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grocery  world  and  general  merchant 


Pennsylvania  Grocers  Who  Sell  Ginger 
or  Peppermint,  Beware ! 


State  Pharmacy  Board  is  Proceeding  Against  All  Brands  of 
Less  than  Medical  Strength,  Whether  Sold  for  Medicine  or 
Food.  Strength  Required  by  U.  S.  Pharmacopoeia. 


There  is  still  considerable 
doubt,  among  the  retail  grocers 
and  general  storekeepers  of  Penn¬ 
sylvania  who  sell  flavoring  ex¬ 
tracts,  as  to  their  status  under  the 
Pennsylvania  pure  drug  laws,  to 
which  they  are  subject  as  well  as 
to  the  pure  food  laws..  The 
Pennsylvania  Legislature  in  1909 
passed  an  act  known  as  the  pure 
drug  law,  which  provides  in  sub¬ 
stance,  that  extracts  used  for 
flavoring  must  conform  with  the 
standards  set  by  the  United 
States  Pharmacopoeia,  which  is 
the  official  standard  for  drugs  m 
this  country.  The  Pharmacopoeia 
invariably  sets  medical  standards, 
which  are  too  high  for  extracts 
used  only  for  flavoring,  and  this 
fact  has  led  to  considerable  con¬ 
fusion  and  injustice.  The  drug 
act  of  1909  has  a  saving  clause, 
however,  which  provides  that  all 
but  two  extracts  need  not  con¬ 
form  with  the  Pharmacopoeia 
standard  if  their  exact  strength  is 
stated  on  the  label.  The  two  not 
thus  protected  are  essence  of 
ginger  and  essence  of  pepper¬ 
mint,  both  of  which  are  largely 
sold  by  grocers  aad  general  store¬ 
keepers.  These,  the  act  says, 
must  conform  with  the  Pharma¬ 
copoeia  standard,  and  the  State 
Pharmaceutical  Board,  which  en¬ 
forces  the  drug  law,  contends  that 
ginger  and  peppermint  must  be 
of  pharmaceutical  medical 
strength,  whether  they  are  sold 
for  medicine  or  food.  Several 
cases  have  been  brought  against 
retailers  on  this  basis,  and 
more  doubtless  will  be  brought. 
It  is  therefore  important  for  every 
grocer  and  general  storekeeper  in 
the  State  who  sells  these  products 
to  see  to  it  either  that  his  brands 
conform  with  the  pharmaceutical 
standard,  or  that  he  has  some 
agreement  with  the  manufacturer 
which  protects  him. 

pharmaceutical  standard 


As  to  ginger  the  Pharmacopoeia 
requires  that  the  alcohol  with 
which  the  ginger  is  exhausted 
should  contain  20  per  cent,  of  its 
weight  in  ginger.  The  Federal 
food  law  requires  considerably 
less  than  this. 

The  State  Pharmaceutical 
Board,  which  is  composed  en¬ 
tirely  of  druggists,  is  taking  a 
very  arbitrary  stand  in  the  mat¬ 
ter,  and  there  is  no  doubt  that 
many  a  retail  grocer  will  be 
caught  before  the  campaign  is 
over.  The  Board  has  announced 
during  the  week  that  any  ginger 
and  peppermint  which  did  not 
conform  with  the  pharmaceutical 
standard  would  be  prosecuted  as 
imitations.” 


Big  Brazil  Coffee  Shipments  and 
Forecast  of  Coming  Crop. 

For  the  crop  year  up  to  Oc¬ 
tober  22d,  entries  of  coffee  at  Rio 
and  Santos  amounted  to  9,241,316 
bags  (bags  of  132  pounds),  as 
against  6,047,912  bags  last  year 
and  5,211,970  bags  iff  1907-8.  1  he 
value  of  the  coffee  cleared  for 
foreign  ports  of  the  crop  of  1909- 


10,  up  to  October  22d,  was :  From 
Rio,  1,243,611  bags,  valued  at 
$10,809,639;  from  Santos,  $5>455>" 

554  bags,  valued  at  $5I,95^,559> 
total  cleared,  6,699,165  bags,  val¬ 
ued  at  $62,766,198;  against  4,- 
510,866  bags,  valued  at  $39>93°>~ 
605  for  the  same  period  of  1908-9. 

It  is  impossible  to  even  guess 
with  any  accuracy  the  real  state 
of  the  trees  or  attempt  an  esti¬ 
mate  of  the  next  crop.  The 
whole  market,  commissarios, 
shippers  and  planters  are  heavily 
interested  in  an  advance  of  prices 
and  only  news  favorable  to  such 
interests  will  be  circulated.  Eight 
million  bags,  and  even  less,  have 
been  mentioned  for  Santos,  while 
for  Rio  and  Minas  it  is  confident¬ 
ly  given  out  that  the  crop  will 
not  exceed  2,500,000.  Should 
these  reports  be  confirmed,  there 
should  be  a  sharp  advance  in 
prices  early  next  year  that,  how¬ 
ever,  will  be  checked  later  on  by 
the  pressure  to  sell  the  heavy  sur¬ 
plus  likely  to  be  left  over  from 
this  crop  and  the  expectation  of  a 
heavy  crop  to  follow  in  1911-12, 
not  to  mention  the  probability  of 
the  Sao  Paulo  Government  tak¬ 
ing  advantage  of  such  an  oppor¬ 
tunity  to  dispose  of  as  much  of  its 
stock  as  is  possible.  Coffee 
cleared  for  foreign  countries  dur¬ 
ing  the  crop  year  1908-9:  For  the 
United  States,  5-955-434  bags; 
for  Europe,  6,165,533  bags ;  for  all 
other  countries,  440,201  bags ; 
total,  12,561,168  bags. 


Unwise  Credit  Sends  Many  Men  Into 
Grocery  Business  Who  Shouldn’t 
be  There 


So  Says  National  President  Kramer,  Who  Reports  that  One 
Hundred  and  Two  Persons  Went  Into  the  Business  in  1909 
in  His  Own  City.  How  Some  of  Them  Are  Selling  Goods. 


National  Secretary  John  A. 
Green,  in  a  recent  letter,  said  that 
something  must  be  done  to  check 
the  inexperienced  person  from 
going  into  the  grocery  business. 
The  person  or  persons  who  are 
encouraging  them  to  go  in  are  the 
jobbers,  through  the  influence  of 
their  salesmen  on  our  clerks.  A 


The 

for  peppermint  is  io  per  cent. 1  may  be  an  A-i  clerk  for  an- 
Most  of  the  peppermint  sold  for  ^  ^  that  is  n0  reason  that 

flavoring  has  not  averaged  over  5  ’competent  to  run  a  business 

per  cent.,  and  some  has  been  he  WOuld  be  his 

lower.  It  requires  but  3  per  cent. ,  for  h.mselt  w  ^  to  ^ 


tate  to  him.  Many  a  young  man 
has  been  ruined  and  his  oppor¬ 
tunities  destroyed  simply  by  go¬ 
ing  into  business  as  stated  above, 
and  I  don’t  blame  the  young  men 
themselves  as  much  as  I  do  the 
one  who  induces  him  to  go  into 
business  and  allows  him  an  un¬ 
limited  credit  and  no  check  on  his 
responsibility. 

In  our  city  to-day  there  have 
been  one  hundred  and  two  who 
retail 


whether  any  of  them  will  c 
tinue  for  a  longer  period  than  1 
years.  In  Los  Angeles  I  urn 
stand  they  have  nmp  h  iM.  i 
that  five  hu 

every  six  s  mRns.  It  to 

a  fascina  mg  L  :  ess  a 

gentleman  .^narked  to  me  a  f 
days  ago,  take  two  men  of  eqm> 
caliber,  let  them  each  have  $5,000 
in  cash,  put  one  in  the  dry  gooa^ 
business  and  the  other  in  the  gi 
eery  business.  At  the  end  of  fiv 
years  the  dry  goods  man  w; 
have  made  a  success  and  the  gro 
eery  man  a  failure.  That  is  tl 
experience  as  others  see  it. 

We  have  heard  it  stated  that  it 
was  the  lack  of  business  sense  on 
the  part  of  the  grocer  merchant, 
in  that  he  did  not  charge  a  suf¬ 
ficient  addition  in  price  to  cover 
the  increased  cost  of  goods,  but 
the  opinions  and  statements  were 
from  the  brains  of  those  unfa¬ 
miliar  with  the  nature  of  the  con¬ 
suming  public,  especially  of  the 
patrons  of  the  purveyor  of  things 
good  to  eat. 

And  here  we  venture  the  opin¬ 
ion  that  it  seems  to  be  the  policy 
of  manufacturer,  jobber  and  all 
the  go-betweens  to  whittle  down 
the  profits  generally  to  the  retail¬ 
ers,  so  that  finally  there  will  be 
barely  sufficient  to  remunerate 
the  proprietors  and  employer  in 
any  larger  amount  than  that  paid 
his  employees,  regardless  of  his 
capital  and  knowledge  employed 
and  risked. 

I  want  to  say  that  some  of  the 
merchants  in  our  city  to-day  are 
selling  grape-nuts  two  packages 
for  25  cents,  paying  $1-35  Per 
dozen  for  them.  We  have  one 
merchant  here  who  is  paying  $6 
to  $6.50  per  barrel  for  grapes.  He 
sells  them  for  20  cents  when  you 
can  barely  get  forty  pounds  out 
of  a  barrel,  allowing  nothing  for 
the  decay  and  pickups  that  go 
along  with  the  sale  of  them. 

C.  J.  Kramer, 

President  National  Retail  Gro¬ 
cers’  Association. 

Little  Rock,  Ark., 

December  27,  1909 


F'-1  V.X.W.,  - 1  for  himself  where  ne  wouiu  uc  mo  have  entered  the  retail  &r°ceU 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Enter  the 

Grocery  World  and  General  Merchant’s 
Free  Employment  Bureau 


Scattered  over  the  territory  covered  by  the  Grocery  World  and  General 
Merchant  there  are  thousands  of  clerks  and  managers  wanting  better  positions,  and 
retailers  or  wholesalers  wanting  better  clerks  and  managers. 

The  Grocery  World  and  General  Merchant  has  resolved  to  establish  an 
exchange  through  which  these  people  can  get  together.  It  announces,  therefore,  the 
launching  of  the  “Grocery  World  and  General  Merchant  Free  Employment  Bureau,” 
whose  object,  in  a  nutshell,  is  to  supply  clerks  or  managers  to  employers,  and  posi¬ 
tions  to  clerks  or  managers.  There  will  be  no  charge  for  this  service. 

Every  clerk  wishing  a  position  is  invited  to  register  his  name  with  the  Grocery 
World  and  General  Merchant’s  Bureau.  Naturally  it  will  be  held  in  strictest 
confidence.  Every  clerk  so  forwarding  his  name  will  receive  a  specification  blank, 
which  he  will  fill  out  and  return,  so  the  Grocery  World  and  General  Merchant 
can  without  delay  fit  him  to  the  position  he  is  calculated  to  fill. 

Every  retailer  or  wholesaler  needing  a  clerk  or  manager  is  also  invited  to 
communicate  with  the  Grocery  World  and  General  Merchant.  As  soon  as  his 
communication  is  received,  he,  too,  will  receive  a  specification  blank  which  he  will 
fill  out  and  return.  The  Grocery  World  and  General  Merchant  will  then  know 
exactly  what  sort  of  man  to  put  him  in  touch  with. 

The  Grocery  World  and  General  Merchant  will  work  in  two  ways  to  bring 
together  the  employer  who  wants  a  clerk,  and  the  clerk  who  wants  a  job. 

FIRST. — The  application  for  clerk  or  job,  with  or  without  name,  as  the  appli¬ 
cant  elects,  will  be  published  in  the  Grocery  World  and  General  Merchant  in  the 
form  of  a  Want  Ad. 

SECOND. — If  the  applicant  is  an  employer  wanting  a  clerk  he  will  be  put 
directly  in  touch  with  several  of  the  sort  of  clerks  he  wants.  If  the  applicant  is  a 
clerk  wanting  a  job  he  will  be  put  in  communication  with  several  employers  who  have 
jobs  open  he  could  fill.  All  this  will  be  done  through  the  mail  with  perfect  privacy. 

Everything  said  here  applies  to  store  managers  and  department  managers,  as 
well  as  to  clerks.' 

Nowhere  through  or  after  the  transaction  is  there  any  charge  to  either  clerk 
or  grocer.  The  idea  is  by  way  of  making  the  GROCERY  WORLD  AND 
GENERAL  MERCHANT  even  more  valuable  to  its  readers. 

Address  all  communications  to 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Salesman  Strikes  Unusual  Blow  for  Retail 

Grocer 


How  Schenectady  (N.  Y.)  Salesman  ifor  New  England  Whole¬ 
sale  House  Reminded  People  that  Before  They  Bought 
Christmas  Presents  They  Should  Pay  Their  Grocery  Bills. 


The  moral  to  this  is  plain:  Pay 
the  man ! 

Arthur  S.  Carleton. 
Schenectady,  N.  Y., 

December  17,  I9°9- 


Ohio  and  Chicago  Grocers  to 
Sell  Vegetables  by  Weight. 


£5'A“E.»il  Grok,..  It  * 

"Gazette,”  a  '5wHfratf‘rd“gc'0S  AMr.  Catleton  explains  that  Schenectady 
5  homecit!  and  it  seemed  the  psycholofical  moment  to  strike  a  blow  for 
the  retail  grocer  just  before  Christmas  time.] 


An  Ohio  Grocer’s  Comment  on  High 
Food  Prices.  National  Secretary’s 
Comment  on  California  Limited  Price 
Decision.  Chicago  Grocers  Criticise 
Certain  Types  of  Manufacturers. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


At  this  time,  when  the  laymen 
of  “seventeen  counties”  are  study¬ 
ing  how  best  to  teach  the  golden 
rule  to  a  hungry  world,  it  is  a 
good  time  to  call  the  attention  of 
your  readers  to  the  chances  we 
nearly  all  have  to  “do  as  we  would 
be  done  by”  in  one  sure  way ;  and 
that  is  to  pay  up  our  grocery  bills, 
and  do  it  before  Christmas  . 

The  foolish  fashion  of  getting 
trusted  is  still  in  style.  It’s  easy 
to  start  accounts,  and  hard  to 
close  them,  and  besides  it  ^  feels 
good  to  know  that  we  “have 
credit,”  and  convinces  the  neigh¬ 
bors  that  we  are  “somebody ! 
Also  there  are  too  many  grocers, 
and  that  helps  keep  them  “polite, 
as  we  all  very  well  know. 

Speaking  of  fashions,  there  is 
one  habit  that  grocers  have  in¬ 
herited  from  their  ancestors, 
which  bothers  them  to  break  off, 
and  that  is  that  they  have  taught 
the  people  to  pay  their  grocery 
bills  last.  Everybody  pays  the 
rent,  and  the  coal,  the  picture 
show  and  the  gin  mill,  and  the 
undertaker  C.  O.  D.  cheerfully, 
because  they  have  to,  but  when  it 
comes  to  paying  for  the  staff  of 
life,”  why,  that  is  according  to 
how  our  money  holds  out.  In 
other  words,  we  take  advantage  of 
there  being  too  many  stores  and 
of  their  reputation  for  being 
“nice”  to  people,  and  by  so  doing 
we  put  a  very  heavy  burden  upon 
our  tradesmen  brothers  through 
our  lack  of  thoughtfulness. 

A  traveling  man  has  unusual 
access  to  the  facts,  and  I,  as  one, 
make  bold  at  this  time  to  ask  the 
people  of  my  home  city  of  Sche¬ 
nectady  to  put  themselves  in  the 
other  fellow’s  place  at  this  par¬ 
ticular  time  of  this  year,  1909. 

A  grocer’s  door  opens  and  in 
walks  Mrs.  Dressed  Uppe-Phine, 
and,  leaving  a  good  order,  says 
charmingly  to  Mr.  Patient  Mann, 


the  dealer :  “My  husband  was  sur¬ 
prised  to  know  he  owed  you  $70 
and  says  he  has  so  much  expense 
on  account  of  Christmas  that  he 
can’t  pay  you  till  he  cuts  his  Janu¬ 
ary  1st  coupons!”  Now,  Mr.  P. 
Mann  knows  that  Mr.  D.  U. 
Phine  is  “good,”  but  he  heaves  a 
sigh,  and  thinks  of  the  ten  othei 
excuses  he  has  heard  this  morn¬ 
ing,  and  he  was  thinking  that  he 
could  perhaps  buy  his  wife  a  set 
of  furs  for  Christmas  modeled 
somewhat  after  the  style  Mrs. 
Phine  wears. 

Just  then  in  comes  Mrs.  Verne 
Particularre,  whom  he  also  knows 
is  “good,”  and  whom  he  has 
waited  on  patiently  for  three  long 
months  since  he  has  seen  the  color 
of  her  money,  and  she  says  her 
“husband  can’t  pay  on  account  of 
so  many  expenses  for  the  holi¬ 
days.”  And  “you  know,”  she 
says,  “I  did  so  want  a  set  of  new 
furs.  I  do  hope  he’ll  buy  them.” 

Mr.  P.  Mann  says  he  “hopes 
so,”  and  that  he  “needs  the 
money,”  but  he  “supposes  he  will 
have  to  wait.” 

And  so  it  goes  with  forty  more. 
Grocers  tell  me  that  the  really 
rich  bother  them  more  than  the 
really  poor.  Also  they  confide  in 
me,  sometimes,  that  they  are 
thinking  of  getting  over  this 
generosity  business,  and  of  telling 
some  of  their  customers  that  they 
are  really  going  to  buy  their  wife 
“that  set  of  furs  before  this 
Christmas”  some  year,  instead  of 
waiting  till  next  July  Fourth  or 
“next  year,”  the  way  so  many 
grocers  have  to. 

Oftentimes,  also  the  poor  gro¬ 
cer  is  failing  for  the  want  of  that 
money,  and  has  to  listen  pleas-, 
antly  to  tales  of  hard  luck,  told  by 
customers  better  off  than  himself, 
when  to  tell  his  own  hard  circum¬ 
stances  would  ruin  what  little 
credit  he  had  left. 


Cleveland,  Ohio, 

December  29,  1909. 

It  is  with  no  small  sense  of 
pride  and  gratification  that  in  the 
face  of  the  unparalleled  business 
disturbance  we  find  the  growth 
and  prosperity  of  our  association 
has  been  steady  and  unimpaired, 
and  in  every  member  of  our  asso¬ 
ciation  the  feeling  should  abide 
that  through  their  individual 
efforts  have  come  the  collective, 
beneficent  results  so  apparent  to 
us  all. 

During  the  last  two  years  there 
is  growing  a  sentiment  all  ovei 
the  United  States  in  regard  to  a 
general  closing  of  stores  on  the 
Sabbath  day.  Legislation  is 
sought  in  almost  all  parts  of  the 
country  to  assist  in  helping  to 
bring  this  about. 

Through  associated  effort  and 
the  expenditure  of  a  large  amount 
of  money,  many  of  the  associa¬ 
tions  have  been  successful  in 
bringing  about  this  desired  im¬ 
provement,  and  to  those  who 
are  engaged  in  an  effort  along 
these  lines  we  extend  greeting 
and  wish  you  success. 

*  *  * 

Nothing  has  occurred  that 
gives  so  much  satisfaction  and 
pleasure  to  the  advocates  of  fixed 
minimum  or  protected  prices  on 
staple  commodities  as  the  sweep¬ 
ing  decision  by  the  Supreme 
Court  of  California.  It  is  a  piece- 
dent  that  the  merchants  of  the 
coast  have  sought  for  and  the  de¬ 
cision  is  a  satisfaction  to  them 
from  every  standpoint. 

Manufacturers  all  over  the 
country  have  been  watching  this 
case  with  unusual  interest.  Many 
of  them  have  declared  themselves 
I  in  favor  of  the  plan  provided  the 
I  court  would  sustain  their  action. 

The  retail  grocers  of  the  Pa¬ 
cific  Coast  deserve  great  credit 
in  creating  interest  enough  in  the 
manufacturer  to  warrant  his 


carrying  this  case  to  the  Supreme 
Court.  The  plan  may  have  its  op¬ 
ponents,  but  all  will  give  credit 
to  the  energetic  men  who  belong 
to  our  association  who  have 
labored  earnestly  and  honestly  in 
their  behalf  and  have  been  the 
means  of  bringing  about  this  de¬ 
cision.  Whatever  the  effect  may 
be  in  any  other  part  of  the  United 
States  or  whatever  the  sentiment, 
either  for  or  against  the  proposi¬ 
tion,  the  retail  grocers  of  the  Pa¬ 
cific  Coast  are  perfectly  satisfied 
with  the  plan. 

The  Ohio  convention  has  just  ad¬ 
journed  and  one  of  the  last  things 
to  be  discussed  was  a  deal  which 
was  proposed  by  the  Procter  & 
Gamble  Co.,  as  reported  in  the 
convention  by  the  State  secretary, 
Mr.  Cook,  for  the  city  of  Spring- 
field,  whereby  Lennox  soap  was 
offered  to  the  public  by  house-to- 
house  canvassers  employed  by 
this  company  three  bars  for  10 
cents.  This  commodity  is  usually 
sold  for  5  cents.  Many  other 
cases  might  be  cited. 

We  are  indebted  to  our  national 
director,  Mr.  Connolly,  for  a  copy 
of  the  decision,  but  which  space 
will  not  permit  us  to  publish  in 
its  entirety.  The  text  of  the  de¬ 
cision  is  as  follows: — 


The  plaintiff  has  affixed  to  every 
package  of  his  oil  a  notice  stating 
“that  the  article  is  sold  upon  the 
condition  that  the  purchaser,  if  he 
retails  these  goods,  will  maintain  my 
FIXED  RETAIL  selling  price  on 
them;  and  that  if  he  wholesales 
them  he  will  sell  them  subject  to  the 
same  conditions.” 

The  defendant  is  a  retail  grocer 
engaged  in  business  in  the  city  of 
Pasadena.  He  has  bought  of  plain¬ 
tiff  olive  oil  under  the  express  con¬ 
tract  and  conditions  that  the.  same 
should  not  be  sold  at  a  price  or 
prices  less  than  those  fixed  by 
plaintiff. 

He  has  repeatedly  violated  the 
contract. 

This  conduct  has  been  continued 
by  defendant,  notwithstanding  plain¬ 
tiff’s  demand  that  he  comply  with 
his  contract. 

We  have  here  no  question  of  an 
attempted  monopoly.  “A  monooolv 
exists  where  all,  or  so  nearly  all,  of 
an  article  of  trade  or  commerce 
within  a  community  or  district  is 
brought  within  the  hands  of  one  man 
or  set  of  men  as  to  practically  bring 
the  handling  or  production  of  the 
commodity  or  thing  within  such 
control  to  the  exclusion  of  competi¬ 
tion  of  free  traffic  therein.”  \ 
The  producer  was.  in  the  first  in¬ 
stance,  under  no  obligation  to  sell 
his  oil,  and  when  he  did  sell  it  had 
the  right  to  exact,  as  part  of  the 
consideration  for  the  sale,  a  promise 
by  the  purchaser  that  he  would  not 
sell  it  at  less  than  a  stipulated  price. 
There  is  nothing  unreasonable  or 
unlawful  in  the  effort  by  a  manufac¬ 
turer  to  maintain  a  standard  price 
for  his  goods. 

The  tendency  of  the  modern  de¬ 
cisions  has  been  to  view  with  greater 
liberality  contracts  claimed  to  be  in 
restraint  of  trade. 
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The  tendency  of  the  courts  is  to 
regard  contracts  in  partial  restraint 
of  competition  with  less  disfavor 
than  formerly,  and  the  strictness  of 
the  ancient  rule  has  been  greatly 
modified  by  the  modern  decisions. 

As  the  owner  of  the  property  has 
the  right  to  withhold  it  from  sale, 
he  can  also  at  the  time  of  its  sale, 
impose  conditions  upon  its  use  with¬ 
out  violating  any  rule  of  public  pol¬ 
icy. 

It  does  not  appear  to  us,  however 
that  the  attempt  to  distinguish  has 
in  all  instances  been  entirely  suc¬ 
cessful,  and  notwithstanding  the 
great  respect  entertained  by  us  for 
so  able  and  learned  a  court  as  that 
which  decided  the  cases  of  Park  vs. 
Hartman  and  Miles  vs.  Park,  we 
must  remain  of  the  opinion  that  the 
conclusion  there  reached,  so  far  as 
it  is  applicable  to  the  case  before 
us,  is  contrary  to  the  weight  of  au¬ 
thority. 

The  fact  that  six  out  of  the 
seven  judges  concurred  in  the  de¬ 
cision  makes  it  the  more  decisive. 

*  *  * 

The  convention  of  the  Ohio 
retail  grocers,  held  in  Wooster, 
on  the  7th  and  8th  of  December 
will  go  down  to  history  as  one  of 
the  most  interesting  in  the  ex¬ 
istence  of  the  association.  The 
convention  was  largely  attended 
and  the  delegates  without  excep¬ 
tion  attended  every  meeting  in 
the  two  days’  sessions. 

The  resolutions  were  discussed 
and  thoroughly  understood  be¬ 
fore  any  vote  was  taken.  The 
resolution  declaring  for  the  pur¬ 
chase  and  sale  of  bulk  goods  by 
weight  instead  of  measure,  and 
asking  Legislature  to  require  the 
same,  was  discussed  in  all  its 
phases. 

Several  of  the  delegates  in  at¬ 
tendance  had  accepted  this  plan 
of  doing  business  for  many 
months  and  with  them  it  had 
passed  the  experimental  stage. 
Every  one  of  those  who  had 
adopted  this  system  declare  for  its 
permanent  use  and  spoke  of  the 
benefits  derived  both  by  them¬ 
selves  and  the  consumers. 

While  a  resolution  was  passed 
instructing  the  State  secretary  to 
prepare  a  bill  along  these  lines,  it 
was  urged  by  the  members  pres¬ 
ent  that  all  begin  the  use  of  this 
system  at  once,  without  waiting 
for  legislation.  A  plan  suggested, 
and  it  met  with  much  favor,  was 
to  adopt  the  unit,  forget  every¬ 
thing  pertaining  to  measure  and 
buy  and  sell  by  the  hundred 
ifcmnds,  or  the  ton,  as  the  case 
may  be;  in  small  quantities,  five, 
ten,  fifteen  Qr  twenty-five  pounds. 

One  of  the  largest  dealers  in 
the  convention  reported  that  he 
had  not  had  a  peck,  half  peck,  or 
a  quarter  peck  measure  in  his 


store  for  eight  years.  When  the 
order  came  in  for  a  measure  it 
was  always  weighed  and  had  been 
for  all  these  years.  This  gentle¬ 
man  is  one  of  the  most  prosper¬ 
ous  retail  grocers  in  the  State  of 
Ohio  and  was  elected  State  presi¬ 
dent  at  the  convention.  Not  only 
was  it  reported  that  potatoes, 
cabbage  and  other  vegetables 
were  sold  by  weight,  but  fruits, 
such  as  apples,  pears,  and  in  fact 
anything  that  had  been  sold  by 
measure,  was  sold  here  by  weight. 
It  is  just  as  necessary  that  the  re¬ 
tailer  see  to  it  that  his  bulk  goods 
were  delivered  to  him  in  the  same 
way. 

*  *  * 

The  Chicago  retailers  have 
been  instrumental  in  securing  the 
passage  of  the  following  ordi¬ 
nance  : — 

Section  1.  All  fresh  or  green 
fruits,  vegetables  and  vegetable 
products,  berries,  nuts,  meats  and 
non-liquid  animal  products,  butter, 
cheese  and  other  similar  dairy  prod¬ 
ucts,  sold  within  the  city  of  Chicago 
for  delivery  within  the  city,  in  the 
absence  of  a  contract  or  agreement 
ini  writing  to  the  contrary,  shall  be 
sold  by  standar.d  avoirdupois  net 
weight  or  by  numerical  count.  Pro¬ 
vided,  that  the  words  “vegetables 
and  non-liquid  vegetable  products” 
as  used  in  this  section  shall  not  in¬ 
clude  seeds,  grain,  flour,  meal  or 
other  cereals  or  cereal  products. 

Sec.  2.  Any  person,  firm  or  cor¬ 
poration  violating  any  provision  of 
Section  1  of  this  ordinance  shall  be 
fined  not  less  than  $10  nor  more 
than  $100  for  each  offense. 

Sec.  3.  This  ordinance  shall  be 
in  effect  on  and  after  January  1, 
1910. 

*  *  * 

Mr.  Otto  Reinhold,  of  New 
Philadelphia,  Ohio,  contributes 
the  following  interesting  com¬ 
ment  upon  the  present  prices  of 
food  products : — 

Now,  where  have  prices  of  com¬ 
modities  gone? 

Sugar  is  same  as  it  has  been  dur¬ 
ing  the  canning  season,  5.45  sells  at 
6  cents,  25  pounds  for  $1.40. 

Lard,  15^,  sells  at  17. 

Butter  which  had  been  bargained 
for  at  28  cents  cannot  be  delivered 
by  the  wholesaler.  Paying  36  and 
selling  for  40. 

Eggs,  30,  sell  at  34  cents,  and  bad 
eggs  have  to  be  replaced  by  good 
ones,  for  a  certain  judge  holds  that 
a  bad  egg  is  no  egg  at  all. 

Cheese  sold  to  me  at  i8j4  I  have 
to  sell  at  22,  not  counting  loss. 

Brooms  which  I  know  something 
about  (for  I  sold  them  for  a  broom 
factory)  which  I  sold  for  $2  per 
dozen  now  cost  $4.25.  When  I  ask 
35  cents  people  hold  up  their  hands 
in  horror  and  tell  me  I  am  robbing 
them.  Some  of  my  customers  are 
getting  wages  as  low  as  $1.50. 

Gentlemen,  after  they  pay  their 
rent  it  is  impossible  for  them  to 
meet  their  obligation  at  the  grocers’ 
or  butchers’  and  the  consequence  is 
that  we  have  book  accounts  which 
are  hard  to  collect.  I  am  mot  one 
of  the  knockers,  or  the  give-up-quick 
kind,  but,  gentlemen,  these  are  facts 
of  which  we  are  aware.  But  this  is 
not  all.  We  have  a  small  town 
about  10  miles  from  New  Philadel¬ 


phia.  There  is  a  department  store 
which,  according  to  some  papers, 
sells  its  goods  at  half  price. 

This  firm  buys  bankrupt  stocks  or 
brokers’  stocks  when  the  merchants 
fail;  wholesale  and  retail  from  the 
same  place.  I  understand  they  have 
seven  solicitors  who  are  telling  the 
people  why  they  should  buy  from 
them.  A  lady  came  to  my  store  and 
asked  me  if  I  would  not  change  a 
can  of  peas  which  were  spoiled  and 
which  had  been  bought  somewhere 
else. 

John  A.  Green, 
Secretary  National  Retail  Gro¬ 
cers’  Association. 


Diese  trade-mark 


;ery  package 

NET  FOR 
DIABETICS 


Kidney  and  Liver 

and  ills  a\ 
Rich  in 


eiMiatism,  Obesity 

Uric  Acid 

ading  grocers. 

1,  Wate?lown,ft.Y.,lJ.  S.  A. 


PATENTS 

and  Trade-marka  procured  promptly  and 
properly  in  all  oountriei. 

Davis  &  Davis,  Washington,  D.G. 


Vour  customers  like  it 
BECAUSE 

It  is  absolutely  pure. 

It  requires  no  soaking. 
It  can  be  cooked  in 
fifteen  minutes. 

It  is  never  soggy  or 
lumpy. 

One  package  makes  six 
quarts  of  pudding. 

Vou  ought  to  like  it 
BECAUSE 

It  always  satisfies  your 
customers. 

It  brings  to  your  store 
the  best  class  of  trade. 
It  moves;  it’s  a  real 
staple. 

It  paysyou  more  than  an  ordinary  profit. 

If  you  have  Minute  Tapioca 
in  stock,  push  it.  It  will  pay 
you.  If  you  haven’t  it,  send  us 
your  jobber’s  name  and  we  will 
send  you  a  regular  package  to 
try  in  your  own  home.  A  trial 
will  tell  you  more  in  a  minute 
than  we  can  tell  in  an  hour. 
When  sending  for  the  package 
ask  for  “The  Story  of  Tapioca.” 
It’s  free.  We  are  ready  to  do 
our  part.  Are  you? 

MINUTE  TAPIOCA  CO., 

2C  2  VV.  Main  St.,  Orange,  Mass. 


MINUTE 


ALWAYS  RtAOV 

TAPIOCA 

NO  SOAKING 


No.  1  Cuspidor 
6 Vi  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8,50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 


7—  -  — 

SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 


ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


r - 1 

The  Cost  of 
Lighting 
Your  Store 

Aren’t  you  sufficiently 
interested  in  the  important 
matter  of  the  properlighting 
of  your  Grocery  Store  to  let 
us  figure  on  the  cost  of  using 
Electric  Light? 

If  your  store  is  located  in 
Philadelphia,  we  will  obtain 
an  estimate  for  the  wiring 
of  your  store,  we  will  figure 
on  the  monthly  cost  of  using 
Electricity,  and  will  furnish 
you  the  entire  proposition 
without  expense  on  your 
part  or  obligation  to  use  our 
Service. 

Write  or  telephone  to-day 
to 


The  Philadelphia 
Electric  Company 

10th  and  Chestnut  Sts. 
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IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


grocery  world  and  general  merchant 


WITH  THE  EDITOR 


Through  its  various  depart 
merits,  the  “Grocery  World  and 
General  Mer- 

Advertuine  Which  chant"  has  fe- 
is  as  Interesting  g  a  t  e  d  1  y  COn- 

asNeW"  tended  that  the 
advertising  of  a  grocery  store  can 
be  made  as  interesting  to  the  con¬ 
sumer  as  news  matter,  and  a  grea 
deal  more  interesting  than  much 
news  matter.  Interesting  things 
are  constantly  happening  a  out 
a  grocery  store,  and  the  gro-ei 
who  will  take  pains  to  report 
them  chattily  will  find  his  ad¬ 
vertising  commanding  genera 

public  attention. 

In  a  recent  address  before  the 
advertising  class  of  the  Brooklyn, 

N.  Y.,  Y.  M.  C.  A.  last  week  Mr. 

A  W.  McCann,  advertising  man¬ 
ager  of  Francis  H.  Leggett  &  Co., 
the  New  York  wholesale  grocers, 
said  some  things  on  this  point 
which  the  “Grocery  World  and 
General  Merchant”  is  glad  to  re¬ 
print  : — 

No  matter  how  well  an  advertis¬ 
ing.  story  is  told,  if  it  be  not 
founded  on  facts,  its  effectiveness 
will  nerish.  Untruth  has  no  place 
Tn  advertising  because  the  common 
sense  of  the  consumer  challenges  the 
merit  of  the  article  brought  before 
its  attention,  and  if  every  detail  of 
goodness  claimed  for  that  article 
does  not  assert  itself  upon  personal 
inspection,  the  interest  of  the ;  m 
dividual  is  lost.  A  caution,  there 
fore  which  harmonizes  with  the 
First  Commandment  of  Simplicity,  is 
framed  in  the  Second  Command¬ 
ment.  “Thou  shalt  be  truthful  or 

ci]  pill  . 

In  regard  to  coffee,  for  instance 

another  experience  will  PerhaPs  Pr?^ 

interesting.  We  find  a  most  startling 
exposure  "of  usually  unknown  and 
unheard  of  facts,  in  spite  of  the 
common  daily  use  which  coffee  en¬ 
joys  in  almost  every  home.  Few 
have  ever  heard,  for  instance,  that 
certain  coffees,  such  as  Mocha  Mex¬ 
ican,  Bourbon,  Santos.  Costa  Rico 
and  others,  possess  the  peculiarity  ot 
developing  and  intensifying  their  cup 
quality  through  the  addition  of  the 
trimmings — cream  or  milk  while 
other  coffees,  such  as  Bogata  Java, 
Maracaibo,  etc.,  are  dattene  ou 
when  cream  or  milk  is  added,  re 
know  that  coffee  differs  in  character 
just  as  the  grape  or  the  apple.  Some 
may  believe  they  know  just  what 
kind  of  coffee  they  want  and  may 
ask  for  their  supposed  favorite— 
Colombia  coffee,  for  instance;  yet 
Bogota  and  Bucaramanga  are  both 
Colombian  coffees.  One  is  smooth, 
sweet,  rich,  heavy  and  free  from 
toughness;  the  other  is  light,  thin 
and  with  a  peculiar  smoky  harshness 
found  in  certain  javas.  but  both  are 
Colombia  coffees.  Then,  again,  just 
as  many  Maracaibos  come  from 
Venezuela  as  from  Colombia,  and 
they  all  differ  in  character  More¬ 
over  coffees  are  worth  wholesale 
from  9  cents  to  32  cents  per  pound, 


dependent  on  their  quality,  then 
flavor  and  their  age.  How  many 
know  that  coffee  must  be  roasted 
into  the  heart  and  not  only  the  sur 
face ?  And  how  many  know  that 
much  of  the  coffee  on  the  market 

5  roasted  from  seven  to  nine  min¬ 
utes,  whereas  a  roast  from  twenty- 
four  to  thirty  minutes  is  absolut  y 
necessary  in  order  to  cook  the  cot 
fee  thoroughly,  instead  of  mere® 
browning  it  on  the  outside?  How 
manv  know  that  coffee  is  SUDject 
to  a  great  shrinkage  when  being 
roasted,  and  that  in  order  to  prevent 
such  shrinkage,  which  means  loss  o 
weight,  the  fire  is  frequently  with 
drawn  before  the  roasting  is  com¬ 
plete?  These  are  all  facts  which 
enter  into  or  should  enter  into  the 
marketing  of  coffee,  and  where  w 
find  these  facts  are  known  and 
where  the  knowledge  of  them  is  em¬ 
ployed  in  producing  a  coffee  remark¬ 
able  for  cup  quality,  then  we  have 
something  of  “truth,”  and  we .can 
bring  a  story  before  the  minds  ot 
those  who  drink  coffee  which  wi 
not  only  be  entertaining  and  mstruc 
five,  but  which  will  have  a  touch  of 
conviction  stamped  upon  it  the 
touch  which  truth  alone  can  give. 


Of  all  the  branches  of  the  gro¬ 
cery  business,  probably  no  other 
offers  so  much  opportunity  for 
business  and  profit  as  the  coffee 
branch.  It  is  quite  within  the 
power  of  every  average  grocer  to 
make  himself  a  coffee  specialist 
and  to  come,  locally  at  least,  to  be 
recognized  as  such.  And  if  he 
is  ever  to  have  that  reputation,  it 
will  be  his  advertising  that  will 
probably  have  to  give  it  to  him 
and  the  kind  of  advertising  which 
“is  as  interesting  as  news.” 


several  notches  above  his  Eastern 
brother  in  business  ability.  Not 
true  either,  in  special  cases,  such 
as  the  case  of  the  corn  packers  of 
Maine.  They  have  formed  a  sort 
of  close  corporation  up  there  to 
regulate  both  prices  and  produc¬ 
tion,  and  as  a  result  there  are 
some  fairly  rich  men  among  them. 

The  corn  or  tomato  packers  of 
New  Jersey,  Delaware  and  Mary¬ 
land,  however,  are  cursed  by  the 
fact  that  their  numbers  are  larger 
than  they  have  any  need  to  be, 
and  that  so  many  of  them  are  men 
of  neither  business  standing,  sub¬ 
stance  nor  intelligence.  There  is 
also  a  woeful  lack  of  the  same 
effective  organization  that  exists 
in  other  packing  sections.  Such 
a  condition  never  yet  failed  to 
lower  both  the  standard  of  an  in¬ 
dustry  and  its  profits. 


claimed  that  grocers  are  infring¬ 
ing  upon  their  stock,  and  the 
writer  has  personally  met  drug¬ 
gists  who  were  exceedingly  bit¬ 
ter  on  this  subject.  The  result  of 
placing  druggists,  then,  in  posi¬ 
tion  to  judge  what  grocers  must 
or  must  not  sell  is  so  obvious  as 
I  not  even  to  need  stating.  Any¬ 
thing  that  those  druggists  can  do, 
with  the  express  or  assumed  au¬ 
thority  of  law,  to  make  more 
troublesome  the  sale  by  grocers 
of  extracts  which  the  druggist 
considers  a  part  of  his  own  stock 
will  be  done.  Further  than  that, 
it  is  being  done  to-day,  and  many 
is  the  grocer  who  will  be  caught 
napping. 

The  situation  is  tersely  ex¬ 
pressed  by  a  large  manufacturer 
of  pharmaceutical  preparations, 
who  writes  to  the  writer  as  fol¬ 
lows  : — 


Cutiouf  if  True. 


An  interesting  observation  was 
made  in  the  writer’s  hearing  dur¬ 
ing  the  week 
touching  the 
looseness  with 
which  the  canned 
goods  packing  business  is  often 
conducted.  The  observation  was 
that  of  all  the  hundreds  of  to¬ 
mato  and  corn  packers  of  New 
Jersey  Maryland  and  Delaware, 
not  one  could  be  said  to  have 
grown  independently  rich  from 
his  business.  This,  if  true,  classes 
the  tomato  and  corn  packer  alone, 
for  there  is  hardly  another 
branch  of  human  endeavor  which 
has  not  produced  at  least  one  rich 

man.  ,  . 

It  can  hardly  be  doubted  by 
any  person  familiar  with  condi¬ 
tions,  however,  that  the  above 
statement  is  substantially  true. 
Not  so  true  of  the  West  as  of  the 
East,  for  the  Western  packer  is 


Some  important  matter  regard¬ 
ing  the  legal  status  of  essence  of 
ginger  and  es- 

Sctting  Dt«K«st»  sence  of  pepper- 
to  judge  Grocen.  mint  in  Pennsyl¬ 
vania  appears  in 
another  column.  The  substance 
of  it  is  that  the  State  Pharmacy 
Board,  whose  duty  it  is  to  enforce 
the  State  drug  law,  is  determined 
to  round  up  all  grocers  who  sell 
the  two  essences  named  of  less 
strength  than  the  medical 
strength  of  the  United  States 
Pharmacopoeia.  There  is  much 
reason  to  believe  that  the  law 
clothes  them  with  authority  to 
do  this,  although  to  some  extent 

this  is  debatable. 

Even  though  based  upon  legal 
authority,  there  are  still  two 
hardships  in  this  campaign  which 
if  possible  should  be  corrected. 
The  first  is  requiring  an  essence 
sold  for  flavoring  to  be  as  strong 
as  if  sold  as  a  medicine.  This  is 
not  only  unnecessary,  but  to  the 
user  it  is  a  very  serious  disad¬ 
vantage,  because  a  io  per  cent,  es¬ 
sence  of  peppermint,  for  example, 
cannot  be  used  with  any  satisfac¬ 
tion  for  flavoring  either  food 
or  candy.  It  is  entirely  too 
strong. 

The  second  hardship  is  permit¬ 
ting  a  body  of  druggists  to  judge 
grocers  and  general  storekeepers. 
The  drug  trade  have  for  years 


There  is  no  doubt  but  what  these 
fellows  up  at  Harrisburg  are  going 
to  use  every  technical  plea  they  *ran 
against  grocers  who  sell  flavoring 
extracts  so  as  to  throw  whatever 
business  possible  into  the  hands  of 
the  retail  druggists.  They  have  also 
ruled  that  the  title  of  a^  .flavo"nrg 
extract,  or  preparation  of  that  char¬ 
acter,  which  is  used  as  a  synonym 
for  the  officinal  title  will  be  regarded 
as  foe  official  title  itself. 


No  grocer  is  safe  from  attack 
unless  he  sells  ginger  and  pepper¬ 
mint  which  he  knows  conform 
with  the  pharmaceutical  strength, 
or  unless  he  secures  from  the 
manufacturer  of  such  brands  as 
he  may  sell,  if  they  are  below  the 
pharmaceutical  strength,  a  con¬ 
tract  to  stand  behind  him. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has,  during  tht 
week,  receivec 
„  .  „  information 

An  Unfoftun»t« 


re. 


Ca  »e. 


garding  a  par 
ticularly  unfort 


nate  case  wherein  two  Pennsy 
vania  retail  merchants,  throug 
their  ignorance  of  the  bulk  salt 
law,  or  their  carelessness  in  n. 
regarding  it,  if  they  did  kner 
about  it,  lost  $2,400,  which  the, 
is  reason  to  believe  was  all  tl 
money  they  had  between  them. 

A  few  weeks  ago  two  m< 
named  Metzgar  and  Winte 
bought  a  general  store  in  Pit 
ville,  Pa.,  from  one  Hanst. 
was  a  fair-sized  store  and  t 
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High  Price  of  Butter  and  Oleomargarine. 
Bad  Shape.  Various  News  of 
Market  Summary. 


buyers  gave  $2,400  for  it  in  cash. 
They  paid  no  attention  to  the 
bulk  sales  law  covering  the  sales 
of  stocks  of  goods  in  bulk,  either 
through  ignorance  or  negligence* 
Hanst  gave  them  a  bill  of  sale, 
took  their  $2,400  and  immediately 
departed  for  California. 

In  a  nearby  town  was  a  bank  to 
whom  Hanst  owed  $1,800.  The 
bank  was  better  informed  and 
more  alert  than  poor  Metzgar  and 
Winters  had  been,  and  it  at  once 
took  proceedings  to  set  aside  the 
sale  on  the  ground  that  the  law 
had  not  been  complied  with. 
Metzgar  and  Winters  were  thun¬ 
derstruck  and  pleaded  entire  ig¬ 
norance  of  such  a  law,  but  their 
plea  was  worthless  and  the  court 
ordered  the  store  to  be  sold  by 
the  sheriff  for  the  benefit  of  the 
bank. 

Anybody  who  has  had  experi¬ 
ence  in  the  sale  of  goods  at 
sheriff’s  sale  knows  how  much 
there  will  likely  be  left  after  a 
$2,400  stock  is  forced  for  sale  to 
satisfy  an  $1,800  debt.  This  is  a 
case  for  sympathy,  undoubtedly, 
yet  how  easy  it  would  have  been 
not  to  get  caught  in  such  a 
trap. 


Special  Correspondence  of  ‘‘Grocery  World  and 
General  Merchant.” 

New  York,  Dec.  29,  1909. 

Butter  and  egg  conditions  con¬ 
tinue  to  attract  a  lot  of  attention  in 
both  the  wholesale  and  retail  trade. 
With  the  best  butter  up  to  38  cents 
at  wholesale  there  is  not  much 
profit  for  the  ordinary  retailer  who 
is  trying  to  get  41  to  43  cents  while 
explaining  to  more  or  less  indig¬ 
nant  customers  that  he  is  not  to 
blame  for  the  high  prices.  Of 
course,  for  certain  classes  of  trade 
and  in  fashionable  parts  of  the 
city  a  little  higher  prices  are  ob¬ 
tained. 

Quite  a  number  of  retailers  are 
building  up  a  considerable  business 
in  oleomargarine  as  an  economical 
substitute  for  butter.  There  is  no 
question  that  the  prejudice  against 
the  product  is  being  broken  down 
here  and  there.  Some  families  be¬ 
gin  to  use  oleomargarine  by  trying 
it  for  cooking  purposes,  in  the  ex- 


Storage  Eggs  in 
the  New  York  Trade. 


the  inferior  grades  of  butter;  then 
they  are  likely  to  try  it  on  the  table 
sooner  or  later. 

The  falling  off  in  the  demand  for 
storage  eggs  has  been  a  big  surprise 
and  disappointment  to  many  whole¬ 
sale  dealers,  as  a  large  consumption 
was  anticipated.  Fancy  prices  were 
paid  last  fall  for  eggs  to  be  put  in 
storage,  the  general  price  being 
about  23  cents,  or  about  6  cents 
more  than  is  paid  in  most  years. 
The  competition  among  dealers  to 
get  eggs  was  strong,  and  large 
quantities  were  put  in  storage.  It 
was  estimated  on  December  1st 
that  about  1,340,300  cases  were  in 
storage  in  New  York.  This  is  an 
unusually  large  quantity  for  that 
time  of  the  year. 

The  cost  of  storing  eggs  amounts 
to  about  2Y2.  cents  a  dozen,  so  that 
eggs  bought  at  23  cents  must  be 
sold  for  at  least  26  cents  to  avoid 
loss.  The  eggs  have  been  quoted 


at  from  24  to  25  cents  until  within 
a  day  or  two,  when  26  cents  has 
been  quoted,  but  there  has  been  lit¬ 
tle  demand  for  the  eggs  at  that 
price.  Brokers  are  not  at  all  cer¬ 
tain  that  the  price  will  not  again 
fall  below  26  cents.  One  large 
dealer  said  that  although  there  is 
small  profit  at  that  price,  yet  he 
would  be  glad  to  sell  some  of  his 
holdings,  but  he  finds  it  impossible 
to  make  any  large  sales. 

A  year  ago  storage  eggs  were 
selling  for  about  a  cent  -higher  than 
they  are  now.  The  dealers  paid  6 
cents  less  for  them  than  they  did 
this  year.  Edward  Martin,  of  G. 
W.  Martin  &  Bros.,  told  your  corre¬ 
spondent  that  in  his  opinion  over 
a  million  dollars  will  be  lost  this 
year  on  eggs. 

The  consumption  of  eggs,  it  is 
said,  has  diminished  almost  50  per 
cent,  in  the  past  year.  Fresh  gath¬ 
ered  eggs  are  exceptionally  scarce 
and  high  in  price,  but  the  quality 
of  many  of  the  storage  eggs  is  said 
not  to  be  very  good.  “The  big 
consumers  of  eggs,”  said  one  of 
the  brokers,  “are  the  working 
classes  of  people,  who  are  not  able 
10  pay  fancy  prices,  and  these  fancy 
prices  of  the  fine  grades  have  in- 


More  Profit  for  Retailers 

Retailers  can  now  buy 

Post  Toasties 

In  five=case  lots  at  $2.70  the  case — 

10  Cents  Per  Case  Less  than  Heretofore. 


If  a  Retailer  cannot  use  five  cases  of  Post  Toasties,  lie  can 
make  a  five-case  order  by  including  Grape-Nuts  or  Postum,  or  botb. 

Just  so  an  order  for  five  cases  of  our  products  is  placed, 
be  can  buy  Post  Toasties  at  $2.70  tbe  case. 

It  pays  to  push  Post  Toasties.  Tbe  crisp,  flavoury  food  pleases  customers.  Heavy,  continuous 
advertising  makes  quick  sales.  Tbe  long  profit  is  pleasing. 

6<The  Memory  Lingers” 

_ POSTUM  CEREAL  COMPANY,  LTD.,  BATTLE  CREEK,  MICH.,  U.  S.  A. 
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jm-ed  the  entire  trade  by  driving 
people  to  other  kinds  of  food.” 

*  *  * 

The  United  Cigar  Manufactur¬ 
ers’  Association  was  reorganized 
last  Friday,  according  to  the  an¬ 
nouncement  sent  out  last  week  y 
President  Jacob  Wertheim,  three  of 
the  directors,  Charles  H.  Hirschorn, 
Edward  A.  Kerbs  and  Mark  H. 
Mack,  retiring.  Their  stock  was 
bought  by  President  Wertheim,  his 
son  Maurice,  and  Frederick 
Hirschorn,  backed  by  a  syndicate 
of  bankers.  The  reorganization 
was  the  result  of  a  long  standing 
difference  as  to  the  policy  of  the 
company,  President  Wertheim  said, 
and  the  American  Tobacco  Co.,  or 
Tobacco  Trust,  had  nothing  to  do 
with  the  matter.  In  the  future  the 
younger  men  in  the  firm  will  be 
more  active  in  the  management. 

*  *  * 

Several  changes  in  the  selling 
force  of  the  Kellogg  Toasted  Corn 
Flakes  Co.  were  announced  this 

week  by  E.  W.  Murphy,  the  New 
York  representative.  A  new  sec¬ 
tion  with  headquarters  in  Syracuse 
has  been  organized.  E.  W .  Scot  , 
formerly  with  the  Beaver  Soap  Co., 
will  be  in  direct  charge,  with  Mr. 
Murphy,  of  the  New  York  office,  as 
supervisor.  The  new  section  will 
handle  the  business  formerly  cared 
for  by  four  brokers. 


and  authorized  to  continue  business 
for  twenty  days.  An  attachment 
for  $5,000  in  favor  of  the  Mutual 
Alliance  Trust  Co.,  on  which  a 
levy  was  made  at  the  store,  precip¬ 
itated  the  bankruptcy  proceedings. 
The  liabilities  are  said  to  be  about 
$204,000  and  the  assets  about  $70,- 
000.  George  S.  Hart  is  president ; 

C.  H.  Payne,  secretary,  and  E.  B. 
Hart,  who  succeeded  W.  L.  Brown 
about  two  months  ago,  is  treasurer. 
The  firm  is  one  of  the  oldest  in  the 

city. 

*  *  * 

Winifred  D.  Denison,  assistant  to 
Henry  L.  Stimson,  the  special  at¬ 
torney  appointed  by  the  Govern¬ 
ment  to  prosecute  the  offenders  in 
the  sugar  frauds,  announced  this 
week  that  Thomas  Doyle,  assist¬ 
ant  superintendent  of  the  Arbuckle 
Bros  ’  refinery  docks  in  Brooklyn, 
had  been  indicted  by  the  Federal 
Grand  Jury  a  month  ago.  Doyle 
has  not  been  arrested,  the  indict¬ 
ment  being  still  under  the  seal  of 
the  court.  Mr.  Schiller,  the  assist¬ 
ant  superintendent  of  the  Arbuckle 
refinery,  said  that  Doyle  is  still  em¬ 
ployed  there.  He  said  that  he  had 
heard  nothing  of  such  an  mdict- 


association  will  be  increased  fully 
50  per  cent.  Many  applications 
are  already  on  file  and  new  ones 
are  coming  in  every  day.  More 
interest  is  being  taken  by  manu¬ 
facturers  and  salesmen  in  the 
local  associations  of  late,  Mr. 
Austin  said,  and  this  is  a  most 
important  development.  Great 
zeal  has  steadily  been  shown  m 
the  national  association,  the  sec¬ 
retary  said,  but  the  local  associ¬ 
ations  have  been  sadly  neglected, 
although  they  are  a  great  factor 
in  the  campaign  for  the  better¬ 
ment  of  trade  conditions.  Now, 
with  the  increase  in  membership 
and  interest  in  local  associations, 
the  officers  look  forward  to  a  most 
prosperous  year. 


*  *  * 


out  by  Secretary  Beckmann  to 
members  notifying  them  of  the 
new  corporation  tax.  Jobbing 
houses,  which  are  classified  by  the 
Government  as  Class  D  (mercan¬ 
tile  corporations)  must  file  a  re¬ 
port  of  their  net  income  to  the 
Collectors  of  Internal  Revenue  by 
March  1st.  The  National  Whole¬ 
sale  Grocers’  Association  offers 
to  supply  all  members  with  forms 
on  which  their  reports  may  be 
made. 

*  *  * 

The  date  of  the  banquet  to  be 
tendered  to  L.  J.  Callanan  by  the 
retail  grocers’  associations  o 
New  York  has  been  changed 
from  February  1st  to  January 
31st.  The  banquet  will  be  held 
in  the  Imperial  Hotel,  Brooklyn. 


ment. 


*  *  * 


*  *  * 


That  several  large  firms  are  to 
resign  from  the  New  York  \\  hole- 
sale  Grocers’  Association  was  the 
rumor  in  the  wholesale  district  m 
the  last  week.  E.  H.  Sayre,  of 
P  C  Williams  &  Co.,  was  the  on  y 
one  who  would  make  any  state¬ 
ment.  He  said  that  his  firm  had 
considered  withdrawing  from  the 
local  association,  as  it  is  thought 
that  the  National  Association  cov¬ 
ers  the  same  ground  and  so  there 
is  no  use  in  supporting  the  two  or¬ 
ganizations.  Representatives  of 
Francis  H.  Leggett  &  Co.  and  of 
Austin,  Nichols  &  Co.  refused  to 
make  any  statement.  At  the  asso¬ 
ciation’s  headquarters  the  acting 
secretary,  E.  B.  Hosier,  declined  to 
say  anything  about  the  rumor. 


Since  the  revelation  of  the 
weighing  frauds,  many  refiners 
think  that  instead  of  them  owing 
the  Government  money  for  light 
weights,  the  Government  owes 
them  money  for  heavy  weights. 
The  weighers  are  not  now  taking 
any  chances  of  being  prosecuted  for 
short  weights.  One  dealer  said  that 
he  knew  of  a  cargo  which  he  be¬ 
lieved  was  overweighed  to  the  ex¬ 
tent  of  78,000  pounds.  The  duty 
on  this  excess  amounted  to  $1,041. 


*  *  * 


*  *  * 


George  S.  Hart  &  Co.  (a  cor 
poration),  wholesale  dealers  in  but 
ter  and  cheese,  at  35  Pcarl  street’ 
made  an  assignment  on  Monday  to 
Basil  Jones  and  soon  afterwards  a 
petition  in  bankruptcy  was  filed 
against  the  firm.  Harlon  F.  Stone 
was  appointed  receiver  by  Judge 
Hough,  with  a  bond  of  $20,000, 


Secretary  Austin,  of  the  Ameri¬ 
can  Specialty  Manufacturers’  As¬ 
sociation,  returned  on  Friday 
from  a  month’s  tour  of  the  South¬ 
ern  and  Middle  West  sections  of 
the  country.  He  attended  meet¬ 
ings  of  the  association  at  all  of  the 
important  distributing  points  and 
reports  that  the  progress  made  by 
the  association  is  very  encour¬ 
aging.  The  jobbers  in  most  of  the 
cfties  which  he  visited  are  willing 
to  co-operate  with  the  association 
in  receiving  specialty  orders  and 
filling  them  prompty.  Of  course, 
he  said,  a  few  jobbers  are  still  un¬ 
willing  to  handle  specialty  orders, 
but  the  numbers  of  these  is  rapid¬ 
ly  diminishing. 

As  a  result  of  his  tour,  he  be¬ 
lieves  that  the  membership  of  the 


A  notice  was  sent  out  this  week 
by  Secretary  Beckmann,  of  the 
National  Wholesale  Grocers'  As¬ 
sociation,  notifying  them  of  an 
amendment  to  the  Federal  penal 
code,  to  take  effect  January  1st, 
which  makes  it  a  crime  to  import 
or  ship  in  interstate  commerce 
any  package  containing  intoxi¬ 
cating  liquor  of  any  kind  unless 
the  name  of  the  consignee,  the 
nature  of  the  contents  and  the 
quantity  contained  are  plainly 
marked  on  the  outside  of  the 
package.  This  law  not  only  ap¬ 
plies  to  entire  shipments  of  liquor, 
but  also  to  a  shipment  of  grocer¬ 
ies  in  which  some  liquor  has  been 
packed.  This  law  will  affect 
many  of  the  New  York  jobbers 
who  are  accustomed  to  include  a 
few  bottles  of  liquor  in  a  ship¬ 
ment  of  groceries.  Even  jobbers 
who  do  not  handle  any  form  of 
liquor  frequently  ship  it  to  cus¬ 
tomers  as  a  matter  of  convenience. 
Another  notice  was  also  sent 


*  *  * 

Another  grocers'  league  has 
been  formed,  with  offices  in  West 
34th  street,  which  promises  mem¬ 
bers  two  kinds  of  service.  It 
promises  to  buy  staple  articles 
I  such  as  canned  goods,  butter 
plates,  wrapping  paper,  egg 
boxes,  twine  and  ice  m  large 
quantities  at  lower  prices  than  the 
grocer  could  ordinarily  obtain. 
It  is  also  to  inform  grocers  as  to 
the  credit  of  prospective  custom¬ 
ers — whether  or  not  they  paid 
their  bills  while  dealing  with 
other  grocers — and  to  collect  out¬ 
standing  accounts.  Officers  of 
the  regular  grocers’  associations 
say  that  the  new  organization  is 
in  no  way  connected  with  them. 


*  *  * 

C.  E.  Cocks’  Sons,  of  Cornwall, 
N.  Y.,  has  been  incorporated  to 
carry  on  a  general  grocery  busi¬ 
ness  with  a  capital  of  $25,000. 
The  directors  are  Isaac  M.  Cocks 
and  William  B.  Cocks. 


Window-Dressing  Articles  Wanted 


1  4 .U  “  Grocery  World  and  General  Merchant” 

For  several  months  the  Grocery  wori  “Window- 

Dosing  Department  •■attribute  ^ 

We  have  tried  several,  but  none  was ^ subscribers 

preferable  to  all  others.  Grocery  World  and  Geners 

For  all  acceptable  -bcles,  the  ^Grocery  ^  ^  ^  . 

Merchant"  will  pay  an  average  p  d  tbe «  Window-Dressin 

C^^^-r^sHouldbemadethrouj 

out  in  black  ink  (not  pencil). 
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iff  RECEIVING  TF.I1ERB! 


[pBnigj 


j5lanKe's 

GftANJCASp, 


DRIP 

(’Q£EZtF$ 


BLEND 


P|  Uf 

«0FFE£ 


L>-*u^_  COFFEE 

iSJWlie TeAiCAff UC».  STUBS' 

Cfc»iTrt — _ _ — U^v 


You  can  Bank  on  Blanke’s  Coffees 


memfor 'Isi.T/ and  guarantee  tlelfe-ff *£T?r?M?n  Tr?  m°nel  on  coffees'  We’ll  send  you  this  assort- 

goods.  But  there  won’t  be  any  unsold  BLANKE’S  COEFEEsTsELL  s^ty  days— write  us  for  disposition  of  unsold 

Drip  Coffee  Pots  FREE,  to  give  vour  customers  FREE  wffhrW  !  f  °ne  thl?g  that  make®  llfleTm  sel1  quickly-we  give  you 
at  $1.00  each,  if  they  will  become  constam  userf  of  whwSvJr  h  p,u^hase  °{f  one  9*n  each  of  Faust  Blend  and  Grant  Cabin 
Silent  Salesman  Display  Stand tS  Coffee  Pots  and  Disnlav  /  y  pr?fe!\  ^other  th,n8  that  makes  them  sell  is  our 
you  wish  the  coffee  whole,  ground  or  pulverized  or  how  assorted |  d  S  h  th'S  assortment  In  ordering  state  whether 


6-2  lb. 
6-3  lb. 
6— x  lb. 
6—i  lb. 
12—2  lb. 
12-2  lb. 
6o-i  lb. 
6o— z  lb. 
40— x  lb. 


7-ounce'  Cans  Faust  Blend,  at 

“  Grant  Cabin,  at 

“  Faust  Blend,  at 

“  Grant  Cabin,  at 

Oak  Lawn  at 

Mojav  at 

Tally  Ho  »t 

Baxs  World’s  Fair  20c  Blend,  at 
Bags  World’s  Fair  25c  Blend,  at 


Canisters 

*4 

Cans 


Wholesale 

80c . 84.80 

80c .  4.80 

*8c .  1.68 

40c .  4.80 

44C .  3.28 

X9C . ir. 40 

.  9.60 

l8^c .  7-40 


Retail 

86.00 
6.00 
2.7  o 
2.1  o 
6.00 
7.20 
15-00 
12.00 
10.00 


Less  freight  allowance  to  your^shipping  point 

4  Coffee  Pots  Free  x  Silent 

smaller  assortment,  without  Display  Stand,  can  be  had  on  same  terms. 


851-74  867.00 


Salesman 


Our  national  magazine  advertising  helps  you  to  sell  our  coffees. 


The  C.  F.  Blanke  Tea  and  Coffee  Company,  St.  Louis,  Mo. 


Twice  as  Much  Profit 

in  1910 

If  you  could  make  twice  as  much  money  on  sugar  in  1910 
as  you  made  in  1909,  without  needing  to  sell  any  more, 
wouldn’t  you  think  you  had  found  a  pretty  good  thing? 

There’s  no  miracle  about  it —Franklin  Carton  Sugar  will 
almost  surely  enable  you  to  do  it.  It  safeguards  your  sugar 
profit  at  both  ends — by  reducing  the  work  of  selling  and  by 
cutting  off  the  overweight.  You  can  make  money  on  sugar, 
if  you  will  sell  Franklin  Carton  Sugar,  just  as  easily  as  you 
can  make  it  on  anything  else. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5-pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 

The  Franklin  Sugar  Refining  Co, 

PHILADELPHIA,  PENNA. 
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H.  C.  Hundermann,  a  grocer  at 
137th  street  and  Seventh  avenue, 
surprised  a  burglar  at  work  in  the 
store  last  Sunday  night.  He  and 
his  wife  managed  to  subdue  the 
intruder  after  a  struggle  and 
handed  him  over  to  the  police. 


*  *  * 

S.  T.  Pratt,  who  has  for  many 
years  been  in  the  butter,  cheese 
and  egg  business,  died  on 
Wednesday  at  his  home,  114  Mc¬ 
Donough  street,  Brooklyn.  Mr. 
Pratt  had  been  ill  for  two  years. 
He  was  a  widower,  73  years  °M. 
He  leaves  three  sons,  S.  C.  Pratt, 
A.  V.  Pratt  and  J.  R.  Pratt. 


Summarized  Market  Con¬ 
ditions. 


In  the  coffee  market  washed 
Bogotas  are  in  good  inquiry,  sev¬ 
eral  large  sales  having  been  made 
during  the  last  week.  Marcaibos 
continue  firm,  the  large  export  to 
Europe  keeping  prices  steady. 
Although  there  is  not  much  in¬ 
quiry  for  Santos,  the  direct  im¬ 
portations  being  ample  for  some 
time  to  come  and  the  jobbers  pre¬ 
paring  for  their  inventories,  the 
prices  are  firm.  The  market  is 
cheerful  and  the  reports  of  a 
prospective  short  crop  have  con¬ 
siderable  influence,  although  not 
generally  accepted  at  full  value, 
such  reports  being  current  most 
years  at  this  time. 

Several  heavy  cargoes  of  tea 
have  been  received  here  in  the 
past  couple  of  days  and  are  being 
taken  care  of  by  importers  and 
not  pressed  upon  the  market. 
Business  is  light,  but  improve¬ 
ment  is  expected  soon  as  reports 
from  the  West  say  that  that  sec¬ 
tion  is  not  over-supplied.  Prices 
are  steady. 

Raw  sugar  has  been  extremely 
inactive  in  the  last  week,  dis¬ 
tributers  being  absent  on  acount 
of  the  holidays  and  shipments 
being  delayed  by  the  storm. 
Word  was  received  by  dealers 
that  Michigan  sugar  will  no 
longer  be  sold  on  30  days,  the 
time  being  now  reduced  to  7  days. 

A  brisk  business  in  refined 
sugar  is  expected  next  week. 
Brokers  expect  distributers  to  re¬ 
plenish  their  supplies  and  this 
means  that  the  dullness  which 
has  been  prevailing  for  some  time 
will  probably  end.  Prices  are 
firm  and  are  expected  to  continue 
so. 

Bad  traffic  conditions  prevented 


any  active  business  in  the  molas¬ 
ses  market,  but  prices  are  steady. 
Open  kettles  and  choice  grades 
are  the  feature,  the  arrivals  being 
of  a  rather  poor  quality. 

There  is  a  light  inquiry  for  rice, 
although  dealers  do  not  expect 
much  business  until  the  new 
year.  Prices  are  firm,  as  advices 
from  the  South  state  that  mills 
are  asking  higher  prices  on  offers 
than  they  did  a  couple  of  weeks 
ago,  with  the  quality  not  especial¬ 
ly  fine. 

The  Maine  corn  packers  are  ex¬ 
pected  to  announce  their  opening 
prices  on  their  1910  pack  next 
week.  The  talk  of  the  high  cost 
of  seed,  labor  and  acreage  indi¬ 
cates  that  the  prices  will  be  high. 
Although  no  quotations  have  as 
yet  been  received  brokers  believe 
that  they  will  be  considerably 
higher  than  last  year.  Canned 


tomatoes  are  firm,  it  being  be¬ 
lieved  that  there  is  very  little 
standard  stock  remaining  unsold. 

The  canned  fish  market  is  fairly 
active,  distributers  buying  here 
and  there  as  they  need  stock  to 
fill  orders.  Prices  are  being 
firmly  maintained. 

The  egg  market  is  firm,  the  re¬ 
ceipts  being  considerably  lessened 
by  the  storm.  Most  receivers 
had  sufficient  fresh  eggs  to  fill 
orders  which  are  small.  Storage 
eggs  are  in  good  demand,  but 
many  holders  are  waiting  for  fur¬ 
ther  advances. 

Butter  is  unchanged,  although 
for  the  past  few  days  receipts 
have  been  small  on  account  of  the 
storm.  Occasional  lots  of  gilt- 
edged  creamery  specials  sold  a 
little  above  38  cents,  but  there 
was  no  general  raise. 

Fred.  A.  McGill. 


Straight  Talk  With  Clerks 


II Y  A  MAT*  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Women  Like  Consideration.— 

Often  a  woman  will  land  at  the 
counter  with  several  bundles. 
Don’t  wait  until  she  asks  you  to 
wrap  them  together  for  her. 
Suggest  doing  it  yourself.  It 
shows  a  nice,  courteous  consider¬ 
ation.  Don’t  let  a  woman  strug¬ 
gle  writh  a  basket  of  goods  if  the 
trolley  stops  at  your  corner.  If 
the  young  one  is  crying  ask  the 
mother  if  you  may  give  it  a  choco¬ 
late  drop.  Fish  out  a  chair  where 
you  see  an  indication  of  weari¬ 
ness  or  old  age.  Little  things 
these  are,  to  be  sure,  but  big 
friendship-binding  factors.  Many 
a  corner  is  turned  until  the  cus¬ 
tomer  gets  to  the  store  where 
“t  hat  accommodating  clerk” 
works.  Put  these  little  things 
into  practice.  It  takes  no  special 
talent;  no  extra  labor.  The  re¬ 
ward  is  big. 

*  *  * 

Doesn’t  Pay  To  Stand  Still*-—  FliEt 
is,  figuratively  speaking.  A  busi¬ 
ness  can’t  do  it  and  remain  a  big 
investment  a  great  while.  A 
young  man  can’t  if  he  intends  get¬ 
ting  the  best  out  of  himself.  A 
beaten  path  is  easier  to  trudge 


along  than  making  a  near  cut 
through  the  woods.  Keep  think¬ 
ing.  That’s  what  that  brain  was 
placed  in  your  head  for.  Try  to 
figure  out  a  better  way  to  handle 
the  delivery  or  a  more  convenient 
arrangement  for  placing  your 
shelf  or  counter  stock.  Is  the 
cash  register  in  as  handy  a  place 
as  it  might  be?  If  the  cashier’s 
desk  were  moved  a  few  feet, 
would  it  save  steps  and  time  and 
annoyance?  Look  over  the  stock 
for  improvements  and  suggest 
these  things  to  the  head.  The 
boss  has  more  on  his  mind  than 
you  think. 

*  *  * 

Try  This  Kind  of  a  Window.— 

Take  thirty  small  carrier  baskets ; 
line  them  with  white  (not  manila) 
paper.  Carelessly  place  in  each 
basket  a  few  bottles  of  one  kind 
of  pickles;  in  another  olives;  in 
another  catsup;  in  another  vine¬ 
gar,  etc. — all  the  different  sizes 
you’ve  got  in  stock.  Cover  the 
floor  of  the  window  with  bay 
leaves.  Have  a  card  in  each  bas 
ket,  2x3,  giving  name  and 
price.  Let  a  big  card  be  hung  in 
the  centre  reading  “Nothing  in  the 


Window  But  Appetisers.”  I  have 
tested  this  out  and  got  splendid 
results  from  it.  It’s  a  case  of  get¬ 
ting  out  of  the  rut,  you  see,  and 
thus  getting  away  from  the 

“standing  still”  habit. 

*  *  * 

Keep  a  Clean  Counter.— Don’t 
leave  a  sheet  of  paper  on  the 
counter.  Put  the  remaining  bags 
back  in  the  rack.  After  showing 
the  sample  bottle  place  it  back  on 
the  shelf.  The  same  with  cereals 
and  canned  goods.  Y  et  you 

should  have  a  neat  counter  dis¬ 
play  always  and  you  should 

change  it  often.  In  connection 
with  this  let  me  impress  upon  you 
the  importance  of  keeping  your 
scales  clean  and  adjusting  them 
every  morning.  The  scoop  of  the 
scale  should  invariably  shine. 
You  can  keep  it  this  way  by  five 
minutes’  rubbing  every  morning. 
The  effect  of  a  shining  scale  on 
the  buyer  is  good. 

*  *  * 

It’s  Now  Soup  Time.— The  woman 
with  a  big  family  usually  makes 
her  own.  Good  idea  to  make  a 
display  of  beans,  peas,  rice,  len¬ 
tils,  macaroni,  etc.  Let  the  big 
card  read,  “Things  For  Making 
Wholesome  Soup  For  Winter 
Weather.”  If  your  store  carries 
fresh  meats  a  couple  of  soup 
bones  nicely  cracked  and  laid  out 
on  a  platter  will  make  your  show 
doubly  effective. 


*  *  * 

Cut  Out  Personal  Talk.— Never  be 
guilty  of  letting  a  customer  hear 
you  discuss  a  fight  or  game,  a 
show,  or  anything  personal  or 
foreign  to  the  business,  when 
you’re  back  of  the  counter.  It’s 
the  worst  of  taste.  Some  of  you 
may  be  guilty.  Occasionally  we 
give  offense  without  knowing  it. 
This  “Straight  Talk”  is  for  you. 
Whenever  it  pinches  size  yourself 
up.  The  object  in  writing  these 
articles  is  to  make  better  grocery 
clerks.  Just  as  surely  as  you’re 
reading  this  you’ll  become  better 
clerks,  better  business  men,  bet¬ 
ter  men  altogether,  by  following 
up  and  carrying  out  the  sugges¬ 
tions  printed  on  this  page  week 
after  week. 


Inclosed  find  my  check  for  $3. 
I  consider  the  “Grocery  World 
and  General  Merchant”  a  fixture] 
of  the  grocery  business,  and  no 
g-ood  grocer  should  be  without  iL 
Wishing  you  a  merry  Christmas 
and  a  prosperous  New.  1  ear  I 
am,  John  M.  Pitt,  Corning,  N.  Y. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  Start  the  New  Year 
Making  Dollars 

FOR  CASH  BUYERS 

but,  they  say  it  is  not  what  a  man  makes,  but  what  he 
saves  that  counts,  and  the  Savings  we  show  you  will 
make  you  many  dollars  in  a  year's  time. 

Buy  for  CASH  and  Save  Traveling  Salesmen’s  Expenses. 

New  Boneless  Herring,  very  fine  quality,  10  lb.boxesper  lb  80  10 
New  Medium  Scaled  Herring,  6  boxes  in  bundle  per  box  8°  io 

Mt.  Desert  Brand  Xs  Oil  Sardines,  loO  cans  .  .  .  .  per  cafe  2  67* 

Penobscot  Brand,  Mustard  Sardines,  lOO  cans,  her  oale  2  II* 

LampBurners.BestQuanty.wo.1  .  !  ?er  doz^’  || 

No!  3  . .  doz>  60 

6  dozen  lots,'  either  size  or  assorted,'  at  3o.  per  doz  leas  ’  ' 88 

Safe  Brand  Standard  Early  June  Peas,  No  2  cans 

2  doz .  ’ 

6  or  lO-oase  lots  . P®* 

A  bargain  in  a  good  quality  Canned  Pea  that  can  beVetalled  ’  1/1 

3 cans  25  cts.  with  a  good  margin.  - 

Absolutely  Pure  Lard,  60  lb.  gross  tins  .  .  .  ^  lh 

6  or  lo-tin  lots . *  *  ner  1  h 

rmThiiS  ‘tt -‘‘V  rendered  goods  and  no  better  quality  lard  to  be  had  at  anv 

Flake  White,  Lard  Substitute,  60  lb.  tubs  ner  lh 

Fairbank’s  Lion  Brand  Lunch  Tongue,  No.  i  cans,  ' 


.14X 
•14  X 

any  price. 

.10  x 
10  # 


^•KKy.8  2orned  Beef>  No-  1  cans,  2  doz . *  dof  ’ 

^y,8  °°T.ned  Beef.  No.  2  cans,  1  doz.  .  .  .  Serdoz’ 
Libby’s  Chipped  Beef  in  glass,  No.  #B,  2  doz.  !  !  .'  ££  dol" 
Apncots,  Blenheim  Brand,  Extra  Fancy,  large  very  ’’ 

1 0?10.boitfoS‘ara  MOOrParkS'  26  boIM  •  per  lb., 

F“°LBK  “S,rpsrk  60',b' •'  :  ■' 


Fancy  New  York  State  Marrow '  Beans',  'large 

bright.  CfPfllU  ho  rra  a  Krm+-  O  1/  u "  * 


per  lb., 


2.46 

1.47# 

2.62# 

1.30 

•14  X 
14  X 
.1 1 
.10# 


bright,  grain  bags  about  2#  bush.  per  bush  287>/ 

6  or  1J- bag  lots  .  .  .  . per  DUsn,,2.87X 

Barley,  best  quality.  No.  3  .  . . .  t>usll..2.86 

6  or  10-nag  lots . ..."  *  •  Perbag,  2.22# 

Corn  Meal,  best  quality  granulated  yeliow’  100  lb  P6r  2  2° 
bags . 

Best  Table  Meal,  yellow,  ioo  lb.  bags.’  !  !  *  '  '  '  Sir  bal’  l'fifi 

Argo  Starch,  24  6c.  packs  .  ’  •  pe*  .a®r*  166 

Ark  Soap,  100  cakes  ....  . p®  oontamer, 

6  or  lO-box  lots  . .  ~ox, 

™  zTJtidz?  aPlv£r  h 

Not  over  IO  cases  to  any  one  buyer.  P  raoz.,  .t 

Halcans  2Fdoz  Fanoy  New  y°rk  State  Corn,  No.  2 

ThiS  is  genuine  New  York  State  Corn',  ve’ry' attractive^  d°Z'’ 
label  not  over  10  cases  to  any  one  buyer  attractive 

°°I26l4bdboSsand  EXtra  Choice  Yellow  Peaches, 

W.  H.  Baker’s  Cocoa  6c.  size  60  . per  lb 


.60 


.76 


Cherries, P6r  ’>oz' 

Oi,60r„rv,ad!cLt^°8ot8  No-2*  °“8'2d»«’  •  •  ■' 

R0^tuS°,'t  a*  cans,  Extra  Standard P6F  ' 


•07X 

2.00 

1.60 

1.32X 

1.30 


California  Bartlett  Pears  2  doz 


per  doz.,  1.86 


These  Prices  for  This  Week  Only  -Jan.  3d  to  Jan.  8th,  inclusive. 


ni?iTE  FOR  THE  CASH  grocer,”  containing 
our  quotations  on  a  full  line  of  groceries 

BARBEE  &  PERKINS 

WHOLESALE  CASH  GROCERS 
29, 31, 33  N.  Water  Sfreel  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 

IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


“Hello,  Georg-e”! 

“Why— blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  g-old 
mine  or  robbed  a  bank.  What  in  the 

world  are  you  doing-  anyhow? 

* 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking-  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker— $25  a 
week  and  expenses.  Just  had  a  three 
months  trip  and  dropped  into  town  to 
see  the  folks  and — say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  brig-ht  fellow  like  you  being"  a 
delivery  wagon.” 


Write  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 


GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


I  which  is  a  general  form  in  com¬ 
mon  use,  I  take  the  following :— 


IFf.AL  DEPARTMENT 


all  the  facts  bearing  on  the  “e'in  side  of  the  sheet  only.  Letters  should  be 
avoid  misconstruction  Wnte '  °“eXuesday  0f  each  week  to  ensure  an  answer 
received  at  this  office  not  later  than  !  y  and  address  of  the  writer  must 

in  the  Monday’s  issue  following.  Jhes.gna  there  k  a  request  not  to  do 

accompany  all  inqu.r.es,  an^*.‘1!  ^P^redwithoutcharge.  Address  all  com- 


U7,  The  Construction  of  leases  and  Some  Sugges- 
Uons  for  Protecting  One’s  Self  Under  Them. 


The  lessee  (tenant)  shall  and  will 
permit  the  lessor  (landlord)  and  the 
lessor’s  duly  authorized  agents  or 
workmen  to  enter  the  premises  at 
all  times  and  have  full  ingress, 
egress  and  regress  into,  out  of  and 
from  the  premises  for  inspection  as 
well  as  for  making  repairs,  alterations 
or  additions  to  the  property  which  the 
lessor  may  deem  necessary;  but 
nothing  herein  contained  shall  be  so 
construed  as  to  impose  any  obliga¬ 
tion  upon  the  said  lessor  to  make 
any  repairs.  It  is  agreed  that  the 
said  lessee  shall  and  will  during  said 
term,  at  the  lessee’s  own  proper  cost 
and  expense  keep  every  part  and 
portion  of  the  devised  premises  in 
good  order  and  repair. 


and  accidental  fire  ex- 


Any  lawyer  whose  practice  is 
among  business  men  to  any  sub¬ 
stantial  extent  will  doubtless 
ao-ree  with  me  that  probably  6o 
per  cent,  of  all  the  problems  that 
his  clients  bring  him  to  solve  are 
landlord  and  tenant  controversies. 

And  this  I  find  to  be  so  whether 
the  client  happens  to  be  the  land¬ 
lord  or  the  tenant.  The  interpre¬ 
tation  of  leases  is  a  constant 
source  of  discussion  between  the 
parties,  and  very  often  this  dis¬ 
cussion  ends  in  the  courts. 

In  my  judgment  nine-tenths  of 
these  controversies  are  due  to  the 
fact  that  the  tenant  does  not  care¬ 
fully  read  and  thoroughly  un¬ 
derstand  the  lease  before  signing 
it  A  lease  is  usually  a  long, 
involved  and  altogether  formida¬ 
ble  document.  Many  parts  are 
unintelligible  to  the  average  lay¬ 
man,  who  seems  to  prefer  con¬ 
sulting  counsel  about  it  after  the 
trouble  has  arisen  rather  than  be¬ 
fore,  as  a  means  of  preventing 
trouble. 

Some  special  instances  of  the 
danger  of  signing  a  lease  without 
reading  it  have  recently  arisen  m 
my  own  practice,  as  follows; 

A  client  rented  a  large  and  ex¬ 
pensive  property  without  either 
reading  the  lease  carefully  or  con¬ 
sulting  counsel  about  it.  He 
found  when  it  was  too  late  to 
help  himself  that  the  lease  bound 
him,  in  addition  to  paying  the 
stipulated  rental,  to  pay  also  the 
taxes  and  water  rents.  In  effect, 
he  had  bound  himself  to  pay 
about  18  per  cent,  more  rent  than 
he  would  have  dreamed  of  doing 
had  he  known. 

Another  in  the  same  position 
found  that  he  had  bound  himself 
to  keep  the  property  insured  for 
the  benefit  of  the  owner. 

Still  another,  who  really  was 
the  most  unfortunate  of  all,  made 
a  number  of  costly  improvements 
under  the  impression  that  they 


would  be  his  property  and  could 
be  removed  at  the  end  of  the  term. 
When  the  landlord  denied  this 
right,  and  the  tenant  finally  con¬ 
sulted  counsel,  it  was  found  that 
he  had  signed  a  lease  which  pro¬ 
vided  as  plainly  as  language  could 
do  it,  that  all  improvements  made 
by  the  tenant  should  be  the  land¬ 
lord’s  property. 

In  every  one  of  these  cases,  and 
in  legions  of  others,  the  tenant 
could  have  protected  himself  had 
he  known  the  meaning  of  his  con¬ 
tract  before  he  signed  it. 

There  are  in  general  use 
throughout  the  greater  part  of  the 
United  States  printed  leases 
which  substantially  follow  the 
same  form.  Some  States  with 

special  landlord-and-tenant  laws 
use  forms  which  differ  slightly, 
and  some  landlords,  usually  of 
large  buildings,  or  apartments, 
etc.,  use  forms  which  they  have 
devised  to  fit  their  own  needs. 
The  lease  in  average  use  through¬ 
out  the  country,  however,  differs 
but  slightly  in  substance  and  pro¬ 
vision,  though  it  may  in  word¬ 
ing-  .  ,  . 

The  provisions  which  give  rise 
to  the  most  controversies  on  the 
subject  are  three:  i,  the  question 
of  repairs ;  2,  the  question  of  im¬ 
provements ;  and  3,  the  question 
of  the  termination,  notice  to  va¬ 
cate,  etc.  One  phase  of  the  second 
provision— “Trade  Fixtures  as 
Between  Landlord  and  Tenant  — 
has  been  made  the  subject  of  a 
separate  article. 

Some  leases  are  silent  as  to 
whether  the  landlord  or  tenant 
shall  make  the  repairs.  Under 
such  a  lease  the  tenant  is  invari¬ 
ably  held  liable  for  the  repairs,  as 
the  rule  is  universal  that  a  land¬ 
lord  is  liable  for  repairs  only  when 
the  lease  specifically  says  so. 

Other  leases  go  further  and  dis¬ 
tinctly  put  the  repairs  upon  the 
tenant.  From  such  a  lease, 


Under  this  provision  the  lessee 
binds  himself  absolutely  to  pay 
for  the  repairs,  though  he  would 
be  liable  anyway  even  without 
this  provision,  by  reason  of  the 
rule  above  quoted  that  the  lessor 
is  never  liable  for  repairs  unless 
he  definitely  binds  himself  to  be. 

Other  leases — and  this  is  the 
usual  rule— take  care  of  the  mat¬ 
ter  of  repairs  by  providing  that 
the  tenant  shall  redeliver  the 
property  to  the  landlord  at  the 
end  of  the  term  “in  as  good  con¬ 
dition,  order  and  repair  as  the 
same  now  are,  reasonable  wear 
and  tear  (and  sometimes  acci¬ 
dental  fire — E.  J.  B.)  excepted. 
This  also  binds  the  tenant  to 
make  the  repairs. 

I  say  again,  and  I  am  repeating 
it  because  it  is  highly  important 
and  not  at  all  understood,  that  the 
tenant  who  expects  his  landlord 
will  make  the  repairs  to  his  prop¬ 
erty  will  be  disappointed  unless 
he  insists  upon  a  specific  pro¬ 
vision  to  that  effect  being  added 
to  the  lease.  It  makes  no  differ¬ 
ence  whether  a  landlord  has  been 
accustomed  to  make  the  repairs  or 
not — without  a  clause  in  the  lease 
he  can  stop  any  time  he  chooses 
and  compel  the  tenant  to  do  it. 

This  rule  placing  the  burden  of 
repairs  upon  the  tenant  was 
under  the  common  law  carried  to 
outrageous  lengths.  Under  the 
common  law  a  tenant  who  signed 
a  lease  which  expressly  or  im¬ 
pliedly  bound  him  to  make  repairs 
was  compelled  to  rebuild  at  his 
own  expense  if  the  property 
burned.  And  this  even  if  the 
burning  was  wholly  accidental. 
This  rule,  however,  has  been  re¬ 
laxed  in  practically  all  the  States; 
in  fact  most  forms  of  lease  now 
cover  it  themselves  by  providing, 
as  I  have  indicated  in  the  paren¬ 
thesis  a  few  lines  back,  that  a  ten¬ 
ant  shall  return  the  property  in 
good  condition,  “reasonable  wear 


and  tear 
cepted.” 

The  rule  is  settled  that  the  ten¬ 
ant  who  makes  improvements  to 
the  premises  without  a  provision 
in  the  lease  or  a  contract  with  his 
landlord  must  leave  them  behind 
at  the  end  of  the  term  and  cannot 
recover  their  cost  from  the  land¬ 
lord.  The  operation  of  this  rule 
is  not  altered  even  if  the  landlord 
specifically  consents  to  the  mak-  t 
ing  of  the  improvements;  he  still 
may  claim  them.  What  is  needed 
here  to  save  improvements  to  the 
tenant  is  a  clause  in  the  lease  or 
an  agreement— in  writing— with 
the  landlord. 

Upon  the  question  of  termina¬ 
tion,  notice  to  vacate,  etc.,  the 
most  that  I  can  say,  since  every 
lease  contains  its  own  provisions 
as  to  notice,  and  so  on,  is  that  the 
landlord  or  tenant  who  contem¬ 
plates  terminating  the  lease 
should  be  extremely  careful  to  see 
what  the  lease  says  about  notice, 
and  to  follow  it,  otherwise  one  or 
the  other  may  be  tied  up  for  an¬ 
other  year ;  in  one  case  I  know  of 
a  landlord  was  tied  up  for  five 
years. 

A  few  other  points  which 
should  be  watched  come  into  my 
mind ; — 

The  owner  of  a  property  who 
rents  it  to  another  does  not  war¬ 
rant  it  to  be  even  habitable  or  fit 
for  the  purpose  for  which  he 
knows  it  is  to  be  used.  The  law 
casts  upon  the  tenant  the  burdei 
of  finding  this  out  for  himself. 

The  tenant  who  signs  the  or 
dinary  form  of  lease  will  practi 
cally  always  find  himself  bound  t( 
use  the  property  for  one  specifi 
purpose  only.  If  he  uses  it  fo 
any  other  without  the  landlord’ 
consent  the  lease  is  broken  and  h 

may  be  ousted. 

By  the  terms  of  the  ordmar 
lease  a  tenant  may  not  assign 
to  another  without  the  landlord 
consent,  and  if  he  attempts  to  I 


Bell  Phone 
Spruce  65-66 

Cable  Address,  "Enyap” 


Keystone  Pho 
Race  6- 33 


Payne  Detective  Agenc 

LICENSED.  BONDED 


THEO.  E.  PAYNE,  Principal 

Legitimate  Work  Only 

Male  and  Female  Operators 

Highest  Legal  Connect! 


Main  Offices  (Open  all  night) 
Wood  Building 

34  and  36  S.  16th  Street,  Philadelphia, 


N«w  York  Office,  Long-r,  Building.  Times  SV 
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can  still  be  held  liable  for  the 
rent. 

When  a  rented  property  is  sold 
the  lease  is  not  disturbed ;  the  ten¬ 
ant  simply  has  a  new  landlord  and 
holds  for  precisely  the  same  term. 
Otherwise  in  the  case  of  a  sale  on 
foreclosed  mortgage,  etc.,  how 
ever,  where  the  lease  was  made 
after  the  mortgage.  In  that  case 
the  buyer  has  the  option  of  termi 
nating  the  lease  at  once. 

The  lease  of  a  tenant  who  goes 
into  bankruptcy  is  usually  termi 
nated  by  that  act,  no  matter  how 
long  it  would  ordinarily  have  had 
to  run. 


( Copyright ,  January,  1910,  by 
Elton  J.  Buckley.) 

r  Question :  J.  M.  Glatfelter, 
\ork,  Pa. — Is  it  lawful  to  sell  to¬ 
bacco  to  a  child  under  sixteen 
years  old,  providing  he  comes 
with  an  order  list  of  groceries, 
including  tobacco,  when  signed 
by  father  or  mother,  knowing  it  is 
the.  kind  of  tobacco  used  by 
father,  having  been  sold  to  him  di¬ 
rectly  often  before? 

Soon  after  the  law  on  tobacco, 
etc.,  was  passed  it  had  been  stated 
that  an  order  from  parent  could 
not  give  the  right  to  sell  to  a 
child. 

This  law  is  lived  up  to  by  com¬ 
paratively  few.  Please  answer  in 
next  issue. 

Answer. — If  by  “tobacco”  you 
mean  smoking  or  chewing  to 
bacco  in  bags  or  packages  or  in 
bulk,  there  is  no  law  in  Pennsyl 
vania  which  forbids  you  to  sell  it 
to  children  direct.  The  law  is 
■against  selling  cigarettes  or  cigar¬ 
ette  papers  to  minors  under  21 
Even  in  the  case  of  cigarettes  and 
papers,  however,  I  am  of  the  opin 
ion  that  the  law  would  not  be 
violated  by  a  sale  to  a  child,  pro 
vided  such  child  presented  what 
appeared  to  be  a  bona  fide  order 
from  a  parent  or  some  responsi 
ble  person.  Such  a  sale  would 
not  be  supplying  the  goods  to  the 
child,  but  to  the  person  for  whom 
the  child  was  agent. 


calling  themselves  marine  adjust¬ 
ers  asking  me  to  fill  out  and  sign 
a  paper  agreeing  to  pay  them  10 
per  cent,  of  the  value  of  the  rice 
carried  on  the  wrecked  steamship. 
Upon  my  returning  the  signed 
agreement  the  rice  would  be  for¬ 
warded  to  me  at  once.  However, 
I  paid  no  attention  to  this  request 
and  threw  it  in  the  waste  basket. 
I  hree  days  later  my  rice  was  at 
our  railroad  station  and  I  ex¬ 
amined  and  accepted  same  and 
mailed  check  to  the  New  Orleans 
firm,  which  inclosed  transactions 
prove.  Since  then  I  have  received 
several  requests  from  this  Wall 
street  concern  for  money  to  help 
paying  the  wrecking  company  for 
saving  this  rice.  I  did  not' pay 
any  attention  to  their  letters,  but 
last  week  I  finally  told  them  that 
I  will  positively  pay  no  money  to 
any  one,  that  I  had  paid  for  the 
rice  and  that  ended  my  rice  trans¬ 
action.  By  the  next'  mail  I  re¬ 
ceived  inclosed  request  for  $26 
from  this  same  concern.  Now  I 
am  getting  tired  of  this  and  would 
’ike  your  advice  in  the  matter. 

Answer. — I  know  of  no  law, 
rule  or  custom  which  will  compel 
you  to  pay  wreckers  whom  you 
did  not  employ  for  saving  goods 
which  seems  to  have  been  sold  de- 
ivered  in  Lebanon.  The  proper 
person  to  pay  the  wreckers  is  the 
owner  of  the  vessel.  While  the 
wreckers  have  a  perfect  right  to 
ask  you  to  pay  a  part  of  their  fee, 
as  they  have  done,  they  cannot 
compel  you  to  pay  it  unless  you 
have  specifically  agreed  to  do  so. 
This  you  refused  to  do,  _  and 
clearly  you  are  not  liable.  I 
should  pay  no  further  attention  to 
the  matter. 


Florida  beans  are  scarce  and 
strong.  Anything  fine  brings 
$4-5°  to  $5>  and  even  poor  stock 
will  command  $2.50  to  $3.  Con¬ 
siderable  frozen  beans  are  com¬ 
ing  forward,  and  good  beans  are 
wanted. 


Question :  A.  H.  Royer,  Leba 
non,  Pa.— Dear  Sir:  Will  you 
kindly  advise  me  what  to  do  in 
the  following  case  : — 

On  October  8th  I  received  a  bill 
from  a  New  Orleans  firm  for  five 
bags  of  rice  shipped  by  steamship 
Antilles.”  Now  it  happened  that 
this  ship  was  caught  in  the  great 
West  India  hurricane  of  last  Oc¬ 
tober  and  driven  on  the  rocks  of 
one  of  the  Bahama  Islands.  New 
York  wreckers  were  sent  down 
and  floated  the  ship  and  towed 
her  to  her  dock  in  New  York.  I 
then  received  a  letter  from  a  firm 


The  Largest  Coffee  House  in 
Pennsylvania. 

With  the  new  year,  C.  F.  Bonsor  & 
Co.,  Inc.,  will  occupy  their  new  home 
at  18  S.  Front  street,  Philadelphia, 
their  new  building  has  a  floor  space  of 
30,000  square  feet,  giving  them  the  larg¬ 
est  capacity  in  Pennsylvania.  Some  idea 
of  what  this  means  can  be  obtained 
from  the  fact  that  less  than  ten  years 
ago,  when  they  started  in  business,  they 
had  only  3.000  square  feet.  Their  new 
building  will  give  them  ample  facilities 
for  taking  care  of  their  ever  increasing 
business — and  how  fast  it  is  going  ahead 
is  best  told  by  the  fact  that  it  increased 
over  $r 50,000  last  year.  In  their  new 
building  they  will  carry  from  5,000  to 
10,000  bags  of  green  coffee,  probably 
largest  stock  carried  in  Philadelphia, 
l  lie  firm  attribute  their  success  to  the 
testing  and  judging  coffees  suitable  to 
their  customers’  needs,  together  with 
giving  values  that  they  believe  cannot 
be  surpassed. 


This  is  Guaranteed  to  Sell  Sardines 

you ' °shyo°ulldC?OW  y°U  arC  n0t  Sdling  one-tenth  of  the  Sardines 

°ur  .  SKIPPER’’  Coupon  Scheme  would  increase  your  sar¬ 
dine  sales  by  more  than  ten  times. 

c  £Sk  US  ~  Send  you  Particulars  of  our  “SKIPPER”  Couoon 
Scheme.  Our  scheme  does  not  require  you  to  furnish  names  and 
addresses  of  customers.  It  is  guaranteed  a  sure  sale  maker. 

;  Pefnny  P°stal  bearing  your  name  and  address  would  be  suf¬ 
ficient  for  us  to  send  you  full  information. 

Angus  atson  «£s  Company 

sole  proprietors  " Skipper "  Sardines. 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

 Branch  °f  Angu*  Wat,on  &  Co.,  Newcastle-upon-Tyne,  England 


How  You  Can  Know  You  Are 
Buying  Teas  and  Coffees  Right 

.,  EveLn  you  think  you  are  buying  teas  and  coffees 
through  salesmen  as  cheap  as  we  could  sell  you  direct 
wouldn  t  it  be  a  comfort  to  know  ? 

You  can  know  in  a  very  short  time  by  sending  us 
samples  to  match.  If  we  match  below  your  price 
you  can  'save  some  money,  and  .if  we  can’t  your 
opinion  is  at  least  confirmed. 

“Everything  to  gain,  nothing  to  lose.” 


DURYEE&BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1897 


The  Ultimatum 

as  to  which  soap,  after  all, 
rests  with  the  good  house¬ 
wife  who  does  the  washing. 

Her  verdict  must  have 
been  that  the  most  work 
is  done  in  shortest  time 
with  least  effort  by  using 
Fels-Naptha  Soap. 

More  women 
use  it  every  year. 
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Mlr.tian  In  tkl*  column  the  idem  of  our  reader,  upon  trade  topic. 
We  would  be  plea.ed  to  have  or  pu  ,lble  for  any  view,  expreed  therein.  All  com- 

i,  b.»,  ..a.m.-d  .h..  ..  a.  „d  .aa™.  o  ..  ,.,d,«.  .1  i~d  1.14,  b., 


Bought  Brooms  Well. 

Gibbsboro,  N.  J.,  Dec.  24,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— I  herewith  inclose 
you  check  of  $3  for  subscription 
to  “Grocery  World  and  General 
Merchant”  for  the  year  1910.  1 

realize  that  your  publication  is  a 
silent  partner  in  my  business,  t 
which  I  may  consult,  not  only  as 
to  present  and  future  markets,  3 
to  other  matters  of  vital  im¬ 
portance  to  my  bTusin.e!®, 
Through  your  advice  I  purchased 
•jo  dozen  brooms,  prices  ranging 
from  $2.10  to  $3  Per  dozen;  the 
same  brooms  are  selling  to  ay  a 
$1.25  to  $4-6o  per  dozen.  This;  is 
only  one  instance  that  I  have 
profited  through  your  advice. 

Howard  Parker. 


*  *  * 


One  Experience  With  lighting. 

Lone  Rock,  Ore.,  Dec.  15,  I9°9- 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant. 

Dear  Sir In  reply  to  a  re¬ 
quest  from  the  editor  of  the  Gro¬ 
cery  World  and  General  Mer 
chant”  in  December  issue,  we  will 
frive  our  experience  on  store  lignt- 
ing.  After  trying  kerosene  in  or¬ 
dinary  lamps  with  bracket  lamps 
with  reflectors  we  still  had  dark 
corners  where  it  was  difficult  to 
read  price-marks.  , 

Our  attention  was  called  to  a 
system  of  lighting  with  gasoline 
and  the  principle  we  will  briefly 
describe,  then  our  experience 
after  several  months  test.  , 
There  is  a  large  tank,  which 
may  be  placed  in  sL  back  room  or 
in  cellar,  or  any  out-of-the-way 
place.  This  connected  with  hol¬ 
low  wire,  which  conducts  gasoline 
to  lamps  in  any  part  of  building. 
Twd  three  or  more  lamps  can  be 
connected,  and  one  or  all  in  use  as 

We  are  using  what  is  called  the 
“Economy”  system,  and  we  find 
it  entirely  satisfactory.  We  have 
two  lamps  (500  candle  power) 
and  there  are  now  no  dark  cor- 


others  as  perfect  a  system 
lights  as  they  have  for  us. 

Lone  Rock  Mercantile  Go 

*  *  * 

To  Learn  the  Grocery  Business. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— Will  you  kindly 
furnish  me  with  whatever  infor¬ 
mation  you  can  possibly  give  me 
to  the  above.  Am  considering 
about  going  into  the  retail  gro¬ 
cery  business  next  fall  and  am 
anxious  to  be  well  prepared  and 
posted.  Perhaps  you  know  of 
some  school  or  college  where  1 
could  obtain  lessons  at  nights  as 
I  am  employed  during  the  day 
,  managing  a  branch  chain  store  in 

the  city.  .  . 

Thanking  you  in  anticipation 
Subscriber  and  Constant 

Reader. 

At  the  top  of  this  letter  this 
correspondent  writes  the  words 
“Bookkeeping  and  Stocktaking.’ 

It  is  assumed  that  this  represents 
the  branches  on  which  he  wants 
lessons.  Any  business  college  can 
of  course  teach  him  bookkeeping, 
and  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  informed  that 
Pierce’s  Business  College,  Ninth 
and  Chestnut  street,  teaches 
stocktaking.  A  few  evenings 
with  some  practical  man  of  busi¬ 
ness,  however,  would  probably 
give’  him  enough  information  to 
fit  him  to  start. 


oysters,  in  which  enough  ice  has 
melted  to  make  full  measure? 
We  sell  the  oysters  in  non-return¬ 
able  cans,  ice  around  them,  meas¬ 
ure  them  carefully  when  received 
and  have  yet  to  get  the  first  ship¬ 
ment  that  holds  out  measure.  s 
this  the  regular  system  of  selling 
oysters,  and  must  we  stand  for 
it,  or  am  I  the  only  one  who  has 
had  this  experience?  If  so,  per¬ 
haps  I  should  cut  off  the  top  of 
my  measure.  Let’s  hear  from 
others.  Geo.  C.  Cornell. 

This  is  important — will  some  of 
the  “Grocery  World  and  General 
Merchant’s”  readers  answer  to 
this  office,  so  that  their  experi¬ 
ences  can  be  published? 

*  *  * 

Another  Land  Scheme. 

Pensacola,  Fla.,  Dec.  24,  1909- 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir:— Kindly  tell  me  what 
you  may  know  or  can  find  out 
about  the  Standard  Real  Estate 
Loan  Co.,  with  home  office  m 
Washington,  D.  C.,  S.  L.  Harris, 
president,  and  with  branch  offices 
in  Dallas,  Texas.  These  people 
sell  a  “home  purchasing  contract 
for  $6  down  and  $6  per  month, 
that  on  or  before  twelve  months 
the  holder  of  a  contract  would  be 
entitled  to  a  loan  of  $1,000  at.  5 
per  cent,  interest,  payable  m 
monthly  sums  of  $9.  This  seems 
easy  to  do  if  they  would,  but  1 
bought  two  of  these  June,  1908, 
and  so  far  as  I  can  learn  from  the 
officers  of  the  company  I  am  as 
far  from  a  loan  to-day  as  I  am 
from  June,  1908.  I  now  have  my 
“doubts.”  Oblige  an  old  sub 
scriber.  Ruben' 


it  would  overtake  it  before  the 
lot  was  paid  for  depends  on  he 
price.  In  any  event  the  loan 
would  be  perfectly  safe  for 
months,  and  even  years.  Yet  the 
company,  according  to  the  corre¬ 
spondent,  doesn’t  seem  inclined  to 
even  do  that  much.  The  chances 
of  getting  anything  seem  very 
dubious.  The  “Grocery  World 
and  General  Merchant’s”  advice 
is  that  the  correspondent  employ 
an  attorney  on  the  spot  to  turn 
the  whole  scheme  inside  out. 

Meanwhije  any  other  sub¬ 
scriber  who  has  had  experience 
with  the  Standard  Real  Estate 
Loan  Co.  may  kindly  let  us  know 
how  it  turned  out. 

The  “Standard  Real  Estate 
Loan  Co.”  does  not  appear  in  the 
rating  books  of  the  mercantile 
agencies  for  Washington,  D.  C. 


*  *  * 


*  *  * 


iiers.  , 

We  wili  cheerfully  refer  inter¬ 
ested  parties  to  the  manufac¬ 
turers  who  will  furnish  all  infor¬ 
mation  and  no  doubt  furnish  to 


Has  Anybody  Ever  Gotten  Full 
Weight  Oysters. 

Columbia  X  Roads,  Pa., 

December  27,  1909. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:-We  are  much 
pleased  with  your  paper  and  get  a 
lot  that  is  helpful  to  us  out  of  it. 
We  see  many  questions  discussed 
and  now  we  come  with  one.  1  ne 
season  is  now  on  when  many  ^10 
1  cers  and  general  merchants  are 
handling  oysters,  and  I  wish  to 
ask  if  any  one  of  them  have  ever 
received  »  package  that  held  the 
measure  at  which  tbey 
billed,  except  it  may  be  the  tub 


This  looks  like  a  typical  land  1 
scheme.  It  can  be  set  down 
as  a  safe  rule  that  ninety- 
nine  out  of  one  hundred  of  these 
alluring  land  schemes  are  pure 
and  simple  fakes.  Those  that  are 
not  fakes  usually  have  a  sharp 
contract  that  effectually  prevents 
the  subscriber  from  getting  what 
he  expected  to  get. 

The  contract  outlined  above 
was  to  sell  a  home  or  a  home  lot 
for  $6  down  and  $6  a  month.  At 
the  end  of  twelve  months,  or 
when  only  $80  had  been  paid,  the 
schemers  would  loan  $1,000  at  5 
per  cent,  interest,  the  loan  being 
payable  in  monthly  sums  of  $9 
each.  As  this  subscriber  states, 
this  is  an  exceedingly  easy  and 
safe  contract  for  the  land  com¬ 
pany  to  carry  out,  for  they  have 
$80  of  the  subscriber’s  money  as 
security.  Of  course  the  sub¬ 
scriber  is  borrowing  $9  a  month 
while  paying  in  only  $6  a  month, 
so  that  in  time  the  loan  would 
overtake  the  security.  Whether 


As  to  tbe  Plans  to  Push  Rice. 

Philadelphia,  Dec.  29,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  note  in  your  issue 
of  December  27th  the  plan  of  the 
American  Rice  Growers  Associa¬ 
tion  in  their  efforts  to  create  a  de¬ 
mand  for  said  products  in  the 
North  and  West  as  we  use  it  in 
the  South.  With  my  several  years 
calling  on  the  trade  from  New 
[Orleans  to  New  York  State  it  has 
I  often  occurred  to  me,  should  a 
proper  demonstration  of  how  to 
cook  rice  the  Creole  style  be  car¬ 
ried  out  in  the  simple  and  proper 
way,  what  a  big  increase  in  the  de¬ 
mand  for  same.  Now,  my  expe¬ 
rience  proves  this.  My  wife  spent 
I  several  years  in  the  South  learning 
the  way  to  cook  this  Creole  dish 
as  it  should  be  cooked,  and  on  our 
return  our  neighbors  learned  what 
a  wholesome  dish  this  was  and  got 
on  to  the  way  of  cooking  it  Now 
our  retailer  sells  more  rice  than  he 
ever  did,  a  food  and  a  staple  one, 
which  could  be  used  as  potatoes 
are  used  to-day  in  the  North  anc 
West.  On  our  Southern  tables  yot 
see  it  every  day.  Now  this  simpk 
circular  on  demonstrating  how  t< 
cook  rice:  Wash  two  cups  of  thi 
food,  or  one  cup  for  the  ordinar 
family,  until  the  milky  water  be 
comes  clear ;  then  put  it  into  a  sma_ 
pot  and  cover  with  water,  salt  suffi 
ciently,  and  let  it  cook  on  a  slot 
fire  so  it  will  not  burn.  Never  sti 
rice  while  cooking,  simply  steal 
until  tender  and  flake  like,  n< 
mushy.  When  the  water  dries  of 
simply  pour  a  few  tablespoonfu 
over  the  top,  so  it  will  not  6 
out.  If  this  is  carried  out  to  t 
letter,  I  assure  you  there  will 
I  something  doing  for  the  Amenc; 
Rice  Growers’  Association,  as  w 
as  our  friends,  the  retail  grocers. 

W .  I.  L*1 

With  “Grocery  World  and  Ge 
eral  Merchant.” 
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2  POUNDS  NET  WEIGHT 


to 


Qay  “Karo 

your  customer 

And  you  will  find  that  you  can 
add  Karo  to  nearly  every  order. 

The  big  Karo  Advertising  Cam¬ 
paign  starts  October  ist.  It  will 
reach  fifteen  million  homes,  every 
town  and  village  in  the  United 
States. - 

Karo  is  the  best  Syrup  ever  made  and  a  money 
maker  for  you  if  you  push  it. 

Corn  Products  Refining  Company,  New  York 


Merchant’s  Side 


unsa i 


Our  Guarantee 


We  guarantee  to  give  you  a  better  comput¬ 
ing  scale  for  less  money  than  you  can  get 
from  any  other  source  in  the  world. 


Customer's  Side 


102  STYLES  AND  SIZES 


( 

C 


Prices  as  low  as 


Because  they  contain  no  springs  and  because  of 
their  superior  construction  Toledo  scales  are  the 
most  sensitive,  the  most  reliable  and  the  most  dur¬ 
able  scales  made.  They  are  not  affected  by 
changes  in  temperature,  therefore  always 
give  correct  weight  and  values  and  never 
get  out  of  balance. 


MAKERS  OF 


Scales  adapted  to 
all  lcinds  of  business 

These  tremendous  money-saving  ad¬ 
vantages  are  now  available  to  even  the 
smallest  store-keeper. 

The  Toledo  is  the  original 
Springless  Automatic  Comput¬ 
ing  Scale — any  others  are  only 
imitations — and  do  not  contain 
many  of  the  valuable  features 
of  the  Toledo. 


Toledo  Computing  Scale  Co. 


HONEST  SCALES 


Toledo,  O.,  U.  S.  A. 


Philadelphia  Office,  1219  Filbert  St. 
New  York  Office,  251  West  42nd  St. 


NO  SPRING 


Merchant’s  Sid# 


Customer’s  Sid# 


ON  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


THE  SCIENCE  OF 


name  appeared  at  the  head  at  all 
it  should  appear  much  larger  than 
it  does  now.  I  repeat,  I  should 
prefer  that  it  didn’t  appear  there 
at  all. 


t'/'f-  f'f  ,i- 


Thi.  Department  is  dero.ed  to  the  criticUm  of  ade^ti.ing  matter  In.  * 

^W^tisine  ideas  for  special  occaaiona,  upon  requeat,  and  to  the  auggea.in*  of 
tHdL  i.  supplied.  All  communication,  aent  in  for  thi.  Departmmtt  should  be 
ITorTscience  of  Adrert.a.ng,  They  will  be  filed  in  their  order  and  taken  up  m  strict  rotatmn. 


Hornell,  N.  Y.,  Dec.  1 7, 

Editor  “Science  of  Advertising.” 

Dear  Sir Inclosed  please  find 
paper  which  we  got  out  to  announce 
the  opening  of  our  toy  store,  which 
we  are  conducting  during  the  hol¬ 
iday  season;  also  a  general  talk 
on  the  lines  we  handle. 

What  do  you  think  of  it? 

Yours  truly, 

M.  J.  McGreevy. 


The  paper  inclosed  has 

four  pages  9x10  inches,  and  is 
well  printed  on  good  paper.  The 
first  page,  which  I  reproduce  be¬ 
low,  bore  a  little  talk  about  the 
new  store  paper,  the  second 
carried  some  dry  goods  advertis¬ 
ing,  the  third  toys  and  books,  and 
the  fourth  talked  about  sweaters, 
men’s  goods,  a  new  delivery  sys¬ 
tem,  and  just  a  few  lines  about  the 
grocery  department. 


*  *  * 


Here  is  .  a  photograph  of  the 
first  page  much  reduced : — 


The  heading  here  is  much  too 
small.  I  mean  the  main  heading 
— McGreevy’s  Department 
Store.”  It  looks  insignificant  and 
is  decidedly  too  light  to  appear  at 
the  head  of  the  paper.  As  a  mat¬ 
ter  of  fact,  this  first  page  could 
have  been  improved  in  either  of 
two  ways,  T  he  little  panel  Mc¬ 
Greevy’s  Department  Store” 
could  have  been  removed  en¬ 
tirely,  and  ‘'First  Call  for  Christ¬ 
mas”  made  the  main  and  the  only 
heading.  In  that  case  the  date 
line  should  have  been  put  between 
the  head  and  the  text  beginning 
j  “It  is  with  great  pleasure,  etc. 

I  should  personally  prefer  this  ar¬ 
rangement.  The  other  plan 
;  would  have  been  to  use  a  much 
larger  panel  for  “McGreevy's  De¬ 
partment  Store,”  making  it  fill  the 
full  width  of  the  page.  If  the 


that  sort,  although  it  is  past  finding  out 
why  these  glib  salesmen-philanthropists 
stay  in  the  jewelry  and  toilet  goods  as¬ 
sortment  business  instead  of  setting 
themselves  up  as  generous  Carnegies. 

The  most  alluring  piece  of  cheese  that 
casts  its  fragrance  abroad  in  a  dark 
cellar  way  would  only  make  the  wise 
mouse  peek  about  the  more  diligently 
The  matter  in  this  paper  is  well  for  the  hidden  trap.  The  worldly  wise 
written,  as  such  matter  goes,  but  U-e^who^  cheese  doesn't  walk 

I  should  endeavor  to  make  it  a  lit-  |  ^et  us  also  strike  an  alarm  gong  if 

you  happen  to  be  napping  when  the 

e.v.  —  -  . ”  I  “hidden  note”  trick  comes  your  way. 

ventional.  A  little  straighter  talk  Tbis  js  where  the  order  blank  is  so 

wnnlrl  make  a  better  impression,  worded  that,  by  cutting  off  a  certain 
would  make  a  Dener  impi  ’  amount  around  your  signature,  the  cun- 

I  am  sure;  crisper  talk,  Tor  in-  ning  j0bber  has  your  note  for  a  large 

stance  instead  of  saying  “It  is  amount.  He  now  sells  this  unconditional 
stance,  msieau  ut  say  g  note  o{  yoUrs  to  some  innocent  third 

with  great  pleasure  that  we  are  party  dealing  in  commercial  paper,  or  to 

able  to  talk  to  you  personally  a  bank,  which  naturally  when  the  note 
duie  iu  imiiv  y  1  -M  {al]s  due>  wants  Jts  money  back  and 

through  this,  our  first  store  paper,  compeis  you  to  pay.  It’s  a  funny  bit 

and  make  known  to  you  the  prin-  of  tski .Reside.  £ 

ciples  upon  which  our  Store  is  sortment  jobbers  have  many  a  merry 

conducted  and  also  to  bring  you  laugh  over  it  .  , 

cunuuueu  auu  J  You  see,  the  salesman  is  taught  to 

in  closer  touch  with  our  business  present  tbis  order  in  a  most  clever, 

methods,”  I  should  say  something  enticing  manner,  so  that  you  may 
,  .  ’  ,„.r  ,  •  ,  ,  ,  ,  ..  well  believe  you  are  buying  on  sale  sub- 

lke  this;  Were  mighty  glad  to  ject  t0  return,  or  are  getting  the  goods 

have  a  store  paper  to  talk  to  you  only  on  commission.  Of  course,  reliable 
1  .  manufacturers  and  jobbers  don  t  conceal 

through.  We  want  you  to  know  notes  jn  tbeir  order  blanks  or  fill  them 

how  we  run  this  store.  We  have  with  technicalities.  On  the  other  hand, 
.  .  ,  .  ,  I  if  a  salesman  wanted  to  foist  upon  you 

some  ways  of  doing  things  here  1  lotj  of  badiy  selected  goods  of  out-of- 

that  we  think  will  appeal  to  you.”  date  design  and  unsatisfactory  quality 
tnai  we  uiiuk  w  i  f  y  at  an  excessive  price,  he  would  doubtless 

And  so  on  and  so  on.  Make  it 1  .  ■'  — 


brisk,  crisp  and  friendly. 


desire  the  hidden  notes  method  to  make 
you  pay  for  them  before  you  could  see 
them  and  refuse. 

So  when  you  find  a  contract  worded 
like  a  note,  which  could  easily  be  made 


like  a  note,  wnicn  tuuiu  edauj-  u\, 

BEWARE  JEWELRY  AND  TOILET  jnto  a  note  by  cutting  away  the  upper 
GOODS  ASSORTMENT  DODGES.  >  ^  r^ivinc  honev. 


half,  it  may  be  you  are  receiving  honey, 
_  but  more  likely  you’re  going  to  get  the 

.  .  other  end  of  the  bee. 

Many  Working  Artful  Plan  to  Catch  f  these  “hie 


Napping  Retailers. 


Some  of  these  “hidden  note”  contract 
houses,  with  an  appetite  that  grows  with 
what  it  feeds  upon,  get  so  greedy  for  all 


First  Gall 


for  Christmas 


k 


IS  WITH  GREAT  PLEASURE  that  we  are  able  to  talk  to 
vou  personally  through  this,  our  first  store  paper,  and  make 
know  to  you  the  principles  upon  which  our  store  is  conducted 

and  also  to  bring  you  in  closer  touch  with  our  ^^sXd  ^ k 
We  have  built  our  ever  increasing  busmess  upon  a  solid  rock 
foundation  of  quality,  fair  denting  and  right  Pfc^  .ti  ti"  bee" 
to  give  our  patrons  the  best  possible  service  obtainable  and  we 


feel  sure  they  have  appreciated  it  two-fold. 

Our  goods  stand  for  quality  and  the  prices  are  nght. 

You  maT  be  one  person  we  have  not  had  the  pleasure  of  meeting... 
out  store  and  we  extend  to  you  a  jx.rdi.1  m^ation  <o  «.m«  mspec 
out  goods  at  any  time  without  feeling  obhged  to  buy  as  we  are  ai  y 

W,lllThis  nTsIamn  of  year  when  we  all  look  forward  to  a  gift  at 
Christmas  time  We  have  made  a  complete  study  of  the  market  and 
w,  «T“rl  we  have  ,ust  what  would  please  the  most  fastidious  person 
wheSe,  n  be  man.  woman  o,  child.  Il  is  a  grea.  satisfaction  to  know 
That  ou.  untiring  efforts  to  please  the  public  ha.  Insen  appreciated  Irom 
the  fact  of  our  increase  in  busmess  each  year 


Study  mighty  carefully  every  jewelry  ^^'to'ha^fllhe1  customer  twice! 
and  toilet  goods  assortment  contract  t  after  cuttjng  out  the  note,  they 

that  you  as  retailers  are  asked  to  sign  have  bis  signature  to  the  order 

these  days.  While  not  every  one  is  er  To  sign  one  of  their  technically 
meant  to  deceive,  so  many  are  it  will  order  blanks  and  then  to  give 

pay  you  to  keep  on  your  guard.  Watch  an  unconditionai  note  of  hand  for 

for  “privileges  too  good^to  be  honest,  .  sum  besides— that  is  what  such 
such  as  “profit  guarantee  or  the  buy  I  ^  ^  means  Thus  these  enterprising 
back”  joke.  A  real  careful  study  of  such  ,  b ofh  going  and  coming, 

contracts  usually  shows  their  fine  offers  I  Thefe  aJe  kwdry  and  toilet  goods  as- 
so  buttressed  with  small  technicalities  fi  ^  ■  Philadelphia,  Chicago, 

that  you  can  never  reach  them,  the  job-  sorxmeiu  mm  1  Minneanolis  De- 

bers  making  the  offer  are  perfectly  safe  f  F  Lo”J|’  ^  aJ’  dsewher!  whose 
People  who  continue  tp  offer  jmu  the  ro^  Uejlana  honest  unwary 

earth,  yet  who  grow  richer  and  fatter  intern  o  once  but  tQ  catch  him  good 
each  year,  are  by  no  means  feeb  ^  p[enty  y  Accordingly  their  contracts 

m  Better  be  chary  of  any  “redemption”  are  full  of  a’lu.r1|j1sflepr°™dsS’wi>tht  Httle 
scheme  in  connection  with  jewelry  or  b°dd  technicalities  which  the  dealer 
toilet  goods  assortments  where  you  5i?SSly^SSkVJr  afterward  finds  it 

seem  to  be  gettmg  something  for  noth-  natu  ny  c  .  with  The  con¬ 

ing.  This  is  where  you  are  offered  with  P  -ters  jike  thjs_  jt  iets  them  out, 

your  first  order  a  hunch  of  yet  holds  the  dealer  to  the  payment.  Of 

which  will  be  taken  for  real  money  y  number  of  suits  brought  to  en- 

by  the  firm  issuing  them  when  you  give  the  large ini umber  neady  ever/State  the 

your  second  order.  Some  firms  offer  a  cunning^haps  have  generally  won  some- 
“cut  glass  premium  also  in  order  to  cui  g  o  P  8  lost,  owing  to 

make  you  accept  the  more  readily  this  what  But  let  not  the 

piece  of  benevolence.  But  be  assured  rptailpr  take  anv  heart  of  grace 

that  these  commercial  Santa  Clauses,  >nJu  ed  .  j  be  has  an  even 

with  their  gifts  of  coupons  “as  good  as  ^ghting  it.  The  court  costs  get 

gold,”  for  some  far  off  future  buying,  anywav  That  is  why  victimized 

are  making  you  pay  sure  enough  money  him  anyway  1  >  „ 

on  that  first  order  and  it  may  interest  I  „astv  pdl  and  smile  than  to  raise  a 
Jharjng^u  tvo  to 'fou/'liSietle  lusty  howl  and  have  to  choke  it  down 

SIT  “^oi  these  hrm.hi^tto^ain 

E  films"  Jk  youeaar,,-'vvho,l«sa”"'prki  Ee'Tu '  nothing  wron| 

riTesSidFial’e  so  jkny  gjtaJI 
well  versed  in  jewelry  and  toilet  goods  ««  that  the,  do  not  tad  the  h™« 


VISIT  OUR  TOY  STORE 


while  they  know  exactly  what  they’re 
doing. 

Understand,  there  may  be  honest  con¬ 
tracts  that  offer  all  these  things,  and  the 
very  next  contract  you  meet  may  be  of 


UC3  AllCiL.  .  --  .. 

so  are  worthless  to  the  retailer  r 
If  cut  glass  premiums  are  offered  11 
connection  with  jewelry  and  toilet  good 
assortments,  just  casually  run  your  ey 
along  the  edges  of  the  “cut”  articles  t 
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Wonder  XV lay 

Some  salesmen  say,  “I  Can  Beat  ’Fischer’s’  Prices.”  Guess  it  must  mean  our 
prices  are  considered  right.  Now,  it’s  no  trouble  to  beat  our  prices,  because  we  will 
not  sacrifice  QUALITY  in  order  to  meet  competition  ;  but  no  salesman  lives  that  can 
beat  our  prices  more  than  once  and  deliver  goods  up  to  our  standards.  We  want 

your  trade  in 

T  eas-Coffees-Spices-Rice 

Give  it  to  us  and  we  will  take  the  best  of  care  of  it 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,1 90  Franklin  St,  New  York 

IMPORTERS  AND  TRADERS 

Booklet— “  FUfty  Years’  Progress”— tells  you  about  us 


If  we  could  show  you 
that  you  can  save 
money  on  all  sides  by 
automobile  delivery, 
would  you  be  inter= 
ested  ? 


I 


t 

} 

t 

1 

V 

2 
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WRITE! 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


You  don’t  need  to 
cut  the  price  to  sell 

MELBOURNE 

FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales ;  people  will  have 
the  best  flour. 

MILLBOURNE  MILLS 
Sixty-third  mid  Market  Streets 
Philadelphia..  Paw. 
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H.  McINTYRE  CO.,  AUBURN,  IND. 

418  Third  Ave.,  South,  Minneapolis,  Minn. 

1730  Grand  Ave.,  Kansas  City,  Mo. 


MADE  BETTER-SELLS  BETTER 

In  those  words  you  have  the  reason  why  you  should  recommend 
Woodcock  Macaroni  to  your  customers  instead  of  the  imported. 

Its  finer  flavor,  due  to  better  ingredients  and  more  sanitary  making, 
will  so  please  your  customers  they  will  never  stop  buying  it. 

WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 
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assure  vourself  they  are  not  imitation 
pressed.'  If  you  are  offered  a  piano  with 
a  toilet  goods  or  jewelry  assortment, 
just  slip  around  to  your  local  piano  man 
and  ask  to  see  a  Presto  or  musical 
trades  piano  rating  book.  Do  this  m 
order  to  assure  yourself  that  the  piano 
is  of  a  good  grade,  reputable,  not  a 
cheap  “stencil”  or  “commercial.  But  it 
is  also  possible  for  you  to  he  deceived 
with  the  plan  even  where  a  good  piano 
is  offered  with  jewelry  or  toilet  goods 
assortments.  For  it  is  known  that  sev- 
eral  such  assortment  houses  are  making 
use  of  the  reputable  and  popular  piano 
premium  plan  to  fool  the  retailer  with 
undesirable  assortments  of  jewe.ry  and 
toilet  goods.  They  charge  an  outrageous 
price  for  the  complete  proposition ; 
they  use  a  good  modern  piano  as  a  blind 
for  the  sale  of  inferior  jewelry  or  toilet 
goods  :  they  foist  technical  contracts 
upon  the  dealer,  and  in  some  cases  they 
make  use  of  the  hidden  note  scheme. 

These  firms  usually  do  business  under 
several  trade  names,  so  that  if  one  name 
is  disgraced  they  still  have  plenty  of 
others  to  fall  back  on.  Often  the  same 
firm  under  two  names  covers  the  same 
territory  twice,  giving  two  dealers  in 
the  same  town  the  “exclusive”  privilege  of 
handling  their  line.  For  instance,  one 
person  financially  backs  separate  firms 
selling  out  of  Chicago,  St.  Louis,  De- 
troit  and  Cleveland.  Such  firms  are  said 
to  keep  revised  lists  of  the  thousands 
of  honest,  innocent  people  just  starting 
in  business  who  don’t  yet  know  how  it 
feels  to  be  stung.  “Therms  one  of  these 
horn  every  minute,”  is  their  witty  way  of 
putting  it.  If  you  are  new  in  business, 
bear  in  mind  there  are  a  few  dozen 
greedy  eyes  already  fastened  on  you. 
In  the  words  of  the  song,  “They’ve  got 
you  on  their  list.”  If  they  quarrel  over 
you  their  argument  will  be,  “1  saw  him 

first.”  ,  . 

Of  the  numerous  retailers  who  have 
put  in  jewelry  and  toilet  goods  assort¬ 
ments  in  the  past  few  years,  over  90 
per  cent,  report  great  loss.  Many  of  the 
leading  trade  papers,  with  the  interest  of 
honest-  retailers  at  heart,  have  repeatedly 
exposed  these  schemes,  yet  merchants 
in  large  numbers  still  fall  easy  victims, 
because  not  used  to  dealing  with  any 
but  honest  wholesale  and  manufacturing 
firms. 

Before  signing  any  such  contract, 
make  a  few  inquiries  among  retailers 
of  your  town.  You  will  be  almost  cer¬ 
tain  to  find  that  one  or  more  have  been 
stung  by  some  such  artful  scheme.  Ihis 
should  not  make  you  reject  every  spec¬ 
ialty  proposition  that  comes  along,  for 
there  are  many  honest,  practicable  money 
winning  specialty  ideas  on  the  market 
to-day,  such  as  it  will  surely  pay  the  en¬ 
terprising  merchant  to  examine.  But  so 
many  schemers  are  abroad  making  an 
easy  livelihood  from  methods  which 
others  have  made  reputable  and  popular 
that  it  behooves  you  to  be  watchful.  So 
just  examine  every  phrase  in  that  con¬ 
tract. 

We  should  be  glad  to  hear  from  any 
of  our  readers  who  may  have  purchased 
assortments  of  jewelry,  toilet  prepara¬ 
tions  or  kindred  lines  of  merchandise, 
as  to  their  experiences  and  opinions  on 
the  subject. 


rite  Stroller 


The  Man  that  Loves 
His  Business. 


9t.  Paul  (Minn.)  Grocery  Stores  Closed 
Christmas  Eve. 


As  a  result  of  an  agitation  in 
St.  Paul,  Minn.,  to  close  the  stores 
and  markets  in  that  city  on 
Christmas  eve  at  six  o’clock,  this 
was  done.  Notice  was  given  to 
the  people  that  the  stores  would 
close  at  six  o’clock  and  all  shop 
ping  and  buying  for  Christmas 
Day  must  be  done  before  that 
time.  The  plan  had  very  fair 


Ain’t  there  a  tremendous  differ¬ 
ence  in  the  way  men  do  business 
though  ? 

I  mean  in  the  fun  they  get  out 
of  it. 

I  suppose  of  all  the  hundreds  of 
business  men  I  get  up  against 
there  ain't  ten  who  love  their 
business  and  would  rather  do  it 
than  eat. 

They’re  in  their  business  be¬ 
cause  it  gives  ’em  a  living.  No 
special  love  for  it — in  some  cases 
not  even  much  liking. 

It  seems  to  me  it  depends  alto¬ 
gether  on  how  it’s  done.  The  fel- 
low  that  loves  his  business,  who 
follows  it  first  because  he  wants 
to,  and  afterward  because  it  gets 
hirif  a  living,  is  the  fellow  that  s 
on  the  job  all  the  time.  Knows 
where  he’s  at,  I  mean. 

I’ve  been  home  all  this  week 
getting  ready  for  a  January  trip. 
But  just  a  day  or  two  before 
Christmas  I  stopped  in  on  a  fel¬ 
low  who  I’ve  always  thought  had 
a  good  store.  He  always  looked 
as  if  he  was  doing  a  good  busi¬ 
ness.  I’ve  never  gotten  very 
close  to  him,  and  never  knew  just 
iow  to  size  him  up  as  a  business 
man. 

“Well,”  I  said  to  him,  “the  old 
year's  pretty  near  gone.  How  has 
it  treated  you,  anyway?” 

“Oh,  about  so-so,”  he  answered. 
“As  a  matter  of  fact,”  I  said, 
“how  has  your  business  shown 
up  compared  with  1908."  Better 
or  worse?” 

“Oh,  I  guess  about  the  same,” 
he  said.  “I  haven't  seen  much 
difference.” 

“But  there  must  be  some  dif¬ 
ference,”  I  said.  “The  two  years 
wouldn’t  be  exactly  alike.” 

Well,  we  talked  some  more 
about  it — there’s  no  room  here  to 
tell  it  all — but  I  found  out  that 
that  fellow  actually  had  no  record 
at  all  of  his  business  for  1909.  He 
said  he  could  make  it  up  from  his 
books,  but  he  hadn’t  done  it.  He 
couldn’t  tell  to  save  his  soul 


then — how  any  month  of  I9°9  ha<^ 
sized  up  with  the  same  month  of 
1908.  Was  he  going  to  make  up 
a  record  ?  Well,  he  didn’t  know 
if  he  got  time  he  was. 

It  seemed  he  drew  so  much  in 
cash  every  week  and  got  his  liv 
ing  out  of  the  store.  Did  he  know 
how  much  his  living  amounted 
to?  Well,  not  exactly,  thougff  he 
had  an  idea.  He  just  sent  home 
what  his  wife  wanted — no,  he 
didn’t  take  the  trouble  of  charg¬ 
ing  himself  with  it. 

o 

“How  does  your  stock  on  hand 
compare  with  the  beginning  of 
the  year?”  I  asked  him. 

Oh,  he  guessed  about  the  same. 
He  thought  the  bills  had  been 
about  the  same.  Had  he  taken 
stock  lately?  Pretty  lately— he 
took  stock  whenever  he  thought 
it  was  necessary. 

I  didn’t  ask  him  how  much 
business  he  did,  for  I  got  pretty 
fresh  asking  questions  as  it  was, 
though  he  didn’t  seem  to  think  so. 
I’ll  bet  he  does  $500  or  $600  a 
week  anyway — a  good  tight  little 
business.  But  ain  t  that  a  hen  of 
a  way  to  do  it? 

Think  that  fellow  is  one  of  the 
few  that  love  their  business?  I 
guess  not — men  ain’t  so  indiffer¬ 
ent  to  what  they  love,  take  it  from 
me.  He  may  get  a  good  living 
out  of  his  business — I’ve  no  doubt 
he  does— but  he  don't  get  any  joy 
out  of  it. 

“Well,  how’s  the  holiday  busi¬ 
ness  been?”  I  asked  another  gro¬ 
cer  on  the  same  day.  I  suppose 
he  does  close  to  a  thousand  dol¬ 
lars  a  week. 

“Very  big,”  he  said,  “we’ve 
done  better  than  we  ever  did  be¬ 
fore.” 

“And  still  you  don’t  look 
happy,”  I  said.  He  didn’t,  either 
— he  looked  as  if  he  had  a  tooth¬ 
ache. 

“The  trouble  is,”  he  said,  “the 
more  we  sell  here  the  more  money 
we  have  on  the  books.  I  can  t 


quickly  as  I  ought  to  have  it. 
My  jobber  has  got  accustomed  to 
my  checks  in  thirty  days,  and  I  m 
afraid  to  let  it  go  over  for  fear  he 
might  think  I  was  getting  weak. 
Just  to  show  you — I  had  a  bill  of 
over  $400  to  meet  last  Tuesday- 
The  day  before  that  I  went  out 
myself  with  a  bunch  of  bills  for 
over  $600.  I  had  sent  all  these 
people  statements,  but  they 
hadn’t  come  up,  so  I  thought  I’d 
see  what  I  could  do  by  going 
myself. 

Know  how  much  I  got?  Out 
of  over  $600  of  bills  as  good  as 
wheat?  One  hundred  and  fourteen 
dollars!  What  d’ye  think  of  that? 
Why,  I  had  to  go  out  and  borrow 
the  money  to  pay  my  own  bill ! 
Pay  6  per  cent,  interest  on  it,  too. 
Sometimes  I  wish  I  could  cut  my 
business  down — why  I’ll  tell  you 
what’s  a  fact:  I’d  rather  do  half 
the  business  I’m  doing  here  if  I 
could  do  it  all  for  cash.” 

So  would  I,  and  don’t  you  for¬ 
get  it ! 

Now,  take  that  fellow,  is  he  get¬ 
ting  any  real  joy  out  of  his  busi¬ 
ness.  It  don’t  look  like  it  to  me. 
Not  because  his  whole  heart  ain  t 
in  it,  but  because  he  ain’t  master 
of  it — it  gets  him  on  the  run. 

You  can  say  what  you  please, 
the  fellow  that  sells  for  cash  has 
the  bulge  on  all  of  us.  I  never 
get  through  envying  the  man  that 
has  a  good  tight  little  cash  store, 
doing  say  $300  or  $400  a  week  at 
least,  every  cent  over  the  counter ; 
every  night  with  the  goods  or 
the  money  in  his  hand !  If  a  man 
in  that  condition  don’t  love  his 
business  and  get  milk  and  honey 
out  of  it,  'he’s— but  what’s  the  use 
of  saying  that ;  they  all  do.  I 
never  knew  a  cash  man  yet,  if  he 
was  doing  a  living  business  at  all 
who  wasn’t  as  sweet  as  a  nut  and 
as  happy  as  a  lark.  In  Heaven  £ 
name  why  shouldn’t  he  be?  H 
knows  all  about  his  business  ther< 
is  to  know.  He  don’t  have,  01 
needn’t  have,  any  big  bills  to  mee 
that  he  has  to  scrape  the  street 
for  enough  money  to  meet  with— 
he  has  the  money  for  the  good 
ten  days  before  he  needs  to  pa; 
his  jobber  for  ’em  and  get  the  dis 
count ! 

Some  day  I’m  going  to  have 
cash  store  or  bust  a  gallus. 

The  Stroller. 


seem  to  get  my  money  in  as 


Florida  peas  are  still  scarce  an 
high.  Good  stock  is  worth  $6  pe 


| crate. 


success. 
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Window 
cDressing 
Ideas 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
Ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submining  both  queries  or  suggestions. 


A  Preserved  Fruit  Window. 

Now  is  the  time  for  a  preserved 
fruit  window.  To  make  this 
crinkle  some  dark  green  tissue 
paper  and  cover  entire  floor  of 
window  with  same.  Take  a  num¬ 
ber  of  jars  of  preserved  fruit  and 
place  them  in  the  same  position 
as  shown  in  the  illustration.  In 
corner  of  front  of  window  place 
six  or  more  packages  of  crackers. 
A  fancy  display  card  bearing  this 


lengths  of  narrow  red  silk  ribbon 
or  crepe  paper  and  to  these  I 
fastened  bells  costing  io  cents  a 
dozen  and  little  baskets  filled  with 
dry  (dyed  green),  fine  grass  like 
that  used  in  aquariums  you  can 
purchase  from  any  florist.  The 
effect  of  this  alone  is  fine. 

Place  Mr.  Turk,  “king  of  the 
feast,”  on  box  with  a  fine  wire 
around  neck,  under  head,  up 
through  basket  directly  over  his 


and  on  top  a  glass  Baile-Duc  cur¬ 
rant  jelly. 

Then  your  original  lettering  on 
paper  which  covers  boxes.  For 
the  front  of  window  or  floor  cover 
with  one-half  English  walnuts  or 
almonds,  these  being  light  in 
color;  other  half  with  Brazil  or 
cream  nuts,  which  makes  a  good 
effect  of  light  and  dark  color. 

The  fruit  basket  is  home-made 
and  a  seller  and  can  be  made  easy 
and  any  size  and  is  original,  made 
from  cheese  box  and  straw,  which 
I  got  from  imported  olive  oil  bot¬ 
tles.  Get  about  a  dozen  of  these 
coverings  and  clip  strings  with 
shears,  then  make  your  handle  to 
basket;  take  strip  of  cheese  box 
lid  or  part  of  small  barrel  hoop 
and  nail  to  box ;  place  your  straws 
around  box,  placing  them  upright, 
then  with  piece  of  fine  wire  and 
plyers  fasten  straw.  For  handle 


It  takes  time  to  do  things  right, 
but  time  spent  right  will  bring 
you  results,  so  keep  your  win¬ 
dows  dressed  at  all  times  and  get 
there  with  1910. 

Richard  A.  French. 
Mt  Vernon  and  Twentieth  Sts.. 

Philadelphia,  Pa. 

[Note. — This  display  is  prac¬ 
tically  as  timely  and  applicable 
any  time  around  the  first  of  the 
year  as  during  the  holidays. — 
Ed.] 


Cuba’s  Large  Sugar  Crop. 

Consul-General  James  L.  Rodg¬ 
ers,  of  Havana,  reports  that  the 
corrected  figures  as  to  the  output 
of  sugar  from  mills  operating  in 
Cuba  during  the  season  of  1908- 
9  now  show  a  total  of  1,513,582 
tons,  a  gain  over  the  preceding 
season,  when  170  mills  were 
working,  of  551,624  tons,  or  over 


or  a  similar  inscription  “Why  Not 
1  ry  Some  Preserves  and  crack¬ 
ers?”  Some  confetti  (white),  if 
sprinkled  in  the  window,  would 
give  an  odd  and  pleasing  effect. 

Joseph  Mullins. 
222  Bay  street, 

Jersey  City,  N.  J. 

A  First  of  the  Year  Display. 

If  you  want  a  good  salesmaker 
try  this  display.  If  your  decora¬ 
tion  is  right  people  will  come  in 
and  tell  you  about  it. 
ie|  From  top  of  window  I  tacked 
eighteen  to  twenty  different 


head  to  top  of  window,  fasten  tips 
of  wings  with  tacks  to  the  large 
pumpkins  on  either  side.  The 
boxes  are  filled  with  large  cran¬ 
berries  covered  with  glass  and 
held  by  twine,  with  green  ribbon 
or  crepe  paper  covering  twine. 
On  top  of  these  boxes  I  had  jars 
of  mincemeat  with  a  red  Edam 
cheese  on  top  of  each.  The  next 
box  was  dates,  on  which  were  3 
bottles  of  olives,  the  centre  one 
being  plain  giant  size,  which  re¬ 
tails  for  $r,  and  a  bottle  of  stuffed 
olives  on  either  side. 

Next  to  this  a  jar  of  mincemeat 


I  used  longer  straws  off  of  large 
bottles  and  wrapped  with  twine, 
covering  up  all  wood.  Paint  your 
basket  red  or  green,  being  careful 
not  to  get  too  much  on,  as  you 
may  spoil  the  effect.  Then  when 
dry  tie  a  large  bow  of  ribbon  at 
top  where  straws  meet  in  centre 
and  fill  with  fruit. 

The  strips  of  narrow  ribbon  or 
crepe  paper  (red)  from  Mr.  Turk’s 
bill,  which  I  fastened  with  wire 
running  down  and  tied  to  articles 
displayed  on  nuts,  consisting  of 
bottles  of  grape  juice,  packages 
cluster  raisins,  mints,  boxes  of 
candy,  basket  of  figs,  etc.  This 
finishes  the  display. 


57  per  cent.  This  remarkable 
production,  which  is  nearly  100,- 
000  tons  larger  than  that  of  any 
previous  year  in  Cuba,  was  at¬ 
tributable,  in  the  semi-official 
statement,  “not  to  any  increase  in 
the  number  of  mills,  but  to  the 
greater  quantity  of  cane,  its  ex¬ 
cellent  condition,  the  increased 
capacity  of  the  mills  working, 
and  favorable  weather  for  grind- 


Florida  eggplants  range  from 
$1  to  $3,  according  to  quality. 
Good  eggplants  would  bring  the 
highest  price,  as  they  are  very 
scarce. 
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THE  GROCERY  MARKETS 


Tea. 


The  tea  market  has  been  ex¬ 
ceedingly  quiet  during  the  entire 
week.  The  storm  has  combined 
with  the  holiday  season  to  elimi¬ 
nate  everything  but  the  every-day 
consumptive  demand,  which  is 
fair.  Prices  show  no  change 
whatever. 

Coffee. 

The  coffee  market  has  been 
very  dull  during  the  week.  There 


are  unchanged  and  very  dull. 
Corn  is  steady  to  firm,  but  not 
wanted  at  the  present  time.  Peas 
dull  at  ruling  prices.  Apples 
quiet  and  unchanged.  Eastern 
peaches  dull  and  unchanged. 
California  canned  goods  show 
great  dullness  and  unchanged 
prices.  Small  Maryland  canned 
goods  are  quiet  and  unchanged. 

Dried  Fruits. 

i  Prunes  are  unchanged  on  last 
is  talk  of  short  crop  of  Rio  and  week’s  quotations ;  demand  hg  1  • 
Santos,  but  it  is  largely  doubted.  Peaches  are  steady  to  firm  but 
Brazil  coffee  options  are  strong,  show  no  special  demand.^  Apn- 
but  dull.  Actual  Rio  and  Santos  cots  are  dull  and  unenange  . 
is  dull  and  unchanged  in  price.  Raisins  are  still  weak,  unsett  e 
Mild  coffees  show  some  activity  and  dull.  Currants  m  moderate 
and  some  firmness.  There  is  a  demand  at  unchanged  prices 
demand  for  Maracaibo  and  Apples  are  steady  to  firm,  but  not 
washed  Bogota.  Java  and  Mocha  very  active.  Figs,  dates  and  cit- 
quiet  and  unchanged.  ron  are  all  unchanged  and  m 

Sugar.  Might  demand. 

The  raw  sugar  market  has  re-  Beans  and  Peas. 

mained  unchanged  during  the  Holders  of  domestic  pea  beans 

week  but  the  tone  is  easy.  The  are  talking  strong,  both  m  New 
suply  of  Cuban  raw  sugar  is  in-  York  State  and  Michigan.  _uo- 
creasing  steadily,  and  from  now  tations,  however,  show  no  actual 
on  prices  will  doubtless  show  a  change.  The  demand  is  fair,  lm- 
downward  tendency.  Refined  ported  pea  beans  are  unchanged 
sugar  has  made  no  change  since  and  in  light  demand.  Domestic 
the  last  reported  decline,  which  marrows  are  firm  and  in  moder- 
took  the  market  to  a  basis  of  4-85  ate  demand;  imported  still  un- 
cents  for  granulated.  The  de-  available.  California  hmas  are  a 
mand  is  very  light.  little  unsettled,  owing  to  com¬ 

petitive  conditions  in  Caliiornia. 

Syr”  w .  ™“c‘han«  for  The  price  shows  no  actual  change, 
Glucose  shows  no cl’“f -X  howeVer,  and  the  demand  is  light, 
the  week.  Compound  syrup  is  in  ’  ,  ,  .  , 

excellent  demand  at  unchanged  AH  grades  of  spirt  and  dr.ed  peas 

prices.  Sugar  syrup  is  active  at  are  unchanged.  . 

ruling  high  prices.  Molasses  is  Provisions. 

&  ,  ,  .  1  ,  As  is  customary  for  the  season, 

unchanged  and  in  moderate  de-  >  , 

everything  in  the  smoked  meat 

man  line  is  very  dull.  There  is  ample 

The  fish  market'  has  remained  supply  and  the  market  is  barely 
very  quiet  during  the  week.  Nor-  steady  at  !4  cen  e\nie  V 

wav  mackerel,  however,  is  week  ago.  We  are  in  the  seaso 

stronger  by  reason  of  scarcity,  when  the  consumpt.on  of  every- 
The  demand  will  improve  from  i"  the  provision  lme  is  very 

nowon.  Cod,  hake  and  haddock  ''gtfo  As  the  stocks  are  also 

,  ’  .  .  ,  ,  •  I  Hp-ht  we  do  not  look  for  any  fur- 

are  steady  and  fairly  active.  nsni  wc  uu  “u  \ 

*  ...  ,  .  ther  decline  in  the  immediate  fu- 

Salmon  well  maintained  as  to  11  . 

,  •  .  -i^  a.-  _ ture  Pure  lard  is  firm  at  un- 

price,  but  quiet.  Domestic  sar-  , 

*  ..  ^  .  changed  prices,  while  compound 

dines  not  moving  at  all  in  first  change  P  ■  * 

hands,  and  unsettled  as  to  price.  * a  p0rk,  dried 

Imported  sardines  steady  and  un- 1  adya  ^.  . ^  ^ 

changed. 


Canned  Goods. 

The  canned  goods  market  has 
ruled  very  dull  during  the  week, 
owing  to  the  combination  of 
storm  and  holiday.  Tomatoes 


beef  and  canned  meats  are  un 
changed,  with  a  very  light  sale. 

Butter. 

The  receipts  of  butter  this  past 
week  have  been  very  light,  i  he 
bulk  of  the  arrivals  are  showing 


seasonable  defects.  All  grades  of 
butter  are  firm  at  1  cent  per  pound 
advance  over  a  week  ago.  The 
make  is  below  normal  for  the  sea¬ 
son  and  we  look  for  a  continued 
scarcity  at  slightly  advanced 
prices. 

Eggs. 

The  egg  market  is  very  firm  at 
unchanged  prices.  1  here  has 
been  a  very  active  consumptive 
demand  and  all  grades  of  eggs 
have  met  with  ready  sale  at  the 
top  of  the  market.  We  look  for 
a  continued  good  demand  at 
slightly  advanced  prices.  The 
future  prices  of  eggs  depends  en¬ 
tirely  upon  the  weather  condi¬ 
tions. 

Cheese. 

The  consumptive  demand  is 
very  dull  on  all  grades  of  cheese, 
which  is  customary  for  the  sea¬ 
son.  The  stocks  in  storage  are 
very  light  and  we  do  not  look  for 
any  change  in  prices  during  the 
coming  week.  The  market  to¬ 
day  is  ruling  15  per  cent,  higher 
than  it  did  one  year  ago.  W e  look 
for  a  better  consumptive  demand 
after  the  holiday  season. 

Produce. 

Potatoes,  white,  New  York  State, 
50  to  65  cents  per  bushel ;  Pennsyl¬ 
vania,  75  to  95  cents  per  bushel; 
New  Jersey,  5°  t°  65  cents  Per 
bushel,  demand  good;  sweets, 
prime,  35  to  50  cents  per  basket; 
culls,  20  to  35  cents  per  basket,  de¬ 
mand  fair ;  onions,  35  to  45  cents 
per  basket,  deipand  good;  New  Jer 
sey  cabbage,  $1.50  to  $2  per  hun¬ 
dred  ;  ioto  18  cents  per  basket,  de¬ 
mand  poor;  New  York  State,  $18 
to  $20  per  ton,  demand  fair  ;  bunch 
beets,  $1.50  to  $2.50  per  hundred 
bunches,  demand  fair;  bunch  car¬ 
rots,  $2  to  $2.50  per  hundred 
bunches,  demand  fair;  celery,  New 
York  State,  45  to  55  cents  per 
bunch,  demand  fair;  string  beans 
Florida,  45  to  55  cents  per  hamper 
demand  fair;  pumpkins,  15  to  22 
cents  per  basket,  demand  fair , 
cauliflower,  short  cut,  $1-75  $2-25 

per  barrel ;  long  cut,  9°  cents  to 
$1.10  per  barrel,  demand  fair;  car¬ 
rots,  $1.40  to  $1.60  per  barrel,  de¬ 
mand  fair;  lettuce,  $1.60  to  $1.85 
per  barrel;  Florida  lettuce,  $1.25  to 
$1.75  per  basket,  demand  good; 
white  turnips,  15  to  20  cents  per 


basket,  demand  fair;  eggplants,  $1 
to  $1.75  per  box,  demand  poor. 

Green  Fruit. 

Apples,  Holland  Pippins, $3. 50  to 
$4.25  per  barrel;  Harvey  Pippihs, 
$4.25  to  $4.50;  Hulberson,  $3.75  to 
$4;  Fancy,  $4.25  to  $4.50;  Kings, 
$4.50  to  $5.50;  Baldwins,  New 
York  State,  No.  2,  $2  to  $2.50 ;  No. 

1,  $3.75  to  $4;  Eastern  fruit,  25 
cents  per  barrel  higher,  according 
to  grade;  Greenings,  New  York 
State,  No.  2,  $2  to  $2.50;  No.  1, 
$3  to  $3.25;  Fancy,  $4.25  to  $5; 
Northern  Spy,  No.  2,  $2.75  to  $3; 
No.  1,  $3.25  to  $3.50,  demand  good; , 
pears,  No.  1,  60  to  7°  cents  per 
basket;  No.  2,  25  to  40  cents  per 
basket,  demand  fair ;  bananas, 
large,  $1.55  to  $1.75  per  bunch;  8- 
hands,  $1.20  to  $1.35!  7'hands,  80 
to  90  cents  per  bunch ;  6-hands,  50 
to  70  cents  per  bunch,  demand 
good;  Florida  grapefruit,  $2.50  to 
$4  per  crate,  demand  fair ;  oranges, 
Florida,  $2  to  $2.50  per  box ;  Cali¬ 
fornia,  $2.50  to  $3.50  per  box,  de¬ 
mand  good ;  tangerines,  strap, 
$3.30  to  $4.25  perbox, demand  fair; 
emons,  Messina,  $4-5°  to  $5  Per 
box,  demand  fair ;  pineapples, 
lorida,  $2.50  to  $3.50  per  crate, 
demand  fair ;  limes,  $1  per  hun 
dred. 

Nuts. 

Peanuts,  green,  choice,  3  cents 
per  pound;  fancy,  5  cents  per 
Dound ;  j  umbo,  6  cents  per 
pound ;  roasted,  choice,  85  cents  per 
bushel;  fancy,  $1.30  per  bushel 
jumbo,  $1.50  per  bushel,  demand 
fair;  almonds,  paper  shell,  1/ 
cents  per  pound ;  Brazils,  8  cents 
per  pound;  pecans,  nj4  cents  pel 
pound ;  filberts,  1 1  cents  per  pound 
walnuts,  13  cents  per  pound 
mixed  nuts,  11  cents  per  pound 


INDIVIDUAL  MARKET  REPORTS 


Rice. 

As  usual,  holiday  condition 
largely  controlled  the  market  fo 
the"  week;  that  is,  transaction 
were  based  in  the  main  on  irr 
mediate  requirements.  Thes 
seem  to  be  rather  fuller  tha 
usual,  indicating  light  stocks  i 
the  hands  of  the  trade.  Prices  at 
steady  on  both  Honduras  an 

Japan.  _  ,  , 

Advices  from  the  South  nol 
a  quiet  market  on  the  Atlant 
Coast,  with  trifle  more  intere 
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displayed.  At  New  Orleans,  mills 
being  closed  down  for  the  holi¬ 
day  period,  offerings  are  light, 
with  fair  distributive  demand. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  under 
lighter  offerings,  prices  on  Japan 
sorts  are  a  trifle  harder,  and  an 
active  demand  is  reported. 

Cables  and  correspondence 
from  abroad  note  generally  dull 
conditions  and  prices  barely 
steady. 

Dan  Talmage’s  Sons  Co 

New  York  and  New  Orleans. 

Evaporated  Applet,  Etc. 

1  lie  evaporated  apple  market 
holds  steady,  but  without  very 
much  new  business  coming  in  on 
account  of  the  holidays.  There  is 
no  pressure  shown  whatever  on 
the  part  of  the  holders  to  sell  and 
everyone  at  this  end  feels  con¬ 
fident  that  remaining  stocks  will 
work  off  after  the  first  of  the 
year.  Low-grade  goods  and 
strictly  choice  and  fancy  are  very 
scarce  and  the  demand  at  the 
moment  is  for  these  grades. 
About  the  only  thing  left  to  trade  | 
on,  however,  is  from  fair  prime  to 
high  prime  to  choice. 

Raspberries  are  dull,  but  are 
firmly  held  at  21  to  2134  cents, 
f.  o.  b.,  in  barrels. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows  :  Prime,  8  to  854  cents  ;| 
choice,  8j4  to  8 j/2  cents;  fancy, 
9)4  to  10  cents,  f.  o.  b.,  in  50- 
pound  boxes ;  cartons,  34  cent  per 
pound  higher. 

f  -  C.  C.  Hall. 

Rochester,  N.  Y. 

Imported  Fish  Specialties. 

Holland  herrings  continue  to  ar¬ 
rive  but  sparingly  and  with  fair  de- 1 
mand.  Prices  are  well  maintained 
and  higher  for  good  qualities. 

Scotch  herrings  are  selling  well,) 
but  prices  are  somewhat  lower. 

Norway  herrings  are  in  good  de¬ 
mand  and  tending  higher. 

Imported  oil  sardines  are  rather  | 
quiet,  selling  in  a  fair  hand  to 
mouth  way,  with  the  exception  of 
Portuguese  sardines,  which  are  sell- 1 
ing  quite  freely. 

Sprats  continue  in  fair  demand, 
prices  unchanged.  Catch  in  | 

I*  ranee  and  in  Belgium  is  now  go- 
ng  on,  but  only  fair  so  far. 

STROH MEYER  &  Ar1>E  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Increased  inquiry  bears  out  | 
irevious  forecasts  of  the  probable 
idvance  in  tomatoes  likely  to  evi- 
lence  itself  soon  after  the  stock- 1 
aking  season,  after  the  advent  of 
he  New  Year.  Stimulated  by  in- 
tuiries  and  orders  from  Eastern 
listributing  markets,  Western 
>uyers  continue  to  figure  on  5,000  | 
nd  10,000  case  orders  for  ship¬ 
ment  at  the  opening  of  lake  and 
ail.  As  a  straw  indicating  the 
:  mobable  course  of  the  wind,  it  f 


Introduce  yourself  to  a  new  customer  by  selling 
her  ARMOUR  S  “  Simon  Pure  ”  Leaf  Lard  because  it 
will  please  her  and  bring  her  back.  The  satisfactory 
qualities  of  “Simon  Pure”  make  people  continue  its 
use  forever,  once  you  start  them. 


“Simon  Pure”  has  no  equal  for  pastry.  It  is 
better,  as  a  matter  of  fact,  than  the  best  butter.  It 
works  into  flour  better  than  any  other  lard  and  makes 
the  pastry  light,  flaky  and  delicious.  It  cannot  help 
being  better  for  other  purposes  than  any  other  lard. 


Like  all  Armour  products,  “  Simon  Pure  ”  has  the 
PUSH  behind  it  and  the  SALE  waiting  for  it  that 
comes  from  BIG  ADVERTISING. 


“Simon  Pure”  is  selling  more  widely  now  than 
ever.  Our  total  sales  prove  that  dealers  everywhere 
who  realize  its  merit  and  push  it  are  also  enjoying 
increased  sales.  In  other  words— what  we  are  suc¬ 
ceeding  with  you  can  succeed  with. 


ARMOUR’S  “Simon  Pure”  is  REAL  Leaf  Lard- 
made  only  from  the  leaf  fat  of  selected  hogs. 


“  Simon  Pure  ”  is  packed  ONLY  in  3s,  5s  and  10s. 


Pleases  and  pays,  therefore  PUSH  it ! 


ARMOURaWdCOMPANY 


might  be  mentioned  that  holders 
of  tomatoes  in  quantity  differ  ma¬ 
terially  in  their  ideas  as  to  price 
from  those  who  still  have  only  a 
j  carload  or  two  to  offer  for  im¬ 
mediate  shipment,  frozen  or  not 
[  frozen,  as  the  battered  condition 
of  the  country  warehouse  mayper- 
I  chance  afford.  For  the  latter,  the 
price  remains  60  to  62 34  cents  for 
3s.  42/4  to  45  cents  for  2s,  and 
$1.75  to  $1.85  for  gallons,  all  of 
standard  quality.  As  to  the  for¬ 
mer,  the  kind  that  have  been 
carefully  heralded  away  to  city 
warehouse,  or  possibly  stored  in¬ 
tact  in  country  fire-heated  ware- 
!  house,  the  price  generally  is  7234 
I  to  75  cents  for  3s,  and  proportion¬ 
ate  figures  for  other  sizes ;  brands 
of  reputable  standard  quality  con¬ 
sidered,  and  the  lowest  possible 
10,000-case  lot  price  is  6734  cents, 
immediate  payment,  free  storage 
and  insurance  until  the  opening 
|  of  lake  and  rail. 

With  the  trend  of  actual  figures 
I  as  stated,  we  recommend  to  all  the 
usual  proportions  of  good  things 
!  coming  from  Santa  Claus— a 
liberal  supply  of  turkey  and  pud- 
|  ding,  with  the  customary  trim¬ 
mings,  and  the  sincere  wish  that 
the  after  effects  will  not  be  pro¬ 
ductive  of  that  dormant  condi¬ 
tions  that  may  allow  the  oppor¬ 
tunity  to  slip  away  until  it  is  too 
late  and  tomatoes  are  higher. 

Corn  continues  to  pursue  its 
|  upward  course.  This  commodity 
will,  in  all  probability,  show  for 
itself  much  quicker  action  than 
could  be  expected  from  this 
quarter,  and  if  past  records  count 
for  much  the  chances  are  in  favor 
of  1909  packed  corn  continuing 
to  be  weighed  in  the  balances  but 
I  not  found  wanting. 

Strasbauoh,  Silver  &  Co. 
Aberdeen,  Md. 


No.  2. 

1  he  week  closed  with  an  in¬ 
creasing  demand  for  tomatoes, 
especially  No.  3  standards,  and 
some  of  the  orders  were  quite 
large.  They  came  from  jobbers 
who  have  a  legitimate  outlet  for 
the  goods,  not  from  speculators. 
Unless  all  signs  fail,  ,  there  is 
going  to  be  a  broad,  strong  mar¬ 
ket  for  tomatoes  during  the  first 
half  of  the  new  year,  with  an  im¬ 
provement  in  the  prices  which 
may  commence  at  any  time.  As 
we  have  informed  you,  the  under¬ 
tone  to  the  market  has  been 
gradually  strengthening  during 
the  past  six  weeks  and  the  out¬ 
come  of  it  will  be  no  surprise  to 
those  who  have  kept  fully  posted 
on  the  situation.  We  repeat  our 
recommendation  to  keep  your¬ 
selves  in  a  comfortable  position 
on  tomatoes  for  your  trade  dur¬ 
ing  the  next  six  months. 

The  following  are  the  correct 
figures,  we  believe,  of  the  total 
pack  of  tomatoes,  corn  and  peas 
during  the  last  three  years,  and  a 
comparison  of  them  is  interesting 
and  instructive : — 
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Tomatoes,  1907,  12,920,185 
cases;  1908,  n,479>00°  cases’ 

1009,  10,984,000  cases. 

Corn,  1907,  6,654,044  cases; 
1908,  6,779,000  cases;  1909,  5,- 
787,000  cases. 

Peas,  1907;  5>885>°64  cases , 

1908,  5,577,ooo  cases;  1909,  5,028,- 
000  cases. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


the  demand.  The  range  is  $3 
to  $4. 


Florida  tomatoes  are  very 
quiet  on  account  of  the  cold 
weather.  The  range  is  $i-5°  to  $2 
per  box.  The  quality  is  good. 


Decides  that  Liquor  Made  from  Neutral 
Spirits  can  be  Called  Whisky.  Dr. 
Wiley  had  Ruled  that  Only  Straight 
Whisky,  Aged  in  Wood,  Could  be 
Called  Whisky. 


Spices. 

The  market  was  rather  quiet 
during  the  week  owing  to  the 
holiday.  Notwithstanding  this 
the  market  is  exceedingly  firm, 
indicating  that  there  is  no  great 
pressure  to  sell.  We  look  tor  a 
much  firmer  and  active  market 

after  next  week. 

Cloves. — Crop  receipts  are  re¬ 
ported  light ;  in  fact,  less  (.luring 
this  year  than  for  the  three  pre¬ 
ceding  years.  Prices  are  steady, 
but  unchanged.  .  . 

Pimento  (Allspice)  m  fair  de¬ 
mand  ;  prices  unchanged. 

Paprika  steady;  demand  fairly 

active.  „  .  , 

Mace  — Prices  hold  firm,  stock 
to  arrive  being  higher  than  spot 

market.  . 

Nutmegs  unchanged,  with  very 
good  demand  for  larger  sizes. 

Cassias. — Demand  fairly  active, 
prices  somewhat  firmer.  Spot 
stocks  are  reported  small  and 
prices  are  likely  to  advance. 

Gingers.— It  is  certain  that  we 
will  have  a  small  crop  of  Cochin 
and  Calicut.  The  demand  at 
present  is  good  and  1910  is  likely 
to  see  a  higher  level  of  prices  on 
all  grades  of  root.  . 

Tapiocas  unchanged  and  in 
very  good  demand.  Consumption 
is  no  doubt  increasing. 

Sage  and  sweet  herbs,  such  as 
French  and  German  marjoram, 
thyme  and  savory,  are  in  demand. 
The  consumption  of  rubbed  or 
ground  sage  this  year  has  been 
unusually  large,  proving  con¬ 
clusively  that  the  trade  are  using 
same  in  preference  to  the  whole 
leaf  sage  as  formerly.  Market 
prices  are  firm  on  this  article. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


New  Bermuda  potatoes  range 
from  $5  to  $6  per  barrel,  which  is 
a  fair  average  price  for  the  sea¬ 
son.  The  demand  is  fair. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Florida  salad  is  glutted  and 
heavy.  The  price  ranges  from 
$1.25  to  $1.50  and  the  demand  is 
light. 


Parsley  from  New  Orleans  is 
scarce  and  very  high — $6  per  bar¬ 
rel.  A  normal  range  is  $4-5°  to 
$5.  The  demand  is  good. 


AMONG  THE  TRADE. 


Mr.  B.  R.  Kenworthy,  who  has 
been  representing  the  N.  K.  Fair- 
bank  Co.  in  Philadelphia  for  sev¬ 
eral  years,  severs  his  connection 
with  that  company  on  January 
1st,  and  becomes  local  representa¬ 
tive  for  the  Kellogg  Toasted  Corn 
Flake  Co.  The  Kellogg  Co.  is  ac¬ 
quiring  a  selling  staff  of  strong 
men. 


Washington,  D.  C., 

December  30,  1909. 

Dr.  H.  W.  Wiley,  chief  Gov¬ 
ernment  chemist,  received  an¬ 
other  reversal  during  the  week, 
when  the  President  upset  his  rul¬ 
ing  as  to  what  should  be  con¬ 
sidered  whisky  under  the  Federal 
food  law.  In  this  reversal,  how- 
0Y0P f  Dr.  W lley  was  not  alone,  as 
the  President’s  decision  was  prac¬ 
tically  a  reversal  of  President 
Roosevelt  and  Attorney-General 
Bonaparte  as  well,  both  of  whom 
had  agreed  with  Wiley. 

The  meat  of  the  Taft  decision 

is  as  follows: — 


made  of  neutral  spirits,  and  wish 
to  call  it  “whisky”  without  explan¬ 
atory  phrase,  complain  because  the 
addition  of  “neutral  spirits”  in  the 
the  label  takes  away  some  of  their 
trade,  they  are  without  a  just 
ground,  because  they  lose  their  trade 
merely  from  a  statement  of  the  fact. 
The  straight  whisky  men  are  re¬ 
lieved  from  all  future  attempt  to 
pass  off  neutral  spirits  whisky  as 
straight  whisky. 

More  than  this,  if  straight  whisky 
or  any  other  kind  of  whisky  is  aged 
in  the  wood,  the  fact  may  be  branded 
on  the  package,  and  this  claim  to 
public  favor  may  truthfully  be  put 
forth.  Thus  the  purpose  of  the 
pure  food  law  is  fully  accomplished 
in  respect  of  misbranding  and  truth¬ 
ful  branding. 

Holt. 


Pennsylvania  News  Items. 


Important  Benzoate  Test  Case  Soon  j 
to  be  Tried  in  Indiana. 


MARKET  NOTES. 


Florida  oranges  are  dull  for  the 
moment  and  show  a  slightly 
weaker  tone.  The  price  ranges 
from  $1-75  to  $3-5°  Per  box- 


James  Bingham,  Attorney-Gen¬ 
eral,  and  H.  E.  Barnard,  State 
Food  and  Drug  Commissioner  of 
Indiana,  have  virtually  completed 
taking  depositions  preparatory  to 
the  trial  of  the  suits  filed  in  the 
federal  Court,  Indiana  Distiict, 
by  the  Williams  Brothers  Co.,  of 
Detroit,  and  the  Curtice  Brothers 
Co.,  of  Rochester,  N,  Y„  to  pre¬ 
vent  the  State  Board  of  Health 
from  enforcing  that  provision  of 
the  State  food  law  directed 
against  the  sale  in  the  State  of 
goods  preserved  with  benzoate  of 
soda  in  any  amount.  The  trial 
will  probably  be  held  in  January. 


After  an  examination  of  all  the 
evidence,  it  seems  to  me  overwhelm¬ 
ingly  established  that  for  a  hundred 
years  the  term  “whisky”  in  the 
trade  and  among  the  customers  has 
included  all  potable  liquor  distilled 
from  grain;  that  the  straight  whisky 
is,  as  compared  with  the  whisky 
made  by  rectification  or  redistilla¬ 
tion  and  flavoring  and  coloring  mat¬ 
ter  a  subsequent  improvement,  and 
that,  therefore,  it  is  a  perversion 
of  the  pure  food  act  to  attempt  now 
to  limit  the  meaning  of  the  term 
“whisky”  to  that  which  modern 
manufacturers  and  taste  have  made 
the  most  desirable  variety. 


Florida  grapefruit  ranges  from 
$2.50  to  $3.50  per  box,  which  is  a 
slight  decline.  The  demand  is 
slow. 


The  Wiley  decision,  which  is 
now  overturned,  denied  the  use  of 
the  word  “whisky”  in  branding  to 
all  liquor  except  “straight 
whisky,”  the  whisky  which  is 
aged  in  charred  oak  casks.  Later, 
in  a  partial  reversal  by  the 
Solicitor-General,  the  use  of  the 
term  “whisky”  was  extended  to 
liquors  made  of  “rectified”  and 
“distilled”  spirits.  Now  Presi¬ 
dent  Taft  goes  a  step  farther  and 
includes  blends  and  whisky  made 
from  “neutral  spirits.” 

The  President’s  conclusions  as 
to  his  own  ruling  are  as  follows : 


Porto  Rican  Coffee. 


Cranberries  are  still  glutted  and 
the  market  is  low  and  heavy.  A 
fair  range  of  values  is  $1.25  to 

$i-75- 


Florida  tangerines  are  some¬ 
what  weaker,  due  to  cessation  of 


Recently  a  package  of  Jamestown 
Blend  Coffee  came  into  our  possession 
for  trial,  and  while  there  is  nothing  un- 
usual  for  us  to  be  asked  to  sample  cof¬ 
fee  it  was  the  first  time  that  we  have 
ever  tested  a  blend  of  Porto  Rican  coffee, 
and  to  the  best  of  our  knowledge  James¬ 
town  Blend  is  the  only  one  on  the  mar¬ 
ket  that  contains  an  appreciable  amount 
of  Porto  Rican  Coffee.  It  made  an  ex¬ 
cellent  drink,  as  good  as  one  could  pos¬ 
sibly  desire,  and  it  appealed  to  us  so 
stronglv  that  we  are  convinced  that  theie 
is  »  market  for  Porto  Rican  coffee,  at 
least  for  Porto  Rican  coffee  properly 
blended.  The  importers  and  roasters  are 
William  B.  Harris  Co.,  of  New  \ork 
who  probably  are  the  largest  users  of 
I  Porto  Rican  coffee  in  the  United  States. 


The  public  will  be  made  to  know 
exactly  the  kind  of  whisky  they  buy 
and  drink.  If  they  desire  straight 
whisky  they  can  secure  it  by  pur¬ 
chasing  what  is  branded  straight 
whisky.”  If  they  are  willing  to 
drink”  whisky  made  of  neutral 
spirits,  then  they  can  buy  it  under 
a  brand  showing  it;  and  if  they  are 
content  with  a  blend  of  flavors,  made 
by  the  mixture  of  straight  whisky 
and  whisky  made  of  neutral  spirits, 
the  brand  of  the  blend  upon  the 
package  will  enable  them  to  buy  and 
drink' that  which  they  desire 

This  was  the  intent  of  the  act. 
It  injures  no  man’s  lawful  business, 
because  it  only  insists  upon  the 
statement  of  the  truth  in  the  label. 
If  those  who  manufacture  whisky 


F.  S.  Hall  and  George  W.  Cole, 
who  have  been  conducting  a  gen¬ 
eral  store  at  Erie,  Pa.,  were  found 
guilty  during  the  week  of  using 
the  mails  to  defraud,  and  the  men 
were  bound  over  to  the  Federal 
Grand  Jury  of  Pennsylvania,  the 
bonds  being  fixed  at  $3,5°°  f°r 
each.  According  to  their  own 
confession,  Hall  &  Cole  were  race 
pool  operators,  brokers  and  deal¬ 
ers  in  bankrupt  stocks  before  they 
engaged  in  business  in  Erie. 
They  said  they  had  operated  at 
Seattle  and  some  California  cities. 
They  maintain  that  when  they 
went  to  Erie  they  were  not  in 
partnership,  each  confessing  that 
he  used  the  mails  to  defraud  by 
sending  out  false  financial  state¬ 
ments,  but  maintaining  that  they 
were  not  in  collusion  in  the  mat¬ 
ter.  Both  decamped  in  the  same 
way  to  avoid  bankruptcy  or  at¬ 
tachment.  When  they  reached 
Atlanta  they  say  they  began 
again  working  together,  assum¬ 
ing  the  name  Mills  Bros.  From 
Atlanta  they  went  to  Sioux  City 
and  started  the  Greenville  Supply 
Co.  Here  when  things  began  to 
00k  threatening  they  prepared 
for  flight  and  had  much  of  their 
considerable  stock  of  merchandise 
packed  for  shipment  and  a  large 
quantity  was  found  in  the  house 
of  Joe  Krofanek,  who  claimed  to 
have  bought  the  goods.  Krofanek 
was,  of  course,  put  under  arrest. 


AVholesale  Grocers’  Directory. 

The  “Official  Wholesale  Grocers’  Di 
rectory  of  the  United  States”  for  191c 
is  just  out  (being  the  sixteenth  year  o 
publication).  A  copy  before  11s  show: 
2  746  names,  all  of  which  are  exclusive 
jobbers.  There  have  been  a  great  num 
her  of  changes  within  the  last  twelw 
months.  It  is  complete  and  absolutel; 
correct  to  date.  Those  who  desire 
mailing  list  or  a  guide  for  travelin 
salesmen  will  find  it  by  addressin. 
Orrin  Thacker,  Columbus,  Ohio.  Brice 
$1  .per  copy. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


SI 


More  Protests  Arise  Against  Secretary 
Wilson’s  Charge  of  High  Retail 
Meat  Profits 


St.  Louis  (Mo.)  Dealer  Prepares  Chart  to  Substantiate  Claim  that 
Retailer’s  Profit  is  Much  Less  than  Secretary  Said.  Organ¬ 
ized  Chicago  Retailers  Also  Protest  Direct  to  Secretary. 


From  various  parts  of  the 
United  States  continue  to  come 
protests  from  retail  meat  dealers 
over  the  attempt  of  United  States 
Secretary  of  Agriculture  Wilson 
to  show  that  at  least  some  retail 
dealers  in  meat  are  getting  ex¬ 
orbitant  profits.  An  answer  to 
the  Secretary,  written  by  the 
president  of  the  New  York  State 
Association,  was  published  last 
week.  During  the  past  week  one 
of  the  leading  dealers  of  St. 
Louis,  Mo.,  has  prepared  and  pub¬ 
lished  a  chart  showing  the  aver¬ 
age  cost  of  the  different  cuts  of 
meat,  side  by  side  with  the  aver¬ 
age  selling  price.  The  net  profit 
is  much  less  than  Secretary  Wil¬ 
son’s  idea  of  it. 


Prime  shoulder,  4  20  15  3.00 

Top  shoulder  ..  ij/g  8  8  .64 

Shank  soup 

bones, . 10 2A  52  3  1.56 

Suet  and  trim¬ 
mings  . 8j4  44  3  132 


Total  selling  price  . $5185 

Total  cost .  48.00 


Net  profit  .  $3  85 


Mr.  Deibel  makes  the  point  that 
on  several  cuts  the  retail  dealer 
loses  money,  and  his  chart  bears 
this  out.  The  cuts  referred  to  are 
the  lower  grades. 

Another  protest  has  come  from 
the  Chicago  (Ill.)  Butchers’  and 
Grocers’  Association,  who  have 
expressed  their  resentment  in 
writing  and  sent  it  to  the  Secre¬ 
tary  of  Agriculture  in  the  form 
of  the  following  letter: — 


The  chart  in  question  was  pre¬ 
pared  by  C.  G.  Deibel,  a  well- 
known  St.  Louis,  Mo.,  dealer,  and 
is  here  presented  : — 

Net  Profit  Figured  on  Carcass  of 
Beef  Weighing 


Sirloin  steak 
Porterhouse 
steak  .... 
Round  steak 
Rump  roast 
Heel  of  round, 
Flank  steak 
Prime  rib 
roast  .  . . 
Blade  rib 


Short  rib,  soup 


Neck . 

Prime  chuck  . 
Prime  shoulder 
Top  shoulder 
Shank  soup 

bones  . 

Suet  and 
trimmings  .  . 


Total  .  . 
Shrinkage 


:nts  lb., 

$40. 

COST. 

% 

Ibs. 

@ 

•  II  Vs 

56 

8c. 

$4.48 

■  7 

35 

8 

2.80 

■  714 

39 

8 

3-12 

3Vs 

18 

8 

1.44 

.  3  Vs 

18 

8 

1.44 

I 

5 

8 

.40 

6Vs 

34 

8 

2.72 

314 

16 

8 

1.28 

1 3 

65 

8 

5.20 

52/s 

27 

8 

2.16 

12  Vs 

63 

8 

5-04 

■  4 

20 

8 

1.60 

■  1  Vs 

8 

8 

.64 

10V5 

52 

8 

4.16 

8Vs 

44 

8 

3-52 

100 

500 

8 

$40.00 

5 

25 

8 

2.00 

15 

8.00 

Total  cost . $48.00 


SELLING  PRICE. 

%  fts.  @ 

ups  56  i 7Hc.  $9-1 


Sirloin  steak  . . 

Porterhouse 

steak . 

Round  steak  . . 

Rump  roast  . . . 

Heel  of  round. 

Flank  steak  .....  0  ,3 

Prime  rib  roast,  6V,  34  171/ 
Blade  rib  roast..  3jg  16  12H 
Sh.  ribs  and  s. 

™.eat . 13  65  5 

£e.ck  .  52/s  27  5 

Prime  chuck  . . .  12^  63  10 


7  35  20 

714  39  12  G 
3Vs  18  12^ 
3V5  18  10 
1  5  15 


2.: 

i.! 

S-! 

2.1 

3- 

n; 

6.; 


Dear  Sir : — According  to  press 
reports  published  in  this  city,  the 
Department  of  Animal  Industry  is 
credited  with  issuing  a  report  stat¬ 
ing  that  the  gross  profit  charged  by 
the  retail  meat  dealers  of  Chicago 
is  48  per  cent. 

A  thorough  investigation  made  by 
a  special  committee  appointed  by  the 
Chicago  Grocers’  and  Butchers’  As¬ 
sociation  demonstrated  that  the 
above  report  is  far  from  correct,  if 
based  upon  the  present  wholesale 
cost  and  prevailing  retail  prices  of 
meats. 

The  investigation  showed  that  the 
average  gross  profit  obtained  by 
the  retailer  is  rarely  above  20  per 
cent.,  and  more  often  below  18  per 
cent,  of  the  cost  price.  In  addition 
thereto  a  shrinkage  of  profit  should 
be  allowed  for  waste,  which,  how¬ 
ever,  was  not  considered  in  the  in¬ 
vestigation. 

An  erroneous  statement  issued 
from  the  Bureau  of  Animal  Industry 
cannot  but  help  cause  a  consuming 
public,  already  complaining  about 
the  high  cost  of  living,  to  place  the 
responsibility  for  existing  conditions 
upon  a  class  of  business  men  least 
responsible  for  it. 

The  Chicago  Grocers’  and  Butch¬ 
ers’  Association  would  highly  appre¬ 
ciate  being  favored  with  a  reply 
stating  the  method  pursued  by  the 
Department  in  arriving  at  the  con¬ 
clusions  published  in  the  report. 

For  further  investigation  this  as¬ 
sociation  will  be  pleased  to  tender 
its  services  to  the  Department. 

Very  respectfully, 

Chicago  Grocers’  and  Butchers’ 

Association. 

F.  J.  Frank,  President. 

H.  F.  Peterson,  Secretary. 
Sol  Westerfeld, 

Jonas  A.  Johnson, 

Oscar  M.  Kling, 

Committee. 


Norfolk  spinach  is  wanted  at 
$3-25  per  barrel. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


John  Mount 

TEAMSTER 

ALL  KINDS  OF  HAULING  AT 


Ijowest  Hates 

139  Market  Street,  Phila. 

BOTH  TELEPHONES 


MANY  OROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 

Columbua.  Ohio 

*»■»!«  (r««.  or  Uor  aonth*'  trial  far  10  caata 


Foreign  and  Domestic  Green  Fruits 


By  R.  DAETWYLER  &  CO. 


Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1 

in  barrel .  2.00 

Selected,  9  hands,  packed  1  in 

barrel  .  1.75 

Selected,  9  hands,  packed  2  in 

crate  .  1.65 

Selected,  8  hands,  packed  I  in 

barrel  .  1.25 

Selected,  8  hands,  packed  2  in 

crate  .  1.15 

Selected,  8  hands,  packed  3  in 

crate  .  1.10 

Selected,  7  hands,  packed  2  in 

crate . 95 

Selected,  7  hands,  packed  3  in 
crate . 90 

Cocoanuts —  Per 

Porto  Rico’s.  Extra 

Fancy,  80  size .  3.50 

Jamaica’s,  Extra  Fancy, 

100  size . 


Fancy  Brights  and  Golden  Russetts 
Florida  Oranges— 


Fancy  Brights,  126-150  3.00  — 3.25 

Fancy  Brights,  176-200  2.50 

Fancy  Brights,  216-250  2.25 

Fancy  Brights,  288-300  2.15 

Golden  Russetts,  126- 

J5o  .  2.75  — 3.00 

Golden  Russetts,  176- 

200 .  2.25  — 2.40 

Golden  Russetts,  216- 

250 .  2.15 

Golden  Russetts,  288- 
300 .  2.15 


Fancy  Florida  Grapefruit — 


Fancy  Brights,  36-46. .  4.00 

Fancy  Brights,  54-64.  4.00 

Fancy  Brights,  80-96.  3.50  — 3.75 

Golden  Russetts,  36- 

46-.... .  3-50  —375 

Golden  Russetts,  54- 

64 .  3.50 

Golden  Russetts,  80- 

96  .  3.25 

Cranberries—  Barrels.  Crates. 

Extra  Fancy,  dark 

color  .  6.50  — 2.00 

Fancy,  well  colored. .  6.00  . — 1.85 

Choice,  medium  color  5.50  — 1.50 

Messina  Lemons —  Per  box 

Extra  Fancy,  300  size.  3.00 

Extra  Fancy,  360  size.  3.00 

Choice,  100  size .  2.50 

Choice,  360  size .  2.50 

California  Lemons —  Per  box. 

Extra  Fancy,  300  size.  4.00 

Extra  Fancy,  360  size.  4.00 

Choice,  300  size .  3.73 

Choice,  360  size .  3.75 

Almeria  Grapes —  Per  Keg. 

Extra  Fancy,  60  to 

64  lbs .  5.50 

Extra  Fancy,  58  to 

60  lbs .  5.00 

Fancy,  60  to  64  lbs...  4.50 

Fancy,  58  to  60  lbs...  4.00 

Fancy  Tangerines—  Per  Strap. 

120  size  .  4.00 

144  size  .  4.00 

168  size  .  a  73 


NOTHING  attracts  so  much 
attention  and  so  beautifies  a 
store  as  the  finest  FRUIT  and 
PRODUCE  on  the  market. 

You  are  always  certain  of  get¬ 
ting  these  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets 

PHILADELPHIA 


“GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 


.  -a/  ,  *  ^.rtWroents  inserted  in  this  department  may  he  addressed  to  the  "  Grocery  World 

snd  tZZ  Merchant^  srhen  desired,  provided  the  advertisement  is  accompanied  hy  to  cenu  in  postal  to 
pay  for  remailing  the  same.  The  price  of  each  msertion  is  two  cents  per  word. 


experience  and  knows  grocery  business 
thoroughly.  Age,  twenty-seven  years. 
Married.  Salary  wanted,  $<5  1°  ,  j 

est  references.  Address  C  2,  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  2 


WANTED. 


WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brok®r?  >s 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  C.  R.,  care 
“  Grocery  World  and  General  Merchant, 
927  Arch  St.,  Philadelphia,  Pa.  3 


FOR  SALE. 


FOR  SALE.— A  grocery,  provision,  fish  and 
ovster  place.  Stock,  fixtures,  horse  and 
wagon  can  be  bought  for  $800.  Property 
40  x  116'A  ft.,  two  story,  eight  r°°™s’#4’7<?°- 
Call  140  N.  Vodges  St.,  West  Philadelphia, 

Pa.  _ -3 


LARGE  PENNSYLVANIA  TEA  AND 
coffee  store  wants  man  for  solicitor  on  retail 
route.  Will  pay  $15  weekly  for  good  man. 
City  near  Philadelphia,  where  house  rents 
are  low.  What  is  wanted  here  is  a  hustler, 
and  for  such  a  one  an  unusual  chance  is 
open.  Address  E  3,  ‘‘Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel 
phia,  Pa. 


WANTED.— Position  as  manager  of  a  gen¬ 
eral  merchandise  store,  or  any  of  its  depart¬ 
ments,  by  a  man  with  years  of  experience. 
Best  of  references.  Can  also  make  some 
investment.  Address  X.  Y.  Z.  4,  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  1 


FOR  SALE.— Delicatessen  and  grocery, 
doing  good  cash  business.  Established 
seveFal  years.  Other  business  cause  of  sell¬ 
ing.  2947  Kensington  Ave.,  Philadelphia, 
Pa. 


FOR  SALE.— Store  and  dwelling  suitable 
for  butcher,  in  a  new  locality  in  Germantown. 
No  competition  nearby.  Excellent  chance 
for  good  man.  Apply  5747  Stenton  Ave.,  near 
Chew  St.;  Germantown,  Philadelphia, 


FOR  SALE. — A  sausage  making  machine, 
in  perfect  order  and  suitable  for  chopping 
any  kind  of  vegetable  as  well  as  meat. 
Cost  $35,  will  sell  for  $10.  Inspection  invited. 
H.  H.  Mellbourne,  Penn  and  Sellers  Sts., 
Frankford,  Philadelphia,  Pa.  3 


WANTED. — If  you  are  a  clerk  with  natural 
qualifications  as  a  salesman,  I  have  an 
exceptional  opportunity  to  offer  you.  If  you 
are  a  merchant  going  out  of  business  and 
looking  for  an  opportunity  to  go  on  the  road, 
my  proposition  will  appeal  to  you.  I  want 
two  or  three  capable  men  with  the  work 
habit,  and  who  have  energy  plus.  I  want 
men  with  ability  to  sell  goods  all  day  long. 
I  require  references,  also  send  an  abstract 
of  your  qualifications.  I  have  an  advertis¬ 
ing  specialty  proposition  that  interests  all 
progressive  retailers.  Hundreds  of  the  best 
retailers  have  endorsed  my  plan  because 
they  have  found  it  profitable.  Samples  will 
go  in  coat  pocket.  My  best  salesmen  are 
making  from  $500  to  $  1,000  a  month.  I  want 
men  who  can  do  just  as  well  or  better.  If 
you  are  of  the  right  calibre,  think  you  can 
handle  a  high  class,  ready-selling  proposi¬ 
tion,  write  me  immediately  before  all  terri 
tory  is  assigned.  W.  F.  Main,  Dept.  135 
Iowa  City,  Iowa 


FOR  SALE — Prosperous  general  store, 
doing  a  business  of  $15,000  to$i8,ooo.  Stock 
of  about  $5,030  to  $6,000.  Located  in  the 
heart  of  a  thriving  town  with  a  population 
of  600  to  800.  Reason  for  selling,  bad  health 
of  owner.  Will  sell  at  a  bargain  at  once, 
so  investigate  without  delay.  Address 
<<  p.  jyi .  H.,”  care  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadeb 
phia,  Pa. 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre 
tarv,  210  Lincoln  Building,  Erie,  Pa.  Men 
tion  the  “Grocery  World  and  General 
Merchant.” 


FOR  SALE — New  No.  7  Model  Postal 
Typewriter  for  $35  ;  total  value  $55-  Act 
quick.  J.  M.  Wallace,  Parnassus,  Pa.  1 

FOR  SALE.— A  baker’s  push  cart  in  good 
condition,  cheap.  7^.6  S.  Broad  St  ,  Phila¬ 
delphia,  Pa. 


WANTED.  —  In  Northweste  n  Pennsyl 
vania.  Grocery  clerk  in  large  store 
to  work  into  head  clerk  and  eventually 
manager  of  a  branch  store.  Preference  is 
for  married  man ;  a  good  h  use  can  be 
rented  in  the  town  for  $15  monthly.  Also 
prefer  man  twenty-five  to  thirty  years  old. 
Eleven  other  clerks  employed.  A  bright 
chance  to  right  party.  Salary  to  start  $  5 
per  week.  Address  E  1,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St. 
Philadelphia,  Pa. 


FOR  SALE.— Old  established  generalstore 
and  real  estate  in  Lehigh  Valley  town; 
6,000  population.  Apply  to  P.  M.  Graub 
Leh'ghton,  Pa.  2 


FOR  SALE.— An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,  care 
“Grocery  World  and  General  Merchant 
927  Arch  St.,  Philadelphia,  Fa.  8 


BUSINESS  OPPORTUNITIES. 


GROCERY,  MEAT  AND  PROVISION 
STORES. 


tf 


SITUATION  WANTED. 


WANTED.— Young  and  active  salesman, 
desiring  to  make  a  change,  will  be  open  for 
position  about  January  1st.  Best  of  refer¬ 
ence.  W.  F.  D.,  care  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  _  3 


FOR  SALE. — A  fancy  and  staple  grocery 
and  all  fixtures,  doing  a  good  business  in 
both  provisions  and  green  goods.  Located 
in  central  part  of  town,  where  the  cars  stop. 
The  stock  is  all  new  and  clean.  Fixtures 
are  all  new  and  up  to-date,  which  includes  a 
meat  market  and  cooler  and  all  other  equip¬ 
ment.  With  the  present  outlook  for  the 
town  it  is  a  bargain  for  the  right  man.  Good 
reason  for  selling.  Call  255  Market  St., 
Sunbury,  Pa.  7 


PENNSYLVANIA  CLERK,  21  YEARS 
old,  with  five  years  of  general  store  and  one 
year  of  grocery  experience,  wants  position 
as  manager  or  under  buyer  in  a  store  where 
a  hustler  is  needed.  Will  go  anywhere. 
Has  done  ad.  writing  and  window  dressing, 
also  has  good  knowledge  of  shorthand  and 
typewriting.  Excellent  salesman.  Salary 
wanted  to  start,  $50  per  month  References 
Address  C  4,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philade  phia,  Pa.  3 


FOR  SALE. —  Store  and  dwelling;  eight 
rooms ;  all  modern  improvements  ;  two  bulk 
windows;  in  new  neighborhood.  Lot  16  x 
75  Call  and  look  it  over,  then  make  me  an 
offer  •  will  sell  it  cheaper  than  you  can  buy 
any  other  property  like  it  in  the  neighbor¬ 
hood  Good  reason  for  selling.  Mrs.  Robert 

Shaw,  3334  “H”  St.,  S.W.  cor.  ‘  H  ”  and 
Thayer  Sts.,  above  Allegheny  and  Kensing¬ 
ton  Aves.  _  1 


EVERY  ONE  A  GOOD  CHANCE. 

No.  463.— In  Central  Philadelphia,  meat 
market,  doing  $125  weekly,  all  cash.  This 
can  be  bought  for  about  $15°.  as  fixtures 
belong  to  the  property. 

No.  464.— Meat,  provision  and  produce 
store,  located  in  a  prominent  section  on 
Columbia  Ave.  Does  $350  to  $400  weekly, 
all  cash.  Carries  about  $200  worth  of  stock. 
Will  sell  entire  business  for  about  $900.  The 
reason  this  store  and  No.  463  is  put  on  the 
market  is  on  account  of  owner  being  made 
secretary  and  treasurer  of  a  wholesale  meat 
business  a  few  weeks  ago,  and  the  directors 
of  this  company  desire  him  to  sever  his  out¬ 
side  connections.  Both  of  these  stores  show 
clean  net  profit  of  ten  per  cent,  above 
expenses.  Full  investigation  invited. 

No.  466— In  North  Philadelphia,  meat, 
provision  and  can  goods  market.  Did  last 
year  $34,694  57,  making  a  net  profit  above 
all  expenses  for  the  owner  of  $1,940.02.  1  his 
profit  can  be  materially  increased  by  a 
working  proprietor  taking  charge.  Carries 
about  $500  worth  of  stock  and  will  sell  entire 
business  tor  about  $1,400. 

No.  467. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  The  real 
estate  is  for  sale.  Can  be  bought  on  very 
easy  terms.  For  anyone  desiring  a  good 
business,  well  located  and  paying  a  hand¬ 
some  profit,  investigate  this. 

No.  504.— In  West  Philadelphia,  grocery, 
meat  and  provision  store  doing  $250  to  $300 
weekly,  mostly  cash.  In  one  of  the  best 
locations  for  doing  business  on  Fifty-second 
street.  Carries  about  $500  worth  of  stock 
and  will  sell  fixtures  for  $400  and  stock  at 
inventory.  Rent  $30  per  month.  This  is 
worth  investigation. 

No.  553. — In  northwest  Philadelphia,  gro- 
eery  meat  and  provision  business  located 
in  desirable  section,  doing  $250  weekly,  all 
cash.  This  business  can  be  bought  for  $750. 
Owner  desires  to  leave  city. 

No.  554— In  Tioga,  grocery  and  provision 
business  Last  year  did  $29,850.73,  prac- 
tically  all  cash.  Will  sell  horse,  wagon  and 
fixtures  for  $2,000  ;  stock  of  about  $1,500  at 
inventory.  Rent  $45  P?r  month.  Nets  ten 
per  cent.  This  business  will  stand  investi¬ 
gation.  .  , 

No.  556.— In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $3 so  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $40  per  month,  including  two-story 
stable.  Owner  is  going  into  other 


business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 

No.  557.— In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery , 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $t,7co  worth  of  stock.  About  $3>°°° 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561.— InOlney,  Philadelphia,  grocery 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562.— Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  ol  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro- 
eery  business  would  do  well  to  investigate 
this. 


GENERAL  STORES. 

No  552. — General  store  located  wi'hin 
twelve  miles  of  Camden.  Doing  $35°  to  $45° 
per  week,  mostly  cash.  Ow-er  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  he  bought  reasonable. 


In  all  of  these  the  cause  ol  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 


WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


miscellaneous. 


WANTED.— Clerk  and  salesman  of  eight 
years’  experience  wants  position  as 
Scilcsmcin  for  manufacturer,  manager  of 
large  retail  grocery  store,  or  with  wholesale 
grocer.  Will  go  anywhere.  Experience, 
three  years  in  office,  five  years  selling.  Is 
also  a  fair  window  dres-er.  Twenty-five 
years  old.  Has  been  and  is  successful  with 
present  employer,  but  -wants  to  go  with 
-  omebody  where  there  is  a  future.  Salary 
wanted,  $25  weekly,  but  expect  to  earn  it 
References.  Address  C  1,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila 
delphia,  Pa 


HELP  WANTED. 


GROCER  AND  GENERAL  STORE- 
keeper  near  Philadelphia  wants  man  to  take 
orders  and  deliver  on  a  commission  of  ten 
per  cent.  Should  be  single  and  board  with 
employer.  Good  chance  for  hustler. 
Chance  will  be  given  to  invest  $200,  if 
desired.  Address  E  2,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  4 


WANTED.— Bookkeeper  and  office  man 
now  employed  in  Pennsylvania,  wants  posi 
tion,  preferably  in  wholesale  house.  Age 
twenty.  Has  had  three  years  gen-ral  office 
work.  Knows  shorthand  and  typewriting 
Salary  wanted,  $60  monthly.  Will  go  any 
where.  References.  Address  C  3, “Grocery 
World  and  General  Merchant,”  927  Arch  St 
Philadelphia,  Pa.  _ 


and 


WANTED.— Competent  grocery  clerk 
manager,  now  employed  in  New  \ :ork  State, 
wants  position  anywhere  which  offers  living 
and  chance  to  advance.  Now  employed  as 
buyer  and  manager.  Had  seven  years 


brick 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days  free 
trial.  It  will  cost  you  only  $2,  if  satisfac- 
torv.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal  — it’s  free.  12 
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SPECIALS 

For  Week  Ending  January  8th 

Black  Eye  Peas . P«  ba«-  2  b”s- 

New  Buckwheat . Per  ba«-  100  bs-  2  S° 

New  Hominy . P"  ***-  100  lb*'  '  f  , 

40-50  Prunes.  New  Santa  Clara,  25-lb  b*5  -  Per  lb-  °'/2 

New  York  Sweet  Cider . per  gal.  .14 

Bulk  Granulated  Sugar . Per  9 

Sauer  Kraut . Per  bb'-  6  f. 

Walter  Baker’s  Chocolate . per  '  5/ 

Laundry  Starch,  big  lump,  50-lb  bxs-,  ...  per  lb.  02 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHAN 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


8& 


BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  Is  unahlr  tn 

thU  journal  by  comnmnioaHng  Kith  this  offloe,  it  being  mrtorMood  that 


ROASTED  COFFEES. 

Packed  la  paper-lined  fancy  bags  or  paper-lined  sugar 


barrels. 

"A"  Jara . 

"B”  Taya . 

"C”  Java . 

"A"  Java  and  Mocha  Blend . 

"B”  Java  and  Mocha  Blend . 

“A"  Mocha . 

“B"  Mocha . 

"C"  Mocha.. 


Per  lb. 
.16 
•*4 
••4 
•4 

•  S3 

•*4 


Laguayra  (Washed  Caracas) . 

Maracaibo.. 


.18 
.18 
•»7 
•»7 
.  16 

•  IS 

•  15 

•  14 
•»3 

.13 


“B”  Maracaibo . . . 

“A"  Santos . 

"B”  Santos . 

"C”  Santos . . . 

Peaberry  Santos . 

“A”  Rio . 

No.  1  Rio . 

No.  a  Rio . . 

Lipton  Special  Mocha  and  Java,  x-lb.  cans . 37 

Lipton  Perfection,  1  -lb.  cans . 1 . 30 

Battleship,  r-lb.  packages,  any  quantity . 15% 

Log  Cabin,  r-lb  packages,  100  to  case . 14}$ 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  too  lbs.  to  case . per  case  14.50 


TEA. 

Per  lb. 

No.  15  Gunpowder . .  .24 

No.  28  Gunpowder . j . 35 

Best  Gunpowder . 45 

No.  2<  English  Breakfast . 20 

No.  ao  English  Breakfast . 33 

Best  English  Breakfast . . 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 

No.  28  Imperial . . 

Best  Imperial.. . . 

No.  25  Oolong . 28 

No.  a§  Oolong . . . . . 35 

Best  Oolong . 45 

Young  Hyson . '35 

JfP*“ . .'35 

Heno,  %-  and  J^-lb.  packages . 50 

Silver  Moon . 

Silver  Bell,  x-lb.  packages . , . ,15 

Salada  (Ceylon  and  India) — 

Green,  Black  and  Mixed,  and  %-\b. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  xoc.  packages,  5 

doz.  to  box. . . . . per  doz.  .90 


125 

2.00 
x  .60 

•95 

•9° 


x.50 

2.25 


DRIEJ  AND  EVAPORATED 
FRUITS. 


Per  lb. 


.08 


..per  dos. 


Apples — 

Evaporated,  jo  lbs . 

Evaporated,  i-lb.  packages,  4  dos. 

Drisd,  50  lbs . . 

Peaches — 

Standard,  <0  lbs . . . . 

Choice,  jo  lbs . 07^ 

Extra  fancy,  sj  lbs . . 

Apricots  (evaporated)— 

Standard,  *5  lbs . „ 

Choice,  35  lbs . ,. 

Currants — 

Package,  36 . o8i/ 

Bulk,  aj  lbs .  - 

New  Pigs- 

Box,  te  lbs . . . 

Mats,  1  lb . 

Citron — 

American  brand,  ro  lbs . . .  I4 

American  brand,  as  lbs . 

Dates —  . 

Package,  30  1  lb .  0634 

Stuffed,  1  fb . ........perdoi.  * 

New  Prunes — 

30-  40, 15  lbs . . . 

40-  So,  sj  lbs . 

J*-  60,  sj  lbs . . 

*°-  7°>  *5  JJ» . . 

E-*°,.jb. . —  .05X 

80-  90,  aj  lbs . 

90-100,  sj  lbs . 

ioo-iso,  jo  lbs . . . . . 

aislns — 

4  Crown,  jo  lbs . 

s  Crown,  50  lbs . 

London  Layers,  clusters,  30  lbs....  ...per  box 

London  Layers,  so  lbs . p«r  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36  i-lb.  packages .  Qsu, 

Sultana,  26  x-lb.  packages . | 

Sultana,  bulk,  25  lbs .  t  oqy 

Thompsons  Bleached  Sultana,  50-ib.  boxes’  ' 

BEANS.  PEAS,  Etc. 

New  York  Hand-picked,  about  *%  bushel  bag8,ab45h 

nn  ported  Beans,  about  200  lbs.  to  bag .  2.35 

on  Beans,  about  aoo  lbs.  to  bag . 

Peas,  dried,  about  165  lbs.  to  sack........  2 . 35 

Hsul  Dm.  J 


°9 

•07% 


•05  y* 

.04  k 


.06 


•75 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  x  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  x  lb.,  flat,  4  doz . 

Seward,  x  lb.,  tall,  4  doz . ...” 

Jockey,  1  lb.,  tall,  4  doz . 

Buster  Pink,  x  lb.,  tall,  4  doz . 

Suwanee  Belle,  1  lb.,  tall,  4  doz  . . 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  *4  lb.,  flat,  4  doz . . 

Hawkeye,  %  lb.,  flat,  4 doz .  1 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  x  lb.,  flat,  4  doz . 

Star,  lb.,  8  doz . 

Star.  lA  lb.,  flat,  4  doz . 

Gola  Label  %  lb.,  flat,  8  dos . 

Beaver,  %  lb.,  flat,  8  doz . 

P.  E.  I.,  lb.,  flat,  8  dos .  2.30 

Clams — 

Orchard,  1  lb.,  tall,  4  dos .  x  .10 

Herring  Roe — 

Old  Virginia,  as,  2  dos . . . . 

Mackerel — 

Blue  Backs,  In  sauce,  oval  cans,  50  in  case...  3 . 85 

Soused,  50  in  case .  3.85 

Oysters— 

Standard,  5  os.,  2  dos . 80 

Sardhles,  in  oil —  per  case 

%  oil,  100 . 

Gold  Label,  oil,  xoo .  6.50 

Standard,  #  oil.  100 .  2 . 75 

U  lb.,  oil,  with  key,  100 .  3.  25 

Epicurian,  ^  oil,  fancy  oartons.  xoo .  3 . 7< 

5^  Mustard  Sardines — 

Gold  Label,  100 .  6.5# 

Standard,  xoo .  3.00 

Leon  D’or,  xoo . ,.7e 

H  Mustard  Sardines — 

Gold  Label,  50 . 4.5© 

%  Mustard,  4?  cans . j..,o 

Harbor,  48 .  3 . 75 

Imported  Sardines — 

MartelL  ft  oil,  xoo.... .  x6,  00 

Marie  Elizabeth,  H  oil,  boneless,  xoo . 

ft  Oil  Imported  Sardines — 

Martell,  xoo .  xo.oo 

North  Cape,  smoked,  100 .  8 . 50 

Lion,  xoo . 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3»,  sauce,  ■  doz .  i.ij 

Pin  Money,  as,  sauce,  1  doz . 95 

Pin  Money,  is,  sauce,  4  doz . 50 

Pin  Money,  3s,  plain,  2  doz .  1, 10 

Wagner's,  is,  tall,  4  doz . 50 

Wagner's,  3s,  plain,  2  doz .  1 . 10 

Wagner’s,  3s,  sauce,  2  doz .  i.ij 

Excursion,  3s,  sauce,  3  doz . 95 

Saratoga,  2s,  a  doz..... . 65 

Campbell’s,  as,  a  doz . os 

Corn — 

Pin  Money,  Shoepeg,  as,  a  doz . . . 90 

Standard  Shoepeg,  ts,  a  doz . 90 

Standard,  as,  3  doz . 80 

Belmont  Cream,  as,  3  doz . 90 

Winorr,  Kemelled  Corn,  2  doz . 

Peaa — 

Mildens,  extra  sifted,  a  doz .  1.35 

Belle,  2  doz . 8j 

Little  Fellow,  as,  a  doz . 

Runopod,  as,  2  doz . . .  1 . 73 

Pin  Money,  petits  pols,  a  doz .  1,30 

Pin  Money,  standard  Early  June,  a  doz . 90 

French,  extra  fins,  100 . . . per  case  17.50 

Pin  Money  Combination — 

az,  a  doz . 

Kidney  Beans — 

as,  a  doz . 7J 

Lima  Beana — 

Derby,  soaked,  as  a  doz_ . 80 

Standard,  as,  a  doz .  1.00 

Little  Darling,  3  doz .  1.30 

Pumpki-- 


CANNED  FRUITS. 


Per  doz. 

•85 

.80 


.80 

•95 

.90 

•95 

1.35 


Applea,  3«,  a  doz . 

Blackberries,  as,  a  doz . 

Blueberries,  as,  a  doz . 

Cherries,  as,  2  doz . 

Gooseberries,  as,  a  doz . 

Pie  Peaches,  35,  2  doz . 

Pears,  «,  2  doz . " 

Sliced  Pineapples,  as,  a  doz .  ,  35 

Singapore  Pineapples,  1  chunks,  4  doz....."  1 .25 

Singapore  Pineapples,  10c.  chunks,  4  doz . 95 

Grated  Pie  Pineapple,  James,  3s,  a  doz . 90 

Strawberries,  2s,  2  doz . 

Standard  Peaches,  Terrapin,  35,3  doz .  1.75 

California  Apricots,  a  doz . . 

California  Cherries,  2  doz .  3.00 

California  Peaches,  2^1,  2  doz .  1.90 

Wallace  Peaches,  3s,  2  doz .  1.25 

Sliced  California  Peaches,  is,  4  doi . !!!!!!!!  1.85 

/ 

BALT. 

Fine  Table,  large  sack .  P*r  |“Ck 

Kiln  Dried . 5 

Fine  Table,  bushel  sacks . 

Fine  Table,  J{-bushel  sacks . _ . " . 19 

Ground  Alum,  140 . 

_.  .  Per  bbl 

Fine  Dairy,  as,  140  to  bbl .  ,, 

Fine  Dairy,  31,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . ....  ,  23 

Fine  Dairy,  5s,  60  to  bbl . a  ao 

Fine  Dairy,  8s,  35  to  bbl . 3  03 

Fine  Dairy,  10s,  28  to  bbl .  a  o, 

Worcester,  a %s,  115  to  bbl . 4  00 

Worceater,  5s,  60  to  bbl .  7 

Worcester,  101,  30  to  bbl . . .  3,  75 

e  n,  •  „  Per  case 

Snow  Flake,  48  10c.  packages .  ,  le 

Snow  Flake,  36  15c.  packages . - 

Colonial,  36  jc.  packages . .  ,j,. 

Saltj- . per  cwt.  .95 

Shaker,  a  doz . per  case  1 . 60 


LAUNDRY  SOAP. 


Bax. 


•95 

•33 


MOLASSES  AND  SYRUPS. 


Per  gal. 
•39 
.36 


St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . ,, 

Cheapslde  Molasses . 

Blackstrap  Molasses .  J. 

Gold  Medal....„. . I* 

King  Syrup . . . 

Orange  brand  Syrup . 

Orange  brand,  a^s,  cans,  2  doz.!  .. ...... **20 

No.  6  Amber  Syrup  . . 

California  Amber  Drips  2s,  cans,  2  dox .  x  70 

California  Amber  Drips,  2%s,  cans .  1  !q0 

California  Amber  Drips,  3s,  cans,  2  doz .  2.30 

California  Amber  Drips,  gal.  cans,  r  doz, 

Calvert  brand.  Pure  Porto  Rico . . 


.05 

.22 


2  doz.. 


.70 


String  Beans — 

as  a  doz . .«j 

Pin  Money  Vegetables — 

as,  3  doz.,  ra  kinds  in  can . . . 85 

Sweet  Potatoes,  3s,  s  doz . 85 

is,  Pulp,  for  soup . 40 

Succotash — 

as,  a  doz . . . . 

Tomatoes — 

Pin  Money,  whole,  3a,  a  do* . 

Standard,  3s,  a  doz . 

No.  10,  %  doz  . . . . 

Fair  Quality,  31 . . 

as,  a  doz. . . . 


.80 

•  75 
.10 
.70 

MV2 


Block-eyed  Peas . . 

I  California  Lima  Beana,  about  80  lba.  to  sack.. 
‘mP°”e<1  Lima  Beans,  about  90  lbs.  to  sank... 

’P.11*  P*“'  4,0  lb* . per  bbl. 

t  Lesa  quantity . . . 

'  ’’  about  zoo  lba.  to  sack  . . ! . 

p«" . pOTWsii; 


45 

Per  lb. 

■°sVi 

■oSJA 

7-95 

.04 

•03H 


SUGAR. 

We  do  not  handle  Imported  sugar. 
Dominoes,  5-lb.  packages..., 

Cut  Loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American _ 

Fine  Granulated,  xoo-lb.  sacks 

Confectioners'  A . 

No.  x,  A . . 

Light  Yellow.. . 

Fine  Granulated,  a-lb.  bags.... 

Fine  Granulated,  5-lb.  bags., 


7. 60 
595 
5  30 
5.50 
3-So 
5.00 
5-od 

4.90 

485 

4.80 

8.30 

3.20 


CONDENSED  MILK.  „ 

D  .  .  ,  Per  case 

Baby,  1  doz.  glass  jars .  ,  90 

Cha  lenge,  4  doz .  .  ^ 

Eagle,  4  doz .  I  t. 

Magnolia,  4  doz .  .  * 

Red  Cross,  4  doz . . .  5 

star,  4  doz . . . I...!!......!!!!!.’!!!  * 

Dime  brand,  4  doz .  Z'l 

Premium,  4  doz . . .  .  J 

Hires’  Silver,  4  doz .  .  . 

Queen . .  . 4  ” 

Hires’  Jersey,  4  doz . 4.50 

EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz .  V 

St.  Charles,  4  doz . . . till 

Our  Pet,  large  size,  4  doz . . . 

Our  Pet,  baby  size,  6  doz .  ' 

Peerless,  small  size,  6  doz . "  a  «o 

Peerless,  large  size,  4  doz . .  2  qo 

Peerless,  taU  cans,  4  doz .  ” 

Columbia,  4  doz . '  ,  3  70 

Van  Camp’s,  4  doz.  In  cans . per  tin  3^85 

MATCHES. 

Blue  Hen,  as,  1  gross . P*i*6o** 

Coast,  5  gfoss . 'g. 

Globe,  is,  5  gross . 

Doric,  1  gross . ” 

Home  Safety,  6s,  5  gross.., . 

Vulcan  Safety,  50  gross . 

Bird's  Eye  5s,  100  packs . .'.‘.per  case 

Search  Light,  is,  5  gross . 

Search  Light,  55,  1  gross . 

Fast  Mail,  is,  1  gross . 

Bull’s  Eye,  5  gross . 

Little  Star,  5  gross .  " 

P«.  5  gross . ".".Z".'.".  [78 

Chips,  as,  3  boxes  to  package  and  50  pack¬ 
ages  to  case  especially  for  coast  trade  and 

D.d“E  cUmate . oas« 

Kiack  Diamond,  58,  xoo  in  case . per  case 

Ignito,  double  dips,  5  gross . 

I  gross  in  case . ..'.'.per  case 

Black  Swan,  double  dip,  58,  x  gross  cases . 

Battle  Ax,  parlor  style,  5s,  x  gross  cases . 

hice. 

Best  Head,  bbls,  or  xoo-ib.  sacks . . 

No  2  Head.  bbls.  or  100-lb.  socks . . 

Ne  3  Broken,  bbls.  or  xoo-lb.  sacks . 

Ufan,  100-lb.  sacks. . . . 

PaDA.  tOOlb.  V« 

1  '  a  ...............  .....  .....  ....  , 


. 12  0 

. XOO 

. IOO 

. . XOO 

. xoo 


. . 100 

. 100 


Bars 

Acorn .  ™ 

*Pearl  White  Floating . 

Ark . ~::1QO 

Babbitt’s . 10a 

5  box  lots  freight  paid,  with  i  box 

.’*1776’’  or  60  cakes  Best  Soap  free . 

xo-box  lots  freight  paid,  with  a  boxes 

“1776"  or  iao  bars  Best  Soap  free . 

Needawash . 

•Bee . 

♦Biz  Schooner . 

♦FeTs-Naptha . 

Hoefner’s  Tiger  Borax 

♦Fairy  Oval .  IOO 

•Globe  Oleine . 60 

♦Ivory,  6  oz . 

♦Ivory,  10  oz . 

♦Kirkman’a . 

♦Kirk’s  Oleine .  *_ 

•Lenox . ZZZZi* 

♦Lifebuoy .  ,0 

♦Falrbank’s  Tar . 

♦Magic  Cleaner . 

•Octagon . 

♦Philadelphia  Oleine . . 7a  .  Jr 

»P.  &  G.  Oleine . I...:"..;"""";  7.  5 

Premium .  ,1- 

♦Sanu  Claus . ioo 

♦Star .  VZ  . 

;iuniiAht . :.::::::::::::::::ioo  J.” 

♦Sunshine . 

Star  Oleine . 60  t  ji 

♦white cioud..’.:::::::::::::::::::::::::::;:: . \ 

♦Wonderworker . 

Wonder  Worker  Chips . !'.!!!  4  dor  s  08 

Lion . 7  io^  ' 

gSter:— . . -z  j- 

20  Mule  Borax 

U.  S.  Mail . 

Hustler . 

Brag . 

Export  Borax 


.100 

.100 

.100 


4»J 


3  9» 
3  75 
4.00 
3  SO 
4.00 
a.  jo 
4-00 
7.00 
J  75 
•IS 
J  35 
a.o. 
1-71 

J  85 


J.00 

3*75 
3  4® 


C.  a  C.  Oleine  . 


*j-box  lot*  delivered. 


TOILET  SOAP. 


.100 

.100 

,.100 

ISO 

.  66 

IOO 

.  6.  a 


3  1$ 

4. a. 

J®® 
••35 
*  J$ 
4.00 

3® 


Flash,  for  the  bands. . . . . 

Grand  Pa’s,  small  size . 

Grand  Pa’s,  small  size . 

Grand  Pa’s,  large  size . .  jo 

Sweet  Maiden . i  doz 

Brown  Windsor,  Violet,  Golf,  Turkish 
Bath,  Elder  Flower,  Dairy  Queen 

and  Rose .  ,  do. 

Whlte  Castile,  36  lba . .'.'.‘per  lb 

Conti,  Imported  Castile,  36  lbs . per  lb. 

Oat  Meal.. . per  doz. 

?!yc®rme  . per  doz. 

Jap  Rose . 

Sweetheart . 

Lava . . . 

Pearl . 

Glob.  Pumic.  Tar . 


Ban.  Box. 
100  cans 


..  30 

..IOO 

..  60 
.100 


6  « 
3-tj 
«-9J 
3  *1 


.  10 

■4® 

•4® 

3-75 

I  90 

3-7J 
a. 40 

3  <5 


SCOURING  SOAP. 

n  .  •  , ,  Ban.  Box. 

Fairbank. .  JO  1-gg 

Wrigley  g . 


Scourene . 


fl 


’s  Scourer . 


5® 


Army  and  Navy  Compound . 4  doz. 

Finola  Star  Polish . . 

Silver  Sand . .........per  bbl. 

Scourall.,, . . 

Bon  Ami,  10c.  size . . . ^.....^j  doz. 

Brooks'  Ciystal . . io^ 

Hoefner’s  Crystal,  with  saoona . ...  sz  Dkxa. 

Old  Dutch  Cleanser . .  dos. 


1-1° 
».aj 
a. 00 

!  tj 
a.«j 
3-75 
•»• 
19® 
I.o® 
I  U 


5® 

5® 


4-5® 
.90 
1 .00 
4® 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity..per  dog. 
Bishop’s  Superior  Seed,  any  quantity.. par  dos. 
Bishop's  Bird  Gravel,  any  quantity.... per  doz. 

c  uttle  Fish  Bone . pCr  lb. 

Caraway,  about  115  lbs.  to  bag .  «« 

Celery,  about  215  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag . .  “ 

Corianaer,  about  100  lbs.  to  Dag .  ** 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack. . per  lb. 

Flax  Seed,  100  lbs.  to  sack . 

Flax  Seed  Meal,  100  lbs.  to  sack .  ** 

Green  Kern  xoo  lbs.  to  sack .  ## 

Hemp,  225  lbs.  to  sack .  «• 

Hirsh,  about  xoo  lbs.  to  sack .  '• 

Millet,  about  100  lbe.  to  sack . ** 

Moan,  about  1x0  lbs.  to  sack . [  u 

Mustard  Seed,  225  lbs.  to  sack .  11 

Poppy  Seed,  about  xxo  lbs.  to  sack .  * ' 

Rape  Seed,  about  250  lbs.  to  sack .  ** 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
He,  per  lb.  lesa. 


41 

:lk 

.18 
®4  K 

:3 

■14 

•®5 

—H 


.C6H 
•°9 
•  ®7 

o»* 


grocery  world  and  general  merchant 


NEW  YORK  PRICE-LIST 


NOTE ■ 


or.  «  *.<.  ./  fra*  *«»*  '•  *’  X~  *"* 


MOLASSES. 


im  New  Crop  Porto  Rico— 

Extra  fancy . 

Fancy . 

Extra  fancy,  Ponca . 

Fancy,  Ponce . . 

Extra  choice,  Ponce . 

Choice . . . 

Fair . 


Per  gal.  per  bbl. 

•  40 


•38 
•4» 
.38 
•37 
•3» 
.  20 


New  Orleani —  .  , 

Peerless,  extra  fancy,  open  kettle. 


Golden  £tar,  fancy,  open  kettle... 

Belle  Rose,  extra  choice,  open  kettle. ...... 


Mayflower,  choice,  open  kettle 
Monticello,  choice,  open  kettle 

Oriole,  centrifugal . 

Nellie,  centrifugal . . . 

O  eta  via,  centrifugal.... . 

Blackstrap,  centrifugal ._ . 


■  4* 

•  40 

•3* 

•37 

•35 

■33 

■*4 

•30 

.16 


Santos — 

Best— . 

Fair . . . 

Rto— 

No  1,  golden  . . . 

No.  . . 

No.  . . . . 

No.  4 . 

No.  . . 

No.  6  ■••••••••' 

No.  7. 


•  IS* 

.is 


. . 


•«4 

•  I3X 

•  «3  , 

•  isX 
.12 
•»iX 


C Special  lot.  Republic,  fancy.  No  s  (1  cace 

V  free  with  10  cases)  limited . fj 


fancy  Shoepeg, 


PURE  SYRUPS. 

Per  gal.  per  bbl. 

. . 

33 


Fancy . 

Extra  fancy . . .  , 

Fancy,  No.  . . 

Good . . . . . 

Fancy,  No.  3*4 . 


green  coffees. 


1. 00 
*•35 
I.ss 

1.25 

2.00 

.90 

.90 


I.S5 
1. 00 


Mocha—  ,  , 

Genuine,  bundles  a#»  or  4**.... 


Ja6!d  Government,  Padang,  light.., 
<•  ••  best ... 


29 


SPICES. 


See  ‘‘Grocery  World  and  General  Merchant" 
Prlces-Current. 


RICE. 


See  “  Grocery  World  and  General  Merchant ' 
Prices-Current. 


SALT  FISH 
Mack«r«l. 

Count,  soo  lbs 


Irish— 

No.  31 . 

Shore,  1909  — 

Bloaters,!  ncy  85-  90  32.00 

Sllverbacks — 

Fat,  limited...  ey*-*** 

Cape  Breton — 

Fancy,  is .  i»J- 

MagdaJene  Island — 

Ex.  Bloaters,  no-iso 
Norway— 

Fancy,  is .  170-180 

••  ss .  030-250 

“  js -  *25-340 

••  4s .  4*5-45® 


sS.oo 

s6.oo 


35.00 

28.00 

10.00 

16.00 


100  lbs. 

je  lbs. 

10  lb*. 

16.51 

8-35 

1.78 

14. Ji 

7-35 

i.S» 

**•51 

6.85 

•  «* 

18.01 

9.10 

14. |t 

735 

1.58 

10.  <1 

*•35 

1. 18 

8  J« 

♦  •35 

•*8 

Mandhellng,  fancy  brown . 

Maracaibo — 

Cucuta,  good . 

“  finest . ••■• 

Bucaramanga,  fancy  washed.. 
Savanllla — 

Choice  . . 

Finest  selections . 

Costa  Rica  or  Guatemala — 

Choice . . 

Peaberry  .. . 

Laguayra— 

Caracas,  best . . . 

“  fancy  washed . 

Santos — 

Fair . eseeeeooco . . 

Selected,  fancy . 

Peaborry... . ••••;• . 

“  fancy  washed . 

Rio— 

Ordinary . 

Good . 

Choice . 

Golden,  fancy . 

Peaberry,  choice . 

“  fancy . 


•  17 
.22 
•3* 


.10 

•  IS 

•  »4 


.13 

•  *4 


::3 


-.14 

•17 


1.S5 


1.50 

1.50 

1.25 


•  t4 


ii 


.09 

.IS 

•  x3 
•»4 


“  Summertime, 

No.  s . . . 

“  Winorr,  kernelled.  No.  s . 

Maine,  Sunbeam,  fancy.  No.  . . 

“  Paris,  fancy.  No.  . . 

New  York  State,  Komlet,  No.  «••••••• . 

Western  Scottish  Chief,  ex. stand.,  No.*.... 

“  Harvest,  “ 

Pumpkin — 

Sunbeam,  fancy  N.  Y.,  No.  3...... . 

Republic,  extra  Pennsylvania,  No.  3 . 

Succotash—  .  .  ,, 

Sunbeam,  fancy  Michigan,  No.  a . 

Tomatoes —  ,  _T 

Sunbeam,  fancy  hand  packed,  No.  3 . 

Republic,  fancy  hand  packed.  No.  3 . 

Carmelo,  fancy  machine  packed,  No.  3....... 

A.  N.  ft  Co.,  fancy  N.  Y.  hand  packed, 

Scottish  Chief,  extra  standard  N.  j.,  No.  J.. 

Arlington  standard  N.  J.,  No.  3  -y-— . . 

Keyport  Beauty,  standard  N.  J.,  No.  3 . 

Sunbeam,  hand-packed  Maryland,  No.  * . 

Scottish  Chief,  extra  standard^  No.  s . 

Silver  Lake,  standard  N.  J.,  No  3..„. . 

Scottish  Chief,  ex.  standard  N.  J.,  No.  10... 

Beets — 

B.  ft  M.,  sliced,  No.  . . 

SUSweet* Potatoes,  Turkey,  fancy  N.  J.,  No.  3  1.25 

Carrots.  B.  &M.,  No.  . . 

Turnips,  B.  ft  M.,  No.  a .  IO° 

Parsnips,  B.  &  M.,  No.  a.,. 

Sauerkraut,  No.  3 . . . 

Assorted  Vegetables,  for  soups,  No.  e 


FIGS. 
Smyrna. 

New  1909  Crop 
Matinees— Our  Specialty— 

Anco  Cartons,  Cs  12  boxes  each  36  pkgs 
Anco  Layers —  Incase 

Umbrella  boxes,  3  in..., 

Mammoth  Show 
Medium 
Small  “ 


s.  to 
•95 
.90 
.90 

■95 

.70 

•95 

2-75 


1. 00 


.08X 

•  09X 

.1 0% 

.is 

•  IS 

•  «3 


CANNED  VEGETABLES. 


Asparagus— 

Cal-  ' 


Per  dot. 

5° 


TEAS. 


eeeeeee  seeeeee 


Gunpowder— 

Common  to  fair . . 

Choicest . 

Imperial — 

Common  to  fair . 

Choicest . . 

Yonng  Hyson — 

Common  to  fair . 

Choicest . 

Hyson— 

Common  to  fair . ••• 

Extra  fins  to  finest. . 

Common  te  fair . 

Extra  fine  te  finest . 

Choicest . . 

Basket-fired,  cemmon  to  fair... 

**  choicest . 

Oolong— 

Common  to  nur . - . . . 

Choicest. . 

Congou— 

Common  to  fell . 

Choicest . - 

India— 

Pekoe! 

Pekoe 


.18 

•45 


-.30 

-.6| 


.30 

-■45 


•45 


.18 

-.6* 


.1* 


•38 


35 
•35 
■  4* 
.36 
•45 


*•75 

2-75 


3.40 


3. *5 

*•5* 


1.40 

3  75 


.lifornia,  Paris,  white,  peeled.  No.  a*....  5- 

“  Sunbeam,  white,  peeled.  No.  *H 
<*  Big  Tree,  large  white,  No.  •»■■■  3-*5 

“  Republic,  large  green,  No.  2%..  *  •« 

Carmelo,  medium. green, No. 2% 

New  Jersey,  Bucklin’s,  large,  red  label, 

N  evT  j  e  racy,'  Bucklin'  "s',"  •  elected ,  greeniebei, 

No.  sX . . — . 

Long  Island,  Hudson,  No.  ] . - . 

Asparagus  Tips— 

California,  No.  1,  4  do* . . . 

Long  Island  Hudson,  No.  . . 

Lima  Beans — 

Sunbeam,  email  N.  J.,  No.  •••■"'"••■•"■•"'" 

Scottish  Chief,  extra  standard  N.J.,  No.  a. 
Harvest,  extra  standard  N.  J.,  No. 

Valley  Field,  standard,  light 
Monmouth,  extra  standard  FI .  J.,  «••  o— — 

S"sS^B”S-N.  V,.  . 

Broadway,  extra  standard  N.  Y.,  medium, 

Scottish  Chief,  extra' sunefard  cut,  No.  *.... 

Conewago,  Pa.,  extra  Refugee  No.  s . 

««  fine  Refugee,  No.  s . 


Hominy,  Van  Camp,  N0.3..... . 

Cabbage,  Webster's,  N.  Y.,  No.  3 . 


x.xo 
1. 00 

1.00 
1 .00 
.60 


CANNED  FRUITS. 


California  Peaches—  ,  M 

Sunbeam,  extra  fancy  lemon  cling,  No.  *.... 

sliced  cling,  Ne.  J.... 


3*5 


Big  Tree,  extra  lemon  ding,  No-  »X-— — •” 
«  “  sliced.  No.  sJ4 

Republic,  extra  stand,  lemon  ding.  No.  sU 
r<*  •*  sliced  cling.  No.  «V% 

Geyser,  extra  standard  lemon  drag,  No.  2% 
***?«  ••  sliced  lemon  ding, 


Per  lb. 


•17, 
Per  lb. 


. 2 


. 27- 

.  i5lb.bxs.. 

2%  in..  3.. 

•  150 

•• 

2 %  in..  7.. 

•  55 

“  •• 

2%  in. .12.. 

•  3° 

.2%  in..2i.. 

•  17 

.2%  in. .27.. 

•  15 

f  - 

.2*  in. .32., 
. 1 %  in.40.. 

..  12 

10 

..2%  iin.70. 

..  5 

•* 

.2  in. .72. 

..  5 

•* 

•  17 

.14  , 
.14X 

.13 


.11% 


.11% 

.11% 


CURRANTS. 
Washed  and  Cleaned. 

.per  lb. 


Extra  fancy,  36  No.  1  cartons . 

choice  36  No.  1  cartons . 

fancy,  25  lb.  boxes . 


5° 

200-lb.  barrels . 


choice,  25-lb.  boxes.... 

“  5°  “  . 

“  300-lb.  barrels.. 


.10 

.08* 

.08* 
.08% 
.08  % 
.°7% 
•07  % 

.08 


Natural. 

Fancy,  80-lb.  cases . . . per  lb. 

Extra  choice,  300-lb.  barrels..... . 


.08 

.07 


DATES. 

Fard. 

Extra  fancy,  new,  Cs  9,  12-lb.  boxes.. ..per  lb. 
Fancy,  new,  Cs  9 , 12-lb.  boxes .  „ 

»<  “  “  OO-lb.  . .  If 

Extra  choice,  Cs,  60-lb.  “  . 


.09* 

.09 

.08 

.08 


1.30 
1. 00 

I  20 


Scotttahfeef!  standard  lemon  ding.  N0  2* 
GoM  Band,  standard  lesson  ding.  NO.  *%... 


1.7a 


New  York  State  Peaches— 

Sunbeam,  fancy  yellow.  No.  . . 

Republic,  fancy  yellow.  No.  2  . 

Coral  fancy  yellow  Elberta,  No  t . 

Standard,  unpeeled,  yellow  pie.  No.  10 . 

Maryland  Peaches —  , 

A.  N  &  Co.,  Luscious  Rare  Rips,  fancy 

yellow  Crawford  No.  . . 

Iron  Mountain,  yellow  pie.  No.  3 . 

California  Apricots— 

Sunbeam,  fancy  extras,  ^-‘£,7— 
sliced,  No.  3 . . 


PRUNES. 

California. 

Red  Label,  Northern,  30-40,  25-lb.  bxs.per  lb. 
Red  Label,  “  <=°-7°.  *5'  „ 

Raven,  "  40'5°i  5°'  <(  „ 

Owl,  Santa  Clara,  50  60,  50- 
Raven, 

Owl, 

Owl, 


Tiger, 


60-70,  50- 
70-80,  50- 
90  100,  50- 
100-120,  50- 


.06* 

.08* 

.06 

.07^ 

.04^ 

.03H 


CONDENSED  MILK. 


1-75 

1.65 

1.65 

3.00 


t-75 

1 .00 


3.00 


1.S5 

•95 

1.3° 

1. IS 


^ScoriUh"  Chief,  extra  standard  N.  Y.,  cut. 


.it 

-.90 


is  •  •  s  •••sea  •  1 


•  «s 

-.60 


Orange  Pekoe  . . 

Broken  Orange  Pekoe..  ► 

Ceylon— 

Pekoe  Sonchong . 

Pekoe  . — ■ •• 

Orange  Pekoe . . 

Broken  Orange  Pekoe^. 


so  -.1 

-•5  -•»* 
•  *«» 


-»* 

1. on 


Plain. 

•  75 
I. IS 

1. 45 


1  •  epees  see*  ..*••• 


•  IS 

•  35 
■3° 
•40 


-.38 


ROASTED  COFFEES. 


I. on 
IS* 
185 

1.  in 
•7« 


Mocha — 

MandeUng,  fanoy . . 

Old  Government,  best . . 

>•  good . 

Genuine  Arabian.. .......•••i 

Windsor  blend . . . 

Maracaibo — 

Cucuta,  beet. . 

“  good . 

Laguayra— 

GtfftC&l,  finest . . 

“  choice . . . 

Peaberry— 

Santos,  fancy . — •■ 

“  fins . 

Rio,  fancy.., 

“  fine . 


Per  lb. 
•  34 
•*7 

.31 

.t6 

•*3 


•  if 

•  14 


.18 

.16 


„m..m.mnh.i 


.16 

‘.Is* 

•  I»K 


Navy,  fancy  N.  Y.,  No.  to,  1  dot . 

Sunbeam,  fancy  N.  Y.,  small.  No.  10. 

Red  Kidney  Beans— 

Van  Camp’s,  No.  . . 

Joan  of  Arc,  No.  . . 

Baked  Beans— 

Sunbeam,  No.  x,  4  dot . 

**  NO.  *  dOS.  ...sees 

“  No.  3,  *  dot. . . 

Republic,  No.  t,  4  dot. . . 

“  No.  e,  a  do« . 

«  No.  3,  s  dor . . 

Van  Camp,  No.  1,  4  do* . 

“  No.  a,  3  doi . . 

“  No.  3,  3  do* . 

Booth’s,  No.  3.  a  dot.... . 

B.  &  M.,  individual,  4  do*.., 

**  tall,  No.  1,  4  do . 

“  No.  3,  3  dot .  1  *5° 

Snider’s,  No.  2,  3  do*- . 

“  No.  3,  2  doi . 

11  No.  10.  *  doi . 

Marathon,  No.  1,  4  . . 

“  No.  3,  3  dor . . 

“  No.  3,  2  doi . . 

Paris,  smallest,  rifted  E.  J.,  No.  . . 

Sunbeam,  extra  sifted  E.  J.,  No.  3 . 

Republic,  sifted.  No.  3 . . 

Big  Tree,  extra  sifted  sweet,  No.  8 . 

Telephone,  sifted  sweet,  No.  . . 

Spinach— 

Sunbeam,  fancy,  No.  3 . 

Republic,  fancy.  No  3 . . . 

J  ft.  standard  Baltimore,  No.  3 . 


1. 25 
6.7J 
8*75 


Big  Tree,  extra,  sUced,  No.  2%.. . 

«  «  peeled.  No.  t*.... 


3-5» 


Republic,  A.  N.  ft  Co’*.... 

Bell,  light  weight. . 

Baby  Glaes,  1  doi . 

Champion . ••••• . 

Challenge, light  weight . 

Daisy .. 


Darling . ••••• 

Dime,  light  weight.. 


% 

Sauce. 

•75 

i.ee 

1.  jo 

•  6j 
•95 
1*35 
1. 00 
1.50 
1.85 
1. 15 
•75 
1. 00 
1.70 
1-40 
i.8e 

4:S 

.70 

•95 


No.  2% . 

California  Cherries — 

Sunbeam,  fancy  extras,  No.  3 . . 

Big  Tree,  extra  R.  A.,  No.  «* . 

New  York  Cherries— 

Peek-a-Boo,  standard  white.  No.  3 . 

California  Plums — 

Sunbeam,  fancy  extra  egg,  No.  3 . 

Golden  Gate,  extra  egg.  No.  . . 

California  Bartlett  Pears— 

Sunbeam,  extra,  No  3---"-—-"1 . 

Republic,  extra  standard,  No.  3* . 

Scottish  Chief,  standard  No.  2% . - . 

Gold  Band,  standard,  No.  2* . 

Uvas,  standard.  No.  2%. . 

New  York  State  Bartlett  Pear*— 

Shetland,  extra.  No.  3  ........ . 

Lake  Ontario,  extra  standard,  NO.«)4 . 


3*5 

•■75 


1-35 


»-75 

*•75 


3*5 

2.00 

X.90 

I  .90 
I.60 


Dixie .. 

Eagle,  4  dos . 

“  1  dot . 

Fern . 

Full  Weight . 

Lion . 

Magnolia . 

Meadow  Brook,  full  weight 

Rival . 

Red  Croat . ••••• . 

Rose,  light  weight,  4  do*.., 

“  8oc.,8de* . 

Star . 

Sweet  Clover . 

Silver . 

Tip  Top . 

Victor . 

Winner . 


3-0® 

185 


RAISINS. 

Seeded. 


3.00 
1-75 
i.je 
1.60 
1. 15 


1-75 

*•75 

l.»5 


Fancy,  36  No.  1  cartons . per  carton 

Choice,  “  “  “  . .  ,< 

Choice,  45  No.  12  . 

Fancy,  25  lbs.  loose . 

Choice,"  “  “  . 


...per  lb. 


■  07% 

.07  . 

.05* 

.07* 
.06  H 


4-35 

S°° 

5.00 

3-85 


6*5 

3-13 


4-8* 

S.ee 

4-»5 


4.65 

5 .00 


UNSWEETENED  MILK. 


Seedless. 

Natural  Smyrna  Sultanas— 

Fancy,  6  crown,  28  lfa  boxes . 

Choice,  4  “  28  "  . 


Per  lb. 

■  °9% 

■  08% 


California  Loose  Muscatels. 

New  crop,  fancy,  4  crown,  50  lb.boxes..per  lb. 

«*  M  .a 


.06 

•  °5^ 


•  °4* 


Columbian,  family,  4  do*.., 

11  small,  4  doc . 

Highland,  family,  4  do*.... 

“  hotel,  1  do*. .... 

<•  tall,  4  do* . 

*’  baby,  6  do* . 

Imperial,  family,  4  do* . 

P eeriest,  family,  4  de* . 

Our  Pet,  baby,  6  do* . 

*«  family,  4  do* . 

"  tall,  4  do* . 

«  hotel,  *  do* . 

Van  Camp,  family,  4  dot., 

11  tall,  4  dot . . 

«•  hotel,  a  doc.., 

»•  baby,  6  dos. . 
Lion,  baby,  4  do* 

<«  “  6  doc, 

“  tall,  4  doc. 

Gold,  tall,  4  doc. 

Carnation,  tall,  4  doc.- . 

«  baby,  8  dos . 

St.  Cbarle*,  family,  4  do*... 
||  hotel,  •  de*_... 

ii  baby,  s  do* . 

•i  tall  4  de* . 

Silver  Cew,  famlly,  4*o»  -- 
d*  baby,  6  do»«... 

«•  tall,  4  dos . 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 

Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  JANUARY  3,  1910. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


Sutter . 

ADVANCES. 

Coluxan. 

DECLINES. 

Column. 

ADDITIONS. 

Column. 

Provisions .  n 

Dressed  Poultry . 

WEIGH  AND  MEASURE  E7ERYTHING  YOU  BUI. 

Standard  Weights  per  Bushel. 

Marrow  Beans . g,  [{,, 

Medium  Beans . I'.'.'.'.'."...#*  *' ' 

Pea  Beans . . . ** 

Red  Kidney  Beans . -g  #< 

Hominy.. . . .......  sd  “ 

Pease . """"  jo  u 

Barley . ...g  « 

Potatoes . .  « 

Flaxseed. .  jg  It 

Onions .  ..  n 

Shellbarks . "[""sB  " 


COL. 

Liarca  Cash  Drawer . 18 

Unm . *6 

tsamonia .  3 

Ammunition .  3 

Axle  Grease .  3 


s.  Paper . . 

1  Twin#  K 


lag  and  Twine  Holders.. ,.ii 
luting  Powder. .  3 

__  Shoe .  4 

lining . : .  6 

lorax . 26 

. 33 

lackwheat  Flour . 17 

long  Borers . 18 

lurchers'  Sundries . 35 

Dishes . 34 


,.36 


Color.. 


lansnhor . 16 

landles . 10 

landles .  6 

lannod  Goods .  7 

California  Fruits .  8 

Domestic  Fruits .  8 

Vegetables .  7 

Pie  Fruit .  8 


COL. 

Sardines .  e 

Meats .  , 

Soups . . 

Capers . 16 

Catsup . . 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 28 

Cider . 28 

Clams . 20 

Clothes  Pins . 33 

Cocoanut . . . 13 

Codfish . 10 

Coffee .  5 

Essence . . .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk .  .12 

Condensed  Mince  Meat . 21 

Com  Meal . 17 

Com  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counter! . 18 


Dates . so 

Delicatessen . 14 

Dressed  Meats . 25 


Drugs,  Grocers’ . 


COL. 

. 26 


Eggs . 

Essence  of  Coffee... 
Extracts . 


_ i< 

.  S 

. *7 


Fancy  Groceries . „..i6 

Farinaceous  Goods . 17 

Figs.. . . 

Fish,  Canned .  8 

Fixtures . 18 

Flour . . 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 33 

Food,  Bird . 33 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..so 

Foreign,  Dried . so 

Fish,  Fresh . 30 


Gelatine . 18 

Gravel,  Bird . 33 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


Ink . . 

Insect  Powder . 36 

Ironing  Wax.. . . . 33 

Jams . . . 26 

Jars  and  Jar  Rubbers. .  ( 

Jellies. . 35 

Junket  Tablets . 27 

Ketchup . „.„ii 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 

Nuts . . 


.17 


Lamp  Goods . . . . 

Lard . 

Lemons  and  Oranges . 

Lentils . 

Licorice . 

Lime . 

Live  Poultry . 

Lye  and  Potash . 


.31 

.33 


...17 

,..26 

...21 

...35 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . ia 

Mince  Meat . 33 

Mineral  Water .  39 

Molasses . 33 


OatMeaL . . . 17 

OHS . 32 

OH,  American . 23 

Olive  Oil . 22 

Olives .  .22 

Oysters . 30 

Paper . 33 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 34 

Peas  Dried . 17 

Pickles . 24 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Preserves . 

Provisions . 

Prunes . 

Puddine . 

COL. 

. 20 

Putty . 

. 26 

Rennet . 

. 27 

Rice . 

Rolled  Oats . 

. IJ 

Root  Beer . 

. 39 

Rosin . 

Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 38 

Sait . 28 

Sapolio . 30 

Sardines . 9 

Sauce  and  Condiments . 39 

Sauer  Kraut . 25 

Scales!. . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 39 

Soft  Drinks . 39 

Soups . so 

Specialties . 30 


Spices . 

Whole . 

Starch . 

Stave  Polish . . 

Soap  Powders... 

Sugars . . 

Sulphur . 

Sundries . 

Syrups . 


•  1« 
..31 

•1° 
..  1 
..38 
..33 
33 


Tacks . 

Tapioca  . . . . 

Tar . 

Teas . . 

Tobacco,  Chewing.. 

Smoking  . . . 

Cutters . 

Twine  Holders . 

Twin# . . . 


■•3» 

..17 
27 
..  s 
S« 
•3« 
.18 
..18 
•3* 


Vermicelli .... 
Vinegar . 


.18 

..34 


Washboards . . 

Wax,  Fruit  Jar.... 
Wrapping’Paper.. 
Wooden  ware . 


•34 

.3* 


•34 


Yeast  Cakes . 38 


SUGAR. 

loners' Los«ngc ,  XXXX .  5. 

Powdered .  5. 


"  Crown  A. 

"  Crystal  A . 

“  Coarse  Granulated 

lagle  Tablets . . . 

ryttal  Dominoes . 

>ut  Loaf. . . . . 

'event  Cubes . . . 

'owdered . . 

Ixtra  Fine  Granulated .  4 

oar  sc  Granulated .  4 

Granulated . . . 4 

lne  Granulated .  4 

In  50-lb.  bags  packed  2  in  roc- 

lb.  bag .  4 

”  in  as-lb.  bags  packed  4  in  100- 

lb.  bag .  4 

In  10-lb.  bags  packed  10  In 

soo-lb.  bag .  5 

la  5-lb.  bags  packed  In  bbls....  5 
In  5-lb.  bags  packed  In  100-lb . 

bags .  5 

in  3-db.  bags  packed  In  bbls....  5, 
In  a-lb.  bags  packed  in  100-lb. 

bars .  5. 

In  s-Tb.  cartons  in  cases .  5 , 

In  s-lb.  paper  packages  In 

cases .  5 . 

onfectloners’  A .  4 . 

1 — Keystone  fi . 4' 

1 — American  A . 4, 

t — Centennial  A .  4] 

t — California  A . ”  / 

[ — Franklin  B . ’""  4 . 

> — Keystone  B .  4 

r — American  B . "," . 

I — Centennial  B . . 

I — California  B . ‘  . 

►—Franklin  Extra  C .  4, 

—  Keystone  Extra  C .  / 

►—American  Extra  C .  4 

I — Centennial  Extra  C .  4. 

> — California  Extra  C . 

.—■Franklin  C . """ 

Keystone  C . ...I. I...." 


4° 

oS 

3° 

35 

37* 

83H 

x5 

00 

90 

90 

90 

90 

93 

95 

05 


•75 

70 

63 

60 

55 

So 

45 

35 

35 

30 

05 

20 

*5 

10 


TEA. 

Per 

Ifltpans — Basket-fired .  15  ^ 

►pans — Pan-fired — Common  to  fair .  35  @ 

™“. .  24  @ 

Choicest .  3o  @ 

M9R3S01A — Superior  to  Fine .  32  @ 

,1  Choice  to  Extra .  23  <a 

■  Choicest . ^  @ 

.ijwcsow— Common,  cargo .  % 

Good,  medium .  22  @ 

Stiperior.,.. . . 26  @ 

IP*.- . . — . — - . 30  as 


lb. 

30 
3» 
28 

38 

05 
35 
50 
*9 
25 

28 
35 

•  4® 


Gtntrosrnnn— Choice  to  Extra .  *9  9  35 

Choicest . 4*1  48  4 5 

Moturx— Good .  37  ©  30 

Ftno . 35  §  40 

.  45  •  50 

IissxniAL— Superior  to  fine .  18  @  22 

Choice  to  Extra .  35  @  s8 

Choicest . 30  @  3J 

Young  Htson — Superior  to  fine .  18  (jg  33 

Choice  to  Extra . 28  0  30 

Choicest . 35  @  40 

India— Common  to  Fine . 18  @  38 

CxVLOit— Common  to  Fine . 18  ®  40 

English  Break# ast — Fair  to  Good .  13  @  18 

Choice  to  Extra .  18  $  38 

Choicest . . 30  0  40 


McCormick  ft  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . . . 53 

M-lb.  "  13-lb.  *•  . 

W-lb.  "  10-lb.  «  . 

Trial  «  10-lb.  “  . 

McCormick  ft  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  20-lb.  boxes . 

%-lb.  "  10-lb.  “  . 

5^-lb.  "  10  and  20-lb.  bxs.. 

Travellers  pocket  canister,  4  doz....per  doz. 


•53 

■53 

Per^lb. 

•5* 

.58 

.60 

.80 


PACKAGE  TEAS. 

Lipton’s —  Per  lb.,  in  %■ 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

5^-lb.  tins  xc.  per  lb.  more. 

Tetley’s — 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 

No  x.  Buff  Label . 

No.  2,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

x  lb.,  lb.  or  yK  lb.  sizes... . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Caricol  Blend,  Martindale  &  Co. : — 

5-lb.  Silver  Sacks . . . 

x-lb.  Silver  Sacks . 

%-\b.  Silver  Sacks . 

#-lb.  Silver  Sacks . 

J4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

xoo  lb.  barrels . . . . . ^...per  lb.  net 


lb.  tins 

.48 

'.4« 

■M 

•43 

Per  lb. 


■75 

.60 

•45 


•5® 
1.25 
2.  zo 
Per  lb. 

.32 

.03% 

'• 3 « 
•  «S 

.it 


AMMONIA. 

Per  doi. 

Colburn’s  “  A,”  16  ei.f  a  dor.  boxes . 90 

Colburn’s  “A,”  quarts,  1  dor.  boxes .  x.50 

Colburn’s  “A,”  %  gals.  %  dor.  boxes .  1.70 

Colburn’s  Mayflower,  16  or.,  2  doz.  boxes . 73 

Colburn’s  "A,”  hotel  sire,  2  dor.  boxes .  x  .30 

Violet,  pints,  *  doz . 90 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  ft 

gross  case . per  gross  9 . 00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  # 

gross  package . per  gross  <4. So 

Free  goods  with  %  gross  5-  or  10-cent  sizes. 


AXLE  GREASE. 

Fraser’i,  15  lb.  palls . 80 

Fraser’t,  boxes,  %  gross . per  gross  9, 25 

Mica,  %  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4.40 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doz.  m  case . 

K  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  ease . 

Davis’  O.  K.,  K-lh.,  4  doz . per  doz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  i-lb.,  3  doz . per  doz. 

Davii’  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  %-lb.,  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie's,  J^-lb.  cans,  a  doz.  cues . . . 

Leslie's  i-lb.  cans.  1  doz.  cues . 

Leslie's,  5-lb.  cans,  6 cans  In  case— . 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Romford's  Yeast  Powder  : — 

4  oz.  glus,  2  doz . . . . . 

6  oz.  glass,  s  doz . . . . . 

t  u.  glass,  6  doz . . . . . . . 

i  ez.  ,1  groee,  In.bbl . 


•95 

1-75 

3-4® 

•45 

.90 

1.65 

7.20 

.84 

1.23 

•45 

x.15 

1.80 

9.00 

■  45 
■45 

.82H 

1.07 

1.03 

1.09 


— 4— 

Rumford  Baking  Powder  .— 

5c. -tins,  4  doz . ......... 

ioc. -can,  2  doz.  In  box . . . 

54-lb.  cans,  a  doz  lx  cue . 

z-lb.  cans,  1  doz.  In  case . „ . 

Royal,  ioc.  size,  4  dos . . 


.per 
■per 
.per 
•  per 


dos. 

dos. 

dos. 

d®s. 


•  48 

•  9® 
1.25 

,-3® 

Ms- 


blacking— shoe. 

Shlnola . per  gross  8.25 

Blackola,  1  dos.,  10  cent  sise . 60 

Blackola,  3  dos.,  10  cent  size . per  gross  (.80 

Muon’s  No.  i,  %  gross . 70 

"  "  a,  "  80 

“  "  3,  "  . ~ . - . 90 

«■<«.*<  -  1. 

4i  •  •••••••••••••••••eseeuseeesess  *■35 

“  “  !,  “  .  a. 95 

T.  M.  French . per  dos.  1.03J4 


SHOE  DRESSING. 

Mason’s —  Doz. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . .75 

Acme,  z  doz . „ .  1.13% 

BIxby’s  Royal  Polish,  1  doz . . . .  Jo 

Blxby  let  Oil  Polish . . . .  .8* 

Brown’s  Shoe  Dressing,  1  doz . .80 

Brown's,  Army  and  Navy,  1  dos . .80 

Boyer’s  Frencn  Dressing . (U 

'•  Oil  Polish . 7j 

Admiral  Russet  Combination . yo 

Admiral  Shoe  Dressing . yo 

Whittemore  Bros .  ft  Co 

Gilt  Edge  Polish,  black . 0.0c 

Boston  W aterproof,  black .  9.00 

Boston  Jr.  Waterproof,  black,  10-oaat  sise _  ,8j 

Elite  Combination,  Baby,  black. . .  85 

Elite  Combination,  large,  black. .  s  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish . .  2  oo 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing. . .  75 

Royal  Gloss,  black,  solf-polishlng . . . .73 

Dandy  Combination,  russet. . . . s.oo 

Star  Combination,  russet. . . . 75 

Dandy  Russet  Paste  huge . 75 

Bossols  Waterproof  Putt  Polish,  .atge _  75 

Bossola  Waterproof  Paste  Polish,  smaJB. .  .40 

Quick  White,  cleans  dirty  eanvns  shoes......  .75 

Quick  White,  deans  dirty  canvas  shoes.. _ 1  75 

Oil  Paste  Mack,  ner*r  dries  up,  bugs  tus_  .  75 


86 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


green  coffee.  iv 

Per  lb. 

Rio,  Golden,  fency - — — — • 

**  prime _ _ _ _ _ ~*«  @-°9H 

M  choice . . @ 

K.ntos,  Peaberry,  extra  fancy . — -  ,/lt'11* 

'•  fancy... . 

"  choice - - - •••— - ,/§*XO*/ 

MaracaiN)  strictly  fancy,  mild . .  --  •* */4@*xl% 

“  choice—.—.— — —  ©-11 

Washed  Caracas,  fancy  ... . -I3r*@-I4 

l^iguayra,  fancy . . — .  ®  • 11  J* 

Tara,  extra  fancy,  genuine . - . JO  ©  *o>4 

Mocha,  H  and  34  bales,  genuine,  finest...  @.19 

"  Seed,  Santos,  fancy-.. .  @-IOH 

«  choice. . . .  @io« 


Dost,  kegs,  x*56  Sis. . 

“  kegs,  ffyijhs. . . 

FO,  FFG,  FFFTJ,  kegs,  25  lbs - - 

kega,  \t%  lbs. 


«  **  kegs,  654  lbs. - - - 

Drop  Shot,  Nos.  x,  3,  5,  8,  9,  bags,  23  lbs..- 


4-TS 
a.  65 

4  n 

a. 6S 

1. So 

1. 85 


COOKING  KERBS. 

. . per  doz. 


BLUING— Dry. 


ROASTED  COFFEE  IN  BULK. 


fUo,  Golden,  extra  ancy . — . 

“  prime . . . - . . . 

“  Choice. . . 

*•  No.  x,  bags  about  so  lbs . . 

■Santos,  Peaberry,  extra  fancy . 

H  extra  fancy . -•• 

“  fancy.. . . 

“  choice . . . . 

Laguayra,  fancy . .... . . 

Maracaibo,  choice . 

“  fancy . . . — • 

**  extra  fancy . ....... 

Java,  extra  fancy,  genuine . 

“  fancy . . . . . . 

Mocha,  finest . — • 

Upton's  Blended  Coffee — 

No.  . . 

No. . . 

No.  j . . . 

No. 


«3 


©.18  34 
©•I  *54 
@•“54 

@.16 

@•*3  54 

@«»54 

@.n 

©•«S 

@1454 

t«s 
.1554 

@•*454 

@.84 

@.2354 


Barlow’s,  small,  a  doa..... . . . ■ 

"  large,  1  doz_ . — . « . •— 

Sawyer’s,  No.  1,  6  dot.....™ . — 

“  No.  3,  3  dos . — . •— 

Colburn’s,  No*.  1,  4  doz.....—. . — ••* 

“  No.  2,  3  dot.- . . . — 

“  A,  No.  6,  ra  02.  boxes,  1  02.  free... 

**  Ball  Blue,  No.  1, 3  dot. . . — 

**  “  No.  a,  3  doz .  4-8o 

Reckiu’s,  5c.  and  10c.  asst.,  8  lbs . Per  lb.  .30 


Per  gross 
=  2.73 
-  1-5® 

..  1 .50 
..  3  35 
..  1. 63 
2.63 
4.89 


Colburns’s  “A,’’  Small — 

Sweet  Marjoram . . . .... 

Sage . . . ~ .  ., 

pym« . . 

Savory . . . .  •••  . 

Special  case  assortment,  a  doz.  Sweet  Mar¬ 
joram,  1  dos.  Sage,  34  doz.  Thyme,  34  doz. 

Savory . per  ease 

Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory— 

-lb.  cartons,  1  doz . ...per  doz. 

lb.  ••  “  . - . . .  ;; 

-ib.  «  . .  * 

lb.  screw  cap  bottles,  x  doz.—.— 

-lb.  square  casts,  2  doz . — — -  ' 


.20 
•  »7 
•»4 


Paoked  to  23  and  so-lb.  cans,  and  23, 3®  and  100-lb.  bags . 


Sold 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee 

STewY^rkTcard 'price.  too-lb.  Cases.  6o4b.  Cases. 

Arhuckie's  Seven  Day .  12J6  12 H 

Lion . .  *3# 

B.  F lecher  &  Co.— 

Hotel  Astor  Coffee.  i-0>.  tins . . . ~~  . 

Thos.  Martindale  &  Co.— 

Saludo,  lbs . *° 

<f  so-lb.  tins . .  .19 

**  barrels . . . .18 

Vlv,  lbs . MW . . . . . . . . ,x® 

"  30-lb.  tins... . . x5 

41  barrels . ,X4M 

Groan d  or  pulverised  without  extra  charge. 
Upton's  i-lb.  tins — 

BpeCial . —  *—  *®7 

Gossip . 2  3 

Perfect!  on . 20 

Packed  in  30  and  60-lb.  cases. 


BLUING— Ll^ttid. 

Per  gross 

Boyer's  Bengal,  No.  8,  34  gross . —• 

Army  and  Navy,  No.  8,  3  doz .  5.  1® 

Crystal,  No.  2,  3  doz.. .  3®° 

Troy,  No.  32,  bbls.,  6  dot.  barrel .  5-5® 

French  Laundry,  large,  54  gross  In  barrel .  a. 45 

Tibbals  Cream  Indigo,  5®-  size,  #  gross  case. 

“  "  ioc.  size  U  gross  case. 

Free  goods  with  J4  gross  5-cent  size  and 
%  gross  10-cent  size. 


4.80 

9.00 


•5 

•85 

•  ®S 
•»5 


.40 

•7S 

1.25 


CANNED  GOODS. 


Tomatoes — 

Mrs.  Hancock's,  frying. . . . ~ . — 

DuBois’,  frying . . . «— •— . - 

Silver  Lake,  fancy  Jersey . . . . — 

Peerless,  extra  fancy,  No.  3,  cold  packed.... 

Golden  Rule,  No.  3,  off  standard . — 

Alta,  No.  a,  good . - . - . 

Favorite,  No.  10, 1  doz . .  a 

Brandywine  Hills,  extra  fancy . . 

Mrs.  Lippincott’s,  Frying . 

Our  Best,  50  . . •• . 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 73 

Ford,  fancy  Maryland..., . ®7/4 

Best  of  All,  good  Delaware . 65 


Per  doz. 
1. 20 
1. 00 

•  8s 

.80 

■  6;H 

.50 
00 
90 
»-»5 

1. 00 


C£lH«rals  Gassed  Frail 

Apricots—  doz 


Extra  quality.—. — . ............................ 

Extra  standard - - - - 

Standard. - - ......  — . . ..... 

Pears — 

Bartlett,  extra  quality,  sjfil— ' ...— . 

“  extra  standard,  2jfis . . . . . 

“  standard,  a 34»~ . 

Cherries — 

Extra  quality,  x%e . - . . . — ... 

Extra  standard,  234* . . . — . 

Standard,  . . . . . 

Peaches — 

Tioga,  No.  aX,  extra  standard,  lemon  cling 

Agate,  No.  x%,  standard,  lemon  cling - 

Oak,  sliced,  lemon  cling,  No.  1,  4  dos . ... 

Columbus.  No.  eJ4>  P'®»  peeled,  yellow,  free 

Plums 

Egg,  extra  standard. 

Green  Gage,  extra  standard  ......... 

F^g,  standard . — 

Gage,  standard. . . . 


a. 75 
1. 3® 

1.30 


3.®e 

2  ,C9 

*•73 


a.  go 
a  ,co 
1.80 


1.70 

«,5® 
1. 00 
1.20 


I.4S 

I.40 
1.10 
I.  TO 


Den«sGc  C«n«<  Freit, 


•9® 

.83 


■  75 


BUTTER. 


Tub  Batter — 

Creamery,  extra,  60-lb.  tabs . ........ 

“  first,  “  . . 

"  second,  “  . — 

**  third,  “  . .  .— 

11  imitation.  30-60  lbs . 

‘ *  j  and  ro-lb.  rolls,  60  and  ico- 

!b. boxes . 35 


Per  lb. 
•  39 
•38 
■37 
.32-. 36 
.26-. 30 


Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-jo-lb.  bxs. 

B  B.,  E.  D.  brands.  90-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

So-lb.  boxes . - . . . . — 

Sheaf (“400”)  Elgin,  ao-Sorib.  boxes . 


•  4® 


.26-. 29 


i*5 

.90 

•85 

.90 


•  -45 

.60 

•83 

•55 

•5® 


Luncheon,  fancy  Maryland, 

Lima  Beans — 

Tinsley’s,  extra  small...,, 

Silver  Lake . 

Early  Autumn,  No.  a . 

Oxford,  Maine  packed..., 

String  Beans — 

Extra  fancy.......... . . 

Boyer's,  es.„ . - . . 

Acorn,  38..... . 

“  No.  a . . 

Safe,  No.  2  . . 

White  Wax  Beans — 

Boyer’s  . — .  u 

Acorn,  No.  . . . 

Brandywine  Hills,  No.  2 . . .  x.20 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain., . — 

“  No.  3,  tomato  sauce . .... 

Campbell’s,  No.  x,  plain . 

«  No.  2,  Boston  style.. . 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sance . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 


.  60 


*•35 
1  -55 
•95 
•95 
1. os 


•  87)4 


No.  2,  sauce,  2  doz .  1.35 


Moore  &  Brady,  No.  3,  plain . 

“  No.  3,  sance . 

«  No.  1,  picnic  size,  plain..... 

No.  1,  picnic  size,  sauce.... 


87)4 
■9  zK 

.4*« 

•  47  J4 


•  43 

•  4» 


.41 

•  4® 


Sheaf. . 3J--39 


Mxlhen  Farm,  lbs.  and  %  lbs . . 

Gurnse,  lbs.  and  %  lbs., 

Belle  Spring . . 


•  43 
■4* 
•37 


Victory,  No.  1,  tomato  sauce,  4  doz . . . 47}4 

Martin  Wagner  Co.,  No.  3,  plain .  1 

«  No.  3,  tomato  sauce....  1.1256 


Apples 

Golden  Crown,  No.  3,  2  doz . 

Spring  Garden,  No.  3,  2  doz . 

Bull  Head,  No.  3,  2  doz . 83 

Spring  Garden,  No.  10 .  2.65 

Blackberries — 

Silver  Lake,  syrup,  No.  a . .  1-3° 

Nigger  Head,  No.  . .  1.025 

Spring  Garden,  No.  2 . 85 

Blueberries — 

Maine,  Eagle  No.  9  . . . .  1.25 

Loggies,  No,  10 . . . — . . .  6.00 

Cherries — 

Boyer's,  No.  9.  white,  extra . .  z.3?5 

Flour  City,  white.  No.  9 . — . — . .  1  .to 

Flour  City,  red.  No.  2 . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . . .  1  25 

Castle  Haven,  white,  No.  3 .  1.05 

Standard,  pie.  No.  3 . 9° 

Pears — 

Sliver  Lake,  No.  ia_ . - . . .  3  •  75 

Hero,  No.  3 .  1  °® 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  9  . .  2.45 

Rhubarb — 

Silver  Lake,  No.  3,  a  do . . 7S 

Silver  Lake,  No.  10, 1  dor......... .  1.90 

Strawberries — 

Anchor,  No.  2,  water . . . . . TS 

Silver  Lake,  No.  a .  1  •  4® 

Pineapple — 

Acorn,  E.  8t  C.,  No.  a .  1.90 

General,  E.  &  C.,  sliced,  No.  a .  1.80 


Indian  &iver,  E.  &  C^  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  a . 

Singapore  Chunks,  No.  r54,  4  doz . 

Wallace,  grated.  No.  a . 

Singapore,  cubes,  No.  1 J4,  4  doz . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  i54»  4  doz . 


65 


•  67 
.85 


3® 


Midnight  Lunch,  No. 

1,4  doz...... . 

Snider’s,  sauce  or  plain.  No.  3,  a  doz„ .  1. 80 

>•  “  No.  a,  3  doz .  1.40 

«•  “  No.  1,4  doz . 90 


Red  Kidney  Beans— 

Joan  of  Arc,  No.  2,  fancy . . . 77)6 

Van  Camp’s,  No.  a,  a  doz . . . 80 

Martin  Wagner’s,  No.  a,  a  doz . 7754 


3  >5 


COFFEE  ESSENCE  AND  - 
CHICORY. 

Pfeiffer  8t  D lifer's  "Kosyr”— 

50  tins  to  box . . . per  box  3.90 

ss  to  tins  box . per  carton  .95 

a-lb.  tins . per  dos  5.75 

taorge  Kioto's  Sons —  gross 

Coffee  Essence,  U -gross  Improved  cans .  e .  25 

“  )6-gross  cans,  tin  ends.......  1.70 

“  54-gross  cans,  all  tin . .  2.85 

Vienna  Coffee  Essence,  Manilla,  56  gross ....  e . 25 

Package  Chicory,  65-lb.  cases . per  lb.  .0454 

Hummers  Essence,  tin  can  56  gross,  per  gross  t .  8s 
*•  “  tin  ends,  “  “  s.70 

*•  "  improved  “  “  2.  is 

Chicory,  Scllg’s  65'i . ®5K 

*•  English,  ground,  bags  about  t6o  lbs...  .0516 

“  Francks’,  stick,  65  lbs . 0656 

"  Muller's,  Columbus  brand,  5  sticks 

to  lb.,  65  lb* . .04H 


CANDLES. 


P.  &  G.,  8’s,  30  lbs . 

“  i6’s,  30  lbs_ . . . ■■■•• - 

Paraffine,  4's.  6's,  8's  cartons,  36-Ib.  cases, 

per  lb . •— 

Searchlight,  hotel,  i6’s,  30  Ibs._._ . . . 

Pearless,  hotel,  16’s,  30  lbs . ....... 

Bright  light,  16’s,  30  lbs . —...—..per  box 

Werk’s,8’s,  30  lbs . — 

“  16’s,  30  lbs . — . - . ••— • 

Neverout,  8’s . per  box 

“  16’s,.. . — 


Per  lb. 

•  ti54 

•  •>34 


•  ®8K 

•  o854 
°954 

r-75 
.11 
.12 
1  •  75 
1. 8S 


•85 

•75 

•75 


Com— 

Kornlet . •'• .  *-7° 

Pans,  tancy  Maine. . . •••••  i.*0 

American  Beauty,  extra  fancy,  Shoo  Peg . 90 

Cream  of  Susquehanna . —  r  .00 

Baker’s,  G.  W.,  whole  grain . 8e 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex  No.  2,  fancy,  whole  gTain . 

Vanity,  No.  2,  whole  grain . 

Peas— 

Boyer’s,  Midgets,  No.  a . — . 

“  Extra  Sifted . 

“  Sifted.. . . .  1-®754 

"  Early  June . . . .  -95 

B.  B.  F.,  Early  June . 95 

Hermit  brand,  soaked. . 55 

Lotus,  Sweet  Wrinkle .  r.r® 

Brandywine  Hills,  extra  sifted  N.  Y.  State...  1  so 
Kent  County,  Sifted . jjo 

**  ..............  .OO 

No.  a 


1-55 

1.25 


Csuuei  Crabs,  Clams,  Lobster 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  Per 

Deviled,  No.  1,  4  dos.,  McMenamin’s .  a. 

“  No.  2,  a  doz.,  McMenamin’s...., 

Clams — 

Star,  No.  x,  4  doz . 8s 

Lobster — 

B.  &  M.,  No.  54,  fiat,  4  do* .  »•  3® 

“  No.  5i.  flat,  4 dor .  1 

Star  brand,  No.  36,  flat,  4  doz . . .  x 

“  No.  56,  flat,  4  doz .  2.2; 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz .  x.ac 

Mackerel — 

Plckert’s,  soused,  No.  1,  4  doz . . . 

<*  “  No.  e,  2  doz . 

“  11  Ho.  3,  2  doz . 

Underwood,  soused,  No.  1,  50  cans . 

“  “  No.  1,  4  doz . 


Our  Favorite,  No.  a... 

Plantation  Standard,  Early  June,  1 

Pride  of  Delaware  Standard,  No.  a . 

Wyoming,  extra  fine,  June,  No.  a._ . 


.85 

.70 

1.25 


AMMUNITION. 

Blasting,  A,  kegs,  ag  lbs . — - 

«  B,  kegp,  24  lbs . . 


8.35 

«-5° 


JARS  AND  JAR  RUBBERS. 


GIam  Jars. 

Mason,  Pints.... . . . . 

Mason,  Quarts . . 

Mason,  Half-gallons... . . . 

Jelly  Tumblers — 

Barrels,  ai  doz.,  >6-plnt..  ...  .........p«  do*. 

(No  charge  for  barrels.) 

Jar  Tops — 

56  gross,  no  rubbers  — . —per  gross 

Jar  Rubbers — 

Lip,  wide . P®r 

Acme,  wide,  x  doz.  cartons,  6  8ross  boit< 

per  gross 

«  medium,  x  doz.  cartons . per  gross 

Reliable,  white  rubber,  wide . — 

i<  «  medium . . 

Black,  medium . . . - . ..........per  lb. 

(#3  lb.  lots  i  cent  perlb.  lees.) 

Red  Lustre . Per  g*05* 


Gross 


x  45 


•71 


•  45 

•  4® 
.36 

xt 

*1 


Beets— 

Silver  Lake,  fancy,  No.  3 - 


-  «.®5 


Succotash— 

Little  Quaker,  extra  fancy,  No,  a.. 


I  *°5 


Brandywine  HUls,  extra  fancy .  x  .05 


Spinach — 

Champion,  No.  3  - . . 9274 

Farran’s,  No.  3,  2  doz............. .  I -C8  . 

Victory.  No.  3,  fancy  leaf  2  doz . . 92 Vi 

M.  &  W.,  No.  3,  chopped . »2)6 


SFeaVmri<re:^N.Y.State,No.,.. 

Boyer’s,  No.  3,  2  doz . . . 

Slocomb  Farm,  No.  3  cans,  2  doz — 


1  .25 

X  .09 

.90 


Pumpkin — 

Silver  Lake,  No.  3. 
Apollo,  3’s. 
ike. 


,3  s- 


Lilly  Lak 
Asparagus — 

6ak,  large,  e56's.. . . . 

Superior,  large,  No.  2 ‘A- . - . 

Staple,  medium,  No.  254  •■• . . . 

Swan,  medium,  No.  aj4 . —  • 

Del  Monte  Tip*,  No.  i54 . 

Extra  Tips,  No.  i34  ■■••.■•■•••••  ....-.—•-•••• 
Kl  Rio,  choice  California,  No.  a54,  *  “®*-- 


•  7j54 
.6254 


2.50 

2.50 

2.35 

a .  40 
2.15 
2.10 
2.00 


Salmue — 

Hapgood’s,  No.  1,  tall .  x.9 

“  No.  1  flat .  »■' 

Horseshoe,  No.  .  •• 

White  Raven,  red,  54» . 

Chef,  red,  No.  56,  flat,  4  doz . 

Terrapin,  pink,  No.  54,  4  d®* . 


SARDINES— Imported. 

Chancerelle,  54s,  key . - . 

La  Champagne,  54s,  key..... 

”  798,  ^ 

Tri  colore,  56  s. . 

Martels,  56  s . 

Morel,  %a,  boneless . 


,  key,  boneless . 


IN  WRITING  TO  ADVERTISERS  KINDLY 
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Manufacturers  Whose  Goods  are  Sold 
Through  Grocers  Have  a  Message 
for  Them.  We  Show  Them  the 
Best  Way  to  Deliver  It 
for  the  Least  Money 

T'he  Grocery  and  Jillied  Trade  Press  of  America 

consists  of  28  clean  up-to-date  publications  which  influence  retail  grocers  because  they  have  proven 
their  friends  and  because  they  are  filled  with  the  sort  of  information  grocers  want 

_  They  make  sworn  statements  of  circulation,  accompanied  by  Post  Office  mailing  receipts. 
I  heir  rates  are  standard  same  to  everybody  and  they  are  read  regularly  by  the  kind  of  grocers 
whom  manufacturers  want  to  sell  the  live  ones — the  ones  that  stay  in  business. 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

‘  Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’ Magazine,”  Boston 

“Retail  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’ Journal  and  Commerce,”  Lynchburg,  Va 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 

“Interstate  Grocer,”  St.  Louis 

“E’i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 

“Retail  Merchants’  Journal,"  Peoria.  Ill. 

“Beverage  and  Food,  ’’Cincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila.,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
‘  ‘Southwestern  Commercial  Bulletin,  ”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,"  Nashville,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 


'We  make  your  tiacie  paper  advertising  campaign  effective,  because  we  know  what  to  say 
anc  ow  to  say  it  to  mteiest  our  own  people.  We  make  it  easy  for  you  to  use  the  Trade  Press  by 
taking  all  the  work  off  your  hands.  '  y 

of  REACHINGTHE  RETAiaK  *  °f  thi'18:S  ^  Wan‘  t0  kn°W'  U  S°lveS  the  problem 


927  Arch  Street 
Philadelphia,  Pa. 


WESSELS  &  CHANDLER 

Advertising  Representatives 


231  w.  39th  Street 
New  York  City 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Angus  Watson  &  Co. — 

Skipper  Sardines — 

Jt,  olive  oil,  first  grade,  key,  reo  tins .  ia.00 

ft,  «  «  "  50  tins .  11. oa 

Us*  tomato  sauce,  key,  100  tins .  is. 00 

7-  it  11 


t,,  ..  jo  tins .  11. eo 

Sea  dueen,  #s,  pure  olive  oil,  100 .  9-6° 

Sea  Pearl,  5£s,  pure  olive  oil,  100 .  *  ®° 

Domestic. 


Whole  Rolled  Ox  Tongue,  No.  a .  xx-°° 

Boneless  Whole  Ham,  No.  i54 .  8- *5 

'•  “  No.  1# .  no® 

All  of  the  above  packed  2  doien  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 


Mustard— 

Irma,  tfs,  100  cans . 

Raven,  Ms,  key,  100  cans . • . 

Gold  Label,  mayonnaise  dressing,  100 

. . . 


3.60 

3-47 


Gold  Label,  K8.  mayonnaise  dressing; 
Co.,  Talisman  brand, 


6.40 


sans... 
Swift  & 


48  15-cent 
....per  case 


4*3° 


4-75 


Oil- 

Gold  Label,  tfs,  oil,  100  cans.... 

Irma,  tfs,  100  cans . 

Continental,  tfs,  key,  100  cans  . 


key,  J.00  cans 


Co.',  Talisman  brand,  100  10-cent 
. per  case 


6.50 

3.70 

3.62H 

3-6** 


Deviled  Meats. 


Curtice  Brothers,  “Blue  Label” — 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  In  case .  2  -75 

Medium,  25  bottles  in  case .  4- *5 

Large,  12  bottles  in  case .  3**5 


Ham.. 

Ton 


No.  5  or. 
1.40 

1.40 


No 


_  . . 

Chicken . . .  *•  *5 

Turkey .  z-®5 

No.  5  oz.  packed  4  dozen.  No.  10  oz. 
dozen  in  case. 


10  oz. 
a. 40 
2.40 
2  50 
2.90 

packed  2 


CHOCOLATE  AND  COCOA. 


7.00 


CANNED  MEATS. 
Corned  Beef. 


Per  doz. 

1.40 
..  a. 35 


Armour1* — 

Veribost,  No.  1,  key,  s  dot . 

“  No.  2,  key,  1  dos . 

Fairbanks— 

No.  1,  key,  s  dos . ~ . 

No.  a,  key,  1  . .  3  5 

No.  14,  key,  %  doz .  a5-»S 

Ltbby’s — 

No.  1,  key,  *  doz . - .  *-4S 

No.  a,  key,  1  doz .  8  -47>t 


Potted  Meats. 

Curtice  Brothers,  “Bine  Label”  — 

No.  &  Tin.  No.  X  Tin. 

Ham . . .  z.35  2.25 

Tongue .  1 -35  *4*5 

Chicken. .  1  ■  8° 

Turkey .  x-8o 

No.  packed  4  doz.,  No.  %  packed  2  doz. 


*•75 

*■75 

in  case. 


Soups. 


Chipped  Beef. 


Libby’s— 

No.  tt,  *  do* . 

No.  1,  »  dot . 

No.  H,  glass,  »  do*... 
No.  x,  gl ass,  *  dos... 
Beechnut— 

No.  M,  sllood,  glam  f 
"  '  oji 


»  30 

O.ZO 

1-35  , 

»-3*K 


No.  z,  sllood,  glassjaro.. . - . 

Sliced  Smoked  Beef. 

Armour’  •  V  eribest— 

Shield,  la  glass,  slse  )(.••*•••••*••••••« . 

•*  •*  44  . 00000.  • .  • 0000.0  i 

Sliced  Bacon. 

Armour’s  Voribest — 

Star.  In  giass,  slso  %. — . ™  — 

'•  »  “  . . . 0000. 

41  In  tin,  “  H . — . *• . . 


Campbell’s — 

Asparagus . 

Beef . 

Bouillon . 

Celery . 

Consomme . 

Chicken . . 

Chicken  Gumbo  (Okra) . 

Clam  Bouillon . 

Clam  Chowder . 

Julienne . 

Mock  Turtle . 

Mulligatawny . 

Mutton  Broth . 

Ox  Tail . 

Pea . 

Pepper  Pot . 

Printanier . 

Tomato . . 

Tomato  Okra . . . 

Vegetable  . . 

Vermicelli-T  omato . •••••• 

No.  10  cans.  Tomato  only . per  doz. 


It 


ids 
•  «5 

1.65 
a. 65 


deechnat — 

No.  H,  glas»  j»rs - 

No.  1,  giasz  jars - 


1. *5 
*-7*K 


Roast 

Armour’s  V  ortho*  I — 

No.  1,  t  doz.  •  ooooosnotsosioo 

No.  0,  1  Iss.*..» . . 

rail-bank's— 

No.  1,  0  dos . - . 

N 0  s,  1  dos. •••••— •••••••••• 

Libby’ •- 
No.  1,  *  do*.. 

No.  a,  z  dos .*••■■*■ 
Rlngnn's— 

No.  z,  *  do*........ 

No.  »  1  dot . 


Beef. 


1.40 

•  30 


lOOOOOOtOOOOOOOOO 


t-75 
3  OS 


IOOOW  000000000*4 


I.4«K 

•-47K 


•5754 

•75 


Per  doz. 
.  .90 

.  .90 

.  .90 

.  .90 

•  -9° 

.  .90 

.  .90 

.  .90 

.  .90 

.  .90 

.  .90 

.  .90 

.  .90 

..  .90 

..  .90 

..  .90 

..  .90 

,.  .90 

..  .90 

..  .90 

..  .90 

6.50 


Per  lb. 
33 
33 
35 
*4 
35 


Walter  Baker  &  Co’s — 

Premium,  54s,  12  to  25  lbo. . ■ 

Premium,  5£s,  12  lbs . 

Caracas,  sweet,  6  lbs. . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs. . - . 

Cocoa,  V-lb.  cans,  12  lbs.  in  box . 30 

Cocoa,  }?-lb.  tins,  ®  lb* . . 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  »•** . P"  ,lb- 

“  J-lb.  “  .  “ 

Premium  Chocolate,  54s,  12  lbs . 

“  548> 12  lb® . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 

•>  >•  1-55, 12  ibs._ . 

Hershey’s —  , 

Milk,  48  5  cent . .  ■><>* 

Epp’s — 

Cocoa.  54-lb.  tins,  7  lb« . 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . per  tin 

“  12-lb.  boxes,  }4 -lb.  tins . . 

**  6-lb.  boxes,  54 -lb- tins . 

”  square  tins,  48  in  box . — 

Hnyler's — 

Cocoa,  54s,  6-lb . 

“  54s,  6-lb . 

Hooton  Cocoa  and  Chocolate  Co.— 


•  3* 
•33 
•3° 

•»954 

•1954 


.36 

.36 

•3« 

3« 


.29 

.22 


1-45 


•7* 

■40 


Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 3® 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . .per  lb. 

i*-lb.  “  6  “  “  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  is-lb.  boxes,  6  boxes  In  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  5i-lb.  hns  “ 

8 i-lb.  tins,  6  lb.  boxes,  12  boxes  case  " 
k  Chocolate,  50  5-cent  packages  In  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa.  Is,  a  dozen  In  box . 

“  “  54s,  6  lbs.  “  . 

"  “  54s,  6  lbs.  “  . 

"  “  5-lb,  6  cans  "  . 

Swiss  Milk  Chocolate,  48  5-c. cakes.. 

12-lb.  cakes . 


.28 

.28 

.*8 


SO 


•40 

1.80 


Premium, 


33 

3* 

3« 

5® 

3* 

3° 


.36 

•36 


Consomme . 

Bouillon . 

Beet . 

Julienne . 

Printanier . . 


Mock  Turtle.. 
Pea  .- . 


Clam  Chowder . 


Green  Turtle ... 
Green  Turtle,  ( 
Terrapin . 


Quarts. 

Pints. 

%  Pints, 

..  3-x5 

i-75 

1.25 

..  3-  x5 

1  -75 

1  *5 

..  3*x5 

1  •  75 

1.25 

..  3*  x5 

1  -75 

X.35 

-  3X5 

1  ■  75 

1.25 

1  •  75 

1. *5 

x  -75 

1  *5 

x*75 

135 

..  3-x5 

x -75 

X.2  5 

i-75 

125 

••  3-J5 

1-75 

x-*5 

..  3.15 

x  •  75 

1.25 

i-75 

1.25 

i-75 

1 .25 

x-75 

X.25 

i-75 

1  as 

...  3-x5 

i-75 

1.25 

3-5° 

3.  OO 

...  7*5 

3-75 

2. *5 

3-75 

*  *5 

:  lb.,  4  doz... 

. 85 

Cocoa,  labeled,  54* . 

Cocoa,  labeled,  Is . 

Premium  Chocolate,  54*.... 
Premium  Chocolate,  54s.. 


•35 

•37 

•3* 

•31 


Bensdcrp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 


.  round  cans . 


K-ib. 

54-lb.  round  cans 
i-lb. 


154-ox. 


Per  can. 
18 
*9 

. 57 

go  cans  In  cas«  .07 


Per  doz. 
2.16 
3- 48 
6.84 


5-lb. 


*•75 


Per  lb. 

•  55 


Lunch  Tongue. 

Armour’*  Verlbett,  No.  «,  »  da*.. . 

Armour's  V eribest,  No.  54,  •  dos . . 

Fairbonk’s,  Na.  1,  s  das. . 

Libby’s,  No.  1  0  dor.- . 


*■*5 

1.60 

2.80 

»-7S 


•  0954 
•°954 

.  IO 


Whole  Ox  Tongue. 


Armour's  V tribe**— 

S I  „„.0..0*M*M»»M4 

41  l)4  #0  00  0***u000b0#0**02« 

"  •  . . 


>•0*00**0*00000* • * 


Fairbanks,  No.  *,  1  dos» . 

Libby’s,  N*.  *54, 1  dos... . 


Per  Doz. 
...  4  *5 
...  6.00 

...  700 

...  9.0® 
...  7-®° 
...  9-5° 


Potted  or  Deviled  Meats. 


Armour'  * 


No.  5< 

'  4  do*-., 

No.  M 

[,  a  do*... 

Llbby’l 

No.  k 

No.  5 

Ltd®*-- 

R  &  R 

No.  \ 

(,  4  doz-. 

No.  5 

•  4»54 

•  75 


•  45 

.80 


1. is 

»  95 


Potted  Chicken  or  Turkey. 


Armour’s  V eribest — 

No.  U,  4  do*. . 

No.  54,  *  dos . . 

Libby’s — 

No.  54.  4  dos . 

No.  54,  *  dot. . 

R.  &  R.,  M*.  Hi  4  do*.. 


1. do 
*•75 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.-  Per Glb- 

Extra  Mixtures . - . 30-Ib.  pails  .08 

Cream  Jelly  Mixturm . 

Elcroften  Mixtures . 

Nobby  Mixtures . 

Cadella  Mixtures . 

Fine  French  Mixtures . 

French  Creams . 

American  Mixtures .  “ 

Variety  Cut  Drops- .  " 

Darling  Mints . 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 3°-lb-  P*>ls 

Pancella  Cream  Chocolate.— . 

I  X  L  Assorted  Chocolate .  " 

King  B  Assorted  Chocolate . 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops..... .  “ 

Chocolate-covered  Caramels .  “ 

Dairy  Chocolate  Chips  . . ,.35-lb.  pails 

Chocolate  Minw . .30-lb.  pails 

Honey  B  Comb . *x-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . —.30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops . 

Superfine  Gum  Drops . . .  ‘ 

Jelly  Beans . — ••• 

Wintergreen  Lozenges . - . 

Mint  Lozenges .  (< 

Assorted  Lozenges . 

Conversation  Lozenges  - . a8-!b.  pails 

C.  &  A.  Crown  Stick. . 30-lb  pails 

Rook  Candy,  assorted. . ro-lb.  boxes 

Penny  goons....... . . . ro  baxos  in  case 


x  75 


Sausage. 


Armour’s  Voribest— 
Vienna  style,  tit*  54- 


Luncheon,  with  Tomato  Sauce,  site  54-.., 


*5 


Boned  Meats. 

Curtic*  Brothers,  "Blu*  Label,”  In  tins— 

Chicken,  No.  54 . 

“  No.  . . . 

Turkey,  No.  )4 . . 

“  No.  . . 


*.*5 

5.0* 

*  «5 

5  00 


•45 

•4* 

.28 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb.,  12  to  case . 

Sweet  Vanilla,  4  to  lb . 

<•  8  to  lb . *8 

Milk  Chocolate,  Towers,  5  lb.  boxes . 5® 

“  ••  lb.  boxes,  90  to _ 

case . 

Turinos,  J  lb.  boxes- . . . 

Blooker’s  Cocoa — 

•lb.  tins,  2  doz.  in  box . - . per  doz. 

_  -lb.  tins,  2  doz.  in  box .  “ 

r-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz.'in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case— .  ‘ 

Runkel’s — 

Cocoa,  Js,  54  cans,  6  lbs . per  lb. 


.56 

•50 


1.88 
3-5° 
6.50 
•  5* 


50 


33 


WILBUR’S 
COCOA 


ioc.  tins,  12  lb.  boxes . Per  lb. 

54  lb.  tins,  6-lb.  boxes . - . P«r  lb. 

54-lb.  tins,  6-lb.  boxes . . .  " 

Premium  Chocolate — 

’  lb.,  12-lb.  boxes . . . —  per  |b. 

j  lb.,  12-lb.  boxes . . mm—  . 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  b«* 
"  24  cakes,  10  cent  size.. 


•  35 

•33 

•  3* 


•3i 

•3° 


z-45 
1. SO 


Lowney’a  ,  , 

Premium  Chocolate,  6-lb  boxes,  1*  boxes  in 


1. 15 
.8754 


CATSUP. 

Pot  dos 

Beefsteak  Catsup,  medium .  *  ■  ®° 

P.  P.  Co.,  spiced,  No.  3s,  3  do* . ..... 

Waldorf,  medium,  is  o*.,  screw  top,  *  doz 
Campbell’s — 

Tomato,  10c.  size,  bottles . 

Tobasco,  ioc.  size,  bottles . 

Snider’s— 

Pints,  2  doz .  *•  ** 

Half-pints,  a  doz .  1-3a 

Quarts,  1  . . ;••■■  3*5 

Gallons,  6  jugs  in  crate . per  jug  .  8* 


.90 

.90 


case,  54-lb.  packages.. 

Premium  Chocolate,  12-lb.  boxes,  6  boxee  la 

case,  54-lb.  packages . . . •.•• 

Premium  Chocolate,  6-lb.  boxes,  11  boxes  in 

case,  54 -lb.  packages.... . . . — 

Premium  Chocolate,  12-lb.  boxes, 6  boxes  In 

case,  54 -lb.  packages . . . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  54 -lb.  packages . . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  ease,  54 -lb.  packages . . 

Vanilla  Sweet  Chocolate,  50  5-«nt  Pl¬ 
ages  in  box . . . Per  “P* 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J-lb. 

tins . . . •;•:;• 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  f-lb 
tins . . 


.  26 

■*5 
2  .00 


•  3554 
•35 


Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes. .per  lb. 

54-lb.  “  "  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54-lb.  ••  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 30 

“  «-lb.  “  12-lb. 

"  1-lb.  “  6-lb. 

“  1-lb.  "  12-lb. 

Vanilla  Sweet  Chocolate — 

Bine  Ribbon  54s,  6-lb.  boxes . *654 

“  }4s,  12-ib.  “  ' 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  7*  “  .  “ 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 29 

54-lb.  “  24-lb.  “  sB 

Milk  Chocolate- 

40  3-cent  cakes  in  box,  24  to  bah  case 
40  ”  “  48  to  case 


*954 
33 
3»K 


.96 

•35 

4» 


•75 

•75 


24  5-cent  cakes  in  box,  24  to  half  case . 70 


*4 


48  to  case  . 


•7« 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

AH  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz. 

Dime,  4  doz 

Baby,  1  doz.,  glass . 

Red  Cross. 

Peninsular 

Leader . 

Banner,  4  doz... 

Star,  4  doz . 

Silver,  4  doz . 

Emery,  4  doz.  .. 


EVAPORATED  MILK. 


FINEST  FLAVOR 

FAIREST  BRICE 


Libby’s,  small  family,  6  doz . 

Libby’s,  family,  4  doz.... . 

Peerless,  family  size,  4  doz . 

Peerless,  tall  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  No.  ac,  4  doz . 

St.  Charles,  s-cent  size,  4  doz.... 

Silver  Cow,  5-cent  size  . . 

Silver  Cow,  family  size,  4  doz.... 

Pet,  tall,  4  doz . 

Pet,  5-cent  size,  6  dot . — • 

Van  Camp’s,  6  do*.,  small . 

Von  Camp’s,  4  do*.,  family.... 
Van  Camp’s,  4  ioz-,  l«K«-- . 


•»7 


••7 


•87 


1  5« 


•3* 

3‘ 


*3 

*3.60 


. .  *i.8c 

. **-9: 

.  3  »: 

.  3'.5' 

.  X*7J 

. 6  dot.  3.5' 


..per  case 
..per  case 


3-4 

*•4 

s.c 

3.9 

3-5' 


HIRES  CONDENSED 
MILK 


Par  1 


Sllvur .  4 

Hires .  4 

Queea  . .  4 


Premium. 
Blue  Ribbon  _ 

Gold  (Baby)... 

Odd,  toll . 

Oold,  family.- 


I 

3  5 
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A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 

Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  yonr  business  without  adding  to  the  expense- 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  reauested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars.  q 


lon’t  Bill 


:e  the  Clerk  for  Short  Weights  or  Overcharges 


The  new  low  platform 
DAYTON  Scale 


The  average  clerk  is  honest.  He  intends  to  protect  your  in¬ 
terest,  but  lie  is  human  and  like  all  of  us  is  apt  to  make  errors. 
Every  clerk  is  called  upon  a  score  of  times  each  day  to  calculae 
charges  for  fractions  of  pounds  and  ounces  at  odd  prices. 

The  clerk  using  the  old-fashioned  dial  or  even  balance 
scale  must  make  mental  computations.  No  matter  how  many 
times  he  tries  to,  he  never  becomes  proficient— there  are  too 
many  combinations  of  figures  to  consider. 

He  must  guess  more  or  less  every  time. 

He  must  be  sure  not  to  guess  too  lift/e.  That  would  eat  up 
your  profit.  He  must  guess,  if  at  all,  more  than  is  correct— a 
few  cents  here  and  a  few  there.  The  purchaser  pays  the  over- 
charge,  yet  the  clerk  may  be  honest.  It  would  be  strange  if  he 
made  no  mistakes. 

The  dealer  who  installs  a  Dayton  Moneyweight  Computing 
Scale  shows  by  the  very  use  of  this  scale  that  he  wishes  to  be 
accurate  in  his  charge.  For  example.  A  one-pound  14-ounce 
cut  of  meat  at  1 7  cents  a  pound  is  shown  instantly  to  be  32  cents 
on  the  face  of  The  Dayton  Moneyweight  Scale.  It  shows  the 
money  value  and  at  the  same  time  it  shows  pounds  and  ounces. 

The  Dayton  Moneyweight  Computing  Scale  insures  accuracy 
to  the  purchaser  and  removes  all  suspicion  of  dishonesty  and 
careless  computations  from  those  who  operate  them. 

Merchants  are  using  them  because  they  want  no  guesswork 
no  mental  calculations,  no  mistakes. 


Dayton  Moneyweight  Computing  Scales  automatically  in¬ 
dicate  the  price  to  be  charged,  and  never  make  a  mistake 
The  Scales  correctly  tell  you  what  to  charge  your  customer. 
The  figures  are  in  plain  view  on  the  chart  of  the  scale.  No 
chance  for  mistakes.  No  arguments  about  the  charge. 

The  Dayton  Moneyweight  Computing  Scale  is  the  most 
reliable  and  accurate  as  well  as  the  most  durable  and  practical 
mechanism  known.  It  costs  from  ten  to  twenty  times  more 
than  the  ordinary  scales.  There  are  in  use  over  250,000  of 
these  scales  in  the  LInited  States  and  foreign  countries. 

Because  of  their  accuracy  and  quick  action  they  are  used  by 
the  United  States  Government  in  weighing  mail  matter  when 
figuring  with  Railroads  on  the  mail  carrying  contracts. 

\\  e  want  all  merchants  and  clerks  to  know  about  these 
scales.  Ask  your  fellow  merchant  to  show  you  his  Dayton 
Moneyweight  Computing  Scale  and  explain  it  to  you. 

Be  sure  to  see  the  sign  on  the  scale  which  reads  thus : 

THE  COMPUTING  SCALE  COMPANY 
DAYTON,  OHIO 

Send  for  our  printed  matter  so  that  you  can  post  yourself  on 
the  merits  and  unusual  advantages  of  this  scale. 

Address  your  inquiries  to  Dept.  35,  Moneyweight  Scale  Co., 
Masonic  Temple,  Chicago.  Sole  agents  for  The  Computing 
Scale  Co.,  Dayton,  O. 


MANUFACTURERS 

l  PAYTON,  OHIO. 


Moneyweight  Scale  Co. 


IN 


Local  Sales  Office 
122  North  13th  Street 
Philadelphia,  Pa. 


47  STATE  STREET  CHICAGO 

Please  Mention  Grocery  World  and  General  Merchant  when  writing 
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COCOANUT. 

TaaaUia  B*k«  Co’* — 


Per  cmc 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected 


Eg — 

Bismarck  Herring. 


.  26 

.27 


•35 


.50 

.26 

3-75 


Brasil,  7#  5-“nt  P,c^° . 

**  35  i*-c«nt  . . . 

«<  38  3-cent  and  x6  10-cent  package*. . 

••  x8  10-cent  packages . 


a.  50 
*.50 
a. 50 
*•5® 
Per  lb. 

*•  Shred,  In  pall*.  so  lbs . 

••  ••  in  boxes,  25  lbs . 

«•  "  In  barrels,  i«l  bs . 

Tabic  Talk,  Thread,  in  pails,  so  lbs. . 

<«  **  in  boxes.  25  lbs . 

11  "  In  barrels,  135  lbs . 

Premium,  60  W-lb.  packages,  15  lbs.  to  case 

«  jo  G-lb.  is 

"  jo  »-lb-  111,1  **  K-'b- 

ij  lbs.  to  case...... . . . 

Durham's,  54s  and  5»s>  15  lbs . 

<«  54s  and  54s . . •••— 

Y-lb.  packages,  J  and  15  lbs. 

4s,  5-lb.  carton* . . 


•  -4J 


packages, 


•°54 

■0954 

.10 

-•9)4 

.09 

.96 

*5 


Sap  Sago,  j  to  a  lb.... ...cask,  per  lb.,  •  *8,  less 

Roquefort  Cheese,  is  in  case,  per  lb.,  .3*59 

Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  i®  in  case  ...-case,  9.00,  single, 

•>  In  tin . . . Per  lb- 

«  i-lb.  tins . . . .per  case 

Camembert,  In  wood  boxes... . per  dor.,  2  •7S_Z.®5 

Sap  Sago,  grated,  ready  for  use,  ro-oz.  bottles, 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  small  botUes,  ^  ^ 

Olmutrer  Hand  Cheese,  100  in  box . .  **  5 

Edelweiss,  Romatour  and  Bier-Kase..per  dor.  4°° 
American  Swiss,  No.  « ..  ...loaf  .19  cut  .ro 
a  a  Square  loaves,  No.  1,  about 

95  lbs.  each . .  lb. 

Limburger  Cheese,  No.  . . box,  .18  ; 

54  box,  18  ;  less . •••• 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  . .  ,, 

English  Dairy  Cheese.......... . 

Pineapple  (Picnic  sise),  6  la  box . per  box 

••  l  Gem  sire).  6  in  box... . ... 


Round  tins,  with  key,  pint . 

•>  “  quart. ... 

m  “  9  quart . 

••  “  4  quart . 


Per  dor 

Nearby,  candled  and  selected,  30-doz.  crates..  .37 


Western . . .  29-.  36 


Milhen  Farm . 
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Smoked  Delicateisen  Fish,  in  Season. 


•  *554 

•»7  , 

.*654 

.28 

.28 


.iS 


Roll  Mops,  4  quart  tin . 

“  2  quart  tin . 

**  quart  tin . 

Brat-Haring,  4  quart  tin .  . 

“  2  quart  tin . . . 

“  quart  tin . •••••• 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
*  per  dor. 


.60 
•  5° 


.60 

.40 


.98 

4.50 

J*S 


s. 5* 


...per  dor. 


COCOANUTI. 

Franklin  Baker  Ce’s— 

Parto  Rico,  Jumbo,  Bra . 


Per  bag 
4  -®° 


San  BIm,  too*. 


ssoooas  ##•••••••  ••••••• 


CRACKERS  AND  CAKES 

A.  Extra  ft  Co.-  »b>‘- 

Butter  Craeksrr — . ”  Q 

Oytur  "  — . . . .J* 

*  Wine  botoll.M . . . 

Cracker  Dust . •••••••••  ■<*>? 


(Gem  sire), 

Royal  Luncheon  Cheese — 

Dinner  sire,  1  dor,  in  cr.se 

Lunch  sire,  9  “  “  . 

Picnic  sire,  9  •  .  „ 

MacLaren  imperial  Cheese, Club  sire. per  dor. 
a  ••  "  No. 1 

•*  Roquefort  “  large  ” 

««  n  1*  11  small 

Fromage  de  Brie,  M.  C.  C.,  x  In  box...per  box 
“  d’lslgny,  ‘6  -  „ 

Wm.  Toll  brand,  12  In  box . .. . -  ( 

Neufchatel  (Cow  brand),  25  In  box .  (< 

Star  Cream,  or  Phila.,  19  •— ••  „ 

Miniature  Cream  or  Phila.,  is  In  box„  ( 
Hand  Cheese,  8  dor . 

<1  j  **  . . 

••  4  **  Thuringer .  " 

Farmer  Hand  Cheese,  *  doe.  in  box  ...  ( 

Schutren  Cheese,  is  In  box........ . — 

American  Mountain  Cheese  (Alpen  Kase),  50 
,-lh.  packages . Per  lo‘ 


3.00 

9.9J 


Bxs. 

.09 

■Of 


4.50 

s  .40 
x-35 
1 .00 
1. 00 

2.40 
9-95 
1  45 
x-SS 
I  55 

1.40 

1.00 
9.00 
1 .00 
x*3S 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

“  5-lb.  palls . per  pail 

**  10-lb.  pails .  “ 

Cut  Spiced  Sardines,  ro-lb.  pail .  “ 

a  ••  5-gal.  keg . per  keg 

Russian  Sardines,  In  glass  jars . ....per  dor. 


-75 

•  55 
1.05 

•  75 
2.75 
9.95 


Norway  Anchovies. 

Original  package . P«r  X  bbl; 


*5 

1. 45 

I.9J 


Repacked  in  5-lb.  palls . 

“  10-lb.  pails . . 

*•  5-gal.  kegs  ... 

«  54 -lb.  flat  tins 

<•  54-lb.  tali  tins 

•*  i-lb.  tall  tins  .. 

Fancy  kegs,  keg . 

“  54  keg . 

kes . 

keg .... 


...per  pail 


. per  keg 

. per  dor. 


5-50 
.60 
1. 10 
*•75 
•95 
1.50 

9.00 

.80 

•4» 

.39 

.90 


5.00 

4-75 

7.00 

.90 


3-5® 

9.95 

50 


gait  Sardelles. 

Original  packages,  1902  . . ....per  anker  16.00 


Repacked,  kegs,  about  8  lbs 

"  pint  jars . . 

Urge  tins....—., 
small  tins . «... 


...per  kog 
..per  dor. 


I” 

6.00 

3.60 

9.40 


.18 


.0854 


Packages  free.  To  whoisral#  dealers  and  Jobbers  a 
dhseunt  will  be  made  on  lots  ef  j  barrels  rad  upwards. 
JX  Ivins’  Son- 
Assorted  Tumbli 

Brawn  K«< 


_ _ _  leeeeettseeeee  st 

1  Water . 


BbU. 
•  o85< 


1  •  eeees#  #se  eeseee 


seeeeseesaes 


iseeseeeeeeeteM 


Brawn  Edg« 

Cocoanut  KlppU—. 

Cookie  Mixed.. . . 

fig  Bara,. . — . 

Frosted  Sploed  Wafer.... 

Frnlt  Coralra . 

Trait  Oem......— . . 

Graham  Wafer . 

»2»ix:::.: 

load  &»««  Tablet . 

Iced  HoneyJumbUa. . 

Iced  Pena  Trraty .. . . 

Ioed  Vedette  Wafer  eteeeeaaaeeeet 

Irano®  Bar . — 

~  Lunch  Biscuit . 

”  Lunch -on-thins.... . . 

ltoft4s-M«o«  ....—. 
Molasses  Coaklei.. 

Penny  Mixed . . . 

Orange  Cookies . — . 

Oyster,  Dot  or  Square . 

Ottaker  City  Mixed . 

Soda  Ifiecni*  - 
Spiced  Wafers..., 

Sugar  Cookies. . . . - 

Sultana  Fruit . 

Toast  Biscuit . . . 

Water  Crackers,  Ivins . 

Package  geode— 

Animals  . . . 

Cracker  Meal,  Urge. . 

**  im&llw . . 

Fairy  Oyster* . 

^SUfoS’sida  (erniinj . — 

Qnham  Wafer* . - . 

. . — . 

Lunch-on-thln* . 


•  e8H 


.0854 


:S 


8 


Bxs. 

•®» 

.IS 

.1* 

■  ®9 
.10 
.10 
•°9 
«9 
.is 

09 

.10 

.08 

•  IS 

.08 

.08 

•«9 


Imported  anti  Americas  Maata 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . pex  dos. 


anti 


.09 


.  IS 


.09 

.06 


•®9 
•  09 

•07  XA 

■09 

.19 

.08 

•09 

.09 


.09 

.08 

Per  dor. 

..  .50 

,.  .9® 

..  .50 

..  .50 


•5® 
•9® 
1 .00 

•S« 
1. 00 

1. 00 

•  3® 
1. 00 

•  5® 
1. 00 


Carlsbad  Speck  (Imported  Bacon)...*. 

Imported  Cerrelat  Sausage  (Rolff  s).... per  lb. 

Imported  Frankfurters . ...............per  dor. 

Goes.  Brorat,  Imported,  marked  weight,  per  lb. 

Pat.  de  fols  drra.  — nririra. . • -  P®1 

American  Holsteiner...by  bU.  .  i> ;  less, per  lb. 

••  Landjagar,  short.. . - .  „ 

t4  •*  long. 

*•  MortadelU,  Dry . . .  “ 

«  Knackwursl,  *5  In  box,  per  box, 

«4  7S . . . -P^  d««- 

««  Oervelat  (E),  50  and  100-lb.  boxes, 

.91;  less . ........ 

«  CerveUt,  Blue  Ribbon,  50  rad  100- 

lb.  boxes. . 20 ;  lees... . . . . 

«  CerveUt,  Crescent,  50  and  rao-lb. 

boxes,  .  i614  ;  lets . — . . •••• 

“  CerveUt,  Tip  Top,  50  rad  100-lb. 

boxes,  14 ;  loss . - . . . . 

■*  CerveUt,  E.  Gothaor,  50  and  100-lb. 

boxes,  .s*54;  leas- . . . 

«•  Salami  (E),  jo  and  100-lb.  boxes, 

.so;  less . . . 

••  Salami,  Blue  Ribbon,  50  rad  ico-tt). 

boxes,  *0.  ;  less . — . . . 

«  Salami,  G.  A.  P.,  jo  and  100-lb. 

boxes,  .1654:  l**8 . — ”iv’ 

“  Tongue  Sausage . ■•••••Pe5  lb- 

n  Smoked  Braunschweiger  Liver  Sau- 

_  ptf.lb’ 

“  Lachs  Ham . 

•«  Petit  Deltcaleas  Trankfinter* ,  plain, 

per  do  I. 

<<  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . - . Pel  <“*• 

•  «  Lebanon  Beef  Bologna - P*J,lb- 

'•  Paprika  Speck . - . — —  „ 

Mettwurst,  half-round. . . . . . 

Liver  Sausage  (Special),  truffle,  goose,  or  sax* 

dell  en.. . --P 81  b- 

Smoked  Thuringer  Blutwurst - —  " 

a  PfcflenranL.— ■*.»"•— 


•  41 

475 

•■73 

.3* 

.45 

3.00 

•14 

■4 


Rsiska  Caviar, 


i-lb.  tins.... 
54-lb.  tins.... 
544b.  tins..., 
544b.  tins.... 


lMtlMtS..M 


Per  doz. 

so. 50 
,  xo.50 
S-5o 
3.  CO 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb 

Anchovies,  in  oil,  %  Dottles . 

••  “  54  bottles . 

Bouillon,  Burnham,  pints,  9  dor .  3  ■  75 

a  **  54  pints,  9  dor...: .  2.00 

Capers,  Nonpareil,  54-gal.  kegs._ . .  r-S® 

quart,  glass . per  do*.  8.25 

•1  bottled,  %  size ....  "  s.40 

11  ••  54  sire....  “  s.oo 

11  ••  sire ....  “  I-*® 

Canton  Ginger,  Urge  pots,  6-jar  cases..per  case  4.65 
“  medium,  19-jar  cases.. 

•*  small,  94-jar  cases .  “ 

Cherries  In  Maraschino,  glass  1  dor.  case  .... 

Clam  Chowder,  Burnham,  1  lb.,  4  do* . do*. 

•  1  «  j  lb.,  *  dor .  “ 

Currie  Powder,  pints . per  dor. 

“  I  . 

"  9  or . 

French  Peas,  extra  fins . per  case  i6.oo 

“  film . . .  *4®° 

“  Moyen’s .  “ 

Hill’s  Irish  Oatmeal,  14-lb.  tUs,  10  per  case  ... 
Huntley  ft  Palmer’s  Petit  Beurre  Biscuit.. ..lb 

•<  Dinner  Biscuit . 

Breakfast  Biscuit . “ 

Packed  7  lbs.  rad  5  lbe.  In  a  era. 

Red  Pepper,  ring,  pints . per  dor. 

<«  M  pints . * . 

Salt,  stone  jars,  4  dor.... . . . 

Extract  of  Beef,  Morris’,  4  or . per  do*. 

«  “  9  02 . 

Anker’s,  120  vials . 

11  ••  40s . per  do*. 

u  “8  .  “ 

«  ••  16  oi .  “ 

Theodore  Marquet  Mushroom*— 

First  choice . 

Choice,  100  tins . per  case  20. o< 

Extra,  roe  tins .  „ 

Truffles,  A . P®.,*1" 


IB.  OO 

13  50 
.28 

.38 

3« 


I  •  *3 
.60 
1.75 
4.  jo 
835 
4.00 

4 
7*1 
ijl« 


*4.« 


Dill 


,9g 


*.40 


German 

60 -gal.  casks,  about  2000  ... 
50-gal.  bbls.,  about  1200  „ 
15-gal.  keg,  about  500  ..... 
jo-gal.  keg,  about  300  «... 

5 .gal.  keg,  about  tjo - 

,  about  50...—. 


Pickles— R«f«I»r 

. per  cask 

. per  bbl. 

. per  100 


Size. 


-.per  poll 


.....per  dot. 


17.01 

.9 

•5 

•9 

1.8 

I.I 

t.t 


Domestic  SenrkreHt— Lem*  Cat, 

pc*  cask 

. per  bbl.  10.50 


4* 
a.i 
J  < 

O.f 
a. 6 
S*« 
Per 


00 900099*00**0«0»« 000*0* 


l 


60-gal.  casks...— . 

48-gal.  bbls. . 


io-gal.  kega ... 


. per  keg 

<< 

—“..’."...per  pall 


,90 

1.50 
•  65 


.18 

.16 


•4 


.  s8 
.18 


Imperted  hshkach**. 

Dampfncsse  (Pfeffemnsso).*^ . ^...pci^lb, 

SpUrirogcln,.. . .  ••• 

Lekkuchen  and  Br»«i 

gnjafl  Basher  Lebkechen,  6  In  pkg... per  bundle 
Easier  Lobknchsn.No.  1,  6  ■'  -. 

*«  No.  9, 6  “  -  „ 

«  No.  3.6  “  -  ‘ 

Aneandlces,  s4b.  ties . — . per  tm 

a  imal  1 


.18 

*3 


•3° 
.»o 
-78 
1. 00 
l«5 
•  55 


Shrimps,  pickled,  small  slse . 

“  Dunbar’s,  9  doz.. . . 

Figs  In  Cordial,  Dunbar’s,  i  do*.. 

“  Bishop’s,  1  dor . 

Crystallized  Ginger,  i-lb.  tins . 

«  54-lb.  tins . 

Lime  Juice,  Rose’s . . 

Victor  Rose  Water . ........ 

“  Peach  Water. . 

Pitted  Olives . . . 

Armour’s  Solid  Extract  of  Beef- 
Size  •  jars,  1  doara  in  case  «#«*»*  0*0* ***♦*! 

'<  4  ”  I  ’■ 

<*  3  ••  i  * 

ll  l6  "  )4  ”  M.IHNMWWMH  *9  * 

Armour's  Fluid  Beef  Extract— 

Slie  4  bottles,  i  doien  In  case,—.— . — •  4  • 

<<  g  f  **  (••tlHNMMtWMM  •* 

ii  **  54  **  .**••••••••••*.•••••• 

Armour’s  Beef  Extract  rad  Vegetable  Tablets— 

i  dozen  small  boxes,  i*  tablets  each .  *. 

j  ••  medium 11  36 
1  •*  Urge  “  7* 

Armour’s  French  Bouillon— 

Sire  4  bottieo,  1  doien  U  case— 4 
«  ••  1  ’’  — • 

Armour’.  Asparox— 

Size  4  bo  tries,  t  doien  In  case — 

.x  II  m  **  _ 


•  *****•••••• 


:U 


1. 00 

•  15 

.18 

.16 


Pickles  and  Onions  In  Vinegar. 


Mixed  Pickles  rad  Chow-chow,  s-gal-  keg » •  5° 

11  "  io-gal.  k«g .  4  5° 


Sundries. 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 


4  on  3  hones  «o  Penniylvaiun.  New  York, 
Delaware.  MaryUnd.  Wrist  of  Cotam- 


:U 

.98 


Pickled  Meats. 


*  is 
I.  IS 
i-7S 
1  75 


DELIKATESSEN. 

Weln  Sent,  Prepared  Mustard 

Stone  Pot*,  tmall  tii*.  *  doi.  in  ear.,  per  dor. 

.<  <•  with  Horse  radith,  p.dz. 

Stone  PoU,  large  .ire,  1  dor.  in  oate  P*r  d®1' 

11  *•  with  Hor*«-radiah,  p.dz. 

WeU  Senf,  ia  bbl* . ; . 

"  i  gallon  stone  jars . per  jar  .  75 

••  5  gallon  kegs . per  keg  a. 50 

Prepared  Mustard,  In  bbls.......... . P«r 

11  ••  in  15  gallon  kegs... 

«i  ••  in  ie  11  •— 

11  ••  in  j  "  ...  “  •  *S“  •  4* 

«s  ••  in  t  gsdlon  palls... per  pail  .75 

«  in  x  ...  *  4® 

Prepared  Special,  with  ipora,  *  dor.  In  cam, 

per  dor . . . FJ 

«  Sifting  top,  *  d.i.  In  cm#... .per  doi.  .4* 

Hom^radUh,  *  doi.  ia  cam, 


Lamb  Tongue*  (Derby  Brand),  pint  gla*s  jars 
1,  «•  quart  glass  jars. 

<«  ••  i»*oz.jars . 

Calves’  Head,  In  round  tins . per  doz. 

Pickled  Meats,  in  glais...... 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig  s  Feet.) 

Beef  SaUd,  in  . . 

«  “  pints . 

••  •*  quarts . 

Lamb  Tongues,  In  glass . 


Per  doi. 

4- 75 

5- 75 
2.50 
1.65 
1. 00 


Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread— . 

Bay  Leaves . 


.per  lb. 


9  -75  , 
•  io54 

.08 


•  14 

.  tw-i.oo 
.08 


-:°ol 


14.' 


19 

5  . 


9  fancy  Jugs . — 

Armour  Tomato  Bouillon— 

Size  4  bottles,  1  dozra  in  case- 
«  M  ••  1  “ 


bottle 
per  Jug 


9 

7 

1 1 

1  1 


b  famey  Jugs.  - 


.per  bottfe 
—  P«  Jo* 


FLOUR. 


Pet 


. . . 


x  .00 


....  1.60 


Holland  and  Scotland  Herrings. 

Kegs  or 


••  U  bbl-.... 
i  ”5<bbL.... 


5-50 
‘  5® 


with 


pwdaa . — , 


»5 


Holland — 

Mixed,  “Y.  il.. 

Milkers, ‘‘Y.  M„ 

Mixed,  standard,  bbl . 

••  54  bbl.. 

Milkers,  standard,  bbl.... . 

“  54  hbl . . . . . 

Scotland — 

Mixed,  large,  full*,  bbl.... . 

11  **  U  bbl . . 

Milken,  "  bbl  . . 

««  **  54  bbl . . 

Marini rte  Herring,  imported,  about  40  in  pail. 

Roll  Herring,  imported, about  *5  in  pail... . 

Spiced  Herring,  Imported,  about  40  in  pail.— 

Norway  Stodiih,  Sry . ’JJ" ^ 

Matjes  H wring . P*r  Pail 


Pail*. 


COTTOLENB. 

Small  tins . per  cale 

Medium  tins .  „ 

Large  tins. . . . . . 

Freight  prepaid  on  two-case  lot*. 


8.  ie 
8.ie 
8.xe 


65- -75 
75-- 85 


5.50-6  50 


8 .00 


8.00 

x.25 
x.oo 
x  .00 

•  15 

x.iS 


WESSON’S  COOKING  OIL. 


King  Midas . 

Gold  Medal . 

Mtilbourne  . . 

On  Top . — . . . . * . 

Ceresota. . . . . . — " 

Pillsbury's  Beet . . 

Taylor’s  Fancy . - . 

Semper  Idem . . . . . 

Pride  of  the  West . - . — . 

Sunbeam . . . — . 

Quaker  City . — • — — — 

Purina  Whole  Wheat,  *0  5*  to  case.....— .— 
Purina  Whole  Wheat  Flour— 

33.6s,  per  barrel . — . . 

16-12S,  “  . •••■•• . . 

8-245,  “  . - . 

.  X  11  . . . 

hJi  barrels,  54-baiTel  price  plus  10  cent*. 
Purma  Graham  Floun— 

32-6s,  per  barrel..... . . . 

16-12S,  "  . . - . . . 

8-24S,  ”  . - . 

j,  a  . 

Mother’ 5  Old-fashioned  Graham  Flour,  90  5- 

lb.  packages . . . 


2-lb.  cans,  30  to  case . Per 

io-lb.  cans,  6  to  case . V*™ 

5. gal.  cans,  2  to  case . Per  c“"e 

Barrels,  about  400  lbs  .... 


. per  lb. 


7.00 

7.00 

8.50 

•  ojJ4 


CHEESE. 

New  York,  full  cream,  new,  fancy,  4®-lb-  b“- 
n  a  new,  istis,  40-lb.  bxs.... 

Picnic,  fall  oreom.  new.  fonrv.  20-lb.  boxes . 

Swiss,  domestic,  new,  100  lbs . 


.18 
•15 
•  •854 
.18 


Self-Raising  Roar. 

Tranklln,  30  package*-...- . . - . 

Hecker'*  Superlative,  **  paokogre  — . 

Pancake  Floor. 


Aunt  Jemima,  36  package!.— . . ••• 

Old  Homestead,  Flapjack,  94  packages.. 


Buckwheat  Flour. 


Heckeris,  64  package*  . 

“  39  package* . 

Fancy,  lowlb.  aarit*  .... 


r  100  lb*. 
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Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


Troemner’s  No.  44,  “BALL”  SCALE 


J.  A.  FLESCH  &  SON,  1 15  Adams  Street  -  -  CHICAGO,  ILL. 

GENERAL,  AGENTS  POR  UNITED  STATES 


Make  a  Little  Extra 
“Exton”  Effort 


The  Best  Known  and  Known  as  the  Best 


FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  AND  BINS 


Henry  Troemner 

IVo.  911  ARCH  STREET  -  =  PHI  ADELPHIA,  F»A. 


and  call  the  attention  of  your  trade  to  the  Crackers 
“Best  Known  and  Known  as  the  Best.”  Hand 
out  samples.  You  will  be  surprised  to  see  how 
your  cracker  trade  can  be  increased  with  a  little 
work.  Exton  Crackers  are  “different.”  Write  us. 


SOLD  BY  LEADING  JOBBERS 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 


poemner’s  No.  151  B,  “AGATE”  Bearing’ Scale,  sensibility 
32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 

7ERWEIGHT. 


1  He  ONLY  successful  machine 
of  the  kind  on  the  market.  PUL 
VERIZING  and  GRANULAT 
ING  coffee  as  it  should  be  done 


Don’t  be  talked  into  something  “just  as  good;”  there  is  NOTHING  like 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 


Standards  of  Excellence 
Used  by  All  Leading  Grocers 

Mnei’s 

leoiiiG 


They  say 

Butter  will  sell  for  50c.  a  lb. 
You  Can  Sell  5  lbs.  of 

RITTER’S  APPLE  BUTTER 

for  50c.; 

make  more  profit  and 
please  your  customers 
better. 

F.  J.  BITTER  CONSERVE  COMPANY 

PHILADELPHIA,  PA. 
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FARINACEOUS  GOODS. 

Per  bag. 

. . .  1.90 

.  i-95 

.  1.90 

100  lbs..... .  **75 

.  x  80 

.  1.80 


Corn  Meal— 

White,  granulated.  roe  lbs...., 
Yellow,  granulated.  100  lbs... 

“  table,  100  lbs . 

Western,  yellow,  granulated, 

Mother’s,  white,  24  packages  .. 
“  yellow,  24  packages. 

Farina — 

Hecker's,  24  is . .. . . 

Schumackers,  <4  packages..-. 
Beans— 


— SI 


..per 


case 


California  Lima,  about  80  lbs . ......per  lb. 

Marrows,  fancy,  N.  Y.  State,  grain  bags . 

Michigan  Pea,  begs  160  lbs . 

Red  Kidneys. . 

Peas — 

Green  . . . . 

Scotch . . . . . . . . * . 

Split,  yellow . - . 

“  gje«Q . . . - . . . 

Lentil* — 

OOOOOO,  XIO-lb.  WkgB . . . . . . . 

Less  quantity . 

Shaker  Com — 

Fancy,  barrel* . - . . . . . 

Less  quantity . . . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages . per  case 

••  Pearl,  too  lbs . •• . P«r  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  ease.... 

Western  Pearl,  xoo-lb.  bags. . 

“  Grits,  loo-lb.  bags . - . 

Mother’s,  Grits,  3*  packages.... . 

“  Pearl,  coarse,  36  packages . 

Barley — 

. . . 

No.  3,  too  lb.  bags . 

Noodles— 

Smith’s,  jo  1  o-e.  packages . — 

“  assorted,  5  and  . . 

Golden  Egg,  s  and  . . 

“  . . 

“  . . . 

Royal  Crown,  4  do*.  5c. . . . 

Royal  Crown,  a  dos.  10c . - . 

Oatmeal —  ... 

B,  .00  lbs . . . - . P"**1 

B  io«-lb.  kegs . P"  k*« 


1. SO 

X.2S 
Per  bushel. 


■°S% 
a. 95 
*•35 
*■95 


•35 

•3» 


Per  lb. 

•°2ji 
•  03 


Scotched  Brand  Pearled  Barley,  24s .  t  .40 

Pettijohn's  Breakfast  Food,  18s .  t.05 

Quaker  Puffed  Wheat,  36s .  2-85 

Quaker  Puffed  Rice,  3ts .  4-25 

Quaker  Oats,  18s . ;•■;••••• . 

Quaker  Oats,  20s  Family  (with  Chma) .  4  °° 

Quaker  Oats,  36s  Tins .  4  *5 


— 5« 


GELATINE  AND  PREPARED 
DFCSERTS. 


Per  doz. 
1.12% 
x.i*14 
1.60 

-97% 

1.20 

I.40 


I.60 
2.20 
»  45 
*75 

1- 75 

2- 35 

2.35 


Knox’s  Crystal . 

“  Acidulated . 

Cox’s,  large . 

“  small . 

Plymouth  Rock,  pink  or  white . 

Nelson’s . ••■••••• . 

Bromangelon,  assorted,  3  doz . . 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

jellycon,  assorted  flavors.  3%  doz..... . 

Chalmer’s . 

Mothers’,  small,  x  doz . . . 

“  large,  1  doz . 

Cooper’s . 

Tryphosa, . . . . 

Gelatine,  McKinley’s  . . ••••••••"• 

Wetmore's,  double  refined,  36  xo*c.  packages, 

Puddlne,  assorted,  *  doz . per  case 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain.... . per  doz.  I.xo 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored.......... ......per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


..  s.35 

Per  case. 

**  1.90 

..  1.90 
..  x .  70 
..  1.70 

-  x.70 

..  x. 30 

..  X.IO 


.86 
■97% 
•8 7 % 
■90 

•45 

.90 

•83 

:1s 

.  80 
7° 


Count 

(about) 

New.  to  bbl. 

Ex. Norway, No.  x...  170-190 
Ex.Norway,No.  *...230-260 
Ex. Norway,  No.  3. .3*0-360 
Ex.  Norway,  No.  4.440-460 
Summer. 

Ex. Bloaters,  XX.  ...100-110 
FancyShore,  No.  1..130-150 
Ex. Shore,  No.  1...  130-15° 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2..350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3-.475’525 
New  Medium  Shore. 260-180 
New  Large  Shore.  ...110-130 

Large,  No.  2 . 2x0-220 

Cape  Shore- . . 10-120 

Cape  Shore . 125-240 


New  Mackerel. 

800  lb.  100  lb.  50  lb. 


10  lb. 


34. CO 
*5.00 
19. 00 
16.00 


17.10 

13. 10 

10. 10 
6.60 


9.00 

6.65 

525 

4-50 


1-95 

1.50 


x.cS 


35.00 
28. CO 
36.00 
24.00 
x6.oo 
15.00 
14  00 
13. co 


18.10 

14.60 

13.10 

12.60 

8.60 

8.10 

7.60 

7.10 


9  35 
7-5° 
6.65 

6.50 

4.50 
4.25 
3.90 
3-65 


2.00 

1.65 

150 

1.40 

1.05 

1 .00 
•95 
•91 


16. c 


8.6e  4. jo  1.05 


Lab.  Split,  Lg.  No.  i 
Lab.  Split,  Lg.  No.  a., 


Ocean  Fish. . 


Herrins. 

*00  lb. 

100  lb 

50  lb. 

10  lb. 

..  7.00 

4.60 

..  7  00 

4.10 

5.00 

3-i° 

..  11. 00 

6.10 

3  *5 

•75 

DRIED  FRUITS. 

Raisins —  ^er  box 

Royal  Buckingham  Clusters,  22-lb.  boxes  ...  3.75 

Extra  Dessert  Clusters,  22-lb.  boxes .  3-45 

Connoisseur  Clusters,  22-lb.  boxes .  2.55 

California  Outers,  20  No.  1  pks .  2.05 

Per  In. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes  .05^ 

Fey  Cal.  3  cr.  loose,  50  lbs . °5  _ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . °4% 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  io-box  lots . 

Standard  Brands,  28-lb.  boxes . 

Seeded — 

Owl,  Ex.  Fancy,  36-is . . .  . 

Union  Seal,  Ex.  Fancy,  36-is . 

Ensign,  Fancy,  36-is . 

5  of  10-box  lots . 

G.  &  S.  Fancy,  36-is . 

5  or  10-box  lots . . . 

Admiral,  fancy,  40-is . 

Queen  Bee,  choice,  36-is . 

Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  ihoice,  36-is . 

5  or  10  box  lots...., 


4-95 

2.9* 


D.  IWIO.  . . . .  *  „ 

Mother’s,  steel  cut,  24  packages . .  *-J“5 

Oaten  Goods-  ,  Per 

Mother’s  Crushed  Oats,  18  packages-. .  i-47% 

**  «  20  packages,  large.,  3.90 


Rolled  Oats —  KK1 

Avena,  r8olbs . « . . . 

•  <  90  lbs....... . per  sack 

Standard,  «8o  lb.  bbls. . . 

go-lb.  bags,  fresh 


4-75 


.30 
4-5° 
*.  20 


MACARONI. 

Domestic. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . °5% 

“  Elbows,  square,  *5  pkgs . °5?4 

“  Macaroni, long,  25  pkgs.... . °5% 

••  Spaghetti  long,  *5  pkgs . °5% 

“  Vermicelli,  square,  25  pkgs . °5H 

"  Macaroni,  bulk.  25  pkgs . . 

Woodcock,  long,  24  pkg . “H 

Crystal,  long,  25  pkg . °°/z 

Crystal,  Elbows,  24  pkg . °°» 

Crystal,  Spaghetti,  25  pkg . 

Crystal,  Vermicelli,  25  pkg . 

Extra,  long,  25  pkg . °4% 

Imported. 

B.  S.  J.  Macaroni,  25  pkg . 

B.  S.  J.  Elbows,  25  pkg . 

B.  S.  J.  Spaghetti,  25  packs . 

B.  S.  J.  Vermicelli,  25  packs . 


Shad,  No.  2,  Mes* . 

Haddock,  Pickled..  — 


Dressed  Boneless  Fish. 


.07 


°8% 
.08  yi 

■°W 


Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . °° 

Gilt  Edge,  40  lbs . °5 

Favorite  Middies,  60  lbs . . .  • 12 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  38,  wood  boxes . . 

—  L  «<  . *5% 


12  2S, 

*4  tfi,  ”  . 

xo-lb.  boxes . 

5-lb.  “  . 

Cakes,  24  In  fancy  box . P°r  case 

«  xo-lb.  cartons... . per  carton 

24  jars,  fancy  box. . 

12  *'  “  - . 

Strips,  40  size,  boxes . - . 


Jay  Eff,  choice,  36-is . 

5  or  10-box  lots . 

ex.  fancy,  new 


■°9%i 
-°8  Vi 


Seedless— Imported  Sultana1 

7  cr.,  boxes  about  30  lbs . ■ . 

Fancy,  new,  5  crown,  boxes  about  30  lbs...~ 

Gold  Cord  Brand,  Thompson’s  Bleached, 

seedless,  extrafancy,  new,  36.1s . -10A 

Thompson  extra  fancy  Bleached,  new,  50-lb.  .  10% 

Thompson  tancy  Bleached,  new,  50  lb.boxes  .  10% 

Not-A-Seed,  new,  36-is .  ■°°% 

5  or  io-box  lots . °“7j 

G.  &  S.  Thompson  Seedless, 50-is . °°x8 

Notawun  Brand,  Thompson’s  Seedless, 


fancy,  new,  45-is  .  -  - 

Victor  Brand  Sultana  Seedless,  40  i-lbs . °5  4 

5  or  io-box  lots . •*•••** . 

Thompson’s  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . °3/o 

5  or  io-box  lots . . 

California  Sultana,  fancy,  50  lb.  boxes . °3/i 

5  or  io-box  lots . 03  « 


■°6% 


.16 
•  15 
■*5 
2 .80 
1.20 
310 
1.65 


Middles,  40  sire,  boxes.. 


.10# 

.12 

•*»% 


Dressed  Fish  Bricks. 


Prunes — 


*.2 


•  °4 


; —  -  ./ 

Mother’s,  compressed,  18  tin* .  31  /* 

turn’s,  ,6,-. . 

Fine . .. . - . t*  lb’ 

Tapioca — 

Instantaneous,  50  . - . — 

Colburn’s  Hasty,  36  package* . •••;  • 

Minute,  V  . P"  "2* 

Flake,  about  1*$  lba . . . per  lb. 

Pearl,  130  fbe . . . — >• 

“  less  quantity— . 


.07% 

.06% 

•■n 

■03% 

•°3 

■03% 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  a,  Tin  Scoop,  7.00 

~  res.  re -  6.00 


Scales,  No.  3,  Tin  Scoop, 

Spiles,  No.  4,  Tin  Scoop,  $.00 
Less  20  per  cent,  discount. 


Bras*  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


Gilt  Edge,  a-lb.  bricks,  40  lbs . 

Snow  White,  i-lb  bricks,  20  lbs . 

Favorite  Cod,  a-lb.  bricks,  40  lha_ . . 


.06 

•°7 

•°7% 


Star  Brand  Boneless  Herrin*. 


45° 
2.50 
a.  50 


2.50 
2.25 
2 . 70 
6.75 


2.70 

4-°5 


2.80 


500 

2.60 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  *e . p*1  case 

Eeg-O-See.36  packages....—. . 

*•  Com  Flaxes,  36  packages . 

Mapl  Flake ,  36  packages .  4  °5 

Post  Tosqtire,  36  packages . -  2  • 80 

Postum  Cereal— 

1  doz.  10-oz.  and  %  doz.  20-oz.  packages . 

1  doz.  20-oz.  packages . 

2  doz.  io-oz.  packages . 

3  doz.  20-oz.  packages . 

Grape  Nuts — 

2  doz.  i-lb.  packages . 

3  doz.  r-lb.  packages . 

Post  Toasties — 

2  doz.  family  size . 

3  doz.  popular  size . 

Shredded  Whole  Wheat,  90  packages. 

•«  35  packages 

Mother’s  Com  Flakes,  36  packages. 

*'  Wheat  Hearts,  18  packages 

Cream  Wheat,  36  packages .  4  5» 

Wheattot,  30  packages . —  3 

Wheatsna,  36  package*  . 

Grqpe  Huts,  24  packages . 

Triaodt.  30  packages. . 

^toM's*ToasM^^i  FUkes,  36  packages 
H-O  Company- 

Force,  20s  — . - . — . 

Kora-Kinks.  36*. . - . —  *  45 

Presto,  small,  . . - .  100 

Presto,  large,  tos . . . 

Flour,  self-raising,  small,  18s . 

Flour,  self-raising,  large,  12s  ......... 

Buckwheat,  compound,  small,  18s... 

Buckwheat,  compound,  large,  12s.., 

Pancake,  18s . . . . 

H-O  (steam  cooked  oatmeal),  12s... 

Pawnee  Oats,  regular  size,  18s . 

Pawnee  Oats,  family  size,  20s, 

chinaware . . . . . 

Pawnee  Oats,  family  size,  xos,  with  china... 

O-G,  1 8s . . . — . 

0-G,  family  size,  china,  2osT . 

O-G,  family  size,  no  china,  20s . — • 

DE-FI,  barrels,  180  pounds., . 

DE-FI,  sacks,  90  pounds . - . 

Quaker  Oats  Co.,  The— 

Apitezo  Biscuit,  . . 

Avena,  18  package  . . 

Banner  Oats,  20  packages . 

Ouaker  Breakfast  Biscuit,  24s  . . 

Old  Fashioned  Scotch  Brand  Oat  Meal,  24s 
Silver  Brand  Farina,  with  spoon,  24s .  2.80 


Less  30  per 

6oo>lb.  Platform  Scale...— .  i*.oo 

Tea  Caddie*,  Red,  No.  5* .  I4  °° 

Tea  Caddies,  Red,  No.  33 .  ">•« 

Tea  Caddies,  Red,  No.  54 . 

Tea  Caddies,  Red,  No.  55 . 

Scoops,  Galvanized,  Flour . 

Scoops,  Galvanixed,  Sugar . 

Scoops,  Galvanized,  Starch . 

Tobacco  Cutters . 

Alarm  Money  Drawers . — ... 

Bag  and  Twine  Holder* . 

Barrel  Covers,  21  in . 

Barrel  Covers,  19  in. . 

Cheese  Cutters . . 

Bung  Bore*,  No.  *,  iX  to  2  In 

Coffee  Mills,  No.  7 . . 

Coffee  Mills,  No.  9 . 

Coffee  Mills,  No.  18 . .  45  00 

Leas  *5  per  cent,  discount. 


8.00 

5" 

•  3«> 
*5 

•  »5 
1. as 

1.5° 
•75 
3  5® 
3  00 
15.00 
1.50 
10.00 
16.00 


Beardsley — 

Tins,  large  sire,  1  and  a  doz.  In  case .  1 

”  small  size,  a  doz.  in  case . — . . 

Small  Tumblers,  *  doz.  In  case . 

Largo  Jars,  sealed,  a  doz.  in  case . —  1 


o  *  C 

Cz-2 

t?I§ 


§ 


T3  O 

w  UU  f, 

.Dr  rt  ti  c  .  3  J; 


w  JO 
Ph  s  s 


oz 


.07  % 

.06K 

.06% 


■  oi% 

■  °7% 

.06 


2 

2  « 
cn 
.11 


.07% 

.00% 


Loom  Codfish. 


08 

■07% 


Extra  Large  Georges  Cod. . 

Pollock- . . . 

Hake. . . . . . 

In  original  case*,  450  lbs.,  V  e.  less. 


Counter*. 

Sherer’s  Eclipse  Counters — 


a. 55 

1 .90 
4  5° 

3 

4-5° 

2.70 

2.5° 

4  *5 
2.80 

Per  case 


Each. 

18.00 

22.00 

28.00 


without 


2.25 
1.60 
2.10 
i-5° 
1 -50 
1.50 
1-55 
x.50 


No.  of 

No.  Length.  Drawers 

6U .  3  feet,  8  Inches . — .  9 . 

8j| . 4  feet,  10  Inches . »*- . 

10% . .  6  feet,  ..15....... 

I2j| .  7  feet,  3  Inches . —.18 .  32.00 

i4I| .  8  feet,  6  Inches . .21 .  36.00 

i6J4 . .  9  feet,  8  inches . .*4— . .  4°  °° 

x8J4 . xo  feet,  10  Inches . .ay— .  45- °° 

..12  feet,_  . .30.- .  50.00 


Smoked  Fish. 

New  Extra  Scaled  Herring . Per  bo* 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish. . . 

Cromarty  Bloaters,  . per  box 

“  “  xoos . . . 


.  16 


.27 


.06% 

.06 


Swift  &  Co.— 


Per  case. 


Talisman  brand  Boneless  Herring,  in  glass, 


15c.  size,  24  vacuum  jars . 

Talisman  brand  Boneless  Herring,  m  glass, 


10c.  size,  24  screw-top  jars  . 

Sliced  Halibut. 


2.95 

1.80 


Swift  &  Co.,  In  glass,  24  jar*.. 
“  24  cartons . 


3*  30 
a.  xo 


20-  30,  25  lbs . 

30-  40,  25  “  . 

40-  50, 25  “ . 

50-  60, 25  * 

60-  70, 25  “ . 

70-  80, 25  “ . 

80-  90, 25  “ . 

90-100, 25  “ . 

30-  40, 50  “ . 

40-  50, 50  . 

50-  60, 50  . 

60-  70, 50  “ . . 

70-  §0, 50  “ . 

80-  90, 50  “ . 

90-100, 50  “ . 

100-120, 50  “  ..1 . . . 

Prunes— Herbert’s  Challenge  Brand,  ex.fancy 

new  Santa  Clara,  20  30s,  251b.  boxes . 

Currants  — Gold  Medal,  new, 36  is . 

Gold  Medal,  new,  25  lbs.,  loose . 

Admiral,  new,  40  is . 

Admiral,  new,  30  lbs.  loo  e . 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 


-105. 
.09J 
•«9 
■  c8‘ 


.04%  ..... 


.03% 


•°S^ 

■°4% 


.  06) 
.c6 


•13 


Orange  Peel — 

Fancy  io  lb.,  hinge  lid  boxes.. 


Per  1 
.12 


each. 


Capacity  of  Drawers,  40  to 

Scoop*. 

Indestructible,  No.  4. . - . P°r  do* 


3.00 

3-4° 

1.5° 

3-4° 

3.00 

5.00 

2-35 


No.  5 

No.  6.  _ _ 

Ex.  Galvanized  Steel  Blades,  No.  3-per  doz. 

“  “  No.  4...  “ 

•«  ••  No.  s...  “ 

X  Quality,  No.  3  - . — * . -  " 

■■  No.  4- . — . - 

"  No.  5— 


9.00 

12.00 

15.00 

4-20 

5-4° 

7“ 

*.60 

3.00 

3-4° 


FRESH  FISH. 


Per  lb. 


3.00 
1  45 
4-35 
1.85 
2.60 


Saxon  Wheat  Food,  24s.. 

Parched  Farinose,  24s . 

Quaker  Cracked  Wheat,  24s . 

Quaker  Oats,  round,  36s . 

Quaker  Whole  Wheat  Flour,  10s . ■■;■■.—■ 

Quaker  Best  Corn  Meal,  Yellow  or  White, 
No.  2,  24s . 


o° 
2.70 
2  40 

4.25 

t-9i 


1.85 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  in  case.  “ 

Large  cartons  or  tins,  *  doz.  in  case. 

Dime  Tumbler*.  2  doz.  In  case- .  “ 

Bulk,  IS  lbs.._ . - . —per  lb. 

Thredded  Fish. 


Cisco . 

Halibut . 

Salmon,  fresh . 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Sneepshead . * . 

Smelts . 

Flounder . . 

Cat  Fish . 

Butterfish,  frozen . 

Ells . 

Sea  Bass,  frozen . 

Weak . 

Blue,  frozen . . . 

Fresh  Mackerel,  frozen,  each . 

Rock . 

Boiling  Rock . ••••■ 

Steak  Fish  %  cent  per  lb. 


•  »4  - 


•  °7 
■»9 

•  ’5 

.09 

•  oS 
.07 
•17 


•»4  * 


.  1 8 
•°7 


Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hal’owe'en  very  fey  new  (Gldn)  abt.  70 lb. 

Sair,  new,  about  70  lbs . 

5  box  lots . . 

Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs . 


Perl 

08 

.04 

.04 

.04 

.05 

.08 


Figs 


Fancy,  new,  Cab,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  7  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . Pe/(>b- 

5  or  10  box  lots . 


.12 

.06 


-  .08 


.07  - 


.16 

•35 

.18 
.  26 


additional 


.90 

.90 

2.00 

.90 

15 


Thistle,  24  package* . •••••• 

Swansdown,  2  doz . per  doz. 


•65 


Osprey  ,  2  doz . - 

Swift  at  Co. — 

Talisman  brand,  *o4b.  boxee... . per  lb. 

'<  cartons . P»  care 

Fresh  Codfish  Steak. 


•  ioK 

•  5° 


Swift  &  Co  - 

Talisman  brand,  24  i-lb.  tin*  . 


.—.per  case  3 


80 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  tt 

Blue  Points . 

Blue  Points . . Pcrb°}- 

Absecon,  Primes . per  M. 

Absecon,  Culls . 

Rockaway* . Per  bb1. 


4.50 


-10.00 

-  5.00 

-  5.00 

-  6.50 

-  9.00 

-  4.50 

-  5  50 


Apricots —  .  .  , 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . . . — 

Wheel  Brd  tancy  new  Moorpark, 25  lb.  bxs. 

Challenge  Brd,  fancy  Moorpark,  25  lb...-. . 

Forest  King,  fancy,  new,  25  lb.  boxes . 

Victory,  fancy,  new,  25  lb.  boxes . 

5  or  10  box  lots . . . 

Commander  Brand,  new,  25  lb.  boxes . 

5  or  10  box  lots . . . ••••*; . 

Red  Banner,  extra  choice  bright,  25  lb.  bxs. 

5  or  10  box  lots . 

Champion  Brand,  25  lb.  boxes...... . . . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 


Per 


CLAMS. 


Clams . 
Neck*  . 


..per  M. 


6.00 

5-°° 


-  9- 


Cherries —  ...  . 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted. 

25  !b.  boxes . ■■■; . . . ; 

Wheel  Brand,  extra  fancy  white,  Royal 
Anne,  unpitted  25  lb.  boxes... 

Wheel  Brand,  uopitted,  new,  Cal.  Black 
Tartarian,  25  lb.  boxes . 


Pe 


Nectarines — 

Reliance  Brand,  choice  white,  25 lbs.. 


Pe 


5  or  10-box  lots. 


each  cs _ 

Purple  Ribbon, ex.fcy  jumbo, yellow, 25 lbs. 
G  &  S.  Fortuna  Brand,  fancy  Muirs,  25 lbs. 
Purple  Ribbon,  ex.  fey,  large,  yellow, 25 lbs. 


Pe 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Pi  . . . 

mmsm 

{0|jwuvwjg| 


V 


7M 

M 

^ASHBURNCROSBVl 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  Ik  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


J 


GET  SOME1 


It  takes  no  longer  to  deliver  a  dozen 
cans  of  Van  Camp  Pork  and  Beans  than 

one  can,  and  it  means  eleven  more  meals 
on  which  you  make  a  profit.  So,  offer  a 

little  discount  and 

“Sell  her  a  dozen  cans." 

The  Van  Camp  Packing  Company 

Indianapolis,  Indiana 


TO  THE  TRADE: 


You  Should  in  Stocking 


CEYLON 


TEA 


Be  Ever  Careful  to  Buy 


The  Better  Grades 


It  Is 


The  Most  Profitable 


Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 
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horseradish. 

Tumblen,  to-*.  size,  a  do* . per  d»*. 

Tumblers,  j-e.  »l*e,  •  do* . . 

Tumblers,  ro  c.,  Lord’s  Prayer, *  do*.  ( 

Tumbler*,  Imt.  cut  glass,  io-c.,  a  do*. 


•45 

.to 

.to 


INK. 

Arnold's,  black,  3* . - . per  bottle  .4* 

Continental,  red,  1  do* . . 

“  black,  3  do* . *5 

Royal,  black,  3doz . . . *5 

Superior,  black,  3  doz.r . . . 

Stafford,  Commercial,  3* . P**  bottle  .*• 


Searchlight- 

No.  1,  3  gross  . . . . 

“  «*  7-case  lots . 

No.  . . 

4-case  lots . 

Vulcan — 

No.  . . 

Safety,  No.  2 . . . 

“  No.  37 . 

Orient,  safety,  65s,  5  gross . 

Daily’s,  No.  *,  blue  head,  60s,  5  gross . ...... 

ii  u  *«  •*  4‘  s-case  lots 


1. 00 
■95 
4-5» 
4 ®5 


4.20 

•55 

•5° 

•  5° 
.  60 

•  55 


lamp  qoods. 


P«r  case  of  6  dox. 

No.  o. 

No.  1. 

No.  2. 

4. a* 

4-5» 

5-xo 

3.60 

4.20 

4.80 

a. 70 

3  3® 

3.90 

s.zo 

2.70 

3-3® 

MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet— 

10-lb,  kits . — ■ 

•5-  “  . . 

5®-  . - . 

soo-lb.  bbls . . . 

*J0-  “  . 

*50-  "  . 

50- 


Per  lb. 
•  °9* 
•»9 

•®stf 

.08 

•®7& 


Nicelle — 

8.60 

PEANUT  BUTTER. 

Per  dos. 

Medium  bottles,  a  doz . 

Small  bottles,  4 doz . 

5-gal.  tins, .2  to  case- . - . 

. . 

9.10 

10.00 

Small,  2  doz . . . 

Medium,  2  doz... . - . 

..  .90 

..  x-5° 

12.95 

...  1.85 

HW,  ^  ®V  .  . . 

34-gal.  tins,  8  to  case . •— . 

33-ox.  tins,  35  to  oase . . . . 

Trade  discounts  on  quantity. 

14.10 

*5.85 

“  No.  4  jars,  3  do* . . . 

Beardsley’s — 

Small  jars,  2  doz . - . * 

...  -9*X 

Per  doz. 

-  9® 

Uiirers — 

7.00 

Large  jars,  x  dox . . . . . 

...  3. *5 

7*75 

4*75 

*•  35 

3.50 

20  tins  - . - . 

f  < 

2.60 

Lamp  Chimney* — 

Macbeth  Pearl  Top .  4-** 

Acme,  Victor  Top . 

Pure  Flint,  Lustre  Top... 

Crystal,  Crimp  Top . ••----- 

No  o  Tubular  LanUrn  Globes . -5  dox- 

Cold  Blast . . 

Jumbo  Chimneys,  plain . per  do*.  •  75 

'•  doc.,  **7-  “  .-9° 

Ne.o. 

Bannw  ButmiSm .  45 

No  charge  for  package* 

Oil  Cans— 

i-gal.,  . . . 

i-gal. ,  Galvanized,  PearL. . 

Lennox, spout . 

5-gal. ,  M  ipifOt . 

5-gal.,  Columbia . »* . . . 

5  gal.,  Banner.. . . 

5-gal.,  Climax,  pump . . . 

5-gal.,  Homo  Rule,  pump.* . ••••• 

Lanterns — 

No.  o,  Standard . 

No.  o,  Dash  •  MelMItHtH**! 

Cold  Blast  . . . 


•75 

ft” 

•»5 

l.oe 


No.  i.  No.  *. 

•  51  -75 


Per  do*. 
*.*} 
1.9* 
S-5» 
6.50 

Z'°° 

.  8.00 

.  10.00 
1*.  00 


►  • «  000*00000  000*00 


♦  •5* 

•  ■So 

loo 


LIMB. 


..pert 


Prepared,  *  do*.  In  oase . .  . 

Chloride,  Acme,  lifting,  *S-lh.  bo***,  *  1 lb , 

«  ••  •<  aj-lb.  boxes,  34  lb... 


:Sg 

■ot>% 


LYE  AND  POTASH. 


Banner  Lye,  4  dos . 

Babbitt’s  Lye,  4  do* . 

Lewis’  Lye . . 

Red  Seal,  (  do* . 

"  4  do* . 

Popular,  4  do*.. . 


Per  ease. 

...  3X5 
...  3-so 
...  3 -*5 

...  1.90 

...  1-70 
...  «  45 


MATCHES. 


Double  Tip— 

Ohio  Bluo  Tip,  No.  ro,  1  . . 

»•  **  No.  *o,  1  gro«» . 

«•  **  No.  »o,  100  package*.. . 

«•  *•  No.  50,  1  grow . ... 

•<  "  No.  50,  *0  packages . 

Desk  Noiseless,  No.  50, 1  gross . 

•*  No.  so,  *>  package*. . 

Ohio  Noiseless,  No.  50, 1  gross . 

Silent  Witch  Nolseleaa,  No.  50, 1  gro»» . 

American — 

No.  s  , 


1.00 
1.7c 
3.60 
4  5® 

3  *5 
4*5 
3.00 

3-75 

3-5° 

Gross 

x-35 


.  so 

.10% 

6.85 

3-95 

4*3® 


Jetin  Bower  A  Co. — 

Superior,  bbls.  and  34  bbls . per  lb. 

•<  it ,37  and  68-lb.  buckets  ... 

•'  6  10-lb.  buckets . P«r  crat* 

"  6  5-lb.  buck«t* .  “ 

*•  6  5-lb.  gla*a  jar* . .per  case 

XXX,  18,  37  and  6*-lb.  buckets, 
per  lb. 

«  ••  6  3-lb.  glam  jar*,  per  caae 

Atm  ore  &  Son — 

Extra  Family,  Seedlem  ■■■  p*r  ca8®- 

No.  5,  6  glass  jar* . - .  4-5® 

No.  3,  6  glam  jars . . . ••••  3-x® 

No.  i4,  37  and  68,  wooden  p*U»— perlb.  .13 

Barrels,  halves,  quarters  and  kit*...  ■*•# 

Family,  Seedl^-  Fcr  box 


Antricu  Oil. 

Per  do*. 

Stohrer’s,  No.  8,  a  do* . - . 55 

“  No.  16,  *  dot . . 

No.  3a,  I  do*. .  ,,*5 

Keystone,  bottles,  *  do*- . -  -9° 


PAPER. 

Wrippiag. 


PICKLES. 


8.25 


•x4 

J.io 


1: 


*5 


No.  5,  4  wooden  pall* . . 

No.  io,  6  woodan  palls  . . 

Celebrated,  Seedless — 

Bbls..  K*  and  . . . P®*  »• 

Wooden  palls,  18,  37  and  68  lbs . 

Weoden  kits,  Nos.  20-35 . 

Wooden  kits,  Nos.  20-35 . 

X«T  stone — 

Bbls.,  34s  and  V® . •••••••••• . — 

Wooden  palls,  it,  37  and  48  lb*- . 

Condensed  cartons,  3  doz.  to  case—gro*»  ii.oo 
Condensed  cartons,  6J4  doz.  to  case. .gross  xx.oo 

Barrels,  %8,  Xs . per  lb.  .10 

Wooden  kits,  Nos.  20-35 .  'io}4 


:S 

.09 

.08 

Per  lb. 
■07H 


Manila — 


Per  ream. 


15  x  ao,  full,  10  lb* . |7 

fi.ll  ..lk.  . 8° 


*4  x  36,  fbll,  ao  lb*. 

18  x  *4,  full,  zo  lb* . 

Special,  15  *  *•»  6  lb* . . . 

Bakers’,  15  x  20,  10  ream*  in  bundle........... 

Roll,  grocer*’,  9,  1*,  ij,  18,  »«  or  *4  lnche* 

wike . .  lb- 

Roll— 

White,  light  weight,  i»,  zj,  18,  *0  or  *4 

Inches  wide . ......... 

Glased  fibre,  z»,  IS,  z8,  to  Or  *4  lnche* 

wide . . . 

Glased  silk  parchment,  ze,  15,  x*.  «®  or  ®4 

Inches  wide . . . 

Whitt  tea,  1*  x  16,  rag . per  package 

Wax  butter . 

Parchment  butt**,  9  x  **. . — 


•37  Vt 

.SI 

.12 


rib. 

•• 3 H 

■  03X 


•  »3« 
.14 
.11 
•37H 


45  gals.,  1200s,  H.  G.  &  Co . . . 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  “  . 

10  gals.,  600s,  . 

16  gals.,  600s,  “  ■••■• . 

16  gals.,  600s,  "  dills . 

45  gals.,  1400s,  "  . 

C.  &  B.,  Chow  or  Gherkins,  pints . 

•<  “  half-pints . 

Celery  Sauce,  Yorkshire,  2  doz . per  doz. 

Chow,  “  Pi^,  *  d°r-  ,, 

Gherkins,  sour,  “  “  “ 

Mixed,  "  » 

Assorted,  «  "  "  ' 

Gherkins,  sweet,  “  ‘ 

White  Onions,  "  “  , 

Sweet  Pickles,  500a  to  600s.  5  8*1 . per  keg 

'*  1,0008,  5  gal.eoeuouu . —  " 

u  2,ooox ,  5  Ral . •••••• 

Chow-Chow,  No.  1,  5-8*1-  keg* . 

ow  and  Mixed  Pickle*,  *  gni— !  *. . per  pail, 

Williams  Bros. — 

No.  8,  Sour  Gherkin*,  a  do*- . 

No.  8,  Sweet  Gherkin*.  *  doz . 

No.  8,  Sour  Mixed,  s  do* . 

No.  8,  Sour,  assorted,  *  do* . 

No.  8,  Chow-Chow,  a  do*- . *5 

No.  8,  Onions,  s  do* . 8’7* 


T*5iet  Paper. 


Wooden  kits.  Nos,  25-40 . 

Schlmmei’s —  ,, 

Bbls.,  34  bbl*.  and  30-lb.  kit*  •  **o##*###oe*  *••••••••  *®7/4 

*8  and  37-lb.  kanakin* . °7% 

10-lb.  Icanaklna,  6  to  erat«_ . per  do*.  10.3° 

«-lb.  "  6  to  crate .  “  S-7S 

5-lb.  glass  Jars,  <  to  orat* .  “  "-1! 

Campbell’s,  30-lb.  pall* . . . 

Mrs.  W*1U(,  bbls.,  H  bbls.  and  30-lb.  kit* . od 

New  Year,  bbls.,  kegi  and  jo-lb.  kits . *5 

Crescent,  bbls.,  %  bbls.  and  jo-lb.  kits . 04H 

National,  bbls. .  H  bbls.  and  30.1b.  kit* ..........  .07 

Southwark,  bbls.,  H  bbl®-  ■“  jo-lh-  P»H® . ®5» 


zoo  5-eout  roll* . - 

zoo  5 -corn  pndu . — 

io*  10-cont  rolls 

* 


Paper  Bait, 

Pile*  per  1,000  and  not  leas  than  %  M  loti 
original  shipping  bales,  5  P®r  cent.  Special  Discount. 

l!  “  ’  W1 


2.25 

2.65 

2.65 

4-50 

4-5° 

10.25 

3*3° 

2.40 

•9aK 

.9254 

■  92K 
.92% 
.92^4 
1.20 
t-35 
2.75 
3-40 
5*5 
1  *95 
x  •  75 
1. 00 

Per  dor. 

85 

•85 

•«5 
.85 


YINBUAS* 


DILI. 


Steve  OasoEno. . 

Headlight,  130  test.. 


1**0#*  •##*•**  SO  *•##*#•*•••  ®®®4®4* 
HH»Mt#HMHStM*l*l*ll 


oossossssao*' 


10-cas*  lots .  1  •  3° 


Battle  Axe,  No.  5,  red  head.. ...... 

Bird*  Eye,  No.  5 . 100  P,cb*“ 

Black  Swan,  No.  5,  noiseless  tip . 

Blue  Hen — 

No.  e . * . 

“  io-cxse  lot* . 

No.  5 . ; . 

••  A-case  lot* . . . 

Cat  and  Monte — 

No.  . . . . 

•*  xo-ca*e  lot* . 

No.  3 . . . 

<•  7-cau  lot* . 

No.  . . 

“  5-case  lot* . 

°3T. .  . 100  package* 

«,  . 50  “ 

Black  Diamond,  No.  5 . zoo  boxe* 

„  ••  6-case  lot* . 100  " 

Doric,  No.  . . 

Grocers  No.  *,  3  gros* . ease 

Globe,  No.  t,  3  gross . c*** 

Irnito,  1  gross . 

Mateppa — 

No.  5 . 

"  3 -case  lota . 

rass— 

No.  a . . . — . 

"  10-case  lot* . 

No.  . . 

“  5 -case  lot* . . . 

Swift  8t  Cortney— 

No.  60,  s  grow . ;•••- . - . 

•>  “  4-case  lots - — . . . 

No.  to,  5  gross  - . . . - . - . . 

-  <•  4 -CAM  lot*.. . 

No.  a. _ _ _ — . - 

,  3- 


3.50 

3.50 

3.50 


1.60 

1.50 

4®5 

4.00 


OLIVES. 

H.  Kellogg  ft  Bobs,  Ageafa 

Theodore  Marquet  Broad — 

64  ox.  Mammoth,  French  bottle. •*, 

3*  ox, 

IO  OZ.  ••  ’’  ••••• 

10  ox.  n  * 

64  oz.  Extra,  French  bottle...# . 

32  oz.  “  **  . . 

IQ  0*.  “  M  •••••• . 

IO  OZ.  "  •;•••• . 

*0  oz.  Extra  Mammoth,  cylinder.. 

10  ox.  “  “ 

to  ox.  Mammoth,  cylinder . 

10  oz.  "  "  . 

Cunler  &  Worth  Brand  - 
Galt.  French  bottle  •«••••••••«••••* •••• 

64  oz.  "  . 

f  f 

OZ.  •a*oo*o*o***®®*®*®*' 

19  oz.  M  . 

10  ox.  11  3 . 

is  oz.  Pepper  stuffed,  dub  bottle. 

10  oz.  Celery 


Duffy’s— 

Pure  Apple,  extra  old,  bhl^.  •  •MHWfllM.IM.HII 

"  40  ^rain,  bbls . * . . 

Pure  Cider,  40  gram . . . 

“  45  grain . - . 

Corson's  Gold  Seal  Oder,  pura  appW . 

Whit*  Wine,  90  degree* . •••••• 

Crown  brana,  pure  cider,  quarts.— . per  do*. 

White,  distilled,  4®  g™1® . 

«  <•  45  grain . . . 

••  "  extra  strength . ...... 

Crosse  &  Blackwell's . . ...........p«  doz 


Per  gal. 

.l6 

If 

.It 


09 

.15 
a. oe 


.44 

.53 

ii 

1.07 

1.23 

1.45 

t.JO 
*.03 
*•*9 

*.67  ##••••  #••*•#  •••••' 

J  55  . 

3.79  0000*0  #*#••#  *000* 

4  »9 

4.73  . 

Price  p*r  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  . per„M’ 

••  «i  »5 


provisions. 


•  »5& 

,X5« 

■  nX 
.1234 


.18 


1.85 

2.Z 

*.6S 

3.7O 

35® 


3  5® 
1-75 
3-5® 
3-35 
.90 
5*5 
2.85 

•75 


135® 

10. Q 


IO.05 

5.83 


3.90 

®-35 

2.23 

2.00 


ring  bottle . . 


5  02.  Pepper  " 

Marquet  Brand — 

6  oz.  “Queens,”  cylinder  bottle . .  J.00 

10  oz.  “  club  bottle .  *•«» 

18  oz.  Stufled,  fluted  bottle . 

Pts.  Fourees . - . . 

%  Pu.  Farcies . 

California,  quart  tin*,  large . — , 

**  pint  tins,  urge . 

«  quart  tin*,  m*dlunu 


PICKLED  MEATS  AND  FISH, 

Lamb’s  Tongue,  glass  jars,  pints . per  do*. 

<6  **  quarts...... 

,  __  ^  M 

10-01.  jars . 

zo-lb.  palls . per  pall 


a.  40 
3-5® 
3*  5® 
3-5® 
a. 13 
3.00 


|  Tripe,  10-lb.  palls . 

•'  5 -gal.  kegs . P*1  “S 


4-7* 
5  75 
a. 50 
*.50 

•  9® 
*.00 


Pig*’  Feet,  1  e-lb.  palls- . P« 

"  5-gal.  keg* . per  keg 

Beef  Salad,  in  glass . per  doz. 


1. 00 


3-75 

3-5° 


;-.c 


4-75 

4-5® 


•55 
•  5® 
•75 
.70 
1.9® 
1  *75 
4.00 
3*75 


4-' 

■  .90 
1.90 


13.50 

10.00 


Olive 

Berlin  &  Perrier’s— 

Extra  fancy,  quarts,  1  do*—. 

“  pints,  *  dos . - 

“  X  pints,  •  do*— . — ... 

Rae’s — 

Lucca,  lltro  bottle*,  z  doz . 

"  y-oz.  bottle*,  1  do* . 

"  Finest  Sublime,  quart*,  1  doz . .  7. 

••  “  pints,  *  dos 8. 

•<  "  pints,  »  do*_ .  4  75 

.1  «  8-oz.  flasks,  *J4  do*.  8.00 

i.  <<  12-0*.  flask*,  t%  dos.  10.50 

'•  Sublime,  8-0*.  flasks,  *M  do*— .  7-5® 

<•  "  11-os.  flasks,  *K  do*- .  9.5® 

Finest  Sublime,  1  gal.,  10  In  case . per  gal 

••  g  gal.,  1  or*  In  case, 

"  1  quart,  40  to  case...  “ 

Sublime,  1 -quart  tins,  40  to  case . — 

“  j4-gal  tins,  so  to  caae . . 

"  1 -gal.  tins,  zo  to  case- . 

"  j-gal.  tin*.  1  or  *  to  case— 


Pickled  Beef  Salad^u  glam.. 

Tripe,  in  glass  . 

Ox  Heart,  in  glam .  „ 

Plgi’  Feet,  in  glam . 

Russian  Sardines . . . Par  “®S 

•  ■  ,-lh.  palls . .  pa® 

1  to-lb.  pall* . — . 


<»3 
1. 10 
i.ie 
l.zo 
1.10 
•7S 
.50 
x.oo 


Hams,  skinback,  iS-#o  lbs  eeeeiMNHMMN  *••••• 

“  14-16  lbs . 

“  10-1*  lbs . 

Picnics.  6-8  lbs . . . - . . 

N.  Y.  Shoulders,  10-ia  Ibs...^ . 

Dried  Beef,  sets  dty  smoked...... . 

•*  tenders  and  Knacks  •  ee.eeeeee***® 

11  flats  . . — 

*•  air  dried,  set* . 

«  ><  tendon  and  knucks . *< 

Jeney  Pork,  butt . . . -..per  bbl.  24.50 

*•  family . . . .  27.00 

Breakfast  Bacon,  rib  In . . . 

“  boneless . . 

o.  P.  Bellies.  14-15  lbs . 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs.-..— . 

Cooked  Compressed  Ham,  15-lb.  “0*“-, 

Covered  Hams,  V-ccnt  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  )4-cent  extra. 

Armour  &  Co.— 

Star  Hams,  regular,  io  to  is  idk..*®...*. 

««  “  ia  to  14  ibs.M . 

*•  ••  14  to  10  lbs«. . . 

«  skinbacks . . 

Shield  Hams,  io  lb.  average. . 


.16 

’®mX 


.22 

10.00 


POTATO  CHIPS. 

X-Ib.  paokagas,  bbl*.,  23  lbs . . . 

Loose,  bbl*. .  30  lbs...... - 

34 -lb.  package*,  i*-lb.  box** . . 


•  l8« 
.18 


*.8$ 
*.7» 
3. « 

:.c 


POPPING  COEN* 

Brad’*  “  Tip-Top 
90  10-01. 


p-To®”- 

pmW«— .. 


Per  ca*e 

..  *.75 
..  S®5 
..  1.60 

..  3.00 

..  a. *5 


picnic  Hams, 

it 

Star  Sn 


*4  " 

16  » 

18  “ 

skinbacka . 

5  to  6  lbs._ . — . 

6  to  8  lbs . 

oked  Ox  Tongues,  long  cnt., 

>•  s^irt  cut 

Beef  Bologna . — . — . - 

Shield  Parafined  Bologna- . 

Berliner  Ham . — . . — . 

New  Orleans  Luncheon  Meat—.—...— ~ 

Star  Cooked  Ox  Tongue . . — — 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  to  Ins — 

><  “  ia  lb . —....— 

«  «  14  to  16  tbs — 

»  **  18  B) _ _ _ 

•«  «  skinned,  18— aolbc— 

m  “  boSed,  *kinned.  Cab¬ 
les*  . — ...... — 

**  Bacon . . . 

<•  Dried  Beef.  tnskJes — 

<•  Beef  TongoM, short  cat.— 


■  z634 

•  t6}4 

.1634 

>5 

.15 

•  IS 
.*5 

‘.isH 

•x3 

•x3 

17« 

.18 

.10 

.0834 

.ze 

•  t* 

•30 


.16^ 
■  z63i 

.634 

.1634 

.liX 


■•sX 
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Nobody  can  make 
a  better  wagon 
than  we  do,  and 
nobody  can  make 
as  good  a  wagon 
cheaper  :: 

We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 

Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 


PHILADELPHIA,  PA. 


AS  LONG  AS  EXPERTS 
DISAGREE 

about  the  harmfulness  of  Beuzoate  of  Soda 
in  food  products,  just  that  long  are  thinking 
people  going  to  avoid  all  doubt  by  demandiug 
foods  that  they  know  are  pure.  The  grocer 
who  is  alive  to  his  own  interests  will  give 
this  point  careful  consideration. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

will  always  be  held  in  high  favor  by  every¬ 
one  who  wants  pure  foods.  They  contain  no 
drugs  or  chemicals  of  any  kind  and  are  guar¬ 
anteed  to  please.  Your  customers  know  that 

Anything  that’s  HEINZ  is  safe  to  buy. 


bulk  Mince  Meat 
containing  Benzoate 
of  Soda  you  must  label 
every  sale,  losing  time.money 
and  reputation. 

AT  MO  RE’S 

Mince  Meat 

contains  no  chemical 
preservatives  or  adulterants. 

$Xws<njJ<L  yi 'yij-' 

ATMORE  &  SON,  Philadelphia. 

Members  ol  The  American  Assn,  (or  the  Promotion  of  Portly  in  Food  Products. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wredge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


□ 


H.  J.  HEINZ  COMPANY 


New  York  Pittsburgh 


Chicago 


London 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 
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Winchester  brand  Hams,  skinned,  all  aver.. 

<<  “  8  to  10  lbs.  aver. .. 

•  <  «  12  lbs.  aver . 

a  a  i ^  to  16  lbs.  aver.., 

a  «  16  to  18  lbs.  aver  , 

Picnic . . 


•  *5* 

•  I5» 

•  15K 
■is  * 


•  13 


Above  average  loose,  if  packed  *  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  ft*.. . * 

Plain  tubs,  5°  aod  6o"lb-  . . **,/ 

10-lb.  tin  pails,  60  lba . .  '1,1/. 

3_lb.  •*  60  lbs... . ....  .16  Iz y* 

Armour’s —  1/ 

Shield  Pure,  60-lb.  tubs . . . . 

Simon  Pure  Leaf,  3s,  5s  and  . . 

White  Cloud  Compound,  tubs . 1  S 

II  «  tiercs* . '•/a 

Vegetole,  tierces . 

••  tuns . - . * 

Swift  &  Co. —  .  ,51/ 

Premium  brand,  tierces . -  ’ " g 

Silver  Leaf  brand,  tierces.. . — . . 

Jewel,  compound,  tierces. . . . - . iot» 

Cotosuet,  tierces . - . - . 11 


dressed  meats. 


City  Dressed  Beef — 

Choice,  native. . 

Common . ••• 

Western  Dressed  Beef- 
Choice,  native  cattle . 

Common  to  fair . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  >  lbs.... 


Per  lb. 

.08X-.10 
.07  -.09 


.o8X--ro 

07  - • 09 


-•*3 

-13 


180 


.iiJS--1* 

.II*-. 12 


..  Xft,::::::::::::.:. . 

"  1  so  lbs . . 

Dressed  Sheep  and  Lambs— 

Lamb,  western,  good . 11 

(I  **  culls  . . . 

09 


Sheep,  choice.. .  $ 

“  medium  . . -  -oS  “* 


-.'4 
-.10 
-  .10 


°9 


BUTCHERS’  SUNDRIES. 


-  .75 

.50  -  .70 

Cow  Tongues. . . 

•5®  -  • 73 

..per  pair 

.4©  “  -5© 

«  beef . . 

,.per  doz. 
...  per  lb. 

-1. 00 
.20  -  .25 

-I. OO 

-  .06 

■So  -  .65 

_ per  lb. 

.03  -  .05 

Tenderloin,  beef,  western . 

•*  **  western 

. 

.13  -  »s 

DRESSED  POULTRY. 


Dry-pick  all  poultry.  Leave  head  and  feet  on 

entrails  in. 


and 


Turkeys— 

Western,  young  hens,  8  to  10  1M . 

•*  young  toms,  15  to  17  lbs . 

Old  hens  and  toms . 

Common  to  good . 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy............ . ■•••* 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 


Per  lb. 
25  -.26 


25 

.18 


-.•6 

-.25 

-.20 


to  pair . . . . 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 
,  fancy. 


•«4 


to  pair,  1—^7 . ------ 

Western,  4  to  lbs- to  Palr'  fancY . 19 


•^5 


3  to  3*  lb*,  to  P*^.  fancy . 19 

fair  to  good . . . 1S 


Fowls — 

Western,  fancy . ....... 

Heavy  Roasters,  4  to  5  lbs... 
Fair  to  good... 


.18 

.so 

.18 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  dor 

Individual  sire,  X  ft . . . 98 

Round  conical,  with  key,  No.  1,  1  dor .  *.3° 

«<  “  No.  s,  1  dor .  4. 10 

<*  “  No.  3,  *  dor . -  6-3® 

•*  “  No.  4,  X  do* .  815 

P.  P.  Sauce,  No.  1,  2  dor .  l-S° 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  dor . 

No.  1,  cans,  1  dor . 

No.  2,  cans,  1  dor . 

No.  3,  cans,  X  dox . - . —• 

No.  4,  cans,  X  dor.-... — . . . 


.25  -.28 


-.28 


>  goon. .  » 

,  . Pttlot. 

Squabs — 

Prims,  large,  fancy . 


Mixed, 

Dark.. 


2.30 
4. JO 
3-35 
4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies—  Per  doz’ 

No.  32,  jars . 

5,  toy  palls 


•97# 

No.  s,  toy  pails . . . .  *-45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers- . -  -83 

National,  No.  10,  tumblers . 72X 

"  No.  6,  tumblers . - .  -49 

Preserves—  Per  *?; 

Schimmel's,  pure,  30-lb.  palls . *37* 

National,  30-lb.  pails . . 

Southwark,  30- lb.  pail* . . . ®° 

“  4X-lb.  toy  pails,  X  do‘ . „  4-*S 

Fruit  Butters —  Per  d?z- 

Apple,  No.  32,  jars . . . 9® 

“  Southwark,  No.  3,  tins . 

“  No.  5,  toy  pails . •• 

•>  30-lb.  pads . per  pail 

“  20  lb.  crocks . Per  ft* 

"  Schimmel's,  30-lb.  pails .  " 

Prune,  30-lb.  pails .  “ 

Peach,  30  lb.  pails . 

Jams— 

Schimmel’s,  pure,  jars,  2  dor... . 

Southwark,  assorted,  jars,  s  do* . 

Orange  Marmalade — 

Hartley’s,  imported .  ,,8° 

Schimmel’s,  pure .  I-65 

Warrock’s  Guava  Jelly — 

r-lb.  tumblers . ~ .  4'°° 

X-lb.  “  ** 


Paris  Green,  roo-ias-lb.  kegs . per  lb. 

"  *-lb.  packages .  “ 

“  X‘ft.  packages . ;....  “ 

"  i-lb.  packages .  " 

Rosin .  “ 

Roach  Powder,  Omega,  4-or.  cans . 

a  ••  . per  gross 

Roachsault,  roc.  sire . per  dor. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

“  100-lb.  bags . . 

"  less  quantity . per  lb. 

Venetian  Red .  " 

Whiting  . . 

Goff's— 

Cough  Syrup,  25c.  sire 
Herb  Bitters,  25c.  sire 
Oil  Liniment,  25C.  size 
Sarsaparilla,  50c.  size, 


•®9 

.28 


.27 

.04 

.80 

9.00 

.80 

.06X 
.06X 
a-SS 
a -35 

.03X 

.01 


Per  doz. 
i-75 
i-75 
i.  75 
.  3-5° 


Worm 


Syrup,  x 
and  Catt 


5C. 


size .  i-ao 


•75 


•40 

•75 


1. 00 
2. 70 
I.08 
-°7# 
•  06 

•°7# 

•07 


Dyspepsia  Tablets,  10c.  size.. 

Iron  Glue,  McCormick  &  Co.— 

No.  . . 

No.  . . 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . “5 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 


•70 

•93 


Curtice  Bros. — 


FRESH  FRUIT  JAMS. 

In  No.  1  In  No.  1  glass 
tlns,perdoz.  jars.perdoz. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  “ 

Silver  SandL . Per 

Tar,  pints . per  dor. 

“  quarts . 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dor.  x-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  sire 

50c.  sire 

McCormick’s  Watermelon  Syrup,  50c.  sire.. 

Powde 


Strawberry  Jam .  5125 


Raspberry  Jam, 

Raspberry  and  Currant  Jam, 

Cherry  Jam . 

Apricot  Jam . 

Red  Currant  Jam . 

Quince  (sliced)  Jam . 

Peach  Jam . 

Pear  Jam . 

Blackberry  Jam . 

Gooseberry  Jam . 

Green  Gage  Jam . 

Damson  Jam . 

Grape  Jam . . 

Orange  Marmalade .  1.25 

Pineapple  Marmalade .  x.*5  - 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum 


•*S 
i  •  25 
1.25 
1.25 
1.25 
1.25 
1.25 
1.25 

X.2S 

x*5 

1.25 

X.25 

1.25 


51.65 

1.65 

1.65 


1.65 

X.65 

1.65 

1.65 

1.65 

1. 65 

x.65 

1.65 
1.65 
x.6s 
1.65 
1.65 
1.65 
1.65 
1.65 
1.65 


gg  Plum .  •  ■  . 

Tins  packed  in  cases  of  four  dozen  each.  Glass  jars 
packed  in  cases  ot  two  dozen  each. 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  SX.  IOC.  %z 

Castor  Oil . 45  -83 

Sweet  OH . 45  -73 


•43 


-.28 

-.22 

-.22 

-.11 


-.19 


-.19 


Spirits  Nitre 

Spirits  Camphor . . . 

Spirits  Painters'  Commercial...  .  45 

Paregoric . 45 

Glycerine . —  -45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . - . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . .  -  45 

Godfrey's  Cordial,  rd  bots . 45 

Turpentine . 43 


4-15 

,60 

•03 

1.25 
•75 
1. 00 
■3<> 
3-50 
6.oe 


3-75 

2.00 

2.00 

4.00 

2.00 

4.00 

4.00 

•75 


•«5 

i-75 

2.00 

.90 

.90 


SAUER S 

PURE 

EXTRACT  S 

For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  your  Grocers  I04.&25«-. 

■  ...CfSTWC  Of  x*"'*""™  UN’TI-.JSTAT  . 


3.50- 4.50 
a- 75-3- 75 

1.50- e  00 


LIVE  POULTRY. 

Per  1b. 

Spring  Chickens,  nearby,  xX  t0  •  lb* . ,8 

Large  Springers . . *« 

Fowls . ,S  -'ll 

Roosters . —  •“ 

Ducks . -*S  -  *6 


POULTRY  SEASONING. 

. per  dot. 


Bell’s  Spiced  Seasoning— 
Small,  or  xoc.  size,  a  dor.. 

«  1  dor. 

Large,  or  25c.  sire,  1  dot. 

i-lb  cans,  1  dor . 

3-lb.  cans,  X  dot- . 


•  90 

.:C 


..per  cose 


4  SO 
10.00 


3.00 
a.  50 
2.00 


6.00 

5.00 

4.00 


.00  x.6o  3.00 


....per  dox. 


SAUER  KRAUT. 

Extra  quality,  long  cut,  about  52  gal  . 

“  15-gal.  kegs . 

Webster,  No.  3,  fancy,  N.  Y.  State,  a  dor  ... 

Compass,  No.  3,  2  doz . 


Laudanum,  ioc.  size . 

‘  *3C.  size . . 

j  per  cent,  discount  In  gross  lots  assorted. 

Alum . .  {£• 

Borax,  powdered,  bulk. . P©*" 

Butter  Color,  W.  &  R . P«r  dor.  a 

Bluestone.  bulk. . pot^h- 

Copperas .  j 

Camobor.  gum,  x-oz.  blocks . 

••  flakes,  a  50-lb.  bbls .  “ 

•'  "  less  quantity .  “ 

a  Tar  Balls,  950-lb.  bbla .  " 

"  "  lass  quantity .  " 

Castoria,  Fletcher’s^ . per  dos.  1 

“  Pitcher’s..— . —  “ 

Carbonate  of  Ammonia . . per  lb. 

Epeoot  Salta . - .  “ 

Glauber  Salta. . . . — . — —  ^ 

Glue,  ordinary . - . - . — . . 

“  white . . . .  „ 

Gam  Arabic . . . — • 

Haarlem  OU . - . per  dos. 

Husband's  Magnesia . — . . 

Jamaica  Ginger,  Hires',  flasks- . . 

Licorice,  P.ltS.,  jc.  stick,  imported,  per  dos. 

“  M.  flt  R.,  5-lb.  boxes . per  1b. 

*•  “  [oaenges,  5-lb.  boxes  “ 

“  42,  6s,  U,  res,  16.,  s-ft-  boxB  " 


— a* — 

CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

x  barrels,  28  gals . per  bbl.  5.00 

Bottled  Cider—  per  case 

Duffy's  1842  Apple  Juice,  x  doz.  qts— .  3-5° 

“  •'  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3-75 

“  “  3  doz.  pts .  4.23 

Mott’s  brand  Golden  Russet,  1  dox.  qts .  3.75 

<■  “  2  dox.  pts .  4.35 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1  •  25 

Spearmint,  20  packs,  100  pieces.. . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  io©-lb.  bags . .  .07^ 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  100-lb.  bags . 05H 

Choice,  100-lb.  bags . ©4/4 

Prime,  100-lb.  bags . . 

Japan,  fancy,  100-lb.  bags . ©5 fj 

**  choice,  1 00 -lb.  bags . — . ©4^ 

Java,  fancy,  polished,  xoo-Ib.  bags. . 05 

B.  Fischer  &  Co. — 


Reliable  Brand  Headache  Powders, xoc.  slxe 

Extracts  and  Essences. 

McCormick  &  Co.,  B«e  Brand —  Per  doz 

Vanilla,  Rose,  Pistachio,  No.  a  size . 9° 

No.  3  size .  a.oo 

No.  4  size .  2.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  s  size 
No.  3  size 
No.  4  size 

Lemon,  No.  s  sire . 

Orange,  Nn.  a  rise— . 


Fischer’s,  choicest  head,  x-lb.  bags .  ’°3w 

a  1  a*4  lb., . . 


•45 

X 


2.00 

•25 


10.80 


.07 

.07 

.07 


12.00 

10.00 


Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla... «.... 

No.  2,  Vanilla  and  Rose . 

No.  t,  Lemon  and  assorted . 

No.  4,  “  “  . 

No.  4,  Vanilla.-.. . . . 

Assorted  cases,  Nos.  1  and  2 — 

“  Noe.  x,  a  and  4 .  11.80 

Bulk.  pts.  qts-  XKals-  Kal» 

XXX  Vanilla .  i.S« 

XX  Vanilla .  x.95 

X  Vanilla .  100 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  2.25  9.25  4.00  7.3° 

. .  7.00 

Kitchen  Queen —  Per  doz- 

Extract  Vanilla,  No.  .  *  °® 

“  No.  aX . 80 

No.  X . 45 


Queen  Quality  head,  i-lb  bags, 

<•  “  3-lb.  bags 

**  “  5-lb.  bags . ®7 

Coronet,  head,  1  lb.  bags . 

**  3-lb.  bags .  .  •*5/t 

Imperial,  choicest  Japan  style,  i-lb.  bags .  *©5 

«<  «  “  3-lb.  -°5 

u  •€  i*  5-lb.  0t  *©5 

Natural  Pure  Food,  bead,  i  lb . . . °7 

Extra  fancy  bead,  Acme  Brand,  ioo-lb.  bags  .07a 

Fancy  head,  ioo-lb.  bags . 

Choice  bead,  100  lb.  bags . °5/* 

Fancy  Java  head,  ioo-lb.  bags . °574 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Choice  broken,  ioo-lb.  bags . 

o-lb.  bags . 


:3 


1.50  2.75  5*5°  z®«» 


Extra  fancy  Japans,  too-  lb.  bags  . 

Choice  Tapans.  ioo-lb.  bags . 

Crushed  head,  choice  broken,  i-lb.  bags . 

East  India  head,  i-lb.  bags . 


SALT. 


Extract  Lessen,  No.  25 .  «-75 

•«  No.  2X . 80 


Worcester— 

Bbls.,  contain  380  lbs .  2  ■  5® 

60  5-lb.  bags .  4  ®o 

«  22  14-lb.  bags .  3-73 

*i  30  xo-lb.  bags .  3-75 

“  115  a}4-lb.  bags  — .  4  00 

Irish  Linen,  250-lb.  bags .  *■3° 

••  56-lb.  bags . *5 


No.  X... 


•45 


Ingenoll’s  Flavoring  Extracts — 

High  Grade  Vanflla .  z  -75 


Lemon. 

Select  Vanilla . — . 

"  Lemon  . 

“  assorted... . 

“  small  siae  — . . 


85 

*5 

•45 


Mapleine. 


6.15 

»?5 

•  85 

.80 


Crescent  Brand — 

2  oz.  bottle . retail 

4  oz.  bottle .  “ 

8  oz.  bottle .  II 

32  oz.  bottle .  ** 


Per  doz. 
•35  3-oo 
.60  5.25 
1. 15  9.5© 

2.25  18.00 
4.00  35.00 


a8-lb.  bags.. 

Mermaid,  quick-dissolving  bathing  »lt, 

30  10-lb.  bags,  in  bbls . P©r  bbl. 

Pretzel,  280-lb.  bbls . 

“  180-lb.  sacks . 

Cheese,  280- lb.  bbls . . . 

Packing,  70-lb.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  casd . 

New  Ivory,  24  large  cartons  to  case . ... 

Silver  Springs,  quick-freezing  ice  cream  salt, 
in  bbl 


•35 


3.00 
3.40 
1-53 
a. 49 
•  4® 
■75 
9.20 

1.50 


■®4 

•  ®4>i 
■04* 

•  04 

•07K 


JO  “ 

Less  than  5  bbls 


discount;  xo 

be  allowed. 


per  bbl. 

5  bbls.  the  list  net;  5  to  9  Dbls.,  5  per  cent, 
bbls.  or  more,  per  cent,  discount  may 


SALAD  DRESSING. 


Liquid  Rennet  and  Tablets 


. . par  100  lbs. 


Putty,  ss-lb.  1 

“  50-IV  cans . 

Pstrofaum  Jelly,  scr*w  top,  sc.  sir*  ...per  dor. 
'•  “  xoc.  sins “ 


Blair's  Liquid  Re 

••  Rennet  Tablets,  3  dos - 

Shinn  R  Kirk’s  Liquid  Rennet . 

Bsmh’i  Junket  Tnblnta,  3  dor.... 

Uutaa  Tablets,  3  do* . 


Per  dot. 
x.xe 
•75 
1.5® 
•73 
•46 


Durkee’s,  large,  1  dor . 

'*  small,  2  dor,— . 

Schimmel’s,  small,  2  dor . 

My  Wife’s,  large,  1  dor- . 

<•  small,  s  doz . 

Snider’s,  pts.,  1  dos . . 


Per  dos. 

..  40® 

:: 

..  9. JO 

..  1.43 

..  9 .  JO 


SAL  SODA. 

Bbls.,  J75  ft* . — . . - . 

K«9, 15#  lbs . . . 

60-fa.  boxes,  bulk  or  granulated - 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


This  Point  Alone 
Would  Be  Enough 

<Jf  If  we  said  nothing  more  about  Gurnse  butter 
than  that  we  authorized  you  to  refund  the  money 
the  minute  anybody  complained,  it  would  make  it 
the  best  butter  proposition  on  the  market. 

<Jf  It  takes  some  courage  to  put  the  whole  thing 
up  to  the  customer.  Not  so  much  courage  in  our 
case,  perhaps,  for  we  know  that  nobody  could 
possibly  complain  of  Gurnse  butter.  It  is  a 
perfect  butter— sweet,  rich,  dry,  tasty.  We  make 
it  in  our  own  dairies  and  know  all  about  every 
grain.  Packed  in  brine-dipped  parchment. 

<|f  It  will  pay  you  to  feature  Gurnse  butter  and 
get  the  benefit  of  our  advertising. 

Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds-42  cents 
Prices  subject  to  market  changes. 

P.  F.  Brown  &  Co. 


39-41-43  South  Front  Street 
Philadelphia,  Pa. 


Kiiox 


pj°l 

Eela'pinE 


OACKCO  SV 

CHARLES  B.KHOX 

JOHNSTOWN,  N,Y,U.»?A. 


Do  You  Know  That 
Knox  Gelatine 
Advertises  You? 


Every  customer  knows  that  a  grocer  who  sells 
KNOX  GELATINE  sells  the  best  brands  of  other 

goods. 

► 

<Jf  We  guarantee  KNOX  GELATINE  to  give  per¬ 
fect  satisfaction,  refunding  its  cost  if  it  shouldn’t. 

<If  When  we  please  customers  and  see  that  you  get 
a  good  profit,  we  figure  that  we  have  done  it  all. 

^  That’s  why  we  believe  you  will  push  KNOX 

GELATINE. 


Chas  B.  Knox  Company 


JOHNSTOWN 


NEW  YORK 


He’s  Got  His- 

“PEERLESS” 


TTTTT^  "r 


t  i~jL 


READ  WHAT  HE  SAYS! 

Columbia,  Pa..  November  8.  1909 
PEERLESS  FIXTURES  CO.,  Marshall,  Michigan. 

Gentlemen:— I  would  like  to  send  you  a  picture  of  the  interior  of  my 
store  to  show  you  how  fine  my  Peerless  Counter  looks,  but  owing  to  plan  of 
my  store  am  afraid  I  cannot  get  a  good  picture.  However.  I  am  stuck  on 
your  counters  and  cannot  see  how  I  ever  got  along  without  them. 

Wishing  you  good  luck,  I  remain. 

WALTER  B.  HOGENTOGLER. 

Why  wait  any  longer  about  getting  yours?  Send  for 
our  beautiful  descriptive  catalogue  and  compare  our  prices  with 
others  and  remember  you  have  the  use  of  a  Peerless  while  you 
are  paying  for  it. 

Peerless  Fixtures  Company 

MARSHALL,  MICHIGAN 


Does  Both 
of  These 


First,  pays  you  a  good  profit ;  second,  pleases  your  cus¬ 
tomers.  That’s  why  you  ought  to  PUSH 

Swift’s  Pride  Washing  Powder 

Another  reason  is  our  heavy  advertising  makes  it  sell 
FAST.  Last  but  not  least,  we’re  giving  a  Special  Profit  at 
this  season  that  you  will  find  interesting  if  you  write  and 
ask  the  nearest  SWIFT  BRANCH  HOUSE  about  it. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


SAUCES. 

Lea  *  Perrins'— 

Worestenhire,  quarts - - - - - 

“  pints  . •••••••» . — * 

••  #  pints . — 

Snider’s— 

Chili.  No.  it,  »  do 2 . ~ . 

*•  No.  8,  »  dot . . . . . . . 

Oyster  Cocktail,  No.  16,  *  do* . . . . 

7  h  No.  8,  *  do* . 

Worcester,  Campbell's.  No.  8,  a  do* . 

North  of  England,  No.  8,  s  do* . 

Campbell’s,  Chill,  roc.  size,  bottles . 


SEEDS. 


Canary  . •••••••••"•" 

h  bush.  6o*lb.. 

Caraway . 

Celery . . . . 

Coriander,  bleached.. 

Hemp  . . . 

•*  bush.  40  Id... 

Mustard,  Brown . 

Mustard,  Yellow . 

Poppy . 

Nape . . . 

•'  bush . 

Sunflower,  per  lb . 


Per  do*. 
.  7-SO 
.  4-50 
.  a.  50 

.  a- 35 
.  1-35 
..  a. 35 
..  *•  4° 

..  .87 

..  .82* 

..  -75 

..  .90 


Per  lb. 

.03 

a.  40 
.  *°9 
•77 
•OS 
.04 

1 .60 
.06* 
.06* 

■  07 

.06 

8.50 

•05  54 


Grand  Pa’s,  large . 

(I  [|||T,,„ 

Ivory  ....... 

**  small  — . . . 

Lenox . 

Life  Buoy . . 


Lautz’s  Naptha . . 

Magic  Cleaner . 

Marseilles,  laundry  size. 

**  5-cent  si*e . 

“  toilet  size . 

Master  - . . . . 

Maker’s . 


emw.tlMMMi 


..ZOO 


. . IOO 

. -  SO 

.. . IOO 

. IOO 

IOO 

. .  IOO 

. . IOO 

. . IOO 

.......IOO 

50 


3-JS 
3.80 
y.oo 
4.00 
300 
1  95 

5:C 

5:2 

4.00 

4.00 

3?S 

3-8o 

1.90 


ItSMMISStrSSMl 


.per  do*. 


Miller’s  Naptha."."!'.'.- . 100  3-5° 

Naptha,  Swaft’s . 1*1 


SOB  A. 

Bi-Cart.,  us  lbs.,  kegs..... . . . beg 

Bl-Carb.,  bulk,  less  quantity..—.— • . P®f, 

Babbitt’s  Soda,  *-lb.  pk*5-.  a  5  lb« .  „ 

Arm  &  Hammer  bd.,  *s,  36  'b»- . .  „ 

..  «  “  lbs.,  36  lbs . 

“  <•  “  *.  *>  3«  „ 

Saleratus,  Babbitt’s  bd.,  *s,  aS-tb.  bxs. 


i.«o 

.03# 

•  OS* 

•  05^ 
.04% 

:» 


P.&G 

Octagon- . 

Old  Mill . 

Ozone . 

Oleine,  Conway’s . 

“  Golden . 

“  Eavenson’s . . . 

«  Kirk’s . 

11  Philadelphia,  60  blocks . 

K  **  J  3  *  ’ 

11  Pennsylvania . 

“  Procter  &  Gamble .  J* 

”  Young’s  Best .  ™ 

Pride,  Swift’s . 

Polo . 

Quaker  City,  boxes  . 

"  tubs—. 

Sunlight,  oval . 

“  twin  bars— 

Santa  Claus— . 

Saratoga . 

Star . - . 

Sunny  Monday.  ....... 

White  Cloud . ,00 

Wool  Soap,  large . 7°° 

«  small . . . — . 100 


..100 
..100 
-100 
...  60 

...  50 

...  60 
...  60 


.100 
. lao 

. 100 

. -150 

. 100 

. 100 

. 100 

. . 130 

. IOO 

. IOO 


3 

3.90 

3.90 

3-75 

3.50 
a. 15 

3'35u 

B.07H 

a. 8s 

3.85 

1.60 
3-oo 
2.80 
3.50 
3*  45 
a. 90 

4.60 
3.8s 
3-95 
3.10 

а.  45 
3.00 
4.00 
3.85 

б. 7J 
4.00 


Bhls. 
-  14 

.  .10 


Boxes. 
.15 
.11 
.38 
•  17 
.  ai 
.16 


■13 

.23 

•17 

•H* 

.»5* 

la 


•19 

•14 

•14 


•»3 

•14 


Coleman’s  Mustard,  D.  8.  F. — 

1 -11).  tins...— . 

*Jb.  **  . . . . 

W-lb.  ** 

H-lb.  *•  . - . 

iS-ib.  kegs . - . - 

Peppor — 

Black,  High  Grade. . 

Black,  Low  Grade . 

White,  High  Grade..... 

White,  Low  Grade . 

Red,  High  Grade . ... 

Red,  Low  Grade- . 

Cinnamon — 

High  Grade...*...— ....... 

Low  Grade . 

Clove* — 

High  Grade . . 

Low  Grade . . . . 

Allspice — 

High  Grade. . . . 

Ginger— 

High  Grade. 

Low  Grade . - . 

Mace — 

High  Grade . — 

Nutmegs — 

High  Grade . . 

Mustard — 

Yellow,  High  Grade- 
Yellow,  Low  Grade... 

Brown,  High  Grade— 

McCormick  &  Co.—  , 

Bee  Brand— Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4-lb.  cartons 

#-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allsplce,*-Ib.  cartons 
^-lb.  cartons 

Bee  Brand,  In  canisters,  above  assortment, 

No.  45  slse 
No.  90  size 


:3 

.13* 


5-4° 
a. 70 
*■45 
.90 

•43 

Cans. 

•  17 

■13 

•3° 

.19 

:3 

.2 

•«5 

.30 


•»«* 

•13 

■75 

•30 


.15 

15 


mineral  water. 


Per  ca»e 
5.00 


Toilet 

Buttermilk  Cosmo— . 


Sheboygan- 

Large,  50  In  ease . 

Smsdl,  100  In  case . 6.5a 

^Yebato' 0/50*  cents  per  case  on  Averse  iota. 


SOFT  DRINKS. 

Per  do*. 
Per  cisc 

!li 

;; 

Lemon  Soda,  extra  quality,  *  do*...- .  « • 7° 

Root  Beer,  extra  quality,  pints,  a  do*— ......  a. 10 

dinger  Ale,  10  do*,  crates  or  bbls.  9  00 
Ihebeyfan  Gu|er  Ale,  a  do*,  in  crata,  per  ^ 

R om 'beer  Extrac t ]  Hires  ,  1  ao*  .  i.5° 

Hires’  Root  Beer,  fcarbonated,  a  do*.. .  7* 

Hires’ Ginger  Ale,  Carbonated,  a  do* . 

Welch’s  Grape  Juice,  case 

u  •*  44  #-pint«,  ^doz .  4*5° 

(«  ••  44  4-ouec«,6  doz .  5*°° 

„  u  ••  ^-gallons,  8  bottles  5.00 

3  per  cent,  discount  on  5  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatub,  *  gross- . . . 

Ben  Ami,  10-cent  sirs . » 

vti... _  CSIUavi  w  . . Pe*  QOZ* 


Soaps. 

. gross 

. doz. 

"  Swift’s . gross 

Castile,  El  Almoda,  9  4*.  mottled,  green  or 

white . ........per  box 

Castile,  El  Almoda,  50  IS.  mottled,  green  or 

white . P^0* 

Castile,  Lexard,  floating . 100 

Castile,  Lexard,  floating— . :?° 

Castile,  imported,  Conti. . - . {“• 

“  Conti,  original  boxes . — *“• 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . — . 8™** 

Fleur-de-lis .  ,  _ 

«  do*. 

. gross 


Hearts  and  Flowers . 

Maxine  Elliott . . 

Oatmeal,  3  cakes  In  box . 

Olive  oil  Castile,  white,  green  or  mottled, 

0  *-lb.  bars  to  box . 

Turkish  Bath . 

Sweetheart,  50  cakes . 

“  too  cakes . 

Swift’s,  Pumice . 100 

‘  Candia  Glycerine . 

‘  Raven  Tar . 

Witch  Hazel,  3  cakes,  *  gross . 

<<  Swift's . . 

«  Armour’s . 


6.60 

.60 

4-3» 

3*5 

435 

4.00 
a. 00 
.13* 

.11* 
•  70 

4-4° 

4-50 

■45 

1:2 

3-»5 


.14* 

.98* 

IS 

■77 

•39 

.aa 

•17 

•17 

Per  do*. 

•  4» 
•75 

•35 

•r> 

t 


Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . *  gro.  1.15 

Electric  Paste,  *-gross  . . — -  4-s® 

Magic  Paste,  * -gross  boxes—...— . . .  4-75 

Parlor  Pride,  large  size . — . pm  dos.  .07)6 

•*  “  . — per  gros*  io.bj 

“  small  size . - . per  do*.  .70 

Climax  Enamel,  ^ -gross . . per  gross  9.40 

Black  Jack,  J^-gross . -..  7  °° 

Rising  Sun . . . .  5-75 

Sun  Paste,  5-cent  size . — .  4-5° 

“  io-cent  size . .  “  I-30 

X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  of  *-gross .  i-aj 

Per  box  of  *-gros* . -•••  *-5o 

14  dozen  to  gross . . .  3  °° 

10- cent  size.  No.  xo,  per  box  of  H-groas .  a. 35 

Per  box  of  *-gross .  4-So 

Per  gross . - .  9- 170 

F.  F.  Dailey  Co.— 

a-in-i,  smaller  size. . per  do*.  .  75 

a-la-i,  large  size .  *-75 


Mtutari— Pr*9«r«4. 


Campbell’s,  jar,  a  doz . 

Campbell's,  with  spoon,  new..... . 

Gulden's,  No.  6,  with  spoon,  a  doz . 

<<  “  30,  “  “  . - . 

Beer  Mug,  fancy,  large  size,  1  doz . 

Lemonade  Glass,  tall,  a  doz— 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  doz . 

Milk  Jar,  glass  top,  a  do* . - . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  do*. 

,  .90 

.90 


.65 

•75 


■  85 

■4«* 


Electro  Silicon, 


Puti  1 


SOAP— Laeadry. 


Acme  . . 

Acorn- . 

Ark . 

American . 

. . 

Best,  Babbitt.— . . 

Babbitt’s  New  York  City . 

Big  Master . 

Brown . . . 

Borax,  Dreydsppel 

“  Pearl,  Young  St  Lo.. 


>• 

a.  50 

2.50 

..per 

doz. 

•79 

.per  gross  16.50 

doi. 

1. 45 

.per  gross 

7.00 

..per 

do*. 

.6a 

doz. 

•55 

ry. 

Less 

than 

Bars. 

5  bxs 

. 

...IOO 

3.05 

. 

...120 

7-75 

...  7* 

2.85 

. 

...100 

...IOO 

...  60 

9.8s 

...  70 

2.70 

....  60 

a. 40 

a.  60 

....  40 

a. 80 

a.  80 

..lb. 
.... doz. 

. box 

. box 


5° 

...IOO 

.gross 


.09 

.40 

1.90 

3-75 

4.50 

4.15 

4.60 

3*5 

3-9° 

3-5° 


ScaariBg  Sea?. 

Day  &  Frick’s  Flint,  36  bars . - .  1  •  *4 

Young's,  48  bars . - .  ' 

Brooks’  Crysta*>  100  .  3‘ 

Philadelphia  Standard,  60  bars . 

::n 

Wrielcy'*,  ioo  bars . . . i 

(50  bars  free  and  25  Universal  Coupons  with  eacl 
Kitchen  Crystal,  36  bars— . - . 


ch3b75 


ox) 

33 


Seap  Pewder. 

Per  case 

.  a .  70 

.  a. 70 

.  a .  6  j 

.  a.  37* 

.  3  90 

No.  if,  36  “  . .  7  49* 

Powder,  100  6-oz— .  9.25 


Pearllne,  36  package* . 

“  79  “  . 

“  100  "  . 

Soaplne,  No.  7.  *•» 

••  No.  is,  100 


Pearl, 

Day  & - - -  -  - 

Handsome .  00 

EaveDSOn,  large . 100 

“  small . . . . . 

Kirkman’s . 100 

Red  Seal- 

Swift’s  . 

Climax . 


Circus.. 


100 

IOO 

IOO 

IOO 

IOO 


a. 60 
4-75 
3-75 
3-75 
3-75 
3-75 
a.  10 
3**o 
5  55 


Babbitt’s  1776 

Finola,  100  packages . . . 

Gold  Dust,  Fairbaok’s,  100  ia-o*.  packages.— 

<<  ••  34  4-lb. 

Naptha  Borax,  100  packages,  large . 

“  100  5-cent  packages- . 

Klrkoline,  white,  24 large  packs.. . 

««  44  100  12-oz.  packages . 

Young's  Pearl  Borax,  60  i-lb  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

tt  44  50  as . 

<«  “  zoo  is . 

Nine  O'clock  Tea,  100  packages . ...... 

I-V  Washing  Tablets,  3  doz . per  doz. 

Swift’s  Washing  Powder,  100  is . 

**  44  74  48 . . 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 
Pcwerine,  100  packages . . .  3  •  75 

Old  Dutcn  Cleanser,  48  packages .  3  *5 


SPECIALTIES. 

Anker’s  Bouillon  Capsules . - . 


Cotton  OU,  Whit. . J  ” 

Coal  Oil  J ohnny . 3-57* 

Dobbins’  Electric . 

Dewey . 

Fairy . 

Fels-Naptha. . . . • 

Five  case  lots  freight  prepaid.. 

German  Family . 

Good  Morning . 

Glycerine  Tar . 

Gloss . . . 


3.25 
4.00 
4- 50 
4-75 
3-75 
3-55 
3*35 
3-55 
4.00 

4* 00 
4  00 

3'  75 
•43 
4.00 
4.00 


WHOLE  SPICES. 

Per  lb. 

S®“=±z:i:z  :°o4* 

Clove* .  | 

Nutmegs,  large .  - 

**  medium . . . . . . . . 

Cinnamon  Bark,  Canton.. . -i* 

“  Java  Thin  Quills,  5-lb.  rolls..  .  30 

“  Saigon . .  -55 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . ®3 


CORN  STARCH. 

Davis,  48  S-cent  packages . per  ease  1 .  tto 

•*  36 10-cent  “  . 

Duryea’ s,  40-ib.,  i-lb.  packages . •• 

Niagara,  4o-lb-.  "  .  .'!! 

SSirf-fiX  Sg 

44  90-lb. ,  . . . 

Rex,  40  lb.,  x  lb.  packages . . 


LAUNDRY  STARCH. 

Argo,  Gloss,  a4  5-cent  packages . 9«u 

Gilbert’s  Laundry  40-lb  boxes-...-..-...-.-  -03» 

<•  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .00 

«  Linen  Gloss  3-lb.  cartons . °5 

Klngsford’s,  Pure,  3-lb.  carton. . . . 

Pure  Gloss,  40  i-lb.  packages .  06 H 

«'  Silver  Gloss,  12  6-lb.  wd.  bxs— . 

Duryea’s,  Superior,  3-lb.  cartons . 

'•  Sarin  Gloss,  lb.  packages . 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per^pfcge. 

Excelsior,  34  packs . - . 

McAllister,  36  packs . - . 

Gold  Medal,  24  packs . . 

Bird  Gravel — 

Red  or  White,  small,  pkgs . per  doz. 

Red,  large,  36  pkgs .  „ 

Silver,  small,  36  pkgs .  (< 

“  largo,  36  pkgs . 

Bath  Brick,  as  bricks . P67  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  a  doz . Per  do*. 

Royal  Glue,  1  doz . per  doz. 

Paist’s  Glue,  1  doz . . . 

Carpet  Tacks,  Wooden  Keg,  *-gross  ease, 

assorted,  6,  8,10  . . P« 

Carpet  Tacks,  Silver  Steel,  4-0* . per  do*. 

6-oz .  „ 

. .  „ 

. .  « 

ia-oz . . . 

Matting  Tacks — 

No.  xo,  steel . 

No.  11,  “  .  „ 

No.  ia,  ”  .  i4 

Fli-Stickon,  Fly  Ribbon . per  gross  4.8* 

FU-Stickon,  *  gross  display  carton- .  110 

Ely  Paper,  Tanglefoot . Per  cas® 

“  Sticky,  10  cartons .  9.15 

Stlcktite  Fly  Paper,  . . per  Cass  3.00 

<<  “  10  cartons- .  *.35 

Wax,  White  and  Y ellow . P*r  *b'  •  3° 


097 


„..per  doz. 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  ao  yds.  to  lb.— —.per  lb. 

<•  “  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine. .  (< 

Texas  Medium  cotton  twine .  f| 

Cotton  Candle  Wick . . . — — •• 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx. 

Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb.  ^ 

bunches . . 

Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb.  bunches.......... . P«f,ib- 

Best  Jute  Rope  16  yds.  to  lb  . .  „  '°7 

Best  Jute  Plow  Lme,  8  yds.  to  lb .  -®7 

Jute  Clotheslines,  90  ft.  to  hank. . per  doz.  1.60 

44  108  ft.  to  hank. .  *’7° 


.08# 
•75 
.20 
.  z8 
.x6 

.90 

•fl5 


.  16 


,.IOO 

.  zoo 

. zoo 

. IOO 

. zoo 

. IOO 

. . zoo 

. . zoo 


4.00 

4.00 

3-95 


3»5 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F.— 

5-cent  tins,  a  and  4  doz . per  doz. 

Dime  size,  a  and  4  doz— .  „ 

i/-lb.  net,  tins,  a  and  4  doz . 

*-lb.  net,  tins,  a  doz .  „ 

i-lb.  net,  tins,  1  doz . 

6  lb.  cans,  full  weight . P*f,  "• 

10-lb.  cans,  full  weight . 


•  »7  H 
.06* 

•  07* 

•  04* 

.08* 

.03* 

•  05 


Superior  B,  bulk . 

Satin  Gloss  crates,  1a  6-lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk. . 

«  i-lb.  packages,  48  lbs . 

*<  3-lb.  carton*,  48  lbs . °5 

«*  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

"  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

64  5-cent  “  .......... — — . . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

Rex  Gloss,  5° lb-  bulk . 


SYRUP  AND  MOLASSES. 

N.  O.  MoImbos. 

NEW  CROP,  1908.  # 

Special,  extra  fancy.  No.  736 . 4* 

Fancy,  No.  . . . 

Choice,  No.  .  ” 

Cane  Juice . . 

B.  H.  F.,  Horse  Food  Molasses . 7» 


4.30 
3.20 
5.00 
a.  50 

.08 

•50 

•»3 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  do*.  No.  3  screw- 

top  cans,  both  freight  paid . - .  , 

Gold  Mine,  in  bbls.,  new  crop . *j 


45 

■85 

1. 00 
1 .90 
3-70 
■*3 


STOVE  POLISH. 

Per  gro. 

E nameline  Paste,  small,  *-gross .  4  «> 

«  “  large,  ‘  .  7~ 

•<  Liquid,  large,  "  .  ®'65 

..  «<  smaU,  "  .  4-9° 


Fancy,  No.  109 
Fancy,  No.  m 
Prime,  No.  no 


.«( 


Porto  Rico  Molasso*. 

Extra  Fancy  Ponce,  No.  714,  new  crop. . 

West  India,  choice.  No.  510,  compound . 


IN 
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Our  Indexed  Coupon  Books 


are  conceded  by  thousands  of  satisfied  users, 
to  be  the  most  convenient  and  best  made. 
If  you  are  not  using  Indexed  books  you  are 
making  a  mistake.  They  cost  no  more  than 
the  other  kind,  and  are  delivered  freight  or 
express  charges  prepaid.  Good  for  cash  and 
credit  business  Saves  you  nine-tenths  of 
your  bookkeeping,  and  eliminates  forgotten 
charges,  losses  and  disputes.  Saves  you 
time,  labor  and  annoyances.  Their  cost  is 
trifling.  Let  us  send  you  free  samples  and 
booklets  at  once,  now. 


Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


J.  P.  FORBES,  Forbes  Building,  COSHOCTON,  OHIO 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


1 


SOAPS 


Young’s  Scouring 
Soap 

Cygnet  Soap 


f 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Stores  That 
Look  Like 
Junk  Shoos 


Reckon  Dp  tba  Profit  on  LOWNEY’S  COCOA  and  see  If  it  does  not  pay  you  better 

\  - - - - - - than  most  package  goods.  Wide  Ad- 

vertlslng  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEV’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


No  matter  how  hard 
you  try  to  avoid  it,  your 
store  will  look  like  a  junk 
shop  if  its  shelves  are 
overcrowded. 

Of  course  you  can  overcrowd  shelves  supported  by 
Baines’  Brackets,  but  you  won’t  reach  the  crowded 
point  until  you've  got  25  per  cent,  more  goods  on 
the  shelves  than  you  can  put  on  the  old-fashioned 
shelves. 

Baines’  Brackets  hold  up  shelves  without  the 
old-time  uprights  that  eat  up  space.  The  whole,  un¬ 
obstructed  shelf-length  is  available  for  goods.  We’ve 
figured  up  the  gain  many  times — it  amounts  to  a  clear 
increase  in  shelf  room  of  25  per  cent. 
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^t.  bottles,  i»  1b  < 


,.„..per  gal. 
. per  r»l. 


HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal. 

Domestic,  barrels . ■  • . P*r 


Selser's,  lunch  bottles,  2  doz . per  doz. 


reiser  s,  lunou  . 

Saber’s,  medium  bottles,  2  doz..... 


Schlmmel's,  xo-oz.  bottles,  2  doz.  totmse . 

"  6-oz.  “  ‘  . 


r-45 


•95 


New  England  Maple  Syrup  Company. 
‘Golden  Tree”  lure  Honey-  p*r 

No.  1  iar,  1  doz.  in  case .  *  4° 

No.  *  jar,  2  doz.  in  case .  I-s" 

No  3  jar,  3  doz.  in  case . . 


_  bottles,  14  in  case  ... 

Fives  bottles,  24  in  case 

Jacket  cans... . 

Vermont,  gal.  tins . 

“  J4-gal-  tins— . 

Hazen’s,  qt.  bottles . 

“  pt.  bottles . . . 

New  England  Maple  Syrup  Company 
“Golden  Tree”  Pure  Syrup — 

Square  bottles,  2  doz.  in  case..... . — * 

Fruit  jar,  2  doz.  in  case . — 

Medium,  s  doz.  in  case . 

Small,  2  doz.  in  case . .... 

Square  lull  gals.,  %  doz.  in 
Square  fall  %  gab.,  1  doz.  m  case 
5-gal.  jacketed  cans . 


Butter  Dishes. 


No. 


1,  Solid  oval . .. .  j  ,s 

. '"'""I""""!! .  z-40 


1,  Wire  ends.. 


Whitewash  Brushes. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars—  Per  I 

4  doz.  In  barrel . 

1  doz.  in  case . . .  _‘1J 

Lyle's  Imported,  No.  2  cans,  2  doz .  3 

Globe,  No.  2  tins,  2  doz . 

Globe,  No.  2 K  ‘‘as.  2  .  'a. 

Globe,  No.  5  tins,  x  doz .  -7 

Globe,  No.  10  tins,  y2  doz . 

Banner,  in  jars,  compound . . . .  71 

White  Clover,  in  jars,  compound.. 

Purina  Pancake  Syrup,  36  pts . 

««  “  24  att 

«  *•  12%  gals. 

u  6  gals . 

*Karo,  indent  size,  a  doz . per  case 


picnic  Plates,  8  In . 

9  "m . . . v- .  4 

Crates  contain  250  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper 

So- . \.Z 

No-2 .  x.8. 

No- . . 

No.  5 . . . 

Clothes  Pins. 

Per  bo*. 

. 40 

. . per  doz.  .35 


No. 

*,  6  in.,  White  tampico . 

7,  7  »» •.  I; 

*,  8  m.,  “ 

6,  5  in.,  Family,  extra  heavy . 

*>  6  !“•*  :: 

I  !“•>  , 

12,  8  in., 

6  5  in.,  A.,  hair  bnstle.. 

8,  6  in.,  “ 

.0,  7  i=-.  “ 

V  5  in’.’,  Ideal,  all  bristle,  3  row... 
8,  6  in.  “  “  3  row... 


1.40 


Dust  Brushes. 


5  gross . 

Tibbals  Clothesline  Hooks . 


Egg  Crates. 


No. 

7X,  Fibre,  wire  drawn . 

ai.  All  hair,  wire  drawn. . 

28,  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

22,  7  In.,  Mixed,  round  end . 

11X,  7  in.,  All  hair,  round  end.., 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  doz. 

Little  Gem,  parlor,  a  spring . - .  4*| 

n  u,  Noj,  1% 


Perfection . 

“  10  sets  fillers .  *  -35 

Standard,  12  sets  fillers . J 

Star  Egg  Carriers,  No.  1,  2  doz . per  doz.  2.25 

“  No.  2 .  3-5® 

Star  Egg  Trays.  No.  1,  x  M . P«  M-  3  ~ 

I  ••  No.  . . per  doz.  4.50 

.doz.  seta  .35 


TOBACCOS— PLUQ. 


Divisions.. 


Leader,  No.  6,  3  string  red  handles .  3  • 

Princess,  No.  4,  fancy  handles .  4-5 

Whisks,  2  sewed .  '  . 

Factory,  heavy .  4 '7* 


BRUSHES. 
Scrub  Brushes. 


Deer  Skin,  9  and  16  lb . . . . 

Jolly  Tar,  5,  1°,  »5  2nd  *5  1°» . ® 

Newsboy . . 

Old  Honesty . - . 1* 

Piper  Heidslck . 

Spear  Head . . .  44 

Standard  Navy . 

Toddy . 


K.aro/95-cent  size,  x  doz . 

Duff’s  Molasses — 

Gal.  cans,  screw  cap,  doz.  to  case., 


Washboards. 


U-gal.  cans,  screw  cap, 


1  doz.  to  case . 


No 


doz. 


Qt.  cans,  screw  cap,  a  doz.  to  case . 

Palmetto —  ,  ,, 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case . . . 

No.  5  cans,  short  #-gal.,  screw  cap, 

to  case . . . . . . . 

Full  qt.  cans,  plain  top,  a  doz.  to  case. . . 

No.  s  cans,  2  lb.  size,  plain  top,  3  doz.  to 
case . — . 

RNoR2Krc»ns-  2#  lb-  iize>  plaln  t0p’  *  d01' 

to  case . 


•  9754 


69,  Good  Enough,  double,  spring  protector., 

.7’  Peerless,  double . . . . . 

,,o  <<  single,  spring  protector . 

80’  Seal  Globe,  double  swing  protoctor . 

100’,  Northern  Queen,  single,  protector . 

126,  Ruby,  single  . . . . 

130,  Little  Gem,  pad  board . 

142,  Celery  City..— . 


No. 

22,  White  corner . 

23,  Medium  size . 

27,  Large  . . . 

13,  Marble,  medium  size.... 

00,  White,  Snap . 

Handy  House . 

Jersey  Milk  Can . 


Vinco, 
Town  Talk 


.28 


SMOKING  TOBACCO. 


Stove  Brushes. 


No. 


3,  Straight  Block,  wood  handle.. 

ai|  X,  crescent  shape  . . 

1,  Grey  fibre,  strap  handle . 

'  tf  •«  _ 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup-  Per  doz 

Gal.  cans,  6  In  case . 

%-gaA.  cans,  12  in  case. 

....  in  racp 


Buckets. 

Per  do*. 

O.  G.,  a  wire  hoops . 

I  “  3  wire  hoops .  '/2 

Pine,  2  hoops,  flat . 

“  3  hoops,  flat . . .  ,',c 

Galvanized,  i*  qt .  ' ' 

“  *4  . .  . 

v  s  . .  a* 


6’  Extra  quality,  all  hair . - 

Shoe  Brushes. 

!  No. 


o,  Mexldan  Fibre . . . 

z,  “  large . 

4,  Bristle  outside . 

5,  All  bristle . . . 

i6X,  All  bristle,  extra  value... 
18,  All  bristle,  spotted  white.... 


Duke’s  Mixture . 

Greenback . 

Green  Turtle . - 

Honest . . 

Polar  Bear . 

Sensation . . . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

G.  &  A.  Navy . 

Hot  Ball . 

Miner's  Extra . 

Pipe  Smoking . 

Red  Man . . 


YEAST  CAKES. 

Compressed  . Per  40x* 

Magic,  doz.  packages . per  box 

Yeast  Foam,  doz . 


This  Message  Points  Out  a  Way  for  Two 
Persons  to  Make  Money— Vou  and  Us. 


|  CJ  Could  you  sell  a  standard, 
■  honest  cereal  that  made  good 
as  to  all  its  food  claims  and 
paid  you  40  per  cent,  profit  ? 

<fl  Our  Gluten  Cereal  is  made 
in  Pennsylvania  after  far 


,.Iir  p,  AXES.  Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories’  Agents 
HITTER  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  Millions  a  Year 
.  pl  K  BAGS,  All  Sizes  and  Shapes 
WBAPl’S;  PAPER,  All  Weights  and  Grad.* 
TOILET  PAPER,  Two  Cents  a  Roll  to  Ten 
PARCHMENT  PAPER,  Grease  proof,  Damp-proof 
WAx  PAPERS,  for  Meats,  Flowers,  etc. 

OPEN  FIND  ENVELOPES  in  Endless  ’Variety 


OP£^  END  Rlv W  — * 

HUFF  PAPER  COMPANY,  511  &  Market  Sis.,  PHILADELPHIA 


I"  in  Pennsylvania  after  far  Z 
more  careful  methods  than  I 
,  obtain  in  the  average  mill.  ^ 
It  is  an  honest  product  and 
will  give  the  utmost  satisfac¬ 
tion  to  your  customers. 

|<jf  How  will  it  feel  to  make  1 1 
40  per  cent,  on  a  cereal?  || 


on  a 

Costs  you  SI. 25,  brings  back 


SI.  80. 


A.  C.  Godshall  &  Co. 


I 

I 


INCORPORA  TED  | 

lansdale,  PA.  | 


If  you  could'  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty  !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  m 
other  ways,  too— strongest,  purest  and  most  profitable. 

It  makes  you  too  per  cent. 


How  to  be 
Sure  of 
Good  Ham 


Just  see  that  it  is  SWIFT’S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 

brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don  t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  Vou 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 
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National  Attack  Coining  on  High  Food 

Prices 


Breaks  Forth  in  Several  Ways  in  National  Capital.  National 
Boycott  Movement  Started  Against  All  Foods  Believed  to 
be  Artificially  High.  Similar  Plan  Used  in  Germany. 
Resolutions  Introduced  in  Congress  for  Investigation. 
Summary  of  the  Discussion. 


when  to  sell.  This,  it  is  said,  is 
in. restraint  of  trade. 

The  Bradstreet  Co.  also  sup¬ 
plied  some  specific  figures  on  the 
subject,  showing  the  prices  of 
necessaries  of  life,  chiefly  grocer¬ 
ies.  since  1896,  as  follows: — 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant." 

Washington,  D.  C., 

January  7,  1910. 

During  the  past  week  this  city 
has  become  the  centre  of  a  na¬ 
tional  movement  to  inquire  into 
the  reason  of  the  enormous  cost 
of  food  products  and  to  adopt 
means,  if  possible,  to  remedy 
them.  A  German  physician  well 
versed  in  economics,  has  inaugu¬ 
rated  a  movement  for  a  national 
boycott  upon  all  articles  of  food 
which  are  believed  to  be  higher 
than  they  have  any  good  reason  to 
be.  Another  move  with  the  same 
end  in  view,  but  from  a  different 
standpoint,  was  made  in  Congress 
by  Representatives  Moore  and 
Hull.  Mr.  Moore  believes  that 
the  holders  of  storage  foods  are 
largely  responsible  for  the  high 
prices  and  he  introduced  res¬ 
olutions  on  Tuesday  to  inves¬ 
tigate. 

The  originator  of  the  boycott 
idea  is  Dr.  E.  L.  Scharff,  a  Ger¬ 
man,  who  proposes  to  apply  the 
identical  remedy  once  used  by 
the  people  of  the  German  Empire, 
under  similar  circumstances.  At 
that  time  there  was  a  coffee  com¬ 
bine  in  Germany.  The  price  was 
jumped  repeatedly,  until  it  ap 
proached  the  prohibitive  point. 
The  Germans  formed  a  national 
organization,  and  upon  a  given 
day  practically  the  entire  nation 
ceased  the  use  of  the  beverage. 
Four  days  sufficed  to  bring  the 
coffee  combine  to  its  knees,  and 
the  price  was  reduced  and  the 
German  Empire  quietly  returned 
to  its  drink. 

Dr.  Scharff  has  been  holding  a 
series  of  meetings  at  his  house 
here  for  the  introduction  of  this 
plan  in  this  country  to  compel  the 
food  combines  to  become  reason¬ 
able.  His  idea  has  met  an  unex¬ 
pectedly  popular  reception. 
Prominent  citizens,  members  of 
Congress  and  others,  have  has¬ 
tened  to  his  support,  and  without 
solicitation  he  already  has  tenders 


of  ample  capital  with  which  to 
meet  the  expenses  of  the  prelimi¬ 
nary  organization  of  his  league. 

At  a  mass  convention  soon  to  be 
held  officers  will  be  elected  and  an 
advisory  board  created  to  have 
charge  of  the  formulation  of  the 
arrangements  for  making  the 
league  national  in  its  scope  and 
character.  It  is  proposed  to  have 
a  sub-committee  of  two  in  each  of 
the  principal  cities  of  the  country 
as  well  as  a  State  organization  at 
each  State  capital.  The  sub¬ 
committees  in  the  various  cities 
are  expected  to  form  local  organ¬ 
izations,  and  as  soon  as  one  mil 
lion  householders  have  become 
members  of  the  league  the  organ¬ 
ization  will  be  ready  to  start  its 
first  national  boycott. 

It  is  understood  here  that  this 
plan,  if  carried  out,  will  be  first 
directed  against  the  products  of 
certain  of  the  largest  Western 
packing  companies. 

The  resolutions  introduced  by 
Representative  Moore  is  a  very 
curious  production.  Mr.  Moore 
proposes  first  that  articles  of  food 
shall  not  be  kept  in  cold  storage 
longer  than  six  months,  and  that 
the  Secretary  of  Agriculture  shall 
cause  an  inspection  to  be  made  of 
all  cold  storage  warehouses  where 
food  is  kept  at  least  once  a  month  ; 
that  he  shall  destroy  all  impure 
food  and  also  all  food  remaining 
in  storage  more  than  six  months. 

Mr.  Moore  declares  that  there  is 
a  plain  scheme  to  force  the  con¬ 
sumer  to  pay  high  prices  and  the 
storage  warehouse  owners  are 
used  to  carry  it  out.  Eggs  and 
butter  are  packed  away  in  the 
summer  or  spring,  and  in  the  win¬ 
ter  they  are  released  from  the 
storage  houses  in  such  small 
quantities  as  to  force  the  con 
sumers  to  pay  heavily  for  them. 
It  is  contended  that  the  farmers 
are  the  real  persons  who  are  re 
sponsible  for  the  high  prices. 
They  have  unions  and  associa¬ 
tions  that  keep  them  posted  when 
to  hold  back  their  products  and 


Advance  in  the  price  of  living,  189(5 
to  1909. 

1896.  1901.  1907.  1909. 

Flour.  straight 

winter,  per  bbl.  3.25  3.40  3.35  5.40 

Beef,  carcasses, 

per  lb . 055 

Hogs,  carcasses, 

per  lb . 0387 

Mutton,  carcasses, 

per  lb . 055 

Milk,  per  qt . 03 


Eggs,  per  doz. .  . 

Bread,  per  loaf.  . 

Hams,  per  lb.... 

Lard,  Western 
steam,  per  lb. . 

Butter,  creamery 
best,  per  lb. .  . . 
Cheese,  choice 
East  factory, 

per  lb . 066 

Coffee,  Rio,  No.  7, 

per  lb . 13 

Sugar,  granu¬ 
lated,  per  lb. . . 

Tea,  Formosa, 

Ooling,  superior 

per  lb . 18 

Molasses,  New 
Orleans,  prime, 

per  gal . 32 

Salt,  domestic, 
sacks  of  224  lbs. 

Rice,  domestic, 
good,  per  lb. . . 

Beans,  choice  mar¬ 
row,  per  bush..  1.15 
Potatoes,  per  180 

lbs . 

Apples,  per  bbl. . 
Cranberries,  Cape 
Cod,  per  bbl. .  . 
Lemons,  per  box, 

300  . 

Coal,  anthracite, 
stove  sizes,  per 
ton . 


.055 

.085 

.08 

.09 

.0387 

.071 

.09 

.107 

.055 

.03 

.125 

.04 

.10 

.087 

.027 

.14 

.04 

.105 

.095 

.040 

.29 

.04 

.14 

.095 

.047 

.38 

.04 

.145 

.042 

.084 

.097 

.126 

.15 

.19 

.335 

.32 

.066 

.092 

.15 

.165 

.13 

.062 

.072 

.081 

.048 

.055 

.046 

.05 

.18 

.245 

.165 

.18 

.32 

.35 

.37 

.28 

.75 

1.10 

.98 

1.00 

.047 

.048 

.051 

.05 

1.15 

2.50 

2.17 

2.75 

.75 

2.37 

1.50 

2.00 

1.50 

2.50 

. 

6.50 

4.00 

2.00 

2.75 

3.00 

5.00 

4.25 

4.20 

5.00 

5.00 

the  increasing  of  the  public  debt 
by  the  issuance  of  Government 
bonds. 

In  the  Senate  another  investi¬ 
gation  was  begun.  Senator  Elk¬ 
ins  led  off  by  introducing  a  sweep 
ing  resolution  creating  a  specia 
committee  of  five  Senators  to  in¬ 
vestigate  the  cost  of  living  anc 
any  increase  in  the  prices  of  foot 
products  since  1900.  The  commit 
tee  was  directed  to  ascertain  th< 
various  causes  which  have  con 
tributed  to  such  increased  price 
and  also  to  learn  whether  wage 
have  been  raised  in  proportion  t< 
the  increased  cost  of  living. 

The  committee  must  compar 
the  cost  of  necessary  articles  i1 
1900  with  those  at  the  presen 
time  and  learn  the  cost  of  produ 
tion  then  and  now.  If  the  com 
mittee  shall  find  that  the  increase 


cost  of  living  has  been  caused  b 


Another  set  of  resolutions  was 
introduced  in  the  House  about 
the  same  time  by  Representative 
Hull,  of  Tennessee.  The  Hu 
resolution  calls  attention  to  the 
fact  that  whereas  in  the  last 
twelve  months  the  prices  of  com¬ 
modities  have  increased  from  11 
to  30  per  cent.,  the  increase  in 
wages  has  not  kept  step  with  the 
advance,  so  that  millions  of  people 
find  themselves  unable  to  buy 
food  and  clothing  which  they  ur¬ 
gently  need.  He  recounts  the 
charges  that  the  recent  tariff 
legislation  has  had  the  effect  of 
raising  prices ;  that  the  prices  of 
goods  on  which  protective  duties 
have  been  placed  have  been  raised 
above  any  others  in  the  world, 
and  that  on  account  of  the  absence 
of  competition  such  companies  as 
the  American  Sugar  Refining  Co. 
and  Armour  &  Co.  have  been 
charging  rates  that  give  them  an 
exorbitant  profit. 

The  appointment  of  an  investi 
gating  committee  is  provided  for, 
to  consist  of  seven  members  of 
the  House  and  five  of  the  Senate, 
which  shall  look  into  the  various 
suspected  causes  of  the  present 
condition,  with  special  reference 
to  the  effect  of  trusts  and  combi 
nations,  the  existing  tariff  sched¬ 
ules,  the  increased  population,  the 
increased  volume  of  money  and 


Congressional  legislation,  relatin 
to  any  feature  of  interstate  coir 
merce  or  otherwise,  such  bi 
must  be  recommended  as  will  coi 
rect  the  evil. 

Senator  Crawford  followed  wit 
a  resolution  calling  on  the  D< 
partment  of  Commerce  and  Labe 
for  information  concerning  tt 
cost  of  living  which  has  been  ol 
tained  through  investigations  a 
ready  made.  He  had  written  tl 
proper  officials  and  had  been  a( 
vised  that  the  data  desired  can  1 
forwarded  to  the  Senate  at  one 
if  requested  in  the  usual  maun 
After  reciting  that  prices  for  tl 
necessaries  of  life  have  steadi 
advanced  the  last  ten  years,  t 
resolution  instructs  the  depar 
ment  to  investigate  and  report  t 
percentage  of  increase  in  the  co 
of  food  products  for  ten  years ;  t 
percentage  of  increase  on  cotto 
wool,  hides  and  manufactur 
thereof ;  the  percentage  of  increa 
in  retail  prices  on  all  such  ar 
cles;  the  percentage  in  the 
creased  cost  of  food  for  an  av< 
age  workingman’s  family;  t 
percentage  in  the  increased  wag 
paid  a  ivorkingman  ;  the  per  cap 
circulation  in  the  United  Statf 
the  world’s  production  of  gold  a 
other  data  not  so  nearly  allied 
the  real  cost  of  living. 

Another  voice  has  joined  t 
discussion  during  the  week — tl 
of  Prof.  Milton  Whitney,  of 
Bureau  of  Soils  of  the  Depa 
ment  of  Agriculture.  In 
lengthy  statement  he  ascribes  1 
unremitting  advance  to  the  f 
that  as  Americans  grow  richer 

(Continued  on  page  9.) 
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Enter  the 

Grocery  World  and  General  Merchant’s 
Free  Employment  Bureau 


Scattered  over  the  territory  covered  by  the  Grocery  World  and  General 
Merchant  there  are  thousands  of  clerks  and  managers  wanting  better  positions,  and 
retailers  or  wholesalers  wanting  better  clerks  and  managers. 

The  Grocery  World  and  General  Merchant  has  resolved  to  establish  an 
exchange  through  which  these  people  can  get  together.  It  announces,  therefore,  the 
launching  of  the  “Grocery  World  and  General  Merchant  Free  Employment  Bureau,” 
whose  object,  in  a  nutshell,  is  to  supply  clerks  or  managers  to  employers,  and  posi¬ 
tions  to  clerks  or  managers.  There  will  be  no  charge  for  this  service. 

Every  clerk  wishing  a  position  is  invited  to  register  his  name  with  the  Grocery 
World  and  General  Merchant’s  Bureau.  Naturally  it  will  be  held  in  strictest 
confidence.  Every  clerk  so  forwarding  his  name  will  receive  a  specification  blank, 
which  he  will  fill  out  and  return,  so  the  Grocery  World  and  General  Merchant 
can  without  delay  fit  him  to  the  position  he  is  calculated  to  fill. 

Every  retailer,  or  wholesaler  needing  a  clerk  or  manager  is  also  invited  to 
communicate  with  the  Grocery  World  and  General  Merchant.  As  soon  as  his 
communication  is  received,  he,  too,  will  receive  a  specification  blank  which  he  will 
fill  out  and  return.  The  Grocery  World  and  General  Merchant  will  then  know 
exactly  what  sort  of  man  to  put  him  in  touch  with. 

The  Grocery  World  and  General  Merchant  will  work  in  two  ways  to  bring 
together  the  employer  who  wants  a  clerk,  and  the  clerk  who  wants  a  job. 

FIRST.— The  application  for  clerk  or  job,  with  or  without  name,  as  the  appli¬ 
cant  elects,  will  be  published  in  the  Grocery  World  and  General  Merchant  in  the 
form  of  a  Want  Ad. 

SECOND. — If  the  applicant  is  an  employer  wanting  a  clerk  he  will  be  put 
directly  in  touch  with  several  of  the  sort  of  clerks  he  wants.  If  the  applicant  is  a 
clerk  wanting  a  job  he  will  be  put  in  communication  with  several  employers  who  have 
jobs  open  he  could  fill.  All  this  will  be  done  through  the  mail  with  perfect  privacy. 

Everything  said  here  applies  to  store  managers  and  department  managers,  as 
well  as  to  clerks. 

Nowhere  through  or  after  the  transaction  is  there  any  charge  to  either  clerk 
or  grocer.  The  idea  is  by  way  of  making  the  GROCERY  WORLD  AND 
GENERAL  MERCHANT  even  more  valuable  to  its  readers. 

Address  all  communications  to 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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Canned  Goods  Course  for  1909 


BEANS  AND  SUCCOTASH. 
No.  2  Soaked  Lima  Beans  . 


No.  2  Extra  Small  Lima 


“  Grocery  World  and  General  Merchant's”  Annual  Compilation  No.  .  Baked  Beans,  plain 


of  Price  Range  for  Principal  Lines  of  Canned  Goods. 
Only  Few  Lines  Closed  Year  Higher  than  They  Opened. 
Most  Lines  Closed  Lower,  a  Few  the  Same. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  presents  this 
week  the  compilation  covering 
the  range  of  the  canned  goods 
market  for  1909,  which  as  usual 
is  prepared  by  1  hotnas  Meehan 
&  Co.,  the  canned  goods  brokers 
of  Baltimore.  The  figures  show 
the  opening,  highest,  lowest  and 


closing  prices  for  the  year.  The 
table  shows  that  certain  grades 
of  peaches,  pears  and  corn  are  the 
only  lines  which  closed  the  year 
higher  than  they  opened.  The 
balance  either  closed  lower  or 
the  same,  mostly  lower.  The 
greatest  slump  was  in  sauer  kraut. 

The  figures  follow  : — 

Opening.  Highest.  Lowest.  Closing. 


No.  3  Baked  Beans,  plain . •.• 

No  2  Extra  Standard  Baked  Beans,  plain 
No.  2  Standard  White  Wax  String  Beans 

No.  3  Standard  String  Beans  . 

No.  2  Extra  Stringless  Beans  . 

No.  2  Standard  Succotash  . 

No.  2  Soaked  Succotash  . 

No.  2  Red  Kidney  Beans  . • . 


PINEAPPLES. 

No.  2  Seconds,  small  pieces,  in  water 

No  2  Standard,  e.  and  c.,  syrup  . 

No.  2  Extra  Standards,  e.  and  c.,  syru 
No.  2  Standard  Grated,  in  syrup  .... 
No  2  Extra  Standard,  Grated,  in  syru 

No.  3  Pie  Grated,  in  syrup . •• 

No.  1  Lunch,  Extra  Sliced  or  Grated 
No.  1  Cocktail,  or  chunks,  syrup . 


PEACHES. 

No.  3  Pie  Peaches,  Unpeeled . 

No  3  Peeled  Pie  Peaches . 

No.  3  Seconds  White  Peaches  . 

No.  3  Seconds  Yellow  Peaches . 

No.  3  Standard  Yellow  Peaches . 

No.  3  Standard  White  Peaches  . 

No.  3  Extra  Standard  Yellow  Peaches 
No  3  Extra  Standard  White  Peaches  . 


TOMATOES. 

No.  2  Standard  Tomatoes . 

No.  3  Standard  Tomatoes . 

No.  2  Seconds  Tomatoes  . 

No.  3  Seconds  Tomatoes  . ' 

OKRA  AND  TOMATOES. 
No.  3  Okra  and  Tomatoes . 


PEAS. 

No  2  Seconds  Marrow  or  Sugar . 

No.  2  Seconds  Early  Junes  . 

No.  1  Fine  Sifted  Early  Junes . 

No.  1  Extra  Fine  Sifted  Early  Junes . 

No.  1  Fancy  Petit  Pois . 

No.  2  Standard  Early  Junes . 

No.  2  Extra  Standard  Junes . 

No.  2  Medium  Sifted  Junes . 

No.  2  Extra  Sifted  Junes  . 


No.  2  Ordinary  Petit  Pois  Junes  . 

SPINACH,  PUMPKIN,  SQUASH,  BEETS. 


No.  3  Standard  Spinach  . 

No.  3  Standard  Pumpkin . 

No.  3  Standard  Squash . 

No.  3  Standard  Beets . 

SAUER  KRAUT,  SWEET  POTATOES. 

No.  3  Standard  Sauer  Kraut . 

No.  3  Standard  Sweet  Potatoes  . 


OYSTERS. 

No.  1  5-oz.  Standard 
No.  2  Lunch  Oysters 
No.  1  Select,  6-oz.  . . . 


BERRIES. 

No.  2  Standard  Strawberries  ..... 
No.  2  Extra  Standard  Strawberries 

No.  2  Standard  Blueberries . 

No.  2  Standard  Whortleberries  . . . 

No.  2  Standard  Blackberries  - 

No.  2  Extra  Standard  Blackberrie 
No.  2  Standard  Red  Raspberries  . 
No.  2  Standard  Black  Raspberries 

No.  2  Standard  Gooseberries . 

No.  2  Standard  White  Cherries  . . 
No.  2  Extra  White  Cherries  - 


No.  2  Standard  Damsons  . . . 
No.  2  Standard  Egg  Plums 
No.  2  Standard  Green  Gages 


$  .70  $  75  $  -65 

1.00 

1.30 

•95 

1.30 

1.50 

1. 15 

1.25 

1-25 

1. 10 

1-35 

i-35 

1-25 

.70 

•95 

.70 

.90 

.90 

75 

.90 

.90 

•75 

•75 

•85 

•65 

•9714 

1. 00 

.90 

•95 

1. 00 

.90 

1. 00 

1.05 

■95 

1.30 

1-3° 

1-25 

1-25 

1-25 

1. 15 

1.40 

1.40 

1.30 

i-35 

1.35 

L25 

•50 

•55 

•4254 

70 

.70 

•57/4 

•45 

•50 

.40 

•65 

•65 

•55 

.80 

.90 

.80 

•65 

•65 

■55 

.70 

70 

•55 

•85 

•85 

•65 

.90 

.90 

70 

.  -95 

•95 

.80 

.80 

.80 

•65 

.  -85 

•85 

•75 

.  1. 00 

1.00 

•85 

.  1. 10 

1. 10 

.90 

.  i-35 

i-35 

1.20 

.  1.30 

1.30 

1. 10 

•  77/4 

.90 

•75 

•  -55 

•55 

■50 

•  75 

.80 

.70 

.  .90 

1. 00 

•85 

•  75 

.90 

•55 

•  75 

.8214 

70 

.  .65 

.70 

.62  L 

.  2.00 

2.00 

1.80 

1-25 

•95 

.  .80 

.80 

•55 

•95 

.70 

1. 00 

.90 

1. 00 

.90 

•75 

•50 

1 -25 

1. 00 

105 

•85 

. .  1 .00 

1. 00 

.80 

..  .85 

•85 

.67  J 

I.I5 

1.05 

i-50 

L25 

..  .65 

•75 

.60 

.90 

•85 

.90 

•85 

.90 

•85 

$  -70 
•95 
1. 15 
I-I5 
1-25 
•95 
•85 
•85 


•85 
•95 
•95 
1. 00 
1.30 
1  25 

i-35 

i-30 


•45 
.60 
42 14 
•57^ 


•85 


.60 

.60 

•65 

.70 

.80 

.70 

•75 

•85 

•95 

1-25 

Li5 


Opening.  Highest.  Lowest.  Closing. 


PEARS  AND  APPLES. 

No.  3  Seconds  Pears  . 

No.  3  Standard  Pears  . . 

No.  3  Standard  Pears,  in  syrup 
No.  3  Extra  Selected  Pears 

No.  3  Standard  Apples  . 

No.  xo  Standard  Apples . 


CORN. 

No.  2  Standard  Corn,  ordinary  quality  ....... 

No.  2  Harford  County  Sugar  Corn,  Standard 
No  2  Extra  Standard  Sugar  Corn,  Shoepeg  . 

No.  2  Standard  Maine  Style  Corn  . . 

No.  2  Standard  Maine  Style,  Extra  Quality  . . 
No.  2  Extra  Fancy  Fine  Quality  Corn  . 


.60 

.65 

.60 

.60 

•85 

•85 

.80 

.8254 

1.25 

1-25 

1. 10 

1. 10 

•36 

.38 

•35 

•36 

•50 

•50 

•45 

•47 H 

■6  714 

.70 

•65 

•6714 

•55 

.60 

•55 

•55 

•50 

-50 

•45 

•50 

•65 

75 

.60 

•75 

.80 

.90 

.80 

.80 

.80 

.80 

.70 

.80 

•65 

.70 

.60 

.70 

■5714 

•65 

•55 

•55 

•5714 

70 

■5714 

•65 

.60 

.70 

.60 

.70 

.70 

.80 

.70 

.80 

.80 

•85 

.80 

.85 

.70 

•75 

•65 

•65 

2.00 

2.50 

1.80 

2.10 

•55 

7214 

•5°  , 

•72 1 

•5714 

75 

•5714 

•75 

.60 

.80 

.60 

.80 

•5714 

•75 

•5214 

•75 

.65 

.80 

.65 

.80 

.70 

•85 

-6714 

•85 

English  Commissioner  Here  to  Persuadi 
American  Trade  Not  to  Handle  or 
Use  Slave-produced  Cocoa 


The  Four  English  Cocoa  Houses  Who  Control  the  Englis 
Trade  Boycott  Cocoa  Produced  in  Certain  Portions  1 
West  Africa  Where  Slaves  are  Used.  Commissioner  No 
Comes  to  this  Country  to  Persuade  Our  Trade  to  d 
Likewise.  Curious  Appeal  to  Consumers. 


.80 

■50 

•75 

.90 


.60 

•72j4 


.6214 
1.80 
1. 10 


•55 

.70 

•95 
•95 
•75 
1. 00 

•95 

.90 

•75 

1.05 

L25 

•75 

.90 

.90 

.90 


There  is  an  odd  campaign  on 
now.  It  comprehends  inspiring 
consumers  to  refuse  to  buy,  and 
grocers  to  refuse  to  sell  the  cocoa 
that  comes  from  that  part  of  West 
Africa  which  indulges  in  slavery. 
There  is  now  in  this  country  a 
commissioner  with  this  object. 

It  has  been  repeatedly  charged 
that  upon  the  Portuguese  islands 
of  St.  Thome  and  Principe,  along 
the  coast  of  West  Africa,  both  of 
which  produce  large  quantities  of 
cocoa,  all  the  work  of  cultivation 
is  done  by  slaves.  This  fact  be¬ 
came  so  notorious  recently  that 
four  of  the  largest  cocoa  manu¬ 
facturers  of  England  had  an  in¬ 
vestigation  made,  and  as  a  result 
boycotted  all  cocoa  coming  from 
the  St.  Thome  and  Principe  dis¬ 
tricts.  Since  the  four  firms 
named  control  the  English  cocoa 
trade,  this  is  important. 

The  representative  of  these 
English  cocoa  houses,  Mr.  Joseph 
Burtt,  is  now  in  the  United 


ter  with  manufacturers,  and  hi 
found  that  many  of  the  large 
American  manufacturers  do  n< 
use  the  St.  Thome  or  Princi] 
cocoa  at  all.  Some  do,  howevt 
and  these  will  be  persuaded, 
possible,  to  give  it  up.  Co 
sumers  are  also  being  work' 
with,  after  the  fashion  of  the  f( 
lowing  notice,  which  appeared 
last  week’s  “Outlook  ’: — 


Any  reader  of  the  “Outlook”  whc 
desires  to  know  whether  the  con 
cern  whose  cocoa  or  chocolate  i: 
customarily  consumed  in  his  house 
hold  uses  slave-grown  cocoa  or  no 
can  readily  ascertain  it  by  writing  t< 
the  manufacturer  direct,  inclosing  : 
self-directed  stamped  envelope.  Th 
manufacturers  who  are  not  using  i 
will,  we  believe,  welcome  the  chanc 
to  let  their  customers  know  th 
fact.  Cocoa  can  be  grown  profitabl; 
without  recourse  to  slavery,  as  Mi 
Burtt  found  elsewhere  in  Afric: 
Americans  can  exert  a  great  der 
of  influence  toward  having  it  grow 
under  conditions  that  do  not  dii 
grace  civilization,  and  we  feel  sur 
that  they  will  not  be  slow  to  act. 


in 


There  has  been  a  serious  fre> 
Florida  during  the  week,  z 


States  and  is  about  to  wage  the  t 

same  sort  of  a  campaign  here,  not  the  effect  is  noticeable  in  the  c 
only  among  manufacturers,  but  of  some  of  the  products 
among  dealers  and  consumers. 


com 

from  there.  The  freeze  hit 
He  has  already  taken  up  the  mat- ;  anges  hard  in  some  sections. 
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National  Attack  Coming  on 
High  Food  Prices 

(Continued  from  page  6.) 

material  wealth,  such  as  incomes 
from  capital  and  from  the  results 
of  labor  in  its  various  forms,  they 
are  constantly  increasing  the 
amount  they  eat,  the  variety  of 
their  diet  and  the  quality  of  foot 
which  they  demand. 

Two  other  factors  have  also 
been  introduced  into  the  discus¬ 
sion  in  Governmental  circles — a 
public  statement  by  Prof.  J. 
Lawrence  Laughlin,  of  the  Uni¬ 
versity  of  Chicago,  and  a  compi¬ 
lation  by  Bradstreet  as  to  the 
average  cost  of  the  necessaries  of 
life. 

Prof.  Laughlin  thinks  the  profits 

that  have  to  go  to  middlemen  are 

responsible  for  high  prices.  A 

part  of  his  statement  follows : — 

The  high  cost  of  food  products 
is  due  to  manipulation.  An  enor¬ 
mous  share  of  the  profits  goes  to 
the  middlemen.  This,  of  course, 
should  not  be.  The  remuneration 
of  the  farmer,  of  the  producer,  who¬ 
ever  he  may  be,  is  not  so  great  as 
we  imagine.  It  is  in  the  transpor¬ 
tation  of  these  commodities  and 
their  manipulation  before  they  get 
into  our  hands  that  the  prices  are 
increased. 

The  prices  of  commodities  are 
largely  fixed  by  the  combinations 
which  handle  or  control  them.  The 
producers  combine,  the  transporters 
combine,  the  distributers  combine. 
And  you  and  I,  the  ultimate  con¬ 
sumers,  find  ourselves  entirely  at 
their  mercy.  We  consumers  do  not 
combine,  in  America  at  least,  and 
we  have  therefore  no  means  of  re¬ 
taliating.  We  are  consequently 
forced  to  pay  higher  prices  for  all 
the  necessities  of  life,  while  our  in¬ 
comes  do  not  increase  correspond¬ 
ingly. 

The  same  situation  obtains  in 
other  countries  to  some  extent.  But 
they  have  come  to  recognize  the 
situation  abroad  and  to  fight  against 
it.  How  do  they  do  it?  Why, 
easily  enough.  The  consumers  fight 
the  producers  and  distributers  with 
their  own  weapons.  They  combine. 
The  Consumers’  League  in  Eng¬ 
land,  for  instance,  has  been  organ¬ 
ized  expressly  to  keep  down  prices. 
These  combinations  of  consumers 
decide  what,  as  a  general  body,  they 
will  buy,  and  to  a  large  extent  what 
they  will  pay.  They  run  stores 
which  enable  them  to  supply  them¬ 
selves  with  commodities  without  the 
profits  of  the  middlemen  and  the 
combinations.  In  some  places  they 
have  carried  this  idea  so  far  as  to 
manufacture  shoes. 

The  figures  compi-lecl  by  Brad- 
reet  cover  the  wholesale  prices 
pf  96  articles  entering  into  gen¬ 
eral  consumption.  The  man  who 
tad  occasion  to  buy  at  the  whole¬ 
sale  prices  a  pound  of  each  of 
ifty-nine  important  commodities 
set  forth  in  the  list  would  have 
d  to  pay  $4.2177  on  July  i, 
[896;  $6.8033  on  March  i,  1907, 
ind  $7.2260  on  December  1,  1909, 
vhich  demonstrates  pretty  clearly 
-hat  it  is  costing  him  more  for  the 


How  to  Get  the 
Biggest  Interest 
on  Your  Savings 


tj  Will  you  let  us  insure  your  life  for  a 
thousand  dollars  if  we  guarantee  not  only  to 
give  your  heirs  the  thousand  dollars,  but 
also  return  to  them  every  dollar  you  pay  us 
in  premiums  if  you  should  die  within  a 
specified  period,  and  give  you  in  the  mean¬ 
while  10%  to  15%  yearly  dividends  on  your 
payments — for  that  is  what  you  get  in  our 
Annual  Dividend  Contract.  Can  you  real¬ 
ize  what  this  means  ?  It  means  just  what 
we  say — the  premiums  you  pay  us  not  only 
give  you  insurance  and  earn  money  for  you 
besides,  but  we  give  back  every  dollar  if  you 
die.  We  are  actually  paying  you  to  accept 
a  profitable  investment. 

<J  Can  you  afford  to  miss  such  an  oppor¬ 
tunity  ?  You  only  have  to  send  us  the 
coupon  and  we’ll  explain. 


Penn  Mutual  Life  Insurance  Company, 

925  Chestnut  St.,  Philadelphia,  Pa. 

Furnish  particulars  regarding  insurance  proposition. 


Name . 


Address. 


Da/e  of  birth. 


It  is  understood  that  this  inquiry  does  not  impose  any 
obligation  on  me. 

h.  o.  a.  '  ■  '< 


-JG 


Penn  Mutual  Life 
Insurance  Company 

925  Chestnut  St.,  Philadelphia,  Pa. 


necessities  of  life  at  the  present 
time  than  it  did  even  at  the  high¬ 
est  point  reached  by  the  general 
commodity  record  in  March  of 
1907.  The  declines  that  have 
brought  the  general  prices  down 
as  between  March  1,  1907,  and 
December  1,  1909,  have  appeared 
in  the  items  of  fruits,  which  must 
be  classed  as  a  luxury,  building 
materials,  metals,  naval  stores, 
and  chemicals  and  drugs.  The 
last  four  of  these  classes  of  com¬ 
modities  do  not  enter  directly  into 
personal  consumption,  but  only 
indirectly,  through  such  items  as 
rent,  carfare,  freight  charges,  etc. 

The  resolution  provides  “that 
the  Secretary  of  the  Department 
of  Agriculture  is  directed  to  re¬ 
port  to  this  House  whether  in  his 
judgment  the  public  -  health  is 
affected  by  the  storage  in  ware¬ 
houses  or  other  places  of  deposit 
of  meat,  fish,  poultry,  game,  but¬ 
ter,  eggs,  oysters  or  other  food 
products;  also 

“Whether  the  accumulation  of 
such  food  products  on  storage  as 
indicated  tends  to  render  them  un¬ 
fit  for  food,  and  whether,  to  pre¬ 
serve  the  public  health,  it  is  ad¬ 
visable  to  limit  by  law  the  time 
such  products  may  remain  on 
storage,  and  if  so,  what  the  time 
limitation  for  storage  with  respect 
to  the  separate  food  products 
should  be.” 

Holt. 


Sulphured  Fruits  Declared 
Harmless. 

California  sulphured  fruit  is  not 
injurious  when  eaten  as  a  steady 
diet,  according  to  the  report 
which  Dr.  Alonzo  P.  Taylor,  head 
of  the  pathological  department  of 
Stanford  University,  will  send  to 
Washington.  Doctor  Taylor  is 
one  of  the  five  referees  appointed 
by  President  Roosevelt  as  arbiters 
in  the  fight  between  the  fruit 
growers  and  Chief  Chemist 
Wiley,  of  the  Department  of  Ag¬ 
riculture.  The  report  carries  the 
result  of  tests  made  upon  a  poison 
squad  of  fourteen  students  who 
have  been  eating  sulphur-cured 
fruits  steadily  since  September, 
and  have  increased  in  weight,  in¬ 
stead  of  feeling  ill  effects  the 
chemists  of  the  Government  had 
predicted. 


Florida  cucumbers  are  worth 
$3  to  $4,  and  the  demand  is  ex¬ 
cellent.  Hothouse  cucumbers 
range  from  75  cents  to  $1.25  per 
dozen. 


(IW  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WITH  THE  EDITOR 


Readers  of  the  “Grocery  World  canned  goods  produced  in  this 


Paul  Pi*rce,  Faker. 


and  General  Merchant”  will  re 
member  various 
reflections  which 
the  “Grocery 
World  and  Gen¬ 
eral  Merchant”  has  from  time  to 
time  made  upon  one  Paul  Pierce, 
editor  of  the  “National  Food 
Magazine,”  whose  great  specialty 
is  creating  out  of  the  solid  mass 
of  untruth  fables  concerning  food 
adulteration.  Touching  some 
recent  comment  along  this  line 
the  “National  Provisioner”  speaks 
as  follows: — 


country  is  hardly  fit  to  eat.  Some 
of  it  is  absolutely  unfit  to  eat,  and 
a  great  deal  more,  while  edible, 
is  not  of  a  kind  which  the  associ¬ 
ation  would  wish  to  represent  the 
industry,  or  which  would  ever  in¬ 
crease  the  consumption  of  canned 
goods  by  a  single  can.  Rather 
the  reverse. 

In  the  “Grocery  World  and 
General  Merchant’s”  judgment 
the  solution  of  the  canners’  prob¬ 
lem  lies  at  the  very  bottom  of  the 
industry — with  the  quality  of  the 
goods. 


helping  him  along. 
Complaint  is  made  by  the  “Gro¬ 
cery  World  and  General  Merchant,” 
of  Philadelphia,  concerning  the 
lucubrations  of  a  certain  “food  mag¬ 
azine”  editor  who  has  been  going 
about  the  country  lecturing  to  cred¬ 
ulous  feminine  audiences  about  al¬ 
leged  food  frauds,  of  which  this 
man  poses  as  an  exposer,  and  upon 
which  reputation  he  has  been  at¬ 
tempting  to  build  up  a  circulation 
and  business  for  his  magazine.  The 
“Grocery  World  and  General  Mer¬ 
chant”  bewails  the  circulation  of  such 
fool  tales  as  he  tells  and  demands 
his  suppression,  but  is  only  aiding 
him  in  his  object  by  giving  him 
more  of  the  publicity  he  so  much  de¬ 
sires.  This  man  is  notoriously  ig¬ 
norant  of  the  fundamental  facts  hav¬ 
ing  to  do  with  food  questions  he 
pretends  to  discuss,  and  has  more 
than  once  candidly,  though  pri¬ 
vately,  admitted  that  he  did  not 
know  what  he  was  talking  about. 
He  would  hardly  be  able  to  answer 
offhand  half  a  dozen  queries  put  by 
an  expert  on  food  matters..  But 
so  long  as  he  can  gain  notoriety  he 
will  be  able  to  keep  his  “shoestring” 
enterprises  going.  The  “Grocery 
World  and  General  Merchant” 
makes  a  mistake  in  noticing  him. 
He  isn’t  worth  it. 


The  campaign  to  induce  a  boy¬ 
cott  against  cocoa  produced  by 
two  Portuguese 

The  Cocoa  islands  on  the 

Boycott.  West  Coast  of 

Africa,  which  are 
charged  with  practicing  slavery, 
will  unfortunately  not  succeed, 
except  in  one  way.  If  cocoa 
manufacturers  can  be  induced,  as 
they  have  been  in  England,  to  use 
no  cocoa  coming  from  those  sec¬ 
tions,  the  end  will  be  accom¬ 
plished.  If  it  depends  on  con¬ 
sumers,  or  on  dealers,  it  will  not 
be  done,  for  such  movements,  ten 
thousand  miles  away,  do  not 
arouse  interest.  They  should, 
perhaps,  but —  well,  they  don  t, 
and  that  is  all  there  is  to  be  said 
about  it. 


If  Paul  Pierce  can  derive  any 
satisfaction  or  advantage  from 
being  called  a  liar  and  a  faker,  he 
is  perfectly  welcome  to  it. 


The  Canning  Machinery  and 
Supplies  Association  has  offered 
four  prizes  of 

Th*  Canacri’  $5°,  $25,  $15  and 

Pfobiem.  $10  for  the  best 

suggestion  o  n 
“How  to  Increase  the  Consump¬ 
tion  of  Canned  Goods.”  The 
“Grocery  World  and  General 
Merchant”  will  offer  a  suggestion 
now,  and  it  won’t  cost  the  associ¬ 
ation  a  cent.  The  best  way  to  in¬ 
crease  the  consumption  of  any¬ 
thing  is  to  improve  it.  It  seems 
reasonably  certain  that  the  better 
a  food  product  is,  the  more  of  it 
will  be  consumed.  Much  of  the 


During  the  week  Representa¬ 
tive  J.  Hampton  Moore,  of  Phila- 
d  e  1  p  h  i  a,  e  x- 
A  Conertssm*n’j  pressed  some 

*  storage  Q.ction.  views  on  the  cold 
storage  of  food 
products,  as  related  to  the  pres¬ 
ent  high  prices,  which  are  inter¬ 
esting  if  not  convincing.  He  pro¬ 
poses  first  to  forbid  the  storing 
of  all  goods  longer  than  six 
months.  This  to  be  coupled  with 
authority  to  the  Government  to 
destroy  all  foods  found  in  storage 
after  that  time. 

To  any  one  informed  on  the 
subject  this  seems  both  revolu¬ 
tionary  and  absurd.  Whether 
goods  should  be  stored  more  than 
six  months  is  a  question  of  very 
simple  fact — based  on  individual 
cases.  If  a  given  article  will  not 
keep  wholesome  and  sweet  longer 


than  six  months,  no.  But  if  it 
will  keep  longer,  what  a  crime  to 
destroy  it!  And  what  a  fearful 
inconvenience!  Take  butter  as 
an  example.  The  only  facts 
which  prevents  fresh  butter  from 
going  to  a  much  higher  price  than 
it  is  even  now  is  the  buter  that 
was  mostly  stored  last  June, 
nearly  all  of  which  has  spent  more 
than  six  months  in  storage.  Mr. 
Moore  would  have  all  this  de¬ 
stroyed  ! 

Mr.  Moore,  however,  probably 
has  no  idea  that  any  storage  foods 
will  be  destroyed ;  he  expects  that 
holders  of  storage  goods,  know¬ 
ing  their  time  limit  to  be  six 
months,  will  be  compelled  to 
throw  them  on  the  market  more 
rapidly,  and  thus  soften  prices. 
In  fact,  he  says  that  one  reason 
for  the  present  high  prices  is  the 
practice  of  the  holders  of  storage 
food  to  dole  out  their  holdings  so 
as  to  compel  consumers  to  pay  top 
prices.  The  actual  fact  is  that 
supply  and  demand  dominates 
the  market  for  storage  foods 
more  completely  than  in  almost 
any  other  line.  It  is  always 
known  how  much  is  in  storage 
and  there  is  always  somebody  to 
bring  goods  out  if  the  price  war¬ 
rants  it.  Take  the  present  condi¬ 
tion  of  storage  eggs  as  an  illustra¬ 
tion.  The  supply  is  far  in  excess 
of  what  it  ought  to  be,  and  as  a 
result  the  price  is  lower  than  for 
many  years.  Why  haven  t  the 
holders  of  storage  eggs  doled 
them  out  and  raised  the  price? 


full  of  talk  about  high-price 
foods.  Into  the  very  halls  of  Con 
gress  the  discussion  has  gone,  anc 
two  investigations  are  under  waj 
there  now.  Meats,  hog  products 
butter,  eggs  and  most  othe 
staples  are  almost  prohibitively 
high.  Canned  goods,  on  the  con 
trary,  are  in  some  lines  lower  thai 
for  years,  yet  not  a  single  canne 
seems  to  think  it  enterprising  t 
say  so.  Think  of  tomatoes  at  6o| 
cents  per  dozen !  It  can  hardly! 
be  doubted  that  if  a  sharp  little 
campaign  were  undertaken,  em¬ 
phasizing  the  cheapness  of  cannec 
goods  as  compared  with  other 
foods,  it  could  certainly  do  as 
much  good  as  tame  talk  aboutj 
purity  and  cleanliness. 

The  use  of  the  entering  wedge 
has  been  the  start  of  more  sue! 
cesses  than  any  other  factor  in 
existence. 


ASSOCIATION  NEWS. 


Little  Rock,  Ark. 

The  following  interesting  para 
graphs  are  taken  from  the  cur 
rent  weekly  bulletin  of  the  Retaj 
Merchants’  Association  of  Litt^ 
Rock.  Ark. : — 


A  Wotted  Chance. 


The  National  Canners’  Associ¬ 
ation  in  the  writer’s  judgment  is 
wasting  the 
greatest  chance 
it  has  ever  had  to 
increase  the  con¬ 
sumption  of  canned  goods.  As 
readers  of  the  “Grocery  World 
and  General  Merchant”  know,  the 
organization  is  spending  some¬ 
thing  like  $25,000  to  advertise  the 
goodness  of  canned  goods  to  con¬ 
sumers.  All  of  the  advertise¬ 
ments  which  have  appeared  so  far 
have  dwelt  simply  upon  purity, 
cleanliness  and  wholesomeness. 

The  main  chance,  which  is  being 
ignored,  is  this :  The  pages  of  all 
sorts  of  publications  are  to-day 


Members,  Attention. 

We  desire  to  call  the  attention,* 
of  our  members  again  to  a  practice 
of  certain  merchants  of  this  city, 
who,  we  are  informed,  have  been  inJ 
the  habit  of  calling  on  members  oven 
the  phone  for  credit  information  an<| 
representing  themselves  to  be  the 
association.  We  regret  that  thergj 
are  some  merchants  in  Little  Rods 
too  “small”  to  pay  the  minimum 
dues  for  membership  in  the  asso¬ 
ciation  and  who  will  resort  to  such) 
methods  as  mentioned  above  to  se-| 
cure  credit  information.  We  ask 
our  members  to  refuse  to  give  creditj 
information  to  any  one  except  the 
association  office,  and  respectfully 
refer  any  one  who  calls  for  such 
information  to  this  office.  Again 
we  ask  that  members  do  not  call 
upon  each  other  direct  for  such  in¬ 
formation,  but  that  they  let  the  asso¬ 
ciation  get  it  for  them.  Please  beat 
this  in  mind  and  you  will  therebj 
protect  yourselves  and  assist  in  mak 
ing  the  work  of  the  association  mor< 
complete  and  effective.  Please  in 
struct  your  credit  men. 


Early  Closing  Movement. 

During  the  months  of  January  am 
February  the  downtown  stores  wil 
close  at  6  o’clock  instead  of  6.30,  a 
customary,  the  large  dry  goods  am 
clothing  stores  having  already  en 
tered  in  an  agreement  to  commenc 
Monday  evening,  January  3d.  an 
continuing  until  March  1st.  Thi 
arrangement  does  not  include  bat 
wrday  nights. 
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This  Broker  Ought  to  Win 


Tiiose  who  read  the  “Grocery 
World  and  General  Merchant” 
regularly — and  there  are  quite  a 
bunch — have  read  much  that  I 
have  said  regarding  canned  goods 
contracts  and  the  fact  that  very 
often  they  had  come  to  mean — 
to  both  parties — an  empty  and  an 
unenforceable  form,  to  be  ob¬ 
served  if  it  suited  the  interest  of 
both  parties,  and  to  be  laid  down 
on  if  it  did  not.  Repeatedly  I 
have  expressed  the  hope  that 
more  victims  of  violated  canned 
goods  contracts  would  get  after 
the  violators  for  the  double  rea¬ 
son  of  teaching  them  a  lesson 
and  warning  other  parties  who 
might  do  the  same. 

A  Philadelphia  house  has  now 
done  that  and  it  has  my  godspeed 
and  should  have  that  of  all  honest 
business  men. 

The  facts,  which  are  interest¬ 
ing,  are  these : — 

Last  spring  a  Western  can¬ 
ning  company  with  some  future 


goods  to  sell  came  to  Philadelphia 
and  employed  a  broker  to  sell  for 
them.  The  broker  hustled  about 
and  got  an  order  for  several  thou¬ 
sand  cases  from  one  of  the  largest 
jobbers  in  the  city.  This  order 
was  properly  drawn  in  the  form 
of  a  contract  signed  by  both 
parties.  The  only  reference  to 
quality  in  it  was  that  the  goods 
“should  be  equal  to  anything 
packed  in  the  United  States”  in 
their  line.  There  was  another 
provision  that  samples  should  be 
submitted  to  the  buyer  in  ad¬ 
vance  of  shipment. 

The  season  went  along,  and 
when  the  packing  time  arrived 
the  price  of  this  particular  article 
had  advanced.  The  packer  would 
have  lost  a  little  money,  though 
not  much,  had  he  filled  the  order. 

Did  he  fill  the  order?  No,  and 
the  subterfuge  he  invented  to 
avoid  it  was  ingenious.  About 
the  time  he  would  naturally  have 
shipped  he  submitted  to  the  buyer 


samples  of  the  goods  which  he 
represented  he  proposed  to  de¬ 
liver.  The  samples  were  by  no 
means  ‘the  equal  of  anything 
packed  in  the  United  States.” 
On  the  contrary  they  were  at 
least  io  cents  poorer  than  that. 
Of  course  the  canner  knew  that. 

Naturally  the  buyer  refused  to 
receive  such  goods.  They  were 
not  what  he  bought.  “All  right,” 
said  the  packer,  “we  have  ten¬ 
dered  delivery,  you  have  refused 
to  accept,  and  the  deal  is  off.” 
At  this  point  he  laid  smilingly 
down  and  refused  either  to  deliver 
anything  else  or  to  make  good 
the  difference. 

The  end,  however,  was  not  yet. 
The  broker  who  made  that  sale 
has  brought  suit  for  his  commis¬ 
sions  and  from  all  appearances  he 
has  a  good  case,  on  the  ground 
that  after  the  parties  are  brought 
together  the  brokerage  is  earned 
and  due  no  matter  whether  the 
parties  later  fall  out  or  not. 

I  am  also  informed  that  the  job¬ 
ber  who  bought  the  goods  is 
deeply  considering  whether  he 
ladn’t  better  do  the  same  thing: 
Apparently,  he  has  just  a3  good  a 


without  saying  that  the  rejection 
of  inferior  samples  hardly  relieves 
a  seller  of  the  obligation  to  de¬ 
liver  what  he  agreed  to  deliver. 

I  shall  be  exceedingly  sorry  if 
the  jobber  in  this  case  lies  down 
on  his  rights.  Too  many  buyers 
in  such  cases  lie  down  on  their 
rights — that  is  one  reason  men 
have  the  nerve  to  treat  their  con¬ 
tracts  as  they  do. 

Still,  the  broker  has  gone 
ahead  anyway,  and  he  may  be 
able,  alone,  to  administer  a 
wholesome  lesson.  E.  J.  B. 

Dealers  Must  Fight  for  Their  Lives. 

Byron  Parsons,  a  wholesale 
grocer  and  member  of  the  Par¬ 
sons  &  Scoville  Co.,  of  Evans¬ 
ville,  Ind.,  in  an  adress  before 
the  Evansville  Retail  Merchants’ 
Association  a  few  days  ago,  said 
the  retailers  and  jobbers  of  the 
country  would  have  to  unite  and 
fight  for  their  lives.  He  declared 
that  the  great  combinations  that 
eliminate  competition,  such  as  the 
Standard  Oil  Co.,  the  American 
Tobacco  Co.  and  the  great  mail¬ 
order  houses  have  brought  the 
manufacturer  direct  to  the  con¬ 
sumer,  and  that  the  middleman 


case  as  the 


Your  Customers  Want  Dandelion  Brand 


Everyone  of  your  buttermaking  customers  want  Dandelion  Brand  Butter  Color.  Because  Dan¬ 
delion  Brand  has  been  proved  the  best  by  long  years  of  trying  tests. 

Over  90%  of  the  buttermakers  in  the  country  insist  on  Dandelion  Brand.  For  it  makes  oerfect 

butter-g.ves  the  nch,  golden  June  color  that  appeals  to  the  consumer,  and  doesn't  interfere  wf.h the 
butter  s  natural  taste  or  keeping  qualities.  e  Wltn  tne 

are  ',eighborh°od  is  sdli"«  Brand  to  your  customers-get.ing  profits  that 


Better  send  a  trial  order  in  to-day,  and  begin  to  get  all  the  profits  that  belon 


g  to  you. 


Dandelion  Brand  Butter  Color  is  endorsed 

by  all  authorities 

Dandelion  Brand 

PUREL Y 


Dandelion  Brand  is  the  safe  and  sure 
Vegetable  Butter  Color 

Butter  Color 

VEGETABLE 


W.  D.nd.llon  Brand  Bn.fr  . . pur.1, 

coloring  butter  I*  permitted  undor  all  food  law.-Stata  and  National. 

Wells  &  Richardson  Company,  ::  Burlington,  Vermont 

Manufacturers  of  DANDELION  BRAND  BUTTER  COLOR 
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The  New  York  Letter 


Executive  Committee  of  the  American  Specialty  Manufacturers’ 
Association  Holds  Important  Meeting.  Some  Grocery 
Figures  Bearing  on  Increased  Cost  of  Living.  Mr.  Callanan  s 
Views.  National  Jobbers’  Association  Gets  New  Discount. 
Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

New  York,  January  7,  1910. 
The  Executive  Committee  of 
the  American  Specialty  Manufac¬ 
turers’  Association  held  their  first 
meeting  of  the  year  Tuesday. 
The  meeting  was  unusually  long 
and  many  matters  of  importance 
were  discussed  in  executive  ses¬ 
sion.  It  was  not  deemed  proper 
to  make  public  all  the  proceed¬ 
ings,  but  Secretary  Austin  pre¬ 
pared  for  your  correspondent  the 
following  summary  of  what  is 
deemed  of  interest  to  the  trade  at 
this  time: — 

A  tentative  system  for  the  hand¬ 
ling  of  guaranteed  specialty  orders 
was  adopted,  and  will  be  offered 
in  due  course  to  a  specified  number 
of  jobbers  for  the  purpose  of  test¬ 
ing  its  efficiency. 

The  secretary  was  instructed  to 
arrange  plans  for  commencing  ac¬ 
tive  work  in  all  the  Southern  States. 
It  is  expected  that  the  organizing 
of  auxiliary  associations  will  be  be¬ 
gun  in  that  territory  about  Feb¬ 
ruary  15  th. 

The  following  Publicity  Commit¬ 
tee,  authorized  by  the  convention, 
was  appointed :  Andrew  Ross,  Kel¬ 
logg  Toasted  Corn  Flake  Co.;  J.  B. 
McMahon,  N.  K.  Fairbank  Co. ; 
W  M.  Wilkes,  Van  Camp  Pack¬ 
ing  Co. ;  A.  J.  Morgan,  Enoch  Mor¬ 
gan’s  Sons  Co;  W.  F.  Burrows, 
Libby,  McNeill  &  Libby. 

The  appointments  to  the  Legis¬ 
lative  Committee,  also  authorized 
by  the  convention,  were  as  follows: 
Louis  Runkel,  Runkel  Bros.  Co. ; 
A  J  Porter,  Shredded  Wheat  Co.; 
S.  T.  Butler,  Great  Western  Ce¬ 
real  Co;  W.  M.  McCormick,  Mc¬ 
Cormick  &  Co.;  Warren  Wright, 
Calumet  Baking  Powder  Co. 

A  number  of  new  members  were 
elected  and  it  was  ascertained  that 
there  has  been  an  increase  in  mem¬ 
bership  since  the  convention  of  about 
25  per  cent. 

*  *  * 


1909.  1908.  Chgs. 
Rolled  oats,  2-lb.  pkg..  .10  .11  —  -91 

Pearl  hominy,  5  lbs . 17  .1°  -ui 

Cherries,  Royal  Anne,  _ 

can . 


The  writer  also  gave  the  fol¬ 
lowing  comparative  list,  taken 
from  sales  slips,  he  says,  of  a 
downtown  grocer  on  correspond 
ing  dates  of  1909  and  1908: — 


Can  tomatoes  . 

Can  corn  . 

Can  peas  . 

Can  lima  beans  . . . 
Can  Magnolia  milk  . 
Can  mammoth  as¬ 
paragus  . 

Can  Salmon  . 

Can  pears  . 

Can  soup  . 

Loose  figs,  lb . 

Raisins,  lb . 

Prunes,  lb.  (large) . 

Apricots,  lb  . 

Evan  pears,  lb . 

Evap.  apples,  lb - 

Kidney  beans,  qt. . . . 

Split  peas,  qt . 

Lima  beans,  qt.  . . . 

Sugar,  25  lbs . 

Sugar,  10  lbs . 

Soap,  6  cakes . 

Eggs,  doz . 

Butter,  lb . 

Flour,  bbl . .  • 

Molasses,  gal  . 

Potatoes,  bush . 

Rice,  lb . 

Lemons,  doz . 

Spaghetti,  lb.  . 

Cranberries,  lb . 

Tea  (same  grade) 
Coffee  (same  grade), 


1909. 

1908. 

$  .08 

$  .10 

.08 

.09 

.08 

.09 

.11 

.11 

.10 

.10 

.35 

.50 

.15 

.12 

.15 

.15 

.09 

.09 

.15 

.15 

.12 

.15 

.18 

.20 

.25 

.20 

.20 

.20 

.18 

.15 

.12 

.12 

.12 

.12 

.15 

.15 

1.37 

1.35 

.55 

.53 

.25 

.25 

.47 

.44 

.42 

.35 

7.75 

7.00 

.68 

.68 

1.25 

1.35 

.08 

.08 

.30 

.30 

.11 

.11 

.11 

.17 

.40 

.40 

,  .30 

.30 

$16.70 

$16.10 

Chgs. 
—  .02 
—  .01 
—  .01 
.00 
.00 


make  things  even  up.  Take  evap¬ 
orated  milk,  for  instance,  a  staple 
which  has  shown  an  advance  in  cost 
to  us  from  20  to  30  cents  a  case 
in  the  past  few  months;  we  are 
selling  at  retail  at  the  same  figures 
as  before. 

Getting  to  the  bottom  of  the 
question,  and  not  taking  the  articles 
which  have  been  printed  in  some 
papers,  which  have  distorted  the 
real  situation  by  picking  out  only 
the  advanced  goods,  the  grocery  bill 
of  the  average  family — mind,  I  say 
grocery  bill  and  exempt  the  meat, 
butter  and  egg  bill — is  not  one  bit 
more  now  than  it  was  a  year  ago. 


—  .15 
+  .03 

.00 

.00 

.00 

—  .03 

—  .02 
4-  .05 

.00 
+  .03 
.00 
.00 
.00 

+  .02 
+  .02 
.00 
+  .03 
+  .07 
+  .75 
.00 

—  ,10 
.00 
.00 
.00 

—  .06 
.00 
.00 


Interviews  and  figures  were 
given  several  days  ago  in  a  local 
paper  in  an  effort  to  prove  that 
the  increased  cost  of  living  is  not 
due  to  the  cost  of  groceries ;  that 
the  prices  of  staple  groceries  are, 
if  changed  at  all,  a  little  lower 
than  they  were  a  year  ago. 

From  the  grocery  catalogues  of 
R.  H.  Macy  &  Co.,  the  uptown 
department  store,  at  Broadway 
and  Sixth  avenue,  the  following 

comparisons  were  made : 

1909.  1908.  Chgs. 

Macy’s  breakfast  cocoa, 


js .  ?  .18  $  .19  —  .01 

A1cuikismP°.r.ted..blS‘.  -IT  -14  +  .03 
Entire  wheat  flour  bbl.,  8.44  (.14  +1  JO 

Rice,  ex,  qual.,  50  lbs...  2.9 1  3.24  .21 


L.  J.  Callanan,  the  Vesey  street 

orocer,  was  interviewed  on  the 
1  .  1 
same  subject  and  said: 

Take  out  butter,  eggs,  cheese, 
poultry  and  meats  and  the  cost  oi 
what  goes  on  the  table  is  really  less 
than  a  year  ago.  Some  things  are 
a  trifle  higher,  some  lower,  but  tak¬ 
ing  what  the  average  family  eats 
in  a  year  it  is  cheaper,  with  the  ex¬ 
ceptions  I  have  noted,  than  a  year 

aSAll  this  talk  about  the  grocer 
boosting  his  prices  is  a  desire  on 
the  part  of  some  newspapers  to  stir 
up  trouble,  but  they  cannot  verify 
their  statements  so  far  as  strictly 
grocery  products  are  concerned. 

&  Canned  goods  were  never  lower 
for  the  present,  quality  considered, 
and  folks  are  finding  them  to  be 
staples  which  give  better  satisfaction 
and  are  cheaper  than  the  fresh  veg¬ 
etables  in  the  long  run. 

When  you  come  to  analyze  all 
this  talk  of  high  prices  of  living 
you  cannot  fail  to  find  that  people 
now  are  calling  for  a  higher  grade 
of  goods,  and  are  using  more  of  the 
luxuries  than  they  did  five  or  ten 

years  ago.  .  , 

In  the  retail  grocery  line  we  find 
that  we  cannot  change  our  figures 
every  day,  as  the  wholesale  mar- 
ket  fluctuates.  Tomatoes,  peas, 
corn  and  such  products  are  chang¬ 
ing  daily,  but  they  change  on  a  basis 
of  2V2  cents  a  dozen  cans,  and  we 
are  unable  to  apply  those  differences 
I  to  individual  purchases.  If  the  price 
I  goes  up  that  fraction  we  have  to 
pocket  the  loss  without  advancing 
the  price,  if  there  is  a  similar  de¬ 
cline  we  are  the  gamers,  but  un¬ 
til  there  is  a  large  variation  in  the 
wholesale  quotations  we  have  to 


*  *  * 

L.  Muench,  president  of  the 
American  Dehydrating  Co.,  Wau¬ 
kesha,  Wis.,  entertained  a  party 
of  forty  officers  from  the  naval 
fleet,  which  is  visiting  New  York, 
with  a  dinner  at  Dejenhardt  s,  in 
Hudson  street,  a  few  nights  ago. 
The  menu  was  composed  of  “de¬ 
hydro”  products,  such  as  cream  of 
vegetable  soup,  potatoes,  bean 
salad,  cranberries,  spinach,  as 
paragus  and  raspberry  glace. 

The  “dehydro”  products  are  a 
comparatively  new  development 
in  preserving  vegetable  and  fruit 
The  process  consists  of  extracting 
the  water  only,  by  means  of  de 
hydrated  air,  and  preserving  the 
essential  oils,  flavors  and  colors  of 
the  fresh  fruits  or  vegetables. 
The  products  have  been  success¬ 
fully  tested  by  the  American 
Navy.  The  Argentine  Govern¬ 
ment  recently  placed  an  order  for 
a  quantity  to  provision  the  South 
Pole  expedition  which  leaves 
Buenos  Ayres  soon.  A  ten-pound 
can  of  dehydrated  spinach  will 
produce  190  pounds  of  cooked 
spinach ;  ten  pounds  of  cabbage 
becomes  180  pounds  when  boiled, 
and  one  and  one-half  ounces  of 
vegetable  soup  greens  is  sufficient 
for  ten  plates  of  soup. 

*  *  * 

It  was  announced  this  week  by 
Secretary  Alfred  H.  Beckmann, 
of  the  National  Wholesale  Gro¬ 
cers’  Association,  that  another 
discount  concession  to  buyers  has 
been  procured  through  the  efforts 
of  the  association.  This  one  is 
from  the  Oxnard  Commercial  Co., 
Oxnard,  Cal.  The  discount  is 
per  cent,  and  took  effect  January 
1st.  It  was  pointed  out  in  a  let¬ 
ter  sent  to  the  members  of  the  as¬ 
sociation  that  this  was  the  seconc 
concession  secured  by  the  associa¬ 
tion  from  California  bean  grow¬ 
ers  in  the  past  two  months,  the 
California  Lima  Bean  Growers’ 
Association  being  the  first  to 
grant  a  discount. 

In  this  letter  it  was  also  pointed 
out  that  all  wholesale  grocers 


whether  members  of  the  Nationa 
Wholesale  Grocers’  Association 
or  not,  participated  in  the  bene 
fits  of  these  concessions. 

*  *  * 

A  report  has  been  circulatec 
that  one  or  more  dairymen  hav< 
sold  some  prints  of  butter  sup 
posed  to  weigh  a  pound,  but  realb 
weighing  only  14  ounces.  Th 
State  officials  have  begun  n( 
prosecution,  but  are  said  to  hav< 
warned  several  dairymen  thaj 
they  must  be  careful  to  have  thl 
prints  weigh  a  full  pound. 

*  *  * 

The  annual  meeting  of  the  NeM 
York  Mercantile  Exchange  was 
held  Tuesday.  The  meeting  was 
one  of  the  best  attended  in  some 
years,  about  150  members  beinj 
present  to  hear  the  reports  of  th< 
officers  and  to  install  the  nev 
officers.  A  handsome  loving  cn\ 
was  presented  to  Henry  Dunkak 
the  retiring  president. 

The  newly  elected  president,  J 
D.  Mahr,  in  his  address  referre 
to  the  high  prices  of  produce.  li 
said  that  as  producers  in  thi 
country  are  not  increasing  tl| 
supply  to  meet  the  increasing  d< 
mand,  Congress  should  lower  th 
duties  on  imported  produce  an 
so  relieve  the  market. 

*  *  * 

The  East  Jersey  Match  Co.  w* 
incorporated  this  week  with 
capital  stock  of  $300,000  to  marii 
facture  and  deal  in  matches.  T1 
incorporators  named  in  the  ce 
tificate,  H.  O.  Coughlan,  S.  j 
Turner  and  John  R.  Turner,  a 
all  employees  of  an  incorporate 
agency,  with  offices  at  15  E 
change  Place,  Jersey  City. 

*  *  * 

New  YTork  jobbers  were  notin 
this  week  that  the  Johnson  Ej 
cator  Cracker  Co.,  of  Boston,! 
discontinued  its  plan  of  requiri: 
a  monthly  affidavit  from  jobb| 
showing  that  they  had  not  cut  t 
prices,  and  the  company  will 
the  future  depend  upon  the  j< 
ber’s  honor.  The  company  ins 
as  before,  that  jobbers  must  1 
cut  prices,  and  when  selling  go< 
will  make  this  request.  If  < 
dence  that  jobbers  have  made  c 
cessions  in  prices  is  put  before 
company  it  will  ask  them  to  f 
rect  each  special  case.  If  a  j 
ber  refuses  to  do  this,  then 
manufacturers  will  refuse  to  s 
ply  him  with  their  products.  •' 
This  change  was  made  a 
Ralph  W.  Ashcroft,  the  l 
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out  there  are  none  so  good  and  absolutely 
none  are  genuine  without  this  signature 


NONE  genuine  without  this  signature. 


KEUJQO  TOASTED  CCftN  FIAXECO. 
BATTLE  CREEK.MICH. 


“Ours  are  just  as  good  as  Kellogg’s 
Is  the  burden  of  their  song; 

But  the  buyers  never  encore, 

For  they  know  the  score’s  all  wror 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


York  manager  of  the  cracker  com¬ 
pany,  had  spent  several  days  in 
Boston  discussing  the  sales  policy 
of  the  firm.  Mr.  Ashcroft  believes 
that  manufacturers  have  a  right 
to  maintain  their  prices,  but  does 
not  think  they  have  the  right  to 
demand  affidavits  from  jobbers. 
The  claim  put  up  by  jobbers  that 
they  have  as  much  right  to  de¬ 
mand  from  the  manufacturer 
affidavits  showing  that  lie  has  not 
granted  price  concessions  to  other 
jobbers,  as  he  has  to  demand 
affidavits  from  them,  Mr.  Ashcroft 

believes  is  sound. 

Early  last  spring  a  large  New 
York  jobbing  firm  was  refused 
supplies  by  the  company.  A 
member  of  this  firm,  when  seen 
by  your  correspondent,  said  that 
it  is  perfectly  satisfied  with  the 
new  requirements  and  expects  to 
do  business  with  the  cracker  com¬ 
pany  again. 


authorities,  it  is  asserted,  are 
striving  hard  to  get  at  the  men 
higher  up”  -if  there  are  any  who 
are  involved  . 

*  *  * 


*  *  * 


It  is  said  that  the  Government’s 
investigation  of  the  sugar  trade  is 
to  take  a  new  turn  this  week ;  the 
investigators  are  to  try  to  learn 
whether  or  not  the  sugar  compan¬ 
ies  are  in  a  conspiracy,  in  restraint 
of  trade  and  in  violation  of  the 
Sherman  anti-trust  law.  The 
bankers  of  several  sugar  compan¬ 
ies,  it  is  said,  have  been  exam¬ 
ined  by  Federal  authorities  to  find 
out  if  there  is  any  inter-relation 
of  interests. 

The  new  inquiry,  it  is  given  out, 
is  not  to  interfere  at  all  with  the 


A  new  wholesale  grocery  is  to 
be  started  in  Gorning,  N.  Y.  The 
company  will  be  composed  of  W. 

S.  Heyniger,  at  present  president 
of  the  C.  B.  Maltby  Co. ;  Charles 
Pitt,  of  New  York,  and  Marvin 
Olcott.  Mr.  Pitt  is  well  known 
in  the  trade,  and  Mr.  Olcott  is  a 
local  capitalist. 

*  *  * 

John  E.  Dellett,  who  has  been 
assistant  buyer  of  canned  goods 
for  Austin,  Nichols  &  Co.  for 
many  years,  has  left  his  old  com¬ 
pany  to  take  a  position  with  John¬ 
son,  North  &  Co.  Mr.  Dellett  is 
one  of  the  most  well-known  men 
in  the  aanned  goods  trade. 

?  *  * 

A  statement  describing  the 
manufacture  of  oleomargarine  and 
similar  products  has  been  pre¬ 
pared  by  Charles  A.  Ackernecht, 
of  Utica,  N.  Y.,  former  United 
States  Inspector,  at  the  request  of 
grocers  of  that  city.  The  best 
grade  of  oleomargarine,  Mr. 
Ackernecht  says,  is  made  of  oleo 
oil,  neutral  lard  and  cow  butter. 
The  second  grade  is  made  by  sub¬ 
stituting  milk  containing  30  per 
cent,  of  cream  for  the  butter. 
Cheaper  grades  are  made  by  sub¬ 
stituting  cottonseed  oil  for  lard 
and  a  poorer  grade  of  milk. 


investigation  of  the  customs 


frauds  with  which  the  sugar  com¬ 
panies  are  charged.  I  he  Federal 


coffee,  especially  for  such  roast¬ 
ers  as  had  not  been  imported 
heavily  direct.  The  demand  for 
mild  coffees  continues,  many  sales 
of  Bogotas  being  recorded.  Mara- 
caibos  have  considerable  inquiry, 
the  large  bean  making  it  desirable, 
as  the  present  crop  of  Santos  is 
small  bean.  The  demand  for 
Maracaibos  from  Europe  keeps 
the  prices  high. 

The  tea  market  is  recovering 
from  its  holiday  dullness  and 
some  inquiry  from  distributers 
was  noted.  First  hands  are  not 
pressing  sales,  as  it  is  thought  that 
the  country  is  carrying  a  short 
stock  and  will  be  in  the  market 
for  supplies  as  soon  as  the  inven¬ 
tories  are  over.  Prices  aie  firm 
in  all  grades,  first  hands  not  press¬ 
ing  sales. 

Holders  of  Cuban  raw  sugar  are 
still  refusing  to  make  any  con¬ 
cessions  to  buyers,  and  as  refineis 
are  fairly  well  supplied  little  busi¬ 
ness  is  being  done.  The  firm  re¬ 
ports  from  London  are  keeping  up 
the  prices  here,  dealers  believing 
that  while  London  is  firm  Cuba 
could  not  decline  materially. 

Refined  sugar  went  up  10  points 
this  week,  all  interests  doing  a 
good  business.  The  raise  in  prices 
is  accounted  for  in  several  ways. 
The  firm  tone  of  foreign  markets, 
some  say,  has  affected  New  York. 
Others  think  that  the  margin  of 
profit  for  the  refiners  was  too  low 
with  raw  sugar  at  its  present  high 
price.  A  large  business  was 
transacted,  wholesale  grocers  ap¬ 
pearing  to  think  that  the  situation 
warranted  high  prices. 


More  interest  is  being  shown  in 
spices  on  account  of  the  small  I 
shipments  reported.  Many  sales 
were  reported  by  brokers  to 
grinders,  who,  now  that  the  holi¬ 
days  are  over,  are  beginning  to 
take  more  interest  in  the  market, 
their  supplies  being  small. 

Southern  rice  millers  are  still 
firm  in  their  prices  of  both  Hon¬ 
duras  and  Japanese.  Little  busi¬ 
ness  is  being  done,  although  there 
has  been  more  inquiry  from  the 
country.  Prices  are  firm. 

An  increase  in  receipts  relieved 
the  butter  market  this  week,  fresh 
creameries  and  extras  di  opping 
1  cent.  The  increased  leceipts  is 
the  result  of  several  dairies,  which 
have  been  shipping  to  the  fai 
West,  now  shipping  to  the  East 
The  market  has  been  so  injurec 
by  the  high  prices  that  it  was 
necessary  to  broaden  the  demanc 
by  reducing  prices  to  absorb  thi 
increased  receipts.  Process  an< 
storage  butter  are  firm. 

Fresh-gathered  eggs  went  u] 
from  1  to  3  cents  this  week.  Re 
ceipts  are  small  and  advices  re 
ceived  here  indicate  that  ship 
ments  now  in  transit  are  smal 
The  demand  is  limited,  but  th 
scarcity  of  supplies  caused  the  ii 
crease.  Storage  eggs  are  no' 
selling  at  from  27  to  2^/2  cents,  a 
increase  of  1  cent  since  last  wee 
Holders  are  showing  more  mcl 

nation  to  sell. 

Fred.  A.  McGill. 


Florida  peppers  are  quoted 
$2  to  $2.50  per  carrier  and  a 
in  limited  demand. 


^  CROC-|?  s  • 
208  N.DEL  AWARE  AVE 


Cruiser  Brand 


209  N. WATER  ST. 


HIGH-GRADE  CANNED  GOODS 


stock,  finest  goods  packed,  < 
ozs.,we  challenge  competition. 


CRUISER  BRAND  Tomatoes,  selected  from  choicest  New 

•  ’  extra  weight  cans,  averaging  2  lbs.,  12 

Price,  per  doz., . 

CRUISER  BRAND  Corn,  choicest  New  York  State  stock,  Fancy 
Grade,  a  fine  corn,  guaranteed  to  please.  Price,  per  doz.,  .  ,  .  . 

CRUISER  BRAND  Small  Sifted  Peas.  Extra  choice  quality,  early 

packing,  small  and  tender.  Price,  per  doz.,  . . . 

CRUISER  BRAND  Telephone  Sugar  Peas.  This  is  an  j^ra  fine 
quality  large  sugar  pea,  Telephone  variety,  one  of  the  most  popular 
peas  in  the  market.  Price,  per  doz.,  .  .  •  •  •  •  •  •  •  '  '  ' 

CRUISER  BRAND  Early  June  Peas.  An  extra  quality  Early  June 
Pea  sifted  and  of  fine  flavor.  Price,  per  doz., . 


$1.15 


00 


1.65 


1.40 


1.40 


CRUISER  BRAND  Stringless  Beans.  Extra  choice  quality,  young  ^ 
and  tender,  and  packed  for  the  finest  trade.  Price,  per  do  .,  •  •  •  • 
CRUISER  SMALL  LIMA  BEANS  These  are ■.* .choice variety smaU 
Lima  Beans,  about  the  size  of  your  thumb  nail.  They  are  selected  a 
packed  with  great  care,  being  strictly  high  grade.  Price,  per  doz.  .  . 
CRUISER  SUCCOTASH.  A  choice  dish,  being  strictly  high  grade. 

Made  of  the  choicest  varieties  of  Corn  and  Lima  Beans.  Price,  per  oz., 
CRUISER  WHITE  WAX  STRING  BEANS.  This  i. . extra ,  qu.1- 
i.v  Cnlilen  Wax  Strineless  Bean.  Finest  variety  of  i 


1.25 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT- 


CAN 


IT 


line? 


IT  IS  TRUE 


We  do  sell  goods  lower  for 
CASH  than  others  can  or  do  sell 
on  Credit. 

IT  IS  TRUE 

We  sell  better  quality  goods 
than  most  other  houses. 

IT  IS  TRUE 

We  carry  the  largest  stock, 
and  the  best  assortment  of  Gro¬ 
ceries  in  this  city. 

IT  IS  TRUE 

We  have  many  little  things 
at  low  prices  that  many  other 
houses  do  not  carry  at  all. 

IT  IS  TRUE 

We  solicit  a  larger  share  of 
your  business  because  we  believe 
we  deserve  it. 


.06  ys 


per  case,  3.16 


Snider’s  Catsup,  high-grade,  8-oz.  bottle,  2  doz.  .  poru0z 

S^SffRittSTSS  ScV04116' 2  d°z  :  ‘Ik 

S”0,^7,bWpa^P°WdOT'  24  4-lb-  •  ■'  •'  'Heriase.  3°0 

Extra  Fancy  New  Head  Rice,  whole  grain,' blue-'  percase’  3  70 
lined  barrels,  about  326  lbs.  ...  Der  ]h 

One  of  the  handsomest  lots  of  Rice  we  have  seen  for 
many  a  day.  Large  whole  bean,  clean,  very  white,  very 
flinty.  A  beauty  and  a  bargain.  y 

Quaker  Oats,  20  25-oent  packages,  without  china 
A  dandy  package  to  sell  at  20c  ’ 

Evaporated  Milk,  St.  Charles  Brand,  family  size 
4  doz .  ’ 

Silver  Cow  Brand,  family  size '  .'  .'  .'  .'  .*  case  2  70 

Silver  Cow  Brand,  baby  size,  0  doz . .  Sir  cllt’  2  20 

Failston  Brand  Standard  Cold  Packed  Tomatoes  ’  2  20 

No.  2  cans,  2  doz .  ’  . 

6  or  10-case  lots  ....  . p® 

Cocoanut,  PeeHess,  !°ng  threads,  20-ib.  pails  .'  .'  per  lb 

26-lb.  boxes .  .  .  £  ‘  u’ 

50-lb.  boxes .  . 

Barrels,  about  140  lbs.  .  .  .  . .  '  'Sirin’ 

Nysa  Brand  Extra  Standard  California  Lemon  ’ 

a  ,clln&  -Peaches,  No.  2*  cans,  2  doz .  per  doz 

Automobile  Brand  California  Lemon  Cling  Peaches  ’ 

No.  2#  cans,  2  doz .  ’  _  Hri_ 

Columbus  Brand  California  Lemon  Cling  Peeled  ’ 

Pie  Peaches,  No.  2 *  cans,  2  doz . per  doz 

resp^g^31 

If  freighl’both  w^srthey  may  bC  retUmed  at  OUr  exPense 

P1U£8’A°£rtioe  *"»•’.  Monroe  Brand,  New  York 

State  Green  Gage.  No.  2 *  cans,  2  doz.  .  .  per  doz 
Plums,  Curtice  Rrno  1  T\/r^-.^„  n _ i  uoz  > 


c-  .  tt,  wt61’,?8;’’  Monroe  Brand,  New  York 
State  Egg,  No.  2*  cans,  2  doz .  ner  doz 

Same  size  cans  ac  Pa  - -  r... Elegant  ^  ’ 


•47  * 
.46 
•10* 
.10  * 
•10ig 
.09* 

1.67* 

1-87  * 

1.12% 


.96 


canned  fruits. 


Same  size  cans  as  California 
quality  and  in  heavy  syrup. 

Iceberg  Brand  Full  Red  Alaska  Salmon,  No.  1  tall 

cans.  4  doz .  „  , 

6  or  10-case  lots . ’  . J?®1, 


Medium  Red  Salmon,  No.  1  tall 


per  doz., 


.95 


1-42# 

1.40 


Autumn  Brand 

6aonr8102cda°seiots . . per  doz.,  130 

EXwS?°iCl  N®^Q°ro*>  New  brleans  Molasses,' Pe  °Z"  A 
barrel,  about  63  gallons .  nerval 

This  is  absolutely  pure  New  Orleans  Molasses,  good 

PenoVT«kg°r«d  naV°r’  KSod  b£dy  and  an  eIeeant  baker. 

P wf' ’  3“n?ander  Brand,  extra  choice  yel¬ 
lows,  26-lb.  boxes  .  y  nerlh 

6  or  10-case  lots .  . P  _ 

§I  u^SirpBra^d,V^S’  oil’  Sardines,  100  can; '  '  '  'P 
Columbia  Brand,  *s,  mustard,  Sardines,  100 


cans  .  . 
cans 


per  case, 


.27 


07* 

.07 

2.67* 


per  case,  2.67* 


These  Prices  for  This  Week  Only  -Jan .  iothtojan.  15th,  inclusive. 


rE„,rTTHE  “CASH  GROCER,"  containing 
OUR  quotations  on  a  full  line  of  groceries 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


WRITE  FOR  OUE  CATALOGUE 


SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 


There  are  two  sides  to 
every  man.  Which  side 
are  Y OU  developing  ? 


Develop  the  profi table  side  of  yourself.  You  can’t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weren’t 
satisfied  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  from 
$1,000  to  $10,000  a  year. 
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TTrCiAL  department 


received  at  this  office  not  1  ater  th  s;?nature  and  address  of  the  writer  must 
in  the  Monday  s  issue  following.  -..uiK-d  unless  there  is  a  request  not  to  do 
accompany  all  inqmncs,  arid  wi  p  without  charge.  Address  all  com- 

Merchant/' 


XXXII.— Which  Receipts  Are  Binding  and 
Which  Are  Not. 

\t  first  glance  it  may  seem  j  were  surrendered  thereby  ;  or  that 
trifling  to  devote  the  space  occu-|it  was  obtained  through  fraud, 


pied  by  one  of  these  articles  to  the 
simple  question  of  receipts,  but  I 
am  perfectly  clear  that  some  il¬ 
lumination  is  sorely  needed  on  the 
subject.  There  is  much  vague¬ 
ness  in  the  average  business 
man’s  mind  as  to  how  to  compel 
his  creditor  to  sign  a  receipt 
which  shall  prevent  him  from  set¬ 
ting  up  any  further  claim,  and, 
when  conditions  are  reversed, 
how  to  avoid  signing  a  receipt  as 
a  creditor  which  will  conclude 
himself  from  setting  up  a  further 
claim  which  is  owed  and  justi¬ 
fiable. 

A  good  definition  of  a  receipt  is 
a  written  acknowledgment  of  the 
receipt  of  money  or  some  other 
thing  of  value.  The  most  impor¬ 
tant  thing  to  remember  about  it 
is  that  if  in  ordinary  receipt  form 
it  is  never  conclusive,  but  can  al¬ 
ways  be  overturned  by  proof  that 
payment  was  not  actually  made 
as  the  receipt  represents  that  it 
was  made. 

Suppose  a  simple  illustration. 

A  owes  B  $100  for  goods  pur¬ 
chased.  There  is  no  dispute  as  to 
the  amount  of  the  claim,  but  by 
mistake  A  pays  B  $75  and  gets 
from  B  a  receipt  “in  full  of  all  de¬ 
mand.”  B  subsequently  dis¬ 
covers  the  $25  balance  and  de¬ 
mands  it.  A  declines  to  pay  on 
the  ground  that  he  holds  a  receipt 
in  full.  If  B  brought  suit,  the  re¬ 
ceipt  wouldn’t  last  one  minute  in 
•  court,  for  it  was  simply  prima 
facie  evidence  of  payment  and 
could  be  overturned  by  proof  that 
payment  of  the  full  amount  was 
not  made. 

This  is  only  one  of  the  causes  on 
which  a  receipt  can  be  overturned. 
Generally  speaking,  the  other 
main  reasons  are  these  :  1  hat  the 
receipt  was  given  under  a  mistake 
of  fact ;  or  that  it  was  given  in 
ignorance  of 


what  legal  rights 


force  or  undue  influence. 

The  first  principle  to  remember, 
therefore,  is  that  the  merchant 
who  gives  a  receipt  in  full  of  all 
demands,  and  who  subsequently 
finds  that  some  item  or  items 
were  not  included  and  have  not 
been  paid  for,  can  still  go  after 
his  debtor  for  the  balance,  and 
collect  it.  The  receipt  in  such  a 
case  will  last  only  until  evidence 
of  the  mistake  is  produced. 

The  law  has  always  been  very 
liberal  on  this  point,  and  the  cases 
on  the  subject  throughout  the 
States  are  practically  all  one  way. 

A  typical  case  was  decided  recent¬ 
ly  in  New  York  State.  The  re¬ 
ceipt  covered  payment  for  goods 
sold,  and  was  “in  full  settlement 
of  all  demands  of  every  kind  and 
nature.”  Subsequently  it  was 
found  that  certain  goods  had  been 
sold  and  delivered,  of  which  fact 
both  parties  were  ignorant  at  the 
time  the  receipt  was  given.  An 
attempt  was  made  to  collect  for 
these,  but  the  debtor  produced  his 
receipt,  and  refused  to  pay.  The 
matter  went  to  court,  and  it  was 
decided  that  the  debtor  was  still 
liable  in  spite  of  the  receipt ;  that 
it  did  not  relieve  from  liability 
for  the  goods  in  question. 

The  form  of  receipt  which  I 
have  been  discussing  is  the  ordi¬ 
nary  form  of  receipt  for  a  claim 
about  which  there  is  no  dispute 
between  the  parties.  The  law  as¬ 
sumes  a  different  aspect  when  a 
receipt  in  full  is  given  for  a  dis¬ 
puted  claim.  Under  such  condi¬ 
tions  a  receipt  sometimes  be¬ 
comes  a  contract  between  the 
parties  and  cannot  be  explained 
away  by  verbal  evidence.  If  it 
has  become  a  contract  the  law  al¬ 
lows  it  to  be  overturned  only  by 
the  same  sort  of  proof  which  will 
overturn  any  contract,  usually 


fraud,  accident,  mistake,  failure 
of  consideration,  etc. 

Very  frequently  checks  are 
tendered  bearing  the  words  “in 
full  of  all  demands.”  Where  a 
man  finds  that  he  has  carelessly 
or  accidentally  accepted  such  a 
check  for  a  sum  much  less  than 
his  real  claim,  it  is  always  an  im¬ 
portant  question  what  chance  he 
has  to  collect  the  rest. 

If  his  claim  was  for  a  certain 
sum  which  had  never  been  dis¬ 
puted  by  the  debtor,  the  words 
“in  full  of  all  demands”  on  the 
check  or  in  the  receipt  would  not 
prevent  him  from  getting  after 
the  balance  even  if  he  knew  they 
were  there  when  he  accepted  it. 

If,  however,  the  claim  had  been 
disputed  the  creditor’s  position 
would  be  quite  different.  Suppose 
a  case  frequently  arising  in  busi¬ 
ness  transactions,  where  A  claims 
that  B  owes  him  $50  and  B  denies 
it  and  contends  that  the  amount 
is  $45.  In  such  a  case,  if  B  ten¬ 
ders  and  A  accepts  a  check 
for  $45  marked  “in  full  of  all 
demands,”  A  is  done  He  can¬ 
not  collect  the  remaining  $5, 
because  he  has  acepted  $45  as 
a  compromise  settlement  of  a  dis¬ 
puted  debt.  The  receipt  has  be¬ 
come  a  contract  between  the 
parties  which  the  law  will  up¬ 
hold.  If  the  creditor  had  no  in¬ 
dention  of  accepting  $45  in  *ul1 
settlement,  he  should  have  re¬ 
fused  the  check  or  obtained  the 
debtor’s  consent  to  apply  it  on  ac¬ 
count. 

Naturally  the  principle  is  the 
same  when  payment  is  not  made 
by  check,  but  where  the  creditor 
signs  a  receipt  “in  full  of  all  de¬ 
mands”  under  the  same  circum¬ 
stances. 

Only  one  State,  so  far  as  I  have 
seen,  applies  the  principle  differ¬ 
ently.  There  is  a  New  Jersey 
case  which  rules  that  even  in  a 
disputed  claim,  where  the  creditor 
accepts  a  less  sum  than  his  claim, 
and  receipts  for  it  “in  full  of  all 
demands,”  he  can  still  collect  the 
balance,  because  the  receipt  is 
void  for  want  of  consideration. 

There  is  another  form  of  re¬ 
ceipt,  or  another  receipt  given 
under  still  other  circumstances, 
which  it  is  also  important  to  con¬ 
sider,  because  it  is  one  represent¬ 
ing  a  very  common  transaction. 
I  refer  to  the  receipt  “in  full’ 
o-iven  when  a  creditor  agrees  to 
accept  a  part  of  an  undisputed 
claim  in  full  settlement  for  the 
whole. 


Such  cases  are  arising  every 
day.  For  example:  A  owes  B 
$100  and  is  very  slow  in  paying 
it.  B  presses  him  without  result. 
Finally  A  offers  to  settle  the  mat¬ 
ter  if  B  will  accept  $75  in  full.  B 
does  so,  and  A  demands  a  receipt 
marked  “in  full  of  all  demands,” 
which  B  gives  him.  A  considers 
himself  perfectly  safe  against  any 
l  claim  for  the  remaining  $25,  but 
as  a  matter  of  fact,  in  most  States 
he  is  not  safe  at  all.  B  could  at 
once  bring  suit  for  the  other  $25, 
even  after  he  had  acepted  the  $75 
in  full,  and  he  would  win,  because 
the  courts  would  hold  the  receipt 
void  for  lack  of  consideration. 
The  philosophy  of  that  is  this :  A 
was  bound  to  pay  the  $75  any¬ 
way  ;  consequently  when  he  paid 
it  he  performed  no  more  than  his 
legal  duty, which  was  no  consider¬ 
ation  at  all  for  B’s  agreement  to 
waive  the  other  $25. 

There  are  two  States  only 
which  refuse  to  go  quite  this  far 
Colorado  and  Connecticut.  The 
courts  there  have  ruled  in  some 
cases  involving  this  point  that 
where  a  receipt  in  full  is  given  in 
full  knowledge  of  all  the  circum¬ 
stances,  and  without  mistake,  sur¬ 
prise,  fraud  or  imposition,  it  will 
be  upheld  even  though  given  for 
only  part  of  the  claim.  Outside 
of  these  two  States,  however,  the 
rule  is  general  that  a  receipt  for  a 
part  of  an  undisputed  claim,  given 
in  full  of  all  demands,  will  not 
prevent  the  creditor  from  col 
lecting  the  balance. 


(Copyright,  January,  i9Io,  toy 
Elton  J.  Buckley .) 


Question :  G.  E.  Buchananj 
Johnstown,  Pa. — Being  a  reader 
of  your  valued  paper  for  years,  | 
would  like  to  have  legal  advice 
on  the  following  question  as  soon 
as  possible:  I  have  a  girl  clerkina 
for  me  who  was  eighteen  years 
old  when  she  went  to  work'  ior 


me.  The  girl’s  mother  got  my 
wife  to  persuade  me  to  give  her 
the  position.  I  paid  her  ever# 


= 


Bell  Phone  Keystone  Phont 

Spruce  65-66  R ace  6'33 

Cable  Address,  “Enyap” 


Payne  Detective  Agencj 

LICENSED.  BONDED 


THEO.  E.  PAYNE,  Principal 


Legitimate  Work  Only 

Male  and  Female  Operators 

Highest  Legal  Connection 


Main  Offices  (Open  all  night) 
Wood  Building 

34  and  34  S.  16th  Street,  Philadelphia,  P 


New  York  Office,  Longacre  Building,  Times  Squa 
New  York  City. 
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aturday  her  wages,  with  which 
lie  and  her  mother  were  per- 
ctty  satisfied.  Now  the  father 
going  to  bring  action  for  her 
■ages,  he  says,  because  I  did  not 
onsult  him  and  give  him  the 
ages,  she  being  a  minor  child. 
Is  the  girl  a  minor  child  at 
ghteen  years? 

Is  there  a  law  to  compel  you  to 
ay  wages  twice  if  the  child  is  a 
iinor  when  there  is  no  dispute? 

Answer. — A  girl  of  eighteen  is 
minor  in  Pennsylvania,  and  her 
ther  undoubtedly  has  a  right  to 
?r  wages  until  she  is  of  age. 
owever  the  father  has  no  case, 
my  judgment.  It  is  not  the 
istom  to  pay  a  minor’s  wages  to 
e  father;  the  custom  of  the 
ade,  in  fact,  is  almost  invariably 
e  reverse — to  pay  wages  direct 
the  minor.  If  the  father  of  this 
rl  wished  to  break  through  this 
stom  he  should  have  given  you 
>tice  to  pay  the  wages  to  him. 
ad  he  done  that,  you  would  have 
d  no  alternative  but  to  do  it. 
the  absence  of  notice  you  were 
rfectly  justified  in  paying  them 
the  girl  herself. 


told  him  we  would  give  the  mat 
ter  our  consideration,  and  he  said 
he  would  call  on  us  again  next 
week  some  time.  Will  you  kindly 
favor  us  with  the  reliability  of 
said  company,  as  well  as  your 
personal  opinion.  We  enclose  the 
solicitor’s  card  and  form  of  sub¬ 
scriber’s  agreement  and  our  self- 
addressed  envelope.  Kindly  re 
turn  card  and  form. 

Answer. — This  scheme  is  in  no 
sense  different  from  the  average 
collection  agency  scheme.  The 
contract  is  too  long  to  reproduce, 
but  the  substance  is  as  follows 

I  agree,  of  the  first  money  or  its 
equivalent,  paid  me  on  said  claims, 
to  send  to  the  company  within  five 
days  of  its  receipt,  one-half  until  the 
development  fee  of  $25  shall  have 
been  paid.  Upon  all  settlements 
thereafter  I  agree  to  send  to  the 
company  10  per  cent.;  upon  settle¬ 
ments  made  through  attorney,  mag¬ 
istrate  or  its  law  department,  I 
agree  to  send  the  company  50  per 
cent.;  said  company  in  case  of  suit 
to  stand  cost,  win  or  lose.  Claims 
withdrawn  in  process  of  settlement 
are  subject  to  the  above-mentioned 
conditions. 


Question ;  “T,”  Lancaster, 

. — Will  you  please  inform  me 
•ough  the  “Grocery  World  and 
neral  Merchant”  if  a  woman 
ving  money  of  her  own  at  in 
est  can  make  a  will  leaving  all 

(her  children,  or  can  the  hus- 
ld  claim  part  of  it  by  law? 
Vlso,  is  a  written  statement 
ned  by  the  maker  legal,  or 
rst  it  be  signed  by  witnesses  to 
ke  it  lawful? 

Answer. — In  Pennsylvania  a 
urian  who  has  personal  prop 
Y  of  her  own  cannot  leave  it 
puch  a  way  as  to  oust  her  hus¬ 
k’s  interest  in  it.  She  can 
ply  give  it  away  during  her 
time,  but  if  she  still  owns  it 
her  death  her  husband  gets 
-third  of  it  if  she  leaves 
dren  and  one-half  of  it  if  she 
s  not.  If  she  leaves  a  will 
ch  does  not  conform  with  this 
irement,  it  will  be  over- 
ed.  If  she.leaves  no  will  the 
jstate  laws  will  give  the  hus- 
id  one  of  the  above  shares,  ac- 
ling  to  whether  there  are 
Iren  or  no  children, 
statement  written  and  signed 
he  maker  is  just  as  legal  and 
ling  without  witnesses  as 
i,  though  having  witnesses 
illy  makes  it  easier  to  prove. 


So  far  as  I  know  or  can  gather 
from  this  contract,  there  is  noth¬ 
ing  hidden  or  dishonest  about  it, 
but  it  is  extortionate.  Fifty  per 
cent,  commission  on  all  claims 
handled  through  the  agency’s 
“law  department” — and  probably 
all  they  handled  at  all  would  be 
handled  that  way— is  of  itsel 
exorbitant.  But  when  it  is 
coupled  with  a  $25  “development 
fee”  it  becomes  out  of  all  charac 
ter.  I  should  not  sign  this  con¬ 
tract. 


Question :  X  X,  Pa. — To-day  a 
itor  representing  “The  Mer- 
ile  Reporting  Co.”  came  here 
iting  subscribers  who  wished 
‘s'  bad  accounts  collected.  We 


Question:  A.  R.  B.,  Philadel¬ 
phia,  Pa. — Please  state  whether 
partnerships  are  liable  to  the  new 
Federal  corporation  tax,  and  give 
some  idea  of  scope  of  the  law. 

Answer. — The  tax  referred  to  is 
that  imposed  by  the  act  of  Con¬ 
gress  dated  August  5,  1909.  It 
includes  neither  partnerships  nor 
individuals,  but  only  corpora 
tions,  joint  stock  companies,  as 
sociations-  and  insurance  compan¬ 
ies.  Upon  all  the  net  income  of 
these  in  excess  of  $5,000  the  law 
imposes  a  tax  of  1  per  cent.  The 
net  income  is  that  which  remains 
after  the  following  items  have 
been  deducted :  All  ordinary  and 
necessary  expenses  for  operation 
and  maintenance;  all  losses  sus¬ 
tained  during  the  year  and  not 
compensated  by  insurance;  a  rea¬ 
sonable  allowance  for  depreci¬ 
ation  ;  interest  paid  on  bonded  or 
other  indebtedness,  and  taxes. 

The  Internal  Revenue  Depart¬ 
ment  sends  blanks  to  all  concerns 
which  it  thinks  are  liable.  The 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


“Money  Back  If  You 
Don't  Like  It” 

<1  Begin  the  New  Year  by  guaranteeing  your  butter  to 
satisfy  or  money  refunded.  If  you  say  that  you  can’t 
always  do  that,  we  answer  that  you  always  can  if  it  is 
Gurnse  butter,  because  we  stand  behind  the  guarantee. 

<1  There  can’t  possibly  be  a  better  advertisement  for  butter 
than  this.  In  this  case  it  is  stronger  because  it  has  so  little 
competition— what  other  manufacturer  do  you  know  who 
will  do  it  ? 

<1  Gurnse  is  a  gilt-edged  dairy  butter,  made  in  spotless 
dairies  from  the  clean,  certified  milk  of  pedigreed  cows. 
Wrapped  in  brine-dipped  parchment  and  warranted  to  be 
uniformly  splendid  in  quality. 

Packed  in  20. 30,  and  50-pound  boxes— pounds  and  half  pounds— 41  cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 


I 


39-41 -43  _South  Front  St. 
Philadelphia,  Pa. 
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tax  is  for  the  calendar  year,  and 
the  blanks  must  be  filled  out  and 
sent  in  by  March  ist.  The  tax  . 
itself  must  be  paid  before  June 
3°th. 

The  penalty  for  refusing  or 
neglecting  to  make  a  return  is  a 
fine  of  $1,000  to  $10,000,  and  for 
making  a  false  return  a  fine  not 
exceeding  $1,000  or  (or  and)  im¬ 
prisonment  not  exceeding  one 
year. 


What  Refined  Sugar  Did  in  1009. 

Granulated,  the  standard  of  re¬ 
fined  sugar,  opened  the  year  1909 
at  4.50  cents  per  pound  net  cash, 
declined  to  4-3°  cents  in  Febru¬ 
ary,  advancing  from  445  cents  to 
4.80  cents  in  March,  advance  con¬ 


tinued  to  4-9°  cents  in  APril  ’  de 
dined  in  May  to  4-7°  cents>  and 
in  June  to  4-60  cents,  and  re¬ 
covered  to  4-75  cents,  and  then 
with  slight  reactions  advanced  to 
5  cents  in  September,  closing  the 
month  at  4-85  cents;  October, 
4.85  cents  to  4-9°  cents;  Novem¬ 
ber,  4.90  cents  to  5  cents ;  De¬ 
cember,  5  cents  to  4-80  cents  at 
the  closing  of  the  year.  The 
highest  price  was  5  cents  per 
pound  in  September.  The  lowest 
price  was  4-3°  cents  per  pound 
net  cash  in  February.  The  aver¬ 
age  price  of  granulated  sugar  in 
1909  was  4765  cents  per  pound, 
against  4.957  cents  in  1908 ;  4-649 
cents  in  1907;  4-515  cents  in  1906; 
5.256  cents  in  19°5  >  4-772  cents  in 


1904;  4.638  cents  in  1903;  4455 
cents  in  1902;  5-05  cents  in  1901, 
and  5.32  cents  in  1900,  all  net 
cash.  The  average  difference  | 
between  raw  and  refined  in  i9°9 
was  .758  cent  per  pound,  against 
.884  cent  in  1908;  .893  cent  in 
1907;  .829  cent  in  1906;  .9 77  cent 
in  1905.  The  average  price  of 
granulated  for.  the  past  ten  years 
is  4.838  cents  per  pound.  The 
average  difference  between  raw 
and  refined  for  the  past  ten  years 
is  .873  cent  per  pound,  or  .115 
cent  per  pound  more  than  in 
1909.  The  highest  price  of  granu 
lated  sugar  since  July,  1897,  was 
6  cents  per  pound  in  March, 
1905,  and  the  lowest  4.21  cents  per 
pound  in  November,  1902 


United  States  Government’s  Attack 
Against  Tobacco  Trust  Heard  Before 
Highest  Tribunal.  Government  Wants 

it  Declared  Illegal  Monopoly  and' 
Receiver  Appointed. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


(Dressing 


two  more,  one  on  the  other.  On 
top  box  put  any  preserved  fruit 

which  may  be  in  glasses.  Alaige, 

deep  fancy  basket  filled  with 
oranges,  apples,  grapes,  etc.,  sus¬ 
pended  from  top  of  window  on  a 
few  strong  ribbons  adds  to  the 
daintiness  of  the  window. 


Ideas 


^  _ni  ..„«r  each  week  suggestive  articles  regard 

la  this  department  from  now  on  w  ^  PP  •  ea(jeavor  will  be  made  to  deal 

lng  the  proper  use  of  the  retail  grocer  s  w  '  rocer8  j,ow  they  can  turn  their 
„ith  ibe  .abject  pt.ctlc^ly ,1«  "taatarai.  Sub.crlb.r.  ...  tattled  to 


Two  Particularly  Simple,  but 
Effective,  Trims. 


j _ A  Preserve  Window. 

Cover  bottom  of  window  with 
white  paper.  In  front  of  window 
place  a  showcard  reading  as  fol¬ 
lows:  “Our  Canned  Fruits  Are 
Unexcelled,”  or  with  any  word¬ 
ing  you  wish  to  place  on  it.  In 
each  corner  put  three  cans  of 


fruit,  as  shown.  Seven  or  more 
cans  should  be  put  in  a  semi¬ 
circle,  or,  at  intervals,  take  three 
long  boxes  (or  as  many  as  you 
will  require  to  cover  width  of 
window)  and  cover  with  dark 
colored  paper.  Place  one  in  win¬ 
dow  and  on  it  put  cans  of 
peaches,  pears,  pineapples,  apri¬ 
cots,  etc.  In  back  of  this  place 


2 _ A  Pancake  and  Syrup 

Display. 

A  simple  window,  advertising 
syrup  and  pancake  flour,  was 
made  by  taking  about  sixteen 
cans  of  syrup  and  placing  them 
in  a  pyramid,  as  shown  in  the 
illustration.  Take  also  eight 
or  more  small  bags  of  buckwheat 
flour  and  lay  them  crosswise  upon 
each  other  on  one  side  of  the  win¬ 
dow.  Then  take  the  same  num¬ 
ber  of  bags  of  pancake  flour  and 
place  in  the  same  manner  on  the 
other  side  of  window.  At  top  of 
window,  towards  back,  hang  a 
card  bearing  this  sentence:  “Pan¬ 
cakes  and  Syrup  for  Breakfast 
These  Crisp,  Cool  Mornings.” 

Joseph  Mullins. 

Jersey  City,  N.  J. 


Wash.,  D.  C.,  January  6,  1910. 

The  attack  of  the  United  States 
Government  against  the  Ameri¬ 
can  Tobacco  Co.,  usually  known 
as  the  Tobacco  Trust,  has  been 
argued  before  the  United  States 
Supreme  Court  here  this  week. 
The  object  of  the  attack  is  to  de¬ 
clare  the  Trust  an  illegal  monop 
oly  and  to  have  a  receiver  ap 
pointed  for  its  business. 

The  case  heard  this  week  is  ori 
appeal.  The  cases  were  first 
tried  in  the  United  States  Circuit 
Court  for  the  Southern  district  of 
New  York,  which,  after  dismis¬ 
sing  the  petition  as  to  foreign  to¬ 
bacco  companies  and  some  of  thj 
subordinate  American  companies 
adjudged  the  others  to  be  parties 
to  an  unlawful  conspiracy  and 
enjoined  them  from  continuing 
their  operations  and  from  engag 
ing  in  interstate  commerce. 

The  Attorney-General  takes  the 
position  that  these  findings 
sweeping  as  they  seem  to  hav< 
been,  were  not  broad  enough,  ani 
he  asked  the  Supreme  Court  t< 
extend  them  as  to  so  widen  thei 
scope  as  to  take  in  the  foreig 
companies  and  some  individual 
who  were  relieved  from  the  opei 
ation  of  the  verdict.  Many  oth 


m  m\v 


extensions  of  the  judgment  a> 
also  requested. 

The  Government  contend 
during  the  hearing  that  the  cot 
bination  manufactures  all  of  t 
cigarettes  for  export  and  almc 
three-fourths  of  the  smoking  1 
bacco  and  of  the  cigarettes  for  c 
mestic  sale,  more  than  thri 
fourths  of  the  plug,  twist  and  f 
cut  tobacco  and  almost  all  of 
snuff  and  little  cigars  that 
made.  It  is  declared  that  “the 
fendants  have  persistently  e>l 
cised  duress,  have  practi 
wicked  and  unfair  methods, 
used  their  great  power  in  opp 
sive  ways.”  Further,  it  is 
serted  that  they  have  been  a 
ated  by  a  fixed  purpose  to  desl 
competition  and  obtain  mom 
lies. 

Several  lawyers  were  hear< 
each  side,  but  the  court  rese 
decision.  ^01 
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BORDEN’S 

EAGLE  BRAND 
CONDENSED  MILK 

HAS  ENJOYED  A  MERITED  REPUTATION  FOR  PURITY  AND  HIGH 
QUALITY  FOR  MORE  THAN  HALF  A  CENTURY. 

BORDEN’S  CONDENSED  MILK  CO. 

“Lenders  of  Quality,’* 

Est.  1S57.  New  York. 


Its  name  is  familiar  to 
trade  and  consumer 
throughout  the  world. 


G  rea t  Loss 

The  longer  you  put  off  the  purchase  of  a  stock  of 
our  Soda  Biscuits,  Grahams  and  Sweet  Cakes,  the 
greater  is  the  loss  to  all  concerned — yourself,  your 
customers  and  our  firm. 

“We  have  the  goods,”  why  not  try  them  ? 

xjit ;  The  Hitchner  Biscuit  Company 

PHILADELPHIA  BRANCH,  7  S.  FRONT  ST. 

MAIN  OFFICE  AND  BAKERY,  WEST  PITTSTON,  PENNA. 


John  Mount 


LEISCHMANN’S 

■PRESSED  YEAST 

IKS  NO  EQUKL 


ALL  KINDS  OF  HAULING  AT 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  in  all  oonntrles. 


Davis  &  Davis,  Washington,  D.G. 

139  Market  Street,  Phila. - - - - 


MANY  GROCERS 

Pind  It  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 
Columbus.  Ohio 

*■■*11  tree,  er  fear  meatfcs’  trial  far  IS  c*mu 


JmUhHDIfpftlHI 

Printers 

927  Arch  Street 

Philadelphia 


You  don’t  need  to 
cut  the  price  to  sell 

mUBODBlU 

FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales;  people  will  have 
the  best  flour. 

MILLBOUftNB  MILLS 
Slaty -third  and  Market  Street/ 
Philadelphia.  Pa. 

k*i 


Consider  These  Talking  Points 

You  can  say  more  for  Rumford’s  Baking  Powder  and  Rumford’s  Yeast  Powder 

than  for  any  other  baking  powder  on  the  market.  You  can  not  only  say  that  they  will 
leaven  more  perfectly  than  either  alum  or  cream  of  tartar  powders,  but  that  they  are 
foods  instead  of  drugs.  Every  objection  that  anybody  has  ever  raised  to  alum  or 
cream  of  tartar  baking  powder  is  satisfied  in  the  Rumford  powders.  They  contain 
only  healthful  phosphates,  corn  starch  and  bicarbonate  of  soda,  and  not  one  woman 
out  of  a  hundred  trying  them  once  has  ever  gone  back  to  the  old  harmful  powders. 

The  Rumford  powders  are  the  only  reasonable  priced  baking  powders  legal  under 
Pennsylvania  laws. 

RUMFORD  CHEMICAL  WORKS,  Providence,  R.  I. 


miiiMttJf11"  '•••Ylitiiifl niwn,,2j|l 


nmutf  AMD  SOU)  nvn 

CHEMICAL  . 

HOT*** 


WWFORD 
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THE  SCIENCE  OF 
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if  I3 
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The  usefulness  of  boldface  is  in 
providing  contrast.  If  it  doesn  t 
do  that  it  might  just  as  well  be  left 
out,  for  if  the  whole  advertise- 
ment  is  black  with  boldface  there 
is  no  more  contrast  than  if  it  was 
all  light.  This  advertisement 


boldface  and  an  inch  and  a  half 
of  space  for  the  name  and  address 
is  wholly  unnecessary.  I  should 
put  the  whole  thing  in  one  line, 
which  can  easily  be  done,  if  con¬ 
densed  type  is  used.  It  is  really 
a  sin  to  waste  as  much  space  as 


r-w-.-s  s 


This  Department  U  demoted  ,0  the  critidmn  of  *  ** 

idea,  for  special  occasions,  upon  request,  and  to  the  suggest** 
tHd^fis  supplied.  All  communication,  sent  in  for  tins  Department  should  be 
STorlTscience  of  Advertising.  They  wiU  he  filed  in  their  order  and  taken  up  m  strict  rotauon. 


Yeager's  Grocery  Bulletin 


C.  A.  Yeager,  of  Reading,  Pa., 
sends  in  a  copy  of  his  cleanly 
printed  circular  for  criticism.  It 
measures  9  x  n  inches  and  is 
printed  on  good  white  paper. 


This  arrangement  of  the  head- 1 
ing  would  give  the  sheet  a  much  j 
more  pretentious  look. 

*  t-  * 

Another  typographical  fault, 


ISSUED  EVERY  THURSDAY  BY 

c.  A.  YEAGER,  125  N.  FRONT  STREET. 


READING,  PA.,  THURSDAY.  DECEMBER  9.  1909. 


prinrea  on  guuu  - | 

Here  is  a  photographic  reproduc-  according  to  my  way  of  thinking, 
•on is  the  setting  of  the  text  of  the 


would  have  looked  immensely 
more  attractive,  I  feel  sure,  if  the 
paragraphs  had  all  been  in  body 
type,  except  the  side  heads  and 
the  price. 


^ 


TRY  OUR 


20c 


Coffee 


YEAGER’S 

Grocery  Bulletin 


ISSUED  EVERY  THURSDAY  BY 

A.  YEAQGR.  120  NORTH  FRONT  ST. 


Don't  totset  Gentlemen 


We  Sell 


Cigais &  Tobacco 


The  name  and  address  at  the 
|  bottom  could  also  have  been  im¬ 
proved.  To  take  three  lines  of 


the  arrangement  of  this  name 
wastes.  I  don’t  believe  in  cover¬ 
ing  all  the  white  space  on  the  sheet, 
but  in  this  case  the  room  saved  by 
condensing  the  name  could  have 
been  distributed  among  the  para¬ 
graphs,  thus  making  the  whole 
circular  more  open  and  easier  to 
read. 


HEADING  p»..  THURSDAY.  DEG.  9  1909 


Buy  YEAGERS  WHITE  ROSE 
FLOUR  for  your  Xmas  Cakes  It  will 
insure  you  of  their  getting  good.  Our 
special  Xmas  price. 


37c  a  bag. 


Use  our  CONFECTIONER  S  SUGAR 
for  icing  cakes.  We  sell  the  best  kind. 
Requires  very  little  work  and  no  eggs. 
Special  Xmas  price 


7c  a  lb.,  4  lbs.  25c 


Pure,  white,  clean  COCOANUT  gra¬ 
ted  and  ready  for  use.  The  nicest  Co 
coanut  you  ever  seen.  Special  Xmas 
price. 


17c  a  lb. 


The  genuine  WALTER  BAKER  S 
CHOCOLATE,  put  up  in  small  siie  cakes 
No  more  necessary  to  buy  a  large  cake 
Special  Xmas  price 


Small.  9c  a  cake.  Large,  18c. 


NEW  ORLEANS  MOLASSES  is  best 
for  baking-  We  have  the  real  kind  and 
it^ls  pure  and  positively  guaranteed  to 
make  nicer  cakes  than  any  other  kind. 

Special  Xmas  price. 


15c.  a  qt. 


The  best  quality  of  BAKING  BUTTER 
is  wanted  at  this  season  snd  ours  is  sure 
to  please.  Rich  and  sweet  and  of  nice 
color.  Special  Xmas  price 


31c  a  lb. 


Use  our  SEEDLESS  RAISINS  for 
Mince  Meat.  Fruit  Cakes.  ««■  ™ 

cleanest,  best  tasting  raisins  you  can  get. 
Packages  weigh  a  full  pound. 

Special  Xmas  price 


9c  a  lb.  3  lbs.  25c. 


Our  CURRANTS  are  as  nice  ss  any. 
and  the  packages  are  as  large  as  any  and 
the  quality  is  as  good  as  any  and  the 
price  is  lower  than  any 
Special  Xmas  Price, 


9c  a  package. 


Finest  hollowce  DATES.  Big.  bright 
luicy  fellows  with  a  small  seed.  Finest 
thing  you  can  get.  Special  Xmas  price 


9c  a  lb. 


Best  grade  CITRON,  the  kind  we  sold 
st  24c  a  lb  last  vear.  Fine,  clean,  bright 
halves  of  the  richest,  best  lasting  citron. 
Special  Xmas  price. 


18c  a  lb. 

Orange  and  Lemon  Peel,  17c 


FIGS  that  will  do  you  good  to  see. 
The  finest  looking,  richest  and  juiciest 
fruit  Large  and  small,  both  layer  and 
pulled. 

Special  Xmas  price. 


Layer  Figs,  15c  a  lb. 
Laver  Figs,  large,  18c  a  lb. 
Pulled  Figs,  20c  a  lb. 


Nice,  fresh  COCOANUTS.  both  large 
and  medium  sire.  All  heavy,  meaty  fel¬ 
lows  with  plenty  of  milk  in  them. 

Special  Xmas  price. 


Medium  Size, 
Large  Size, 


Fine  New  York  BALDWIN  APPLES 

Every  apple  a  beauty  w.ih  that  disttm  i 
New  York  Baldwin  Flax  or 
Special  Xmas  price. 


|  Hot  Roast  for  Railroads  that 
Delay  Settling  of  Freight 
Claims. 


25c  a  h  peck. 


Fine,  large  bunches  of  WHU  F.  MA¬ 
LAGA  GRAPES,  nicely  tinted,  •oltd.and 
of  better  taste  than  usual. 

Special  Xmas  price 


15c  a  lb. 


CHOICE  LEMONS.  Bright, 
thin-skinned,  full  of  juice  and  fe 
Special  Xmas  price. 


clean. 
v  seeds 


19c  a  dozen. 


Fine  gr.d.  of  CHOCOLATE  DROPS 
Pure  goods,  fresh,  clean,  excellent  eat 
ing.  Regular  20c  quality 
Special  Xrois  price. 


I  Wilkesbarre  (Pa.)  Shipper,  Victim  of 
Twenty  Cents  Overcharge  on  Freight 
Shipment,  Fails  to  Get  Satisfaction 
from  Railroad  and  Complains  to 
Interstate  Commerce  Commission. 
Commission  Says  What  it  Thinks 
About  the  Many  Roads  that  do 
Likewise. 


lays,  it  might  be  under  the  neces¬ 
sity  of  calling  the  attention  of 
Congress  to  the  matter.  Commis 
sioner  Harlan,  in  writing  the  re¬ 
port  of  the  Commission,  says: 


15c  a  lb. 


I  Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


From  shippers  in  all  parts  of  the 
country  many  complaints  have  been 
received  of  the  inattention  of  car¬ 
riers  to  plain  overcharge  claims 
and  of  their  delay  in  adjusting  them, 
and  a  survey  of  these  complaints 
has  led  us  to  the  conclusion  that  this 
practice  among  carriers  is  open  to 
severe  criticism. 


5CVUC  kliuciuin. 

From  the  shipper’s  point  of  view,  J 
nothing  in  connection  with  trans-,1 


LUDEN'S  FANCY  CHOCOLATES^ 
all  kinds,  bitter  sweets,  peanut  clusters 
nougatines.  and  Luden  a  whole  l.n*  of 
2Jc  chocolates,  assorted  only 
Special  Xmas  price. 


19c  a  lb. 


SPECIAL  FOR 

Saturday,  December  11th. 

FINE,  CRISP.  PURE 

PEANUT  CANDY 


9c  a  lb. 


C.  A.  YEAGER. 

125  NORTH  FRONT  ST., 

— READING.  PA. 


Except  in  some  minor  points, 
one  of  which  is  typographical  dis¬ 
play,  this  in  my  judgment  is  good 
advertising.  The  heading  is  too 
much  cluttered  up.  I  should 
leave  off.  the  two  panels  as  to 
coffee  and  tobacco,  and.  put  them 
either  in  the  body  of  the  circular 
or  at  the  bottom.  Let  the  head¬ 
ing  simply  consist  of  the  name  of 
the  advertisement.  This  I  would 
arrange  as  I  have  shown  in  the 
next  column,  making  it  as  wide  as 
the  sheet. 


paragraphs  in  boldface.  It  should 
have  gone  in  body  type,  the  small 
side  heads  being  put  in  boldface. 
Also  the  price.  I  have  had  one  of 
the  paragraphs  reset  in  order  to 
illustrate  the  effect  I  have  in 
mind : — 


New  Orleans  Molasses  is  best 
for  baking.  We  have  the  real 
kind  and  it  is  pure  and  positively 
guaranteed  to  make  nicer  cakes 
than  any  other  kind. 

Special  Xmas  price. 

25  cents  a  quart. 


Washington,  D.  C., 

January  6,  1910. 

Every  shipper  and  receiver  of 
merchandise  will  be  gratified  at  a 
decision  just  handed  down  by  the 
Interstate  Commerce  Commission 
over  a  claim  of  freight  overcharge 
made  against  the  Aberdeen  & 
Ashboro  Railroad  by  a  Wilkes- 
Barre,  Pa.,  firm.  The  claim  was 
for  only  20  cents,  but  the  railroad 
followed  its  usual  evasive  course 
concerning  it  and  the  shipper  fin 
ally  took  the  bit  in  his  teeth  and 
complained  to  the  Interstate  Com¬ 
merce  Commission. 

The  case  was  based  on  a  charge 
by  the  Wilkes-Barre  concern  that 
the  railroad  had  overcharged  it  20 
cents  in  a  shipment  to  Carthage, 
N.  C.  The  Aberdeen  &  Ashboro 
Railroad  admitted  the  over¬ 
charge,  but  did  not  settle  with  the 
shipper  until  the  latter  had  ex¬ 
hausted  ordinary  methods  of  col¬ 
lection  and  had  finally  filed  a  for¬ 
mal  complaint  with  the  Commis¬ 
sion.  The  Commission  intimates 
that  if  carriers  persist  in  such  de¬ 


portation  is  more  vexing  and  irri-1 
tating  than  the  labor  and  delay  in-| 
cident  to  the  following  up  of  an  , 
overcharge  claim  and  securing  itsj 
repayment. 


The  Commission  expresses  the 
opinion  that  all  ordinary  claims  0 i 
this  character  should  be  adjusted 
and  paid  by  the  carriers  within  3c 
days,  and  in  special  cases  no  more 
than  60  days  should  be  requirec 
for  settlement,  and  adds  that  i 
“will  expect  the  cordial  co-oper 
ation  of  all  carriers  in  our  reques 
that  the  claims  departments  b 
so  organized  as  to  give  me* 
prompt  results.” 

In  another  case  decided  to-da) 
originating  in  Chicago,  the  conj 
plainant  had  died  before  his  claii 
had  been  adjusted,  and  the  Con, 
mission  ordered  the  Chicag 
Great  Western  Railway  to  p£ 
the  amount  of  the  claim  to  h 
estate. 

Holt. 


Exports  of  Food  Products  Whicl 
Fell  Off  in  Ten  Years. 


Breadstuff's,  second  in  impc 
tance  in  the  list  of  agricultui 
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HOW  ABOUT  COFFEE? 

The  finest  Coffee  grown  in  the  world  will  make  a  poor  cup  to  drink,  unless  it  is 
perfectly  roasted. 

The  origin  of  the  bean  the  country  in  which  it  is  grown — has  much  to  do  with 
quality.  But  any  GOOD  raw  Coffee  can  be  made  into  a  fine  drinking  Coffee  by  expert 
shading  of  the  taste  in  roasting  the  beans  lightly,  or  to  a  very  deep  color. 

This  shading  of  the  roast  explains  the  manner  in  which  some  of  our  very  fine- 
tasting,  low-price  blends  are  made. 

In  these  Coffees  we  have  an  interesting  proposition  to  make,  both  as  regards 

quality  and  price. 

WILL  YOU  LET  US  INTEREST  YOU? 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,  190  Franklin  St.,  New  York 


Booklet-11  Fifty  Years'  Progress  ’’-tells 


you  about  ua 


You’ve  Just  Got  Time 
To  Put  It  on  Your  Shelves 

Our  extensive  advertising  of  Beardsley’s  Shredded  Codfish  has  met 
wit  instant  success  sales  are  increasing — we  know  it  from  the  increased  orders 
rom  wholesale  men.  Let  people  know  you  have  it  and  reap  the  profits. 

We  have  done  our  work,  now  it's  your  turn— lay  in  a  good  stock  to  supply  the 
demand  you  are  sure  to  have.  P eople  know  all  about  it.  You  can  sell  it  “without  trying.” 

“Push  the  Package  with  the  Red  Band" 


J.  W.  Beardsley’s  Sons,  New  York 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  ..GROCERY  WORLD  AND  GENERAL  MERCHANT" 
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products  exported,  show  a  marked 
decline  in  the  quantity  exported 
by  this  country  during  1909,  as 
compared  with  the  exports  in 
1899,  the  value  of  their  exports 
having  decreased  from  $274,000,- 
000;  and  oats,  from  $10,000,000  to 
1909.  The  principal  items  con¬ 
tributing  to  this  decrease  of  $100,- 
000,000  in  ten  years  are  corn, 
which  decreased  from  $69,000,000 
to  $25,000,000 ;  wheat,  from  $104,- 
000,000  to  $68,000,000 ;  wheat 
dour,  from  $73,000,000  to  $51,000,- 
000  in  1899  to  $160,000,000  in 
less  than  $1,000,000.  This  decline 
in  exportation  reflects  increased 
local  consumption  of  breadstuffs, 
as  illustrated  with  reference  to 
wheat,  production  of  which  has 
materially  increased  meantime. 
Meat  and  dairy  products  consti¬ 
tute  the  third  largest  class  in  the 
group  of  farm  products  exported. 
Their  exports  have,  on  the  whole, 
been  better  maintained  during 
the  decade  than  has  been  the  case 
with  cotton  or  breadstuffs.  In 
1899  the  total  exports  of  meat  and 
dairy  products  were  valued  at 
$176,000,000;  in  1909,  $167,000,- 
000,  while  in  I9°7  anc^  *9°^  ^ie 
totals  were  $202,000,000  and  $I93>" 
000,000,  respectively.  Exports  of 
bacon  decreased  from  $42,000,000 
in  1899  to  $26,000,000  in  1909; 
hams  increased  from  $21,000,000 
in  1899  to  $24,000,000  in  1909; 
lard  increased  from  $42,000,000  to 
$53,000,000;  oleo  and  oleomarga¬ 
rine  from  $10,000,000  to  $19,000,- 
000;  while  fresh  beef  declined 
from  $24,000,000  in  1899  to  $13,- 
000,000  in  the  fiscal  year  which 
ended  last  June,  and  other  beef, 
including  tallow,  from  $11,000,000 
in  1899  to  $6,000,000  in  1909. 


jte  §T  ROLLER 


Business 
Clerks. 


Don’t  work  to  make  conversation 
with  customers.  If  you  haven  t 
anything  worth  while  to  say,  say 
nothing. 

Don’t  forget  to  offer  to  wrap  up 
the  customer’s  other  packages  with 
those  she  buys  of  us  whenever  you 
have  the  opportunity. 

Don’t  forget  to  cut  and  clean  your 
finger  nails. 

Don’t  say  one  word  or  do  one  act 
which  can  offend  the  most  fastidious 
customer,  or  which  you  would  hes¬ 
itate  to  do  if  the  store  were  yours 
and  the  customer  one  you  were  ex¬ 
ceedingly  anxious  to  keep. 


I  had  a  long  talk  last  week  with 
a  big  grocer  who  I’ll  bet  has  about 
as  many  clerks  as  almost  anybody 
in  this  part  of  the  country. 

“Eve  got  to  put  a  new  one  on 
next  week,’’  he  said,  and  every 
time  I  do  it  I  wish  I  didn’t  have 
to.” 


PERSONAL. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  advised  that  J. 
E.  Lenhart,  who  for  several  years 
has  been  connected  with  Swift  & 
Co.,  more  latterly  as  manager  of 
their  fish  department,  with  head¬ 
quarters  at  Gloucester,  Mass.,  has 
purchased  the  Swift  fish  business 
and  the  celebrated  “Talisman” 
brand  of  fancy  fish  products  with 
it.  The  “Grocery  World  and 
General  Merchant”  congratulates 
Mr.  Lenhart  on  controlling  a 
large  and  high  grade  fish  busi¬ 
ness. 


Cranberries  are  still  weak  and 
dull,  and  command  only  $1.25  to 
$1.50. 


I  don’t  know  why,”  I  said, 
“the  fact  that  you  have  to  put  him 
on  means  more  business,  don’t  it  ? 
Why  should  you  care  how  much 
expense  you  have  to  go  to,  so 
long  as  you  don’t  have  to  move 
until  the  business  moves?” 

“Oh,  it  isn’t  the  expense,”  he 
said,  “it’s  the  fact  that  I’ve  got 
to  bring  another  man  in  here  to 
maybe  hurt  my  business.” 

“It’s  too  deep  for  me,”  I  said, 

“I  don’t  know  what  you’re  talk¬ 
ing  about.” 

“You  would  if  you  were  in  the 
retail  business,”  he  said.  Don  t 
you  know  that  every  clerk  behind 
my  counter  can  lose  me  custom¬ 
ers  by  the  dozen  if  he  wants  to, 
or  if  he  don’t  know  any  better? 

If  I  could  wait  on  every  customer 
who  comes  in  here  I  wouldn  t  be 
afraid,  for  I  know  how  to  handle 
’em,  and  I’d  handle  Jem  right. 
But  I  can’t— the  clerks  have  to 
do  it,  and  my  business  depends  on 
the  way  they  do  it.  Every  new 
man  I  hire  means  one  more  risk.” 
“I  see,”  I  said. 

“Look  here,”  he  went  on,  and 
he  reached  in  a  pigeon  hole  and 
brought  out  a  bunch  of  papers 
that  looked  like  reports. 

“When  a  customer  who  has 
been  in  the  habit  of  dealing  here 
right  along  drops  off,  he  said,  ‘  I 
argue  that  there  s  a  reason  lor  it, 
and  I  have  a  man  that  I  send  out 
to  see  why.  He’s  a  great  diplo¬ 
mat,  that  fellow,  and  he  can 
usually  get  the  reason  if  there  is 
any.  Of  course  some  customers 
drop  off  for  no  reason  that  you 
can  help— they  drift  into  other 
stores,  or  move  away,  or  some¬ 
thing  like  that.  About  10  per 
cent,  of  all  the  customers  we  lose 


go  for  reasons  like  that.  Sixty 
five  per  cent,  of  the  balance  go  be¬ 
cause  they  took  offense  at  some 
thing  that  a  clerk  did,  and  the  bal¬ 
ance  didn’t  like  some  of  the 
goods.  Now  do  you  'see  'o\  ei 
50  per  cent,  of  all  the  losses  came 
from  bad  clerks.  Do  you  wonder 
why  I  don’t  like  to  hire  any 
more  ? 

“I  should  think  with  the  wages 
you  pay  you  could  get  cleiks  that 
wouldn’t  do  fool  things,  I  said. 

“So  should  I,”  he  replied,  “but 
pretty  often  I  can’t.  I  do  every¬ 
thing  I  can.  When  a  new  man  is 
hired  I  ask  him  to  read  a  little  list 
of  things  not  to  do,  and  he  signs 
his  name  at  the  bottom  to  show 
that  he  takes  the  position  subject 
to  not  doing  any.  of  them.  If  I 
catch  him  doing  any  of  them  after 
that  I  have  the  right  to  discharge 
him  without  notice.” 

“Let’s  see  one  of  those  papers, 
will  you?”  I  asked. 

“I’m  almost  ashamed  to  show 
it,”  he  replied.  “Why  if  I  was  out 
for  a  job  and  the  boss  asked  me  to 
sign  such  a  thing  I’d  feel  insulted, 
for  a  man  with  any  intelligence 
ought  to  know  better  than  to  do 
one  of  them.’ 

He  handed  over  one  of  the 
papers  and  I  read  it.  It’s  pretty 
rich.  Here  it  is: — 

don’ts  for  our  clerks. 


I  hereby  agree  to  the  above  con- 
ditions,  and  agree  that  if  I  shall, 
violate  any  of  them  my  employer 
may  dispense  with  my  services  with¬ 
out  notice. 


Witnesses : — 


Don’t  pick  your  nose  in  business 
hours. 

Don’t  expectorate  anywhere  in 
store. 

If  the  nature  of  your  work  re¬ 
quires  you  to  wear  an  apron,  change 
it  the  minute  the  first  spot  ap¬ 
pears. 

Don’t  call  female  customers 
“lady.”  If  you  don’t  know  their 
names,  find  out  if  you  can.  If  ^you 
can’t,  address  them  as  “madam. 

Don’t  carry  toothpicks  or  matches 
in  your  mouth  in  the  store,  and 
don’t  pick  your  teeth  under  any  cir¬ 
cumstances. 

Don’t  wait  one  minute  to  wash 
your  hands  after  handling  articles 

that  soil.  . 

Don’t  run  your  hands  through 
your  hair  or  maul  your  faces  while 
waiting  on  customers. 

Don’t  wear  dirty  shirts,  collars 

or  cuffs. 

Don’t  smell  sweaty. 

Don’t  talk  to  other  clerks  while 
waiting  on  customers. 


“Pretty  complete,  ’  I  said,  as  Ifl 
finished  it.  “There’s  only  one 
or  two  things  I  miss.” 

“What  are  they?”  asked  th* 
grocer  eagerly. 

“You  ought  to  tell  ’em  not  to 
change  their  socks  while  waiting® 
on  customers,”  I  said.  And  you| 
don’t  say  anything  about  wearing 
their  nightshirts  in  the  store, 
either.  That  seems  mighty  ink 
portant  to  me.  It’s  a  feaiful  mis¬ 
take  to  take  chances.” 

You  can  guy  it  all  you  like* 
he  said,  “but  you’ll  change  your 
tune  when  I  tell  you  that  these  re9I 
ports  show  that  doing  everythin*! 
there,  was  at  the  bottom  of  losin*|j 
a  customer.  There  isn’t  a  thing1- 1 
in  there,”  he  went  on,  “that  some 
of  my  clerks  haven’t  done  and  lost 
me  a  customer  by  it.  What  liavw 
you  got  to  say  to  that?” 

“Is  that  right?”  I  said.  fl 

“Sure  it  is,”  he  replied.  “It’s 
the  gospel  truth.” 

“Then  I’ll  shut  up,”  I  said,  and 
I  did.  You  can  hardly  believe 

it,  though,  can  you? 

If  I  was  a  clerk  and  was  out  to 
get  the  best  living  that  the  world 
owed  me,  I’d  work  to  treat  even 
customer  as  I  would  a  stranger 
who  had  offered  to  leave  me  a 
million  dollars  if  I  could  act  like 
a  dead  swell  gentleman  even 
time  I  waited  on  her.  You  knof 
how  you’d  treat  a  good  thing  lik( 
that.  I  do,  anyway — I’d  eve; 
blow  her  nose  for  her  if  it  neede< 
it. 

The  Stroller. 


Inclosed  please  find  $3  f°r  011 
year’s  subscription  to  the  “Gr< 
eery  World  and  General  Me: 
chant.”  I  think  lots  of  it  an 
should  miss  it  if  I  had  to  do  wifi 
out  it.— J.  W.  Comer,  Haleyvill 

N.  J.  ■  •  ■  •  * 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  showing 
msiderable  more  activity,  as  is 
sually  the  case  in  January.  The 
imand  is  already  considerably 
dter  than  last  month  at  steady 
•ices.  There  is  no  surplus  of  tea 
lywhere ;  in  fact  in  certain 
ades  there  is  an  actual  scarcity, 
sylons,  for  instance,  are  scarce 
id  high,  the  lowest  grade  being 
)w  quoted  at  15  cents  in  a  large 
ay. 

Coffee. 

There  has  been  no  change  to 
eak  of  in  coffee  during  the 
eek.  Rio  and  Santos  close  the 
eek  rather  firm,  but  with  no 
tual  change  in  price  and  no 
ecial  demand.  Mild  coffees  are 
mted  to  some  extent  at  firm 
ices.  Java  and  Mocha  quiet  and 
changed. 

Sugar. 

The  raw  sugar  market  has  been 
iry  quiet  during  the  week, 
lough  firm  and  advancing.  Both 
:et  and  cane  raw  sugar  have 
>own  an  advance,  and  in  conse- 
ence  refined  sugar  moved  up  10 

Iints  during  the  week.  This 
newhat  improved  the  demand 
nn  first  hands,  but  has  not 
ected  the  consumptive  demand, 
iich  is  dull.  It  is  a  little  early 
•  sugar  to  advance,  and  whether 
:  refiners  will  be  able  to  hold 
:  market  up  just  now  remains 
*be  seen.  It  is  reported  that  the 
earner  Sugar  Refinery  will  from 

Iw  on  make  a  dead  set  for  busi¬ 
es.  They  have  acquired  two  of 
^buckle  Bros.’  most  valuable 
nctical  men,  and  have  a  daily 
:>acity  of  around  2,000  barrels. 

Syrup  and  Molasses. 

I  jlucose  shows  no  change  for 
b  week.  Compound  syrup  is 
tewise  unchanged  and  in  fair 
inand.  Sugar  syrup  is  scarce 
Bl  high.  Molasses  is  firm, 
lod  molasses  is  hard  to  buy  in 
fw  Orleans  at  a  satisfactory 
|,ce.  The  production  so  far  is 
but  10  per  cent,  short  of  last 
nr,  and  this  is  bound  to  make 
1  season  firm,  especially  on  fine 
,  des. 

Fish. 

I  here  is  still  no  demand  for 
rckerel  to  speak  of,  though  it 
buld  resume  almost  any  day. 


Prices  of  Norway  and  Irish  mack¬ 
erel  are  about  steady.  Cod,  hake 
and  haddock  are  in  fair  demand  at 
unchanged  prices.  Salmon  is 
quiet  and  steady.  Domestic  sar¬ 
dines  show  no  change  in  price 
and  but  very  small  sales  from 
first  hands.  There  is  some  selling 
from  second  hands  at  shaded 
prices.  Imported  sardines  are  un¬ 
changed,  steady  and  quiet. 

Canned  Goods. 

Tomatoes  are  unchanged  and  in 
moderate  demand.  Blocks  of 
goods  below  the  market  seem  to 
be  almost  worked  out.  Corn  is 
in  fair  demand  and  still  quite 
firm.  Peas  are  wanted  to  some 
extent  at  ruling  prices.  Apples 
show  no  change  and  but  light 
demand.  Apples  are  now  in  their 
dull  season.  Peaches,  outside  of 
California,  are  quiet  and  un¬ 
changed.  California  canned  goods 
are  unchanged  in  price  and  quiet. 
Boat  deliveries  are  just  now  being 
made.  Small  Maryland  canned 
goods  are  unchanged  and  quiet. 

Dried  Fruits. 

Prunes  seem  to  be  a  trifle  easier 
and  have  gone  back  to  the  2 J4- 
cent  basis.  The  demand  is  light. 
Peaches  are  dull,  though  well 
maintained  as  to  price.  Apricots 
quiet  and  unchanged.  Raisins 
dull,  weak  and  unsettled.  Cur¬ 
rants  are  in  light  demand  at  rul¬ 
ing  prices.  Fard  dates  are  scarce 
and  firm,  but  Hallowiis  are  in 
ample  supply  and  not  so  strong. 
The  demand  for  dates,  figs  and 
citron  is  moderate. 

Beans  and  Peas. 

Domestic  pea  beans  show  no 
change  and  neither  do  imported. 
The  demand  is  fair.  Domestic 
marrows  are  scarce  and  consider¬ 
ably  higher.  Most  holders  want 
$3,  which  is  an  advance  of  25  cents. 
Some  will  sell  at  1234  cents  ad¬ 
vance,  however.  Imported  mar¬ 
rows  are  still  practically  out  of 
the  market.  California  limas  are 
weaker  and  sales  are  being  made 
around  4.85  cents  to  come  for¬ 
ward.  On  spot,  however,  the 
quotation  is  about  5  points  higher 
than  that. 

Butter. 

The  receipts  of  butter  have  in¬ 
creased  the  past  week,  and  as  a 
result  the  market  declined  2  cents 


a  pound  on  both  solid  pack  and 
print.  The  market  is  firm  at  the 
present  price.  The  stocks  in  stor¬ 
age  on  all  grades  are  very  light, 
and  we  do  not  look  for  any  change 
during  the  coming  week. 

E  t*». 

The  receipts  of  fresh  eggs  con¬ 
tinue  to  run  very  light,  on  ac¬ 
count  of  the  continued  bad 
weather,  and  owing  to  the  gooc 
consumptive  demand  the  market 
advanced  5  cents  per  dozen.  The 
stock  of  storage  eggs  is  gradually 
decreasing.  The  future  price  de¬ 
pends  entirely  upon  weather 
conditions.  There  is  not  likely  to 
be  any  further  advance  at  this 
time. 

Cheese. 

The  cheese  market  remainec 
stationary  during  the  past  week. 
The  stock  of  cheese  is  very  short 
and  the  trade  very  light.  There 
is  not  likely  to  be  any  change  in 
the  market  during  the  coming 
week. 

Provisions. 

The  market  on  everything  in 
the  smoked  meat  line  remains  firm 
at  unchanged  prices.  We  are  now 
passing  through  the  season  when 
the  consumptive  trade  is  very 
light.  Barreled  pork,  canned 
meats  and  pure  lard  are  firm  at 
unchanged  prices.  Compound 
lard  is  firm  at  J4  cent  advance 
over  one  week  ago. 

Produce. 

Potatoes,  white,  New  York  State, 
50  to  65  centsperbushel ;  Pennsyl¬ 
vania,  75  to  95  cents  per  bushel ; 
New  Jersey,  50  to  65  cents  per 
bushel,  demand  good ;  sweets, 
prime,  35  to  50  cents  per  basket; 
culls,  20  to  35  cents  per  basket,  de¬ 
mand  fair;  onions,  35  to  45  cents 
per  basket,  demand  good;  New  Jer¬ 
sey  cabbage,  $1.50  to  $2  per  hun¬ 
dred  ;  ioto  18  cents  per  basket,  de¬ 
mand  poor;  New  York  State,  $18 
to  $20  per  ton,  demand  fair ;  bunch 
beets,  $1.50  to  $3  per  hundred 
bunches,  demand  fair;  bunch  car¬ 
rots,  $2  to  $2.50  per  hundred 
bunches,  demand  fair;  celery,  New 
York  State,  45  to  55  cents  per 
bunch,  demand  fair;  string  beans, 
Florida,  45  to  55  cents  per  hamper, 
demand  fair;  pumpkins,  15  to  20 
cents  per  basket,  demand  fair ; 
cauliflower,  short  cut,  $1.75  to  $2.25 


per  barrel;  long  cut,  90  cents  to 
$1.10  per  barrel,  demand  fair;  car¬ 
rots,  $1.40  to  $1.50  per  barrel,  de¬ 
mand  fair;  lettuce,  $1.60  to  $1.85 
per  barrel;  Florida  lettuce,  $1.25  to 
$!-7S  Per  basket,  demand  good; 
white  turnips,  15  to  20  cents  per 
basket,  demand  fair;  eggplants,  $1 
to  $1.80  per  b'ox,  demand  poor. 

Green  Fruit. 

Apples,  Flolland  Pippins, $3. 60  to 
$4-25  Per  barrel;  Harvey  Pippins, 
$4.20  to  $4.50;  Hulberson,  $3.80  to 
$4;  Fancy,  $4.25  to  $4.50;  Kings, 
$4-5°  to  $5-6o;  Baldwins,  New 
York  State,  No.  2,  $2  to  $2.50;  No. 
r,  $3-75  to  $4;  Eastern  fruit,  30 
cents  per  barrel  higher,  according 
to  grade;  Greenings,  New  York 
State,  No.  2,  $2  to  $2.50;  No.  1, 
$3  to  $3.25;  Fancy,  $4.25  to  $5; 
Northern  Spy,  No.  2,  $2.75  to  $3; 
No.  1,  $3.25  to  $3.50,  demand  good; 
pears,  No.  1,  60  to  70  cents  per 
basket;  No.  2,  25  to  40  cents'  per 
basket,  demand  fair;  bananas, 
large,  $1.55  to  $1.75  per  bunch;  8- 
hands,  $1.20  to  $1.35;  7-hands,  80 
to  90  cents  per  bunch ;  6-hands,  50 
to  70  cents  per  bunch,  demand 
good;  Florida  grapefruit,  $2.50  to 
$4  per  crate,  demand  fair ;  oranges, 
Florida,  $2  to  $2.50  per  box ;  Cali¬ 
fornia,  $2.50  to  $3.50  per  box,  de¬ 
mand  good ;  tangerines,  strap, 
$3-3°  t°  $4-25  perbox, demand  fair; 
lemons,  Messina,  $4.50  to  $5  per 
box,  demand  fair;  pineapples, 
Florida,  $2.50  to  $3.50  per  crate, 
demand  fair;  limes,  $1  per  hun¬ 
dred. 

Nuts. 

Peanuts,  green,  choice,  3j4  cents 
per  pound;  fancy,  5  cents  per 
pound;  jumbo,  6j4  cents  per 
pound ;  roasted,  choice,  85  cents  per 
bushel;  fancy,  $1.30  per  bushel; 
jumbo,  $1.50  per  bushel,  demand 
fair;  almonds,  paper  shell,  17 
cents  per  pound;  Brazils,  8  cents 
per  pound;  pecans,  iiJ4  cents  per 
pound ;  filberts,  1 1  cents  per  pound  ; 
walnuts,  13  cents  per  pound; 
mixed  nuts,  11  cents  per  pound. 


INDIVIDUAL  MARKET  REPORTS. 

Rice. 

Market  for  the  week  has  been 
argely  subject  to  holiday  influ¬ 
ences.  In  spite  of  these  distrac¬ 
tions,  a  good  demand  prevailed, 
noth  from  in  and  out-of-town 
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buyers.  Prices  are  well  sustained 
on' Honduras  styles  and  a  trifle 
harder  on  Japan  sorts. 

Advices  from  the  South  note 
but  little  doing  on  the  Atlantic 
Coast.  At  New  Orleans  market 


duction  in  price  in  the  near  future. 

Imported  oil  sardines  are  sell¬ 
ing  in  a  fair  hand-to-mouth  way. 
French  sardines  are  in  much  bet¬ 
ter  demand  than  they  have  been 
for  a  few  years  past  and  Portu- 


this  order.  Other  packers  are 
most  likely  in  the  same  position. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


selling  quite 


is  dull,  but  strong,  with  advances  guese  sardines  are 

noted  on  offerings  of  Japan.  well. 

In  the  interior,  Southwest  The  demand  continues  very 

Louisiana  and  Texas,  the  market  good  for  Norway  smoked  sai- 

for  cleaned  rice  is  firmer  and  quo-  dmes,  and  as,  according  oam 
tations  advanced.  Offerings  are  tual  agreement  between  the  Nor- 
not  so  plentiful ;  millers  insist  on  wegian  packers  the  packing  sea- 
full  fio-ures,  as  they  cannot  take  son  will  end  with  the  last  of  Janu- 

on  re-supply  of  rough  except  at  ary,  packers  are  inclined  to  believe 
hOher  orices.  that  they  will  be  unable  to  exe- 

Cables  and  correspondence  cute  existing  contracts  during  the 
from  abroad  note  quiet  conditions,  season.  At  least  our  pac  ers 

awaiting  quotations  on  the  new  cabled  us  that  they  could  not  ac- 
s  4  'cept  an  additional  order  that  we 

cabled  them  for  5,000  cases,  as 


crop. 

Dan  Talmage’s  Sons  Co. 
New  York  and  New  Orleans. 


they  were  quite  sure  that  they 
could  not  get  sufficient  fish  to  fill 


Spices. 

The  market  is  much  more  ac¬ 
tive.  There  has  been  considerable 
buying  during  the  last  few  days 
and  a  general  stiffening  of  prices. 
Spot  stocks  are  small  and  the 
general  tendency  is  towards  better 
values. 

Pepper  much  firmer.  Stocks 
abroad  are  firmly  held  at  prices  K 
to  cent  per  pound  above  our 
prices.  When  we  consider  the 
short  crops  of  last  year,  it  is  likely 
that  much  higher  prices  are  going 
to  rule,  especially  during  the  early 
months  of  1910. 

Cloves. — Fair  demand  at  un 
changed  prices. 


Baltimore  Canned  Goods. 

The  rather  active  buying  and 
interest  in  tomatoes  has  been  very 
much  in  evidence  during  the  past 
few  weeks.  The  holiday  season, 
usually  accompanied  by  an  almost 
total  absence  of  interest  in  to¬ 
matoes,  has  not  this  year  pre¬ 
vented  buyers  from  keeping  a 
sharp  lookout  for  anything  in  the 
way  of  a  snap.  The  result  is  that 
some  pretty  good  size  lots  of  to¬ 
matoes  are  being  sold  most  every 
day.  Orders  for  large  lots  of 
No.  3  standard  tomatoes  at  59 
cents  per  dozen  Peninsula  have 
been  declined.  Sellers  of  to 


Important  Alum  Cases  to  be  Tried  this 

Week 


Sup-j 


On  Monday  and  Tuesday  Pennsylvania  Food  Department  Wi 
Attempt  to  Show  in  Dauphin  County  Courts  that  Alum 
in  Pickles  and  Baking  Powder  Violates  New  Food  Law 
Outcome  Vital  to  Pickle  Men. 


Next  week  in  Dauphin  County, 
been  declined,  sellers  01  iu- 1  .  .  , 

matoes  at  60  cents  per  dozen  are  Pennsylvania,  there  will  be  tried 

not  plentiful.  A  strong  disposi-  cases  under  the  food  act  ot  1909 
tion  is  showing  itself  on  the  part  which  will  have  an  exceedingly 
of  packers  to  stand  pat,  as  they  all  important  bearing  upon  the  fu- 
seem  to  think  the  extremely  low  alumed  ickles  and  alum 

prices  of  tomatoes,  together  with  H1  1  Pennsvlvania 

the  improved  trade  conditions,  |  baking  powder  in  y  c  . 


will  cause  a  reaction  in  the  not 
very  distant  future. 

Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 


the 


Imported  Fish  Specialties. 

The  demand  for  Holland  her¬ 
ring  is  keeping  up  exceptionally 
well,  and  following  the  advancing 
tendency  in  the  Dutch  market, 
prices  here  have  been  advanced 
on  Holland  herring  all  around. 

Scotch  herring  are 
rather  slowly  and  price  conces¬ 
sions  have  to  be  made  to  effect 
sales. 

The  same  may  be  said  of  Irish 


selling 


The  cases  are  brought  by 
Dairy  and  Food  Department 
against  dealers  in  both  products, 
the  charge  being  that  the  pres¬ 
ence  of  alum  violates  that  pro¬ 
vision  of  the  food  act  which  holds 
that  food  products,  etc.,  contain¬ 
ing  alum  shall  be  considered 
|  adulterated.  Both  actions  are 
being  defended  by  the  manufac¬ 
turers  whose  products  are  in¬ 
volved,  though  the  dealers  appear 
in  all  cases  as  the  nominal  defend¬ 
ants. 

The  pickle,  case  is  particularly 


herring ;  quality’Biis  season  is  not  I  important ;  much  more  so,  in  the 
as  fine  as  last  season,  although  e^ec^.  wjp  have  upon  the  indus- 
the  herring  in  general  are  not  bad  than  the  baking  powder 

by  any  means.  3  ’ 

Norway  herring,  after  having  case, 
been  dull  for  some  time,  have  As  is  well  known,  it  has  been  a 
taken  a  sudden  spurt  and  prices  universal  custom  of  the  pickle 
are  advancing  both  for  Norways  |  trade  aimost  from  time  imme- 
as  well  as  for  Icelands. 


Mackerel  of  all  kinds  are  quiet. 
There  are  still  a  good  many  Nor¬ 
way  mackerel  in  Europe  which 
have  to  be  shipped  over  here  and 
Norwegian  exporters  are  begin¬ 
ning  to  get  rather  restless  and  are 
anxious  to  realize.  It  is  likely 
that  this  may  cause  a  slight  re- 


morial,  to  harden  pickles  with 
alum.  This  made  them  firm  and 
crisp ;  without  it  they  were  limp 
and  stale.  If  the  State  wins  its 
contention  that  this  practice  is  a 
form  of  adulteration,  the  pickles 


will  be  of  the  limp  variety,  which 
consumers  do  not  fancy.  Certain 
manufacturers  hoped  for  a  while 
that  this  would  make  no  difference 
in  sales,  but  they  no  longer  believe 
that,  for  it  can  be  conservatively 
stated  that  since  manufacturers, 
in  order  to  be  on  the  safe  side, 
left  alum  out  of  their  pickles,  the 
trade  in  Pennsylvania  has  fallen 
off  75  per  cent.  This  refers  only 
to  bulk  pickles  that  are  treated 
with  alum.  Some  brands  of  bottle 
pickles  do  not  need  alum. 

The  manufacturers  are  pre¬ 
paring  a  vigorous  defense,  which 
seems  to  rest  on  the  double 
ground  that  the  practice  is  harm¬ 
less,  and  that  the  act  is  unconsti¬ 
tutional. 

The  reason  this  case  is  of 
relatively  more  importance  to 
the  pickle  men  than  the  bak¬ 
ing  powder  case  to  the  baking 
powder  manufacturers,  is  that 
there  is  no  substitute  for  alum 
as  a  pickle  hardener,  while  the 
baking  powder  manufacturers  can 
substitute  phosphate  for  alum,  if 
the  case  goes  against  them.  As  a 
matter  of  fact,  some  of  them  have 
already  done  that. 

It  is  understood  that  the  pickle 
cases  are  to  be  tried  on  January 
17th  and  the  alum  baking  powder 


Red  pepper  very  firm  and 
scarce.  The  tendency  is,  no 
doubt,  toward  higher  values. 

Pimento  (Allspice)  unchanged 
in  price  ;  demand  fair. 

Paprika  steady,  but  unchanged. 
Demand  very  satisfactory. 

Mace  scarce  at  present,  espe 
dally  for  the  better  grades.  It  is 
predicted  that  higher  prices  wil 
rule  this  year. 

Nutmegs  are  steady,  but  un¬ 
changed  ;  big  demand  will  soon  be 
on  and  should  have  the  tendency 
of  making  a  very  firm  market. 

Cassias. — China  and  Saigons 
are  high  at  present  in  China.  Our 
market  is  somewhat  firmer, 
plies  are  reported  short. 

Gingers. — African,  crop  about 
sold  out  and  it  is  reported  that 
there  is  practically  none  in  Lon¬ 
don.  Cochin  grades  are  also 
scarce.  All  indications  point  to 
very  high  prices  for  ginger  during 
this  year.  i 

Tapioca. — Demand  fair  ;  market 
unchanged.  It  is  predicted  .  in 
some  quarters  that  the  production 
will  be  decreased.  This  will  indi¬ 
cate  a  higher  range  of  prices.  I 
Seeds. — Prices  all  steady,  with¬ 
out  any  changes  of  any  inipor- 
tance  to  note.  Hemp  seed  keeps 
firm,  with  higher  tendency. 

Sage  and  sweet  herbs,  French 
and  "German  marjoram,  thyme 
and  savory  are  selling  in  a  satis¬ 
factory  way.  Rubbed  sage  is  also 
in  demand.  Prices  on  this  class 
of  goods  are  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 


Tangerines  are  selling  at  about 
unchanged  prices — $3  to  $4  Pei 
box.  The  demand  is 


good. 


Florida  salad  shows  a  sharf 
advance,  due  to  scarcity  of  gooi 
stock.  The  present  range  is  $i.Z; 
to  $2.50. 


thereafter  sold  in  Pennsylvania  I  cases  immediately  after. 


California  celery  of  fancy  ap 
pearance  ranges  from  65  to  7 
cents  per  bunch.  The  demand  i 
good. 


New  Bermuda  potatoes  are  sell 
ing  in  a  small  way  at  $5  to  $6  pc 


barrel.  The  quality  is  good. 


Florida  eggplants  range 
$2.50  to  $3  per  crate,  and 
moderately  wanted. 


froi 
ai 


California  cauliflower  is  no 
coming  forward  and  ranges  fr@ 
$1.25  to  $1.50  per  crate.  The  d 
mand  is  excellent. 


Florida  tomatoes  range  fro 
$1.75  to  $2.50  per  crate.  They  a 
not  coming  very  good, 


beii 


green. 


The  demand  is  light. 
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at 


Florida  beans  are  coming  frozen 
and  the  price  for  anything  good 
ranges  from  $3.50  to  $5  per  bas¬ 
ket.  The  receipts  are  light. 

Florida  peas  are  still  very 
scarce  and  high,  commanding  $7 
to  $8.  The  demand  is  good. 

Florida  oranges  are  a  little 
inner,  on  account  of  the  Florida 
reeze.  The  price  ranges  from  $2 
:o  $3.50  and  the  demand  is  good. 

Florida  grapefruit  shows  no  ad¬ 
vance  as  yet,  ranging  from  $2.50 
o  $3.50  per  box.  The  demand  is 
?ood. 

-ook  for  this  Stamp  on  Your 
Specialty  Orders. 

Official  Insignia  Printed  on  Salesmen’s 
Order  Books  by  Specialty  Manufac¬ 
turers.  Means  Less  Chance  of  Mis¬ 
representation  and  Also  Increased 
Obligation  to  Take  the  Goods. 

Retailers  who  give  orders  to 
pecialty  salesmen  are  advised  to 
ook  for  this  stamp  on  the  sales- 
nan’s  order  blank: — 


This  is  the  official  stamp  which 
as  been  adopted  by  the  Ameri- 
an  Specialty  Manufacturers’  As- 
ociation  to  designate  its  mem- 
ers,  who  print  it  on  the  order 
ooks  of  all  their  salesmen.  The 
resence  of  the  stamp  upon  an 
rder  book  means  two  things: 
irst,  that  there  will  probably  be 
o  misrepresentation  made  to 
btain  the  order,  and  second, 
lat  the  retailer  who  signs  the 


order  will  be  expected  to  take  the 
goods. 

The  Manufacturers’  Association 
advises  each  retailer  who  signs  an 
order  on  which  this  stamp  ap-; 
pears,  and  who  should  subse¬ 
quently  find  that  he  has  been  im¬ 
posed  upon,  to  write  direct  to  the 
association  in  New  York.  A  copy 
of  every  order  given  should  be 
kept  for  this  purpose. 


Most  Peculiar  Food  Case  Soon 
to  be  Tried. 


Leading  Brand  of  Cornstarch  to  be 
Proceeded  Against  Because  it  Con¬ 
tains  Nitrates.  Manufacturer  Admits 
Charge,  but  Says  Nitrates  Got  There 
by  Unavoidable  Chemical  Change  in 
Process  of  Manufacture. 


Probably  the  most  peculiar  food 
case  which  has  ever  arisen  will  be 
tried  in  the  courts  of  an  interior 
Pennsylvania  county  within  a  few 
days.  It  is  an  action  against  a  re¬ 
tailer  on  the  charge  of  selling 
adulterated  cornstarch,  but  the 
burden  of  the  defense  is  being 
borne  by  the  manufacturer. 

The  cornstarch  involved  is  one 
of  the  best  known  brands  on  the 
market,  and  the  charge  against  it 
is  that  it  contains  nitrates,  which 
are  ah  objectionable  chemical  sub¬ 
stance  similar  to  that  which  the 
process  of  bleaching  leaves  in 
flour.  The  peculiar  part  of  the 
case  is  that  the  manufacturer  ad¬ 
mits  the  presence  of  the  nitrates, 
but  denies  absolutely  that  he 
added  it.  The  quantity  present  is 
small,  being,  it  is  understood,  only 
about  four  thousandths  of  1  per 
cent. 

The  manufacturer’s  position  re¬ 
garding  the  matter  is  that  the 
starch  in  question  is  made  by  the 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  and  General  Merchant  ” 
as  been  looking  for  the  right  man  to  take  charge  of  its  “  Window- 
>ressing  Department  ”  and  contribute  a  good,  suggestive  weekly  article, 
/e  have  tried  several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  window- 
ressrng.  What  we  want  is  articles  clearly  describing  window  displays 
aat  can  be  made  by  the  average  retailer;  not  necessarily  new  or 
riginal  in  fact,  those  which  have  been  used  successfully  are  perhaps 
referable  to  all  others. 

For  all  acceptable  articles,  the  "Grocery  World  and  General 
lerchant  ”  will  pay  an  average  price  of  $5  each.  All  matter  sent  in 
nder  this  arrangement  should  be  addressed  to  the  "  Window-Dressing 

'epartment.”  If  drawings  are  also  sent  they  should  be  made  through- 
ut  in  black  ink  (not  pencil). 


old-fashioned  process  and  that 
somewhere  in  it  a  chemical 
change  occurs  which  produces 
the  nitrates.  He  contends  that  he 


is  just  as  anxious  as  the  State  to 
learn  the  legal  status  of  the  mat¬ 
ter,  and  is  defending  the  case  sim¬ 
ply  for  that  purpose. 


N*w  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

943.7o6.  Canning  outfit.  James  M. 
Ponder,  Ruston,  La. 

943.830.  Device  for  testing  the  con¬ 
sistency  of  catsup,  tomato  pulp  and  other 
thick  liquids'.  Rudolph  W.  Huss,  Chi¬ 
cago,  Ill. 

943.87r-  Barrel  swing  for  store  count¬ 
ers.  Chas.  C.  Gimbel,  San  Antonio, 
Texas. 

943.879-  Dust  proof  receptacle  for  tu¬ 
bular  straws.  John  Hurley,  Little  Falls, 
N.  Y. 

943.945-  Liquor  containing  confection. 
Julius  Liebich,  Gorlitz,  Germany. 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8,50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 
No,  1  Cuspidor  The  Peters  &  Reed  Pottery  Co 

6H  Inch  ZANESVILLE,  OHIO 


Vour  customers  like  it 
BECAUSE 

It  is  absolutely  pure. 

It  requires  no  soaking. 
It  can  be  cooked  in 
fifteen  minutes. 

It  is  never  soggy  or 
lumpy. 

One  package  makes  six 
quarts  of  pudding. 

You  ought  to  like  it 
BECAUSE 

It  always  satisfies  your 
customers. 

It  brings  to  your  store 
the  best  class  of  trade. 
It  moves;  it’s  a  real 
staple. 

It  paysyou  more  than  an  ordinary  profit. 

If  you  have  Minute  Tapioca 
in  stock,  push  it.  It  will  pay 
you.  If  you  haven’t  it,  send  us 
your  jobber’s  name  and  we  will 
send  you  a  regular  package  to 
try  in  your  own  home.  A  trial 
will  tell  you  more  in  a  minute 
than  we  can  tell  in  an  hour. 
When  sending  for  the  package 
ask  for  “The  Story  of  Tapioca.” 
It’s  free.  We  are  ready  to  do 
our  part.  Are  you? 

MINUTE  TAPIOCA  CO., 

2(2  W.  Main  St.,  Orange,  Mass. 


HIGHEST  IN  HONORS 


Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

AMERICA 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


Stand  By  This— It 
Will  Stand  By  You 

<J  Wheatena  is  a  good  breakfast 
food  to  tie  to  during  1910.  The 
best  of  it  is  that  you  can  surely 
expect  to  find  it  on  deck  at  the 
end,  for  Wheatena  is  a  stayer.  It 
doesn’t  make  as  loud  a  noise  as 
some  of  the  others,  but  it  is  as 
steady  as  a  commodity  can  be. 
Ever  since  it  was*  introduced, 
Wheatena  has  been  a  repeater  and 
it  always  will  be — it  appeals  to 
substantial  people. 

The  tender  kernels  of  selected 
wheat— quite  different  from  other 
cereals;  there’s  really  no  com¬ 
petition  for  it. 

THE  WHEATENA  CO. 

RAHWAY,  N.  J. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  would  be  pleued  to  hove  or  publication  in  this  column  the  ideal  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer's  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 


Books  on  Coffee  and  Tea. 

Columbia  X  Roads,  Pa., 

January  5,  1910. 

Editor  “Grocery  W orld  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — In  your  last  issue 
(page  10,  “With  the  Editor”)  is 
an  article  on  coffee  that  interested 
me.  I  wish  to  educate  myself 
right  along  this  line  on  coffee, 
teas ;  in  fact,  all  lines.  Can  you 
refer  me  to  book  or  publications 
that  will  furnish  me  details? 

Yours  truly, 

Geo.  C.  Cornell. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  doesn’t  know  a 
single  good  work  on  coffee  that  it 
can  conscientiously  recommend. 


Perhaps  the  “Tea  and  Coffee 
Trade  Journal,”  91  Wall  street, 
New  York,  does. 

A  good  book  on  teas  is  pub¬ 
lished  by  John  H.  Blake,  Denver, 
Col. 

*  *  * 

Tin  Show  Bins  Wanted  on  the  Coast. 

Tulare,  Cal.,  Dec.  26,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly 
send  us  the  address  or  addresses 
of  manufacturers  in  Philadelphia 
who  make  tin  show  bins  and  tea 
and  spice  caddies.  Show  bins  are 
the  kind  that  Childs  &  Co.,  Acme 
Tea  Co.  and  most  of  the  chain- 
store  concerns  use. 


The  writer  was  a  subscriber  to 
your  paper  at  Phoenixville,  Pa.,  in 
1904-5. 

We  think  we  can  make  a  hit 
out  here  with  those  same  show 
bins  in  use,  as  they  don’t  seem  to 
be  known  here. 

Thanking  you  in  advance  for 
the  favor,  we  remain, 

Yours  truly, 

Childs  &  Grater. 

(G.) 

Henry  Troemner,  91 1  Arch 
street,  Philadelphia,  can  supply 
these  bins. 

*  *  * 

To  Get  a  Small  Printing  Press. 

Philadelphia,  Pa., 

December  30,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  kindly  in¬ 
form  me  if  there  is  a  place  in 
Philadelphia  where  they  make 
small  printing  machines  to  work 
by  hand  large  enough  to  print  a 
sheet  of  paper  8  x  12  inches,  or  if 
any  of  the  stores  sell  them? 

Thanking  you  in  advance  for 
the  information,  I  remain, 

Yours  truly, 

D.  F.  Donovan. 

You  probably  cannot  get  a  hand 
printing  press  which  will  print  as 
large  a  sheet  as  8  x  12.  The  lar¬ 
gest  sheet  printable  by  the  largest 
hand  press  the  writer  knows  of  is 


about  one  inch  smaller  than  that 
all  around.  Get  in  touch  with  R. 
W.  Hartnet  &  Co.,  50  North  Sixth 
street,  Philadelphia,  Pa. 

*  *  * 

Address  of  Rice  Association. 

Dubuque,  Iowa,  Dec.  30,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — In  a  recent  issue  of 
your  paper  you  gave  some  space 
to  the  plans  of  the  Rice  Growers’ 
Association  for  increasing  the  rice 
consumption  in  this  country. 
Will  you  kindly  give  me  the  ad¬ 
dress  of  this  association,  so  I  may 
write  to  them  for  details  in  regard 
to  their  work,  as  I  have  consider¬ 
able  copy  to  write  for  grocers 
throughout  the  country  on  this 
cereal. 

Yours  truly, 

A.  D.  Schiek, 

Dubuque  Advertising  Agency. 

The  address  of  the  Rice  Grow¬ 
ers’  Association  is  Crowley,  La. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant” 

Attorney  and  Counselor  at  Law 

(43-648  Laid  Title  Bldg.,  Philadelphia  Pa. 

T.l.nbon«.l  Bell.  Spruce  2606-260* 
Telephones  |  geyitoBe.  Rlc,  74* 

Corporation  Practice,  Carat  Under  Food  Laws 
Trade-Mark  Registration 
General  Practice 


r - -  - 
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• 

John  R.  McFetridge  &  Sons 
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Fine  Catalogue  and  Color  Work 

No.  927  Arch  Street,  Philadelphia 
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Straight  Talk  With  Clerks 

IIV  A  HAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


“Where  Am  I  At.”— We  have 
entered  upon  another  year  and 
one  of  the  good  things  to  do  is  to 
size  yourself  up.  Where  do  I 
stand  to-day  compared  with  a 
year  ago?  Am  I  wiser?  Am  I 
more  faithful?  Am  I  of  more  im¬ 
portance  to  my  employer — more 
respected  by  my  fellows?  If  the 
word  “No”  is  the  answer,  admit 
its  truth.  Turn  right  about  face 
and  say  at  the  end  of  this  year  the 
answer  will  be  “Yes.”  Business 
progress  is  good.  But  growing  a 
better  man  is  better.  The  worth 
that  counts  is  our  moral  worth. 
Try  this  year  to  be  a  clean,  manly 
fellow.  Maybe  you  have  got  the 
swearing  habit  to  some  extent. 
Stop  it,  and  at  the  end  of  the 
month  you’ll  realize  how  repug¬ 
nant  the  habit  is.  Will  you  write 
and  give  me  this  promise? 

*  *  * 

And  Now  To  Business. — Are  you 

selling  goods ?  Really  and  truly 
selling  goods?  After  you  have 
taken  an  order  for  a  dozen  arti¬ 
cles  to-morrow  stop  and  think 
how  many  of  these  you  “sold.” 
Maybe  not  one.  Is  that  salesman¬ 
ship?  Certainly  not.  You’re 
neglecting  an  opportunity. 
You’re  neglecting  your  duty,  in 
fact.  That  woman  you  took  the 
order  from  had  just  twelve  items 
on  her  memorandum  and  you  let 
her  go  out  without  even  selling 
her  the  thirteenth.  And  you  have 
*  thirteen  hundred  to  talk  about! 
Don’t  imagine  that  I  consider 
every  boy  that  reads  this  guilty 
of  such  an  act,  but  if  you  are  guilty 
it’s  your  eyes  I  want  to  open. 
“Straight  Talks,”  as  I  implied  in 
a  former  article,  are  to  make  you 
worth  more  to  your  employer. 
Your  negligence  in  not  selling 
goods  may  be  a  lack  of  realiza¬ 
tion,  of  lost  opportunity  or  a  want 
of  training.  Anyway,  start  in  this 
very  week  and  I  promise  you  that 
you’ll  be  better  satisfied  with 
yourself.  This  to  me  is  of  such 
importance  that  it  is  with  an 
effort  that  I  finish  the  weekly 
article  without  making  reference 


to  it.  Just  bear  in  mind  that  any 
fellow  who  can  write  a  fair  hand 
and  remember  prices  can  take  an 
order.  The  clerk  with  something 
to  him  goes  him  a  ‘lot  better.” 

*  *  * 

Clean  Hands. — W  Onder  how 
many  women  in  this  country  keep 
away  from  certain  stores  because 
“the  clerks  have  such  dirty 
hands,”  -and  sometimes  dirty 
aprons  and  dirty  coats.  This  is 
an  age  of  dirt-chasing,  and  how¬ 
ever  foolish  the  microbe  agitation 
may  seem  sometimes,  it  discloses 
the  spirit  of  the  times — cleanli¬ 
ness.  So  I  say  get  in  the  swim 
and  keep  your  hands  clean.  If 
you  don’t  no  one  is  going  to  tell 
you  about  it.  I  once  knew  a 
young  man  who  worked  in  a  New 
Haven  store,  and  somehow  or 
other  he  managed  to  keep  his 
hands  and  finger  nails  as  clean  as 
a  minister’s.  He  had  splendid 
success. 

*  *  * 

Selling  Mackerel.— Do  you  ever 

show  up  salt  mackerel  ?  I  think 
the  most  effective  way  is  to  put 
a  nice,  clean  board,  about  io 
inches  wide,  on  top  of  the  barrel 
and  place  on  this  forty  or  fifty 
fish,  letting  the  brine  drip  into  the 
barrel.  There’s  money  in  No.  3s 
at  10  cents  a  pound,  and  if  I  were 
you  I’d  do  this  early  in  the  week. 
Wouldn’t  it  please  the  boss  if  you 
were  the  means  of  selling  six 
times  more  mackerel  this  week 
than  is  usually  sold? 

*  *  * 

The  Selecting  Nuisance. — It  takes 
tact  to  work  off  undesirable 
things.  For  instance,  in  selling 
Malaga  grapes,  you  ought  to 
make  it  a  point  to  have  few  loose 
ones  around.  A  few  thrown  in 
the  bag  to  make  up  weight  will 
help  prevent  selling  them  at  half 
price.  No  harm  to  work  in  a 
few  “thin”  sweet  potatoes  in  your 
peck  measure.  And  by  no  means 
select  the  largest  lemons  for  any¬ 
body.  The  selecting  nuisance 
applies  to  lots  of  things  in  our 
business,  but  the  safe  and  wise 


thing  to  do  always  is  to  be  loyal 
to  your  store  in  this  matter  and 
let  no  customer  work  you  for  an 
easy  thing.  The  most  despicable 
of  all  employees  is  the  fellow  who 
gives  away  the  goods  of  the  man 
who  pays  him  his  salary,  in  order 
to  make  a  good  fellow  of  himself. 

H5  -fc 

A  Country  List.— If  you  have  any 
farmer’s  trade  it’s  a  mighty  good 
thing  to  have  some  special  prices 
on  a  handy  list.  Soap  by  the  box. 
Beans  by  the  bushel.  Barrel 
flour.  Sack  rolled  oats.  Bushel 
salt.  Lard  by  the  tub.  Kit  mack¬ 
erel,  and  so  on.  Lpose  molasses 
“has  gone  out  of  fashion”  to  some 
extent,  but  you’ll  find  the  farmer 
going  to  the  store  that  sells  it. 
So  you  ought  to  mention  this  to 
him.  Lots  still  use  it  “on  their 
buckwheat  cakes.” 

*  *  * 

A  Few  Things  You  Ought  To 
Know. — The  holes  in  imported 
Swiss  cheese  are  the  result  of  fer¬ 
mentation.  Ripe  olives  are  those 
that  are  allowed  to  ripen  on  the 
tree,  usually  for  the  purpose  of  ex¬ 
tracting  the  oil.  The  best  rice  in 
the  world  comes  from  Patna,  East 
India.  Most  of  the  imported  peas 
come  from  Belgium  now.  Com¬ 
pound  lard  is  largely  composed 
of  pure  cotton  oil  and  beef  stear- 
ine.  Comb  honey  is  never  manu¬ 


factured.  Duty  on  raw  sugar  is 
“2  *4  cents  a  pound.”  An  original 
sack  of  peanuts  weighs  105 
pounds.  After  roasting  it  weighs 
go  pounds.  There  are  180  5-cent 
measures  in  a  sack. 


Mail  Order  Wholesale  House  Fails. 

Lyon  Brothers,  of  Chicago, 
well  known  wholesalers  of  dry 
goods  and  general  merchandise, 
have  been  forced  into  bankruptcy 
as  the  result  of  long-pending 
financial  difficulty.  The  present 
liabilities  of  the  company  are  es¬ 
timated  in  the  bankruptcy  peti¬ 
tion  to  be  between  $600,000  and 
$700,000,  and  the  assets  approxi¬ 
mately  $400,000. 


MAGAZINE  NOTES. 

With  the  dawn  of  the  new  year  the 
magazine  world  puts  its  best  foot  for¬ 
ward,  and  proceeds  to  fulfil  promises 
made  in  enticing  forecasts  of  good 
things  to  come.  One  of  the  most  in¬ 
teresting  of  these  1910  publications  is 
the  January  “Lippincott’s,”  which 
doesn’t  at  all  suffer  by  comparison  with 
its  attention-attracting  Christmas  issue. 
The  complete  novel  is  “The  Heaven  of 
the  Unexpected,”  by  Lucy  Meacham 
Thruston.  This  writer’s  name  is  com¬ 
paratively  unknown  to  the  reading  pub¬ 
lic,  but  any  one  who  can  write  stories 
so  absorbing  as  ‘The  Heaven  of  the 
Unexpected”  is  not  likely  to  remain  un¬ 
known  long.  The  scenes  are  laid  in 
New  York  and  in  a  Southern  moun¬ 
tainous  region.  The  character-drawing 
is  cleverly  done,  and  the  local  color  ex¬ 
cellent.  The  author  has  a  rather  un¬ 
usual,  tense  style  of  writing  which  grips 
the  reader  and  quite  refuses  to  let  go. 


Foreign  and  Domestic  Green  Fruits 


Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  I 

in  barrel .  2.00 

Selected,  9  hands,  packed  1  m 

barrel  .  1.75 

Selected,  9  hands,  packed  2  in 

crate  .  1.65 

Selected,  8  hands,  packed  1  in 

barrel  .  1.25 

Selected,  8  hands,  packed  2  in 

crate  .  1.15 

Selected,  8  hands,  packed  3  in 

crate  .  1.10 

Selected,  7  hands,  packed  2  in 

crate . 95 

Selected,  7  hands,  packed  3  in 
crate . 90 

Cocoanuts —  Per  sack. 

Porto  Rico’s,  Extra 

Fancy,  80  size .  3.50 

Jamaica’s,  Extra  Fancy, 

100  size . 


Fancy  Brights  and  Golden  Russetts 


Florida  Oranges— 

Fancy  Brights,  126-150  3.00 

Fancy  Brights,  176-200  2.50 

Fancy  Brights,  216-250  2.25 

Fancy  Brights,  288-300  2.15 

Golden  Russetts,  126- 

ISO .  2.75 

Golden  Russetts,  176- 

200 .  2.25 

Golden  Russetts,  216- 

250 .  2.00 

Golden  Russetts,  288- 
300 .  2.00 


Fancy  Florida  Grapefruit — 

Fancy  Brights,  36-46. .  4.00 

Fancy  Brights,  54-64.  4.00 

Fancy  Brights,  80-96.  3.50  —3-75 

Golden  Russetts,  36- 

46  .  3.50  — 3.75 

Golden  Russetts,  54- 

64 .  3-50 

Golden  Russetts,  80- 

96  .  3.25 

Cranberries —  Barrels.  Crates. 

Extra  Fancy,  dark 

color  .  6.50  — 2.00 

Fancy,  well  colored. .  6.00  — 1.85 

Choice,  medium  color  5.50  — 1.50 

Messina  Lemons —  Per  box. 

Extra  Fancy,  300  size.  3.50 

Extra  Fancy,  360  size.  3.25 

Choice,  300  size .  3.00 

Choice,  360  size .  3.00 

California  Lemons —  Per  box. 

Extra  Fancy,  300  size.  4.00 

Extra  Fancy,  360  size.  4.00 

Choice,  300  size .  3.50 

Choice,  360  size .  3.50 

Almeria  Grapes —  Per  Keg. 

Extra  Fancy,  60  to 

64  lbs .  5.50 

Extra  Fancy,  58  to 

60  lbs .  5.00 

Fancy,  60  to  64  lbs . . .  4.50 

Fancy,  58  to  60  lbs...  4.00 

Fancy  Tangerines —  Per  Strap. 

120  size  .  4.00 

144  size  .  4.00 

168  size  .  3.75 
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WANT  DEPARTMENT 

Answers  to  Want  Advertisement*  inserted  in  this  department  may  be  addressed  to  the  “  Grocery  World 
and  General  Merchant”  when  desired,  provided  the  advertisement  is  accompanied  by  to  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


WANTED. 


WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  ' '  C.  R.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 3 


FOR  SALE. 

FOR  SALE.— General  store  in  central 
Pennsylvania  town  of  i,coo  inhabitants. 
Only  store  in  the  town,  which  is  joined  to 
another  town  of  6, coo  inhabitants  by  bridge. 
Business  has  averaged  $30,000  to  $35,000  for 
five  years.  No  old  stock  or  fixtures.  Fixed 
charges  low  and  a  satisfactory  lease  can  be 
had  on  building.  Price,  inventory.  About 
$5, coo  will  be  required.  Fullest  investiga¬ 
tion  solicited.  Address  M.  E.  M.,  care 
“Grocery  World  and  Genetal  Merchant,” 
927  Arch  St.,  Phi'adelphia,  Pa. _ 3 

FOR  SALE.— Grocery  and  meat  market. 
Grand  opportunity  for  young  grocer  and 
butcher.  Has  been  established  for  twenty- 
two  years.  Most  growing  city  in  this  State. 
Retiring  from  business  on  account  of  having 
interest  in  other  business.  Will  lease  prop¬ 
erty  for  a  term  of  years  at  reasonab'e  rent. 
Apply  Burke  &  Bolger,  Perth  Amboy,  N.  J.  3 

FOR  SALE.— Four  cars  fancy  white  Penn¬ 
sylvania  potatoes  at  65  cents  bushel  of  60  lbs. 
here.  L.  A.  Leathers,  B  ookville,  Pa.  5 

FOR  SALE.— In  good  New  Jersey  town  of 
about  2,000  population,  in  center  of  rich 
farming  district  and  surrounded  by  a  large 
number  of  summer  resorts  that  are  growing 
each  year  and  only  three  stores  in  town,  a 
grocery  and  provision  business  doing  over 
$32,000  yearly,  all  cash,  at  a  net  profit  of 
10  per  cent,  above  all  expenses.  Expenses 
very  low.  On  account  of  desiring  to  retire, 
will  sell  stock  and  fixtures  at  inventory. 
Fullest  investigation  invited.  Will  take 
about  $2,500.  Address  H.  W.  J.,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 5 

FOR  SALE.— Fine  corner  property  in 
Ocean  City,  consisting  of  double  dwelling 
with  two  stores  in  front,  one  fitted  for 
dry  goods,  notions  and  millinery,  the  other 
for  groceries,  the  latter  with  an  established 
trade.  Each  dwelling  has  eleven  rooms  and 
t  ath  and  modern  improvements.  Good 
reason  for  selling.  For  particulars  address 
460  Asbury  Ave.,  Ocean  City,  N.  J. _ 4 

FOR  SALE  OR  EXCHANGE.  —  On 
account  of  ill  health,  I  will  dispose  of  my 
country  store  property  (without  stock)  and 
dwelling,  with  two  acres  of  land,  at  Alfarata, 
eight  miles  east  of  Lewistown,  Pa.  Busi¬ 
ness  $10,000  per  year.  Price  $2,500.  Part 
cash,  balance  security.  Address  J.H. Myers, 

209  Electric  Ave.,  Lewistown.  Pa, _ 3 

FORTS  ALE. —A  grocery,  provision,  fish  and 
oyster  place.  Stock,  fixtures,  horse  and 
wagon  can  be  bought  for  $800.  Property 
40X  116^  ft.,  two  story,  eight  rooms,  $4,700. 
Call  140  N.  Vodges  St.,  West  Philadelphia, 
Pa. _ _ 3 

FOR  SALE. — Delicatessen  and  grocery, 
doing  good  cash  business.  Established 
several  years.  Other  business  cause  of  sell¬ 
ing.  2917  Kensington  Ave.,  Philadelphia, 
Pa.  _ l 

FOR  SALE. — Store  and  dwelling  suitable 
for  butcher,  in  a  new  locality  in  Germantown. 
No  competition  nearby.  Excellent  chance 
for  good  man.  Apply  5747  Stenton  Ave.,  near 
Chew  St.;  Germantown,  Philadelphia,  Pa.  3 

FOR  SALE. — A  sausage  making  machine, 
in  perfect  order  and  suitable  for  chopping 
any  kind  of  vegetable  as  well  as  meat. 
Cost  $35,  will  sell  for $io.  Inspection  invited. 
H.  H.  Mellbourne,  Penn  and  Sellers  Sts., 
Frankford,  Philadelphia,  Pa. _ 3 

FOR  SALE. — Prosperous  general  store, 
doing  a  business  of  $15,000  to  $18,000.  Stock 
of  about  $5,000  to  $6,000.  Located  in  the 
heart  of  a  thriving  town  with  a  population 
of  600  to  800.  Reason  for  selling,  bad  health 
of  owner.  Will  sell  at  a  bargain  at  once, 
so  investigate  without  delay.  Address 
“  P.  M.  H.,”  care  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  2 


FOR  SALE. — A  baker’s  push  cart  in  good 
condition,  cheap.  71.6  S.  Broad  St  ,  Phila- 
delphia,  Pa. _ 2 

FOR  SALE.  — Old-established  generalstore 
and  real  estate  in  Lehigh  Valley  town; 
6,000  population.  Apply  to  P.  M.  Graul, 
Lehighton,  Pa. _  2 

FOR  SALE.— An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  8 


HELP  WANTED. 


PHILADELPHIA  SUBURBAN  GROCER 
selling  tea,  coffee  and  fancy  groceries,  wants 
salesman  for  counter  and  outside  work. 
Either  single  or  married  man  Wages  $12 
to  $14.  Hours  7  to  6,  with  Friday  and 
Saturday  evenings.  Must  have  good  refer¬ 
ence  and  be  a  worker.  Good  chance  for 
advancement.  Address  E4,  care  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  5 

GROCER  AND  GENERAL  STORE- 
keeper  near  Philadelphia  wants  man  to  take 
orders  and  deliver  on  a  commission  of  ten 
per  cent.  Should  be  single  and  board  with 
employer.  Good  chance  for  hustler. 
Chance  will  be  given  to  invest  $200,  if 
desired.  Address  E  2,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  4 

LARGE  PENNSYLVANIA  TEA  AND 
coffee  store  wants  man  for  solicitor  on  retail 
route.  Will  pay  $15  weekly  for  good  man. 
City  near  Philadelphia,  where  house  rents 
are  low.  What  is  wanted  here  is  a  hustler, 
and  for  such  a  one  an  unusual  chance  is 
open.  Address  E  3,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa. _ 4 

WANTED. — If  you  are  a  clerk  with  natural 
qualifications  as  a  salesman,  I  have  an 
exceptional  opportunity  to  offer  you.  If  you 
are  a  merchant  going  out  of  business  and 
looking  for  an  opportunity  to  go  on  the  road, 
my  proposition  will  appeal  to  you.  I  want 
two  or  three  capable  men  with  the  work 
habit,  and  who  have  energy  plus.  I  want 
men  with  ability  to  sell  goods  all  day  long. 

I  require  references,  also  send  an  abstract 
of  your  qualifications.  I  have  an  advertis¬ 
ing  specialty  proposition  that  interests  all 
progressive  retailers.  Hundreds  of  the  best 
retailers  have  endorsed  my  plan  because 
they  have  found  it  profitable.  Samples  will 
go  in  coat  pocket.  My  best  salesmen  are 
making  from  $500  to  $1 ,000  a  month.  I  want 
men  who  can  do  just  as  well  or  better.  If 
you  are  of  the  right  calibre,  think  you  can 
handle  a  high-class,  ready-selling  proposi¬ 
tion,  write  me  immediately  before  all  terri¬ 
tory  is  assigned.  W.  F.  Main,  Dept.  135, 
Iowa  City,  Iowa  tf 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  2io  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 

WANTED.  —  In  Northweste  n  Pennsyl¬ 
vania.  Grocery  clerk  in  large  store 
to  work  into  head  clerk  and  eventually 
manager  of  a  branch  store.  Preference  is 
for  married  man ;  a  good  house  can  be 
rented  in  the  town  for  $15  monthly.  Also 
prefer  man  twenty-five  to  thirty  years  old. 
Eleven  other  clerks  employed.  A  bright 
chance  to  right  party.  Salary  to  start  $15 
per  week.  Address  E  1,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  4 


SITUATION  WANTED. 


WANTED. — Young  and  active  salesman, 
desiring  to  make  a  change,  will  be  open  for 
position  about  January  1st.  Best  of  refer¬ 
ence.  W.  F.  D.,  care  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  3 


WANTED.  —  A  1  specialty  salesman, 
acquainted  with  trade  in  southern  States, 
desires  position  as  traveling  salesman. 
Address  “Quick,”  care  “Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  2 

EXPERIENCED  CLERK  AND  MAN- 
ager,  now  employed  in  interior  Pennsylvania 
county,  wants  position  with  wholesale  house 
either  as  salesman  or  as  resident  manager 
of  grocery  store  or  department.  Will  go 
anywhere  in  Pennsylvania.  Been  nine 
years  with  present  employer  and  can  give 
gilt-edged  references.  Have  some  knowl¬ 
edge  of  window  dressing.  Wages  desired 
at  least  $15  weekly.  Address  C  5,  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 

PENNSYLVANIA  CLERK,  21  YEARS 
old,  with  five  years  of  general  store  and  one 
year  of  grocery  experience,  wants  position 
as  manager  or  under  buyer  in  a  store  where 
a  hustler  is  needed.  Will  go  anywhere. 
Has  done  ad.  writing  and  window  dressing, 
also  has  good  knowledge  of  shorthand  and 
typewriting.  Excellent  salesman.  Salary 
wanted  to  start,  $50  per  month.  References. 
Address  C  4,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  3 

WANTED. — Clerk  and  salesman  of  eight 
years’  experience  wants  position  as 
salesman  for  manufacturer,  manager  of 
large  retail  grocery  store,  or  with  wholesale 
grocer.  Will  go  anywhere.  Experience, 
three  years  in  office,  five  years  selling.  Is 
also  a  fair  window  dres^r.  Twenty-five 
years  old.  Has  been  and  is  successful  with 
present  employer,  but  wants  to  go  with 
somebody  where  there  is  a  future.  Salary 
wanted,  $25  weekly,  but  expect  to  earn  it. 
References.  Address  C  1,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  2 

WANTED. — Bookkeeper  and  office  man, 
now  employed  in  Pennsylvania,  wants  posi¬ 
tion,  preferably  in  wholesale  house.  Age 
twenty.  Has  had  three  years  general  office 
work.  Knows  shorthand  and  typewriting. 
Salary  wanted,  $60  monthly.  Will  go  any¬ 
where.  References.  Address  C3,“Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  2 

WANTED. — Competent  grocery  clerk  and 
manager,  now  employed  in  New  York  State, 
wants  position  anywhere  which  offers  living 
and  chance  to  advance.  Now  employed  as 
buyer  and  manager.  Had  seven  years’ 
experience  and  knows  grocery  business 
thoroughly.  Age,  twenty-seven  years. 
Married.  Salary  wanted,  $15  to  $20.  High¬ 
est  references.  Address  C  2,  Grocery  World 
and  GeneraUMerchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  2 

WANTED. — Position  as  manager  of  a  gen¬ 
eral  merchandise  store,  or  any  of  its  depart¬ 
ments,  by  a  man  with  years  of  experience. 
Best  of  references.  Can  also  make  some 
investment.  Address  X.  Y.  Z.  4,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  3 


BUSINESS  OPPORTUNITIES. 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  463. — In  Central  Philadelphia,  meat 
market,  doing  $125  weekly,  all  cash.  This 
can  be  bought  for  about  $150,  as  fixtures 
belong  to  the  property. 

No.  464. — Meat,  provision  and  produce 
store,  located  in  a  prominent  section  on 
Columbia  Ave.  Does  $350  to  $400  weekly, 
all  cash.  Carries  about  $200  worth  of  stock. 
Will  sell  entire  business  for  about  $900.  The 
reason  this  store  and  No.  463  is  put  on  the 
market  is  on  account  of  owner  being  made 
secretary  and  treasurer  of  a  wholesale  meat 
business  a  few  weeks  ago,  and  the  directors 
of  this  company  desire  him  to  sever  his  out¬ 
side  connections.  Both  of  these  stores  show 
a  clean  net  profit  of  ten  per  cent.  ahovd 
expenses.  Full  investigation  invited. 

No.  466. — In  North  Philadelphia,  meat, 
provision  and  can  goods  market.  Did  last 
year  $34,694.57,  making  a  net  profit  above 
all  expenses  for  the  owner  of  $1,940.02.  This 
profit  can  be  materially  increased  by  a 
working  proprietor  taking  charge.  Carries 
about  $500  worth  of  stock  and  will  sell  entire 
business  for  about  $1,400. 

No.  467. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 


of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  The  real 
estate  is  for  sale.  Can  be  bought  on  very 
easy  terms.  For  anyone  desiring  a  good 
business,  well  located  and  paying  a  band- 
some  profit,  investigate  this. 

No.  504. — In  West  Phdadelphia,  grocery, 
meat  and  provision  store  doing  $250  to  $300 
weekly,  mostly  cash.  In  one  of  the  best 
locations  for  doing  business  on  Fifty-second 
street.  Carries  about  $500  worth  of  stock 
and  will  sell  fixtures  for  $400  and  stock  at 
inventory.  Rent  $30  per  month.  This  is 
worth  investigation. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  located 
in  desirable  section,  doing  $250  weekly,  all 
cash.  This  business  can  be  bought  for  $750. 
Owner  desires  to  leave  city. 

No.  554. — In  Tioga,  grocery  and  provision 
business.  Last  year  did  $29,850.73,  prac¬ 
tically  all  cash.  Will  sell  horse,  wagon  and 
fixtures  for  $2,000 ;  stock  of  about  $1,500  at 
inventory.  Rent  $45  per  month.  Nets  ten 
per  cent.  This  business  will  stand  investi¬ 
gation. 

No.  556. — In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $350  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $40  per  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $r,ooo,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561.— InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Ow  er  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  ali  of  these  tne  cause  01  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 

make  yonr  own  collection*  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtor* 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  line* 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  result*. 
Complete  outfit  mailed  on  30  day*’  free 
trial.  It  will  cost  you  only  $*.  If  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y  Send  for  a  copy  of 
“  The  Creditor’s  Journal”— it’s  free.  12 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


33 


BALTIMOR 


PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  ftoctuationsT 


ROASTED  COFFEES. 

Packed  1b  paper-lined  fancy  bags  or  paper-lined  sugar 
barrels.  Per  lb. 

"A”  Java.. . a6 

“B"  Java . 34 

“CT  Java . 24 

“A”  Java  and  Mocha  Blend . 24 

"B"  Java  and  Mocha  Blend . 22 

"A"  Mocha . 24 

**B"  Mocha . 22 

Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A?'  Maracaibo . . . 18 

"B"  Maracaibo . . . 17 

“A”  Santos . 17 

“B"  Santos . x6 

“C"  Santos . 15 

Peaberry  Santos . 15 

“A"  Rio . 34 

No.  x  Rio.. . 13 

No.  2  Rio . 12 

Lipton  Special  Mocha  and  Java,  i-lb.  cans . 27 

Lipton  Perfection,  z -lb.  cans..... . 20 

Battleship,  i-lb.  packages,  any  quantity . 15^ 

Log  Cabin,  i-lb.  packages,  100  to  case . n}£ 

Arbuckle's,  too  lbs.  to  case . u. 

King  Bee,  100  lbs.  to  case . per  case  14. so 


Per  lb. 
*4 
35 
45 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast  . 

No.  25  Moyune  Gunpowder . 

No.  #8  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  a8  Imperial . a . 

Best  Imperial . 

No.  tt  Oolong . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno,  ft-  end  ft- lb.  packages . 

Silver  Moon . 

Silver  Bell,  x-lb.  packages . 

Salada  (Ceylon  and  India) — 

Green,  Black  and  Mixed,  ft-  and  ft-\b. 

packages,  xo  lb.  to  box . 45 

Groan,  Black  and  Mixed,  10c.  packages,  5 
dor.  to  box . . . per  doz.  ,90 


DRIEJ  AND  EVAPORATED 
FRUITS. 


33 

40 

33 

3» 

5° 

33 

35 

5° 

28 

35 

45 

35 

35 

5° 

27 

25 


Apples — 

Evaporated,  50  lbs . 

Evaporated,  i-lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches — 

Standard,  50  lbs . 

Choice,  jo  lbs . 

Extra  fancy,  a;  lbs . 

Apricots  (evaporated) — 

Standard,  25  lbs . 

Choice,  as  lbs . 

Currants — 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . . . 

Mata,  1  lb . per  dnz. 

Citron — 

American  brand,  10  lbs . 

American  brand,  15  lbs . 

Dates — 

Package,  30  1  lb . . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 

40-  jo,  2 j  lba . 

so-  60,  ij  lbs . 

So-  to,  aj  lbs . 

70-  80,  25  lbs . . 

!o-  90,  aj  lbs . 

90-100,  aj  lbs . 

I0O-X2O,  JO  lbs . .  ... 

Raisins-  . 

4  Crown,  jo  lba . 

»  Crown,  30  lbs . 

London  Layers,  clusters,  20  lbs . per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  jo  lbs . 

Seeded,  36  x-lb.  packages . 

Sultana,  36  x-lb.  packages . *. . 

Sultana,  bulk,  23  lbs . "" 

Thompsons  Bleached  Sultana,  30-ib.  boxes.. 

BEANS,  PEAS,  Etc. 

sr  ,  Per  bush. 

New  York  Hand-picked,  about  2 %  bushel  bag  2  45 

Imported  Beans,  about  200  lbs.  to  bag .  2. 35 

Rangoon  Beans,  about  200  lbs.  to  bag . 

Green  Peas,  dried,  about  165  lbs.  to  sack .  2.35 

Black-eyed  Peas . 


Per  lb. 

•<=9)4 


.07 

■07  'A 

.09 

.11 

.12 

08  % 

.08 


■M 

■06% 


.09 

•07K 

.07 

■°6  Vi 
■05% 
■°SJA 

•  °4  % 


.  06 

x*  75 
■06ft 

•°9& 


California  Lima  Beans,  about  80  lbs.  to  sack... 
Imported  Lima  Beans,  about  90  lbs.  to  sack... 

Sppt  Peas,  2x0  lbs . per  bbl.  .  .yj 

Less  quantity . . 


Lentils,  about  xoo  lbs.  to  sack  „ 

White  Marrowfat  Peas . 


....par  bush. 


2  55 
Per  lb. 
•o$Va 
•°5  ft 
7-95 


•  ©3/4 

•HU 


CANNED  FISBi. 

Salmon — 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2  10 

Clover  Leaf,  ft  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.00 

Seward,  1  lb.,  tall,  4  doz .  1.60 

Jockey,  1  lb.,  tall,  4  doz . 

Buster  Pink,  1  lb.,  tall,  4  doz . 95 

Suwanee  Belle.  1  lb.,  tall,  4  doz  . . 93 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  ft  lb.,  flat,  4  doz . 

Hawkeye,  lb.,  flat,  4  doz .  1.00 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  x  lb.,  flat,  4  doz . 

Star,  ft  lb.,  8  doz .  x.50 

Star,  %  lb.,  flat,  4  doz .  .  2.25 

Gold  Label,  ft  lb.,  Rat,  8  doz . 

Beaver,  ft  lb.,  flat,  8  doz . 

P.  E.  I.,  ft  lb.,  flat,  8  doz .  2.30 

Clams — 

Orchard,  1  lb.,  tall,  4  doz .  1 .10 

Herring  Roe — 

Old  Virginia,  as,  a  doz . 95 

Mackerel — 

Blue  Backs,  in  sauce,  oval  cans,  50  in  case...  3 . 85 

Soused,  50  in  case .  3.85 

Oysters — 

Standard,  5  oz.,  2  doz . 80 

Sardines,  in  oil —  Per  case 

^  oil,  100 . 

Gold  Label,  ft  oil,  100 . .  6.50 

Standard,  ft  oil  100 .  2.75 

ft  lb.,  oil,  with  key,  100 .  3.25 

Epicurian,  ft  oil,  fancy  cartons,  100 .  3 . 75 

ft  Mustard  Sardines — 

Gold  Label,  100 .  6.50 

Standard,  100 .  3.00 

Leon  D’or,  100 . 3.75 

ft  Mustard  Sardines — 

Gold  Label,  50 . 4.50 

ft  Mustard,  48  cans .  2.50 

Harbor,  48 .  3.75 

Imported  Sardines — 

Martell,  ft  oil,  100 .  16.00 

Marie  Elizabeth,  ft  oil,  boneless,  100 . 

ft  Oil  Imported  Sardines — 

Martell,  100 . 10.00 

North  Cape,  smoked,  100 .  8  50 

Lion,  xoo . . 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3s,  sauce,  2  doz .  x.  15 

Pin  Money,  28,  sauce,  2  doz . .  .95 

Pin  Money,  xs,  sauce,  4  doz . 50 

Pin  Money,  3s,  plain,  2  doz . . .  x.  10 

Wagner's,  is,  tall,  4  doz . 50 

Wagner's,  38,  plain,  2  doz .  1 . 10 

Wagner’s,  3s,  sauce,  2  doz .  1 . 15 

Excursion,  3s,  sauce,  2  doz . 95 

Saratoga,  2s,  2  doz . 65 

Campbell's,  2s,  2  doz . 95 

Com — 

Pin  Money,  Shoepeg,  25,  2  doz . 90 

Standard  Shoepeg,  2s,  2  doz . . . 90 

Standard,  2s,  2  doz . 80 

Belmont  Cream,  2s,  2  doz . 90 

Winorr,  Kemelled  Corn,  2  doz . 

Peas — 

Mildens,  extra  sifted,  2  doz .  1.25 

Belle,  2  doz . 75 

Little  Fellow,  2s,  2  doz . 

Runopod,  2s,  2  doz .  1.75 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  Early  Juue,  2  doz . 90 

French,  extra  fins,  100 . per  case  X7.50 

Pin  Money  Combination — 

as,  2  doz . 85 

Kidney  Beans — 

23,  2  d0Z . 75 

Lima  Beans — 

Derby,  soaked,  *s  2  doz.. . .80 

Standard,  2s,  2  doz .  1 .00 

Little  Darling,  2  doz .  x.  30 

Pumpkins — 

3s,  2  doz . 70 

No.  10 . 

String  Beans — 

as,  2  doz . .65 

Pin  Money  Vegetables — 

28,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3s,  2  doz . 85 

is,  Pulp,  for  soup . 40 

Succotash — 

2s,  2  doz . 95 

Tomatoes — 

Pin  Money,  whole,  38,  t  do* . 80 

Standard,  3s,  2  doz . 75 

No.  10,  ft  doz  .  2.xo 

Fair  Quality,  3s .  ,70 

25,  2  d0Z . — . 62*4 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5-lb.  packages .  7.60 

Cut  Loaf .  5.95 

Powdered .  5  30 

XXXX,  powdered . .  5.50 

Cubes . .. . .  5.50 

Fine  Granulated,  American .  5.00 

Fine  Granulated,  xoo-lb.  sacks . 5.03 

Confectioners'  A .  4.90 

No.  x,  A . . .  4.85 

Light  Yellow . . . .  4.80 

Fine  Granulated,  a-lb.  bags.... . j.30 

Fine  Granulated,  5-lb.  bags . 5.20 


CANNED  FRUITS. 

Apples,  3s,  2  doz . P*  .85  2 

Blackberries,  2S,  a  doz . 

Blueberries,  2s,  2  doz . 

Cherries,  2s,  2  doz . .80 

Gooseberries,  2s,  2  doz . q. 

Pie  Peaches,  3s,  2  doz .  ]g0 

Pears,  3s,  2  doz . qq 

Sliced  Pineapples,  2s,  2  doz .  ,.33 

Singapore  Pineapples,  i)4s,  chunks,  4  doz .  1 .35 

Singapore  Pineapples,  10c.  chunks,  4  doz . pj 

Grated  Pie  Pineapple,  James,  3s,  2  doz . qo 

Strawberries,  2s,  2  doz . qq 

Standard  Peaches,  Terrapin,  3s,  2  doz .  1  75 

California  Apricots  2  doz .  1 ,  qQ 

California  Cherries,  2  doz .  3.00 

California  Peaches,  2%s,  2  doz .  i.qQ 

Wallace  Peaches,  3s,  2  doz .  1.35 

Sliced  California  Peaches,  is,  4  doz .  1 .83 

SALT.  persack 

Fine  Table,  large  sack .  8c 

Kiln  Dried . 

Fine  Table,  bushel  sacks . . 

Fine  Table,  ^-bushel  sacks . . . iq 

„  Per  bbl. 

Fine  Dairy,  ss,  140  to  bbl .  3 

Fine  Dairy,  38,  100  to  bbl .  ,  ,3 

Fine  Dairy,  4s,  70  to  bbl . "  3  ’33 

Fine  Dairy,  5s,  60  to  bbl . \\\  3  ,0 

Fine  Dairy,  8s,  35  to  bbl . f  0? 

Fine  Dairy,  10s,  28  to  bbl .  2  03 

Worcester,  2j^s,  iij  to  bbl .  400 

Worcester,  js,  60  to  bbl .  4'oo 

Worcester,  tos,  30  to  bbl .  ,  7c 

c  m  Per  ca5e 

Snow  Flake,  48  zoc.  packages .  3 . 1Q 

Snow  Flake,  36  ijc.  packages .  3  75 

Colonial,  36  5c.  packages .  ,  20 

Rock  Salt  . per  cwt‘.  f5 

Shaker,  2  doz . per  case  x  gj 

MOLASSES  AND  SYRUPS. 

S*.  Clair,  N.  O . 

Kingsland,  N.  O . """" 

Julian  F.  Bradshaw's  Molasses,  No.  44 . 33 

Cheapslde  Molasses . ,9 

Blackstrap  Molasses . ’  2Q 

Gilt  Edge  Syrup .  ,a 

Gold  Medal . 7I 

King  Syrup . .31 

Orange  brand  Syrup . . 

Orange  brand,  cans,  s  doz . ’  3.30 

No.  6  Amber  Syrup . 2q 

California  Amber  Drips  2s,  cans,  s  doz .  1  70 

California  Amber  Drips,  cans .  1  go 

California  Amber  Drips,  3s,  cans,  a  doz .  2.30 

California  Amber  Drips,  )£  gal.  cans,  1  doz....  2.03 
Calvert  brand,  Pure  Porto  Rico . . 


CONDENSED  MILK. 


Baby,  1  doz.  glass  Jan . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  brand,  4  doz . 

Premium,  4  doz . 

Hires’  Sliver,  4  doz . 

Queen. . 

Hires’  Jersey,  4  doz . 


Per  case 
.  1  90 

.  4*0 
.  6.23 
•  4  5° 


.65 

95 


EVAPORATED  CREAM. 


4-75 


4-5° 


Per  case 


Gold,  double  size  can,  4  doz .  .  IO 

St.  Charles,  4  doz .  3  3<) 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz .  .  60 

Peerless,  small  size,  6  doz .  2 .  g0 

Peerless,  large  size,  4  doz . .  2  go 

Peerless,  tall  cans,  4  doz .  3  60 

Columbia,  4  doz . .  3I20 

Van  Camp’s,  4  doz.  in  cans...  . per  can  3.85 

MATCHES. 

d,  „  Per  gross 

Blue  Hen,  2S,  x  gross .  j.fo 

Coast,  5  gross . .  .3, 

Globe,  xs,  j  gross . 

Doric,  1  gross . .™”  ,j0 

Home  Safety,  6s,  j  gross... . . 

Vulcan  Safety,  jo  gross . j  JO 

Bird's  Eye.  5s,  100  packs . per  case  3!  50 

Search  Light,  is,  5  gross .  1,00 

Search  Light,  5s,  1  gross .  4.50 

Fast  Mail,  xs,  1  gross . 

Bull's  Eye,  5  gross . " 

Little  Star,  5  gross . 

PeC  is,  5  gross . ."""""I".!!!"!!! 

Chips,  2s,  3  boxes  to  package  and  30  pack¬ 
ages  to  case  especially  for  coast  trade  and 

damp  climate . per  case  1 . 75 

Black  Diamond,  5s,  too  In  case . per  case  3.15 

Ignito,  double  dips,  5  gross .  4.00 

t  gross  incase . per  case  .73 

Black  Swan,  double  dip,  5s,  1  gross  cases .  3.50 

Battle  Ax,  parlor  style,  5s,  x  gross  cases .  3. 50 

rice. 

Best  Head,  bbls.  or  xoo-lb.  socks . . . 

No  a  Head.  bbls.  or  xoo-lb.  sacks . 

Nc  3  Broken,  bbls.  or  xoo-lb.  sacks . 

Jar  an,  xoo-lb.  sacks . 

Plana,  ioo4b.  sack*.. . . . . . 


.90 
x  .00 
•4© 

•78 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn... . iao  2  10 

*  Pearl  White  Floating .  60  9.40 

. x.85 

Babbitt  s . 100  3.75 

5  box  lots  freight  paid,  with  x  box 

“1776'’  or  60  cakes  Best  Soap  free .  4.25 

xo-box  lots  freight  paid,  with  2  boxes 

“1776"  or  120  bars  Best  Soap  free .  4.20 

Needawash . .  a.oo 

•B^sch^ier:;:::::;:::::;:::::;:::::;::;:-; . \9° 

♦Fels-Naptha.. . . . I* 

Hoefner  s  Tiger  Borax .  IOO  i  no 

♦Fairy  Oval . .."  ..."xoo 

♦ivory,  6  oz . :::::,oo  4:S 

♦Ivory,  xo  oz . ioo  7.00 

♦Kirkman  s . .  Q 

♦Kirk's  Oleine . 

. ,1 

rFadrbanl'i'Tar'::::::::::::::::;:::::::::::::::""^^ 

♦Magic  Cleaner .  IOO  7 

•Octagon . .....ioo  3  8. 

♦Philadelphia  oielne .  3  00 

Premium .  IOO  ,  . 

♦Santa  Claus . .  , 

♦Star . .  | 

*|unli.e.ht . xoo  39° 

Star  Oleine . 

♦Wonder  Worker . “  “i. 4  .'^ 

Wonder  Worker  Chips . 4  doz.  a. 08 

y°n-;- . t°° 

♦Snowberry . 3.90 

•P.&G.  Naptha . .  3 

X5uck . 100  3  g. 

U  S  Mail . . 

Hustler . lao  a.35 

Brag  ...» . 55  a  55 

C.  St  C.  Oleine . £ 

*5 -box  lota  delivered. 


TOILET  SOAP. 

.  .  .  .  j  Bars.  Box 

Flash,  for  the  hands . ioo  cans  6  50 

Grand  Pa’s,  small  size . .  3.85 

Grand  Pa’s,  small  size .  j0  t.gi 

Grand  Pa’s,  large  size .  50  3.23 

Sweet  Maiden . .  ,joz.  .  40 

Brown  Windsor,  Violet,  Golf,  Turkish 
Bath,  Elder  Flower,  Dairy  Queen 

and  Rose . 1  doz.  .to 

White  Castile,  36  lbs . per  lb.  .  10 

Conti,  imported  Castile,  36  lbs . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine  . .  dol  4# 

Jap  Rose .  go  3.75 

Sweetheart .  JO  ,  ^ 

III 

Globe  Pumice  Tar . .  3.83 


SCOURING  SOAP. 

Bars.  Box 

Fairbank’s .  so  1.88 

Sapolio . doz.  2  25 

Wrigley’g . .  3.50 

Wrlgley’s .  so  ,  .§0 

Scourene . .  3.  so 

Lipp’s  Scourer . 60  2.25 

Sil  San . 30  2.00 

Army  and  Navy  Compound . . . 4  doz. 

Finola  Star  Polish . .  3 .85 

Silver  Sand . per  bbl.  2 . 6j 

Scourall.,. . ioo  3.75 

Bon  Ami,  ioc.  size . 3  doz.  2.50 

Brooks’ Crystal . .  3.90 

Hoefher’s  Crystal,  with  spoons . 24  pkgs.  1.00 

Old  Dutch  Cleanser . doz.  3  23 


SEEDS. 

Anls,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity.. per  doz. 
Bishop’s  Superior  Seed,  any  quantity.. per  do*. 
Bishop's  Bird  Gravel,  any  quantity.... per  doz. 

Cuttle  Fish  Bone . per  lb. 

Caraway,  about  115  lbs.  to  bag .  ** 

Celery,  about  215  lbs.  to  bag .  ** 

Canary,  about  240  lbs.  to  bag .  ‘ ' 

Coriander,  about  100  lbs.  to  Dag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack. . per  Id. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  too  lbs.  to  sack .  ** 

Green  Kern,  xoo  lbs.  to  sack . . .  ** 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  !bs.  to  sack .  '• 

Millet,  about  100  lbs.  to  sack .  11 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  xxo  lbs.  to  sack .  “ 

Rape  Seed,  about  250  lbs.  to  sack .  11 

Sunflower  Seed,  about  115  lbs.  to  sack^  “ 

By  the  full  bag  will  moke  any  of  the  above  seed 

34c.  per  lb.  less. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


NEW  YORK  PRICE-LIST 

NOT E. _ Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


MOLASSES. 


Per  gal.  per  bbl. 

40 


1909  New  Crop  Porto  Rico — 

Extra  fancy . 

Fancy . 

Extra  fancy,  Pone*.... . 

Fancy,  Ponce . 

Extra  choice,  Ponce . 

Choice . . . 

Fair . . 

New  Orleans — 

Peerless,  extra  fancy,  open  kettle . 4* 

Golden  Star,  fancy,  open  kettle...... . 40 

Belle  Rose,  extra  choice,  open  kettle 

Mayflower,  choice,  open  kettle . 

Monticello,  choice,  open  kettle . 

Oriole,  centrifugal . 

Nellie,  centrifugal . ~ . 

Octavia,  centrimgal .  - 

Blackstrap,  centrifugal  ._ . - . 10 


•3« 
•  4° 

•38 

•37 

•3' 


4° 

•38 

•37 

•35 

•33 

•*4 

•3° 


PURE  SYRUPS. 

Per  gal.  per  bbl. 


Fancy . 

Extra  fancy . 

Fancy,  No.  351 . 

Good . 

Fancy,  No.  324 . 


•31 

■33 

•*7 

.34 

•  29 


SPICES. 


See  "Grocery  World  and  General  Merchant" 
Pricex-Current. 

RICE. 

See  “  Grocery  World  and  General  Merchant" 
Prices-Current. 

SALT  FISH. 

Mackerel. 

Count.  200 lbs.  100 lbs.  solbs.  10 lbs. 


Irish — 

No.  3s . 

Shore,  1909  — 

Bloaters,  f’ncy 

Silverbacks — 

Fat,  limited...  270-280 
Cape  Breton — 

Fancy,  is .  *»$- 

Magdalene  Island — 

Ex.  Bloaters.  110-120 
Norway- 

Fancy,  is .  170-180 

“  2s .  230-252 

*•  3s .  325-340 

“  4s .  425-450 


85-  90  32.00  16.51  8.35  1.78 


28.00  14.51 
26.00  13.51 


35.00 

28.00 

>0.00 

16.00 


18.01 
14.51 
10. «i 
8.51 


7-35 

6.85 

9.10 
7-33 
5  35 
4-35 


1.58 

1.48 

1-93 
1.58 
1 . 18 
•98 


.18 

•45 


■40 


•45 


TEAS. 

Gunpowder — 

Common  to  fair . 

Choicest . 

Imperial — 

Common  to  fair . . . 

Choicest . 

Young  Hyson — 

Common  to  fair . - . 

Choicest . 

Hyson — 

Common  to  fair . . . . . 

Extra  fine  to  finest.. . ..... 

Japan — 

Common  to  fair... . . 

Extra  fine  to  finest . 

Choicest . ■■•• . 3» 

Basket  fired,  common  to  fair . 

*•  choicest . 

Oolong — 

Common  to  fair . - . 

Choicest. . 

Congou — 

Common  to  fair . 

Choicest . . . 

India — 

Pekoe  Souchong. . . 

Pekoe  . . . - . “•••• 

Orange  Pekoe . — . •• 

Broken  Orange  Pekoe. . 

Ceylon — 

Pekoe  Souchong . . . 

Pekoe  . — 

Orange  Pekoe . . 

Broken  Orange  Pekoe- . . 


5° 


40 

.  20 

•  25 

■3® 


•  15 

•  25 
•30 

•4» 


ROASTED  COFFEES. 

Mocha— 

Mandeling,  fancy . 

Old  Government,  best . 

“  good . 

Genuine  Arabian . 

Windsor  blend . . . 

Maracaibo — 

Cucuta,  best . 

••  good . 

Laguayra — 

Caracas,  finest . — . 

“  choice . - . 

Pea  berry — 

Santos,  fancy . 

“  fine . 

JUo,  fancy . 

"  fine . . . . . 


Santos — 

.15K 

.13 

Rio— 

No  1,  golden . 

. 

. 

.15 

•M 

No.  3 . . . 

No  i 

. 

. 

•  x3 

No.  5 . 

No 

. 

. 

•  ia)4 

.13 

No.  . . 

. . 

. 

•  **H 

GREEN  COFFEES. 

Mocha — 

Genuine,  bundles  2)^s  or  4)4a . 

Java — 

Old  Government,  Padang,  light . 

<*  “  best . 

Mandheling,  fancy  brown . 

Maracaibo — 

Cucuta,  good.. 


-.20 

-.65 

.20 

-•45 

.18 

-.60 

.18 


•  *5 
•35 

-.42 
.26 
•45 

.18 
-.90 

•  15 
-.60 

-.25 
-.28 
-•35 
.40  -1. 00 


•27 

.22 

•32 


Bucaramanga,  fancy  washed . 

Savanilla — 

.  13 

•  x4 

Costa  Rica  or  Guatemala — 

-•  x4 

•  x7 

Laguayra — 

-,\l 

Santos — 

|Tair  . 

.09 

.  12 

•  x3 

“  fancy  washed . 

*4 

Rio- 

Ordinary  . 

Good . 

Choice . 

Golden,  fancy . 

Peaberry,  choice . 
“  fancy .. 


.08  % 
■°9% 
.10% 
.12 
.12 
•13 


CANNED  VEGETABLES. 

Asparagus—  ,  .  .. 

California,  Paris,  white,  peeled.  No. 

"  Sunbeam,  white,  peeled.  No.  274 
“  Big  Tree,  large  white,  No.  2)4. .. 


2% 

label, 


2.40 
>5 


I.4« 

1.20 
1.20 
1. 00 

1  20 


“  Carmelo,  medium,  green 

New  Jersey,  Bucklin's,  large,  red 

No.  z)4 . v . V . ’,  ’V  T 

New  Jersey,  Bucklin’s,  selected,  green  label, 

No.  2)4 . . . 

Long  Island,  Hudson,  No.  3 .  3  5° 

Asparagus  Tips — 

California,  No.  1,  4  doz .  1 -4° 

Long  Island  Hudson,  No.  3 .  »  -75 

Lima  Beans — 

Sunbeam,  small  N.  J.,  No.  . . 

Scottish  Chief,  extra  standard  N.  J.,  No.  t. 

Harvest,  extra  standard,  N.  J.,  No.  s . 

Valley  Field,  standard,  light  color.  No.  2... 

Monmouth,  extra  standard  N.  J.,  No.  2. . 

Stringless  Beans — 

Sunbeam,  fancy  N.  Y.,  rattail,  No.  a  . . 

Broadway,  extra  standard  N.  Y.,  medium, 

No.  2 . ••••••• . £ . 

Scottish  Chief,  extra  standard,  cut.  No.  2.... 

Conewago,  Pa.,  extra  Refiigee,  No.  2 . 

“  fine  Refugee,  No.  2 . 

Wax  Beans —  „ 

Scottish  Chief,  extra  standard  N.  Y.,  cut. 

No.  3 . . . 

Navy,  fancy  N.  Y.,  No.  10,  1  doz .  6.75 

Sunbeam,  fancy  N.  Y.,  small.  No.  10 .  6.75 

Red  Kidney  Beans — 

Van  Camp’s,  No.  . . 

Joan  of  Arc,  No.  . . .  . 

Baked  Beans-  Plam' 

Sunbeam,  No.  1,  4  doz . 75 

"  No.  2,  2  doz .  1. 15 

••  No.  3,  2  doz .  1-45 

Republic,  No  1,  4  doz . 

"  No.  2,  2  doz . 

“  No.  3,  2  doz . 

Van  Camp,  No.  1,  4  doz . .  1.00 

«  No.  2,  a  doz .  1  -5® 

11  No.  3,  a  doz .  1-85 

Booth's,  No.  3,  2  doz .  110 

B.  &  M.,  individual,  4  doz . 

“  tall,  No.  1,  4  doz . 

11  No.  3,  2  doz . 

Snider’s,  No.  2,  3  doz . 

“  No.  3,  2  doz . 

“  No.  10,  )4  doz . 

Marathon,  No.  1,  4  doz . 

"  No.  2,  a  dor . 

"  No.  3,  a  doz . 

Peas — 

Paris,  smallest,  sifted  E.  J.,  No.  2 . 

Sunbeam,  extra  sifted  E.  J.,  No.  2 . 

.18  Republic,  sifted.  No.  2 . . . 

.  16  Big  Tree,  extra  sifted  sweet,  No.  2........ 

Telephone,  sifted  sweet,  No.  2 . 

.16  Spinach — 

.14  Sunbeam,  fancy.  No.  . . 

.15U  Republic,  fancy.  No.  3 . . . 

.13H  J-  R'.  standard  Baltimore,  No.  3 . 


-.20 

-.28 

-•35 

-.60 


Corn — 

Special  lot,  Republic,  fancy.  No.  2  (1  case 

free  with  10  cases)  limited . 

'•  Summertime,  fancy  Shoepeg, 

No.  . . 

“  Winorr,  kernelled.  No.  2 . 

Maine,  Sunbeam,  fancy,  No.  2 . 

“  Paris,  fancy.  No.  2 . 

New  York  State,  Komlet,  No.  2 . 

Western  Scottish  Chief,  ex.  stand..  No.  2.... 
*'  Harvest,  “  “  .... 

Pumpkin — 

Sunbeam,  fancy  N.  Y.,  No.  3 . 

Republic,  extra  Pennsylvania,  No.  3 . 

Succotash — 

Sunbeam,  fancy  Michigan,  No.  a . 

Tomatoes — 

Sunbeam,  fancy  hand  packed,  No.  3 . 

Republic,  fancy  hand  packed,  No.  3 . 

Carmelo,  fancy  machine  packed.  No.  3 . 

A.  N.  &  Co.,  fancy  N.  Y.  hand  packed, 

No.  3 . 

Scottish  Chief,  extra  standard  N.  J.,  No.  3.. 

Arlington,  standard  N.  J.,  No.  3 . 

Keyport  Beauty,  standard  N.  J.,  No.  3 . 

Sunbeam,  hand-packed  Maryland,  No.  2 . 

Scottish  Chief,  extra  standard.  No.  2 . 

Silver  Lake,  standard  N.  J.,  No.  3 . 

Scottish  Chief,  ex.  standard  N.  J.,  No.  10... 
Beets — 

B.  &  M.,  sliced.  No.  2 . 

Sundries —  __  _ 

Sweet  Potatoes,  Turkey,  fency  N.  J.,  No.  3 

Carrots.  B.  &  M.,  No.  2 . 

Turnips,  B.  &  M.,  No.  2 . 

Parsnips,  B.  &  M.,  No.  a., . 

Sauerkraut,  No.  3 . 

Assorted  Vegetables,  for  soups,  No.  2 . 

Hominy,  Van  Camp,  No.  3 . 

Cabbage,  Webster’s,  N.  Y.,  No.  3 . 


•95 

1. 00 
i-35 
1. 25 
1.25 
2.00 
.90 
.90 

X.25 

x.oo 

1.25 

1.50 

1.50 

1.25 

1.20 

•95 

.90 

.90 

•95 

•7« 

’95 

2.75 

s.ce 

1.25 
1. 00 
1. 00 
1. 10 
1 .00 
1. 00 
1  00 
.60 


Per  doz. 
5-50 

_ _  _  .  3-a5 

Republic,  large  green.  No.  2%.,.  2.75 
Carmelo.  medium. green, No. 2 14  2-75 


CANNED  FRUITS. 

California  Peaches — 

Sunbeam,  extra  fancy  lemon  cling,  No.  3.... 
<*  “  sliced  cling.  No.  3.... 

Big  Tree,  extra  lemon  cling.  No.  z)4... . . 

“  ‘ '  sliced.  No.  aW 

Republic,  extra  stand,  lemon  cling.  No.  a  U 
*<  "  sliced  cling,  No.  2% 

Geyser,  extra  standard  lemon  ding,  No.  2% 
•<  “  sliced  lemon  ding, 

Scott  ish^hfcf, - 

Gold  Band,  standard  lemon  cling.  No.  2)4 


3*5 


standard  lemon  cling.  No.  2  % 
_  ng.  No.  a y 

New  York  State  Peaches — 


Per  lb. 
•34 
•27 
.21 
.26 
•*3 

•«7 

•14 


•7» 

•50 


.60 

.70 

•95 


1.25 


.85 

Sauce 

•75 

1.20 

150 

.65 

•95 
*•35 
1. 00 
1.50 
1.85 
*• *5 
•75 
1 .00 
1.70 
1.40 
1.80 
4-85 
.  60 
.70 
•95 

2.00 

*■75 

1.30 

1.60 
1. 15 

*•75 
*•75 
*  •  *5 


•7» 


FIGS. 
Smyrna. 

New  1909  Crop 
Matinees— Our  Specialty — 

Anco  Cartons,  Cs  12  boxes  each  36  pkgs 
Anco  Layers —  Incase 

Umbrella  boxes,  3  in . ....,27.. 

Mammoth  Show  bxs,  2 y.  in..  3... 
Medium  “  2 y.  in..  7.. 

Small  “  2%  in.. 12- 

Counter  Size . 2^/^  in..2i„ 

*«  2)2  in..  27... 

. 2)|  in„32... 


Per  lb. 

•17 

Per  lb. 


15  lb. bxs.. 

•17 

150  "  .. 

.14 

.  55  “  •• 

•  14  % 

.  30  “  •• 

•1 2K 

.  17  "  .. 

•  *3 

,  15  •• 

.  12 

.  12  "  .. 

.  nI4 

.  10  “  .. 

•  5  “  •• 

.11  lA 

•  5  “  •• 

.11  !4 

Retail  Size . 2%  in„70. 

“  . 2  in.. 72. 

CURRANTS. 
Washed  and  Cleaned. 

Extra  fancy,  36  No.  1  cartons . per  lb. 

"  choice  36  No.  1  cartons .  " 

“  fancy,  25  lb.  boxes .  “ 

“  “  50  “  . 

“  200-lb.  barrels .  * 

u  choice,  25-lb.  boxes .  “ 

“  50  u  . 

“  11  300-lb.  barrels .  * 

Natural. 

Fancy,  80-lb.  cases . per  lb. 

Extra  choice,  300-lb.  barrels . 

DATES. 

Fard. 

Extra  fancy,  new,  Cs  9, 12-lb.  boxes.. ..per  lb. 

Fancy,  new,  Cs  9, 12-lb.  boxes . 

«  •<  “  60-lb.  “  “ 

Extra  choice,  Cs,  60-lb.  "  . . .  " 

PRUNES. 

California. 

Red  Label,  Northern,  30-40,  25-lb.  bxs.perlb. 
Red  Label,  “  607°.  2 5-  “ 

Raven,  "  4°'5°,  5°‘ 

Owl,  Santa  Clara,  50  60,  50- 


Sunbeam,  fancy  yellow.  No.  2 .  *-75 

Republic,  fancy  yellow.  No.  2 .  *.65 

Coral .  fancy  yellow  Elberta,  No.  2 .  *•  “5 

Standard,  unpeeled,  yellow  pie.  No.  10 .  3.00 

Maryland  Peaches—  . 

A.  N.  &  Co.,  Luscious  Rare  Ripe,  fancy 

yellow  Crawford.  No.  3 .  *  -75 

Iron  Mountain,  yellow  pie.  No.  3 .  1.00 

California  Apricots — 

Sunbeam,  fancy  extras,  No.  3 . .  3-<x> 

<<  “  peeled.  No.  3 . 

<•  "  sliced.  No.  3 .  3-5° 

Big  Tree,  extra,  sliced.  No.  2)4 . 

“  "  peeled.  No.  2% . 

“  “  No.  2% . .  *  00 

California  Cherries — 

Sunbeam,  fancy  extras.  No.  3 .  3  *5 

Big  Tree,  extra  R.  A.,  No.  2 % . . 

New  York  Cherries — 

Peek-a-Boo,  standard  white,  No.  2 .  *-35 

California  Plums — 

Sunbeam,  fancy  extra  egg,  No.  3 .  2.75 

Golden  Gate,  extra  egg,  No.  3 . . 

California  Bartlett  Pears— 

Sunbeam,  extra.  No.  3........ . ... .  3-25 

Republic,  extra  standard.  No.  2)4 .  2.00 

Scottish  Chief,  standard.  No.  2)4 .  1.9® 

Gold  Band,  standard.  No.  2)4 .  *-9® 

Uvas,  standard.  No.  2)4 .  l  bo 

New  York  State  Bartlett  Pears— 

Shetland,  extra,  No.  3  ............... . ••■ .  3  “ 

Lake  Ontario,  extra  standard.  No.  *}4 . *5 


RAISINS. 

Seeded. 

Fancy,  36  No.  1  cartons . per  carton 


Raven, 

Owl, 

Owl, 

Tiger, 


60-70,  50- 
70-80,  50- 
90  100,  50- 
100-120,  50- 


.10 

•  o8)4 

•  08  )4 
.08K 
•08)4 
•°7  K 
•°7^ 
.08 


.08 

•07 


.09)4 

.09 

.08 

.08 


.  IO 

•°6)4 
.08)4 
•07  y. 

.06 

•04/4 

•03)4 


CONDENSED  MILK. 


Choice, 

Choice,  45  No.  12 
Fancy,  25  lbs.  loose.. 
Choice,  “  “  “  • 


. per  lb. 


Seedless. 

Natural  Smyrna  Sultanas — 

Fancy,  6  crown,  28  lb.  boxes . 

Choice,  4  “  28  “  . 


California  Loose  Muscatels. 

New  crop,  fancy,  4  crown,  50  lb.boxes..per  lb. 
<•  •«  ,  "  “ 


Republic,  A.  N.  &  Co’z . 

Bell,  light  weight . . . . . 

Baby  Glass,  1  doz . 

Champion . 

Challenge, light  weight . 

Daisy . 

Darling . 

Dime,  light  weight . 

Dixie . . . 

Eagle,  4  doz . 

“  z  doz . 

Fern . 

Full  Weight . 

Lion . 

Magnolia . 

Meadow  Brook,  full  weight . 

Rival . 

Red  Cross . . 

Rose,  light  weight,  4  doz . 

"  . . 

Star . 

Sweet  Clover . 

Silver . 

Tip  Top . * . 

Victor . 

Winner . 

UNSWEETENED  MILK. 

Columbian,  family,  4  doz . 

"  small,  4  doz . 

Highland,  family,  4  do* . 

"  hotel,  a  doz.  - . 

«•  tall,  4  doz . 

11  baby,  6  doz . 

Imperial,  family,  4  doz . 

Peerless,  family,  4  doz . 

Our  Pet,  baby,  6  doz . 

“  family,  4  doz . . 

"  tall,  4  doz . 

"  hotel,  2  doz . 

Van  Camp,  family,  4  doz . 

**  tall,  4  doz . 

hotel,  2  dor. . 

“  baby, 6  doz . 

Lion,  baby,  4  doz . 

“  "  6  doz . 

"  tall,  4  doz . 

Gold,  tall,  4  doz . 

Per  lb.  Carnation,  tall,  4  doz.„ . 

.09)4  “  baby ,  8  do« . 

.08)4  St.  Charles,  family,  4  doz.„ . 

"  hotel,  2  doz. . . 

‘ '  baby,  a  doz. . ....... 

«  tall,  4002 . 

.06  Silver  Cow,  family,  4 doz . 

.051/  “  baby,  6  doz— . 

.04)4  «  tall,  4  do* . 


•07K 

•°7  . 
■  osH 
.07H 

•o6>4 


4-35 

5.00 

5.00 

3- 85 

6*5 

3*3 

4.80 

5.0s 

4*5 

4- 65 

5  .00 


5  00 
5.00 
3.00 


J.OO 
1.85 
3  40 

J  75 

*95 

3.00 

■•75 

3*5 

3-75 

3  7$ 
3»5 
3»S 
If* 
■  75 
*•75 
■•75 

4  00 
4»5 
4.00 
3  *• 
3-5° 
J  7$ 
z.ao 
3-75 
j.oo 
•75 
I  71 
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Grocery  World  and  General  Merchant  Prices -Current. 

CORRECTED  WEEKLY.  JANUARY  10,  1910. 

Any  subscriber  to  the -  GROCERY  WORLD  AND  GENERAL  MERCHANT »  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

Sugar .  x 

Eggs .  l6 

Flour . Z7 

Lard .  25 


DECLINES. 

„  Column. 

Butter .  6 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOG  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . Ujj_ 

Medium  Beans . fo  <*’ 

Pea  Beans . n 

Red  Kidney  Beans . "."".58  •* 

Hominy.... . e6  M 

Pease . “ 

Barley . 48  " 

Potatoes . “ 

Flaxseed . jg  « 

Onions . ..  « 

Shellbarks . «* 


Alarm  Cash  Drawer.. 

Alum . 

Ammonia . . 

Ammunition. . 

Axis  Grease . 


COL. 

. . 18 

. 16 

.  3 

.  5 

.  1 


Bags,  Paper . si 

Bag  and  Twins  Holders. ...18 

Baaing  Powder .  3 

Barley. . 17 

Bath  Brick . 3s 

Be&as . 17 

Blacking,  Shoe .  4 

Bluing .  i 

Borax . si 

Brooms . . . 33 

Brashes . 35 

Buckwheat  Flour . 17 

Bung  Borers . 18 

Butchers'  Sundries . 25 

Butter  Dishes . 34 

Butter .  6 

Butter  Color . a6 

Camphor . s6 

Canales . 10 

Candles .  4 

Canned  Goods .  7 

California  Fruits .  8 

Domestic  Fruits .  8 

Vegetables .  7 

Fish .  8 

Pie  Fruit .  8 


COL. 

Sardines .  o 

Meets .  , 

Soups . . 

Capers . 16 

Catsup . 11 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 38 

Cider . it 

Clams . so 

Clothes  Pins . 35 

Cocoanut. . 13 

Codfish..... . . . 10 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 13 

Condensed  Mince  Meat . sr 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapieine . 33 

Cutters,  Tobacco . 18 

Counters . 18 


Dates . so 

Delicatessen . 14 

Dressed  Meats . 35 


COL. 

Drugs,  Grocers’ . 36 


Eggs . . . «...  1* 

Essence  of  Coffee .  5 

Extracts . *7 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Figs- . . 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..20 

Foreign,  Dried . 20 

Fish,  Fresh . . . 20 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


Insect  Powder . j 

Ironing-  Wax . 

Jams . . • 

Jars  and  Jar  Rubbers. . 

Jellies . : 

Junket  Tablet* . 

Ketchup . . 

. t 

Lamp  Goods _ 

. s 

Lard . 

. 2 

Lemons  and  Oranges . 

Lentils . 

Licorice . 

. 2 

Lime . 

. 2 

Live  Poultry . 

. 2 

Lye  and  Potash . 

Macaroni . 

Mackerel . 

Maple  Syrup . 

Matches . 

Meat . 

Milk,  Evaporated.... 

. I 

Mince  Meat . 

Mineral  Water . 

Molasses . 

COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


25 


x7 


Noodles,  Egg.. 
Nuts . 


*7 


Oat  Meal . . . 

Oils . 

Ofl,  American . 23 

Olive  Oil . 22 

OlWes . 22 

Oysters . 20 

Paper . 23 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 

Peas,  Dried . 

Pickles . 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


.24 

•x7 

24 


COL. 

Preserves . 26 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . a8 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scales*. . ....18 

Scoops,  Grocers* . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4  I 

Shot .  6  ; 

Smoked  Fish . 18 

Soap,  all  kinds . 29  j 

Soda,  Bicarb . 29  ■ 

Soft  Drinks . 29  j 

Soups . 10  j 

Specialties . 30  j 


COL- 

Spices . 30 

Whole . 31 

Starch . . . 31 

Stove  Polish . 31 

Soap  Powders., . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . . 

Tapioca  . . . . 

Tar . 

Teas . . 

Tobacco,  Chewing . 

Smoking  . . 

Cutters . 

Twine  Holders.... 
Twine . . 


. 3« 

. x7 

..  97 

. .  1 

. 36 

. 3^ 

18 
. 18 

. 3* 


Vermicelli  .. . 18 

Vinegar . 24 


W  ashboards . .. . 34 

Wax,  Fruit  Jar . 32 

Wrapping' P^per . 22 

Wooaenware . 34 

Yeast  Cakes . 36 


SUGAR. 

Confectioners'  Losonge,  XXXX . . 

"  Powdered . 

“  Crown  A . 

“  Cryital  A . 

“  Coarse  Granulated . 

Eagle  Tableta . 

Crystal  Dominoes . . . 

Cut  Loaf . . . . . 

Patent  Cuba . . . . . 

Powdered . _ . 

Extra  Fine  Granulated . . . 

Coarse  Granulated . 

Granulated . „ .  - . 

Fine  Granulated . 

“  In  50-lb.  bags  packed  s  in  100- 

lb.  bag . „ . 

In  S5-Ib.  begs  packed  4  in  100- 

lb.  bag . 

In  10-lb.  bags  packed  10  in 

»oo-lb.  bag . 

In  5-lb.  bags  packed  in  bbls.... 
In  5-lb.  bogs  packed  in  100-lb. 

bags . 

In  s-lb.  bags  packed  In  bbls.... 
In  s-lb.  bags  packed  in  100-lb. 

bare . 

In  s-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  In 


Confectioners’  A . . . 

1— Keystone  A . 

e — American  A . .... 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

4— Keystone  B . 

7 — American  B . 

t — Centennial  B . 

j — California  B . 

so — Franklin  Extra  C . . 

11— Keystone  Extra  C . 

is — American  Extra  C . . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  C . 

15—  Franklin  C . 

ifi— Keystone  C . . 


S-iS 

5*°5 

5-45 

S.i° 

5-35 

*40 

7-4*X 

5  88)4 

S  -  so 

5-05 

4  95 
4-95 
4-95 

4- 95 

5. co 

5  00 

5  10 

5- iS 

5-«5 

5  »S 

5- 'I 
5«S 

5  >5 
4.8# 
4*75 


70 

65 

60 

55 

50 

4® 

40 

35 

30 

4.25 

4-2* 
4  •  x5 


TEA. 

Per  lb. 

Jfcpaa* — Bask«t-fired .  25  @  30 

— Pan-fired — Common  to  fhir .  95  ®  30 

Fine . . . 24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  22  ®  25 

Choice  to  Extra . 23  @  35 

Choicest .  40  @  50 

Foochow — Common,  cargo .  0  19 

Good,  medium . as  @  35 

Superior . *6  ®  si 

.  ®  35 

f.  — — ~  @  4* 


GtJHTOWDnn — Choice  to  Extra .  99  @  33 

Choicest .  40  <S>  45 

Movohx— Good .  sr  <&  10 

.  35  @  40 

Choicest  . .  . .  @  55 

Imfbsial — Superior  to  fine .  18  ®  *2 

Choice  to  Extra .  15  @  a 8 

Choicest . ...  30  @  35 

Young  Hyson — Superior  to  fine .  18  <g  11 

Choice  to  Extra . . .  a8  ®  30 

Choicest . . . . . .  3J  @  40 

India — Common  to  Fine . . . . .  18  @  38 

Ceylon — Common  to  Fine . .  18  ®  4# 

English  Bkxaxvast — Fair  to  Good .  13  @  iS 

Choice  to  Extra .  18  @  28 

Choicest . . .  30  @  40 


PACKAGE  TEAS. 

Per  lb.,  in  %• 


Lipton's — 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

lX-\b.  tins  zc.  per  lb.  more. 

Tetley’s— 

India  and  Ceylon,  Formoea  or  Mixed — 

Extra,  Gold  Isabel . 

No  1,  Buff  Label . 

No.  3,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

1  lb.,  %  lb.  or  %  lb.  sizes.. . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Caricol  Blend,  M&rtindale  &  Co. : — 

5-lb.  Silver  Sack* . . . 

z-lb.  Silver  Sacks . 

%-lb.  Silver  Sacks . 

%-\b.  Silver  Sacks . 

H-lb.  Silver  Sacks . 

Sprint  Garden  Tea — 

100  lb.  barrels . . . -..per  lb.  aet 


lb.  tins 
.48 

M 

•48 

•43 

Per  lb. 

•75 

.60 

•45 


•So 

x.25 

2. 10 
Per  lb. 
.22 
22  % 
•  *3 
•3% 
•*S 


“*- 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 53 

k-lb.  “  10-lb.  “  . 53 

Inal  “  10-lb.  “  . 53 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 56 

H-lb.  “  10-lb.  “  . 5* 

54-lb.  *'  10  and  20-lb.  bis..  .60 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 

Colburn’s  “  A,”  16  ox.,  9  dor.  boxes . 90 

Colburn’s  “A,”  quarts,  1  dor.  boxes .  x.50 

Colburn’s  “A,”  %  gals.  %  doz.  boxes .  9.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  "A,”  hotel  size,  2  doz.  boxes .  x  .30 

Violet,  pints,  3  doz . 90 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  % 

gross  case . per  gross  9 . 00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  % 

gross  package . per  gross  4 . 80 

Free  goods  with  y  gross  5-  or  10-cent  sizes. 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4.40 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

y  lb.,  4  doz.  in  case . 95 

%  lb.,  2  doz.  in  case .  x.75 

x  lb.,  1  doz.  in  case... .  3.40 

Davis'  O.  K.,  5^-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  %-\b.,  3  doz . per  doz.  .90 

Davis' O.  K.,  x-lb.,2doz .  . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  xo-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  x.33 

Leslie's,  nickel  . 4  doz.  cases  .45 

Leslie's,  %-\b.  cans,  2  doz.  cases . .. .  x.15 

Leslie's  i-lb.  cans.  1  doz.  cases .  x.8o 

Leslie's,  5-lb.  cans,  6  cans  in  ca*e~ .  9 . 00 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . 32% 

6  oz.  glass,  3  doz . ; . .. .  1 .07 

6  oz.  glass,  6  doz . . . . . .  x  .03 

6  oz.  ,1  gross,  in.bbl... .  2.0a 


Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . .« . per  doz. 

10c. -can,  2  doz.  in  box . .. . per  doz. 

%-\b.  cans,  2  doz  In  case . per  doz. 

i-lb.  cans,  i  doz.  In  case . per  doz. 

Royal,  xoc.  size,  4  doz . 

“  V  lb.,  4  doz . .. 

••  1Z  *•  2  ** 


-  465 


BLACKING— Shoe. 

Shlnola . per  gross  8.25 

Blackola,  1  do*.,  10  cent  si*e .  ,6o 

Blackoia,  3  do*  ,  10  cent  size . ....per  gross  4. 80 

Mason's  No.  1,  V  gross . . 

“  "  “  . - . 80 

"  "  3,  “  - . 90 

ti  „  - .  135 

?,  .  9. 95 

T.  M.  French . per  doz. 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  doz . . . 

Blxby's  Royal  Polish,  x  dox . . 

Blxby  Tet  Oil  Polish . 

Brownys  Shoe  Dressing,  i  doz . . 

Brown's,  Army  and  Navy,  x  doz . . 

Boyer’s  French  Dressing . . . 

"  Oil  Polish . 

Admiral  Russet  Combination . . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

GUt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-cest  size.. 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black. . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

“  . .  ■  . 


Frencn  Gloss,  black,  telf-polipnlitg.. 
Royal  Gloss,  black,  self-polishing.. 
Dandy  Comoinatlon,  russet... 


Star  Combination,  russet . . . 

Dandy  Russet  Paste,  large . 

Boseola  Waterproof  Paste  Polish,  .arge. . 

Bossol a  Waterproof  Paste  Polish,  smaU. . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoos. . 

UQ  Paste  black,  never  (hies  up,  large  tuw„ 


Doz. 

.85 

•75 

•75 

•75 

•75 

•45 

•75 

•45 

•75 

■  .*2# 

.80 

.80 

.80 

M 

73 

70 


9.00 

9.00 

'll 

1 .00 

■75 

’•85 

75 

•75 

2.00 

75 
75 
75 
■40 
•75 
1  75 
•75 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


QUEEN  COFFEE. 


•'  prime _ 

*  choice  — 
t_jatos,  Peabtxry, 

“  fancy...... 

choice ... 


fancy . 


MaracaPx*  strictly  fancy,  mild . — — — 

Waahed  Corneas,  fancy  — . . 

juagtmyra,  fancy . . — . — 

Tara,  extra  fancy,  genuine . . . 

Mocha,  yi  and  X  bales,  genuine,  ft  nest.. 
"  Seed.  Santos,  fancy — . 


"  hega.^Ibn. - 

PG,  FFG,  PFTO,  kegs,  15  lba . .  4*75 

•«  «  begs,  isK  fas . . . »  0J 

"  kegs,  lbs _ 1. jo 

,  Nes.  s,  j,  5,  8,  »,  bags,  eg  lbs - t  .*S 


Drey  Shot, 


ROASTED  COFFEE  IN  BULK. 

Ale,  Golden,  extra  ancy . - .  2  Hu 

44  prime . — . — ~ . .  W-,“7® 

•*  Choice.. . -  ®’X*H 

••  No.  8,  bays  about  so  lbs . . . 

i  ant  os,  Pcabeny ,  axtra  fancy . —  g  •  lb_ 

44  extra  fancy . ~ . — — 

"  fancy. . . . — — ,aH 

•*  choice . -  #•” 

lAguayra,  fancy . @,!5 

Maracaibo,  choice . . . . 

••  fancy  . . . . . . 

**  extra  fancy. — . — . . — 

Java,  extra  fancy,  genuine . — 

*•  fancy . — . — — . —  @-*4 

Mocha,  finest . . . . . .  @-*3/6 

Upton’s  Blended  Coffee — 

No.  1 . . . — ~  •“ 

No. . 88 

No.  1 . *7 

No.; . •• . •••••-.  £4 

Packed  1c eg  and  go-lb.  cans,  and  2g,  go  and  100-lb.  bags. 


BLUING  Dry. 

Per  gross 

Barlow's,  small,  a  doe - — — - — —  *  •  75 

44  large,  1  doa. . —  l-S® 

Sawyer's,  No.  1,  6  doz..— — . — •  t.so 

No.  j,  g  doe . . . —  1-35 

Colburn’s,  No.  1,4  dor . — . .  *•  "5 

**  No.  s,  3  do* . - . —  ®-6J 

•*  A.  No.  6,  is  o*.  boxes,  1  o*.  free...  4.80 

««  Ball  ffiue,  No.  i,3do* . . —  »•<» 

“  "  No.  a,  3  do* .  4-8® 

Rocldtt’s,  s*.  and  100.  asst.,  8  lbs . Per  lb.  .jo 


COOKING  HERBS. 

Colburn*'*  “A,"  Small — 

Sweet  Marjoram. . . . 

Sage  . . . . .  ^ 

Thyme. . . . . . . . . 

Savory . . . . 

Special  ease  assort  meat.  •  do*.  Sweet  Mar- 
joram,  1  do*.  Sag., X  00*.  Tbym.,  X  do*. 

Savory . per  case 

Colburn’*  “A”  brand,  Sweet  Marjoram, 
Tbym.,  Sage,  Savory— 

rib.  cartons,  i  do* . doa. 

-id.  •*••••••••*•  **********  .. 

iv  «<  It  ** 

-lb.  . . . . 

-lb.  screw  cap  bottles,  a  do*.—— 

-lb.  square  cans,  a  doz...——. 


PACKAGE  COFFEE. 

Two  per  cant,  discount  on  package  coffee.  Sold 

New V^Carl'pric©.  «ao-tb.  Case*.  60-lb.  Cases. 
Arioaa . 

Arbuckle's  Seven  Day .  127B  12E 

Lion . .  *3# 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-Ib.  tins . •••••**•• 

Tbos.  Mart  indale  &  Co.— 

Saludo,  lbs . ••••••*••******** 8  ******** ** . *° 

“  so-lb.  tins . — ...... - **9 

"  barrels . . . - . **® 

Ttv,  lbs . . . — 

41  ao-lb.  tins « «.•..*  • •  ..ewe . ••••••••* . *3 

••  barrels . . . •••••  »l4% 

Ground  or  pulverised  without  aatra  charge. 
Lipton'e  x-lb.  tins— 

Special . MM . . . .  .*7 

Gossip . a3 

Perfection . -  **° 

Packed  in  30  and  6o-lb.  cases. 


BLUING— LkokL 

Per  gross 

Beyer's  Bengal,  No.  8,  X  g«** - - - — 

Army  and  Navy,  No.  8,  3  do* . 

Crystal,  No.  a,  3  do* . ~ . •*• 

Troy,  No.  3a,  bbls.,  6  do*,  barrel . . . 

French  Laundry,  large,  X  gross  In  barrel . 

Tibbals  Cream  Indigo,  5c.  size,  X  gross  ease. 

«  «  roc.  size  X  gross  caie. 

Free  goods  with  X  gross  5-cent  size  and 
X  gross  10-cent  size. 


J.io 
3  00 
5  5» 
a  43 
4.80 
,.*e 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  8t  DOler’s  “Kosyr”— 

»  tins  in  box . . . per  box  3.9* 

is  In  tins  box . per  carton  .95 

s-lb.  tins . perdos.  S-7S 

leorge  Floto's  Sons—  Per  grots 

Coffee  Essence,  U -gross  Improved  cans .  s.aj 

“  ty-gross  cans,  tin  ends .......  s.7# 

44  $4 -grow  cans,  all  tin .  a. 85 

Vienna  Coffee  Essence,  Manilla,  %  gross.... 

Package  Chicory,  65-lb.  cates . per  lb. 

I . . m.  ■  ■.  a  1  o  IT caanm  tin  ran  XL  an 


Tnb  Butter— 

Creamery,  extra,  le-lb.  tube . ...— 

“  first,  11  — . — 

“  second,  “  - . — 

44  third, 

"  Imitation.  30-60  lbs . — 

<•  |  and  10-lb.  rolls,  60  and  1  oo- 

lb.  bores . 

Ladles,  30-60  lbs.,  bakers’  use . — 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-eo-lb.  bxs. 

B.  B.,  E.  D.  brand*,  ao-jo-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  *0- 

90-lb.  boxes..— . •*• 

Sheaf(“4oo”)  Elgin,  zo-jogb.  boxes . 

Sheaf. . •’ . 

Milhen  Farm,  lbs.  and  %  lbs.. . ...... 

Gurnee,  lb*,  and  H  lba . 

Belle  Spring . . . — . — ■ 


Per  lb 

■38 

•37 

•38 

•ja-  3J 
. z6- . 3* 


•IS-- 39 
,z6-.*9 


•  40 
•75 
1. as 


% 


CANNED  GOODS. 


Per  do*. 
1.  ao 
1. 00 

.85 

.80 

•6,56 

5° 


Extra  standard . 

Standard. . — 

Pears — 


Bartlett,  extra  quality,  *H* - 

“  extra  standard,  •%»... . 
standard,  a^a — . — _ 


Extra  quality,  sjfi— — 
Extra  standard,  *14*..... 

Standard,  - - — 

Peaches — 


Tioga,  No.  9)4,  extra  standard,  lemon  ding  1 . 70 

Agate,  No.  *X,  standard,  lemon  ding -  1 . jo 

Oak,  sliced,  lemon  cling,  No.  1,  4  do* . .  1 .00 

Columbus.  No.  aX,  pie,  peeled,  yellow,  tea  i.so 
Plums 

Egg,  extra  standard . — . . 

Green  Gage,  extra  standard  ...... 

Egg,  standard . . . 

Gage,  standard..,, 


Mrs.  Hancock's,  trying— . . — . . 

DuBoi*’,  frying . — . . . . . 

Sliver  Lake,  fancy  Jersey  . . — . ••-•;• 

Peerless,  extra  fancy.  No.  3,  cold  packed. 

Golden  Rule,  No.  3,  off  standard . — 

Alta,  No.  *,  good . - . — . . . 

Favorite,  No.  10,  1  do*.. .  a  00 

Brandywine  Hills,  extra  fancy . . 

Mr*.  Llppincott's,  Frying . .  *-*5 

Our  Best,  50  .  *'°° 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 75 

Ford,  fancy  Maryland . 67X 

Best  of  All,  good  Delaware . 05 


Dtnutle  Cuifti  Fnrft, 


Luncheon,  fancy  Maryland 

Lima  Beans— 

Tinsley’s,  extra  small. 

Silver  Lake . . . . 

Early  Autumn,  No.  a.. . . . . 

Oxford,  Maine  packed. . — — . 

String  Beans — 

Extra  fancy....— . — — . . — 

Boyer’s,  as—....— . — . . . 

Acorn,  3a... . . - . — . . . 

41  No.  3  . . . . . 

Safa,  No.  a  . ........ •••— 

White  Wax  Beans — 

Boyer’s . — . . — 

Acorn,  No.  a . . . . . 

Brandywine  Hills,  No,  a . — 

Beans  (Pork  and  Beans) — 

B  &  M.,  No.  3,  plain. . — - 

Ho.  3,  tomato  sauce . . . — 

Campbell  a,  No.  a,  plain - - — 

“  He.  a,  Boston  style . 

Oxford,  Ho.  3 . - 

Harragansett,  No.  3,  tomato  sane*. . 

Tan  Camp’s,  No.  1,  sauce,  4  do* . . . 

“  No  a,  sauce,  a  do* . . . 

Moore  &  Brady,  No.  3,  plain . . . 

••  No.  3,  sauce . 

"  No.  1,  picnic  slae,  plain..... 

"  No.  1,  picnic  size,  *auce... 

Victory,  No.  1,  tomato  sauce{  4  do*... 


•75 


-  *»S 


.85 

.90 


I.fO 

.60 

85 

■55 

•50 


.60 

•57X 

1. 10 


Apples 

Golden  Crown,  No.  3,  2  doz... 
Spring  Garden,  No.  3,  2  doz  . 

Bull  Head,  No.  3,  2  doz . 

Spring  Garden,  No.  10 . 

Blackberries — 

Sliver  Lake,  syrup.  No.  a . 

Nigger  Head,  No.  a . — . 

Spring  Garden,  No.  a . — . . 

Blueberries — 

Maine,  Eagle  No.  a  . — — 

Loggies,  No,  10 . — — 

erries — 


.90 

.85 

•8j 
a.  65 


1.30 

i.oaX 

•85 


r.»5 

6.eo 


Che 


Z-37X 
1.  re 


1  25 
1.05 


z-JI 
I  55 
•95 
•95 
r.oj 


.87X 

.’’sH 

.47K 

■47X 


.39 

•  38 

•3S--37 

.43 

•41 

•37 


CANDLES. 


.  &  G.,  8*a,  30  Ibe . 

16’s,  30  lba— ., 


Hummefs  Essence,  tin  can,  X  gross,  per  gross 
*•  "  tin  ends,  ” 

**  •'  improved  “  “ 

Chicory,  Selig’s  6s’s . .  . ,.... . ........... 

44  English,  ground,  bags  about  160  lbs... 

44  Francks' ,  stick,  65  lbs . 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . . . — .  .o4X 


*  *5 

.04X 

■•85 

*•7° 

.15 

■•5X 

•  05H 

•  o6X 


Paraffine,  4’*,  4’»,  8’*  cartsos,  j6-lb.  eases, 

per  lb . . . . . — . . . 

Searchlight,  hotel,  i6’s,  jo  lbs. — . — - — . 

Pearless,  hotel,  16’s,  jo  lb* . — — 

Bright  Light,  16’s,  30  lb* . . per  box 

Werk’s,8’»,  30  lb*. . . . . 

44  i6’*,  3*  lb* . — — . — — 

Neverout,  8’* . - . per  box 

44  si’s,-. . . 


Par  lb 

•  tr« 

•*>x 


.o*M 

.08  X 
•®9X 
r-7S 
.11 


victory,  no.  e,  wuww  t  . . . . 

Martin  Wagner  C«.,  No.  3,  plain  . .  *  <>7H 


No.  3,  tomato  sauce.... 
«  Midnight  Lunch,  No. 

1,  4  do*...... . 

Snider's,  sauce  or  plain,  No.  3,  a  do*- . 

«  44  No.  a,  3  do* . 

*«  44  No.  1, 4  doz . 


»«x 


•50 

.80 


•40 

.90 


Red  Kidney  Beans— 

Joan  of  Arc,  No.  a,  fancy. 


.80 

.80 


Van  Camp’s,  No.  f,  a  do* . . . . .  • 

Martin  Wagner’s,  No.  2,  a  dor . 77K 


1 .70 
i.ao 
.90 
1 .00 
.80 

.85 

•75 

•75 


t-75 

..85 


AMMUNITION. 


Blasting,  A,  kegs,  ag  tbs . . ... 

44  B,  kegs,  23  lbs . - 


a. 35 
1.50 


JARS  AND  JAR  RUBBER*. 

Glass  Jar*.  Gross 

Mason,  Pints....—,— . — —  — — 

Mason,  Quarts . — .... - — •••— 

Mason,  Half-gallons. . . 

Jelly  Tumblers — 

Barrels,  21  do..,  "  P"  do^ 

(No  charge  for  barrels.) 

Jar  Top* — 

x  gross,  no  rubbers . . - . —per  gross  1-45 

Jar  Rubbers — 

Lip,  wide . - . — . P"  5™“ 

Acme,  wide,  1  do*,  cartons,  5  gross  box, 

per  gross 

«  medium,  t  dot.  cartons . per  gross 

Reliable,  whit*  rubber,  wide . . 

«  ",  medium . — 

Black,  medium . - . . —per  lb. 

(25  lb.  lots  1  cent  per  lb.  lees.) 

Red  Lustre . . per  gross 


■75 


•45 

■4« 

.26 

.*6 

■»S 


Corn — 

Kornlet . 

Paris,  lancy  Maine.. . — ......... ..... 

American  Beauty,  extra  fancy,  Shoe  Peg..., 

Cream  of  Susquehanna . - 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex,  No.  a,  fancy,  whole  grain . 

Y unity,  No.  a,  whole  grain . - 

Peas — 

Boyer’s,  Midgets,  No.  a . - . 

“  Extra  Sifted . 

“  Sifted.. . .  ,07X 

44  Early  June . . . .  -95 

B.  B.  F.,  Early  June.™ . 95 

Hermit  brand,  soaked . 55 

Lotus,  Sweet  Wrinkle . . .  1.10 

Brandywine  Hills,  extra  sifted  N.  Y.  State...  1  50 

Kent  County,  Sifted . 80 

Our  Favorite,  No.  a . . . ••• . . 


Boyer’s,  No.  2.  white,  extra.,., . — .... 

Flour  City,  white.  No.  a.— . 

Flour  City,  red.  No.  a...—. . 

Peaches — 

Berry’s,  yellow,  No.  3 . 

Castle  Haven,  white,  No.  3 . 

Standard,  pie.  No.  3 . 9° 

Pears — 

Silver  Lake,  Ne.  10. . . . . .  3  -75 

Hero,  No.  3 . - . . .  »  »o 

Raspberries — 

Red  Farmslde,  extra  preserved,  No.  a  .  a .  43 

Rhubarb — 

Silver  Lake,  No.  3,  a  do*.— . 73 

Silver  Lake,  No.  to,  r  dot—...— .  1 .90 

Strawberries — 

*  Anchor,  No.  a,  water . — - . 75 

Silver  Lake,  No.  a .  1  ■  4* 

Pineapple — 

Acorn,  E.  &  C.,  No.  a .  1.90 

General.  E.  &  C.,  sliced.  No.  1 .  1.80 

Indian  River,  E.  &  C-  No.  s . . .  r  .65 

Orange  Grove,  E.  &  C.,  No.  a . 

Singapore  Chunks,  No.  iX>  4  de* . 

Wallace,  grated.  No.  a . 

Singapore,  cubes,  No.  1X1  4  do* . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  rX,  4  d°* . 


1 .2* 

•  9TX 

* .  4* 

.67 

1  .00 


55 

>5 


No. 


Plantation  Standard,  Early  Tune,  N 
Pride  of  Delaware  Standard,  No.  a... 
Wyoming,  extra  fine,  June,  Ne.  a.... 


•  85 
.75 

1*5 


Beets — 

Silver  Lake,  fancy,  No.  3.— - - 

Succotash— 

Little  Quaker,  extra  feney,  No.  a.. 
Brandywine  Hills,  extra  fancy . 


-  t.05 


1.03 
1 .05 


Spinach — 

Champion,  No.  3 — —————— 

Farren’s,  No.  3,  a  do*.....— 

Victory,  No.  3,  fancy  leaf,  2  doz . 


Canned  Crafea,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Grebe—  Per  da* 

Deviled,  No.  1,  4  do*.,  McMenamin’s .  *.20 

'•  No.  a,  2  doz.,  McMenamin’s .  3  *3 

Clams — 

Star,  No.  r,  4  doa„ . 85 

Lobster — 

B.  &  M.,  No.  X.  4 doz . . 

“  No.  y,  flat,  4 dor .  z.40 

Star  brand,  No.  X.  fla,»  4  do* .  1.35 

“  No.  X.  flat.  4  do* . . . 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz . . .  «.2o 

Mackerel — 

Pickett’s,  soused.  No.  1,  4  doi . 

"  “  Ne.  s,  *  do* . 

44  44  No.  3,  s  do* . 

Underwood,  soused,  No.  1,  jo  cans . 

44  44  No.  1,  4  do* . 

Oysters— 

Boyer’s,  No.  r,  2  do* . - . ... 

“  No.  s,  a  doz._. . . . 

Stewart’s,  No.  2,  a  do* . 

"  No.  1,  a  do* . — . . 

Victory,  No.  r,  a  do*._ . 7*X 

Kippered  Herring— 

Maconaehe’s,  a  do*.,  plain  .....— . 

Gilt  Edge,  4  doz .  1  37X 

Connor’s,  4  doz .  t  .*>X 

Salpum- — 

Hapgood’s,  No.  1,  tall .  i-95 

44  No.  1  fiat .  >'05 

Horseshoe,  No.  . .  i-t* 

White  Raven,  red,  Xs . 

Chef,  red.  No.  X.  flat(  4  do* . 9® 

Terrapin,  pink,  No.  X»  4  do* . 775* 


75 

4® 

.67X 


M 


;tory,  r> 
&  W., 


93X 

1 .03 

•  92X 


No.  3,  chopped . 83 


Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  No.  3 . 


t.*J 


Boyer’s,  No.  3, 


ado* .  *°® 


Slocomb  Farm,  No.  3  cans,  2  doz.. 


.90 


Pumpkin — 

Silver  Lake,  No.  3 . — 

Apollo,  3’s . 

Lilly  Lake,  3’s . - . 


.73« 

•  6aX 


Asparagus — 

Oak,  large,  *X’»-i . ••;• . . 

Superior,  large,  No.  aX* . . . . . 

Staple,  medium.  No.  aX . 

Swan,  medium.  No.  aX . — •• 

Del  Monte  Tin*,  No.  iX . 

Extra  Tips,  NO.  iX . ••„••  ■••••••—••• . 

El  Rio,  choice  California,  No.  aX.  a  doe—, 


a. 50 
2.50 
*■35 
a .  40 
a. 15 
a.  to 
a.  go 


SARDINES— Imported* 

Chancerelle,  Xs,  key . - . 

La  Champagne,  Xa.  k*T . 

"  X*»  key,  bonelees . 

Trl  colore,  . 

Martels,  X» . 

Morel,  yH,  bo 


,  boneless.. 


•5- 
17.0* 
30.00 
9  »S 
95* 

13  *5 

13.00 
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If  all  the  reasons  why  you  haven’t  advertised 
in  Grocery  Papers  were  eliminated,  and 
replaced  by  real  strong  ones  why  you  should, 

would  you  use  this  means  to  talk  to  Grocers, 

Mr.  Manufacturer ? 

The  Grocery  and  Allied  Trade  Press  of  America 

Represents  28  clean  vigorous  trade  papers  which  are  read  by  over  1 00,000  of  the  best  grocers 
throughout  the  United  States.  There  is  no  way  open  to  a  manufacturer  to  get  his  message  to 
the  retailer  as  effectively  for  so  small  a  sum  as  it  costs  to  use  these  publications. 


MEMBERS 


‘"Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

‘  Tea  and  Coffee  Trade  Journal,"  New  York 

“Grocers’  Magazine,”  Boston 

“Beta  1  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’ Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 

“Interstate  Grocer,”  St.  Louis 

“E'i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 

“Retail  Merchants’  Journal,”  Peoria.  Ill. 

“Beverage  and  Food,"  Cincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila  ,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin, ”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer.”  Nashville,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 


Wessels  &  Chandler  show  you  how  to  get  the  best  return  from  this  advertising  because  they 
have  spent  their  lives  learning  how.  They  are  the  only  advertising  agents  in  America  who  have 
devoted  their  time  to  this  one  thing.  They  will  show  you  just  what  it  will  cost  to  cover  the 

country,  or  any  part  of  it.  They  take  full  charge  of  the  campaign  and  they  show  you  how  to 

reach  retailers  right. 

Get  a  copy  of  the  “Short  Path”  if  you  want  some  valuable  information  about  reaching  grocers. 


927  Arch  Street 
Philadelphia,  Pa. 


WESSELS  &  CHANDLER 

Advertising  Representatives 


231  W.  39th  Street 
New  York  City 
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Angus  Watson  &  Co. — 

Skipper  Sardines — 

Jt,  olive  oil,  first  grade,  key,  roo  tins-...  is  »® 
Qj’  «  <•  “  50  tins .  11. 00 

Vs!  tomato  sauce,  key,  100  tins .  12.00 

3,'  «  “  50  tins .  11. 00 

Sea  dueen,  Xs.  pure  olive  oil,  100 .  9-6° 

Sea  Pearl,  Xs.  pure  olive  oil,  100 .  800 


Whole  Rolled  Ox  Tongue,  No.* . 

Boneless  Whole  Ham,  No.  .  0.25 

“  “  No.  254 .  n  o® 

All  of  the  above  packed  2  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 


Domestic. 


Mustard — 

Inna,  Xs>  . . 

Raven,  X*i  key,  100  cans . . . . . 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans . . . . . *. . 

Gold  Label,  Xs.  mayonnaise  dressing,  50 

cans . . . * 

Swift  ft  Co.,  Talisman  brand,  48  15-cent 

cans . . . Per  caae 

Oil- 

Gold  Label,  Xs.  oil,  100  cans . 

Irma,  Xs.  100  cans . 

Continental,  ^s,  key,  100  cans . 


3.60 

3-47 


6.40 


4-3° 
4  75 
6.50 


3.70 

2.625- 


Deviled  Meat*. 

Curtice  Brothers,  “Blue  Label’’ — 

No.  5  01. 

Ham .  i-4® 

Tongue . 1.40 

Chicken .  *•  85 

Turkey .  1  •  “5 


No. 


10  oz. 
e.  40 
*.40 

2 .90 
90 


—II — 


KETCHUP. 

Curtice’s  “  Blue  Label’’  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  a -75 

Medium,  25  bottles  in  case .  4-25 

Large,  xa  bottles  in  case .  3,a5 


No.  5  oz.  packed 
dozen  in  case. 


4  dozen,  No.  10  oz.  packed  s 


CHOCOLATE  AND  COCOA. 


Potted  Meat*. 


Curtice  Brothers,  1 


Owl  Ws,  key,  ioo  cans 
Swift  it  Co.,  Talisman  brand,  ioo  10-cent 


3.62V 


per  case  7.00 


CANNED  MEATS. 
Corned  Beef. 


Armour*— 

Veribest,  No.  x,  key,  a  do* . 

Per  doz. 

.  1.70 

Fairbank’s — 

H#.  a,  Key,  x  . .  tT  ie 

No.  14,  key,  X  do* . 

Laiby’s— ; 

.  a5-»5 

Blue  Label”  — 

No.  X  Tin.  No.  X  T1b. 

1.35  2  25 

1.35  2-25 

.80  2.75 


Ham . • 

Tongue . 

Chicken. . 

Turkey .  1.80  *-75 

No.  X  packed  4  doz.,  No.  X  packed  2  doi.  in  case. 


Soup*. 


Chipped  Beef. 


1.30 

2.20 

335 


Libby’s— 

No.  54.  *  do* . 

No.  t,  *  . . 

No.  K,  glass,  2  doz .  3.35 

No.  1,  glass,  a  doz .  «-3a72 

Beechnut — 

No.  X.  sliced,  glass  jars™ . • 

No.  1,  sliced,  glassjars. . 


I  75 
2.90 


Campbell’s — 

Asparagus . 

Beef.... . . 

Bouillon . 

Celery . 

Consomme . 

Chicken .  ■ 

Chicken  Gumbo  (Okra)... 

Clam  Bouillon . 

Clam  Chowder . 

Julienne . 

Mock  Turtle.. . 

Mulhgatawny . 

Mutton  Broth . 

Ox  Tail . 

Pea . 

Pepper  Pot . 

Printanier . 

Tomato . 

Tomato  Okra . 

Vegetable . 

Vermicelli-Tomato .  *9° 

No.  io  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  ‘‘Blue  Label" — 


Sliced  Smoked  Beef. 

Armour’s  Veribest— 

Shield,  In  glass,  size  X . - . — *|5 

««  **  J . . . . .  8.03 

Sliced  Bncoa. 

Armour’s  Veribest — 

Star,  in  glass,  sise  X . - . . - . 

“  1 . . 

“  in  tin,  “  X . . . 


Per  doz. 
.  .90 

.  .90 

•  -9° 

.  .90 

•  -9° 

.  .90 

.  .90 

.90 
.  .90 

.  .90 

.  .90 

.  .90 

•  -9° 

■•  .90 

..  .90 

..  .90 

..  .90 

..  .90 

..  .90 

..  .90 


Walter  Baker  &  Co’s — 

Premium,  Xs.  12  to  25  . 

Premium,  Xs.  12  . . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  X-lb-  cans,  12  lbs.  In  box . 

Cocoa,  X-lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  X-lb-  *!« . 1 lb- 

“  J-lb.  “  .  “ 

Premium  Chocolate,  Xs. 12  lbs . 

“  X*. 12  lbs . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 

“  ••  1-5$,  1*  lbs._ . 

Hershey’e — 

Milk,  48  5  cent . per  box 

Epp’s — 

Cocoa.  X_'b’  t'ns>  7  *b* . 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . per  tin 

"  12-  lb.  boxes,  X*lb-  l*nfl . — • 

"  6-lb.  boxes,  X-lb.  tins . 

“  square  tins,  48  in  box . . . — — 

Huyler’s — 

Cocoa,  X*.  . . 

“  Xs,6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 


Per  lb. 

•  33 

•  33 

•  35 
•24 
•35 
.36 
.36 


•3* 

33 

•3® 

•3954 


3-45 


•7* 

.40 

.20 


Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X_'b- 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-lb- 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  X-lb- 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  X-'b-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

re-lb.  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb. boxes,  12  boxes  case,  X-lb- tins  “ 
X-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
MUk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  MUk  Cocoa,  X-lb-  jars,  6-  and  ia-lb. 

boxes . 

Croft’s  Cocoa.  Is,  2  dozen  in  box . 

'  6  lbs.  “  . 

s,'  6  lbs.  “  . . . 

"  5-lb,  6  cans  “  . 

Swiss  Milk  Chocolate,  48  5-c. cakes.. 
Premium,  X*,  12-lb.  cakes . 


3« 

3« 

•3* 

.36 

3« 


.22 

.22 


.28 

.28 

.>8 


i-S® 


*:C 


•33 

3* 

•3® 

1.50 

•31 

•3° 


.56 

•36 


Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

X-lb.  decorated  cans,  12-lb.  boxes. .per  lb. 

X-lb.  “  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .par  box  -  .— 
Blue  Ribbon  Breakfast  Cocoa — 

Deoorated  X-lb.  tins,  6-lb.  boxes . 35X 


1. *5 
2.65 
1.63 
2.65 


Beechnut — 

Ne.  X.  glass  jars  „. 
No.  1,  glass  jars... 


1.65 

2.72% 


Roast  Beef. 

Armour’s  Veribest— 

No.  1,  2  do* . . . 

No.  2,  1  doe . ... . 

Fairbank’s— 

No.  1,  2  do« . . . 

No  2,  1  do2 . 

Libby's— 

No.  1,  »  doz.. 


1.70 
2  8* 


Quarts. 

Pints. 

X  Pints. 

Consomme . 

3-75 

1  -3S 

Bouillon . 

1  75 

1 .25 

Beef. . 

•  75 

I  a5 

Julienne . 

...  3- >5 

i-75 

1.25 

Printanier . 

3-75 

1. 25 

Vegetable . 

i-75 

3  *25 

Tomato . 

3-75 

1-25 

Ox  Tail . 

»-75 

i®5 

Mock  Turtle . 

...  3->5 

1  •  75 

x.25 

Pea  . . 

1-75 

3  -25 

Mutton  Broth . 

...  3-35 

1-75 

x.»5 

Clam  Chowder . 

*•75 

3' 25 

Clam  Broth . 

i-75 

1.25 

Chicken  Gumbo . 

x-75 

1.25 

Mulligatawny . 

3-75 

1.25 

Chicken . 

i-75 

1.35 

Chicken  Broth . 

3-75 

1.25 

Green  Turtle . 

3.50 

2.  00 

Green  Turtle,  Clear 

....  7  25 

3-75 

2.25 

Terrapin . 

3-75 

2  25 

Sch unmet's,  assorted, 

1  lb.,  4  doz.. 

1.75 

3  05 


Cocoa,  labeled,  Xs . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  Xs — 
Premium  Chocolate,  Xs- 


•35 

•37 

•30 

•33 


Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 


tj 


-lb.  round  cans . 

lb.  round  cans . 

i-lb.  “  . 

1  X'Oz.  “  5°  cans  In  case 


Per  can. 
.18 
.29 
•57 
•07 


Per  doz. 
2.16 
348 
6.84 


•4*X 


No.  2, 


1  doz .  2-47X 


Klngan  s—  _ 

No.  1,  s  doz .  x*57X 

No.  7  z  doz . .. . . . ••••» .  2 *75 


Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  a  doz .  .  2  83 


Armour's  Veribest,  No.  X,  ®  doz 

Fairbank  s ,  No.  1,  2  doz . - 

Libby’s,  No.  1  2  doz.™ . 


1.70 

2.80 

2  •  75 


Whole  Ox  Tongue. 

Armour’s  Veribest-  Per  ^0*. 

“  . .  600 

"  ,  .  7  00 

“  . .  9-oo 

Fairbanks,  No.  2,  1  doz. . . .  7- 00 

Libby’s, No.  zX,  1  doz .  9-50 


Potted  or  Deviled  Meats. 


Armour's — 

No.  X,  4  do*™. 
No.  X.  2  doz... 
Libby’s  — 

No.  X,  4  do*.... 
No.  X,  4  do*... 
R.  &  R.— 

No.  X.  4  do*... 
No.  X>  2  dor... 


•  50 

.80 


•  45 
.80 


.15 

95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest- 


CANDIES  AND  CONFECTIONERY. 

Croft  &  AUen  Co.—  Per  Jb 

Extra  Mixtures . — . Pa“s  *°® 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures .  “ 

Nobby  Mixtures . 

CadeUa  Mixtures . 

Fine  French  Mixtures .  “ 

French  Creams . 

American  Mixtures . 

Variety  Cut  Drops- .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . i5->b-  boxes 

Sour  Balls . 3°-lb-  Pails 

Pancella  Cream  Chocolate..- . 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate . 

No.  I  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops . .  “ 

Chocolate-covered  Caramels .  “ 

Dairy  Chocolate  Chips . ..as-lb.  pails 

Chocolate  Mints . .  .30-lb .  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint. . 30-lb.  pails 

Cream  Wintergreen .  ' 

Wellington  Caramels . 23-lb.  pails 

Frozen  Milk  Caramels . . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  11 

Jelly  Beans . — —  “ 

WlntergTeen  Lozenges . 

Mint  Lozenges  - . . . 

Assorted  Lozenges . ••■•  “ 

Conversation  Lozenges . a8-lb.  pails 


5-lb. 


•75 


Per  lb. 
•  55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 

in  case — 

MUk,  6  to  lb . 

Queen,  4  to  lb.,  12  to  case . 

Sweet  Vanilla,  4  to  lb., 


•43 

•42 

.28 


8  to  lb . ®8 


No.  X 
No.  X 
Libby’s— 

2  doz . MV . 

. . 

.  3  *® 

Rook  Candy,  assorted.... 
Penny  goods . 

M  ft  l2 

R.  &R., 

No.  4de*.... 

Sausage. 

Armour’s  Veribest — 

Vienna  style,  slie  X . . 


•  09X 
•°9>4 
.  10 
.12 

■  12X 

■09 

.08X 

.08X 

08X 

.10 

•08X 

•®9X 

•  ziX 

•  i»X 

.  16 

•ZiX 

.13 

•  15X 

•  i°X 

•  I6X 

.11X 
■09  X 
09K 

.08 

•  ioX 
.07X 

•  i°X 

.08 

09X 

•09X 

•09X 

.09X 

.08X 

•0954 

5.00 


Milk  Chocolate,  Towers,  5  lb.  boxes . 

“  “  X  lb.  boxes,  9°  to 

case . 

Turinos,  5  lb.  boxes . . . 

Blooker’s  Cocoa — 

X-lb.  tins,  2  doz.  In  box . . . per  doz. 

X-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.' in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 

Runkel’s — 

Cocoa,  Js,  X  cans,  6  lbs . per  lb. 


•  5« 


■56 

■5® 


1.88 

3  5® 


6.50 

■52 

•50 


•33 


WILBUR’S 
COCOA 


FINEST  FLAVOR 

FAIREST  PRICE 


M»*ee  u«s« 


1.00 

1.50 


Luncheon,  with  Tomato  Sauce,  size  X . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Lebel,”  in  tins — 


Chicken,  No.  H .  *-85 

“  No.  . .  5-oo 

Turkey,  No.  X .  *  85 

“  No.  . .  5-°o 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2 . 00 

P.  P.  Co.,  spiced,  No.  32,  5  doz . . .  *'35 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87X 

Campbell’s — 

Tomato,  10c.  size,  bottles . 9° 

Tobasco,  ioc.  size,  bottles . 9° 

Snider’s — 

Pints,  a  doz .  *  *® 

Half-pints,  2  doz .  1  •  3® 

Quarts,  1  doz . ;••■•  3-25 

Gallons,  6  jugs  in  crate . per  jug  .80 


ioc.  tins,  12  lb.  boxes . per  lb. 

X  lb.  tins,  6-lb.  boxes . - . per  lb. 

X-lb.  tins,  6-lb.  boxes .  “ 

Premium  Chocolate — 

X  lb.,  12-lb.  boxes . —  Per  lb. 

X  lb.,  12-lb.  boxes . . . 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  bos 
“  *4  cakes,  10  cent  size.. 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  X-*b-  package* . ••• 

Premium  Chocolate,  xa-lb.  boxes,  6  box  as  In 

case,  X-lb-  packages . y 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  X-lb-  packages . ... 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  In 

case,  X-lb-  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X_'b-  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X"'b-  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X~'b-  packages . ... 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . . Per  b°* 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J-lb. 

tins . . . •••;:• 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  J-lb 
tins . 


■31 

•3° 


1.45 

1.50 


•»7 


•  *7 


•»7 


.  26 
•*5 


12-lb. 


•35 


•3« 

>954 

33 

•32H 


,«x 

*6 


X-lb- 

Bedford  Cocoa — 

Labeled  X-*b-  cans,  6-lb.  boxes . 

“  X-lb-  “  I2lb-  “  . 

“  J-lb.  “  6-lb.  “  . . 

«  J-lb.  “  12-lb.  “  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Xs>  ®'lb-  b°*«* . 

“  yi%,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c-,  72  “  .  “ 

Premium  Chocolate — 

X-lb.  cakes,  12-lb.  boxes . 

X-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 70 

24  "  “  48  to  case . 70 


J  35 
1.40 


•  75 
•71 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz., 

Eagle,  2  doz . 

Challenge,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . . . 

Dime,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . 

Leader . 

Banner,  4  doz . 

Star,  4  doz .  - 

Silver,  4  doz..... .  4-6J 

Emery,  4  doz. 


EVAPORATED  MILK. 


Libby’s,  small  family,  6  do* . 

Libby’s,  family,  4  d°* . 

Peerless,  family  size,  4  doz .  *3  o° 

Peerless,  tall  size,  4  doz . . .  *3-b* 

Peerless,  5-cent  size,  4  doz . .". .  ** •** 

Columbian,  family  size .  z-95 

St.  Charles,  family  size,  4  doz .  3  -20 

St.  Charles,  No.  20,  4  doz .  3-5® 

St.  Charles,  5-cent  size,  4  doz .  1  •  75 

Silver  Cow,  5-cent  size . 6  doz.  2.5* 

Silver  Cow,  family  size,  4  doz . 

Pet,  tall,  4  doz . per  case  3.45 

Pet,  5-ceut  size,  6  doz . . . per  case  2.4c 

Van  Camp's,  6  do*.,  small .  2.ts 

Van  Camp's,  4  do*.,famUy .  2 -95 

Van  Camp’s,  4  da*.,  large- .  3  5® 


HIRES  CONDENSED 
MILK 


Par  oass. 


1.  jo 

•3* 

.36 


Silver .  4.65 

Hires .  4.40 

Queen .  4*40 

Premium . 

Bine  Ribbon 
Gold  (Baby) 


4-35 

4  25 
3.90 


Gold,  tall .  3.90 


Gold)  family..  3-25 
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The  Doctor  :  Recommend  this  to  your  customers,  Charlie,  it’s  the  only  pure  sugar  syrup  made  in 

this  country.  Every  one  who  tries  it  will  keep  buying  it.  It’s  a  flesh  builder  and  a  nourishes  Don’t  forget 

the  name,  PENN  MAR  SYRUP.” 


Charlie  .  Thank  you,  Doctor,  1  11  not  only  take  your  advice  but  I’ll  tell  the  rest  of  the  boys  to  push  it 
too.  We  are  always  glad  to  push  an  article  that  our  customers  keep  coming  for,  particularly  when  it  pays  us 

a  good  profit.” 

J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 


TEA,  COFFEE  and  SPICE 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


CANISTERS,  BIS  and  CABINETS 


WRITE  FOR  CATALOGUE 

MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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COCOANUT. 

Franklin  Baker  Co'* — 


Per  care 


Brasil,  70  5-cent  packager . 

“  35  10-cent  "  . 

<•  38  5-cent  and  16  10-cent  packages.  ... 

••  18  ao-cent  packages . 

"  Shred,  in  palls.  20  lbs . . . 

«  '*  in  boxes,  25  lbs . ; . 

'■  "  In  barrels,  135!  bs . 

Table  Talk,  Thread,  in  pails,  20  lbs . 

<*  “  in  boxes,  25  lbs . 

**  “  In  barrels,  135  lbs . 

Premium,  60  jf-lb.  packages,  15  lbs.  to  case 
“  30  H-lb-  "  '5 

*•  30  54 -lb.  and  15  54-lb.  packages, 

15  lbs.  to  case . 

Dunham’s,  yis  and  J^s,  15  lbs . 

“  54s  and  54® . 

-*  54 -lb.  packages,  5  and  15  lbs . 

“  Pts,  5-ib.  cartons . 


2.30 
2.  50 
2.50 
2.50 
Per  lb. 
.10% 

10H 
o 9% 
.  10 

■09H 

.09 

.26 

•  *5 

■*S% 

.27 

.26H 

.28 

.28 


COCOANUT*. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  80s.. . 

Sam  Bias,  1005 . . . - . 


Per  bag 
4.00 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co. — 
Butter  Crackers... 
Oyster 

Wine  Scroll.. . 

Cracker  Dust.. 


Bbls. 

. 08  K 

,...  .0854 

. to‘/2 

.0854 


Bxs. 

»9 

■°9 

.11 

.08K 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. -37 

.22 
•35 
•  32 
.80 
.26 
J  75 

’•85 


1  -45 


1  75 
2.2$ 
4.00 


.18 

•  x9 
>9 
•*9 
.20 
3.00 
a.  as 

4-5° 

2.40 

>•35 
1 .00 
1.00 

2.40 
2.95 
r-45 
1  55 
1  55 

1.40 
1. 00 
2.00 
1  .OO 

i -35 

Ts 

*•45 

1.25 

.18 


o8« 


08H 


Bxs. 

•°9 
.  12 
.10 

•o» 

.10 
.  10 
•°9 
•«>9 

.  it 

•09 
.10 
.08 
.  is 
.08 
.08 

•°9 
.09 
.  12 
.09 
.08 


Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
f.  9.  Ivins'  Son —  Bbls.  ” 

Assorted  Jumbles . 08 54 

Brown  Edge  Water . 

C»coanut  Ripple.. . •• 

Cookie  Mixed.. . 

ftfBan . .... . 

Frosted  Spiced  Wafer . . 

Frail  Cookie* . ... 

Frajt  Gem..... . 

Graham  Wafer . ... 

Grandma  Cookies . . 

Honor  Jumbles,  XX.. . 

load  Ginger  Tablet . . 

Iced  Honey  Jumbles. . . 

Iced  Fean  Treaty . . . ®7  H 

Iced  Vedette  Wafer . .07M 

bnsos  Bar . .®®54 

“Lunch  Biscuit. . o8}4 

Lunch-on- thins . 

Man- in -the -Moon  . . 

Molasses  Cookies . .0754 

Penny  Mixed . . . °8J4 

Orange  Cookies . . . *0854 

Oyster,  Dot  or  Square . 07 

Ouaker  City  Muted . . . 08  54 

SaluIKS . . . . 

Soda  Biscuit  XXX..MM . .07* 

Spiced  Wafers . . .  *o8J4 

Sugar  Cookies.. . .o8)4 

Sultana  Fruit . 

Toast  Biscuit . 0854 

Water  Crackers,  Ivins’ . 07J4 

Package  good*— 

Animals  . . . . . 

Cracker  Meal,  large . 

“  small. . 

Fairy  Oysters . 

Glngerettes. . — •  >•“ 

Gold  Medal  Soda  (small j . . . 30 

•*  11  **  (large) . 90 

On  Nam  Wafers. . . r.oo 

Ivinettes... . ™ . — -  5® 

Lunch-on-thlns .  r.oo 

Milk  Lunch . . . — . . .  1.00 

Our  Ginger  Snaps..... ™ . -5° 

Pink  Tea. . ™ .  r.oo 

Sugar  Snaps....™ . Jo 

Saltona  Bfecnlt . ™ .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Ccuraactfrat,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 


.09 

.09 

■07V2 

.09 
.  xa 
.08 
.09 
.09 
.12 
.09 
.08 

Per  do*. 
.50 

,2  .90 
.50 
..  *5° 


loaf 

Sap  Sago,  2  to  a  lb . cask,  per  lb.f  .  x8,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32%  “ 
Parmesan,  loaves  about  30  lbs... loaf,  31.  cut, 

Edam  Cheese,  12  in  case  .....case,  9.00,  single, 

In  tin . per  lb. 

1 -lb.  tins . per  case 

Camembert,  In  wood  boxes... . per  doz.,  2  75- 

Sap  Sago,  grated,  ready  for  use,  xo-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase.-per  doz. 

American  Swiss,  No.  x . loaf,  .19  cut, 

44  44  Square  loaves,  No.  x,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .18  ; 

box,  18  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  x .  ' 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box. . .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  **  “  “ 

Picnic  size,  a  44  “  . 

Trial  size .  “ 

M&cLaren  Imperial  Cheese, Club  size. per  doz. 

44  it  a  No. x  “  “ 

11  Roquefort  “  large  “  “ 

<«  a  *•  small  44  “ 

Fromage  de  Brie,  M.  C.  C.,  x  in  box. ..per  box 
41  d'Isigny,  “  6  44  ...  ** 

Wm.  Tell  brand,  i«  In  box.... . -  " 

Neufchatel  (Cow  brand),  25  in  box .  * 

Star  Cream,  or  Phila.,  X2  “  ......  u 

Miniature  Cream,  or  Phila.,  ia  in  box..  “ 

Hand  Cheese,  8  doz .  “ 

“  4  “  . 

44  4  44  Thurlnger .  M 

Farmer  Hand  Cheese,  4  doz.  In  box  ...  11 

Schutzen  Cheese,  12  In  box. .  11 

American  Mountain  Cheese  (Alpen  Kase),  50 
i-lb.  packages . * . P^  !“• 

Imported  mad  Americas  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  id  in  tin . per  doe. 

"  8  “  .  “ 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff’s).  ...per  !b. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner...by  bbl.  .ia;  less,  per  lb. 

11  Landjager,  short-™..™ .  “ 

"  «  long .  “ 

*'  Mortadella,  Dry . . .  “ 

«  Knackwurst,  23  in  box,  per  box, 

14-75 . per  doz. 

“  Cervelat  (E),  50  and  zooJb.  boxes, 

.ai ;  less . .... 

«  Cervelat,  Blue  Ribbon,  50  and  ico- 

lb.  boxes,  .20 ;  less.„ . 

"  Cervelat,  Crescent,  50  and  ioo4b. 

boxes, .  16W ;  less . . . 

“  Cervelat,  Tip  Top,  30  and  100-lb. 

boxes,  14 ;  less . 

**  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .22)4;  less . 

*«  Salami  (E),  30  and  100-lb.  boxes, 

.so ;  less . 

«  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  20.  ;  less . — . 

«  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16%  ;  less . ™ . 

“  Tongue  Sausage . per  lb. 

»  Smoked  Braunschweiger  Liver  Sau¬ 
sage . — . . per  lb. 

“  Laehs  Ham . - .  “ 

•*  Petit  Delicatess  Frankfurters ,  plain, 

per  doz. 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

11  Lebanon  Beef  Bologna. . ...per  lb. 

“  Paprika  Speck . . . “ 

Mettwurst,  half-round. . . . . .  ” 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen..,,. . . . ~ . — - P«r  lb. 

Smoked  Thurlnger  Blu twins t . . .  ” 

**  Pfefferwurst . . . . .  ” 


•45 
4-75 
*  75 
•3® 

•  45 
3  75 

■65 

3  00 

•  »♦ 

•®4 


*40 

.23 


.  :8 

.16 


■*4 


.  18 
.18 


1.00 
•  «S 
.18 
.  26 

3 


-i#- 

Blsmarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart. . -  -35 

“  “  a  quart . 55 

**  44  4  Quart . . .  x.xo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  i . io 

“  a  quart  tin . . . 60 

44  quart  tin . 5°  I, 

Brat-Haring,  4  quart  tin .  .  1.10 

44  2  quart  tin . 60 

44  quart  tin . 4° 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .73 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  pails .  “  1. 05 

Cut  Spiced  Sardines,  10-lb.  pall .  “  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . „.q?er  doz.  2.23 

Norway  Anchovies. 

Original  package . per  %  bbl.  5 . 50 

Repacked  in  5-lb.  palls . per  pail  .60 

“  10-lb.  pails .  “  1. 10 

“  s-gal.  kegs . per  keg  2.75 

“  yi  -lb.  flat  tins . . . per  doz.  .95 

■*  J£-lb  tall  tins .  “  i-5<> 

“  1 -lb.  tall  tins .  “  s.oo 

Fancy  kegs,  k^; . 80 

“  jU  keg . - . 4® 

•*  %l  keg . . . .  -3® 

K  keg  . ......... ■ ......  .20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.7s 

M  pint  jars . . . . . . per  doz.  0.00 

“  Urge  tins . . . “  3.60 

“  small  tins . . «...  “  a -4° 


BOOS. 

Per  doz 

Nearby,  candled  and  selected,  30-doz.  crates..  .43 
Western  . .  41-.42 

Refrigerator .  30-.32 


Milhen  Farm., 


•43 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  bottles .  4.30 

“  “  54  bottles .  3.25 

Bouillon,  Burnham,  plnu,  s  doz .  3.7s 

“  “  J4  pints,  2  doz. .  2.00 

Capers,  Nonpareil,  >4-gaI.  kegs. . .  1.50 

“  quart,  glass . per  doz.  8.25 

“  bottled,  %  size ....  “  2.40 

“  “  >4  size....  "  2.00 

“  "  54  size....  “  1.29 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case  4.65 
“  medium,  12-jar  cases..  “  J.oe 

«  small,  24-jar  cases *•  4.75 

Cherries  In  Maraschino,  glass,  1  doz.  oase .  7.0* 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

“  “  3  lb.,  2  doz .  “  2.20 

Currie  Powder,  pinU . per  doz.  3 .  je 

"  4  OZ .  “  2.Z3 

“  2  OZ .  “  I.SO 

French  Peas,  extra  fins . per  cose  16.00 

“  fin. .  "  14.00 

“  Moyen’s . . .  "  ia.00 


Stosslca  Caviar, 


1 -lb.  tins . 

)4-lb.  tins . 

54 Jb.  tins...—™ 
54-lb.  tins....-.™ 


Per  doz. 

.  20. jo 

. .  10.50 

.....  5- So 

IMMI  3  * 


SUc. 


German  Dill  Pickle* — Pcjfular 

60-gal.  casks,  about  . . per  cask 

50-gal.  bbls.,  about  1200™ . per  bbl. 

15-gal.  keg,  about  500 . . per  100 

10-gal.  keg,  about  300  .„....™.. ...........  “  z.oe 

5-gal.  keg,  about  150.™.....-,™™ .  " 

io.fi>  pall,  about  50 - - - - per  pafl 

Domestic  Seurkroat— Lo**  Cat. 


60-gal.  casks . . . 

48-gal.  bbls . . 

10-gal.  kegs™ . . 

3-p-l-  kegs  _.... — - - 

io4b.  pails .— . 


. per  cask 

. per  bbl.  10.50 

. per  keg  2.90 

1.50 

6j 


Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13. so 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb  .28 

“  Dinner  Biscuit . “  .38 

“  Breakfast  Biscuit . “  .36 

Packed  7  lbs.  and  g  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 . 25 

'•  “  y?  pints .  "  .60 

Salt,  stona  Jars,  4  doz .  «  75 

Extract  of  Beef,  Morris’ ,  4  oz . per  doz.  6 .  jo 

“  “  2  oz .  “  3.15 

<•  Anker’s,  120  vials .  4.00 

••  “  4  01 . per  doz.  4.00 

«  *'  8oz .  **  7.25 

«  “  16  os .  11  13.50 

Theodore  Marquet  Mushrooms — 

First  choice .  04.00 

Choice,  100  tins . . . . . per  case  so. 00 

Extra,  100  tins .  "  27.00 

Hotel,  100  tins™ . .  ”  17 


Truffles,  A . per  tin 


•  »* 

•  J® 
■91 
«-8* 
«•** 

I  75 
«  So 

4.00 

).8o 

wSitm. 


- per  pall 


Stone  Pots,  small  size,  a  doz  In  case,  per  doz. 

44  44  with  Horse  radish,  p  dz. 

Stone  Pots,  large  size,  i  doz.  in  case,  per  doz. 

*4  44  with  Horse-radish,  p.dz 

Weln  Senf,  in  bbls . . . per  cal. 

44  1  gallon  stone  jars . per  jar 

44  5  gallon  Wegs . per  keg 

Prepared  Mustard.  In  bbls . per  gal. 

44  44  in  15  gallon  kegs...  “ 

••  4*  in  10  “  ...  " 

44  44  In  5  “  ...  11  .*5 

••  44  in  s  gallon  palls. ..per  pail 

44  44  in  1  •*  •* 

Prepared  Special,  with  spoon,  s  doz.  in  case, 

per  doz . .  95 

44  Sitting  top,  s  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

pnrdos . — . . . #5 


1  i5 
1. 15 
*•75 
*  75 

•75 

2.50 


4® 

75 

4® 


Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

“  “  quart  glass  jars.  5.75 

**  44  xo-oz.jars 2.50 

Calves’  Head,  In  round  tint . per  doz.  1.65 

Pickled  Meats,  in  glass . . .  “  t  oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  •  00 

“  “  pints . 

“  “  quarts . 

Lamb  Tongues,  In  ^ass . .  ».6o 

Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails 

Mixed,  "Y.  M.,’’  54  bbl._ .  5-5®  65-. 75 

Milkers,  "Y.  M.,’’  %  bbL .  6.50  75--«5 

Mixed,  standard,  bbl . 

'•  54  bbl .  5  50^  30 

Milkers,  standard,  bbl . 

“  54  bbl . . 

Scotland — 

Mixed,  largo,  fulls,  bbl . 

«'  “  54  bbl .  8.00 

bbl . 

54  bbl .  8  .00 

Marinirte  Herring,  imported,  about  40  in  pall  1. 25 

Roll  Herring,  imported,  about  25  in  pail.. .  1.00 

Spiced  Herring,  imported,  about  40  In  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pall  1.15 


Milkers, 


Imported  Lehknchea. 

Damp&usse  (Pfeffernasse)..... . ......per  IK 

Spitzkogeln. - - - - — . — " 

Lehkuchen  and  Bread. 

SmaH  Busier  Lsbkucben,  6  in  p kg... per  bundle 
Easier  Lebknchen.No.  1, 6  ”  ™  “ 

"  No.  a,  6  "  “ 

"  No.  3, 6  “  „  “ 

Amandines,  9-Rs.  tina. . .  .per^tSn 


,t8 

•I 


•SO 

•  SO 

•  75 

I . 00 

J. »5 

•  55 


Shrimps,  pickled,  small  size . 

“  Dunbar’s,  a  doz™ . per  doz. 

Figs  In  Cordial,  Dunbar’s,  1  doe- .  “ 

“  Bishop’s,  1  dot .  “ 

Crystallized  Ginger,  i-lb.  tins . .  “ 

"  )44b.  tins .  “ 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  " 

“  Peach  Water . . " 

Pitted  OUves .  " 

Armour's  Solid  Extract  of  Bee# — 

Size  ■  jars,  1  dozen  In  earn . . 

“  4  “  1  "  ™ ™......™. ...... 

«  8  "  t  "  . . - . . 

"  16  "  54  **  — - - - ®9-f( 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  caaa — . .  4  45 

«•  g  "  t  "  . . . 

“  16  "  54  "  — .  »«  ee 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

s  dozen  small  boxes,  12  tablets  each .  •  *5 

1  “  medium "  36  “  .  6.00 

z  "  large  "72  ”  . .  to.ee 

Armour’s  French  Bouillon — 

Sizo  4  bottles,  1  dozen  ia  Case  . . .  t  » 


lira 


mA' 


Armour’s  Asnaron— 

Size  4  bottles,  1  dozen  In  case,™... 

H  .1  II  .  •< 


Pickles  and  Onions  In  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  s.  50 

"  "  10-gal.  keg 4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  t.75 

Green  Kern . per  lb.  .1054 

Potato  Flour . . .  “  *°® 

German  Dried  Pears . . .  *  **4 

Dried  Mushroom* .  “  .60-1.00 

Juniper  Berries .  #<  *°® 

St.  John’s  Bread.™ .  **  *°$ 

Bay  Leave* 


C0TT0LENE. 

Small  tins . per  case  8.10 

Medium  tins .  “  8.10 

Large  tins .  "  8.ie 

Freight  prepaid  on  two-case  lots. 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5  gal  cans,  2  to  case . Per  case  8.50 

Barrels,  about  400  lbs . Pcr  *b. 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bas.  .18 

"  new,  isFe,  40-lb.  bxs . 15 

Pirnir.  a, II  rwffl  new.  binrv  20-lb.  boxes . r854 

Swiss,  domestic,  new,  100  lbs . *8 


12 

—  5  ”  ..........  —  — — 

"  a  fancy  Jugs . — 

Armour  Tomato  BouiUow— 

Size  4  bottles,  1  dozes  to  cam. 
•<  u  "  1  " 

“  5  . 


.per  bottle 
— par  Jog 


»•*» 

JW 
«  S« 

•  •  5° 

IF 

i* 


FLOUR. 

Per  bW. 

King  Midas . . . . . 

Gold  Medal . - .  ^ 

Millbourne  . . . . -  6.50 

On  Top . . . . . - .  J-7° 

Cereoota . . . . . .  ^*5® 

PUfcbory’s  Best . .  J-S® 

Taylor’s  Fancy  . . . . — . 

Semper  Idem . .  ^*0° 

Pride  of  the  West . . . 

Sunbeam . . 

Quaker  City . 

Purina  Whole  Wheat,  20  5*  to 
Purina  Whole  Wheat  Flour — 

32-69,  per  barrel . . . 

16-12S,  "  . 

8-24*,  . - . 

Half  barrels,  W-barrel  price  plu*  to  oenu 
Purma  Graham  Flour— 

t2-6s,  per  barrel . . . . .  7*a0 

. .  1-25 

8-24S,  . a . 

4-483,  "  . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . 


Self-Raising  Flour. 


7.00 

6.60 


6.00 

5- 75 
6.20 
6.5. 

7.00 

6.7J 

6.63 

6- 35 


6.85 

6-75 

3.00 


3  75 

3.1a 


Franklin  30  packages™...™ . 

Hecker’i  Superlative,  ].  packages  . . 

Pancake  Flour. 

Aunt  Jemima,  36  packages.™ . . . . . 

Old  Homestead,  Flapjack,  24  packages .  a.>» 

Bnckwheat  Flour. 

Becker's,  64  packages . . . 

“  32  packages . - . •••••• 

Fancy,  100-lb.  seeks - - P~  ««  IW. 
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No.  91 1  ARCH  STREET  -  -  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL.,  General  Agents  for  United  States 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of. designs 


Make  a  Little  Extra 
“Exton”  Effort 

and  call  the  attention  of  your  trade  to  the  Crackers 
“Best  Known  and  Known  as  the  Best.”  Hand 
out  samples.  You  will  be  surprised  to  see  how 
your  cracker  trade  can  be  increased  with  a  little 
work.  Exton  Crackers  are  “different.”  Write  us. 


SOLD  BY  LEADING  JOBBERS 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 


The  Best  Known  and  Known  as  the  Best 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.,  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue.  Philadelphia. 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

The  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  the  sales  of  all  their  laundry 
soaps,  that  BABBiT’l  'S  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 


B.  T.  BABBITT 

NEW  YORK 


COFfEE  AND  EEA  BINS 


IUI  PROVE  THEIR  “METAL 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  baK- 

White,  granulated,  ioo  lbs . . . . .  x-9° 

Yellow,  granulated,  ioo  lbs .  x*95 

41  table,  ioo  lb9 . .  x*9® 

Western,  yellow,  granulated,  ioo  lbs .  1  -75 

Mother’s,  white,  24  packages .  1  8^ 

“  yellow,  24  packages .  x-°® 

Farina — 

Hecker's,  24  is .  . per  case  x.50 

R-,ne—  Per  bushel. 


California  Lima,  about  80  lbs . . . per  lb. 

Marrows,  fancy,  N.  Y.  State,  grain  bags . 

Michigan  Pea,  bags  160  lbs . 

•®5# 

a-95 

*•35 

2.95 

Peas — 

2-35 

2.30 

“  green . . . 

Lentils — 

Per  lb. 

•°3 


1.60 


000000 ,  no-lb.bags 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . 

Less  quantity . . . «.. . 

Hominy — 

Lea’s  Breakfast,  10  packages.. . . per  case 

“  Pearl,  100  lbs . per  bag  2.10 

Schumacher’s  Breakfast,  10  pkgs.  to  ease....  1  45 

Western  Pearl,  100-lb.  bags- .  1  ■  75 

“  Grits,  100-lb.  bags . - .  r  .75 

Mother’s,  Grits,  36  packages . . .  2.35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO  . . . . 

No.  3,  100  lb.  bags . - . .  *’35 

Noodles—  Per  case. 

Smith's,  30  10-c.  packages . . . —  i-9® 

"  assorted,  5  and  10-e .  190 

Golden  Egg,  5  and  10-c .  1  •  7° 

“  s-c . . .  »-7° 

“  10-c . .  t.70 

Royal  Crown,  4  doz.  jc .  1  ■  3° 

Royal  Crown,  a  dor.  ioc . . .  1.10 

Oatmeal — 

B,  eoolbs . . per  bbl  4  -95 

B,  ioo-lb.  kegs . per  keg  *.90 

Mother's,  steel  cut,  24  packages .  2.65 

Oaten  Goods—  Per  case. 

Mother’s  Crushed  Oats,  18  packages. .  1-47% 

“  "  .  20  packages,  large.  3.90 

Rolled  Oats— 

A  vena,  180  lbs . . . per  bbl. 

“  90  lbs . . . per  keg 

“  90  lbs . . . per  sack 

Standard,  i8o-lb.  bbls .  4  5“ 

“  904b.  bags,  fresh .  2.  20 

Mother’s,  compressed,  18  tins .  2  1 

Sago— 


4-75 

.30 


k 


Colburn’s,  36  i-s . 

•<*>K 

•®4 

Tapioca — 

.0:% 

•06k 

2.7s 

•°3k 

•°3 

•°3k 

Colburn’s  Hasty,  36  packages... 

Minute,  k  gross . 

Flake,  about  125  lbs . 

Pearl,  150  Ibs . . 

“  less  quantity . . 

a 

it 

•5° 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  2s . per  case 

Kgg-0-See,a6  packages . . . 

“  Corn  Flaxes,  36  packages .  2.50 

Mapl  Flake,  36  packages . .  *4-®5 

5-case  lots . .  3  85 

Post  Tidies,  36  packages . .. .  2.80 

Postum  Cereal — 

1  doz.  io-oz.  and  ^  doz.  20-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  1 -lb.  packages . 2.70 

3  doz.  1 -lb.  packages .  4-°5 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  50  packages. . .  5  •  00 

•*  25  packages  .  2.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

4t  Wheat  Hearts,  18  packages .  x.90 

Cream  Wheat,  3b  packages . .  .  4  -5® 

Wheaitot,  go  packages . .  3  • 60 

Wheatena,  30  package*  .  4  •  5® 

Grape  Nuts,  24  packages .  2 . 7® 

Trisect,  30 packages .  2 . 50 

3 6  a-lb.  packages . - .  4  *5 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  3.80 
rl-O  Company —  Per  case 

Force,  20s  . .. . . .  2.00 

Korn-Kinks,  36s . — . . — •  *  •  45 

Presto,  small,  18s . ~ .  1.60 

Presto,  large,  10s . .  a. 25 

Flour,  self-raising,  small,  18s . ...  1.60 

Flour,  self-raising,  large,  12s . . .  2.10 

Buckwheat,  compound,  small,  18s .  1.5® 

Buckwheat,  compound,  large,  12s .  1.50 

Pancake,  x8s . 1.50 

H-0  (steam  cooked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  sire,  18s .  1.50 

Pawnee  Oats,  family  size,  20s,  without 

chinaware . 3°® 

Pawnee  Oats,  family  size,  10s,  with  china...  3.40 
O-G,  1 8s .  1.50 

O-G,  family  size,  china,  2os^ .  3.40 

O-G,  family  size,  no  china,  20s .  3.00 

DE-FI,  barrels,  180  pounds .  5.00 

DE-FI,  sacks,  90  pounds .  2.35 

Quaker  Oats  Co.,  The — 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package* .  x  45 

Banner  Oats,  20  packages .  4.35 

8uaker  Breakfast  Biscuit,  24s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  a. 80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s .  2.40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  x.95 

Quaker  Best  Com  Meal,  Yellow  or  White, 

No.  2,  24s .  1 .85 


Per  case. 

Scotched  Brand  Pearled  Barley,  24s .  1  -4° 

Pettijohn’s  Breakfast  Food,  18s .  . .  1-85 

Quaker  Puffed  Wheat,  36s .  2  -85 

Quaker  Puffed  Rice,  36s .  4-25 

Quaker  Oats,  18s . . . .... .  x*45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins . . .  4  25 

Schumacker’s  Farina . x-4° 

GELATINE  AND  PREPARED 
DFCSERTS. 

Per  doz. 

Knox’s  Crystal . 

44  Acidulated .  1.12V6 

Cox’s,  large..., .  i.6e 

4t  small . 97J4 

Plymouth  Rock,  pink  or  white .  1  -  a® 

Nelson’s . .  .  1.40 

Bromangelon,  assorted,  3  doz . 87*4 

Tell-O,  assorted  flavors.  2  doz . 86 

Jell-O  Ice  Cream  Powaer,  2  doz . 97^ 

Jellycon,  assorted  flavors.  3%  doz . 07K 

ChaJmer’s . . 

Mothers’,  small,  x  doz . 45 

“  large,  x  doz . 9° 

Cooper’s . 

Tryphosa . «  -95 

Gelatine,  McKinley's . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddine,  assorted,  a  doz . per  case  2 . 70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 

MACARONI. 

Domestic. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . . 

“  Elbows,  square,  25  pkgs . 05k 

"  ■  Macaroni,  long,  25  pkgs.... . 05k 

“  Spaghetti,  long,  *5  pkgs . °sk 

“  Vermicelli,  square,  25  pkgs . 05k 

"  Macaroni,  bulk.  *5  pkgs . 05k 

Woodcock,  long,  24  pkg . 10J4 

Crystal,  long,  25.  pkg . o6y2 

Crystal,  Elbows,  24  pkg . 06k 

Crystal,  Spaghetti,  25  pkg . 06% 

Crystal,  Vermicelli,  25  pkg . 0654 

Extra,  long,  25  pkg . 04k 

Imported. 

B.  S.  J.  Macaroni.  25  pkg . 08k 

B.  S.  J.  Elbows,  25  pkg . . 08k 

B.  S.  J.  Spaghetti,  25  packs . 08k 

B.  S.  J.  Vermicelli,  25  packs . 08k 


Brass 

Brass 

Brass 

Brass 


14.ee 

9.00 

7  DO 

6.00 

It.OO 

14.00 
10.00 
8 .00 

500 
■3° 
•«5 
■15 
i*S 
1.  jo 
•75 
3  SO 
3.00 
15.00 
1.50 
10.00 
it. 00 
45  00 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
,  Less  30  per  cent,  discount. 

6oc*lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  52 . 

Tea  Caddies,  Red,  No.  $3 . . 

Tea  Caddies,  Red,  No.  54 . 

Tea  Caddies,  Red,  No.  55 . 

Scoops,  Galvanized,  Flour . 

Scoops,  Galvanised,  Sugar . 

Scoops,  Galvanized,  Starch . 

Tobacco  Cutters . 

Alarm  Money  Drawers . 

Bag  and  Twine  Holders . 

Barrel  Covers,  21  in.  . . 

Barrel  Covers,  19  in. . 

Cheese  Cutters . 

Bung  Bores,  Ne.  2,  1%  to  2  in . 

Coffee  Mills,  No.  7 . 

Coffee  Mills,  No.  9 . 

Coffee  Mills,  No.  18 . 

Less  *5  per  cent,  discount. 

Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers  Each. 

6  k .  3  feet,  8  inches . ...9 . 18.00 

8j| .  4  feet,  10  inches . is .  22.00 

io}i . .  0  feet,  15. . 28.00 

12k .  7  feet,  3  inches . 18. .  32.00 

14k .  8  feet,  6  inches . .21 .  36.00 

.  9  feet,  8  inches . .24... .  40.00 

. 10  feet,  10  Inches . .27... .  45.00 

. ..,12  feet,  .30.. .  50.00 

Capacity  of  Drawers,  40  to  So  lbs.  each. 

Scoops. 

Indestructible,  No.  4 . . . per  doz.  9.00 

“  No.  5 .  “  ia.00 

“  No.  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz.  4.20 
“  “  No.  4...  "  5.40 

“  "  No.  5...  "  7.20 

X  Quality,  No.  3.. . “  2.60 

“  No.  4. . "  3.00 

’  No.  j—. ..... ..............  *  3.40 


.90 

.90 

2.00 

.90 

•  15 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  in  case.  4< 

Large  cartons  or  tins,  s  doz.  in  case.  “ 

Dime  Tumblers,  a  doz.  In  case.. .  “ 

Bulk,  15  lbs..— . — . . .per  lb. 

Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  t  doz . per  doz. 

Osprey,  2  doz . . . .  " 

Swift  cl  Co. — 

Talisman  brand,  ao-lb.  boxes . per  lb. 

44  cartons  _ .......  .oer  case 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  x4b.  tins . per  case 


New  Mackerel. 


Count 
(about) 
New.  to  bbl. 

Ex. Norway,  No.  x.. .170-190 
Ex. Norway,  No.  s... 230-260 
Ex. Norway,  No.  3..3S0-360 
Ex.  Norway,  No.  4.440-460 
Summer. 

Ex.Bloaters,  XX....100-110 
FancyShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 1 30-1 50 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2.. 350-400 
Small  Irish,  No.  a. ..410-450 
Small  Irish,  No.  3...475_525 
New  Medium  Shore.  160-180 
New  Large  Shore... .1x0- 130 

Large,  No.  a . aio-aao 

Cape  Shore... . 110-120 

Cape  Shore . 125-140 


200  lb. 

IOO 

lb. 

jo  lb. 

IO 

lb. 

34- c© 

17- 

10 

9.00 

I 

95 

*5®° 

■3 

10 

6.65 

X 

5® 

19.00 

10. 

10 

5-2S 

X 

2* 

16.00 

e. 

60 

4-50 

X 

.15 

35.00 

18 

10 

9  25 

2 

.00 

28.00 

14 

60 

7.50 

X 

65 

26.00 

13 

10 

6.65 

X 

•SO 

34.00 

12 

60 

6.50 

I 

40 

x6.oo 

8 

60 

4-50 

I 

•05 

15.00 

8 

10 

425 

I 

.09 

14  00 

7 

60 

3-9® 

•95 

13. CO 

7 

10 

3«5 

•91 

16. ©0 

8 

60 

4- J® 

X 

•05 

•i°k 
■  s « 


3. So 


50  lb.  10  lb.  8  lb. 


3J5  -75 


Herring. 

200  lb.  100  lb 
Lab. Split, Lg.  No.  1...  7.00  4-®o 

Lab. Split, Lg.  No. 2..  6.00  3.60 

Shore,  Round,  Large. 

Shore,  Round,  Med  ...  7.00  4.10 

Ocean  Fish .  5.00  3.10 

Shad,  No.  1,  Meu .  11.00  6.10 

Shad,  No.  2,  Mesa..... 

Haddock,  Pickled.. 


Dressed  Boneless  Fisk. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . . . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . 

12  2S,  “  . 

04  is,  "  . 

10-lb.  boxes . 

S-lb.  “  . 

Cake*,  24  In  fancy  box . per  case 

“  10-lb.  cartons... . per  carton 

24  jars,  fancy  box. . 


Strips,  4«  size,  boxes . - . 

"  20  “  . 

Middles,  40  size,  boxes........ 


.07 

.06 

•  »5 
.12 

Per  lb. 

•  «Sk 

•15k 

.  16 
•15 

•15 

2 .80 
1.20 
3.10 
1.65 
.  10 

•ok 

.  xa 

•»*k 


Dressed  Fish  Bricks. 


.08 

•°7k 
■  06% 


Gilt  Edge,  a- lb.  bricks,  40  lbs . 06 

Snow  White,  i-lb  bricks,  20  lbs . 07 

Favorite  Coo,  a-lb.  bricks,  40  . —  .07% 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  rand  a  doz.  in  case .  1.50 

“  small  size,  2  doz.  in  case . . . 90 

Small  Tumblers,  a  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  ease . .  1.50 

Loose  Codfish. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank.... . 

Pollock. . . . 

Hake. . . . 

In  original  cases,  450  lbs.,  '%  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  16 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .  12 

Smoked  Salmon,  whole  fish.. .  "  .*7 

Cromarty  Bloaters,  50s. . per  box  1 . 10 

“  “  ioo  s.. . . .  “  210 

Swift  &  Co  —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  In  glass, 
ioc.  sine,  24  soraw-top  jars . . . .  1.80 

Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jars . . . 

“  24  cartons . . 


J.io 

s.  le 


FRESH  FISH. 


Per  lb. 


Cisco .  “  ®°7 

Halibut .  -  .*f 

Salmon,  fresh . 14  “  *a5 

Codfish .  -  *9 

Large  Hake  .  -  •  ©# 

Haddock .  -  *©7 

Spanish  Mackerel .  i»  -  **7 

Sheepshead .  “  »x5 

Smelts . “  ®x® 

Flounder .  ”  *°7 

Cat  Fish .  -  -X2 

Butterfish,  frozen .  - 

Ells .  10 

Sea  Bass,  frozen .  -  *°8 

Weak . -  -x* 

Blue,  frozen .  - 

Fresh  Mackerel,  frozen,  each . so  -  .35 

Rock .  “  *l8 

Boiling  Rock .  ~  26 

Steak  Fish  %  cent  per  lb.  additional 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  ** 

Blue  Points . per  bbl. 

Absecon,  Primes., . per  M. 

Absecon,  Culls .  “ 

Rockawayi... . per  bbl. 


4.50 


-10.00 

-  5.00 

-  5.00 

-  6.50 

-  9.00 

-  4-5® 

-  5  5® 


CLAMS. 


Chuns . 
Necks  . 


.per  M.  6.0©  -  9 
..  “  jo©  “ 


DRIED  FRUITS. 

Raisins — 

Royal  Buckingham  Clusters,  22-lb.  boxes  . 

Extra  Dessert  Clusters,  22-lb.  boxes . 

Connoisseur  Clusters,  22-lb.  boxes . 

California  Clusters,  20  No.  1  pks . 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . . . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . . . 

5  or  io-box  lots . 

Standard  Brands,  28-lb.  boxes . 

Seeded — 

Owl,  Ex.  Fancy,  36-is . 

Union  Seal,  Ex.  Fancy,  36-is . 

Ensign,  Fancy,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Fancy,  36-is . 

5  or  io-box  lots . . . 

Admiral,  fancy,  40-is . 

Queen  Bee,  choice,  36-is . 

Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  choice,  36-is . 

5  or  10  box  lots . 

Jay  Eff,  choice,  36-is . 

5  or  io-box  lots . 

Seedless — Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 

Fancy,  new,  5  crown,  boxes  about  30  lbs . 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy,  new,  36-is . 

Thompson  extra  fancy  Bleached,  new,  50-lb. 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Thompson  Seedless, 50-is . 

Notawun  Brand,  Thompson's  Seedless, 

fancy,,new,  45-is . . . 

Victor  Brand  Sultana  Seedless,  40  x-lbs . 

5  or  io-box  lots . 

Thompson’s  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  io-box  lots..... . 

California  Sultana,  fancy,  50  lb.  boxes . . 

5  or  io-box  lots . . . 

Prunes — 


Per  box 
3-75 
3-45 
2-55 
2.05 
Per  lb. 

■°5k 

.05 

•°4k 

.06k 

.06^ 

•O  6k 

.06k 

.06% 

.06k 
■  o6’/s 
.0  eya 
.06k 
•O  6k 
.06 
.06k 
•  °5k 

•05k 
•05k 
05  k 


*.2 
©  C 
TJ  a  ^ 


W  _  _  r-  H 

«  Su 


j=.  , 
(L  o  £ 


oz,  3 


A 


•os  k 
•«7k 

.etk 
•  06 


•°7/2 

.06^ 


.04^ 


O  k  C 

ill 

20-  30,  25  lbs . 

30-  40, 25  “ . . 

40-  50,  25  “ . 07^ 

50-  60,  25  " . o6}i 

60-  70,  25  4i . o6k£ 

70-  80,  25  “ . 

80-  90,  25  ** . 

90-100,  25  ** . 

30-  40,  50  “ . 

4°~  5®,  5®  . . 

60-  70,  50  “ . 06  05^8 

70-  80,  50  41 . 

80-  90, 50  “ . .  .04^ 

90-100, 50  “ . 03%  . 

100-120, 50  “ . 

Prunes — Herbert’s  Challenge  Brand,  ex. fancy 

new  Santa  Clara,  20-30S,  25-lb.  boxes . 

Currants— Gold  Medal,  new,36-is . 

Gold  Medal,  new,  25  lbs.,  loose . . 

Admiral,  new,  40-is . 

Admiral,  new,  30  lbs.  loose . 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes. 


•°9k 

.08k 

•i°k 

•i°k 

•  10>k 

•06  k 
.06  fg 
.06% 

-06  k 
■  05  k 

.05/8 

.04k 

•03  k 

•°3k 

•  03k 
■°3k 


E 

X 

W 


••i°k 

•09k 

.09 
•  c8^ 


.07 

.06k 


Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe’en,  very  fey,  new  (Gldn)  abt.  70 lb. 

Sair,  new,  about  70  lbs . 

5  box  lots . 

Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs .  “ 

Figs — 

Fancy,  new,  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  7  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  " 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Wheel  Brd  fancy  new  Moorpark,  25  lb.  bxs. 

Challenge  Brd,  fancy  Moorpark,  25  lb . 

Forest  King,  fancy,  new,  25  lb.  boxes . 

Victory,  fancy,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Commander  Brand,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Red  Banner,  extra  choice  bright,  25  lb.  bxs. 

5  or  10  box  lots . 

Champion  Brand,  25  lb.  boxes . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 

Cherries —  . 

Extra  fancy  Cal.,  white.  Royal  Anne,  pitted, 

25  lb.  boxes . 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted.  25  lb.  boxes . 

Wheel  Brand,  unfitted,  new,  Cal.  Black 
Tartarian,  25  lb.  boxes . 

Nectarines — 

Reliance  Brand,  choice  white,  25 lbs.... 

5  or  io-box  lots . . . 


.07k 

•°7  y» 

•°7  y* 
■°7k 

•13k 

.  12 

Per  lb. 

.12 

Per  lb. 

08k 

.04k 

•°4k 

.04 

•  °5k 

■°8k 

■77k 

•13k 

.12k 

.  12 

Per  lb. 

•  15 
■Mk 

•  «4 

•  13k 

•  12k 

.  12 

.irk 

■nk 

.it 

.  11 
.10% 
.i°k 
.1 

Per  lb. 

•27k 

•  iik 


Peaches — 

Purple  Ribbon.ex.fcy  jumbo, yellow, 25 lbs. 
G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25lbs. 
Purple  Ribbon,  ex. fey,  large,  yellow,  25  lbs. 


Per  lb. 

06k 

.06k 

Per  lb. 
.10 
•°9 
.08k 
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WASHBURN-CROSBY’8 


Gold 

Medal 

Flour 


»»»«*■  \  V*Ll«' 

ISO/ 

?<( 


i§ 


^UUug««'»'*a 


^"ASHBURN-CROSBy 


Now  Sold  by  Philadelphia  Jobbers 


UN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 

V  —  —  ■■■  I,  .  ,  ,  —  L,  I  —  — — —  ■■  J 


The 

“Dozen 

Habit” 

Grows 


GET  SOME1* 


When  you  sell  a  customer  a  dozen  cans 
of  Van  Camp’s  Pork  and  Beans  at  one  time,  by 
giving-  her  a  little  discount,  you  start  her  in 
the  quantity  buying  habit  and  that’s  the  kind 
of  trade  that  pays  you.  It’s  easy,  it  pays, 
it  holds  trade,  to 

“Sell  her  a  dozen  cans." 

The  Van  Camp  Packing  Company 

Indianapolis,  Indiana 


TO  THE  TRADE: 


You  Should  in  Stocking 


CEYLON 


TEA 


Be  Ever  Careful  to  Buy 


The  Better  Grades 


It  Is 


The  Most  Profitable 


Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 
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horseradish. 

Tumble™,  io-e.  sis*.  »  do* . per  do*. 

Tumblers.  5-e.  si**,  *  do*. . . 

Tumblers,  xo-c.,  Lord’s  Prayer,  s  do*.  ( 
Tumblers,  imt.  cut  glass,  io-c.,  •  do*. 


INK. 

Arnold's,  black,  3s... . perbottl.  4« 

Continental,  red,  i  do* . 

“  black,  3  do* . 

Royal,  black,  3  do* . ** 

Superior,  black,  3  dose . . . ;”"1"  '  A 

Stafford,  Commercial,  3a . P**  bottl*  60 


Searchlight^ 

No.  I,  3  gTOSS  . — 

“  “  7-case  lots . 

No.  5 . . . 

“  4-case  lots . . 

Vulcan — 

No.  5 . 

Safety,  No.  . . 

“  No.  37 . 

Orient,  safety,  65s,  5  gross . 

Daily's,  No.  *,  blue  head,  60s,  5  £*°« . ...... 

it  '  «  «*  «•  s-case  lota 


MINCE  MEAT. 

Armour's,  Homo-made  style,  Wet— 

xo-lb,  kits . — • 

•5“  “  . - . . 


Nlcelle —  q  . 

Large  bottles ,  x  doz . ~ . ~~ .  8  00 

Medium  bottles,  a  doz .  9*xo 

Small  bottles,  4  doz . •• .  10.00 

5-gal.  tins, a  to  case~ . ~ . - . — •  3I,XS 

i-gal.  tins,  4  to  case .  xa-95 

#-gal.  tins,  8  to  case . — .  14 

3>ox.  tins,  35  to  case . »»« . — •  *3  ®5 

Trade  discounts  on  quantity. 

Oliver' b — 

1  doz.  large . ~ .  7*°° 

a  doz.  medium .  7*75 

e  doz.  jSTrvg>.ll . . . . . .  4*75 

6  1 -gal.  tins  . . per  gal.  a. 35 

10  . . .  \\  * 

ao  tf-gxl.  ti®*  - . - . - . -  2 ' 60 


50- 

x oo-lb.  bbls.. 


lamp  qoods. 

Per  case  of  6  do*. 


Lamp  Chimneys— 

Macbeth  Pearl  Top . 

Acme,  Victor  Top .  ?*„ 

Pure  Flint,  Lustre  Top.. 

Crysted,  Crimp  Top . ---  , 

No.  o.  Tubular  Lantern  Globe* ... 
Cold  Blast . 


Jumbe  Cbimney*,  plain . per  doz. 

<•  dec.,  107. 


No.  0. 

No.  1. 

No.  s. 

4.20 

4.50 

5.10 

3.60 

4. so 

4.80 

1.70 

3-3® 

3.90 

2.  xo 

*.70 

3-3® 

•2 . 

„5  do*. 

•■75 

..5  do*. 
No.  *. 

sar  dos. 

•75 

.85 

M 

•9® 

x  .00 

No.o. 

No.  1. 

No.  2. 

Banner  Burners- . . .  ,  -45 

No  charge  for  package*. 


S3 


•75 


Per  lb. 

•  °954 

•  09 
•®S# 
•®854 
•®8# 
.08 
■®7# 


.10 

•  *°# 

6.85 

3-95 

♦  •5° 


•*4 

J.IO 


Oil  Cans— 

x-gal.,  glass . — . . 

i-gal. ,  galvanised,  PearL. . 

5-gal.,  Lennox,  spout . . . 

5-gal.,  "  spigot. . 

5-ff«}..  Columbia . . . 

5-gal.,  Banner... . 

5-gal.,  Climax,  pump . . . 

5-gal.,  Home  Rule,  pump  «•**••••••••■••••• 

Lanterns — 

No.  o.  Standard .  J 

Ka  n  Dish . . .  r‘3® 


Per  do*. 

а.  *5 
J.90 
5*5* 

б. 50 

.  IZ 

,  xo.oo 
ia.oe 


l6s 


No.  o.  Dash ..... 
Cold  Bleat . 


8. co 


LIMB. 


Prepared,  a  do*.  In  case . . . P“  <teI 

Chloride,  Acme,  sifting,  as-lb.  boxes,  *  lb  . . 

«  ••  «  25-lb .  boxes,  54  lb— .., 


■  5*54 

:38 


150-  ■■  . 

45°“  "  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  14  bbls . . . P**}b* 

“  x8,  37  anu  68-lb.  buckets  ... 

“  6  xo-lb.  buckets . per  crate 

“  6  5-lb.  bucket* .  “ 

*•  6  5-lb.  glass  jars . per  case 

•*  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

<1  «  6  5-lb.  glass  Jars,  per  case 

Atmore  &  Son— 

Extra  Family,  Seedless—  c**®’ 

No.  5,  6  glass  jars . -••*•• .  4*5° 

No.  3,  6  glass  jars . . . . . ••••  3*° 

No.  18,  37  and  68,  wooden  pafls.....pe»  lb.  *3 
Barrels,  halves,  quartan  and  kite—  •***» 

Family,  heedless-  Par  box’ 

No.  5,  6  wooden  pails . . . ••••••• 

No.  xo,  6  wooden  pails  . 

Celebrated,  Seedless — 

Bbls.,  Hs  and  Us- . . per  lb. 

Wooden  palls,  x8,  37  and  63  lbs .  ^ 

Wooden  kits,  Nos.  ao-35 .  ^ 

Wooden  kits.  Nos.  20-35 . 

Keystone— 

Bbis.,  ns  K? . i "jrxi . —* 

Wooden  palls,  x8,  37  and  68  lbe~ . 

Condensed  cartons,  3  doz.  to  case. ....gross  xx.oo 
Condensed  cartons,  6J4  doz.  to  case.. gross  xx.oo 

Barrels,  J4s,  MS . Per„lb- 

Wooden  kits,  Nos.  20-35 .  -°8 

Wooden  kits,  Nos,  25-40 .  *  •IO''* 

Scblmmel's —  T/ 

Bbls.,  %  bbls.  and  30-lb.  kito.._ . - . °7 Ya 

18  and  37-lb.  kanakinj . . . °7 A 

xo-lb.  kanaklns,  6  to  crate  .. . per  doz.  10. 30 

S-lb.  "  6  to  erate .  “  S  TS 

5-lb.  glass  jars,  6  to  crate .  “•’T 

Campbell's,  30-lb.  palls . ;••••"• . 

Mrs.  Wells1,  bbls.,  54  bbls.  ">d  3®->b-  . 06 


Americas  OIL 

Per  do*. 

Stohrer’s,  No.  I,  a  do* . . SS 

“  No.  16,  a  do*. . . 

"  No.  3s,  *  dos- . . .  *-85 

Keystone,  bourns,  *  do*- . 


PEANUT  BUTTER. 

McLaren’s —  P*r  do,,• 

Small,  a  doz . . . . 

Medium,  a  doz. - . . .  x'5° 

Large,  x  doz . . . - . . . .  *‘Z^ 

Peanutene,  No.  a  jars,  a  doz . . 

Beardsley’s —  Per  do,‘ 

Small  jars,  a  doz . - . ••••  *9° 

Medium  jars,  a  doz . . .  ,,*S 

Large  jars,  i  doc . . .  *••• 


LYE  AND  POTASH. 


Babbitt’s  Lye,  4  do* . 

Per  ease. 

.  3* 20 

Popular,  4  do*- . — — . 

. . - .  *-45 

MATCHES, 


Double  Tip— 

Ohio  Blue  Tip,  No.  so,  I  gross . 

•<  "  No.  to,  i  gross . 

«  "  No.  *o,  too  packages... 

••  '•  No.  50,  t  groes . 

"  "  No.  50,  20  packages . 

Desk  Noiseless,  No.  50, 1  gross . 

«  No.  50,  *0  packages. . 

Ohio  Noiseless,  No.  jo,  1  gross . . . 

Silent  Witch  Nolsoleea,  No.  50, 1  gross . 

American — 

No.  . . . . 

“  10-case  lots . 

Battle  Axe,  No.  5,  red  head . . . 

Bird*  Eye,  No.  5 . ....too  packages 

Black  Swan,  No.  5,  nolteless  tip . 

Blue  Hen — 

No.  . . 

**  10-case  lots . 

No.  5 . ; . 

*•  4 -case  lot* . 

Cat  and  Mouse- 

No.  a . . . 

"  10-caie  lots . 

No.  3 . . . 

•*  7-case  lots . . . 

No.  4 . ; . 

“  5-case  lots . 

. 100  P»ck»ges 

•*  . . 

Black  Diamond,  N*.  5 . 100  boxes 

*t  11  6-case  lots . too 

Doric.  No.  . . 

Groce™  No.  a,  3  gross . 

Globe,  No.  1,  3  . . case 

Irnito,  1  gross . 

Maxeppa — 

No.  5 . . . 

"  3-case  lota . 

1  ess — 

No.  a . . — . 

*'  10-case  lots . - . 

No.  s . ; . . . 

“  5 -case  lota . 

Swift  *t  Cortnay— 

No.  60,  5  gross . . . 

•>  “  4-casa  lots . . 

No.  8e,  g  grom.. . 

«  *'  4 -caw 

No.  ». . . 

"  co-case  tots... . 

Mo.  . . . 


•  o8J4 
•°9^ 

.09 

.08 

Per  lb. 

•  »7& 


PAPER. 

Wrappias* 

Manila-  **  r““' 

15  x  ao,  full,  10  . . . 

24  x  36,  full,  ao  . . 

18x24,  full,  xo  lbs . . 

Special,  is  x  ao,  6  lbs . .  . . ” 

Bake™’,  15  x  so,  10  reams  In  bundle . ^....  •** 

Roll,  grocere’,  f ,  is,  *S,  *»,  *»  ®*  «4  ‘o“«* 

wide . P«lb-  _ 

Roll—  .  Per  lb’ 

White,  light  weight,  xa,  15,  1*,  o*  *4 

Inches  wide . .®3/s 

Glased  fibre,  xa,  15,  x8,  ao  or  24  inche* 

wide . °3» 

Glased  silk  parchment,  is,  15,  *»,  “  01  *4 

Inches  wide . . . 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  ’“u 

Parchment  butter,  (  x  1*. . — —  -377* 


PICKLES. 

45  gals.,  xaoos,  H.  G.  &  Co . . . . .  8  *5 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  "  . 

10  gals.,  600s,  . 

16  gals.,  600s,  “  . . 

x6gals.,  600s,  . 

45  gals.,  1400s,  "  . 

C  &  B.,  Chow  or  Gherkins,  pints . 

«  **  naif-pints . 

Celery  Sauce,  Yorkshire,  2  doz . .....per  do*. 

Chow,  "  pints,  a  doz.  (< 

Gherkins,  sour,  “  „ 

Mixed,  „  ,, 

Assorted,  «  «  “  “ 

Gherkins,  sweet, 

White  Onions,  “ 


2.25 
a. 65 
2.65 
4-5® 
4.50 

10.25 

3-3° 

3.40 

■9llA 

.92K 

.92U 

1.20 


sweet  ricaies,  3  e— ••• 

“  x,oooe,  5  gal . . 

<*  s.oooa,  5  gal . 

Chow-Chow,  No.  i,  5-gal.  kegs . 

“  No.  *,tpal . . 

Chow  and  Mixed  Pickles,  s  gal . 

Williams  Bros. — 

No.  8,  Sour  Gherkin*,  2  do*_ . 

No.  8,  Sweet  Gherkins,  a  doz . 

No.  8,  Sour  Mixed,  e  dos.._ . 

No.  8,  Sour,  assorted,  s  do* . 

No.  8,  Chow-Chow,  *  do*. . 

No.  8,  Onions,  *  dos . . . 


T«8Ut  Paper. 


too  (-cent  roll* . 

100  5 -cent  packs... 
100  xo-oest  roll*.. .. 
toe  10-con t  packs. 


Per  ease. 
~  1» 
...  3.  *5 
~  6.50 

-  6,50 


In 


New  Year,  ibis.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  $4  bbls.  and  30-lb.  kits . <>4/4 

National,  bbU..  >4  bbls.  and  30-lb  kits... . 07 

Southwark,  hhls.,  J4  bbls.  *»d  j*-lb.  palls . 05H 


Paper  Bare, 

Price  per  1,000  and  not  leas  than  )4  M  lots, 
original  shipping  bale*,  5  per  cent.  Special  Discount. 

a  6  a  j.  ass 

ll 


it 

*•35 

....per  keg 

75 

....  “ 

3-4® 

5  *5 

. 

*•95 

. 

*■75 

....ner  pail 

X  .00 

Per  doz. 

«s 

•  83 

85 

85 

85 

......as* . 

.8754 

Per  gal. 
.16 


.** 


MLS. 


Stove  Gxsohno. - 

Headlight,  1)0  teat., 


***  *0*0**  ####*•******•••• 


1.00 

I. 70 

J. 60 
4.50 

3  *5 
4.25 
3.00 
3-75 
3-50 
Gross 

*•35 

1.30 

3-5° 

3-5° 

3*5° 


OLIVES. 

H.  Kellogg  &  Sons,  Agents. 
Theodore  Marquet  Brand — 

64  oz.  Mammoth,  Froach  bottle.- . 

32  oz.  “  “  — . — 

19  OZ.  "  — . 

10  oz.  “ 

64  oz.  Extra,  French  bottle . 

32  oz.  “  “  . . . 

19  oz.  **  **  . 

10  02.  M  . . 

20  oz.  Extra  Mammoth,  cylinder., . 


1.60 

1.50 

4-*5 

4.00 


1.85 

*.65 

370 

350 


xo  oz. 

ao  oz.  Mammoth,  cylinder.. 


xo  oz. 

Cunler  &  Worth  Brand 

Gale.  French  bottle . . . 

64  oz.  “  . 

32  oz.  “  . . . . 

19  oz.  . 

xo  oz.  11  . . . 

xe  oz.  Pepper  stuffed,  club  bottle . 

xooz.  Celery  “  . 

5  oz.  Pepper  “  ring  bottle . 

Marquet  Brand — 

6  oz.  “Queens/*  cylinder  bottle 


Y1NEOAR. 

Duffy's— 

Pure  Apple,  extra  old.  bbia..  ••••■Meceeaeaa  ****** 

"  40  ^rain,  bbls.... . . . 

Pure  Cider,  40  . . . . 

“  45  grain . - . 

Corson's  Gold  Seal  Cider,  pure  apple . 

Whit*  Wine  90  degree* . •• — 

Crown  brand,  pure  cider,  quarts.- . per  do*, 

White,  distilled,  40  grain . . 

««  *«  45  grain . * . * . “ 

«*  "  extra  strength . *1 

Crosse  k.  Blackwell's . . . par  do«.  a. 00 


:5 


PROVISIONS. 


M.  ********  •' 


Price  per  1,000  and  not  less  than  500  lot*. 

Plain  flour  aacks,  i*V<-lb . per  M,  4.00 

«  as-lb . .  3 '75 

-  5d-lh. . -  "  «•** 


*5-5® 

10.95 

5.85 

3.90 

*■35 
2.2| 
2.00 
•  JO 


1.00 


10  oz. 


3-5® 

*•75 

3-5® 

3-35 

.90 

5*5 

2.85 

•75 


18  01.  Stuffed,  fluted  bottle . 

54  Pts.  Fourees . 

54  Pta.  Farcies . 

California,  quart  tins,  large...—— 

<•  pint  tins,  Urge . — 

«  quart  tfaii,  medium..., 


club  bottle .  *10 


a.  40 
3-5® 
3.50 
3.50 
a.ij 
3.00 


3-75 

3-5° 


I:S 

4-75 

4-5® 


lot*.... 


■55 
■  5® 
•75 
•  7® 
*-9« 
*•75 
4.00 

1  75 


OUva 

Bertln  8t  Parriar’s— 

Extra  fancy,  quarts,  x  dcx... . .  4*9® 

••  plnu,  idol . — .  »-9° 

“  J4  pints,  •  do*—....— . — —  i-9° 

Rae's — 

Lucca,  Htr®  bottle*,  1  do* .  *3-5° 

“  y-o*.  bottle*,  1  do* . .  10.00 

••  Finest  Sublime,  quarts,  1  do* . .  7.00 

««  **  pints,  2  dos .  8.00 

**  “  J6  pints,  t  doz« .  4.75 

•1  **  fcoi.  flasks, 2 U  doz.  8.00 

*«  »*  x2-oz.  flasks,  do*,  to.  30 

“  Sublime,  8-oz.  flasks,  sJ6  doz. .  7.5° 

««  11  le-os.  flasks,  3)6  doz^ .  9.50 

Finest  Sublime,  *  gal.,  so  In  case . per  gal.  1.85 

**  5  gal.,  1  or*  in  case,  *.75 

«  1  quart,  40  to  case...  “  j.ro 

Sublime,  1 -quart  one,  40  to  case . .  *  95 

"  J4-gal.  tins,  ao  to  case . .  a.lo 

11  x-^sl  tins,  so  to  case - — - —  a.  70 

"  j-*aLfts«*,  1  or  a  Is  case - - a. So 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pint* . per  dos.  4-75 

<<  quarts. .  5*75 

“  io-o*.ja™ . - .  “  *'*° 

"  xo-lb.  palls  . per  pail  *-3® 

I  Tripe,  xo-lb.  palls .  ‘  -9° 

I  j-gal.  ieg* . P**“S  ,  0° 

Pigs'  feet,  to-ib.  pall*. . P®*  vf  *« 

1  “  5-gal.  kegs . per  keg  rj»S 

Pickled  Beef  Salad,  In  glass . per  dos.  s .  10 

“  Tripe,  in  glass  . .  *  •*» 

*•  Ox  Heart,  In  glas* .  *-*° 

*•  Pigs’ Feet,  In  glass .  *•*“ 

Russian  Sardines . . . P*r  k®ff  -73 

*•  *-lb.  pall* . —....per  pail  -S® 

«  so-lb.  pails......— .  '  1,00 


POTATO 

x-lh.  packages,  bbl*.,  *5  Ihe... 

Loose,  bhls. .  to  lb* . . . 

J4 -lb.  package*,  xa-lb.  box** 


CHIPS. 


•  IBM 

iS 


Brad's  “  Tlp-Ti 
jo  i o—o*. 

SOD  10-01. 

Si  20-01. 

48  10-0*. 


►-To©"— 

packages — 


«e  a,  Whts*  Rk» 


Pereas 

-  1-73 

..  J.«S 
„  s.6o 

-  J.O® 
_  a. S3 


•  *5^ 

.*5« 

•  »s  Yi 

•  **X 


.18 


•  SI 


.per  bbl.  24.50 
27.00 
.16 

'.uH 


Haxns,  skin  back,  xB-20  lb* . — 

11  14-16  lb* . . 

“  xo-12  . . . . 

Picnics,  6-8  lbs . . . - . 

N.  Y.  Shoulde™,  xo-xs  lb#...- . 

Dried  Beef,  sets  city  smoked . - . 

«•  tenders  and  xnneks.. . - . 

*'  flats  . . 

«  air  dried,  . . 

it  tt  tenders  and  knucks 

iv  Pork,  butt . 

“  fiunily . ..... 

Breakktat  Bacon,  rib  In . — . 

"  boneless.. ... 

S.  P.  Bellies.  14-15  lbs . — 

Bologna,  *5-lb.  boxea . - . 

Boiled  Boneless  Ham . ** 

Beef  Tongues,  smoked,  5-6  lb* . . .  so.o® 

Cooked  Compressed  Ham,  *s4b.  hexes.......  _ 

Covered  Hams,  V-cent  extra ;  Covered  Should***, 
Picnics  and  Bacon,  >4 -cent  extra. 

Armour  &  Co.— 

Star  H ami,  reguUur,  10  t#  i* 

••  M  It  tO  14  Ibl.w . MM 

«  **  14  to  16  IbRra . .  a# 

N  sklnbacks. . — . 

Shield  Hams,  10  lb.  average. . . 

“  ss  “  . . . . 

'•  14  “  — . . . 

*•  16  "  . — ...... — 

•<  *8  “  . - . 

"  sklnbacks . . . - . . 

Picnic  Hams,  5  to  6  lbs— . . 

••  6  to  8  lb*. . . 

Star  Smoked  Ox  Tongues,  long  cut-....— 

«  *•  short  cut— ...... 

Beef  Bologna . — . — . 

Shield  Parafined  Bologna.- . . . 

Berliner  Ham . — . — — 

New  Orleans  Luncheon  Meat . —•••—■ 

Star  Cooked  Ox  Tongue - — 

Swift  &  Co. —  _ 

Premium  brand  Hams,  6  to  so  Ihl  — ...  — 

is  lb . — .... 

14  to  id  flat . 

18  lb . . . 

16-10  Iha 


..6J4 

.1654 

.16% 

.16% 

.15 

•5 

.15 

.15 

is# 

•*3 

•*3 

•  17# 

.s8 

.XO 

•®e# 


..654 

•  s6# 

..6)4 

•  s654 

■7 


•  ss 


Dried  Beef,  teaktoa. - — 

Beef  Toogoee,  short  cut.  — 


.*•# 
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Nobody  can  make 
a  better  wagon 
than  we  do,  and 
nobody  can  make 
as  good  a  wagon 
cheaper  ::  :: 


We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 

Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 
PHILADELPHIA,  PA. 


YOU  GET  BUSINESS 

Dy  catering  to  the  wants  of  the  people.  Do 
they  want  embalmed  food  ?  It  is  not  natural 
to  mix  drugs  with  what  we  eat.  Drugs  are 
medicines  to  be  prescribed  by  doctors,  not  by 
food  manufacturers. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

are  always  “Safe  to  Buy.”  They  will  be  as 
safe  next  month  or  next  year  as  they  are  to¬ 
day,  because  they  are  good  and  pure. 

_  With  only  reliable  brands  of  pure  foods  on 
his  shelves,  no  grocer  need  fear  trouble  or  loss, 
either  legally  or  through  the  dissatisfaction 
of  his  customers. 

There  are  plenty  of  clean,  pure  goods  with¬ 
out  Benzoate  of  Soda.  Why  should  any  mer¬ 
chant  sell  goods  that  contain  it  ? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


in<5  Benzoate  of  Soda  must  carry  a 
sticker  even  during  rush  ho _ 

ATM  ORE'S 

Mince  Meat 

y 

contains  no  chemical  preservatives 

ATMORE  &  SON.  Philadelphia.'' 

Members  ol  The  American  Assn,  lor  the  Promotion  at  Purtty  In  Food  Products. 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  "you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  J^-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  philadelPhia 

^  V  •  PENNSYLVANIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Winchester  brand  Hams,  skinned,  all  aver..  *534 
n  •*  8  to  io  lbs.  aver.. » 

•  <  «  12  lbs.  aver . x5 M 

it  it  x 4  to  16  lbs.  aver... 

a  “  16  to  18  lbs.  aver  .. 

««  “  Picnic . 

Above  average  loose,  if  packed  Vx  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs.  . «4M  •»* 

Plain  tubs,  50  and  60-lb.  cans . X4»  '  (/ 

10-lb.  tin  pails,  60  lbe . "  -xsK  ’ 

j.ib!  »  60  ibs . 16 

Armour’s —  ...  ,eV 

Shield  Pure,  60-lb.  tubs . .  >5* 

Simon  Pure  Leaf,  39,  5*  »“<* ,  IM . 

White  Cloud  Compound,  tubs . “A 

<.  tierces . **/8 

Vegetole,  tierces . . 

»  tuns . ~ . 81 » 

Swift  &  Co. —  .  .  ,  cv 

Premium  brand,  tierces . -  • 

Silver  Leaf  brand,  tierces. . . . 

Jewel,  compound,  tierces.. . 

Cotosuet,  tierces . — .  * 


dressed  meats. 

Per  lb 

City  Dressed  Beef—  08W-.10 

Common . •• . ®7 

Western  Dressed  Beef— 

Choice,  native  cattle . 

Common  to  fair .  7 

City  Dressed  Veal  1#  _  „ 

PlimC  . . —.12 

Good  to  choice . 3 

Dressed  Hogs—  .ix)6-.i» 

Pif* . . . ee....se.eeeeeeeeeeeeee  ..l/_ 

Hog*,  heavy . ••••••;; 

••  160  lbs .  S'. 

"  xao  lbs . . .  *  ra 

Dressed  Sheep  and  Lambs— 

Lamb,  western,  good . ® 

II  ••  culls . . . -  • 

Sheep,  . . 1.'^ 

“  medium . * 


BUTCHERS’  SUNDRIES. 


PLUM  PUDDINO. 

Richardson  &  Robins —  Per  dot' 

Individual  size,  )6  lb . . . . . 95 

Round  conical,  with  key,  No.  i,  r  doz .  *  3° 

x  x  No.  a,  i  doz .  4-xo 

*«  "  No.  3,  )6  doz . -  6.30 

"  “  No.  4,  )6  doz .  8.15 

P.  P.  Sauce,  No.  t,  a  doz . ~ . - _ 150 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz . •' .  *  ’ 10 

No.  1,  cans,  1  doz .  *-3° 

No.  a,  cans,  1  doz . 

No.  3,  cans,  J6  doz . . . . .  3-35 

No.  4,  cans,  %  doz._ — — . - . — • 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Psr  dof; 

No.  32,  jars . 97/® 

No.  s,  toy  pails . *-65 

American,  pure  apple,  tumblers,  assorted 

slices .  r® 

Schimmel’s,  No.  10,  tumblers- . -  <>3 

National,  No.  10,  tumblers . 72>® 

“  No.  6,  tumblers .  -49 

Preserves-  „  Pcr  'V, 

Schimmel’s,  pure,  30-lb.  palls . .  •  *37® 

National,  30-lb.  pails . 

Southwark,  30-lb.  pails . • . 

“  4»4-lb.  toy  pails,  %  do* . _  4-  XS 

Fruit  Butter; 


Fresh  Steer  Tongues.. 

Cow  Tongues.. 

Calf  Heads,  scalded  .. 

Sweetbreads,  veal . 

“  beef . 

Calf  Livers . 

Beef  Kidneys . 

Beef  Livers . 

Ox  Tails . 

Hearts,  beef . 

Rolls,  beef. . . . 

Tenderloin,  beef,  western 
Freeh  Pork,  loins,  city.. 

■  ■  “  western 


. each 

-  .75 

•  50 

-  -7® 

•5° 

-  -75 

pair 

•40 

-  -50 

•P« 

aoz. 

-I.  OO 

...per  lb. 

.  TO 

-  *5 

doz. 

-I  .OO 

-  .06 

.per 

dox. 

■  5® 

-  65 

....per  lb. 

•03 

-  05 

Apple,  No.  3a,  jars  . 
tnw! 


Per  doz 

•  *9® 

I  .OO 

2. 7© 

I  .  of 

■  oiY* 

.06 

•OlVx 

.07 


u,  15c.  size . 120 

fattle  Powder,  15c.  size .  r.20 

. 75 


Southwark,  No.  3,  tins . 

No.  5,  toy  palls . •• 

“  30-lb.  pails . per  P*'1 

"  30  lb.  crocks . per  lb. 

“  Schimmel’s,  30-lb.  pails .  “ 

Prune,  30-lb.  pails .  „ 

Peach,  30  lb.  pails . 

Jams— 

Schimmel’s,  pure,  jars,  s  doz... . 

Southwark,  assorted,  jars,  a  dos . 

Orange  Marmalade — 

Hartley’s,  Imported . 

Schimmel’s,  pure . 

Warrock’s  Guava  Jelly— 

r-lb.  tumblers . 

K-lb.  “  . 

FRESH  FRUIT  JAMS. 

In  No.  1  In  No.  1  glass 
Curtice  Bros. —  tlns.perdoz.  jars.perdoz. 


1.70 

•93 

its 

1.65 

4.00 

»»S 


.32)6-  -*4 

.13  *  .35 


Strawberry  Jam . 

Raspberry  Jam . . . 

Raspberry  and  Currant  Jam- 

Cherry  Jam . 

Apricot  Jam . 

Red  Currant  Jam . 

Quince  (sliced)  Jam . 

Peach  Jam . 

Pear  Jam . 

Blackberry  Jam . 

Gooseberry  Jam . 

Green  Gage  Jam . 

Damson  Jam . 

Grape  Jam . 

Orange  Marmalade . 

Pineapple  Marmalade . 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . ••••••  ,  , 

Tins  packed  in  cases  of  four  dozen  each, 
packed  in  cases  ot  two  dozen  each. 


dressed  poultry 

Drv-plck  all  poultry.  Leave  head  and  feet  on 
'  entrails  in.  „ 


Turkeys—  .. 

Western,  young  hens,  8  to  10  Ibs . 

«  young  toms,  33  to  37  lbs . 

Old  hens  and  toms . 

Common  to  good . 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy.............. . ■•••• 

Philadelphia,  fresh  killed,  3)6  t0  4  Ihs. 

Philadelphia,  fresh  killed,  3  to  3)6  'bs. 

to  pair,  fancy . •••••; . 

Western,  4  to  4)6  lbs.  to  pair,  fancy . 

«  3  to  3)6  lbs.  to  pair,  fancy . 

“  fair  to  good . 

Fowls — 

Western,  fancy . . . 

Heavy  Roasters,  4  to  5  lbs . 

Fair  to  good. . 

Old  cocks . 

Squabs — 

Prime,  large,  fancy . 

Mixed,.. . 

Dark . 


LIVE  POULTRY. 

Spring  Chickens,  nearby,  3)6  to  a  lbs.. 


Per  lb. 
.35  -.36 


-.36 
-.25 
-.20 

-.28 

-.28 

-.38 
-.32 
-.23 

-.37 

-.39 
-.  22 
-•*9 
.3  2  56-  33 
Per  doz. 
3.50-4.50 
275-3-75 
I.JO-O  00 


.25 

•»3 

.18 


»5 

-24 

.25 

.39 
•  19 

•33 

.18 

.20 

.18 


Large  Springers . 

Roosters . — 

Ducks . — •  -,s 


Per  lb. 

.  16  -.37 

36  -.38 
-•*7 

-.32 
-.16 


POULTRY  SEASONING. 

...per  doe. 


Bell’s  Spiced  Seasoning- 

Small,  or  ioc.  sire,  a  doz . 

“  3  doz . . 

Large,  or  23c.  eize,  1  do*..... 

i-lb.  cans,  1  dos . 

5-lb.  cans,  )6  dos- . .  ....... 


>1.25 

1*5 

I. S3 

3.25 

2.25 

3.25 

1. 25 
I. *5 
1.25 
I. *5 
3.35 
1.25 
3  is 

1.25 

I.»5 

1. 25 


>1.65 
3.6s 

1.65 

3.65 

1.65 

3.65 

165 

1.65 

1.65 

3.65 

1.65 
1.65 
1.65 
1.65 
1.65 
1.65 
1.65 
1.65 
1. 65 

Glass  jars 


Paris  Green,  100-125-lb.  kegs . per  lb. 

Jf-lb.  packages . 

}4-lb.  packages . 

1 -lb.  packages 

Rosin . 

Roach  Powder,  Omega,  4-oz.  cans 

x  »i  . per  gross 

Roachsault,  ioc.  size . Per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

t‘  granulated,  about  100-lb.  kegs 

Sulphur,  flour,  175-lb.  bbls . per  100  lbs 

xoo-lb.  bags . . 

less  quantity . per  lb 

Venetian  Red . 

Whiting . . . 

Goff's — 

Cough  Syrup,  25c.  size, 

Herb  Bitters,  25c.  size 
Oil  Liniment,  25c.  size 
Sarsaparilla,  50c.  size 
Worm  Syrup 
Horse  and  C: 

Dyspepsia  Tablets,  ioc.  size.. 

Iron  Glue,  McCormick  &  Co.— 

No.  5 . . 

No.  to . . 

Tube  V . . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . “5 

Root  Beer . 80 

Talcum  Powder . . 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  dox 

Sealing  Wax .  ‘ 

Sliver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

“  quarts . 

"  gallons . 9®?“ 

*•  M  bbls .  ‘ 

-  bbls . 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . Per  ca*e 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick's  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders.ioc.  else 

Extracts  and  Essences. 

McCormick  ft  Co  Bee  Brand—  Per  do* 

Vanilla,  Rose,  Pistachio,  No.  *  size . 9° 

No.  3  size .  i  M 

No.  4  size .  « 

Almond,  Apple,  Apricot  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  seize 
No.  3  size 
No.  4  size 

Lemon,  No.  •  else . 

Orange,  No.  0  size... . . . 


CIDER. 

Corson’s —  ,  , 

Barrels . per  gal.  .36 

y2  barrels,  28  gals . per  bbl.  5-°° 

Bottled  Cider —  Per  c*8* 

Duffy's  1842  Apple  Juice,  3  doz.  qts.- .  3-5° 

“  •'  2  doz.  pts .  4-°e 

Anchor  brand  Golden  Russet,  x  aox.  qts......  3*75 

«  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Rueoet,  1  doz.  qtz .  3-75 

<<  "  a  doz.  pta .  4.23 


4:2 

03 

3*5 

-75 

3.00 

•3° 

3-5® 

6.00 


3-75 

2.00 

2.00 

4.00 

2.00 

4.OO 

4.00 

•75 


CHEWING  GUM. 

Adams’ ,  counter  jars,  100  5c.  packages .  2 . 75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1  •  *5 

Spearmint,  20  packs,  ioo  pieces- . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07^ 

Fancy  Head,  100-lb.  bags . °6 

Extra  choice,  100-lb.  bags . . . 

Choice,  100-lb.  bags . °4?6 

Prime,  100-lb.  bags . °3W 

Japan,  fancy,  100-lb.  bags . °5fi 

“  choice,  xoo-lb.  bags .  ®4» 

Java,  fancy,  polished,  xeo-Ib.  bags- . 0576 

B.  Fischer  &  Co.— 


•  8S 
i-75 
2.00 
.90 
.90 


DRUGS. 

Family  Medicine*. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  xoc.  »z.  *$c.  ss. 

Castor  Oil . 45  83  *•** 

Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor . ....... 

Spirits  Painters’  Commercial... 

Paregoric . 

Glycerine.... 


•45 

•45 

•45 


Syrup  Squills . 

"ImT  " 


45 

•45 

■45 

•45 

•45 

•45 

■45 

■45 


-45 

•45 

45 

•45 


•»3 

•73 

•*5 

®5 

-»5 

8S 

*5 

»S 

»5 

*5 

»5 

*5 

*3 

•»5 

Si 

•*J 


. per  dot. 


.per  case 


SAUER  KRAUT. 

Extra  quality,  long  cut,  about  52  gal  ... 

15-gal.  kegs  ... 

Webster,  No.  3,  fancy.  N.  Y 
Compass,  No.  3,  2  doz 


State,  s  doz..... 


9® 

,:C 

4  5° 
xe.oe 


6.15 

»-55 

*5 

.80 


Syrup  Rhubarb 

Syrup  Ipecac . - . 

Turlington  Balsam . 

Golden  Tincture . . 

Tincture  Arnica . 

Balsam  de  Malta . . 

Bateman  Drop*,  rd  bots . 

Godfrey’s  Cordial,  rd  boti... 

Turpentine . 

Laudanum,  iec.  size . 

‘  23c.  size . .  ■ 

5  per  cent,  discount  In  grosz  lots  assorted. 

Alum . ■•••••• . . . P*r 

Borax,  powdered,  bulk. . per.,  ' 

Butter  Color,  W.  ft  R . P«r  doz. 

Bluc&tone,  bulk., . . . Mee.e.ee...eeeoe..per^b. 

Copperas . . . . . . . 

c“.?hor-  £Si:^UJ°bbL:::::::::z::  “ 

•  •  *•  less  quantity .  " 

<*  Tar  Balls,  sjo-lb.  bbls . .  “ 

«  “  lass  quantity .  " 

Caatoria,  Fletcher’s . . P«*  <!*»• 

•*  Pitcher’s... . —  “ 

Carbonate  of  Ammonia . . P®*^  }»• 

Epsom  Salu . - . 

Glauber  Salta- . . . — . — —  |( 

Glue,  ordinary . - . - . . .  „ 

“  white . — . - . 

Gum  Arabic . . . — 

Haarlem  Oil . - . 

Huaband’z  Magnesia- . — .... 

Jamaica  Ginger,  Hires’,  tasks- . . 

Liooriee,  P.  It  S.,  5c.  stick,  imported,  per  doz. 

“  M.  ft  R.,  5-lb.  bases . per  lb. 

«<  “  Usanges,  5-lk.  boxes  “ 

••  4S,  «s,  Is,  iso,  x6s,  S-Ib.  boxes  “ 

"  root . . . — . — . — 

Putty,  as-lb.  cans . P*r  i®<>  lbs. 

“  50-lb.  cans . 

Petroiaum  Jelly,  screw  top,  jc.  size  ...per  doz. 
<•  ••  ioc.  sise ._  “ 


i  95 
i-95 
i-95 

3-95 
i  95 
i-95 
*•95 
*•91 
*•95 
*•91 


I-9J 
*•95 
I  98 
*M 
.88 
•95 
•  oj 
••7 


08 

•3)6 


«9H 


For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  YOUR  Gno^E"f  ,°sT\2Tr-: 

L  AHCrST  SALC  or  ANY  nRANO  .N  UN.ICO  STA  . 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla. . 

No.  s,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted . 

No.  4.  “  “  . 

No.  4,  Vanilla . . . 

Assorted  cases,  Nos.  1  and  a . 

“  Nos.  1,  2  and  4 .  11.80 

Bulk.  pts-  I1*-  )6  ffals.  gals 

XXX  Vanilla .  3.3® 


•  45 

X 

2.00 

2.25 

O.80 


3.25 

I .  OO 


5.00 

2.50 


6.o« 

5.00 

4-®o 


1. 00  3.60  3.00  6.00 

3-50  2.7S  5-50  30.00 


XX  Vanilla . 

X  Vanilla . 

Lemon,  Glnrsr,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache.  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea . . 

Kitchen  Queen— 

Extract  Vanilla,  No.  ej. . 

«•  No.  X . 

Extract  Lemon,  No.  . . 

•*  No.  2X . 

No.  X . 

voring  Extracts — 

.  Vanilla . 

Lemon . 

Select  Vanilla . . 


12.00 

30.00 

B.oe 


Fischer’s,  choicest  head,  i-lb.  bag* . ®7)6 

><  «  2)6  lb., . °7H 

Queen  Quality  head,  i-lb.  bag* .  °7 

««  “  5-lb.  bags . ®7 

Coronet,  head,  1  lb.  bags .  .097* 

"  3-lb.  bags . . . 

Imperial,  choicest  Japan  style,  i-lb.  bag* . 

ti  *1  1 1  3-lb. 

a  a  a  5-lb.  ” 

Natural  Pure  Food,  head,  1  lb . . .  .  ^ 

Extra  fancy  head.  Acme  Brand,  100-lb.  bag*  .07* 

Fancy  head,  xoo-lb.  bags .  S 

Choice  head,  100  lb.  bags . . 

Fancy  Java  head,  100-lb.  bags.... . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  xoo-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

Choice  Japans.  100-lb.  bags . 

Crushed  head,  choice  broken,  i-lb.  bags . 

East  India  head,  z-lb.  bags . 


•5)6 

•  •5 

•  05 
•5 
■07 


®sK 

:3 

Xx 

•®4?6 
•  04 

07H 


I. *5  *.25  4. 


Ingoraoll’i  Flav 
High  Grade; 


aim . 


7.50 

7.00 
Per  doz. 
2.00 
.80 
•  45 

'.il 

•45 

3-75 

•is 

*s 

.45 


*  5® 

4.00 

3 

3 

4 


SALT. 

Worcester— 

Bbls.,  contain  280  lbs . 

“  60  3-lb.  bags . 

<•  22  14-lb.  begs . 

30  10-lb.  bags . 

“  315  s)6-lb.  bags  . . 

Irish  Linen,  250-lb.  bags . 

x  56-lb.  bags . 

«  28-lb.  bags . . 

Mermaid,  quick-diesolving  bathing  ralt, 

30  10-lb.  bags,  in  bbls . P«r  bbl. 

Pretzel,  280-lb.  . . 

“  1 80-lb.  lacks . 

Cheese,  280- lb.  bbls . 

Packing,  70-lb.  cotton  bags . . . 

x  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  case .  e. 

New  Ivory,  24  large  cartons  to  case . .  3 . 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  i.6o 

Less  than  5  bbls.  the  list  net;  5  «°  9  LbU. ,  5  P«*  «***. 
discount;  10  bbls.  ®r  more,  7)6  per  ceut.  discount  may 
be  allowed. 


.il 


T. 

•®3 
•®7 
•  *4 
.31 

3.6* 

3-55 

•15 

•7* 


Mapleine. 

Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle .  tt 

8  oz.  bottle .  *t 

16  oz,  bottle .  (I 

32  oz.  bottle . 


Per  doz. 
•35  3-°° 
.60  5.25 
1. 35  9-5® 
3.25  18.00 
4.00  35-00 


SALAD  DRESSING. 


Liquid  Renaet  and  Tablets 


Blair’s  Liquid  R< 

“  Rennet  Tablets,  3 
Shinn  ft  Kirk's  Liquid  R< 

- - Junket  Tablet*,  3  doz - - 

Union  Tablet*,  j  . . — 


sennet . 


Per  doz. 

3.10 

•75 

•  9® 
•73 
46 


Durkee’s,  large,  1  do* . 

small,  s  doz.— . 

Schimmel’s,  email,  *  doz . 

My  Wife’*,  large.  1  do*. . 

x  small,  e  doz . 

Snider’s,  pt*.,  1  do* . 


SAL  SODA. 


Bbl*.,  375  lb* . 


Kegs,  15®  Ibs.  . 

60-&.  boxes,  bulk  *r  gramriaind.. 


Per  dos. 
..  4-®» 

::  "tin 

„  *  .i» 

..  3. 45 

..  *»n 


*•4 
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We  Have 
Kept  Close  to 
the  Retailer 


In  selling  Egg-O-See  and  E-C  Corn  we  believe 
in  keeping  close  to  the  retail  dealer.  .  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines  :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 


Egg-O-See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


WHY  YOU  NEED  A 

“PEERLESS” 


This  Peerless  Counter  has  thirty  drawers  with 
display  pockets.  Each  would  increase  the  sale  of 
such  articles  as  raisins,  nuts,  crackers,  candy, 
loaf  sugar,  dried  peas  or  beans  which  makes 
thirty  reasons  why  you  ought  to  have  it  in  your 
store.  Peerless”  Counters  are  made  better  than 
other  counters  that  look  like  them. 

Send  for  our  large  illustrated  catalogue  show¬ 
ing  other  reasons,  styles,  sizes  and  prices.  Let  us 
explain  our  plan  of  easy  payments. 

Peerless  Fixtures  Company 

MARSHALL,  MICHIGAN 


J 


Watch 

Profits 

Closely 


Remember  all  the  time  that  you  are  certain  to  please 
your  customers  and  make  the  best  profits  for  yourself  by 
pushing 

Swift’s  Pride  Washing  Powder 

Don’t  drop  into  the  habit  of  handing  out  soap  powders 
without  thinking  whether  they  pay  you  or  not.  Every  sale 
means  a  good profit  if  it’s  SWIFT’S  PRIDE— more  especially 
now .  Write  the  nearest  SWIFT  BRANCH  HOUSE  for  par¬ 
ticulars  of  our  Special  Profit  Plan  and  find  out  why. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


We  Are  Proud  of 
Knox  Gelatine! 


Kr°x 


N9( 

EelmmE 


HIGHEST HEDQL.WORLOS  FAIR) 


CHARLES  B.KHOX 

J0HHSTOWH,W.V,U.aX 


And  the  reason  will  interest  yon. 

Grocers  everywhere  say  it  is  the  best  selling 
gelatine  on  the  market  because  it  is  the  most 
satisfactory  to  their  customers. 

You  run  no  risk  in  offering  KNOX  GELA¬ 
TINE  because  we  guarantee  to  refund  what  it 
costs  to  any  of  your  customers  who  don’t  agree 
with  us. 

A  product  which  repeats  and  shows  you  a 
good  profit  should  interest  YOU. 


Charles  B.  Knox  Company 


JOHNSTOWN 


NEW  YORK 
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La  *  Parta*'— 

Worereashtre,  quarts . ... 

“  pints . . 

»•  %  pints . 

BpIitrV  - 

Chill,  Ne.  *6,  «  do* . . 

«  No.  8,  *  do* . •• . - . 

Oyster  Cocktail,  No.  16,  2  do* . 

1  «  No.  8,s  do* . •— 

Worcester  Campbell’s,  No.  8,  2  do* . 

North  of  England,  No.  8,  *  do*. . 

Ch«f,  a  do* . ..is... . . 

Campbell's,  Chili,  ioc.  sue,  bottles . 


Ca^iy  bush.  ^ib.:::::: 

Caraway . 

Celery . •• . . 

Coriander,  bleached . 

Hemp . . . . 

“  bush.  40  lb . . 

Mustard,  Brown . 

Mustard,  Yellow . 

Poppy . 

Rape . 

"  bush . — 

Sunflower,  per  lb . 


Per  lb. 
•3 

2.40 

.  09 

•17 
®S 
.04 
1 .60 
.06% 
.06% 
•07 
.06 
2. 5° 
•05^ 


SOB  A* 

Bl-Caife..  ns  lb#.,  keg*.... - 

Bl-Carb.,  bulk,  less  quantity. ........... 

Babbitt's  Soda,  tf-lb.  pkgs.,  *5  lb*.. 
Ann  &  Hammer  bd.,  36  . 


...keg 

....per  lb. 


Saleratus,  Babbitt' 


t’s  btf,  tfs.  Sj-tb.  bx*. 


■5®  . 

•02  'fi 

•  OSH 

:°4S 

:» 


Lana's  Naptha.. 

Magic  Qeaxfcer . . 

Marseilles,  laundry  rise . — . — • 

**  5 -cent  sire . . . — 

“  toilet  sirs . . . 

Master  . . . . . 

Majcr*  . . ••••* . . . 

Miller's  Naptha . ~ . . . 

Naptha,  Swift*  s....~- . * . lcm 

**  P,  g  G . . . . . . eeeeee*00 

Octagon. . 

OldMllL . . 180 

. . *® 

Oleine,  Conway’s . 09 

"  Golden . I® 

"  Eavensoa’l . . . ®® 

•*  Kirk’s .  *® 

"  Philadelphia,  60  blocks . 

<■  "  " 

“  Pennsylvania . . 

“  Procter  8t  Gamble 

>*  Young's  Best . 

Pride,  Swift's . - . 

Polo . — • 

Quaker  City,  boxes . 

“  tubs . 

Sunlight,  oval . 

“  twin  bars . ..... 

Santa  Claus— . 

Saratoga . 

Star . . . - . 

Sunny  Monday . . 

White  Cloud . . . 

Wool  Soap,  large. 


•*o**oooo*«oeooe. 


. 

. e 

•  eeeeeeee  w 

. . 100 

. ISO 

.100 

*150 

. 100 

. 100 

. . 100 

........ ISO 


. . 100 

ra . 100 

. . 100 

. 100 


f.fto 

f.OD 

4.00 

!•« 

I  ts 

5:C 

i:S 

4.00 

4.00 

j-g 

j.8o 

1.90 

31® 

37* 

1  ®8 
3-9® 
s.90 

3- 73 
•  ■5° 
2.15 

Mr* 

2.8J 

2.85 

s.6o 

3-« 

2.80 

j.je 

243 

::C 

1 85 
3.93 

J.IO 

*•43 

JO® 

3  81 
*  71 
4.** 


Black,  Low  Grade...., 

White,  High  Grade.., 

White,  Low  Grade - 

Red,  High  Grade.., 

Red,  Low  Grade-... 

Cinnamon — 

High  Grade,. ■•••••••< 

Low  Grade . 

Clove* — 

High  Grade. ........ 

Lew  Grade . — ... 

Allspice— 

High  Grade. . — 

Ginger — 

High  Grade . — 

Low  Grad*...—. 

Mace- 

High  Grade . . 

Nutmeg* — 

High  Grad*. ............. — 

_ - 

Yellow,  High  OrodOw..*****^***  **9 

Yellow,  Low  Grado...*,.* . x4 

Brown,  High  Grado . .  *  *4 

McCormick  ft  Co.— 

Bee  Brand— Pepper,  Cinnamon,  Mustard, 

Cloree,  Ginger,  Allaplee . H-lb.  cartons 

3^-lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Psp- 
per,  Cloves,  Ginger,  Allspice,  J4-lb.  cartons 
*  cartons 

Bee  Brand,  In  canister*,  above  assortment, 

No.  45  slse 
No.  pc  else 


Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . %  gro.  1.15 

Electric  Paste,  M-grues  uoac*- . — — - *■■“ 

Magic  Paste,  U -gross  bows* . . . — — —  I-Tt 

Parlor  Prtdo,  Urge  size . . . pa  doc.  •  87H 

'*  “  . - . -...p«  gross  10.es 

•*  small  else... . . pa  doi.  .»o 

ninny  Enamel,  ^-groea . — . —.pa  grass  9 . 40 

Black  Jack,  y -gross . - . — .  7°® 

Rising  Sun. . — . 

Sun  Paste,  5 -cent  site . — 

11  10-cent  size . . — • 

X-Ray  Stove  Polish — 

5-cant  sise,  No.  5,  per  bon  of  V -grace . 

Pa  box  of  )£-gross . . . — 

14  dozen  to  gross . 

10-cent  sise.  No.  10,  pa  box  of  -gross.. 

Per  box  of  ^-grosa . . . — ... 

Per  gross . — . . . 

T.  T.  Dailey  Co.- 

*-in-i,  smaller  sine- . pa^dos. 

a-i*-i,  large  site. . . . 


MINERAL  WATER. 

Per  case 

Sheboygan—  . 

Large,  so  In  ease .  J 

Small,  100  In  case . . 

Ni^ebateiof<5^cents  pa  case  on  five-case  iott. 


SOFT  DRINKS. 

Per  dss. 

Cltoquot  Oub  Co.-  ,  J  PV 

Ginger  Ale,  extra  dry,  pints,  s  do*..  .... .  *.  10 

Sarsaparilla,  extra  quality ,  pints,  a  do* .  *  •  10 

BloodP Orange,  extra  quality,  prnU  t  do* .  * .  10 

Birch  Beer,  extra  quallpr,  pint* ,  2  do* .  *. ra 

Lemon  Soda,  extra  quality,  a  do*... . . 

Root  Beer,  extra  quality,  pints,  a  do*......—  2.1c 

Sheboygan  dinger  Ale,  10  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  2  doz.  in  crate,  pa  _  ^ 

crate . . . 

Root  Beer  Extract  Hires  ,  1  do*-- . 

Hires'  Root  Beer,  Carbonated,  a  do* . ... 

Hires’  Ginger  Ale.  Carbonated,  2  doz . 

Welch’s  Grape  Juice,  case  quarts,  1  doz . 

u  a  pints,  2  doz .  4*75 

11  "  "  )4-pints,  3  doz .  4-50 

u  "  "  4-ounce, 6  doz .  5.00 

I.  «  "  ^-gallons,  8  bottles  5.00 

5  per  cent,  discount  on  5  case  lots. 


Tollot 

Buttermilk  Coarao— — .. 


“  Swift’s . 

Castile,  El  Almoda,  9  4*, 

white . 

Castile,  *1  Almoda,  50  »», 

white . 

Castile,  Lexard,  floating— 

Costll*,  Lexard,  floating.. . . . -3® 

Castile,  imported,  Conti. . - . *?• 


. des, 

. gross 

mottled,  green  or 

. per  box 

mottled,  green  a 

. pa  box 

. . 


Castile,  imported,  < 

“  Conti,  original  boxes  . 

Cutaneous,  Dr.  Raub’s . 

Elderflower,  large  cake . — 

Fleur-de-Us . . 


. lb. 

. dos. 

. gross 

ii 

, . dos. 

. gross 


’I? 


4*5 


mottled, 

. lb. 

. doz. 

. box 


Hearts  and  Flower* . 

Maxine  Elliott . 

Oatmeal.  3  cakes  In  box— 

Olive  Oil  Castile,  white, 

9  U-lb.  bars  to  box . 

Turkish  Bath . .... 

Sweetheart,  50  cakes . 

“  100  cake* . - . b°* 

Swift's,  Pumice . 100 

“  Candia  Glycerine .  3° 

"  Raven  Tar . 100 

Witch  Haul,  |C*jre*,  X  gro* . P®** 

»*  Armour’s .  " 


6.6* 

.60 

43® 

»  *3 

4  33 
4.00 
s.oo 

•.» 

7» 

4-4» 

4.30 

•43 

o.ss 

8.10 

1*3 

■  09 

■  40 

1.90 
3-73 
4.5o 
4.15 
4,60 
3  *3 
1-9® 
IS® 


•TS 

•»® 


•i| 
•  IS 


.22 

•I? 

•17 

Pa  dot. 


•  4® 

•71 

•33 

•7® 


*•75 

4-1® 

7*> 

I. *3 
••»» 
j.ae 
2.25 
43® 
9*® 

■73 

••73 


Campbell’s,  jar,  2  do*. .*••■— . . 

Campbell’s,  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  s  doz. . 

••  a  n  “  “  . . . 

Beer  Mug,  fancy,  large  sine,  a  do* . 

Lemonade  Glass,  tall,  *  do*.......——... . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

s  dos . 

Milk  Jar,  glass  top,  2  dos . . . 

Water  Tumblers,  glass,  N*.  **,  4  dos . 


Pa  dos. 

•9® 

.90 

:  :U 

.  «3 

73 


Ts 
•  4*54 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  #  gross. . - . u  ^  I  S 

p.,.  Liquid,  ay,  zSffi  111 

»  «•  small . P*r  g1®5*  7  °° 

„  11  «  . . . .....per  doi.  .es 

Put*  Paste,  large . — . P*r  do‘-  '  ** 


SOAP — La«Mflry. 


Ban. 

. . x— 

. x»o 

. xoe 

.  7* 

. 100 

. xoo 

.  60 


Less 
than 
5  bzs. 
3-05 


fcflirlaa  1— >■ 

Day  &  Prick’*  Flint,  56  bars . — . 

Young's,  48  bars . . . 

Brook*’  Crystal,  100  bars . 

Philadelphia  Standard,  60  bare . 

Sapolio,  36  ban.......... . 

“  Hand,  36  bare . - 

Wrigley’s,  100  bare . ••••• . -"-a- 

(50  bare  free  and  •}  Universal  Coupons  with 
Kitchen  Crystal,  36  bare.. . - . 


1.80 

3*® 

». sj 
...  *•»» 

each  box) 

...  *  31 


Acorn. . 

Ark . 

American . 

Be* . 

Best,  Babbitt.......—-. . 

Babbitt’s  Now  York  City . 

Big  Master . 

Brown .  60  _ 

Borax,  Drey doppel .  .  . .  «°  *'J® 

“  Day  s  Frick,  Novelty .  4® 

"  Handsome .  8° 

"  Eavenson,  large . *®° 

11  “  small . . 

“  Kirkman's . 100 

••  Red  Seal . i°® 

•<  Swift’s . IO® 

“  Climax..... . . . 100 

Circus . 100 

Cotton  Oil,  White . i®e  - 

Coal  Oil  Johnny . 100  3.5774 

Do^Unii’  Electric . too 

Dewey . 100 

Fairy. .  100 

Fels-Naptha. . to® 

Five  cose  lots  freight  prepaid. . . . 100 

German  Family . 300 

Good  Morning . too 

Glycerine  Tar . too 

Gloss . t°® 


*•73 

•  85 


s.85 
*.70 
*40 
.  60 


2. 80 
*.60 
4*75 
3-75 
3-75 
3-75 
3-75 
2.10 

3*° 

5-55 


4.00 
4.00 
3  93 


3*3 


Pearline,  j«  pn<*aga . — . 

*•  7*  “  . — 

«■  ,00  **  . 

Soapine,  No.  y,  too  packs . 

“  No.  11,  too  . 

<•  No.  .7,  3«  "  . . 

Babbitt’s  1776  Powder,  too  4-os . . 

Finola,  too  package* . . . 

Gold  Dust,  Falrbank  *,  too  te-o*.  packages.... 

<<  <•  24  4-lb.  " 

Naptha  Borax,  too  package*,  large . 

“  100  5 -cent  package*- . 

Kirk* line,  white,  24 lag*  pack*.. . 

«  “  100  12-0*.  packages . 

Young’s  Pearl  Borax,  60  t-lb  packages . 

Snow  Boy  Washing  Powder,  *4  4s . 

it  “  50  as. . 

a  **  xoo  . . 

Nine  O’clock  Tea.  too  packages . ...... 

I-V  Washing  Tablet*,  3  doz . pa  do*. 

Swift’*  Washing  Powder,  too  is . 

•>  “  24  4* . 

Pennywash,  1  greet  and  144  i-cent  cakes  free..  10.25 

Powerine,  too  packages .  3  •  75 

Old  Dutch  Cleanser,  48  package* .  3- *3 


Pa  ease 

*.70 

:  n 

,  ».J7)4 

:  IT* 

.  2. *5 

.  3. *3 
.  4  0® 

.  4-5® 

.  4-73 
.  373 
335 
•  3  33 

353 
4.00 
4.00 
4  o® 
3*5 
•43 
4.00 
4.00 


WHOLE  SPICES. 

Pa  lb. 

Pe«p*r,  Blank . ®7^ 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round- . pa^hge. 

Excelsior,  24  packs . — ..... — 

McAllista,  36  packs . . . 

Gold  Medal,  .4  packs . — 

Bird  Gravel — 

Red  or  White,  small,  pkg* . yei  002. 

Red,  large,  *6  pkgs .  „ 

Silva,  small,  36  pkgs . — •  u 

B^B^^rrrrrri-u. 

Toothpicks,  Eureka.  100  boxes . case 

“  Perfection,  2  dos . pa  dos. 

Royal  Glue,  1  do* . per  do*. 

Paist’s  Glue,  1  doz . — . . . 

Carpet  Tack*,  Wooden  Keg,  %  grots  case, 

assorted,  6,  8.  10  . . per  case 

Carpet  Tacks,  Silva  Steel,  4-®* . per  dos. 

8-®« . . .  „ 

8-01 . - .  „ 

. .  .. 

. . . . 

Matting  Tack*— 

No.  to,  steel . . . pa  aos. 

No.  11,  “  .  „ 

No.  it,  “  . - . 

FU-Stickon,  Fly  Ribbon . pa  8TO« 

FU-Stickon,  U  grots  display  carten. . 

Ely  Papa,  Tanglefoot . Per  caM 

•*  Sticky,  to  cartons . 

Sdcktite  Fly  Paper,  zoo . per  case 

«  “  10  cartons- . 

Wax,  White  and  Yellow . P®r  lk- 


Allspice 

Cloves— . 

Mac* . 

Nutmeg*,  large . 

11  medium . 

Cinnamon  Bark,  Canton . —■•••• . 

Java  Thin  Quills,  S-lb.  roll*.. 

Salgon . 

Whale  Mixed  SpicM,  bulk,  6-lb.  boxes . 

Green  Ginger  Root, 


CORN  STARCH. 

Davis,  48  5-cent  packages . — P*1,** 

“  if  10-cent  "  . . 

Duryen's,  40-lb.,  i-lb.  packages . 

’’  *o-lb.,  . . . 

Niagara,  40-lb.,  “  . - . 

Cream,  48-lb.,  “ 

Kingaford’s,  40-lb.,  m  . . 

so-Ib., 


:3 

•  x6 

•  i*H 

•  IS 

•3® 

S3 

.1* 

•3 


1.80 
*•  7®  , 

:a 

•®s 

3-43 

•.a 


ROPE,  TIB  YARN,  ETC. 

Emory  Cotton  Rope,  00  yd*,  to  lb....— .par  lb. 
11  **  Qotheolines,  50-lt.  hanks. ..do*. 

C1«y eland,  extra  fine  cotton  twine . per  Ik. 

Orange  Brand,  fine  cotton  twine.,.# .  (( 

Texas  Medium,  cotton  twine . . 

Cotto«  Candle  Wick . . . . 

Colored  Twine,  8  balls  to  box. .lb.  to  bx. 
riue  Hemp  Twine,  8  balls  to  lb.  la  |-lb.  ^ 

Coarse  Hemp  Twine,  8  bails  to  lb.,  In 
5-lb.  bunches . - . . . 

Best  Jute  Rope,  16  yds.  to  lb..— . . 

Beet  Jute  Plow  Line,  8  yds.  to  lb . 

Jut*  Clotheslines,  90  ft.  to  hank . per  do*. 

»*  108  ft.  to  hank. . 


•  o8X 

•TS 

.so 

.18 

.16 


.16 

■®T 

•2! 

x.6o 

If® 


,  40  lh.,  1  lb.  paokage* . ®3K 


LAUNDRY  STARCH. 


9 «  , 

®3« 

06 

■05 


SPECIALTIES. 

Anker's  Bouillon  Capomloo . . . 


Argo,  Gloss,  *4  5-eettt  package* . 

GUoert’s  Laundry,  40-lb  boxes.— 

«  Patent  Gloss,  crates,  ia  6-lb.  wd.  bxs. 

<«  Linen  Gloss,  3-lb.  cartons . 

Kingaford’s,  Pure,  vlb.  cartons . . . ®8 

«  Pure  Gloss,  40  i-lb.  package* .  06 

«  SUva  Gloss,  ia  6-lb.  wd.  bx* . ®73Y 

Duryea’s,  Superior,  3-lb.  cartons . - . °®H 

^  ’  Saun  Glom,  lb.  packaga . °7 H 

•«  Superior  B,  bulk . . ®4H 

<*  Satin  Gloss,  crates,  is  6-lb.  wd.  bxs.  .o»)i 

Niagara,  laundry,  50-lb.  bulk.. . 

"  i-lb.  packages,  48  lbs . 

«*  3-lb.  cartons,  48  lbs . . . 

•'  . . 

Celluloid,  64  10-cent  package* . 

'<  64  5-cent  “  . - . 

Elastic,  64  10-cent  package* . 

•  I  (i  5-CCnt  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods. 

Starch  Polish,  *0  cakes . P«  box 

Rex  Gloss,  5®  lb.  bulk . 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

NEW  CROP.  1908- 

Special,  extra  fancy,  No.  736  — . 

Fancy,  No.  . . 

Choice,  No.  . . . 

Cane  Juice  ... 

Black  Strai 
B.  H.  F 


rap . 

.,  Horse  Food  Mol*****.. 


•4* 

3* 

•37 

-•4* 

.is 

IS* 


•03« 
•  ®5 
•®5 

.06 

4-3® 

2.20 

5.00 

*50 

.08 

•5° 

•®J 


JO® 


PURE  OROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F.— 

i-cent  tins,  2  and  4  do* . pa^do*. 

)ime  si*e,  1  and  4  do* . -  (( 

V-lb.  net,  tins,  *  and  4  dot .  <( 

54-lb.  net,  tin*,  *  doz .  <( 

r-lb.  net,  tins,  t  doz . — 

6  lb.  cans,  full  weight . 

*o-lb.  cans,  fall  weight . 


t 

1. 00 
1.9® 
3-7® 

•»1 

.22 


STOVE  POLISH. 

Pa  gre. 

Eaameline  Pa*U,  small,  tf-greee .  4-®® 

“  “  lag*,  . .  7" 

«  Liquid,  large,  "  . — 


Refined  N.  0.  Cempoimd. 

Gold  Mine,  refined,  with  i  dez.  No.  g  serew- 

top  cans,  both  freight  paid . - . - . 

Gold  Mine,  in  bbls.,  new  crop . “ 

Fancy,  No.  . . 

Fancy,  No.  . . - . 

Prime,  No.  no . - .  * 


Porto  Rico  Molassoa. 


Extra  Fancy  Ponce,  Ne.  714,  new  crep.... 
West  India,  choice,  No.  51®.  compound.. . 


*3 
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WOODCOCK  MACARONI 

is  fast  crowding  imported  macaroni  from  the  better  retail  stores  in 
the  United  States.  This  is  easily  explained.  WOODCOCK  MACARONI 
is  superior  to  the  imported  in  quality  and  flavor— due  to  the  highest 
grade  ingredients  and  because  it  is  carefully  made  under  ideal  sani¬ 
tary  conditions.  It  will  pay  you  best  to  PUSH  Woodcock  Macaroni. 

WOODCOCK  MACARONI  COMPANY  *  Rochester,  N.  Y. 


Suppose  You  Didn’t  Pay  Rent 


<If  When  you  figure  the  cost  of  doing  business  you  in¬ 
clude  rent,  and  if  you  didn’t  have  to  pay  rent  you 
could  sell  cheaper. 

tjf  Just  so  with  us.  Our  cost  of  selling  is  nothing  com¬ 
pared  with  our  competitors,  because  we  don’t  use 
salesmen.  Isn’t  it  absolutely  clear  then  that  we  can 
afford  to  sell  Teas  and  Coffees  cheaper  on  that  account? 

Let  us  match  your  own  samples  or  send  for  samples 
from  us.  In  the  latter  case,  don’t  forget  to  say 
exactly  what  you  want. 

DURYEE  &  BARWISE 


Roasters  and  Packers  TEAS  and  COFFEES 

89  FRONT  ST.  -  NEW  YORK 


ESTABLISHED  1897 


HORSE  RADISH  GRATERS 

Great  Time  Saver 

AND 

Easily  Cleaned 


Price  Special  //* 

$5.50  % 


Tea  and  Spice 
Caddies 


ALL  STYLES 

Scales,  Mills 
REFRIGERATORS 


Write  for  illustration 
catalogue 


H.  F.  HEACOCK,  51  N.  Second  St.,  Phila.,  Pa. 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


R0V\L  SPECIALTY  CO.,  Sole  Manufacturers  92  rneeAw  yo^kREET 


"BLOOKER’S  COCOA  is  the  Cocoa 
of  Flavor,  Aroma  and  Strength 

American  Depot,  No.  46  Hudson  Street,  New  York 


Our  Indexed  Coupon  Books 


are  conceded  by  thousands  of  satisfied  users, 
to  be  the  most  convenient  and  best  made. 
If  you  are  not  using  Indexed  books  you  are 
making  a  mistake.  They  cost  no  more  than 
the  other  kind,  and  are  delivered  freight  or 
express  charges  prepaid.  Good  for  cash  and 
credit  business.  Saves  you  nine-tenths  of 
your  bookkeeping,  and  eliminates  forgotten 
charges,  losses  and  disputes.  Saves  you 
time,  labor  and  annoyances.  Their  cost  is 
trifling.  Let  us  send  you  free  samples  and 
booklets  at  once,  now. 


J.  P.  FORBES,  Forbes  Building,  COSHOCTON,  OHIO 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 


Fun.  weight  PEARL  .‘S. 

V  borax  soap. 

■SQAf*  _  ■  ■  ■ 


One  of 
the  famous 
Three  Leaders 


CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit 


Established  1877 


Philadelphia,  Pa. 


William  B.  Harris  Co. 


1 67  Front  St.,  New  York,  N.  Y. 


Coffees 


Teas 


WILLIAM  B.  HARRIS,  Coffee  Expert 

United  States  Department  of  Agriculture 

Write  for  samples 


,o®oS3sg; 

The  Double-Tip  Match  Has  the  Call 

The  double-tip  match  has  almost  wholly  supplanted  the 
old-fashioned  loud-striking,  flaring  match.  The  best  of  the 
double-tip  is  the  Ohio  Blue  Tip  Safety.  It  is  an  independent 
match,  well-made  and  dependable. 

And  it  pays  you  81%  profit. 

OHIO  MATCH  SALES  COMPANY,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 
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Glucose. 

Best,  for  confectionery . 


HONEY. 


Light  Honolulu,  5  gal-  cans . per  gal. 

Domestic,  barrels . per  gal. 

Selser's,  lunch  bottles,  a  doz . per  doz. 

Selser’s,  medium  bottles,  a  doz..... . 

Schimmel’s,  10-  >z.  bottles,  a  doz.  in  <mse . 

“  6-oz.  “  “  . 

New  England  Maple  Syrup  Company 
"Golden  Tree”  Pure  Honey—  Fer  d01' 

No.  1  jar,  1  doz.  in  case .  *9° 

No.  z  jar,  a  doz.  in  case .  *-5° 

No  3  jar,  3  doz.  in  case . »5 


Qt.  bottles,  IS  ia  cane 
Ft.  bottles,  >4  in  cane... 

Fives  bottles,  S4  in  cane 

Jacket  cans . 

Vermont,  gal.  tins . 

“  %-Kai-  .  . . 

Hazen’s,  qt.  bottles . 

’•  pt.  bottles . 

New  England  Maple  Syrup  Ompany 
"Golden  Tree”  Pure  Synip— 

Square  bottles,  a  doz.  in  cane....... 

Fruit  jar,  a  doz.  in  case . 

Medium,  s  doz.  in  case . 

Small,  a  doz.  in  case . 

Square  lull  gals.,  %  doz.  in  case.... 

Square  fall  %  gals.,  1  doz.  in  case. 

5-gal.  jacketed  cans . 


refined  molasses  and 

SYRUPS. 

Jockey  Club  Mason’s  Quart  Jars—  Per  dos. 

4  doz.  In  barrel . 

Lyle’s  Imported,  No.  a  cans,  a  doz .  1  •  ®5 

Globe,  No.  a  tins,  a  doz . 

Globe,  No.  1%  tins,  a  doz . . 

Globe,  No.  5  tins,  1  doz . 

Globe,  No.  10  tins,  doz . 

Banner,  in  jars,  compound . ... 

White  Clover,  in  jars,  compound. 

Purina  Pancake  Syrup,  36  pts . 

**  “  24  ats 

«  ••  ia%  gals. 

a  “  6  gals.... 

*Karo,  xo-cent  size,  a  doz . per  case  1.80 

Karo,’s5-cent  size,  1  doz .  *  ®° 

Duff’s  Molasses — 

Gal.  cans,  screw  cap,  %  doz.  to  case . 

U-gal.  cant,  screw  cap,  1  doz.  to  case . 

Qt.  cans,  screw  cap,  a  doz.  to  case . 

Palmetto —  .  , 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

doz. 


r-*7 
t-77  , 
■9*% 
.90 
1.30 
4.00 
7.00 

13.00 


Per  doz 
6.6© 
3-50 
1.85 


5  » 


to  case . . . 

No.  5  cans,  short  J4-gal.,  screw  cap,  1  doz.  ^ 

to  case . . . . . 

Full  qt.  cans,  plain  top,  a  doz.  to  case. . . 

No.  s  cans,  a  lb.  size,  plain  top,  3  doz.  to 
case . - . 

RNo.  zjTcans,  2%  lb.  size,  plain  top,  a  doz. 
to  case . 


.40 
■  97% 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup—  Per  doz 

Gal.  cans,  6  In  case . 

j^-gal.  cans,  ia  in  case 

Qt.  cans,  24  in  case . 

Pt.  cans,  24  in  case . 


picnic  Plates,  8  in . 

“  9  in . 

Crates  contain  350  each. 

The  Haul on-Sharps  Co.,  No-Leak  Paper- 

No.  . . 

No.  a . 

No.  . . 

No.  J . . . 


No. 

6,  t  in  ,  White  tamplco . — 

:: 

6,  5  in.,  Family,  extra  heavy . 

8,  6  in.,  “ 

so.  Tin.,  "  1 

is,  $  in.,  “ 

6,  j  in..  A.,  hair  bristle . 

8,  6  in.,  “ 

so,  7  in.,  "  . 

*.*,  8  in.,  . 

6,  5  in.,  Ideal,  aU  bristle,  3  row... 
8,  6  in.  “  “  3  row  - 


ClotlieS  Plus. 


;  groat .  , 

Plbbals  Clothesline  Hooks . per  doz 

Etc  Crates. 

Perfection 


Per  box. 

.  .40 

•  -35 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  doz. 

4-  XS 

3-50 

j.65 


Little  Gem,  parlor,  s  string . - . 

N  U,  No.  6,  split  handle*............ . 

Leader,  No.  6,  3  string,  red  handle* .  3-65 

Princes*,  No.  4,  fancy  handle* .  4- 5» 

Whisks,  a  sewed .  ,  I® 

Factory ,  heavy .  *  ' 


to  set*  fillers . 

Standard,  s*  set*  filler* . . . •;••• • 

Star  Egg  Carrier*,  No.  s,  a  doz . per  doz. 

“  No.* . 

Star  Egg  Tray*,  No.  1,  1  M . per  M. 

No.* . per  doz. 

’  . doz.  sets 


Divisions.. 


s. oo 
*•35 

t. jo 
a. *5 
3-5* 
3*0 
4  3° 

•35 


Dust  Brushes. 


Per  dos. 


No. 

7X,  Fibre,  wire  drawn . 

as ,  All  hair,  wire  drawn. .  *  •  *5 

*8,  White,  wire  drawn .  *•*• 

s,  7  in.,  All  hair,  flat  end .  *  °5 

tt,  7  in..  Mixed,  round  end..... . 

11X,  7  in.,  All  hair,  round  end . 


a. as 


BRUSHES. 
Scrub  Brushes. 


Washboards. 


No. 

*9. 

57. 

iso, 

80, 

100, 

ia6, 

x3°> 

14*. 


Good  Enough,  double,  spring  protector. 

Peerless,  double . 

“  single,  spring  protector . 

Seal  Globe,  double,  swing  protoctor . 

Northern  Queen,  single,  protector . . 

Ruby,  single . . . . 

Little  Gem,  pail  board . 

Celery  City . 


Per  dos. 
.  3«S 

.  3-50 
..  33» 

..  31* 

.=  3»o 

..  I  9* 

..  *35 
..  a  75 


No. 

as,  Whit*  comer . 

*3,  Medium  sbo . 

*7,  Large  . ; . 

S3,  Marble,  medium  *ne.. 

00,  White,  Snap . 

Handy  House . 

Jersey  Milk  Can . 


Per  doz. 

..  -75 

...  .85 


•9® 

■45 

■4* 

.00 


No 


Buckota. 


O.  G.,  a  wire  hoops.. 

“  3  wire  hoops.. 

Pine,  2  hoops,  flat..., 
“  3  hoops,  flat... 

Galvanized,  ia  qt.... 

“  14  qt.... 

Indurated  Fibre . 


Stove  Brushes. 

Per  doz. 

^Straight  Block,  wood  handle . 9° 

as’  X,  crescent  shape . .  1  •  75 

s,  Grey  fibre,  strap  handle . 

,  «  “  r-®5 

6,  Extra  quality,  all  hair .  *-75 

Shoe  Brushes. 

No.  Per  d01 

e,  Mexldan  Fibre . 

s,  “  large . 

4’  Bristle  outside . 

5,  All  bristle . 

s6X,  All  bristle,  extra  value.. . 

18,  All  bristle,  spotted  white . • 


The  Cost  of 
Lighting 
Your  Store 


If  you  buy  from  us,  you  buy 
for  less  money 


We  are  the  largest  PAPER  dealers  in  Pennsylvania. 
Because  of  the  volume  of  business  we  do  we  can  live  on  a 
smaller  margin  of  profit. 


Aren’t  you  sufficiently 
interested  in  the  important 
matter  of  the  proper  lighting 
of  your  Grocery  Store  to  let 
us  figure  on  the  cost  of  using 
Electric  Light? 

If  your  store  is  located  in 
Philadelphia,  we  will  obtain 
an  estimate  for  the  wiring 
of  your  store,  we  will  figure 
on  the  mo-thly  cost  of  using 
Electricity,  and  will  furnish 
you  the  entire  proposition 
without  expense  on  your 
part  or  obligation  to  use  our 
Service. 

Write  or  telephone  to-day 


PAPER  BAGS,  All  Sizes  and  Shapes 
WRAPPING  PAPER,  All  -Weights  and  Grades 
TOILET  PAPER,  Two  Cents  a  Roil  to  Ten 
PARCHMENT  PAPER,  Grease-proof,  Damp-proof 
WAX  PAPERS,  for  Meats,  flowers,  etc. 

OPEN  END  ENVELOPES  in  Endless  Variety 


Write  for  prices  and  you  will  see  the  saving  to  you. 


HUFF  PAPER  COMPANY,  5th  &  MarkatStS.,  PHILADELPHIA 


to 


The  Philadelphia 
Electric  Company 

10th  and  Chestnut  Sts. 


v. 


J 


What  Cereal  Nets  You  40%? 


If  you’re  in  doubt,  figure  up— you’ll  see 
that  not  a  cereal  in  your  place  nets,  you  any¬ 
thing  like  it.  Several  in  fact  you  re  selling 

at  cost  price.  n  -> 

How  can  our  Gluten  Cereal  net  you  40  Jo . 

Simply  because  no  gigantic  advertising 
appropriations  are  tacked  to  its  cost.  e 
manufacture  economically  and  conservatively, 
and  we  have  no  huge  salaries  and  not  muc  \ 
advertising  expenses.  We  sell  you  Gluten  Cereal 
at  $1.20  and  you  sell  it  for  $1.80. 

A.  C.  GODSHALL  &  CO.,  Inc.,  LA1NSDALE,  PENNA. 


TOBACCOS— PLUQ. 


Deer  Skin,  9  »nd  16  lb . 

Jolly  T»r,  s,  x°,  »S  and  *5  'b* 

Newsboy . 

Old  Honesty . 

Piper  Heldslck . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . 


Per*. 

•17 

•» 

•39 

t\ 

44 

37 

II 

.» 


SMOKING  TOBACCO. 


Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader .  . 

F  ashion . 

G.  &  A.  Navy . 

Hot  Ball . 

Miner’s  Extra . 

Pipe  Smoking . 

Red  Man . 


Par  lb. 
M 

J! 

39 

*9 

39 

39 

•  31 
■39 

•39 

■35 

.27 

■35 

•36 

■23 


YEAST  CAKES. 

Compressed  . . 

Magic,  1%  doz.  packages . per  box 

Yeast  Foam,  doz . - 


I'Svhtl 


BWB 


s.Swut 


Swiff 


Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  SWI  FT  S 
PREMIUM  HAHS. 


Swift  &  Company,  U.  S.  A. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


President’s  Action  March  31  May  Destroy 
Sale  of  Imported  Foods  in 
this  Country 


On  Date  Named  All  Our  Food  Product  Tariffs  Increase 
Twenty-five  Per  Cent.  Ad  Valorem,  Unless  Suspended  by 
President.  Such  an  Increase  Would  Make  Most  Imported 
Products  Too  High  to  Sell  in  this  Country. 


Importers  and  dealers  in  foreign 
food  products  are  doing  a  deal  of 
speculating  these  days  as  to  what 
President  Taft  will  do  regarding 
the  maximum  tariff  clause  of  the 
new  tariff  act  when  March  31 
arrives.  It  is  no  exaggeration 
to  say  that  the  President’s  action 
in  this  matter  may  be  sufficiently 
potential  to  substantially  destroy 
the  present  very  large  business 
done  in  this  country  in  imported 
food  products. 

In  substance,  the  maximum  tariff 
clause  provides  that  on  March 
31  all  the  tariffs  imposed  by  the 
new  tariff  act  of  I9°9  ^e  *n~ 

creased  by  25  per  cent  ad  valorem. 

It  is  not  intended  that  this  increase 
shall  in  the  majority  of  cases  be 
imposed,  however.  It  is  a  retalia¬ 
tory  measure  entirely,  for  imme 
diately  following  it  appears  the 
qualification  that  the  President  may 
suspend  it  as  to  any  country,  or  the 
product  of  any  country,  if  in  his 
judgment  such  country  has  not  im¬ 
posed  any  unjust  tariffs  upon 
American  products.  In  a  nutshell, 
the  idea  is  that  the  President  shall 
let  the  increases  stand  as  to  those 
countries  which  are  not  treating 
our  products  fairly  and  suspend  it 
as  to  all  the  rest. 

From  almost  every  country 
of  Europe  and  Great  Britain 
we  import  food  products,  to 
say  nothing  of  the  rest  of  the 
world,  and  almost  all  of  them 
now  pay  some  duty,  and  are 
therefore  liable  for  the  increase. 
Just  what  is  in  the  President’s 
mind  as  to  which  countries  he  in¬ 
tends  to  punish  with  the  25  per 
cent,  clause  is  a  sealed  volume,  but 
his  decision  will  have  the  power 
to  make  or  mar  our  enormous 
business.  To  use  a  few  conspicu¬ 
ous  examples,  olive  oil  would  pay 
$1.25  more  per  case;  some  grades 
of  French  sardines  would  pay  from 
$3  t°  $5  Per  case  more ;  English 
jams  and  biscuits  would  all  pay 
much  more,  and  so  on.  A  list  of 
food  products  brought  in  here  from 
Great  Britain  and  the  Continent,  all 


of  which  would,  by  the  imposition 
of  25  per  cent,  of  their  value  in 
increased  duty,  become  prohibitive 
in  price  to  at  least  a  large  part  of 
the  trade  in  this  country,  would 
probably  be  a  great  deal  longer 
than  the  trade  would  offhand  think. 
Just  a  few  of  the  more  important 
examples  from  Great  Britain  and 
Europe  only  are  a£  follows : — 

Jams  and  marmalades  from  Eng¬ 
land  and  Scotland. 

Biscuits  from  England. 

Soft  drinks  from  Great  Britain. 
Alcoholic  drinks  from  Great  Brit 


Every  pound  of  “Carolina  rice’’  is 
packed  in  original  packages  and 
branded  with  the  association 
trade-mark.  The  trqde-mark  con¬ 
sists  of  the  words  “The  Carolina 
Rice  Association.  Trade-mark,” 
enclosed  in  a  diamond.  The 
original  package  contains  one 
hundred  pounds  net  of  Carolina 
rice  and  the  trade-mark  on  same 
guarantees  that  it  is  free  from 
adulteration,  mixture  or  substi¬ 
tution.  The  association  is  pre¬ 
pared  to  take  the  necessary  steps 
in  every  instance  of  any  adulter¬ 
ation  or  substitution  in  the  origin¬ 
al  packages  containing  the  brand 
of  the  Carolina  Rice  Association 
to  have  the  pure  food  laws  strictly 
enforced. 


week  and  got  three.  Later  it  asked 
for  more  and  got  none. 

Any  other  product  would  have 
taken  a  sharp  advance  on  account 
of  the  temporary  pinch,  but  sugar 
never  moved  a  hair. 


Bad  Hauling  Brings  Sugar 
Famine. 


ain. 

Mackerel  from  Norway. 

Canned  fish  products  from  Nor¬ 
way. 

Olives  from  Spain. 

Olive  oil  from  France,  Spain  and 
Italy. 

Fruits  from  Spain  and  Italy. 

Chocolate  and  cocoa  from  Switz¬ 
erland. 

Various  food  products  from  Rus 
sia. 


Jobbers  Have  No  Sugar  Whatever  and 
Some  Retailers  Entirely  Out  for  Sev¬ 
eral  Days.  Railroads  Can’t  Freight 
it  Out  of  City  and  Refiners  Can’t 
Haul  Within  the  City.  No  Advance, 
However. 


House  Begins  Probing  High  Food 
Prices  To-day  (Monday). 


Committee  Appo'iQted  to  Make  a  Start 
with  Prices  in  the  District  of  Columbia. 
Prices  Said  to  be  Even  Higher  There 
than  Elsewhere.  Investigation,  How¬ 
ever,  Will  Have  General  Result. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


Raw  sugar  from  various  Euro¬ 


pean  countries. 

Wines  and  liquors  from  Europe. 

Canned  fish  from  France  and 
Portugal. 

Canned  vegetables  from  France. 

Dried  fruits  from  Spain,  Turkey, 
etc. 

These  are  just  a  few  articles  has¬ 
tily  jotted  down  without  thought. 
They  are  enough,  however,  to 
show  the  possibilities. 

Already  considerable  uneasiness 
is  being  felt  among  the  wholesale 
trade  over  the  uncertain  prospects, 
and  a  large  number  of  contracts  for 
future  imported  goods  have  been 
taken  during  the  past  week  sub 
ject  to  the  right  to  cancel  if  the 
tariff  increase  goes  on. 


Carolina  Bice  Growers  Prepare  to 
Prosecute  Imitators. 

The  planters  of  “Carolina  rice” 
along  the  Atlantic  Coast  have 
adopted  the  following  measures 
for  the  protection  of  “Carolina 
rice”  from  adulteration  and  sub 
stitution  under  the  pure  food  law. 


There  has  been  a  near  approach 
to  a  sugar  famine  in  several  sec¬ 
tions  of  the  country  during  the  past 
week,  owing  to  the  effects  of  the 
Christmas  storm  upon  the  roads. 
The  condition  has  been  particularly 
bad  in  Philadelphia,  but  no  worse 
than  in  some  other  sections. 

For  several  days  after  hauling 
became  impracticable,  the  jobbers 
got  along  as  to  sugar,  as  all  of 
them  had  some  stock  on  hand. 
During  the  past  week,  however,  the 
stocks  of  many  jobbing  houses  have 
become  exhausted  and  the  refiners, 
though  doing  their  utmost,  have 
not  been  able  to  haul  enough  to 
supply  the  demand.  In  conse¬ 
quence,  several  jobbers  have  ac¬ 
tually  had  no  sugar  in  their  stores 
and  have  been  compelled  to  turn 
orders  down  and  in  some  cases  to 
return  money  that  had  been  paid  for 
sugar.  The  Manayunk  district  is 
said  to  have  had  no  sugar  since 
around  Christmas,  though  this  con¬ 
dition  may  be  lightened  by  the  time 
these  words  see  print.  Some  re¬ 
tail  stores  have  likewise  been  quite 
out  of  sugar  for  days  together  and 
altogether  the  condition  has  been 
almost  unprecedented. 

The  storm  has  also  tied  the  rail¬ 
roads  up  so  that  they  have  not 
been  able  to  cart  sugar  out  of  the 
city.  As  a  result,  outside  districts 
have  also  suffered.  The  Franklin 
refinery  asked  for  forty  freight 
cars  to  ship  sugar  in  during  the 


Washington,  D.  C., 

January  14,  1910. 

The  Blouse  will  get  under  way  1 
on  Monday  next  with  its  investi¬ 
gation  of  the  high  prices  of  foods,  i 
Chairman  Smith,  of  the  House 
Committee  on  the  District  of  Co-  j 
lurnbia,  on  Thursday  made  Mr. 
Moore,  of  Philadelphia,  who  in¬ 
troduced  the  resolution,  chairman 
of  the  sub-committee  which  is  to 
make  this  investigation.  The  other 
members  of  the  sub-committee 
are  Pearce,  of  Maryland;  Wiley, 
of  New  Jersey;  Coudrey,  of  Mis¬ 
souri,  Republicans,  and  Johnson, 
of  Kentucky  ;  Rothermel,  of  Penn¬ 
sylvania,  and  Cox,  of  Ohio,  Demo¬ 
crats. 

The  investigation  will  be  based 
on  conditions  in  the  District  of 
Columbia,  although  it  will  of 
course  have  a  bearing  as  to  con¬ 
ditions  everywhere.  In  the  Dis¬ 
trict  of  Columbia  the  complaints 
about  conditions  are  numerous 
and  bitter.  The  scale  of  prices 
demanded  for  nearly,  all  kinds  of 
meats,  vegetables,  eggs,  butter 
and  other  produce  is  said  to  be 
ligher  in  Washington  than  in 
other  cities  of  the  country,  even 
where  the  cities  are  much  larger. 

There  have  been  many  charges 
that  a  combination  to  maintain 
prices  exists  among  the  commis¬ 
sion  merchants  and  retailers  of 
the  District,  and  that  vast  quanti¬ 
ties  of  foodstuffs  are  held  in  cold 
storage  for  the  purpose  of  carry¬ 
ing  out  the  designs  of  this  com¬ 
bination. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant ' 

Attorney  and  Counselor  at  Law 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Enter  the 

Grocery  World  and  General  Merchant’s 
Free  Employment  Bureau 


Scattered  over  the  territory  covered  by  the  Grocery  World  and  General 
Merchant  there  are  thousands  of  clerks  and  managers  wanting  better  positions,  and 
retailers  or  wholesalers  wanting  better  clerks  and  managers. 

The  Grocery  World  and  General  Merchant  has  resolved  to  establish  an 
exchange  through  which  these  people  can  get  together.  It  announces,  therefore  the 
launching  of  the  “Grocery  World  and  General  Merchant  Free  Employment  Bureau,” 
whose  object,  in  a  nutshell,  is  to  supply  clerks  or  managers  to  employers,  and  posi¬ 
tions  to  clerks  or  managers.  There  will  be  no  charge  for  this  service. 

Every  clerk  wishing  a  position  is  invited  to  register  his  name  with  the  Grocery 
World  and  General  Merchant’s  Bureau.  Naturally  it  will  be  held  in  strictest 
confidence.  Every  clerk  so  forwarding  his  name  will  receive  a  specification  blank, 
which  he  will  fill  out  and  return,  so  the  Grocery  World  and  General  Merchant 
can  without  delay  fit  him  to  the  position  he  is  calculated  to  fill. 

Every  retailer  or  wholesaler  needing  a  clerk  or  manager  is  also  invited  to 
communicate  with  the  Grocery  World  and  General  Merchant.  As  soon  as  his 
communication  is  received,  he,  too,  will  receive  a  specification  blank  which  he  will 
fill  out  and  return.  The  Grocery  World  and  General  Merchant  will  then  know 
exactly  what  sort  of  man  to  put  him  in  touch  with. 

The  Grocery  World  and  General  Merchant  will  work  in  two  ways  to  bring 
together  the  employer  who  wants  a  clerk,  and  the  clerk  who  wants  a  job. 

FIRST.— The  application  for  clerk  or  job,  with  or  without  name,  as  the  appli¬ 
cant  elects,  will  be  published  in  the  Grocery  World  and  General  Merchant  in  the 
form  of  a  Want  Ad. 


SECOND.— If  the  applicant  is  an  employer  wanting  a  clerk  he  will  be  put 
directly  in  touch  with  several  of  the  sort  of  clerks  he  wants.  If  the  applicant  is  a 
clerk  wanting  a  job  he  will  be  put  in  communication  with  several  employers  who  have 
jobs  open  he  could  fill.  All  this  will  be  done  through  the  mail  with  perfect  privacy 

Everything  said  here  applies  to  store  managers  and  department  managers,  as 
well  as  to  clerks. 

Nowhere  through  or  after  the  transaction  is  there  any  charge  to  either  clerk 
or  grocer.  The  idea  is  by  way  of  making  the  GROCERY  WORLD  AND 
GENERAL  MERCHANT  even  more  valuable  to  its  readers 

Address  all  communications  to 


The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  iCINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT 
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The  New  York  Letter 


Underweight  Print  Butter.  Brooklyn  Grocers  Look  Sharp 
After  Food  Law  Troubles.  Live  News  of  Sugar  Tariff 
Controversy.  Brief  News  of  New  York  Trade  and 
Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  Jan.  i4>  x9 IO- 
In  reply  to  the  reports  circulating 
in  the  grocery  trade  that  print  but¬ 
ter  was  being  sold  underweight, 
Commissioner  Derry,  of  the  New 
York  City  Bureau  of  Weights  and 
Measures,  told  your  correspondent 
that  he  had  examined  several  lots 
of  print  butter  and  had  found  them 
to  be  of  the  right  weight.  One  lot 
consisting  of  ten  one-pound  prints 
was  one-tenth  of  an  ounce  short,  he 
said,  and  dealers  could  not  be  crit¬ 
icised  for  such  a  slight  deficiency. 

Dairies  operating  in  the  up-State 
cities  may  have  been  warned  by  the 
State  authorities,  the  Commissioner 
said,  but  in  New  York  there  is  no 
cause  for  complaint. 

Assistant  Commissioner  of  Agri¬ 
culture  Henry  Kracke  said  that  he 
had  heard  no  complaint  of  under¬ 
weight  in  print  butter,  but  that  he 
would  not  be  surprised  if  prints  are 
occasionally  sold  a  little  under¬ 
weight.  The  print,  he  said,  may 
weigh  sixteen  ounces  when  it 
leaves  the  dairy,  but  if  stored  in  a 
dry  store  it  will  lose  weight  by 
evaporation,  as  cereals  and  other 
foodstuffs  do. 

Carelessness  in  packing  the  prints 
may  also  result  in  making  them 
unintentionally  a  little  short  of  the 
right  weight.  In  packing  print  but¬ 
ter,  said  Mr.  Kracke,  the  butter  is 
placed  on  a  table  and  pressed  into 
moulds.  If  the  butter  is  not  com¬ 
pressed  enough  the  print  will  be 
short  of  weight.  The  size  will  be 
correct,  but  the  percentage  of 
moisture  will  be  too  great. 

The  high  price  of  butter  is  still 
causing  a  great  deal  of  talk  among 
wholesalers,  retailers  and  the  pub¬ 
lic.  Fresh  butter,  although  not 
quite  as  high  as  it  was  a  week  ago, 
is  still  considerably  higher  than  it 
was  a  year  ago.  The  supply  is 
short  and  retail  grocers  are  com¬ 
pelled  to  take  a  great  deal  of  held 
butter.  The  storage  butter  is 
steadily  going  up  in  price,  so  that 
the  best  grades  are  now  only  a  few 
cents  cheaper  than  the  fresh  prod-  1 
net. 

That  the  United  States  Govern¬ 
ment  should  follow  the  example  of  j 


Canada  in  establishing  dairy  schools 
in  different  parts  of  the  country  is 
the  opinion  of  many  men  in  the 
trade.  Unless  the  Government  en¬ 
courages  the  dairy  business,  said  a 
large  dealer,  the  United  States  may 
yet  have  to  depend  in  part  upon 
Canada  for  a  full  supply  of  butter, 
and  Canadian  supplies  cannot  be 
made  available  without  a  reduction 
in  the  present  customs  duty. 

^  H* 

The  question  of  selling  proces 
butter  was  brought  up  at  a  recent 


meeting  of  the  Brooklyn  Retail 


Grocers’  Association,  and  it  was 
said  that  some  members  have  been 
selling  it  without  labeling  it.  They 
have  sold  it  out  of  tubs  marked 
“Process  Butter,”  but  have  neg 
lected  to  label  each  package. 
Other  members  who  have  investi¬ 
gated  the  subject  advised  that  all 
be  careful  to  label  each  package, 
as  otherwise  the  law  is  violated. 

The  sale  of  oleomargarine  was 
also  discussed,  as  inspectors  have 
called  on  some  of  the  members  to 
find  out  whether  or  not  they  sell  it. 
In  response  to  an  inquiry,  one  of 
the  members  said  that  all  a  dealei 
has  to  do  before  he  begins  to  sell 
the  product  is  to  pay  a  license  fee 
of  $6.  The  jobbers  keep  a  list  of 
all  to  whom  oleo  is  sold.  The 
members  were  reminded  they  must 
not  sell  it  when  colored. 

Members  were  also  reminded 
that  it  is  illegal  to  sell  coffee  with 
chicory  added,  unless  the  mixture 
is  so  labeled. 

*  *  * 

Several  events  have  occurred  in 
the  last  week  in  the  campaign  of 


was  convicted  of  participation  in 
the  frauds,  will  be  sentenced  on 
February  1st.  He  has  recently  un 
dergone  a  surgical  operation  and 
so  could  not  be  present  in  court 
Monday. 

Thomas  F.  Riley,  special  inves¬ 
tigator  of  the  Interstate  Commerce 
Commission,  who  was  charged 
with  taking  and  publishing  in  a 
magazine  article  without  authority 
the  Wickersham  letters  and  other 
evidence  in  the  sugar  prosecution, 
was  arraigned  before  Judge  Plough 
in  the  same  court.  Plis  counsel 
Congressman  Adams,  put  in  a  ten¬ 
tative  plea  of  not  guilty.  The 
judge  granted  the  defendant  a 
week  in  which  to  change  his  plea  if 
he  desired  to  do  so  and  released 
him  in  $2,000  bail. 

While  the  company  recently  paid 
a  large  sum  of  money  to  the  Gov 
eminent  to  cover  the  duties  on  un 
derweights,  it  is  now  appearing 
itself  as  complainant  in  another 
proceeding.  A  hearing  on  its  claim 
for  drawbacks  on  duties  paid  since 
November  20,  1907,  was  continued 
this  week  before  the  United  States 
General  Appraisers.  Since  the  dis 
covery  of  the  holes  in  the  scales 
used  on  the  docks  of  the  Have 
meyer  &  Elder  refinery,  the  Gov¬ 
ernment’s  weighers  have  been 
working  alone  on  the  docks,  the 
company’s  checkers  having  been 
withdrawn.  It  is  the  claim  of  the 
sugar  company  that  these  Govern¬ 
ment  weighers  have  been  over- 
weighing  cargoes,  and  as  the  sugar 
is  melted  before  the  Government’s 
weights  are  filed,  there  is  no  oppor- 


ters,  the  board  says  it  has  no  rea¬ 
son  to  believe  that  any  executive 
officer  or  director  of  this  company 
had  any  knowledge  of  or  participa¬ 


tion  in  the  fraudulent  underweigh- 


ing. 


Yet,  according  to  prevalent  ru¬ 
mors,  one  of  the  executive  officers 
is  likely  to  be  indicted  by  the  Fed¬ 
eral  Grand  Jury  now  in  session.  It 
is  now  said  that  the  Government 
was  defrauded  of  $2,000,000  a  year 
for  fifteen  years. 


>{c  ^ 


tunity  for  reweighing.  It  is  said 


the  Government  against  the  cus¬ 


toms  frauds  in  the  sugar  trade.  Four 
former  weighers  of  the  American 
Sugar  Refining  Co.,  after 
found  guilty  by  a  jury  of  under¬ 
weighing  sugar  receipts,  were  sen¬ 
tenced  Monday  by  Judge  James  L. 
Martin  in  the  criminal  branch  of 
the  United  States  Circuit  Court  to 
one  year’s  imprisonment  in  the  pen¬ 
itentiary.  The  light  sentence  was 
given  because  of  the  men  s  families 
and  the  recommendation  of  mercy 
made  by  the  jury. 

Oliver  Spitzer,  the  company  s 
former  dock  superintendent,  who 


that  the  drawbacks  may  be  claimed 
to  the  amount  of  almost  $500,000. 

Then  came  the  company’s  annual 
meeting,  held  Wdenesday  in  Jer 
sey  City,  at  which  was  adopted  an 
annual  report  of  the  directors 
which  is  in  the  nature  of  a  general 
defense  of  the  board  and  of  the  ex¬ 
ecutive  officers.  This  report,  three 
columns  long,  was  published  in  the 
advertising  columns  of  the  daily 
papers 

One  statement  of  interest  is  that 
instead  of  being  a  monopoly,  the 
company  does  not  refine  more  than 
43.5  per  cent,  of  the  sugar  coming 
into  this  country.  The  board  says, 
further,  that  while  the  cost  of 
nearly  all  the  necessities  of  life  has 
been  steadily  advancing,  sugar  has 
remained  nearly  stationary  for  ten 
years,  and  such  changes  as  have  oc¬ 
curred  since  1900  have  been  down¬ 
ward. 

In  relation  to  the  customs  mat- 


The  egg  situation  changed 
slightly  in  the  past  week  The  re¬ 
ceipts  of  fresh  gathered  eggs  have 
been  in  somewhat  larger  volume  and 
the  prices  fell  off  a  cent  or  so.  On 
storage  eggs  there  has  been  an  ad¬ 
vance  of  a  half-cent,  but  holders 
are  still  worried  by  the  fear  of  a 
break  in  the  market.  It  is  said 
that  at  current  prices  many  of  the 
holders  can  just  about  clear  them¬ 
selves. 

*  *  * 

Various  questions  that  have  been 
agitating  the  wholesale  grocery 
trade  of  late  are  likely  to  be 
brought  up  at  the  convention  to  be 
held  to-day  (Friday)  by  the  New 
York  Wholesale  Grocers’  Associa¬ 
tion.  The  more  important  matters 
are  likely  to  be  considered  in  ex¬ 
ecutive  session,  as  publicity  is  not 
especially  desired. 

The  acting  secretary,  E.  B. 
Hosier,  has  invited  as  speakers  at 
the  banquet  in  the  evening,  Douglas 
ITallam,  secretary  of  the  National 
Dry  Goods  Association,  who  will 
compare  the  two  lines  of  trade ;  G. 
Waldo  Smith,  retired  wholesale 
grocer ;  Robert  G.  Bursk,  president 
of  the  PennsylvaniaWholesalers  As¬ 
sociation  ;  A.  M.  Graves,  secretary . 
and  manager  of  the  Pennsylvania- 
New  Jersey-Delaware  Association; 
A.  M.  Wilson,  president  of  the. 
New  England  Wholesalers’  Asso¬ 
ciation;  W.  L.  Danahey,  secretary  , 
of  the  Pittsburg  local  association, 
and  others. 

*  *  * 

Some  of  the  tea  importers  of 
New  York  are  now  complaining 
that  they  are  handicapped  because 
the  standards  of  inspection  at  other 
ports  are  not  so  high  as  they  are 
here.  As  a  result,  they  say,  New 
York  is  now  importing  only  one- 
fourth  of  the  tea  required  in  this 
country,  although  formerly  two- 
thirds  of  all  teas  consumed  here 
passed  through  this  port. 

One  of  the  harmful  results,  it 
is  claimed,  is  that  inferior  tea, 
which  could  not  be  passed  here  ai 
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all,  is  admitted  at  other  ports  anc 
brought  to  this  market  where  it 
unsettles  trade  conditions. 

*  ^  * 

An  effort  to  bring  wholesale 
grocers  and  sugar  brokers  into 
closer  relations  has  been  made  in 
the  past  year  by  the  National  As¬ 
sociation  of  Brokers  in  Refined  Su¬ 
gar.  The  annual  meeting  of  this 
association  was  held  Tuesday  at 
129  Front  street.  The  president, 
L,  V.  B.  Cameron,  reviewed  the 
year’s  work  in  promoting  harmony 
among  refiners,  jobbers  and  brok¬ 
ers.  All  the  wholesale  grocers’  as¬ 
sociations  have  been  invited  to  co¬ 
operate. 

President  Cameron  was  re¬ 
elected.  D.  C.  Edsall  was  elected 
recording  secretary. 

*  *  * 

George  S.  Hart  &  Co.,  the  cor- 
.  poration  which  had  been  engaged 
in  the  wholesale  butter  and  cheese 
business  at  35  Pearl  street,  filed 
this  week  its  schedules  in  bank¬ 
ruptcy,  showing  liabilities  oT  $225,- 
122  and  nominal  assets  of  $73,207. 
It  is  claimed  that  besides  these  as¬ 
sets  there  is  an  unliquidated  claim 
against  William  L.  Brown,  the  for¬ 
mer  treasurer.  The  principal  cred¬ 
itors  are  banks. 

*  *  * 

Among  the  new  incorporations 
which  filed  their  papers  this  week 
was  the  Oriental  Spice  Co.,  which 
is  incorporated  to  manufacture 
spices,  mustard,  baking  powder, 
etc.  Capital,  $50,000.  The  incor¬ 
porators  are  A.  E.  Palmer  and  A. 
W.  Palmer,  of  this  city,  and  W.  H. 
Fick,  of  Hackensack,  N.  J. 


Summarized  Market  Con¬ 
ditions. 

Spot  coffees  have  continued  in¬ 
active  during  the  week.  The  brok¬ 
ers  are  reaching  the  conclusion  that 
active  buying  of  Brazils  will  not 
begin  until  next  month.  Prices  are 
sustained,  however.  Jobbers  report 
some  improvement  in  the  inquiries 
from  the  country  for  mild  coffees, 
it  is  said  that  Europe  is  buying 
Maracaibos  at  prices  that  are  not 
considered  attractive  here. 

A  fair  jobbing  demand  from 
country  distributers  for  teas  keeps 
the  trade  here  in  a  more  cheerful 
humor  than  was  the  case  before 
the  turn  of  the  year.  The  opinion 
is  expressed  that  interior  stocks  are 
depleted  to  such  an  extent  as  to 
call  for  quite  lively  buying  in  the 
near  future.  Accordingly,  the  first 


hands,  while  admitting  that  their 
trade  is  now  dull,  are  not  pressing 
concessions. 

The  raw  sugar  market  has  been 
strong  and  refiners  have  been  buy¬ 
ing  freely  for  future  requirements. 
In  refined  sugar  there  has  been  a 
steady  movement  on  old  contracts 
without  much  new  business  devel¬ 
oping. 

In  molasses  the  withdrawals  of 
grocery  grades  is  up  to  expecta¬ 
tions.  The  brokers  predict  that 
prices  will  continue  firm. 

Distributers  are  buying  rice 
from  hand  to  mouth.  Bids  from 
here  have  been  turned  down  by 
Southern  mills  which  are  firm  on 
prices.  The  mills  have  been  pay¬ 
ing  the  25-cent  advance  on  rough 
rice  to  fill  orders,  but  are  not  an¬ 
ticipating  requirements,  it  is  said. 

In  spices  there  is  the  usual  cur¬ 
rent  demand  for  requirements,  cov¬ 
ering  the  general  list;  in  general, 
the  market  continues  quiet  and 
firm. 

It  has  been  reported  that  75 
cents  f.  o.  b.  would  be  the  opening 
price  on  the  1910  pack  of  New 
York  State  Corn,  but  this  is  not 
authoritative.  One  of  the  up-State 
packers  has  been  sounding  the  sen¬ 
timents  of  buyers  of  futures  as  to 
75  cents  as  a  price.  It  is  expected 
that  both  New  York  and  Maine 
lackers  will  offer  quotations  within 
a  week  or  ten  days.  Spot  corn  is 
going  into  consumption  in  increas¬ 
ing  volume  and  prices  are  firm. 
There  have  been  some  sales  of 
Maryland  No.  3  tomatoes,  full 
standards,  at  62J2  cents  by  buyers 
who  had  to  get  supplies.  Efforts 
to  get  carload  lots  at  60  cents  are 
said  to  be  unavailing.  Good  off 
stock  peas  are  in  demand  at  65  to 
70  cents.  Fancy  stock  has  an  up¬ 
ward  tendency. 

California  canned  fruit  in  all 
varieties  is  firm,  in  fair  demand 
and  with  an  upward  tendency. 
Southern  fruit  is  mostly  dull,  but 
prices  are  firm. 

The  flour  trade  shows  improve¬ 
ment  in  wider  inquiries  and  in  an 
actual  advance  in  the  bid  prices. 
The  general  price  for  spring  pat¬ 
ents  seems  to  be  about  $5.75,  with 
some  brands  selling  at  a  slightly 
higher  figure. 

Fred.  A.  McGill. 


Florida  tomatoes  are  not  coming 
very  good  and  have  to  be  ripened 
up  after  reaching  the  North.  The 
range  in  price  is  $1.50  to  $3,  and 
the  demand  for  good  stock  is  good. 


PACKED  ALSO  IN  2-POUND  CARTONS 


Here’s  Our  Idea 
of  a  Merchant 

The  merchant  is  not  he  who  simply  displays  goods 
for  sale,  meets  all  competitors’  prices  and  fills  the 
orders  that  come  in. 

A  blind  boy  could  do  that. 

The  merchant  is  he  who,  for  example,  has  been 
selling  bulk  sugar  for  years  at  little  or  no  profit,  but 
who  sees  in  Franklin  Carton  Sugar  a  chance  to  turn 
the  loss  into  a  profit,  and  who  instantly  adopts  it. 

The  merchant,  in  other  words,  is  he  who  first 
learns  the  weak  spots  in  his  business,  and,  if  there  is 
a  tonic  for  them,  gets  it  and  applies  it. 

There  are  two  ingredients  in  Franklin  Carton  Sugar 
as  a  tonic — first,  the  fact  that  you  can’t  give  more 
than  sixteen  ounces  to  a  pound,  and  second,  the  fact 
that  all  labor  of  selling  is  eliminated. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5- pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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Here  is  the  latest  of  those  little 
mail-order  schemes  in  food  prod¬ 
ucts  which  ap- 

A  Foredoomed  pear  now  and 

Failure.  again,  and  usual¬ 

ly  soon  drop  out 

of  sight : — 


NEW  PECANS 

New  Crop  Oklahoma  Pecans  for 
family  use  1 6  Cents  per  Lb.,  F .O.B. 
Ardmore,  Okla.  Ship  by  Express 
or  Freight.  Cash  with  order. 

Oklahoma  Pecan  Co.,  Ardmore,  Okla. 


To  be  sure,  16  cents  per  pound 
is  somewhat  less  than  the  regu 
lar  retail  price,  which  perhaps 
averages  20  cents  per  pound.  But 
the  latter  price  includes  the 
freight  or  express,  or  whatever 
was  paid  for  carriage,  while  the 
16  cents  does  not.  By  the  time 
that  item  Was  added  to  the  16 
cents,  the  consumer  would  likely 
find  himself  paying  more  than  he 
could  buy  for  from  his  loca 
grocer. 

This  scheme,  in  the  writer’s 
judgment,  hasn’t  the  slightest 
chance  of  success.  Probably  not 
one  consumer  out  of  a  million 
would  have  the  patience  to  send 
to  Oklahoma  for  nuts ! 


ill-judged  plans  of  the  early  years 
when  manufacturers  were  frankly 
asked  for  money  to  keep  the  asso¬ 
ciation  alive.  And  it  has  been  re¬ 
sponsible  for  the  weakness,  the  un¬ 
certainty  and  the  ill-advised  at¬ 
tempt  to  get  into  the  advertising 
business  which  have  marked  the 
course  of  the  association  since  the 
soliciting  of  manufacturers  stopped. 

The  per  capita  tax  has  been  wholly 
inadequate.  By  this  the  local  asso¬ 
ciations  all  over  the  country  were 
supposed  to  pay  the  National  a  sum 
computed  on  the  basis  of  their 
membership,  this  to  be  the  organi¬ 
zation’s  only  income  and  its  means 
of  existence.  Some  money  has 
been  raised  in  this  way,  but  not 
much.  Very  evidently  the  National 
has  always  needed  money  from 
outside  sources,  but  whence  it  was 
to  get  it  with  honor,  consistency 
and  self-respect  has  been  a  prob¬ 
lem.  The  “Grocery  World  and 
General  Merchant”  believes  it  will 
be  able  to  report  next  week  that  a 
solution  has  been  reached. 


tity  of  goods  as  possible  at  the 
moment,  for  including  the  expense 
of  the  premium  it  is  probable  that 
most  of  the  goods  sold  through  it 
lost  the  manufacturer  money. 
The  object  is  to  attract  as  many 
new  customers  as  possible,  but 
that  probably  represents  the  most 
insignificant  part  of  the  results, 
for  the  tendency  of  all  such 
schemes  is  to  inspire  users  of  the 
goods  to  load  up  with  them  for  a 
long  period  ahead.  Any  grocer 
knows  this.  Of  course  it  amounts 
to  no  more  in  the  end,  and  further 
than  that  it  unsettles  the  market 
and  the  demand,  both  for  the 
manufacturer  and  the  retailer. 

Naturally  the  scheme  may 
yield  some  new  customers,  but  the 
loading  up  is  usually  the  main 
result,  and  the  “Grocery  World 
and  General  Merchant”  will  make 
a  modest  wager  that  this  is  ex¬ 
actly  the  way  in  which  the  Tom- 
son  Co.  found  it. 


business  successful  is  equipped  to 
run  almost  anything. 


Unanswerable,. 


As  these  words  are  being 
penned  the  annual  convention  of 
the  Grocery  and 
a  Plan  to  Finance  Allied  Trade  Press 
a!, So":!  is  about  to  open 
in  Chicago.  Very 
probably  it  will  be  the  most  im¬ 
portant  meeting  of  the  organized 
trade  paper  publishers  yet  held. 
This  is  so  in  one  respect  partic¬ 
ularly,  but  the  full  details  of  this 
cannot  be  divulged  until  they  have 
transpired.  It  is  not  too  much  to 
say,  however,  that  a  plan  will 
probably  be  consummated  at 
this  meeting  by  which  the  Na¬ 
tional  Retail  Grocers  Associa¬ 
tion  will  be  provided  with  an  in¬ 
come  from  an  independent  source 
sufficient  to  enable  the  organization 
to  pursue  its  plans  with  dignity 
and  respectability. 

The  want  of  an  income  is  re¬ 
sponsible  for  all  the  troubles  in 
which  the  National  Association  has 
found  itself  from  its  very  begin¬ 
ning.  It  was  responsible  for  the 


Here  is  a  type  of  a  premium 
scheme  which  probably,  as  a  rule, 
does  more  harm 

An  Un«ettline  than  g  O  O  d  to 
Scheme.  everybody.  1  he 

advertisement  is 
clipped  from  last  Sunday’s  Phila¬ 
delphia  “North  American”: — 

A.  Beautiful  Piano  Given  Away  Free. 

The  early  part  of  the  year  1909 
we  notified  the  public  that  we  would 
give  a  BEAUTIFUL  PIANO  AB¬ 
SOLUTELY  FREE  as  a  special 
Premium  (which  was  in  addition  to 
our  regular  Premiums)  to  the  con¬ 
sumer  in  Philadelphia  or  Camden 
who  would  save  and  present  to  us 
the  greatest  number  of  coupons 
from  our  RED  SEAL  BORAX 
SOAP  AND  POWDER  during  that 
year.  There  were  quite  a  number  of 
contestants,  each  of  whom  received 
the  regular  Premiums  offered  with 
the  above-named  goods. 

As  a  result  of  this  contest  the 
PIANO  was  awarded  to  Mrs.  Chris- 
tino  Diantonio,  930  S.  Eleventh 
street,  Philadelphia,  Pa.,  she  having 
saved  and  presented  the  largest 
number  of  coupons  from  RED 
SEAL  BORAX  SOAP  AND  POW¬ 
DER  that  she  and  others  (whom 
she  induced  to  use  our  goods)  con¬ 
sumed.  This  PIANO  can  be  seen 
at  her  address. 

P.  C.  Tom  son  &  Co., 

Manufacturers, 

27  Washington  avenue  (below  Front 
street). 

Obviously  the  object  of  this  or 
any  other  concern  that  adopts  this 
plan  is  not  to  sell  as  large  a  quan- 


The  election  of  Mr.  William 
Montgomery,  of  the  local  whole¬ 
sale  grocery  house 

Wholesale  Grocers  °f  ^  illiam  Mont- 
as  Bankers.  gomery  &  Co.,  tO 

the  presidency  of 
the  Eighth  National  Bank  on  Wed¬ 
nesday  last,  emphasizes  the  remark¬ 
able  extent  to  which  the  leaders  in 
the  wholesale  grocery  business  of 
Philadelphia  have  figured  in 
local  banking.  Mr.  Montgom¬ 
ery  is  the  fourth  wholesale  gro¬ 
cer  to  become  a  bank  president. 
Francis  B.  Reeves,  of  Reeves,  Par- 
vin  &  Co.,  has  for  years  headed 
the  Girard  National;  Benjamin 
Githens,  of  Githens,  Rexamer  &  Co., 
is  the  chief  executive  of  the 
Corn  Exchange,  and  Harry  Ruet- 
schlin,  of  Rauch,  Ruetschlin  & 
Co.,  is  the  president  of  the  Tex¬ 
tile  National  Bank,  which  he 
practically  organized.  Many 
other  members  of  Philadelphia 
wholesale  grocery  houses  are  bank 
directors  and  officers  of  trust  com¬ 
panies. 

It  is  no  coincidence  that  so  many 
wholesale  grocers  have  been 
thought  worthy  of  commanding  po¬ 
sitions  in  finance.  The  wholesale 
grocery  business  strives  against 
many  difficulties,  and  he  who  can 
surmount  them  all  and  make  his 


Apropos  of  a  recent  article  by  the 
editor  of  this  journal  on  the  folly 
of  merchants  who 
claim  too  much 
for  the  goods 
they  sell,  the  bul¬ 
letin  of  the  Pennsylvania  Dairy 
and  Food  Department  has  this  to 
say : — 

Elsewhere  we  give  the  views  of 
an  experienced  lawyer,  who  is  also 
the  editor  of  one  of  the  most 
widely  circulated  trade  journals, 
concerning  the  folly  which  leads  a 
merchant  to  misrepresent  the  facts  in 
connection  with  any  article  on  sale 
by  him.  In  the  case  under  con¬ 
sideration  the  indiscreet  dealer  ac¬ 
tually  violated  law  and  subjected 
himself  to  arrest  and  fine,  besides 
deceiving  his  customer  who  wanted 
and  needed  a  different  article  from 
that  furnished  him.  But  even  where 
deception  concerning  the  quality,  of 
an  article  does  not  result  in  the  ar¬ 
rest  of  the  vender  for  violating  the 
pure  food  laws,  is  it  a  wise  policy 
to  pursue?  Does  it  produce  good 
business  results? 

Let  the  reader  put  himself  in  the 
purchaser’s  place?  Did  you  ever 
buy  an  article  which  turned  out  to 
be  very  different  from  what  it  was 
represented  by  the  vender  ?  And 
did  you  ever  return  and  remonstrate 
with  him  in  vain?  If  you  have 
had  an  experience  of  that  sort — 
and  most  of  us  have — did  you  con-  , 
tinue  to  purchase  from  that  dealer 
or  did  you  take  your  patronage 
elsewhere.  To  ask  the  question  is 
to  answer  it.  No  man  or  woman 
with  average  intelligence  who  is 
intentionally  deceived  by  a  dealer, 
and  who  at  a  later  period  discovers 
the  truth,  will  return  to  that  store. 
He  who  has  been  sold  once  usually 
concludes  that  if  the  same  thing 
is  done  twice  by  the  same  individual 
it  will  be  the  fault  of  the  buyer. 
“The  burnt  child  dreads  the  fire.” 


This  is  wholly  unanswerable. 
The  proposition  is  indeed  not  de¬ 
batable,  yet  the  fact  remains  that 
it  is  necessary  to  keep  reiterating 
it  again  and  again,  for  the  num¬ 
ber  of  merchants  who  need  it  is 
very,  very  large. 


Address  of  an  Oil  Tank  Company. 

Sabinsville,  Pa.,  Jan.  10,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly 
give  me  the  address  of  the  firm 
manufacturing  the  “Bowser  oil 
tanks.  j 

Thanking  you  in  advance  for 
the  favor,  I  am, 

A  faithful  subscriber, 

C.  L.  Kelts. 

The  name  is  S.  F.  Bowser  & 
Co.,  Inc.,.  Fort  Wayne,  Ind. 


’ 
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How  New  Orleans  (La.)  Grocers  Cut  Out 

Free  Goods 

Secretary  Fletcher  Tells  How  for  the  General  Good.  To 
Accomplish  the  Result  Retailers  had  to  Refuse  to  Patronize 
Jobbers  Who  Sold  Lagniappe  Givers.  Mr.  Pratt’s  Views 
on  Why  so  Many  Grocers  Fail. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio,  Jan.  13,  1910. 

I  present  an  interesting  letter 
from  C.  G.  Fletcher,  secretary  of 
the  New  Orleans  (La.)  Retail 
Grocers’  Association,  describing- 
on  my  request  how  his  organiza¬ 
tion  rid  itself  of  the  pernicious 
habit  of  giving  away  free  goods, 
or  lagniappe,  as  it  is  called  there. 

Dear  Mr.  Green  : — Some  time  past 
yon  wrote  me  requesting  that  I 
write  you  on  the  subject  of  lag¬ 
niappe,  what  is  really  meant,  and  how 
our  association  rid  our  members  of 
this  evil. 

Lagniappe  consists  of  giving  some¬ 
thing  for  nothing  with  every  pur¬ 
chase,  no  matter  how  small.  It  was 
a  custom  to  give  something  to  each 
one.  Sometimes  a  little  pepper, 
salt,  flour  and  many  other  articles 
with  a  5,  10  or  15-cent  purchase. 

The  system  had  become  so  costly 
that  it  was  found  necessary  in  or¬ 
der  to  continue  business  that  some 


change  should  be  brought  about. 
The  practice  of  giving  something  for 
nothing  should  be  discontinued  if 
possible.  To  such  an  extent  did  this 
practice  get,  that  premiums  of 
greater  value  were  bought  and  dis¬ 
tributed,  and  in  many  cases  the 
storeroom  for  premiums  ^nd  the 
money  invested  very  often  amounted 
to  quite  a  large  sum. 

In  the  year  1906  our  association 
began  a  campaign  against  lagniappe 
by  getting  up  a  roll  of  honor  for  all 
retail  grocers  to  sign,  pledging  them¬ 
selves  to  discontinue  giving  lag¬ 
niappe  on  January  1,  1907.  The  en¬ 
tire  year  1906  was  devoted  to  this 
work,  all  signers  agreeing  to  abide 
by  their  signatures. 

Everything  looked  well  for  the 
first  of  1907.  Some  of  the  signers 
stopped  giving  lagniappe  fifteen  days 
before  the  1st  of  January,  and  on 
the  1st  of  January  the  practice  was 
entirely  discontinued.  All  went  well 
for  about  fifteen  days,  when  some  of 
the  customers  of  one  dealer  reported 
that  the  customers  of  another  were 
getting  lagniappe,  and  without  wait¬ 
ing  to  find  out,  he  began  at  the  old 
practice  again  and  soon  some  others 
fell  back  into  line.  This  made  the 
work  for  our  committee  very  hard. 


But  the  work  was  carried  on  with 
great  energy  by  our  committee  and 
after  a  while  the  backsliders  nar¬ 
rowed  down  to  a  few.  So  serious 
had  this  trouble  become  that  the  re¬ 
tailer  appealed  to  the  wholesaler. 
Mr.  Retailer  became  desperate  and 
refused  to  buy  from  the  wholesaler 
if  he  sold  the  lagniappe  giver.  This 
after  a  while,  had  the  desired  effect 
and  to-day  there  are  only  a  few 
giving  lagniappe  out  of  the  1,500 
grocers  in  the  city. 

The  discontinuance  of  lagniappe 
was  a  hard  blow  to  the  manufactur¬ 
er  of  lagniappe  articles,  and  he  was 
the  cause  of  some  of  the  fresh  out¬ 
breaks  in  the  ranks  and  we  had  to 
adopt  some  method  to  defeat  him. 
Some  of  the  stuff  given  away  was 
analyzed  and  found  to  be  injurious 
to  health.  This  fact  was  published 
in  the  daily  papers.  The  mothers 
then  forbade  their  children  from  go¬ 
ing  to  the  stores  where  they  gave 
away  lagniappe  and  that  helped  us 
greatly.  We  are  now  having  very 
little  trouble. 

This  subject  was  always  to  me  a 
small  one  and  I  always  felt  as  if 
I  would  like  to  use  a  stick  on  the 
grocer  who  had  to  be  talked  deaf, 
dumb  and  blind  before  he  gave  up 
this  practice,  and  before  we  could 
persuade  him  to  keep  his  cash  in  the 
drawer  and  not  to  believe  what  was 
said  about  his  neighbor. 

Charles  G.  Fletcher, 
Secretary  Retail  Grocers’  Associa¬ 
tion. 

*  *  * 

Mr.  John  W.  Pratt,  of  Olean, 
N.  Y.,  who  recently  contributed 
something  on  the  cost  of  doing 
business,  sends  the  following 
views  on  one  reason  why  grocers 
fail  in  business  : — 


Ex-President  Kramer’s  letter  has 
inspired  me  to  name  another  reason 
why  so  many  grocers  fail  in*  busi¬ 
ness. 

I  am  persuaded  by  observation 
and  experience  that  50  per  cent,  of 
the  grocers  depend  upon  the  jobber 
or  his  salesman  to  tell  them  what 
per  cent,  of  profit  to  mark  their 
goods. 

The  salesman  will  tell  "the  grocer 
that  such  and  such  articles,  as  tea 
and  coffee,  pay  him  33^  per  cent, 
profit ;  that  certain  other  commodi¬ 
ties,  such  as  canned  goods,  pay 
him  a  profit  of  25  per  cent.,  and  so 
on. 

The  grocer  either  does  not  figure 
it  out  for  himself,  or  else  is  in¬ 
competent  to  do  so.  Consequently, 
he  marks  his  goods  according  to  the 
jobber’s  percentage,  and  at  the  end 
of  the  year  finds  for  some  reason 
is  losing  money. 

Now,  for  a  few  minutes  let  us 
consider  why  the  jobber  who  does 
this  is  wrong. 

He  never  takes  into  account  the 
fact  that  the  purchase  price  is  not 
all  of  the  cost  of  the  goods.  The 
average  grocers  thinks  that,  if  he 
marks  his  tea  and  coffee  33G  per 
cent,  above  the  purchase  price  he  is 
making  33^  per  cent,  on  his  total 
sales  of  tea  and  coffee.  The  jobber 
never  tells  him  that  335^  per  cent, 
on  the  purchase  price  is  only  25 
per  cent,  on  the  sales;  that  when 
his  sales  in  tea  and  coffee  amount 
to  $100,  he  has  only  made  a  gross 
profit  of  $25 ;  that  the  expense  of 
operating  his  business,  of  17  per 
cent.,  is  to  come  out  of  the  25  per 
cent,  and  that  all  he  has  left  of 
the  jobber’s  33^3  per  cent,  is  8  per 
cent,  on  his  tea  and  coffee  sales. 

Some  people  tell  the  grocer  that 
when  he  pays  80  cents'  per  dozen 
for  canned  goods  .and  sells  them  for 
$1  per  dozen  he  is  making  25  per 


Only  a  suggestion,  but  “Think;  it  over”— 


» 

Develop  Y our  Coffee  Trade 

Here’s  a  starter:  Find  out  whether  or  not  Mrs.  Brown  buys  Coffee  of  you.  Make 
a  list  of  all  of  your  trade,  then  for  ten  days  check  off  every  sale  of  Coffee  against  the 
name  of  the  buyer.  There  will  be  many  names  not  checked.  Why  haven’t  you  sold 
them  Coffee  ?  Simply  because  you  have  not  tried  as  hard  as  some  other  dealer,  or 
if  you  have,  then  you  don’t  sell  FISCHER’S  COFFEES. 

Hotel  Astor  Coffee  and  Fischer’s  New  York  Coffees 

are  certain  order  getters  for  every  priced  buyer. 


write:  the:  right  house: 

B.  FISCHER  &  CO.,i  90  Franklin  St,  NewYork 

IMPORTERS  AND  TRADERS 


Booklet— “  Pifty  Years’  Progress ’’—tells  you  about  us 
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cent.,  and  the  grocer  supposes  again 
that  when  his  sales  in  canned  goods 
amount  to  $100  his  profits  are  $25. 

These  people  never  tell  the  grocer 
that  25  per  cent,  on  the  purchase 
price  is  20  per  cent,  on  the  selling 
price,  and  that  when  his  sales  on 
this  basis  amount  to  $100  his  gross 
profits  are  only  $20  and  that  when 
he  has  deducted  the  expense  of  run¬ 
ning  his  business  of  17  per  cent,  he 
has  only  3  per  cent,  profit. 

Again,  the  manufacturer’s  adver¬ 
tisements  with  reference  to  the 
profits  which  the  grocer  makes  are 
often  misleading.  The  manufactur¬ 
er  never  takes  into  account  two 
things:  First,  like  the  jobber,  he 
never  seems  to  realize  the  difference 
between  the  purchase  price  and  the 
selling  price;  second,  he  never  con¬ 
siders  the  grocer's  per  cent,  of  ex¬ 
pense  in  selling  his  goods. 

The  manufacturer  is  absolutely 
wrong  in  saying  his  goods  pay  the 
grocer  30  per  cent.  If  it  cost  the 
grocer  nothing  for  rent,  clerk  hire, 
etc.,  and  if  he  himself  lived  on 
wind,  and  paid  out  nothing  for 
clothes  for  himself  and  family,  then 
the  manufacturer  might  rationally 
talk  about  30  per  cent,  profit. 

The  other  day  we  wrote  a  manu¬ 
facturer  who  advertised  a  certain 
deal  as  paying  the  grocer  30  per 
cent,  profit  if  he  meant  that  when 
the  grocer’s  sales  amount  to  $100 
he  made  a  gross  profit  of  $30,  and 
the  manufacturer  did  not  answer  the 
question,  but  inclosed  more  mislead¬ 
ing  advertising. 

A  few  days  ago  a  salesman  from 
Boston  selling  coffee  urged  me  to 
buy  coffee  of  him  at  28  cents  a 
pound  and  sell  it  at  35  cents,  say¬ 
ing  it  would  pay  me  25  per  cent, 
profit.  I  told  him  it  would  only 
pay  me  20  per  cent,  profit  and  that 
was  not  enough  on  coffee;  that  it 
cost  me  18  per  cent,  to  run  my 
business  and  that  his  proposition 
would  not  pay  me  a  net  profit  of 
1  cent  a  pound.  He  went  away  in  a 
rage. 

How  many  of  our  readers  think 
I  was  wrong  about  the  1  cent  a 
pound  profit? 

Of  course,  experienced  grocers 
know  you  cannot  apply  a  certain 
percentage  of  profit  to  every  article. 
To  meet  competition  we  must  sell 
sugar  and  butter  and  often  a  num¬ 
ber  of  things  below  cost,  and  that 
it  is  necessary  to  mark  some  goods 
like  tea,  coffee  and  fancy  groceries 
enough  higher  to  make  up,  if  pos¬ 
sible  the  loss  on  the  former  prod¬ 
ucts. 

Ninety  per  cent,  of  the  grocers 
would  not  fail  if  they  depended  upon 
successful  association  grocers  to  fig¬ 
ure  their  percentage  for  them  instead 
of  the  jobber  or  manufacturer. 

BOOK  REVIEWS. 


Wholesale  Grocer  Thinks  Rice  Campaign 
Not  Wholly  Sound 


Denies  that  Retailer’s  Profit  is  Excessive  on  All  Grades  of] 
Rice.  Thinks  if  Growers  Will  Create  Enough  Demand 
Question  Will  Settle  Itself. 


[The  grocers  of  the  country  are  beginning  to  notice  the  campaign  of  the 
Rice  Association  of  America  to  increase  the  consumption  of  rice,  which  was 
described  and  discussed  in  a  recent  issue.  Readers  hereof  will  remember 
that  the  Rice  Association  in  its  literature  charged  that  the  average  retail 
grocer’s  profit  on  rice  was  too  large.  Concerning  this  point  and  various 
others  connected  with  the  campaign,  G.  Ed.  Diefenthaler,  a  well-known 
New  York  wholesale  grocer,  has  issued  a  statement  during  the  past  week. 
Mr.  Diefenthaler  also  discusses  the  scheme  of  the  Texas-Louisiana  Rice 
Association,  a  separate  organization  from  the  larger  association,  to  advertise 
and  sell  rice  direct  to  consumers.  This  scheme  was  also  discussed  in  a 
recent  issue  of  the  “  Grocery  World  and  General  Merchant.”  Mr.  Diefen- 
thaler’s  statement  follows.] 


Success  in  Retailing:  The  Variety 
Business.  By  Glenwood  S.  Buck, 
advertising  manager  for  Butler 
Brothers,  Chicago,  Ill.  A  219- 
page  work,  very  well  printed,  con¬ 
taining  all  sorts  of  ideas  for  the 
betterment  of  business.  The 
basic  idea  is  the  “variety  busi¬ 
ness,”  as  expressed  in  the  title; 
which  means  the  business  in  in¬ 
expensive  articles  such  as  5  and 
10-cent  stores  carry.  This  is 
really  the  line  along  which  Butler 
Brothers  have  specialized  their 
business,  and  tbe  book  is  a  mine 
of  hints  and  ideas  concerning  it. 
In  the  appendix  are  some  good 
half-tones  illustrating  arrange¬ 
ments  for  variety  stocks.  The 
book  is  carefully  indexed  and  is 
worth  anybody’s  reading. 


The  idea  seems  to  prevail 
among  the  Southern  rice  men 
that  all  rice  is  retailed  throughout 
the  North  at  not  less  than  10  cents 
per  pound,  and  since  this  impres¬ 
sion  has  become  so  general  the 
plan  for  advertising  adopted  by 
the  Texas-Louisiana  Association 
(shipping  rice  direct  to  consum¬ 
ers — Ed.)  does  no  doubt  seem 
like  a  good  method  of  compelling 
the  retailer  to  lower  his  price. 

I  want  to  state,  however,  that 
Japan  styles  have  been  and  are 
retailed  now  in  thousands  of  in¬ 
stances  at  4  cents  per  pound,  and 
in  many  cases  even  less.  One 
concern  recently  purchased  a  line 
of  Japs  at  3  cents  and  advertise 
to-day  at  3>4,  thus  using  rice  as 
an  attractive  drawing  card. 

Screenings  and  line  rices  gen¬ 
erally  retail  at  from  4  to  7  cents, 
and  at  10  cents  the  retailer  offers 
the  fanciest  grades  of  Honduras, 
and  many  times  this  kind  as  low 
as  8  cents.  Therefore  the  state¬ 
ment  that  all  rice  retails  at  10 
cents  is  incorrect,  for  each  grade 
usually  reaches  the  consumer  at 
whatever  price  it  is  actually 
worth. 

Although  these  occasional  years 
of  extreme  low  prices  appear  dis¬ 
astrous  to  the  growers,  they  di¬ 
rectly  benefit  the  entire  industry 
through  the  fact  that  the  grocery 
demand  is  naturally  increased 
and  thus  the  consumption. 

Many  channels  are  opened  by 
2 j4~cent  and  3-cent  prices  on 
Japans  that  would  not  be  at  fig¬ 
ures  2  cents  per  pound  higher. 
Retail  dealers  who  once  start  to 
seU  rice  at  these  low  prices  will 
continue  even  when  prices  go  to 


a  higher  level.  It  is  not  the  fact 


that  these  dealers  can  sell  the  rice 
cheap  to  consumers  that  does  the 


business,  but  the  fact  that  they 
advertise  the  article  among  their 
customers  and  remind  the  house¬ 
wife  that  rice  makes  a  delicious 
food. 

Now  then,  admitting  that  low 
prices  attract  the  retail  distribu 
ters  and  cause  them  to  push  rice 
more  vigorously  than  when  prices 
are  higher,  this  will  not  alter  the 
fact  that  it  is  simply  a  question 
of  advertising  to  consumers  the 
virtues  of  rice  in  order  to  increase 
the  demand.  Each  new  distribu¬ 
ting  medium  opened  up,  whether 
the  principals  make  a  tremendous 
profit  on  their  sales,  or  only  a 
small  percentage,  means  another 
substantial  friend  for  the  growing 
industry.  Therefore,  those  most 
interested  in  the  rice  business 
should  see  that  more  distributing 
outlets  are  established,  which  can 
never  be  done  by  the  present 
method  of  quoting  low  prices  by 
the  association  direct  to  consum¬ 
ers,  thus  discouraging  the  en¬ 
thusiasm  of  the  retailers  who 
now  help  tremendously  to  market 
this  commodity.  Show  the  wide- 
a-wake  grocer  how  he  can  make 
2  or  3  cents  per  pound  profit  on  a 
thousand-pound  lot  of  rice  and  he 
may  be  induced  to  buy  that  quan¬ 
tity  and  put  it  up  in  attractive 
packages  to  display  in  his  show 
window,  and  get  his  clerks  to  en 
deavor  to  make  new  customers  of 
families  who  do  not  frequently 
buy  it. 

This  quantity  is  an  unusually 
large  purchase  for  a  Northern  re 
tail  grocer,  and  the  average  man 
would  not  consider  that  amount 
if  he  did  not  see  the  opportunities 
of  a  good  profit  through  his  efforts 
to  increase  the  sale  of  rice.  Do 
not  overlook  the  fact  that  I  say 
“effort,”  for  it  does  require  a  great 


effort  to  introduce  rice  in  many 
instances.  I  dare  say  that  not  20 
per  cent,  of  the  people  of  the 
North  are  “rice  eaters.”  Then, 
too,  the  expense  of  marketing  rice 
on  the  part  of  wholesale  grocers 
and  the  retail  man  also  are  enor¬ 
mous  items.  I  can  cite  an  in¬ 
stance  where  the  matter  of  the 
freight  and  hauling  from  New 
York  to  an  interior  Western  point 
(eighty  miles  from  railroad) 
amounted  to  $4.60  cents  per  hun¬ 
dred  weight,  and  the  Japan  rice 
shipped  at  that  time  was  worth 
$4.50  at  the  mill.  Is  it  any  won¬ 
der  that  our  Southern  friend,  who 
traveled  through  Colorado  some 
time  ago,  was  charged  12  cents  per 
pound  in  a  retail  way  from  the 
backwoods  country  dealer? 

The  cost  of  handling  rice  from 
the  time  it  leaves  the  mill  until  it 
reaches  the  home  is  added  to  in 
a  thousand  different  ways. 
Traveling  expenses  of  salesmen, 
cartage,  freight,  rentals,  salaries, 
bad  accounts,  shrinkage,  damage 
and  no  end  of  other  items  go  to 
swell  the  actual  cost,  and  are  and 
always  will  be,  “necessary  evils” 
in  the  distribution  of  the  rice 
crop. 

The  summary  of  the  whole 
situation,  however,  resolves  itself 
right  down  to  the  same  theory, 
create  the  demand,  and  forget  the 
price.  The  one  will  make  the 
other.  Get  the  demand  for  rice 
as  great  as  that  for  wheat,  and  the 
retail  merchant  will,  through  com¬ 
petition,  be  forced  to  sell  rice  on 
a  cheaper  basis. 

G.  Ed.  Diefenthaler. 
New  York,  N.  Y., 

January  13,  1910. 


New  York  Sealer  Attacks  Short 
Weight  Retailers. 

At  last  Thursday’s  session  of 
the  National  League  of  Commis¬ 
sion  Merchants,  held  in  Norfolk, 
Va.,  Fritz  Reichman,  Sealer  of 
Weights  and  Measures  for  the 
State  of  New  York,  made  a  fierce 
attack  upon  retail  dealers  who 
gave  short  weight.  He  declared 
that  the  consumers  of  the  land 
were  being  cheated  by  unscrupu¬ 
lous  dealers  who  sold  short  meas¬ 
ure  and  short  weight.  He  urged 
the  commission  men  to  keep  after 
Congress  for  a  uniform  law  com¬ 
pelling  a  standardization  in 
weights  and  measures  and  inflict¬ 
ing  heavy  penalties  for  violation 
of  the  law.  For  this  he  was  ex¬ 
tended  a. vote  of  thanks. 
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Here’s  a  Coffee  Proposition  That  Will  Open  Your  Eyes 

We’ll  not  only  send  this  assortment  of  BLANKE’S  COFFEES,  which  cost  you  $51.74  and  guarantee  to  take  back  all  you  haven’t  sold  at  the  end 
of  60  days,  but  we'll  also  include  four  of  our  Drip  Coffee  Pots  free  and  our  Silent  Salesman  Display  Stand. 

You  give  a  Coffee  Pot  FREE  to  all  customers  purchasing  one  can  each  of  the  Faust  Blend  and  Grant  Cabin  at  $1.00  per  can,  if  they  are  willing  to 
become  constant  users  of  whichever  brand  they  prefer.  They  will  be  pleased  to  tell  others,  thus  advertising  you  and  the  quality  of  the  coffee  will  hold  their 
trade  and  bring  them  back  to  you.  In  ordering  state  whether  you  wish  whole,  ground  or  pulverized,  or  how  assorted. 

Wholesale  Retail 


6—2  lb.  7-ounce  Cans  Faust  Blend,  at  Soc . 94.80  $6.00 

6—3  lb.  “  Grant  Cabin,  at  Soc .  4.80  6.00 

6— 1  lb.  “  Faust  Blend,  at  33c .  1  98  2.70 

6— x  lb.  “  Grant  Cabin,  at  28c .  1.68  2.1  o 

12-2  lb.  Canisters  Oak  I. awn  at  40c .  4.80  6.00 

12—2  lb.  “  Mojav  at  44c .  5.28  7.20 

60— x  lb.  Cans  Tally  Mo  at  19c . 11.40  15.00 

60—1  lb.  Bags  World’s  Fair  20c  Blend,  at  16c .  9.60  12.00 

40— x  lb.  Bags  World’s  Fair  25c  Blend,  at  i8%c .  7.40  xo.oo 


851*74  867.00 

Less  freight  allowance  to  your  shipping  point.  A  smaller  assortment  on  same  terms  can  be  had  without  the  Display  Stand. 

4  COFFEE  POTS  FREE  1  SILENT  SA.LESMA.]\r 

Our  national  magazine  advertising  helps  you  to  sell  our  coffees. 


The  G.  E.  Blanke  Tea  and  Coffee  Company  -  -  -  St.  Louis,  Mo. 


You  Must  Charge  High 
Give  Good  Butter 


Butter  is  high  now,  and  your  customers  are  grumbling,  but  they’ll  grumble  with  reason  if 
you  charge  them  a  high  price  and  give  them  poor  butter.  That  might  not  be  your  fault  either — a 
lot  of  print  butter  runs  irregularly  and  the  grocer  can’t  always  be  sure. 

If  you  sell  GURNSE  butter  your  customers  may  still  grumble  at  the  inevitable  high  prices, 
but  they’ll  be  satisfied  with  the  butter.  That’s  a  heap  sight  better  than  the  other  condition. 

GURNSE  butter  is  the  fanciest  dairy  butter  possible  to  make.  Everything  about  it  is  of 
the  very  highest  class,  and  it  runs  absolutely  regular  all  the  time.  That  alone  is  enough  of  an 
advantage  to  sell  it. 

Packed  in  20.  30  and  50-pound  boxes — pounds  and  half-pounds— 41  cents. 

Prices  subject  to  market  changes. 

P.  F.  Brown  &  Co.,  39-41-43  S.  Front  St.,  Phila.,  Pa. 


good 

CJ 


bonds 


Putting  Dollars 

into  Fels-Naptha  soap  is  like  buying 
the  money  is  invested. 

Fels-Naptha’s  popularity  and  sale  are  certain:  and 
the  grocer  who  keeps  it  well  displayed  may  even 
increase  his  general  business  thereby. 
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Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEN  ONE 

Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


About  Neat  Displays.— It  doesn’t 
take  an  expert  or  even  a  man  with 
a  “born  knack”  to  fix  things  up 
attractively.  Take,  for  instance, 
Crosse  &  Blackwell  s  jams  that 
grocers  are  pushing  so  strongly 
just  now  on  account  of  the  new 
price.  Cover  a  small  table  with 
white  paper  and  make  a  separate 
pyramid,  six  pots  each,  of  the 
different  kinds,  and  in  each  place 
cards  3x4  inches  printed  “C.  & 
B.  Strawberry  Jam  21,”  “C.  &  B. 
Black  Currant  Jam  21,”  and  so  on 
covering  the  whole  assortment. 
In  this  way  you  not  only  get  a 
complete  display  without  upset¬ 
ting  your  stock  room,  but  you  hit 
the  customer’s  favorite  kind  at  a 
glance.  Try  it.  Try  it  on  other 
kinds.  Try  it  on  pickles,  flavor¬ 
ing  extracts,  dessert  preparations. 

*  *  * 

Store  Advertising.— W  h  e  t  h  e  r 

your  store  does  newspaper  or 
handbill  advertising  it’s  up  to 
you  to  follow  it  up.  How  ?  By 
displaying  the  goods  advertised. 
By  talking  them.  By  having  a 
dozen  or  so  of  the  ads.  stuck 
around  the  goods.  Writing  and 
printing  the  ad.  isn’t  everything. 
You,  yourself,  must  follow  it  up. 
It’s  a  serious  business.  It  costs 
money  to  tell  the  public  in  print 
what  you’ve  got.  And  the  public 
are  big  forgetters.  Let  them  un¬ 
derstand  that  your  handbill  or 
your  newspaper  announcement 
was  sent  out  for  business. 

*  *  * 

Here’s  A  Good  Idea. — Apples  are 
high ;  sweet  potatoes  are  high ;  so 
are  white  onions,  green  peppers 
and  a  lot  of  stuff  like  that.  Why 
not  fill  20  or  30  carrier  baskets 
with  these  and  put  a  10-cent  or 
15-cent  price  on  them,  according 
to  the  size  of  the  basket  and  the 
article  itself.  You’ll  be  surprised 
how  many  people  will  catch  on 
to  these — people  that  don’t  like  to 
call  for  less  than  a  half  peck.  It’s 
just  one  of  the  ways  of  hitting 
the  small  buyer.  And  mind  you, 
the  small  constant  buyer  is  the 
profitable  buyer  in  the  end.  But 


the  point  is,  “you  make  two  blades 
of  grass  grow  where  only  one 
grew  before.”  That’s  what  makes 
the  clerk  a  valuable  one.  Hunt 
up  some  carriers  and  get  at  this 
thing.  Do  it  to-morrow  morning. 
Show  the  boss  “you’re  there  with 
the  goods.” 

* *  *  * 

Back=Patting. — Some  fellows 
want  to  get  a  pat  on  the  back  for 
everything  they  do.  Take  my  ad¬ 
vice  and  don’t  look  for  it.  It 
mightn’t  be  good  for  you  anyway. 

It  takes  a  mighty  big  and  a 
mighty  careful  employer  to  throw 
bouquets.  Few  of  us  employees 
could  stand  it.  Just  dig  in  and 
earn  more  than  your  salary.  Eyes 
that  you  see  not  are  on  you. 

*  *  * 

New  Customers. — This  is  the 
month  to  get  new  trade.  Resolu¬ 
tions  are  in  order.  Men  and 
women  are  on  the  economy  as 
well  as  on  the  water  wagon. 
Look  out.  Do  some  talking.  Do 
some  good,  sound,  sensible,  hard 
arguing  for  your  store.  If  it’s  a 
cleaner  store;  if  it  carries  better 
goods  ;  has  a  better  delivery  ;  sells 
lower  and  has  better  and  more 
polite  clerks  than  the  other  fel¬ 
low — tell  it  out.  Win  a  few  gooc 
people  your  way  this,  the  first 
month  of  what  is  going  to  prove 
the  most  wonderful  commercia 
year  in  the  history  of  the  world. 
That  would  be  doing  something. 
*  *  * 

Don’t  Talk  Trouble. — One  of  the 

bad  things  some  young  fellows 
are  guilty  of  is  talking  trouble. 
If  you  brought  it  on  yourself  keep 
it  to  yourself.  Live  it  down  like 
a  man,  but  don’t  be  selfish  enough 
to  ask  the  other  fellow  to  help  you 
live  it.  Each  seeming  trouble 
should  be  a  guide  post.  It  isn  t 
considered  smart  any  more  to 
blow  about  sowing  wild  oats. 
The  clever,  shrewd,  level-headed 
fellow  sows  wholesome  corn  and 
lets  it  grow  up  “full  on  the  ear.” 
*  *  * 

Be  True  To  The  Boss.— Speak  well 
of  him  on  every  occasion,  espe¬ 


cially  outside.  If  you  take  excep¬ 
tion  to  some  things  he  does,  if 
you  disapprove  his  methods,  keep 
it  under  your  hat  ’till  he  and  you 
get  a  chance  to  unfold  yourselves. 
'  hen  be  straight  up  and  down 
about  it,  and  if  he’s  half  a  man 
ie’ll  say  “shake.” 


One  More  Month’s  Work  of 
Pennsylvania  Dairy  and 
Food  Department. 

Current  Bulletin  Shows  that  All  Lard 
Samples  Examined  Were  Adulter¬ 
ated.  Nearly  All  Butter  Pure. 

The  current  number  of  the 
monthly  bulletin  of  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart¬ 
ment  presents  the  following  sum¬ 
mary  of  the  month’s  work : — 


REPORT  OF  ANALYSES. 

Butter  Samples,  136. 

Oleomargarine . 2 

Pure  .  134 

Total  .  .  136 

Ice  Cream  Samples,  4. 

Below  standard  in  butter  fat.  ...  2 

Pure .  2 


Total  .  4 

Lard  Samples,  6. 

Adulterated  .  6 

Non-Alcoholic  Drink  Samples,  32. 

Adulterated .  4 

Pure .  28 


Total  .  32 

Oleomargarine  Samples,  3. 

Uncolored  oleomargarine .  3 

Pure  Food  Samples,  39. 

Adulterated  .  .  39 

Vinegar  Samples,  4. 

Adulterated .  2 

Pure  . 2 


Total  .  4 

SUITS  AND  PROSECUTIONS. 

Ice  Cream  Cases,  2. 

Terminated  .  .  2 

Non-Alcoholic  Drink  Cases,  4. 

Terminated .  4 

Oleomargarine  Cases,  2. 

Terminated  .  2 

Pure  Food  Cases,  39. 
Terminated .  39 


Vinegar  Cases,  2. 

Terminated  .  2 

LICENSES  ISSUED  FROM  JANUARY  I 

TO  NOVEMBER  15,  I9O9. 

Oleomargarine  Licenses,  657. 

Boarding  house  .  18 

Hotel  .  5 

Restaurant .  7 

Retail  .  617 

Wholesale  .  .  10 


Total . 657 

Renovated  Butter  Licenses,  3. 

Retail .  2 

Wholesale  .  1 


Total  .  3 

Total  amount  of  money  received 
from  said  licenses  for  1909  is  $45, 
157.43,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in 
the  State  Treasury. 

This  number  of  the  bulletin 
contained  no  reports  of  adulter¬ 
ations  found. 


Massachusetts  Permits  Sale  of 
Bleached  Fruits  Under 
Restrictions. 

A  recent  ruling  of  the  Massa¬ 
chusetts  State  Board  of  Health 
takes  up  the  much  discussed 
proposition  of  sulphur  dioxide  as 
a  preservative  of  foodstuffs,  set¬ 
ting  forth  regulations  as  to  the 
quantity  which  will  be  allowed 
hereafter.  It  was  also  stipulated 
that  labels  must  state  that  the 
preservative  is  used.  The  full 
ruling  is  as  follows : — 

Commonwealth  of  Massachusetts. 
Office  of  the  State  Board  of  Health. 

State  House,  Boston,  Mass. 
notice. 

Notice  is  hereby  given  that  on 
and  after  January  15.  1910,  no  food 
product  sold  in  this  State  may  con¬ 
tain  more  than  350  milligrams  of 
sulphur  dioxide  per  liter  in  wines, 
or  350  milligrams  per  kilogram  in 
other  food  products,  said  limits  be¬ 
ing  also  those  set  by  the  United 
States  Department  of  Agriculture. 
Furthermore,  the  amount  of  sulphur 
dioxide  in  such  products  must  be 
indicated  upon  the  labels  thereof,  in 
accordance  with  Section  19  of  Chap¬ 
ter  75  of  the  Revised  Laws. 

Mark  W.  Richardson, 

Secretary. 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  and  General  Merchant 
has  been  looking  for  the  right  man  to  take  charge  of  its  “  Window- 
Dressing  Department  ”  and  contribute  a  good,  suggestive  weekly  article. 
We  have  tried  several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  window- 
dressing.  What  we  want  is  articles  clearly  describing  window  displays 
that  can  be  made  by  the  average  retailer;  not  necessarily  new  or 
original — in  fact,  those  which  have  been  used  successfully  are  perhaps 
preferable  to  all  others. 

For  all  acceptable  articles,  the  "Grocery  World  and  General 
Merchant”  will  pay  an  average  price  of  $5  each.  All  matter  sent  in 
under  this  arrangement  should  be  addressed  to  the  “  Window-Dressing 
Department.”  If  drawings  are  also  sent  they  should  be  made  through¬ 
out  in  black  ink  (not  pencil). 
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Going  Through  the  Motion, 
But  Catching  No  Fish 

You  may  Have  bait, 


and  you  may  have  HOOK 
and  LINE,  but  you  must  fish 
where  FISH  are  to  be  found, 
or  you  will  not  have  much 
success. 

Buy  your  Groceries  where 
they  are  in  great  variety,  of 
good  quality,  and  cheap.  We 
offer  the  largest  line  of  Gro¬ 
ceries  at  the  lowest  prices  to 
Give  us  a  trial  order. 


WAITING  FOR  A  BITE 


be  found  on  this  market. 


Frying  Tomatoes,  Knight’s  Fancy  Jerseys,  No.  3 

cans,  2  doz.  .  . perdoz.,  $0.85 


■82/ 

■G7y2 

.95 

132/ 

1.30 


.80 

■77/2 

■08/ 

.06/% 

■06/ 

.06/ 


5  or  10-case  lots  . . per  doz 

Peas,  Arbutus  Brand  Wisconsin  Standard  Early  ’ 

June,  No.  2  cans,  2  doz . .  dOE 

6  or  lO-case  lots . ‘  .  per doz  ’ 

Peaches,  Coloseum  Brand  California  Lemon  Cling  ’ 

No.  2/  cans,  2  doz . .  .  p6r  doz 

6  or  lO-case  lots  . . per  doz  ’ 

Ai  e’egant  quality  Peach  for  so  low  a  figure.  Full  cans,  ’ 

large  halves,  and  costs  you  only  about  iic  per  can. 

Corn,  Mountain  View  Brand,  Fancy  Maine  Style 

Crushed  Sugar  Corn,  2  doz . per  doz., 

6  or  10-case  lots  or  over . "  .  per  doz  ’ 

A  great  ba  gain  in  Maine  Style  Crushed  Sugar  Corn! 

Oregon  Prunes,  Golden  Crown  Brand  Fancy— 

30-408,  26-lb.  boxes . ner  lb 

40-50s,  25-lb.  boxes . . . per  lb  ’ 

50-60s,  25-lb.  boxes . .  ner  lb  ’ 

60-70s,  25-lb.  boxes  . . .  per  lb!| 

5  or  10-box  lots,  one  kind  or  assorted,  at  / o .  per  lb.  less. 

Finest  quality  Oregon  Prunes  on  the  market,  and  a 
bargain. 

Buttermilk  Toilet  Soap,  Genuine  Cosmo,  gross  lots  .  per  gross,  5.96 

/  and  / -gross  lots  . per  gross,  6.15 

Quaker  Silver  Farina,  24  2s . per  oase,  2.07  ^ 

Each  package  contains  a  triple  plate  silver  teaspoon. 

Old  Dutch  Cleanser,  48  10c.  packs . per  box  2.95 

F.  O.  B.  cars  Philadelphia.  No  free  delivery  in  any 
quantity.  N.  t  over  ten  cases  to  any  one  buyer. 

OLIVES,  No.  8  XXXX  cylinder  bottle,  3  doz.  .  .  .  per  doz. 

^  or  10-C8/8©  lots . . .  per  doz- 

Window  Glass,  8  x  10,  single  boxes  ........  per  box.’ 

6-box  lots . per  box.,’ 

Not  over  5  boxes  to  any  one  buyer. 

Buckwheat  Flour,  Finest  Quality,  white,  grain 

bags  126  lbs.  eaoh . per  100  lbs.,  2.27^ 

r  6 i?m10‘bag  l°.ts . per  100  lbs.,  2.25 

Lunch  Tongue,  Libby  s,  No.  1  cans,  2  doz . per  doz.,  2.9  J 

Chalmer’s  Gelatine . per  doz.,  90c.  .  .  per  gro.,  10.60 

Peaches,  Field  Brand  Choice  Muirs,  elegant  size 

fruit,  very  bright,  soft  and  meaty,  26-lb.  boxes,  per  lb., 

6  or  10-box  lots . .per  lb„ 

Pumpkin,  Silver  Lake  Brand  Extra  Fancy  Jersey, 

No.  3  cans,  2  doz . .  doz., 

5  or  10-case  lots . per  doz., 


.86 

.82/ 

1.70 

1.65 


■07/ 

■07/ 


.72/ 

.70 


GET  IN  TOUCH  WITH  US  ON  DRIED  FRUITS 

We  offer  the  largest  and  most  economically-priced  line  of  Dried  Fruits  to 

.,Vn^  <?n  market.  Write  for  The  Cash  Grocer ,  our  weekly  price-list 

detailing  the  full  line. 

We  guarantee  all  goods  to  give  entire  satisfaction  or  they  may  be  returned 
to  us  at  our  expense,  freight  both  ways.  You  run  no  risk  by  buying  Groceries 
from  B  &  P.  We  sell  for  CASH  and  employ  no  traveling  salesmen,  and 
are  therefore  in  position  to  make  very  advantageous  prices. 


These  Prices  for  This  Week  Only  —Jan.  17th  to  Jan.  22d,  inclusive. 


WRITE  FOR  THE  "CASH  GROCER,”  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31, 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENN  A. 


“My  boy,  I’m  pleased  with  your  work. 
I've  just  been  looking;  over  the  salesbcc  k 
and  I’m  going-  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.’’ 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 

Go  thou  and  do  likewise. 


Write  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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LEGAL  DEPARTMEM 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  “  Grocery  World  and  General  Merchant. 


XXXIII.— How  Shall  the  Business  Man  Invest  His  Spare  Money? 


There  comes  a  time  in  the  life 
of  all  successful  business  men 
when  they  have  some  money  to 
invest.  It  may  be  only  a  little,  or 
it  may  be  a  considerable  sum;  in 
either  case  the  finding  of  a  desir¬ 
able  investment  is  not  always  an 
easy  matter.  There  are  plenty  of 
investments,  but  it  is  a  conserva¬ 
tive  estimate  that  95  per  cent,  of 
them  are  undesirable  for  one  of 
two  reasons :  They  do  not  yield 
sufficient  return,  or  they  offer  in¬ 
sufficient  security. 

The  subject  of  investments  for 
business  men  has  offered  itself  as 
a  subject  for  this  article.  It  is  a 
large  topic,  and  obviously  cannot 
be  covered  in  an  article  of  this 
scope.  Nevertheless  I  may  be 
able  to  make  some  practical  sug¬ 
gestions  which  may  prove  of 
value. 

In  addition  to  standard  invest¬ 
ments  like  stocks,  bonds,  etc., 
there  are  innumerable  mercan¬ 
tile  investments,  such  as  investing 
.money  in  businesses  of  some  kind 
which  I  will  not  attempt  to  treat 
here  at  all.  Whether  these  are 
desirable  or  undesirable  depends 
upon  the  facts  of  the  given  case, 
which  vary  very  widely. 

The  three  investments  which 
most  commonly  present  them¬ 
selves  to  the  business  man  are 
stocks,  or  bonds,  or  real  estate. 

Stocks  divide  themselves  into 
many  classes.  All  have  one  com¬ 
mon  feature — they  are  stocks  of  a 
corporation.  Roughly  they  can  be 
divided  into  two  classes :  Com¬ 
mercial  stocks,  and  stocks  of  min¬ 
ing  and  kindred  companies. 

Some  of  the  disadvantages  of 
a  minority  stockholder  in  a  cor¬ 
poration  I  have  already  touched 
upon  in  another  article.  To  own 
stock  in  a  prosperous  corporation 
is  usually  a  fine  thing  for  the 
stockholder  who  controls,  or  with¬ 
out  control,  it  may  be  just  as  fine 
if  those  who  do  control  are 
honest  and  fair  men.  Unless  one 


of  these  elements  is  present 
stock  investment  presents  the  risk 
of  not  being  fairly  dealt  with,  and 
it  also  presents  the  added  risk, 
even  if  one  of  the  necessary  ele¬ 
ments  is  present,  of  the  corpora 
tion’s  failure  to  make  enough 
money  to  pay  dividends.  When 
this  is  the  case,  the  entire  invest¬ 
ment  may  easily  be  lost,  for  the 
stock  of  an  unprofitable  corpora¬ 
tion  is  not  usually  very  salable. 

The  stocks  of  corporations  of 
the  other  class — mining  compan¬ 
ies,  etc. — are  usually  even  less  re¬ 
liable.  For  every  honest  mining 
company  with  a  mine,  there  are 
probably  fifty  that  are  fraudulent 
or  worthless!  Usually  the  latter 
present  the  most  alluring  propo 
sitions.  The  man  who  invests 
money  in  mining  stock  is  totally 
at  the  mercy  of  many  contingen¬ 
cies :  First,  that  the  company  is 
honest  and  will  properly  apply  his 
money  and  return  him  his  share 
of  any  dividends;  second,  that  i 
honest,  it  really  has  a  workable 
mine;  third,  that  the  workable 
mine  will  produce  anything; 
fourth,  that  if  it  does  produce  any¬ 
thing  its  facilities  will  permit  it 
to  convert  its  ore  into  marketable 
metal  on  a  profitable  basis. 

With  the  headquarters  and  all 
the  property  of  mining  companies 
thousands  of  miles  away,  the 
small  stockholder  is  in  a  very  pre¬ 
carious  position.  For  every  one 
that  gets  any  return  from  his  in¬ 
vestment,  ten  thousand  do  not. 
The  average  mining  corporation 
seems  to  have  no  stability  what¬ 
ever.  Its  favorite  pastime  is  re¬ 
organizing  and  ousting  stock¬ 
holders. 

It  seems  to  be  conceded  among 
investors  that  the  stock  of  a  con¬ 
servatively  managed  hank  is  about 
the  safest  corporate  stock  one  can 
buy.  Country  hanks,  especially. 
These  institutions  are  under  con¬ 
stant  Governmental  supervision 
and  not  only  offer  good  security, 


often  large 


but  pay  good 
dividends. 

Bonds'are  considered  by  many 
investors  an  ideal  investment,  and 
in  some  ways  they  are.  The  man¬ 
ner  in  which  they  are  marketed, 
however,  has  serious  disadvan¬ 
tages  to  the  small  investor.  Take 
railroad  bonds,  which  are  usually 
secured  by  a  mortgage  upon  all 
the  property  and  franchises  of  the 
road.  Surely  a  sufficient  security, 
one  thinks,  and  the  security  un¬ 
doubtedly  is  ample.  The  trouble 
ies  with  the  investor’s  remedy  in 
case  of  default.  Under  ordinary 
conditions,  if  a  railroad  defaulted 
in  the  payment  of  interest  on  its 
bonds,  the  bondholder  could  begin 
foreclosure  proceedings  under  his 
mortgage,  and  sell  it  out.  If  he 
examines  his  papers,  however,  he 
will  find  that  the  road  has  fixed 
him  so  that  he  cannot  do  that  at 
all,  for  practically  always  there  is 
a  provision  that  no  bondholder 
can  begin  proceedings  unless  he 
is  supported  by  the  majority  of 
bondholders.  The  almost  invari¬ 
able  course  is  to  appoint  a  bond¬ 
holder’s  committee,  who  have  a 
receiver  appointed.  The  receiver 
more  often  than  not  runs  the  busi¬ 
ness,  ostensibly  in  the  interest  of 
all  the  bondholders,  but  actually 
in  the  interest  of  anybody  else 
able  to  control.  Thus  foreclosure 
proceedings  are  indefinitely  post 
poned  and  when  final  settlement 
comes,  if  it  does  come,  the  divi¬ 
dend  is  mostly  eaten  up  with  legal 
and  other  expenses. 

Municipal  bonds  are  generally 
safe,  but  there  is  always  the  legal 
question  whether  the  municipality 
had  authority  to  issue  them,  and 
whether  they  were  issued  in  ac 
cordance  with  law.  Under  the 
law  a  municipal  bond  improperly 
issued  is  often  worthless,  and  is 
troublesome  to  recover  upon 
even  when  not  worthless.  T  he 
security  behind  a  properly  issued 
municipal  bond — a  lien,  so  to 
speak,  upon  the  right  of  taxation 
— is  unimpeachable.  The  return, 
however,  is  moderate — usually 
from  4  to  5  per  cent. 

United  States  Government 
bonds  are  of  course  the  safest  in¬ 
vestment  of  their  class  in  exist 
ence,  and  they  pay  the  smallest 
return — often  not  over  2  per  cent, 
net. 

Next  consider  real  estate  as  an 
investment.  It  can  hardly  be  de¬ 
nied  by  any  one  who  has  studied 
the  subject  that  the  ideal  invest 


ment  from  every  possible  stand¬ 
point  is  first  mortgages  on  im¬ 
proved  real  estate.  In  the  first 
place  they  offer  good  returns. 
Mortgage  interest  varies  accord¬ 
ing  to  the  strength  of  the  secur¬ 
ity,  the  circumstances  of  the  par¬ 
ticular  case,  the  laws  of  the  State, 
and  so  on.  Generally  speaking, 
mortgage  interest  will  vary  from 
4  to  6  per  cent. 

In  the  second  place,  the  security 
behind  a  good  mortgage  is  as 
nearly  perfect  as  security  can  be. 
Take  a  $2,000  mortgage  on  a 
house  worth  $5,000.  If  the 
mortgagor  fails  to  pay  his  interest 
the  mortgagee  can  foreclose  and 
sell  the  property.  That  it  would 
sell  for  more  than  enough  to  pay 
his  $2,000  is  certain  in  the  great 
majority  of  cases.  There  are  no 
other  holders  to  consult,  no  ma¬ 
jority  interests  to  take  matters 
arbitrarily  into  their  own  hands — 
the  mortgagee  is  absolute  master 
of  the  situation. 

Naturally  the  buyer  of  a  mort¬ 
gage  should  see  to  it  that  there  is 
sufficient  margin  between  the 
amount  of  his  mortgage  and  the 
reasonable  value  of  the  property 
to  make  him  safe.  He  should  also 
look  with  particular  closeness  at  a 
second  mortgage,  if  offered  him, 
which  time  after  time  has  been 
wholly  or  in  part  wiped  out  by  the 
fact  that  the  property,  when  sold 
on  foreclosure  under  the  first 
mortgage,  did  not  bring  enough 
to  pay  both. 

Buying  real  estate  outright  as 
an  investment  may  be  a  reason¬ 
ably  safe  investment,  or  it  may  be 
a  precarious  and  very  worrying 
one.  Cases  widely  differ.  I  have 
seen  many  a  man  withdraw 
money  from  solid  5  Per  cent, 
mortgages  and  put  it  in  real  estate 
which  he  expected  to  yield  him 
8  to  20  per  cent,  greatly  to  his 
subsequent  regret. 


( Copyright ,  January,  1910,  by 
Elton  J.  Buckley.) 


Main  Offices  (Open  all  night) 
Wood  Building 


Bell  Phone  Keystone  Phone 

Spruce  65-66  Race  6-55 

Cable  Address,  “ Enyap ” 


Payne  Detective  Agency 

LICENSED.  BONDED 


THEO.  E.  PAYNE,  Principal 

Legitimate  Work  Only 

Male  and  Female  Operators 

highest  Legal  Connections 


34  and  36  S.  1 6th  Street,  Philadelphia,  Pa. 
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Question:  “W.  S.,”  Philadel¬ 
phia,  Pa. — A  has  a  grocery  store, 
sells  out  to  B,  who  in  turn  sells 
out  to  C,  in  August,  1908.  D, 
who  is  a  baker,  served  A  and  B, 
and  also  serves  C,  has  remarked 
that  one  of  the  cases  in  C’s  pos¬ 
session  belongs  to  him  (D).  C 
had  not  seen  any  name  or  other 
mark  on  said  case.  D  called  about 
three  months  ago  in  C’s  absence 
and  removed  case,  leaving  one 
marked  with  his  (D’s)  name.  C 
asks  D  to  return  the  first  case,  but 
he  (D)  has  not  done  so.  Last 
week  D  called  with  a  receipt 
(blank)  acknowledging  receipt  of 
case,  marked  with  D’s  name, 
which  he  requests  C  to  sign.  C 
refuses  to  sign  and  will  not  let  D 
remove  the  case  marked  with  D’s 
name  until  he  (D)  returns  the 
first  case,  which  he  (D)  removed 
whereupon  D  claims  that  first 
case  belonged  to  him,  claiming 
that  it  was  marked  on  top,  anc 
claiming  that  he  had  left  it  in  A’s 
possession.  C  had  never  seen  any 
such  mark.  Can  C  recover  the 
first  case,  and  what  is  his  (C’s) 
position? 

Answer. — This  case  turns  on 
whether  C  legally  bought  the  box 
His  bill  of  sale  should  show  this, 
although  it  could  be  improperly 
on  the  bill  of  sale.  If  the  box  be 
longed  to  A,  who  transferred  it 
to  B,  who  in  turn  transferred  it 
to  C,  then  it  is  C’s,  and  C  can 
hold  it  against  all  comers.  Natu¬ 
rally  the  converse  is  true  if  the 
baker  owned  the  box,  and  merely 
loaned  it  to  A,  who  transferred 
possession  of  it  to  B,  who  likewise 
transferred  it  to  C.  In  that  event 
only  possession  passed — not  title 
— the  box  is  still  the  baker’s,  and 
he  can  reclaim  it. 

In  this  case,  however,  the  visi 
ble  evidence  all  seems  in  your 
favor.  The  box  did  not  bear  the 
baker’s  mark,  as  the  rest  of  them 
seem  to,  and  it  came  to  you  with 
the  business.  There  is  nothing 
but  the  baker’s  word  that  it  is  his, 
and  I  should  require  him  to  prove 
ownership  before  I  surrendered 
it.  Unfortunately,  the  baker  al¬ 
ready  has  it,  but  you  are  pro¬ 
tected  because  you  have  one  of 
his.  My  advice  is  to  refuse  to 
give  up  his  until  he  either  returns 
yours  or  proves  that  it  belongs  to 
him. 


Question:  H.,  Shamokin,  Pa. — 
We  have  taken  out  a  retail 
license  for  oleomargarine  and  do 
not  fully  understand  the  law  for 
selling  same,  and  we  would  like 
to  know  if  we  can  take  orders 
from  our  wagons  on  the  streets 
and  then  go  to  our  store  and  then 
deliver  same?  We  are  under  the 
impression  that  we  can  only  sell 


to  customers  inside  of  our  store. 
We  noted  some  time  ago  in  Gim- 
bel  Bros.’  advertisement  that  they 
do  not  deliver  oleomargarine. 

We  are  subscribers  to  the 
“Grocery  World  and  General 
Merchant”  quite  a  few  years. 

Of  late  many  merchants  are 
taking  out  retail  licenses  for  oleo¬ 
margarine  and  no  doubt  very  few 
understand  the  law  governing 
same,  so  an  answer  to  our  ques¬ 
tion  would  be  welcome  news. 

Answer. — It  is  well  established 
that  a  man  who  takes  out  a  retail 
oleomargarine  license  for  a  store 
can  sell  under  it  at  that  store  only. 
He  cannot  sell  under  it  at  a 
branch  store,  nor  can  he  sell  from 
wagons.  But  in  my  judgment  a 
grocer  who  has  a  license  for  his 
store  can  unquestionably  solicit 
orders  through  his  wagon,  if  the 
actual  filling  of  the  orders  is  done 
at  the  store  and  the  goods  shipped 
from  there. 

Gimbel  Bros.’  refusal  to  deliver 
oleo  has  nothing  to  do  with  this 
point. 


Question :  C.,  Millersburg, 

Pa. — I  write  for  information  in 
regard  to  the  Merchants’  Mercan 
tile  Agency,  with  head  offices  at 
Pittsburg,  Pa.,  Hartje  Building 
incororated  1889.  Are  organizers 
of  business  men’s  associations, 
publishers  of  “The  Credit  Ex 
perience  Guide,”  give  commercial 
reports,  individual  reports,  and 
make  collections.  Represented 
and  furnishes  credit  ratings  in 
every  county  in  the  United  States 
Their  way  of  conducting  their 
business,  as  I  understand,  is  to  or 
ganize  business  men’s  associations 
in  towns  and  each  member  is  ex 
pected  to  furnish  a  list  of  his  cus¬ 
tomers  properly  rated.  These 
names  are  all  printed  and  their 
rating  put  in  a  book  which  the 
Merchants’  Mercantile  Agency 
furnishes  each  member  of  the 
association  at  a  cost  of  $16  for 
two  years.  Their  way  of  col¬ 
lecting  is  through  the  clerk  of 
each  local  association,  and  if 
man  owes  a  bill  in  one  town 
and  moves  away  to  another  town 
without  paying,  or  rather  refuses 
to  pay  his  bills  in  the  town  before 
leaving,  he  is  then  looked  after  by 
the  clerk  of  the  association  in  the 
town  or  locality  in  which  he 
moved.  That  clerk  is  then  ex¬ 
pected  to  make  your  collections. 
The  fee  allowed  as  a  rule  to  the 
clerk  is  10  per  cent,  of  the  amount 
collected.  Now,  what  I  want  to 
(now  is,  if  in  your  judgment  is  it 
a  good  thing  for  me  as  a  grocer? 
s  it  really  as  much  benefit  as 
they  claim  for  it,  and  would  you 
think  it  a  good  thing  to  organize 
business  men’s  association  like 
this  in  a  town  of  2,000  population, 
with  about  twenty  business  men 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 

Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way  you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  Watson  «Ss  Company 

sole  proprietors  u Skipper ”  Sardines . 

IOU  Chestnut  Street,  Philadelphia,  F>a. 


Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


Let  Me  Sell  You  Cheese 

I  am  Philadelphia’s  largest  importer  of  Emmen- 
thaler,  Roquefort,  Camembert  and  other  fancy 
Cheese. 

Owing  to  the  large  quantities  that  I  import  I  am 
able  to  sell  you  the  best  at  the  lowest  market  price. 

I  also  have  a  full  line  of  Delicatessen  and  Fancy 
Groceries  on  which  I  can  save  you  money. 

Write  to  me  now. 

CARL  WILDE,  357  North  Second  Street,  Philadelphia 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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who  would  join  the  association  if 
they  knew  it  was  all  right? 

Answer. — One  very  dangerous  ^ 
feature  of  this  scheme  is  that 
the  merchants  are  asked  to  or- , 
sanize  themselves  into  unincor- 
porated  associations,  all  of  which 
would  be  members  of  the  main 
body  in  Pittsburg.  It  is  a  well- 
known  rule  of  law  that  the  mem¬ 
bers  of  any  unincorporated  associ¬ 
ation  engaged  in  any  commercial 
enterprise  are  individually  respon¬ 
sible  for  its  debts. 

Inasmuch  as  this  concern 
charges  the  regular  collecting 
commission  of  io  per  cent,  you 
are  asked  to  pay  $16  in  return  for 
the  rating  of  your  local  custom¬ 
ers. 

As  a  matter  of  fact,  does  it 
occur  to  you  that  in  a  town  of 
2,000  people  any  one  can  possi¬ 
bly  know  more  about  their  finan¬ 
cial  status  or  find  out  any  more 
about  it  than  you  can?  As  for 
following  a  delinquent  customer 
to  other  towns  you  can  easily  do 
that  without  the  Merchants’  Mer¬ 
cantile  Agency;  particularly  if 
there  is  an  association  in  the  town 
to  which  the  delinquent  has 
moved. 


As  a  matter  of  fact,  when  the 
rating  proposition  is  analyzed,  it 
seems  that  all  the  actual  informa¬ 
tion  contained  in  it  is  to  be  fur¬ 
nished  by  you.  According  to 
your  letter  the  company  makes 
no  independent  investigation  of 
the  rating  of  consumers,  but  sim¬ 
ply  takes  the  ratings  which  you 
yourselves  furnish  and  compiles 
them  in  a  book.  Why  is  it  neces¬ 
sary  to  pay  $16  to  have  that  done  ? 
You  can  easily  get  together  with 
the  merchants  in  your  town  and 
do  the  same  thing. 

The  point  that  I  make,  however, 
is,  in  a  small  town,  particularly, 
such  ratings  are  not  necessary. 
Every  person  in  the  town  is 
known  to  or  known  by  the  local 
merchants,  and  the  financial 
standing  of  all  of  them  is  usually 
an  open  book. 

Question:  D.  C.  S.,  Pa. — In 
case  a  customer  owes  us  a  bill  and 
sends  her  child  to  the  store  with 
a  $5  bill  with  the  intention  of  buy¬ 
ing"  a  few  articles  for  cash,  is 
there  any  law  that  would  prevent 
us  from  keeping  all  or  part  of  it 
on  her  account,  and  would  we 
need  a  witness  to  prove  the  chile 
said  the  money  belonged  to  her 
mother? 


Answer. — You  would  have  no 
right  to  seize  the  money  in  such 
a  case,  and  if  you  did  the  owner 
could  issue  a  warrant  for  your 
arrest. 

Question :  “B,”  Pa. — A  sub¬ 
scribed  for  a  magazine,  paying  one 
year's  subscription  in  advance. 
Soon  after  the  expiration  of  said 
subscription  A,  seeing  that  the 
publishers  continued  sending  the 
magazine,  notified  them  to  dis¬ 
continue  it,  but  they  paid  no  at¬ 
tention  to  it  and  continued  mail¬ 
ing  it  to  him.  Then  he  notified 
them  the  second  time,  but  they 
still  paid  no  attention  to  it.  After 
a  period  of  about  four  years  the 
publishers  threaten  suit  for  the 
subscription  for  the  four  years. 
Can  they  compel  A  to  pay  it? 

Answer. — I  should  say  that  A 
was  in  great  danger  of  being  held 
liable,  if  the  only  thing  he  did  was 
to  give  the  publisher  notice  to 
discontinue.  If  in  spite  of  the 
notice  the  magazine  kept  coming 
and  A  took  it  in,  his  actions  spoke 
louder  than  his  words,  and  the 
courts  would  almost  certainly 
hold  him  responsible.  He  should 
have  coupled  his  notice  to  the 
publisher  with  a  refusal  to  take 
the  magazine  from  the  post-office 
or  from  the  letter  carrier. 


Question:  “Subscriber,”  Wil¬ 

mington,  Del. — If  a  landlord 
neglects  sending  tenant  a  notice 
to  leave,  can  said  landlord  raise 
the  rent  during  the  following- 
year?  Also,  can  he  compel  ten¬ 
ant  to  move  after  having  failed  to 
send  notice  to  leave?  I  have 
heard  a  great  deal  of  discussion 
on  these  questions  and  would  like 
to  know  the  facts. 

Answer. — If  the  lease  is  a 
yearly  one,  providing  a  cer¬ 
tain  time  at  which  either  party 
must  sfive  the  other  notice  if  he 
desires  to  cancel,  it  was  this  land¬ 
lord’s  business,  if  he  wished  to 
raise  the  rent  or  to  eject  the  ten¬ 
ant,  to  give  notice  to  that  effect 
at  the  time  named  in  the  lease. 
If  he  let  that  time  go  by  without 
saying  anything,  tlie  lease — if  it 
contains  the  usual  clause — re¬ 
news  itself  for  another  year,  and 
the  landlord  can  neither  raise  the 
rent  during  the  new  year,  nor 
compel  the  tenant’s  removal. 


“That  clerk  of  yours  seems  to 
be  a  hard  worker.” 

“Yes;  that’s  his  specialty.” 
“What,  working?” 

“No — seeming  to — !” 


ESTABLISHED  1808 


John  R.  McFetridge  &  Sons 

printers  anft  publishers 

Bine  Catalogue  and  Color  Work 

No.  927  Arch  Street,  Philadelphia 
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This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


Hammonton,  L.  J„  Dec.  20,  1909. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — Inclosed  find  check  for 
$3  in  payment  of  our  subscription 
for  1910.  We  find  it  worth  more 
than  that  many  times  over.  Also 
.find  inclosed  one  of  our  Christmas 
circulars  which  we  have  mailed  to 
all  of  our  customers  and  to  a  good 
many  not  our  customers.  We  think 
it  a  pretty  good  advertisement,  al¬ 
though  a  little  too  expensive  a  job 
for  use  every  time. 

Yours  truly, 

M.  L.  Jackson  &  Son. 

This  was  indeed  a  very  beauti¬ 
ful  high  grade  little  piece  of  ad¬ 
vertising.  It  consisted  of  a  4- 
page  folder  5x6  inches,  printed 
on  heavy  cream  paper  in  red  and 
green.  The  text  was  in  green, 
and  the  headlines  in  red.  The 
holly  border  was  also  in  green 
and  the  berries  in  red.  The  effect 
was  distinctly  good. 

h'  'T'  'T' 

The  reading  matter  is  short,  so 
I  am  reproducing  all  four  pages: 


Christinas  Greetings 

1  =n 


EOR  many  many  ycari  the  people  of 
Hamtnooton  have  been  looking  to  u*  to 
furnuh  their  C h ri  1  Mn  11  Turkey*,  hecaute  we 
make  it  the  rule  to  look  at  qualify  firvt  Price 
mu»t  he  a  *econd»ry  consideration.  On  Chn*i- 
ma*  day  everything  mu*»  he  iu«t  right,  therefore 
injure  your  Chriftma*  dinner  hy  ordering  the 
Turkey  and  the  re«t  of  the  thing*  from  u*. 
*  W«  would  like  your  order  hy  Moodty 
The  preteot  high  price  of  poultry  forhid*  our 
buying  many  beyond  tho*e  that  are  ordered. 
If  you  wish  your  Turkey  drawn  tell  u*  when 
you  give  your  order  For  thia  irrvico  we  will 
make  th*  *mall  charge  of  15  cent*  If  you  do 
not  care  for  Turkey  make  your  (election  from 
our  inarlrntDl  of  Duck*  Cee.e  and  Chicken* 


Page  1 


The  only  suggestion  regarding 
the  typographical  appearance  of 
this  circular  that  I  make  is  that 
the  matter  on  the  first  and  second 
pages  should  have  been  broken  up 
into  smaller  paragraphs.  It  is  too 
solid  now,  and  looks  uninterest¬ 
ing  on  that  account.  There  is 
nothing  like  separating  advertis¬ 
ing  matter  into  short  paragraphs 
to  increase  the  interestingness  of 


its  appearance  and  to  help  it  to 
get  read. 

I  regard  this  as  good  advertis¬ 
ing.  There  is  of  course  nothing- 
notable  about  the  selection  of 
goods  advertised ;  we  are  all 


Christmas  ^regents 

Q  It  19  sometimes  liard  to  decide  wkat  to  give 
to  some  friend  of  the  family.  Did  it  ever  occur 
to  you  that  a  roast  of  beef  or  a  leg  of  mutton 
would  make  a  most  acceptable  gift  in  lota  of 
cases?  Prices  reasonable  for  the  best  quality 
Then  there  are  hosts  of  smaller  things,  such  as: 

Fancy  Queen  Olives  in  25,  40  and  50  cent 
jars  :  Grape  Fruit.  3  for  25  cents  :  a  cluster  of 
Malaga  Table  R_a  isms.  25  cents  :  or.  a  comb 
of  White  Clover  Honey.  25  cents.  0  How 
about  your  invalid  fnend  ?  Nothing  more 
appreciated  than  a  fancy  basket  of  Fruit  Ci Leave 
your  card  and  we  will  attend  to  the  delivery 

ibagr  Cheese 

0  A  full  Cream  Cheese  with  sage  added.  A 
tasty  Yankee  novelty,  although  you  do  not 
have  to  he  a  New  Englander  to  enjoy  it. 
Just  in.  25  cents  per  pound. 

i^ome  JStob?  jHmcf  JFleat 

You  know  the  kind  you  always  get  from  us. 
Every  apple,  raisin  and  currant,  all  the  citron, 
suet.  beef,  cider,  fruit  juices,  etc.,  prepared  by 
hand.  Absolutely  clean.  Only  tbe  best  mate- 
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driven  to  advertise  certain  things 
around  Christmas  time.  The 
matter  shows  care  and  intelli- 


nals  used.  It  bas  a  taste  that  makes  3 


1  wish 


it  were  polite  to  eat  two  pieces  of  pie.  2  lbs. 

for  25  cents. 

{Tomatofg  in  &la£g 

Q  One  of  the  most  widely  used  vegetables  in 
cans  is  Tomatoes,  hut  there  seems  to  he  no  veg¬ 
etable  in  which  the  quality  vanes  so  greatly. 
If  you  want  something  nice,  try  a  jar  of  these 
home-prepared  tomatoes.  See  if  they  are  not 
better  than  those  you  have  used  A  little 
higher  in  pnee  than  in  cans,  hut —  20  cts. 

i£uta,  €tr. 

fl  A  plentiful  suppl  •  nf  these  makes  Christmas 
day  more  joyous  to  _*  youngsters,  and  on  that 
day  the  grown  ups  are  youngsters  too. 

P. 


Brasil  Nut*  15c 

Filbert*  16c 

Piper  Shell  Almond*  25c 
Alman  Crapes  18c 

Dale*  8c 


16c 

Eofluh  Walnut*  18c 
Mixed  Not.  25c 

Fig*  16  aod  18c 

Fard  Date.  12c 


flA  complete  assortment  of  Oranges.  Apple*  and 
Tangerines.  We  would  mention  especially  a 
Fancy  W ine  Sap — Shiny.  Red  Apple.  18 
cents  V\  pk.  Q  A  line  of  good,  cheap  Candies, 
a*  low  at  10  cents  and  up  to  25  cents. 
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gence,  however,  and  without 
doubt  created  a  good  impression. 
Whether  it  brought  any  direct 
traceable  results  is  another  thing. 
As  a  rule  I  think  advertising  of 


&tore  Clostb  21U  JBap  Cljristmag 

^  Everyone  wants  to  be  with  his  family  on 
Christmas,  in  the  morning  especially — grocers 
and  clerks,  as  well  as  others — therefore  our 
store  will  he  closed  all  day  Christmas.  tl  Re¬ 
member.  you  will  have  to  provide  for  two  days. 
Treat  your  city  visitors  to  real  Jersey  Sausage 
and  Scrapple — something  they  do  not  get  at 
home.  Sausage  one  day  and  Scrapph  the  other, 
and  Hot  Cakes  with  Maple  Syrup  both  days, 
that  fixes  up  your  breakfasts.  Cl  Closing  on 
Saturday  will  necessitate  some  change  in  our 
wagon  routes,  as  follows  : 

W  P  Baksly.  Driver. 

Winslow — Tuesday.  Thursday  and  Saturday. 

W atrrf ord — Tuesday  and  Friday 
Folsom  — Thuraday  only. 

D.  C.  Rehman.  Driver. 

Monday  and  Tuesday — a*  usual 

Main  Road  Section  and  Elm  —  Friday  morning. 

First  Rd  Section  and  Deco* t a  Friday  afternoon. 

W ishing  you  a  Merry  Christmas,  we  remain. 
Yours  respectfully . 

M.  L  JACKSON  y  SON 

Hammontoo.  N.  J  .  Dec  17,  1909 
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this  class  cannot  be  depended 
upon  to  pull  in  proportion  to  its 
cost.  As  I  say,  its  most  useful 
office  is  to  create  a  good  impres¬ 
sion. 


Ohio  Will  Investigate  Costly  Foods 
on  Her  Own  Account. 


I  respectfully  recommend  that  a 
joint  committee  be  appointed,  with 
all  necessary  powers  for  a  thorough 
investigation. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Beware  of  this  Fraud. 

A  Philadelphia  Grocer  Warns  Trade 
Against  Bogus  Servant’s  Sharp 
Scheme  of  Getting  Fine  Goods, 
Which  is  Remunerative  and  Could 
be  Worked  Anywhere. 

This  is  an  experience  that  hap¬ 
pened  to  us  last  week.  Beware  of 
it.  It  is  worked  by  a  young 
woman  who  comes  in  your  store 
about  the  time  you  light  your 
lights,  representing,  she  says,  one 
of  your  charge  customers.  It  was 
a  busy  time  with  us.  She  gives 
you  an  order  to  send  next  day, 
says  the  lady  has  discharged  help 
and  she  is  a  new  girl  working 
by  day ;  thinks  she  had  bet¬ 
ter  take  coffee  and  butter  with 
her  for  dinner.  Takes  coffee 


Governor  Harmon,  of  Ohio, 
sent  to  the  Legislature  of  that 
State,  when  it  convened  last 
Wednesday,  his  message  concern¬ 
ing  the  high  price  of  foodstuffs 
and  the  advisability  of  a  legis¬ 
lative  investigation  thereof.  He 
suggests  that  laws  enacted  by 
Congress  may  be  responsible  in  a 
measure  for  the  trouble,  and  asks 
an  investigation  of  this  point. 
The  message  follows  : — 

There  have  been  rapid  and  contin¬ 
uous  advances  in  price  of  the  var¬ 
ious  articles  which  make  up  the 
needs  of  every  household,  and  fur¬ 
ther  advances  are  expected.  The 
result  is  pinching  and  often  priva¬ 
tion  everywhere,  except  among  the 
relatively  ’few  whose  incomes  greatly 
exceed  their  living  expenses,  and 
even  these  are  made  less  able  and 
willing  to  help  the  poor  and  needy. 

There  is  a  widespread  belief  that 
among  the  causes  of  this  combina¬ 
tions  and  conspiracies  to  stifle  com¬ 
petition  and  advance  prices  figure 
largely.  This  belief  is  apparently 
justified  by  the  enormous  differences 
between  the  prices  paid  to  farmers, 
cattle  raisers  and  other  producers 
and  those  paid  by  consumers  to  deal¬ 
ers  from  whom  they  directly  receive 
their  supplies.  It  is  currently  re¬ 
ported,  too,  on  the  strength  of  such 
dealers  and  other  authority  that  the 
prices  at  which  they  sell  are  fixed 
hy  those  from  whom  they  buy,  with 
threats  of  cutting  off  further  deal¬ 
ings  if  the  prices  so  fixed  are  not 
maintained. 

I  feel  that  this  subject  is  one 
which  should  be  promptly  and  thor¬ 
oughly  inquired  into.  If  it  be 
found  that  there  are  laws  which  put 
the  people  in  the  power  of  men  who 
thrive  by  taking  advantage  of  their 
necessities,  or  that  there  is  a  lack 
of  proper  laws  to  prevent  such  im¬ 
positions,  or  that  existing  laws  to 
that  end  are  not  duly  enforced,  in 
any  case  the  means  of  relief  are 
in  your  power.  Or,  if  the  fault 
lies  partly  in  the  laws  of  Congress, 
■your  judgment  as  to  their  effect 
will  have  great  weight  with  the 
people  of  Ohio. 


(good). 

We  were  rather  suspicious  and 
followed  her  to  the  next  street, 
where  she  entered  a  confection¬ 
ery  store ;  buys  1  pound  of  fancy 
cakes,  uses  grocer’s  name  as  hav¬ 
ing  charge  order  just  left.  Also 
orders  ice  cream  for  12.30  next 
day  and  has  it  charged. 

Description — about  5  feet  4 
inches  in  height,  neatly  dressed, 
large  black  hat,  long  coat,  black 
hair,  dark  eyes,  weight,  130 
pounds.  Our  clerk  lost  track  of 
her,  as  he  stayed  too  long  in  the 
confectionery  store,  then  in¬ 
quired  at  customer’s  house  if  they 
had  such  a  party,  but  they  did 
not. 

I  send  this  so  the  rest  of  the 
trade  can  be  on  guard  and  try  to 
pick  her  up,  for  this  is  her  busi¬ 
ness,  perhaps — getting  addresses 
from  the  ’phone  book  of  some 
nice  looking  house  near  the  store 
and  then  acting  it  out.  It  is  an 
exceedingly  easy  game  to  work. 

The  bite  cost  us  just  88  cents, 
but  she  is  enjoying  good  coffee 
and  butter  with  fancy  cakes  for 
dessert  to  night. 

R.  A.  F. 

Philadelphia,  Pa., 

January  12,  1910. 


MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 

Columbus.  Ohio 

fra*,  *r  laar  naath*'  trial  far  f  0  Hat* 
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It  was  twenty-five  years  last 
week  since  I  was  married  and 
nothing  would  do  but  that  we 
should  hit  the  theatre.  My  wife 
always  has  a  funny  idea  that  we 
ought  to  celebrate  the  thing,  but 
I’ll  be  darned  if  I  can  see — oh, 
well,  never  mind ;  it  was  coming 
to  me. 

All  the  same  we  went  and  the 
the  play  was  a  hot  lunge  against 
the  Jews.  There  was  an  old  Eng¬ 
lish  fellow — the  Duke  of  some¬ 
thing  or  other — who  hated  the 
very  ground  they  walked  on. 
Pretty  stirring  play,  though. 

Two  or  three  nights  after  that 
a  friend  of  my  wife’s  ran  in  and 
said  she  had  tickets  to  another 
show  that  she  couldn't  use,  and 
would  we  use  ’em?  What  d’ye 
know  about  that?  Such  a  thing 
never  happened  to  me  before  in 
all  my  life — a  theatre  twice  in  one 
week !  Ain’t  your  uncle  getting 
to  be  the  warm  baby.  Next  thing 
you  hear  from  me  I’ll  be  wearing 
pink  silk  socks. 

Well,  I  didn’t  want  to  go  much 
— the  old  chair  was  pretty  com¬ 
fortable — but  my  wife  did,  and 
after  she’d  coaxed  me  with 
clenched  teeth  to  go,  I  went. 

I’ll  be  doggoned  if  it  wasn’t 
another  show  of  exactly  the  same 
sort — baiting  the  Jews  to  beat  the 
band.  When  I  left  I  felt  as  if  I’d 
had  about  enough  to  last  for  a 
while. 

It’s  a  funny  thing  about  the 
Jews.  How  some  people  go  on 
about  ’em,  I  mean.  Why  to  hear 
some  people  talk  they  ain’t  fit  to 
live. 

I'll  tell  you  the  way  I  feel  about 
it.  I’ve  seen  some  Jews  that  I 
hated  like  mean  poison,  and  I’ve 
seen  some  Gentiles  that  the  worst 
Jew  alive  was  a  king  beside.  But 
when  we’re  all  done  talking,  and 
have  said  what  we  please,  the  Jew 
is  still  the  biggest  thing  in  the 
shape  of  a  business  man  that  you 
can  round  up  in  forty  years. 

Know  what?  If  I  was  going 


into  any  big  business  and  wanted 
a  partner,  I’d  hunt  up  a  Jew.  I 
might  not  like  him  personally — 
or  I  might,  too — but  the  business 
would  be  pretty  sure  to  go. 

You  can’t  beat  ’em.  Somehow 
or  some  way  they  get  there. 

Between  you  and  me  and  the 
lamp  post,  I  believe  that’s  at  the 
bottom  of  half  the  rant  against 
the  Jews — we  all  envy  ’em.  We 
can’t  do  as  well  in  business  as 
they  can,  and  we’re  spiteful 
against  them  because  we  know 
that. 

The  Jews  understand  that. 
They  listen  to  all  the  stuff  that’s 
flung  at  ’em  and  laugh  up  their 
sleeves,  knowing  they  could  buy 
and  sell  three-quarters  of  the  Gen¬ 
tiles  that  make  game  of  ’em. 

Reminds  me  of  something  I  saw 
out  in  Pittsburg  last  month.  I 
was  standing  on  a  corner  waiting 
for  a  car.  A  couple  of  poor 
shivering  half-bums  stood  there, 
too.  It  was  as  cold  as  Dr.  Cook’s 
feet  and  neither  of  ’em  had  an 
overcoat  on. 

While  we  stood  there  a  swell- 
elegant  fellow  went  by  with  a  big 
sealskin  overcoat  on.  He  oozed 
money  from  every  pore. 

His  get-up  got  the  two  hood¬ 
lums’  goat  right  away. 

“Hully  gee,  Sam,”  one  of  ’em 
said  to  the  other,  “get  on  to  the 
sissy  with  the  cat  coat !” 

And  his  teeth  chattered  while 
he  said  it,  but  the  fellow  in  the 
coat  didn’t  chatter  for  a  cent. 
Think  he  cared  what  the  frozen 
hoodlums  said? 

Ever  notice  that  mighty  few 
Jews  get  into  the  grocery  busi¬ 
ness?  Either  retail  or  wholesale? 
It  don’t  seem  to  look  good  to  ’em. 

Take  Philadelphia,  where  I 
come  from.  I  don’t  know  how 
many  jobbers  there  are  there — 
I’ve  heard  somebody  say  about 
forty-five.  Not  one  of  ’em  is  a 
Jew.  Of  course  there  are  Jews 
that  sell  groceries  at  wholesale, 
but  by  the  forty-five  I  mean  the 


better  known  jobbers  down  in  the 
Front  street  and  Second  street 
districts. 

Retail  trade  same  way.  Take 
the  chain  stores  first.  There’s 
Hunter,  and  Butler,  and  Robin¬ 
son  &  Crawford,  and  Dunlap,  and 
Bell,  and  MacMunn  and  Childs, 
and  some  little  ones  besides — not 
a  blooming  one  is  a  Jew.  Funny, 
ain’t  it? 

So  with  Acker  and  Martindale 
and  Hanscom  and  Fluke  and 
Showell  &  Fryer  and  Bradford 
Clarke  and  the  other  big  central 
stores — every  one’s  a  Gentile. 

As  a  matter  of  fact,  I  know  a 
lot  of  the  good  solid  retailers  all 
over  the  city.  I  can’t  think  of  one 
important  grocery  store  that  is 
run  by  a  Jew.  Mind  you,  there 
may  be  some — I  don’t  know  ’em 
all — but  I  can’t  think  of  any. 

It’s  the  same  in  other  towns, 
too. 

But  they’re  in  almost  all  the 
other  businesses,  all  right.  As 
near  as  I  can  recollect,  there  are 
seven  big  department  stores  in 
Philadelphia,  and  only  two  are 
run  by  Gentiles.  The  ones  that 
are  supposed  to  pull  out  the  most 
money  are  the  ones  run  by  Jews. 

You  can’t  beat  ’em. 

I’ve  often  thought  of  this.  One 
day  not  long  ago  I  asked  a  Jew 
salesman  that  I  meet  often  and 
think  a  good  bit  of. 

“Why  is  it  more  of  your  people 
don’t  go  in  the  grocery  business  ?” 
I  asked  him.  “I  don’t  run  across 
a  Hebrew  grocer  once  in  a  coon’s 
age.” 

“Not  enough  in  it,”  he  said. 
“They  can’t  make  money  enough. 
There’s  more  in  other  things. 
Why,  I’m  told  some  of  your 
wholesale  grocers  don’t  clear  over 
4  per  cent,  on  their  business. 
Nothing  to  tempt  a  Jew  in  that! 
They  can  make  two  or  three  times 
as  much  in  dry  goods,  or  jewelry 
or  clothing.” 

So  that’s  it,  eh?  Well,  what¬ 
ever  it  is,  we  ought  to  be  glad  of 
it.  I  don’t  want  the  Jews  in  the 
grocery  business.  I  don’t  say  that 
in  any  nasty  way — not  for  a  min¬ 
ute.  I  say  it  because  if  I  was  a 
grocer  I’d  be  afraid  of  their  com¬ 
petition.  They’d  probably  wipe 
up  the  street  with  me. 

I  don’t  make  any  bones  about 
it.  I’ll  own  up  to  anybody  that 
a  Jew  is  a  better  business  man 
than  I  am. 

All  of  us  Gentiles’ll  have  to 
own  up  to  that  if  we’re  honest. 

The  Stroller. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

This  Retailer  Believes  Retailer 
Should  Pack  His  Own  Goods. 


Instances  T ea  and  Coffee  to  Show  One 
Side  of  the  Package  Goods  Business. 
One  Brand  of  Tea  that  Competition 
Brought  Down  from  Sixty-five  Cents 
to  Thirty. 


There  have  been  put  on  the 
market  within  the  last  few  years 
numerous  package  teas  and  cof¬ 
fees  with  high-sounding  names  by 
different  concerns,  to  be  sold  to 
the  retail  grocer.  Now,  the  point, 
is  this,  the  retail  grocer  should 
buy  his  teas  and  coffees  in  bulk 
and  know  exactly  what  he  is  pay¬ 
ing  his  good  money  for.  If  the 
retailer  wishes  to  sell  package 
goods,  why  not  pack  his  own  teas 
and  coffees  or  sell  them  loose  by 
their  proper  names? 

There  are  three  good  reasons 


why  the  retailer  should  buy  these 
most  important  articles  of  the 
grocery  business  in  bulk.  The 
first  is  he  reaps  the  packer’s  profit. 
Instead  of  paying  a  packer  say  25 
cents  for  package  coffee  and  sell¬ 
ing  it  for  35  cents,  when  it  is 
perhaps  not  worth  more  than  12 
or  14  cents  roasted,  he  makes  his 
own  price  and  cuts  out  one  mid¬ 
dleman. 

Second,  he  knows  the  ingredi¬ 
ents  of  the  package  he  is  selling 
and  in  pushing  his  own  goods  is 
advertising  himself  instead  of  the 
big  fellow. 

The  third  is  escaping  “price 
cutting.”  We  will  say  that  Jones 
is  selling  an  advertised  package 
coffee  put  up  under  some  fancy 
name.  He  builds  up  quite  a  trade 
for  it,  his  competitors  hear  of  this 
and  send  for  a  consignment  of 
this  coffee  and  then  the  price- 
cutting  commences.  Jones  grad¬ 
ually  loses  his  trade  for  the  coffee, 
and  there  is  neither  redress  nor 
protection  for  the  retailer,  as  the 
manufacturers  always  claim  that 
they  cannot  control  prices. 

There  is  in  Philadelphia  a 
largely  advertised  tea  that  once 
sold  for  65  cents  per  pound.  To¬ 
day  it  is  sold  for  35  cents  per 
pound,  and  one  store  that  I  know 
of  is  selling  it  for  30  cents  per 
pound.  Where  does  the  protec¬ 
tion  for  the  retailer  come  in? 
The  manufacturer  asks  your  com¬ 
petitor  to  keep  the  price  up,  but 
does  not  enforce  the  request.  I 
have  had  salesmen  calling  on  me 
selling  different  lines  admit  that 
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they  did  not  know  the  price  their 
goods  were  being  sold  for 
throughout  the  trade. 

I  have  taken  teas  and  coffees 
as  an  example,  but  Mr.  Retailer 
in  my  opinion  should  pack  for 
himself  every  article  that  he  pos¬ 
sibly  can  and  put  the  packer’s 
profit  in  his  own  pocket.  It  is 
pretty  safe  to  say  that  all  adver¬ 
tised  goods  are  cut  in  price,  there¬ 
fore  sell  your  own  goods  and  get 
your  own  price. 

Robert  A.  Boyce. 

Philadelphia,  Pa., 

January  12,  1910. 


Curious  Damage  Suit  Against  Oil 
Trust  to  be  Tried  Again. 

Under  a  decision  of  the  New 
Jersey  Court  of  Errors  and  Ap¬ 
peals  there  will  have  to  be  a  third 
trial  of  the  suit  of  Wilkins 
Bros.,  of  Thoroughfare,  N.  J., 
against  the  Standard  Oil  Co.,  that 
court  having  reversed  the  verdict 
last  obtained  by  the  giant  Trust 
in  the  Supreme  Court  Circuit.  At 
the  first  trial  of  the  case,  more 
than  two  years  ago,  a  verdict  in 
favor  of  the  brothers  for  $21,000 
damages  was  rendered.  This  was 
set  aside  as  excessive  and  at  the 


second  trial  a  verdict  in  favor  of 
the  company  was  rendered  by 
direction  of  the  court.  It  is  the 
latter  judgment  that  is  now  re¬ 
versed.  The  litigation,  which  has 
occupied  something  like  four 
years,  is  the  outcome  of  a  strange 
explosion  which  wrecked  the  gen¬ 
eral  store  of  the  Wilkins  Bros, 
and  the  post-office  located  there. 
The  building  was  torn  out,  sev¬ 
eral  customers  slightly  injured; 
Miss  Hannah  Richards,  a  clerk  in 
the  post-office,  so  badly  hurt  that 
she  died  soon  afterward,  and 
Charles  Wilkins,  one  of  the  firm, 


received  injuries  that  will  partly 
disable  him  for  the  balance  of  his 
life.  The  firm  alleged  that  the  ex¬ 
plosion  was  caused  by  the  filling 
of  their  oil  tank  with  gasoline  by 
the  driver  of  the  company’s  de¬ 
livery  wagon.  The  company 
maintained  that  it  was  caused  by 
the  ignition  of  a  keg  of  gunpow¬ 
der  in  the  store. 


The  freeze  has  not  materially  af¬ 
fected  the  market  in  Florida  fruits 
and  vegetables,  except  as  to  in¬ 
creasing  the  percentage  of  frozen 
stock. 


Not  Bad  for  an  Inch,  Eh? 


Here  is  one  of  the  most  significant  letters  ever  printed 


Jardinieres 

Cuspidors 

and 

Flower  Pots 


Prompt  Service 
Quality 
and 

Prices  Sight 


CO. 


ZANESVILLE.  OHIO 

South  Zanesville,  Ohio,  l/5/lo. 

The  Grocery  World  Publishing  Co. 

Philadelphia,  Pa. 

Gentlemen:- 

Your  favor  of  recent  date  received  and  in  reply  v/iii 
say  that  v/e  are  -well  pleased  with  the  results  obtained  fron  your 
paper  as  an  advertising  medium  and  desire  to  continue  the  space 
for  the  coining  year. 

Very  truly  yours- 
THE  PETERS  &  REED  POTTERY  CO. 


Part  of  the  time  the  Peters  &  Reed  Pottery  Co.  had  one  inch  in  the  “Grocery  World 
and  General  Merchant,’  and  part  of  the  time  two  inches.  Some  might  believe  that  such 
a  space,  in  the  mass  of  advertising  that  the  “  Grocery  World  and  General  Merchant” 
carries,  couldn’t  possibly  be  seen.  But  the  pottery  company  says  yes,  and  it  ought  to  know. 

Blessed  is  the  paper  whose  advertisers  stay  with  it  for  purely  selfish  reasons. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


22 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


In  tkla  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Easily  Trimmed  Window. 

To  dress  the  above  window, 
cover  the  bottom  of  window  with 
either  paper  or  burlap.  In  front 
of  window  place  a  number  of 
boxes  of  crackers  and  form  them 
in  squares  as  shown ;  fill  in  with 
coffee,  putting  a  different  brand 
in  each  square.  A  price  ticket 
should  be  stuck  in  each  pile. 
Take  some  cans  of  corn,  peas, 
beans  and  tomatoes  and  string 
them  in  a  row  (in  back  of  coffee). 
At  each  end  pile  a  few  in  a  sort  of 
pyramid.  In  each  corner  of  back 
window  place  a  box  of  dried  fruit. 
In  the  back  of  window,  as  a  back¬ 
ground,  we  piled  boxes  of  “oat¬ 
meal,”  “flaked  rice,”  “popular 
brand  flour,”  etc.  We  hung  a 
showcard  in  the  window  which 
read:  “Try  our  choice  canned 
goods,  cereals,”  etc. 

Cut  out  the  wording  on  a  black 
sheet  of  cardboard  and  paste  pink 
tissue  paper  over  blank  spaces. 
Get  a  good  pasteboard  box  and  in 
it  put  either  candle  or  electric 
light.  Put  sign  over  front  of  box, 


and  in  the  evening  when  it  is  dark 
light  candle  and  you  will  be  well 
repaid  for  your  labor. 

Joseph  Mullins. 

Jersey  City,  N.  J. 

A  Dried  Peach  Window. 

The  accompanying  drawing  is 
of  a  window  which  if  properly 
arranged  will  prove  very  attrac¬ 
tive  and  aid  materially  the  sale  of 
the  advertised  product. 

The  window  can  be  inexpen¬ 
sively  trimmed  by  observing  the 
following  directions : — 

Place  a  box  about  12  inches 
high  in  the  centre  of  the  win¬ 
dow.  Fill  in  dried  peaches  to  this 
height  and  slope  gradually  to  the 
sides.  The  same  effect  can  be 
produced  and  diminish  the 
amount  of  peaches  required  by 
making  a  slant  of  wood  several 
inches  below  the  required  height 
of  the  peaches.  On  the  top  of  the 
box  place  a  pair  of  balances. 
These  may  be  easily  constructed 
from  two  pieces  of  wood,  shaped 
and  nailed  together  as  in  the 


drawing.  On  either  end  of  the  In  the  front  of  the  window  hang 
cross  piece  suspend  a  plate  by  a  plainly  lettered  sign  “Peaches, 
three  strings.  On  one  plate  make  15  cents.”  Below  the  bottom  of 
a  cone-shaped  pile  of  the  dried  this  tack  in  the  rear  of  the  win- 
peaches.  On  the  other  place  dow  another  sign  worded,  “Worth 
three  or  four  stones  which  have  their  weight  in  GOLD.” 
been  gilded  to  imitate  gold  nug-  R.  R.  Todd. 

gets,  or  a  little  bag  labeled  “gold.”  :  Carlisle,  Pa. 
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Two-Minute  Sermons  for  the  Retail 

Merchant 


DXXXV. — Things  in  Their  Place. 

Have  a  place  for  everything, 
and  keep  it  in  its  place. 

It  should  be  the  object  of  every 
business  man  to  do  as  much  busi¬ 
ness  as  possible  with.-  as  little 
effort  as  possible.  Everyone  is 
tired  enough  at  the  end  of  a  busy 
day,  even  in  the  most  handily  ar¬ 
ranged  business  house,  so  why 
not  try  to  make  the  work  easier? 

Probably  the  contracting  of  the 
habit  of  having  one  place  for  one 
thing  and  keeping  it  in  that  place 
saves  more  time  than  any  other 
habit  any  man  can  contract.  This 
not  only  applies  to  the  tools  and 
appliances  used  in  business,  but 
also  to  everything  which  forms  a 
part  of  the  stock  in  trade. 

An  order  can  be  filled  in  half 
the  time  when  anyone  in  the  es¬ 
tablishment  can  go  and  place  his 
hands  on  the  goods  wanted  with¬ 
out  any  search. 

Some  retailers  have  the  idea 
that  their  stock  must  be  shifted 
around  so  the  store  will  have  a 
changed  appearance  from  day  to 


day.  They  shift  the  goods  and 
then  must  search  for  them,  and  all 
the  time  they  put  in  searching  is 
lost  time.  Better  keep  the  goods 
in  one  place  day  after  day  and 
month  after  month,  so  the  hand 
could  be  placed  on  them  in  the 
dark  if  necessary. 

If  customers  are  to  be  given 
something  new  to  look  at  each 
day,  let  it  be  in  the  goods  dis¬ 
played.  Change  the  display  as 
often  as  possible,  but  let  the  dis¬ 
play  be  made  of  extra  stock,  so 
there  is  always  a  supply  in  the 
regular  place  with  which  to  serve 
the  trade.  F.  A.  P. 

Florida  eggplants  would  bring 
$5  per  crate  if  they  were  good. 


John  Mount 

TEAMSTER 

ALL  KINDS  OF  HAULING  AT 


ljow««t  H.  at  e«i 

139  Market  Street,  Phila. 

BOTH  TElKPHONCt 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  doing  better, 
not,  however,  as  to  price,  but  as 
to  demand.  The  demand  is  more 
nearly  approaching  the  normal, 
and  should  become  full  by  the 
first  of  next  month.  Prices  show 
practically  no  change.  Every¬ 
thing  desirable  is  held  steadily. 

Coffee. 

The  market  for  actual  Rio  and 
Santos  coffee  has  been  quiet  dur¬ 
ing  the  week,  and  in  the  case  of 
Santos,  slightly  weaker.  The  de¬ 
mand  is  very  dull,  though  a  bet¬ 
ter  market  seems  to  be  expected 
within  a  month  or  six  weeks.  Op¬ 
tions  in  Brazil  coffee  have  been 
relatively  firmer  than  actual  cof¬ 
fee.  Mild  coffees  are  still  firm 
and  rather  quiet.  Java  and  Mocha 
unchanged  and  quiet. 

Sugar. 

The  raw  sugar  market  has  con¬ 
siderably  strengthened  during  the 
past  week,  and  sales  of  European 
sugar  have  been  made  at  an  ad¬ 
vance.  Shortage  in  Europe  is  the 
main  reason.  In  spite  of  the  com¬ 
ing  on  of  Cuban  sugar,  the  gen¬ 
eral  feeling  is  firm  and  an  advance 
in  refined,  temporarily  at  least, 
would  not  be  surprising.  The  de¬ 
mand  for  refined  sugar  is  fair. 

Refined  advanced  io  points  on 
Friday. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week,  nor  does  compound 
syrup.  The  demand  for  com¬ 
pound  syrup  is  fair.  Sugar  syrup 
is  wanted  as  fast  as  made  at  un¬ 
changed  prices.  The  market  is 
firm  and  high.  Molasses  is  un¬ 
changed,  good  grades  being  com¬ 
paratively  scarce  and  firm. 

Fish. 

Mackerel  has  developed  some 
firmness  during  the  week,  and 
Irish  and  Norway  2s  have 
strengthed  in  some  holders’  hands 
about  50  cents  per  barrel.  The 
demand  is  showing  some  signs  of 
revival.  Cod,  hake  and  haddock 
have  been  in  fair  demand  at  about 
unchanged  prices.  Salmon  is 
quiet  and  well  maintained.  Do¬ 
mestic  sardines  are  unchanged  in 
first  hands,  and  little  or  no  sales 
are  being  made  by  packers. 
There  is  some  demand  among 


second  hands  holders  for  sardines 
below  the  first  hands  price.  Most 
of  the  cheap  goods  are  worked 
out,  however.  Imported  sardines 
show  no  change  and  moderate 
demand. 

Canned  Goods. 

Tomatoes  have  advanced  2jd 
cents  per  dozen,  though  it  is  still 
possible  to  buy  odds  and  ends 
here  and  there  at  the  old  figure. 
Unquestionably  the  feeling  is 
firmer,  however,  and  the  market 
will  soon  be  on  the  higher  basis. 
In  fact,  further  advance  to  65 
cents,  which  means  a  total  ad¬ 
vance  of  5  cents,  is  prophesied 
within  a  short  time.  Improved 
demand  is  the  reason.  Corn  is 
firm,  both  spot  and  future.  A 
good  business  is  doing  in  future 
corn,  which  everywhere  seems  to 
rule  above  last  year’s  price. 
Higher  price  of  raw  material  is 
one  cause  assigned.  The  average 
advance  in  Eastern  packed  corn 
is  2j4  to  5  cents,  but  some  of  the 
packers  of  Ohio  and  Indiana 
have  announced  their  intention  of 
raising  5  to  7J4  cents.  Spot  corn 
is  scarce,  firm  and  moderately 
active.  Future  peas  are  also 
showing  some  demand,  at  prices 
lower  than  last  year.  The  Wis¬ 
consin  packers,  for  example,  are 
quoting  5  cents  less  than  last  year. 
Spot  peas  are  dull.  Apples  show 
no  change  and  very  little  demand. 
Eastern  brands,  of  peaches  are 
absolutely  unchanged  and  in  light 
demand.  California  canned  goods 
are  moving  out  very  satisfactor¬ 
ily  from  second  hands,  but  in  first 
hands  are  dull  and  unchanged. 
Small  Maryland  canned  goods  are 
unchanged  and  in  moderate  de¬ 
mand. 

Dried  Fruits. 

Prunes  are  dull  and  seem  to 
have  eased  off  again,  speaking- 
now  of  the  basis  price  on  the 
Coast.  Peaches  are  in  some  de¬ 
mand  and  strong.  Apricots  are  in 
comparatively  light  supply  and 
dull.  Raisins  are  weak  and  dull. 
Currants  moderately  active  at  un¬ 
changed  prices.  Citron  should 
have  declined  in  price  by  this 
time,  as  it  usually  does  shortly 
after  the  first  of  the  year,  but  as 
yet  it  is  unchanged.  The  demand 
for  citron,  dates  and  figs  is  dull. 


Beans  and  Peas. 

Domestic  pea  beans  are  firmer 
and  holders  both  in  New  York 
State  and  Michigan  are  strong 
and  quoting  higher  prices.  The 
range  is  $2.25  to  $2.30  in  a  large 
way  and  the  demand  good.  Im¬ 
ported  pea  beans  show  no  change. 
Domestic  marrows  are  now 
quoted  at  $2.90,  but  it  is  con¬ 
sidered  questionable  whether  the 
market  can  hold  there  or  not.  Im¬ 
ported  marrows  are  still  extreme¬ 
ly  scarce.  California  limas  show 
no  change,  whatever,  being 
quoted  at  4.85  to  come  forward 
and  4.90  on  spot.  The  demand  is 
fair.  Split  and  dried  peas  are 
easier  by  3  to  4  cents  per  bushel, 
and  the  demand  is  light. 

Butter. 

Butter  shows  an  increase  of  1 
cent  per  pound  on  both  solid  pack 
and  print.  The  market  is  firm  at 
the  present  price.  The  stocks  in 
storage  on  all  grades  are  very 
light,  and  we  do  not  look  for  any 
change  during  the  coming  week. 

Eggs. 

There  has  been  a  very  good  con¬ 
sumptive  demand  on  all  grades 
of  eggs.  The  market  is  firm  at  2 
cents  per  dozen  decline  over  one 
week  ago.  The  future  price  de¬ 
pends  entirely  upon  weather  con¬ 
ditions.  There  is  a  chance  of  a 
decrease  in  price  this  coming 
week. 

Cheese. 

The  cheese  market  showed  a 
slight  increase  during  the  past 
week.  The  stock  of  cheese  is  very 
short  and  the  trade  a  little  above 
normal.  This  increase  in  price  is 
likely  to  be  maintained  for  a  week 
or  so. 

Provisions. 

The  market  on  everything  in 
the  smoked  meat  line  remains  firm 
at  a  slight  increase  in  price. 
Barreled  pork  and  canned  meats 
are  firm  at  unchanged  prices. 
Compound  lard  and  pure  lard 
show  a  slight  increase  in  prices. 

Produce. 

Potatoes,  white,  New  York 
State,  55  to  65  cents  per  bushel  ; 
Pennsylvania,  80  to  95  cents  per 
bushel;  New  Jersey,  55  to  65 
cents  per  bushel,  demand  good , 
sweets,  prime,  40  to  50  cents  per 
basket;  culls,  20  to  35  cents  per 


basket,  demand  fair;  onions,  35  to 
45  cents  per  basket,  demand 
good;  New  Jersey  cabbage,  $1.50 
to  $2.10  per  hundred,  15  to  20 
cents  per  basket,  demand  fair; 
New  York  State,  $16  to  $20  pet 
ten,  demand  fair;  bunch  beets, 
$1.50  to  $3  per  hundred  bunches, 
demand  fair;  bunch  carrots,  $2.25 
to  $2.50  per  hundred  bunches,  de¬ 
mand  fair;  celery,  New  York 
State,  45  to  55  cents  per  bunch, 
demand  fair ;  string  Deans,  Flor¬ 
ida,  50  to  60  cents  per  hamper, 
demand  fair;  pumpkins,  10  to  15 
cents  per  basket,  demand  poor; 
cauliflower,  short  cut,  $1.75  to 
$2.25  per  barrel ;  long  cut,  80  cents 
to  $1  per  barrel,  demand  fair; 
carrots,  $1.45  to  $1.50  per  barrel, 
demand  fair;  lettuce,  $1.65  to 
$1.85  per  barrel;  Florida  lettuce, 
$1.30  to  $1.75  Per  basket,  demand 
good;  white  turnips,  15  to  20 
cents  per  basket,  demand  fair; 
egg  plants,  $1  to  $1.80  per  box, 
demand  poor. 

Green  Fruit. 

Apples,  Holland  Pippins,  $3.65 
to  84.25  per  barrel;  Harvey  Pip¬ 
pins,  $4.20  to  $4.50;  Hulberson, 
$3.85  to  $4;  Fancy,  $4.25  to  $4.50; 
Kings,  $4.60  to  $5.60;  Baldwins, 
New  York  State,  No.  2,  $2.10  to 
$2.50;  No.  1,  $3.75  to  $4;  East¬ 
ern  fruit,  30  cents  per  barrel 
higher,  according  to  grade; 
Greenings,  New  York  State,  No. 
2,  $2  to  $2.60 ;  No.  1,  $3  to  $3.25; 
Fancy,  $4.25  to  $5  ;  Northern  Spy, 
No.  2,  $2.75  to  $3.10;  No.  1,  $3.25 
to  $3.50,  demand  good;  pears, 
No.  1,  60  to  70  cents  per  basket; 
No  .2,  25  to  40  cents  per  basket, 
demand  fair;  bananas,  large,  $1.55 
to  $1.75  per  bunch;  8-hands,  $1.20 
to  $1.35;  7-hands,  80  tto  90  cents 
per  bunch;  6-hands,  50  to  70  cents 
per  bunch,  demand  good;  Florida 
grapefruit,  $3.25  to  $4  per  crate, 
demand  fair ;  oranges,  Florida,  $2 
to  $2.50  per  box;  California,  $2.50 
to  $3.50  per  box,  demand  good ; 
tangerines,  strap,  $3.75  to  $4  per 
box,  demand  fair;  lemons,  Mes¬ 
sina,  $3  to  $3.50  per  box,  demand 
fair;  pineapples,  Florida,  $2.50  to 
$3.50  per  crate,  demand  fair; 
limes,  $1  per  hundred. 

Nuts. 

Peanuts,  green,  choice,  3^ 
cents  per  pound ;  fancy,  5  cents 
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per  pound;  jumbo,  6)4  cents  per 
pound ;  roasted,  choice,  85  cents 
per  bushel;  fancy,  $1.30  per 
bushel;  jumbo,  $1.50  per  bushel, 
demand  fair;  almonds,  paper  shell, 
1 6)4  cents  per  pound;  Brazils,  7 
cents  per  pound;  pecans,  ii)4 
cents  per  ound;  filberts,  11  cents 
per  pound;  walnuts,  13  cents  per 
pound ;  mixed  nuts,  9)4  cents  per 
pound. 


INDIVIDUAL  MARKET  REPORTS. 


Rice. 

As  usual,  after  the  turn  of  the 
year,  quietness  prevailed  in  rice 
circles.  This  does  not  mean  ab¬ 
solute  indifference  on  part  of 
buyers,  but  while  sizing  up  the 
New  Year  situation  trading  is  apt 
to  be  confined  to  immediate 
wants.  Prices  are  steady  on  all 
sorts,  with  perhaps  a  harder  tone 
on  good  to  prime  Honduras. 
Japans,  while  somewhat  plentiful, 
seem  to  have  struck  bottom  as  to 
values. 

Advices  from  the  South  note 
improved  inquiry  on  the  Atlantic 
Coast.  At  New  Orleans  market 
is  strong  and  advanced  on  light 
offerings,  although  demand  is 
only  fair. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  consider¬ 
able  rice  has  been  sold,  reducing 
stocks  in  hands  of  the  mills. 
Higher  prices  are  asked,  as  plant¬ 
ers  are  holding  rough  firmly  at 
higher  figures.  The  stability  of 
the  future  market  seems  to  de¬ 
pend  largely  upon  the  ability  o 
the  planter  to  secure  financial  ac¬ 
commodations  which  will  allow 
them  to  feed  the  crop  out  accord¬ 
ing  to  consumptive  demand. 

Cables  and  correspondence 
from  abroad  note  quiet  market  on 
cargoes  and  spot  cleaned  dull. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 

Baltimore  Canned  Goods. 

No.  1. 

Holders  of  tomatoes  in  this  sec¬ 
tion  feel  much  encouraged  over 
the  outlook  for  that  article  be¬ 
cause  of  the  continued  libera 
buying  during  this  week.  It  was 
not  expected  that  the  first  week 
of  the  new  year  would  produce 
any  business  at  all,  but  the  mar¬ 
ket  was  fairly  active  and  it  really 
looks  like  the  price  of  No.  3  to¬ 
matoes  cannot  stay  down  much 
longer.  An  unexpected  demanc 
for  No.  2  standard  tomatoes  de¬ 
veloped  this  week,  and  the  next 
ten  days  will  very  likely  show  an 
improvement  in  the  price  of  that 
size  also,  the  orders  in  sight  being 
sufficient  to  absorb  all  offerings 
under  45  cents  per  dozen.  The 
No.  10  tomatoes  have  not,  as  yet, 
participated  in  the  demand,  but 
they  will  have  their  innings  when 
the  usual  large  spring  trade  in 
that  size  commences.  For  buy¬ 


ers’  private  labels  the  prices  now 
range  from  2 )4  to  5  cents  per 
dozen  above  the  price  of  tomatoes 
under  packers’  labels. 

Little  or  nothing  was  expected 
immediately  after  the  holidays  for 
any  goods  in  the  line  of  vege¬ 
tables,  but  already  the  same  daily 
run  of  small  jobbing  orders  for 
them  has  commenced  to  come  in 
ror  prompt  shipment.  That 
oromises  well  for  business  during 
the  next  six  months.  The  orders 
embraced  corn,  string  beans, 
kraut,  sweet  potatoes,  spinach, 
Daked  beans,  etc. 

Fruits  do  not  figure  very  much 
in  the  demand  for  goods,  at  least 
not  yet.  Possibly  there  are  in  the 
lands  of  the  canners  here  the 
smallest  stocks  of  fruits  held  by 
them  in  many  seasons,  hence  there 
is  no  anxiety  concerning  them. 
There  were  no  developments  of 
interest  about  them  this  week. 

Cove  oysters  are  stronger  and 
active  because  of  the  unfavorable 
weather  conditions.  Continued 
freezing  temperature  causes  a 
scarcity  of  raw  oysters  at  prices 
which  the  canners  cannot  afford 
to  pay.  They  look  like  a  good 
purchase  at  to-day’s  quotation. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

While  Secretary  Wilson  is 
figuring  on  the  high  prices  of  foot 
products,  has  it  ever  been  men¬ 
tioned  that  3s  tomatoes,  packed 
at  a  cost  of  6 7)4  cents,  with  an 
average  freight  of  5  cents  added, 
making  723/2  cent  per  dozen,  are 
being  retailed  in  the  largest  cities 
at  5  cents  per  can,  or  60  cents  per 
dozen,  total  lost  to  packer  and 
jobber  12)4  cents  per  dozen,  hand¬ 
ling,  interest  and  bookkeeping 
not  considered? 

The  undertone  of  the  tomato 
market  continues  to  strengthen 
from  day  to  day.  It  is  almost 
generally  conceded  that  it  is  only 
a  question  of  time  whether  it  be 
thirty,  sixty  or  ninety  days  be¬ 
fore  tomatoes  at  least  cease  to 
show  the  packer  a  loss.  Country 
roads  continue  to  be  blocked  with 
snow  and  ice,  rendering  it  impos¬ 
sible  for  the  majority  of  the  rail¬ 
road  packers  to  ship  and  deliver, 
no  matter  what  price  might  be 
obtained.  As  soon  as  the  stock¬ 
taking  period  is  over  renewed  ac¬ 
tivity  among  the  jobbing  element 
is  practically  assured,  for  bare 
warehouse  and  light  stocks  have 
been  the  slogan  for  the  last  sixty 
days,  awaiting  the  stock-taking 
period.  Retailers  having  emptied 
their  shelves  of  holiday  goods  are 
now  preparing  to  fill  the  empty 
spaces  with  the  handsomely 
labeled  canned  tomato. 

For  a  long  time  it  has  been 
noticeable  that  canned  tomatoes 
would  likely  sooner  or  later  ad¬ 
vance.  As  a  further  evidence 
that  nearly  all  arguments  are  in 
favor  of  this  condition,  assurances 


have  been  given  in  some  of  the 
larger  markets  that  the  specu¬ 
lative  interest  even  among  can¬ 
ners  and  jobbers  not  the  least  bit 
directly  interested  have  become 
attracted  by  the  low  prices  pre¬ 
vailing  for  this  commodity  and 
are  preparing  to  absorb  large 
quantities  at  prevailing  prices, 
with  the  possibilities  of  obtaining 
a  good  speculative  turn  in  the 
near  future.  One  buyer  has  ex¬ 
pressed  confidence  to  the  extent 
of  a  purchase  of  50,000  cases.  An¬ 
other  large  concern  has  just  in¬ 
structed  a  number  of  brokers  in 
Baltimore  and  surrounding  terri¬ 
tory  that  he  would  purchase  at 
4234  cents  f.  o.  b.  all  of  the  good 
standard  2s  tomatoes  that  were 
obtainable  within  the  borders  of 
the  tri-States — Maryland,  Dela¬ 
ware  and  New  Jersey.  While  the 
snow  drifts  high  this  is  an  indi¬ 
cation  of  the  way  the  wind  is 
blowing. 

Buyers  continue  to  be  slow  in 
taking  hold  of  corn  at  present 
prevailing  prices.  It  seems  to  be 
more  a  condition  of  postponing 
the  agony  than  the  indication  of 
a  lower  market.  It  is  generally 
conceded  that  it  is  no  longer  a 
question  of  whether  all  corn  will 
be  consumed  between  this  and 
another  packing  season,  but 
rather  how  high  a  mark  the  corn 
market  will  probably  make  and 
what  ill  effects  these  high  prices 
may  have  on  1910  packing.  If 
jobbers  and  packers  continue  to 
use  their  influence  toward  holding 
down  extraordinary  preparations 
for  a  bumper  pack  the  coming 
season,  it  will  be  an  effort  worthy 
of  its  own  reward.  Stocks  in 
packers’  hands  are  lighter  to-day 
than  they  were  May  1,  1909,  and 
with  the  National  Canners’  sta¬ 
tistics  before  us  and  conditions  as 
recognized,  it  looks  like  only  a 
question  of  time  before  the  dollar 
mark  is  reached. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Imported  Fish  Specialties. 

The  herring  business  continues 
in  real  fine  condition ;  demand  is 
good ;  prices  very  strong. 

Holland  herring  are  rather 
scarce  and  prices  firmly  held  and 
tending  higher. 

Scotch  herring  during  the  last 
week  have  been  selling  very 
freely,  although  at  no  advance 
over  the  prices  quoted  the  week 
previous. 

Norway  herring  have  taken  a 
sudden  upward  turn.  Demand 
continues  good. 

Mackerel  continues  selling  in  a 
hand-to-mouth  way.  Shippers  in 
Norway  have  still  very  large 
quantities  left  over  there  undis¬ 
posed  of  and  they  are  beginning 
to  get  somewhat  impatient  and 
we  expect  to  see  some  heavy  ar¬ 
rivals  in  the  near  future. 

Imported  oil  sardines  continue 
in  good  demand.  In  Portugal 


there  has  been  a  catch  of  fairly 
small  fish,  but  it  seems  to  have 
stopped  all  of  a  sudden.  Demand 
here  is  quite  good,  particularly 
for  well-known  brands  of  ding- 
ley  34s  and  34  boneless. 

Irish  herring  are  selling  better, 
although  prices  are  somewhat  in 
buyer’s  favor. 

The  catch  of  sprats  is  now  in 
full  swing,  and  so  far  indications 
are  that  catch  will  be  about  the 
same  as  last  season.  The  fish 
just  caught  is  particularly  nice  in 
quality  and  just  about  the  right 
size  for  dingley  J4S-  Demand  for 
sprats  is  rather  slow  at  this  time. 

In  Norway  the  fishing  yields 
somewhat  larger  fish  than  is 
needed  for  the  American  trade ;  ; 
the  quality  continues  good,  al¬ 
though  prices  are  high.  Demand 
for  Norway  smoked  sardines,  es-  1 
pecially  for  well-known  brands,  ' 
continues  excellent. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Evaporated  Applet,  Etc. 

The  evaporated  apple  market 
rules  steady  here,  with  the  usual 
amount  of  business  coming  in 
considering  the  season  of  the  year. 
Stocks  are  light  here  in  the  State,  \ 
but  holdings  in  New  York  City  ’ 
keep  prices  down. 

There  is  not  a  great  deal  of  call 
for  raspberries.  They  are  still  ~ 
quotable  at  21  to  21)4  cents  f.  o.  b.  ’ 
in  barrels. 

Apples  for  shipment  in  small  . 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  7)4  to  7)4  cents;  * 
choice,  8  to  8)4  cents;  fancy,  9)4  i 
to  10  cents  f.  o.  b.  in  50-pound 
boxes ;  cartons,  )4  cent  per  pound  : 
higher. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Spices. 

The  market  is  very  active.  Ad-  ] 
vances  are  more  or  less  irregular,  j 
The  general  tendency,  however,  is  3 
upward,  both  here  and  abroad. 

Pepper. — The  demand  is  good;  | 
prices-  during  the  week  have  ad-  i 
vanced.  This  applies  to  the  do-  J 
mestic  market  as  well  as  abroad.  >j 
White  pepper  appears  to  be  in 
good  demand.  Stock  of  same  is  I 
reported  scarce.  All  indications  | 
at  this  writing  point  to  a  higher 
market  for  pepper. 

Red  peppers  unchanged  during 
the  week,  prices  being  stationary.  * 

Cloves  steady,  but  unchanged.  * 
No  new  advices  from  abroad  dur¬ 
ing  the  week. 

Pimento  (Allspice)  in  better  de-  - 
mand.  Prices  are  slowly  tending 
upward. 

Paprika  in  good  demand  at  un¬ 
changed  prices. 

Mace  very  scarce  at  present 
and  the  demand  is  good.  Prices 
are  holding  firm. 

Gingers. — A  very  strong  mar¬ 
ket  now  prevailing.  Supplies  are 
short.  Race  ginger  is  higher  and 
African  and  Cochin  grades  are 
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1  scarce  at  present.  These  two 
grades  of  root  will  advance. 

Nutmegs  in  fair  demand  at  un- 
f  changed  prices,  present  values 
being  exceedingly  low. 

Cassias  unchanged  and  in  fair 
demand.  It  is  reported  that 
higher  prices  are  now  ruling  in 
China  for  same. 

Seeds. — Steady  demand  with  no 
changes  of  importance  to  note. 
Hemp  seed  is  firm.  Poppy,  Cara¬ 
way  and  Canary  in  fair  demand 
at  unchanged  prices. 

Sage  and  sweet  herbs,  French 
and  German  marjoram,  thyme 
and  savory,  all  in  very  good  de¬ 
mand.  Prices  are  steady,  but  un¬ 
changed.  The  demand  for  rubbed 
sage  continues. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  cucumbers  show  a  wide 
range,  both  of  quality  and  price — 
$1.50  to  $4.50  per  crate.  The  de¬ 
mand  is  good  for  good  stock. 

Florida  beans  are  coming  fairly 
plentiful,  though  the  price  is 
rather  high — $2.50  to  $5.  The  de¬ 
mand  is  good. 

Indian  River  Florida  oranges 
range  from  $2.50  to  $3.50  per  box 
and  are  wanted.  Average  stock 
$1.75  to  $2.50.  Some  frosted 
oranges  are  coming  forward. 

Florida  grapefruit  ranges  from 
$2.75  to  $3.75  per  box,  which  is  a 
fair  average  price.  The  demand  is 
good. 

Almeria  grapes  are  selling  very 
moderately  at  prices  somewhat 
above  last  year — $4  to  $7  per  cask. 

Florida  peas  are  about  out  of  the 
market  for  the  time  being.  Good 
stock  would  bring  almost  anything. 

Florida  peppers  of  good  quality 
would  bring  $2  per  carrier,  but  are 
not  wanted  in  any  large  quantity. 

Norfolk  spinach  is  showing  con¬ 
siderable  fluctuation  on  account  of 
variations  in  supply.  At  the  pres¬ 
ent  writing  $2  is  top. 

New  Orleans  parsley  is  still  very 
high — $6  to  $7.  The  demand  is 

good. 

New  Orleans  carrots  are  selling 
in  a  small  way  at  about  y/2  cents 

per  bunch. 

New  Bermuda  potatoes  arc 
somewhat  lower — $4.50  to  $5.50 
per  barrel.  The  demand  is  still 
very  light. 


Canned  Goods  Men  Want 
Government  Inspection. 

Get  Ready  to  Make  Demand  for  Laws 
to  that  Effect.  Believe  Government’s 
Certificate  of  Purity  Will  Increase 
Canned  Goods  Consumption. 

The  officers  of  the  National 
Canners’  Association  have  in¬ 
augurated  a  unique  campaign  to 
have  the  Government  inspect  can¬ 
ning  factories  all  over  the  coun¬ 
try.  It  is  in  line  with  the  general 
campaign  to  increase  the  con¬ 
sumption  of  canned  goods. 

The  plan  is  described  in  a  let¬ 
ter  which  the  association  has  sent 
to  all  packers,  a  copy  of  which 
has  been  also  sent  the  “Grocery 
World  and  General  Merchant”: — 

Bel  Air,  Md.,  Dec.  18,  1909. 
Gentlemen  : — All  over  the  country 
is  coming  the  demand  for  Govern¬ 
ment  inspection  of  food  plants,  and 
canning  factories  are  in  this  list. 
The  trade  will  doubtless  welcome 
the  certificate  of  purity  and  health 
fulness  that  Government  inspection 
would  give  its  product.  If  every 
can  containing  fruit,  vegetables  or 
fish  bears  the  guarantee  of  the  Gov¬ 
ernment  that  its  contents  are  pure 
and,  therefore,  fit  for  food,  consump¬ 
tion  would  undoubtedly  multiply 
many  times  in  a  short  while. 

Knowing  that  your  factory  is  con¬ 
structed  on  sanitary  principles  and 
that  you  invite  public  inspection,  we 
feel  sure  that  you  will  favor  a  proper 
Government  inspection. 

Therefore,  we  suggest  that  you 
immediately  write  your  Congress¬ 
man  and  United  States  Senators 
urging  upon  them  the  necessity  of 
legislation  to  bring  this  about.  Do 
not  , delay,  but  attend  to  Ithis  at 
once.  Let  the  canners  be  foremost  in 
asking  such  legislation  before  public 
opinion  tries  to  force  it.  We  know 
you  will  welcome  every  opportunity 
to  demonstrate  your  sincerity  in  be¬ 
ing  an  advocate  of  pure  food. 

It  must  mean  a  greater  consump¬ 
tion  of  canned  foods. 

Yours  very  truly. 

National  Canners’  Association. 

Charles  S.  Crary,  President. 


The  Care  of  Food. 

The  Consumers’  League  of  New 
York  will  shortly  issue  a  letter 
making  these  requests:  “First,  to 
persuade  your  tradesman  to  keep 
perishable  food,  that  which  is  not 
pared,  peeled  or  cooked  before 
eating,  in  a  closed  case  or  some 
similar  device,  away  from  dust 
and  flies  and  other  contamina¬ 
tion;  second,  to  use  your  influence 
to  secure  more  rigid  enforcement 
of  the  rules  of  the  sanitary  code 
relating  to  the  care  and  handling 
of  food ;  third,  to  support  the 
movement  for  uniform  pure  food 
legislation  so  that  one  State  can¬ 
not  be  made  the  dumping  ground 
for  food  prohibited  in  another 
State.”  The  canned  goods  inter¬ 
ests  regard  this  as  a  boost  for 
their  goods. 


<1  If  you  can  deliver  by 
automobile  cheaper 
than  by  team,  even  a 
one=horse  team,  is  there 
any  good  reason  for 
holding  on  to  the  team? 
<J  Make  us  prove  it’s 
cheaper. 

Have  You  Written 

FOR  CATALOGUE  217  YET? 

W.  H.  McINTYRE  CO.,  AUBURN,  IND. 

418  Third  Ave.,  South,  Minneapolis  Minn. 

1730  Grand  Ave.,  Kansas  City,  Mo. 


"Tea.  and  Coffee  Bins 


Electric 

Coffee 

Mills 


JTI  You  know  one  or  two  kinds 
j]  and  you  know  nothing  about 
the  others.  IVe  know  all  of 
them — we’ve  handled  them  in 
fitting  up  grocery  stores  all  over 
the  country.  Some  are  better 
than  others  and  we  know  why. 
Use  our  brains  and  experience. 
Let  us  show  you  how  to  get 
what  you  want  at  the  right  price. 
Knowledge  like  ours  saves 
money.  Write  for  our  catalogue. 


J.  a..  F 

SPECIAL  AGENTS  FOR  HENRY  TROEMNER 

Suite  1945 — 115  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 
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We  would  be  pleoied  to  h»ve  or  publication  In  this  column  the  idea*  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer’s  name  and  addresa  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 


Wholesale  Seed  Dealers. 

Siegfried,  Pa.,  Jan.  8,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  give  me  the 
names  of  a  few  wholesale  dealers 
in  garden  seeds,  and  oblige, 
Yours  truly, 

John  F.  Day. 

Stokes  Seed  Store,  219  Market 
street;  Henry  F.  Michell  Co.,  1018 
Market  street,  both  of  Philadel¬ 
phia,  Pa. 

^  >{c 

Book  on  Interior  Decorations. 

Pottstown,  Pa.,  Jan.  7,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  inform  me  if 
I  can  procure  a  book  on  interior 
decorations,  both  of  a  tea  and  cof¬ 
fee  and  grocery  store? 

Yours  truly, 

Harry  M.  Focht. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  never  seen  a 
book  on  interior  decorations  of  tea, 
coffee  or  grocery  stores.  Has  any 
subscriber  ? 


Correspond  with  any  of  the  fol¬ 
lowing:  Halpen,  Green  &  Co., 
30  South  Front  street;  J.  Stro- 
meyer  &  Co.,  33  South  Water 
street ;  Lippincott  &  Co.,  21  North 
Water  street;  Githens,  Rexamer 
&  Co.,  40  South  Front  street,  or 
Mitchell  Eros.,  135  Produce  Ex¬ 
change,  all  Philadelphia. 


ASSOCIATION  NEWS. 


*  *  * 

After  Two  More  Canned  Goods 
Fakes. 


Bel  Air,  Md.,  Jan.  11,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — The  Bureau  of  Pub¬ 
licity  is  working  on  two  cases  now 
that  proves  conclusively  xhe  desire 
of  yellow  journalism  to  give  pub¬ 
licity  to  sensational  articles,  al¬ 
though  there  is  not  the  slightest 
foundation  of  truth,  at  least  in  part 
of  the  same. 

This  office  has  received  from  a 
number  of  canners  clippings  of 
two  cases :  One  of  where  a  number 
of  persons  were  killed  by  eating 
canned  peaches  in  Los  Angeles ; 
and  the  other  by  eating  canned 
pears  in  Sawtelle,  Col. 

These  cases  are  one  and  the  same 
and  this  is  apparent  when  the 
names  of  the  persons  who  have 
been  poisoned  are  compared.  In 
the  first  place,  there  is  no  such 
town  or  city  as  “Sawtelle,”  Col. 
So  far  as  this  office  gan  learn, 
“Sawtelle”  is  a  suburb  of  Los 


Angeles,  and  this  is  where  the  al 
leged  “killing”  took  place. 

With  the  Sawtelle  canard  run  to 
earth,  and  its  untruthfulness  ex¬ 
plained,  this  office  is  now  investi 
gating  the  Los  Angeles  case. 

It  will  take  some  little  time  yet 
to  get  the  facts  together,  because 
we  are  having  a  full  investigation 
made.  Plowever,  we  believe  that 
when  the  time  comes  we  can 
clearly  demonstrate  that  the  cause 
of  death  was  entirely  foreign  to 
ptomaine  poisoning. 

Unfortunately,  both  of  these 
cases  have  been  spread  broadcast 
by  the  Associated  Press,  which 
reaches  the  entire  country.  We  will 
endeavor,  at  the  proper  time,  to 
take  this  up  with  the  managers  of 
the  Associated  Press  and  ask  that 
they  give  the  same  publicity  to 
their  retraction  that  was  given  the 
two  offending  articles. 

Yours  truly, 

National  Canners'  Associa¬ 
tion. 

Frank  E.  Gorrell,  Secretary. 

*  *  * 

“The  Best  of  Friends  Must  Part.” 

Birmingham,  Ala.,  Jan.  3,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  discontinue 
the  “Grocery  World  and  General 
Merchant”  to  my  address,  as  I  am 
out  of  business. 

The  money  I  have  paid  you  for 
subscription  to  the  “Grocery  World 
and  General  Merchant"  in  the  past 
twelve  or  fifteen  years  has  been  a 
profitable  investment  for  me.  It 
is  with  regret  that  I  ask  you  to 
discontinue  it. 

With  best  wishes  for  the  success 
of  your  paper  and  “The  Stroller,” 
I  am,  Yours  truly, 

C.  E.  Cox. 


Chicago,  Ill. 

The  Chicago  (Ill.)  Retail  Gro¬ 
cers’  and  Butchers’  Association 
has  sent  the  following  letter  to 
W.  J.  Moxley,  the  Chicago  oleo¬ 
margarine  dealer  who  was  recent¬ 
ly  elected  to  Congress  : — 

Hon.  William  J.  Moxley,  M.  C. 

Dear  Sir : — It  is  with  much  pleas- 


*  *  * 

To  Sell  Wild  Honey. 

Dent’s  Run,  Pa.,  Jan.  12,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Kindly  tell  me  of 
concerns  that  buy  wild  honey.  I 
have  about  1,000  pounds  I  could 
ship  on  short  notice.  Do  you 
know  of  commission  merchants 
handling  it? 

Yours  truly, 

C.  M.  Bierly. 


lire  that  the  officers  and  members  of 
the  Chicago  Grocers’  and  Butchers’ 
Association,  representing  a  large 
number  of  your  constituents  and  a 
still  larger  number  of  your  business 
acquaintances,  in  that  our  associa¬ 
tion  represents  the  interests  of  some 
7,000  retail  grocers  and  butchers  in 
Chicago  extend  our  hearty  congrat¬ 
ulations  to  you  upon  your  election 
to  Congress,  knowing  that  your 
presence  in  Congress  wiill  enable 
you  to  use  your  best  influences  to¬ 
ward  placing  the  sale  of  butterine 
before  the  consuming  public  on  its 
merits. 

We  now  request  that  a  bill  be 
introduced  in  Congress  framed  in 
such  a  manner  as  to  make  it  as  diffi¬ 
cult  as  possible  for  those  inclined 
to  be  dishonest  in  the  handling  of 
this  important  industry. 

Our  association,  through  its  affilia¬ 
tion  with  the  State  and  National  as¬ 
sociations,  have  for  years  past  and 
do  at  this  time,  advocate  the  re¬ 
peal  of  the  law  imposing  a  tax  on 
the  sale  of  butterine,  and  we  will 
lend  our  every  effort  to  bring  the 
repeal  of  same  to  a  successful  issue. 

It  is  the  unanimous  desire  of  the 
retailers  throughout  the  country 
that  butterine  be  sold  in  original 
packages  of  1,  2,  3  and  5  pounds 
each. 

Thanking  you  in  advance  for  your 
assistance  in  this  matter,  we  remain, 
Yours  truly, 

Chicago  Grocers’  and  Butchers’ 

Association. 

H.  F.  Petersen,  Secretary. 

Chicago. 


tour  of  the  several  States  of  the 
Australian  Commonwealth,  has  is¬ 
sued  a  report  containing  certain 


recommendations  designed  to  in- 


How  Australia  Saves  Middle 
man’s  Egg  Profit. 


crease  and  cheapen  the  production 
of  eggs. 

The  expert’s  idea  is,  briefly,  the 
creation  of  “egg  circles”  in  the 
States  which  have  not  yet  adopted 
that  plan.  One  of  the  States  has 
already  twenty-one  of  these  centres, 
consisting  principally  of  small 
armers.  The  secretary  of  each 
centre  receives,  tests  and  grades  the 
eggs,  pays  cash  for  them  at  the 
current  market  rate,  and  sends 
them  to  the  Government  cool 
stores.  The  Government  does  the 
marketing,  and  at  the  end  of  each 
quarter  any  profits  are  divided 
among  the  suppliers.  The  secre¬ 
tary  of  each  centre  receives  1  cent 
Der  dozen  for  the  eggs  he  handles. 
Under  this  method  there  is  no 
middleman’s  profit.  The  grading 
and  testing  is  very  strict,  and  no 
egg  under  two  ounces  in  weight  is 
passed. 

The  expert  claims  for  his  scheme 
that  it  will  increase  the  production 
of  eggs  and  table  poultry  through¬ 
out  the  Commonwealth  by  some 
300  per  cent. 

*  *  * 

In  view  of  the  high  price  of 
bacon  in  England,  due  to  a  short¬ 
age  in  hogs,  inquiry  of  the  leading 
grocer  in  Birmingham  as  to  the 
present  (December  9,  1909)  prices 
as  compared  with  those  at  the  same 
time  in  1908,  gives  the  following 
results.  The  prices  in  both  years 
were  per  hundredweight  (112 
pounds),  but  they  have  been  re¬ 
duced  to  prices  per  pound  for  the 


better  understanding  of  the  condi¬ 


Sells  Them  to  Farmer’s  Representative 
Instead  of  to  General  Storekeepe 
What  English  Consumers  are  Paying 
for  Meats. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

January  13,  1910. 

Consul-General  John  P.  Bray 
writes  from  Sydney  about  an  in¬ 
teresting  way  Australians  are  about 
to  adopt" of  saving  the  middleman’s 
profit  on  eggs.  It  seems  that  a 
Government  poultry  expert,  who 
has  just  completed  an  extensive 


tions :  Best  English  home-cured 
drafts  (bellies),  18^2  cents  per 
pound,  against  iqj4  cents  in  1908; 
Wiltshire  sides,  which  include 
backs,  hams  and  shoulders,  18.2 
cents  per  pound,  against  15  cents 
in  1908;  Irish  sides,  17.3  cents  per 
pound,  against  14.1  cents  in  1908; 
American  drafts  (bellies),  17.1 
cents  per  pound,  against  13.9  cents 
in  1908;  Canadian  smoked  sides, 
16.3  cents  per  pound,  against  13.5 
cents  in  1908. 

Inquiry  as  to  the  prospects  for 
1910  indicates  the  belief  that  prices 
will  be  materially  lower,  because 
the  killings  of  Danish  hogs  are  ex¬ 
pected  to  be  largely  increased,  both 
because  of  the  present  market  con¬ 
ditions  in  England  and  the  supply 
of  young  pigs  in  Denmark. 

Holt. 
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WANT  DEPARTMENT 

Answers  to  Want  Advertiaements  inserted  in  this  department  may  be  addressed  to  the  “  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  is  accompanied  by  10  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


AMONG  THE  TRADE. 

Walker’s  Grape  Juice,  manu¬ 
factured  by  The  Grape  Prod¬ 
ucts  Company  of  North  East,  Pa., 
are  represented  in  this  market  by 
E.  H.  Walter  &  Co.,  of  io  South 

!  Front  street.  An  extensive  ad¬ 
vertising  campaign,  both  to  the 
dealer  and  consumer,  is  now  being 
conducted. 

The  wholesale  grocery  business 
of  J.  Frank  Shull  &  Co.  has  been 
incorporated  under  the  laws  of 
New  Jersey,  with  a  capital  stock  of 
$100,000.  J.  Frank  Shull  is  presi¬ 
dent;  William  G.  Preston,  treas¬ 
urer,  and  H.  G.  Peddle,  secretary. 

The  election  of  officers  of  the 
Grocers’  and  Importers’  Exchange 
this  year  was  more  than  usually 
lively.  It  was  held  last  W ednes- 
day  and  resulted  as  follows :  Isi- 
dor  Levin,  president;  W.  IT. 
Mechling,  first  vice-president ;  F. 
William  Hofmann,  second  vice- 
president  ;  Robert  Comly,  treas- 
uer;  John  E.  Poore,  secretary. 
Directors:  John  W.  Cooper, 
Henry  A.  Fry,  Frank  Halpen, 
Alexander  Henry,  William  T. 
Kirk,  Jr.,  Ellsworth  L.  Posey,  for 
two  years,  and  B.  R.  Kenworthy, 
B.  G.  Moore,  J.  Stromeyer  and 
W.  W.  Wilson,  for  one  year. 
The  annual  banquet  was  held  on 
Saturday  night  at  the  Bellevue- 
Stratford. 

During  the  week  “Wagner’s 
Market  Stores,  West  New  York,” 
has  been  incorporated  under  the 
laws  of  New  Jersey.  The  intention 
is  to  operate  a  chain  of  grocery 
and  meat  stores  in  Western  New 
York.  The  capitalization  is  $125,- 
000. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

t  944,02  7.  Preservation  of  bivalves. 

Albert  A.  Freeman,  Atlantic  City,  N.  J. 

944,087.  Vegetable  cutter.  John  E. 
Gloekler  and  Alfred  B  Stahl,  Pittsburg, 
Pa. 

944,089.  Cherry  pitter.  Fred.  E. 

Greene,  Courtland,  Cal. 

944,279.  Crackfer  jar.  Edward  F. 
Reiff,  Philadelphia,  Pa. 

944,283.  Bread  toaster.  Frank  B. 

Schuyler,  Berkeley,  Cal. 

944,289.  Dough  shaper.  Eugene  F. 

Sobers,  Bethlehem,  Pa. 

944,395.  Percolator.  Guido  J.  Wig- 
genhorn,  Los  Angeles,  Cal. 

P44.4I0-  Apparatus  for  cutting  lard 
or  the  like.  Anders  J.  A.  Bergman, 
Veramo,  Sweden. 

944,491.  Vegetable  slicing  and  cutting 
machine.  Harland  E.  Madden,  Hebron, 

Ohio. 

944,621.  Egg  beater.  Frederick  J. 
Larock,  Burnside,  Conn. 


944,700.  Combined  vegetable  and  pas¬ 
try  cutter.  Rose  M.  Spence  and  Edwin 
J.  Spence,  Falconer,  N.  Y. 

944,781.  Egg  whip.  Fritz  L.  Gienandt, 
Boston,  Mass. 

944,865.  Percolator  for  coffee  urns. 
John  D.  Houck,  Chicago,  Ill. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  44,256.  “Cost  Mark”  for 
canned  salmon,  sardines  and  blended 
coffee.  J.  F.  Humphrey*  &  Co.,  Bloom¬ 
ington,  Ill. 

Ser.  No.  44,651  “Choconel”  for  a 
cereal  breakfast  food  The  Natural  Food 
Co.,  Niagara  Falls,  N.  Y. 

Ser.  No.  44,873.  “Aero”  for  tea  and 
coffee.  Robt.  G.  Thomas  &  Son,  New 
York,  N.  Y. 

Ser.  No.  45,056.  “Ambassador”  for 
blended  coffee.  The  Western  Coffee  Co., 
El  Paso,  Texas. 

Ser.  No.  45,420.  “Alta”  for  fancy 
flavored  tea.  Jones-Paddock  Co.,  San 
Francisco,  Cal. 

Ser.  No.  45,305.  “Run-o-Pod”  for 
canned  peas.  The  Waukesha  Canning 
Co.,  Waukesha,  Wis. 

Ser.  No.  45,310.  “Miles  Morgan”  for 
roasted  coffee.  Chas.  E.  Brown  &  Co., 
Springfield,  Mass. 

Ser  No.  45,635.  “Burro  Brand”  for 
catsup.  The  Frazier  Packing  Co.,  El- 
wood,  Ind. 

Ser.  No.  43,846.  “Waldorf-Astoria” 
for  coffee.  O’Donohue  Coffee  Co.,  New 
York,  N.  Y. 

Ser.  No.  44,254.  “Wish  Bone”  for 
coffee,  tea  and  other  foods.  I.  F. 
Humphreys  &  Co.,  Bloomington,  Ill. 

Ser.  No.  44,876.  “Onoko”  for  flavor¬ 
ing  extracts,  coffee,  etc.  The  S.  C. 
Smith  Co.,  Cleveland,  Ohio. 


California  rhubarb  is  beginning 
to  sell  in  a  small  way  at  $1  per 
bunch.  The  quality  is  very  fair. 


BEGIN 

HERE- 


When  you  begin  to  go  through 
your  stock  with  a  view  to  getting 
every  article  on  a  profit  basis,  a 
good  place  to  begin  is  with  cereals. 

At  that  point  consider  our  Gluten 
Cereal  proposition.  It  is  made  here 
in  Pennsylvania  and  is  an  I10 n esq 
dependable  piece  of  merchandise 
that  will  stand  up  like  a  man  with 
any  cereal  made  and  pay  you  much 
better  than  they  do  for  selling  it. 

Gluten  Cereal  pays  you  forty  per 
cent,  profit.  To  make  so  much 
wouldn’t  it  pay  you  to  exercise  a 
little  salesmanship  and  push  it  ? 

Costs  you  $1.25,  brings  you  #1.80. 


A.  C.  GODSHALL  &  CO. 

INCORPORATED 

LANSDALE,  PA. 


WANTED. 


WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same,  trade.  Address  “  C.  R.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  7 


FOR  SALE. 


FOR  SALE  — I  have  a  proposition  that  will 
interest  every  manufacturer  of  concrete 
blocks.  Write  Geo.  K.  Miller,  Box  8, 
Schuylkill  Haven,  Pa.  3 

FOR  SALE. — If  interested  in  a  money¬ 
making  business — the  manufacture  of  a 
staple  10  cent  article,  costs  a  trifle,  brings 
big  results,  address  Geo.  K.  Miller,  Box  8, 
Schuylkill  Haven,  Pa.  3 

FOR  SALE  OR  1  XCHANGE. —Three 
hundred  account  McCaskey  Register.  Com¬ 
plete;  been  used  only  three  weeks  ;  good  as 
new.  Address  Fred.  S.  Pfitzenmyer,  Ocean 
City,  N.  J.  8 

FOR  SALE. — First-class  meat,  grocery  and 
provision  sto  e,  situated  at  the  southwest 
corner  Fifteenth  and  Manton  Sts.  (1214  S. 
Fifteenth  St. ) .  Doing  a  very  good  business. 
Will  give  satisfactory  reason  for  selling. 
Lease  if  desired.  Apply  Fusco  Bros.,  1214 
S.  Fifteenth  St.,  Philadelphia,  Pa.  4 


FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  {1,500  Estab  ished  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


FOR  SALE. — General  store  in  central 
Pennsylvania  town  of  i,coo  inhabitants. 
Only  store  in  the  town,  which  is  joined  to 
another  town  of  6, coo  inhabitants  by  bridge. 
Business  has  averaged  {30,000  to  {35,000  for 
five  years.  No  old  stock  or  fixtures.  Fixed 
charges  low  and  a  satisfactory  lease  can  be 
had  on  building.  Price,  inventory.  About 
{5, coo  will  be  required.  Fullest  investiga¬ 
tion  solicited.  Address  M.  E.  M.,  care 
“Grocery  World  and  Genet al  Merchant,” 
927  Arch  St.,  Phi  adelphia,  Pa.  3 


FOR  SALE. — Grocery  and  meat  market. 
Grand  opportunity  for  young  grocer  and 
butcher.  Has  been  established  for  twenty- 
two  years.  Most  growing  city  in  this  State. 
Retiring  from  business  on  account  of  having 
interest  in  other  business.  Will  lease  prop¬ 
erty  for  a  term  of  years  at  reasonable  rent. 
Apply  Burke  &  Bolger,  Perth  Amboy,  N.  J .  3 


FOR  SALE. — Four  cars  fancy  white  Penn¬ 
sylvania  potatoes  at  65  cents  bushel  of  60  lbs. 
here.  L.  A.  Leathers,  Brookville,  Pa.  5 


FOR  SALE. — In  good  New  Jersey  town  of 
about  2,000  population,  in  center  of  rich 
farming  district  and  surrounded  by  a  large 
number  of  summer  resorts  that  are  growing 
each  year  and  only  three  stores  in  town,  a 
grocery  and  provision  business  doing  over 
{32,000  yearly,  all  cash,  at  a  net  profit  of 
10  per  cent,  above  all  expenses.  Expenses 
very  low.  On  account  of  desiring  to  retire, 
will  sell  stock  and  fixtures  at  inventory. 
Fullest  investigation  invited.  Will  take 
about  {2,500.  Address  H.  W.  J.,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


FOR  SALE. — Fine  corner  property  in 
Ocean  City,  consisting  of  double  dwelling 
with  two  stores  in  front,  one  fitted  for 
dry  goods,  notions  and  millinery,  the  other 
for  groceries,  the  latter  with  an  established 
trade.  Each  dwelling  has  eleven  rooms  and 
hath  and  modern  improvements.  Good 
reason  for  selling.  For  particulars  address 
460  Asbury  Ave.,  Ocean  City,  N.  J.  4 


FOR  SALE  OR  EXCHANGE.  —  On 
account  of  ill  health,  I  will  dispose  of  my 
country  store  property  (without  stock)  and 
d  welling,  with  two  acres  of  land,  at  Alfarata, 
eight  miles  east  of  Lewistown,  Pa.  Busi¬ 
ness  {10,000  per  year.  Price  {2,500.  Part 
cash,  balance  security.  Address  J. II. Myers, 
209  Electric  Ave.,  Lewistown,  Pa.  3 


FOR  SALE. — A  grocery,  provision,  fish  and 
oyster  place.  Stock,  fixtures,  horse  and 
wagon  can  be  bought  for  {800.  Property 
40 x  116^  ft.,  two  story,  eight  rooms,  {4,700. 
Call  140  N.  Vodges  St.,  West  Philadelphia, 


FOR  SALE. — Store  and  dwelling  suitable 
for  butcher,  in  a  new  locality  i  n  Germantown. 
No  competition  nearby.  Excellent  chance 
for  good  man.  Apply  5747  Stenton  Ave.,  near 
Chew  St.;  Germantown,  Philadelphia,  Pa.  3 

FOR  SALE. — A  sausage  making  machine, 
in  perfect  order  and  suitable  for  chopping 
any  kind  of  vegetable  as  well  as  meat. 
Cost  {35,  will  sell  for {10.  Inspection  invited. 
H.  H.  Mellbourne,  Penn  and  Sellers  Sts., 
Frankford,  Philadelphia,  Pa.  4 

_ _ _ t  ° 

FOR  SALE. — An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  8 


HELP  WANTED. 


PHILADELPHIA  SUBURBAN  GROCER 
selling  tea,  coffee  and  fancy  groceries,  wants 
salesman  for  counter  and  outside  work. 
Either  single  or  married  man  Wages  {12 
to  {14.  Hours  7  to  6,  with  Friday  and 
Saturday  evenings.  Must  have  good  refer¬ 
ence  and  be  a  worker.  Good  chance  for 
advancement.  Address  E4,  care  “  Grocery 
World  and  General  Merchant.”  027  Arch  St 
Philadelphia,  Pa.  5 


GROCER  AND  GENERAL  STORE- 
keeper  near  Philadelphia  wants  man  to  take 
orders  and  deliver  on  a  commission  of  ten 
per  cent.  Should  be  single  and  board  with 
employer.  Good  chance  for  hustler. 
Chance  will  be  given  to  invest  {200,  if 
desired.  Address  E  2,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  . 


LARGE  PENNSYLVANIA  TEA  AND 
coffee  store  wants  man  for  solicitor  on  retail 
route  Will  pay  {15  weekly  for  good  man. 
City  near  Philadelphia,  where  house  rents 
are  low.  What  is  wanted  here  is  a  hustler, 
and  for  such  a  one  an  unusual  chance  is 
open.  Address  E  3,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  . 


WANTED. — If  you  are  a  clerk  with  natural 
qualifications  as  a  salesman,  I  have  an 
exceptional  opportunity  to  offer  you.  If  you 
are  a  merchant  going  out  of  business  and 
looking  for  an  opportunity  to  go  on  the  road, 
my  proposition  will  appeal  to  you.  I  want 
two  or  three  capable  men  with  the  work 
habit,  and  who  have  energy  plus.  I  want 
men  with  ability  to  sell  goods  all  day  long. 
I  require  references,  also  send  an  abstract 
of  your  qualifications.  I  have  an  advertis¬ 
ing  specialty  proposition  that  interests  all 
progressive  retailers.  Hundreds  of  the  best 
retailers  have  endorsed  my  plan  because 
they  have  found  it  profitable.  Samples  will 
go  in  coat  pocket.  My  best  salesmen  are 
making  from  {500  to  {r,ooo  a  month.  I  want 
men  who  can  do  just  as  well  or  better.  If 
you  are  of  the  right  calibre,  think  you  can 
handle  a  high-class,  ready-selling  proposi¬ 
tion,  write  me  immediately  before  all  terri¬ 
tory  is  assigned.  W.  F.  Main,  Dept,  135, 
Iowa  City,  Iowa.  tf 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 

WANTED.  —  In  Northweste  n  Pennsyl¬ 
vania.  Grocery  clerk  in  large  store 
to  work  into  head  clerk  and  eventually 
manager  of  a  branch  store.  Preference  is 
for  married  man ;  a  good  h  iuse  can  be 
rented  in  the  town  for  {15  monthly.  Also 
prefer  man  twenty-five  to  thirty  years  old. 
Eleven  other  clerks  employed.  A  bright 
chance  to  right  party.  Salary  to  start  {15 
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per  week.  Address  E  i,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  4 

SITUATION  WANTED. 


PHILADELPHIA  GROCERY  CLERK, 
twentv-two  yea's  old,  with  good  experience, 
part  with  chain  store  concern,  part  in  Ire¬ 
land,  wants  position  where  he  can  forge 
ahead.  Could  do  good  work  as  second  man 
or  manager’s  help,  but  is  an  all  round  gro¬ 
cery  and  provision  hand,  with  experience  at 
window  dressing.  Wants  $10  per  week  to 
start  with.  C  6,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa. _ _ 6 

GROCERY  CLERK  NOW  EMPLOYED 
in  Pennsylvania,  wants  position  as  chain 
store  manager.  A  record  man.  Had  four 
years  chain  store  experience.  Twenty-two 
years  old  and  single.  Will  go  anywhere  in 
Pennsylvania  or  New  York.  Can  do  some 
window  dressing.  Hard,  steady  worker. 
Wages  wanted  to  start,  #12  weekly.  C  7, 
‘‘Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 6 


WANTED. — Young  and  active  salesman, 
desiring  to  make  a  change,  will  be  open  for 
position  about  January  1st.  Best  of  refer¬ 
ence.  W.  F.  D.,  care  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  _ 3 

EXPERIENCED  CLERK  AND  MAN- 
ager,  now  employed  in  interior  Pennsylvania 
county,  wants  position  with  wholesale  house 
either  as  salesman  or  as  resident  manager 
of  grocery  store  or  department.  Will  go 
anywhere  in  Pennsylvania.  Been  nine 
years  with  present  employer  and  can  give 
gilt-edged  references.  Have  some  knowl¬ 
edge  of  window  dressing.  Wages  desired 
at  least  $15  weekly.  Address  C  5,  care 
‘‘Grocery  World  and  General  Merchant,” 
927  Aren  St.,  Philadelphia,  Pa.  5 


PENNSYLVANIA  CLERK,  21  YEARS 
old,  with  five  years  of  general  store  and  one 
year  of  grocery  experience,  wants  position 
as  manager  or  under  buyer  in  a  store  where 
a  hustler  is  needed.  Will  go  anywhere. 
Has  done  ad.  writing  and  window  dressing, 
also  has  good  knowledge  of  shorthand  and 
typewriting.  Excellent  salesman.  Salary 
wanted  to  start,  $50  per  month.  References. 
Address  C  4,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philade’phia,  Pa.  3 


WANTED. — Position  as  manager  of  a  gen¬ 
eral  merchandise  store,  or  any  of  its  depart¬ 
ments,  by  a  man  with  years  of  experience. 
Best  of  references.  Can  also  make  some 
investment.  Address  X.  Y.  Z.  4,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  3 


BUSINESS  OPPORTUNITIES. 


«MotooMeeeitt(ttooeoo«te 

o  • 

•  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

a  We  find  buyers  for  grocery  and  0 
a  general  store  businesses  —  nothing  0 

0  else.  We  are  specialists  in  that  and  0 
0  we  know  what  we  are  about.  o 

a  In  the  term  ‘‘grocery  stores”  we  0 
a  include  butter  and  egg  stores,  tea  o 
a  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line,  0 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  e 
o  that  we’re  sure  will  suit  you.  0 

a  Write,  call  or  telephone.  0 

o  WARNER  Be  CO.,  0 

o  927  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  e 

a  Keystone,  Race  746.  0 

a  0 

ooocooooooooooeocooooooooo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  463. — In  Central  Philadelphia,  meat 
market,  doing  $125  weekly,  all  cash.  This 
can  be  bought  for  about  $150,  as  fixtures 
belong  to  the  property. 

No.  464.— Meat,  provision  and  produce 
store,  located  in  a  prominent  section  on 
Columbia  Ave.  Does  $ 350  to  $400  weekly, 
all  cash.  Carries  about  $200  worth  of  stock. 
Will  sell  entire  business  for  about  $900.  The 
reason  this  store  and  No.  463  is  put  on  the 
market  is  on  account  of  owner  being  made 


secretary  and  treasurer  of  a  wholesale  meat 
business  a  few  weeks  ago,  and  the  directors 
of  this  company  desire  him  to  sever  his  out¬ 
side  connections.  Both  of  these  stores  show 
a  clean  net  profit  of  ten  per  cent,  above 
expenses.  Full  investigation  invited. 

No.  466. — In  North  Philadelphia,  meat, 
provision  and  can  goods  market.  Did  last 
year  $34,694.57,  making  a  net  profit  above 
all  expenses  for  the  owner  of  $1,940.02.  This 
profit  can  be  materially  increased  by  a 
working  proprietor  taking  charge.  Carries 
about  $500  worth  of  stock  and  will  sell  entire 
business  for  about  $1,400. 

No.  467. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  The  real 
estate  is  for  sale.  Can  be  bought  on  very 
easy  terms.  For  anyone  desiring  a  good 
business,  well  located  and  paying  a  hand- 
same  profit,  investigate  this. 

No.  504.— In  West  Philadelphia,  grocery, 
meat  and  provision  store  doing  $250  to  $300 
weekly,  mostly  cash.  In  one  of  the  best 
locations  for  doing  business  on  Fifty-second 
street.  Carries  about  $500  worth  of  stock 
and  will  sell  fixtures  for  $400  and  stock  at 
inventory.  Rent  $30  per  month.  This  is 
worth  investigation. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  located 
in  desirable  section,  doing  $250  weekly,  all 
cash.  This  business  can  be  bought  for  $750. 
Owner  desires  to  leave  city. 

No.  554. — In  Tioga,  grocery  and  provision 
business.  Last  year  did  $29,850.73,  prac¬ 
tically  all  cash.  Will  sell  horse,  wagon  and 
fixtures  for  $2,000  ;  stock  of  about  $1,500  at 
inventory.  Rent  $45  per  month.  Nets  ten 
per  cent.  This  business  will  stand  investi¬ 
gation. 

No.  556. — In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $350  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rentonly  $qoper  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent  profit.  Carries 
about  $t,7co  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
w<igon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  p  ovision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $t,ooo,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOloey,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro 
eery  business  would  do  well  to  investigate 
this. 

GENERAL  STORES. 

No.  552. — General  store  located  wi'hin 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Ow  er  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

in  all  of  these  toe  cause  01  selling  U 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


EXCHANGE. 


FOR  EXCHANGE. — 100,000  high  grade 
nickel  cigars  for  groceries.  John  J.  Pepper, 
Addison,  N.  Y.  3 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  eften  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satlsfac 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
The  Creditor’s  Journal” — it’s  free.  12 


Your  customers  like  it 
BECAUSE 

It  is  absolutely  pure. 

It  requires  no  soaking. 
It  can  be  cooked  in 
fifteen  minutes. 

It  is  never  soggy  or 
lumpy. 

One  package  makes  six 
quarts  of  pudding. 

You  ought  to  like  it 
BECAUSE 

It  always  satisfies  your 
customers. 

It  brings  to  your  store 
the  bestclassof  trade. 
It  moves;  it’s  a  real 
staple. 

It  paysyou  more  than  an  ordinary  profit. 

If  you  have  Minute  Tapioca 
in  stock,  push  it.  It  will  pay 
you.  If  you  haven’t  it,  send  us 
your  jobber’s  name  and  we  will 
send  you  a  regular  package  to 
try  in  your  own  home.  A  trial 
will  tell  you  more  in  a  minute 
than  we  can  tell  in  an  hour. 
When  sending  for  the  package 
ask  for  ‘‘The  Story  of  Tapioca.” 
It’s  free.  We  are  ready  to  do 
our  part.  Are  you? 

MINUTE  TAPIOCA  CO., 

2(  2  VV.  Main  St.,  Orange,  Mass. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 

*  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


These  trade-; 


CRES 


KIDNEY  AND 

Makes  d 
U  alike  other 


FARWELL 


very  package 

Diet  for 
Dyspeptics 


and  OBESITY 

very  body. 

For  boob 


N.  T.,  U.  S.  A. 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 


The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


No.  1  Cuspidor 
6V$  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co 

ZANESVILLE,  OHIO 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  all  eanntries. 

Davis  &  Dayis,  Washington,  D.  C. 


SPECIALS 

For  Week  Ending  January  22d 

C.  &  C.  Oleine,  60  large  bars  weighing  50  lbs.  per  box  52.20 

Sauer  Kraut  . per  bbl. 

Walter  Baker’s  Chocolate . 

Granulated  Sugar  .  . bulk 

No.  2  Best  Standard  String  Beans  .  .  . 

No.  3  Sweet  Potatoes . per  doz. 

W.  H.  Baker’s  Winchester  Chocolate 

Pure  Apple  Vinegar . per  gal. 

Alpha  Cream  Salad  Dressing,  small  size 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


per  box 

52.20 

per  bbl. 

6.50 

per  lb. 

.27 

bulk 

4-95 

per  doz. 

•55 

per  doz. 

.7  7 'A 

per  lb. 

.25 

per  gal. 

.17 

per  doz. 

.$0 
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BALTI 


PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject,  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  la  paper-lined  fancy  bag,  or  paper-lined  sugar 
barrel*.  Per  lb. 

"A"  Java  . . *6 

“B”  Java . *4 

••C"  Java . a, 

"A"  Java  and  Mocha  Blend . *4 

"B”  Java  and  Mocha  Blend . *a 

"A"  Mocha . *4 

"B”  Mocha . m 

"C”  Mocha . »o 

Laeuayra  (Washed  Caracas) . 18 

“A  Maracaibo . 18 

>'B”  Maracaibo . 17 

"A"  Santo* . 17 

"B"  Santos . 16 

“C”  Santo* . rj 

Peaberry  Santo* . 15 

“A”  Ri# . 1  4 

No.  1  Ria- . 13 

No.  *  Rio . i* 

Lipton  Special  Mocha  and  Java,  i-lb.  cans . *7 

Lipton  Perfection,  i-lb.  cans . *0 

Battleship,  i-lb.  package*,  any  quantity . z$}i 

Log  Cabin,  i-lb  packages,  too  to  case . 14)4 

Arouckle's,  100  lbs.  to  case . 

King  Bee,  zoo  lbs.  to  esse . per  case  14  50 


TEA. 

Per  lb. 

No.  95  Gunpowder . 94 

No.  98  Gunpowder . 35 

Best  Gunpowder . 45 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 39 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  <  )olong . 98 

No.  28  Oolong . 35 

Beat  Oolong . 45 

Young  Hyson . 35 

J»P*o . 35 

Heno,  %-  and  3^-lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  x-lb.  packages . aj 

Salada  (Ceylon  and  India) — 

Green,  Black  and  Mixed,  y~  and  %-\b. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages,  5 
do*,  to  box . . . per  doz.  .90 


DRIEJ  AND  EVAPORATED 
FRUITS. 

Apples —  Per  lb. 

Evaporated,  50  lb* . .  .c 9  y 

Evaporated,  x-lb.  packages,  4  doz . .  .10 

Dried,  50  lbs . . 

Peaches — 

Standard,  so  lbs . . . 07 

Choice,  50  lbs . . . 07 14 

Extra  fancy,  25  lbs . 09 

Apricots  (evaporated)— 

Standard,  25  lbs . ix 

Choice,  25  lbs . zs 

Currants — 

Package,  36  ... . 08# 

Bulk,  25  lbs . . . . . 08 

New  Figs— 

Box,  xo lbs . . . . .  x.20 

Mats,  x  lb . per  dos. 

Citron — 

American  brand,  xo  lbs . .. . .  .14 

American  brand,  95  lbs . 

Dates — 

Package,  90  1  lb . .  . 06 % 

Stuffed,  x  lb . per  do*. 

New  Prunes — 

30-  40,  *5  lb* . . . 09 

40.  50,  *}  lb* . 07^ 

50-  60,  25  lbs . 07 

60-  »,  95  lbs . 06^ 

70-  60,  *j  lb* . .05^ 

»o-  90,  *5  lb* . 051/ 

90-100,  *3  lb« . 0454 

Z 00-120,  50  lbs . . 

Raisins — 

4  Crown,  50  lb« . 06 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs . per  box 

London  Layers,  20  lbs . per  box  1 . 75 

Seedless  Sultana,  50  lbs . 

Seeded,  36  x-lb.  packages . 06 y 

Sultana,  26  x-lb.  packages . 

Sultana,  bulk,  25  lbs . 09^ 

Thompsons  Bleached  Sultana,  50-lb.  boxes., 

BEANS,  PEAS,  Etc. 


Per  bush. 

New  York  Hand-picked,  about  2%  bushel  bag  2  45 

Imported  Beans,  about  200  lbs.  to  bag .  t.35 

Rangoon  Beans,  about  aoo  lbs.  to  bag . 

Green  Peas,  dried,  about  165  lbs.  to  sack .  2.35 

Black-eyed  Peas . .  2  55 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to  sack...  .051/ 
Imported  Lima  Beans,  about  90  lbs.  to  sack...  .05^ 

Splk  Peas,  2x0  lbs . -...per  bbl.  7.95 

Less  quantity.. . . . 04 

Lentils,  about  *00  ibs.  to  sack  . . 03 % 

White  Marrowfat  Peas . . . par  bush. 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  x  lb.,  flat,  4  do* .  t  xo 

Clover  Leaf,  y  lb.,  flat,  4  do* .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.00 

Seward,  x  lb.,  tall,  4  doz .  x.6o 

Jockey,  1  lb.,  tall,  4  doz . 

Buster  Pink,  1  lb.,  tall,  4  doz . 95 

Suwanee  Belle,  1  lb.,  tall,  4  doz- . go 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  %  lb.,  flat,  4  doz . 

Hawkeye,  y  lb.,  flat,  4  doz .  1.00 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 

Star,  y  lb.,  8  doz .  x  .50 

Star.  *4  lb.,  flat,  4  doz . . .  2.25 

Gola  Label,  y  lb.,  flat,  8  do* . 

Beaver,  %  lb.,  flat,  8  doz . 

P.  E.  I.,  y  lb.,  flat,  8  do*- .  e.30 

Clams — 

Orchard,  x  lb.,  tall,  4  do* .  i.xo 

Herring  Roe — 

Old  Virginia,  as,  a  do* . 95 

Mackerel — 

Blue  Backs,  In  sauce,  oval  cans,  50  in  case...  3 . 85 

Soused,  50  in  case .  3 . 85 

Oysters — 

Standard,  5  oz.,  2  do* . 80 

Sardines,  in  oil —  Per  case 

%  oil,  100 . 

Gold  Label,  y  oil,  100 .  6  50 

Standard,  %  oil.  100 .  2.75 

y  lb.,  oil,  with  Key,  100 .  3.  25 

Epicurian,  y  oil,  fancy  cartons,  100 .  3  75 

y  Mustard  Sardines — 

Gold  Label,  100 .  6.50 

Standard,  100 .  3.C0 

Leon  D’on  100 . - .  3 . 75 

y  Mustard  Sardines — 

Gold  Label,  50 . 4.50 

%  Mustard,  48  cans.. . - .  j.50 

Harbor,  48 .  3.75 

Imported  Sardines — 

MartelL  y  oil,  xoo .  16.00 

Marie  Elizabeth,  %  oil,  boneless,  xoo . 

y  Oil  Imported  Sardines — 

Martell.  100 .  10.00 

North  Cape,  smoked,  xoo .  8.50 

Lion,  xoo . 


CANNED  VEGETABLES. 

Baked  Beans —  Per  doz. 

Pin  Money,  3s,  sauce,  2  doz .  x.  15 

Pin  Money,  29,  sauce,  2  doz . 95 

Pin  Money,  xs,  sauce,  4  doz . 50 

Pin  Money,  3*,  plain,  2  doz .  x.  10 

Wagner's,  is,  tall,  4  doz . 50 

Wagner's,  38,  plain,  e  doz .  x .  10 

Wagner's,  3s,  sauce,  2  doz .  2.15 

Excursion,  3s,  sauce,  2  doz . 95 

Saratoga,  2s,  2  doz . 65 

Campbell's,  28,  2  doz . 95 

Corn — 

Pin  Money.  Shoepeg,  ss,  2  doz . 90 

Standard  bhoepeg,  ts,  2  doz . 90 

Standard,  28,  a  doz . 80 

Belmont  Cream,  2s,  9  doz . . . 90 

Winorr,  Kernelled  Corn,  9  doz . 

Peas — 

Mildens,  extra  sifted,  ■  doz .  x.25 

Belle,  2  doz . 75 

Little  Fellow,  as,  2  doz . 

Runopod,  as,  2  doz .  1 . 75 

Pin  Money,  petits  poll.  2  doz . .  1.50 

Pin  Money,  standard  Early  June,  9  doz . 90 

French,  extra  fins,  100 . per  case  17.50 

Pin  Money  Combination — 

as,  2  doz . 85 

Kidney  Beans — 

as,  2  doz . - . «. . 75 

Lima  Beans — 

Derby,  soaked,  ss  2  dot- . 80 

Standard,  as,  t  doz .  1.00 

Little  Darling,  9  doz..- .  x.  30 

Pumpkins — 

tt,  a  doz . 70 

No.  xo . . . 

String  Beans — 

as,  9  doz . . . . .  65 

Pin  Money  Vegetables — 

ss,  a  doz.,  12  kinds  in  can . . . 85 

Sweet  Potatoes,  3s,  2  doz . 85 

xs,  Pulp,  for  soup . 40 

Succotash — 

as,  2  doz . 95 

Tomatoes — 

Pin  Money,  whole,  3s,  a  doe . 80 

Standard,  3s,  a  doz . 75 

No.  10,  y  doz  .  a.xo 

Fair  Quality,  3s .  *70 

2S,  9  doz. . . . 62*4 


SUGAR. 

We  do  not  handle  Imported  sugar. 

Dominoes,  5-lb.  packages . . .  7.  60 

Cut  Loaf .  5.95 

Powdered . . . . .  5  30 

XXXX,  powdered . .  5  5© 

Cubes . - .  5  •  5© 

Fine  Granulated,  American.- .  4.95 

Fine  Granulated,  zoo-lb.  s&eks . . .  4.95 

Confectioners' A . - .  4  -9© 

No.  1,  A . . .  4  85 

Light  Yellow . — . . .  4.80 

Fine  Granulated,  a-lb.  bags . .  . . .  f . *5 

Flue  Granulated.  5-lb.  bugs . .  5  15 


CANNED  FRUITS. 


Apples,  3s,  2  doz. 

Blackberries,  as,  2  do t . 

Blueberries,  28,  2  doz . 

Cherries,  as,  2  doz . 

Gooseberries,  as,  2  doz . 

Pie  Peaches,  3s,  2  doz . 

Pears,  3s,  2  doz . 


Per  doz. 
85 

.80 

.80 

•95 

.90 


- 9  j-t . . 95 

Sliced  Pineapples,  as,  2  doz  .  1.35 

Singapore  Pineapples,  xj£s,  chunks,  4  doz .  1 .25 

Singapore  Pineapples,  10c.  chunks,  4  doz . 95 

Grated  Pie  Pineapple,  James,  3s,  2  doz . 90 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Terrapin,  3s,  2  doz .  x  .  75 

California  Apricots  2  doz . . .  1.90 

California  t  nerries,  2  doz .  3  .00 

California  Peaches,  2 y%,  2  doz .  1.90 


Wallace  Peaches,  3s,  2  doz . 

Sliced  California  Peaches,  is,  4  doz . 


•25 

•85 


SALT. 

Per  sack 

Fine  Table,  large  sack .  8s 

Kiln  Dried . . 

Fine  Table,  bushel  sacks . 32 

Fine  Table,  )4-bushel  sacks . . . 19 

Ground  Alum,  140 . 57 

Per  bbl. 

Fine  Dairy,  as,  140  to  bbl .  *.45 

Fine  Dairy,  3s,  too  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl .  *  23 

Fine  Dairy,  ss,  60  to  bbl .  2.20 

Fine  Dairy,  8s,  35  to  bbl .  2  03 

Fine  Dairy,  10s,  *8  to  bbl .  3  03 

Worcester,  115  to  bbl .  4.00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10*,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  3  .i0 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  adoz . per  case  1.60 


MOLASSES  AND  EYRUPS. 

Per 

St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw's  Molasses,  No.  44 . 

Cheapside  Molasses . 

Blackstrap  Molasses . . 

Gilt  Edge  Syrup . 

Gold  Medal . 

King  Syrup . 

Orange  brand  Syrup . 

Orange  brand,  2 J4s,  cans,  2  doz .  9 

No.  6  Amber  Syrup . 

California  Amber  Drips  2s,  cans,  2  doz .  1 

California  Amber  Drips,  2$4s,  cans .  1 

California  Amber  Drips,  3s,  cans,  2  doz .  2 

California  Amber  Drips,  y  gal.  cans,  1  doz....  2 
Calvert  brand.  Pure  Porto  Rico . 


gal. 

39 

36 

33 

29 

20 

3© 

3i 

3i 

33 

20 

29 

70 

90 

3© 

©5 


LAUNDRY  SOAP. 

Bars. 

Acorn . . iso  1 

♦Pearl  White  Floating .  (*>  a 

Ark . 100  1 

Babbitt's . .  j 

5  box  lots  freight  paid,  with  1  box 

t,i'j76,}  or  60  cakes  Best  Soap  free . 

xo-box  Ion  freight  paid,  with  2  boxes 

“1776"  or  120  bars  Best  Soap  free . 

Needawash . I2o 

*Bee . .100 

♦Big  Schooner . . 

♦FeTs-Naptha . lo0 

Hoefner's  Tiger  Borax . 100 

!  *Fairy  Oval . . 

♦Globe  Oleine .  5© 

♦Ivory,  6  oz . ‘.zoo 

♦Ivory,  10  oz . . 

♦Kirkman's . . 

♦Kirk's  Oleine . 60 

♦Lenox .  loc 

♦Lifebuoy . ’  5Q 

♦Falrbank’s  Tar . 100 

♦Magic  Cleaner . . 

♦Octagon . ...100 

♦Philadelphia  Oleine .  72 

♦P.  &  G.  Oleine . g4 

Premium . . 

♦Santa  Claus . 

♦Star . 

♦Sunlight . 

♦Sunshine . . . 

Star  Oleine . 5^ 

♦Sunny  Monday . 'IOO 

♦White  Cloud . xoo 

♦Wonder  Worker . . 

Wonder  Worker  Chips . 4  doz 

. IOO 

♦Snowberry . 100 

Best  Blue .  g0 

♦P.  &  G.  Naptha . . 

Duck . ‘.’..’...100 

jo  Mule  Borax . 

U.  S.  Mail .  "■ 

Hustler . 

Brag . __ 

Export  Borax . IOO 

C.  &  C.  Oleine . ’.  60 

*j-box  lot*  delivered. 


TOILET  SOAP. 


Bex. 

*  «o 

a.  40 
1.85 

3  75 

4*5 

4  •  *© 


.  roe 
..100 
,.100 

.190 


00 

9© 

75 

00 

5© 

00 

5® 

00 

00 

75 

S© 

35 

co 

75 

85 


CONDENSED  MILK. 

Per  case 

Baby,  x  doz.  glass  jars .  1  90 

Challenge,  4  doz .  4  *0 

Eagle,  4  doz .  6  .'95 

Magnolia,  4  doz .  4  ,0 

Red  Cross,  4  doz . 

Star,  4  doz . . . .  4.65 

Dime  brand,  4  doz .  ,  qS 

Premium,  4  doz . 

Hires’  Silver,  4  doz .  *  7. 

Queen . 

Hires’  Jersey,  4  doz .  4.50 

EVAPORATED  CREAM. 

Per  case 

Gold,  double  *!ze  can,  4  do* .  4  10 

St.  Charles,  4  doz .  3-30 

Our  Pet,  large  size,  4  doz .  3.15 

Our  Pet,  baby  size,  6  do* .  *.60 

Peerless,  small  size,  6  doz .  2 . 60 

Peerless,  large  »lze,  4 doz .  2.90 

Peerless,  tall  cans,  4  doz .  3.60 

Columbia,  4  doz . 3.20 

Van  Camp'*,  4  doz.  In  cans... . per  can  3.83 

MATCHES. 

„  Per  gross 

Blue  Hen,  as,  i  gross .  x  .60 

Coast,  5  gross . gs 

Globe,  is,  5  gross .  g5 

Doric,  x  gross . .90 

Home  Safety,  6s,  5  gross... . 45 

Vulcan  Safety,  50  gross . 5© 

Bird's  Eye.  5s,  100  packs . per  case  3.50 

Search  Light,  is,  5  gross .  1.00 

Search  Light,  5s,  1  gross .  4.5© 

Fast  Mail,  is,  x  gross . . 

Bull's  Eye,  5  gross . .  x  .©© 

Little  Star,  5  gross . . 

Pet,  is,  5  gross . 

Chips,  as,  3  boxes  to  package  and  50  pack¬ 
ages  to  case  especially  for  coast  trade  and 

damp  climate . per  case  x  .  75 

Black  Diamond,  5s,  xoo  in  case . per  cose  3. 15 

Ignito,  double  dips,  5  gross .  4.00 

1  gross  in  case . per  case  .75 

Black  Swan,  double  dip,  js,  x  gross  cases .  3.50 

Battle  Ax,  parlor  style,  5s,  x  gross  cases .  3.50 

RICE. 

Beet  Head,  bbls.  or  xoo-lb.  sacks . . 

No  2  Head.  bbls.  or  100-lb.  sacks.... 

Ne  3  Broken,  bbls.  or  100-lb.  sacks., 
ja^aa,  xoo-lb. 


.100 

120 

66 


75 

4© 

35 

9© 

45 

75 

00 

90 

00 

08 

9© 

4© 

85 

85 


>35 

55 

00 

30 


Flash,  for  the  hands . 

Bars.  Box 

Grand  Pa's,  small  size . 

5 

Grand  Pa's,  small  size . 

Grand  Pa's,  large  size . 

Sweet  Maiden . 

.  5© 

3  *5 
•4© 

Brown  Windsor,  Violet,  Golf,  Turkish 

Bath,  Elder  Flower,  Dairy  Queen 
and  Rose .  . 

White  Castile,  26  lbs . 

Conti,  Imported  Castile,  36  lbs... 
Oat  Meal . 

.  10 

.15 

Glycerine  . . 

•4° 

Jap  Rose . 

Sweetheart . 

Lava . 

1  90 
3-75 

Pearl . 

Globe  Pumice  Tar . 

3.85 

SCOURING  SOAP. 

„  ,  ,  .  .  Bar*.  Box. 

Fairbank  « .  JO  ,  33 

I  Sapolio . doz.  2  *5 

Wrigley’s . 3.,0 

Wrigley'g .  50 

Scourene . . 

Llpp’s  Scourer .  60 

Sif  San .  JO 

Army  and  Navy  Compound . 4  doz. 

Finola  Star  Polish . 3.83 

Silver  Sand . per  bbl.  a. 65 

Scourall.,. . 3.73 

Bon  Ami,  zoc.  size, . 3  doz.  a. 50 

Brooks' Crystal . ....100  3.90 

Hoefner’s  Crystal,  with  spoons . *4  pkg*.  1.00 

Old  Dutch  Cleanser . 4  do*,  j  40 


3. 50 
a. a5 

a.  00 


.90 


.78 


SEEDS. 

Anls,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity. .per  doz. 
Bishop’s  Superior  Seed,  any  quantity.. per  do*. 
Bishop's  Bird  Gravel,  any  quantity.. ..per  doz. 

»  uttle  Fish  Bone .  per  lb. 

Caraway,  about  115  lbs.  to  bag .  •• 

Celery,  about  215  lbs.  to  bag .  ** 

Canary  about  240  lbs.  to  bag .  lt 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  u 

Flax  Seed  Meal,  100  lbs.  to  sack .  “ 

Green  Kern.  100  lbs.  to  sack . . .  “ 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  xoo  lbs.  to  sack .  '• 

Millet,  about  xoo  lbs.  to  sack .  n 

Moan,  about  ixo  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  110  lbs.  to  sack .  *  * 

Rape  Seed,  about  *50  lbs  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack!  " 

By  the  foil  bag  will  make  any  of  the  above 
He-  per  lb.  hca. 


**4 

1.90 

90 

45 

35 

•s  y 

.  18 
©4  H 


>4 

©5 

.02% 

°9 

•©4 


.06K 
.09 
•  ©7 
©5# 
<*5# 
sec** 


• r 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


E-LIST 


VOTE, — Trices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  S.t  New  York. 


MOLASSES. 

1900  New  Crop  Porto  Rico—  Per  gal.  per  bbl. 

Extra  fancy . 4° 

Fancy . 3® 

Extra  fancy,  Ponce . 4<> 

Fancy,  Ponce . 3® 

Extra  choice,  Ponce . 37 

Choice.. . . 

Fair . 20 

New  Orleans — 

Peerless,  extra  fancy,  open  kettle . . . 42 

Golden  Star,  fancy,  open  kettle . 4° 

Belle  Rose,  extra  choice,  open  kettle . 38 

Mayflower,  choice,  open  kettle . 37 

Monticello,  choice,  open  kettle . 35 

Oriole,  centrifugal . 33 

Nellie,  centrifugal . 24 

Octavia,  centrifugal . 3° 

Blackstrap,  centrifugal . x© 

PURE  SYRUPS. 

Per  gal.  per  bbl. 

Fancy . . 

Extra  fancy . . 

Fancy,  No.  . . ’7 

Good . 24 

Fancy,  No.  . . 29 

SPICES. 

See  “Grocery  World  and  General  Merchant” 
Prices-Current. 

RICE. 

See  “  Grocery  World  and  General  Merchant" 
Prices-Current. 


SALT  FJSH. 
Mackerel. 


Irish—  Count. 

200  lbs. 

100  lbs. 

50  lbs. 

10  lbs. 

No.  3s . . 

Shore,  1909  — 

Bloaters, t’ncy  85-  90 

32.00 

16.51 

8-35 

I  .  78 

Silverbacks — 

Fat.limited...  270-280 
Cape  Breton — 

Fancy,  is .  125- 

28 .00 

14.51 

7-35 

1.58 

Magdalene  Island — 

Ex.  Bloaters.  110-120 

26.00 

13*51 

6.8s 

1.48 

Norway — 

Fancy,  is .  170-180 

“  2S .  23O-25O 

35.00 

18.01 

9.  IO 

1.93 

28.00 

14-51 

7-35 

X-58 

“  3* . 3*5-340 

>0.00 

xo.  «x 

5-35 

I.l8 

“  4s .  4*5-45° 

16.00 

8.51 

4-35 

•98 

TEAS. 

Gunpowder — 

Common  to  fair . 18  -.20 

Choicest . .  ~-°5 

Imperial — 

Common  to  fair .  *2° 

Choicest . "'45 

Young  Hyson — 

Common  to  fair . - .  -x8 

Choicest . .  - 

Hyson— 

Common  to  fair . — .  • 18 

Extra  fine  to  finest..., . . . . 

Japan — 

Common  to  fair .  -*5 

Extra  fine  to  finest .  -35 

Choicest . •••• . 3®  _-4* 

Basket-fired,  common  to  fair .  .26 

“  choicest .  -45 

Oolong— 

Common  to  fair . . . 

Choicest. . 5°  --9° 

Congo  u — 

Common  to  fair .  -*5 

Choicest . - . - . 4°  -  00 

India — 

Pekoe  Souchong..™ . - . 20  -•** 

Pekoe  . — . . . . . — •  -*5  -.2* 

Orange  Pekoe . . . .  •  3°  “•  35 

Broken  Orange  Pekoe . . . — •  ■  4°  -1.00 

Ceylon — 

Pekoe  Souchong . ’5 

Pekoe  . 25 

Orange  Pekoe . -  •  3° 

Broken  Orange  Pekoe_ . 4° 

ROASTED  COFFEES. 

Mocha — 

Mandeling,  fancy . 

Old  Government,  best . 

good.. 


Santos — 

Best . 

Fair . 

Rio— 

No  1,  golden 

No.  2 . 

No.  3 . 

No.  4 . 

No.  s . . 

No.  6 . 

No.  7 . 


GREEN  COFFEES. 

Mocha — 

Genuine,  bundles  2%s  or  4j^s . 

Java — 

Old  Government,  Padang,  light . 

t€  **  best . 

Mandheling,  fancy  brown . 

Maracaibo — 

Cucuta,  good . 

“  finest . 

Bucaramanga,  fancy  washed . 

Savanilla — 

Choice  .....  . . I* 

Finest  selections . *4 

Costa  Rica  or  Guatemala — 

Choice . 12 

Peaberry . 

Laguayra — 

Caracas,  best . *4 

“  fancy  washed . 

Santos — 

Fair . 

Selected,  fancy . 

Peaberry . 

**  fancy  washed . 

Rio — 

Ordinary . 

Good . 

Choice . 

Golden,  fancy . 

Peaberry,  choice . 

“  fancy . 


CANNED  VEGETABLES. 


•15)4 


*5 

•14 

•»3)4 

•I3  , 
.12)4 
.12 
,n)4 


•17 

.22 

•3* 

.  ro 
.12 
•14 

-•*3 

-.16 

-•14 

•»7 

.09 

.12 

•13 

•14 

■  o8)4 
•°9)4 
•  i°)4 
.  12 
.12 
•13 


Per  doz. 
5-5° 


3-25 

2-75 

2-75 


-.20 

-.28 


Per  lb. 

. 34 

. 27 

. .  .ai 

Genuine  Arabian . 2^ 


Windsor  blend 
Maracaib# — 
Cxicuta,  best.. 

11  good 
Lagnayra — 
Caracas,  finest . 


•x7 

*4 


.  x8 


choice . 16 

Peaberry— 

Santos,  fancy . xC 

"  fine . *x4 

Rio,  fancy . . 


fine.. 


x3* 


Asparagus — 

California,  Paris,  white,  peeled.  No.  2% . 

“  Sunbeam,  white,  peeled,  No.  2*4 

“  Big  Tree,  large  white,  No.  2%... 

**  Republic,  large  green,  No.  2%... 

“  Carmelo,  medium. green,  N0.2J4 

New  Jersey,  Bucklin's,  large,  red  label, 

No.  2% .  2 *4° 

New  Jersey,  Bucklin’s,  selected,  green  label. 

No.  a)4 .  *  25 

Long  Island,  Hudson,  No.  3 .  3-5° 

Asparagus  Tips — 

California,  No.  1,  4  doz .  1  -4° 

Long  Island  Hudson,  No.  3. .  2  -75 

Lima  Beans — 

Sunbeam,  small  N.  J.,  No.  a .  x-4° 

Scottish  Chief,  extra  standard  N.  J.,  No.  2.  1.20 

Harvest,  extra  standard,  N.  J.,  No.  2 .  x.20 

V alloy  Field,  standard,  light  color,  No.  2...  1.00 

Monmouth,  extra  standard  N.  J.,  No.  a.......  1  20 

Stringless  Beans — 

Sunbeam,  fancy  N.  Y.,  rattail,  No.  2 . 

Broadway,  extra  standard  N.  Y.,  medium, 

No* .  x  •  *5 

Scottish  Chief,  extra  standard,  cut.  No.  2 . 95 

Conewago,  Pa.,  extra  Refugee,  No.  2 .  1.30 

**  fine  Refugee,  No.  2 .  1.15 

Wax  Beans — 

Scottish  Chief,  extra  standard  N.  Y.,  cut, 

No.  3 . .  x *25 

Navy,  fancy  N.  Y.,  No.  10,  x  doz .  0.75 

Sunbeam,  fancy  N.  Y.,  small,  No.  10 .  6.75 

Red  Kidney  Beans — 

Van  Camp's,  No.  . . 

Joan  of  Arc,  No.  2 . .... 

Baked  Beans —  Plain. 

Sunbeam,  No.  x,  4  doz . 75 

“  No.  2,  a  doz .  1.15 

“  No.  3,  2  doz .  1.4S 

Republic,  No.  x,  4  doz . 

“  No.  a,  2  doz . 

11  No.  3,  a  doz . . . 

Van  Camp,  No.  1,  4  doz .  1.00 

“  No.  2,  2  doz .  x.5° 

“  No.  3,  2  doz .  1.85 

Booth's,  No.  3,  2  doz .  1.10 

B.  &  M.,  individual,  4  doz . 70 

“  tall,  No.  1,  4  doz . 

“  No.  3,  2  doz .  x.50 

Snider's,  No.  2,  3  doz.. . 

“  No.  3,  2  doz . 

“  No.  10.  %  doz . 

Marathon,  No.  x,  4  doz . 60 

“  No.  2,  a  doz . 70 

“  No.  3,  2  doz . 95 

Peas — 

Paris,  smallest,  sifted  E.  J.,  No.  * .  2  00 

Sunbeam,  extra  sifted  E.  J.,  No.  2 .  1.75 

Republic,  sifted,  No.  . .  x*3° 

Big  Tree,  extra  sifted  sweet,  No.  a .  1 . 60 

Telephone,  sifted  sweet,  No.  2 .  x.x5 

Spinach — 

Sunbeam,  fancy,  No.  3 . . .  x*75 

Republic,  fancy .  No.  3 .  .  x  •  75 

J.  K.,  standard  Baltimore,  No.  3 .  1.25 


.»5 

Sauce 

•75 

x.20 

150 
.65 
•95 
1  *35 
1 .00 

1.50 

1.85 
1  •  x5 

•75 

1.00 

X.70 

X.40 

X.80 

4.85 
.  60 
.70 
•95 


— 3— 

Corn — 

Special  lot.  Republic,  fancy.  No.  2  (1  case 

free  with  10  cases)  limited . 

•  '*  Summertime,  fancy  Shoepeg, 

No.  a . 

“  Winorr,  kernelled.  No.  2 . 

Maine,  Sunbeam,  fancy,  No.  2 . . 

**  Paris,  fancy,  No.  2 . 

New  York  State,  Kornlet,  No.  2 . 

Western  Scottish  Chief,  ex.  stand.,  No.  2. ... 
“  Harvest,  “  0  .... 

Pumpkin — 

Sunbeam,  fancy  N.  Y.,  No.  3 . . . 

Republic,  extra  Pennsylvania,  No.  3 . 

Succotash — 

Sunbeam,  fancy  Michigan,  No.  a . 

Tomatoes — 

Sunbeam,  fancy  hand  packed,  No.  3 . 

Republic,  fancy  Hand  packed.  No. 3 . 

Carmelo,  fancy  machine  packed,  No.  3 . 

A.  N.  &  Co.,  fancy  N.  Y.  hand  packed, 

No.  3 . 

Scottish  Chief,  extra  standard  N.  J.,  No.  3.. 

Arlington,  standard  N.  J.,  No.  3 . 

Keyport  Beauty,  standard  N.  J.,  No.  3 . 

Sunbeam,  hand-packed  Maryland,  No.  2 . 

Scottish  Chief,  extra  standard.  No.  a . 

Silver  Lake,  standard  N.  J.,  No.  3 . 

Scottish  Chief,  ex.  standard  N.  J.,  No.  10... 
Beets — 

B.  &  M.,  sliced.  No.  2 . 

Sundries — 

Sweet  Potatoes,  Turkey,  fancy  N.  J.,  No.  3 

Carrots.  B.  &  M.,  No.  2 . 

Turnips,  B.  &  M.,  No.  2 . . . 

Parsnips,  B.  &  M.,  No.  2 . 

Sauerkraut,  No.  3 . 

Assorted  Vegetables,  for  soups,  No.  2 . 

Hominy,  Van  Camp,  No.  3 . 

Cabbage,  Webster's,  N.  Y.,  No.  3 . 


CANNED  FRUITS. 

California  Peaches — 

Sunbeam,  extra  fancy  lemon  cling,  No.  3.... 
“  “  sliced  cling.  No.  3.... 

Big  Tree,  extra  lemon  cling,  No.  2)4 . 

“  “  “  sliced,  No.  2 J4 

Republic,  extra  stand,  lemon  cling.  No.  a)4 
11  “  sliced  cling,  No.  2)4 

Geyser,  extra  standard  lemon  cling,  No.  2)4 
“  “  sliced  lemon  cling. 

No.  2)4. . . 

Scottish  Chief,  standard  lemon  cling.  No.  254 
Gold  Band,  standard  lemon  cling.  No. 

New  York  State  Peaches — 

Sunbeam,  fancy  yellow.  No.  2 . 

Republic,  fancy  yellow,  No.  2 . 

Coral .  fancy  yellow  Elberta,  No.  2 . 

Standard,  unpeeled,  yellow  pie.  No.  10 . 

Maryland  Peaches — 

A.  N.  &  Co.,  Luscious  Rare  Ripe,  fancy 

yellow  Crawford.  No.  3 . 

lion  Mountain,  yellow  pie.  No.  3 . 

California  Apricots — 

Sunbeam,  fancy  extras.  No.  3 . 

“  “  peeled.  No.  3 . 

“  “  sliced.  No.  3 . 

Big  Tree,  extra,  sliced.  No.  2)4 . 

“  “  peeled.  No.  *)4 . 

“  “  No.  2»4 . 

California  Cherries — 

Sunbeam,  fancy  extras.  No.  3 . 

Big  Tree,  extra  R.  A.,  No.  254 . 

New  York  Cherries — 

Peek-a-Boo,  standard  white,  No.  2 . 

California  Plums — 

Sunbeam,  fancy  extra  egg,  No.  3 . 

Golden  Gate,  extra  egg.  No.  3 . 

California  Bartlett  Pears — 

Sunbeam,  extra.  No.  3 . 

Republic,  extra  standard,  No.  2)4 . 

Scottish  Chief,  standard.  No.  2)4 . 

Gold  Band,  standard,  No.  2)4 . 

Uvas,  standard,  No.  2)4 . . 

New  York  State  Bartlett  Pears — 

Shetland,  extra.  No.  3 . 

Lake  Ontario,  extra  standard,  No.  2 % . 


•95 

1. 00 

x*35 
1.25 
1.25 
2 .00 

.90 

.90 

1.25 

x.oo 

1.25 

1.50 

1.50 

1-25 

1.20 

•95 

.90 

.90 

•95 

.70 

•95 

2.75 

1. 00 

1.25 
1 .00 
1. 00 
1. 10 
1 .00 
1.00 
>  .00 
.60 
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FIGS. 

Smyrna. 


New  1909  Crop 

Matinees— Our  Specialty — 

Per  lb. 

Anco  Cartons,  Cs  12  boxes  each  36  pkgs  ... 

Anco  Layers —  Incase 

Per  lb. 

Umbrella  boxes,  3  in . 27... 

islb.bxs.. 

•x7 

Mammoth  Show  bxs,  2M  in..  3... 150 

•14,x 

Medium  “  2%  in..  7... 

55  •• 

•  14)4 

Small  “  2)4  in..i2... 

30  “  .. 

•  i*K 

Counter  Size . 2^  in. .21... 

17  “  .. 

.13 

“  . 2)4  in.,27... 

15  “  •• 

.  12 

. 2){  in.. 32... 

12  “  .. 

.  11% 

“  . in..4o... 

10  4  * 

Retail  Size . 2*4  U1..70... 

5  ••  •• 

•  n)4 

“  . 2*  in. .72... 

5  “  •• 

.11 M 

3*5 


2,00 
2 .00 


z.70 

*•75 

1.65 

1.65 

3.00 


1  -75 

1. 00 


3.00 

3-5» 


3*5 

2.75 

*•35 

*•75 

2*75 

3*25 

2.00 

1.90 

1.90 

1.60 

3-°° 

:.85 


CURRANTS. 
Washed  and  Cleaned. 

Extra  fancy,  36  No.  1  cartons . per  lb. 

“  choice  36  No.  1  cartons .  “ 

“  fancy,  25  lb.  boxes . . .  " 

“  “  50  “  “ 

"  “  200-lb.  barrels . 

“  choice,  25-lb.  boxes .  “ 

“  “  5°  “  “ 

“  “  300-lb.  barrels . 

Natural. 

Fancy,  80-lb.  cases . per  lb. 

Extra  choice,  300-lb.  barrels .  ‘ 


DATES. 

Fard. 

Extra  fancy,  new,  Cs  9,  12-lb.  boxes.  ...per  lb. 

Fancy,  new,  Cs  9,  12-lb.  boxes .  “ 

“  *<  “  60-lb.  “  .  “ 

Extra  choice,  Cs,  60-lb.  "  .  “ 


PRUNES. 

California. 

Red  Label,  Northern,  30-40,  25-lb.  bxs.perlb. 
Red  Label,  “  60-70, 25-  “ 

Raven,  “  4°-5°>  5°  ■  “ 

Owl,  Santa  Clara,  50  60,  50-  “ 

Raven,  “  60-70,  50-  “ 

Owl,  “  7°-8o.  50-  “ 

Owl,  a  “  9°  IO°.  5°- 

Tiger,  “  100-120, 50-  “ 


CONDENSED  MILK. 


RAISINS. 

Seeded. 

Fancy,  36  No.  1  cartons . per  carton  .07)4 

Choice,  “  “  “  “  *°7 

Choice,  45  No.  12  “  ‘  -°5 » 

Fancy,  25  lbs.  loose . per  lb.  .07*4 

Choice,  “  “  “  .  “  •» 6^8 

Seedless. 

Natural  Smyrna  Sultanas —  Per  lb. 

Fancy,  6  crown,  28  lb.  boxes . °9 /z 

Choice,  4  “  28  “  . 

California  Loose  Muscatels. 

New  crop,  fancy,  4  crown,  50  lb.boxes..per  lb.  .06 

**  •«  3  “  “  “  ..  “  .05)4 

it  11  2  “  ••  **  „  “  -04)4 


Republic,  A.  N.  &  Co's . 

Bell,  light  weight . 

Baby  Glass,  1  doz . 

Champion . 

Challenge, light  weight . 

Daisy . 

Darling . 

Dime,  light  weight . 

Dixie . 

Eagle,  4  doz . 

“  a  doz . 

Fern . 

Full  Weight . 

Lion . . 

Magnolia . 

Meadow  Brook,  full  weight.. 

Rival . 

Red  Cross . 

Rose,  light  weight,  4  doz . 

"  8  oz.,  8  doz . 

Star . 

Sweet  Clover . 

Silver . 

Tip  Top— . 

Victor . 

Winner . 


UNSWEETENED  MILK. 

Columbian,  family,  4  doz . . — . 

"  small,  4  doz . 

Highland,  family,  4  doz . 

“  hotel,  2  doz.  . . 

"  tall,  4  doz . 

“  baby,  6  doz . 

Imperial,  family,  4  doz . 

Peerless,  family.  4  dot . 

Our  Pet,  baby,  6  doz . - . 

“  family,  4  doz . - 

“  tall,  4  doz . 

“  hotel,  2  doz . 

Van  Camp,  family,  4  dot . 

"  tall,  4  doz . 

“  hotel,  2  doz. . 

“  baby,  6  doz . 

Lion,  baby,  4  do* . . 

“  “  6  doz . — ■ 

“  tall,  4  doz . — .« 

Gold,  tall,  4  doz . 

Carnation,  tall,  4  doz...... . . .... 

“  baby,  8  doz . . . . 

St.  Charles,  family,  4  doz._ . . . 

“  hotel,  2  doz. . — 

“  baby,  4  doz . . . . 

“  tall,  4  doz . . 

Silver  Cow,  family,  4  doz . ........ 

“  baby,  6  doz.. . ........... 

tall,  4  do* . . . 


•  o8« 
.08% 
.08% 

•°8K 

•07)4 

.07% 

.08 


.08 

.07 


■  ogl/2 

•°9 

.08 

.08 


• 06 V. 

■08  V. 
.06 

•071/ 

.04)4 

■°3\i 


2.00 

4-35 

j.oo 

5.00 

3- »5 

‘*5 

3*3 

4.80 
5.00 
4  *5 

4- «5 

5 .00 


5  oo 

5.00 

S« 


3.00 
«.8j 
3  4* 

3  75 

•  »5 

3.00 

*•75 

3  *5 
3-75 
375 
3*5 
3»S 
31* 
*•75 
*75 
*•75 

4  00 
«.»S 
4  00 
3.80 
3-5° 
J  75 
a.ee 
175 
3.00 
*•75 
*75 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  JANUARY  17, 1910. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  ta  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  under atood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Butter .  6 


Coli 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

Egg  s .  16 

- 

WEIGH  AND  MEASURE  EVERYTHING  YOD  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beane . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  " 

Red  Kidney  Beans . 58  “ 

Hominy.. . 56  " 

Pease . 60  " 

Barley . 48  '• 

Potatoes . 56  •* 

Flaxseed. . 58  " 

Onions . «e  ** 

Shell  barks . 48  " 


Alarm  Cash  Drawer., 


tmmsnls . 

Ammaeidea. . 
Ards  Grease. . 


COL. 

. 18 

. e6 

.  3 

.  I 

.  J 


Baa  sad  farina  Holders. ...il 

lekk|  Powder .  3 

■ariar. . 

Bath  Brick . 


Blacking,  Shoo.. 

SSL::::::::: 


. »7 

. 3* 

. »7 

:::::::::  l 

. . 36 

Brashes . 33 

Bnckwfaeat  Fleur.. . 17 

Bunx  Borers . 18 

Butchers'  Sundries . 35 

Batter  Dishes. . 34 

Butter .  6 

Butter  Color . 36 


Camphor . 
Candles... 


. . s6 

. 10 

. .  6 

Canned  Goods .  7 

California  Fruits .  I 

Domestic  Fruits .  8 

Pis  Fruit .  8 


Sardines 
Meats 

Soups 
Capers 

Catsup . 11 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocos . 11 

Chewing  Gum . 38 

Cider . 38 

Clams . so 

Clothes  Pins . 35 

Cocoanut. . 13 

Codfish . 19 

Coffee .  s 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 13 

Condensed  Mince  Meat . ai 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counten . 18 


Dates . so 

Delicatessen . 14 

Dressed  Meats . 35 


COL. 

Drugs,  Grocers’ . 36 


Egg* . 1* 

Essence  of  Coffee .  j 

Extracts . 37 


Fancy  Groceries . ...16 

Farinaceous  Goods . 17 

Figs. . . . 30 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 33 

Food,  Bird . 33 

Fruit  Butters . i . 35 

Fruits,  Domestic,  Dried... .30 

Foreign,  Dried . 30 

Fish,  Fresh . ao 


Gelatine . 18 

Gravel,  Bird . 33 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . ai 


COL. 

Ink . 31 

Insect  Powder . a6 

Ironing  Wax. . 33 


Jams . .....36 

Jars  and  Jar  Rubbers. .  6 

Jellies . 35 

Junket  Tablets . «7 


Ketchup.. 


Lamp  Goods . ai 

Lard . 35 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 36 

Lime . ai 

Live  Poultry . 33 

Lye  and  Potash . ai 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 31 

Meat . 34 

Milk,  Evaporated . 13 

Mince  Meat . 33 

Mineral  Water .  39 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . s6 


Hoodies,  Egg.. 
Nuts . 


.17 


Oat  MeaL . . . 17 

Oils . aa 

Oil,  American . 33 

Olive  Oil . 33 

Olives .  aa 

Oysters . 20 

Paper.. . 23 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 24 

Peas,  Dried . 17 

Pickles . 24 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 26 

Provisions . 24 

Prunes . ao 

Puddine . 18 

COL 

Spices . 30 

Whole . 31 

Starch . 31 

Putty . 26 

Soap  Powders . 30 

Sugars .  x 

Rice . 2& 

Rolled  Oats . 17 

Root  Beer . 29 

Sundries . 32 

Syrups . 33 

Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 38 

Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scales!. . 18 

Cutters . x8 

Twine  Holden . x8 

Twine . 32 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Vinegar . 24 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Wax,  Fruit  Tar . 32 

Wrapping  Paper . ea 

Soft  £)rinks . 29 

Soups . xo 

Specialties . 30 

Yeast  Cakes . 36 

Confection 


SUGAR. 

Losenge,  XXXX . 

"  Pewdared . 

“  Crown  A . . . 

«  Crystal  A . 

"  Coane  Granulated.. 

Eagle  Tablets . . . 

Crystal  Domlnsss . . . 

Cut  Loaf. . . . - 

Patent  Cuba . . . 

Powdered . 

Extra  Fine  Grannlated.. 

Coarse  Granulated . 

Granulated . . . . 

Fine  Granulated . 

“  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . . . 

"  In  S5-Ib.  bags  packed  4  In  100- 

1b.  bag . 

”  la  10-lb.  bags  packad  10  In 

soo-lb.  bag . 

”  in  5-lb.  bags  packed  In  bbls.... 

"  In  5-lb.  bags  packed  in  100-lb . 

bags . . . 

la  s-lb.  bags  packed  In  bbls.... 
11  In  s-lb.  bags  packed  in  100-lb. 

ban . 

"  In  e-Tb.  cartons  in  cases . 

"  In  s-lb.  paper  packages  In 


leeeeeeeeeeeeeee 


Confectioners'  A . . . 

1 — Keystone  A . 

s — American  A . 

3 —  Centennial  A . 

4 —  California  A . . 

j — Franklin  B . 

n— Keyitons  B . . 

7 — American  B . . 

I — Centennial  B . 

9 — California  B . 

10—  Franklin  Extra  C.... 

11 —  Keystone  Extra  C..„ 
i»— American  Extra  C.. 

13—  Centennial  Extra  C.. 

14 —  California  Extra  C... 

15—  Franklin  C . 

16 —  Keystone  C . 


|I5 
5.05 
5  45 
J.»° 
5-35 
«  40 
7-4»J< 
5  88)4 
S  so 
5>®5 

4  95 
4-95 

4- 95 
4.95 

S.eo 

5  oe 

J  10 
5.15 

5- »5 
3. *3 

S-’l 

J-«3 

3  iJ 
4.80 
4-75 
4.70 

4-63 

4.60 


35 

30 

40 

40 

35 

3° 

4*5 

4. re 
4  IS 


TEA. 


Japans —  Bosket-fired 
Japans — Pan-fired — Common  to  fair 


Per  lb. 
*5  ®  3® 

»pt»« — Pan-* red — Common  to  fair .  25  @  30 

rln« . . . 24  §  28 

Choicest .  30  @  38 

Pousosa — Superior  to  Fine .  sa  %  25 

Choice  to  Extra .  33  ®  35 

Choicest . 40  St)  50 

Foocnow — Common,  cargo .  §  19 

@  >5 
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3®  •  35 
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Onwrownna — Choice  to  Extra .  19  @  35 

Choicest . 40  @  4$ 

Motune— Good .  »7  @  30 

Fins .  35  @  40 

Choice . 45  <§>  50 

Choicest . .  @  55 

Imperial — Superior  to  fine .  18  ®  »s 

Choice  to  Extra .  S5  @  a8 

Choicest . 30  @  3J 

Vo  dkg  Hyson — Superior  to  fine .  18  @  2* 

Choice  to  Extra . a8  @  30 

Choicest .  35  @  40 

India — Common  to  Fine . 18  @  38 

C XT lon — Common  to  Fine .  18  @  40 

English  Breakfast— Fair  to  Good .  13  ®  18 

Choice  to  Extra .  18  @  «8 

Choicest .  30  0  40 


PACKAGE  TEAS. 

Lipton's —  Per  lb.,  in  % 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

)£-lb.  tins  ic.  per  lb.  more. 

Tetley’s — 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Isabel . 

No  1,  Buff  Label . 

No.  2,  Green  Label  . . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

x  lb.,  x/i  lb.  or  X/A  lb.  sizes... . .‘.....per  lb. 

3  lb.  packages . t . per  tin 

5  lb.  packages . . per  tin 

Caricol  Blend,  Mart  indale  &  Co. : — 

5-lb.  Silver  Sacks . . . 

x-lb.  Silver  Sacks . 

54-lb.  Silver  Sacks . 

-lb.  Silver  Sacks . 

*4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

100  lb.  barrels . . . ....per  lb.  net 


-lb.  tins 
.48 

M 

•43 

•48 

•43 

■48 

•43 

Per  lb. 


•75 
.  60 
•45 


•5® 

1.35 

2.10 

Per  lb. 

.S3 
22% 
*  *3 
*3% 
•»5 


Per  lb. 
•53 
•53 
•53 

Per^b. 
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McCormick  ft  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . 

%-\b.  “  12-lb.  “  . 

tf-lb.  «  10-lb.  "  . 

Trial  "  10-lb.  “  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  30-lb.  boxes . 56 

J4-lb.  “  10-lb  "  . 58 

8-lb  “  20  and  ao-lb.  bxs..  .60 

Travellers  pocket  canister,  4  doz... .per  doz.  .80 


AMMONIA. 

Per  doi 

Colburn's  “A,”  16  ox.,  s  dos.  boxes . 90 

Colburn’s  "A,”  quarts,  1  doi.  boxes .  1.50 

Colburn’3  “A,”  %  gals  %  doi.  boxes .  a. 70 

Colburn’s  Mayflower  16  01.,  2  doi.  boxes .  75 

Colburn’s  "A,”  hotel  siie,  2  dox.  boxes .  1 .30 

•9® 


Violet,  pints.  *  dox.. 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  % 

gross  case . per  gross 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  % 

gross  package .  per  gross 

Free  goods  with  %  gross  5-  or  xo-cent  sizes. 


AXLE  GREASE. 


9.oe 

4.80 


Frazer's.  15  lb.  pails . 

Frazer's,  boxes,  #  gross . 

80 

9.25 

Mica,  %  gross . 

8.4c 

Peerless,  gross . 

4.4C 

BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doz  in  case . 

J4  lb.,  2  doz.  in  case . 

1  lb.,  x  doz  in  case . 

Davis' O.  K.,  #-lb.,  4  doz  . per  doz 

Davis’  O.  K.,  $4-lb.,  3  doz . per  doz 

Davis'  O.  K.,  x-lb  ,  2  doz . per  doz. 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  5^-lb.,  4  doz . per  doz. 

Leslie's,  nickel  . . 4  doz.  cases 

Leslie's,  %-\b.  cans,  2  doz.  cases . « . 

Leslie's  x-lb.  cans.  1  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  in  c&so. . 

Sea  Gull,  6  oz. ,  glass,  4  doz . 

Pairot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  7  doz . . . 

6  oz.  glass,  2  doz . . . . . 

6  oz.  glass,  6  doz . « . . . 

601.  ,x  gross,  In.bbl . 


95 
1  -75 
3-40 
45 
90 
1.65 
7.20 

84 
«  »3 
•45 
15 
1 .80 
9.00 
•  45 
•45 

.83)4 

1.07 

1.03 

I  OS 
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Rumford  Baking  Powder  : — 


jc.-tins,  4  dox . . 

. per  dox. 

•  45 

ioc. -can,  2  doz.  in  box . 

.90 

)4-lb.  cans,  2  doz  in  case . 

. per  doz. 

I  is 

x-lb.  can*,  1  doz.  in  case . 

2.50 

oyal,  ioc.  sue,  4  dox . . 

.86 

8  lb.,  4  dox . 

. . 

x-3° 

“  g  ■*  2  “  . 

. . 

..40 

BLACKINQ— Shoe. 

Shinola . per  gross  8  25 

Blackola,  1  dox.,  10  cent  sixe . 60 

Blackola,  3  dox  ,  10  cent  sue . per  gross  6.80 

Mason's  No.  1,  %  gross . 70 

"  “  a,  “  80 

"  "  j,  “  90 

“  "  4.  '*  .  »  35 

"  "  J,  “  .  a .  35 

T.  M.  French . per  doz.  1.02% 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  .  uox . 

Bixby'8  Royal  Polish,  x  doz . «... 

Blxby  let  (311  Polish . 

Brown’s  Shoe  Dressing,  i  doz . «... 

Brown's,  Army  and  Navy,  x  dot . «... 

Boyer’s  French  Dressing . 

''  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . . . 

Whittemore  Bros.  A  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr  Waterproof,  black,  io-cent  size... 

Elite  Combination.  Baby,  black . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisnlng . 

Royal  Gloss  black,  self-polishing . 

Dandy  Comomadon,  russet . 

Star  Combination,  russet.  . 

Dandy  Russet  Paste,  large . 

Boseola  Waterproof  Paste  Polish,  .axge . 

Bosfiola  Waterproof  Paste  Polish,  small _ 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes - 

OH  Paste  black,  never  dries  up.  large  tins. 


Doz. 

.85 

•75 

75 

75 

•75 

•45 

•75- 

•45 

•75 

.‘2)4 

80 

80 

80 

80 

.0$ 

73 

70 

.70 

a  co 
2.00 

•85 

85 

•  00 
75 
2  00 

85 

75 

•75 

2.00 

75 

75 

75 

.40 

•75 
1  75 
75 


86 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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GREEN  COFFEE. 


Rio,  Golden,  fancy.— 

“  prime . — 

choice ... 


^.ntos,  Pea  berry,  extra  fancy . . 

*•  fancy . . . . — — 

"  choice . « . 

MaracaiN.  strictly  fancy,  mild . . 

“  choice . . . 

Washed  Caracas,  fancy . 

Lfigsayra,  fancy . —... . . . 

lava,  extra  fancy,  genuine . — . 

Mocha,  %  and  X  hales,  genuine,  finest... 

"  Seed,  Santos,  fancy— . 

“  choice.. . .„ . . 


Per  lb. 
@.™)4 
@-°9X 

©  , 
@.n)4 

.io«@.i« 

@  .11 

@  nK 
.ao  @.aoX 
@«9 

S:» 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy . . .  @-ij54 

“  Prime . —  @->3 

•*  Choice . @.**X 

“  No.  2,  bags  about  50  lbs . .« .  @.12 

Santos,  Peaberry,  extra  fancy . .  @  .16 

extra  fancy . — .  @.*4  , 

"  too  lb.  lots .  ©•«3« 

”  fancy . @.i*X 

Laguayra,  fancy . ««  @.»4X 

Maracaibo,  choice . «...  ®  liH 

“  fancy . -.._««  @.15 

“  extra  fancy . ...  @.15 X 

Java,  extra  fancy,  genuine . .  @.*4X 

"  fancy  ...■■■•■. . .................. .........  @.  ®4 

Mocha,  finest . . .  @.*3X 

Upton's  Blended  Coffee — 

No.  . . «~  .»» 

No.  2 . 20 

No.  3 . . 

No.  . . . 

Packed  m  25  and  5o4b.  cans,  and  23, 50  and  100-lb.  bags. 


12X 

*3)4 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa . . 

Arbuckle's  Seven  Day .  12X 

Lion .  i3jt 

B.  Fischer  8t  Co. — 

Hotel  Astor  Coffee,  i-lb.  tins . «...  .  »6 

Thos.  Martlndale  &  Co. — 

Baludo,  lbs . ...» . «... . so 

“  50-lb.  tins . „...«.....«„ . .19 

**  barrels. ...„ . . . . . .  .18 

Tlv.lbs . . . . . -. . .  .i« 

“  zo-lb.  tins . . . - . . . tj 

11  barrels . . . 14X 

Ground  or  pulverized  without  extra  charge. 
Lfoton’s  t-lb.  tins — 

special . . .  .  27 

Gossip . 23 

Perfection . 20 

Packed  in  30  and  60-lb.  oases. 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  D filer's  “Kosyr"— 

go  tins  in  box . „«_.« . per  bex 

re  in  tins  box . per  carton 

2-lb.  tins . psrdos.  _  __ 

Uorge  Floto’s  Sons —  Per  gross 

Coffee  Essence,  U-gross  Improved  cans .  a  .25 

“  U-gross  cans,  tin  ends  .— ... 

“  -gross  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  X  gross .... 
Package  Chicory,  6s-lb.  cases . per  lb. 

Hummers  Essence,  tin  can,  X  gross,  per  gross 
*■  **  tin  ends,  ** 

«•  •*  improved  “  “ 

Chicory,  Sella' s  6j’s . 

“  English,  ground,  baas  about  160  lbs.,. 

"  Francks*,  stick,  65  lbs . 06ft 

"  Muller's,  Columbus  brand,  f  sticks 

to  lb.,  6|  lbs . .  .04J6 


3.90 
•95 
5*  75 


:ts 

2.25 

■*<% 

•.85 

2.70 
2. IS 

°5X 
05  H 


AMMUNITION. 


Blasffng,  A,  kegs,  ns  tbs . 

"  B,  kegs,  2 {  the . 


kegs,  25  lbs - 

“  ••  kegs,  i«H  lbs . . 

"  '•  kegs,  6*  lbs - 

Drop  Shot,  Nes.  e,  3,  5,  8,  9,  bag*,  sj  I 


I  i:S 


*•5° 

i.8j 


BLUING  Pi/. 

Per  gross 

Barlow's,  small,  a  doz.. . — . . .  2.75 

“  large,  1  dos_ . .  5.50 

Sawyer's,  No.  1,  6  doz...—. . «..«  1.30 

"  No.  3,  3  dot . «.....» . — .  3-J5 

Colburn’s,  No.  1,  4  dot. . . . 1.63 

“  No.  1,  3  dos... . . . . . .  f  .63 

“  A,  No.  6,  is  ot.  boxes,  1  os.  free...  4.80 

"  Bali  Blue,  No.  1, 3  dot... . . .  *.60 

"  “  No.  a,  3  dos .  4.80 

Reckitt’s,  se.  and  too.  asst.,  8  lbs . Per  lb.  .30 


BLUING— LlgaM. 

Per  gross 

Boyer's  Bengal,  No.  8,  X  gross . «... 

Army  and  Navy,  No.  8,  3  dos .  5. I® 

Crystal,  No.  2,  3  doz .  3.00 

Troy,  No.  32,  bbls.,  6  dos.  barrel .  j.jo 

French  Laundry,  large,  X  gross  In  barrel .  a. 45 

Tlbbals  Cream  Indigo,  jc.  size,  %  gross  case.  4.80 
"  "  roc.  size.  Id  gross  case.  9.00 

Free  goods  with  %  gross  5-cent  size  and 
X  gross  10-cent  size. 


BUTTER. 


Per  lb. 

•39 

•S« 

-37 
•33-  3* 


».S5 

1.® 


Tub  Butter- 

Creamery,  extra,  60-Ib.  tubs . . 

“  first,  “  . . 

••  second,  **  . . 

"  third,  «  . . . 

“  dairy,  extra,  baktrs’  use,  30- 

60  lbs . a 6-. 30 

11  g  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . SS-- 4° 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  ao-eo-lb.  bx».  ,43 

B.  B.,  E.  D.  brands,  ao-jo-lb.  oozes .  .42 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

30-lb.  boxes . . . .41 

Sheaf(“4oo”)  Elgin,  ao-sodb.  boxes .  .40 

Sheaf. . J5--39 

Milben  Farm,  lbs.  and  X  lbs._ . 

Gurnse,  lbs.  and  X  lbs . 

Belle  Spring . . . 


•  43 

•41 

•37 


CANDLES, 

P.  ft  O.,  8’s,  30  lbs . — . — —  ■ 

"  z6’s,  30  lbs« . — . .... 

Paraffine,  4*4,  6's,  8’s  cstrtoos,  j6-Ib. 

per  lb ...•■••..••• . . . .  ■■•■!« «•««« 

Searchlight,  hotel,  16’s,  30  Ibs._ . 

Fearless,  hotel,  16*8,  30  Ids . . . 

Bright  light,  16's,  30  lbs . —..—..per  box 

Work's,  8’s,  30  lbs. . «..« . . 

11  id’s,  30  lbs . . . . . — . 

Neverout,  8's . . . per  box 

11  ,4'.  *i 

IV  0  aeeeeeeee  eeeeeeeeeeee  eeeeeeeeeaeeoo* 


Per  lb 

•  »*K 

.®«W 

•  ®8X 
•9  X 

1-75 
.  II 
.12 
*•75 
1.85 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Ornes 

Mason,  Pints. ..„«.__« . . . 

Mason,  Quarts . 

Mason,  Half-gallons. . . . 

Jelly  Tumblers — 

Barrels,  er  des..  X‘P'nt . ««.... per  dos. 

(No  charge  for  barrel*.) 

Jar  Tops — 

U  2 rose,  ee  rubbers . . . — per  gras*  1.45 

Jar  Rubbers — 

Lip,  wide . . . — . per  gross  .75 

Acme,  wide,  1  dot.  cartons,  |  gross  box, 

per  gross  .43 

"  medium,  1  doi.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . —  .tt 

"  “  medium..., . .  .*6 

Black,  medium . . . . . -  per  lb.  ,s| 

(s|  lb.  lots  1  cent  per  lb.  leae.) 

Red  Lustre . - . per  gross 
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COOKING  HERBS. 

Colburns’s  "A,"  Small — 

Sweet  Marjoram . . . per  doz. 

Sage . — . .  “ 

Thyme . . . .  “ 

Savory .  " 

Special  case  assortment,  a  doz.  Sweet  Mar¬ 
joram,  1  doi.  Sage,  X  doz.  Thyme,  X  doz. 

Savory . per  case 

Colburn's  "A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

rib.  cartons,  1  doz . . ...per  dos. 

-lb.  "  "  . _ . -  “ 

lk  II  ••  I* 

-ID.  . . . 

-lb.  screw  eap  bottles,  a  doz.__ —  " 

-lb.  square  cans,  a  doz - -  " 


•«S 
•»5 
•  as 
•23 


.40 

•75 

1.25 


CANNED  GOODS. 


Mrs.  Hancock's,  faying.-. . — 

Du  Bo  is’,  frying . . . —..««.— 

Sliver  Lake,  fancy  Jersey  . . . . . . 

Peerless,  extra  lancy,  No.  3,  cold  packed.... 

Golden  Rule,  No.  3,  off  standard . . 

Alta,  No.  a,  good . . . . . . . . 

Favorite,  No.  to,  1  doi... . 

Brandywine  Hills,  extra  fancy . 

Mrs.  Llpplncott’s,  Frying . . 

Our  Best,  50  oz . 

Rival  Blue,  fancy  hand  packed . 

Mispillion,  fancy  Delaware . 

Ford,  fancy  Maryland . 

Best  of  All,  good  Delaware . 

Luncheon,  fancy  Maryland . 


Tinsley’s,  extra  small . . 

Silver  Lake . . 

Early  Autumn,  No.  2— . «.. . 

Oxford,  Maine  packed. . . . 

String  Beans — 

Extra  fancy . . . «..«.«.«« 

Boyer’s,  as._ . -....— . ...... 

Acorn,  u . . . . . 

**  HO.  9  >MteesMMMS«eesetM«H<i( 

Safe,  No.  2 
White  Wax 

Boyer’s . «.. 

Acorn,  No.  . . 

Brandywine  Hills,  No.  a . . . 

Bean*  (Pork  and  Bean*) — 

B.  &  M.,  No.  3,  plain. . . — .« . — 

“  No.  3,  tomato  sauce. . . .... 

Campbell's,  No.  2,  plain . .„... . . 

"  No.  a,  Boston  style . 

Oxford,  No.  3 . - . . 

Narragansett,  No.  3,  tomato  sance— . 

Van  Camp’s,  No.  1,  sauce,  4  doz . . 

"  No.  a,  sauce,  e  doz . . . 

Moore  ft  Brady,  No.  3,  plain . . . 

"  No.  ],  sauce . 

“  No.  1,  picnic  size,  plain— 

"  No.  1,  picnic  size,  sauce.... 

Victory,  No.  i,  tomato  sauce,  4  doz . «.... 

Martin  Wagner  Co.,  No.  3,  plain . 

“  No.  3,  tomato  sauce.... 

“  Midnight  Lunch,  No. 

1.  4  do* . 

Snider's,  sauce  or  plain,  No.  3,  a  doz- . 

**  “  No.  a,  3  doz . 

*•  "  No.  1,4  doi . 

Red  Kidney  Beans— 

Joan  of  Arc,  No.  a,  fancy . . . 

Van  Camp’s,  No.  2,  s  dot . . . 

Martin  'Wagner’s,  No.  *,  a  dot . 

Corn— 

Kornlet . 

Parts,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

Rex.  No.  a,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain . 

Peas — 

Boyer’s,  Midgets,  No.  2 . . . 

“  Extra  Sifted . 

"  Sifted- . . . 

*•  Early  June . - . . 

B.  B.  F.,  Early  June— . 

Hermit  brand,  soaked. . 

Lotus,  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State— 

Kent  County,  SUted . ..... 

Our  Favorite,  No.  a . - . 

Plantation  Standard,  Early  June,  No.  a . 

Pride  of  Delaware  Standara,  No.  a . 

Wyoming,  axtra  fine,  Juna,  No.  a— . 

Beets — 

Silver  Lake,  fancy.  No.  3— . «....«« . 

Succotash — 

Little  Quaker,  extra  fancy,  No.  9 . . 

Brandywine  Hills,  extra  fancy . 

Spinach — 

Champion,  No.  3  -...«..... . .».«•»— . 

Farren’s,  No.  3,  s  doz . 

Victory,  No.  3,  fancy  leaf,  2  doz . 

M.  &  W.,  No.  3,  chopped . 

Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  Stata,  No.  j . 

Boyer’s,  No.  3,  a  doz . 

Slocomb  Farm,  No.  3  cans,  2  doz . 


?ei  doz 
I.  so 
1.00 
.85 

.80 

.67H 
•55 
a  00 
.90 
1. 15 
1. 00 
.80 
•75 

.67X 

.65 

.70 

1.25 

.90 

.85 

.90 

*  45 
.60 

.85 

•55 

.30 

.60 

•5754 


Per  doz 

*•75 

1.50 

1.30 


Pumpkin — 

Silver  Lake,  No.  |.....« . .«*«...« . «... 

Apollo,  3’« . 

Lilly  Lake,  3’s . . . 

Asparagus— 

Oak  Jarge,  sX’» . . . — 

Superior,  large,  No.  aX- . . . . . 

Staple,  medium,  No.  aX . . . 

Swan,  medium.  No.  *X . . . —  •• 

Del  Monte  Tip#,  No.  iX . ••** . 

Extra  Tips,  No.  rX . .  . . . . 

El  Rio,  choice  California,  No.  aXi  •  do*-.. 


*•35 

*■55 

•  95 
•95 

1.03 

•  87)4 

\% 

•  9*54 

:rl 

•4754 

*-°7X 

I.zaX 

•So 

1.  80 
1.40 
.90 

.80 

.8* 

•77)4 

1.70 
1. *5 
.90 
1 .00 
.80 

.85 

•75 

.70 

*  55 
1  »5 
*07)4 

•95 

•  95 
■55 

1. 10 
1.30 

.80 

.80 

.87X 

•75 

1. *5 

1.05 

1.05 
1  05 

9*X 

1.03 

•95 

.83 

*•  »S 
1 .00 

.90 

•7*)4 

•  6*H 

a. so 
a. 50 
a  35 
a. 40 
a. 15 
a.  10 
a  .00 
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CsIIfsrala  Casul  Fnrft. 

Apricots — 

Extra  quality- _ _ _ _ _ _ 

Extra  standard 

Standard. . . . . 

Pears — 

Bartlett,  extra  quality,  aX*~ . . . . 3. 00 

“  extra  standard,  2X* - «... . .  2  co 

“  standard,  *X»— . — _ —....«...  z.75 

Cherries— 

Extra  quality,  *X* . . . «._«.«-..  a.  90 

Extra  standard,  zX*....~« . ——.«.«—  a. 00 

Standard,  aXs. . . . 1.80 

Peaches — 

Tioga,  No.  *X,  extra  standard,  lemon  ding  x.70 

Agate,  No.  aX,  standard,  lemon  ding.— .  1 .50 

Oak,  sliced,  lemon  cling.  No.  i,  4  dox . .  1 .00 

Columbus.  No.  aX.  pie,  peeled,  yellow,  free  1.20 
Plums 

Egg,  extra  standard . . . _«.« . 1 . 40 

Green  Gage,  extra  standard .«.«« . 1.40 

Egg,  standard . 1.10 

Gage,  standard. . . . 1.10 


Dtnutlc  Can«4  Fndt, 

Apples 

Golden  Crown,  No.  3,  2  doz . 90 

Spring  Garden,  No.  2,  2  doz . 85 

Bull  Head,  No.  3,  2  doz . 8j 

Spring  Garden,  No.  10 .  2.65 

Blackberries — 

Silver  Lake,  syrup,  No.  a . . . .  1.30 

Nigger  Head,  No.  • . . . .  1.0254 

Spring  Garden,  No.  a . . .  85 

Blueberries— 

Maine,  Eagle  No.  a  . «.««« .  1.35 

Loggies,  No,  10 . . .  6.00 

Cherries — 

Boyer's,  No.  2.  white,  extra .  z . 37X 

Flour  City,  white.  No.  2.„ . . . .  1,10 

Flour  City,  red.  No.  e . . . 

Peaches — 

Berry’s,  yellow,  No.  3 .  1  25 

Castle  Haven,  white.  No.  3 . «...  1.65 

Standard,  pie.  No.  3 . 90 

Pears- 

Silver  Lake,  No.  10- . «...„ .  3.73 

Hero,  No.  3 .  1  00 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2- .  2.43 

Rhubarb — 

Silver  Lake,  No.  3,  2  dos— . 73 

Silver  Lake,  No.  10,  1  doz— .  1.90 

Strawberries — 

Anchor,  No.  2,  water . ««....; . .  .75 

Silver  Lake,  No.  a .  1 . 40 

Pineapple — 

Acorn,  E.  &  C.,  No.  a .  z  .92 

General,  E.  &  C.,  sliced.  No.  a .  1.89 

Indian  River,  E.  ft  C»  No.  a .  1 .63 

Orange  Grove,  E.  &  C.,  No.  2 .  1.20 

Singapore  Chunks,  No.  iX.  4  dei . 97X 

Wallace,  grated.  No.  a .  1,40 

Singapore,  cubes,  No.  zXi  4  doz . 67 

James,  No.  3,  pie,  grated . 85 

Singapore,  cubes,  No.  iX,  4  doz . . . .  1 .00 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doz. 

Deviled,  No.  I,  4  doz.,  McMznamln's .  2.20 

“  No.  a,  a  doz.,  McMenamin’a. .  3.23 

Clams — 

Star,  No.  1,  4  doz . 85 

Lobster — 

B.  St  M.,  No.  X,  flat,  4doz .  a. 30 

“  No.  X.  floti  4  d®* .  *-4® 

Star  brand.  No.  Xi  flat,  4  dos .  1.35 

“  No.  X 1  A*1,  4  doz .  z.ej 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz .  i.ao 

Mackerel — 

Pickett’s,  soused,  No.  1,  4  dot . . . 

"  “  No.  s,  2  dos . . . 

"  "  No.  3,  s  doz . 

Underwood,  soused,  No.  1,  30  cans . 

“  **  No.  1,  4  dos . 

Oysters— 

Boyer’s,  No.  1,  a  doz— . . . 75 

“  No.  t,  1  doz— . . . „....  1.40 

Stewart's,  No.  2,  a  doz .  1  35 

“  No.  1,  a  dos . . . .  .67X 

Victory  ,  No.  1,  2  dot— . — . 72X 

Kippered  Herring — 

Maconache's,  a  doz.,  plain . - .  1.50 

Gilt  Edge,  4  doz .  1  37X 

Connor's,  4  doz .  i.a^X 

Safam.li — 

Hapgood’s,  No.  1,  tall .  1.93 

“  No.  1  flat . . .  a'05 

Horseshoe,  No.  1 .  i.6o 

White  Raven,  red,  54» . 

Chef,  red,  No.  Xi  flat  4  doz . 90 

Terrapin,  pink,  No.  X,  4  doz . 77X 


SARDINES — Imported. 

Chancerelle,  X*.  bey . . .  s5.ee 

La  Champagne,  X*.  bey .  17.00 

Xs.  bey,  boneless .  30.00 

Trieolore,  X*- .  9  *5 

Martels,  X* .  9-5® 

"  X* .  *3  »5 

Morel,  X*.  boneless .  13.00 
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CJ  SOME  REASONS  why  every  manufacturer  whose 
goods  are  sold  by  grocers,  should  talk  to  them  through 

THE  GROCERY  &  ALLIED  TRADE  PRESS  OF  AMERICA 

First : — Each  publication  furnishes  a  sworn  statement  of  circulation,  accompanied  by  Post  Office 
mailing  receipts. 

Second  : — The  advertising  rates  on  all  these  publications  are  standardized — same  price  to  every bod}\ 

Third : — They  have  appropriated  large  sums  of  money  to  supply  their  constituents  with  every  form 
of  information  which  is  helpful  to  them. 

Fourth : — They  reach  the  grocers’  clerks  as  well  as  the  grocers,  with  an  ably  edited  department  for 
clerks  particularly. 

Fifth : — Every  manufacturer  has  a  message  for  the  retailer  and  there  is  no  way  open  to  convey 
that  message  to  him  as  effectively  except  at  a  much  greater  cost. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  Journal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate,  New  York 

New  England  Grocer  and  Tradesman,  Boston 

Merchants’ J ournal  and  Commerce,  Lynchburg, Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 

Eli  Grocer  and  General  Merchant,  St.  Louis,  Mo. 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 

Beverage  and  Food,  Cincinnati,  Ohio 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

General  Merchants  Review  &  Mixed  Stocks, 
Chicago,  Ill. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kansas 


We  take  full  charge  of  a  manufacturer’s  trade  paper  campaign,  write  the  copy,  place  it,  change  it 
regularly,  check  insertions  and  pay  all  bills. 

We  do  it  right  because  we  have  spent  our  lives  at  it.  We  do  it  better  than  any  one  else  could, 
because  no  one  else  has  devoted  so  much  time  and  study  to  it. 

Write  for  “The  Short  Path” — every  paragraph  will  tell  you  something  you  want  to  know. 


Wessels  &  Chandler 

Advertising  Representatives 


927  Arch  Street, 
Philadelphia,  Pa. 


231  W.  39th  Street, 
New  York  City. 
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Angus  Watson  &  Co. — 

Skipper  Sardines — 

Vs,  olive  oil,  first  grade,  key,  ioo  tins -  12.0a 

<<  “  "  50  tins .  ii.oo 

vs’  tomato  sauce,  key,  100  tins .  1a  .00 

He,  "  “  so  tins .  11.00 

Sea  Queen,  Hs»  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  Hs.  pure  olive  oil,  100 .  8.00 

Domestic. 

Mustard — 

Irma,  H®»  100  cans .  J  ”° 

Raven,  %s,  key,  100  cans  . .  3-47 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans . . .  6-4® 

Gold  Label,  M*i  mayonnaise  dressing,  50 

cans .  4-3® 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

earn  . per  case  4. 75 

Oil- 

Gold  Label,  #8,  oil,  100  cans .  *-5® 

Irma,  5^s,  100 cans .  3'!°,, 

Continental,  Hs>  key,  100  cans .  S-®2}* 

Owl,  Vs,  key,  100  cans .  3-62H 

Swift  &  Co.,  Talisman  brand,  100  10-cent 
cans . per  case  7.00 


CANNED  MEATS. 

Corned  Beet. 

Armour*5-  Per 

Veribest,  No.  1,  key,  a  doc .  1  .to 

“  No.  a,  key,  1  doz .  *.73 

Fairbank's — 

No.  1,  key,  a  doz .  3 -75 

No.  a,  key,  1  dor.... .  3°5 

No.  6,  key,  1  doz .  31  55 

No.  14,  key,  H  doz .  *5-85 

Libby’s — 

No.  x,  key,  a  doi .  *-45 

No.  a,  key,  i  doz .  *-4754 


Chipped  Beef. 


Libby’s — 

No.  X.  «  doz .  i-3° 

No.  i,  z  doz .  »  io 

No.  Hi  glass,  a  doz .  3 -35 

No.  i,  glass,  2  doz .  »-3 2H 

Beechnut — 

No.  Hi  sliced,  glass  jais..„ .  3-75 

No.  i,  sliced,  glassjars. .  ».jo 

Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  H . . . . . - 


•  4° 
■3° 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  H—~—> . - .  >-5® 

'•  ••  "  i . . . „ .  a.6o 

"  in  tin,  “  H .  3-5® 

**  «•  "  . .  s.6o 

deeehnut — 

No.  Hi  glassjars .  3-®5 

No.  i,  glass  jars . . .  3.72H 

Roast  Beef. 

Armour’s  Veribest — 

No.  z,  a  dot . . . . . in. . .  z  .60 

No.  2,  1  doz . . .  2.73 

fairbank’s — 

No.  1,  2  doz . . . . . . .  s.7S 

No  2,  1  doz . . .  3.05 

Libby’s— 

No.  1,  a  doz . . . . .  Z.42H 

No.  2,  1  doz .  3.47H 

Klngan's — 

No.  1,  a  doz .  S.57H 

No.  j  1  doz .  >•  75 

Lunch  Tongue. 

Armour's  Veribest,  No.  x,  2  doz . . . .  *-75 

Armour's  Veribest,  No.  a  doz . . . 

Fairbank's,  No.  i,  2  doz . . . ~ .  a-8o 

Libby’s,  No.  i  adoz... . ~ . -- .  a. 75 

Whole  Ox  Tongue. 

Vrraonr’s  Veribest—  Per  Do*. 

Size  1  . . . .  4  85 

44  1% .  6.00 

'*  2  .  7  00 

44  2 y% .  9  00 

Fairbank’s,  No.  2,  1  doz . . .  7.00 

Libby'a,  No.  2J4,  1  doz .  9-5° 

Potted  or  Deviled  Meats. 

Armour’s — 

No.  Hi  4  doz. . S« 

No.  H,  2  doz . 8j 

Libby’s  — 

No.  Hi  4  deI . 45 

No.  Hi  4  doz . 80 

R.  &  R  — 

No.  H.  4  doz .  Z.I5 

No.  Hi  *  doz . . .  r  95 

Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  4  doz . . .  i- 80 

No.  H,  3  doz . . . . . .  3  50 

Libby’s — 

No.  yK ,  4  doz . - 

No.  2  doz . 

R.  &  R.,  No.  4  doz .  1  75 

Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  H . 


. 95 

.  1.  to 

Luncheon,  with  Tomato  Sauce,  size  H .  100 

Boned  Meats. 

Curtice  Brothers,  "Blue  Label,’’  in  tins — 

Chicken,  No.  .  ».®5 

“  No.  . .  5  00 

Turkey,  No.  H .  *  85 

'•  No.  . .  5  °° 
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Whole  Rolled  Ox  Tongue,  No.  s .  zi.oo 

Boneless  Whole  Ham,  No.  iH .  8.25 

"  "  No.  2H .  »i-»® 

All  of  the  above  packed  2  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  z  dozen. 

Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz.  No.  10  oz. 

Ham .  z.40  a. 40 

T  ongue .  z.40  s .  40 

Chicken .  z.  85  a.  90 

Turkey .  1.85  2.90 

No.  5  oz.  packed  4  dozen,  No.  10  oz.  packed  a 
dozen  in  case. 

Potted  Meats. 

Curtice  Brothers,  "Blue  Label”  — 

No.  H  Tin.  No.  H  Tin. 

Ham . . . .... .  1.35  s.25 

Tongue .  1.35  2.25 

Chicken. . 1.80  2.73 

Turkey .  1.80  2.75 

No.  H  pecked  4  doz..  No.  H  packed  2  doz.  in  case. 

Soups. 

Campbell’s —  Per  doz. 

Asparagus . 90 

Beef . . 90 

Bouillon . 90 

Celery . 90 

Consomme . 90 

Chicken . 90 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

Julienne . 90 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . .90 

Pea . 90 

Pepper  Pot . 90 

. 90 

. 9° 

. 90 


Printanier . 

Tomato . 

Tomato  Okra.. 


Vegetable . 

Vermicelli-Tomato..... 

No.  10  cans.  Tomato  only . 

Curtice  Bro there, 44 Blue  Label" — 
Quarts. 

Pints. 

H  Pints. 

Consomme . . 

..  3.15 

3 -75 

1.95 

Bouillon . . 

--  3  15 

3 -75 

1.35 

Beet . 

..  3.15 

1  -75 

3  - 2  5 

Julienne . 

Printanier . 

3 -75 

1.35 

..  3.15 

3 -75 

1.95 

Vegetable . 

3 -75 

I. *5 

Tomato . 

-  3-  55 

3  75 

1.35 

Ox  Tail . 

3 -75 

1  *35 

Mock  Turtle . 

..  3.15 

3 -75 

1.25 

Pea . 

3 -75 

1.35 

Mutton  Broth . 

3 -75 

3 -35 

Clam  Chowder . 

3 -75 

1.35 

Clam  Broth . 

3 -75 

3-35 

Chicken  Gumbo . 

3 -75 

x-35 

Mulligatawny . . 

3 -75 

1.35 

Chicken . 

3 -75 

1.35 

Chicken  Broth . . 

3 -75 

1.25 

Green  Turtle . 

3-50 

2.  00 

Green  Turtle,  Clear... 

••  7-35 

3-75 

2.25 

Terrapin . 

3-75 

2.95 

Schlmmel's,  assorted,  i 

lb.,  4  doz... 

...  .85 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . - . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  44  .09 54 

Elcroften  Mixtures .  44  -°9% 

Nobby  Mixtures .  44  .10 

Cadella  Mixtures .  44  .12 

Fine  French  Mixtures .  44  .1 2^ 

French  Creams .  44  .09 

American  Mixtures .  44  .08  H 

Variety  Cut  Drops .  44  .08^ 

Darling  Mints .  44  .0814 

Golden  Drip  Bar . 15-lb.  boxss  .xo 

Sour  Balls . 30-lb.  pails  .08^ 

Pancella  Cream  Chocolate. .  44  .09H 

I  X  L  Assorted  Chocolate .  44  .zz^ 

King  B  Assorted  Chocolate .  44  , 12^ 

No.  x  Fine  Assorted  Chocolate...  44  .16 

Nonpariel  Drops . . .  44  .1154 

Chocolate-covered  Caramels .  44  .12 

Dairy  Chocolate  Chips . •  ..as-lb.  pails  .15H 

Chocolate  Mints . .30-lb.  pails  .10% 

Honey  B  Comb . 21-lb.  pails  .  16% 

Cream  Cocoanut  Balls . 28-lb.  pails  .11% 

Cream  Peppermint . ....30-lb.  pails  .09*4 

Cream  Wintergreen . . .  44  09% 

Wellington  Caramels . 25-lb.  pails  .08 

Frozen  Milk  Caramels . 30-lb.  pails  .10% 

Soft  Jelly  Gum  Drops .  44  .  07H 

Superfine  Gum  Drops . 44  .10^ 

Telly  Beans . .  44  .08 

Wintergreen  Lozenges .  44  .09H 

Mint  Lozenges .  44  . 09  % 

Assorted  Lozenges .  44  -og% 

Conversation  Lozenges . 28-lb.  pails  .09 J4 

C.  &  A.  Crown  Stick . 30-lb.  pails  .08*4 

Rock  Candy,  assorted. . xo-lb.  boxes  .09*4 

Penny  goods . . . 10  boxes  in  case  5.00 


CATSUP. 

Per  dot. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  z.xs 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87)4 

Campbell’s — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  xoc.  size,  bottles . 90 

Snider's — 

Pints,  2  doz . . . a.io 

Half-pints.  2  doz .  x.30 

Quarts,  1  doz . 3.25 

Gallons,  6  jugs  in  crate . per  jug  .80 


—II — 

KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2.7s 

Medium,  25  bottles  In  case .  4.23 

Large,  12  bottles  In  case .  3.25 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb. 

Premium,  H>> 12  to  25  lbe. . 33 

Premium,  H*>  12  lbs . 33 

Caracas,  sweet,  6  lbs... . 35 

German,  sweet,  is  lbs . 24 

Auto,  sweet,  6  lbs. . 35 

Cocoa,  H-lb.  cans,  12  lbs.  in  box . 36 

Cocoa,  H-lb.  tins,  6  lbs . 36 

W.  H.  Baker’s— 

Best  Cocoa,  H‘lb-  size . per  lb.  .32 

"  1-lb.  ••  .  “  .33 

Premium  Chocolate,  H5>  12  lbs . jo 

“  H®.  32  lbs . 31 

Best  Sweet  Chocolate,  i-5s,  6  lbs . 19H 

“  "  1-5S,  is  lbs._ . 19H 

Hershey’s — 

Milk,  48  s  cent . per  box  1.45 

Epp's — 

Cocoa.  H-lb.  tins,  7  lbs . 41 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  x-lb.  tins . per  tin  .7s 

“  is-lb.  boxes,  H-lb-  tins . ....  “  .40 

"  6-lb.  boxes,  H'lb.  tins .  "  .20 

"  square  tins,  48  in  box . .11 

Huyler's — 

Cocoa,  Us,  6-lb . 36 

“  Hs>  6-lb . . . 36 

Hooton  Cocoa  and  Chocolate  Ca. — 


Cocoa,  labeled,  H® . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  H* . 3° 

Premium  Chocolate,  H® . 31 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz 

H-lb.  round  cans . 

H-lb.  round  cans . 

i-lb.  "  . 

iH-os.  "  50  cans  In  case 


.  18 
.29 
•57 
•07 


•31 

■37 


2.16 

348 

6.84 


5-lb. 


■75 


Per  lb. 
•55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . .  .45 

Queen,  4  to  lb.,  12  to  case . 42 

Sweet  Vanilla,  4  to  lb . 28 


8  to  lb. 

Milk  Chocolate,  Towers,  5  lb.  boxes . 

“  “  H  lb.  boxes,  90  to 

case . 

Turinos,  j  lb.  boxes- . . . . . 

Blooker’s  Cocoa — 

H-lb.  tins,  2  doz.  In  box . . . per  doz. 

H-lb.  tins,  2  doz.  In  box .  " 

i-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  " 

Runkel’s — 

Cocoa,  JS,  H  cans,  6  lbs . per  lb. 


.28 

■  5» 

.56 

•5® 

1.88 

2S° 

®-5® 

.53 

■5® 

•  33 


WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

H  lb.  tins,  6-lb.  boxes . per  lb.  .33 

H-lb  tins,  6-lb.  boxes .  “  .32 

Premium  Chocolate — 

H  lb.,  12-lb.  boxes . ....  per  lb.  .31 

M  lb.,  12-lb.  boxes . — .  "  .30 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size.. .per  box  1.45 
"  24  cakes,  10  cent  size..  "  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  19  boxes  In 

case,  H-*b.  packages . 3s 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  H-lb.  packages . 3s 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in 

case,  H-lb.  packages . 39 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  In 

case,  H-lb-  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  H-lb.  packages . 97 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  H-lb.  packages . aj 

Vanilla  Sweet  Chocolate,  is-lb.  boxes,  6 

boxes  in  case,  H-lb.  packages . 97 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.50 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  |-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb 

tins . 36 
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Cocoa,  6-lb.  boxes,  is  boxes  In  case,  H-lb. 

tins . 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  H-lb- 

tins . 

Cocoa,  12-lb.  boxes,  6  boxee  la  case,  H-lb- 

tins . 

Cocoa,  is-lb,  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  H-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  cue . per  lb, 

is-lb.  "  6  "  «  .  " 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  In  cue... 

per  lb. 

6-lb.  boxes,  12  boxes  cue,  H-lb.  tins  11 
H-lb.  tins,  6  lb.  boxes,  is  boxes  cue  " 
Milk  Chocolate,  50  5-cent  packages  in  bex... 

per  bex 

Croft's  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  H-lb.  jars,  6-  and  is-lb, 

boxes . 

Croft’s  Cecoa,  is,  a  dozen  In  box . 

■'  "  Hs.61b»-  "  . 

"  "  Hs>  6  lbs.  «  . 

"  “  5-lb,  6  cans  "  . 

“  Swiss  Milk  Chocolate,  18  5-c. cakes.. 
11  Premium,  H®.  z*-lb.  canes . 

“  “  Hs.  “  "  - . 

Knickerbocker  Chocolate  Co.- 
Hasty  Lunch  Chocolate — 

H-lb.  decorated  cans,  is-lb.  boxee. .per  lb. 
H-lb.  "  “  s4-lb.  boxes..  " 

Special  ro-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 


3‘ 

3‘ 

■3* 

3‘ 

1« 

.is 

.22 


•  tl 

.28 

.(8 

1. 1# 


at 

•33 

•3* 

•3® 

1.5# 

•3« 

•3® 


.2* 

•»5 


Deoorated  H-lb.  tins,  6-lb.  boxes . 

“  H-lb.  "  12-lb.  «  . . 

•  3554 

Bedford  Cocoa — 

Labeled  H'lb-  cans,  6-lb,  boxes . 

"  W-lb.  “  ta-lb.  "  . . . 

. i«U 

"  i-lb.  "  6-lb.  '•  . . 

"  i-lb-  "  12-lb.  «  . . 

Vanilla  Sweet  Chocolate- 
Blue  Ribbon  Hs,  6-lb.  boxas . 

. 

. 

"  Ms,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c-.  7*  1 

Premium  Chocolate — 

H-lb.  cakes,  12-lb.  boxes . 

H-lb.  “  24-lb.  “  . 

Ik  Chocolate — 


M 


40  3-cent  cakes  in  box,  24  to  half  cue., 

40  "  "  48  to  case . 

24  5-cent  cakes  in  box,  S4  to  half  cue.. 
S4  "  “  48  to  cue . 


3  35 
1.4# 


•71 

•71 

•7® 

•7® 


CONDENSED  MILK. 


BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


5-2?"  vopnuJLSss  ' 


Eagle,  4  doz .  *6.  s$ 

Eagle,  2  doz .  *3.15 

Challenge,  4  doz .  4-1® 

Magnolia,  4  doz .  *4.62 

Rose,  4  doz .  *4-5® 

Dime,  4  doz .  *3 . 70 

Baby,  1  doz.,  glass .  *2.00 

Red  Cross .  4.75 

Peninsular .  4.5® 

Leader . . 

Banner,  4  doz .  4.1s 

Star,  4  doz .  4.7# 

Silver,  4  doz .  .  4-67H 

Emery,  4  doz . 

EVAPORATED  MILK. 

Libby’s,  small  family,  6  do* . . . 

Libby's,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *3  .oe 

Peerless,  tall  size,  4  doz .  *3.69 

Peerless,  5-cent  size,  4  doz .  *1.69 

Columbian,  family  size .  *2.95 

St.  Charles,  family  size,  4  doz .  9.9) 

St.  Charles,  No.  ac,  4  doz .  3.50 

St.  Charles,  5-cent  size,  4  doz .  1.73 

Silver  Cow,  5-cent  size . t  doz.  9  >e 

Silver  Cow,  family  size,  4  doz .  9.70 

Pet,  tall,  4  doz . per  case  5.5a 

Pet,  5-cent  size,  6  doz . . . per  cue  9.45 

Van  Camp's,  6  doz.,  small .  9. *5 

Van  Camp's,  4  doc.,  family .  9.9s 

Van  Camp’s,  4  do*.,  large,. . . . .  3.59 

HIRES  CONDENSED 
MILK  ,.r_ 


Silver . 

465 

Hires . 

4.40 

Queen  . . 

4.40 

Premium . 

4.35 

Blue  Ribbon  _ 

4-39 

Gold  (Baby)... 

a. 90 

dold,  tall . 

3-9® 

Gold,  family— 

3.25 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


&9 


=^^==  A  Business  Getting  Plan  for  all  ~~ 

RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  tke  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 


Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


MOW  DOES  THIS  LOOK  TO  YOU  ?  ru>o» 

The  construction  will  be  of  the  most  modern  for  factory  purposes.  The  roof  is  of  the  well-known  saw-looth  style,  assuring  the  greatest  amount  of  daylight, 
without  the  heat  and  blinding  glare  of  direct  rays  of  the  sun.  This  style  of  construction  also  facilitates  the  securing  of  perfect  ventilation. 

FIRE-PROOF  CONSTRUCTION  THROUGHOUT 

Part  of  this  structure  is  already  in  use,  and  the  balance  is  being  rushed  to  completion  with  all  possible  haste.  All  machines,  assembling  and  adjusting  tables  will 
be  placed  on  separate  foundations.  This  eliminates  all  vibration  from  the  building  and  makes  conditions  most  ideal  for  accurate,  careful  and  precise  work;  a 
condition  absolutely  essential  in  the  manufacture  of  perfect  weighing  devices.  New  building,  new  location,  new  machines ,  new  tools  and  dies ,  new  plating  works, 
new  enameling  ovens  and  the  old,  experienced  mechanics  and  employees.  What  better  prospects  could  we  have  for  the  supplying  of  the  ever-increasing  demand 
for  the  famous  DAYTON  MONEYWEIGHT  SCALES  ?  Shipment  of  pur  goods  will  be  greatly  facilitated  by  our  own  private  switch  track,  making  direct  con¬ 
nection  with  the  Pennsylvania  Railroad. 


THE  COMPUTING  SCALE  CO. 

factory,  Dayton,  Ohio 


Please  mention  "Grocery  World  and  General  Merchant” 
when  asking  for  catalog 


Distributers  MONEYWEIGHT  SCALE  CO„ 


35  State  Street 
CHICAGO 
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COCOANUT. 


Franklin  Baker  Co'i 


Per  case 


Brazil. 


70  5-cent  packages . 

35  10-cent  44  . 

38  5-cent  and  16  10-cent  packages.... 
18  so-cent  packages . 


“  Shred,  in  pails,  20  lbs . 

“  44  in  boxes,  25  lbs . 

44  44  in  barrels,  135I  bs . 

Table  Talk,  Thread,  in  pails,  20  lbs . 

44  44  in  boxes,  25  lbs . . 

“  44  in  barrels,  135  lbs . 

Premium,  60  packages,  15  lbs.  to  case 

1“  3°  54-'b-  "  15  “ 

“  3°  '/{-It1-  and  IS  J-i-lb.  packages, 

15  lbs.  to  case . 

Dunham’s,  54s  and  i^s,  15  lbs . 

"  54s  and  jjs . 

}i-lb.  packages,  5  and  15  lbs . 

“  78s.  s-lb.  cartons . 


a  50 

*.50 
a  .50 
a  .50 
Per  lb. 

•10  V\ 

i°H 

°954 

.  xo 

•°9K 
.09 
■  a6 
•*5 

.37 

•  a3 
.28 


COCOANUT*. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  8oe . 

San  Bias,  100s . „ . 


Per  bag 


Bbls. 

Bxs. 

.0854 

.09 

.0854 

•°9 

.10J4 

.11 

.0854 

■0854 

Bxs. 

.09 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers... . oi% 

Oyster  “ 

Wine  Scroll.™ .  . 

Cracker  Dust . o8j| 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J .  S.  Ivins' Son —  Bbls.  ~ 

Assorted  Jumbles . 08  U 

Brown  Edge  Water . 

Cocoanut  Ripple. . 

Cookie  Mixed.™ . 08W 

Fig  Bars .  . 

Frosted  Spiced  Wafer . 

Fruit  Cookies .  -°854 

Fruit  Gem. . ™™ . 

Graham  Wafer . 

Grandma  Cookies . . 0854 

Honey  Jumbles.  XX™ . 09% 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles.. . 

Iced  Penn  Treaty . . 07  54 

Iced  Vedette  Wafer . .07k 

Lemon  Bar . 0854 

Lunch  Biscuit . 0854 

Lunch-on- thins . 

Man-in-the-Moon  . 

Molasses  Cookies . _  .ot}4 

Penny  Mixed . _ . 08% 

Orange  Cookies . 0854 

Oyster,  Dot  or  Square . 07 


•  o8J4 

•  0754 
•°854 

.08H 

•  08« 


Per 


Quaker  t_ity  Mtxea . 

Sal  tines . 

So> 1a  Biscuit  XXX. 

Spiced  Wafers . . 

Sugar  Cookies . 

Sultana  Fruit . 

Toast  Biscuit . . 

Water  Crackers,  Ivins’ . 07k 

Package  goods — 

Animals  . . „ . ™. . 

Cracker  Meal,  large . 

“  small™ . 

Fairy  Oysters . . . 

Gingerettes .  , 

Gold  Medal  Soda  (small) . . . . 

“  "  "  (large) . 

Graham  Wafers . , 

Ivinettes . „ . 

Lunch-on-thins .  , 

Milk  Lunch . ™ .  , 

Our  Ginger  Snaps. . . . . 

Piuk  Tea„ . . .  , 

Sugar  Snaps . . . 

Sal  ton  a  Biscuit 


10 

09 

10 

10 

»9 

°9 

13 

°9 

10 

08 

IS 

08 

08 

09 

09 

IS 

°9 

08 

09 

09 

°754 

°9 

13 

08 

°9 

°9 

is 

09 

08 

dor. 

S° 

90 

50 

50 

00 

5° 

90 

00 

50 

00 

00 

So 

00 

5o 

00 


Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jer-ey  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts, 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  3  doz  In  ease,  per  doz.  1 ,15 
”  with  Horse  radish,  p.dz.  1.15 
i-75 
1  -75 


Stone  Pots,  large  size,  x  doz.  in  case,  per  doz. 

“  with  Horse-radisn ,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal 

“  **  in  xS  gallon  kegs...  “ 

“  *'  in  10  “  ...  « 

"  "  jo  S  «  ...  “  ..5-  40 

"  in  s  gallon  palls. ..per  pail  .75 
"  "  >d  1  *•  ...  "  .40 

Prepared  Special,  with  spoon,  a  doz.  in  case, 

per  doz . . 

"  Sifting  top,  3  doz.  in  case.. ..per  doz  .6 

*1  w.1.1,  tz _ , .  I  V 


-75 

50 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

44  44  44  44  44  loaf  .27 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  x8,  less  .22 

Roquefort  Cheese,  1  a  in  case,  per  lb.,  .32^  “  .35 
Parmesan,  loaves  about  30  lbs... loaf,  31.  cut,  .32 
Edam  Cheese,  1*  in  case  .....case,  9.00,  single,  .80 

In  tin . per  lb.  .26 

11  x -lb.  tins . per  case  3.75 

Camembert,  In  wood  boxes... . per  aoz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  xo-oz.  bottles, 

per  doz.  x.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  a. 25 

Edelweiss,  Rom&tour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  x . loaf,  .19  cut,  ao 

14  Square  loaves,  No.  x,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .18; 

5£  box,  18  .  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  x .  “ 

English  Dairy  Cheese .  4* 

Pineapple  (Picnic  size).  6  in  box . per  box 

44  (Gem  size),  6  in  box.... .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  a  44  “  .  “ 

Picnic  size,  a  44  44  ,  .  44 

Trial  size .  « 

MacLaren  Imperial  Cheese, Club  size.per  do*. 

44  44  44  No.x  44 

14  Roquefort  44  large  44  44 

44  44  44  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  x  In  box. ..per  box 
44  dTsigny,  4‘  6  44  ...  44 

Wm.  Tell  brand,  xa  in  box . 44 

Neufchatel  (Cow  brand),  25  in  box .  4 

Star  Creamy  or  Phila.,  xa  44  44 

Miniature  Cream  or  Phila.,  xa  In  box„  44 
Hand  Cheese,  8  doz .  44 

44  4  44  Thuringer.*..' .* !!!!.'.*!  44 

Farmer  Hand  Cheese,  a  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box. .  44 

American  Mountain  Cheese  (Alpen  Rase),  50 
x-lb.  packages . per  lb.  .18 

Imported  and  Americas  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz 

«<  8  .  << 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff ’s)....per  lb. 

Imported  Frankfurters . per  do*. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras.  small  size . per  doz. 

American  Holstelner...by  bbl.  .  is ;  lees,  per  lb. 

“  Landjager,  short. .  “ 

“  •*  long . « 

"  Mortadella,  Dry . . .  « 

"  Knackwurst,  35  in  box,  per  box, 

14-75.. . per  do*. 

Cervelat  (E),  50  and  100-lb.  boxes, 

•®* 1  less . . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .ao;  less.™ . 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16 J4 ;  less . . . 

“  Cervelat,  Tip  Top,  50  and  zeo-lb. 

boxes,  14 ;  less . 

“  Cervelat,  E.  Gothaer,  50  and  ioo-]b. 

boxes,  .2254  ;  leas . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.  20  ;  less . 

"  Salami,  Blue  Ribbon,  50  and  Joo-!b. 

boxes,  so.  ;  less . . . 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .1654;  less . . . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braumchweiger  Liver  Sau¬ 
sage . „ . „.per  lb. 

“  Lachs  Ham .  “ 

"  Petit  Del icat ess  Frankfurters,  plain, 

per  do*. 

“  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . . . per  do*. 

”  Lebanon  Beef  Bologna, . _.perlb. 

"  Paprika  Speck . . . “ 

Mettwurst,  half-round, . . . . .  •• 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen.. . . . . . pier  lb. 

Smoked  Thuringer  Blutwurst . . „...  " 

"  Pfefferwurst... 


.18 

.19 

•9 

•19 

.30 

3-00 

3.25 

4-jo 
a  .40 
1-35 
1 .00 
1 .00 
2.48 
2  95 
1-45 
1  55 
*  55 
1-4° 
1. 00 
a. 00 
1 .00 
*•35 

Ts 

*•45 

1.25 


-45 

475 

2.75 

•3* 

•45 

3  lS 

•65 

3.00 

•14 


•*3 

.23 

.18 

.10 


.18 

.18 

:iS 


1. 00 

.  x6 


.*8 


Pickled  Meats. 


with  Horse-radish, 
per  do* . . . 


do*. 


95 


I  Per  do*. 

Lamb  Tongues  (Derby  Brand),  pintglass  jars.  4.75 
“  quart  glass  jars.  5.75 

io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  4‘  1,00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  44  pints . 

“  44  quarts . 

Lamb  Tongues,  in  glass . *.6o 

Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails 

Mixed,  “Y.  M  "  X  bbl. .  5.50  . 65- . 75 

Milkers,  “Y.  M.,”  %  bbL .  6.50  -75-.8S 

Mixed,  standard,  bbl . 

‘  K  bbl .  5.50-6.50 

Milkers,  itandard,  bbl . 

e  ,  “  KbM . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

*'  "  54  bbl .  8.00 

Milkers,  "  bbl . 

"  54  bbl .  8  .00 

Marinirte  Herring,  imported,  about  40  in  pail  1. 25 

Roll  Herring,  imported,  about  25  In  pail .  1.00 

Spiced  Herring,  imported,  about  40  In  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pall  1 . 1 5 
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Sismarjk  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

;;  ;;  . 35 

‘  2  quart . 55 

4  quart . . .  x.ie 

Smoked  Delicatessen  Fisk,  in  Season. 

Roll  Mops,  4  quart  tin .  z .  IO 

“  2  quart  tin . 60 

"  quart  tin . 50 

Brat-Haring,  4  quart  tin .  1 . 10 

2  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  a. 50 

Russian  Sardines. 

Imported  fish,  Walikoffbrand . per  keg  .75 

“  5-lb.  palls . per  pafl  .55 

“  10-lb.  pails .  *'  ,.05 

Cut  Spiced  Sardines.  10-lb.  pall .  "  .75 

_  “  _  "  5-gal.  keg . per  keg  3.75 

Russian  Sardines,  In  glass  jars . .per  doz.  a. 25 

Norway  Anchovies. 

Original  package . per  %  bbl. 

Repacked  in  5-lb.  palls . per  pail 

“  10-lb.  pails .  “ 

5-gal ,  kegs . per  keg 

“  54-Id.  flat  tins . per  do*. 

"  54-lb.  tall  tins .  “ 

"  i-lb.  tall  tins . .  "  _ 

Fancy  kegs,  keg . 8o 

54  keg . .4s 

“  K  . .3s 

7l  tog  . . . .  —>»»—>. .eee.  <20 

Salt  SarAellan. 

Original  packages,  1902 . per  anker  16. oe 

Repacked,  kegs,  about  8  lbs . per  keg  3.75 

pint  jars . . . per  doz.  6.00 

"  large  tins . . . . .  •>  3.60 

*  ....  ,.M„  *<  a.  40 


5  5« 
.60 
1. 10 
*•75 
■95 
1.50 


-arge  l — . . 

small  tins . 


RnasSaa  Caviar. 


x-lb.  tins.. 
54-lb.  tins., 
54 -lb.  tins.. 
5?4b.  tins.. 


Per  do*. 

.....  20.50 
.  xo.50 

.....  5  50 
xv...  3  *  go 


German  Dill  Pickles— Regnlar  Size. 

60-gal.  casks,  about  2000 . . . per  cask 

50-gal.  bbls.,  about  1200  . . per  bbl. 

i5-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 - - - -  "  1.00 

5 -gal-  keg,  about  150.. 


.  pail,  about  go... 


....■pa  pall 


Domestic  Senrkrent— Leaf  Cat. 

60-gal.  casks...™™ . . . per  cask 

48-gal.  bbls . . . . . . per  bbl.  10.50 

10-gal.  kegs™. . . . . . per  keg  2.90 

5-gal.  kegs . . .  “  ,.j0 

i°-«>-  palk..™™ - - - „....per  pafl  .65 

Imparted  Lebkschea. 

ttogfaae  (Pfeffemuss.).™™ . „...pei  lb.  .18 

Lebkackea  and  Bread. 

Small  Basler  Leblcucben,  6  in  pkg...per  bundle  .go 
Basler  Lebkuchen.No.  1, 6  “  _,  "  jo 

“  No.  *,  6  ••  m 

*'  No.  3, 6  “  .„  "  ,.00 

Amandines,  9-lb.  Ova. _ _ _ _ _ .per  ttn  5.23 

"  *“»’  J*b . . .  “  .55 

Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg......  2.30 

“  10-gal.  keg .  4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

„  ^  per  bag  s.75 

Green  Kern . per  lb.  .  10U 

Potato  Flour .  «  .08 

German  Dried  Pears .  "  .14 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  «  .08 

St.  John’s  Bread.™ .  «  .oj 

Bay  Leaves . . . . .  «•  .06-. 08 


COTTOLENE. 

Small  tins....,..,..,.,...., . . .psr  case 

Medium  tins .  11 

Large  tins .  « 

Freight  prepaid  oa  two-case  lets. 


8.10 
8. 10 
8. is 


WESSON’S  COOKING  OIL, 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5  gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb. 


CHEESE. 

New  York,  fell  cream,  new,  fancy,  40-lb.  bxs.  .  18% 

"  “  new,  isPs,  40-lb.  bxs . 15 

Picnic  Sill  cv-ewm  new.  fonev  90-lb.  boxes . 18J4 

Swiss,  domestic,  new,  100  lbs . 19 
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EGG*. 

xt  x  Per  d°x 

Nearby,  candled  and  selected,  30-doz.  crates.  *i 

Western  .  36-.  40 

Refrigerator .  , 

Milhen  Farm..™ . .!...  .42 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles .  .  ao 

“  “  « bottles . i.lj 

Bouillon,  Burnham,  pints,  2  do* .  >  75 

“  “  %  pints,  2  do* . 2.00 

Capers,  Nonpareil,  54-gal.  kegs.™ .  ,.5o 

quart,  glass . per  do*.  8.25 

bottled,  %  size....  “ 

"  “  >4  size....  " 

“  "  K  '* 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
medium,  is-jar  cases..  ** 

“  small,  24-jar  cases .  <• 

|  Cherries  In  Maraschino,  glass,  1  do*,  case . 

Clam  Chowder.  Burnham,  *  lb.,  4  dor . doz. 

“  "  3  lb.,  2  do* .  " 

Currie  Powder,  pinte . p.r  do*. 

“  4  o* .  *• 

“  a  oz .  « 

French  Peas,  extra  fins  ... 

«  fins . 

"  Moyen’s..... .  . 

Hill’s  Irish  Oatmeal,  X4-Ib,  tins,  zo  psr  case.,,  13.50 
Huntley  8t  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .28 

“  Dinner  Biscuit . " 

“  Breakfast  Biscuit . « 

Packed  7  lbs.  and  |  lb*.  In  a  can. 

Red  Pepper,  ring,  pints . per  do*. 

**  "54  pints .  •• 

Salt,  stone  jars,  4  do* . 

Extract  of  Beef,  Morris’,  4  oz . per  do’*'.’ 

"  “  a  0* .  •* 

"  Anker’s,  tae  vials . 

"  **  ♦»* . peido*. 

“  ”8  oz .  « 

“  “  *6  oz . 

Theodore  Marquet  Mushrooms — 

First  choice .  *4.00 

Choice,  100  tins . . per  case  so.oo 

Extra,  100  tins .  « 

Hotel,  100  tins™™ . ** 

Truffles,  A . par  tin 


.28 


2.40 
2.00 
1.20 
4.65 
5-00 
4-75 
7.00 
.90 
».  20 
3  jo 

.  "  *.23 

.  “  *.50 

. per  case  16.00 

14.00 
12.00 


.38 
.36 

1.25 

.60 

*  71 
8.30 
8-85 
4.00 
4.00 
7-»J 
IJ  jo 


,...per  dot. 


27. 00 
17.ee 

•*J 

.50 

-91 

..85 

1. 15 
a. 25 


M.MSM.tltMOSI 
»«**esessee»e« 


Shrimps,  pickled,  small  size . 

“  Dunbar’s,  2  do*.™ . 

Figs  In  Cordial,  Dunbar’s,  1  dos_ 

“  Bishop’s,  1  do* .  " 

Crystallized  Ginger,  i-lb.  tins .  « 

"  54-lb.  tins .  « 

Umo  Juice,  Rose’s .  " 

Victor  Rose  Water .  « 

44  Peach  Water . .  44 

Pitted  Olives . 44 

Armour's  Solid  Extract  of  Boef— 

Si*e  2  jars,  x  dozen  in  cane 

«<  *  ••  ,  it 

* 

44  A  44  *  « 

v  •  eee 

«  it  "  %  " 

Armour’s  Fluid  Beef  Extract— 

Site  s  bottles,  i  dozen  in  case 

"  8  "  t 

"  *6  "  54  "  >6 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

l  dozen  small  boxes,  is  tablets  each .  t  .25 

1  *•  medium  “  36  '* 

I  "  Large  “  72  1 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  In  case.. 

"  *«  "  *  "  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case . . 

"  12  “  Z  "  . 

5  >-™.. ..... _per  bottle 

“  2  fenny  Jugs . . . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  In  case..,,.. . . . 

**  1*  "  1  "  . 

"  S  "  . - . . . . per  bottle 

“  a  fency  jogs - per  jag 


■eeeeewe.es  e.  eaw.ee 


eee.  s  *  see.e  1 1  e  1 .1 


4.00 
a.s| 
J.6o 
•-** 
a. 95 

p  ££. 

1:2 

25.90 

*9-78 

S:2 


6.00 

10.00 

4.00 
14  oe 

1.50 

7.20 

3-50 

1.50 


*-9» 

J. ID 
I.JB 


FLOUR. 


Per  bbl. 

King  Midas . . . . . .  7.00 

Gold  Medal . . .  6.65 

MUlbourue™. .  6.60 

On  Top . . . . . . .  6.70 

Ceresota. . . . . .  6.60 

Pilkbury’s  Best . .  6.60 

Taylor’s  Fancy . 6. .5 

Semper  Idem . . . . .  6.00 

Pride  of  the  West™.,...,... . . . . .  6.0o 

Sunbeam . 5.75 

Quaker  City . . . . . .  6.20 

Purina  Whole  Wheat,  20  5s  to  case...™™. . .  6. 50 

Purina  Whole  Wheat  Floui— 

31- 6s,  per  barrel . 7.00 

16-12S,  “  . . . —  6.73 

8-24S,  «  6.65 

4-4»s,  "  6.53 

Halt  barrels,  54-barrel  price  plus  xo  cents. 

Purina  Graham  Flour — 

32- 6s,  per  barrel . . . 

16-12S,  “  . . . 

8-24S,  "  . 

4-4«,  "  . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages .  3.00 


7.20 
6.05 
6.85 
8-  75 


Self-Raising  Floor. 

pacha  gw^., 


Franklin,  y> 

Hecker’s  Superlative,  ja  packages  . 

Pancake  Flow. 

Aunt  Jemima,  36  packages... . 

Old  Homestead,  Flapjack,  24  packages . 


3  75 

J.IS 


2.16 


Buckwheat  Floor. 

Keeker's,  64  packages . . . 

44  39  packages . . . 

Fftocy,  ico-lb.  sack* . . . per  100  lbs. 
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HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


No.  192  P  MILL, 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 


No.  911  ARCH  STREET 


PHILADELPHIA,  PA 


J.  A.  FLESCH  &  SON,  115  Adams  St.,  Chicago,  111 

GENERAL  AGENTS  FOR  UNITED  STATES 


INo.  192  MILL 


[No.  19  MILL 


Merchant’ 8  Side 


We  guarantee  to  give  you  a  better  comput¬ 
ing  scale  for  less  money  than  you  can  get 
from  any  other  source  in  the  world. 


Customer's  Side 


102  STYLES  AND  SIZES 


Prices  as  low  as  $37.50 


Scales  adapted  to 
all  kinds  of  business 


Because  they  contain  no  springs  and  because  of 
their  superior  construction  Toledo  scales  are  the 
most  sensitive,  the  most  reliable  and  the  most  dur¬ 
able  scales  made.  They  are  not  affected  by 
changes  in  temperature,  therefore  always 
give  correct  weight  and  values  and  never 
get  out  of  balance. 


These  tremendous  money-saving  ad¬ 
vantages  are  now  available  to  even  the 
smallest  store-keeper. 

The  Toledo  is  the  origitial 
Springless  Automatic  Comput¬ 
ing  Scale — any  others  are  only 
imitations — and  do  not  contain 
many  of  the  valuable  features 
of  the  Toledo. 


Toledo  Computing  Scale  Co. 

Toledo,  O.,  U.  S.  A. 


MAKERS  OF  HONEST  SCALES 


Philadelphia  Office,  1219  Filbert  St. 
New  York  Office  2R1  IVoU  St 


Customer’s  Sido 


Merchant’s  Sido 


*N  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT* 


42 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—17— 

FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated  100  lbs .  1.90 

Yellow,  granulated,  100  lbs .  1.95 

“  table,  100  Ids .  1.90 

Western,  yellow,  granulated,  100  lbs .  1.75 

Mother’s,  white,  24  packages .  1 .80 

44  yellow,  24  packages .  1.80 

Farina — 

Hecker's,  24  is . per  case  1 . 50 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05# 

Marrows,  fancy,  N.  Y  State,  grain  bags .  2.95 

Michigan  Pea,  bags  160  lbs .  2.35 

Red  Kidneys .  2.95 

Peas — 

Green . 2.35 

Scotch . 

Split,  yellow .  *.30 

“  green . . . 

Lentils —  Per  lb. 

ooocoo,  110-lb.  bags . . . . . 02^4 

Less  Quantity . 03 

Shaker  Corn — 

Fancy,  barrels . 

Less  quantity . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages.  . per  case  1.60 

“  Pearl,  100  lbs . per  bag  2.20 

Schumacher’s  Breakfast,  xo  pkgs.  to  case....  1  45 

Western  Pearl,  100-lb.  bags.. .  1.75 

44  Grits,  100-lb.  bags . .. .  1.75 

Mother’s,  Grits.  36  packages .  2.35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO . . . . 

No.  3,  100  lb.  bags . „ . 2.35 

Noodles—  Per  case. 

Smith’s,  30  10-c.  packages . x.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  x.70 

“  5-c .  1.70 

4t  10-c . . .  1.70 

Royal  Crowu,  4  doz.  5c .  1.30 

Royal  Crown,  a  dor.  ioc . . .  i.xo 

Oatmeal — 

B,  aoo  lbs . per  bbl.  4 .95 

B,  100-lb.  kegs  .  per  keg  2.90 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages.. .  1.47^ 

20  packages,  large..  3.00 

Rolled  Oats— 

Avena,  180  lbs . ....per  bbl.  5.00 

“  90  lbs . per  keg  2.6. 

“  90  lbs . per  sack  2  35 

Standard,  180  lb.  bbls .  4  50 

90-lb  bags,  fresh  . .  a.  20 

Mother’s,  compressed,  18  tins .  2  12  U 

Sa^o- 

Colburn’s,  36  i-s . 06% 


.04 

■06& 
a.  75 

•°3 

°3% 


Fine . ...... . per  lb. 

Tapioca — 

Instantaneous,  50  xs . 

Colburn’s  Hasty,  36  packages . 

Minute,  yx  gross . per  box 

Flake,  about  125  lbs . per  lb. 

Pearl,  150  lbs .  “ 

44  less  auandtv .  44 

CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food.  36  2s . per  case  4.50 

Egg- O-See, ^6  packages  .  2.50 

“  Corn  Flaxes,  36  packages .  2.50 

Mapl  Flake  ,  36  packages .  *4-05 

5-ca>e  lots .  3.85 

Post  I  oasnes.  36  packages . .  a. 80 

Po>tum  Cereal — 

x  doz.  io-oz.  and  x/2  doz.  20-oz  packages....  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz  10-0/..  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  si/e .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  50  packages  5* 00 

at  packages  .... _  2.60 

Mother’s  Corn  Flakes.  36  packages.  .  2.55 

Wheat  Hearts  18  packages .  1  90 

Cream  Wheat,  30  packages .  .  4.50 

Wheadet,  30  packages . .  3  60 

Wheatena,  36  package*  .  4.50 

Grape  Nuts,  24  packages .  2.70 

Trisco't,  30  packages .  2.50 

V‘tos,  36  2-lb.  packages .  4 . 25 

Kellogg’*  Toasted  Corn  Flakes.  36  packages..  2.80 
H-O  Company — 

Force,  20s  . . . . . . . 

Korn- Kinks.  36s . .. . . 

Presto,  small,  18s . . . 

Presto,  large,  tos .  . . 

Flour,  self-raising,  small,  18s . . 

Flour,  self-raising,  large,  las . . .  2.io 

Buckwheat,  compound,  small,  18s .  x.50 

Buckwheat,  compound,  large,  128 .  x.50 

Pancake,  18s .  .  x.50 

H-O  (steam  cocked  oatmeal),  12s .  x.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  20$,  without 

china  ware .  j.0o 

Pawnee  Oats,  family  size,  10a,  with  china. „  2.40 

O-G,  1 8s..  . .  1.50 

O-l  i,  family  size,  china,  20s* .  3.40 

O-G.  family  size,  no  china,  20s .  3.00 

DE  FI.  barrels,  180  pounds .  5.00 

DE  FI.  sacks,  90  pounds .  2  2s 

Quaker  Oats  Co.,  The — 

Apitezo  Biscuit,  24s . . .  3.00 

Avena,  18  package  .  x  45 

Banner  Oats,  20  packages .  4.00 

8uakcr  Breakfast  Biscuit,  24s  . x*ge 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s . . .  9.80 

Saxon  Wheat  Food,  24s . ■y.oo 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s . *  a 

Quaker  Oats  round,  36s . 

Quaker  Whole  Wheat  Flour 
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Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.97^ 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  3CS .  4.25 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quake  r  Oats,  36s  Tins .  4.25 

Schumacker’s  Farina .  1.40 

GELATINE  AND  PREPARED 
DFCSERTS. 

Per  doz. 

Knox’s  Crystal .  x.xa}£ 

44  Acidulated .  z.xalg 

Cox’s,  large .  1.60 

“  small . 97U 

Plymouth  Rock,  pink  or  white .  1 . 20 

Nelson’# .  x.^0 

Bromangelon,  assorted,  3  doz . 87^ 

T-n  /~\  assorted  flavors.  2  doz . 86 

Ice  Cream  Powder,  2  doz . 97^ 

„  .con,  assorted  flavors.  3^  doz . 87^ 

Chalmer’s . 90 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 05 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Pud  dine,  assorted,  2  doz . per  case  2. 70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 

MACARONI* 

Domestic. 

Larosa  Alphabets,  square,  2<  pkgs . 05^ 

44  Elbows,  square,  25  pkgs . 0§i/ 

44  Macaroni,  long,  25  pkgs . 05^ 

“  Spaghetti  long,  ,5  pkgs . 0544 

Vermicelli,  square,  25  pkgs . osV 

"  Macaroni  hulk  as  pkgs . 0ei/ 

Woodcock,  long,  24  pkg . io^ 

Crys  al,  long,  25  pkg . ,06^ 

Crystal,  Elbows,  24  pkg . 06% 

Crystal,  Spaghetti  25  pkg . ’’  .06J4 

Crystal,  V ermicelli,  25  pkg. . . . . 0(,  ^ 

Extra,  long,  25  pkg . !!!’.!•!"""  .04% 

Imported. 

B.  S.  J.  Macaroni.  25  pkg . 0BM 

B.  S.  J.  Elbows,  25  pkg . .08^ 

B.  S.  J.  Spaghetti,  25  packs . 0854 

B.  S.  J.  Vermicelli,  25  packs . 08% 


—J9— 

New  MackereL 


Count 

(about) 

New.  to  bbl. 

Ex. Norway, No.  x.. .170-190 
Ex. Norway,  No.  9. ..230-260 
Ex. Norway,  No.  3. .390-360 
Ex.  Norway,  No.  4.440-460 
Summer. 

Ex. Bloaters,  XX... .100-1x0 
FancyShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  x . 130-X50 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2..350-400 
Small  Irish,  No.  s... 410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore.  160-1 80 
New  Large  Shore....  1 10-130 

Large,  No.  2 . 210-220 

Cape  Shore.. . 110-120 

Cape  Shore . 125-140 


200  lb.  100  lb.  50  lb.  10  lb. 


34. CO 

17.  IO 

9.00 

1.95 

9500 

X3. 10 

6.65 

i. 50 

19.00 

IO.  IO 

5-25 

1.20 

x6.oo 

8.60 

4-5° 

1.C5 

35-00 

18.10 

9  *5 

2 . 00 

28.00 

14.60 

7.50 

i.«5 

36.00 

13.10 

6.65 

1.50 

94.00 

12.60 

6.50 

1-40 

16.00 

8.60 

4-50 

1.05 

15.00 

8.10 

4-25 

1 .00 

14  00 

7.60 

3  -9° 

•95 

13. CO 

7. 10 

3-65 

•91 

16.00 

3.6o 

41® 

1.05 

Per  box 
3-75 


Herring;. 


50  lb.  IO  lb.  8  lb. 


3.60 

4-IO 
3* 10 

6.  xo 


3  *5 


•75 


200  lb.  100  lb 
Lab.  Split,  Lg.  No.  x...  7.00  4.60 

Lab.  Split,  Lg.  No.  6.00 
Shore,  Round  ,  Large.. 

Shore.  Round,  Med  ...  7.00 

Ocean  Fish .  5.00 

Shad,  No.  1,  Mess .  ix.00 

Shad,  No.  2,  Mesa..... 

Haddock,  Pickled... 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . '06 

Gilt  Edge,  40  lbs . 05 

Favorite  Middies,  60  lbs . . 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes . ,su 

,2“-  “  . *S« 

24  i«,  “  . 

10-lb.  boxes . 

5-ib.  “  . 

Cakes,  24  in  fancy  box . per  case 

“  10-lb.  cartons... . per  carton 


24 


jars,  fancy  box .  , 

«  ff  ° 


•  x  6 
•IS 
•x5 

2 .80 
x.20 


xo 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


Per  case 
2.00 
x*45 
1.60 
2. 25 
1.60 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  xo.oo 
Scales,  No.  2,  Tin  Scoop  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Sc<de»,  No.  4,  Tin  Scoop.  5.00 
Less  30  per  cent,  discount. 

60c  lb  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  5* . 14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 . . . ”  8.00 

Tea  Caddies,  Red,  No.  55 .  5  00 

Scoops,  Galvanized,  Flour . . 

Scoops,  Galvanised,  Sugar . *5 

Scoops,  Galvanized,  Starch . Xe 

Tobacco  Cutters . x 

Alarm  Money  Drawers .  2 

Bag  and  Twine  Holders. . 

Barrel  Covers,  21  in . *****  ,  *0 

Barrel  Covers,  19  in. . **’  ,  qq 

Cheese  Cutters . 

Bung  Bore*,  No.  a,  134  to  2  In . .  x 

Cffee  Mills,  No.  7 .  IO 

Coffee  Mills,  No.  9 . x$ 

Coffee  Mills,  No.  18 . 

Less  95  per  cent  discount 

Counters. 

Sharer's  Eclipse  Counters — 

No.  of 

No.  Length  Drawers  Each 

654--  .  3  *e«t.  8  inches .  9 .  x8.oo 

.  4  feet,  10  inches . ia .  22.00 

loA .  ofeet.  IS- .  28 . 00 

.  7  feet,  3  inches . x8..» . 

.  8  feet,  6  inches . 41 . 

......  9  feet.  8  inches . .34... . 

. 10  feet,  xo  inches . . 

i . *...12  feet,  . 30... 


25 

So 

75 


1500 
50 
00 
00 
45  00 


. .  1 . 65 

Strips,  40  size,  boxes . . . . 

■IOA 

.12 

{ 


Middles,  40  sire,  boxes . . 


Capacity  of  Drawer*.  40’  to  Jo  lb*,  each." 

Scoops. 

Indestructible,  No.  4. . per  dor. 

“  No.  s .  “ 

“  No.  6 .  « 

Ex.  Galvanlred  Steel  Blades,  No.  3.  per  dox 
“  “  No.  4...  “ 

“  “  No.  s...  •< 

X  Quality,  No.  j.„ . •• 

“  No.  4.. . .. 

"  No.  c _ ,,  .  •* 


32.00 

36.00 

40.00 

45-00 

50.00 


Dressed  Fish  Bricks. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 06 

Snow  White,  i-lb  bricks,  20  lbs . . 

Favorite  Cod,  a-lb.  bricks.  40  lbaL . .07X 

Star  Bread  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  i  end  2  doz. In  case .  x.50 

44  smail  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  In  case . .90 

Large  Jars,  sealed.  9  doz.  in  case . .  x.50 

Loose  Codfish. 

Extra  Large  Georges  Cod. . oS 

Large  Bank . 07W 

Medium  Bank. .  nfiiz 

Pollock. .  ‘  * 

Hake. . . . . ] 

In  original  cases.  440  lbs..  %  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  io-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish.M . .  *• 

Cromarty  Bloaters,  50s . per  box 

44  1 00  s .  “ 

Swift  &  Co. — 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  *.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  sice,  24  screw-top  jars . . .  x.8o 


.  x6 
.12 

*7 

1 .10 

S.  iO 

Per  case. 


Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jars . . . 

41  24  cartons . . . 


3. 10 

9. 10 


FRESH  FISH. 


Per  lb. 


9.00 

12.00 

15-00 

4.20 

5-40 

7.20 

2.60 

300 

340 


Quaker  Best  Com  Meal,  Yellow  or  White 
No.  2,  24s . * 


4.25 

i.9j 

x-85 


SMOKED  FISH.  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  s  dor.  in  case . per  doz. 

Tins.  Keyed  (Jewel)  2  doz.  in  case.  ** 

Large  cartons  or  tins,  s  doz.  in  case.  44 

Dime  Tumblers.  *  doz.  In  ease.. .  •• 

Bulk,  15  lbs..«_ . per  lb. 

Thredded  Fish. 

Thistle,  24  package* . gj 

Swansdown,  2  dox . per  d0Xi 

Osprey  2  dor .  "  “ 

Swift  &  Co. — 

Talisman  brand 


.90 

.90 

2.00 

.90 

•15 


ao-lb.  boxes... . per  lb. 

nartoffia  . per  case 

Fresh  Cedflsh  Steak. 

Swift  &  Co.— 

Talisman  brand,  24  x-ib.  tins . ....per  case 


xoJ4 

50 


.80 


Cisco . 

.ol 

Halibut . 

Salmon,  (resh . 

Codfish . 

- 

•  as 

Large  Hake  . 

_ 

.05 

Haddock  . 

Spanish  Mackerel . 

.  xs 

.  l6 

Sheepshead . 

.IS 

.18 

Smelts  . 

Flounder . 

Cat  Fish . 

Butterfish,  frozen . . . 

Ells . 

. 

- 

.06 

Sea  Bass,  frozen . 

.08 

Weak . 

Blue,  frozen  . 

_ 

.  If 

Fresh  Mackerel,  frozen,  each . 

_ 

Rock . 

.18 

Boiling  Rock . 

Steak  Fish  %  cent  per  lb.  additional 

- 

*5 

OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  “ 

Blue  Points . . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  " 

Rockaways . per  bbl. 


4- 50 


CLAMS. 


Clams  . 
Neck*. 


..per  M. 


-  5.00 

-  5.00 

-  6.50 

-  9.00 

-  4-5° 

-  5  50 


00  -  9  .  oe 
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DRIED  FRUITS. 

Raisins — 

Royal  Buckingham  Clusters,  22-lb.  boxes  ... 

Extra  Dessert  Clusters,  22-lb.  boxes .  3.45 

Connoisseur  Clusters,  22-lb.  boxes . .  2^55 

California  Clusters,  20  No.  1  pks .  2^05 

.  Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes  .osM 

Fey  Cal.  3  cr.  loose,  50  lbs . . 05 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04}^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs......... . o6y2 

5  or  io-box  lots . 

Standard  Brands,  28-lb.  boxes . 

Seeded- 

Owl,  Ex.  Fancy,  36-is .  .06% 

Union  Seal,  Ex.  Fancy,  36-is . o6>4 

Ensign,  Fancy,  36-is . 06% 

5  or  io-box  lots . 06 '/i 

G.  &  S.  Fancy,  36-is . oty» 

5  or  io-box  lots . . 0(,y 

Admiral,  fancy,  40-is . . 

Queen  Bee,  choice,  36-is . 1  .06 

Easter  Brand,  choice,  36-is . 06^ 

Pride  of  Malaga,  choice,  36-is . 05% 

5  or  10  box  lots . osM 

Jay  Eff,  choice,  36-is . .0514 

5  or  io-box  lots . 05% 

Seedless — Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 095^ 

Fancy,  new,  5  crown,  boxes  about  30  lb* . 08^ 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy,  new,  36-rs . 

Thompson  extra  fancy  Bleached,  new,  50-lb.  .  10M 

Thompson  fancy  Bleached,  new,  50  lb.boxes  .  rot? 

Not-A-Seed,  new,  36-is . 06% 

5  or  io-box  lots . o654 

G.  &  S.  Thompson  Seedless, 50-is . 

Notawun  Brand,  Thompson's  Seedless, 
fancy ,  new,  45-is . . 

Victor  Brand  Sultana  Seedless,  40  i-lbs . 05 

5  or  10-box  lots . % 

Thompson's  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 03% 

5  or  io-box  lots . 03^ 

California  Sultana,  fancy,  50  lb.  boxes . 03^ 

5  or  io-box  lots . 03^ 

Prunes—  .  -  „  ^ 

|  *  S  *  gS  jj  C  * 

!*E3  gfil 

- 

IIs 


.06% 

.06% 

■05X 

■  °5'/a 

•04  H 


30-  30,  25  lbs . 

30-  40, 95 

40-  50,  25 


■Hjb.  . 

CL  o  S 
*2  V 

oz 


■07H 


■oSH 

■°7X 

.06 


II 

c n 

.iz 


>.8 

3  * » 


M 

M 


•07  A 

■  o oy. 


..io% 

■09A 

■•9 

■c&A 


—  -04  A 


■°3% 


04'i 


•07 

.06K 


50-  60,  25  “ . 06 

60-  7°,  25  " . 06V 

70-  80, 25  <• . 

80-  90, 25  “ . 

90-100, 25  “ . 

30-  4°»  50  “ . 

40-  50,  50  “ . 

50-  60,  50  '• . o6J4 

60-  70,  50  " . 06 

70-  80,  50  "  . 

80-  90,  50  " .  . . 

90-100,  50  "  . 

100-120,  50  " . 

Prunes — Herbert's  Challenge  Brand,  ex. fancy 

new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 

Currants- Gold  Medal,  new, 36  is . 07% 

Gold  Medal,  new,  25  lbs.,  loose . 07% 

Admiral,  new,  401s . o^yi 

Admiral,  new,  30  lbs.  loose . 07J4 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes . 13^ 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12 

Orange  Peel—  per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hal’owe'en  vers  fey  new  (Gldn)  abt.  701b. 

Sair,  new,  about  70  lbs  . 04 

5  box  lots . 04 


Per  lb. 
08  « 
•°4  % 


Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs .  " 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  7  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  " 


■  os  A 

■oS% 

■77  A 
•13K 

.  X2 

Per  lb. 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . xj 

5  or  10  box  lots . 14^ 

Wheel  Brd  fancy  new  Moorpark, 25  lb.  bxs.  .14 

Challenge  Brd,  fancy  Moorpark,  25  lb . 13^ 

Forest  King,  fancy,  new,  25  lb.  boxes . 12# 

Victory,  fancy,  new,  25  lb.  boxes . 12 

5  or  10  box  lots . xx^ 

Commander  Brand,  new,  25  lb.  boxes .  . Jtji 

5  or  10  box  lots . xx 

Red  Banner,  extra  choice  bright,  95  lb.  bxs.  .xi 

5  or  10  box  lots.  . loj/t 

Champion  Brand,  25  lb.  boxes . xo^ 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . xojfc 

Cherries —  Per  lb. 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . 2754 

Wheel  Brand  extra  fancy  white,  Royal 

Anne,  unpitted  25  lb.  boxes . 13 

Wheel  Brand  unfitted,  new.  Cal.  Black 
Tartarian,  25  lb.  boxes . xx 

Nectarines —  Per  lb. 

Reliance  Brand,  choice  white,  25  lbs .  06% 

5  or  io-box  lots . o6Ji 


Peaches — 

Purple  Ribbon ,ex. fey  jumbo, yellow,  25  lbs. 
G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25 Ibs. 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25  lbs. 


Per  lb. 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


$***> 


i<\ 


l‘v£oO$i 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA.  | 


Have  Yon 
Bean 
Doing  It? 


GET  SOME'* 


Have  you  only  thought  about  selling 

Van  Camp’s  Pork  and  Beans  in  dozen  lots  by 
giving  a  small  discount  ?  The  grocer  who 
has  “bean”  doing  it  knows  twelve  cans  sold 
at  one  time  means  he's  sold  eleven  that 
might  have  ‘  ‘bean’  ’  bought  elsewhere — mak¬ 
ing  eleven  reasons  why  it  pays  to 

“Sell  her  a  dozen  cans." 

The  Van  Camp  Packing  Company 

Indianapolis,  Indiana 


To  the  Trade : 


You  Should  in  Stocking 


CEYLON 


TEA 


Be  Ever  Careful  to  Buy 


The  Better  Grades 


It  Is 


The  Most  Profitable 


Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 


Jamaica  Bananas — 

Per  bunch. 

Selected,  io  hands,  packed 

1  in 

barrel.... 

“  9 

1  ‘ 

.  i-75 

"  9 

2  in 

crate  . 

.  1-65 

“  8 

1  in 

barrel.... 

.  1-25 

"  8 

2  in 

crate . 

.  I  15 

“  8 

3  ‘ 

.  I.IO 

“  7 

2  ‘ 

. 93 

**  7  “ 

3  ‘ 

. 85 

Cocoanuts — 

Per  sack. 

Porto  Rico,  extra  fancy,  80  size . 

.  3-5° 

Jamaica,  extra  fancy,  ioo  size  .. 

Florida  Oranges — 

Fancy  Brights,  126-150 . 

.  3- 10 

“  176-200 . 

“  216-250 . 

<l  288-300 . 

Go’den  Russetts,  126-150  .. 

“  176-200... 

“  216-250... 

“  288-300... 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46 . 

4.00 

“  54  64 . 

4.00 

“  8O-96 . 

.  3- 

5°  -3  75 

Golden  Russetts,  36-46 . 

.  3 

5°  -3-75 

“  54  64 . 

3-5° 

“  80-96 . 

3-25 

Cranlierries — 

Barrels, 

Crates. 

Extra  fancy,  dark  color  .... 

2 .00 

Fancy,  well  colored . 

1.85 

Choice,  medium  color . 

*  5o 

Messina  Lemons — 

Per  box. 

Extra  fancy,  300  size . 

3-5° 

"  360  size . 

3  25 

Choice  300  size . 

3.00 

“  360  size . 

3.00 

California  Lemons — 

Per  box. 

Extra  fancy,  300  size . 

4.00 

“  360  size . 

4.00 

Choice,  300  size . 

3.50 

“  360  size . 

3-5° 

Almeria  Grapes — 

Per  keg. 

Extra  fancy,  60  to  64  lbs..., 

5-50 

“  58  to  60  lbs.... 

5  o° 

Fancy,  60  to  64  lbs . 

4-50 

“  58  to  60  lbs . 

4.00 

Fancy  Tangerines — 

Per  strap. 

4.00 

4.00 

168  size . 

3-75 

HORSERADISH. 

Tumblers,  io-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  " 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “ 
Tumblers,  lint,  cut  glass,  10-c. ,  a  doz.  “ 


•  6*56 

•45 

.go 

.80 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz .  .25 

Superior,  black,  3  doz  . . 23 

Stafford,  Commercial,  32 . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  dot. 


Lamp  Chimneys — 
Macbeth  Pearl  1 


No.  o.  Tub. 
Cold  Blast . 


No.  0. 

No.  1. 

No.  2. 

4.20 

4-5° 

5.10 

3.60 

4.20 

4.80 

2.70 

3-3° 

3.90 

2.10 

2.70 

3-3» 

is . 

,..5  doz. 

2 -75 

3-75 

No.  1. 

No.  a. 

•75 

9° 


•  85 

1. 00 


No.  1.  No.  a. 
•55  -75 


Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107..  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

OU  Cans—  Per  doz 

z -gal.,  glass .  2.25 

1 -gal. ,  galvanized.  Pearl, .  1.90 

5-gal  ..Lennox, spout .  5.50 

5-gal.,  “  spigot . 6.50 

5-gal  ,  Columbia .  7.00 

5  gal  ,  Banner.. . .  8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump . _  12.00 

Lanterns — 

No.  o,  Standard .  4 . 50 

No.  o  Dash  ..„ .  6. 50 

Cold  Blast . _ . - .  8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz.  5254 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05W 

“  “  "  25-lb.  boxes,  56  lb- . 06% 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doz .  3.15 

Babbitt's  Lye,  4  doz .  3.20 

Lewis' Lye .  3.25 

Red  Seal,  2  doe .  1.90 

“  4  doz .  3.70 

Popular,  4  dos. . 1.45 


MATCHES. 

Double  Tip — 

Ohio  Blue  Tip,  No.  to,  i  gross .  z.oo 

"  “  No.  ao,  1  gross .  1.70 

"  "  No.  20,  100  packages. .  3.60 

**  "  No.  50,  1  gross .  4.50 

"  "  No.  50,  20  packages .  3.25 

Desk  Noiseless,  No.  50, 1  gross .  4.25 

No.  50,  ao  packages. .  3.00 

Ohio  Noisoless,  No.  50,  1  gross . . .  3.75 

Silent  Witch  Noiseless,  No.  50,  x  gross .  3-5® 
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American —  Gross 

No.  2 .  1.35 

“  10-case  lots .  1.30 

Battle  Axe,  No.  5,  red  head . 3.50 

Birds  Eye,  No.  5 . . 100  packagjs  3.50 

Black  Swan,  No.  5,  noiseless  tip .  3.50 

Blue  Hen — 

No.  a .  1.60 

“  10-case  lots  . .  1.50 

No.  5 . , .  4.25 

“  4-case  lots .  4.00 

Cat  and  Mouse — 

No.  2 .  1.85 

“  10-case  lots .  x .  75 

No.  3 .  2.80 

“  7-case  lots .  a. 65 

No.  4 .  3.70 

“  5. case  lots .  3.50 

Chips — 

No.  2 . 100  packages  3  50 

“  . 50  “  x-75 

Black  Diamond,  No.  5 . too  boxes  3.50 

“  “  6-case  lots 100  "  3.35 

Doric,  No.  a„ . 90 

Grocers.  No.  2,  3  gross . case  5.25 

Globe,  No.  x,  3  gross . . . case  2.85 

Ignito,  x  gross . 75 

Mazeppa — 

No.  5 .  3.75 

"  5-case  lots .  3.50 

ress — 

No.  2 . — .  x.90 

“  10-case  lots .  1.80 

No.  5 .  4-75 

“  5-case  lots .  4.50 

Swift  &  Cortney — 

No.  60,  5  gross . 55 

“  “  4-caae  lots . . . . ,...  .50 

No.  80,  5  gross  — . _ . . . .  .75 

"  4-case  lots— . 70 

No.  a...„ . 1.90 

“  xo-caselots .  1.75 

No.  s- .  4.00 

“  *-ease  lots. .  3.75 

Searchlight- 

No.  1,  3  gross . — ,  1. 00 

“  “  7-case  lots . 95 

No.  5 . . .  4.50 

“  4-case  lots .  4.25 

Vulcan — 

No.  5 .  4.20 

Safety,  No.  2 . 55 

“  No.  37 . 50 

Orient,  safety,  65s,  5  gross . 50 

Daily’s,  No.  2,  blue  head,  60s,  5  gross . 60 

“  “  “  “  “  »-case  lots  .55 


MINCE  MEAT. 

Armour’s,  Homo-made  style,  Wet— 

xo-lb,  kits . . 

25- 

50- 


Per  lb. 
••—  -°9* 

. °9 

50-  -  . - . .  .0856 

100-lb.  bbLs . oS}< 


150-  ••  . 08K 

250-  “  . .  .08 

4S°-  “  . - . »7  % 

John  Bower  &  Co. — 

Superior,  bbls.  and  16  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  " 

“  6  xo-lb.  buckets . per  crate 

"  6  5-lb.  buckets- .  “ 

"  6  5-lb.  glass  jars . .per  case 

“  XXX,  x8,  37  and  68-lb.  buckets, 

•  per  lb. 

“  “  6  5-lb.  glass  jars,  per  case 

Atmore  &  Son — 

Extra  Family,  Seedless—  Per  case. 

No.  5,  6  glass  Jars . . . .  4.50 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails.. ...per  lb.  .13 
Barrels^halves,  quarters  and  kits...  "  x»Ji 
Family,  Seedless —  Per  box. 

No.  5,  6  wooden  palls . - . 

No.  10,  6  wooden  pails  . . 

Celebrated,  Seedless — 

Bbls.,  56*  and  56*- . per  lb. 

Wooden  palls,  18,  37  and  68  lbs .  “ 

Wooden  kits,  Nos.  20-35 .  “ 

Wooden  kits.  Nos.  20-35 .  " 

Keystone — 

Bbls.,  56*  and  56* . „...  .0756 

Wooden  palls,  x8,  37  and  68  lbs. . 0854 

Condensed  cartons,  3  doz.  to  case . gross  ix.00 

Condensed  cartons,  6%  doz.  to  case.. gross  it. 00 

Barrels,  56s,  54s . per  lb.  .10 

Wooden  kits.  Nos.  20-35 .  “  .08 

Wooden  kits.  Nos,  25-40 .  “  .10% 

Scbimmel’s — 

Bbls.,  %  bbls.  and  30-lb.  kits..— . 0756 

>8  and  37-lb.  kanaklns . 0756 

xo-lb.  kanakins,  6  to  crate  - . per  doz.  10.30 

3-lb.  “  6  to  crate .  **  5.75 

5-lb.  glass  Jars,  6  to  crate .  "  6.15 

Campbell’s.  30-lD.  pails . 08 

Mrs.  Wells’,  bbls.,  56  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  56  bbls.  and  30-lb.  kits . 0454 

National,  bbls.,  56  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  >6  bbls.  and  30-lb.  palls . .  .05 y. 


.10 

.1056 

6.85 

3-95 

♦  •50 

•14 

S-io 


i6s 

6.50 

•  o8K 

•09  * 

.09 

.08 

Per  lb. 


OILS. 


Stove  Gasoline. . 

Headlight,  130  test . 


Per  gal. 
•  -15* 

.  .it 


OLIVES. 

H.  Kellogg  &  Sons,  Agents. 

Theodore  Marquet  Brand —  Pea  doz. 

64  oz.  Mammoth,  French  bottle— .  14.00 

3*  »*•  “  "  - . .  7.05 

19  oz.  "  "  . .  4.65 

to  oz.  11  *'  . .  a. 65 

64  oz.  Extra,  French  bottle .  12.25 

3a  oz.  *•  “  .  6.55 

19  oz.  “  “  .  4.25 

xooz.  "  "  .  2.45 

»o  oz.  Extra  Mammoth,  cylinder- .  5.15 

10  oz.  "  “  .  a. 95 

20  oz.  Mammoth,  cylinder . . .  4.65 

xooz.  “  "  .  2.65 
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Cunier  &  Worth  Brand 

Gals.  French  bottle . 15 

64  oz.  “  10 

3*0*-  “  . - .  5 

19  oz.  "  3 

10  oz.  “  : .  2 

12  oz.  Pepper  stuffed,  club  bottle .  3 

xooz.  Celery  “  “  .  2 

5  oz.  Pepper  "  ring  bottle . 

Marquet  Brand — 

6  oz.  “Queens,”  cylinder  bottle .  1 

10  oz.  “  club  bottle .  2 

18  oz.  Stuffed,  fluted  bottle . 2, 

56  Pts.  Fourees .  3 

56  Pts.  Farcies .  3 

California,  quart  tins,  large . . .  3 

“  pint  tins,  large .  2 

“  quart  tins,  medium. . .  3. 


Olive  OU — I 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz. . . 

"  pints,  2  doz . - . 

"  56  pints,  2  doz.- . . . . 

Rae’s — 

Lucca,  litre  bottles,  t  doz . . 

“  »<-oz.  bottles,  1  doz . . 

"  Finest  Sublime,  quarts,  1  doz . . 

“  “  pints,  2  doz . 

“  “  56  pints,  s  doz„ . 

'*  "  8-oz.  flasks,  2%  doz. 

*'  "  xg-oz.  flasks,  256  doz. 

“  Sublime,  8-oz.  flasks,  256  doz . 

"  "  12-oz.  flasks,  256  doz. . 

Finest  Sublime,  x  gal.,  xo  In  case . per  gal. 

“  5  gal.,  1  ora  In  case,  “ 

"  1  quart,  40  to  case...  “ 

Sebllme,  x-qoart  tins,  40  to  case . .......... 

“  yi-gel-  tins,  ao  to  case . 

“  x-gal.  tins,  10  to  case— . ............ 

"  5-gal.  tins,  1  or  2  to  case.. . 

Nlcelle — 

Large  bottles,  t  doz . . . . . 

Medium  bottles,  2  doz . 

Small  bottles,  4  doz . - . 

5-gal.  tins, .3  to  case- . . . 

x-gal.  tias,  4  to  case- . 

56-gal.  tins,  8  to  case . . . 

32-oz.  tilts,  25  to  case . 

Tirade  discounts  on  quantity. 

Oliver’s — 

x  doz.  large . . . 

2  doz.  medium . 

e  doz.  small . 

6  x-gal.  tins  - . per  gal. 

10  56-gal.  tins .  “ 

eo  56 -gal.  tins . . . -  " 


5° 

ll 

90 

35 

25 

co 

90 

00 

10 

40 

5° 

50 

50 

25 

00 


4-9° 

s.90 

1.90 


13-50 

xo. 00 

S.00 
.00 

4-ts 

8.00 
xo.50 
7-50 
9.50 
3.85 
*•  75 
3.10 

::e 

::e 

8.60 

9.X0 

xo.oo 

31.15 

12-95 

14.10 

*s-8j 


7.00 
7-75 
4-75 
2 -35 
z  50 
2.60 


Americas  OIL 

Per  doz. 

StohrePs,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  3a,  1  doz .  1.85 

Keystone,  bottles,  a  dos, . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 37 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3756 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  In  bundle . 11 

Roll,  grocers’,  9,  t2,  15,  18,  20  or  24  Inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  za,  15,  18,  ao  or  24 

inches  wide . 0354 

Glazed  fibre,  xa,  15,  18,  20  or  24  inches 

wide . 0356 

Glazed  silk  parchment,  xa,  15,  18,  10  or  24 

Inches  wide . oj56 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter . .  “  .XX 

Parchment  butter,  g  x  za. . — .  “  -3756 

T#3l*t  Paper, 

Per  ease. 

100  5-cent  rolls . . .  3 .  xo 

100  5-cent  packs  •  eeeeeeeeeee •*••••  ee a eeeeeeeeeeeeeei  eeeeee  3-25 

100  xo-cent  rolls . . . — . . .  6.50 

100  xo-cent  packs . .  6.50 


Paper  Bag*, 

Price  per  1,000  and  not  less  than  56  M  lots.  Is 
original  shipping  bales,  J  per  cent.  Special  Discount. 

6  A  .  hi- 


Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  ia56-lb . per  M.  4. 

»5-l» .  "  5 


50-lb.. 


00 

75 
it.  25 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dox.  4.75 

“  “  quarts .  “  5.75 

“  10-02.  jars .  **  2.50 

“  xo-ib.  paQs . per  pail  2.30 

Tripe,  xo-lb.  pails .  •*  .90 

“  5-gal.  xegs . perfceg  X.00 

Pigs’  Feet,  10-ib.  pails . per  pafl  x.oo 

“  5-&al-  . per  *  95 

Pickled  Beef  Salad,  in  glass . per  doz.  x.xo 

“  Tnpe,  in  glass . “  x.xo 

**  Ox  Heart,  in  glass .  ••  x.xo 

“  Pigs’ Feet,  in  glass .  “  i.xo 

Russian  Sardines . per  keg  .73 

“  5-lb.  palls . per  pau  .50 

“  xo-lb.  palls* . .  ”  x.oo 

POTATO  CHIPS. 

x-lb.  packages,  bbls.,  aj  lbs . - . . . t856 

Loose,  bbls. ,  30  lbs . . . 18 

36 -lb.  packages,  xz-lb.  boxes . 20 


POPPING  69m 

Brad’s  “Tip-Top 

go  to-oz.  packages, . . . 

100  xo-oz.  “  . . . . 

24  ao-oz.  " 

4B204JZ.  11 

I-X-L,  40  ss,  White  Rice, 


44«4ttlHMMfm« 


Per  case 
1-75 
j.25 
1.60 
3.0a 

S.2S 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz— . — .  1.50 

Large,  1  doz . s.75 

Peanutene,  No.  a  jars,  s  doz . . .  1.85 

“  No.  4  jars,  3  dos . 9256 

Beardsley’s —  Per  dos. 

Small  jars,  a  doz . . . .  .90 

Medium  jars,  a  doz .  1 . 25 

Large  jars,  x  doz . . . .  2.23 

PICKLES. 

45  gals.,  1200s,  H.  G.  &  Co .  8.25 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  2.25 

10  gals.,  450s,  “  2.65 

10  gals.,  6008,  “  2.65 

16  gals.,  600s,  "  4.50 

16  gals.,  6oos,  “  dills .  4.50 

45  gals.,  x+oos,  “  "  .  10.25 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.30 

“  "  naif-pints .  2.40 

Celery  Sauce,  Yorkshire,  2  doz . per  doz.  -9256 

Chow,  “  pints,  2  doz.  “  -92* 

Gherkins,  sour,  “  “  "  "  ,  92 14 

Mixed,  “  “  «  «  “  .9256 

Assorted,  "  "  "  “  "  -92% 

Gherkins,  sweet,  “  “  “  “ 

White  Onions,  “  “  '*  “ 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg 

“  x.oooe,  5  gal . . . .  “ 

2,000s,  5  gal 


20 
35 
75 
40 

.  -  T  -  »5 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

75 


No.  a,  5  gal.... 

Chow  and  Mixed  Pickles,  a  gal . per  pail  1 .00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  a  doz- . 85 

No.  8,  Sweet  Gherkins,  a  doz . 85 

No.  8,  Sour  Mixed,  2  doz . . . 85 

No.  8,  Sour,  assorted,  2  doz . 85 

No.  8,  Chow-Chow,  2  doz. . 83 

No.  8,  Onions,  2  doz . . 8756 

VINEGAR, 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old,  bbls. . - . t6 

“  40  grain,  bbls . . . .15 

Pore  Cider,  40  gram . .  is 

“  45  S1®*11 . - . »* 

Corson's  Gold  Seal  Cider,  pure  apple . xs 

White  Wine,  90  degrees . -  .  ao 

Crovrn  brand ,  pure  cider,  quarts— . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . eg 

”  “  extra  strength . 15 

Crosse  &  Blackwell’s . . . ..per  doz.  a. 00 

PROVISIONS, 

Hams,  sklnback,  18-20  lbs . - . if* 

"  14-16  lbs . .i{56 

“  10-12  lbs . 1556 

Picnics,  6-8  lbs . . . . . . . 13 

N.  Y.  Shoulders,  10-12  lbs...~ . 

Dried  Beef,  sets  city  smoked . x8 

“  tenders  and  smacks . 18 

“  flats  — . 

11  air  dried,  sets . 

“  “  tenders  and  knucks . sx 

Jersey  Pork,  butt . per  bbl.  24.50 

“  family .  “  27.00 

Breakfast  Bacon,  rib  In . —  .16 

“  boneless . . . - . .  .17 

S.  P.  Bellies  14-ix  lbs . 14J6 

Bologna,  as-ib.  boxes . 

Boiled  Boneless  Ham . sa 

Beef  Tongues,  smoked,  5-6  lbs . . .  10.00 

Cooked  Compressed  Ham,  25-Ib.  boxes . 

Covered  Hams,  36-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54-cont  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  xo  to  is  lbs.... . ... 

■■  “  xa  to  14  lbs- . - 

"  "  14  to  16  lbs- . . 

"  -dabacks . 

Shield  Han  to  lb.  average . 

“  xa  “  . - . 


”  14  ”  — . . . 

“  16  “  . . . . 

•*  18  “  . . . 

"  skinbacks . - . - . 

Picnic  Hams.  >;  to  6  lbs . . 

“  4  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut . .... 

"  “  short  cut- . . 

Beef  Bologna . — . . 

Shield  Parafined  Bolngsa— . c854 

Berliner  Ham . — . so 

New  Orleans  Luncheon  Meat . — . .  .12 

Star  Cooked  Ox  1  ongue . . ....  ,  .30 


.16* 

-I 

.1656 

.*7 

-«5 

-«5 

-15 

-15 

•»3 

•'3 

-17* 

.18 

.10 
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Nobody  can  make 
a  better  wagon 
than  we  do,  and 
nobody  can  make 
as  good  a  wagon 
cheaper  ::  :: 


We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 

Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 
PHILADELPHIA,  PA. 


The  word  ‘'package,"  as  used  in  the  Fourth  Proviso  of  the  Fifth 
Clause  of  Section  3  of  the  Act.  shall  Include  Jill  containers,  whether 
supplied  by  the  dealer  or  by  the  consumer. 

'RULE  NO.  7,  SODIUM  BENZOATE  AND  SULPHUR-DIOXIDE, 
continued.  When  any  quantity  of  sodium  benzoate  or  sulphur-dioxide 
has  been  used  in  the  preparation  of  a  food  that  fact  shall  be  plainly 
stated  on  each  package,  and  the  Act  also  provides,  under  the  Fourth 
Clause  of  Section  4,  relating  to  misbranding,  that  the  labeling  of  pack¬ 
ages  required  by  this  Act  shall  be  on  the  main  label  of  each  package, 


can  avoid 
this  annoyance 
by  using 

ATMORE’S 

Mince  Meat 

which  contains  no  chemical 
preservatives  or  adulterants. 

ATMORE  &  SON,  Philadelphia. 

Members  of  The  Amerleao  Assn.  lor  the  Promotion  of  Purity  In  Food  Products. 


HAS  IT  OCCURRED  TO  YOU 

that  after  all,  the  consumers  are  the  ones 
who  must  decide  the  Benzoate  of  Soda  ques¬ 
tion?  They  buy  the  goods.  Don’t  you  think 
it  reasonable  that  they  should  prefer  pure 
foods  to  the  kind  that  are  drugged  with 
doubtful  chemicals  ? 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

are  the  kind  that  bring  steady  customers  and 
help  you  to  keep  them  because  they  are  guar¬ 
anteed  pure  and  guaranteed  to  please.  Heiuz 
quality  is  appreciated  by  everyone  who  wants 
pure  foods. 

Anything  that’s  HEINZ  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


How  to  Make  Other 

A 

Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  "  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %.lb.  jars,  6  and  12-Ib. 
boxes 


CROFT  &  ALLEN  CO. 


Philadelphia 

PEN  IS  STL  VA  NT  A 


J 
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Swift  &  Co.— 

Premium  brand  Hams,  8  to  10  rba.... .J°>4 

•*  “  is  lb . — . l6'A 

•*  "  14  to  16  lbs . .  .16H 

“  **  18  lb . .  .i6}4 

'•  “  skinned,  iB-jolbs.„  .17 

>•  rt  boiled,  skinned,  fat- 

lfiSS  ■  *5  /'it 

“  Bacon . . ** 

"  Dried  Bed,  Inside® . —  .*0 

Beef  Tongues.  short  cat . i&% 

Winchester  brand  Hams,  skinned,  all  aver..  .15H 
"  “  8  to  10  lbs.  aver...  -15% 

“  “  ta  lbs.  aver . 13% 

"  "  14  to  16  lbs.  aver...  .*i% 

"  “  16  to  18  lbs.  aver  .. 

’*  “  Picnic . 11% 

Above  average  loose,  if  packed  %  cent  *  *b.  advance. 

LARD  AND  COMPOUNDS. 

Pure,  Compound, 

per  lb.  per  lb. 

Tierces,  about  340  lbs . 14%  • >> . 

Plain  tubs,  30  and  60-lb.  cans . 14%  *IIw 

10-lb.  tin  pails,  60  lbs . -15%  • 11 

5-lb.  “  60  lbs . 15%  11 Vt 

3-lb.  “  60  lbs . .15%  •>» 

Armour’s — 

Shield  Pure,  60-lb.  tubs .  *iVt 

Simon  Pure  Leaf,  3s,  5s  and  . . 17% 

White  Cloud  Compound,  tubs . 11 54 

«*  tierces . JiM) 

Veaetole,  tierces . >>K 

“  tubs . — . **H 

Swift  &  Co. — 

Premium  brand,  tierces . -  .  15K 

Silver  Leafbrand,  tierces... . — . ><K 

Jewel,  compound,  tierc«s„ . u'/t 

Cotosuet,  tierces . - . 


DRESSED  MEATS. 

City  Dr##*ed  Be«f — 

Choice,  native . .  .•8J4-.io 

Common . amma...~~..  -«7  “*°9 

Western  Dressed  Beef- 

Choice,  native  cattle . . . .  .  08  .  io 

Common  to  fair .  07  -.09 

City  Dressed  Veal — 

Prime . . . xa  "*x3 

Good  to  choice . ~ . 12  “•  x3 

Dressed  Hogs — 

Pigs . 11%-. it 

Hogs,  heavy . 

<*  t6o  lbs . nX-.is 

”  140  lbs . n%-.it 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . ta  --’4 

“  “  culls  . -  --to 

Sheep,  choice . ••••  •  ®9  -  I° 

**  medium . -o8  -.09 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongue* . each  -  .75 

Cew  Tongues . 5°  -  .7° 

Calf  Heads,  scalded  . 3°  -  -75 

Sweetbreads,  veal . per  pair  .40  -  .50 

<*  beef . per  doi.  -x.oo 

Calf  Livers . per  lb.  .so  -.*5 

Beef  Kidneys . per  dox.  -1.00 

Beef  Livers .  -  -°6 

Ox  Tails . per  dox.  .30  -  .65 

Hearts,  beef . per  lb.  .03  -  .05 

Rolls,  beef. . 

Tenderloin,  beef,  western . . . 

Freeh  Pork,  loins,  city . *•%-  -*4 

“  "  western  . . .  .ij  -  .13 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys—  Pet  lb. 

Western,  young  hens,  8  to  to  lb« . »5  -.16 

young  toms,  13  to  17 lbs . *5  -.*6 

Old  hens  and  toms . S3  -.25 

Common  to  good . 18  -.20 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . tf  -  •  a* 

Philadelphia,  freah  killed,  3%  to  4  lbs. 

to  pair . 24  -.28 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 25  -.28 

Western,  4  to  4%  lbs.  to  pair,  fancy . 19  -.22 

“  3  to  3%  lbs.  to  pair,  fancy . 19  -.22 

“  fair  to  good . 15  -.17 

Fowls — 

Western,  fancy . 18  -.19 

Heavy  Roasters,  4  to  5  lbs . to  -.21 

Fair  to  good. . 18  -.19 

Old  cocks . n  %-■  13 

Squabs —  Per  do*. 

Prime,  large,  fancy  .  3.50-4.50 

Mixed, .  *-75-3-75 

Dark .  1.50-0  00 

LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  i  %  to  *  lbs . 16  -.xj 

Large  Springers . „ . x6  -.18 

Fowls . .16  -.17 

Roosters . -.is 

Ducks . . . see.  .15  x6 

POULTRY  SEASONING. 

Bell’s  Sploed  Seasoning — 

Small,  or  xec.  size,  e  dos . per  dox.  .oe 

“  1  dox . “  .90 

Large,  or  sfC.  size,  x  doz. . "  j.8o 

1 -lb.  cam*,  x  do* . . . . . per  case  4.30 

J-tb.  caae,  %  do*.. . <•  xo.oe 

SAUER  KRAUT. 

Extra  quality,  long  cut,  about  5s  gal  .  «.IS 

X5-gal.  kegs . . 

Webster,  No.  j,  fancy,  N.  Y.  State,  ■  dox._...  .83 

Compass,  No.  3,  2  dox . So 
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PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  %  lb . 93 

Round  conical,  with  key,  No.  1, 1  doz .  a. 30 

“  "  No.  2,  1  doz .  4. 10 

"  "  No.  3,  %  doz . .  6.30 

"  “  No.  4,  %  doz.......  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.10 

No.  1,  cans,  1  doz .  2.30 

No.  2,  cans,  1  doz .  4.10 

No.  3,  cans,  %  doz . . . - .  3-35 

No.  4,  cans,  %  doz._...... . . .  4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies—  Per  doz. 

No.  32,  jars . 97% 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel's,  No.  to,  tumblers . .  .83 

National,  No.  10,  tumblers . 72% 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

"  4 54-lb.  toy  pails,  %  dos .  4.15 

Fruit  Butters —  Per  doz. 

...  .98 

...  1.00 


Apple,  No.  32,  jars . 

“  Southwark,  No.  3,  tins . 


“  No.  5,  toy  pails .  2.70 

“  30-lb.  pails . per  pail  1.08 

"  20  lb.  crocks . per  lb.  .07^ 

"  Schimmel’s,  30-lb.  pails .  "  .06 

Prune,  30-lb.  pails .  "  -07% 

Peach,  30  lb.  pails .  “  .*7 

Jams — 

Schimmel's,  pure,  jars,  2  doz... .  1.7a 

Southwark,  assorted,  jars,  2  dot . 93 

Orange  Marmalade — 

Hartley's,  imported .  1.80 

Schimmel’s,  pure . 1.65 

Warrock’s  Guava  Jelly — 

x-lb.  tumblers .  4.00 

K-lb.  “  . . 

FRESH  FRUIT  JAMS. 

rt  ...  tj  In  No.  x  In  No.  i  glass 

Curtice  Bros.—  ... - ,  *m 


Raspberry  and  Currant  Jam.. 


Red  Currant 
Quince  (slice* 
Peach 


h 

d) 


am . 

Jam.. 


Gooseberry 
Green  Gage . 


age 

Jai 


am.. 

am.. 


Damson  Jam . 


Pineapple  Marmalade . 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Ege  Plum . 

Tins  packed  in  cases  of  four  dozen  each, 
packed  in  cases  ot  two  dozen  each. 


>1.25 

>1.65 

1.25 

>.65 

1  ■  »5 
>•*5 

1. 65 

1.25 

z.65 

>•*5 

>.63 

1. aj 

1.65 

>•*5 

z. 65 

1.25 

z.65 

1.25 

z.65 

1. *5 

1.65 

1.25 

1.65 

>•*5 

z.65 

>•*5 

z.65 

>»5 

1.65 

1.15 

1.65 

z.65 

z.65 

1.65 

z.65 

Glass  jars 


xoc. 8Z. 

83 

■85 

*5 

•85 

•8S 

«S 

.85 
•85 
•85 
•85 
85 
•  85 
■85 
•85 

•«5 


DRUGS. 

Family  Medicine*. 

Guaranteed  Full  U.  S.  P,  Strength. 

5c.  sz 

Castor  Oil . 45 

Sweet  Oil . 45 

Spirits  Nitre . 45 

Spirits  Camphor .  _... 

Spirits  Painters’ Commercial...  .45 

Paregoric . 45 

Glycerine . .45 

Syrup  Squills . 45 

Syrup  Rhubarb . 4s 

Syrup  Ipecac . . . 43 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . * . 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . .  .45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Laudanum,  10c.  sixe . per  doz. 

“  25c.  size .  " 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb. 

Borax,  powdered,  bulk. . per  lb. 

*'  lump,  bulk .  “ 

Butter  Color,  W.  &  R . per  doz. 

Bluestone,  bulk. . per  lb. 

Copperas .  “ 

Camphor,  gum,  t-oz.  blocks .  " 

"  Bakes,  250-lb.  bbls 

“  less  quantity 
Tar  Balls,  230-lb.  bbls 
“  less  quantity. 

Castoria,  Fletcher’s . per  do*. 

“  Pitcher’*. . . *• 

Carbonate  of  Ammonia . . . per  lb. 

Epsom  Salts... 

Glauber  Salts.. 

Glue,  ordinary . . . . . . .  " 

"  white . . . . .  “ 

Gum  Arabic . . . . .  *• 

Haarlem  Oil . per  do*. 

Husband’s  Magnesia . “ 

Jamaica  Ginger,  Hires’,  flask*.. . ....  •• 

Licorice,  P.  &  S.,  5c.  Mick,  imported,  per  doz. 

“  M.  &  R.,  c-lb.  boxes . per  lb. 

“  “  boxenges,  5-lb.  boxes  ** 

"  4*,  6e,  8s,  is,  169,  5 -ft)  boxes  " 

"  mot- _ _ _ _ _  ’’ 

Putty,  ss-lb.  can* . per  100  lb*. 

“  30-Ib.  can* .  " 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 


*5C.  sz. 

1  •  25 


1  -95 
1  95 
1.95 
i-95 
>95 
>95 
>■95 
>•95 
>95 
>•95 

>•95 
>•95 
>•95 
■  U 
.88 
•95 

•°3 

•°7 

.06 
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Paris  Green,  100-125-lb.  kegs . per  lb.  .24% 

“  J^-lb.  packages . .  “  .29 

4 4  ^-lb.  packages .  44  .28 

44  x-lb.  packages .  44  .27 

Rosin .  44  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  “  . per  gross  9.00 

Roachsault,  xoc.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

14  granulated,  about  100-lb.  kegs  “  .06^ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags  . .  2-35 

44  less  quantity . per  lb.  .03# 

Venetian  Red .  44  .ox 

Whiting  . . “  ,oa 

Goffs —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 7^7 . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 

Druggists’  Sundries. 

Acid  Phosphate,  Hereford's . per  doz.  4.15 

Bath  Brick,  box  25  brick* . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand. . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  "  x.oo 

allons.... . each  .30 

bbls .  “  3.50 

is .  "  too 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . per  ca*e  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  *sc.  size .  s.oo 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  *.00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders. 10c.  size  .73 

Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  a  size . 90 

No.  3  size .  s.oo 

No.  4  size...,. .  a.sj 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  s  size  .85 
No.  3  size  1.75 

No.  4  size  t.oo 

Lemon,  No.  *  size . 90 

Orange,  Ne.  a  else.. . .90 


SAUER'S 

PURE 

EXTRACTS 

F  or  Flavoring  Ices.  Cakes  Etc. 
Btsrfiv  t E ST.  At  youp  Groce « s  IOCS 259 
uu'trsr  saLC  or  t.vnsAWis  un.ti  i>  stati  c 


Sauer’s  Flavoring  Extracts— 

No.  x,  Lemon  and  Vanilla . 

No.  a,  Vanilla  and  Ros* . 

No.  *,  Lemon  and  assorted . 

No.  4,  “  *’  . 

No.  4,  Vanilla  . . 

Assorted  cases,  No*.  1  and  s . 

Noe.  1,  *  and  4 . 


Bulk. 

XXX  Vanilla. .  i.50 

XX  Vanilla .  x.*5 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Clov**, 

Celery . 

Peach,  Rose,  Apricot, 

Violet .  1.  $e 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  PUtache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. .  x.a$ 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 . 

“  No.  *X . 

*•  No.  X . 

Extract  Lemon,  No.  *3 . 

«  No.  «X . 

"  No.  X . 

Ingersoll’*  Flavoring  Extracts — 
High  Grade  Vanilla 


pts.  qts.  %  gals 


3.00 

*•50 

s.oo 


6.00 
5.00 

4« 


1.00  1.60  3.00 
•75  5-5° 


a. *3  4. to 


Select  Vanilla.. 
"  Lemon 


Lemon... 


small  sine . 


•45 

X 
2.00 
•»5 
10.  to 
XI. Io 
gals. 
12.00 
10.00 
8.00 


foe 

10.00 


7-50 
7.00 
Per  dox. 

s.oo 

.to 

•  45 

'\U 

•45 

>•75 

85 

85 

•  45 


Mapleine. 


Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle . . 

8  oz.  bottle . 

16  oz,  bottle . . . 

32  oz.  bottle . 


..retail 


Per  doz. 
•35  3-°° 
.60  5.25 
1. 15  9.50 
a. 25  18.00 
4.00  35.00 


Liquid  Renaet  and  Tablets. 


Per  doz. 

Blair's  Liquid  Rennet . . 

. .  1.  so 

“  Rennet  Tablets,  3  dox . . 

. .  -75 

Shinn  &  Kirk’s  Liquid  Rennet . 

. — . — _.  I.  so 

Hanson’s  Junket  Tablets,  3  dos . 

- - .73 

Union  Tablets,  3  daa . . . . . 
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CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

%  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  dox.  qts._ .  3.50 

“  "  2  dot.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  dox.  qts.  3.7s 

“  “  a  dos.  pts .  4. *5 

Mott’s  brand  Golden  Russet,  1  dos.  qts .  3.75 

“  “  s  dos.  pts .  4. S3 


CHEWING  GUM. 

Adams’,  counter  jars,  zoo  5c.  packages .  2 

“  boxes,  20  package* . 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1 

Spearmint,  20  packs,  zoo  pieces- . 


•75 

•55 

•47 

•S 

55 


RICH. 

Extra  Fancy  Head,  XXXX,  ioo-lb.  bags.. 

Fancy  Head,  ioo-lb.  bags . 

Extra  choice,  ioo-lb.  bags . 

Choice,  ioo-lb.  bags . . 

Prime,  ioo-lb.  bags . . 

Japan,  fancy,  ioo-lb.  bags . 

"  choice,  xoo-lb.  bags . 

Java,  fancy,  poliahed,  xoo-lb.  bags,. 

B.  Fischer  &  Co. — 


THE  FINEST  MADE  PRODUCED 

Packed  Exciuaivtiv  Bt 

i 

Larges  Diairibufm  of  Pocfcgl  Rite  io 
the  Untied  5l«fe»  , 

Fischer’s,  choicest  head,  z-lb.  bsg* . 

"  ‘  lb . 

Queen  Quality  head,  z-lb.  bags . 

“  “  3-lb.  bags . 

“  “  5-lb.  bags . 

Coronet,  bead,  z-lb.  bags . 

"  3-lb.  bags . 

Imperial,  choicest  Japan  style,  z-lb.  bags . 

“  «  “  3-lb.  " 

“  "  «  5-lb.  " 

Natural  Pure  Food,  head,  z  lb . 

Extra  fancy  head,  Acme  Brand,  zoo-lb.  bag* 

Fancy  head,  zoo-lb.  bags . 

Choice  head,  zoo  lb.  bags . 

Fancy  Java  head,  zoo-lb.  bags . 

Fxtra  fancy,  Patna,  zoo-lb.  bags . 

Siam,  Patna  style,  zoo-lb.  bags . 

Choice  broken,  zoo-lb.  bags . 

Extra  fancy  Japans,  ioo-lt>.  bags . 

Choice  Tapazzs.  zoo-lb.  bags . 

Crushed  head,  choice  broken,  z-lb.  bags . 

East  India  head,  i-lb.  bags . 


• 7 % 
■07% 
•07 

•7 

.ls% 

■•S% 

•  •5 
*5 

•  *5 

■•W 

VM 

:3 

'•Ik 

•®4K 
■  04 
07K 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  t.30 

“  60  5-lb.  bags .  4.00 

“  *t  Z4-Ib.  bsgs .  3. 7J 

"  30  10-lb.  bags .  3.75 

“  115  sK'lb.  bags  . .  4.0a 

Irish  Linen,  s5o-lb.  bags .  t.m 

“  56-lb.  bags . *5 

"  28-lb.  bags . 31 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . psr  bbl.  3.0a 

Pretzel,  280-lb.  bbls .  *  4® 

“  z 80-lb.  sacks .  t-55 

Cheese,  280-lb.  bbls .  *.4* 

Packing,  70-lb.  cotton  bsgs . 4* 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  ess* .  *.*• 

New  Ivory,  24  large  cartons  to  casa .  1.3a 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  In  bbl . psr  bbl .  s .  fa 

Less  than  5  bbls.  the  list  net;  J  to  9  bbls.,  5  per  cant 
discount;  10  bbls.  or  mors,  7%  per  eaat.  discount  ns| 
be  allowed. 


SALAD  DRESSING. 

Par  das. 

Durkee’s,  large,  1  doz . .  4. as 

"  small,  e  doz..„ . . . . . . 

Schimmel’s,  small,  s  doz . 

My  Wife’s,  large.  1  doz.. . 

"  small,  s  doz . . . 

Snider’s,  pts  ,  1  dos . . . 


•T,% 

>45 

•F 


SAL  SODA. 

Bbls.,  37s  Ibi . . . . . . . 

Ken,  150  lbs . . 

to-fb.  banes,  balk  or  granulated - 
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Knox 


p°| 

EelmnE 


PACKCO  BV 

CHARLES  B.KHOX 
jOHwtroww.  w.r,uu>. 


We  Advertise 
Knox  Gelatine 
Extensively 


4J  Because  we  know  that  every  one  we  in¬ 
duce  to  buy  it  once,  will  always  buy  it. 

4J  We  show  our  confidence  in  Knox  Gelatine 
by  spending  a  fortune  to  tell  j^our  cus¬ 
tomers  about  it.  We  wouldn’t  do  this,  if 
we  were  not  sure  tbat  it  would  please ;  we 
go  further  by  agreeing  to  refund  its  cost  to 
every  customer  who  doesn’t  consider  it  per¬ 
fect.  This  means  you  are  safe  in  pushing  it. 


Charles  B.  Knox  Co. 

JOHNSTOWN  =  -  NEW  YORK 


Ask  Yourself 
This  Question 


“What  washing  powder  will  it  pay  me  best  to  push  ?” 

The  answer  is 

Swift’s  Pride  Washing  Powder 

The  regular  profit  on  it  is  larger  than  you  can  make  on 
any  other,  and  you  can  make  that  profit  oftener,  because  its 
merit  and  our  heavy  advertising  make  it  sell  fastest.  Be¬ 
sides,  we’re  offering  you  a  Special  Profit  just  now  that  you 

can  find  out  about  from  the  nearest  Swift  Branch  House. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


Start  1910  in  a  Befitting  Manner 

If  you  will  inaugurate  a  plan  of  campaign  in 

favor  of  the 

.Exton  Oyster  and 
Butter  Cracker 

you  will  find,  at  the  end  of  the  twelve  months, 
that  the  effort  has  been  richly  rewarded.  The 
goods  are  best  known  and  known  as  the  best 
— have  been  for  sixty  years — and  are  sold  by 
leading  jobbers. 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 

The  Best  Known  and  Known  as  the  Best 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co.,  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


CASH 


■=$r- 


- - 

-ir  njmmrn 

1  1 

CARRIER 

Keep  a  check  on  your  sales 

Fix  responsibility— lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 
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SAUCES. 


Per  do*. 
..  7-5® 

-  4-5° 

..  a.  50 


Lea  &  Perrins' — 

Worestershire,  quarts . ...— . ■ 

44  pints  . 

44  %  pints . 

Snider’s— 

Chili,  No.  16,  1  dor . ~ . 

"  No.  8,  2  doz . -•■ 

Oyster  Cocktail,  No.  16,  2  doz . 

“  No.  8,  a  doz . . 

Worcester,  Campbell’s,  No.  8,  2  doz..... - 

North  of  England,  No.  8,  2  doz. . 

Chef,  2  doz . . . * . 75 

Campbell’s,  Chili,  10c.  size,  bottles . 


a.  35 
*•35 
a-35 
1.40 
•*7 


.90 
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SEEDS. 

Per  lb. 

Canary  . 

44  bush.  60-lb .  2.40 

Celery . •• .  7 

Coriander,  bleached . - . . 

Hemp . 

“  bush.  40  lb . .. .  tlu 

Mustard,  Brown . 

Mustard,  Yellow . 

l^zz==z====  :3 

•'  bush .  2-5° 

Sunflower,  per  lb . . 


SODA. 

Bl-Carb..  zia  lbs.,  kegs.... - ke* 

Bi-Carb.,  bulk,  less  quantity...—.. . P®*lb- 

Babbitt’s  Soda,  54-lb.  pkgs.,  25  lbs .  <f 

Arm  8t  Hammer  bd.,  54»,  36 .lbs . 

«.  «  “  lbs.,  36  lbs . 

"  "  “  3<5  lbs.  ....  " 

Saleratus,  Babbitt’s  bd.,  Y.*.  *3-*.  bxs. 


*•1° 
•02  54 
.05H 
■  °sH 

.04% 

:S# 


mineral  water. 

Sheboygan-  Pe/ 

Large,  50  In  case . - . 

Small,  too  in  case .  7  ■  5° 

Nips,  100  in  case . . . ;  °-50 

Rebate  of  50  cents  per  case  on  five-case  lots. 


SOFT  DRINKS. 

Per  doz. 

Clicquot  Club  Co.-  P**  case 

Ginger  Ale,  extra  dry,  pints,  a  doz... .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  2.10 

Blood  Orange,  extra  quality,  pints  a  doz . . 

Birch  Beer  extra  quality,  pints,  2  doz .  a.  to 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz..  ......  a.  10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9 . 00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate .  *’*° 

Root  Beer  Extract,  Hires’,  1  doz.. .  *-5° 

Hires’  Root  Beer,  Carbonated,  a  doz . 8754 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87H 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4-*5 

*•  44  pints,  2  doz .  4.7$ 

*•  44  “  J6-pints,  3  doz .  4^50 

•»  44  44  4-ounce,  6  doz .  5. 00 

*•  44  4*  ^-gallons,  8  bottles  5.00 

5  per  cent,  discount  on  5  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatub,  54  gross.. . - . •  • .  a. 50 

Bon  Ami,  10-cent  size . 54  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .7a 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

<1  ««  44  3  doz . per  doz.  1.4s 

44  44  email . per  gross  7.00 

««  <«  44  . . . per  doz.  .6s 

Puts  Paste,  large . - . P«r  doz.  .  55 


SOAP— Laundry. 


Bars. 
. 100 


.xoo 

,.100 
.100 
..  60 
70 


ftOHl ft  . . . 

Acorn. . . . 

Ark . 

American . 

Bee . 

Best,  Babbitt . 

Babbitt’s  New  York  City . 

Big  Master . 

Brown . 

Borax,  Dreydoppel .  4° 

"  Pearl,  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

'*  Handsome .  60 

**  Eavenson,  large . 100 

••  **  small . zoo 

“  Kirkman’s . 100 

“  Red  Seal . 100 

"  Swift". . too 

“  Climax . 100 

Circus . too 

Cotton  Oil,  Whit. . 100 

Coal  Oil  Johnny . 100 

Cygnet . too 

Dobbins’  Electric . too 

Dewey . 100 

Fairy .  too 

Fels-Naptha . too 

Five  case  lots  freight  prepaid. . 100 

German  Family . too 

Good  Morning . too 

Glycerine  Tar . 100 

Gloss . too 


Less 
than 
5  bxs. 
3°S 

*•75 

*•85 


Grand  Pa’s,  large . 

I* 

Ivory  — ... — . . 

“  small ...  . . 

Lenox . . . 

Life  Buoy . 


. . 50 

. . . too 

. . —too 

. . too 

. . - . -  50 

. 100 

Lautz’s  Naptha — . . ...too 

Magic  Cleaner . . too 

Marseilles,  laundry  size . too 

“  5-cent  size . too 

“  toilet  size . too 

Master . - . too 

Mayer’s . ...too 

"  . . .  5° 

Miller’s  Naptha . too 

Naptha,  Swift’s . too  3 

««  P.&G . too  3 

Octagon. . too 

Old  Mill . too 

Ozone . too 

Oleine,  Conway’s .  60 

"  Golden .  5® 

"  Eavenson’s . . .  0° 

«<  Kirk’s .  60 

“  Philadelphia,  60  blocks . 

"  “  73  "  . 

H  Pennsylvania . . ..... .  60 

“  Procter  &  Gamble . ..7*  3°° 

“  Young’s  Best .  00  a. 80 

Pride,  Swift’s . too  3.50 

Polo . . . 1  ao  a.  45 

Quaker  City,  boxes . too  2.90 

“  tubs . 150  4-bo 

Sunlight, oval . too  3.8$ 

“  twin  bars . . . zoo  3.95 

Santa  Claus.. . too  3.10 

Saratoga . —tao  a. 45 

Star . . . too  3.00 

Sunny  Monday . too  4.00 

White  Cloud . too  3-85 

Wool  Soap,  large . to®  °-75 

“  am  a  1 1 . „ . I0O  4.OO 


Toilet  Setpi. 

Buttermilk  Cosmo . gross  6.60 

«  *<  doz.  .60 

“  Swift’s..!..! . gross  4.30 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box  3.15 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box  4.35 

Castile,  Lexard,  floating . too  4.00 


3-8o 
7.00 
4.00 
3-0® 
t  95 

|:B 

3.00 

5.80 

4.00 

4.00 

3-£ 

3.80 

*.90 

3.30 

ll 

3-9° 

2.90 

3-75 

2.50 

2. is 

a-33 

2.07X 

2.85 

2.85 

1.60 
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Coleman’s  Mustard,  D.  S.  F. — 

1 -lb.  tins pe r  doz. 

54-lb.  “  . . .  " 

S4-lb.  "  . -  “ 

H-lb.  *'  . ~ . .. . —  “ 

1 8-lb.  kegs . . . — . . . 

Pepper —  Bbls.  Boxes. 

Black,  High  Grade. . —  .14  .15 

Black,  Low  Grade . . . 10  .11 

White,  High  Grade . . .  .28 

White,  Low  Grade . . .  .17 

Red,  High  Grade . .ai 

Red,  Low  Grade .  .16 

Cinnamon — 

High  Grade . .22  .23 

Low  Grade . -*3  -x4 

Cloves — 

High  Grade . 22 


5-4® 
a.  70 
*•45 
•9® 
•43 
Cans. 

•  *7 
■  *3 
■3® 
.19 

!i6 

•  »5 
.20 


Conti,  original  boxes . 


Elderflower,  large  cake . . . 

Fleur-de-lis . 


Hearts  and  Flowers . 

Maxine  Elliott . 

Oatmeal,  3  cakes  Inbox . 

Olive  OU  Castile,  white,  green 

9  34-lb.  bars  to  box . 

Turkish  Bath . 


too  cakes . 


*■  85 

2.70 

2.40 

2.60 

2.80 

2.80 

2.60 

4- 75 
3-75 
3-75 
3-75 
3-7S 
2.10 
3.20 

5- 55 

3-5754 


4.00 

4.00 

3-9S 


1*5 


2.00 

. ib. 

■  13)4 

. lb. 

,ti)4 

•  7® 

■gross 

4-4® 

4.50 

•45 

.gross 

935 

8.10 

«« 

3*5 

Jttled, 

. lb. 

•®9 

■4® 

1.90 

...box 

3-75 

4-5® 

4-15 

4.fo 

3*5 

3-9® 

3-5® 

Low  Grade . . . *7 

Allspice — 

High  Grade.  •  ISMSSHttSMISMSHMSI  .11K  .laK  .14)4 

Ginger — 

High  Grade . . . .  -.25 34  -2634  .28)4 

Low  Grade... . .  *a  .13  .15 

Mace- 

High  Grade . . . .  .75  .77 

Nutmegs — 

High  Grade . .  .30  .32 

Mustard — 

Yellow,  High  Grade . 19  .ao  .22 

Yellow,  Low  Grade....... . 14  .*5  .*7 

Brown,  High  Grade . 14  .15  -*7 

McCormick  &  Co.—  P«r  doz. 

Bee  Brand— Pepper.  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . )4-lb.  cartons  .40 

34 -lb.  cartons  .75 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, 54-lb.  cartons  .  35 

34-lb.  cartons  .70 

Bee  Brand,  In  canisters,  above  assortment, 

No.  45  size  .45 
No.  90  size  .85 


'  1*^*’..::.." . 

Armour’s . 


Scouring  Sea?. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young's,  48  bars .  *-8o 

Brooks’  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  a. as 

“  Hand,  36  bars . — .  a. as 

Wrigley’s,  too  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.. . . .  a. 35 


Sea?  Powdor. 

Per  case 

Pearline,  36  packages .  a. 70 

“  .  2.70 

“  too  *'  .  a.  65 

Soaplne,  No.  7,  too  packs .  2.37)4 

"  No.  12,  too  “  .  3-9® 

**  No.  17,  36  “  .  2.43)4 

Babbitt’s  1776  Powder,  too  6-oz .  2.25 

Finola.  100  packages .  3  *5 

Gold  Dust,  Falrbank’s,  too  12-oz.  packages....  4.00 
"  "  244-lb.  "  ....  4.50 

Naptha  Borax,  too  packages,  large .  4 . 75 

“  too  5-cent  packages. .  3.7s 

Klrkollne,  white,  24  large  packs .  3.55 

“  “  too  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s.. .  4.00 

'*  “  502s .  4.00 

•*  “  loots .  400 

Nine  O’clock  Tea.  too  packages .  3.1S 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift’s  Washing  Powder,  too  is .  4.00 

“  “  244s .  4.00 

Pennywash,  1  gross  and  144  i-cent  cakes  free.,  to. 25 

Powerine,  too  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules . . .  3 .00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz . ....  “  ■  85 

L{-lb.  net,  tins,  2  and  4  doz .  “  100 

)4-lb.  net,  tins,  2  doz .  “  *-9° 

x-lb.  net,  tins.  1  doz .  “  3.7° 

6  lb.  cans,  full  weight . . . per  lb.  .23 

10-lb.  cans,  full  weight .  11  •  *» 


Mustard— Pro?arod« 

Campbell’s,  jar,  a  doz . 

Campbell’s  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  a  doz. . 

“  «  20,  “  "  . - . 

Beer  Mug,  fancy,  large  size,  a  doz . 

Lemonade  Glass,  tall,  a  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  a  doz . 

Water  Tumblers,  glass,  No.  to,  4  doz . 


Per  doz. 

90 
90 


65 

75 

9® 

85 

42)4 
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Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . 54  gro.  *-t5 

Electric  Paste,  14-gross  uoxes„ . - .  4-*> 

Magic  Paste,  M  -gross  boxes. . . .  4.75 

Parlor  Pride,  large  size . . . per  dot.  .87# 

“  “  . ....per  gross  10.35 

"  small  size... . per  doz.  .70 

Climax  Enamel,  54 -gross . per  gross  9 . 40 

Black  Jack,  54-gross .  “  7.00 

Rising  Sun . "  5-75 

Sun  Paste,  5-cent  size .  “  4-5® 

“  10-cent  size .  “  7- 20 

X-Ray  Stove  Polish — 

5-cent  size.  No.  5,  per  box  of  54 -gross .  1.25 

Per  box  of  54 -gross .  2.50 

14  dozen  to  gross .  5  •  °® 

10-cent  size,  No.  10,  per  box  of  54‘gross .  *-*5 

Per  box  of  54-gross .  4-5® 

Per  gross .  9.0® 

F.  F.  Dailey  Co.— 

a-in-z,  smaller  size . per  doz.  .75 

2-in-i,  large  size . . .  "  t-75 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . °7 

Allspice . ®4)4 

Cloves . . 

Mace . . . 48 

Nutmegs,  large . id 

4‘  medium . *2}$ 

Cinnamon  Bark,  Canton . 12 

44  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 55 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . . . 05 


CORN  STARCH, 

Davis,  48  5-cent  packages . per  case  1.80 

“  36 10-cent  "  .  “  a.  70 

Duryea’s,  40-lb.,  i-lb.  packages . 0754 

'•  20-lb.,  “  — . 07)4 

Niagara,  40-lb.,  “  . . . °5 

Cream,  48-lb.,  “  . . .  3-45 

Kings  ford’s,  40-lb.,  "  ®7)4 

"  20-lb.,  “  ®7» 

Rex,  40  lb.,  1  lb.  packages . . . 0354 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

"  Linen  Gloss,  3-lb.  cartons . 

Klngsford's,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  i-lb.  packages . 

"  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

**  Sarin  Gloss,  lb.  packages . 

11  Superior  B,  bulk . 

"  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

"  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  "  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . . . per  package 

Starch  Polish,  ao  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkgo. 

Excelsior,  24  packs . . . . 

McAllister,  36  packs .  “ 

Gold  Medal,  24  packs .  “ 

Bird  Gravel — 

Red  or  White,  small,  pkgs . per  dox. 

Red,  large,  36  pkgs .  " 

Silver,  small,  36  pkgs . . 

“  large,  36  pkgs .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  a  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Paist’s  Glue,  1  doz .  “ 

Carpet  Tacks,  Wooden  Keg,  54-g*®*8  case, 

assorted,  6,  8,  tos . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  “ 

8-oz .  “ 

to-oz .  " 

«« 

12-OZ . 

Matting  Tacks — 

No.  10,  steel . P*t  doz. 

No.  11,  “  .  “ 

No.  12,  “  .  * 

Fli-Stickon,  Fly  Ribbon . per  gross 

Fll-Stickon,  54  £t°ss  display  carton.. . 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  to  cartons . 

Sdcktite  Fly  Paper,  too . per  case 

“  “  10  cartons. .  “ 

Wax,  White  and  Yellow . per  lb. 


•  ®9) 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  30  yds.  to  lb . per  lb. 

44  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  ** 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  bails  to  lb.  In  5-lb. 

bunches . 

Coarse  Hemp  Twine,  8  bails  to  lb..  In 

5-lb.  bunches . per  ib. 

Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  lb., .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

u  xo8  ft.  to  hank. .  " 


.08  J* 

•75 
.20 
.18 
.  16 
.20 
•25 

.20 

.  l6 

.07 

1.60 

X.70 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

NEW  CROP.  1908. 


Special,  extra  fancy.  No.  736 . 

GUV/ivu,  /«•••*• . .  * 

B.  H.  F.,  Horse  Food  Molasses.... 

STOVE  POLISH. 

Enameline  Paste,  small,  54-gross . 

large, 


Liquid,  large,  “ 

“  small,  “ 


Per  gro. 
..  4-0® 

„  7.00 
6.65 
..  4-9® 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  x  doz.  No.  3  serew- 

top  cans,  both  freight  paid . . . . . 4* 

Gold  Mine,  in  bbls.,  new  crop . 28 

Fancy,  No.  109 . 

Fancy,  No.  . . 

Prime,  No.  . a$ 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop. . 4® 

West  India,  choice,  No.  510,  compound.........  .»S 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL 


“Better  Than  Imported  Macaroni” 

Why  ?  Because  it  is  made  of  belter  ingredients.  Because  it 
is  made  under  ideal  sanitary  conditions.  The  delicious  flavor  will 
make  your  customers  thank  you  for  telling  them  about  Woodcock 
and  they’ll  buy  more  of  it  than  they  would  ever  buy  of  other  kinds. 

WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 


Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

FORBES,  Coshocton,  Ohio 


Reckon  Up  the  Profit  on  LOWNEY’S  COCOA  and  see  if  it  does  not  pay  you  better 

_ _  th  on  m  net  r\  n  n  \r  m  rrc*  IlfIJ.  A  A 


- - than  most  package  goods.  Wide  Ad¬ 
vertising  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 

back  again  and  again  for  it. 

DON’T  FORGET  THAT  lOWNEY’S  COOKING  CHOCOLATE  Is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


sw  Walter  M.  Lowney  Company 


BOSTON,  MASS. 


81% 

on 

These 


WHEN  you  can  make  81  percent,  from  an  inde¬ 
pendent  match,  what  possible  reason  can  exist 
for  not  preferring  it  to  all  others  ? 

The  Ohio  Blue  Tip  Safety  Match  is  the  safest, 
surest  double-tip  match  made.  It  is  absolutely  relia¬ 
ble,  and  will  stand  by  both  you  and  your  customers. 
That’s  a  way  independent  goods  have  of  doing. 

Ohio  Match  Sales  Co.,  New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse,  41 1  Marshall  St. 


Advertising'  Doesn’t 
Move  These  People 

You  must  keep  some  of  the  heavily 
advertised  cereals,  of  course,  because 
they’  11  sell  as  long  as  they’re  advertised. 

You  ought  also  to  keep  Wheatena, 
the  favorite  cereal  food  of  the  substan¬ 
tial  people  who  cleave  to  that  which  is 
good  through  campaign  after  campaign 
of  advertising. 

There  are  families  three  generations 
of  which  have  used  no  other  cereal 
than  Wheatena.  The  tender  kernels  of 
selected  wheat,  prepared  after  a 
method  exclusive  with  us. 

THE  WHEATENA  CO.,  Rahway,  N.J. 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


SOAPS 


Young’s  Scouring 
Soap 

Cygnet  Soap 


f 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 
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Glucose. 

Best,  for  confectionery .  2.6® 

HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07^ 

Ltomesiic,  Darrel* . per  gal.  .  7* 

Selser's,  lunch  bottle*.  1  dor . per  dor.  .95 

Seiser's,  medium  bottles,  3  dor .  “  1.35 

Schimmel'*,  10-oz.  bottles,  a  dor.  in  case .  1.4s 

"  6-0*.  “  “  “  . 95 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Honey —  Per  dor. 

No.  1  jar,  1  dor.  in  case .  *.40 

No.  *  .jar,  2  dor.  in  case .  1.30 

No  3  jar,  3  dot.  in  case . 95 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason's  Quart  Jars—  Per 

4  dor.  In  ban-el . 

1  dor.  in  case . 

Lyle's  Imported,  No.  a  cans,  a  dor .  1. 

Globe,  No.  a  tins,  a  dor . 

Globe,  No.  a}4  tins,  a  dor . 

Globe,  No.  $  tins,  1  dor .  »• 

Globe,  No.  10  tins,  %  dor.,.. . .  1. 

Banner  in  jars ,  compound . 

White  Clover,  in  jars,  compound . 

Purina  Pancake  Syrup,  36  pts .  *• 

“  “  24  qts .  4' 

"  "  ia}4  K»ls .  7- 

<*  «  6  gals .  ia. 

*Kare,  ro-cent  sire,  a  dor . per  case  s. 

Ease,  aj-cent  sire,  1  dor .  “  *■ 

Duff's  Molasses — 

Gal.  cans,  screw  cap,  %  dor.  to  case .  6. 

U-gal.  cans,  screw  cap,  1  dor.  to  case .  3. 

Qt,  cant,  screw  cap,  a  dor.  to  case .  r. 

Palmetto — 

No.  10  cant,  short  gal.,  screw  cap,  J4  dot. 

to  case . 5 

No.  5  cans,  short  screw  cap,  1  dor. 

to  case .  * 

Full  qt.  cans,  plain  top,  a  dor.  to  case .  »■ 

No.  a  cans,  a  lb.  sire,  plain  top,  3  dor.  to 

case . — . 

Red  River- 

No.  aj£  cans,  lb.  tire,  plain  top,  s  dor. 
to  case .  1 


dor. 

9*X 

11 

80 

96 

87 

77 

9*X 

90 

30 

00 


80 

ao 

dor. 

«o 

50 

85 


80 

40 


MAPLE  SYRUP. 

Towle’*  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  In  case .  *3 -5° 

}4-gal.  cans,  ia  in  case .  7*25 

Ot.  cans,  24  in  case .  4-I2M 

Pt.  cans,  24  in  case .  2 *5° 
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Ot.  hot*!**,  is  ia  case . — . .  4-9° 

Pt.  bottles,  *4  in  case . . .  *  5° 

Fives  bottles,  *4  in  case . _ . — .  3-75 

Jacket  cans . — . per  gal.  1.00 

Vermont,  gal.  tins . . . per  gal.  i.as 

“  ^-gal.  tins._ .  7.75 

Haren’s,  qt.  bottles .  4  » 

“  pt.  bottles .  a. 40 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Pure  Syrup —  Per  dot. 

Square  bottles,  2  dor.  in  case.... . — .  *  40 

Fruit  jar,  a  dor.  in  case .  *  40 

Medium,  a  dor.  in  case .  i.jo 

Small,  a  dor.  in  case . 90 

Square  hill  gals.,  %  dor.  in  case. .  10.80 

Square  fall  gals.,  1  dor.  in  case .  6.00 

5-gal.  jacketed  cans .  4.30 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  dor. 

Little  Gem,  parlor,  a  string . . . a .  4-,5 

N  U,  No.  6,  split  handles .  3-5° 

Leader,  No.  6,  3  string,  red  handles .  3.65 

Princess,  No.  4,  fancy  handles .  4.5* 

Whisks,  2  sewed .  1  •  10 

Factory, heavy .  4  •  71 

Washboards, 

No.  Per  dot. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double . .  3-5* 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector . ,  3.00 

ia6,  Ruby,  single .  >-9° 

130,  Little  Gem,  pail  board .  r.35 

142,  Celery  City .  »•  75 

Backets. 

Per  doc 

O.  G.,  a  wire  hoop* .  1.60 

“  3  wire  hoops .  i-75 

Pine,  a  hoops,  flat .  i  •  5° 

“  3  hoops,  flat .  1.65 

Galvanized,  ia  qt .  **75 

“  14  qt .  x-9° 

Indurated  Fibre .  2.  40 
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Batter  Dishes. 

No.  Per  M 

1,  Solid  oval...— . . . - . 9* 

“  .  x.rj 

3,  "  .  »-4° 

5.  *'  .  t-95 

r,  Wire  ends . 90 

“  . . .  1. 10 

3.  “  - . .  »•*! 

5.  “  .  1  -85 

Picnic  Plates,  8  In .  a.  10 

“  9  in .  a. 40 

Crates  contain  150  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper — 

No.  . .  r .  40 

No.* .  1.60 

No.  3 .  i.  80 

No.  5 . - .  ••  so 

Clothes  Plas. 

Per  box. 

5  grosa . 40 

Tlbbalt  Clothesline  Hooks . .per  dor.  .35 

Eg*  Crates. 

Perfection .  1.00 

“  to  sets  fillers .  s .  35 

Standard,  ia  sets  fillers .  1.30 

Star  Egg  Carriers,  No.  1,  a  dor . per  dor.  2.25 

“  No.  a .  “  3.50 

Star  Egg  Trayr,  No.  1, 1  M . per  M.  3.00 

“  No.  a . per  dor.  4.J0 

Divisions . aor.  sets  .35 

BRUSHES. 

Scrub  Brushes. 

No.  Per  dos. 

as,  White  corner . 75 

23,  Medium  size . — .85 

27,  Large  .  1.10 

13,  Marole,  medium  size . 90 

00,  White,  Snap . 45 

Handy  Houss . 4* 

Jersey  Milk  Can .  2-00 

Stove  Brushes. 

No.  Per  dos. 

3,  Straight  Block,  wood  handle . 90 

at,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  no 

а,  “  “  .  1. *5 

б,  Extra  quality,  all  hair .  a. 75. 

Shoe  Brushes. 

No.  Per  dor. 

o,  Mexldan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside .  165 

5,  All  bristle .  z.75 

16X,  All  bristle,  extra  value- .  2.15 

18,  AH  bristle,  spotted  white .  a .  80 
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Whitewash  Brushes. 


Ns. 

6.5 

8.6 

“:i 

6,  5 
8,  6 
10,  7 
ia,  8 
6.  5 
8,6 


in.,  White  tampico . . 

in.,  “  . 

in.,  “  . 

in.,  FamUy,  extra  heavy, 
in.,  “ 

in.,  “  11 

in.,  “ 

in..  A.,  hair  bristle . 

in., 

“  . 

In-, 

in., 
in. 


Ideal,  all  bristle,  3  row.. 
“  “  3  row.. 


Per  dot, 

'■»% 

■z* 

95 

r.ie 

i.aj 

1  T 

>65 
a.ee 
*•35 
1.90 
a. a$ 


Dust  Brushes. 


Per  dll. 


No. 

7X,  Fibre,  wire  drawn . . 

at,  All  hair,  wire  drawn. .  2.25 

28,  White,  wire  drawn .  a. ye 

1,  7  in.,  AH  hair,  flat  end .  a. 05 

aa,  7  in.,  Mixed,  round  end .  a. re 

iiX,  7  in.,  AH  hair,  round  end .  a.aj 

TOBACCOS— PLUa 

Per  lb. 

Deer  Skin,  (  and  16  lb . 37 


lolly  Tar,  5, 10,  15  and  aj  lb* . 

Newsboy . 

Old  Honesty . . . 

Piper  Heldslck . . . 

Spsar  Head . 

Standard  Nary . 

Toddy . 

Vlnco . . . 

Town  Talk . 

SMOKING  TOBACCO. 


Duke's  Mixtore., 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader.... 

Fashion . 

G.  &  A.  Navy... 

Hot  Ball . 

Miner’s  Extra... 
Pipe  Smoking... 
Red  Man . 


YEAST  CAKES. 

Compressed  . per  do*. 

Magic,  1%  dor.  packages . per  box 

Yeast  Foam,  1%  dor . -  " 


•39 

■39 

:« 

44 

17 

W 

.el 


■39 

n 

■39 

*9 

■39 

•39 

•3» 

•39 

•39 

•35 

.27 

•35 

■36 

•23 


.18 

5* 


Small  Motors 

=  IN  THE  == 

GroceryStore 

<|  The  use  of  the  small 
motor  in  the  grocery 
store  has  proven  a  great 
time  and  labor  economi¬ 
zer  grinding  your  coffee, 
chopping  your  beef,  run¬ 
ning  your  ventilating 
fans,  operating  your  re¬ 
frigerator  by  electricity 
is  the  progressive  sign 
worn  by  all  grocery 
stores  making  a  general 
use  of  electricity. 

<|f  You  will  have  to  use 
electricity  some  time, 
why  not  begin  now  ? 


The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 


Below  We  Name  Some  Goods  Which 
We  Sell  and  You  Have  to  Buy 

PIE  PLATES,  'Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories’  Agents 
BUTTER.  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  millions  a  Year 
PAPER  BAGS,  All  Sizes  and  Shapes 
WRAPPING  PAPER,  All  Weights  and  Grades 
TOILET  PAPER,  Two  Cents  a  Roll  to  Ten 
PARCHMENT  PAPER,  Grease-proof,  Damp-proof 
WAX  PAPERS,  for  Meats,  Flowers,  etc. 

OPEN  END  ENVELOPES  In  Endless  Yarlely 

You  will  always  buy  them  from  us  if  you  do  so  once,  because  you  get 
better  goods  from  us  at  lower  prices.  Whatever  you  need  in  either  of  these 
lines,  write  for  prices. 

HUFF  PAPER  COMPANY,  5th  &  MarketSts.,  PHILADELPHIA 


How  to  Make  a  Postal  Pay 

Dividends 

<]f  A  postal  card  sent  by  you  to  us  may  save  you  a 
considerable  sum  of  money  during  the  year.  Just 
turn  that  over  in  your  mind  for  a  minute. 

<S  Send  the  postal  to  us  with  a  request  for  samples-  of 
Teas  and  Coffees,  specifying  particularly  what  you 
want.  If  those  samples  come  to  you  with  prices 
cents  below  what  you  have  been  paying,  wouldn’t  the 
little  postal  have  been  worth  while  ? 

niinuf  r  o  dad  hi  i  c  C  Roastcrs  and  packers  Teas  and  Coffees 

UUnitt  Ot  DflnWIot  89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1897 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HKS  NO  EQUAL 


You  don’t  need  to 
cut  the  price  to  sell 

MELBOURNE 
FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales ;  people  will  have 
the  best  flour. 

MILLBOURNC  MILLS 
Sixty-third  And  Market  Streets 
Philadelphia..  Pa. 
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National  Retail  Grocers’  Association  and 
Allied  Trade  Press  Forms  Working 
Compact— Specialty  Manu¬ 
facturers  Interested 


Secretary  J.  T.  Austin,  of  the  American  Specialty  Manufacturers’ 
Association,  Effects  Plan  by  Which  National  Retailers’ 
Organization  Carries  on  Campaign  for  Educating  Retailers, 
Strengthens  Usefulness  of  Trade  Press,  Brings  Manufac¬ 
turer  and  Retailer  in  Closer  Alliance  and  Provides  National 
Association  with  Sufficient  Income.  Details  of  the  Plan, 
with  Remarks  Upon  its  Likely  Effect,  and  Something  of 
the  Men  Who  Brought  it  About. 


At  Chicago,  Ill.,  on  Friday, 
January  14,  i9IO>  an  agreement 
was  made  between  the  National 
Retail  Grocers’  Association  and 
the  Grocery  and  Allied  Trade 
Press  which  is  destined  to  have 
vital  and  far-reaching  effect  upon 
the  welfare  of  the  retail  trade, 


CHARLES  M.  WESSELS 


and  of  the  manufacturers  who  sell 
through  the  retail  trade.  The 
American  Specialty  Manufac¬ 
turers’  Association  is  not  officially 
a  party,  but  is  nevertheless  most 
keenly  interested.  In  fact  its 
secretary,  J.  T.  Austin,  was  the 
moving  factor  in  the  whole  thing. 

The  occasion  of  the  agreement 
was  the  annual  meeting  of  the 
Grocery  and  Allied  I  rade  Press 
of  America,  but  in  the  importance 
of  what  transpired  there  the  meet¬ 
ing  almost  immediately  lost  al 
semblance  to  a  meeting  of  trade 
paper  men,  and  became  a  forum 
for  the  making  of  history  affect¬ 
ing  retail  interests,  manufactur¬ 
ing  interests  and  the  often  mis¬ 
understood  and  unappreciated  in¬ 
terests  that  publish  trade  papers. 
Even  more  than  this,  it  became 
the  birthplace  of  plans  which  will 
probably  be  unprecedented  in 
their  future  effect  upon  the  wel¬ 
fare  of  all  the  interested  parties. 

A  word  both  as  to  what  trans¬ 
pired  and  how  it  all  came  about. 


At  the  meeting  were  representa¬ 
tives  of  about  thirty  of  the  lead¬ 
ing  trade  papers  of  the  United 
States,  comprising  the  Grocery 
and  Allied  Trade  Press;  Presi¬ 
dent  T.  P.  Sullivan  and  Secretary 
John  A.  Green,  of  the  National 
Retail  Grocers’  Association;  J.  T. 
Austin,  secretary  of  the  Ameri¬ 
can  Specialty  Manufacturers  As¬ 
sociation,  and  the  intermediary 
who  conceived  and  arranged  the 
whole  plan,  and  Charles  M.  Wes- 
sels,  advertising  representative  of 
the  Grocery  and  Allied  Trade 
press. 

At  the  outset  there  was  some 
evidence  of  friction.  As  is  wel 
mown,  the  National  Retail  Gro 
cers’  Association  not  long  ago  at¬ 
tempted  to  launch  an  advertising 
agency  for  the  placing  of  adver¬ 
tising  in  trade  papers.  The  com¬ 
mission  which  the  association 
thought  the  papers  would  pay  it 
for  this  advertising  it  relied  on  to 
provide  the  income  needed  ever 
since  its  original  formation. 

The  plan  not  only  failed  to 
work,  but  it  snarled  the  regular 
advertising  business  of  the  Gro¬ 
cery  and  Allied  Trade  Press  into 
a  woefvd  tangle.  The  members 
of  the  Trade  Press  organization 
resented  the  entrance  of  a  foreign 
element,  without  their  consent  or 
acquiescence,  into  a  field  which 
was  peculiarly  their  own.  Very 
vigorously  they  defended  their 
prerogatives,  the  association  de 


everybody,  and  which  was  rapidly 
approaching  bad  blood  and  dis¬ 
ruption. 

Naturally  after  this  the  trade 
paper  men  felt  sore  at  the  officers 
of  the  National  Association,  and 
the  latter  felt  sore  at  them.  But 
the  way  had  been  smoothed  by 
Secretary  Austin  for  a  complete 
reconciliation  at  this  meeting. 
For  days  before  the  meeting  Mr. 
Austin  worked  upon  an  original 
idea  of  his  own  to  get  all  the 
parties  together.  Not  simply 
into  a  narrow  business  proposi¬ 
tion,  but  into  a  much  broader 
plan  which  transcended  selfish 
motives  entirely.  I  his  plan  was 
presented  at  the  meeting  and  its 
extremely  valuable  possibilities 
instantly  grasped  by  all  pres 
ent.  Formal  agreements  were 
drawn  up  between  the  Na¬ 
tional  Association,  the  Grocery 
and  .Allied  Trade  Press,  and  C. 
M.  Wessels,  its  advertising  repre¬ 
sentative,  the  gist  of  which  is  as 
follows : — 

The  National  Association 
agrees  to  permanently  retire  from 


A  part  of  the  plan  is  still  larger, 
he  National  Association  also 
Ends  itself  to  work  for  increased 
friendly  relations  between  manu¬ 
facturers  and  retailers,  both  inde¬ 
pendently  and  through  the  retail¬ 
ers’  organ,  the  trade  papers.  The 
association  will  show  manufac¬ 
turers  how  to  approach  and  culti¬ 
vate  the  retailer  through  new  and 
unique  plans,  and  it  will  show  re¬ 
tailers  when  and  how  their  inter¬ 


ests  lie  in  working  with  the  manu¬ 


facturer. 


J.  T.  AUSTIN 


the  advertising  field.  From  the 


date  of  the  agrement  it  will  begin 
a  comprehensive  campaign  in  the 
mutual  interest  of  the  retail 
trade  and  the  trade  papers ;  to  in¬ 
terest  the  retail  trade  for  their 
own  benefit,  in  taking  and  closely 
reading  some  trade  paper,  and  to 
aid  the  trade  press  to  become 
even  more  than  now  an  efficient 
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fended  what  it  considered  its  own, 
and  in  consequence  manufactur¬ 
ers  became  divided  into  factions, 
and  a  large  number  who  wished 
to  remain  friendly  both  with  the 
Trade  Press  and  the  National  As¬ 
sociation  refused  to  favor  either 
or  to  patronize  either.  Thus  a 
deadlock  resulted  which  crippled 


orean  for  the  solving  of  trade 
© 

problems. 

Based  on  this  an  arrangement 
is  made  by  which  the  Nationa 
Association  derives  an  income, 
calculated  upon  a  certain  percent 
age  of  all  subscriptions  influ 
encecl.  Any  retailer  who  wishes 
the  National  Association  to  derive 
a  benefit  from  his  subscription 
can  easily  arrange  that  by  simply 
saying  so  to  the  paper  for  which 
the  subscription  is.  The  working 
details  of  this  end  of  the  plan  will 
be  published  later. 


From  this  the  National  Associ¬ 
ation  also  receives  an  income, 
which  from  this  time  on  it  will 
earn  and  fairly  own.  In  order 
that  the  organization  shall  be 
free  to  work  out  its  various  plans 
or  the  good  of  the  plan  un- 
lampered,  the  Grocery  and  Allied 
Trade  Press  has  arranged  to  pay 
a  certain  percentage  of  its  adver¬ 
tising  revenues  into  the  National 
treasury. 

Thus  the  manufacturer  is  as¬ 
sured  anew  of  the  fair  treatment 
and  co-operation  of  the  200,000 
retailers  who  comprise  the  Na¬ 
tional  Association ;  the  trade 
papers  are  no  longer  compelled  to 
break  off  in  their  beneficent  work 
of  educating  the  retailer,  to  meet 
irregular  competition  which  could 
accomplish  nothing  but  disor¬ 
ganization  ;  and  the  National  As¬ 
sociation  is  freed  from  the  night¬ 
mare  of  inadequate  income  which 
has  haunted  it  for  years,  and  is 
left  independent  and  free  to  make 
itself  the  potential  factor  for  the 
o-ood  of  the  retailer  which  it  will 
unquestionably  now  become. 


ELTON  J.  BUCKLEY 


Editor  "Grocery  World  and  General  Merchant*' 


Attorney  and  Counselor  at  Law 
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Enter  the 

Grocery  World  and  General  Merchant’s 
Free  Employment  Bureau 


Scattered  over  the  territory  covered  by  the  Grocery  World  and  General 
ERchant  there  are  thousands  of  clerks  and  managers  wanting  better  positions,  and 
retailers  or  wholesalers  wanting  better  clerks  and  managers. 

The  Grocery  World  and  General  Merchant  has  resolved  to  establish  an 
exchange  through  which  these  people  can  get  together.  It  announces,  therefore,  the 
launching  of  the  Grocery  World  and  General  Merchant  Free  Employment  Bureau,” 
w  ose  object,  in  a  nutshell,  is  to  supply  clerks  or  managers  to  employers,  and  posi¬ 
tions  to  clerks  or  managers.  There  will  be  no  charge  for  this  service. 

Every  clerk  wishing  a  position  is  invited  to  register  his  name  with  the  Grocery 
World  and  General  Merchant’s  Bureau.  Naturally  it  will  be  held  in  strictest 
confidence.  Every  clerk  so  forwarding  his  name  will  receive  a  specification  blank, 
which  he  will  fill  out  and  return,  so  the  Grocery  World  and  General  Merchant 
can  without  delay  fit  him  to  the  position  he  is  calculated  to  fill. 

Every  retailer  or  wholesaler  needing  a  clerk  or  manager  is  also  invited  to 
communicate  with  the  Grocery  World  and  General  Merchant.  As  soon  as  his 
communication  is  received,  he,  too,  will  receive  a  specification  blank  which  he  will 
fill  out  and  return.  The  Grocery  World  and  General  Merchant  will  then  know 
exactly  what  sort  of  man  to  put  him  in  touch  with. 

.  Grocery  world  and  General  Merchant  will  work  in  two  ways  to  bring 

together  the  employer  who  wants  a  clerk,  and  the  clerk  who  wants  a  job. 

„  .  FIRST;— The  application  for  clerk  or  job,  with  or  without  name,  as  the  appli- 

nt  elects  will  be  published  in  the  Grocery  World  and  General  Merchant  in  the 
form  of  a  Want  Ad. 

d,V  n  SEC°NI?— If  the  applicant  is  an  employer  wanting  a  clerk  he  will  be  put 

clerk  y  1  G  h  T?  °f  the  S0It  °f  clerks  te  wants-  If  tie  applicant  is  a 

clerk  wanting  a  job  he  will  be  put  in  communication  with  several  employers  who  have 

jobs  open  he  could  fill  All  this  will  be  done  through  the  mail  with  perfect  privacy, 
well  as  toderkr  aPP'leS  *°  *t°re  and  dePartment  managers,  as 

or  thd°Ugh  ",  aftCr  **.  ‘taction  is  there  any  charge  to  either  clerk 

GENERA T  Way  °f  “akmg  the  GROCERY  WORLD  AND 

GENERAL  MERCHANT  even  more  valuable  to  its  readers. 

Address  all  communications  to 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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He  has  a  positive  temperament  monographs  on  the  trade  paper,  the 
which  makes  him  many  friends  and  attitude  of  manufacturers  toward 
some  enemies.  Even  Iris  enemies  trade  papers  has  in  many  cases 
admit,  however,  that  he  has  done  been  completely  revolutionized, 
more  things  in  new  ways  than  any  j  T  his  is  a  coalition  of  strong  in- 
other  man  who  ever  before  ap-  fluences  and  strong  men.  It  should 
peared  in  the  field.  Through  his  ,  go  far. 


Philadelphia  Retailers  Beseech  Taft  Not 
to  Increase  Imported  Food  Tariffs 


Forward  Strong  Memorial  Emphasizing  Effect  Which  Such 
Action  Would  Have  Upon  Food  Prices  in  this  Country. 
Cases  Where  this  Country  is  Dependent  on  Foreign  Foods. 
Text  of  the  Memorial. 


The  agreement  is  to  continue 
for  three  years  and  takes  effect 
at  once. 

The  men  instrumental  in  bring¬ 
ing  this  about  are  all  well  and 
widely  known  in  trade  organiza¬ 
tion  and  trade  paper  circles.  Sec¬ 
retary  J.  T.  Austin  was  the  ac¬ 
credited  author  of  the  plan  and  the 
chief  factor  in  its  consummation. 
Mr.  Austin  possibly  more  com¬ 
pletely  than  any  other  man  in  the 
country  understood  the  problems 
that  had  to  be  worked  out  and  the 
sharp  edges  of  the  relations  be¬ 
tween  the  parties  which  needed 


T.  P.  SULLIVAN 


smoothing  down.  Now  the  secre¬ 
tary  of  the  American  Specialty 
Manufacturers’  Association,  a  solid 
and  powerful  organization  of  the 
largest  specialty  manufacturers  in 
the  country,  he  has  been  a  retail 
grocer,  a  wholesale  grocer,  a  brok¬ 
er,  a  salesman,  a  sales  manager  and 
a  purchaser  and  user  of  advertis¬ 
ing  space.  He  has  done  one  of  the 
biggest  things  of  the  sort  that  has 
ever  been  done  in  this  country,  nqf 
by  way  of  idle  and  purposeless 
philanthrophy,  but  as  a  matter  of 
intelligent  business.  Mr.  Austin 
has  clearly  known  that  the  manu¬ 
facturer,  the  retailer  and  the  trade 
paper  were  not  working  in  the 
proper  sort  of  harmony,  though 
they  really  constituted  the  three 
sides  of  a  logical  triangle,  each  side 
of  which  was  necessary  for  the  sup¬ 
port  of  the  others.  For  the  good 
of  his  own  members,  no  less  than 
the  good  of  all  other  interested 
parties,  he  brought  the  combination 
about  and  the  achievement  is  great 
indeed. 

President  Sullivan,  of  the  Na¬ 
tional  Retail  Grocers’  Association, 
is  a  sharp  fighter.  When  he  went 
in  to  get  his  organization  an  in¬ 
come  out  of  advertisement  solicit¬ 
ing,  he  did  it  sincerely  and  whole¬ 
heartedly  and  those  who  were  com¬ 
pelled  to  become  his  antagonists 
knew  afterward  that  he  had  been 


there.  But  he  is  a  generous  foe 
and  when  hospitality  has  yielded  to 
amity,  an  equally  wholehearted 
friend.  His  own  words,  uttered 
when  the  whole  thing  was  con¬ 
cluded,  best  express  it :  “Gentle¬ 
men,  I  want  to  say  to  you  that  I 
am  going  to  fight  just  as  hard  for 
you  as  I  have  been  fighting  against 
you.”  And  that  means  pretty 
hard. 

Secretary  John  A.  Green,  the 
doughty  Englishman,  always  does 
the  best  he  can  for  the  cause  he 
represents.  Against  heavy  odds  he 
has  striven  manfully  to  make  the 
National  Association  a  power  in 
the  land,  and  he  has  succeeded, 
though  not  to  the  extent  to  which 
he  will  succeed  from  now  on,  with 
the  millstones  of  the  past  loosed 
from  about  his  neck. 

W.  H.  Ulcers,  chairman  of  the 
Executive  Committee  of  the  Gro¬ 
cery  and  Allied  Trade  Press,  rep¬ 
resented  that  organization  in  the 
negotiations.  As  a  matter  of  fact, 
at  least  a  part  of  its  inspiration 
lay  with  him,  for  it  was  by  his  sug¬ 
gestion  that  Secretary  Austin  un¬ 
dertook  it.  Mr.  Ulcers  is  the  editor 
and  publisher  of  the  “Tea  and  Cof¬ 
fee  Trade  Journal,”  of  New  York 
City,  a  monthly  trade  magazine  de 
luxe.  As  chairman  of  the  allied 
trade  paper  Executive  Committee 
he  fits  like  a  glove. 

The  sole  representative  of  one 
of  the  most  important  phases  of 
the  three  years’  arrangement  was 
Charles  M.  Wessels,  successor  to 
Wessels  &  Chandler,  the  man 
whom  the  Grocery  and  Allied 
Trade  Press  have  placed  in  charge 
of  their  advertising  interests.  Mr. 


JOHN  A.  GREEN 


Wessels  is  really  the  father  of  the 
trade  press  organization,  for  he 
alone  created  it  out  of  unfriendly 
and  adverse  conditions.  Wessels 
is  a  unique  character.  More 
things  have  happened  in  the  trade 
paper  business  since  lie  entered  it 
than  happened  before  for  twenty 
years.  He  is  one  of  the  best  ad¬ 
vertisement  writers  and  unquestion¬ 
ably  is  the  most  successful  trade 
advertising  solicitor  in  America. 


The  Philadelphia  Retail  Grocers’ 
Association  has  during  the  week 
addressed  and  forwarded  to  the 
President  of  the  United  States  a 
strong  memorial,  touching  that 
provision  of  the  tariff  act  of  1909 
which  allows  the  President  on 
March  31,-1910,  to  impose  an  ex¬ 
tra  duty  of  25  per  cent,  ad  valorem 
on  imported  food  products.  The 
Philadelphia  association  beseeches 
the  president  to  remember  that  his 
action  in  imposing  the  extra  duty 
will  inevitably  advance  the  prices 
of  the  affected  article  in  the  Ameri¬ 
can  rrfarket  and  thus  add  another 
burden  to  the  shoulders  of  con¬ 
sumers,  already  borne  down  by  the 
enormous  cost  of  living. 

The  text  of  the  memorial  is  as 
follows : — 

To  Hon.  William  H.  Taft, 

President  of  the  United  States. 

Whereas,  The  tariff  act  of  August 
5,  1909,  Section  2,  provides  (here  is 
recited  the  text  of  Section  2  of  the 
tariff  act)  ;  and  .  . 

Whereas,  There  is  done  in  this 
country  an  exceedingly  large  busi¬ 
ness,  among  retail  and  wholesale 
grocers,  in  Hood  products  imported 
from  foreign  countries,  most  of 
which  are  now  dutiable  and  there¬ 
fore  subject  to  the  increase  of  25 
per  cent,  ad  valorem,  which  said 
business  would  undoubtedly  be  ser¬ 
iously  affected  and  in  some  cases 
doubtless  destroyed  by  the  imposi¬ 
tion  of  25  per  cent,  additional  duty ; 
and 

Whereas,  The  said  tariff  act  gives 
to  the  President  the  arbitrary  and 
unrestricted  power  to  decide  which 
imported  products  shall  bear  the  said 
increase  in  duty,  which  said  action 
by  the  President,  as  before  stated, 
will  have  a  direct  effect  upon  the 
prices  of  a  considerable  list  of  im¬ 
ported  food  products  now  regularly 
sold  in  this  country. 

Now.  the  Retail  Grocers’  Associa¬ 
tion  of  Philadelphia,  in  meeting  as¬ 
sembled,  addresses  its  memorial  to 
the  President  and  represents  as  fol¬ 
lows  : — 

That  it  is  common  knowledge  that 
never  before  in  the  recent  history 
of  this  country  has  the  cost  of  staple 
food  products  been  as  great  as  now. 
Not  for  years,  if  ever  before,  has 
the  poor  man'  dollar  purchased  less 
food  than  it  purchases  to-day. 


The  retailer  is  not  responsible  for 
this  condition  to  the  slightest  degree, 
and  retailers  everywhere  welcome 
the  various  investigations  now  in 
progress  to  determine  the  cause.  It 
can  easily  be  proven  that  every  ad¬ 
vance  in  the  price  of  food  to  the  con¬ 
sumer  has  been  preceded  by  a  like 
advance,  sometimes  even  greater,  in 
the  price  charged  the  retailer  from 
his  own  source  of  supply. 

That  the  imposition  by  the  Presi¬ 
dent  of  an  increase  of  25  per  cent, 
ad  valorem  in  the  tariff  upon  any 
imported  food  product  would  make  a 
corresponding  increase  in  the  sell¬ 
ing  cost  of  such  article,  thus  laying 
another  burden  upon  the  consumer, 
who,  in  many  cases,  is  unable  to 
bear  what  he  already  has. 

That  the  Retail  Grocers’  Associa¬ 
tion  of  Philadelphia  earnestly  be¬ 
seeches  the  President,  therefore,  to 
gravely  consider  the  inevitable  re¬ 
sult  of  his  action  under  Section  2 
of  the  tariff  act  of  1909.  and  to  per¬ 
mit  the  imposition  of  the  additional 
25  per  cent,  ad  valorem  upon  im¬ 
ported  food  products  only  when 
demanded  by  the  most  momentous 
requirements  of  National  protec- 
tion.  .  *7 

That  in  the  case  of  certain  im¬ 
ported  food  products,  the  follow¬ 
ing  facts  are  submitetd: — 

This  country  does  not  and  can¬ 
not  produce  sufficient  mackerel  to 
supply  the  demand.  A  very  large 
supply  is  annually  imported  from 
Norway  and  Ireland  and  is  now  as¬ 
sessed  (Paragraph  273)  at  1  cent 
per  pound.  An  added  25  per  cent, 
ad  valorem  would  at  once  increase 
the  cost  several  dollars  per  barrel 
and  thus  help  to  put  this  necessary 
and  desirable  food  product  out  of 
the  reach  of  the  poorer  and  middle 
classes,  who  largely  consume  it. 

This  country  produces  but  a  very 
small  quantity  of  the  fine  grades 
of  canned  sardines,  which  are  ex¬ 
tensively  imported  from  France. 
Portugal  and  Norway,  and  assessed 
according  to  size  (Paragraph  270),  ' 
from  1 U  cents  per  package  to  30 
per  cent,  ad  valorem.  An  increase 
of  25  per  cent,  ad  valorem  in  this 
product  would  make  an  increase  of 
$3  to  $5  per  case  in  a  food  prod¬ 
uct  practically  not  produced  in  this 
country  at  all,  though  very  largely 
consumed  here. 

This  country  does  not  and  cannot 
produce  sufficient  olive  oil  to  sup¬ 
ply  the  enormous  home  demand 
for  culinary  and  medicinal  purposes. 
Very  large  quantities  are  imported 
from  France,  Spain  and  Italy,  and 
assessed  (Paragraph  38)  from  40 
to  50  cents  per  gallon,  according 
to  the  size  of  package.  The  im¬ 
position  of  an  aditional  25  per  cent, 
ad  valorem  would  be  equivalent  to 
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an  advance  of  25  per  cent,  in  the 
selling  cost,  which  would  make 
olive  oil  a  luxury,,  though  in  reality 
it  is  a  necessity  and  cannot  be  ob¬ 
tained  in  sufficient  quantities  from 
this  country. 

These  remarks  apply  even  more 
strongly  to  olives,  the  European 
variety  of  which,  though  demanded 
by  the  great  bulk  of  the  people, 
are  not  produced  in  this  country 
at  all,  and  cannot  be. 

Under  Section  2  of  the  tariff  act 
of  1909  there  is  reason  to  believe 
that  the  President  is  clothed  with 
power  to  levy  a  duty  of  25  per 
cent,  ad  valorem  upon  food  products 
upon  which  no  other  duty  is  im 
posed,  such  as  tea  and  coffee.  As 
to  tea  and  coffee,  neither  is  pro¬ 
duced  to  any  extent  in  this  country. 

This  country  is  wholly  dependent 
for  all  the  dates  consumed  and  for 
almost  all  the  figs  upon  foreign 
countries.  These  fruits  are  sold  in 
enormous  quantities  to  the  poorer 
and  middle  classes  and  are  pro¬ 
nounced  by  all  authorities  to  be  of 
unusual  wholesomeness.  An  in¬ 
crease  of  25  per  cent,  ad  valorem 
would  inevitably  take  both  figs  and 
dates  from  a  large  number  of  per¬ 
sons. 

The  very  salt  which  goes  to  savor 
the  food  of  the  people  in  large 
part  is  imported  and  now  pays 
(Paragraph  295)  7  to  11  cents  per 
100  pounds.  An  added  25  per  cent, 
ad  valorem  would  amount  to  an 
increase  in  the  cost  of  an  extreme 
necessity  used  daily  in  every  home. 

That  the  above  are  simply  a  few 
examples  selected  at  random  from 
a  long  list,  indicate  the  direct  and 
immediate  effect  which  the  Presi- 
dent  s  action  under  Section  2  of  the 
tariff  act  of  1909  will  have  upon  the 
cost  of  foods  consumed  in  enor¬ 
mous  quantities  in  this  coun¬ 
try.  In  many  cases  where  this  coun¬ 
try  also  produces  food  products  cor¬ 
responding  with  those  imported  it 
does  not  produce  the  same  grades, 
and  even  where  it  does  produce  the 
same  grades,  the  imported  products 
almost  invariably  act  as  a  spur  to 
competition  and  thus  prevent  do¬ 
mestic  monopolies. 

All  of  which  is  respectfully  sub¬ 
mitted  with  the  earnest  request 
that  it  be  given  serious  considera¬ 
tion. 

The  Retail  Grocers’  Association. 

By  Albert  Kaiser, 

Attest:-  President. 

Bernhardt  Mosler, 

Secretary. 


Pennsylvania  Food  Case  Involv¬ 
ing  Alum  Baking  Powder  on 
Trial  at  Harrisburg. 

Begins  Late  in  the  Week  With  Impeach¬ 
ment  of  1909  Law’s  Constitutionality. 
Court  Overturns  it  and  Orders  Trial 
to  Proceed.  Formal  Testimony  that 
Baking  Powder  Contained  Alum. 

The  case  which  is  to  determine  j 
whether  the  Pennsylvania  food 
law  of  1909  prohibits  the  sale  of 
alum  baking  powder  opened  at 
Harrisburg  late  in  the  week.  The 
first  .few  rounds  developed  that 
the  issue  is  comparatively  nar¬ 
row. 

The  nominal  defendant  is  Myer 
Hross,  a  Harrisburg  retailer,  but 
the  case  has  been  taken  absolute¬ 
ly  away  from  him  and  is  being 
conducted  entirely  by  the  large) 


Will  Your 
Widow  Have 
to  Work? 

CJ  Wouldn’t  you  like  to  be  absolutely  sure  of 
leaving-  her  $3000  to  $10,000  at  your  death, 
so  she  wouldn’t?  Of  course!  “There’s  a 
way.  ’  You  can  do  it.  Start  at  once  saving 
money  systematically  by  our  20  year  Endow¬ 
ment  Contract  and 

BE  SURE  OF 
A  FORTUNE! 

It  beats  any  other  way  of  saving  money. 
If  you  live  only  a  few  years  your  heirs  get 
the  full  amount  you  intended ;  if  you  live 
out  the  twenty  years  you  get  the  full  amount 
yourself. 

“All  the  doubt' s  left  out' 

The  money  is  certain 

•I  I  his  is  something  you  ought  to  investigate. 
It  means  that  we  guarantee  you  against  pov¬ 
erty  in  your  old  age — that  we  will  give  you 
or  your  heirs  an  estate,  a  fortune.  Isn’t  it 
worth  while  to  send  us  the  coupon  and  find 
out  ?  “We’ll  explain  but  not  insist.” 


Penn  Mutual  Life  Insurance  Company, 

925  Chestnut  St.,  Philadelphia,  Pa. 

Furnish  full  information  on  your  investment  and 
protection  proposition. 

Name . 

Address . . . 

Date  of  birth . .* . 

It  is  understood  that  this  inquiry  does  not  impose  any 
obligation  on  me. 
h.  o.  A. 


THE 

Penn  Mutual  Life 
Insurance  Company 

925  Chestnut  St.,  Philadelphia,  Pa. 


manufacturers  of  alum  powder. 
The  first  move  was  an  application 
to  quash  the  indictment  on  the 
ground  that  it  conflicted  both 
with  the  Federal  and  State  con¬ 
stitutions.  A  number  of  technical 
reasons  were  advanced,  the  most 
important  of  which,  as  to  the 
Federal  constitution,  was,  that 
certain  privileges,  immunities  and 
exemptions  were  given  to  certain 
retailers  which  are  denied  to 
others.  This  refers  to  the  retail¬ 
ers’  guarantee  clause.  It  is  evi¬ 
dent  that  the  idea  of  the  baking 
powder  men  is  to  take  the  case  to 
the  United  States  Supreme  Court 
if  necessary  in  order  to  tie  the 
matter  up  until  the  next  Pennsyl¬ 
vania  Legislature  meets  and  can 
be  persuaded  to  amend  the  law  by 
leaving  alum  out. 

The  argument  for  the  baking- 
powder  men  was  made  by  Ran¬ 
dolph  Barton,  a  Baltimore,  Md., 
attorney.  After  hearing  the 
Commonwealth’s  attorney  in  re¬ 
ply  the  court  overruled  the  mo¬ 
tion  to  quash  and  the  case  pro¬ 
ceeded.  Up  to  the  time  of  going 
to  press,  however,  the  evidence 
consisted  almost  wholly  of  testi¬ 
mony  that  the  baking  powder  in 
question  contained  alum.  Two 
State  chemists,  Prof.  William 
I- rear  and  James  A.  Evans,  ap¬ 
peared  for  this  purpose.  The 
cross-examination  and  the  direct 
examination  of  the  defendant’s 
own  chemists  will  be  devoted  to 
an  attempt  to  show  that  the  alum 
in  baking  powder  is  not  the  sort 
of  alum  that  the  law  meant,  and 
that  the  law  does  not  apply  be¬ 
cause  alum,  by  chemical  changes 
in  the  cooking,  is  eliminated  be¬ 
fore  the  food  passes  into  the 
human  stomach. 

The  alumed  pickle  cases  will 
probably  immediately  follow  the 
baking  powder  case. 


Western  Produce  Men  Indicted  for 
Illegal  Combining. 

1  he  three  officers  and  six  mem¬ 
bers  of  the  Board  of  Directors  of 
the  Kansas  City  Fruit  and  Pro¬ 
duce  Exchange  have  been  indicted 
by  the  county  Grand  Jury,  charg¬ 
ing  the  members  of  the  exchange 
with  being  in  a  combination  to 
control  the  price  of  butter,  eggs, 
potatoes  and  other  foodstuffs  on 
the  Kansas  City  market.  Ray 
Storms,  representative  of  Swift  & 
Co.,  and  John  Iloagland,  repre¬ 
sentative  of  the  Armour  Packing 
Co.,  also  were  indicted. 
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The  boycott  which  consumers! 
are  being  in  various  ways  inspired 
to  declare  upon 
certain  unusually 

The  Food  Boycott.  high_priced  food 

products  will  not 
only  utterly  fail  to  cure  the 
disease,  though  it  may  cure  one 
of  the  symptoms,  but  it  is  an  out¬ 
rageous  injustice,  since  it  is 
bound  to  fall  most  heavily  upon 
innocent  men. 

Consider  the  second  reason 
first.  Nothing  is  truer  than  that 
the  average  retail  grocer  is  charg¬ 
ing  high  prices  for  his  goods  to¬ 
day  only  because  he  is  himself 
charged  high  prices  for  them. 
What  else  can  he  do  under  those 
circumstances?  Is  he  to  pay  con¬ 
sumers  for  the  privilege  of  selling 
goods  to  them?  When  the  con- 
sumers  of  a  town  or  city  boycott 
meat,  they  boycott  first  the  stocks 
of  meat  in  retailers’  hands. 
Later,  the  thing  may  reach  the 
jobber,  but  its  first  and  possibly 
only  effect  is  upon  retailers, 
whose  only  crime  is  that  they 
charged  a  living  profit  over  the 
prices  they  themselves  paid. 

What  will  be  the  effect  of  the 
boycott  upon  retail  dealers? 
From  the  boycotters’  standpoint, 
it  will  be  a  perfect  success,  for 
without  doubt  if  it  is  continued 
long  enough  it  will  drag  prices 
down.  That  it  drags  them  below 
cost  is  of  course  no  concern  of 
the  boycotters.  What  is  it  to 
them  if  some  poor  harried  re¬ 
tailer,  facing  the  destruction  of 
his  entire  meat  stock,  sells  out 
below  cost  in  order  to  reduce  his 
loss  as  much  as  possible? 

But  what  happens  after  the 
boycott  has  succeeded  in  de¬ 
pressing  prices  and  the  retailer 
has  sold  out  at  the  cut?  This 
shows  the  utter  futility  of  the 
whole  thing  as  a  permanent  rem¬ 
edy.  Can  the  retailer  buy  any 
more  meat  to  sell  at  the  cut  he 


made?  No.  Wdl  he  buy  any  more 
meat  at  all  unless  he  has  a  rea¬ 
sonable  prospect  of  selling  it  at 
a  profit?  No.  He  was  stung  once 
on  his  stock  on  hand,  and  would 
much  rather  cut  meat  out  en¬ 
tirely  than  sell  it  at  a  loss. 
Where,  then,  has  the  boycott 
gained  the  consumer  anything? 

The  high  prices  of  food  are 
either  due,  or  they  are  not,  to  le¬ 
gitimate  market  conditions — crop 
conditions;  supply  and  demand. 
If  they  are  due  to  these  condi¬ 
tions,  neither  boycotts  nor 
threats  nor  investigations  will 
have  the  slightest  lasting  effect. 
If  the  consumption  is  to  remain 
the  same,  obviously  the  only  rem¬ 
edy  is  to  increase  the  supply. 

If  high  food  prices  are  not 
caused  by  these  conditions,  the 
remedy  lies  with  search  for  the 
guilty  interests  and  punishment 
of  them  with  an  unrelenting 
hand.  But  retailers  are  not 
guilty.  To  say  that  retailers 
could  bring  about  such  a  general 
condition  as  the  present  high  prices 
is  ridiculous !  No  such  general 
movement  could  ever  be  brought 
about  where  the  prime  actors  are 
so  numerous.  The  cause  lies  be¬ 
hind  the  retailer,  in  a  stratum  of  the 
trade  where  operators  are  few 
and  therefore  easily  combined. 


When  Secretary  Schofield,  of 
the  United  Master-  Butchers  of 
America,  tells  ex¬ 
clusive  meat  re- 
Rieht!  tailers,  in  the 
statement  p  u  b- 
lished  elsewhere,  that  they  ought 
to  pull  away  from  retail  grocers’ 
associations  and  organize  their 
own,  he  tells  the  truth.  In  the 
writer’s  judgment,  retail  mer¬ 
chants’  associations  are  useful  in 
one  way  only — as  a  coalition  of 
associations  representing  the  in¬ 
dividual  lines. 

Take  the  retail  merchants  of  an 
average  town.  If  it  is  a  small 
town  they  have  a  few  matters  in 


common,  notably  matters  involv¬ 
ing  credit,  and  phases  of  the  local 
life  which  affect  business  in  gen¬ 
eral,  such  as  the  attracting  of  new 
industries  to  the  town,  etc.  But 
outside  of  these  there  is  absolutely 
no  common  interest.  A  retail 
grocer’s  problem  is  how  to  avoid 
selling  certain  articles  which  pay 
him  no  profit ;  the  dry  goods  man 
knows  nothing  about  this  and 
cares  nothing  about  it;  he  has 
troubles  of  his  own  of  which  the 
grocer  is  equally  ignorant. 

If  the  city  is  a  large  one  the 
common  interest  becomes  even 
smaller. 

In  an  association  of  retail  gro¬ 
cers  every  business  problem  which 
can  possibly  arise  is  a  common 
problem.  There  is  absolute  com¬ 
munity  of  interest  everywhere. 
Every  blow  struck  is  a  blow  for 
all.  The  same  with  organizations 
composed  exclusively  of  dry 
goods  men,  clothing  men,  hard¬ 
ware  men  and  so  on.  They  are 
all  better  by  themselves,  and  the 
minute  they  get  by  themselves 
the  association  idea  will  have  a 
hundred  time's  the  chance  to  suc¬ 
ceed  that  it  had  when  they  were 
all  the  uncongenial  members  of 
one  organization. 


Readers  of  the  “Grocery  World 
and  General  Merchant”  may  re¬ 
member  a  recent 

Christine  Brands  editorial  criticism 
Again.  and  comment  on 

an  article  in 
“Printers’  Ink”  by  one  Christine 
Brands.  Miss  or  Mrs.  Brands, 
writing  as  a  consumer,  had  a  long 
story  describing  how  she  asked 
this  grocer  and  that  one  for  this 
article  and  the  other  that  she  had 
seen*  advertised,  and  how  only 
after  a  long  time  did  she  find  one 
who  was  willing  to  take  any 
trouble  to  get  those  things  for 
her. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant’s”  comment  in  a 
nutshell  was  that  the  only  way 
for  a  grocer  to  treat  such  nui¬ 
sances,  if  he  bought  goods  es¬ 
pecially  for  them,  was  to  make 
tliejn  guarantee  to  take  all  of  the 
smallest  quantity  he  could  put  in, 
if  It  failed  to  sell  in  the  ordinary 
course  of  business. 


“Printers’  Ink”  comes  valiantly 
back  to  the  attack.  In  its  last 
issue  appears  a  lively  editorial 
answer  to  what  the  “Grocery 
World  and  General  Merchant” 
said.  The  text  is  as  follows : — 

A  RIDICULOUS  RETAIL  POLICY. 

It  is  certainly  to  be  hoped  that 
the  general  body  of  grocers  are  not 
represented  by  the  attitude  of  the 
Philadelphia  “Grocery  World  and 
General  Merchant.”  This  publica¬ 
tion  reprints  some  of  the  matter  in 
the  “Printers’  Ink”  articles  on  re¬ 
tail  criticism  by  Christine  Brands, 
and  then  proceeds  to  attack  the  idea 
of  giving  a  customer  what  she  asks 
for,  partly  as  follows: — 

Christine  Brands,  being  that 
type  of  woman  who  con¬ 
tinually  pesters  her  grocer  to 
get  her  this  and  get  her  that, 
but  who  wouldn’t  order  a  dozen 
of  it  to  save  her  soul,  is  prob¬ 
ably  somewhat  noted  in  her 
town  as  a  wholesale  nuisance. 
Therefore,  she  invited  and  de¬ 
served  all  the  rebuffs  the  other 
grocers  gave  her. 

No  better  way  has  been  dis¬ 
covered  of  curbing  the  pest 
who  thinks  the  grocer  should 
stock  in  every  new  brand  of 
everything  that  anybody  brings 
out  than  to  state  that  he  can¬ 
not  buy  less  than  a  dozen  or 
a  case,  and  since  no  one  else 
has  asked  for  it  he  will  ex¬ 
pect  Mrs.  So-and-So  to  bind 
herself  to  buy  the  whole  amount 
if  not  sold  by  such  and  such  a 
time.  Most  women  confronted 
with  this  stern  necessity  will 
instantly  find  that  they  didn’t 
want  the  thing  as  badly  as  they 
thought. 

This  is  probably  the  most  bra¬ 
zenly  unbusinesslike  talk  ever 
handed  out  to  retailers  by  a  trade 
paper,  which  should  be  the  very 
first  to  take  a  far-sighted  view  of 
business  policy.  If  the  idea  that 
a  consumer  should  be  asked  to 
take  a  dozen  of  any  new  brand  she 
desires  is  very  widespread  in  re¬ 
tailing,  then  it  is  small  wonder  that 
National  advertisers  find  it  necessary 
to  start  chains  of  stores  or  estab¬ 
lish  their  own  retail  agencies.  A 
more  unfair  handicap  to  place  upon 
both  the  desires  of  the  consumer 
and  the  ambitions  of  the  manufac¬ 
turer  could  scarcely  be  imagined. 
“Printers’  Ink”  not  only  believes, 
but  knows  that  the  most  successful 
retailers  are  against  such  a  policy. 

The  idea  put  forth  by  this  trade 
paper  is  so  ridiculous  as  to  need 
little  argument  to  explode  it.  It 
is  based  on  the  idea  of  discouraging 
all  consumers  who  want  anything 
new  whatsoever — a  proposition  that 
only  Rip  Van  Winkles  and  Uncle 
Toe  Cannons  would  defend.  Such 
a  policy  puts  an  iron  clamp  on 
business  growth.  If  an  article,  the 
like  of  which  has  not  before  been 
sold,  is  advertised  with  success  in 
creating  a  desire  for  it,  and  the 
customer  comes  in  the  store  and 
lays  his  money  on  the  counter  and 
asks  for  it  by  trade-mark  nanfe, 
that  is  a  business  event  of  great 
importance  to  both  merchant  and 
manufacturer.  It  means  that  the 
purchasing  range  of  a  customer  has 
been  widened;  that  Mrs.  Jones  has 
been  made  willing  to  take  a  dollar 
which  she  would  have  spent  on  a 
trip  to  Europe  or  a  railroad  bond  or 
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in  frivolous  things  and  spend  it  for  ■ 
something  which  pays  a  profit  to 
dealer  and  maker.  It  increases  the 
total  of  sales  and  adds  a  factor 
toward  wider  success. 

If  there  are  any  grocers  so  short¬ 
sighted  as  this  trade  paper  they  had 
better  educate  themselves  in  store 
policy  before  competitors  or  the 
sheriff  educate  them. 

Probably  ignorance  more  than 
anything  else  is  responsible  for  the 
attitude  of  “Printers’  Ink”  in  this 
matter.  Let  the  “Grocery  , World 
and  General  Merchant”  reduce 
the  matter  to  primer  phrases  so 
that  even  “Printers’  Ink”  can 
understand  where  the  dealer 
comes  in  in  the  Christine  Brands 
cases. 

A  grocer  is  handling  one  brand 
of  imported  marmalade,  let  us 
say.  All  his  customers  who  can 
be  induced  to  eat  English  marma¬ 
lade  are  probably  eating  this  and 
are  satisfied  with  it,  because  it 
differs  almost  not  at  all  from  other 
brands.  One  day  a  nuisance  of 
the  Christine  Brands  type,  having- 
seen  the  advertisement  of  an¬ 
other  brand  of  English  marma¬ 
lade,  idly  thinks  she  would  like 
to  try  it,  and  straightway  hies 
herself  to  her  grocer’s,  prepared, 
as  an  experiment,  to  buy  one  jar. 
The  grocer  hasn’t  it;  he  has  never 


had  any  call  for  it;  it  gives  no 
promise  of  being  different  from 
the  brand  already  in  stock,  either 
in  quality  or  profit.  Mrs.  or  Miss 
Brands  has  never  tasted  it,  she  has 
no  idea  whether  she  will  like  it 
or  not,  or  if  she  likes  it,  whether 
she  will  like  it  enough  better  than 
the  other  brand  which  the  grocer 
has  been  selling  her  to  keep  on 
with  it. 

If  the  grocer  yields  to  this 
woman’s  persuasions  and  puts 
the  new  brand  in,  the  least  he  can 
buy  is  a  dozen  jars.  He  is  asked, 
therefore,  to  buy  an  article  for 
which  he  has  had  only  the  faintest 
sort  of  demand,  and  for  which  he 
can  create  a  demand  only  by 
forcibly  switching  to  it  the  trade 
which  he  now  completely  satisfies 
with  his  other  brand.  And  if  his 
trade  naturally  refuse  to  be 
switched,  he  may  be  left  high 
and  dry  with  eleven  unsalable 
jars.  Why  should  any  merchant 
so  disturb  his  business?  Is  there 
any  conceivable  reason  why  he 
should  assume  such  a  risk?  Is  it 
any  more  than  simple  justice  that 
he  should  insist  that  a  woman 
who  asks  him  to  spend  money  on 
her  whim  should  guarantee  that 


if  she  decides  not  to  continue 
buying,- and  he  fails  to  sell  the 
balance  to  other  people,  that  she 
will  guarantee  him  against  loss 
by  agreeing  to  take  the  whole 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  the 
official  report  of  grocery  and  gen¬ 
eral  store  failures  for  December, 
1909,  and  is  glad  to  report  that 
in  both  lines  a  falling  off  is  shown 
as  compared  with  December, 

1908.  The  figures  are  as  follows : 
General  Store  s — December, 

1909,  1 19;  liabilities,  $869,034; 
December,  1908,  162;  liabilities, 
$1,049,784. 

Groceries — December,  T9  09, 
199;  liabilities,  $747,012;  Decem¬ 
ber,  1908,  215;  liabilities,  $940,- 
840. 


dozen  ?  To  the  “Grocery  World 
and  General  Merchant”  the 
proposition  scarcely  seems  de¬ 
batable.  It  is  hopeful  that  even 
“Printers’  Ink”  may  see  it  now. 


Dun  &  Co.  also  send  an  inter¬ 
esting  statement  of  grocery  and 
general  store  failures  for  the  past 
five  years.  The  figures  are  here 
presented 

General  Stores — 1909,  1,512; 
1908,  1,849;  1907,  1,367;  1906, 

1,306;  1905,  1,542.  The  year  1908 

is  shown  as  being  by  far  the  most 
disastrous  since  1904. 

The  same  condition  is  shown  in 
the  figures  covering  the  grocery 
failures.  The  figures  are  as  fol¬ 
lows:  1909,  2,344;  1908,  2,708; 

1907,  2,312;  i9°6,  2,071;  1905, 

2,043. 


1908  Worst  Year  Since  1904  for  Grocers 
and  General  Storekeepers 

Figures  Covering  Failures  in  Both  Lines  Show  More  for  1908 
than  Any  Other  for  the  Last  Five.  December  Failures, 
1909,  Show  Falling  Off  from  December,  1908. 


SOME  SALESMEN 

salute  you  with  the  remark,  “I  have  the  cheapest  thing-  in  Coffee  you  ever  saw,”  — 

“quite  likely,”  and  your  customers  will  say  the  same  thing-  when  they  come  to  try  it  on 
the  table,  if  you  buy  because  it’s  cheap.  Trade  worth  having-  know  where  they  sell 
cheap  Teas  and  Coffees,  but  they  trade  elsewhere. 

You  can’t  g-et  a  decent  profit  on  cheap  goods — so  what’s  the  use?  Handle  our  full 
line  and  be  surprised  how  much  weight  the  name  of  “FISCHER”  has  with  the  buying 
public,  and  then  you  might  be  interested  in  watching  your  business  grow. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  1M6W  York 


Booklet- “  Fifty  Years’  ProRress  *»— tells  you  about  ua 
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The  New  York  Letter 


Food  Importers  Fear  the  Twenty-five  PerCent.  Duty  Prospect. 
May  Petition  President.  California  Canned  Goods  Adver¬ 
tiser  Stirs  Up  Trade.  Short  Weight  Milk  Now  Charged. 
New  York  Jobbers  Declare  Against  Overselling,  Free 
Deals,  Etc.  Market  Summary. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


New  York,  Jan.  21,  1910. 

Importers  and  wholesale  dealers 
in  this  city  are  growing  worried 


over  the  maximum  tariff  clause 
which  is  to  be  effective  March  31st. 
It  is  pointed  out  that  President 
Taft,  while  exempting  six  of  the 
countries  from  the  25  per  cent,  ad¬ 
ditional  duty,  does  not  relieve  Ger¬ 
man  and  French  products  from  the 
tax.  France  is  said  by  the  import¬ 
ers  to  be  the  largest  foreign  sup¬ 
plier  of  foodstuffs  to  the  United 
States. 

The  feeling  among  politicians 
that  proclamations  will  soon  be  is¬ 
sued  by  the  President  which  will 
exempt  Germany  and  France  from 
the  25  per  cent,  duty  does  not  con¬ 
vince  the  dealers  in  imported  prod¬ 
ucts.  Germany',  they  say,  is  es¬ 
pecially  likely  to  be  subject  to  the 
new  tariff,  as  the  meat  packing  in¬ 
terests  of  this  country,  they  believe, 
are  trying  to  juggle  with  the  ques¬ 
tion  in  order  to  force  the  German 
Government  to  lower  the  duties  on 
American  meat. 

Conferences  of  importers  were 
held  this  week  and  it  is  probable 
that  they  will  present  a  petition  to 
the  President.  Prior  to  this  week's 
proclamation  by  the  President, 
many  dealers  presumed  that  all  the 
countries  would  be  exempted  from 
the  duty,  but  the  omission  of  Ger¬ 
many  and  France  from  the  docu¬ 
ment  seemed  ominous.  Although 
nothing  definite  has  yet  been  done, 
numerous  importers  say  they  will 
do  everything  possible  to  avert  the 
25  per  cent,  advance  in  duties. 

Andrew  J.  Wellington,  of 
Clarke,  Chapin  &  Bushnell,  in  talk¬ 
ing  to  your  corespondent,  said  that 
such  a  duty  would  be  a  hardship 
not  for  the  rich  alone,  but  for  the 
middle  classes  and  even  the  poor 
who  are  now  heavy  consumers  of 
imported  products,  especially 
French  foodstuffs. 


'alee  fishL,  for  instance,”  Mr. 


Wellington  said,  “every  grocer  will 
tell  you  that  he  sells  imported 
fish  in  large  quantities  to  the  mid¬ 
dle  and  poorer  classes  of  people. 


It  is  not  a  luxury,  it  has  good  food 
value  and  is  now  quite  cheap.  If 
this  additional  duty  goes  into  effect 
it  will  take  French  fish  out  of  the 
reach  of  the  mass  of  people. 
French  olives  are  another  product 
which  many  people  would  do  with¬ 
out  if  the  duty  were  increased. 

“If  this  25  per  cent,  additional 
duty  is  left  on  German  and  French 
products,”  Mr.  Wellington  said, 
"it  will  injure  many  importers.” 

Mr.  Brunnie,  of  Francis  H.  Leg¬ 
gett  &  Co.,  told  your  correspondent 
that  while  no  plans  have  as  yet 
been  formulated  for  protesting 
against  the  enforcement  of  the 
clause,  many  importers  had  called 
on  him  to  talk  the  matter  over,  after 
hearing  of  the  President’s  procla¬ 
mation,  and  that  they  are  all  ready 
to  protest  strong’ly. 

*  *  * 

In  the  canned  fruit  trade  a  lively 
discussion  has  been  started  as  a  re¬ 
sult  of  advertisements  which  are 
being  placed  in  various  magazines 
by  the  Hunt  Bros.  Co.,  San  Francis¬ 
co.  The  following  is  one  of  the  state 
ments  which  has  provoked  the  most 
talk : — 

“We  do  not  use  lye  nor  caustic 
soda  in  peeling  peaches,  for  the  use 
of  lye  takes  from  the  fruit  its  nat 
ural  delicate  flavor;  nor  do  we  use 
any  chemicals  in  canning  any  of 
our  fruits.” 

The  company  also  says  that  “Our 
peaches  are  peeled  by  knife  only.” 

The  reference  to  the  use  of  lye 
in  peeling  peaches  has  angered 
many  of  the  other  canners.  The  New 
York  representatives  of  canneries 
which  use  lye  vigorously  deny  that 
this  method  is  objectionable.  They 
say  that  the  lye  peeling  system  was 
put  in  practice  some  years  ago  be¬ 
cause  it  was  generally  conceded  to 
be  a  more  cleanly  method  of  peel¬ 
ing  fruit  than  the  old  way  of  peel¬ 
ing  by  hand  with  a  knife. 

J.  M.  Johnston,  of  Johnston, 
North  &  Co.,  told  your  correspond¬ 
ent  yesterday  that  the  newer  meth¬ 
od  is  used  by  many  large  canner¬ 
ies.  “It  is  superior  in  cleanliness 
to  the  old  way,”  he  said,  “  and  it 
gives  the  fruit  a  superior  flavor. 


The  finest  flavor  is  where  the  skin 
touches  the  fruit  and  by  the  hand 
peeling  most  of  this  part  is  cut 
away.  By  peeling  with  a  weak  so¬ 
lution  of  lye  the  fruit  is  left  intact, 
nothing  but  the  skin  being  taken 
off.'’ 

Some  say,  however,  that  any¬ 
thing  which  will  eat  the  skin  off  a 
peach  may  eat  into  the  lining  of 
the  stomach,  or  at  least  cause  an 
irritation.  They  say  that  occasion 
ally  a  bitter  flavor  is  imparted  to 
fruit  when  the  solution  of  lye  is 
used. 

Some  criticism  is  heard  of  the 
Hunt  Bros.  Co.  on  the  ground  that 
it  is  poor  policy  to  “knock”  against 
the  other  canneries.  It  is  argn 
that  the  company  could  have  made 
sufficient  claims  in  behalf  of  its 
products  without  raising  the  issue 
as  to  the  use  of  lye. 


*  ij; 


Increased  competition  in  the 
match  business  is  said  to  be  one  o 
the  reasons  why  President  Edwar 
R.  Stettinus,  of  the  Diamond 
Match  Co.  has  recommended  a  re¬ 
duction  of  the  company’s  dividend 
rate  from  8  to  6  per  cent,  annually 
Another  reason  is  that  the  profit 
from  California  lumber  holdings 
have  been  reduced. 

The  company  paid  10  per  cent 
dividends  for  nearly  twenty  years 
up  to  a  year  ago,  when  the  rate 
was  reduced  to  8  per  cent. 


*  *  * 


The  investigation  of  the  so 
called  Milk  Trust  by  a  special  dep¬ 
uty  of  the  State  Attorney-General 
was  halted  Wednesday.  It  is  to  be 
resumed  next  week,  when  new  de¬ 
velopments  are  promised.  The 
officers  of  a  number  of  the  largest 


companies,  including  the  Borden 


Condensed  Milk  Co.,  are  to  be  on 
the  witnes  stand. 

The  price  paid  to  farmers  was 
reduced  this  week  from  4jd  to  4 
cents  within  a  specified  zone.  The 
new  price  is  fixed  by  the  Consol¬ 
idated  Milk  Exchange  directors, 
though  no  official  quotation  is  made 
in  the  name  of  the  Exchange.  The 
postal  cards  now  being  used  read 
simply : — 

“Commencing  January  18th  and 
continuing  until  otherwise  ordered, 
the  price  of  milk  will  be  consid¬ 
ered  to  be  4  cents  a  quart.” 

Formerly  the  Exchange  an¬ 
nounced  the  figures  openly  and  as 
matter  of  course. 

It  was  announced  from  Albany 
this  week  that  inspectors  for  the 


State  Superintendent  of 


Weights 


and  Measures,  Fritz  Reichmann, 
have  discovered  that  New  York 
City  consumers  are  robbed  each 
year  of  $1,200,000  worth  of  milk, 
or  14,000,000  bottles,  through 
short  measure.  Fully  50  per  cent, 
of  the  bottles,  it  is  claimed,  are 
short.  An  effort  is  to  be  made  to 
have  enacted  legislation  which  will 
prevent  the  manufacture  of  short 
bottles. 

In  the  milk  trade  it  is  denied  that 
bottles  have  been  of  short  measure 
in  the  case  of  any  of  the  well- 
known  companies,  and  the  report 
from  Albany  is  said  to  be  greatly 
exaggerated.  Further  details  are 
expected. 


*  *  * 


Restricted  prices  of  food  prod¬ 
ucts  were  strongly  deprecated  in 
the  annual  address  which  the  re¬ 
tiring  president,  F.  W.  Flannahs, 
of  Newark,  N.  J.,  delivered  at  the 
annual  convention  held  last  Friday 
in  the  Hotel  Victoria  by  the  New 
York  Wholesale  Grocers’  Associa¬ 
tion.  The  views  of  Mr.  Hannahs 
were  indorsed  by  the  association, 
which  put  itself  definitedly  on  rec¬ 
ord  as  against  plans  to  regulate 
prices. 

Other  important  resolutions 
adopted  by  the  convention  were : — 


Resolved,  That  the  New  York 
Wholesale  Grocers’  Association  re¬ 
affirms  its  approval  of  and  active 
support  in  the  enforcement  of  the 
Pure  Food  and  Drugs  Act  of  June 
30,  1906,  and  further,  that  the  mem¬ 
bers  of  this  association  use  their 
best  influence  to  obtain  for  New 
York  State  food  laws  which  will 
conform  to  the  National  law. 

Resolved,  That  the  New  York 
Wholesale  Grocers’  Association  con¬ 
tinue  its  efforts  through  fair  and 
reasonable  means  to  further  the 
best  interests  of  the  retailer,  whole¬ 
saler  and  manufacturer,  with  a  . 
view  to  supplying  to  the  consumer 
food  products  at  the  lowest  possi¬ 
ble  cost. 

Resolved,  That  the  New  York 
Wholesale  Grocers’  Association 
enters  its  protest  against  deals 
and  schemes  of  manufacturers  which 
tend  to  burden  the  retailer  with 
more  goods  than  his  reasonable  de¬ 
mands  and  consumption  warrant  and 
which  deals  and  schemes  are  intro¬ 
duced  by  the  manufacturer  to  stock 
up  the  retail  trade  at  the  expense 
of  both  retailer  and  jobber. 

Resolved,  That  the  New  York 
Wholesale  Grocers’  Association  op¬ 
poses  the  introduction  of  all  so- 
called  free  deals  of  manufacturers 
which  in  the  main  are  a  deception 
to  the  trade  and  distributed  with¬ 
out  compensation  by  retailer  and 
jobber. 

Resolved,  That  the  New  York 
Wholesale  Grocers’  Association  con¬ 
tinue  its  efforts  to  establish  harmon¬ 
ious  relations  between  manufactur¬ 
er,  jobber  and  retailer,  to  the  end 
that  the  jobber  be  recognized  as  the 
best  and  most  economical  channel 
for  distributing  the  manufacturer's 
products  to  the  retailer. 

Resolved,  That  we  use  all  reason¬ 
able  means  tending  toward  the 
elimination  or  minimizing  of  abuses, 
methods  and  practices  inimical  to 
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the  proper  conduct  of  business  and 
on  broad  and  equitable  lines  advance 
the  welfare  of  the  grocery  business. 

Resolved,  That  the  New  York 
Wholesale  Grocers’  Association 
reaffirms  and  emphasizes  its  dis¬ 
approval  of  the  nefarious  prac¬ 
tice  of  subsidizing  salesmen,  as 
employed  by  some  manufacturers, 
and  further,  that  the  subsidiz¬ 
ing  of  jobbers’  salesmen  by  man¬ 
ufacturers  be  and  is  hereby 
condemned,  as  its  influence  is  de¬ 
grading  to  the  salesmen,  in  addi¬ 
tion  to  operating  against  the  best  in¬ 
terest  of  jobber  and  retailer,  and 
that  all  wholesale  grocers,  mem¬ 
bers  and  non-members  of  this  asso¬ 
ciation,  not  only  discourage  the 
subsidizing  practice  of  manufactur¬ 
ers,  but  actually  prohibit  the  nui¬ 
sance  being  offered  by  any  manu¬ 
facturer. 

New  Officers  were  elected  as  fol¬ 
lows,  and  the  new  president  ap¬ 
pointed  an  Executive  Commitree  as 
given : — 

President,  George  F.  Gennerich, 
of  Gennerich  &  Von  Bremen,  New 
York;  first  vice-president,  C.  F. 
Wheadon,  of  Barton  &  Wheadon, 
Elmira ;  second  vice-president,  O. 
B.  Rowe,  of  J.  O.  &  G.  N.  Rowe, 
Oneonta,  N.  Y. ;  third  vice-presi¬ 
dent,  A.  J.  Wellington,  of  Clark, 
Chapin  &  Bushnell,  of  New  York 
City ;  treasurer,  E.  B.  Hosier. 

Executive  Committee :  F.  W. 
Hannahs,  of  Wilkinson,  Gaddis  & 
Co.,  Newark;  N.  J. ;  Joseph  Sea¬ 


man,  of  Seaman  Bros.,  New  York; 
P.  C.  Staib,  of  Koenig  &  Schuster ; 
Harry  Sills,  of  John  S.  Sills  & 
Sons;  A.  D.  DePew,  of  A.  DePew 
&  Sons;  FT.  S.  Reynolds,  of  V  T. 
Reynolds  &  Co.,  of  Poughkeepsie ; 
E.  C.  Stewart,  of  D.  B.  Stewart  & 
Co.,  Ithaca;  E.  E.  Darling,  of  F.  E. 
Darling  &  Co.,  Troy;  C.  F.  Wil¬ 
son,  of  Granger  &  Co.,  Buffalo ;  G. 
Thaltheimer,  Syracuse ;  E.  F'rank 
Brewster,  of  Brewster,  Gordon  & 
Co.,  Rochester,  N.  Y. 

>$c  sjc  >{c 

Charles  R.  ITeike,  secretary  of 
the  American  Sugar  Refining  Co., 
was  indicted  last  week  for  under¬ 
weighing  frauds.  Henry  L.  Stim- 
son,  the  Government  prosecutor, 
hints  that  he  now  has  got  to  the 
“man  higher  up,”  but  he  is  still 
looking  for  more  evidence  with 
which  to  indict  other  executive  offi¬ 
cers.  Mr.  Heike  was  arraigned  be¬ 
fore  Judge  Hough  in  the  United 
States  Circuit  Court.  John  B. 
Stanchfield,  attorney  for  Heike, 
told  the  court  that  he  had  not  had 
time  to  examine  the  indictment. 
Judge  Hough  gave  him  a  week 
and  deferred  the  pleading  until 
then,  releasing  the  defendant  in 
$5,000  bail. 


Summarized  Market  Con¬ 
ditions. 

The  spot  coffee  market  is  of  a 
routine  character,  but  most  of  the 
holders  are  cheerful,  in  the  belief 
that  better  business  is  coming. 
Here  and  there  concessions  may 
be  made  in  order  to  hasten  sales. 

A  fair  jobbing  inquiry  con¬ 
tinues  in  tea  for  the  current  needs 
throughout  the  country.  In  first 
hands  business  is  quiet,  but  they 
could  put  through  more  sales  In- 
making  slight  concessions.  The 
rejections  by  the  Government 
keep  Japans  strong,  especially 
basket-fired.  Formosans  are  act¬ 
ing  better,  cheaper  lots  being 
cleaned  up. 

A  further  decline  in  the  raw 
sugar  market  took  place.  Cuban 
sellers  evidently  figured  that  the 
rise  in  Europe  was  over.  The 
withdrawals  of  refined  sugar  have 
been  light,  bad  traffic  conditions 
throughout  the  East  being  a  fac¬ 
tor  in  the  indifference  of  whole¬ 
sale  grocers,  although  they  have 
sufficient  supplies  for  current 
needs.  Refiners  hope  that  the 
market  will  continue  steady  so  as 
to  cause  early  using  up  of  con¬ 
tracts. 


There  is  a  fair  demand  for  mo¬ 
lasses  from  distributers,  but  the 
shipping  has  been  retarded.  Lit¬ 
tle  new  is  reported  in  grocery 
grades  from  New  Orleans,  where 
the  crop  movement  is  practically 
over  and  stocks  are  held  in  sec¬ 
ond  hands. 

In  canned  vegetables,  jobbers 
are  still  buying  against  immedi¬ 
ate  wants,  but  the  outside  trade, 
particularly  in  Pennsylvania, 
New  York  State  and  New  Eng¬ 
land,  are  reported  to  be  showing 
a  more  lively  interest  in  some 
staples,  notably  tomatoes  and 
peas.  The  general  tone  of  the 
market  on  goods  in  packers’ 
hands  is  firm  and  there  is  a  ten¬ 
dency  to  raise  prices. 

The  spot  quotations  on  choice 
recleaned  lima  beans  has  been 
advanced  by  the  principal  holders 
to  $2.95  to  $2.97^2  per  bushel  of 
60  pounds.  This  is  said  to  be  due 
to  the  small  stock  here,  notwith¬ 
standing  the  fact  that  arrivals  in 
New  York  so  far  this  season  are 
upwards  of  80,000  bags,  which  is 
far  in  excess  of  any  similar  pre¬ 
vious  period  in  the  past  five  or  six 
years. 

The  canned  fruit  market  is  firm. 


“If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 


Ho  .v  ofeen  have  you  had  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 
Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  the 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


SHELDON  SCHOOL 

502  Republic  Building  -  -  Chicago,  III. 
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Straight  Talk  With  Clerks 


BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


The  California  fruits  are  selling 
steadily,  but  in  small  lots.  Apricots 
and  pears  are  in  improved  demand, 
as  are  State  gallon  apples. 

Prices  of  butter  have  declined  in 
the  last  week.  The  specials  are 
now  quoted  at  the  New  York  Mer¬ 
cantile  Exchange  at  35  cents, 
about  4  cents  lower  than  they  were 
during  the  holidays.  Held  cream¬ 
ery  specials  are  quoted  at  33  to  34 
cents. 

The  arrival  of  delayed  shipments 
relieved  the  egg  market  this  week 
and  prices  fell  from  2  to  2J/2  cents 
on  the  highest  grades.  The  best 
grades  sell  at  45  to  48  cents. 
Other  grades  of  fresh  gathered 
eggs  went  down  1  cent.  Storage 
eggs  slumped  and  are  now  selling 
at  from  26  to  27  cents,  a  fall  of 
1  to  2  cents.  There  is  little  de¬ 
mand  for  the  storage  eggs,  but 
tbe  holders  are  trying  hard  to 
keep  up  the  prices. 

Fred.  A.  McGill. 


Rhode  Island  Grocery  Salesmen 
Organize  Dike  Those  in 
Pennsylvania. 

Following  the  initiative  set  by 
the  wholesale  grocers  of  Philadel¬ 
phia  and  Boston  in  inviting  the 
salesmen  of  the  several  concerns 
to  be  tbe  guests  of  the  employers, 
the  Providense  (R.  I.)  Wholesale 
Grocers’  Club  will  entertain  their 
selling  force  at  a  dinner  to  be 
given  January  29th.  The  pre¬ 
vious  meetings  proved  to  be  of 
mutual  benefit  to  the  jobbers  and 
their  men,  and  it  is  expected  that 
the  same  results  will  be  obtained 
from  the  Providence  gathering. 
In  addition  to  a  general  exchange 
of  ideas  on  business  topics  from 
the  Providence  men  there  will  be 
an  address  by  F.  W.  Hannahs, 
president  of  the  New  York 
Wholesale  Grocers’  Association, 
who  is  well  known  as  being  in 
close  touch  with  selling  condi¬ 
tions.  It  is  also,  expected  that 
other  well  known  lights  in  the 
grocery  business  will  be  present 
and  express  their  views  on  exist¬ 
ing  conditions.  The  committee  in 
charge  of  the  arrangements  con¬ 
sists  of  George  A.  Midwood,  of  G. 
H.  Midwood’s  Sons  Co. ;  George 
Alexander,  of  Alexander  Bros., 
and  James  F.  Dyer,  of  the  Ald- 
rich-Eldridge  Co. 


Fancy  salad  will  bring  $2.50 
per  basket,  but  there  is  very  lit¬ 
tle  fancy  coming.  Most  of  it 
shows  frost  and  does  well  to 
bring  $1.50. 


Store  Pride.— Be  proud  of  your 
store.  Believe  in  it.  Believe  that 
it  is  the  best  store  in  your  town. 
Believe  that  you  offer  the  best 
goods;  the  best  service;  the  best 
everything.  That’s  how  you 
ought  to  feel  and  how  you  must 
feel  if  you  intend  to  win  out. 
Forget  competitors.  Forget  the 
stores  you  hear  about,  better 
prices  and  better  quality.  I  say 
forget  them,  as  far  as  the  cus¬ 
tomer  is  concerned.  Make  little 
of  any  comment.  But  tell  it  all 
to  the  manager  or  to  the  boss. 
Let  them  regulate  matters. 

'I''!''}' 

“We’re  Out  Of  That.”— The  buyer 
isn’t  born  yet  that  can  forever 
keep  every  item  on  sale.  Deals 
are  constantly  on.  Direct  or  in¬ 
direct  shipments  with  an  extra 
discount  may  be  on  the  way.  So 
when  you’re  out  of  a  good  seller 
for  a  little  while  let  the  thing 
down  easy.  Don’t  criticise  any¬ 
body.  Don’t  say  in  an  off-hand 
way,  “we’re  out  of  that.”  You 
can,  by  a  little  explanation,  make 
an  agreeable  substitute.  The 
point  is  that  no  reflection  must  be 
cast  on  the  buyer  for  your  store. 
“There’s  a  reason.” 

'I'  'f' 

Concerning  Drummers. — Many  of 
you  come  in  close  touch  with  rep¬ 
resentatives  from  big  jobbing 
houses.  They’re  bright  men.  In 
a  casual  way  ask  a  few  things 
while  they’re  waiting.  They’re 
’nil  of  information.  Avoid  gos¬ 
sip.  But  to  do  this  you  must  be 
in  love  with  your  business.  The 
ood  business  is  fascinating. 
There’s  no  end  to  it.  Think  of 
the  wonder  of  a  wheat  kernel. 

>!»  jjj 

People  With  A  Grudge. — In  talk¬ 
ing  with  a  prominent  advertising 
man  last  week  he  said  to  me,  “I 
can  meet  the  people  with  a  grudge 
on  paper,  but  I  can’t  face  them.” 
Now,  you  boys  have  to  “face 
them,”  and  the  best  way  to  handle 
the  grudge  people  or  the  people 
that  are  always  down  on  you  and 


your  goods  is  to  change  the  sub¬ 
ject.  If  your  coffee  is  “miserable 
stuff”  introduce  your  peas  or  corn 
or  talk  about  a  fresh  shipment  of 
butter.  Tell  her  she  knows  what’s 
what  on  butter  and  sell  her.  If 
you  can  do  that  you’re  smarter 
and  more  courageous  than  the 
advertising  man. 

'i'  'S' 

Demonstrations.— Help  the  dem¬ 
onstrator.  She’s  at  your  place  to 
make  good.  Her  job  is  no  cinch. 
Your  word  goes  farther  than  hers 
oftentimes.  Use  it.  Take  the 
customer  over  to  her  table. 
Speak  the  kind,  encouraging- 
word  of  recommendation.  She 
needs  it.  1  he  thing  she’s  sam¬ 
pling  may  make  any  number  of 
new  customers  for  it.  It’s  so 
much  gained. 

*  *  * 

Peanut  Butter. — If  you  handle 
the  loose  peanut  butter,  let  people 
know  it.  Get  a  little  dish  out  on 
the  grocery  counter  and  make  a 
few  sandwiches.  Use  a  cracker 
like  the  Sunflower  cracker.  Let 
me  impress  upon  you  that  the  ob¬ 
ject  of  these  “straight  Talks”  is 
to  get  you  young  fellows  out  of 
the  idea  of  doing  nothing  but 
what  you’re  told.  Do  things. 
Break  away  from  what  the  other 


fellow  did  or  does.  The  men  that 
are  worth  while  are  the  men  that 
strike  out.  We  need  them  in  our 
business. 

*  ^  * 

“What’s  The  Use.”-That’s  an 
awful  easy  thing  to  say.  Don’t 
ever  allow  such  an  expression  to 
cross  your  lips.  “What’s  the  use?” 
Why  man  alive,  everything  is  the 
use.  Every  honest  effort,  every 
clean  thought,  every  attempt  to 
improve  to-day’s  work  over 
yesterday’s  is  getting  ahead. 
“Thoughts  are  things,”  and  you’ll 
land  just  about  as  low  as  you 
think  you’ll  land  and  just  about 
as  high  as  you  intelligently  pre¬ 
pare  for. 

*  *  * 

Fill  Up  The  store.— That  is,  make 
good  displays  of  canned  goods 
and  package  cereals.  It  looks  like 
business.  It  looks  as  though  there 
was  “something  doing.”  Be¬ 
sides,  it  improves  the  store.  It 
takes  away  the  bareness.  It’s 
a  cheerful  look.  Hopeful  and 
helpful  and  prosperous  look. 
Over  and  above  this  it  shows  that 
you  are  on  the  job. 

*  *  * 

Be  True  To  Your  Customer. — It 

isn’t  smart  to  misrepresent  things. 
It’s  smart  to  be  able  to  talk 
them.  It  pays  to  be  true  to  your 
customer.  It  pays  morally  and 
financially.  If  a  woman  finds  the 
canned  pineapple  or  the  leg  of 
lamb  or  the  dozen  of  oranges  just 
what  you  said,  you’ve  very  likely 
won  her.  You  made  the  sale 
purely  on  merit.  The  credit  is 
yours.  But  don’t  on  your  life 
describe  woody  pineapple  “de¬ 
licious,”  nor  mutton  “young 
lamb,”  nor  seconds  California 
oranges  “sweet  and  juicy.” 


Window-Dressing  Articles  Wanted 


For  several  months  the  “Grocery  World  and  General  Merchant” 
has  been  looking  for  the  right  man  to  take  charge  of  its  “  Window- 
Dressing  Department  ”  and  contribute  a  good,  suggestive  weekly  article. 
We  have  tried  several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  window- 
dressing.  What  we  want  is  articles  clearly  describing  window  displays 
that  can  be  made  by  the  average  retailer;  not  necessarily  new  or 
original — in  fact,  those  which  have  been  used  successfully  are  perhaps 
preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  and  General 
Merchant  ”  will  pay  an  average  price  of  £5  each.  All  matter  sent  in 
under  this  arrangement  should  be  addressed  to  the  “  Window-Dressing 
Department.”  If  drawings  are  also  sent  they  should  be  made  through¬ 
out  in  black  ink  (not  pencil). 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


15 


We  Beat  the  “Bees” 

They  work  only  in  the  Sum- 
« A  mertime,  WE  WORK  ALL 

Ljcillgy-'  »  THE  TOME,  buying  and 
jbHSkS^ V,  v  *  selling  the  best  goods  at  the 

lowest  prices  for  CASH. 

DON  T  “BEE”  A  DRONE  in 
the  business  Bee  Hive— post 
yourself  on  Grocery  values. 

If  you  don’t  know  what  we 
u  "  are  doing,  or  how  we  are  doing 
it,  “Bee”  sure  you  find  out.  It 
will  be  money  in  your  pocket.  . 

We  are  the  Original  Cash-No-Traveling-Salesmen-Whole- 
sale-Grocers  in  the  country. 

The  following  are  some  of  our  bargains  for  this  week. 
Send  us  a  trial  order. 

Jelly  Eggs,  barrels,  about  330  lbs . per  lb.,  $0.C6 

Drums,  126  lbs, . per  lb.,  ,C6j4 

Pails,  30  lbs . per  lb.,  .C6J4 

They  are  the  best  quality  Jelly  Egg  made,  medium  size,  to  retail 
12  or  15  for  one  cent. 

Schumacher's  Avena,  barrels . per  bbl.,  4.76 

90  lb.  bags  (}4  bbl.) . per  bag,  2.22j^ 

Pet  Brand  Evaporated  Milk,  Baby  size,  6  doz.  .  .  .  per  case,  2  40 

Tall,  4  doz . per  case,  3.46 

Schumacher’s  Breakfast  Hominy,  10  6-lb.  bags  .  .  per  case,  1.40 

6  or  lO-case  lots . per  case,  1.37  '/i 

English  Breakfast  Tea,  Superior  Black,  %  chests, 

about  66  lbs.  net . per  lb.,  .09  '/i 

Banner  Oats,  20  26c  packs,  with  Chinaware  .  .  .  per  case,  3.65 
You  want  to  be  posted  in  values  when  you  read  and  note  our 
quotations,  for  we  are  under  the  market  on  many  staple  goods 
in  the  Grocery  line. 

Norway  Mackerel,  Fancy  New  White,  fat  fish, 

No. Is,  180  to  190  fish  . per  bbl,,  29.26 

No.  2s,  230  to  260  fish . per  bbl.,  22.20 

No.  3s,  320  to  350  fish . per  bbl.,  16.50 

No.  4s,  426  to  450  fish . per  bbl.,  14.60 

Bunker  Hill  Brand  Pork  and  Beans,  No.  3  cans, 

plain,  2  dozen . per  doz.,  .77j^ 

No.  3  cans,  sauce,  2  dozen . per  doz.,  .80 

vaporated  Apples,  Extra  Choioe,  bright  ring  cuts, 

601b.  boxes . per  lb.,  .C8ji 

5  or  10-box  lots . per  lb.,  .O846 

Fancy  Japan  Rice,  IOO  lb,  bags . per  lb.,  .03 y% 

6  or  lO-bag  lots . per  lb.,  03X 

Biggest  bargain  and  best  value  for  the  money  in  Japan  Rice  we 

have  ever  seen  or  offered.  It  is  a  beauty.  Clean  white  whole 
bean,  it  will  certainly  surprise  you  in  quality. 

Finest  Quality  Yellow  Granulated  Corn  Meal,  100 

lb.  bags . per  bag,  1.75 

Finest  Quality  Yellow  Table  Corn  Meal.lOO  lb.  bags  per  bag,  1.70 

Force  Food,  20  packs . per  case,  1.87X 

5  or  lO-case  lots . per  case,  1.85 

Centennial  Brand  Sifted  Early  June  Peas,  No.  2 

cans,  2  dozen . . per  doz.,  .97 

5  or  10-case  lots . per  doz,,  .95 

Peaches,  Purple  Pennant  Brand,  Extra  Fancy  Yel¬ 
lows,  25  lb.  boxes . per  lb.,  .09J4 

6  or  10-boxlots . per  lb.,  .C9 X 

Large,  very  bright,  meaty  fruit.  If  you  do  not  like  them  after 

examination  you  may  return  at  our  expense,  freight  both  ways. 

Try  us  on  this  lot  of  Dried  Fruit. 

Raisins,  Union  Seal  Brand  Fancy  Seeded,  36  Is  .  .  per  lb.,  .06 

Queen  Bee  Brand  Choice  Seeded,  36  Is . per  lb.,  .06 

Seedless  Sultanas,  60  lb.  boxes,  loose . per  lb.,  .03 % 

6  or  lO-box  lots,  either  kind  or  assorted,  j£c. 
per  lb.  less.  All  positively  new  goods,  crop  1909. 

Canned  Lima  Beans,  Valley  Brand  New  York  State 

No.  2  cans,  2  dozen . per  doz.,  .77 yz 

6orlO-case  lots . per  doz.,  .76 

Pumpkin,  Eastern  Shore  Brand,  No.  3  cans,  2  doz.  per  doz.,  .67j£ 
6  or  10-case  lots . per  doz.,  .66 

These  Prices  for  This  Week  Only— Jan.  24th  to  Jan.  29th,  inclusive. 

WRITE  FOR  THE  “CASH  GROCER,"  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31, 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


BURK’S 


« 


Butternut  Bacon 

(Trade=Mark  Reg.  U.  S.  Pat.  Off.) 


Among-  the  many  brands  on  the  market,  this 
Bacon  is  a  distinct  favorite,  being  selected  from 
prime  corn-fed  pigs,  and  is  mild,  sweet  and  of  ex¬ 
quisite  flavor,  specially  cured  with  granulated  sugar. 

It  is  not  sold  sliced  or  in  jars,  but  is  put  up  in 
narrow  strips  cut  absolutely  square,  strung  with 
white  cord,  making  any  waste  impossible;  wrapped 
in  high  glazed  and  parchment  paper  and  embel¬ 
lished  on  two  sides  with  an  attractive  label  of 
alternate  blue  and  white  diagonal  bars  bearing  the 
words  Burk’s  Butternut  Boneless  Breakfast  Bacon. 
A  red  seal  is  also  attached  to  the  cord,  stating  the 
specific  merits  of  this  product. 

The  package  makes  an  attractive  window  dis¬ 
play  and  because  of  its  distinctive  label  is  readily 
recognized  at  a  distance. 

“Butternut”  Bacon  is  the  best  for  family  use. 

urK’s  Lard 

(KETTLE  RENDERED) 

is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat,  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich 
oils  have  been  extracted  so  that  manufacturers 
can  make  a  larger  profit. 

Others  are  Steam  (or  Tank)  Rendered  and  as  a 
result  of  the  condensation  of  the  steam  used  in 
this  process,  contain  a  large  percentage  of  moisture, 
which  not  only  reduces  the  quality  of  the  Lard,  but 
causes  it  to  sputter  and  splash  when  it  is  used  for 
frying. 

Burk’s  Lard  contains  no  Stearine 

Notwithstanding  the  Government  permits  the 
use  of  5%  of  Stearine  in  “Pure  Lard”  we  do  not 
avail  ourselves  of  this  privilege,  having  shipped 
Lard  for  years  without  the  use  of  any  stiffening, 
because  it  would  reduce  the  natural  richness  of 
our  product. 

LOUIS  BURK 

Girard  Avenue  arid  Third  Street 
PHILADELPHIA 
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LEGAL  DEPARTMENT 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  “  Grocery  World  and  General  Merchant/’ 


xxxiv. 


-The  Outlawing  of  Claims  and  Accounts  and  Their 
Revival  After  Being  Outlawed. 


How  and  when  is  an  account  or 
a  claim  outlawed,  is  it  in  any  way 
collectible  after  being  outlawed, 
and  if  capable  of  revival  and  col¬ 
lection  how  can  this  be  accom¬ 
plished  ? 

These  are  questions  arising  in 
the  experience  of  any  business 
man  a  greater  or  less  number  of 
times  every  year.  Having  some 
knowledge  on  the  subject  may  be 
the  means  of  avoiding  loss. 

A  claim  or  account  is  outlawed 
when  the  statute  of  limitations  has 
run  against  it.  A  statute  of  limi¬ 
tations  is  a  statute  which  allows 
a  creditor  or  the  owner  of  a  claim 
a  certain  time  in  which  to  bring 
an  action  for  its  recovery.  If  he 
fails  to  bring  it  within  that  time 
he  cannot  bring  it  at  all. 

The  statutes  of  limitations  differ 
in  the  different  States  very  de¬ 
cidedly,  and  even  differ  from  time 
to  time  in  a  given  State.  Prob¬ 
ably  more  States  outlaw  an  ordi¬ 
nary  debt  or  account  in  six  years 
than  in  any  other  period. 

'The  statute  of  limitations  be¬ 
gins  to  run  from  the  minute  the 
creditor  could  have  begun  his  ac¬ 
tion.  For  instance,  take  a  mer¬ 
chant  who  has  sold  a  bill  of  goods 
on  the  ordinary  terms,  which 
usually  means  thirty  days’  credit. 
Say  that  the  bill  is  dated  January 
i,  1910,  which  would  make  the 
account  due  February  1,  1910. 
On  the  latter  date  the  merchant 
could  have  begun  an  action  for 
the  recovery  of  his  debt,  and  on 
that  very  day  the  statute  of  limi¬ 
tations  begins  to  run.  If  the  period 
is  six  years,  he  must  sue  before 
February  1,  1916,  or  he  cannot  sue 
at  all.  Only  by  the  debtor’s  ex¬ 
press  or  implied  consent,  as  will 
be  further  on  explained,  can  the 
claim  ever  be  collected. 

In  the  case  of  an  ordinary  prom¬ 
issory  note  dated  January  t,  1910, 
at  three  months,  the  statute  of 
limitations  begins  to  run  on  April 


1,  1910,  because  the  note  was  due 
that  day  and  an  action  could  have 
been  begun  then.  If  the  matter 
is  allowed  to  lapse  until  April  1, 
1916,  without  suit  being  brought, 
the  claim  will  be  uncollectible. 
In  ordinary  business  parlance,  it 
is  outlawed. 

In  the  case  of  a  note  payable  on 
demand,  the  statute  of  limitations 
begins  to  run  the  minute  the  note 
is  made,  because  it  is  due  then. 
In  this  case  no  demand  is  neces¬ 
sary  to  start  the  statute  running. 
Where  the  note  is  payable  so 
many  days  after  demand,  how¬ 
ever,  demand  must  first  be  made, 
and  the  statute  does  not  begin  to 
run  until  it  is  made.  To  illustrate 
the  difference  in  principle  here, 
take  a  note  dated  January  1,  1910, 
and  payable  on  demand.  On 
January  1,  1916,  no  suit  having1 
been  brought,  the  note  will  be  ^ 
outlawed.  But  in  the  case  of  a  ^ 
note  dated  January  1,  1910,  and' 
made  payable  thirty  days  after 1 
demand  the  note  is  never  out¬ 
lawed  unless  demand  is  made. 
The  reason  is  obvious :  the  date 
when  it  is  due  can  only  be  fixed 
by  making  demand  and  then  ad¬ 
ding  thirty  days  to  that  date. 

It  is  a  curious  thing  about  the 
legal  principles  governing  the 
operations  of  the  statute  of  limi¬ 
tations  that  the  outlawing  affects 
only  the  remedy  and  not  the 
merits  of  a  claim.  For  instance, 
A  owes  B  $50,  which  is  outlawed 
because  no  action  has  been 
brought  on  it  within  six  years. 
The  claim  is  still  perfectly  valid, 
but  it  cannot  be  collected  by 
legal  process.  Thi§  will  strike 
the  layman  as  peculiar  and  un¬ 
helpful  reasoning,  though  it  is 
based  on  sound  logic  and  justice, 
which,  however,  need  not  be  gone 
into  here. 

Just  one  other  thing  and  I  pass 
to  the  question  of  reviving  an  out¬ 
lawed  claim.  In  some  States, 


though  not  in  all,  the  statute  of 
limitations  does  not  begin  to  run 
if  the  defendant  is  not  within  the 
jurisdiction,  when  the  cause  of 
action  arose,  so  that  an  action 
could  have  been  begun  against 
him.  That  is  so  the  creditor  shall 
not  be  held  responsible  for  not 
doing  what,  by  reason  of  the  debt¬ 
or’s  absence,  he  could  not  have 
done  had  he  tried.  The  statute 
begins  to  run  when  the  debtor 
comes  back  and  again  places  him¬ 
self  within  the  creditor’s  reach. 

Now  as  to  the  revival  of  an  out¬ 
lawed  .claim.  In  a  variety  of  ways 
it  can  be  revived  and  collected, 
but  only  with  the  consent  or 
voluntary  or  involuntary  acqui¬ 
escence  of  the  debtor.  Take  an 
account  which  has  not  been  sued 
on  within  six  years,  if  the  statute 
of  limitations  of  the  given  State 
prescribes  six  years  as  the  term, 
and  which  is  therefore  completely 
dead,  so  far  as  any  legal  remedy 
is  concerned,  the  debtor  can 
blow  the  breath  of  life  into  that 
claim  in  any  one  of  say  three 
ways,  and  it  makes  no  difference 
whether  he  knew  the  claim  was 
outlawed  when  he  did  it  or  not. 

In  most  States  the  making  of  a 
part  payment  after  the  claim  is 
outlawed  will  revive  the  whole 
and  an  action  can  be  brought  to 
recover  it  any  time  within  another 
six  years.  The  exceptions  are 
States  which  require  a  written  ad¬ 
mission  of  the  debt  in  order  to 
revive,  the  courts  there  holding 
that  part  payment  is  not  a  “writ¬ 
ten  admission  of  the  debt.” 

It  is  also  practically  universal 
that  a  written  acknowledgment 
of  the  debt,  dated  after  it  has 
been  outlawed,  will  revive  it  and 
make  it  again  legally  collectible. 
Likewise  a  written  promise  of 
payment,  dated  after  the  statute 
of  limitations  has  run. 

Most  courts  hold,  however,  that 
the  acknowledgment  of  an  out¬ 
lawed  debt,  to  revive  it,  must  be 
clear  and  unmistakable.  It  must 
without  doubt  refer  to  the  par¬ 
ticular  debt  in  question.  A  few 
States,  however,  will  construe  al¬ 
most  any  utterance  by  a  debtor 
into  a  new  promise  to  pay  and 
will  hold  him  in  renewed  respon¬ 
sibility.  This,  however,  is  not  the 
general  rule.  The  United  States 
Supreme  Court  has  really  laid 
down  the  general  rule,  which  has 
been  adopted  by  the  courts  of 
most  States.  This  rule  is  that  the 
act  or  utterance  of  the  debtor 
which  is  relied  upon  to  make  him 


responsible  for  another  six  years, 
must  be  an  acknowledgment  both 
of  liability  and  willingness  to  pay. 
It  has  been  held  that  if  a  man  ad¬ 
mits  the  outlawed  debt,  but  says 
he  can't  pay  it,  it  is  not  thereby 
revived.  Neither  is  it  revived 
when  he  admits  he  owes  the  claim 
and  expresses  hope  that  he  may 
be  able  to  pay.  In  most  States 
a  bare  admission  of  the  debt  is 
not  enough  to  revive  it.  The  ex¬ 
ceptions  to  this  are  Tennessee, 
Iowa,  New  Hampshire  and  New 
York.  If  it  can  be  proven,  how¬ 
ever,  that  a  debtor  admitted  un¬ 
equivocally  that  "I  owe  that 
money,”  after  the  debt  was  out¬ 
lawed,  it  is  revived  and  he  can  be 
sued,  because  when  he  said  “I  owe 
it"  he  admitted  liability  and  by  in¬ 
ference  expressed  an  intention  to 
pay. 

The  principle  on  which  any  of 
the  acts  above  described  will  re¬ 
vive  an  outlawed  debt  is  that  the 
admission,  or  the  part  payment, 
or  the  promise,  is  really  a  new 
promise  or  contract  on  which  the 
creditor  has  a  right  to  rely,  irre¬ 
spective  of  the  original  promise  or 
contract. 

I  close  with  a  point  of  law, 
knowledge  of  which  has  saved 
many  a  man  large  sums  of  money. 
It  is  that  where  a  man  owes  an¬ 
other  two  debts,  one  outlawed 
and  the  other  alive,  and  pays  his 
creditor  a  sum  of  money  which  he 
does  not  specifically  say  is  on  ac¬ 
count  of  either  debt,  the  creditor 
may  apply  it  to  the  debt,  which 
by  reason  of  being  outlawed 
would  otherwise  be  uncollectible. 
For  instance,  A  holds  two  promis¬ 
sory  notes  signed  by  B  for  $100 
each.  One  is  dated  January  1, 
1901,  the  other  January  1,  1905. 
Both  are  made  payable  in  one 
year,  and  no  action  has  been  be¬ 
gun  on  either.  On  January  1, 
1910,  B  hands  A  $100  without 
saying  which  note  he  means  it  to 
pay.  A  can  himself  apply  it  to  the 


Bell  Phone  Keystone  Phone 

Spruce  65-66  Race  6-33 

Cable  Address,  “Enyap” 


Payne  Detective  Agency 

LICENSED.  BONDED 

THEO.  E.  PAYNE,  Principal 


Legitimate  Work  Only 

Male  and  Female  Operators 

Highest  Legal  Connections 

Main  Offices  (Open  all  night) 
Wood  Building 

34  and  36  S.  16th  Street,  Philadelphia,  Pa. 

New  York  Office,  Longacre  Building,  Times  Square, 
New  York  City. 
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earlier  note,  which  is  outlawed 
and  uncollectible,  thus  making 
both  notes  safe,  for  the  later  one 
can  be  sued  on  for  two  years  yet. 
If,  however,  B  had  said  when  he 
tendered  the  $100,  ‘‘this  is  to  pay 
the  note  of  January  i,  1905,"  A 
would  have  had  no  option  but  to 
apply  it  to  that. 

( Copyright ,  January,  1910,  by 
Elton  J.  Buckley.) 


Question:  William  C.  Templin, 
Harrisburg,  Pa. — Find  the  in¬ 
closed  statement  of  one  James  C. 
Baker,  who  on  the  strength  of 
having  wages  coming  from  Mc¬ 
Cormick  &  Co.,  general  contract¬ 
ors,  of  14  South  Broad  street, 
Philadelphia,  I  allowed  this  bill 
of  groceries.  Also  find  three  let¬ 
ters  to  me  from  McCormick  & 
Co. 

Letter  No.  1  shows  they  wrote 
me  they  did  not  owe  him.  Let¬ 
ter  No.  2  they,  at  my  request,  re¬ 
turn  my  statement.  Letter  No.  3 
is  the  presumption  that  he  wrote 
to  them  and  sent  the  reply  that  he 
owes  him  $30.  What  is  it  your 
good  pleasure  to  help  me  to  col¬ 
lect  it?  If  you  can,  give  me  the 
name  of  the  “receiver”  or  see  him 
and  secure  my  claim  with  him,  or 
place  it  in  the  hands  of  a  good 
collector  at  the  lowest  expense 
possible. 

Answer. — This  correspondent 
evidently  relies  upon  a  form  which 
the  debtor  has  signed  at  the  bot¬ 
tom  of  an  itemized  statement  of 
the  account,  as  follows : — 

I  hereby  agree  if  I  do  not  pay 
this  bill  in  thirty  days  from  date, 

I  give  my  consent  hereon  to  have 
my  wages  attached  for  the  amount 
of  this  bill  due  and  coming  to  me 

from  . 

Signed . 

Witness . 

I  am  sorry  to  have  to  say  so, 
but  this  form  is  not  worth  the 
paper  it  is  written  on.  You  have 
no  claim  upon  McCormick  &  Co. 
whatever.  In  Pennsylvania 
wages  cannot  be  attached  except 
for  board  (and  even  this  has 
recently  been  declared  unconsti¬ 
tutional),  and  the  fact  that  this 
debtor  consented  makes  no  differ¬ 
ence. 

Question :  “Subscriber,"  Brad¬ 
ford,  Pa. — A  buys  house  and  lot 
from  B  and  husband,  deed  being 
in  wife’s  name.  Lawyer  searches 
record  and  finds  clear  title,  ex¬ 
cept  a  mortgage,  which  A  as¬ 
sumes.  About  two  years  after 
A  has  the  deed  of  the  property. 
C,  a  lawyer,  comes  to  him  and 
wants  him  to  pay  an  old  mortgage 
of  $450  against  the  property  which 
stands  in  B’s  husband’s  name 
which  C  had  just  purchased  for  a 
client.  A’s  lawyers  said  C  had 
no  claim  on  property  so  A  did  not 


pay.  Last  spring  C  sold  hus¬ 
band’s  interest  in  property  at 
sheriff’s  sale,  C  buying  it.  Now 
he  has  started  ejectment  proceed¬ 
ings  against  A.  B  had  owned  the  | 
property  for  ten  or  twelve  years 
and  had  three  mortgages  against 
it  at  different  times,  none  of  the 
lenders  knowing  anything  of  the 
mortgage  in  husband’s  name. 
Husband  claims  he  erased  his 
name  and  substituted  wife’s  in 
presence  and  with  consent  of 
original  owner.  Can  C  compel  A 
to  pay  mortgage  or  put  him  off 
of  property? 

Answer. — This  query  says  that 
the  property  was  bought  from 
“B  and  husband.”  That  may 
mean  that  the  husband  was  a  joint 
owner,  and  it  may  mean  that  B 
was  the  sole  owner  of  record,  and 
that  the  husband  joined  in  the 
deed  simply  to  convey  his  right 
in  his  wife’s  real  estate.  From 
the  tone  of  the  letter,  the  second 
hypothesis  seems  the  more  likely 
of  the  two. 

The  law  of  the  case  depends 
really  on  this  point  alone.  If  the 
husband  was  a  joint  owner,  a 
mortgage  given  by  him  and 
standing  of  record  against  him 
would  unquestionably  bind  his  in¬ 
terest  in  the  property.  In  this 
event  the  lawyer  who  made  the 
search  should  have  found  it  and 
taken  care  of  it. 

If  the  husband's  right  was  sim¬ 
ply  the  usual  right  of  a  married 
man  in  his  wife’s  real  estate,  a 
mortgage  given  by  him  might 
have  no  effect  whatever.  As  a 
matter  of  fact,  it  is  probable  that 
nobody  would  dream  of  lending 
money  on  such  security,  for  this 
reason :  A  man’s  interest  in  his 
wife's  real  estate  is  merely  a  life 
interest,  and  it  is  contingent  upon 
his  outliving  her.  If  he  dies  be¬ 
fore  his  wife  he  has  no  interest 
in  her  real  estate,  and  until  one 
or  the  other  is  dead  there  is  of 
course  always  the  chance  that  he 
will  die  first  and  thus  destroy  his 
interest  in  her  estate.  If  this  hus¬ 
band  has  simply  mortgaged  his 
interest  in  his  wife’s  real  estate, 
no  ejectment  proceedings  will  lie 
unless  and  until  the  wife  died  be¬ 
fore  the  husband,  thus  making  his 
interest  vested.  Even  so  it  would 
seem  as  if  this  mortgage  should 
have  been  found  when  search  was 
made. 

I  do  not  understand  the  refer¬ 
ence  to  the  husband’s  erasing  his 
name  and  substituting  his  wife’s. 
If  he  has  done  that  he  committed 
an  act  which  he  will  certainly 
have  to  explain  and  as  to  which 


Start  1910  in  a  Befitting  Manner 

If  you  will  inaugurate  a  plan  of  campaign  in 

favor  of  the 

Exton  Oyster  and 
Butter  Cracker 

you  will  find,  at  the  end  of  the  twelve  months, 
that  the  effort  has  been  richly  rewarded.  The 
goods  are  best  known  and  known  as  the  best 
— have  been  for  sixty  years — and  are  sold  by 
leading  jobbers. 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 


The  Best  Known  and  Known  as  the  Best 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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the  courts  will  require  the  fullest 
proof. 

Question :  J.  H.  Curran,  For¬ 
est  City,  Pa. — Is  this  association 
good?  Would  it  be  safe  to  have 
a  boy  between  sixteen  and  seven¬ 
teen  years  join  it? 

Answer. — The  company  re¬ 
ferred  to  is  the  Home  Protective 
Association,  of  Canton,  Pa., 
which  nobody  in  the  East  seems 
to  know  much  about.  Its  rates 
seem  to  be  safe  enough.  Ac¬ 
cording  to  the  classifications  set 
forth  here  they  might  not  take  a 
boy  'of  sixteen  or  seventeen 
years. 

Written  for  the  “Grocery  World  and  General 

Merchant.” 

Another  Poison  Canned  Goods 
Fake  Exploded. 


Secretary  of  the  National  Canners’ 
Association  Tells  How  He  Ran  Down 
an  Indiana  Fake  that  Woman  Died  of 
Eating  Canned  Tomatoes.  Proved 
Death  Due  to  Suicide. 

The  Bureau  of  Publicity  of  the 
National  Canners’  Association  has 
just  finished  the  investigation  of 
the  death  of  Mrs.  Ida  Esterday, 
which  occurred  at  Marion,  Ind., 
said  to  have  been  caused  by  eat¬ 
ing  canned  tomatoes.  A  number  of 
canners  called  our  attention  to  the 
publications  regarding  this  death 
which  appeared  in  different  form  in 
the  newspapers.  The  following  is 
taken  from  the  Marion  “Daily 
Leader” : — 

Ptomaine  Poisoning  Ends 
Woman’s  Life. 


Mrs.  Ida  Esterday,  of  North  Mar¬ 
ion  Taken  Ill  After  Eating  Canned 
Tomatoes  and  all  Efforts  Made 
to  Save  Her  Life  Unavailing. 


Ptomaine  poisoning,  which  came 
as  a  result  of  partaking  freely  of 
a  can  of  tomatoes,  caused  the  death 
of  Mrs.  Ida  Esterday  at  her  home, 
920  N.  Washington  street,  shortly  be¬ 
fore  10  o’clock  Saturday  morning. 
Death  came  to  relieve  the  patient 
after  twenty-four  hours  of  terrible 
suffering.  Medical  attention  which 
was  summoned,  proved  unavailing, 
and  although  every  known  effort 
was  employed  the  life  of  the  woman 
could  not  be  saved. 

TOMATOES  EATEN  FRIDAY. 

The  can  of  tomatoes  which  is  be¬ 
lieved  to  have  caused  the  death  of 
Mrs.  Esterday  was  purchased  Fri¬ 
day  morning,  and  served  at  the 
family  table  during  the  breakfast 
hour.  The  tomatoes  had  been 
canned  and  seasoned,  and  all  that 
was  required  in  serving  was  that 
the  tomatoes  be  heated.  Mrs.  Ester¬ 
day  and  her  family,  consisting  of 
her  husband  and  two  small  chil¬ 
dren,  partook  freely  of  the  food,  al¬ 
though  it  is  said  the  housewife  rel¬ 
ished  the  tomatoes  more  than  the 
others  and  consequently  ate  more 
freely. 

became  ill  at  once. 

Immediately  after  leaving  the 
breakfast  table  Mrs.  Esterday  be¬ 


came  violently  ill.  She  was  seized 
with  severe  cramps  in  the  stomach 
and  her  family  immediately  became 
alarmed.  In  a  few  moments  she  be¬ 
gan  vomiting,  and  when  she  could 
get  no  relief  Dr.  D.  A.  Williams 
was  summoned.  He  hurried  to  the 
residence  and  found  Mrs.  Esterday 
in  a  critical  condition.  The  condi¬ 
tion  was  such  that  the  use  of  a 
stomach  pump  was  unnecessary,  as 
the  contents  of  the  stomach  were 
being  expelled  by  the  constant  purg¬ 
ing  of  the  patient.  Large  quantities 
of  water  were  given  the  woman  and 
it  is  believed  the  stomach  was  thor¬ 
oughly  cleansed. 

SUFFERED  GREAT  PAIN. 

Death  claim  to  relieve  the  suffer¬ 
ing  of  Mrs.  Esterday  at  10  o’clock 
Saturday,  after  she  had  made  a 
hard  but  unsuccessful  battle  for  life 
against  overwhelming  odds.  The 
poison  which  was  contained  in  the 
can  of  tomatoes  had  permeated  the 
entire  system,  and  although  the 
stomach  had  been  relieved,  the  poi¬ 
son  slowly  took  effect  and  the 
patient  succumbed.  Mrs.  Esterday 
suffered  untold  agony  for  twenty- 
four  hours  and  she  was  surrounded 
by  her  friends  and  loved  ones  when 
the  end  came. 

FUNERAL  MONDAY. 

Mrs.  Esterday  is  survived  by  her 
husband,  who  is  employed  in  North 
Marion,  and  two  sons,  the  oldest  be¬ 
ing  two  years  of  age  and  the  younger 
one  but  three  months.  The  funeral 
will  take  place  at  10  o’clock  at  the 
residence,  followed  by  interment  in 
the  -  Cemetery. 

We  immediately  wrote  to  a  near¬ 
by  firm  friendly  to  the  industry  and 
learned,  but  unfortunately  through 
confidential  sources,  that  the  death 
was  probably  a  suicide.  The  name 
of  Dr.  G.  R.  Daniels  was  given  us 
and  we  addresed  him  a  letter  stat¬ 
ing  that  we  understood  he  could 
give  us  information  in  regard  to 
the  death  of  Mrs.  Esterday.  Our 
letter  continued :  “We  would  like, 
if  possible,  to  get  an  official  cer¬ 
tificate  as  to  the  cause  of  her  death, 
which  you  say  was  certified  to  by 
Dr.  D.  A.  Williams  as  being  arseni¬ 
cal  poisoning  (Paris  green).” 

We  received  the  following  letter 
from  Dr.  Williams  : — 

Inclosed  find  certified  copy  of 
death  record  in  the  case  of  Ida  May 
Esterday.  Cause  of  death  was  Paris 
green  (arsenite  of  copper),  self-ad¬ 
ministered  and  not  from  eating 
canned  tomatoes  as  reported  in  our 
local  papers.  That  report  was  just 
a  rumor. 

I  pay  the  health  officer  $1.50  for 
certifying  inclosed  report  and  charge 
$1.50  for  my  services,  total,  $3. 

Respectfully  yours, 

D.  A.  Williams,  M.  D. 

The  Marion  “Daily  Leader”  said 
they  had  promptly  made  denial  of 
the  story  and  published  the  facts, 
which  are  given  as  follows  : — 

Mrs.  Ida  Esterday  was  taken  sud¬ 
denly  and  seriously  ill.  She  re¬ 
mained  sick  for  about  two  or  three 
days,  then  died.  When  first  taken 
sick  she  told  the  doctor  who  was 
called  and  her  relatives  that  she  ate 
canned  tomatoes  which  she  pur¬ 
chased  at  a  grocery  store,  and  it 
was  generally  believed  that  she  was 
ill  of  ptomaine  poisoning.  All  the 


papers  in  Marion  used  her  story  as 
the  cause  of  her  illness. 

Just  before  she  died  she  confessed 
to  her  husband  and  others  that' 
canned  tomatoes  had  no  connection 
whatever  with  the  case,  but  that  she 
had  taken  rough  on  rats  with  sui¬ 
cidal  intent.  This  latter  story  was 
printed  and  given  a  greater  publicity 
than  the  first  report  that  she  made. 
Her  death  followed  and  rough  ou 


To  Enter  the  Delicatessen  Business. 

- ,  Pa.,  Jan.  18,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir  : — Have  been  employed 
for  a  number  of  years  in  grocery 
and  meat  business  and  have  lately 
contemplated  going  into  business 
for  myself  in  the  delicatessen  line. 
Could  you  give  me  any  informa¬ 
tion  as  to  what  goods  to  handle 
and  keep  strictly  within  the  line? 

My  idea  is  to  cut  out  many  of 
the  goods  handled  in  the  ordinary 
grocery  and  meat  store  and  handle 
a  complete  line  of  cheese  (imported 
and  domestic),  pickled  and  smoked 
fish,  also  canned,  fancy  bottle 
goods,  such  as  olives,  gherkins, 
chow  chow,  etc. ;  cold  meats,  such 
as  boiled  ham,  bolognas,  cervelat 
wurst,  Lebanon  bologna,  etc.,  for 
slicing,  also  a  line  of  green  goods 

and  poultry.  Yours  truly, 

*  *  * 

The  list  this  correspondent  him¬ 
self  gives  is  a  fairly  comprehensive 
one  for  a  delicatessen  business.  It 
might  be  a  good  idea  to  send  for 
the  catalogues  of  some  of  the  large 
delicatessen  dealers,  such  as  Carl 
Wilde,  357  N.  Second  street,  and 
Charles  Strickler  &  Son,  206  Cal- 
lowhill  street,  both  Philadelphia. 
From  them  other  suggestions  could 
doubtless  be  obtained. 

*  *  * 

As  to  Short  Weight  Oysters. 

Forest  City,  Pa.,  Jan.  18,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— In  answer  to 
George  C.  Cornell,  Columbia  X 
Roads,  Pa.,  the  writer  spent 
twelve  years  buying  and  retail¬ 
ing  oysters  and  never  got  full  or 
near  full  measure  from  an  oyster 
packer.  They  would  run  from 


rats  was  given  as  the  cause.  Canned 
tomatoes  did  not  play  any  part  in 
her  death,  although  it  was  shown 
that  she  had  purchased  some  and 
ate  some. 

Frank  E.  Gorrell, 
Secretary  National  Canners’ 
Association. 

Bel  Air,  Md.,  Jan.  19,  1910. 


two  to  three  quarts  short  on  six 
gallons.  And  I  bought  the  bulk 
of  my  oysters  from  first  hands 
unless  when  I  ran  short  I  bought 
from  inland  cities.  (Always  ex¬ 
pected  to  lose  money  on  those.) 

However,  be  your  own  shipper. 
Buy  your  stock  direct  from  the 
beds  and  shuckers  if  you  buy  tub 
oysters.  For  your  benefit  have 
them  always  three  or  four  days 
on  hand.  This  is  good  for  the 
customers  and  good  for  you. 
Don’t  try  to  keep  them  if  you  buy 
from  second  hands.  If  you  do 
you  will  get  left.  Easy  to  lose 
money  on  oysters,  but  then  there 
can  be  money  made  on  them. 
If  the  Government  officials  would 
hunt  up  some  of  the  short  meas¬ 
ure  and  weight  artists  of  this 
State  it  would  suit  the  general 
groceryman  and.  customers  better 
than  looking  up  fly  specks  on  to¬ 
mato,  corn  and  pea  cans. 

If  Mr.  Cornell  can  find  a  breed 
of  hens  that  have  teeth  I  will  still 
refuse  to  match  them  with  a 
wholesaler  that  will  give  full 
measure  oysters  to  the  retailer 
unless  the  Government  takes  a 
hand  in  it.  Can  “The  Stroller” 
solve  this  question? 

Yours  truly, 

J.  H.  Curran. 

*  *  * 

gtocR  for  Canvas  Gloves. 

Moosic,  Pa.,  Jan.  17,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  tell  us 
through  the  columns  of  your  paper 
where  we  can  purchase  stock  for 
the  manufacture  of  canvas  gloves; 
also  all  necessary  machinery? 

We  know  of  McCreery  Mfg. 
Co.,  of  Toledo,  who  furnish  out¬ 
fits.  Yours  truly, 

Subscriber. 

R.  A.  Humphry’s  Sons,  1021 
Callowhill  street,  Philadelphia,  Pa. 


We  would  be  pleased  to  have  or  publication  in  this  column  the  ideas  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer's  name  and  address  as  an  evidence  of  good  faith,  but  not 
aecessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 
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This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devisiDg  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


The  matter  which  I  take  off  the 
file  for  this  week  furnishes  an  in¬ 
teresting  insight  into  how  an 
Illinois  grocer  launched  a  new 
cash  store  by  advertising  alone. 
The  following  letter  is  self-ex¬ 
planatory  : — 

Taylorville,  Ill.,  Dec.  21,  1009. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — You  have  not  heard 
from  me  for  some  time,  but  as  I 
am  in  a  new  business,  having  with¬ 
drawn  November  15th  from  the  old 
firm  of  W.  R.  Calloway  &  Sons  Co., 

I  thought  I  would  mail  you  along 
for  criticism  a  batch  of  ads.  1  got 
out  while  starting  my  consumers’ 
supply  cash  store. 

I  am  inclosing  two  letters  which 
I  mailed  to  a  thousand  farmers.  I 
really  mailed  three  letters,  but  have 
lost  copy  of  first  letter.  In  the 
past  I  have  experienced  considerable 
trouble  getting  good  typographical 
appearance  to  my  ads.,  and  your 
every  criticism  has  been  good  mat¬ 
ter,  but  typographical  appearance 
could  be  improved.  I  have  at  last 
succeeded  in  bribing  the  printer 
until  I  think  he  is  doing  a  lot  better, 
What  do  you  think?  From  the 
standpoint  of  getting  business  I 
know  these  ads.  are  good,  as  I 
opened  up  for  business  November 
15th  and  sold  almost  $4,000  worth 
of  goods  in  the  following  thirty  days, 
getting  the  money  in  each  instance. 

Yours  truly, 

R.  K.  Calloway. 

Readers  of  this  paper  will  re¬ 
member  that  considerable  space 
has  been  given  from  time  to  time 
to  the  advertising  plans  of  Cal¬ 
loway  &  Son,  of  Taylorville,  Ill., 
who  have  for  years  done  exceed¬ 
ingly  good  retail  advertising. 
The  R.  K.  Calloway,  who  has  now 
gone  in  for  himself,  is  “the  son” 
of  the  old  firm.  He  sends  quite  a 
batch  of  advertising  matter.  The 
two  letters  announcing  the  open¬ 
ing  of  the  new  store  are  both  re¬ 
produced  in  full  : — 

No.  1. 


Taylorville,  III.,  Nov.  9.  1909. 

Dear  Sir: — We  notified  you  some 
time  ago  that  we  expected  to  open 
our  new  store  soon  and  we  take 
pleasure  in  announcing  that  we  ' 
shall  open  November  nth,  and  the 
latchstring  will  he  out  for  you  at 
any  time  you  care  to  call. 

It  has  kept  us  pretty  busy  the 
last  thirty  days  buying  fresh,  new 
goods  for  this  store,  but  I  have 
bought  here  and  there  as  though 
my  life  depended  upon  selecting 
such  good  values  that  they  would 
sell  and  they  will,  too,  for  no  one, 


not  even  the  largest  concerns  would 
be  satisfied  with  such  small  profits 
as  I  will  make  on  my  goods. 

If  you  want  to  save  on  items  of 
daily  use,  where  the  penny  econ¬ 
omies  of  a  day  multiplied  into  the 
year  really  amounts  to  something, 
then  buy  your  goods  in  quantities 
and  from  this  store. 

Many  a  family  “save  at  the 
spigot  to  waste  at  the  bunghole.” 
and  buying  a  day’s  supply,  or  even  a 
week’s  supply  is  unwise  economy, 
because  merchants  must  charge  too 
great  a  profit  on  small  sales  to  make 
anything.  When  you  buy  in  quan¬ 
tities—  enough  to  last  you  awhile, 
the  cost  is  cut  way  down.  In  fact, 
it  would  pay  everyone  to  draw 
money  out  of  the  bank  where  it 
is  earning  a  small  interest  and  buy 
supplies  in  quantities,  for  the  amount 
saved  will  be  ten  or  twenty  times 
as  great  as  the  interest  money  earns 
in  banks. 

Two  Propositions. — If  you  will 
call  in  any  day  this  month,  bringing 
this  letter  with  you,  we  will  present 
you  absolutely  free  with  a  one- 
pound  25-cent  can  of  Regal  baking 
powder.  The  letter  is  all  that  is 
necessary,  you  don’t  have  to  buy  a 
thing. 

Here’s  a  quarter  for  you.  We 
will  accept  this  letter  any  day  this 
month,  as  25-cent  cash  payment  on 
a  barrel  of  any  flour  quoted  in  this 
circular. 

We  buy  your  produce  at  the 
highest  prices. 

This  will  be  the  store  for  thrifty 
people  who  will  buy  in  quantities. 
Tell  your  friends  about  it.  Come 
in  and  see  us.  Let  us  show  you 
our  goods  and  quote  you  prices. 
Expecting  to  see  you  soon,  I  am, 
Sincerely  yours, 

R.  K.  Calloway, 
Mgr.  The  Spot  Cash  Supply  Co. 


No.  2. 


Taylorville,  Ill.,  Dec.  2,  1909. 

Dear  Sir: — I  take  pleasure  in 
announcing  that  the  new  store  is 
a  success.  Farmers  from  all  over 
the  county  have  been  here  already 
and  purchased  liberally,  and  some 
of  them  have  told  me  that  they 
have  often  wondered  why  some  one 
didn’t  start  a  Spot  Cash  Store  and 
sell  goods  in  quantities  and  cater 
to  the  people  who  have  the  money 
to  pay  cash  and  buy  in  large  quan¬ 
tities.  And  that  class  of  people  are 
the  farmers,  of  course. 

I  find  that  the  average  farmer 
likes  the  idea  pretty  well  of  pay¬ 
ing  for  what  he  buys  and  not  be¬ 
ing  charged  anything  for  the  goods 
other  people  buy  and  forget  to  pay 
for.  It  is  price  that  governs  your 
buying.  I  feel  sure  I  can  save  you 
money  if  I  get  a  chance.  I  have 
no  leaders,  no  baits ;  nothing  but 
dependable  merchandise,  and  I  agree 
to  refund  money  on  anything  not 
as  represented. 

We  are  especially  going  to  take 
care  of  the  little  farmer  lassies  this 
year  and  have  prepared  a  great 
Christmas  surprise  for  them.  Never 


was  a  girl  in  the  world  but  what 
loved  a  doll,  so  we  have  bought  a 
lot  of  the  prettiest  dolls  on  the 
market  to  give  away  with  the  re¬ 
turn  of  these  letters.  These  are  50 
and  75-cent  dolls  and  are  handsome 
enough  to  set  the  little  folks  shout¬ 
ing.  Bring  the  letter  in  with  you 
any  day  before  Christmas,  buy  $2 
worth  of  goods,  sugar  excepted,  and 
you  can  exchange  the  letter  for  one 
of  these  dolls.  This  letter  must  be 
brought  by  you  or  one  of  the  family. 
No  two  letters  will  be  cashed  for 
any  one  person.  You  must  bring 
the  letter  or  you  cannot  get  the 
doll.  No  deviation  will  be  made  for 
any  reason  whatever.  Come  in  and 
see  the  new  store,  get  acquainted, 
make  this  your  stopping  place  while 
in  town. 

Yours, 

R.  K.  Calloway, 
Mgr.  The  Spot  Cash  Supply  Co. 


These  letters  are  all  right,  and 
particularly  with  farmers,  who 
are  not  overburdened  with  mail, 
would  be  almost  sure  to  make  an 
impression. 

*  *  * 

The  advertising  matter  sent 
consisted  of  single  and  double 
column  advertisements  of  vari¬ 
ous  lengths  and  one  very  large 
advertisement  about  fifteen  inches 
long  and  across  four  columns. 
This  large  advertisement  I  can’t 
reproduce  on  account  of  its  size, 
but  I  consider  it  by  far  the  least 
striking  of  the  lot.  Practically  it 
is  nothing  more  than  a  price-list. 
Some  of  the  smaller  advertise¬ 
ments  are  good.  I  am  reproduc¬ 
ing  two  which  measured  seven 
inches  single  column  : — 


Last  Call 

Get  in  and 

mb  BET  IN  QUICK 

Wheat  has  been  advancing  I 
steadily.  The  millers  of  Po¬ 
lar  Star  Four  advanced  the 
price  50c  per  bbl.  last  week. 
We  have  been  selling  Polar 
Star  and  Big  Four  Flour 
since  we  opened  at  an  ex¬ 
tremely  low  price  to  induce 
people  to  buy,  for  we  knew 
the  quality  of  the  flour  would 
suggest  the  second  sack.  If 
you  want  any  flour  at  the  old 
price  get  it  Tuesday,  Dec. 
14th,  for  Wednesday  morn¬ 
ing  the  price  will  be  advanc¬ 
ed.  There  never  was  a  flour 

I  that  landed  in  town  that  has 
created  the  amount  of  favor¬ 
able  comment,  that  has  Polar 
Star.  People  who  have  been 
using  good  flour,  find  Polar 
Star  better,  and  ladies  who 
have  been  having  trouble 
with  flour  come  back  with  a 
face  full  of  smiles. 

Good  not  later  than  Tues¬ 
day  : 

Polar  Star,  50  lbs.  $1.62. 


Per  barrel . $6.25 

Big  Four,  50  lbs . $1.59 

Per  barrel . . .  .$6.10 


Spot  Gash  Supply  Go. 


LADY  MAD  SATURDAY 

She  called  op,  ordered  some 
goods  and  wanted  to  buy  a 
sack  of  I’olar  Star  Flour  at 
*1.50,  the  prioe  quoted  as  an 
ex-speejal  for  Thursday  and 
Friday  only.  I  told  her  in 
the  most  apologetic  manner 
I  could  that  I  was-sorry  but 
that  price  was  good  on  the 
dates  advertised  only.  She 
certainly  was  some  mad 
from  information  I  got  from 
the  delivery  boy.  But  she 
will  get  over  It  when  she 
cools  ofT  and  finds  out  that  I 
treat  every  one  alike,  and 
that  a  special  price  pood  on 
a  certain  date  16  good  for 
that  date  only. 

Then  she  wasn't  the  only 
one  disappointed;  there 
wore  25  others.  Anyway, 
she  wasn't  near  so  mad  as 
she  would  be  if  she  ceuld  re¬ 
al  rze-the  treat  she  missed 
in  not  getting  to  try  this 
flour,  for  it  is  certaiuly  the 
most  wonderful  producer  of 
good  bread  ever  turned  loose 
around  these  parts.  And 
the  price,  SI. 62  for  50  lbs.,  is 
from  15  to  25c  per  sack  less 
than  others  ask  for  flour  not 
so  good.  Better  buy  a  sam¬ 
ple  sack. 

Spot  Gash  Supply  Go. 

The  Boy  Has  Change. 


The  text  of  both  these  adver¬ 
tisements  is  in  my  judgment 
good,  but  the  type  display  could 
have  been  much  improved.  The 
combination  of  type  in  the  one 
headed  “Last  Call”  is  execrable. 
I  would  cut  down  the  number  of 
words  in  the  heading  of  the  single 
column  advertisements  so  it  could 
all  be  gotten  in  one  or  two  lines 
of  large  type.  For  instance,  take 
the  other  headed  “It  Made  One.” 
Wouldn’t  that  have  been  stronger 
with  a  heading  like  any  of 
these : — 


26  Late  Ladies 


My,  But  She  Was  Mad! 


It  Was  Only  for  Two  Days! 


12c.  x  26  Late  Women 
$3.12  Loss 


*  *  * 

The  advertisement  that  I  con¬ 
sider  the  very  best  of  all  I  have 
saved  until  the  last.  It  is  in  my 
judgment  exceedingly  well  writ¬ 
ten — the  sort  of  crisp,  chatty 
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stuff  that  gets  attention  and  sells 
goods : — 


Christmas 

Editorials. 

Pick  out  your  Christmas 
tree  now.  We  will  bring  it 
down  and  put  it  in  the  wood 
shed  while  the  kids  are  at 
school.  A1  stzes  40c  to  $1  25. 
Christmas  decorations,  holly 
bright,  plenty  of  berries.  15c 
a  lb.  Evergreen  wreathing 
2  yds.  for  15c.  Holly  wreaths 
15c  each. 

.  .As  long  as  people  continue 
to  eat  with  their  eyes,  they 
will  continue  on  buying  Na¬ 
val  oranges,  while  the  Flori¬ 
da  are  much  sweeter.  We 
have  both  kinds,  19c  to  35c 
a  doz.,  according  to  s*ze. 

Christmas  Plum  Pudding, 
no  bother  or  worry,  no 
chance  that  it  wont  be  fine. 
Buy  a  Femdell  Plum  Pud¬ 
ding  in  a  lb.  tin.  All  ready 
to  heat  and  serve.  Enough 
for  8  in  a  25c  tin.  You  nev¬ 
er  bought  better  or  made  any 
better. 

Here's  mince  for  your  pies 
all  ready  to  use.  put  up  in  a 
quart  Mason  jar;  each  jar 
containing  3  lbs.  of  mince 
meat,  and  lady,  listen,  it's  as 
fine  as  you  ever  used,  though 
we  are  offering  it  to  you  at 
less  than  half  what  you 
sometimes  pay. 

Cranberries  are  cheap  this 
year.  Nice  sound  red  berries 
10c  qt.,  3  for  25c. 

Mixed  nuts  2  lbs.  for  35c ; 
5  lb.  lots,  75c.  Shelled  Al¬ 
monds.  Walnuts,  Pecans, 
Candied  Cherries. 

Candy-Where  to  buy  this 
good  20c  quality  candy  to 
sell  at  10c  a  lb.,  has  been 
something  other  dealers  have 
experienced  difficulty  in  solv 
ing.  Bless  you,  they  all  sell 
candy  at  10c  a  lb.,  but  use 
your  judgment  and  notice 
the  difference.  Knowing 
where  to  buy  this  candy  is 
one  thing  I  remembered.  So 
it’s  here  about,  50  varieties, 
all  worth  20c  a  lb.,  all  10c 
a  lb.  Many  people  imagine 
the  man  I  buy  this  ’candy 
from  must  steal  it,  it  is  sold 
so  cheap,  but  that’s  nobody's 
business  so  long  as  it’s  good. 

.  Christmas  Week  Specials: 
Country  corn,  15c  quality,  6 
cans  for  60c.  3  for  30c.  20c 
quality  Whitehorse  Select 
Early  June  Peas,  per  case, 
15c;  per  can,  15c.  Rival 
Brand  Illinois  Sugar  Corn, 
per  dozen.  90c.  Early  June 
Peas,  per  dozen,  95c.  Seeded 
Rations,  per  doz.,  $1 ;  pkgs, 
98c. 

Finish  your  dinner  with  a 
-up  of  delicious  coffee  made 
from  our  famous  Nameless 
Coffee.  (This  coffee  deserv¬ 
es  a  name),  30c  quality  25c 
a  lb. 

Spot  Gash  Supply  Go. 


Another  Cash  Register  Concern 
Called  a  Trust. 

Alleging  that  the  McCaskey 
Account  Register  Co.,  of  Alliance, 
Ohio,  a  $1,000,000  corporation, 
has  violated  Ohio  laws  by  stifling 
competition,  and  that  it  is  now  a 
trust  through  its  absorption  of 
the  American  Case  and  Register 
Co.,  of  Salem,  Ohio,  Attorney- 
General  Denman  last  week  filed 
quo  warranto  suit  in  the  Franklin 
County  Circuit  Court,  asking  for 
the  dissolution  of  the  alleged  com¬ 
bination  and  that  the  charter  of 
the  McCaskey  Co.  be  forfeited. 
The  Attorney-General  alleges  that 
a  company  is  in  process  of  forma¬ 
tion  to  take  over  the  business  of 
both  companies. 


By  gravy,  but  the  poor  grocery 
clerk  is  being  nagged  at  these 
days.  I  spent  an  hour  or  two  in 
the  “Grocery  World  and  General 
Merchant”  office  last  week,  and 
the  editor’s  conversation  not  prov¬ 
ing  interesting,  I  looked  over  a 
lot  of  other  trade  papers  that  had 
blown  in  in  that  morning’s  mail. 

Almost  all  of  ’em  took  about  a 
page  to  say  to  the  clerks,  “do 
this”  and  “do  that,”  and  “you’re 
doing  that  wrong;  this  is  the  way 
to  do  it,”  and  then  some. 

Not  that  a  whole  lot  of  clerks 
don’t  need  that.  They  sure  do 
need  it.  And  some  of  ’em  will 
learn  from  it;  no  doubt  about 
that  at  all. 

But  the  biggest  lot  of  ’em 
won’t. 

Why  won’t  they?  Well,  I’ll 
tell  you  why  they  won’t,  or  at 
least  why  I  think  they  won’t.  Be¬ 
cause  none  of  this  stuff  that’s 
written  for  clerks  puts  into  the 
clerk’s  heart  the  motive  that  has 
got  to  be  there  if  he’s  to  make 
good. 

Oh,  I  know  there  oughtn’t  to 
be  any  motive  needed  except  just 
the  motive  to  make  good.  Of 
course  there  oughtn’t.  But  all 
the  same  the  fellow  that  has  a 
selfish  motive  is  going  to  hustle 
harder  and  make  out  better  than 
anybody  else. 

Now,  you  take  the  average 
clerk.  I  know  a  million  of  ’em, 
seems  to  me.  I’ll  pick  out  one  as 
a  good  type  of  ’em  all. 

He’s  one  of  three  clerks  in  a 
store  in  a  little  Pennsylvania  city 
of  10,000  people.  The  store  does 
a  business  of  about  $750  a  week. 
It's  owned  by  one  man  who  has 
two  sons  that  he  says  he’ll  put 
into  the  business  as  soon  as 
they’re  old  enough. 

There  goes  all  chance  for  this 
particular  clerk  to  get  into  the 
firm. 

Did  I  say  he  got  $12  a  week? 

Now,  there  he  is.  The  owner 
I  is  the  manager  as  well  as  the 


owner.  He  does  all  the  buying, 
so  there’s  no  chance  to  work  in  as 
manager  or  assistant  buyer. 
There’s  nothing  to  that  fellow’s 
future  but  clerk  at  $12  a  week,  or 
maybe  a  dollar  or  two  more  as 
time  goes  on.  He’s  been  there 
now  six  years,  and  chance  is  he 
can  stay  there  till  he  dies  if  he 
can  hold  the  job  down  and  live 
on  the  wages. 

Now,  what  incentive  has  that 
clerk  to  develop  himself?  Mind 
you,  I  mean  selfish  incentive.  Can 
he  get  any  better  position  if  he 
does?  No,  for  there  ain’t  any  bet¬ 
ter  except  owner,  and  that’s 
taken.  Can  he  make  any  more 
money  if  he  does?  No,  he 
couldn’t,  because  he’s  getting  now 
about  all  the  store  can  afford  to 
pay  him. 

I  say  again,  what  is  there  ahead 
of  him  if  he  hustles? 

There  ain’t  anything,  and  that’s 
exactly  the  reason  why  the  thou¬ 
sands  of  clerks  who  are  in  the 
same  boat  don’t  hustle — don’t  lie 
awake  at  nights  to  think  up 
schemes  to  help  the  business — 
don’t  do  any  more  than  their  job 
calls  for. 

I’ll  tell  you  how  some  grocers 
put  the  selfish  motive  there,  and 
how  a  whole  lot  more  of  ’em  are 
going  to  do  it  as  time  goes  on. 

They  give  ’em  part  of  the  profits 
of  the  business. 

What  started  this  whole  thing 
with  me  was  hearing  a  grocer  tell 
about  his  experience  with  this 
only  last  week.  I’ll  give  the  thing 
in  as  near  his  own  words  as  I  can : 

“I’d  worked  for  years,”  he  said, 
“to  try  to  put  some  ginger  into 
my  clerks.  Some  I  could  rouse, 
but  the  most  I  couldn’t.  They’d 
do  their  work — I  wouldn’t  keep 
’em  if  they  didn’t — but  just  so  as 
to  earn  their  wages  and  no  more. 
What  they  seemed  to  lack  was 
quick,  keen  interest  in  the  busi¬ 
ness. 

“I  figured  it  out  for  about  a 
vear  and  did  all  I  could  to  give 


’em  the  interest,  but  it  didn’t 
work.  When  I  got  all  through 
the  only  interest  those  fellows 
had  in  the  business  .was  the 
money  that  they  got  out  of  it  on 
Saturday  nights. 

“Then  I  happened  to  read  some¬ 
thing  about  some  concern  in  Eng¬ 
land  giving  its  clerks  part  of  the 
profits,  and  that  got  me  to  work. 

I  finally  thought  I  saw  a  way  to 
do  it  in  a  small  way  myself. 

“When  I  first  put  the  thing  into 
operation  I  had  four  clerks.  I 
was  doing  about  $800  a  week  at 
an  expense  of  16  per  cent.  The 
business  was  netting  me  about 
$75  a  week  and  my  living.  One 
of  the  clerks  had  been  with  me  : 
eight  years,  another  six,  another 
4,  and  the  fourth  about  a  year.  I 
gave  ’em  a  percentage  according  , 
to  the  length  of  time  they  had 
been  with  me.  The  first  man  got  1 
$15  wages  a  week,  the  second  $13, 
and  the  other  two  $12.  This  is  ; 
the  way  it  worked  out :  The  old¬ 
est  man  got  per  cent,  of  the 
profits,  payable  at  the  end  of  the 
year.  The  next  man  got  il/$  per 
cent,  and  the  other  1  per  cent.  - 
each.  I  told  ’em  all  frankly  what 
the  business  had  done  that  year 
and  told  ’em  it  rested  with  them 
what  it  did  next  year. 

“Well,  sir,  you  never  saw  such 
a  difference  in  clerks  in  your  life! 
Honestly,  I  wouldn’t  have  be¬ 
lieved  they  were  the  same  men! 
Why,  it  was  their  business  they 
were  running  then.  They  used  to 
come  down  to  my  house  at  nights 
with  ideas  and  schemes  to  help 
the  thing.  One  man  took  a 
correspondence  course  in  adver¬ 
tisement  writing.  I’m  not  exag¬ 
gerating  a  hair’s  breadth  when  I 
say  that  they  were  worth  ten 
times  as  much  after  that  as  they 
were  before.” 

“All  right,”  I  said,  “of  course 
all  this  happened  before  their  first 
year’s  share  was  paid.  What 
happened  afterward?” 

“Well,”  he  said,  “the  next  year 
the  business  was  about  the  same, 
but  the  profits  were  a  little 
greater,  because  we  had  cut  down 
some  expenses.  We  made  that 
year  a  little  over  $4,000.  The 
per  cent,  man  got  $60,  the  next 
man  $50  and  the  other  two  $40 
each.  And  they  were  tickled  to 
death  to  have  that  extra  cash  com¬ 
ing  in!  It  wasn’t  much,  but  it 
was  like  finding  it,  and  it  had 
made  their  jobs  interesting.” 

“Are  you  still  doing  it?”  I  said. 
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“You  can  bet  I  am !’’  he  said, 
emphatically.  “It’s  never  lost  its 
power  to  stir  the  boys  up  !  I  don’t 
know  whether  it’ll  be  carried  on 
here  this  year  or  not.  I’ve  about 
arranged  to  sell  the  business  and 
go  out  to  California  to  live.  I 
told  the  man  who’s  going  to  buy 
it,  but  he  didn’t  seem  to  be  much 
impressed.  I  wouldn’t  be  sur¬ 
prised  if  he  dropped  it.” 

Neither  should  I.  Some  people 
are  plumb  fools  enough  to  do 
that. 


Now  do  you  see  what  I’ve  been 
driving  at?  The  thing  that’s 
needed  to  wake  clerks  up  is  the 
selfish  motive.  Do  you  know  any 
better  way  of  giving  it  to  ’em? 

The  Stroller. 


California  oranges  were  hit 
harder  by  the  freeze  than  the 
Floridas.  The  receipts  show  a 
large  percentage  of  frozen  fruit. 
The  price  range  for  ordinary 
quality  is  $1.50  to  $2. 


Retail  Butchers  Want  to  Pull  Away  from 
Grocers’  Associations 


National  Secretary  Issues  Statement  Calling  on  Exclusive 
Meat  Dealers  to  Form  Their  Own  Associations  to  Which 
No  Grocer  Will  Be  Admitted. 


The  national  organization  of 
retail  butchers,  meaning  particu¬ 
larly  dealers  who  sell  meats  ex¬ 
clusively,  without  groceries,  has 
issued  a  statement  during  the  past 
week  which  may  have  an  effect 
upon  retail  grocers’  associations 
which  contain  any  retail  meat 
dealers  of  this  class.  The  state¬ 
ment  insists  that  exclusive  retail 
meat  dealers  should  not  join  re¬ 
tail  grocers’  associations,  but 
should  form  or  join  associations 
of  their  own,  to  which  no  grocer 
should  be  admitted. 

The  statement  comes  from 
John  H.  Schofield,  the  secretary 
of  the  United  Master  Butchers, 
of  America,  and  its  text  is  as  fol¬ 
lows  : — 

We  favor  individual  retail  meat 
dealers’  associations  for  the  follow¬ 
ing  reasons : — 

First,  because  the  business  of 
master  butchers  is  ancient  and  hon¬ 
orable  and  the  identity  of  the  craft 
should  be  maintained  and  not  lost 
by  merging  with  other  organizations. 

Second.— Experience  has  taught 
that  affiliation  with  retail  merchants’ 
associations,  State  or  local,  has  re¬ 
sulted  in  no  benefit  to  retail  meat 
dealers,  but  has  resulted  in  their 
practical  elimination  as  a  distinctive 
merchant  class. 

Third. — Retail  merchants’  asso¬ 
ciations  are  generally  affiliated  with 
the  National  Retail  Grocers’  Asso¬ 
ciation  of  the  United  States,  and  this 
of  itself  should  be  sufficient  incen¬ 
tive  to  maintain  the  United  Master 
Butchers  of  America.  We  have 
only  good  wishes  for  the  National 
Retail  Grocers’  Association,  but  we 
insist  that  the  interests  of  master 
butchers  and  retail  meat  dealers 
are  better  subserved  by  their  indi¬ 
vidual  associations. 

Fourth. — As  only  about  20  per  cent, 
of  retail  grocers  of  the  United  States 
have  fresh  meat  departments,  what 
interest  have  the  other  80  per  cent, 
in  matters  that  particularly  affect 
meat  dealers?  Furthermore,  where¬ 
in  is  the  business  of  shoe  dealers, 
hardware  men,  dry  goods  and  others 


identical  with  the  business  of  a  re¬ 
tail  meat  dealer?  They  are  con¬ 
sumers  and  in  case  of  alignment  of 
interests,  would  be  found  against 
the  craft. 

Fifth. — The  business  interests  of 
master  butchers  and  retail  grocers 
are  more  closely  identified  than  any 
other  class  of  retail  merchants,  be¬ 
cause  they  deal  in  food  products; 
but  there  the  comparison  ends. 
Master  butchers  are  the  more  im¬ 
portant  personages,  as  dealers  in 
perishable  meat  food  products  and 
they  are  under  National,  State  and 
municipal  supervision.  Consider¬ 
ing  such  conditions,  it  would  seem 
that  craft  pride  would  call  for  in¬ 
dividual  retail  meat  dealers’  asso¬ 
ciations,  local,  State  and  National. 

Sixth— Let  it  be  understood  that 
the  United  Master  Butchers  of 
America  are  not  opposed  to  any 
organization  of  retail  merchants, 
but  on  the  contrary  desire  to  work  in 
full  harmony  with  such  associations ; 
but  we  firmly  and  honestly  believe 
from  long  and  practical  experience 
that  the  interests  of  master  butch¬ 
ers  and  retail  meat  dealers  are  bet¬ 
ter  and  more  effectively  served  by' 
their  individual  organizations,  local, 
State  and  National. 

Seventh. — In  conclusion,  why  should 
master  butchers  and  retail  meat 
dealers,  ranking  among  the  first 
numerically  of  the  retail  merchants 
of  the  United  States,  play  second 
fiddle  to  the  National  organization 
of  any  other  class?  In  brief,  mas¬ 
ter  butchers  and  retail  dealers 
should  have  sufficient  craft  pride  to 
improve  conditions  for  the  future 
as  well  as  the  present,  so  that  those 
who  fallow  in  business  will  be  fa¬ 
vorably  impressed  by  the  unselfish 
work  of  their  predecessors,  and  thus 
be  led  to  assist  in  perpetuating  the 
organization  of  the  United  Master 
Butchers  of  America. 

These  are  the  chief  reasons  why 
master  butchers  and  retail  meat 
dealers  should  form  their  own  in¬ 
dividual  organizations.  First,  to 
perpetuate  an  honorable  craft;  sec¬ 
ond,  to  preserve  the  master  butcher 
as  a  distinctive  class ;  third,  because 
through  affiliation  with  retail  mer¬ 
chants,  etc.,  meat  dealers  lost 
their  identity,  and,  fourth,  be¬ 
cause  in  an  organization  of  meat 
dealers  the  business  interests  of 
members  do  not  conflict,  but  are 
identical.  The  last  reason  would 
seem  to  be  sufficient  argument  in 
itself.  Give  it  careful  consideration. 


Wh^t  Other  Cereal 
Repeats  This  W&>y? 

Probably  not  one  per  cent,  of  the 
grocers  who  handled  Wheatena  five 
years  ago  are  not  selling  it  to-day. 
Probably  there  is  not  in  all  America 
another  so  remarkable  a  repeater  as 
Wheatena.  Once  in  a  home — if  it  is  a 
solid,  substantial  home — it  almost  always 
stays  there  year  in  and  year  out. 

The  delicious  kernels  of  selected 
wheat,  sterilized  and  prepared  as  we 
alone  can. 


THE  WHEATENA  CO.,  Rahway,  N.  J. 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  ham  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


We  Want 
To  Sell 
You  Goods 
By  Mail 

<]f  Incidentally,  you  should 
want  to  buy  by  mail  if  buy¬ 
ing  that  way  will  save  you 
money. 

CJ  We  can  prove  to  you  that 
we  can  save  you  money  on 
teas  and  coffees  if  you  will 
buy  them  by  mail  instead  of 
through  salesmen. 

<]f  Of  course,  the  point  is  the 
lesser  expense,  but  the  real 
core  of  the  thing  is  to  make 
us  show  you.  Ask  us  for 
samples  and  quotations,  or 
send  us  samples  of  your  own 
to  match. 

DURYEE  &  BARWISE 

Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1097 


Which  Man  Arc  You  ? 

The  grocer  who  sells  brands  not  made  so  well 
known  by  big  advertising  may  not  get  as  many 
actual  calls  for  his  goods,  but  he  will  be  more  of 
a  merchant  and  will  probably  make  a  heap  more  money. 

Our  Gluten  Cereal,  for  instance.  The  grocer  who 
will  really  put  a  little  salesmanship  behind  that  will 
profit  all  round  the  man  who  stands  by  and  fills  calls  for 
widely  advertised — and  usually  unprofitable — cereals. 

Gluten  Cereal  is  a  substantial  brand  made  right 
here  in  Pennsylvania.  And  it  pays  you  40  per  cent. 

A.  C.  Godshall  &  Co.,  incorporated,  Lansdalc,  Pa. 
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Window 


DEAS 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
Ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


of  the  window  you  are  dressing, 
and  get  them  painted  yellow  with 
decoration  like  design  if  you 
choose,  outlined  in  black.  1  his 
will  be  quite  effective  and  will 
serve  your  purpose  without  being 
expensive.  Incidentally  such  a 
frame  could  be  repeatedly  used  in 
connection  with  other  combina¬ 
tions  for  window  displays. 

Put  this  frame  half  way  hack 
in  the  window  and  nail  a  lath  or 
small  pole  to  each  corner  of  the 


on  its  side,  letting  some  of  the 
fruit  fall  down  the  steps  even  to 
the  frame  itself. 

On  right  of  basket,  a  little  be¬ 
hind  it,  place  a  glass  dish  with  a 
stem  to  it  and  fill  it  with  grapes, 
allowing  a  bunch  to  hang  slightly 
over  the  front  edge  to  break  the 
hard  line  of  the  dish. 

So  much  for  the  picture.  Now, 
what  is  left  of  the  window  floor 
space  can  be  dressed  as  follows : 
In  each  front  corner  put  three 


A  Color  Window. 

The  object  of  window  dressing 
is  to  place  goods  in  a  window  in  a 
way  to  attract  favorable  attention. 
This  object  can  be  sometimes  at¬ 
tained  by  form  or  color  effects. 
This  design  is  mainly  the  latter. 

In  the  centre  are  cranberries 
(red)  held  together  by  strips  of 
packing  paper  2  inches  wide 
pasted  together  to  the  length  re¬ 
quired  to  encircle  the  cranberries. 
Of  course  it  is  placed  “on  edge.” 
Then  a  ring  of  raisins  (dark 
purple)  surrounded  by  another 
strip  of  paper,  then  a  ring  of 
almonds  (light  yellow)  confined 
by  a  strip  of  paper,  then  a  last 
ring  of  assorted  nuts,  miners’ 
almonds  (dark  variegated  brown), 
which  must  not  be  hemmed  in  by 
paper  but  allowed  to  spread  over 
a  floor  covering  of  any  light-tinted 
crepe  paper. 

In  the  foreground,  from  left  to 
right,  place  in  the  corner  three 
baskets  of  figs,  four  piles  of  three 
packages  of  sweet  chocolate  (as 
in  design)  and  a  couple  of  boxes 


of  dates  in  right  hand  corner.  On 
left  side  place  (as  in  design) 
three  boxes  of  tea  biscuits,  and  do 
likewise  on  the  right  side.  In 
back  left  corner  place  two  glass 
jars  of  strawberry  or  any  other 
jam,  and  in  right  corner  place 
three  glass  jars  of  olives.  Back 
of  all  this  stand  a  line  of  celery 
(the  white  and  green  of  which 
will  make  a  good  background  for 
the  rest),  held  up  by  a  string  or 
piece  of  wood.  Over  this  string 
or  wood  some  drapery  might  be 
hung  to  hide  the  stalks  from  cus¬ 
tomers  in  store.  A  placard  or 
sign  might  be  placed,  as  in  design, 
to  avoid  leaving  a  blank  space 
above. 

An  Artistic  Fruit  Window. 

If  you  have  a  frame  big  enough, 
say,  for  instance,  as  big  as  a 
Campbell  soup  flag  frame,  take 
out  contents  and  use  it  in  this  de¬ 
sign  for  window  dressing.  If  not, 
get  four  thin  planks,  nail  them  to¬ 
gether  in  the  form  of  a  square  or 
an  oblong,  according  to  the  shape 


hack  of  it  and  at  right  angles  to 
it.  These  will  hold  back  and  sup¬ 
port  the  black  or  dark  green 
drapery  used  to  make  the  back¬ 
ground  of  the  picture.  Any  ma¬ 
terial  will  do  for  this.  When  you 
have  your  material,  tack  it  along 
the  upper  back  part  of  the  frame, 
bring  it  over  the  poles  and  let  it 
fall  to  the  ground.  This  done, 
get  some  boxes,  soap  or  any  kind, 
and  build  a  couple  of  steps'  or 
platforms  inside  the  frame,  but 
some  distance  from  the  frame  it¬ 
self.  These  can  be  covered  with 
the  same  material  as  that  used 
for  the  background,  hut  it  would 
improve  the  picture  if  you  used 
some  lighter  colored  material  in¬ 
stead.  Carry  this  covering  over 
the  floor  to  the  inside  back  of  the 
frame  itself  and  you  can  let  it  lie 
with  a  fold  here  and  there  to  do 
away  with  the  stiff  effect  of  a 
straight  carpet. 

On  the  top  platform  place  a 
basket  of  apples,  oranges  and 
grapefruit  (the  latter  are  not, 
however,  essential)  and  upset  it 


glass  jars  of  whole  or  half  fruit. 
On  these  balance  a  single  jar  of 
same  and  back  of  them  place  an¬ 
other  one  in  front  of  each  lower 
corner  of  the  frame. 

Between  the  two  groups  of  jars 
in  front  place  at  interval  plates  of 
macaroons  or  any  little  cakes,  and 
behind  these,  as 'in  design,  place 
more  of  the  same.  In  this  way 
you  get  a  life-size  picture  that 
can  be  changed  any  time  you 
want  to  do  so  merely  by  putting 
some  other  combination  of  goods 
inside  the  frame.  Other  compo¬ 
sitions  for  a  picture  will  be  sug¬ 
gested  later  on. 


Cincinnati,  Ohio,  Grocen  to  Hold 
Second  Food  Show. 

The  second  pure  food  exposi¬ 
tion.  owned  and  managed  ex¬ 
clusively  by  the  Cincinnati  Retail 
Grocers’  Association,  will  be  held 
at  Music  Hall,  Cincinnati,  Ohio, 
beginning  Monday,  March 
5  28th,  and  continuing  for  three 

WPpl'Q. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  absolutely 
unchanged  for  the  week.  The  de¬ 
mand  is  fair,  though  below  maxi¬ 
mum,  and  doubtless  will  improve 
from  now  on.  Prices  are  well 
maintained  on  a  steady  basis,  due 
to  the  absolute  lack  of  any  sur¬ 
plus.  England  is  still  buying 
Congous  in  this  country  and 
naturally  having  to  pay  some 
premium  for  them. 

Coffee. 

The  market  for  Rio  and  Santos 
options  showed  a  little  strength 
during  the  week,  but  actual  cof¬ 
fee  was  dull  and  unchanged. 
The  demand  shows  no  briskness 
whatever.  Mild  coffees  are  not 
active,  though  firm.  Java  and 
Mocha  moderately  active  and  un¬ 
changed. 

Sugar. 

The  raw  sugar  market  has 
showed  decided  weakness  during 
the  week  and  has  made  several 
declines.  The  prospect  of  in¬ 
creased  supply  seems  to  be  re¬ 
sponsible.  The  Cuban  produc¬ 
tion  is  ahead  of  last  year  and 
promises  a  large  aggregate.  Re¬ 
fined  sugar  shows  no  change  and 
may  not  decline  at  the  present 
time.  The  demand  is  quiet. 

Syrup  and  Molasses. 

Glucose  advanced  5  to  10  points 
during  the  week,  and  compound 
syrup  moved  up  with  it  to  1 
cent  per  gallon.  The  demand  for 
compound  syrup  is  good,  and  bids 
fair  to  continue  good  throughout 
the  season.  Sugar  syrup  is 
wanted  as  fast  as  made  at  firm 
prices.  Molasses  is  firm  and 
quiet ;  fine  grades  scarce. 

Canned  Goods. 

1  omatoes  are  firm  and  quiet. 
Some  holders  want  65  cents  for 
Maryland  3s  and  refuse  to  sell  for 
less,  but  there  are  quite  a  number 
’who  will  sell  for  62]/2.  The  old 
60-cent  price  seems  to  have  dis¬ 
appeared,  and  the  outlook  is  fairly 
strong,  though  it  does  not  point 
to  any  very  high  prices.  The  de¬ 
mand  for  tomatoes  is  light.  Corn 
on  spot  is  selling  in  a  small  way. 
Future  corn  is  wanted,  but  only 
moderately  as  yet.  Some  lower 
grade  peas  arc  selling  at  un¬ 
changed  prices,  but  other  grades 
are  neglected.  Future  peas  are 


quiet  as  yet.  Apples  show  no 
change,  but  there  seems  to  be  a 
little  weaker  feeling.  The  de¬ 
mand  is  moderate.  Eastern 
brands  of  peaches  are  quiet  and 
unchanged.  California  canned 
goods  show  no  particular  move¬ 
ment  and  no  change  in  price. 
Small  Maryland  canned  goods 
are  unchanged,  string  beans  being 
about  the  firmest  of  the  line. 

Fish. 

There  has  been  but  a  moderate 
demand  for  mackerel  during  the 
week.  Prices  are  about  steady 
and  unchanged.  Cod,  hake  and 
haddock  are  in  fair  demand  at  un¬ 
changed  prices.  Red  Alaska 
salmon  is  exceedingly  scarce  and 
firm,  the  price  having  been  ad¬ 
vanced  several  times.  There  is 
none  left  in  first  hands.  Sockeye 
salmon  is  also  very  firm.  Do¬ 
mestic  sardines  are  unchanged 
and  still  rule  in  second  hands  be¬ 
low  the  first  hands  market.  Im¬ 
ported  sardines  unchanged  and  in 
moderate  demand. 

Dried  Fruits. 

Prunes  are  somewhat  unset¬ 
tled  and  not  particularly  strong 
in  the  East;  but  on  the  coast  are 
about  unchanged  on  a  2j4-cent 
basis,  with  a  premium  for  large 
sizes.  The  demand  is  light. 
Peaches  seem  to  be  wanted  at 
firm  and  unchanged  prices.  Apri¬ 
cots  are  scarce,  steady  and  quiet. 
Raisins  are  still  dull,  demoralized 
and  weak.  The  latest  raisin  pool 
has  gone  to  pieces  and  the  situ¬ 
ation  is  back  where  it  started 
from.  Currants  are  in  light  de¬ 
mand  at  unchanged  prices.  Cit¬ 
ron,  dates  and  figs  are  all  un¬ 
changed  and  dull. 

Butter. 

During  the  past  week  there 
has  been  an  increase  in  the  pro¬ 
duction  of  fresh  butter,  and  in 
order  to  keep  the  arrivals  cleaned 
up  daily  it  was  necessary  to  shade 
the  price  1  cent  per  pound.  The 
market  is  steady  at  the  decline. 
The  demand  is  about  normal  for 
the  season  of  the  year. 

Errs. 

The  supply  of  new  laid  eggs 
has  been  very  light  and  as  a  re¬ 
sult  the  market  has  advanced 
about  5  cents  per  dozen  during 
the  week.  The  receipts  are  light 


and  everything  in  new  laid  eggs 
meets  with  an  immediate  sale  at 
the  advance.  The  present  market 
price  is  extremely  high  for  this 
season  of  the  year,  but  we  look 
for  a  better  supply  in  the  near  fu¬ 
ture,  which  will  cause  a  decline  in 
the  market. 

Cheese. 

Cheese  is  firm  at  unchanged 
prices.  The  stocks  are  shorter 
than  a  year  ago.  Owing  to  the 
high  prices  the  demand  is  very 
light.  We  do  not  look  for  any 
change  during  the  coming  week. 

Beans  and  Peas. 

Domestic  pea  beans  are  strong 
at  $2.2 yy2  to  $2.30  in  a  large  way. 
The  demand  is  fair.  Imported 
rule  up  to  $2.15,  but  some  strong 
New  York  holders  are  asking  as 
high  as  $2.35  for  new  Hun¬ 
garians.  Domestic  marrows  are 
firm  at  $2.90 ;  imported  still  not  to 
be  had.  California  limas  are  un¬ 
changed  and  in  fair  demand. 
All  grades  of  dried  and  split  peas 
are  unchanged  and  in  fair  de¬ 
mand. 

Provisions. 

Everything  in  the  smoked  meat 
line  remains  firm  at  unchanged 
prices.  The  consumptive  trade  is 
normal  for  the  season.  Stocks 
are  light,  and  we  do  not  look  for 
any  change  during  the  coming 
week.  On  pure  lard  and  com¬ 
pound  lard  there  is  a  good  con¬ 
sumptive  demand  at  unchanged 
prices.  Dried  beef,  barreled  pork 
and  canned  meats  remain  un¬ 
changed  and  are  in  good  con¬ 
sumptive  demand. 

Produce. 

Potatoes,  white.  New  York 
State,  55  to  60  cents  per  bushel ; 
Pennsylvania,  75  to  85  cents  per 
bushel ;  New  Jersey,  60  to  65 
cents  per  bushel,  demand  good; 
sweets,  prime,  35  to  50  cents  per 
basket ;  culls,  20  to  25  cents  per 
basket,  demand  poor;  onions,  50 
cents  per  basket,  demand  fair ; 
York  State  cabbage,  $6  to  $7  per 
hundred,  $25  to  $30  per  ton,  de¬ 
mand  fair;  bunch  beets,  .$3  to  $4 
per  hundred  bunches,  demand 
fair;  celery,  New  York  State,  40 
to  75  cents  per  bunch,  demand 
fair;  string  beans,  Florida,  $2  to 
$3  per  hamper,  demand  fair; 
Florida  cauliflower,  $1.50  to  $2 
per  hamper;  carrots,  $1.50  to 


$1.75  per  barrel,  demand  fair; 
Florida  lettuce,  $1.30  to  $1.75  per 
basket,  demand  good;  white  tur¬ 
nips,  $1.50  per  barrel,  35  cents  per 
basket,  demand  fair;  eggplants, 
$1  to  $2  per  box,  demand  fair; 
lettuce,  $1.25  to  $2  per  hamper, 
demand  fair. 

Green  Fruit. 

Apples,  Hulberson,  $3.25  to 
$3-75  per  barrel;  fancy,  $3.50  to 
$4;  Kings,  $4  to  $5.25;  Baldwins, 
New  York  State,  No.  2,  $2.25; 
No.  1,  $3.50  to  $4.50;  Eastern 
fruit,  $3.50  to  $4.50,  according  to 
grade;  Greenings,  New  York 
State,  No.  2,  $2.25  to  $2.50;  No. 
1,  $3-5°  to  $4J  fancy,  $5  ;  Northern 
Spy,  No.  2,  $2.25  to  $2.50;  No.  1, 
$3.25  to  $4.25,  demand  good; 
bananas,  large,  $1.15  to  $1.40  per 
bunch  ;  8-hands,  80  cents  to  $1.10  ; 
7-hands,  50  to  75  cents;  6-hands, 
40  to  50  cents,  demand  fair;  Flor¬ 
ida  grapefruit,  $3.50  to  $5  per 
crate,  demand  fair;  oranges,  Flor¬ 
ida,  $1.50  to  $2  per  box;  Califor¬ 
nia,  $2.25  to  $2.50  per  box,  de¬ 
mand  fair;  tangerines,  strap,  $3 
to  $3.50  per  box;  lemons,  Mes¬ 
sina,  $4  to  $4.50  per  box;  Califor¬ 
nia,  $3.75  to  $4,  demand  fair; 
pineapples,  Florida,  $2.75  to  $3 
per  crate,  demand  fair;  limes,  $1 
per  hundred. 

Nuts. 

Peanuts,  green,  choice,  y/2 
cents  per  pound ;  fancy,  5  cents 
per  pound;  jumbo,  6y2  cents  per 
pound ;  roasted,  choice,  85  cents 
per  bushel;  fancy,  $1.30  per 
bushel;  jumbo,  $1.50  per  bushel, 
demand  fair ;  almonds,  paper  shell, 
16/J  cents  per  pound ;  Brazils,  7 
cents  per  pound;  pecans,  nRj 
cents  per  ound ;  filberts,  11  cents 
per  pound;  walnuts,  13  cents  per 
pound ;  mixed  nuts,  gji  cents  per 
pound. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

An  advance  in  the  market 
prices  of  tomatoes  in  midwinter, 
while  not  phenomenal,  is  certainly 
out  of  the  ordinary,  especially 
when  based  on  an  increased  de¬ 
mand  coming  immediately  upon 
the  opening  of  the  new  year,  al¬ 
most  before  inventory  time  is 
over,  and  increasing  as  the  prices 
stiffen  up  on  orders  from  nearly 
all  sections  of  the  country  for 
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They  look  like  a  good  purchase  at 
to-day’s  quotations. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


No.  2. 

1910  from  all  indications  prom¬ 
ises  to  be  the  packer’s  year. 
Even  every  dog  has  his  day.  The 
jobber  will  no  doubt  readily  give 
his  assent,  as  he  is  a  believer  in 
the  other  fellow  having  his  in¬ 
ning,  and  besides  the  devoutly  to 
be  wished  for  margin  of  5  cents 
per  dozen  is  not  objectionable  to 
him  in  the  least,  providing  his 
competitor  is  not  getting  a  lower 
price.  With  corn  $4  to  $5  per 
barrel,  wheat  $1.25  per  bushel, 
and  all  other  farm  products  in 
like  position,  higher  prices  for 
canned  goods  must  prevail  during 
the  year  1910,  otherwise  the 
farmer  will  stick  to  farm  crops 
exclusively,  and  fruits  and  vege¬ 
tables  will  receive  but  little  at¬ 
tention.  During  the  past  year  the 
profit  shown  the  farmer  for  field 
corn  was  far  in.  advance  of  the 
price  derived  from  sugar  corn.  It 
does  not  take  the  farmer  long  to 
change  his  tactics,  and  at  the  be¬ 
ginning  of  a  new  farming  year  it 
is  a  matter  for  him  to  determine 
what  he  will  and  will  not  grow. 
Present  market  prices  for  farm 
products  throughout  the  list 
strongly  indicate  higher  cost  for 
packing  products  or  no  products. 
A  little  reasoning,  substantiated 
by  fact  on  this  subject,  would  al¬ 
most  guarantee  to  the  jobber  who 


buys  now -an  exceptional  specu¬ 
lative  profit  in  tomatoes  and  even 
a  fairly  reasonable  profit  in 
canned  corn  in  its  present  posi¬ 
tion.  Those  who  have  traveled 
on  the  Trunk  Line  recently  be¬ 
tween  the  East  and  the  far  West 
have  had  cause  to  wonder  what 
becomes  of  all  the  corn  grown  by 
the  farmers  in  this  country.  Not¬ 
withstanding  this  tremendous, 
large  acreage,  corn  is  bringing 
the  highest  prices  known  for 
years. 

The  tomato  market  during  the 
past  week  has  continued  to 
strengthen  and  indications  of  im¬ 
proved  conditions  are  becoming 
more  acceptable  from  day  to  day ; 
buyers  who  declined  to  buy  at  60 
cents  are  now  covering  at  6234 
cents.  The  odd  lots  offered  at 
this  price  are  exceedingly  sparse 
and  far  between.  The  West,  as 
well  as  the  East,  continues  to  be 
interested  at  advanced  prices. 
Two’s  tomatoes  continue  to  lead 
the  procession  in  the  way  of  ad¬ 
vance  and  demand.  It  is  now  im¬ 
possible  to  obtain  full  standard 
2s  under  50  to  5234  cents.  Off- 
standards  are  being  firmly  held 
at  45  to  47^4  cents.  Particular 
buyers,  however,  are  unwilling  to 
pass  these  grades  and  accept 
them  as  standard  in  quality.  No 
10s  have  also  strengthened  to  the 
extent  of  10  cents  per  dozen,  anc 
while  3s  have  been  a  little  slow 
in  keeping  up  their  end,  the  latest 
transactions  show  that  these  are 
only  the  forecast  of  what  is  al- 
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prompt  shipment  notwithstand¬ 
ing  the  unfavorable  weather  con¬ 
ditions.  During  this  week  mar¬ 
kets  that  reported  before  the 
holidays  that  they  had  enough 
tomatoes  on  hand  to  last  them  un¬ 
til  next  spring  were  among  the 
largest  buyers,  and  it  looks  like 
their  wants  are  not  yet  fully  sup¬ 
plied.  It  is  now  being  realized 
that  the  stocks  of  tomatoes  have 
been  forced  out  of  the  hands  of 
the  weak  holders,  and  they  have 
been  eliminated  as  a  disturbing 
factor  in  the  market  for  the  re¬ 
mainder  of  this  season.  The  net 
results  of  the  week’s  work  in  this 
section  shows  an  advance  in  No. 

2  standard  tomatoes  to  47/^ 
cents,  with  a  majority  of  the 
holders  asking  50  cents  per  dozen 
for  them,  and  a  strong  advance 
in  No.  3  standards  to  6234  cents; 
with  indications  of  a  65-cent  mar¬ 
ket  at  any  time.  In  fact,  sales  of 
well-known  brands  at  that  price 
are  already  reported,  and  those 
packers  who  have  been  patiently 
and  consistently  awaiting  a  reac¬ 
tion  to  70  cents  dozen  are 
likely  to  be  rewarded  sooner 
than  expected.  Another  heavy 
snow  storm  the  last  two  days  wil 
make  the  shipping  conditions  at 
the  country  points  in  this  State 
as  bad  as  they  were  after  the 
blizzard  at  Christmas,  and  many 
of  the  tomatoes  already  sold  will 
be  delayed,  which  will  cause  a 
stronger  market  for  the  goods 
which  can  be  shipped  promptly. 

In  the  other  lines  of  vegetables 
there  was  an  increase  this  week 
in  the  number  of  small  assorted 
orders,  which  is  taken  as  a  good 
indication  of  a  larger  demand  for 
them  when  the  spring  trade  opens 
up,  and  as  the  stocks  on  hand  here 
are  smaller  than  usual  for  this 
time  in  the  season,  with  few  ex¬ 
ceptions,  some  improvement  in 
the  prices  may  reasonably  be  ex¬ 
pected.  As  in  last  week,  those 
small  orders  embraced  corn, 
string  beans,  kraut,  sweet  pota¬ 
toes,  spinach  and  baked  beans. 
Corn  was  the  only  article 
amongst  them  that  sold  in  car 
lots. 

Fruits  of  all  kinds  \yere  dull 
during  the  week,  and  there  were 
no  developments  in  them  of 
special  interest.  The  quotations 
on  that  line  of  goods  are  un¬ 
changed  practically  from  the 
week  before.  The  stocks  of  all 
fruits,  with  but  two  or  three  ex¬ 
ceptions,  are  very  light  in  this 
market,  especially  for  this  time  in 
the  season,  and  the  opening  of  the 
spring  trade  will  witness  a  scarc¬ 
ity  in  some  of  them. 

The  cold,  freezing  weather  and 
frequent  snow  storms  create  very 
unfavorable  conditions  in  the  cove 
oyster  market.  Consequently  the 
prices  of  the  canned  article  are 
firm  and  an  active  demand  for 
them  continued  this  week.  All 
the  indications  point  to  a  stronger 
market  for  cove  oysters  during 
the  remainder  of  the  winter. 


LXXXVI.— Studying  Lines. 

A  good  salesman  studies  his 
line  of  goods  as  carefully  as  an 
astronomer  studies  the  stars. 

No  article  of  merchandise  was 
ever  manufactured  or  produced 
which  did  not  have  talking  points 
of  some  kind.  The  fact  that  the 
special  goods  under  consideration 
may  be  about  the  poorest  in  their 
class  does  not  prevent  their  hav¬ 
ing  talking  points  of  their  own. 
The  salesman  should  study  out 
all  these  good  points,  read  up  the 
advertising  matter,  and  then  never 
fail  to  tell  the  customer  all  about 
it.  The  more  thoroughly  ac¬ 
quainted  you  make  the  customer 
with  the  goods  the  more  satis¬ 
factory  the  goods  will  be  to  him, 
and  one  of  the  greatest  factors 
toward  success  in  salesmanship  is 
the  ability  to  make  the  customer 
pleased  with  the  goods  he  buys. 
Satisfied  customers  come  again, 
and  many  a  customer  becomes 
dissatisfied  because  the  salesman 


did  not  take  the  trouble  to  im¬ 
part  the  information  which  woulc 
have  made  everything  satisfac¬ 
tory. 

Explaining  the  many  gooc 
points  of  a  superior  article  very 
often  appeals  to  the  reason  of  the 
customer  and  causes  him  to  buy 
it  instead  of  an  inferior  article. 
Being  able  to  tell  of  these  superior 
points  not  only  increases  your 
own  sales,  but  should  increase 
the  satisfaction  of  the  customer, 
for  making  him  thoroughly  ac¬ 
quainted  with  all  points  will  not 
only  insure  the  success  of  the  arti¬ 
cle,  but  will  give  the  purchaser  a 
good  opinion  of  your  salesman¬ 
ship,  which  counts  for  much  with 
regular  customers. 

The  salesman  who  is  willing  to 
study  need  never  lack  for  enter- 
tabling  conversation,  and  he  can 
confine  it  to  the  article  under  con¬ 
sideration,  thus  concentrating 
every  thought  upon  it. 

f.  a.  r. 


most  bound  to  follow.  Packers 
who  formerly  named  65  cents 
lave  pushed  up  their  price  to  70 
cents.  W eak  sellers  have  evi¬ 
dently  been  entirely  eliminated 
and  the  air  of  independence  is 
asserting  itself  all  along  the  line. 
Financial  backers  have  been  com¬ 
forted  by  the  decided  improve¬ 
ment  in  conditions  and  outlook 
and  are  much  more  ready  to  con¬ 
tinue  loans  and  advances  than 
was  the  condition  during  the  lat¬ 
ter  end  of  the  year.  There  is  : 
now  a  strong  possibility  of  a  70- 
cent  market  for  3s  tomatoes  in 
the  near  future,  2s  and  10s  at  a 
corresponding  basis. 

Corn  continues  to  be  scarcer 
from  week  to  week.  Demand  im-  1 
proves,  orders  are  much  more 
frequent,  inquiries  are  exceeding¬ 
ly  numerous,  but  the  packer  who 
has  the  corn  is  hard  to  find  and 
exceedingly  lofty  in  his  ideas  as 
to  price.  Eighty  cents  seems  to 
be  a  low  market  for  standard 
grades.  Fancy  grades  are  held 
on  the  basis  of  85  to  90  cents.  ] 
There  is  a  strong  probability  of 
a  $1  market  in  the  near  future  for  . 
corn  and  it  has  long  ceased  to  be  5 
a  question  of  clean  up  before  July 
1st,  without  the  price  should  go 
so  exceptionally  high  as  to  have 
a  contrary  effect  on  demand. 

Western  packers  have  named  . 
prices  for  future  corn  on  the  basis 
of  62j4  cents  and  upward,  f.  o.  b. 
Western  factory.  Owing  to  the 
high  price  of  field  corn  and  the 
difficulty  of  obtaining  carloads,  ' 
packers  in  this  section  of  the  East 
are  loath  to  name  future  prices  as 
yet,  having  been  unable  to  induce 
a  number  of  last  year’s  growers  v 
to  consent  to  a  contract  price  on  • 
the  basis  of  an  advance  of  $1  per 
ton  over  last  year’s  prices.  This 
condition  is  worthy  of  note  and 
may  prove  much  more  serious  : 
than  first  impression  would  indi-j 
cate.  It  would  be  well  for  the 
jobber  to  weigh,  consider  and  re-  ‘ 
member  that  this  is  a  fact  and  a 
condition  that  is  well  worthy  of 
his  consideration. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Imported  Fish  Specialties. 

Holland  herring  continue  •. 
scarce,  in  good  demand  and  prices 
fully  maintained. 

Scotch  herring  are  rather  neg¬ 
lected  and  prices  tend  in  buyer’s, 
favor. 

Norway  herring  continue  to, 
sell  in  a  regular  hand-to-mouth 
way. 

Mackerel  of  all  kind  are  rather 
quiet ;  prices  unchanged. 

Imported  oil  sardines  continue 
to  sell  in  a  quiet  hand-to-mouth 
way,  but  sprats  have  been  in  very  ! 
good  demand  of  late  and  some  ; 
large  business  has  been  done. 

Norway  smoked  sardines  con¬ 
tinue  in  very  good  demand.  The 
supply  from  Norway  is  just  about 
sufficient  to  cover  the  demand,  so 
that  no  surplus  stocks  are  ac- 
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cumulating  at  the  present  time. 
Packers  have  all  agreed  to  stop 
packing  in  Norway  by  the  end  of 
January  and  we  do  not  think  that 
they  will  be  able  to  produce  more 
than  a  moderate  supply,  conse¬ 
quently  prices  for  smoked  sardines 
are  likely  to  show  a  higher  level 
later  in  the  year. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  is  very  active,  the 
demand  for  spot  and  nearby  par¬ 
cels  being  urgent.  Considerable 
of  spot  stocks  have  been  sold  out 
and  from  present  indications 
prices  are  likely  to  go  higher  if 
there  is  any  big  demand  from  the 
trade  in  the  next  thirty  or  sixty 
days. 

Pepper  in  good  demand ;  we 
also  note  an  increase  in  sales  of 
white  peppers.  Lampong  is  re¬ 
ported  short  and  there  appears  to 
be  practically  no  Singapore  on 
the  way.  The  trade  will  do  well 
to  protect  themselves  by  buying 
at  once,  as  all  indications  point  to 
a  higher  market  before  the  winter 
months  are  over. 

Red  peppers  unchanged  in 
price,  but  in  very  good  demand. 

Clove  s. — Prices  are  firmer 
abroad,  with  little  or  no  change 
here. 

P  imento  (Allspice)  quite 
steady  but  unchanged ;  demand 
fair. 

Paprika  steady  at  unchanged 
.prices.  A  very  good  demand 
continues. 

Mace. — Spot  prices  steady;  in¬ 
coming  lots  are  quoted  higher. 
The  demand  is  more  active  and 
the  tendency  is  no  doubt  towards 
higher  values. 

Nutmegs  firmer  on  account  of 
good  demand. 

Gingers  very  active  for  all 
grades.  There  has  been  consider¬ 
able  buying  in  futures  and  you 


will  see  very  high  prices  prevail¬ 
ing  during  this  year  on  gingers 
of  all  varieties. 

Cassias. — Demand  very  good, 
although  prices  are  unchanged. 

Tapioca. — There  has  been  some 
good  sales  made  during  the  week 
at  fair  prices.  Futures  are  no 
doubt  higher  than  spot  stock  to¬ 
day.  Higher  prices  are  probable. 

Seeds  active.  Celery  has  ad¬ 
vanced,  general  appraisers  having 
made  firm  decisions  as  to  the  im¬ 
port  duty  of  io  cents  per  pound. 
Caraway,  poppy,  coriander,  all  in 
fair  demand  and  unchanged 
prices. 

Sage  and  sweet  herbs  selling- 
well,  especially  rubbed  sage, 
which  has  grown  in  favor. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


Rice. 

A  fair  demand  is  reported,  al¬ 
though  the  storm  has  greatly  in¬ 
terfered  with  the  physical  move¬ 
ment  of  goods.  Receipts  are  fair, 
largely  sold  “to  arrive”  or  placed 
from  dock.  Prices  are  steady  and 
at  the  moment  quite  an  item  be¬ 
low  parity  of  primary  markets, 
giving  this  point  a  decided  advan¬ 
tage  as  base  of  supply. 

Advices  from  the  South  note 
improved  demand  on  the  Atlantic 
Coast.  At  New  Orleans  only  fair 
inquiry  is  reported,  although  dis¬ 
tributive  movement  has  im¬ 
proved.  Supplies  of  rough  are 
limited,  and  mills  can  only  run 
in  spasmodic  way. 

In  the  interior,  southwest 
Louisiana  and  Texas,  consider¬ 
able  business  is  reported.  The 
demand  has  been  of  such  charac¬ 
ter  as  to  enable  planters  to  se¬ 
cure  quite  an  advance  on  rough 
rice,  and  from  25  to  40  cent 
higher  prices  have  been  paid  over 
those  ruling  in  November  and 
December. 


Cables  and  correspondence 
from  abroad  note  spot  cleaned 
dull  and  quotations  on  cargoes 
lower  than  for  three  years  past. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 

Evaporated  Apples,  Etc. 

The  usual  volume  of  business 
which  comes  in  at  this  season  of 
the  year  for  evaporated  apples  is 
being  handled  by  all  the  dealers 
here.  This  is  from  the  domestic 
trade  principally  and  prices  real¬ 
ized  are  quoted  below. 

The  export  trade  has  been  more 
quiet  the  last  few  days,  the  buy¬ 
ers  over  there  apparently  waiting- 
to  see  the  outcome  of  the  new 
German  tariff,  which  will  be  set¬ 
tled  in  the  next  few  weeks. 
Stocks  are  so  light,  however,  that 
any  outside  thing  cannot  have 
very  much  effect  on  prices. 

Cores  and  skins  have  been 
meeting  with  steady  demand  also. 
The  demand  has  been  from  the 
domestic  trade  principally.  Chops 
are  very  scarce,  but  there  is  not 
much  business  doing. 

Raspberries  are  dull  and  are 
obtainable  at  2 1  to  21J/2  cents, 
f.  o.  b.  in  barrels. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  yy2  to  7J4  cents; 
choice,  8  to  8r4  cents ;  fancy,  9J4 
to  10  cents,  f.  o.  b.,  in  50-pound 
boxes;  cartons,  cent  per  pound 
higher.  C.  C.  Hall. 

Rochester,  N.  Y. 


MARKET  NOTES. 

Florida  tomatoes  are  showing 

o 

fair  quality,  but  the  price  is  not 
especially  high— $2.50  to  $2.75. 
Poor  stock  can  be  bought  for  $1. 

Florida  oranges  are  in  fair  de¬ 
mand,  particularly  anything  good, 
which  is  scarce.  On  account  of 


the  freeze  in  Florida  lots  of  fruit 
is  coming  frozen.  The  ordinary 
grades  range  from  $1.65  to  $2, 
and  fancy  26s  as  high  as  $3.50  to 
$3-75- 

California  rhubarb  is  moving 
very  slowly  at  $1  to  .$1.25.  The 
quality  is  good,  but  the  demand 
hasn’t  waked  up  yet. 

Florida  peppers  range  from 
$2’.5o  to  $2.75,  which  is  a  fair 
average  range  of  prices.  The  de¬ 
mand  is  good. 

Cranberries  are  getting  worse 
and  worse.  The  range  is  75  cents 
to  $1  per  crate,  or  about  $5  per 
barrel  for  fine  Cape  Cods.  The 


HIGHEST  IN  HONORS 

Baker’s  Cocoa 
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HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

Registered!  AMERICA 

U.  S.  Fat.  Off. 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


f/208  N.DEI  AWARE  AVE 

I  -'AND' 

f  209  N. WATER  S.T. 


For  Winter  Comfort  Mf 


There  is  real  comfort  and  pleasure  to  sit 
down  to  a  breakfast  of  hot  cakes  and  Syrup 
on  the  side.  Can  you  pick  the  winner? 


GHtEdMTawf  w  ****?*  ia  3  good  dem3nd  for  a11  our  fading  brands.  Our  Royal  Table  Syrup  is  growing  in  popularity, 

many  friends  ,  ,  ,  *  ^  P  *  “  °?  tlmC  faVOlite;  Quaker  City  SyruP>  “B”  Drips,  White  Clover  and  Ex.  Amber  Drips  havo 

many  inends.  Don  t  forget  we  are  headquarters  in  breakfast  sweets. 

NEW  BUCKWHEAT  FLOUR-Just  received  a  choice  lot  ot  N.  Y.  Buckwheat  Flour.  Warranted  absolutely  pure.  Cotton  sacks  98  lb.,  per  sack  *2.10. 

ronT.T™  haV!  ‘“JT5,  "*  Tk  ,he  tollowin«  chimneys;  No.  2  Electric,  6  doz.  in  case,  per  doz.  70c. ;  Macbeth  Pearl 

ll  No.  2  Pearl  T°P  N°-  2  <5<M)  S““-  «*•  «  *».**  ^,0  Crimp  in  tubes,  6  do,.  Tasc  No.  0  in  30c,  No.  ,  a, 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


so 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


demand  is  fair,  but  not  enough 
for  the  supply. 

New  Bermuda  potatoes  range 
from  $5  to  $6  per  barrel,  and  are 
in  a  little  better  demand,  though 
not  active. 

Boston  hothouse  cucumbers 
range  from  $4  to  $7  per  box  and 
are  selling  fairly  well. 

Florida  eggplants  would  bring 
$4  if  good,  but  the  supply  of  good 
eggplants  is  small. 

Florida  beans  are  still  rather 
scarce  and  sell  from  $3.50  to  $4 
per  basket.  The  demand  is  good. 

Florida  peas  are  also  scarce, 
and  range  from  $5  to  $7  per  bas¬ 
ket.  The  demand  is  eager. 

Hothouse  radishes  from  nearby  1 
sections  are  bringing  a  high  price 
— 3  to  4  cents  per  bunch.  The 
demand  is  good. 


Week’s  Story  of  War  Against  High  Food 

Prices 


that  sales  had  fallen  off  one-half 
in  two  days  and  they  were 
alarmed.  Over  10,000  persons 
pledged  themselves  to  abstain 
from  meat  for  at  least  thirty 

New  York  Business  Men  Ask  President  to  Support  National  days 

'conference.  New  York  Retail  Prices  Arraigned.  Cleveland '  The  Butchers' Protective  Asso- 

Club 


AMONG  THE  TRADE. 

Rolled  oats  in  bulk  advanced  20 
cents  per  barrel  during  the  week, 
due,  the  manufacturers  say,  to  the 
high  and  advancing  prices  of  raw 
oats. 

James  A.  McCaffrey,  head  of  the 
well-known  West  Philadelphia  re¬ 
tail  grocery  house  of  James  A 
McCaffrey  &  Sons,  4007  Market 
street,  died  suddenly  at  his  home 
No.  36  N.  Fortieth  street,  last 
Monday  evening.  The  cause  was 
a  paralytic  stroke,  which  overtook 
him  on  January  1st.  Mr.  McCaff 
rey  had  been  in  the  retail  grocery 
business  probably  longer  than  any 
other  man  in  Philadelphia.  He 
was  seventy-eight  when  he  diec 
and  worked  almost  up  to  the  week 
of  his  death.  He  was  a  man  o:r 
unusual  ability  and  business  fore 
sight  and  reduces  by  one  the  al 
ready  short  list  of  local  business 
men  of  the  old  school.  Mr.  Me 
Caffrey  leaves  a  widow  and  three 
sons,  two  of  whom,  J.  Frank  anc 
Harry,  were  his  partners  in  the 
business,  and  will  doubtless  carry 
it  on. 

At  the  annual  meeting  of  the 
Philadelphia  Produce  Exchange  on 
Wednesday,  the  following  officer 
were  elected :  President,  J.  F 
Miller ;  vice-president,  C.  M. 
Drake  ;  secretary,  Howard  Austin  ; 
treasurer,  Edward  Roberts ;  man¬ 
agers,  B.  H.  Brown,  IT.  C.  Ger¬ 
hart,  R.  B.  Lehman,  T.  S.  Morris 
and  E.  L.  Wentworth. 


Workmen  Boycott  Meat  and  Prices  Come  Down. 

Women  Boycott  Butter  and  Meat.  The  Movement  Else¬ 
where. 


The  past  week  has  brought 
still  further  to  the  front  the  press¬ 


ing  question  as  to  where  lies  the 
responsibility  for  the  extreme 
cost  of  food  products.  The  story 
of  the  week’s  progress  in  the 
movement  shows  a  rapidly  in¬ 
creasing  army  of  'people  appar¬ 
ently  in  favor  of  the  boycott  plan. 

The  National  Capital,  Wash- 
ngton,  is  the  seat  of  the  investi¬ 
gation.  Up  to  this  writing  no 
meetings  have  been  held  by  the 
gressional  Committee  ap¬ 
pointed  to  examine  into  condi¬ 
tions  in  the  District  of  Columbia. 
The  latest  advices  are  that  the 
sessions  will  begin  on  Monday, 
January  24th,  and  that  Secretary 
Wilson  and  Dr.  Wiley  will  both 
be  examined  as  witnesses. 

During  the  week  President 
Taft  was  visited  by  Charles 
C.  Clark,  secretary  of  the  Syra¬ 
cuse  (N.  Y.)  Chamber  of  Com¬ 
merce,  and  John  A.  Stewart, 
trustee  of  the  New  York  State 
Agricultural  School.  1  hey  went 
to  propose  a  national  conference 
on  the  subject  of  food  prices. 

While  in  Washington  Mr. 
Stewart  gave  out  the  following 
interview : — 


taken  out  his  commission,  which  ap¬ 
ples,  I  may  state,  were  afterward 
found  in  the  warehouse  of  the 
same  commission  man  and  unsold. 
The  farmer,  having  no  recourse, 
was  merely  the  victim  of  a  swindle, 
and  a  common  swindle  in  New  York 
City  among  a  certain  class  of  com¬ 
mission  men. 

In  almost  every  instance  1  have 
found  that  the  cause  for  high  prices 
must  not  be  sought  for  upon  the 
farm,  but  must  await  discovery 
when  a  thorough  investigation  is 
begun,  which  begins  at  the  railway 
freight  station  and  ends  in  the 
store  of  the  retailer.  So  far  as  as¬ 
certainable  from  a  cursory  investi¬ 
gation,  the  law  of  supply  and  de¬ 
man  does  not  govern  the  distribution 
of  food  products  in  the  large  cities, 
but  the  price  which  is  paid  to  the 
producer  is  arbitrarily  fixed  by 
cliques  of  commission  men,  and 
these  same  cliques  as  arbitrarily  fix 
the  prices  at  which  these  food  prod¬ 
ucts  shall  be  sold  to  the  retail  dealer, 
who  in  turn  charges  the  consumer 
all  that  the  traffic  will  bear. 

It  is  also  reported  from  Wash- 


•  There  is  no  doubt  that  such  a 
conference  is  opportune.  When  the 
time  has  arrived  when  onions  are 
selling  in  the  city  of  New  York  at 
the  rate  of  $6.40  a  barrel,  apples 
at  the  rate  of  $20  a  barrel,  potatoes 
at  the  rate  of  $4.50  a  barrel  and  all 
other  food  supplies  at  proportionate 
prices,  it  seems  as  though  the  entire 
consuming  population  should  arise 
in  protest  and  to  ascertain  the 
reason  why,  as  now  seems  more 
than  likely,  food  produced  in  the 
United  States  should  cost  more  to 
the  American  consumer  than  food 
produced  in  the  United  States  costs 
in  the  countries  of  Europe,  'co 
which  some  of  it  is  exported. 

I  have  had  occasion  to  inquire 
into  conditions  in  Central  New 
York,  and  have  found  instances 
where  the  farmer-producer  got  3 
cents  a  bunch  for  asparagus  which 
sold  at  6  cents  in  a  neighboring 
village  and  45  cents  in  the  city  of 
New  York;  where  apples,  in  one 
instance  60  bushels,  were  sold  to  a 
commission  house  in  the  city  of 
New  York,  the  return  to  the  farm¬ 
er  for  which  was  $4.65,  a  statement 
accompanying  a  check  explaining 
that  this  was  the  balance  due  to  the 
farmer  from  the  sale  of  the  apples 
by  the  commission  man  after  the 
latter  had  paid  the  freight  and 


ciation  held  a  meeting  during  the 
week  in  an  effort  to  devise  plans 
for  combating  the  movement. 

The  text  of  the  Cleveland  peti¬ 
tion  is  as  follows  : — 

1.  We,  as  wage-earners,  are  will¬ 
ing  to  assist  both  the  State  and  the 
municipalities  in  probing  into  the 
high  cost  of  living,  particularly  the 
cost  of  meats,  which  is  prohibitive. 

2.  This  agitation  can  best  become 
effective  by  refraining  from  eating- 
meat  for  a  period  of  thirty  days. 

3.  If  this  does  not  bring  the  price 
of  meat  within  the  means  of  poor 
people  then  we  will  refrain  from 
eating  meat  for  sixty  days. 

4.  We,  citizens,  do  hereby  ask  our 
representatives  in  each  Councilman’s 
district  and  the  legislative  bodies  to 
keep  this  agitation  uppermost  in 
their  minds  and  actions  until  the  re¬ 
sult  manifests  itself. 

5.  We  ask  the  co-operation  of  all 
persons  who  are  interested  in  fair 
play  and  the  future  of  our  other¬ 
wise  prosperous  country. 

6.  This  self-denial  to  take  effect 
January  17th  and  continue  hence¬ 
forth. 

A  similar  movement  is  also 
under  way  in  Springfield,  Ohio. 
In  Cincinnati,  same  State,  the 
ington  that  the  plan  of  the  I  Hyde  Park  Mothers  Club  got 
League  which  was  recently  or-  into  the  game  and  inaugurated  a 
ganized  there  to  boycott  any  in-  boycott  on  butter.  Resolutions 
ordinately  high  food  product  was  were  adopted  to  this  effect, 
about  ready  to  be  put  into  oper-  Later  another  woman  s  club,  the 
ation  in  various  parts  of  the  Iwentieth  Century,  passed  a  . 
country.  It  was  said  that  many  similar  resolution  to  eat  no  meat 
thousand  applications  for  mem-  on  alternate  days  until  prices  be- 
bership  cards  had  been  received,  came  normal.  1  his  at  least  for  a. 
and  that  many  social  and  business  period  of  fifteen  days, 
organizations  had  agreed  to  sup-  Another  butter  boycott  was 
port  it.  Among  these  were  the  started  in  Appleton,  Wis.  Ap- 
Travelers’  Protective  Association,  parently  there  was  no  concerted' 
the  Central  Labor  Union  and  sev-  action  there,  but  a  dispatch  says 
eral  others.  that  the  local  demand  fell  off  very 

The  most  important  city  to  greatly  on  account  of  the  high' 
attempt  the  boycott  during  the  prices,  while  the  demand  for  oleo- 
week,  and  in  fact  up  to  date  margarine  increased, 
at  all,  is  Cleveland,  Ohio.  There  In  Wilmington,  Del.,  Judge  Ed- 
the  movement  started  in  a  win  R.  Cochran,  of  the  Municipal 
most  innocent  fashion  last  Satur-  Court,  is  the  prime  mover  in  a 
day,  when  the  foremen  of  three  meat  boycott.  He  has  drawn  up 
factories  took  up  the  idea  of  hav-  a  form  of  agreement  that  he  is  hav¬ 
ing  their  men  sign  a  pledge  to  ab-  ing  printed,  and  will  distribute  for 
stain  from  meat.  Workmen  fell  signatures.  The  signers  will 
in  with  the  plan,  and  in  a  few  pledge  themselves  to  abstain  from 
days  it  was  reported  that  in  the  purchase  of  meats  of  all  kinds 
twenty-four  shops  where  peti-  for  a  period  of  thirty  days,  or  until 
tions  have  been  circulated  there  the  price  shall  be  lowered  to  a  rea- 
are  more  than  6,000  signers,  rep-  sonable  figure.  Several  city  and 
resenting  a  population  of  30,000.  county  officials  and  many  other 
The  result  was  almost  immediate,  residents  already  have  signed  the 
O11  Tuesday  last  a  straight  cut  of  agreement. 

2  cents  a  pound  on  certain  meats  In  Kansas  City,  Mo.,  the  Attor- 
was  announced  and  other  cuts  ney-General  began  suit  against  the 
are  to  follow.  Meat  dealers  said  I  Armour  and  Swift  Packing  Com- 
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panies,  charging  them  with  being 
members  of  a  combination  illegally 
to  raise  prices.  The  State  charges 
that  the  companies  belong  to  the 
Kansas  City  Produce  Exchange 
and  are  therefore  liable  under  the 
Kansas  law  providing  a  penalty  of 
$100  a  day  for  such  membership. 
The  suit  will  be  a  test  case,  this 
being  the  first  action  brought  under 
the  law. 

Some  student  of  the  situation. 


whose  desire  evidently  was  to  im- 


peach  the  American  tariff  as  being 
responsible  for  the  high  prices  of 
foods,  prepared  during  the  week  a 
comparative  statement  of  the  cost 
of  certain  food  staples  in  Detroit, 
Mich.,  and  Windsor,  Ont.,  which 
is  right  across  the  Canadian  line. 
The  author  of  the  statement,  which 


is  presented  below 

,  claims 

that  it 

is  25  per  cent,  cheaper  to 

live  in 

Canada  than  in  the  United  States : 

Price  in 

Commodity. 

Windsor. 

Detroit. 

Butter,  per  lb . 

.28 

•36 

Eggs,  dozen  . 

•34 

•42 

Beef,  cheapest  cut  . . . 

.0672 

.10 

Pork,  mess  . 

•13 

.20 

Lard,  prime  . 

.11 

•13 

Bacon,  breakfast  . . . . 

.19 

•24 

Wheat,  No.  2,  red.  . . 

1. 00 

1. 11 

Corn,  No,  2,  mixed.. 

.60 

■;8 

Potatoes,  bus . 

.70 

•65 

Cabbage,  head  . 

.05  &  7 

.08  &  15 

Turnips,  bus . 

.40 

.60 

Carrots,  bus . 

•50 

.60 

Beets,  bus . 

•25 

.60 

Rutabagas,  bus . 

•35 

.40 

Parsnips,  bus . 

•50 

.60 

Turkeys,  dressed  .... 

.20 

•25 

Chickens,  dressed  . . . 

.11 

•15 

Milk,  quart  . 

.07 

.08  &  9 

Cheese,  lb . 

.11  Vi 

.16U 

Plug  tobacco,  lb . 

1. 00 

2.00  &  $3 

.  Some  of  the  larger  grocers  are 
taking  the  matter  up  with  their 


customers  direct.  The  Finley 
Acker  Co.,  of  Philadelphia,  for 
example,  sent  out  to  its  customers 
during  the  week  a  statement,  of 
which  the  following  is  a  part 


Some  have  exploited  the  ludic¬ 
rous  idea  that  the  retail  grocers 
of  the  country  are  making  exorbi¬ 
tant  profits,  but  such  persons  are 
free  to  put  their  theory  to  a  prac¬ 
tical  test  in  any  or  all  of  the  cities 
and  towns  in  America.  When, 
however,  they  make  the  disconcert¬ 
ing  discovery  that  nearly  all  the 
staple  articles,  such  as  sugar,  are 
sold  much  below  their  actual  cost 
(after  allowing  for  the  unavoidable 
operating  expenses),  they  will  prob¬ 
ably  conclude  that  the  retail  grocery 
business  represents  the  smallest  net 
return  for  the  required  hours  of 
labor,  and  upon  the  invested  capital, 
than  any  other  line  of  business. 

We  make  no  attempt  to  conceal 
the  percentage  of  net  profit  in  our 
own  business.  It  is  less  than  5 
cents  on  every  dollar's  worth  sold. 
Consequently  if  we  sold  all  our 
products  5  per  cent,  less  than  at 
present,  our  business  would  show 
no  profit.  If  we  sold  all  our  prod¬ 
ucts  10  per  cent,  less  than  at  pres¬ 
ent,  we  would  lose  5  cents  on  every 
dollar  purchase.  Where  the  busi¬ 
ness  is  very  large  a  net  profit  of  5 
per  cent,  may  represent  a  satisfac¬ 
tory  return  upon  the  actual  invest¬ 
ment — but  the  development  of  a 
large  retail  grocery  business  upon  a 


thoroughly  sound  basis — which 
means  holding  the  confidence  of  the 
general  public — generally  represents 
many  years  of  conscientious,  pains¬ 
taking  efforts,  and  the  application  of 
the  highest  and  most  progressive 
business  principles. 

THE  BASIC  CAUSE  OF  ALL  PRICES. 

When  the  problem  is  scientifically 
analyzed  we  think  the  conclusion 
will  be  reached  that  the  old  law  of 
“Supply  and  Demand’’  is  the  funda¬ 
mental  cause  of  many  prices  which 
now  appear  high. 

We  are  willing  to  back  with  our 
business  judgment  and  reputation 
the  guaranty  that  if  the  demand 
upon  the  part  of  the  consumers  for 
meat,  poultry,  grain,  butter,  eggs,  or 
any  other  commodity  becomes  much 
less  than  the  supply  of  these  articles, 
the  price  will  gradually  get  lower. 
In  fact,  it  is  possible  that  under 
such  conditions  the  prices  would 
reach  so  low  a  point  as  to  eliminate 
all  profit  and  even  represent  loss.- 
But  so  long  as  the  public  demand 
for  these  products  fully  equal  the 
available  supply  at  current  prices, 
there  is  no  good  business  reason  for 
expecting  the  prices  to  be  lowered. 

A  DIRECT  CAUSE  OF  MANY  II  Kill 
PRICES. 

A  second  vital  cause  is  inseparably 
linked  with  the  law  of  supply  and 
demand ;  and  that  is  the  gradual 
increase  during  recent  years  of  in¬ 
dustrial  wages;  and  the  additional 
cost  in  manufacturing  through 
shorter  hours  of  labor  and  legislative 
requirements. 


NewJar  PricesNamed — Slightly 
Above  Last  Year. 


Higher  Raw  Materials  Cited  as  Reason, 
but  Real  Reason  is  Strengthening 
of  Ball  Bros.  Practical  Monopoly. 

The  large  jar  interests  who 
control  the  Mason  jar  situation 
named  prices  during  the  week  for 
the  season  of  1910.  They  showed 
a  slight  advance  over  last  year’s 
opening-.  The  figures  for  this  and 
last  year  are  as  follows : — 
Quarts,  $4.57  per  gross,  last 
year,  $4.32 ;  pints,  $4.24,  last  year, 
$4;  half  gallons,  $6.73,  last  year, 
$6.  The  advance  is  explained  on 
the  ground  that  raw  materials 
have  advanced.  The  real  reason, 
however,  is  probably  the  fact  that 
Ball  Brothers,  of  Muncie,  Ind., 
who  control  the  industry,  have 
bought  two  large  opposition 
factories  since  last  season,  and 
have  also  acquired  important 
patent  rights  which  make  their 
control  even  more  absolute. 

While  the  figures  quoted  as 
last  year’s  opening  prices  were 
really  the  opening  figures,  a  large 
percentage  of  the  jars  sold  last 
year  were  sold  in  the  fall  before 
at  prices  much  under  those. 

Caps  also  show  an  advance 
over  last  year. 

New  Orleans  beets  are  in 
moderate  demand  at  3  to  4  cents 
per  bunch. 


WANT  DEPARTMENT 


Answers  to  Want  AdvortiaemoaU  Inserted  la  this  department  may  be  addressed  to  the  "  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  is  accompanied  by  10  cents  In  postage  to 
pay  fer  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


WANTED. 


WANTED,  A  BUTTER  AND  EGG  MAN.— 
We  want  to  get  in  touch  with  a  man  who  is 
capable  of  building  up  and  extending  this 
department  of  our  business.  Good  oppor¬ 
tunity  for  the  right  man  if  he  makes  good. 
Kuhn  and  Bro.  Company,  820  Wood  St., 
Wilkinsburg,  Pa.  4 

WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  “  C.  R.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  7 


FOR  SALE. 


FOR  SALE. — No.  10  micrometer  enameled 
scale,  with  scoop,  only  used  three  about 
months.  E.  C.  A.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  4 

FOR  SALE. — Our  entire  stock  of  groceries, 
queensware  and  store  fixtures.  Rent  low. 
If  desired  can  use  the  room  for  other  line  of 
goods.  Good  reason  for  selling.  S.  L. 
Bownner,  Lock  Box  414,  Boyertown,  Pa.  5 

FOR  SALE. — Good  country  butter,  prints 
32  cents  a  pound,  rolls  31  cents  a  pound. 
Cash  or  satisfactory  reference  to  accompany 
order.  W.  B.  Zullinger,  Mt.  Holly  Springs, 
Pa.  4 

FOR  SALE  — General  store  business,  stock 
and  fixtures,  at  Gibbstown,  N.  J.  A  thriv¬ 
ing  business  of  over  $31,000  annually,  in  a 
growing  town.  Rent  low  and  lease  to  run 
until  November,  1914.  About  $6,000  requir¬ 
ed.  Write  or  call.  Wm.  B.  Gleeson, 
Gibbstown,  N.  J.  4 

FOR  SALE.— For  grocers  or  any  one  inter¬ 
ested.  Send  me  ten  cents  in  stamps  and  I 
will  mail  you  recipe  that  has  made  for  me 
money  and  will  do  it  for  you.  Easy  to  do 
and  very  profitable  as  a  side  line.  Frank 
D.  Blish,  66  Church  St., Willimantic,  Conn.  4 

FOR  SALE. — Say!  Look  whose  here!  I 
have  a  National  Cash  Register,  total  adder, 
check  thrower,  silent  partner,  tells  all  bills 
paid  out,  all  customers,  and  tells  all  about 
your  business.  I  paid  $250  for  it  a  year  ago, 
but  I  have  recently  sold  my  retail  business, 
therefore  I  have  no  use  for  it.  It  is  easily 
as  good  as  new.  $150  will  buy  it.  Now 
who  wants  this  snap?  Call  on  Wednesday 
or  Saturday.  Don’t  forget  the  address. 
2941  North  Fifth  St.,  Philadelplva,  Pa.  5 


FOR  SALE  OR  EXCHANGE. —  Three 
hundred  account  McCaskey  Register.  Com¬ 
plete;  been  used  only  three  weeks  ;  good  as 
new.  Address  Fred.  S.  Pfitzenmyer,  Ocean 
City,  N.  J.  8 


FOR  SALE. — First-class  meat,  grocery  and 
provision  store,  situated  at  the  southwest 
corner  Fifteenth  and  Manton  Sts.  (1214  S. 
Fifteenth  St. ) .  Doing  a  very  good  business. 
Will  give  satisfactory  reason  for  selling. 
Lease  if  desired.  Apply  Fusco  Bros.,  1214 
S.  Fifteenth  St.,  Philadelphia,  Pa.  4 


FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


FOR  SALE. — Four  cars  fancy  white  Penn¬ 
sylvania  potatoes  at  65  cents  bushel  of  60  lbs. 
here.  L.  A.  Leathers,  Brookville,  Pa.  5 


FOR  SALE. — In  good  New  Jersey  town  of 
about  2,000  population,  in  center  of  rich 
farming  district  and  surrounded  by  a  large 
number  of  summer  resorts  that  are  growing 
each  year  and  only  three  stores  in  town,  a 
grocery  and  provision  business  doing  over 
$32,000  yearly,  all  cash,  at  a  net  profit  of 
10  per  cent,  above  all  expenses.  Expenses 
very  low.  On  account  of  desiring  to  retire, 
will  sell  stock  and  fixtures  at  inventory. 
Fullest  investigation  invited.  Will  take 
about  $2  ,500.  Address  H.  W.  J.,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


FOR  SALE. — Fine  corner  property  in 
Ocean  City,  consisting  of  double  dwelling 
with  two  stores  in  front,  one  fitted  for 
dry  goods,  notions  and  millinery,  the  other 
for  groceries,  the  latter  with  an  established 
trade.  Each  dwelling  has  eleven  rooms  and 
bath  and  modern  improvements.  Good 
reason  for  selling.  For  particulars  address 
460  Asbury  Ave.,  Ocean  City,  N.  J.  4 

FOR  SALE. — An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance.  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  8 


HELP  WANTED. 


WANTED. — Young  man,  with  some  experi¬ 
ence  in  grocery  business.  Must  have  good 
references.  State  wages.  Grocer,  309  West- 
field  Avenue,  Elizabeth,  N.  J.  5 

PHILADELPHIA  SUBURBAN  GROCER 
selling  tea,  coffee  and  fancy  groceries,  wants 
salesman  for  counter  and  outside  work. 
Either  single  or  married  man.  Wages  $12 
to  $14.  Hours  7  to  6,  with  Friday  and 
Saturday  evenings.  Must  have  good  refer¬ 
ence  and  be  a  worker.  Good  chance  for 
advancement.  Address  E4,  care  “  Grocery 
World  and  General  Merchant, ”927  Arch  St., 
Philadelphia,  Pa.  5 


GROCER  AND  GENERAL  STORE- 
keeper  near  Philadelphia  wants  man  to  take 
orders  and  deliver  on  a  commission  of  ten 
per  cent.  Should  be  single  and  board  with 
employer.  Good  chance  for  hustler. 
Chance  will  be  given  to  invest  $200,  if 
desired.  Address  E  2,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  4 


LARGE  PENNSYLVANIA  TEA  AND 
coffee  store  wants  man  for  solicitor  on  retail 
route.  Will  pay  $15  weekly  for  good  man. 
City  near  Philadelphia,  where  house  rent9 
are  low.  What  is  wanted  here  is"  a  hustler, 
and  for  such  a  one  an  unusual  chance  is 
open.  Address  E  3,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  4 


WANTED. : — If  you  are  a  clerk  with  natural 
qualification*  as  a  salesman,  I  have  an 
exceptional  opportunity  to  offer  you.  If  you 
are  a  merchant  going  out  of  business  and 
looking  for  an  opportunity  to  go  on  the  road, 
my  proposition  will  appeal  to  you.  I  want 
two  or  three  capable  men  with  the  work 
habit,  and  who  have  energy  plus.  I  want 
men  with  ability  to  sell  goods  all  day  long. 
I  require  references,  also  send  an  ab*tract 
of  your  qualifications.  I  have  an  advertis¬ 
ing  specialty  proposition  that  interests  all 
progressive  retailers.  Hundreds  of  the  best 
retailers  have  endorsed  my  plan  because 
they  have  found  it  profitable.  Samples  will 
go  in  coat  pocket.  My  best  salesmen  are 
making  from  $500  to  $1,000  a  month.  I  want 
men  who  can  do  just  as  well  or  better.  If 
you  are  of  the  right  calibre,  think  you  can 
handle  a  high-class,  ready-selling  proposi¬ 
tion,  write  me  Immediately  before  all  terri¬ 
tory  is  assigned.  W.  F.  Main,  Dept.  13*, 
Iowa  City,  Iowa.  If 


WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


WANTED.  —  In  Northwestern  Pennsyl¬ 
vania.  Grocery  clerk  in  large  store 
to  work  into  head  clerk  and  eventually 
manager  of  a  branch  store.  Preference  is 
for  married  man ;  a  good  house  can  be 
rented  in  the  town  for  $15  monthly.  Also 
prefer  man  twenty-five  to  thirty  years  old. 
Eleven  other  clerks  employed.  A  bright 
chance  to  right  party.  Salary  to  start  $15 
per  week.  Address  E  1,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  4 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


SITUATION  WANTED. 


CLERK  NOW  EMPLOYED  AT  NEW 
Haven,  Conn.,  wants  position  or  chance  to 
buy  interest  in  Connecticut,  Massachusetts, 
or  New  York  State.  Will  take  pos  tion  as 
manager  of  department  or  store  or  make 
small  investment.  Has  four  years’  experi¬ 
ence  as  clerk  and  three  years’  experience  as 
manager.  Age,  twenty-three.  Single.  Has 
good  knowledge  of  bookkeeping,  show  card 
writing  and  all  round  salesmanship.  Spe¬ 
cialist  in  tea,  coffee  and  spices.  Will  also 
consider  wholesale  position.  Salary  desired, 
$20  weekly.  C  8,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  _ _ _ 7 


PHILADELPHIA  GROCERY  CLERK, 
twenty-two  years  old,  with  good  experience, 
part  with  chain  store  concern,  patt  in  Ire- 
.  land,  wants  position  where  he  can  forge 
ahead.  Could  do  good  work  as  second  man 
or  manager’s  help,  but  is  an  all  round  gro¬ 
cery  and  provision  hand,  with  experience  at 
window  dressing.  Wants  $10  per  week  to 
start  with.  C  6,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa.  6 


GROCERY  CLERK  NOW  EMPLOYED 
in  Pennsylvania,  wants  position  as  chain 
store  manager.  A  record  man.  Had  four 
years  chain  store  experience.  Twenty-two 
years  old  and  single.  Will  go  anywhere  in 
Pennsylvania  or  New  York.  Can  do  some 
window  dressing.  Hard,  steady  worker. 
Wages  wanted  to  start,  $12  weekly.  C  7, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  6 


EXPERIENCED  CLERK  AND  MAN- 
ager,  now  employed  in  interior  Pennsylvania 
county,  wants  position  with  wholesale  house 
either  as  salesman  or  as  resident  manager 
of  grocery  store  or  department.  Will  go 
anywhere  in  Pennsylvania.  Been  nine 
years  with  present  employer  and  can  give 
gilt-edged  references.  Have  some  knowl¬ 
edge  of  window  dressing.  Wages  desired 
at  least  $15  weekly.  Address  C  5,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 5 


BUSINESS  OPPORTUNITIES. 


eoooooooooooooooosoooooooo 

o  0 

e  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  * 

o  We  find  buyers  for  grocery  and  o 
e  general  store  businesses  —  nothing  e 

o  else.  We  are  specialists  In  that  ana  o 

•  we  know  what  we  are  about.  ® 

e  In  the  term  “grocery  stores”  we  o 
e  Include  butter  and  egg  stores,  tea  o 
0  and  coffee  stores,  green  groceries  and  o 
o  anything  else  In  the  same  line.  ® 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  e 
e  buy  one,  we  know  where  something  Is  e 
o  that  we’re  sure  will  suit  yon.  o 

•  Write,  call  or  telephone.  0 

•  WARNER  &  CO.,  0 

a  917  Arch  Street,  Philadelphia,  Pa.  e 

s  Phones,  Bell  Filbert  3300,  0 

o  Keystone,  Race  746.  e 

e  0 

noeooooooooooooosoooooooeo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  556.— In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $330  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $4oper  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  {700  required. 

No.  557. —in  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 


established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561.— InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix 
tures,  for  $1,000. 

No.  572.— In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573.— In  south  Philadelphia,  meat  and 
canned  goods  business  doing  $200  to  $300 
weekly,  all  cash.  Rent  low.  About  $5co 
will  buy  stock  and  fixtures.  An  excellent 
opportunity  for  buyer  who  will  take  imme¬ 
diate  possession. 

No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 


FOR  RENT.— In  Lancaster,  Pa  ,  corner 
grocery  store.  Store  room  18x3^  feet. 
Large  display  window.  Business  nearly  all 
cash.  A  good  opportunity  for  a  sober  in¬ 
dustrious  man,  none  other  need  apply.  Es¬ 
tablished  ten  yeats  ago  by  present  owner. 
Owner  has  other  business  that  needs  his 
attention.  Heat  furnished.  A.  E.  K., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


j m  MR.  GRO-SIR  WHY  NOT 

make  your  own  collections  with 
our  wonderfully  effective,  quick 
JKC  and  simple  system.  Debtors 

settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac- 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $3,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — It’s  free.  12 


FOR  SALE. 


MISCELLANEOUS. 


Bouillon  Capsules 


It’s  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO, 

92  Reade  Si.  NEW  YORK 


THIS  CUSPIDOR 


No.  1  Cuspidor 
6V2  Inch 


in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co 

ZANESVILLE,  OHIO 


MANY  OROCERS 

Find  it  pays  them  to  reed  the 
“good  stuff”  in 

The  Advertising  World 

Columbus.  Ohio 


3em»l«  free,  sr  l,ir  aMiki'  total  tar  It 


PATENTS 


and  Trade-marks  procured  promptly  and 
properly  in  all  countries. 


Your 


Davis  &  Danis,  Washington,  D.C. 


JoHnB.inoFetriigB&soas 

Printers 


927  Arch  Street 

Philadelphia 


THE  NEW  FLAVOR 


MAPLEINE 


Better 

Than 

Maple 


The  Crescent  MIS-  Co., 
Seattle,  Wash. 


customers  like  it 
BECAUSE 

It  is  absolutely  pure. 

It  requires  no  soaking. 
It  can  be  cooked  in 
fifteen  minutes. 

It  is  never  soggy  or 
lumpy. 

One  package  makes  six 
arts  of ] 


quarts  of  pudding. 

You  ought  to  like  it 
BECAUSE 

It  always  satisfies  your 
customers. 

It  brings  to  your  store 
the  best  class  of  trade. 

It  moves;  it's  a  real 
staple. 


It  paysy  ou  more  than  an  ordinary  profit. 

If  you  Eiave  Minute  Tapioca 
in  stock,  push  it.  It  will  pay 
you.  If  you  haven’t  it,  send  us 
your  jobber’s  name  and  we  will 
send  you  a  regular  package  to 
try  in  your  own  home.  A  trial 
will  tell  you  more  in  a  minute 
than  we  can  tell  in  an  hour. 
When  sending  for  the  package 
ask  for  “The  Story  of  Tapioca.” 
It’s  free.  We  are  ready  to  do 
our  part.  Are  you? 

MINUTE  TAPIOCA  CO., 

2(  2  W.  Main  St.,  Orange,  Mass. 


OENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


(( 


BLOOKER’S  COCOA  is  the  Cocoa 
of  Flavor,  Aroma  and  Strength 


if 


American  Depot,  No.  46  Hudson  Street,  New  York 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Hd. 

Any  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  wi U 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market 


ROASTED  COFFEES. 

Packed  la  pap.r-llntd  fancy  bags  or  paper-lined  sugar 
banr.1*.  Per  lb. 

"A”  Java. . .6 

"B”  Taya . .4 

"C”  Java . 14 

"A"  Java  and  Mocha  Blend . 14 

“B"  Java  and  Mocha  Blend . ea 

"A"  Mocha . 14 

“B”  Mocha . 22 

"C"  Mocha . .0 

Laguayra  (Wished  Caracas) . 18 

“A1’  Maracaibo . .18 

"B”  Maracaibo . 17 

"A"  Santos . 17 

"B"  Santos . 6 

"C”  Santo. . jj 

Peaberry  Santos . ij 

"A”  Ri# . 14 

No.  1  Rio- . . 

No.  s  Rio .  . 12 

Lipton  Special  Mocha  and  Java,  x-lb.  cans . 87 

Lipton  Perfection,  x -lb.  cans . 90 

Battleship,  x-lb.  packages,  any  quantity . 15)4 

Log  Cabin,  x-lb.  packages,  100  to  case . 14)4 

Arbuckle’s,  100  lbs.  to  case . 

Bee,  xoo  lbs.  to  case . per  case  14.50 


TBA. 


No.  *5  Gunpowder . 

No.  28  Gunpowder . . . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . . . 

Best  Imperial . 

No.  25  Oolong . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Heno,  %•  and  ^-lb.  packages . 

Silver  Moon..... . 

Silver  Bell,  x-lb.  packages . 

Salada  (Ceylon  and  India)— 

Green,  black  and  Mixed,  and  %-\b. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  xoc.  packages,  5 
dox.  to  box . . . per  doz. 


Per  lb. 
•«4 
•35 
•45 
20 

33 
40 

ll 

3« 

33 
35 

5° 

>8 

35 
45 
35 
35 
50 
*7 
>5 


•45 

•9« 


DRIEJ  AND  EVAPORATED 
FRUITS. 


Apples — 

Evaporated,  jo  lbs . . . 

Evaporated,  x-lb.  packages,  4  dox . 

Dried,  50  lbs . 

Poaches — 

Standard,  to  lbs . . . 

Choice.  50  lbs . 

Extra  fancy,  15  lbs . .*.*!!!... 

Apricots  (evaporated)— 

Standard,  25  lbs . . . 

Choice,  25  lbs . *.*.*.*.!!!.**.*.*!! 

Currants — 

£■£**•.  3«  . . 

N.w  fig.—  . 

B.x,  10  lb. . . . 

M»t»,  x  lb . per  dox. 

Citron— 

American  brand,  io  lbs . 

American  brand,  aj  lb* . 

Date.—  . 

Package,  so  i  lb . 

Stuffed  .  lb . ...per  do*' 

New  Prune. — 

30-  40,  >5  lbs . 

40-  50,  95  lbs . 

50-  6o,  93  Ibi . 

•o-  70,  93  Ibi . . . " 

To-  »o,  95  lb. . . . ' 

80-  90,  <.<  ibs . .!..!!*** 

90-100,  s;  Ibs . . 

loo-iso,  50  lbs . .  ... 

Railing —  . 

4  Crown,  50  lb. . 

s  Crown,  50  lbs . . 

London  Layers,  clusters,  20  ibs.'.'.'.  ...per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36  x-lb.  packages . 

Sultana,  36  x-lb.  packages . 

Sultana,  bulk,  25  lbs . 

Thompsons  Bleached  Sultana,  50-ib.  boxes.. 


Per  lb. 

.09 

•°9H 


07 

07'A 

°9 


08K 

08 


•«4 

.06% 


.09 

■°7K 

.07 

.06X 

•05K 

■°5% 

•°4jA 


,06 

i-7S 

.06X 

•°9  !4 

■°9% 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  dot . . 

Clover  Leaf,  yi  lb.,  flat,  4  dot . . 

Sockeye,  1  lb.,  flat,  4  dot . 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  x  lb.,  tall,  4  doz . 

Buster  Pink,  1  lb.,  tall,  4  doz . 

Suwanee  Belle,  1  lb.,  tall,  4  doz  . . 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  lb.,  flat,  4  doz . 

Hawkeye,  54  lb.,  flat,  4 doz . 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . . 

Beaver,  1  lb. ,  flat,  4  doz . 

Star,  y{  lb.,  8  doz . 

Star  %  lb.,  flat,  4  doz . . 

Gold  Label,  %  lb.,  flat,  8  dos . 

Beaver,  %  lb.,  flat,  8  doz . 

P.  E.  I.,  J4  lb.,  flat,  8  do«„ . 

Clams — 

Orchard,  1  lb.,  tall,  4  dos . 

Herring  Roe — 

Old  Virginia,  ss,  ■  dox . 

Mackerel — 

Blue  Backs,  In  sauce,  oval  cans,  50  In  case... 

Soused,  50  In  case . 

Oysters — 

Standard,  5  01.,  9  dos. . 

Sardines,  In  oil — 

)4  oil,  100 . 

Gold  Label,  yf  oil,  100 . 

Standard,  oil.  100 . 

5^  lb.,  oil,  with  key,  too . 

Epicurian,  y£  oil,  fancy  oartons,  too . 

Mustard  Sardines — 

Gold  Label,  100 . 

Standard,  100 . 

Leon  D’or,  100 . . . 

yi  Mustard  Sardines — 

Gold  Label,  jo . . . 

M  Mustard,  48  cans . 

Harbor,  48 . 

Imported  Sardines — 

MartelL  J4  oil,  100 . 

Marie  Elizabeth,  J4  oil,  boneless,  100 . 

yi  Oil  Imported  Sardines — 

Martell,  100 . 

North  Cape,  smoked,  100 . 

Lion,  xoo . 


1  is 

1.25 

2  00 
1 .60 

•95 

.90 


50 

n 


0.30 


•95 

3  83 

383 

.80 

Per  ease 


6  30 

a-75 
3*  35 
3  75 

6  50 

3.00 

3- 75 

4 - 50 
*.50 
3-75 

16.  00 


10. oc 

8  50 


CANNED  FRUITS. 

Applet,  3«,  a  dox . . 

Blackberries,  as,  a  dox . ” 

Blueberries,  2t,  a  doz . 

Cherries,  as,  a  dox . " 

Gooseberries,  as,  2  dox . j 

Pie  Peaches,  3s,  2  doz . . 

Pears,  3s,  2  dor . 

Sliced  Pineapples,  as,  2  doz . 

Singapore  Pineapples,  i^s,  chunks,  4  doz . 

Singapore  Pineapples,  xoc.  chunks,  4  dox . 

Grated  Pie  Pineapple,  James,  3s,  a  doz . 

Strawberries,  2s,  2  doz . 

Standard  Peaches,  Terrapin,  38,2  doz . 

California  Apricots,  a  doz . 

California  Cnerries,  2  doz . 

California  Peaches,  2^s,  2  doz . 

Wallace  Peaches,  3s,  2  doz . 

Sliced  California  Peaches,  is,  4  dox . 


CANNED  VEGETABLES. 

Baked  Beans —  Per  doz. 

Pin  Money,  3a,  sauce,  a  doz .  1.  xj 

Pin  Money,  a.,  sauce,  .  doz . 95 

Pin  Money,  is,  sauce,  4  doz . 50 

Pin  Money,  3.,  plain,  2  doz .  x.  10 

Wagner’a,  is,  tail  4  doz . 50 

Wagner’.,  3s,  plam,  2  doz .  1.  jo 

Wagner’s,  3s,  sauce,  2  doz .  x.15 

Excursion,  3s,  sauce,  a  doz . 95 

Saratoga,  as,  2  doz . . . 65 

Campbell’s,  as,  a  doz . . 

Corn — 

Pin  Money,  Shoepeg,  ss,  9  doz . 90 

Standard  Snoepeg,  as,  9  dox . 90 

Standard,  as,  j  doz . . . 80 

Belmont  Cream,  as,  a  dos . 90 

Winorr,  Kernelled  Corn,  a  doz . 

Peas — 

Mildeni,  extra  lifted,  a  doz .  1.95 

Belle,  9  doz . 75 

Little  Follow,  as,  1  doz . 

Runopod,  as,  a  doz .  1.75 

Pin  Money,  petit*  pola,  a  doz .  1 . 30 

Pin  Money,  standard  Early  June,  a  doz . 90 

French,  extra  fins,  100 . per  case  17.50 

Pin  Money  Combination — 

as,  a  doz . gj 

Kidney  Beans — 

as,  a  doz . 75 

Lima  Beans — 

Derby,  soaked,  as  9  dox_ . 80 

Standard,  as,  2  doz .  1 .00 

Little  Darling,  a  doz .  1. 30 

Pumpkins — 

)s,  2  doz . 70 

Mo.  10 . 

String  Beans — 

as,  2  doz . .6$ 

Pin  Money  Vegetables — 

ss,  2  doz.,  xa  kinds  In  can . 85 

Sweet  Potatoes,  3s,  a  doz . 85 

xa,  Pulp,  for  soup . 40 

Succotash — 

as,  2  doz . 9j 

Tomatoes — 

Pin  Money,  whole,  3s,  a  doe . 80 

Standard,  3*,  a  doz . 75 

No.  10,  54  doz  .  a.io 

Fair  Quality,  39 . 70 

as,  a  doz . „ . 62)4 


Per  doz. 

»5 

.80 

.80 
•95 
.90 
•95 
■*5 
1.95 
•95 
•90 
•95 
x  ■  75 
x  .90 
3  00 
1 .90 
1.95 
1.85 


SALT. 

Per  sack 

Fine  Table,  large  sack .  g. 

Kiln  Dried .  '< 

Fine  Table,  bushel  sacks . „ 

Fins  Table,  54-bushel  sacks . . . Ia 

Ground  Alum,  140] . . 

Fine  Dairy,  ss,  140  to  bbl . 

Fins  Dairy,  3s,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . 2.23 

Fine  Dairy,  5s,  60  to  bbl . .  a  ao 

Fine  Dairy,  8s,  35  to  bbl . .  a  !03 

Fine  Dairy,  jos,  28  to  bbl .  a  Q, 

Worcester,  254s,  1x5  to  bbl .  4 

Worcester,  5s,  60  to  bbl .  4;oo 

Worcester,  10s,  30  to  bbl .  ’ 

e  —  ,  Per  case 

Snow  Flake,  48  xoc.  packages .  .  I0 

Snow  Flake,  36  15c.  packages .  .  75 

Colonial,  36  5c.  packages . .  j 

Rock  Salt.. . perewt.  .95 

Shaktr,  2  dox . . . per  case  1 . 60 


LAUNDRY  MAP. 


Acorn . . 

♦Pearl  Whlta  Floating . . 

Ark . 

Babbitt's . . 

5  box  lots  freight  paid,  with 


Ban 

. . 

.  60 

. 100 

. xoo 

box 


. xoo 

. xoo 

. xoo 


MOLASSES  AND  SYRUPS. 


Per  gal. 

•39 
.36 


S«.  Clair,  N.  O . 

Kingsland,  N.  O . . ,0 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . . 

Cheapside  Molasses . 

Blackstrap  Molasses .  an 

Gilt  Edge  Syrup .  . 

Gold  Medai.....„ . ;;;;;;;; . 3 

King  Syrup . \ 

Orange  brand  Syrup . . 

Orange  brand,  254s,  cans,  2  doz.;"....,;”; 

No.  6  Amber  Syrup . 

California  Amber  Drips  as,  cans,  s  doz .  1 

California  Amber  Drips,  254s,  cans .  x  '95 

California  Amber  Drips,  3s,  cans,  2  doz .  a. 30 

California  Amber  Drips,  54  gal.  cans,  x  doz.. 

Calvert  brand,  Pure  Porto  Rico . 


*9 

.20 

3“ 

•31 
•J' 
•33 
a.  20 
29 
.70 


9.03 

.99 


CONDENSED  MILK. 

Baby,  x  doz.  glas.  Jar. .  1 

Challenge,  4  doz .  .  ao 

Eagle,  4  doz . .  6  „ 

Magnolia,  4  doz .  . 

Red  Cross,  4  doz . ...!!!!!!  ’  5 

Star,  4  doz . ”!"!!!!!""!!!""  *  6t 

Dime  brand,  4  doz .  ,  „ 

Premium,  4  doz .  .  1  ’3 

Queen . . . C."..."!.!."!!!!!; .  4 ' 75 

Hires’  Jersey,  4  doz . 4.50 

EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz .  V 

Our  Pet,  large  size,  4  doz . 3 ' is 

Our  Pet,  baby  size,  6  doz .  ,  60 

Peerless,  small  size,  6  doz . '."I  a'4o 

Peerless,  large  size,  4  doz .  .  a  oo 

Peerless,  tall  cans,  4  doz . 3.I0 

Van  Camp's,  4  doz  1 . -- .  3 


”1776’’  or  60  cakes  Best  Soap  free. . 

xo-box  lots  freight  paid,  with  a  bozes 

**x776"  or  iao  bars  Best  Soap  free . 

Needawash .  ,20 

•Bee . 

•Big  Schooner . 

•Fels-Naptha . . . 

Hoefner’s  Tiger  Borax  . . joo 

•Fairy  Oval . . 

•Globe  Oleine .  60 

•Ivory,  6  or .  100 

•Ivory,  x.oz . . 

•Kirkman  s . . 

•Kirk's  Oleine .  60 

•Lenox . ......xoo 

•Lifebuoy .  «0 

•Falrbank’s  Tar . !..ioo 

•Magic  Cleaner . . 

•Octagon . . 

•Philadelphia  Oleine .  79 

*P.  &  G.  Olein* .  g4 

Premium . . 

•Santa  Claus . ........xoo 

•Star . .....xoo 

•Sunlight . . 

•Sunshine . . 

Star  Oleine . ...  So 

•Sunny  Monday . !."!"!xoo 

•Wonder  Worker . . 

Wonder  Worker  Chips . 4  doz. 

Lion . . 

•Snowberry . 

Best  Blue .  g0 

•P.  &  G.  Naptha .  '"IOO 

ao  Mule  Borax .  100 

U  S.  Mail . 

Hustler . "Iao 

Brag . .  66 

Export  Borax .  JOO 

C.  &  C.  Oleine .  So 

*|-box  lots  delivered. 


Bex. 

1.30 

*.4* 

I  85 
3  75 

4-** 

4. so 
s  .os 
3.90 
3  75 
4.00 

3  5« 

4.00 

S.5. 

4.00 

7.0# 

J  75 
s.50 
3  35 
a. 00 
j-ri 


go 


■  So 

•75 
•  4» 
35 
3.  90 

••45 
»  75 
4  00 
4.00 

.08 

1  95 
3  40 
3  *5 
3.85 
40. 
3  00 

•  .40 

•  55 
4.0s 
*.30 


Bart.  Box. 


TOILET  SOAP. 

Flash,  for  ths  hands . xoo  cans  i  30 

Grand  Pa’s,  small  size . .  3 ,  g» 

Grand  Pa’s,  small  size .  50  x 

Grand  Pa’s,  large  size . . .  50  3, 

Sweet  Malden . xco  1 

Brown  Windsor,  Violet,  Golf,  Turkish  ’ 

Bath,  Elder  Flower,  Dairy  Queen 

and  Rose . doz 

White  Castile,  36  lbs . per  lb. 

Conti,  Imported  Castile,  36  lbs . per  lb. 

Oat  Meal . . 

Glycerine  . jot  , 

Jap  Rose .  J0 

Pearl .  4, 

Globe  Pumlca  Tar . .'.".'.'.'.".'.".'.'."".'xoo 


375 

I. 90 

X*9S 

*•4* 

J. 8| 


SCOURING  SOAP. 


Bars. 


In  cans . per  can 

MATCHES. 


385 


Blue  Hen, 


BEANS,  PEAS,  Etc. 


New  York  Hand-picked,  about  3%  bushel  bag 

Imported  Beans,  about  200  lbs.  to  bag . 

Rangoon  Beans,  about  noo  lbs.  to  bag....”.;...! 

Breen  Peas,  dried,  about  165  lbs.  to  sack . 

Black-eyed  Peas . . . 

California  Lima  Beans,  about  80  lbs.  to  tack._ 
Imported  Lima  Beans,  about  90  lbs.  to  sack  '" 

u*.  v^^l!*:;;:z;::^v~::per  bl>i' 

WMteMairowfai  Peas . . . per  bush. 


Per  bush. 


3  45 
••35 

*  *35 
3  55 

Per  lb. 

■osM 

■°sK 

7  95 
•  04 

■Oi% 

••4  K 


SUGAR. 

We  do  not  handle  Imported  sugar. 

Dominoes,  3-lb.  packages . 

Cut  Loaf . 

Powdered . . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American... 

Fine  Granulated,  xoo-lb.  sacks 

Confectioners’  A . 

No.  1,  A  . . 

Light  Yellow . . 

Fine  Granulated,  2-lb.  bag*,,. 

Floe  Granulated,  j-ib.  bags. 


,  60 
■95 
3° 
So 
50 
r>5 
05 

90 

«5 

80 

55 

•5 


3.50 
1. 00 
4  50 
.90 
x  .00 


Per  gross 

as,  1  gross .  l6o 

Coast,  5  gross .  g. 

Globe,  is,  5  gross . 

Doric,  1  gross .  ” 

Home  Safety,  6s,  5  gross . '4. 

Vulcan  Safety,  50  gross . 

Bird’s  Eye  5s,  100  packs . per'case 

Search  Light,  is,  5  gross . 

Search  Light,  ss,  1  gross . . . 

Fast^Mail,  is,  i  gross . 

Bull’s  Eye,  5  gross . "!!.!'.'..!! 

Little  Star,  5  gross . I..'.'.!.......!!!!!!!!!!  40 

,3.  s  gross . ;;;;;;;;;;;;;  ’g 

Chips,  as,  3  boxes  to  package  and  50  pack¬ 
ages  to  case,  especially  for  coast  trade  and 

damp  climate . 

Black  Diamond,  ss,  xoo  in  case . 

Ignito,  double  dips,  5  gross 

x  gross  incase  . ....per  case 

Black  Swan,  double  dip,  js,  1  gross  cases . 

Battle  Ax,  parlor  style,  5s,  1  gross  cases . 

RICE. 

Best  Head,  bbla.  or  xoo-lb.  sacks . . . 

No  9  Head,  bbls.  or  xoo-lb.  sacks . . 

No.  3  Broken,  bbla.  or  xoo-lb.  sacks., 

Japan,  xoo-lb.  sacks . . . 

Paxoa,  Mo- lb.  sack*. 

»  mm*  grin, , . 


Fairbanks .  3.  "1.88*" 

Sapolio  . . . j  3  3. 

Wrigley  0 . too  3.J0 

Scourene . .  ,  ao 

Llpp’s  Scourer . fo 

Sil  San . 3. 

Army  and  Navy  Compound . 4  doz. 

Finofa  Star  Polish . . 

Silver  Sand . [Ur  bbl. 

Scourall.J . . . 

Bon  AmL  xoc.  size . do*. 

Brooks'  Crystal . xoo 

Hoefher’s  Crystal,  with  spoons . 94  nk«. 

Old  Dutch  Cleanser . doz. 


a. S3 
t.oo 


J  83 

9.(J 

3  75 
9.5. 

I  f* 

I.oe 
1  4* 


■per  case 
..per  case 


SEEDS. 

Anls,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity.. p.r  do*. 
Bishop’s  Superior  Seed,  any  quantlty..per  do*. 
Bishop’s  Bird  Gravel,  any  quantity. ...per  doz. 

Cuttle  Fish  Bone .  ,,  . per  lb. 

Caraway,  about  115  lbs.  to  bag .  “ 

Celery,  about  aij  lbs.  to  bag .  “ 

Canary,  about  940  lbs.  to  bag .  " 

Coriander,  about  100  lbs.  to  oag .  " 

Excelsior  Bird  Seed,  94  pkgs.  to  cas«..per  pkg. 

Fennell,  about  2ao  lbs.  to  sack. . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  " 

Flax  Seed  Meal,  100  lbs.  to  sack .  11 

Green  Kern,  too  lbs.  to  sack .  " 

Hemp,  995  lbs.  to  sack .  “ 

Hirsh,  about  xoo  lbs.  to  sack .  '• 

Millet,  about  xoo  Ibs.  to  sack .  " 

Moan,  about  no  lbs.  to  sack .  " 

Mustard  Seed,  923  lbs.  to  sack .  " 

Poppy  Seed,  about  110  lbs.  to  tacit .  ‘  * 

Rape  Seed,  about  .30  Ibs.  to  sack .  “ 

Sunflower  Seed,  about  113  lbs.  to  sack..  " 

By  the  foil  bag  will  make  any  of  the  above  sued 
%o.  per  lb.  Insa. 


9® 

45 

35 

•%yi 

18 

°4K 


«4 

05 

o*K 

°* 

04 


■0616 

«7 

osX 

■  •5* 


rrrr\ or  r*  Aim  flEfWPT?  AT.  MERCHANT 


NEW  YORK  PRICE-LIST 

N  O  TE.— Prices  are  these  prevailing  on  date  ef  issue.  Corrected  Weekly.  InoariaHy  F.  #.  M„  Fern  Fork. 


MOLASSES. 


Per  gal.  per  bbl. 

4» 


1909  New  Crop  Porto  Rleo— 

Extra  fancy . 

Fancy . 

Extra  fancy,  Ponca . 

Fancy,  Ponca . . . 

Extra  choice,  Ponca . 

Choice . . 

Fair. 


•38 

•  4® 

.38 

•37 


New  Orleans — 

Peerless,  extra  fancy,  open  kettle . 

Golden  Star,  fancy,  open  kettle......... 

Bella  Rose,  extra  choice,  open  kettle., 

Mayflower,  choice,  open  kettle . 

Monticello,  choice,  open  kettle . 

Oriole,  centrifugal . 

Nellie,  centrifugal . 

O  eta  via,  oentrlragal . 

Blackstrap,  centrifugal ... . ...... 


•  4* 

■  40 
•38 
.36 

•35 

33 

•  *4 
•3° 

.!« 


Pen  berry— 

Santos,  fancy . 

*•  fine . 

Rk>,  fancy . 

“  fine . . 

Santos— 

Best... . 

Fair . 

Rio — 

No  1,  golden . 

No.  . . 

No.  3 . - . 

No.  4 . 

No.  . . 

No.  6 
No.  7 


.  16 

'•isK 

•  ijX 


•**X 

.12 


•  IS 

.‘»x 

.12 

•  «X 


PURE  SYRUPS. 


Fancy . 

Extra  fancy . 

Fancy,  No.  351 . 

Good . 

Fancy,  No.  3*4  • 


Per  gal.  per  bbl. 
. 3* 


33 

•»7 

•a4 

.29 


SPICES. 


See  "Grocery  World  and  General  Merchant" 
Prices-Current. 


RICE. 


ORBEN  COFFEES. 


Mocha- 

Genuine,  bundles  2^1  or  4X® . 

^Old  Government,  Padang,  light.., 
<«  “  best ... 


•«7 


See  “  Grocery  World  and  General  Merchant 
Prices-Current. 


Irish— 

No.  3s . 

Shore,  1909— 
Bloaters.t’ncy 

Sllverbacks— 

Fat,  limited...  270-2*0 

Cape  Breton — 

Fancy,  is .  **S- 

Bloaters .  9:~  95 

Magdalene  Island — 

Ex.  Bloaters,  no-no 

Fancy,  is,  fat 

White .  130-1(0 

Norway— 

Fancy,  is .  170-180 

••  ss .  230-150 

*•  ss .  8*5-34<> 

*'  4s .  4*5-4S« 

Nova  Scotia— 

Shore,  is,  fat, 
large, .  I2C-X15 


SALT  FISH. 

Mackerel. 

Count,  aoo lb*,  too  lbs.  solbs.  rolbs. 


Mandheling,  fancy  brown . 

Maracaibo — 

Cucuta,  good . 

“  finest . 

Bucaramanga,  fancy  washed.. 
Savanllla — 

Choice .... . 

Finest  selections . 

Costa  Rica  or  Guatemala — 

Choice . 

Peaberry . 

Laguayra— 

Caracas,  best . . . 

**  fancy  washed . 

Santos — 

Fair . 

Selected,  fancy . 

Peaberry.. . ••••• . 

“  fancy  washed . 

Rio— 

Ordinary  . 

Good . 

Choice . 

Golden,  fancy . 

Peaberry,  choice . 

<«  fancy . 


3* 


.10 

.12 

•»4 


•14 


-.11 


-14 

•  *7 


.14  -.1 


il 


Com— 

Special  lot.  Republic,  fancy,  No  s  (1  case 

free  with  i©  case*)  limited . 

*•  Summertime,  fancy  Shoepeg, 

No.  . . 

"  Winorr,  kernelled.  No.  s . 

Maine,  Sunbeam,  fancy,  No.  s . 

“  Paris,  fancy.  No.  . . 

New  York  State,  Kornlet,  No.  a....... . 

Western  Scottish  Chief,  ex.  stand.,  No.  2.... 
“  Harvest,  “  ••■• 

Pumpkin- 

Sunbeam,  fancy  N.  Y.,  No.  3...... . 

Republic,  extra  Pennsylvania,  No.  3 . 

Suecotash— 

Sunbeam,  fancy  Michigan,  No.  . . 

Tomatoes—  , 

Sunbeam,  fancy  hand  packed,  No.  3 . 

Republic,  fancy  hand  packed.  No.  3 . 

Carmelo,  fancy  machine  packed,  No.  3....... 

A.  N  &  Co.,  fancy  N.  Y.  hand  packed, 

Scottish  Chief,  extra  standard  N.  j.,  No.  3.. 

Arlington,  standard  N.  J.,  No.  3  ... . 

Keyport  Beauty,  standard  N.  J.,  No.  3 . 

Sunbeam,  hand-packed  Maryland,  No.  a . 

Scottish  Chief,  extra  standard.  No.  1 . 

Silver  Lake,  standard  N.  J.,  No.  3 . 

Scottish  Chief,  ex.  standard  N.  J.,  No.  10... 
Beets — 

B.  &  M.,  sliced,  No.  s . . . 

Sundries—  „  .  m.  . 

Sweet  Potatoes,  Turkey,  fancy  N.  J.,  No.  3 

Carrots,  B.  &  M.,  No.  2 . 

Turnips,  B.  &  M.,  No.  . . 

Parsnips,  B.  &  M.,  No.  a . 

Sauerkraut,  No.  3 


■93 


1.00 
*•35 
1. *5 

I.2J 

a.  00 

.90 

.90 


1.S5 
1. 00 


1.S5 


1. jo 
1.50 

1.2J 


I.S0 

•  95 

•9» 

•90 

•95 

•  7° 
'95 

2-75 


1. 05 
1. 00 
1.00 
1. 10 

s  .00 


.09 


oaucihiaut,  *’V.  . . . .  . . 

Assorted  Vegetables,  for  soups,  No.  s .  1.00 

Hominy,  Van  Camp,  No.  . .  *“® 

Cabbage,  Webster’s,  N.  Y.,  No.  3 . *° 


FIGS. 

Smyrna. 

New  1909  Crop 
Matinees— Our  Specialty — 

Anco  Cartons,  Cs  12  boxes  each  36  pkgs . 

Anco  Layers —  Incase 

Umbrella  boxes,  3  in . ......27-  iSlh-bxs.. 

Mammoth  Show  bxs,  2j£  in..  3.. .15° 
Medium  “  7-  5S  •• 

Small  “  2*4  in..X2...  30  - 

Counter  Size . 2X  in..2i...  17  •• 

<«  . sX  in.,27...  15 

. 2j*  in..32...  12  •'  .. 

“  . . 1%  in„40...  10 

Retail  Size . 2%  in„70...  S  “  •• 

«  . 2  in..72...  5 


Per  lb. 


•  17. 

Per  lb. 


Gunpowder — 

Common  to  fair.. 

Choicest . 

Imperial — 

Common  to  fair.. 

Choicest . 

Y  oung  Hyson — 

Common  to  fair . - . 

Choicest . 

Hyson— 

Common  to  fair . 

Extra  fine  to  finest— . 

Japan — 

Common  to  fair . . •••• 

Extra  fine  to  finest . 

Choicest . ■—••• . 

Basket-fired,  common  to  fair.... 

"  choicest . 

Oolong- 

Common  te  fair . - . . . 

Choicest. . 

Congo  o— 

Common  to  fair . . 

Choicest . - . — 

India— 

Pekoe  Souchong— . - . - 

PekOe  . . . 

Orange  Pekoe..—... . - . 

Broken  Orange  Pekoe . . 

Ceylon — 

Pekoe  Souchong . ••• 

Pekoe . 

Orange  Pekoe . 

Broken  Orange  Pekoe. . 


28  .0© 
30.00 

14.51 

15-51 

7  35 
7-85 

1.5* 

1.6* 

s6.oe 

13.5- 

6.83 

1.48 

a6.oo 

13-51 

6.85 

1.48 

35-<» 

38.00 

*0.00 

x6.o© 

18.01 

*4-31 

10.31 

8.51 

9.10 

7  35 

3  33 
4-35 

*•93 

1.58 

1.18 

■98 

24  co 

12.51 

*•35 

1.38 

EAS. 

..  .15 

-.2© 

-.65 

.30 

-•45 

•45 


.18 

-.60 


.18 


38 


•>5 

•35 

-•4* 

.26 

•45 


•13 

•14 


■oi% 

•  09X  | 

•  i®X  ' 
.11 

•  IS 

•13 


CANNED  FRUITS. 


California  Peaches— 

Sunbeam,  extra  fancy  lemon  cling,  No.  j.... 

sliced  cling.  No.  j. 


3*5 


CANNED  VEGETABLES. 


Big  Tree,  extra  lemon  cling.  No.  *X-y . . 

”«•  "  “  sliced,  No.  aX 


California,  Paris,  whits  peeled,  No.  a X-.... 
“  Sunbeam,  white,  peeled,  No.  aX 

“  Big  Tree,  large  white,  No.  »X... 

*•  Republic,  large  gresn.  No.  ajfi— 

“  Carmelo,  medium, green, N0.2J4 

New  Jersey,  Bucklln’s,  large,  red  label. 

New  Jersey,  Bucltlln's,  selected,  greemlabel. 

No.  aX . . . 

Long  Island,  Hudson,  No.  1 
Asparagus  Tips — 

California,  No.  1,  4  doz 
Long  Island  Hudson,  No.  3... 

Lima  Beans — 

Sunbeam,  small  N.  J.,  -  - 
Scottish  Chief,  extra  standard  N.J.,  No.  s. 
Harvest,  extra  standard.  N.  J.,  No.  . 


Per  doz. 


Republic,  extra  stand,  lemon  cling.  No.  s 
■■  -  sliced  cling,  No.  c 


5-5° 


Geyser,  extra  standard  lemon  cling,  No.  *X 
••  ••  sliced  lemon  cling. 


3-25 

2.75 

2-75 


Ntfahferf‘,s 


No.aX 

d.  cJ4- 


*-4» 


No.  1 . 

No.  3 . 

.  No.  • . 

■»5 

3-3® 


.40 

•73 


narvesi.  extra  •••  J •  • , 

Valley  Field,  standard.  •— 

Monmouth,  extra  standard  N.  J.,  No. 


1.4a 
1 .20 
1.20 
1.00 

1.20 


Stringless  Beans- 

Sunbeam,  fancy  N.  Y.,  rattail,  No.  c  . 
Broadway,  extra  standard  N.  Y.,  medium, 

Scottish  Chief,  extra  standard,  cut  No.  2.... 

Conewago,  Pa.,  extra  Refugee,  No.  2 . 

••  fine  Refugee,  No.  2 . 


I. *5 

•95 

1.30 

itS 


■5® 


.  18 
-.90 


4« 


15 

-.60 


•  t7 

•  *5 

•jo 

4® 


::U 


-.33 

-1. 00 


15 

•25 

•3° 

■4« 


-.20 

-.28 

-•35 


-1 .00 


Plain. 
•75 
1. 15 

1-4$ 


ROASTED  COFFEES. 


Mocha — 

Mandeling,  fancy . 

Old  Government,  best . 

**  good . 

Genuine  Arabian . 

Windsor  blend . 

Maracaibo — 

Cucuta,  best . 

good . 

Laguayra— 

Caracas,  finest . . 

“  ahoice . . . 


Per  lb. 
•34 
•*7 
.21 
.26 
•  *3 


Wax  Beans—  .  — 

Scottish  Chief,  extra  standard  N.  Y.,  cut, 

No.  . . . . 

Navy,  fancy  N.  Y.,  No.  10,  1  dot . 

Sunbeam,  fancy  N.  Y.f  small,  No.  io . 

Red  Kidney  Beans — 

Van  Camp's,  No.  * . 

Joan  of  Arc,  No.  . . 

Baked  Beans— 

Sunbeam,  No.  i,  4  doz . 

“  No.  a,  a  do* . 

No.  3,  a  do* . 

Republic,  No.  i,  4  do*.  . . 

«  No.  a,  a  do* . 

44  No.  3,  a  doz . 

Van  Camp,  No.  i,  4  doz . 

44  No.  a,  *  doz . . 

41  No.  3,  a  do* . 

Booth's,  No.  3,  a  doz . 

B.  &  M.,  individual,  4  do*.... 

44  tall,  No.  x,  4  do*.... 

44  No.  3,  a  doz . 

Snider's,  No.  a,  3  doz- . 

44  No.  3,  2  doz . 

44  No.  10,  doz . 

Marathon,  No.  x,  4  doz . 

44  No.  a,  a  dor . 

44  No.  3,  a  doz . 

P  eas  — 

Paris,  smallest,  sifted  E.  J 


1.15 

*•75 

*75 


1. 00 
1.50 

i.8j 

1 . 10 

•7® 


:C 

Sauce. 

•75 
1.20 
1.3® 
•«S 
•95 
1-35 
1. 00 

1.50 

1.85 

1.15 

•75 


Scottish  Chief,  standard  lemon  1 
Gold  Band,  standard  lemon  el  tag. 

New  York  State  Peaches— 

Sunbeam,  fancy  yellow,  No.  . . 

Republic,  fancy  yellow,  No.  a  . . 

Coral,  fancy  yellow  Elberta,  No.  2 . 

Standard,  unpeeled,  yellow  pie,  No.  10 . 

Maryland  Peaches —  , 

A.  N.  A  Co.,  Luscious  Rare  Ripe,  fancy 

yellow  Crawford.  No.  3 . . . 

Iron  Mountain,  yellow  pie,  No.  3 . 

California  Apricots — 

Sunbeam,  fancy  extras,  No.  3  . . 

..  <*  peeled,  No.  3 . 

11  •'  sliced,  No.  3 . 

Big  Tree,  extra,  sliced,  No.  aX-. . 

“  "  peeled,  No.  *X . 

«  •'  No.  aX . 

California  Cherries — 

Sunbeam,  fancy  extras,  No.  3  . . 

Big  Tree,  extra  R.  A.,  No.  aX . 

New  York  Cherries — 

Peek-a-Boo,  standard  white.  No.  s . 

California  Plums — 

Sunbeam,  fancy  extra  egg,  No.  3 . 

Golden  Gate,  extra  egg,  No.  3 . 

California  Bartlett  Pears— 

Sunbeam,  extra.  No.  3........ . . . 

Republic,  extra  standard,  No.  aX . 

Scottish  Chief,  standard,  No.  aX . . . 

Gold  Band,  standard,  No.  2J4 . 

Uvas,  standard  No.  2X . 

New  York  State  Bartlett  Pears— 

Shetland,  extra.  No.  3  - - - - 

Lake  Ontario,  extra  standard.  No.  aX . 


1.70 


«-75 
i*5 
1.  *5 

3.00 


«-7S 

1 .00 


3-5® 


5» 


•IT 

•14 


.18 

.1* 


.  60 

.70 

•95 


1.70 

1.40 

r.8e 

4*5 
.  6e 
•70 
■95 


RAISINS. 

Seeded. 

36  No.  1  cartons . 

. per  lb. 


.17 

.14 

.14X 

•I2ji 
■  •3 


11  x 


.nX 

.nX 


CURRANTS. 
Washed  and  Cleaned. 

....per  lb. 


Extra  fancy,  36  No.  1  cartons., 
choice,  36  No.  1  cartons. 

fancy,  25  lb.  boxes . 

“  50  “  . 

«  200-lb.  barrels . 

choice,  25-lb.  boxes . 

“  5°  “  . 

"  300-lb.  barrels.... 


.10 

.08X 

.08X 

.08K 

•o8X 

•07X 

.07X 

.08 


Natural. 

Fancy,  80-lb.  cases . per  lb. 

Extra  choice,  300-lb.  barrels . 


.08 
•  °7 


DATES. 

Fard. 

Extra  fancy,  new,  Cs  9, 12-lb.  boxes.. ..per  lb. 

Fancy,  new,  Cs  9, 12-lb.  boxes .  <( 

**  *  4  4  4  60-lb.  **  . 

Extra  choice.  Cs,  60-lb.  "  . 


.09X 

.09 

.08 

.08 


PRUNES. 
California. 

I  Red  Label,  Northern,  30-40,  25-lb.  bxi.perlb. 
Red  Label,  “  607°.  25- 

Raven,  “  40-50, 50- 

Owl,  Santa  Clara,  50  60,  50- 


Raven, 

Owl, 

Owl, 

Tiger, 


60-70,  50- 
70-80,  50- 
90  IOO,  50- 
100*120,  50- 


.IO 

•  o*X 
■08X 
.07X 

.06 

.07X 
■  04X 
■03X 


CONDENSED  MILK. 


Republic,  A.  N.  fa  Co’s.... 

BeU,  light  weight— . 

Baby  Glass,  1  do . 

Champion . . . 

Challenge , light  weight..... 

]  Daisy  — . - . 

Darling . . . 

Dima,  light  weight . 

Dixie . 

Eagle,  4  dos . 

“  a  d®f . . . 

Fern . 

Full  Weight . 

Lion. 


3  *3 

••75 


*•35 


•  •75 
*•75 


3*5 
s.oo 
1.9a 
1 .90 
1.60 


Magnolia . .  . 

Meadow  Brook,  full  walfkt 

|  Rival . 

Red  Croaa . . . ..... 

Rose,  light  weight,  4  dos 

801.,  I  dos . 

I  Star . 

Sweet  Clovsr . 

]  Silver . 

Tip  Top. . 

Victor . 

. . 


4-35 

I  o® 

5.oo 

J  85 


«• •! 

3*3 


• .eeeee ••••••••• 


I®* 
4  15 


4*5 

5 .00 


UNSWEETENED  MILK. 


3.00 

*  *5 


Fancy 
1  Choice, 

Choice,  45  No  12 
Fancy,  25  lbs.  loose 
Choice,"  "  “ 


. per  carton 


•07X 
•°7  . 

•  osM 

.07X 

.06^8 


Seedless. 


,  No.  s. 


Sunbeam,  extra  sifted  E.  J.,  No.  * . 

Republic,  sifted.  No.  2 . . . 

Big  Tree,  extra  sifted  sweet,  No.  a . 

Telephone,  siftsd  sweet,  No.  . . 

Spinach — 

Sunbeam,  fancy,  No.  3 . 

Republic,  fancy,  No.  3 . . . 

J  R. ,  standard  Baltimore,  No.  3 . 


2.00 

*•75 

1.30 

1 .  Cm 

1. *5 


Natural  Smyrna  Sultanas — 
Fancy,  6  crown,  281b.  boxes.... 
Choice,  4  “  28  " 


Per  lb 
.09X 
.08X 


i-75 

1-75 

i.«5 


California  Loose  Muscatels. 

I  New  crop,  fancy,  4  crown,  50  lb.  boxes..per  lb. 

<1  •«  O  44  *e 


Columbian,  family,  4  dos . 

44  small,  4  do*- . 

Highland,  family ,  ♦  dos . 

hotel,  a  dos. . . 

tall,  4  dos . 

baby, <  dos . 

Imperial,  family,  4  dos . 

Peerless,  family,  4  dos . 

Our  Pet,  baby,  *  doi . 

family,  4  do* . 

tall,  4  do* . 

hotel,  s  dos . 

Van  Camp,  family,  4  8®» . 

tall,  4  dos . 

hotel,  •  dos. . 

baby, *  dos . 

Lion,  baby,  4  dos . 

a  a  6  dos . . 

«*  tall,  4  dos. . 

Gold,  tall,  4  dos..... . 

Carnation,  tall,  4  dos.. . 

•«  bsby .  8  dos . 

St.  Charles,  family,  4  dos . 

**  hotel,  •  dos. . 

<<  baby,  4  . 

tall,  4  d®s 


.06 
•  05X 
.04X 


tail.  4  .eeesassss 

Silver  Cow,  family,  4 d«* . 

Wkj,  4 

'  I  **  tall,  4  doo.. .•••««»• 


14* 


111 


M®«a®®  •••••*•** 


eeeesesaooe 


•  •91 
3  •» 
JTS 
191 
*•» 

3  »l 

19® 

•  95 

*•91 

•  ■98 
4®» 
«•*» 

4  r 

98® 

*•99 

*•85 

If* 

»••• 

•  •93 

I  91 
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Grocery  World  and  General  Merchant  Prices-  Current. 

CORRECTED  WEEKLY.  JANUARY  24, 1910. 

Any  subscriber  to  the  "  GROCERY  WORLD  AND  GENERAL  MERCHANT «  who  is  unable  to  purchase  at  the  following  prices  will 
con,  era  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Eggs  . 


Column. 
.  16 


DECLINES. 


Butter  . 


Column. 
.  6 


ADDITIONS. 


Column, 


WEIG-H  AND  MEASURE  EYEBYTfilM  YOU  BUY. 

Standard  Weights  per  Bnehel. 

Marrow  Bean. . p,. 

Medium  Beans . 60  " 

Pea  Beans . " 

Red  Kidney  Beans . ]cg  •• 

Hominy . “ 

Pease . '.'""""[(So  “ 

Barley . " 

Potatoes . 36  “ 

Flaxseed. . . . 58 

Onions........ .  ..  #. 

Shellbarks . .  ill'..."".’.'"  . 48  " 


COL. 

Alarm  Cash  Drawer . 18 

Alum . *6 

Ammonia .  3 

Ammunition. .  5 

Axle  Grease .  3 

Bags,  Paper . ea 

Bag  and  Twine  Helden....ii 
Baking  Powder .  3 

Baaae . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 36 

Brooms . - . 33 

Brashes . 35 

Buckwheat  Flour . 17 

Bung  Borers . 18 

Butchers’  Sundries . *5 

Batter  Dishes . 34 

Batter .  6 

Butter  Color . 26 

Camphor . s6 

Candies . 10 

Candles .  4 

Canned  Goode .  7 

California  Fruits .  8 

Domestic  Fralte .  I 

:::::  1 

Pie  Fruit .  8 


coi. 

Sardines .  9 

Meats .  3 

Soups . . 

Capers . 16 

Catsup . . 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 18 

Cider . 38 

Clams .  .so 

Clothes  Pins . 35 

Cocoanut . 13 

Codfish . 10 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk .  .19 

Condensed  Mince  Meat . 31 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counters . 18 

Dates . . 

Delicatessen . 14 

Dressed  Meats . 95 


COL. 

Drugs,  Grocers' . 36 

Egg* . 1* 

Essence  of  Coffee .  j 

Extracts . . . S7 


Fancy  Groceries...... . „..i6 

Farinaceous  Goods . 17 

Figs- . so 

Fish,  Canned .  8 

Fixtures . 18 

Flour . . 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 33 

Food,  Bird . 33 

Fruit  Butters . 35 

Fruits,  Domestic,  Dried. ...30 

Foreign,  Dried . so 

Fish,  Fresh.... . so 


Gelatine . 18 

Grarel,  Bird . 33 


Herring . . 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 31 


COL. 

Ink . . 

Insect  Powder . 36 

Ironing  Wax. . . . 3s 

. 34 

Jars  and  Jar  Rubbers. .  4 

Jellies  . . *5 

Junket  Tablets . 17 

Ketchup . . 

Lamp  Goods . . . 31 

Lard . 25 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 34 

Lime . si 

Live  Poultry . 33 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 15 

Maple  Syrup . 33 

Matches . . . 31 

Meat . 24 

Milk,  Evaporated . 13 

Mince  Meat . 32 

Mineral  Water .  99 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . . . s4 

Noodles,  Egg . . . 17 

Nuts . . . 

Oat  MeaL . . . 17 

Oils . . 

Oil,  American . 23 

Olive  Oil . 32 

Olives .  .23 

Oysters . 20 

Paper . 33 

Paper  Bags . 33 

Peanuts . 

Peanut  Butter . 24 

Peas,  Dried . 17 

Pickles . 24 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 26 

Provisions . 94 

Prunes . so 

Puddlne . 18 

Putty . a4 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 24 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines . 9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 23 

Scales! . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 39 

Soups . 10 

Specialties . 30 


COL- 

Spices . . 

Whole . . 

Starch . 31 

Stove  Polish . ji 

Soap  Powders . 30 

Sugars .  1 

Sulphur . *4 

Sundries . . 

Syrups . . 

Tacks...., . 32 

Tapioca . 17 

Tar . 27 

Teas . 1 

Tobacco,  Chewing . 36 

Smoking. . ...,36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli  . . 18 

Vinegar . 24 

Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping'Paner . 22 

Woodenware . 34 

Yeast  Cakes . 38 


—I — 

SUOAR. 

Confectioners’  Losenge,  XXXX . .  5.15 

Powdered .  5.0s 

Crown  A . . .  3.45 

”  Crystal  A .  5.10 

“  Coarse  Granulated .  1.33 

Eagle  Tablet! . .  4.40 

Crystal  Dominees . . . . .  7.4256 

Cut  Loaf. . . . «. . . .  5.88)6 

Patent  Cubes . . . .  5 . 30 

Powdered . . . . . . . .  5  *®5 

Extra  Fine  Granulated .  4.95 

Coaree  Granulated .  4.95 

Granulated . . . . .  4.05 

Fine  Granulated .  4.95 

"  In  50-lb.  bags  packed  e  in  100- 

lb. bag . . .  5.00 

in  23-lb.  bags  packed  4  in  iao- 

lb.  bag .  5  00 

la  10-lb.  bags  packed  10  in 

soo-lb.beg .  5.1. 

la  3-lb.  bags  packed  in  bbls....  5. 15 
in  s-lb.  bags  packed  in  100-lb. 

bags .  5.15 

in  s-lb.  bags  packed  in  bbls....  5.23 
la  s-lb.  bags  packed  in  100-lb. 

bam . . .  5.5j 

In  e-lb.  cartoni  in  cases .  3.15 

in  s-lb.  paper  packagei  In 

Coa/ectlonen’  A . 4  8e 

1— Keyetone  A . 4.75 

American  A  .  .  a 

j — Centennial  A... . .  a  6k 

4 — California  A.... . . .  4  60 

3—  Franklin  B .  4.55 

4—  Keystone  B .  4  JO 

7— American  B .  . . 

I — Centennial  B .  . 

0 — California  B .  .  . 

10—  Franklin  Extra  C . 4  30 

11—  Keystone  Extra  C . 

12 —  American  Extra  C . .  so 

13—  Centennial  Extra  C .  .  K 

14 —  California  Extra  C . 

15 —  Franklin  C . 

16 —  Keystone  C . 

TEA. 

.  _  Per  lb. 

Japans — Basket-fired .  35  @  30 

Japans— Pan-fired — Common  to  fair .  25  Ccb  30 

••••; .  *4  @ 

Formosa — Superior  to  Fine .  22  <a  25 

Choice  to  Extra .  3, 

choicest . 4 | 

Foochow— Common,  cargo .  ®  io 

Good,  medium .  „  &  3J 

. - . ~ . .  s4  &  .8 

,01” 


— 2 — 

Guhtowder— Choice  to  Extra .  *9  &  it 

Choicest . . .  4»  @  4j 

£?«• . ~  35  #  To 

& :::::::::::::::::::::::::::::::::::::::::::: 45 1 S 

Imperial — Superior  to  fine .  iS  @  si 

Choice  to  Extra . . .  33  @  28 

Choicest . ....  30  @  3j 

Young  Hyson — Superior  to  fine .  18  @  22 

Choice  to  Extra . 28  @  30 

Choicest .  35  ©  40 

India— Common  to  Fine . . .  18  ©  38 

C sv lon — Common  to  Fine .  18  @  40 

English  Breakfast— Fair  to  Good .  13  ©  it 

Choice  to  Extra .  18  ©  s8 

Choicest .  30  ©  40 


PACKAGE  TEAS. 

Llpton's —  Per  lb.,  in  )6-lb.  tins 

Ceylon  and  India,  A . 48 

Ceylon  and  India,  B . 43 

Black  and  Green,  A . 48 

Black  and  Green,  B . 43 

English  Breakfast,  A . 48 

English  Breakfast,  B . 43 

Formosa  Oolong,  A . 48 

Formosa  Oolong,  B . 43 

)6-lb.  tins  ic.  per  lb.  more. 

Tetley’s—  Per  lb. 

India  and  Ceylon,  Formoea  or  Mixed — 

Extra,  Gold  Label . 75 

No.  1,  Buff  Label . 60 

No.  2,  Green  Label . . 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

1  lb.,  J4  lb.  or  y  lb.  sires.. . per  lb.  .50 

3  ib.  packages . per  tin  1.25 

5  lb.  packages . per  tin  2.10 

Caricol  Blend,  Martlndale  8:  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks . 

54-lb.  Silver  Sacks . . 

V-lb.  Silver  Sacks .  3314 

ft-lb.  SUver  Sacks .  .,5 

Spring  Garden  Tea — 

100  lb.  barrel# . -..per  lb.  set  ,il 
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McCormick  ft  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . 

M-lb.  “  12-lb.  “  . 

K-lb.  ”  to-lb.  «  . 

Trial  "  10-lb.  “  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  20-lb.  boxes . 

K-lb.  “  10-lb.  ”  . 

5jf-lb.  "  10  and  20-lb.  bxs.. 

Travellers  pocket  canister,  4  dor. ...per  dor. 


Per  lb 
•53 
•53 
•53 

Per^b. 

•  5* 
58 

•  4o 
.80 


AMMONIA. 

_  „  .  .  Per  dor. 

Colburn  9  "A,”  i4  or.,  a  dor.  boxes . 90 

Colburn’s  "A,”  quarts,  1  dos.  boxes .  1  .jo 

Colburn’s  “A,”  %  gals.  %  dor.  boxes .  s.70 

Colburn’s  Mayflower,  i4  or.,  2  dor.  boxes . 73 

Colburn’s  “A,”  hotel  sise,  2  dor.  boxes .  1.30 

Violet,  pints,  s  dos . 90 

Tibbals  Dri-Monia  (con.  dry),  10c.  sire,  y 

gross  case . per  gross  9.00 

Tibbals  Dri-Monia  (con.  dry),  5c.  sire,  y 

gross  package . per  gross  4.80 

Free  goods  with  y  gross  5-  or  lo-cent  sires. 


AXLE  OREASE. 

Frarer’s,  15  lb.  palls . 80 

Frarer’s,  boxes,  y  gross . per  gross  9. 35 

Mica,  )6  gross . per  gross  8.40 

Peerless,  y  gross . pergross  4.40 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

M  lb.,  4  dor.  In  case . 95 

%  lb.,  2  dos.  in  case .  1.75 

1  lb.,  1  dos.  in  case .  3.40 

Davis’  O.  K.,  54-lb.,  4  dot . per  dos.  .45 

Davis'  O.  K.,  )6-lb.,  3  dot . per  do*.  .90 

Davis’  O.  K.,  i-lb.,  2  dor .  . per  dor.  1.65 

P»vis’  O.  K.,  5-lb.,  %  dor . per  dox.  7.20 

Cleveland’s,  10-c.  size,  4  dor . per  dor.  .84 

Cleveland’s  56-lb.,  4  dox . per  dox.  1.23 

Leslie’s,  nickel  . 4  doz.  cases  .45 

Leslie's,  )6-lb.  cans,  2  dox.  cases . . .  1.15 

Leslie’s  i-lb.  cans.  1  dox.  cases .  1.80 

Leslie's,  5-lb.  cans,  6  cans  In  case. .  9  00 

Sea  Gull,  6  ox.,  glass,  4  dox . 45 

Parrot  and  Monkey,  4  dox . 45 

Rumford's  Yeast  Powder  :— 

4  01.  glass,  2  dox . . . . . 82)6 

6  ox.  glass,  2  dot . . .  1 .07 

6  ox.  glass,  6  do2 . . . . .  1 .03 

6  ex.  ,1  gross,  In.bbI .  1,03 


—4— 

Rumford  Baking  Powder  . — 

5c, -tins,  4  dox . „... 

ioc. -can,  2  dot.  in  box . . . 

54-lb.  cans,  2  dox  In  case . . 

i-lb.  cans,  1  dos.  in  oaee . . 

1,  ioc.  site,  4  do* . . 

. 

1  ”  x  « 


..per  dox. 
..per  dox. 
..per  dox. 

..per  dot. 


•  43 
.90 
1. 25 
*•5° 
.86 
1.30 

•f 

4.65 


BLACKING— Shoe. 


Shinola . 

Blackola,  i  dox.,  io  cent  sixe . 

8  25 
.60 

e.8o 

To 

Bl&ckola,  3  dos.,  10  cent  size . 

Mason’s  No.  1,  U  gross . 

<(  (1  .  O 

••  <<  j  M 

...per  gross 

“  "  4,  «  . 

"  "  5,  “  . 

T.  M.  French . 

....per  dos. 

e.is 

1.02)6 

SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  dox . 

Bixby’s  Royal  Polish,  1  dot . . 

Bixby  Jet  Oil  Polish . . . . 

Brown’s  Shoe  Dressing,  1  dor . 

Brown’s,  Army  and  Navy,  x  dot . . 

Boyer's  French  Dressing . 

"  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . . . 

Whittemore  Bros.  Sr  Co: — 

Gilt  Edge  Polish,  black . . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . . . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large....;. . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . . 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large . . 

Bossola  Waterproof  Paste  Polish,  .arge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoe* . 

Quick  White,  deans  dirty  canvas  shoes _ 

Oil  Paste  black,  never  dries  op,  large  tuis.„ 


Dot. 

.85 

•75 

•75 

•75 

•75 

•45 

•75 

•45 

•75 

1.12)6 

.80 

.8a 

.80 

.80 

.65 

75 

70 

.70 

3.00 

9.00 

85 

s  .00 
•75 
2  00 

•85 

75 

•75 

2.00 

75 
75 
75 
.40 
•75 
1  75 
■  7S 


86 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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green  coffee. 

IrCf  UK 

Elo,  Golden,  fancy....- - - 

"  prime . . . — - . .  54 

«:  .ntos,  Peaberry,  extra  fancy -  9  ■  *  » 

“  fancy— _ _ - _ .io{4@.** 

•*  choice..— . — . .  „f-I0v 

Maracaibo  strictly  fancy,  mild . . •**)& 

“  Choice—...— . — — 

Washed  Caracas,  fancy '*3)2@**4— 

nagnayra,  fancy . — — . -  ®-1IS 

lava,  extra  fancy,  genuine . 20  & 

Moeha,  H  and  )4  bales,  genuine,  finest...  *9 

«  Seed,  Santos,  fancy— .  &• 

"  choice. . . .  @-*® 
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Dock,  kegs,  ra)4  lbs— . 
“  '  "  '  lbs. . 


FG,  FFGi 


i,  kegs,  a;  lbs - 

"  kegs,  >aH  lbs . . . 

'•  "  kegs,  6)4  lbs — _■ - — 

Drop  Shot,  Nos.  a,  j,  3,  8,  »,  bags,  aj  lbs... 


a. 6| 


I  i:g 


1.50 

1.8s 


BLUING— Dry, 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy — .  ®  • 1  ■ 3  ^ 

■‘Prime . . w- . ••••  ®‘*3 

•*  Choice.. . 

*■  No.  2,  bags  about  50  lbs.., 
nantos,  Peaberry,  extra  faney 

“  extra  fancy . . . 

“  100  lb.  lots . . 

“  fancy . . . . 

Laguayra,  fancy . — 

Maracaibo,  choice . 

**  fancy . . 

«  extra  fancy . 

Java,  extra  fancy,  genuine . 

“  faney . - . 

Mocha,  finest . 

Upton's  Blended  Coffee — 

No.  . . 

No.  a . 

No.  3 
No.  4 


Barlow's,  small,  a  dor . . 

“  large, r  dot. . 

Sawder’s,  No.  1,  6  dot— 


No.  3,  3  doe.. 

Colburn's,  No.  x,  4  dot— . — 

**  No.  a,  3  dor.. . — . . 

“  A,  No.  6,  xa  oz.  boxes,  1  or.  free... 

**  Ball  Blue,  No.  1, 3  dor..— . — 

**  “  No.  2, 3  doe . 

Reckitt’s,  5c.  and  xec.  asst.,  8  lbs . Per  lb. 


Per  gross 
..  »-73 
.  ».5« 

..  1. jo 
..  3-33 
_  1.63 
„  a. 63 
4.80 
a  .60 
4.80 
.30 


@.**)4 

@■*2 

@•*6 

@•’4 

@•*3)4 

@.xa)< 

@•*4)4 

@•*4)4 

@•>5 

@•*5)4 

@•*4)4 

@.24 

@.23)4 


.20 

•*7 

•*4 


Paoked  In  25  and  50-lb.  cans,  and  23, 5«  and  t oo-lb.  bags. 
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COOKING  HERBS. 

. . per  doe. 


Colburns's  *  'A,''  Small — 

Sweet  Marjoram . - . — 

Sage . . . . . — -  M 

Thyme . . . .  t( 

Savory . •••••• 

Special  case  assortment,  a  do*.  Sweet  Mar¬ 
joram,  1  do*.  Sage,  %  dor.  Thyme,  )4  do*. 

Savory . per  case 

Colburn’s  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory— 

rib.  cartons,  x  dor . . . . per  doa. 

-lb.  "  ••  . — . -  ;; 

-ib.  •«  ••  . - 

-lb.  screw  cap  bottles, 'a  dor.—..  “ 

-lb.  square  cans,  a  dor . . 


•S 

•  »5 
•«3 
•»3 
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California  Cumed  Fr*St* 


■40 

•75 

•sj 


CANNED  GOODS. 


Apricots — 

Extra  (Jtixlit7— •—.«—••—•«.-•. 

Extra  standard . — - - — 

Standard. . — ....- . . . — - 

Pears — 

Bartlett,  extra  quality,  a)4s— . — — 

“  extra  standard,  2)6*——.  — ... 

•'  standard,  2)4s.-. . — — — . — 

Cherries — 

Extra  quality,  2)68 . 

Extra  standard,  s)4s..— — 

Standard,  2  )4s . •• -►-•*-*• 

Peaches — 

Tioga,  No.  2 >4, extra  standard,  lemon  ding 

Agate,  No.  2)4,  standard,  lemon  cling - 

Oak,  sliced,  lemon  cling,  No.  1,  4  dor . — 

Columbus .  No.  2%,  pie,  peeled,  yellow,  free 
Plnms 

Egg,  extra  standard . . . ...— . . 

Green  Gage,  extra  standard  . . — 

Egg,  standard . . . . . 

Gage,  standard . .....— . — . 


Per  dor. 
a. 71 
1.50 
.  r.jo 


3.00 
2  .co 
*•73 


3.  90 

3.00 

x  .80 


Per  dor. 

.8754 


BLUING — Liquid. 


Per  gross 

Boyer’s  Bengal,  No.  8,  )4  gross..— . — 

Army  and  Navy,  No.  8,  3  doa .  3* 

Crystal,  No.  2,  3  dor .  3  00 

Troy,  No.  32,  bbls. ,  6  dor.  barrel .  5  3° 

French  Laundry,  large,  )4  gross  In  barrel .  2-43 

Tibbals  Cream  Indigo,  sc-  size,  *4  gross  case.  4.80 
<«  «  ioc.  size.  Vi  gross  case. 

Free  goods  with  y2  gross  5-cent  size  and 
yA  gross  10-cent  size. 


9.00 


Tomatoes— 

Silver  Lake,  fancy  Jersey  . . . . 

Silver  Lake,  No.  10,  1  doz .  2.10 

Junior,  No.  10,  )4  doz .  2.00 

Bridgeton,  No.  10,  1  doz .  *  95 

Goldsboro,  No.  10,  1  doz .  1  75 

Junior,  fancy  hand  picked . 

Riverside,  fancy  Maryland . 

New  Century,  fancy,  No.  2._ . 

Brandywine  Hills,  extra  fancy . 

Mrs.  Upplncott’s,  Frying . 

Our  Best,  50  oz . . . 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 7* 

Ford,  fancy  Maryland . 67)4 


.80 
•  73 
•49 

.90 

1 .15 

1. 00 


1.70 
1.50 
1. 00 
1  .so 


1.40 
1.40 
1. 10 
1 .10 


Derats  tic  Cuid  Fndi, 


.90 


•  73 


•8S 

4-5° 

1.30 

•95 

.70 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 

New  VoriTcarJ1  Price.  100-Ib.  Cases.  60-lb.  Cases. 

Ariosa . . . .  ,, 

Arbuckle's  Seven  Day .  129s  12 /2 

lion . —  *3)4  13)4 

B.  Fischer  &  Co. — 

Hotel  Astor  Cofee,  i-lb.  tins . .  • 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . . . — . - . - . *° 

14  GO-lb.  tiH9 . . . .  .10 

**  barrels . . . «... . .  .xo 

Vlv,  lbs . . . . . . . . 

“  50-lb.  tins . . . . - . *5 

••  barrels . . 

Ground  or  pulverized  without  extra  charge. 
Upton's  i-lb.  tins — 

SpeClal . . . . . . . . 

Gossip . 

Perfection . ••••••••• . 

Packed  In  30  and  60-lb.  cases. 


BUTTER. 


Per  lb. 
•38 
•37 
.36 

33-33 


Tub  Butter— 

Creamery,  extra,  60- Ib.  tubs  ......••••■•mm* 

“  first,  “  . — 

“  second,  **  . - 

«  third,  “  - - 

«  dairy,  extra,  baktrs’  use,  30- 

60  lbs . 9 6-. 30 

*«  3  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 3S--39 

Print  Butter — 

Star  or  S.  D.  brands,  1  Ib.,  ao-solb.  bra.  .42 

B  B.,  E.  D.  brands,  20-50-lb.  boxes .  .41 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20 

30-lb.  boxes . - . g . . . - 

Sheaf  (“400”)  Elgin,  20-Sodb.  boxes . 

Sheaf. . 

Milben  Farm,  lbs.  and  )4  lbs— . — 

Gurnse,  lbs.  and  )4  lbs . 

Belle  Spring . . 


•  *7 

•  »3 


3.90 
■93 
S-  75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  D filer's  “Kosyr”— 

30  tins  in  box . — . PCT  box 

12  In  tins  box . per  carton 

e-lb.  tins . per  do*. _ 

Veorge  Floto's  Sons —  Per  gross 

Cofi  fee  Essence,  U-gross  improved  cans .  a  .23 

“  U-gross  cans,  tin  ends a. 70 

“  54-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  )4  gross....  a. aj 

Package  Chicory,  65-lb.  cases . per  lb.  .04)4 

Hummers  Essence,  tin  can,  )4  gross,  per  grois 
■‘  «  tin  ends,  " 

'*  •*  improved  “  “ 

Chicory,  Sellg’s  6s's . . . . 

*■  English,  ground,  bags  about  160  lbs... 

“  Francks’,  stick,  63  lbs . 

“  Muller's,  Columbus  brand,  5  stick* 
to  Ib.,  63  lbs . 


■  4® 

•39 

•35--38 

.42 

.40 

•3‘ 


CANDLES, 


36-lb.  cases. 


p.  &  G,,  8’s,  30  lbs . — — 

“  16’s,  30  lbs_ . — 

Paraffine,  4’s,  6's,  8’*  carton* 

per  lb . . 

Searchlight;  hotel,  i6's,  30  lbs—., 

Fearless,  hotel,  16’s,  30  lbs . 

Bright  Light,  16’s,  30  lbs . — 

W eric's, 8’e,  30  lbs . - . . 

“  i6’s,  30  lbs . — .... . . . 

Neverout,  8’s . P«*  box 

«  t6’s^ . . 


Per  lb. 

•»*x 


>#•#••  roes  eeeroro 


t  43 
.60 

•85 

•55 

•50 


.60 


Luncheon,  fancy  Maryland . 

Lima  Beans — 

Silver  Lake . 

Silver  Lake,  No.  10 . 

Brandywine  Hills . 

Boyer’s . 

Brownie . 

String  Beans — 

Extra  fancy - - - 

Boyer’s,  as._ . . 

Acorn,  3s . 

“  No. . . 

Safe,  No.  a 
White  Wax  Beans — 

Boyer’s . .  ,, 

Acorn,  No.  a . 57)4 

Brandywine  Hills,  No.  a . . .  x.io 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain. . - . . 

“  No.  3,  tomato  sauce . — . . 

Campbell’s,  No.  a,  plain . . . — 

“  No.  a,  Boston  style . 

Oxford,  No.  3 . - . 

Narragansett,  No.  3,  tomato  sauce« . 

Van  Camp’s,  No.  1,  sauce,  4  doz . . 

••  No.  2,  sauce,  a  do* . ......... 

Moore  &  Brady,  No.  3,  plain . . 

•'  No.  3,  sauce . 

"  No.  1,  picnic  si*e,  plain... 

«  No.  1,  picnic  size,  sauce.. 

Victory rifo.  1,  tomato  sauce,  4  do* . . . 47)4 

Martin  Wagner  Co.,  No.  3,  plain .  1.07)4 

-  r.i»)4 


1.30 

1.02)4 

.85 


I. 23 

6.00 


*•37)4 

1.10 


*•33 
1. J5 
■95 
•95 
1.05 


•87)4 
*•35  , 

.87)4 

.92)4 


Apples 

Golden  Crown,  No.  3,  2  doz . 

Spring  Garden,  No.  3,  2  doz . 85 

Bull  Head,  No.  3,  2  doz . . . 83 

Spring  Garden,  No.  10 .  2.65 

Blackberries — 

Silver  Lake,  syrup.  No.  a . — . — 

Nigger  Head,  No.  a . . . 

Spring  Garden,  No.  a . . . 

Blueberries — 

Maine,  Eagle  No.  a  . — . 

Loggies,  No.  10 . — — . - . 

Cherries — 

Boyer’s,  No.  a.  whito,  extra... . «... 

Flour  City,  white.  No.  a . —...••■ 

Flour  City,  red.  No.  a . 

Peaches — 

Berry’s,  yellow.  No.  3 .  *  25  j 

Castle  Haven,  white,  No.  3 .  *.°5 

Standard,  pie.  No.  3 . 9° 

Pears — 

Silver  Lake,  No.  io_ . . .  3-75 

Hero,  No.  3 . . .  *  00 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  a  . .  a. 43 

Rhubarb- 

Silver  Lake,  No.  3,  a  doz... . 75 

Silver  Lake,  No.  10, 1  do*—... . . . .  *  -9° 

Strawberries — 

Anchor,  No.  a,  water . — . 7J 

Silver  Lake,  No.  .  *  •  4° 

Pineapple — 

Acorn,  E.  &  C-,  No.  a . . . .  *  -9° 

General,  E.  &  C.,  sliced.  No.  a .  1.80 

Indian  River,  E.  &  C^,  No.  a .  1 .65 

Orange  Grove,  E.  &  C-,  No.  a .  x  .20 

Singapore  Chunks,  No.  i)4,  4  do*- . 97)4 

Wallace,  grated,  No.  2 .  1.4° 

Singapore,  cubes.  No.  i)4,  4  dos . 67 

James,  No.  3,  pie,  grated . 85 

Singapore,  cubes,  No.  i)4,  4  do* .  1  .ao 


No.  3,  tomato  saucs.. 

«*  Midnight  Lunch,  No. 

1,  4  do* . 5° 

Snider's,  sauce  or  plain.  No.  3,  s  do*_ .  1. 80 

•*  "  No.  a,  3  doz .  1.40 


No.  1,4  do*.. 

Red  Kidney  Beans— 

Joan  of  Are,  No.  a,  fancy . . 

Van  Camp’s,  No.  s,  2  do* . . 

Martin  Wagner’s,  No.  a,  a  do*.., 


.90 


.  80 

,8e 

•77)4 


Kornlet . 

Paris,  fancy  Maine . . . 

American  Beauty,  extra  fancy,  Shoe  Peg.., 

Cream  of  Susquehanna . — . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex,  No.  a,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain . . 


*-7S 

1.20 

.90 

I  .OO 
.80 
•  83 

•73 

.70 


.08  Yi 

•  o8« 

. . °9)4 

.per  box  1 . 75 

•  ra 
*•73 
*.85 


Boyer*!,  Mldgeta,  No.  a 
“  Extra  Sifted. 


*  55 
1.25 


Sifted- .  *07)4 


Eariy  Jnne... 

B.  B.  F.,  Early  June— . 

Hermit  brand,  soaked. . 

Lotus,  Sweet  Wrinkle . . . 

Brandywine  Hills,  extra  sifted  N.  Y.  State.. 

Kent  County,  Sifted... . 

Our  Favorite,  No.  a . . . •••••— . 

Plantation  Standard,  Early  lune,  No.  a . 

Pride  of  Delaware  Standard,  No.  a . 

Wyoming,  extra  fine,  June,  No.  a- . 

Beets— 

Silver  Lake,  fancy.  No.  3 - - 


•95 

•  95 
•55 


Canned  Crab*,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  *•*  dos. 

Deviled,  No.  1,  4  dos.,  McMenamln’s .  a.  17)4 

“  No.  a,  a  do*.,  McMenamln’a .  3. *3 

Clams — 

Star,  No.  1,  4  do*..... . . . 85 

Lobster — 

B.  &  M.,  No.  )4,  flat,  4doz .  2.30 

“  No.  flat,  4 dor .  1.40 

Star  brand,  No.  ){,  flat,  4  do* .  *.35 

"  No.  %,  flat,  4  doz .  2.2s 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz .  1.20 


1.50 

.80 

.80 

.87)4 
•  75 

*  «S 


1.0s 


•.85 

a. 70 
a  *5 
•05)4 

•  05H 

•  o6)4 


—  .04H 


AMMUNITION. 


Masting,  A,  kegs,  *S  lbs.. 
"  B,  kegs,  25  lbs.. 


».SS 

*•30 


JARS  AND  JAR  RUBBERS. 


Glass  Jars. 

Mason,  Pints. . . — ■ 

Mason,  Quarts . . . . 

Mason,  Half-gallons.... . . . 

Jelly  Tumblers — 

Barrels,  at  dos.,  H-plnt.. ........ - -P«  doa. 

(No  charge  for  barrels.) 

Jar  Tops — 

)4  gross,  no  rubbers  — . —per  gross 

Jar  Rubbers — 

Lip,  wide . . . - . per  g™“ 

Acme,  wide,  1  do*,  carton*,  |  gross  box, 

per  gross 

<<  medium,  1  do*,  cartons . per  gross 

Reliable,  white  rubber,  wide . - 

•>  “  medium . — 

Black,  medium . . . - . . — per  lb. 

(*S  lb.  lots  1  cent  perlb.  less.) 

Red  Lustre . - . per  gross 


Gross 


*45 


•71 


•  43 
•40 

.26 

.26 

»l 


Succotash — 

Little  Quaker,  extra  fancy,  No.  a.. 
Brandywine  Hills,  extra  fancy . 


1. 03 
t  .03 


Spinach — 

Champion,  No.  3— — 
Farren’B,  No.  3,  2  do*.....—. . 

Victory.  No.  3,  fancy  leaf  2  doz . 


92)4 
1 .03 

•95 


Mackerel — 

Pickett’s,  sotised,  No.  1,  4  do* . . 

«  “  No.  *,  a  do* . . 

'*  “  No.  3,  2  do* . . 

Underwood,  soused,  No.  1,  50  cans. 

*•  "  No.  1,  4  dor . 

Oysters— 

Boyer's,  No.  1,  2  doi... . - . 

“  No.  t,  a  doz . . 

Stewart’s,  No.  s,  a  dor . 

“  No.  x,  2  dos . — . 

Victory,  No.  1,  a  dos— . . . 

Kippered  Herring — 

Maconache’s,  a  do*.,  plain . . . 

Gilt  Edge,  4  doz . 

Connor’s,  4  doz . 

Salnnav— 

Hapgood’s,  No.  «,  tall . 

No.  1  flat— .  »»S 

Horseshoe,  No.  . .  *-®° 

White  Raven,  red,  )4s . 

Chef,  red,  No.  )4,  flat,  4  d°*  ■ 

Terrapin,  pink,  No.  )4,  4  doz 


•73 

1.40 
*  35 

.67)4 

•72)4 


1.50 
*  37X 
*.22)4 


95 


M 


&  W.,  No.  3,  chopped . 85 


Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  No.  3 .  *-»3 

Boyer’s,  No.  3,  *  do* . . .  *  °° 

Slocomb  Farm,  No.  3  cans,  2  doz . 90 


•  7*)4 


Pumpkin— 

Silver  Lake,  No.  3 . - . — . . 

Apollo,  3’*— 7 . . .  6*14 

Lilly  Lake.  3’* . - . ~ 

Easton,  No.  . . 


.90 
•  77X 


. -t- . - 

Superior,  large,  No.  2)4. . . . — . — 

Staple,  medium,  No.  2)4 . 

Swan,  medium.  No.  s)4 . — “ 

Del  Monte  Tips,  No.  r)4 . 

El  Rio,  choice  California,  No.  a)4,  *  dot— 


a  .50 
a. 50 
2-35 

•  .40 
2.15 
a.  10 
a. 00 


SARDINES— Imparted. 

Chancerelle,  )4s,  key . . . 

La  Champagne,  Ws,  key . 

"  1 

Tricolore,  )4s_ . 

Martels,  54s . 

Morel,  boneless . 


,  key,  boneless . 


25.0a 

17.00 

30.00 

9*5 

9.50 

*3.25 

15.00 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Manufacturers  Whose  Goods  are  Sold 
Through  Grocers  Have  a  Message 
for  Them.  W e  Show  Them  the 
Best  Way  to  Deliver  it 
for  the  Least  Money 

The  Grocery  and  Allied  Trade  Press  of  America 


consists  of  28  clean  up  to-date  publications  which  influence  retail  grocers  because  they  have  proven 
their  friends  and  because  they  are  filled  with  the  sort  of  information  grocers  want. 

They  make  sworn  statements  of  circulation,  accompanied  by  Post  Office  mailing  receipts. 
Iheir  rates  are  standard— same  to  everybody  and  they  are  read  regularly  by  the  kind  of  orocers 
whom  manufacturers  want  to  sell— the  live  ones— the  ones  that  stay  in  business. 


MEMBERS 


“Inland  Grocer,”  Cleveland,  Ohio 
“American  Grocer,”  Hew  York 
‘  Tea  and  Coffee  Trade  Journal,”  Hew  York 
“Grocers’  Magazine,”  Boston 
“Retail  Grocers’  Advocate,”  Hew  York 
“Hew  England  Grocer  and  Tradesman,”  Boston 
Merchants  Journal  and  Commerce,”  Lynchburg,  Va 
“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 

“Interstate  Grocer,”  St.  Louis 

“E:i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 

“Retail  Merchants’  Journal,”  Peoria,  Ill. 

“Beverage  and  Food,  ’’Cincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Heb. 

“Grocery  World  and  General  Merchant,”  Phila.,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal. 
“Hational  Provisioner,”  Hew  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
‘  ‘Southwestern  Commercial  Bulletin,  ”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,"  I 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,”  Hashville,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 


We  make  your  trade  paper  advertising  campaign  effective,  because  we  know  what  to  say 
and  how  to  say  it  to  interest  our  own  people.  We  make  it  easy  for  you  to  use  the  Trade  Press  by 
taking  all  the  work  off  your  hands.  y 

of  reKing  'the  retaiK  “ ,0"  w“  “  kl"  "  »*"*  »-**» 


WESSELS  &  CHANDLER 


927  Arch  Street 
Philadelphia,  Pa. 


Advertising  Representatives 


231  W.  39th  Street 
New  York  City 
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— 9— 


Angus  Watson  &  Co. — 

Skipper  Sardines — 

«i.  olive  oil,  first  grade,  key,  100  tins 
l'j  “  “  “  50  tins 


12  .OO 
11.00 
12  .00 
II.  OO 

.Sea  Queen,  gs,  pure  olive  oil,  100 .  9-6° 

Sea  Pearl,  g s,  pure  olive  oil,  100 .  8.00 


Ms,  tomato  sauce,  key,  100  tins  . 
gs,  “  So  tins . 

■a  Queen,  gs,  pure  olive  oil,  100 


Domestic. 


Mustard — 

Irma,  gs.  100  cans 
Raven^Sj  key,  100  cans 


gs,  mayonnaise  dressing,  100 


3.60 

347 

6.40 

4.30 

4-75 


Gold 

CADS . . . . . 

Gold  Label,  gs,  mayonnaise  dressing,  50 

cans . . . 

Swift  8t  Co.,  Talisman  brand,  48  15-cent 

cans  . P«  case 

Oil- 

Gold  Label,  ^s,  oil,  xoo  cans .  6-5° 

Irma,  gs,  100 cans .  3-7° 

Continental,  gs,  key,  100  cans .  !■”« 

Owl,  gs,  key,  100  cans .  3®2g 

Swift  &  Co.,  Talisman  brand,  too  10-cent 
cans . per  case  7.00 


— IO— 

Whole  Rolled  Ox  Tongue,  No.  a .  11.00 

Boneless  Whole  Ham,  No.  1  .  8.25 

“  “  No.  2g .  11. 00 

All  of  the  above  packed  2  down  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 

Deviled  Meats. 


Curtice  Brothers,  "Blue  Label" 

No.  5  0*. 

No.  10  oz. 

Ham . 

1.40 

Tongue . . . 

Chicken . 

2.40 

2.90 

Turkey . 

2.90 

No.  5  0*.  packed  4  do*en, 

No.  xo  oz.  packed  a 

dozen  in  case. 

CANNED  MEATS. 
Corned  Beef. 


Per  doz. 
i.fo 
2-75 


Armour’* — 

Veribest,  No.  1,  key,  a  doz . 

“  No.  2,  key,  1  doz . 

Fairbanks — 

No.  z,  key,  2  doz . . .  1  75 

No.  2,  key,  1  doz™ .  3  °5 

No.  6,  key,  1  doz .  >>’55 

No.  14,  key,  g  doz .  *5-85 

Libby's — 

No.  1,  key,  a  doz .  *'4S 

No.  a,  key,  1  doz .  2-47g 

Chipped  Beef. 

Libby’s— 

No.  g,  s  doz .  t  3» 

No.  1,  2  doz .  2-2° 

No.  >4,  glass,  2  doz .  >-35 

No.  1,  glass,  a  doz .  2.3254 

Beechnut- 

No.  54,  sliced,  glass  jars. .  z-75 

No.  1,  sliced,  glass  jars .  2.90 

Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  54 . . . 

«*  <"  “  . . 


1.40 
2 . 30 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  54 . . .  1  •  5° 

'*  «  ••  .  2.60 

«  in  tin,  “  54 . - .  *•5° 

«  <•  “  .  2.60 

deeehnut — 

No.  54,  glass  jars .  >-°5 

No.  1,  glass  jars . « . - .  2.7254 

Roast  Beef. 

Armour's  Veribest — 

No.  x ,  2  dor  .  . . . . 

No.  a,  1  doz . ... . ... 

Fall-bank’s — 

No.  i,  2  doz . . . 

No  a,  1  doz . 

Libby's— 

N®.  1,  a  doz . - . . . .  >-4>g 

No.  2,  1  doz . . .  2.4754 

Klngans — 

No.  1,  2  doz . . . —  >-57g 

No.  2  i  doz .  *-75 

Lunch  Tongue. 

Armour’s  Veribest,  No.  x,  a  do* . . . . .  2. 73 

'Lrmour's  Veribest,  No.  J4,  2  doz...,. .  1.65 

Fairbank's,  No.  1,  2  doz . . . — .  2  80 

Libby’s,  No.  1  2  doz. ....... . .  2  *75 

Whole  Ox  Tongue. 

krmour’s  Veribest — 

Size  1  . . . . . 

“  i54 . . . 


1.60 

*■71 

*  ■  75 
3°5 


Per  Doz. 
“  *Ss 
...  6.00 

...  7.00 

“  2% .  9  00 

Fairbank’s,  No.  2,  1  doz . .  7.00 

Libby's,  No.  *%,  1  doz .  9-5® 


Potted  or  Deviled  Meats. 


Armour’s — 

No.  g,  4  doz... 
No.  g,  2  doz.. 
Libby’s  — 

No.  54,  4  doz... 
No.  54,  4  doz... 
R  &  R.- 
No.  54,  4  doz... 
No.  g,  2  doz... 


.50 
•  85 

■45 

.80 

1.  is 

>•95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  54 ,  4  doz . — .  1  ■  ®° 

No.  g,  2  doz . .. .  3  So 

Libby’s — 

No.  54,  4  doz . . . . 

No.  54,  *  do* . 

R.  &  R.,  No.  H,  4  doz .  t  75 

Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . 95 

“  •*  . .  x.Co 

Luncheon,  with  Tomato  Sauce,  size  % .  x  .00 

Boned  Meats. 

Curtice  Brothers,  “Blue  Label,”  In  tins — 

Chicken,  No.  .  *-85 

“  No.  . .  500 

Turkey,  No.  }4 .  *  85 

'•  N®.  . .  S  00 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”— 

No.  54  Tin.  No.  54  Tin. 

Ham .  z.35  *-*3 

Tongue  .....*. .  1.35  a.  25 

Chicken .  1.80  2.75 

Turkey .  1.80  a. 75 

No.  54  packed  4  doz.,  No.  54  packed  2  doz.  in  case. 

Soups* 

Campbell's —  Per  doz. 

Asparagus . 90 

Beef . 90 

Bouillon . 90 

Celery . 90 

Consomme . 90 

Chicken . 90 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

Julienne . 90- 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . 9° 

Pea . 9° 

Pepper  Pot . 90 

Printanier . 90 

Tomato . 90 

Tomato  Okra . 90 

Vegetable . 90 

V  ermicelli-T  omato . 90 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label" — 


—II— 

KETCHUP. 

Curtice’s  "  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  *5  bottles  In  case .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  in  case .  3.25 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  P*r  lb. 

Premium,  54s,  12  to  25  lbs. . 33 

Premium,  54®,  >2  lbs . 33 

Caracas,  sweet,  6  lbs, . 35 

German,  sweet,  12  lbs . .24 

Auto,  sweet,  6  lbs . 35 

Cocoa,  54-lb.  cans,  12  lbs.  In  box . 36 

Cocoa,  54-lb.  tins,  6  lbs . 36 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb.  .32 

“  J-lb.  **  .  “  .33 

Premium  Chocolate,  54s,  12  lbs . 30 

“  gs,  12  lbs . 31 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1954 

"  “  1-58,  ia  lbs™ . igg 

Herehey’s — 

Milk,  48  s  cent . per  box  1.45 

Epp’s— 

Cocoa,  g-lb.  tins,  7  lbs . 4» 

Van  Houten's — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . per  tin  ,7s 

“  it-lb.  boxes,  g-lb.  tins . .  “  .40 

“  6-lb.  boxes,  g-lb.  tins .  “  .20 

"  square  tins,  48  in  box . . . — .  .  1* 

Hoyler’s — 

Cocoa,  gs,  6-lb . 3® 

“  gs,  6-lb . 36 

Hooton  Cocoa  and  Chocolate  C«.— 


Quarts. 

Pints. 

%  Pints. 

Consomme . 

.  3-x5 

1  -75 

1.25 

Bouillon . 

•  3*5 

1  ■  75 

1  *5 

Beef. . 

•  3*5 

1  ■  75 

>.25 

Julienne . . 

•  •  3*x5 

1  -75 

X.25 

Printanier . 

1  -75 

1.25 

Vegetable . . 

..  3. 15 

1  •  75 

1.25 

Tomato . 

••  3-x5 

1  -75 

x.25 

Ox  Tall . 

•■75 

1.25 

Mock  Turtle . 

-  3«5 

1  *75 

J.25 

Pea  . . . 

..  3»S 

i-75 

x.25 

Mutton  Broth . 

••  3-15 

>■75 

1.25 

Clam  Chowder . 

>■75 

1.25 

Clam  Broth . 

•  •  3-iS 

>•75 

I. *5 

Chicken  Gumbo . 

>•75 

>•*5 

Mulligatawny . 

-  3-x5 

>■75 

x.25 

Chicken . 

>•75 

1.25 

Chicken  Broth . 

..  3-*5 

>•75 

1.25 

Green  Turtle . 

35° 

2. 00 

Green  Turtle,  Clear... 

..  7-*5 

3-75 

*.*5 

Terrapin . 

3-75 

2*5 

Schimmel’s,  assorted,  1 

lb.,  4  doz... 

...  .85 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. — 

Extra  Mixtures . . . . 

Cream  Jelly  Mixtures . . 

Elcroften  Mixtures . 

Nobby  Mixtures . 

Cadella  Mixtures . 

Fine  French  Mixtures . 

French  Creams . 

American  Mixtures . . 

Variety  Cut  Drops . 

Darling  Mints . . 

Golden  Drip  Bar . X5-lb. 

Sour  Balls . 

Pancella  Cream  Chocolate..., 

I  X  L  Assorted  Chocolate.... 

King  B  Assorted  Chocolate.. 

No.  x  Fine  Assorted  Chocolat©., 

Nonpariel  Drops . . 

Chocolate-covered  Caramels.. 

Dairy  Chocolate  Chips . . 

Chocolate  Mints . 

Honey  B  Comb . 

Cream  Cocoanut  Balls . 

Cream  Peppermint . 

Cream  Wintergreen . 

Wellington  Caramels . 

Frozen  Milk  Caramels . 

Soft  Jelly  Gum  Drops . 

Superfine  Gum  Drops . 

Jelly  Beans . * . 

Wintergreen  Lozenges . 

Mint  Lozenges . 

Assorted  Lozenges . 

Conversation  Lozenges  . . 

C.  &  A.  Crown  Stick! . 

Rock  Candy,  assorted. . 

Penny  gooas.. . xo  boxes  in  case 


CATSUP. 

Per  dez. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  3*,  3  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  *  doz . 87g 

Campbell’s — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles . 90 

Snider’s — 

Pints,  2  doz .  2.10 

Half-pints,  2  doz .  1.30 

Quarts,  1  doz . 3.25 

Gallons,  6  jugs  in  crate . per  jug  .  80 


Per  lb. 
.08 

•  opg 

11 

•°9g 

.  IO 

11 

.12 

11 

•  i*g 

.09 

« 

.oSg 

11 

•  °8g 

•°8g 

..15-lb.  boxes 

.  IO 

■o8g 

•°9g 

•  >>g 

Cl 

•  >*g 

II 

.  l6 

II 

•  »g 

.  12 

•>5g 

.... 30-lb.  pails 

.zog 

•  x6g 

•»g 

<1 

•°9g 

•  ogg 

.08 

■  log 

•  °7g 

•  log 

.08 

11 

■o9g 

■  ogg 

•ogg 

•  oog 
•olg 

•°9g 

boxes  in  case 

5.00 

•35 

•37 

•3® 

•3i 


Cocoa,  labeled,  gs . 

Cocoa,  labeled.  Is . 

Premium  Chocolate,  gs . 

Premium  Chocolate,  gs . . . 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz 

54 -lb.  round  cans . 

g-lb.  round  cans . 

i-lb.  "  . 

ig-oz.  "  ;o  cans  In  case 


.18 

.29 

•57 

•07 


.  16 
348 
6.84 


Per  lb. 
•  55 


5-lb.  "  .  *75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . . . 45 

Queen,  4  to  lb.,  12  to  case . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Milk  Chocolate,  Towers,  5  lb.  boxes . so 

“  “  g  lb.  boxes,  90  to 

case . 

Turinos,  j  lb.  boxes . - . . . 

Blooker’s  Cocoa — 

g-lb.  tins,  2  doz.  In  box . . . per  doz. 

g-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  " 

j-lb.  tins,  1  doz. 'in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case. .  " 

Runkel’s — 

Cocoa,  Js,  g  cans,  6  lbs . per  lb. 


•56 

•  5° 
1.88 

J-5° 

6.50 

•  52 
■50 

•33 
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Cocoa,  6  lb.  boxes,  is  boxes  In  case,  g-lb. 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  g-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  g-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  g-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .«* 

1  s-lb.  “  6  “  “  .  “  .22 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  In  case... 

per  lb.  .18 

6-lb.  boxes,  12  boxes  case,  g-lb.  tins  “  .28 

g-lb.  tins,  6  lb.  boxes,  12  boxes  case  "  .*8 

Milk  Chocolate,  50  j-cent  packages  In  box... 

per  b®x  1 .  jo 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  g-lb.  jars,  6-  and  i«-lb, 

boxes . 40 

Croft’s  Cocoa.  Js,  2  dozen  In  box .  1 . 8a 

“  “  gs,  6  lbs.  "  33 

"  "  gs,  6  lbs.  "  31 

“  “  j-lb,  6  cans  "  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.,  i.jo 

“  Premium  gs,  12-lb.  calces . 31 

“  "  gs,  “  "  . 3a 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 
g-lb.  decorated  cans,  12-lb.  boxes. .per  lb.  .  96 
g-lb.  “  “  94-lb.  boxes..  "  ,*j 

Special  10-c.  packages,  30  to  box. .per  box  s  .00 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  g-lb.  tins,  6-lb.  boxes . 3jg 

“  g-lb.  *•  12-lb.  "  . 35 

Bedford  Cocoa — 

Labeled  g-lb.  cans,  6-lb.  boxes . . . 30 

"  g-lb.  “  1 2-lb.  "  . . sag 

"  J-lb.  "  6-lb.  "  . . 33 

“  J-lb.  "  is-lb.  «  . . 3sg 

Vanilla  Sweet  Chocolate- 

Blue  Ribbon,  gs,  6-lb.  boxes . . . s6g 

"  gs,  12-lb.  "  . s6 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

„  .  "  ,3-c.,  7*  “  .  “  *  •  4° 

Premium  Chocolate — 

g-lb.  cakes,  12-lb.  boxes . so 

g-lb.  “  24-lb.  “  . si* 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 75 

40  "  “  48  to  case . 73 

24  5-cent  cakes  in  box,  24  to  half  case . 70 

24  "  “  48  to  cose . 70 

CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


UNSWE 

^jtVAPORWED^ 


W|,  Y  FINEST  FLAVOR 

FAIREST  PRICE 

'»»IC  U«iX 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

#lb.  tins,  6-lb.  boxes . per  lb.  .33 

%-\b,  t.'cns,  6-lb.  boxes .  **  .  32 

Premium  Chocolate — 

V  lb.,  12-lb.  boxes . .  per  lb.  31 

y2  lb.,  12-lb.  boxes . .  “  .3° 

Chocolate — 

Sweet  Clover,  48  calces,  5  cent  size. ..per  box  x  .45 
“  24  cakes,  10  cent  size..  “  x.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  ia 

case,  2£-lb.  packages . 3a 

Premium  Chocolate,  xa-lb.  boxes,  6  bores  ia 

case,  J£-lb.  packages . .3s 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes  in 

case,  V-lb.  packages . 3* 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  ia 

case,  3^-lb.  packages . .3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case  #-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  5^ -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  #-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x.50 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  J-lb 

tins . 36 


Eagle,  4  doz . . .  *6. 15 

Eagle,  2  doz .  *3  x5 

Challenge,  4  doz . . .  4*1® 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4  S© 

Dime,  4  doz .  *3  -7® 

Baby,  1  doz.,  glass .  *J.oe 

Red  Cross . 

Peninsular .  4  S® 

Leader . 

Banner,  4  doz .  4*x® 

Star,  4  doz .  4  -7® 

Silver,  4  doz . 4-^754 

Emery,  4  doz . 

EVAPORATED  MILK. 

Libby’s,  small  family,  6  doz . 

Libby's,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *3.0® 

Peerless,  tall  size,  4  doz .  *j.6® 

Peerless,  5-cent  size,  4  doz .  *i.ls 

Columbian,  family  size .  **-95 

St.  Charles,  family  size,  4  doz .  3.20 

St.  Charles,  No.  20,  4  doz .  3. 55 

St.  Charles,  5-cent  size,  4  doz .  z.8a 

Silver  Cow,  5-cent  size . . . 6  doz.  s  ;  5 

Silver  Cow,  family  size,  4  doz...„ .  ®.5o 

Pet,  tall,  4  doz . . . per  case  5.52 

Pet,  s-cect  size,  6  doz . - . per  ease  2.45 

Van  Camp's,  6  do*.,  small .  2. <5 

Van  Camp’s,  4  do*.,  family . . .  3.*" 

Van  Camp’s,  4  do*.,  large- . .  3. $5 

HIRES  CONDENSED 


1 

Par  case 

Silver . 

•  4-65 

Hires . 

4.40 

Queen . 

.  4-40 

P  reBilum . 

.  4.35 

Blue  Ribbon 

»  4  25 

Gold  (Baby)., 

..  a. 90 

Clold,  tall . 

.  3-90 

Gold,  family. 

-  3-25 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


CHILDREN  DEARLY  LOVE  PENN  MAR  SYRUP 

And  unlike  most  things  that  children  are  fond  of,  it’s  good  for  them. 
Their  mothers  and  fathers  like  it  too,  because  it  is  the  only  absolutely  pure 
sugar  cane  syrup  made  in  this  market.  You  ought  to  tell  this  to  every  cus¬ 
tomer  you  have  because  you  make  3  3  ]/3 cJc  profit  on  every  can  you  sell. 


J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 


WRITE  POR  CATAL,OQUB 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


CANISTERS,  BINS  and  CABINETS 


TEA,  COFFEE  and  SPICE 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
"Star"  Coffee  Mills,  Electric  Coffee  Mills 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  A1ND  GENERAL  MERCHANT” 
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COCO  ANUT. 


Franklin  Baker  Co': 


Per  case 


Brazil,  70  5-cent  packages .  >  5" 

••  35  10-cent  “  .  2. 5° 

•*  38  5-cent  and  16  10-cent  packages....  3.50 

"  18  ao-cent  packages .  3.50 

Per  lb. 

**  Shred,  In  palls,  20  lbs . 10% 

"  "  in  boxes,  25  lbs .  1054 

“  “  In  barrels,  135!  bs . 0914 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

••  “  in  boxes,  25  lbs . og% 

“  "  in  barrels,  135  lbs . 09 

Premium,  60  V-lb.  packages,  15  lbs.  to  oase  .26 
"  30  )|-lb.  *•  15  “  -*S 

“  3°  54-lb.  and  15  54 -lb.  packages, 

15  lbs.  to  case . *554 

Dunham’s,  54*  and  J^s,  15  lbs . 27 

"  %s  and  54  s . 2654 

-•  54-lb.  packages,  5  and  15  lbs . 28 

“  yb s,  s-ib.  cartons . 28 


COCOANUT*. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  toos . . . 


Per  bag 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers.. . 08  54 

Oyster  “  . . .. 

Wine  Scroll.. . 

Cracker  Dust . 0854 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bbls. 

Bxs. 

..  .o8)4 

.09 

..  .0854 

.09 

,.  .1054 

.11 

..  .0854 

.0854 

Bbls. 


.08X 


Bxs. 
.09 
.  12 
.10 

■09 

.10 
.  so 
.09 
.09 


■°rX 

.08  J4 


•°7& 


.07 

.08H 


_.  S.  Ivins’  Son — 

Assorted  Jumbles . 0854 

Brown  Edge  Water. 

Cocoanut  Ripple. . 

Cookie  Mixed.. . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08 54 

Fruit  Gem, . . . 

Graham  Wafer . . 

Grandma  Cookies . . 08  54 

Honey  Jumbles,  XX .  .0954 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . . 

Lemon  Bar . . 

Lunch  Biscuit . . 

Lunch-on- thins . 

Man-in-the-Moon  . . . 

Molasses  Cookies . 

Penny  Mixed . . . o&54 

Orange  Cookies . . . 08  )/2 

Oyster,  Dot  or  Square . 

Quaker  City  Mixed . . . 

Sal  tines . . . 

Soda  Biscuit  XXX . 

Spiced  Wafers . 0854 

Sugar  Cookies . 08  54 

Sultana  Fruit . 

Toast  Biscuit . 08J4 

Water  Crackers,  Ivins’ . 07J4 

Package  goods — 

Animals  . . . . . . 

Cracker  Meal,  large . 

“  small . 

F airy  Oysters . 

Gingerettes . . 

Gold  Medal  Soda  (small) . . . 

•*  "  "  (large) . 

Graham  Wafers . 

Ivinettes... . . . 

Lunch-on-thins .  1.00 

Milk  Lunch . 1.00 

Our  Ginger  Snaps. . 50 

Pink  Tea . . .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 

Stone  Pot6,  small  size,  a  doz.  In  case,  per  doz.  x  .15 
“  44  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  44  with  Horse-radish,  p.dz.  x.75 

Wein  Senf,  in  bbls . . . per  gal. 

44  x  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  a. 50 

Prepared  Mustard,  In  bbls . per  gal. 

“  44  in  15  gallon  kegs...  44 

“  in  xo  “  ...  “ 

••  44  In  5  41  ...  44  *3-  40 

aa  44  in  a  gallon  palls... per  pail  .75 

“  44  in  x  44  ...  44  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

44  Sifting  top,  a  doz.  In  case... .per  doz.  .46 
**  with  Horse-radish,  a  doz.  in  case, 

per  doz . . . . . 93 


.09 
.xo 
.08 
.  ia 
.08 
.08 
.09 
°9 

.  13 
.09 
.08 
.09 
.09 

.07  J4 

.09 
.  12 
.08 
.09 
.09 
.12 
.09 
.08 

Per  doz. 
»  •  5° 

.90 
-5° 
.50 
1. 00 
.50 
.90 
..  1. 00 

•SO 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

“  **  1*  **  **  loaf  .27 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32)4“  • 35 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut,  .32 
Edam  Cheese,  ia  in  case  ....case,  9.00,  single,  .80 

“  In  tin . per  lb.  .26 

"  1 -lb.  tins . per  case  3.75 

Camembert,  In  wood  boxes. . . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  io-oz.  bottles, 

per  doz.  1,45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  z.73 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase. .per  doz.  4.00 

American  Swiss,  No.  z_ . loaf,  .19  cut,  .20 

“  “  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .18 

Limburger  Cheese,  No.  1 . box,  .18; 

54  box,  18  ;  less .  .  19 

Muenster  Cheese . I . per  lb.  >9 

Brick  Cheese,  No.  1 .  “  .19 

English  Dairy  Cheese .  “  .20 

Pineapple  (Picnic  size),  6  in  box . per  box  3 .00 

“  (Gem  size),  0  In  box..- .  “  2.2J 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz.  4.50 

Lunch  size,  2  “  “  “  2.40 

Picnic  size,  2  "  "  "  1.35 

Trial  size .  "  z.oo 

MacLaren  Imperial  Cheese  Club  size. per  doz.  1.00 
“  “  *•  No  r  “  “  2.40 

“  Roquefort  "  large  “  "  2.95 

"  "  "  small  “  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box  1.55 
“  d’lslgny,  “  6  "  “  Z.55 

Wm.  Tell  brand,  12  In  box . -  "  1.40 

Neufchatel  (Cow  brand),  25  in  box .  '  z.oo 

Star  Cream,  or  Phila.,  12  "  “  2. 00 

Miniature  Cream  or  Phila.,  ia  In  box..  "  1.00 

Hand  Cheese,  8  doz .  “  1.35 

«  4  “  .  “  .70 

"  4  "  Thurlnger .  “  .85 

Farmer  Hand  Cheese,  a  doz.  In  box  ...  "  1.45 

Schutzen  Cheese,  12  In  box .  "  z.25 

American  Mountain  Cheese  (Alpen  Kaze),  50 

1 -lb.  packages . per  lb.  .18 

Imported  ud  Americas  Meats  aad 

Sausaees. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz. 

«<  &  **  ,  ** 

Carlsbad  Speck  (Imported  Bacon) .  ** 

Imported  Cervelat  Sausage  (Rolff ’s)....per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner. ..by  bbl.  .  ia  ;  less,  per  lb. 
Land^jager,  short. . . .  “ 

“  Mortadella,  Dry . . .  “  .25 

■*  Knackwnrst,  25  In  box,  per  box, 

$4. 75 . per  doz.  2.40 

"  Cervelat  (E),  30  and  100-lb.  boxes, 

.21;  less . ....  .23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less— . 22 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .i6)4;  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-Ib. 

boxes,  14 ;  less . 16 

*'  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .22)4;  less.. . 24 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.20;  less . .’. . 22 

"  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  20.  ;  less . . . 22 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .1654  ;  less . — . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham .  “ 

"  Petit  Delicatess  Frankfurters,  plain, 

per  doz. 

“  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna. . per  lb. 

“  Paprika  Spedt . . . “ 

Mettwurst,  half-round. . .... .  “ 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen.... . „..„...per  lb.  .15 

Smoked  Thurlnger  Blutwurst . .  “  .  z8 

**  Pfefferwurst . . ........  “  .18 


45 

75 

75 

32 

45 

l\ 

00 
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Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  14  quart. . 35 

“  44  a  quart . . . 55 

u  **  4  quart . .  x.xo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  z .  10 

“  2  quart  tin . So 

**  quart  tin . . . 50 

Brat-flaring,  4  quart  tin . , .  s.io 

“  2  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


•  50 


•75 

•55 

1.05 

•75 

2.75 

2.25 


Russian  Sardines. 

Imported  fish,  Wallkoflf  brand . per  keg; 

44  5-lb.  pails . per  pail 

44  xo-lb.  pails .  44 

Cut  Spiced  Sardines,  io-lb.  pail .  44 

44  44  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . ..per  doz. 


Norway  Anchovies. 

Original  package . per  54  bbl.  5.50 

Repacked  in  5-lb.  palls . per  pail  .60 

“  10-lb.  pails .  “  1. 10 

!*  5-gal.  kegs . per  keg  2.75 

“  J6-lb.  fiat  tins . per  doz.  .9S 

“  )4-lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  "  2.00 

Fancy  kegs,  keg . 80 

“  H  keg  . . 42 

“  U  ke8 . ••••  -30 

**  J4  keg . . .—... .....................  .20 


Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  “  quart  glass  jars.  5.75 

“  “  io-oz. jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  "  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  “  pints . . 

“  “  quarts . 

Lamb  Tongues,  In  glass .  1.60 

Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  "Y.  M.,”  54  bbl. .  5-5o  -6s~-7S 

Milkers, "Y.  M.,”  54  bbl .  6.50  -7S-.85 

Mixed,  standard,  bbl . 

“  54  bbl .  5  •  50-6  50 

Milkers,  standard,  bbl . 

"  54  bbl . „ 

Scotland — 

Mixed,  large,  fulls,  bbl . 

«<  •'  54  bbl .  8.00 

Milkers,  "  bbl . 

“  "  54  bbl . 

Marlnirte  Herring,  imported,  about  40  in  pail. 

Roll  Herring,  imported, about  25  in  pail.. . 

Spiced  Herring,  Imported,  about  40  in  pail . 

Norway  Stockfish,  dry . per  lb. 

Matjes  Herring . per  pall 


8.00 

1. *5 

1.00 
z  .00 
•»S 
1. 15 


Salt  SardtUon. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.75 

“  pint  jars . „ . per  doz.  6.00 

“  large  tins . . . . .  “  3.60 

“  small  tins . . .  "  2.40 


iasski  Caviar, 

Per  doz. 

i-lb.  tins. . . .  20.50 

54-lb.  tins . - .  JO. 5° 

54 -lb.  tins ,  ...  5*5° 

54-Lb.  tins . . . - . — . .  3-co 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200  . . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300  . .  44  1.00 

5-gal.  keg,  about  150.^ .  44 

ro-lb.  pail,  about  pall 

Domestic  Soerkrout — Long  Cut, 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  10.50 

*  z.90 

1.50 

.65 


.per  keg 
..per  pail 
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BOOS. 

Per  doz 

Nearby,  candled  and  selected,  30-doz.  crates..  .46 
Western .  36-.  45 

Refrigerator .  30-  .32 

Milhen  Farm . . . 45 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  Dottles .  4.50 

"  “  5 1  bottles .  3.25 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

“  “  54  pints,  2  doz .  2.00 

Capers,  Nonpareil,  54-gal.  kegs.„ .  1.50 

“  quart,  glass . per  doz.  8.25 

11  bottled,  54  size ....  “  2.40 

“  "  54  size....  ' 

“  "  54  size....  1.20 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case  4.65 
“  medium,  12-jar  cases..  “  S-oe 

"  small,  24-jar  cases .  “  4-75 

Cherries  In  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

11  “  3  lb.,  a  doz .  “  z.ao 

Currie  Powder,  pints . per  doz.  3.50 

**  4  oz .  "  2.25 

“  2OZ .  "  1.50 

French  Peas,  extra  fins . per  case  16.00 

“  fins .  “  24.00 

“  Moyen’s .  “  ze.oo 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .28 

”  Dinner  Biscuit . "  .38 

"  Breakfast  Biscuit . “  .36 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.25 

“  "  54  pints .  “  .60 

Salt,  stone  jars,  4  doz .  1.75 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.30 

“  “  201 .  “  3.  js 

“  Anker's,  120  vials .  4.00 

“  “  401 . per  doz.  4.00 

“  “  8  oz .  “  7.25 

"  “  16  oz .  "  13.50 

Theodore  Marquet  Mushrooms — 

First  choice .  24.00 

Choice,  100  tins . per  case  20.00 

27.00 
17.00 
*1 
.50 
•95 
1.85 
1. 13 
2.25 
I’M 

6.30 

4- 

2.25 
3.60 
2.25 
2.25 

Pm  So 


10-gal.  kegs . 

5-gal.  kegs - 

10-lb.  pails. ......... 

Imported  Lebkucheu. 

Dampfhusse  (Pfeffemusse) . per  lb.  .18 

Spitzkugeln,. . . .  “  .35 

Lebkucheu  oad  Bread. 

Small  Basler  Lebfeuchen,  6  in  pkg... per  bundle  .30 

Basler  Lebkuchen.No.  1, 6  “  ...  “  .50 

“  No.  2, 6  «  "  .75 

"  No.  3, 6  «  .„  "  1. 00 

Amandines,  9-lb.  tins . .  .........per  tin  5.23 

“  tmal  dns . . .  "  .55 

Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  "  10-gal.  keg.....  4.30 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2.75 

Green  Kern . per  lb.  .1054 

Potato  Flour .  "  .08 

German  Dried  Pears .  "  .14 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread.- .  "  .05 

-  -  "  .06-. oS 


Extra,  100  tins 
Hotel,  100  tins, 

Truffles,  A . per  tin 


Bay  Leaves . 


COTTOLENE. 

Small  tins . per  case  8.10 

Medium  tins .  “  8.10 

Large  tins .  "  8.10 

Freight  prepaid  on  two-case  lots. 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

io-lb.  cans,  6  to  case . per  case  7.00 

5  gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb.  .09# 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .1854 
**  “  new,  ist’s,  40-lb.  bxs....  .15 

Picnic.  61II  cream,  new.  fancy,  ao-lb.  boxes . i8)4 

Swiss,  domestic,  new,  100  lbs . 19 


Shrimps,  pickled,  small  size . 

“  Dunbar’s,  2  doz.„ . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “ 

“  Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  r-lb.  tins .  " 

“  54-lb.  tins .  “ 

Lime  Juice,  Rose’s .  “ 

Victor  Rose  Water .  " 

“  Peach  Water .  " 

Pitted  Olives .  '* 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case . . 

“  4  "  1  " 

11  g  11  j  «  . . . 

“  x6  *•  54  “  !Z.T  " 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  case..- 
“  8  "  1  " 

16  "  54  "  ... 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  19  tablets  each .  e  .25 

1  "  medium  “  36  "  .  6.00 

I  "  large  "  7®  “  . .  10.00 

Armour’s  French  Bouillon— 

Size  4  bottles,  1  dozen  In  case... .  4.00 

'*  16  “  1  “  . . —  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case. . . 

•*  12  "  1  "  . . . 

“  5  “  . . . . _per  bottle 

"  2  fancy  jugs . — . per  Jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  In  case..u..„ . 

“  Z2  "  Z  “  . . . 

"  3  “  . . . per  bottle 

"  2  fancy  Jug» . . - . per  jug 


*•« 

8.20 

t5-9« 

*9-75 

ti 

16.00 


9.50 
7.20 
3-50 

1.50 


2.50 

7.90 

1. 5* 


FLOUR. 

Per  b 

King  Midas . . . . .  7- *5 

Gold  Medal .  6.60 

Millbourne . . .  6.60 

On  Top . .  6-70 

Ceresota. . . .  6.60 

PilLst /tiry’s  Best . 6.60 

Taylor’s  Fancy .  6.25 

Semper  Idem . . . * .  6.00 

Pride  of  the  West . . . 6.co 

Sunbeam . . . . . - . . .  5-75 

Quaker  City .  6.20 

Purina  Whole  Wheat,  20  5s  to  case. .  6.50 

Purina  Whole  Wheat  Flour — 

32-6S,  per  barrel .  7  00 

I6-I2S,  44  .  6.75 

8-24S,  44  .  6.65 

448s,  44  .  6.55 

Halt  barrels,  ^-barrel  price  plus  10  cents. 

Purina  Graham  Flour — 

32-6S,  per  barrel . . .  7* 20 

16-12S,  44  . .  6.95 

8-24*.  "  . . .  i 

448s,  “  .  6-75 

Mother's  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages .  3-°° 

Self-Raising  Floor. 

Franklin,  30  packages.™ .  3-75 

Heoker’s  Superlative,  32  packages .  S'1* 

Pancake  Floor. 

Aunt  Jemima,  56  packages... . 

Old  Homestead,  flapjack,  24  packages .  2.16 

Buckwheat  Flour. 

Hecker’s,  64  packages . 

“  32  packages  . . 

Fancy,  100-lb.  sacks . per  too  lbs. 
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Troemner’s  No.  151  B,  “AGATE”  Bearing’ Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


Troemner’s  No.  44,  “BALL”  SCALE 


The  ONLY  successful  machine 
of  the  kind  on  the  market.  PUL¬ 
VERIZING  and  GRANULAT¬ 
ING  coffee  as  it  should  be  done. 


FAMOUS  “STAR” COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  AND  BINS 

Don’t  be  talked  into  something  ‘‘just  as  good;”  there  is  NOTHING  like 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 


IV  o.  911  arch  STREET 


PHI  ADEL.  PHI  A,  PA. 


J.  A.  FLESCH  SON,  115  Adams  Street  -  -  CHICAGO,  ILL. 

GENERAL,  AGENTS  POR  UNITED  STATES 


Standards  of  Excellence 
Used  by  All  Leading  Grocers 


IS 


pure  Phosphate 
?  Scream  inrtjr  or 
I  quality  and  , 

Pwrt,  K.  0 


No  Fighting  Over  Us 

All  other  types  of  baking  powder  except 
phosphate  powders,  of  which  Rumford’s 
Baking  Powder  and  Rumford’s  Yeast 
Powder  are  the  chief,  have  been  a  bone  of 
contention  between 
chemists,  legisla¬ 
tors  and  the  trade 
for  years. 

This  contention 
has  run  the  whole 
gamut  of  purity, 
wholesomeness,  le¬ 
gality  and  profit. 

Rumford’s  Pow¬ 
ders  are  in  a  class 
alone — no  one  has 
ever  questioned 
their  purity  or 
wholesomeness,  no 
laws  have  ever 
made  them  illegal, 
and  no  retailer  has 
ever  questioned  the 
profit  that  they  pay. 

More  than  that 
they  stand  up  and 
do  their  work  in  the  consumer’s  kitchen. 
Why  not  sell  them  and  keep  out  of  the 
baking  powder  fussing? 

RUMFORD  CHEMICAL  WORKS 


Providence 


Rhode  Island 


rj  1 

GelatinE 


HIGHEST  HEDfll.WOPLOS  FAIR) 


CHARLES  B.KKOX 

JOHNSTQWN.W.T.UJiA. 


Do  You  Know  That 

Knox  Gelatine 
Advertises  You? 


<|  Every  customer  knows  that  a  grocer  who  sells 
KNOX  GELATINE  sells  the  best  brands  of  other 
goods. 

<If  We  guarantee  KNOX  GELATINE  to  give  per¬ 
fect  satisfaction,  refunding  its  cost  if  it  shouldn’t. 

<]f  When  we  please  customers  and  see  that  you  get 
a  good  profit,  we  figure  that  we  have  done  it  all. 

<If  That’s  why  we  believe  you  will  push  KNOX 

GELATINE. 


Chas  B.  Knox  Company 


JOHNSTOWN 


NEW  YORK 


in  whiting  to  advertisers  kindly  mention  “grocery  world  and  general  merchant*' 


42 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


-17— 


FARINACEOUS  GOODS. 

Corn  Meal-  W- 

White,  granulated,  too  lbs .  1  •  9° 

Yellow,  granulated,  100  lbs .  1 -95 

“  table,  100  Ids . . .  1.90 

Western,  yellow,  granulated,  too  lbs .  1  •  75 

Mother’s,  white,  24  packages .  1  80 

“  yellow,  24  packages .  1  80 

Farina — 

Hecker’s,  24  is . per  case  1.50 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.95 

Michigan  Pea,  bags  160  lbs .  2.35 

Red  Kidneys .  *'9S 

Peas— 

Green . . .  *'35 

Scotch . 

Split,  yellow . . .  *  •  3° 

“  green . . . — . . 

Lendls—  Per  lb. 

000000,  no-lb.  bags . . . . . °27i 

Less  Quantity . . 

Shaker  Com — 

Fancy,  barrels . . . . . 

Less  quandty . — . . 

Hominy— 

Lea’s  Breakfast,  10  packages . per  case  1 . 60 

*•  Pearl,  100  lbs . . per  bag  2.20 

Schumacher’s  Breakfast,  xo  pkgs.  to  case..,,  x  43 

Western  Pearl,  xoo-lb.  bags- .  x  .75 

“  Grits,  100-lb.  bags . . . .  x  ■  75 

Mother’s,  Grits,  36  packages .  2.35 

“  Pearl,  coarse,  36  packages .  2.3s 

Barley — 

OO . 

No.  3,  100  lb.  bags . . .  2.35 

Noodles—  Per  case. 

Smith’s,  30  10-c. packages . . .  x.90 

“  assorted,  5  and  10-c .  x.90 

Golden  Egg,  5  and  ro-c .  x .  70 

“  5-c . . .  r-7° 

“  xo-c . - . .  x.70 

Royal  Crown,  4  dos.  5c. . . .  1.30 

Royal  Crown,  2  doz.  xoc . . .  x .  xo 

Oatmeal — 

B,  boo  lbs . perbbl.  4  95 

B,  xoo-lb.  kegs . per  keg  a. 90 

Mother's,  steel  cut,  24  packages .  2 . 65 

Oaten  Goods—  Per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1-47/4 

“  “  20  packages,  large..  3.90 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  s  .00 

“  90  lbs . per  keg  a. 62% 

“  90  lbs . per  tack  2.35 

Standard,  x8o  lb.  bble .  4-50 

“  90-lb.  bags,  fresh .  2.  20 

Mother’s,  compressed,  18  tins .  2.12 

Sago— 

Colburn’s,  36  x-s . 0651 

Fine . - . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . o;% 

Colburn’s  Hasty,  36  packages . 06J4 

Minute,  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .03^ 

Pearl,  150  lbs . - .  “  03 

“  less  quandty- . - .  "  -°3% 


CEREAL  SPECIALTIES, 


Ralston  Breakfast  Food,  j6  as . per  case  4.50 

Egg- O-Sec ,36  packages .  2.50 

M  Corn  Fiaices,  36  packages .  a. 50 

Mapl  Flake ,  36  packages .  *4©5 

5-case  lots .  3-^5 

Post  Toastie,  36  packages . .. . ~  a .  80 

Postum  Cereal — 

1  doz.  io-oz.  and  y2  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4*°5 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  50  packages. .  5  00 

•4  25  packages  .  *.60 

Mother's  Corn  Flakes,  36  packages .  2,55 

“  Wheat  Hearts,  18  packages .  1.90 

Cream  Wheat,  3b  packages .  4 . 50 

Wheattet,  30  packages .  3.6* 

Wheatfina,  30  package**  . . .  4  5° 

Grape  Nuts,  24  packages . . . . .  2 . 70 

Triscp't.  30  packages .  2 . 5® 

VHos,  30  a-lb.  packages .  4  •  *5 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  t.8o 
rl-O  Company. —  Per  case 

Force,  20s . 2.00 


Kym-Klnks.  36s . . . •*«  z*45 

Presto,  small,  x8s . x .  60 


2.23 
X  .60 


Presto,  large,  10s.. 

Flour,  self-raising,  9mall,  x8s . . 

Flour,  self-raising,  large,  xas . ~~~ .  2.10 

Buckwheat,  compound,  small,  18s .  x.50 

Buckwheat,  compound,  large,  xas .  1.50 

Pancake,  18s . — •  x .  50 

H-0  (steam  cooked  oatmeal),  X28 .  x.55 

Pawnee  Oats,  regular  site,  18s .  1.50 

Pawnee  Oats,  family  size,  ?os,  without 

china  ware . . . . .  3 .  oe 

Pawnee  Oats,  family  size,  10s,  with  china...  3.40 

O-G,  18s . — .  1.50 

O-G,  family  size,  china,  2os^ .  3.40 

O-G,  family  size,  no  china,  20s . .  3.00 

DE-FI,  barrels,  180  pounds .  5.00 

DE-FI,  sacks,  90  pounds . . .  2.35 

Quaker  Oats  Co.,  Tne — 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package- .  1  45 

Banner  Oats,  20  packages .  4.00 

8 uaker  Breakfast  Biscuit,  24s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  s.8o 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s .  a .  40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1.95 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2,  24s .  x  .85 


-1 8— 


Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  *  -4° 

Pettijohn’s  Breakfast  Food,  18s .  1-97% 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36s .  4-25 

Quaker  Oats,  x8s . . .  *-45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4  *5 

Schumacker’s  Farina .  **4° 


GELATINE  AND  PREPARED 
DFCSERTS. 

Per  doz. 

Knox’s  Crystal .  x-X2j4 

44  Acidulated . 

Cox’s,  large .  i-6o 

44  small . 91% 

Plymouth  Rock,  pink  or  white .  x.20 

Nelson’s .  *-4° 

Bromangelon,  assorted,  3  doz . *1% 

Jell-O,  assorted  flavors.  2  doz . 86 

Jell-O  Ice  Cream  Powaer,  2  doz . 91% 

Jellycon,  assorted  flavors.  3 %  doz . . 

Chalmer’s . . . 9° 

Mothers’,  small,  x  doz . . . 45 

44  large,  x  doz . 9° 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddine,  assorted,  s  doz . per  case  2.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  aoz.  1 .  xo 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .9# 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Domestic. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^ 

44  Elbows,  square,  25  pkgs . 05^ 

"  Macaroni,  long,  25  pkgs . 05^ 

44  Spaghetti,  long,  *5  pkgs . 05^ 

“  Vermicelli,  square,  24  pkgs . 05^ 

“  Macaroni,  bulk.  25  pkgs . 05^ 

Woodcock,  long,  94  pkg . 10% 

Crystal,  long,  25  pkg . 0654 

Crystal,  Elbows,  24  pkg . 06% 

Crystal,  Spaghetti,  25  pkg . 06*4 

Crystal,  Vermicelli,  25  pkg . 0654 

Extra,  long,  25  pkg . 04^ 

Imported. 

B.  S.  J.  Macaroni.  25  pkg . 08% 

B.  S.  J.  Elbows,  25  pkg . 08% 

B.  S.  J.  Spaghetti,  25  packs . 08% 

B.  S.  J.  Vermicelli,  25  packs . 08% 


Brass  14.00 
Brass  9.00 
Brass  7 . 00 
Brass  6.00 


FIXTURES. 

H.  F.  Heacock— 

Scales,  No.  i,  Tin  Scoop,  xo.oo 
Scales,  No.  a,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
SoMes,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

6oo-lb.  Platform  Scale. .  xa.oo 

Tea  Caddies,  Red,  No.  5* .  14.00 

Tea  Caddies,  Red,  No.  93 . . .  10.00 

Tea  Caddies,  Red,  No.  54 . 8.00 

Tea  Caddies,  Red,  No.  35 . 5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . .*5 

Scoops,  Galvanized,  Starch..., . 15 

Tobacco  Cutters . 1.15 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders. . 75 

Barrel  Covers,  21  in .  3 . 5s 

Barrel  Covers,  19  in. .  3.00 

Cheese  Cutters . -  15.00 

Bung  Bores,  No.  s,  1%  to  2  in . -  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18- .  45. oe 

Less  >5  per  cent,  discount. 

Counters. 

Sherer’s  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers 

614 .  3  feet,  8  inches .  9 . - 

&'A .  4  feet,  10  Inches . xs- . 

1  o*| . 6  feet,  15. . 

12U .  7  feet,  3  inches . 18. . 

14U .  8  feet,  £  Inches . .21 . 

16% .  9  feet,  8  inches . .24. . . 

1834 . 10  feet,  xo  inches . zf. . 

20 >4 . _..xs  feet,  . .30— . 

Capacity  of  Drawers,  40  to  00  lbs.  each 

Scoops. 

Indestructible,  No.  4. . . . per  doz. 

"  No.  5 .  “ 

“  No.  6. .  <• 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 

“  “  No.  4...  “ 

"  "  No.  5...  “ 

X  Quality,  No.  3 . . . . —  “ 

"  No.  4 - - — .  " 

“  No.  5 - - 


Each. 
18. oe 
22.00 
28.00 
32.00 
36.OO 
40.00 
45.00 

30.00 


9.00 
12.00 
15.00 
4.00 
5-40 
7. 20 
2.60 
3.00 
5-40 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  44 
Large  cartons  or  tins,  t  doz.  in  case.  44 

Dime  Tumblers,  s  doz.  in  case.. .  44 

Bulk,  15  lbs..— . ....per  lb. 

Thredded  Fish. 


Thistle,  24  packages . 65 

Swansdown,  2  doz . per  doz. 

Osprey.  2  doz . .  “ 

Swift  &  Co.— 

Talisman  brand,  20-lb.  boxes.- . per  lb. 

“  cartons . per  case 

Fresh  Codfish  Steak. 


—19- 


New  MackercL 


Count 
(about) 

New.  to  bbl. 

Ex. Norway,  No.  x.. .170-190 
Ex.Norway,No.  s... 230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway, No. 4.420-460 
Summer 
Ex. Bloaters,  XX....ioo-ixo 
FancyShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2.. 350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 

Large,  No.  a . 210-220 

Cape  Shore.. . xio-120 

Holland . 4C0-450 


200 lb.  100 lb.  50  lb.  10 lb. 


35. co  18.10  9.25 

25.00  13.10  6.65 

19.00  10. 10  5.25  1.20 

17. 00  9.10  4.75  1  10 


2.03 

1.50 


35-00 
28.00 
36.00 
24.OO 
16.00 
15.00 
X4.OO 
13. CO 


18.10 

14.60 

13.10 

12.60 

8.60 

8.10 

7.60 

7. 10 


9  a5 
7-50 

6.65 
6.50 
4-50 

4.25 

3.90 

3.65 


2.00 
1.65 
1.50 
1.40 
1.05 
1 .00 
•95 
.91 


16.00 

11.00 


8.60 
6.  xo 


4-5°  1 -°5 


j  Swift  &  Co  - 

Talisman  brand,  24  i-lb.  tina . »por  case 


j  *0 


4.60 

3.6s 


Herrins. 

200  lb.  100  lb  50  lb.  10  lb.  8  lb. 
Lab.  Split, Lg.  No.  1...  7.00 
Lab. Split, Lg.  No. 2.-  6.00 
Shore,  Round,  Large.. 

Shore, Round,  Med  ...  7.00 

Ocean  Fish .  5.00 

Shad,  No.  1,  Mess .  xx.oo 

Shad,  No.  s,  Mess . 

Haddock.  Pickled... _ 

Red  Salmon .  ia.eo 


4.10 

3.10 

6.10 


3«5  -75 


6.6* 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies.  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

xi  3«,  wood  boxes . 

12  as,  “  . 

»4  is,  “  . 

10-lb.  boxes . 

5-lb.  “  . 

Cakes,  14  in  fancy  box . per  case 

“  xo-lb.  cartons... . per  carton 

24  jars,  fancy  box.. . 


•«7 

.06K 

.06 


Strips,  40  size,  boxas . . . 

“  ao  “  . . 

Middles,  40  size,  boxes . . 


Per  lb 

•  15K 

*5% 
.  x6 

•15 

•15 

2.80 

x.20 

3-xo 

1.65 

.xo 

•  10  y. 
.  12 
•I*5i 


Dressed  Fish  Bricks. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 06 

Snow  White,  x-lb  bricks,  ao  lbs . . . 

Favorit#  Cod,  a-lb.  bricks,  40  lfaa_ . 


•07 

■07X 


Star  Brand  Boneless  Herrins. 


Beardsley — 

Tins,  large  size,  x  and  a  doz.  In  case . 

“  small  size,  a  doz.  in  case . 

Small  Tumblers,  a  doz.  In  rase . 

Large  Jars,  sealed,  a  doz.  in  case . 


1.50 
.90 
.90 
1  •  5* 


Loose  Codfish. 


Extra  Large  Georges  Cod. . 

Large  Bank . 

Medium  Bank. . 

Pollock. . j. . 

Hake. . . . 

In  original  cases,  450  lbs.,  &  e.  leu. 


Smoked  Fish. 


.  16 
•*3 
•*7 


> . 

2. 10 


xoc.  size,  24  screw-top  jars  ...... 


Sliced  HsIihnL 

Swift  &  Co.,  in  glass,  24  jars . . . 

“  24  cartons . . . 


3. 10 
a.  ze 


FRESH  FISH. 


Per  lb. 


Cisco . 

Halibut . 


Large  Hake 


Spanish  Mackerel..., 

Sheepshead . 

Smelts . 

Flounder . . 

Cat  Fish . 

Butterfish,  frozen..., 

Ells . 

Sea  Bass,  frozen . 

Weak . . 

Blue,  frozen . 


Rock . 

Boiling  Rock . 

Steak  Fish  %  cant  per  lb.  additional 


- 

.08 

- 

.15 

.14 

- 

.  20 

.06 

- 

.07 

— 

•07 

••5 

- 

.06 

- 

•IS 

- 

.15 

.IS 

- 

.20 

- 

.08 

- 

•  13 

- 

.06 

— 

.  1# 

- 

.08 

.07 

- 

.  10 

- 

•  ij 

.so 

- 

•  35 

- 

.10 

- 

»s 

OYSTERS. 


•,0H 

5* 


Cove,  Primes . per  M. 

Cove,  Culls .  44 

Blue  Points .  “ 

Blue  Points.  . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockawayi . per  bbl. 


4-5o  ~ 


10.00 

5.00 

5.00 

6.50 
9.00 

4.50 
5  1* 


CLAMS. 

Clams . per  M .  6 

Necka .  “  5 


o«  -  9 . 
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DRIED  FRUITS. 


Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes . 

Connoisseur  Clusters,  22-lb.  boxes . 

California  Clusters,  20  No.  1  pks . 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  io-box  lots . 

Standard  Brands.  28-lb.  boxes . 


Per  box 

•  95 

2.05 

1  ■  75 
Per  lb. 

• °5 7A 
•05 

.04% 


•06  y2 

.06 

• °6 y 


.08 

■<>7% 

.06* 


New  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10-lb.  boxes... ..per  lb. 

Smoked  Salmon,  whole  fish... .  44 

Cromarty  Bloaters,  50s.. . per  box 

44  44  100  s .  44 

Swift  &  Co.—  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size.  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

.  1.80 


.07 


Seeded — 

Owl,  Ex.  Fancy,  36-is.. 

Union  Seal,  Ex.  Fancy,  36-is . 06% 

Ensign,  Fancy,  36-is.. 

5  or  io-box  lots . . 

G.  &  S.  Fancy,  36-is.. 

5  or  io-box  lots.. 


•o  ey8 

.o6y 


Admiral,  fancy,  40-is . o6}& 


Queen  Bee,  choice,  36-is.. 
Easter  Brand,  choice,  36-is.. 


06  M. 

■ V. 


Pride  of  Malaga,  choice,  36-is . o5 


5  or  10  box  lots.. 


05% 


Jay  Eff,  choice,  36-is . 05^ 


5  or  io-box  lots 


05  5/z 


Seedless — Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 

Fancy,  new,  5  crown,  boxes  about  30  lbs . 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy,  new,  36-is . 

Thompson  extra  fancy  Bleached,  new,  50-lb. 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Thompson  Seedless, 50-is . 

Notawun  Brand,  Thompson’s  Seedless, 

fancy, .new,  45-is . 

Victor  Brand  Sultana  Seedless,  40  i-lbs . 

5  or  io-box  lots . 

Thompson’s  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  io-box  lots . 

California  Sultana,  fancy,  50  lb.  boxes . 

5  or  io-box  lots . 


.091/ 

.08% 


•  io> i 
.06% 
.06% 

•06  y. 


.o6yt 

■oslA 

•05/4 

.04*4 


Prunes — 


20-  30, 
30-  40, 
4°-  SO, 
50-  60, 
60-  70, 
70-  80, 
80-  9O, 
90-100, 
30-  40, 
40-  50, 
50-  60, 
60-  70, 
70-  80, 
80-  90, 
90-100, 
100-120, 


25  lbs.. 
25  “  .. 


25 

25 

25 

25 

25 

25 

50 

50 

50 

50 

50 

50 

50 

SO 
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■  0644 
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•  05  Ya 

■cay. 

•  <>4/4  . 


•  06  }4 

.06 


•05K 
•  04  Vs 

■04% 


•04 


Prunes — Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 


Figs- 


Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,*  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  “ 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Wheel  Brd  fancy  new  Moorpark, 25  lb.  bxs. 

Forest  King,  fancy,  new,  25  lb.  boxes . 

Victory,  fancy,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Commander  Brand,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Red  Banner,  extra  choice  bright,  35  lb.  bxs. 

5  or  10  box  lots . 

Champion  Brand,  25  lb.  boxes . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 


•03  3A 
•03^8 
■03% 
•03K 


.06^ 

.c6% 


Currants  — Gold  Medal,  new, 361s . 

Gold  Medal,  new,  25  lbs.,  loose . 

Admiral,  new',  40-is . 07% 

Admiral,  new,  30  lbs.  loo«e . 07*4 


•07^8 

•°7>6 


Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . . . 13 Vx 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12 


Per  lb. 


Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . * . 12 

Dates —  Per  lb* 

Fard,  fancy,  new,  boxes  about  14  lbs . 08^ 

Hallowe'en  very  fey.  new  (Gldn)  abt.  7olb.  .04% 

Sair,  new,  about  70  lbs . . . 04J4 

5  box  lots . 04 

Century,  new,  30  packs . per  pack  .05^ 

Orient,  new,  pitted,  30  packs .  44 


•77/4 
•  i-K 


•  12# 

.12 


Per  lb. 


•14^4 
.14  54  ' 

'liU 

.  12 

•  II  Ya 

•  i.}4 

•  »K 

.11 

.ioAs 

■*°x 

•  UK 


Cherries —  . 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted.  25  lb.  boxes . 

Wheel  Brand  unmtted,  new.  Cal.  Black 
Tartarian,  25  lb.  boxes . 


Per  lb. 


•2754 
•  »3J4 


Nectarines — 

Reliance  Brand,  choice  white,  25  lbs. 
5  or  io-box  lots . 


Per  lb. 
06% 
.06H 


Peaches — 

Purple  Ribbon,ex.fcy  jumbo, yellow,25 lbs. 
G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25 Ibs. 
Purple  Ribbon,  ex. fey,  large,  yellow,  25  lbz. 


Per  lb. 
.10X 
.10 
.09 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

IIS 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


TO  THE  TRADE: 

You  Should  in  Stocking 

CEYLON 

TEA 

Be  Ever  Careful  to  Buy 

m 

The  Better  Grades 

i 


It  Is 

The  Most  Profitable 

Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.10 


9 

“ 

1  “  . . 

....  1-75 

9 

2  in  crate  . 

....  1.65 

8 

“ 

1  in  barrel . 

....  1.25 

8 

“ 

2  in  crate . 

8 

“ 

3  “  . 

7 

n 

2  -  . 

. 95 

7 

*l 

3  “  . 

. 85 

Cocoanuts —  Per  sack. 

Porto  Rico,  extra  fancy,  80  size .  3.50 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.10 

176-200 . 2.50 

216-250 .  2.25 

“  288-300 .  2.15 

Go’den  Russetts,  126-150 .  2  75 

“  176-200 .  2.25 

**  216-250 .  2.00 

44  288300 .  2.00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46 .  .  4.00 

5464 .  4-oo 

"  80-96 .  3.50  -3  75 

Golden  Russetts,  36-46 . . .  3.50  -3.75 

“  5464 .  3-50 

“  80-96 . .  3.25 

Cranberries—  Barrels.  Crates. 


Extra  fancy,  dark  color . 

2  .OO 

Fancy,  well  colored . 

I.85 

Choice,  medium  color . 

Messina  Lemons — 

.  5-5° 

1  50 

Per  box. 

Extra  fancy,  300  size . 

3  -5° 

360  size . 

3  25 

Choice ,  300  size . 

3.00 

“  360  size . 

California  Lemons — 

3.00 
Per  box. 

Extra  fancy,  300  size . 

“  360  size . 

4.00 

4.00 

Choice,  300  size . 

3-50 

“  360  size . . 

Almeria  Grapes — 

3-5o 
Per  keg. 

Extra  fancy,  60  to  64  lbs . 

“  58  to  60  lbs . 

5-50 

5  00 

Fancy,  60  to  64  lbs . . 

“  58  to  60  lbs . . 

4-50 

4.00 

Fancy  Tangerines — 
120  size  . 

144  size  . 

168  size  . 


Per  strap. 
4.00 
4.00 
3-75 


HORSERADISH. 

Tumblers,  xo-c.  size,  2  doz . per  doz.  .62 

Tumblers.  5-c.  size,  2  doz .  “  -45 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  “  .80 

Tumblers,  imt.  cut  glass,  10-c.,  2  doz.  “  .80 


INK. 

Arnold’s,  black,  32 . . . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  . . 23 

Stafford,  Commercial,  32 . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys — 


Macbeth 


iNO.  o,  x 

Cold  Bla 


No.  0. 

No.  1. 

No.  a. 

4.20 

4-50 

5.10 

3.60 

4.20 

4.80 

2.70 

3-30 

3.90 

2.  xo 

2.70 

3.30 

ts . 

-5  doz. 

2-75  - 

3-75 

No.  1. 

No.  a. 

•75  *5 

.90  1.00 

No.  1.  No.  a. 

•  55  75 

Per  doz. 


Jumbo  Chimneys,  plain . per  doz. 

44  dec.,  107..  u 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

OH  Cans— 

i-gal.,  glass .  2.25 

1 -gal. ,  galvanized,  Pearl. .  x .  90 

5-gal.,  Lennox,  spout .  5.50 

5-gal.,  "  spigot .  6.50 

5-gal.,  Columbia . 7.00 

5  gal.,  Banner .  8.00 

5-gal.,  Climax,  pump . 10.00 

5-gal.,  Home  Rule,  pump . -  12.00 

Lanterns — 

No.  o,  Standard .  4.50 

No.  o,  Dash  . .  6.50 

Cold  Blast .  8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^ 

“  “  “  25-lb.  boxes,  lb.. . 06% 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doz .  3.15 

Babbitt's  Lye,  4  doz .  3.20 

Lewis' Lye .  3.25 

Red  Seal,  2  doz .  1.90 

“  4  doz .  3.70 

Popular,  4  doz . x.45 


MATCHES. 

Double  Tip— 

Ohio  Blue  Tip,  No.  xo,  1  gross .  1. 

“  "  No.  20,  1  gross .  x , 

"  “  No.  20,  x 00  packages .  3, 

'*  44  No.  50,  1  gross .  4 

**  “  No.  50,  20  packages .  3 

Desk  Noiseless,  No.  50, 1  gross .  4. 

“  No.  50,  90  packages. .  3, 

Ohio  Noiseless,  Ne.  50,  1  gross .  3. 

Silent  Witch  Noiseless,  No.  50,  x  gross .  3. 
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American —  Gross 

No.  2 .  1.35 

“  10-case  lots .  1.30 

Battle  Axe,  No.  5,  red  head .  .  3.50 

Birds  Eye,  No.  5 . 100  packages  3.50 

Black  Swan,  No.  5,  noiseless  tip .  3.50 

Blue  Hen — 

No.  2 .  1.60 

“  10-case  lots .  1 . 50 

No.  5 .  4-*5 

"  a-case  lots .  4.00 

Cat  and  Mouse — 

No.  2 .  1.85 

"  10-case  lots .  1.75 

No.  3 .  2.80 

“  7-case  lots .  2.65 

No.  4 .  3.70 

“  5-case  lots .  3.50 

Chips — 

No.  e . too  packages  3.50 

“  . ••• . 30  “  1.75 

Black  Diamond,  No.  5 . too  boxes  3.50 

“  “  6-case  lots . 100  “  3.35 

Doric,  No.  2 . 90 

Grocers  No.  2,  3  gross . case  5.25 

Globe,  No.  i,  3  gross . case  2.85 

Ignito,  1  gross . 75 

Mazeppa — 

No.  5 .  3.75 

“  5-case  lots .  3.50 

ress — 

No.  2 . 1.90 

“  10-case  lots .  1.80 

No.  5 .  4.75 

“  5-case  lots .  4.50 

Swift  &  Cortney — 

No.  6o,  5  gross . 55 

“  “  4-case  lots, . 50 

No.  80,  5  gross.. . 75 

"  “  4-case  lots . 70 

No.  a .  1.90 

“  10-caseiots .  1.75 

No.  5 .  4.00 

“  i-case  lots. .  3.75 

Searchlight — 

No.  z,  3  gross  . 1.00 

“  “  7-case  lots . 95 

No.  5 .  4.50 

at  4-case  lots .  4.25 

Vulcan — 

No.  5 .  4.20 

Safety,  No.  2 . 55 

“  No.  37 . .50 

Orient,  safety,  65s,  5  gross . 50 

Daily's,  No.  2,  blue  head,  60s,  5  gross . 60 

“  “  “  “  “  2-case  lots  .55 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits . . . 09)4 


■°9 
.oSH 
■  oS% 
■oS% 
.08 

•07  y* 

.10 

.10)4 

6.85 

3- 95 

4- 5° 

•«4 

5- 1° 


*5- 
5»- 

xoo-lb.  bbls . 

150  “  . 

250-  “  . 

450-  “  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  %  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

“  6  10-lb.  buckets . per  crate 

**  6  5-lb.  buckets .  “ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  68-lb.  Duckets, 

per  lb. 

“  **  6  5-lb.  glass  jars,  per  case 

Atmore  &  Son — 

Extra  Familv,  Seedless —  Per  case. 

No.  5,  6  glass  iars . . .  4.50 

No.  3,  6  glass  jars .  3.10 

No.  x8,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  44  “K 
Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails . . .  3.65 

No.  xo,  6  wooden  pails  ... . .. .  6.50 

Celebrated,  Seedless — 

Bbls.,  %s  and  $^s . per  lb. 

Wooden  palls,  18,  37  and  68  lbs .  “ 

Wooden  kits,  Nos.  20-35 .  44 

Wooden  kits.  Nos.  20-35 .  ** 

Keystone — 

Bbls.,  and  . 07^ 

Wooden  palls,  18,  37  and  68  lbs.. . 08^ 

Condensed  cartons,  3  doz.  to  case.....gToss  11.00 
Condensed  cartons,  6j4  doz.  to  case.. gross  xi.oo 

Barrels,  J4s,  . per  lb.  .10 

Wooden  kits.  Nos.  20-35 . **  .08 

Wooden  kits.  Nos,  25-40 .  "  .ioj£ 

Schimmel’s — 

Bbls.,  %  bbls.  and  30-lb.  kits..^. . 07^ 

x8  and  37-lb.  kanakins .  . °73/* 

10-lb.  kanakins,  6  to  crate . per  doz.  10.30 

5-lb.  “  6  to  crate .  “  5.75 

5-lb.  glass  Jars,  6  to  crate .  "  6.15 

Campbell's,  30-lb.  palls . 08 

Mrs.  Wells*  bbls.,  )4  bbls.  and  30-lb.  kits . 06 

New  Year  Dbls.,  kegs  and  30-lb.  kits 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kit 
National,  bbls.,  )4  bbls.  and  30-lb.  kit 


■08  K 

.09 

.08 

Per  lb. 


•IL*. 


Stove  Gasoline, . 

Headlight,  150  test.... 


OLIVES. 


H.  Kellogg  &  Sons,  Agents. 
Theodore  Marquet  Brand — 

64  oz.  Mammoth,  French  bottle.. . 

33  oz.  **  “ 

19  oz.  «  *• 

10  oz.  "  11  . . 

64  oz.  Extra,  French  bottle . 

32  oz.  "  "  . 

19  oz.  "  "  . 

jo  oz.  "  “  . 

20  oz.  Extra  Mammoth,  cylinder. . 

10  oz.  “  “ 

20  oz.  Mammoth,  cylinder . 

10  oz.  "  '*  . 
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Cunier  &  Worth  Brand  - 

Gals.  French  bottle .  15 .50 

64  oz.  “  .  10.95 

3*  oz.  *•  . — .  5.85 

19  oz.  11  . . .  3-9° 

10  oz.  11  ; .  2*35 

12  oz.  Pepper  stuffed,  club  bottle .  2.25 

10  oz.  Celery  “  “  . . .  2.00 

5  oz.  Pepper  “  ring  bottle . 90 

Marquet  Brand — 

6  oz.  "Queens,”  cylinder  bottle .  1.00 

10  oz.  “  club  bottle .  2.10 

18  oz.  Stuffed,  fluted  bottle .  2.40 

)4  Pts.  Fourees .  3.50 

)4  Pts.  Farcies .  3.50 

California,  quart  tins,  large . „ .  3.50 

“  pint  tins,  large .  2.15 

“  quart  tins,  medium. .  3.00 

Olive  Oil — lanserteA 

Bertln  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz. .  4.90 

pints,  2  doz . 2.90 

“  %  pints,  2  doz.. . . . .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  13.50 

"  25-02.  bottles,  1  doz .  10.00 

“  Finest  Sublime,  quarts,  1  doz .  7.00 

“  “  pints,  2  doz .  8.00 

*'  “  )4  pints,  2  doz .  4.75 

“  "  8-oz.  flasks, 2)4  doz.  8.00 

“  "  12-oz.  flasks, 2)4  doz.  10.50 

“  Sublime,  8-oz.  flasks,  2)4  doz .  7.50 

"  “  12-oz.  flasks,  2)4  doz. .  9.50 

Finest  Sublime,  1  gal.,  zo  in  case . per  gal.  2.85 

“  5  ga].,  1  or  2  in  case,  “  2.75 

"  1  quart,  40  to  case...  "  3.10 

Sublime,  i-quart  tins,  40  to  case . .  2.05 

“  34-gal.  tins,  ao  to  case .  2.80 

“  1 -gal.  tins,  zo  to  case. . .  2.70 

“  5-gal.  tins,  1  or  2  to  case.. . .  a. 60 

Nlcelle — 

Large  bottles ,  1  doz .  8 . 60 

Medium  bottles,  2  doz .  9.10 

Small  bottles,  4  doz .  10.00 

S-gal.  tins,  2  to  case. . . .  32. 15 

1 -gal.  tins,  4  to  case .  12.95 

)4-gal.  tins,  8  to  case .  14. 10 

32-oz.  tins,  25  to  case .  25.85 

Trade  discounts  on  quantity. 

Oliver’s — 

1  doz.  large .  7.00 

2  doz.  medium .  7.75 

a  doz.  small .  4.75 

6  1 -gal.  tins . per  gal.  2.35 

10  )4-gal.  tins. .  “  2.50 

»o  )4 -gal.  tins. . . . .  '■  2.60 

Americea  OIL 

Per  doz. 

Stohrer’a,  No.  8,  a  doz . 55 

“  No.  16,  a  doz . 90 

“  No.  32,  x  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrsjppiag. 

Manila —  Per  ream. 

15  x  20,  full,  xo  lbs . 37 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  xo  lbs . 37% 

Special,  X5  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  xo  reams  In  bundle . X2 

Roll,  grocers’,  9,  12,  15,  x8,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  xa,  15,  18,  20  or  24 

inches  wide . 03 % 

Glazed  fibre,  ia,  15,  18,  ao  or  24  inches 

wide . 03# 

Glazed  silk  parchment,  ia,  15,  x8,  eo  or  24 

Inches  wide . . . 03% 

White  tea,  12  x  x6,  reg . per  package  .  14 

Wax  butter .  “  .xi 

Parchment  butter,  9  x  xa .  “  .37^ 


T«Hct  Paper. 


100  5 -cent  rolls . 

100  5 -cent  packs . . 

too  10-cent  rolls . 

100  icv -cent  packs.... 


Per  case. 

...  3 .  JO 

...  3.15 

...  6 . 50 
...  6.50 


Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 


.04)4 

.07 

•»5& 

I 

rt 

Wpt/3 

S 

If 

it 

c=  5 

V  23  aT 

Union  Bear  Auto¬ 
matic,  Self-open¬ 
ing  Square. 

I  <* 
1! 

or  Flyer, 

,  or  Peer- 
itchel  Bot. 

Per  gal. 
•iS)d 

O 

C/3 

OS  ~  . 

■art1" 
u  3 
50- 
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Self-opi 

Square 
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Union 
lng  Sqt 
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less  Sa 

.IX 

K- 

•  47 

.44 

■  39 

•  33 

•29 

.57 

■  53 

•  47 

*4° 

•3* 

I... 

...  93 

•  77 

■z° 

•  59 

•5* 

•45 

2... 

...  1  15 

.95 

•  87 

•  75 

•64 

•§3 

3... 

...  r.43 

«.*s 

X.07 

•93 

■17 

■«5 

Per  doz. 

4- 

1-33 

1.25 

X  .09 

•87 

•77 

5... 

1-55 

1-45 

1.27 

X.IO 

•91 

X4.  OO 

6... 

x.8x 

1.70 

>■47 

1.28 

1.03 

7»5 

8... 

...  2. 67 

*•*7 

2.05 

>•75 

>S3 

r. 19 

4.65 

2.65 

*47 

..89 

*■  *9 
*.67 

>.f9 

1. 67 

>•37 
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...  3  41 

12.25 
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...  4-S* 
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3  55 

. 
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. 

6-55 

16... 

...  4-85 

3  95 
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. 

. 

. 
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20... 

4-45 

4.29 

*•45 
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...  5.81 

4-93 

4  73 

. . 

. 

. 

515 

Pric«  per  1,000  and  not  leas  than  500  lota. 

*•95 

Plain  flour  sacks,  iaU 

-lb . 

per  M. 

4.00 

4-65 

(i 

»5-H 

. 

. 

44 

5-75 

2.65 

M 

5o4b. . 

XX. 25 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  s.75 

10-oz.  jars .  “  2.50 

u  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  "  .90 

“  5-gal.  kegs . per  Keg  2.00 

Pigs’  Feet,  10-lb.  palls . per  paS  1.00 

“  5-gal-  . per  keg  a  25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

44  Tripe,  in  glass .  “  x.io 

44  Ox  Heart,  in  glass .  “  1.10 

"  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pa U  .50 

“  ro-lb.  palls . .  "  x.oo 

POTATO  CHIPS. 

i-lb.  packages,  bbls.,  25  lbs . . . i8)4 

Loose,  bbls.,  30  lbs . . . 18 

)4 -lb.  packages,  12-lb.  boxes . 20 


POPPING  CORN. 

Brad's  “  Tip-Top  ” —  Per  case 

50  zo-oz.  packages . 1.75 

too  10-oz.  “  . . . . . . . .  3.25 

24  20-0Z,  “  1.60 

4820-oz.  “  „ . 3.00 

I-X-L,  40  is,  White  Rice . . . .  a. 25 

PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz . 1.50 

Large,  1  doz . „ .  2.75 

Peanutene,  No.  2  jars,  2  doz .  x . 85 

“  No.  4  jars,  3  doz . 92  % 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1 . 25 

Large  jars,  1  doz .  2.25 


PICKLES. 


45  gals-,  1200s,  H.  G.  &  Co . 

45  gals.,  2500s,  Williams  Bros.,  fancy.. 

10  gals.,  300s,  44  . 

10  gals.,  450s,  “  . 

10  gals.,  600s,  “  . 

16  gals.,  600s,  “  . . 

16  gals.,  600s,  44  dills . 

45  gals.,  1400s, 


8.25 

2.25 
2.65 
2.65 
4  50 
4-5° 

10.25 


C.  &  B.,  Chow  or  Gherkins,  pints .  3.30 


2.40 

.92H 

.92)4 

.92)4 

.92)4 

.92)4 

1.20 

i-35 

2.75 

3-40 

5-25 


half-pints 

Celery  Sauce,  Yorkshire,  2  doz . per  doz. 

Chow,  44  pints,  2  doz.  “ 

Gherkins,  sour,  “  “  **  44 

Mixed,  “  “  44  44 

Assorted,  “  “  “  r  “  “ 

Gherkins,  sweet,  “  14  “  “ 

White  Onions,  “  “  “  “ 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg 

44  1, 000s,  5  gal . . .  u 

“  2,000s,  5  gal .  “ 

Chow-Chow,  No.  x,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal.e .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  x.oo 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz.. . 85 

No.  8,  Sweet  Gherkins,  2  doz . 85 

No.  8,  Sour  Mixed,  2  doz . 85 

No.  8,  Sour,  assorted,  2  doz . 85 

No.  8,  Chow-Chow,  2  doz . 85 

No.  8,  Onions,  2  doz . 87# 

VINEGAR. 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . 

Pure  Cider,  40  grain . 

“  45  grain . - . 

Corson’s  Gold  Seal  Cider,  pure  apple  . 

White  Wine  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz. 


•15 

.  12 


90 


White,  distilled,  40  grain . 08 

“  “  45  grain . 09 

“  11  extra  strength . 15 

Crosse  &  Blackwell’s . . . per  doz.  2.00 

PROVISIONS. 

Hams,  sklnback,  18-20  lbs . . . i;  )£ 

“  14-16  lbs . 1574 

"  10-12  lbs . 1574 

Picnics.  6-8  lbs . >3 

N.  Y.  Shoulders,  lo-ta  lbs...., . 

Dried  Beef,  sets  city  smoked . 18 

“  tenders  and  Knocks . . . 18 

“  flats . 

“  air  dried,  sets . 

“  “  tenders  and  knucks . 21 

Jersey  Pork,  butt . per  bbl.  24.50 

“  family.... . .  “  27.00 

Breakfast  Bacon,  rib  In . .  .  16 

“  boneless . . . 17 

S.  P.  Bellies.  14-15  lbs . J454 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs .  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  *4 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  )4-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  is  lbs.. . .  .  16 <4 

11  to  14  lbs. . . 1674 


**  *'  14  to  16  lbs.. . 

“  sklnbacks . 

Shield  Hams,  10  lb.  average . 


■■  14  ■■  . 

*•  16  •*  . . 

••  18  •*  . 

"  skinbacks . 

Picnic  Hams,  5  to  6  lb«._ . 

"  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut,. . 

"  "  short  cut . 

Beef  Bologna . . . 

Shield  Parafined  Bologna. . . 

Berliner  Ham . . . . . 

New  Orleans  Luncheon  Meat . . . . 

Star  Cooked  Ox  Tongue . . . . 


•  16  J4 
-•7 
.15 

•  rj 
IS 

•  IS 

•13 

•13 

•  I7« 
.18 
.10 

•  o8)4 

.10 

.12 

•30 
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Nobody  can  make 
a  better  wagon 
than  we  do,  and 
nobody  can  make 
as  good  a 
cheaper  ::  :: 


We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 

Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 
PHILADELPHIA,  F>A. 


Benzoate  of  Soda 
or 

ATMORE’S 

Mince  Meat 

which  contains  none. 

Ct&vnxnjJc  ~?u-J 


ATMORE  &  SON, 


Philadelphia. 


i  of  The  American  Assn,  tor  the  Promotion  at  Purity  In  Food  Products. 


IF  YOU  ASK  YOUR 
CUSTOMERS 

which  they  prefer — foods  containing  ques¬ 
tionable  coal  tar  drugs  or  the  kind  that  are 
absolutely  pure,  you  will  speedily  get  your 
bearings  on  the  Benzoate  of  Soda  question, 
Then  ask  them  what  they  think  of 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

(THE  KIND  THAT  CONTAIN  NO  PRESERVATIVES ) 

Our  stand  for  purity  in  food  products  is  well 
known  and  the  consumer  has  absolute  confi¬ 
dence  in  the  57  Varieties. 

Don’t  you  think  it’s  pretty  good  business  to 
take  advantage  of  this  established  confidence? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


1 

Bought  Simply,  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 


40  cents  a  pound 


Packed  In  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  SSiSSST. 
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Swift  &  Co.— 

Premium  brand  H&flu,  8  to  zo  IbaM  eeUlaOOOM 

n  lb.. 


14  to  *6  lbs . 

iB  lb... . ......... 

skfemed,  18-20  lbs.- 
balled,  detailed,  fas- 


•  *7 

.17 

•  *7 
•«7 

.•8 


44  Dried  Bed,  losidfiB. . . 

44  Beef  Tongues.  short  cut.  ... 

Winchester  brand  Hams,  skinned,  all  aver.. 

44  44  8  to  10  lbs.  aver... 

“  “  12  lbs.  aver . 

44  44  14  to  16  lbs.  aver... 

44  44  16  to  18  lbs.  aver  .. 

44  44  Picnic . 

Above  average  loose,  if  packed  *  cent  a  lb.  adv 


,»6 

.12 

.20 

.19 

.15K 

•  •  s‘A 

■15* 

■IS* 


•12* 

ance. 


per  lb. 


.11* 

.11* 

.11% 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb. 

Tierces,  about  340  lbs . 14* 

Plain  tubs,  50  and  60-lb.  cans . 14* 

10-lb.  tin  pails,  60  lbs . 15K 

5-lb.  44  60  lbs . t5 Yt 

3-lb.  44  60  lbs— . 15% 

Armour’s — 

Shield  Pure,  60-lb.  tubs., . 

Simon  Pure  Leaf,  38,  5s  and  10s . 

White  Cloud  Compound,  tubs . 

44  44  tierces . 

Vegetole,  tierces . 

44  tuDs . — . 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leafbrand,  tierces.. . . 

Jewel,  compound,  tierces. . . 

Cotosuet,  tierces . . . 


15* 

•  17* 

.11* 

.u'/a 

.  nji 

■  it* 


•  15* 
•14* 

•11*8 


DRESSED  MEATS. 


City  Dressed  Beef — 
Choice,  native. . 


Common . 

Western  Dressed  Beef- 

Choice,  native  cattle . 

Common  to  fair . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogt — 

Pigs . 

Hogs,  heavy . 

44  180  lbs . 

44  160  lbs . 

44  140  lbs . . . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

44  44  culls  . 


Per  lh. 

•8*-.*o 
.07  -.09 


.08*-.  10 

07  -  oa 


.11*-. 15 
•  i»H--»s 


•  It*-. IS 
.11*-. 12 

.11*-.  IS 
.II*-. 12 
.II*-.  IS 


Sheep,  choice . 

44  medium ._ 


.12  -.14 
-.  10 
.09  -.10 
.08  -.09 


BUTCHERS’  SUNDRIES. 

, . each 


Fresh  Steer  Tongues . 

Cew  Tongues . 

Calf  Heads,  scalded  . . . 

Sweetbreads,  veal . per  pair 

44  beef . per  doz. 

Calf  Livers . per  lb. 

Beef  Kidneys . per  doi. 

Beef  Livers . 

Ox  Tails . per  doi. 

Hearts,  beef. . per  lb. 

Rolls,  beef. . i 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 13 

44  44  western  . . .  .  ij 


5« 

■03 


-  -75 

-  .70 

-  -75 

-  -50 
-1. 00 

-  *5 
-1 .00 

-  .06 

-  65 

-  .05 


.14* 

•14* 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 


Turkeys — 


Per  lb. 


Old  hens  and  toms .... 


Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  3*  to  4  lbs. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3*  lbs. 


We 


3  to  3*  lbs.  to  pair,  fancy . 

fair  1 


r  to  good . ij 

Fowls— 

Western,  fancy . — 

Heavy  Roasters,  4  to  5  lbs . *0 

Fair  to  good. . 18 

Old  cocks . 12 *-.13 


.26 

-.28 

.26 

-.28 

•*3 

-.25 

.20 

-.22 

*5 

-.28 

•»4 

-.28 

*5 

-.28 

•*9 

-.22 

•  *9 

-.22 

-.17 

.  18 

-.19 

.  to 

22 

.18 

-.19 

•  ia*-*3 

squabs — 

Prime,  large,  fancy  ... 

Mixed, . 

Dark . . 


Per  doz. 
3.50-4.50 

2*  75*3- 7S 

i.je-a  00 


LIVE  POULTRY. 


Spring  Chickens,  nearby,  1*  to  a  lbs . 

Large  Springers . - . 

Roosters . . . . 

Ducks . .  .15  -.16 


Per  lb. 
.tj  -.20 
.16  -.18 
•i6  -.17 

II  -.12 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning— 

Small,  or  10c.  size,  e  doi . per  doc.  .oe 

44  1  doz .  44  .90 

Large,  or  ejc.  sice,  1  doz. . .  44  1.80 

1 4b.  cans,  1  doz . . . per  case  4.30 

j-lb.  cane,  *  dos- . — .  44  10.00 


SAUER  KRAUT. 


Rxtra  quality,  long  cut,  about  52  gal  .  6.15 

15-gal.  kegs .  a. J5 

Webster,  Ho.  j,  fancy,  N.  Y.  State,  a  doi _  .  (g 

Compass,  No.  3,  2  doz . to 


— 26 — 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  l/t  lb . 95 

Round  conical,  with  key,  No.  x,  x  doz .  s.30 

“  “  No.  2,  x  doz .  4. 10 

“  44  No.  3,  %  doz . .  6.30 

“  “  No.  4,  #  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz . .. .  1.50 

Atmore’s  Genuine  English,  seedlcso—  Per  case 

Individual,  2  doz .  *.10 

No.  i,  cans,  1  doz . . .  2.3° 

No.  2,  cans,  x  doz . 4.10 

No.  3,  cans,  *4  doz . . . - .  3.35 

No.  4,  cans,  %  doz... . .•« . .  4. oa 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Per  doz. 

No.  32,  jars . 97* 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumbler!,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers- . _  .83 

National,  No.  10,  tumblers . 72* 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

3* 


Schimmel's,  pure,  30-lb.  pails . -..  . 13 ]r 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 


4*-lb.  toy  pails,  *  doz.. 


4*5 

Fruit  Butters —  Per  doz 

Apple,  No.  32,  jars . 98 

44  Southwark,  No.  3,  tins .  1-00 

44  No.  5,  toy  pails .  a. 70 

44  30-lb.  palls . per  pail  1.08 

44  20  lb.  crocks . per  lb. 

44  Schimmel’s,  30-lb.  palls .  44 

Prune,  30-lb.  pails .  44 

Peach,  30  lb.  pails .  44 

Jams — 

Schimmel's,  pure,  jars,  2  doz... .  1.70 

Southwark,  assorted,  jars,  2  dot. 

Orange  Marmalade — 

Hartley’s,  imported . . 

Schimmel’s,  pure .  1.63 

Warrock’s  Guava  Jelly — 
i-lb.  tumblers . 

*-lb.  “  . 


•®7* 

.06 

•®7* 

•7 


•93 

1.80 


4-oo 
a. as 


Curtice  Bros.— 


FRESH  FRUIT  JAMS. 

In  No.  1  In  No.  1  glass 
tlni,perdoz.  jars,perdoz. 


Raspberry  and  Currant  Jam.. 


t  Ja 
ed). 


Blackberry  Jam .  1.25 


Gooseberry  Jam- 


Pineapple  Marmalade... 

Red  Cherry . . 

White  Cherry . 

Black  Curract . 

Egg  Plum . 


#t.*S 

Jl.65 

1. 15 

*.63 

*.2J 

*.2J 

*  65 

*  ■  25 

1.65 

*.25 

1.63 

*.2J 

*.65 

*.»5 

*.65 

*.25 

*.65 

*•*5 

*.65 

*  *5 

1.63 

1.25 

1. 63 

*  •  35 

*«5 

*•35 

1.65 

*.*5 

*.65 

*  •  25 

1.65 
*  65 
1.65 
1. 65 
i- 65 

packed  in  cases  ol  two  dozen  each. 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  si.  ioc.  82.  25c.  s a. 

Castor  Oil . 45  .83  1.25 

Sweet  Oil . . . 43  .73  . 

Spirits  Nitre . 43  .I5  1.95 

Spirits  Camphor . ....  .85  1.95 

Spirits  Painters’ Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . .45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.93 

Syrup  Ipecac . - . 43  .85  1.9J 

Turlington  Balsam . 45  .85  1.9s 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 85  . 

Balsam  de  Malta . 45  .85  t.95 

Bateman  Drops,  rd  hots . .  .45  .85  1.95 

Godfrey’s  Cordial,  rd  hots . 45  .83  z.95 

Turpentine . 45  .85  1.43 

Laudanum,  iec.  size . . . per  dos.  .88 

44  25c.  size .  44  1.45 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . - . per  lb.  ,oj 

Borax,  powdered,  bulk. . „ . per  lb.  .07 

44  lump,  bulk .  44  .od 

Butter  Color,  W.  &  R . per  dos.  2.00 

Bluestone,  bulk. . . . -..per  lb.  .08 

Copperas . 44  .01* 

Camphor,  gum,  i-oz.  blocks  . .  44  .45 

"  flakes,  e 50-lb.  bbls .  44  .  eoU 

44  44  leas  quantity .  44  .ojU 

44  Tar  Balls,  230-lb.  bbls . .  44  .  earn 

44  44  leas  quantity .  44  .03* 

Castor ia,  Fletcher’s- . per  dot.  a.  80 

44  Pitcher’s.  — . 44  ,j| 

Carbonate  of  Ammonia . . . . per  lb.  .11 

Epsom  Salts . . . . .  44  . ee 

Glauber  Salta- . . - . - . .  44  .si* 

Glue,  ordinary . . . 44  .eg* 

44  white . . .  “  .as 

Gum  Arabic . .  44  .30 

Haarlem  Oil . per  doz.  .30 

Husband’s  Magnesia- . .  44  a.  If 

Jamaica  Ginger,  Hires4,  flasks.. . .  "  .4* 

Licorice,  P.  &  S.,  5c.  stick,  imported,  per  dot.  .36 

44  M.  8t  R.,  e-lb.  boxes . per  lb.  .23 

44  “  Lseenges,  5-lb.  boxes  44  .27 

44  4s,  <e,  8e,  in,  i6t,  5-lb.  boxes  44  .24 

#d  z  r  —  _ 

. . eeeeee.e.aeee* . eweee  •** 

Putty,  35-lb,  cans . per  100  lbs.  1.(0 

44  50-Ib.  cans .  44  1.55 

Petroleum  Jelly,  screw  tep,  5c.  size  ...per  doi.  .33 
44  44  ioc.  rise ._  44  .yj 


—27— 

Paris  Green,  100-125-lb.  kegs . per  lb.  .24^ 

“  i^-lb.  packages .  “  .20 

“  ji -lb.  packages .  "  .28 

44  1  -lb.  packages .  41  .27 

Rosin .  44  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  “  . per  gross  9.00 

Roachsault,  xoc.  size . per  doz.  .  80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

**  granulated,  about  xoo-lb.  kegs  “  .06^ 

Sulphur,  flour,  175-lb-  bbls . per  100  lbs.  2.55 

“  1 00- lb.  bags  .  2.35 

44  less  quantity . per  lb.  .03^ 

Venetian  Red .  44  .01 

Whiting  . . a  .02 

GofFs —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size . .  x.75 

Oil  Liniment,  25c.  size  . .  x .  75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  sixe... .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5„ . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . .80 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  briclu . per  box  .60 

Sealing  Wax .  44  .03 

Silver  Sand . per  bbl.  1 . 23 

Tar,  pints . per  doz.  .73 

14  quartz .  44  1.00 

;allons.._ . each  .30 

bbla .  44  3-50 

la .  44  Leo 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  z-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  alee...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  lire .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2 .  oe 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powder*, sec.  also  .  75 

Extracts  and  Essences. 

McCormick  h  Ce.,  Bee  Brand —  Per  dos. 

Vanilla,  Rose,  Pistachio,  No.  s  tlse . 90 

No.  3  size .  s.oo 

No.  4  size .  s.sj 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  s  size  .85 
No.  3  zlze  1.75 

No.  4  size  s.oo 

Lemon,  No.  ■  size . 90 

Orange,  No.  a  size.- . 90 


SAUERS 

RURE 

EXTRACTS 


For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  your  Grocers  IOC  &  25  4 

AOdM  SALE  or  ANY  nnCNDIN  U»HIII  STATr«, 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  a,  Vanilla  and  Roae . 

No.  1,  Lemon  and  assorted . 

No.  4,  44 

No.  4,  Vanilla  . . 

Assorted  cases,  Nos.  z  and  2.... 
44  Noe.  z,  a  and  4 
Bulk.  pts. 

XXX  Vanilla .  1.30 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  z.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. .  i.ss 

Tea . 

Kitchen  Queen- 

Extract  Vanilla,  No.  25 . 

44  No.  tX . 

«  No.  X . 

Extract  Lemon,  No.  at . 

44  No.  aX . 

44  No.  X . 

s  Flavoring  Extracts — 
igh  Grade  Vanilla . 

“  Lemon . .....ee* 

Select  Vanilla . . . 


•  45 

n 


.  **5 

. .  10.80 

. .  xi. 80 

qts.  *  gala.  gals. 
3.00  6.00  12.00 

2.50  5.00  10. oe 

a.oo  4.00  8.ee 


I.Ao  3.00  6.00 

2.7s  5. jo  10.00 


a. 25  4.00 


•45 


*•75 


::::::::::::::::::  ‘:i? 


s 

»s 

*s 

•45 


Mapleine. 


7-5® 
7.00 
Per  doz. 
2.00 
.  .to 
.  .4$ 

.  I.* 


Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle . 

8  oz.  bottle . 

16  oz,  bottle . 

32  oz.  bottle . 


. . retail 


Per  doz. 
•35  3-oo 
.60  5.25 
1.15  9-5* 
2.25  18. ©o 
4.00  35.00 


Liquid  Rennet  and  Tablet*. 

Per  doc. 

Blab's  liquid  Rennet . —  1 . 10 

44  Rennet  Tablets,  «  dez._ . .  .75 

Shine  R  Kirk’s  Liquid  Rennet . .  1.30 


Hnneen’t  Junket  Tat 
Ulrica  T unless,  3  den 


1,  j  dos. ........ .... 
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CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

*  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  cate 

Duffy’s  184a  Apple  Juloe,  1  doz.  qts.- .  3.50 

44  44  2  dos.  ptz .  4.00 

Anchor  brand  Golden  Ruzsot,  1  doz.  qt* .  3.75 

44  44  2  doz.  pta .  4.25 

Mott's  brand  Golden  Ruaeet,  1  dos.  qts .  3.75 

44  44  adet.pt* .  4*  j 


CHEWING  GUM. 

Adams’ ,  counter  jars,  100  jc.  packages .  2 . 75 

44  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1 . 15 

Spearmint,  10  packs,  roe  pieeee- . .  .55 


■71 


SALAD  DRESSING. 


Durkee’s,  large,  1  dos . - . 

44  small,  a  doz— . - 

Schimmel's,  small,  2  doz . 

My  Wife's,  Urge.  1  doz.. . . 

44  small,  2  doz . . . 

Snider’s,  pm.,  1  dos . . . 


Per  dot. 

..  4  — 

:: 
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SAL  SODA. 


BbU.,  J7J  lbs... 
Keg*,  150  lbs. 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07^ 

Fancy  Head,  xoo-lb.  bags . 06 

Extra  choice,  xoo-lb.  bags . 05 ^ 

Choice,  100-lb.  bags . .  .04% 

Prime,  100-lb.  bags . 03 

Japan,  fancy,  xoo-lb.  bags . 05H 

14  choice,  100-lb.  ***•■•.... .  - .  •04* 

Java,  fancy,  polished,  iee-Ib.  bag*-. .  .05* 

B.  Fischer  &  Co. — 


Fischer's,  choicest  head,  i-lb.  bags . *7* 

44  4  2*  lb., . 07* 

Queen  Quality  head,  i-lb.  bags . ®7 

“  14  3-lb.  bags . 07 

44  44  5-lb.  bags . »7 

Coronet,  head,  1  lb.  bags . ®S* 

44  3-lb .  bags . eJ* 

Imperial,  choicest  Japan  style,  i-lb.  bags .  -o| 

44  "  •«  3-lb.  44  .o| 

44  44  44  5-lb.  44  03 

Natural  Pure  Food,  head,  1  lb . 07 

Extra  fancy  head.  Acme  Brand,  100-lb.  baga  .07* 

Fancy  head,  100-lb.  bags . . . *6* 

Choice  head,  100  lb.  bags . *5* 

Fancy  Java  head,  100-lb.  bags . 05* 

Fxtra  fancy,  Patna,  100-lb.  bags . . 

Siam,  Patna  style,  100-lb.  baga . of 

Choice  broken,  100-lb.  bags . 04 

Extra  fancy  Japans,  ioo-Id.  bags . *4* 

Choice  Japans,  100-lb.  bags . *4* 

Crushed  head,  choice  broken,  i-lb.  bags .  04 

East  India  head,  i-lb.  bags . 07* 

SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.30 

44  60  5-lb.  bagi .  4.0* 

44  11  14-lb.  bags .  3.73 

44  30  10-lb.  baga .  3.73 

44  115  a*-lb.  bags  — .  4.00 

Irith  Linen,  aso-lb.  bags .  a.  ye 

44  56-lb.  bag! . *5 

44  28-lb.  bags . JJ 

Mermaid,  quick-diaaolving  bathing  mlt, 

30  10-lb.  bags  in  bbls . per  bbl.  j.oe 

Pretzel,  280-lb.  bbls .  1.4a 

44  1 80-lb.  sacks .  I.SS 

Cheese,  180-lb.  bbls .  1.40 

Packing,  70-lb.  cotton  bag! . 4* 

44  140-lb.  cotton  bags . 71 

Ivory,  dime  size,  36  wooden  boxea  to  oaa* .  a.eu 

New  Ivory,  24  large  cartons  to  caao .  1.50 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2. 6a 

Less  than  5  bbla.  the  list  net;  J  to  9  obis.,  5  per  coat, 
discount;  10  bbla.  or  more,  7*  per  oeat.  discount  may 
he  allowed. 


or  grannie  lad 


|  see  •** 

~  .‘2* 
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“I  occasionally  try 
some  of  these  much- 
advertised  soaps,"  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any-r 
thing  that  suited  me 
so  well.” 

Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk — 
no  persuasion — no  ex¬ 
plain  i  n  g  —  no  work. 
Simply  filling  orders 
that  the  soap  itself 
gets. 

)  And  at  a  profit,  too 
— don’t  forget  that. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 


b 

9 


What’ll  Your  ButterljBe 
Next  Week  ? 


Chance  is  if  you  buy  the  ordinary  print  butter  you  never 
get  two  shipments  alike.  That  isn’t  the  jobber’s  fault — 
it’s  the  fault  of  conditions  which  nobody  can  control 
except  as  we  control  them.  We  invented  the  Gurnse 
brand  of  fancy  dairy  butter,  and  we  think  so  much  of  it 
that  we’re  after  it  night  and  day  keeping  it,  above  all, 
uniform.  No  butter  made  or  to  be  made  is  any  sweeter, 
richer  or  more  absolutely  regular  than  Gurnse.  It  is 
precisely  what  many  a  butter  trade  is  suffering  for  to 
build  it  up. 

We  follow  Gurnse  butter  from  the  milk  to  the  brine- 
dipped  parchment  wrapper.  We  know  it’s  all  right. 

Packed  in  20.30.  and  50-pound  boxes — pounds  and  half  pounds— 40 cents. 

Prices  subject  to  market  changes. 


6 

Q 


P.  F.  BROWN  &  CO. 


39-41-43  South  Front  St. 
-  ^Philadelphia,  Pa. 


=4 


A  Special 
Profit 


We  are  giving  a  special  profit  at  this 
season  on 

Swift’s  Pride  Washing  Powder 

The  nearest  Swift  Branch  House  will 
gladly  give  you  particulars  if  you  write  and  ask. 
This  is  important  to  you  because  our  big 
advertising  means  many  calls  and  each  is  a 
chance  to  secure  this  special  profit. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


Pride 

Washing' 

powder 


Everybody 
Knows  Them 


Knight's  Flavoring  Extracts  have 
been  pleasing  epicures  through^ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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SAUCES. 

Lea  &  Perrins' —  Per  doa. 

Worestershire,  quarts . 7.50 

pints . 4.50 

"  %  pints . .  a. 50 

Snider’ 8 — 

Chili,  No.  x6,  1  doz . .. .  2.35 

“  No.  8,  2  doz . z.35 

Oyster  Cocktail,  No.  16,  2  doz . ........  2.35 

“  No.  8,  2  doz .  x.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz. . 82^ 

Chef,  2  doz . 75 

Campbell's,  Chili,  10c.  size,  bottles . 90 


SEEDS. 

Per  lb. 

Canary  . 05 

"  bush.  60-lb .  2.4° 

Caraway . 09 

Celery . . . 17 

Coriander,  bleached . . 05 

Hemp . 04 

“  bush.  40  lb . . .  x.65 

Mustard,  Brown . 06% 

Mustard,  Yellow . 06% 

Poppy . 07 

Rape . 06 

*'  bush .  2.50 

Sunflower,  per  lb . 


,  SOB  A. 

Bl-Carb..  tta  lbs.,  kegs . . . . keg  i.jo 

Bl-Carb.,  bulk,  less  quantity..... . per  lb.  .02)6 

Babbitt’s  Soda,  )4-lb.  pkgs.,  25  lbs .  “  .05)6 

Arm  &  Hammer  bd.,  ?^s,  36  lbs .  *'  .05 

“  “  “  lbs.,  36  lbs .  “  .04% 

. .  36  lbs .  “  .oS% 

Saleratus,  Babbitt’s  bd.,  Y.s,  25-tb.  bxs.  .0554 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  50  in  case .  5 . 00 

Small,  zoo  In  case .  7.50 

Nips,  100  in  case .  6.50 

Rebate  of  50  cents  per  case  on  five-case  lots. 


SOFT  DRINKS. 

Per  doz. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  do*. .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz 2 . 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  3.10 

Sheboygan  Ginger  Ale,  xo  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  2  doz.  in  crate,  per 

crate . . .  1.80 

Root  Beer  Extract,  Hires',  1  doz .  x.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87)6 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.25 

“  “  pints,  2  doz .  4.75 

"  "  “  76-pints,  3  doz .  4  50 

“  “  "  4-ounce, 6  doz .  5.00 

“  “  "  J6-gallons,  8  bottles  5.00 

5  per  cent,  discount  on  5  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  56  gross™ . .  2.30 

Bon  Ami,  10-cent  size . ^  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  “  small . per  gross  7.00 

“  "  “  per  doz.  .62 

Putz  Paste,  large . per  doz.  .55 


SOAP— Laundry.  Less 

than 
Bars.  5  bxs. 

Acme . .  3.05 

Acorn. . . 

Ark . too  1.80 

America .  72  2.85 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60  2.85 

Big  Master .  70  2.70 

Brown . . .  60  2.40 

Borax,  Drey doppel .  40  2.60 

“  Pearl,  Young  &  Co .  40  2.80 

"  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  60  2.60 

“  Eavenson,  large . .  4.75 

“  small . 100  3.75 

“  Kirkman's . .  4.7? 

H  Red  Seal . . . ,100  3.75 

”  Swift's . .  3.75 

“  Climax . . . .  J.Jo 

Circus . 100  3.25 

Cotton  Oil,  White . .  5.55 

Coal  Oil  Johnny . IOo  3.57)6 

Cygnet . 100 

Dobbins’  Electric . too 

Dewey . ,00 

Fairy... .  ioo  4.00 

Fels-Naptha . .  4  oo 

Five  case  lots . 100  3.8j 

German  Family . . 

Good  Morning . . 

Glycerine  Tar . ..too 

C'oss . .  3.25 
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Grand  Pa’s,  large . 


Ivory . . 

“  small 

Lenox . 

Life  Buoy . 


- - -  SO 

_ 100 

. . 100 

•  •a*... ........  IOO 

. . . IOO 

. .  50 

. IOO 

Lautz's  Naptha . . . „..ioo 

Magic  Cleaner . . 100 

Marseilles,  laundry  size . „..ioo 

“  5-centslze . 100 

"  toilet  size . too 

Master . 100 

Mayer’s . 100 

‘  50 

Miller’s  Naptha . ioo 

Naptha,  Swift’s . ioo 

h  P.&G . 100 

Octagon.. . 100 

Old  Mill . . . ....100 

Ozone . 100 

Oleine,  Conway’s .  60 

“  Golden .  50 

“  Eavenson’s .  60 

**  Kirk’s .  60 

“  Philadelphia,  60  blocks . 

“  “  72  “  . 

“  Pennsylvania .  60 

“  Procters  Gamble .  72 

"  Young’s  Best .  60 

Pride,  Swift’s . 100 

Polo...,. . 120 

Quaker  City,  boxes . 100 

“  tubs . „ . ijo 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus. ™ . 100 

Saratoga . iao 

Star . „ . 100 

Sunny  Monday . 100 

White  Cloud . . . r 00 

Wool  Soap,  large . 100 

“  small . 100 


7.00 
4.00 
3-35 
1  95 
3.00 

3.80 
3-oo 

5.80 
4.00 
4.00 
3.25 


375 

3»5 


1.90 
3-50 
3 
3 

3-9® 

1.90 

3-75 

2.50 

2.15 

=>•35 

2.07)6 

2.85 

2.85 

1.60 

3-oo 

2.80 
3-5° 
*•45 
3->7/4 

3*5 

3. 80 

3.2J 

2- 45 

3- 35 
4.00 

|'8S 

6.75 

4.00 


Tellet  Seeps. 

Buttermilk  Cosmo . gross 

“  “  doz. 

”  Swift's . * . gross 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box 

Castile,  Lexard,  floating . 100 

Castile,  Lexard,  floating... . 50 

Castile,  imported,  Conti . „ . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

“  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  “ 

Oatmeal  3  cakes  In  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  V-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes... . box 

“  100  cakes . box 

Swift’s,  Pumice . too 

“  Candia  Glycerine .  50 

“  Raven  Tar . 100 

Witch-Hazel,  3  rakes,  )4  gross . gross 

"  Armour’s .  *• 


6.60 

.60 

♦•3° 

3»5 

4-35 

4.00 

2.00 

•*3% 

•*i  y* 

.70 
4-40 
4- 50 
•45 
9*5 
8.10 

3*5 

■09 

•40 

1.90 

3- 75 

4.50 

4- 15 
4.fo 

3  *5 
3-9« 
35° 


Securing  Snap. 

Day  &  Frick’s  Flint,  36  bars . . .  1.24 

Young's,  48  bars .  1.80 

Brooks’  Crystal,  100  bars .  3.*, 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  a. as 

"  Hand,  36  bars . .  2.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  as  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . „ .  a. 33 

Soap  Powior, 

Per  case 

Pearllne,  36  packages . .  2.70 

“  73  “  .  a.  70 

“  100  “  .  2.65 

Soaplne,  No.  7,  xoo  packs .  3.3754 

“  No.  ia,  100  “  .  o.go 

"  No.  17,  36  **  .  2.42)6 

Babbitt's  1776  Powder,  100  6-oz.„ .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  FaJrbank'  8,  100  xa-oz.  packages....  4.00 
“  “  244-ib.  "  ....  4  50 

Naptha  Borax,  ioo  packages,  large .  4.75 

“  100  5-cent  packages™ .  3.75 

Klrkollne,  white,  24  large  packs .  3.55 

“  “  100  12-oz.  packages .  3.35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  502s .  4.00 

“  “  100  is .  4  00 

Nine  O’clock  Tea  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz,  .43 

Swift’s  Washing  Powder,  100  is .  4.00 

“  “  *4  4* .  4  00 

Pennywash,  1  gross  and  144  i-cent  cakes  free.,  10.25 

Powerine.  100  packages .  3., 5 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules . . .  3 .00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz . „  " 

)6-lb.  net,  tins,  2  and  4  doz .  “ 

)6-lb.  net,  tins,  2  doz .  " 

i-lb.  net,  tins,  1  doz .  “ 

6  lb.  cans,  full  weight . per  lb. 

10-lb.  cans,  full  weight .  “ 
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Coleman's  Mustard,  D.  S.  ¥.— 

i-lb.  tins.. .™.....™™™...^...„..^,...per  doz. 

)6-lb  “  _  << 

K-1**.  *’  _ ‘‘-"""T"""'"  ** 

)6-lb.  “  . . . .  " 

18-lb.  kegs . . . 

Pepper —  Bbls.  Boxes. 

Black,  High  Grade™ . . .14  .15 

Black,  Low  Grade . 10  .iz 

White,  High  Grade . . .  ,»8 

White,  Low  Grade .  .17 

Red,  High  Grade . . . .31 

Red,  Low  Grade. .  .  x6 

Cinnamon — 

High  Grade . . . .22  .23 

Low  Grade . .13  .14 

Cloves — 

High  Grade . .. . 22  .23 

Low  Grade . . . 17  .18 

Allspice — 

High  Grade . . . .  .11)6  .12)6  .14)6 

Ginger — 

High  Grade . .  .25)6  .26)6 

Low  Grade . . . 12  ,n 

Mace — 

High  Grade . .75 

Nutmegs — 

High  Grade . .30  .32 

Mustard — 

Yellow,  High  Grade. . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  fit  Co. —  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . )6-lb.  cartons  .40 

)6-Ib.  cartons  .75 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allsplco,)4-Ib.  cartons  .33 
)6-Ib.  cartons  .70 

Bee  Brand,  In  canisters,  above  assortment, 

No.  45  size  .45 
No.  90  size  .85 


5-40 

2.  JO 

*•45 

.90 

•43 

Cans. 

•*7 

•13 

.30 

.19 
•  *3 


•25 

.  16 


•23 

.20 


•28)6 
•  x5 

•77 


Mutcrd — Prepared. 

Campbell's,  jar,  3  doz . 

Campbell's,  with  spoon,  new . 

Gulden's,  No.  6,  with  spoon,  3  doz . 

Beer  Mur,  fancy,  large  size,  a  doz . 

Lemonade  Glass,  tall,  3  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

3  doz . , . 

Milk  Jar,  glass  top,  3  doz . 

Water  Tumblers,  glass.  No.  xo,  4  doz . 


Per  doz. 
90 
90 

U 

65 
75 

90 
*5 
4*X 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07 

Allspice . 04)6 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

“  medium . 12)6 

Cinnamon  Bark,  Canton . ia 

“  Java  Thin  Quills,  5-lb.  rolls™  .30 

“  Saigon . j5 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 


Davis,  48  5-cent  packages . 

“  t6 10-cent  “  . 

DuryeaTs,  40-lb.,  x-lb.  packages . 

. O7U 

*•  20-ib..  *•  . 

Nlacrara.  10-lb. .  '*  . o«'* 

Kingsford's,  40-lb.,  . . 

“  ’Jo-ib.  ■<  . . 

Rex,  40  lb.,  1  lb.  packages . 

LAUNDRY  STARCH. 

Argo,  Gloss,  34  5-cent  packages . 

Gilbert's  Laundry.  40-lb  boxes . 

“  Patent  Gloss,  crates,  13  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  i-lb.  packages . 

**  Silver  Gloss,  13  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

**  Satin  Gloss,  lb.  packages . 

**  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  13  6-lb.  wd.  bxs. 

Niagara,  laundry,  50  Id.  bulk... . 

“  x-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  xo-cent  packages . 

“  64  5-cent  “  . .. . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  ao  cakes . per  box 

Rex  Gloss,  50  lb.  balk . 


t 

1.00 

STOVE  POLISH. 

Per  gTO. 

X.90 

Enameline  Paste,  small,  5^-gross . 

. .  “  . 

3.70 

•23 

“  Liquid,  large,  “  . 

«  ««  small,  “  . 

.  6.65 

.22 
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Mason's  Stove  Polish,  large . doz.  .75 

_  “  “  regular . gro.  1.15 

Electric  Paste,  ^-gross  . 

Magic  Paste,  M -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87 54 

“  “  . .per  gross  10.35 

small  size..„ . per  doz.  .  70 

Climax  Enamel,  )6 -gross . per  gross  0.40 

Black  Jack,  )6 -gross .  “  ,.00 

Rising  Sun . .  <*  ,.,3 

Sun  Paste,  5-cent  size .  “ 

“  io-cent  size .  "  l 

X-Ray  Stove  Polish — 

5-cent  size,  No.  3,  per  box  of  % -gross .  1 . 25 

Per  box  of  )6 -gross .  2.50 

14  dozen  to  jross .  5.00 

10-cent  size,  No.  10,  per  box  of  )6 -gross .  2.25 

Per  box  of  )6-gross .  4 . 50 

Per  gross .  n.oo 

F.  F.  Dailey  Co.— 

a-in-i,  smaller  size . per  doz.  .75 

2-ln-i,  large  size .  “  i.„ 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  04% 

Excelsior,  24  packs . “  -05)4 

McAllister,  36  packs .  “  .06 

Gold  Medal,  24  packs . 

Bird  Gravel— 

Red  or  White,  small,  pkgs . per  doz.  .35 

Red,  large,  36  pkgs .  “  .70 

Silver,  small,  36  pkgs .  '•  .35 

“  large,  36  pkgs .  “  .  70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . ca3e  1.85 

“  Perfection,  2  doz . per  doz.  .42)6 

Royal  Glue,  1  doz . .......per  doz.  .80 

Paist’s  Glue,  1  doz .  “  .  40 

Carpet  Tacks,  Wooden  Keg,  )6-gross  rase, 

assorted,  6,  8,  10  s . per  case  .90 

Carpet  Tacks,  Sliver  Steel,  4-0Z . per  doz.  .06 

6-oz .  ’•  .06)6 

8-oz . “  .07  )6 

ro-oz .  “  .08)6 

i*-oz .  “  .  09)6 

Matting  Tacks — 


No.  10,  steel . 

No.  11,  “  . 

.10 

.13 

No.  ia,  *•  . . 

Fli-Stickon,  Fly  Ribbon . 

.per  gross 

•14 

4.80 

F  li-Stickon,  M  gross  display  carton. 
Ely  Paper,  Tanglefoot . 

X  .20 

Sticky,  10  cartons . 

2.15 

Sticktite  Fly  Paper,  100 . 

**  **  10  cartons- . 

3.00 

2-35 

Wax,  White  and  Yellow . . 

•  3° 

ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  30  yds.  to  lb . per  lb. 

11  u  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium  cotton  twine .  ** 

Cotton  Candle  Wick .  " 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  M 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  ib. 

Best  Jute  Rope,  16  yds.  to  lb .  ** 

Best  Jute  Plow  Line,  8  yds.  to  lb .  '• 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  x 08  ft.  to  hank. .  “ 


•  o8J4 
•75 
.20 
.18 
.l6 
.30 
.35 


.l6 

.07 

£ 

X.60 

1.70 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

NEW  CROP,  1908. 

Special,  extra  fancy.  No.  736 . 

Fancy,  No.  748. . 

Choice,  No.  753 . 

Cane  Juice . . . 40- 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 


42 

38 

37 

42 

12 

12% 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  x  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 40 

Gold  Mine,  in  bbls.,  new  crop . 28 

Fancy,  No.  109 . 28 

Fancy,  No.  xix . 26 

Prime,  No.  no . 25 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 

West  India,  choice,  No.  5x0,  compound . 


•  42 

•  25 
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HORSE  RADISH  GRATERS 

Great  Time  Saver 

AND 

Easily  Gleaned 


Price  Special  /// 

'*///> 


$5.50  % 


Tea  and  Spice 
Caddies 

ALL  STYLES 


Scales,  Mills 

REFRIGERATORS 


Write  for  illustration 
catalogue 


H.  F.  HE  ACOCK,  51  N.  Second  St.,  Phila.,  Pa. 


CASH  is  the  Thing; 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 


Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


P»  FORBES,  Coshocton,  Ohio 


Sec  Here! 

If  our  William  B.  Harris  wasn’t  pretty  much 
of  an  expert  on  coffees  would  the  United  States 
Department  of  Agriculture  have  retained  him 
as  its  expert  ? 

If  you  want  to  know  how  to  sell  more  teas 
and  coffees,  and  make  more  money  on  them, 
write  him — he  can  help  you. 

We  sell  teas  and  coffees  by  mail  honestly, 
quickly,  intelligently,  cheaply.  Write. 

William  B.  Harris  Co. 

1 67  Front  St.,  New  York,  N.  Y. 


In  buying;  Coffee  it  is  important  to 
know  that  you  g;et  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealing’s. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 

ii\AJ|  run.wua«T  *  HiAilJj  .oowexa 

lilNI  BORAX  SOAP. 

One  of 

the  famous 
Three  Leaders 

CHAS.  W.  YOUNG  &  CO 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia.  Pa. 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


PAYS  81  PER  CENT.  PROFIT 


Have  you  ever  sold  a  guaranteed  independent 
match  ?  The  Ohio  Blue  Tip  Match  is  guaranteed  and 
is  the  most  satisfactory,  reliable,  profitable  match 
you  can  sell  or  your  trade  can  use. 

OHIO  MATCH  SALES  COMPANY,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  41 1  Marshall  Street 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


$0 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—33— 

QI«c«m. 

Best,  for  confectionery .  * .  60 

HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07K 

Domestic,  barrels . per  gal.  .7a 

Seker’s,  lunch  bottles,  a  dox . per  do*.  .95 

Selser's,  medium  bottles,  a  doz .  “  135 

Schimmel’s,  10-0*.  bottles,  a  doz.  In  case .  1.4s 

'*  6-oz.  “  "  “  . 95 

New  England  Maple  Syrup  Company. 
'“Golden  Tree”  Pure  Honey—  Per  do*. 

No.  1  jar,  1  do*,  in  ease .  a. 40 

No.  a  jar,  a  doz.  in  case .  1.30 

No  3  jar,  3  do*,  in  case . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason's  Quart  Jars—  Per  do*. 

4  doz.  In  barrel . . . 9*54 

1  doz.  in  case... . . 

Lyle’s  Imported,  No.  a  cans,  a  doz .  x.»J 

Globe,  No.  a  tins,  a  doz . 80 

Globe,  No.  s}4  tins,  a  doz . 9® 

Globe,  No.  5  tins,  1  do* .  1-87 

Globe,  No.  10  tins,  54  doz .  z  -77 

Banner,  in  j'ars,  compound . 92% 

White  Clover,  in  jars,  compound . 90 

Purina  Pancake  Syrup,  36  pts .  *.30 

“  “  24  qts .  4  °° 

“  “  1  a  J4  gals .  7  00 


I  54  gal 
i  gals. 


•  Karo,  i»-cent  size,  a  doz . per  case  z.8o 

Karo,  aj-cent  size,  1  do* .  "  _9  *0 

Duff’s  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  54  doz.  to  ease .  6.60 

54-gal.  cans,  screw  cap,  1  do*,  to  case .  3.50 

Ot.  cans,  screw  cap,  a  doz.  to  case .  1.83 

Palmetto — 

No.  to  cans,  short  gal.,  screw  cap,  %  doz. 

to  case . ••••••  5  * 

No.  5  cans,  short  54-gal,  screw  cap,  1  doz. 

to  case .  *  80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  z.40 

No.  a  cans,  2  lb.  size,  plain  top,  3  do*,  to 

case . . . 97% 

Red  River — 

No.  254  cant,  t%  lb.  size,  plain  top,  a  doz. 
to  case .  1  00 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz 

Gal.  cans,  6  in  case .  *3-5® 

54-gal.  cans,  12  in  case .  7- *5 

Qt.  cans,  24  in  case .  4-I254 

Pt.  cans,  24  in  case .  2 -5° 
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Qt.  bottles,  zs  in  oeae . — . .  4-5° 

Pt.  bottles,  24  in  case . . . - . .  2.50 

Fives  bottks,  *4  in  case . . . — .  3.7s 

Jacket  cans . per  gal.  1.00 

Vermont,  gal.  tins . . . - . per  gal.  i.»s 

“  54-gal.  tins.. .  7-75 

Hazen’s,  qt.  bottles .  4  00 

“  pt.  bottles .  2  4® 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Puro  Syrup —  Per  do*. 

Square  bottles,  2  doz.  in  case..... . — .  a. 40 

Fruit  jar,  a  do*,  in  case . — .  a .  40 

Medium,  a  doz.  in  case .  1.5® 

Small,  2  doz.  in  case . 9® 

Square  full  gals.,  54  do*,  in  case_ . . .  zo.8o 

Square  full  54  gals.,  1  do*,  in  case .  6.00 

3-gal.  jacketed  cans .  4  -  3® 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  a  string . . .  4-tS 

N  U,  No.  6,  split  handles . — .  3-5® 

Leader,  No.  6,  3  string,  red  handles .  3.63 

Princess,  No.  4,  fancy  handles .  4-5® 

Whisks,  2  sewed .  1.10 

Factory ,  heavy .  4-75 

Washboards, 

No.  Per  do*. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3  5® 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector . .  3.00 

126,  Ruby,  single . .“ .  1  •  9° 

130,  Little  Gem,  pail  board .  x.35 

142,  Celery  City .  2-7S 

Backets. 

Per  doz 

O.  G.,  2  wire  hoop* .  x.6o 

“  3  wire  hoops .  x  .75 

Pine,  a  hoops,  flat .  x  .50 

“  3  hoops,  flat .  x.65 

Galvanized,  ia  qt . .  x  -75 

“  14  qt .  x.90 

Indurated  Fibre .  2.  40 
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Butter  Dishes. 


No. 

1,  Solid  oval . 

».  "  . 

1:  ::  — 

1,  Wire  ends . 


Per  M 

.92 
1. 15 
140 
i-95 
.90 
z .  10 

I.2J 

I.8S 

2.10 

2.40 


I’icnic  Plates,  8  in . 

“  9  in . 

Crates  contain  230  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper — 

No.  . .  1.40 

No.  a .  1 -bo 

No.  3 .  I- 80 

N0.5 . . .  2. so 

Clothes  Pius. 

Per  ho*. 

5  gross . 4® 

Tibbal*  Clothesline  Hooks . per  doz.  .33 

Egg  Crates. 

Perfection .  1-00 

"  10  sets  fillers  . .  2.35 

Standard,  ia  sets  fillers .  1 . 30 

Star  Egg  Carriers,  No.  1,  a  doz . per  doz.  a.  15 

"  No.  a .  “  3.50 

Star  Egg  Trays,  No.  1,  1  M . per  M.  3.00 

“  No.  2 . per  doz.  4.50 

Divisions . aoz.  sets  .35 

BRUSHES. 

Scrub  Brushes. 


No. 

22,  White  corner . 

23,  Medium  size . 

27.  Large  . 

13,  Marble,  medium  size.. 

00,  White,  Snap . 

Handy  House . 


Per  do*. 
..  75 

..  .85 

..  z.io 
..  .90 

•45 
•4* 


Jersey  Milk  Can .  2. 

Stove  Brushes. 

No.  Per  doz, 

3,  Straight  Block,  wood  handle . 90 

ai,  X,  crescent  shape .  1 . 73 

1,  Grey  fibre,  strap  handle .  *.20 

“  “  1.65 

6’  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz 

o,  Mexidan  Fibre . 90 

I,  “  large .  1.30 

4,  Bristle  outside .  * .  65 

5,  All  bristle .  x.75 

16X,  All  bristle,  extra  value.. .  2.15 

18,  All  bristle,  spotted  white .  2 . 80 


No. 

M 

‘:i 

10, 7 

it,  8 

6,  5 
8,  6 
o,  7 
12,  8 
6,  5 
8,6 


In., 

in., 

in., 

in, 

in, 

in, 

in, 

in, 

in, 

in, 

in, 

in. 


— 36- 

Whitewash  Brushes. 

White  tampico . . 

II 
« 

Family,  extra  heavy... 


Per 


A,  hair  bristle.. 


Ideal,  all  bristle,  3  row. 
“  “  3  row. 


dux. 

4® 

4»54 

93 

10 

25 


I  «S 


Dust  Brushes. 

No.  Per  dox, 

7X,  Fibre,  wire  drawn . .  9® 

at ,  All  hair,  wire  drawn. .  2.25 

a8.  White,  wire  drawn .  s .  90 

1,  7  in.  All  hair,  fiat  end .  2.05 

22,  7  in.  Mixed,  round  end .  2. 10 

1  zX,  7  in.  All  hair,  round  end .  2.23 


TOBACCOS— PLUa 


Deer  Skin,  9  and  16  lb . 

Jolly  Tar,  5, 10,  15  and  25  lb*.. 

Newsboy . 

Old  Honesty . 

Piper  Heidslck . . . 

Spear  Head . 

Standard  Navy... . 

Toddy . . . 

Vinco . — . 

Town  Talk . . 


SMOKING  TOBACCO. 


Duke's  Mlzture.. 

Greenback . . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader.... 

Fashion . 

G.  &  A.  Navy... 

Hot  Ball . 

Miner’s  Extra... 
Pipe  Smoking... 
Red  Man . 


Per  lb. 
•37 
•39 
■39 

:« 

44 

37 

M 


Perth. 

39 

:3 

39 

29 

39 

39 

3» 

39 
39 
35 
27 

35 

36 

23 


YEAST  CAKES. 

Compressed . per  dez. 

Magic,  1%  doz.  packages . per  box 

Yeast  Foam,  doz . .  " 


.18 

•58 

•  |8 


Small  Motors 

=  IN  THE  == 

GroceryStore 

<]f  The  use  of  the  small 
motor  in  the  grocery 
store  has  proven  a  great 
time  and  labor  economi¬ 
zer  grinding  your  coffee, 
chopping  your  beef,  run¬ 
ning  your  ventilating 
fans,  operating  your  re¬ 
frigerator  by  electricity 
is  the  progressive  sign 
worn  by  all  grocery 
stores  making  a  general 
use  of  electricity. 

<]f  You  will  have  to  use 
electricity  some  time, 
why  not  begin  now  ? 

The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 


We  Are  Selling  Something  You  Must 
Have  and  if  You  Want  to  Save 
Money — You  Must  Buy  from  Us  :: 


PIE  PLATES,  Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories'  Agents 
BETTER  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  Millions  a  Year 

Nobody  can  make  these  goods  better  than  we  can  and  nobody  is  selling 
them  as  low— get  our  prices—  for  saving  money  is  the  same  thing  as  making 
money. 

HUFF  PAPER  COMPANY,  5th  &  Market  Sis.,  PHILADELPHIA 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


You  Can  Sell  IVIore  Macaroni 

All  you  have  to  do  is  get  your  customers  to  try  Woodcock  Macaroni. 

It’s  so  much  better  than  any  other  Macaroni  they’ll  buy  it  oftener. 
When  we  say  “better  than  any  other,”  we  mean  it  is  better  than 
the  best  imported— cleaner,  made  under  ideal  sanitary  conditions, 
and  of  finer  flavor. 

WOODCOCK  MACARONI  COMPANY  *  Rochester,  N.  Y. 


Yon  don’t  need  to 
cut  the  price  to  sell 

HULBODRNI 
FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales ;  people  will  have 
the  best  flour. 

MILLBOURNE  MILLS 
Sixty-third  toad  Market  Streets 
Philadelphia..  Pts. 
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High  Price  Food  Agitation  Still  On 

Summary  of  the  Week’s  Chief  Events.  Congressional  Com¬ 
mittee  Hears  Secretary  Wilson  Say  that  Little  Combinations 
Cause  the  High  Prices  and  Dr.  Wiley  Say  that  Eggs  Stored 
Nine  Months  are  Good  Eggs.  National  Packing  Co.  in 
Trouble  with  Government  Blames  All  on  Retailer.  Various 
Incidents  of  the  Week. 


In  the  course  of  the  continued 
agitation  and  warfare  against 
high  food  prices  during  the  week, 
several  interesting  incidents  have 
transpired.  L  ndoubtedly  the 
consumption  of  meats,  eggs  and 
other  unusually  high-priced  prod¬ 
ucts  has  fallen  off  in  almost  all 
sections  of  the  country.  Except 
in  one  or  two  cases  there  has  been 
nothing  like  a  concerted  boycott, 
but  the  high  prices,  and  particu¬ 
larly  the  widespread  public  re¬ 
sentment  against  them,  has  led 
many  people  to  eat  less  of  the 
high-priced  articles,  which  has 
had  the  same  result.  Here  and 
there  prices  have  declined,  some¬ 
times  as  a  result  of  the  lessened 
demand,  sometimes  as  a  result  of 
market  conditions  that  would 
have  occurred  anyway. 

One  of  the  events  of  the  week 
has  been  the  hearings  of  the  Con¬ 
gressional  Committee  appointed 
to  examine  into  food  prices  in  the 
District  of  Columbia,  and  par¬ 
ticularly  to  investigate  the  use  or 
abuse  of  cold  storage  as  bearing 
upon  food  prices. 

Before  this  committee  both 
Secretary  of  Agriculture  Wilson 
and  Dr.  H.  W.  Wiley,  chief  Gov¬ 
ernment  chemist,  appeared  and 
testified.  Secretary  Wilson  diag¬ 
nosed  the  case  as  being  due  to 
“combinations,  miserable  little 
trusts,  found  in  every  town  in  the 
land,  whose  representatives  meet 
to  fix  prices.”  The  Secretary  told 
about  nothing  that  had  not  been 
told  before  and  published  in  the 
“Grocery  World  and  General 
Merchant.”  He  repeated  his 
statements,  recently  published, 
regarding  the  varying  retail 
profits  of  the  sale  of  meat.  He 
said  his  department  was  now 
carrying  on  a  secret  investigation 
into  food  prices  and  general  fooc 
conditions  throughout  the  coun¬ 
try. 

Dr.  Wiley  testified  almost 
wholly  about  storage  food,  its 
wholesomeness,  and  so  on.  The 
system  of  cold  storage  was  re¬ 
lieved  to  a  large  extent  by  Doctor 


Wiley  of  responsibility  for  bad 
eggs.  An  egg,  he  said,  which  was 
good  when  it  went  into  storage 
and  which  had  been  properly  pre¬ 
pared  would  keep  at  a  tempera¬ 
ture  a  little  below  the  freezing 
point  and  would  come  out  unim¬ 
paired  at  the  end  of  bine  months. 
It  would  have  a  peculiar  taste, 
which  Doctor  Wiley  said  he 
could  detect  instantly,  but  would 
not  necessarily  be  less  whole¬ 
some. 

In  connection  with  the  freezing 
of  eggs  Doctor  Wiley  said  there 
was  no  objection  to  this  practice 
if  the  eggs  were  good  when 
broken  and  were  not  kept  frozen 
too  long. 

Doctor  Wiley  said  after  the 
learing  that  he  favored  a  law  that 
all  eggs  placed  in  cold  storage  in 
the  course  of  a  year  shall  besold 
not  later  than  February  ist  in  the 
succeeding  year,  when  the  hens 
begin  to  lay  more  plentifully. 

“This  would  have  the  effect,” 
he  said,  “of  bringing  eggs  out  of 
storage  constantly,  instead  of 
their  being  allowed  to  remain  in¬ 
accessible.  The  supply  would  be 
increased,  and  it  would  be  impos¬ 
sible  for  dealers  to  inflate  the  de¬ 
mand  and  raise  prices  by  the 
storage  system.  At  the  same 
time  it  would  help  the  farmer  anc 
bring  him  more  money  for  his 
fresh  eggs.  I  don’t  think  there  is 
any  excuse  at  all  for  keeping  eggs 
in  cold  storage  more  than  nine 
months.  After  as  long  a  perioc 
as  that  they  are  no  longer  as  good 
as  they  were  when  they  were  put 
into  the  warehouse.” 

The  Secretary  of  Agriculture 
also  visited  Philadelphia  during 
the  week,  and  while  here  gave  out 
an  interview  in  which  he  said 
most  of  the  difference  between 
the  first  cost  of  meat  and  the 
price  paid  by  the  consumer  was 
absorbed  by  the  retailer.  Here  is 
the  substance  of  his  statement: — 

No  question  about  it,  the  retailer 
gets  the  biggest  profit,  and  there  is 
no  question  that  it  is  too  big. 
There  is  no  need  to  philosophise 
about  the  thing.  The  stock  steer 


on  the  range  is  worth  no  more  than 
it  was  twelve  years  ago,  and  the 
only  way  the  farmer  can  make  it 
worth  more  is  to  fatten  it  on  corn 
that  is  worth  from  60  to  70  cents. 
The  farmer  had  better  sell  his  corn, 
and  that  is  what  he  does.  If  he 
put  it  into  beef  he  would  never  get 
it  back. 

Now,  the  wholesaler  does  an 
enormous  business,  and  he  does  it 
on  a  small  margin.  There  are  far 
too  many  retailers.  Here  in  Phila¬ 
delphia  you  have  comparatively  few 
— fewer  than  in  small  cities — and 
you  are  well  off.  Against  your  20 
per  cent,  retailers’  profit,  Washing¬ 
ton  has  to  pay  42  per  cent. 

This  was  in  part  answered  the 
next  day  by  Dr.  Charles 
Schauffler,  Philadelphia  chief  of 
the  Federal  Department  of  Ani¬ 
mal  Industry.  He  issued  a  state¬ 
ment  in  which  he  said  that  the 
difference  between  the  retail  price 
of  beef  and  that  which  the  farm¬ 
ers  receive  was  but  20  per  cent. 

“The  20  per  cent,  difference,” 
he  said,  “represents  only  a  fair 
margin  for  the  wholesaler  and  re¬ 
tailer,  and  I  feel  reasonably  sure 
that  the  profit  of  the  retailer  does 
not  exceed  10  per  cent.  If  the 
retailer  makes  10  per  cent,  and 
the  wholesaler  makes  the  same 
amount  it  does  not  mean  that 
each  makes  a  net  profit  of  10  per 
cent.  Out  of  10  per  cent,  the  re¬ 
tailer  must  pay  his  rent  and  oper¬ 
ating  expenses,  while  the  whole¬ 
saler  must  also  keep  up  his  es¬ 
tablishment  and  pay  the  freight 
to  the  retailer.” 

Another  Pennsylvania  author¬ 
ity  has  come  forward  during  the 
week  with  some  suggestions  on 
the  subject.  He  is  Rev.  William 
Barnes  Lower,  of  Wyncote,  who 
thinks  the  causes  of  high  food 
prices  are  as  follows : — 

First. — The  element  of  waste. 
No  nation  in  all  the  world  wastes 
so  much  to-day  as  we  Americans 
do.  The  provisions  thrown  out  of 
our  hotels  and  the  homes  of  the 
well-to-do  and  wealthy  families 
would,  I  am  confident,  almost  keep 
the  other  and  needier  half. 

Second. — Extravagant  living.  Peo¬ 
ple  eat  better  food  than  they  did 
formerly.  Americans  eat  a  greater 
variety  of  food  than  the  people  of 
any  other  nation.  No  other  nation 
lives  so  well,  has  so  much  to  waste 
or  wastes  it  without  really  having 
it  to  waste. 

Third. — The  increased  cost  of 
production.  Everything  we  buy  to¬ 
day  is  put  up  in  more  expensive 
packages  than  it  was  formerly. 
The  esthetic  sense  demands  a  thing 
must  look  nice;  the  best  things  of 
any  type  are  put  up  either  in  glass, 
silver  or  gilt  paper,  beautifully  dec¬ 
orated  tin  or  metal  boxes  and  pack¬ 
ages.  The  consumer  practically 
compels  it  so;  he  has  to  pay  the 
bills. 

Fourth. — The  tremendous  growth 
in  population.  The  centralization 
of  our  people  in  great  urban  com¬ 
munities.  Hundreds  of  large  and 
small  farms  lie  unfilled  within  thirty 
or  forty  miles  of  Philadelphia. 
That  city  has  to  be  supplied  with 


milk,  brought,  in  many  cases,  300 
miles,  and  perishable  foods,  hauled, 
in  many  cases  1,000  miles.  Cul¬ 
tivate  the  farms  and  trucking  near 
this  city,  and  it  will  help  solve  the 
problem.  But  “farming  is  tedious 
work.” 

Fifth. — The  people  demand  more 
waiting  on.  The  telephone  makes 
ordering  easy  and  the  smallest 
things  have  to  “be  sent,”  delivered 
immediately.  The  storekeeper  must 
charge  more  where  the  errand  clerk 
has  to  be  kept  “on  call.” 

Sixth. — Development  in  taste  and 
social  wants  more  rapidly  than  the 
power  of  production.  Twenty  years 
ago  the  European  emigrant  work¬ 
ing  on  the  railway  had  for  his  lunch 
an  onion,  a  chunk  of  garlic  bologna 
and  a  crust  of  brown  bread, 
wrapped,  perhaps  in  brown  paper, 
if  it  was  wrapped  at  all.  Ten  years 
ago,  according  to  scale  of  the  law 
of  development,  he  had  a  kettle, 
if  at  the  same  work,  and  in  it  must 
be  meat  sandwiches,  fruit  and  a 
bottle  of  coffee. 

In  western  Pennsylvania  the 
labor  element  has  gotten  into  the 
matter  and  early  in  the  week  the 
Iron  City  Trades  Council  adopted 
the  following  boycott  resolutions : 

Resolved,  That  all  members  of 
trades  unions  and  organizations 
affiliated  with  this  be  called  upon  to 
declare  a  boycott  against  the  Meat 
Trust  by  refusing  to  eat  meat  for 
a  period  of  thirty  days,  unless  there 
be  a  decided  amelioration  of  the 
deplorable  conditions  regarding  the 
price  of  this  commodity,  and  that 
all  members  use  their  endeavors  to 
secure  others  not  affiliated  with  lo¬ 
cal  organizations  to  do  likewise. 

In  the  West  the  chief  incident 
las  been  the  beginning  of  the 
Government’s  attack  upon  the 
National  Packing  Co.,  which  is  a 
combination  composed  of  all  the 
arge  packing  and  transportation 
companies  as  follows  : — 

G.  H.  Hammond  &  Co.,  of 
Michigan ;  G.  H.  Hammond  &  Co., 
of  Illinois;  Hammond  Beef  Co., 
of  Michigan ;  Hammond  Packing 
Co.,  of  Colorado;  Hammond 
Packing  Co.,  of  Philadelphia; 
Hammond  Packing  Co.,  of  To¬ 
ledo  ;  Hammond  Company,  of 
New  York;  Anglo-American  Re¬ 
frigerator  Car  Co.,  of  Illinois; 
Fowler  Packing  Co.,  of  Kansas; 
Kansas  City  Refrigerator  Car 
Co.,  of  Kansas;  United  Dressed 
Beef  Co.,  of  New  York;  St.  Louis 
Dressed  Beef  and  Provision  Co., 
of  Missouri ;  Hutchison  Packing 
Co.,  of  Kansas;  National  Car 
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Enter  the 

Grocery  World  and  General  Merchant’s 
Free  Employment  Bureau 

Scattered  over  the  territory  covered  by  the  Grocery  World  and  General 
Merchant  there  are  thousands  of  clerks  and  managers  wanting  better  positions,  and 
retailers  or  wholesalers  wanting  better  clerks  and  managers. 

The  Grocery  World  and  General  Merchant  has  resolved  to  establish  an 
exchange  through  which  these  people  can  get  together.  It  announces,  therefore,  the 
launching  of  the  “Grocery  World  and  General  Merchant  Free  Employment  Bureau,” 
whose  object,  in  a  nutshell,  is  to  supply  clerks  or  managers  to  employers,  and  posi¬ 
tions  to  clerks  or  managers.  There  will  be  no  charge  for  this  service. 

Every  clerk  wishing  a  position  is  invited  to  register  his  name  with  the  Grocery 
World  and  General  Merchant’s  Bureau.  Naturally  it  will  be  held  in  strictest 
confidence.  Every  clerk  so  forwarding  his  name  will  receive  a  specification  blank, 
which  he  will  fill  out  and  return,  so  the  Grocery  World  and  General  Merchant 
can  without  delay  fit  him  to  the  position  he  is  calculated  to  fill. 

Every  retailer  or  wholesaler  needing  a  clerk  or  manager  is  also  invited  to 
communicate  with  the  Grocery  World  and  General  Merchant.  As  soon  as  his 
communication  is  received,  he,  too,  will  receive  a  specification  blank  which  he  will 
fill  out  and  return.  The  Grocery  World  and  General  Merchant  will  then  know 
exactly  what  sort  of  man  to  put  him  in  touch  with. 

The  Grocery  World  and  General  Merchant  will  work  in  two  ways  to  bring 
together  the  employer  who  wants  a  clerk,  and  the  clerk  who  wants  a  job. 

FIRST. — The  application  for  clerk  or  job,  with  or  without  name,  as  the  appli¬ 
cant  elects,  will  be  published  in  the  Grocery  World  and  General  Merchant  in  the 
form  of  a  Want  Ad. 

SECOND. — If  the  applicant  is  an  employer  wanting  a  clerk  he  will  be  put 
directly  in  touch  with  several  of  the  sort  of  clerks  he  wants.  If  the  applicant  is  a 
clerk  wanting  a  job  he  will  be  put  in  communication  with  several  employers  who  have 
jobs  open  he  could  fill.  All  this  will  be  done  through  the  mail  with  perfect  privacy. 

Everything  said  here  applies  to  store  managers  and  department  managers,  as 
well  as  to  clerks. 

Nowhere  through  or  after  the  transaction  is  there  any  charge  to  either  clerk 
or  grocer.  The  idea  is  by  way  of  making  the  GROCERY  WORLD  AND 
GENERAL  MERCHANT  even  more  valuable  to  its  readers. 

Address  all  communications  to 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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Line  Co.,  of  New  Jersey;  The 
Provision  Dealers’  Dispatch,  of 
Illinois;  Armour  &  Co.,  Swift  & 
Co.,  Morris  &  Co. 

The  case  was  opened  before  the 
Federal  Grand  Jury  during  the 
week.  The  Government  intends 
to  proceed  along  the  following 
lines : — 

Criminal  prosecution  for  al¬ 
leged  violation  of  the  anti-trust 
law. 

Civil  action  for  the  dissolution 
of  the  National  Packing  Co. 

Contempt  proceeding's  for  al¬ 
leged  violation  of  Judge  Gross- 
cup’s  injunction  restraining  the 
packers  from  fixing  prices  in  re¬ 
straint  of  trade. 

Meanwhile  the  National  Pack¬ 
ing  Co.  is  industriously  endeavor¬ 
ing  to  put  the  blame  for  high 
prices  upon  retailers.  One  of  its 
chief  officers  gave  out  the  follow¬ 
ing  during  the  week  : — 

It  is  all  nonsense  for  the  retail 
dealers  to  blame  their  excessively 
high  prices  on  the  so-called  trust. 
I’ll  admit  that  prices  on  pork,  veal 
and  beef  are  very  high,  and  I  do 
not  for  a  moment  claim  that  the 
large  packers  are  not  making 
money  out  of  the  business.  But  I 
unhesitatingly  make  this  assertion 
and  defy  contradiction  by  any  re¬ 
putable  retailer,  that  if  the  small 
dealer  would  be  content  with  the 
same  percentage  of  profit  as  we  aim 
to  make,  there  would  be  a  material 
reduction  in  the  price  of  all  grades 
of  meat. 

Now,  here  we  have  the  tabulated 
results  of  an  investigation  extended 
through  thirty-six  meat  shops  in 
different  portions  of  the  city.  All 
of  them  purchase  their  stock  from 
one  of  the  big  storage  houses  and 
pay  approximately  the  same.  The 
wide  range  in  prices  charged  to  the 
consumer  is  something  that  it  is 
difficult  to  account  for.  For  in¬ 
stance,  we  find  a  certain  German¬ 
town  establishment  is  charging  32 
cents  a  pound  for  sirloin  and  28 
cents  for  round  steak.  Another 
firm  in  Kensington,  that  buys  the 
same  grade  of  goods,  is  selling  the 
same  steaks  for  24  and  20  cents  a 
pound  respectively.  A  West  Phila¬ 
delphia  meat  man  is  charging  22 
cents  for  the  choicest  cuts  and  18 
cents  for  round  steak,  while  another 
dealer  on  S.  Eleventh  street,  who 
is  the  largest  dealer  of  the  four 
mentioned  and  who  apparently 
makes  more  money  out  of  his  busi¬ 
ness,  discounting  every  bill,  charges 
20  cents  straight  for  porterhouse 
and  sirloin  and  16  cents  for  round 
steak,  with  the  less  select  portions 
cheaper  in  proportion. 

Now,  that  shows  who  is  raising 
the  price  of  meats.  One  firm  is  try¬ 
ing  to  make  100  per  cent,  profit  on 
its  stock,  while  the  last-named  is 
satisfied  with  from  15  to  25  per  cent. 

I  agree  that  a  boycott  will  lower 
prices  in  some  cases  considerably, 
but  you  will  find  that  the  dealers 
who  make  the  biggest  cuts  are  those 
that  are  deliberately  trying  to  gouge 
the  public.  If  dealers  would  be  sat¬ 
isfied  with  a  fair  margin  of  profit 
there  would  be  less  of  this  boycott 
talk  and  business  would  better  all 
around.  We  know  that  the  high 
prices  unreasonably  exacted  by  some 
meat  dealers  are  ruinous  to  busi¬ 
ness  and  lessen  considerably  the 
sale  of  our  meats,  but  we  are  pow¬ 


erless  to  prevent  it.  1  am  not  so 
certain  but  that  the  proposed  boy¬ 
cott  will  in  the  end  be  good  for 
the  entire  trade.  It  is  certain  that 
those  who  are  selling  their  stock 
at  a  reasonable  margin  of  profit 
will  continue  to  do  business,  as 
their  customers  have  no  kick  com¬ 
ing,  while  the  high-priced  dealers, 
many  of  whom  are  trying  to  do 
business  on  their  reputation,  will 
have  to  sell  at  a  lower  figure. 

There  is  of  course  much  truth 

in  some  of  the  statements  made 

above,  but  the  statement  that  the 

retailer,  doing  a  business  of  a  few 

thousand  a  year,  should  sell  on 

the  same  margin  of  profit  as  the 

National  Packing  Co.,  which  does 

a  business  of  many  millions,  is 

ridiculous. 


Figures  Which  Show  What  In¬ 
creased  Food  Tariffs  Would 
Do  on  Three  Products. 


On  Olive  Oil,  French  Peas  and  Sardines 
an  Increase  of  Twenty-five  Per  Cent. 
Ad  Valorem  Would  Mean  Large  Price 
Advances.  German  Delicatessen 
Products  Now  Seem  Likely  to  be  Hit. 

The  prospects  of  the  duty  on 
imported  food  products  being 
raised  25  per  cent,  ad  valorem  by 
President  Taft  around  March 
31st  is  continuing  to  arouse  much 
discussion  and  apprehension.  A 


large  importer  of  fancy  groceries 
made  a  memorandum  for  the 
“Grocery  World  and  General 
Merchant”  during  the  week 
showing  in  definite  figures  ex¬ 
actly  what  the  advance  would 
mean  to  the  prices  of  only  a  few 
products.  The  substance  of  the 
memorandum  appears  below  : — 

An  advance  of  25  per  cent,  ad 
valorem  would  increase  the  price 
of  large  bottles  of  olive  oil  90 
cents  per  case  of  one  dozen ; 
medium  bottles  $1  per  case  of  two 
dozen,  and  small  bottles  65  cents 
per  case  of  two  dozen. 

It  would  increase  the  price  of 
French  peas  $3  per  case  of  100 
tins. 

It  would  cause  the  following- 
advances  in  imported  sardines : 
Halves,  plain,  $4  per  case  of  100 
tins;  quarters,  plain,  $2.50  per 
case ;  halves,  boneless,  $5  per 
case,  and  quarters,  boneless,  $3 
per  case.  That  these  increases 
would  make  a  decided  difference 
in  the  consumption  of  these  foods 
in  this  country  is  not  debatable. 

Political  considerations  are  be¬ 
ginning  to  complicate  the  ques¬ 
tion.  The  United  States  has  al¬ 
ready  begun  to  use  the  25  per 


New  Orleans  (La.)  Association  Proves 
Retailer’s  Profit  Low 


Sends  “  Grocery  World  and  General  Merchant  ”  Copy  of  Careful 
Statement  to  Go  to  Local  Consumers  Showing  Wholesale 
and  Retail  Prices  of  Staple  Foods  for  1908,  1909  and  1910. 


The  New  Orleans  (La.)  Retail 
Grocers’  Association  has  sent  the 
“Grocery  World  and  General 
Merchant”  a  copy  of  a  statement 
carefully  prepared  for  insertion 
in  the  local  papers  in  order  to  re¬ 
fute  charges  made  there,  as  made 
everywhere  else,  charging  retail¬ 
ers  with  being  responsible  for  ex¬ 
istent  high  prices.  The  state¬ 
ment,  which  handles  the  matter 
much  more  frankly  than  the  aver¬ 


age  statement  of  this  character, 
contrasts  the  wholesale  price  of  a 
list  of  food  products  in  1908,  with 
the  retail  price  prevailing  at  that 
time,  also  the  wholesale  and  retail 
prices  of  1909  and  1910.  The  pur¬ 
pose  is  to  show  that  the  retailer's 
profits  in  1909  and  now  were  no 
greater  than  at  any  other 
I  time. 

The  statement  is  here  repro¬ 
duced  : — 
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cent,  ad  valorem  clause  as  a  club 
to  force  foreign  countries  to  make 
concessions.  This  has  been  tried 
with  Germany,  for  instance,  as  a 
part  of  an  effort  to  compel  her  to 
admit  American  meats  and  cattle 
which  are  now  refused  access  to 
the  country.  Up  to  the  present 
writing  Germany  has  refused  to 
yield  to  pressure,  and  if  she  main¬ 
tains  her  refusal,  it  is  reasonably 
certain  that  the  President  will  im¬ 
pose  the  extra  duty  on  at  least 
some  German  products.  A  large 
variety  of  delicatessen  stuff  comes 
here  from  Germany,  and  the 
delicatessen  dealers  of  this  coun¬ 
try  would  be  hit  hard  if  any  of 
the  possible  increases  touch  foods. 

France  is  another  country 
which  it  is  said  will  probably  be 
in  about  the  same  position  as 
Germany. 


A  Unique  Trade  Excursion 
Through  Pennsylvania 
Towns. 


Next  Tuesday  Merchants’  and  Manufac¬ 
turers’  Association  Will  Send  Special 
Train  with  Sixty  Members  Through 
State  to  Meet  Merchants  and  Boom 
Trade.  Itinerary  and  Firms  Who 
Will  Go. 

A  unique  trade  excursion  will 
leave  Philadelphia  for  various 
towns  and  cities  of  Pennsylvania 
next  Tuesday,  February  1,  1910. 
It  will  be  composed  of  about 
sixty  members  of  the  Merchants’ 
and  Manufacturers’  Association, 
of  Philadelphia,  and  will  have  as 
its  object  becoming  better  ac¬ 
quainted  with  the  retail  mer¬ 
chants  of  the  State  and  indirectly 
booming  trade.  The  retail  mer¬ 
chants’  associations  and  Boards 
of  Trade  in  various  cities  will  en¬ 
tertain  the  excursionists,  and 
there  will  be  meetings  and  cere¬ 
monies  in  several  places. 

The  trip  will  last  three  days 
and  will  cover  684  miles,  and  will 
touch  most  of  the  important  trade 
centres  in  Eastern  Pennsylvania. 
The  train  will  leave  Philadelphia 
from  Broad  Street  Station  at 
7.30  A.  M.,  Tuesday,  and  the  first 
stop  will  be  made  at  Coatesville 
one  hour  and  10  minutes  later. 
The  party  will  spend  an  hour  at 
this  place  and  will  be  met  by  a 
delegation  of  the  Business  Men’s 
Association.  From  Coatesville 
they  will  go  to  Lancaster  and 
thence  to  Columbia  and  York. 
From  York  the  party  will  proceed 
to  Harrisburg,  arriving  at  3.30  in 
the  afternoon  and  remaining  for 
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two  hours.  They  will  be  taken 
over  the  capital  city  by  members 
of  the  Board  of  Trade  and  will 
meet  the  Mayor  and  a  large  num¬ 
ber  of  business  men. 

The  next  stop  will  be  at  New¬ 
port,  Perry  County,  and  then  at 
Mifflin,  where  an  evening  confer¬ 
ence  will  be. held  until  midnight. 
The  train  will  then  go  to  Lewis- 
town,  where  it  will  remain  till 
morning.  On  Wednesday  it  will 
then  make  the  run  to  Hunting¬ 
don,  Altoona,  Tyrone,  Bellefonte 
and  Lock  Haven,  and  reach  Wil¬ 
liamsport  at  6  o’clock  P.  M.  The 
evening  will  be  spent  in  Williams¬ 
port.  On  Thursday  morning 
Sunbury  will  be  reached,  and 
from  there  the  party  will  go  to 
Wilkes-Barre.  Several  hours  will 
be  spent  in  that  city,  whence  the 
homeward  trip  will  be  started  at 
i  P.  M.  Hazleton  and  Pottsville 
will  be  visited  on  the  way  home, 
and  the  merchants  will  arrive  in 
Philadelphia  again  Thursday 
evening  at  9  o’clock. 

The  following  wholesale  and 
manufacturing  concerns  will  be 
represented  on  the  trip : — 

Bowen-Duncan  Co.,  D.  V.  Brown, 

John  A.  Bradley,  W.  C.  Brown, 

Bickel  &  Co.,  W.  Bodek  Co.,  Joel 


Baily-Davis  Co.,  The  Brainerd  & 
Armstrong  Co.,  Cluett- Peabody  & 
Co.,  De  Cou  Bros.  Co.,  Garrett- 
Buchanan  Co.,  Haines,  Jones  &  Cad¬ 
bury  Co.,  Kohn,  Adler  &  Co.,  S.  W. 
Kennedy  &  Co.,  Laing,  Son  &  Har- 
rar,  John  H1.  Long  &  Co.,  John 
Lucas  &  Co.,  H.  K.  Mulford  Co., 
Monroe  Bros.  &  Co.,  Mclntire, 
Magee  &  Brown  Co.,  Neeld  &  Titus, 
Philadelphia  Transportation  and 
Lighterage  Co.,  Pioneer  Suspender 
Co.,  William  Richman,  Sheibley- 
Tyler  Co.,  Sullivan  &  Co.,  Supplee 
Hardware  Co.,  Strawbridge  & 
Clothier,  Suplee,  Reeve,  Whiting 
Co.,  Treacy,  Morris  &  Co.,  James 
M.  Vance  &  Co.,  T.  H.  Vanne- 
man,  Son  &  Co.,  The  George  H. 
West  Shoe  Co.,  Weimer,  Wright 
&  Watkin  Co.,  Watson  &  Co.,  West- 
inghouse  Electric  and  Manufactur¬ 
ing  Co.,  Westinghouse  Machine  Co., 
J.  H.  Welsh  &  Co.,  George  D. 
Wetherill  &  Co.,  L.  P.  White, 
Young,  Smyth,  Field  Co.,  C.  W. 
Young  &  Co.,  Henry  C.  Biddle  & 
Co.,  Victor  Talking  Machine  Co., 
Shane  Bros.  &  Wilson  Co.,  Thomas 
J.  Berkstresser  Co.,  Derr-IIaney 
Co.,  Louis  Buehn  &  Bro.,  General 
Freight  Department  of  the  Penn¬ 
sylvania  Railroad,  Philadelphia  Mil¬ 
linery  Co.,  H.  B.  Hanford  Co., 
Philadelphia  &  Gulf  Steamship  Co., 
Bell  Telephone  Co.,  American 
Telephone  and  Telegraph  Co. 


Bleached  Flour  Cases  Comingjon  for 
Trial. 

The  famous  flour  bleaching 
cases  are  to  be  tried  in  the  Fed¬ 
eral  Court  at  Council  Bluffs, 
Iowa,  at  a  special  term  of  court 
beginning  February  15th.  There 
are  five  of  the  bleached  flour  cases 


to  be  tried  in  the  Iowa  Federal 
Court.  They  are  based  on  the 
seizure  of  shipment  of  the  Shaw¬ 
nee  Milling  Co.,  of  Topeka,  Kan., 
and  the  Updike  Milling  Co.,  of 
Omaha.  The  seizures  were  made 
at  Mitchellville,  Muscatine,  Fort 
Des  Moines,  Ottumwa  and 
Davenport. 


Campaign  On  for  Oleo  Tax 
Repeal. 

House  Agricultural  Committee  Hears 
Author  of  Bill  Say  High  Butter  Prices 
Due  to  Oleo  Tax. 


Special  Correspondence  of  "Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

January  28,  1910. 

The  campaign  for  the  amend¬ 
ment  of  the  oleo  tax  law  is  on. 
Representative  B  11  r  1  e  s  o  n,  of 
Texas,  appeared  during  the  week 
before  the  House  Committee  on 
Agriculture  in  behalf  of  his  bill 
repealing  the  tax  on  oleomarga¬ 
rine,  which  tax,  he  asserted,  was 
responsible  for  the  present  high 
price  of  butter  throughout  the 
country. 

Before  this  tax  was  imposed, 
Mr.  Burleson  said,  there  was 


manufactured  annually  130,000,- 
000  pounds  of  oleomargarine, 
which  he  characterized  as  a  pure 
and  wholesome  food  product,  and 
which  sold  for  from  12  to  18  cents 
per  pound.  The  price  of  butter 
was  then  20  to  30  cents  per  pound. 

The  production  of  oleomarga¬ 
rine  has  been  diminished  66^3  per 
cent.,  he  said,  as  a  result  of  the 
tax,  and  the  price  of  butter  has 
gone  up  from  28  to  60  cents  per 
pound. 

Passage  of  the  law  was  pro¬ 
cured,  Mr.  Burleson  charged,  by 
the  National  Dairy  Union  and  by 
a  “stupendous  lobby  which  it  is 
said  expended  a  vast  sum  of 
money.” 

During  the  week  Senator  Pen¬ 
rose,  of  Pennsylvania,  also  in¬ 
troduced  an  oleo  bill  in  the  inter¬ 
est  of  the  butter  men.  Its  pro¬ 
visions  have  appeared  in  this  cor¬ 
respondence.  It  perpetrates  the 
tax  and  makes  it  apply  to  all  yel¬ 
low  oleo.  Holt. 


Florida  oranges  keep  about  the 
same — $1.50  to  $4  includes  all 
sizes  and  grades.  In  spite  of  the 
freeze,  plenty  of  oranges  are  com¬ 
ing  but  the  demand  is  only  fair. 


PACKED  ALSO  IN  TWO-POUND  CARTONS 


What  More  Can  You  Say? 

<If  If  after  you  start  to  sell  Franklin  Carton  Sugar  you  can  sell 
just  as  much  sugar  as  you  sold  before,  and  sell  it  at  a  better 
profit  than  you  ever  made  before,  and  with  all  this  satisfy  your 
customers  better  than  you  satisfied  them  with  bulk  sugar,  is 
there  any  reasonable  argument  left  as  to  why  you  shouldn’t  sell 
Franklin  Carton  Sugar  ? 

<If  You  know,  there’s  no  miracle  about  it.  Franklin  Carton 
Sugar  simply  sharpens  up  the  proposition  at  both  ends — it 
makes  it  cost  less  to  sell  sugar  and  increases  the  profit  by 
cutting  off  the  loss  of  the  overweight. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5-pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna."^  ' 
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WITH  THE  EDITOR 


Another  incident  has  arisen 
which  shows  how  the  campaign 
of  the  National 

A  Campaign  Divided  Canners  AsSOci- 
Again»t  itself.  ation  to  increase 

canned  goods 
consumption  is  being  and  will  be 
interfered  with  by  lack  of  unanim¬ 
ity  among  the  canners  them¬ 
selves.  The  general  canning  in¬ 
dustry  is  now  greatly  excited  by 
a  double  page  advertisement  in¬ 
serted  in  a  recent  issue  of  the 
“Saturday  Evening  Post”  by 
Hunt  Bros.,  of  California,  the 
part  of  which  most  objected  to 
being  this : — 

In  canning  peaches,  which  repre¬ 
sent  fully  50  per  cent,  of  the  total 
canned  fruit  product  of  the  United 
States,  it  is  the  practice  of  most  can¬ 
neries  to  use  the  lye  or  caustic  soda 
peeling  process,  by  which  they  save 
1^2  or  2  cents  a  can. 

In  the  lye  process,  the  fruit  is 
thrown  into  a  solution  of  boiling 
caustic  soda,  and  is  stewed  in  this 
lye  until  the  skins  are  eaten  loose, 
after  which  it  goes  through  several 
washings  to  take  away  the  skins. 
This  process  permits  the  use  of  un¬ 
ripe  fruit,  and  while  the  lye  arti¬ 
ficially  colors  the  green  fruit  and 
gives  it  the  appearance  of  ripe 
fruit,  a  lye-peeled  peach  has  none  of 
the  rich,  delicious  flavor  found  in 
“Hunt’s  Quality  Peaches.” 

Take  a  peach  from  a  can  pur¬ 
chased  at  random;  wash  away  the 
syrup;  then  taste  it.  If  it  is  tasteless 
and  pulpy,  it  is  a  lye-peeled  peach. 
Now  do  the  same  with  a  “Hunt’s 
Quality”  peach.  You  will  find  it  has 
the  delicious,  dainty  flavor  that  you 
get  when  you  pick  a  ripe  peach 
right  off  the  tree. 

We  have  endeavored  to  have  the 
Department  of  Agriculture  compel 
the  canners  who  use  the  lye-peeling 
process  to  so  state  on  the  labels  of 
their  cans.  Canners  do  not  use  this 
caustic  soda  stewing  to  improve 
their  fruit;  if  they  thought  that,  they 
would  gladly  announce  it.  This  lye 
process  is  used  simply  to  reduce 
their  costs — a  saving  to  the  canner, 
but  not  to  the  consumer. 

Naturally  the  other  canners  are 
wild  at  this  reflection  upon  their 
methods  and  they  are  talking 
among  themselves  with  great  bit¬ 
terness.  Obviously  such  revela¬ 
tions  will  interfere  with  the  gen¬ 
eral  campaign  very  decidedly,  for 
it  reawakes  and  emphasizes  the 
general  suspicion  against  canned 
goods  which  the  Canners’  Associ¬ 
ation  is  spending  thousands  of 
dollars  to  remove.  The  incident 
is  exactly  in  line  with  the  one 
recently  commented  upon,  where 
a  W estern  pea  canner  advertised 
that  his  brand  contained  “no  pre¬ 
servatives  and  no  artificial  color,” 
thus  designedly  creating  the — 


false — impression  that  other  peas 
did. 

Where  any  given  canner  has  an 
advantage  like  Hunt  Bros,  say 
they  have  over  others,  the  Na¬ 
tional  Canners’  Association  can¬ 
not  expect  him  to  sacrifice  the  ad¬ 
vantage  of  exploiting  it.  The 
consistency  that  should  support 
the  advertising  campaign  should 
go  further  back  than  that.  It 
should  go  back  to  canning  meth¬ 
ods  and  make  those  consistent. 


The  people  of  Los  Angeles, 
Cal.,  have  gone  about  scotching 
the  fruit  and 
vegetable  ped- 

Aftcr  the  Peddlers.  .  , 

dler  in  precisely 
the  proper  way. 
Through  their  City  Councils  they 
are  about  to  pass  an  ordinance  to 
look  into  his  weights  and  meas¬ 
ures.  The  ordinance  provides 
that  the  peddler  can  peddle  fruits 
and  vegetables  in  only  one  way — 
by  the  pound  or  in  standard 
sealed  dry  measures. 

The  peddler’s  great  advantage 
over  honest  competitors  with 
stores,  is  his  irresponsibility.  He 
is  not  a  man  of  any  substance,  and 
can  therefore  lie  and  cheat  with 
comparative  impunity.  There  are 
honest  peddlers,  of  course — God¬ 
fearing,  conscientious  plodders 
just  as  worthy  of  patronage  as 
anybody.  But  most  are  thieves 
now  or  are  willing  to  become  so 
the  minute  they  find  a  careless 
customer.  Safeguard  their 
weights  and  measures  and  many 
will  go  out  of  business. 


The  resolutions  adopted  by 
the  intra-a  ssociation  confer¬ 
ence  among  the 

organized  spe- 

Free  Deali  Aeain.  .  . 

cialty  manufac¬ 
turers,  whole¬ 
salers  and  retail  grocers  at  Chi¬ 
cago  simply  conform  with  the  at¬ 
titude  previously  adopted  by  the 
national  associations.  Only  one 
of  the  resolutions  published  in 
another  column  is  worthy  of 
special  note  at  this  time — that  dis¬ 
couraging  free  deals.  That  phase 
of  the  reformatory  campaign  is 
going  to  be  harder  to  consummate 
than  any  other,  because  it  has 


opposed  to  it  human  greed,  the 
strongest  possible  compelling 
force.  The  only  way  to  eliminate 
free  deals  is  to  persuade  manu¬ 
facturers  to  stop  offering  them. 
That  ought  to  be  more  or  less 
easy,  because  most  manufacturers 
give  free  deals  anyway  only  be¬ 
cause  their  competitor  has  or  they 
are  afraid  he  will.  It  will  prob¬ 
ably  do  no  good  to  get  at  the  mat¬ 
ter  by  working  with  jobbers  or 
retailers,  for  as  long  as  the  free 
deal  is  put  at  them  some  will  in¬ 
evitably  take  it,  and  when  some 
do,  others  must. 


Some  lightning  calculator  who 
is  wasting  his  time  in  Pittsburg, 
Pa.,  sends  to 
And  Not  On<  of  Us  the  Dispatch  of 
Knew  it  1  that  city  the  fol¬ 
lowing  uncon¬ 
sciously  humorous  letter  regard¬ 
ing  high  meat  prices  : — 

To  the  Editor  of  the  “Dispatch.” 

In  the  Sunday  “Dispatch”  the 
secretary  of  the  Retail  Meat  Deal¬ 
ers’  Association  justifies  the  present 
high  prices  of  meat  by  the  plea  that 
the  retail  dealer  makes  only  20  per 
cent,  profit.  This  is  certainly  an  in¬ 
stance  of  an  explanation  telling  too 
much.  The  average  meat  dealer  will 
sell  out  his  entire  stock  at  least 
twice  each  week.  In  this  respect  he 
is  different  from  the  merchant  who 
buys  a  chair  or  a  rug  and  carries 
it  six  months  before  it  finds  a  pur¬ 
chaser. 

A  profit  of  20  per  cent,  on  each 
sale  means,  then,  to  the  butcher  a 
profit  of  40  per  cent,  a  week,  and 
counting  fifty-two  weeks  to  the 
year,  a  profit  of  2,080  per  cent.  In 
other  words,  each  dollar  the  retail 
dealer  invests  in  meat  earns  $20.80 
annually. 

“Oh,  ye  gods  and  little  fishes!” 
Think  what  monumental  nerve  is 
required  to  justify  (?)  the  present 
prices  of  meat  by  the  plea  that  the 
retail  dealer  makes  only  the  pitifully 
small  profit  of  2,080  per  cent,  an¬ 
nually  on  each  dollar  invested  in 
meat ! ! ! 

One  of  the  causes  of  the  pres¬ 
ent  high  price  of  meat  is  that  there 
are  too  many  retail  shops.  There 
are  many  localities  in  the  city  where 
there  are  from  three  to  five  shops 
when  the  public  could  be  served  by 
one  or  two.  The  additional  rent, 
etc.,  involved  in  the  additional 
shops  is  paid,  as  such  things  al¬ 
ways  are,  by  the 

Consumer. 

Pittsburg,  Jan.  17th. 

Praise  be  to  this  mathematical 
Messiah  who  comes  out  of  the 
West  to  lay  the  delusions  of  many 
years ! 

For  the  first  time  we  know  that 
the  man  who  nets  40  per  cent,  a 
week  on  his  sales  also  nets  it  on  his 


investment.  Also  do  we  learn  with 
delight  that  the  man  who  makes 
a  profit  of  20  per  cent,  on  each 
sale  has  a  right  to  calculate  that 
cumulatively  and  add  20  per  cent, 
to  each  succeeding  sale.  “Con¬ 
sumer”  shows  how  easily  it  is 
done.  Fancy  the  joy  this  will 
bring  to  the  retailer  who,  we  will 
say,  has  been  doing  a  business  of 
$25,000  per  year  and  thinking 
that  he  made  a  net  profit  of,  say, 
$5,000.  This  Pittsburg  phenome¬ 
non  makes  it  perfectly  clear  that 
he  really  made  2,080  per  cent.,  or 
$520,000 ! 


The  real  merchant  always  falls 
on  his  feet  and  is  always  ready 
for  any  probable 
Don’t  Let  Them  contingency.  A 
Get  Away.  very  serious  con¬ 
tingency  is’  fac¬ 
ing  the  retailer  now — people  all 
over  the  country  are  refusing  to 
buy  his  meats,  his  poultry  and 
his  eggs,  because  the  prices  are 
too  high.  Very  well,  offer  them 
a  substitute.  Fish  is  a  worthy 
substitute  for  meat  and  eggs,  and 
it  has  never  had  the  demand  it 
is  entitled  to.  And  fish  to-day  is 
cheap — much  cheaper  than  any  of 
the  foods  which  are  being  made 
the  subjects  of  boycott.  The  real 
merchant  will  sell  his  trade  meat 
as  long  as  he  can,  and  after  that 
he  will  sell  them  something  else. 


The  following  dispatch,  which 
appeared  in  a  Philadelphia  paper 
last  Tuesday, 
shows  where  the 

The  Victim.  .  .  . 

e  brunt  of  the  con¬ 
sumers  fool  meat 
boycott  is  falling: — 


FRESH  MEAT  SPOILING  IN 
CHESTER. 

(Special  Telegram  to  “Public  Led¬ 
ger.) 

CHESTER,  Pa..  Jan.  24. — Local 
dealers  are  worried  over  their  in¬ 
ability  to  get  rid  of  their  meat  sup¬ 
plies,  especially  the  fresh  meats, 
which  are  spoiling  on  their  hands 
and  causing  them  considerable  loss. 
Orders  to  wholesale  dealers  were 
far  below  the  usual  run  to-day. 


In  other  words,  if  this  dispatch 
is  true,  the  consumers  of  Chester 
have  stopped  buying  meat  of  the 
local  retailers,  leaving  the  lat- 
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ter’s  meat  stocks  to  rot  on  the 
shelves.  Why?  Because  the 
retailers  charged  exorbitant 
prices?  Not  at  all,  because 
somebody  behind  the  retailer 
charged  him  exorbitant  prices 
and  thereby  compelled  him  to 
charge  the  prices  which  the  con¬ 
sumers  considered  too  high. 
What  a  beautiful  example  of 
American  justice!  And  how 
logical !  “Being  too  high”  is  a 
relative  phrase.  A  retail  price 
may  be  much  too  high  so  far  as 
the  producing  market  conditions 
are  concerned,  yet  not  high 
enough  when  compared  with  the 
price  which  the  retailer  must  pay. 
The  intelligent  framers  of  the 
boycott  ignore  this  vital  distinc¬ 
tion  and  boycott  the  retailer  be¬ 
cause  it  is  he  that  is  charging  the 
price  which  they  say  is  too  high 
when  supply  and  demand  are 
considered. 

What  a  lunkheaded  outrage! 


New  Orleans  is  the  only  dis¬ 
trict  shipping  parsley,  and  the 
price  is  still  high — $5  to  $5.50.  A 
little  hothouse  parsley  is  also 
The  demand  is  good. 


Jury’s  Verdict  Puts  Alum  Baking  Powder 
Under  the  Ban  in  Pennsylvania 

Harrisburg  Jury  Decides  by  Verdict  of  Guilty  in  the  Gross 
Case  that  1909  Food  Act  Forbids  Sale  of  Alum  Powder. 
Decision  Discounted  by  Many  Manufacturers  Substituting 
Phosphate  for  Alum. 


:oming. 


In  the  case  brought  by  the 
Pennsylvania  Dairy  and  Food 
Department  against  Meyer  Gross, 
a  Harrisburg  grocer,  for  the  sale 
of  alum  baking  powder,  the  ver¬ 
dict  was  guilty,  which  places 
alum  baking  powder  under  the 
ban  throughout  the  entire  State. 
The  case  is  the  first  one  of  its  kind 
to  be  tried  in  the  United  States, 
involving  as  it  does  the  denial  of 
the  right  to  sell  alum  baking  pow¬ 
der  under  any  conditions. 

The  case  was  outlined  in  the 
last  issue.  It  was  brought  under 
the  Pennsylvania  food  act  of 
1909,  which  forbids  the  sale  of 
food  or  ingredients  of  food  con¬ 
taining  alum.  The  Food  Depart¬ 
ment  through  this  prosecution 
said  that  this  included  alum  bak¬ 
ing  powder.  The  manufacturers, 


for  they  and  not  the  retailer  did 
the  defending,  said  it  did  not,  but 
their  reasons  were  chemical  and 
technical  rather  than  practical, 
and  they  did  not  convince  the 
jury.  With  but  little  delay  a  ver¬ 
dict  of  guilty  was  found. 

As  explained  last  week,  the  de¬ 
fense  was  so  framed  that  a  Fed¬ 
eral  question  is  involved,  and  this 
will  allow  the  case  to  be  carried 
to  the  United  States  Court,  which 
will  take  several  years.  In  the 
meantime  the  baking  powder 
manufacturers  will  endeavor  to 
have  the  next  Pennsylvania 
Legislature  repeal  the  portion  of 
the  law  touching  alum. 

It  is  doubtful  if  the  decision, 
important  as  it  is,  will  have  much 
effect  upon  the  conditions  in  this 
State.  The  brand  involved  in  the 


case  was  a  well-known  New  York 
brand,  which  has  already  been 
legalized,  it  is  understood,  by  the 
use  of  phosphate  instead  of  alum. 
Almost  all  the  other  leading 
brands  did  the  same  thing  soon 
after  the  law  was  passed,  so  that 
they  can  afford  to  be  indifferent 
concerning  the  decision.  There 
is  undoubtedly  some  alum  baking 
powder  out  amoi^g  the  trade  in 
the  State,  and  under  the  decision 
in  the  Harrisburg  case  the  sale 
of  this  becomes  illegal.  If  the 
matter  is  to  be  appealed,  however, 
the  Pennsylvania  Department 
will  probably  make  no  more  cases 
at  present,  as  the  courts  would 
almost  surely  refuse  to  try  them 
until  the  final  issue. 

Little  or  no  alum  baking  pow¬ 
der  has  been  sold  by  Pennsyl¬ 
vania  jobbers  for  months. 


MANY  QROCERS 

Find  It  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 

Columbus,  Ohio 

frm,  or  lour  ■•ntba’  trial  (or  iO  eaati 


!  !  YOU  CAN  SEE  !  ! 

The  quality  in  our  offerings— if  you  don’t  shut  your  eyes  like  some  traders  do.  You 
know  the  kind— they  go  on  buying  like  one  asleep— always  satisfied— and  their  business 
shows  it— when  they  wake  up  their  competitor  has  all  the  trade. 

CONSIDER  OUR  PROPOSITION, 


TO  SELL  YOU 


TEAS,  COFFEES  AND  SPICES 

FOR  LESS  MONEY  THAN  YOU  ARE  NOW  PAYING 
QUALITIES  AS  GOOD— PERHAPS  BETTER 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,  190  Franklin  st.,  JMew  York 


Booklet- “  Fifty  Years’  Progress  ’’—tells  you  about 


US 
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High  Food  Agitation  Rampant  in  New  York.  Bill  Before 
Legislature  Limiting  Food  Storage  Time  to  Sixty  Days. 
False  Measure  Suits  in  Local  Courts.  Various  Items  of 
Trade  News  and  Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  January  28,  1910. 

On  the  retail  grocer  has  fallen, 
as  usual,  the  heavy  part  of  the 
task  of  facing  the  public  and  try¬ 
ing  to  explain  to  the  satisfaction 
of  his  customers  the  many  ques¬ 
tions  suggested  by  the  present 
agitation  of  the  food  problems. 

Now  that  butter,  eggs  and  some 
meat  products  have  gone  down 
unexpectedly,  many  grocers  have 
on  hand  supplies  bought  at  the 
former  high  figures  and  they  are 
expected  to  make  reductions  to 
correspond  to  the  falling  off  in 
the  wholesale  figures,  as  pro¬ 
claimed  in  big  type  and  with 
some  exaggeration  in  the  daily 
press.  If  the  retailer  tries  to  keep 
up  prices  until  he  sells  out  sup¬ 
plies  on  hand,  he  is  likely  to  lose 
customers ;  on  the  other  hand,  he 
may  sell  at  an  actual  loss  in  order 
to  save  his  trade. 

Besides,  customers  who  did  not 
worry  about  prices  before  the  agi¬ 
tation  are  now  critical  and  keep 
their  favorite  grocer  busy  in 
showing  that  even  if  the  cost  of 
the  necessaries  of  life  went  up 
pretty  high  it  was  not  his  fault 
and  he  did  not  get  any  large  part 
of  the  money  or  any  more  than 
a  reasonable  profit. 

The  packers  and  shippers  and 
their  representatives  are  inclined 
to  argue  that  the  falling  off  in 
prices  has  been  brought  about 
rather  by  other  causes  than  by 
the  agitaton,  and  make  many 
statements  to  that  effect.  Ship¬ 
ments  have  been  diverted  to  the 
East  from  other  markets,  it  is  ex¬ 
plained,  and  the  South  has  begun 
to  send  New  York  more  butter 
and  eggs.  But  the  cynical  say 
that  when  the  public  in  the  West 
began  its  boycott  of  certain  food 
products  then  the  supplies  were 
rushed  here,  and  so  there  was 
brought  about  a  sort  of  surplus  in 
this  market. 

It  is  also  said  in  some  quarters 
that  the  attitude  of  officials  and 
lawmakers,  from  the  President 
down,  has  taken  the  heart  out  of 
men  who  usually  enjoy  corners  in 


food  products.  The  intimation 
from  Washington  that  prison  sen 
tcnces  are  to  be  sought  for 
offenders  and  that  the  men  higher 
up  are  to  suffer,  is  said  to  have 
been  highly  effective. 

New  York  has  not  led  in  the 
food  agitation,  but  there  has  been 
plenty  of  it  here  in  the  last  week. 
Grand  Juries  are  now  investigat¬ 
ing  the  meat  packers,  the  so- 
called  milk  trust,  the  butter  and 
egg  trust,  also  so-called,  and  per 
haps  some  other  trusts. 

The  milk  companies,  with  the 
exception  of  the  two  largest,  put 
the  price  of  bottled  milk  back  this 
week  from  9  cents  a  quart  to  the 
old  figure  of  8  cents.  It  is  sup 
posed  that  the  two  companies 
still  holding  out  for  9  cents  will 
fall  in  line  soon.  The  price  of 
milk  in  cans  to  grocers  has  not 
been  changed. 

At  Albany  the  Legislature  has 
before  it  a  number  of  bills  having 
to  do  with  the  food  situation. 
One  that  promises  to  excite  much 
discussion  puts  a  limit  of  sixty 
days  to  the  time  during  which 
any  food  may  be  kept  in  ware 
houses.  It  is  argued  in  favor  of 
the  bill  that  it  will  keep  the  food 
supplies  fresher  and  will  make  it 
more  difficult  to  form  corners 
The  warehous  people  are  vigor¬ 
ously  opposing  the  measure  and 
will  doubtless  be  joined  by  other 
factors  in  the  trade. 

Frank  A.  Horne,  assistant  sec 
retary  of  the  Merchants’  Refriger¬ 
ating  Co.,  of  New  York,  has  given 
out  a  number  of  statements  de¬ 
fending  the  methods  of  the  cold 
storage  business,  chiefly  on  the 
ground  that  it  provides  the  way 
of  holding  food  from  times  of 
plenty  until  times  when  the  harv¬ 
est  is  light  or  the  supplies  have 
run  short. 

*  * 

The  municipal  courts  in  this 
city  are  busy  these  days  trying 
suits  against  various  retail  mer 
chants,  including  grocers,  ac¬ 
cused  of  using  false  weights  or 
measures.  Besides  new  cases, 
many  which  have  been  hanging 
fire  for  some  time  are  now  being 


pushed.  Under  a  recent  decision 
of  the  Supreme  Court,  if  a  false 
scale,  weight  or  measure  is  on  the 
counter,  it  is  regarded  as  in  use. 

As  a  result,  it  is  much  easier  for 
the  Bureau  of  Weights  and  Meas¬ 
ures  to  recover  penalties  than 
formerly.  Before  this  decision  it 
was  necessary  to  prove  that  a  sale 
had  been  made  on  the  false  scales 
or  from  the  false  measure  and 
that  the  customer  had  actually 
been  defrauded  to  recover  penal¬ 
ties 

Over  one  hundred  cases  are  on 
the  calendars  for  trial  next 
Wednesday  in  the  different  muni¬ 
cipal  courts.  More  than  three 
hundred  such  suits  have  been 
tried  or  settled  in  the  past  month. 
Most  of  the  grocers  who  have 
been  sued  are  foreigners  having 
small  stores  in  the  East  Side  of 
Manhattan  and  in  the  Browns 
ville  section  of  Brooklyn. 

In  the  case  of  flagrant  and  re 
peating  offenders,  criminal  ac¬ 
tions  are  begun,  but  there  is  great 
difficulty  in  securing  a  conviction, 
so  the  civil  suits  are  started  in 
the  great  majority  of  cases.  To 
sustain  a  criminal  action  the  in 
spector  for  the  Bureau  must 
prove  that  the  defendant  has 
actually  sold  goods  short  of 
weight  or  measure  and  so  wil¬ 
fully  defrauded  the  customer.  A 
few  criminal  actions  are  to  be 
started  this  week  and  the  defend 
ants  will  be  arraigned  before  a 
magistrate,  who  will  be  asked  to 
hold  them  for  Special  Sessions. 

Some  of  the  defendants  in  suits 
of  this  kind  are  said  to  be  really 
very  poor  and  of  course  ignorant. 
In  these  cases  Assistant  Corpora 
tion  Counsel  Herman  Stiefel,  who 
is  in  charge  of  the  Bureau  for  the 
Recovery  of  Penalties,  often  com¬ 
promises  the  case.  The  law  im 
poses  in  the  civil  cases  a  penalty 
of  $25  for  each  defective  weight, 
measure  or  scale  found  on  a 
counter 

When  seen  by  your  correspond 
ent  this  week,  Mr.  Stiefel  said 
that  under  the  new  decision  of 
the  Supreme  Court  he  is  able  to 
secure  judgments  in  fully  95  per 
cent,  of  these  cases.  “Of  course,” 
he  said,  “in  many  cases  probably 
25  per  cent,  of  them  I  could  not 
collect  the  entire  judgment  if  I 
wished  to,  as  the  merchant  has 
not  the  money  to  pay  it.  Many 
of  the  offenders  are  ignorant  Rus¬ 
sian  Jews,  who  do  not  know  that 
they  are  violating  the  law.  In 


these  cases  I  reduce  the  penalty 
or  drop  the  suit  altogether. 
When  a  well-to-do  merchant  with 
a  large  store  offends,  however,  I 
press  the  suit  and  insist  on  the 
entire  judgment,  as  there  is  no 
excuse  for  him.  If  he  does  not 
attend  the  store  himself,  he 
should  hire  experienced  clerks 
wdio  know  when  the  scales  are  out 
of  order.” 

A  suit  was  recently  started 
against  a  big  grocery  company, 
operating  a  series  of  chain  stores, 
for  selling  flour  under  the  weight 
printed  on  the  bag.  The  court 
dismissed  the  case,  as  flour  is  not 
specified  in  the  law  under  which 
the  bureau  proceeds.  An  amend¬ 
ment  to  the  law  to  cover  flour  will 
be  asked  for,  nearly  all  other 
kinds  of  groceries  being  already 
covered. 

The  bureau  of  late  has  seized 
many  weights  in  the  back  of 
which  holes  have  been  bored  and 
these  holes  filled  with  wax  so  that 
buyers  cannot  detect  them.  In 
spring  scales  that  have  been 
seized,  rubber  bands  are  attached 
to  the  base  of  the  scale  and  the 
pan.  Small  pieces  of  stee  1  are 
sometimes  inserted  in  these 
scales.  The  computing  scales 
have  also  been  manipulated. 

When  visited  by  an  inspector 
the  old  excuse  was  that  the  scales, 
weights  or  measures  were  old 
ones  and  not  used.  This  excuse 
no  longer  avails,  for  if  the  stand¬ 
ard  is  on  the  counter  it  is,  in  the 
eyes  of  the  law,  in  use'.  The  ex¬ 
cuse  now  is  that  the  scales, 
weights  or  measures  were  pur¬ 
chased  recently  and  that  the  store¬ 
keeper  was  not  aware  of  the  de¬ 
fects.  Although  this  excuse  will 
often  save  the  storekeeper  from  a 
criminal  prosecution,  it  is  useless 
in  civil  suits. 


*  *  * 


The  annual  meeting  of  the 
Brooklyn  Retail  Grocers’  Associ¬ 
ation  was  held  on  Tuesday  even¬ 
ing.  President  Henry  Lohmann 
was  unable  to  attend  on  account 
of  sickness,  so  the  second  vice- 
president,  James  T.  McKinney, 
presided.  The  reports  of  officers 
showed  that  the  association  had 
passed  through  a  most  prosperous 
year.  In  his  annual  report,  which 
was  read  by  the  secretary,  Presi¬ 
dent  Lohmann  thanked  the  mem¬ 
bers  for  their  support  during  the 
year  and  told  of  the  good  work 
of  the  association. 

The  report  of  the  Legislative 
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j  Committee  was  given  by  Cliair- 
;  man  Becker.  Mr.  Becker  ex¬ 
pressed  his  regret  that  many  bills 
of  importance  to  the  trade  hat 
been  killed  in  committees  at  the 
last  session  of  the  Legislature, 
but  hoped  that  better  results 
would  be  obtained  at  the  present 
session.  A  new  bill,  he  said,  wil 
be  presented  to  the  Legislature 
for  the  purpose  of  reducing  the 
license  fee  for  the  sale  of  kerosene 
oil  to  $5  from  the  present  fee  of 
$10.  As  the  association  is  dividec 
on  the  subject  of  a  Sunday-closing 
law,  Mr.  Becker  said,  the  com¬ 
mittee  decided  to  defer  action  un¬ 
til  the  association  as  a  body  takes 
a  stand. 

The  report  of  the  treasurer,  H. 
W.  Steneck,  showed  that  the 
finances  of  the  association  are  in 
excellent  condition  and  that  the 
value  of  its  shares  of  stock  has 
risen  at  least  25  per  cent. 

The  election  of  officers  for  the 
coming  year  was  then  held. 
Henry  Lohmann  was  unanimous- 
y  re-elected  president,  the  mem¬ 
bers  feeling  that  it  would  be  im¬ 
possible  to  secure  a  better  man  for 
:he  position. 

J.  T.  McKinney,  formerly  sec¬ 
ond  vice-president,  was  elected  to 
ill  the  office  of  first  vice-presi- 
lent  without  a  dissenting  vote. 
1'or  the  second  vice-presidency, 
Louis  Meyer,  who  claims  to  be 
he  youngest  man  ever  holding 
hat  office,  was  the  unanimous 
hoice. 

Ellwood  Hanson  was  re-elected 
ecording  secretary  for  the 
fighteenth  time.  As  financial 
secretary,  Henry  C.  Christgau 
vas  unanimously  re-elected.  H. 
AL  Steneck  was  re-elected  treas- 
irer. 

Three  members  of  the  Board  of 
ffrectors  were  next  elected,  each 
o  serve  for  three  years.  Herman 
<ecke,  Fred  Lupins  and  Victor 
>  rand  is  were  chosen. 

*  *  * 

The  New  York  State  Retail 
ji^ocers  Association  has  revived 
:s  organization  campaign  which 
ras  being  carried  on  vigorously  be- 
pre  the  holidays.  It  was  thought 
est,  because  of  the  holiday  trade, 
p  lay  the  work  over  and  now  the 
ssociation  is  working  hard,  form- 
pg  local  branches  in  the  Hudson 
liver  towns. 

The  State  Association  has  sent 
ut  a  letter  to  the  local  branches 
sking  them  to  file  reports  at  least 
nee  a  month  of  the  meetings 

IN  WRITING  TO 


held.  Several  associations,  the  let¬ 
ter  says,  have-  been  delinquent  in 
this  important  matter.  This  com¬ 
munication  also  says  that  the  up- 
State  associations  in  Rochester,  El¬ 
mira,  Syracuse  and  other  cities  are 
in  a  flourishing-  condition. 

H1  'K 

Louis  Ilartwig,  formerly  con¬ 
nected  with  Llartwig  &  Bennett, 
who  during  the  existence  of  this 
firm  was  one  of  the  largest  factors 
in  the  dried  fruit  business,  has  re¬ 
entered  the  trade  after  an  absence 
of  several  years  and  is  now  con¬ 
nected  with  the  firm  of  Charles  T. 
Howe  &  Co. 

*  *  * 

Importers  in  New  York  are  hav¬ 
ing  considerable  trouble  in  securing 
desirable  grades  of  imported  sar¬ 
dines.  Portuguese  and  Spanish 
sardines,  on  which  the  market  de¬ 
pends  to  a  great  extent,  have  fallen 
off  in  both  quantity  and  quality, 
said  a  well-known  importer.  The 
French  sardines  are  also  worrying 
the  packers,  as  reports  from  Hon- 
fleur,  France,  the  centre  of  the  fish¬ 
ing  industry,  indicate  that  the  re¬ 
cent  catches  have  been  small. 

*  *  * 

Olive  oil,  it  is  said,  will  be  scarce, 
the  Italian  product,  which  is  the 
greatest  factor  in  the  market,  be¬ 
ing  seriously  affected  by  the  drouth 
that  has  prevailed  for  several 
months.  Spain,  it  is  expected,  will 
supply  fully  one-half  of  the  entire 
supply  of  olive  oil  this  year. 


Summarized  Market  Con¬ 
ditions. 

An  improvement  in  options  keeps 
the  coffee  market  firm,  but  other¬ 
wise  business  is  quiet.  Some  sales 
were  made  of  Santos,  Rios  and 
Vlaracaibos,  but  these  were  as  a 
rule  in  jobbing  quantities.  The  ab¬ 
sence  of  active  inquiry  is  disap¬ 
pointing  to  holders,  but  the  im¬ 
provement  in  options  somewhat 
counteracts  this.  The  heavy  im¬ 
ports  of  the  interior  is  said  to  be 
the  cause  of  the  lack  of  inquiries 
tere.  In  the  West,  reports  say, 
dealers  are  even  reselling  at  con¬ 
cessions. 

Basket  fired  Japans  are  receiv¬ 
ing  the  most  attention  in  the  tea 
market  and  a  fair  business,  mostly 
of  a  jobbing  character,  is  being 
done.  Formosans  have  an  active 
inquiry,  many  sales  being  reported, 
’rices  are  firm. 

The  improvement  of  the  London 
market  and  the  heavy  buying  of 
t  ic  refiners  caused  great  buoyancy 


in  the  raw  sugar  market.  Busi¬ 
ness  has  been  active  all  week  anc 
the  holders  are  unwilling  to  grant 
concessions,  as  they  feel  that  with 
all  the  refineries  busy,  new  supplies 
are  necessary.  Several  large  sales 
of  Cubas  and  Porto  Ricos  were  re¬ 
ported. 

Shipments  of  refined  sugar  are 
still  delayed,  the  output  of  soft  su¬ 
gars  being  small.  I11  granulated, 
shipments  have  been  promptly 
made  by  refiners,  but  holders  are 
not  making  many  sales,  as  the 
wholesalers  are  at  present  well  sup¬ 
plied.  For  the  soft  sugars  there 
is  a  good  inquiry. 

The  scarcity  of  supplies  in  mo¬ 
lasses  is  causing  many  dealers  to 
lose  sales.  The  New  Orleans  mar¬ 
ket  is  high,  so  that  the  local  mar¬ 
ket  is  likely  to  be  high  until  the 
Porto  Rican  crop  arrives. 

A  better  inquiry  is  noted  for  rice, 
but  the  movement  is  only  to  meet 
the  grocers’  current  needs.  South¬ 
ern  prices  are  high  and  New  York 
bids  are  being  returned  with  the 
answer  that  the  rice  has  been  sold 
to  the  West  or  the  Pacific  coast. 

In  the  canned  vegetable  market 
many  sales  of  Maryland  Maine 
style  corn  are  reported.  New  Eng¬ 
land  is  the  principal  buyer,  with 
the  other  parts  of  the  country  con¬ 
tributing  to  the  demand.  New 
York  jobbers  are  buying  only 
enough  for  current  needs.  Many 
jobbers  are  to  make  their  inven¬ 
tories  on  the  1st  of  the  month,  but 
even  those  who  took  inventory  in 
December  are  buying  sparingly,  al¬ 
though  their  inventories  showed 
that  their  stocks  are  small.  The 
demand  from  the  country  is  larger 
than  usual  at  this  time  of  the  year. 
Peas  are  in  good  demand.  Hold¬ 
ers  of  Maryland  tomatoes  are  in¬ 


different  sellers,  believing  that 
prices  will  go  up  soon. 

The  canned  fruit  market  is  quiet, 
but  firm.  Supplies  are  light.  The 
demand  is  small,  jobbers  buying- 
only  enough  to  meet  immediate 
demands.  Small  sales  of  State 
packing  apples  front  second  hands 
are  reported. 

A  good  jobbing  business  is  being 
done  in  the  dried  fruit  market. 
Many  sales  of  prunes  were  re¬ 
ported,  the  prices  being  firm. 
Peaches  are  not  in  demand,  and 
jobbers  from  the  interior  are  offer¬ 
ing  to  sell  at  a  shade  under  the 
market.  Currants  are  firm.  Dates 
are  in  good  demand. 

Butter  fell  3  cents  more  this 
week,  although  it  rallied  slightly 
yesterday.  The  recent  agitation 
against  the  high  price  and  the  in¬ 
creased  receipts  forced  the  price 
down  to  31  cents  for  specials  in  the 
early  part  of  the  week.  It  rallied 
later  and  advanced  a  half  cent.  The 
best  grades  of  creamery  butter  are 
in  good  demand  and  the  supply 
sufficient  to  meet  all  demands. 
Storage  butter  is  firm,  as  holders 
have  taken  much  of  it  off  the  mar¬ 
ket.  Process  butter  is  in  little  de¬ 
mand  and  the  feeling  is  weak. 

Eggs  are  declining  under  the  in¬ 
creased  receipts.  They  have 
dropped  3  cents  in  the  past  week, 
the  best  fresh  gathered  eggs 
now  selling  at  from  42  to  43  cents. 
Other  grades  of  fresh  gathered 
eggs  sell  as  low  as  37  cents.  Stor¬ 
age  eggs  are  firm. 

Fred.  A.  McGill. 


New  Orleans  beets  are  still 
coming  North  and  range  from  3 
to  4  cents  per  bunch.  A  few  are 
also  coming  from  Charleston. 
The  demand  is  slow. 


Window-Drcssiag  Articles  Wanted 


For  several  months  the  "  Grocery  World  and  General  Merchant  ” 
has  been  looking  for  the  right  man  to  take  charge  of  its  “  Window- 
Dressing  Department  ”  and  contribute  a  good,  suggestive  weekly  article. 
We  have  tried  several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  window- 
dressing.  What  we  want  is  articles  clearly  describing  window  displays 
that  can  be  made  by  the  average  retailer;  not  necessarily  new  or 
original — in  fact,  those  which  have  been  used  successfully  are  perhaps 
preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  and  General 
Merchant  ”  will  pay  an  average  price  of  $$  each.  All  matter  sent  in 
under  this  arrangement  should  be  addressed  to  the  “  Window-Dressing 
Department.”  If  drawings  are  also  sent  they  should  be  made  through¬ 
out  in  black  ink  (not  pencil). 
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Grocers  Argue  With  Customers  Over 

High  Prices 

How  a  Progressive  New  Jersey  Grocer  Went  at  the  Subject. 
Solid  Common  Sense  Argument  Used  as  Weapon. 
Finley  Acker  Co.  Shows  that  Majority  of  Prices  are  Not 
Inordinately  High. 


Progressive  grocers  are  real¬ 
izing,  here  and  there,  that  it  is 
good  business  for  them  to  frankly 
take  up  with  their  customers  the 
question  of  high  food  prices 
Consumers'  are  not  usually  fair 
reasoners  in  this  respect.  They 
are  being  charged  for  some  of 
their  food  products  the  highest 
prices  in  years.  The  retail  gro¬ 
cer  is  the  only  man  they  know  in 
the  matter,  and  it  is  perhaps 
natural  that  they  should  blame 
him  first.  The  grocer  has  a  full 
and  complete  answer  and  if  he 
fails  to  make  it  he  is  doing  him 
self  an  injustice. 

Mr.  Edward  M.  Fithian,  a  well 
known  grocer  of  Bridgeton,  N.  J., 
went  at  the  subject  through  his 
local  papers,  and  sends  the  “Gro 
eery  World  and  General  Mer¬ 
chant''  some  data  regarding  the 
experiment : — 

Bridgeton,  N.  J„  Jan.  20,  1910. 

Editor  “Grocery  World  and  General 

Merchant.” 

Dear  Sir: — I  inclose  herewith  my 
advertising  contribution  to  the  cur¬ 
rent  discussion  on  the  high-priced 
food  question.  It  appears  in  two 
daily  papers  here,  one  of  which  had 
printed  the  editorial  to  which  the 
ad.  refers  and  which  it  quotes. 

The  news  dispatch  referred  to  in 
the  Philadelphia  paper  was  cut 
from  the  “North  American”  and  is 
also  inclosed. 

I  see,  also,  that  Finley  Acker 
takes  up  the  same  question  briefly 
in  his  ad.  of  yesterday  and  refers 
to  a  discussion  of  it  in  his  weekly, 
which  I  have  not  yet  seen. 

There  is  altogether  too  much 
“hot  air”  gets  into  print  on  the 
much  abused  and  much  misunder¬ 
stood  subject,  written  by  reporters 
who  cannot  figure  the  real  difference 
between  a  price  of  roasted  coffee 
at  the  store  and  the  quotation  for 
cargoes  of  Rio  No.  7. 

You  are  welcome  to  any  use  you 
may  wish  to  make  of  my  screed. 

Yours  truly, 

Ed.  M.  Fithian. 

With  his  letter  Mr.  Fithian 
sends  a  proof  of  an  advertisement 
headed  “The  Cost  of  Living;- 
In  the  original  it  must  have  oc¬ 
cupied  about  two  full  columns  in 
his  local  paper.  As  a  worthy  con¬ 
tribution  to  the  literature  of  the 
subject  it  is  reproduced  in  the 
next  column  in  much  reduced 
form.  1  he  reproduction  made  it 
much  less  plain  than  before,  but 
probably  it  can  still  be  read. 


The  Cost  of  Living 


Two  Texts  and  a  Sermon 

A  “.•'T  d«P«K*>  ">  »  Philadelphia  paper  on  Monday 
5°?“d  ?L,A\  Stew,n-  *  tralw  Of  the  New  York 

School  of  Agriculture,  as  saying 

"Onions  are  selling  in  the  city  of  New  York 
at  16.40  a  barrel,  apples  at  »20  a  barrel,  potatoes 
at  *4.60  a  barrel,  and  »1I  other  food  supplies 
•t  proportionate  price*.” 

editorially?  d*y'  1  nearer  home  .reid 

'  "  Everything  to  eat  costB  much  more  than  is 
reasonable  «  »■  •  There  is  absolntely  nothing 
cheap  eery  little  that  is  obtainsble  at  anything 
like  6ur  prices."  s 

*  *  *-  *-  *. 

In  rtew  of  the  abooe  statements.,  the  Store  Jus,  sotns-- 
thing*  s.y  sod.  I,  willing  to  pay  sd«^«^^ 

St",rJs.  Statements  were  eyemoear  the  troth, 

Hri  orio~ '(  T?M  New  Y°fl  wtrald 
His  pnees  for  half  pecks  wonld  be  35c  for  onions  a 

dollar  for  apples  aod  23c  for  potatoes.  And.  with  "other 
foods  at  proportionate  pnees,"  it  wonld  mean  1 2c  lb  for 

■  nd"l’n3Sf'°  7,5c,lb-  J°r  2  *c  for  a  quart  of  bians 

and  10c  for  a  loaf  of  bread.  Such  statements  are  Vidico- 
lons  as  to  facts  nnd  are  inflammatory  in  their  tendencies. 

.III.  °°I  Mcond  te-;t  cakes  only  indefinite  and  general 
although  sweeping  statements,  and  we  propose  to  Sect  iu 

...uec, r.  i^ht^rh'GtM0^  ej&ss 

foodSs  «  P.!!hiin"!r'S',,U,i" 

T«lce  the  Worst  Side  of  the  Case  First 

.  Eggf  at  45c  a  doz.  are  at  two  prices.  We 

dom  d'TC“‘ty  '"0Dgh  “Dd  onr  ™ac£c  on  them 

does  not  cover  store  expenses,  to  say  nothing  of  proth 
And  there  is  no  substitute.  6  F  ‘ 

Butter  at  41  to  500  lb.  Is  at  a  price  aod  a  half.  Bat 

23e  ^  T  ,'  sub5'i,n"  Holstein  Butterine  at 
2?c-  ?nd  writer  takes  pnde  in  the  record  that  two 
advertisements  that  dealt  with  the  situation  frankly 
revolutionized  the  Store's  sale  of  bntter  products.  7‘  * 

aomiSw  aie  75  P«r  ceDt  *bove  normal,  aqd 

somewhat  above  the  advance  in  other  meats.  The  only 
remedy  is  to  eat  les&  meat  and  more  cereals  and  vegetables 

And  hSh  nri  ^  **tter  heaJth  for  doing'. 

And  high-priced  lard  finds  a  substitute  in  Bisc-Ola,  which 
is  not  only  cheaper  but  goes  farther.  1  Q 

Flour  is  nearly  50  per  cent,  high,  but  Kolh’a 

And^U  othI°affIUld  'k  V°af  19  *9  big  aDd  M  Sood  as  ever. 
And  all  other  of  our  bakery  products  are  at  normal  prices 
with  very  few  and  unimportant  exceptions.  " 

nrt  Ch*€fle  -50  per  cent.  high,  but  there  are 

no  bones  b  it  to  make  waste.  Imported  Cheeses  no  higher 

are  Wgh  only  by  comparison  with  years 
ago.  They  are  cheaper  than  last  year.  ' 

flosh^rom'*  *"  <,0a  15  10  40  hiflhm  than  In 

Canned  Meat*  are  about  20  per  cent.  high. 

-n,  ®room9  Wgh  enough  to  sail  over,  the  moon  -with 
and  they  are  not  good  to  eat. 

The  above  list,  while  a  strong  one,  contains  but  few 
terns  whose  prices  cannot  be  dodged  by  substitution.  And 
the  list  is  very  short  when  measured  against  the  longer 
one  of  everyday  goods  at  normil  prices.  & 

And  it  is  only  fair  to  the  Store  for  Its  customers  to 

hSSLtl»hei^»^h'r  UaeLth“r  eggs  where  price9  have  gone 

highest,  the  Store  s  margin  of  profit  has  goue  lowest.  8 
Now.  Take  a  Run  Down  Thi*  Line 

Sugar  at  5#c  is  at  a  long-statding  price. 

Molasses  at  50  and  60c  and  Table  Syrup  at  aoc  a 
gallon  are  neither  higher  nor  lower  than  for  yeJs  pasri 
Vinegars  are  no  higher  at  retail,  though  costing  more. 
Rice  at  6c  for  Japan  and  8  and  10c  for  Carolina 
<COOOmy  tb4t  does  001  *«*•  recognition  It 

«  !  Food#.  whUo  normal  prices,  offer  a  fine 

field  for  economic  selection .  The  Store  has  cut  out  pack 
age  oatmeals,  which  cost  8c  lb.,  in  favor  of  balk  oatmeal 
at  4c.  Among  the  best  economies  ate  Shredded  Wheat 
Biscuits,  Ralston,  Wheatlet  and  Cream  oC  Wheat. 

Coffee  ix  onvxxyingly  cheap,  begriming  with  n  sound 
sweet  Maracaibo  at  I6c  lb.  and  withsoch  blends  as  Corning 

2£  ,"didp^,“ 35C  ,h“  ^  S^'s  "p- 

T«»  is  also  in  the  economy  list  The  Store  never  wild 

tea  cheaper,  quality  for  price,  than  it  sella  It  now. 

Chocolate  and  Cocoa  are  at  normal  prices. 

..  Sp“**  h8,ve  mftde.DO  sdvance  in  nrinil  prices  here  and 

the  Stores  spices  are  lntnns.eaUy  economical  becanse  of 
their  purity  and  high  grade. 

Potatoes  and  other  green  vegetables  are  no  higher 
than  usual  at  this  season  of  the  year  and  are  lower  than  in 
many  years.  Both  potatoes  aod  onions  at  uc  half  Deek 
.contradict  Mr.  Stewart  's  New  York  prices  of  23  and  35c 
Soup  Beans  and  Peas  at  10c  qoart  and  Limas  at  .tc 
are  no  higher  than  In  recent  years.  Barley,  Hominy 
Tapioca,  Split  Pqa s  and  Lentils  are  normal. 

Canned  Vegetables  are  noisily  cheap.  There  is  a 
big  pile  in  onr  window  showing  Salem  Tomatoes  4  aul 
for  25c  and  Laning's  at  8c  can .-  Pine  Cora  at  8c!  sSed 
Jane  Peas,  an  unusual  value  at  .oc,  and  so  00  through  the 
list  of  our  well-known  offerings ;  nothing  higher  hot  one 
brand  oi  baked  bekns,  the  nntuokl  prices  being  lower 

California  Canned  Fruits  show  np  at  tower  prices 
than  last  year  and  there  are  economies  among  thetn  that 
ought  to  tempt  even  Bridgeton  housekeepers. 

*“  Bwaporated  Fruits,  while  Apples  and  Peachea 
*ie  a  little  higher,  other  fruit*  are  normal 

la  Prune*,  a  purchase  of  3000  Jb*.  of  fine  new’ 
crop  Oregon  fnut  gives  our  ctutomen  4  Jb,  for  23e  an 
economy  greater  th*o  usual.  *  40 

Raisins.  Currants  Citron  aod  Dales  are  no  higher 
Figs  only  are  slightly  higher  than  las,  year.  * 

—  Pr“’Y*  "5**  cb"p  *nd  the  Store,  buying  In 
quantities,  has  crowded  one  offering  after  another  of  loser 
ons  fruit  that  has  hero  irresistible.  Crape  FroJt  mjclm. 

*  '*•••*  * 

Take  it  back.  Mr.  Stewart  and  Mr.  Editor  wad 
statements  do  not  help  the  .ituation,  and  lime  and  spree  ale 
wasted  uvtelliog  the  people.  Ml  of  whom  yon  cSotfoo? 
all  the  ume.  that  there  is  ataolutely  nothing  cheap  very 
litlle  is  obtainable  at  aoythiag  like  fair  pnees  -at 


at  Fithian's 


The  writer’s  judgment  is  that 
this  sort  of  thing  is  good  busi¬ 
ness.  The  grocer  who  fights  shy 
of  discussions  about  high  food 
prices,  for  fear  he  will  come  in  for 
some  blame,  will  always  get  more 
blame  than  the  one  who  frankly 
admits  and  defends. 

The  Finley  Acker  Co.,  as  inti¬ 
mated  last  week,  is  running  a 
series  of  articles  in  its  weekly 
paper  on  the  same  subject.  A 
|  pertinent  paragraph  of  this  week’s 
installment  is  as  follows : — 


AMONG  THE  TRADE. 

Creditors  filed  a  petition  during 
the  week  to  have  Joseph  S.  Hill¬ 
man,  a  retail  grocer  of  Downing- 
town,  Chester  County,  adjudged 
an  involuntary  bankrupt.  The 
names  of  the  petitioning  creditors 
and  the  amounts  of  their  claims 
are :  Alfred  Lowry  &  Bro., 
$544-27;  Reeves,  Parvin  &  Co., 
$126.66;  Albert  Fogg,  $138.05. 


SOME  FALLACIES  AS  TO  HIGHER 
PRICES. 

Ihe  public  is  often  misled  by  ex¬ 
travagant  general  statements  into 
believing  things  which  are  not  cor¬ 
rect. 

It  is  not  true  that  all  foods  have 
recently  advanced  in  price. 

On  the  contrary,  our  prices  for 
roasted  coffee,  from  io  to  40  cents 
pound,  have  remained  unchanged — 
but  we  are  giving  better  quality  at 
the  respective  prices  than  ever  be¬ 
fore. 

Our  range  of  tea  prices  are  from 
25  cents  to  $4  a  pound — to  suit  all 
tastes — and  all  our  teas  are  super¬ 
ior  in  quality  to  what  they  were 
formerly. 

We  sell  Acker’s  breakfast  cocoa 
at  20  cents  a  half-pound  tin,  which 
equals  some  imported  cocoas  which 
sold  a  few  years  ago  at  double  the 
price. 

Sugar  is  no  higher  than  the  aver¬ 
age  price  for  some  years. 

Flour  is  higher  than  it  has  been 
for  several  years,  but  the  same  qual¬ 
ity  is  lower  in  price  than  it  was 
some  years  ago. 

Acker’s  canned  fruits  are  lower 
than  they  were  two  years  ago ;  and 
our  canned  vegetables  and  fruits, 
and  our  dried  fruits,  includ¬ 
ing  raisins,  currants,  figs  and 
dates;  and  fresh  fruits,  such  as 
oranges  and  grapefruit,  are  no 
higher,  and  in  some  cases  lower. 
We  have  made  but  very  few  changes 
in  our  pastry,  notwithstanding  the 
higher  cost  of  flour  and  the  much 
higher  cost  of  butter  and  eggs. 

Our  several  hundred  varieties  of 
pure  confections  are  being  sold  at 
the  original  low  prices — established 
sixteen  years  ago. 

Our  hygeia  cereals,  Fe  Chevalier 
macaroni,  gelatines,  dried  beans  and 
peas,  shredded  cocoanut  and  evap¬ 
orated  milk  are  no  higher. 

The  prices  of  our  Le  Chevalier 
pure  olive  oil,  mayonnaise  dressing, 
vanilla  extract,  spices,  baking  pow¬ 
der  and  similar  articles  have  been 
the  same  for  years. 

Our  canned  salmon,  threads  of 
codfish,  delicatessen  specialties  of 
our  own  manufacture,  vinegar  and 
salt  are  unchanged  in  price. 

Most  of  the  kitchen  requisites, 
such  as  soaps,  cleansers,  polishes, 
candles,  matches,  etc.,  are  un¬ 
changed. 

It  will  be  seen  that  so  far  as 
our  own  business  is  concerned,  a 
very  large  proportion  of  the  requi¬ 
sites  of  the  modern  table  and  house¬ 
hold  do  not  cost  the  consumer  any 
more  to-day  than  they  did  in  for¬ 
mer  years,  while  in  some  instances 
they  are  getting  even  better  value. 

On  the  other  hand,  all  kinds  of 
meats,  whether  fresh,  smoked  or 
canned,  poultry,  butter,  eggs,  lard 
and  similar  products  have  materially 
advanced  in  price. 


Henry  C.  Trainer,  known  in¬ 
timately  and  well  by  every 
wholesale  grocer  and  broker  in 
business  in  Philadelphia  and  by 
a  large  number  outside,  died  last 
Monday  at  his  residence  in  Ger¬ 
mantown  after  a  progressive  ill¬ 
ness  of  several  months.  Mr. 
Trainer  was  a  canned  goods 
broker.  He  was  compelled  sev¬ 
eral  months  ago  to  relinquish 
active  business,  but  still  kept  in 
touch  with  affairs  and  conducted 
part  of  his  business  from  his  resi¬ 
dence.  Few  men  in  any  branch 
of  the  grocery  business  have  had 
a  longer  service  than  Mr.  Trainer. 
He  was  73  years  old  when  he 
died,  and  had  spent  over  forty 
years  in  the  canned  goods  busi¬ 
ness.  Most  of  this  was  spent  with 
Matthew  Semple  &  Co.,  whom 
Mr.  1  rainer  left  about  fourteen 
years  ago.  He  then  went  into 
business  for  himself  at  49  South 
Front  street,  where  he  stayed  till 
he  died.  Mr.  Trainer  had  some 
good  accounts,  hut  his  business 
both  with  packers  and  buyers  was 
done  on  a  basis  of  mutual  con¬ 
fidence.  He  was  a  clean,  honest, 
straightforward  and  extremely 
capable  man.  Every  one  gave 
him  respect,  and  not  a  few  gave 
him  deep  affection.  W.  E.  Crans¬ 
ton  will  succeed  to  his  business. 

John  L.  Clawson,  of  Clawson 
Bros.,  the  Philadelphia  manufac¬ 
turers,  pleaded  guilty  in  the 
Philadelphia  Quarter  Sessions 
Court  during  the  week  for  selling 
adulterated  peppermint  essence. 
He  was  fined  $20  and  costs. 


Hothouse  radishes  seem  to  be 
I  wanted  at  2  to  4  cents  per  bunch. 


temmcaaga 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mfg.  Co., 
Se»f*:le,  Wash. 
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RU1  TO  A  FIRE 

Of  course,  you  do ;  and  so 
you  should  and  help  your 
neighbor  to  save  all  of  his 
property  you  can,  but 
how  about  RUNNING 
YOUR  OWN  BUSI¬ 
NESS? 

DO  YOU  SAVE  ALL 

YOU  CAN  in  the  purchase 
of  Groceries?  Are  you 
buying  for  CASH,  or  are  you  buying  on  CREDIT  ? 

Are  you  using  Uncle  Sam’s  economical  Mail  System,  or 
are  you  paying  Traveling  Salesmen’s  Expenses  ? 

Think  on  these  Things.  Send  us  a  trial  order.  See 
what  we  can  SAVE  you. 

45-gallon  1200s  Piokles  .............  .  per  bbl.,  $7.95 

Maconochies  Kippered  Herring,  flat,  oval  cans, 

plain,  2  doz . doz.,  1.35 

Tomato  Sauce,  2  doz . doz.,  1  32*4 

Sal-Soda,  barrels  about  375  lbs . per  lOO  lbs  ,  .62*4 

6  or  10-barrel  lots  or  over  . per  100  lbs.,  .60 

Tomatoes,  "Wright’s  Extra  Standard,  cold 

packed,  No.  3  cans,  2  doz . per  doz., 

5  or  10-case  lots . •  per  doz., 

Red  ripe  fruit,  almost  whole  and  solidly  packed  cans. 

Nothing  cheap  about  them  but  the  price,  and  that  is  cer¬ 
tainly  very  low  for  this  class  of  goods  with  a  very  strong 
Tomato  market. 

White  Lily  Brand  California  Asparagus,  medium, 

No.  2  *4  square  cans,  2  doz . per  doz.,  2.20 

Red  Top  Brand  California  Asparagus,  No.  2*4 

square  cans,  2  doz . .  •  per  doz., 

These  can  be  retailed  at  20  and  25  cents  per  can  with  a 
good  margin  of  profit.  ....  . 

Horseshoe  Salmon,  No.  1  tall,  4  doz.  . . per  doz  , 

Pennv  Chocolate-covered  Easter  Eggs,  cream 
oocoanut  centers,  18  to  20  to  the  pound, 

30-lb.  pails . .  }£•> 

5  or  10-pail  lots . •••••••••  •  per  lb., 

Moore  &  Brady’s  String  Beans,  No.  2  cans,  2  doz.,  per  doz., 

Brook’s  Refugee  String  Beans,  No.  2  cans,  2  doz.,  per  doz., 
Burnham  &  Morrell’s  Baked  Beans,  No.  3  cans, 

plain,  2  doz . .  doz., 

Cox’s  Gelatine,  large  size . per  doz., 

Small,  10-cent  size . per  doz., 

Lard  Substitute,  Nelson  Morris  &  Co's  High-grade, 

60-lb.  hard  wood  tubs . per  lb., 

6  or  10-tub  lots . Per  lb-» 

Green  Peas,  Fancy,  New,  grain  bags  about  2# 

bushels . •••••••••  -  per  bus., 

Yellow  Split  Peas,  Fancy,  New,  one -bushel  bags  .  per  bus., 
Chewing  Gum,  Lulu  Brand,  72  1-cent  packs  ....  per  box, 

5  or  10-box  lots . Per  box, 

Stuffed  Olives,  No.  7  oylinder  bottle,  4  doz . per  doz., 

6  or  10-case  lots . per  doz., 

The  best  bargain  in  a  10-cent  Stuffed  Olives  you  have 

ever  seen.  Here’s  where  we  save  you  30  or  40  cents  on  a 
case  of  Olives,  which  is  quite  worth  your  while. 

Lunch  Tongue,  Fairbank’s,  No.  1,  2  doz . per  doz., 

I  X  L  Iron  Wax,  on  handles,  *4-gross  box . per  box, 

Sell  at  2  cents  each;  almost  triple  your  money. 

Silver  Prunes,  Sierra  Brand,  5O-60s,  26-lb.  boxes  per  lb., 

6  or  10-box  lots . Per  lb., 

These  are  new  crop,  good  quality  fruit  and  a  very  great 
bargain. 

Sardines,  Penobscot  Brand,  %b,  mustard,  100  cans,  per  case, 

Game  Cock  Brand,  %b,  mustard,  48  cans . per  case,  2.37*4 

Gem  Oleine  Soap,  60  cakes . P©r  box,  1.25 

F.  O.  B.  cars  Philadelphia.  No  free  delivery  in  any 
quantity.  . 

RICE— Fancy  Japan,  100-lb.  bags . per  lb., 

6  or  10-bag  lots . .  •  •  .per  lb.. 

We  mention  this  Rice  again  this  week  because  it  is  one  of  the  best  bargains  in 
Rice  we  have  ever  seen,  and  if  you  are  a  stranger  to  us  and  our  way  of  doing  busi¬ 
ness,  try  us  on  this  item  ;  it  is  a  bargain. 

These  Prices  for  This  Week  Only  -Jan.  31st  to  Feb.  5th,  inclusive. 
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WRITE  FOR  THE  “CASH  GROCER,”  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31 , 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


“Hello,  George”! 

‘  ‘Why — blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  gold 
mine  or  robbed  a  bank.  W hat  in  the 
world  are  you  doing  anyhow? 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker— $25  a 
week  and  expenses.  Just  had  a  three 
months’  trip  and  dropped  into  town  to 
see  the  folks  and— say,  come  over  to¬ 
night  and  I’ll  put  you  next.  1  here’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


Write  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 


GENERAL  MERCHANT 
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Legal  department 
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XXXV.  The  Law  of  the  Purchase  and  Sale  of  Merchandise. 


Contracts  for  the  purchase  and 
sale  of  merchandise  are  made  by 
the  thousand  every  day,  both  by 
large  and  small  business  men,  yet 
there  is  only  the  most  indefinite 
knowledge  on  the  part  of  the  con¬ 
tractors  as  to  their  rights  and  lia¬ 
bilities.  The  subject  has  many 
ramifications  and  is  much  too 
large  to  cover  in  the  scope  of  one 
of  these  articles.  I  shall  try  in 
this  and  the  next  to  say  some 
practical  things  regarding  the 
making  of  such  contracts  and  the 
carrying  of  them  out.  In  the 
third  article  I  shall  treat  the  ques¬ 
tion  of  the  buyer's  or  the  seller’s 
remedy  in  case  the  other  party  de¬ 
faults,  and  in  a  fourth  article,  if 
there  is  not  sufficient  space  in  the 
third,  I  shall  take  up  the  buying 
of  futures,  or  of  goods  to  be 
manufactured. 

It  is  fundamental  that  in  a  con¬ 
tract  for  the  sale  of  merchandise 
there  must  be  an  offer  and  an  ac¬ 
ceptance.  An  offer  means  a 
definite  proffer  to  sell  certain 
goods  at  a  given  price.  Ordinar¬ 
ily  an  advertisement,  or  a  quo¬ 
tation  or  a  price-list  is  not  such 
an  offer  as  the  person  making  it 
can  be  held  to,  because  usually  in 
those  cases  there  are  other  con¬ 
ditions  to  be  worked  out  before 
a  contract  of  sale  can  be  com¬ 
plete.  They  aTe  simply  proposals 
to  enter  into  an  agreement  of 
sale. 

liven  the  most  definite  offer  to 
sell  is  revocable  before  accept¬ 
ance.  For  instance,  on  Monday, 
January  24th,  A  says  to  B,  “I  will 
sell  you  ten  bales  of  cotton  at  10 
cents  a  pound.”  B  is  undecided 
and  A  goes  away.  About  noon  B 
decides  to  accept  and  is  about  to 
go  to  A  s  office  to  say  so  when  A 
telephones  him  that  the  offer  is 
withdrawn.  Many  a  would-be 
buyer  in  B’s  position  here  has 
sought  to  hold  A  liable,  especially 
when  the  market  has  advanced 
meanwhile,  but  they  have  never 


succeeded,  because  the  offer  was 
revoked  before  acceptance. 

This  is  so  even  though  A  had 
promised  to  hold  the  offer  open 
until  4  o’clock,  and  B  had  ac 
cepted  well  within  that  time. 
The  reason  why  A  could  have  re¬ 
voked  even  then  before  accept 
ance  is  that  there  was  no  con¬ 
sideration  for  the  promise  to  hold 
open,  and  it  was  therefore  unen 
forceable. 

Something  about  options  enters 
logically  here.  No  option  that  is 
without  consideration  is  worth 
the  paper  it  is  written  on  or  the 
breath  it  took  to  utter  it.  For  in¬ 
stance,  A  says  to  B,  "I  will  give 
you  an  option  on  these  100  bales 
of  cotton  at  so  much  a  pound  un¬ 
til  noon  next  Friday.”  On 
Wednesday,  without  notice  to  B, 
A  sells  the  cotton  to  C.  On 
Thursday  B  decides  to  buy  and 
when  he  finds  A  has  sold,  sues 
him  to  recover  his  damages.  He 
will  invariably  fail,  because  the 
option  was  without  consideration. 

1  he  way  to  have  compelled  A  to 
hold  the  goods  until  Friday  noon 
or  be  liable,  was  for  B  to  have  paid 
something  for  the  option.  Had 
he  done  that,  even  though  the 
consideration  was  nominal,  say 
$1,  B  would  have  had  to  hold 
them,  or  if  he  meanwhile  sold,  he 
would  have  been  responsible  to  B 
for  damages.  Just  how  those 
damages  aie  calculated  will  be 
considered  in  a  later  article. 

Here  is  a  curious  though  fun¬ 
damental  phase  of  the  law  of  con¬ 
tracts,  which  is  often  invoked 
where  the  question  arises  as  to 
whether  a  seller  can  be  held  re¬ 
sponsible  on  a  given  sale.  A  in 
New  York  writes  B  in  Chicago 
on  Monday:  “I  will  sell  you  xoo 
bales  of  cotton  at  so  much  per 
pound.  Answer  by  return  mail.” 
The  letter  reaches  B  on  the  fol¬ 
lowing  Wednesday  at  9  A.  M., 
and  immediately  B  writes  an  ac¬ 
ceptance  and  mails  it.  At  noon 


that  day  A  sells  the  cotton  to  C. 
B  sues  A  for  damages,  and  he  can 
1  ecover,  because  the  law  holds 
that  the  minute  B  deposited  his 
acceptance  in  the  mails  the  con¬ 
tract  was  complete  and  the  goods 
were  no  longer  A’s  to  sell.  This 
on  the  principle  that  A  appointed 
the  mails  as  his  agent  to  bring 
back  B’s  answer,  and  when  B 
gav  e  his  acceptance  to  the  mails 
he  gave  it  to  A’s  agent,  which  is 
equivalent  to  giving  it  to  A  him- 
self.  The  same  principle  applies 
where  A  selects  the  telegraph  as 
the  medium  for  transmitting  the 
answer. 

So  much  for  the  acceptance  of 
an  offer  to  sell,  except  the  gen¬ 
eral  observation  that  it  must  be 
on  all  fours  with  the  offer; 
in  other  words,  fit  it  at  every 
point. 

I  am  asked  many  times  what 
happens  when  a  man  sells  that 
which  he  doesn’t  own.  Very 
often  this  occurs  either  by  fraudu¬ 
lent  design  or  by  accident.  In 
the  case  of  ordinary  personal 
property,  no  title  passes  in  such 
a  case,  no  matter  how  many 
hands  the  property  goes  through. 
Not  even  an  innocent  purchaser 
can  acquire  title  from  a  seller  who 
himself  had  none.  Very  im¬ 
portant  exceptions  to  this  rule, 
however,  are  bonds  and  other 
negotiable  instruments.  These 
pass  freely  from  hand  to  hand, 
and  the  .innocent  purchaser  for 
value  received  takes— though  in 
some  cases  fraud  may  prevent 
this— a  perfect  title;  often  a  bet¬ 
ter  title,  in  fact,  than  the  man 
who  sold  to  him. 

Another  most  important  phase 
of  the  law  of  sales  is  when  title 
passes  from  the  seller  to  the 
buyer.  Important  for  two  rea¬ 
sons  :  First,  because  in  case  of 
destruction  of  the  goods  by  fire, 
etc.,  before  delivery,  it  is  the  sole 
determining  factor  in  whether  the 
seller  or  the  buyer  must  stand  the 
loss;  and  second,  because,  in  case 
the  creditors  of  the  seller  or  the 
buyer  get  after  the  goods  with  an 
attachment,  it  also  determines 
whether  they  belong  to  the  seller 
or  the  buyer,  and  therefore  whose 
creditors  may  have  them. 

AY  hen  title  passes  depends  on 
whether  the  transaction  is  an 
actual  sale  or  merely  an  agree¬ 
ment  to  be  performed  some  time 
in  the  future. 

These  two  cases  will  illustrate 
the  difference: — 


A,  a  wholesale  dealer  in  Phila¬ 
delphia,  shipped  a  carload  of 
beans  to  B,  a  dealer  in  York,  Pa. 
B  refused  to  acept  them  and  A 
sent  a  salesman  to  York  to  sell 
them  again.  The  salesman  went 
to  C  and  said  “I  have  a  car  of 
beans  at  the  depot  here  that  I 
want  to  dispose  of ;  I’ll  sell  them 
to  you  at  so  much.”  C  accepts, 
the  salesman  gives  him  an  order 
and  goes  back  to  Philadelphia, 
d  he  next  day,  before  C  moves 
further  in  the  matter,  the  car  is 
destroyed  by  fire.  The  question 
at  once  arises— who  shall  bear  the 
loss,  A,  the  seller,  or  C  the  buyer? 
The  answer  is  that  C  must,  be¬ 
cause  the  beans  were  his.  The 
sale  was  a  sale  on  the  spot  and 
the  beans  were  his.  In  this  case 
C  not  only  loses  the  beans,  but  A 
can  collect  their  price  from  him. 

In  case  No.  2  A,  a  wholesale 
flour  dealer,  sends  a  salesman 
through  the  country  taking  orders 
for  flour.  B,  a  retail  dealer, 
orders  fifty  barrels,  which  order 
is  sent  in  to  A  by  the  salesman 
m  the  regular  course  of  business. 
The  day  after  the  order  is  re¬ 
ceived  but  before  A  has  done 
anything  in  the  way  of  filling  it, 
A’s  warehouse  burns  down  and 
his  entire  stock  of  flour  is  de¬ 
stroyed.  Here,  too,  arises  the 
question  of  title.  If  title  to  the 
fifty  barrels  had  passed  to  B,  it 
was  B’s  flour  and  the  loss  of  the 
fifty  barrels  was  his.  If  title  had 
not  passed,  it  was  still  A’s  and  by 
the  same  token  the  loss  was  his. 
Here  no  title  had  passed,  first  be¬ 
cause  the  contract  was  merely 
one  to  be  performed,  and  second 
because  something  more  was 
needed  to  be  done  by  A — the  set¬ 
ting  aside  of  the  goods  for  B— 
before  the  sale  was  complete. 

1  his  then  is  a  rule  by  which 
any  practical  business  man  can 
usually  determine  whether,  in 
such  a  case,  title  has  passed  from 
seller  to  buyer,  and  which,  at  a 


Bell  Phone 
Spruce  65-66 


Keystone  Phone 
Race  6-53 


Cable  Address,  “ Enyap ” 

P ayne  Detective  Agency 

LICENSED.  BONDED 
THEO.  E.  PAYNE,  Principal 
Legitimate  Work  Only 

Male  and  Female  Operators 

Highest  Legal  Connections 

Main  Offices  (Open  all  night) 
Wood  Building 

34  and  26  S.  16th  Street,  Philadelphia,  Pa. 
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New  York  Office,  Longacre  Building  Times  Square 
New  York  City. 
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Ever  Hear  of  Butter 
Insurance  ? 

With  every  pound  of  Gurnse  butter  comes  to  you  a 
policy  of  insurance  against  loss  of  trade  by  bad  or  irreg¬ 
ular  butter.  . 

Not  printed  and  written  as  usual,  but  in  the  form  of 

our  iron-clad  guarantee  and  our  authority  to  you  to  give 
the  money  back  and  charge  to  us  when  anybody  makes 

the  slighest  complaint.  ... 

Gurnse  prints  are  made  from  high-grade  milk,  in  high- 
grade  dairies,  by  high-grade  workmen.  It  is  gilt-edged 
to  the  last  degree  of  superiority  and  reliability.  Every 
shipment  runs  like  every  other  and  all  supeifine. 

Make  Gurnse  your  leader  and  your  butter  trade  is 
safeguarded  and  in  line  to  increase  from  that  minute. 

Packed  in  20,30.  and  50-pound  boxes — pounds  and  half  pounds— 37 cents. 
Prices  subject  to  market  changes. 


d 

Q\ 


P.  F.  BROWN  &  CO, 


39.4i.43  South  Front  St. 
^Philadelphia,  Pa. 


How  proud  you’d  feel 
of  a  shining  automobile 
delivery  car  with  your 
name  on! 

€J  It  would  be  worth 
more  than  a  team  as  an 
advertisement — but  it 
costs  less.  Far  less  to 
run  and  in  some  cases 
less  to  buy. 

Come,  Write  To=day 

FOR  CATALOGUE  217 


w.  H.  McINTYRE  CO.,  AUBURN,  IND. 

418  Third  Ave.,  South,  Minneapolis,  Minn. 

1730  Grand  Ave.,  Kansas  City,  Mo. 


YOU  CAN  GET 

BittBi’s  Puielomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


[Welch's 

Crape  Juice 

Our  Advertising 
and  its  purpose 

THE  purpose  of  our  advertising  is  to  reach  your 
trade,  convince  that  trade  of  the  goodness  of 
Welch’s  Grape  Juice  and  thereby  make  your 
work  of  selling  it  easy. 

Our  advertising,  in  other  words,  is  to  make 
Welch’s  Grape  Juice  an  attractive  and  profitable 
proposition  for  you. 

We  are  making  the  best  grape  juice  we  know 
how ;  we  are  advertising  it  to  the  best  of  our  ability 
and  to  the  limit  of  our  means,  but  we  have  to  thank 
you,  and  all  the  other  dealers  who  handle  Welch  s 
for  making  it  possible  for  consumers  everywhere  to 
get  it  without  trouble. 

Order  Welch’s  Grape  Juice  from  your  jobber 
to-day. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 
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given  moment,  is  the  real  owner 

of  the  goods.  If  after  the  order 
is  given  there  is  still  something 
which  the  seller  must  do  before 
the  order  can  be  filled,  title  does 
not  pass  until  it  is  done.  For  in¬ 
stance,  if  the  goods  have  to  be  ex¬ 
amined,  or  tested,  or  separated 
from  the  mass,  title  remains  in 
the  seller  until  that  is  done.  The 
only  exception  to  this  rule  that  I 
know  of  is  the  case  of  grain  mixed 
with  a  mass  in  a  warehouse.  In 
this  case  A  can  sell  his  share 
without  any  separation  from  the 
mass. 

1  his  question  of  when  title 
passes  also  arises  very  often 
where  goods  are  lost  or  damaged 
en  route.  If  title  is  still  in  the 
seller,  the  loss  is  his,  it  is  he  who 
must  make  claim  against  the  rail¬ 
road,  and  the  buyer  can  sit  still 
and  do  nothing.  But  if  on  the 
contrary  title  has  passed  to  the 
buyer,  the  goods  belong  to  him, 
their  loss  or  damage  is  his,  he 
then  must  go  after  the  railroad, 
and  the  seller  can  collect  the  price 
regardless  of  loss  or  damage. 

Ibis  subject  is  going  to  spin 
out  longer  than  I  expected. 
Something  more  about  the  pass- 
ing  of  title,  and  also  about  what 
is  good  and  bad  delivery,  in  the 
next  article. 

(To  be  continued.) 

( Copyright ,  January,  1910,  by 

Elton  J.  Buckley.') 


Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager~fbrTrLehmaiT&Co ’s 
Department  Food  Stores,  Trenton,  N.  J. 


Florida  grapefruit  are  selling 
very  well  at  $2  to  $4,  which  is 
about  the  price  ruling  for  some 
time. 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  in  all  eountrles. 

Danis  &  Davis,  Washington,  D.C. 


SHOW  THESE  ONCE! 


Bouillon 
Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them  . 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  io in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

royal  specialty  CO. 

92  Reade  Si.  tffiy  y0RK 


What  Does  It  Mean  To  Grow?— 

Six  feet  isn’t  growing.  You’ve 
known  fellows  nearly  twice  as  ta 
as  you  are  that  couldn't  figure  out 
the  one-half  of  one  per  cent,  on 
one  hundred  dollars  to  save  them 
selves.  Real  growing  (com¬ 
mercially)  is  mental  growth 
You  remember  some  time  ago 
had  a  paragraph  that  read  some¬ 
thing  like  this:  “What  have 
done  to-day  to  make  this  business 
better  ?  ’  That’s  a  very  searching 
question.  I  found  it  on  my  desk 
one  morning  neatly  written  by  a 
member  of  the  firm  with  whom  I 
am  now  associated.  It  went  right 
straight  home.  Night  after  night 
I  resolved  in  my  mind  the  things 
I  had  “done.”  Some  were  small 
things,  of  course,  but  the  sum 
total  showed  that  I  was  a  factor 
in  helping  to  strengthen  the 
business  and  I  felt  proud  of  it. 
That’s  growing.  Your  mind  is  at 
work.  A  man’s  hands  and  legs 
and  tongue  may  be  busy  all  day 
ongI  yet  he  may  have  accom¬ 
plished  very  little.  To  grow, 
gentlemen,  you  must  actually  put 
yourselves  in  the  boss’s  place.  If 
you  don’t  some  day  he’s  going  to 
put  another  fellow  in  your  place. 

*  *  * 

Women  And  Set  Notions.— You 

know  there  are  people  who  insist 
on  picking.  They  want  the  nice, 
round  even  potatoes;  the  largest 
grapefruit,  all  russet  color;  the 
sound,  medium-sized  tomatoes, 
and  so  on.  In  justice  to  your 
firm,  they  should  pay  extra.  Be 
open  about  it.  This  selecting 
takes  time  and  it  also  digs  into 
the  heart  of  your  stock.  Yet  it  is 
never  wise  to  come  right  out  flat- 
footed  and  say  “I’ll  have  to 
charge  you  more  for  selecting 
these.”  The  nicer  and  more  dip¬ 
lomatic  way  is  to  name  the  price 
when  the  order  is  completed. 

\  et  even  at  that  it  isn  t  policy  to 
encourage  this  sort  of  thing,  be¬ 
cause  you  seldom  make  any 
money  on  the  “set  notion” 


times  keep  a  single  eye  to  the 
business  end. 

^  H4 


Are  You  Talking  Canned  Goods?— 

It  isn’t  necessary  to  string  off  to¬ 
matoes,  corn  and  peas,  but  it  is  a 
good  thing  to  talk  canned  limas, 
for  instance.  There  are  lots  of 
good  people  that  still  stick  to  the 
dried  ones  and  the  fault  isn’t  al¬ 
ways  theirs.  Canned  beets  may 
be  mentioned.  If  you  handle  the 
strawberry  variety,  say  that 
they’re  very  dainty  looking;  that 
they  make  an  excellent  winter 
\  egetable  and  that  they’ve  got  the 
flavor  of  the  fresh-pulled  ones, 
which  is  true.  Canned  spinach’ 
the  genuine  gritless  kind,  *isn’t 
appreciated  fully.  It’s  one  of  the 
most  desirable  and  most  success- 
11 1  of  canned  vegetables.  But 
those  things  need  your  help  in 
order  to  move  them.  House¬ 
keepers  get  into  a  rut  “even  as 
you  and  I,  and  the  unpopularity 
of  these  splendid  vegetables  cjyi, 
to  a  large  extent,  be  traced  to  the 
thoughtlessness  of  the  man  be¬ 
hind  the  counter.  The  same 
thought  applies  to  nectarines, 
grapes  and  green  gages.  Such 
fuiit  makes  a  happy  change  on  a 
tea  table,  and  many  a  woman 
would  be  glad  to  have  you  men¬ 
tion  them,  because  you  often  hear 
them  say,  “Well,  well,  what  can 
I  have  for  tea  to-night  that  will 
be  a  change”?  So  there  you  are. 


|  I*16™,  taking  an  interest  in  them 
I  and  serving  them  as  though  the 
success  of  the  business  depended 
upon  their  patronage.  That’s  a 
splendid  position  to  take.  It’s 
ideal. 

*  *  * 

Are  You  Hiding  The  Pickles?— R 

beats  all  how  much  careful  hiding 
there  is  done  in  some  stores.  A 
thing  like  loose  pickles— dills,  for 
instance,  or  loose  sours,  should 
be  shown  up  right  on  the  grocery 
counter  very  often,  in  a  new  10- 
Pound  mackerel  kit.  Put  dill 
stems  around  one  and  garnish  the 
other  with  curly  kale  or  spinach, 
or  anything  that  will  look  odd’ 
Pickles  are  one  of  those  things 
that  people  want  when  they  see 
them. 

¥  »!* 

More  About  Kicking.-A  kicking 
clerk  gets  my  attention.  Don’t 
misconstrue  this.  I  don’t  mean 
the  fellow  that’s  always  getting 
the  worst  of  it.  I  mean  the  chap 
that  sees  things.  The  one  that 
can  discern  the  faulty  system  and 
come  right  up  and  show  where 
that  fault  lies  and  how  it  should 
be  remedied.  That’s  what  I  call 
good  old  kicking. 

*  *  * 

The  Customer  First— Whatever 
work  you  are  doing  back  of  the 
counter,  or  front  of  it  for  that 
matter,  keep  your  eye  out  for  the 
customer.  That’s  first.  That’s 
what  pays  your  salary.  Stock 
fixing  must  go.  Cleaning  must 
go.  Gossip  must  go.  Everything 
must  go  in  deference  to  that  2- 
cent,  $2  or  $20  order.  Get  the 
money. 


woman.  The  thing  I  want  to 
■’ring  out  is  that  you  must  at  all 


*  *  * 

Make  Prunes  Attractive.— Take  a 
50-pound  box  of  60-70S  and  break 
them  right  in  the  centre,  showing 
up  both  broken  ends,  one  on  top 
of  the  other.  Don’t  sell  from 
these,  but  dig  out  of  your  stock- 
bin.  Let  the  sign  read :  “This  is 
our  leader,  3  pounds  25  cents.” 
Prunes  should  be  on  counter  dis¬ 
play  from  now  on  until  spring,  so 
should  evaporated  apricots  and 
peaches. 

*  *  * 


Please  PeopIe—PRasing  people 
that  deal  with  you  is  a  simple 
matter.  It's  just  being  polite  to 
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Southern  Asparagus  Will  Cost  Less 
to  Bring  North. 

The  Interstate  Commerce  Com¬ 
mission  decided  last  week,  in  the 
case  of  the  Asparagus  Growers’ 
Association  of  Charleston 
County,  South  Carolina,  against 
the  Atlantic  Coast  Line  Railroad 
and  other  carriers  that  the  freight 
rales  on  asparagus  were  excess- 
L  e.  It  is  held  that  the  charges  of 
65  cents  a  crate  from  Charleston, 
S.  C.,  to  New  York,  Philadelphia, 
Baltimore  and  Washington,  and 
of  90  cents  a  crate  to  Boston  are 
unreasonable.  Beginning  on 
March  1st  and  continuing  two 
years,  the  rates  are  ordered  to  be 
60  cents  a  crate  to  New  York,  50 
cents  to  Philadelphia,  56  cents  to 
Baltimore  and  Washington,  and 
70  cents  to  Boston. 
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SCIENCE 

PVlKflfll 


fm 


This  Department  is  d.TOted  to  the  cri.ictom  of  “g" 

in  for  this  Department  should  be  addressed  to  the 
E^or  "‘Scree  o?  Adeertisin*.  The,  wiU  he  hied  in  their  order  and  taken  up  in  strict  rotatmn. 


Frankford,  Jan.  4>  IQ10- 
Editor  “Science  of  Advertising.”  ; 

Dear  Sir : — Inclosed  find  a  little 
booklet,  of  which  we  districted 
2000  in  Frankford  before  Christ-  . 
mas.  Would  be  pleased  to  have 
your  criticism  on  same. 

Yours  truly, 

Darreff  &  Gallen, 

2049  Orthodox  Street,  Frankford, 

Philadelphia. 

The  booklet  inclosed  is  a  little 
8-page  affair,  about  4x6  inches, 
attractively  printed  in  green  and 
red  on  fine  coated  paper.  I  he 
name  on  the  cover  is  “Table 
Talk.”  I  reproduce  several  inside 
pages  much  reduced : 


2  Canned  Asparagus. 

5  No  matter  which  o(  the  three  different  priced 
X  goods  you  buy.  you  will  find  that  delicious  flavor  > 
Wf  which  commends  this  vegetable  to  all  lovers  of  good  V 
^  eating  15-  2S  ^  30  CCT,S  3  J 


I 


CANNED  TONGUE. 

A  lortunatc  purchase  enables  us  to  offer  you  — 
Canned  Tongue  at  18  cents.  No  more  tempting  bit  3 
of  luncheon,  oi*o  fill  out  the  meal  Buy  a  supply  gi 
at  this  price 


I 


OLIVE  OIL 

The  holiday  cooking  demands  a  superior  olive  * 
Nicele  Olive  Oil  is  absolutely  pure  and  highest  Vg 
Your  money  can  buy  no  better  Physicians 


oil  mvws  v“'v  - - 

test  Your  money  can  buy  no  better  I  hysicians 
are  ordering  more  and  more  ol  this  oil  to  their 
patients  every  day  25.  40.  70  and  90  cents  a  bottle 


KING  MIDAS  FLOUR 


TABLE  TALK 


I 

I 

X 


I 


I 


•The  highest  priced  flour  in  America,  and  worth 
all  it  costs  "  It  is  gaming  in  popularity  every  day  It 


WIN  compiling  this  little  booklet  h  is  our  purpose 
SI  to  put  before  our  customers,  and  also  our  pros- 
■ft?)  y  .  _  L.uf„i  jrained 


to  put  belore  our  customer  — - - 

O  CS  pective  customers,  helpful  suggestions  gamed 
2  in  fifteen  years’  experience  in  the  Grocery  Business 


S#  We  would  not.  for  an  instant,  compare  a  suit  ol  3 
S  clothes  that  we  can  buy  for.  say.  S.vOO.  with  one  £ 
*  made  from  the  very  finest  fabric,  hand  tailored.  w 
«  selling  at  S5000  to  560.00.  yet  it  is  a  very  common  ^ 
Jry  occurrence  to  do  this  very  thing  in  regard  to  Gres-  ^ 
hi  ceries  and  Meats,  where  the  d.fference  ,n  quality  £ 
£  mav  bc  just  as  great  This  applies  especially  to  ^ 
T  Canned  Goods.  They  all  look  pretty  much  the  same  ^ 
Q  on  the  outside,  but  there  is  a  vast  difference  when  ^ 
^  you  open  the  can 


a  We  have  It  50  cents  a  bag  g 

of  Curtice  Bros,  is  wrongly 
spelled  Curtis  Bros,  and  the  brand 
of  olive  oil  featured,  I  understand 
to  be  spelled  “Nicelle,”  not  Nicele. 
The  only  criticism  I  would 


make  of  the  introduction  here  is 
that  it  is  written  a  little  too 
tamely.  Is  this  the  way  the 
writer  of  that  would  have  talked 
to  a  customer  with  whom  he 
stood  face  to  face?  Almost  cer¬ 
tainly  not.  He  would  have 
thrown  off  all  formality  and 
stiltedness  and  talked  straight 
from  the  shoulder.  And  unques¬ 
tionably  he  would  have  made  a 
deeper  impression.  This  thought 
lies  at  the  bottom  of  almost  al 
o-ood  advertising — write  as  you 
talk. 

*  H= 

The  other  pages  are  good,  but 
I  don’t  like  the  typographical 
display  much.  It  looks  insipid , 
it’s  hard  to  say  just  why,  but  I’m 
sure  it  could  be  brightened  up 
simply  by  changing  the  type 
about  a  little.  See  the  sugges¬ 
tion  at  the  foot  of  these  columns. 

Hr  Hr  H= 

The  other  page  headed  “Canned 
Asparagus”  looks  much  better 
because  there  is  less  on  it,  and 

the  paragraphs  are  smaller. 

Hr  H=  H= 

In  spite  of  these  minor  criti¬ 
cisms,  however,  this  is  good  ad¬ 
vertising  in  the  main  and  ought, 
if  regularly  issued  and  carefully 
placed  with  the  right  people,  to 
get  business. 


A  peculiar  fact  has  developed 
during  the  last  few  months  re¬ 
garding  the  American  trade  in 
imported  French  sardines.  It 
will  be  remembered  that  up  to  a 
few  months  ago  the  price  of  these 
goods,  by  reason  of  scarcity,  was 
exceedingly  high,  and  the  demand 
fell  off  all  over  the  country. 
After  this  condition  had  existed 
for  some  months  the  stippl)  im¬ 
proved,  and  the  price  declined  by 


decrees  until  it  is  now  from  $2 


%  Meats  are  another  article,  in  the  buying  of  which 

ft  great  care  should  be  used  as  the  cheapest  are  not 
great  u  .  ,  fart.  H  IS  he¬ 


al' ways  "the  cheapest  in  the  end  In  fact,  n  is  be 
coming  generally  recognized  that  we  get  what I  we 
pay  to.  and  II  we  buy  goods  cheap  we  get  cheap 
goods 


m  The  Christmas  Holidays  are  fast  approaching^  — 
9  and  we  deem  ,l  an  appropriate  rime,  to  tell  you  of 
5  some  ol  the  good  things  we  have  for  your  table 


This  is  very  good  looking  ad¬ 
vertising  and  ought  to  create  a 
good  impression.  I  notice  some 
mistakes  in  spelling  that  always 
go  against  the  grain.  The  name 


Canned  Fruits 


to  $5  per  case  cheaper  than  when 
at  the  highest  point.  A  number 
of  the  large  handlers  thought  im¬ 
ported  sardines  were  so  firmly  es¬ 
tablished  here  that  the  minute  the 
price  went  down  the  demand 
would  get  back  to  normal,  but 
such  has  not  been  the  case.  The 
demand  at  the  reduced  price  is 
better  than  it  was  before,  and  is 
gradually  getting  still  bettei,  but 
very  slowly.  My  theory  is  that 
the  people  have  gotten  accus¬ 
tomed  to  doing  without  the  goods 
and  they  will  now  have  to  be  won 
back.  A  large  percentage  of 
them  took  up  Norwegian  and 
Portuguese  sardines  when  they 
dropped  the  French  and  these 
also  appear  to  be  well  satisfied. 


-J 


Portuguese  sardines  are  practi- 


“  Del  Monte  ”  Brand  Peaches,  White  Cherries 
and  Apricots 

ripened  in  California’s  golden  sunshine.  These  delicious 
fruits  are  picked  and  packed  at  just  the  proper  moment, 
which  insures  that  delicacy  of  flavor  which  has  made  them 
famous.  .  25  cents  per  can 


cally  only  an  inferior  grade  of  the 
French,  but  the  Norwegians  are 
a  distinctive  product  that  many 
people  prefer  to  the  French.  To 
get  consumers  to  return  to  their 
|  old  love  is  not  going  to  be  as  easy 
I  and  quick  as  people  thought. 


*  H:  * 


r  | 
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CANNED  FRUITS.  $ 

•Del  Monte”  Brand  Peaches.  White  Cherries 

r, limed  111  California*  golden  suo  y. 


2  Del  Moii«  ♦'••I"  - — •• 

S  and  Apricots,  ripened  in  California  s  golden  suo 
2*  shine.  These  delicious  fruits  are  picked  and  packed 
jf  at  just  the  proper  moment,  which  insures  that  deli- 
2  acy  of  flavor  which  has  made  them  famous  y, 

^  25  cents  per  can.  hT 

||5  Curtis  Bro.'s  Canned  Strawberries,  Red  Raspberries,  ^ 
JL  Black  Raspberries.  Pitted  Cherries,  Grated  > 
Pineapple  and  Sliced  Pineapple. 

§  You  know  these  packers.  Their  "Blue  Label 
ft  goods  arc  world  famous.  Their  only  reason  for  not 
packing  better  goods  is  because  they  can  not  It  is 
not  the  fruit  alone  that  goes  into  one  of  these  cans. 
w  but  years  and  years  of  knowing  how  If  you  have 
never  tried  them  you  have  missed  something  The 
5  usual  expression  of  the  housewife  on  opening  and 
ft  sampling  thesc_fruits  is,  "The  best  I  ever  tasted 

13  to  30  cents  per  can. 

Canned  Peaches. 


Curtice  Bros’  Canned  Strawberries,  Red  Raspberries, 
Black  Raspberries,  Pitted  Cherries,  Grated 
Pineapple  and  Sliced  Pineapple 


I 


You  know  these  packers.  Their  “  Blue  Label  goods  are 
world  famous.  Their  only  reason  for  not  packing  better 
•roods  is  because  they  cannot.  It  is  not  the  fruit  alone  that 
aoes  into  one  of  these  cans,  but  years  and  years  of  knowing 
how  If  you  have  never  tried  them  you  have  missed  some¬ 
thin^.  The  usual  expression  of  the  housewife  on  opening 
and  sampling  these  fruits  is,  “The  best  I  ever  tasted. 

13  to  30  cents  per  can 


Canned  Peaches 


i 
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“Beauty  Bright”  are  extra  large,  fancy  California  fruit  of 
beautiful  color;  in  extra  heavy  syrup.  20  cents  per  can 


'  Beauty  Bright”  are  extra  large,  fancy  Califor- 
!  nia  fruit  of  beautiful  color ;  in  extra  heavy  syrup. 

20  cents  per  can. 

Lm  Other  good  California  Peaches  at  18  and  15 


I 


cents  a  can. 

>  Sliced  Peaches,  2  cans  for  25  cents. 


Other  good  California  Peaches 
Sliced  Peaches 


18  and  15  cents 


2  cans  for  25  cents 


The  high  price  of  meat  has 
surely  had  much  to  do  w  ith  this 
year’s  boom  in  red  Alaska  salmon. 
Standard  brands  are  in  extremely 
active  demand  and  this  has  com¬ 
pletely  exhausted  the  supply  in 
first  hands.  I  am  told  it  is  im¬ 
possible  to  buy  a  case  of  salmon 
from  a  packer,  because  every  one 
has  sold  all  that  he  had.  Some 
of  the  jobbers  who  got  in  at  the 
opening  are  willing  to  sell  a  part 
of  their  stock,  but  they  want  $1.50 
per  dozen  for  it,  which  is  a  very 
high  price.  In  Chicago  the  quo- 
|  tation  is  $1-5°  to  $1-55-  ^  the 
maud  continues  as  active  as  now 
the  price  will  without  doubt  go 
higher.  The  Jobber. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


I’ll  be  darned  if  I  don’t  believe 
I'd  rather  have  no  ambition  at  all 
than  have  the  brand  of  ambition 
that  drags  you  into  things  you 
never  had  any  right  to  be  in. 

It  seems  to  me  some  men’s  am¬ 
bition  is  as  blind  as  a  mole — don’t 
see  where  it’s  going  at  all. 

Just  suppose  I  was  to  get  an 
ambition  to  be  an  actor  and  play 
the  parts  where  the  hero  with 
beautiful  legs  kisses  the  shero 
through  three  hours  straight 
while  you  sit  in  the  gallery  with 
your  tongue  hanging  out  for 
some.  A  good  lively  Polar  bear 
could  be  more  romantic  in  the 
part  than  I  could,  yet  I’ve  seen 
bushels  of  ambitions  just  as 
dopey  as  that. 

Ambition  seems  to  have  every¬ 
thing  in  it  except  common  sense. 
Very  often  it  ain’t  got  enough 
common  sense  in  it  to  make  a 
light  lunch  for  a  flea.  What  I’m 
thinking  of  just  now  is  the  big 
bunch  of  men  it  has  pushed  into 
business  for  themselves,  when 
they  ought  to  have  spent  their 
lives  working  for  somebody 
else. 

As  somebody’s  employees  they 
Avere  great,  but  as  their  oavii  they 
weren’t  worth  a  hang. 

If  their  ambition  had  had  any 
common  sense  it  would  haAre  seen 
that  and  steered  ’em  aAvay. 

I  knoAV  a  case  right  now.  I 
Avas  talking  Avith  the  felloAV  only 
last  Aveek.  About  six  or  eight 
years  ago  he  came  into  some 
money  and  started  a  store  of  his 
own  in  Baltimore.  Before  that 
he  had  Avorked  as  clerk’  and  man¬ 
ager  and  Avas  considered  an  A  I 
man.  When  he  left  his  place  to 
open  his  OAvn  store  he  was  mak¬ 
ing  $23  a  week,  Avhich  is  no  slouch 
of  a  job. 

Well,  he  had  an  ambition  to 
have  his  oavu  store.  Nothing 
strange  or  foolish  about  that,  of 
course.  He  had  made  good  as 
clerk  and  manager  and  he  figured 
out  that  he  ought  to  do  even  bet¬ 


ter  working  for  himself.  Seems 
reasonable,  don’t  it?  So  he  took 
his  little  bit  of  money  and  opened 
up  the  sort  of  store  he  had  had  in 
his  mind  for  a  good  Avhile.  It 
looked  mighty  good  to  me  when  I 
saw  it  first  and  I  said  to  myself 
“that  fellow’s  got  a  good,  com¬ 
fortable  future  before  him.” 

He  didn’t  size  up  at  all. 
Couldn’t  seem  to  decide  things. 
Before  that  he  had  had  somebody 
to  tell  him  and  lay  doAvn  rules  for 
him ;  here  it  was  up  to  him.  He 
Avobbled  all  the  time.  Worried  a 
good  bit  and  altogether  lost  his 
nerve. 

You  see,  it  often  makes  a  heap 
of  difference  who’s  money’s  at 
stake  Avhen  you’re  called  on  to  de¬ 
cide  something.  If  it’s  your 
money  you  get  rattled  a  heap 
easier  than  you  do  if  it  ain’t. 

His  case  Avas  like  a  lot  of 
others.  He  burned  up  his  little 
capital,  working  like  Sam  Hill 
night  and  day  to  make  good  and 
wondering  Avith  all  his  might 
where  his  gumption  had  gone. 

Then  he  went  back  to  his  old 
job  and  was  just  as  good  a  man 
as  he  Avas  before. 

He’s  often  talked  the  thing  over 
Avith  me.  I’d  seen  so  many  fel- 
Ioavs  do  the  same  thing — fellows 
that  ought  never  to  have  stopped 
Avorking  for  somebody  else — that 
I  thought  I  saAv  where  the  trouble 
Avas.  He  had  no  idea  of  it, 
though,  so  I  didn’t  say  anything 
— only  hinted  at  it. 

Last  Aveek  he  called  me  one 
side  Avhen  I  Avas  in  the  store. 

“Did  you  knOAV  I  Avas  going  to 
leave  here  the  first  of  February?” 
he  said. 

“Why  no,  I  didn’t,”  I  said,  “and 
I’m  darned  sorry  to  hear  it,  un¬ 
less  you’re  doing  better  for  your¬ 
self.  What’s  it  mean?” 

“Going  in  for  myself  again,”  he 
said.  “Of  course  I  have  no  more 
money,  but  a  friend  of  mine  is 
going  to  furnish  the  cash  and  I’m 
going  to  run  the  business.” 


“Where  you  going  to  open?”  I 
asked. 

He  told  me — it  was  a  few 
squares  from  Avhere  his  job  is. 

“Think  you’re  doing  a  wise 
thing,  Ben?”  I  said,  “after  the 
other  time?” 

“Oh,  yes !”  he  said,  confidently, 
“I’ve  thought  over  that  for  five 
years,  and  I  think  I  know  where 
the  trouble  was.  I’ve  got  it  all 
figured  out.  I’ll  knoAV  what  to  do 
this  time.  By  George,  if  I  can’t 
run  a  grocery  business,  Avho  can? 
I’ve  never  Avorked  at  anything 
else,  and  I’ve  put  in  six  years  as 
manager  right  here.  You  know 
this  store  does  a  big  business  and 
a  man  who  can  run  it  certainly 
ought  to  be  able  to  run  a  smaller 
store,  oughtn’t  he?” 

“Sure,”  I  said,  “it  would  seem 
so.  And  yet  do  j'-ou  know,  Ben, 
some  felloAvs  are  crack-a-jacks 
working  for  somebody  else  Avho 
ain’t  worth  shucks  Avorking  for 
themselves  ?” 

“Meaning  me?”  he  said  huffily. 

“No,”  I  said,  “not  meaning 
anybody  in  particular.  I  should 
think  you  ought  to  think  that  part 
of  it  over,  though,  before  you 
throw  a  job  like  this  up  again.” 

“I  have  thought  it  over,”  he 
said,  “and  I  tell  you  I  know  Avliat 
the  trouble  was  before.  There’ll 
be  nothing  like  that  this  time.” 

He  didn’t  like  what  I  said  to 
him  a  little  bit.  I  could  see  that 
right  away,  and  he  didn’t  get  over 
it  even  after  I  said  I  hadn’t  meant 
him.  And  yet  I’ll  bet  my  salary 
for  a  month  that  he’ll  come  the 
same  cropper  this  time  that  he 
came  before.  If  I  know  anything 
about  it,  judging  from  Avhat  he 
told  me  about  his  story,  and  from 
my  knowledge  of  him,  lie’s  one  of 
the  fellows  that  God  almighty  has 
made  to  be  workers  for  other 
people.  If  you  came  into  the 
world  that  Avay,  by  gum,  you  can 
kick  against  it  till  your  nose 
bleeds,  and  get  grouchy,  and  go 
ahead  and  do  the  things  that  you 
weren’t  made  to  do — all  right, 
you’ll  ahvays  get  it  in  the  neck. 
What’s  the  use  of  a  fish  trying  to 
sing? 

A  lot  of  felloAvs  think  it’s  a  sort 
of  disgrace  to  go  through  life 
working  for  other  people.  Gee 
Avhiz,  if  I  thought  that  I’d  be 
pretty  sore,  for  it’s  all  I’ve  ever 
done  and  all  I’m  ever  likely  to  do. 
It  is  a  disgrace,  I  suppose,  for  the 
felloAV  Avho  can  run  a  business  of 
his  OAvn  to  put  in  his  time  at  any¬ 


thing  less  than  that.  But  before 
a  fellow  goes  in  for  that  he  ought 
to  be  pretty  darned  sure  he’s  got 
it  in  him.  -i? 

Eh?  The  Stroller. 


Is  this  Preliminary  to  a  Raise 
in  Maine  Corn? 


Packers  Send  Out  Information  that 
Their  Raw  Material  Will  Cost  Twelve 
and  One-half  Per  Cent.  More  than 
Last  Year. 


A  letter  received  in  Philadel¬ 
phia  during  the  Aveek  from  a  large 
Maine  corn  packer  reported  a 
condition  which  may  or  may  not 
cause  an  advance  in  the  price  of 
Maine  corn  for  the  season  of  1910. 
Already,  as  recently  reported,  one 
packer,  comparatively  small, 
named  a  price  of  9234  cents, 
which  is  2^4  cents  above  last  year. 
With  practically  this  one  excep¬ 
tion,  however,  no  new  prices  ha\re 
been  named. 

The  condition  which  the  pack¬ 
er’s  letter  reported  Avas  the  fact 
that  every  Maine  corn  packer  will 
this  year  be  compelled  to  pay  1234 
per  cent,  more  for  their  raw  ma¬ 
terial  than  they  paid  last  year. 
Figured  out,  this  means  about  234 
cents  per  dozen.  The  letter  from 
which  this  information  was  taken 
stated  that  at  that  time  it  was  un¬ 
certain  Avhether  the  packers 
would  advance  1910  prices  to  95 
cents  or  only  to  9234,  or  not  at  all. 


Alaska  Salmon  Combine  Making 
Money. 

According  to  the  annual  report 
of  the  Alaska  Packers’  Associa¬ 
tion,  Avhich  controls  the  pack  of 
Alaska  salmon,  the  profits  for 
1909  reached  a  total  of  $779,729. 
President  Henry  F.  Fortmann 
says  in  part: — 

During  the  early  part  of  1909  the 
salmon  markets  were  rather  quiet. 
Since  August  the  demand  has  been 
brisk  in  all  countries  except  South 
America. 

The  Association’s  pack  of  salmon 
for  the  season  was  about  27  per 
cent,  of  the  entire  coast  pack,  as 
follows : — 

Cases. 

Sockeye .  159-949 

Red  .  857,232 

King .  25,797 

Coho  .  16,860 

Pink .  264,759 

Chums .  13,657 

Total .  1.338,254 

Barrels. 

Salt  Salmon .  6,537 

An  increase  of  1 77,777  cases  and 
a  decrease  of  2,798  barrels  over  the 
pack  of  1908. 


Almeria  grapes  still  range  from 
$4  to  $7,  and  are  in  good  demand. 
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^  If  you  want  your  profits  in¬ 
creased  without  expense, write  us 


No  class  of  merchants  work  as  hard,  for  as 
little  money,  as  grocers.  We  have  a  plan  by 
which  manufacturers  of  staple  products  will 
increase  grocers  profits.  We  want  your  opinion 
of  it.  You  write  us  with  the  understanding  that 
you  can’t  spend  a  dollar  with  us.  We  get  paid 
for  our  work  of  course,  but  the  money  comes 
from  the  manufacturer.  We  believe  you  will  be 
enthusiastic  about  our  plan,  and  as  soon  as  we 
hear  from  you  we  will  tell  you  all  about  it. 

T*h  e  Hamilton  Corporation 

Guaranteed  Resources  $1,000,000.00 

29-35  West  32d  Street  New  York  City 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT** 
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^Dressing 
Ideas 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Valentine  Window. 

In  last  week’s  issue  there  was 
a  suggestion  for  window  dressing 
in  which  a  frame  was  used;  now, 
this  frame  will  come  in  very 
handy  for  the  week  in  which 
Saint  Valentine  has  his  day.  For 
instance,  you  might  get  up  a 
valentine  window  as  follows: 
Cut  some  white,  or  for  that  mat¬ 
ter  any  colored  paper,  into  four 
strips  about  six  or  eight  inches 
broad  and  slightly  longer  than 
the  sides  of  your  frame.  Scollop 
outer  edges  of  your  strips  and 
tack  the  other  edges  inside  the 
frame.  Then  let  the  scolloped 
edges  hang  outward,  backward 
and  over  the  frame,  giving  the 
appearance  of  the  decorative 
paper  edging  seen  on  valentines. 
Let  the  corners  of  the  paper  over¬ 
lap  each  other  if  necessary  rather 
than  leave  a  gap,  as  would  hap¬ 
pen  if  the  strips  were  not  a  little 
longer  than  the  frame  to  which 
they  are  fastened. 


To  the  back  of  the  frame,  but 
j  not  inside  it,  nail  some  boards  or 
pieces  of  strong  cardboard — the 
former  are  best — so  that  they  and 
'  the  frame  combined  will  make  a 
!  shallow  tray  that  will  be  strong 
enough  to  hold  what  will  be 
placed  in  it.  Next  put  some 
boxes — not  very  high  ones — in 
the  window  far  enough  back  to 
allow  18  inches  or  so  of  door 
space  between  the  bottom  of  the 
frame  and  the  window  front. 
Cover  these  with  a  dark  cloth — 
any  color  will  do,  but  dark  red 
would  look  well,  I  think — and 
place  the  top  of  the  frame  on 
them,  letting  the  bottom  of  the 
frame  rest  on  the  door,  at  an 
angle  not  acute  enough  to  disturb 
the  contents  of  the  “tray,”  yet 
enough  to  enable  the  public  to  get 
a  good  view  of  the  interior  of  the 
frame. 

Now  you  are  ready  for  the  pic¬ 
torial  part  of  the  valentine.  In 
the  centre  of  your  “tray”  design 


a  heart  consisting  of  cranberries. 
Their  color  will  lend  itself  well  to 
the  desired  scheme,  and  you  can, 
if  you  dnd  it  necessary,  place  a 
narrow  strip  of  paper  around  it  to 
separate  it  from  a  background  of 
rice.  The  rice,  being  white,  will 
greatly  enhance  the  effect  of  the 
deep  crimson  of  the  cranberries, 
and  it  in  turn  can  be  bordered,  as 
in  cut,  by  prunes  held  together  by 
narrow  strips  of  paper  stuck  to¬ 
gether  to  get  the  required  length 
and  placed  “on  edge.”  Extend 
the  prune  border  to  the  corners 
of  the  frame,  as  in  diagram ;  then 
dll  the  four  spaces  left — one  with 
evaporated  pears,  another  with 
evaporated  apples,  another  with 
evaporated  peaches,  and  another 
with  evaporated  apricots,  and  you 
have  your  valentine. 

Now,  in  order  to  avoid  placing 
price-cards  in  the  picture  and  still 
have  them  in  the  window,  string 
them  above  the  valentine,  as  in 
drawing,  and  below  a  card  bear 
ing  the  inscription  “Our  Valen¬ 
tine”  and  hanging  by  ribbons  tied 
in  bows  at  the  corners. 

Between  the  bottom  of  the 
frame  and  the  front  of  the  win¬ 
dow  exhibit  some  small  valentines 
that  will  hold  the  attention  of  the 
public  after  it  has  been  attracted 
,  by  the  centre  piece. 

The  following  are  a  few  sug 
gestions  for  the  small  valentines: 
Cut  a  piece  of  cardboard — the 
back  of  a  box  will  do — and  write 
on  it,  “Here’s  handing  you  a”  and 
place  a  lemon  below  it.  The 
lemon  can  be  fastened  to  the  care 
by  means  of  a  stout  needle  and 
thread  or  stuck  to  it  with  glue. 
This  applies  to  all  the  smal 
valentines  here  suggested. 

For  a  second  one  write,  “You 
are  the”  then  place  an  apple  and 
continue  writing  “of  my  eye.”  A 
third:  “Mr.”  then  a  potato  (mean¬ 
ing  “Murphy”)  then  “from”  and 
below  this  place  a  cork.  A 


fourth :  “Be  my  sweet”  and  below 
place  a  heart-shaped  cake.  A 
fifth :  “U  R  the”  then  a  piece 
of  candy  “kid.”  Sixth :  “You  are 
a”  then  a  cracker  “Jack.”  Sev¬ 
enth:  “To  an  old  batch’  sour” 
then  a  tiny  bunch  of  grapes. 
Eighth:  “I’d  like  to  make  a”  then 
a  date  followed  by  the  words: 
“with  you.” 

These,  I  fancy,  would  amuse 
the  public,  and  an  advertisement 
that  keeps  possible  customers  in 
good  humor  may  be  rated  as  a 
good  “ad.”  And  what  is  a  well 
dressed  window  but  a  “good  ad.” 
after  all? 

A  North  Pole  Window. 

Many  a  merchant  has  thought 
because  he  didn’t  handle  a  line  of 
dry  goods,  ribbons,  shoes,  etc., 
that  he  couldn’t  decorate  a  win-  J 
dow.  This  is  entirely  wrong,  as 
some  of  the  best  window  displays 
on  record  have  been  made  with 
groceries,  and  the  foregoing  illus¬ 
tration  tends  to  show  you  what 
may  be  done  in  displaying  gro¬ 
ceries. 

The  flag,  of  course,  is  an  Ameri¬ 
can  flag;  the  chimney  is  made  of 
tomato  or  corn  cans ;  the  roof 
may  be  made  of  boxes  such  as 
breakfast  foods,  etc.  Small  strips 
of  boards  are  laid  from  each 
corner  post  and  upon  these  the 
roof  is  supported.  The  corner 
columns  can  be  made  of  canned 
goods  ;  the  wall  may  be  made  with 
smoked  or  dried  meats.  The  col¬ 
umns  which  form  the  door  may 
be  made  of  canned  goods.  A  sup¬ 
ply  of  groceries  could  be  placed 
inside  the  house  in  such  a  man¬ 
ner  that  they  would  be  seen 
through  the  doorway.  The  end 
walls  can  be  made  of  50-pound 
lard  cans,  etc.  The  front  wall  can 
be  made  of  flour  or  meal  stacked 
up. 

Inasmuch  as  this  display  hinges 
upon  a  North  Pole  idea,  the  base 
of  the  window  could  be  attractive¬ 
ly  covered  with  cotton  to  make 
it  look  like  snow.  Two  or  three 
little  Teddy  Bears  set  about  the 
front  would  help. 

H.  F.  Bell. 

Elvins,  Mo. 


Florida  tomatoes  are  coming 
in  rather  poor  condition,  but  the 
price  shows  no  advance.  The 
range  is  wide,  on  account  of  the 
wide  difference  in  quality — $1.25 
to  $2.50  per  crate.  The  demand 
for  good  tomatoes  is  good. 
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THE  GROCERY  MARKETS 

l _ — - 


Tea. 

The  tea  market  has  been  com¬ 
paratively  dull  during  the  entire 
week,  though  this  has-  caused  no 
weakness  in  prices.  There  has 
been  some  interest  manifested  in 
Japans  and  Formosas,  which  rule 
throughout  at  about  steady 
prices.  There  is  no  change  to  re- 
.  port  in  prices  during  the  week. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  options  has  been  firmer  dur¬ 
ing  the  week,  but  actual  Rio  and 
Santos  has  been  dull  and  without 
strength.  The  demand  is  re¬ 
ported  light.  Part  of  this  con¬ 
dition  is  doubtless  due  to  the  re¬ 
port  that  some  of  the  Brazilian 
••  Governmental  coffee  will  soon 
be  thrown  on  the  market.  Mild 
‘  coffees  are  steady  to  firm  and  in 
►moderate  demand.  Java  and 
I  Mocha  moderately  active  and  un¬ 
changed. 

Sugar. 

Raw  sugar  showed  increased 
firmness  toward  the  close  of  the 
I  week,  Europe  leading  off.  The 
little  breeze  in  Cuba  was  due  to 
an  attempt  to  create  the  irnpres- 
\  sion  that  the  current  crop  would 
be  smaller  than  was  expected.  It 
•  is  a  question,  however,  whether 
the  strength  will  last.  Refined  is 
unchanged.  The  list  price  is  still 
5.05  cents  for  granulated,  though 
all  refiners  will  still  sell  at  4.95 
cents.  The  demand  for  refined 
sugar  is  fair. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
likewise  unchanged,  and  is  in  fair 
j  seasonable  demand.  Sugar  syrup 
t  is  wanted  at  firm  prices.  Mo¬ 
lasses  is  not  in  heavy  supply  so 
far  as  fine  grades  are  concerned, 
and  prices  are  firm. 

Fish. 

Mackerel  is  steady  to  firm. 
The  feeling  both  for  Norway  and 
Irish  is  growing  a  little  stronger, 
though  no  quotable  change  in 
price  has  occurred.  The  demand 
is  fair.  Cod,  hake  and  haddock 
are  quoted  %  to  y2  cent  better, 
and  the  demand  is  fair.  Domestic 
sardines  are  firmer  thus  far — that 
practically  all  of  the  low-priced 
stock  is  exhausted,  and  buyers 
now  have  to  go  to  headquarters 


and  pay  $2.50  f.  o.  b.  1  he  de¬ 
mand,  however,  is  not  large.  Im¬ 
ported  sardines  are  quiet  at  rul¬ 
ing  prices.  Salmon  is  still  firm 
and  active,  the  supply  of  red 
Alaska  and  sockeye  being  small. 

Canned  Goods. 

Tomatoes  are  stronger.  A 
large  percentage  of  holders  refuse 
to  sell  below  65  cents  f.  o.  b.,  but 
some  will  still  take  orders  at  62 p2 
cents.  The  demand  is  fair.  A 
very  few  packers  have  offered  fu¬ 
tures  at  65  cents  f.  o.  b.  during 
the  week,  and  have  taken  some 
orders.  The  price  is  5  cents  be¬ 
low  last  year  and  is  considered 
very  low.  Packers  generally 
claim  they  cannot  possibly  pack 
at  that  price  if  they  are  to  buy 
their  tomatoes  at  present  current 
prices.  Corn  is  unchanged.  The 
supply  of  desirable  grades  is  still 
low  on  spot  and  prices  firm.  Fu¬ 
ture  corn  is  in  good  demand  at 
unchanged  prices.  Spot  peas  are 
w'anted  to  some  extent,  mostly 
the  cheap  grades,  however.  Fu¬ 
ture  peas  are  also  selling  very 
fairly,  at  prices  unchanged  from 
the  last  quotation.  Apples  are 
weaker,  and  the  quotation  for 
New  York  gallons  now  ranges 
from  $2.50  to  $2.65.  The  stock  is 
light,  but  the  demand  small. 
Peaches  are  unchanged  and  dull. 
California  canned  goods  are  un¬ 
changed  and  the  demand  light. 
Small  Maryland  canned  goods 
are  in  quiet  demand  and  un¬ 
changed  in  price,  except  for  a 
slight  hardening  in  string  beans. 

Dried  Fruits. 

Prunes  are  unchanged  and 
quiet.  The  demand  is  very  light. 
Peaches  seem  to  be  wanted  at 
steady  to  firm  prices.  Apricots 
are  well  maintained  as  to  price 
and  the  better  grades  are  well 
cleaned  up.  The  demand,  how¬ 
ever,  is  slow.  Raisins  are  dull 
and  weak,  no  interest  being  mani¬ 
fested  in  them  by  anybody.  Cur¬ 
rants  are  in  fair  demand  at  un¬ 
changed  prices.  Citron,  dates  and 
figs  are  dull  at  unchanged  prices. 
Beans  and  Peas. 

Domestic  pea  beans  are  much 
higher.  From  $2.35  to  $2.40  in  a 
large  way  is  now  being  asked  to 
come  forward,  and  while  a  few 
might  be  bought  on  spot  at  $2r.30, 


that  is  undoubtedly  the  minimum. 
The  demand  is  active.  Imported 
pea  beans  are  quoted  up  to  $2.20; 
demand  fair.  Domestic  marrows 
are  also  higher,  being  now  quoted 
at  $2.95 ;  imported  still  out  of  the 
market.  The  demand  is  good. 
California  limas  are  a  little  easier, 
and  to  come  forward  the  quota¬ 
tion  is  4.80.  Yellow  split  peas 
are  lower  locally,  on  some  com¬ 
petitive  clashing  among  holders. 
Sales  were  made  at  $2.  Other 
grades  of  dried  and  split  peas  are 
unchanged  and  quiet. 

Butter. 

During  the  past  week  there  has 
been  a  fair  consumptive  demand 
on  all  grades  of  butter.  The  ar¬ 
rivals  have  been  above  the  con¬ 
sumptive  demand  and  as  a  result 
the  market  has  declined  3  cents 
per  pound  on  both  solid  pack 
and  print.  The  market  is  likely 
to  be  firm  the  coming  week,  with 
an  increase  in  prices. 

Eggs. 

The  supply  of  new-laid  eggs 
has  been  very  good  and  as  a  result 
the  market  has  declined  4  cents 
per  dozen.  The  price  of  refriger¬ 
ator  eggs  remains  the  same.  The 
receipts  of  new-laid  eggs  are  com¬ 
ing  in  very  heavy  and  the  mar¬ 
ket  will  likely  show  a  further  de¬ 
cline  during  the  coming  week. 

Cheese. 

Cheese  is  firm  at  unchanged 
prices.  The  arrivals  are  light  and 
the  consumptive  demand  is  good. 
There  is  likely  to  be  a  slight  in¬ 
crease  in  price  during  the  coming 
week. 

Provisions. 

Everything  in  the  smoked  meat 
line  remains  firm  at  unchanged 
prices.  The  consumptive  demand 
is  a  little  below  normal  for  the 
season.  Stocks  are  light  and 
there  is  not  likely  to  be  any 
change  this  coming  week.  Pure 
lard  and  compound  are  un¬ 
changed  in  price  and  in  good 
consumptive  demand.  Dried 
beef,  barreled  pork  and  canned 
meats  remain  unchanged  and 
show  a  good  demand. 

Produce. 

Potatoes,  white,  New  York 
State,  55  to  60  cents  per  bushel; 
Pennsylvania,  75  to  85  cents  per 
bushel;  New  Jersey,  60  to  65 


cents  per  bushel,  demand  good ; 
sweets,  prime,  35  to  45  cents  per 
basket;  culls,  20  to  25  cents  per 
basket,  demand  fair;  onions,  5° 
cents  per  basket,  demand  fair ; 
York  State  cabbage,  $6  to  $7  per 
hundred,  $25  to  $28  per  ton,  de¬ 
mand  fair ;  bunch  beets,  $3  to  $4 
per  hundred  bunches,  demand 
fair;  celery,  New  York  State,  40 
to  75  cents  per  bunch,  demand 
fair;  string  beans,  Florida,  $2  to 
$3  per  hamper,  demand  fair ; 
Florida  cauliflower,  $1.50  to  $2 
per  hamper;  carrots,  $1.5°  t0 
$1.75  per  barrel,  demand  fair; 
Florida  lettuce,  $1.30  to  $1.75  per 
basket,  demand  good;  white  tur¬ 
nips,  $1.50  per  barrel,  35  cents  per 
basket,  demand  fair ;  eggplants, 
$1  to  $2  per  box,  demand  fair; 
lettuce,  $1.25  to  *$2  per  hamper, 
demand  fair. 

Green  Fruit. 

Apples,  Hulberson,  $3.20  to 
$3.75  per  barrel ;  fancy,  $3.50  to 
$4;  Kings,  $4  to  $5.25;  Baldwins, 
New  York  State,  No.  2,  $2.20; 
No.  1,  $3.50  to  $4-50;  Eastern 
fruit,  $3.50  to  $4.50,  according  to 
grade;  Greenings,  New  York 
State,  No.  2,  $2.25  to  $2.50;  No. 

1,  $3.50  to  $4;  fancy,  $5  ;  Northern 
Spy,  No.  2,  $2.25  to  $2.50;  No.  1, 
$3.25  to  $4.25,  demand  good; 
bananas,  large,  $1.15  to  $I-4°  Per 
bunch  ;  8-hands,  80  cents  to  $1.10  ; 
7-hands,  50  to  75  cents;  6-hands, 
40  to  50  cents,  demand  fair;  Flor¬ 
ida  grapefruit,  $3.50  to  $5  per 
crate,  demand  fair;  oranges,  Flor¬ 
ida,  $1.50  to  $2  per  box;  Califor¬ 
nia,  $2.25  to  $2.50  per  box,  de¬ 
mand  fair;  tangerines,  strap,  $2.75 
to  $3.50  per  box;  lemons,  Mes¬ 
sina,  $4  to  $4.50  per  box;  Califor¬ 
nia,  $3.75  to  $4,  demand  fair; 
pineapples,  Florida,  $2.75  to  $3 
per  crate,  demand  fair;  limes,  $1 
per  hundred. 

Nuts. 

.  Peanuts,  green,  choice,  5  cents 
per  pound ;  fancy,  6  cents  per 
pound;  jumbo,  8  cents  per 
pound;  roasted,  choice,  $1.20 
per  bushel;  fancy,  $1-45  Per 
bushel;  jumbo,  $1.85  per  bushel, 
demand  fair;  almonds, paper  shell, 
18 j/2  cents  per  pound;  Brazils,  7 
cents  per  pound;  pecans,  12 
cents  per  pound;  filberts,  11J4 
cents  per  pound;  walnuts,  I2j4 
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cents  per  pound ;  mixed  nuts,  io 
cents  per  pound. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Specialties. 

Holland  herring*  continue 
scarce  and  in  good  demand,  with 
prices  advancing.  Supplies  are 
hardly  sufficient  to  cover  the  de¬ 
mand  at  present. 

Scotch  herring  are  in  good  siip- 
ply  and  only  in  fair  demand,  with 
prices  in  buyer’s  favor. 

Norway  herring  continue  to 
sell  in  a  regular  hand-to-mouth 
way,  with  prices  unchanged. 

Irish  herring  neglected. 

Mackerel. — There  has  been  a 
better  feeling  in  the  Norway 
mackerel  market;  demand  is 
somewhat  better  and  prices  are 
tending  higher.  It  depends  en¬ 
tirely  upon  the  quantities  which 
are  still  to  come  forward  from 
Norway  what  the  market  will  do 
in  the  near  future  and  if  the  pres¬ 
ent  advanced  prices  can  be  main¬ 
tained. 

Imported  oil  sardines  are  sell¬ 
ing  rather  nicely,  particularly  the 
best  grades  of,  Portuguese  sar¬ 
dines,  both  in  34s  and  boneless 
34s. 

Sprats  are  in  good  demand ; 
prices  unchanged.  The  catch  is 
now  going  on  both  in  France  and 
in  Belgium  and  promises  to  yield 
about  the  same  quantity  as  the 
last  season. 

Norway  smoked  sardines  in 
continued  good  demand.  Cable 
reports  from  Norway  are  to  the 
effect  that  the  fish  are  now  run¬ 
ning  somewhat  smaller,  which  is 
more  satisfactory.  The  packers 
are  very  stiff  in  their  demand,  as 
the  principal  factories  have  all 
the  orders  that  they  can  possibly 
take  care  of  at  this  season  of  the 
year. 

Stroiimeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Evaporated  Apples,  Etc. 

The  demand  for  evaporated 
apples  from  the  domestic  trade  is 
keeping  up,  although  orders  are 
for  comparatively  small  quanti¬ 
ties. 

The  export  trade  has  been 
very  dull,  brought  about  princi¬ 
pally  from  the  fact  that  one  or 
two  parties  have  been  trying  to 
unload  their  holdings.  A  good 
many  of  the  buyers  are  also 
^waiting  the  outcome  of  the  Ger¬ 
man  tariff. 

Stocks  here  are  light  and  the 
consensus  of  opinion  is  that  they 
will  be  cleaned  up  by  summer,  at 
at  least  present  prices. 

Cores  and  skins  and  chopped 
apples  are  meeting  with  a  steady 
demand,  although  buyers  are  not 
interested  at  over  i%  cents  f.  o.  b. 
in  bags. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  734  to  734  cents; 
choice,  7%  to  8  cents ;  fancy,  934 


to  10  cents,  f.  o.  b.  in  50-pound 
boxes ;  cartons,  34  cent  per  pound 
higher. 

Raspberries  are  in  a  little  bet¬ 
ter  demand  and  a  little  firmer. 
They  are. now  being  held  at  22  to 
24  cents  per  pound  f.  o.  b.  in  bar¬ 
rels.  C.  C.  Hall. 

Rochester,  N.  Y. 

Baltimore  Canned  Goods. 

That  the  selling  price  of  a 
staple  article  of  merchandise  like 
canned  tomatoes  could  be  kept 
down  indefinitely  to  a  figure  so 
unreasonably  below  the  actual 
cost  of  production  is  negatived 
by  the  events  of  the  past  three 
weeks.  That  the  price  of  them 
continued  at  such  a  low  range  for 
so  long  a  time  was  the  surprise  of 
the  season,  but  we  have  now  to 
do  with  the  present  and  the  fu¬ 
ture,  not  with  the  past.  The 
goods  have  passed  out  of  the 
hands  of  the  weak  sellers,  and 
that  element  has  been  largely  re¬ 
moved  as  a  factor  in  the  market 
from  now  on.  The  market  is  get¬ 
ting  back  to  a  normal  basis,  which 
will  be  welcomed  as  much  by  the 
jobbers  as  by  the  canners,  and  it 
is  to  be  hoped  that  the  improve¬ 
ment  will  be  orderly  and  uniform, 
that  there  may  be  stability  and 
confidence  in  the  intrinsic  value  of 
the  goods  throughout  the  trade. 
Reports  from  other  markets  this 
week  are  encouraging  to  the 
holders,  and  we  anticipate  an 
active  demand  during  the  re¬ 
mainder  of  the  season.  Intend¬ 
ing  buyers  may  find  higher  prices 
awaiting  them  by  delaying  their 
purchases.  Pick  up  any  desirable 
line  of  tomatoes  that  looks  at¬ 
tractive  to  you  and  you  will  not 
regret  owning  them  when  the 
spring  demand  opens  up. 

Continued  buying  of  small  lots 
of  assorted  goods  in  this  market 
for  prompt  shipment  indicates  an 
increase  in  the  demand  as  the  sea¬ 
son  progresses,  and  a  probable 
advance  in  the  market  value  of 
those  articles  which  are  known  to 
be  very  much  less  in  point  of 
quantity  than  usual  for  this  time 
of  the  year.  Corn,  string  beans, 
baked  beans,  sweet  potatoes, 
spinach  and  peas  are  among  the 
articles  most  frequently  called 
for  in  these  small  orders,  and  it 
is  surprising  how  they  gradually 
disappear  from  first  hands  into 
the  channels  of  consumption. 

Small  orders  for  canned  fruits 
are  more  in  evidence  also,  but 
there  is  nothing  to  cause  any  im¬ 
provement  in  the  prices  of  them 
as  yet.  They  will  have  their  turn 
in  March  and  April,  if  not  sooner. 
Grated  pie  pineapples  is  the  ex¬ 
ception.  Some  orders  for  them 
this  week  developed  the  fact  that 
the  stocks  here  have  been  worn 
away  to  almost  nothing  by  the 
continuous  small  orders  received 
since  last  fall  and  they  are  liable 
to  be  entirely  sold  out  shortly. 
The  price  of  the  No.  3  tins  ad¬ 
vanced  to  95  cents,  and  the  gallon 


tins  jumped  from  $2.75  to  $3.25 
per  dozen  during  the  week.  Blue¬ 
berries  are  sold  out  and  goose¬ 
berries  are  getting  scarce;  cher¬ 
ries,  ditto. 

The  weather  has  moderated 
and  shipments  can  now  be  made 
without  the  risk  of  freezing  on 
the  road,  which  will  help  the  de¬ 
mand  for  cove  oysters,  the  can¬ 
ning  of  which  had  to  be  entirely 
suspended  during  the  very  cold 
weather  in  the  preceding  three 
weeks.  They  look  like  a  good 
purchase  at  to-day’s  prices. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  steady  without 
many  important  changes  during 
the  week.  The  demand  is  good,- 
and  inasmuch  as  the  consumption 
will  be  very  great  during  Febru¬ 
ary  and  March,  it  is  likely  that 
present  values  will  be  maintained. 

Peppers. — Demand  exceedingly 
good ;  prices  are  unchanged,  and 
from  all  accounts  spot  stocks  are 
decreasing.  There  appears  to  be 
little  on  the  way.  The  condition 
is  very  favorable  and  toward 
higher  values. 

Red  Peppers. — Demand  ex¬ 
ceedingly  good,  with  no  special 
changes  to  report. 

Cloves  rather  dull  and  easier. 
Crop  is  small  and  prices  are  likely 
to  be  higher  this  year. 

Pimento  (Allspice). — Demand 
is  improving;  prices  are  un¬ 
changed. 

Paprika  firmer;  spot  supplies 
appear  scarce. 

Mace  unchanged  during  the 
week ;  demand  fair. 

Nutmegs  in  much  better  de¬ 
mand  at  very  steady  prices. 
There  is  a  firmer  feeling  relative 
to  nutmegs. 

Cassias  are  steady,  without  any 
changes  to  note.  Ceylon  cinna¬ 
mon  is  reported  much  cheaper 
here  than  abroad. 

Tapioca. — The  trade  demand  is 
good.  Prices  are  slowly  but 
steadily  advancing. 

Sage  and  sweet  herbs  in  very 
good  demand.  Marjoram  is 
higher.  Other  goods  unchanged. 
McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  eggplants  will  bring  $3 
to  $4,  if  they  are  good.  The  de¬ 
mand  is  very  fair. 

Rhubarb  is  temporarily  out  of 
the  market.  Shipments,  however, 
will  be  shortly  resumed. 

The  first  asparagus  will  appear 
in  Northern  markets  in  about  a 
week. 

New  Bermuda  potatoes  range 
from  $4.50  to  $6  per  barrel  and 
are  in  improved  demand. 


Florida  peas  are  still  very 
scarce,  although  there  are  a  few 
coming.  The  price  is  still  very 
high— $5  to  $7. 

Florida  beans  are  still  scarce 
and  high,  the  price  ranging  from 
$4  to  $5.50  per  crate.  The  de¬ 
mand  is  good. 

Hothouse  cucumbers  range 
from  $3  to  $7  per  box,  which  fig¬ 
ures  out  50  cents  to  $1.25  per 
dozen.  The  demand  is  good. 

Southern  salad  has  advanced  on 
account  of  scarcity.  The  present 
range  is  $1.50  to  $3  per  basket, 
and  the  demand  is  good. 

Cranberries  are  still  extremely 
draggy  and  the  range  is  50  cents 
to  $1.25  per  crate-. 

California  celery  ranges  from 
$4.50  to  $5,  or  60  to  70  cents  per 
bunch.  The  quality  is  fine  and 
the  demand  good. 

Florida  pineapples  range  from 
$1.50  to  $2.50  per  crate  and  the 
demand  is  good. 

Southern  spinach  ranges  from 
$1.50  to  $1.75.  The  demand  is 
good. 


We  take  First  Pick 
and  Make 


PREMIUM  DAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  “  ham  question  ”  are 
selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS ;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


29 


W«  would  b«  plowed  to  h.ve  or  publication  In  tkis  column  the  idea*  of  our  reader,  upon  trade  topic 
it  beinf  understood  that  w.  do  not  hold  our.elve.  respon.ible  for  any  ri.w.  «pre«ed  herein.  All  com- 
muni  cation,  must  be  accompanied  by  the  writer',  name  and  addrw.  a.  an  eridence  of  good  faith,  but  not 
aecesaarily  for  publication.  All  lnquirie.  within  our  power  to  aniwer  will  aUo  be  noticed  In  this  department. 


Mission  Garden  Ceylon  Tea. 

East  Mauch  Chunk,  Pa., 

January  25,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Can  you  give  me  ad¬ 
dress  of  American  agents  of  Mis- 
.  sioti  Garden  Ceylon  Tea,  packed 
in  London,  England.  Two-cent 
stamp  inclosed  for  reply. 

Yours  truly, 

H.  E.  Buchman. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  not  acquainted 
with  this  brand  of  tea,  but  if  this 
correspondent  will  write  R.  Wayne 
Wilson,  Tribune  Building,  New 
York,  he  will  probably  get  the'  in¬ 
formation.  Mr.  Wilson  represents 
the  Ceylon  tea  commissioner  in 
this  country. 

*  *  * 

Wanted  to  Know  About  Glove 
Machines. 

Moosic,  Pa.,  January  25,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  wish  to  get  in 
touch  with  some  party  selling  ma¬ 
chinery  for  the  manufacture  of 
gloves. 

We  want  turning  machines,  cut¬ 
ting  machines  and  sewing  ma¬ 
chines  and  all  other  machinery  nec¬ 
essary  for  the  business. 

We  did  not  get  satisfactory  in¬ 
formation  last  week. 

Can  you  give  us  this  information 
through  your  paper? 

Thanking  you  in  advance,  I  am, 
Yours  truly, 

Subscriber. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  not  been  able 
to  get  this  information,  but  if  this 
correspondent  will  write  “The 
Glovers’  Review,”  Gloversville, 
N.  Y.,  he  can  get  it. 

*  *  * 

A  Collection  Agency. 

North  Adams,  Mass., 

January  24,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  am  a  subscriber 
and  reader  of  your  valued  journal 
and  find  some  very,  good  things 


from  week  to  week.  I  noticed 
some  little  time  ago  you  had  some¬ 
thing  to  say  about  collection  agen¬ 
cies  which  was  to  the  point.  Will 
you  kindly  advise  me,  if  you  can, 
what  the  standing  is  of  the  Inter- 
11  ’.tional  Law  and  Collection  Co,  of 
Dayton,  Ohio?  They  come  with  a 
fair  proposition  and  with  good  rec¬ 
ommendations  and  I  can  use  them 
if  they  are  right. 

Yours  truly, 

M.  O.  N.  Braman. 

The  “Grocery  World  and  Gen 
eral  Merchant’s”  recollection  of  the 
agency  named  is  that  its  fees  are 
excessive,  though  it  does  not,  or 
did  not,  charge  a  “membership 
fee.” 

*  *  * 

Canned  Goods  Contracts  at  the 
Canners’  Convention. 


Federalsburg,  Md., 

January  24,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  think  that  I  had 
the  pleasure  of  reading  an  extract 
from  your  paper  some  few  weeks 
ago,  in  which  you  remarked  on  the 
fact  that  a  great  many  rejections 
of  canned  goods  had  been  made 
this  season  on  very  flimsy  pretexts. 

I  think  you  referred  more  par¬ 
ticularly  to  canned  tomatoes,  and 
you  expressed  some  wonder  that 
canners  did  not  legally  compel  the 
buyer  to  comply  with  the  condi¬ 
tions  of  the  contract  more  gen 
erally. 

If  I  am  not  mistaken,  you  re 
ferred  to  an  instance  where,  when 
the  buyer  became  fully  assured 
that  the  packer  intended  to  bring 
suit,  he  took  the  goods,  or  settled, 
and  you  spoke  of  it  as  strange 
that  packers  should  lay  down  so 
often  and  not  force  the  buyer  to 
take  the  goods. 

This  is  a  matter  which  we  hope 
to  ’see  discussed  at  the  convention 
at  Atlantic  City,  and  I  have  been 
requested  to  look  up  some  data  on 
the  subject.  Will  you  kindly  send 
me  a  copy  of  the  article  in  ques¬ 
tion,  as  I  wish  to  make  some  ref¬ 
erence  to  it,  as  showing  the  atu 
tude  of  the  trade  papers  on  the 
question  and  urge  that  some  action 
be  taken  to  remedy  the  matter. 


Any  data  which  you  may  be 
kind  enough  to  give  me  will  be  | 
greatly  appreciated,  as  well  as  any 
hints  on  the  subject. 

Yours  truly, 

H.  B.  Messenger. 

* *  *  * 

The  Grocer’s  Profit. 

Philadelphia,  Pa.,  Jan.  24,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  noticed  a  state¬ 
ment  regarding  profit  per  cent,  in  j 
the  issue  of  the  17th. 

The  last  clause,  to  my  way  of 
thinking,  is  very  erroneous.  If  on 
$100  worth  of  sales  $20  is  25  per 
cent,  on  his  cost  ($80),  after  de¬ 
ducting  1 7  per  cent,  as  business  ex¬ 
penses,  he  has  8  per  cent,  profit  J 
instead  of  3  per  cent.  A  man  must 
positively  reckon  his  gain  or  loss 
per  cent,  on  the  cost  only.  I  do 
not  agree  with  the  views  of  Mr. 
J.  W.  Pratt. 

George  Allen, 

2329  N.  Thirtieth  St.,  Phila.,  Pa. 
Following  are  the  paragraphs  I 
discussed  by  this  correspondent. 
They  appeared  in  a  letter  on  the 
retail  grocer’s  profit,  written  by 
Mr.  J.  W.  Pratt,  of  New  York  j 
State : — 

Some  people  tell  the  grocer  that 
when  he  pays  80  cents  per  dozen 
for  canned  goods  and  sells  them  for 
$1  per  dozen  he  is  making  25  per 
cent.,  and  the  grocer  supposes  again 
that  when  his  sales  in  canned  goods 
amount  to  $100  his  profits  are  $25. 

These  people  never  tell  the  grocer 
that  25  per  cent,  on  the  purchase 
price  is  20  per  cent,  on  the  selling 
price,  and  that  when  his  sales  on 
this  basis  amount  to  $100  his  gross 
profits  are  only  $20  and  that  when 
he  has  deducted  the  expense  of  run¬ 
ning  his  business  of  17  per  cent,  he 
has  only  3  per  cent,  profit. 


jeinB.jH6Fel[iige&8ons 

Printers 

927  Arch  Street 

Pklltdtlphli 

THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

No.  1  Cuspidor  Th8  PfitOTS  &  RB6d  Pottery  CO.  ] 

6L2  Inch  ZANESVILLE,  OHIO  i- 
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“And  a. 
Package 
of  Wheatena.” 

Every  time  those  words 
appear  on  the  bottom  of  an 
order  remember  that  you 
haven’t  spent  a  minute  making 
that  sale,  and  that  it  pays  you 
a  safe,  sure,  satisfactory  profit. 

That  is  because  Wheatena. 
is  a  safe,  sure,  satisfactory 
breakfast  food.  Other  break¬ 
fast  foods  may  sell  some  more, 
but  not  one  sells  or  could  sell 
more  steadily  or  holds  a  cus¬ 
tomer  longer.  And  very,  very, 
few  as  long. 

The  prepared  hearts  of 
selected  wheat. 

THE  WHEATENA  CO, 

RAHWAY,  N.  J. 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ;  t 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.00. 

Shinn  & 

1400  SPRUCE  ST.,  PHILA.,  PA. 

•  « 
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National  Canners’  Association. 

Following  is  the  official  pro¬ 
gramme  of  the  third  annual  con¬ 
vention  of  the  National  Canners’ 
Association,  to  be  held  in  Atlantic 
City,  N.  February  7-10,  1910: 

PROGRAMME. 

Monday,  February  7th. 

General  assemblage  of  members 
and  visitors.  Immediately  upon 
arrival  all  are  requested  to  register 
eut  the  office  of  the  secretary,  at 
Hotel  Rudolf. 

Tuesday,  February  8th,  Morning 
Session,  10  O’clock. 

Joint  meeting  of  all  associations, 
President  White,  of  the  Hotel 
Men’s  Association,  presiding. 

Address  of  Welcome,  Hon. 
Franklin  P.  Stoy,  Mayor  of  At¬ 
lantic  City. 

Response,  Hon.  Walter  O.  Hof- 
fecker,  Smyrna,  Del. 

Addresses  of  Presidents; — 

National  Canners’  Association, 
Charles  S.  Crary. 

Machinery  and  Supplies  Associa¬ 
tion,  George  W.  Cobb. 

National  Canned  Goods  and 
Dried  Fruit  Brokers’  Assoaiation, 
Frank  L.  Deming. 

Report  of  secretary  and  treasurer. 

Announcement  of  Convention  and 
special  committees. 

Afternoon  Session,  2  O’clock. 

“Statutory  Hours  of  Labor  and 
Canners  of  Perishable  Products,” 
James  P.  Olney,  president  New 
York  State  Packers’  Association, 
Rome,  N.  Y. 

Canners’  Insurance,”  Frank  Van 
Camp,  president  Van  Camp  Pack¬ 
ing  Co.,  Indianapolis,  Ind. 

Award  of  prizes  by  Machinery  and 
Supplies  Association  for  the  best 
four  essays  on  “How  to  Increase 
Consumption  of  Canned  Goods.” 

Publicity  address  by  C.  C.  Win- 
ningham,  Chicago,  Ill. 

Open  session  on  “Publicity.”  A 
full  and  free  discussion  on  this 
topic  is  invited  and  urged,  as  the 
canning  interests  concede  this  to  be 
the  most  important  subject  that  con¬ 
fronts  the  industry. 

Meeting  of  the  Machinery  and 
Supplies  Association  in  Banquet 
Hall,  Hotel  Rudolf. 

Preliminary  meeting  of  National 
Canned  Goods  and  Dried  Fruit 
Brokers’  Association.  General  dis¬ 
cussion  on  such  matters  as  come 
before  annual  meeting  for  final  ac¬ 
tion,  change  in  constitution,  etc. 

Wednesday,  February  9th. 

The  sessions,  morning  and  after¬ 
noon,  will  be  devoted  to  Field  Day. 
Addresses  will  be  delivered  as  fol¬ 
lows  ; — 

“Dating  Canned  Goods,”  A. 
Brakeley,  Bordentown,  N.  J. 

“Sanitary  Packages,”  A.  J. 
Stevens,  Stuttgart  Canning  Co., 
Stuttgart,  Ark. 

“Futures  and  How  Much  of  an 
Estimated  Pack  to  Sell,”  T.  C.  1 


Clayton,  Clayton  Canning  Co., 
Duncan,  Mo. 

“Seed  Peas  and  Grading  of  Peas,” 
Joseph  Wolfinger,  Dundas  Canning 
Co.,  Dundas,  Wis. 

“The  Broker,”  J.  C.  Milner,  Belle 
Plaine  Canning  Co.,  Belle  Plaine, 
Iowa. 

“Canner,  What  of  the  Night?” 
Wm.  C.  Smith,  president  Great 
Western  Canning  Co,,  Delphi,  Ind. 

“Scalding  and  Peeling  Tomatoes,” 
W.  C.  Smiley,  Roanoke.  Va. 

“Co-operation,”  B.  F.  Moomaw, 
Roanoke,  Va. 

“Springers  in  Tomatoes,”  Amos 
H.  Cobb.  Fairport,  N.  Y. 

“What’s  the  Matter  with  the 
Canned  Goods  Business?”  C.  S. 
Stevens,  Cedarville,  N.  J. 

“The  Abuse  of  the  Canning  In¬ 
dustry  by  the  Packer  and  How  to 
Remedy  the  Same,”  W.  F.  Messick, 
Salisbury,  Md. 

“The  Conscientious  Canner,”  H. 
M.  Carty,  Madisonville,  Ky. 

. Willard  G.  Rouse, 

Easton,  Md. 

“Sales  and  Deliveries,”  H.  B. 
Messenger,  Federalsburg,  Md. 

“How  to  Increase  the  Consump¬ 
tion  of  Canned  Vegetables,”  M.  H. 
Hegerle,  president  Minnesota  Can¬ 
ners’  Association,  St.  Bonifacius, 
Minn. 

“The  Optimistic  Canner,”  Wil¬ 
liam  Moore,  Illinois  Canning  Co., 
Hoopestown,  Ill. 

“Quality,”  H.  P.  Strasbaugh, 
Strasbaugh,  Silver  &  Co.,  Aberdeen, 
Md. 

“Co-operation  of  Pure  Food  Offi¬ 
cials,”  W.  C.  Leitsch,  president  Wis¬ 
consin  Pea  Packers’  Association, 
Columbus,  Wis. 

“One  Reason  Why  the  Tomato 
Market  Broke  in  1909,  Which  Can 
Be  Guarded  Against  in  the  Future,” 
R.  W.  Messenger,  Federalsburg, 
Md. 

2  O’clock. 

Meeting  of  the  National  Canned 
Goods  and  Dried  Fruit  Brokers’ 
Association.  Addresses  will  be  de¬ 
livered  as  follows: — 

Charles  S.  Crary,  president  Na¬ 
tional  Canners’  Association. 

D.  H.  Bethard,  president  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion. 

L.  V.  Cameron,  president  National 
Sugar  Brokers’  Association. 

J.  T.  Austin,  secretary  Specialty 
Manufacturers’  Association. 

General  discussion  on  such  mat¬ 
ters  of  benefit  to  the  broker. 

Thursday,  February  10th,  Morning 
Session,  10  O’clock. 

“Government  Inspection,”  Robert 
L.  Innes,  secretary  Canadian  Can¬ 
ners’  Ltd.,  Hamilton,  Ontario. 

Canning  factories  in  the  Dominion 
of  Canada  are  under  the  direct  su¬ 
pervision  of  the  Government,  and 
Mr.  Innes  will  give  an  interesting 
address  on  the  practical  workings 
of  the  law. 

“Standards  in  Canned  Goods,” 
Dr.  A.  W.  Bittin,  Bureau  of  Chem¬ 
istry,  Department  of  Agriculture. 


Afternoon  Session,  2  O’clock. 

Address,  Hon.  B.  K.  Fernald, 
Governor  of  Maine. 

Address,  D.  H.  Bethard,  president 
Wholesale  Grocers’  Association, 
Peoria,  Ill. 

Meeting  of  the  Machinery  and 
Supplies  Association,  Banquet  Hall, 
Hotel  Rudolf. 

Annual  meeting  of  National 
Canned  Goods  and  Dried  Fruit 
Brokers’  Association.  Election  of 
officers,  changes  in  constitution,  re¬ 
port  of  committees,  general  busi¬ 
ness. 

Evening. 

The  American  Can  Co.  will  give 
an  entertainment  at  the  Apollo 
Theatre.  The  play  will  be  “The 
Yankee  Prince.” 

Friday,  February  nth,  Morning 
Session,  10  O’clock. 

Address,  “Quality,”  J.  H.  Hunt, 
Hunt  Brothers  Co.,  San  Francisco, 
Cal. 

“Canned  Goods  Flyer  Talk,”  Rob¬ 
ert  P.  Scott,  president  Chisholm- 
Scott  Co.,  Cadiz,  Ohio. 

Report  of  committees,  new  busi¬ 
ness,  election  of  officers. 

Afternoon  Session,  2  O’clock. 

Address,  Dr.  Harvey  W.  Wiley, 
Chief  Bureau  of  Chemistry,  De¬ 
partment  of  Agriculture. 

Evening. 

“Lincoln  Day  Dinner.”  This  will 
be  a  subscription  dinner,  to  which 
all  persons  who  have  attended  the 
convention  are  earnestly  invited  to 
be  present.  This  includes  tht  ladies 
of  the  convention.  Tickets  can  be 
obtained  at  the  office  of  the  secre¬ 
tary. 

Saturday,  February  12th. 

-Everyone  is  invited  to  spend  the 
day  in  pleasure  and  sightseeing. 
Lincoln  Day  has  now  become  a 
holiday  at  Atlantic  City  second  only 
in  attendance  to  that  of  Easter  Sun¬ 
day.  Those  who  stay  will  make  this 
a  day  of  rest  and  recreation  pre¬ 
paratory  to  home-going,  and  the  be¬ 
ginning  of  another  year’s  labor, 
which  we  hope  will  be  more  success¬ 
ful  than  some  of  the  recent  pred¬ 
ecessors. 

Intra-Association  Conference. 

An  important  ponference  be¬ 
tween  organized  manufacturers, 
wholesalers  and  retailers  was  held 
in  Chicago  during  the  week,  the 
following  organizations  being 
represented:  National  Retail  Gro¬ 
cers’  Association,  National 
Wholesale  Grocers’  Association, 
American  Specialty  Manufactur¬ 
ers’  Association,  and  California 
Wholesale  Grocers’  Association. 
The  following  resolutions  were 
adopted : — 

Resolved,  That  the  best  efforts 
and  all  reasonable  means  be  em¬ 
ployed  by  the  representatives  of  the 
National  Wholesale  Grocers’  Asso¬ 
ciation,  the  National  Retail  Grocers’ 
Association  and  the  American  Spec¬ 
ialty  Manufacturers’  Association, 
with  a  view  to  correcting  abuses  in 
the  trade,  most  prominent  of  which 
are  “Free  Deals  and  Schemes”  of 
manufacturers,  which  are  introduced 
with  the  result  that  the  retailer  is 
called  upon  to  stock  more  goods 
than  his  legitimate  demands  require 
and  force  a  monetary  obligation  on 
both  retailer  and  jobber,  thereby 
operating  against  the  best  interest 
of  both  retailer  and  jobber,  without 
advantage  to  the  consumer. 

Resolved,  That  the  National 
Wholesale  Grocers’  Association,  the 


National  Retail  Grocers’  Association 
and  the  American  Specialty  Manu¬ 
facturers’  Association  hereby  declare 
their  opposition  to  and  denounce  the 
practice  of  subsidizing  jobbers’ 
salesmen  as  employed  by  some  man¬ 
ufacturers,  because  in  some  States 
it  is  contrary  to  law,  tends  to  de¬ 
moralize  salesmen  and  influences 
salesmen  to  further  the  sale  to  the 
retailer  of  products  for  which  there 
may  be  no  demand,  causing  obliga¬ 
tions  on  both  the  retailer  and  jobber. 

Whereas,  The  National  Food  Law 
has  been  adopted  in  all  substantial 
provisions  by  the  Legislatures  of 
twenty-six  States,  and  has  received 
the  approval  of  the  public  generally 
as  a  model  food  law; 

Resolved,  That  this  conference  of 
food  producers,  jobbers  and  retail¬ 
ers  urge  the  various  State  Legisla¬ 
tures  who  have  not  already  adopted 
the  National  Food  Law  to  do  so  at 
once. 

Resolved,  That  we  are  opposed 
to  dating  laws,  on  the  ground  that 
they  are  unnecessary,  detrimental  to 
trade  and  no  benefit  to  the  consum¬ 
er. 

Whereas,  Various  bills  have  been 
heretofore  and  are  now  being  in¬ 
troduced  into  State  Legislatures 
providing  for  the  enactment  into 
State  statute  law  of  definitions  or 
standards  for  countless  food  prod¬ 
ucts;  and 

Whereas,  It  is  our  firm  convic¬ 
tion  that  no  two  States  would 
adopt  exactly  the  same  standards 
for  said  food  products,  and  that  a 
hopeless  diversity  of  law  would  re¬ 
sult,  destroying  all  of  the  advantage 
of  uniformity  obtained  by  the  pas¬ 
sage  of  the  National  Pure  Food  law 
and  its  adoption  by  various  States ; 

Resolved,  That  this  conference  is 
opposed  to  the  adoption  into  State 
statute  law  of  standards  for  food 
products,  and  believes  that  if  stand¬ 
ards  are  to  be  adopted  they  should 
be  framed  by  a  National  commission, 
established  under  an  amendment  to 
the  National  Pure  Food  Law,  which 
commission  should  include  repre¬ 
sentative  State  food  officials,  food 
chemists,  experienced  legal  officers 
and  practical  food  producers. 

Whereas,  Bills  are  being  frequent¬ 
ly  introduced  in  State  Legislatures  as 
amendments  to  food  laws  providing 
.  for  the  placing  on  all  food  prod¬ 
ucts  of  net  weights;  and 

Whereas,  Nearly  every  State  al¬ 
ready  has  laws  containing  strict 
provisions  against  all  false  weights 
and  measures,  with  severe  penalties 
for  violations  thereof;  and 

Whereas,  The  National  Food  Law 
provides  that  if  the  weight  be  placed 
on  a  food  product  it  must  be  true, 
and  further  provides  that  any  false 
branding  shall  be  punishable ; 

Resolved,  That  this  conference  is 
opposed  to  any  weight  provision 
that  is  not  in  all  its  terms  identical 
with  the  provisions  of  the  National 
Pure  Food  Law. 

Little  Rock,  Ark. 

The  Little  Rock  (Ark.)  Retail 
Grocers’  Association  has  issued 
a  letter  of  advice  to  its  members 
which  will  do  for  a  great  many 
other  places : — 

IMPORTANT  NOTICE  TO  ALL  MER¬ 
CHANTS. 

We  are  informed  that  certain  par¬ 
ties  are  canvassing  the  city  and  call¬ 
ing  upon  the  retailers  for  a  list  of 
their  customers  with  a  rating  on 
them,  for  the  purpose  of  issuing  a 
book  of  credit  ratings.  We  under¬ 
stand  that  several  merchants  have 
given  them  their  lists,  and  we  would 
remind  them  of  the  danger  of  a 
publication  of  this  kind  falling  into 
the  hands  of  the  large  mail  order 
houses,  who  are  always  willing  to 
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pay  handsomely  for  such  publica¬ 
tions.  In  fact,  who  knows  but  what 
these  parties  who  are  working  on 
this  proposition  are  directly  in  the 
employ  of  the  mail  order  concerns. 
The  method  of  issuing  a  book  of 
credit  ratings  was  used  by  this  as¬ 
sociation  years  ago  and  it  was  dis¬ 
carded  for  the  more  up-to-date  sys¬ 
tem  now  in  use  and  it  does  not  seem 
possible  that  the  merchants  would 
be  willing  to  go  backward  in  as  im¬ 
portant  matter  as  this  should  be  to 
them.  There  are  many  dangers  at¬ 
tending  the  issuance  of  such  a  book, 
and  we  would  warn  the  merchants, 
and  especially  our  members,  against 
giving  out  lists  of  their  customers 
to  anyone,  and  especially  to 
strangers. 


N»w  Patent*  and  Trade- mark*  in  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

945,105.  Cooking  utensil.  Arthur  H. 
Merrill,  Hartford,  Conn. 

945,222.  Method  of  making  noodles. 
Edward  Chong,  Los  Angeles,  Cal. 

945-355-  Apparatus  for  coating  can¬ 
dies  with  sugar.  Charles  H.  Wild  and 
Charles  Mahan,  Baltimore,  Md. 

945,388.  Teapot.  Ardo  Hering,  New 
York,  N.  Y. 

945.754-  Combined  shovel  and  sifter. 
Louis  H.  Chamberlin,  Chicago,  Ill. 

945,788.  Caramel  holder.  Stuart  B. 
Lafean,  York,  Pa. 

945,889.  Vegetable  slicer.  James  N. 
Winans,  Fergus  Falls,  Minn. 

945.9!3-  Pie  crust  rimming  machine. 
Oliver  Colborne,  Chicago,  Ill. 

945,938.  Percolator  overflow.  Ed¬ 
ward  A.  Gutermann,  Meriden,  Conn. 

945-983-  Egg  beater.  Alfred  C.  Poore, 
East  Brownfield,  Me. 

946,085.  Condiment  holder.  Richard 
'  Wilson,  Jr.,  Camden,  N.  J. 

946,092.  Machine  for  making  pies. 
Daniel  K.  Allison,  Norwood,  Ohio. 

946,169.  Beater,  whipper,  mixer  and 
masher  for  eggs,  cream,  vegetables,  etc. 
Win.  Sturma,  Philadelphia,  Pa. 

946,578.  Percolator  for  coffee  or  tea¬ 
pots.  Frank  Nather,  Columbus,  Neb. 

946,626.  Showcase.  John  M.  Wad¬ 
dell,  Greenfield,  Ohio. 

946,898.  Dough  cutter.  Harry  J. 
Guttman,  Chicago,  Ill. 

TRADE-MARKS. 

Ser.  No.  44,960.  “President”  for 
blended  coffee.  The  Western  Coffee 
Co.,  El  Paso,  Texas. 

Ser.  No.  44,961.  “Statesman”  for 
blended  coffee.  The  Western  Coffee 
Co.,  El  Paso,  Texas. 

Ser.  No.  45,269.  “Wonder”  for 
canned  vegetables.  Fogg  &  Hires  Co., 
Salem,  N.  J. 

Ser.  No.  43,856.  “Locomotive  999”  for 
blended  coffee  and  tea.  Griggs,  Cooper 
&  Co.,  St.  Paul,  Minn. 

Ser.  No.  44,009.  “Dolly  Dimples” 
portrait  of  May  Goodwin  for  candy. 
Lewis  V.  Curry,  Bethlehem,  Pa. 

Ser.  No.  44,255.  “Wedding  Ring” 
for  blended  coffee  and  tea,  etc.  J.  F. 
Humphreys'  &  Co.,  Bloomington,  Ill. 

Ser.  No.  44895.  “Parlor  City”  for 
flavoring  extracts,  etc.  Witwer  Bros. 
Co.,  Cedar  Rapids,  Iowa. 

Ser.  No.  45,886.  “Dad’s”  for  com¬ 
pound  of  coffee  and  chicory.  Oliver 
Finnie  Co.,  Memphis,  Tenn. 

Ser.  No.  45,958.  “Varoma”  for  flavor¬ 
ing  extracts,  blended  coffee,  etc.  Schuh- 
niacher  Grocer  Co.,  La  Grange,  Texas. 

Ser.  No.  42,676.  “Gifford”  for  canned 
fruits  and  vegetables.  J.  H.  Hoffecker 
Canning  Co.,  Smyrna,  Del. 


capital  stock  of  $125,000,  the  new 
corporation  to  handle  the  busi¬ 
ness  of  seven  stores  in  the  city. 
Several  innovations  in  business 
methods  will  be  put  into  effect  as 
soon  as  the  new  corporation  is 
fully  completed.  First  of  the  new 
methods  of  the  corporation  will 
be  a  rule  that  all  business  shall 
be  done  on  a  strictly  cash  basis, 
the  incorporators  holding  that  the 
following  of  this  method  will  give 
them  plenty  of  cash  to  take  ad¬ 
vantage  of  discounts  and  give 
better  prices  to  the  consumers. 
It  is  also  held  by  the  Consolidated 
Company  that  the  surplus  of  cash 
will  enable  the  Concern  to  buy  in 
larger  quantities  and  get  better 
prices.  The  second  change 
business  methods  is  not  making 
free  deliveries  of  purchases.  In 
the  future  the  company  will  make 
a  charge  of  10  cents  for  the  de¬ 
livery  of  all  goods  which  the  pur¬ 
chasers  do  not  carry  home.  Past 
experiences,  so  the  concern  says, 
called  for  immediate  delivery  of 
everything  the  consumer  wanted, 
even  though  it  was  but  a  cake  of 
yeast. 


WANT  DEPARTMENT 

Answers  to  Want  Adv.rtisemenM  inserted  in  this  department  m.y  be  addressed  to  the  “  Grocery  World 
,nd  General  Merchant  ”  when  desired,  provided  the  advertisement  is  accompanied  by  10  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  U  two  cents  per  word. 


WANTED. 


WANTED.— Coffee  salesman,  with  hotel, 
restaurant  and  institution  trade.  To  right 
man  a  half  interest  in  the  business  will  be 
given  and  advertiser  will  furnish  capital  and 
take  active  interest.  L.  O.  J.,  “Grocery 
World  and  General  Merchant,”  927  Arch 
St,,  Philadelphia,  Pa. _ _ 

WANTED. — A  merchant  who  can  use  from 
one  to  three  hundred  pounds  fresh  made 
creamery  butter  each  week.  Our  entire 
output  sold  with  above  exception.  Will  put 
up  in  any  shape  desired.  Shipped  day 
following  churning.  Most  of  our  customers 
have  been  with  us  ten  years.  We  also  sell 
fresh  gathered  eggs,  poultry,  apples,  onions 
and  country  lard.  Howard  Creamery  Cor¬ 
poration,  Centre  Hall,  Pa. 


very  low.  On  account  of  desiring  to  retire, 
will  sell  stock  and  fixtures  at  inventory. 
Fullest  investigation  invited.  Will  take 
about  $2,500.  Address  H.  W.  J.,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  “  C.  R.,”  care 
“  Grocery  World  and  General  Merchant, 
927  Arch  St.,  Philadelphia,  Pa. _ 7 


FOR  SALE.— An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance.  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 8 


HELP  WANTED. 


FOR  SALE. 


WANTED. — Young  man,  with  some  experi¬ 
ence  in  grocery  business.  Must  have  good 
references.  State  wages.  Grocer,  309  West- 
field  Avenue,  Elizabeth,  N.  J.  5 


New  England  Combination  of  Seven 
Retail  Stores  With  Ideas. 

The  Consolidated  Meat  and 
Grocery  Co.,  of  New  Bedford, 
Mass.,  has  been  formed  with  a 


Tri-State  Canners  Want  Standards. 

Resolutions  urging  Federal  in¬ 
spection  of  canning  factories  and 
Federal  standardization  of  canned 
goods  were  considered  at  the 
annual  meeting  of  the  lri 
State  Packers’  Association  in 
Wilmington  last  Thursday,  and, 
after  a  special  committee  has  re 
vised  them,  it  is  probable  that 
they  will  be  presented  at  the  Na 
tional  Association  in  Atlantic 
City  on  February  7th  for  con 
sideration.  The  packers  believe 
Federal  inspection  and  standard 
ization  will  take  the  canning  in 
dustry  from  the  disfavor  occa 
sioned  by  reports  of  unsanitary 
factories  and  of  the  canning  of 
poor  qualities.  The  association 
also  decided  to  ask  the  express 
companies  to  restore  the  special 
rates  for  canned  goods  sent  out 
as  samples.  Reports  were  sub¬ 
mitted  showing  that  tomatoes  are 
now  being  sold  at  a  loss  5  to  7 
cents  a  dozen  to  the  packers,  due 
to  the  unusually  heavy  pack  in 
1907,  1908  and  1909.  The  officers 
elected  for  the  coming  year  were: 
President,  W.  O.  Hoffecker;  sec¬ 
retary  and  treasurer,  C.  M. 
Dashiell ;  vice-presidents,  New 


FOR  SALE.— One  of  the  best  grocery  stores 
in  the  State.  Old  established  stand  and  a 
money  maker.  Does  $75,000  business  a 
year.  Will  require  ab*ut  $6,000  to  handle 
it.  Best  of  reasons  for  selling.  K.J.,“  Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  Street,  Philadelphia,  Pa.  _ s 

FOR  SALE.— A  splendid  and  only  store  ia 
I  a  Jersey  town,  within  fifteen  miles  of  Phila¬ 
delphia'.  Sickness  the  cause  of  selling. 
Splendid  and  rare  opportunity.  C.  C. 
Green,  107  Vine  Street,  Philadelphia,  Pa.  5 

FOR  SALE.— No.  106  six  drawer  cabinet, 
National  Cash  Register,  six  separate  drawers 
and  check  counter,  also  check  printing  de¬ 
vice.  Strictly  first  class  and  good  as  new. 
Box  55,  Hammondsport,  N.  Y. _ 6 


FOR  SALE.— Good  country  butter,  prints 
30  cents  a  pound,  rolls  29  cents  a  pound. 
Cash  or  satisfactory  reference  to  accompany 
order.  W.  B.  Zullinger,  Mt.  Holly  Springs, 
Pa. _ _ _ 5 

FOR  SALE.— Oil  tank,  self  measuring,  for 
underground.  Two  barrel  capacity.  Will 
sell  for  $6.  McCaffrey  &  Sons,  4007  Market 
St.,  Philadelphia,  Pa. _ 5 

FOR  SALE.— A  small  grocery  store,  5029 
Aspen  St.,  west  Philadelphia,  Pa.  Will  sell 
for  $325  if  sold  at  once. _ 7 

FOR  SALE.— Our  entire  stock  of  groceries, 
queensware  and  store  fixtures.  Rent  low. 
If  desired  can  use  the  room  for  other  line  of 
goods.  Good  reason  for  selling.  S.  L. 
Bownner,  Lock  Box  414,  Boyertown,  Pa.  5 


PHILADELPHIA  SUBURBAN  GROCER 
selling  tea,  coffee  and  fancy  groceries,  wants 
salesman  for  counter  and  outside  work. 
Either  single  or  married  man.  Wage*  $12 
to  $14.  Hours  7  to  6,  with  Friday  and 
Saturday  evenings.  Must  have  good  refer¬ 
ence  and  be  a  worker.  Good  chance  for 
advancement.  Address  E4,  care  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. _  5 

WANTED.— If  you  are  a  clerk  with  natural 
qualifications  as  a  salesman,  I  have  an 
exceptional  opportunity  to  offer  you.  If  you 
are  a  merchant  going  out  of  business  and 
looking  for  an  opportunity  to  go  on  the  road, 
my  proposition  will  appeal  to  you.  I  want 
two  or  three  capable  men  with  the  work 
habit,  and  who  have  energy  plus.  I  want 
men  with  ability  to  sell  goods  all  day  long. 
I  require  references,  also  send  an  abstract 
of  your  qualifications.  I  have  an  advertis¬ 
ing  specialty  proposition  that  interests  all 
progressive  retailers.  Hundreds  of  the  best 
retailers  have  endorsed  my  plan  because 
they  have  found  it  profitable.  Samples  will 
go  in  coat  pocket.  My  best  salesmen  are 
making  from  $500  to  $1,000  a  month.  I  want 
men  who  can  do  just  as  well  or  better.  If 
you  are  of  the  right  calibre,  think  you  can 
handle  a  high-class,  ready-selling  proposi¬ 
tion,  write  me  immediately  before  all  terri¬ 
tory  is  assigned.  W.  F.  Main,  Dept.  135, 
Iowa  City,  Iowa.  tf 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


FOR  SALE.— Say!  Look  whose  here!  I 
have  a  National  Cash  Register,  total  adder, 
check  thrower,  silent  partner,  tells  all  bills 
paid  out,  all  customers,  and  tells  all  about 
your  business.  I  paid  $250  for  it  a  year  ago, 
but  I  have  recently  sold  my  retail  business, 
therefore  I  have  no  use  for  it.  It  is  easby 
as  good  as  new.  $150  will  buy  it.  Now 
who  wants  this  snap?  Call  on  Wednesday 
or  Saturday.  Don’t  forget  the  address. 
2941  North  Fifth  St.,  Philadelph’a,  Pa. _ 5 


FOR  SALE  OR  EXCHANGE.  — Three 
hundred  account  McCaskey  Register.  Com¬ 
plete  ;  been  used  only  three  weeks  ;  good  as 
new.  Address  Fred.  S.  Pfitzenmyer,  Ocean 
City,  N.  J.  _ _ _ 8 


Jersey,  Robert  S.  Fogg;  Dela¬ 
ware,  J.  Greenabaum ;  Maryland, 
J.  H.  Wrighten. 


FOR  SALE.— Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  _ _ x4 


FOR  SALE.— Four  cars  fancy  white  Penn¬ 
sylvania  potatoes  at  55  cents  bushel  of  60  lbs. 
here.  L.  A.  Leathers,  Brookville,  Pa. _  5 


FOR  SALE.— In  good  New  Jersey  town  of 
about  2,000  population,  in  center  of  rich 
farming  district  and  surrounded  by  a  large 
number  of  summer  resorts  that  are  growing 
each  year  and  only  three  stores  in  town,  a 
grocery  and  provision  business  doing  over 
$32,000  yearly,  all  cash,  at  a  net  profit  of 
xo  per  cent,  above  all  expenses.  Expenses 


SITUATION  WANTED. 

GROCERY  CLERK  NOW  EMPLOYED 
in  eastern  Pennsylvania  wants  substantial 
position  anywhere.  Age  thirty-one,  single. 
Position  wanted  is  as  clerk  or  manager. 
Has  had  eight  years’  experience  as  grocery 
clerk  and  four  years  with  china  and  glass. 
Good  selling  ability.  Salary  expected,  $12 
per  week,  and  can  earn  it.  C  13,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 

PHILADELPHIA  GROCERY  CLERK 
and  manager  of  long  and  comprehensive 
experience  wants  position  as  manager  within 
forty  miles  of  Philadelphia.  Age  fifty-two 
and  married.  Experienced  in  grocery  and 
coffee  business,  including  coffee  roasting, 
and  has  a  full,  general  knowledge  of  the 
business.  Was  in  business  for  himself 
twelve  years.  Salary  wanted,  $20  weekly. 
Fine  references.  C  12,  “Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 

PHILADELPHIA  GROCERY  CLERK 
wants  position  in  country  store  as  clerk  and 
bookkeeper.  Age  forty-five,  married.  Will 
go  within  thirty-five  miles  of  Philadelphia. 
Had  thirteen  years  active  business  experi¬ 
ence  and  a  good  all  round  man.  Will  start 
for  $io  weekly.  C  10,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel 
phia,  Pa.  8 
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GROCERY  CLERK  OR  MANAGER 
now  employed  at  Allentown,  Pa.,  wants 
position  as  manager,  assistant  manager  or 
department  manager,  with  chances  for 
advancement.  Will  go  anywhere  within 
two  hundred  miles.  Has  had  experience  as 
buyer  and  department  manager,  also  has 
knowledge  of  advertising  and  window 
dressing.  Splendid  references.  Wants  $25 
weekly  and  can  earn  it.  C  9,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 

CLERICAL  POSITION  WANTED  BY 
Philadelphia  young  man,  eighteen  years  of 
age.  Had  two  years  experience.  Salary 
wanted,  $8  per  week.  C  11,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 

CLERK  NOW  EMPLOYED  AT  NEW 
Haven,  Conn.,  wants  position  or  chance  to 
buy  Interest  in  Connecticut,  Massachusetts, 
or  New  York  State.  Will  take  pos  tion  as 
manager  of  department  or  store  or  make 
small  investment.  Has  four  years’  experi¬ 
ence  as  clerk  and  three  years’  experience  as 
manager.  Age,  twenty-three.  Single.  Has 
good  knowledge  of  bookkeeping,  show  card 
writing  and  all  round  salesmanship.  Spe¬ 
cialist  in  tea,  coffee  and  spices.  Will  also 
consider  wholesale  position.  Salary  desired, 
$ 20  weekly.  C  8,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  7 

PHILADELPHIA  GROCERY  CLERK, 
twenty -two  years  old,  with  good  experience, 
part  with  chain  store  concern,  part  in  Ire¬ 
land,  wants  position  where  he  can  forge 
ahead.  Could  do  good  work  as  second  man 
or  manager’s  help,  but  is  an  all  round  gro¬ 
cery  and  provision  hand,  with  experience  at 
window  dressing.  Wants  $10  per  week  to 
start  with.  C  6,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa.  6 

GROCERY  CLERK  NOW  EMPLOYED 
in  Pennsylvania,  wants  position  as  chain 
store  manager.  A  record  man.  Had  four 
years  chain  store  experience.  Twenty-two 
years  old  and  single.  Will  go  anywhere  in 
Pennsylvania  or  New  York.  Can  do  some 
window  dressing.  Hard,  steady  worker. 
Wages  wanted  to  start,  $12  weekly.  C  7, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  6 

EXPERIENCED  CLERK  AND  MAN- 
ager,  now  employed  in  interior  Pennsylvania 
county,  wants  position  with  wholesale  house 
either  as  salesman  or  as  resident  manager 
of  grocery  store  or  department.  Will  go 
anywhere  in  Pennsylvania.  Been  nine 
years  with  present  employer  and  can  give 
gilt-edged  references.  Have  some  knowl¬ 
edge  of  window  dressing.  Wages  desired 
at  least  {15  weekly.  Address  C  5,  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


BUSINESS  OPPORTUNITIES. 


oeooooooooooooeooooooeoooo 


o  o 

o  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  e 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  0 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

•  Write,  call  or  telephone.  0 

•  WARNER  &  CO.,  o 

o  937  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  3500,  0 

o  Keystone,  Race  746.  e 

o  o 


00000000000000000000000000 


QROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  556. — In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $350  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $40 per  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 


No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $  1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $1,000. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $£,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  meat  and 
canned  goods  business  doing  $200  to  $300 
weekly,  all  cash.  Rent  low.  About  $500 
will  buy  stock  and  fixtures.  An  excellent 
opportunity  for  buyer  who  will  take  imme¬ 
diate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 


business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  conned. 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT. — In  Lancaster,  Pa.,  corner 
grocery  store.  Store  room  18x31^  feet. 
Large  display  window.  Business  nearly  all 
cash.  A  good  opportunity  for  a  sober  in¬ 
dustrious  man,  none  other  need  apply.  Es¬ 
tablished  ten  yeats  ago  by  present  owner. 
Owner  has  other  business  that  needs  his 
attention.  Heat  furnished.  A.  E.  K., 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  5 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal  ” — It’s  free.  12 


Your  customers  like  it 


MINUTE 


BECAUSE 

It  is  absolutely  pure. 

It  requires  no  soaking. 
It  can  be  cooked  in 
fifteen  minutes. 

It  is  never  soggy  or 
lumpy. 

One  package  makes  six 
quarts  of  pudding. 

You  ought  to  like  it 
BECAUSE 

It  always  satisfies  your 
customers. 

It  brings  to  your  store 
the  best  class  of  trade. 
It  moves;  it’s  a  real 
staple. 

It  paysyou  more  than  an  ordinary  profit. 


TAPIOCA 


If  you  have  Minute  Tapioca 
in  stock,  push  it.  It  will  pay 
you.  If  you  haven’t  it,  send  us 
your  jobber’s  name  and  we  will 
send  you  a  regular  package  to 
try  in  your  own  home.  A  trial 
will  tell  you  more  in  a  minute 
than  we  can  tell  in  an  hour. 
When  sending  for  the  package 
ask  for  “The  Story  of  Tapioca.” 
It’s  free.  We  are  ready  to  do 
our  part.  Are  you? 

MINUTE  TAPIOCA  CO., 

2(2  VV.  Main  St.,  Orange,  Mass. 


SPECIALS 

For  Week  Ending  February  5th 


Is  Tomato  Pulp . per  doz.,  $0.35 

Is  Pink  Salmon . per  doz.,  .90 

Standard  Hs  Oil  Sardines . per  case,  2.65 

2%'s  Cal.  Extra  Standard  L.  C.  Peaches  .  per  doz.,  1.65 

Magnolia  Condensed  Milk . per  case,  4-40 

Rock  Candy,  Yellow,  arid  V2 . 10-lb.  bxs.,  1. 00 

N.  Y.  Hand-picked  Beans . per  bushel,  2.40 

Hires  Ginger  Ale,  2  doz.  to  the  case  .  .  •  per  case,  1. 50 

Glass  Washboards . per  doz.,  2.85 


ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


Prepare  for  Lent 

Send  to  me  for  your  stock  of  Imported  Cheese 
and  Delicatessen. 

Being  the  largest  importer  in  Philadelphia  of 
Emmenthaler,  Roquefort,  Camembert  and  other 
fancy  Cheese,  I  can  give  you  the  best  values  for 
the  least  money. 

You  will  make  no  mistake  in  getting  my 
prices  on  all  kinds  of  Delicatessen  and  Fancy 
Groceries. 

Do  it  now  1 

Carl  Wilde,  357  N.  Second  St.,  Phila. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

n7/11>r  n  s  vn  /j  jtjvwk,  A  Tj  SfKRCHAHT^9  who  is  unable  to  purchase  at  the  following  prices  toil* 
thUtourncUhu  communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Fsckcd  la  paper-lined  fancy  bags  or  paper-lined  sugar 
barrels. 

"A”  Java. . 

“B”  Java . . 

"C"  Java . . . 

“A”  Java  and  Mocha  Blend . 

"B"  Java  and  Mocha  Blend . 

"A"  Mocha . 

“B"  Mocha . 

"C"  Mocha . 

Laguayra  (Washed  Caracas) . 

"A1'  Maracaibo . 

"B”  Maracaibo . 

"A"  Santos . 

"B"  Santos . 

PC”  Santos . 

Peaberry  Santos . 

“A"  Rio . 

No.  j  Rio . 

No.  a  Rio . . . . . 

Lipton  Special  Mocha  and  Java,  r-lb.  cans . 

Lipton  Perfection,  r-lb.  cans . . . 

Battleship,  r-lb.  packages,  any  quantity . I5g 

Log  Cabin,  r-lb.  packages,  ioo  to  case . 34>s 

Arouckle’s,  too  lbs.  to  case . 

ri.g  Bee,  too  lbs.  to  case . per  case  14  S« 


.18 
.18 
•37 
•x7 
.  16 
•  33 

•«s 

.14 

.*3 

.12 

■*7 

.20 

15* 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  x  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  x  lb.,  flat,  4  doz . 

Seward,  1  lb.,  tall,  4  doz . . . 

Jockey,  x  lb.,  tall,  4  doz . 

Buster  Pink,  1  lb.,  tall,  4  doz . 

Suwanee  Belle,  1  lb.,  tall,  4  doz  .. . 

Argo,  x  lb.,  tall,  4  doz . 

Sockeye,  lb.,  flat,  4  doz . 

Hawkeye,  %  lb.,  flat,  4 doz . 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 

Star,  ^  lb.,  8  doz . 

Star,  %  lb.,  flat,  4  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

P.  E.  I.,  %  lb.,  flat,  8  do . . 

Clams — 

Orchard,  1  lb.,  tall,  4  doz . . . 

Herring  Roe — 

Patuxent,  as,  a  dor . . . 

Mackerel — 

Blue  Backs,  in  sauce,  oval  caxis,  50  in  case... 
Soused,  50  in  case . 


1-5° 

2.7$ 


a.  30 


•95 

3!5 

385 


CANNED  FRUITS.  Perdoi 

Apples,  js,  2  dor . *5 

Blackberries,  2»,  s  dor . . . *° 

Blueberries,  2s,  2  dor . 

Cherries,  2s,  a  dor . 80 

Gooseberries,  as,  2  dor . 95 

Pie  Peaches,  3s,  2  dor . 9° 

Pears,  3s,  2  dor . 95 

Sliced  Pineapples,  ss,  2  dor .  I  J5 

Singapore  Pineapples,  1 %*,  chunks,  4  doz .  1 .25 

Singapore  Pineapples,  roc.  chunks,  4  dor . 95 

Grated  Pie  Pineapple,  James,  3s,  s  dor . 90 

Strawberries,  2s,  2  dor . 95 

Standard  Peaches,  Terrapin,  3s,  2  dor .  1 . 75 

California  Apricots ,  2  doz .  t  •  9° 

California  Cherries,  2  doz . . .  3  00 

California  Peaches,  2  dor .  190 

Wallace  Peaches,  3s,  a  dor .  3 ‘*5 

Sliced  California  Peaches,  is,  4  dor .  1.85 


TEA. 


Per  lb. 
•*4 
•35 
•45 


Na.  sj  Gunpowder . 

No.  28  Gunpowder . 

Bast  Gunpowder . 

No.  as  English  Breakfast . 

No.  s8  English  Breakfast . 

Bast  English  Breakfast . 

No.  as  Moyune  Gunpowder . . 

No.  28  Moyune  Gunpowder . 3* 

Best  Moyune  Gunpowder . 5° 

No.  25  Imperial . . 

No.  28  Imperial . . 

Bast  Imperial . . 

No.  s<  Oolong . M 

No.  28  Oolong . 

Bast  Oolong . 

Young  Hyson . 

Japan  . 

Heno,  W-  and  tf-lb.  packages . 

Silver  Moon . 

Silver  Bell,  i-lb.  packages . 

Salada  (Ceylon  and  India)— 

Green,  Black  and  Mixad,  and  *-lb. 

packages,  10  lb.  to  box .  ..45 

Green  Black  and  Mixed,  roc.  packages,  5 
dor.  to  box . . per  dor. 


•33 

•40 


35 
.45 
•35 
•35 
.5° 
*7 
.  *5 


Oysters—  - 

Standard,  5  or.,  2  dor. .  *° 

Sardines,  in  oil—  Per  c“* 

Gold  Label,  oli,  . .  *  5° 

Standard,  oil.  100 .  *-75 

U  lb.,  oil,  with  key,  zoo .  3-a5 

Epicurian  y,  oil,  fancy  cartons,  100... .  3  75 

U  Mustard  Sardines — 

Gold  Label,  top .  6 -5® 

Standard,  . .  3  00 

Leon  D’or,  100 . — .  3  -75 

yt  Mustard  Sardines — 

Gold  Label,  50 . 

y.  Mustard,  48  cans.. 

Harbor,  48 . . 

Imported  Sardines — 

Martell,  %  oil,  100 . ,6’®° 

Marie  Elizabeth,  %  oil.  boneless,  100 . 

y  Oil  Imported  Sardines— 

Martell,  100 . 

North  Cape,  smoked,  too, 

Lion,  100  . . . 


4.30 

J.jo 

3-75 


10.00 

8.50 


90 


DRIBJ  AND  EVAPORATED 
FRUITS. 


Per  lb. 

.09 

•°9* 


CANNED  VEGETABLES. 

Baked  Beans— 

Pin  Money,  3s,  sauce,  2  doz. 

Pin  Money,  2s,  sauce,  s  doz. 

Pin  Money,  is,  sauce,  4  doz. 

Pin  Money,  3*,  plain,  2  doz... 

Wagner’e,  is,  tall,  4  doz 


Per  doz. 
..  1.  ij 
..  .95 

•  5° 

..  1. 10 

..  .50 


_  ‘f  *>  *» 

Wagner’s,  3s,  plain,  2  dor .  3 

Wagner’s,  3s,  sauce,  2  dor .  »-xS 


Apples— 

Evaporated,  50  lbs . • . 

Evaporated,  r-lb.  packages,  4  doi . 

Dried,  jo  lbs . •••• 

Poaches — 

Standard,  so  lbs . - . - . 

Choice,  jo  lbs . 

Extra  fancy,  sj  lbs . 

Apricots  (evaporated) — 

Standard,  sj  lbs . 

Choice,  2j  lbs . 

Currants — 

Package,  36 . — 

Bulk,  23  lbi . - . . . 

New  rlge — 

Box,  10  lbs . - . •••••• 

Mats,  1  lb . .  <ioi. 

Citron— 

American  brand,  10  lbs . 

American  brand,  aj  lbs . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . .  dos. 

New  Prunes — 

3«-  4».  »S  Jbs . - . 

40  5®.  *5  lbs . 

so-  60,  sj  lb» . 

So-  70,  aj  lbs . 

70-  80,  23  lbo . — ■ 

So-  90,  aj  lbs . . . 

90-100,  sj  lbs . - . 

loo-ioo,  jo  lbs . — . 

Raisins — 

4  Crown,  jo  lbs . . . 

s  Crown,  30  lbs . 

London  Layers,  clusters,  00  lbs . per  box 

London  Layers,  20  lbs . per  box 

Seediest  Sultana,  jo  lbs . 05  % 

Seeded,  36  i-lb.  packages . 07 

Sultana,  36  i-lb.  packages . 

Sultana,  bulk,  sj  lbs . °9* 

Thompsons  Bleached  Sultana,  jo-lb.  boxes..  .09^ 


2S 

65 

■95 


.07 

•°7* 

•09 

.11 

.12 

,o8tf 

.08 


•  «4 


.06  X 


.09 

•»7* 

.07 

•06  y 
•  °5* 
•05* 

.04* 


.06 


x*75 


.90 

.90 

.80 

•9« 


*5 

•75 


x-75 

1.50 


75 


Excursion,  js,  sauce,  2  dor 

Saratoga,  as,  a  dor . 

Campbell’s,  ss,  2  dor . 

Corn— 

Pin  Money.  Shoepeg,  ss,  2  doi. 

Standard  Shoepeg,  ss,  a  dos . 

Standard,  as,  2  dor . 

Belmont  Cream,  as,  a  dor . 

Winorr,  Kemelled  Corn,  2  doa  . 

Peas — 

Mildens,  extra  sifted,  2  dor . 

Belle,  a  dor . 

Little  Fellow,  as,  2  dor . 

Runopod,  as,  a  dor . 

Pin  Money,  petits  pola,  a  dor . . . 

Pin  Money,  standard  Early  June,  2  dor . 90 

French,  extra  fins,  100 . per  case  17. jo 

Pin  Money  Combination — 

ss,  2  dor . 

Kidney  Beans — 

ss,  2  doz . 

Lima  Beans — 

Derby,  soaked,  as  2  dor... 

Standard,  as,  2  doa . 

Little  Darling,  2  doz..—.. 

Pumpkins — 

S,  a  dor . 

o.  . . 

String  Beans — 

as,  a  dor . 

Pin  Money  Vegetable* — 

as,  a  dor.,  12  kinds  In  can . *5 

Sweet  Poutoes,  3s,  a  dor . “5 

is,  Pulp,  for  soup . 

Succotash — 

ss,  2  dor . . 

Tomatoes — 

Pin  Money,  whole,  3*, 

Standard,  3s,  2  dor . 

No.  10,  dor  . 

Fair  Quality,  31 . 

as,  s  dor. . — . 


7» 


Per  sack 

Fine  Table,  large  sack . -85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 33 

Fine  Table,  X-bushel  sacks . - . x9 

Ground  Alum,  140 .  *57 

Per  bbl. 

Fine  Dairy,  ss,  140  to  bbl .  s  -45 

Fine  Dairy,  3»,  too  to  bbl .  2.43 

Fine  Dairy,  4s,  70  to  bbl .  *  23 

Fine  Dairy,  js,  60  to  bbl .  2. so 

Fine  Dairy,  8s,  33  to  bbl .  9  °3 

Fine  Dairy,  ios,  28  to  bbl .  2  03 

Worcester,  2)^9,  113  to  bbl .  4'°° 

Worceeter,  js,  60  to  bbl .  4°° 

Worcester,  ios,  30  to  bbl.— .  3'75 

Per  case 

Snow  Flake,  48  10c.  packages .  3  10 

Snow  Flake,  36  ijc.  packages .  3  75 

Colonial,  36  jc.  packages .  3 -3° 

Rock  Salt . per  cwt.  .93 

Shaker,  a  dor . P«r  case  1 . 60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 3® 

Julian  F.  Bradshaw'*  Molasses,  No.  44 . 33 

Cheapside  Molasses . . 

Blackstrap  Molasses . 90 

Gilt  Edge  Syrup . . . 

Gold  Medal . 3X 

Orange  brand  Syrup . 33 

Orange  brand,  s)4s,  cans,  s  dor.. .  s  .20 

No.  6  Amber  Syrup . *9 

California  Amber  Drips  ss,  cans,  s  dor . — .  1  7° 

California  Amber  Drips,  s)4s,  cans .  1  95 

California  Amber  Drips,  3s,  cans,  a  dot .  a. 30 

California  Amber  Drips,  %  gal.  cans,  1  dor....  s.oj 
Calvert  brand,  Pure  Porto  Rico . •» 


CONDENSED  MILK.  Percate 

Baby,  1  do*,  glass  Jan .  1  9° 

Challenge,  4  dor .  4- 90 

Eagle,  4  doz .  8- *5 

Magnolia,  4  doz .  4  5° 

Red  Cross,  4  dor . 

Star,  4  doz .  4  ®5 

Dime  brand,  4  doz .  3  93 

Premium,  4  dor . 

Hires’ Silver,  4  dor .  4-75 

Queen . 

Hire*’ Jersey,  4  doz .  4-5° 

EVAPORATED  CREAM.  perca>e 

Gold,  double  size  can,  4  doz .  4  10 

St.  Cmarles,  4  dor .  3  •  5° 

Our  Pet,  large  size,  4  dor .  3-  XS 

Our  Pet,  baby  sire,  6  dor .  *.60 

Peerlees,  small  sire,  6  dor .  s .  60 

Peerless ,  large  sire,  4  dor .  2.90 

Peerless,  tall  cans,  4  doa .  3.60 

Columbia,  4  dor .  3- 90 

Van  Camp's,  4  dor.  In  cans...  . per  can  3.83 


Acorn . 390 

♦  Pearl  White  Floating .  60 

Ark . x®° 

Babbitt’s . . . ......100 

j  box  lots  freight  paid,  with  1  box 

"1776”  or  60  cakes  Best  Soap  free . 

10-box  lots  freight  paid,  with  2  boxes 

”1776”  or  120  bars  Best  Soap  free . 

Needawash . 140 

•Bee . 3°° 

•Fels-Naptha . xo° 

Hoefner’s  Tiger  Borax . 300 

♦Fairy  Oval . 3°° 

Globe  Olelpe .  60 

♦Ivory,  6  or . 10® 

♦Ivory,  10  or . 100 

♦  Kirkman’s . 100 

•Kirk’s  Oleine .  60 

♦Lenox . xo° 

♦Lifebuoy .  5° 

♦  Falrbank’s  Tar . xo° 

♦Magic  Cleaner . 100 

•Octagon . xo° 

•Philadelphia  Oleine .  7* 

*P.  &  G.  Oleine .  84 

Premium . 100 

♦Santa  Claus . 100 

♦Star . 100 

♦Sunlight . xo° 

♦Sunshine . 190 

Star  Oleine .  ®° 

♦Sunny  Monday.. . 300 

♦Wonder  Worker . .x°® 

Wonder  Worker  Chips . 4  001. 

Lion . 300 

•Snowberry .  5® 

Best  Blue .  80 

*P.  &  G.  Naptha . x<*> 

Duck . 3°° 

jo  Mule  Borax . 300 

U.  S.  Mail . .100 

Hustler .  39° 

Brag .  ®° 

Export  Borax . 300 

C.  at  C.  Oleine . 

*5-box  lots  delivered. 


4*  *5 

4*° 
a  00 

3  9® 
4.00 

3  5° 
4.00 
*.50 
4.00 
7.00 

3  75 
a. 50 

3  35 
a.  00 
3-75 

3.90 

j.oo 


3-5° 

3-75 

3.60 

3  35 
3.90 

••45 

3  75 
4.00 
4.00 
a. 08 

3 -95 
3.40 
3-85 
3-*3 

4  00 
j  00 
s.40 
*  35 
3-«5 
a. 30 


a  do*.. 


«5 


4° 

•95 

.80 
•  75 

B.IO 

.7° 

.62  y2 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . ioo  cans  6  50 

Grand  Pa's,  small  size . 100  3*8$ 

Grand  Pa’s,  small  size .  5°  3 -95 

Grand  Pa’s,  large  size .  5°  3-95 

Sweet  Malden . 330  3-®5 

Brown  Windsor,  Violet,  Golf,  Turkish 
Bath,  Elder  Flower,  Dairy  Queen 

and  Roee . . . 3  dor.  .40 

White  Castile,  36  lbs . per  lb. 

Conti,  Imported  Castile,  36  lbs . per  lb. 

Oat  Meal . perdoi. 

Glycerine  . per  dor. 

Jap  Rose .  5° 

Sweetheart .  5° 

Lava .  5° 

Pearl- .  60 

Globe  Pumice  Tar . too 


.10 

•IS 

■4® 

.4° 
3-75 
1  90 
«. 93 
*•4° 
3.83 


BEANS,  PEAS,  Etc. 


Per  bush. 


New  York  Hand-picked,  about  bushel  bag 

Imported  Beans,  about  zoo  lbs.  to  bag . 

Rangoon  Beans,  about  200  lbs.  to  bag . 

Green  Peas,  dried,  about  163  lbs.  to  sack. . 

Black-eyed  Peas . 

California  Lima  Beans,  about  80  lbs.  to  sack- 
imported  Lima  Beans,  about  90  lbs.  to  sack... 
Split  Peas,  aro  lbs . —...per  bbl. 

Less  quantity. . . . 

Lentils,  about  no  lb*,  to  tack  . . 

White  Marrowfat  Pass . . . par  bush. 


•  5° 

2  40 

♦•35 

Per  lb. 
•°5* 
•°5* 
7-95 
.04 
•°3* 

•®4* 


SUGAR. 

We  do  not  handle  Imported  eugar. 

Dominoes,  j-lb.  packages . 

Cut  Loaf . 

Powdered . 

XXXX,  powdered . — — 

Cubes . . . - . 

Fine  Granulated,  American— . 

Fine  Granulated,  100-lb.  sacks . - . 

Confectioners'  A . 

No.  1,  A  . . — . 

Light  Yellow . - . . . 

Fine  Granulated,  2-lb.  bags . — .  . — 

Fine  Granulated,  5-lb.  bags . . . 


7. 60 
3  95 
5  3° 
5  3° 
55° 
5  °5 
5  °5 

4.90 

483 

4.80 

1-3* 

*•♦5 


MATCHES.  PergTOti 

Blue  Hen,  as,  t  gross .  3  -6° 

Coast,  5  gross . *5 

Globe,  is,  j  gross . «... 

Doric,  1  gross . 

Home  Safety,  6s,  5  gross— . 

Vulcan  Safety,  jo  groes . 

Bird’*  Eye,  5s,  100  packs . per  case 

Search  Light,  is,  5  gross . 

Search  Light,  ss,  1  gross . 

Fast  Mail,  is,  1  gross . 

Bull’s  Eye,  j  gross . 

Little  Star,  5  gross . 

Pet,  is,  5  gross .  . . . . . 

Chips,  ss,  3  boxes  to  package  and  30  pack- 
ages  to  case,  especially  for  coast  trade  aad 

damp  climate . . . case 

Black  Diamond,  5*,  ioo  In  case . per  case 

Ignito,  double  dips,  5  gross . 

1  gross  in  case . .  case 

Black  Swan,  double  dip,  5s,  x  gross  cases . 

Battle  Ax,  parlor  style,  5*,  *  Rroas  cases . 


SCOURING  SOAP. 

Bars.  Box. 

Falrbank’s . -5°  3 -88 

Sapolio . 3  <»°3-  a  *5 

Wrigley’s . 300  3-5° 

Wrigley’s .  5°  3-8o 

Scourene . 3°° 

Llpp’s  Scourer .  °° 

SilSan . 5° 

Army  and  Navy  Compound . 4  doz- 

Finola  Star  Polish . -3°° 

Silver  Sand . P«r  °°>- 

Scour  all.,. .  -i00 

Bon  Ami,  ioc.  size,— . 3  °03- 

Brooks’  Crystal . ••3°° 

Hoe  frier’s  Crystal,  with  spoons . 24  pkgs. 

Old  Dutch  Cleanser . 4  °°*- 


95 
.90 
•45 
•  5° 

3- 3° 

1 .00 

4- 5° 
.90 

1.00 

•4® 

.78 


RICE. 


3-75 

3-33 

4.00 

•73 

3-3° 

3-3° 

Per  lb. 

°«H 


3  3° 
e.2j 
2.00 

J«S 

a.6j 

3  75 

a.se 

3  9° 

1 . 00 

3  4° 


Best  Head,  bbls.  or  loo-lb.  tacks . 

No  a  Head.  bbls.  or  100-lb  tacks . 05 

No.  B  Broken,  bbl*.  or  loo-lb.  sacks....— . °3: 

■lb.  sacks . - . — . ®4, 

. . . 


J*f  *».  3 

Paco,  a 


SEEDS. 

Ants,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity. .per  dor. 
Bishop’s  Superior  Seed,  any  quantity  ..per  dos. 
Bishop's  Bird  Gravel,  any  quantity. ...per  dor. 

Cuttle  Fish  Bone . .  . P«3 

Caraway,  about  115  lbs.  to  bag . 

Celery,  about  215  lbs.  to  bag . .  (< 

Canary;  about  240  lbs.  to  bag. .  <f 

Coriander,  about  100  lbs.  to  bag . 

Excelsior  Bird  Seed, 24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack. . per  lb. 

Flax  Seed,  too  lbs.  to  sack . 

Flax  Seed  Meal,  ioo  lbs.  to  sack .  ^ 

Green  Kern,  ioo  lbs.  to  sack . 

Hemp,  225  Ids.  to  sack . *  ^ 

Hirsh,  about  ioo  lbs.  to  sack .  * 

Millet,  about  ioo  lbs.  to  sack .  ^ 

Moan,  about  ixo  lbs.  to  sack . 

Mustard  Seed,  225  lbs.  to9ack . . .  4 

Poppy  Seed,  about  xio  lbs.  to  sack...... 

Rape  Seed,  about  250  lb9.  to  sack. .  ‘ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  die  above  seed 
#c.  per  lb.  lose. 


*4 

.90 

•9° 

•45 

•3s , 
•  °8* 

.  18 

•°4* 

:3 

•«4 

°5 

®a* 

.09 

°4 


•c7 

•°9 

•  °7 
•OS* 

•  °5* 


GROCERY  WORLD  AND  GENERAL  MERCHANT 

YORK  PRICE-LIST 


NOTE.— Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


MOLASSES. 


Per  gal.  per  bbl. 

. 40 


1909  New  Crop  Porto  Rico— 

Extra  fancy..... . 

Fancy . 

Extra  fancy,  Ponce . 4° 

Fancy,  Ponce . 38 

Extra  choice,  Ponce . 37 

Choice . 31 

Fair . 20 

New  Orleans — 

Peerless,  extTa  fancy,  open  kettle . .  .4a 

Golden  Star,  fancy,  open  kettle . 40 

Belle  Rose,  extra  choice,  open  kettle.... . 38 

Mayflower,  choice,  open  kettle . 36 

Monticello,  choice,  open  kettle . 35 

Oriole,  centrifugal . 33 

Nellie,  centrifugal . 34 

Octavia,  centrifugal . 30 

Blackstrap,  centrifugal . . 16 
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PURE  SYRUPS. 


Fancy . 

Extra  fancy . 

Fancy,  No.  351 . 

Good . 

Fancy,  No.  314 . 


Per  gal.  per  bbl. 

. 3* 

. 33 

. *7 

. *4 

. a9 


SPICES. 

See  “Grocery  World  and  General  Merchant** 
Pricej-Current. 

RICE. 

See  “  Grocery  World  and  General  Merchant** 
Prices-Current. 

SALT  FISH. 

Mackerel. 

Irish —  Count,  soolbs.  100  lbs.  solbs.  to  lbs. 

No.  3s . 

Shore,  1909 — 

Bloaters, t’ncy 
Sllverbacks — 

Fat,  limited...  370-380 
Cape  Breton — 

Fancy,  is.....  ta$- 

Bloaters .  9:-  95 

Magdalene  Island — 

Ex.  Bloaters,  110-129 
Fancy  ,  is,  fat 

White .  ijo-i'o 

Norway — 

Fancy,  is.....  170-180 

“  ts._...  930-350 

"  3* .  3a5‘34° 

"  a* .  435-450 

Nova  Scotia— 

Shore,  is,  fat, 
large .  iac-135 


»8  .00 

14.31 

7-35 

1.58 

30.00 

15.51 

7.85 

1.68 

a6.oo 

13.51 

685 

1.48 

a6.oo 

13.51 

6.85 

1.48 

35-00 

t8.oi 

9. 10 

*•93 

38.00 

14.31 

7-33 

x.58 

ao.oo 

to.  «i 

5  35 

1.18 

16.00 

831 

4-35 

.98 

24  CO 

12.51 

‘■35 

•  38 

TEAS. 


Gunpowder — 
Common  to  fair.. 


.15  -.3 


Choicest . 43  --65 

Imperial — 

Common  to  fair . 


.  .30 

Choicest . 4°  --4S 

Young  Hyson — 

Common  to  fair . . .  .  18 

Choicest . 43  ~-6o 

Hyson — 

Common  to  fair . — .  .18 

Extra  fine  to  finest. . 

Japan — 

Common  to  fair.. . .  .35 

Extra  fine  to  finest .  .  35 

Choicest . 38  -.43 

Basket-fired,  common  to  fair .  .36 

“  choicest .  .45 

Oolong- 

Common  to  fair....... .  .18 

Choicest. . . . 50  -.90 

Congou — 

Common  to  fair . .15 

Choicest . . . — . . 4»  -•&> 

India— 

Pekoe  Souchong . . . . — . 17  -.25 

Pekoe  . . . . .95  -.98 

Orange  Pekoe — . . . —  .30  -.35 

Broken  Orange  Pekoe _ — . 40  -1.00 

Ceylon — 

Pekoe  Souchong . .15  -.so 

Pekoe  . 35  -.38 

Orange  Pekoe . .30  -.35 

Broken  Orange  Pekoe..... . 40  -1.00 

ROASTED  COFFEES. 

Mocha —  Per  lb. 

Mandeling,  fancy . 34 

Old  Government,  best  . 37 

good . 31 

Genuine  Arabian . 36 

Windsor  blend . 33 

Maracaibo — 

Cucuta,  best . 17 

"  good . 14 

Lagnayra — 

Caracas,  finest . . . 18 

“  choice . . . x6 


Peaberry — 
Santos,  fancy . 
“  fine... 

Rio,  fancy . 

“  fine . 

Santos — 

Best . 

Fair . 

Rio— 

No  s,  golden  _ 

No.  3 . 

No.  3 . . . 

No.  4 . 

No.  5 . 

No.  6 . 

No.  7 ....... 


16 

»4 

15* 

IS* 

IS* 

19 

«3 

14 

13* 

13 

19* 

12 

11* 


14 

ll 

14 

17 

3 

°9 

13 

13 

14 

08* 

°9* 

i°* 


GREEN  COFFEES. 

Mocha — 

Genuine,  bundles  2^9  or  4J4* . 

Java — 

Old  Government,  Padang,  light . 

“  “  best . 

Mandhellng,  fancy  brown . 

Maracaibo — 

Cucuta,  good . 

“  finest . 

Bucaram&nga,  fancy  washed . 

Savanllla — 

Choice . 13 

Finest  selections . 14 

Costa  Rica  or  Guatemala — 

Choice . is 

Peaberry  . . 

Laguayra — 

Caracas,  beat . 14 

“  fancy  washed . . . 

Santos — 

Fair . . 

Selected,  fancy . 

Peaberry... . 

“  fancy  washed . 

Rio- 

Ordinary  . 

Good . 

Choice . 

Golden,  fancy . 

Peaberry,  choice . . . 

“  fancy . 

CANNED  VEGETABLES. 

Asparagus —  Per  doz. 

California,  Paris,  white,  peeled,  No.  2 % .  5.50 

44  Sunbeam,  white,  peeled,  No.  aJ4 
44  Big  Tree,  large  white,  No.  2%...  3.25 

“  Republic,  large  green.  No.  2%.„  2.75 

“  Carmelo,  medium,  green,  No. 2J4  2.75 
New  Jersey,  Buckiin's,  large,  red  label, 

No.  2% .  2.40 

New  Jersey,  Buckiin's,  selected,  green  label, 

No.  2% .  e.»5 

Long  Island,  Hudson,  No.  3 .  3.50 

Asparagus  Tips — 

California,  No.  1,  4  doz .  1.40 

Long  Island  Hudson,  No.  3. .  2.75 

Lima  Beans — 

Sunbeam,  small  N.  No.  t .  1.40 

Scottish  Chief,  extra  standard  N.  I.,  No.  a.  1.20 

Harvest,  extra  standard  N.  J.,  No.  a. .. .  1.30 

Valley  Field,  standard,  light  color.  No.  2...  1.00 

Monmouth,  extra  standard  N.  J.,  No.  1  20 

Stringless  Beans — 

Sunbeam,  fancy  N.  Y.,  rattail,  No.  * . 

Broadway,  extra  standard  N.  Y.,  medium, 

No.  2 . 

Scottish  Chief,  extra  standard,  cut,  No.  2.... 

Conewago,  Pa.,  extra  Refugee,  No.  2 .  1.30 

“  fine  Refugee,  No.  2 .  1.15 

Wax  Beans — 

Scottish  Chief,  extra  standard  N.  Y.,  cut, 

No.  3 . .  1.25 

Navy,  fancy  N.  Y.,  No.  xo,  1  dot .  6.75 

Sunbeam,  fancy  N.  Y.,  small,  No.  10 .  6.75 

Red  Kidney  Beans — 

Van  Camp's,  No.  2. 


•5 

•95 


Joan  of  Arc,  No.  a . 

Baked  Beans — 

Plain. 

Sauce. 

Sunbeam,  No.  x,  4  doz . 

...  .75 

•75 

44  No.  a,  a  doz . 

x  .20 

44  No.  3,  2  doz . . 

...  «.4j 

1.50 

Republic,  No.  x,  4  doz.  . . 

•83 

“  No.  2,  3  doz . . 

95 

"  No.  3,  a  doz . 

«-35 

Van  Camp,  No.  x,  4  doz . 

I  .OO 

44  No.  2,  2  doz . 

X.50 

“  No.  3,  a  doz . 

...  1.85 

1.85 

Booth's,  No.  3,  2  doz . 

1. 15 

B.  &  M.,  individual,  4  doz . 

.70 

•75 

“  tall,  No.  1,  4  doz . 

x.oo 

“  No.  3,  2  doz . 

..  1.5° 

1.70 

Snider's,  No.  a,  3  doz . . 

X.40 

**  No.  3,  2  doz . 

1 . 80 

“  No.  10,  *  doz . . 

... 
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Marathon,  No.  x,  4  doz . 

.  60 

44  No.  2,  2  dor . 

...  .  70 

.70 

No.  3,  a  doz . 

•95 

Peas 

Paris,  smallest,  sifted  E.  J.,  No.  * .  2.00 

Sunbeam,  extra  sifted  E.  J.,  No.  2 .  1.75 

Republic,  sifted.  No.  2 .  1.30 

Big  Tree,  extra  sifted  sweet,  No.  a .  1 . 60 

Telephone,  sifted  sweet,  No.  2 .  1.15 

Spinach — 

Sunbeam,  fancy,  No.  3 .  1.75 

Republic,  fancy.  No.  3 . .  1 . 75 

J.  R.,  standard  Baltimore,  No.  3 .  1.25 


Corn — 

Special  lot,  Republic,  fancy.  No.  t  (1  case 

free  with  10  cases)  limited . 95 

*•  Summertime,  fancy  Shoepeg, 

No.  a .  x.oo 

"  Winorr,  kernel  led.  No.  2 .  x.35 

Maine,  Sunbeam,  fancy,  No.  2 .  x.25 

“  Paris,  fancy.  No.  2 . . .  x.25 

New  York  State,  Komlet,  No.  2 .  2.00 

Western  Scottish  Chief,  ex.  stand.,  No.  2 . 90 

44  Harvest,  “  44 . 90 

Pumpkin — 

Sunbeam,  fancy  N.  Y.,  No.  3 .  1.25 

Republic,  extra  Pennsylvania,  No.  3 .  x.oo 

Succotash — 

Sunbeam,  fancy  Michigan,  No.  a . . .  1.25 

Tomatoes — 

Sunbeam,  fancy  hand  packed,  No.  3 . .  1.50 

Republic,  fancy  hand  packed.  No.  3 .  x.50 

Carmelo,  fancy  machine  packed,  No.  3 .  x  .25 

A.  N  &  Co.,  fancy  N.  Y.  hand  packod, 

No.  3 .  x.ao 

Scottish  Chief,  extra  standard  N.  J.,  No.  j..  .95 

Arlington,  standard  N.  J.,  No.  3 . . . 90 

Keyport  Beauty,  standard  N.  J.,  No.  3 . 90 

Sunbeam,  hand-packed  Maryland,  No.  2 . 95 

Scottish  Chief,  extra  standard.  No.  • . 70 

Silver  Lake,  standard  N.  J.,  No.  3 .  *95 

Scottish  Chief,  ex.  standard  N.  J.,  No.  10...  2.75 
Beets — 

B.  &  M.,  sliced,  No.  a .  x.oo 

Sundries — 

Sweet  Potatoes,  Turkey,  fancy  N.  J.,  No.  3  1.25 

Carrots,  B.  &  M.,  No.  2 .  x.oo 

Turnips,  B.  &  M . ,  No.  2 .  x.oo 

Parsnips,  B.  &  M.,  No.  a., . .  x.io 

Sauerkraut,  No.  3 . x.oo 

Assorted  Vegetables,  for  soupa,  No.  • .  1.00 

Hominy,  Van  Camp,  No.  3 .  1.00 

Cabbage,  Webster's,  N.  Y.,  No.  3 . 60 


CANNED  FRUITS. 

California  Peaches — 

Sunbeam,  extra  fancy  lemon  cling.  No.  j.95 
“  "  sliced  cling.  No.  j..„ 

Big  Tree,  extra  lemon  cling,  No.  2* . 

“  "  “  sliced.  No.  sU 

Republic,  extra  stand,  lemon  ding.  No.  sk  9.00 
“  "  sliced  cling,  No.  9* 

Geyser,  extra  standard  lemon  cling,  No.  e*  9  .on 
“  "  sliced  lemon  cling, 

No.  9*.. . 

Scottish  Chief,  standard  lemon  cling.  No.  2  * 

Gold  Band,  standard  lemon  ding.  No.  2*„.  1.70 
New  York  State  Peaches — 

Sunbeam,  fancy  yellow,  No.  9 .  1.75 

Republic,  fancy  yellow.  No.  3 .  1.65 

Coral,  fancy  yellow  Elberta,  No.  2 .  1.  65 

Standard,  unpeeled,  yellow  pie.  No.  10 .  3.00 

Maryland  Peaches — 

A.  N.  &  Co.,  Luscious  Rare  Ripe,  fancy 
yellow  Crawford.  No.  3 .  1 .75 

Iron  Mountain,  yellow  pie,  No.  3 .  1.00 

California  Apricots — 

Sunbeam,  fancy  extras.  No.  3 .  3.00 

"  “  peeled,  No.  3 . 

*'  *'  sliced,  No.  3 .  3.5® 

Big  Tree,  extra,  sliced.  No.  2* . 

“  “  peeled.  No.  2* . 

'*  "  No.  3* .  3.00 

California  Cherries — 

Sunbeam,  fancy  extras.  No.  3 .  3.95 

Big  Tree,  extra  R.  A.,  No.  2* .  9.75 

New  York  Cherries — 

Peek-a-Boo,  standard  white,  No.  9 .  1.35 

California  Plums — 

Sunbeam,  fancy  extra  egg,  No.  3 .  2.75 

Golden  Gate,  extra  egg,  No.  3 .  3.75 

California  Bartlett  Pears — 

Sunbeam,  extra,  No.  3 .  3.35 

Republic,  extra  standard,  No.  3*  . .  9.00 

Scottish  Chief,  standard,  No.  . - .  1 .90 

Gold  Band,  standard.  No.  2* .  1.90 

Uvas,  standard  No.  2* . .  1.60 

New  York  State  Bartlett  Pears — 

Shetland,  extra.  No.  3 . .  3  00 

Lake  Ontario,  extra  standard.  No.  2* .  1.85 


RAISINS. 

Seeded. 

Fancy,  36  No.  1  cartons . percarton  .07* 

Choice,  “  •'  “  "  .07 

Choice,  45  No.  12  "  “  .05* 

Fancy,  25  lbs.  loose . per  lb.  .07* 

choice,  “  ••  “  . . .  “  .06 y» 

t 

Seedless. 

Natural  Smyrna  Sultanas —  Per  lb. 

Fancy,  6  crown,  28  lb.  boxes . 0954 

Choice,  4  11  28  "  . 08* 

California  Loose  Muscatels. 

New  crop,  fancy,  4  crown,  50  lb.  boxes..per  lb.  .06 
“  '  3  "  “  "  ••  “  -°5* 

,  «  «  «  „  «  ,04* 


FIGS. 

Smyrna. 

New  1909  Crop 

Matinees— Our  Specialty —  Per  lb. 

Anco  Cartons,  Cs  12  boxes  each  36  pkgs  ...  .17 

Anco  Layers —  Incase  Per  lb. 

Umbrella  boxes,  3  in . 27...  151b. bxs..  .17- 

Mammoth  Show  bxs,  2^  in..  3. ..150  “  ..  .14 

Medium  44  2%  in..  7...  55  “  ..  .14K 

Small  44  2*4  in..i2...  30  4i  ..  .12^ 

Counter  Size . 2^  in. .21...  17  “  ..  .13 

44  . 2*4  in..27...  15  “  ..  .12 

•*  . 2^  in.. 32...  12  44  ..  .nl4 

44  .. . iYx  in. .40...  10  44 

Retail  Size . 2^  in. .70...  5  “  ..  .xij4 

“  . 2  in.. 72...  5  44  ..  .nl4 

CURRANTS. 

Washed  and  Cleaned. 

Extra  fancy,  36  No.  1  cartons . per  lb.  .10 

“  choice  36  No.  1  cartons .  “  .08# 

“  fancy,  25  lb.  boxes .  14  .08 *4 

“  “  50  0  “  .08  % 

“  “  200-lb.  barrels .  “ 

44  choice,  25-lb.  boxes .  44  .07^ 

44  “  50  44  “  •o7^b5 

“  “  300-lb.  barrels .  “  .08 

Natural. 

Fancy,  80-lb.  cases . per  lb.  .08 

Extra  choice,  300-lb.  barrels .  “  .07 

DATES. 

FarJ. 

Extra  fancy,  new,  Cs  9,  12-lb.  boxes. ...per  lb  -09* 

Fancy,  new,  Cs 9,  12-lb. boxes .  “  .09 

“  “  “  60-lb.  *'  “  .08 

Extra  choice,  Cs,  60-lb.  "  "  .08 


PRUNES. 

California. 

Red  Label,  Northern,  30-40,  25-lb.  bxs. per  lb.  .10 

Red  Label,  “  60-70,25-  “  “  -°6* 

Raven,  “  40-50,  5°-  "  “  °8* 

Owl,  Santa  Clara,  50  60, 50-  “  “  -°7* 

Raven,  “  60- 70,  50-  "  "  .06 

Owl,  “  70-80,  50-  "  “  .07^ 

Owl,  “  90  100, 50-  “  "  .04* 

Tiger,  “  100-120,  50-  “  “  .03^ 


CONDENSED  MILK. 

Republic,  A.  N.  &  Co’*- . 

Bell,  light  weight . 

Baby  Glass,  1  doi .  2.0® 

Champion . 

Challenge, light  weight . . 4-35 

Daisy . S-°° 

Darling .  5,00 

Dime,  Ugkt  weight .  3 .85 

Dixie . 

Eagle,  4  dot .  6  »J 

"  e  dot .  3.13 

Fern  . . 

Full  Weight . 

Lion .  S-®° 

Magnolia .  4  85 

Meadow  Brook,  full  weight . 

Rival . 4-65 

Red  Crow . .  5  00 

Rose,  light  weight,  4  dot . 

“  801.,  8  dot . 

Star .  5  °® 

Sweet  Clover .  5  °° 

Silver .  SC® 

Tip  Top._ . 

Victor . 

Winner . 

UNSWEETENED  MILK. 

Columbian,  family,  4  dot . . . 

"  small,  4  dot. . 

Highland,  family,  4  doz .  3  4® 

“  hotel,  2  dot.  . . 

•*  tall,  4  dot .  3  73 

"  baby,  6  doz . 

Imperial,  family,  4  doz . 

Peerless,  family,  4  dot . 

Our  Pet,  baby,  6  doz .  7S 

“  family,  4  doz . .  J  *3 

"  tall,  4  doz .  $-73 

"  hotel,  2  doz .  3-75 

Van  Camp,  family,  4  doz .  3-25 

“  tall,  4  doz .  3-85 

“  hotel,  9  doz. .  3  9® 

"  baby,  6  doz .  *  75 

Lion,  baby,  4  doz . ....  t-73 

*'  “  6  doz . —  *  -7S 

"  tall,  4  doz .  4  0® 

Gold,  tall,  4  doz .  4-*S 

Carnation,  tall,  4  doz. . . — .  4  °° 

“  baby,  8  doz . .  3.8a 

St.  Charles,  family,  4  doz . . .  3  •  5® 

“  hotel,  9  doz. . — .  3  75 

“  baby,  4  doz . . . .  1  85 

“  tall,  4  doz . - . __  3.73 

Silver  Cow,  family,  4  doz . 3-®® 

“  baby,  6  doz. . ®.7S 

"  mil,  4  doe . 3  71 


'  •'  ■ 


GROCERY  WORLD  AND  GENERAL  MERCHAN  i 


35 


Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  JANUARY  31, 1910. 

, T,  .  ,  ..  rr  NT”  who  is  unable  to  purchase  at  the  following  prices  will 


Hum  Cash  Drawer. 

Aha 

Ammonia . 

Ammunition. 

Axle  Grease.. 

logs.  Paper .  . 

p-p  usd  Twine  Holden. 
anting  Powder.. 


3 

Barley- . 17 

Bath  Brick . 3« 

Beans . * . 17 

Blocking,  Shoe .  4 

BWng .  6 

Borax . 26 

Brooms . - . 33 

Brashes . 35 

Baekwheat  Flour.- . *7 

Bung  Boren . 18 

Butch  en'  Sundries . a5 

Batter  Dishes . 34 

Batter .  6 

Batter  Color . »® 


Camphor . 

Candies . 

Candles . 

Canned  Goods . 

California  Fruits . 

Domestic  Fruits . 

Vegetables. 

fuL . 

Pie  Fruit, 


. 16 

. 10 

. e 


Sardines. 

Meats  ... 

Soups . 

Capen...., . 

Catsup . 

Cereal  Specialties.™ 

Cheese . 

Chocolate  and  Cocoa . 11 

Chewing  Gum . *8 

Cider . 18 

Clams . 20 

Clothes  Pins . 35 

Cocoanut. . x3 

Codfish . x9 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . *8 

Cooking  Herbs .  8 

Condensed  Milk . ra 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 3X 

Cottolene, . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutten,  Tobacco . 18 

Counters . 18 


Dates . «° 

Delicatessen . 14 

Dressed  Meats . *5 


Eggs . 

Essence  of  Coffee .  5 


Extracts . 


-»7 


...16 

...17 

...20 

...  8 


Fancy  Groceries . 

Farinaceous  Goods. . 

Figs- . . . 

Fish,  Canned . 

Fixtures . 18 

Flour . 17 

Self  Rising . *7 

Buckwheat . x7 

Fly-paper . 32 

Food,  Bird . 3* 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried. ...20 

Foreign,  Dried . *° 

Fish,  Fresh . 20 

Gelatine . 18 

Gravel,  Bird . 32 


Ink- 

Insect  Powder.... 

Ironing  W ax... 

Jams . . . 

Jars  and  Jar  Rubbem. .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup- 


Herring  . 

Hominy  and  Grits . 

Honey . 

Horseradish . 


Lamp  Goods . 21 

Lard . a5 

Lemons  and  Oranges . 

Lentils . x7 

Licorice . a® 

Lime . »i 

Live  Poultry . «5 

Lye  anu*  Potash . 21 

Macaroni . . . 18 

Mackerel . *9 

Maple  Syrup . 33 

Matches . ** 

Meat . 24 

Milk,  Evaporated . r* 

Mince  Meat . 22 

Mineral  Water .  *9 

Molasses . 


Mustard . 

Prepared . 

. . 3X 

Noodle*,  Egg . — 

. *7 

Oat  MeaL . 

. . x7 

Oils . 

. 22 

Oil,  American . 

. 23 

Olive  OU . 

. 22 

Olives . 

. 22 

Oysters. 


. 23 

. *3 


Paper . 

Paper  Bags . 

Peanuts . 

Peanut  Butter . 24 

Peas,  Dried . *7 

Pickles . 24 

Pickled  Meats . . 

Plum  Pudding . 28 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Preserves, 

Provisions .. 

Prunes . 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago  . . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . . 

Sardines .  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . . . 25 

Scalesl . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 3° 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  0 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 3° 


COL- 

Spices . 3° 

Whole . 3» 

Starch . 31 

Stove  Polish . 3« 

Soap  Powders . 3° 

Sugars . . .  * 

Sulphur...... . 28 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . x7 

Tar . 27 

Teas .  J 

Tobacco,  Chewing . 3# 

Smoking...— - . *•  3® 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 

Vinegar . 


. 18 

. 24 


Washboards . . . 34 

Wax,  Fruit  Jar . 3* 

Wrapping  Paper . 22 

Woodenware . 34 


Yeast  Cakes.. 


SUGAR. 

Confectioners’  Losenge,  XXXX . 

••  Powdered . * . 

•«  Crown  A . 

««  Crystal  A . 

*•  Coant  Graaolfttid . . 

Eagle  Tablets . . . —  ,  48,g 

Crystal  Dominoes . . .  5  93? 

™!™""™™" -  5  25 

. - .  S-i° 

.  5.00 


$.20 
5* 10 
5-5° 
5>5 
3.40 
6. 


Crystal  Dominoes 

Cut  Loaf . - . — 

Patent  Cubes . - . 

Powdered . . . . 

Extra  Fine  Granulated. 


Coarse  Granulated .  8'°® 

Granulated . - . — . . ■ .  8' 


Fine  Granulated 


lii  50-lb.  bags  packed  s  in  100- 

lb.  bag . . .  5.05 

in  *5-lb.  bags  packed  4  In  100- 

lb.  bag . . . :•  505 

^  *  ‘  10  In 


Gunpowder — Choice  to  Extra., .  ®9  ®  35 

Choicest .  «°  ®  « 

Movons— Good .  *7  Q 

Choice .  45  §  8° 

Choicest . . . — •  -  ®  88 

Imperial — Superior  to  fine .  18  ®  22 

Choice  to  Extra .  a5  @  28 

Choicest . . . . . —  3S  ®  88 

Young  Hvson— Superior  to  fine .  18  @  22 

Choice  to  Extra . 8  ®  3° 

Choicest .  38  ®  4» 

India — Common  to  Fine . - .  18  ®  38 

Cevlon— Common  to  Fine . . .  18  @  4* 

English  Breakfast— Fair  to  Good .  13  @  18 

Choicest .  30  ®  4° 


In  iod£.  bags  packed 


5-x5 
5. so 


100-lb.  bag . 

-  In  j-lh.  bags  packed  In  bbls.... 

<•  In  5-lb.  bags  packed  in  100-lb . 

•*  In  i5b.  bags  packed  in  bbls.... 

m  in  s-lh.  hags  packed  In  100-lb. 

bags . 

i«  |n  e-lb.  cartons  in  cases .  5 

«  In  e-lb.  paper  packages  In 

cases....... .  5  28 

Confectioners’  A . . .  4  •  S 

1— Ksystone  A .  4-8° 

s — American  A . - .  4-75 

s — Centennial  A .  4-7° 

4— California  A .  4-®S 

s— Franklin  . - .  4  ®° 


5.20 

5.30 


5-3* 

so 


S— rr. 

i— Ke 


McCormick  St  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc.— 

r-lb.  canisters,  8-lb.  boxes . . 

54-lb.  “  12-lb.  ‘  . 83 

tf-lb.  “  ro-lb.  . 83 

Trial  “  10-lb.  ‘  . .  Per^b 

McCormick  &  Co.,  Bee  brand— 

i-lb.  lithographed  cans,  20-lb.  boxes . . 

i/jk  “  10-lb.  . S® 

Y-[b.  “  10  and  20-lb.  bxs.. 

Travellers  pocket  canister,  4  doz....per  doz. 


Ceystone  . .  4-55 

j — American  B . 4*45 

I — Centennial  . .  4-45 

9 — California  . - .  4-4° 

10 — Franklin  Extra  . .  4-35 

ix — Keystone  Extra  . .  4*3° 

ie— American  Extra  . .  4-25 

13 —  Centennial  Extra  C .  4-ao 

14 —  California  Extra  . . 

1 5—  .Franklin  . . 

16 —  Keyxtone  . - . . 


TEA. 

Per  lb. 

Japans — Basket-fired . . .  »5  @  3° 


Japans— Pan-fired — Common  to  fair .  25 

ftne . - . - . . 

Choicest . 

Formosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow — Common,  cargo . 

Good,  medium . 

Superior . . 

Fine . . . 

Choicest. ..  ... 


3° 

..  24  @1  28 
..  3°  ©  38 
..  22  ®  25 
..  23  @  35 
..  40  @  50 
©  »9 
...  22  <a  25 
„  s6  ®  28 
...  3°  ©  35 
-  ©  4» 


PACKAGE  TEAS. 

Per  lb.,  in  J4- lb.  tins 


Lipton’s — 

Ceylon  and  India,  A . 

Ceylon  and  India,  . . 

Black  and  Green,  A . . . 

Black  and  Green,  . . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . . . 

i^-lb.  tins  ic.  per  lb.  more. 

Tetley’s _ 

India  and  Ceylon,  Formosa  or  Mixed— 

Extra,  Gold  Label . . 

No  i,  Buff  Label . 

No.  2,  Green  Label . •  • . 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

--  *  —  -  per  lb. 


.48 

.48 

•43 

.48 

•43 

Per  lb 


45 


Rumford  Baking  Powder  :— 

ec.-tins,  4  doz . . . Per  «>*• 

roc. -can,  2  doz.  in  box . - . Per  °oz- 

U-lb.  cans,  a  doz  in  case . Per  doz. 

,-lb.  cans,  r  doz.  In  case... 

Royal,  10c.  size,  4  doz.... 


.60 

.80 


AMMONIA. 

Per  doz. 

Colburn’s  “  A,”  16  os.,  s  doz.  boxes .  -9« 

Colburn’s  “A,"  quarts,  r  dos.  boxes .  J-50 

Colburn’s  “A,”  %  gals.  %  doz.  boxes . 

Colburn’s  Mayflower,  16  oz.,  a  doz.  boxes . 

Colburn’s  “A,”  hotel  sise,  a  doz.  boBes . 

Violet,  pints,  2  doz . . . \ . 

Tibbais  Drl-Monia  (con.  dry),  toe.  size,  H 

Tihbals  Dri-Monia  (con.  dry),  sc.  size,  % 

gross  package . per  gross 

Free  goods  with  #  gross  5-  or  10-cent  sizes. 


’  U  lb.,  4  doz . -  ,-3° 

a.  "  - - ::s 


BLACKING— Shoe. 

Shlnola . Per  81088 

Blackola,  1  doz.,  10  cent  size... 

Blackola,  3  doz.,  10  cent  size. . 

Mason's  No.  z,  K  gross . 

ii  ««  Q  “ 


...per  gross 


a.  70 
•75 
1.30 

.90 

9.00 

4.80 


AXLE  GREASE. 


Frazer’s,  15  lb.  palls . 

Frazer’s,  boxes,  M.  gross. . 

Mica,  gross . 

Peerless,  X  gross . 


. per  gross 

. per  gross 

. per  gross 


.80 

9.25 

8.40 

4-40 


T.  M. 


”  3. 

“  4. 

“  5, 

French... 


...per  doz. 


8.25 

.60 
6.80 
,;o 
.80 
.90 
2  35 
a  .25 
1. 02 }4 


SHOE  DRESSING. 


Doz. 

•85 

•75 
•75 
•75 
•75 
•45 
•75 
•  45 

’75  , 

I. 12  % 

.BO 

.80 

.80 

.80 


5° 


3  lb.  packages . 

Caricol  Btend,  Martindale  8t  Co. 

5-lb.  Silver  Sacks . 

x-lb.  Silver  Sacks . 

. per  tin 

1.25 

2.  xo 
Per  lb. 
.22 
•  22# 

tf-lb.  Silver  Sacks . 

. 

••3# 

(i-lb.  SUver  Sacks . 

. 

.25 

Spring  Garden  Tea — 

.18 

BAKING  POWDER. 

Sea  Foam  Baking  Powder— 

%  lb.,  4  doz.  in  case . — 

%  lb.,  a  doz.  in  case . 

Davis’  O.  K.,  -lb.,  4  dos . P«  dos. 

Davis’  O.  K.,  M-lb.,  3  doz . P"  °08- 

Davis’  O.  K.,  r-lb  ,  2  doz . p 

Davis’  O.  K„  5-lb.,  %  doz . P«  doz. 

Cleveland’s,  10-c.  size,  4  doz . P*r  00*’ 

Cleveland’s  *4b.,  4  doz . rases 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  #-lb.  cans,  a  doz.  caaea . . . - 

Leslie’s  i-lb.  cans,  i  doz  cases . 

Leslie's,  5-lb.  cans,  6  cans  In  cast-. . 

Sea  Gull,  6  oz.,  glass,  4  doz . - . 

Parrot  and  Monkey,  4  doz . 

Rumford’ s  Yeast  Powder  :— 

4  oz.  glass,  2  doz . - . 

6  oz.  glass,  2  doz . - . 

6  oz.  glass,  6  doz . - . 

6  oz.  ,1  gross,  . . 


•95 

z-75 

3-4° 

•  45 
.90 
1.65 
7.20 

.84 

1.23 
•45 
z.i5 
1 .80 
9 .00 
•45 
•45 

•  82>< 
1 .07 
1.03 
1.02 


Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Pressing . 

No.  2,  Black  Shine . 

No.  3,  Black  . . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . . . 

Acme,  1  doz . ••• . * . ••••••• 

Blxby’s  Royal  Polish,  1  doz . - . 

Blxby  Jet  Oil  Polish . . . 

Brown’s  Shoe  Dressing,  1  doz . • 

Brown’s,  Army  and  Navy,  1  doa . 

Boyer’s  French  Dressing . - . 

'•  Oil  Polish . 78 

Admiral  Russet  Combination .  7° 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co:— 

GUt  Edge  Polish,  black .  •  °° 

Boston  Waterproof,  black  ...... a  f‘ 

Boston  Jr.  Waterproof,  black  10-cent  size™  .85 

Elite  Combination,  Baby,  blade .  •  »5 

Elite  Combination,  large,  black .  » •<» 

Superb  Patent  Leather  Paste  large .  75 

Champion,  black,  friction  polish..™ .  2  00 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss  black,  self-pollshlng . . 

Dandy  Combination,  russet. . . . • 

Star  Combination,  russet..  . - . 

Dandy  Russet  Paste,  large™...... . 

Boseola  Waterproof  Paste  PoUsh,  -arge. . 

liossola  Waterproof  Paste  Polish,  small. . 

Quick  White,  dean*  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes.. — 

OU  Paste  black,  never  Aries  up,  large  tin*™ 


•  8s 
75 
•75 
.00 

75 

75 

75 

40 

•75 
1  75 
•75 
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GREEN  COFFEE. 

Rio,  Golden,  fancy . . . .......... 

“  prime.  _ . . . . _... . . 

“  choice . . . . . . 

^  ntos,  Peaberry,  extra  fancy . . . . 

"  fancy.  . . . . . . 

**  choice . . . . . . 

MaracaJN;  strictly  fancy,  mild . 

“  Choice . . . . . .... 

Washed  Caracas,  fancy . ...... 

jL^iguayra,  fancy . . . 

Java,  extra  fancy,  genuine . 

Mocha,  H  and  )4  bales,  genuine,  finest.. 

"  Seed,  Santos,  fancy.. . 

"  choice. 


Per  lb. 

@.  1054 
@.0954 
@ 

@.n}4 

ji 

@.io 

•  ”5i@->>K 
@.ii 
■  I354@.i4 
@.n54 
.20  @  •  20  )4 

@•*9 

t.ioM 
•io  M 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy . . .  @.ij54 

“  Prime . . . . . . . .  @.13 

”  Choice . @.1254 

"  No.  2,  bags  about  50  lbs . —. .  @.12 

iantos,  Peaberry,  extra  fancy .  @ .  16 

“  extra  fancy . .  @.14 

“  reo  lb.  lots . .  @.1354 

"  fancy . . . . . _ @.1254 

Laguayra,  fancy . .  .  @-M54 

Maracaibo,  choice .  @.1454 

"  fancy . . .  @15 

"  extra  fancy . @.15)4 

Java,  extra  fancy,  genuine .  .  @-*4  54 

"  faney . „. . .  @.  24 

Mocha,  finest . . . . .  @.2354 

Upton’s  Blended  Coffee — 

No.  1 . .22 

No.  a . 20 

Ne.  3 . 17 

No.  4 . 14 

Packed  in  eg  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
•a  the  equality  plan. 

New  York  Cara  Price.  100-lb.  Cases.  60-lb.  Cases. 

Aitoaa. . 

Arbuckle's  Seven  Day .  12%  1254 

Lion .  t3>4  *354 

B.  Fischer  &  Co.— 

Hotel  Astor  Coffee,  «-lb.  this . . . .  .06 

Thos.  Martin  dale  &  Co. — 

Baludo,  lbs  •  ee  #«••••  eesoeooeeoowwoeooowooooeeeooooooeeeeeeea  a  20 

“  «o-lb.  tins . «... . . . . . 19 

**  carrels . . . . . . . .  .18 

▼tv,  lbs . . . . . . . .  .16 

"  Jo-Ib.  tins . . . . rg 

••  barrels.... . . 14)4 

Ground  or  pulverised  without  extra  charge, 
Upton's  i-lb.  tins — 

Bptdal . . . . . .  .  27 

s  Gossip . >3 

Perfection . xe 

Packed  In  30  and  60-Ib.  cases. 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DUler's  “Kosyr”— 

go  tins  hi  box . . per  box 

ta  hi  tins  box . per  carton 

e-lb.  tins . par  dox. 

leorge  Floto’s  Sons —  Per  gi-oss 

Coffee  Essence,  14 -gross  Improved  cans .  a  .25 

"  U -gross  cans,  tin  ends ..... 

"  54-groBs  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  54  gross  .... 

Package  Chicory,  65-lb.  cases . per  lb. 

Hummel's  Essence,  tin  can,  54  gross,  per  gross 
••  "  tin  ends,  *' 

"  “  improved  “  “  _ _ 

Chicory,  Sells's  6g’t . 0554 

“  English,  ground,  bags  about  160  lbs...  .05 If 

"  Franck;',  stick,  65  lbs . 0654 

"  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  6g  lbs . 04H 


I. 90 
•93 

J.  73 


•■r 

2.85 

8.25 

.0454 

2.85 

2.70 
2. IS 
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Duck,  kegs,  1254  lbs . . 

“  kegs,  6V  lbs. . . . . . . 

FG,  FFG,  FFFG,  kegs,  25  lbs . . 

“  “  kegs,  ia)4  H>8..„ . . 

"  "  kegs,  6)4  lbs . . . 

Drop  Shot,  Nos.  2,  3,  5,  8,  9,  bags,  as  lbs.... 


4-75 

2.65 

4-75 

2.65 

1-50 

1.85 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  dot. . — . .  2 . 75 

"  large,  1  do*. . . . .  5.50 

Sawyer’s,  No.  1,  6  do*...... . .  1 .50 

“  No.  3,  3  doe . . .  3.35 

Colburn  s,  No.  1,  4  doz . . . .  1.65 

"  No.  2,  3  do* . .  2.6g 

“  A,  No.  6, 12  02.  boxes,  1  oz.  free...  4.80 

"  Ball  Hue,  No.  1,3  doz...... . .  2.60 

“  “  No.a,3doz .  4.80 

Reckltt’s,  gc.  and  10c.  asst.,  8  lbs . Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  54  gross . 

Army  and  Navy,  No.  8,  3  do* .  g.  10 

Crystal,  No.  2,  3  doz.. .  3.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5.50 

French  Laundry,  large,  54  gross  In  banel .  2.4s 

Tibbals  Cream  Indigo,  5c.  size,  )4  gross  case.  4.80 
“  "  roc.  size.  V  gross  case.  9.00 

Free  goods  with  54  gross  5-cent  size  and 
54  gross  10-cent  size. 


BUTTER. 

Tab  Batter —  Per  !b. 

Creamery,  extra,  60-lb.  tubs . .35 

"  first,  “  .34 

**  second,  “  ,33 

"  third,  «•  _ _  .31-  32 

"  dairy,  extra,  bakers’ use,  30- 

60  lbs . . 26-. 30 

"  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 38-. 36 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  20-30-lb.  bxs.  .38 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .37 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

So-lb.  boxes . .36 

Sheaf(‘  '400”)  Elgin,  ao-goffb.  boxes.......  .  35 

Sheaf. . 3*-. 34 

Milhen  Farm,  lbs.  and  54  lbs._ .  ,  39 

Gurnse,  lbs.  and  )4  lbs .  .37 

Belle  Spring . .34 


CANDLES. 

Per  lb. 

P.  &  O.,  8’s,  3o  Iba . . . 1  ,ti)4 

“  s6’s,  30  lbs. . . . . . ,si)4 

Paraffine,  4’*,  6's,  8’s  cartons,  g6-Ib.  cases, 

P«r  lb . . . . . 08)4 

Searchlight,  hotel,  16’s,  jo  lbs._ . . .  .0854 

Pearless,  hotel,  16’s,  30  lbs . . . 09)4 

Bright  Light,  16's,  30  lbs _ _ _ per  box  1.75 

Werk’s,8's,  30  lbs. . . . . 

“  16's,  30  lbs . . . . . . . ra 

Neverout,  8's . . . per  box  z.74 

"  . .  “  1 .85 


AMMUNITION. 

Masting,  A,  kegs,  25  Iba . . ... 

"  B,  kegs,  23  iba . . 


•H 

••50 


JARS  AND  JAR  RUBBERS. 

Olasa  Jars.  Gross 

Mason,  Plnta....„.„„ . . , ,,  „ 

Mason,  Quarts . . . ... .. 

Mason,  Half-gallons . . 

Jelly  Tumblers — 

Barrels,  ar  doi. ,  )£-plnt . . . per  dos. 

(No  charge  for  bairek.) 

Jar  Tops— 

)4  gross,  no  rubbers  . . —per  gross  1.45 

Jar  Rubbers — 

Lip,  wids . . . — . . per  gross  .75 

Acme,  wids,  1  dox.  cartons,  $  gross  box, 

per  gross  .45 

“  medium,  x  dos.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . .26 

"  M  medium . .  .96 

Black,  medium . . . .. . . per  lb.  .»$ 

(•5  lb.  lots  x  cent  perlb.  less.) 

Red  Lustre  . . .  . . ...per  gross 
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COOKING  HERBS. 

Colburns’s  “A,"  Small — 

Sweet  Marjoram . per  doz. 

Sage . . .  “ 

Thyme .  “ 

Savory . t .  ** 

Special  case  assortment,  a  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  )4  doz.  Thyme,  }4  doz. 

Savory . per  case 

Colburn's  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  i  doz . . . ..per  doz. 

54-lb.  '•  “  . .  “ 

54-lb.  “  «  . .  “ 

V-lb.  screw  cap  bottles,  2  doz......  “ 

)J-lb.  square  cans,  2  doz .  " 


•«S 
•  25 
•25 

■25 


.40 

•75 

1.25 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Silver  Lake,  fancy  Jersey . . . .87)4 

Silver  Lake,  No.  10,  1  doz .  2.10 

Junior,  No.  10,  54  doz .  2.00 

Bridgeton,  No.  10,  1  doz .  1  95 

Goldsboro,  No.  10,  1  doz .  1  75 

Junior,  fancy  hand  picked . 80 

Riverside,  fancy  Maryland . 75 

New  Century,  fancy.  No.  2.- . 49 

Brandywine  Hills,  extra  fancy . 90 

Mrs.  Llppincott’s,  Frying .  1 . 15 

Our  Best,  50  oz .  1.00 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 7) 

Ford,  fancy  Maryland . 67)4 

Luncheon,  fancy  Maryland . 75 

Lima  Beans — 

Silver  Lake . .85 

Silver  Lake,  No.  10 .  4.50 

Brandywine  Hills .  1.30 

Boyer's . 95 

Brownie . 70 

String  Beans — 

Extra  fancy . . . . . . . .  1 ,45 

Boyer’s,  28 . .60 

Acorn,  3s . .85 

“  No.  2 . 55 

Safe,  No.  2 . .50 

White  Wax  Beans — 

Boyer’s . .  .  60 

Acorn,  No.  2 . 57)4 

Brandywine  Hills,  No.  2 .  1. 10 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain. . 1.35 

"  No.  3,  tomato  sauce .  1.53 

Campbell’s,  No.  2,  plain . 7. . . .95 

“  No.  2,  Boston  style . 95 

Oxford,  No.  3 . 1.05 

Narragansett,  No.  3,  tomato  sance. . 

Van  Camp’s,  No.  1,  sauce,  4  doz . ,  .8754 

"  No.  2,  sauce,  2  doz .  1.35 

Moore  &  Brady,  No.  3,  plain . 8754 

"  No.  3,  sauce . 92)4 

No.  1,  picnic  size,  plain. . 42)4 

"  No.  1,  picnic  size,  sauce . 4754 

Victory,  No.  1,  tomato  sauce,  4  doz . 47)4 

Martin  Wagner  Co.,  No.  3,  plain .  1.07)4 

“  No.  3,  tomato  sauce....  1.12U 

.  "  Midnight  Lunch,  No. 

*,  4  doz . 50 

Snider’s,  sauce  or  plain.  No.  3,  a  do*„ .  1. 80 

“  “  No.  2,  3  doz .  1.40 

*■  "  No.  1,4  doz . 90 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a,  fancy . 80 

Van  Camp’s,  No.  a,  2  doz . 80 

Martin  Wagner's,  No.  a,  a  doz . . . 77)4 

Coro — 

Kornlet . . .  1.73 

Paris,  fancy  Maine. . . .  *.so 

American  Beauty,  extra  fancy,  Shoe  Peg . 90 

Cream  of  Susquehanna..... .  1 .00 

Baker’s,  G.  W.,  whole  grain . 80 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

Rex.  No.  2,  fancy,  whole  grain . 73 

Vanity,  No.  2,  whole  grain . . 

Peas — 

Boyer's,  Midgets,  No.  a . . .  z.gg 

”  Extra  Sifted . . . . .  t.ag 

“  Sifted .  1-07)4 

"  Early  June . . . ..  .95 

B.  B.  F.,  Early  June.- . . 

Hermit  brand,  soaked . . 

Lotus  Sweet  Wrinkle .  1.10 

Brandywine  Hills,  extra  sifted  N.  Y.  State...  1.50 

Kent  County,  Sifted.. . 80 

Our  Favorite,  No.  a . 80 

Plantation  Standard,  Early  June,  No.  a . S7J4 

Pride  of  Delaware  Standard,  No.  a . 75 

Wyoming,  extra  fine,  Jane,  No.  a... .  z.ag 

Beets — 

Silver  Lake,  fancy,  Ne.  g._._ . . .  1.05 

Succotash — 

Little  Quaker,  extra  faney,  No.  a . . 1 .05 

Brandywine  Hills,  sxtra  fancy .  1 .03 

Spinach — 

Champion,  No.  3 . .  92)4 

Farren’s,  No.  3,  2  doz . — .  1  .05 

Victory,  No.  3,  fancy  leaf,  2  doz . 95 

M.  lit  W.,  No.  3,  chopped . .  ,8j 

Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  No.  j .  r.sj 

Boyer’s,  No.  3,  s  dos . i.eo 

Slocomb  Farm,  No.  3  cans,  2  doz . 90 

Pumpkin — 

Silver  Lake,  Ns.  j . - . — . . _ . 72)4 

Apollo,  3’s . 

Lilly  Lake,  3’s . . . —  .62)4 

Easton,  No.  3 . 60 

Asparagus— 

Oak,  large, 2)4's .  a. 50 

Superior,  large.  No.  2)4- .  2.50 

Staple,  medium.  No.  2)4 .  2.35 

Swan,  medium,  No.  2)4 . 8.40 

Del  Monte  Tips,  No.  i)4 .  2.15 

Extra  Tips,  No.  1  )4 . .'...  2.10 

El  Rio,  choice  California,  No.  a)4,  *  doz _  a. 00 
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California  Canned  Fruit. 

Apricots—  p^r  dox 

Extra  quality . . . 2.73 

Extra  standard  .......... . . . .  1 .  y, 

Standard. - - - ,.,0 

Pears — 

Bartlett,  extra  quality,  a)4s.-- . .  3. 00 

“  extra  standard,  a)4s . . . .  2 .00 

Cherries —  standan*>  a54*-~ . - . -  1.75 

Extra  quality,  2)48 . — . . . .  2. 90 

Extra  standard,  2)4s . 9.00 

Standard,  a)4s. . . . . . .  1 . 80 

Peaches — 

Tioga,  No.  a)4,  extra  standard,  lemon  cling  1.70 
Agate,  No.  2)4,  standard,  lemon  cling..„_...  1 .50 

Oak,  sliced,  lemon  cling,  No.  t,  4  dos . .  1 .00 

Columbus.  No.  a)4,  pie,  peeled,  yellow,  free  t  .20 
Plums 

Egg,  extra  standard . . . . . .  1 . 4# 

Green  Gage,  extra  standard  .  . .  i  .4a 

Egg,  standard . . . 

Gage,  standard . . . . .  ,.xo 


Domestic  Canned  Fruit. 

Apples 

Golden  Crown,  No.  3,  2  doz . . 

Spring  Garden,  No.  3,  2  doz . 

Bull  Head,  No.  3,  2  doz . 

Spring  Garden,  No.  10 . 

Blackberries — 

Silver  Lake,  syrup.  No.  a . — . . . . 

Nigger  Head,  No.  a . . . . 

Spring  Garden,  No.  2 . . . 

Blueberries — 

Maine,  Eagle  No.  a  . . . 

Loggies,  No,  10 . . . . 

Cherries — 

Boyer’s,  No.  a.  white,  extra - - - 

Flour  City,  white,  No.  a . . . . 

Flour  City,  red.  No.  a . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . 

Castle  Haven,  white,  No.  3 . 

Standard,  pie.  No.  3 . 

Pears — 

Silver  Lake,  No.  I0„ . . . 

Hero,  No.  3a**.*..*« . . . . . . 

Raspberries — 

Red  Farmside,  extra  preserved,  N».  a  . .  a  .43 

Rhubarb- 

Silver  Lake,  No.  3,  a  do«— . 73 

Silver  Lake,  No.  10, 1  dox— . .  1.90 

Strawberries — 

Anchor,  No.  a,  water . . . 

Silver  Lake,  No.  a . . .  1 . 40 

Pineapple — 

Acorn,  E.  &  C.,  No.  9 .  x 

General  E.  &  C.,  sliced.  No.  a .  1.80 

Indian  River,  E.  &  C-  No.  a .  1.65 

Orange  Grove,  E.  &  C.,  No.  a .  1  .as 

Singapore  Chunks,  No.  i)4,  4  dot . 

Wallace,  grated,  No.  2....„ .  ,.4" 

Singapore,  cubes.  No.  1  )4,  4  doz .  .67 

James,  No.  3,  pie,  grated .  .83 

Singapore,  cubes,  No.  i)4,  4  doz .  1  .Q# 


.90 

•8j 

•8j 

2.65 

1.30 

1.02)4 

•8g 

taj 

6.00 

>•3754 

z.ie 


1  25 
1.05 
.90 

371 
1  00 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  per  dox. 

Deviled,  No.  x,  4  dot.,  McMenamln's .  a 

"  No.  a,  a  doc..  McMenamln'a .  «  .>{ 

Clam  8 — 

Star,  No.  x,  4  doc.. . . 

Lobster — 

B.  &  M.,  No.  fltt,  4  doz. . . . .  a.  30 

“  No.  JT  flat,  4 dor .  x.40 

Star  brand,  No.  X,  flat,  4  do* .  x.,s 

“  No.  54,  flat,  4  do* . - .  a.  25 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz .  j.so 

Mackerel — 

Pickett’s,  soused,  No.  1,  4  doz . . . 

"  "  No.  *,  2  doz . 

“  "  No.  3,  2  doz . 

Underwood,  zottzed,  No.  1,  30  cans . 

"  “  No.  1,  4  doz . 

Oyzters — 

Boyer’s,  No.  1,  2  doz . . . . 

“  No.  9,  s  doz.„ . . .  i.40 

Stewart’s,  No.  e,  2  doz . . .  ,  35 

“  No.  1,  2  do* . . . .  ,e7)$ 

KiJSa&iiL"”' . — . ’•* 

Maconaebe’s,  2  do*.,  plain  . . . .  1 .  ,9 

Gilt  Edge,  4  doz .  >  3754 

Connor’s,  4  doz .  >.*z54 

Salnum^— 

Hapgood’s,  No.  1,  tall .  x.ej 

“  No.  .flat .  oj 

Horseshoe,  No.  1 . . .  ,  .6, 

White  Raven,  red,  54s . 

Chef,  red.  No.  54,  flat,  4  doz . 90 

Terrapin,  pink.  No.  54,  4  doz . 77)4 


SARDINES — Imported. 

Chancerelle,  54s,  key . . .  13.00 

La  Champagne,  Vs,  key .  17.09 

)4s,  key,  boneless .  30.00 

Trieolore,  )4s_ .  9.25 

Martels,  Vs .  „  eo 

Ss . 

Morel,  54a,  boneless .  15.00 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


If  all  the  reasons  why  you  haven’t  advertised 
in  Grocery  Papers  were  eliminated,  and 
replaced  by  real  strong  ones  why  you  should, 
would  you  use  this  means  to  talk  to  Grocers, 

Mr.  Manufacturer? 

The  Grocery  and  Allied  Trade  Press  of  America 


Represents  28  clean  vigorous  trade  papers  which  are  read  by  over  100,000  of  the  best  grocers 
throughout  the  United  States.  There  is  no  way  open  to  a  manufacturer  to  get  his  message  to 
the  retailer  as  effectively  for  so  small  a  sum  as  it  costs  to  use  these  publications. 


MEMBERS 

■ 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

‘  Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’  Magazine,”  Boston 

“Beta  1  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’  Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 
“Interstate  Grocer,”  St.  Louis 
“E  i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 
“Retail  Merchants’  Journal,”  Peoria.  Ill. 

“Beverage  and  Food,”LCincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila  ,  Pa. 
“Retail  Grocers’  Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin,”  Los  Angeles,  Cal. 
“Grocer  and.  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,”  Nashville,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 


Wessels  &  Chandler  show  you  how  to  get  the  best  return  from  this  advertising  because  they 
have  spent  their  lives  learning  how.  They  are  the  only  advertising  agents  in  America  who  have 
devoted  their  time  to  this  one  thing.  They  will  show  you  just  what  it  will  cost  to  cover  the 
country,  or  any  part  of  it.  They  take  full  charge  of  the  campaign  and  they  show  you  how  to 

reach  retailers  right. 

Get  a  copy  of  the  “Short  Path”  if  you  want  some  valuable  information  about  reaching  grocers. 


927  Arch  Street 
Philadelphia,  Pa. 


WESSELS  &  CHANDLER 

Advertising  Representatives 


231  W.  39th  Street 
New  York  City 
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Angus  Watson  &  Co. — 

Salpper  Sardines — 

Us,  olive  oil,  first  grade,  key,  100  tins .  ta.on 

CS(  •<  “  “  50  tins .  11. 00 

Ms!  tomato  sauce,  key,  100  tins .  ia.00 

«  “  50  tins .  11.00 

Jea  Queen,  M*.  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  Ms.  pure  olive  oil,  100 .  8  00 

Domestic. 

Mustard — 

Irma,  Ms/  too  cans .  J-°° 

Raven,  Ms.  key,  100  cans . .. . . .  J-  47 

Geld  Label,  Ms,  mayonnaise  dressing,  100 

cans .  . •• .  *-4° 

Gold  Label,  Ms,  mayonnaise  dressing,  50 

cans .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans  . per  case  4. 75 

Oil- 

Gold  Label,  Ms.  oil,  100  cans .  6.50 

Irma,  }{s,  100 cans .  3-7° 

Continental,  Ms>  key,  100  cans .  3  “ 

Owl,  Ms,  key,  100  cans .  3°3 

Swift  &  Co.,  Talisman  brand,  100  10-cent 
cans . Per  “*•  7  00 


CANNED  MEATS. 
Corned  Beef. 


Per  doi. 
.  i.fo 
•  a.75 


Armour’* — 

Veribest,  No.  1,  key,  a  doz . 

"  No.  a,  key,  1  doz . 

FaLrbank's — 

No.  1,  key,  1  doz .  1 -75 

No.  a,  key,  1  doz— .  3-°5 

No.  6,  key,  1  doz— .  11  SS 

No.  14,  key,  %  doz .  *S-8S 

Lliby’s — 

No.  1,  key,  a  doz .  *45 

No.  a,  key,  1  doz .  *-4754 

Chipped  Beef. 

Libby’s— 

No.  *  do .  i-3° 

No.  1,  a  doz .  a. to 

No.  M.  glass,  »  doz .  *-35 

No.  1,  glass,  a  doz . - .  *•  3*54 

Beechnut— 

No.  )4.  sliced,  glass  jar*.— .  1-75 

No.  «.  sliced,  glassjars .  a. 90 

Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  M---— — . — 

**  tf  tt  | . .  | 

Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  M- 

«T  #d  , 

“  IB  tin. 


1.40 
a.  30 


1 . 

M . 


. ..a. .  X.50 

. . . .  2.60 

... .  x.50 

.  2.60 

beechnut — 

No.  %}  glass  jars .  x.65 

No.  x,  glass  jars . .. .  a.72^ 

Roast  Beef. 

Armour’s  Veribest — 

No.  1,  a  doz. ............................... .....M>... ..  1.60 

No.  a,  1  dot . — . — .  a  .75 

Fair  bank’s — 

No.  1,  a  dot . . .  1.7S 

No  a,  1  doz . . .  3.05 

Libby’s— 

No.  1,  a  dot . . . . . .  1.4 

No.  a,  1  doz . . . .  a. 47)4 

Klngan's — 

No.  1,  a  doz . - . .  i.J7)4 

No.  a  1  doz . . . ..... .  a. 75 

Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  a  doz . . . 

Armour's  Veribest,  No.  M,  a  doz . — ... 

Fairbank’s,  No.  1,  z  doz . — — . _.... 

Libby's,  No.  1  2  doz.— . — . 


*•75 

i.OJ 

3.80 

•-7S 


Whole  Ox  Tongue. 

Vrmour’s  Veribest — 

Size  1  . . . — 

"  *M . - . 

"  a  . 

**  *y* . 

Fairbank  s,  No.  a,  1  dot. . . .  7. 

Libby's,  No.  a)4,  1  doa .  9 

Potted  or  Deviled  Meats. 


Per 

X 

.  7 

9 


Doa. 

85 

.00 

.00 

.00 

00 

50 


doa. . . 

dos . . 


Armour's — 

No.  M.  4 
No.  M,  a 
Libby’s  — 

No.  M,  4  doa... 
No.  8,  4  doa... 
R.  &  R  - 
No.  M,  4  doz... 
No.  M.  1  doz... 


.50 

.85 

■43 

.80 

•  15 
95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest— 

No.  U,  4  dot. . ..— .  1 

No.  M>  a  dot . — .  j 

Libby’s— 

No.  M,  4  doa . . 

No.  g,  a  dot . 

R.  &  ^  No.  X,  4  doa .  z 

Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  )4 . . . 


So 

(• 


75 


•95 

.60 


Luncheon,  with  Tomato  Sauce,  size  )4 .  1. 

Boned  Meats. 

Curtice  Brothers,  "Blue  Label,"  in  tins — 

Chicken,  No.  )4 . .  j.  50 

“  No.  i .  6.00 

Turkey,  No.  M .  3.50 

"  No.  1 .  6.00 
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Whole  Rolled  Oz  Tongue,  No.  t .  za.Jo 

Boneless  Whole  Ham,  No.  1% .  8.75 

"  *'  No.  a)4 .  ia.50 

All  of  the  above  packed  a  dozen  in  case,  except 
whole  rolled  Oz  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 


Deviled  Meats. 


Curtice  Brothers,  "Blue  Label”— 


No.  5  oz.  No.  10  oz. 


Ham . 

S.80 

Tongue . 

...  1.50 

2  80 

Turkey . 

3  30 

No.  s  oz.  packed  4  dozen. 

No.  10  oz. 

packed  s 

dozen  in  case. 


Potted  Meats. 


Curtice  Brothers,  "Blue  Label"— 

No.  3 {  Tin.  No.  %  Tin. 

Ham . . .  x.45  2.45 

Tongue .  x.45  *45 

Chicken. .  1.95  a  95 

Turkey. . . . .  1.93  2.95 

No.  packed  4  doz.,  No.  %  packed  a  doi.  in  case. 


Soups. 

Campbell's — 

Asparagus . 

Beef . . 

Bouillon . 

Celery . 

Consomme.. 


Per  doz. 
.90 
.90 
.90 
90 
90 


Chicken . 90 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

Julienne . 90 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . 90 

Pea . 90 

Pepper  Pot . 90 

Printanier . 90 

Tomato . 90 

Tomato  Okra . 90 

Vegetable . 90 

Vermicelli-T  omato . 90 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  "Blue  Label"- 

Consomme  . . 

Bouillon . 

Beet . 

Julienne . 

Printanier . ..  3.15 

Vegetable .  3.  xj 

Tomato .  3.15 

Ox  Tall .  3. is 

Mock  Turtle . 

Pea  ... . 

Mutton  Broth . 

Clam  Chowder. . .  3.15 

Clam  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny ... 

Chicken. . 

Chicken  Broth .. 

Green  Turtle . 

Green  Turtle,  CleAr .  7 . 25 

Terrapin .  7.25 


Quarts. 

Pints. 

M  Pint*. 

*•75 

*.25 

..  3  «5 

1  -75 

1.25 

*  75 

*  »5 

1  -75 

*.»5 

-  3-x5 

*  75 

1. 25 

1  ■  75 

1.25 

••  3-J5 

1  •  75 

*  25 

x-75 

1.25 

..  3  •  *5 

1  •  75 

*.25 

..  3  >5 

1.75 

1.25 

..  3-15 

•■75 

*■25 

•-75 

*.25 

•■75 

1.2$ 

..  3-tS 

*  •  75 

X.25 

••  3-15 

*•75 

*  »5 

*•75 

1.25 

..  3.15 

*•75 

*.»5 

3  5° 

*.  00 

..  7  >5 

3-75 

2.25 

..  7.25 

3-75 

2  25 

lb.,  4 doz... 

.«  .85 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . . . 30- lb.  pails  .08 

Cream  Jelly  Mixtures .  44  .09& 

Elcroften  Mixtures .  44  .09^ 

Nobby  Mixtures .  44  .  10 

Cadella  Mixtures .  44  .12 

Fine  French  Mixtures .  44  *12% 

French  Creams .  44  .09 

American  Mixtures .  44  .o8J£ 

Variety  Cut  Drops.. .  44  .<>8)4 

Darling  Mints . . .  44  .©814 

Golden  Drip  Bar . 15-lb.  boxes  .i<> 

Sour  Balls . 30-lb.  pails  .08^4 

Pancella  Cream  Chocolate.. . .  44  -09 $4 

I  X  L  Assorted  Chocolate .  44 

King  B  Assorted  Chocolate .  •* 

No.  x  Fine  Assorted  Chocolate...  44  .16 

Nonpariel  Drops . .  44  . 

Chocolate-covered  Caramels.......  44  .  xa 

Dairy  Chocolate  Chips . ..95-Ib.  pails  .15)4 

Chocolate  Mints . .30-lb.  pails  .10# 

Honey  B  Comb . 21-lb.  pails  .  x6% 

Cream  Cocoanut  Balls . 28-lb.  pails  .n54 

Cream  Peppermint.......... . ...30-lb.  pails  -og% 

Cream  Wintergreen . . .  44  09H 

Wellington  Caramels. . 95-lb.  pails  .08 

Frozen  Milk  Caramels  . . 30-lb.  pails  .xoU 

Soft  Jelly  Gum  Drops . . . .  4‘  .07)4 

Superfine  Gum  Drops . . .  -  “  «xoJ4 

Telly  Beans . .  44  ©g 

Wintergreen  Lozenges . . .  44  ooU 

Mint  Lozenges  . . . .  44  -og% 

Assorted  Lozenges . .  44  <>9)4 

Conversation  Lozenge*.. . 28-lb.  pails  ,oqU 

C.  &  A.  Crown  Stick. . 30-lb.  pails  .08*4 

Rock  Candy,  assorted. . xo-lb.  boxes  .09^4 

Peony  goods. . . . . . 10  boxes  in  csls«  3.00 


CATSUP. 

Per  dos. 

Beefsteak  Catsup,  medium .  aoo 

P.  P.  Co.,  spiced,  No.  3s,  5  dox .  x.x5 

Waldorf,  medium,  xs  os.,  screw  top,  s  doc . 87)4 

Campbell’s — 

Tomato,  10c.  size,  bottles . ■ . 9© 

Tobasco,  xoc.  size,  bottles . qo 

Snider's — 

Pints,  2  doz . . .  2 .  xo 

Half-pints.  2  doz .  1 . 30 

Huarts,  1  aoz.. . 3.33 

allons,  6  jugs  in  crate . per  jug  .80 
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KETCHUP. 

Curtice’s  "  Blue  Label’’  Tomato  Ketchup—  Per  Case 

Small,  *5  bottles  in  case .  2.7s 

Medium,  35  bottles  In  case .  4.23 

Large,  is  bottles  In  case .  3.35 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb. 

Premium,  %%,  X2  to  25  lbs, . 33 

Premium,  12  lbs . 33 

Caracas,  sweet,  6  lbs. . 35 

German,  sweet,  xs  lbs . .24 

Auto,  sweet,  6  lbs. . 35 

Cocoa,  }4-lb.  cans,  12  lbs.  In  box . 36 

Cocoa,  $J-lb.  tins,  6  lbs . 36 

W.  H.  Baker’s— 

Best  Cocoa,  )4-lb.  size . per  lb.  .3a 

“  i-lb.  “  .  “  .33 

Premium  Chocolate,  34**  12  lbs . 30 

“  Ms,  12  lbs . 31 

Best  Sweat  Chocolate,  1-5S,  6  lbs . 19  M 

“  “  1-5S,  is  lbs— . 19)4 

Herehey’s — 

Milk,  48  5  cent . per  box  1.45 

Cocoa.  )4-lb.  tins,  7  lbs . 4s 

Van  Houten's — 

Cocoa,  13-lb.  boxes,  i-lb.  tins . .....per  tin  .7s 

"  rs-lb.  boxes,  )4-lb.  tins . — .  “  .40 

"  6-lb.  boxes,  M-N>-  41°* .  “  .so 

"  square  tins,  48  in  box . —  .  is 

Hnyler’s — 

Cocoa,  )4s,  6-lb . 96 

“  M*,«-lb . 36 

Hooton  Cocoa  and  Chocolate  Ce. — 


Cocoa,  labeled,  M» . 3J 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  M* . 30 

Premium  Chocolate,  Ms . 31 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

M-lb.  round  cans . 18  s.i6 

S-lb.  round  cans . 20  3.48 

i-lb.  *  57  6.84 

1%-oz.  "  50  cans  In  case  .07 

Per  lb. 

S-lb.  "  . .  *55 

Bensdorp's  Chocolates,  6-lb.  boxes,  04  boxes 

In  case — 

Milk,  6  to  lb . . . _...  .45 

Queen,  4  to  lb.,  12  to  case . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Milk  Chocolate,  Towers,  3  lb.  boxes . 50 

“  “  M  lb.  boxes,  90  to 

case . 56 

Turinos,  5  lb.  boxes- . _. . . . jo 

Blooker's  Cocoa — 

M-lb.  tins,  2  doz.  in  box . _ . per  doz.  1.88 

)4-lb.  tins,  2  doz.  in  box . "  3.50 

r-ib.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz. 'in  case . per  lb.  .52 

ro-lb.  bags,  1  doz.  in  case.- .  "  .50 

Runkel’s — 

Cocoa,  £s,  K  cans,  6  lbs . per  lb.  .  35 

WILBUR’S 
COCOA 

k  FINEST  FLAVOR 
_  FAIREST  PRICE 

'»»ie  mu. 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

M-lb.  tins,  6-lb.  boxes . . . per  lb.  .33 

M-lb.  tins,  6-Ib.  boxes .  “  .32 

Premium  Chocolate — 

M  lb.,  12-lb.  boxes . . . .  per  lb.  .31 

M  lb.,  12-lb.  boxes . . .......  "  .30 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  bees  1 .45 
“  S4  cakes,  10  cent  size..  "  1.50 

LowBey's — 

Premium  Chocolata,  6-lb  boxes,  is  boxes  la 

case,  M-lb.  packages . 3s 

Premium  Chocolate,  is-lb.  boxes,  6  boxes  In 

case,  M-lb-  packages . jt 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in 

case,  M-lb.  packages . 3s 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  la 

case,  M-lb-  packages . 3s 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  M-lb-  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case^  M'lb-  packages . 27 

Vanilla  Sweet  Chocolate,  11-lb.  boxes,  6 

boxes  in  easo,  M-lb-  packages . 97 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.50 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  }-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  4-lb 

tins . 36 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  M-lb. 

tins . 36 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  M-lb. 

tins . 36 

Cocoa,  11-lb.  boxes,  6  boxes  in  case,  M-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  M-lb-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .sa 

ra-lb.  “  6  «  «  .  •*  .22 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  is-lb.  boxes,  6  boxes  in  case... 

per  lb.  .28 

6-lb.  boxes,  12  boxes  case,  M-lb.  tins  "  .28 

M-lb.  tins,  6  lb.  boxes,  12  boxes  case  "  .18 

Milk  Chocolate,  50  5-cent  packages  in  box...  -w' 

per  box  1.50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  M-lb.  jars,  6-  and  12-lb. 

boxes . 40 

Croft's  Cocoa,  Is,  a  dozen  in  box .  1.80 

“  “  Ms,  6  lbs.  "  . 33 

"  “  Ms,  6  lbs.  »  . 32 

“  “  5-lb,  6  cans  "  . 30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

“  Premium,  M*.  xe-lb.  cakes  . . 31 

"  "  Ms,  "  "  - . 30 

Knickerbocker  Chocolate  Co.- 
Hasty  Lunch  Chocolate — 

M-lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .16 

M-lb.  “  “  24-lb.  boxes..  "  .25 

Special  10-c.  packages,  30  to  box..per  box  a  .00 
Blue  Ribbon  Breakfast  Cocoa — 

Deeorated  M-lb.  tins,  6-lb.  boxes . 33M 

“  M-lb-  “  w-lb.  "  . 35 

Bedford  Cocoa — 

Labeled  M-'b.  cans,  6-lb.  boxes . 30 

"  M-lb-  “  12-lb.  «  s,M 

"  i-lb.  **  6-lb.  «  . . 3, 

•'  i-lb.  **  is-lb.  “  . . jiM 

Vanilla  Sweet  Chocolate— 

Blue  Ribbon,  )4S,  6-lb.  boxes . s6M 

"  Ms,  12-lb.  "  . ,6 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

"  3-c.,  72  “  .  "  1.40 

Premium  Chocolate — 

M-lb.  cakes,  12-lb.  boxes . so 

M-lb.  “  24-lb.  “  28M 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  half  case . 75 

40  "  "  48  to  case . 75 

24  5-cent  cakes  in  box,  >4  to  half  case . 70 

*4  "  "  48  to  case . 70 

CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MII/K  CO. 

All  BORDEN’S  Brands  grnaranteed. 


Eagle,  4  doz . . .  *6.  *5 

Eagle,  a  doz .  *3.15 

Challenge,  4  doz .  4.10 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4-5° 

Dime,  4  doz .  *3  70 

Baby,  x  doz.,  glass .  *2. 00 

Red  Cross . 

Peninsular . 4.50 

Leader . . . 

Banner,  4  doz . 4.10 

Star,  4  doz .  4  7° 

Silver,  4  doz .  .  4.67X 

Emery,  4  doz . 

EVAPORATED  MILK, 

Libby's,  small  family,  6  doz . . . 

Libby’s,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *3  00 

Peerless,  tall  size,  4  doz .  *3.69 

Peerless,  5-cent  size,  4  doz .  *  1 .80 

Columbian,  family  size .  ****95 

St.  Charles,  family  size,  4  doz .  3.20 

St.  Charles,  No.  ac,  4  doz .  3.55 

St.  Charles,  5-cent  size,  4  doz .  z.8a 

Silver  Cow,  5-cent  size . 6  doz.  1.55 

Silver  Cow,  family  size,  4  doz .  1.80 

Pet,  tall,  4  doz . per  case  3.5,2 

Pet,  5-cent  size,  6  doz . . . per  case  *.45 

Van  Camp's,  6  dox.,  small .  2.  <5 

Van  Camp's,  4  doz.,  family . .  3  *~ 

Van  Camp's,  4  dox.,  large.. . — ...  3.55 

HIRES  CONDENSED 


1  JL.lv 

Per  oaze 

SUv*r . 

..  465 

Hires . 

Queea . 

..  4-40 

Premium . 

•  4-35 

Bine  Ribbon 

-  4-25 

Gold  (Baby) 

...  a. 90 

aold.Ull . 

..  3.90 

Gold,  family 

-  3-25 

IN  WRITING  TO  ADVERTISER!  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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,r  factory  purposes.  The  roof  is  of  the  well-known  saw-tooth  style,  assuring  tne  grease  — . 

0f  t]ie  sun>  This  style  of  construction  also  facilitates  the  securing  of  perfect  ventilation. 

EIRE-PROOE  CONSTRUCTION  THROUGHOUT 

.  All  machines,  assembling  and  adjusting  tables  wi! 

the  building  and  makes  conditions  most  ideal  for  accurate,  careful  and  precise  work ;  a 
Ires  New  building',  new  location,  new  machines,  new  tools  and  dies,  new  plating  wot  . 

g  of  the  ever-increasing  demanc 
switch  track,  making  direct  con 


Part  of  this  structure  is  already  in  use,  and  the  balance  is  being  rushed  to  completion  with  all  possible  haste 
be  placed  on  separate  foundations.  This  eliminates  all  vibration  from  l 
condition  absolutely  essential  in  the  manufacture  of  perfect  weighing  devices. 
new  enameling  ovens  and  the  old,  experienced  mechanics  and  employees.  W  h 
for  the  famous  DAYTON  MONEY  WEIGHT  SCALES  ?  Shipment  of  our  g 
nection  with  the  Pennsylvania  Railroad. 

THE  COMPUTING  SCALE  CO.  Please  mention  Worid  andGencra1  Merchant 


35  State  Street 
CHICAGO 


MONEYWEIGHT  SCALE  CO 


Sole 

Distributers 


Factory,  Dayton,  Ohio 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  tlie  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you •  wou 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sa  es 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 

Manufacturers’  Trade-Mark  Ass’n,  s  253  Broadway,  New  York  City 


IN  WRITING  TO  ADVERTISERS  KINDLY 


MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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COCOANUT. 


Franklin  Baker  Co’i 


Per  case 


Brazil,  70  j-cent  packages. . 

44  t M.rpn t  4t 


35  10-cent  "  . 

j8  3-cent  and  16  10-cent  packages.... 
••  x8  so-cent  packages . 

01  Shred,  in  palls,  20  lbs . 

"  “  in  boxes,  25  lbs . 

**  00  In  barrels,  135I  bs . 

Table  Talk,  Thread,  in  pails,  ao  lbs . 

00  00  in  boxes,  25  lbs . 

**  "  in  barrels,  135  lbs . 

Premium,  60  packages,  15  lbs.  to  case 
00  3°  >4'lh.  “  is  “ 

*'  3°  »-lh.  and  13  %-\b.  packages, 

*j  lbs.  to  case . 

Dunham's,  }is  and  Its,  15  lbs . 

"  #s  and  Ks . 

’*  K'lb*  Packages,  5  and  15  lbs . 

"  5-“>-  cartons . 


25® 

2.  50 
a.  5® 
a  .50 
Per  lb. 
.10% 

°9Vz 

.10 

■°9% 

.09 

.96 

•*5 

•*5X 

.97 

•*6)4 

.98 

.98 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  Bos . 

Saa  Bias,  loos . . . 


Per  bag 


Bbls. 

Bxs. 

.08K 

.09 

.0834 

.09 

•  io)4 

.11 

•  o«34 

.08)4 

CRACKERS  AND  CAKES. 

A.  Extou  &  Co. — 

Butter  Crackers. 

Oyster  “ 

Wine  beroll—...... . . 

Cracker  Dust . o*)4 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
to  count  will  be  made  on  lots  of  j  barrels  and  upwards 
J.  8.  Ivins'  Son —  Bbls 

Assorted  fumbles . . . o3<4 

Brown  Edge  Water . 

Cocnanut  Ripple. . 

Cookie  Mixed.. . 

Fig  Ban . -. . 

Frosted  Spiced  Wafer.... 

Fruit  Cookies . 

Fruit  Gem.. . . . 

Gr^iatn  Wafer . . 

Grandma  Cookies 


•8)4 


■<*X 


Bxs. 

.09 

.12 

.10 

•09 

.10 

.10 

•°9 

09 


SB 


tics.  XX. . 

r  ablet . 

i obey  Jumbles.. . 

Iced  Penn  Treaty . . . 07  54 

Iced  Vedette  Wafer . 07U 

Lemon  Bar . . . .  .0834 

Lunch  Biscuit . 0P.)4 

Lunch-on-thlns . 

Man-in-the-Moon  . . 

Molasses  Cookies . -  —/54 

Penny  Mixed . . . 08)4 

Orange  Cookies . . . 08)4 

Oyster,  Dot  or  Square . 07 


gtsaier  City  Mixed.... 

Soda  Biscuit 
Spiced  Wafere 
Stwar  Cookies. 

Sultana  Fruit.. 

Toast  Biscuit . 083d 

Water  Crackers,  Ivins’ . 

Package  goods— 


■  o8)4 

.07  54 

•  o 8)4 

•  °8>4 


•07  Vi 


.09 

.10 

.08 

.19 

.08 

.08 

.09 

.09 

.19 

.09 

.08 

•09 

.09 

• °7 X 

•°9 

.  Z  9 
.08 
.09 

•°9 

.12 

.09 

.08 

Per  dor. 

jo 


Cracker  Meal,  large..... . . 

"  small. . 50 

Fairy  Oysters . . 

Gtngerettes. . . . 

Gold  Medal  Soda  (small)... 

“  J' 

Graham  Wafers 
Iriaettes,., . . 

Lunch-on-thlfls 

Milk  Lunch. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  t  dox.  in  ease,  per  dox. 

“  M  with  Hors*  radian,  p.dr. 

Stone  Pots,  large  size,  x  doz.  in  case,  per  dor. 

**  with  Horse-radian,  p.dz. 

Wain  Senf,  in  bbls . per  gal. 

x  gallon  none  jars . per  jar 

"  J  jalloo  kegs . per  keg 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  i]  gallon  keg*,.,  " 

“  '*  in  10  “  ...  •• 

"  '*  in  j  *■  ...  «< 

”  “  !n  •  gallon  palls. ..per  pail 

Prepared  Speciai,  with  spoon,  s  dor!  in  '** 

per  dor . 

*'  Sifting  top,  e  doi.  in  case. ...per  dor 

"  with  Horse-radish.  *  - 

per  des . . . . 


dor.  in 


1  15 
1. 15 

1 -75 
*•75 

•75 
•  .50 


75 


95 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

"  “  “  “  “  loaf  .27 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  in  case ^perlb.,  .3234“  .35 

Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut,  .32 
Edam  Cheese,  12  In  case  ....case,  9.00,  single,  .80 

in  tin . per  lb.  .26 

.  “  i-lb.  tins . per  case  3.75 

Camembert,  in  wood  boxes.. . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  . 

Olmutzer  Hand  Cheese,  zoo  in  box .  2.25 

Edelweiss,  Romatour  and  Bler-Kase..per  doz.  4.00 

American  Swiss,  No.  z . loaf,  .Z9  cut,  .20 

“  Square  loaves.  No.  x,  about 

95  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .18  ; 

34  box,  z8  ;  less . 

Muenster  Cheese . . . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box . per  box 

“  (Gem  size),  6  in  box... .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  dox. 

Lunch  size,  9  “  “  .  " 

Picnic  size,  s  "  "  .  " 

Trial  size .  " 

MacLaren  Imperial  Cheese, Club  sire. per  dor. 

«  «  a  n0  ,  «  a 

"  Roquefort  "  large  “  " 

"  "  “  small  “  " 

Fromage  de  Brie,  M.  C.  C.,  z  In  box. ..per  box 
“  d’lsigny,  “  6  “  " 

Wm.  Tell  brand,  12  In  box . .  " 

Neufchatel  (Cow  brand),  25  in  box .  * 

Star  Cream,  or  Phila.,  ze  "  “ 

Miniature  Cream  or  Phila.,  is  In  box.  " 

Hand  Cheese,  8  aoz .  " 

“  4  “  Thuring’er. « 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  " 

Schutzen  Cheese,  19  in  box. .  " 

American  Mountain  Cheese  (Alpen  Kate),  50 

"  1  lb. 


*•45 


75 


.18 

.19 

>9 

•«9 

.90 

3.00 

9.95 

4-5« 
9.40 
1  35 
z  .00 
1. 00 
9.40 
*•95 
*•45 
t-55 
*55 
1.4a 
1.00 

9.00 
I  .OO 

1  -35 


T> 

*■45 

z.ej 


z-lb.  packages . per 

Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  xo  in  tin . per  dor. 

*•  ft  00  ** 

U  . . 

Carlsbad  Speck  (Imported  Bacon) .  00 

Imported  Cervelat  Sausage  (Rolff's)....per  lb. 

Imported  Frankfurters . per  dor. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fola  Gras,  small  size . per  dor. 

American  Holstemer...by  bbl.  .ia;  less,  per  lb. 

“  Landjager,  short. . . .  “ 

"  long .  “ 

**  Mortadella,  Dry . . .  *» 

“  Knackwurst,  95  Ln  box,  per  box, 

>4-75 . - . per  dor. 

Cervelat  (E),  50  and  iso-lb.  boxes, 

•«;  l«sa . . 

“  Cervelat,  Blue  Ribbon,  jo  and  zoo- 

lb.  boxes,  .90;  less.. . 

“  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .  z6J4 ;  less . . . 

“  Cervelat,  Tip  Top,  50  and  100-ib. 

boxes,  14;  less . . . 

“  Cervelat,  E.  Gothaer,  50  and  roo-lb. 

boxes,  .99)4 ;  less- . 

"  Salami  (E),  jo  and  100-tb.  boxes, 

■  so;  less . 

“  Salami,  Blue  Ribbon,  jo  and  zoo- lb. 

boxes,  so.  ;  less . . . 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .z6)4 ;  leas . . . 

Tongue  Sausage . per  lb. 

“  Smoked  Brauns cbwetger  Liver  Sau¬ 
sage . . — . ..per  lb. 

"  Lochs  Ham . . .  “ 

"  Pedt  Delicatess  Frankfurters,  plain, 

per  dor. 

Pedt  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  dor. 

"  Lebanon  Beef  Bologna . ..per  lb. 

*•  Paprika  Speck . —  “ 

Mettwurst,  half-round. . . . « 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

deUen... . . . ....per  lb. 

Smoked  Thurtnger  Blutwunt. 


.18 

and 

•  41 

4-75 
*  75 
.39 

•  45 

3  lS 

•«S 

3.00 

•»4 

•»4 

•  9g 
9.40 

•«J 

.99 

.a 

.16 

•»4 

.99 


.18 

.18 

:a 


x.oo 

•x5 


.16 

.(8 


Pickled  Meats. 


Per  dor. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jar*.  5.75 

"  "  io-or.jars .  9.50 

Calver’  Head,  ln  round  tins . per  doz.  1 .65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  ll00 

“  “  pint* . 

"  "  quart* . 

Lamb  Teagues,  ln  glass . j,6o 

Holland  and  Scotland  Herrings. 

„  ,,  .  Kegs  or 

Holland —  Pails 

Mixed,  "T.  M  "  )4  bbL .  s  ye  .65-.7s‘ 

Milkers,  “Y.  M  ,”  34  bbL .  6. Jo  .75-.is 

Mixed,  standard,  bbl . 

1  34  bbl . . . .  5 -50-6. 70 

Milkers,  standard,  bbl . 

“  34  bbl . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  "  54  bbl .  I.00 

Milken,  •'  bbl . 

„  /'  "  34  bbl .  I  .oo 

Marlnirte  Herring,  imported,  about  40  In  pall.  1.95 

Roll  Herring,  imported,  about  95  in  pail .  1 .00 

Spiced  Herring,  imported,  about  40  In  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring.. . per  pall  1 .  ,5 
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Bismarck  Herring. 

Per  tin. 

Round  dns,  with  key.  pint . . 

“  “  quart. . .  .35 

"  "  9  quart . 55 

4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  j .  IO 

"  9  quart  tin . 60 

"  quart  tin . so 

Brat-Haring,  4  quart  tin . .  .  z.10 

9  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger* s  Roll-  and  Brat- Haring,  oval  tins, 

per  dox.  9.50 

Russian  Sardines. 

Imported  fish,  Wailkoff  brand . per  keg 

**  5-lb.  palls . per  pail 

“  10-lb.  pails .  “ 

Cut  Spiced  Sardines,  10-lb.  pail .  ** 

-  „  **  5-g^l-  teg . per  keg  2 

Russian  Sardines,  in  glass  jars . .per  doz. 

Norway  Anchovies. 

Original  package . per  }4  bbl. 

Repacked  in  5-lb.  palls . per  pail 

"  10-lb.  pails . *  " 

5-gal.  kegs . per  keg 

”  34 -lb.  flat  dns . per  do*. 

"  )4-lb.  tall  tins . . .  •* 

"  i-lb.  tall  tins .  ** 

Fancy  kegs,  keg., 


•75 

•55 

.05 

■75 

•75 

•a5 


S&f: 

34  keg. 


5-5° 

.60 

t.io 

*•75 

•95 

1.5° 

9.00 

.80 

•4* 

•3* 

.90 


z4b.  tins . 

-lb.  tins . 

-lb.  dns . 

1.  dns . 


Salt  Sardellen. 

Original  packages,  1909 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . .......per  keg  2.75 

pint  jars . . . . . per  doz.  6.00 

“  large  tins... . . . .  “  3.60 

small  tin*...^. . *•  9.40 

Russian  Caviar. 

Per  do*. 

•  •  ••*••••«•*■•  eeeeieee ••##***•* eeesee*  30.  jO 

. . - .  XO.SO 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200  . . per  bbl. 

zj-gal.  keg,  about  500 . . per  zoo 

zo-gal.  keg,  about  300 - "  1.00 

5-gal.  keg,  about  150.— . '* 

10-lb.  pall,  about  50 - - - - per  pafl 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  10.50 

»o-gal-  kegs— . — . — . per  keg  a. 90 

5-gal.  kegs - «  1.50 

palls . per  pail  .65 

Imported  Lebkuchen. 

pffinsse  (Pfeffetnusse).... . . per  lb.  .18 

zseeetessM  ^ 4 


Lebkuchen  and  Bread. 

Small  Barter  Lebkuchen,  6  ln  pkg...per  bundle  .30 
Basler  Lebkuchen, No.  1, 6  “  _.  “  .  <o 

"  No.  *,  6  **  ...  “  .7. 

“  No.  j,  6  "  ...  "  1.00 

Amandines,  p-R>.  dns. . — ....„  .pex  dn  5.95 

«  mat)  dns - - -  "  .55 

Pickles  and  Onions  in  Vinegar. 

Mixed  Plcklea  and  Chow-chow,  5-gal.  keg .  9.50 

"  zo-gal.  keg .  4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  9 . 75 

Green  Kern . per  lb.  .10% 

Potato  Flour .  ••  ,og 

German  Dried  Pears .  "  .J4 

Dried  Mushrooms .  «  .60-1.00 

Juniper  Berries .  " 

St.  John's  Bread- .  " 

Bay  Leaves . «  .06- 


.08 

:3 


COTTOLENE. 

Small  tins . . . . . per  case  S.ie 

Medium  tins .  •*  8.10 

Large  tins . \\\\  44  g[I# 

Freight  prepaid  ee  twe-caae  let 0. 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5-gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb.  .09 


CHEESE. 

New  York,  Hill  cream,  new,  fancy,  40-lb.  bxs.  .18  34 

"  “  new,  zsCs,  40-lb.  bxs . 15 

Picnic,  fiill  aream.  new.  fancy ,  eo-lb.  boxes. . 1834 

Swiss,  domestic,  new,  zoo  lbs .  .19 
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EGGS. 

Per  doz 

Nearby,  candled  and  selected,  30-doz.  crates..  .  4a 
Western .  36-.  41 

Refrigerator .  zo-.r2 

Milhen  Farm . . . 

FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb.  ,e8 

Anchovies,  in  oil,  M  botdes .  .  <0 

“  “  34  bottles .  \  \ j 

Bouillon,  Burnham,  pints,  9  dor .  3  75 

"  “  34  pints,  9  dot . ""  S.ii 

Capers,  Nonpareil,  34-gal.  kegs- .  z.J0 

quart,  glass . per  dor.  8 . 95 

"  bottled,  44  site ....  "  9.40 

“  "  Ksi*e....  «  9.00 

“  "  34  sire ....  <*  ,.9o 

Canton  Ginger,  large  pots,  6-jar  cases..per  case  4. 6j 
medium,  1 2-jar  cases..  “  j.o* 

small,  94-jar  cases .  "  4.75 

Cherries  ln  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  dor . dor.  .00 

“  “  3  lb.,  a  doz .  ••  g.  to 

Currie  Powder,  pints . per  dor.  3 . 50 

“  4  or .  "  ,.a, 

"  •  or .  “  r.jo 

French  Peas,  extra  fins . per  case  16.00 

“  fins . . .  "  14.00 

“  Moyen’s .  «  19.  oe 

Hill's  Irish  Oatmeal,  14-lb.  tins,  zo  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ,.lh  .28 

“  Dinner  Biscuit . "  .  <8 

"  Breakfast  Biscuit . “  ,36 

Packed  7  lbs.  and  |  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  dos.  1 .  sj 

Salt,  stone  Jars  ,4  dor . 

Extract  of  Beet,  Morris’,  4  or . per  dos.  9.  to 

"  “  9  0S .  11  s,.« 

“  Anker’s,  zao  vials .  4.00 

1°* . per  dor.  4.90 

"  '•  16  or .  «  ,5.4 

Theodore  Marquet  Mushrooms — 

First  choice .  94.00 

Choice,  zoo  tins . . . per  case  se.oo 

Extra,  zoo  tins .  «  97.00 

Hotel,  zoo  tins— . . .  **  17.00 

Truffles,  A . - . per  tin  .95 

11  w  . * . •••••••••  «fc 

X . . .  "  .01 

_  “  X .  "  s.8| 

Shrimps,  pickled,  small  sire .  1 .  ,3 

“  Dunbar’s,  a  dor— . per  dor.  9.93 

Figs  In  Cordial,  Dunbar’s,  1  dos.. .  "  t.73 

“  Bishop's,  1  dor .  “  8.50 

Crystallized  Ginger,  i-lb.  tins .  "  4.00 

—  *  “  34-lb.  tins . .  “  9.95 

Lime  Juice,  Rose's . . .  *»  j.fe 

Victor  Rose  Water . .  *•  i.tt 

“  Peach  Water- . . .  **  ..a 3 

Pitted  Olives .  «  j .  * « 

Armour’s  Solid  Extract  of  Beef—  Per  doe. 

Size  a  jars,  1  dozen  in  case  — . - .  4.45 

..  j  ..  1  1.  — - -  '  " 

“  16  **  u  «  . . —  ^  S 

/■  »**«ei  see »eein»#eee»*«  By  •  yl 

Armour’s  Fluid  Beef  Extract — 

Sire  4  bottles,  1  dozen  In  case.— . . — .  4.43 

"  8  "  1  ••  I  ” 

0  x6  "  K  . . .  ,6.o* 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

x  dozen  small  boxes,  ia  tablets  each.... . 

x  4t  medium 10  36  **  . .  (J  >00 

1  *•  large  “  «  «  .  zo.oo 

Armour's  French  Bouillon- 
Size  4  bottles,  x  dozen  hi  caM.m . .  4.00 

«  li  40  1  “  mZ 

*  . . .  14  *  QV 

Armour's  Asparox — 

Size  4  bottles,  z  dotes  ln  case.— a. a* 

"  **  "  1  "  - . . 7  . » 

M  5  “  - p«  bottle  j  .jd 

a  fancy  jug* . . . per  jug  t.50 

Armour  Tomato  Bouillon— 

Size  4  bottles,  s  dozen  ln  cere. . . .  .  ,  cd 

“  is  “  1  **  . . 

5  n>— 1  — h— .— . ..... .per  bottle 

"  a  fancy  Jugs - per  jog  1.5& 


FLOUR. 


King  Midas . . . . 

Gold  Medal . . . 

Millbourne  — . . . . 

On  Top . . . . . . . 

Ceresota. . . . . 

PUlsltnry's  Best.,., . 

Taylor’s  Fancy . . 

Semper  Idem . . . . . 

Pride  of  the  West . . . 

Sunbeam . . . . . 

a»y.... . . . . . . 

Purina  Whole  Wheat,  90  5s  to  case.....— ...... 

Purina  Whole  Wheat  Flour — 

32-6S,  per  barrel . - . — . . - 

l6-I2S,  . . . . 

8-24S,  “  . 

4*  48*.  "  . . 

Halt  barrels,  34-barrel  price  plus  10  cents. 
Purina  Graham  Flour— 

32-65,  per  barrel . . . . 

16-121,  ••  . . . . . . 

8-249,  "  . 

4-489,  "  . . . 

Mother'9  Old-fashioned  Graham  Flour,  ao  5- 
lb.  packages . 


SeIf=Raising  Flour. 

packages—,, 


Per  bW. 
.  7.15 
6.65 

6.60 
.  6.70 
.  6.60 
,  6.60 

6.25 
6.00 
6.00 
•  5-75 
6.20 
6.50 

7*°° 

6-75 

6.65 

6-55 


I n 

6.03 

6.85 

*•75 

3.00 


Frenkllft.  w  _ 

Hseker's  Superlative,  32  package* ._ 

Pancake  Flour. 

Aunt  Jemima,  36  packages..— . . . 

Old  Homestead,  Flapjack,  24  packages . 

Buckwheat  Flour. 

Heckeris,  84  packages . . . . . 

“  }9  packages . . . . . 

Fancy,  zoe-lb.  sacks . . . per  too  lb*. 


3' 75 

5. 19 


2.16 
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We  Are  Proud  of 

Knox  Gelatine! 


And  the  reason  will  interest  you. 

Grocers  everywhere  say  it  is  the  best  selling 
gelatine  on  the  market  because  it  is  the  most 
satisfactory  to  their  customers. 

You  run  no  risk  in  offering  KNOX  GELA¬ 
TINE  because  we  guarantee  to  refund  what  it 
costs  to  any  of  your  customers  who  don’t  agree 
with  us. 

A  product  which  repeats  and  shows  you  a 
good  profit  should  interest  YOU. 


Charles  B.  Knox  Company 


JOHNSTOWN 


NEW  YORK 


Sixty-three  Years  Is  a  Long  Time 

'  But  such  a  record  has  been  reached  in 
case  of  the  Exton  Oyster  and  Butter 
Cracker.  W  hy  ?  Because  the  Quality  has 
always  been  kept  to  a  high  standard,  and 
because  the  goods  have  been  advertised 
in  a  judicious  manner. 

Your  customers  should  be  told  of  the 
merit  of  the  Exton  Cracker  if  not  already 
familiar  therewith.  Begin  now.  Sold  by 
leading  jobbers. 


'V 


TRADE  I 


MARK 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 


The  Best  Known  and  Known  as  the  Best 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  I)is 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


=m 


& 


GASH 

CARRIERS 


Kjeep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


“Very  often,  in  selling  soaps,  a  grocer 
will  give  his  customer  a  brand  which  he 
knows  will  not  satisfy  that  customer.  The 
next  time  she  wants  soap  she  goes  elsewhere 
for  it,  and  usually,  not  only  the  soap  ti  ade, 
but  her  general  grocer  trade  is  lost.  It  e\en 
goes  beyond  that ;  she  tells  her  neighbors. 

—  The  Canadian  Grocer. 

In  selling  Fels-Naptha 
so^p,  the  genuine,  you  al¬ 
ways  satisfy  custom¬ 
ers  and  run  no 


such  risks. 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated  100  lbs .  1.90 

Yellow,  granulated  100  lbs .  1.95 

“  table,  100  lbs . . .  1.90 

Western,  yellow,  granulated,  too  lbs .  1.7s 

Mother's,  white,  24  packages .  1.80 

“  yellow,  24  packages . ....  1.80 

Farina — 

Hecker’s,  84  19 . . . . . per  case  1.50 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.95 

Michigan  Pea,  bags  160  lbs .  2.35 

Red  Kidneys .  2.95 

Peas— 

Green... . . .  2.35 

Scotch . 

Split,  yellow .  2.30 

"  green . . . . . . . 

Lentils —  Per  lb. 

000000,  no-lb.  bags . . . — . 02^ 

Less  quantity . 03 

Shaker  Corn — 

Fancy,  barrels . „ . . . 

Less  quantity . . . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.60 

“  Pearl,  100  lbs...... . perbag  2.20 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1  4; 

Western  Pearl,  100-lb.  bags- .  1.75 

“  Grits,  100-lb.  bags . . . — .  1.75 

Mother’s,  Grits,  36  packages .  2.35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO . 

No.  3,  100  lb.  bags . . . ....  t.35 

Noodles —  Per  case. 

Smith’s,  30  ro^.  packages . .  1.90 

“  assorted,  5  and  toe .  1.90 

Golden  Egg,  5  and  10-c .  1 . 70 

“  5-c . . .  1.70 

IO-C . . . .  t.70 

Royal  Crown,  4  doz.  5c. . . .  1.30 

Royal  Crown,  a  doa.  roc . . .  1.10 

Oatmeal — 

B,  aoo  lbs . . . . . per  bbl.  4 .95 

B,  100-lb.  kegs . per  keg  2.90 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1.47^ 

“  “  20  packages,  large-  3  90 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  5 .00 

“  90  lbs...., . . . per  keg  2.62^ 

“  90  lbs . per  sack  2.33 

Standard,  180  lb.  bbls .  4.50 

“  90-lb.  bags,  fresh . -  a.  20 

Mother’s,  compressed,  18  tins .  2. 12^ 

Sago— 

Colburn’s,  36  i-s . o6${ 

Fine . - . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . 07% 

Colburn's  Hasty,  36  packages . 

Minute,  %  gross . per  boa  2.75 

Flake,  about  125  lbs . 1 . per  lb.  .03^ 

Pearl,  150  lbs .  “  .03 

“  less  quantity- . - . .  “  .03)4 

CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as . per  case  4.50 

Egg-O-See  ^6  packages . . .  2 . 50 

*l  Cora  Flaxes,  36  packages .  a. 50 

Mapl  Flake ,  36  packages .  *4-05 

5-case  lots .  3.85 

Post  Toasties,  36  packages . .. . a. 80 

Postum  Cereal — 

1  doz.  io-oz.  and  y2  doz.  ao-oz.  packages .  2.50 

1  doz.  20-0 z.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whale  Wheat,  50  packages. .  5.00 

25  packages  . .  a. 60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

*'  Wheat  Hearts,  18  packages .  1 .90 

Cream  Wheat,  36  packages .  4-  50 

Wheatlet,  y  packages . 3.60 

Wheatena,  36  package*  . . 4.50 

Grape  Nuts,  24  packages . . .  2 . 70 

TriactHt.  30  packages .  2 . 50 

Vtoft,  3D  2-lb.  packages . .. .  4.25 

Kelloggs  Toasted  Cara  Flakes,  36  packages..  a.8ri 
iii-O  Company —  Per  case 

Force,  20s  . . 2.00 

Kom-Kinks.  36s  ..... . „... . .  1.45 

Presto,  small,  18s . .  1 . 60 

Presto,  large,  xos . .  a. 25 

Flour,  self-raising,  small,  18s . 1.60 

Flour,  self-raising,  large,  12s . 2.10 

Buckwheat,  compound,  small,  18s .  1.50 

Buckwheat,  compound,  large,  12s .  x.50 

Pancake,  18s . x.50 

H-O  (steam  cooked  oatmeal),  xas .  1.55 

Pawnee  Oats,  regular  size,  18s .  1 . 50 

Pawnee  Oats,  family  size,  20s,  without 

chinaware .  3.00 

Pawnee  Oats,  family  size,  ios,  with  china. ..  3.40 
O-G,  iSs . 1.50 


O-G,  family  size,  china,  2os^ .  3*4° 

O-G.  family  size,  no  china,  20s . .  3.00 

DE -FI,  barrels,  180  pounds . \ .  5.00 

DE- FI,  sacks,  90  pounds . . .  2.35 

Quaker  Oats  Co.,  The — 

Apitezo  Biscuit,  24s .  3.00 

A  vena,  18  package- .  1  45 

Banner  Oats,  20  packages .  4.00 

Suaker  Breakfast  Biscuit,  34s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  2.80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s . 2*40 

Quaker  Oats,  round,  36s . * .  4  25 

Quaker  Whole  Wheat  Flour,  10s .  x.95 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2,  24s .  x  .85 


—1 8— 

Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.97^ 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  3ts .  4.25 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 

Schumacker’s  Farina .  1.40 

GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Crystal . . . .  1 . 12% 

“  Acidulated .  1.121,4 

Cox’s,  large . *  1.60 

“  small . 97^ 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 1.40 

Bromangelon,  assorted,  3  doz . 87 

Jell-O,  assorted  flavors,  2  doz . 86 

Jell-O  Ice  Cream  Powder,  2  doz . 97^ 

Jellycon,  assorted  flavors.  3%  doz . 87^ 

Chaimer’s . 90 

Mothers’,  small,  x  doz . 45 

"  large,  1  doz . 90 

Cooper’s . 83 

Tryphosa . .95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .  80 

Puddine,  assorted,  a  dot . per  case  2 . 70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Domestic. 


Per  lb. 
•  °sW 


Larosa  Alphabets,  square,  25  pkgs . .  .~J7t 

“  EIdows,  square,  25  pkgs . 053^ 

“  Macaroni,  long,  25  pkgs.— . 05^ 

“  1odk'  15  . 

Vermicelli,  square,  25  pkgsM . 

"  Macaroni,  bulk.  25  pkgs . 05^ 

Woodcock,  long,  24  pkg . IO% 

Crystal,  long,  25  pkg . . 06 y2 

Crystal,  Elbows,  24  pkg . o6y2 

Crystal,  Spaghetti,  25  pkg . .06^ 

Crystal,  Vermicelli,  25  pkg . 0654 

Extra,  long,  25  pkg . !!!!!!!”"!  .'04^ 

Imported. 

B.  S.  J.  Macaroni.  25  pkg . 083/ 

B.  S.  J.  Elbows,  25  pkg . 08% 

B.  S.  J.  Spaghetti,  25  packs . 08% 

B.  S.  J.  Vermicelli,  25  packs . 

FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  i,  Tin  Scoop,  xo.oo 
Scales,  No.  2,  Tin  Scoop,  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scrdes,  No.  4,  Tin  Scoop.  5.00 
Less  30  per  cent,  discount. 

6co*Ib.  Platform  Scale.. 


Brass  14.00 
Brass  9.00 
Brass  7 . 00 
Brass  6.00 


Tea  Caddies,  Red,  No.  50 . . .  14.00 

Tea  Caddies,  Red,  No.  33 .  xo.oo 

Tea  Caddies,  Red,  No.  54 . .  8.00 

Tea  Caddies,  Red,  No.  55 . .. .  j.oo 

Scoops,  Galvanized,  Flour . .3© 

Scoops,  Galvanized,  Sugar . *5 

Scoops,  Galvanized,  Starch . . 

Tobacco  Cutters . .. . . 

Alarm  Money  Drawers . .. . jc0 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  ax  in . 3*30 

Barrel  Covers,  19  in. . .  3  <00 

Cheese  Cutters . ”  X5.00 

Bung  Bores,  No.  a,  x J4  to  a  in . .  1 . 50 

Coffee  Mills,  No.  7 .  xo.oo 

Coffee  Mills,  No.  . ”””  16.00 

Coffee  Mills,  No.  x8 .  45! 00 

Less  *5  per  cent,  discount. 

Counters. 

Sherer’s  Eclipse  Counters — 

No.  of 

No-  Length.  Drawers  Each. 

6% .  3  *eet,  8  Inches . 9 .  18.00 

.  4  feet,  10  Inches . is- .  22.00 

.  6  feet,  - 15„ . .  28.00 

r .  7  fee*,  3  inches . 18 . 32.00 

MK .  8  feet,  6  inches . ai .  36.00 

*6% .  9  feet.  8  inches . 24. .  40.00 

18H . 10  feet,  10  Inches . .27... .  45  00 

20ji.„..„..i2  feet,  so.oo 

Capacity  of  Drawers,  40  to  60  lb*,  each. 

Scoops. 

Indestructible,  No.  4 .  per  doz 

“  No.  s .  “  ' 

**  No.  6 .  •« 

E*.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 

No.  4. 


—ig- 

New  Mackerel. 


X  Quality,  No.  3 . 

“  No.  4 _ 

"  No.  3 _ 


No.  s... 


9.00 

12.00 

15.00 

4.20 
5-4° 

7.20 
a.  60 
3.00 
3- 40 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  in  case.  ** 

Large  cartons  or  tins,  a  doz.  in  case.  “ 

Dime  Tumblers,  a  doz.  in  case .  ** 

Bulk,  is  lb».._ . —pc  lb. 

Thredded  Fish. 

Thistle,  24  packages . 

Swansdown,  2  doz . per  doz. 

Osprey  2  doz .  ** 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes... . per  lb. 

carton*  . per  case  x. 

Fresh  Codfish  Steak. 

Swift  &  Co.— 

Talisman  brand,  24  i-Ih.  tins . „..p«r  case  3. 


.90 

.90 

2.00 

.90 

•  15 


•6s 


Count 
(about) 
New.  to  bbl. 

Ex. Norway,  No.  i.. .170-190 
Ex. Norway,  No.  a. ..230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX... .100-110 
FancyShore,  No.  1.. 130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  a. ..325-375 
Medium  Irish, No. 2..350-400 
Small  Irish,  No.  a. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...xio-130 

Large,  No.  a . 210-220 

Cape  Shore.. . . .110-120 

Holland . 400-450 


200  lb.  100  lb.  50  lb.  10  lb. 
35. co  18.10  9.25 


25.00 
19. 00 
17.00 

35-00 

28.00 
36.00 
24.00 
16.00 
15.00 
14  00 
13.  co 


16.00 

II  .00 


13.  XO 

10. 10 

9. 10 

18.10 

14.60 

13.10 

12.60 

8.60 

8.10 

7.60 

7. 10 


8.60 
6. 10 


6.65 

525 

4-75 

9  *5 

7.50 
6.65 

6.50 


3.07 

*-5<> 


2.00 
I.65 
1.50 
1.40 
1.05 
X  .00 
•95 
.91 


4-5°  105 


Herring. 


Lab.  Split,  Lg.  No.  x... 

Lab.  Split,  Lg.  No.  a.„ 

Shore,  Round,  Large.. 

Shore,  Round,  Med  ... 

Ocean  Fish. .  5 

Shad,  No.  x.  Mess .  xx.oo 

Shad,  No.  2,  Mess..... 
Haddock.  Pickled*,. 

Red  Salmon .  12. 


200  lb. 

xoo  lb 

7.00 

4.60 

6.00 

3.60 

7.00 

4.10 

5.00 

3. TO 

1Z.OO 

6.10 

12.00 

6. 60 

50  lb.  xo  lb.  8  lb. 


3*S 


•75 


1054 

50 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbi . 07 

Our  Choice,  40  lbs . 06 14 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 12 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes . 1.54 

12  “  . *SM 

»4  i*.  “  . 16 

10-lb.  boxes . „ . 1  . 

5-lb.  “  . 15 

Cakes,  24  in  fancy  box . per  case  2.80 

”  10-lb.  cartons... . per  carton  1.20 

34  jars,  fancy  box- .  3. 10 

1*  "  “  - .  1.65 

Strips,  40  size,  boxes . . . . 

.  “  «o  "  . . . 10# 

Middles,  40  size,  boxes.....™ . . . „ 

“  «o  “  — . — . 1*# 

Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks.  40  lbs . .  .06)6 

Snow  White  i-lb  bricks,  20  lbs . 07 

Favorite  Cod,  a-lb.  bricks,  40  lb*. . . . 07X 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  z  and  2  doz.  In  case .  1.50 

“  small  size,  2  doz.  In  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case . „..  1.5* 

Loose  Codfish. 

Extra  Large  Georges  Cod . 08 

Large  Bank . 07)4 

Medium  Bank. . 06  V, 

Pollock. . . . 

Hake. . . . 

In  original  cases,  450  lbs.,  &  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  16 

Boneless  Herring,  fancy  io-lb.  boxes . per  lb,  .13 

Smoked  Salmon,  whole  fish .  4*  .27 

Cromarty  Bloaters,  50s. . per  box  1 . 10 

“  "  100S....M .  “  2.10 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size.  24  vacuum  jars .  2.95 

Talisman  Drand  Boneless  Herring,  in  glass, 
xoc.  size,  24  screw-top  jars . .. . .  x .  80 

Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jars . . . .  3. 10 

“  24  canons... . . .  s.  10 


FRESH  FISH. 

Per  lb. 

Cisco .  -  .o3 

Halibut .  -  .18 

Salmon,  fresh . 14  -  ,70 

Codfish . 07  -  .08 

Large  Hake  . -  ,c6 

Haddock . . .  -  .05 

Spanish  Mackerel .  -  .ao 

Sneepshead .  -  ,ij 

Smelts . xa  -  .18 

Cat  Fish .  -  .13 

Butterfish,  frozen . -  .06 

Ells .  .  —  .10 

Sea  Bass,  frozen .  -  .08 

Weak. . . . ...,; . 07  -  .xa 

Blue,  frozen . -  .15 

White  Perch .  -  .15 

Spotted  Trout .  -  .15 

Whitings .  -  .03 

Frozen  Herring . 03 05 

Steak  Fish  %  cent  per  lb.  additional 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  ** 

Blue  Points .  “ 

Blue  Points . per  bbl. 

Absecon,  Primes . per  M. 

Absccon,  Culls .  l< 

Rockaways . . . per  bbl. 


4-50 


Clams  . 
Necks  . 


CLAMS. 

. per  M. 


6.00 

5.00 


-10.00 

-  5.00 

-  5.00 

-  6.50 

-  9.00 

-  4  - 50 
“  5  50 


“  9- 


DRIED  FRUITS. 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes... 

Connoisseur  Clusters,  22-lb.  boxes . 

California  Clusters,  20  No.  1  pks . . 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  io-box  lots . 

Standard  Brands,  28-lb.  boxes . 

Seeded — 

Owl,  Ex.  Fancy,  36-is . 

Union  Seal,  Ex.  Fancy,  36-is . 

Ensign,  Fancy,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Fancy,  36-is . 

5  or  10-box  lots . . . 

Admiral,  fancy,  40-is . . . 

Queen  Bee,  choice,  36-is . 

Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  choice,  36-is . 

5  or  10  box  lots . 

Jay  Eff,  choice,  36-is . . . 

5  or  io-box  lots . 


Seedless— Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 

Fancy,  new,  5  crown,  boxes  about  30  lbs . 

Gold  Cord  Brand,  Thompson’s  Bleached, 

seedless,  extra  fancy,  new,  36-is . 

Thompson  extra  fancy  Bleached,  new,  50-lb. 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  io-box  lots .  . 

G.  &  S.  Thompson  Seedless,5o-is . 

Notawun  Brand,  Thompson's  Seedless, 

fancy,;new,  45-is . . 

Victor  Brand  Sultana  Seedless,  40  x-lbs . 

5  or  io-box  lots . 

Thompson's  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  io-box  lots . 

California  Sultana,  fancy,  50  lb.  boxes . 

5  or  io-box  lots . 

Prunes — 


Per  box 
a. 95 
2.05 
T  •  75 
Per  lb. 
•°5# 

•05 

•°4X 

•o6^ 

.06H 

.06# 


.07 

.06^ 


•06  y2 
.06  % 
.065* 
.0614 
.o5 
05  Ji 

•°5  Yi 

•°9  Vt 
.0854 

.  IO 

•»°K 

.06 

•06  y. 

•06  j? 
.0654 

■05^ 

■°Sl/a 

.04J4 


20-  30,  25  lbs . 

30-  40,  25  " . 

40-  50,  25  “ . 

50-  60,  25  “ . . . 

60-  70,  25  “ . 

70-  80,  25  " . 

80-  9O,  25  " . 

90-100,  25 
30-  40,  50 
40-  50,  50 
50-  60,  50 

60-  70,  50  “ . 06 

70-  80,  50  “ . 

80-  9O,  50  " . 

90-100,  50  “ . 04 

IOO— 120,  50  f< .  ...... 


•o  ey2 


.05^ 

.04% 

•04  % 


.0  eyA 

•c6  % 


Prunes — Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 

Currants— Gold  Medal,  new, 36  is . . . 07^ 

Gold  Medal,  new,  25  lbs.,  loose . 07% 

Admiral,  new,  40-is . . 07^3 

Admiral,  new,  30  lbs.  loose . 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

io-lb.  hinge  lid  boxes . 13 ^ 

Lemon  Peel,  fancy,  io-lb.  hinge  lid  boxes . 12 

Orange  Peel —  per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates —  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 08^ 

Hallowe’en  very  fey.  new  (Gldn)  abt.  70 lb.  .04^ 

Sair,  new,  about  70  lbs . 04 Vi 

5  box  lots . . . 04 

Century,  new,  30  packs . per  pack  .05^ 

Orient,  new,  pitted,  30  packs .  **  .08^ 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box  .77^ 

Extra  fancy  new  Smyrna  layers,  5  crown,  ^ 

boxes  about  12  lbs . per  lb.  .1  x^ 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .  12^ 

5  or  10  box  lots . "  .12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 14% 

5  or  10  box  lots . 14% 

Wheel  Brd  fancy  new  Moorpark,  25  lb.  bxs.  .14 

Forest  King,  fancy,  new,  25  lb.  boxes . 12# 

Victory,  fancy,  new,  25  lb.  boxes . 12 

5  or  10  box  lots . 11^ 

Commander  Brand,  new,  25  lb.  boxes . 111/, 

5  or  10  box  lots . xi  y 

Red  Banner,  extra  choice  bright,  25  lb.  bxs.  .11 

5  or  10  box  lots . . . 10% 

Champion  Brand,  25  lb.  boxes . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 

Cherries —  Per  lb. 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . 27/4 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted  25  lb.  boxes . x 3J4 

Wheel  Brand  unpitted,  new.  Cal.  Black 
Tartarian,  25  lb.  ooxes . 11 


Nectarines — 

Reliance  Brand,  choice  white,  25 lbs.. 
5  or  io-box  lots . 


Per  lb. 
..  06^ 

..  .06# 

Peaches —  Per  lb. 

Purple  Ribbon,ex. fey  jumbo, yellow,  25  lbs.  .10% 

G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25 Ibs.  .xo 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25  lbs.  .09 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


I 


vOuwuu«'*a 

T^HBURN- 


3§p 

►fv  ,.55 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


TO  THE  TRADE: 


You  Should  in  Stocking 


CETLON 

t:  a 


Be  Ever  Careful  to  Buy 


The  Better  Grades 


I 


M 


GET  SOME’ 


The 

Discount 
on  a 
Dozen 


cans  of  Van  Camp’s  Pork  and  Beans  doesn  t 

have  to  be  large  to  make  a  woman  take 
them.  Everyone  who  eats  Van  Camp  s  Pork 
and  Beans  once  will  not  only  do  so  eleven 
more  times,  but  will  keep  right  on,  so  it  s 
easy  to 

“Sell  her  a  dozen  cans' ’ 

The  Van  Camp  Packing  Company 

Indianapolis,  Indiana 


It  Is 


The  Most  Profitable 


Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  io  hands,  packed  x  in  barrel .  2.co 

“  9  1  “  .  1  •  75 

“  9  “  2  in  crate .  1.65 

"  8  “  1  in  barrel .  1.25 

“  8  “  2  in  crate .  1  15 

“  8  “  3  “  .  1. 10 

“  7  “  2  '*  . 95 

“  7  3  “  . .  -8S 

Cocoanuts —  Per  sack. 

Porto  Rico,  extra  fancy,  80  size .  3.50 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.10 

176-200 . . .  2.50 

t(  216-250 .  2.25 

“  288-300 .  2  10 

Go’den  Russetts,  126-150. .  2.75 

176-200 .  2.25 

“  216-250 .  2.00 

“  288-300 . . .  2.00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46 .  4.00 

•  “  54^4 .  4-oo 

“  80-96 .  3.50  -3-75 

Golden  Russetts,  36-46 .  3.50  -3.75 

“  5464 .  3-50 

"  80-96 .  3.20 

Cranberries —  Barrels.  Crates. 

Extra  fancy,  dark  color .  6.50  2.00 

Fancy,  well  colored .  6.00  1.85 

Choice,  medium  color .  5.50  1  50 

Messina  Lemons —  Per  box. 

Extra  fancy,  300  size .  3  -5° 

*'  360  size .  3  25 

Choice,  300  size .  3.00 

**  360  size .  3.00 

California  Lemons —  Per  box. 

Extra  fancy,  300  size .  4.00 

**  360  size .  4.00 

Choice,  300  size .  3.50 

“  360  size . . .  3.50 

Almeria  Grapes —  Per  keg. 

Extra  fancy,  60  to  64  lbs .  5.50 

“  58  to  60  lbs .  5  .00 

Fancy,  60  to  64  lbs .  4.50 

“  58  to  60  lbs .  4.00 

Fancy  Tangerines —  Per  strap. 

120  size . .  4.00 

244  size .  4.00 

168  size .  3-75 


HORSERADISH. 

Tumblers,  ro-c.  sire.  2  dor . per  dor.  .62}$ 

Tumblers,  5-c.  sire,  *  dor .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  s  dor.  "  .  8o 

Tumblers,  imt.  cut  glass,  10-c.,  2  dot.  "  .80 


INK. 

Arnold'9,  black,  3s.. . per  bottle  .48 

Continental,  red,  1  dor . 30 

“  black,  3  dor . 25 

Royal,  black,  3  dor . 25 

Superior,  black,  3  dor  4 . >3 

Stafford,  Commercial,  32 . per  bottle  .60 


LAMP  GOODS. 

Lamp  Chimneys — 

Macbeth.  Pearl  Top . 

Acme  Victor  Top . . .  3.60 

Pure  Flint,  Lustre  Top .  a. ye 


Per  case  of  6  dos. 

No.  0. 

No.  1. 

No.  9. 

..  4  »o 

4-50 

5.10 

4.90 

4.80 

3  30 

3.90 

bes . . 

9.70 

3- 30 

.5  doz. 

*•75 

.5  doz. 
No.  1. 

ft” 

per  dos. 

•75 

85 

.90 

x  .00 

No.  0. 

No.  1. 

No.  e. 

Jumbo  Chimneys,  plain . per  dor. 

"  dec.,  1 07- 

Banner  Burners- . 45  .  jj  .73 

No  charge  for  packages. 

OU  Cans —  Per  des. 

1 -gal.,  glass .  s.tj 

i-gal. ,  galvanised,  PearL .  1 . 90 

5-gal. ,  Lennox,  spout .  5 . 50 

S-gal.,  **  spigot. . 6.50 

5-gal.,  Columbia .  7.00 

5  gal.,  Banner .  8.00 

5-gal.,  Climax,  pump . . .  10. oe 

5-gal.,  Home  Rule,  pump . is.oe 

Lanterns — 

No.  o,  Standard .  4.50 

No.  o.Daah . . 6.50 

Cold  Blast . 8.00 


LIME. 

Prepared,  2  dot.  In  case . per  dos.  ,  jsV 

Chloride,  Acme,  sifting,  s5-lb.  boxes,  1  lb . 05 V 

“  "  "  25-lb.  boxes,  JJ  lb . 06  >. 


LYE  AND  POTASH. 


Per 


Banner  Lye,  4  dot .  3.15 

Babbitt's  Lye,  4  dor .  3.20 

Lewis’  Lye .  9-»5 

Red  Seal,  9  dor . 1.90 

"  4  do* . 3.70 

Popular,  4  doa. . — — . . .  1.45 


MATCHES. 

Double  Tip— 

Ohio  Blue  Tip,  No.  «o,  1  gross .  1.00 

1  "  No.  so,  1  gross .  1.70 

"  "  No.  so,  100  packages. .  j.6o 

No.  50,  1  groee .  4.50 

"  "  No.  50,  so  packages .  3.95 

Desk  Noiseless,  No.  50, 1  groes .  4.2J 

No.  30,  so  packages. .  3 . 00 

Ohio  Noiseless,  No.  30,  s  groes .  * .  •« 

Silent  Witch  Noiseless,  No.  50,  x  gross  ......  3.50 
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American — 

No.  2 . 

“  10-case  lots . 

Battle  Axe,  No.  5,  red  head . 

Birds  Eye,  No.  5 . 100  packages 

Black  Swan,  No.  5,  noiseless  tip . 

Blue  Hen — 

No.  s . 

"  10-case  lots . 

No.  5 . 

“  4-case  lots . 

Cat  and  Mouse — 

No.  2 . 

"  10-case  lots . 

No.  3 . 

"  7-case  lots . 

No.  4 . 

"  5-case  lots . 

Chips — 

No.  a . 100  packages 

“  . . . 50  “ 

Black  Diamond,  No.  5 . 100  boxes 

“  “  6-case  lots . 100  “ 

Doric,  No.  2.. . 

Grocers,  No.  a,  3  gross . case 

Globe,  No.  1,  3  gross . case 

Ignlto,  1  gross . 

Mazeppa — 

No.  s . 

"  3-case  lots . 

ress — 

No.  a . . 

"  10-case  lota . 

No.  5 . . . 

“  5-case  lots . 

Swift  &  Cortney — 

No.  60,  5  gross . 

"  “  4-cns e  lots- . . . 

No.  80,  5  gross- . . . . . — . 

“  "  4 -case  lots  •  sees eeeeeeese sseeses see  as* 

Mo.  a. — . „ . . . - 

"  10 -case  lots . 

No.  5— . 

"  j-case  lots. . 

Searchlight — 

No.  1,  3  gross  . — 

“  “  7-case  lots . 

No.  5 . 

“  4-case  lots . 

Vulcan — 

No.  5 . 

Safety,  No.  2 . 

“  No.  37 . 

Orient,  safety,  659,  5  gross . 

Daily’s,  No.  s,  blue  head,  60s,  5  gross . 

“  "  “  "  “  s-caselou 


MINCE  MEAT. 


Gross 
1  ■  35 
1.30 
3-50 
3-5° 

3- 50 

1.60 

1.50 

4- 25 
4.00 

..85 

»-75 

2.80 
2.65 
3.70 
35® 

3  5® 
i-75 

3.50 

3-35 

.90 

5- 25 
2.85 

•75 

3-75 

3.50 

1.90 

1.80 

♦  •75 

♦  •5® 

•55 

•5® 

•75 

.70 

>.90 

»-75 

4.00 

3- 75 

1. 00  t 
•95 

4- 5® 

♦  •*5 

4.20 
•55 
.50 
.50 
.  60 
■55 


Armour's  Home-made  style,  WeS— 
10-lb.  kits . . . 


Per  lb. 

,  ..  “  ■ 0 9X 

5®-  *•  . 

100-lb.  bbla . 08* 

tjo-  "  . - . 08  U 

*5®-  "  08 

45®”  .sjJ^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  JJ  bbls . per  lb. 

11  18,  37  and  68-lb.  buckets ...  " 

“  <  10-lb.  buckets . per  crate 

"  6  5-lb.  buckets .  •• 

“  6  3-lb.  glass  jars . per  case 

"  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

"  "  <  5-lb.  glass  jars,  per  ease 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars . - .  4.50 

No.  3,  6  glass  jars .  j.io 

No.  16,  37  and  68,  wooden  palls.-... per  lb.  .13 
Barrels,  halves,  quartets  and  kits...  "  _  •«* 
Family,  Seedless—  Per  box. 

No.  5,  6  wooden  palls . — .  3.65 

No.  to,  6  woo  dsn  palls .  6. 50 

Celebrated,  Seed! 

•®8K 
•«9  Ya 

.09 
.08 

Per  lb 


.  to 
■  •ojj 
6.85 

3- 95 

4- 5® 

•I4 

|.I0 


Bbls..  JJs  and  JJt. . per  lb. 

Wooden  palls,  18,  37  and  68  lbs .  “ 


Wooden  kits,  Nos.  20-35. _ 

Wooden  kits,  Nos.  20-35 . 

Keystone— 

Bbls..  JJs  and  JJs . 

Wooden  palls,  18,  37  and  68  lbs- _ 

Condensed  cartons,  3  dot.  to  case. ....gross  tt.eo 
Condensed  cartons,  6JJ  dot.  to  case. .gross  it. oe 

Barrels,  JJs,  J/ s . per  lb.  .  10 

Wooden  kits,  Nos.  20-35 .  “ 

Wooden  kits,  Nos,  25-40 .  " 

Schlnunel’i — 


.08 
•  i°* 


®7K 

07* 


Bbls.,  JJ  bbls.  and  so-lb.  kits _ _ 

18  and  37-lb.  kanaklns . . . 

te-lb.  kanaklns,  6  to  orate  - . per  dos.  to.  30 

|-lb.  "  6  to  crate .  “  5.75 

j-lb.  glass  Jars,  6  to  crate .  “  6.13 

Campbell’s,  30-lb.  palls . 08 

Mrs.  Wells  .bbls..  JJ  bbls.  and  30-lb.  kits . 06 

New  Year  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  JJ  bbls.  and  30-lb.  kits . 04  JJ 

•j  JJ  bbls.  and  30-lb.  kits . 07 

•®5  H 


National,  bbls.,  JJ  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  JJ  bbls.  and  je-lb.  palls . 


OILS. 


8  leva  Gasoline. . 

Headlight,  13a  teat . 


OLIVES. 

H.  Kellogg  &  Sons,  Agents. 

Theodore  Mtrquet  Brand — 

64  ot.  Mammoth,  French  bottle— . 

I*  oz.  ** 

if  or.  "  «  — . 

to  ox.  11  •* 

64  02.  Extra,  French  bottle . 

3s  et.  <•  *•  . . 

19  01.  “  •»  . 

to  02.  "  "  . 

se  or.  Extra  Mammoth,  cylinder- . 

to  02.  **  “  . . 

so  02.  Mammoth,  cylinder . 

to  oz.  "  *•  . 


Per  gal. 
•  -IJ  U 

.22 


Per  dos. 
14.00 
••  7*S« 
..  465 
..  s.65 
..  is. 15 
..  6.53 
..  4- *5 
..  S.45 
..  J«5 

•  •■91 
..  4.65 

•  s.6j 
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Cunier  &  Worth  Brand 

Gals.  French  bottle . 15.50 

64  ox.  “  .  10.95 

3*02.  *'  . — .  5.85 

*9  ot-  "  .  3.90 

1002.  "  ; .  9,35 

12  oz.  Pepper  staffed,  dub  bottle .  2.25 

to  02.  Celery  “  “  .  *.00 

5  02.  Pepper  “  ring  bottle . 90 

Marquet  Brand — 

6  02.  “Queens,”  cylinder  bottle .  1.00 

to  02.  “  club  bottle .  2.10 

18  oz.  Stuffed,  fluted  bottle .  9.40 

JJ  Pts.  Fourees . 3.50 

JJ  Pts.  Fardes .  3.50 

California,  quart  tins,  large . — .  3 , 50 

"  pint  tins,  large .  2.15 

“  quart  tins,  medium- .  3.00 

Olive  Oil — Imported. 

Benin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz- .  4.90 

pinta,  s  doz . — .  t. 90 

“  JJ  pints,  a  dos- . — . —  1.90 

Rae’s — 

Lucca,  litre  bottlea,  1  doz . . .  13.50 

“  25-02.  bottles,  x  doz . . . .  10.00 

"  Finest  Sublime,  quarts,  t  doi .  7.00 

“  plots,  2  doz .  8.00 

“  “  JJ  pints,  »  doz. .  4.73 

"  “  8-oz.  flasks, 2%  doz.  8.00 

"  zs-oz.  flasks,  a  JJ  dos.  10.50 

“  Sublime,  8-02.  flasks,  sJJ  doz. .  7.50 

"  "  za-oi.  flasks,  sJJ  doz. .  9.50 

Finest  Sublime,  1  gal.,  10  In  case . per  gal.  9.85 

5  gal.,  1  ora  in  case,  “  a. 7; 
“  1  quart,  40  to  case...  "  3.10 

Sublime,  1 -quart  tins,  40  to  case . e.95 

“  JJ-gul.  tins,  20  to  case .  9.80 

“  i-gal.  tins,  «o  to  cue— . . 9.70 

"  5 -gal.  tins,  1  or  2  to  case- . .  2.60 

Nicdle — 

Large  bottles,  1  dos . . .  8.60 

Medium  bottles,  2  doz .  9. 10 

Small  bottles,  sdoz . . .  10.00 

5-gal.  tins,,*  to  case. . . . . . .  31.15 

t-gal.  tins,  4  to  case. .  i».95 

JJ-gal.  tins,  8  to  case . — . .  14.  to 

33-02.  tins,  25  to  case .  »J-8| 

Trade  discounts  on  quantity. 

Oliver’s — 

1  doz.  large . 7.00 

s  doz.  medium .  7. 75 

e  doz.  small . 4.75 

6  i-gal.  tins . per  gal.  2.35 

10  JJ-gal.  tins. .  “  2. jo 

20  JJ-gal.  tins. . . . . . -  *•  2.60 

American  Oil. 

Per  doz 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  dot . 90 

*'  No.  39,  1  doi. .  2.85 

Keystone,  bottles,  2  doz. . -  .90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  90,  full,  10  lbs . 37 

24  x  36,  full,  20  lbs . 80 

18  x  94,  full,  10  lbs . 37 JJ 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  In  bundle . 11 

Roll,  groceri’,  9,  12,  15,  18,  >0  er  24  Inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  is,  15,  18,  to  or  24 

Inches  wide . 03  JJ 

Glazed  fibre,  is,  15,  18,  20  or  24  Inches 

wide . 03# 

Glazed  rilk  parchment,  is,  15,  18,  so  or  04 

Inches  wide . 

White  tea,  is  x  16,  reg . per  package 


Wax  butter . . 

Parchment  butter,  9  x  re... 


03H 

•»♦ 

.11 

•17* 


Toilet  Paper. 


roe  3-cent  rolls . 

100  5 -cent  pecks . ... 

ree  xo-cont  rolls . . 

100  10-cent  peaks..—.. 


Per  case. 
»•  3* *o 

...  s.rs 

—  6.50 

-  6. jo 


Paper  Bags. 

Price  per  1,000  and  not  less  than  JJ  M  lets.  In 
original  shipping  bales,  j  per  cent.  Special  Discount. 

Hi 

9  <  9  5  „  c®* 


than  500  iota. 
. per  M.  4.00 

“  175 

"  11. sj 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.7J 

“  ",  quarts .  “  5.75 

10-01.  jars .  “  2.50 

“  10-lb.  palls . per  pall  2.50 

Tripe,  10-lb.  palls .  “  .90 

5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails. . per  pall  1.00 

“  5-gal.  kegs . per  keg  225 

Pickled  Beef  Salad,  in  glass . per  dor.  1.10 

“  Tripe,  in  glass .  “  j.io 

“  Ox  Heart,  in  glass .  11  1.10 

“  Pigs’ Feet,  in  glass .  "  r.io 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pau  .50 

“  sodb.paUs . — . .  "  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  bbls.,  aj  lbs . . . 18  JJ 


Loose,  bbls.,  30  lbs . - _ 

JJ-lb.  packages,  11-lb.  boxes . 20 


.18 


POPPING  CORN. 

Brad’s  11  Tip-Top  ■  Per  case 

jo  10-01.  packages- 1.7; 

ton  vrWba  11  «  as 


tQO  1 0-0 a. 
*4  20-08. 
40  3002 


il 

ii 


•USSSSSMSSISSStHtsMStMlr 


y  etrwni  n>Mu •  am 

LX-L,  40  is,  White  Rice. 


J.23 

t.6o 

3.00 

S.2J 


PEANUT  BUTTER.  * 

McLaran’s —  Per  dor. 

Small,  9  doz . 90 

Medium,  2  doz.. . . .  1 . 30 

Large,  1  doz . . . . .  9.75 

Peanutene,  No.  9  jars,  a  doz . . .  1.85 

_  ",  ,  No.  4  jars,  j  dos . 9sJJ 

Beardsley’s —  Per  doz. 

Small  jars,  s  doz . . . .  .90 

Medium  jara,  2  doz . . .  1.95 

Large  jars,  1  doz - - — . .  2.25 

PICKLES. 

45  gals.,  1200s,  H.  G.  &  Co .  8.25 

45  gals.,  2500s,  Williams  Bros.,  fancy . . 

10  gals.,  300s,  “  2.25 

10  gals.,  450s,  *'  2.65 

10  gals.,  600s,  “  2.65 

16  gals.,  6009,  "  4.50 

16  gals.,  600s,  '*  dills . . .  4.50 

45  gals.,  1400s,  "  "  .  10.25 

C.  &  B.,  Chow  Or  Gherkins,  pints .  3.30 

“  “  naif-pints .  2.40 

Celery  Sauce,  Yorkshire,  2  doz . per  doz.  .92JJ 

Chow,  "  pints  2  doz.  “  .92JJ 

Gherkins,  sour,  "  “  “  "  .92* 

Mixed,  "  *•  "  «  <<  .92JJ 

Assorted,  "  "  “  “  "  -92* 

Gherkins,  sweet,  "  11  11  "  1.20 

White  Onions,  "  “  “  "  1.35 

Sweet  Pickles,  500a  to  600s.  5  gal . per  keg  2. 75 

x.oooe,  5  gal......... . .  “  3.40 

“  9,000s,  5  gal .  **  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  a(  s  gal .  1.75 

Chow  and  Mixed  Pickles,  a  gal . per  pail  1.00 

Williams  Bros. —  Per  dos. 

No.  8,  Sour  Gherkins,  9  dos_ . 85 

No.  8,  Sweet  Gherkins,  a  dor . 85 

No.  8,  Sour  Mixed,  2  doz.— . . . 85 

No.  8,  Sour,  assorted,  2  doz . 85 

No.  8,  Chow-Chow,  2  do*. . 85 

No.  8,  Onions,  2  doz . . . 87JJ 

VINEGAR. 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old.  bbtew . . . 16 

"  40  grain,  bbls . .  .if 

Pure  Cider,  40  grain . .  re 

"  45  grain . - . 

Corson's  Gold  Seal  Oder,  pure  apple . 

White  Wine.  90  degrees . .  .se 

Crown  brand,  pure  cider,  quarts— . per  dot.  .90 

White,  distilled,  40  grain . 08 

"  "  45  grain . 09 

"  "  extra  strength . . . if 

Crosse  &  Blackwell’s . . — . pee  dot.  2  eo 

PROVISIONS. 

Hams,  9klnback,  18-ao  lbs . . . 15% 

"  14-16  lbs . 15)4 

“  10-12  lbs . itU 

Picnics  6-8  lbs . . . . . 13 

N.  Y.  shoulders,  ro-19  lbs ...  . . 

Dried  Beef,  sets  dty  smoked . . . — .  .  18 

”  tenders  and  Knocks— . . . 18 

••  flats . 

*'  air  dried,  sets . 

“  “  tenders  and  knucks . si 

Jersey  Pork,  butt . . . ....per  bbl.  24.50 

“  family . — .  *•  27.00 

Breakfast  Bacon,  rib  In . . .  .16 

“  boneless . . . — .  .17 

S.  P.  Bellies  14-13  lbs . . . . . . 14JJ 

Bologna,  aj-lb.  boxes . . . 

Boiled  Boneless  Ham . as 

Beef  Tongues,  smoked,  5-6  lbs . — . .  10. oe 

Cooked  Compressed  Ham,  93-lb.  boxes . 

Covered  Hams,  V-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  JJ-ceot  extra. 

Armour  &  Co.- 

Star  Hams,  regular,  10  to  is  lba_  •  IMiltMMMW 

“  IS  to  14  lbs- . . 

"  "  14  to  t6  lbs- . . 

"  skinbacks . . . . 

Shield  Hams,  10  lb.  average. . . . — 

M  Ifl  ** 

*■  e  esteaeaoe  sees  ••  ess etl 

«  14  •*  . . . . 

••  .2  « 

•  u  eee e teeoea •  ee s esses  sat 

»»  .ft  M 

.  e  s easts  ees s less e eee set 

H  .  . 

Plenlo  Hams,  5  to  6  lbs _ — . . . . 

“  6  to  8  Iba— . . 

Star  Smoked  Ox  Tongues,  long  cut—,,..—,, 

"  •*  short  i 

Beef  Bologna . . 

Shield  Parafined  Bologna.. . 

Berliner  Ham . — — _ 

New  Orleans  Luncheon  Meal—,, 

Star  Cooked  Ox  Tongue,.,— .... 


•  »«K 

•  »«* 

•  «7 

•  «5 

•  «S 

•  >5 

•  IS 

•  >J 

•  «5* 

•  »3 
•»3 
••7* 
.18 
.10 

.u 

.N 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


4& 


Nobody  can  make 
a  better  wagon 
than  we  do,,  and 
nobody  can  make 
as  good  a  wagon 
cheaper  :: 


We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 

Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 
PHILADELPHIA,  PA. 


l 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only- — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  T  Of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


For 


67  Years 

we  have  never  found  it 
necessary  to  use  Benzoate 
of  Soda  or  any  chemical  pre¬ 
servatives  or  adulterants  in 


ATMORE'S 

Mince  Meat 

'vuLsC/tU'  'Tt*' 

ATMORE  &  SON,  Philadelphia. 

Members  ol  The  American  Assn,  lor  the  Promotion  of  Parity  In  Food  Products. 


LET  YOUR  CUSTOMERS  DECIDE  THE 
PURE  FOOD  QUESTION  FOR  YOU 

Whether  or  not  the  Government  finally  for¬ 
bids  the  use  of  chemical  preservatives  in  foods 
is  after  all  of  small  importance  in  comparison 
with  what  the  people  want  who  buy  your 
goods.  We  believe  that  pure  goods  are  the 
only  kind  on  which  to  build  a  lasting  success. 

HEINZ 

57  VARI  ETI  ES 

PURE  FOOD  PRODUCTS 

are  guaranteed  to  meet  every  demand  of  your 
trade.  They  contain  no  drugs  or  chemicals  of 
any  kind,  and  you  are  authorized  to  refund 
the  purchase  price  if  they  fail  to  please  your 
customer.  Can  you  think  of  any  stronger 
guarantee  than  this  ? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 
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Swift  &  Co.— 

Premium  brand  Hams,  8  to  xo  lbs.... 

is  lb.. 


44  “  14  to  16  lbs . 

"  44  18  lb . . 

41  44  skinned,  i8-ao  lbs... 

“  rt  boiled,  skinned,  fat- 

less  . . . 

“  Bacon . . . . 

“  Dried  Beef,  insides . 

H  fteef  Tonsroes.  short  cut. 

Winchester  brand  Hams,  skinned,  all  aver.. 

44  “  8  to  10  lbs.  aver..* 

44  “  12  lbs.  aver . 

“  44  14  to  16  lbs.  aver... 

44  44  16  to  18  lbs.  aver  .. 

Picnic.. 


•17 

•17 

•17 

•*7 

.18 

.26 

.22 

.30 

.19 

.15% 

■  15 Vi 

■  I5H 
■ii% 


Above  average  loose,  if  packed  %  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb. 

Tierces,  about  340  lbs . 14% 

Plain  tubs,  50  and  60-lb.  cans . 15% 

10-lb.  tin  pails,  60  lbs . 15 % 

5-lb.  “  60  lbs . 15% 

3-lb.  “  60  lbs— . ™..  .15%  -is 

Armour's — 

Shield  Pure,  60-lb.  tubs .  15% 

Simon  Pure  Leaf,  3s,  5s  and  108 . 

White  Cloud  Compound,  tubs . 

“  "  tierces . 

Vegetole,  tierces . 

“  tuns . . . 

Swift  &  Co. — 

Premium  brand,  tierces . -  .15% 

Silver  Leaf  brand,  tierces.™ . — . 14% 

Jewel,  compound,  tierces- . - . .  .11 

Cotosuet,  tierces . . . . . 11% 


per  lb. 

•1®% 

.IX 

.11% 

. 11 Vi 


I7K 

.II1/ 

■  ll/e 

.11% 

■  11% 


DRESSED  MEATS. 


City  Dressed  Beef — 

Choice,  native. . 

Common . 

Western  Dressed  Beef- 

Choice,  native  cattle . 

Common  to  fair . - 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

"  180  lbs . 

"  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  "  culls  . 

Sheep,  choice . 

“  medium . . . 


Per  lb. 

■  •7%--°9 
,c6  -.07 

•°7*-°9 
o4  -.07 

.is  -.14 
.12  -.14 

,ii%-.is 
.11%-. 12 
.11%-.  12 
.11%-. 12 
.11%-.  IS 

.10  -.13 

IO 

.09  -.IO 

.08  -.09 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each  -  .  75 

Cow  Tongues . 5°  *  -7° 

Calf  Heads,  scalded  . 50  -  .75 

Sweetbreads,  veal . per  pair  .40  -  .50 

"  beef . per  doz.  -1.00 

Calf  Livers . per  lb.  .ao  -.25 

Beef  Kidneys . per  doz.  -1.00 

Beef  Livers .  -  .06 

Ox  Tails . per  doz.  .50  -.65 

Hearts,  beef. . per  lb.  .03  -  .05 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Freeh  Pork,  loins,  city . 13  -  .14% 

'*  “  western- . .13  -.14% 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 26  -.28 

14  young  toms,  15  to  17  lbs . 26  -.28 

Old  hens  and  toms . 23  -.25 

Common  to  good . 20  -.22 

Broilers — 

Philadelphia,  fresh  killed,  3  lbt.  and 

under  to  pair,  fancy . >5  7.28 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 

to  pair . 34  -.28 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 25  -.28 

Western,  4  to  4%  lbs.  to  pair,  fancy . 19  -.22 

44  3  t0  3X  lb*,  to  pair,  fancy . 19  -.23 

*4  fair  to  good . 15  -.17 

Fowls — 

Weetern,  fancy . 18  -.19 

Heavy  Roasters,  4  to  5  lbs... . 30  -.22 

Fair  to  good. . 18  -.  19 

Old  cocks . 

Sauab#—  Per  do*. 

Prime,  large,  fancy .  3.50-4.50 

Mixed, .  *•  75-3- 75 

Dark .  1.50-e  00 

LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  i%  to  a  lbs . 18  -.20 

Large  Springers . . . 16  -.18 

Fowls  . 16  17 

Roosters . - . .  .u  _.ia 

Ducks . 


. «5  -.16 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 

Small,  or  xoc.  size,  a  do* . per  do*. 

1  do* .  44 

Large,  or  33c.  si*e,  1  do*. . .  44 

x  4b  .  cans,  1  do* .  oer  case 

S-lb.  cans,  %  do*. . . . J « 


SAUER  KRAUT. 

Extra  quality,  long  cut,  about  52  gal 

“  15-gai.  kegs . . . ;;;;; 

Webster,  No.  j,  fancy,  N.  Y.  State,  s  doz  - 
Compass,  No.  3,  2  doz . 


6.15 

*•55 

*5 

.lo 
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PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

“  "  No.  2,  1  doz .  4. 10 

"  "  No.  3,  %  doz . -  6.30 

“  “  No.  4,  %  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz . - .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.10 

No.  1,  cans,  1  doz .  2.30 

No.  2,  cans,  1  doz .  4.10 

No.  3,  cans,  %  doz . . . 3.35 

No.  4,  cans,  %  doz— . . 4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies —  Per  doz. 

No.  32,  jars . 97% 

No.  5,  toy  palls .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers- . .  .83 

National,  No.  10,  tumblers . 72^ 

“  No.  6,  tumbler* . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . .13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  4#-lb.  toy  pails,  %  do* .  4-15 

Fruit  Butters —  Per  doz. 

Apple,  No.  2a,  jars . 98 

44  Southwark,  No.  3,  tins .  x.oo 

"  No.  5,  toy  pails .  3.70 

44  30-lb.  pails . per  pail  1.08 

44  20  lb.  crocks . per  lb.  .07^ 

14  Schimmel's,  30-lb.  pails .  44  .06 

Prune,  30-lb.  pails .  44  .07 ^ 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  a  doz... . 1.70 

Southwark,  assorted,  jars,  a  do* . 93 

Orange  Marmalade — 

Hartley's,  imported .  x.8o 

Schimmel's,  pure .  x.65 

Warrock’8  Guava  Jelly — 

x-lb.  tumblers . *. .  4. 00 

K-lb.  “  *.aj 

FRESH  FRUIT  JAMS. 

Curtice  Bro..-  H  In  No' *  ** No' 1 

tins,  per  doz.  jars,perdoz. 

Strawberry  Jam .  $1.25 

Raspberry  Jam .  x.a5 

Raspberry  and  Currant  Jam..  i .  25 

Cherry  Jam .  1.25 

Apricot  Jam .  1.25 

Red  Currant  Tam .  x .  25 

Quince  (sliced)  Jam .  1.25 

Peach  Jam .  x.25 

Pear  Jam . 1.25 

Blackberry  Jam .  1.25 

Gooseberry  Jam .  1.25 

Green  Gage  Jam . 

Damson  Jam .  1.35 

Grape  Jam .  x.25 

Orange  Marmalade .  1.35 

Pineapple  Marmalade .  x.*5 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . . 

Tins  packed  in  cases  of  four  dozen  each.  Glass  jars 
packed  in  cases  ot  two  dozen  each. 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

jc.  sz.  10c. sz.  25c.  sz. 

Castor  Oil . 43  .83  1.23 

Sweet  Oil . 45  .73  . 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor .  .  .85  1.95 

Spirits  Painters’ Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.93 

Glycerine . .45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . - . 45  .85  1.93 

Turlington  Balsam . 45  .83  1.93 

Golden  Tincture . 43  .83  1.93 

Tincture  Arnica . 83  . 

Balsam  de  Malta . 43  .83  1.93 

Bateman  Drops,  rd  bots . 43  .83  1.93 

Godfrey’s  Cordial,  rd  bots . 43  .83  1.93 

Turpentine . .43  .83  s.95 

Laudanum,  isc.  size . per  doz.  .88 

“  25c.  size .  "  1.93 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . ™ . per  lb.  .03 

Borax,  powdered  bulk™ . per  lb.  .07 

"  lump,  bulk .  ■'  .06 

Butter  Color,  W.  &  R . per  dos.  3.00 

Bluestone,  balk. . ....per  lb.  .08 

Copperas .  "  .01% 

Camphor,  gum,  i-oz.  blocks .  "  .05 

"  flakes,  250-lb.  bbls .  "  .02% 

“  **  less  quantity .  "  .03% 

"  Tar  Balls,  350-lb.  bbls . .  •*  .eoS 

”  "  has  quantity .  “  -03% 

Castoria,  Fletcher’s™ . per  dos.  2 . 80 

"  Pitcher’s..™. . .„.  *• 

Carbonate  of  Ammonia . . . per  lb.  .11 

Epsom  Salts . . .  “  .  M 

Glauber  Salts™ . . . ••  .01% 

Glue,  ordinary . . . . . _ .  **  .00U 

'*  white . . . . .  " 

Gam  Arabic . „ . „ . “  y, 

Haarlem  Oil . . . per  dos.  .  30 

Husband’s  Magnesia™ . **  *  85 

Jamaica  Ginger,  Hires',  flasks.. . •'  . 90 

Licorice,  P.  &  S.,  sc.  stick,  imported,  per  doz.  .  36 

“  M.  &  R.,  t-lb.  boxes . per  lb.  .23 

“  lozenges,  5-lb.  boxes  "  .*7 

"  4«,  6e,  8e,  ia,  16s,  s4b.  boxes  '*  .24 

"  «>Ot - - - **  .11 

Putty,  25-lb.  cane . per  100  lbs.  1.(0 

'*  so-Ib.  cans .  "  j. 55 

Petroleum  Jelly,  screw  top,  jc.  size  ...per  doz.  .  33 
"  "  IOC.  size ._  "  .73 


$1.35 

$1.65 

1.25 

1.63 

1.35 

1.35 

1.65 

1.25 

1.65 

1.25 

1.65 

1.25 

1.65 

1.35 

1.65 

1.25 

1.65 

1.35 

1.65 

1.25 

1.65 

1.25 

1. 6s 

x-*5 

1.65 

1.25 

1.65 

1.35 

1.65 

J.«5 

1.65 
1.65 
1. 65 
1.65 
1.65 
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Paris  Gieen,  100-125-lb.  kegs . per  lb.  .24% 

%-lb.  packages .  "  .29 

“  %-lb.  packages .  “  .28 

"  x-lb.  packages .  "  .27 

Rosin .  "  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  “  . per  gross  9.00 

Roachsault,  10c.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06% 

“  granulated,  about  100-lb.  kegs  “  06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

100-lb.  bags  .  a. 35 

"  less  quantity . per  lb.  .03% 

Venetian  Red . . . f. . .  “  .01 

Whiting.™ . «  ,02 

Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . . 

No.  10 . . 

Tube  V . 7s 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  44  *  .03 

Silver  Sand . . . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  “  x.oo 

“  gallons.... . each  .30 

“  ft  bbls .  -  3.50 

"  bbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord's  Magic  Medicine,  25c.  size .  *.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size. .  4 . 00 
"  *  ’  aers.ioc. 


75 


Reliable  Brand  Headache  Powders.xoc.  size 

Extracts  and  Essences. 

McCormick  &  Co. ,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  2  size  .85 
No.  3  size  1.75 

•  No.  4  size  2.00 

Lemon,  No.  1  slxc . 90 

Orange,  No.  ■  size— . . . 90 


SAUER'S 

PURE 

EXTRACT  S 

For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  your  Grocers  I0«& 25 C 

L  Aucrsi  SALC  or  ANY  ITRANO  IN  tms  VJNiYCtJ  ST  ATT*. 


Sauer's  Flavoring  Extracts— 

No."  1,  Lemon  and  Vanilla...™ . 45 

No.  2,  Vanilla  and  Rose . . . 00 

No.  *,  Lemon  and  assorted . 85 

No.  4,  “  “  .  2.00 

No.  4,  Vanilla  — .  2  .5 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Noe.  1,  3  and  4 .  11.80 


Bulk 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  x.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet .  1.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Piatachw  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit. .  1.15 

Tea . 

Kitchen  Qui 


pts.  qts.  %  gals.  gals. 


3.00 

3.50 

3.00 


1. 00  1.60 


6.e 

5.00 

4.00 


3.00 


13.00 

10.00 

8.00 


6.0 


•75  5-jo  10.00 


*.25  4.00 


.45 

•75 


7.50 
7.00 
Per  doz. 

Extract  Vanilla,  No.  05 .  2.00 

’*  No.  eX . 80 

**  No.  X . 4s 

Extract  Lemon,  No.  a$ . 

“  No.  tX . 

*•  No.  X. . 

Ingeraotl's  Flavoring  Extracts— 

High  Grade  Vanilla . 

“  Lemon . 

Select  Vanilla . . . 

“  Lemon  . 85 

“  assorted— . . . 85 

"  small  size . . 43 

Mapleine. 

Crescent  Brand —  Per  doz. 

2  oz.  bottle . retail  .35  3.00 

4  oz.  bottle .  44  .60  5.25 

8  oz.  bottle .  *4  1*15  9*5® 

16  oz.  bottle .  44  *.25  x8.oo 

32  oz.  bottle .  44  4.00  35.00 

Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair' s  Liquid  Rennet . . . .  i .  10 

“  Rennet  Tablets,  3  doe— . . .  .73 

Shinn  &  Kirk’s  Liquid  Rennet . .  1.30 

•71 
•48 
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CIDER. 

Corson's — 

Barrels . per  gal.  .16 

1/2  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  per  case 

Duffy's  1843  Apple  Juice,  1  doz.  qts— .  3.50 

“  ’*  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  2  aoz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  dos.  qts .  3.75 

“  “  2  doz.  pts .  4.23 


CHEWING  GUM. 

Adams’,  counter  jars,  xoo  5c.  packages .  2.75 

**  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.35 

Spearmint,  20  packs,  100  pieces.. . .  .55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07^ 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  100-lb.  bags . 05^ 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 03^ 

Japan,  fancy,  100-lb.  bags . 05% 

44  choice,  xoo-lb.  bags... . . . 

Java,  fancy,  polished,  xoo-lb.  baga^ . 05$ 

B.  Fischer  &  Co.— 


ONE  POUND 

FULL  WEIGHT 


Packeo  Exclusively  By 


„  HEAOJRICI 

-  - _ y% 

%  THE  FIIEST  GRADE  PRODUCED 

D.r.rn  r.nnu...  A.  -<  - 

fi 

_ _  _ 

cA&ijfoffa  4* 

Larje)  Disfrlhavra  V  Portrl  Jfice  Id  -T 
Ufukd  Slaiei  , 

Fischer's,  choicest  head,  i-lb.  bags . 

“  *  *^lb., . 

Queen  Quality  head,  i-lb.  bags . 

“  “  3-lb.  bags . 

“  “  s-lb.  bags . 

Coronet,  head,  i  lb.  bags . . 

‘  ‘  3-lb .  bags . 

Imperial,  choicest  Japan  style,  i-lb.  bags . 

“  '•  “  3-lb.  ** 

«  ««  «  5_ib.  '• 

Natural  Pure  Food,  head,  i  lb . 

Extra  fancy  head.  Acme  Brand,  100-lb.  bags 

Fancy  head,  ioo-lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-1d.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Choice  broken,  ioo-lb.  bags . 

Extra  fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags . 

Crushed  head,  choice  broken,  i-lb.  bags . 

East  India  head,  x-lb.  bags . . . 


.07* 

•»7% 

•07 

•07 

•05% 
05% 
•5 
•  oj 
05 

■oW 

o6% 

■05% 

05% 

■o I % 

.04% 

■04 

•07% 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  3.30 

“  60  5-lb.  bags .  4.00 

“  as  14-lb.  bags .  3.75 

30  10-lb.  bags .  3.75 

“  115  2%-lb.  bags  — .  4.00 

Irish  Linen,  250-lb.  bags .  a. 50 

“  56-lb.  bags . §5 

“  s8-lb.  bags . 33 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  380-lb.  bbls .  2.40 

“  180-lb.  sacks .  z.55 

Cheese,  280-lb.  bbls .  s.40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  *.20 

New  Ivory,  24  large  cartons  to  case .  2.30 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  s.8e 

Less  than  5  bbls.  the  list  net:  s  to  9  obis.,  5  per  cent, 
discount;  10  bbls.  or  more,  7%  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  do*. 

Durkee’s,  large,  1  doz . . .  4.00 

"  small,  t  doz.— . 2.40 

Schimmel’s,  small,  s  doz . 87% 

My  Wife’s,  large.  1  doz........™ . 1.30 

“  ■nail,  2  doz . . .  1.45 

Snider’s,  pts.,  z  do* .  *.30 


SAL  SODA. 

Bbls.,  375  lbs . . . . . 

Kegs,  150  lbs . . 

60-lb.  boxes,  balk  or  granulated..™.... 


Hanson's  Jnnket  Tablets,  ]  dos . 

Union  Tablets,  3  dos 
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NO  SPRINGS 


Our  Guarantee 


Merchant’s  Side 


We  guarantee  to  give  you  a  better  comput¬ 
ing  scale  for  less  money  than  you  can  get 
from  any  other  source  in  the  world. 


Customer's  Side 


fa  102  STYLES  AND  SIZES 

.  *  ^7  CO  Scales  adapted  to 

I  riCCS  as  low  as  Cp  O  /  .OV_/  all  kinds  of  business 


& 


Because  they  contain  no  springs  and  because  of  These  tremendous  money-saving  ad- 
their  superior  construction  Toledo  scales  are  the  vantages  are  now  available  to  even  the 
most  sensitive,  the  most  reliable  and  the  most  dur-  smallest  store-keeper, 
able  scales  made.  They  are  not  affected  by 
changes  in  temperature,  therefore  always 
give  correct  weight  and  values  and  never 
get  out  of  balance. 


The  Toledo  is  the  original 
Springless  Automatic  Comput¬ 
ing  Scale — any  others  are  only 
imitations — and  do  not  contain 
many  of  the  valuable  features 
of  the  Toledo. 


Toledo  Computing  Scale  Co. 


MAKERS  OF  HONEST  SCALES 


Toledo,  0»,  U»  S» 


Philadelphia  Office,  1219  Filbert  St. 
New  York  Office,  251  West  42nd  St. 


NO  SPRINGS 


Customer’s  Side 


Merchant’s  Side 


Coffee  appearances  are  deceptive, 
some  that  look  good  may  not  taste 
good  in  the  cup  and  vice  versa. 

We  guarantee  to  give  you  the 
exact  goods  you  buy,  not  only  once 
but  all  the  time,  and  assure  you  when 
quality  is  considered  our  price  will  be 
the  lowest. 

Our  reputation  has  been  acquired 
through  nearly  one  hundred  years  of 
fair  business  dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  T  ea  and  Spices. 


Does  Both 
of  These 


SWh 


\Prm 

Wasdiirtff 

Powder 


First,  pays  you  a  good  profit ;  second,  pleases  your  cus¬ 
tomers.  That’s  why  you  ought  to  PUSH 

Swift’s  Pride  Washing  Powder 

Another  reason  is  our  heavy  advertising  makes  it  sell 
FAST.  Last  but  not  least,  we’re  giving  a  Special  Profit  at 
this  season  that  you  will  find  interesting  if  you  wiite  and 
ask  the  nearest  SWIFT  BRANCH  HOUSE  about  it. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


>3? 


IN  WRITING  TO  ADVERTISERS  KINDLY 


MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


48 


GROCERY  -WORLD  AND  GENERAL  MERCHANT 


-29- 

SAUCES. 

Lea  &  Perrins’ —  Per  dor. 

Woreatershire,  quarts . . . 7.50 

pints . ....  4.  jo 

}4  pints .  a. 50 

Snider’s — 

Chili,  No.  16,  1  dor .  3.3] 

"  No.  8,  2  dor . . .  1.3$ 

Oyster  Cocktail,  No.  16, 1  dor .  3.33 

No.  8,  3  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  3  doz . 87 

North  of  England,  No.  8,  a  doz. . 8254 

Chef,  a  doz . 75 

Campbell’s,  Chili,  10c.  size,  bottles . 90 


SEEDS. 

Per  lb. 

Canary  . .  .03 

“  bush.  60-lb .  2.40 

Caraway . 09 

Celery . 17 

Coriander,  bleached . .  .05 

Hemp . 04 

“  bush.  40  lb .  1 .65 

Mustard,  Brown . o6)4 

Mustard,  Yellow . 06  y2 

Poppy . 07 

Rape . 06 

"  bush .  a. 50 

Sunflower,  per  lb . 05% 


SODA. 

Bl-Carb.,  zi3  lbs.,  kegs . ~ . keg  s.30 

Bi-Carb.,  bulk,  less  quantity. — . per  lb.  .03# 

Babbitt's  Soda,  54-lb.  pkgs.,  35  lbs .  “  .05H 

Arm  8t  Hammer  bd.,  Vs,  36  lbs . ....  “  .05% 

"  “  “  lbs.,  36  lbs .  "  .04  Js 

"  "  “  X.%,36lb* .  "  .05V 

Saleratus,  Babbitt’s  bd.,  34s,  35-tb.  bxs.  “  .0354 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large, 30  In  case .  3.00 

Smsul,  100  In  case . .' .  7.30 

Nips,  100  In  case .  6.5a 

Rebate  of  30  cents  per  case  on  five-case  lots. 


SOFT  DRINKS. 

Per  doz. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz. .  3.10 

Sarsaparilla,  extra  quality,  pints,  3  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz .  9.10 

Birch  Beer  extra  quality,  pints,  a  doz .  9.  to 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  3  doz .  9. 10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  9  doz.  in  crate,  per 

crate .  1 .  go 

Root  Beer  Extract,  Hires’ ,'  1  doz .  1.50 

Hires'  Root  Beer,  Carbonated,  3  doz . 87 % 

Hires'  Ginger  Ale,  Carbonated,  3  doz . 87  54 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.25 

“  “  pints,  3  doz .  4.73 

"  "  "  }4-pints,  3  doz .  4.50 

“  4-ounce, 6  doz .  5.00 

"  Ji-gallons,  8  bottles  3.00 

3  per  cent,  discount  on  3  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

KUenatub,  34  gross- . . 7. .  3.30 

Bon  Ami,  10-cent  size . 34  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .73 

Putz  Liquid,  large,  3  doz . per  gross  i6.so 

“  “  ,T  3  doz . per  doz.  1.43 

"  “  email . per  gross  7.00 

"  *'  “  . per  doz.  .6a 

Putz  Paste,  large . - . per  doz.  .  33 
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Grand  Pa’s,  large.., 


Ivory _ —.. 

**  small _ 

Lenox . 

Life  Buoy . . 


ISSSilU  $0 

..um.400 

. . . 


. IOO 

. sentence* . . . . . ..IOO 

Lautz’s  Naptha. . . . 

Magic  Cleaner . . . . 

Marseilles,  laundry  size . ..lioo 

"  S-<*nt  size . IOO 

toilet  size . ieo 

Master . IOO 

. .’. . ..."™!T.!ioo 

Miller’s  Naptha . z£o 

Naptha,  Swift’s .  100 

P.&G . 100 

Octagon- . . 

OldMill . .  V  100 

Oqpne..  . . 

01e‘n«.  Conway’s . 60 

Golden . 30 

"  Eavenson’s .  60 

'*  Kirk’s .  fa 

”  Philadelphia,  73  blocks . . 

"  Pennsylvania .  60 

“  Procter  &  Gamble .  73 

"  Young’s  Best .  60 

Pride,  Swift’s . . . 100 

Polo . . . 130 

Quaker  City,  boxes . zoo 

"  tubs . . 

Sunlight,  oval . ....zoo 

“  twin  bars . - . zoo 

Santa  Claus— . zoo 

Saratoga...; . . . zao 

Star . . . - . . . zoo 

Sunny  Monday .  ,00 

White  Cloud... . 

Wool  Soap,  large . zoo 

“  small . - . .zoo 


7.00 
4.00 
3’  35 
*  95 

3.90 

385 

3.00 

6.00 

4.00 

4.00 

3-35 

1.90 
3  5° 
3-7 5 
3-85 
3-9° 
e.90 

3-75 

2.50 

3.Z5 

*•35 

2.07J4 

300 

z.6o 

3.00 

3.80 

3-5° 

«  45 
3.»7  % 

3.85 

3.80 

3-25 

2.1,0 

3-35 

4.00 

3-®5 

6.7s 

4.00 


SOAP — Laundry. 

. 

Bart. 

Less 

than 

5  bxs. 

Accra.. . 

e.e.XftO 

a.  50 

America . 

Bee . 

Be6t,  Babbitt . 

Babbitt's  New  York  City . 

Big  Master . 

Brown . 

....  60 

£ 

3.83 

3.f  5 

Borax,  Dreydoppel . 

2.60 

3.80 

3.80 

3. 60 

4-75 

3-75 

3-75 

"  Pearl  Young  &  Co . 

“  Day  &  Frick,  Novelty . 

....  40 
....  40 

"  Eavenson,  large . . 

"  email . 

“  Kirkman’s . 

....100 

....xoo 

“  Red  Seal . 

'•  Swift’s . 

"  Climax . 

3*  75 

Circus . 

.  10 

Cotton  Oil,  White . 

3*35 

Coal  Oil  Johnny . 

Cygnet  . 

3*  57/3 

Dobbins'  Electric . 

Dewey . 

Fairy . 

Fels-Naptha . 

4.00 

Five  case  lots . 

German  Mottled . tT 

Good  Morning . 

3  os 

Glycerine  Tar . 

Gloss . 
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Toilet  Soaps. 

Buttermilk  Cosmo— . . gross  6.fc 

"  “  . doz.  .60 

Swift's . gross  4. jo 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box  3.35 

Castile,  El  Almoda,  50  zs,  mottled,  green  or 

white . . . .....per  box  4.35 

Castile,  Lexard,  floating . zoo  4.00 

Castile,  Lexard,  floating . 30  2.00 

Castile,  imported.  Conti . - . lb.  .1.34 

“  Conti,  original  boxes . lb.  .  11M 

Cutaneous,  Dr.  Raub’s . doz.  .70 

El derflower,  large  cake . gross  4.40 

Fleur-de-lis . . . <<  !  £ 

“  dos.  .43 

Hearts  and  Flowers . . . ..gross  9.33 

Maxine  Elliott .  "  §.’IO 

Oatmeal.  3  cakes  In  box .  **  3.35 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  V-lb.  bars  to  box . lb.  qq 

Turkish  Bath . j0z.  .40 

Sweetheart,  50  cakes . box  1.90 

“  zoo  cakes . box  3.73 

Swift’s,  Pumice . 4,50 

“  Candia  Glycerine .  30  4.Z5 

“  Raven  Tar . IOo  4.(0 

Witch  Hazel,  3  cakes,  34  gross . gross  3.33 

Swift's . - .  “  3. go 

"  Armour’s . *'  3.50 

Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars . . .  z .  ,4 

Young's,  48  ban .  z.80 

Brooks' Crystal,  zoo  bars .  3.90 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  ban .  - 

“  Hand,  36  bars . .i™  .^s 

Wrigley’s,  zoo  ban .  3,-5 

(SO  bars  free  and  33  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.. . . .  9,33 


Soap  Powder. 

Per  case 

Pearline,  3*  packages . .70 

-  £  •• 

Soaplne,  No.  7,  zoo  packs .  .  j.zz 

No.  zs,  zoo  •'  . 

*’  No.  17,  36  •>  . 

Babbitt’s  Z776  Powder,  zoo  6-oz— .  9.95 

Finola,  100  packages .  3  ,j 

Gold  Dust,  Fairbank’s,  zoo  12-oz.  packages....  4.00 
“  “  344-lb.  “  ...  4.50 

Naptha  Borax,  zoo  packages,  large .  4.73 

"  zoo  s-cent  packages- . 3.7S 

Klrkollne,  white,  34  large  packs .  3.33 

"  "  100  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  z-lb  packages . .  z.st 

Snow  Boy  Washing  Powder,  94  4s . .  4.00 

“  60  50.  pkgs .  9.40 

“  “  3°  No.  2  pkgs...  2  40 

Nine  O’clock  Tea  100  packages .  2,13 

I-V  Washing  Tablets,  3  doz . per  doz!  .  43 

Swift’s  Washing  Powder,  zoo  19 . ’  .’no 

_  "  "  34  4® .  4  00 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine  100  packages .  -  .. 

Old  Dutcn  Cleanser,  48  packages .  3,93 


SPECIALTIES. 

Anker’s  Bouillon  Capsule* . . . j  <*, 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. _ 

5-cent  tins,  a  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz . “ 

34 -lb.  net,  tins,  2  and  4  doz .  “ 

>4-lb.  net,  tins,  2  doz .  " 

z-lb.  net,  tins,  1  doz .  " 

6  lb.  cans,  full  weight . per  lb. 

zo-lb.  cans,  full  weight .  " 


t 

1. 00 
1.90 
3-7° 
•*3 

.22 
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Coleman’s  Mustard,  D.  S.  F. — 

-Hi*’  *j“ . - . . . - — per  doz.  5.40 

73-ID.  . . . . . . .  2.70 

»8-lb.  kegs . . . . 

PeJPPe7—  Bbla.  Boxes.  Cans. 

Black,  High  Grade. . .14  ,z5 

Black,  Low  Grade . .  .11  .14 

White,  High  Grade .  .28  ’-o 

White  Low  Grade . . .  .27 

Red,  High  Grade .  .21  .23 

Red,  Low  Grade .  ,z6  .18 

Cinnamon — 

High  Grade . .23  .23  .35 

Iz2w  Grade . 13  .14  .,6 

Cloves — 

High  Grade............ . 23  .33  .35 

Low  Grade . 17  m 

Allspice — 

High  Grade . . . iz}4  .1254  .1434 

Ginger— 

High  Grade . . a5K  .2634  .2834 

Low  Grade . . .  Ia  .1,  ,IS 

Mace — 

High  Grade . .7S  ... 

Nutmegs —  " 

High  Grade . .  .  ,0 

Mustard-  3  33 

Yellow,  High  Grade. . 19  .30  .93 

Yellow,  Low  Grade . 14  .13  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.—  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . 34-lb.  cartons  .40 

34-lb.  cartons  .73 

Banquet  Brand — Mustard,  Cinnamon,  Pep- 
per,  Cloves,  Ginger,  Allspice, 54-lb.  cartons  .  3s 

34-lb.  cartons  .  70 

Bee  Brand,  In  canisters,  above  assortment, 

No.  45  size  .45 
No.  go  size  .8; 


M  ustard — Prepared. 

Campbell’s,  Jar,  2  doz . 

Campbell’s,  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  3  doz- . 

"  "  20,  “  "  . „ . 

Beer  Mug,  fancy,  large  size,  3  doz . 

Lemonade  Glass,  tall,  3  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

3  doz . 

Milk  Jar,  glass  top,  a  doz . . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 
90 
90 


«5 

75 

90 

83 

4*54 
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Mason’s  Stove  Polish,  large . doz.  .75 

„  “  “  regular . M  gro.  i.ij 

Electric  Paste,  34-gross  Boxes.- . . .  4.au 

Magic  Paste,  V-gross  boxes. .  4.73 

Farlor  Prlde,  large  size . per  doz.  .87X 

. per  gross  10.35 

Cliinax  Enamel,  34-gross . per  gross  9.40 

Black  Jack,  54 -grass .  3  7  QO 

Rising  Son . . . .  •*  j ... 

Sun  Paste,  5-cent  size .  ««  4^33 

“  10-cent  size .  •«  . 

X-Ray  Stove  Polish —  ' ' 

s-cent  size.  No.  5,  per  box  of  34 -gross .  1.35 

Per  box  of  54-gross .  3.50 

14  dozen  to  gross . 3.33 

10-cent  size.  No.  10,  per  box  of  34 -gross .  a.az 

Per  box  of  34-gross .  4  c0 

F.  F.  Dailey  Co.—  V 

a-in-z ,  smaller  size . per  doz.  .  75 

s-in-i,  large  size .  <<  3,73 


WHOLE  SPICES. 

_  Per  lb. 

Pepper,  Black . . 

Allspice . 

Mace . ;4i 

Nutmegs,  large . . . z6 

“  medium . . . I2U 

Cinnamon  Bark,  Canton., . . 

Java  Thin  Quills,  j-lb.  rolls..  .40 

"  Saigon . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  .10 

Green  Ginger  Root . 0g 


CORN  STARCH. 

Davis,  48  s-cent  packages . per  case  1.80 

“  36  10-cent  **  .  «<  3.70 

Duryea’s,  40-lb.,  x-lb.  packages . 0734 

''  20-lb.,  “  . . 0734 

Niagara,  40-lb.,  "  . . . oj 

Cream.  48-lb.,  “  . . .  ... 

Klngsford’s,  40-lb.,  “  .  .0734 

“  20-lb.,  •*  . . 07C 

Rex,  40  lb.,  1  lb.  packages . 0334 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge,  -04% 

Excelsior,  24  packs . "  .0|84 

McAllister,  36  packs .  “  .06 

Gold  Medal,  24  packs .  .ozM 

Bird  Gravel — 

Red  or  White,  small,  pkgs . per  doz.  .53 

Red,  large,  36  pkgs .  "  .70 

SUver,  small,  36  pkgs .  “  ,3I 

_  “  ,  lar»e-  36  Pkgs .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

"  Perfection,  a  doz . per  doz.  -4254 

Royal  Glue,  1  doz . per  doz.  .80 

Paist’s  Glue,  1  doz .  “  .40 

Carpet  Tacks,  Wooden  Keg,  % -gross  case, 

assorted,  6,  8,10  s . - . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-0  z .  <•  i0gzz 

8-oz .  <•  .07)4 

10-oz . 7. .  "  .0834 

12-oz .  *«  .0,2 

Matting  Tacks — 

No.  10,  steel . . . per  doz.  .zo 

No.  11,  “  .  “  .za 

No.  12,  “  . **  .14 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fll-Stickon,  V  grass  display  carton.- .  1.20 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . .  a. 15 

Sdcktite  Fly  Paper,  100 . per  case  3.00 

10  cartons- .  “  3.33 

Wax,  White  and  Yellow . per  lb.  .  30 


•9» 

•°354 

.06 


.06M 

06% 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundzy.  40-lb  boxes . 

Patent  Gloss,  crates,  za  6-lb.  wd.  bxs. 

"  Linen  Gloss  3-lb.  cartons . 05 

Klngsford's,  Pare,  3-lb.  cartons . 

Pure  Gloss,  40  1 -lb.  packages . 

Silver  Gloss,  12  6-lb.  wd.  bxs . 07H 

Duryea’s,  Superior,  3-lb.  cartons . 06M 

“  SaUn  Gloss,  lb.  packages . 07V 

"  Superior  B,  bulk . 048 

"  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs.  .0834 

Niagara,  laundry,  so  lb.  bulk . 03V 

“  z-lb.  packages,  48  lie . 05 

"  3-lb.  cartons,  48  lbs . ot 

*'  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

“  64  s-cent  “  .  2  m 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  package*.  . per  package 

arch  Polls"  ’ 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanks. -doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine. .  " 

Texas  Medium  cotton  twine .  " 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  In  j-lb. 

bunches .  " 

Coarse  Hemp  Twine,  8  bails  to  ib.,  In 

5-lb.  bunches . . . per  ib. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  '* 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

"  108  ft.  to  hank. .  " 


•  o854 
•75 

.to 

.18 

.!< 

.90 


.16 

•°7 

1.60 

z.70 


St 


Polish,  20  cakes . per  box 


500 

3.50 


.08 


.50 


Rex  Gloss,  50  lb.  bulk . . 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  34 -gross .  .  00 

"  “  large,  «  .  7.*, 

Liquid,  large,  '•  . .  6.65 

"  “  smaU,  “  .  4.90 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  736 . 43 

Fancy,  No.  748 . 3g 

Choice,  No.  753 . 37 

Cane  Juice . 40-  42 

Black  Strap . Xa 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  x  doz.  No.  3  screw- 

top  cans,  both  freight  paid . . . 40 

Gold  Mine,  in  bbls.,  new  crop . 28 

Fancy,  No.  109 . .a8 

Fancy,  No.  111 . 26 

Prime,  No.  ixo . *5 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 4s 

West  India,  choice,  No.  510,  compound . *j 
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le  Careful  lo  Sag  What  You  Want 


CI  We  still  receive  requests  for  “samples  of  tea  and  cof¬ 
fee  ’’  We  can’t  possibly  do  it.  We  would  almost  surely 
iro  'wrong  if  we  tried  to  guess  the  grades  wanted,  and  it 
wouldn’t  be  practicable  to  send  samples  of  everything. 
Cf  Say  what  you  want  samples  of,  and  we  come  back  at 
you  within  twenty-four  hours.  Not  only  with  the  sam¬ 
ples,  but  with  prices  reasonably  sure  to  be  lower  than  any 
price  you  pay  if  you  buy  from  salesmen. 

<If  We  sell  through  the  mails,  which  charge  no  salaries. 


DURYEE  &  BARWISE  “ro?Jt  sl 


Roasters  and  Packers  TEAS  and  COFFEES 

NEW  YORK 


ESTABLISHED  1897 


CASH  is  the  Thing 


in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 


&  GRflY  I/ 


Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


J.  P.  FORBES,  Coshocton,  Ohio 


What  Other  Breakfast  Food  Pays  You 


■40  PER  CENT.?- 


Does  a  cereal  food  that  pays  40  per  cent,  profit 
interest  you  ?  If  you  aren  t  quite  sure,  figure  up 
what  you  make  on  other  breakfast  foods. 

Our  Gluten  Cereal  costs  you  $1.20  a  dozen  and 
brings  back  $1.80;  that’s  40  per  cent.  And  its  a 
substantial,  honest  product  that  has  won  every  inch 
of  its  way  not  by  advertising,  but  by  merit. 

A.  C.  Godshall  &  Co.,  Incorporated,  Lansdale,  Pa. 


mckon  Op  tin  Pretit  on  LOWMEY’S  COCOS  ^ 

vertlslno  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 

‘The  Walter  M.  Lowney  Company 

BOSTON,  MASS. 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


Cr 


TL 


soaps 


S) 


Young’s  Scouring 
Soap 

Cygnet  Soap 


if 


CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Established  1877 


* 


* 


Vegetable 
Display 
.  Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

81  Cox  Street 
Galesburg,  Illinois 


■ 


TRY  THE  MATCH,  THEN  JUDGE 

Try  the  Ohio  Blue  Tip  Match  (independent)  side  by  side 
with  others.  If  you’ll  do  that  we  need  say  no  more  The  match 
is  our  strongest  advertisement,  and  if  you  can  t  admit  that  we 

don’t  want  your  business. 

This  match  pays  you  81  per  cent,  profat. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  41 1  Marshall  Street 
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Glucose. 

Best,  for  confectionery .  a.6©2! 

HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07 % 

iiomesuc,  barrels . per  gal.  .73 

Seiser's,  lunch  bottles,  3  doz . per  dox.  .95 

Seiser's,  medium  bottles,  a  doz .  “  1.35 

Schimmel's,  io-oz.  bottles,  a  doz.  in  case .  1.45 


New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Honey —  Per  dox. 

No.  x  jar,  x  doz.  in  case .  a. 40 

No.  a  .jar,  a  doz.  in  case . x.50 

No  3  jar,  3  doz.  in  case . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  dub,  Mason's  Quart  Jars —  Per  dox. 

4  doz.  in  barrel . 9a % 

x  doz.  in  case . .  .05 

Lyle's  Imported,  No.  a  cans,  a  doz .  1.95 

Globe,  No.  a  tins,  a  doz . 80 

Globe,  No.  2%  tins,  a  doz . 96 

Globe,  No.  5  tins,  x  doz .  1.87 

Globe,  No.  10  tins,  %  doz .  1.77 

Banner  in  jars,  compound . 9a % 

White  Clover,  in  jars,  compound . 90 

Purina  Pancake  Syrup,  36  pts .  a. 30 

**  “  34  qts .  4.00 

“  “  1  a  %  gals .  7.00 

”  44  6  gals .  ia.oo 

*Karo,  10-cent  size,  a  doz . per  case  x .  80 

Karo,  2 v cent  size,  1  doz .  “  a. 20 

Duff's  Molasses —  Per  dox. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

%-gal.  cans,  screw  cap,  x  doz.  to  case .  3.50 

Qt,  cans,  screw  cap,  a  doz.  to  case .  1.85 

Palmetto — 

No.  xo  cans,  short  gal.,  screw  cap,  %  dox. 

to  case .  5. ao 

No.  5  cans,  short  %-gz  1.,  screw  cap,  x  dox. 

to  case .  a. 80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1.40 

No.  a  cans,  a  lb.  size,  plain  top,  3  doz.  to 

case . .. . 97% 

Red  River — 

No.  2%  cans,  a %  lb.  size,  plain  top,  a  doz. 

to  case . .  1. 00 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup,  2s .  3.6a 

MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup—  Per  dox. 

Gal.  cans,  6  in  case . . .  13.50 

%-ged.  cans,  12  in  case .  7.35 

Qt.  cans,  24  in  case . . .  4.12^ 

Ft.  cans,  24  in  case .  a. 50 


Small  Motors' 

=  IN  THE  = 

GroceryStore 

<]f  The  use  of  the  small 
motor  in  the  grocery- 
store  has  proven  a  great 
time  and  labor  economi¬ 
zer  grinding  your  coffee, 
chopping  your  beef,  run¬ 
ning  your  ventilating 
fans,  operating  your  re¬ 
frigerator  by  electricity 
is  the  progressive  sign 
worn  by  all  grocery 
stores  making  a  general 
use  of  electricity. 

<ir  You  will  have  to  use 
electricity  some  time, 
why  not  begin  now  ? 

The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 


—34— 


—35— 


?t.  bottles,  is  In  case . . . 4.30 

t.  bottles,  34  in  case . . .  2.50 

Fives  bottles,  34  in  case . . . . .  3.73 

Jacket  cans . . . per  gal.  1 . 00 

Vermont,  gal.  tins . . . per  gal.  i.s; 

„  “  H-g»l- tins- .  7*75 

Hazen’s,  qt.  bottles . 4.00 

44  pt.  bottles . . . . .  a. 40 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Syrup —  Per  doz. 

Square  bottles,  a  doz.  in  case...M . . . .  a. 40 

Fruit  jar,  a  doz.  in  case.. . 3.40 

Medium,  a  doz.  in  case .  x.50 

Small,  a  doz.  in  case... . 90 

Square  hill  gals.,  %  doz.  in  case_ .  10.80 

Square  full  %  gads.,  x  doz.  in  case .  6.00 

5-gal.  jacketed  cans .  4.30 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 


Little  Gem,  parlor,  s  string . . .  4.13 

N  U,  No.  6,  split  handles .  3.50 

Leader,  No.  6,  3  string  red  handles .  3.65 

Princess,  No.  4,  Taney  handles .  4.50 

Whisks,  3  sewed .  1.10 

Factory,  heavy .  4.73 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double . .  3.50 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector  . .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

xa6.  Ruby,  single .  x.90 

130,  Little  Gem,  pail  board .  1.35 

14a,  Celery  City .  2.75 


Buckets. 

Per  dos. 


O.  G.,  a  wire  hoops .  1.60 

"  3  wire  hoops .  1.75 

Pine,  a  hoops,  flat .  x  .  50 

"  3  hoops,  flat .  j.65 

Galvanized,  1  a  qt .  1.75 

“  14  qt .  x.90 

Indurated  Fibre .  .  2.  40 


Butter  Dishes. 

No. 

1,  Solid  oval . . . . . 

*,  “  . - 

3,  “  . 

5,  "  . 

1,  Wire  ends.- . 

*,  “  . . 

3.  ;;  - . 

picnic  Plates,  8  in . . . 

“  9  in . 

Crates  contain  350  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper — 

No.  1 . 

No.  a . 

No.  3 . . 

No.  s . . 


Per  M 

•  9* 

1. 15 

1.40 
t-93 

.90 
1. 10 

1.33 

1.85 

3.20 

3.40 


x  .80 
a.  20 


Clothes  Pins. 


Per  box. 

5  gross . 40 

Tibbals  Clothesline  Hooks . per  doz.  .33 

Egg  Crates. 

Perfection .  1.00 

14  xo  sets  fillers .  a. 35 

Standard,  xa  sets  fillers .  x.50 

Star  Egg  Carriers,  No.  x,  2  doz . per  doz.  a. 35 

**  No.  2 .  “  3.50 

Star  Egg  Trays.  No.  1,  x  M . per  M.  3.00 

“  No.  2 . per  doz.  4.50 

Divisions . doz.  sets  .35 


BRUSHES. 
Scrub  Brushes 
No. 

aa,  White  corner . 

S3,  Medium  size . 

37,  Large  . 

13,  Marble,  medium  size . 

oo,  White,  Snap . 

Handy  House . * . 

Jersey  Milk  Can . . 


Per  doz. 


•75 


.85 


x.  10 


.90 

•  45 

•  4* 

2.00 


Stove  Brushes, 

No. 

3,  Straight  Block,  wood  handle . 

21,  X,  crescent  shape . 

x,  Grey  fibre,  strap  handle . 

а,  44  “  . 

б,  Extra  quality,  all  hair . 

Shoe  Brushes. 

No. 

o,  Mexldan  Fibre . 

1,  “  large . 

4,  Bristle  outside . 

5,  All  bristle . 

16X,  All  bristle,  extra  value.. . 

18,  All  bristle,  spotted  white . 


Per  doz. 

.90 

•  1  •  75 
1.20 

.  1.65 

•  *•  75 


Per  doz. 
.  .90 

.  1.30 
1.65 
.  1.75 
,  2.15 

2.80 


This  Message  Points  Out  a  Way  for  Two 
Persons  to  Make  Money — You  and  Us.  ::  :: 

By  dealing  with  us  you  save  money,  time,  energy  and  patience — with  guar¬ 
anteed  satisfactory  results.  All  our  resources  are  placed  at  your  disposal. 
Requests  for  information  or  large  orders  receive  equal  attention.  Write, 
call,  telephone  or  telegraph  if  you  need  goods  in  any  one  of  tire  lines  named 
below.  Do  it  to-day.  To-morrow  doesn’t  belong  to  either  of  us. 

PIE  1*1, AXI  S,  Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories’  Agents 
BETTER  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  Millions  a  Tear 
PAPER  BAGS,  All  Sizes  and  Shapes 
WRAPPING  PAPER,  All  Weights  and  Grades 
TOILET  PAPER,  Two  Cents  a  Roll  to  Xen 
PARCHMENT  PAPER,  Grease-proof,  Damp-proof 
WAX  PAPERS,  for  Meats,  Flowers,  etc. 

OPEN  END  ENVELOPES  in  Endless  Variety 


HUFF  PAPER  COMPANY,  5th  &  Market  Sts.,  PHILADELPHIA 


MADE  BETTER- SELLS  BETTER 

In  those  words  you  have  the  reason  why  you  should  recommend 
Woodcock  Macaroni  to  your  customers  instead  of  the  imported. 

Its  finer  flavor,  due  to  better  ingredients  and  more  sanitary  making, 
will  so  please  your  customers  they  will  never  stop  buying  it. 

WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 
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Whitewash  Brushes. 

No.  Per  do*. 

6,  6  in.,  White  tampico . 40 

7,  7  l».,  “  . - . . . 4*K 

3,8  m.,  «  . 47K 

6,  5  In.,  Family,  extra  heavy . 80 

8,  6  In.,  -  “  .93 

10,  7  in.,  “  “  i.io 

12,  8  In.,  “  “  .  1. 25 

6,  5  in.,  A.,  hair  bristle .  1.40 

8, 6  in.,  “  1.65 

10,  7  In.,  “  2.00 

i»,  8  in.,  "  2.33 

6,  5  in.,  Ideal,  all  bristle,  3  row .  2 .90 

8, 6  in.  “  “  3  row .  3.25 

Dust  Brushes. 

No.  Per  doz. 

7X,  Fibre,  wire  drawn . 90 

22,  All  hair,  wire  drawn. .  2.25 

28,  White,  wire  drawn .  2.90 

1,  7  in..  All  hair,  flat  end .  2.05 

22  7  In.,  Mixed,  round  end .  2.  to 

xiX,  7  in.,  All  hair,  round  end .  a. as 

TOBACCOS— PLUG. 

Per  lb. 

Deer  Skin,  9  and  16  lb . 37 

Tolly  Tar,  5,  10,  15  and  35  lbs . 39 

Newsboy . 39 

Old  Honesty . 43 

Piper  Heidslck . 64 

Spear  Head .  44 

Standard  Navy .  37 

Toddy ., . 35 

Vinco . 38 

Town  Talk . 38 


SMOKING  TOBACCO. 


Duke's  Mixture. 

Greenback . . 

Green  Turtle .... 

Honest . 

Polar  Bear . 

Sensation . . 

Wild  Rose . 

Omega . 

Union  Leader..., 

Fashion . . 

G.  &  A.  Navy.., 

Hot  Ball . 

Miner's  Extra.. 
Pipe  Smoking... 
Red  Man . . 


Per  lb. 


.t> 


39 

•9 

39 

39 

31 


39 

39 

35 

27 

35 


36 

23 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  rJ4  doz.  packages . per  box  .58 

Yeast  Foam,  1%  doz . .  “  .38 


FLEISCHMANN’S 

COMPRESSED  YEAST 

MBS  NO  EQUAL 


Yon  don’t  need  to 
cut  the  price  to  sell 

MELBOURNE 

FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales ;  people  will  have 
the  best  flour. 

MILLBOURNE  MILLS 
Sixty-third  txnd  Market  Street/* 
Philadelphia,  Pa. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Campaign  of  Resentment  Against  High 
Food  Prices  Still  On 


Cold  Storage  Comes  in  for  Much  Attention,  Notably  in  New 
Jersey  and  Pennsylvania.  Congress  Begins  Widespread 
Investigation.  Canners  Protest  to  Secretary  of  Agriculture. 


The  campaign  of  resentment 
against  the  present  high  food 
prices  has  continued  in  various 
parts  of  the  country  during  the 
week,  though  it  has  brought  out 
practically  nothing  as  yet  which 
is  useful  in  fixing  the  blame,  or 
rather,  in  locating  the  cause  o 
the  trouble.  The  organizec 
efforts  at  boycott  which  appearec 
earlier  in  the  campaign  seems  to 
have  collapsed,  although  the  gen¬ 
eral  demand  for  certain  particu¬ 
larly  high-priced  articles  is  stil 
reduced  on  account  of  the  public 
agitation. 

Events  which  transpired  in  Con¬ 
gress  during  the  week  show  an  ap 
parent  sincere  intention  to  make  an 
investigation  into  food  prices  which 
will  cover  the  entire  country.  The 
following  resolution  was  adopted 
in  the  House  during  the  week 

Resolved,  That  the  Committee  on 
Ways  and  Means  is  hereby  em¬ 
powered  and  directed  to  make  a 
thorough  and  complete  investigation 
into  the  cost  of  living  in  the  United 
States  and  any  alleged  increase 
thereof,  and  the  cost  of  the  neces¬ 
saries  of  life,  including  clothing, 
fuel,  furniture,  meats,  breadstuffs 
and  provisions  generally,  and  imple¬ 
ments,  the  cost  of  production, 
wholesale  and  retail  prices  thereof, 
and  the  rate  of  profit  to  those  who 
sell  and  distribute  the  same,  and  the 
cause  of  such  increased  cost  and 
prices,  and  whether  and  in  what 
manner  such  cost  and  prices  are 
affected,  increased  or  otherwise,  by 
any  laws  of  the  United  States  and 
to  investigate,  recommend  and  re¬ 
port  such  legislation  as  will,  in  its 
judgment,  contribute  to  restore  such 
prices  to  their  normal  level;  that 
said  committee  is  further  authorized 
to  investigate  and  report,  during  the 
same  period,  the  cost  of  living  and 
of  the  necessaries  of  life  as  afore¬ 
said  in  foreign  countries  and  if  such 
cost  has  increased,  the  cause  thereof. 

Said  committee  and  any  subcom¬ 
mittees  thereof  shall  have  power 
to  sit  in  Washington  or  elsewhere 
in  the  United  States  during  the 
sessions  of  the  House  or  otherwise, 
to  subpoena  and  examine  wit¬ 
nesses  under  oath,  to  administer 
oaths  to  witnesses,  to  employ  ex¬ 
perts  and  such  other  assistants,  in¬ 
cluding  counsel,  as  it  shall  deem 
necessary,  and  to  send  for  records, 
papers  and  all  other  evidence  that 
may  be  necessary  to  make  the  inves¬ 
tigation  full  and  complete. 

.  All  the  costs  and  expenses  of  such 
investigation,  including  all  necessary 
printing,  shall  be  paid  from  the  con¬ 
tingent  fund  of  the  House  of  Repre¬ 
sentatives. 

The  hearings  of  the  committee 
shall  be  open  to  the  public  and  the 
committee  is  directed  to  include  in 
their  report  the  evidence  taken. 


Another  resolution  was  also  in¬ 
troduced  in  the  same  body, 
though  not  as  yet  adopted,  au¬ 
thorizing  an  investigation  of  the 
so-called  “Beef  Trust”  and  ap¬ 
propriating  $30,000  for  that  pur¬ 
pose.  A  unique  feature  of  this 
resolution  is  a  provision  imposing 
$5,000  fine  and  imprisonment  for 
five  years  upon  witnesses  who  re 
fuse  to  give  information. 

The  United  States  Senate  also 
adopted. a  resolution  of  investiga¬ 
tion  into  the  food  situation  gen¬ 
erally. 

Cold  storage  and  the  alleged 
abuse  of  it  has  come  in  for  much 
attention  during  the  week.  An 
investigation  of  cold  storage  con¬ 
ditions  that  promises  to  be  par 
ticularly  searching  was  begun  by 
the  Hudson  County,  N.  J.,  Grand 
Jury.  This  body  claims  to  have 
learned  that  the  36,000,000  eggs 
in  the  one  storage  house  had  been 
there  since  last  March,  and  be¬ 
side  them  were  more  than  100,000 
pounds  of  poultry  stored  since 
last  April.  These  are  all  in  the 
warehouse  of  the  Union  Terminal 
Cold  Storage  Co.  Officers  of 
other  large  refrigerating  compan¬ 
ies  will  also  appear  before  the 
Grand  Jury,  including  witnesses 
from  Swift  &  Co’s,  branch. 

Legislation  aimed  at  cold  stor¬ 
age  warehouses  is  also  being 
considered  in  Pennsylvania.  In 
Pittsburg  State  Senator  James  L. 
Adams  is  said  to  be  preparing  a 
bill  to  be  presented  to  the  next 
Legislature.  Features  of  this  are 
provisions  for  weekly  reports  of 
their  receipts  of  eggs,  butter, 
meat  and  poultry  to  the  national 
and  also  to  the  State  Pure  Food 
Commission.  The  Commission¬ 
ers  would  retain  charts  showing 
exactly  the  amount  of  food  prod¬ 
ucts  withheld  in  these  warehouses 
from  distribution ;  and  in  times  of 
stringency,  like  the  present,  the 
commissions  could  order  the  cold 
storage  houses  to  place  their 
wares  on  the  market,  thus  making 
a  more  equable  distribution  than 
under  the  present  laws, 
j  One  of  the  week’s  incidents  has 


been  the  sending  of  a  letter  to 
United  States  Secretary  of  Agri¬ 
culture  Wilson  by  the  National 
Canners’  Association,  whose 
members  contend  that  the  Gov¬ 
ernment  should  mention,  when 
discussing  and  investigating  high 
food  prices,  that  canned  goods  are 
not  included,  because  they  are  not 
only  not  high,  but  in  many  cases 
unusually  low.  The  letter  fol¬ 
lows  : — 


Baltimore,  Md.,  February  3,  1910. 
Hon.  James  Wilson,  Secretary, 
Department  of  Agriculture, 
Washington,  D.  C. 

Sir: — I  address  you  as  a  member 
of  the  Executive  Committee  of  the 
National  Canners’  Association, 
whose  president  instructs  me  to  di¬ 
rect  your  attention  to  a  serious  mis¬ 
apprehension  which  likely  is  in  the 
mind  of  the  consuming  public,  occa¬ 
sioned  by  the  investigation  being 
made  through  your  department  of 
the  high  cost  of  “food  products.” 

It  is  more  in  the  nature  of  a  de¬ 
fense  than  in  protest  that  this  mat¬ 
ter  is  brought  to  your  notice  during 
this  time  of  great  public  excitement 
caused  by  boycotts,  protests,  etc. 

Meat,  butter,  eggs  and  other  diet¬ 
ary  articles  are  being  censured  and 
condemned  because  of  their  steady 
advance  in  price,  until  now  the  con¬ 
sumers  are  in  open  revolt.  These 
articles  are  all  embraced  in  the  term 
“food  products.” 

.  The  food  prepared  by  the  canning 
industry,  better  known  as  canned 
goods,  is  also  embraced  in  the  term 
“food  products.”  A  great  injury 
may  be  done  to  a  thriving,  though 
an  entirely  innocent  business,  unless 
it  is  specifically  known  that  fruits 
and  vegetables  in  tins  are  not  in¬ 
cluded,  nor  is  there  reason  they 
should  be  included  in  the  term 
“food  products,”  against  which  there 
is  a  righteous  protest  on  account  of 
the  unreasonable  and  unjustifiable 
price. 

The  fact  is  noted  that  during  a 
given  period  the  price  of  meat 
has  steadily  advanced.  It  is  charged 
a  Trust  regulates  this.  Other  articles 
of  food  upon  which  an  ever  increas¬ 
ing  price  is  made  is  said  to  be  due 
to  combines,  mergers,  syndicates  and 
the  like. 

Canned'  goods  prices  on  the  other 
hand  fluctuate  but  slightly,  and  in 
most  instances  they  steadily  decline. 
At  this  time  canned  goods  are  being 
sold  at  lower  prices  than  was  ever 
before  known,  and  millions  of  tins 
of  tomatoes,  peas  and  other  vege¬ 
tables  and  fruits  have  been  marketed 
at  less  figures  than  the  cost  of  pro¬ 
duction. 

As  against  the  high  prices  of  other 
kinds  of  food  a  comparison  of  a  few 
lines  of  canned  goods  are  given  :- 


1905 

1909 

$  .85 

$  .60 

.90 

•75 

.80 

•65 

1.85 

1-55 

1. 00 

.80 

- - '—l  uyc.  .cv, 

Peas,  per  doz.  tins . 90 

Oysters,  per  doz.  tins  . 

Peaches,  per  doz.  tins  .. 

Spinach,  per  doz.  tins  . .  1.00 

These  prices  have  not  in  any  way 
“been  made,”  or  are  they  “con¬ 
trolled”;  nor  is  there  any  agreement 
to  maintain  or  to  advance,  or  to 
lower  them.  Each  firm  or  corpora¬ 
tion  engaged  in  business,  being  free 
and  independent,  responsible  only  to 
themselves  for  any  prices  they  may 
issue. 

Your  are,  therefore,  respectfully 
requested  to  advise  the  public,  as  far 
as  it  is  in  the  power  of  your  de¬ 
partment  so  to  do,  against  an  im¬ 
pression  which  may  have  been 
gathered  from  the  information  com¬ 
ing  from  your  department,  that  the 
prices  of  canned  goods  are  not  in¬ 


cluded  in  the  public  investigation 
now  being  made. 

The  people  are  refusing  to  buy  the 
food  which  is  said  to  be  controlled. 
The  canners  of  the  United  States 
knowing  their  business  is  conducted 
entirely  free  and  independent  and 
always  within  the  pale  of  the  law, 
invite  the  most  rigid  scrutiny  and 
investigation  on  the  part  of  the  Gov¬ 
ernment  as  to  their  methods  and 
their  prices ;  the  public  having  long 
since  satisfied  itself  as  to  the  purity 
and  wholesomeness  of  its  products. 
Respectfully, 

Hugh  S.  Orem, 

Of  the  Executive  Committee 
National  Canners’  Association. 

During  the  week  the  “Anti- 
Trust  Food  League,”  which  is 
the  national  boycott  movement, 
was  incorporated  under  the  laws 
of  the  District  of  Columbia. 

The  Government’s  action 
against  the  big  Western  packers 
has  been  in  statu  quo  during  the 
week. 


Mr.  Padberg’s  Attack  on 
St.  Louis  Jobbers. 


Criticises  Them  Bitterly  for  Compet¬ 
ing  with  Retailers  for  Groceries  for 
St.  Louis  Institutions. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Cleveland,  Ohio,  Feb.  3,  1910. 
Mr.  Lorenzo  Padberg,  of  St. 
Louis,  Mo.,  a  member  of  the  Na¬ 
tional  Retail  Grocers’  Committee 
on  Manufacturers  and  Retailers, 
has  sent  the  following  communi¬ 
cation  tq  this  office  : — 


As  a  member  on  the  Committee 
on  Manufacturers  and  Wholesalers 
for  the  retail  grocers  of  the  United 
States,  I  would  respectfully  call  the 
attention  of  the  retailers  to  the  at¬ 
titude  of  the  jobbers  of  St.  Louis. 
It  is  fair  to  presume  that  what 
takes  place  in  one  part  of  the 
country,  that  the  same  conditions 
exist  in  nearly  al  other  parts  of 
the  country. 

We,  as  the  retailers,  are  often 
criticised  severely  for  resisting  the 
instrusions  of  the  jobber  into  the 
business  of  the  retailer,  but  that 
should  not  discourage  us. 

While  the  retailer  seems  to  be 
the  under  dog  in  the  game,  de¬ 
spised  and  ridiculed  and  charged 
with  incompetency  by  the  men  who 
depend  on  him  for  their  support, 
it  seems  that  Providence  is  with 
us  retailers  and  we  are  given  an  op¬ 
portunity  to  turn  the  light  on  to 
the  jobbers  and  prove  to  all  that 
our  fight  and  our  attitude  is  a  just 
one. 

There  never  was  a  more  oppor¬ 
tune  time  to  do  this  than  now. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant” 

j  Attorney  and  Counselor  at  Law 

(43(41  Laid  Title  Bid*.,  Philadelphia.  Pa. 

I  Bell.  Spruce  2608-2609 
Telephone!  j  K<7ltoB,(  Rac,  74* 

Corporation  Practice,  Cant  Uadtr  Ftoi  Lavs 


Trait-Mark  Baglitratloa 
Saaaral  Practice 
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First  Blood  for  the  Free  Em¬ 
ployment  Bureau. 

Every  day  new  registrations  are  coming  in  from  employers  who  want  managers 
and  clerks,  and  from  managers  and  clerks  who  want  improved  positions.  The  “Grocery 
World  and  General  Merchant  Free  Employment  Bureau"  is  going  to  be  one  of  the  most 
useful  enterprises  open  to  the  trade.  And  certainly  one  of  the  most  inexpensive,  since 

it  costs  nothing. 

Here  is  a  letter  from  a  clerk  who  registered  with  the  Bureau  only  a  few 
weeks  ago : — 


652  West  Clearfield  St., 

Philadelphia, 

Pa. 

Grocery  World  Pub.  Co., 
Employment  Bureau, 
Phila. ,  Pa. 

Gentlemen 

I  have  gotten  a  situation  in  Wilmington 
through  one  of  you?  letters,  for  which  I  am  much 
obliged  to  you. 

Yours  sincerely, 

No  doubt  about  it,  we  have  the  ideal  plan  of  getting  employer  and  employee 
together.  The  man  in  position  to  use  it  who  doesn’t  use  it  is  an  exceedingly  foolish 
individual,  since  it  doesn’t  cost  him  a  penny  from  beginning  to  end. 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS 


KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 
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Professional  Ad-writer  Libelled  Canned 
Goods  to  Make  a  Point  for 
Stomacli  Tablets 

More  Proof  of  this  Journal’s  Suggestion  that  Offensive  Adver¬ 
tising  Statements  are  Not  Made  by  the  Advertiser,  but  by 
His  Professional  Ad-writer.  The  National  Canners’  Asso¬ 
ciation  Brings  Stuart  Dyspepsia  Tablets  Co.  to  Time  and 
Gets  this  Excuse. 


On  January  12th  a  contract  was 
let  in  St.  Louis  for  goods  to  be 
consumed  by  the  city  institutions, 
namely,  the  City  Hospital,  City 
Female  Hospital,  City  Insane 
Asylum,  City  Workhouse,  City  In¬ 
dustrial  School  and  City  Quaran¬ 
tine.  If  any  concerns  should  be 
classed  as  consumers,  these  surely 
come  under  that  head. 

We  found,  however,  that  whole¬ 
salers  and  retailers  were  both  bid¬ 
ding  for  this  business. 

I  want  to  give  you  the  names  of 
the  successful  bidders,  together  with 
price  at  which  the  goods  are  fur¬ 
nished: — 

Evaporated  apples,  per  pound, 

8  cents,  awarded  to  Teasdale  Co., 
jobbers. 

Apples,  green,  per  barrel,  $5, 
awarded  to  Hartman,  wholesale 
produce  merchant. 

Apricots,  evaporated,  per  pound, 
iijS  cents,  awarded  to  Teasdale, 
jobber. 

Bacon,  sugar  cured,  per  pound, 
16.98.  awarded  to  St.  Louis 
Dressed  Beef  Co.,  packer. 

Pearl  barley,  per  pound, 
cents,  awarded  to  Meyer-Schmid 
Grocery  Co.  (a  jobber  who  just 
purchased  the  stock  of  Peterson 
Co.,  Chicago — the  tenth  purchased 
by  them  up  to  date). 

Lima  beans,  per  pound,  554 
cents,  awarded  to  Meyer-Schmid, 
wholesale  grocers. 

Navy  beans,  per  bushel,  $2.40, 
awarded  to  Teasdale  &  Co.,  job¬ 
bers. 

String  beans,  “Our  Pride,”  per 
dozen,  95  cents,  awarded  to 
Meyer-Schmid  Grocery  Co. 

John  A.  Green, 
Secretary  National  Retail  Gro¬ 
cers’  Association. 


Gigantic  Cereal  Merger  Announced. 

The  reported  consolidation  of 
all  cereal  manufacturing  concerns 
of  Minneapolis,  one  in  Battle 
Creek,  Mich.,  two  in  Chicago  and 
some  in  Iowa,  in  a  new  million 
dollar  corporation  to  handle  the 
output  of  the  breakfast  food  con¬ 
cerns,  was  partly  confirmed  dur¬ 
ing  the  week.  The  Minneapolis 
companies  absorbed  in  the  mer¬ 
ger  are :  The  Northwestern 
Cereal  Corporation,  Minneapolis 
Cereal  Co.,  Inc.,  Fruen  Wheat 
Food  and  Milling  Co.,  and  the 
Minne-Paul  Cereal  and  Milling  Co. 
Other  companies  already  included, 
it  is  said,  are  the  Malta-Vita  Food 
Co.,  of  Battle  Creek,  Mich. ;  the 
Pettijohn  Pure  Food  Co.  and  the 
Iowa  plants  of  the  United  Cereal 
Co.,  of  Chicago.  In  addition  to 
the  above,  seven  white  flour  mills 
in  towns  adjacent  to  Minneapolis 
will  be  merged  into  the  new 
company.  Their  names  are  not 
announced.  The  assenting  com¬ 
panies,  it  is  said,  will  receive 
stock  in  the  new  corporation,  dol¬ 
lar  for  dollar  of  preferred  stock 
on  the  appraised  valuation  and 
bonus  of  common  stock  for  es¬ 
tablished  business,  trade-marks, 
etc.  . 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  repeatedly 
suggested  that  the  offensive  in¬ 
sinuations  which  some  proprie¬ 
tary  food  manufacturers  make  in 
their  advertising  against  com- ! 
petitors  were  not  at  all  the  work 
of  the  manufacturers  themselves, 
but  emanated  from  the  profes¬ 
sional  advertisement  writers  who 
wrote  the  copy,  and  who  cared 
nothing  for  the  mutual  relations 
between  manufacturers.  Several 
instances  of  this  have  recently 
been  published  in  this  journal. 

During  the  wreek  the  National 
Canners’  Association  has  supplied 
the  “Grocery  World  and  General 
Merchant”  with  the  details  of  a 
more  specific  instance  of  this 
same  abuse.  It  seemed  that  F.  A. 
Stuart  &  Co.,  of  Marshall,  Mich., 
manufacturers  of  Stuart’s  Dys¬ 
pepsia  Tablets,  inserted  in  a  large 
number  of  papers  recently  an  ad¬ 
vertisement  referring  offensively 
to  the  purity  and  wholesomeness 
of  food,  particularly  canned 
foods.  The  advertisement  is  too 
long  to  reproduce  in  full,  but  typi¬ 
cal  paragraphs  from  it  are  here 
presented : — 

Last  year  there  were  reported  in 
the  newspapers  of  the  United  States 
no  less  than  13,708  cases  of 
ptomaine  poisoning,  and  these  re¬ 
sulted  in  more  than  5,000  deaths, 
which  occurred  as  a  direct  result 
of  the  poison  within  twenty-four 
hours  after  the  beginning  of  the 
attack. 

Ptomaine  poisoning  results  from 
putrefaction  taking  place  in  canned 
goods,  such  as  canned  lobster, 
preserved  fish,  sardines  and  nearly 
all  canned  goods,  but  it  may  also 
occur  in  the  alimentary  canal  as 
the  result  of  eating  deviled  crabs 
and  ice  cream,  and  other  such  in¬ 
congruous  combinations  of  food, 
at  one  meal. 

Everyone  of  the  13,000  cases  of 
ptomaine  poisoning  could  have 
been  avoided  if  the  persons  who 
unknowingly  ate  contaminated  food 
had  used  freely  Stuart’s  Charcoal 
Lozenges  during  or  immediately 
after  their  meals.  They  are  entirely 
harmless  and  can  be  used  liberally 
with  only  good  effects,  and  any¬ 
one  who  uses  canned  goods  of  any 
sort,  especially  those  foods  rich  in 
protein,  should  keep  a  box  of 
Stuart’s  Charcoal  Lozenges  on 
hand  all  the  time  and  use  them 


after  each  meal,  as  they  may  be  the 
means  of  saving  life. 

They  should  also  be  used  in 
case  of  eating  poisonous  mush¬ 
rooms  or  “toadstool  fungi”  by  mis¬ 
take,  though  the  better  plan  would 
be  to  adopt  preventive  measures 
and  use  them  with  or  soon  after 
each  meal  where  such  foods  as 
mushrooms,  canned  lobster,  sar¬ 
dines,  hard,  soft  and  deviled  crabs, 
Bologna  sausage,  canned  fish, 
Sweitzer,  limburger  and  Roque¬ 
fort  cheese  are  eaten. 

The  National  Canners’  Associ¬ 
ation.  at  once  wrote  to  the  Stuart 
people.  In  their  letter  the  fol¬ 
lowing  statements  were  made  : — 

The  objectionable  matter  in  your 
advertisement  is  the  statement  that 
ptomaine  poison  is  caused  from 
putrefaction  taking  place  in  nearly 
all  canned  goods.  This  office  has 
recently  consulted  some  learned 
chemists  and  they  assure  us  that 
such  is  not  the  case.  The  scare 
over  ptomaine  poison  is,  we  under¬ 
stand,  being  much  magnified  be¬ 
cause  of  certain  interests  which  are 
opposing  the  enforcement  of  the 
Pure  Food  Law  because  it  pro¬ 
hibits  the  use  of  preservatives.  We 
presume  that  you  have  no  part  in 
this  controversy,  and,  therefore,  do 
not  care,  even  disinterestedly,  to 
aid  a  campaign  which  the  majority 
of  the  people  of  this  country  are 
not  in  sympathy  with. 

The  canning  interests  of  this 
country  represent  2,000  factories 
and  thousands  and  thousands  of 
employees.  They  are  antagonizing 
no  other  business,  nor  do  they  care 
to  be  attacked  in  any  such  way 
as  set  forth  in  the  advertisement 
referred  to. 

The  F.  A.  Stuart  Co’s,  reply 
was  extremely  significant.  It 
was  embodied  in  the  following 
letter : — 

Marshall,  Mich.,  Jan.  20,  1910. 

Mr.  Frank  E.  Gorrell, 

Bel  Air,  Md. 

Dear  Sir: — We  are  in  receipt  of 
your  recent  communication  in  regard 
to  the  objectionable  statements  in 
our  advertising  matter  in  regard  to 
ptomaine  poison  taking  place 
through  the  use  of  canned  goods. 
We  appreciate  that  this  is  an  of¬ 
fensive  statement  and  also  that  it 
is  quite  unnecessary. 

This  advertisement  was  written 
by  a  professional  ad.  writer  and  in 
approving  of  the  same  we  failed 
to  notice  this  statement,  and  we 
assure  you  that  it  is  directly  against 
our  policy  to  make  statements  that 
reflect  in  any  way  upon  other 
business  interests. 

While  our  literature  is  completed 
for  this  season,  we  shall  make  a 
very  careful  examination  and  elimi¬ 
nate  anything  of  this  kind  before 
starting  another  season  of  adver¬ 
tising. 


You  will  please  accept  our  thanks 
for  calling  our  attention  to  the 
matter  and  it  shall  have  proper 
attention. 

Yours  truly, 

F.  A.  Stuart  Co. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  reason  to  be¬ 
lieve  that  in  very  many  cases 
these  advertising  statements 
which  offend  against  competitors 
or  an  entire  trade  are  framed  by 
professional  advertising  writers 
who  apparently  care  nothing  for 
general  conditions  so  long  as  they 
make  a  point  for  the  product  they 
are  writing  about. 


Borden  Co.  Wins  Injunction  Suit. 

The  suit  brought  by  Borden’s 
Condensed  Milk  Co.  against 
Margulies  &  Schuchman,  of  Jer¬ 
sey  City,  formerly  known  as  the 
Boston  Chocolate  Co.,  and  again 
as  the  Boston  Cocoa  Manufactur¬ 
ing  Co.,  an  accounting  has  been 
ordered  and  a  permanent  injunc¬ 
tion  granted,  restraining  said 
Margulies  &  Schuchman  from 
using  the  word  “Boston,”  and  the 
packing  and  manufacturing  of 
their  chocolate  or  milk  chocolate 
in  imitation  of  those  manufac¬ 
tured  by  Borden’s  Condensed 
Milk  Co. 


High  Food  Argument  in  Troy 
(N.  Y.) 


Local  Paper  Draws  Out  Consumers’ 
Views.  Various  Schemes  to  Beat 
High  Prices.  A  Retired  Jobber’s 
Views. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Troy,  N.  Y.,  Feb.  3,  1910. 

From  time  to  time  letters  have 
been  appearing  in  one  of  the  local 
daily  papers  here  on  the  subject 
of  the  high  cost  of  living.  Per¬ 
haps  nearly  a  dozen  persons,  in¬ 
cluding  storekeepers,  wage  earn¬ 
ers  and  ambitious  salesmen  are 
taking  part  in  the  discussion 
which  has  to  do  with  the  prices 
of  foodstuffs.  One  man  in  the 
Watervliet  arsenal  writes  that  the 
way  his  folks  beat  the  high  prices 
for  food  is  to  club  in  with  others 
and  buy  at  wholesale.  He  writes 
that  his  club  gets  35-cent  coffee 
at  17  cents  per  pound  and  50-cent 
tea  at  25  cents  per  pound,  which, 
of  course,  is  very  silly ;  no  dealer 
in  any  city  in  the  country  begins 
to  get  such  profits  as  these.  An¬ 
other  chap  writes  that  the  way  to 
beat  the  high  prices  for  food  is  to 
form  a  club  of  ten  men,  each  put 
in  $20  and  buy  their  groceries  at 
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wholesale.  A  retired  wholesale 
merchant  took  “The  Telegram” 
into  his  confidence,  saying: 

This  whole  discussion  is  based 
on  a  wrong  conception  of  the 
profits  of  the  retail  and  wholesale 
grocery  business.  If  this  co-op¬ 
erative  buying  for  a  club  of  ten 
is  so  very,  very  good,  why  would 
it  not  be  better  to  start  a  co-op¬ 
erative  store  and  500  men  eac  i 
out  in  $100  and  buy  the  stock  and 
run  the  store  and  let  the  500  men 
buy  all  their  goods  of  this  store 
and  they  would  be  buying  at  low 
prices,  besides  getting  a  profit  tor 
themselves  on  the  business  trans- 
a  ted  The  fact  is,  co-operative 
stores  have  been  tried  again  and 
again  and  failed. 

*  *  * 

Suppose  ten  men  each  put  in  $20 
to  buy  at  wholesale.  See  the 
time  they  would  waste,  perhaps 
some  of  it  from  their  daily  work, 
preparing  the  list  of  goods  needed, 
taking  orders  around  to  the  differ¬ 
ent  wholesale  dealers  to  get  the 
best  prices,  seeing  that  the  goods 
were  properly  delivered,  not  to 
mention  all  of  the  bother  about 
some  mistakes  of  the  goods,  di¬ 
viding  up  the  different  articles 
among  the  different  buyers,  for  if 
the  goods  were  bought  at  whole¬ 
sale  they  would  come  in  original 
packages  and  not  done  up  in 
pounds  or  two  pounds,  and  the 
weighing  out  would  have  to  be 
done  by  the  buyers. 

*  *  * 

And  how  much  do  you  suppose 
the  consumers  would  save  on  a1!! 
order  for  $200  worth  of  assorted 
groceries?  The  saving  to  each  of 
the  ten  members  of  the  club  might 
be  between  80  cents  and  $1,  and  out 
of  this  they  would  have  to  stand 
the  freight  and  cartage  and  if  there 
was  anything  wrong,  any  bad  goods, 
any  goods  sent  by  mistake  for  some 
other  article,  all  this  would  en¬ 
tail  extra  expense  for  return  cart¬ 
age.  I  venture  to  say  that  if  ten 
men  would  each  contribute  $20  to 
buy  their  groceries  at  wholesale 
they  could  get  better  satisfaction, 
better  terms,  more  prompt  and 
efficient  delivery  and  better  satis¬ 
faction  in  every  particular  if  they 
would  take  their  order  direct  to 
some  nearby  retail  storekeeper, 
who  would  see  to  it  that  the  goods 
were  done  up  separately  for  each 
of  the  ten  buyers  and  the  retail 
merchant  would  stand  by  his  goods 
and  would  accept  their  return  if 
anything  was  wrong,  without  loss 
of  time  or  carfare  for  the  buyer. 

And  then  this  entire  controversy 
goes  right  back  to  the  same  old 
argument  in  regard  to  cash  versus 
credit.  If  every  consumer  would 
pay  cash  for  his  groceries,  instead 
of  having  them  charged,  they  would 
be  able  to  buy  cheaper.  Every 
storekeeper  in  the  city  who  does 
a  credit  business  loses  every  year 
on  bad  bills  a  certain  percentage, 
perhaps  10  per  cent,  or  20  per 
cent.,  perhaps  more.  But  what¬ 
ever  the  losses  on  bad  bills,  they 
must  be  paid  by  the  people  who 
are  honest  and  pay  their  just  debts. 
So  if  there  is  an  advantage  in  men 
clubbing  together  to  buy  their 
goods,  the  advantage  is  due  mostly 
from  the  fact  that  they  are  able 
to  pay  spot  cash  for  their  goods, 
instead  of  having  the  same  charged. 

The  trouble  arises  in  the  minds 
of  illy  informed  persons  that  there 
is  an  immense  profit  in  groceries. 
They  enter  a  store  and  see  around 
on  the  shelves,  counters  and  floors, 
large  stocks  of  foodstuffs;  they 
see  the  busy  clerks  and  the  cashier 
taking  in  the  money  and  the  goods 
going  out  in  wagonloads  and  the 


Buy  a  Fortune  on 
Instalments! 

Name  a  sum  of  money  you  would  like  to  be 
absolutely  sure  to  have  in  cash  at  the  end  of  twenty 
years  or  leave  to  your  family  if  you  don’t  live  that 
long.  Suppose  you  say  $5,000?  You  can  secure  it 
positively,  definitely,  systematically,  if  you 

Take  Out  a  Twenty-year  Endow¬ 
ment  Policy  IT ith  T. his 
Company 

Maybe  you  never  thought  of  life  insurance  as  a 
way  of  saving  money,  but  that’s  what  it  is,  and  it  beats 
all  the  other  ways.  For  instance,  suppose  you  tried  to 
save  $5,000  for  your  family  by  putting  aside  $250  each 
year  for  twenty  years  ;  you  would  have  to  live  twenty 
years  to  get  it,  and  if  you  failed  to  live  that  long  your 
family  would  get  only  part  of  the  $5,000.  But,  add  a 
few  dollars  and  secure  an  endowment  contract  with  this 
Company,  and  even  if  you  live  only  a  couple  of  years 
or  so,  your  family  gets  the  full  amount.  If  you  live 
out  the  twenty  years  you  get  the  $5,000  yourself,  so 
you  succeed  in  your  plan.  One  way  you  are  certain  of 
only  a  small  amount;  our  way  you  get  it  all. 


The  Penn  Mutual  Life  Insurance  Company, 

925  Chestnut  St.,  Philadelphia,  Pa. 

Please  send  your  booklet  which  tells  me  how  to  save 
money  by  a  20  year  Endowment  Contract  with  your 

Company. 

Name . 

Address . - . 

Date  of  birth . 

It  is  understood  that  I  am  not  placed  under  any  obliga¬ 
tion  by  making  this  inquiry. 
h.  o.  A. 


This  contract  has  other  advantages  that  we  will 
gladly  explain  if  you  ask  us. 

THE 

Penn  Mutual  Life 
Insurance  Company 

925  Chestnut  St.,  Philadelphia,  Pa. 


visitor  imagines  that  they  see  the 
proprietor  rolling  in  wealth.  They 
forget  the  rent,  the  light,  the  fuel, 
insurance,  the  losses  on  bad  bills, 
the  clerk  hire,  the  horse  hire,  the 
repairs  and  the  hundred  and  one 
expenses.  There  are  a  number  of 
articles  in  a  grocery  store  that  the 
proprietor  does  not  expect  to  make 
a  profit  on  and  other  articles  on 
which  there  is  a  loss.  Vegetables 
and  fruits  are  often  kept  on  hand 
as  an  accommodation,  and  if  the 
dealer  shows  a  fair  balance  at  the 
end  of  the  year  on  these  goods,  he 
is  satisfied.  Sugar  offers  no  profit 
at  all,  on  crackers  the  profit  is 
very,  very  small.  What  do  you 
supoose  is  the  profit  to  a  retail 
dealer  on  a  barrel  of  flour?  A 
barrel  of  flour  sells  at  retail  for 
$6.75  to  $6.90,  and  one  might  im¬ 
agine  the  profit  should  be  not  less 
than  a  dollar  a  barrel.  The  fact 
is,  the  wholesale  price  this  week 
on  a  barrel  of  flour  is  $6.40.  The 
“Telegram”  secured  these  figures 
from  the  merchants  themselves  and 
they  are  correct.  Out  of  the  40 
cents  profit  or  so  on  a  barrel  of 
flour,  the  retail  merchant  has  to  pay 
his  rent,  the  cost  of  delivery,  the 
loss  on  bad  bills  and  the  other 
expenses.  If  the  consumer  wants 
to  find  out  the  reason  for  high 
prices,  he  must  look  higher  up 
than  the  modest  retail  dealer. 

J.  E.  Williams, 
280  River  street. 


No  Added  Tax  on  German  Food 
Products. 

The  German  and  American 
Governments  have  reached  an 
agreement  which  eliminates  the 
j  prospect  of  a  tariff  war  between 
the  two  countries.  In  the  fol¬ 
lowing  statement  issued  at  the 
State  Department  on  Thursday 
I  the  details  of  the  final  agreement 
are  given : — 

A  satisfactory  settlement  of  the 
tariff  negotiations  with  Germany, 
which  have  been  going  on  for  some 
months  under  the  President’s  direc¬ 
tion,  has  been  reached.  By  the  un¬ 
derstanding  arrived  at  there  will  be 
no  tariff  war  and  no  interruption  of 
the  enormous  commerce  passing  be¬ 
tween  the  two  countries.  The  mag¬ 
nitude  of  this  business  appears  from 
the  statement  that  in  .  the  calendar 
year  just  closed,  the  direct  inter¬ 
change  of  commodities  between 
Germany  and  the  United  States  ex¬ 
ceeded  $409,000,000,  and,  allowance 
being  made  for  the  German  impor¬ 
tations  through  other  countries,  the 
actual  volume  is  probably  in  excess 
of  $500,000,000. 

The  products  of  the  United  States 
will  be  assured  the  fullest  opportu¬ 
nity  to  participate  in  the  constantly 
growing  business  of  the  German 
Empire.  This  will  be  done  on  a 
complete  equality  with  the  compet¬ 
ing  products  of  other  countries. 


m  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND 


PERSONAL. 

Mr.  W.  S.  Harrison,  sales 
manager  of  the  Commercial  Reg¬ 
ister  Co.,  of  Buffalo,  N.  Y.,  has 
|  resigned  his  position  and  will  re* 
|  turn  to  his  home  city,  Rochester, 
N.  Y.,  to  promote  the  business  of 
the  Star  Egg  Carrier  and  Tray 
Manufacturing  Co. 

GENERAL  MERCHANT” 
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Discussion  and  investigation  as 
to  the  abnormal  cost  of  living 

continue,  but  up 
a  Nrw  Theory  of  to  the  present 
Hieh  Food  Price*,  time  have  elicited 

nothing  except  a 
general  tendency  on  the  part  of 
all  the  parties  concerned  to 
blame  the  cause  on  somebody 
else.  It  ought  to  be  a  compara¬ 
tively  easy  thing  to  find  out  why 
a  given  food  product  is  above 
normal.  What  is  the  current 
price  of  the  raw  material?  Is  it 
above  normal?  If  so,  why?  If 
the  raw  material  is  normal,  is  the 
manufactured  product?  In  this 
event  also,  why?  If  the  manu¬ 
factured  product  costs  in  first 
hands  about  what  it  should  cost, 
is  the  selling  price  too  high  at 
any  stage  of  its  passage  from 
manufacturer  to  consumer?  If 
so,  it  should  be  easy  to  find  the 
explanation.  In  other  words,  the 
factors  which  govern  the  pro¬ 
duction  of  a  food  product  are  few, 
simple  and  easily  examined. 
Under  the  clear  searchlight  of  an 
independent  examiner,  there 
could  hardly  be  successful  con¬ 
cealment  at  any  point. 

Albert  Kaiser,  president  of  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation;  a  successful  grocer  and 
a  particularly  close  student  of 
grocery  conditions,  advanced  a 
theory  to  the  writer  recently 
which  has  not  come  forward  in 
the  discussion  up  to  the  present 
time,  but  which  seems  more 
pregnant  the  more  it  is  examined. 
Mr.  Kaiser’s  theory  is  that  the 
present  excessive  cost  of  a  long 
list  of  products  is  because  they 
are  now  bought  almost  exclusive¬ 
ly  in  packages.  There  are  various 
reasons  for  this.  One  is  sanitary, 
but  the  main  reason  is  the  ur¬ 
gency  of  the  manufacturer,  both 
through  advertising  and  direct 
solicitation.  In  almost  every  gro¬ 
cery  store  the  same  product 
stands  to-day  in  two  forms — in 
bulk  and  in  packages.  There  will 
probably  be  fifty  calls  for  it  in 
packages  to  one  in  bulk,  and 
yet  in  bulk  it  sometimes  costs 
not  over  a  third  its  price  in  pack¬ 
ages,  and  in  every  case  costs  con¬ 
siderably  less.  It  is  idle  for  any¬ 
one  to  say  that  the  products  are 


not  the  same ;  in  most  cases  they 
are  packed  by  the  same  manufac¬ 
turer. 

Mr.  Kaiser  contends  that  if 
every  consumer  were  to  buy  her 
goods  in  bulk  instead  of  in  pack¬ 
ages  the  general  cost  of  living 
would  be  considerably  decreased. 
Naturally  it  is  not  incumbent  on 
the  retailer  to  set  himself  against 
the  trend  of  the  times,  and  against 
the  entire  weight  of  all  manufac¬ 
turers’  efforts  at  the  present  time, 
in  an  attempt  to  support  a  reform 
of  this  nature.  The  sale  of  goods 
in  packages  is  in  the  main  entirely 
satisfactory  to  the  retailer  from 
every  standpoint,  and  must  natu¬ 
rally  be  continued  as  long  as  de¬ 
manded  by  the  public.  Never¬ 
theless  it  is  a  most  interesting  and 
vital  contribution  to  the  literature 
of  the  subject. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  cannot  agree  with 
Mr.  Padberg,  of 
Mf.  Padberg  Wn  St.  Louis,  Mo.,  in 

"Wrang.  his  biting  criti- 

cism  of  the 
wholesale  grocers  of  St.  Louis 
for  bidding  on  grocery  supplies 
for  the  institutions  of  their  city. 
In  a  statement  published  else¬ 
where  Mr.  Padberg  says  he  found 
both  retailers  and  wholesalers 
competing  for  this  business.  “If 
any  concerns  should  be  classed  as 
consumers,”  he  said,  “these  surely 
should  come  under  that  head,” 
and  upon  this  fact  he  builds  his 
charge  that  the  jobber  went  after 
— and  got — the  retailer’s  natural 
business. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  believes  that  the 
jobber  had  a  perfect  right  to  go 
after  business  that  comprehended 
the  sale  of  groceries  in  wholesale 
quantities.  One  reason  for  that 
is  that  such  business  is  alone 
within  his  facilities.  Business 
that  falls  naturally  within  the 
facilities  of  a  certain  class  of 
dealer  belongs  to  him  by  every 
principle  of  common  sense,  and  if 
we  concede,  for  argument’s  sake, 
that  it  may  not  belong  to  him  ex¬ 
clusively,  it  surely  follows  that  he 
should  have  the  right  to  it  if  he 
can  get  it.  Mr.  Padberg  denies 
that  the  jobber  has  any  right  to  it 


at  all ;  hewould  give  such  business 
exclusively  to  a  class  of  dealers 
who  even  if  they  got  it  would 
probably  have  to  go  to  all  sorts  of 
extraordinary  trouble  to  handle 
it.  This  is  narrow  and  unfair;  it 
is  such  views  that  keep  turmoiled 
the  relations  between  jobber  and 
retailer. 


The  paint  and  allied  trades  of 
the  country  have  in  part  ar¬ 

rayed  themselves 
_  ,  „  against  the  par- 

cels  post  scheme 

now  before  Con¬ 

gress.  The  secretary  of  the  St. 
Louis  Paint,  Oil  and  Drug  Club 
sends  the  “Grocery  World  and 

General  Merchant”  a  copy  of  a  set 
of  resolutions  adopted  at  the  last 
meeting : — 

Be  It  Resolved,  i.  That  we  con¬ 
demn  the  agitation  for  a  domestic 
parcels  post  as  a  movement  fraught 
with  special  danger  to  retail  deal¬ 
ers,  calculated  to  increase  the 
competition  of  the  mail  order 
houses  to  the  detriment  of  the 
home  dealer  and  the  local  com¬ 
munity  everywhere,  and  to  de¬ 
moralize  all  the  channels  of  rec¬ 
ognized  legitimate  merchandising, 
through  the  manufacturer,  the  job¬ 
ber  and  the  local  dealer;  and  that 
we  recognize  the  several  pending 
so-called  “R.  F.  D.  substitutes, 
especially  the  Bennett  Bill,  H.  R. 
10,762,  as  mere  entering  wedges 
for  a  complete  domestic  parcels 
post  system,  and  openly  urged  as 
such  by  the  advocates  of  mail 
order  merchandising. 

2.  That  the  imminence  of  such 
legislation  by  Congress  this  winter 
and  the  earnestness  and  unanimity 
of  the  retail  dealers  in  their  oppo¬ 
sition  to  parcels  post  in  any  form 
whatever,  as  expressed  for  years 
in  their  various  conventions,  fairly 
demand  this  earnest  and  emphatic 
expression  of  our  convictions; 
and  that  believing  also  that  these 
are  the  convictions  of  the  trade  at 
large,  and  of  the  members  of  the 
National  Paint,  Oil  and  Varnish 
Association,  we  respectfully  but 
earnestly  recommend  and  request 
that  the  association,  through  its 
Board  of  Control,  by  the  postal 
vote  of  the  entire  association  (as 
provided  in  Article  17  of  the  By- 
Laws)  take  immediate  and  proper 
action  whereby,  thus  formally  and 
regularly,  the  association  will 
promptly  and  unmistakably  declare 
its  unequivocal  opposition  to  the 
extension  of  the  domestic  parcels 
post  in  any  guise  whatever;  pledge 
its  co-operation  with  the  other  Na¬ 
tional  organizations  of  manufactur¬ 
ers,  jobbers  and  dealers  who  are 
the  declared  opponents  of  parcels 
post. 

The  parcels  post  controversy  is 
a  conflict  between  the  united  re¬ 
tail  merchants  of  the  country,  aided 
secretly  by  the  express  companies ; 
and  the  consuming  interests, 


abetted  by  the  mail-order  houses. 
It  is  not  being  fought  with  entire 
unselfishness  on  either  side.  The 
retail  interests  with  reason  fear 
that  the  opening  of  the  mails  to 
packages  will  be  of  decided  ad¬ 
vantage  to  the  mail-order  house 
in  enlarging  the  channel  through 
which  too  much  of  the  local  trade 
is  already  slipping  away  from 
the  local  merchant.  The  express 
companies  are  of  course  against 
parcels  post  because  under  it  the 
mails  would  get  much  business 
that  now  goes  by  express  at  a 
much  higher  rate. 

Consumers,  on  the  other  hand, 
are  crying  for  parcels  post  be¬ 
cause  it  would  afford  relief  from 
the  arbitrary  extortions  of  the 
express  companies.  And  the 
mail-order  houses  want  it  because 
it  would  give  them  a  horse  on 
which  to  ride  into  every  nook  and 
corner  of  the  land. 

The  fact  is  that  if  the  interests 
of  retail  merchants  were  out  of 
the  case  there  wouldn’t  be  one 
argument  worth  calling  an  argu¬ 
ment  against  parcels  post.  The 
retailer’s  interests  are  in  the  case, 
however,  and  must  be  considered. 


The  principle  of  loyalty  to 
home  merchants  has  always  been 
fairly  well  de- 

Th«  Home  Merchant  velODed 

and the 

Mail  Otdtt  Man.  the 

labor  interests, 
who  probably  recognize  that  re¬ 
tail  grocers  and  other  local  mer¬ 
chants  have  repeatedly  favored 
and  aided  them  in  times  of  need. 

The  following  is  taken  from 
the  “Labor  Leader”: — 

JUST  THINK  OF  IT. 

When  your  church  gives  an  en¬ 
tertainment  who  buys  a  ticket  from 
you? 

Your  Home  Merchant. 

When  your  union  gives  a  dance, 
who  buys  a  ticket  from  you? 

Your  Home  Merchant. 

When  you  raise  a  subscription 
for  a  sick  or  needy  brother,  who 
heads  the  list? 

Your  Home  Merchant. 

When  vou  yourself  or  some  one 
of  your  family  is  sick,  and  your  pay¬ 
day  envelope  won’t  reach  around, 
who  gives  you  credit? 

Your  Home  Merchant. 

Did  you  ask  the  Mail  Order  Man 
to  help  your  church,  buy  a  ticket 
for  your  dance,  subscribe  for  your 
sick  brother’s  benefit  or  give  you 
credit  until  next  payday? 

Of  course  you  didn’t 


among 

organized 
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Just  think  of  that  the  next  time 
you  get  a  mail  order  house  circular 
and  imagine  you  see  a  bargain. 
Thinking  of  it  may  do  you  good. 
—“Labor  Leader.” 

This  is  all  true  and  very 
p  o  i  n  t  e  d — every  word.  The 
writer  suggests  that  every  reader 
hereof  ask  his  own  local  paper  to 
reproduce  it  with  such  comments 
as  loyalty  to  the  home  principle 
may  inspire. 


Right  1 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  £ 
poster  from  t 
St.  Louis,  Mo. 
chemical  concern 
which  is  greatly 
incensed  at  a  statement  recently 
credited  to  Dr.  Wiley,  chief  Gov¬ 
ernment  chemist,  regarding  the 
misuse  of  tea  and  coffee.  All  over 
the  United  States  this  poster  is 
going,  with  the  object,  as  the 
sender  expresses  it,  of  inspiring 
the  coffee  interests  to  “get  to¬ 
gether  and  act.” 

The  remarks  of  Dr.  Wiley  to 
which  objection  is  taken  are  as 
follows : — 

WASHINGTON,  Dec.  17.— “Cof¬ 
fee  drunkenness  is  a  commoner 
failing  than  the  whisky  habit.  The 
misuse  of  tea  as  a  stimulant  and  as 


a  beverage  is  more  prevalent  than 
the  use  of  alcohol,”  said  Dr.  Har¬ 
vey  W.  Wiley,  chief  of  the  Bureau 
of  Chemistry  of  the  Department  of 
Agriculture,  before  the  Reformers 
Conclave. 

There  isn’t  a  shadow  of  doubt 
that  Dr.  Wiley  is  right.  Coffee 
is  a  delightfully  soothing  and  in¬ 
vigorating  beverage,  and  tea  is 
the  cup  that  “cheers  but  not  in¬ 
ebriates,”  but  the  fact  remains 
that  both  of  them  have  their 
labitues,  as  tightly  chained  to 
them  as  the  morphine  or  whisky 
labitue  is  to  his  form  of  enslave¬ 
ment.  Thousands  of  men  and 
women  will  carelessly  admit, 
without  the  slightest  realization 
of  the  seriousness  of  what  they 
say,  that  they  are  good  for  noth¬ 
ing  until  they  get  their  morning 
coffee,  and  the  women  who  fly  to 
tea  as  a  panacea  for  all  ills  would 
make  an  army.  The  effect  of  both 
beverages  upon  some  human  or¬ 
ganisms  is  without  doubt  dis¬ 
astrous.  Together  they  have 
probably  accentuated  more  nerv 
ous  troubles  than  all  other  similar 
products  combined. 

Nevertheless,  probably  the  ma 
jority  of  persons  can  drink  tea 
and  coffee  in  moderation  without 
the  slightest  ill  effects. 


A  Word  to  Retailers  Who 
Make  Claims 


I  want  a  little  heart-to-heart 
talk  with  the  retailers  who  make 
unfair  and  ill-considered  claims 
on  their  wholesale  grocers.  Un¬ 
air”  and  “ill-considered”  are 
terms  milder  than  some  of  these 
claims  deserve.  Occasionally 
they  are  downright  fraudulent. 

I  am  very  sure  that  the  average 
retailer,  if  asked  the  direct  ques¬ 
tion,  would  say  most  positively 
that  he  wished  to  give  his  jobber 
the  same  square  deal  that  he  him¬ 
self  expected.  And  when  he  says 
that  he  means  it  in  absolute  sin¬ 
cerity.  Yet  every  day  some  re¬ 
tailer  is  making  claims  on  jobbers 
that  not  only  deny  the  jobber  a 
square  deal,  but  directly  or  in¬ 
directly  practice  a  fraud  upon 
him. 

Of  course  there  are  ju'st  claims 
against  jobbers — lots  of  them. 
Claims  that  a  retailer  owes  it  to 
himself  to  make,  and  to  force  if 
resisted.  But  these,  I  verily  be- 


This  is  strong 
it  is  gospel 


lieve,  constitute  the  minority. 
The  major  part  of  claims  that  are 
made  by  retailers  against  job¬ 
bers  are  unfair,  unfounded,  or 
wholly  dishonest, 
language,  but 
truth. 

Hundreds  of  times  retailers 
charge  claims  against  jobbers 
that  really  belong  to  some  rail¬ 
road.  Now,  I  admit  that  prose¬ 
cuting  claims  against  railroads  is 
a  thankless  business,  particularly 
for  the  country  merchant  who  has 
everything  against  him.  The  re¬ 
tailer  argues  “I  have  a  claim 
against  somebody,  it  rests  between 
the  jobber  and  the  railroad.  The 
jobber  is  in  my  power  and  the 
railroad  isn’t.  I’ll  take  it  out  of 
the  jobber.” 

In  cases  where  the  claim  is 
rightly  against  the  railroad  and 
it  is  against  it  in  the  majority  of 
cases — the  above  process  is  liter¬ 
ally  taking  money  from  the  job- 


Build  Up  a  Trade  on  Butter  Color 


If  you  have  any  buttermaking  customers,  you  can  easily  build  up  a  good  paying  trade 

WithForodveer°9or!  oflhe  but.ermakers  in  the  country  insist  on  Dandelion  Brand  Butter  Color.  They  won',  use 
any  other  kind.  Because  they  know  it's  the  best-the  only  safe,  reliable,  purely  vegetable  butter  color. 

And  it's  the  easiest  thing  on  earth,  too,  to  bnild  up  a  profitable  trade.  All  you  have  to  do  is  o  le,  you 
customers  know  you're  selling  Dandelion  Brand  Butter  Color.  It  means  a  steady  stream  of  profi,s-,ust 
dependable  and  reliable  as  your  sales  on  sugar,  coffee  or  flour. 

Send  us,  or  your  jobber,  a  trial  order  to-day. 


Dandelion  Brand  Butter  Color  is  endorsed 

by  all  authorities 

Dandelion  Brand 

PUREL Y 


Dandelion  Brand  is  the  safe  and  sure 
Vegetable  Butter  Color 

Butter  Color 

VEGETABLE 


We  guarantee  that  Dandelion  Brand  Butter  Color  Is  purely  vegetable  and  that  the  use  ef  same  for 
coloring  butter  Is  permitted  under  all  food  laws-State  and  National. 

Wells  £>  Richardson  Company,  ::  Burlington,  Vermont 

Manufacturers  of  DANDELION  BRAND  BUTTER  COLOR 
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ber’s  pocket.  Yet  it  is  done  a 
hundred  times  a  day. 

When  I  say  that  the  jobber  is 
in  the  retailer’s  power  I  mean 
that.  Take  the  case  of  a  Phila¬ 
delphia  jobber  who  sells  goods  to 
a  retailer  several  hundred  miles 
away.  One  day  he  gets  a  claim 
for  shortage.  He  puts  it  up 
to  the  shipping  clerk ;  he  is  sure 
the  goods  were  intact  when  they 
were  delivered  to  the  railroad. 
That  puts  it  up  to  the  railroad, 
since  the  goods  were  sold  f.  o.  b., 
and  any  claim  for  shortage  should 
be  made  by  the  retailer  against 
the  railroad. 

The  jobber  writes  back  some¬ 
thing  to  this  effect,  but  it  doesn’t 
satisfy.  The  correspondence 
eventuates  in  the  retailer  deduct¬ 
ing  the  amount  of  the  shortage 
from  his  next  check. 

In  many  cases  of  this  sort  busi¬ 
ness  conditions  and  his  own  spe¬ 
cial  conditions  put  the  jobber  al¬ 
most  completely  at  the  retailer’s 
mercy.  Often  the  shortage 
claimed  is  trifling;  far  less  than 
it  would  pay  the  jobber  even  to 
investigate,  not  to  speak  of  a 
contest.  Possibly  the  claimant  is 
a  large  buyer ;  he  does  not  wish 
to  lose  his  trade  to  competitors, 
as  he  argues  he  would  do  if  he 
turned  the  claim  down.  So  in 
many,  many  cases  he  allows  a 
claim  which  had  no  basis  in  fair¬ 
ness,  and  which  in  some  cases  has 
no  basis  in  truth. 

The  retailer  who  uses  the  dis¬ 
advantage  which  the  jobber  in¬ 
variably  labors  under  regarding 
small  claims,  as  a  weapon  to  force 
claims  which  are  not  of  the  clean¬ 
est  and  most  absolute  honesty,  is 
doing  a  mean  and  despicable 
thing. 

There  has  never  been  any  bet¬ 
ter  standard  for  judging  these 
things  than  the  Golden  Rule.  Let 
a  retailer  who  has  a  claim  against 
somebody  ask  himself  this  ques- 
tion:  “Is  this  claim  perfectly  clear 
and  does  it  belong  to  the  man 
against  whom  I  am  thinking  of 
arbitrarily  enforcing  it?  Would 
I  consider  myself  fairly  dealt  with 
if  I  were  in  the  jobber’s  place  and 
had  such  a  claim  enforced  against 
me?”  If  the  answer  to  that  comes 
slow  and  hesitating,  or  doesn’t 
come  at  all  the  way  the  retailer 
wants  it  to,  he  should  think  a  long 
while,  for  he  is  in  danger  of  plac¬ 
ing  himself  in  a  position  where  no 
honest  man,  if  he  thinks,  can  con¬ 
tent  himself  to  be. 

E.  J.  B. 


The  New  York  Letter 


Cold  Storage  Object  of  New  York  Attack.  Jobbers  Resent 
Publicity  Feature  of  Federal  Corporation  Law.  Coffee 
and  Chicory  Blends  Must  be  Marked  Until  They  Reach 
the  Consumer.  Small  Items  of  Trade  News  and  Market 
Summary. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

New  York,  January  4,  1910. 
Cold  storage  interests  are  becom¬ 
ing  chief  points  of  attack  on  the 
part  of  the  food  investigators. 
Legislators,  aldermen,  district  at¬ 
torneys  and  grand  juries  have  all 
been  giving  their  attention  in  the 
last  week  to  the  cold  storage  busi¬ 
ness. 

The  Sixty-Day  Bill,  presented 
last  week  at  the  session  of  the  State 
Legislature  in  Albany  by  Senator 
Alt,  was  not  strong  enough  for  all 
the  legislators,  so  a  new  bill  has 
been  introduced  this  week  making 
thirty  days  the  limit  for  storing 
food  in  warehouses.  The  new  bill 
says : — 

A  person,  firm,  association  or  cor¬ 
poration,  who  shall  sell,  offer,  ex¬ 
pose  for  sale  or  have  in  his  or  her 
possession,  meat  of  any  kind  what¬ 
soever,  fish,  butter,  eggs  or  cheese, 
or  other  articles  or  produce,  which 
has  been  kept  in  cold  storage  for  a 
longer  period  than  30  days,  shall  be 
guilty  of  a  misdemeanor  and  upon 
conviction  therefor,  shall  be  impris¬ 
oned  for  a  period  not  less  than  ten 
days  nor  more  than  six  months,  or 
pay  a  fine  of  $250  or  both  such  fine 
and  imprisonment. 

The  new  bill  also  has  a  dating 

provision,  as  follows  : — 

Every  person,  firm,  association  or 
corporation,  who  shall  receive  and 
place  in  cold  storage  any  meat,  fish, 
butter,  eggs,  cheese  or  other  article 
or  produce,  shall  plainly  mark  upon 
the  box,  or  package  containing  the 
same,  the  date  when  such  meats, 
fish,  butter,  eggs,  cheese  or  other 
article  or  produce  was  placed  in 
cold  storage,  and  also  on  all  bills  of 
sale  or  statements  referring  to  the 
sale  thereof,  and  any  such  person, 
firm,  association  or  corporation 
neglecting  or  refusing  to  do  so,  shall 
be  convicted  of  a  misdemeaner  and 
upon  conviction  thereof,  shalll  be  im¬ 
prisoned  for  a  period  not  more  than 
30  days,  or  a  fine  of  $100  or  both 
such  fine  and  imprisonment. 

The  city’s  Board  of  Aldermen 
tackled  the  subject  Monday  when 
Alderman  Frank  Dowling  intro¬ 
duced  an  ordinance  providing  that 
warehouse  food  must  be  dated  and 
must  not  remain  in  cold  storage 
longer  than  sixty  days. 

Across  the  river  in  Jersey  City, 
where  most  of  the  cold  storage 
warehouses  are  located,  they  have 
been  placed  under  the  surveillance 
of  detectives  acting  under  the  or¬ 
ders  of  P.  P.  Garven,  the  District 
Attorney. 


The  Grand  Jury  in  Jersey 
City  is  considering  data,  it  is 
said,  as  to  the  system  of  keeping 
food  products  n  the  New  Jersey 
warehouses  and  distributing  these 
products  in  New  York  and  ad¬ 
jacent  markets  as  required. 

The  New  Jersey  authorities 
state  that  all  accounts  of  the  pack¬ 
ers  with  cold  storage  warehouses 
will  be  demanded  and  all  corre¬ 
spondence  between  the  New  Jersey 
agents  and  Chicago  headquarters. 
Prosecutor  Garven  says  that  he  be¬ 
lieves  indictments  can  be  brought 
on  a  charge  of  conspiracy  and  all 
information  which  he  obtains  will 
be  placed  at  the  disposal  of  the 
Federal  authorities. 

The  cold  storage  companies  are 
clearly  having  the  fight  of  their 
lives  this  time.  They  have  at  prior 
sessions  of  the  Legislature  defeated 
dating  bills  and  other  measures  de¬ 
signed  to  restrict  their  business, 
but  never  before  so  many  blows 
have  been  aimed  at  them  at  the 
same  time. 

*  *  * 

Resolutions  protesting  against 
the  publicity  feature  of  the  Corpo¬ 
ration  Tax  Law  have  been  drafted 
by  the  Executive  Committee  of  the 
National  Association  of  Wholesale 
Grocers  and  copies  have  been  sent 
under  date  of  February  1st  to  the 
officials  at  Washington.  An  ex¬ 
tension  of  thirty  days  in  the  time 
for  filing  reports  is  requested,  in 
the  hope  that  the  law  may  be 
amended  before  the  expiration  of 
such  period.  The  resolutions  fol¬ 
low  : — 

Resolved,  That  whereas  the  Fed¬ 
eral  income  tax  on  corporations  is 
discriminating,  in  that  it  places  a  tax 
on  individuals  doing  business  as 
corporations  that  is  not  placed  on 
competitors  doing  business  as  indi¬ 
viduals  or  partners;  and 

Whereas,  It  is  most  unjust  in  that 
the  private  affairs  of  individuals  do¬ 
ing  business  as  corporations  are 
made  a  part  of  public  record  and 
exposed  as  such  to  their  competitors 
who,  as  individuals  or  partners,  are 
doing  business  of  the  same  kind,  at 
the  same  place  and  under  the  same 
conditions,  and  not  subject  to  the 
said  tax  or  publicity  of  private 
affairs. 

Therefore,  We  earnestly  protest 
against  the  publicity  feature  of  said 
Federal  income  tax  and  respectfully 
request  the  members  of  Congress 
and  the  United  States  Senate  to  give 


us  some  relief  by  repeal  or  amend¬ 
ment  from  this  unjust  discrimina¬ 
tion. 

In  addition  to  the  above  we  now 
request  your  favorable  consideration 
of  an  extension  of  30  days  from 
March  1,  in  which  to  file  reports. 

*  *  * 

Federal  inspectors  are  visiting 
grocers  this  week  warning  them 
that  they  must  not  sell  coffee  mixed 
with  chicory  unless  the  mixture  is 
properly  labeled.  It  has  been  a 
common  thing,  the  inspectors  claim, 
for  some  grocers  to  sell  the  ground 
mixture  from  large  cans,  which  are 
properly  labeled,  but  without  la¬ 
beling  the  individual  packages  of 
one  or  two  pounds.  Sometimes  the 
ground  coffee  and  chicory  are  put 
up  in  pound  packages  ready  for 
customers  and  the  label  does  not 
show  the  presence  of  chicory. 
These  practices,  the  inspectors  say, 
must  stop. 

No  charge  is  made  that  chicory 
is  used  when  coffee  is  freshly 
ground  for  the  individual  custom¬ 
ers. 

The  manager  of  the  coffee  de¬ 
partment  of  a  large  jobbing  house 
told  your  correspondent  this  week 
that  while  there  probably  have  been 
some  violations  of  this  law,  there 
could  not  have  been  many,  as  the 
majority  of  the  grocers  are  aware 
of  the  label  regulations. 

“The  food  law,”  he  said,  “has 
diminished  the  use  of  chicory  con¬ 
siderably.  Formerly,  when  labels 
did  not  show  that  coffee  was  mixed 
with  chicory,  we  had  a  large  de¬ 
mand  for  it,  but  now  when  the 
mixture  is  labeled,  few  people  will 
buy  it.  The  sale  of  cereal  substi¬ 
tutes  for  coffee  is  also  injured,  as 
the  word  'coffee’  must  be  left  out 
of  the  name  and  the  name  must 
'denote  just  what  the  product  is.” 

The  Government  has  also 
stopped  the  use  of  mats  marked 
“Mocha”  or  “Java,”  or  “Mocha 
and  Java,”  as  receptacles  for  South 
American  coffee.  It  is  said  that 
wholesalers  are  in  part  to  blame, 
as  they  deliver  Brazilian  coffee  in 
the  mats  with  the  Java  and  Mocha 
titles.  The  retailers,  in  some  in¬ 
stances,  have  allowed  the  coffee  to 
remain  in  the  mats,  which  were 
naturally  kept  in  view  of  the  cus¬ 
tomers.  Orders  were  filled  by 
scooping  coffee  from  the  mats.  It 
is  said  that  several  retailers  did  this 
carelessly  without  intending  to  de¬ 
ceive  customers,  but  the  inspectors 
said  that  the  practice  was  likely  to 

deceive  the  people. 

*  *  * 

A  letter  sent  by  the  New  York 
Dock  Co.,  which  controls  most  of 
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the  so-called  private  docks  in  New 
York,  to  the  steamship  lines  bring¬ 
ing  sugar  from  Java,  West  Indian 
and  other  points,  notifying  them  o 
a  change  in  rates,  has  agitated  the 
sugar  trade  this  week. 

The  present  charge  for  unload 
ing  a  cargo  of  sugar  at  the  private 
wharves  is  2  cents  for  the  first  200 
tons  and  y2  cent  Per  ton  on  the 
vessel’s  net  registered  tonnage.  On 
a  vessel  of  2,000  tons,  this  charge 
would  amount  to  $13.  This  rate, 
which  is  the  same  as  the  legal  rate 
fixed  by  the  charter  of  the  city  of 
New  York,  has  been  effective  for 
over  twenty  years. 

The  company  now  proposes  to 
charge  $75  for  every  day  dur¬ 
ing  which  a  cargo  is  being 
unloaded.  On  a  vessel  of  2,000 
tons,  the  shipping  people  say, 
this  would  be  an  increase  in 
cost  of  $62.  Such  an  increase 
the  steamship  companies  say,  would 
wipe  away  completely  their  margin 
of  profit. 

The  various  steamship  lines  en¬ 
gaged  in  the  sugar  trade  on  receiv¬ 
ing  the  notice  of  the  coming  ad¬ 
vance,  held  several  conferences  and 
later  sent  a  protest  to  the  shippers, 
consignors  and  the  men  in  business 
nere,  notifying  them  that  while  the 
steamship  men  are  willing  to  un¬ 
load  cargoes  at  any  wharves  desig¬ 
nated  by  the  sugar  interests,  any 
charges  over  the  legal  rate  will  be 
placed  on  the  cargo.  The  letter 
was  signed  by  representatives  of 
nine  of  the  largest  shipping  com¬ 
panies. 

On  hearing  of  the  protest,  Presi¬ 
dent  F.  S.  Landstreet,  of  the  New 
York  Dock  Co.,  sent  a  letter  to  the 
steamship  companies  pointing  out 
to  them  that  sugar  was  the  only 
cargo  which  could  be  unloaded  at 
so  cheap  a  rate,  all  other  shipments 
being  charged  at  the  rate  of  $75 
a  day. 

The  present  rates,  Mr.  Landstreet 
wrote,  were  adopted  many  years 
ago  and  conditions  have  so  changed 
since  then  that  a  raise  is  necessary. 
The  dock  interests,  he  says,  are  los¬ 
ing  money  on  every  cargo  of  sugar 
unloaded  at  their  docks.  The  taxes 
alone  per  day,  he  states,  are  in  ex¬ 
cess  of  the  daily  wharfage  paid  by 
sugar  vessels. 

Mr.  Landstreet  proposes  that  in 
order  to  settle  the  dispute,  the 
steamship  people  shall  appoint  a 
committee  to  inspect  the  books  of 
the  dock  company  and  satisfy  them¬ 
selves  that  the  change  is  neces¬ 
sary. 


The  investigation  of  the  Consoli¬ 
dated  Milk  Exchange  by  the  Su¬ 
preme  Court’s  Grand  Jury  was  con 
tinued  this  week.  C.  H.  Beakes 
and  William  B.  Conklin,  directors, 
and  Joseph  Laenmele,  secretary  of 
the  Exchange,  were  examined.  As¬ 
sistant  District  Attorney  De  Ford, 
who  is  in  charge  of  this  investiga¬ 
tion,  will  use  the  information 
gained  in  the  action  brought  before 
Referee  Brown  by  the  State  Attor¬ 
ney-General. 

*  *  * 

The  delay  in  inspecting  tea  at 
this  port  is  causing  New  York  im¬ 
porters  considerable  worry.  Some 
of  them  seriously  contemplate  hav¬ 
ing  their  tea  shipped  to  the  Pacific 
coast  and  brought  here  from  West¬ 
ern  ports,  as  they  think  that  there 
will  then  be  less  delay  in  inspec 
tion. 

“The  slowness  in  releasing  ship¬ 
ments  of  tea  at  this  port,”  said  one 
dealer,  “is  a  cause  of  great  expense 
to  dealers.  We  must  pay  the  ad 
ditional  storage  and  insurance  and 
we  never  know  when  we  can  ob¬ 
tain  possession  of  our  consign 
ments.  I  have  just  received  one 
after  thirty  days’  delay.” 

There  seems  to  be  a  feeling 
among  New  York  dealers  that  the 
inspectors  and  the  board  which 
fixes  the  standards  have  over¬ 
stepped  the  law  in  its  rulings  as  to 
qualities.  1  he  too  close  examina¬ 
tion  of  the  teas,  they  believe,  is  re 
sponsible  for  the  delay. 


the  removal  of  snow  during  the 
recent  storms  and  the  work  of  the 
traffic  squad  in  regulating  the 
traffic  about  the  market. 

*  *  * 

Daniel  D.  Whitney,  a  wholesale 
grocer  at  20  Fulton  street.  Brook 
lyn,  celebrated  his  ninety-first  birth 
day  this  week.  He  spent  the  day 
at  his  office,  where  he  put  in  a  hard 
day’s  work.  Mr.  Whitney,  who 
was  at  one  time  Mayor  of  Brook 
lyn,  is  enjoying  the  best  of  health 
and  attends  to  his  duties  as  mana 
ger  of  his  business.  He  has  been 
in  the  grocery  business  since  1837 
*  *  * 

Oliver  Spitzer,  former  dock  su¬ 
perintendent  of  the  Williamsburgh 
dock  of  the  Havemeyer  &  Elder 
refineries,  who  was  convicted  last 
December  in  connection  with  the 
sugar  frauds,  will  be  sentenced  on 
Saturday.  He  had  not  recovered 
sufficiently  from  a  recent  operation 
to  undergo  sentence  Tuesday. 


Summarized  Market  Con¬ 
ditions. 


*  *  * 

J.  R.  H.  Fledge  has  purchased 
the  retail  grocery  store  of  D.  M. 
Bothwell,  16  Clinton  street,  Brook 
lyn.  This  makes  two  stores  on  the 
Brooklyn  Heights  owned  by  Mr. 
Fledge.  He  has  conducted  one  at 
156  Henry  street  for  many  years. 

*  *  * 

The  Wallabout  Market  Mer¬ 
chants’  Association,  composed  of 
wholesale  grocers,  commission  mer¬ 
chants  and  marketmen  in  Brook¬ 
lyn,  held  its  annual  election  this 
week.  The  regular  ticket  was 
unanimously  elected.  George 
Dressier  was  elected  president  for 
the  sixth  consecutive  term,  and  F. 
S.  Vreeland  was  chosen  secretary. 

A  committee  was  appointed  to 
lay  plans  before  the  city  officials 
for  cutting  Park  avenue  through  to 
Hudson  avenue,  making  a  continu¬ 
ous  roadway  from  the  market 
across  the  new  Manhattan  Bridge 
to  New  York.  Resolutions  were 
adopted  complimenting  the  city  offi¬ 
cials  on  the  repaving  of  the  streets, 


The  coffee  market  is  firm,  with 
a  good  jobbing  inquiry.  The  coun¬ 
try,  however,  is  not  buying  heavily. 
The  sale  of  125,000  bags  of  valori 
zation  coffee  during  the  week  has 
not  stimulated  the  interior  as  was 
expected,  possibly  because  there  is 
further  Government  coffee  likely  to 
come  out.  This  sale  has  tended  to 
make  roasters  more  independent  of 
spot  stocks  and  they  are  buying 
little.  The  high  price  of  Maracai 
bos  for  shipment  checks  business  in 
this  grade. 

There  has  been  a  fair  jobbing  de 
mand  for  teas  this  week,  especially 
from  distributers  in  line  lots.  The 
prices  of  green  teas  are  firm,  al¬ 
though  they  form  the  larger  pro 
portion  of  tea  arrivals  they  are  be¬ 
ing  rejected  freely  by  the  examiners. 
Brokers  complain  of  delay  in  the 
examination  of  consignments.  In 
some  cases  the  delay  in  examination 
is  said  to  hold  the  tea  in  ware¬ 
houses  for  six  weeks. 

Difficulty  is  experienced  by  job¬ 
bers  in  matching  lines  of  rice,  the 
supplies  being  moderate  and  as¬ 
sortments  broken.  Prices  are 
steady,  the  South  continuing  to 
hold  up  the  prices.  A  good  de¬ 
mand  in  other  sections  causes  many 
New  York  offers  to  be  turned 
down. 

Less  flour  is  offered  for  resale, 
so  the  volume  of  business  is  not 
large.  In  the  opinion  of  many 
dealers,  speculative  lots  are  about 


cleaned  out,  but  some  offerings  of 
Kansas  flour  are  made.  The  dif¬ 
ference  between  the  spot  and  mill 
prices  is  narrowing,  the  difference 
now  amounting  to  25  cents. 

Refiners  are  buying  heavily  of 
raw  sugar,  many  large  sales  being 
reported  during  the  week.  The 
firm  cables  from  Europe  keep 
prices  firm,  although  the  shipments 
received  here  have  been  heavy. 

There  was  a  fair  volume  of  with¬ 
drawal  orders  from  distributers  in 
refined  sugar  this  week,  but  new 
business  is  light.  The  most  of 
the  new  business  is  coming  from 
south  of  the  Ohio. 

A  good  inquiry  for  grocery 
grades  of  molasses  was  the  feat¬ 
ure  of  the  molasses  market,  prices 
being  steady  at  previous  quota¬ 
tions.  Blackstrap  is  firm  and  in 
good  demand. 

Canned  vegetables  are  quiet  this 
week,  the  jobbers  buying  only 
enough  for  immediate  demands. 
The  dullness  is  accounted  for  by 
the  inventories  which  many  of  the 
big  buyers  are  taking  and  also  by 
the  fact  that  many  dealers  are  wait¬ 
ing  for  an  opportunity  to  exchange 
views  with  others  at  the  Atlantic 
City  convention  next  week.  Mary¬ 
land  tomatoes  are  freely  offered, 
but  the  prices  asked  are  generally 
above  the  ideas  of  buyers.  Corn  is 
firm,  but  most  buyers  cannot  agree 
as  to  prices.  Some  sales  of  Maine 
corn  are  being  made,  however. 
Peas  attract  considerable  attention, 
but  sales  are  mostly  in  small  lots. 

Eggs  are  still  declining,  the 
price  of  fresh  eggs  having  dropped 
between  8  and  10  cents  during  the 
week.  The  best  fresh  gathered 
eggs  can  now  be  bought  at  35  to 
37  cents.  The  shipments  from 
South  and  West  are  increasing  and 
reports  indicate  that  this  will  con¬ 
tinue.  Storage  eggs  are  not  in 
much  demand.  They  fell  another 
cent  this  week.  They  are  now  sell¬ 
ing  at  26  to  26l/2  cents. 

Butter  is  not  in  great  demand. 
Considering  its  reduced  price  of 
30^2  cents  for  specials,  buyers 
seem  to  think  that  still  further  re¬ 
ductions  will  be  made.  The  reports 
from  producing  sections  indicate 
that  good-sized  shipments  are  be¬ 
ing  made.  Storage  butter  has  also 
fallen  a  cent,  selling  now  at  29^ 
cents  for  firsts. 

Fred.  A.  McGill. 


Florida  peppers  are  wanted  at 
$2.50  per  crate.  The  quality  is 
good. 


GROCERY  WORLD  AND  GENERAL  MERCHAN  f 


Looking  in  the  night  Place  for  the 
Lowest  Cost  of  Living 


LIVING !  LIVING ! ! 
LIVING  !!! 

We  have  been  fighting  the 
High  Cost  of  “  LIVING”  these 
many  years  by  making  Low 
Prices  for  CASH. 

“The  Cash  Grocer,”  our 
weekly  price  list, quotes  a  very 
large  line  of  Fancy  and  Staple 
Groceries,  and  will  solve  the 
problem  of  the  High  Cost  of 
Living. 

Write  for  “The  Cash  Grocer” 
and  send  us  a  trial  order. 


1.77# 

1.72# 


Salmon,  Lucky  Brand,  Pink  Alaska,  No.  1  tall cans,  ^  dQZ  *0  76 

4  ^particular  bargain  in  fine  quality  Pink 
Cornmeal,  best  quality  yellow  gjanulated,  ICO-lb.  ^ 

Best  Quality  Yellow  Table  Cornmeal,  fine,  100-ib.  ^ 

6  or  10-bag  lots,  either  kind  or  assorted,  at 

Hominy,  Be8tQuaaiftyeWestern  Pearl,  ICO-lb.  bags,  per  bag,  1.82# 
Hominy  Grits,  best  quality,  lOO-lb.  bags  .  .  .  .  .  per  bag,  1-82# 
Beans,  Fancy  New  York  State,  medium,  grai  2  46 

bags  about  2 #  bushel . ;  •  •  •  •  per  busn,, 

Fancy  New  York  State  Pea  Beans,  gram  tags  b  h  2  45 
about  2'/*  bushel . .  •  •  ,  P©r bush., 2.46 

5  or  10-bag  lots,  either  kind  or  assorted,  at 

2#o.  per  bushel  less. 

These  are  particularly  fine  quality  Beans,  very  white 
and  very  clean.  Beauties. 

Peaches,  Prize  Medal  Brand,  Extra  Standard 

California  Lemon  Cling,  No.  2#  cans,  2  doz.  .  per  doz., 

Santa  Clara  Brand  California  Lemon  Clings,  No. 

2 'A  cans,  2  doz . .  . . \  •  '  ‘  per  doz’’ 

6  or  10 -case  lots,  either  kind  or  assorted,  2#c. 

per  dozen  less.  .  „.. 

These  are  an  unusual  bargain  in  California  Lemon  Cling 
Peaches,  one  of  the  best  that  we  have  ever  offered. 

California  Asparagus  Tips,  Pratt-Low  Preserve 

Co’s  No.  1  square  cans,  2  doz . Per  aoi., 

6  or  10-case  lots . .  •  •  •  •  •  ■  • per  doz’’ 

Pears.  Capital  Brand.  No.  3  cans,  large  white  fruit, 

in  good  syrup,  2  doz . ^rdoz’ 

5  or  10-case  lots . p®^  ’ 

Pickles,  10-gallon  kegs,  600s . ^eg, 

10-gallon  kegs,  . Per  £eg, 

6-gallon  kegs,  1000s,  sweet . Per  fe8. 

6-gallon  kegs,  700s,  sweet  .  .  .  •  •  •  •  •  •  •  .  per  heg, 
Raisins,  Fancy  New  California  Seedless  Sultana, 

bright  and  clean,  60-lb.  boxes . per  lb., 

6  or  lO-box  lots . •  PerlD-» 

You  will  not  always  buy  these  Raisins  at  these  figures, 


1.46 

1.27# 


2.30 
2.27  % 

•  87# 
.86 
2.40 
2.30 
3.36 
3.10 

.03*: 

.03# 


they  are  cheap.  .  „  , 

Sulphur,  Best  Quality  Domestic  Sublimed  Flowers 

Sulphur,  U.  S.  P.,  barrels  166  lbs . per  lb  , 

6  or  10-barrel  lots . Per 

Flour  Sulphur,  100-lb.  bags . per  £afif, 

6  or  10-bag  lots .  . per  bag, 

Size  up  to  these  prices  on  Sulphur,  they  are  low.  .....  . 

Salts,  Epsom,  U.  S.  P.,  barrels  about  360  lbs  .  .  .  .  pesi-IOOnos  ,1.10 

60-lb  boxes . . per  lb.,  .ui*. 

Glauber  Salts,  U.  S.  P.,  barrels  about  300  lbs.  .  .  .  per  100 lbs.,  .96 


.02# 

.02# 

1.77# 

1.76 


•Ol# 

.26 


50-lb.  boxes . •  •  •  •  •  •  •  ■  per  lb 

Tea,  Choice  Oolong,  black,  #  chests  about  30  lbs.  .  per  lb., 

Here’s  where  we  show  you  a  savingof  5  7  cents  per  lb. 

This  is  elegant  value.  ,  _  . 

Roll  Paper,  glazed,  silk  fibre,  12, 16, 18,  20  and  24- 

inch,  single  rolls . per  ,p-' 

6  or  10-roll  lots . Per  lt>> 

Apple  Butter,  30-lb,  pails . Per  palfQ  .  . 

Toy  pails,  #  doz.  in  orate . .  •  per  orate,  1.1 7 /t 

Babbitts'  1776  Washing  Powder,  10O  6-oz.  packs  .  per  box,  2.u o 


.03 
.02# 
.96 


These  Prices  for  This  Week  Only -Feb.  7th  to  Feb.  12th,  inclusive. 


WRITE  FOR  THE  “CASH  GROCER,”  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31 , 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


There  are  two  sides  to 
every  man.  Which  side 
are  YOU  developing? 


Develop  the  profitable  side  of  yourself.  \ou  can  t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weien 
satisfied  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  from 
$1,000  to  $10,000  a  year. 

WRITE  FOR  OUR  CATALOGUE 

SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 
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grocery  world  and  general  merchant 


LEGAL  DEPARTMENT 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday's  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  "  Grocery  World  and  General  Merchant." 


XXXVI.— The  Law  of  the  Purchase  and  Sale  of  Merchandise 

Continued. 


In  the  last  article  we  considered 
some  of  the  principles  which  gov¬ 
ern  the  making  of  a  contract  for 
the  purchase  and  sale  of  merchan¬ 
dise,  the  question  of  what  sort  of 
acceptance  would  bind  the  buyer 
or  seller,  as  the  case  may  be,  and 
some  of  the  phases  of  the  question 
when  title  passes  from  seller  to 
buyer,  this  being  vitally  impor¬ 
tant  in  deciding  who  shall  bear 
the  loss  in  case  of  destruction  by 
fire  or  other  cause,  also  the  rights 
of  creditors. 

One  or  two  more  thoughts  re¬ 
garding  the  passage  of  title  and 
then  I  will  pass  on  to  other 
phases  of  the  subject.  An  ex¬ 
tremely  important  part  of  the 
question  of  title  concerns  sales  for 
cash  or  for  credit.  Where  an  arti¬ 
cle  is  sold  for  cash,  the  title  is  not 
supposed  to  pass  until  payment  is 
made ;  otherwise,  however,  when 
the  sale  is  made  for  credit,  in 
which  case  title  passes  when  the 
article  is  delivered. 

A  clearer  understanding  of  this 
principle  may  save  some  reader 
loss.  Take  the  case  of  a  man 
who  buys  a  chair  from  a  furniture 
store.  He  has  no  account  there 
and  agrees  to  pay  for  it  cash  on 
delivery.  The  chair  is  taken  to 
the  purchaser’s  house,  but  nobody 
is  home  but  the  servant,  who  has 
no  money.  The  driver  thereupon 
leaves  the  chair,  with  the  state¬ 
ment  that  he  will  return  that 
evening  to  collect.  During  the 
afternoon,  before  the  driver  has 
returned,  a  constable  levies  on  all 
the  furniture  in  the  house.  Here 
the  furniture  dealer  can  reclaim 
the  chair,  on  the  ground  that  the 
purchase  was  for  cash,  which  had 
not  been  paid,  and  therefore  no 
title  had  passed. 

Of  course  the  seller  of  an  arti¬ 
cle  for  cash  can  waive  the  cash 
requirements  and  pass  title  if  he 
chooses.  For  instance,  in  the 
chair  case,  had  the  driver  not  said 

UN  WRITING  TO 


he  would  return,  and  as  a  matter 
of  fact  had  not  returned  for  a 
week,  and  several  days  after  the 
delivery  the  constable  levied,  the 
chair  could  probably  not  have 
been  reclaimed,  for  the  law  would 
hold  that  the  seller  had  waived 
the  cash  requirement  and  title  had 
passed. 

Where  an  article,  supposed  to 
be  sold  for  cash,  is  delivered  with¬ 
out  the  cash,  it  is  always  safer,  in 
order  to  guard  against  such  con¬ 
tingencies  as  I  have  described 
above,  to  make  some  statement  at 
the  time  of  delivery  which  will 
clearly  show'  an  intention  to  re¬ 
tain  title ;  in  other  words,  that  the 
goods  are  not  delivered  absolute¬ 
ly,  but  only  provisionally. 

In  cases  where  goods  purchased 
are  delivered  to  a  transportation 
company  to  be  carried  to  the 
buyer,  the  rule  is  different, 
though  its  application  is  practi¬ 
cally  neutralized  by  a  custom  of 
the  trade.  Ordinarily  if  a  seller 
of  goods  delivers  them  to  a  rail¬ 
road  company  and  parts  with  all 
control  and  possession,  title 
passes  at  that  moment  to  the 
buyer  even  though  the  sale  is 
made  C.  O.  D.  In  order  to  guard 
themselves  from  loss  through  the 
application  of  this  rule,  most  ship¬ 
pers  of  goods  not  sold  on  credit 
ship  goods  to  themselves  as  con¬ 
signees,  with  instructions  to  the 
railroad  company  Ho  notify  the 
buyer  when  they  reach  their  des¬ 
tination.  Usually  these  are  goods 
which  are  to  be  paid  for  by  sight 
draft,  which  is  attached  to  the 
bill  of  lading.  When  the  goods 
arrive,  and  the  buyer  is  notified, 
he  pays  the  sight  draft  and  then, 
and  not  till  then,  gets  an  order 
for  the  goods.  This  process  keeps 
title  in  the  seller  until  the  goods 
are  paid  for. 

Something  now'  about  what  is  a 
good  delivery  under  contracts  for 
the  sale  of  goods.  The  question 
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of  delivery  arises  repeatedly  in 
controversies  and  lawsuits  over 
broken  contracts,  and  it  is  of  ex¬ 
ceeding  importance. 

All  contracts  covering  the  pur¬ 
chase  and  sale  of  merchandise 
should  distinctly  name  the  place 
and  conditions  of  delivery.  Noth¬ 
ing  whatever  should  be  left  to 
verbal  understanding.  Just  one 
of  many  reasons  why  this  is  so, 
particularly  for  the  protection  of 
the  buyer,  is  that  courts  have 
held,  in  enforcing  contracts  that 
contained  no  provision  as  to  de¬ 
livery,  that  the  seller  could  sue  for 
his  money  when  he  has  done  no 
more  than  simply  place  the  goods 
at  the  disposition  of  the  buyer, 
and  so  notified  him. 

Where  no  place  of  delivery  is 
named  in  the  contract,  the  court 
will  usually  hold  that  the  place  of 
delivery  is  the  place  where  the 
goods  are  sold  or  produced.  This 
is  usually  the  store  or  factory  of 
the  seller,  in  which  case  the  buyer 
would  be  obliged  to  pay  the  cost 
of  transportation.  And  very 
often  by  failing  to  see  that  the 
contract  named  the  place,  a  buyer 
who  thought  he  was  buying 
goods  delivered  has  been  mulcted 
with  express  or  freight  that  he 
had  no  expectation  of  paying. 

In  one  State  only,  so  far  as  I 
know — Iowa — it  has  been  held 
that  where  the  contract  does  not 
state  it,  the  place  of  delivery  is 
the  residence  of  the  buyer. 

When  goods  are  bought  from 
a  distant  seller,  and  the  seller  de¬ 
livers  them  to  the  railroad  com¬ 
pany  to  be  transported,  the  law 
holds  that  delivery  to  the  railroad 
is  delivery  to  the  buyer,  especially 
when  the  buyer  has  selected  the 
railroad  company.  And  this  is  so 
even  where  the  seller  pays  the 
reight,  but  only  in  cases  where 
the  goods  were  sold  f.  o.  b.  and 
not  delivered.  This  bears  again 
on  the  question  of  damage  en 
route.  When  goods  are  shipped 
in  this  w'ay  from  seller  to  buyer, 
and  are  lost  or  damaged,  the  very 
first  question  to  arise  is — whose 
goods  were  they?  And  this  can 
only  be  answered  by  an  examina¬ 
tion  of  the  conditions  under 
which  they  were  sold  and 
shipped ;  in  other  words,  where 
was  the  title  when  the  loss  or 
damage  occurred? 

Where  goods  are  sold  de- 
ivered,  delivery  to  the  railroad  is 
not  delivery  to  the  buyer,  because 
here  the  seller  is  simply  using  the 


railroad  as  his  own  agent  to  carry 
the  goods  the  rest  of  the  way. 
Only  when  the  goods  are  actually 
landed  at  the  buyer’s  door,  so  to 
speak,  is  there  delivery,  and  title 
passes. 

Speaking  still  of  delivery,  the 
seller  cannot  force  delivery  upon 
the  buyer  before  the  latter  has 
had  a  reasonable  chance  to  in¬ 
spect  the  goods.  Whether  the 
contract  expressly  gives  the 
buyer  the  right  of  inspection  or 
not,  he  has  it,  although  he  must 
exercise  it  within  a  reasonable 
time.  For  instance,  A,  a  whole¬ 
sale  grocer,  buys  one  hundred 
boxes  of  prunes  from  B.  They 
were  to  meet  certain  specific  re¬ 
quirements  as  to  quality.  The 
prunes  are  delivered  to  A’s  city 
by  the  railroad  company  and  un¬ 
loaded  in  the  railroad’s  ware¬ 
house,  notice  being  sent  to  A  of 
their  arrival.  Before  he  can  move 
them  or  inspect  them  a  heavy 
snowstorm  appears  and  delays 
hauling  for  several  days.  When 
the  prunes  are  finally  hauled  into 
A’s  own  warehouse,  he  inspects 
them  and  finds  them  not  equal  to 
sample,  whereupon  he  rejects 
them.  B  sues  for  the  price,  on 
the  ground  that  A  should  have 
inspected  at  once,  and  that  his  de¬ 
lay  had  cost  him  his  right.  In 
such  a  case  it  is  reasonably  sure 
that  the  court  would  decide  in 
A’s  favor,  on  the  ground  that 
under  the  circumstances  he  in¬ 
spected  the  goods  within  a  rea¬ 
sonable  time.  Had  there  been 
actual  negligence  or  avoidable 
delay,  however,  the  decision 
would  have  been  different. 
A  here  an  inspection  discloses 
cause  for  rejection,  it  is  enough 
for  the  buyer  to  send  the  seller 
prompt  notice  to  that  effect,  with 
a  statement  that  the  goods  were 
held  subject  to  the  seller’s  order. 
He  need  not  actually  return  them 
or  make  other  disposition  of  them, 
and  if  the  seller  permits  them  to 


Bell  Phone  Keystone  Phone 

Spruce  65-66  Race  6-55 

Cable  Address,  “Enyap” 

Payne  Detective  Agency 

LICENSED.  BONDED 
THEO.  E-  PAYNE,  Principal 
Legitimate  Work  Only 

Male  and  Female  Operators 

highest  Legal  Connections 

Main  Offices  (Open  all  night) 
Wood  Building 

34  and  36  S.  16th  Street,  Philadelphia,  Pa. 


New  York  Office,  Longacre  Building,  Times  Square, 
New  York  City. 
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remain  an  unreasonable  time  the 
buyer  can  charge  storage 

A  seller  who  is  being  attacked 
for  non-delivery  of  goods  will  win 
if  he  can  establish  any  of  five  de¬ 
fences:  i,  delivery  was  prevented 
by  some  act  of  God,  such  as  flood 
or  storm;  2,  delivery  was  pre 
vented  by  some  unavoidable  ac 
cident  not  his  fault ;  3,  the  buyei 
repudiated  the  contract  before  de¬ 
livery,  therefore  making  delivery 
useless;  4,  the  buyer  consented 
that  delivery  should  not  take 
place;  5,  it  was  the  buyer’s  fault 
that  the  goods  were  not  delivered 
In  the  next  article  something 
about  the  buyer’s  and  the  seller  s 
remedy  in  case  of  the  other’s  de¬ 
fault. 

To  be  continued.) 

( Copyright ,  February,  1910,  by 
Elton  J.  Buckley.) 

Question :  C.  E.  Sites,  Cham 
bersburg,  Pa. — Would  I  be  safe 
from  the  law  to  sell  boys  or  girls 
tobacco,  cigars  or  cigarettes  under 
the  age  of  21  years  if  they  had 
an  order  to  get  it  signed  by 
parents  or  older  persons?  I  want 
to  be  on  the  safe  side. 

Answer. — The  Pennsylvania  act 
covering  the  sale  of  cigarettes  to 
minors  does  not  cover  anything 
but  cigarettes.  There  is  an 
earlier  act  forbidding  selling  or 
giving  tobacco  in  any  form  to 
minors  under  sixteen.  As  to 
whether  the  law  is  violated  when 
tobacco  is  delivered  to  a  minor 
who  tenders  an  order  from  a  per 
son  legally  qualified  to  buy  has 
never  been  decided,  but  in  my 
judgment  it  would  not  be.  Par 
ticularly  if  the  merchant  knew  the 
writer  of  the  order  had  possibly 
sold  him  tobacco  before,  and  had 
every  reason  to  believe  the  child 
was  simply  his  messenger. 


Answer. — If  the  bread  case  be¬ 
longed  in  the  beginning  to  the 
bread  company  and  was  simply 
loaned  to  the  store,  of  course  you 
cannot  claim  even  though  it  was 
included  in  your  bill  of  sale.  No 
man  can  convey  good  title  to 
property  of  this  sort  if  he  has  no 
title.  If  it  is  really  the  fact  that 
the  case  is  the  company’s  prop 
erty,  you  must  give  it  up,  but  you 
have  an  action  against  the  man 
who  sold  you  the  store,  if  he  in 
eluded  it  in  the  sale  and  charged 
you  for  it. 

If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confU 
dential,  effective,  gratuitous. 


Question:  *  *  *,  Washington, 
D.  C. — I  bought  stock  and  fixt¬ 
ures  of  a  grocery  store  of  which 
there  is  a  Kolb’s  bread  case  in.  It 
was  not  put  in  by  Kolb’s  Co.  or 
any  of  its  employees,  but  was 
brought  to  the  store  by  a  former 
tenant  from  another  store.  I 
knew  nothing  of  the  conditions 
as  to  how  Kolb’s  Co.  placed  these 
bread  cases  in  the  stores.  I  took 
it  for  granted  that  it  was  in  the 
valuation  when  I  bought.  Now 
the  Kolb  Co.  say  that  we  are  not 
doing  the  business  to  warrant 
them  to  leave  a  bread  case  in  our 
store  and  would  I  kindly  return 
it  to  the  driver.  I  am  still  hold¬ 
ing  on  to  the  case,  saying  that  it 
is  mine.  Will  you  let  me  know 
whether  they  can  force  me  to  give 
it  up  or  not? 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 

Sardine  trade  ?  ,  ,  • 

We  have  a  coupon  plan  of  budding  up  a  retailer  s  business  in 

Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers  names.  , 
We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn  t 
that  worth  investigating  ? 

Watson  &  Company 

SOLE  PROPRIETORS  u Skipper  ”  Sardines . 

IOII  Chestnut  Street,  Philadelphia,  Pa- 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


Dried 


What  the  Pennsylvania  Food 
Department  Did  in  1909. 

Took  In  $86,000  from  Licenses  and 
Fines  and  Spent  Only  About  $84,000. 1 
Figures  Covering  these  Items  and 
Cases  Brought  and  Ended  Under 
Various  Old  and  New  Laws. 


and  Bacon  Slicer 

This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  P.  HBACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


During  the  week  Dairy  and 
Food  Commissioner  Foust  issued 
the  following  statement  of  the 
work  of  his  bureau  for  the  year 
1909,  which  shows  a  high  degree 
of  activity  and  successful  en¬ 
forcement  of  the  laws  committed 
to  his  care,  and  furthermore,  that 
the  receipts  of  the  office  were 
such  that  it  was  more  than  self- 
sustaining  : — 

RECEIPTS. 

Oleomargarine  licenses  .  .$45,235  68 

Oleomargarine  fines  .  23,399  35 

Pure  food  fines,  Act  of 

1909  .  6,014  38 

Non-alcoholic  drink  fines.  3.127  7 5 

Vinegar  fines .  2,197  92 

Milk  fines,  Act  of  1909-  •  •  L9°5  74 

Lard  fines .  1,100  00 

Pure  food  fines,  Act  of 

1907 .  1.094  00 

Ice  cream  fines .  826  00 

Renovated  butter  licenses.  708  33 
Milk  fines,  Act  of  1901...  497  00 

Renovated  butter  fines  ...  39i  00 

Meat  fines .  97  00 


YOU  CAN  GET 

Bitters  Poig  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


$86,594  IS 

DISBURSEMENTS. 

Attorneys,  detectives  and 

assistants . $25,025  96 

Chemists  and  laboratory.  20,005  26 

Special  agents’  salaries  . .  i7.724  °° 

Traveling  and  agents’  ex¬ 
penses  .  15.056  71 

Clerical  and  stenog¬ 
raphers  .  5.888  75 

$83,700  68 

Those  figures  that  relate  to  re¬ 
ceipts  from  fines  for  violation  of 
the  oleomargarine  act  are  of 
especial  interest.  The  receipts 
from  this  source  were  nearly 
double  those  received  therefrom 
in  every  single  year  preceding. 

The  fines  collected  as  penalties] 
for  violations  of  the  general  food 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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law  represent  little  more  than 
half  a  year’s  enforcement  of  the 
Act  of  May  13,  1909. 

The  receipts  of  the  office  shown 
were  nearly  $3,000  in  excess  of 
the  expenditures. 

The  Commissioner  reports  also 
cases  terminated  during  the  year 
for  violations  of  the  several  food 
laws : — 

Under  the  Oleomargarine  Act  . .  273 
Under  the  Renovated  Butter  Act,  6 


Under  the  Meat  Act  .  2 

Under  the  Food  Act  . 129 

Under  the  Milk  Act,  1901  .  14 

Under  the  Milk  Act,  1909  . 112 

Under  the  Lard  Act .  29 

Under  the  Vinegar  Act .  45 

Under  the  Non-Acoholic  Drink 

Act . 148 

Under  the  Ice  Cream  Act .  39 


Total . 797 


Of  the  797  cases  terminated, 
273,  or  35  Per  cent.,  were  for 
violations  of  the  oleomargarine 
act. 

There  were  148  cases  success¬ 
fully  prosecuted  for  violations  of 
the  non-alcoholic  drink  act,  chiefly 
because  of  the  use  of  saccharin, 
benzoic  acid,  coal-tar  dyes  and 
artificial  flavoring  essences  in  the 
manufacture  of  these  widely  used, 
but  heretofore  fearfully  com¬ 
pounded  beverages. 

Under  the  lard  act,  29  cases 


were  pushed  to  a  successful  con¬ 
clusion.  This  act  is  intended  to 
bar  against  the  introduction  into 
the  pure  fat  of  swine,  of  the 
grease  obtained  from  the  waste 
portions  of  the  beef  carcass  and 
used  as  a  food  product  under  the 
name  “beef  stearin” ;  and  also  to 
prevent  the  substitution  in  whole 
or  in  part  of  other  cheap  fats  for 
lard. 

The  prosecutions  under  the 
vinegar  act  were,  the  Commis¬ 
sioner  says,  almost  exclusively 
due  to  the  sale  as  cider  vinegar 
of  material  composed  only  in  part 
of  the  product  from  cider,  some¬ 
times  indeed  products  that  had 
never  made  the  acquaintance  of 
that  delicious  temperate  zone 
fruit,  the  apple. 

The  general  food  law  of  May 
13,  1909,  commonly  known  as  the 
Murphy  food  law,  under  which 
come  condiments  and  confection¬ 
ery  as  well  as  the  staple  foods, 
led  to  the  institution  of  many 
cases,  conspicuous  among  which 
were  those  due  to  catsup  over- 
ladened  with  benzoate  of  soda, 
mushrooms  bleached  with  that 
deadly  chemical  known  as  sul¬ 
phurous  acid,  French  peas  beauti¬ 


fied,  but  not  improved  by  the 
vivid  green  of  copper  salts,  and 
the  withered  pickle  plumped  and 
refreshed  by  the  liberal  use  of 
that  powerful  astringent,  alum. 


ASSOCIATION  NEWS. 


Jonesboro,  Ark. 

The  Jonesboro  (Ark.)  Retail 
Merchants’  Association,  which  is 
working  strenuously  for  home 
trade,  recently  inserted  the  fol¬ 
lowing  unique  advertisement  in 
the  local  papers  : — 

SUBPCENA. 

County  of  Craighead 
vs. 

The  People. 

Know  all  men  or  women  by  these 
presents :  That  you  are  hereby  com¬ 
manded  to  appear  before  the  mer¬ 
chants  of  Jonesboro,  Ark.,  at  any 
time  between  7  o’clock  A.  M.  and 
6.30  P.  M.  (except  Saturday,  the 
legal  hours  for  that  day  being  until 
10  P.  M.)  in  the  year  of  1909,  and 
give  just  cause,  if  any  you  can,  why 
you  cannot  be  in  Jonesboro  to  attend 
your  regular  shopping  for  the  pur¬ 
pose  of  finding  best  goods,  best 
service,  best  treatment,  at  lowest 
prices,  within  the  hours  named.  If 
you  fail  to  do  this,  you  will  be 
taken  before  the  high  tribunal  and 
sentenced  for  six  months’  hard  labor 
for  trying  to  find  just  as  good  a 
town  at  which  to  trade,  which  you 
can  never  find.  If  you  trade  here 
In  1909,  the  judge  will  commute 
the  sentence  to  365  happy  and  pros¬ 
perous  days. 


ESTABLISHED  1808 


Given  under  our  hand  and  seal 
this  year  of  our  Lord,  1909. 

Retail  Merchants'  Association, 
Clerk  of  Court. 


New  Patents  and  Trade-marks  la  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  January  25,  1910. 

947,405.  Machine  for  molding  choco¬ 
late  and  the  like.  George  S.  Baker 
and  George  W.  Perkes,  London,  Eng¬ 
land. 

947,498.  Cracker  box.  Albert  L. 

Plotner,  Boston,  Mass. 

947,500.  Dough  molding  machine. 

Frank  Streich,  St.  Louis,  Mo. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  44,315.  “Penoko  and  Ko- 
noko”  for  candy.  Dreyfus  Bros.,  Mont¬ 
gomery  Ala. 

Ser.  No.  44,874.  “Imperial”  for  tea, 
spices,  etc.  Spokane  Extract  and  Spice 
Co.,  Spokane,  Wash. 

Ser.  No.  45,31 1.  “Deacon”  for 
roasted  coffee.  Chas.  E.  Brown  &  Co., 
Springfield,  Mass. 

Ser.  No.  46,129.  “Polaris”  for  roasted 
coffee  and  chicory.  Sherman  Bros.  & 
Co.,  Chicago,  Ill. 


Southern  salad  keeps  rather 
high — $2  to  $3  per  crate — but  the 
demand  is  good. 

If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 


John  R.  McFetridge  &  Sons 

printers  anb  publishers 


Pine  Catalogue  and  Color  Work 


No.  927  Arch  Street,  Philadelphia 
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BURK’S 


Butternut  Bacon 

(Trade-Mark  Reg.  U.  S.  Pat.  Off.) 

Among-  the  many  brands  on  the  market,  this 
Bacon  is^  a  distinct  favorite,  being;  selected  from 
prime  corn-fed  pigs,  and  is  mild,  sweet  and  of  ex¬ 
quisite  flavor,  specially  cured  with  granulated  sugar . 

It  is  not  sold  sliced  or  in  jars,  but  is  put  up  in 
narrow  strips  cut  absolutely  square,  strung  with 
white  cord,  making  any  waste  impossible;  wrapped 
in  high  glazed  and  parchment  paper  and  embel¬ 
lished  on  two  sides  with  an  attractive  label  of 
alternate  blue  and  white  diagonal  bars  bearing  the 
words  Burk’s  Butternut  Boneless  Breakfast  Bacon. 

A  red  seal  is  also  attached  to  the  cord,  stating  the 

specific  merits  of  this  product. 

The  package  makes  an  attractive  window  dis¬ 
play  and  because  of  its  distinctive  label  is  readily 
recognized  at  a  distance. 

“Butternut”  Bacon  is  the  best  for  family  use. 

BurK’s  Lard 

(KETTLE  RENDERED) 

'is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat,  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich 
oils  have  been  extracted  so  that  manufacturers 
can  make  a  larger  profit. 

Others  are  Steam  (or  Tank)  Rendered  and  as  a 
result  of  the  condensation  of  the  steam  used  in 
this  process,  contain  a  large  percentage  of  moisture, 
which  not  only  reduces  the  quality  of  the  Lard,  but 
causes  it  to  sputter  and  splash  when  it  is  used  for 
frying. 

i  w  -  - 

Burk’s  Lard  contains  no  Stearine 

Notwithstanding  the  Government  permits  the 
use  of  5 °Jo  of  Stearine  in  “Pure  Lard”  we  do  not 
avail  ourselves  of  this  privilege,  having  shipped 
Lard  for  years  without  the  use  of  any  stiffening, 
because  it  would  reduce  the  natural  richness  ol 
our  product. 

LOUIS  BURK 

Girard  Avenue  arid  Third  Street 

PHILADELPHIA 


suM^kLin 


of  Purity. 


PHILADELPHIA. 


PACKED  ALSO  IN  2-POUND  CARTONS 


Begin  Now  to  Make 
a  Profit  on  Sugar 


This  is  a  fine  year  to  begin  to  make  some  sugar 
profit  in.  If  you  don’t  begin  pretty  soon  you  may 
get  so  used  to  selling  sugar  at  little  or  no  profit  that 
you’  11  like  it. 

When  you  get  ready  you  can  make  the  change 
over  one  night — simply  sell  Franklin  Carton  Sugar 
instead  of  sugar  in  bulk,  and  that  minute  youi  sugai 
trade  steps  up  on  a  profitable  platform.  Iheie  s  no 
miracle  about  it— it’s  as  plain  as  a  b  c  why  this  must 
be  so.  There’s  no  weighing  or  wrapping,  which  cuts 
the  cost  of  selling  to  a  minimum,  and  there’s  no 
overweight,  which  prevents  waste  of  profit. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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TUi*  Department  U  derated  te  the  criticism  of  sdrertistiic  matter  sent  in,  to  the  dnhtaf  of  new 
adventetaf  ideas  for  special  occasions,  opon  request,  and  to  the  atmesttof  of  origiaal  advertisements 
i  data  is  sopptted.  All  communications  seat  in  for  this  Department  should  be  addressed  to  the 
of  Science  ef  Advertising.  They  will  be  filed  la  their  order  aad  taken  up  la  strict  rotation. 


- ,  Va.,  Jan.  21,  1910. 

Editor  “Science  of  Advertising.” 

Dear  Sir: — I  so  enjoy  your  week¬ 
ly  lectures  in  the  “Grocery  World 
and  General  Merchant”  that  I  am 
tempted  to  place  before  you  a 
problem  of  my  own  which  has 
just  presented  itself.  I  have  just 
come  into  possession,  through  the 
will  of  my  father,  of  this  general 
store.  It  has  been  in  my  family 
for  about  forty  years,  and  is  an  old- 
established  stand,  doing  a  comfort¬ 
able  business  of  about  $35,000  per 
year.  I  consider  it  one  of  the  best 
stands  in  the  county,  but  it  looks 
like  it  could  do  better  with  ad¬ 
vertising.  The  store  has  never  ad¬ 
vertised,  so  far  as  I  know,  to  the 
extent  of  1  cent’s  worth.  My 
father  did  not  believe  in  advertis¬ 
ing  and  always  refused  to  do  any, 
arguing  that  he  had  always  suc¬ 
ceeded  without  it  and  saw  no  rea¬ 
son  to  spend  the  money.  I  am  of 
a  different  opinion,  and  believe  that 
the  business  could  be  increased  if 
the  right  sort  of  advertising  were 
done.  Naturally,  not  having  been 
trained  to  it,  I  have  no  idea  what 
the  right  sort  would  be  to  a  store 
in  this  position.  This  is  largely  a 
farming  country.  I  am  located  in 
the  county  seat,  a  small  town  of 
ordinary  size.  We  have  a  good  trade 
in  the  town,  but  the  bulk  of  the 
trade  is  with  the  farmers  who  come 
in.  There  are  two  county  papers, 
neither  ot  which  amounts  to  much. 

I  am  not  of  the  opinion  that  an 
advertisement  in  either  one  would 
succeed  in  getting  much  results, 
but  outside  of  them  there  are  no 
other  advertising  mediums. 

I  know  it  is  hard  for  a  man  not 
familiar  with  local  conditions  to 
advise,  but  I  am  hopeful  that  you 
may  be  able  to  make  some  practical 
suggestions.  Please  omit  my 
name,  for  personal  reasons. 

Yours  truly, 

*  *  *  * 

So  far  as  I  can  remember  I 
have  never  seen  a  business  that 
couldn’t  be  advertised  with  profit. 
What  is  advertising?  Nothing 
more  than  telling  people  about 
your  store — what  you  have  to 
sell.  Is  it  conceivable  that  there 
is  any  one  in  business  who 
wouldn’t  find  it  profitable  to  do 
that?  I  admit  it  is  often  difficult 
to  tell  what  sort  of  advertising  is 
needed  for  a  given  proposition, 
but  somewhere  there  is  a  kind 
that  fits,  and  once  it  is  found  and 
used  the  thing  is  done. 

*  *  * 

In  my  mind  there  isn’t  the 
slightest  doubt  that  advertising 
will  pay  this  Virginia  store¬ 
keeper,  There  are  dozens  of 


stores  situated  just  about  as  his 
is  which  are  advertising  with 
profit.  One  thing  in  favor  of 
whatever  advertising  he  does — he 
cultivates  a  virgin  soil.  His  store 
has  never  been  advertised  before, 
consequently  advertising  that  he 
does  now  ought  to  get  unusual  at¬ 
tention.  I  should  do  a  little,  I 
think,  in  the  local  papers ;  in  one, 
anyway.  Possibly  these  poor 
sheets  are  down  at  the  heel  be¬ 
cause  the  local  merchants,  like 
this  correspondent,  don’t  support 
them.  If  this  correspondent  will 
patronize  one  or  both,  and  keep 
right  after  the  publisher  to  see 
that  he  makes  his  paper  a  worthy 
advertising  medium,  he  may  in¬ 
fuse  some  life  into  it.  A  good 
way  to  test  the  pulling  power  of 
the  paper  is  to  take  a  good-sized 
space  in  it  and  offer,  for  one  day 
only,  a  real  bargain.  The  day 
should  be  set  far  enough  beyond 
the  day  of  publication  to  make 
sure  that  every  subscriber  re¬ 
ceives  his  copy  and  has  a  day  or 
two  of  grace  in  order  to  arrange 
to  come  to  the  store.  I  should 
also  accept  orders  by  mail.  Make 
the  local  newspaper  man  under¬ 
stand  that  the  continuance  of 
your  advertising  depends  on 
whether  this  advertisement  pulls 
or  not,  and  suggest  that  he  help 
it  out  by  some  reading  notices. 
A  county  paper,  circulating  to  all 
parts  of  the  county,  which 
wouldn't  pull  something  with  an 
advertisement  like  this,  is  an  al¬ 
most  inconceivably  poor  propo¬ 
sition.  If  it  is  read  at  all  it  should 
certainly  get  some  orders. 

*  *  * 

If  I  were  this  correspondent, 
however,  I  should  not  depend 
wholly  on  the  local  paper,  al¬ 
though  that  will  probably  reach 
the  people  of  the  county  town 
fairly  well.  For  the  outside 
trade,  I  should  compile  a  list  of 
all  the  farmers  I  sell  to  now,  to¬ 
gether  with  those  that  I  could 
sell  to,  and  to  those  I  should  keep 
a  stream  of  printed  matter  going 


regularly.  I  don’t  mean  every 
day — that  would  overdo  it,  but  at 
least  once  a  week.  It  is  prob¬ 
ably  possible  to  form  some  idea 
about  when  they  come  to  town 
to  do  their  shopping,  and  the  ad¬ 
vertising  matter  should  reach 
them  as  near  the  time  as  possible, 
so  that  its  nudge  to  buy  will  still 
be  fresh  when  they  come  in.  As 
to  the  form  which  this  advertis¬ 
ing  should  take,  I  can  hardly  he 
very  specific  as  to  that.  Good, 
bright  little  store  papers  can  al¬ 
most  always  be  depended  on  to 
get  results  circulated  in  such  a 
way,  or  a  four-page,  or  even  a 
two-page  folder. 


Some  Brands  of  Compressed 
Yeast  Illegally  Branded. 


Federal  Food  and  Drug  Board  Makes 
New  Ruling  With  Which  Some  Brands 
on  Market  do  Not  Now  Conform. 
Compressed  Yeast  Means  Only  Dis¬ 
tiller’s  Yeast  Without  Starch. 


During  the  week  the  Federal 
Food  and  Drug  Board  has  an¬ 
nounced  a  ruling  as  to  the  proper 
labeling  for  compressed  yeast. 
It  is  as  follows : — 

FOOD  INSPECTION  DECISION  III. 

The  Labeling  of  Yeast. 

On  August  3,  1909,  a  hearing 
was  held  before  the  Board  of 
Food  and  Drug  Inspection  on  the 
application  of  the  Food  and  Drugs 
Act  of  June  30,  1906,  to  the  sale  in 
interstate  commerce  of  compressed 
yeast.  Other  investigations  along 
the  same  line  have  been  made  by 
the  Department,  and  as  a  result 
of  the  hearing  and  of  these  investi¬ 
gations  the  position  of  the  Depart¬ 
ment  is: — 

1.  That  the  term  “compressed 
yeast,”  without  qualification,  means 
distillers’  yeast  without  admixture 
of  starch. 

2.  That  if  starch  and  distillers’ 
yeast  be  mixed  and  compressed 
such  product  is  misbranded  if  la¬ 
beled  or  sold  simply  under  the 
name  “compresesd  yeast.”  Such  a 
mixture  or  compound  should  be 
labeled  “compressed  yeast  and 
starch.” 

3.  That  it  is  unlawful  to  sell  de¬ 
composed  yeast  under  any  label. 

H.  W.  Wiley, 

F.  L.  Dunlap, 

Geo.  P.  McCabe, 

Board  of  Food  and  Drug  Inspec¬ 
tion. 

Approved : 

James  Wilson, 

Secretary  of  Agriculture. 

Washington,  D.  C.,  January  7, 
1910. 

This  ruling  is  against  the  con¬ 
tentions  of  some  of  the  manufac¬ 
turers  who  appeared  before  the 
Board  and  who  use  starch  in  their 
yeast.  Therefore  some  of  the 
compressed  yeast  on  the  market 
is  labeled  in  violation  of  the  law 
as  now  declared.  Both  retailers 
and  wholesalers  should  take  this 


subject  up  with  their  manufac¬ 
turers  and  see  that  they  are  pro¬ 
tected  by  proper  guarantees. 

The  Essays  on  Increasing  Canned 

Goods  Consumption  Come  from 
Twenty-two  States. 

The  competition  for  the  prizes 
on  the  four  best  essays  on  “How 
to  Increase  the  Consumption  of 
Canned  Goods,”  offered  by  the 
Canning  Machinery  and  Supplies’ 
Association,  closed  on  Tuesday, 
January  25th.  Twenty-two  States 
are  represented  in  the  contest,  in¬ 
cluding  the  Province  of  Ontario. 
The  States  and  the  numbers  of 
essays  submitted  by  each  are  as 
follows:  Maryland,  26;  New 
York,  11 ;  California,  6;  Michigan, 
6;  Indiana,  4;  Minnesota,  3;  Iowa, 
3;  Pennsylvania,  3;  Maine,  2; 
Missouri,  2;  Delaware,  2;  New 
Jersey,  2;  Kentucky,  2;  Tennes¬ 
see,  2;  Ohio,  2;  Illinois,  2;  Wis¬ 
consin,  1 ;  Virginia,  1 ;  Alabama, 
1 ;  Connecticut,  1 ;  Nebraska,  1 ; 
Massachusetts,  1 ;  Ontario,  1. 
The  essays  when  received  at  the 
office  of  the  secretary  were  given 
a  number  and  forwarded  to  S.  F. 
Haserot,  chairman  of  the  Bureau 
of  Publicity  for  the  National  Can- 
ners’  Association,  who  will  judge 
the  same.  The  announcement  of 
the  prize  winners  will  be  made  at 
the  Atlantic  City  convention  and 
their  essays  will  also  be  read. 


HIGHEST  IN  HONORS 

Baker’s  Cocoa 
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HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

AMERICA 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 
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and  Trade-mark*  procured  promptly  aad 
properly  la  all  #•  an  trie*. 

Bails  4  Bails,  Washington,  D.  C. 
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Retailers  Make  More  Money 


We  have  a  plan  to  increase  retailers  profits  on 

• 

standard  goods.  The  attractive  part  of  our  plan 
from  the  retailer’s  standpoint  is  that  the  expense 
falls  entirely  on  the  manufacturer  instead  of 
the  retailer. 

You  write  us  for  particulars  with  the  under¬ 
standing  that  you  can’t  spend  a  dollar  with  us 
even  if  you  want  to.  We  simply  tell  you  our 
plan  if  you  want  to  make  more  money,  and  if 
the  plan  seems  good  to  you,  you  say  so,  and  if  it 
doesn’t,  you  say  so.  Write  us  quick  if  you  are 
open  for  new  ideas. 


The  Hamilton  Corporation 


Guaranteed  Resources  $ /, 000, 000.00 


29-35  West  32d  Street 


New  York  City 
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Flavoring  Extracts,  Canned  Corn,  Buck¬ 
wheat  and  Rye  Flours  and  Olive  Oil 
Are  Found  Wanting  Under 
Federal  Food  Law 

United  States  Agricultural  Department  Supplies  Details  of 
Eleven  More  Prosecutions  Brought  Under  National  Act. 
Three  Confiscations,  Balance  Criminal  Prosecutions.  Fines 
Light  in  All. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  from 
the  United  States  Department  of 
Agriculture  during  the  week  the 
details  of  eleven  more  prosecu¬ 
tions  under  the  Federal  food  law, 
the  actions  being  directed  against 
vanilla  extract,  wheat  flour,  milk 
(2),  canned  corn  (2),  syrup, 
buckwheat  flour,  lemon  extract, 
rye  flour  and  olive  oil.  The 
canned  corn  and  syrup  cases 
were  confiscations,  the  balance 
ordinary  criminal  prosecutions. 

The  facts  of  the  vanilla  extract 
case  were  as  follows : — 

On  August  13,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  Price  & 
Kimball,  Rosedale,  Kan.,  a  sam¬ 
ple  of  an  article  of  food  labeled : 
“2-oz.  full  measure  Paddock’s 
Vanilla  Flavor.  This  flavor  is 
made  from  vanilla  beans,  vanil¬ 
lin,  coumarin,  alcohol  and  water 
and  is  colored  with  caramel. 
Guaranteed  under  Food  and 
Drugs  Act  June  30,  1906.  Guar¬ 
antee  No.  92,  Paddock  Coffee  and 
Spice  Co.,  K.  C.,  Mo.”  The  sam¬ 
ple  was  analyzed  in  the  Bureau  of 
Chemistry  of  the  United  States 
Department  of  Agriculture  and 
the  following  results  obtained 
and  stated : — 

Vanillin  (per 
cent.) . 0.158 

Coumarin  (per 
cent.) . 0.08 

Resins . Very  small  amount. 

Coloring  matter. Caramel. 

Amyl  alcohol  .  .Trace  natural  color. 

Vanilla  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavor¬ 
ing  extract  prepared  from  vanilla 
bean  and  contains  the  soluble 

matters  from  not  less  than  10 
grams  of  the  vanilla  bean  to  each 
100  cc. 

The  analysis  of  the  aforesaid 
sample  disclosed  practically  the 
total  absence  of  extract  of  the 
vanilla  bean  and  the  presence  of 
artificial  coloring  matter,  hence 
the  article  was  adulterated  within 


the  meaning  of  Section  7  of  the 
act,  in  that  a  mixture  of  substan¬ 
ces  lacking  the  essential  ingredi¬ 
ent  had  been  substituted  wholly 
for  a  vanilla  flavor  which  it  pur¬ 
ported  to  be,  and  had  been  arti¬ 
ficially  colored  with  caramel  in 
order  to  conceal  inferiority,  and 
was  misbranded  within  the  mean¬ 
ing  of  Section  8  of  the  act,  in 
that  it  was  labeled  “Vanilla 
Flavor”  and  bore  the  statement 
that  it  was  made  from  vanilla 
bean,  which  said  statements  were 
false,  misleading  and  deceptive, 
because  it  was  not  vanilla  flavor 
and  did  not  contain  extract  of 
vanilla  bean. 

It  appearing  from  the  aforesaid 
analysis  that  the  article  was 
adulterated  and  misbranded,  the 
Secretary  of  Agriculture  gave 
notice  to  Price  &  Kimball,  the 
dealers  from  whom  the  sample 
was  purchased,  as  well  also  as  to 
the  manufacturer  and  shipper, 
Paddock  Coffee  and  Spice  Co., 
and  gave  them  an  opportunity  to 
be  heard.  Paddock  Coffee  and 
Spice  Co.  being  the  party  solely 
responsible  for  the  adulteration 
and  misbranding  of  the  article, 
and  failing  to  show  any  fault  or 
error  in  the  result  of  the  afore¬ 
said  analysis,  March  25,  1908,  the 
said  Secretary  reported  the  facts 
and  evidence  to  the  Attorney- 
General,  by  whom  they  were  re¬ 
ferred  to  the  United  States  At¬ 
torney  for  the  western  district  of 
Missouri,  who  filed  an  informa¬ 
tion  against  the  said  Paddock 
Coffee  and  Spice  Co.,  the  latter 
being  fined  $25. 

The  following  were  the  facts  of 
the  buckwheat  flour  case.  Here 
the  fine  was  $10  and  costs: — 

On  December  21,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  the 
Mercer  Merchandise  Co.,  Blue- 
field,  W.  Va.,  a  sample  of  flour 
labeled  “Marion  Roller  Mills  Old 
Virginia  Water  Ground  Buck¬ 


wheat  Flour  Manufactured  by 
Hull  &  Staley  Co.,  Marion,  Va. 
Twelve  pounds  buckwheat.”  The 
flour  had  been  manufactured  by 
H.  B.  Staley  &  Co.  at  Marion, 
Va.,  and  by  this  firm  shipped  to 
the  Mercer  Merchandising  Co.  on 
or. about  December  11,  1907.  The 
sample  was  subjected  to  analysis 
in  the  Bureau  of  Chemistry, 
United  States  Department  of  Ag¬ 
riculture,  and  was  found  to  con¬ 
tain  approximately  25  per  cent, 
of  wheat  flour. 

It  was  evident  that  the  article 
was  both  adulterated  and  mis¬ 
branded  within  the  meaning  of 
Sections  7  and  8  of  the  aforesaid 
act:  adulterated  because  wheat 
flour  had  been  mixed  and  packed 
with  buckwheat  flour,  thereby 
reducing  and  lowering  its  quality 
and  strength;  and  misbranded  be¬ 
cause  labeled  “Buckwheat  Flour,” 
whereas  it  was  not  buckwheat 
flour,  but  a  mixture  of  one-fourth 
wheat  flour  and  three-fourths 
buckwheat  flour,  and  because  it 
purported  to  have  been  manufac¬ 
tured  by  the  Hull  &  Staley  Co., 
whereas  it  was  manufactured  by 
H.  B.  Staley  &  Co. 

The  Secretary  of  Agriculture 
having  afforded  the  manufac¬ 
turers  an  opportunity  to  show 
any  fault  or  error  in  the  aforesaid 
analysis,  and  they  having  failed 
to  do  so,  the  facts  were  duly  re¬ 
ported  to  the  Attorney-General 
and  the  case  referred  to  the 
United  States  Attorney  for  the 
western  district  of  Virginia,  who 
filed  an  information  against  the 
said  H.  B.  Staley  and  T.  F. 
Staley,  with  the  result  herein¬ 
before  stated.. 

The  other  buckwheat  flour  was 
much  the  same,  and  the  same 
fine  was  imposed.  Here  are  the 
facts : — 

On  January  17,  1908,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  Spittler 
&  Morris,  Yuma,  Arizona,  a  sam¬ 
ple  of  flour  labeled  on  the  princi¬ 
pal  label  “Self-Raising  Buck¬ 
wheat  Flour.  Ready  for  immedi¬ 
ate  use.  Manufactured  by  Sunset 
Pure  Food  Co.,  Los  Angeles, 
Cal.”  This  sample  was  examined 
in  the  Bureau  of  Chemistry  of 
the  United  States  Department  of 
Agriculture  and  found  to  contain 
an  abundance  of  wheat  flour 
mixed  with  buckwheat.  It  was 
apparent  that  the  product  was 
both  adulterated  and  misbranded 
within  the  meaning  of  Sections  7 
and  8  of  the  act;  adulterated,  in 


that  wheat  flour  had  been  substi¬ 
tuted  in  part  for  the  buckwheat 
flour,  thereby  reducing  and  lower¬ 
ing  its  quality  and  strength ;  and 
misbranded,  in  that  it  was  labeled 
“Self-Raising  Buckwheat  Flour,” 
whereas  it  was  not  buckwheat 
flour,  but  a  mixture  of  buckwheat 
and  wheat  flours. 

The  Secretary  of  Agriculture 
afforded  the  parties  an  opportun¬ 
ity  to  show  any  fault  or  error  in 
the  findings  of  the  analyst.  Spitt¬ 
ler  &  Morris  established  a  guar¬ 
anty  from  M.  A.  Newmark  &  Co., 
which  company  received  the 
goods  from  the  manufacturers, 
the  Capital  Milling  Co.  (The  Sun¬ 
set  Pure  Food  Co.,  Los  Angeles, 
Cal.),  but  failed  to  establish  a 
guaranty  or  show  any  fault  or 
error  in  the  findings  of  the  ana¬ 
lyst.  The  facts  were  accordingly 
reported  by  the  Secretary  of  Ag¬ 
riculture  to  the  Attorney-General 
and  the  case  referred  to  the 
United  States  Attorney  for  the 
southern  district  of  California, 
who  filed  an  information  against 
the  said  M.  A.  Newmark  &  Co., 
with  the  result  hereinbefore 
stated. 

Both  of  the  milk  cases  were 
against  shippers  of  fresh  milk 
and  were  based  on  the  presence 
of  water.  In  one  case  the  defend¬ 
ants  were  fined  $15  and  in  the 
other  $2’5. 

Both  the  canned  corn  cases 
were  confiscations  for  under¬ 
weight.  The  facts  of  the  first 
case  were  as  follows: — 

On  or  about  October  13,  1908, 
an  inspector  of  the  Department  of 
Agriculture  found  in  the  posses¬ 
sion  of  the  Brady-Neely  Grocer 
Co.,  Amarillo,  Texas,  688  cases 
(each  containing  24  cans)  of  corn, 
472  of  which  were  labeled  and 
branded  “2  dozen  2  pounds  Otoe 
Cream  Sugar  Corn.  Nebraska 
City  Canning  Co.,  Nebraska  City, 
Neb.,”  and  216  of  which  were 
labeled  “2  dozen  2  pounds  Pio¬ 
neer  Brand  Corn,  Packed  by  Ne¬ 
braska  City  Canning  Co.,  Ne¬ 
braska  City,  Neb.”  These  goods 
had  been  shipped  to  the  Brady- 
Neely  Grocer  Co.  on  or  about 
June  11,  1908,  and  August  6,  1908, 
by  the  Otoe  Preserving  Co.  from 
Nebraska  City,  Neb.  A  number 
of  the  cans  of  both  brands  were 
weighed  by  the  inspector,  and  it 
was  found  that  the  average  gross 
weights  varied  from  1  pound  7 
ounces  to  1  pound  10  ounces. 
The  goods  were  misbranded 
within  the  meaning  of  Section  8 
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sold  here  are  the  kind  you  need  to  get  new  trade 
and  you  hold  it  because  our  grades  and  roasts  are 

always  the  same. 


will  build  up  your  business  if  there  is  any  push  behind  it.  Are  you  in  earnest  ? 


TEAS 


If  you  don’t  know  about  our  special  importa¬ 
tions,  why  not?  You  won  t  leave  us  when  you 

find  out. 


WRITE  THE  RIGHT  HOUSE 


B.  FISCHER  &  CO.,  1 90  franklin  St.,  New  York 

IMPORTERS  AND  TRADERS 


Booklet— “Pifty  Years’  Progress”— tells  you  about  us 


This  Picture  Tells  an  Important  Part  of  a  Story 

PENN  MAR  is  the  only  absolutely  pure  cane  sugar  syrup 
made  in  this  country.  It  is  so  superior  to  the  ordinary  syrup  that 
those  to  whom  you  sell  it  once  will  always  buy  it  from  you. 

We  not  only  give  you  33 V^o  profit  on  it,  but  we  help  you 

sell  it. 

J.  STROMEYER  &  COMPANY 

33  South  Water  Street 


PHILADELPHIA,  PA. 
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of  the  act,  in  that  the  contents  of 
the  cans  were  stated  in  terms  of 
weight,  but  incorrectly  so,  and  on 
October  14,  1909,  the  Secretary  of 
Agriculture  reported  the  facts  to 
the  United  States  Attorney  for 
the  northern  district  of  Texas,  by 
whom  libel  for  seizure  and  con¬ 
demnation  of  the  goods  was  duly 
filed  and  480  of  the  aforesaid 
cases  seized  by  the  marshal,  with 
the  result  hereinbefore  stated. 

The  second  canned  corn  case 
had  different  defendants,  but  the 
facts  were  about  the  same.  They 
were  as  follows  : — 

On  or  about  February  2,  1909, 
an  inspector  of  the  Department  of 
Agriculture  found  in  the  pos¬ 
session  of  Caffarelli  Brothers,  San 
Antonio,  Texas,  430  cases  (each 
containing  24  cans)  of  corn, 
labeled  and  branded,  “2  dozen  2 
pound  Ben  Hur  Brand  Sugar 
Corn,  Packed  by  Atlantic  Can¬ 
ning  Co.,  Atlantic,  Iowa.  Guar¬ 
anteed  absolutely  pure  and  to 
comply  with  National  Pure  Food 
Laws.”  These  goods  were 
shipped  to  Caffarelli  Brothers  by 
the  Atlantic  Canning  Co.  from 
Atlantic,  Iowa,  on  or  about  No¬ 
vember  14,  1908.  A  number  of 
cans  were  weighed  by  the  in¬ 
spector,  and  the  average  weight 
per  can  was  found  to  be  il/> 
pounds.  On  February  2,  1909, 
the  facts  were  reported  by  the 
Secretary  of  Agriculture  to  the 
United  States  Attorney  for  the 
western  district  of  Texas,  and 
libel  for  seizure  and  condemna¬ 
tion  was  duly  filed,  with  the  re¬ 
sult  hereinbefore  stated. 

In  both  of  the  above  the  goods 
were  reclaimed  upon  filing  a 
bond  and  paying  costs. 

In  the  syrup  case,  which  was 
also  a  confiscation,  the  charge 
was  selling,  apparently  as  a  sugar 
syrup,  a  compound  containing 
glucose.  Here  are  the  facts : — 

On  or  about  June  25,  1909,  an 
inspector  of  the  Department  of 
Agriculture  found  in  the  posses¬ 
sion  of  the  Oliver-Finnie  Co., 
Memphis,  Term.,  427  cases  of  a 
syrup  labeled  “Alaga  Syrup, 
Alabama-G  e  o  r  g  i  a  Syrup  Co., 
Montgomery,  Ala.,”  together 
with  a  pictorial  design  of  a  bundle 
of  sugar  cane  tied  with  streamers 
of  ribbon  bearing  the  words 
“Alabama-Georgia,”  and  a  scene 
showing  the  gathering  of  sugar 
cane  from  a  field,  together  with 
the  following  legend  :  “Alaga — 
contents  of  this  can  is  put  up  di¬ 
rect  from  the  evaporator  while 


hot.  Guaranteed  to  retain  its 
natural  sweet  flavor  indefinitely,” 
while  upon  the  sides  of  the  label 
in  small  type  was  the  following 
legend :  “Alaga  Brand  Syrup  is 
a  blend  of  Pure  Ribbon  Cane 
Syrup,  with  just  enough  corn 
syrup  to  keep  the  same  from 
sugaring  or  souring.  Its  merit  is 
what  tells.”  This  syrup  had  been 
shipped  by  the  Alabama-Georgia 
Syrup  Co.  from  Montgomery, 
Ala.,  to  the  Oliver-Finnie  Co., 
Memphis,  Tenn.,  on  February  6, 
1909;  April  7,  1909;  May  5,  1909, 
and  June  2,  1909.  A  sample  of 
the  syrup  was  subjected  to  analy¬ 
sis  in  the  Bureau  of  Chemistry, 
United  States  Department  of  Ag¬ 
riculture,  and  the  results  showed 
the  product  to  be  composed  of 
cane  syrup  and  28  per  cent,  of 
glucose.  It  was  evident  that  the 
product  was  adulterated  and  mis¬ 
branded  ;  adulterated,  in  that  glu¬ 
cose  had  been  mixed  and  packed 
with  the  cane  syrup  and  substi¬ 
tuted  in  part  therefore,  thereby 
reducing  and  lowering  its  quality 
and  strength ;  and  misbranded,  in 
this,  that  the  labels  were  so 
worded  and  bore  such  pictures 
and  devices  as  to  lead  the  pur¬ 
chaser  to  believe  that  he  was  pur¬ 
chasing  a  product  made  entirely 
from  sugar  cane,  whereas  it  was 
a  mixture  of  glucose  and  cane 
syrup.  Accordingly,  on  June  26, 
1909,  the  facts  were  reported  by 
the  Secretary  of  Agriculture  to 
the  United  States  Attorney  for 
the  western  district  of  Tennessee, 
who  duly  filed  a  libel  for  seizure 
and  condemnation  of  the  goods. 
The  owners  were  allowed  to  re¬ 
claim  by  filing  a  bond. 

The  lemon  extract  prosecution 
was  based  on  the  fact  that  the 
extract  was  an  imitation  lemon. 
The  defendant  was  fined  $10  and 
costs.  Here  are  the  facts: — 

On  April  7,  1908,  an  inspector 
of  the  United  States  Department 
of  Agriculture  purchased  from  N. 
B.  Whalen,  McComb  City,  Miss., 
a  sample  of  lemon  extract  labeled 
“McE.  Brand  Flavoring  Extract 
of  Lemon.  Albert  Mackie  Gro¬ 
cer  Co.,  Ltd.,  New  Orleans,  La.,” 
which  had  been  manufactured 
and  shipped  by  the  Albert  Mackie 
Grocer  Co.  (Ltd.)  from  New  Or¬ 
leans,  La.,  to  the  said  dealer  on 
or  about  August  15,  1907.  The 
sample  was  analyzed  in  the  Bu¬ 
reau  of  Chemistry  of  the  United 
States  Department  of  Agriculture 
and  the  following  results  obtained 
and  stated: — 


Specific  gravity  (15.5  de¬ 
grees  C.)  .  0.9614 

Alcohol  by  volume  (per 

cent.) . 34.35 

Solids  (grams  per  100  cc.).  0.46 
Lemon  oil  (by  polariza¬ 
tion)  (per  cent.)  . 0.5 

Lemon  oil  (by  precipita¬ 
tion)  . None. 

Color . Coal  tar. 

Lemon  extract,  as  recognized 
by  the  Department  of  Agriculture 
and  reputable  manufacturers  in 
the  United  States,  is  the  flavoring 
extract  prepared  from  oil  of 
lemon  or  from  lemon  peel,  or 
both,  and  contains  not  less  than 
5  per  cent,  by  volume  of  lemon 
oil. 

It  was  evident  that  the  prod¬ 
uct  was  both  adulterated  and  mis¬ 
branded  within  the  meaning  of 
Sections  7  and  8  of  the  act;  adul¬ 
terated,  because  a  substance  had 
been  substituted  in  whole  or  in 
part  for  oil  of  lemon,  and  because 
it  was  an  imitation  extract  col¬ 
ored  with  a  coal-tar  dye  to  give 
it  the  color  of  genuine  lemon  ex¬ 
tract,  thereby  concealing  'inferi¬ 
ority;  and  misbranded,  because 
labeled  “Extract  of  Lemon,” 
whereas  it  was  not  lemon  extract. 

The  Secretary  of  Agriculture 
having,  on  September  30,  1908, 
afforded  the  manufacturers  an 
opportunity  to  show  any  fault  or 
error  in  the  aforesaid  analysis, 
and  they  having  failed  to  do  so, 
the  facts  were  reported  to  the 
Attorney-General  and  the  case  re¬ 
ferred  to  the  United  States  At¬ 
torney  for  the  eastern  district  of 
Louisiana,  who  filed  an  informa¬ 
tion  against  the  Albert  Mackie 
Grocer  Co.  (Ltd.),  with  the  re¬ 
sult  hereinbefore  stated. 

In  the  rye  flour  case  the  charge 
was  the  presence  of  wheat  flour, 
and  the  fine  was  $10.  The  facts 
are  as  follows: — 

On  October  31,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  F. 
Jacobs,  Forest  City,  Iowa,  a  sam¬ 
ple  of  a  food  labeled  and  branded 
“Hastings  Milling  Co.  Perfecta 
Rye  Flour,  Owatonna,  Minn.,” 
and  “Rye  Flour  Compound.” 
The  sample  was  analyzed  in  the 
Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture,  and  was  found  to  be  a 
mixture  of  rye  flour  and  wheat 
flour. 

It  was  evident  that  the  product 
was  both  adulterated  and  mis¬ 
branded  within  the  meaning  of 
Sections  7  and  8  of  the  act ;  adul¬ 
terated  because  wheat  flour  had 
been  mixed  and  packed  with  the 
rye  flour,  thereby  reducing  and 


lowering  its  quality  and  strength ; 
and  misbranded  in  that  the  sacks 
labeled  “Perfecta  Rye  Flour”  and 
“Rye  Flour  Compound”  did  not 
contain  rye  flour,  but  a  mixture 
of  rye  and  wheat  flours. 

The  Secretary  of  Agriculture 
having,  on  May  20,  1908,  afforded 
the  manufacturers  an  opportunity 
to  show  any  fault  or  error  in  the 
findings  of  the  analyst,  and  they 
having  failed  to  do  so,  the  facts 
were  reported  to  the  Attorney- 
General  on  August  22,  1908,  and 
the  case  referred  to  the  United 
States  Attorney  for  the  district  of 
Minnesota,  who  presented  the 
facts  to  the  Grand  Jury,  by  whom 
an  indictment  was  duly  returned 
against  the  said  Hastings  Milling 
Co.,  with  the  result  hereinbefore 
stated. 

In  the  final  case,  that  against 
olive  oil,  the  sample  was  found 
to  be  a  mixture  of  cottonseed  and 
olive  oil.  The  fine  was  $xo. 
Here  are  the  facts : — 

On  January  28,  1908,  an  in¬ 
spector  of  the  Department  of 
Agriculture  purchased  from  Ull- 
man,  Stern  &  Krausse,  Galveston, 
Texas,  a  sample  of  oil  contained 
in  bottles,  upon  the  principal  label 
of  which  was  printed  “Balbiani  & 
Cie.  Huile  d’Olive  Superfine 
Raffine,”  and  upon  a  supplemen¬ 
tal  label,  “This  product  is  a  com¬ 
pound  of  salad  oil  and  imported 
olive  oil,  packed  by  King  Bros., 
Shilstone  &  Saint,  Ltd.,  New  Or¬ 
leans,  La.”  On  the  back  of  each 
bottle  was  a  label  printed  in 
Italian,  French  and  English  to 
the  effect  that  the  oil  of  the  new 
firm  of  Balbiani  &  Cie  was  guar¬ 
anteed  free  from  mixture.  This 
sample  was  a  part  of  a  shipment 
made  on  or  about  October  29, 
1907,  by  the  manufacturers,  King 
Brothers,  Shilstone  &  Saint 
(Ltd.),  from  New  Orleans,  La., 
to  said  Ullman,  Stern  &  Krausse. 
The  sample  was  analyzed  in  the 
Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture,  and  the  following  ! re¬ 
sults  obtained  and  stated  : — 

Specific  gravity  (15.5 
degrees  C.) . 92207 

Index  refraction  (15.5 
degrees  C.)  .  M73I 

Iodin  number  . 104.89 

Halphen  test  . Positive. 

Villavecchia  test  ...Negative. 

Renard  test  . Negative. 

Adulterant . Cottonseed  oil. 

It  was  evident  from  this  analy¬ 
sis  that  the  article  was  a  mixture 
of  cottonseed  oil  and  olive  oil,  the 
former  predominating.  It  was 
therefore  adulterated  within  the 
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meaning  of  Section  7  the  act, 
in  that  cottonseed  oil  had  been 
substituted  in  part  for  olive  oil, 
which  it  purported  to  be,  and 
cottonseed  oil  had  been  mixed 
with  olive  oil  so  as  to  reduce  its 
quality  and  strength,  and  was 
misbranded  within  the  meaning 
of  Section  8  of  the  act,  in  that  the 
statements  and  representations 
on  the  labels  that  it  was  olive  oil 
and  a  foreign  and  imported  arti 
cle  produced  by  a  foreign  com 
pany,  Balbiani  &  Cie,  and  guar 
anteed  free  from  mixture,  were 
false,  misleading  and  deceptive. 
The  statement  on  the  supplemen¬ 
tal  label  that  the  product  was 
packed  by  King  Brothers,  Shil- 
stone '&  Saint  (Ltd.)  did  not  cure 
the  false,  misleading  and  decep¬ 
tive  character  of  the  principal  and 
secondary  labels,  since  the  pack 
ing  of  the  oil  by  King  Brothers, 
Shilstone  &  Saint  could  not  be  in- 
consisent  with  the  representation 
that  the  oil  was  produced  in  a 
foreign  country  by  a  foreign  com 
pany,  nor  was  the  statement  on 
the  label  that  it  was  a  compound 
of  salad  oil  and  imported  olive  oil 
true,  because  the  usual  accepta 
tion  of  the  term  “salad  oil”  does 
not  include  cottonseed  oil. 

It  appearing  from  the  aforesaid 
analysis  that  the  article  was  adul¬ 
terated  and  misbranded,  the  Sec¬ 
retary  of  Agriculture  gave  notice 
to  Ullman,  Stern  &  Krausse,  the 
dealer  from  whom  the  sample  was 
purchased,  as  well  also  as  to  the 
manufacturer  and  shipper,  King 
Brothers,  Shilstone  &  Saint 
(Ltd.),  and  gave  them  an  oppor¬ 
tunity  to  be  heard.  King 
Brothers,  Shilstone  &  Saint  being 
the  party  solely  responsible  for 
the  adulteration  and  misbranding 
of  the  article  and  failing  to  show 
any  fault  or  error  in  the  result  of 
the  aforesaid  analysis,  and  it 
being  determined  that  the  article 
was  adulterated  and  misbranded, 
on  December  30,  1908,  the  said 
Secretary  reported  the  facts  and 
evidence  to  the  Attorney-General, 
by  whom  they  were  referred  to 
the  United  States  Attorney  for 
the  eastern  district  of  Louisiana, 
who  filed  an  information  against 
the  said  King  Brothers,  Shil¬ 
stone  &  Saint,  with  the  result 
hereinbefore  stated. 


Straight  Talk  With  Clerks 

BT  A  HAN  WHO  HAS  BEEP*  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Florida  grapefruit  has  advanced 
on  account  of  scarcity.  The 
range  is  $2.75  to  $5,  and  the  de¬ 
mand  good. 


Start  A  Tea  Week.”— You  know 
good  things  are  catching.  If  I 
were  you  I’d  start  a  “Tea  Week.” 
Some  of  you  will  say,  “Oh,  that  s 
the  boss’s  work  or  the  manager’s 
work.”  I’m  aware  that  some  of 
you  men  cannot  put  into  oper¬ 
ation  tea  week,  however  capable 
you  may  be,  on  account  of  the 
hard  and  fast  chain-store  system. 
But  this  suggestion  applies  par¬ 
ticularly  to  the  clerk  with  a  free 
hand.  And  in  writing  to  you  I 
want  to  emphasize  the  importance 
of  keeping  ahead  of  the  boss. 
The  man  that  owns  a  store 
doesn’t  always  do  the  best  think¬ 
ing  as  far  as  detail  goes.  He  has 
other  troublesome  things  that 
keep  him  busy.  But  tbe  alert 
planning  clerk  comes  to  his  re¬ 
lief  and  switches  out  of  the  old 
way  and  shows  himself  a  boy  of 
action.  Now  then.  Get  at  the 
tea.  Cover  six  feet  of  your 
counter  with  tea  matting.  Let 
the  fringe  hang  over  loosely  and 
show  up  on  this  eight  or  ten  kinds. 
Also  in  matting  cup-like  shape. 
Get  your  tickets  on  and — TALK 
TEA.  Talk  about  the  flowery 
flavor  of  the  Ceylon.  The 
strength  of  the  English  Breakfast. 
The  nice  delicate  aroma  of  the 
Oolong,  and  the  purity  and  the 
remarkably  agreeable  taste  of 
your  popular  60-cent  Mixed.  Get 
a  lot  of  signs  printed  for  the  win¬ 
dows,  doors  and  store  to  read 
“TEA  WEEK.”  Stick  them 
around  everywhere  and  be  glad  to 
sell  J4  pound  to  a  new  buyer. 
Make  a  lot  of  it.  “It’s  catching.” 

*  *  * 

Don’t  Be  A  Dead  One.— “We 

never  did  it  that  way  before.”  If 
you  feel  that  way  keep  it  to  your¬ 
self.  All  the  slow  ones  are  say¬ 
ing  every  day,  “We  never  did  it 
that  way  before.’’  What  if  you 
didn’t?  If  “that  way”  is  better 
than  yours,  forget  yours.  It  s  a 
great  thing  to  be  able  to  see  the 
good  points  in  the  other  man. 
The  smart  fellow  is  the  fellow 
that  says  to  himself — “I’ve  a  lot 
to  learn  and  I’m  going  to  pick  up 


25 

and  it’s  surprising  what  an  in¬ 
spiration  comes  from  this  in¬ 
crease  of  sales. 


Florida  oranges  of  fancy  qual¬ 
ity  are  scarce.  The  finest  fruit 
ranges  from  $5  to  $5-5°-  "l  hese 
are  26s,  which  are  very  scarce. 
Ordinary  sizes  run  from  $1.75  to 
$2.25,  and  the  choicer  grades  $3 
to  $4.25.  The  demand  is  good. 


some  good  ideas  every  day  if  pos¬ 
sible.”  Anyway,  don’t  be  a  dead 
one — don’t  stick  to  the  old  way  of 
doing  things  when  it’s  dead  open 
and  shut  that  the  new  way  is  bet 
ter.  That  very  thing  keeps  thou¬ 
sands  of  grocery  clerks  on  the  $10 
list.  The  more  you  are  willing  to 
learn ;  the  more  responsive  you 
are  to  quick,  clean,  common  sense 
modern  methods,  the  better  you’ll 
get  along,  because  your  brain  is 
alert  and  your  whole  life  is  open 
to  the  go-ahead  spirit. 

*  *  * 

Dream  Talk. — I  want  to  say  that 
what  I  write  to  you  here  isn't 
dream  talk.  I  have  lived  it  all. 
I  simply  tell  you  my  personal  ex¬ 
perience.  I  have  handled  men  for 
the  past  twenty  years  and  I  have 
studied  their  good  and  bad  points, 
and  both  have  been  a  wonderful 
education  to  me.  Dream  talk  I 
don’t  deal  in.  Straight  talk 
plucked  from  the  thick  of  the 


New  Premium  Scheme  in  Town. 

Supposed  to  Come  from  “  Rogers 
Premium  Co.,  of  Albany,  N.  Y.,”  a 
Concern  Nobody  Knows  Anything 
About.  Details  of  the  Scheme, 
Which  Needs  Watching. 


fight  I  like. 


*  *  * 

More  About  Signs. — Bring  out 
your  goods  and  put  a  sign  on 
them.  That’s  good  merchandis¬ 
ing.  Make  your  store  look  full. 
Make  it  cheerful  looking.  If 
you’re  running  tomatoes  at  three 
cans  for  25  cents,  for  the  love  of 
goodness  let  people  know  it.  Let 
the  big  sign  stick  out.  If  you’ve 
got  a  tea  for  35  cents  a  pound, 
sing  out — “Tell  it  by  card.  ’ 
Whatever  you  show  up  stick  a 
sign  on  it. 

*  *  * 

Bring  Up  The  Sales. — It  won't  do 
to  let  your  sales  keep  “just  the 
same.”  That  isn’t  going  ahead. 
The  “new  thought”  people  em 
body  in  their  philosophy  this 
thought — “D  i  v  i  n  e  Discontent.  ’ 
In  other  words,  it's  good  for  you 
to  be  discontented  when  it  makes 
for  your  uplift.  Not  one  of  you 
can  progress  without  this  whole 
some,  well  regulated,  discontent. 
So  it’s  a  good  thing  to  aim  to 
make  your  sales  better  this  week 
than  last — not  a  whole  lot  ahead, 
you  understand — but  just  ahead, 


A  new  premium  scheme  has 
appeared  in  Philadelphia  which 
for  various  reasons  will  bear 
watching.  It  is  supposed  to  be 
worked  by  solicitors  for  the 
“Rogers  Premium  Co.,  of  80 
West  street,  Albany,  N.  Y.,”  a 
concern  which  seems  not  to  be 
rated  in  the  books  of  the  mercan¬ 
tile  agencies. 

The  scheme  is  a  punch  card 
proposition.  The  dealer  is 
charged  5  cents  a  card  and  must 
buy  fifty  cards.  This  he  is  sup¬ 
posed  to  get  back.  Cards  are  pro¬ 
vided  which  the  dealer  punches 
:or  his  customers  until  the  cards 
are  full.  The  customer  then 
sends  the  card  to  the  Albany  con¬ 
cern  with  sums  of  money  varying 
rom  65  cents  to  $10,  and  gets 
silverware. 

The  scheme  needs  watching  be¬ 
cause  nobody  knows  or  can  find 
out  anything  about  the  Rogers 
Premium  Co.,  and  also  because 
the  solicitors  lie  about  the 
scheme.  A  .  solicitor  told  one 
Philadelphia  retailer  that  on  the 
Sunday  after  he  subscribed  to  the 
scheme  a  full-page  advertisement 
would  appear  in  the  Philadelphia 
North  American”  and  immedi¬ 
ately  following  that  four  women 
canvassers  would  go  into  this  gro¬ 
cer's  territory  to  see  consumers. 
In  order  to  see  whether  these 
promises  were  authorized  the  re¬ 
tailer  wrote  the  concern  at  Al¬ 
bany  and  got  back  a  circular  on 
which  the  following  paragraph 
was  marked : — 


N.  B. — We  wish  dealers  to  read 
this  circular  carefully,  as  we  only 
do  as  we  agree  according  to  this 
circular,  no  matter  what  salesman 
may  tell  you,  so  please  do  not  ask 
us  to  do  otherwise. 

Other  people  who  have  writ¬ 
ten  to  Albany  got  no  reply  at  all. 


26 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


In  thic  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  nse  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  ether  words,  to  shew  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Lenten  Window. 

A  little  boy  in  school  was  once 
asked  by  his  teacher  how  many 
days  had  a  year,  and  he  said : 
“Please,  m’m,  325.” 

“Why,  Johnny!”  exclaimed  the 
teacher,  “how’s  that?” 

“The  rest  are  Lent,  mum,”  ex¬ 
plained  Johnny. 

The  “rest”  will  soon  be  here 
and  I  think  a  fish  window  would 
be  appropriate. 

Use  green  cheesecloth  or  paper 
to  represent  water.  In  the  front 
of  the  right  of  the  window  build 
a  pier.  Get  some  boards  and  rest 
them  on  soap  boxes  (that  will 
also  serve  as  steps  to  the  water) 
and  canned  salmon  cans.  On  the 
boards  place  a  row  or  two  of  the 
oblong  lobster  cans.  Above  these 
place  sardine  tins  and  cover  the 
surface  of  the  pier  with  a  layer 
of  same.  In  corner  place  a  couple 
of  salt  mackerel  pails,  the  upper 


one  open  to  show  contents.  Be¬ 
side  these  pails  lay  some  salt  cod 
and  herring.  O11  the  left  hand 
back  corner  of  your  pier  build  a 
lighthouse  of,  say,  four  or  five 
salmon  cans  (in  drawing  the  back 
columns  cannot  be  shown,  but 
are  supposed  to  be  there  and  will 
be  needed  to  support  top  of  light¬ 
house)  built  to  a  height  of,  say, 
eight  or  ten  cans.  On  this  pillar 
place  as  a  top  piece  a  pumpkin. 
What  would  be  better  if  possible 
would  be  a  transparency  with  an 
electric  light  inside  it;  or,  take 
a  box  without  a  lid,  place  it  on 
end,  the  back  towards  the  store, 
put  a  lamp  with  reflector  in  it  and 
cover  the  front  with  a  lid  of  thin 
paper — yellow  or  red. 

Well,  now  you  have  your  pier. 
Cover  the  soap  box  steps  to  the 
water  with  anything  almost  that 
will  hide  the  lettering.  Close  to 
steps  put  lid  of  some  tub  and 


fasten  a  piece  of  stick  to  it  in  an 
upright  position.  Tack  on  stick 
a  sign  something  like  the  one  in 
design.  This  represents  a  buoy, 
if  anyone  should  ask  you. 

Beyond  the  buoy  build  a  ship. 
Put  box  without  lid  in  centre, 
then  another  with  lid,  or  upside 
down,  to  have  the  bottom  take 
the  place  of  a  deck  of  a  ship. 
Make  the  bows  of  two  boards  and 
a  deck  piece  of  a  third  board  or 
covering  of  some  kind.  Cover 


bons  the  reddest  apples  you  can 
find.  Pick  out  those  with  stalks 
and  tie  the  ribbons  to  them.  Cut 
ribbons  in  lengths  to  get  the 
effect  as  in  design. 

Cover  the  floor  with  white 
crepe  paper.  Place  a  half-barrel 
hoop  covered  with  green  crepe 
paper  in  centre  of  back  window 
and  fill  with  Baldwin  apples.  At 
the  four  corners  place  whole 
hoops  covered  like  the  others  and 
fill  with  the  Florida  oranges,  an¬ 


boxes  with  cloth  to  hide  boxes. 
Make  two  masts  of  broomsticks 
if  you  like.  The  booms  of  the 
same,  or  anything  that  will 
answer  the  purpose,  and  a  short 
bowsprit. 

Make  sails  of  paper  and  string 
and  put  a  few  prices  on  them  if 
you  like.  Make  the  three  fenders 
of  small  pieces  of  rope  and  fasten 
with  string.  In  the  open  box  or 
“hold”  place  cod  and  herring  in 
sight  of  public.  As  a  background 
build  some  cliffs  of  shredded  cod¬ 
fish  boxes  or  any  similar  appro¬ 
priate  article.  O11  top  of  cliff  you 
might  put  some  clods  of  earth 
and  tufts  of  grass  to  make  it  look 
more  CLIFFY. 

Fresh  Fruit  Window. 

This  is  a  suggestion  for  fruit 
and  designed  with  an  eye  to  an 
attractive  color  effect. 

Get  nine,  or  more  if  necessary, 
half-barrel  hoops.  Cover  them 
with  green  crepe  paper  and  fasten 
the  ends  together  as  in  picture. 
Flang  these  by  green  ribbons  to 
back  of  window.  From  these 
semi-hoops  hang  by  green  rib¬ 


other  with  russet  oranges,  a  third 
with  tangerines,  and  fourth  with 
greening  apples.  In  centre  place 
a  whole  hoop  filled  with  grape¬ 
fruit.  Connect  the  four  corner 
pieces  with  the  centre  by  means 
of  half  hoops,  from  which  hang 
red  apples  by  green  ribbons.  The 
red  of  the  apples,  light  yellow  of 
the  grapefruit,  deep  orange  of  the 
tangerines,  golden  brown  of  the 
russets,  bright  yellow  of  the  Flor- 
idas,  and  light  green  of  the  green¬ 
ings,  surrounded  by  circles  of 
glreen  and  on  a  background  of 
white  will  make  a  pleasing  color 
effect,  to  which  the  ribbons  will 
add  a  touch  of  daintiness. 

The  little  flags  stuck  in  the 
piles  of  fruit  should  have  the 
prices  on  as  well  as  what  the 
goods  are  called. 
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I  don’t  want  any  of  you  clerks 
to  get  sore  now  on  what  I  m 
going  to  say.  I  feel  sure  you  11 
take  it  as  I  mean  it. 

I  think  there’s  too  much  loose¬ 
ness  in  the  way  the  average  re¬ 
tailer  keeps  track  of  the  money 
that  comes  in. 

I  know  myself  where  hun¬ 
dreds  of  dollars  have  been  lost 
that  way.  No,  I  didn  t  lose  any 
of  it  and  I  didn’t  take  any  of  it. 
I’ve  always  had  enough  hard 
work  to  get  what  belonged  to  me. 
But  I  get  around  a  good  bit,  and 
these  fellows  tell  me  things. 

I  don’t  suppose  one  clerk  out 
of  five  hundred  is  crooked  or 
would  let  himself  get  crooked 
under  any  circumstances.  It 
seems  like  a  darned  hard  thing  to 
say  that  the  whole  five  hundred 
ought  to  be  watched  to  catch  the 
one,  but  when  I  say  watched  I 
don’t  mean  suspected.  They 
ought  all  to  be  fixed  so  that  none 
of  ’em  can  go  wrong  without 
leaving  a  mark  somewhere. 

I  know  a  fellow  who  has  a  good 
clean  store  up  in  a  New  York 
State  town  of  about  8,000.  Keeps 
six  clerks  working  hard  and 
works  himself  as  hard  as  any  of 
’em. 

I’ve  sold  him  goods  for  years, 
and  know  him  pretty  well.  Like 
him,  too— he’s  a  good,  straight 
fellow. 

He  complained  to  me  about  a 
year  ago  that  he  wasn’t  making 
any  money. 

“I’m  doing  a  good  business,” 
he  said,  “keeping  busy  all  the 
time,  and  a  big  proportion  of  it 
is  cash,  but  I  never  seem  to  have 
much  ready  money.” 

I  began  to  get  nosey ;  I’ve  seen 
a  lot  of  these  cases. 

“How  do  you  keep  your 
money?”  I  asked  him. 

Well,  he  kept  it  in  any  old  way. 
He  had  two  of  those  old  jokes — 
money  drawers  that  open  with 
two  fingers  and  a  thumb.  Maybe 
a  srx  months’  old  baby,  if  it  was 


especially  dumb,  couldn’t  open  it, 
but  I’ll  gamble  our  cat  could. 

“All  the  clerks  know  the  com¬ 
bination?”  I  asked  him. 

They  all  did. 

“There  isn’t  much  of  a  combi 
nation,”  he  said,  “one  of  the  draw¬ 
ers  opens  for  anybody  all  the 
time  and  the  other  does  half  the 
time.” 

I  ought  to  tell  you  about  the 
clerks.  One  was  the  proprietor’s 
brother,  another  was  his  cousin, 
the  third  was  the  cousin’s  son, 
and  the  fourth  was  a  fellow  that 
was  engaged  to  marry  the 
brother’s  daughter,  and  the  pro¬ 
prietor’s  niece.  (That  ain’t  big¬ 
amy,  if  you  figure  it  out.) 

The  other  two  clerks  weren’t 
any  relation,  but  outside  of  them 
it  was  sort  of  all  in  the  family. 

Well,  I  left  then  after  finding 
out  this  much,  and  I  didn’t  know 
any  more  about  the  case  until 
about  three  months  ago,  when  I 
was  up  there  again.  After  I  had 
got  rid  of  the  business  I  went 
there  to  do  we  had  a  little  talk. 

“Did  you  ever  find  out  whether 
you  had  any  leak  in  your  cash? 

I  asked  him. 

“Oh,  I  must  tell  you  about 
that,”  lie  replied.  “Yes,  I  did  find 
out;  I  had  a  leak  all  right.” 

“Didn’t  the  old  cash  drawers 
have  something  to  do  with  it  ?  ’  I 
asked  him,  with  that  marvelous 
shrewdness  that  has  made  me 
such  an  authority  on  other 
people’s  business. 

“They  did,”  he  said.  “They 
were  the  whole  thing.  No  steal¬ 
ing,  though,”  he  said.  ‘  It  !was' 
simply  looseness,  that  s  all. 

“You  see,”  he  went  on,  “all  the 
clerks  I  have  except  Jim  and 
Frank  (the  outsiders)  are  my 
own  family,  and  they  sort  of  feel 
a  good  bit  freer  about  the  place 
than  a  stranger  would.  When  I 
took  it  up  I  found  they’d  been 
using  the  cash  drawers  as  a  sort 
of  treasury  of  their  own.  Some¬ 
times  when  they  couldn  t  make 


change  out  of  the  drawers  they’d 
make  it  out  of  their  own  pockets, 
and  remember  that  the  drawer 
owed  them  so  much.  Other 
times  when  they  wanted  some 
change  themselves  and  didn’t 
have  it,  they’d  borrow  it  out  of  the 
drawer.  If  they  thought  of  it  or 
had  time  they’d  stick  in  an  I.  O. 
U.  If  they  didn’t  they’d  just  re¬ 
member  that  they  owed  the 
drawer  so  much.” 

“Had  a  running  account  with 
the  drawer  with  the  record  in 
their  mind,”  I  observed. 

Sure,”  he  said.  “All  as 
straight  as  a  string,  understand — 
I’d  trust  any  one  of  ’em  with  any¬ 
thing  I’ve  got.  I  asked  ’em 
whether  the  drawer  owed  them, 
they  owed  the  drawer,  and 


taken  anything  the  brother  would 
have  been  to  blame  as  sure  as 
you’re  born. 

It’s  a  great  mistake,  fellows, 
Why,  it’s  all  we’re  working  for — 
money.  What  a  darned  fool 
thing  to  do  to  let  any  of  it  escape. 

Why,  I  believe  if  I  were  in 
business  I’d  even  sweep  the  floor 
every  night  for  rubbings  off  the 
copper  pennies. 

The  Stroller. 


or 

they  didn’t  know.  Every  one  of 
em’s  been  doing  it  for  years ; 
chance  is  they  owe  me  hundreds 
of  dollars.  I’ll  never  get  it.” 

But  it’s  fixed  now,  all  right,” 
he  said  emphatically.  “They  felt 
pretty  sore  when  I  got  in  a  cash 
register,  but  they  weren’t  just  in 
shape  to  kick,  I  thought,  and  I 
told  ’em  so,  too.” 

Well,  how  is  it  since  you’ve 
got  the  register?”  I  asked. 

“As  different  as  could  be,”  he 
said.  “Have  plenty  of  money, 
and,  if  anything,  I’m  doing  a  lit¬ 
tle  less  business.  Oh,  that  was 
the  trouble ;  no  doubt  about  it. 
You  can  easy  see  how  a  fellow 
with  a  money  drawer  to  go  to 
would  forget  himself  without 
meaning  a  thing.  That’s  the  way 
it  happened.” 

Now,  don’t  you  see?  If  that 
could  happen  without  any 
crookedness  at  all — only  careless¬ 
ness — there’s  no  end  to  what 
could  happen  if  somebody  really 
set  out  to  take  stuff. 

I’ve  always  thought  that  the 
employer  who  leaves  money 
around  loose  where  his  clerks  can 
see  it  and  smell  it  is  a  good  deal 
to  blame  if  the  smell  gets  too 
strong  for  the  clerk  to  stand. 

Why,  I  knew  another  dealer 
out  in  Ohio.  For  all  I  know  he  s 
running  his  store  out  there  yet. 
Little  store — only  had  one  clerk, 
his  brother.  He  never  had  even 
a  cash  drawer.  He  and  Ed.  (the 
brother)  put  all  the  cash  that  came 
in  in  their  pants’  pockets,  and  at 
night  they’d  empty  out  into  the 
old  safe.  I  don’t  know  whether 
Ed.  ever  got  anything  or  not — 
guess  he  didn’t ;  his  last  name  was 
Bryan — but  if  he  didn’t  it  wasn’t 
his  brother’s  fault.  If  he  had 


How  Our  Exports  of  Food  Products 
Hare  Grown  in  Fifty  Years. 

Exports  of  packing  house  prod¬ 
ucts,  a  third  leading  group,  have 
increased  in  the  last  fifty  years 
— from  1851 — much  more  rapidly 
in  the  last  half  century  than  cot¬ 
ton  or  cereals.  The  average 
value  of  packing  house  products 
exported  in  1851-1855  was  $10,- 
000,000  a  year,  and  in  1901 -1905 
it  was  $183,000,000,  while  in  1908 
the  value  was  $196,000,000.  The 
principal  items  of  this  group  are 
pork,  lard,  beef  and  oleo  oil.  As 
in  the  case  of  grain,  the  greatest 
exports  of  lard  and  pork  were  in 
the  five-year  period,  1896-1900. 
The  exports  of  lard  have  in¬ 
creased  nearly  eight  times  as  fast 
as  the  population  of  the  United 
States.  The  average  per  capita 
in  1851-1855  was  1.2  pound  a 
year,  while  fifty  years  later,  in 
1901-1905,  the  average  reached  8.6 
pounds  per  capita.  Another  great 
increase  occurred  in  per  capita 
exports  of  pork.  The  average 
for  1866-1870  was  1.8  pounds  per 
capita ;  in  1876-1880,  13.6  pounds 
per  capita;  and  in  1901-1905,  8.4 
pounds  per  capita.  The  largest 
exports  of  beef,  those  in  1901- 
1905,  amounted  to  408,000,000 
pounds  a  year.  Since  1905  there 
has  been  a  marked  decline  in  ex¬ 
ports  of  beef,  the  average  for 
1906-1908  being  only  349,000,000 
pounds  a  year,  or  less  than  for 
any  five-year  period  since  1886- 
1890.  Exports  of  fruits  increased 
from  $71,000  in  1851  to  $20,000,- 
000  in  1904,  and  subsequently 
they  ranged  from  $14,000,000  to 
$17,000,000.  Exports  of  vege¬ 
tables,  which  were  considerably 
less  than  $1,000,000  in  the  years 
prior  to  1864,  ranged  from  $1,- 
000,000  to  $2,400,000  in  the  years 
subsequent  to  1895. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi¬ 
dential,  effective,  gratuitous. 
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THE  GROCERY  MARKETS 


Tea. 

The  degree  of  activity  now 
prevailing  in  the  tea  market  is 
hardly  satisfactory  to  sellers. 
There  is  a  little  business  doing 
every  day,  but  the  aggregate  is 
not  much  over  half  what  holders 
would  like  to  see  it.  Prices  are 
unchanged  and  steady  to  firm. 
Rejections  of  cheap  tea  under  the 
pure  tea  law  have  been  rather 
larger  than  usual,  owing  to  the 
fact  that  the  season  is  drawing  to 
a  close. 

Coffee. 

The  market  for  Rio  and  Santos 
options  has  been  draggy  during 
the  week,  with  little  or  no  change. 
Actual  Rio  and  Santos  coffee  has 
been  steady,  but  with  very  little 
activity.  Some  of  the  large 
packers  of  Brazil  coffee  have  an¬ 
nounced  an  advance  of  I  cent  per 
pound,  which  has  considerably 
aroused  the  trade,  some  of  whom 
have  gone  to  the  papers  with  talk 
of  a  coffee  trust.  Mild  coffees  are 
quiet,  partly  by  reason  of  the  high 
prices.  Java  and  Mocha  un¬ 
changed  and  quiet. 

Sugar. 

Raw  sugar  has  shown  no  fluctu: 
ation  of  any  moment  during  the 
week.  Sales  have  been  made  at 
ruling  prices,  and  the  general 
situation  is  about  unchanged. 
Refined  sugar  has  made  no 
change  for  the  week,  but  almost 
all  refiners  are  now  willing,  to 
sell  io  points  under  list.  The  de¬ 
mand  for  refined  sugar  is  dull. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week,  and  compound  syrup  is 
likewise  unchanged.  The  de¬ 
mand  is  fair.  Sugar  syrup  is 
wanted  as  fast  as  made,  at  prices 
which  show  no  change,  but 
which  are  still  strong.  Molasses 
is  in  fair  demand  at  unchanged 
prices. 

Fish. 

Mackerel  of  all  grades  con¬ 
tinues  steady  and  in  very  fair  de¬ 
mand.  No  change  of  moment  has 
occurred  during  the  week.  Cod, 
hake  and  haddock  are  selling  sea¬ 
sonably  at  steady  prices.  Domes¬ 
tic  sardines  are  practically  un¬ 
changed.  One  of  the  large  hold¬ 
ers  has  shown  some  disposition  to 
ask  an  advance  of  15  Qents  per 


case,  but  the  other  packers  have 
not  followed,  and  all  the  stock 
wanted  can  be  bought  at  ruling 
prices.  The  demand  is  light. 
Imported  sardines  are  unchanged, 
in  moderate  demand  at  un¬ 
changed  prices.  Salmon  shows 
continued  scarcity  and  firmness, 
especially  red  Alaska  and  sock- 
eye,  and  the  demand  is  fair. 

Canned  Goods. 

Tomatoes  are  more  or  less  firm. 
Most  packers  ask  65  cents  for 
Maryland  3s  f.  o.  b.,  which  is 
equivalent  to  a  further  advance 
of  cents.  Here  and  there, 
however,  a  packer  will  take 
orders  at  62^.  A  few  sales  have 
been  made  on  a  basis  of  65  cents 
county,  though  generally  packers 
refuse  to  sell  at  such  a  figure. 
Probably  a  very  large  business 
could  be  done  at  that  if  all  pack¬ 
ers  would  take  it.  Spot  corn  is 
firm  and  unchanged.  The  de¬ 
mand  is  good.  Some  authorities 
predict  a  further  advance  in  New 
York  State  corn  of  10  to  15  cents, 
with  other  grades  in  proportion. 
Future  corn  is  still  being  booked 
for,  at  a  maintained  advance  over 
last  year.  No  general  future 
price  on  Maine  corn  has  been 
named,  and  it  is  quite  uncertain 
just  now  what  it  will  be.  Peas  on 
spot  could  be  sold  at  a  price,  but 
buyers  and  sellers  are  a  little 
apart.  Future  peas  are  in  con¬ 
tinued  good  demand  at  about  un¬ 
changed  prices.  Eastern  peaches 
show  no  change  and  very  little 
demand.  Apples  are  perhaps  a 
little  firmer,  New  York  State  gal¬ 
lons  now  nominally  ruling  at 
$2.75,  though  they  can  be  bought 
at  $2.65.  The  demand  is  only 
fair,  and  some  authorities  predict 
that  when  the  spring  movement 
opens  the  price  will  advance  ma¬ 
terially.  California  canned  goods 
are  unchanged  and  in  light  de¬ 
mand.  Small  Maryland  canned 
goods  show  no  change  and  a  light 
demand. 

Dried  Fruits. 

Prunes  are  quite  dull  at  un¬ 
changed  prices.  When  the  spring 
demand  opens  the  price  may 
show  some  advance.  Peaches 
are  steady  to  firm  and  in  only 
moderate  demand.  Apricots  are 
quiet,  scarce  and  firm.  Raisins 


are  dull  and  weak.  Currants  are 
in  very  fair  demand  a  un¬ 
changed  prices.  Dates  are  fairly 
active  at  unchanged  prices.  Cit¬ 
ron  and  figs  dull  at  ruling  prices. 

Beans  and  Peas. 

Domestic  pea  beans  are  still 
strong  on  a  basis  of  $2.35,  though 
some  sales  have  been  made  dur¬ 
ing  the  week  at  5  cents  less.  Im¬ 
ported  are  quoted  up  to  $2.20  and 
in  active  demand.  Domestic  mar¬ 
rows  are  strong  at  $2.95.  Im¬ 
ported  still  unavailable.  Califor¬ 
nia  limas  are  inclined  to  be  easy 
to  come  forward,  though  well 
maintained  on  spot.  The  demand 
is  only  fair.  Dried  and  split  peas 
are  unchanged  and  in  good  de¬ 
mand. 

Batter. 

The  buttef  market  is  firm  at  1 
cent  decline  from  one  week  ago. 
The  decline  includes  all  grades, 
both  solid  pack  and  print.  The 
receipts  of  butter  are  about  nor¬ 
mal  and  the  quality  very  good. 
We  look  for  continued  firm  sup¬ 
ply  and  steady  market  at  un¬ 
changed  prices  the  coming  week. 
E««. 

The  receipts  of  eggs  being  large 
this  past  week,  it  reduced  the 
price  3  cents  per  dozen.  The 
quality  is  very  good.  Future 
prices  depend  entirely  upon 
weather  conditions.  At  the  pres¬ 
ent  time  we  look  for  a  firm  mar¬ 
ket  at  unchanged  prices. 

Cheese. 

The  prices  on  all  makes  of 
cheese  remain  firm.  The  stock 
of  full  cream  cheese  is  light  and 
the  make  is  about  what  it  was  one 
year  ago.  The  consumptive  de¬ 
mand  is  moderate  and  we  look 
for  a  firm  market  at  unchanged 
prices  the  coming  week. 

Provisions. 

Everything  in  the  provision  line 
is  quiet,  and  the  consumptive  de¬ 
mand  is  very  dull.  Smoked  meats 
are  firm  at  unchanged  prices. 
Pure  lard  is  steady  at  J4  cent  de~ 
dine.  Compound  is  steady  at  un¬ 
changed  prices.  The  market  on 
dried  beef,  barreled  pork  and 
canned  meats  is  dull  at  unchanged 
prices. 

Produce. 

Potatoes,  white,  New  York 
State,  55  to  60  cents  per  bushel; 


Pennsylvania,  75  to  85  cents  per 
bushel;  New  Jersey,  60  to  65 
cents  per  bushel,  demand  good; 
sweets,  prime,  35  to  40  cents  per 
basket;  culls,  20  to  30  cents  per 
basket,  demand  fair;  onions,  50 
cents  per  basket,  demand  poor; 
York  State  cabbage,  $6  to  $7  per 
hundred,  $25  to  $29  per  ton,  de¬ 
mand  fair;  bunch  beets,  $3  to  $4 
per  hundred  bunches,  demand 
fair;  string  beans,  Florida,  $2  to 
$3.50  per  hamper,  demand  fair; 
Florida  cauliflower,  $1.50  to  $2.25 
per  hamper;  carrots,  $1.50  to 
$2  per  barrel,  demand  poor; 
Florida  lettuce  $1.30  to  $1.75  per 
basket,  demand  good ;  white  tur¬ 
nips,  $1.50  per  barrel,  35  cents  per 
basket,  demand  fair;  eggplants, 
$1.25  to  $2  per  box,  demand  poor; 
lettuce,  $1.25  to  $2.25  per  hamper, 
demand  good. 

Green  Fruit. 

Apples,  Hulberson,  $3.20  to 
$3.60  per  barrel ;  fancy,  $3.50  to 
$4;  Kings,  $4  to  $5.25;  Baldwins, 
New  York  State,  No.  2,  $2.20; 
No.  1,  $3.50  to  $4.50;  Eastern 
fruit,  $3.50  to  $4.50,  according  to 
grade;  Greenings,  New  York 
State,  No.  2,  $2.25  to  $2.60;  No. 
1,  $3.50  to  $4 ;  fancy,  $5  ;  Northern 
Spy,  No.  2,  $2.25  to  $2.50;  No.  1, 
$3.25  to  $4.25,  demand  good; 
bananas,  large,  $1.15  to  $1.50  per 
bunch  ;  8-hands,  80  cents  to  $1.10; 
7-hands,  50  to  80  cents;  6-hands, 
40  to  50  cents,  demand  fair;  Flor¬ 
ida  grapefruit,  $3.50  to  $4.50  per 
crate,  demand  fair;  oranges,  Flor¬ 
ida,  $1.50  to  $2  per  box;  Califor¬ 
nia,  $2.25  to  $2.50  per  box,  de¬ 
mand  fair;  tangerines,  strap,  $2.75 
to  $3.50  per  box;  lemons,  Mes¬ 
sina,  $3.75  to  $4-50  per  box;  Cali¬ 
fornia,  $3.75  to  $4,  demand  fair; 
pineapples,  Florida,  $2.75  to  $3 
per  crate,  demand  fair;  limes,  $1 
per  hundred. 

Nuts. 

Peanuts,  green,  choice,  5  cents 
per  pound ;  fancy,  6  cents  per 
pound;  jumbo,  8  cents  per 
pound;  roasted,  choice,  $1.20 
per  bushel;  fancy,  $1-45  Per 
bushel;  jumbo,  $1.85  per  bushel, 
demand  fair;  almonds, paper  shell, 
i8J-2  cents  per  pound;  Brazils,  7 
cents  per  pound;  pecans,  12 
cents  per  pound;  filberts,  Ilj4 
cents  per  pound;  walnuts,  I2j4 
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“Lustre” 

Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH— Inside  diameter  2VX 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 

LIGHTNING  TRIMMINGS  -  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 

Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  ™ade  fr®“  RflE?‘ iars^are 

extra  thick  and  sure  to  seal.  All  our  LUSTRE  Ja  s 

equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  \  cry 
.  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public 
SiscernTt  They  can  only  find  it  out  after  they. have  spent  their  money 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
C  ,ha,  th”  a«ap  jathas  been  a  deception  and  a  very  costly  jar,  as  ,t 

does  not  keep  the  fruit.  , 

REMEDY.— Buy  nothing  but  the  “LUSTRE  trade  mark  jar  am 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 

the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


8  Out  of  1 0  Aren’t  Buying  Right 

Hf  Probably  eight  out  of  every  ten  grocers  are  not  buying  leas 
and  Coffees  right.  It  is  certain,  if  they  are  buying  through 
salesmen,  that  they  are  not  buying  as  cheap  as  they  can  buy  of 
us  by  mail.  Never  forget  this  —you  and  not  the  jobber  pays 

the  salesman’s  salary. 

<R  We  will  match  the  grades  you  are  getting  now,  or  we  will 
send  you  samples.  The  two  points  in  both  cases  are,  of  course, 
price  and  quality.  Do  what  you  like  to  investigate  both. 

^.Trv.rryn  n  n  1  n  WI  O  P  Roister*  and  Packer*  TEAS  and  COFFEES 

DURYEE  &  BARW1SE  s,  promt  st.  .  new  york 


One  of  Nature’s  Best  Pure  Food  Products 

SALT  MACKEREL 

They  are  of  very  good  quality  this  season,  are  appe¬ 
tizing,  wholesome,  brain  producing,  and  really  make  a 
welcome  change  in  diet  from  meat. 

Here  are  a  Few  Thoughts  that  will  help 

TO  INCREASE  YOUR  SALES 

1.  Mackerel  well  kept  are  more  likely  to  bring  repeat- 
orders  than  mackerel  poorly  kept.  He  is  an  expert  hint. 
Always  keep  mackerel  under  pickle  except  when  dis¬ 
playing  for  sale.  If  you  sell  from  barrels,  put  a  board 
across  the  top  and  lay  a  few  fish  on  the  board  each  day 
so  they  can  drain  into  the  barrel. 

2.  Give  your  customers  the  best  plan  of  preparing  and 
cooking  mackerel — soak  from  afternoon  until  the  follow¬ 
ing  morning,  and  always  soak  with  the  skin  side  up.  In 
cooking,  a  preferable  way  to  broiling  is  to  boil  in  a  cov¬ 
ered  pan  almost  full  of  water.  W  hen  done,  put  buttei 
on  the  mackerel  and  place  in  the  oven  for  a  few  minutes 
to  brown. 

3.  Should  part  of  the  pickle  leak  off  any  package 
never  put  fresh  water  on,  but  make  new  brine  (or  pickle) 
by  dissolving  salt  in  water  until  the  solution  is  strong 
enough  to  float  an  egg,  potato,  or  a  mackerel. 

$  “There  is  money  in  the  Mackerel  Barrel  for  yon1’  $ 


ESTABLISHED  1897 


BUSINESS  BUILDING  1910 

MR.  PROPRIETOR: 

This  has  attracted  your  attention— because  it  is 
a  subject  of  most  vital  interest  to  you. 

You  desire  to  increase  your  volume  of  profitable 

You  wish  to  increase  the  number  of  your  profita¬ 
ble  patrons. 

There  is  one  best  way  to  do  this—  improve 
your  service’’  by  using  Duplicate  Salesbooks, 
thereby  giving  your  customers  an  Itemized  bill  with 
each  purchase,  and  giving  you  the  exact  duplicate 

of  same.  . 

This  will  mean  your  bookkeeping  done  in  one- 
half  the  time  and  save  you  many  dollars  in  errors, 
disputes  and  forgotten  charges. 

For  sample  sheets  and  prices,  write 

E.  C.  Fell  Manufacturing  Company 

1112-1114  SANSOM  STREET  ::  ::  PHILADELPHIA 
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PARKE’S 


DRY  ROASTl 


Wc  Arc  Going  To  Show  You  how  To 

Pull  The  Trade  Into  Your  Store 

Cf  Very  few  people  in  your  locality  can  get  real  Java  and  Mocha  Coffee,  yet  no  coffees 
make  as  perfect  a  drink.  We  put  up  a  Java  and  Mocha  Coffee  in  1-pound  cartons  which  we 
sell  you  for  28c.,  you  get  35c.  for  it,  and  you  hold  the  coffee  trade  of  every  one  who  buys  it. 

The  Java  actually  comes  from  the  Island  of  Java  and  the  Mocha  from  Arabia. 

<|  Sell  the  real  thing  and  build  up  your  coffee  business.  No  matter  what  coffee  you  may  want 
in  bulk  we  have  the  best  at  the  right  price. 

L.  H.  PARKE  &  COMPANY 

232-234  Market  Street  PHILADELPHIA,  PA. 
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cents  per  pound ;  mixed  nuts,  io 
cents  per  pound. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Specialties. 

Holland  Herring. — The  market 
continues  unusually  good.  Stocks 
here  are  very  small ;  demand  good 
and  prices  tending  higher  and 
very  firm. 

Scotch  herring,  on  the  contrary, 
are  not  selling  as  freely,  particu¬ 
larly  not  large  fulls,  while  selected 
fulls  and  good  mediums  are  in 
very  good  demand  just  now. 

Norway  herring  continue  to  sell 
in  a  regular  hand-to-mouth  way. 

Mackerel. — Market  is  entirely 
unchanged  and  rather  quiet. 

Imported  oil  sardines  are  mov¬ 
ing  quite  freely  and  the  demand 
is  particularly  good  for  dingley 
54 s  Portuguese  sardines,  also  for 
54  boneless  Portuguese. 

Sprats. — The  packing  is  now  in 
full  swing  and  promises  to  yield 
about  the  same  result  as  last  year. 
There  has  been  quite  a  good  de¬ 
mand  of  late  and  quite  a  good 
many  round  lots  have  changed 
hands.  Prices  are  practically  un¬ 
changed. 

Norwegian  smoked  sardines 
continue  in  good  demand  and  sup¬ 
plies  are  just  about  equal  to  the 
demand  at  the  present  time.  We 
just  had  a  cable  from  Norway  ad¬ 
vising  that  fishing  of  sardines  is 
closing,  and  our  opinion  is  that 
prices  will  soon  show  a  hardening 
tendency. 

StROH MEYER  &  ArPE  Co. 

New  York,  N.  Y. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
here  is  quiet,  with  no  change  in 
prices  and  a  good  steady  demand 
from  the  domestic  trade.  The  ex¬ 
port  business,  however,  seems  to 
be  demoralized,  although  conserv¬ 
ative  reports  are  to  the  effect  that 
stocks  in  Europe  are  not  heavy. 
The  dullness  there  is  caused  more 
on  account  of  efforts  of  a  few 
parties  to  unload  export  grades. 

Cores  and  skins  and  chops  are 
meeting  wth  a  steady  demand, 
although  prices  are  low.  At 
$i.2o  to  $1.25  f.  o.  b.  buyers’  bags, 
good  quality  is  obtainable. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  754  to  754  cents; 
choice,  7^4  to  8  cents;  fancy,  954 
to  10  cents  f.  o.  b.  in  50-pound 
boxes;  cartons,  y2  cent  per  pound 
higher. 

Raspberries  are  in  a  little  bet¬ 
ter  demand  and  a  little  firmer. 
They  are  now  being  held  at  22  to 
24  cents  per  pound  f.  o.  b.  in  bar¬ 
rels. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Rice. 

A  good  inquiry  is  reported,  but 
volume  of  transactions  hardly  up 
to  last  week.  Assortments  are 


broken  and  buyers  find  it  difficult 
to  match  up  previous  purchases 
except  at  higher  prices,  and  even 
then  there  is  no  large  amount 
offering.  This  applies  to  all 
grades,  both  Honduras  and  Japan. 

Advices  from  the  South  note 
better  demand  on  the  Atlantic 
Coast,  but  at  the  close  inquiry  is 
less  active.  At  New  Orleans 
market  is  strong,  and  a  fair 
amount  of  sales  is  reported  to 
dealers  for  assortment,  although 
general  apathy  seems  to  have 
been  in  control  of  the  distributing 
forces  the  past  week. 

In  the  interior,  southwest 
Louisiana  and  Texas,  a  good 
demand  is  reported;  offers  on 
large  lines  based  on  values  of 
thirty  days  ago  have  been  turned 
down  and  higher  prices  insisted 
upon  and  obtained.  The  main 
supply  of  rough  rice  is  in  planters’ 
hands,  and  their  effort  to  restore 
prices  to  at  least  normal  value 
seems  likely  to  be  succesful. 

Cables  and  correspondence 
from  abroad  note  steady  markets 
with  firmer  tone  on  Burma  styles. 

Dan  Talmage's  Sons  Co. 

New  York  and  New  Orleans. 

Baltimore  Canned  Goods. 

No.  1. 

Developments  during  the  week 
in  the  tomato  market  were  of  an 
encouraging  character,  and  the 
outlook  for  that  article  during  the 
next  six  months  is  considered  to 
be  excellent.  It  is  not  surprising 
that  the  improvement  in  the  mar¬ 
ket  prices,  which  began  immedi¬ 
ately  after  the  opening  of  the  new 
year,  was  promptly  followed  up 
with  liberal  'buying  orders  from 
the  jobbers  in  nearly  all  sections, 
for  so  many  of  them  had  allowed 
their  stocks  to  run  down  to  the 
minimum  and  for  some  time  had 
been  buying  them  in  a  hand-to- 
mouth  fashion  of  weak  holders 
whose  pressing  financial  necessi¬ 
ties  gave  them  no  alternative  but 
to  Sell,  that  they  sought  to  pro¬ 
tect  themselves  against  their 
actual  requirements  when  they 
found  that  their  sources  of  sup¬ 


ply  were  sold  out,  and  that  the 
long  overdue  reaction  in  the  mar¬ 
ket  had  arrived.  That  the  buy¬ 
ing  orders  from  those  jobbers 
must  steadily  continue  and  grad¬ 
ually  increase  as  the  spring  trade 
opens  up  is  reasonably  certain. 
There  is  an  axiom  of  the  trade 
that  tomatoes  do  not  go  out  of 
fashion,  and  the  present  agitation 
throughout  the  country  concern¬ 
ing  the  prevailing  high  prices  of 
other  food  products  is  likely  to 
direct  attention  to  them  as  a 
cheap  article  of  daily  food  for  the 
masses,  and  thereby  cause  a  large 
increase  in  the  consumption.  It 
is  difficult,  perhaps,  for  a  jobber 
to  disregard  altogether  the  ab¬ 
normally  low  prices  for  tomatoes 
that  prevailed  during  the  last 
three  or  four  months,  but  if  he 
will  cut  them  out  of  the  calcula¬ 
tion  and  view  the  situation  and 
the  general  outlook  from  the 
present  point  of  view  he  will,  we 
believe,  become  a  liberal  buyer  of 
spot  goods.  Trading  in  future 
tomatoes  increased  during  the 
week,  and  those  buyers  who  made 
purchases  of  reliable  brands  for 
delivery  in  the  canning  season  of 
1910  feel  content  with  their  posi¬ 
tion.  From  now  on  the  buying 
of  “futures”  will  be  a  feature  in 
the  market  for  that  article. 

The  market  is  stronger  on  corn 
for  both  spot  and  future  deliver¬ 
ies.  The  constant  flow  of  small 
orders  has  worn  away  the  stocks 
in  the  hands  of  the  canners  and 
that  fact  forms  the  chief  basis  of 
the  strength  of  the  spot  goods. 
The  present  selling  prices  do  not 
put  canned  corn  beyond  reach  of 
the  consumer.  Future  corn  is 
quoted  at  higher  prices  than  last 
year  because  the  growers  will  not 
plant  the  canning  varieties  of 
sweet  corn  unless  contracted  for 
by  the  canners  at  a  price  on  a  par¬ 
ity  with  the  advanced  price  of 
field  corn.  tring  beans  is  a 
strong  article  and  the  prices  of 
them  are  likely  to  advance.  The 
daily  small  asorted  orders  for 
vegetables  cover  nearly  every 
article  in  the  list,  though  chiefly 


for  baked  beans,  sweet  potatoes, 
kraut  and  spinach. 

’Twas  a  dull  week  in  the  line  of 
fruits.  Pears  are  firmer  because 
of  light  stocks  and  will  probably 
advance  in  price.  Grated  pie 
pineapples  are  also  getting  scarce 
here.  Enough  orders  have  al¬ 
ready  been  received  for  pineapple 
cores  for  confectioners’  use,  out 
of  the  coming  season’s  crop,  to  ex¬ 
ceed  the  entire  pack  of  that  item 
here  a  half  dozen  times  over. 
Blueberries  and  red  raspberries 
are  sold  out.  The  stocks  of 
gooseberries  and  black  raspber¬ 
ries  are  getting  light,  and  straw¬ 
berries  will  be  more  active  as  the 
spring  trade  opens  up. 

Cove  oysters  were  less  active 
this  week,  but  the  prices  are  firm 
because  the  active  work  of  can¬ 
ning  them  cannot  be  continued 
until  the  weather  moderates,  the 
ice  in  the  rivers  melts  and  the 
Chesapeake  Bay  is  opened  up 
fully  again.  They  look  like  a 
safe  purchase  at  to-day’s  prices. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

Since  the  endless  chain  boycott 
of  high-priced  food  products  is 
with  us,  why  not  start  an  endless 
chain  advocacy  for  canned  goods, 
which  are  the  only  food  products 
selling  below  cost. 

After  a  period  of  advance  and 
excitement,  the  tomato  market  is 
following  its  usual  course  and  as 
a  result  prices  have  steadied 
themselvs  at  the  advance  for  the 
time  being.  There  would  be  lit-  j 
tie  difficulty  in  securing  round 
lots  of  tomatoes,  No.  3. standards,  ' 
at  6254  cents,  but  the  difficulty 
seems  to  be  that  the  packer,  al¬ 
most  as  a  unit,  is  holding  at  65 
and  70  cents.  There  only  seems 
to  be  a  fair  offering  at  the  inside 
price,  although  several  lots  have 
been  secured  at  65  cents  during 
the  past  week  the  quality  of 
which  is  notably  good.  The  ma-  j 
jority  of  packers  are  holding  firm¬ 
ly  at  70  cents,  but  as  the  market 
approaches  this  price  the  possi-  • 
bilities  are  that  a  number  of  these 
will  continue  to  advance  their 
price-list.  The  present  notoriety 
of  the  general  high  cost  for  food 
products  will  doubtless  in  the 
end  effect  canned  tomatoes  and 
be  an  advantage  to  this  commod¬ 
ity  so  far  as  the  marked  differ¬ 
ence  and  extreme  position  taken 
by  high-priced  food  products  at 
the  one  extreme  with  low-priced 
canned  food  products  at  the  other. 

In  addition  to  this  the  extremely 
high  price  obtainable  by  farmers 
for  farm  products  is  going  to  have 
a  telling  effect  upon  the  price  for 
raw  stock  the  coming  season. 
Thousands  of  acres  were  planted 
in  wheat  late  last  fall  on  account 
of  the  wheat  prospects  at  that 
time  which  have  only  shown 
marked  improvement  since  that 
date.  These  fields  will,  of  course, 
be  among  the  missing  when  ar- 


Window-Dressing  Articles  Wanted 


For  several  months  the  "  Grocery  World  and  General  Merchant  ” 
has  been  looking  for  the  right  man  to  take  charge  of  its  “  Window- 
Dressing  Department  ”  and  contribute  a  good,  suggestive  weekly  article. 
We  have  tried  several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  window- 
dressing.  What  we  want  is  articles  clearly  describing  window  displays 
that  can  be  made  by  the  average  retailer;  not  necessarily  new  or 
original — in  fact,  those  which  have  been  used  successfully  are  perhaps 
preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  and  General 
Merchant  ”  will  pay  an  average  price  of  $5  each.  All  matter  sent  in 
under  this  arrangement  should  be  addressed  to  the  “  Window-Dressing 
Department.”  If  drawings  are  also  sent  they  should  be  made  through¬ 
out  in  black  ink  (not  pencil). 
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The  cash  register,  computing  scales 

and ’phone  save  your  time. 

The  housewife  appreciates  time- 
savers  too.  Then  tell  her  about 

MINUTE  GELATINE  (PLAIN) 

It  is  all  measured.  Every  Packa§e 
contains  four  envelopes.  Each  holds 
just  enough  to  make  a  pint.  Time  of 
measuring  saved. 

It  requires  no  soaking.  H  dissolves 
in  less  than  a  minute  in  boiling  water 
or  milk  without  first  soaking  in  cold 
water.  More  time  saved. 

Besides,  it  is  the  clearest,  firmest 

gelatine  to  be  had.  ..  ... 

Use  these  talking  points  and  they  II 
help  the  sale.  The  sale  helps  you.  It 
pays  36  per-cent.  Don  t  sell  at  less 
than  two  packages  for  25c.  It  s  worth 
even  more.  .  . 

Send  your  jobber  s  name  and  ask  for 
a  package  to  try  yourself.  It’s  free. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St., Orange,  Mass. 
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i  Don’t  Throw 
the  Others 
OutYet 


When  we  ask  you  to 
sell  our  Gluten  Cereal, 
we  don’t  mean  to  throw 
out  other  cereals — yet, 
anyway.  Sell  Gluten 
Cereal  and  others  side  by 
side,  see  how  well  they 
go,  and  calculate  how 
much  you  make  from 
each.  Then,  maybe, 
you  will  reach  the  point 
where  you  will  ivant  to 
throw  out  the  others. 

Gluten  Cereal  pays  40 
per  cent.  ;  what  other 
cereal  in  its  class  does  ? 
Cost  to  you,  SI. 20; 
brings  in  SI. 80. 
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A.C.  Godshall  &  Co. 

IN  COR  FOR  A  TED 

L.ANSDALE,  PA. 


Welch's 


Grape  Juice 

Co-operation 

rE  want  you  to  believe  in  Welch’s  Grape  Juice 


and  to  see  the  advantage  of  stocking  it.  W e 


w 

want  your  co-operation  and  your  good  will,  so 
that  you  will  hand  it  out  not  only  when  it  is  called 
for  by  name,  but  also  when  it  isn  t. 

We  have  no  desire,  and  have  made  no  attempt,  to 
force  Welch’s  Grape  Juice  on  to  the  shelves  of  any 
dealer  who  doesn’t  want  it.  Our  attitude  has  always 
been  for  co-operation  with  the  dealer  and,  as  a  result, 
there  is  hardly  a  store  in  the  country  where  Welch’s 
Grape  J  uice  cannot  be  bought. 

Welch’s  Grape  Juice  is  sold  only  through 
dealers. 

Order  Welch’s  Grape  Juice  from  your  jobber. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


Sell  These  Now! 


More  than  ever  now  Rumford’s  Baking 
Powder  and  Rumford’s  Yeast  Powder  are 

the  powders  to  sell  in  Pennsylvania  to¬ 
day,  to  say  noth¬ 
ing  of  other  States. 

Not  once  has  any 
Legislature  or 
Pure  Food  Depart¬ 
ment  ever  sought 
to  interfere  with 
them;  nor  can 
they,  for  they  con¬ 
tain  nothing  but 
pure  healthful 
phosphates,  starch 
and  soda. 

As  leaveners 
they  are  unsur¬ 
passed,  as  selling 
propositions  they 
are  steady  and 
profitable  ;  and  as  legal  food  products 
there  has  never  been  any  question  about 
them  and  never  will. 

Rumford  Chemical  Works 

PROVIDENCE,  RHODE  ISLAND 
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Stand  By  This— It 
Will  Stand  By  You 

<5  Wheatena  is  a  good  breakfast 
food  to  tie  to  during  1910.  The 
best  of  it  is  that  you  can  surely 
expect  to  find  it  on  deck  at  the 
end,  for  Wheatena  is  a  stayer.  It 
doesn’t  make  as  loud  a  noise  as 
some  of  the  others,  but  it  is  as 
steady  as  a  commodity  can  be. 
Ever  since  it  was  introduced, 
Wheatena  has  been  a  repeater  and 
it  always  will  be — it  appeals  to 
substantial  people. 

€J  The  tender  kernels  of  selected 
wheat— quite  different  from  other 
cereals;  there’s  really  no  com¬ 
petition  for  it. 

THE  WHEATENA  CO 

RAHWAY,  N.  J. 


VALUE  OF 
nAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“WE  SELL 

SWIFT’S  PREMIUM  HAMS” 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 
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AMONG  THE  TRADE. 


rangements  are  made  for  the  to¬ 
mato  crop.  These  conditions 
will  affect  the  future  position  of 
canned  tomatoes. 

Liberal  orders  continue  in  evi¬ 
dence,  showing  a  willingness  on 
the  part  of  those  who  are  posted 
and  a  readiness  to  secure  3s 
standard  tomatoes  at  65  cents  if 
the  seller  can  be  found.  This, 
however,  is  the  difficult  end  of 
the  proposition,  for  reliable  pack¬ 
ers  are  firmly  holding  at  70  cents, 
and  a  few  are  willing  to  book  any 
great  volume  on  this  basis. 
Should  there  be  a  general  buying 
of  futures  it  would  have  to  be 
done  on  the  basis  of  70  cents 
f.  o.  b.  for  standard  3s.  Fancy 
grades  and  extra  standards  at  a 
proportionate  advance. 

As  the  weeks  roll  by  stocks  of 
corn  purchases  as  futures  and 
during  the  packing  season  are 
becoming  alarmingly  small  in  the 
warehouse  of  the  buyer.  Evi¬ 
dence  of  this  condition  is  becom¬ 
ing  more  manifest  from  day  to 
day,  and  with  so  many  packers 
practically  sold  out  and  the  im¬ 
possibility  to  obtain  quantity 
blocks  of  corn  from  packers  be¬ 
cause  they  are  really  not  in  ex¬ 
istence  only  lends  strength  to  the 
continued  prediction  of  higher 
prices  for  this  commodity.  A  few 
small  lots  of  fancy  grades  Coun¬ 
try  Gentleman  corn  are  still  ob¬ 
tainable.  Southern-packed  Maine 
style  practically  all  cleaned  up 
and  but  few  lots  of  shoepeg  re¬ 
main  unsold,  while  business  is 
being  booked  on  the  basis  of  82 J4, 
85  and  90  cents,  depending  upon 
quality. 

The  hand-to-mouth  policy  of 
buying  canned  goods  as  wanted 
prevailed  for  quite  a  season,  but 
so  far  as  future  corn  is  concerned 
there  evidently  has  been  a  change 
of  policy.  Since  the  new  price  for 
corn  has  been  made  there  never 
has  been  known  a  period  of  so 
short  duration  in  which  more 
business  has  been  done,  which 
only  indicates  that  human  nature 
continues  to  be  human,  and  as 
soon  as  there  is  a  possibility  of  a 
scarcity  or  an  extreme  advance 
human  buyers  will  continue  to 
follow  the  human  policy  which 
has  prevailed  for  many  years  and 
which  is  likely  to  prevail  through¬ 
out  the  annals  of  their  successors. 
A  stone  wall  is  generally  a  stub¬ 
born  proposition ;  it  is  damaging 
to  the  opposition  if  force  is  used, 
but  time  brings  many  changes 
and  after  so  long  the  strongest 
wall  crumbles  and  existence  con¬ 
tinues  as  it  did  before  the  erec¬ 
tion  of  the  wall. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 


Spices. 

The  market  continues  very 
active,  without  any  special  feat¬ 
ures  to  note  during  the  week. 
The  demand  is  good  and  business 
as  a  whole  is  of  a  satisfactory 
nature. 


Peppers. — Market  is  steady ;  fu¬ 
tures  are  practically  unchanged. 
There  have  been  no  cables  re¬ 
ceived  during  the  week  from  the 
source  of  supply  that  would  in 
any  way  affect  prices. 

Red  peppers  somewhat  firmer. 
The  supply  is  small  and  there  ap¬ 
pears  to  be  little  on  the  way. 

Cloves  are  unchanged ;  the  de¬ 
mand  is  fair. 

Pimento  (Allspice)  unchanged. 
The  demand  is  better.  Prices  are 
likely  to  go  higher. 

P  a  p  r  i  k  a. — All  grades  are 
steady  ;  demand  very  satisfactory. 

Mace  very  scarce  and  prices 
are  firm.  The  demand  is  good. 

Nutmegs  firm  in  price.  The 
demand  continues  satisfactory. 

Cassias  are  unchanged,  with 
no  special  features  to  note  dur¬ 
ing  the  week. 

Gingers  are  very  firm  in  price, 
with  good  demand,  and  the  gen¬ 
eral  tendency  of  all  grades  is  up¬ 
ward. 

Tapiocas  steady,  but  un¬ 
changed  ;  demand  very  good. 

Seeds  steady  and  in  good  de¬ 
mand,  especially  poppy  and 
caraway.  Celery  and  hemp  are 
steady. 

Sage  and  sweet  herbs  continue 
to  sell  in  a  satisfactory  way, 
especially  rubbed  sage.  Mar¬ 
joram  remains  firm. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  beans  range  from  $4  to 
$5,  and  are  scarce  and  wanted. 

No  increase  in  the  supply  of 
Florida  peas  is  noted,  and  good 
peas  still  bring  $8  per  crate.  The 
demand  is  limited. 

New  Bermuda  potatoes  have 
advanced  slightly  by  reason  of 
better  demand.  The  range  is  now 
$5  to  $6.  No  Florida  potatoes 
have  come  North  yet. 

Almeria  grapes  show  no 
change.  The  range  is  from  $2.50 
to  $7.50,  according  to  quality. 
The  demand  is  good. 

Florida  tomatoes  are  coming 
frozen  or  green,  and  the  price  has 
advanced.  The  range  is  $1  to 
$3.25  per  box  and  the  demand 
active. 

Cranberries  continue  to  be 
weak,  glutted  and  dull.  The 
range  is  50  cents  to  $1  per  crate. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi¬ 
dential,  effective,  gratuitous. 


Joseph  M.  Rittenhouse,  a  dealer 
in  meats  in  this  city  for  many  years, 
died  during  the  week  at  his  late 
residence,  760  N.  Forty-first  street, 
in  his  sixty-seventh  year.  He  had 
been  ill  from  a  complication  of  dis¬ 
eases  for  several  weeks.  Mr.  Rit¬ 
tenhouse  was  born  in  Flemington, 
N.  J.,  in  1843,  and  began  his  busi¬ 
ness  career  in  New  York  City,  af¬ 
ter  a  boyhood  spent  on  a  farm.  He 
eventually  went  to  Kansas,  where 
he  engaged  in  sheep  raising,  and 
finally  came  to  this  city,  where  he 
started  a  chain  of  stores  in  West 
Philadelphia. 

The  Local  Bureau  of  Health 
has  changed  its  attitude  regarding 
the  enforcement  of  the  Act  of  1907, 
requiring  dealers  in  meats,  fish, 
shell  fish,  poultry,  etc.,  to  take  out 
a  license  at  a  cost  of  $1.  Shortly 
after  the  act  was  passed,  they  de¬ 
cided  that  it  applied  only  to  dealers 
in  the  above  products  when  sold 
fresh,  but  during  the  last  few  days 
have  issued  notice  that  a  license 
fee  will  be  exacted  from  all  deal¬ 
ers  in  m.ats,  etc.,  whether  fresh  or 
prepared.  Several  of  the  chain 
stores  have  paid  on  the  ground  that 
it  is  cheaper  to  pay  than  to  fight. 

The  Philadelphia  Retail  Grocer^' 
Association  held  its  twenty-fourth 
annual  banquet  at  Mercantile  Hall, 
Broad  above  Master,  last  Wednes¬ 
day  evening,  February  2d.  With 
one  exception,  the  banquet  was  the 
largest  ever  given  by  the  associa¬ 
tion,  about  426  covers  being  laid. 
A  very  dainty  and  substantial  sup¬ 
per  was  served,  with  souvenirs 
from  Curtice  Bros.  Co.,  Walker 
Grape  Juice  Co.,  Walter  Baker  Co  , 
the  Girard  Grocery  Co.  and  Shane 
Bros.  &  Wilson.  The  toastmaster 
was  Albert  Kaiser,  president  both 
of  the  Retail  Grocers’  Associa¬ 
tion  and  of  the  Girard  Grocery 
Co.,  who  had  even  his  capable 
hands  full  in  controlling  such 
an  enormous  assemblage  of  diners. 
He  did  it,  however,  with  dignity 
and  grace.  The  speakers  were  C. 
W.  Zieber,  secretary  of  the  Retail 
Grocers’  Building  and  Loan  Asso¬ 
ciation,  who  spoke  on  “Philadelphia 
Sunshine” ;  Elton  J.  Buckley,  on 
the  extent  to  which  merchants  neg¬ 
lect  to  take  their  wives’  counsel 
in  business  matters,  and  J.  A.  Ed¬ 
gar,  secretary  of  the  Frankford  Re¬ 
tail  Grocers’  Association,  whose 
subject  was  “Partnership.”  Music 
was  supplied  by  a  delightful  little 


orchestra.  The  King  Midas  double 
quartette  sang  a  couple  of  songs 
with  fine  effect.  Laurence  Sharkey, 
a  professional,  told  some  Irish  stor¬ 
ies  inimitably,  and  Frank  Diamond, 
a  well-known  salesman,  sang  a 
couple  of  operatic  selections  in  per¬ 
fect  form.  Some  really  remarkable 
music  was  supplied  by  the  “Girard 
Quartette,”  gotten  up  by  the  Gi¬ 
rard  Grocery  Co.,  of  which  O.  A. 
Patterson  and  Bernhardt  Mosler 
were  the  two  basses.  The  other 
two  were  salesmen.  The  singing 
of  this  quartette  was  far  above  that 
of  the  ordinary  quartette  and 
aroused  great  enthusiasm.  Alto¬ 
gether  it  was  a  delightful  banquet. 

At  the  instance  of  the  National 
Pure  Food  Commission,  150  pounds 
of  dessicated  egg  product,  made  in 
Sioux  City,  Iowa,  seized  on  Mon¬ 
day  night  in  the  Horn  &  Hardart 
baking  establishment,  is  awaiting 
further  action  on  the  part  of  the 
authorities  in  the  storage  room  of 
the  Federal  building.  The  seizure 
was  made  in  the  company’s  build¬ 
ing,  210  S.  Tenth  street,  by  Deputy 
United  States  Marshal  Helms.  It 
is  said  by  the  Government  to  be 
unfit  for  use. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 
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SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Fa. 
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To  Buy  Cash  Booths. 

Sunbury,  Pa.,  Jan.  27,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Do  you  know  of  a 
firm  that  sells  cash  booths? 

Awaiting  an  early  reply,  I  am 
Yours  truly, 

H.  Esterbrooic. 

H.  F.  Heacock,  51  N.  Second 
street,  Philadelphia,  makes  new 
cash  booths  and  occasionally  has 
them  second-hand. 

*  *  * 

Correspondence  Course  in  Brokerage. 

Harvard,  Neb.,  Jan.  24,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Could  you  inform  me 
of  any  publication  or  any  one  who 
might  have  anything  in  the  grocery 
brokerage  business? 

I  am  interested  in  that  line  and 
would  like  to  get  hold  of  some¬ 
thing  touching  on  the  subject.  I 
saw  an  advertisement  of  a  corre¬ 
spondence  school  that  had  this  sub¬ 
ject  as  one  of  their  courses,  but 
failed  to  get  their  address  and  do 
not  know  where  it  was.  I  thought 
perhaps  that  you  might  be  able  to 


advise  me  where  I  could  get  some 
information  on  those  lines.  I  hank¬ 
ing  you  in  advance, 

Yours  truly, 

Carl  Florine. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  never  seen  any¬ 
thing  about  a  correspondence 
course  in  brokerage,  that  is,  mer¬ 
chandise  brokerage,  but  thinks  that 
if  anybody  has  it  the  Sheldon 
School,  of  Chicago,  would. 

*  *  * 

Cereals  as  a  Rsmedy  for  High  Food 
Prices. 


Philadelphia,  Pa., 

January  25,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — With  all  the  news¬ 
papers  telling  the  people  about  the 
high  prices  of  food  products,  it 
would  seem  at  first  glance  that  our 
friends — the  jobbing  and  retail  gro¬ 
cers — must  be  having  a  hard  row 
to  hoe,  but  when  we  look  into  the 
situation  carefully  it  looks  as 
though  the  dark  cloud  has  a  silver- 
lining  that  the  present  condition 
could  be  turned  most  decidedly  to 
the  advantage  of  both  retail  and 


wholesale  grocers  by  a  little  educa¬ 

tional  work  along  right  lines. 

There  are  many  products  handled 
by  the  grocers  generally  which  are 
relatively  low  in  price,  good  whole¬ 
some  food  products,  the  increased 
consumption  of  which  would  be  to 
the  advantage  of  the  individual,  and 
which  would  mean  a  material  in¬ 
crease  in  profitable  business  for  the 
trade  as  a  whole,  as  well  as  having 
the  effect  of  reducing  living  ex¬ 
penses. 

There  are  a  number  of  articles  in 
the  grocer’s  line  which  could  be 
brought  to  the  attention  of  the  con¬ 
sumer  at  this  particular  time  to 
take  the'  place  of  the  high-priced 
commodities  and  which  need  only 
a  little  exploitation  by  the  retailer 
to  produce  results  satisfactorily 
alike  to  consumer,  retailer  and 
wholesaler. 

We  have  in  mind  dried  fruit, 
canned  fruit,  vegetables,  some  lines 
of  canned  fish  and  salt  fish,  and  we 
know  there  are  many  other  items. 

But  cereals  are  to-day  the  best 
food  proposition  for  a  consumer, 
retailer  and  wholesaler. 

Kellogg  Toasted  Corn  Flake 
Co. 

*  *  * 

More  About  Short  Weight  Oysters. 

Columbia  X  Roads,  Pa., 

January  27,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — In  your  last  issue,  J . 
H.  Curran  gives  us  a  strong  one  in 
reply  to  my  inquiry  concerning 
short  measure  oysters. 

Who  would  be  the  proper  author¬ 
ities  to  lay  this  matter  before,  ask¬ 
ing  for  an  investigation  to  see  of 
this  practice  of  shipping  short 
measure  is  general?  Thanking  you 
for  your  words  (editorially)  of 
comment  following  my  inquiry,  and 
appreciating  your  paper  very  much, 
I  am,  Yours  truly, 

Geo.  C.  Cornell. 


There  is  no  National  or  State 
official  that  you  can  appeal  to  as 
to  the  matter  of  short  weights,  un¬ 
less  a  false  weight  is  marked  on 
the  label.  The  matter  is  really  be¬ 
tween  you  and  your  seller.  If  you 
order  oysters  of  certain  measure  or 
weight  and  a  less  quantity  is  sent, 
you  are  not  obliged  to  pay  for  any 
more  than  you  got. 

A  New  Jersey  Slicing  Machine. 

Worcester,  Mass., 

January  26,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Sometime  ago  some 
man  in  New  Jersey  advertised  a 
beef  slicing  machine  in  your  paper. 
Can  you  give  me  his  address? 

Yours  very  truly, 

J.  C.  Yeaton  Co. 

The  man  named  was  A.  W. 
Johnson,  New  Brunswick,  N.  J. 

* *  *  * 

To  Sell  Empty  Barrels. 

Mechanisburg,  Pa., 

February  1,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  give  me  the 
name  or  names  and  addresses  of 
parties  who  buy  empty  syrup, 
pickle  and  vinegar  barrels? 

Thanking  you  in  advance  for 
this  information,  I  am, 

H.  P.  Gelwicks. 

Berry  &  Aitkens,  Thirty-sixth 
and  Wharton  streets;  Jas.  S.  Gard¬ 
ner,  120  Morris  street;  Jos.  Kelly  & 
Co.,  106  Tasker  street,  all  Philadel¬ 
phia. 

If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 
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Cruiser  Brand 

HIGH-GRADE  CANNED  GOODS 


CRUISER  BRAND  Tomatoes,  selected  from  choicest  New  Jersey 
stock,  finest  goods  packed,  extra  weight  cans,  averaging  2  lbs.,  12 

ozs.,  we  challenge  competition.  Price,  per  doz. .  5»i.xo 

CRUISER  BRAND  Corn,  choicest  New  York  State  stock,  Fancy 
Grade,  a  fine  corn,  guaranteed  to  please.  Price,  per  doz.,  .  ... 

CRUISER  BRAND  Small  Sifted  Peas.  Extra  choice  quality,  early 

packing,  small  and  tender.  Price,  per  doz . •  ■  •  . .  1,05 

CRUISER  BRAND  Telephone  Sugar  Peas.  This  is  an  extra  fine 
quality  large  sugar  pea.  Telephone  variety,  one  of  the  most  popular 

peas  in  the  market.  Price,  per  doz.,  .  1.40 

CRUISER  BRAND  Early  June  Peas.  An  extra  quality  Early  June 

Pea,  sifted  and  of  fine  flavor.  Price,  per  doz., .  1.10 

KIRK,  FOSTER  &  CO. 


CRUISER  BRAND  Stringless  Beans.  Extra  choice  quality,  young 
and  tender,  and  packed  for  the  finest  trade.  Price,  per  doz.,  .... 
CRUISER  SM  ALB  DIMA  BEANS.  These  are  a  choice  variety  small 
Lima  Beans,  about  the  size  of  your  thumb  nail.  They  are  selected  and 
packed  with  great  care,  being  strictly  high  grade.  Price,  per  doz.  .  . 
CRUISER  SUCCOTASH.  A  choice  dish,  being  strictly  high  grade. 

Made  of  the  choicest  varieties  of  Corn  and  Lima  Beans.  tPrice,  per  doz., 
CRUISER  WHITE  WAX  STRING  BEANS.  This  is  an  extra  qual¬ 
ity  Golden  Wax  Stringless  Bean.  Finest  variety  of  its  kind  and 
highly  recommended.  Price,  per  doz., . 


$1.45 


1.40 


1.25 


1.40 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Auwsrt  U  Want  Ad»4rtUeni««t*  inserted  in  this  department  may  be  addraied  tc  the  '*  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertltement  la  accompanied  by  re  cents  in  postage  to 
pay  for  reselling  the  same.  The  price  of  each  insertion  is  two  cents  per  word, 


WANTED. 


WANTED. — Coffee  salesman,  with  hotel, 
restaurant  and  institution  trade.  To  right 
man  a  half  interest  in  the  business  will  be 
given  and  advertiser  will  furnish  capital  and 
take  active  interest.  L.  O.  J.,  “Grocery 
World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED. — A  merchant  who  can  use  from 
one  to  three  hundred  pounds  fresh  made 
creamery  butter  each  week.  Our  entire 
output  sold  with  above  exception.  Will  put 
up  in  any  shape  desired.  Shipped  day 
following  churning.  Most  of  our  customers 
have  been  with  us  ten  years.  We  also  sell 
fresh  gathered  eggs,  poultry,  apples,  onions 
and  country  lard.  Howard  Creamery  Cor¬ 
poration,  Centre  Hall,  Pa.  7 


WANTED.  —  Manufacturer  selling  the 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  “  C.  R.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  7 


FOR  SALE. 


FOR  SALE. — Don’t  miss  this  bargain ! 
$4,100  will  buy  corner  store  property.  Two 
bulk  windows,  eight  rooms  and  bath.  Lot, 
16  x75  ft.  Only  built  two  years  ago.  New 
properties  going  up  all  around  this  section. 
For  full  information  apply  to  R.  P.  Cameron, 
2 737  Kensington  Ave.,  or  Mrs.  R.  Shaw, 
owner,  3334  H  St.,  Philadelphia,  Pa.  9 


FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 


FOR  SALE. — Small  grocery  store  in  West 
Philadelphia.  $750  if  sold  at  once.  R.  B.  E., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 


FOR  SALE. — Cleaver’s  old  established 
butter,  egg  and  grocery  store,  4408  German¬ 
town  Ave.  Will  sell  for  $600  if  sold  at  once. 
Jacob  W.  Scheifele,  4408  Germantown  Ave., 
Philadelphia,  Pa.  8 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


WANTED. — Young  man  wants  position  in  a 
grocery  store.  Competent  to  take  charge 
of  a  store.  Wages  not  under  $12.  City 
preferred.  C.  J.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  6 


GROCERY  CLERK  OR  MANAGER 
now  employed  at  Allentown,  Pa.,  wants 
position  as  manager,  assistant  manager  or 
department  manager,  with  chances  for 
advancement.  Will  go  anywhere  within 
two  hundred  miles.  Has  had  experience  as 
buyer  and  department  manager,  also  has 
knowledge  of  advertising  and  window 
dressing.  Splendid  references.  Wants  $25 
weekly  and  can  earn  it.  C  9,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


CLERICAL  POSITION  WANTED  BY 
Philadelphia  young  man,  eighteen  years  of 
age.  Had  two  years  experience.  Salary 
wanted,  $8  per  week.  C  n,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Good  all  round 
man  and  can  give  good  references,  among 
them  present  employer.  Age  twenty-seven, 
single.  Wants  $12  weekly.  Has  had  expe¬ 
rience  as  manager.  C  18,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  q 


YOUNG  WOMAN  OF  TWENTY-THREE 
wishes  position  as  clerk  in  grocery  store. 
Now  employed  in  Pennsylvania  store.  Has 
had  seven  years  experience,  partly  window 
dressing  and  store  decorating,  and  can 
make  self  very  useful.  Capable  of  taking 
entire  charge  of  small  grocery.  Salary 
wanted,  $9  per  week.  C  17,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 


GROCERY  CLERK  NOW  EMPLOYED 
in  West  Virginia  wants  position  in  West 
Virginia  as  manager  of  first-class  retail 
grocery.  Age  thirty-five,  married,  one 
child.  Had  seven  years  wholesale  experi¬ 
ence  and  ten  retail.  Has  knowledge  of 
ad-writing,  window  dressing,  card  writing, 
decorating.  Salary  wanted — will  consider 
any  fair  offer.  C  16,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. 


CLERK  NOW  EMPLOYED  AT  NEW 
Haven,  Conn.,  wants  position  or  chance  to 
buy  interest  in  Connecticut,  Massachusetts, 
or  New  York  State.  Will  take  pos:tion  as 
manager  of  department  or  store  or  make 
small  investment.  Has  four  years’  experi¬ 
ence  as  clerk  and  three  years’  experience  as 
manager.  Age,  twenty-three.  Single.  Has 
good  knowledge  of  bookkeeping,  showcard 
writing  and  all  round  salesmanship.  Spe¬ 
cialist  in  tea,  coffee  and  spices.  Will  also 
consider  wholesale  position.  Salary  desired, 
$20  weekly.  C  8,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa.  _  7 


GROCERY  CLERK  NOW  EMPLOYED 
in  Pennsylvania,  wants  position  as  chain 
store  manager.  A  record  man.  Had  four 
years  chain  store  experience.  Twenty-two 
years  old  and  single.  Will  go  anywhere  in 
Pennsylvania  or  New  York.  Can  do  some 
window  dressing.  Hard,  steady  worker. 
Wages  wanted  to  start,  $12  weekly.  C  7, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  6 


BUSINESS  OPPORTUNITIES. 


FOR  SALE. — Old  established  grocery  store 
of  F.  L.  Boncot.  $1,500  for  stock  and  fix¬ 
tures.  F.  L.  Boncot  Est-,  Conshohocken, 
Pa.  8 


FOR  SALE. — One  of  the  best  grocery  stores 
in  the  State.  Old  established  stand  and  a 
money  maker.  Does  $75,000  business  a 
year.  Will  require  about  $6,000  to  handle 
it.  Best  of  reasons  for  selling.  K.J.,“  Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  Street,  Philadelphia,  Pa.  8 


FOR  SALE. — No.  106  six  drawer  cabinet, 
National  Cash  Register,  six  separate  drawers 
and  check  counter,  also  check  printing  de¬ 
vice.  Strictly  irst  class  and  good  as  new. 
Box  55,  Hammondsport,  N.  Y.  6 


FOR  SALE. — A  small  grocery  store,  5029 
Aspen  St.,  west  Philadelphia,  Pa.  Will  sell 
for  $325  if  sold  at  once.  7 


FOR  SALE  OR  EXCHANGE. —  Three 
hundred  account  McCaskey  Register.  Com¬ 
plete;  been  used  only  three  weeks  ;  good  as 
new.  Address  Fred.  S.  Pfitzenmyer,  Ocean 
City,  N.  J . _ g 

FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


FOR  SALE. — An  old  established  grocery 
store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty- 
seven  years.  Every  modern  fixture  and  im¬ 
provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance.  Proprietor  desires  to  retire 
because  of  old  age.  Address  “  H.  C.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  8 


GROCERY  CLERK  NOW  EMPLOYED 
in  New  York  State  wants  position  as  clerk 
or  at  desk  work.  Age  forty,  married.  Will 
go  anywhere.  Has  had  twenty-two  years 
experience  and  knows  business  thoroughly. 
Wants  $15  per  week.  C  15,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa. 


YOUNG  WOMAN  OF  TWENTY-FOUR 
now  employed  in  Pennsylvania  store,  wants 
position  clerking  or  calling  on  trade.  Will 
go  anywhere.  Has  had  six  years  experience 
clerking  and  managing  and  has  considerable 
knowledge  of  the  business.  Salary  wanted 
to  start,  $8  per  week.  C  14,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  q 


GROCERY  CLERK  NOW  EMPLOYED 
in  eastern  Pennsylvania  -wants  substantial 
position  anywhere.  Age  thirty-one, .single. 
Position  wanted  is  as  clerk  or  manager. 
Has  had  eight  years’  experience  as  gnocery 
clerk  and  four  years  with  china  and  glass. 
Good  selling  ability.  Salary  expecte  d,  $12 
per  week,  and  can  earn  it.  C  13,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


PHILADELPHIA  GROCERY  CLERK 
and  manager  of  long  and  comprehensive 
experience  wants  position  as  manage  r  within 
forty  miles  of  Philadelphia.  Age  fifty-two 
and  married.  Experienced  in  groc  ery  and 
coffee  business,  including  coffee  Toasting, 
and  has  a  full,  general  knowledge  of  the 
business.  Was  in  business  for  himself 
twelve  years.  Salary  wanted,  $20  weekly. 
Fine  references.  C  12,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


PHILADELPHIA  GROCERY  CLERK 
wants  position  in  country  store  as  clerk  and 
bookkeeper.  Age  forty-five,  married.  Will 
go  within  thirty-five  miles  of  Philadelphia. 
Had  thirteen  years  active  business  experi¬ 
ence  and  a  good  all  round  man.  Will  start 
for  $10  weekly.  C  10,  “  Grocery  World  and 
General  Merchant,”  927  Arch  SH-,  Philadel¬ 
phia,  Pa.  8 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  556.— In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $350  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $40  per  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to”  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 


sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  anyone  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $1,000. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  meat  and 
canned  goods  business  doing  $200  to  $300 
weekly,  all  cash.  Rent  low.  About  $500 
will  buy  stock  and  fixtures.  An  excellent 
opportunity  for  buyer  who  will  take  imme¬ 
diate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 


WARNER 
937  Arch  Street 


*  CO., 
Philadelphia, 


Pa. 


MISCELLANEOUS. 

MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtor* 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  #f 
“The  Creditor’s  Journal” — it’s  free.  12 


No.  1  Cuspidor 
64  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  d ravage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  S8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co. 

ZANESVILLC,  OHIO 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  FEBRUARY  7, 1910. 

.  V  ^  uartnrKTt  r  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
Ac!LfrZ?av”  upon  thU journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


Sugar., 


DECLINES. 

Egg . 

Column. 
.  16 

ADDITIONS. 

Column. 

Alarm  Caafa  Draw.. 
Alum . 

Ammonia . -.. 

Ammunition. . 

Aalo  Groaso . 


Stfud  ¥trine  Haidoi*....il 

AoClog  Powdor .  3 

BarUy- . *7 

*«tk  Brick . 3« 

Baano . *7 

IMdat.  Shoo .  4 

BW*» .  ® 

Borax . 

Broom* . - . 33 

Bnuho* . 35 

Bwckwh.at  Flour.- . *7 

Bur  Boron . *8 

Burners'  Sundries . *5 

Butter  Dishes. . 34 

Butter .  6 

Butter  Color . <6 


Camphor . . 

Candies . 

Candles . 

Canned  Goods . . . 

California  Fruits . 

Domestic  Fruits . 

Vegetables . 

Pie  Fruit . 


..*6 

.  xo 

..  < 

..  * 


Sardines . 

COL. 

....  9 

Soup* . 

....xo 

Catsup . 

Cereal  Specialties . 

....zx 

*.*.!. x6 

Chocolate  and  Cocoa . 

Chawing  Gum . 

....28 

....28 

Clothes  Pins . 

••••35 

Codfish . - . 

Coffee . 

Essence.... . 

....19 
....  5 
....  5 

Coffee  U ill* . 

Cooking  Herbs . 

...18 
....  6 

Condensed  Mince  Meat 

Corn  Meal . 

Corn  Starch . 

....21 

. *7 

Crackers,  Cakes,  etc.... 
Crescent  Mapleine . 

. *3 

Counter* . 

. 18 

Delicatessen . 

Dressed  Meats . 

. *4 

. *5 

Eggs . >* 

Essence  of  Coffee .  5 

Extracts . *7 


Fancy  Groceries . —.16 

Farinaceous  Goods . 17 

Figs- . so 

Fish,  Canned .  8 

Fixtures . x8 

Flour . »7 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . - . 3a 

Food,  Bird . 3a 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..so 

Foreign,  Dried . so 

Fish,  Fresh . so 


COL. 

Ink . . . . 

Insect  Powder . *6 

Ironing  Wax. . - . 3* 


Jams . - . 

Jars  and  Jar  Robbers .  6 

jellies . *3 

Junket  Tablets . *7 


Gelatine . 

Gravel,  Bird...., 


. 18 

. 3» 


Herring . *5 

Hominy  and  Grit* . 17 

Honey . 33 

Horseradish . si 


Ketchup.. 


Lamp  Good* . ai 

Lard . »5 

Lemons  and  Oranges . 

Lentils . >7 

Licorice . *6 

Lime . ai 

Live  Poultry . .....*S 

Lye  and  Potash . ax 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . ax 

Meat . >4 

Milk,  Evaporated . xa 

Mince  Meat . ss 

Mineral  Water . 89 

Molasses . 33 


Mustard . 

Prepared. . 
Marmalade.- 


Noodles,  Egg . 

Nuts . 


■17 


Oat  MeaL . - . ~..*7 

Oils . »* 

OD,  American . *3 

Olive  Oil . aa 

Olives . aa 

Oyster* . *0 

Paper . * 3 

Paper  Bag* . - . *3 

Peanuts . 

Peanut  Butter . *4 

Peas  Dried . *7 

Pickles . *4 

Pickled  Meats . *3 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . *9 

Popping  Corn . *3 

Pork  and  Beef . *4 

Potash . ai 

Potato  Chips . 23 

Poultry  Seasoning . *5 

Dressed . *5 

Live . «5 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . . . IB*. 

Medium  Beans . 60 

Pea  Beans . 

Red  Kidney  Beans . 58  " 

Hominy . 5® 

Pease . “ 

Barley . 48  (< 

Potatoes . SO 

Flaxseed. . 58  " 

Onions . SJ  .. 

Shell  barks.. 


COL. 

Preserves . 26 

Provisions . *4 

Prunes . . . 20 

Puddine . *8 

Putty . »6 


Rennet . *7 

Rice . a8 

Rolled  Oats  . *7 

Root  Beer . *9 

Rosin . »« 


Spices. , 

Whole- 

Starch . 

Stove  Polish . . 

Soap  Powders... 

Sugars . 

Sulphur . 

Sundries . 

Syrups . 


Sago . *7 

Salad  Dressing . 28 

Sal  Soda . a8 

Salt . *8 

Sapolio . 3° 

Sardines .  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scales! . x8 

Scoops,  Grocers’ . x8 

Scouring  Soap . 30 

Seeds. . 29 

Shoe  Dressing .  4 

Shot .  0 

Smoked  Fish . x8 

Soap,  all  kinds . 29 

Soda  Bicarb . 29 

Soft  Drinks . 29 

Soups . xo 

Specialties . 3° 


Tacks . 

Tapioca  — . 

Tar . 

Teas . 

Tobacco,  Chewing. . 

Smoking.  . 

Cutters . 

Twine  Holders . . 

Twine . 


Vermicelli  - . . 

Vinegar . 


.18 

,.24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Woodenware . 


Yeast  Cakes . 


. 34 

. 3* 


•34 


. 3« 


SUGAR. 

CeafeotionoTi'  Losengc,  XXXX. 

Crystal  Dominoes . - . 

Cut  Loti. . . . 

htut  Cube* . - . 

Powdered . 

Granulated,  standard  to  fine . 


6.xo 

7.8s 

6.10 

5-45 

5-3° 

5  20 


TEA. 

Foochow  Oolong —  Per  lb 

Special  . 24 

Fair . 26 

Good  . . 

Choice . . . 34 

Extra  cho  . . 39 

Extra  choicest . 45 

Formosa  Oolong — 

Good  . 28 

Choice.  . 33 

Extra  choice . 39 

Choicest . 

Imperial — 

Special . 27 

Fair . 3l 

Good  . * . 35 

Choice . 39 

Extra  choice . 45 

Choicest . 49 

Young  Hyson — 

Fair . 29 

Good  . 35 

Fine . 40 

Choice..... . 45 

Extra  choice  Moyune . 50 

Gunpowder — 

Fair . 35 

Good  . 40 

Choice . 45 

Choicest . 50 

Japan,  pan  fired  or  basket  fired — 

Good  . 35 

Choice . 40 

Extra  choice  . 45 

Choicest . 50 

English  Breakfast — 

Fair . .24 

Good . 27 

Choice . 33 

Extra  choice . 38 

Choicest . 


— 2 — 

Ceylon — 

Tetley’s,  No.  1,  Y>  lb . 

“  No.  2,  %  lb . . . 

“  Troubadour,  1  lb.  tins.... 

Lipton’s,  A  blend,  l/>  lb . 

“  B  blend,  lb . 

“  B  blend,  lb . 

Bungaloe,  1  lb . 

Princess,  l/H  lb . 

“  H  lb . 


.60 

-45 


•25 

.40 

.40 


PACKAGE  TEAS. 

Lipton’s—  Per  lb.,  in  % 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . . . 

Formosa  Oolong,  B . 

i/K- lb.  tins  ic.  per  lb.  more. 

Tetley’s— 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . * . 

No  1,  Buff  Label . . . 

No.  2,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

x  lb.,  Yt  lb.  or  Y  lb.  sizes... . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Caricol  Blend,  Martindale  &  Co. : — 

5-lb.  Silver  Sacks . — . * . 

x-lb.  Silver  Sacks..... . 

%-\b.  Silver  Sacks . 

}{-lb.  Silver  Sacks . 

J4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

too  lb.  barrels . ....per  lb.  net 

McCormick  A  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

x-lb.  canisters,  8-lb.  boxes . 

-lb.  "  12-lb .  “  . 

-lb.  “  xo-lb.  “  . 

Trial  “  xo-lb.  "  . 

McCormick  &  Co.,  Bee  brand — 

x-lb.  lithographed  cans,  20-lb.  boxes . 

%-\b.  “  10-lb.  “  . 

V-lb.  41  xo  and  20-lb.  bxs.. 

Travellers  pocket  canister,  4  doz. ...per  doz. 


lb.  tins 

.48 

•  43 
.48 

•43 

Per  lb. 


•75 

.60 


AMMONIA. 

Per  dot 

Colburn’s  "A,”  x6  oi.,  *  doi.  boxes . 9° 

Colburn's  “A,”  quarts,  x  doi.  boxes .  *-5» 

Colburn’s  "A,”  %  gals.  54  do*,  boxes .  *.70 

Colburn’s  Mayflower,  16  o*.,  2  do*,  boxes . 7J 

Colburn's  “A,”  hotel  si*e,  2  do*.  boaes .  *  .30 

Victoria,  2  doz . 9° 

Pincus,  3  doz  . . 9° 

Oakdale,  2  doz . . 

O.  K.,  3  doz . . 

Violet,  16  oz.,  Victoria,  2  doz . 9° 

Parsons,  2  doz .  11 55 


Parsons,  Dime,  2  doz. 

Banner,  dry,  case  2  doz — . 

Tibbals  Dri-Moma  icon,  dry),  toe.  size,  % 

gross  case . .  gros* 

Tibbals  Dri-Monia  (con.  dry),  5<=-  slze.  X 

gross  package . Per  gr09S 

Free  goods  with  *4  gross  5-  or  10-cent  sizes. 


.I7K 

9.00 

4.80 


— 4— 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . •*•-••- . Per  doz.  *45 

ioc. -can,  2  doz.  in  box . . . Per  doz.  -9° 

#-lb.  cans,  2  doz  in  case . per  doz.  1 . 25 

i-lb.  cans,  1  doz.  in  case . Pe*  doz,  *.50 

Royal,  ioc.  size,  4  doz . . . 86 

“  #  lb.,  4  doz . -  x*3° 

“  %  “  2  “  —  «•  40 

U  I  “  x  “  . . .......  4.65 


AXLE  GREASE. 

Fraier’s,  15  lb.  palls . 80 

Frazer’*,  boxes,  54  gross . pet  gross  9. 25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . . . per  gross  4.40 


£1 


■45 


•50 

1.25 
2. 10 
Per  lb. 
.*2 
•22# 

‘■•1% 

•25 

.18 

Per  lb. 
•53 
•53 
■53 

Per^lb. 

•S« 

•  58 
.GO 

.80 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

54  lb.,  4  do*,  in  case . — 

54  lb.,  *  do*,  in  case . 

1  lb.,  t  do*,  in  ease . •••■•• 

Davis'  O.  K.,  54 -lb.,  4  doi . P«r  do*. 

Davis’  O.  K.,  54-lb.,  3  do* . P«r  do*. 

Davis’  O.  K.,  i-lb.,  *  do* . per  do*. 

Davis’  O.  K.,  5-lb.,  54  do* . per  do*. 

Cleveland's,  xo-c.  size,  4  doz . per  doz. 

Cleveland’s  X-lb.,  4  do* . ..per  do*. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  54-lb.  cans,  s  do*,  caaes . . . - 

Leslie’s  i-lb.  cans,  i  do*.  ca*es . 

Leslie's,  5-lb.  cans,  6  cans  in  case— . 

Sea  Gull,  6  oz.,  glas*,  4  do* . 

Parrot  and  Monkey,  4  do* . 

Rumford’s  Yeast  Powder 

4  oz.  glass,  1  do* . - . - . 

6  o*.  glas*,  *  do* . - . - . 

6  o*.  glass,  6  do* . . . - . - . 

6  O*.  ,1  gross,  in.bbl . 


•95 
*•75 
3.40 
•  45 
.90 
1.65 
7.20 
•84 
1.23 
•45 
*•*5 
1 .80 
9.00 
•45 
•45 

.8254 

1 .07 
1.03 
1 .02 


BLACKING— Shoe. 

Shinola . . . pe*  gross 

Blackola,  1  do*.,  10  cent  size . 

Blackola,  3  do*  ,  10  cent  size . per  gross 

Mason’s  No.  1,  54  gross . 


T.  M.  French! . P«r  do*. 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine..... . 

No.  3,  Tan  Shine . 

Acme,  *  doi . •• . 

Bixby’s  Royal  Polish,  1  do* . 

Bixby  ^et  Oil  Polish 


Brown’s  Shoe  Dressing,  1  do* . — •• 

Brown’s,  Army  and  Navy,  1  do* . — - 

Boyer’s  Frencb  Dressing . 

'•  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whitteraore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . . . 

Boston  Jr.  Waterproof,  black,  10-cent  size.- 

Elite  Combination,  Baby,  black . ...*••• 

Elite  Combination,  large,  black. . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisnlng . 

Royal  Gloss,  black,  self-polisbing . - 

Dandy  Comnination,  russet. . . . 

Star  Combination,  russet.  - . 

Dandy  Russet  Paste,  large . . . — 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small. . 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes . 

Oil  Paste  black,  never  dries  up,  large  tins- 


8  25 
.60 
6.80 


.90 

*•35 

2.25 

*os54 


Do*. 

•85 

•75 

•75 

■75 

•75 

•45 

•75 

•  45 
•75 

*.**54 

.80 

.80 

80 

80 

•  fls 
75 
70 

.70 

a  .00 
a.oo 
•85 
85 
2 .00 
•75 
2  00 

•  85 
75 

•75 

3.00 

75 
75 
75 
•40 
•75 
»  75 
75 
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GREEN  COFFEE. 

Per  lb. 

Java,  Private  Estate . 25^  .27 

Java,  Interior . 21  .23 

Bogatos . 13  .14^ 

Washed,  Caracas . 13  .16 

Washed,  Mexican .  . ■i3% 

Bucarmango . 13  .  1314 

Guatemala. . 12^  .14^ 

Maracaibo . 12  .1214 

Washed  Santos . 12  ‘13 

Mocha  Seed  Santos . ioj4  .  1234 

Santos  . io  J4  .11  )4 

Rio . . . 09  J4  .1034 


ROASTED  COFFEE  IN  BULK 

Victoria  Blend . 

Morava  Blend . 

Oakdale  Blend . 

Radnor  Blend,  ilb.  free  with  io . 

Special  Blend . j . 

Nectar  Blend . 

Logan  Blend . I'iVi 

Java  and  Mocha  Blend . 25 

Fancy  Maracaibo . 15 

Fancy  Mocha  Santos . *5 

Choice  Mocha  Santos . 

No.  2,  Santos . 

No.  3,  Santos . 

No.  3,  Rio . 

No.  7,  Rio . 


•  25 

.20 

.18 

.18 

.16 

.15 


13* 

•  13^2 

•  12% 

•I  2/4 


Ariosa . 

Lion . 

Seven  Day 


PACKAGE  COFFEE. 

IOO lbs. 

.  *3-  75 


60  lbs. 
13.85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DiUer'e  “Kosyr”— 

So  tins  in  box . . . per  bo, 

12  In  tins  box . per  carton 

,  •j?s . per  do*. 

xoff?  Floto  8  Sons—  Per  gross 

Coffee  Essence,  54-gross  Improved  can* .  2.25 

34-gross  cans,  tin  ends......  2.70 

„  "  *-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  54  gross  .  2  25 

Package  Chicory,  65-lb.  cases . per  lb. 

Hummers  Essence,  tin  can,  %  gross,  per  gross 
"  tin  ends,  “  «• 

**  "  improved  “  " 

Chicory,  Sellg’s  65’s . . . 

"  English,  ground,  bags  about  160  lbs... 

Francks',  stick,  65  Its . 06U 

Muller’s,  Columbus  brand,  s  sticks 
to  lb.,  6j  lbs . 04% 


390 
•93 
5-  75 


•°4* 

*•85 

2.70 

».I5 

•°5* 

■°5* 


—6— 

Dock,  kegs,  1*34  tbs.... 

fg,  FFcVp^t^vr, 

"  -  tS:;K=r: 

Drop  Shot,  Nos.  »,  3,  5,  8,  9,  bagB,  »5  lbe.. 


47! 
9.65 

i  :u 

„  1.50 
—  i.8j 


BLUING— Dry. 


Barlow's,  small,  2  doc.. 


large,  1  doz. . . . 

Sawyer* s.  No.  1,  6  doz....™ . „. 

“  No.  3,  3  doz . .... . . 

Colburn’s,  No.  1,  4  doz....„„ . 

“  No.  2,  3  do*.. . _ . . 

"  A,  No.  6,  re  oz.  boxes,  1  oz.  free. ..  .  __ 

‘‘  Ball  Blue,  No.  1,3  doz.....— . ...  9.6a 

”  “  No.  9, 3  doz .  4.80 

Reckitt’9,  ;e.  and  100.  asst.,  8  lbs . Per  lb.  .30 


Per  gross 
..  9.7  s 
»  S-5o 
..  1.3a 
••  i  53 
-  i.6j 
9.6] 
4.80 


BLUING— Liquid. 

gal,  No.  8,  *4  gross . 


Per  gross 

Boyer’s  Ben  “  “  ‘ 

Army  and  b  ^  ^  #  . . . 

Crystal,  No.  2/3  doz.„..!.~ .  3.00 

Troy,  No.  32.  bbls.,  6  doz.  barrel .  5.50 

French  Laundry,  large,  gross  in  barrel .  2.43 

Tibbals  Cream  Indigo,  5c.  size,  M  gross  ease.  4.80 
“  44  ioc.  size.  %  gro*9  case,  q.oo 

Free  goods  with  l/2  gross  5-cent  size  and 
yA  gross  10-cent  size. 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  6o-lb.  tubs . . . 

“  first,  “  . . 

“  second,  “  . _ 

"  third,  ••  . . . 

dairy,  extra,  bakers'  use,  30- 

60  lbs . 

"  5  and  10-lb.  rolls,  60  and  1  oo- 

lb.  boxes . QS-.36 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-jo-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  90- 

50-lb.  boxes .  . 

She9f(“4oo”)  Elgin,  ao-5odb.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  J4  lbs._ . . 

Gumse,  lbe.  and  34  lbs . 

Belie  Spring . . . . . 


Per  lb. 
•34 
•33 

•32 

•31 
.96-. 30 


.38 

•37 


•3»- 


CANDLES. 


P.  &  G.,  8’s,  30  lbs . . . 

“  16's,  30  lbs. . . . -  , 

Paraffine,  4’s,  6's,  8’s  cartons,  36-Ib.  cases, 

per  lb . . . 

Searchlight,  hotel,  i6’s,  30  lbs._ . !.'L' 

Pearless,  hotel,  16’s,  30  lbs . . . oqiJ 

Bright  Light,  16’s,  30  lbs . ... . . per  box 

Werk's,8’s,  30  lbs.. ... . . . 

“  i6's,  30  lbs . . . 

Neverout,  8's . .  box 

»6’s . ...  *• 


Per  lb. 

.II 
*  B2 

.08  54 


75 

•  »* 
•  «* 
*•75 
i.8j 


COOKING  HERBS. 

Colburns’*  “A,"  Small— 

Sweet  Marjoram . . ...„„ . .per  doc. 

Sage . . . .  “ 

Thyme . " 

Savory..  . .  “ 

Special  case  assortment,  a  dor.  Sweet  Mar¬ 

joram,  1  dos.  Sage,  %  do*.  Thyme,  34  do*. 

Savory . per  case 

Colburn's  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz _ _ —.per  dos. 

M-lb.  «  ••  _  « 

U.)b.  «  *<  . . . .  « 

y -lb.  screw  cap  bottles,  a  dia* _  " 

8 -lb.  square  cans,  c  doc . .  " 


■  a* 
•I 
•3 
•I 


•71 
1. as 

5 


1. 45 
.60 
8j 
•55 
•  30 


AMMUNITION. 

Wasting,  A,  kegs,  95  lhs . . .  * .« 

B,  kegs,  25  lbs . . .  , 


JARS  AND  JAR  RUBBERS. 

Mason's — 

Half  gallons,  boxes,  r  doz.  each . per  gross 

Quarts,  boxes,  1  do/,  each . per  gross 

Pints,  wide  mouth,  1  doz.  each . per  gross 

Schram’s — 

Half  gallons,  boxes,  r  doz.  each .  6. 

Quarts  boxes,  r  doz.  each . 

Pints,  boxes,  1  doz.  each . 

Jar  Rubbers — 

Wide,  1  lb.  cartons . . 

Regular,  1  lb.  cartons . 

Lipped,  j  gross,  boxes .  ’jjj 

Cartons,  1  doz.  packages . ,5 

Success,  1  lb.  cartons . ’j0 

?^traF?,aps . .  gross  1  •  65 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 1754 


•5° 

5.00 


CANNED  GOODS. 

Tomatoes  pa  doi. 

Silver  Lake,  fancy  Jersey . . . .87)4 

Silver  Lake,  No.  10,  1  doz .  2.10 

Junior,  No.  10,  54  doz .  2.00 

Bridgeton,  No.  10,  1  doz .  1 .95 

Goldsboro,  No.  10,  1  doz . . .  r-75 

Junior,  fancy  hand  picked . .  ,80 

Riverside,  fancy  Maryland . 75 

New  Century,  fancy,  No.  2._ .  ,49 

Brandywine  Hills,  extra  fancy . „ . 90 

Mrs.  Llppincott’s,  Frying . . . .  1 .15 

Our  Best,  50  oz .  100 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 70 

Ford,  fancy  Maryland .  [67J4 

Luncheon,  fancy  Maryland . 73 

Lima  Beans — 

SOver  Lake . ... . -  ,8j 

Silver  Lake,  No.  10 . . .  4.50 

Brandywine  Hills .  1.30 

Boyer’s . 95 

Brownie . . . . 

String  Beans — 

Extra  fancy. 

Boyer’s,  ■*._ . ... 

Safe,  No.  s . ™. 

White  Wax  Beans— 
layer’s  ........... .................. ..w... ........ ..mm  .80 

Acorn,  No.  s . .734 

Brandywine  Hills,  No.  * . i.M 

Beans  (Pork  and  Beana)— 

B.  &  M.,  No.  3,  plain. . .  1.31 

“  Ho.  3,  tomato  snnee . .  i.jj 

Campbell’s,  No.  s,  plain . . .99 

"  No.  s,  Boston  style . _ . 

Oxford,  No.  3 . .  ,.;J 

Narragansett,  No.  3,  tomato  sanca_ . 

Vox  Camp’s,  No.  1,  sauce,  4  dos . .  .8754 

“  No.  9,  sauce,  t  dos . . .  z  ,3j 

Moore  &  Brady,  No.  3,  plain . . . .I7U 

"  No.  3,  sauce . j3j4 

Ne.  1,  picnic  size,  plain... „  .  42  U 

"  No.  1,  picnic  size,  sauce . 47)4 

Victory ^No.  1,  tomato  sauce. 4  do* . .  .47U 

Martin  Wagner  Co.,  No.  3,  plain .  1 .07X 

“  No.  3,  tomato  sauce....  i.ieU 

"  Midnight  Lunch,  No. 

1,  4  doz . 

Bidder’s,  sauce  or  plain,  No.  3,  t  dos, 

"  “  No.  s,  s  do*. 

*•  M  No.  1, 4  do* 

Red  Kidney  Beans — 

(oan  of  Are,  No.  a,  fancy . . .... 

’an  Camp's,  No.  s,  s  das . . . 

Martin  Wagner's,  No.  9,  9  dos . . 

Corn — 

Kornlet .  , ,  7  j 

Paris,  fancy  Main*. . . llg0 

American  Beauty,  extra  fency,  Shoe  Peg . 90 

Cream  of  Susquehanna....... . — . .  x.oo 

Baker's,  G.  W.,  whole  grain . t. 

Shoe  Peg,  Susquehanna,  No.  s . 

Rex.  No.  *,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain .. 

Peas — 

Boyer’s,  MldgeU,  Ne. 

"  Extra  Sifted . . 

"  Sifted.. . 

“  Early  June . . 

B.  B.  F.,  Early  June.. . 

Hermit  brand,  soaked. . . 

Lotus,  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State...  1.50 

Kent  County,  Sifted .  ’s0 

Our  Favorite,  No.  e . . .  [g0 

Plantation  Standard,  Early  June,  No.  s .  -4j% 

Pride  of  Delaware  Standard,  No.  t .  i7j 

Wyoming,  extra  fine,  Jane,  No.  .  1  ’gj 

Beets — 

Silver  Lake,  fancy.  No.  | _ 

Succotash — 

Little  Quaker,  extra  fancy,  No.  ■ . . .  .  J  ,0j 

Brandywine  Hills,  extra  fancy .  j  0| 

Spinach — 

Champion,  No.  y - T — .  92)4 

Farren’s,  Nc.  3,  e  dos . . . . .  j  ..s 

Victory,  No.  3,  fancy  leaf,  2  doz . . 

M.  &  W.,  No.  3,  chopped . 8j 

Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  Ne.  3 .  i.sj 

Boyer’s,  No.  3,  a  do* . . .  ,.00 

Slocomb  Farm,  No.  3  cans,  2  doz .  .90 

Pumpkin — 

Silver  Lake,  No.  3 . . . . . .  73u 

Apollo,  3's . 

Lilly  Lake,  3’* . . . .  .6*54 

Easton,  No  3 . 

Asparagus — 

Oak,  large,  . . . 

Superior,  large.  No.  a}< . . . . . .  *  50 

Staple,  medium.  No.  . . .  2.35 

Swan,  medium.  No.  *34 . .  *.40 

Del  MoDte  Tips,  No.  Sj4 .  a. 13 

Extra  Tips,  No.  tU .  ».i0 

El  Rio,  choice  California,  No.  s54,  »  doz _  a  00 


•  SO 
1.  to 
1.40 
.90 

.80 

.80 

•77* 


>  e • 0  0  0  0  0**0  00 1 


•85 

•75 

.70 

*•55 

*•»» 

*«7* 

•95 

•95 


-  *05 


California  Canned  Fruit. 


Amtoofo- 
Extra  quality  __ 
Extra  standard  . 
Standard . 


Bartlett,  extra  quality,  t%* - 

extra  standard,  *54*.... 
standard,  *54*.—.... 


Extra  quality,  *54* _ _ 

Extra  standard,  *%» _ 

Standard,  sUx.. . . . . 

Peaches — 

Tioga,  No.  054,  extra  standard,  Ioann  elinw 

Agate,  No.  s<4,  standard,  lemon  ding _ 

Oak,  siloed.  lemon  cling.  No.  1,  4  do*....™ 
Columbus.  No.  s)4,  pis,  pealed,  yellow,  free 
lams 

Egg,  extra  standard . . 

Green  Gage,  extra  standard  ........ 

>n,  standard . . 

Gaga,  standard.  sotooowonsoooooowaoooooons 


Pll 


••71 

i.9» 

1.30 

3.0* 

2.00 

*•71 

t.po 

I.M 

It® 

1.7* 

«.jo 

1.90 

It© 

14« 
1.40 
!.!• 
I  .10 


ItltSHSHIStamtONS* 


Domestic  Canned  Fruit. 

Apple* 

Golden  Crown,  No.  3,  2  doz .  qB 

Spring  Garden,  No.  3,  2  doz .  g. 

Bull  Head,  No.  ©,  2 

Spring  Garden,  No.  io .  -* 

Blackberries — 

Silver  Lake,  syrup,  Nn. 

Niggar  Head,  N#  n - 

Spring  Garden,  No.  ■ - - 

Blnoborrie* — 

Maine,  Eagle  No.  a  . . 

^^oggies,  No,  10 . . . 

Boyer’s,  No.  e,  white,  exWa. 

Flour  City,  white,  No.  *.„. 

Flour  City,  rad.  No.  a . . . . . 

Peaches — 

Berry’s,  yellow.  No.  . .  x  .a. 

Castle  Haven,  white,  No.  3 . ,  0. 

Standard,  pie.  No.  3 . . 

Peart —  -  . * 

Stiver  Lake,  No.  io . 

Hero,  No.  j . — . 

Raspberries — 

Red  Farmalds,  extra  preserved,  No.  •  .  a .  4. 

Rhubarb — 

Silvor  Lake,  N#.  j,  •  do*.m . . .  fS 

S1lva-  Lak.,  Ns.  10,  .  du . . .  , 

Strawberries — 

■ft 
1.40 


2.65 

1.30 

*••»* 

•83 

t.sj 

6.00 

*  jtX 

1. 10 


•  sseseoeseti 


73 


Anchor,  No.  s,  water . . 

Silver  Lake,  No.  s  . . 

Pineapple — 

Acorn,  E.  ft  C.,  No.  s . . 

General,  E.  &  C.,  allcod.  No. 

Indian  Rivtr,  E.  ft  C-  No.  s . 

Orange  Grove,  E.  ft  C.,  No.  s...., 


ooooooetsssonst* 


t.90 

1.8* 

s.«j 


VIUW,  ».  m.  V-.,  ov.  a .  X  .12 

Singapore  Chunks,  No.  154,  4  dos; . 9,34 

Wallace,  grated.  No.  e....„... . t  i  Ji 


Singapore,  cubes,  No.  154,  4  dot . 

James,  No.  3,  plo,  grated . 

Singapore,  cubes,  No.  *34,  4  dos.. 


•  87 
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Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Deviled,  No.  1,  4  do*.,  McMonamln’*^. 0.17U 

, ‘  No.  s,  0  do*.,  McMonxmlx’s, .  j.,j 


s.*5 


Star,  No.  x,  4  dot. . . . . .  .|j 

Lob^Ur — 

®-  J  **•>  *>  4  fio* . - .  s.  30 

.  U  4d,‘ . . . .  *•  4* 

Star  brand,  No.  U,  flat,  4  dot .  ,  ,, 

»  No.  )4,  flat,  4  do, .  3i 

Shrimp* — 

L  and  D,  No.  1,  pickle,  4  doz . 

Mackerel — 

Plckertis,  soused,  No.  1,  4  do* . — 

"  "  No.  s,  e  dos . 

“  "  No.  3,  *  do* . 

Underwood,  soused,  No.  1,  so  oaj 

Boyer’s,  No.  x,  *  dox„ . . 

“  No.  s,  *  dot— . . . 

Stewart's,  No.  s,  t  dos . . . . 

“  No.  1,  t  dos . . 

Victory,  No.  1,  s  dot.. . . . 

Kippered  Herring — 

Maconache's,  s  dec.,  plain 
GUt  Edge,  4  doi 


_  f*  '  *  a  - - ...  ******  teesee  •  •  a  /  vw 

Connor  s,  4  doz .  I  .*2  34 


•  75 

1.4* 

*  33 
■«7* 
•7*34 

i.j* 

*  37* 


Hapgnod’t,  No.  x,  tall . 

*'  No.  1  flat . 

Horsoehne,  No.  1 . . . . . 

Whit*  Raven,  red,  34s . 

Chef,  red,  No.  34  flat  4  doi . . 

Terrapin,  pink,  No.  34,  4  4** . 7734 


*•95 

*05 

1.6* 


SARDINES — Imported. 

Boneless  and  peeled,  J4s .  28.00 

“  D.  &  G.,  34s .  26.50 

Ispa.  *» .  28.00 

Gondolier,  J<s . IOO  17.00 

’’  Landell,  34s . 8.50 

Martel.  54s . 10*10.50 

'  T  *s .  . . IOO  14.00 

Loyal,  %s . . 100  9.50 

Argonautes,  Ms . .  14.00 

Onon.  smoked,  Ms,  key . 100  8.00 

iomato  sauce,  Ms .  15.00 

Truffled,  tfs,  key . .V.xoo  12! 50 

Spiced,  Ms . 100  10.00 

Skipper,  Ms . * .  .100  u.50 

“  tomato  sauce,  34s . ioo  11.50 

Royanette,  oval,  . IOo  9.50 
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<J  SOME  REASONS  why  every  manufacturer  whose 
goods  are  sold  by  grocers,  should  talk  to  them  through 

THE  GROCERY  &  ALLIED  TRADE  PRESS  OF  AMERICA 

First Each  publication  furnishes  a  sworn  statement  of  circulation,  accompanied  by  Post  Office 

mailing  receipts. 

Second  The  advertising  rates  on  all  these  publications  are  standardized— same  price  to  everybody. 
Third They  have  appropriated  large  sums  of  money  to  supply  their  constituents  with  every  form 

of  information  which  is  helpful  to  them. 

Fourth They  reach  the  grocers’  clerks  as  well  as  the  grocers,  with  an  ably  edited  department  for 

clerks  particularly. 

Fifth  .-—Every  manufacturer  has  a  message  for  the  retailer  and  there  is  no  way  open  to  convey 
that  message  to  him  as  effectively  except  at  a  much  greater  cost. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  Journal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate,  New  York 

New  England  Grocer  and  Tradesman,  Boston 

Merchants’  J  ournal  and  Commerce,  Lynchburg,  Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 

Eli  Grocer  and  General  Merchant,  St.  Louis,  Mo. 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 

Beverage  and  Food,  Cincinnati,  Ohio 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

General  Merchants  Review  &  Mixed  Stocks, 
Chicago,  Ill. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kansas  ' 


We  take  full  charge  of  a  manufacturer’s  trade  paper  campaign,  write  the  copy,  place  it,  change  it 
regularly,  check  insertions  and  pay  all  bills. 

We  do  it  right  because  we  have  spent  our  lives  at  it.  We  do  it  better  than  any  one  else  could, 
because  no  one  else  has  devoted  so  much  time  and  study  to  it. 

Write  for  “The  Short  Path” — every  paragraph  will  tell  you  something  you  want  to  know. 


Wessels  &  Chandler 

Advertising  Representatives 


927  Arch  Street, 
Philadelphia,  Pa. 


231  W.  39th  Street, 
New  York  City. 
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Angus  Watson  &  Co.— 

Skipper  Sardines — 

Vs,  olive  oil,  first  grade,  key,  100  tins. — .  la  .00 

Ms,  “  “  “  50  tins .  11. 00 

Vs,  tomato  sauce,  key,  100  tins .  12.00 

V  %  “  "  so  tins .  11. 00 

3ea  Queen,  V*>  pure  olive  oil,  too .  9.60 

Sea  Pearl,  Vs,  pure  olive  oil,  100 .  8.00 

Domestic. 

American  Oil — 

No.  2,  Vs . too  3.00 

Vs,  key . too  3.15 

Irma,  Vs . 200  4-°° 

Mustard — 

Irma,  Vs . 100  3-85 

Vs . 100  3-t5 

Vs .  5°  3-oo 

Continental,  Vs,  key .  48  3.00 

Irma,  fancy,  Vs .  5°  3* 80 

Gold  Label,  Vs .  5°  4-5° 

“  Vs . 100  7  co 

Underwood’s,  Vs . 5°  4  25 


CANNED  MEATS. 

Corned  Beef. 

Armour1*—  Per  doi. 

Veribest,  No.  1,  key,  a  doi .  1  .fo 

“  No.  a,  key,  1  doi .  2.73 

Falrbank's — 

No.  1,  key,  a  doi . 1-75 

No.  a,  key,  1  doi .  3°5 

No.  6,  key,  1  doi. . . Xi'JS 

No.  14,  key,  V  doi .  25-85 

Libby's — 

No.  1,  key,  s  doi . - .  i-45 

No.  a,  key,  1  doi .  2.47V 

Chipped  Beef. 

Libby’s— 

No.  V>2dot .  1.30 

No.  1,  a  doi .  a. 20 

No.  V.  glass,  a  doi .  1.35 

No.  1,  glass,  a  doi .  2.32V 

Beechnut— 

No.  V.  sliced,  glass  Jars.™ .  1.75 

No.  1,  sliced,  glassjara- .  a. 90 

Sliced  Smoked  Beef. 

Armour's  Veribest— 

Shield,  in  glass,  site  V . — . .... . . 

<«  l”  H  | . ^ 

Sliced  Bacon. 

Armour1!  Veribest — 

Star,  in  ^lass.siie  V-...— . • . 

I  •  •  ■  eeeeeee  eeeeeeee  •••••••••«»..« 

"  in  tin,  "  V . 


1.40 
a.  jo 


1.50 
2.60 
1. jo 
2 . 60 


Beechnut — 

No.  V>  glass  jars.. . . . 

No.  1,  glass  jars . . . 


i.6j 

3.72V 


Roast  Beef. 

Armour's  Veribest — 

No.  1,  2  don....,............— . . . . .  1.60 

No.  a.  1  dor. . . — . . . .  a. 75 

Falrbank’s — 

No.  1,  e  doi  •  eeeeeeeeeeeeeeeeeeeeeeeeeee«eeeeeeeeeeeeeeee  Z  ■  71 

No.  a,  I  doi . . .  3.05 

Libby's— 

No.  i,  a  doi . . . . . . .  1. 42V 

No.  a,  1  dox . . . . .  2.47V 

Klng&n's — 

No.  i,  1  dos . . .  1. 57V 

No.  a  1  doi . . . .  x.75 

Lunch  Tongue. 

Anaeur’i  Veribest,  No.  1,  a  doi . . .  2.75 

Armour's  Veribest,  No.  V,  a  doa . . .  1.65 

Fairbank's,  No.  r,  2  doz . —  — . „ .  3. So 

Libby’s,  No.  1  2  doz.„ . . . ._ .  a. 75 

Whole  Ox  Tongue. 

Vrmonr’s  Veribest—  Per  Doa. 

Size  1  ........ ...... . .......... .......... ...........  4.85 

"  «V . - . . .  6.00 

"  a  .  7.00 

“  . . .  9  00 

Fairbank  s.  No.  a,  1  doi. .  7. 00 

Libby'i,  No.  iV,  2  doi... .  9.50 


.50 
•  8j 


Armour' 

Potted 

No.  X 

4  do« — 

No.  M 

1 ,  2  do* . 

Libby’s 

No.  X 

4  d°i . 

No.  y. 

4  doi - 

R  &  R 

No.  M 

[,  4  doz. . 

No.  £ 

i,  2  doz . 

•45 

.80 

1. 15 

1  -95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 


No. 

V,  4  dox. 

No. 

V,  2  doi.. 

Libby’ 

No. 

V.  4  doi. 

No. 

V ,  a  doi.. 

R.  &  I 

C.N0.V 

x  .80 
3  5® 


Ho.  V.  «d®« .  175 

Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . 


Luncheon,  with  Tomato  Sauce,  site 

Boned  Meats. 

Curtice  Brothers,  “Blue  Label,"  in  tins — 

Chicken,  No.  & . 

“  No.  1 . 

Turkey,  No.  % . 

“  No.  1 . 


•93 
x  .60 

1. 00 


.8.50 

6.00 

3-50 

6.00 


— 10 — 

Whole  Rolled  Ox  Tongue,  No.  a .  it.  So 

Boneless  Whole  Ham,  No.  .  8.75 

4t  “  No.  2% .  12  50 

All  of  the  above  packed  a  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 

Deviled  Meats. 


Curtice  Brothers,  “Blue  Label” 

Ham . 

No.  5  oz.  No.  xo  oz. 

Chicken . 

Turkey . 

No.  5  oz.  packed  4  dozen, 
dozen  in  case. 

No.  xo  oz.  packed  a 

Potted  Meats. 

Curtice  Brothers,  “Blue  Label’’— 

No.  V  Tin. 

Ham . . .  ,.4S 

Tongue .  1.45 

Chicken. .  1.95 

Turkey .  1.93 


No.  V  Tin. 
»  45 

»-45 
*  95 

»  95 


No.  V  packed  4  doz.,  No.  V  packed  2  doi.  in  case. 

Soups. 

Campbell’s—  per  doz. 

Asparagus . g0 

Beef. . . . 

Bouillon . go 

Celery . gQ 

Consomme . gQ 

Chicken . . 

Chicken  Gumbo  (Okra) . go 

Clam  Bouillon . gQ 

Clam  Chowder . gQ 

Julienne . gQ 

Mock  Turtle . gQ 

Mulligatawny . gQ 

Mutton  Broth . . 

Ox  Tail . go 

Pea . .90 

Pepper  Pot . g0 

Printanier . 


. 90 

Tomato . .90 

Tomato  Okra . gQ 

Vegetable . gQ 

V  ermicelli-T  omato . go 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label"— 

Conaomme . . . . 

Bouillon . . 

Beet . . 

Julienne . 

Printanier . 

Vegetable . . 

Tomato . . 

Ox  Tall . 

Mock  Turtle . . 

Pea  . . . 

Mutton  Broth . 

Clam  Chowder . 

Clam  Broth . 

Chicken  Gumbo.. 

Mulligatawny . 

Chicken . . 

Chicken  Broth  ..... 

Green  Turtle . . 

Green  Turtle,  Clear 7.15 

Terrapin .  7.35 


Quarts. 

Pints. 

V  Pint® 

i-75 

1.25 

1  -75 

»  25 

x- 75 

2.25 

-  3-»5 

»-75 

I -23 

-  3  15 

J-75 

I.25 

2-75 

2*5 

2  75 

1.25 

*•75 

I  *5 

2-75 

2.25 

2-73 

2.25 

2-75 

225 

••  3- ij 

2-75 

I.25 

»-75 

2.25 

2-75 

2.25 

2-75 

I.25 

i-75 

2.25 

..  3.t5 

2-75 

2.25 

3-30 

9.  OO 

••  7  >5 

3-75 

2.25 

••  7-25 

3-75 

2.25 

lb.,  4  doz... 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  per  lb. 

Extra  Mixtures . . . 30-Ib.  pails  .08 

Cream  Jelly  Mixtures .  “  09% 

Elcroften  Mixtures .  **  •°9^» 

Nobby  Mixtures .  •*  .  IO 

Cadella  Mixtures .  «<  ,Ia 

Fine  French  Mixtures .  “  .  12i£ 

French  Creams .  **  -0g 

American  Mixtures .  “  .08U 

Variety  Cut  Drops.. .  «•  .08% 

Darling  Mints . .  •*  0gi/ 

Golden  Drip  Bar . xs-lb.  boxes  .xo7* 

Sour  Balls . 30-lb.  pails  .08^ 

Pancella  Cream  Chocolate.. . .  “  09% 

I  X  L  Assorted  Chocolate .  <xliz 

King  B  Assorted  Chocolate .  •*  ,  las/ 

No.  x  Fine  Assorted  Chocolate...  “  #I$ 

Nonpariel  Drops . . .  ••  • 

Chocolate-covered  Caramels .  **  .  xa 

Dairy  Chocolate  Chips  . .  .,*5-lb.  pails  .15% 

Chocolate  Mints . 30-lb.  pails  .10% 

Honey  B  Comb . ai-lb.  pails  . 

Cream  Cocoanut  Balls . a8-lb.  pails  .11% 

Cream  Peppermint. . . . 30-lb.  pails  .09% 

Cream  Wintergreen. .  “  09U 

Wellington  Caramels. . 25-lb.  pails  .08 

Frozen  Milk  Caramels  . . .30-lb.  pails  IOU 

Soft  Jelly  Gum  Drops .  “  >0-u 

Superfine  Gum  Drops . .  ««  *  xLiz 

Jelly  Beans.  . ......  «<  .rf* 

Wintergreen  Lozenges . .. .  “  0oU 

Mint  Lozenges .  ••  09% 

Assorted  Lozenges . .  *•  .09% 

Conversation  Lozenges  . . 28-lb.  pails  .00U 

C.  &  A.  Crown  Sdc£ . 30-lb.  pails  .08 *4 

Rock  Candy,  assorted . 10-ib.  boxes  .0034 

Penny  goods. . .  boxes  in  case  g.oo 


CATSUP. 

Per  dos. 

Beefeteak  Catsup,  medium . 

P.  P.  Co.,  spiced.  No.  32,  5  doi .  x.15 

Waldorf^  medium,  12  01.,  screw  top,  s  doi . 87V 

Tomato,  zoc.  size,  bottles . . 

Snider’s—  ...  90 

Pints,  a  dor . . .  .  t-I0 

Half-pints,  2  d02„ . ’  ,’30 

Quart!,  1  dor .  , 

Gallons,  6  jugs  in  crate . per  jug  .80 
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KETCHUP. 


Curtice’s  11  Blue  Label’’  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3 .35 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb. 

Premium,  Vs,  12  to  25  lbs . 33 

Premium,  Vs,  12  lbs . 33 

Caracas,  sweet,  6  lbs . 35 

German,  sweet,  13  lbs . 24 

Auto,  sweet,  6  lbs. . 35 

Cocoa,  V-lb.  cans,  1a  lbs.  In  box . 36 

Cocoa,  8-lb.  tins,  6  lbs . 26 

W.  H.  Baker’s— 

Best  Cocoa,  V-lb.  size . per  lb.  .ja 

“  J-lb.  ", .  " 

Premium  Chocolate,  Vs,  12  lbs . 30 

“  Vs,  12  lbs . 31 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19U 

„  “  “  i"5*>  12  lb*— . 19V 

Hershey  s — 

Milk,  48  5  cent . per  box  1.45 

Epp’s— 

Cocoa.  V-lb.  tins,  7  lbs . 4a 

Van  Houten's — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . per  tin  .7a 

“  la-lb.  boxes,  V-lb- tins . .  “  ,4o 

"  6-lb.  boxes,  V-lb.  tins .  “  ,ao 

"  square  tins,  48  in  box . .12 

Hnyler’s — 

Cocoa,  Vs,  6-lb . 36 

“  Vs,  6-lb . |6 

Hooton  Cocoa  nnd  Chocolate  Co. — 


Cocoa,  labeled.  $4s . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  V® . 

Premium  Chocolate,  Vs . 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases- 

Per  can. 

'-lb.  round  cans . 18 

j-lb.  round  cans . 20 

i-lb.  “  . 57 

iV-o*-  “  50  cans  In  case  .07 

5-lb.  "  .  2.75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . _... 

Queen,  4  to  lb.,  12  to  case . 

Sweet  Vanilla,  4  to  lb . 

"  8  to  lb . 

Milk  Chocolate,  Towers,  5  lb.  boxes . 

“  “  V  lb-  boxes,  90  to 

case . 

Turinos,  5  lb.  boxes . . . . . 

Blooker's  Cocoa — 

V-lb.  tins,  2  doz.  In  box . . . per  doz. 

V-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doi.'  in  case . per  lb. 

10-lb.  bags,  1  doi.  In  case .  “ 

Runkel’s — 

Cocoa,  Js,  V  cans,  6  lbs . per  lb. 


Per  dot. 
2.x6 
3-48 
6.84 

Per  lb. 
•55 


•45 

•4* 

.28 

.28 

•5« 

•56 

•  5° 

1.88 

3-5° 

6.50 

•  52 

.50 

•33 


WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 


ioc.  tins,  12  lb.  boxes . . . per  lb. 

V-lb.  tins,  6-lb.  boxes . . . per  lb. 

V-lb  tins,  6-lb.  boxes . .  “ 

Premium  Chocolate — 

V  lb.,  12-lb.  boxes . . . .  per  lb. 

V  lb-,  12-lb.  boxes . — *' 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  si2e...per  box 
24  cakes,  10  cent  size..  “ 

Lowuey'i- — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  In 


■35 
•33 
•  3» 

.31 

.30 

J-45 

1.50 


case,  V-lb .  packages..., 
olate,  i2-lb.  1 


Premium  Chocolate,  12-lb.  boxes,  6  boxes  In 

case,  V-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  In 

case,  V-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes, 6  boxes  In 

case,  V-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  V-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-Ib.  boxes,  is 

boxes  in  case.  V-lb-  packages . 

Vanilla  Sweet  Chocolate,  ia-lb.  boxes,  6 

boxes  In  ease,  V-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  in  case,  J-ib 
tins . 


•3* 

•3» 

•3® 

•3s 

•7 

•7 

•»7 
1.  jo 

•3« 

•J* 
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Cocoa,  6-lb.  boxes,  is  boxes  In  case.  V-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  jj-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  V-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-ib. 

tins . . . | . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  V-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

is-lb.  “  6  "  "  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  In  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  V-lb.  tins  “ 
V-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  In  box... 

per  box 

Croft’s  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  V-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa.  Js,  2  dozen  In  box . 

“  "  Vs,  6  lbs.  **  . 

“  "  Vs,  6  lbs.  «  . 

"  “  5-ib,  6  cans  “  . 

"  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
"  Premium,  V*,  12-lb.  cakes . 

•*  “  V*.  “  “  . . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

V-lb.  decorated  cans,  ia-lb.  boxes. .per  lb. 
V-lb-  “  "  24-lb.  boxes..  " 

Special  ro-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  V-lb.  tins,  6-lb.  boxes . 

“  V-lb.  "  12-lb.  "  . 

Bedford  Cocoa — 

Labeled  V-lb.  cans,  6-lb.  boxes . 

"  V-lb.  »  1 2-lb.  ••  . . 

“  J-lb.  **  6-lb.  «  . . 

"  J-lb  “  12-lb.  «  . . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Vs,  6-lb.  boxes . 

"  Vs,  12-lb.  "  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  72  »  .  " 

Premium  Chocolate — 

V-lb.  cakes,  12-lb.  boxes . 

V-lb.  "  24-lb.  "  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

4°  “  "  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case 
*4  "  "  48  to  case . 


at 

•33 

•3» 

■3« 

1.50 

•3« 

.30 


■  at 

•*3 

1.00 

•35V 

■35 

.30 

•29  V 

1>3v 

•*«v 

.16 

1  35 
1.40 

•  Hv 

71 

•71 

•7» 

•7° 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MIEK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  *$.  *5 

Eagle,  2  doz .  *3.15 

Challenge,  4  doz .  4.10 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4 .50 

Dime,  4  doz .  *3  70 

Baby,  1  doz.,  glass .  *a.oo 

Red  Cross . 

Peninsular .  4-50 

Leader . . . 

Banner,  4  doz .  4.10 

Star,  4  doz .  4.70 

Silver,  4  doz .  .  4-67* 

Emery,  4  doz . . 

EVAPORATED  MILK. 

Libby’s,  small  family,  6  do* . 

Libby’s,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *3  .00 

Peerless,  tall  size,  4  doz .  *3.60 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz . 3.20 

St.  Charles,  No.  20,  4  doz .  3.55 

St.  Charles,  5-cent  size,  4  doz .  x.8o 

Silver  Cow,  5-cent  size . 6  doz.  *.*5 

Silver  Cow,  family  size,  4  doz .  g.fo 

Pet,  tall,  4  doz . per  case  3.50 

Pet,  5-cent  size,  6  doz . . . per  case  *.45 

Van  Camp's,  6  doc.,  small .  a.  *5 

Van  Camp's,  4  doz.,  family . j.c« 

Van  Camp's,  4  doz.,  large^ . 3.55 

HIRES  CONDENSED 
MILK 


Sllv»r .  4.65 

Hires .  4.40 

Oueen .  4.40 

Premium .  4.35 

Blue  Ribbon  _  4.25 
Gold  (Baby)...  3.90 

Gold,  tall .  3.90 

Gold,  family. „  3.25 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


No.  911  ARCH  STREET  ■=  -  -  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL,  General  Agents  for  United  States 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 

them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “Metal” 

Write  for  catalogue  showing  variety  of  designs 


COFFEE  AND  TEA  BINS 


IIU  PROVE  THEIR  “MEEAE" 


u 


Karo” 


your  customer 


And  you  will  find  that  you  can 
add  Karo  to  nearly  every  order. 

The  big  Karo  Advertising  Cam¬ 
paign  starts  October  ist.  It  will 
reach  fifteen  million  homes,  every 
town  and  village  in  the  United 
_  States. 

Karo  is  the  best  Syrup  ever  made  and  a  money 
maker  for  you  if  you  push  it. 

Corn  Products  Refining  Company,  New  York 
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COCOANUT. 


Franklin  Baker  Co'i 


Per  case 


Brazil,  70  j-cent  package* . 

"  35  10-cent  "  . 

“  38  5-cent  and  16  10-cent  packages..., 

"  18  ao-cent  packages . 


"  Shred,  in  pails,  10  lb* . 

"  "  in  boxes,  25  lbs . 

"  "  In  barrels,  135I  bs . 

Table  Talk,  Thread,  in  pails,  ao  lbs . 

"  "  in  boxes  25  lbs . 

"  "  in  barrels,  135  lbs . 

Premium,  60  jf-Ib.  package*,  15  lbs.  to  case 
"  30  $-lb.  ••  15 

"  30  )J-lb.  and  ij  54-lb.  package*, 

13  lbs.  to  case . 

Dunham'*,  54s  and  Us,  15  lbs . 

"  54»*nd54* . 

54-lb.  packages,  J  and  15  lbs . 

54s,  5-lb.  cartons . 


3  -3* 
2.50 
a. 50 
2.50 
Per  lb. 
.10% 

.0954 


■°9X 

.09 
•  »6 
•»5 
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Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  “  «  «  “  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case  per  lb.,  .3*54  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 
Edam  Cheese,  re  in  case  .....case,  9.00,  single, 

in  tin . per  lb. 

"  i-lb.  tins . per  case  3 

Camembert,  in  wood  boxes... . per  doz.,  2.75-2 

Sap  Sago,  grated,  ready  for  use,  10-ez.  bottles, 

per  doz.  1 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1 

Olmutzer  Hand  Cheese,  too  In  box .  a 


.  26 
.27 


.80 

.26 


4S 


■  *554 
•37 

.*654 

.28 

.28 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  Bo* . . 

San  Bias,  100s... 


Per  bag 


*******  •* ••••*••  «•«••*•••  1 


Bxs. 

.09 

.09 

.11 

.0854 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers. . . 08 54 

Oyster  “  . . . . 0854 

Wine  Scroll.. . 1054 

Cracker  Dust . „ . 0854 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

is 60 oat  will  be  mad*  on  lota  of  5  barrels  and  upwards, 
j.  G.  Ivins' Son—  Bbls  n~ 

Assorted  fumbles  •• 0000*00 ******  ******  *  *854 

Brown  Edge  Watar . 

Coeoanut  Ripple. . 

Cookie  SitsM.. . 

KT’ 

Fruit 


*8)4 


deed  Waiter.. 


fcSr. 


Bxs. 

.09 

.13 

.10 

••9 

.10 

.10 

.09 


.  IB 


>••••*•*•**•••••* 


Lunch  Biscuit . 08.54 

Lunch-on-thlns . 

Mao -izv-th  e-Moon  •SMMSi  eaeea. 

Molasses  Cookies...., 

Penny  Mixed . „. . 

Orange  Cpoltjgs . . 

Oyster,  Dot  or  Square.. 

^»^Chy  MixwL . 


•*9 

.10 

.08 

.12 

.08 

.08 

*9 

.09 

.IS 


Edelweiss,  Romatour  and  Bler-Kas*..per  doz. 

American  Swiss,  No.  1 . loaf,  .  19  cut, 

“  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .18  ; 

54  box,  18  ;  less . . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  " 

English  Daily  Cheese .  ** 

Pineapple  (Picnic  size),  6  in  box . per  box 

"  (Gem  size),  6  in  box.. . .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doi. 

Lunch  size,  2  “  “  .  “ 

Picnic  size,  2  "  "  . .  " 

Trial  sire .  •* 

MacLaren  Imperial  Cheese, Club  size. per  dos. 
“  "  "  No. 1  "  " 

"  Roquefort  "  large  "  " 

11  “  “  small  "  " 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
“  d’lslgny,  “  6  “  ...  “ 

Wm.  Tell  brand,  xa  in  box . .  " 

Neufchatel  (Cow  brand),  25  in  box .  ' 

Star  Cream,  or  Phila.,  12  “  .  " 

Miniature  Cream,  or  Phil*. ,  is  In  box.  " 
Hand  Cheese,  8  aoz .  " 

**  4  **  ,  ** 

"  4  “  Thuricger'.".'.'.".'.”"  « 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  " 

Schutzan  Cheese,  >2  in  box. .  “ 

American  Mountain  Cheese  (Alpen  Ease),  |o 


75 

25 


4.00 


.18 


•  *9 
»9 
•«9 


3.00 

2.2J 


4  5* 
2.40 
t  3S 
1 .00 
1. 00 

2.40 
*95 
1  45 
»  55 
*•55 

1.40 
1. 00 
2.00 
I.  OO 

1.35 

:G 

*45 

1.25 


1 -lb. 


packages.. 

Imported  and 


..per  1 


.18 


-45 
4-75 
*•75 
•3* 
•  45 


3:ll 


3.00 

•14 

•4 


io 1% 

-08  54 

.07 

.0854 


.09 

.08 


.09 

.09 

.0754 

.09 


.0*54 

0S54 

.0854 


Toast  Biscuit . 

Water  Crackers,  Ivins 

Package  goods— 
Anta3liT....„w 


*854 

•*7  'A 


.08 

.09 

*9 


»>■■■ ...  • , 


.09 

.08 

Per  doz. 

Cracker  Meal,  large .  .cl 

"  amaU. . io 

Fabry  Oysters . 

Oingerettaa..... . . . 

Gold  Medal  Soda  (small).... 

•*  «  «  (large).... 

Gyaham  Wahi,... . 

Imnmtwi  1 .... ........ 

inch-on-thlns.,., 


>»**e******M 


IStSSMItM 


.50 

I  .OO 
50 
.90 
I. OO 
•JO 
X  .00 
1. 00 

•  50 
1. 00 

•  50 

1. 00 


OB  |  boxes  to  Pennsylvania,  New  York, 

- Maryland,  District  of  Colum- 

Istaad,  Massachusetts. 
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American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

"  8  "  .  •• 

Carlsbad  Speck  (Imported  Bacon) .  " 

Imported  Cervelat  Sausage  (Rom’s).. ..per  lb. 

Imported  Frankfurters . per  dos. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fob  Gras,  small  size . per  doz. 

American  Holstelner...by  bbl.  .1*  ;  less,  per  lb. 

“  Landjager,  short. . . .  “ 

**  ”  lone  " 

. . . 

*•  Mortadella,  Dry .  « 

"  Knackwurst,  *5  in  box,  per  box, 

>4-75 . - . per  dos. 

Cervelat  (E),  50  and  100-lb.  boxes, 

"  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .  so ;  lens... . 

“  Cervelat,  Crescent,  50  and  ico-lb. 

boxes,  .i6J4 ;  less . . 

"  Cervelat,  Tip  Top,  50  and  ico-lb. 

boxes,  14;  less . . . „ . 

Cervelat,  E.  Gothaer,  50  and  no-lb. 

boxes,  .2*54;  leas„ . „ . 

"  Salami  (E),  50  and  100-lb.  boxes, 

•  ao ;  less . 

"  Salami,  Blue  Ribbon,  50  and  too- lb. 

boxes,  so.  ;  less . „„ . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .1654;  less . „ . 

Tongue  Sausage . . per  lb. 

“  Smoked  Bnumscbwdger  liver  Sau¬ 
sage . . . per  lb. 

“  Laehs  Ham . . .  •• 

"  Petk  Delicateas  Frankfurters,  plain, 

per  dot. 

*  Petit  Dell  cat*  ss  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

"  Paprika  Speck . „ . .  " 

Mettwurst,  half-round—..... . " 

Liver  Sausage  (Special),  truffle,  goose^  or  sar- 

„  . . . — - P*' lb. 

Smoked  Thuriager  B1  ‘ 


.18 

.id 


•«4 


*18 

*18 


:3 


.s6 


•■8 


Pickled  Meats. 


1. 15 
1  -75 
*75 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 

Stone  Pots,  small  size,  1  doz.  in  case,  per  doz.  1 .15 
"  "  with  Horse-radish,  p.dz. 

Stone  Pou,  large  siie,  r  doz.  in  oase,  per  doz. 

"  with  Horse-radlsn,  p.dz. 

Wain  Senf,  in  bbls . .  ga|t 

1  gallon  stone  jars . per  jar 

**  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  ral 

"  “  in  13  gallon  kegs...  *'  ' 

“  "  in  10  “  •< 

"  "  in  5  “  ...  *•  ,eJ 

;;  "  >*  .  g*U*n  palls-perpail 

Prepared  Special,  with  spooa,  e  doz!  in  case, 

per  dor . - 

"  Sifting  top,  *  doz.  in  ease. ...per  doz. 

"  with  Horse-radish,  a  dos.  in  cane 
per  das . — . . . 


M 


Per  dos. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  "  quart  glass  jars.  5.75 

xo-oi.jars .  a.  50 

CaWe*’  Hoad,  In  round  tin*... . per  do*.  1.65 

Pickled  Mea to,  in  glass .  “  1.00 

(Tripe,  Ox-Hoart,  Beof  Salad,  Pig'i  Feet.) 

Beef  Salad,  in  glass .  x.oo 

u  “  pinta . 

11  "  quarta . 

Lamb  Tongues,  in  glass . x.6o 


Holland  and  Scotland  Herrings. 

TJ  ||  a  0r 

Holland—  paji# 

Mixed,  “Y.  M./’  %  bbU .  5.  jo  285-. 75 

Milkers,  "Y.  u(."  54  bbL .  6.  Jo  ,7|-.  85 

Mixed,  standard,  bbl . 

54  bbl . . .  5.50-6.40 

Milkers,  standard,  bbl . 

"  54  bbl . . 

Scotland — 

Mixed,  large,  fulls,  bbl.. 


54  bbl. ... 
bbl . 


Milken,  1 

"  "  54  bbl . .  . 

Marinirte  Herring,  imported,  about  40  in  pail. 

Roll  Herring,  imported,  about  *5  In  pail . 

Spiced  Herring,  imported,  about  40  In  pail . 

Norway  Stockfish,  dry . per  lb. 

Ma^jes  Herring . . . . . per  pail 


8.eo 


8 .00 
1.25 
1. 00 
1 .00 
•*S 
*  if 


—15— 


Bismarck  Herring. 


Per  tin. 

Round  tins,  with  key,  pint . 20 

;;  ;;  . -  35 

"  2  quart . 55 

"  4  quart . .  1 .  i* 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.10 

“  a  quart  tin . 60 

“  quart  tin . 50 

Brat-Haring,  4  quart  tin . . .  j .  10 

2  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger” s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


s.50 


Russian  Sardines. 


Imported  fish,  Wailkoff  brand.... 

"  J-lb.  palls . 

"  ro-lb.  pails . 

Cut  Spiced  Sardines,  zo-lb.  pail . 

“  "  5-gal-  keg . 

Russian  Sardines,  in  glass  jars . 


..per  keg 
..per  pail 


•75 

•55 


...per  keg 
...per  doz. 


1.05 

•75 

*•75 

2.25 


Norway  Anchovies. 

Original  package . per  54  bbl. 


Repacked  in  5-lb.  pails . 

"  10-lb.  pails . 

5-gal.  kegs . 

"  54 -lb.  flat  tins . 

"  }4-lb.  tall  tins . . 

"  i-Ib.  tall  tins . 

Fancy  kegs,  keg . 

"  %  keg . 

-  tin 


.per  pail 


5-5* 

.60 


,..p*r  k«g 
..per  dos. 


1. 10 
*•75 
■95 

1.5* 

2.00 

.80 

•  4* 
•3* 
.20 


Salt  Sardellen. 

Original  packages,  190a . per  anker  16.00 

Repacked,  kegs,  about  8  lbs..... . per  keg  3.75 

"  pint  jars . . . . . per  doz.  6.00 

large  tlns....„_ . . .  "  3.60 

**  small  tins....„. . «  *.40 


Russian  Caviar. 


Per  doz. 

3"*b*  tins., . . . .  20.  JO 

Y/  iw  ^QS . . . - . . . 10.50 

«.**«»— «iaat*»— 1.2**2»»*». »»***— —«***«  5*  J® 

V^lb.  dna.,t..WMM . .  3. co 


German  Dill  Pickles — Regular  Size. 

60-gnl.  casks,  about  2000 . per  cask 

30-gal.  bbl*.,  about  1200  . . per  bbl. 

15-gal.  keg,  about  300  . . per  100 

10-gal.  keg,  about  300 . . . .  •'  1.00 

5-gnl.  kez,  about  150.™ . . .  '• 

io-U>.  pail,  about  go. - per  paO 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . . . . per  cask 

48-gal.  bbls . - . . . per  bbl.  10. 50 

10-gal.  keg*_ . . . . . per  keg  a. 90 

5-gal.  kegs - - - -  "  ,.50 

io-B>.  pails. - - - - - - per  p^u  .  (5 


Imported  Lebkuchen. 

Dampfauas*  (Pfcffenuisae) . . . per  lb. 


Splrdog^n _ _ _ 


.18 

•I 


Lebkuchen  and  Bread. 

Small  Baal**  Lebkuchen,  6  in  pkg...per  bundle 
Easier  Lebfcucben.No,  1, 6  *'  _.  " 


No.  a,  6 
No.  3,  6 

AmamUmia,  pdb.  baa. . . 


•go 

.go 
•  75 

.  "  1.00 

. /per  Un  g.ag 

S3 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.5* 

"  "  10-gal.  keg .  4.)* 


Sundries. 

German  Egg  Potato**,  original  bag*,  no  lbs., 

„  _  per  bag  *.75 

Green  K«rn . per  lb.  -io)4 

Potato  Flour .  "  .08 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread.. . "  ,o« 

Bay  Leave* . . . . .  «  .**-.08 


COTTOLENE. 


Small  tins . . . 

Medium  dn6 . . . 

Large  tins . 

Freight  prepaid  an  1 


..par  case 


ic  leu. 


8.1* 
8.  te 
8.1* 


WESSON’S  COOKING  OIL. 


2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5-gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb.  .09 


CHEESE. 

New  York,  ftill  cream,  new,  fancy,  40-lb.  bxs.  **8J^ 

“  “  new,  ist*8,  40-lb.  bxi . 15 

Picnic,  ftill  cream,  new.  fancy,  ao-lb.  boxes. . 18^ 

Swiss,  domestic,  new,  100  lbs . . . 19 


—l6— 


EGGS. 


Nearby,  candled  and  selected,  go-doz.  crate*..  ,6 

Western .  3 

Refrigerator .  " 


Milhen  Farm.... 


FANCY  GROCERIES. 

. per  lb. 


Almond  Staple  Paste.  5-lb. . 

Anchovies,  in  oil,  U  bottle* .  , 

"  "  u  bottle* .  J 

Bouillon,  Burnham,  pints,  a  doz .  . 

"  ■*  (4  pims, « do*. . ;;;  , 

Capers,  Nonpareil,  54-gal.  . . 

"  quart,  glass . per  dot.  8 

bottled,  )4  size....  "  * 

"  “  5*  all* ....  "  e 

“  •'  5j4si*#....  <• 

Canton  Ginger,  large  pots,  6-jar  cases. .pur  case 
medium,  12-jar  cases..  “ 

“  small,  24-jar  cases .  •• 

Cherries  in  Maraschino,  glass,  1  dos.  ease . 

Clam  Chowder,  Burnham,  1  lb.,  4  dos . dos 

"  "  gib.,  a  doz .  « 

Currie  Powder,  plnU . per  dos. 

“  4  01 .  •' 

"  2  01 .  •' 

French  Peaz,  extra  fins . per  case 

"  fins .  " 

"  Moyen's .  " 

Hill’s  Irish  Oatmeal,  X4-lb,  tins,  zo  per  case... 
Huntley  ft  Palmer’s  Petit  Beurre  Buenlt..,.lb 

“  Dinner  Biscuit . " 

"  Breakfast  Bis<nlt . *• 

Packed  7  lbs.  and  g  I  be.  In  a  can. 

Red  Pepper,  ring,  plnU . per  dos. 

"  “  54  pint* .  « 

Salt,  stone  Jan.  4  dor . 

Extract  of  Beef,  Morris’,  4  es . per  dies. 

"  “  a  os .  “ 

"  Anker’s,  iso  vials . 

'*  "  i  o* . P*t  «1«». 

"  “8  os .  '* 

"  "  16  os .  »• 

Theodore  Marquet  Mushrooms— 

First  choice . 

Choice,  100  tins . . . per  case  so 

Extra,  too  tins .  «  tj 

Hotel,  100  tlns^. .  ••  ,7 

Truffles,  X . per  tin 


75 


4 

2, 

I 

a, 

t, 

p£ 


I 


Shrimps,  pickled,  smaU  size .  t 

“  Dunbar’s,  a  dos._ . per  dos.  * 

Figs  In  Cordial,  Dunbar’*,  1  do*. .  “  ■ 

“  Bishop’s,  r  doz .  “  | 

Crystallized  Ginger,  i-lb.  tins .  ** 

**  544b.  tins .  *• 

IJ®*  Julco.  Re**’! . .  " 

Victor  Rose  Water .  '• 

“  Peach  Water- . - .  11 

Pitted  Olives .  " 

Armour's  Solid  Extract  of  Beel— 

Size  *  Jars,  1  dozen  In  com  . . . 

«  z  «•  a  it 

••  J  ••  u  "  . . .  I* 

Armour’s  Fluid  Beef  Extract— 

Sise  4  bottles,  1  dozen  la  can*. . .  4. 

«  g  <*  f  It  M 

w  *  •XSISHM4HSIMMM  fa 

**  X6  ••  W  aft 

sw  79  a  tnee  eseeeit  es  *  ******  U  . 

Armour's  Beef  Extract  and  Vegouble  TaMets — 

1  dosen  small  boxes,  is  tablets  eaah .  a. 

*  “  medium  **  56  **  . . 

t  ”  large  "  y*  "  10. 

Armour's  French  Bouillon— 

Size  a  bottles,  1  dozen  In  cim—h • ■  .mm.  4 
**  1 6  •'  1  **  ■  *4.1 

Armour's  Asparox — 

Sire  4  bottUa,  t  dozen  In  e—  .  ,  a 

*'  1*  “  *  **  — . —  y.i 

$  . .  eeeeees^Hlf  bOttll  J.( 

"  a  fancy  Jug*  . •••••atMsesastitita.pV  jUf  Sej 

Armour  Tomato  Brnifflon- 
Sfe©  4  bottios,  1  down  In  .  a.i 

««  la  *•  *  ••  _  . 

“  a  *•  _  p-,.  boftie  J  , 

•  •  fancy  Jug* - ! - - par  jug  *!, 


•I 


FLOUR. 


King  Midas  •  isiiitirsi  ( If  gfaa  (IZM 
Gold  Medal ... 


>**■(••**««*  «*  tee  *«•••*******«•*•  ssstsp*  ******** 

MUlbourne 


i 


MNIISMtltsati 
HSlSSIStSSSISHMSNIHSM 

*•*• ****** ts#*t*t*****««*ea 
•  «**••••**••*•«•«**•*•*•«•(***•*«•»•*«•** 


- - - ••«**•*•*******! 

Top.  a  set*****  a  nanuaaia  •  es  •<••••  a  see 

Cermotm  a  a  *•  •*«***•**•  ******  gl! 

Pfikbmy’s  Best . 

Taylor’s  Fancy 

Semper  Idem  a  1  *****  a  a  a  a  a  I  ••  t  ••  •  *  t  S  ******  •••  •  •  •  •  *«  •«* 

Pride  of  the  West 
Sunbeam... 

. . 

Purina  Whole  Wheat,  *o  gs  to  case., 
Purina  Whole  Wheat  Flour— 

3»-6e,  per  barrel.. 

16-1 za,  “ 

8-24*!  “ 


»•«*  ts*«**l#f  «•*•«» «  •••<•«•  sen 
•  <M«HHSmiS*M4aMa»**M*l 


ParbU. 

T«5 

“J 

6.60 

6.70 

6.6* 

6. 60 

«  .5 

6.00 

6.00 

5-73 

6.2* 

6.5* 


*  a  0  ••••*•*  sees****  *********  •  e  *e 
UI*NH*lin*saiN*Nia*Msai 


T.e* 

«« 


Half  bi 


1 1 s ******  1 s 1 1 


barrels,  U-baml  prio*  plus  to 

Purina  Graham  Flout— 

32-63,  per  barrel. , 

16-121  *' 

<■'&  •  _ _ 

Mother’*  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . . . 


0-7J 

6.6, 

«-3l 


|s«se*«*iai 

M***«*ts*i 


*  73 


3.00 


SeIf=Raising  Flour. 


Franklffi,  «J  packages—. . . . .  ).yg 

Hooker1  a  Superlative,  ga  package#  . .  f .  is 


Pancake  Flour. 

Aunt  Jemima,  16  packages.... . . . 

Old  Homestead,  Flapjack,  e*  packages . .  2.16 


Buckwheat  Flour. 

Hooker's,  64  packages . ................. 

“  gs  packages  «•»**•**(•  !«***•*•  •••••**••«**••• 

Fancy,  100-lb.  sack*  .—............par  so*  Iba. 
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TROEMNER’S  SCALES  and  the 
“Star"  Coffee  Mills,  Electric  Coffee  Mills 

’  WRITE  POR  CATALOGUE 

MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


Sixty-three  Years  Is  a  Lons*  Time 

But  such  a  record  has  been  reached  in 
case  of  the  Exton  Oyster  and  Butter 
Cracker.  Why?  Because  the  quality  has 
always  been  kept  to  a  high  standard,  and 
because  the  goods  have  been  advertised 
in  a  judicious  manner. 

Your  customers  should  be  told  of  the 
merit  of  the  Exton  Cracker  if  not  already 
familiar  therewith.  Begin  now.  Sold  by 
leading  jobbers. 


trade! 


MARK 


A.  EXTON  &  COMPANY,  TRENTON,  N.  J. 


The  Best  Known  and  Known  as  the  Best 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.  Dis 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


On 

Your 

Shelves 

For 

Years 

ChOld  goods  are  like  old 
friends  —  you  have  a 
warmer  feeling  for  them 
than  you  have  for  stran¬ 
gers. 

CfTake  Babbitt’s  Best 

Soap.  For  years  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


For  years,  probably,  it 
has  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  your  scales. 
CkDou’t  be  tempted  to 
displace  it  by  any  get- 
rich-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  jmur  good  will  ? 

Made  by 

B.  T.  Babbitt 

New  York 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated  xoo  lbs . . .  x.90 

Yellow,  granulated,  xoo  lbs .  1.95 

41  table,  100  Ids . . .  x.90 

Western,  yellow,  granulated,  100  lbs .  1.75 

Mother’s,  white,  24  packages .  1 .80 

“  yellow,  24  packages .  1.80 

Farina — 

Hecker's,  24  is . . . . . per  case  1 . 50 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  -05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.95 

Michigan  Pea,  bags  160  lbs .  2.35 

Red  Kidneys .  2.95 

Peas — 

Green . . .  2.35 

Scotch . 

Split,  yellow . „ .  2 . 30 

“  green . . . . . 

Lentils —  Per  lb. 

000000,  ixo-lb.  bags . . . . . 023.4 

Less  quantity . 03 

Shaker  Corn — 

Fancy,  barrels . . . . . 

Less  quantity . «... . . . . 

Hominy — 

Lea's  Breakfast,  xo  packages . per  case  1.60 

11  Pearl,  100  lbs . per  bag  2.20 

Schumacher’s  Breakfast,  xo  pkgs.  to  case....  x  45 

Western  Pearl,  100-lb.  bags.. .  1 .75 

11  Grits,  100-ib.  bags . 1.75 

Mother’s,  Grits,  36  packages .  2.35 

44  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO . 

No.  3,  xoo  lb.  bags . . .  2.75 

Noodles —  Per  case. 

Smith’s,  30  xo-c.  packages . .  x.90 

41  assorted,  5  and  xo-c .  1.90 

Golden  Egg,  5  and  10-c .  x .  70 

“  5-c .  1-7° 

“  10-e . 1.70 

Royal  Crown,  4  dor.  5c . . . .  1.30 

Royal  Crown,  2  do*,  toe .  1.10 

Oatmeal — 

B,  2 co  lbs . per  bbl.  4 .95 

B,  100-lb.  kegs . per  keg  *.90 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages. .  i-47K 

“  "  20  packages,  large.  3.00 

Rolled  Oats — 

Avena,  180  lbs . per  bbL  5.00 

“  90  lbs . per  keg  2.6z}£ 

“  90  lbs . per  sack  2.35 

Standard,  180  lb.  bbls . 4.50 

90-lb.  bags,  fresh . .  2.  20 

Mother’s,  compressed,  18  tins .  . 

Sago— 

Colburn's,  36  i-s....„ . 06}^ 

Fine . . . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . 07% 

Colburn’s  Hasty,  36  packages . 06J4 

Minute,  5^  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .03^ 

Pearl,  150  lbs . . .  “  .03 

“  less  quantity . . . .  *•  .03% 

CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  3b  as . per  case  4.50 

Egg-O-See.36  packages .  2.50 

“  Corn  Flaxes,  36  packages .  2.50 

Mapl  Flake ,  36  packages . . .  *4  05 

5-case  lots .  3.85 

Post  Toasties,  36  packages . . . 2.80 

Postum  Cereal — 

1  doz.  io-oz.  and  %  doz.  20-oz.  packages .  2.50 

x  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  1  -lb.  packages .  2.70 

3  doz.  1 -lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  50  packages.  . .  5.00 

25  packages  .... .  2.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

4 '  Wheat  Hearts,  x8  packages .  x  .90 

Cream  Wheat,  36  packages .  4.50 

Wheatlet,  30  packages . .  3 . 60 

Wheatena,  36  p  ackage*  . . . .. .  4.50 

Grape  Nuts,  24  packages . . .  3 . 70 

Triscw't,  30  packages . . . . .  2.50 

V;to&,  36  2-lb.  packages . . .  4.35 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.,  a.  80 
rl-O  Company—  Per  case 

Force, ’206  . . . . . . . . . .  2.00 

Korn- Kinks.  36s . . . .  1 . 45 

Presto,  small,  18s . x.6o 

Presto,  large,  los . . . . .  2.25 

Flour,  self-raising,  small,  x8s . .  x.6o 

Flour,  self-raising,  large,  12s . .. .  2.10 

Buckwheat,  compound,  small,  18s .  x.50 

Buckwheat,  compound,  large,  122 .  1.50 

Pancake,  18s . .  1.50 

H-0  (steam  cooked  oatmeal),  12s .  x.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  208,  without 

chinaware .  3.00 

Pawnee  Oats,  family  size,  xos,  with  china...  3.40 

O-G,  1 8s.. . . .  1. 5o 

O-G,  family  size,  china,  2os^. .  3. 40 

O-G.  family  size,  no  china,  20s . .  3.00 

DE-FI,  barrels,  180  pounds .  5.00 

DE-FI,  sacks,  90  pounds .  2.35 

Quaker  Oats  Co.,  The — 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package- .  1.45 

Banner  Oats,  20  packages .  4.00 

Quaker  Breakfast  Biscuit,  24s  .  1.85 

Old  Fa>>hioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  *.80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s .  2 . 40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Wh  !e  Wheat  Flour,  10s .  *-95 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2,  24s .  x  .85 
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Per  case. 

Scotch  Brand  Pearl  Barley,  24s..... .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  *•97/4 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  3^s .  4.25 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 

Schumacker’s  Farina .  1.40 

GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox's  Crystal . . .  1 .  \*y2 

“  Acidulated .  1.1214 

Cox’s,  large .  x.6o 

"  small . 97^ 

Plymouth  Rock,  pink  or  white .  x .  20 

Nelson’s .  1.40 

Bromangelon,  assorted,  3  doz . 87^ 

Jell-O,  assorted  flavors.  2  doz . 86 

Jell-O  Ice  Cream  Powaer,  2  doz . 97^ 

Jeilycon,  assorted  flavors.  3^  doz . 87^ 

Chalmer’s . 90 

Mothers’,  small,  x  doz . 45 

44  large,  x  doz . 90 

Cooper’s . 85 

Trvphosa . . . ..  .05 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddine,  assorted,  2  doz . per  case  2.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 .  xo 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .9* 

Seven  flavors,  packed  solid  or  assorted. 

MACARONI. 

Domestic. 

T  Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^ 

4t  Elbows,  square,  25  pkgs . 0534 

44  Macaroni,  long,  25  pkgs . 05^ 

“  l0nK'  *5  pk«? . °5« 

Vermicelli,  square,  25  pkgs . 05 y. 

"  Macaroni,  bulk,  aj  pkgs . 05 y. 

Woodcock,  long,  24  pkg.  . . lc^ 

Crystal,  long,  25  pkg . !o6% 

Crystal,  Elbows,  24  pkg . 06^ 

Crystal,  Spaghetti,  25  pkg . .0614 

Crystal,  Vermicelli,  25  pkg . 06i4 

Extra,  long,  25  pkg . '0434 

Imported. 

B.  S.  J.  Macaroni,  25  pkg . 08J£ 

B.  S.  J.  Elbows,  25  pkg . 0854 

B.  S.  J.  Spaghetti,  25  packs . 0854 

B.  S.  J.  Vermicelli,  25  packs . 0854 

FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10. oe 
Scales,  No.  t.  Tin  Scoop,  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Series,  No.  4,  Tin  Scoop.  5.00 
Less  30  per  cent,  discount. 

6oo-lb.  Platform  Scale .  1% 

Tea  Caddies,  Red,  No.  52 .  14 

Tea  Caddies,  Red,  No.  53 . . .  J0 

Tea  Caddies,  Red,  No.  54 . . . .  8 

Tea  Caddies,  Red,  No.  55 . . .  3 

Scoops,  Galvanized,  Flour . 

Scoops,  Galvanised,  Sugar . . 

Scoops,  Galvanized,  Starch . . . . 

Tobacco  Cutters . , 

Alarm  Money  Drawers .  1 

Bag  and  Twine  Holders. . 

Barrel  Covers,  21  in .  3 

Barrel  Covers,  19  in. .  3 

Cheese  Cutters . . 

Bung  Bores,  No.  2,  1%  to  2  In . 1 . 

Coffee  Mills,  No.  7 . i0. 

Coffee  Mills,  No.  9 . ,g’ 

Coffee  Mills,  No.  18 . 43 

Less  ,5  per  cent  discount. 

Counters. 

Sherer’ s  Eclipse  Counters — 


Brass  14. 
Brass  9. 
Brass  7. 
Brass  6. 


00 

30 

*5 

15 

*5 

5° 

75 

50 

00 

00 

50 

00 

00 


No. 


Length. 


No.  of 
Drawers 


13.00 


„  Each. 

6% .  3  feet,  8  inches . .  9 .  18.00 

.  a  feet,  10  inches . ia_ .  22.00 

.  6  feet,  28.00 

.  7  feet,  j  inches . _..t8 .  32.00 

14K .  8  feet,  6  inches . .ai .  36.00 

. — •  9  8  inches . .24 _  40.00 

i8J4 . 10  feet,  10  inches . .  45-oo 

™  feet,  .30.  _ .  30.00 

Capacity  of  Drawers.  40  to  So  lbs.  each. 

Scoops. 

Indestructible,  No.  4 . per  doz.  o  00 

“  No.  5 .  “  - 

“  No.  6 . 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 

“  “  No.  4...  “ 

“  “  No.  5...  « 

X  Quality,  No.  1 . . . .  " 

"  No.  4 . .  <* 

*•  No.  s _  «< 

SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  0  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  In  case.  “ 

•  Large  cartons  or  tins,  2  doz.  in  case.  “ 

Dime  Tumblers,  2  doz.  In  case.. .  ** 

Bulk,  15  lbs.._ . .. . per  lb. 

Thredded  Fish. 

Thistle,  24  packages . 

Swansdown,  2  doz . per  doz. 


15.00 

4.00 

540 

7.20 

2.60 

300 

3-40 


.90 

.90 

.00 

.90 

•15 


.65 


Osprey  2  doz 
Swift  «  Co. — 
Talisman  brand 


ao-lb.  boxes.. 


...per  lb. 

per  case 

Fresh  Codfish  Steak. 

Swift  &  Co.— 

Talisman  brand.  34  i-lb  tins . .per  case 


,.oK 
•  50 


3.80 


-ig- 

New  Mackerel. 


Count 

New.  tobbl?  *°°lb’  100  lb’ 

Ex. Norway,  No.  x.. .170-190  35. co  18.10 
Ex. Norway,  No.  2. ..230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX.  ...ioo-xxo 
FancyShore,  No.  1..  130-150 
Ex. Shore,  No.  1...  130-150  36.00 

Shore,  No.  1 . 130-150  24.00 

Extra  Irish,  No.  *...325-375 
Medium  Irish, No. 2.. 350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore.  160- 180 
New  Large  Shore... .110-130 

Large,  No.  2 . 210-020 

Cape  Shore.. . 110-120  16. 00 

Holland . 400-450  11.00 


25.00 

19.00 

17.00 

35-00 

28.00 


x6.oo 
15.00 
14  00 
13.  co 


13.  xo 
xo.  10 

9. 10 

18.10 

14.60 

13.10 

12.60 

8.60 

8.10 

7.60 
7.  xo 


8.60 
6.  xo 


50  lb.  10  lb. 

9.25  3.03 

6.65  1.50 

5.25  1.20 
4-75  1  1° 


9  *5 

7-50 

6.65 

6.50 

4.50 
425 

3.90 

3-65 


2.00 

165 

150 
1.40 
x. 05 

X  .09 

•95 

•9i 


4.50  1.05 


Herring. 


300  lb. 

Lab.  Split,  Lg.  No.  x...  7.00 
Lab.  Split,  Lg.  No.  s.„  6 .00 
Shore,  Round,  Large., 

Shore,  Round,  Mea...  7.00 

Ocean  Fish. .  5.00 

Shad,  No.  x.  Mesa .  xi.oo 

Shad,  No.  2,  Meat..... 
Haddock.  Pickled^. ^ 

Red  Salmon .  12.00 


xoo  lb  50  lb.  xo  lb.  8  lb. 
4.60 
360 


4.10 
6.  xo 


6.60 


3*S 


•75 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 
xa  3s,  wood  boxes . . 


*4  is,  . 

10-lb.  boxes . 

5-lb.  “  . 

Cakes,  34  in  fancy  box . per  case 

44  10-lb.  cartons. . . per  carton 

34  jars,  fancy  box . 

xa  '*  44 

Strips,  40  size,  boxes . .. . 

“  20  **  . . . 

Middles,  40  size,  boxes . . . . 


•  «7 
.06% 
.06 
.13 

Per  lb. 

•15^ 

•15 

■15 

s  .80 

I.ZO 

3.10 
1.65 
.  10 

•»°K 

.13 

.X«tf 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks,  40  lbs . 06U 

Snow  White  i-lb  bricks,  20  lbs . . . 07 

Favorite  Cod,  a-lb.  bricks,  40  ibsL . 07X 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  2  doz.  In  case .  1.50 

“  small  size,  3  doz.  in  case . . . .90 

Small  Tumblers,  3  doz.  in  case . .90 

Large  Jan,  sealed,  2  doz.  in  case . .  1.5. 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . 07W 

Pollock.. . . . ^ 

Hake. . . . . . 

In  original  eases,  450  lbs.,  K  e.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  16 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .13 

Smoked  Salmon,  whole  fish. . .  “  .27 

Cromarty  Bloaters,  50s. . per  box  1 . 10 

“  “  100s . . .  “  3.10 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

ijc.  size  24  vacuum  jars .  2.9; 

Talisman  brand  Boneless  Herring,  in  glass, 
ioe.  size,  14  screw-top  jars . .  1.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  >4  jars . . . 

“  84  cartons . . 


3. 10 

a, » 


FRESH  FISH. 

Per 

Cisco . . . 

Halibut . 

Salmon,  fresh . 14  - 

Codfish . . . 06  - 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts . .  - 

Cat  Fish . 

Butterfish,  frozen . 

Ells . 

Sea  Bass,  frozen .  - 

Weak . 07  - 

Blue,  frozen . 

While  Perch . 

Spotted  Trout . 

Whitings . . 

Frozen  Herring . 03  Jo- 

Steak  Fish  %  cent  per  lb.  additional 


lb. 

.07 

.18 

.29 
.09 
.06 
•05 
.20 
•  15 
.18 
•13 
•Of 
.  IO 
.08 
.12 
•*S 
•14 
•IS 
•03 
.05 


OYSTERS. 

Cove,  Primes . per  M.  -10.00 

Cove,  Culls .  **  4.50  -  5.00 

Blue  Points .  7  *  5  00 

Blue  Points . per  bbl.  -6.50 

Absecon,  Primes., . per  M.  -  9.00 

Absecon,  Culls .  “  -  4.50 

Rockaway® . per  bbl.  -  5 .50 

CLAMS. 

Clams . per  M.  6.oe  -  9.00 

Necks  . . .  “  5.00  - 
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DRIED  FRUITS. 

Raisins—  per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  *.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  1.75 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes  .05^ 

Fey  Cal.  3  cr.  loose,  50  lbs . 05 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06 y2 

5  or  io-box  lots . o6}i 

Standard  Brands.  28-lb.  boxes . o6$£ 

Seeded — 

Owl,  Ex.  Fancy,  36-is .  .07 

Union  Seal,  Ex.  Fancy,  36-is . 06% 

Ensign,  Fancy,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Fancy,  36-is . . 

5  or  io-box  lots . . . 

Admiral,  fancy,  40-is . 

Queen  Bee,  choice,  36-is . 

Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  choice,  36-is . 

5  or  10  box  lots . . 

Jay  Eff,  choice,  36-is. . . 

5  or  io-box  lots . 


Seedless— Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 

Fancy,  new,  5  crown,  boxes  about  30  lbs . 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy,  new,  36-is . 

Thompson  extra  fancy  Bleached,  new,  50-lb. 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Thompson  Seedless, 50-13 . 

Notawun  Brand,  Thompson's  Seedless, 

fancy,mew,  45-1  s . 

Victor  Brand  Sultana  Seedless,  40  x-lbs . 

5  or  io-box  lots  . . 

Thompson's  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  io-box  lots . . . 

California  Sultana,  fancy,  50  lb.  boxes . . 

5  or  io-box  lots . 


Prunes — 


20-  30,  25  lbs . 

30-  40,  25  “ . 

40-  5o,  *5  “ . 07^ 

50-  60,  25  “ . 06 K 


fr’S  H 

"O  C  h-  _ 

^  c.  -o  c 

p.5*  g 

co 


oz 


S 

1C3 


60-  70, 25 
70-  80, 25 
80-  90,  25 
90-100, 25 
30-  40, 50 
40-  50, 50 
50-  60, 50 


•  0J% 


■  oSX 
•  07K 
-06M 


•<>7/8 


■°9'A 


•IOK 
•06  Vx 

.06X 
.06  h 

,o6i/ 

■05^ 

■°5'/s 

.04^ 

•°3% 

■°3X 

■°3% 

•03M 


a 

3  *  ® 

M 

H 


..10V 

■°9'/a 

.•*Ya 

■°*Va 

•°;K 


.04^ 


■«sH 

.04% 

•04  W 


•06  Va 

■°6  Ya 


. 06^  ... 

60-  70,  50  “ . 06 

70-  80,  50  “ . 

80-  90,  50  41  .  . . 

90-100,  50  ** . 04 

IOO~ 120,  50  “ .  . . .  .  . . 

Prunes — Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 

Currants— Gold  Medal,  new,  36  is . 07^ 

Gold  Medal,  new,  25  lbs.,  loose . 07^ 

Admiral,  new,  40-is . 07^4 

Admiral,  new,  30  lbs.  loose . 07*4 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13^ 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates —  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 08% 

Hallowe'en  very  fey.  new  (Gldn)  abt.  70  lb.  .04^ 

Sair,  new,  about  70  lbs . 04^ 

5  box  lots . 04 

Century,  new,  30  packs . per  pack  .05^ 

Orient,  new,  pitted,  30  packs .  “ 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box  .  77*4 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb.  ,1  .yK 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .12 

5  or  10  box  lots .  “  .12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 14% 

5  or  10  box  lots . 14 

Wheel  Brd  fancy  new  Moorpark, 25  lb.  bxs.  .14 

Forest  King,  fancy,  new,  25  lb.  boxes .  .12# 

Victory,  fancy,  new,  25  lb.  boxes . 12 

5  or  10  box  lots . ii}£ 

Commander  Brand,  new,  25  lb.  boxes . 11*4 

5  or  10  box  lots . iij^ 

Red  Banner,  extra  choice  bright,  95  lb.  bxs.  .xi 

5  or  10  box  lots . 10J6 

Champion  Brand,  25  lb.  boxes . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . ixjf 

Cherries —  Per  lb. 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . 27^ 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted.  25  lb.  boxes . 13*4 

Wheel  Brand,  unpitted,  new,  Cal.  Black 
Tartarian,  25  lb.  Doxes . . . xi 


Nectarines — 

Reliance  Brand,  choice  white,  25 lbs.. 
5  or  xo-box  lots . 


Per  lb. 
06 14 
.0 6$i 


Peaches —  Per  lb. 

Purple  Ribbon.ex. fey  jumbo, yellow, 25 lbs.  .io}4 

G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25  Ibs.  .10 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25  lbs.  .09 


.06^8 

.06^ 

.o6)i 

.06* 

•  o5 

■°5% 
OS  % 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


^ASHBURNCROSBVCP 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Hell  Ik  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Have  You 


v  5 


M  nr 


Doing  It? 


GET  SOME' 


Have  you  only  thought  about  selling 

Van  Camp’s  Pork  and  Beans  in  dozen  lots  by 

giving  a  small  discount  ?  The  grocer  who 
has  “bean”  doing  it  knows  twelve  cans  sold 
at  one  time  means  he's  sold  eleven  that 
might  have  “bean”  bought  elsewhere — mak¬ 
ing  eleven  reasons  why  it  pays  to 

“Sell  her  a  dozen  cans." 

The  Van  Camp  Packing  Company 

Indianapolis,  Indiana 


TO  THE  TRADE: 


You  Should  in  Stocking 


CEYLON 


TEA 


Be  Ever  Careful  to  Buy 


The  Better  Grades 


It  Is 


The  Most  Profitable 


.  Policy  in  the  Long  Run 


Selling  Cheap  Teas  at  Fine  Tea 
Prices  Might  Show  Big  Profits 
Temporarily,  but  It  Would  Event¬ 
ually  Kill  Trade.  And  It  Would 
Discourage  Growing  Fine  Teas. 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas—  Per  bunch. 

Selected,  10  hands,  packed  i  in  barrel .  2.co 

"  9  1  "  «-75 

“  9  “  a  in  crate .  1.65 

“  8  “  1  in  barrel .  1.25 

"  8  "  2  in  crate .  1.15 

"  8  “  3  "  .  1. 10 

“  7  “  2  “  95 

"  7  3  “  85, 

Cocoanuts —  Per  sack. 

Porto  Rico,  extra  fancy,  80  size .  3- 5° 

Jamaica,  extra  fancy,  ioo  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3. 10 

“  176-200 .  2.50 

“  216-250 .  2.25 

44  288-300 .  2  i# 

Golden  Russetts,  126-150 .  2.75 

44  176-200 .  2.25 

216-250 .  2.00 

288-300 .  2.00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46 .  4.00 

“  5464 .  4-oo 

“  80-96 .  3.50  -3.75 

Golden  Russetts,  36-46 . . .  3.50  -3.75 

“  54-64 .  3*50 

14  80-96 .  3.20 

Cranberries —  Barrels.  Crates. 

Extra  fancy,  dark  color .  6.50  2.00 

Fancy,  well  colored .  6.00  1.85 

Choice,  medium  color .  5.50  j  .50 

Messina  Lemons —  Per  box 

Extra  fancy,  300  size .  3.50 

360  size .  3  25 

Choice,  300  size .  3.00 

“  360  size .  3.00 

California  Lemons —  Per  box 

Extra  fancy,  300  size .  4.00 

44  360  size .  4.00 

Choice,  300  size .  3.50 

“  360  size .  3.50 

Almeria  Grapes —  Per  keg 

Extra  fancy,  60  to  64  lbs .  5.50 

44  58  to  60  lbs .  5 .00 

Fancy,  60  to  64  lbs .  4.50 

44  58  to  60  lbs .  4.00 

Fancy  Tangerines —  Per  strap 

i2o  size . .  4.00 

144  size .  4.00 

168  size .  3.7S 


HORSERADISH. 

Tumblers,  10-0.  *1m.  *  dos . per  des. 

Tumbler*.  j-e.  lit*,  a  do. .  “ 

Tumbler.,  10-0  ,  Lord's  Prayer, .  do..  ** 
Tumblor.,  lmt.  out  (laia,  io-e.,  a  dot.  “ 


INK. 


Arnold’.,  black,  3a . 

Continental,  rad,  1  dot . 

“  black,  3  dot... 

Royal,  black,  3  do. . 

Superior,  black,  3  dos.J . 

Stafford,  Commercial,  3a.., 


..per  bottle 


•**34 

■45 

.lo 

to 


4* 

•3° 

•*5 

■»5 

•*3 

«o 


LAMP  GOODS. 

Per  case  of  6  dot. 

Lamp  Chimney. —  Na.o.  No.  1.  No.  a. 

Macbeth.  Pearl  Top . 

Acme,  Victor  Top . 


no.  o.  AUDI 

Cold  Bleat. 


■S£ 


>••*•**•■  4*8® 

4-50 

5-r* 

.  1  «• 

4. so 

4.80 

J*3° 

3.90 

.  t.IO 

i  GlcbOS . . 

•■7® 

3*3° 

5  doz. 

*•75 

. 

.5  dor. 
No.  1. 

^0”. 

> . per  d*s. 

•75 

•5 

i*7-.  " 

.90 

X.OO 

No.  0. 

No.  1. 

No.  a. 

Banner  Burnam. . .  .45 

No  charge  for  packages. 

Oil  Cant — 

1 -gal.,  gtaaa . . . . . 

t-gal. ,  galvanised,  PearL . 

5-f*L»  Leanox,  spout .... 
j-gnl„  "  spigot.., 

5-gal.,  Colombia. . .... 

5-gal.,  Banner.. . . 

5-n?-,  Climax,  pump . 

I -gal.,  Heme  Rule,  pump . . 

'  ta  terns — 


15 


•71 


100 oootoo to eeooeeai 


Per  do., 
.....  o.a* 

.  *‘9° 

.  5-50 

.  «.J0 

.  Z  °* 

.  I.oe 

.  10.00 

....  ia.00 


No.  o,  Standard ... 

No.  e.Daak......... 

Cold  Bleat . . 


eeeee  e  e  e  e  eeeeoe  e  e  e  e teeee  e  e  e  aooeee  eee 
e  eeeeeeeeeeooeeeeeeeaoeea 


eeee  ee  e  e  eeeee  e  eeeeoeee  e  e  e  oeooeeee  e  e  teeae 


4I» 

<.50 

loo 


LIME. 

Prepared,  a  do.,  in  com . par  do..  jtl 

Chloride,  Acme,  elfting,  a|-Ib.  boxes,  1  lb . 05  V 

"  "  *•  af-lb.  boxes,  %  lb. . o*} 


LYE  AND  POTASH. 


Banner  Lye,  4  dot . 

. . L 


Per 

Babbitt’s  Lye,  4  dot .  3.20 

Lewie’ Lya .  3. as 

Rad  Seal,  a  do.  . e e e e e eeee e e e e eeee e ee e eaoeee e e e eoeeee see e ee  X  •  9^ 

4  ••••••«•••••••••••*•••••••••••#•••»••*#•••  >•70 

Papular,  4  doa. - -  1.45 


MATCHES. 

Double  Tip— 

Ohio  Blua  Tip,  No.  10, 1  gross .  1 . 00 

"  "  No.  00,  1  gross . . 

",  "  Na.  so,  roe  packages. .  J.£ 

No.  50,  1  gross .  4.50 

"  *'  No.  50.  so  package. .  i  i5 

Desk  Nolaeleee,  No.  jo,  1  gross . . .  4..I 

"  ,  ,  No.  jo,  so  packages. . .  3.00 

Ohio  Noiseless,  Ne.  je,  1  gross . „ .  ... 

SUoat  Witch  Noiseless,  No.  jo,  t  gresa .  3.30 
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American — 

No.  a . 

"  io-casa  lot* . 

Battle  Axe,  No.  5,  red  head . 

Birds  Eye,  No.  5 . 100  package. 

Black  Swan,  No.  5,  noiseless  tip . 

Blue  Hen- 

No.  a . 


10- case  tots  . . 

a-case  loti . 

Mouse — 

10-cas*  lots . 

.  . . . . ********* 

7-cas*  lots . 

. - . 

No.  5 


No.  a 


No.  4 

“  s-casa  lota . 

Chips— 

No.  a . 100  packages 

“  . 30  •• 

Black  Diamond,  No.  5 . 100  boxes 

“  “  6 -case  lots . 100  “ 

Doric,  No.  a. . 

Grocers,  No.  a,  3  gross . case 

Globe,  No.  i,  3  gross . case 

Ignlto,  1  gross . 

Mazeppa — 

No.  g . 

“  3-case  lots . 

ress— 

No.  a . . . 

"  10-caee  lota . . . 

No.  5 . . 

“  5-*®ao  lota . 

Swift  &  Cortney — 

No.  60,  $  gross . . . 

*'  *•  4 -case  lots _ _ 

No.  lo,  g  grom.. 

°  ‘  4 -case  lou._.. 

NO.  S>.IUM......I...,.M>U>I 

"  to^aao  lota . . 

Mft.  5..... 


•  eeeee  eeeeleeteeeet 


eeeeoe eeaoeeeae eeeee* 


eee  eeeaeeesue  sets*  eeeee  eeee  sees  see***** 


*********************  see****** 


>•»•••*•*••  see  **••*••••  ************ 


Grow 
*•35 
1.30 
3-50 
3- 5» 
3-5» 

1.60 

1.50 

4*S 

4.00 

1.85 
»-75  : 
2.80 
s.6s 
3.70 
350 

3  50 
»-75 
3-5<» 
3-35 

.90 

5*5 

2.85 
•75 

3- 75 
3’  5° 

;:C 

4- 75 

♦•50 

•55 

•  50 
•75 
■  70 

l.po 

*•75 

400 

>•75 

tool 

•95 
4- S« 

4  *5 

4.20 

•55 

•  go 
•50 
.  60 

•  55 


MINCE  MEAT. 

Armour’*.  Homo  made  stylo,  Wes—  Par  lb. 

'•■Ik.Wli . *0934 

soo-lb.  bbls . 08U 

tjo-  “  ot$ 

sjo-  "  **************  ***o*cao*  ***************  •*  *******  eO® 

450-  ********  *0*0*0  ******  •*•***  ******  too******  ****** 

John  Bow*r  &  Co. — 

Superior,  bbls.  end  %  bbls . per  lb.  .  i* 

"  18,  37  end  48-lb.  buckets  ...  “  .  io34 

”  <  nwb.  buckets . „..p*r  crat*  l.lg 

"  6 5-lb.  buckets .  «  3.95 

"  *  l4b.  glam  jars . .par  cas*  4.5* 

"  XXX,  II,  37  and  S84b.  buckets, 

p«rlb.  .14 

*'  "  •  l-lk.  glass  jnn,  per  caa*  |..o 

Atm  ore  &  Son- 

Extra  Family,  Seodlaao—  Per  ease. 

No.  |,  <  glass  Ian  •••*•****•*•***•  **••••••*•****•**•  4*  J® 

No.  j,  6  gloat  Ian . . . . .  j.  xa 

No.  x8,  37  and  68,  woodoo  pofla....,p«r  lb.  .  13 

Barrels  halves,  quarters  and  kite..  “  .reW 
Family,  Seedless —  Pcrbok! 

No.  3,  6  wooden  palls . .... . .  t.6| 

No.  to,  6  wooden  pall* .  6.  go 

Celebrated,  Saudi  ess — 

Bbls..  34s  and  Ua_ . par  lb.  .e$H 

Wooden  palls, 18,  57  and  «  Iba .  "  .09^ 

Wooden  kits,  Nos.  ao-3g .  “  .09 

Wooden  kits,  Nos.  20-35 .  “  .08 

Keystone—  Per  lb. 

Bbls  34s  and  . . . . 

Wooden  palls,  it,  37  and  M  lba . . e4j4 

Condensed  cartons,  3  dot.  to  case..^roas  n.eo 
Condensed  cartons,  634  dor.  to  case. .gross  xz.oo 

Barrels,  34s,  Jfr . per  lb.  .10 

Wooden  kits,  Nos.  ao-35 .  “  ,08 

Wooden  kits.  Nos,  25-40 .  "  .ro34 

Schtmmel's— 

Bbls.,  34  bbls.  and  30-lb.  kla.....— . *734 

18  and  37-lb.  kanaklna . . . 0734 

i*-lb.  kanaklns,  6  to  crate  . . pec  dor.  to.  30 

|-lb.  **  6  to  crat* .  •*  5.75 

|-lb.  glass  Jars,  <  to  crat* .  *•  4.  re 

Campbell’s,  30-lD.  palls . *| 

Mm.  Wells'  bbla..  34  bbls.  and  jo-lb.  kits . 06 

New  Year,  bbla.,  ken  and  %o-lb.  kits . 05 

Crescent,  bbla.,  U  bbli.  andjo-lb.  kit* . 0434 

National,  bbls.,  g  bbla.  and  |*Jb  kits . ... 

>rk,  bbla.,  34  bbla.  sad  go-lb.  palls . 05K 


Searchlight— 

No.  1,  3  gross  . . . . 

"  “  7-case  lots 

No.  5 . 

"  4-case  lots . 

Vulcan — 

No.  5 . 

No.  37 . 

Orient,  safety,  65s,  5  gross . 

Daily’s,  No.  s,  blue  head,  tos,  j  grass . 

lots 


OILS. 


9l***0aa< 

Headlight, 


»  sjs  Mat... 


M*«e*s**ooo*a*aee***eei»ii 


OLIVES. 

H.  Kellogg  ft  Bona,  Agents. 


Theodora  M  argue t  Brand — 

64  or.  Mammoth,  French  bottle.. . 

]■  os.  "  •*  . . 

>9  *1.  "  «  .. . 

to  o*.  "  •*  ..... 

•4  os.  Extra,  French  bottle . . . 

Mot.  "  •• 

#******#*##*#* 

>9  •*-  “  *'  . 

10  os.  "  "  . 

*•  ox.  Extra  Mammoth,  cylinder... ., 
toos.  «  •* 

•o  et.  Mammoth,  cylladar . 

to  or. 


>****i***ee*tee*ee* 
•  ********  s  *  so 


Far  gml. 
.  -tS« 
.IS 


Per  dna. 
14.00 
7«3 
*** 
a. 65 
it. sj 

«S3 
4. *5 
•  45 
1-15 

■’«* 

4*3 

a. If 
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Cunlar  ft  Worth  Brand  - 

Gale.  French  bottle . . .  13.50 

84  *t.  “  10.95 

3*  or.  ”  5.05 

>9 oz-  "  3.90 

»oo«-  "  . . . 

it  or.  Pepper  stuffed,  club  bottlo .  2  sj 

10  oz.  Celery  “  “  . . .  a.oo 

501.  Pepper  «  ring  bottle . 90 

Marquet  Brand — 

6  or.  “Queens,”  cylinder  bottle .  1 .00 

1001.  "  club  bottle .  a.  10 


MOOOOOO*****  on********** 


18  or.  StuScd,  fluted  bottle .  a. 4a 

34  Pts.  Fourees . . .  j.jo 

34  Pta.  Farde* .  3.50 

California,  quart  tins,  large. . .  3.50 

"  pint  tins,  large . . .  ».tj 

"  quart  tins,  medium. . . .  3.00 

Olive  Oil — Imported. 

Bartln  ft  Perrier’s — 

Extra  fancy,  quarts,  1  dor.. 

“  pints,  a  dos . 

"  34  pints,  a  dor.. 

Rae  t — 

Lucca,  litre  bottles,  1  dos . 

"  ag-or.  bottles,  x  dor . . 

"  Finest  Sublime,  quarts,  r  del . . 

"  “  pints,  a  dor . 

“  “  )4  Pints,  •  doa. . 

”  "  8-01.  fiaaks,  »34  dos. 

“  “  12-ot.  flasks, *34  dor. 

“  Sublime,  8-os.  flasks,  *34  dos. . . 

"  "  is-os.  flasks,  s)4  dos. . 

Finest  Sublime,  1  gal.,  10  In  cas* . per  gal. 

"  J  gal.,  1  or  a  In  case,  “ 

"  t  quart,  40  to  case..  " 

gnbllmo,  1 -quart  tins,  40  to  case . . 

“  34-Crnl-  tins,  ao  to  caw . . 

**  i-gal.  das,  so  to  case _ 

"  5-gal.  das,  s  or  «  to  casia. 

Nlcollc — 

Large  bottles,  1  dot. . . 

Medium  bottles,  s  dos . 

Small  bottles,  4  dos . 

g-gal.  tins, a  to  ease. . . . ..... 

i-gal.  dns,  4  to  casa. . . 

34-gal.  tine,  8  to  enae . . . 

js-oa.  dna,  eg  to  «aaa . . 

Trade  dtsoouna  on  quantity. 

Ollrer’e — 

1  dos.  larg* . . . . . 

s  dos.  medium . . . 

*  dos.  small 

8  1 -gal.  tins  . per  gal. 

10  34 -gal.  das. .  ** 

•o  34-gnl.  dns. . . . . .  ” 


4'9° 
•  .90 
1.90 

13. jo 
10.00 

T.OO 

8.00 

F» 

8.00 
10. jo 
7-50 
9-5° 
a. 85 

•■75 
I- 10 

:  ::E 

:  ::C 

..  8.60 
..  9-« 
..  10.00 
..  Jt.IJ 
is. 95 
14. 1* 
•5  85 


7.00 

7-75 

4-75 

»  35 
S.50 
a.  80 


American  Oil. 


Stohrar’a,  No.  I,  a  dor . 

“  No.  16,  a  dos. . . 

“  No.  3s,  1  dos. . 

Keystone,  bottle* ,  a  dos. . 


Par  dos. 

••  -55 

..  .00 

1.85 
.  .90 


PAPER. 

Wrapping. 

Manila —  Per  ream . 

15  x  so,  full,  10  lb* . . . 37 

*4  x  36,  full,  ••  lb* . 80 

18  x  *4,  full,  10  lb* . 3734 

Special,  15  x  a*,  6  lba . si 

Bakers’,  15  x  so,  10  reams  In  bundle . is 

Roll,  grocers’,  9,  it,  if,  18,  *0  or  *4  Inches 

wid* . per  lb.  .*3 

RoU—  P,rlb. 

White,  light  weight,  is,  15,  18,  t*  or  *4 

Inches  wid* . 0334 

Glared  fibre,  ts,  15,  18,  *0  or  *4  Inch** 
wid* . 0334 

01* red  silk  parchment,  is,  ij,  18,  so  or  *4 

Inches  wide . *334 

Whit*  tea,  is  x  16,  rag . per  package  .  14 

Wax  butter .  ,r  .11 

Pezahmaut  buttar,  9  x  is. — -  *'  .3734 

Toilet  Paper. 

Per  cas a. 

i**  g-*eat  roll* . — . . . . . .  3.10 

i*o  j -neat  packs . . . . .  8*z5 

100  IPCtSl  reUS.tm.MMH.MMMIM . .  6  .  JO 

.ee  ..  «■«!  yeetre  (.J* 

Paper  Bags. 

Pita*  per  i,eoo  and  not  lee*  than  34  M  lots.  In 
original  snipping  bales,  j  per  ceut  Special  Dlaaouat. 


1  i 


H . 

..... 

.47 

B . 

...... 

•  37 

I...M. 

-9> 

-77 

•  ..eeee 

*•«> 

•  93 

s . 

••45 

1.13 

4 . 

I.«S 

1-33 

I  •  ***** 

>•93 

1.55 

•  ee.-. 

e.ei 

t.ll 

• . 

*•‘7 

•17 

XO.eeee* 

*.»7 

••47 

If...... 

>-4> 

•If 

*4 . 

411 

3  *7 

xe . 

4»* 

3  95 

90 . 

5  39 

4  41 

•• . 

»•' 

Price  per 

4-95 

1,000 

Plain  flov  sacks,  istj-lb.... 

sj-lo . 


1  than  500  lota. 
. par  M.  4.00 

-  “  5-75 

......  "  si.aj 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pint* . per  dor.  4.7J 

“  “  quarts. 

“  10-os.  Jars ... 

“  10-lb.  paila .. 

Trip*,  10-lb.  pails . 

_  "  kegs . 

Pigs  Feet,  10-lb.  palls_ . 

“  5-gal.  kegs . 

Pickled  Beef  Salad,  in  glass.. 

“  Tripe,  in  glass . 

"  Ox  Heart,  in  glass... 

“  Pigs’  Feet,  in  glass... 

Russian  Sardines . 

“  j-lb.  pans 

“  ro-lb.  paUs 


II 

,.p«r  pail 

..per  k&r 
..per  pafl 

. ..per  keg 

. per  doz. 


. per  keg 

. . per  jpail 


5. 75 

a. jo 

.90 
a.oo 
x.oo 
*  M 
x.xo 
x.xo 

X.IO 

x.xo 
•75 
•  50 

1.00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  ag  lba. 
Loose,  bbls. ,  30  lbs.. 


. «8J4 

_ _ _  .18 

34 -lb.  packages,  is-lb.  boxes . 20 


POPPING  CORN. 

Brad’s  "Tip-Top 

go  10-01.  packages - - - 

*0O  IOei«  oaaoouuoooootoeenaoaaaaeoeaoeee 

ae-ot.  “  . . . 

80-02, 


L,  40  u,  White  Rice" 


PEANUT  BUTTER. 

McLaren’s — 

Small,  s  dos . 

Medium,  s  doi.„ . . . 

Large,  1  dot . . . . . 

Peanutene,  No.  e  jars,  s  dos . . . 

•*  No.  4  jars,  3  doa . 

Beardsley’s — 

Small  jars,  a  dor . . . 

Medium  jars,  s  dor . . 

Large  jars,  1  dor . . . 


Per  cast 

*-75 
»  J.»J 
..  i.  to 
300 
S.SJ 


Per  des. 

■9* 

l.je 

*•75 

r-*J 

„  ?,5< 

Per  dor. 

•9® 

r.ej 

S.2J 


8.2J 


M 


PICKLES. 

45  gals.,  1200s,  H.  G.  &  Co . 

45  8a's.,  2500s.  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  "  . 

10  gads.,  600s,  "  . 

16  gals.,  600s,  "  . 

16  gals.,  600s,  “  dills . 

45  gals.,  1400s,  "  "  .  . 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.30 

"  "  half-pints .  a. 40 

Celery  Sauce,  Yorkshire,  a  dor . per  dor. 

Chow,  “  pints,  2  dor.  " 

Gherkins,  sour,  "  "  "  •• 

Mixed,  “  *•  «  «*  «* 

Assorted,  "  *•  u  tt  11 

Gherkins,  sweet,  "  11  11  " 

White  Onions,  “  “  “  " 

Sweet  Pickles,  300s  to  6oos,  3  gal . per  keg 

"  i,oooe,  5  “ 

^  *.0008*  5  g* 1 . MO.  <# 

Caow-Chow,  No.  x,  5-gal.  keg* . 

“  No.  a,  5  gal . 

Chow  and  Mixed  Pickles,  a  gal . per  pail 

WUliams  Bros. —  F 

No.  8,  Sour  Gherkin*,  a  dos_ . . . 

No.  8,  Sweet  Gherkins,  a  dor . Ij 

No.  8,  Sour  Mixed,  a  dor... . . . Ij 

No.  8,  Sour,  assorted,  *  doz . 8j 

No.  8,  Chow-Chow,  a  dor. . . . Ij 

No.  8,  Onions,  t  dos . . . 8734 

VINEGAR. 

Duffer’s—  Per  gal. 

Pur*  Apple,  extra  old.  bb!a~ . . . 16 

"  40  grain,  bbls . .  ,ij 

Para  Cider,  40  gram . .  .  is 

“  . - . 

Cotton’s  Gold  Seal  Cider,  pure  apple . 

Whit#  Wine  90  degree* . .  .  t* 

Crown  brand,  pure  cider,  qnarts.„ . per  doa.  .90 

Whit*,  distilled,  40  grain . sl 

"  "  43  grain . *9 

"  "  extra  strength . ij 

Croat*  ft  Blackwell's _ _ _ pm  dos.  a. os 

PROVISIONS. 

Hama,  skinback,  18-20  lba . . . 15K 

"  14-16  lbs . 1534 

“  10-ia  lba . .ij»4 

Picnics,  6-8  lb* . . . 13 

N.  Y.  Shoulders,  10-is  lbs.... . 

Dried  Beef,  sets,  dty  smoked . . . .il 

"  tenders  and  Knocks. . . 18 

«  gets  . . . 

"  sir  dried,  sat* . 

"  “  tenders  end  kBucks . si 

Jersey  Pork,  butt . . . ...per  bbl.  *5,c* 

“  family . .  "  s7.  o. 

Brtak&st  Bacon,  rib  In . . . .  .16 

“  bondasa . . . . .  .17 

S.  P.  Bellies.  14-15  lbs . . . 14 

Bologna.  »j-lb.  boxes . . . 

Boiled  Bookless  Ham . . . is 

Beef  Tongues,  smoked,  j-6  lbs . . .  se.ao 

Cooked  Compressed  Ham,  25-lb.  boxes . . 

Covered  Hams,  34 -cent  extra ;  Covered  Shoulders, 
Picnics  and  Bacon,  >4-cent  extra. 

Armour  ft  Co. — 

Star  Hams,  regular,  10  to  is  lbs........ 

**  "  It  to  14  lb*.. . 

"  "  14  to  iJ  lbs _ 

"  skinbaclra . . 

Shield  Hams,  10  lb.  average....... 

>*  "  . . . 

"  14  " 

"  it  ** 

*w  eaeoeouaoo  eseoesoee  e 

<•  *(  «  . 

"  skin  backs . 

Plealo  Hams,  «  to  6  lbs....... . . . . 

“  6  to  8  lbe.„_ . . 

Star  Smoked  Ox  Tongues,  long  cut.,.,.... 

“  "  short 

Beef  Boloii .... 

Shield  Parafined  Bologna.... . 

Berliner  Ham . . .  . 

New  Orleans  Luncheon  Mast . ...7......  .  is 

Star  Cooked  Ox  Tongue.....,....,....^.^.  .30 


.**Vi 

•  i«34 
■  *«34 

.»7 

.15 

.15 

.15 

•  IS 

W% 

•  »J 

'•734 

.18 

.i* 

•  el  )4 
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HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  "you  know  why  you 
should  sell  it  ? 

Will  j/ou  mention  the  “  Grocery 
World”  when  you  write? 

AO  cents  a  pound 

Packed  In  %-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


OTT1  r-’aKff ot  ^ 

^ Does  it 
wF'^  add  to  your 
f  prestige  to  use  this 
sticker?  \ou  don’t 

*  e''  - - - ,  ,  4  f 

have  to,  with 


ATM  ORE'S 

Mince  Meat 


which  contains  no  chemical 

preservatives  or  adulterants. 

Y'  *  '  * 

ATMORE  &  SON,  Philadelphia. 

Members  pi  The  American  Assn,  tor  Uk  Promotion  at  Parity  In  Food  Products. 


A  GROCERY  BUSINESS 
SUCCESS 

is  usually  made  by  serving  people  so  well 
that  they  are  pleased  to  do  business  with  you. 
When  your  customers  ask  for  pure  foods,  they 
don’t  mean  the  kind  preserved  with  Benzoate 
of  Soda. 

HEINZ 

57  VARI  ETI  ES 

PURE  FOOD  PRODUCTS 

contain  no  drugs  of  any  kind.  They  are 
guaranteed  Pure ,  and  guaranteed  to  please — 
two  reasons  why  they  are  desirable  goods  for 
both  the  merchant  and  the  consumer. 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 
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Swift  &  Co. — 

Premium  brand  Hams,  8  to  xo  lb*.. . .  .17 

44  44  ia  lb . 17 

“  “  14  to  16  lbs . .  .17 

“  “  18  lb . - . 17 

“  44  slclnned,  18-20  lbs...  .18 

“  “  boiled,  skinned,  fat- 

less . .  .26 

'*  Bacon . .. . 22 

“  Dried  Beef,  Insides . ...  .*0 

••  Tong-oes.  short  cut.  ...  .19 

Winchester  brand  Hams,  skinned,  all  aver..  .15  A 
“  “  8  to  10  lbs.  aver...  .15% 

44  “  12  lbs.  aver . 15% 

44  “  14  to  16  lbs.  aver...  .15^ 

“  "  16  to  18  lbs.  aver  .. 

44  44  Picnic . i2}4 

Above  average  loose,  if  packed  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 14^  'xoY\ 

Plain  tubs,  50  and  60-lb  cans . 14  &  • 10 /'s 

io-lb.  tin  pails,  60  lbs . 15K  •II3/8 

5-lb.  “  60  lbs . 15H  -xx5i 

3-lb.  “  60  lbs . *5/4  -nK 

Armour's — 

Shield  Pure,  60-lb.  tubs .  X5X<4 

Simon  Pure  Leaf,  3s,  5s  and  10s . 17 % 

White  Cloud  Compound,  tubs . *XK 

“  44  tierces . xi/4 

Vegetole,  tierces . **24 

“  tuos . . . 

Swift  &  Co. — 

Premium  brand,  tierces . - 

Silver  Leaf  brand,  tierces . — • . 1^1A 

Jewel,  compound,  tierces . . . 11 


Dotosuet,  tierces., 


.11^ 


DRESSED  MEATS. 


City  Dressed  Beef — 

Choice,  native. . . 

Common . . 

Western  Dressed  Beef — 
Choice,  native  cattle  ... 

Common  to  fair . . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  Ids . 

“  160  lbs . 


••  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  44  culls  . 

Sheep,  choice . . . 

44  medium . . 


Per  lb. 
.o8J4-. 10 
.07>4-.o8}£ 

•  o8J4-.  10 

07  X-oS# 
.1*  -•»* 

.12  -.14 

,n%-. 
.11%-. 12 
.11%-.  12 
.11%-. 12 

.11*4-.  12 

.10  -.13 

-.  IO 
•IO  -.II 

.0854-.09K 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each  -  .75 

Cow  Tongues . 5°  “  -7° 

Calf  Heads,  scalded  . 5°  -  -75 

Sweetbreads,  veal . per  pair  .40  -.50 

44  beef . per  aoz.  -i.oo 

Calf  Livers .  per  lb.  .20  -.35 

Beef  Kidneys . per  doz.  -1.00 

Beef  Livers .  -  06 

Ox  Tails  . per  doz.  .50  -.65 

Hearts,  beef . per  lb.  .03  -  .05 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 13  -  .14^ 

“  "  western., . 13  -  .  14^ 

DRESSED  POULTRY. 


entrails  in. 


Turkeys — 


Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 25 

Philadelphia,  fresh  killed,  3^  to  4  lb*. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3 $4  lbs. 

to  pair,  fancy... . 

Western,  4  to  4%  lbs.  to  pair,  fancy . 

"  3  to  3#  lbs.  to  pair,  fancy . 


Fowls — 


Fair  to  good. . 

Old  cocks . *2 54-- 13 

Squabs — 

Prime,  large,  fancy . 


Dark . 

LIVE  POULTRY. 

Spnng  Chickens,  nearby,  ilA  to  2  lbs . 


Roosters  . 
Ducks . 


POULTRY  SEASONING. 


feet  on  and 

Per  lb. 

■  »5 

-.28 

•  »5 

-.28 

•23 

~-25 

.20 

-.22 

■  J5 

-.28 

•*4 

-.28 

•*S 

-.28 

•x9 

-.22 

.19 

-.22 

-.17 

.18 

-.19 

.20 

-.  22 

.18 

-.19 

■I2J4-. I3 

Per  doz. 

3.50-4.5° 

2-  75- 

-3-75 

X.50-*  OO 

Per  lb. 

.18 

-.20 

.  x6 

-.18 

.  16 

-•  x7 

.XI 

-.  ii 

•15 

-.16 

Small,  or  xoc.  size,  a  dox . 

“  1  doz . 

« 

.90 

Large,  or  95c.  size,  1  dox. . 

« 

.:c 

i-lb.  can*,  1  doz . 

5-lb.  cans,  %  dos_ . . 

« 

10.00 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale..  . 

7-5? 

Kegs.  14  gals . 

3  lb.  tins,  cases  2  doz.  each.... 

. per  doz. 

2.90 

.90 
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PLUM  PUDDING. 

Richardson  &  Robins —  Per  dor. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  a.  30 

“  No.  2,  1  doz .  4. 10 

"  “  No.  3,  %  doz . .  6.30 

“  **  No.  4,  %  dor .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.10 

No.  1,  cans,  1  doz .  2.30 

No.  2,  cans,  1  doz . . .  4.10 

No.  3,  cans,  %  doz . . 3.35 

No.  4,  cans,  %  doz... . . . . . .  4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Per  doz. 

No.  32,  jars . 97^ 

No.  5,  toy  pails . .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers.. . .83 

National,  No.  10,  tumblers . 72^ 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . .13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

4#-lb.  toy  pails,  %  do z.„ .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

il  30-lb.  pads . per  pail  1.08 

44  20  lb.  crocks . per  lb.  .07^ 

44  Schimmel’s,  30-lb.  palls .  44  .06 

Prune,  30-lb.  pails .  “  .07^ 

Peach,  30  lb.  pails .  **  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.., .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

z-lb.  tumblers .  4.00 

54-lb.  “  .  2 . 25 

FRESH  FRUIT  JAMS. 

Curtice  Bros.-  .,_In  x  ^  No- x 


Raspberry  and  Currant  Jam.. 


Red  Currant 
Quince  (slice< 


i 


am . 

Jam... 


Gooseberry  Jam . 

Green  Gage  Jam . 

Damson  Jam . 


Pineapple  Marmalade . 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  in  cases  of  four  dozen  each 
packed  in  cases  ot  two  dozen  each. 


$1.25 

$1.65 

1  -a5 

1.65 

x-a5 

1  *35 

1.65 

x-a5 

1.65 

1.25 

1.65 

x-25 

x.65 

1.25 

1.65 

1  *a5 

1.65 

1  *a5 

1.65 

1  •  a5 

1.65 

1  -a5 

1.65 

xa5 

1.65 

xa5 

1.65 

xa5 

1.65 

i. *5 

1.65 

1.65 

1.65 

1.65 

1.65 

Glass  jars 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz. 

Castor  Oil . 45 

Sweet  Oil . 45 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial... 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . . . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . . . 45 

Turlington  Balsam . 45 

Golden  Tincture . 

Tincture  Arnica . 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 4) 

Laudanum,  10c.  size . . 

**  25c.  size . . 

5  per  cent,  discount  in 

Alum . . 

Borax,  powdered,  bulk. . 

44  lump,  built . 

Butter  Color,  W.  &  R . 

Bluestone,  bulk. . 

Copperas . 

Camphor,  gum,  i-oz.  blocks .  44 

44  Bakes,  350-lb.  bbls .  44 

44  44  less  quantity .  44 

44  Tar  Balls,  250-lb.  bbls .  “ 

“  44  less  quantity. .  44 

Castoria,  Fletcher’s^ . per  doz. 

44  Pitcher’s. . . 44 

Carbonate  of  Ammonia . . . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts . . ..  4  4 

Glue,  ordinary . . . .  44 

44  white . . . . .  “ 

Gum  Arabic . . . * . .  ** 

Haarlem  Oil . per  dos. 

Husband’s  Magnesia . “ 

Jamaica  Ginger,  Hires',  flasks. .  M 

Licorice,  P.  &  S.,  5c.  stick,  imported,  per  doz. 

44  M.  &  R.,  c-lb.  boxes . per  lb. 

"  lozenges,  5-lb.  boxes  “ 
u  6s,  8s,  las,  16s,  5 -lb.  boxes  44 

44  r o©t_....„ . . . . .  44 

Putty,  as-lb.  cans . per  100  lbs. 

**  50-Ib.  cans .  '* 

Petroleum  Jelly,  screw  top,  5c.  sine  ...per  doz. 

11  44  ioc.  sine ...  44 


:.  sz. 

ioc.sz. 

25C.  BJ 

•45 

•83 

>«j 

■45 

■73 

•43 

•85 

x-95 

..... 

•85 

X-9S 

•45 

■85 

x-95 

-45 

.85 

x-95 

•45 

■85 

1  95 

•45 

■85 

1  95 

•45 

•85 

1  -95 

•45 

•85 

x-95 

•43 

•8s 

*•95 

■45 

■85 

x-95 

..... 

•85 

■45 

.85 

x-95 

•45 

.85 

x-95 

•45 

•85 

x*95 

•45 

•85 

1  -95 

per  doz. 

.88 

x  95 

is  lots  assorted. 

•03 

...... 

...per  lb. 

■°7 

.0 6 

per  dox. 

a.  00 

.08 
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Paris  Green,  100-125-lb.  kegs . per  lb.  .2454 

44  % -lb.  packages .  44  .29 

% -lb.  packages .  44  .28 

44  1 -lb.  packages .  44  .27 

Rosin .  “  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

**  “  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

44  granulated,  about  100-lb.  kegs  “  .06^ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags  . .  2.35 

“  less  quantity . per  lb.  .03U 

Venetian  Red .  44  .ox 

Whiting... . “  .02 

Goff’s —  Per  doz. 

Cough  Syrup,  35c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . . 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  44  .03 

Silver  Sand. . per  bbl.  1 . 35 

Tar,  pints . per  doz.  .  75 

44  quarts .  “  1.00 

44  gallons. . . each  .30 

44  lA  bbls .  44  3.50 

44  Dbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  s .  00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  sise..  4.00 
Reliable  Brand  Headache  Powders. ioc.  size  .  75 

Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  dox. 

Vanilla,  Rose,  Pistachio,  No.  a  size . 90 

No.  3  size .  a. 00 

No.  4  size .  2.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  a  size  .85 
No.  3  size  x.75 

No.  4  size  a. 00 

Lemon,  No.  t  size . 90 

Orange,  No.  a  sice.. . 90 


SAUER  S 

I*  UHE 

EXTRACTS 

For  Flavoring  Ices.  Cakes  Etc. 
Best  e  v  test.  At  your  Grocer  s  I0C&25C- 

e  augcst  Sfitt  or  any  np/iNO  in  t««  unitc n  STATr  s 


Sauer’s  Flavoring  Extracts — 

No.  z,  Lemon  and  Vanilla...-..,., 

No.  a,  Vanilla  and  Rose . 

No.  a,  Lemon  and  assorted . 

No.  4,  “  '•  . 

No.  4,  Vanilla . . 

Assorted  cases,  Nos.  z  and  a . 

Noe.  1,  a  and  4. 


Bulk. 


pts.  qts.  %  gals 


6.00 
5.00 
4.oe 


x.eo  x.6o  j.ee 


*•71  IK 


XXX  Vanilla . .  x.50  3 

XX  Vanilla .  z.aj  1.50 

X  Vanilla .  1.00  a. 00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Peach,  Rose,  Apricot, 

Violet . . .  x.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. .  z  aj  a.aj  4.00 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  15 . 

“  No.  aX . 

*•  Ne.  X . 

Extract  Lemon,  No.  as . 

•*  No.  aX . 

“  No.  X. . . 

Ingersoil’s  Flavoring  Extracts— 

High  Grade  Vanilla . . 

44  Lemon . . . 

Select  Vanilla . . . 

"  Lemoa  . . . 

“  assorted.. . . . . „... . 

"  small  size . . . . . 


•45 

X 

2.00 

*•  *5 
10.80 
zi .  80 
gal*. 
12.00 
10.00 
8.00 


6.00 

10.00 


7-3° 
7.00 
Per  doz. 
*.00 
.80 
•45 

1 

•45 

x-75 

'X 

•85 

*5 

•45 


Mapleine. 

Crescent  Brand— 

2  oz.  bottle . retail 

4  oz.  bottle .  “ 

8  oz.  bottle .  “ 

16  oz,  bottle .  44 

32  oz.  bottle .  44 


•35 

.60 


Per  doz. 
3.00 
5-25 
1.T5  9.50 
9.25  18.00 
4.00  35.00 


Liquid  Rennet  and  Tablets. 


Blair's  Liquid  Re 

“  Rennet  Tablets,  3  dos _ — 

Shinn  &  Kirk’s  Liquid  Rennet . 

Hanson’s  Junket  Tablets,  a  do* . 

Union  Tablets,  3  do* . . . 


Per  doz. 
.  1. 10 

-  *75 

»  I.K 

-  -71 

-  -48 
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CIDER. 

Corson’s — 

Barrels..' . per  gal.  ,j6 

y2  barrels,  28  gals . per  bbl.  3 .00 

Kegs,  14  gals .  3.00 

Bottled  Cider—  Per  case 

Duffy’s  184a  Apple  Juice,  1  doz.  qts._ . 3.50 

“  *'  a  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  "  a  doz.  pts .  4. *5 

Mott’s  brand  Golden  Russet,  z  doz.  qts .  3.75 

“  "  a  doz.  pts .  4. sj 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1 . 25 

Spearmint,  20  packs,  see  pieces. . .  .35 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  ioo-lb.  bag* . 07# 

Fancy  Head,  ioo-lb.  bag* . 06 

Extra  choice,  ioo-lb.  bags . ©5^ 

Choice,  ioo-lb.  bag* . . . 04% 

Prime,  ioo-lb.  bags . . . ©3^ 

Japan,  fancy,  ioo-lb.  bag* . 05^ 

44  choice,  ioo-lb.  bag* . . . ©41/ 

Java,  fancy,  polished,  xoo-lb.  bag*- . 05$ 

B.  Fischer  &  Co.— 


Fischer’s,  choicest  head,  z-lb.  bag* . 

“  ‘  2^  lb., . 

Queen  Quality  head,  i-lb.  bag* . 

14  44  3-lb.  bags . 

“  “  5-lb.  bags . 

Coronet,  head,  x-Ib.  bags . 

44  3-lb.  bag* . 

Imperial,  choicest  Japan  style,  i-lb.  bag* . 

“  44  4  4  3-lb.  " 

44  44  44  5-lb.  *' 

Natural  Pure  Food,  head,  x  lb . 

Extra  fancy  head.  Acme  Brand,  100-lb.  bag* 

Fancy  head,  ioo-lb.  bag* . 

Choice  head,  100  lb.  bag 


Choice  head.  100  lb.  bags . 

Fancy  Java  head,  xoo-Id.  bags . 

Fxtra  fancy,  Patna,  xoo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Choice  broken,  xoo-lb.  bag* . 

Extra  fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  xoo-lb.  bag* . 

Crushed  head,  choice  broken,  i-lb.  bags.. 
East  India  head,  i-lb.  bags . 


•°7X 

•«7 

•7 

■  •iH 
•  •5* 

•I 

•I 

•I 

'•W 

•*U 

:3f 

n 

•*4« 

«4 

•07* 


SALT. 

Worcester — 

Bbls.,  contain  280  lbz . 2.5* 

60  5-lb.  bciga .  4.M 

“  a.  14-lb.  bag* .  3. 7J 

"  30  io-lb.  bagi .  3.75 

“  115  aj^-lb.  baga  . .  4  00 

Irish  Linen,  250-lb.  bagi .  a.  jo 

"  56-lb.  baga . (5 

•'  28-lb.  bagi . J5 

Mermaid,  quick-dissolving  bathing  nit, 

30  io-lb.  bags  in  bbls . per  bbl.  j.aa 

Pretzel,  280-lb.  bbls . ' .  2.40 

“  180-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  1.4a 

Packing,  70-lb.  cotton  bags . 4s 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  ease .  a.ao 

New  Ivory,  S4  large  cartons  to  case .  1.5a 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  In  bbl . par  bbl.  s.60 

Less  than  5  bbls.  the  list  net;  3  to  9  Dbls.,  5  per  cent, 
discount.  10  bbls.  or  more,  jH  per  cast,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  das. 

Durkee’s,  large,  z  doz . . .  4. 

"  small,  a  doz.. . . .  s. 

Schimmel’s,  small,  2  doz . 

My  Wife’s,  large,  z  doz. . . . 

“  small,  1  doz . . .  z. 

Snider’s,  pts.,  z  doz . . . 


s* 

K 

a 

K 


SAL  SODA. 

Bbls.,  375  lbs . . 

Kegs,  150  lbs . . 

6o4>.  1  ‘  “ 


b.  boxes,  bulk  or 


land.. 


pern.  .* 
par  soo  .ta* 

- .*.* 
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We  Have 

-Kept  Close  to= 
the  Retailer 

In  selling  Egg-OSee  and  E-C  Corn  we  believe 
in  keeping  close  to  the  retail  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines  :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 


“Money  Back  If  You 
Don’t  Like  It” 


q  Begin  the  New  Year  by  guaranteeing  your  butter  to 
satisfy  or  money  refunded.  If  you  say  that  you  can’t 
always  do  that,  we  answer  that  you  always  can  if  it  is 
Gurnse  butter,  because  we  stand  behind  the  guarantee, 
q  There  can’t  possibly  be  a  better  advertisement  for  butter 
than  this.  In  this  case  it  is  stronger  because  it  has  so  little 
competition— what  other  manufacturer  do  you  know  who 
will  do  it  ? 

q  Gurnse  is  a  gilt-edged  dairy  butter,  made  in  spotless 
dairies  from  the  clean,  certified  milk  of  pedigreed  cows. 
Wrapped  in  brine-dipped  parchment  and  warranted  to  be 


/ 

1 


_ _ _ t- r-*-\  1 , r  enlonnin 


Egg-O-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Watch 
Profits 
Closely 

Remember  all  the  time  that  you  are  certain  to  please 
your  customers  and  make  the  best  profits  for  yourself  by 

pushing 

Swift’s  Pride  Washing  Powder 

Don’t  drop  into  the  habit  of  handing  out  soap  powders 
without  thinking  whether  they  pay  you  or  not.  Every  sale 
means  a  good  profit  if  it’s  SWIFT’S  PRIDE — more  especially 
now.  Write  the  nearest  SWIFT  BRANCH  HOUSE  for  par¬ 
ticulars  of  our  Special  Profit  Plan  and  find  out  why. 


Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds-3b  cents. 
Prices  subject  to  market  changes. 


P.  f .  BROWN  &  CO.  =Philadelphia, 


The  Blending-  and  Roasting  of 
Coffee  is  an  art  that  can  be  acquired 
only  through  years  of  experience. 

We  have  that  experience,  gained 
through  nearly  one  hundred  years  of 
business  life,  and  we  give  to  you  the 
benefit  of  our  knowledge. 

We  send  you  the  exact  Coffee  you 
buy  and  see  that  it  is  properly  blended 
and  roasted  so  as  to  insure  the  best 
results. 

Samuel  Wilde’s  Sons  Co.,  Eleven 

Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 
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SAUCES. 

LnftFwriM'- 

VaMnkln,  quarts . 

"  pints . ...... 

"  %  pints . . 


Chill,  Mo  it,  1  dos . _..... . 

"  No.  8,  s  do  1 . . 

Ontu  Cocktail,  No.  it,  a  dot- . 

No.  8,  «  dos . . 

Vmuttr.  Campbell's,  No.  8,  a  dos.. 

North  of  England,  No.  8,  o  dos. . 

Chof,  0  dos.... . . . «... 

Campbell's,  Chill,  10c.  site,  bottles... 


7W 
4.  jo 
*•*> 

O.JJ 

i.jj 

*31 

«-4» 

■  «7 

•8*54 

•75 

.90 


SEEDS. 

Per  lb. 

Canary . °5 

"  bush.  60-lb . . . . . .  s.40 

Caraway . . 

Calory . IT 

Coriander,  bleached  Ooaoaooeoooaoooaaaaoooaooaosaooooeooao  •  oj 

Romp . 04 

11  bush.  40  lb.....«..............M. ...... .........  1 .65 

Mustard,  Brown . . . . . 06  54 

Mustard,  Yellow . *6% 

£0PP7 . ~ . °7 

Rape . of 

"  bush . . .  a. jo 

SoaAower,  per  lb  •  •  etoooaoae  etsoes  eoooooeoooeosoooeo  •••es»  ■«sK 


SODA. 

Bl-Caib..  sis  lbs.,  kegs . . -..keg 

Bl-Carb.,  bulk,  less  quantity.... . per  lb. 

Babbitt’s  Soda,  54-lb.  pkgs..  05  lbs .  " 

Arm  <t  Hammer  bd.,  J4*,  36  lbs . .  " 

<•  “  •'  lbs.,  36  lbs .  " 

••  *•  »  U,  %,  36  lbs .  " 

Saleratus,  Babbitt’s  bd7,  Rs,  sj-tb.  bis.  ** 


MINERAL  WATER. 


Sheboygan- 

Large,  jo  In  ease . . . 

Small,  100  la  case . . .  7-5° 

Nlpe,  100  In  ciLse .  0.50 

Rebate  of  50  cents  per  case  on  fire-case  lots. 


Per  case 
|.oo 

•5° 


SOFT  DRINKS. 

Per  dos. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  eitra  dry,  pints,  s  dos. .  a.  10 

Sarsaparilla,  extra  quality,  pints,  s  dot .  s.  10 

Blood  Orange,  extra  quality,  pints,  s  dos .  s.10 

Birch  Bear,  extra  quality,  pint*,  e  dox .  s.  10 

Lemon  Soda,  extra  quality,  a  dos .  a. 10 

Root  Beer,  extra  quality,  pinta,  a  dos .  s.  10 

Sheboygan  Ginger  Ale,  so  dot.  crates  or  bbls.  9  00 
Sheboygan  Ginger  Ale,  a  dos.  in  crate,  per 

crate .  1.80 

Root  Beer  Extract,  Hires’,  s  dos .  z.jo 

Hires'  Root  Beer,  Carbonated,  s  dos . 87  « 

Hires'  Ginger  Ale,  Carbonated,  a  dos . 87)4 

Welch’s  Grape  Juice,  case  quarts,  1  dos .  4.33 

"  “  pints,  s  dox .  4.7J 

"  "  "  H-ph»ti,  3  dos .  4.50 

"  "  "  4-ounce, 6  dos .  j.oo 

11  “  "  J<-gallons,  8  bottles  j.oo 

3  per  cent,  discount  on  3  cast  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klteaatub,  W  gross. . . .  s.jo 

Ben  Asti,  10-cent  sis*.. . R  gross  a. 30 

Electro  Silicon,  1  dos . per  dot.  .7* 

Puts  Liquid,  Urge,  3  dos . par  gross  16.3a 

“  "  "  3  dos . per  dos.  1.43 

"  "  small . per  gross  j.oo 

"  "  "  per  dos.  ,6s 

Puts  Paste,  Urge . per  dos.  .  53 


SOAP — Laundry.  ^ 

Bars.  3  bxs. 

. see  3.33 

. . iso  s.  50 

Ask . toe  1.80 

America . 7*  *-83 

Boo . . . . 

Bast,  Babbitt . 100 

Babbitt's  New  York  City .  60  a. 83 

Big  Master .  70  s.85 

Brown .  00  s.40 

Borax,  Drey doppel .  40  a. 60 

"  Pearl,  Y oung  &  Co .  40  3.80 

"  Day  &  Frick,  Noxelty .  40  3.80 

"  Handsome .  60  3.60 

"  Eavenson,  large . 100  4.73 

"  "  small . 100  3.73 

“  Kirkman's . 100  3.73 

"  Red  Seal . .  3.75 

”  Swift's . zoo  3.75 

“  Climax . 100  a.  10 

Circus . zoo  3.35 

Cotton  OQ,  White . ...zoo  6.00 

Coal  Oil  Johnny . zoo  3. 57# 

Cygnet . zoo 

Dobbins'  Electric . zoo 

Dewey . . 

Fairy . zoo  4.00 

Fols-Naptha. . zoo  4.00 

Five  ease  lots . zoo  3.83 

German  Mottled .  j  .oo 

Good  Morning . zoo 

Glyoartne  Tar . . . zoo 

cl*s> . . .  J.J| 


—30— 


T  Juts’  a  Naptha. . . . . . . . ...zoo 

Magic  Cleaner. . . . „ . . . zoo 

Marseilles,  laundry  Has. . . . 100 

“  3 -cent  si  ae . . . _ .  zoo 

"  toilet  else . zoo 

Master  zoo 

““J"'8 . . -  .ICO 

Miller's  Naptha. . . . zoo  3. go 

Naptha, Swift's..... . too  3.73 

P .  ft  O. ........................ ........ ...see  3*83 


4.00 

4.00 

J-3S 

t.je 

SSO 


Octagon. . zoe 

OldMill. . zoo 

Otpne . zoo 

Oleine,  Conway's . 60 

"  Golden .  <0 

“  Eavenaen’s . 60 

«  Kirk's  60 

"  Philadelphia,  73  blocks . . 

"  Pennsylvania . 60 

“  Procter  &  Gamble . . .  fa 

"  Young's  Best .  •  ••inn . . 

Pride,  Swift's . . . too 

Polo . .....tso 

Quaker  City,  boxes . too 

"  tubs . ...tyo 

Sunlight,  oval . zee 

twin  bars . . . .....zoo 

Santa  Claus.. . 100 

Saratoga . ...sao 

Star . . . tao 

Sunny  Monday . zoo 

White  Cloud . . . too 

Wool  Soap,  largo  •  ee settles eeeeeoetloeeoeeoteoos  seseso  100 

. . 


I 

s.90 

I- 75 

s. jo 

»•«* 

3.00 

1.60 

t. 80 

»•« 

3.»7^ 

3*1 

3.80 

J»l 
a. 10 
3-35 
4.00 

|  •* 

6-71 

4.00 


Toilet  Soaps. 

Buttermilk  Coxae.. . . . . . greet  6.  to 

"  '*  . dot.  .60 

Swift's.. . gross  4.30 

Castile,  El  Almoda,  j  4s,  mottled,  green  or 

white . ...per  box  j.t| 

Castile,  El  Almoda,  yo  is,  mottled,  green  or 

white  . . . per  box  4.3s 

Castile,  Lcxard,  floating.. . ...100  4.00 

Castile,  Lexard,  floating.. . .so  a. 00 

Castile,  imported.  Conti. . . . lb.  ,t)K 

“  Conti,  original  boxes . . . lb.  .  siR 

Cutaneous,  Dr,  Raub’s . . . dos.  .yo 

Elderflower,  large  cake . . . gross  4.40 

Fleur-de-lis .  “  4.30 

"  - . do*.  .45 

Hearts  and  Flowers . gross  9 .  *j 

Maxine  Elliott .  "  S.ro 

Oatmeal,  j  cakes  In  box .  "  j.sy 

Olive  Oil  Castile,  white,  green  or  mettled, 

9  H-lb.  bars  to  box . lb.  .09 

Turkish  Bath . dos.  .40 

Sweetheart,  30  cakes . . . box  1.90 

“  zoo  cakes . box  3.71 

Swift’s,  Pumice . zoo  4.50 

"  Candia  Glycerine .  jo  4.ZS 

"  Raven  Tar . zoo  4.60 

Witch  Hasel,  t  cakes,  R  gross . gross  j.tj 

“  Swift's . . .  '•  3.90 

"  Armour’s . . .  ••  3.30 


Scouring  Soap. 


Day  ft  Prick’s  Flint,  jt  bare.....— . - .  1.14 

Young's,  48  ban . . . . 

Brooks' Crystal,  too  ban .  j.oo 

Philadelphia  Standard,  60  ban . . . 

Sapollo,  36  ban . . .  a  .  >3 

“  Hand,  36  ban . .  a. 33 

Wrigley’s,  roo  ban.. .  j.73 

(30  ban  free  and  *3  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban.  . . .  a .  3 j 


Soap  Powder. 


Pearllne,  36  packages . 

"  ys  *'  . 

"  roo  *'  . 

Soaplne,  No.  y,  100  packs.. 
No.  is,  100  ■* 


is  ••*••*  set  •••  *< 


No.  17.  36 


Pot 
s.yo 

*•3754 

3.90 

*•♦*54 


Babbitt’s  1776  Powder,  100  6-os.. . .  s.aj 

Finola,  zoo  packages .  3.13 

Gold  Dust,  Fairbank’s,  100  la-os.  packages...  4.00 
“  “  34  4-lb-  “  ....  450 

Naptha  Borax,  100  packages,  Urge .  4.73 

"  100  j-cent  packages. .  3.yj 

Klrkollne,  white,  S4 large  packs .  3.55 

”  “  100  i3-«i.  packages .  3.33 

Young’s  Pearl  Borax,  60  i-lb  package* .  3.33 

Snow  Boy  Washing  Powder,  *4  4a . 4.00 

“  “  6050.  pkgs .  a  .  40 

”  “  30  No.  s  pkgs...  1.4a 

Nine  O’clock  Tea.  100  package* .  3.13 

I-V  Washing  Tablets,  3  dor . per  dos.  .43 

Swift’s  Washing  Powder,  100  is .  4.00 

“  “  *4  4* .  4<x> 

Pennywash,  1  gross  and  144  i-cent  cakes  free.  10.15 

Powerine.  100  package* .  3.73 

Old  Dutch  Cleanser,  48  packages .  3.  *5 


SPECIALTIES. 

Anker's  Bouillon  Capsules . . . .  j . 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 

(-cent  tins,  s  ana  4  dos . per  dos. 

Dime  sise,  s  and  4  dot . .  " 

if -lb.  net,  tins,  s  and  4  dos .  " 

H-lb.  net,  tins,  a  doi . . .  " 

i-lb.  net,  tine,  1  dor . ..  “ 

6  lb.  cans,  full  weight . per  lb. 

so-lb.  cans,  full  weight . . .  " 


1  00 
1.90 
3-7» 
•»3 

.as 


—ai¬ 

l's  Mustard,  D.  8.  F.— 

i-tb.  tins...  ^......^..poi  doe.  1,40 

■lb.  "  . .  "  s.41 

lb  '•  ••  21 

w  —  Hsints  >hmim»iihm  ooooee  osooo— on  •  pQ 

18- lb.  fcsgs....„ . . . . . .41 

Bbls.  Boxes.  Can*. 

Black,  High  Grade. . „™  .14  ,tg  ,iy 

Black.  Low  Grade . . . 10  .11  .it 

White,  High  Grads. .at  .30 

White,  Low  Grade. . .  ,iy  .19 

Red,  High  Grade . .at  ,sj 

Red,  Low  Grade. . .  .16  .it 

Cinnamon — 

High  Grade . .  .no  .03  ,s< 

how  Gt  hdl..„„ .....  i.n...  ...HM,  .ly  *14  ,l6 

doves— 

High  Grade . . . so  .at  .*5 

Low  Grade........... . ty  .18  . so 

Grade.  •  oooooonotooooseoooooooot  nJ4  .i*J4  -t454 

_  —  Qtid>»,Ms.mii . . 

\jOW  GT&WtMMmiMMMMM . .  19  •  XJ  |  1| 

Mace — 

High  Grade . .73  .  yy 

Nutmegs— 

High  Grad* . . .  .3*  f 

Mustard — 

Yellow,  High  OradA. . .  .19  .so  .as 

Yellow,  Low  Grad* . . . 14  . i>  .Xy 

Brown.  High  Grad* . ,14  .13  .zy 

McCormick  ft  Co. —  Per  dos. 

Bee  Brand— Pepper  Cinnamon,  Mustard, 

Cloves,  Ginger,  Adaptec . 54-lb.  cartons  .4* 

H-lb.  cartons  .yy 

Banquet  Brand — Mustard,  Qnimmom,  Pep¬ 
per,  Clover,  Ginger,  Allspice,54-lb.  carton*  .  yy 

54-Ib.  carton*  .yo 

Bet  Brand,  In  oasis  tars,  above  assortment, 

No.  43  sis*  .45 

N*.  go  sise  .8| 


Mustard — Prepared. 


100  000*00000  000*00 


Campbell's,  Jar,  a  dos . . 

Campbell’s,  with  spoon,  new . 

Gulden's,  No.  6,  with  spoon,  s  doa- . 


Boer  Mug,  fency,  Urge  sise,  a  dos . 

Lemonade  Glass,  tall,  s  dos . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  dox, . . . . . . . . 

Milk  Jar,  glass  top,  s  dos . 

Water  Tumblers,  glass,  No.  to,  4  dos . 


Per  dos. 

90 

90 

II 

«J 

78 


n 

4*54 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . . 

Allspice..., .  •454 

Cloves. . . 13 

Mae* . 48 

Nutmegs,  large . 16 

“  medium . 1*54 

Cinnamon  Bark,  Canton . xa 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . j| 

Whole  Mixed  Splcee,  balk,  6-lb.  boxes . to 

Green  Ginger  Root.. . . . oj 


CORN  STARCH, 


Davis,  48  y-cent  packages . 

"  16  10-cent  "  . 

Duryea’t,  40-lb.,  t-lb.  packages.—... 
*’  so-lb.,  “  ...... 

Niagara,  40-lb.,  "  . 

Cream,  48-lb..  "  . 

Klngsford’s,  40-lb- 

“  so-lb.,  11  ^..., 

Res,  40  lb-  t  lb.  paokages....; . 


.per  esse 


8 


s.8o 

•.70 

•7: 

•07 

•  Of 

1  41  , 

•354 


LAUNDRY  STARCH. 

Area,  Gloss,  *4  j-oent  packages . . . 9a 

Gilbert’s  Laundry.  40-lb  boxes . e.R 

"  Patent  Gloss,  crates,  zs  6-lb.  wd.  bxs.  ,e6 

"  Linen  Gloss,  3-lb.  cartons . oj 

Klngsford’s,  Pure,  3-lb.  cartons . . . 06M 

"  Pure  Gloss,  40  i-lb.  packages .  offi 

“  SDver  Gloss,  is  6-lb.  wd.  bxs . oyK 

Duryea’s,  Superior,  3-lb.  cartons . 06 M 

'*  Saun  Gloss,  lb.  packages . . . ojV 

“  Superior  B,  bulk . 0454 

“  Satin  Gloat,  crates,  is  6-lb.  wd.  bxs.  .0854 

Niagara,  Uundry,  50-lb.  bulk .  •0354 

“  z-Ib.  packages,  48  lbs . 05 

“  3-lb.  cartons,  48  lbs . 05 

*'  6-lb.  boxes . . . 06 

Celluloid,  64  10-cent  packages. . .  4.30 

“  64  s-cent  "  . . .  s.m 

Elastic,  64  10-cent  packages .  5.00 

"  64  5 -cent  “  .  s.5* 

Dreydoppel’a  Mourning  Starch  for  black  goods, 

36  packages.. . per  package  ,et 

Starch  Polish,  so  cakes . per  box  .  30 

Rex  Gloss,  50  lb.  bulk . 03 


STOVE  POLISH. 

Par  grs. 

Inamelin*  Paste,  small,  >4 -gross . .  4  00 

"  "  large,  .  j.oo 

Liquid,  Urge,  "  . .  6. 65 

"  4'9* 
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Mason’s  Stove  Polish,  large . do*. 

_ _  "FU'” . UPO. 

■teeUrte  Pasts,  M  pwi  bases. 

Manic  Paata,  boxsa_ 

Barter  Pride,  Urgs  Ha* . «... 


rassstue 
istsssssssssa* 
s*ss**e**t**ssi 


.par  das. 


1  '  ■  ■  '  •••••net . . 

Climax  Kaamel,  54 -grass . . 

Black  Jack,  54 -gross . . . 

Rising  Sun. . . . . . 

Sub  Fast*,  3 -c*at  sis* . 

“  ie-centslm . . 

X-Ray  Stev*  Polish — 

J-cent  sise.  No.  5,  per  bsa  of  54 

Per  box  of  54-graas . 

14  dozen  to  gross . . . 

••-cent  sise.  No.  so,  per  bex  of  54 

Per  box  ef  54-groe* . . 

Per  grots . . 

F.  F.  Dailey  Co.— 

s-ln-i,  smaller  sls*« . . 

s-la-z,  Urge  sise, . . . . 


...per  dos. 
•pcrjnos 


..per  dss. 


•75 
1. 15 

5:5h 

7°* 

*•71 

4'ft 

7-ss 

I. xy 
•  ■*» 
*• 
*•»» 
43* 
»•• 

•71 

*•71 


SUNDRIES. 

Bird  Feed— 

Crystal,  4s  packs,  round — 

Excelsior,  *4  packs . . 

McAllister,  j6  packs . . .  “ 

Gold  Medal,  *4  packs . .  " 

Bird  Gravel — 

Red  or  White,  small,  pkgs . . per  dss. 

Rod,  Urge,  «6  pkgs .  ** 

Silver,  small,  36  pkgs . .  '* 

“  Urgs,  36  pkgs .  ** 

Bath  Brick,  *3  bricks . per  bca 

Toothpicks,  Eureka,  too  boxes . asst 

"  Perfection,  s  dss . per  dos. 

Royal  Glue,  1  dos . per  dos. 

Paul's  Glut,  1  dos . . .  ** 

Carpet  Tacks,  Woodaa  Keg,  54-grees  oast, 

aseorted,  6,  8,10  s . . . per  oast 

Carpet  Tacki,  Silver  Steel,  4-01 . per  dos. 

6-os . . .  •* 

8-os . . 

10-01 . 

ts-os . 

Matting  Tacks — 

No.  to,  steel . 

No.  it,  “  .... 

No.  is,  ••  . . . 

Fll-Stickoa,  Fly  Rlbboa.. . _ 

Fli-Stlckon,  W  grots  dltplsy  carton...... 

Ely  Paper,  Tanglefoot . 

“  Sticky,  10  cartons . . . 

Sdcktlte  Fly  Paper,  too . per  ease 

"  "  to  cartonj... .  *• 

Wax,  White  and  Yellow . per  lb. 


-•4K 

:3* 

t*K 
•  M 
•81 
:C 

•  i* 

:CM 


>• see e •••••• te e ****** 


1  ******* t# ****** • 


..per  case 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rone,  so  yd*,  to  lb . par  lb. 

«  <<  Clotheslines,  jo-ft.  bans*  . .dot. 

Ctevtiaad,  extra  in*  cstton  twl n* . p«r  lb. 

Orang*  band,  in*  cotton  twins. . — .  “ 

Texas  Medium,  cotton  twine  •eeeeetOSOSSSO* 

Cotton  Candle  Wick .  « 

Colored  Twins,  8  balls  to  box.,  lb.  tobx.  " 

Fin*  Hemp  Twine,  I  balls  to  lb.  la  i-lb. 

bunches .  " 

Coarse  Hemp  Twin*,  8  bails  to  lb.,  la 

5-lb.  bunches . . . per  lb. 

Beet  Jut*  Rope,  16  yds.  to  lb . . .  “ 

Best  Juta  Plow  LUe,  8  yds.  to  lb .  " 

Jut*  ClotheslUes,  90  ft.  to  bank . per  dos.  s 

"  sol  ft.  to  bank, .  "  t 


••54 

71 

so 

■I 

it 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  736  — - . 4s 

Fancy,  No.  748 . jl 

Choice,  No.  753 . .37 

Can*  Juice . 4*-.  4s 

Blackstrap. . .is 

B.  H.  F-  Hen*  Foed  Molest**  <•***••••***•  »54 


Refined  N.  0.  Compound. 

Geld  Mine,  raised,  with  1  des.  Ne.  y  smsw 

top  cant,  both  freight  paid . . . 40 

Gold  Mine,  in  bbls.,  new  crop . . . si 

Fancy,  N*.  109 . . . —  .*1 

Fancy,  No.  111 . . . *6 

Prim*,  No.  tie . . . s| 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  N*.  714,  new  crap . 

West  India,  choice,  Ne.  jzo,  compound..... 
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CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 


Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


J.  P.  FORBES,  Coshocton,  Ohio 


What’s  Your  Shelf  Room  Worth? 

This  photograph  isn’t  big  enough  to  show  you  the 
real  advantage  this  store  has  gained  by  using  Baines’ 
Brackets.  You  can  see  the  neat,  compact  effect,  but 
you  can’t  see  the  saving  in  shelf  room,  which  is  the 
main  point. 

This  store,  whose  picture  appears  above,  actually 
and  literally  has  one-fourth  more  goods  on  its  shelves 
than  it  had  before.  Why  ?  Because  Baines’  Brackets 
support  the  shelves  without  uprights.  The  shelves 
are  clear  for  goods  from  end  to  end. 

The  Brackets  are  much  cheaper  than  25  per  cent, 
of  your  shelf  room. 

PIQUA  BRACKET  COMPANY 

PIQUA,  OHIO 


William  B.  Harris  Co. 

1 67  Front  St.,  New  York,  N.  Y. 


See  here! 


If  our  William  B.  Harris  wasn’t  pretty  much 
of  an  expert  on  coffees  would  the  United  States 
Department  of  Agriculture  have  retained  him 
as  its  expert  ? 

If  you  want  to  know  how  to  sell  more  teas 
and  coffees,  and  make  more  money  on  them, 
write  him — he  can  help  you. 

We  sell  teas  and  coffees  by  mail  honestly, 
quickly,  intelligently,  cheaply.  Write. 


Profits  in  Green  Truck 


Are  assured  by  the  use  of  this 


AND  MIST  MACHINE 


It  saves  waste  and  increases 
sales.  Let  us  tell  you  about  it. 


GALESBURG  CORNICE  WORKS  GALESBURG  :  ILLINOIS 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they're  are 
good  for,  and  they’ll  melt  away  like  snow. 

ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole' Manufacturers  92  RJCAU„S„T,REET 


BLOOKER’S  COCOA  is  the  Cocoa 
of  Flavor,  Aroma  and  Strength” 

American  Depot,  No.  46  Hudson  Street,  Now  Tork 


Bouillon 

Capsules 


The  Double-Tip  Match  Mas  the  Call 


The  double-tip  match  has  almost  wholly  supplanted  the 
old-fashioned  loud-striking,  flaring  match.  I  he  best  of  the 
double-tip  is  the  Ohio  Blue  Tip  Safety.  It  is  an  independent 
match,  well-made  and  dependable. 

And  it  pays  you  81%  profit. 


OHIO  MATCH  SALES  COMPANY,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  41 1  Marshall  Street 
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Glucose. 

Be»t,  for  confectionery .  2.6o33 

HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07 % 

.Domestic,  barrels . per  gal.  .72 

Seleer'a,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz .  “  1.35 

Schimmel's,  xo-oz.  bottles,  2  doz.  in  case .  1.45 

11  6-oz.  “  44  “  . 95 

New  England  Maple  Syrup  Company. 
^Golden  Tree”  Pure  Honey —  Per  doz. 

No.  x  Jar,  1  doz.  in  case .  2.40 

No.  2 .jar,  a  doz.  In  case .  z.50 

No  3  jar,  3  doi.  in  case . 95 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason's  Quart  Jars —  Per  doz. 

4  doz.  In  barrel . 9*% 

1  doz.  In  case . 05 

Lyle's  Imported,  No.  a  cans,  2  doz .  x.85 

Globe,  No.  2  tins,  2  doz . 80 

Globe,  No.  a#  tins,  2  doz . 96 

Globe,  No.  5  tins.  1  doz .  1.87 

Globe,  No.  xo  tins,  y2  doz .  x.77 

Banner  In  jars,  compound . 92% 

White  Clover,  in  jars,  compound . 90 

Purina  Pancake  Syrup,  36  pts .  2.30 

“  “  24  qts .  4  00 

44  41  12 eals .  7.00 

44  41  6  gals .  xa.oo 

•Karo,  xo-cent  size,  a  doz . per  case  x.80 

Karo,  as-cent  size,  1  doz .  “  2.20 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

U-gal.  cans,  screw  cap,  x  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  a  doz.  to  case .  x.8$ 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case .  5*° 

No.  5  cans,  short  J4-gal.,  screw  cap,  1  doz. 

to  case .  2.80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1.40 

No.  a  cans,  2  lb.  size,  plain  top,  3  doz.  to 

case . .. . 97 % 

Red  River — 

No.  2%  cans,  2%  lb.  size,  plain  top,  a  doz. 

to  case .  x. 00 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.62 

MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup—-  Per  doz. 

Gal.  cans,  6  In  case . . .  13*50 

J^-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4*  I2M 

Pt.  cans,  24  in  case .  a. 50 
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Qt.  bottles,  12  in  case .  4.50 

Ft.  bottles,  24  in  case .  2.50 

Fives  bottles,  24  in  case . . .  3.75 

Jacket  cans . per  gal.  x.oo 

Vermont,  gal.  tins . per  gal.  1.25 

“  -gal.  tins .  7-75 

Hazen’s,  qt.  bottles .  4  00 

“  pt.  bottles .  2.40 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Pure  Syrup —  Per  doz. 

Square  bottles,  2  doz.  in  case... .. .  2.40 

Fruit  jar,  2  doz.  in  case .  2 . 40 

Medium,  2  doz.  in  case . . .  1.50 

Small,  2  doz.  in  case . 90 

Square  hxll  gals.,  %  doz.  in  case. .  10.80 

Square  full  %  gals.,  1  doz.  in  case .  6.00 

5-gal.  jacketed  cans .  4.30 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem.  parlor,  2  string . „ .  4.15 

N  U,  No.  0,  split  handles .  3.50 

Leader,  No.  6,  3  string,  red  handles .  3.65 

Princess,  No.  4,  fancy  handles .  4.50 

Whisks,  2  sewed .  1 .  xo 

Factory,  heavy .  4.75 

Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3.50 

no,  “  single,  spring  protector .  3.30 

8o,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

126,  Ruby,  single .  1 . 90 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 

Buckets. 

Per  doz. 

O.  G.,  2  wire  hoops .  1.60 

“  3  wire  hoops .  1.75 

Pine,  2  hoops,  flat .  x.50 

“  3  hoops,  flat .  1.65 

Galvanized,  12  qt .  1.75 

44  14  qt .  1.90 

Indurated  Fibre .  2.  40 
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Butter  Dishes. 

No.  Per  M 

x,  Solid  oval . . . 9* 

2,  "  .  1. 15 

3,  “  i-4o 

5,  “  i-95 

x,  Wire  ends . 90 

2,  “  x.xo 

3,  “  . 

5,  "  *.»5 

Picnic  Plates,  8  in .  2.10 

44  9  in .  2.40 

Crates  contain  250  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper — 

No.  1 .  1.40 

No.  2 .  1.60 

No.  3 .  x.8o 

NO.  5 . 2.20 

Clothes  Pins. 

Per  box. 

5  grros» . 40 

Tibbals  Clothesline  Hooks . per  doz.  .35 

Egg  Crates. 

Perfection .  x .  00 

“  xo  sets  fillers .  2.35 

Standard,  12  sets  fillers .  x.50 

Star  Egg  Carriers,  No.  x,  2  doz . per  doz.  2.25 

“  No.  2 .  “  3.50 

Star  Egg  Trays.  No.  1,  1  M . per  M.  3.00 

No.  2 . per  doz.  4.50 

Divisions . doz.  sets  .35 

BRUSHES. 

Scrub  Brushes. 

No.  .  P«r  doz. 

22,  White  corner . 75 

23,  Medium  size . — ...  .85 

27,  Large  .  x.xo 

13,  Marble,  medium  size . . . 90 

00,  White,  Snap . 45 

Handy  House . 4fl 

Jersey  Milk  Can .  2.00 

Stove  Brushes. 

No.  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

x,  Grey  fibre,  strap  handle .  x.20 

2,  “  “  .  i-*5 

6,  Extra  quality,  all  hair .  2.7s 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexldan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside .  Z.65 

5,  All  bristle .  >.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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No. 

6,6 

i:i 

6.5 
8,  6 

6,  5 
8,  6 
jo,  7 
12,  8 
6,  5 

8.6 


Whitewash  Brushes. 

White  tampico . — ..... . . 

11 

a 

Family,  extra  heavy . 


In., 

In., 
in., 

In., 

in.,  " 
in.,  “  « 

in.,  «  “ 

in.,  A.,  hair  bristle, 
in., 

In., 
bt., 
in., 
in. 


Per  don. 


Ideal,  all  bristle,  3  row., 
"  “  3  row.. 


■4° 

■4*K 

•95 

1. 10 
I.*S 
1.40 
1.65 

1.00 

*•35 

1.90 

»  *5 


Dust  Brushes. 


No.  Per  dot. 

7X,  Fibre  wire  drawn . . . 90 

21,  All  hair,  wire  drawn. .  2.25 

28,  White,  wire  drawn .  2.90 

x,  7  in..  All  hair,  flat  end .  2.05 

22,  7  In.,  Mixed,  round  end .  a.  10 

xi  A,  7  in.,  All  hair,  round  end . . .  2.25 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  16  lb . 

Jolly  Tar,  5, 10,  15  and  15  lbs.. 

Newsboy . 

Old  Honesty . 

Piper  Heidslck . 

Spear  Head . 

Standard  Nary . 

Toddy . 

Vinco . . 

Town  Talk . 


Par  lb. 
•IT 


44 

JT 

M 

•8 


SMOKING  TOBACCO. 


Duke’s  Mixture.. 

Greenback . . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader.... 

Fashion . 

G.  &  A.  Navy... 

Hot  Ball . 

Miner's  Extra... 
Pipe  Smoking ... 
Red  Man . 


Per  lb. 
•3* 

3 


YEAST  CAKES. 


Compressed  . per  dot.  .it 

Magic,  doz.  packages . per  box  .5$ 

Yeast  Foam,  x^  doz . .  “  .jt 


HB 


Small  Motors 

=  IN  THE  == 

GroceryStore 


<If  The  use  of  the  small 
motor  in  the  grocery- 
store  has  proven  a  great 
time  and  labor  economi¬ 
zer  grinding  your  coffee, 
chopping  your  beef,  run¬ 
ning  your  ventilating 
fans,  operating  your  re¬ 
frigerator  by  electricity 
is  the  progressive  sign 
worn  by  all  grocery 
stores  making  a  general 
use  of  electricity. 

You  will  have  to  use 
electricity  some  time, 
why  not  begin  now  ? 


The  Philadelphia 
Electric  Company 


TENTH  AND  CHESTNUT  STS. 


If  you  buy  from  us,  you  buy 
for  less  money 


We  are  the  largest  PAPER  dealers  in  Pennsylvania. 
Because  of  the  volume  of  business  we  do  we  can  live  on  a 
smaller  margin  of  profit. 


PAPER  BAGS,  All  Sizes  and  Shapes 
WRAPPING  FABER,  All  ’Weiglits  and  Grades 
TOILET  PAPER,  Two  Cents  a  Roll  to  Ten 
F ARGUMENT  FAFER,  Grease-proof,  Damp-proof 
WAX  FAFERS,  for  Meats,  Flowers,  etc. 

OPEN  END  ENVELOPES  In  Endless  "Variety 


Write  for  prices  and  you  will  see  the  saving  to  you. 


HUFF  PAPER  COMPANY,  5th  &  Market  Sts.,  PHILADELPHIA 


WOODCOCK  MACARONI 


is  fast  crowding  imported  macaroni  from  the  better  retail  stores  in 
the  United  States.  This  is  easily  explained.  WOODCOCK  MACARONI 
is  superior  to  the  imported  in  quality  and  flavor — due  to  the  highest 
grade  ingredients  and  because  it  is  carefully  made  under  ideal  sani¬ 
tary  conditions.  It  will  pay  you  best  to  PUSH  Woodcock  Macaroni. 


WOODCOCK  MACARONI  COMPANY  =  Rochester,  N.  Y. 


FLEISCHMANN’S 
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Written  for  the  ‘‘Grocery  World  and  General  Merchant.” 


The  “Legitimate”  Jobbers’  Rights  as 
Against  Manufacturing  Jobbers  and 
Food  Product  Advertisers 


Well-known  Advertising  Authority  Contends  that  the  Manufac¬ 
turers  Who  Give  Manufacturing  Jobbers  Extra  Concessions 
Discriminate  Against  Eighty-two  Per  Cent,  of  the  Jobbing 
Trade.  Justifies  Smaller  Jobber  in  Substituting  Against 
Proprietary  Brands  on  Which  He  Cannot  Compete  with 
Manufacturing  Jobbers. 


Recent  issues  of  various  news-  j 
papers  have  taken  a  hand  in  the 
popular  game  of  “jumping  on  the 
jobber.”  Much  of  what  is  said  is 
true,  but  none  of  these  writers 
tell  the  whole  story.  There  is 
another  side,  and  we  ask  the 
privilege  of  presenting  the  “le¬ 
gitimate”  jobber’s  side  of  the  ar¬ 
gument,  for  there  is  another  view 
to  the  picture. 

First  of  all,  let  us  explain  what 
we  mean  by  “legitimate”  jobber. 
There  are  two  classes  of  jobbers 
— one  is  the  ever-spreading,  all- 
devouring  “big”  institution, 
whose  main  object  is  to  spread 
In  New  York  City,  if  you  walked 
through  the  wholesale  district, 
you  will  find  Annex  No.  2,  Annex 
No.  3,  Annex  No.  4,  No.  5,  No.  6, 
etc.,  of  John  Doe  &  Co.,  whole¬ 
salers.  This  concern  trades  from 
Maine  to  Mexico.  You  will  find 
its  counterparts  in  many  sections  ; 
of  the  country.  If  you  look  at 
these  concerns  only,  if  you  listen 
to  the  stories  of  substitution,  of 
price-cutting  and  other  methods 
to  eat  into  the  trade  of  their  com¬ 
petitors,  it  would  seem  that  the  , 
avenue  of  distribution  by  the  job¬ 
ber  will  soon  be  closed,  for  there 
is  no  question  about  their  “rule  or  I 
ruin”  policy.  The  advertiser 
must  come  to  their  terms,  or  they 
will  manufacture  a  substitute  to 
take  its  place,  and  the  advertised 
brands,  so  far  as  they  are  con¬ 
cerned,  will  be  down  and  out. 

Unfortunately,  the  advertiser 
realizing  the  bigness  of  these  in-  1 
stitutions,  succumbs  to  their 
threats  and  makes  terms  to  them 
which  they  cannot  make  to  the 
rank  and  file  of  the  jobbing  trade,  | 
with  the  result  that  the  rest  of  the 
jobbing  trade,  through  the  small 
jobber,  must  not  only  bear  the 
burden  of  securing  only  list 
prices,  but  must  meet  the  com¬ 
petition  which  these  large  job- 1 
bers  create.  I 


Let  us  illustrate. 

A  “big”  jobber  with  trade  that 
runs  into  many  millions  says  to 
the  advertiser,  “I  will  buy  a  car¬ 
load  of  your  goods  if  you  will  give 
me  an  extra  10  per  cent.,  and  the 
advertiser  knowing  the  power  of 
the  “big”  jobber,  says:  “Here  is 
a  chance  to  get  distribution — I 
will  give  the  extra  10  per  cent., 
but  in  the  small  centres  the  price 
must  be  strictly  list.  We  will 
count  this  extra  10  per  cent,  as 
advertising.” 

What  is  the  result?  The  “big” 

o 

jobber,  scattering  as  he  does  from 
Maine  to  Mexico,  or  Chicago  to 
the  Coast,  can  go  into  any  terri¬ 
tory  and  undersell  the  local  job¬ 
ber,  or  if  he  maintains  the  list 
price  can  make  such  concessions 
on  his  private  manufacturing- 
brands  that  the  result  is  the  same. 

In  other  words,  the  “big”  job¬ 
ber,  by  scaring  the  advertiser 
into  concessions,  ruins  the  adver¬ 
tiser’s  chance  to  secure  the  sup¬ 
port  of  the  local  or  “legitimate” 
jobber. 

Every  situation  resolves  itself 
into  a  strictly  commercial  propo¬ 
sition,  “Which  way  pays?” 

Can  you  blame  the  local  or 
small  jobber  in  meeting  compe¬ 
tition  from  the  “big”  jobber,  for 
pushing  the  things  on  which  he 
can  make  the  largest  profit?  Not 
for  a  minute.  The  advertised 
brands  to  the  local  jobber  net  him 
on  an  average  10  per  cent..  It 
costs  the  local  jobber  with  his 
“overhead”  taken  into  consider¬ 
ation  8  per  cent,  to  do  business. 
This  leaves  him  2  per  cent,  net 
profit.  Is  it  worth  while  for  him 
to  pay  much  attention  to  this  end 
of  the  business?  Not  if  he  is  a 
sane  business  man.  Of  course  he 
will  take  orders.  He  must  sup¬ 
ply  the  demand,  but  he  is  not  in¬ 
terested  in  a  demand  that  nets 
him  2  per  cent. 

What  is  the  result?  His  men 


devote  themselves  to  the  class  of 
business  which  will  give  them  a 
living  wage,  and  if  that  class  of 
business  is  a  private  brand  of  the 
house,  or  any  other  non-adver- 
tised  article  which  nets  17  to  20 
per  cent.,  who  can  blame  him? 

Why  should  the  small  jobber, 
or  why  should  the  jobber’s  sales¬ 
men  push  an  advertised  brand 
which  nets  2  per  cent,  when  he 
can  substitute  another  brand 
which  nets  10  or  12  per  cent.,  or 
17  to  20  per  cent,  gross? 

This  is  the  “legitimate”  job¬ 
ber’s  situation  in  a  nutshell.  The 
“big”  jobber  takes  big  lots  at  con¬ 
cessions  on  carload  prices.  He 
scatters  them  all  over  the  coun¬ 
try.  That  looks  alluring. 

The  small  jobber,  on  the  other 
hand,  must  take  small  quantities 
at  modest  profits  to  meet  the  con¬ 
sumer  demand  created  by  many 
dollars  spent  in  advertising.  Is 
he  interested?  Put  yourself  in  his 
place. 

The  question  resolves  itself  into 
this?  Who  is  the  best  distribu¬ 
ter?  Can  the  advertiser  slight 
the  small  jobber  and  give  the 
“big”  jobber  the  extra  price? 

Again  it  resolves  into  a  com¬ 
mercial  proposition.  We  are  all 
out  for  the  dollar.  The  “big” 
jobber  buys  a  carload.  The  small 
jobber  buys  in  5-case  or  5-gross 
lots. 

On  the  face  of  it,  it  looks  like  a 
vote  in  favor  of  the  “big”  jobber, 
until  you  dig  deep  and  find  that 
the  “big”  jobbers  of  the  United  States 
control  less  than  18  per  cent,  of  the 
trade  of  the  country. 

In  other  words,  most  adver¬ 
tisers  have  succumbed  to  the  in¬ 
fluence  of  the  18  per  cent,  dis¬ 
tributing  factor  of  the  United 
States,  the  “big”  jobbers,  by 
making  concessions  which  they 
will  not  allow  to  the  other  82  per 
cent.,  and  they  “d -  the  job¬ 

bers,”  for  the  real  jobbers  are  the 
82  per  cent. 

Let  us  illustrate  a  little  more. 
The  “big”  jobber  has  a  big  trade 
because  he  can  cover  the  country, 
and  in  the  bigness  of  his  trade  he 
is  content  with  less  margin  on 
each  article,  for  he  can  make  it  up 
on  the  volume. 

On  the  other  hand,  a  distribu¬ 
ting  jobber  must  make  a  larger 
profit  on  each  item,  for  he  has  a 
smaller  total  volume. 

The  “big”  jobber  can  send  its 
salesmen  into  his  territory  only 
once  in  three  months — more  or 
less.  These  salesmen  must  skim 


the  cream.  Personal  equation  is 
slight,  for  time  is  limited- 
schedules  must  be  kept — orders 
are  essential — and  bargains  must 
be  given  to  get  orders.  The  re¬ 
tailers  and  the  “big”  jobber’s 
salesmen  are  practically  strangers. 
The  appeal  is  made  on  price. 
How  much  value  is  this  kind  of 
a  salesman  to  the  advertiser? 

But  the  local  or  distributing 
jobber’s  salesmen  go  to  the  trade 
once  a  week,  and  the  salesman  is 
Bill  to  the  retailer,  and  the  re¬ 
tailer  is  Jack  to  the  salesman. 

Who  has  the  most  influence? 
The  local  or  distributing  jobber’s 
salesman  or  the  “big”  or  national 
jobber’s  salesman?  It  does  not 
take  a  Solomon  to  answer  the 
question,  and  yet  the  advertiser 
has  ignored  this  situation. 

In  other  words,  in  past  years, 
both  the  advertiser  and  the  job¬ 
ber  have  allowed  a  factor  which 
is  worth  7  to  12  per  cent,  net 
profit  to  both  to  be  absolutely 
lost  to  each  of  them. 

Mr.  Editor,  the  problem  to-day 
isn’t  how  to  eliminate  the  job¬ 
ber,  but  how  to  get  the  “legiti¬ 
mate”  jobbers — the  82  per  cent, 
of  the  country — to  save  the  profit 
that  is  now  being  lost  to  both 
of  them. 

Stanley  Clague, 
Clague,  Painter,  Jones  Co. 

Chicago,  Ill.,  Feb.  8,  1910. 


Pennsylvania  Food  Commis¬ 
sioner  on  Licensing  Grocers. 

Asked  by  a  Correspondent  Whether 
There  is  Any  Such  Movement,  He 
Guardedly  Gives  His  Views. 

Dairy  and  Food  Commissioner 
Foust,  of  Pennsylvania,  publishes 
in  the  current  bulletin  of  his  de¬ 
partment  a  letter  received  from  a 
personal  correspondent  regarding 
the  licensing  of  retail  grocers. 
It  is  considered  worth  publishing, 
together  with  the  Commissioner’s 
comment  upon  it. 

The  letter  itself  is  as  follows: — 

Can  you  inform  me  what  progress 
has  been  made  in  Pennsylvania  to¬ 
ward  licensing  retail  grocery  stores? 
Some  time  ago  I  read  of  a  move- 
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First  Blood  for  the  Free  Em¬ 
ployment  Bureau. 

Every  day  new  registrations  are  coming  in  from  employers  who  want  managers 
and  clerks,  and  from  managers  and  clerks  who  want  improved  positions.  The  “Grocery 
World  and  General  Merchant  Free  Employment  Bureau”  is  going  to  be  one  of  the  most 
useful  enterprises  open  to  the  trade.  And  certainly  one  of  the  most  inexpensive,  since 

it  costs  nothing. 

Here  is  a  letter  from  a  clerk  who  registered  with  the  Bureau  only  a  few 
weeks  ago: — 


652  West  Clearfield  St., 
Philadelphia, 

Pa. 

Grocery  World  Pub.  Co., 

Employment  Bureau, 

Phila.,  Pa. 

Gentlemen 

I  have  gotten  a  situation  in  Wilmington 
through  one  of  your  letters,  for  which  I  am  much 
obliged  to  you. 

Yours  sincerely, 


No  doubt  about  it,  we  have  the  ideal  plan  of  getting  employer  and  employee 
together.  The  man  in  position  to  use  it  who  doesn’t  use  it  is  an  exceedingly  foolish 
individual,  since  it  doesn’t  cost  him  a  penny  from  beginning  to  end. 


The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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ment  along  that  line  in  your  State. 
This  is  a  subject  in  which  1  am 
very  much  interested  and  if  you  can 
give  me  any  information  as  to  what, 
if  any,  progress  has  been  made,  I 
shall  appreciate  it  very  much. 

It  has  long  seemed  to  me  that 
there  should  be  restrictions  placed 
on  the  retail  grocery  business,  some 
method  by  which  only  those  com¬ 
petent  to  conduct  grocery  stores, 
could  run  them.  We  all  know  that 
foods  are  not  as  cleanly  handled  as 
they  ought  to  be;  that  there  are  ever 
so  many  dirty  stores;  that  cheap 
foods  are  sold  by  ignorant  grocers 
with  the  assurance  that  they  are  of 
excellent  quality;  that  the  sanitary 
conditions  are  not  what  they  should 
he,  whole  families  living  in  adjoin¬ 
ing  rooms,  and  so  on. 

It  has  long  seemed  to  some  of  us 
that  only  persons  who  have  had  a 
previous  training  in  the  grocery 
business  of,  say,  two  or  three  years, 
should  be  allowed  to  conduct  gro¬ 
cery  stores.  That  is  to  say,  that  it 
wouldn’t  be  a  bad  idea  if  in  the 
future  both  grocers  and  those  who 
wait  on  the  trade,  had  to  pass  an 
examination  as  to  knowledge  of  the 
business.  Are  not  the  people,  as 
far  as  health  is  concerned,  largely 
what  the  grocers  make  them?  If 
the  grocer  sells  good  food,  as  a 
rule,  not  the  cheapest  kind  of  com¬ 
pound,  are  not  the  people  benefited, 
while  on  the  other  hand,  if  the 
grocer  sells  what  he  can  buy  at  the 
cheapest  price,  are  not  the  people 
injured? 

Would  not  the  public  be  able  to  buy 
good  foods  at  lower  prices  if,  ten 
years  from  now,  restrictive  meas¬ 
ures  resulted  in  reducing  the  num¬ 
ber  of  stores  20  per  cent.,  and 
wouldn’t  such  a  system  draw  to  it 
a  better  class  of  men  than  are  now 
engaged  in  the  grocery  business? 
Nearly  all  other  lines  of  business 
have  some  restrictive  feature.  A 
farmer  or  sea  captain  who  wants  to 
go  into  business  can  become  a  real 
estate  agent,  an  insurance  agent  or 
run  a  grocery  store.  He  cannot 
become  a  plumber,  druggist,  elec¬ 
trician,  gas  fitter,  or,  in  some  States, 
even  a  barber,  without  a  license, 
first  having  shown  himself  to  be 
proficient. 

A  portion  of  the  Commission¬ 
er’s  comment  is  as  follows : — 

The  effort  to  make  an  arbitrary 
reduction  in  the  number  of  grocers 
in  the  State  might  accomplish  all 
the  good  things  suggested,  but  it 
would  be  antagonized  by  the  entire 
'  grocer  force  of  the  Slate  and  by  all 
their  friends.  It  is  probably  true 
that  a  reduction  in  the  number  of 
local  dealers  would  work  in  the  di¬ 
rection  of  greater  efficiency  and  per¬ 
haps  it  might  result  in  cheaper  gro¬ 
ceries,  but  then  it  might  not  work 
jth.at  way  at  all.  Many  of  the  peo- 
<ple  would  look  at  the  effort  to  elirni- 
Biate  a  certain  proportion  of  existing 
-grocers  as  an  insidious  scheme  of 
the  trusts,  and  that  suggestion  would 
be  enough  to  make  an  end  of  the 
project. 

It  is  quite  true,  however,  that  a 
higher  average  of  intelligence  among 
retail  grocers  would  result  benefi¬ 
cially  for  dealers  and  patrons  alike. 
No  person  should  be  permitted  to 
go  into  business  in  this  State  who 
is  unable  to  read  the  food  laws  and 
other  acts  placed  on  the  statute 
books  by  the  Legislature.  Many  of 
those  who  get  into  the  toils  of  the 
law  for  unlawful  selling  would  have 
escaped  trouble  and  expense  if  they 
bad  been  able  to  comprehend  the 
meaning  of  those  provisions  which 
were  placed  in  the  law  for  their 
special  benefit.  At  least  it  seems 
increditable  than  an  ordinarily  pru¬ 
dent  business  man  would  ignore  the 
plain  directions  of  the  law  if  he 
comprehended  them. 


Seeded  Raisins  Condemned  as  Wormy 
and  Unfit  for  rood 


United  States  Government  Condemns  and  Punishes  Packers 
of  Two  Brands  Which  it  Found  in  Above  Condition. 
Neither  Packer  Made  Defence.  Lemon  and  Pineapple 
Extracts  Also  Found  Deficient. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  dur¬ 
ing  the  week  the  official  an¬ 
nouncement  of  several  more 
prosecutions  under  the  Federal 
food  law.  Two  of  these  prosecu¬ 
tions  are  the  first  of  their  class, 
being  cases  brought  against  well- 
known  brands  of  seeded  raisins. 
The  other  products  involved  are 
lemon  and  pineapple  extracts. 

In  the  first  seeded  raisin  case 
the  packer  involved  was  the 
Malaga  Packing  Co.,  of  Fresno 
County,  Cal.,  and  the  facts  were 
as  follows : — 

An  inspector  of  the  United 
States  Department  of  Agriculture 
found  on  the  premises  of  the  Con¬ 
necticut  Pie  Co.,  at  the  corner  of 
Wisconsin  avenue  and  O  streets, 
Washington,  D.  C.,  150  boxes  of 
infested  seedless  raisins,  labeled 
California  Seedless  Raisins. 
Packed  by  the  Malaga  Packing 
Co.,  Fresno  County,  Cal.,”  sam¬ 
ples  of  which  were  examined  and 
found  to  be  in  a  filthy,  decom¬ 
posed  condition,  and  infested  with 
worms  and  other  animal  matter. 
This  fact  was  reported  by  the 
Secretary  of  Agriculture  to  '  the 
United  States  Attorney  for  the 
District  of  Columbia,  who  filed  a 
libel  for  seizure  and  condemna¬ 
tion.  The  court  ordered  them  de¬ 
stroyed. 

In  the  second  seeded  raisin 
case  the  court  also  ordered  the 
goods  destroyed.  In  this  case 
seven  boxes  of  “California  Seed¬ 
less  Muscatel  Raisins,  packed  by 
Rosenberg  Bros.  &  Co.,  Califor¬ 
nia,”  were  involved,  the  inspector 
seizing  them  in  the  place  of  John 
C.  Berg,  Washington,  D.  C.,  and 
finding  them  “infested  with 
worms  and  other  animal  matter, 
and  so  contaminated  by  the  pres¬ 
ence  thereof  as  to  be  unfit  for 
human  consumption.”  The  Gov¬ 
ernment  filed  a  libel  for  con¬ 
demnation  and  no  defence  beine 
made  the  court  had  the  whole 
seven  boxes  destroyed. 

The  facts  of  the  lemon  and 
pineapple  extract  cases  were  as 
follows : — 


On  August  24,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  J.  J. 
Medford,  Oxford,  N.  C.,  a  sample 
(I.  S.  No.  2,094)  of  a  food  prod¬ 
uct  labeled :  “Purl  Brand  Extract 
Lemon.  Artificial  coloring: 
Manufactured  by  Suffolk  Drug 
and  Extract  Co.,  Inc.,  Suffolk, 
Ya.”  The  sample  was  analyzed 
in  the  Bureau  of  Chemistry  of 
the  United  States  Department  of 
Agriculture  and  the  following  re¬ 
sults  obtained  and  stated  : — 

Alcohol  by  volume  (per  cent.). 44.00 

Lemon  oil  (per  cent.)  . 18 

Citral . 02 

Solids . jo 

Color :  artificial  color  declared. 

Lemon  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavoring 
extract  prepared  from  oil  of 
lemon,  or  from  lemon  peel,  or 
both,  and  contains  not  less  than 
5  per  cent,  by  volume  of  oil  of 
lemon.  The  analysis  of  the  afore¬ 
said  sample  disclosed  that  there 
was  only  .18  per  cent,  of  oil  of 
lemon  in  this  article,  hence  it  was 
adulterated  within  the  meaning 
of  Section  7  of  the  act  in  that  an 
inferior  extract,  artificially  col¬ 
ored  in  a  manner  whereby  its  in¬ 
feriority  was  concealed,  was  sub¬ 
stituted  wholly  for  the  genuine 
article  which  it  purported  to  be, 
and  was  misbranded  within  the 
meaning  of  Section  8  of  the  act, 
in  that  it  was  labeled  “Extract 
Lemon,”  which  statement  was 
false,  misleading  and  deceptive 
because  it  was  not  lemon  extract, 

but  a  very  poor  imitation  there¬ 
of. 

The  Secretary  of  Agriculture 
gave  notice  to  J.  J.  Medford,  the 
dealer  from  whom  the  sample  was 
procured,  and  also  to  the  Suffolk 
Drug  and  Extract  Co.,  the  manu¬ 
facturer  and  shipper,  and  gave 
them  an  opportunity  to  be  heard. 
No  defence  was  made  and  the 
Suffolk  Drug  and  Extract  Co. 
was  indicted  in  Virginia  and 
fined  $25  upon  a  plea  of  guilty. 

On  February  22,  1908,  and 

Marcfft  13,  1908,  an  inspector  of 
the  Department  of  Agriculture 


purchased  from  Mrs.  Sophia 
Fields,  Escatawpa,  Miss.,  and  R. 
W.  Fagan  &  Co.,  Waynesboro, 
Miss.,  respectively,  samples  (I.  S. 
Nos.  5,051  and  2,126-a)  of  food 
products  labeled,  respectively: 
“Pure  Concentrated  Extract  of 
Pineapple  for  flavoring  Ice 
Cream,  Custards,  Jellies,  Pastry, 
etc.  Mobile  Drug  Co.,  Mobile, 
Ala.,”  and  “Concentrated  Extract 

of  Lemon.  Guaranteed - June 

30,  1906.  Serial  No.  6,901.  Mo¬ 
bile  Drug  Co.,  Mobile,  Ala.”  The 
samples  were  analyzed  in  the 
Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture  and  the  following  re¬ 
sults  obtained  and  stated  : — 

I.  S.  No.  5,051 — 

Specific  gravity  .  0.9447 

Alcohol  by  volume  (per 

cent.) . 45.40 

Esters  as  ethyl  butyrate 

(gms.  per  100  cc.)  _ 0.696 

Coloring  matter . . Tumeric. 

I.  S.  No.  2,126-a: — 

Specific  gravity  ( 15.5 

degrees  C.)  . 8748 

Alcohol  by  volume  (per 

cent.)  . 73.28 

Solids  (g*rs.  per  100  cc.).  0.21 
Lemon  oil  by  polarization 

(per  cent.)  .  3.22 

Lemon  oil  by  precipita¬ 
tion  (per  cent.)  .  3.30 

Color  . Tumeric. 

A  flavoring  extract,  as  recog¬ 
nized  by  reliable  manufacturers 
and  dealers,  is  a  solution  in  ethyl 
alcohol  of  proper  strength  of  the 
sapid  and  odorous  principles  de¬ 
rived  from  an  aromatic  plant,  or 
parts  of  the  plant,  with  or  without 
its  coloring  matter,  and  conforms 
in  name  to  the  plant  used  in  its 
preparation ;  and  lemon  extract, 
or  flavor,  as  recognized  by  reli¬ 
able  manufacturers  and  dealers, 
is  the  flavoring  extract  prepared 
from  oil  of  lemon,  or  from  lemon 
peel,  or  both,  and  contains  not 
less  than  5  per  cent,  by  volume  of 
oil  of  lemon.  The  analysis  of 
sample  I.  S.  No.  5,051  disclosed 
practically  the  total  absence  of 
the  sapid  and  odorous  principles 
of  the  pineapple,  hence  the  arti¬ 
cle  was  adulterated  within  the 
meaning  of  Section  7  of  the  act, 
in  that  an  imitation  extract,  arti¬ 
ficially  colored  in  a  manner 
whereby  its  inferiority  was  con¬ 
cealed,  was  substituted  wholly 
for  the  pineapple  extract  which  it 
purported  to  be,  and  was  mis¬ 
branded  within  the  meaning  of 
Section  8  of  the  act,  in  that  it  was 
labeled  “Pure  Concentrated  Ex¬ 
tract  of  Pineapple,”  which  state¬ 
ment  was  false,  misleading  and 
deceptive  because  it  was  not  an 
extract  of  pineapple,  but  merely 
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an  imitation  extract.  I  he  analy¬ 
sis  of  sample  I.  S.  No.  2,126-a  dis¬ 
closed  the  fact  that  it  contained 
only  3.3  per  cent,  of  oil  of  lemon 
and  was  artificially  colored,  hence 
the  article  was  adulterated  within 
the  meaning  of  Section  7  °f  the 
act  in  that  an  inferior  extract, 
artificially  colored  in  a  manner 
whereby  its  inferiority  was  con¬ 
cealed,  was  substituted  wholly 
for  the  genuine  product  which  it 
purported  to  be,  and  was  mis¬ 
branded  within  the  meaning  of 
Section  8  of  the  act,  in  that  it  was 
labeled  "Concentrated  Extiact  of 
Lemon,”  which  statement  was 
false,  misleading  and  deceptive 
because  it  was  not  concentrated 
extract  of  lemon,  but  an  inferior 
grade  lemon  extract,  artificially 
■colored  in  a  manner  whereby  its 
inferiority  was  concealed. 

The  Secretary  of  Agriculture 
gave  notice  to  Mrs.  Sophia  Fields 
and  R.  W.  Fagan  &  Co.,  the  deal¬ 
ers  from  whom  the  samples  were 
purchased,  and  also  to  the  Mobile 
Drug  Co.,  the  manufacturer  and 
shipper,  and  gave  them  an  oppor 
tunity  to  be  heard.  The  Mobile 
Drug  Co.  was  fined  $25  and  costs, 
not  making  a  defence. 


Boycott  Has  Surely  Affected 
Eggs  and  Butter. 


Fresh  Eggs  Drop  Fifteen  Cents  Whole¬ 
sale  from  the  Highest  Point  and  Print 
Butter  Seven  Cents.  Other  Causes 
Helped  the  Decline, Especially  in  Eggs. 


There  is  no  question  that  the 
unorganized  boycott  against  but¬ 
ter  and  fresh  eggs  on  the  part  of 
thousands  of  consumers  has  had 
much  to  do  with  the  decline  in 
both  products  which  has  oc¬ 
curred  within  the  last  few  days. 
In  both  eggs  and  butter  there 
would  have  been  some  decline, 
but  not  as  much  as  has  taken 
place. 

As  readers  hereof  well  know, 
fresh  eggs,  particularly  in  the 
larger  markets,  reached  a  whole¬ 
sale  price  of  45  cents  per  dozen. 
That  meant  a  retail  price  of  at 
least  50  cents,  which  for  many 
people  was  prohibitive,  and  the 
demand  fell  off  even  before  public 
attention  was  directed  to  the  high 
price.  When  the  general  mov 
ment  against  the  exorbitant  prices 
began,  many  people  who  had  been 
eating  eggs  right  along  stopped 
for  principle’s  sake,  and  the  de 
mand  took  another  tumble.  With 


it  this  time  went  the  price,  which 
at  this  writing  is  averaging  30 
cents  in  a  large  way.  A  part  of 
this  decline,  but  not  all,  is  un¬ 
doubtedly  due  to  largely  increased 
receipts  of  Southern  fresh  eggs. 

The  local  chain  stores  started 
in  to  sell  fresh  eggs  this  week; 
they  have  been  selling  storage 
up  to  now.  One  of  the 
chain-store  concerns  opened  at  35 
cents,  which  itself  was  a  fairly 
low  price,  but  the  Acme  Tea  Co. 
went  one  better  a  day  or  two 
later  and  sold  at  30  cents.  This 
is  just  about  cost.  The  chain 
stores  are  also  selling  storage 
eggs,  averaging  27  cents,  which  is 
likewise  very  low,  since  they 
must  have  cost  about  26. 

There  has  also  been  a  decline 
of  about  7  cents  per  pound  in 
print  butter,  nearly  all  due  to  the 
falling  off  in  demand,  as  there 
was  no  increase  in  supply  to  ma¬ 
terially  affept  the  price. 


guarantees  of  foods  and  medicines 
as  follows :  That  it  shall  be  un¬ 
lawful  for  any  person,  association 
of  persons  or  corporation  to  place 
any  mark,  sign  or  insignia  upon 
any  sign,  package,  label,  covering 
or  wrapping  of  any  article  of  food 
or  medicine  stating  in  words  or 
effect  that  the  contents  of  such 
package  are  guaranteed  by  the 
Government  of  the  United  States 
under  the  Pure  Food  and  Drugs 
Act  of  June  30,  1906,  or  are  guar¬ 
anteed  or  recommended  in  any 
manner  by  the  Government  of  the 
United  States. 

Section  2. — That  any  person  vio¬ 
lating  any  of  the  provisions  of  this 
act  shall  be  fined  not  more  than 
$1,000  or  imprisoned  for  not  more 
than  one  year  or  both,  at  the  dis¬ 
cretion  of  the  court. 


Another  Federal  Food  Guarantee 
Bill  Reported. 

Senator  Ffeyburn  has  reported 
from  the  Committee  on  Manufac¬ 
tures  a  bill  to  prevent  fraudulent 
representations  as  to  Government 


Florida  oranges  are  selling 
well,  particularly  fancy  grades, 
although  prices  are  very  high. 
Fancy  26s  bring  $5.  Ordinary 
grades,  however,  range  from  $1.50 
to  $2. 

If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi¬ 
dential,  effective,  gratuitous. 


Ever  figure  the  Long  Profit  on  Postum?. 

Generally  better  than  on  Coffee 


And  the  Sale  of  Postum  Guaranteed! 

Many  grocers  recommend  Postum  because  they  know  it  benefits  their  customers— and  the 
profit  is  pleasing. 

Thousands  and  thousands  of  people  have  dismissed  coffee  ills  by  changing  to 

POSTUM 

Heavy,  continuous  advertising  moves  it  from  the  grocer’s  shelf— and  the  health-benefits 
make  steady  customers. 


“There’s  a  Reason 
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Postum  Cereal  Company,  Limited,  Battle  Creek,  Michigan,  U.  S.  A. 
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WITH  THE  EDITOR 


Self-seeking  is  often  hidden 
behind  a  mask  of  philanthropy, 
sometimes  suc- 
spurfom  cessfully,  s  o  m  e- 

Phiianthropy.  times  unsuccess¬ 

fully.  Montgom¬ 
ery  Ward  &  Co.,  the  Chicago 
mail-order  house  that  generously 
sells  consumers  all  sorts  of  mer¬ 
chandise  at  “wholesale”  prices,  is 
one  of  those  who  try  to  do  this 
unsuccessfully.  For  example,  an 
advertisement  which  they  recent¬ 
ly  inserted  in  the  “Exporters’  Re¬ 
view”  has  fallen  under  the 
writer’s  eye.  From  the  advertise¬ 
ment  it  seems  that  the  mail-order 
concern  is  now  working  up  a 
business  with  foreign  countries, 
and  to  that  end  is  exploiting  a 
new  freight  line  to  the  Orient. 
In  the  course  of  the  advertise¬ 
ment  the  following  appears  : — 

We  are  shiping  full  carloads  of 
mixed  merchandise  every  week  and 
will  cheerfully  include  in  our  cars 
freight  from  other  shippers  at  above 
rates. 

Even  freight  from  competitive 
shippers,  perhaps?  Query:  Would 
a  concern  as  grasping  as  the  aver¬ 
age  mail-order  house  deliberately 
admit  competitors  to  the  advan¬ 
tage  of  a  lower  freight  rate  by 
admitting  their  less-than-carload 
freight  to  its  own  full  carloads? 
Is  it  really  incumbent  on  any 
business  man  to  help  his  com¬ 
petitors  in  such  a  way?  Neither 
question  needs  an  answer :  both 
answer  themselves.  The  truth  is 
that  Montgomery  Ward  &  Co. 
hasn’t  full  cars  now,  but  wants  to 
get1  them,  and  this  is  its  way  of 
doing  it. 


The  writer  ran  across  another 
bit  of  data  during  the  week  re- 
regardingre- 
Retaii  A«at  tail  meat  profits 
Profits  Again,  which  helps  tO 

demonstrate  how 
utterly  without  standard,  rule  or 
criterion  the  fixing  of  a  profit  is. 
The  following  is  taken  from  a 
statement  prepared  by  a  Michigan 
retail  meat  dealer  regarding  Sec¬ 
retary  Wilson’s  recently  pub¬ 
lished  views  on  retail  meat 
profits : — 

I  will  make  this  statement  free 
and  above  board  that  the  butchers 
as  a  whole  make  a  gross  profit  of 
less  than  30  per  cent.  At  the 


wholesale  price  of  meats  to-day  the 
gross  profits  vary  from  15  per  cent, 
to  35  per  cent.,  while  the  expense 
of  operating  a  market  will  vary 
from  12  to  25  per  cent.  This  is  all 
owing  to  the  locality,  rents,  amount 
of  sales,  etc.  There  are  very  few  re¬ 
tail  butchers  who  do  a  business  of 
$20,000  a  year  who  have  a  net  profit 
of  $1,000,  and  those  doing  $40,000, 
a  net  profit  of  $2,000,  etc.  When 
beef  and  pork  cost  but  5  cents  per 
pound  by  the  carcass  a  butcher  could 
make  40  per  cent.,  and  the  public 
thought  nothing  of  it;  but  now  that 
meat  is  high  in  price  the  public 
blames  but  one — the  retail  butcher. 

In  other  words,  retail  meat 
profits — and  profits  on  other 
things  as  well — vary  with  two 
factors:  First,  with  expenses; 
second,  with  the  seller’s  idea  of 
what  a  profit  ought  to  be.  Noth¬ 
ing  could  be  more  unsettled  than 
these,  and  by  the  same  token 
nothing  could  be  more  unsettled 
than  the  selling  prices  that  de¬ 
pend  on  them.  And  the  most  un¬ 
fortunate  feature  of  it  all  is  that 
there  is  nobody  anywhere  with 
the  authority  or  the  right  to  fix 
any  better  standard. 


The  local  biscuit  house  of  J.  S. 
Ivins’  Son  published  an  adver¬ 
tisement  in  one 
Clever  *nd  of  the  Philadel- 

Refreihing.  phia  papers  last 

Monday  which 
the  writer  read  with  a  sense  of 
keen  refreshment.  Here  is  its 
substance : — 

Consider  the  grocer :  He  is  con¬ 
stantly  tempted  by  manufacturers  to 
sell  inferior  goods,  because  they  will 
pay  him  larger  profits.  In  no  line  is 
this  more  aparent  than  cakes,  bis¬ 
cuits  and  crackers. 

Yet  in  spite  of  larger  profit  mar¬ 
gin  allowed  by  inferior  baking  and 
materials,  thousands  of  Philadelphia 
grocers  are  urging  their  customers 
not  to  take  the  cheaper  kinds,  but 
to  pay  a  trifle  more  and  get  guar¬ 
anteed  quality  and  deliciousness  in 
the  Ivins  goods. 

HELP  THE  SQUARE  DEAL  GROCER. 

If  your  grocer  sells  the  Ivins 
cakes  and  crackers,  depend  upon  it 
he  values  your  good  will,  your 
health  and  your  family’s,  more  than 
the  few  extra  pennies  profit  he  can 
make  out  of  urging  the  sale  of  the 
lower  grades.  And  it  is,  therefore, 
logical  and  reasonable  to  say: — 

He  is  a  safe  man  to  deal  with ; 
he  is  the  kind  of  a  grocer  who  will 
sell  you  the  best  in  eggs,  butter, 
flour,  canned  goods,  preserves,  teas, 
coffee,  etc. 

Because  he  proves  by  recommend¬ 
ing  the  Ivins  goods  that  he  values 
his  reputation  and  your  trade  more 
than  wrongly  made,  extra  profits — 
Patronize  That  Grocer,  Madam. 

Of  course  this  is  a  self-inter¬ 
ested  advertisement,  and  is  in¬ 


serted  o  serve  Ivins  first  and  the 
grocer  second.  More  than  that, 
it  goes  no  further,  in  its  refer¬ 
ences  to  grocers  who  value  repu¬ 
tation  even  higher  than  profit, 
than  the  simple  truth.  The  re¬ 
freshment  in  reading  this  adver¬ 
tisement  comes  because  one  has 
been  fed  with  so  many  manufac¬ 
turers’  blackmailing  advertise¬ 
ments  which  take  the  position 
that  the  retailer  who  doesn’t 
handle  the  particular  goods  ad¬ 
vertised  is  not  a  good  merchant, 
and  that  the  customers  of  such 
a  one  should  beware  of  him  be¬ 
cause  he  is  constantly  lying  in 
wait  to  betray  them. 

Naturally  every  proprietary  ad¬ 
vertiser  desires  to  create  the  im¬ 
pression  that  the  best  merchants 
are  those  that  sell  his  goods,  and 
the  Ivins  Co.  is  no  exception. 
But  its  way  of  going  about  it  is 
so  infinitely  cleverer  than  the 
usual  way.  It  simply  praises  the 
grocer  who  handles  its  goods, 
while  other  manufacturers  are 
damning  those  who  don’t. 


The  writer  has  received  the 
following  pointed 
Df.  Wiley,  letter  from  an 

len.ramu..  Albany  (N.  Y.) 

subscriber : — 

Albany,  N.  Y.,  February  8,  1910. 
Editor  “Grocery  World  and  General 
Merchant.” 

Dear  Sir : — I  inclose  a  couple  of 
clippings.  I  meant  to  send  them 
last  week,  with  some  comments,  but 
I  have  been  an  invalid  for  six  weeks 
and  had  not  strength  enough  to 
write. 

Is  not  that  a  gem  from  Wall 
street?  And  how  about  Dr.  Wiley’s 
half  bushel  of  potatoes  and  10-cent 
bone  and  20  per  cent,  on  capital  for 
butchers  and  grocers? 

There  is  also  an  article  in  “Good 
Housekeeping”  for  February  by  a 
Ph.  D.  which  displays  a  very  great 
amount  of  ignorance. 

I  indorse  your  comments  on  Mr. 
Padberg.  Some  retailers  are  worse 
than  the  trusts.  Yours  truly, 

Edw.  G.  Sherley. 

Mr.  Sherley  incloses  two  news¬ 
paper  clippings  which  strikingly 
illustrate  the  utter  irresponsibil¬ 
ity  of  much  of  the  published  com¬ 
ment  regarding  food  prices  which 
is  just  now  choking  the  very  air 
we  breathe.  The  clipping  that 
contains  the  worst  of  it  contains 
an  interview  with  Dr.  H.  W. 
Wiley,  chief  Government  chemist, 
who  seems  ready  at  all  times  to 
lay  down  his  work  and  talk,  his 


volubility  being  in  inverse  pro¬ 
portion  to  his  knowledge  on  the 
given  subject.  Dr.  Wiley’s  views 
were  published  in  the  New  York 
“Times”  of  Sunday,  January  30th, 
and  from  a  full  half  page  the  fol¬ 
lowing  extracts  are  taken: — 

A  10-cent  soup  bone  will  give 
plenty  of  meat  flavor  to  half  a 
bushel  of  potatoes.  Boil  it  with  the 
potatoes,  and  after  the  potatoes  are 
done,  take  them  out  and  make  a 
gravy  of  the  water  if  you  do  not 
wish  to  use  it  as  soup.  In  fact, 
you  can  make  both  soup  and  gravy 
enough  for  a  big  family  from  that 
10-cent  soup  bone,  and  all  that  is 
needed  to  do  it  is  a  little  flour  for 
thickening,  pepper  and  salt,  and 
judgment  on  the  part  of  the  cook. 

This  is  not  so  intensely  inter¬ 
esting  as  some  of  the  other  things 
that  Dr.  Wiley  says,  although  the 
spectacle  of  an  overworked  soup 
bone,  striving  manfully  to  flavor 
half  a  bushel  of  potatoes,  is  not 
so  bad,  even  for  the  scientist  who 
discovered  imitation  lamb  chops. 

The  most  profound  of  Dr.  Wil¬ 
ey’s  utterances  in  the  New  York 
“Times”  is  that  in  which  he  dis¬ 
cusses  what  a  retailer’s  profit 
should  be.  Here  is  the  text, 
italics  being  ours: — 

The  time  will  come  when  the  Gov¬ 
ernment  or  the  State  will  be  obliged 
to  limit  the  amount  of  profit  that 
dealers  in  the  necessities  of  life 
shall  be  allowed  to  make.  You  say 
that  this  is  “paternalism.”  All  right. 
Let  is  be  paternalism  or  whatever 
you  please  to  call  it.  All  govern¬ 
ment  is  paternal  when  you  come 
down  to  the  last  analysis,  and  there 
is  no  reason  on  earth  why  the  Fed¬ 
eral  Government  or  the  State  should 
not,  if  it  pleased,  limit  the  amount 
of  profit  made  by  the  grocer  or  the 
butcher,  just  as  it  now  limits  the 
amount  of  profit  that  certain  other 
dealers  make. 

If  it  says  that  a  money  lender 
shall  not  be  allowed  to  make  more 
than  3  per  cent,  a  month  on  money 
loaned  for  the  pawning  of  personal 
property,  why  should  it  not  say  to 
the  grocer  or  the  butcher,  “You 
shall  not  make  more  than  20  per 
cent,  or  15  per  cent,  on  your  capital 
in  a  year”?  The  welfare  of  the 
people  depends  even  more  upon  the 
uprightness  and  square  dealing  of 
the  dealers  in  food  products  than 
it  does  upon  the  honesty  and  fair¬ 
ness  of  the  men  that  handle  the 
money  of  the  country. 

Hark  ye,  retailers,  when  Dr. 
Wiley  has  his  way  you  will  be 
permitted,  if  you  have  $1,000  in¬ 
vested  in  your  business,  to  make 
only  $150  or  $200!  If  your  invest¬ 
ment  is  $500,  you  will  work  a  year 
for  $75  to  $100!  Hail  to  Dr. 
Wiley,  the  Moses  at  last  ap¬ 
pointed  to  lead  the  grocer  into 
the  land  of  fat  and  plenty! 
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Written  {or  the  -Grocery  World  and  General  Merchant.1' 

Retailer  to  Blame  for  Collection  Agencies’ 

Bunco  Games 


Too  Careless  and  Confiding,  Says  a  New  York  State  Collection 
Agency.  Says  Most  Collection  Agency  Promises  are  Easily 
Broken.  Retailers  Should  Make  Collection  Agencies  Prove 

Honesty.  _ _ 


We  have  received  a  copy  of  the 
“Grocery  World  and  General 
Merchant”  from  Hofmann  Bros., 
of  this  city.  One  article  in  par¬ 
ticular  interests  us.  It  is  your 
story  “Warning  Against  Another 

Collection  Agency.” 

First. — We  must  call  your  at¬ 
tention  to  the  fact  that  the  letail 
business  men  two-thirds  of  the 
time  do  not  give  their  own  busi¬ 
ness  enough  attention.  The  re¬ 
tail  business  man  should  not  ah 
low  himself  to  be  bothered  by 
useless  men  who  force  themselves 
upon  the  public  and  call  them¬ 
selves  a  reliable  company  or  as¬ 
sociation  to  collect  accounts. 
The  retailer  should  demand  full 
proof  of  responsibility. 

Second. — When  a  retail  collec¬ 
tion  agency  tells  you  it  will  do 
something  for  nothing,  it  is  either 


a  fool  or  a  liar.  The  grocer 
should  not  believe  without  de¬ 
manding  proof  or  a  bond. 

Third. — The  retail  grocer  is 
not  careful  as  to  who  he  gives 
his  accounts  to.  How  do  I  know  ? 
Well,  offer  him  a  low  price  and 
two-thirds  of  the  time  you  can 
get  his  business. 

Fourth. — The  -  retail  merchant 
should  insist  upon  same  consider¬ 
ation  as  he  would  with  the  collect¬ 
ing  of  ordinary  grocery  C.  O.  D. 
bills,  possibly  not  to  such  an  ex¬ 
tent,  but  to  80  per  cent,  of  the 
same.  I  ask  you  at  this  time, 
would  you  consider  turning  over 
one  hundred  dollars  .  or  any 
amount  to  a  man  you  do  not 
know?  Would  you  trust  every 
Tom,  Dick  or  Harry  with  money 
taken  out  of  your  pocket?  No. 
If  the  retail  merchant  was  a  thor¬ 


ough  business  man  he  would  not 
take  chances.  He  should  demand 
reliable,  positive  proof  of  the 
agency’s  honesty. 

We  also  call  your  attention  at 
this  time  to  the  contract  of  this 
National  Rating  League.  In  the 
foremost  part  of  their  contract 
they  agree  to  furnish  rating  re¬ 
ports  for  the  protection  of  said 
subscribers  and  to  assist  in  col¬ 
lecting  all  accounts  submitted. 
What  a  loose  proposition — just 
as  easy  to  get  out  of  as  a  twenty- 
foot  circle.  The  idea  of  a  man 
saying  he  will  furnish  rating  re¬ 
ports.  Does  he  specify  how  many 
reports  he  will  furnish?  If  he 
sees  fit  he  will  furnish  two,  that 
being  more  than  one.  He  also 
agrees  to  assist  any  subscriber  in 
collecting  accounts  to  a  certain 
extent.  He  may  ask  one  man 
what  he  knows  about  another. 
He  has  done  so  much  toward  get¬ 
ting  results  and  assisting  to  col 
lect,  although  it  amounts  to  about 
as  much  as  a  drop  of  water  in  the 
sea.  Said  manager  further  agrees 
to  furnish  listing  blanks  and  rat¬ 
ing  notices.  Why  would  he  not 
do  it?  Is  there  anything  easier 
for  the  collecting  agency  to  do 
I  than  to  get  the  information  he 


desires  out  of  the  creditors  in¬ 
stead  of  writing  to  the  debtor  for 
it  ? 

The  reputation  of  collectors 
should  be  very  carefully  looked 
into  before  giving  them  business, 
especially  business  like  giving 
accounts  into  their  hands. 

Stein  Mercantile  Agency. 
Syracuse,  N.  Y., 

February  io,  1910. 


Grocery  Failures  Increase,  Gen¬ 
eral  Store  Failures  Decrease. 

Report  for  January,  1910,  Shows  this 
Condition  as  Compared  with  Jan¬ 
uary,  1909. 


The  figures  supplied  by  the 
Dun  Mercantile  Agency  covering 
the  grocery  and  general  store 
failures  for  January,  1910,  show  a 
decrease  in  the  latter  and  an  in¬ 
crease  in  the  former. 

The  figures  are  as  follows : — 

Grocery  Failures. — In  January, 
1910,  270;  liabilities,  $1,254,075; 
January,  1909,  238;  liabilities, 

$736,408. 

General  Store  Failures. — In 
January,  1910,  1791  liabilities, 

$1,432,256;  January,  1909,  248; 
liabilities,  $1,466,354. 


We  are  always  in  a  position  to  offer  most  attractive  purchases  in 
the  line  of  Coffees,  as  well  as  fine  trades  in  Teas  of  exceptionally  good 
drinking  qualities,  and  as  we  want  your  trade,  it’s  only  a  question  of  plac¬ 
ing  your  orders  on  a  basis  of  quality  for  price  (cut  out  sentiment  to  realize 
the  wiseness  of  giving  us  continuously  a  generous  share  of  your  business 

in  our  lines. 

We  are  handling  9009  accounts  on  “  High-grade  Coffees.  Are  you 
one  of  the  “Ninety  and  nine?  ’  If  not — “Come  in! 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 


Booklet— “  Fifty  Years’  Progress ’’—tells  you  about  us 
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Anti-food  Extortion  Campaign  Still 

Bubbling 

United  States  Senate  Decides  to  Make  Exhaustive  Investigation 
Into  Causes  of  High  Prices.  Railroads  Make  Mild  Defence 
Against  Charge  of  Excessive  Freight  Rates.  Investigations 
in  New  York  and  New  Jersey  Proceed.  House  Committee 
Hears  District  of  Columbia  Food  Inspector. 


Comparatively  little  of  interest 
has  transpired  during  the  week  in 
the  course  of  the  campaign 
against  high  food  prices.  The 
United  States  Senate  finally  de¬ 
cided  to  make  an  investigation 
into  food  prices  which  should 
cover  the  whole  country  and  con¬ 
sider  every  possible  phase  of  pro¬ 
duction  and  distribution.  It  was 
announced  during  the  week  that 
the  investigation  would  be  along 
the  following  lines  : — 


Wages,  salaries  and  earnings,  and 
whether  the  increase  in  them  has 
kept  pace  with  the  increase  in  the 
cost  of  living. 

Increased  price  of  such  articles  as 
meat,  grain,  provisions,  cotton, 
wool,  clothing,  rents,  lumber,  coal, 
iron,  oil,  brick  and  cement. 

Price  to  the  producer,  the  whole¬ 
saler  or  jobber,  the  retailer  and  the 
consumer  at  which  articles  were  sold 
in  1900,  and  the  price  at  the  pres¬ 
ent  time. 

The  cost  of  production  of  articles 
mentioned  and  the  cost  of  their  dis¬ 
tribution  and  sale  when  in  the  hands 
of  the  wholesaler,  jobber  and  the  re¬ 
tailer. 

Whether  such  articles  have  been 
increased  in  price  by  reason  of  the 
increased  production  of  gold  and  the 
expansion  of  the  currency,  or  by 
tariff  or  other  legislation,  or  by  any 
monopoly. 

The  prices  of  food  products  on  the 
farm  in  various  parts  of  the  United 
States. 

Wholesale  prices  of  such  food 
products  at  the  wholesale  trade  cen¬ 
tres  of  the  United  States. 

Retail  prices  of  such  food  products 
in  the  larger  cities,  and  a  compara¬ 
tive  statement  showing  the  costs  of 
production  on  the  farm. 

As  ground  work,  the  Depart¬ 
ment  of  Commerce  and  Labor 
sent  to  the  Senate  during  the 
week  figures  covering  several  of 
these  points.  A  copy  of  this  re¬ 
port  has  been  obtained  and  is 
presented  in  another  column. 

The  railroads,  whose  alleged 
high  freight  rates  have  received 
a  part  of  the  blame  for  high  food 
prices,  came  forward  during  the 
week  with  the  following  state¬ 
ment  : — 

At  a  time  when  active  efforts  are 
being  made  to  fix  the  responsibility 
for  higher  prices  it  should  be  made 
plain  that  the  railroads  have  not 
been  in  any  way  responsible  for  the 
increase  in  the  cost  of  living.  They 
have  been  the  victims  of  high  prices 
without  benefiting  from  them  at  all. 

If  beef,  pork,  flour  or  any  other  ce¬ 
real  costs  more  now  than  it  cost 
ten  years  ago,  not  even  the  fraction 


of  a  cent  can  be  charged  to  trans¬ 
portation.  Figures  gathered  by  the 
Interstate  Commerce  Commission 
show  that  freight  rates  have  steadily 
declined. 

Investigations  have  also  pro¬ 
gressed  in  New  York  and  New 
Jersey.  In  New  York  City  the 
Aldermanic  Committee  on  Laws 
and  Legislation,  in  public  hearing 
on  Wednesday  on  the  resolution 
presented  by  Majority  Leader 
Frank  Dowling,  providing  for  the 
tagging  of  beef  carcasses  anc 
packages  of  other  provisions 
when  put  in  storage  and  when 
taken  out,  heard  charges  that 
turkeys  have  been  left  in  cold 
storage  for  two  years  until  they 
were  mouldy,  and  that  goat  flesh 
has  been  sold  to  customers  as 
spring  lamb. 

Packers  who  were  present  to 
oppose  the  resolution  frankly 
said  that  exigencies  of  the  busi 
ness  put  eggs,  chicken  and  tur¬ 
keys  in  cold  storage  vaults  for 
from  six  to  nine  months,  and  that 
were  they  not  so  stored  the  New 
\ork  public  would  at  certain  sea¬ 
sons,  notably  late  spring,  face  a 
famine  in  these  commodities  and 
famine  prices. 

In  Jersey  City  the  investigation 
into  cold  storage  conditions  has 
reached  the  Grand  Jury.  Su¬ 
preme  Court  Judge  Swayzey  told 
the  Grand  Jury,  which  is  now 
holding  an  inquiry  along  this  line, 
that  under  a  law  passed  in  1846 
and  amended  in  1899,  the  jury 
had  ample  power  to  indict  all 
those  engaged  in  a  project  to 
combine  to  increase  the  cost  of 
necessaries. 

“If  you  find  that  foodstuffs  are 
being  stored  for  the  purpose  of 
raising  the  price,”  he  said,  “then 
you  should  indict  those  who  are 
doing  this.  In  times  of  plenty  it  is 
legal  and  right  to  store  up  for  the 
times  that  shall  be  lean,  but  the 
storing  should  redound  to  the 
common  weal  and  should  not 
mean  increase  in  prices.  If  you 
find  evidence  that  this  storing  of 
foodstuffs  is  to  raise  the  prices  of 
food,  you  must  indict.” 


The  Committee  of  the  Unitec 
States  House  of  Representatives 
also  held  one  meeting  during  the 
week.  The  chief  witness  was 
Food  Inspector  Dodge,  of  the 
District  of  Columbia.  He  told 
the  committee  that  the  retail 
merchant  of  Washington  cannot 
buy  direct  from  the  farmer  with 
out  bringing  down  upon  his  head 
a  boycott  by  the  commission  mer¬ 
chants,  the  result  being  that  he  is 
forced  to  trade  through  that 
medium  and  add  to  the  charge  to 
the  ultimate  consumer  whatever 
the  increased  cost  may  be.  He 
also  made  a  comparison  of  prices 
of  necessaries  of  life,  with  prices 
of  twelve  years  ago,  which 
showed  increases  up  to  150  per 
cent.  A  partial  list  of  the  articles 
so  compared  is  as  follows: — 

Breakfast  bacon,  etc.,  1897,  10 
cents  per  'lb. ;  1910,  22  cents  per  lb. 

Navy  beans,  1897,  5  cents  per  qt. ; 
i9]o,  3  qts  for  25  cents. 

Best  Elgin  butter,  1897,  25  cents 
per  lb.;  1910,  38  cents  per  lb. 

New  York  cream  cheese,  1897,  15 
cents  per  lb. ;  1910,  24  cents  per  lb. 

Strictly  fresh  eggs,  1897,  19  cents 
per  doz. ;  1910,  30  cents  per  doz. 

Purest  lard,  1897,  6l/2  cents  per 
lb. ;  1910,  16  cents  per  lb. 

Pork,  1897,  7G  cents  per  lb. ;  1910, 
1414  cents  per  lb. 

Pork  hams,  1897,  g]/2  cents  per 
lb. ;  1910,  16  cents  per  lb. 

Rib  roast,  1897,  10  cents  per  lb.; 
1910,  15  cents  per  lb. 

Sausage,  1897,  10  cents  per  lb.; 
1910,  18  cents  per  lb. 

Round  steak,  1897,  9  cents  per  lb. ; 
1910,  12  cents  per  lb. 

Tenderloin  steak,  1897,  15  cents 
per  lb. ;  1910,  20  cents  per  lb. 

Irish  potatoes,  1897,  12  cents  per 
peck;  1910,  17  cents  per  peck. 

Irish  potatoes,  1897,  45  cents  per 
bush. ;  1910,  65  cents  per  bush. 


Standard  flour,  1897,  95  cents  a 
sack;  1910,  $1.60  sack. 

Standard  flour,  1897,  $3.50  per  bbl. ; 
1910,  $6  per  bbl. 

So  widespread  and  bitter  have 
been  the  attacks  on  cold  storage 
that  the  American  Warehouse¬ 
men’s  Association,  which  includes 
thirty-two  cold  storage  and  re¬ 
frigerating  plants  in  various  parts 
of  the  country,  on  Wednesday 
issued  a  statement  endeavoring 
to  show  that  foodstuffs  were  not 
being  hoarded  in  the  cold  storage 
plants  and  that  no  attempts  were 
being  made  by  the  warehouse¬ 
men  to  conceal  the  quantities 
they  had  on  hand. 

The  association,  through  its 
secretary,  declared  that  the  but¬ 
ter  and  eggs  stored  in-  twenty  of 
the  cold  storage  plants  in  the  as¬ 
sociation  belonged  to  2,446  differ¬ 
ent  persons,  or  firms,  which  indi¬ 
cates  there  would  be  great  diffi¬ 
culty  in  cornering  those  products. 

The  statements  of  the  products 
in  storage  in  thirty  of  the  houses 
show  15,000,000  pounds  of  butter 
in  storage  February  1,  1910,  as 
against  23,000,000  pounds,  Feb¬ 
ruary  r,  1909.  There  are,  how¬ 
ever,  134,000  more  cases  of 
eggs  in  storage  this  year  than 
at  February  1,  1909.  There 

were  more  than  500,000  cases  of 
eggs  in  storage  January  1st,  and 
there  were  but  183,000  there  Feb¬ 
ruary  1st,  showing  that  more  than 
400,000  cases  were  taken  out  of 
storage  during  January. 


Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


“That’s  Good.” — It  seems  a  pe¬ 
culiar  title  for  the  opening  para¬ 
graph  of  this  week’s  talk,  but  I 
ike  it.  “That’s  good”  should  be 
on  the  point  of  your  tongue  con¬ 
tinually.  You  can  apply  it  a  hun¬ 
dred  times  a  day  and  it  will  save 
a  hundred  per  cent,  profit  on  the 
investment. 

* *  *  * 

Selling  Brooms.— The  first  thing 
to  forget  when  selling  brooms  is 
that  the  price  is  high.  You  and  I 
enow  it,  but  neither  of  us  can  help 


it.  A  25-cent  broom  is  out  of  the 
question.  So  talk  35  cents  for  a 
number  six  as  though  it  were  a 
regular  thing.  Stroke  it  up 
nicely,  show  the  number  of  bind¬ 
ing  strands.  Talk  about  the 
straightness  and  smoothness  of 
the  handle  and  the  absence  of 
coarseness  in  the  corn  itself. 
Handle  the  thing  as  though  it 
were  worth  five  dollars.  But 
don’t  let  her  dwell  on  the  “big 
price”  and  don’t  roast  the  broom 
trust.  Let  Congress  do  that.  She 
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ieeds  a  broom  and  if  you  don  t 
ell  her  some  other  fellow  will. 

*  *  * 

Cook  Book  Reading.— Do  you 

enow  that  it’s  a  good  scheme  to 
ead  up  the  Cook  Book  occasion- 
illy.  Along  with  different  liter¬ 
ature  that  I  keep  handy  on  the 
sitting  room  table  is  a  well-bound 
ook  book.  Why,  you  can  make 
yourself  an  “authority”  on  things. 
Take  canned  crab'meat  or  canned 
ihrimp  or  fresh  finnan  haddie 
even.  Lots  of  women  don’t  know 
how  to  prepare  them.  Isn’t  it 
nice  to  be  able  in  an  off-hand  way 
to  tell  them  all  about  their  prepa¬ 
ration,  even  though  you'd  make  a 
fearful  mess  of  the  practical  part 
of  it  yourself.  Whatever  line 
you’re  pushing  this  week,  take  ths 
pointer — look  up  the  Cook  Book 
and  act  wise.  It’s  a  wonderful 
help. 

*  *  * 

“Why  Should  1  Buy  Those 
Beans?” — Or  words  to  that  effect 
I  overheard  in  the  grocery  sales¬ 
room  of  a  New  York  department 
store  last  week.  The  salesman 
had  his  story  pat  and  I  was  sim¬ 
ply  delighted  to  listen  to  it.  He 
said  in  substance :  “These  beans 
are  in  the  first  place  the  genuine, 
hand-picked,  double  screened 
York  State  variety.  They're 
baked,  not  merely  boiled.  The 
baking  temperature  is  so  powerful 
and  so  effective  that  all  disagree¬ 
able  gases  are  removed.”  Any¬ 
way  he  went  on  talking  about 
that  can  of  beans  as  though  his 
reputation  as  a  salesman  de¬ 
pended  on  that  particular  sale. 

I  saw  him  write  the  order  for  six 
cans.  This  simply  goes  to  show 
the  importance  of  knowing  your 
goods — getting  a  full,  clear,  hon¬ 
est  understanding  of  the  thing 
you  have  to  sell — and  selling  it. 
Apparently  this  particular  cus¬ 
tomer  called  for  another  brand. 

*  *  * 

Don’t  Put  The  Nuts  Away. — Keep 
a  continual  show  of  mixed  nuts 
in  the  front  of  the  store  till  warm 
weather.  That  is,  if  you  had  a  lot 
left  over  from  the  holidays. 

*  *  * 

“Another  Brand.” — Substitution 
is  a  delicate  thing  to  dabble  with 
just  the  same.  It  doesn’t  do  to 
run  down  advertised  goods.  Men 
won’t  put  thousands  of  dollars’ 
worth  of  advertising  into  an  arti¬ 
cle  that  has  no  merit.  Keep  that 
in  mind.  But  if  the  boss  shows 
you  a  better  article  for  the  same 
money  or  less  even,  and  wants 


that  thing  pushed,  it’s  up  to  you 
to  push  it  just  in  the  way  the  de¬ 
partment  store  man  pushed  his 
beans — by  showing  his  reasons. 

*  *  * 

If  You’re  Well  Stocked  On  Raisins 

they  should  be  nicely  displayed, 
because  the  first  thing  you  know 
the  demand  will  stop.  This 
comes  when  the  weather  gets 
warm.  It’s  a  good  thing  for  you 
clerks  to  anticipate  these  things. 
This  anticipating  comes  from 
right  thinkingand  being  thorough¬ 
ly  interested  in  your  work.  1  he 
same  thing  applies  to  lemon  peel, 
orange  peel,  citron,  mincemeat, 
jar  figs  and  dates.  All  of  these 
should  be  sold  now  and  the  im¬ 
portant  thing  is  to  get  them  in 
broad,  bright,  attractive  display. 
*  *  * 

Use  The  Stormy  Weather.— In 

other  words,  get  after  the  people 
that  don’t  come  to  you.  If  I  were 
you  I’d  suggest  something  like 
this  to  the  boss:  “There’s  noth¬ 
ing  doing  in  the  store  to-day  on 
account  of  the  storm,  suppose  I 
get  out  and  pick  up  a  dozen  good 
orders  this  morning?”  Try  that, 
wet  days,  snowy  days,  windy 
days;  any  day  that’s  an  off  day. 


Small  Mackerel  Scarce  and 
Advancing. 


No.  4  Norways  in  Abnormally  Light 
Supply.  Show  an  Advance  of  at  Least 
Two  Dollars  Per  Barrel  in  Sixty  Days. 


The  unusual  scarcity  of  small 
mackerel,  particularly  No.  4s 
Norways,  is  beginning  to  attract 
attention.  The  percentage  of 
small  sizes  is  this  year  lower  than 
for  a  long  time  and  the  price  is 
higher. 

No.  4  Norway  mackerel  have 
advanced  from  $2  to  $3  per  bar¬ 
rel  within  the  last  sixty  days. 
The  parity  between  those  and 
the  larger  sizes  is  much  different 
from  usual.  For  instance,  about 
a  year  ago  No.  1  Norways  were 
quoted  at  $32  per  barrel  and  No. 
4s  at  $13.  To-day  an  average 
quotation  for  No.  is  is  $3 1  •  5°  an<^ 
for  No.  4s  $15.50. 

No.  4  is  always  a  favorite  size 
mackerel  because  the  number  of 
fish  in  a  barrel  run  from  400  to 
450.  They  can  be  profitably  sold 
at  5  cents  each  and  net  a  good 
profit.  The  percentage  of  sizes 
is  always  very  uncertain ;  it  is 
said  that  this  year’s  percentage  of 
No.  4s  is  hardly  25  per  cent,  of 
normal. 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

.Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don’t  sell 
ten  times  as  much  is  because  you  don’t 
talk  about  it. 

Buffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying-. 
The  kind  that  children  love— and  it’s 
good  for  them. 
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Chicago  Jobbers  Sign  Manufacturers’  Agreement.  Retai 
Druggists  Start  Campaign  Which  May  Inspire  Grocers. 
Chain  Store  Plan  Latest  Drug  Store  Idea.  Nearly  One 
Hundred  Retailers  Fined  for  Short  Weighing.  Various 
Items  of  New  York  Trade.  Market  Summary. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant." 


New  York,  Feb.  u,  1910. 

It  was  given  out  by  the  Ameri¬ 
can  Specialty  Manufacturers’  As¬ 
sociation  during  the  week  that  all 
of  the  Chicago  jobbers,  with  one  or 
two  exceptions,  have  signed  the 
agreement  of  the  American  Specialty 
Manufacturers’  Association,  which 
provides  for  the  guaranteeing  of 
orders  bearing  their  stamp  and  the 
prompt  execution  of  same  by  the 
jobbers. 

Over  a  year  ago,  when  the 
Specialty  Manufacturers’  Associa¬ 
tion  started  their  campaign  to  se¬ 
cure  the  jobbers’  signatures  to 
their  agreement,  the  Chicago  job¬ 
bers  took  it  up  as  an  Association 
matter  and  refused  at  that  time, 
and  have  until  now  refused  to  sign 
the  agreement. 

Mr.  J.  T.  Austin,  secretary  of 
the  American  Specialty  Manufac¬ 
turers’  Association,  has  been  in 
Chicago  for  the  past  three  weeks 
endeavoring  to  bring  about  co-op¬ 
eration  and  reciprocity  between  the 
manufacturers  and)  the  Chicago 
jobbers. 

*  *  * 

The  retail  druggists  who  are  now. 
facing  some  of  the  problems  which 
have  bothered  grocers,  cigar  deal¬ 
ers  and  other  merchants,  in  connec¬ 
tion  with  chain  stores,  are  starting 
what  promises  to  be  a  lively  contest. 
A  bill  has  been  introduced  at  Al¬ 
bany  by  Assemblyman  Joseph  which 
is  intended  to  prohibit  corporations 
from  conducting  a  retail  drug  store 
and  to  require  that  the  manager  of 
every  drug  store  shall  be  the  pro¬ 
prietor. 

This  action  follows  the  reports 
of  a  gigantic  combination  which  is 
to  adopt  the  methods  of  the  tobacco 
combine  in  getting  control  of  the 
trade,  or  perhaps  the  methods  of 
the  syndicate  which  owns  many  of 
the  retail  cigar  stores  in  this  state 
and  elsewhere.  But  the  bill  as  pro¬ 
posed  would  evidently  disturb  sev¬ 
eral  companies  which  are  already 
in  the  field  with  small  chains  of 
stores. 

For  years  the  retail  druggists 
have  been  building  up  an  organiza¬ 


tion,  so  it  is  presumed  that  they  are 
prepared  for  a  struggle.  In  one 
respect,  they  have  an  advantage  not 
possessed  by  either  the  grocers  or 
cigar  dealers  who  have  tried  in  the 
past  to  combat  chain  stores.  The 
drug-g-ist  is  in  this  and  other  states 
a  semi-professional  man  who  musi: 
pass  an  examination  in  pharmacy 
and  obtain  a  license  before  practic¬ 
ing.  Corporations  are  not  allowec 
to  practice  law  even  though  all  the 
members  are  lawyers.  So,  it  is 
argued  that  a  corporation  should 
not  practice  pharmacy,  an  occupa¬ 
tion  which  is  of  vital  importance  to 
the  public. 

It  is  known  to  the  druggists,  of 
course,  that  the  chain  stores  have 
not  been  doing  nearly  as  much 
harm  to  the  ordinary  dealers  in  the 
grocery  and  cigar  trades  as  was 
feared  by  many,  but  the  druggists 
wish  to  crush  the  enemy  at  the  be¬ 
ginning. 

*  *  * 

Another  big  batch  of  dealers 
accused  of  using  short  weights  has 
been  before  the  local  courts  this 
week.  Civil  Magistrate  John 
Hoyer  imposed  fines  on  eighty- four 
of  these  men  arraigned  before  him 
during  the  week.  The  defendants 
comprised  grocers,  butchers,  coal 
dealers,  fish  dealers,  bakers  and 
other  merchants,  the  majority  of 
them  doing  business  in  a  small  way. 

The  maximum  fine  of  $25  was 
imposed  on  forty-eight  offenders. 
Most  of  the  others  were  fined  $10. 
As  the  inspectors  from  the  Bu¬ 
reau  of  Weights  and  Measures 
could  prove  no  wilful  fraud,  no 
criminal  action  will  be  started. 

The  defendants  were  not  all 
arrested  recently.  Some  of  their 
cases  have  been  hanging  fire  for 
weeks  and  have  just  come  up  for 
trial.  The  Bureau  has  been  par¬ 
ticularly  active  of  late,  as  noted  be¬ 
fore  by  your  correspondent,  and 
several  other  court  calendars  have 
large  number  of  cases.  There 
are  105  cases  on  the  calendars  for 
February  11. 

“Many  of  these  men  did  not 
know  that  tilery  were  violating  the 
law,”  said  Herman  Stiefel,  assist¬ 
ant  corporation  counsel  who  is  in 


charge  of  the  prosecution,  “but 
they  must  be  taught  that  the  city 
government  will  not  tolerate  such 
swindling.” 

*  *  * 

The  National  Sugar  Refining 
Company  will  pay  to  the  Govern¬ 
ment  over  $600,000  for  duties  that 
were  not  paid  on  raw  sugar  im¬ 
ported  at  its  refineries,  according 
to  a  report  from  Washington  heard 
here.  The  shortage  in  duties  was 
admitted  some  months  ago  by  Jas. 
H.  Post,  president  of  the  company. 
The  shortage  was  then  estimated 
at  $200,000,  and  the  report  that 
three  times  this  sum  is  to  be  paid 
is  a  surprise  to  the  trade. 

*  *  * 

Coffee  dealers  in  New  York  are 
connecting  the  arrival  of  Colonel 
Guilherne  da  Silva  with  the  act 
passed  some  time  ago  by  the  gov¬ 
ernment  of  the  State  of  Minas 
Ceraes,  which  offers  a  premium 
to  coffee  growers  in  that  State  who 
enlarge  their  business  and  estab¬ 
lish  direct  connections  with  foreign 
countries.  This  legislation  also 
offers  a  reward  to  the  inventor  of 
any  machinery  of  value  in  the  cof¬ 
fee  trade. 

For  some  time  representatives  of 
the  coffee  interests  of  Minas  have 
)een  working  in  European  coun¬ 
tries  and  so  coffee  men  here  believe 
that  Colonel  da  Silva’s  visit  is  for 
the  purpose  of  establishing  busi¬ 
ness  connections  in  the  United 
States,  although  he  has  as  yet  made 
no  statement. 

*  *  * 

A  public  hearing  was  held  Wed¬ 
nesday  in  the  Aldermanic  Chamber 
on  a  proposed  ordinance  providing 
‘or  the  establishment  of  a  system 
to  record  all  cold  storage  provisions 
sold  within  the  city  limits.  Frank 
Dowling,  majority  leader  of  the 
Board  of  Aldermen,  is  the  author 
of  the  proposed  ordinance. 

The  measure  provides  that  all 
articles  of  food  when  placed  in  a 
cold  storage  plant  shall  be  ticketed 
or  tagged  with  the  date  on  which 
they  were  so  placed  and  that  when 
they  are  removed  a  record  shall 
also  be  made  on  the  tag.  It  is 
provided  that  these  tags  shall  be 
cept  in  full  view  until  the 
articles  are  disposed  of  in  order 
that  the  consumer  may  have  an 
opportunity  of  seeing  just  what 
sort  of  product  he  is  buying. 

The  ordinance  requires  also  that 
all  food  brought  into  the  city  from 
outside  its  limits  shall  be  ticketed 
.  ust  the  same  as  that  which  is 
placed  in  the  plants  of  the  city. 


At  the  annual  meeting  of  the 
Dried  Fruit  Association,  held  Tues¬ 
day,  the  retiring  president,  Wilt 
liam  L.  Juhring,  referred  in  his 
annual  address  to  the  death  last 
August  of  Francis  H.  Leggett,  who 
had  been  a  strong  supporter  of  the 
organization. 

Mr.  Juhring  expressed  satisfac¬ 
tion  with  the  form  of  “universal 
contract”  adopted  by  the  trade. 
He  advised  an  increase  in  the 
membership  of  the  arbitration  com¬ 
mittee  from  18  to  24.  As  there 
are  variations  in  the  cash  discounts 
on  spot  goods,  he  -advised  a  uni¬ 
form  discount  of  1  per  cent.  The 
association’s  pure  food  committee 
is  to  report  later  on  its  work. 

L.  B.  Parsons  was  elected  presi¬ 
dent  ;  Vice-president  William  Hills, 
Jr.,  and  Treasurer  E.  J.  James, 
were  re-elected. 

The  association  has  sixty-four 
active  and  five  associate  members. 
*  *  * 

John  C.  Juhring  was  unani¬ 
mously  elected  president  of  the 
wholesale  grocery  firm  of  Francis 
H.  Leggett  &  Company  at  a  special 
meeting  of  the  directors  held  last 
Friday.  Mr.  Juhring  began  his 
career  with  this  house  thirty-seven 
years  ago.  He  started  in  as  an 
office  boy,  later1  he  was  promoted 
to  the  office  of  cashier,  then  be¬ 
came  head  of  a  department. 
Some  years  ago  'he  was  elected 
vice-president  of  the  company. 

In  his  speech  of  acceptance,  Mr. 
Juhring  said  that  it  would  be  his 
aim  to  carry  out  the  policy  of  the 
former  officers  of  the  company  in 
furnishing  to  the  public  those  foods 
known  to  be  pure  and  wholesome. 
*  *  * 

United  States  Marshal  Henkel, 
with  two  inspectors  from  the  Pure 
Food  Department,  seized  300  cans 
of  liquid  eggs.  These  cans,  it  is 
said,  represented  80,000  eggs.  It 
is  said  that  the  eggs  had  been  held 
in  storage  so  long  that  they  were 
unmarketable  and  so  had  been  put 
through  the  process  which  made 
them  saleable  in  liquid  form.  The 
owners  of  the  eggs,  under  the  usual 
procedure,  wiH-  have  to  appear  in 
the  United  States  Court  and  if  the 
law  has  been  violated,  they  are  lia¬ 
ble  to  a  fine  and  possibly  imprison¬ 
ment. 

*  *  * 

The  Borden  Condensed  Milk 
Company,  through  its  vice-presi¬ 
dent,  S.  Frederick  Taylor,  has  noti¬ 
fied  the  public  that  there  is  little 
chance  of  that  company  reducing 
the  price  of  milk  from  nine  cents 
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o  eight  cents  for  some  time.  The 
rompany,  Mr.  Taylor  said,  has  been 
osing  money  for  the  past  two 
nonths  and  so  it  is  not  probable 
■  hat  it  will  reduce  the  price  in  the 
spring.  The  Borden  Company  is 
the  only  milk  company  in  New 
York  which  is  taking  this  stand,  as 
the  others  have  all  made  the  reduc¬ 
tion. 

*  *  * 

William  Gray,  formerly  secre¬ 
tary  of  the  National  Association  of 
Retail  Grocers,  died  last  week  at 
his  home  in  Brooklyn  in  his  73d 
year.  For  the  last  two  years  he 
had  been  agent  of  the  Brooklyn 
association.  A  large  number  of 
grocers  and  business  men  generally 
attended  the  funeral  on  Sunday. 

*  *  * 

The  high  regard  in  which  L.  J. 
Callanan,  the  veteran  grocer  of 
Vesey  street,  is  held  by  the'  trade, 
was  demonstrated  one  evening  last 
week  when  members  of  all  the 
local  associations  of  grocers  joined 
to  tendering  him  a  dinner  in  the 
Imperial,  Brooklyn.  Speeches  and 
songs  in  his  honor  made  the  even¬ 
ing  memorable. 

*  *  * 

Gilbert  Brothers  have  opened  a 
store  at  578  Rogers  avenue,  Brook¬ 
lyn.  The  new  store  is  located  in 
the  centre  of  one  of  the  finest  resi¬ 
dential  sections  of  Brooklyn. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  last  week  against  Joseph 
Volence,  a  retail  grocer  who  has 
tluee  stores,  one  at  Eighth  avenue 
and  114th  street,  another  at  Am- 
steidam  avenue  and  144th  street, 
and  the  third  at  Amsterdam  avenue 
and  147th  street.  The  petition  was 
filed  by  the  following  creditors : 
R.  C.  Williams  &  Co.,  $379 ;  Lewis 
DeGroff  &  Co.,  $500;  and  Robert 
R.  Lauckner,  $500.  It  is  alleged 
that  the  defendant  is  insolvent,  has 
made  preferential  payments  to  the 
amount  of  $2,000,  and  has  trans¬ 
ferred  merchandise  and  accounts 
valued  at  $2,000.  Thomas  D. 
Hewitt  was  appointed  receiver  by 
Judge  Holt.  The  assets  are  esti¬ 
mated  at  $5,000.  Liabilities  are 
estimated  at  $10,000.  He  has  been 
in  business  a  little  over  a  vear. 


Summarized  Market  Con¬ 
ditions. 


The  recent  valorization  sales 
have  filled  the  immediate  needs  o: 
the  large  roasters  and  as  the  coun¬ 
try  is  supplied  for  the  next  month 
at  least,  the  coffee  market  is  rather 


quiet.  The  demand  is  of  a  jobbing 

character.  Mild  coffees  are  not 
attracting  much  attention,  hold¬ 
ers  demanding  above  spot  parity. 

In  the  raw  sugar  market,  few 
sales  were  recorded,  holders  asking 
a  little  more  than  the  refiners  were 
willing  to  pay.  There  were  sev¬ 
eral  sales  recorded  of  Cuba  con- 
trifugal. 

Witdrawals  on  outstanding  con¬ 
tracts  for  refined  sugar  continued 
during  the  week,  but  little  new 
business  was  done.  Prices  are 
firm.  New  business  is  expected 
soon  as  the  country  will  be  in  need 
of  supplies. 

There  has  been  a  good  jobbing 
demand  for  grocery  grades  of 
molasses  this  week,  but  sales  were 
mostly  small,  the  jobbers  buying 
only  enough  for  actual  needs.  The 
supplies  are  moderate  and  prices 
well  maintained. 

The  demand  for  spices  continued 
this  week,  and  although  prices  have 
not  changed,  it  is  said,  that  if  the 
present  demand  continues,  a  raise 
will  soon  follow.  Certain  grades 
of  red  pepper  and  mace  are  scarce. 
Ginger  is  firm ;  cables  noting  prices 
ar  higher  than  the  New  Yrork  quo¬ 
tations  on  African  and  Cochin 
kinds,  give  the  market  a  firm 
undertone. 

The  stock  of  rice  here  is  being 
materially  reduced  by  the  large  job¬ 
bing  demand.  Although  the  sales  are 
mostly  in  small  lots,  they  are  large 
enough  to  absorb  all  arrivals  and 
necessitate  removals  from  the  store 
stocks.  Prices  are  firm. 

Butter  is  still  declining  in  price, 
the  receipts  being  even  larger  than 
expected.  The  quality  of  the  late 
shipments,  however,  is  generally  ir 
regular.  Marks  that  are  generally 
fancy  are  now  being  rated  as  firsts 
Process  butter  fell  one  cent. 
There  is  not  much  demand  for  the 
product. 

Fresh  eggs  went  up  a  little  dur¬ 
ing  the  latter  part  of  this  week; 
although  the  receipts  are  large  the 
demand  seems  to  absorb  them 
without  trouble.  The  best  grades 
are  now  selling  at  34  to  36 
cents.  Storage  eggs  are  still  slid¬ 
ing  down.  They  reached  23  to 
2314  cents  this  week.  This  is  a 
fall  of  two  cents  in  the  past  week. 
Holders  of  these  eggs  are  anxious 
to  sell,  but  there  is  little  demand. 

The  canned  goods  market  is 
rather  slow  this  week,  many  of  the 
dealers  attending  the  convention. 
In  canned  vegetables,  corn  is  in 
good  demand,  especially  southern 
varieties.  Tomatoes  are  firm  as 


Barking  at  the  Moon  is 
“DOG-ON”  Foolishness. 


bark  or  growl 
■L*011  1  at  high  Prices 
if  you  buy  from  Credit 
Houses. 

TlfYr^t  “d°&”  the  trav- 
JJU11  b  eiing  salesmen 

with  our  quotations.  Ifj 
our  prices  are  lower,  give 
us  the  business. 

Tlnn’*  expect  to  g  e  t 

JJUI1  b  CAS H  prices 

fromCreditHouses.  Itisn’t 
fair  to  either  them  or  us. 

Buy  for  CASH  from  the 
Original  Cash  House 
B.  &  P. 


Send  us  a  trial  order  this  week 


Sunnyside  Catsup,  14  oz.,  screw  top  bottle,  2  doz.  .  per doz.,  10.82# 

5  or  10-case  lots . per  doz.,  .80 

Packed  entirely  without  preservatives  of  any  kind,  and 
the  lowest  price  ever  made  on  this  popular  brand  of  catsup. 

Barker’s  Horse  and  Cattle  Powder,  #-gro.  boxes  .  per  gro.,  13.30 
Sour  Krout,  Gibb’s  Bullhead  Brand,  No.  3  cans, 

2  doz . per  doz.,  .78#  I 

6  or  10-case  lots . per  doz.,  .70 

Horseshoe  Salmon,  No.  1  tall  oans,  4  doz . per  doz.,  1.66 

Positively  no  orders  for  Horseshoe  Salmon  accepted  from 
other  wholesale  grocers,  and  not  over  ten  (10)  cases  to  any 
one  buyer. 

Lanterns,  Pauli’s  Leader,  No.  O,  tubular,  extra 
large  fount,  crank  lift,  one  piece  tube,  lock 
burners,  wick,  globe  and  all  complete,  1  dozen 
in  oase . P©r  doz.,  3.66 

A  great  bargain  in  lanterns. 

Tomatoes,  Peerless,  Fancy  Jerseys,  No.  3  large 

sanitary  cans,  fancy  wrapper  labels,  2  doz.  .  .per  doz.,  .87# 
6  or  10-case  lots . .  doz.,  .86 

Van  Camp’s  Milk,  tall,  4  doz . per  case,  3.46 

family  size,  4  doz . per  case,  2.86 

baby  size,  6  doz . per  case,  2.46 

Raisins,  Maltese  Cross  Brand,  fanoy,  new,  seeded, 

.  per  lb.,  .06# 

6  or  10-box  lots . .per  lb.,  .06# 

Elegant  quality  and  very  much  lower  than  others  will 
ask  you  for  like  quality  goods. 

Rice,  extra  fancy  head,  whole  bean,  white,  clean 

and  flinty,  100-lb.  bags . per  lb.,  .06 

6  or  10  bag  lots . .  l©-.  -06# 

Apricots,  fancy  Moorpark  Slabs,  60-lb.  boxes  .  .  •  per  lb.,  .1 1 

6  or  10  box  lots . .  ll}»  -10# 

Onion  Sets,  finest  quality,  small,  yellow,  1  bus.  lots  per  bus.,  2.1  6 

Finest  quality,  white,  1  bus.  lots . per  bus.,  3.06 

6  or  10  bus.  lots,  either  kind  or  assorted,  6c.  per  bus.  lees. 

Mackerel,  No.  1,  Norways,  Fancy  white  fat  fish, 

about  180  to  190  fish  to  the  barrel . per  bbl.,  28.60 

No.  2  Norways,  fancy  white  fat  fish,  about  230 

to  260  fish  to  the  barrel . per  bbl.,  21.76 

Cheese,  Cream  Ridge  Brand,  fancy  New  York  State, 

full  cream,  Sept.,  boxes  about  40  to  46  lbs.  .  .  per  lb.,  .17# 

6  or  10  box  lots . . Per  B>.,  .17# 

Peaches  Field  Brand,  Choice  New  Muirs, 26-lb.  bxs,  per  lb.,  .07# 

6  or  10  box  lots .  .....  .  per  lb.,  .07 

Bright,  meaty  fruit  and  straight  muirs,  and  an  elegant  Peach  bargain. 

Codfish,  large  bank,  skin  on,  60-lb.  bundles  .  .  .  .per  lb.,  -06# 

Medium  bank,  skin  on,  60-lb.  bundles . per  lb.,  .04# 

Superior  Oolong  Tea,  black,  #  chests  about  46  lbs.,  per  lb.,  .1 6 
Cranberries,  Jerseys,  full  bus.  crates,  good  size, 

good  color  and  good  quality . .perorate,  .76 

You  can  sell  them  6  quarts  for  25  cents  with  a  good  margin. 

These  Prices  for  This  Week  Only— Feb.  i4th  to  Feb.  19th,  inclusive. 

WRITE  FOR  THE  “CASH  GROCER,”  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31 , 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHAtit" 


16 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


the  stock  is  low  and  holders  expect 
that  buyers  will  be  forced  into  the 
market  next  week  to  replenish  their 
stock.  Packers  are  holding  at  out¬ 
side  prices  on  good  grades,  while 
the  jobbers  are  holding  off  for  con¬ 
cessions,  so  no  business  is 
done  in  these  grades. 

Southern  fruits  are  in  good  de¬ 
mand  in  the  canned  fruit  market, 
many  sales  being  reported.  Fancy 
stock  gallon  apples  are  in  demand, 


being 


being 


but  other  grades  of  apples  are 
neglected.  The  recent  activity  in 
peaches  has  come  to  an  end. 

Small  lots  of  pink  salmon  are 
sold  at  high  prices.  No 
large  offerings  are  made.  R 
Alaska  is  firm,  the  supplies  being 
short.  Domestic  sardines  are  in 
good  demand,  although  sales  are 
mostly  in  small  lots  for  immediate 
needs. 

Fred.  A.  McGill. 


What  Wholesale  and  Retail  Food  Prices 
Have  Done  in  the  Last  Ten  Years 


The  Government’s  Figures  Covering  Forty-five  Food  Products 
Show  Large  Wholesale  Increases  Except  Seven  in  Articles. 
Retail  Prices  Show  Only  One  Exception  to  the  General 
Increase.  General  Food  Cost  Has  Increased  21.2  Per 
Cent,  in  the  Ten  Years. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  obtained  dur¬ 
ing  the  week,  through  its  Wash¬ 
ington  correspondent,  a  copy  of 
the  report  made  to  the  Senate  a 
few  days  ago  by  the  Department 
of  Commerce  and  Labor,  cover¬ 
ing  the  increase  in  both  the 
wholesale  and  retail  prices  of  food 
products  during  the  ten  years 
from  1899  1°  1908.  The  figures, 
which  are  presented  below,  show 


that  with  very  few  exceptions 
everything  in  the  staple  line  has 
increased,  both  at  wholesale  and 
retail. 

The  following  tables  show  the 
course  of  the  wholesale  prices  of 
the  foods  named  during  the  ten 
years  covered.  Each  product  is 
started  with  a  quotation  of  100, 
so  that  the  fluctuation  can  be 
clearly  seen.  In  most  cases  it  is 
extremely  radical : — 


Year  Be?.ns’ 

medium, 

choice. 

^99  .  100.0 

1900  .  144.4 

1901  .  150.9 

J902  .  132.2 

1903  .  I55.7 

!904  .  138.4 

1905  .  148.0 

1906  .  130.8 

*907  •  . 122.3 

I9°8  .  159-7 


—  Bread 
Home- 

' - 

-  Butter  — 
Creamery 

Cheese 

Wash- 

made 

Vienna  Creamery  extra 

Dairy 

New 

ington 

(New 

(New 

Elgin 

(New 

New 

York 

market. 

York 

York 

(Elgin 

York 

York 

full 

market.)  market.)  market.)  market.)  State. 

cream. 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

105.0 

105.6 

107.6 

105.0 

100.0 

100.0 

100.0 

ior.9 

101.8 

102.2 

94.0 

100.0 

100.0 

100.0 

116.3 

116.7 

1179 

104.8 

100.0 

100.0 

100.0 

III.O 

1 10.4 

109.4 

II3-2 

101.9 

109.4 

104.0 

105.0 

103.0 

100.2 

94.8 

100.0 

117.5 

112.4 

117.1 

117.1 

1 19. 1 

112.8 

100.0 

1 17-5 

1 12.4 

118.5 

117.1 

118.3 

1 22. 1 

100.0 

1 17-5 

1 12.4 

i33-i 

I33-I 

135-9 

131-6 

100.0 

125.1 

1 16.0 

129.8 

127-5 

124.6 

126.9 

■  Crackers  - 


Year  Co«ee, 

No.  7. 

x899 .  100.0 

I9°o  .  136.1 

J9oi  . 107.0 

1902  .  97,0 

1903  .  92.6 

j904  .  129.6 

1905  .  137.8 

j9o6 .  134.3 

1907  .  108.9 

1908  .  103.9 

/ —  — 

Year  Buck- 

wheat. 

x899 .  100.0 

I9°o .  91.5 

1901  .  91.6 

1902  .  97.2 

X9®3  .  100.9 

!904  .  101.4 

J9°5 .  95.2 

19°6  .  97.1 

1907  .  1 1 1.8 

190S  .  131.8 


Eggs, 


—  Fish,  cured  - 


Butter. 

new- 

Cod, 

Mack¬ 

Soda. 

laid, 

dry. 

Herring. 

erel, 

salmon 

a 

fancy, 

bank. 

large. 

canned. 

near  by. 

large. 

No.  3s. 

100.0 

100.0 

100.0 

100.0 

500.0 

100.0 

100.0 

105.2 

I0I.8 

99.1 

103.2 

IOI.I 

91. 1 

115.8 

112.3 

105.6 

105.0 

Il6.5 

99-0 

71.0 

1 12.0 

1 12.3 

105.6 

120.8 

99.1 

97-5 

90.2 

105.6 

IO6.3 

97-5 

121.3 

II4.I 

1 13-9 

1 14-5 

106.0 

I08.8 

99.2 

132.9 

I4I-7 

108.4 

95-1 

112.8 

I25.I 

103.0 

136.0 

143-9 

1 19-3 

9i-3 

1x1.5 

126.3 

98.0 

131.1 

148.0 

126.1 

97.0 

1 10. 1 

1 26.3 

98.0 

1390 

1507 

122.3 

9i-3 

109.1 

126.3 

98.0 

139-8 

142. 1 

120.2 

74-5 

125.6 

Flour  — 


Rye. 


100.0 
IO3.9 
100-7 
IO4.4 
95-5 
I3I-9 
135-5 
1 16.6 
139-5 
143-7 


Wheat,  Wheat, 
spring  winter 
patents,  straights. 

JOO.O  100.0 


Apples, 

evapo¬ 

rated, 

choice. 


-  Fruit,  dried 


,  Prunes,Raisins, 

Currants, Califor-  Califor- 
in  bar-  nia,  in  nia.Lon- 
boxes.don,layer 


101.8 

IOI.O 

100.9 
114.8 
142.6 

1437 

1 13.3 

129.3 

143-6 


99.0 

97-7 

103. 1 

106.1 
142.6 
1.34-2 

106.8 

117.8 

126.8 


100.0 

70.8 

81.6 

105.9 

70.3 

69.4 

80.4 
112.6 

97-0 

99-3 


rels. 

100.0 

153-2 

176.9 

105.1 

101.3 

103.8 

104-3 

130.6 

149.6 

129.6 


100.0 

92.3 

.92.9 

97-5 

85.1 
81.6 

81.2 

1 14.4 

104.9 

105.9 


100.0 

118.5 
1 12.4 
I3I-3 

112.6 
1 14.9 

92.5 

124.7 

126.8 
141.1 


Year 


X^99  .  100.0 

I900  .  109.7 

x90i  .  121.3 

1902  .  160.7 

I9°3  •  . .  135.7 

:904  .  132. 1 

J905  .  130.9 

X9°6  .  149-5 

1907  .  166.7 

1908  .  194,8 


r—  Meal,  corn 

Lard, 

Glucose,  prime.  Fine 
contract,  white. 


100.0 
1 24. 1 
159-2 
190.5 

157-8 

131-5 

134-0 

159-5 

165-5 

163-3 


100.0 

105.9 

125.4 

160.7 

135-8 

140.3 

138.7 

132.6 

142.2 

169.0 


Fine 

yellow. 

100.0 

106.8 
128.1 

164.5 

137-8 

143-8 

142.9 


, - Meat,  beef - 

Fresh,  Salt,  Salt,  Meat, 
native  extra  hams,  mutton, 
sides,  mess,  western,  dressed] 


100.0 

96.3 

94-3 

Il6.3 

93-9 

98.0 

96.0 


100.0 

105.0 

100.3 

126.9 
97-6 
94-4 

107.9 


100.0 

90.9 

89.6 

93-9 

93-3 

98.3 

96.8 


100.0 

102.2 

94-9 

103.8 

I04-7 

109.4 

120.8 


■  Meat,  pork  - 


Year 


Bacon,  Bacon, 
short  short  Hams, 

clear  rib  smoked, 

sides.  sides. 


Mess 

salt. 


x899  .  100.0 

1900  .  128.9 

1901  .  152.8 

1902  .  184.0 

1903  .  164.5 

1904  .  132.9 

J905  .  137.2 

1906  .  161.6 

1907  .  163.5 

1908  .  154.5 


100.0 

131-0 

155-7 

187.4 

168.0 

135-6 

140.3 

164.7 

164.6 

155-8 


100.0 
hi. 1 
116.4 
131-2 
137-7 

1 16. 1 
1 13-3 
133-8 

141.2 
121.9 


100.0 

133-9 

167.1 
192.0 

178.2 

150.2 
154-3 
187.4 
188.0 
171.O 


136.2 

93-4 

95-2 

94-9 

128.0 

146.4 

105.9 

1057 

114.6 

123.0 

1 74. 1 

1 1 1.8 

I4I-9 

122.0 

121.4 

Molas¬ 

Soda, 

ses 

bicar¬ 

New 

Rice, 

bonate 

Milk, 

Orleans 

domes¬ 

Salt, 

of 

fresh. 

open 

tic. 

Ameri¬ 

Ameri¬ 

kettle. 

choice. 

can. 

can. 

100.0 

100.0 

100.0 

100.0 

100.0 

108.4 

135.4 

90.3 

157-2 

155-2 

103.5 

107-3 

90.3 

134-5 

91.4 

113-8 

103.2 

92.1 

99-9 

92.3 

113-8 

100.5 

93-3 

96.5 

1 10.2 

108.7 

96.3 

72.6 

I2I.0 

in. 1 

1 14.2 

91.6 

68.7 

1 18.6 

hi. 1 

1 19.0 

96.4 

78.1 

1 12.2 

hi. 1 

132.5 

IIS-9 

88.0 

I24.6 

in. 1 

130.0 

100.7 

102.8 

123-3 

93-9 

—  Sugar  -- 


-Vegetables,- 


Year 

Spices, 

8,° 

Tea, 

pepper, 

Starch, 

fair 

96°  • 

For- 

Singa- 

pure 

refin- 

Centrif- 

Granu- 

mosa, 

Onions. 

toes. 

pore. 

corn. 

ing. 

ugal. 

lated. 

fine. 

white. 

1899 . 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

1900 . 

.  115-6 

100.0 

103.3 

IO3.4 

108.3 

95-5 

75-3 

89.6 

1901 . 

.  1157 

94.1 

89.8 

91-3 

102.5 

914 

108.6 

135-2 

1902 . 

88.0 

774 

80.1 

90.4 

967 

113.1 

142.8 

1903 . 

.  US-4 

101.4 

82.3 

84.1 

94.2 

737 

1 10.7 

125.8 

1904 . 

1050 

88.5 

89.9 

96.9 

88.4 

1 10.3 

175-0 

1905 . 

.  109.0 

1 10.4 

94-3 

96.8 

106.7 

85.8 

100.5 

965 

1906 . 

.  101.9 

1 15-5 

81.2 

83-4 

91.7 

75-4 

102. 1 

131-2 

1907 . 

.  89.0 

1 20. 1 

82.9 

84.9 

94.4 

73-8 

108.6 

1177 

1908 . 

.  64.1 

1 15.0 

90.9 

91.9 

100.3 

68.4 

1097 

170.6 

Vine- 

gar, 

cider. 

Mon¬ 

arch. 


100.0 

96.4 

94-6 

100.6 

92.9 

94-6 

1 04. 1 

121.4 

123.2 
1316 


These  figures  show  that  except¬ 
ing  soda  crackers,  No.  3  mackerel, 
evaporated  apples,  bicarbonate  of 
soda,  pepper,  sugar  and  Formosa 
tea  every  article  named  in  these 
tables,  forty-five  in  all,  closed  the 
ten-year  period  higher  than  it 
entered  it.  Sometimes  a  great 
deal  higher,  the  greatest  increase 
in  pork,  which  nearly 


being 


doubled  itself,  with  lard  a  close 
second.  Glucose,  a  collateral  food 
product,  at  least,  increased  94.8 
per  cent,  in  the  ten  years. 

The  report  also  contains  com¬ 
pilations  of  the  fluctuation  in  re¬ 
tail  prices  during  the  same  period 
of  substantially  the  same  list  of 
proucts.  These  tables  are  here 
reproduced : — 


Apples 

Beans, 

Beef, 

Beef, 

Year 

evapo 

fresh, 

fresh, 

rated. 

dry. 

roasts. 

steaks. 

1899 . 

100.0 

100.0 

100.0 

1900 . 

•  957 

1 10.3 

102.7 

102.4 

1901  . 

•  97-3 

1 14.2 

106.8 

106.8 

1902 . 

.  104.9 

1 17.2 

1144 

1 14. 1 

1903 . 

.  101.3 

118.5 

109. 1 

108.7 

1904 . 

•  997 

1 17.2 

108.8 

109. 1 

1905 . 

.  106.5 

1 16.6 

108.2 

108.7 

1906 . 

II5-5 

1 1 1.6 

1 12. 1 

1907 . 

•  125.2 

1 19.2 

1 14.9 

1 16. 1 

Corn 

Fish, 

Fish, 

meal. 

Eggs. 

fresh. 

salt. 

1899 . 

.  100.0 

100.0 

100.0 

100.0 

1900 . 

98.8 

100.2 

98.9 

1901 . 

104.5 

101.2 

100-7 

1902 . 

.  124.9 

117.8 

104.8 

102.6 

1903 . 

123-9 

107. 1 

108.2 

1904 . 

.  127.8 

1295 

1077 

II 1-5 

1905 . 

.  128.5 

130.2 

109.7 

113.6 

1906 . 

•  129.5 

1327 

1 16.0 

1 16.6 

1907 . 

•  1384 

136.2 

120.4 

121.4 

Pork, 

Fork, 

salt, 

Pork, 

Pota- 

salt, 

dry  or 

salt, 

toes. 

bacon. 

pickled. 

ham. 

Irish. 

1899 . 

100.0 

100.0 

100.0 

1900 . 

.  106.6 

105.8 

106. 1 

97-3 

1901 . 

.  117.6 

1154 

hi. 1 

121.5 

1902 . 

.  131-8 

130.2 

120.4 

121.7 

1903 . 

•  135-9 

126.7 

122.3 

n9-5 

1904  .• . 

•  1340 

1236 

1 19.4 

126.2 

1905  . 

•  134-9 

123.8 

1 19  5 

1 14.7 

1906 . 

.  146.2 

1345 

128.2 

1 19.0 

1907 . 

•  152.9 

1387 

1318 

125.5 

Beef, 

Bread, 

Butter. 

Cheese. 

Chick¬ 

Coffee. 

salt. 

wheat. 

ens. 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.5 

IOO.  I 

103.8 

IOI.5 

99-0 

100-7 

102.8 

99.8 

105.6 

100.9 

IOI.2 

100.2 

1 12.4 

99.8 

1 14. 1 

IO4.8 

1 1 1.2 

99-0 

1054 

100.6 

1134 

106.8 

I16.4 

98.7 

IO4.9 

104.3 

1 1 1.6 

IO4.9 

1 18.6 

IOI.4 

IO4.6 

104.9 

1154 

108.3 

I2I-4 

1034 

1074 

102.7 

121.0 

112.8 

126.8 

IO4.6 

1 10.6 

104.9 

130.6 

120-3 

129. 1 

105.0 

Flour, 

Milk, 

Molas¬ 

Mut¬ 

Pork, 

wheat. 

Lard. 

fresh. 

ses. 

ton. 

fresh. 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

997 

107.5 

IOI.O 

I04. 1 

102-9 

1059 

99-8 

121.6 

102.2 

IO3.2 

106.2 

1X5-9 

100.3 

138.3 

IO4.4 

IO4.O 

1 1 1.8 

126.2 

107.0 

130.5 

107.0 

1057 

1097 

124.9 

126.7 

120.8 

107.5 

105.9 

1 1 1.2 

121.9 

126.7 

120. 1 

108.2 

106.3 

II4.8 

124-5 

1 14-3 

I3I-8 

1 10. 1 

107.2 

121.0 

1354 

124.4 

138.2 

1 18. 1 

1097 

126.8 

1 40. 1 

Vine¬ 

Prunes. 

Rice. 

Sugar. 

Tea. 

Veal. 

gar. 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

97-5 

100.0 

103.1 

IOI.I 

I0I.2 

100.2 

97.1 

IOI.I 

I0I.3 

102.2 

IO4.9 

100.6 

98.O 

IOI.I 

94-4 

102.7 

III. I 

101.2 

94.2 

I0I-5 

94-5 

I0I-5 

1 10.8 

100.8 

93-5 

99.2 

100.2 

IOI.3 

1 1 1.4 

100.6 

95-7 

100.2 

101.3 

I0I.2 

1X3-5 

102.0 

100.0 

103.2 

96.6 

IOI.I 

1 18.8 

104.4 

103.9 

106.0 

97-9 

100-9 

120.5 

106.3 
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In  these  tables  the  retail  price 
of  sugar  appears  less  at  the  end 
of  ten  years  than  it  was  at  the  be¬ 
ginning,  but  outside  of  this  every 
retail  price  was  higher  when  the 
ten  years  closed.  In  several 
cases,  however,  it  will  be  noted 
that  the  articles  on  which  the 
wholesale  price  was  lower  at  the 
end  of  the  ten  years  are  not 
quoted  at  all  in  the  retail  tables, 
at.  least  not  in  the  same  way. 

There  is  also  an  interesting 
comparison  showing  the  relative 
cost  of  all  the  food  consumed  in 
the  average  family  during  each 
of  the  ten  years  from  1899  to 
1908.  The  quotation  starts  at 
1899  with  a  quotation  of  100,  and 
runs  through  the  ten  years  as  fol¬ 
lows :  1900,  101.6;  1901)  lo5-7 ; 
1902,  1 1 1. 5;  1903,  1 10.9;  1904, 
1 12.3;  1905,  1 13.0;  1906,  116.3; 
1907,  121.2.  Thus  at  the  close 
food  was  costing  nearly  a  fourth 
more  than  ten  years  ago,  and  was 
higher  than  at  any  other  time  dur¬ 
ing  that  period.  Wages,  however, 
as  shown  by  another  table,  in 
creased  from  100.00  in  1899  to 
126.3  *n  I9°7- 


AMONG  THE  TRADE. 

There  has  been  and  is  being  a 
considerable  advance  in  soaps, 
particularly  oleines,  on  account, 
manufacturers  say,  of  large  in 
creases  in  the  cost  of  raw  ma¬ 
terial.  Some  varieties  of  soap 
are  now  at  their  highest  point  for 
years. 


During  the  past  week  a  candy 
show  has  been  in  progress  in  the 
Third  Regiment  Armory,  Broat 
above  Wharton  streets,  under  the 
auspices  of  the  local  Confection¬ 
ers’  Association.  The  object  was 
to  bring  candy  to  the  front  anc 
give  the  public  a  chance  to  get 
acquainted  with  its  manufactur 
ing  methods.  The  exhibits  were 
extremely  unique  in  some  cases 
and  the  attendance  very  fair 
The  most  notable  displays  were 
made  by  the  Croft  &  Allen  Co. 
the  Lowney  Chocolate  Co.,  ot 
Boston  ;  the  Freihofer  Baking  Co 
Henry  H.  Ottens  Manufacturing 
Co.,  of  Philadelphia;  E.  Green 
field’s  Sons  &  Co.  and  Henry 
Heide. 

The  great  Electrical  Exhibition 
to  be  held  in  this  city  from  Feb 
ruary  14th  to  26th  is  the  first  o: 
its  kind  that  has  been  held  here 
and  will  probably  be  the  most 


complete  and  comprehensive  ex¬ 
hibition  ever  held  in  this  country. 
The  exhibitors  include  all  of  the 
electric  public  service  corpora¬ 
tions  in  this  city,  the  City  Elec¬ 
trical  Bureau,  the  University  of 
ennsylvania,  the  principal  elec-  j 
trical  contractors  and  dealers  in 
r’hiladelphia,  and  the  leading 
electrical  manufacturers  in  the 
country.  The  exhibits  will  be  of 
an  historical,  scientific,  educa¬ 
tional  and  commercial  nature,  and 
will  embrace  to  some  degree  al¬ 
most  every  electrical  application 
in  use  to-day.  The  wireless  tele¬ 
graph  and  telephone  will  be  seen 
commercial  operation,  and 
wireless  messages  may  be  sent 
directly  from  the  exhibition  hall. 
The  Philadelphia  Electric  Co. 
will  occupy  the  centre  section  of 
the  hall  with  an  exhibition  show¬ 
ing  the  development  of  their  busi¬ 
ness,  some  of  the  apparatus  used, 
and  will  also  have  a  rest  room 
or  the  entertainment  of  their 
customers  and  guests.  The  many 
other  exhibitors  will  show  in  one 
orm  or  another  as  many  of  the 
electrical  applications  for  com¬ 
mercial  and  domestic  use  as  it  will 
je  possible  to  place  in  the  hall, 
the  electrical  apparatus  for  heat¬ 
ing  or  for  refrigerating,  for  boil¬ 
ing  water  or  freezing  it,  for  heat¬ 
ing  the  room  or  cooling  it,  elec¬ 
trical  apparatus  for  purifying 
water  and  air,  apparatus  for  use 
in  the  sick  room  and  that  used  in 
the  art  of  healing  or  preventing 
disease,  for  cleaning  the  home, 
hotel  or  factory  and  for  washing, 
ironing  and  drying  clothes, 
motors  for  operating  sewing  ma¬ 
chines  or  entire  mills,  and  many 
other  devices  too  numerous  to 
mention. 


Thomas  Roberts,  head  of  the 
firm  of  Thomas  Roberts  &  Co., 
accompanied  by  his  wife,  left  on 
Saturday  last  on  a  trip  to  Egypt 
and  the  Holy  Land. 


DURING  LENT 

you  will  need  all  kinds  of  Imported  Cheese,  Fancy 
Groceries  and  Delicatessen. 

It  will  pay  you  to  send  your  orders  to  me,  as  I  am 
•  the  largest  importer  in  Philadelphia  of  Emmenthaler, 
Roquefort,  Camembert  and  all  other  Fancy  Cheese; 
besides  carrying  a  complete  line  of  Delicatessen  and 
Fancy  Groceries. 

My  prices  are  the  lowest  and  my  quality  the 
highest. 

Send  me  a  sample  order. 

Carl  Wilde,  357  N.  Second  St.,  Phila. 


Glass  Jar  Novelties. 

New  Haven,  Conn.,  Feb.  4,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly  let 
me  know  by  return  mail  the 
names  of  firms  making  glass  jars 
or  novelties  in  glass  jars  to  con¬ 
tain  about  38  or  40  fluid  ounces. 

Thanking  you  in  advance  for 
all  information  you  may  send  me, 
I  remain,  Yours  truly, 

Frederick  F.  Hunter. 

W.  W.  Woodnutt,  1337  Arch 
street,  Philadelphia. 


PUSH  the  RIGHT  MACARONI 

Recommending  WOODCOCK  MACARONI  to  your  customers  is 
sure  to  result  in  an  increased  macaroni  trade  for  you,  because  its 
flavor  and  quality  are  sure  to  please  all  who  try  it  and  cause  them 
to  buy  it  regularly.  Ordinary  macaroni  is  “only  macaroni” — 
Woodcock  is  something  entirely  superior. 

WOODCOCK  MACARONI  COMPANY  ■  Rochester,  N.  Y. 


YOU  CAN  GET 

BlttersPuieToniatoGatsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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LEGAL  DEPARTMENT 

M - - - 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  “  Grocery  World  and  General  Merchant/' 


XXXVII _ The  Seller’s  Remedy  When  the  Buyer  of 

Merchandise,  Under  Contract,  Defaults. 


It  was  my  intention  to  discuss 
in  this  article  the  remedy  of  both 
the  buyer  and  the  seller  in  case 
the  other  party  to  a  contract  for 
the  sale  of  merchandise  defaulted. 
I  find,  however,  that  I  shall  have 
space  only  to  consider  the  remedy 
of  the  seller,  leaving  the  buyer’s 
remedy,  in  case  of  the  seller’s  de¬ 
fault,  to  be  disposed  of  in  the  next 
article. 

Where  a  contract  for  the  pur¬ 
chase  and  sale  of  merchandise  has 
been  entered  into,  and  the  buyer 
refuses  to  take  the  goods,  the 
remedy  of  the  seller  depends  to  a 
great  extent  upon  whether  the 
title  of  the  merchandise  has 
passed  to  the  buyer.  If  it  has  he 
has  a  much  more  satisfactory 
remedy — in  most  jurisdictions — 
than  where  the  title  has  not 
passed. 

In  States  which  have  taken  the 
fairest  view  of  the  subject,  the 
seller  who  is  still  in  possession  of 
the  goods  has  a  choice  of  three 
remedies:  I,  he  can  treat  the 
goods  as  belonging  to  the  buyer, 
in  spite  of  the  latter’s  refusal  to 
accept  them,  and  sue  for  the  full 
purchase  price;  2,  he  can  treat 
the  goods  as  his  own  and  sue  for 
the  difference  between  the  market 
value  at  the  time  the  buyer  de¬ 
faulted,  and  the  price  the  buyer 
was  to  pay ;  or  3,  he  can  resell 
the  goods  for  the  buyer’s  account, 
pocket  the  proceeds,  and  sue  for 
the  difference  between  what  he 
got  and  what  the  buyer  was  to 
have  paid  him.  This  whether 
title  had  passed  or  not. 

This  is  the  fairest — in  fact,  the 
ideal — attitude  to  take,  but  it  is 
by  no  means  the  rule  in  all  States. 
There  are  cases  in  the  following 
States  which  adopt  this  rule: 
Illinois,  Iowa,  Kentucky,  Massa¬ 
chusetts,  Mississippi,  Minnesota, 
Missouri,  Nebraska,  New  York, 
New  Jersey,  Ohio,  Pennsylvania 
and  South  Dakota.  Even  in 


these  States  however,  this  is  not 
the  universal  rule,  for  the  appli¬ 
cation  of  it  is  in  many  cases  con¬ 
fined  to  cases  where  the  goods 
have  been  specially  manufactured 
for  the  buyer  and  are  thrown 
back  on  the  sellers’  hands  perhaps 
without  a  market. 

The  States  which  do  not  adopt 
the  rule  above  set  forth  adopt  a 
much  narrower  one.  They  es¬ 
tablish  as  the  criterion  the  ques¬ 
tion  whether  the  title  has  passed 
to  the  buyer  or  not.  If  it  has, 
then  the  seller’s  remedy  is  as  I 
have  stated  it  above.  If  it  has 
not,  the  seller  is  confined  to  an 
action  for  the  difference  between 
the  price  the  buyer  would  have 
paid  and  the  market  price  at  the 
time  the  buyer  defaulted.  In 
cases  where  the  market  price  is 
the  same,  this  is  obviously  no 
remedy  at  all,  for  although  the 
seller  has  lost  the  profit  of  the 
sale,  he  has  not  lost  the  only  sort 
of  damage  the  laAv  allows  him  to 
collect,  because  the  goods  are  still 
worth  as  much  as  the  buyer  was 
to  have  paid.  Where  the  goods 
for  any  reason  have  no  ascertain¬ 
able  market  value,  the  seller  can 
then  recover  a  sum  which  shall 
represent  actual  compensation  for 
the  loss  of  the  sale. 

It  is  comparatively  easy,  how¬ 
ever,  even  in  States  which  adopt 
the  narrower  of  the  two  views  ex¬ 
plained  above,  for  a  seller  to  bring 
himself  within  the  rule  under 
which  he  is  given  the  wider  rem¬ 
edy.  All  that  he  needs  to  do  is 
to  set  goods  aside  for  the  buyer 
as  soon  as  he  receives  the  order. 
In  all  States  this  is  sufficient  to 
pass  the  title,  and  once  that  has 
passed  the  seller  can,  as  stated, 
recover  the  full  price,  or  sell  the 
goods  for  the  buyer’s  account  and 
collect  the  difference. 

Setting  goods  aside  is  simple. 
Suppose  a  wholesale  dealer  re¬ 
ceives  an  order  for  a  specified 


quantity  of  merchandise.  Instead 
of  leaving  it  a  part  of  the  mass 
until  the  very  minute  of  shipment, 
as  usual,  the  seller  should  sepa¬ 
rate  it  at  once  from  the  mass  and 
label  or  in  some  way  designate 
it  as  the  goods  of  that  particular 
buyer.  When  he  does  that  he 
passes  title  under  the  laws  of  all 
States  and  can  pursue  the  very 
widest  remedy  given  anywhere. 
This  even  though  the  goods  have 
not  been  delivered,  though  in  this 
case  delivery  must  be  tendered 
before  suit  can  be  brought. 

Where  the  goods  are  resold  by 
the  seller  for  the  buyer’s  account, 
the  resale  must  be  in  absolute 
good  faith,  and  notice  given  to 
the  buyer. 

A  modification  of  this  rule  is 
also  applied  where  goods  are 
specially  manufactured  to  fill  the 
buyer’s  order.  Here,  if  the  buyer 
refuses  to  take  them,  the  seller 
can  recover  the  difference  be¬ 
tween  the  cost  of  manufacture 
plus  delivery,  and  the  price  the 
buyer  was  to  have  paid;  in  other 
words,  the  profit  on  the  sale.  Or, 
as  in  the  other  cases,  the  seller 
can  resell  the  goods  and  recover 
the  difference  between  the  pro¬ 
ceeds  and  the  price  he  would  have 
obtained  from  the  defaulting 
buyer. 

There  are  also  well  defined 
rules  regarding  sales  for  cash  or 
credit.  Where  a  sale  is  made  on 
the  usual  credit  term  of,  say, 
thirty  days,  no  suit  can  be  begun 
until  the  thirty  days  term  has  ex¬ 
pired.  This  has  one  exception — 
where  the  credit  was  obtained  by 
fraud.  Also  if  a  note  is  given  for 
the  purchase  price,  the  note  must 
mature  before  suit  is  brought. 

In  the  case  of  a  sale  for  cash, 
the  seller  has  two  options:  He 
can  either  waive  the  cash  re¬ 
quirement  and  sue  for  the  price ; 
or,  he  can  replevin  the  goods. 

Replevin,  incidentally,  is  an¬ 
other  remedy  given  to  the  seller 
where  he  has  parted  with  pos¬ 
session  but  not  with  title  to  the 
goods.  He  can  issue  a  writ  in 
this  case  which  attaches  the 
goods  and  reclaims  them.  Even 
in  cases  where  the  buyer-to-be 
has  transferred  the  goods  to  a 
third  party,  the  seller  can  re¬ 
plevin  them  if  title  did  not  pass 
from  himself  to  his  original  buyer. 

A  buyer  sued  in  any  of  the 
above  ways  has  his  choice  of  five 
defences,  any  one  of  which  will 
be  sufficient  if  the  facts  support 
it:  1,  the  goods  showed  a  breach 


of  warranty;  2,  the  sale  was  in¬ 
duced  by  fraud  ;  3,  the  goods  were 
defective;  4,  the  seller  defaulted 
in  some  way  so  as  to  justify  the 
buyer  in  refusing  to  take  the 
goods;  5,  the  goods  have  been 
paid  for. 

In  the  next  article  the  buyer’s 
remedy  in  case  the  seller  refuses 
to  deliver. 

(To  be  continued.) 

( Copyright ,  February,  1910,  by  ' 
Elton  J.  Buckley .) 


Famous  Southern  Jobbing  Oase  to 
be  Rebeard. 

An  important  decision  in  con¬ 
nection  with  the  wholesale  gro¬ 
cery  business  has  just  been  ren¬ 
dered  by  the  United  States  Board 
of  Appeals  at  New  Orleans.  This 
decision  reverses  the  ruling  of  a 
lower  court  which  gave  judgment 
for  $25,000  against  the  Consoli¬ 
dated  Grocery  Co.,  of  Orange, 
Fla.,  and  involved  the  officers  of 
the  Southern  Wholesale  Grocers’ 
Association,  the  plaintiff  being 
John  T.  Hammond,  of  Orange, 
Fla.  One  of  three  judges  dis¬ 
sented  from  the  decision.  The 
entire  issue  appeared  to  hinge 
upon  the  authenticity  of  a  letter 
received  by  Hammond,  which 
was  offered  and  accepted  in  evi¬ 
dence,  and  which  was  taken  as 
proof  that  the  Consolidated  Gro¬ 
cer  Co.  was  guilty  of  the  charges 
uttered  against  it  by  Hammond. 
Hammond  brought  suit  against 
the  Consolidated  Grocer  Co.  and 
fourteen  other  corporations  for 
damages  under  the  anti-trust  act. 
In  the  month  of  March,  1905,  and 
prior  Hammond  was  a  wholesale 
merchant  doing  business  under 
the  name  of  John  T.  Hammond 
Co.,  of  Orlando,  in  the  county  of 
Orange,  Fla.  He  operated  a 
number  of  stores  knd  warehouses 
and  built  up  a  profitable  busi¬ 
ness.  The  Consolidated  Grocer 
Co.  was  also  engaged  in  the 
wholesale  grocery  business  in 
the  Southern  States  and  terri¬ 
tories.  In  his  suit  in  the  United 
States  Circuit  Court  for  the 
Southern  District  of  Florida 
Hammond  made  charges  that  the 
Consolidated  Grocer  Co.  and 
others  entered  into  a  conspiracy 
in  restraint  of  trade  and  com¬ 
merce  among  several  of  the  States 
of  the  Union,  and  combined  and 
conspired  with  each  other  to 
monopolize  trade. 

Florida  grapefruit  about  holds 
its  own.  The  range  is  $2.50  to  $4 
and  the  demand  isgood. 
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Here  Is  a  flood  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  .  i 

•  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


SPECIALS 

For  Week  Ending  February  19th 

Is  Tomato  Pulp . Per  doz.,  90.35 

Is  Pink  Salmon . Per  doz.,  .90 

Standard  V\s  Oil  Sardines . per  case,  2.65 

2/2s  Cal.  Extra  Standard  L.  C.  Peaches  per  doz.,  I.65 

Magnolia  Condensed  Milk . per  case,  4-40 

Rock  Candy,  Yellow,  arid  V* . 10-lb.  bxs.,  1.00 

N.  Y.  Hand-picked  Beans . per  bushel,  2.40 

Hires  Ginger  Ale,  2  doz.  to  the  case  .  .  per  case,  I.50 
Glass  Washboards . Per  doz.,  2.85 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 


The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


PARKE’S 

DRY  ROAST | 

A  Pinch  or  a  Handful? 

C  If  you  sell  spices  of  the  purest  raw  material,  which  have  been  subjected  to  a 
perfect  grinding-  permitting  no  particle  of  the  value  to  escape,  your  customers 
will  get  results  with  a  “pinch  instead  of  a  handful,”  and  they  will  come  to  you 
for  that  kind  of  spices,  because  many  grocers  sell  the  kind  which  drive  their 
customers  to  the  drug  stores. 

C.  Much  of  our  reputation  has  been  built  on  Parke’s  Unmatchable  Spices.  1  he  qual¬ 
ity  of  every  spice  we  ship  is  guaranteed  to  be  absolutely  the  finest  obtainable. 

L.  H.  PARKE  &  COMPANY 


232-234  Market  Street 


PHILADELPHIA,'  PA. 


You  Must  Charge  High  Prices,  But  Be  Sure  to 
Give  Good  Butter 

Butter  is  high  now,  and  your  customers  are  grumbling,  but  they’ll  grumble  with  reason  if 
you  charge  them  a  high  price  and  give  them  poor  butter.  That  might  not  be  your  fault  either  a 

lot  of  print  butter  runs  irregularly  and  the  grocer  can’t  always  be  sure.  ... 

If  you  sell  GURNSE  butter  your  customers  may  still  grumble  at  the  inevitable  high  prices, 
but  they’ll  be  satisfied  with  the  butter.  That’s  a  heap  sight  better  than  the  other  condition. 

GURNSE  butter  is  the  fanciest  dairy  butter  possible  to  make.  Everything  about  it  is  of 
the  very  highest  class,  and  it  runs  absolutely  regular  all  the  time.  That  alone  is  enough  of  an 

advantage  to  sell  it. 

Packed  in  20.  30  and  50-pound  boxes— pounds  and  half-pounds —34  cents. 

Prices  subject  to  market  changes. 

P.  F.  Brown  &  Co.,  39-41-43  S.  Front  St.,  Phila.,  Pa. 


The  “Just  Out” 


and  the  “just  as  good”  store  go  hand-in-hand — on  the 
down  path.  Let  your  store  make  progress  by  being 
always  plentifully  stocked  with  original  goods.  And 
of  such,  Fels-Naptha  is  foremost  in  pleasing  women. 
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This  Department  Is  devoted  to  the  criticism  of  advertising  matter  sent  In,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  wili  be  filed  in  their  order  sad  taken  up  in  strict  rotation. 


Willimantic,  Conn.,  Nov.  23,  1909. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  send  you  a  few 
copies  of  our  latest  ads.,  with  re¬ 
quest  for  comment. 

Yours  truly, 

D.  F.  Bush  &  Son, 

66  Church  street. 

Messrs.  Blish  &  Son  send  sev¬ 
eral  copies  of  their  advertisements 
clipped  from  local  papers.  From 
these  it  appears  that  the  paper  in 
which  they  appeared  wasn’t  any 
too  well  printed.  It’s  astonishing 
how  careless  some  local  papers — 
many,  in  fact — are  about  their 
appearance.  It  always  seemed  to 
me,  when  I  was  doing  retail  ad¬ 
vertising  in  a  small  town,  as  if  the 
appearance  of  the  papers  in  which 
I  advertised  was  vitally  important 
to  me;  in  fact,  it  governed  quite 
largely  the  result  which  I  was  to 
get  from  my  advertising.  It 
seems  hardly  open  to  question 
that  an  advertisement  that  shows 
up  clear,  clean-cut  and  black  in 
the  paper  is  going  to  be  more 
quickly  seen  than  a  pale,  blurred 
thing  such  as  one  often  sees  in 
country  newspapers.  If  the  local 
business  men  would  take  more 
interest  in  the  typographical  ap¬ 
pearance  of  their  local  papers,  and 
vigorously  protest  when  it  wasn't 
right,  careless  printers  would 
soon  brace  up  and  take  more 
pains. 

*  *  * 

The  advertisements  which  Blish 

1 

&  Son  sent  in  are  all  single  col¬ 
umn,  most  of  them  about  five 
inches  long.  A  few  are  slightly 
longer  than  that.  On  this  page 
three  are  photographed  and  re¬ 
produced. 

*  *  * 


point.  It  usually  takes  a  good 
crisp  head-writer  to  do  it,  how¬ 
ever,  and  more  often  than  not  the 
effort  to  lug  the  cut  in  is  so  obvi¬ 
ous  that  the  effect  is  bad.  Both 
of  the  cuts  which  appear  in  these 


By  Fast  Express 


crisp,  delicious.  wrapped  in  parch¬ 
ment  bags  to’  retain  the  same  <leli- 
clousness  as  when  first  taken  frofn 
the  oven.  Come  packed,  one  dozen  in 
a  box— Sugar  or  Ginger— 10  cents 
dozen.  Our  BRIDGEPORT  receipt 
Crullers  or  Doughnuts  are  made 
special  for  us.  Big  and -my.  ain't  they 
good.  Sold  here  only  and  price  is  18' 
cents  dozen. 

GO  HAND  IN  HAND  HERE— 

Lov;  Prices 'and  High  Quality  Pop-t 
ulnr  prices  prevail  here,  that's  why 
we  sell  Buck's  Independent  Kerosene 
Oil  st>  low.  Points  to  'remember — 
Don’t  smoke  chirr, peys.  clear,  bTight1 
light.  Have  your  can  filled  at  our) 
SEAY  LOW  PRICES  at 


D.  F.  BLISH  &  SON- 

GROCERS. 

or,  CHURCH  ST.  TIiONfi  233-2 


advertisements  are  lugged  in,  in 
my  judgment.  “By  Fast  Ex¬ 
press”  is  a  little  too  obvious,  and 
the  other  cut,  in  “What  Are 
These  Fellows  Talking  About”  is 
about  as  bad.  I  don’t  believe  you 
can  reasonably  expect  to  sell  gro¬ 
ceries  so  famously  fine  that  ole 
men  will  stop  to  gossip  about 
them  in  the  street,  even  if  old  men 
(  did  the  family  marketing,  which 
i  they  usually  do  not.  A  little  dia¬ 
logue  like  this  would  have  fit  this 
j  cut  better : — 


Blish  &  Son  are  regular  users 
of  the  stock  cuts  that  appear  in 
two  of  these  advertisements,  and 
they  seem  to  think  that  they  get 
good  results  from  them.  I  believe 
in  cuts.  Occasionally  a  stock  cut 
— by  which  I  mean  cuts  bought 
by  the  series  from  the  maker, 
heads  and  text  to  be  supplied  by 
the  user — can  be  given  a  sharp  [ 


Old  Mr.  Short. — “Bless  my  soul, 
but  you  look  peaked  this  morning, 
Simon.  What’s  the  matter?” 

Old  Mr.  Long. — “I  always  feel 
that  way  in  the  morning  until  my 
blood  gets  to  going.” 

Old  Mr.  Short. — “I  used  to,  too, 
but  my  daughter  found  a  brand  of 
coffee  that  puts  heart  in  me  from 
the  very  start.  You  ought  to  try 
it — it  goes  right  to  the  spot;  warms 
you  right  up.  She  gets  it  at 
Blish’s,  I  believe.” 

Old  Mr.  Long. — “I’ll  look  it  up, 
John,  right  away.  Much  obliged.” 


The  theory  of  using  stock  cuts 
is  to  seek  out  the  point  in  them, 
and  use  it.  They  all  have  a  point 
somewhere.  In  this  cut  the  only 
visible  point  is  the  apparent  de¬ 
crepit  condition  of  the  old  fellow 
whose  face  is  seen.  Not  as  easy 
to  use  in  an  advertisement  for 
groceries,  but  it  can  be  done.  A 
better  plan  would  be  to  use  a  cut 
more  easily  adaptable. 

^  5jC  ^ 

I  note  in  looking  over  the  above 
advertisements  and  those  not  re¬ 
produced  that  Blish  &  Son  could 
improve  the  sharpness  of  their 
leadlines.  “We  Aim  High,” 
“Right  Goods  at  Right  Prices,” 
and  “We  Challenge  Comparison” 
are  three  of  their  heads,  and  they 
are  all  very  tame  and  old.  It  pays 
to  spend  some  time  on  composing 
the  headlines  of  advertisements, 
since  they  are  the  fingers  that 
beckon  the  reader’s  eye. 

He  ^  ^ 

Blish  &  Son  are  already  doing 
pretty  good  advertising,  but  I  be¬ 
lieve  they  would  immensely 
strengthen  it  if  they  would  gen- 


What  are  These  Fellows 

Talking  About 


They  are  telling  each  other  how  low 
they  can  buy  groceries  at  ■  D.  F. 
BLISH  &  SON,  66v  Church  Street. 
Why  don't  you  try  them. 

OUR  LEADERS. 

Compound  Lard  13c,  2  •"  for  23  cents 

Good  Eggs, . .  29  cents  doien 

Elgin  Ratter, .  S3  cents  pound 

Corn,  Peas,  Tomatoes,  Salmon,  first 
class,  full  cans,  10c  each  3  fo*,23c 

Get  a  new  galvanized  oil  can.  one 
gallon.  2  gallons.  5  gallons — 26c,  4Qo 
75c  and  85  cents.  You  save  ooy 
cent  a  gallon  on  your  oil  this  way. 

FILL  IT  UP. 

With  our  Independent  Kerosene 
Oil— ’'That’s  the  best  kerosene  oil 
wo  ever  used.”  said  a  well-kjiown  mah 
to  us  today.  It  bura^  with  a  cleai 
bright  light  and  don't  smoke  your 
chimneys.  What  do  you  say  to  a  new 
ran  and  have  it  filled  with  Independ¬ 
ent  oil  from 

D.  F.  BLISH  &  SON. 

GROCERS 

1C, Chore).  Street.  Thonc  2SS-* 


eralize  less.  By  that  I  mean  do 
less  talking  about  the  quality  of 
their  goods  in  general,  and  more 
about  specific  goods.  Bragging 


WE  AIM  HIGH 

WE  RARELY  MISS  THE  MARK. 

N  E  AV-FA  SHION ED  TRICES. 
We’ve  hit  it  this  time  sure.  Yotf 
had  ought  to  see  the  way  the  publUf 
come  after  those  BRIDGEPORT 
Cookies,  also  Doughnuts,  Cookies 
are  delicious  sugar  and  ginger,  10 
cents  a  dozen.  Crullers  are  big  and 
got  good  goods  in  them — butter,  nut¬ 
megs,  etc..  18  cents  dozen.  You  can't 
save  6  cents  any  easier. 

AY  ORTH  SAYING.  % 

Try  our  white  fine  COMPOUND 
LAUD,  it  is  just  fine  for  cooking.  13 
cents  pound.  There's  a  difference* 1 
in  Compound  Lard  here. 

*  '^-.THERE’S  NO  SECRET 
as  to' our  price  on  Buck's  Independ¬ 
ent  Kerosene  Oil.  High-grade.  We 
sell  the  best  refined.  You'd  say  so 
if  you’d  send  your  can  and  the  price 
is  13  CENTS  A  GALLON,  60  CENTS 
FOR  5.  sBy  the  way.  get  a  new  5- 
galloD  can — 75  cents.  60  cents.  40 
cents  and  25  cents:  galvanized  iron 
and  warranted  at 


D.  F.  BLISH  &  SON. 

GROCERS, 

66  CHURCH  ST.  'PHONE  233-2 


about  one’s  coffee,  or  tea  or 
canned  peaches,  if  properly  done, 
will  always  bring  results,  but 
bragging  about  one’s  store  in  gen¬ 
eral  will  practically  never  do  it. 


Figures  Show  Fewer  Cattle  and 
Hogs  for  1909  and  Smaller 
Meat  ProductsShipments 
and  Stocks  than  for 
Many  Years  Past. 


Official  Data  Which  Seems  to  Justify 
Packers’  Contention  that  Beef,  Pork, 
Veal,  etc.,  Are  High  Because  of 
Smaller  Supply.  Heavy  Losses  in 
Canned  Meats  and  Lard. 


Special  Correspondence  of  ‘‘Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

February  n,  1910. 

I  have  obtained  some  figures 
during  the  week  which  seem  to 
confirm  the  large  meat  packers  in 
their  statement  that  the  supply  of 
cattle,  sheep  and  hogs  is  actually 
less  than  for  many  years.  This 
of  course  would  have,  if  true,  a 
direct  and  unavoidable  effect 
upon  the  prices  of  all  these  meats. 

From  the  figures  obtained  it 
appears  that  the  receipts  of  live 
stock  for  the  year  1909  at  seven 
leading  interior  markets  of  the 
United  States  were  39,545>725 
head.  This  was  the  lowest  since 
1904.  Reports  to  the  Bureau  of 
Statistics  of  the  Department  of 
Commerce  and  Labor  indicate 
that  the  receipts  of  hogs  at  these 
markets,  which  during  each  of  the 
four  prior  years  had  been  in  ex¬ 
cess  of  19,000,000  head,  totaling 
22,863,701  head  for  the  year  1908, 
fell  to  18,834,641  head  in  1909. 

The  cattle  receipts  for  the  year, 
9,189,312  head,  while  comparing 
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We  Are  Going  to  Put  Some 
Money  in  YOUR  Pocket 

We  believe  manufacturers  can  and  should 
spend  more  money  on  retailers,  because  in  our 
opinion  retailers  are  splendid  advertising  medi¬ 
ums.  We  have  a  plan  which  will  bring  this 
about.  The  part  of  our  plan  which  will  appeal 
most  strongly  to  you  is  the  fact  that  it  costs 
you  absolutely  nothing — the  manufacturer  foots 
the  bills. 

If  you  would  like  your  profits  materially 
increased  on  staple  goods,  write  us,  we  will 
tell  you  our  plan  and  you  in  turn  can  tell  us 
what  you  think  of  it. 

The  Hamilton  Corporation 

Guaranteed  Resources  $1,000,000.00 

29-35  West  32d  Street  New  York  City 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


Conducted  by  Ivan  F*.  Thompson 


favorably  with  the  total  for  the 
previous  year,  8,827,360  head, 
were  below  the  like  totals  for  each 
of  the  years  1905,  1906  and  1907. 
The  annual  receipts  of  calves, 
871,472  head,  exceeded  like  totals 
for  each  of  the  preceding  four 
years. 

The  1909  arrivals  of  sheep,  10,- 
284,905  head,  while  in  excess  of 
like  totals  for  the  two  preceding 
years,  show  a  smaller  total  than 
the  figures  for  1905  and  1907. 

The  receipts  of  horses  and 
mules,  365,395  in  number,  were 
above  the  total  reported  for  the 
year  before,  showing,  however,  a 
large  decrease  when  compared 
with  the  figures  for  earlier  years. 

The  annual  aggregate  ship¬ 
ments  of  packing  house  products 
from  Chicago,  2,151,663,713 
pounds,  were  below  those  re¬ 
ported  for  any  of  the  five  previous 
years.  All  the  items  comprised 
in  the  grand  total,  with  the  ex¬ 
ception  of  pickled  beef  and  pork, 
show  large  declines  as  compared 
with  the  figures  for  the  earlier 
years.  The  largest  relative  losses 
since  1905  appear  under  the  head 
of  canned  meats,  the  loss  amount¬ 
ing  to  about  70  per  cent.,  and  of 
lard,  the  shipments  of  which  de¬ 
clined  about  33  per  cent,  since 
that  year. 

The  stocks  of  meat,  as  reported 
for  the  five  principal  packing 
centres  at  the  end  of  the  year, 
I35»437>5°5  pounds,  were  below 
like  figures  reported  under  the 
same  dates  in  each  of  the  last  five 
years.  Holt. 

More  Potatoes  on  Hand  this  Year 
than  Last,  Though  the  Crop 
Was  Larger. 

Replies  to  inquiries  made  by 
the  Bureau  of  Statistics  of  the 
Department  of  Agriculture 
among  potato  growers  and  deal¬ 
ers  in  the  principal  potato  grow¬ 
ing  sections  of  the  United  States 
indicate  that  on  January  1,  1910, 
about  41.2  per  cent,  of  the  crop 
raised  for  market  in  1909  re¬ 
mained  in  the  hands  of  growers 
and  9.6  per  cent,  in  the  hands  of 
interior  dealers,  as  compared  with 
32.5  per  cent,  of  the  crop  raised 
for  market  in  1908  in  the  hands 
of  growers  and  11.3  per  cent,  in 
hands  of  interior  dealers  on  Janu¬ 
ary  1,  1909.  The  total  potato 
crop  of  1909  was  estimated  as 
376,537,000  bushels,  and  the  1908 
crop  278,985,000. 

Florida  peas  are  practically  out 
of  the  market. 


A  Canned  Soup  Display. 

Cold  weather  makes  people 
feel  like  partaking  of  a  nice  hot 
plate  of  soup.  Try  this  sugges¬ 
tion  for  a  canned  soup  window : 
Get  a  large  piece  of  cardboard  or 
paper  and  wrap  it  around  an 
empty  barrel.  Paint  the  paper 
as  near  as  possible  like  the  cans 
you  use  for  the  rest  of  the  design. 
Place  this  in  middle  of  window. 
On  it  place  a  card  leaning  against  j 
a  pyramid  of  cans.  On  top  of 
these  cans  place  a  bottle  of  salad 
dressing  for  effect.  From  top  of 
window  let  down  three  flags  of 
paper  or  cardboard,  and  inscribe 
some  such  wording  as  this :  “Be¬ 
gin  your  dinner  with  a  plate  of 
hot  soup,”  “Soups — made  in  a 
minute,”  “No  square  meal  perfect 
without  soup,”  and  on  the  card 
write  “Canned  soups — Every 
kind  in  the  market.”  Each  side 


of  the  barrel  place  another  pyra¬ 
mid  of  cans  topped  with  a  bottle 
of  salad  dressing.  These  and 
the  barrel  could  be  placed  on 
boxes  to  make  a  platform,  and 
cover  the  boxes  with  crepe  paper 
of  a  color  to  match  the  cans  used 
in  design. 

On  the  floor  of  the  window*  you 
might  place  some  cans  in  about 
the  positions  draw**  in  picture, 
also  some  salad  dressing  bottles 
to  give  variety.  The  brighter 
the  coloring  of  your  cans  and 
floor  covering  the  more  attractive 
will  be  your  window. 

Most  brands  of  canned  soups 
are  packed  in  brightly  colored 
cans,  which  allow  striking  color 
effects  in  dressing  the  window. 

Canned  Fruit  Display. 

Canned  fruit  is  always  accept¬ 
able,  especially  at  this  season, 


when  fruit  other  than  apples, 
oranges,  nuts,  etc.,  is  expensive 
and  out  of  the  reach  of  most 
people. 

Here  is  a  suggestion  for  a 
pointed  canned  fruit  window : 
Place  a  board  in  centre  of  win¬ 
dow  and  cover  it  with  a  white 
cloth.  On  back  of  board  pile  cans 
as  in  design.  In  front  of  this 
pyramid  of  cans  place  a  glass  dish 
on  a  stem  and  in  it  another  dish 
containing  some  of  the  fruit — 
peaches,  for  instance.  On  one 
side  of  this  centre  piece  place  a 
pretty  plate  with  sweet  crackers 
or  cakes  and  in  the  other  plate 
place  a  napkin  folded.  The 
legs  of  the  table  can  be  made 
of  cans  if  desired,  though  an 
ordinary  table  makes  a  good 
effect. 

Behind  the  table  pile  some 
more  cans,  as  in  design,  and  sup¬ 
port  them  with  thin  boards  on 
each  side.  From  this  string- 
leaves  of  any  kind  available  (per¬ 
haps  holly  or  laurel,  and  if  you 
cannot  easily  obtain  these  use 
green  paper)  to  window  front  and 
along  its  edge.  In  front  of  the 
table  place  a  large  card,  as  in 
sketch,  and  a  pyramid  of  cans  at 
each  corner  of  the  window.  Have 
some  one  in  store  with  a  pretty 
glass  dish  and  some  glass  saucers, 
the  former  containing  some 
peaches,  and  give  your  customers 
a  taste. 

I  know  by  actual  experience 
that  this  display  will  sell  goods. 
A  series  of  similar  displays,  one 
for  each  fruit,  can  be  made. 
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One  thing  I  made  up  my  mind 
to  a  good  bit  ago,  and  that  i^  that 
there  ain’t  any  room  for  a  debatei 
behind  the  counter  of  a  retail 
store. 

Every  one  of  you  fellows  who 
sell  goods  knows  that  a  whole  lot 
of  times  a  man  or  a  woman  will 
come  to  you  with  a  kick  that 
you’re  no  more  to  blame  for  than 
Jack  Johnson. 

If  you  say  so  and  prove  it  to 
her,  ten  to  one  you’ll  lose  the 
customer.  If  you  lie  down  and  let 
’em  walk  over — take  blame  that 
ain’t  coming  to  you  at  all,  you 
feel  like  thirty  cents  afterward, 
but— well,  I  suppose  it’s  better  to 
feel  that  way  than  it  is  to  see  the 
customers  perk  their  tails  up  in 
the  air  and  march  away. 

Some  fellows,  though,  can’t  do 
that  to  save  their  necks.  They’ll 
argue  and  argue  and  argue. 
They’ll  be  darned  if  they’re  going 
to  stand  for  something  that  don’t 
belong  to  em ! 

My  advice  to  those  people  is  to 
get  out  of  the  business.  They 
ought  to  get  into  something 
where  they’ll  have  no  competition, 
like  making  safety  razors  for  little 
dogs. 

Every  once  in  a  while  I  have  to 
get  into  a  retail  store  where  I’ve 
been  going  for  over  ten  years.  I 
know  everybody  in  it  and  every¬ 
body  knows  me.  They  have  a 
clerk  there  who’s  one  of  these  de¬ 
baters.  Several  times  I’ve  told 
him  he  ought  to  keep  his  mouth 
shut,  but  glory  be,  can  the  wind 
stop  blowing? 

About  a  month  ago  I  had  to 
wait  in  that  store  about  two  hours 
to  see  the  buyer.  While  I  was 
there  two  women  kickers  came  in 
and  as  this  particular  clerk  had 
waited  on  ’em  both,  they  both 
sailed  up  to  him  with  their  little 
kicks. 

Albert  had  mosied  one  of  ’em 
into  buying  a  brand  of  patent 
gelatine  or  something.  From 
what  I  could  gather  he  had  told 


her  how  to  fix  it  up,  and  she  had 
done  what  he  told  her  and  spoiled 
the  stuff.  So  back  she  came  with 
her  little  gun  all  loaded  for 
trouble. 

She  told  her  story  and  then 
Albert,  the  prize  debater,  started 
in.  Had  she  done  this?  Yes,  she 
had.  Had  she  done  the  other? 
Certainly,  she  had  done  exactly 
what  he  told  her  to,  and  it  wasn’t 
her  fault  at  all,  and — How  long 
had  she  soaked  it?  She  didn’t  re¬ 
member  exactly ;  she  thought 
about  ten  minutes. 

“Well,  there’s  the  trouble,  Mrs. 
Smith,”  he  said,  in  great  tri¬ 
umph,  “I  told  you  twenty  min 
utes.” 

“I’m  sure  you  didn’t,”  said  the 
lady,  as  sour  as  a  lemon. 

“Yes,  I  did,”  said  Albert,  “I 
mentioned  that  especially.  Look 
here,  it  says  twenty  minutes  on 
the  directions.”  He  pointed  it  out 
to  her  and  I  could  see  by  the  way 
her  face  got  red  that  it  was  there 
all  right. 

“Well,  I  don’t  remember  a 
thing  about  you’re  telling  me  any¬ 
way,”  she  said,  still  very  huffy 

Albert  smiled  a  superior  smile 
and  stood  waiting.  The  way  he 
looked  and  stood  said  just  as 
plainly  as  if  he  had  put  it  in  words 
— “well,  now  I’ve  shown  you  you 
were  wrong,  of  course  there  ain  t 
any  more  to  say.” 

Pretty  soon  he  asked  her  if  lie 
could  get  her  anything. 

“No,”  she  snapped  and  went 
out.  Of  course,  she  may  have 
come  back,  but  if  she  did  1 11  bet 
she  didn’t  throw  her  arms  around 
Albert’s  little  neck  and  kiss  him. 

Well,  I  didn’t  say  anything 
then,  though  I  wanted  to. 

The  other  kicker  had  a  differ¬ 
ent  sort  of  a  kick.  She  had 
ordered  something  to  be  sent 
home  the  day  before  by  n  o’clock 
in  the  morning,  and  it  hadn’t 
come.  She  went  over  that  again 
and  again— I’ll  bet  she’d  thought 
it  over  all  the  way  to  the  store. 


“I  was  particular  to  tell  you,’ 
she  said  plaintively,  “that  I 
wanted  those  things  by  n 
o’clock,  and  your  failure  to  de¬ 
liver  them  put  me  out  fearfully.  I 
don’t — 

Here  the  debater  butted  in : — 
“Don’t  you  remember,  Mrs. 
Jones,”  he  said,  “that  you  told  me 
first  I  should  send  them  by  n 
and  afterward  you  changed  it  and 
said  you  might  want  them  later, 
and  when  you  got  home  you 
would  ’phone  me  and  let  me 
know  ?” 

She  got  two  red  spots  in  her 
face  then,  and  I  knew  he  had  her. 
The  little  lady  had  probably  for¬ 
gotten  all  about  it. 

“Well,  what  if  I  did?”  she  said 
defiantly,  “oughtn’t  you  to  have 
known  when  you  didn’t  hear  from 
me  that  I  wanted  them  at  the 
time  I  said?” 

“I  don’t  think  so,”  said  Albert, 
on  his  ear  at  once,  “you  said  you’d 
’phone  me  when  to  send  them. 
Not  hearing  from  you  I  held  the 
order  until  I  did.” 

“Well,  you  put  me  out  very 
much  anyw’ay,”  said  the  little 
lady,  sticking  right  to  him  in  the 
way  that  makes  us  love  the  ladies 
so — bless  their  logical  little  hearts 
— “and  I  don’t  think  this  is  the 
way  to  make  your  customers 
satisfied.” 

Of  course  Albert  couldn’t  let 
that  pass. 

In  this  case  I  don’t  think  we’re 
to  blame  at  all,  Mrs.  Jones.  I  ex¬ 
pected  you’d  ’phone  me  as  you 
said  you  would.” 

Well,  she  went  out.  And  as  I 
said  about  the  other  one,  she  may 
have  come  back,  too.  And,  then 
again,  maybe  neither  one  of  ’em 
did.  It’s  certain  that  their  backs 
didn’t  look  like  coming  back  when 
they  went  out  after  their  little  de¬ 
bates  with  Albert 

He  came  back  to  me  in  high 
feather.  In  two  cases  he'd  put 
the  blame  where  it  belonged  and 
won  two  debates. 

“Did  you  hear  that?”  he  asked 
me.  ■  “What  did  you  think  of  that 
woman,  anyway?” 

Well,  you  put  it  up  to  both  of 


dependent  for  that !  Not  even  if 
they  do  go  somewhere  else !” 

“All  right,”  I  said,  “but  let  me 
make  a  prediction,  my  boy.  Some 
of  these  days,  especially  if  you 
ever  have  a  store  of  your  own, 
you’ll  do  that  very  thing.  And  if 
the  boss  hears  you  once,  you’ll 
learn  to  do  it  right  now.” 

Well,  he  was  burning  up  to  de¬ 
bate  the  thing  with  me.  Albert’s 
a  born  debater.  He  didn’t  get  me 
going,  though.  Of  course  there’s 
no  answer  to  what  he  says — no 
man  ought  to  have  to  take  blame 
that  belongs  to  somebody  else. 
Of  course  he  oughtn’t. 

But  if  he  can  lose  trade  by  not 
taking  it,  and  save  it  by  taking  it, 
what’s  the  answer? 

The  Stroller. 


ASSOCIATION  NEWS. 


Minneapolis,  Minn. 

The  Committee  on  Weights 
and  Measures  of  the  Minneapolis 
Retail  Grocers’  Association  is 
sending  out  cards  asking  the  aid 
of  all  grocers  and  butter  dealers 
in  the  city  in  the  effort  to  do  away 
with  all  short  weights  on  butter. 
The  communication  follows 

The  standing  committee  on  short 
weights  and  measures  of  the  Min¬ 
neapolis  Retail  Grocers’  Association 
for  the  year  1910,  respectfully  so¬ 
licits  the  aid  and  co-operation  of  all 
grocers  and  butter  dealers  in  the 
city  to  help  weed  out  the  short 
weights  on  brick,  print  and  jar  but¬ 
ter,  or  anything  that  shows  intent  to 
defraud  or  deceive  the  consumer. 
Please  report  any  irregularity  or 
unlawful  weight  or  measure  to  any 
of  the  undersigned  committee.  City 
sealer  of  weights  and  measures,  E. 
O.  Sather,  is  with  us  and  will  take 
any  such  complaint  and  prosecute 
the  same  to  the  full  extent  of  the 
law. 


’em,”  I  said.  “I  wouldn’t  want 
the  trade  of  people  like  that 
either.  Let  ’em  go  somewhere 
else  for  their  stuff !” 

He  caught  on  all  right. 

“What  do  you  think  I  ought  to 
do?”  he  said,  “take  the  blame 
when  it  belonged  on  them?  Not 
on  your  life  I  won’t !  I’m  too  in- 


N«w  Patents  and  Trade- marks  la  tfcc 
Oreoery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 
Washington,  D.  C.,  February  1,  1910. 
947.9!7-  Funnel.  Frederick  G.  Kol- 
lenberg,  Owensboro,  Ky. 

947,932.  Nut  cracker.  Samuel  C. 
Peckham,  Austin,  Texas. 

948,108.  Coffee  percolator.  Petro- 
nella  Edtbauer,  Chicago,  Ill. 

948,149.  Steam  cooker.  Hatherley  A. 
Stoddard,  Salem,  Mass. 

948,185.  Strainer.  James  M.  Mul- 
heir,  New  York,  N.  Y. 

948,198.  Food  boiler  and  steamer. 
Pauline  Wiegand,  New  York,  N.  Y. 

948,203.  Display  rack.  Jacob  A. 
Bogar,  Lykens,  Pa. 

948,214.  Egg  beater.  Chas.  W. 
Fisher,  Epping,  N.  IT. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  38,803.  “Red  Cross”  for 
blended  coffee,  spices,  etc.  Roundy, 
Peckham  &  Dexter  Co.,  Milwaukee, 
Wis. 

Ser.  No.  40,839.  “Country  Club”  for 
wheat  flour,  coffee,  etc.  Tire  Kroger 
Grocery  and  Baking  Co.,  Cincinnati, 
Ohio. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  been  rather 
quiet  during  the  week.  The  de¬ 
mand  has  been  fair,  but  not  what 
holders  would  like  to  see  it. 
There  has  been  practically  no 
change  in  prices  during  the  week, 
although  low-grade  Japans  and 
Forniosas  have  not  been  espe¬ 
cially  strong. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  has  been  dull  during 
the  week.  There  has  been  some 
fluctuation  in  options,  but  not 
much,  and  practically  no  change 
in  actual  Rio  and  Santos,  with 
very  light  demand.  Mild  coffees 
are  in  fair  demand,  especially  Bo- 
gotas  and  Maracaibos,  which  are 
firm.  Java  and  Mocha  unchanged 
and  moderately  active. 

Sugar. 

The  raw  sugar  market  has 
ruled  slightly  weaker  during  the 
week,  partly  due,  at  least,  to  un¬ 
usually  large  receipts  in  Cuba. 
Refined  sugar  shows  no  change 
and  but  light  demand.  Supplies 
of  refined  sugar  are  accumu¬ 
lating  in  refiners’  hands,  however, 
and  it  would  not  be  surprising  if 
somebody  cut.  All  refiners  are 
still  willing  to  sell  at  io  points 
below  the  list. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week  and  a  fair  demand. 
Compound  syrup  is  selling  sea¬ 
sonably  well  at  unchanged  prices. 
Sugar  syrup  is  absorbed  as  fast 
as  made  at  steady  to  firm  prices. 
Molasses  is  not  in  particularly 
active  demand,  but  firm  as  to 
high  grades. 

Canned  Goods. 

Tomatoes  are  weaker  again 
and  the  demand  is  light.  There 
seem  to  be  too  many  packers 
willing  to  sell  below  the  market 
to  hold  prices  uniformly  firm 
very  long.  Some  future  tomatoes 
have  been  sold  at  65  cents  county, 
and  many  more  could  be  sold  if 
the  packers  of  the  best  known 
brands  could  sell  at  that,  but 
they  so  far  refuse  to  do  so.  Spot 
corn  is  selling  in  a  limited  way, 
partly  because  the  offerings  are 
limited.  Prices  are  firm.  Future 
corn  is  still  offered  at  unchanged 


prices,  but  some  packers  have 
withdrawn,  having  sold  all  they 
care  to.  Low  grade  spot  peas 
are  wanted,  but  are  hard  to  get 
at  the  buyer’s  idea  of  price.  Fu¬ 
ture  peas  are  selling  fairly  well 
at  unchanged  prices.  Apples 
are  unchanged,  except  that  stock 
can  now  be  bought  from  second 
hands  below  the  first  hands  ask¬ 
ing  price.  The  demand  is  limited. 
Eastern  brands  of  peaches  are 
dull  and  unchanged.  California 
canned  goods  show  no  change 
and  no  particular  activity.  Small 
Maryland  canned  goods  are  in 
moderate  demand  at  ruling  prices. 

Fish. 

Small  mackerel,  particularly 
Norway  4s,  are  scarce  and  firm. 
Prices  show  $2  to  $3  per  barrel 
advance  within  the  last  two 
months.  The  demand  is  active. 
Other  sizes  are  in  moderate  de¬ 
mand  at  unchanged  prices.  Cod, 
hake  and  haddock  are  unchanged 
in  price  and  in  fair  demand. 
Salmon  shows  continued  firm¬ 
ness,  speaking  particularly  of 
Alaska  and  sockeye  grades.  The 
demand  is  keen.  Domestic  sar¬ 
dines  show  no  change  and  rule 
at  steady  prices.  Imported  sar¬ 
dines  quiet  at  ruling  figures. 

Dried  Fruits. 

Prunes  are  unchanged,  both  on 
the  Coast  and  in  secondary  mar¬ 
kets.  The  demand  is  light. 
Peaches  are  in  fair  demand  at 
steady  prices.  Apricots  are  un¬ 
changed  on  the  Coast,  but  slightly 
easier  in  secondary  markets. 
The  demand  is  light.  Raisins 
are  still  weak  and  dull.  Currants 
seasonably  active  at  unchanged 
prices.  Fard  dates  are  scarce, 
firm  and  in  fair  demand.  Other 
grades  of  dates  ^ dull  and  un¬ 
changed.  Citron  and  figs  un¬ 
changed  and  dull. 

Eggs. 

There  has  been  a  considerable 
increase  in  the  production  of 
fresh  eggs,  and  as  a  result  the 
market  for  the  week  shows  a  de¬ 
cline  of  3  to  4  cents.  The  de¬ 
mand  has  become  much  reduced 
in  consequence  of  the  general 
campaign  against  high  food 
prices,  however,  and  it  is  not  in¬ 
creasing  now  as  fast  as  the  sup¬ 


ply.  The  market  is  now  steady 
with  the  receipts  cleaning  up 
fairly  well  each  day.  The  Jim- 
mediate  future  of  the  egg  market 
depends  on  the  weather. 

Beans  and  Peas. 

Domestic  pea  beans  are  firm  at 
$2.35  in  a  large  way.  Imported 
are  scarce  and  rule  around  $2.20. 
The  demand  is  good.  Domestic 
marrows  are  unchanged  and 
fairly  active.  Imported  still  out 
of  the  market.  California  limas 
are  selling  actively  at  prices  that 
seem  a  little  easier — 4.80  to  4.90 
to  come  forward,  and  about  5 
points  above  that  on  spot.  All 
grades  of  dried  and  split  peas  are 
unchanged  and  in  good  demand. 

Butter. 

There  has  been  a  decline  of  2 
cents  per  pound  in  the  higher 
grades  of  butter  during  the  past 
week,  due  to  the  reduced  de¬ 
mand.  The  make  is  about  nor¬ 
mal  for  the  season  and  the  qual¬ 
ity  of  the  current  receipts  fine. 
Since  the  decline  there  has  been 
some  improvement  in  the  de¬ 
mand,  and  the  present  situation 
is  unsteady. 

Cheese. 

The  cheese  market  remains 
about  the  same  as  during  the 
month  past.  The  situation  is 
steady  on  the  present  basis.  The 
consumptive  demand  is  light, 
owing  to  prevailing  high  prices. 
Stocks  are  also  light  and  the  out¬ 
look  is  for  a  steady  market  for 
some  little  time. 

Provisions. 

The  market  on  everything  in 
smoked  meats  is  firm  and  un¬ 
changed.  The  demand  is  very 
light,  partly  because  prices  are 
very  high.  Light  stocks  are  re¬ 
ported  in  the  West  and  the  out¬ 
look  is  not  very  encouraging  for 
lower  prices.  Both  pure  and 
compound  lard  are  steady  at 
about  14  cent  decline.  The  con¬ 
sumptive  demand  is  light  for  both 
grades.  We  are  going  into  a 
season,  however,  when  the  de¬ 
mand  will  improve  and  prices 
will  probably  at  least  remain 
where  they  now  are.  Barrel  pork 
is  unchanged  and  in  fair  demand. 
Dried  beef  and  canned  meats  are 
in  slow  sale  and  firm. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Specialties. 

Holland  herring  continue  scarce 
and  in  good  demand  at  full  asking 
prices. 

Irish  Mackerel. — We  have  had 
no  report  of  curing  from  any  of 
the  stations  in  Ireland.  The  total 
shipments  of  Autumn  mackerel 
to  date  amount  to  25,885  barrels. 
Desirable  sizes  about  300-350 
count  are  in  good  demand. 

Imported  oil  sardines  are  mov¬ 
ing  fairly  well ;  prices  are  well 
maintained  and  rather  firm. 

Portuguese  sardines  in  best  de¬ 
mand  just  now. 

The  demand  for  Norway 
smoked  sardines  continues  very 
good  and  prices  are  decidedly 
firmer. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  is  fairly  active  and 
steady  in  tone.  Changes  have 
been  few  during  the  week. 

Peppers. — The  market  is  sta¬ 
tionary.  Futures,  especially  in 
Singapore  and  Tellicherry  grades 
are  tending  higher.  Spot  prices, 
however,  are  unchanged. 

Red  peppers  are  very  much 
firmer  and  in  good  demand. 
Practically  all  in  sight  at  present 
is  in  the  Mombassa  and  Japan 
quality. 

Cloves  are  higher  to  arrive. 
Crop  is  reported  as  about  70,000 
bales.  The  crop  a  year  ago  was 
double  this,  and  the  previous  year 
some  200,000  bales  was  reported. 
Conditions,  therefore,  would  war¬ 
rant  a  higher  market. 

Pimento  (Allspice)  firmer  and 
in  fair  demand.  Spot  prices,  how¬ 
ever,  are  unchanged. 

Sage  and  Sweet  Herbs  selling 
well.  Rubbed  Sage  in  good  de¬ 
mand. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Rice. 

Demand  for  the  week  has  been 
somewhat  disappointing.  While 
buyers  are  ready  to  take  freely 
for  known  wants,  but  little  is 
being  done  in  way  of  anticipation. 
The  inquiry,*  although  limited  in 
detail,  aggregates  a  fair  amount 
and,  being  in  excess  of  the  re¬ 
stricted  arrivals,  necessitates 
drawing  from  store  stocks,  which 
are  being  depleted  thereby. 
Prices  are  steady,  with  a  soft  spot, 
here  and  there  when  holders  de¬ 
sire  to  close  out  some  particular 
lot. 

Advices  from  the  South  note 
quiet  market  on  the  Atlantic 
Coast.  At  New  Orleans,  under 


essened  demand  from  the  dis- 
ributing  trade,  the  market  is 
[iiiet  and  holders  show  disposi- 
ion  to  make  slight  concessions 
o  facilitate  business. 

In  the  interior,  southwest 
Louisiana  and  Texas,  a  good  de- 
nand  at  fair  prices  is  reported. 
Planters  are  holding  rough  rice  at 
full  prices,  but  millers  are  not  dis¬ 
posed  to  buy  in  a  large  way  ex- 
;ept  at  concessions.  Much  de¬ 
pends  upon  the  manner  in  which 
the  trade  responds  to  the  higher 
prices  which  will  result  if  plant¬ 
ers  succeed  in  maintaining  their 
position;  hence,  the  market  is 
being  watched  with  more  than 
usual  interest. 

Cables  and  correspondence 
from  abroad  note  more  demand 
and  stronger  tone  on  all  deliver¬ 
ies. 

Dan  Talm age’s  Sons  Co. 
New  York  and  New  Orleans. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


MARKET  NOTES. 


Hothouse  radishes  are  still  very 
high  ranging  from  4  to  5  cents 
per  bunch.  The  supply  is  low 
and  the  demand  active. 


fancy  $14.  All  boxes  contain 
eight  dozen.  The  demand  is 
limited. 


Florida  eggplants  show  a  wide 
range — $2  to  $4  per  crate,  accord¬ 
ing  to  quality.  The  best  grades 
are  selling  readily. 


CORRESPONDENCE. 


Tea  and  Coffee  Books. 


All  the  spinach  in  market  is 
coming  from  Norfolk,  and  com¬ 
mands  $1.75  to  $2  per  barrel. 
The  demand  is  fair. 


Trenton,  N.  J.,  Feb.  8,  1910. 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir: — I  received  a  circular 
from  J.  H.  Blake,  Denver,  Col., 
advertising  his  tea  and  coffee 
books.  He  claims  that  his  books 
are  the  best  text  books  in  the 
coffee  and  tea  business.  Do  you 
think  it  is  worth  while  for  a  very 
small  retailer  to  buy  these  books? 
I  would  like  to  hear  your  opinion 
of  these  books,  as  I  always  find 
out  that  your  opinions  are  very 
good  to  me.  I  am  awaiting  your 
answer  through  your  columns, 
and  I  am  thanking  you  very 
heartily  for  your  kindness. 

Your  constant  reader, 

L.  Sasnovik. 


New  Orleans  parsley  is  still 
high,  averaging  $6.50  per  barrel. 
The  demand  is  good. 


Almeria  grapes  are  very  dull 
and  not  very  firm  as  to  price. 
The  range  is  $3  to  $7  per  cask. 


Florida  salad  ranges  from  $2  to 
$2.75  per  barrel.  Good  salad  is 
scarce  and  wanted. 


Florida  beans  range  from  $4  to 
$4.50  for  anything  fancy,  which  is 
a  comparatively  high  price.  Some 
marks  brought  $5  during  the 
week.  The  demand  is  excellent. 


Mr.  Blake’s  books  are  all  right 
— sure  to  benefit  any  retailer  who 
will  read  them.  Any  retailer  who 
sells  tea  and  coffee,  whether  large 
or  small,  should  embrace  every 
possible  opportunity  to  learn 
more  about  them.  Incidentally, 
the  smaller  the  retailer  the  more 
likely  he  is  to  need  information. 


*  *  * 


Florida  tomatoes  are  ruling 
rather  high — $3.50  to  $4  if  good. 
Good  tomatoes  are  scarce  and 
wanted. 


To  Get  Cans,  Labels,  Bags 

Harrisburg,  Pa.,  Feb.  7,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  will  greatly  ap¬ 
preciate  if  you  will  let  me  know 
in  the  next  issue  of  your  paper 
where  I  could  get  samples  and 
price-lists  for  labels  for  canned 
goods,  also  paper  bags  for  coffee 
and  tin  cans  for  the  same. 

Yours  truly, 

G. 


Michigan  rhubarb  is  now  in 
market.  The  quality  is  very  fine 
and  the  range  5  to  6  cents.  The 
demand  is  good. 


Bermuda  potatoes  show  a  little 
better  demand  and  a  slight  ad 
vance.  The  range  is  from  $4-5° 
to  $6,  according  to  size. 


Hothouse  cucumbers,  which 
are  about  the  only  ones  now  com¬ 
ing  into  the  market,  are  exceed¬ 
ingly  high.  No.  2s  are  quoted  at 
$6  per  box,  medium  at  $10  and 


For  labels,  United  States  Print¬ 
ing  Co.,  Cincinnati;  for  cans, 
American  Can  Co.,  New  York; 
for  bags,  Thomas  M.  Royal  & 
Co.,  Philadelphia,  Pa. 


*  *  * 


Advice  Wanted. 


Minneapolis,  Minn., 

February  7,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I’m  thinking  of  en¬ 
gaging  in  a  retail  business,  and 
knowing  more  about  groceries 
than  any  other  line,  I  naturally 
prefer  the  grocery  business.  I’m 
intensely  interested  in  the  subject. 
My  experience  in  the  line  has 
been  with  a  food  manufacturer, 


One  of  Nature’s  Best  Pure  Food  Products 


SALT  MACKEREL 


They  are  of  very  good  quality  this  season,  are  appe¬ 
tizing,  wholesome,  brain  producing,  and  really  make  a 
welcome  change  in  diet  from  meat. 


Here  are  a  Few  Thoughts  that  will  help 

TO  INCREASE  YOUR  SALES 


1.  Mackerel  well  kept  are  more  likely  to  bring  repeat- 
orders  than  mackerel  poorly  kept.  He  is  an  expert  hint: 
Always  keep  mackerel  under  pickle  except  when  dis¬ 
playing  for  sale.  If  you  sell  from  barrels,  put  a  board 
across  the  top  and  lay  a  few  fish  on  the  board  each  day 
so  they  can  drain  into  the  barrel. 

2.  Give  your  customers  the  best  plan  of  preparing  and 
cooking  mackerel — soak  from  afternoon  until  the  follow¬ 
ing  morning,  and  always  soak  with  the  skin  side  up.  In 
cooking,  a  preferable  way  to  broiling  is  to  boil  in  a  cov¬ 
ered  pan  almost  full  of  water.  When  done,  put  butter 
on  the  mackerel  and  place  in  the  oven  for  a  few  minutes 
to  brown. 

3.  Should  part  of  the  pickle  leak  off  any  package, 
never  put  fresh  water  on,  but  make  new  brine  (or  pickle) 
by  dissolving  salt  in  water  until  the  solution  is  strong 
enough  to  float  an  egg,  potato,  or  a  mackerel. 


$  “There  is  money  in  the  Mackerel  Barrel  for  yon”  $ 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2kj. 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


National  Canners’  Association  Meets  in 

Atlantic  City 

Publicity  Campaign  to  Increase  Canned  Goods  Consumption 
Topic  of  Discussion.  No  Action  on  Benzoate,  by  Secretary 
Wilson’s  Request.  Dr.  Wiley  Talks  for  Canned  Goods 
Dating.  New  Officers. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 


wher>T  was  assistant  sales  man¬ 
ager  for  five  years.  In  this  posi¬ 
tion  I  was  in  rn&irrmte  touch  with 
the  grocer  and  hisVselling  prob¬ 
lems  ;  I  studied  the  fnarte-  very 
carefully.  ^ 

I’m  told  that  the  grocery  busi¬ 
ness  is  very  unprofitable,  and  that 
all  one  will  get  in  it,-o*hard  work 
and  trouble.  Now,  I  know  that 
work  and  trouble  is  not  peculiar 
to  the  grocery  business.  Hard, 
continuous  plodding,  thinking  and 
planning  are  necessary  for  suc¬ 
cess  in  any  business,  no  matter 
what  it  is.  But  how  about  the 
profits?  Is  it  a  fact  that  groceries 
are  such  an  undesirable  line  to 
take  up?  Isn’t  it  a  fact  that  in¬ 
dustry,  untiring  efforts  and  in¬ 
telligent  and  honest  methods  ap¬ 
plied  to  the  grocery  business  will 
bring  satisfactory  success  the 
same  as  in  any  other  legitimate 
business  ? 

I  have  about  $10,000,  but  would 
not  care  to  put  more  than  one- 
third  of  it  into  a  business  until  I 
had  demonstrated  my  ability  to 
handle  the  venture  successfully. 

What  location  is  the  best?  In 
a  large  city,  town  or  village? 

Give  me  all  the  information  and 
advice  you  may  care  to.  I  shall 
deeply  appreciate  it. 

Thanking  you  for  your  cour¬ 
tesy, 

Cordially, 

“M. 

It  cannot  be  questioned  that 
the  grocery  business  affords  as 
good  a  chance  to  the  right  man 
as  it  ever  did;  at  least  within  the 
last  few  years.  Of  course  compe¬ 
tition  is  very  largely  increased 
and  in  some  quarters  it  cuts  down 
the  returns  very  materially.  Ob¬ 
viously  the  thing  to  do  is  not  to 
locate  in  such  quarters.  The 
writer  has  no  doubt  that  the  man 
who  would,  seek  out  a  good  loca¬ 
tion  in  a  small  city  or  a  good- 
sized  town,  and  open  there  a  good 
clean  store  carefully  fitted  to  its 
environment,  would  find  the  busi¬ 
ness  perfectly  satisfactory  from 
every  standpoint.  In  the  average 
city  the  competition  is  too  keen 
to  offer  a  very  inviting  field,  par¬ 
ticularly  where  chain  stores  have 
established  themselves.  A  smaller 
place  not  already  overcrowded 
without  doubt  offers  the  best 
chance,  especially  one  with  a  good 
live  association.  It  is  usually 
better  to  buy  a  well-established 
store  rather  than  start  a  new  one, 
unless  the  conditions  are  un¬ 
usually  inviting. 

There  is  probably  no  business 
which  is  not  demoralized  in  cer¬ 
tain  places  and  by  certain  men, 
but  it  by  no  means  follows  that 
such  a  business  will  not  still  yield 
up  a  return  to  the  right  man. 


Atlantic  City,  N.  J., 

February  11,  1910. 

The  annual  convention  of  the 
National  Canners’  Association,  to¬ 
gether  with  allied  organizations 
such  as  the  National  Association 
of  Canned  Goods  Brokers  and 
the  National  Organization  of 
Machinery  Men,  was  successfully 
held  here  during  the  past  week, 
Tuesday,  Wednesday  and  Thurs¬ 
day  being  devoted  to  the  business 
of  the  session.  The  Hotel  Ru¬ 
dolph  was  the  headquarters. 

The  formal  address  of  welcome 
was  made  by  Mayor  Stoy,  and 
the  response  by  Mr.  Walter  O. 
Hoffecker,  of  Smyrna,  Del.,  presi¬ 
dent  of  the  Tri-State  Packers’ 
Association.  Mr.  Hoffecker’s 
keynote  was  national  standards 
for  canning  factories.  A  portion 
of  his  address  is  as  follows : — 

A  committee  was  appointed  at  the 
Louisville  convention  to  consider 
the  question  of  fixing  a  uniform 
standard  for  the  various  size  cans 
of  tomatoes.  I  believe  this  question 
should  be  referred  to  Dr.  Wiley’s 
board  for  settlement,  in  order  that 
we  may  have  a  legal  standard  and 
not  a  National  Canners’  Association 
standard,  or  a  variety  of  local  or 
territorial  association  standards. 

If  standards  for  all  canned  goods 
had  been  embodied  in  the  National 
Pure  Food  Law  and  had  been  es¬ 
tablished  and  enforced  from  the  be¬ 
ginning  of  the  operation  of  that 
law,  I  believe  that  the  great  im¬ 
petus  then  given  to  the  consumption 
of  canned  goods  would  have  re¬ 
mained  and  steadily  increased.  For 
there  can  be  no  doubt  that  the  aver¬ 
age  consumer  of  canned  goods  sup¬ 
posed  that  the  National  Pure  Food 
Law  was  a  guaranty  not  only  of 
quality,  but  quantity  as  related  to 
the  fill  of  the  can.  Its  failure  in 
this  respect,  I  fear,  has  done  much 
harm,  and  the  sooner  it  is  remedied 
the  better  for  the  industry.  The 
where  to  lodge  the  blame  for  this 
slack  filling  of  cans  is  not  an  easily 
answered  question.  Every  canner, 
as  well  as  other  manufacturer,  is 
entitled  to  a  reasonable  profit  on 
the  product  of  his  factory. 

Price  cutting  among. merchants  set 
up  a  demand  for  cheap  goods,  and 
naturally  certain  packers  sought  to 
cater  to  this  demand  until,  as  it  now 
seems,  the  low  quality  or  cheap 
grade  goods  fixes  the  market  price 
for  the  standard  grades.  This 
should  not  be.  Why  should  not  the 
individual  pay  at  least  the  same  re 
gard  to  the  quality  of  the  food  he 
puts  into  his  stomach  that  he  does 
to  the  quality  of  the  clothing  he 
puts  on  his  back,  and  recognize  this 
difference  in  quality  when  he  comes 


to  buy  canned  goods,  the  same  as 
he  does  when  he  buys  his  clothing? 
Enter  the  average  clothing  store, 
and  you  will  find  very  many  grades 
of  clothing,  and  priced  accordingly. 
Enter  the  average  grocery  store,  and 
the  almost  universal  price  of  a  No. 
3  can  of  tomatoes,  for  instance,  is 
10  cents,  regardless  of  whether  they 
cost  the  merchant  60  or  go  cents  per 
dozen.  I  admit  that  some  merchants 
give  their  customers  the  benefit  of 
their  bargains  in  reduced  prices. 
But  as  a  rule  the  retail  price  of  a 
No.  3  can  of  tomatoes  is  10  cents. 
Now,  there  may  be  as  wide  a  range 
in  the  quality  of  these  goods,  stand¬ 
ard  tomatoes,  I  mean,  thus  sold  at 
10  cents  per  can,  as  is  represented 
by  the  difference  between  the  figures 
60  and  90.  But  the  chances  are  that 
the  90-cent  quality  were  bought  at 
the  60-cent  price. 

If  the  buyers,  jobbers  and  retail¬ 
ers  would  give  this  subject  careful 
consideration  and  reverse  the  order, 
putting  a  premium  on  quality  by 
paying  the  packer  an  adequate  price 
for  it,  thus  encouraging  high-grade 
packing,  there  would  be  a  tremen¬ 
dous  uplift  in  the  quality  of  the 
goods  put  on  the  market. 

Legalized  standards  for  all  canned 
goods  by  the  Federal  Government 
will  be  a  very  long  step  in  the  right 
direction  toward  the  solution  of  this 
problem,  in  my  judgment.  Certain 
it  is  that  there  could  hardly  be  the 
difference  in  yield  per  basket  of  to¬ 
matoes  I  learned  of  last  season, 
when  one  packer  was  getting  fifteen 
cans  No.  3  size,  and  his  neighbor 
on  the  same  day  out  of  better  raw 
material  only  eight  cans,  except  for 
the  use  of  the  dip  box.  I  am  well 
aware  that  care  in  the  peeling  room 
counts  for  much;  and  that  hand 
packing  will  show  an  increased 
yield  over  machine  packing.  But  the 
great  factor  in.  this  case  was  the 
dip  box. 

Of  course,  there  is  and  always  will 
be  a  call  for  cheap  goods,  but,  Mr. 
Chairman,  what  we  demand  is  that 
the  label  on  the  outside  of  the  can 
shall  correctly  represent  the  con¬ 
tents  on  the  inside  of  said  can.  If 
the  quality  be  seconds,  let  the  label 
plainly  show  this  by  having  the 
word  “Seconds”  in  good-sized  type 
printed  thereon,  and  under  no  cir¬ 
cumstances  allow  a  can  half  toma¬ 
toes  and  half  water  or  pulp  to  mas¬ 
querade  as  a  standard  and  be  labeled 
and  sold  as  such.  I  do  not  believe  it 
sufficient  to  designate  our  seconds 
by  a  given  name  or  brand.  For, 
while  the  jobber  may  know  the 
brand  to  be  seconds,  the  consumer, 
who  in  the  last  analysis  is  to  pass 
judgment  in  the  case,  will  not.  To 
avert  possible  injury  then  to  our  in¬ 
dustry,  let  the  word  “Seconds”  be 
plainly  printed  on  the  label. 

The  agitation  now  spreading  like 
wildfire  over  the  country,  reaching 
even  the  importance  of  a  Congres¬ 
sional  investigation — the  high  cost 
of  living  as  relating  to  certain  die¬ 
tary  articles — affords,  it  seems  to 
me,  a  most  opportune  time  for  ex¬ 
ploiting  the  use  and  importance  of 
canned  goods  as  a  wholesome  and 
cheap  food.  Nothing  in  the  whole 
list  of  food  products  is  as  cheap  as 
canned  goods,  viewed  at  least  from 


the  canners’  standpoint.  For  some 
articles  have  been  selling  below  cost 
of  production— No.  3  tomatoes,  for 
instance,  at  55  to  60  cents  per  dozen. 

Now,  if  these  same  tomatoes  have 
been  retailed  at  from  8  to  10  cents 
per  can,  there  is  represented  100  per 
cent,  profit  between  the  canner’s 
selling  price  and  cost  price  to  con¬ 
sumer.  An  entirely  too  large  a  mar¬ 
gin  for  distributing  these  goods. 
Any  investigation,  no  matter  how 
thorough  or  how  superficial  it  may 
be,  will  very  quickly  reveal  the  fact 
that  the  canners  are  in  no  way  in¬ 
volved  in  the  cause  of  the  increased 
cost  of  living.  The  fact  is  the  cost 
of  canned  goods  to  the  consumer  is 
not  properly  divided  as  between 
canner  and  distributer.  They  are 
already  cheap  enough  to  the  con¬ 
sumer,  and  without  disturbing  this 
price  in  the  least  degree  the  selling 
price  to  the  canner  can  be  very  ma¬ 
terially  raised  by  simply  allowing 
him  a  fair  share  of  the  100  per  cent, 
profit  now  existing  between  his 
present  selling  price  and  the  cost 
price  to  the  consumer. 

President  Craig  also  made  an 
address  on  Tuesday  in  which  he 
favored  Government  supervision 
for  canning  factories  and  opposed 
dating  bills.  Another  one  of 
Tuesday’s  addresses  was  de¬ 
livered  by  Frank  L.  Deming, 
president  of  the  National  Canned 
Goods  and  Dried  Fruit  Brokers’ 
Association.  Mr.  Deming  spoke 
in  favor  of  more  publicity  for 
canned  goods.  The  final  address 
for  the  first  day  was  by  J.  P.  Ol- 
ney,  of  the  Fort  Stanwix  Canning 
Co.,  who  spoke  on  the  labor  laws 
of  New  York  State. 

The  feature  of  the  second  day 
was  the  reading  of  a  letter  from 
LTnited  States  Secretary  of  Agri¬ 
culture  Wilson,  opposing  any  ac¬ 
tion  by  the  convention  adverse  to 
the  use  of  benzoate  of  soda.  The 
substance  of  his  letter  follows : — 

I  see  by  the  press  that  at  a  meet¬ 
ing  of  your  association  this  week 
an  effort  will  be  made  to  involve  the 
association,  in  the  trade  fight  regard¬ 
ing  the  use  of  benzoate  of  soda.  I 
cannot  believe  that  this  effort  will 
be  successful.  Why  the  canners 
should  be  expected  to  grind  the  axe 
of  preserving  trade  differences  is 
beyond  my  comprehension.  Ben¬ 
zoate  of  soda  is  not  and  never  has 
been  used  in  canned  goods.  The 
canners  of  the  United  States  do  not 
use  preservatives  of  any  kind  in 
their  product  and  the  canned  goods 
of  the  United  States  are  the  best 
in  the  world  and  need  no  preserv¬ 
atives.  The  packers  of  canned 
goods  will  not  be  advantaged  by  be¬ 
coming  involved  in  a  controversy  . 
which  has  no  connection  with  their 
business. 

I  sincerely  trust  that  this  effort 
may  fail  and  that  you  will  convey 
to  the  association  at  the  meeting 
now  going  on  the  hope  which  I 
express  that  the  canners  will  re¬ 
fuse  to  be  made  tools  of  those  in¬ 
terests  which  are  fighting  the  rul¬ 
ings  of  the  National  Government 
under  the  pure  food  law. 

Mr.  A.  Brakely,  the  veteran 
canner  of  Bordentown,  N.  J., 
made  a  brief  address  on  Wednes¬ 
day  on  the  subject  of  dating  laws. 
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le  opposed  them  strenuously  as 
ieing  not  only  unnecessary,  but 
t  least  partly  destructive  of  the 
iroper  scope  of  the  canned  goods 
ndustry. 

The  National  Wholesale  Gro- 
ers’  Association  was  represented 
it  the  convention  by  President 
3.  H.  Bethard,  who  spoke  gen- 
>rajly  on  the  need  of  the  packer 
md  the  jobber  working  together. 

The  demoralizing  effect  of 
-heap  and  inferior  canned  goods, 
row  packed  in  large  quantities 
was  touched  upon  by  W.  C. 
Smith,  of  the  Great  Western  Can- 
aing  Co.,  of  Delhi,  Ind.  He  spoke 
in  part  as  follows : 

It  has  been  said  that  the  canner's 
present  condition  has  been  brought 
about  by  the  poor  organization  of 
the  canning  business.  To  this  charge 
we  must  enter  a  plea  of  guilty,  for 
the  canners  arc  but  flotsam  and  jet¬ 
sam  upon  the  industrial  sea,  a  prey 
for  every  greedy  jobber  and  broker 
who  demand  that  canned  goods  be 
sold  for  less  than  cost  of  production 
that  they  may  fatten  from  his  wares. 

It  is  also  charged  that  the  canner 
has  brought  upon  himself  the 
plight,  by  helping  the  insistent  de¬ 
mand  for  lower  prices,  which  has 
resulted  in  so  cheapening  his  prod¬ 
ucts  that  the  consumer  has  refused 
to  consume  them  in  quantities  that 
keep  pace  with  their  production.  To 
this  charge  we  must  also  enter  a 
plea  of  guilty. 

It  can  be  truthfully  said  that 
the  greatest  menace  to  the  canning- 
industry  is  the  insistent  demand 
from  the  jobber  for  cheap  canned 
goods.  To  meet  this  demand  the 
packer  in  order  to  make  a  profit 
sets  up  a  counter  demand  for  cheap 
materials  that  he  uses  in  the  manu¬ 
facture  of  his  goods.  This  demand 
for  cheapness  pervades  the  whole  in¬ 
dustrial  and  manufacturing  world. 

It  results  in  poorly  manufactured 
goods,  so  poor  that  many  of  our 
manufactured  wares  and  merchan¬ 
dise  are  worthless. 

We  need  an  organization  so  ef¬ 
fective  that  should  a  packer  at¬ 
tempt  to  so  cheapen  his  product  by 
the  use  of  unfit  materials,  or  slack 
filling,  that  he  will  be  taken  by  the 
nape  of  the  neck  and  shook  until  he 
realizes  that  such  methods  will  not 
be  tolerated.  We  need  an  organiza¬ 
tion  that  will  limit  minimum  and 
maximum  prices;  that  will  keep  us 
from  devouring  each  other,  that  will 
eliminate  from  the  business  the 
packing  of  inferior  and  second 
goods  that  will  establish  a  standard 
and  the  forcing  of  every  packer  to 
pack  by  that  standard. 

We  need  an  organization  that  will 
compel  the  canner  to  recognize  that 
the  honest  jobber  and  the  honest 
broker  are  necessary  parts  of  our 
business  system ;  an  organization 
that  will  kick  the  dishonest  packer, 
the  dishonest  jobber  and  the  dis¬ 
honest  broker  into  the  region  of  the 
eternal  damned.  We  need  an  or¬ 
ganization  that  would  force  the  label 
to  tell  the  truth,  and  the  packing 
of  goods  that  will  back  the  label ;  an 
organization  that  will  kill  the  promot¬ 
er,  limit  the  selling  of  futures,  re¬ 
store  public  confidence  in  canned 
goods,  eliminate  the  effects  of  lack 
of  sufficient  capital  and  make  more 
consumers  for  canned  goods. 

Other  addresses,  mostly  tech¬ 
nical,  were  made  on  Wednesday 
by  Amos  H.  Cobb,  of  Fairport, 


N.  Y.,  on  processing  tomatoes ; 
by  President  L.  V.  B.  Cameron, 
of  the  National  Sugar  Brokers’ 
Association,  who  spoke  on  mutual 
relationships  between  canners 
and  brokers,  and  by  W.  C.  Smiley, 
of  Roanoke,  Va.,  on  the  technical 
side  of  packing  tomatoes. 

On  Thursday  the  letter  by  Sec¬ 
retary  Wilson,  referred  to  above, 
was  taken  up  and  indirectly  ap¬ 
proved,  through  the  following 
resolution : — 

Resolved,  That  we  hereby  tender 
the  Secretary  of  Agriculture  our 
hearty  thanks  and  appreciation  for 
this  certificate  of  confidence  to  the 
consuming  public  as  the  result  of 
his  investigation  of  the  line  of  busi¬ 
ness  in  which  the  members  of  this 
association  are  engaged,  and  which 
assurance  should  forever  constitute 
a  nassport  for  canned  fruits,  vege¬ 
tables  and  fish  in  greatly  increased 
volume  into  the  home  of  every 
American  housewife. 

Further  resolved,  That  it  is  the 
sense  of  this  convention  that  it  con¬ 
siders  only  such  matters  as  directly 
pertain  to  the  packing  of  canned 
fruits,  vegetables  and  fish. 

Further  resolved.  That  a  copy  of 
these  resolutions  be  forwarded  to 
the  Secretary  of  Agriculture. 

James  P.  Olney,  Chairman, 

S.  F.  Haserot, 

Friend  F.  Wiley, 

Harry  P.  Strasbaugh, 

George  E.  Diament. 

Mr.  L.  J.  Hunt,  of  San  Fran¬ 
cisco,  Cal.,  also  spoke  on  quality 
|  in  canned  goods. 

Dr.  H.  W.  Wiley,  chief  Govern- 
I  ment  chemist,  was  the  chief  speaker 
of  Thursday’s  session,  and  ad¬ 
vanced  the  principle  that  canned 
goods  should  be  dated.  He  also 
favored  glass  as  a  container  in¬ 
stead  of  tin.  Governor  Fernald, 
of  Maine,  himself  a  packer,  spoke 
on  the  value  of  canned  goods  gen¬ 
erally  and  their  share  in  the  fame 
of  North  Pole  exploration.  Rob¬ 
ert  L.  Innes,  secretary  of  the 
Canadian  Canners’  Association, 
also  spoke  on  the  benefits  the 
Canadian  system  of  canned  goods 
inspection  had  brought.  Dr.  A. 
W.  Bitting,  of  the  Federal  Bu¬ 
reau  of  Chemistry,  spoke  on 
canned  goods  standards. 

A  snappy  address  on  quality  in 
canned  goods  was  made  on 
Wednesday  by  H.  P.  Strasbaugh, 
of  Strasbaugh,  Silver  &  Co.,  of 
|  Aberdeen,  Md.  The  meat  of  his 
address  was  as  follows: — 

Government  inspection  has  also 
been  proposed ;  label  with  weights 
of  contents  thereon;  seconds  should 
be  labeled  “seconds”  and  not  know¬ 
ingly  traded  in  when  everyone  con¬ 
cerned  knows  the  consumer  is  being 
deceived  under  present  policy.  Is 
it  right?  You  all  know  it  is  poor 
policy  to  pack  poor  grades  because 
your  neighbor  does  it.  A  motion 
will  quickly  dispose  of  the  matter, 
and  if  it  is  not  quality  you  want, 
say  so,  if  you  can  afford  to  vote 
in  the  negative.  Some  may  say  “un- 


Welch's 


Grape  Juice 

A  window  display  that  will 
bring  people  in — it  is  free 

WELCH  Window  Displays  are  attractive.  The 
grape  furnishes  a  good  subject  for  decoration. 
We  have  always  had  good  ideas  carried  out  in 
the  best  class  of  lithographic  work. 

For  1910  we  have  the  most  attractive  display  material 
that  we  have  ever  used.  It  reaches  right  out  into  the 
street  and  sells  Welch’s  Grape  Juice. 

Welch’s  Grape  Juice  is  being  widely  advertised.  A 
display  in  your  window  or  store  will  bring  you  increased 
business. 

And  best  of  all,  Welch’s  repeats.  The  customer 
who  buys  one  bottle  or  one  case,  is  pretty  sure  to  come 
back  for  more. 

We  gladly  send  display  matter  free  to  dealers  push¬ 
ing  Welch’s. 

In  ordering  Grape  Juice  from  your  jobber  specify 
Welch’s. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


The  Label  Changes 
But  Nothing  More 


We  have  been  packing  the  well-known  Fair- 
bank’s  Lion  Brand  Canned  Meats  for  the 
past  25  years,  and  have  now  decided  to  change 
the  label  to  SUPREME  BRAND,  under 
which  we  pack  all  our  other  high-grade  meat 
food  products. 

Supreme  Brand  Canned  Meats  will  be 
exactly  the  same  in  quality  as  Lion  Brand, 
packed  in  the  same  factory  and  in  the  same 
manner. 

All  jobbers  carry  Supreme  Brand 
Canned  Meats  in  stock. 


MORRIS  &  COMPANY 

CHICAGO,  ILL. 

W.  A.  Millar  &  Company,  427-31  North  Second  Street,  Philadelphia  Agents 
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constitutional,”  and  if  you  listen  to 
their  arguments  you  would  imagine 
you  were  before  the  Supreme  Bench 
itself. 

Mr.  H.  Hegerle,  of  St.  Boni- 
facius,  Minn.,  adressed  the  con¬ 
vention  on  increasing  the  con¬ 
sumption  of  canned  goods.  He 
criticised  the  publicity  campaign 
of  the  National  Canners’  Associ- 
aton  as  not  going  far  enough. 

The  following  officers  were 
elected : — 


President,  L.  A.  Sears,  Ohio ; 
vice-president,  William  R.  Roach, 
Michigan;  secretary,  Frank  E. 
Gorrell,  Maryland ;  assistant  sec¬ 
retary,  C.  M.  Dashiel,  Maryland; 
Executive  Committee,  Grafton 
Johnson,  Indiana;  Charles  S. 
Crary,  George  G.  Bailey,  New 
York;  Eugene  Dickinson,  Illi¬ 
nois  ;  Samuel  F.  Haserot,  Ohio, 
and  W.  O.  Hoffacker,  president 
of  Tristate  Association.  D.  E. 


This  Bill,  Now  Coming  to  the  Front, 
Affects  Every  Apple  Dealer 

But  Will  Control  Only  Packages  that  Go  Into  Interstate  Com¬ 
merce.  Prescribe  Size  of  Package  and  Divide  Apples  Into 
Classes  According  to  Size.  Creates  New  Offence  for 
Shippers  of  and  Dealers  in  Apples. 


words  or  figures  showing  the  frac¬ 
tional  relation  which  the  actual  ca¬ 
pacity  of  the  basket  bears  to  the 
capacity  prescribed  by  Section  2  of 
this  act  for  standard  closed  basket 
packages  for  apples;  or,  in  the  case 
of  barrels,  with  the  words  “Short 
Barrel,”  or  with  words  or  figures 
showing  the  fractional  relation 
which  the  actual  capacity  of  the 
barrel  bears  to  the  capacity  pre¬ 
scribed  by  Section  2  of  this  act,  for 
standard  closed  barrel  packages  for 
apples.  The  marking  required  by 
this  paragraph  shall  be  in  black  let¬ 
ters  of  size  not  less  than  72-point 
Times  Block  Gothic. 

If  the  package  bears  any  state¬ 
ment,  design  or  device  indicating 
that  the  apples  contained  therein  are 
standard  grade  “U.  S.  Size  A,” 
“U.  S.  Size  B,”  or  “U.  S.  Size  C,” 


as  the  case  may  be,  and  the  apples 
do  not  conform  to  the  requirements 
prescribed  by  Section  3  of  this  act, 
for  apples  of  this  particular  grade. 

If  the  package  bears  any  state¬ 
ment,  design  or  device  indicating 
that  the  apples  contained  therein 
are  standard  grade  “U.  S.  Size  A,” 
“U.  S.  Size  B,”  or  “U.  S.  Size  C,” 
as  the  case  may  be,  and  the  pack¬ 
age  fails  to  bear  also  a  statement 
of  the  name  of  the  variety,  the 
name  of  the  locality  where  grown, 
and  the  name  of  the  packer  or  the 
person  by  whose  authority  the  ap¬ 
ples  were  packed  and  the  package 
marked. 

That  this  act  shall  be  in  force 
and  effect  from  and  after  the  first 
day  of  July,  one  thousand  nine 
hundred  and  ten. 

Holt. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Here’s  Where  the  High  Food  Trouble  Lies, 
Says  Pennsylvania  Retailer 

Dissects  Different  Factors  in  Distribution  of  Food  and  Thinks 
Consumer  is  Mainly  at  Fault.  Trouble  with  Wholesaler 


5pecial  Correspondence  of  "Grocery  World  and 
General  Merchant." 

Washington,  D.  C., 

February  10,  1910. 

A  bill  which  affects  every 
dealer  selling  apples  is  just  now 
coming  to  the  front  in  the  House 
of  Representatives.  It  is  known 
as  the  Lafean  apple  bill,  and  was 
introduced  early  in  the  session. 
It  was  announced  during  the 
week  that  a  public  hearing  would 
be  given  on  it  by  the  House  Com¬ 
mittee  on  Agriculture  on  Febru¬ 
ary  23d.  There  will  doubtless  be 
opposition,  chiefly  from  the  large 
apple  growers  of  the  West.  The 
grocery  trade  has  as  yet  taken 
little  or  no  interest  in  the  meas¬ 
ure. 

Some  important  provisions  of 
the  Lafean  bill  are  here  pre¬ 
sented  : — 

That  for  the  purposes  of  inter¬ 
state  and  foreign  commerce  and 
commerce  within  the  District  of 
Columbia  or  the  territories  of  the 
United  States,  the  term  “closed 
package  for  apples”  shall  apply  to 
any  barrel,  box  or  basket  in  which 
the  apples  cannot  readily  be  seen 
or  inspected. 

That  the  standard  closed  pack¬ 
ages  for  apples  which  shall  be 
shipped  or  delivered  for  shipment 
in  interstate  or  foreign  commerce 
or  sold  or  offered  for  sale  within 
the  District  of  Columbia  or  the  ter- 
tories  of  the  United  States  are  as 
follows : — 

The  standard  box  package  for  ap 
pies  is  a  box  having  a  capacity  of 
not  less  than  2,342  cubic  inches, 
when  measured  level  full  without 
distension  of  its  parts. 

The  standard  barrel  package  for 
apples  is  a  barrel  of  the  following 
dimensions  when  measured  without 
distension  of  its  parts :  Length  of 
stave,  28 G  inches ;  diameter  of 
head,  1 714  inches;  distance  between 
heads,  26  inches;  circumference  of 
bilge,  64  inches  outside  measure¬ 
ment. 


That  the  standard  grades  for  ap¬ 
ples  which  shall  be  shipped  or  de¬ 
livered  for  shipment  in  interstate 
or  foreign  commerce,  or  which  shall 
be  sold  or  offered  for  sale  within 
the  District  of  Columbia  or  the  ter¬ 
ritories  of  the  United  States,  are 
as  follows : — 

Apples  of  one  variety,  which  are 
well-grown  specimens,  hand  picked, 
of  good  color  for  the  variety,  nor¬ 
mal  shape,  practically  free  from  in¬ 
sect  and  fungus  injury,  bruises  and 
other  defects,  except  such  as  are 
necessarily  caused  in  the  operation 
of  packing,  or  apples  of  one  variety, 
which  are  not  more  than  10  per 
centum  below  the  foregoing  specifi¬ 
cations,  are  standard  grade  “U.  S. 
Size  A,”  if  the  minimum  size  of 
the  apples  is  2x/2  inches  in  transverse 
diameter ;  or  are  standard  grade 
“U.  S.  Size  B,”  if  the  minimum 
size  of  the  apples  is  2x/\  inches  in 
transverse  diameter ;  or  are  stand¬ 
ard  grade  “U.  S.  Size  C,”  if  the 
minimum  size  of  the  apples  is  2 
inches  in  transverse  diameter. 

That  apples  in  closed  packages 
shall  be  deemed  to  be  misbranded 
within  the  meaning  of  the  act,  ap¬ 
proved  June  30,  1906,  entitled  “An 
act  for  preventing  the  manufacture, 
sale  or  transportation  of  adulterated 
or  misbranded  or  poisonous  or  dele¬ 
terious  foods,  drugs,  medicines  and 
liquors,  and  for  regulating  traffic 
therein,  and  for  other  purposes”  (34 
Stat.  768),  in  the  following  cases: 

If  the  package  bears  any  state¬ 
ment,  design  or  device  indicating 
that  the  package  is  a  standard  closed 
package  for  apples  as  herein  defined, 
and  the  capacity  of  the  package  is 
a  standard  closed  package  of  apples, 
as  herein  defined,  and  the  capacity 
of  the  package  is  less  than  the  capac¬ 
ity  prescribed  by  Section  2  of  this 
act  for  standard  closed  box  pack¬ 
ages,  or  standard  closed  basket 
packages  or  standard  closed  barrel 
packages  for  apples,  as  the  case  may 
be. 

If  the  capacity  of  the  package  is 
less  than  the  capacity  prescribed  by 
Section  2  of  this  act  for  standard 
closed  basket  packages  or  standard 
closed  barrel  packages  for  apples, 
unless  the  package  shall  be  plainly 
marked  on  end  and  side,  in  the  case 
of  boxes,  with  the  words  “Short 
Box,”  or  with  the  number  of  cubic 
inches  the  box  actually  contains;  or, 
in  the  case  of  baskets,  with  the 
words  “Short  Basket,”  or  with 


and  Retailer.  Where  the  Advertiser  Comes  In. 


It  is  very  rarely  indeed  that  I 
can  sum  up  enough  courage  to 
write  a  letter  that  might  possibly 
get  into  print.  I  say  possibly  be¬ 
cause  first  I  find  out  after  mail¬ 
ing  same  that  I  lacked  the  ability 
to  include  enough  of  the  real 
points  at  one  writing,  and  second 
because  I  try  to  be  honest  in  the 
use  of  the  muck  rake,  and  by  the 
time  I  am  through  we  are  all 
smeared  more  or  less.  But  in  this 
high  cost  of  living  proposition  I 
am  willing  to  discard  my  own 
selfishness  (in  other  words,  give 
something  for  nothing). 

In  my  opinion  an  investigating 
board  should  be  equally  divided 
or  composed  of  intelligent  and 
reliable  consumers,  retailers, 
wholesalers,  advertisers  (by  ad¬ 
vertisers  I  mean  those  spending 
money  for  advertising),  individual 
producers  and  monopolists.  All 
these  representatives  are  self- 
defined  except  the  monopolist, 
and  to  define  him  would  require 
an  exhaustive  political  discussion 
which  has  been  pretty  well  aired 
already. 

The  consumer  is  at  fault, 
where  he  should  be  the  con¬ 
trolling  factor  through  intelligent 
legislation,  but  if  he  does  vote  at 
all  he  usually  votes  crooked  to 
oblige  a  friend,  or  if  he  elects  a 
straight  platform  he  tolerates  its 
being  carried  out  corruptly,  and 
the  only  motive  of  tariff  legisla¬ 
tion  is  to  get  more  for  a  thing 
than  its  value,  to  the  benefit  of 
the  political  monopolistic  combi¬ 


nation  at  the  expense  of  the 
consumer.  When  the  consumer 
is  hurt  through  his  own  ac¬ 
tions  he  pounds  the  first  man 
he  meets,  and  who  is  this 
first  man  he  meets?  Why,  the 
retailer,  of  course.  There  are 
more  points  against  the  con¬ 
sumer,  such  as  buying  on  credit, 
etc.  (which  he  takes  pride  in 
being  able  to  do),  but  we  will 
drop  him  and  take  up  the — 

Retailer.  He  is  nine  times  out 
of  ten  bankrupt  and  doesn’t 
even  know  it.  He  calculates  the 
accounts  on  his  books  as  an  as¬ 
set,  while  they  are  no  asset  at  all, 
because  the  accounts  never 
shrink ;  on  the  contrary,  they  in¬ 
crease,  and  consequently  for 
every  ten  dollars  of  credit  he  re¬ 
covers  he  has  to  incidentally  give 
out  eleven  dollars  more  credit 
anew.  Under  such  conditions  I 
would  like  to  see  the  photograph 
of  the  actuary  that  can  show  me 
the  asset.  Owing  to  this  condi¬ 
tion  of  affairs  the  nine  retailers 
hereinbefore  mentioned  are  com¬ 
pelled  to  lose  the  discount  which, 
011  an  average,  amounts  to  about 
one-third  of  his  store  rent.  To 
this  leakage  we  have  to  add  the 
constantly  increasing  credits  and 
the  credits  which  even  he  is  fin¬ 
ally  willing  to  acknowledge  as 
lost  entirely.  To  keep  his  head 
above  the  water  line  he  is  com¬ 
pelled  to  raise  the  already  in¬ 
flated  prices  he  himself  pays. 

He  also  permits  himself  to  be 
the  slave  of  the  “advertised 
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brands”  and  becomes  a  party  to 
the  package  goods  graft,  only  he 
don’t  get  any  of  the  graft.  He 
sees  progressive  cut-price  houses 
sell  their  own  labels  far  under 
his  prices,  and'  be  it  all  said  their 
margin  is  as  large  as  his  own, 
but  he  only  whines  that  they  are 
killing  him.  It  never  occurs  to 
him  to  get  into  the  same  game. 
There  are  plenty  of  soap  houses 
who  will  sell  him  direct  under 
private  label  in  ioo-box  lots,  or 
even  50,  and  in  some  cases  pos¬ 
sibly  25-box  lots,  “but”  they  want 
the  cash  with  order,  or  at  best 
ship  on  order,  drawing  on  him 
with  bill  of  lading  through  a  local 
bank,  and  under  such  circum¬ 
stances  the  low  price  attraction 
makes  a  noise  like  a  hoop  and 
rolls  away. 

The  same  or  similar  conditions 
apply  to  extracts,  spices,  starch, 
washing  powder,  coffee,  etc.  But 
when  it  comes  to  investing  cash 
in  stock,  bottles,  labels,  cartons, 
etc.,  and  packing  the  goods  him 
self,  he  can’t  see  it,  or  through  his 
customers  accounts  is  not  able  to, 
and  hence  a  higher  selling  price 

Wholesaler.  The  average 
wholesaler  is  similar  to  the  aver¬ 
age  retailer.  He  is  of  two  classes 

First,  he  is  loaded  down  with 
a  list  of  long  credits  and  is  him¬ 
self  in  many  instances  compelled 
to  do  business  on  paper. 

Second,  he  is  the  cut-price 
wholesaler  who  gives  very  little 
credit  and  only  to  people  who  dis 
count  all  bills  in  ten  days.  The 
aforesaid  nine  retailers  have  heard 
of  this  fellow,  but  when  they  real 
ize  how  they  are  to  pay  his  bills 
that  hoop  rolls  away  again. 
Many  wholesale  houses  also  have 
several  prices  for  the  same  wares 
if  when  they  canvass  a  man  who 
has  always  discounted  his  bills 
they  will  sell  very  close  rather 
than  lose  the  order,  while  the  man 
they  know  to  be  slow  pay  they 
wont  sell  at  all  unless  at  a  good 
profit. 

Advertisers.  They  don’t  care 
what  happens  so  long  as  they  sell 
their  wares.  There  have  been 
several  schemes  worked  in  the 
drug  business  to  syndicate  mat¬ 
ters  so  that  the  retailers  won't 
have  to  sell  patent  or  proprietary 
medicines  for  little  or  no  profit, 
and  while  I  am  riot  very  well 
versed  in  the  drug  line  I  under 
stand  that  they  are  making  some 
headway  in  getting  at  least  some 
of  the  money  they  should  instead 


of  it  all  being  given  to  the  adver¬ 
tising  mediums. 

The  grocery  trade  is  affected  in 
the  same  way  with  package  graft 
and  advertised  brands.  A  brand 
is  extensively  advertised  and  the 
retailer  wants  it.  He  can’t  get  it 
except  through  a  jobber.  Well, 
that  is  all  right,  but  the  jobber 
can’t  get  it  unless  he  agrees  by 
contract  not  to  cut  the  dictated 
price,  and  that  is  all  wrong.  The 
reasons  why  they  don’t  want  him 
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not  be  gone  into  here. 


ready  to  denounce  both 


advertising  columns. 


the  consumer. 


the  former  absorbs  him.  If  lie  re 


P.  L.  Archer, 
Archer,  Bliss  C 
Shenandoah,  Pa., 

February  9,  1910. 


MANY  OROCERS 

Find  it  pays  tham  to  raad  tl 
‘good  stuff”  in 

The  Advertising  World 
Columbus.  Ohio 

»an»la  Iran,  or  fear  aiaathi'  trial  tar  It  caati 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  all  ctuntrlcs. 

Davis  &  Davis,  Washington,  D.  C. 


Jotin  B.  UlcFeuiflse  A  sons 


Printers 


927  Arch  Street 


WANTED.  F< 

_ _ _ _  of 

WANTED.— A  second-hand,  total  adder,  tu 
cash  register.  Also  a  small  platform  counter  Pe 
scale.  Must  be  in  good  condition  and  cheap.  p( 

Star  Store  Co.,  East  Bangor,  Pa.  8 

WANTED.— A  merchant  who  can  use  from  pi 
one  to  three  hundred  pounds  fresh  made  nc 
creamery  butter  each  week.  Our  entire  C 
output  sold  with  above  exception.  Will  put  p 
up  in  any  shape  desired.  Shipped  day  S) 
following  churning.  Most  of  our  customers  w 
have  been  with  us  ten  years.  We  also  sell  gc 
fresh  gathered  eggs,  poultry,  apples,  onions  £ 
and  country  lard.  Howard  Creamery  Cor-  d 
ooration,  Centre  Hall,  Pa.  7  — 

WANTED.  —  Manufacturer  selling  the  ^ 
wholesale  grocery  trade  through  brokers  is 
in  position  to  take  on  a  line  of  goods  sold  to 
the  same  trade.  Address  “  C.  R.,”  care 
“  Grocery  World  and  General  Merchant,”  ^ 
’  927  Arch  St.,  Philadelphia,  Pa.  7  ir 

_ _ —  b 

FOR  SALE.  “ 

FOR  SALE.— Store,  stock  and  fixtures.  - 
■  Two  counters,  ice  box,  three  show  cases. 

Large  cellar,  fine  dwelling,  six  rooms  and 

3  located  on  the  corner.  One  of  the  finest  ^ 
-  grocery  stands  in  the  northeast  section  of  f 
3  Washington.  Good  reason  for  selling. 

5  Tohn  Alt,  600  FSt.,N.E., Washington, D.C.  8  o 

e  FOR  SALE.— A  general  store  located  in  s 
northern  Pennsylvania,  doing  a  cash  busi-  e 
1  ness  of  $4,000  per  year.  Some  book  F 
accounts.  Stock  consists  of  groceries,  hard-  ^ 
ware,  shoes,  rubber  goods,  dry  goods  and 

-  notions.  Stock  will  inventory,  with  horse, 
wagon  and  fixtures,  about  $3,000.  Good  t 

s  reason  for  selling.  Will  guarantee.  Terms  t 
f  right.  Town  has  100  inhabitants,  with  a  j 
well-to-do  farming  section  around.  B.  F. 

-  Hawley  &  Son,  Little  Marsh,  Pa.  11 

].  FOR  SALE  — A  small,  well  equipped  gro- 
eery  business,  outside  Philadelphia,  in  a 
healthy  and  prosperous  town,  supplied  with 

1  pure  water.  A  splendid  opportunity  for  one 
wishing  to  leave  the  city.  S.  G.  G.,  “Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  St..  Philadelphia,  Pa.  7 

FOR  SALE.— Grocery  and  provision  store 
“  corner  Salford  and  Callowhill  Sts.,  below 
Sixtieth  St.,  West  Philadelphia.  Will  sell 
for  $600  if  sold  at  once.  9 

FOR  SALE.— One  of  the  best  grocery  stores 

If  in  a  town  of  five  thousand  population,  doing 
a  business  of  $15,000  a  year,  and  by  a  little 
more  effort  the  business  could  be  increased 
a  great  deal.  Reason  for  selling,  the  owner 
wants  to  go  in  other  business.  C.  B.  M., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  9 

FOR  SALE.— Don’t  miss  this  bargain ! 

H  $4,100  will  buy  corner  store  property.  Two 
bulk  windows,  eight  rooms  and  bath.  Lot, 
16  x75  ft.  Only  built  two  years  ago.  New 
k  properties  going  up  all  around  this  section. 

*  For  full  information  apply  to  R.  P.  Cameron, 
k  2737  Kensington  Ave.,  or  Mrs.  R.  Shaw, 
f  owner,  3334  H  St.,  Philadelphia,  Pa.  9 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 

1  Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
1,  mills  are  first-class  condition  guaranteed. 

H.  F.  Heacock,  51  N.  Second  St.,  Philadel- 
—  phia,  Pa.  tf 

FOR  SALE. — Small  grocery  store  in  West 
Philadelphia.  $750  if  sold  at  once.  R.B.  E., 
|fj  “Grocery  World  and  General  Merchant,” 
g  927  Arch  St.,  Philadelphia,  Pa.  11 

FOR  SALE. — t  leaver’s  old  established 
butter,  egg  and  grocery  store,  4408  German¬ 
town  Ave.  Will  sell  for  $600  if  sold  at  once. 
Jacob  W.  Scheifele,  4408  Germantown  Ave., 
Philadelphia,  Pa.  8 

FOR  SALE.— One  of  the  best  grocery  stores 
in  the  State.  Old  established  stand  and  a 
money  maker.  Does  $75,000  business  a 
year.  Will  require  abnut  $6,000  to  handle 
it.  Best  of  reasons  for  selling.  K.J.,“  Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  Street,  Philadelphia,  Pa.  8 

L.  Boncot.  $1,500  for  stock  and  fix- 
F.  L.  Boncot  Est  ,  Conshohocken, 

8 


SALE  OR  EXCHANGE.— Three 


if 


Established  six  years. 
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Every  modern  fixture  and  im- 


HELP  WANTED. 


V.  - - —  >  - - - - /  -  •> 

iburban  stores.  Salary  and  commis- 
S.  C.,  “Grocery  World  and  Gen- 


- - 

1  Grocery  World  and  General 
*  tf 


SITUATION  WANTED. 


‘Gro- 


Lrcii  r iiuducipiud)  x  <x.  / 

[The  sender  of  the  above  advertisement 


FOR  SALE. — A  small  grocery  store,  5029 
Aspen  St.,  west  Philadelphia,  Pa.  Will  sell 
or  $325  if  sold  at  once. 


experience  uuuuic  cmiy  uuuxxccpci  iui 
wholesale  grocery  firm.  Can  open  and  close 
any  set  of  books  and  take  off  trial  balance 
when  desired.  Willing  to  start  low  with 
chances  for  advancement.  Good  talker  and 
will  travel  if  desired:  R.  A.  F.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. 


WANTED. — A  young  man  would  like  a 
position  as  outside  salesman.  Anything  in 
the  grocery  line.  Willing  to  travel.  Good 
reference  given.  Has  had  experience. 
Salesman,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  7 
[The  sender  of  the  above  advertisement 
neglected  to  enclose  his  address.  Will  he 
please  send  it  to  the  “  Grocery  World  and 
General  Merchant”  office  at  once.]  __  _ 

GROCERY  CLERK  AND  MEAT  CUTTER 
in  a  town  twenty  miles  from  Philadelphia. 
A  good  grocery  clerk  who  is  capable  and 
willing  to  assist  in  cutting  meats.  Steady 
position  and  goad  wages  to  a  good  steady 
man.  E  5,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  9 


Philadelphia 

AN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


CLERK  AND  SALESMAN  NOW  EM- 
ployed  in  Virginia  wants  position  as  cle  k 
or  on  the  road  with  reliable  house.  Age 
thirty,  single.  Has  had  five  years  practical 
experience,  including  window  dressing. 
Will  go  anywhere.  Salary  desired,  $65  per 
month  to  start.  C  19,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. _ [2 

GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hust’e.  Good  all  round 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


man  and  can  give  good  references,  among 
them  present  employer.  Age  twenty-seven, 
single.  Wants  $12  weekly.  Has  had  expe¬ 
rience  as  manager.  C  18,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

YOUNG  WOMAN  OF  TWENTY-THREE 
wishes  position  as  clerk  in  grocery  store. 
Now  employed  in  Pennsylvania  store.  Has 
had  seven  years  experience,  partly  window 
dressing  and  store  decorating,  and  can 
make  self  very  useful.  Capable  of  taking 
entire  charge  of  small  grocery.  Salary 
wanted,  $9  per  week.  C  17,  “  GroceryWorld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

GROCERY  CLERK  NOW  EMPLOYED 
in  West  Virginia  wants  position  in  West 
Virginia  as  manager  of  first-class  retail 
grocery.  Age  thirty-five,  married,  one 
child.  Had  seven  years  wholesale  experi¬ 
ence  and  ten  retail.  Has  knowledge  of 
ad-writing,  window  dressing,  card  writing, 
decorating.  Salary  wanted — will  consider 
any  fair  offer.  C  16,  “GroceryWorld  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  9 


GROCERY  CLERK  NOW  EMPLOYED 
in  New  York  State  wants  position  as  clerk 
or  at  desk  work.  Age  forty,  married.  Will 
go  anywhere.  Has  had  twenty-two  years 
experience  and  knows  business  thoroughly. 
Wants  $15  per  week.  C  15,  “  GroceryWorld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 


YOUNG  WOMAN  OF  TWENTY-FOUR 
now  employed  in  Pennsylvania  store,  wants 
position  clerking  or  calling  on  trade.  Will 
go  anywhe-e.  Has  had  six  years  experience 
clerking  and  managing  and  has  considerable 
knowledge  o!  the  business.  Salary  wanted 
to  start,  $8  per  week.  C  14,  “  Grocery  W'orld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 


GROCERY  CLERK  NOW  EMPLOYED 
in  eastern  Pennsylvania  wants  substantial 
position  anywhere.  Age  thirty-one,  single. 
Position  wanted  is  as  clerk  or  manager. 
Has  had  eight  years’  experience  as  grocery 
clerk  and  four  years  with  china  and  glass. 
Good  selling  ability.  Salary  expected,  {12 
per  week,  and  can  earn  it.  C  13,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


PHILADELPHIA  GROCERY  CLERK 
and  manager  of  long  and  comprehensive 
experience  wants  position  as  manager  within 
forty  miles  of  Philadelphia.  Age  fifty-two 
and  married.  Experienced  in  grocery  and 
coffee  business,  including  coffee  roasting, 
and  has  a  full,  general  knowledge  of  the 
business.  Was  in  business  for  himself 
twelve  years.  Salary  wanted,  $20  weekly. 
Fine  references.  C  12,  “Grocery  World 
and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


PHILADELPHIA  GROCERY  CLERK 
wants  position  in  country  store  as  clerk  and 
bookkeeper.  Age  forty-five,  married.  Will 
go  within  thirty-five  miles  of  Philadelphia. 
Had  thirteen  years  active  business  experi¬ 
ence  and  a  good  all  round  man.  Will  start 
for  $10  weekly.  C  10,  “  Grocery  World  apd 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  8 


GROCERY  CLERK  OR  MANAGER 
now  employed  at  Allentown,  Pa.,  wants 
position  as  manager,  assistant  manager  or 
department  manager,  with  chances  for 
advancement.  Will  go  anywhere  within 
two  hundred  miles.  Has  had  experience  as 
buyer  and  department  manager,  also  has 
knowledge  of  advertising  and  window 
dressing.  Splendid  references.  Wants  $25 
weekly  and  can  earn  it.  C  9,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


CLERICAL  POSITION  WANTED  BY 
Philadelphia  young  man,  eighteen  years  of 
age.  Had  two  years  experience.  Salary 
wanted,  |8  per  week.  C  11,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


CLERK  NOW  EMPLOYED  AT  NEW 
Haven,  Conn.,  wants  position  or  chance  to 
buy  interest  in  Connecticut,  Massachusetts, 
or  New  York  State.  Will  take  pos  tion  as 
manager  of  department  or  store  or  make 
small  investment  Has  four  years’  experi¬ 
ence  as  clerk  and  three  years’  experience  as 
manager.  Age,  twenty-three.  Single.  Has 
good  knowledge  of  bookkeeping,  show  card 
writing  and  all  round  salesmanship.  Spe¬ 


cialist  in  tea,  coffee  and  spices.  Will  also 
consider  wholesale  position.  Salary  desired, 
$ 20  weekly.  C  8,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  7 


BUSINESS  OPPORTUNITIES. 


OMtotooottoootooatteeiKO 

a  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

0  W«  find  buyers  for  grocery  and  e 
o  general  atore  businesses  —  nothing  e 
0  else.  We  are  specialists  in  that  and  0 
o  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores"  we  e 
0  Include  butter  and  egg  stores,  tea  o 
0  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  e 
0  that  we’re  sure  will  suit  you.  0 

0  Write,  call  or  telephone.  0 

0  WARNER  ft  CO.,  0 

0  997  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  axoo,  e 

0  Keystone,  Race  746.  0 

0  0 

oooooooooooooeoooooooooooo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  556. — In  Tioga,  grocery,  meat  and 
provision  business  doing  $300  to  $35 o  per 
week,  on  which  is  netted  a  clean  ten  per 
cent,  profit.  Fixed  charges  are  very  low. 
Rent  only  $4oper  month,  including  two-story 
brick  stable.  Owner  is  going  into  other 
business.  Will  sell  fixtures  for  $300  and 
stock  at  inventory.  About  $700  required. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300- worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  vf  ry  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  so’d  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 


investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $1,000. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
&  sale. 

No.  573. — In  south  Philadelphia,  meat  and 
canned  goods  business  doing  $200  to  $300 
weekly,  all  cash.  Rent  low.  About  $500 
will  buy  stock  and  fixtures.  An  excellent 
opportunity  for  buyer  who  will  take  imme¬ 
diate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  caa  be  bought  reasonable. 

la  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  conned 
Every  ene  paying. 

WARNER  ft  CO., 

997  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  coat  you  only  $a,  If  satlsfac 
tory.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  eopy  of 
“  The  Creditor’s  Journal  ” — It’s  free.  12 


No.  1  Cuspidor 
6H  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tht  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 


These  trade-mark 

Crese 
Crystals 


For  cases  of  Stomai 


WATERTOWN, 


package 


AND  DESSERT 
EAL  FOODS 

Into  Troubles 

n. 

mple,  wmo 
7v..  u.  s.  a. 


The  cash  register,  computing  scales 
and ’phone  save  your  time. 

The  housewife  appreciates  time- 
savers  too.  Then  tell  her  about 
MINUTE  GELATINE (PLAIN) 

It  is  all  measured.  Every  package 
contains  four  envelopes.  Each  holds 
just  enough  to  make  a  pint.  Time  ol 
measuring  saved. 

It  requires  no  soaking.  It  dissolves 
in  less  than  a  minute  in  boiling  water 
or  milk  without  first  soaking  in  cold 
water.  More  time  saved. 

Besides,  it  is  the  clearest,  firmest 
gelatine  to  be  had. 

Use  these  talking  points  and  they’ll 
help  the  sale.  The  sale  helps  you.  It 
pays  36  per-cent.  Don’t  sell  at  less 
than  two  packages  for  25c.  It’s  worth 
even  more. 

Send  your  jobber’s  name  and  ask  for 
a  package  to  try  yourself.  It’s  free. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


Why  Not 
Make  Calls? 

Our  Gluten  Cereal  is 

in  many  practical  re¬ 
spects  the  best  cereal  on 
the  market.  It  is  the 
most  carefully  made  of 
any  cereal  in  its  class, 
and  will,  therefore,  give 
best  satisfaction.  Just 
as  importantly,  it  pays  a 
far  better  profit  than  any 
other  cereal  on  the  mar¬ 
ket — 40  per  cent. 

We  admit  that  at  the 
start  you  will  have  more 
calls  for  some  other 
cereals,  because  they  are 
more  widely  advertised. 
But  wouldn’t  it  pay  you 
to  make  calls  for  Gluten 
Cereal  when  they  pay 
you  so  well  ? 

Costs  you  SI.  25,  brings 
you  $1.80. 

A.  C.  Godshall  &  Co. 

Incorporated 

LANSDALE,  PA. 
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Grocery  World  and  General  Merchant  Prices-Current 

CORRECTED  WEEKLY.  FEBRUARY  14, 1910. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  ia  unable  to  purchaae  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

fEIOH  AND  MEASURE  EYERYTHM  YOD  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . ». . So  lb*. 

Medium  Beans . to  " 

Pea  Beans . 4»  " 

Red  Kidney  Beans . j8  “ 

Hominy. . . . ...  j4  “ 

Pease . 4®  ■ 

Barley . -..48  “ 

Potatoes . . . |4  " 

Flaxseed. . $8  " 

Onions . ||  " 

SheUbarks . 4  " 


COL. 

COL. 

Alnm . ** 

lleau .  9 

Soups . io 

Ammunition. .  5 

Capers . 16 

Cereal  Specialties . 17 

Bog  and  Twins  Holders.. ..xo 

Chocolate  and  Cocoa . xx 

Bariev. . »7 

Bath  Brick . 3® 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  * 

Borax  . . s4 

Brooms . . . 33 

Brashes . 35 

Backwheat  Floor.. . >7 

Bung  Borers . 18 

Butchers'  Sundries . 25 

Butter  Dishes. . 34 

Butter .  ® 

Cider . 28 

Clams . 20 

Clothes  Pins . 35 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  $ 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . ai 

Cora  Meal . 17 

Corn  Starch . 31 

Camphor . s4 

Cxn  diet . xo 

CnudWs .  6 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . x8 

Canned  Goods .  7 

California  Fruits .  8 

Domestic  Fruits .  8 

Counters . x8 

Dates . so 

rff  ::::::::::::::::::::  l 

Pie  Fruit .  8 

Dressed  Meats . *5 

COL. 

Prepared . 

Marmalade . . 

. *6 

Noodles,  Egg . 

- . >7 

Oat  Meal. . . 

Oils . 

. as 

OD,  American . 

. «3 

Olive  Oil . 

. aa 

Olives . 

. aa 

Oysters . 

. ao 

Paper . . 

. *3 

Paper  Bags . 

. *3 

Peanuts . . 

. «... 

Peanut  Butter . 

. 24 

Peas,  Dried . 

Pickled  Meats . 

. *3 

Plum  Pudding . 

Polishing  and 

Cleaning 

Compound . 

. *9 

Popping  Corn . 

. *3 

Pork  and  Beef . 

Potash . 

. ax 

Potato  Chips . 

Poultry  Seasoning 

. 25 

Dressed . 

Live . 

COL. 

Drugs,  Grocers' . a6 

Eggs . i4 

Essence  of  Coffee .  5 

Extracts . 17 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Figs. . »o 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 33 

Food,  Bird . 33 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..ao 

Foreign,  Dried. . 30 

Fish,  Fresh . 30 

Gelatine . 18 

Gravel,  Bird . 32 

Herring . 13 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


COL. 

Ink . si 

Insect  Powder . s4 

Ironing  Wax. . . . 32 

Jams . ...,34 

Jars  and  Jar  Rubban. .  4 

Jellies . .35 

Junket  Tablets . 27 


Ketchup... 


> .eeeeeeeeeeee . * 


Lamp  Goods . . . 21 

Lard . 25 

Lemont  and  Oranges . 

Lentils . 17 

Licorice . 36 

Lime . si 

Live  Poultry . 23 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . si 

Meat . 34 

Milk,  Evaporated . 13 

Mince  Meat . ...22 

Mineral  Water . 29 

Molasses . 33 


COL. 

Preserves . a4 

Provisions . 34 

Prunes . 20 

Puddine . s8 

Putty . 24 

Rennet. . 37 

Rice . s8 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . s4 


SagO  .  .....a...  ......a*,  tv 

Salad  Dressing . 28 

Sal  Soda . a8 

Salt . 28 

Sapolio . 30 

Sardines . 9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 23 

Scales!. . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  4 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . to 

Specialties . 30 


Get. 

Spices . je 

Whole. . |t 

Starch . l> 

Stove  Polish . 31 

Soap  Powders . jo 

Sugars .  1 

Sulphur . s4 

Sundries . 32 

Syrups . 33 


Tacks . 

Tapioca . . 

Tar . 

Teal . 

Tobacco,  Chewtng.. 


•J» 

..17 

•7 


Smoking,  .mmmm . . 

. 3* 

Cutters . 

. 18 

Twins  Holden . 

. 18 

Twine . . . 

. 3® 

. 18 

Vinegar . 

Washboards . . . 

. 34 

Wrapping-Paper . 

Woodenware . . . 

. aa 

Yeast  Cakes . 

. j« 

SUGAR. 

rs’ Losenge,  XXXX . .  3.40 

Crystal  Dominoes . - .  7-  7° 

Cut  Loaf . . . . . - .  4.13 

Patent  Cuoes . - . -  3  •  5° 

Powdered .  . - .  5-35 

Granulated,  standard  to  fine .  5  20 


— 2 — 


TEA. 

Foochow  Oolong —  Per  lb. 

Special  . 24 

Fair . 26 

Good  . 29 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Good  . 28 

Choice . 33 

Extra  choice . 39 

Choicest . 

Imperial  — 

Special . 27 

Fair . . 31 

Good  . 35 

Choice . 39 

Extra  choice . 45 

Choi  est . 49 

Young  Hyson — 

Fair . 29 

Good  . 35 

Fine . 40 

Choice . 45 

Extra  choice  Moyune . 50 

Gunpowder — 

Fair . 35 

Good  . 40 

Choice . 45 

Choicest  . 5o 

Japan,  pan  fired  or  basket  fired — 

Good  .  .33 

Choice . . 

Extra  choice  . 45 

Choicest . 50 

English  Breakfast — 

Fair . . 

Good . .27 

Choice . 33 

Extra  choice . 33 

Choicest . 


Ceylon — 

Tetley’s,  No.  1,  54  lb . 

. 60 

“  No.  2,  %  lb . 

44  Troubadour,  1  lb.  tins . 

Lipton’s,  A  blend,  54  lb . 

“  B  blend,  54  lb . 

”  B  blend,  #  lb . 

Bungaloe,  1  lb . 

Princess,  54  lb . 

”  H  lb . 

PACKAGE  TEAS. 

Lipton’s—  Per  lb.,  in  54-lb.  tins 

Ceylon  and  India,  A . 4® 

Ceylon  and  India,  B . 43 

Black  and  Green,  A..... . 48 

Black  and  Green,  B . 43 

English  Breakfast,  A . 48 

English  Breakfast,  B . 43 

Formosa  Oolong,  A . 48 

Formosa  Oolong,  B . 43 

5£-lb.  tins  ic.  per  lb.  more. 

Tetley’s—  Per  lb. 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 75 

No  x,  Buff  Label . 60 

No.  2,  Green  Label . 45 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

1  lb.  size . peril).  .55 

l/7  lb.  size . . per  lb.  .56 

54  lb.  size  . per  lb.  .57 

3  lb.  packages . per  tin  x  .  35 

5  lb.  packages . per  tin  2.25 

Spriixg  Garden  Tea — 

too  lb.  barrels . per  lb.  net  ,x8 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

x-lb.  canisters,  8-lb.  boxes . 53 

54-lb.  “  X2-Ib.  “  53 

54-lb.  “  xo-lb.  “  53 

Trial  04  xo-lb.  44  . 53 

McCormick  &  Co.,  Bee  brand —  Per  lb, 

i-lb.  lithographed  cans,  20-lb.  boxes . 56 

54-lb.  44  xo-lb.  "  . 58 

if-lb.  44  xo  and  20-lb.  bxs..  .60 

Travellers  pocket  canister,  4  doz....per  doz.  .8e 


—3— 

AMMONIA. 

Per  doz. 

Colburn’s  “A,”  16  os.,  t  do*,  boxes . 90 

Colburn’s  “A,”  quarts,  1  do*,  boxes .  1.50 

Colburn’s  "A,”  %  gals.  54  do*,  boxes .  *.70 

Colburn’s  Mayflower,  x6  os.,  a  doz.  boxes . 75 

Colburn’s  “A,”  hotel  size,  2  do*.  bo*es .  1 .30 

Victoria,  2  doz .  . 9° 

Pincus.  3  doz . . 9° 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . - . 45 

Violet,  16  oz.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  *-55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . 87% 

Tibbals  Dri-Monia  (con.  dry),  xoc.  size,  54 

gross  case . per  gross  9.00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  54 

gross  package . per  gross  4.80 

Free  goods  with  54  gross  5-  or  io-ceqt  sizes. 


AXLE  GREASE. 


Fraser’s,  15  lb.  pails . 

.80 

Frazer's,  boxes,  %  grots . 

. . per  gross 

9.  40 

Mica,  gross . 

9  .CO 

Peerless,  gross . . . . 

. per  gross 

4-4® 

BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

y.  lb.,  4  doz.  In  era* . 

%  lb.,  2  dox.  iu  case . 

1  lb.,  1  doi.  in  case . 

Davis’  O.  K.,  &-lb.,  4  dox . per  dox. 

Davis’  O.  K. ,  J4-lb  ,  3  doz . per  dox. 

Davis’  O.  K.,  i-lb. ,  2  doz . per  doz. 

Davis’  O.  K.,  $-lb.,  %  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  dor. 

Cleveland’s  %-lb.,  4  do* . per  dor. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie's,  %-lb.  cans,  a  dor.  cases . _ . . 

Leslie’s  i-lb.  cans.  1  dor.  cases . 

Leslie's,  5-lb.  cans,  6  cans  In  case„ . 

Sea  Gull,  6  or.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

R uniford’s  Yeast  Powder  : — 

4  or.  glass,  2  doz . . . ..... . 

6  oz.  glass,  a  doz . . . . . 

6  02.  glass,  6  dot . . . . . . . 

i  oz.  ,t  gross,  ln.bbl . 


•95 

i-75 

3-4° 

•  45 
.90 

1.65 

7.20 

•84 

1.23 
■45 
»-J5 
1 .80 
9.00 

•  45 
■45 

■8aK 

Z.07 

Z.03 

1.02 


—4— 

Rumford  Baking  Powder  s— 

5C.-tinz,  4  dor . per  doz.  .4) 

ioc. -can,  2  doz.  In  box . . . per  doz.  .90 

)4-lb.  cans,  2  doz  In  case . per  doz.  1.2J 

i-lb.  cans,  1  doz.  In  case . . . per  dez.  s.$e 

Royal,  ioc.  slio,  4  doz . 84 

u  Jf  lb.,  4  doz . -  1.30 

“  K  “  2  “  . —  2.40 

"  1  ”  1  “  . - —  4.4$ 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  doz.,  10  cent  size . 8$ 

Mason’s  No.  1,  j(  gros«. . per  gross  2  70 

"  “  2,  “  . .  “  3-eo 

"  ”  J,  “  . . - .  “  3  3® 

*■  “  4,  “  .  “  5  .<0 

“  "  5,  “  . . .  “  13.80 

T.  M.  French . per  dot.  1.10 


SHOE  DRESSING. 

Mason’s —  Dor. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  1  dox . . . . . .  * . 

Bixby's  Royal  Polish,  1  doz . . . .85 

Blxby  Jet  Oil  Polish . . . ...»  85 

Brown’s  Shoe  Dressing,  1  doz . B$ 

Brown’s,  Army  and  Navy,  1  dos . .8s 

Boyer’s  French  Dressing . S$ 

«  Oil  Polish .  85 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros.  8t  Co: — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  blade .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  slze_  .8$ 

Elite  Combination,  Baby,  black. .  85 

Elite  Combination,  large,  black .  a  .00 

Superb  Patent  Leather  Paste,  large . 7$ 

Champion,  black,  friction  polish . .  s  00 

Champion  Jr.,  black,  friction  polish . 8; 

French  Gloss,  black,  seif-polishing. . .  75 

Royal  Gloss,  blade,  self-polishing...... . .  .7$ 

Dandy  Combination,  russet . . . *.00 

Star  Combination,  russet . . 75 

Dandy  Russet  Paste  large . 7$ 

Boseoia  Waterproof  Paste  Polish,  .arse .  f| 

Bossola  Waterproof  Paste  Polish,  small . 40 

Quick  White,  deans  dirty  canvas  shoes . 7$ 

Quick  White,  deans  dirty  canvas  shoes.....  1  75 
OB  Paste  blatik,  never  (fries  up,  large  rink.  .  7$ 
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GREEN  COFFEE. 

Per  lb, 

Java,  Private  Estate . 25 14  .27 

Java,  Interior . 21  .23 

Bogatos . 13  .141^ 

Washed,  Caracas . 13  .16% 

Washed,  Mexican .  . 12^  .  13K 

Bucarmango . 13  . 1 3 y2 

Guatemala . 12%  .14  y2 

Maracaibo . 14  .17 

Washed  Santos . 12 1/2  .15 

Mocha  Seed  Santos . 11^  .12^ 

Santos  .  . 10  V\  .«j2 

Rio . 09  Vj  .11 


ROASTED  COFFEE  IN  BULK. 


Victoria  Blend . 

Morava  Blend . 

Oakdale  Blend . 

Radnor  Blend,  ilb.  free  with  10.. 

Special  Blend . 

Nectar  Blend  . 


. 25 

. 20 

. 18 

. 18 

. 16 

. 15 

Logan  Blend . 13^4 

Java  and  Mocha  Blend . 25 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 

No.  2,  Santos . 13^ 

No.  3,  Santos . 12 ]A 

No.  3,  Rio . 12% 

No.  7,  Rio . . . 12 


PACKAGE  COFFEE. 

100  lbs. 

Ariosa . . .  14.7c 

Lion . 

Seven  Day .  . . \^y2 


60  lbs. 

M.85 


COFFEE  ESSENCE  AND 
CHICORY. 

MMffar  ft  OUlcr'i  "Ko.yr"— 

p>  tins  in  box . . . per  bo*  3.90 

1*  in  tins  box . . . per  carton  .0$ 

.  a-lb.  Us*. ■-■■■■■■ . per  do*.  5.75 

*0*5?  Plots  s  Son* —  Per  gross 

Coffee  Essence,  J4 -grots  Improved  can* .  1.15 

H -gross  cans,  tin  end*  — ...  s  .to 

"  H-groes  cans,  all  tin .  s 

▼lessa*  Caff**  Essence,  Manilla,  54  gross .... 

Package  Chieory,  65-lb.  cases . per  lb. 

Hummers  Essence,  tin  can,  54  gross,  per  gross 
*'  Unende,  •*  ■« 

"  **  Improved  «  *< 

Cbtoery,  Bella’s  63’* . . . 

*'  English ,  ground,  bag*  about  160  lbs...  .05 V. 

Franck*',  *Uck,  6j  lb* . C6U 

"  Muller**,  Columbus  brand,  1  stick* 

to  lb. ,  63  lbs . 04 


S 

s.*5 

•  04  54 

s.90 
*75 
•  *5 
■o*y4 


AMMUNITION. 


kegs,  as  Jh... 


I,  kega,  i)  Ibt . 


•33 

*•90 


Dock,  kegs,  x*M  - - - -  4.75 

ro,  FT^^^7r5' 

;;  «  kegv,  I»tt  lbs — . . .  65 

"  kegs,  6«  lbs -  I. so 

Drop  Shot,  Nos.  •,  3,  5,  8,  9,  ba^,  *5  lbs .  1.85 


BLUING— Dry. 

Per  gross 

Barlow’s,  small,  a  do* — - — _ _  a .  is 

“  large,  i  do*_ . 5.50 

Sawyer's,  No.  1,  6  dor . . . 1.73 

No.  3,  3  dor . .  4. co 

Colburn’s,  No.  1,  4  do*.....— . . 1. 65 

“  No.  a,  3  dor . ™.  9 , 65 

"  A,  No.  6, 19  or.  boxes,  1  or.  free...  4.80 

Ball  Blue,  No.  1,3  doz . . . .  2.60 

“  “  No.  9, 3  dor .  4.80 

Recldtt’s,  ge.  and  roc.  asst.,  8  lbs . Per  lb.  .30 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  No.  8,  ^  gross . . . 

Army  and  Navy,  No.  8,  3  dor .  5. 10 

Crystal,  No.  2,  3  dor.. .  3.00 

Troy,  No.  32,  bbls.,  6  dor.  barrel .  5.50 

French  Laundry,  large,  54  groSB  In  barrel .  2.45 

Tibbals  Cream  Indigo,  5c.  size,  %  gross  case.  4.80 
“  “  IOC.  size.  gross  case.  9.00 

Free  goods  with  54  gross  5-cent  size  and 
/  gross  10-cent  size. 


BUTTER. 

Tub  Batter- 

Creamery,  extra,  80-lb.  tubs . . 

*’  first,  “  . 

“  second,  “  . . 

”  third,  ••  . . . 

“  dairy,  extra,  baksrs’  use,  30- 

60  ibs . . . 26-. 30 

”  5  and  ro-lb.  rolls,  60  and  roo- 

1b.  boxes . 32-.  36 

Print  Butter — 

Star  or  S.  D.  branda,  1  lb.,  20-jo-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

jo-lb.  boxes .  . 

Sheaf (“400”)  Elgin,  ao-sodb.  boxes . 

Sheaf. . . . . .  *3*-.  34 

Milhen  Farm,  Ibs.  and  %  lbs— .  .  36 

Gurnse,  lbs.  and  >4  lbs .  .  3  4 

Belle  Spring . .  .32 


Per  lb. 
•34 
•33 
.32 
•3i 


•  33 
•37 

.36 

■35 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  Ibs . . . . . ntf 

18’s,  30  lbs. . . . .  , way 

Paraffine,  4's,  6’s,  8’s  cartons,  38-lb.  cases, 

P«  lb . 0854 

Searchlight,  hotel,  r6’s,  30  lbs.„ . .  .081/ 

Pearless,  hotel,  i6’s,  30  lbs . 0954 

Bright  Light,  16’s,  30  lbs . — . -..per  box  1 . 75 

Werk’s,8’s,  30  lbs . ,,54 

“  16’s,  30  Ibs . . . iz 

Neverout,  8^8 . .perbox  L75 

"  . ...  “  1.85 


JARS  AND  JAR  RUBBERS 

Mason's — 

Half  gallons,  boxes,  i  doz.  each . per  gross 

Quarts,  boxes,  i  doz.  each . per  gross 

Pints,  Wide  mouth,  i  doz.  each . per  gross 

Schram’s — 

Half  gallons,  boxes,  i  doz.  each . 

Quarts.'1 'boxes,  i  doz.  each . 

Pints,  boxes,  x  doz.  each . 

Jar  Rubbers — 

Wide,  i  lb.  cartons . 

Regular,  i  lb.  cartons . 

Lipped,  1  gross,  boxes . 

Cartons,  i  doz.  packages . 

Success,  1  lb.  cartons . 

?J5fra!r?«aPs .  . . per  gross 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 


4  50 

5  .CO 

7 .1° 

0. 50 
5.00 

.  26 
.  26 

.80 

•45 

•30 
*•55 
•*7  Yt 
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COOKING  HERBS. 

Colburns'6  "A,"  Small — 

Sweet  Marjoram . . . — . per  do*. 

Sage . . . . . .  «• 

Thyme . .  “ 

Savory.— .  “ 

Special  case  assortment,  *  do*.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  %  do*.  Thyme,  54  doz. 

Savory . per  case 

Colburn’s  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

56-lb.  cartons,  r  do* . . . —...per  do*. 

tZ-lb.  «  "  . . . .  •• 

8-lb.  ••  ••  . .  “ 

54 -lb.  screw  cap  bottles,  a  do*— .  “ 

jj-lb.  square  cans,  a  doz . .  ** 


•5 

•*5 

■»5 

•«3 


.40 

•73 

1.25 


CANNED  GOODS. 

Tomatoes — 

Silver  Lake,  fancy  Jersey . . . .. . 

Silver  Lake,  No.  10,  1  doz . 

Junior,  No.  10,  %  doz . 

Bridgeton,  No.  10,  1  doz . 

Goldsboro,  No.  10,  1  doz . 

Junior,  fancy  hand  picked . 

Riverside,  fancy  Maryland . 

New  Century,  fancy,  No.  2.„ . 

Brandywine  Hills,  extra  fancy . 

Mrs.  Lippincott's,  Frying . 

Our  Best,  50  oz . 

Rival  Blue,  fancy  hand  packed . 

Mispillion,  fancy  Delaware . 

Ford,  fancy  Maryland . 

Luncheon,  fancy  Maryland . 

Lima  Beans — 

Stiver  Lake . . 

Silver  Lake,  No.  10 . 

Brandywine  Hills . 

Boyer's . 

Brownie . 

String  Beans — 

Extra  fancy . . . . . . 

Boyer’s,  as . . . 

Acora,  3s . 

“  No.  a„ . .. . . . 

Safe,  No.  a . . . . 

White  Wax  Beans— 

®°y*rs" . . 

Acorn,  No.  a . 

Brandywine  Hills,  No.  * . 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain. . . . . 

“  No.  3,  tomato  sauce . . . 

Campbell’s,  No.  a,  plain . 

“  No.  2,  Boston  style . 

Oxford,  No.  3 . . . 

Narrajgansett,  No.  3,  tomato  sance. . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

“  No.  2,  sauce,  a  doz . 

Moore  &  Brady,  No.  3,  plain . 

"  No.  3,  sauce . 

"  No.  1,  picnic  size,  plain..... 

"  No.  1,  picnic  sl*e,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . . 

Martin  Wagner  Co.,  No.  3,  plain . 

“  No.  3,  tomato  sauce.... 

"  Midnight  Lunch,  No. 

>,  4  doz . 

Snider’s,  sauce  or  plain,  No.  3,  s  doz„ . 

"  “  No.  9, 3  doz . 

*•  '*  No.  1,4  do* . 

Red  Kidney  Beans — 

Joan  of  Are,  No.  a,  fancy . 

Van  Camp’s,  No.  a,  a  doz . . . 

Martin  Wagner’s,  No.  2,  2  doz . 

Corn— 

Kornlet . 

Paris,  fancy  Maine . 

American  Beauty,  extra  fhney,  Shoe  Peg.... 

Cream  of  Susquehanna . 

Shoe  Peg,  Susquehanna,  No.  a, . 

Rex  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 

Peas — 

Boyer’s,  Midgets,  No.  a . . . 

"  Extra  Sifted . 

"  Sifted . 

"  Early  June . 

B.  B.  F.,  Early  June— . 

Hermit  brand,  soaked . . . 

Lotus,  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State... 

Kent  County,  Sifted . 

Our  Favorite,  No.  * . 

Plantation  Standard,  Early  June,  No.  a . 

Pride  of  Delaware  Standard,  No.  a . 

Wyoming,  extra  fine,  June,  No.  a . 

Beets — 

Silver  Lake,  fancy.  No.  3 . . . 

Succotash — 

Little  Quaker,  extra  fancy,  No.  3 . 

Brandywine  Hills,  extra  fancy . 

Spinach — 

Champion,  No.  3 . 

Farren’s,  No.  's,  *  do* . 

Victory.  No.  3,  fancy  leaf,  a  doz . 

M.  &  W.,  No.  3,  chopped . 

Sweet  Potatoes — 

Farmslde,  fancy  N.  Y.  State,  No.  3 . 

Boyer’s,  No.  3,  2  doz . 

Slocomb  Farm,  No.  3  cans,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  . . 

Apollo,  3’s . 

Lilly  Lake,  3’s . 

Easton,  No  3 . 

Asparagus — 

Oak,  large,  a}i's . 

Superior,  large,  No.  a% . 

Staple,  medium,  No.  254 . 

Swan,  medium,  No.  a% . 

Del  Monte  Tips,  No.  1% . 

Extra  Tips,  No.  x% . 

El  Rio,  choice  California,  No.  aj<£,  a  do* . 


Per  do*. 

.87X 

2.50 
2.00 
1  95 
t-75 

.80 
•  75 
•55 
.90 
*15 
1. 00 
.80 
•73 
■67'/* 
.80 

.90 

4.50 
1.30 

•95 

.70 

1.45 

.60 

.85 

60 

.60 

.60 

• 57 y 


*•45 

1.(0 

■95 

•95 

1.05 

.90 

1.40 

•87M 

•9 

•  4«M 
•47* 

•45 

x*5 

1.25 

•SO 

1.80 

1.40 

.90 

.80 
.85 
■77  M 

1  *75 

i.«5 

1  00 
•95 
•85 
•77& 
•75 

*■55 

»»5 

1.0754 

•95 

•  95 
•55 

1.10 

1.50 

.80 

.80 

■  8754 

■75 

1.25 

1  is 


1.05 

1.05 

9o54 

1 .05 
■95 

■85 

1.35 
1 .00 
.90 

•  7J54 

■  6  *54 

.60 

2  .65 
2.50 
2  35 
2.40 

a. 15 

2.10 

2.00 


S.oo 
2. co 
*•71 

fl.90 

a  .00 

x.8o 
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California  Canned  Fruit. 

Apricots — 

Extra  quality—., 

Extra  standard 
Standard. 

Pears — 

Bartlett,  extra  quality,  a%\ . . 

’’  extra  standard,  a%t....„ . 

"  standard,  3 58*— . . 

Cherries— 

Extra  quality,  aj^a. 

Extra  standard,  a>4* - - - 

Standard,  a}£s. _ _ _ _ _ 

Peaches — 

Tioga,  No.  954,  extra  standard,  lemon  cling  1.7c 

Agate,  No.  aj4,  standard,  lemon  cling . .  x .  50 

Oak,  sliced,  lemon  cling.  No.  1,  4  dos . — .  1 .00 

Columbus .  No.  *54,  pie,  peeled,  yellow,  free  1  ,a0 
Plums 

Egg,  extra  standard . — . . .  *.4J 

Green  Gage,  extra  standard  . .  x . 

Egg,  Standard...;. . . .  ,  .I0 

Gage,  standard . . . . .  x.ro 


Domestic  Canned  Fruit. 

Apples 

Golden  Crown,  No.  3,  2  do* . 

Spring  Garden,  No.  3,  2  dor . . 

Bull  Head,  No.  3, '2  doz . 

Spring  Garden,  No.  10 . . 

Blackberries — 

Silver  Lake,  syrup,  No.  e. _ _ _ 

Nigger  Head,  No.  a . . . . ! 

Spring  Garden,  No.  « . . . 

Blneborries — 

Maine,  Eagle  No.  a  . . 

Loggies,  No.  10 - - - - 

Lhemes — 

Boyer’s,  No.  a.  white,  extra . - . . 

Flour  City,  white,  No.  9 . . . . 

Flour  City,  red.  No.  a . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . 

Castle  Haven,  white.  No.  3 . 

Standard,  pie.  No.  3 . . 

Pears — 

Silver  Lake,  No.  10 . . . . 

Hero,  No.  3 . . 

Raspberries — 

Red  Farmslde,  extra  preserved.  No.  a . 
Rhubarb- 

Silver  Lake,  No.  3,  a  doz.— . 

Silver  Lake,  No.  10,  1  doz. . . . 

Strawberries — 

Anchor,  No.  2,  water . . . 

Silver  Lake,  No.  a . . . 

Pineapple — 

Acorn,  E.  &  C.,  No.  3 . 

General,  E.  &  C.,  sliced.  No.  1 . 

Indian  River,  E.  &  No.  a . 

Orange  Grove,  E.  &  C.,  No.  9 . ! 

Singapore  Chunks,  No.  i)4,  4  dot; . 

Wallace,  grated.  No.  a . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  154,  4  doz . 


.90 

•8* 

■8j 

2.65 

1.30 

1.0*54 

*j 

1. *3 
6.oo 


3754 

to 


1  25 
1.05 
.90 

3-75 
r  00 

•45 

■75 

1.90 

•7* 

1.40 

1.90 

1.80 

1.65 

I  .10 

I  .so 

1.40 

•8s 

1 . 10 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs  p*,  do*. 

Deviled,  No.  1,  4  doz.,  McManamln’s .  »-i754 

“  No.  a,  a  doz.,  McMenamin’a .  *.s« 

Clams—  3  5 

Star,  No.  1,  4  doz . . 

Lobster — 

B.  &  M.,  No.  1  tall,  2  doz .  4 

“  “  flat,  4  doz . ..." 

B.  &  M.,  No.  54,  flat,  4 do* .  2.0 

No.  54,  flat,  4 dor .  1,40 

Star  brand.  No.  U,  flat,  4  doz .  , 

“  No.  54,  flat,  4  do* .  a\\ 

Shrimp* — 

L  and  D,  No.  1,  pickle,  4  doz .  *.20 

Mackerel — 

PickerPs,  soused.  No.  1,  4  dos . . 

“  “  No.  a,  a  dos . . 

“  "  No.  3,  2  dos . 

Underwood,  soused.  No.  1,  50  cans  .  .  . 

“  “  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  2  do* .  ,g 

“  No.  2,  2  do*— .  ,^5 

Stewart’s,  No.  2,  a  do* .  ,  "33 

“  No.  1,  2  do* . .  5,J4 

Victory,  No.  1,  2  do*- . 

Kippered  Herring — 

Maconache’s,  2  do*.,  plain . . .  *  t -0 

Gilt  Edge,  4  do* . 13754 

Connor’s,  4  dor .  .  „,rz 

Salmon—  .  * 

Hapgood’s,  No.  1,  tall .  ,.0« 

No.  1  flat .  a.  n 

Horseshoe,  No.  1 .  j  j. 

White  Raven,  red,  54s . 

Chef,  red,  No.  54,  flat,  4  do* . ce 

Terrapin,  pink,  No.  54,  4  do* . 80 


SARDINES — Imported. 

Boneless  and  peeled,  14s . 

“  d.  &  g.,  14s.'. . 

”  Ispa,  y2% . 

“  Gondolier,  54s . 100 

“  Landell,  54 s . . 

“  Martel,  y s .  I;0 

T  “  ,  54s . . 

Loyal,  54s . . 

Argonautes,  54s . : 

Orion,  smoked,  i^s,  key . . 

Tomato  sauce.  .  ; 

Truffled,  54 s,  key . ..’.too  : 

Spiced,  54s . , 

Skipper,  54s . , 

“  tomato  sauce,  54s . 100  1 

Royanette,  oval,  J4s . IOo 
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Manufacturers  Whose  Goods  are  Sold 
Through  Grocers  Have  a  Message 
for  Them.  We  Show  Them  the 
Best  Way  to  Deliver  It 
for  the  Least  Money 

The  Grocery  and  Allied  Trade  Press  of  America 


consists  of  28  clean  up-to-date  publications  which  influence  retail  grocers  because  they  have  proven 
their  friends  and  because  they  are  filled  with  the  sort  of  information  grocers  want. 

They  make  sworn  statements  of  circulation,  accompanied  by  Post  Office  mailing-  receipts. 
Their  rates  are  standard— same  to  everybody  and  they  are  read  regularly  by  the  kind  of  grocers 
whom  manufacturers  want  to  sell — the  live  ones — the  ones  that  stay  in  business. 


MEMBERS 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

“Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’ Magazine,”  Boston 

“Retail  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’ Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 

“Interstate  Grocer,”  St.  Louis 

“EU  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 

“Retail  Merchants’  Journal,”  Peoria,  Ill. 

“Beverage  and  Food,  ’’Cincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila.,  Pa. 
“Retail  Grocers’  Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin,”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,”  Nashville,  Tenn. 
“Hutchinson  Wholesaler,"  Hutchinson,  Kansas 


We  make  your  trade  paper  advertising  campaign  effective,  because  we  know  what  to  say 
and  how  to  say  it  to  interest  our  own  people.  We  make  it  easy  for  you  to  use  the  1  rade  Press  by 
taking  all  the  work  off  your  hands. 

Write  us  for  the  “Short  Path,” it  is  full  of  things  you  want  to  know.  It  solves  the  problem 
of  REACHING  THE  RETAILER. 


The  C.  M 


Advertising  Representatives 

927  Arch  Street 
Philadelphia,  Pa. 


231  W.  39th  Street 
New  York  City 
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lUXUS  1 

Skipper  Sardines — 

Vs,  olive  oil,  first  grade,  key,  ioo  tins _  is.oo 

Ms,  "  “  “  so  tins .  is. oo 

Ms,  tomato  sauce,  key,  ioo  tins .  is  .oo 

£  '•  **  **  tn  tint 


So  tins .  i  x .  oo 

«5ea  Queen,  }{s,  pure  olive  oil,  ioo .  9.60 

Sea  Pearl,  tfs,  pure  olive  oil,  100 .  8.00 


Domestic. 


American  Oil — 

No.  2,  yAs . 100 

key . 100 

Irma,  . too 

Mustard — 

Irma,  . 100 

\is . 100 

Continental,  y s,  key .  48 

Irma,  fancy,  ys .  50 

Gold  Label,  y s .  50 

“  ys . 100 

Underwood’s,  y s .  50 


3.00 

3-i5 

4.00 


3.85 

3- i5 
a.  75 

3.00 

3.80 

4- 50 
7  00 
4-25 


CANNED  MEATS. 

Corned  Beef. 

Armour’4—  Per  doz. 

Veribest,  No.  i,  key,  s  doz .  1.7s 

“  Ne.  s,  key,  1  doz .  >.90 

Fairbanks — 

No.  1,  key,  s  doz . . .  1.60 

No.  a,  key,  1  doz .  s.75 

Ne.  6,  key,  z  doz... . „ .  11 .00 

No.  14,  key,  %  doz .  24.00 

Ltbby’s — 

No.  z,  key,  a  doz . . .  1  75 

Ne.  a,  key,  1  doz .  3.00 


Chipped  Beef. 


Libby’s— 

No.  H,  a  dot .  1.30 

No.  1,  a  doz .  a.20 

No.  K,  glass,  a  doz .  z. 35 

No.  1,  glass,  9  doz .  9.3234 

Beechnut — 

No.  34,  siloed,  glass  jar*.™ .  *  70 

‘  '  sji 


No.  1,  sliced,  glass jars. .  9. go 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  In  glass,  site  34 . — . . . 

II  II  II  2 


1.40 
a. 3© 


Sliced  Bacon. 

Armour’s  Veribest— 

9tar,  in  glass,  size 

< 4  it  tt  . 

B  »  s  e  ooesso  ee  eoooooo  see  s 

"  in  tin,  "  34 . 


i.,— . 


1.50 
1  .do 

I. JO 

s  .60 


Beechnut 

Ne.  Mi  glass  jars . „ .  1.70 

•  jo 


No.  1,  glass  jars. 


2.80 


Roast  Beef. 

Armour’ a  Veribest— 

No.  1,  0  doc.....— ,™™..,..— _..™.... 

No.  0,  1  doe... .mi ............ ...........i 

ratrbank'a — 

No.  s,  0  dot.. ............... .... ........... 

No.  0,  1  dot . — . . 

Libby’s— 

No.  z,  o  dot . — . — . . 

No.  e,  1  doz . . . 

Kfogan’i — 

No.  1,  9  doz . . . . 

No.  ?  1  doz . . . . . . . . 


1.60 

*•71 


i.6| 

■•75 


••75 

3.00 


*•5754 

*•75 


Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  9  doz . — .  0.75 

Armour's  Veribest,  Ne.  34i  0  dot . . .  1.63 

Falrbank's,  No.  1,  e  doz . — . „ .  2.80 

Libby’s,  No.  1  2  doz  MSMSSSSSSI  reesseoestsiososttossset 

Libby's,  No.  34,  2  doz .  1-85 


Whole  Ox  Tongue. 

Armour's  Veribest — 

Size  X  ..................... ».  ...  ......  ...a........  1 

“  z X . 

"  2  . 

»y~. 


0  000000  0  a  0000000*  • 


Per  Do«. 
>oa  4*85 
•0  6.00 


.  7  00 

. . .  9.00 

Fairbanks.  No.  a,  i  dor.. . 8.00 

Libby’s,  No.  *J4»  x  doi... . . .  9.5© 


Potted  or  Deviled  Meats. 


Armour’s 


No.  3j 

f,  4 

No.  y 

1 ,  a  doz. 

Libby’s 

— 

No.  3j 

1 ,  4  doz.. 

No.  y 

i ,  4  doz.. 

R.  &  R 

No.  M 

1,  4  doz.. 

Ne.  S 

a,  *  doz.. 

.50 

.83 


•5* 

•e® 


Z.ZJ 

1  95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No. 

No  . 

Libby’s 

No.  U,  4  doi . 

No.  J4,  2  doz . 

R.  &  R,,  No.  4  doz .  x  75 


H,  4  doz... 

34,  2  doz.. 


z.8o 
3  l« 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  sire  34 .  >95 

“  “  1 .  s.6o 

Luncheon,  with  Tomato  Sauce,  sist  34 .  1.00 


Boned  Meats. 


Curtice  Brothers,  “Blue  Label,"  in  tins — 

Chicken,  No.  34 .  3-5° 

“  No.  x . .  6.00 

Turkey,  No.  54 .  3.50 

“  No.  1 .  t  oo 


— 10 — 


Whole  Rolled  Ox  Tongue,  No.  s .  12.50 

Boneless  Whole  Ham,  No.  iU . . .  8.75 

“  “  No.  254 .  12.5* 

All  of  the  above  packed  2  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Bonelest  Ham,  which 
are  1  dozen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label” — 

No.  5  or.  No.  10  ox. 

Ham .  x.50  9.80 

Tongue .  x.50  a.  80 

Chicken..., . . . 9.00  5.30 

Turkey .  2,ee  3.30 

No.  5  ox.  packed  4  dozen,  No.  10  ox.  packed  9 
doxen  In  cue. 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label"— 

No.  34  Tin.  Ne.  >4  Tin. 
...  1.45  9. 4J 


Ham . . . 

Tongue .  1. 45  9.45 

Chicken. .  1.55  9.05 

Turkey . 

Ho.  packed  4  doz.,  No.  34  packed  a  dor.  in  case. 


Soups. 


Campbell’s—  Per  doz. 

Asparagus . 90 


Beef . . 

Bouillon . , . 

Celery . 

Consomme . 


.90 

.90 

.90 

90 


Chicken . gQ 


90 


Chicken  Gumbo  (Okra) . 

Clam  Bouillon . gQ 

Clam  Chowder . 50 

Julienne . 

Mock  Turtle .  00 

Mulligatawny . 


Mutton  Broth . ga 


Ox  Tail 

Pea . . 

Pepper  Pot . 90 

Printanier . 90 

Tomato . 90 

Tomato  Okra . 90 

Vegetable . 90 

Vermicelli-Tomato . 90 


Consomme . 

Bouillon . 

Beef . 

Julienne . 

Printanier . 

V  ege  table . 

Tomato . 

Ox  Tall . 

Mock  Turtle . 

Pea . 

Mutton  Broth . 

Clam  Chowder.™ . 

Clam  Broth . 

Chicken  Gumbo 
Mulligatawny ... 

Chicken . 

Chicken  Broth  .. 


only . 

e  Label”— 

Quarts. 

Pints.  % 

1  *75 

•  •  3  15 

1  -75 

•■75 

••75 

3.15 

••75 

••  3*  x5 

••75 

••75 

••75 

••  3*5 

•■75 

••75 

..  3.15 

•■75 

..  3.15 

••75 

••75 

••  3  15 

••75 

•  ■75 

••75 

..  3- *5 

••75 

3-50 

..  7.95 

3-7S 

3-75 

lb.,  4 doz,... 

1.95 
z.25 
z.95 
1.95 
1. 95 
z.25 
z.25 

1.25 

x.25 

1.25 

z.25 

1.25 

x.25 

z.25 

z.25 

x.25 

1.  *5 

9. 00 

»*S 

9.9J 

•85 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . _ . 30-Ib.  pails  .o854 

Cream  Jelly  Mixtures . . .  *•  .ic>34 

Elcroften  Mixtures. .  11  .103$ 

Nobby  Mixtures .  .  u 

Cadella  Mixtures .  .  “ 

Fine  French  Mixtures .  “  -1234 

French  Creams .  "  og 

American  Mixtures .  <•  .0834 

Variety  Cut  Drops™ .  “  .0834 

Golden  Drip  Bax . 15-Ib.  boxes  .zo7* 

Sour  Balls . 30-lb.  pails  .0834 

Pancella  Cream  Chocolate. . .  "  .00M 

I  X  L  Assorted  Chocolate .  "  ,IS 

King  B  Assorted  Chocolate .  •'  .  lau 

No.  z  Fine  Assorted  Chocolate...  "  .,5 

Nonpariel  Drops .  “  -ZI54 

Chocolate-covered  Caramels .  "  .  la 

Dairy  Chocolate  Chips . ..s5-lb.  pails  . Z534 

Chocolate  Mints . 30-lb.  pails  .  1034 

Honey  B  Comb . ai-lb.  pails  .  16M 

Cream  Cocoanut  Balls . „..s8-lb,  pails  .xi34 

Cream  Peppermint..™ . 30-lb.  pails  .10% 

Cream  Wintergreeu .  “  1234 

Wellington  Caramel*. . aj-lb.  pails  .08 

Frozen  Milk  Caramels . ....30-lb.  pails  .ro34 

Soft  Jelly  Gum  Drops .  “  .  0734 

Superfine  Gum  Drops . .  “  '  In  1/ 

lefly  Beans . „....  -• 

W intergreen  Lozenges . . .  “  .0034 

Mint  Lozenges .  “  0934 

Assorted  Lozenges .  “  -og34 

Conversation  Lozenges . 28-lb.  pails  .  00M 

C.  &  A.  Crown  Stick. . 30-lb.  pails  .00M 

Rock  Candy,  assorted. . 10-lb.  boxes  .  to34 

Penny  goods . . . 10  boxes  in  case  5.00 


CATSUP. 

„  ,  ,  _  Per  doi. 

Beefsteak  Catsup,  medium .  t.oo 

P.  P.  Co.,  spiced.  No.  3*,  j  dot . ”  2-1j 

Waldorf^ medium,  ze  ex.,  screw  top,  9  doi . 8734 

Tomato,  10c.  size,  bottles . . 

Tobasco,  ioc.  size,  bottles .  oo 

Snider's-  ...  .90 

Pints,  2  doz . . .  .  a  I0 

Half-pints,  2  dot . j  ’  ,Q 

8uarts,  1  doz . 

aiions,  6  jugs  In  crate . per  jug  .  80 
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KETCHUP. 

Curtice’s  “  Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  In  case .  3.95 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb. 

Premium,  34s,  12  to  25  lbs. . 30 

Premium,  34 »,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  12  lbs . .  ,*4 

Auto,  sweet,  6  lbs . 33 

Cocoa,  M-lb.  cans,  12  lbs.  In  box . 36 

Cocoa,  G-lb.  tins,  6  lbs . *6 

W.  H.  Baker’s—  J 

Best  Cocoa,  34-lb.  size . per  lb.  .32 

“  i-lb.  ••  .  “  .J, 

Premium  Chocolate,  34s,  12  lbs . 28 

“  34s,  12  lbs . 29 

Best  Sweet  Chocolate,  r-js,  6  lbs . ig34 

Herxhey’s —  "  . 

Milk,  48  5  cent . per  box  1 . 6a 

Epp’- 


Cocoa.  K-lb.  tins,  7  lbs . 41 

Van  Houten’s — 


Cocoa,  12-lb.  boxes,  z-lb.  tins . per  tin  .7* 

"  12-lb.  boxes,  34-lb.  tins . .  "  .40 

"  6-lb.  boxes,  54-lb.  tins .  “  .90 

"  square  tins,  48  in  box . .19 

Huyler’s — 

Cocoa,  34s,  6-lb . 36 

“  56 

Hooton  Cocoa  and  Chocolate  Cn. — 

Cocoa,  labeled,  34* . 31 

Cocoa,  labeled.  Is . 37 

Premium  Chocolate,  34s . 30 

Premium  Chocolate,  34* . 3I 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

|4-lb.  round  cans . 18 

36-lb.  round  cans . 20 

•-lb.  -  57 

134-oz.  "  50  cans  In  case  .07 


2.27 

3.60 
6  84 


Per  lb. 

■55 


5* 


5-lb-  "  .  9.75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

MUk,  6  to  lb . .35 

Queen  4  to  lb. ,  12  to  case . 42 

Sweet  Vanilla,  4  to  lb . a8 

8  to  lb . a8 

Milk  Chocolate,  Towers,  5  lb.  boxes . 

“  lb.  boxes,  90  to 

case . 

Turinos,  j  lb.  boxes . — . 

Blooker's  Cocoa — 

-lb.  tins,  2  doz.  In  box . . . per  doz. 

-lb.  tins,  2  doz.  in  box .  " 

z-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz.jin  case . per  lb. 

xo-lb.  bags,  1  doz.  in  cate .  “ 

Runkel’s — 

Cocoa,  |s,  %  cans,  6  lbs . per  lb. 


.56 

•5® 


1.88 

2'5° 

6.5* 

•5* 

•5® 


33 


WILBUR’S 
COCOA 


FINEST  FLAVOR 

FAIREST  PRICE 


ioc.  tins,  12  lb.  boxes . per  lb. 

34-lb.  tins,  6-lb.  boxes . . . per  lb. 

34-lb.  tins,  6-lb,  boxes .  " 

Premium  Chocolate — 

54  lb.,  12-lb.  boxes . . . .  per  lb. 

34  lb.,  ia-lb.  boxes . — . .  “ 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  box 
24  cakes,  10  cent  site..  “ 

Lowney's — 

Premium  Chocolate,  6-lb  boxes,  za  bones  In 


•35 

33 
•  3* 


•31 

3® 


1-45 

1.5® 


case,  34-lb.  packages... 

date,  12-lb. 


Premium  Chocolate,  12-lb.  boxes,  6  boxes  la 

case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

e»  3£-lb.  packages . 

m  Chocolate,  xa-lb.  boxes,  6  boxes  in 


case 
Premiu 

case,_34-lb.  packages 
hocol; 


Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  In  case,  34 -lb.  packages...; . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 


boxes  in  case,  54 -lb-  packages.. 

Chocolate,  50  j-ci 


Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . p«r  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  i-lb. 


Cocoa,  19-lb.  boxes,  i  boxes  in  case,  i-ib 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34 -ib. 

tins . 

Cocoa,  6-lb.  boxes,  it  boxes  In  cate,  >4-lb- 

tins . 

Cocoa,  i*-lb.  boxes,  6  boxes  In  case,  34-lb. 

tin* . 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case,  z-lb. 

rink . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 
5-lb.  tins . . . 


•3* 

•J* 

•3* 

■3* 

•®T 

•*7 

•®7 

1.50 

3« 

•3* 

•1« 

•3« 

.36 

■J* 
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Diamond  Chocolate,  sweet,  34 'lb.  pkgs. 

6-lb.  boxes,  12  boxes  in  cats . per  lb. 

zs-lb.  “  6  "  "  .  « 

“Alwavs  Ready"  Sweet  Cecoa  Powder, 
i-lb.  tins,  xa-lb.  boxes,  6  boxes  In  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  34 -lb.  tins  “ 
34-lb.  tins,  6  lb.  boxes,  12  boxes  cass  “ 
MUk  Chocolate,  50  5-cent  packages  in  box.™ 

per  box 

Croft's  Cocos  and  Chocolate — 

Swisi  MUk  Cocoa,  34-lb.  jars,  6-  and  is-lb. 

boxes . 

Croft's  Cocoa,  Is,  a  dozen  in  box . 

•'  “  34s.  6  lbs.  " 

"  "  8»,  6  lbs.  <•  ... 

"  "  {-lb,  6  can*  **  . 

"  Swiss  Milk  Chocolate,  48  5 -c. cakes.. 

“  Premium,  34 1,  zs-lb.  cakes . 

"  "  "  «  . . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  zs-lb.  boxes. .per  lb. 
K-lb-  “  “  s4-lb.  boxes..  '* 

Special  10-c.  packages  30  to  box..psr  box 
Blue  Ribbon  Breakfast  Cocoa — 

Deoorated  34-lb.  tins,  6-lb.  boxes . . 

“  K-lb.  “  12-lb.  «  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

"  H-lb.  "  za-lb.  «*  . . 

“  i-lb.  "  6-lb.  •<  . . 

"  f-lb.  “  za-lb.  •'  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 

„  “  US,  I2-lb.  "  . 

Premium  Chocolate — 

34-lb.  cakes,  zs-lb.  boxes . 

34-lb.  “  i4-lb.  «  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 

4®  “  "  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

*4  “  "  48  to  case . 


.tt 

.29 


■tl 

.at 

•It 


z.je 


.  t 


•II 

•3* 

•3e 

1.59 

•3« 

•3® 


.•I 
a. si 


•jjK 

•35 


•J® 
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•**K 

tl 


•71 

•71 

•7® 

•7® 


CONDENSED  MILK. 


BORDEN’S 


COND^NS^D  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . *4.*| 

Eagle,  a  doz .  *3.15 

Challenge,  4  doz .  4.10 

Magnolia,  4  doz .  *4.6© 

Rose,  4  doz .  *4  -S* 

Dime,  4  doz .  *3.7# 

Baby,  1  doz.,  glass .  *3.0© 

Red  Cross .  4.75 

Peninsular . . .  4  j« 

Leader .  4.10 

Star,  4  doz .  4.7© 

Silver,  4  doz .  .  4.67H 


EVAPORATED  MILK. 


Libby’s,  small  family,  6  dot . . . 

Libby’s,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *j.t§ 

Peerless,  tall  size,  4  doz .  *3. 6s 

Peerless,  5-cent  size,  4  doz . . .  *i.f© 

Columbian,  family  size .  *j.co 

St.  Charles,  family  size.  4  d©z.„ .  j.©5 

St.  Charles,  No.  ao,  4  doz . . .  3.60 

St.  Charles,  5-c©nt  size,  4  doz .  z.8© 

Silver  Cow,  5-cent  size . 6  doz.  *.65 

Silver  Cow,  family  size,  4  doz...M .  3.0© 

Pet,  tall,  4  doz . .....per  case  3.65 

Pet,  5-cent  size,  6  doz . . . per  cas©  1.65 

Van  Camp's,  6  doz.,  small .  *.70 

Van  Camp's,  4  doz.,  family . .  3.1© 

Van  Camp's,  4  doz.,  larg«~ . .  3. Is 


HIRES  CONDENSED 
MILK 


Psr  tats 


Silver . 

4.70 

Hires . 

4.60 

Queen . . 

4.50 

Premium . 

4-33 

Blue  Ribbon  _ 

4-35 

Gold  (Baby)... 

3-00 

dold.tall . 

4.1o 

Gold,  family.™ 

3.25 

IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


HOW  DOES  THIS  LOOK  TO  YOU?  fi™0  SSSSS floor  space 

The  construction  will  be  of  the  most  modern  for  factory  purposes.  The  roof  is  of  the  well-known  saw-tooth  style,  assuiing  the  greatest  amount  of  duylin  t, 
without  the  heat  and  blinding  glare  of  direct  rays  of  the  sun.  This  style  of  construction  also  facilitates  the  securing  of  perfect  ventilation. 

FIRE-PROOF  CONSTRUCTION  THROUGHOUT 

Part  of  this  structure  is  already  in  use,  and  the  balance  is  being  rushed  to  completion  with  all  possible  haste.  All  machines,  assembling  and  adjusting  tables  will 
be  placed  on  separate  foundations.  This  eliminates  all  vibration  from  the  building  and  makes  conditions  most  ideal  for  accurate,  careful  and  precise  work ;  a 
condition  absolutely  essential  in  the  manufacture  of  perfect  weighing  devices.  New  building,  new  location,  new  machines,  new  tools  and  dies,  new  plating  works, 
new  enameling  ovens  and  the  old,  experienced  mechanics  and  employees.  What  better  prospects  could  we  have  for  the  supplying  of  the  ever-increasing  demand 
for  the  famous  DAYTON  MONEYWEIGHT  SCALES  ?  Shipment  of  our  goods  will  be  greatly  facilitated  by  our  own  private  switch  track,  making  direct  con¬ 
nection  with  the  Pennsylvania  Railroad. 

THE  COMPUTING  SCALE  CO. 

Factory,  Dayton,  Ohio 


Please  mention  "Grocery  World  and  General  Merchant 
when  asking  for  catalog 


Sole 

Distributers 


MONEYWEIGHT  SCALE  CO., 


35  State  Street 
CHICAGO 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER'S  IS  UNEQUALED 


WRITE  FOR  PRICE  LIST 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


No.  192  P  MILL 


J.  A.  FLESCH  &  SON,  115  Adams  St.,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 


No.  19  MILL 


HENRY  TROEMNER 

No.  911  ARCH  STREET  ::  PHILADELPHIA,  PA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAJL  MERCHANT” 
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COCOANUT. 

Franklin  Baker  Co’s—  Per  case 

Brazil,  70  5-cent  packages .  a.  50 

"  35  10-cent  "  2.50 

14  38  5-cent  and  16  xo-cent  packages....  a. 50 

44  x 8  ao-cent  packages .  a. 50 

Per  lb. 

44  Shred,  In  pails,  20  lbs . xo% 

**  49  in  boxes,  35  lbs .  10^ 

44  41  In  barrels,  X35I  bs . 09% 

Table  Talk,  Thread,  in  pails,  ao  lbs . xo 

"  inboxes  25  lbs . 09% 

41  44  in  barrels,  135  ibs . 09 

Premium,  60  #-lb.  packages,  X5  lbs.  to  case  .96 
"  3°  “  15  “  .as 

"  30  X-lb.  and  15  X-lb.  package*, 

ij  lb».  to  case . 15 )£ 

Dunham’s,  )4s  and  is  lbs . 37 

"  54*  and  . 26)4 

54-lb.  packages,  3  and  15  lbs . 28 

“  Xs,  s-lb-  cartons . . . a8 


COCOANUTS. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  ioos . . . 


Per  bag 


CRACKERS  AND  CAKES. 

A.  Exten  &  Co. — 

Butter  Crackers.... . o8)4 

Oyster  **  ... . . . 0854 

Wine  Scroll. . . 1054 

Cracker  Dust . 0854 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
recount  will  be  made  on  lots  of  3  ban-els  and  upwards. 


Bbls. 

Bxs. 

•  o8)4 

.09 

.08X 

.09 

.*0)4 

.11 

.08)4 

.08X 

Bbla. 


08X 


J.  8.  Ivins’  Son — 

Assorted  Tumbles . 0854 

Brown  Edge  Water . 

Cocoanut  Ripple _ — 

Cookie  Mixed.. . . 

Fig  Ban . 

Frosted  Spiced  Water . . 

Fruit  Cookies . .0854 

Fruit  Gem. . . . 

Graham  Wafer . . . 

Grandma  Cookies  . 0854 

Honey  Jumbles.  XX.. . eg 54 

Iced  Ginger  Tablet . . . . 

Iced  Honey  Jumbles. . — 

Iced  Penn  Treaty . 

Ioed  Vedette  Wafer . . 

Issnon  Bar . . 

Lunch  Biscuit .  .0854 

Lunch-on-thlns . ; . 

Mac-in-the-Moon  . . 

Molasses  Cookies 


Bxa. 

■»9 


■07M 


Penny  Mixed . .. .  . °?J4. 


Orange  Cookies 


■  o8j4 


Oyster,  Dot  or  Square . 07 


.08)4 


•38 


Quaker  City  Mixed . 

Sal  tines  . ...» 

Soda  Biscuit  XXX. _ 

Spiced  Wafers . . . . 

Sugar  Cookies. . . . .  .08)4 

Sultana  Fruit . 

Toast  Biscuit . 08  % 

Water  Crackers,  Ivins’ 

Package  goods — 

Animals . . . 

Cracker  Meal,  large 


.07)4 


Per 


Fairy  Oysters . 

Glngerettes . . .  , 

Gold  Medal  Soda  (small) . . . . 

’•  ••  “  (large) . . 

Graham  Wafers.... . . .  1 

I  trines  tes . . . — . 

Lunch-on-thlns .  1 

Milk  Lunch . . .  1 

Our  Ginger  Snaps.....™ . 

Pink  Tea. . . 

Sugar  Snaps.... 

MBma  Biscuit . . . . . . . 

Freight  paid  on  j  bones  to  Pennsylvania,  New  York, 
N cw^wcy^Delavrarc,  Maryland,  District  of  Cotum 


o« 

09 

07K 

°9 


09 

08 

dos. 

So 

90 

5° 

5° 


Ma, 


,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard 

Stone  Pots,  small  lire,  a  dor.  In  case,  per  dor.  1 
“  with  Hors. radian,  p.di.  1. 

Stone  Pots,  large  size,  1  dor.  in  case,  per  dor.  1 
"  with  Horse-radish,  p.dz.  1 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

S  gallon  k egs . per  keg  a 

Prepared  Mustard,  in  bolt . per  gal. 

“  “  in  is  gallon  kegs...  “ 

•*  '*  in  10  “  ...  ** 

"  "  In  5  *•  ...  *<  .sj- 

"  "  in  a  gallon  palls. ..per  pail 

Prepared  Special,  with  spoon,  s  dot.  in  case, 

per  dor . 

"  Sifting  top,  t  dos.  in  case... .per  dos. 

"  with  Horse-radish,  s  dos.  in  case, 

per  dos . . . . . . . 
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Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 

«  «  «  «  «  joaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  13  in  case,  perlb.,  .33)4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 
Edam  Cheese,  ia  in  case  .—case,  9.00,  single, 

“  in  tin . perlb. 

"  i-lb.  tins . per  case 

Camembert,  In  wood  boxes™ . per  dor.,  3 .75- 

Sap  Sago,  grated,  ready  for  use,  so-oz.  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  dor. 

Olmutzer  Hand  Cheese,  100  In  box . 

Edelweiss,  Roma  tour  and  Bier- Kase.  .per  doz. 

American  Swiss,  No.  1- . loaf,  .19  cut, 

“  Square  loaves.  No.  1,  about 

35  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  I . box,  .18  ; 

)4  box,  iB  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  " 

English  Daily  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box . per  box 

“  (Gem  size),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  3  “  “  .  “ 

Picnic  size,  3  "  “  .  “ 

Trial  size- .  " 

MacLaren  Imperial  Cheese  Club  size. per  doz. 

"  “  ••  No.i  “  " 

"  Roquefort  11  large  "  “ 

11  11  11  smau  ••  a 

Fromage  de  Brie,  M.  C.  C.,  1  In  box.. .per  box 
“  d’lslgny,  “  6  “  ...  ** 

Wm.  Tell  brand,  13  In  box . " 

Neufchatel  (Cow  brand),  35  in  box .  ' 

Star  Cream,  or  Phila.,  13  “  ™...  “ 

Miniature  Cream,  or  Phi  La.,  13  la  box-  " 
Hand  Choose,  8  aoz .  “ 

a  ^  11  11 

“  4  *•  Thuringer'.'™!"!™!  « 

Farmer  Hand  Cheese,  4  doz.  In  box  ...  “ 

Schutzen  Cheese,  13  in  box. .  “ 

American  Mountain  Cheese  (Alpen  Kase),  50 

lb. 


•  26 
.37 
.23 
•35 
.32 
.80 
.36 
3  75 
•3.85 


>•45 


*•75 

2.25 

4.00 

.30 


.18 


•*9 

>9 

•x9 

.20 

3.00 

3.35 


4-50 
3. 40 
1  -35 
1 .00 
1. 00 

3.40 
2.95 
1  -45 
*•55 
1  •  55 

1.40 
1. 00 
3.00 
1. 00 
*•35 


•»5 

*•45 

*.35 


i-lb.  packages . per  1 


.18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuretel,  *6  in  tin . per  doz. 

•1  g  11  .  11 

Carlsbad  Speck  (Imported  Bacon)..™  “ 

Imported  Cervelat  Sausage  (Rom's).... per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  Holsteiner  ...by  bbl.  .  sa ;  less,  per  lb. 

“  Landiager,  short. . . .  “ 

“  71  long . -  “ 

“  Mortadella,  Dry . . .  " 

"  Knack wurst,  35  In  box,  per  box, 

#4-75 . - . per  dos. 

“  Cervelat  (K),  50  and  100-lb.  boxes, 

•ai ;  less . . . — . 

"  Cervelat,  Blue  Ribbon,  50  and  1  oo- 

lb  boxes,  .30;  less™ . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16)4 ;  less . . . 

"  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14 ;  less . — . . „ . 

"  Cervelat,  E.  Gothaer,  jo  and  100-lb. 

boxes,  .83)4;  less- . - . . 

"  Salami  (E),  go  and  zoo-lb.  boxes, 

.  30 ;  less . 

“  Salami,  Blue  Rtbbcn,  50  and  100-lb. 

boxes,  so.  ;  less . — . 

“  Salami,  G.  A.  P.,  go  and  soo-lb. 

boxes,  .  16)4  ;  less . . . . 

Tongue  Sausage . —...per  lb. 

"  Smoked  Braoiischweiger  Liver  Sau¬ 
sage . par  lb. 

**  Lochs  Ham . " 

**  Petit  Delicate*!  Frankfurters,  plain, 

per  doz. 

“  Petit  Dellcatcsa  Frankfurters,  with 

Saner  Kraut . —...per  doz. 

"  Lebanon  Beef  Bologna. . -.per  lb. 

“  Paprika  Speck . " 

Mettwurst,  half-round™... . . .  •' 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 
dellen.—.....— . . . —...per  lb. 

Smoked  Thuringer  Blu 
"  Pfe  fferwurst. . 


and 


.45 

4-75 
••75 
•3* 
•  45 
3-75 


3.00 

•*4 

•»4 


•  3g 
*40 

•  *3 

.33 

.18 

•  l6 

•*4 

.33 

.23 


.it 

.18 


:3 


1. 00 

.16 


•*s 

.18 

.18 


Pickled  Meats. 


Per  dos. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars. 

“  "  loot,  jars . 

Calves'  Head,  In  round  tins™ . per  doz. 

Pickled  Meats,  in  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass . 

“  “  pints . 

“  *'  quarts . 

Lamb  Tongues,  In  glass .  1.60 


5-75 

3. 50 
I.65 
I. OO 


1.00 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,”  U  bbl .  g.jo  .65-. 

Milkers,  "Y.  M.,”  *  bbl. .  6. go 

Mixed,  standard,  bbl . 

‘  54  bbl .  5.50-6.30 

Milkers,  standard,  bbl . 

“  X  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl. 


.65-. 75 
•7S-.  «5 


54  bbl. 
bbl . 


% 


95 


Milken, 

•*  ••  )4  bbL . . . 

Marinirte  Herring,  imported,  about  40  in  pail. 

Roll  Herring,  imported,  about  25  in  pail . 

Spiced  Hemng,  imported,  about  40  In  pail . 

Norway  Stockfish,  dry . per  lb. 

Matjee  Herring . . . . . per  pell 


8 .00 


8.00 
1.25 
1. 00 
1 .00 
•*S 
*15 
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Bismarck  Herring. 


Round  tins,  with  key,  pint . 

“  “  quart. .... 

“  “  a  quart ... 

“  “  4  quart.. 


Per  tin. 
.20 
-  -35 

•55 
1. 10 


.60 

.50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1. 

“  3  quart  tin . 

"  quart  tin . 

Brat-Haring,  4  quart  tin . .  . 

“  1  quart  tin . . 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.60 


•S» 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

"  5-lb.  palls . per  pail 

"  lo-ib.  pails .  “ 

Cut  Spiced  Sardines,  10-lb.  pall .  “ 

"  *  "  5-gal-  keg . per  keg 

Russian  Sardines,  In  glass  jars . per  doz. 


-75 

•  55 
1.05 

•  75 
*•75 
3.25 


Norway  Anchovies. 

Original  package . per  )4  bbl. 

Repacked  in  5-lb.  palls . per  pail 

“  10-lb.  pails .  44 

14  5-gaL  kegs . per  keg 

H-"5*  flat  tins . per  doz. 

44  K-\b.  tall  tins . .. .  “ 

x-lb.  tall  tins .  44 


5- So 
.60 


x.io 


2-75 

•95 

1.50 

2.00 


Fancy  kegs,  keg . 80 


•  42 

•3« 

.20 


Salt  Sardelien. 


Original  packages,  190a . . . per  anker  16.00 

Repacked,  kegs,  about  8  lbs..... . per  keg  3.75 

6.00 


pint  jars . . . . 

large  tins., 
small  tins.. 


. per  doz. 


3.60 

a.  40 


Russian  Caviar. 


i-lb.  tins.. 
)4-lb.  tins.., 
)4-lb.  tins.. 
HTb.  tins.., 


Per  doz. 
20.50 
..  10.50 
..  5-50 
..  3 .  co 


German  Dill  Pickles — Regular  Size. 


60 -gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200  - . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 - — .  •' 

S-gal.  keg,  about  150.™ . . .  " 

10-lb.  pail,  about  50 . per  pall 


Domestic  Sourkrout — Long  Cut 

60-gal.  casks..™ . per  cask 

48-gal.  bbls . per  bbl. 

10-gal.  kegs- . per  keg 

5-gal.  kegs . . . . .  “ 

iodb.  palls..™.— - —...per  pall 


9.00 
a. 90 
1.50 

•65 


Imported  Lebkuchen. 

...—...per  lb. 


Dampfousse  (Pfeffemosse)., 
Spitrtugelc- . . . 


.18 

•«5 


Lebkuchen  and  Bread. 

Small  Easier  Lebkuchen,  6  in  pkg...per  bundle 
Basier  Lebkuchen, No.  1,  6  “  “ 

"  No.  3, 6  «  ...  “ 

"  No.  3, 6  *• 

Amandines,  o-tb.  tins. . . . 

“  tmal  dns . 


...per  tin 


.30 
.50 
•75 
1. 00 
5*5 
•  55 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  3-gal.  keg .  2.5a 

"  “  10-gal.  keg .  4.30 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 
. per  lb. 


*•75 

.io)4 

.08 


>4 


Green  Kern . r__ 

Potato  Flour . r  '* 

German  Dried  Pears . 

Dried  Mushrooms . . .  “  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread™ .  "  .05 

Bay  Leaves . — . . '•  .06-.  08 


COTTOLENE. 

Small  tins...,, . per  case  8.10 

Medium  tins .  “  8.10 

Large  tins .  "  g.I0 

Freight  prepaid  on  two-case  lots. 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5  gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb.  .09 


CHEESE. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  new,  x st* •,  40-lb.  bxa.... 

Pienie.  Aill  cream,  new.  fancy,  ao-lb.  boxes . 


.18^ 
•  *5 

.18* 


Swiss,  domestic,  new,  100  lbs . 19 


—l6— 

EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates..  ,6 

Western . 

Refrigerator .  „  " 

Milhen  Farm .  S  ^ 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . per  lb. 

Anchovies,  In  oil,  %  bottles .  , 

“  “  %\>  ottles .  ^ 

Bouillon,  Bumham,  pints,  a  doz .  . 

“  “  )4  pints,  a  doz . 

Capers,  Nonpareil,  )4-gal.  kegs .  ,, 

quart,  glass . per  doz!  s! 

bottled,  %  sire.,..  “  a 

“  "  Y>  size ....  '*  , 

^  "  "  54  *1**  •—  •'  «. 

Canton  Ginger,  large  pots,  6-jai  cases..per  case  4, 
medium,  12-jar  cases..  “ 

“  small,  24-jar  cases .  **  , 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7. 

Clam  Chowder,  Burnham,  1  lb.,  4  dor . doz 

“  “  j  lb.,  3  doz .  *•  , 

Currie  Powdsr,  pints . . . per  doz.  i 

4  or .  «< 

“  aoz .  «» 

French  Peas,  extra  fins . per  case  16 

“  fins .  “  ,4 

“  Moyen's .  "  la 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  zo  per  case...  13. 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb 

“  Dinner  Biscuit . " 

“  Breakfast  Biscuit . " 

Packed  7  lbs.  end  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 . 

“  “  )4  pints .  *< 

Salt,  stone  jars,  4  doz .  t. 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6. 

“  “  a  oz .  “ 

Anker’s,  tao  vials, .  4, 

"  "  4  01 . per  doz.  4. 

M  •'  8oz .  “  J, 

"  “  *6  0I .  "  iy 

Theodore  Maxquet  Mushrooms — 

First  choice .  #4 

Choice,  zoo  tins . . per  case  30 

Extra,  100  tins .  " 

Hotel,  100  tins— . . .  “  s  7 

Truffles,  A . per  tin 


90 


1:1 


Shrimps,  pickled,  small  size .  1 

“  Dunbar’s,  s  dos™ . per  doz.  s 

Figs  In  Cordial,  Dunbar’s,  1  doz.. .  ** 

“  Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  i-lb.  tins .  " 

“  )4-lb.  tins .  •' 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  " 

“  Peach  Water- .  " 

Pitted  Olives .  “ 

Armour’s  Solid  Extract  of  Beef- 
Size  2  jars,  i  dozen  In  case ....... 

::  1 

•*  16 


leseeeeest  ••••• 


x  M 

%  •UlieeNHNNHINNM  tp 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  x  dozen  In  case 

"a  "  1  "  . . —  J 

**  *6  "  X  "  — .  16 

Armour’s  Beef  Extract  and  Vegetable  Tablet* — 

1  dozen  small  boxes,  ia  tablets  each .  t 

1  “  medium  “  36  “  . .  6 

x  "  large  "  7a  *  . —  so 

Armour’s  French  Bouillon— 

Size  4  bottles,  1  dozen  In  case. 

••  16  "  1  «• 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case.. 

"  22  “i  •• 

II  j  it 

“  *  fancy  jugs . . 

Armour  Tomato  Bouillon— 

Size  4  bottles,  s  dozen  In  case . . . . 

**  is  "  1  «  — . 

5  — .m...... ..per  bottle 

"  s  fancy  jug*.  •MM4MM  iiwesieeeii eases*  perjaa 


•I 
H 
II 
8| 
*1 
•I 
71 
!• 
4-ee 

j.fa 

a.sj 

Pit 

n 

*|.ye 
71 
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4-' 

14.1 


»MsemM 


-per  bottle 
. pe*  Jug 


»  S» 


FLOUR. 


King  Midas . .... 

Gold  Medal . . 

Mil!bourue„... . 

On  Top . . . 

Ceresota . . 

Pillsbnry’s  Best . . 

Taylor’s  Fancy . 

Semper  Idem . . 

Pride  of  the  West. . — , _ 

Sunbeam . . . . 

Quaker  City . — . . — . 

Purina  Whole  Wheat,  ao  5s  to  case...— .... . 
Purina  Whole  Wheat  Flour — 

32-65,  per  barrel . - . . — ...... — 

16-izs,  “  . . . . 

8-*4*,  "  . - . 

4-48s,  " 

Hall  barrels,  U-barrel  price  plus  10  cents. 
Purina  Graham  Flour— 

32-6S,  per  barrel . . 

16-12S,  “  . . . - . 

8-*4s»  "  . 

448s,  . . . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . 


Per  bbl 
6.95 
6.65 
6.60 
6.70 
6.60 
6.60 
6.33 
6.00 
6.0a 

5-75 

6.20 

6.30 


17s 

6.65 

«  J3 


1“ 

6.95 

6  9] 
«  75 


3°° 


SeIf=Raising  Flour. 

xnklin,  30  packagys.«....„ . . .  3.7J 

Hccker’s  Superlative,  32  package*  . .  j.xa 

Pancake  Flour. 

Aunt  Jemima,  packages..^ .  3. to 

Old  Homestead,  Flapjack,  3a  packages.. .......  a. if 


Buckwheat  Flour. 

Heeker’s,  36  packages .  *.81 

“  33  pacXages . . .  4  ** 

Fancy,  100-lb.  sacks . per  100  lbs.  3.I5 
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A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


How  Much  Money  Will  You 
Put  Into  Ice  This  Summer? 


The  answer  is  easy — unless  you  install  a  McCray 
Refrigerator,  your  ice  bill  will  be  bigger  than  it 
should  be.  Trying  to  preserve  perishable  goods  in  a  poor 
refrigerator  means  spending  most  of  the  profits  on  those  goods  for  ice. 

And  the  goods  don’t  always  keep!  McCRAY  REFRIGERATORS  use  less  ice, 
because  they  are  better  insulated ;  and  refrigerate  perfectly ,  because  they  keep  up  a 
constant  current  of  chilled  air  as  long  as  there  is  any  ice  left. 

Besides  preserving  their  contents  perfectly  McCRAY  REFRIGERATORS  increase  sales  because 
your  customers  will  advertise  the  fact  that  the  freshest  butter  and  cheese,  berries,  etc.,  come  from 

your  store. 

Don’t  wait  until  the  weather  gets  warm  and  the  ice  bill  gets  big,  but  send  us  a  postal  asking 
for  our  “Refrigerator  Catalogue  No.  66.”  This  catalogue  tells  why  you’ve  had  trouble  in  keeping 
butter,  cheese,  berries,  prepared  meats,  etc.,  and  how  you  can  avoid  all  trouble.  It  is  especially 
written  for  grocers.  Send  a  postal  for  the  catalogue  while  you  think  of  it. 

McCray  Refrigerator  Company 

120  Lake  Street,  Kendallville,  Ind.  Philadelphia  Branch,  206  South  Eleventh  Street 
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Per  lb. 

■°3lA 

■03 


FARINACEOUS  GOODS. 

Corn  M —  Per  bag. 

White,  granulated  too  lbs . - .  1.90 

Yellow,  granulated,  too  lbs .  1.95 

“  table,  too  lbs. .  1.90 

Western,  yellow,  granulated,  too  lbs .  1 . 75 

Mother’s,  white,  24  packages .  1.80 

"  yellow,  24  packages .  1.80 

Farina — 

Keeker's,  84  is . . . . . per  case  1.5c 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.1s 

Michigan  fea,  bags  160  lbs . s.50 

Red  Kidneys. .  3.20 

Peas — 

Green.. . 2.35 

Scotch . „ . 

Split,  yellow . t.30 

"  green  •  eeeesswe  eeeeeeeee  eeeee  ee  e  eeeseoe  eeeee  1  eeeeae 

Lentils — 

•00000, 110-lb.  hags . . . . . ... 

Lees  Quantity . 

Shaker  Corn— 

K ancy ,  barrels . . 

Less  quantity . — . . . 

Hominy — 

Lea's  Breakfast,  to  packages . per  case 

"  Pearl,  too  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags. .  1.85 

“  Grits,  100-ib.  bags . . .  1.85 

Mother’s,  Grits,  |(  paekages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley— 

OO . . . . . 

*»•;  3.  100  lh-  hags . . . .  a.7J 

Noodles —  Per  case. 

Smith’s,  30  10-c .  packages . .  1 . 90 

"  assorted,  j  and  im .  1.90 

Golden  Egg,  j  and  10-c .  1.75 

;;  ** . - . *•» 

toe. . 1.73 

Royal  Crown,  4  dot.  3c. . 1.30 

Royal  Crown,  a  dot.  toe.  . . . .  1 .  so 

Oatmeal— 

B,  too  lbs . . . . . per  bbl.  4 .95 

B,  toe-lb.  kegs . per  keg 


1.60 
2.20 
1  45 


a,  too-lb.  kegs . per  keg  s.90 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages. .  1.47 

"  "  20  packages,  large.  3.90 

Rolled  Oats — 

Arena,  180  lbs . . . .....per  bbL 

“  90  lbs....,., . . . per  keg 

“  90  lbs . per  sack 

Standard,  180-lb.  bbla . . 

”  90-lb.  bagB,  fresh . 

Mother’s,  compressed,  i8tins . . .  2.12U 

Sago — 

Colburn's,  36  14 . 06% 

. per  lb.  .04 

rapioea— 

Instantaneous,  30  it . 07% 

Colburn's  Hasty,  3d  packages . 06^ 

Minute,  U  gross. . per  box  a.  75 

Flake,  about  113  lbs. . . . per  lb.  .03K 

Pearl,  1  jo  IBs . . .  “  .01 

"  1m  quantity.. .  *•  .o3J< 


5*5 

a-7? 

2.50 

5-10 

■•  jo 


CEREAL  SPECIALTIES. 

. per  cam 


i  Breakfast  Food,  36  as . per  ca*«  4.50 

Bgg-O-Sec ^packages . . . . .  a. 50 

“  Coes  Flanea,  38  packages .  2.50 

Mnpl  Flake ,  3d  paekages .  e4.os 

3-case  lots .  3.83 

P<3«  jd  packages . ........ . .  a. 80 

Postum  Cereal — 

1  doz.  xo-oz.  and  %  do z.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 


3  doz.  popular  size . 

Ski® dried  Whole  Wheat,  jo  packages. _ 

**  aj  package* 

Mother's  Cora  Flakes,  36  package* . 

"  Wheat  Hearts,  18  package* . 

Cream  Wheat,  3b  package* .  . . 

WheaUot,  30  nackages . . . 

s,  yd  packager  - - 

1  rents,  *4  paekages 

§3 

^  aw  s  Toasted  Corn  Flakes,  36  packages., 

K-O  Company — 

Force,  sot  ...... 

Koru-Klnks,  36s . 

Presto,  small,  18s . 


Free  to,  large,  tot . . . .  2  2j 

Flour,  self-rtusing,  small,  18s . . .  , .  60 

Flour,  self-raising,  large,  12s . . .  2.10 

Buckwheat,  compound,  small,  1 8s .  1.50 

Buckwheat,  compound,  large,  iss .  1.50 

Pancake,  18s . .  ,.j0 

H-O  (steam  cooked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  site,  18s .  1.30 

Pawnee  Oats,  family  size,  20s,  without 

china  ware .  j ,  00 

Pewnee  Oats,  family  site,  10s,  with  china..  3.40 

O-G,  1 8s . . .  1.50 

O-G,  family  size,  china,  20s. .  3.40 

O-G,  family  size,  no  china,  20s . .  3.00 

DE-FI,  barrels,  z8o  pounds .  5.00 

DE-FI,  sacks,  90  pounds . . .  2.3? 

Quaker  Oats  Co.,  The — 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  packages .  1  45 

Banner  Oats,  20  packages .  4.00 

8uaker  Breakfast  Biscuit,  24s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  2.80 

Saxon  Wheat  Food,  24s .  3.00 

Quaker  Cracked  Wheat,  24s . !-”.!....!  2  40 

Quaker  Oats,  round,  36s . .  2. 

Quaker  Whole  Wheat  Flour,  10s  ...  x  93 

Quaker  Best  Corn  Meal,  Yellow  or  White! 

N°-  *.  *4> .  1.85 


—l8— 


Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  .  1.97 % 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36s .  4.23 

Quaker  Oats,  1 8s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4-25 

Schumacker's  Farina .  1.40 


GELATINE  AND  PREPARED 
DESSERTS. 

_  Per  doz. 

Knox's  Crystal . i,20 

“  Acidulated .  1.20 

Cox’s,  large .  X.6S 

“  small . 

Plymouth  Rock,  pink  or  white .  i .  20 

Nelson’s .  2.40 

Bromangelon,  assorted,  3  doz . 90 

Tell-O,  assorted  flavors.  2  doz . 9* 

Jell-O  Ice  Cream  Powder,  a  doz .  1 .00 

Jelly  con,  assorted  flavors.  3J6  doz . 87^ 

Chalmer’s . 9© 

Mothers’,  small,  1  doz . 45 

“  large,  x  doz . 90 

Cooper’s . 85 

Tryphosa . .05 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddine,  assorted,  a  doz . per  case  2. 70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  xo.8o 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Domestic. 


Per  lb. 

Laroaa  Alphabets,  square,  23  pkgs . od'g' 

“  Elbows,  square,  25  pkgs . 06 

”  Macaroni,  long,  25  pkgs . 06 

“  Spaghetti,  long,  25  pkgs . 06 

“  Vermicelli,  square,  25  pkgt . 06 

11  Macaroni,  bulk,  25  pkgs . 0g 

Woodcock,  long,  24  pkg . toJ£ 

Crystal,  long,  25  pkg . !!'.!!!  .06^ 

Crystal,  Elbows,  24  pkg .  Q(,% 

Crystal,  Spaghetti,  25  pkg . .06% 

Crystal,  Vermicelli,  25  pkg . 06^ 

Extra,  long,  25  pkg . "  ! 04^ 

Imported. 

B.  S.  J.  Macaroni,  25  pkg . 083/ 

B.  S.  J.  Elbows,  25  pkg . .  .08^ 

B.  S.  J.  Spaghetti,  25  packs . oS% 

B.  S.  J.  Vermicelli,  25  packs . 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


12.00 

14.00 

10.00 

8.00 


FIXTURES 

H.  F.  He  acock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  d.oo 
Seoles,  No.  4,  Tin  Scoop.  5.00 
Less  30  per  cent,  discount. 

doo-lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  5a . 

Tea  Caddies,  Red,  No.  33 . 

Tea  Caddies,  Red,  No.  54 .  . 

Tea  Caddies,  Red,  No.  55 . . .  j  M 

Scoops,  Galvanized,  Flour .  .30 

Scoops,  Galvanized,  Sugar . . . . 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters . x!2j 

Alarm  Money  Drawers . .  ,  x !  so 

Bag  and  Twine  Holders. . . 

Barrel  Covers,  21  in . ,  ,0 

Barrel  Covers,  ig  in. . 

Cheese  Cutters . .  ,,  ^ 

Bang  Bores,  No.  >,  x^  to  1  in . !"'"“  1 '  ,0 

Coffee  Mills,  No.  7 .  IO  — 

Coffee  Mills,  No.  9 . .... .  x*  00 

Coffee  Mills,  No.  18- . 4j!oo 

Less  23  per  cent,  discount. 


Counters. 

Sherer’s  Eclipse  Cotintcrs- 


No.  of 

No.  Length. 

Drawers 

Each. 

6} i 

. .  3  feet,  8  Inches... 

*•— .  9- . 

18.00 

. . — .  4  feet,  10  Inches... 

. . . 

10^ 

. . sees  6  feet. 

.N...ZC . . 

x*% 

■ .  7  feet,  3  inches... 

3^.00 

36.00 

40.00 

1854 

!....—  9  feet,  8  inches... 

20  % 

Capacity  of  Drawers,  40  to  So  Ibs.  each. 

. per  doz. 


Scoops. 

Indestructible,  No.  4. . 

“  No.  j . 

"  No.  d .  •• 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  dot 
"  "  No.  4...  •< 

"  "  No.  j...  " 

X  Quality,  No.  j. . 

•*  No.  4. 

"  No.  j. 


9.00 
is.  00 
15.00 
4.20 
S.40 
7.  20 


•  ••eeeeeeeeeteea 


a. 60 
3.00 
3-4° 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  •  doz.  in  case . per  doz. 

Tina,  Keyed  (Jewel),  s  doz.  in  case.  “ 

Large  cartons  or  tins,  2  doz.  in  case.  “ 

Dime  Tumblers,  s  doz.  in  case- .  « 

Bulk,  xj  lto.._ . . . —per  lb. 

Thredded  Fish. 

Thistle,  24  packages . 

Swans  down,  a  doz . per  dot'. 

Osprey,  2  doz . . . .  « 

Swift  at  Co. — 

Talisman  brand,  eo-lb.  boxes.. . per  lb. 


.90 

.90 

2.00 

.90 

•IS 


—19— 

New  Mackerel. 


IO 


19.00 
XJ. OO 


13.  IO 

XO.  IO 

9. 10 


Count 

New.  S'bbl?  •oolb-  100  lb 

Ex. Norway,  No.  x.. .170-190  35.00  x9 
Ex. Norway,  No.  2.. .a 30-260  25.00 
Ex. Norway,  No.  3. .310-360 
Ex.  Norway,  No.  4.490-460 

Summer 

Ex. Bloaters,  XX....xoo-xxo 
FancyShore,  No.  1..  130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 8..350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore... .1x0-130 

Large,  No.  a . aio-aao 

Cape  Shore.. . *...no-xao 

Holland . . . 4c  0-450 


>.  50  lb.  xolb. 


9.25  a.oo 
6.65  1.50 

5.25  x.20 
4-75  1  10 


35-oo 
28.00 
36.00 
34.00 
16.00 
15.00 
14. 00 
13. co 


18.10 
X4.60 

13.10 
12. 60 

8.60 

8.10 
7.60 

7. 10 


9  *5 
7-50 
6.65 

6.50 

4.50 
4-25 
3-90 

365 


3.00 

x.65 
x.50 
1.40 
x.05 
1. 00 
•95 
•9i 


16.00 

11.00 


8.60 
6.  xo 


4.30  x.05 


3.60 


Herring. 

200  lb.  100  lb  jo  lb.  xo  lb.  81b. 
Lab.  Split,  Lg.  No.  I.M  7.00  4.60 

Lab.  Split,  Lg.  No.  s—  d.oo 
Shore,  Round,  Large- 
Shore,  Round,  Med  ...  7.00 

Ocean  Fish. .  j  oe 

Shad,  No.  1,  Mess iz.oo 

Shad,  No.  2,  Mess..... 

Haddock.  Pickled-. 

Red  Salmon .  12.00 


4.10 
3'0 

6. 10 


3»S 


•75 


6. do 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

Z2  3s,  wood  boxes . 

12  ss,  “  . 

»4  is,  "  . ! . . 

xo-lb.  boxes . 

5-lb.  “  . 

Cakes,  24  in  fancy  box . per  case 

"  10-lb.  cartons. . . per  carton 

14  jars,  fancy  box- . 

12  “  “  . . 

Strips,  40  size,  boxes . - . [ 


•»7 
■  06% 
.06 


Middles,  40  size,  baza 


Per  lb. 

•  15^ 

•15 

15 

•  .80 
I. so 
3.10 
1.65 
.  10 

•  I°& 
.12 
.12# 


Dressed  Fish  Bricks. 

GUt  Edge,  s-lb.  bricks,  40  lbs . 06% 

Snow  White,  x-lb  bricks,  no  lbs . . . 07 

Favorite  Cod,  a-lb.  bricks,  40  lbs— . - . 07 


»7  % 


65 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  r  and  s  doz. in  caae .  z.jo 

“  small  size,  2  doz.  in  case . . . 90 

Small  Tumblers,  a  doz.  in  case . .90 

Large  Jars,  sealed,  2  doz.  in  case . —.  1 . 50 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bmak  . 07* 

Medium  Bank. . 

Pollock. . . . .  .  * 

Hake.— . _. . . . . 

In  original  eases,  430  lbs.,  it  0.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring- . ..per  box  .  16 

Boneless  Herring,  fancy  io-lb.  boxes . per  lb.  .  13 

Smoked  Salmon,  whole  fish.„. .  “  .27 

Cromarty  Bloaters,  jas<.....M . per  box  1 . 10 

“  “  “  2.10 
Swift  &  Co.—  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size.  24  vacuum  jars .  *.95 

Ta liftman  brand  Boneless  Herring,  in  glass, 

IOC.  si xo,  *4  screw-top  jars  . . .  x  .  go 


Sliced  Halibut. 

Swift  &  Co.,  In  glass,  .4  j&z*. . . . 

“  24  cartons . . . . 


—  3.  is 

...  s. 10 


FRESH  FISH. 


Per  lb. 


Cisco . 

Halibut . 

Salmon,  fresh . 14  - 

Codfish . 06  - 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts . is  - 

Cat  Fish . 

Butterfish,  frozen . . . . 

Ella . 

Sea  Bass,  frozen . 

Weak . . .  .07  - 

Blue,  frozen . 

White  Perch . 

Spotted  Trout . 

Whitings . 

Frozen  Herring . . . ®3J4- 

Steak  Fisk  %  cent  per  lb.  additional 


•  °7 

.!» 


.09 

.06 


-  .05 


•  i| 
.il 
•13 

•  e| 
.  10 
.08 

•  is 
•IS 
■>4 

•  15 
•oj 
•»5 


Fresh  Codfish  Steak. 

Swift  &  Co.— 

Talisman  brand,  .4  i-lh.  He.  , 


•10X 

50 


per  case  3.  to 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  " 

Blue  Points . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . . . per  bbl. 


4.50 


-10.00 

-  5.00 

-  5-oo 

-  6.50 

-  9.00 

-  4-50 

“  5  jo 


Clams  . 
Neck*  . 


CLAMS. 

. per  M.  6.00  -  9.00 

.  “  J.00  - 


— 20 — 


DRIED  FRUITS. 

Raisins —  per 

Extra  Dessert  Clusters,  22-lb.  boxes .  t.95 

Connoisseur  Clusters,  22-lb.  boxes .  2,0- 

California  Clusters,  20  No.  1  pks . j!7j 


Per  lb. 
°5?4 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 02i/ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers  4 

28  lbs..  . . . 

5  or  10-box  lots .  0giz 

'U  -°6K 


Standard  Brands.  28-lb.  boxes 
Seeded — 


Owl,  Ex.  Fancy,  36-is .  Q7 

T  Tnlnr,  XT..  L1 "  — _  - 


Union  Seal,  Ex.  Fancy,  36-is.. 

Ensign,  Fancy,  36- is . 

5  or  10-box  lots . 

G.  &  S.  Fancy,  36-is . 

5  or  lo-box  lots . . . 

Admiral,  fancy,  40-is . 

Queen  Bee,  choice,  36-is . 

Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  choice,  36- is . 

5  or  10  box  lots . 

Jay  Eff,  choice,  36-is.... . 

5  or  10-box  lots . 


,o6fc 


Seedless— Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 

Fancy,  new,  5  crown,  boxes  about  30  lbi . 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy,  new,  36-is . 

Thompson  extra  fancy  Bleached,  new,  50-lb. 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  10-box  lots . 

G.  &  S.  Thompson  Seedless, 50-13 . 

Notawun  Brand,  Thompson’s  Seedless, 

fancy ,;new,  45-is. . 

Victor  Brand  Sultana  Seedless,  40  i-lbs . 

5  or  10-box  lots . 

Thompson’s  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  10-box  lots . 

California  Sultana,  fancy,  50  lb.  boxes . 

5  or  10-box  lots . 


•oCKs 

.06)4 
•06H 
.06  V 

•  oi 
°5% 
•°5K 


°9'/> 

°8tf 


10 

10  ys 

■ctf 

06  % 
06  x 
oSH 


o6yt 

05  y 
°s’/» 
04  % 


Prunes — 


20-  30,  25  lbs . 

30-  40,  25  “ . 

40-  50,  25  " . 07^ 

50-  60,  25  “ . 06H 


60-  70,  25 
70-  80,  25  ‘ ’ 
80-  90,  25  " 
90-100,  25  “ 
3»-  4®,  5°  “ 
40-  50,  50  " 
50-  60,  50  " 
6°-  70,  50  " 
70-  80,  50  " 
80-  90,  50  " 
90-100,  50  “ 
100-120,  50  " 


.06 

.06 


•04 


■  o  sH 
•  04% 
•04W 


.06K 

■06% 


Prunes— Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 


Currants— Gold  Medal,  new,  361s . 07^ 

Gold  Medal,  new,  25  lbs.,  loose . 07 

Admiral,  new,  40-is . 07^ 

Admiral,  new,  30  lbs.  loose . 07)4 


Citron— Extra,  fancy,  new  (all  whole  pieces), 

io-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  io-lb.  hinge  lid  boxes . 


■13& 

.  12 


Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes. , 


Per  lb. 


Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe’en  very  fey,  new  (Gldn)  abt.  70  lb. 

Sair,  new,  about  70  lbs . 

5  box  lots . 

Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs .  “ 


Per  lb. 
.08# 

■04  y* 
•o4h 
•°4  , 
•  °s’A 

•08  % 


Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  " 


•77M 
.1  Vt 


•  Iltf 
.  za 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Wheel  Brd  fancy  new  Moorpark,  25  lb.  bxs. 

Forest  King,  fancy,  new,  25  lb.  boxes . 

Victory,  fancy,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Commander  Brand,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Red  Banner,  extra  choice  bright,  35  lb.  bxs. 

5  or  10  box  lots . 

Champion  Brand,  25  lb.  boxes . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 


Per  lb. 


•14% 

•mm 

•I4 , 
•  I2# 

.12 

.11K 

.xxj£ 

.Iltf 


•  IO# 
.10  Yt 


Cherries — 

Extra  fancy  Cal.,  white,  Royal  Ann*,  pitted, 

25  lb.  boxes . 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted,  25  lb.  boxes . 

Wheel  Brand,  unfitted,  new,  Cal.  Black 
Tartarian,  25  lb.  boxes . 


Per  lb. 


•»7  M 
•  IiJ4 


Nectarines—  Per  lb. 

Reliance  Brand,  choice  white,  25  lbs .  o 

5  or  io-box  lots . 067$ 


Peaches —  Per  lb. 

Purple  Ribbon,ex. fey  jumbo, yellow, 25  lbs.  .10% 
G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25 Ibs.  .xo 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25  lbs.  .09 \L 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


***•  •  • 


V\  />  - - -r<L 

■Vvjoojs 

^SHBURN-CROSBY 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


YOU  GET  BUSINESS 

oy  catering  to  the  wants  of  the  people.  Do 
they  want  embalmed  food  ?  It  is  not  natural 
to  mix  drugs  with  what  we  eat.  Drugs  are 
medicines  to  be  prescribed  by  doctors,  not  by 
food  manufacturers. 

HEINZ 

57  VARIETIES 

PURE  FOOD  5  PRODUCTS 

are  always  “Safe  to  Buy.”  They  will  be  as 
safe  next  month  or  next  year  as  they  are  to¬ 
day,  because  they  are  good  and  pure. 

With  only  reliable  brands  of  pure  foods  on 
his  shelves,  no  grocer  need  fear  trouble  or  loss, 
either  legally  or  through  the  dissatisfaction 
of  his  customers. 

There  are  plenty  of  clean,  pure  goods  with¬ 
out  Benzoate  of  Soda.  Why  should  any  mer¬ 
chant  sell  goods  that  contain  it  ? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


TO  THE  TRADE: 

Have  You  Seen  the  Latest 
and  Most  Striking  Evi= 
dence  of  the 

INCREASING 

AMERICAN 

DEMAND 

FOR 

CEYLON 

TEA? 

Read  This: 

Exported  to  America 

Jan.  I  to  Dec.  31. 1908 

BLACK  —  10,193.550 
GREEN  —  3.305.935 

Jan.  I  to  Dec.  3L  1909 

BLACK  —  12,307,024 
GREEN  —  4.065,001 

(Over  Two  and  Three  Quarter 
Millions  Increase  in  Direct 
Shipments  Alone.) 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.(0 

9  “  1  "  .  1  •  75 

“  9  **  2  in  crate .  1.65 

“  8  “  1  in  barrel .  1.25 

“  8  “  2  in  crate .  1 .15 

“  8  “  3  **  . .  1. 10 

7  “  2  “  . 95 

"  7  3  “  . ■  -8s, 

Cocoanuts —  Per  sack. 

Porto  Rico,  extra  fancy,  80  size .  3 . 50 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3. 10 

*•  176-200 .  2.50 

216-250 .  2.25 

**  288-300 .  2  10 

Golden  Russetts,  126-150 .  2.75 

“  176-200 .  2.25 

“  216-250 .  2.00 

288-300 .  2  00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46 .  4.00 

“  54  64 .  4-°° 


“  80-96 . 

-3  75 

Golden  Russetts,  36-46 . 

.  3'S° 

-3-75 

54-64 . 

3-50 

80-96 . 

3.20 

Cranberries — 

Barrels. 

Crates. 

Extra  fancy,  dark  color . 

.  6.50 

2 .00 

Fancy,  well  colored . 

1.85 

Choice,  medium  color . 

Messina  Lemons — 

.  5-5° 

j  50 

Per  box. 

Extra  fancy,  300  size . 

“  360  size . 

3-5° 

3  ®5 

Choice,  300  size . 

3.00 

'*  360  size . . 

California  Lemons — 

3.00 
Per  box. 

Extra  fancy,  300  size . 

4.00 

“  360  size .  4.00 

Choice,  300  size .  3.50 

**  360  size .  3.50 

Almeria  Grapes —  Per  keg. 

Extra  fancy,  60  to  64  lbs .  5.50 

“  58  to  60  lbs .  5.00 

Fancy,  60  to  64  lbs .  4.50 

“  58  to  60  lbs .  4.00 

Fancy  Tangerines —  Per  strap. 

i2o  size . 4.00 

144  size .  4.00 

168  size .  3.75 


HORSERADISH. 

Tumblers,  10-e.  size,  a  doz . per  doz.  .<5 

Tumblers,  j-c.  size,  *  dor .  “  -4S 

Tumblers,  jo-c.,  Lord's  Prayer,  s  dot.  “  .80 

Tumblers,  lat.  cut  glass,  10-c.,  a  dor.  "  .to 


INK. 

Arnold's,  black,  3a . . . per  bottle  .48 

Continental,  red,  :  doz . 30 

“  black,  3  doz . a) 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz.? . 23 

Stafford,  Commercial,  3a . per  bottle  ,6e 


LAMP  GOODS. 

Lamp  Chimneys — 

Macbeth.  Pearl  Top .  4.00 

Acme,  Victor  Top . 

Pure  Flint,  Lustre  Top . 

Crystal, Crimp  Top .  ....  .,/» 

No.  o.  Tubular  Lantern  Olobes . 5  doz. 

Cold  Blast . . . 5  doz. 

No.  z. 

Jumbo  Chimneys,  plain . per  doz. 

“  doc.,  zo7_  “ 

No.  o. 

Banner  Burners. . 45 

No  charge  for  package*. 

Oil  Cans— 


Per  case  of  6  doz. 

No.  o. 

No.  1. 

..No.  2, 

4.ao 

45® 

5.1® 

j.6o 

4»® 

4.80 

*.70 

3.30 

3.90 

a.  10 

*.  70 

3-3® 

•75 

.90 


*•75 

•«S 
1. 00 


No.  1.  No.  1. 

•II  -71 


Per  doz. 

i-gal.,  glass . . .  *.25 

i-gal. ,  galvanized,  PearL .  z.90 

5-gal.,  Leanox,  spout .  5.50 

5-gal.,  "  spigot .  6.  jo 

5-gal.,  Columbia . . .  7.00 

J-gal.,  Banner.. . . 8.00 

5-gal.,  Climax,  pump . 10.00 

5-gal.,  Home  Rule,  pump . .  ia.00 


>**•**•*••**•****•*•****•*  4i  1® 

.  « s® 

I  *  OO 


No.  o.  Standard . 

No.  o.  Dash  . 

Cold  Blast . . 


LIME. 

Prepared,  2  doz.  In  case . per  doz. 

Chloride,  Aczae,  sifting,  25-lb.  boxes,  z  lb . 

"  “  "  a  5-lb.  boxes,  %  lb . 


LYE  AND  POTASH. 

Par  ease. 

Banner  Lye,  4  do* .  3.15 

Babbitt's  Lye,  4  doz .  3 . 20 

Lewi*’ Ly* .  3.25 

Red  Seal,  a  doz .  1.90 

"  4  doz . . .  5.70 

Popular,  4  do*.. . z .  45 


MATCHES. 

Double  Tip — 

Ohio  Blue  Tip,  No.  10,  1  gross . 

“  "  No.  so,  1  gross . 

"  "  No.  so,  too  packages. . 

"  "  No.  50,  1  gross . 

"  "  No.  50,  so  packages . 

Desk  Noiseless,  No.  jo,  z  grots . . . 

_  “  No.  jo,  eo  packages... . 

Ohio  Noiseless,  No.  jo,  1  gross . . . 

SUent  Witch  Noiseless,  No.  50, 1  gross . 


;:E 

4  5® 

3  *5 

4  ®5 
3.00 
375 
3-5® 
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American— 

No.  * . 

"  10-case  lots . 

Battle  Axe,  No.  5,  red  head . 

Birds  Eye,  No.  5 . too  packages 

Black  Swan,  No.  5,  noiseless  dp . 

Blue  Hen — 

No.  s . 

"  10-case  lots  . . 

No.  5 . 

"  4-case  lota . 

Cat  and  Mouse — 

No.  2 . . 

"  10-caie  lots . 

No.  3 . 

"  7-case  lots . 

No.  4 . 

“  5-case  lots . 

Chip* — 

No.  a . 100  packages 

"  . 30  “ 

Black  Diamond,  No.  5 . too  boxes 

“  “  6-case  lots . too  " 

Doric,  No.  a. . 

Grocers,  No.  s,  j  gross . case 

Globe,  No.  z,  3  gross . case 

Ignlto,  x  gross . 

Mazeppa — 

No.  j . 

“  5-case  lots . 

rest — 

No.  a . — . 

"  10-caae  lota . 

No.  5 . . . 

“  5-case  lota . 

Swift  &  Cortney — 

No.  60,  5  gross . 

"  "  4-case  lots. . . . . 

No.  So,  5  gross.. . . . . . — 

^  “  *  4-case  lots  •  are  **********  ******* •»•*•* 

"  10-caae  lots . 

No.  5. . 

"  4-case  lota. . „ . 

Searchlight — 

No.  1,  3  gross . . . . . . 

“  “  7-case  lot . 

No.  5 . 

“  4-case  lots . 

Vulcan — 

No.  5 . 

Safety,  No.  1 . 

„  “  No.  37 . 

Orient,  safety,  65s,  5  gross . 

Daily’s,  No.  s,  blue  head,  60s,  5  gross . 

;e  lets 


Grose 

>•35 

1.30 

3-5® 

3-5o 

3-5® 

1.60 

1.50 

4»5 

4.00 

1. 8s 
>•75 
2.80 
a. 65 
3  7° 
3-5® 

3  5® 
>■75 
3-5° 
3-35 
.90 
5-*5 
2.85 

•75 

3- 75 
3.5° 

1.90 

x.8o 

4- 75 
4-5® 

•55 

•  50 
•75 
.70 

1.90 

>•75 

4.00 

3- 75 

».oo'  I 
•95 

4- 5® 
4*5 

4.20 

•S5 
■5® 
.50 
.  60 

•  55 


MINCE  MEAT. 

Armour’*,  Home-made  style,  Web—  Per  lb. 

io-lb,kita . . . . . 09J4 

5®-  “ 

zoo-lb.  bbls . 08)4 

>|o-  "  . 08V 

®5®-  "  . .  .08 

.  45®-  “  . . . . . 07K 

John  Bower  &  Co. — 

Superior,  bblx.  and  J4  bbls . per  lb.  .  zo 

"  18,  37  and  68-lb.  buckets...  "  .10% 

“  6  10-lb.  buckets . per  crate  6.8j 

**  6  j-lb.  bucket*. .  “  j.pj 

"  6  j-lb.  glass  jars . per  ease  4.50 

"  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

"  "  •  |-lb.  glas*  jars,  per  ease  j.zo 

Atm  or*  &  Son — 

Extra  Family,  Seedless—  Per  ease. 

No.  5,  6  glass  jars  •  *#*  tees**  eases*  ese«*  *®ee  sees#****  4.50 

No.  j,  6  glass  jars . . .  j.zo 

No.  18,  37  and  68,  wooden  pails. ....per  lb.  .13 
Barrels,  halve*,  quartern  and  kits...  "  .t*K 
Family,  Seedless —  Par  box. 

No.  J,  6  wooden  pall# . . .  j.6| 

No.  10,  6  wooden  palls  ......... .  8.50 

Celebrated,  Seedless — 

Bbls.,  Ms  and  Jfs. . per  lb.  .08^ 

Wooden  palls,  iB,  J7  and  68  lbs .  "  .09  V 

Wooden  kits,  Nos.  ao-35 .  "  .09 

Wooden  kits,  Nos.  ao-35 .  “  .08 

Keystone —  per  lb. 

Bbls  Hs  and  tfs . . .  .07H 

Woodan  palls,  18,  37  and  68  lba_ . 

Condensed  cartons,  3  doz.  to  case. ...grosz  11,00 
Condensed  cartons,  6%  doz.  to  caze.. groat  11.00 

Barrels,  )4S.  Vs . per  lb.  .10 

Wooden  kits,  Nos.  ao-35 .  "  .08 

Wooden  kits.  Not,  25-40 .  “  .*oJ£ 

Scbimmsl’s — 

Bbl*.,  %  bbls.  and  30-lb.  kit*,... . „ . 07V 

18  and  37-lb.  kanaklns . 07V 

10-lb.  kanaklns,  6  to  crate  _ . per  dos.  10. 30 

*-lb.  "  6  to  crate .  “  5.75 

|-lb.  glass  Jars,  6  to  crate .  «*  6. 13 

Campbell’s  30-lD.  palls . 08 

Mrs.  Wells1,  bbls..  %  bbls.  and  30-lb.  kits . 06 

Naw  Year  bbls.,  kags  and  *o-lb.  kits . 05 

Crescent,  bbls.,  M  bbls.  and  jo-lb.  kits . 04 U 

National,  bbls.,  %  bbls.  and  jo-lb.  kits . 07 

Southwark,  bbU.,  bbls.  and  jo-lb.  pails _  05H 


OILS. 


Stove  Geo* 
Headlight, 


ljo  MM.. 


OLIVES. 

H.  Kellogg  4  Sou*,  Agents. 

Theodor*  Marquet  Brand — 

64  or.  Mammoth,  French  bottle.. . 

3®  "  "  .. . ...... 

>9  o>-  "  “ 

10  os.  "  ••  . . 

64  01.  Extra,  French  bottle . 

8*  ®»-  "  «  . . 

>9  o*.  “  "  . 

to  01.  "  "  . 

*0  ox.  Extra  Mammoth,  cylinder. . . 

to  01.  "  •'  . . . 

so  o*.  Mammoth,  cylinder . . 

»o  ox.  "  . . . 


Per  gal. 

•  ->sU 

.11 


Par  dos. 
.  *4. 00 
..  7.05 

..  4.65 
.  a.6j 
••  »»*5 

•  i-SS 
.  4»5 
.  a.  45 

•  5- >5 

•  ••95 

•  4  *5 
.  a. 63 
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Cunler  8t  Worth  Brand  - 

Gals.  French  bottle . . 

64  oz.  “  . . 

3®  oz.  *•  . 

19  oz.  “  . 

10  oz.  “  ; . 

1*  oz.  Pepper  stuffed,  club  bottle . 

10  oz.  Celery  “  “  . 

5  oz.  Pepper  "  ring  bottle . 

Marquet  Brand — 

6  oz.  "Queens,”  cylinder  bottle . . 

10  oz.  "  club  bottle . 

18  oz.  Stuffed,  fluted  bottle . 


8 


>3-50 
10.95 
5.85 
3.90 
*•35 
»•  *5 
2.00 
•9® 

1. 00 
2. 10 
2.4O 


Pt*.  Fourees . .  3.30 


.  Pts.  Farcies . 

California,  quart  tins,  large . . 

pint  tins,  Urge.. 


3.50 

3.30 
a. >s 


49® 
a. 90 
1.90 


"  quart  tins,  medium.. .  3.00 

Olive  Oil — Imported. 

Bert  in  &  Perrier’s — 

Extra  fancy,  quarts,  1  dot.. . 

pints,  a  dos . _ . 

"  H  plots,  a  do*. - 

Raes — 

Lucca,  litre  bottles,  1  dos . 

“  aj-oz.  bottles,  z  doc . . 

"  Finest  Sublime,  quaru,  1  dos . 

“  pints,  a  doz . 

"  "  H  Pints,  a  dox- . 

“  "  8roz.  flasks,  >U  dot. 

11  "  12-oz.  flasks,  e)4  do*. 

“  Sublime,  8-os.  flasks,  a%  dos. . 

"  "  12-os.  flasks,  *  fl  dos. . 

Finest  Subllmo,  s  gal.,  zo  In  case . per  gal. 

3  gal.,  s  or  a  in  caze,  *• 

"  1  quart,  40  to  case...  " 

Subllmo,  1 -quart  tins,  40  to  case . . 

“  tins,  to  to  case . . 

"  i-gai.  das,  so  to  case^....— . . 

5-gal.  das,  «  or  a  to  cazo.... 

Nlcelle — 

Large  bottles,  1  dox . . . . . 

Medium  bottles,  ■  dos . 

Small  bottles,  4  dos . . . 

5-gal.  tins,*  to  case. . . . . . . 

i-gnl.  tins,  4  to  case. . 

H-gal.  tins,  8  to  case . . . 

ga-os.  dm,  *5  to  ease . 

Trade  discounts  on  quantity. 

Oliver’s— 

1  doz.  large . . . . . 

*  do*,  medium . 

*  do*,  small . . . 

6  i-gal.  tin*  . . . . per  gal. 

10  $S-gal.  dm. .  “ 

ao  tf-gal.  dm. . . . .  •• 

American  Oil. 

Per  doz. 

Stohrar’s,  No.  I,  2  doz . 53 

"  No.  16,  a  dot . 90 

"  No.**,  1  doz. .  1.85 

Keystone,  bottles,  a  dos. . .  .  90 


>3.30 

10.00 

7°° 

8.00 

8.00 
10.50 
75® 
P.«o 
■  .85 
••75 
l->® 

::e 

8.6* 

9.10 

10.00 

51.15 

1*. 95 

14.10 

*5.85 


7®° 

7-75 

4-75 

■35 

:.-e 


PAPER. 

Wrapping. 

Manila —  Par  ream . 

zj  x  ao,  full,  10  lbt . 37 

14  *  36,  full,  ao  lbs . 80 

18  x  a*,  full,  10  lba . 37  V 

Special,  13  x  20,  6  lbs . 21 

Bakers’,  15  x  10,  10  reams  In  bundle . 11 

Roll,  gToceri’,  9,  is,  zj,  18,  so  or  *4  Inches 

wide . per  lb.  .03 

Roll—  Perlb. 

White,  light  weight,  is,  13,  18,  so  or  *4 

Inches  wide . ojJ4 

Glazed  fibre,  is,  15,  18,  eo  or  *4  Inches 

wide . ojV 

Glazed  silk  parchment,  te,  15,  18,  *0  or  *4 

Inches  wide . . . oj  % 

White  tea,  it  x  s6,  rag . per  package  .14 

Wax  buttar .  ,r  .11 

Porohmant  butter,  |  x  in. . .  "  ,yj% 

Toilet  Paper. 

Per  com. 

100  3-ecnt  rolls . . . — . .  5.10 

loo  j-eent  packs . . . — . . .  *.15 

100  10-ceat  rolls . . . — —  . .  6.50 

iao  icweeal  fncfc» .  . .  6.(0 

Paper  Bags. 

Price  per  1,000  and  not  leas  than  H  M  lots.  In 

original  shipping  bales,  |  per  cent.  Special  Discount. 


8: 


Plain 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dos. 

“  “  quarts .  •• 

“  10-0*.  jars .  “ 

“  10-lb.  palls . per  pall 

Tripe,  10-lb.  pails .  “ 

“  S-gai.  K*gs . per  keg 

Pigs’  Feet,  10-lb.  pails.. . p«r  pafl 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

11  Tripe,  in  glass .  “ 

”  Ox  Heart,  in  glass .  “ 

"  Pigs’  Feet,  in  glass .  “ 

Russian  Sardines . per  ker 

5-lb.  palU . per  pafl 


to-lb.  pails . . 

POTATO  CHIPS. 


4- 75 

5- 75 
*.50 
1.50 

.90 
a. 00 
1. 00 
a  *s 
1.10 
1. 10 
1. 10 

Z.IO 

•75 
•  5® 
1. 00 


1-lb.  packages,  bbls.,  25  lbs.. 
Loose,  bbls. ,  30  lbs., 


. >«H 

_ _ _  .18 

V-lb.  packages,  za-lb.  boxes . 20 


ueeesi  ••*•*•  see******  *1 


POPPING  CORN 

Brad’s  "Tip-Top ’’ — 
jo  10-01.  packages.., 
zoo  zoos.  11  ........ 

*4  20-01,  •* 

48  BOOM.  "  ...... 

WU*  40  «».  White  Sic*. 


Per  cat* 

..  1.7$ 

...  3«S 
1.60 
3.00 
1.2} 


PEANUT  BUTTER. 

McLaren’*—  Per  do*. 

Small,  a  dos . . 

Medium,  2  do*._ . . .  1 . 50 

Large,  1  do* . . . . . . 

Paanutece,  No.  a  jars,  a  dos . . .  s.83 

"  No.  4  jars,,  dos . . .  .o*K 

BearcUlttr’s—  Per  doi . 

Small  jars 9  a  doe . . . .  .90 

Medium  jam,  a  do* . . . . . .  z.s. 

Large  jara,  1  doe . . . .  a.e. 


1,000  and  not 

»®«-lb- . 

a$-lD . 

Bo4be . 


PICKLES. 

45  gals.,  iioos,  H.  G.  8t  Co .  8.25 

45  g*!®.,  2500s,  Williams  Bros.,  fancy, 

10  gals.,  3001,  "  . 

10  gals.,  450s,  "  . . 

10  gals.,  600s,  "  . . 

16  gals.,  600s,  “  . . 

16  gals.,  600s,  **  dills.... 

45  gals.,  1400s,  "  ••  . .  __  _ 

C.  «  B.,  Chow  or  Gherkins,  pints .  3.30 

"  "  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  do* . per  do*.  .9*54 

Chow,  "  pints,  2  doz.  " 

Gherkins,  sour,  “  “  “  “ 

Mixed,  **  »»  "  **  «* 

Assorted,  "  *•  "  *•  >• 

Gherkins,  sweet,  "  “  11  " 

White  Oniom,  “  "  "  •' 

Sweet  Pickle*,  joos  to  600*.  5  gal . per  keg 

1,000*,  5  gal...... . .  "  , 

_  “  ®i00°8*  5  g®i . .  "  J.®5 

Chow-Chow,  No.  i,  5-gal.  keg* .  1.95 

“  No.  a  «  gal . . 

Chow  and  Mlxad  Pickles,  a  gal... 

Williams  Bros  — 

No.  8,  Sour  Gherkins,  a  dos...... 


2 . 2  j 
2.65 
a.  65 
4-5® 
4-5® 
10,25 


9*54 

■9»>4 

•9 

w*)4 

1.20 

>•35 

*•75 

3-4® 


.1 

.per  pail  1.00 
Par  do*. 

No.  8,  Sweet  Gherkins,  a  dot . . . 8j 

No.  8,  Sour  Mixed,  a  doz... . 85 

No.  8,  Sour,  assorted,  e  doz . 8j 

No.  8,  Chow-Chow,  a  doz. . . . 85 

No.  8,  Onion*,  a  dos . . . 87 % 

VINEGAR. 

Duffys—  Per  gal. 

Pure  Apple,  extra  old,  bbts^..... . 16 

"  40  grain,  bbls . .  .15 

Pun  Cider,  40  gram . . 

Corson’s  Gold  §e«l  Cider,  pure  apple . 

Whit*  Wine  90  degree* . . 

Crown  brand,  pure  cider,  quarts. . . per  dos. 

White,  dlztllled,  40  grain . 

"  •*  45  grain . 

"  "  extra  strength . . . 

Crosse  &  Blackwell’s _ _ ....per  dos. 


.is 

.so 

.’S 

09 

•U 


PROVISIONS. 

Haas,  sklnback,  18-ao  lb* . . . 15V 

"  14-16  lbs . 13M 

"  10-11  lbs . ijV 

Picnics  6-8  lbs . . . . . 13 

N.  Y.  Shoulders,  10-is  lbs.... . 

Dried  Beef,  Mta  city  smoked . . . .18 

**  Under*  and  xuncks.. . . . 18 

"  flau  . . . 

*•  ah  dried,  sets . 

41  41  tenders  Iiihi^h . .  ,n 

J*»»®y  Pork,  butt . . . ...per  bbl.  a5.ee 

fiunUr- . .  *•  17.0* 

BreaUkst  Bacon,  rib  In . - . .  16 

bom*  I  ms..,..  1  m ......... .......  **7 

S.  P.  Belli  a*.  14-15  lbs . 14 

Bologna,  aj-lb.  boxes . . . 

Boiled  Boneless  Ham . . . at 

Beef  Tongues,  smoked,  5-6  lb* . . .  10.00 

Cooked  Compressed  Ham,  aj-lb.  boxes . . 

Covered  Hams,  U-cent  extra;  Covered  Should***, 
Picnic*  and  Bacoa,j4-c*nt  extra. 

Armour  8t  Co. — 

Star  Heme,  regular,  to  to  II  Ibtw. 

**  “  is  to  14  lbs.. . 

**  "  >4  »o  >6  lbs _ 

"  eklahack*.. . . . 

Shield  Heme,  zo  lb.  everagn... . . 

“  ie  «» 

seesooMMiesi 


M9t*«*«M®M 


•  •  |4  U 

4t  A  44 

..  A  H  - - 

eeeeeee  ••*•*•*< 

"  zklnbacks . . . . 

Picnic  Hams,  *  to  6  lbs — . . 

<1  ^  g 

Star  Smoked  Ox  Tangoes,  long  cut . 

”  **  short  < 

Beef  Bologna . . 

Shield  Parafined  Bologna. _ 

Berliner  Ham  . . 

New  Orieam  Lanckaon  Meat.. 

Star  Cooked  Ox  To 


■  liVi 
.tty* 
.>654 

•  >7 

•  IS 
>5 

.15 

■  15 

•*5)4 

•>3 

•>3 

•>7H 

.18 

•  so 

•  e«H 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Nobody  can  make 
a  better  wagon 
than  we  do,  and 
nobody  can  make 
as  good  a  wagon 
cheaper  ::  :: 


We  not  only  make  old  wagons  LOOK 
as  good  as  new,  but  we  repair  them  so 
skillfully  that  they  WEAR  almost  as 
good  as  new. 

Let  us  estimate  on  your  next  job. 


Rech-Marbaker  Company 

Eighth  Street  and  Girard  Avenue 
PHILADELPHIA,  PA. 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


I 


CROFT  &  ALLEN  CO. 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were— containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “  Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  In  %•  lb.  jars,  6  and  12-Ib. 
boxes 


“My  boy,  I’m  pleased  with  your  work. 
I’ve  just  been  looking  over  the  salesbook 
and  I’m  going  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.” 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 

Go  thou  and  do  likewise. 


W rite  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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Swift  ft  Co.— 

Premium  brand  Hama,  8  to  10  lbs. . . .17 

"  “  ib  lb . ... . 17 

•*  "  14  to  18  tbs .17 

"  "  xB  lb . .. . .  .IT 

'•  "  ebtanod,  18-00  lba._  .18 

"  "  boiled,  skinned,  fal¬ 
len  . _ . .  .*6 

"  Bacon . .« 

"  Dried  Bed,  insldca. .....  .so 

*•  Beef  Tongues.  short  eat. ...  .19 

Winchester  brand  Hams,  skinned,  all  aver..  .1554 
“  “  8  to  10  lbs.  aver...  .15/4 

“  ia  lbs.  aver . 15)4 

"  "  14  to  16  lbs.  aver...  .1554 

"  "  16  to  18  lbs.  aver  „ 

"  "  Picnic . 1*54 

Above  average  loose,  if  packed  54  cent  a  lb.  advance 


LARD  AND  COMPOUNDS. 


Tierces,  about  340  lbs . 1454 

Plain  tube,  jo  and  Bo-lb.  cans . 

10-lb.  tin  pails,  60  lbs . . 

5-lb.  ”  60  lbs . 

3-lb.  •'  60  lbs . .... 

Armour’s — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s 
White  Cloud  Compound,  tubs... 

“  "  tierces. 

Vegetole,  tierces . 

“  tube . . . 

Swift  &  Co.- 

Premium  brand,  tierces . . 

Silver  Leaf  brand,  tierces.. . 

Jewel,  compound,  tierces. . 

Cotoeuet,  tierces . . . . 


Pure, 

Compound, 

per  lb. 

per  lb. 

*1454 

.io|4 

•  1454 

•  >554 

.iiJ/8 

•  15H 

*1554 

•  »54 

.otoeuot 


15H 

.1754 

.1154 

.ii54 
.  utt 

•  si  54 

•  1554 

•  «s54 

.XI 

.1154 


DRESSED  MEATS. 


Per 

Ik. 

.0854- 

.  XO 

■«75»- 

•08H 

•  o854- 

.10 

07/4- 

.08# 

.  12  - 

■  x4 

.12  - 

•  *4 

.Il54- 

.  xs 

.1154- 

.  X2 

i«54- 

.  12 

•  n54- 

.12 

.*154- 

.  19 

.10  - 

•  T3 

- 

.  XO 

.XO  - 

.IX 

.0854- 

•09H 

City  Dressed  Beef- 

Choice,  native. . . 

Common . . 

Western  Dressed  Beef- 

Choice,  native  cattle . . 

Common  to  fair . 

City  Dressed  Veal- 

Prime  . . 

Good  to  choice . 

Dressed  Hofl — 

Pin . 

Hop,  heavy . 

“  180  lbs . 

"  160  lbs . 

•*  iso  lbs . 

Dressed  Sneep  and  Lambs— 

Lamb,  western,  pod . . 

•>  ’’  culls  . . 

Sheep,  choice . 

"  medium . . 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tonfues . ...each  -  .  75 

Cow  Tongues . 50  -  .7° 

Calf  Heads,  scalded  . . . 50  -  .75 

Sweetbreads,  veal . per  pair  .40  -  .50 

**  beef . per  doi.  -i.oe 

Calf  Liven . per  lb.  .so  -  .sj 

Beef  Kidneys . per  doi.  -1.00 

Beef  Livers .  -  .06 

Ox  Tails . per  doi.  .50  -  .65 

Hearts,  beef. . per  lb.  .03  -.05 

Bolls,  beef. . 

Tenderloin,  beef,  western . 

Freeh  Pork,  loins,  city . 13  -.14)4 

“  "  western.. . .  .13  -  .1454 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  10  lbs . S5 

"  young  toms,  15  to  17  lbs . aj 

Old  hens  and  toms . .93 

Common  to  food . 20 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  354  to  4  lbs. 

te  pair . 

Philadelphia,  fresh  killed,  3  to  354  lbs. 

to  pair,  fancy . 

Western,  4  to  454  Ihs.  to  pair,  fancy . 

"  j  to  354  lbs.  to  pair,  fancy . 

"  fair  to  good . 

Fowls— 

Western,  fancy . 

Heavy  Roasten,  4  to  5  lbs.. . 

Fair  to  good. . 

Old  socks . 

I  one  bo— 

Prims,  large,  fancy . 

Mixed, . 

Dark . 


Per  lb. 
-.sf 

-.  *8 
-•»5 

-.29 


»S  -.28 

*4  r. 28 


-.28 

-.9* 

-.29 

-.17 


-.IJ 


.18 
.90 
•l8  -.19 

.i»54-  13 

Par  dos. 

3.50- 4.50 
*•75-3-75 

1.50- *  so 


LIVE  POULTRY. 

Spring  Chickens,  nearby,  1 54  to  9  lbs . 

I^rge  Springers . . . 

Roosters . . . . . . 

Ducks . . 


Per  Ib. 

.X8  -.30 

.x6  -.18 
.16  -.x 7 

.XI  -.1* 

is  -.«• 


. per  dos. 


..per  case 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning— 

Small,  or  tec.  sise,  a  dos.. 

"  1  doi . 

Large,  or  age.  alse,  1  dot . . 

i-lb  cans,  1  dos . . . 

,-lb.  cans,  54  doe. . . 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale . 

Half  barrels . 

Kegs,  14  gals . 

3  lb.  tins,  cases,  2  doz.  each . per  doz. 


■9» 


4. 

IS. 


6.75 

2.70 

*5 
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PLUM  PUDDING. 

Richardson  &  Robins —  Per  dos. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

“  "  No.  2,  1  dos .  4. 10 

"  "  No.  3,  54  doz . .  6.30 

“  M  No.  4,  54  dor .  8.15 

P.  P.  Sauce,  No.  1,2  doz . . . .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  s.io 

No.  1,  cans,  1  doz .  2.3a 

No.  2,  cans,  1  doz .  4.10 

No.  3,  cans,  54  dor . . . .. .  3.35 

No.  4,  cans,  54  doz - - - — . 4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Per  doz. 

No.  32,  jars . 9754 

No.  5,  toy  pails .  9.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers. . _  .83 

National,  No.  10,  tumblers . 7254 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . „..  .1354 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  454-lb.  toy  pails,  54  dos .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  22,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  a. 70 

“  30-lb.  pails . per  pail  1.08 

"  ao  lb.  crocks . per  lb.  .07)4 

"  Schimmel’s,  30-lb.  palls .  “  .06 

Prune,  30-lb.  pails .  "  -0754 

Peach,  30  lb.  pails .  "  .07 

Jams — 

Schimmel's,  pure,  jars,  a  doz... .  1.70 

Southwark,  assorted,  jars,  s  dos . 93 

Orange  Marmalade — 

Hartley's,  imported .  1.80 

Schimmel’s,  pure . . .  i.6g 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers . . .  4.00 

54-lb.  “  .  s.  sj 

FRESH  FRUIT  JAMS. 


Curtice  Bros. — 


Strawberry  Jam .  |i.sj 

Raspberry  Jam .  1.15 

Raspberry  and  Currant  Jam..  1 . 95 

Cherry  Jam .  1.15 

Apricot  Jam . 1.95 

Red  Currant  * 

?uince  (slice, 
ea  '  ’ 


In  No.  1  In  No.  1  glass 
tins,  per  doz.  jars,  per  doz. 


4 


Jam.... 


1. 15 
1.25 

'each  Jam .  1.25 

x.25 
i*5 
1. *5 
1  *5 
•  *5 


Pear  Ja 

Blackberry  Jam... 

Gooieberry  Jam.. 

Green  Gage  Jam.. 

Damson  Jam . 

Grape  Jam .  1.25 

Orange  Marmalade .  1.15 

Pineapple  Marmalade .  1.15 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

ins  packed  in  cases  of  four  dozen  each, 
packed  In  cases  ot  two  dozen  each. 


fi.65 
1.65 

I.«S 

x«* 

i.6j 

1.65 

1.65 

i.6j 

1.65 

1.65 

1.65 

1.65 

1.63 

1.65 

1.65 

1.63 

1.65 

1.65 

1.65 

Glass  jars 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  si.  ioc.  si.  150.  aa, 


Castor  Oil . .45 

Sweet  Oil . 45 

Spirits  Nitre . 45 

Spirits  Camphor .  .... 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . ,45 

Syrup  Sauills . 45 

Syrup  Rhubarb . 45 


1. eg 


Syrup  Ipecac 
Turlingt 


■45 

•45 

■45 


isseeeeeeeeeee 


-45 

•45 

■45 

•45 


urllngton  Balsam . 

Golden  Tincture . 

Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots . . 

Godfrey’s  Cordial,  rd  boti . 

Turpentine . . 

Laudanum,  ioc.  size . 

‘  15c.  size .  " 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb. 

Borax,  powdered,  bulk. . per  Ib. 

lump,  bulk .  “ 

Butter  Color,  W.  ft  R . per  dos. 

Bluestone,  bulk. . ...per  lb. 

Copperas .  " 

Camphor,  gum,  1-01.  blocks .  " 

flakes,  150-lb.  bbls . “ 

11  less  quantity  . .  u 

Tar  Balls,  .jo-lb.  bbls . .  •* 

"  lees  quantity .  " 

Caatoria,  Fletcher's. . per  dos. 

Pitcher's... . .  *• 

Carbonate  of  Ammonia . . . per  lb. 

Epsom  Salta . “ 

Glauber  Salts- . " 

Glue,  ordinary . . . «* 

white . . . “ 

Gum  Arabic . . . 

Haarlem  Oil . 

Husband's  Magnesia. _ , _ 

Jamaica  Ginger,  Hires’,  flasks. . .  " 

Licorice,  P.  8t  S.,  gc.  stick,  imported,  per  dos. 

M.  &  R.,  «-lb.  boxes . per  lb. 

“  lozenges,  ;-Q>.  boxes  “ 

4*.  «•,  8s,  im,  s6s,  j-B>.  boxes  " 


..per  dos. 


Putty,  95-lb.  cans . per  zoo  lbs. 

"  go-lb.  cans .  ** 

Pscroleom  JsBy,  screw  top,  JC.  sine  ...per  dos. 
**  "  sac.  line ._  " 


.C 

•58 

•■5 

•1 


■  it 

1.80 

>•55 

•If 

•75 
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Paris  Green,  100-125-lb.  kegs. . per  lb.  .2454 

54 -lb.  packages .  “  .  29 

54-lb.  packages .  "  .28 

"  i-lb.  packages .  “  .27 

Rosin .  •<  .04 

Roach  Powder,  Omega,  4-os.  ran. . 80 

“  “  . per  gross  9.00 

Ro&chsault,  ioc.  sire . per  doz.  .  80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .0654 

“  granulated,  about  100-lb.  kegs  “  .0654 

Sulphur,  flour,  175-lb  bbls . per  100  lb».  *.55 

"  100-lb.  bags  . .  2.35 

"  less  quantity . per  lb.  .0354 

Venetian  Red .  "  .01 

Whiting.. . «  ,oa 

GoflP* —  Per  dor. 

Cough  Syrup,  25c.  sl*e .  1 . 75 

Herb  Bitters,  25c.  size .  x.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  sise .  1 . 20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  ft  Co. — 

No  5 . 4» 

No.  to . . 

Tube  V . JS 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinlna. . 80 

Quinine  Capsules . So 

Druggists’  Sundries. 

Acid  Phosphate,  Horalbrd’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  "  .03 

Silver  Sand. . per  bbl.  x.sj 

Tar,  pints . per  dos.  .75 

“  quarts .  "  x.oo 

allons... . each  .30 

bbls .  “  3.50 

Is .  "  t  oo 

McCormick  &  Co  - 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case  3 . 73 

U.  S.  Nerve  and  Bone  Liniment,  15c.  sise...  e.oo 

McCord’s  Magic  Medicine,  95c.  size .  s.oo 

50c.  size .  4.0* 

McCormick’s  Tasteless  Chill  Tonic,  15c.  siie  s.oo 

50c.  also  4.00 

McCormick’s  Watermelon  Syrup,  30c.  sise..  4.00 
Reliable  Brand  Headache  Powders, ioc.  sis*  .75 

Extracts  anJ  Essences. 

McCormick  ft  Co.,  Bee  Brand —  Per  dos. 

Vanilla,  Roes,  Pistachio,  No.  »  size . .  .90 

No.  3  size . .  e.oo 

No.  4  sise .  s.eg 

Almond,  Apple,  Aprloot,  Banana,  Black¬ 
berry,  Peateh,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  s  sise  .85 
Ne.  3  site  1.7$ 
No.  4  also  s.oo 

I  omow,  No.  ■  also . 90 

Orange,  No.  0  slaa.. . _ . 90 

* 


SAUERS 

PURE 

EXTRACT  S 

For  Flavoring  lcc.s.  Cakcs  Etc. 
Best  by  test.  At  your  Grocers  lOC425t. 

L  AO  or  *iT  SALE  OF’ AN  V  OR  AND  IN  v  ms  UNiTfl)  ST  AT  I  c. 


Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla... . . . 43 

No.  1,  Vanilla  and  Rose . _ . a* 

No.  e,  Lemon  and  assorted. . (g 

No.  4,  “  “  .  s.oo 

No.  4,  Vanilla .  s.ag 

Assortad  cases,  Nos.  1  and  s . .  10.80 

"  Noe.  1,  o  and  4 .  11.80 

_ pts.  qta.  54  gals.  gals. 

XXX  Vanilla. .  i.go  3.00  6.00  is. 00 

XX  Vanilla .  i.sg  t.go  5 . 00  10.0s 

X  Vanilla .  x.oo  s.oo  4.00  8.00 

Lemon,  Ginger,  W la¬ 
te  rgreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.80  3.00  i.oe 

Peach,  Rase,  Apricot, 

Violet .  1. jo  t.yg  g.ge  iu.se 

Orange,  Banana,  Pine¬ 
apple,  Almood,  Rasp¬ 
berry,  Plstashe,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  s.eg  i.sg  4. as  y.je 

Tea . . .  •• , . .  7.00 

Kitchen  Quean  Per  dos. 

Extract  Vanilla,  Ne.  at . a.ee 

"  No.  eX . 80 

Ne.  X . . . *45 

Extract  Leman,  Ne.  •«. . i.rj 

No.  sX . . . to 

No.  X..Mi,,„„„„,„„MHM,  •45 

Ingonoll’s  Flavoring  Extracts— 

High  Orudo  Van&a .  1.75 

“  Inman . 1.75 

Select  Vanilla . . tg 

— . *5 

- — - 45 

Mapleine. 

Crescent  Brand—  Per  doz. 

2  oz.  bottle . retail  ,35  3.00 

4  oz.  bottle .  *'  .60  5.25 

8  oz.  bottle .  •*  1.15  9-5* 

16  oz,  bottle .  0  *.25  x8.oo 

32  oz.  bottle .  **  4.00  35.00 

Liquid  Rennet  and  Tablets. 

Per  dos. 

■Ur’s  Liquid  Eeaaet . . . . . . .  i .  so 

Rennet  Tabtete,  3  do* _ .75 

Shinn  ft  Kirk’s  Liquid  Rennet.. . . 1.90 

:2 
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CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

54  barrels,  28  gals . per  bbl.  j  .00 

Kegs,  14  gals .  3.00 

Bottled  Cider*—  Por  case 

Duffy's  184a  Apple  Juice,  1  dos.  qte._ .  3.50 

“  "  *  dos.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  dos.  qts. ....  3. 75 

“  "  a  dos.  pts .  4.  sg 

Mott’s  brand  Golden  Russet,  1  dos.  qts .  3.75 

"  "  s  dos.  pts .  4.15 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

"  boxes,  20  package# . 55 

Gee  Whizz,  72  packs . . . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  x .  15 

Spearmint,  so  packs,  ice  pi  see*. . .  .55 


RICE. 

P.r  lb. 

Extra  Fancy  Head,  XXXX,  loe-lb.  bags . 0754 

Fancy  Head,  100-lb.  bag* . 06 

Extra  choice,  xoo-lb.  bag* . 05 54 

Choice,  100-lb.  bag* . *4(4 

Prime,  100-lb.  bags . 0394 

Japan,  fancy,  100-lb.  hags. . 0454 

"  choice,  xoo-lb.  bajp . .... . 0354 

Java,  (ancy,  polished,  1  co-lh.  huge. . *5 54 

B.  Fucher  &  Co.— 


Fischer’s,  choicest  head,  i-lb.  bags . 

“  •  *54  lb . 

Queen  Quality  head,  i-lb.  bags . 

“  “  3-lb.  bags . 

”  “  5-lb.  bags . 

Coronet,  hsad,  i-lb.  bags . 

"  3-lb.  bags . 

Imperial,  choicest  Japan  style,  t-lb.  bags . 

*"  "  «*  3-lb.  " 

"  "  "  s-lh.  " 

Natural  Pure  Food,  head,  1  lb . 

Extra  fancy  head,  Acme  Brand,  100-lb.  bags 

Fancy  head,  100-lb.  bags . 

Choice  head,  100  lb.  ban . 

Fancy  Java  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 1 . 

Slam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags . 

Crushed  head,  choice  broken,  t-ib.  bags . 

East  India  head,  t-lb.  bags . 


•7K 

*754 

•7 

•7 

:is54 

••554 

*•5 

•eg 

■  eg 

MU 

3 

mU 

■  •4 
•7  U 


SALT. 

Worcester — 

Bbls.,  contain  «8o  lb* . . .  a.  go 

“  60  g-lb.  bags .  4*ee 

“  ss  14-lb.  bags . .  J  7J 

”  30  10-lb.  bags .  3.73 

“  115  s)4-lb.  bags  . .  4  oo 

Irish  Linen,  tjo-lb  bags... . *.** 

“  56-lb.  bags . (3 

•'  s8-lb.  bags . gg 

Mermaid,  quick-diesolring  bathing  salt, 

jo  10-lb.  bags,  in  bbls . . . per  bbl.  j.ee 

Pretzel,  980-lb.  bbls .  a. 4# 

“  1 80-lb.  sacks . s.jg 

Cheese,  s8o-lb.  bbls . *.4* 

Packing,  70-lb.  cotton  bags . . . 4a 

“  140-lb.  cottoa  bags . . . .  .  7J 

Ivory,  dime  size,  36  wooden  boxes  to  ease .  •  ao 

New  Ivory,  14  largo  cartons  to  case .  i.js 

Silver  Springs,  quick-freezing  Ice  cream  salt, 

jo  in  bbl . per  bbl. 

Lee*  than  5  bbls.  the  list  net;  J  to  9  obis.,  g  por  1 
discount;  10  bbls.  or  more,  754  por  cent,  discount 
ho  allowed. 


SALAD  DRESSING. 

Per  dos. 

Durheo’s,  largo,  1  doi . . . 4.00 

"  small,  s  dos... . — . s.f* 

ScUmmol’s,  small,  s  dos . .  -8754 

My  Wife’s,  largo,  i  doz. . . . o.go 

"  small,  s  dos. . . .  >-48 

Snider’s,  pm.,  I  dos . . . .  s.ge 


Bbls.,  J75  Ihs.... 
Cogs,  1  jo  Ihs.. 


SAL  SODA. 


or  grim  Iliad 


,.par  see  .ft 

”  6j 
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We  are  giving  a  special  profit  at  this 
season  on 


Swift's  Pride  Washing  Powder 

The  nearest  Swift  Branch  House  will 

gladly  give  you  particulars  if  you  write  and  ask. 
This  is  important  to  you  because  our  big 
advertising  means  many  calls  and  each  is  a 
chance  to  secure  this  special  profit. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


There  Is  Only  One  “Exton” 


The  “Exton”  Oyster  Cracker  has  been  the  Oyster 
Cracker  for  63  years!  Think  of  it!  For  63  years  no  other 
cracker  manufacturer  has  been  able  to  equal  to  “Exton”  in 
quality  or  in  popularity. 

To-day  it  is  “The  Best  Known  and  Known  as  the  Best” 

Is  not  that  a  good  reason  why  you  should  be  prepared 
for  this  season’s  business  by  ordering  your  stock  now? 

No  better  value  has  been  offered  you.  No  better  value 
CAN  be  offered  you,  and  no  better  value  WILL  be  offered  you. 

A.  EXTON  &  CO.,  -  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  "Exton'’ 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue.  Philadelphia. 


PACKED  ALSO  IN  2-POUND  CARTONS 


Here’s  Our  Idea 
of  a  Merchant 

The  merchant  is  not  he  who  simply  displays  goods 
for  sale,  meets  all  competitors’  prices  and  fills  the 
orders  that  come  in. 

A  blind  boy  could  do  that. 

The  merchant  is  he  who,  for  example,  has  been 
selling  bulk  sugar  for  years  at  little  or  no  profit,  but 
who  sees  in  Franklin  Carton  Sugar  a  chance  to  turn 
the  loss  into  a  profit,  and  who  instantly  adopts  it. 

The  merchant,  in  other  words,  is  he  who  first 
learns  the  weak  spots  in  his  business,  and,  if  there  is 
a  tonic  for  them,  gets  it  and  applies  it. 

There  are  two  ingredients  in  Franklin  Carton  Sugar 
as  a  tonic— first,  the  fact  that  you  can’t  give  more 
than  sixteen  ounces  to  a  pound,  and  second,  the  fact 
that  all  labor  of  selling  is  eliminated.  _ 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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SAUCES. 

Lra  ft  Perris*' —  Fw  doc. 

WonaSmshire,  quarts . . . 7.30 

pints  . . . . .  4. 50 

"  54  pints . . . —  s.fo 

Snider’* — 

Cklii ,  No.  it.  1  do*.....  .............. .........  t- y 

”  No.  8,  *  dor .......................  M..  1.3s 

Oyster  Cocktail,  No.  16,  •  dos- . .  s.35 

.  “  No.  8,*  dot . . .  1.40 

Worcester,  Campbell's,  No.  8,  ■  dot . 87 

North  of  England,  No.  8,  *  dot. . 8354 

Chef,  9  dot . 78 

Campbell’s,  Chili,  xoc.  site,  bottle* . 90 


SEEDS. 


Per  lb. 

**  bush.  60-lb. «#******#*.**#*#*•*#***#* 

.  •  •  40 

Celery  . . 

bush.  40  lb . - . 

•  •••*•*•••■•  1  .6< 

. 06  54 

. 06U 

,f  bush . 

.  *-50 

Sunflower,  per  lb., 


SODA. 

Bl-Carb..  11s  lbs.,  keg* . . . keg 

Bl-Carb.,  bulk,  less  quantity. . . per  lb. 

Babbitt’s  Soda,  tf-lb.  pkgs.,  *5  lb* .  “ 

Arm  &  Hammer  Dd.,  W*,  30  lbs . .  ” 

•*  “  "  lot.,  36  lb* .  " 

•*  “  ”  U,  if,  3*  lb* .  " 

Saleratus,  Babbitt’*  bd.,  «*,  *S-tb.  bx*.  " 


•05M 


1. jo 

•°»54 
■  OSH 
•osK 

•  OJ 

•  OJ 

•  oj 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  50  In  case . . .  8  •  00 

Small,  100  In  case . . . .*....  7-5° 

Nips,  100  in  ease .  e.je 

Rebate  of  jo  cents  per  oase  on  five-caze  lot*. 


SOFT  DRINKS. 

Per  dos. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pint*,  •  dot. .  a.  10 

Sarsaparilla,  extra  quality,  pints,  *  dot .  *.  10 

Blood  Orange,  extra  quality,  pints,  *  dot .  s.so 

Birch  Beer,  extra  quality,  pints,  *  dot .  a.  10 

Lemon  Soaa,  extra  quality,  s  dot .  s.io 

Root  Beer,  extra  quality,  pints,  *  dot .  *.  10 

Sheboygan  Ginger  Ale,  10  dot.  crates  or  bbla.  9. 00 
Sheboygan  Ginger  Ale,  *  dot.  In  crate,  per 

crate .  1 . 8e 

Roet  Beer  Extract,  Hire*’,  1  dot .  i.jj 

Hires’  Root  Beer,  Carbonated,  a  dot . 87  U 

Hires’  Ginger  Ale{  Carbonated,  a  dot . 87)4 

Welch’s  Grape  Juice,  case  quarts,  1  dot .  4.1] 

“  “  pints,  *  dot .  4.7J 

"  "  "  H-plnt*,  3  dot .  4.50 

"  "  "  e-ounce,  6  dot .  5  00 

"  “  "  H-gallone,  8  bottles  j.oo 

3  per  cent,  discount  on  j  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  H  gross- . - .  s.50 

Bon  Ami,  10-cent  sit* . H  groat  *.50 

Electro  Silicon,  t  dot . per  dot.  .7* 

Putt  Liquid,  Urge,  3  dot . per  gross  16.50 

“  *'  “  3  dot . per  dot.  1.43 

"  **  small . per  gross  7.00 

*’  "  "  . per  dot.  .8* 

Putt  Paste,  large . - . par  dot.  .  jj 


SOAP — Laundry.  t 

Bars,  j  bxs. 

. «<>•  335 

Acorn- . tso  s.50 

Ark . xoc  1.99 

America .  7*  *.8j 

Bee . 100  3.90 

Best,  Babbitt . 100  3.73 

Babbitt's  New  York  City .  60  s.8j 

Big  Master .  70  1.85 

Brown . • .  60  s.40 

Borax,  Dreydoppel .  40  1.80 

“  Pearl,  Young  &  Co .  40  s.8o 

"  Day  &  Frick,  Novelty .  40  s.8o 

“  Handsome .  60  t.6o 

"  Eavenson,  large . 100  4.75 

“  small . 100  3.73 

Kirkman's . 100  1.7s 

’•  Red  Seal . ,00  yli 

"  Swift’s . xoo  3.7s 

“  Climax . 100  a.  10 

Circus . xoo  3.35 

Cotton  OU,  White . xoe  6.00 

Coal  Oil  J ohnny . 100  3 . 5  7  54 

Cygnet . . 

Dobbins'  Electric . . 

Dewey . .  305 

Fairy  . toe  4.00 

Fels-Naptha . 100  4.00 

Five  case  lots . xoo  j .  8 j 

German  Mottled .  j  M 

Good  Morning . too 

Glycerine  Tar .  too 

. :,oo 
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Lentz's  Naptha- 

Magic  Cleaner . . . 

Marseilles,  Laundry  sit* . . 

"  j-cent  size . . 

"  toUet  size . 

Master . 

. 


. . XOO 

. 300 

********* ********  »xoo 

. XOO 

. xoo 

......XOO 

.ewee.XOO 

- . JO 

Miller's  Naptha . - . .... . xoo 

Naptha,  Swift's....— . xoo 

'•  P.ftG . xoo 

Octagon- . xoo 

Old  Mill . xoo 

Ospne. . xoo 

Oleine,  Conway's . — .  to 

"  Golden .  jo 

"  Eavenson’s . 84 

n  Elrk's  60 

"  Philadelphia,  7 3  blocks . 

"  Pennsylvania .  60 

“  Procter  &  Gamble .  84 

"  Young’s  Best . 60 

Pride,  Swift's . - . . . xoo 

Polo . .......... . iso 

Quaker  City,  boxes . xoo 

"  tubs . — . „xjo 

Sunlight,  oral . 100 

"  twin  ban . . . xoo 

Santa  Clans.- . xoo 

Ssratogn . xso 

Star . . . . . - . . . xoo 

Sunny  Monday . xoo 

White  Cloud . - . xoo 

Wool  Soap,  large . - . 100 

. 100 


Toilet  Soaps. 

Buttermilk  Cosmo.- . . . gross 

"  “  . do*. 

Swift’s . gross 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box 

Castile,  El  Almoda,  Jo  xs,  mottled,  green  or 

white  - . per  box 

Castile,  Lexard,  floating.- . xoo 

Castile,  Lexard,  floating.- . so 

Castile,  imported,  Contf . - . Id. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . dos. 

Elderflower,  large  cake . . . gross 

Fleur-de-lis .  “ 

"  - . do*. 

Hearts  and  Flowers . gross 

Maxine  Elliott  Buttermilk  Series .  “ 

Oatmeal.  3  cakes  In  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  U-lb.  ban  to  box . lb. 

Turkish  Bath . .gross 

Sweetheart,  30  cakes . box 

"  too  cakes . . . box 

Swift’s,  Pumice . xoo 

“  Candia  Glycerine .  jo 

"  Raven  Tar . 100 

Witch  Hasel,  3  cakes,  54  gross . grots 

“  Swift's .  “ 

"  Armour’s .  " 


6. do 
.do 
4-75 

9.90 

4.00 

4.00 

9.00 

•7° 
440 
4.  SO 
■  48 

xo.95 
10. *j 

4  30 

.09 
J.co 
x.90 
3-73 
4.  jo 
4«5 
4.60 

3*5 

4.30 

3-S» 


Scouring  Soap. 

Dmy  ft  Frick’s  Flint,  36  ban . — .  (,*4 

Young's,  48  ban . 1.80 

Brooks’  Crystal,  100  ban .  3. 73 

Philadelphia  Standard,  do  ban . - . 

Sapolio,  36  ban . . .  1.93 

“  Hand,  3d  ban . .  a. 93 

Wriglsy’t,  xoo  ban.- .  3.73 

(Coupons  with  each  box) 

Kitchen  Crystal,  36  ban.- . - .  9.33 


Soap  Powder. 


Per  case 
*•73 
9.75 
*■73 
*•50 
4.00 
*•50 


Pearl lne,  3d  package* . - . . 

•'  7*  "  . 

“  xoo  "  . - . - 

Seaplne,  No.  7,  xoo  pack* . 

’’  No.  19,  xoo  «  . 

"  No.  xv.  36  “  . 

Babbitt's  1776  Powder,  xoo  6-ot— .  *.35 

Finola,  xoo  packages .  3. *3 

Gold  Dust,  Fairbank’t,  xoo  is-os.  packages....  4.00 
"  "  *4  4-lb.  “  ....  4.30 

Naptha  Borax,  xoo  packages,  large .  4.73 

"  100  s-cent  packages. .  3.83 

Klrkollne,  white,  94 large  packs .  3.53 

"  "  xoo  19-ox.  packages .  j.33 

Young's  Pearl  Borax,  do  x-lb  packages .  3.33 

Snow  Boy  Washing  Powder,  94  4s .  4.00 

"  “  60  50.  pkgs .  9.40 

"  “  30  No.  9  pkgs...  9.40 

Nine  O'clock  Tea  xoo  packages .  3.90 

I-V  Washing  Tablet!,  3  dox . per  dor,  .43 

Swift's  Washing  Powder,  xoo  it .  4.00 

"  "  *4  4* .  400 

Pennywash,  1  groat  and  144  i-cent  cakes  free..  10.95 

Powerine,  xoo  packages .  3.85 

Old  Dutch  Cleanser,  48  package* .  3.49 


SPECIALTIES. 

Anker’s  Bouillon  Capsule* - .  3 . 00 


PURE  GROUND  SPICES. 

Colburn'i  Philadelphia  Mustard,  D.  S.  F. — 

i-cent  tint,  9  and  4  dor . per  dox. 

)ime  size,  9  and  4  doz . -  “ 

V-lb.  net,  tins,  t  and  4  doz .  " 

74-lb.  net,  tins,  t  dor .  " 

1 -lb.  net,  tins  1  doe . — .  " 

6  lb.  cans,  full  weight . per  !b. 

10-lb.  cans,  full  weight .  " 


..per  doz. 


Boses. 

•  15 

•  IX 

.98 

•>7 

•  si 

.16 

.03 

•14 
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I's  Mustard,  D.  S.  F.— 

1 -lb.  tins... 

HJb. 

18-ib. 

Pepper—  Bbla. 

Black,  High  Grade- . .  .14 

Black,  Low  Grade . . . xo 

White,  High  Grade . „. . . 

White,  Low  Grade . . . 

Red,  High  Grade . . . . 

Red,  Low  Grade- . 

Cinnamon — 

High  Grade . . . ,n 

Low  Grade . .13 

Cloves — 

High  Grade..—..... . so 

Low  Grade . — . 17 

Allspice— 

High  Grade. . . . .  .xi54 

Glnger- 

Hlgh  Grade . . . —  ,35)4 

Low  Grade....— . - .  is 

Mac* — 

High  Grad* . 

Nutmegs — 

High  Grade . . 

Mustard- 

Yellow,  High  Grade- . —  .19 

Yellow,  Low  Grade . - . 14 

Brown,  High  Grade . .  .14 

McCormick  &  Co. — 

Bee  Brand— Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . >4-1  b.  cartons 

54-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Oovee,  Ginger,  Alls  pice, 54-lb.  cartons 
H-Ib.  cartons 

Be*  Brand,  la  canisters,  above  assortment, 

No.  49  size 
No.  90  else 


8-40 

*.70 

*•48 

•90 

•43 

Cans. 

•«7 

.30 

•»9 

M 

:3 


:3 

•»»x 

•*«54 

.13 

■78 


•«4  54 

•Hi 

•>8 

•77 

.39 


.13 

•«J 


.99 

•«7 
•  «7 
Per  dez. 

.40 

•78 

-15 

•70 

•45 

»8 


Mustard — Prepared 

Campbell’s,  Jar,  9  dos . . . . 

Campbell’s,  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  9  doz. . 

**  «  gQ  H  ti 

Beer  Mug,  fancy,  large  size,  9  doz . 

Lemonade  Glass,  tall,  9  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

9  dos. . 

Milk  Jar,  glass  top,  9  doz . 

Water  Tumblers,  glass,  No.  so,  4  doz . 


Per  doz. 

90 
90 


70 

8s 

90 

75 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . . 

Allspice . .  % 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

"  medium . 1254 

Cinnamon  Bark,  Canton . it 

“  Java  Thin  Quills,  5-lb.  rolls..  .  30 

"  Saigon . j3 

Whole  Mixed  Spices,  balk,  6-lb.  boxes . xo 

Green  Ginger  Root . 05 


CORN  STARCH. 


Davis,  48  j-cent  packages . 

“  «6  10-cent  "  . 

. per  ease  1.80 

.  “  11.70 

Duryea’s,  40-lb.,  x-lb.  packages..,. 

*’  to-lb. .  “ 

Niagara,  ao-lb..  “  . oi' 

Cream.  484b..  M 

Kingsford's.  40-lb..  **  .... 

. . * .  3*45 

«  90-ib.,  •• 

Rea,  40  lb.,  x  lb.  packages . 

etc*. see***.****  *0776 

LAUNDRY  STARCH. 

Argo,  Gloss,  14  j-cent  packages . 99 

Gilbert's  Laundry.  40-lb  boxes . . . 03% 

“  Patent  Gloss,  crates,  19  6-lb.  wd.  bxs.  .»6 

"  Linen  Gloss.  3-lb.  cartons . 05 

Kingsford's,  Pure,  3-lb.  cartons . 06V 

“  Pure  Gloss,  40  z-lb.  packages .  06)4 

"  Silver  Gloss,  is  6-lb.  wd.  bxs . 07H 

Duryea’s,  Superior,  3-lb.  cartons . 06 W 

“  Sarin  Gloss,  lb.  packages . 07W 

"  Superior  B,  bulk . 04)4 

"  Satin  Gloss,  crates,  19  6-lb.  wd.  bxs.  .0854 

Niagara,  laundry,  to-lb.  bulk . .0354 

“  x-lb.  packages,  48  lbs . oj 

"  3-lb.  cartons,  48  lbs . 05 

“  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages.- .  4.30 

"  64  J-cent  "  . - .  9.90 

Elastic,  64  10-cent  packages .  5.00 

"  64  j-cent  "  .  9.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages.  . per  package  .08 

Starch  Polish,  90  cakes . per  box  .30 

Rex  Gloss,  50  lb.  balk . 03 


STOVE  POLISH. 

Per  gre. 

Eaameline  Paste,  small,  X'gTO** .  4. 50 

“  "  large,  . -  7.90 

"  Liquid,  la^ge,  “  .  7.0a 

"  *’  small,  "  .  s.io 
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Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . %  gro.  1.15 

Ekctrlc  Paste,  «^oss  mrne.- . - _  4.  jo 

Magic  Paste,  H-gross  boxes . - .  4.73 

Parlor  Pride,  Urge  rixe . . . per  dos.  .KfH 

. ...-*. .per  gross  10.33 

small  size . per  doz.  jo 

Clixnax  Enamel,  5^ -gross . per  gross  9.40 

Black  Jack,  j^-gross . - .  " 

Rising  Sun . . . .  **  .  ., 

Sun  Paste,  5-cent  size . — .  **  4!  30 

“  10-cent  size . . — ,  "  7. ta 

X-Ray  Stove  Polish — 

s-eent  slse.  No.  3,  per  boa  of  H-gnsa .  x.aj 

Per  box  of  >8-groas . — 9.30 

14  dozen  to  gross . .  j.qq 

10-cent  size,  No.  zo,  pm  box  of  J^-grocs .  9.95 

Per  box  of  H-grose . . . . .  4.3* 

Per  grots . - .  9.90 

F.  r.  Dailey  Co.— 

9-ln-i,  smaller  size . per  doz.  .75 

s-ln-i,  large  size,.,,, . . .  "  1.73 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round- . per  pkge.  .04H 

Excelsior,  14  packs . — ......  '•  ,c6W 

McAllister,  36  packs . - .  “  .06 

Gold  Medal  34  packs . .  "  .03M 

Bird  Gravel- 

Red  or  White,  small,  pkgs . . per  dos.  .33 

Red,  large,  36  pkgs .  "  ,70 

Silver,  small,  36  pkgs .  "  .33 

. :c 

Toothpicks,  Eureka,  100  boxes . case  1.83 

“  Perfection,  9  dox . per  dos.  .4*54 

Royal  Glue,  1  doz . per  doz.  .85 

Paist’s  Glue,  1  doz .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54- groea  case, 

assorted,  6,  8  10  s . per  case  .9* 

Carpet  Tacks,  Silver  Steel,  4-ez . per  dot.  .06 

6-oz . . .  11  0654 

8-0* .  fl  .0774 

xo-oz .  “  .0854 

I9-0Z .  "  .  0954 

Matting  Tads — 

No.  xo,  steel . per  dos.  .xo 

No. ii,  "  .  “  .is 

No.  19,  ”  . “  .14 

Fli-Stickon,  Fly  Ribbon . per  grots  4.80 

Fli-Stlckon,  V  gross  display  carton— .  i.to 

Ely  Paper,  Tanglefoot . per  case  * .  7* 

“  Sticky,  10  cartons .  a.  15 

Sticktlte  Fly  Paper,  xoo . per  case  3.00 

“  “  10  cartons- .  “  *.33 

Wax,  Whit*  and  Yellow . per  lb.  .30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  to  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine. .  “ 

Texas  Medium,  cotton  twine .  " 

Cotton  Candle  Wick .  « 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  " 
Fine  Hemp  Twine,  8  balls  to  lb.  In  5-lb. 

bunches .  " 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  " 

Best  Jute  Plow  Line,  8  yds.  to  lb .  11 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

"  108  ft.  to  hanL .  “ 


*854 

•78 

.to 
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.SO 
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•°7 
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SYRUP  AND  MOLASSES. 

N.  0.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy,  No.  736 . 4s 

Fancy,  No.  748 . 38 

Choice,  No.  753 . 37 

Cane  Juice . 40- .  4a 

BlackStrap . - . 13 

B.  H.  F.,  Horse  Food  Molasses . xs54 


Refined  N.  0.  Compound. 

Gold  Mine,  r« fined,  with  x  do*.  No.  j  screw- 

top  cans,  both  freight  paid . . . 4° 

Gold  Mine,  in  bbls.,  new  crop .  aS 

Fancy,  No.  109 .  38 

Fancy,  No.  xxx . . . 

Prime,  No.  . . * . *S 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 

West  India,  ehoice,  No.  510,  compound . 


■4* 

s* 
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CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  the  whole  5000 
satisfied  dealers  who  use  it* 

J.  P.  FORBES,  Coshocton,  Ohio 


Rocfcon  Dp  tm  Prom  qd  lowbey’s  cocot 

vert Islno  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


‘Ike  Walter  M.  Lowney  Company 

BOSTON,  MASS. 

ii  mi .  ii  liiiip-iiiiiiiHiiiiiiiiiiiffnwnir . ~~  ~ 
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Imitated  But  Not  Equaled 


Jf 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


1 


SOAPS 


£> 


Young’s  Scouring 
Soap 

Cygnet  Soap 


r 


=0 


CHAS.  W.  YOUNG  &  CO. 


Established  1877 


Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


fr 


* 
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GASH 
CARRIERS 

Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers.  ; 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


Nothing  can  compare  with  the 
satisfaction  of  knowing  that  you  are 
being  treated  fairly;  this  is  particu¬ 
larly  true  when  applied  to  Coffee, 
because  there  are  so  many  grades  and 
varieties. 

We  guarantee  to  give  you  exactly 
what  you  buy,  every  time  you  buy, 
and  back  our  guarantee  up  with  our 
reputation  gained  during  the  past 
hundred  yeafs. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 
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Glucose. 

Best,  for  confectionery . 


s.603 


HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .0754 

Domestic,  barrels . per  gel.  .7s 

Selser'a,  lunch  bottles,  s  doi . per  dot.  .95 

Selser't,  medium  bottles,  s  dot . .  “  1.35 

Schimmel’s,  10-os.  bottles,  a  dot.  In  esse .  1.45 

"  6-oz.  "  “  **  . 95 

New  England  Maple  Syrup  Company. 
'Golden  Tree”  Pure  Honey—  Per  dot. 

No.  1  jar,  1  dot.  in  case . . .  s.40 

No.  ajar,  s  dot.  in  case .  s.50 

No  3  jar,  3  dot.  ia  case . 93 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars —  Per  dot. 

4  dot.  in  barrel . 91% 

1  dot.  In  case . 95 

Lyle's  Imported,  No.  s  cans,  s  dot .  1.90 

Globe,  No.  s  tins,  a  dot . <5 

Globe,  No.  sJ4  tins,  a  dot .  z.eo 

Globe,  No.  5  tins,  1  dot .  1.90 

Globe,  No.  10  tins,  J4  doz .  1.80 

Banner  In  jars ,  compound . 91 54 

White  Clover,  in  jars,  compound. .  .90 

Purina  Pancake  Syrup,  36  pts .  a  .  30 

“  “  34  qts .  4. 00 

"  “  13)4  gals .  7.00 

“  “  6  gals .  is. 00 

•Karo,  zo-cent  site,  a  doz . per  case  1.85 

Karo,  se-cent  site,  1  doz .  '*  a. 33 

Duff's  Molasses —  Per  dot. 

Gal.  cans,  screw  cap,  54  dor-  to  case .  6.60 

54-gal.  cans,  screw  cap,  1  doz.  to  case .  3.30 

Qt,  cans,  screw  cap,  a  dot.  to  case .  1.83 

Palmetto- 

No.  10  cans,  short  gal.,  screw  cap,  54  doz. 

tocase .  3.  so 

No.  3  cans,  short  54-gaL,  screw  cap,  1  doz. 

to  case .  a. 80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1 . 40 

No.  a  cans,  a  lb.  size,  plain  top,  3  doz.  to 

<:••• . . . 8754 

Red  River — 

No.  a#  cans,  %%  lb.  sise,  plain  top,  s  dor. 
to  case . . .  x.oo 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.6a 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  In  case .  13.!° 

>4 -gal.  cans,  ia  in  case .  7.33 

Qt .  cant ,  34  in  case .  4.1354 

Pt.  cans,  34  in  case .  3.50 
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Qt.  bottles,  >a  in  ease . . .  4.30 

Pt.  bottles,  34  In  case . . . 3.30 

Fives  bottles,  34  in  case . . . .  3.73 

Jacket  cans... . . . „..per  gal.  1 .00 

Vermont,  gal.  tins . . . per  gal.  i.ss 

"  54-gal.  tins.- .  7.73 

Haten’s,  qt.  bottles .  4.00 

“  pt.  bottles .  a. 40 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Pure  Syrup —  Per  doz. 

Square  bottles,  a  dor.  in  case... a. 40 

Fruit  jar,  a  doz.  in  case .  s.40 

Medium,  a  dor.  in  case .  1.30 

Small,  a  doz.  In  case . 00 

Square  lull  gals.,  54  doz.  in  cate,.. .  10.80 

Square  full  %  gads.,  1  doz.  in  case .  6.00 

3 -gal.  jacketed  cans. .  4.30 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Little  Gem,  parlor,  a  string . . . 

N  U,  No.  0,  split  handles . . 

Leader,  No.  6,  3  string  red  handles . 

Princess,  No.  4,  fancy  handles . 

Whisks,  a  sewed . 

Factory,  heavy . 


Per  doz. 
.  4.15 

•  3-So 

•  3-6$ 

.  4-50 
.  z.io 

•  4-75 


Washboards. 

No.  Per  doz. 

<9,  Good  Enough,  doable,  spring  protector. ..  3.63 

57,  Peerless,  double .  3.50 

no,  "  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector . .  3. 10 

100,  Northern  Queen,  single,  protector . .  3.00 

136,  Ruby,  single .  1.90 

130,  Little  Gem,  pail  board .  z.33 

14a,  Celery  City .  3.73 


Buckets. 

Per  doz. 

O.  G.,  a  wire  hoops .  1.60 

“  3  wire  hoops .  1 . 75 

Pine,  3  hoops,  flat .  1.50 

“  3  hoops,  flat .  1.65 

Galvanized,  13  qt . . .  1 . 75 

“  *4  qt .  1. 90 

Indurated  Fibre .  a.  40 
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Butter  Dishes. 


No. 

x.  Solid  oval . . . 

Per  M 

No. 

Mta.. 

tf  "  . . .  i.se 

3.  •*  .  . 

5  la-, 
8,  6  in.. 

5.  ••  . 

1,  Wire  ends . 

3,  "  . 

. 

. 

. 

.  »-is 

.  -93 

10,  7  in., 
is,  8  in., 
6,  S  u>., 
8,  6  in., 
10.  7  in.. 

3.  ;;  - . 

Picnic  Plates,  8  In  ... 
44  9  in  ... 

eeeeeee 

eeeeeeee 

. . 

.  i-4° 

.  3. CO 

.  a. ao 

Crates  contain  350  each. 

The  Hanlon-S harps  Co.,  No-Leak  Paper — 

No.  1 . 

No.  a . 

No.  3 . 

No.  s . . . 


X  .80 

•  .»o 


Clothes  Pins. 

Per  boa. 

5  gzoss . 45 

ribbals  Clothesline  Hooka . per  doz.  .35 

Egg  Crates. 

Perfection.. .  10o 

“  to  sets  fillers .  3 . 35 

Standard,  13  sets  fillers .  1 . 30 

Star  Egg  Carriers,  No.  1,  3  doz . per  doz.  3.33 

*  No.  a .  “  3-50 

Star  Egg  Trays,  No.  z,  1  M . per  M.  3.00 

"  No.  s . per  doz.  4.30 

Divisions . doz.  sets  .35 

BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

33,  White  corner . 75 

33,  Medium  size . .83 

37,  Large  .  1.10 

13,  Marble,  medium  size . 90 

00,  White,  Snap . 45 

Handy  House . 43 

Jersey  Milk  Can .  2.00 

Stove  Brushes. 

No.  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

ax,  X,  crescent  shape .  x .  75 

x,  Grey  fibre,  strap  handle . 1.20 

а,  “  “  .  1.65 

б,  Extra  quality,  all  hair .  a. 75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

*,  “  large .  x.30 

4,  Bristle  outside .  x.65 

5,  All  bristle .  x!  75 

16X.  All  bristle,  extra  value.. .  2.15 

18,  All  bristle,  spotted  white .  a .  80 
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Whitewash  Brushes. 


Per  dot. 
■  -40 

•4*54 

:  :&* 

•85 

z.io 

z.*3 

«-4» 

»•»! 

tom 

»-31 


6,  5  in.,  Ideal,  all  bristle,  3  row .  1.90 

®.  <!»•  “  “  3  row .  a. *5 

Dust  Brushes. 

No.  Per  dez. 

7X,  Fibre  wire  drawn . . . .  .p, 

31,  All  hair,  wire  drawn. .  a.  35 

38,  White,  wire  drawn . . . 

1,  7  in.,  All  hair,  fiat  end .  3.05 

33,  7  in.,  Mixed,  round  end .  a.l0 

11X,  7  in.,  All  hair,  round  end .  e.33 

TOBACCOS— PLUG. 


Deer  Skin,  9  and  16  lb . 

Jolly  Tar,  5, 10,  15  and  35  lbs . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidslck . 

Spear  Head . 

Standard  Navy .  « 

Vtneo . ;| 

Town  Talk . i, 


Per  lb. 

37 

38 
38 

S 

44 


SMOKING  TOBACCO. 


Duke's  Mixture . . 

Greenback . 

Green  Turtle  . . . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . . 

Fashion . 

G.  &  A.  Navy . 

Hot  Ball . 

Miner's  Extra . 

Pipe  Smoking . 

Red  Man . 


Par  lb. 
•3t 

3 

38 
•8 
38 

38 
3> 

39 
39 
35 

27 
35 
3« 
23 


YEAST  CAKES. 

Compressed  . per  dot.  .  18 

Magic,  154  doz.  packages . per  boa  .  38 

Yeast  Foam,  iJ4  doz . .  *•  ,jg 


r 


The  Great 
Electrical  Show 


The  first  Electrical  Show 
of  its  size  and  scope  ever  held 
in  Philadelphia  will  be  given 
at  the  First  Regiment  Arm¬ 
ory,  February  14th  to  26th, 
inclusive. 

This  Show  will  be  both 
educational  and  entertaining. 
All  the  various  electrical  de¬ 
vices  for  use  in  the  home  or 
in  the  business  house  will  be 
exhibited.  Popular  lectures 
and  demonstrations  on  inter¬ 
esting  electrical  phenomena 
will  be  given  during  the  day 
and  evening. 

The  admission  price  has 
been  fixed  at  the  low  figure 
of  25c.  Don’t  fail  to  see  this 
Show — take  your  family — 
tell  your  friends  about  it. 
Don’t  forget  the  dates. 


The  Philadelphia 
Electric  Company 

10th  and  Chestnut  Sts. 

V—  _Z _ Y 


Below  We  Name  Some  Goods  Which 
We  Sell  and  You  Have  to  Buy 

PIE  PLATES,  Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories’  Agents 
BI  TTER  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  Millions  a  Year 
PAPER  BAGS.  All  Sizes  and  Shapes 
WRAPPING  PAPER.  All  Weights  and  Grades 
TOILET  PAPER,  Two  Cents  a  Roll  to  Ten 
PARCHMENT  PAPER,  Grease-proof,  Damp-proof 
WAX  PAPERS,  for  Meats,  Flowers,  etc. 

OPEN  END  ENVELOPES  In  Endless  Variety 

<1  You  will  always  buy  them  from  us  if  you  do  so  once,  because  you  get 
better  goods  from  us  at  lower  prices.  Whatever  you  need  in  either  of  these 
lines,  write  for  prices. 

HUFF  PAPER  COMPANY,  5fti  &  Market  Sts.,  PHILADELPHIA 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HBS  NO  EQUAL 


Advertising  Doesn’t 
Move  These  People 

You  must  keep  some  of  the  heavily 
advertised  cereals,  of  course,  because 
they’  11  sell  as  long  as  they’  re  advertised. 

You  ought  also  to  keep  Wheatena, 
the  favorite  cereal  food  of  the  substan¬ 
tial  people  who  cleave  to  that  which  is 
good  through  campaign  after  campaign 
of  advertising. 

There  are  families  three  generations 
of  which  have  used  no  other  cereal 
than  Wheatena.  The  tender  kernels  of 
selected  wheat,  prepared  after  a 
method  exclusive  with  us. 

THE  WHEATENA  CO.,  Rahway,  N.J. 


You  don’t  need  to 
cut  the  price  to  sell 

MELBOURNE 
FLOUR 

A  cent  or  two  more  a 
bag  will  not  reduce  your 
sales ;  people  will  have 
the  best  flour. 

MILLBOURNE  MILLS 
Sixty- third  hnd  Market  Stmt/ 
Philadelphia.,  Pa. 
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United  States  Government  Bestirs  Itsei 
Against  Illegal  Food  Products 

Sends  “ Grocery  World  and  General  Merchant”  Largest  Batch 
Yet  of  Prosecutions  Under  Federal  Food  Law.  Banned 
Products  Include  Extracts,  Dried  Fruits,  Cheese,  Baking 
Powder,  Catsup,  Pepper,  Etc. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant"  has  received  from 
the  United  States  Government 
during  the  week  the  facts  of  the 
largest  batch  of  prosecutions 
under  the  Federal  food  law  that 
have  been  announced  since  the  en¬ 
forcement  of  the  law  began.  The 
cases  cover  both  food  and  drugs, 
but  are  chiefly  food,  and  the  cases 
run  from  No.  134  to  164. 

The  first  case  reported  was  a 
confiscation  proceeding  against 
Bair  d-Daniels  Co’s.  Distillec 
Buchu  Gin.  Without  an  equa 
for  kidney  and  bladder  trouble." 
The  Government  analyzed  it  anc 
found  38.66  per  cent,  of  alcoho 
“and  a  mere  negligible  quantity  o' 
buchu.”  This  was  considered  a 
fraud,  and  to  this  conclusion  the 
manufacturers  apparently  agreed, 
for  they  made  no  defence.  The 
gciods  were  released  on  the  filing 
of  a  bond  and  the  payment  o 
costs. 

The  second  case  was  against 
“Paddock’s  Standard  Lemon 
Flavor.  Made  from  oil  of  lemon, 
alcohol  and  water.  Paddock  Cof¬ 
fee  and  Spice  Co.,  Kansas  City, 
Mo."  The  Government’s  analy¬ 
sis  disclosed  practically  no  oil  of 
lemon  at  all.  The  Paddock  con¬ 
cern  did  not  deny  and  were  prose¬ 
cuted  criminally.-  They  plead 
guilty  and  were  fined  $25  and 
costs. 

The  third  case  was  a  confisca¬ 
tion  proceeding  against  fifty 
packages  of  cheese  labeled  “full 
cream”  and  packed  by  Crosby  & 
Meyers,  Louisville,  Ky.  They 
were^narked  with  weights  which 
the  Government  found  from  1  y2 
to  2  pounds  short.  Seizure  fol¬ 
lowed  and  the  goods  were  re¬ 
leased  upon  filing  a  bond. 

The  second  cheese  case  also 
had  Crosby  &  Meyers  as  the  de¬ 
fendants,  and  the  charge  was  also 
short  weight.  The  case  took  the 
same  course. 

Another  adulterated  peach  case 
was  reported  as  follows: — 

On  or  about  August  21,  1909, 
an  inspector  of  the  Department 
of  Agriculture  found  in  the  pos¬ 


session  of  Henry  P.  Kern,  at  No. 
11 15  D  street,  N.  E.,  Washing¬ 
ton.  D.  C.,  35  boxes  of  peaches, 
each  box  containing  50  pounds, 
labeled  “Le  Rioux  Peaches.” 
These  goods  had  been  purchaser 
by  said  Kern  from  the  firm  o: 
Miller,  Clagett  Co.,  Washington, 
D.  C.,  and  were  intended  for  use 
in  the  manufacture  of  pies.  A 
sample  of  the  peaches  was  col¬ 
lected  by  the  inspector  and  sub¬ 
mitted  to  the  Bureau  of  Chem¬ 
istry  for  examination,  where  it 
was  found  to  be  filthy,  decom¬ 
posed,  mold-covered  and  infestec 
with  worms  and  unfit  for  hpman 
consumption.  On  August  21,  1909, 
the  facts  were  reported  by  the 
Secretary  of  Agriculture  to  the 
United  States  Attorney  for  the 
District  of  Columbia  and  libel  for 
seizure  and  condemnation  was 
duly  filed.  The  court  ordered  the 
goods  destroyed. 

There  was  also  a  case  brought 
against  a  brand  of  cheese,  im¬ 
properly  marked  “English."  The 
fac^s  were  as  follows : — 

On  or  about  December  3,  1908, 
an  inspector  of  the  Department 
of  Agriculture  found  in  the  pos¬ 
session  of  Githens,  Rexsamer  & 
Co.,  Philadelphia,  Pa.,  375  boxes 
of  cheese  labeled  “English  Dairy 
Cheese,  Our  Dandy  Full  Cream,” 
which  had  been  shipped  by  the 
Phenix  Cheese  Co.,  from  Bridge- 
water,  N.  Y.,  on  November  28, 
1908.  A  sample  of  this  cheese 
was  subjected  to  analysis  in  the 
Bureau  of  Chemistry,  United 
States  Department  of  Agriculture, 
and  found  to  have  been  made 
rom  milk  and  not  from  cream, 
and  information  had  been  ob¬ 
tained  which  showed  that  the 
cheese  was  not  manufactured  in 
England,  but  in  Bridgewater, 
N.  Y.,  by  the  Phenix  Cheese  Co. 
The  goods  were  therefore  mis¬ 
branded  within  the  meaning  of 
Section  8,  paragraphs  2  and  4 
covering  such  instances  of  mis¬ 
branding  as  alleged  in  this  case, 
viz.,  the  labeling  of  the  article  so 
that  it  purports  to  be  a  foreign 
oroduct  when  not  so;  and  the 


presence  on  the  label  of  the  false 
and  misleading  statements  before 
quoted  regarding  the  ingredients 
and  substances  contained  in  said 
boxes.  On  December  4,  1908,  the 
facts  were  reported  to  the  United 
States  Attorney  for  the  Eastern 
District  of  Pennsylvania  and  the 
above  mentioned  libel  for  seizure 
and  condemnation  was  duly  filed, 
with  the  result  that  the  goods 
were  released  upon  filing  a  bond. 

Short-weight  baking  powder  sup¬ 
plied  the  subject  of  another  pros¬ 
ecution,  the  brand  being  “Hi-Lo 
Baking  Powder,”  made  in  Nash¬ 
ville,  Tenn.  The  facts  were  these : 

O11  or  about  February  27,  1909, 
an  inspector  of  the  Department  of 
Agriculture  found  in  the  possession 
of  the  Consolidated  Grocery  Co., 
Pensacola,  Fla.,  720  cases  of  bak¬ 
ing  powder  labeled  and  branded  “50 
one-pound  Full  Weight  High  Grade 
Hi-Lo  Low  Price  Baking  Powder, 
Pure,  Continental  Baking  Pow¬ 
der  Co.,  Nashville,  Tenn.,”  which 
had  been  shipped  by  the  Continen¬ 
tal  Baking  Powder  Co.  from  Nash¬ 
ville,  Tenn.,  to  the  said  consignee, 
on  September  24  and  November  26, 
1907.  A  number  of  cans  were 
weighed  in  the  Bureau  of  Chemis¬ 
try,  Lhiited  States  Department  of 
Agriculture,  and  the  average  net 
weight  found  to  be  14.9  ounces, 
showing  a  shortage  of  1.1  ounces 
or  7  per  cent.  The  goods  were, 
therefore,  misbranded  within  the 
meaning  of  Section  8,  Paragraph  3, 
of  the  act,  which  provides  as  fol¬ 
lows  : — 

That  an  article  *  *  *  shall 

be  deemed  to  be  misbranded  *  *  * 
if,  in  package  form,  and  the  con¬ 
tents  are  stated  in  terms  of  weight 
or  measure,  they  are  not  plainly  and 
correctly  stated  on  the  outside  of 
the  package, 

and  on  February  27,  1909,  the  facts 
were  reported  by  the  Secretary  of 
Agriculture  to  the  United  States 
Attorney  for  the  Northern  District 
of  Florida  and  libel  for  seizure. and 
condemnation  was  duly  filed.  The 
owner  got  the  goods  by  filing  a 
)ond. 

Another  brand  of  evaporated  ap¬ 
ples — “Victor  Brand  Prime  Fun- 
sten  Evaporated  Apples”— was  also 
ound  unfit  for  food.  In  this  case 
the  Government  brought  criminal 
prosecution  against  the  R.  E.  Fun- 
sten  Dried  Fruit  and  Nut  Co.,  of 
St.  Louis,  Mo.,  and  a  fine  of  $10 
and  costs.  The  facts  were  these : — 
On  or  about  February  14,  1908, 
an  inspector  of  the  United  States 
Department  of  Agriculture  pur¬ 
chased  the  sample  of  evaporated  ap¬ 


ples  labeled  as  above  from  A.  Jans- 
zen  &  Co.,  at  Cincinnati,  Ohio, 
which  sample  was  forwarded  to  an 
analyst  in  the  Bureau  of  Chemistry 
of  said  Department,  where  it  was 
found  that  it  consisted  of  wormy 
and  partly  decayed  fruit,  and  that 
it  was  not  made  from  selected 
stock. 

A.  Janszen  &  Co.  and  the  R.  E. 
Funsten  Dried  Fruit  and  Nut  Co. 
were  duly  notified  that  said  product 
was  misbranded  in  the  above  par¬ 
ticulars  and  were  given  an  oppor¬ 
tunity  to  be  heard  and  were  heard 
in  regard  to  said  misbranding  and 
it  appearing  that  a  violation  of  the 
act  had  been  committed,  the  facts 
were  reported  by  the  Secretary  of 
Agriculture  to  the  Attorney-Gen¬ 
eral  and  the  case  referred  to  the 
United  States  Attorney  for  the 
-Eastern  District  of  Missouri,  who 
orought  the  action. 

The  Phoenix  Brand  of  Seedless 
Raisins  also  came  in  for  a  drub¬ 
bing,  on  the  ground- of  containing 

worms  and  other  animal  mat¬ 
ter.”  The  facts  were  as  follows: 

Inspector  of  the  United  States' 
Department  of  Agriculture  found 
on  the  premises  of  John  C. 
Ewald,  No.  1244  Florida  avenue, 
Washington,  D.*  C.,  twelve  50- 
pound  boxes  of  seedless  raisins, 
labeled  as  above  described,  which 
had  been  shipped  from  Comly, 
Flannigan  &  Co.,  Philadelphia, 
Pa.,  on  or  about  August  7,  1909. 
The  inspector  ascertained  that 
samples  taken  from  three  of  the 
above  boxes  were  infested  with 
worms  and  other  insects,  and  so 
contaminated  as  to  be  unfit  for 
use  in  foods.  On  September  21, 
1909,  the  Secretary  of  Agriculture 
reported  the  facts  to  the  United 
States  Attorney  for  the  District 
of  Columbia,  who  filed  the  above 
libel,  with  the  result  that  the 
court  ordered  the  goods  de¬ 
stroyed. 

There  was  also  a  case  of  adul¬ 
terated  pepper,  the  defendant 
being  Parrish  Bros.,  of  Baltimore, 
Md.  This  was  a  criminal  prose¬ 
cution,  the  defendants  being  fined 
$50  and  costs.  Here  are  the  facts:  • 


ELTON  J.  BUCKLEY 

Editor  "Grocerr  World  and  General  Merchant" 

Attorney  and  Counselor  at  Law 

(43-448  Land  Title  Bldg.,  Philadelphia,  Pa. 

•  Teleohonea  f  Bel1'  S*™*  2408-2609 

Telephone*  }  K#7§,one  r,,.. 

Corporation  Practice,  Catoa  Under  Food  Laws 
Trade-Mark  Reglatratloa 
General  Practice 
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First  Blood  for  the  Free  Em¬ 
ployment  Bureau. 

Every  day  new  registrations  are  coming  in  from  employers  wlio  want  managers 
and  clerks,  and  from  managers  and  clerks  who  want  improved  positions,  ihe  “ Grocery 
World  and  General  Merchant  Free  Employment  Bureau”  is  going  to  be  one  of  the  most 
useful  enterprises  open  to  the  trade.  And  certainly  one  of  the  most  inexpensive,  since 
it  costs  nothing. 

Here  is  a  letter  from  a  clerk  who  registered  with  the  Bureau  only  a,  few 
weeks  ago: — 


652  West  Clearfield  St., 
Philadelphia, 

Pa. 

Grocery  World  Pub.  Co., 

Employment  Bureau, 

Phila.,  Pa. 

Gentlemen 

I  have  gotten  a  situation  in  Wilmington 
through  one  of  your  letters,  for  which  I  am  much 
obliged  to  you. 

Yours  sincerely, 


No  doubt  about  it,  we  have  the  ideal  plan  of  getting  employer  and  employee 
together.  The  man  in  position  to  use  it  who  doesn’t  use  it  is  an  exceedingly  foolish 
individual,  since  it  doesn’t  cost  him  a  penny  from  beginning  to  end. 

The  Grocery  World  and  General  Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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On  March  19,  1908,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  M.  J.  Gately, 
predericksburg,  Va.,  a  sample  of 
an  article  of  food  (I.  S.  1,760-a) 
labeled  and  branded  “The  Best  in 
Splices.  Levering’s  Brand  Pure 
Spices.  Pepper.”  This  sample 
was  part  di  a  shipment  by  Lev¬ 
ering  Coffee  Co.,  from  Baltimore, 
Md.,  to  the  said  Gately,  on  or 
about  January  14,  1908,  and  was 
included  in  a  bill  of  pepper  sold 
on  or  about  January  14,  1908,  by 
Parrish  Bros,  to  the  said  Levering 
Coffee  Co.  under  a  guaranty. 
The  sample  was  analyzed  in  the 
Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture,  and  it  was  found  that  it 
contained  an  excess  of  pepper 
shells,  and  extraneous  mineral 
matter  (dirt).  Parrish  Brothers 
plead  guilty  and  were  fined  as 
aforesaid. 


Churches  Help  Larkin  Schemes  Against 

Retail  Merchant 


National  Secretary  Green  Prints  Original  Letter  to  Prove  Unfair 
Discrimination.  National  Association  Working  with  Oleo 
Interests  for  Repeal  of  Tax. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 
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Packers  Defend  Their  Meat  Prices 
in  Missouri. 


Competition  rather  than  combina¬ 
tion  or  agreement  among  packers 
fixes  the  prices  of  meats,  accord¬ 
ing  to  testimony  of  packing  com 
pany  officers  given  last  Thursday 
in  the  investigation  of  the  meth¬ 
ods  of  the  nine  packing  companies 
doing  business  in  Missouri.  A 
general  denial  that  prices  are  fixed 
at  meetings  of  representatives  of 
the  companies  was  entered  by  the 
three  witnesses  examined  during 
the  day — namely,  C.  W.  Armour 
and  C.  H.  Hodge,  of  Kansas  City, 
president  and  assistant  to  the  presi¬ 
dent  of  the  Armour  Packing  Co., 
and  G.  F.  Swift,  of  Chicago,  in 
charge  of  the  hog  packing  depart 
ment  of  Swift  &  Co.  C.  W.  Ar¬ 
mour,  the  first  witness,  declared  the 
Armours  had  no  financial  interests 
in;  the  National  Packing  Co.  oif 
New  Jersey.  He  denied  having  any 
knowledge  of  its  business  except 
as  'a  competitor.  Mr.  Armour  con 
tended  that  competition  fixed  the 
price  at  which  meats  were  sold. 
He  denied  that  representatives  of 
his  firm  met  with  other  packers  to 
fix  prices.  He  said  his  company 
always  met  the  prices  of  his  com¬ 
petitors.  Mr.  Armour  testified  his 
fin^n  is  a  member  of  the  Kansas 
City  Produce  Exchange,  and  that 
the  Exchange  fixed  prices  by  bid 
ding  for  offerings.  Mr.  Hodge  tes 
ti fifed  that  the  Armour  Packing  Co. 
and  Armour  &  Co.,  of  Illinois, 
slaughtered  cattle,  sheep  and  hogs 
to  the  value  of  $115,000,000  during 
*1909. 


Cleveland,  Ohio, 

February  17,  1910. 
The  following  bona  fide  letter 
just  received  will  possibly  throw 
some  light  upon  the  methods  of 
securing  business  by  the  mail¬ 
order  houses.  It  is  aggravating, 
to  say  the  least,  that  our  churches 
engage  in  this  kind  of  business 
and  come  in  direct  competition 
with  its  own  members. 

Our  experience  teaches  us  that 
when  contributions  for  church 
work  are  to  be  secured  the  busi¬ 
ness  men  of  the  church  interested 
are  the  first  ones  to  whom  the 
membership  or  the  government 
of  the  church  turn  for  assistance. 
This  *is  no  new  thing,  but  some 
means  should  be  considered  by 
the  members  of  the  church,  if  for 
only  decency’s  sake,  that  methods 
of  this  kind  should  not  be  en¬ 
couraged.  The  following  is  a  let¬ 
ter  and  part  of  the  advertising 
which  accompanied  it : — 


Dear  Cousin : — We  are  having  a 
contest  at  our  church  to  see  who 
will  sell  the  most  Larkin  soap,  and 
the  money  made  from  this  is  to  be 
turned  into  the  building  fund  for 
our  new  church.  The  child  selling 
the  most  soap  wins  a  prize,  and  of 
course  I  am  trying  to  win  the 
prize.  Inclosed  find  a  Larkin  list 
which  you  can  look  over,  and  if 
there  is  anything  you  would  like,  I 
would  be  delighted  to  receive  your 
order  by  next  Saturday,  as  the  con¬ 
test  closes  then.  I  will  deliver  the 
goods  you  order  as  soon  as  I  re¬ 
ceive  them. 

Yours  very 'truly, 


What  are  our  business  men 
doing  to  educate  church  members  1 
to  the  real  facts  in  the  case? 


It  is  not  long  since  the  writer 


heard  the  question  asked  in  an 
assembly  of  ministers,  “What  can 
we  do  to  increase  the  attendance 
of  men  at  the  church  service?” 
A  splendid  answer  could  be  made 
by  presenting  to  those  men  a  copy 
of  this  letter. 


*  *  * 


Up  to  the  present  time  there  has 
been  no  effort  in  regard  to  the 
passing  of  any  parcels  post  legis¬ 
lation  and  from  outward  appear¬ 
ances  it  would  seem  that  there 
would  be  none  during  this  session 


of  Congress.  While  there  have 
been  a  few  petitions  from  the 
Patrons  of  Industry  and  from  a 
few  of  the  Farmers’  Alliances  in 
its  favor,  there  have  been  scores 
of  protests  against  any  legislation 
of  this  kind,  so  that  it  is  safe  to 
say  the  chances  for  parcels  post 
legislation  this  year  are  very  slim 
indeed. 

*  *  * 

d  here  has  been  pending  in  the 
National  Congress  a  bill  to  amend 
the  oleomargarine  law.  At  the 
national  convention  in  Portland  it 
was  unanimously  agreed  that  we 
should  use  every  means  at  our 
command  to  repeal  the  tax  of  10 
cents  per  pound  on  colored  mar¬ 
garine. 

The  bill  of  Representative  Bur¬ 
leson,  known  as  H.  R.  13,842,  pro¬ 
vides  for  the  proper  branding  of 
oleomargarine,  for  stamping  it 
and  branding  it  so  that  it  cannot 
be  sold  for  anything  but  what  it 
is,  and  at  the  same  time  repeals 
the  tax  of  10  cents.  The  retail¬ 
ers’  license  at  the  present  time  is 
$48  per  year,  and  the  bill  in  its 
present  form  makes  no  provision 
for  reducing  that  amount. 

On  February  4th  I  arrived  in 
Washington  and  took  up  the  mat¬ 
ter  of  reducing  the  retailers’  tax 
to  $6  per  year  and  otherwise 
amending  the  bill  so  as  to  make  it 
conform  to  the  desires  of  the  re¬ 
tail  grocers  of  the  United  States. 

I  found  that  Representative  Bur¬ 
leson  was  as  anxious  to  pass  his 
bill  as  we  were  to  have  it  passec 
and  he  expressed  his  willingness 
at  once  to  amend  his  bill  alongf 
the  lines  suggested. 

There  is,  however,  another  bill 
in  preparation,  but  which  has  not 
as  yet  been  introduced,  which 
also  provides  for  a  $48  tax  to  the 
retailer,  but  the  author  of  this  bill 
also  agreed,  in  case  it  is  intro¬ 
duced,  to  amend  it  so  as  to  pro¬ 
vide  a  $6  tax  only  for  the  retailer. 

1  his  second  bill,  however,  pro¬ 
vides  for  the  uniform  tax  of  2 
cents  per  pound  upon  both  white 
and  colored  oleomargarine. 

It  is  a  question  just  at  the  pres¬ 
ent  time  whether  any  bill  amend¬ 


ing  the  oleomargarine  can  be 
passed.  The  popular  sentiment 
all  over  the  United  States  is  in 
favor  of  amending  the  oleomar¬ 
garine  act  and  if  not  entirely  wip¬ 
ing  out  the  10-cent  tax  on  colored 
oleomargarine  to  reduce  it  2  cents 
per  pound,  as  recommended  by 
the  Secretary  of  the  Treasury. 

The  session  is  well  advanced. 
Other  business  matters  are 
crowding  the  legislators  close. 
After  being  on  the  ground  for 
two  days,  it  would  seem  to  me 
that  with  very  little  effort  on  our 
part  in  forcing  the  consideration 
of  this  bill  by  the  committee, 
that  we  could  get  a  hearing  and 
favorable  legislation  along  these 
lines,  but  whatever  is  done  will 
have  to  be  done  quickly.  The 
Committee  on  Agriculture,  to 
whom  this  bill  is  referred,  does 
not  seem  to  be  anxious  to  con¬ 
sider  it,  but  has  promised  to  do 
so  after  taking  up  some  other 
matters,  which  will  probably  take 
three  or  four  weeks. 

There  has  been  introduced  a 
bill  by  Senator  Penrose,  of  Penn¬ 
sylvania,  which  will  absolutely 
prohibit  the  manufacture  of  oleo¬ 
margarine  in  any  form.  But  lit¬ 
tle  attention  is  paid  to  it  and  it 
is  not  taken  seriously  into  con¬ 
sideration.  I  would  advise  the 
State  secretaries  of  our  associa¬ 
tions  to  write  to  their  Congress¬ 
men  on  behalf  of  the  members  of 
their  State,  urging  consideration 
of  the  Burleson  bill  as  amended 
to  satisfy  our  desires.  If  this  is 
done  at  once  public  opinion  will 
demand  the  passage  of  the  Bur¬ 
leson  bill. 

*  *  * 

The  bill  introduced  in  Congress 
by  the  Hon.  Swager  Shirley,  of 
Kentucky,  to  amend  the  bank-  ' 
ruptcy  act  has  been  referred  to 
the  Committee  on  Judiciary. ! 
This  bill  has  a  provision  in  it  that 
says  “No  wage  earner  shall  be¬ 
come  a  voluntary  bankrupt  unless  - 
his  accounts  exceed  $300.”  This 
bill  has  been  referred  to  the  Com¬ 
mittee  on  Judiciary  and  a  hear¬ 
ing  was  had  on  it  some  weeks 


We  are  waiting  anxiously  the 
report  of  the  committee.  A  like 
bill  was  introduced  last  year  by 
Mr.  Shirley,  and  when  it  was  re¬ 
ported  from  the  committee  the 
$300  clause  had  been  taken  out, 
this  affording  the  retailer  no  pro¬ 
tection  whatever. 

The  national  convention  at 
Portland  voted  unanimously  in 
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avor  of  the  repeal  of  the  bank¬ 
ruptcy  act.  There  is  a  bill  along 
hese  lines,  introduced  by  Repre¬ 
sentative  Henry,  of  Texas,  which 
ias  not  had  a  hearing  before  the  j 
;ommittee. 

John  A.  Green, 
Secretary  National  Retail  Gro- 1 
cers’  Association. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


.Vritten  (or  the  "Grocery  World  and  General 
Merchant.” 

This  Jobber  Thinks  Factory 
Brands  Will  Supplant 
Private  Brands. 

A  Leaf  from  His  Own  Experience  with 
Both.  Saya  Private  Brand  is  Loose, 
Both  for  Packer  and  Jobber  and 
Becomes  Unstable.  Factory  Brand 
Packer’s  Own  and  Much  Less  Open 
to  Instability. 

As  a  wholesale  dealer,  I  have 
had  an  experience  with  private  I 
brands  as  against  what  are 
termed  the  factory  brands  of 
packers,  which  has  made  me  be¬ 
lieve  that  in  time  .the  private 
brand  will  be  supplanted  by  the  I 
factory  brand.  Possibly  my  ex¬ 
perience  may  interest  someone 
else. 

Of  course,  as  is  generally 
known  among  the  jobbing  trade,] 
though  perhaps  not  so  generally 
understood  among  the  retail 
trade,  a  private  brand  is  owned 
outright  by  the  jobber.  Usually 
he  invents  it  and  has  his  own 
labels  printed.  He  can  protect  it 
against  any  other  person  who 
seeks  to  use  it.  A  factory  brand 
is  owned  by  the  packer,  and  he 
simply  gives  a  jobber  control  of 
it  in  a  given  territory,  so  that  it 
is  practicaly  the  jobber’s  own 
brand,  though  he  does  not  own  it. 
The  packer  provides  the  labels 
for  factory  brands  and  sells  the 
goods  to  the  jobber  exactly  as  he 
would  sell  any  brand  to  him,  ex¬ 
cept  that  he  sells  that  particular 
brand  to  nobody  else  in  the  terri¬ 
tory. 

The  weakness  of  private  brands 
as  against  factory  brands  I  have 
found  by  my  own  experience  to  be 
two-fold :  As  a  merchant  I  am 
looking  for  goods  to  pack  under 
my  own  brand  that  will  pay  me 
the  best  profit.  I  select  a  certain 
packer’s  goods  this  year,  we  will 
say,  as  the  best  I  can  get.  Next 
year  some  other  packer  may  offer 
me  something  better  or  cheaper, 
and  I  am  never  proof  against  the 
temptation  to  change  the  goods  if 
it  will  pay  me  to  do  so.  That 
makes  my  brand  unstable,  which 


How  to  Get  the 
Biggest  Interest 
on  Your  Savings 


«I  Will  you  let  us  insure  your  life  for  a 
thousand  dollars  if  we  guarantee  not  only  to 
give  your  heirs  the  thousand  dollars,  but 
also  return  to  them  every  dollar  you  pay  us 
in  premiums  if  you  should  die  within  a 
specified  period,  and  give  you  in  the  mean¬ 
while  10%  to  15%  yearly  dividends  on  your 
payments — for  that  is  what  you  get  in  our 
Annual  Dividend  Contract.  Can  you  real¬ 
ize  what  this  means  ?  It  means  just  what 
we  say — the  premiums  you  pay  us  not  only 
give  you  insurance  and  earn  money  for  you 
besides,  but  we  give  back  every  dollar  if  you 
die.  We  are  actually  Paying  you  to  accept 
a  profitable  investment . 

q  Can  you  afford  to  miss  such  an  oppor¬ 
tunity  ?  You  only  have  to  send  us  the 
coupon  and  we’ll  explain. 


Penn  Mutual  Life  Insurance  Company, 

925  Chestnut  St.,  Philadelphia,  Pa. 

Furnish  particulars  regarding  insurance  proposition. 

Name . 

Address . - . * . 

Date  of  birth . 

It  is  understood  that  this  inquiry  does  not  impose  any 
obligation  on  me. 

h.  o.  a.  _ 


Penn  Mutual  Life 
Insurance  Company 

925  Chestnut  St.,  Philadelphia,  Pa. 


is  the  worst  thing  that  can  hap¬ 
pen  to  a  brand,  even  though  the 
quality  does  not  deteriorate  by 
the  change. 

Another  weakness  is  the  fact 
that  the  brand  means  nothing 
special  to  the  packer.  His  label 
is  not  on  it,  and  he  is  therefore 
not  generally  responsible  for  it, 
though  of  course  he  is  to  the  job¬ 
ber.  No  matter  how  bad  the 
goods  are,  the  packer’s  reputation 
is  safe  from  harm,  except  with 
one  man — the  jobber.  This  I  feel 
sure  often  leads  to  a  little  relax¬ 
ing  of  the  care  which  should  be 
taken  in  packing  goods. 

In  the  case  of  a  factory  brand, 
the  packer  owns  it,  his  name  is 
always  behind  it  and  sometimes 
on  it;  the  goods  are  absolutely 
his  own.  My  experience  is  that 
the  average  packer  is  almost  sure 
to  use  more  care  in  keeping  up 
the  quality  of  the  brand  under 
these  conditions.  Likewise  also, 
it  is  impossible  for  me  to  render 
the  brand  unstable  by  packing 
one  packer’s  goods  under  it  one 
year  and  another  packer’s  the 
next. 

Further  than  that,  the  factory 
brand  is  more  convenient  to 
handle  than  the  private  brand, 
because  the  packer  is  more  di¬ 
rectly  responsible  for  swells  and 
so  on. 

My  experience  has  been  that  a 
well-selected  factory  brand,  will 
pay  as  good  a  profit  as  the  aver- 
age  private  brand  ought  to  pay, 
and  usually  as  much  as  it  does 
pay.  S. 

Philadelphia,  Pa., 

February  17,  1910. 


Bleached  Flour  Cases  on  Trial. 

Cases  brought  by  the  United 
States  Government  against  arti¬ 
ficially  bleached  flour  are  on  trial 
in  New  Orleans,  La.,  and  Coun¬ 
cil  Bluffs,  Iowa.  In  the  New  Or¬ 
leans  case  Dr.  A.  L.  Winton,  chief 
of  the  United  States  Pure  Food 
Laboratory  at  Chicago,  said  that 
the  bleaching  of  flour  tended  to 
destroy  the  rich  and  nutty  flavor 
and  substance  of  the  flour.  He 
added  that  nitrogen  peroxide  used 
in  the  bleaching  process  was  in¬ 
jurious  to  health.  In  the  Coun¬ 
cil  Bluffs  case  the  Updyke  Mill¬ 
ing  Co.,  of  Omaha,  and  the  Shaw¬ 
nee  Milling  Co.,  of  Shawnee, 
Kan.,  are  defendants. 

I  Florida  peppers  range  from 
$2.50  to  $3  per  crate  and  are  sell- 
I  ing  well. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WITH  THE  EDITOR 


Still  apropos  of  the  always  in 
teresting  topic  of  retail  meat 
profits,  another 
Less  than  retailer  sends  in 

Te*  P«r  Cent.  the  following 

personal  experi¬ 
ence  : — 

As  one  instance  I  took  a  lamb 
weighing  42  pounds  and,  cutting  off 
the  legs,  chops  and  shoulders,  figur¬ 
ing  out  what  each  would  bring,  I 
made  exactly  54  cents.  The  lamb 
cost  me  little  short  of  $6.  The 
prices  I  used  in  figuring  how  much 
money  the  lamb  returned  me  were 
28  cents  for  chops,  20  cents  for  the 
legs,  16  cents  for  the  shoulders,  and 
also  counting  in  what  we  get  for  our 
fat  trimmings. 

You  can  judge  for  yourself  where 
the  trouble  lies.  It  takes  at  least 
14  per  cent,  of  the  amount  of  busi¬ 
ness  done  to  carry  on  the  retail 
butcher  business. 

There  is  much  reason  to  be¬ 
lieve  that  the  average  retail  meat 
profit  is  much  less  than  even  the 
dealer  himself  supposes,  for  by 
no  means  every  retailer  under¬ 
stands  how  or  is  sufficiently 
methodical  to  properly  calculate 
waste. 


fered  on  the  market,  plainly  dated, 
for  what  it  will  fetch  on  its  merits. 

1  he  Federal  Government  has'  the 
power  to  enforce  this  regulation 
upon  all  corporations  doing  business 
in  more  than  one  State.  The  State 
of  New  York  can  pass  a  similar 
statute  for  all  cold  storage  ware¬ 
houses  within  its  borders. 

The  question  of  whether  beef  will 
keep  for  longer  than  one  year,  or 
whether  one  commodity  will  keep 
longer  than  another,  is  beside  the 
point.  All  that  is  required  is  to 
provide  such  cold  storage  as  will 
distribute  the  year's  food  product 
evenly  throughout  the  year.  There 
would  be  two  results  from  such  leg¬ 
islation.  One  would  be  an  imme¬ 
diate  improvement  in  the  quality  of 
food,  and  the  other  would  be  a  re¬ 
duction  in  its  price. 

L  here  would  undoubtedly  be 
more  in  the  above  argument  were 
it  not  based  on  the  wholly  false 
premise  that  “fresh  eggs  *  *  * 
are  stored,  and  even  at  such  times 
the  market  is  supplied  with  eggs 
which  may  be  anything  from  a 
year  to  three  years  old.” 


cisely  the  same  attitude  toward 
churches  that  he  assumes  toward 
anybody  else — a  reciprocal  atti¬ 
tude.  If  they  support  and  stand 
by  him,  he  -Should  support  and 
stand  by  them.  If  they  betray 
him  and  work  against  him,  he 
should  support  them  no  more 
than  he  would  any  other  enemy. 


Hets  Thre* 
Ye«ri  Old. 


And  now  comes  a  bleat  against- 
high  food  prices  from  Wall  street, 
that  financial  vul¬ 
ture  which  has 
preyed  on  the 
general  public  so 
long  that  it  sees  even  in  honest 
merchants  competitors  for  ill- 
gotten  money.  The  “Wall  Street 
Journal”  disseminates  the  follow¬ 
ing  ignorance  regarding  cold 
storage : — 

We  have  arrived  at  a  state  where, 
for  all  but  a  fortunate  few,  really 
fresh  eggs  do  not  come  on  to  the 
market  at  all.  They  are  bought 
at  their  cheapest  and  when  they  are 
most  plentiful.  They  are  stored, 
and  even  at  such  times  the  market 
is  supplied  with  eggs  which  may  be 
anything  from  a  year  to  three  years 
old.  The  bakers  who  manufacture 
the  cheapest  kind  of  pastry  are  sup¬ 
plied  with  garbage  which  is  actually 
five  years  old — eggs  which  could 
not  even  be  used  for  political  pur¬ 
poses  outside  a  South  American 
revolution. 

The  matter  must  be  faced  serious¬ 
ly.  The  extent  to  which  cold  stor¬ 
age  can  be  used  must  be  defined 
in  the  interest  of  the  public  health. 

It  is  simply  obtaining  money  under 
false  pretenses  to  sell  as  fresh  food 
stuff  which  has  been  preserved  for 
an  indefinite  time  by  an  artificial 
process.  It  need  not  be  positively 
putrid,  and  yet  the  buyer  is  robbed 
deliberately  of  something  he  has 
paid  for.  The  case  is  one  for  both,. 
State  and  Federal  legislation.  No* 
perishable  commodity  should  be  kept 
in  cold  storage  longer  than,  for  one 
season,  when  it  should  be  destroyed 
under  Government  inspection,  or  of- 


The  incident  to  which  Na 
tional  Secretary  Green  calls  at 
tention  in  an- 
Th«  Church  u  the  other  column,  in 

Grocer',  Enemy.  which  church 

members  sent  out 
soliciting  letters  for  Larkin  soaps 
is  interesting,  but  not  new.  The 
"Grocery  World  and  General 
Merchant”  has  repeatedly  called 
attention  to  the  fact  that  churches 
all  over  the  land  were  doing  that 
most  shamelessly.  Shamelessly 
because  representing  actual  treas¬ 
on  to  the  local  retailer.  Hardly 
a  church  but  gives  social  func¬ 
tions,  and  for  every  one  the  local 
grocer  is  importuned  to  buy  this 
or  to  give  that.  And  in  most 
cases  he  does  it.  Why?  Partly 
because  it  is  usually  a  good# cus¬ 
tomer  who  asks  him,  but  mainly 
because  the  church  is  a  public 
benefit  and  deserves  support. 
How  do  tbe  churches  return  the 
retailers’  generosity?  By  engag¬ 
ing  in  every  cheap  scheme  to  take 
bread  from  his  mouth  they  can 
possibly  dig  up!  Encouraging 
the  hypocritical  Larkin  scheme  is 
one,  another  is  to  beg  the  same 
goods  that  the  grocer  sells — some¬ 
times  from  him — and  to  then  sell  it 
themselves  in  competition  with 
him.  Both  are  bitterly  unfair, 
both  are  nothing  more  than  mean 
greed  wearing  a  religious  mask. 
The  grocer  should  assume  pre- 


I  he  writer  is  informed  that  the 
advertising  campaign  of  the  Na¬ 
tional  Canners’ 
The  End  «f  a  Association  is  fin- 
Faiisre.  ished,  and  that 

in  the  course  of  it 
some  $23,000  has  been  expended. 
So  far  as  can  be  learned,  the  ex¬ 
penditure  of  this  substantial  sum 
has  not  increased  the  consump¬ 
tion  of  canned  goods  by  a  single 
can.  Obviously  such  a  campaign 
could  not  possibly  increase  it,  for 
it  refused  the  most  potent  aid  of 
the  retail  dealer,  without  which 
any  plan  would  inevitably  fail. 

So  far  as  the  writer  has  seen — 
and  his  scope  of  observation  is 
rather  wide — the  managers  of 
the  advertising  campaign  placed 
no  more  than  one  comparatively 
small  advertisement  in  any  one 
publication.  Consider  the  utter 
futility  of  such  a  course.  The 
sole  object  of  the  campaign  was 
to  correct  the  prejudices  of  per¬ 
sons  who  think  all  canned  goods 
poisonous  and  bad.  And  this 
revolutionary  object  was  to  be 
accomplished  with  '  one  small 
advertisement,  run  one  time ! 
But  even  that  one  advertisement' 
was  not  strong,  being  simply  a 
tame  generalization  about  the 
cleanliness,  the  purity  and  the 
wholesomeness  of  canned  goods 
— all  canned  goods,  incidentally, 
when  in  fact  all  canned  goods  do 
not  satisfy  this  description  at 
all. 

At  the  Canners’  Convention  in 
Atlantic  City  last  week  plans  were 
laid  to  have  all  members  pay  1 
cent  a  case  on  the  canned  goods 
they  pack,  this  to  create  a  gen¬ 
eral  fund  for  the  exploitation  of 
canned  goods  through  advertising 
and  other  ways.  They  estimate 
that  a  quarter  million  dollars  a 
year  would  be  raised  in  this  way, 
and  with  this  something  could  be 
accomplished,  though  the  sum 


would  by  no  means  be  as  monu¬ 
mental  as  it  seems  when  com¬ 
pared  with  the  task  expected  of 
it. 

Here  is  respectfully  suggested 
the  bones  of  a  plan  to  increase  the 
consumption  of  canned  goods: 
First,  improve  and  make  uni¬ 
form  the  quality  of  the  goods;  sec¬ 
ond,  advertise  their  advantages 
pointedly  to  consumers,  simul¬ 
taneously  emphasizing  to  jobbers 
and  retailers,  particularly  retail¬ 
ers,  the  fact  that  this  work  is 
being  done,  and  that— from 
selfish  motives — they  should 
bring  canned  goods  to  the  front 
in  order  to  get  the  benefit  of  it  for 
themselves. 

It  would  take  quite  a  good  deal 
longer  to  work  this  plan  than  it 
does  to  state  it,  but  the  writer  be¬ 
lieves  it  would  increase  canned 
goods  consumption  if  anything 
would. 


Shrewd  or  Unfair. 


A  somewhat  amusing  incident 
has  been  added  to  the  literature 
of  the  retailer’s 
profit.  There  is 
a  certain  West¬ 
ern  company  that 
has  been  for  years  a  vigorous  ad¬ 
vocate  of  the  retailers  charging  a 
good  profit  for  his  goods.  In 
every  possible  .way  this  company; 
through  advertisements  and  by 
word  of  mouth,  has  preached  the 
doctrine  that  the  retail  laborer 
was  worthy  of  his  hire,  and  that 
every  manufacturer  who  ham¬ 
pered  his  right  to  get  it,  either  by 
printed  price  on  his  package  or  in 
any  other  way,  was  an  enemy  to 
the  trade. 

Good  gospel  and  well  preached,  j 
The  Philadelphia  manager  for 
this  concern  lives  in  Germantown,  j 
Philadelphia,  and  buys  his  house-  I 
hold  supplies  from  a  grocer  there.  ■ 
The  manager's  loyalty  to  his  em-  j 
ployer  burns  through  all  hours  of  ' 
the  day  and  night,  and  inspired 
by  this  he  has  frequently  dropped 
into  the  store  of  the  grocer  in 
question  and  preached  to  him  the 
fact  that  he  should  not  only  get 
a  living  profit  on  everything  in 
general,  but  on  the  product  of  this 
manufacturer  in  particular.  The 
grocer  listened  with  courteous  at¬ 
tention  and  agreed  with  every- 
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hing  sulci*  From  tlmt  time  on  lie 
■barged  tbe  manager  12  cents  for 
he  product  of  the  manager’s  em¬ 
ployer,  meanwhile  selling  it  to 
werybody  else  for  10.  On  the 
>ther  corner  is  another  store  sell- 
ng  the  product  to  everybody  for 
o  cents,  but  the  unfortunate 
nanager  cannot  go  there  and  buy 
iecau.se  if  he  does  he  gives  the 
ie  to  his  own  preaching.  Neither 
an  he  complain  of  the  12-cent 
irice  to  himself,  for  he  admits 
hat  12  cents  is  not  excessive,  and 
contends  that  it  really  ought  to 
>e  the  price  to  everybody.  At 
first  glance  one  smiles  at  the 
shrewd  wit  of  the  grocer  in  put¬ 
ting  a  customer  in  such  a  posi¬ 
tion,  but  when  one  thinks  a  little 
more  deeply  on  the  subject,  the 
diing  seems  hardly  fair;  in  fact, 
lardly  square. 


Florida  oranges  are  coming 
right  along,  but  the  percentage  of 
fancy  fruit  is  small  and  the  price 
very  high.  Fancy  126  pineapple 
oranges  have  brought  $5.50  to  $6 
during  the  past  week  and  are  in 
demand.  Ordinary  grades  and 
sizes,  however,  begin  as  low  as 
$1-50- 


Why  Soap  Has  Advanced 

Comparative  Statement  Shows  that  Practically  All  Raw  Soap 
Materials  have  Nearly  Doubled  in  Value  in  Five  Years  and 
in  Some  Cases  have  Trebled  in  Value.  Further  Soap 
Advances  Predicted. 


Concerning  the  advances  in 
many  brands  of  soap,  which  was 
reported  in  the  last  issue,  the 
soap  manufacturers  claim  that 
they  have  been  placed  in  a  very 
unfortunate  position  by  the  heavy 
advances  in  all  soap  products  in 
the  last  six  years,  and  that  the 
advances  already  made  do  not  be¬ 
gin  to  cover  the  actual  increase  in 
raw  materials. 

One  of  the  largest  soap  manufac¬ 
turers  in  business  has  prepared 
for  the  “Grocery  World  and  Gen-, 
eral  Merchant”  a  comparative 
statement  of  the  cost  of  lard, 
stearine,  prime  tallow,  choice 
white,  grease,  yellow  grease  and 
cotton  oil  to-day  as  compared 
with  the  cost  within  the  last  few 
years.  All  of  these  products 
are  used  by  soap  manufacturers. 
The  figures  are  here  pre¬ 
sented  : — 


Comparative  Statement  of  Prices  Rul¬ 
ing  on  Packing  House  Products  Dur¬ 
ing  the  Month  of  January,  1905-1910 

1910  1909  1908  1907  1906  1905 

Lari .  12  y n,"o  7'iViy  9 1V0  7i fits  per  lb. 

Stearine .  17  12/4  lYt  lll/i  7l/t 

Prime  Tallow.  7%  6  5 lA  4 Vk  u 

Choice  White . 

Grease .  %lA~9  6  sl/s  sVs  5 Y\  4*£ 

Yellow  Grease  6^  4%  4/i  4%  4 H 

Cotton  Oil .  53  4°  38  i°  31 


5A  “ 

20  per  gal. 


These  figures  show  a  remark¬ 
able  condition.  They  show  that 
lard  which  was  6.75  in  1905  is  now 
12  cents;  that  stearine  which  was 
6l/2  cents  in  1905  is  to-day  worth 
17  cents;  that  prime  tallow  has  ad¬ 
vanced  from  cents  in  1905  to 
714  in  1910;  grease,  from  4*4  in 
1905  to  8y2-g  in  1910;  yellow 
grease,  from  3ji4  cents  in  1905  to 
6}i  cents  in  1910,  and  cotton 
oil,  from  20  cents  per  gallon  in 
1905  to  53  cents  in  1910!  These 
are  among  the  largest  advances 
noted  in  groceries  and  allied 
products. 

The  soap  manufacturers  state 
that  further  advances  must  posi¬ 


tively  be  made  in  soap  in  the  near 
future.  About  the  only  brands 
which  have  not  advanced  are  the 
leading  advertised  brands,  which 
are  priced  high  enough  to  allow 
for  fluctuations. 


No  More  Jobbing  Sugar  Discount*. 

The  Sugar  Trust  and  allied  re¬ 
fineries  announced  during  the 
week  that  after  March  1st  they 
will  invoice  their  sugars  at  the 
net  selling  price  and  do  away  with 
the  plan  of  discounts.  The  Ar- 
buckles  decided  upon  a  similar 
course  a  few  days  ago  and  Phila¬ 
delphia  and  Boston  refineries  will, 
it  is  understood,  likewise  dispense 
with  the  discounts  on  March  1st. 
The  Federal  and  Warner  refiner¬ 
ies  at  New  York  have  been  selling 
on  the  net  basis  for  some  time  and 
their  quotations  have  been  ap¬ 
parently  lower  than  their  rivals, 
which  has  probably  been  the  real 
reason  for  the  change  just  an¬ 
nounced  by  the  other  refiners. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi¬ 
dential,  effective,  gratuitous. 


Fersistmcy  Pleases  Frogressin  Feople 

Our  Branch  of  your  business  goes  a  long  ways  in  making  up  your  profits  ; 
be  sure  now ,  not  then,  that  you  are  handling  Coffees,  Teas  and  Spices  most  cer¬ 
tain  to  produce  the  desired  results:  Ours  will :  they  are  bought  right  and  sold 
right,  an  immense  output  makes  that  point  a  certainty.  Our  Great  Roasting 
Plant  guarantees  sameness  and  fresh,  properly  roasted  goods  for  every  section. 

Importing  our  Teas,  we  buy  what  we  want  and  you  ought  to  have— you  will  after 
coming  here  just  once.  SPICES  STRICTLY  PURE— our  guarantee,  good 
as  a  bond.  Fifty  years  doing  right,  entitles  us  to  your  confidence. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  C0.,1 90  Franklin  St.,  NewYork 

IMPORTERS  AND 


Booklet- “Pifty  Years’  Progress ’’—tells  you  about  us 
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European  Eggs  Brought  in  for  First 

Debt-collecting  Plan  Comes  to  Grief. 
New  York  Trade  News  and  Market 


Special  Correspondence  of  ‘‘Grocery  World  and 
General  Merchant.” 


New  York,  Feb.  18,  1910. 

Much  discussion  has  been  caused 
in  the  trade  by  the  importation  this 
week  of  European  egg's.  This  is 
the  first  time  in  five  years  any  Eu¬ 
ropean  eggs  have  been  brought 
here.  The  imported  eggs  are  all 
being  handled  by  one  wholesale 
house,  your  correspondent  found, 
and  according  to  the  members  of 
the  firm  the  eggs  are  finding  a 
ready  market  here. 

When  seen  by  your  correspond¬ 
ent,  the  manager  of  the  egg  de¬ 
partment  of  this  house,  who  does 
not  wish  to  have  his  name  used, 
said  that  the  markets  abroad  are 
flooded  with  eggs,  which  makes 
the  price  so  low  that  they  can  be 
shipped  here  and  disposed  of  at  a 
profit  despite  the  high  tariff  and 
cost  of  shipping. 

The  eggs  are  preserved  by  a 
process  not  in  vogue  here,  but 
which  has  been  used  in  Europe  for 
five  years  or  so,  it  is  said.  The 
process  is  said  to  be  a  secret.  Some 
of  the  dealers  say,  however,  that 
the  eggs  are  placed  in  retorts  in 
which  slight  heat  is  applied  and 
the  air  withdrawn  so  that  any  air 
spaces  in  the  eggs  become  vacuums, 
as  the  shells  are  porous.  Then  the 
shells  are  coated  with  a  compound 
of  paraffin. 

The  claim  is  made  by  the  Euro¬ 
pean  dealers  that  these  eggs  can 
be  stored  indefinitely,  but  the  New 
York  wholesaler  who  is  handling 
the  eggs  says  that  this  claim  is  not 
true,  and -that  he  has  found  many 
bad  eggs  among  the  900  cases 
which  he  has  received. 

The  eggs  are  packed  in  cases 
containing  from  60  to  120  dozens, 
instead  of  the  30-dozen  cases  in  use 
here.  The  eggs  after  arriving  here 
are  taken  from  the  European  cases 
and  packed  in  the  smaller  cases  to 
meet  the  requirements  of  the  trade 
in  this  country. 

The  eggs  are  being  shipped  here  ; 
from  Hull,  England,  but  come  j 
originally  from  Austria,  France  and 
Germany.  They  are  of  a  good 
quality  and  compare  favorably  with 
the  best  grades  of  domestic  stored 
eggs.  In  appearance  they  are 
rather  watery,  but  the  taste  is  sweet  1 


Time  in  Five  Years.  New 
Various  Items  of 
Summary. 

and  the  dealers  say  they  can  be 
used  for  any  purpose  for  which 
fresh  eggs  are  used. 

The  shipments  began  to  arrive 
last  week.  So  far  three  shipments, 
consisting  of  900  cases  in  all,  have 
arrived.  More  are  expected  this 
week,  and  a  representative  of  the 
firm  handling  the  eggs  told  your 
correspondent  that  the  importations 
would  probably  continue  for  a 
month.  By  that  time,  he  said,  if  the 
weather  continues  favorable,  the 
price  of  fresh  eggs  will  be  as  low 
as  that  which  the  storage  eggs  are 
now  bringing,  so  that  it  would  not 
be  profitable  to  import  them.  The 
imported  eggs  have  sold  for  23  to 
24  cents  a  dozen,  which  is  a  cent 
to  a  cent  and  a  half  more  than  the 
price  of  domestic  stored  eggs. 

Your  correspondent  also  founc 
that  a  shipment  of  fresh  European 
eggs  is  expected  this  week.  Deal¬ 
ers  say,  however,  that  these  eggs 
will  probably  be  of  a  poor  quality, 
as  the  price  of  the  better  grades  of 
fresh  eggs  in  Europe  is  too  high 
to  make  it  profitable  to  ship  them  to 
this  country. 

It  costs  5  cents  a  dozen  for  duty, 
besides  about  4  cents  a  dozen  for 
freight  to  import  eggs  from 
Europe. 

This  week  the  importers  of  the 
European  eggs  were  surprised 
when  the  Federal  Food  Bureau 
began  to  hold  up  all  shipments  until 
an  analysis  of  the  contents  of  some 
of  the  eggs  can  be  made.  Three 
shipments  came  during  the  week 
and  all  have  been  detained. 

It  is  said  that  complaint  was 
made  by  holders  of  domestic  eggs, 
who  argued  that  some  of  the  par¬ 
affin  compound  may  be  absorbed 
through  the  shell  of  the  eggs  and 
may  be  harmful  to  the  consumer. 

It  is  further  suggested  that  if  any 
chemical  is  absorbed  it  is  in  the 
nature  of  an  adulterant. 

Two  of  the  largest  of  the  whole¬ 
sale  deaders  in  eggs,  who  are  not 
handling  the  foreign  product,  told 
your  correspondent  to-day  that 
they  had  tested  to  their  own  satis¬ 
faction  the  imported  article.  Both 
said  that  the  foreign  eggs  may  be 
boiled  or  poached  or  cooked  in  any 
other  way  and  have  an  excellent 
flavor,  while  the  ordinary  domestic 


storage  egg  is  not  likely  to  do  as 
well,  especially  when  poached. 

It  was  further  said  in  behalf  of 
the  paraffin  compound  that  it  is  an 
entirely  harmless  preparation. 

The  English  brokers  sending  the 
eggs  here  are  Thomas  Robinson 
Sons  &  Co.,  of  Hull. 

•  *  *  * 

A  grocer  at  223  W.  Sixty-third 
street  tried  a  new  way  of  collect¬ 
ing  bills  recently  and  was  surprisec 
by  the  result.  He  posted  in  a  win¬ 
dow  of  the  store  a  placard  on  which 
was  printed,  “Mrs.  Winnifred 
O’Connor,  come  in  and  pay  your 
bill  of  41  cents.”  Mrs.  O’Connor 
went  in  and  took  another  woman 
with  her.  The  two  women  threw 
things  around  the  store,  and  finally 
threw  the  grocer  on  the  floor.  He 
had  the  women  arrested,  but  the 
Magistrate  told  him  that  he  had 
got  what  he  deserved.  The  sign 
was  highly  libelous  and  improper, 
the  Court  said,  in  dismissing  the 
women. 

*  *  * 

The  New  York  Retail  Grocers’ 
Union  has  decided  to  try  a  new 
scheme  for  getting  members  to  at¬ 
tend  the  meetings.  At  the  next 
meeting,  each  grocer  present  will 
draw  for  a  case  of  Babbitt’s 
“1776.” 

*  *  * 

At  a  recent  meeting  of  the 
Brooklyn  Retail  Grocers’  Associa¬ 
tion,  the  numerous  arrests  for  vio¬ 
lating  the  weight  and  measure  reg¬ 
ulations  were  discussed.  Secretary 
Flanson,  who  is  an  inspector  in  the 
Bureau  of  Weights  and  Measures, 
advised  the  members  to  have  every 
new  scale  and  measure  examined 
by  an  official  before  using  it,  as 
otherwise  they  might  innocently 
violate  the  law.  Secretary  Hanson 
also  requested  members  who  have 
stores  near  the  large  chain  groc¬ 
eries  to  inform  the  department 
when  these  chain  stores  advertise 
barrels  of  potatoes  below  the  mar¬ 
ket  price.  Several  members  have 
complained  that  these  chain  stores 
frequently  advertise  potatoes  under 
market  prices  and  suspicions  are 
entertained  as  to  the  actual  weight 
of  the  potatoes  in  the  barrel. 

*  *  * 

The  combination  market  and 
grocery  store  of  Dugan  Bros.,  287 
Broadway,  Brooklyn,  was  destroyed 
py  fire  this  week.  The  damage  is 
estimated  at  $20,000.  The  explo¬ 
sion  of  a  large  ammonia  tank  in 
the  cold  storage  plant  added  to  the 
difficulties  of  the  firemen  and  the 
building  was  completely  gutted. 


A  number  of  the  retail  grocers 
of  Elmira  have  joined  together  and 
incorporated  a  wholesale  company 
under  the  name  of  the  Elmira 
Wholesale  Grocery  Co.  The  new 
company  will  purchase  groceries 
at  wholesale  rates  for  use  in  the 
individual  stores  of  the  members, 
the  plan  being  similar  to  that  of 
the  buying  exchanges. 

*  *  * 

It  is  rumored  in  the  trade  that 
canners  who  do  not  use  benzoate 
of  soda  in  preserving  their  products 
have  held  a  meeting  this  week  in 
this  city,  with  a  view  of  taking 
some  action  on  the  letter  sent  by 
the  Secretary  of  Agriculture, 
James  Wilson,  to  the  National  Can¬ 
ners’  Association  during  its  conven¬ 
tion  last  week  at  Atlantic  City. 
These  canners,  who  are  ardent  sup¬ 
porters  of  Dr.  Harvey  W.  Wiley  in 
his  campaign  against  benzoate  of 
soda,  object  to  the  stand  that  Sec¬ 
retary  Wilson  took  in  advocating 
its  use  in  preference  to  the  essential 
oils  of  spices  and  acids  used,  he 
said,  by  other  companies  which 
have  discarded  the  benzoate  pre¬ 
servatives.  Just  what  form  the 
protest  is  to  take  cannot  be  learned. 
*  *  * 

The  American  Sugar  Refining 
Co.  has  notified  the  trade  that  be¬ 
ginning  in  March  it  will  discontinue 
its  present  plan  of  giving  two  dis¬ 
counts  and  will  invoice  shipments 
at  the  net  selling  price.  It  will  al¬ 
low  a  cash  discount  of  1  per  cent, 
on  seven  days.  The  present  plan, 
known  in  the  trade  as  the  “factor 
plan,”  of  giving  5  per  cent,  dis¬ 
count  from  the  quoted  list  price 
and  5  cents  per  hundred  pounds,  has 
peen  found  burdensome  to  the  re¬ 
finers.  Several  other  refiners  have 
already  dropped  the  system,  which 
was  adopted  several  years  ago  with 
a  view,  as  one  refiner  said  yester¬ 
day,  of  “aiding  wholesalers  to  make 
a  profit.” 

The  Federal  and  Warner  refiner¬ 
ies  have  been  doing  business  for 
some  time  under  the  net  price  sys¬ 
tem  and  their  quotations  have  ap¬ 
peared  to  be  lower  than  those  of 
their  competitors,  who  were  work¬ 
ing  under  the  discount  plan.  This 
is  probably  the  real  reason  for  the 
change. 

*  *  * 

Armed  with  an  order  obtained  by 
District  Attorney  Wise  from  the 
Jnited  States  District  Court,  Mar¬ 
shal  Henkel  seized  Tuesday  1,200 
pounds  of  dried  eggs  at  the  sales¬ 
rooms  of  Reiss  &  Bernhard,  on 
Greenwich  street.  The  eggs,  it  is 
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;aid,  were  shipped  here  from  Chi- 
;ago  in  September.  Condemnation 
proceedings  were  set  for  March 
1 8th,  and  will  be  conducted  in  ac¬ 
cordance  with  the  provisions  of  the 
Pure  Food  Law. 

*  *  * 

The  Mercantile  and  Produce  Ex¬ 
changes  here  have  both  passed  res¬ 
olutions  to  be  presented  to  the 
Board  of  Aldermen  expressing  dis¬ 
approval  of  the  proposed  cold  stor¬ 
age  legislation.  In  its  petition  the 
Mercantile  Exchange,  whose  mem¬ 
bers  are  large  handlers  of  the  cold 
storage  products,  says  that  the  reg¬ 
ulations  which  have  been  proposed 
are  impracticable  and,  if  passed, 
they  will  be  a  hardship  to  producer, 
dealer  and  consumer.  The  system 
of  cold  storage,  the  petition  says, 
is  not  a  speculative  operation,  but 
it  provides  a  resonable  price  the 
year  round. 

*  &  * 

Manufacturers  of  package  goods 
and  their  representatives  here  have 
been  talking  among  themselves  this 
week  about  the  recent  remarks  of 
President  Sullivan,  of  the  National 
Association  of  Retail  Grocers.  Hi: 
attitude  against  fixed  prices  and  re 
marks  attributed  to  him  as  to  pack¬ 
age  goods  have  caused  some  resent¬ 
ment  among  a  number  of  the  man¬ 
ufacturers,  but  none  of  them  seems 
ready  to  talk  on  the  subject  for 
publication. 

Your  correspondent  was  told  that 
no  action  has  been  taken  by  the 
manufacturers  and  that  none  is 
contemplated,  at  least  at  this  time. 
It  had  been  reported  that  they 
might  take  some  action  with  refer¬ 
ence  to  the  new  advertising  ar 
rangement  recently  effected,  but 
there  does  not  seem  to  be  any  basis 
in  reality  for  the  report.  Some  o : 
the  manufacturers  are  undoubtedly 
angered  and  are  probably  commu 
nicating  with  the  National  officers 
with  reference  to  the  subject  anc 
that  is  probably  all  that  there  now 
is  to  the  matter. 

*  *  * 


New  incorporations  filing  certi¬ 
ficates  in  the  last  week  included  the 
following: — 

Dominici  Bros.,  New  York,  im¬ 
porters  of  fruit  and  other  fooc 
products;  capital  stock,  $50,000. 
Incorporators,  G.  Dominici,  J.  T. 
Riddle,  B.  C.  Austin. 

Niles-Kinney  Co.,  Binghamton, 
N.  Y.,  farm  products  and  cold  stor¬ 
age;  capital  stock,  $50,000;  H.  A. 
Niles,  D.  D.  Kinney  and  B.  R. 
Kinney. 

L.  H.  Lang  Co.,  Borough  of  the 
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3ronx,  New  York,  groceries,  meat 
and  provisions;  capital  stock,  $25,- 
000 ;  L.  H.  Lang  and  E.  B.  Lang, 
New  York;  A.  K.  Wing,  Brooklyn. 

Summarized  Market  Con¬ 
ditions. 

The  sale  of  20,000  bags  of  San¬ 
tos  stirred  the  coffee  market  here, 
dealers  not  knowing  whether  this 
means  a  renewal  of  exports  from 
that  port  or  whether  it  was 
merely  an  incidental  sale.  The 
general  opinion  seems  to  be  that 
with  the  20  per  cent,  additional 
duty  on  these  coffees  no  contin¬ 
ued  exportations  need  be  expected 
until  July  1st,  when  this  duty  will 
le  removed.  Prices  are  firm,  but 
business  is  slow,  the  country 
Deing  still  well  stocked.  Mild 
coffees  are  in  fair  demand,  with 
orices  well  maintained.  The  po¬ 
sition  of  these  coffees  is  con¬ 
sidered  unusually  strong,  as  the 
crops  are  small. 

Supplies  of  teas  are  rather 
short,  but  the  demand  is  not 
leavy,  so  that  prices  have  not 
changed.  The  country  is  said  to 
iave  little  stock  on  hand,  but  it 
is  not  inclined  to  buy  in  large 
quantities.  A  fair  jobbing  busi¬ 
ness,  however,  is  being  done,  For- 
mosas  being  in  good  demand. 
Complaints  are  still  heard  of  the 
stringent  examination  of  imports 
and  the  delay  in  inspecting  them. 

Raw  sugar  is  firmer  this  week 
in  sympathy  with  reports  from 
London.  Two  cargoes  were  or¬ 
dered  into  store  by  owners  this 
week  in  preference  to  selling  at 
the  same  figure — 2.22-32  cents, 
for  which  Warner  obtained  simi¬ 
lar  lots  late  last  week. 

New  business  is  commencing  to 
come  in  the  refined  sugar  mar¬ 
ket.  Withdrawals  on  old  orders 
are  becoming  lighter.  Prices  are 
firm. 

There  is  a  good  jobbing  de¬ 
mand  for  grocery  grades  of  mo¬ 
lasses  with  prices  well  main¬ 
tained,  the  supply  being  rather 
short.  Dealers  are  waiting  for 
news  of  the  Porto  Rican  crop, 
which  is  due  here  the  latter  part 
of  March,  but  no  news  has  been 
received  here  yet  concerning  it. 
Blackstrap  is  in  good  demand  for 
feeding  purposes. 

There  is  more  business  in  the 
flour  market  this  week,  the  raise 
in  the  price  of  wheat  having 
caused  buyers  to  look  over  their 
stock  carefully  and  to  prepare  for 
a  possible  raise.  Some  of  the 
buyers,  however,  are  inclined  to 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

.Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don’t  sell 
ten  times  as  much  is  because  you  don’t 

talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying. 
The  kind  that  children  love— and  it's 
good  for  them. 
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Straight  Talk  With  Clerks 


BV  A  MAN  "WHO  HAS  KEEN  OINK 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Make  A  Lot  Of  Lent. — You’ll  hear 
lots  of  men  say  that  “Lent  trade 


discredit  the  reports  of  poor 
wheat  crops,  as  they  say  that  such 
stories  come  up  every  year  about 
this  time.  A  few  of  the  mills  have 
raised  their  list  prices  a  little,  but 
it  is  said  most  of  them  are  willing 
to  do  business  at  the  old  price  if 
buyers  can  be  found. 

Opening  prices  of  the  1910  pack 
of  California  asparagus  were  an¬ 
nounced  Tuesday  by  most  of  the 
prominent  packers.  The  prices 
were  found  to  be  about  15  cents 
lower  than  the  initial  figures  last 
year,  but  from  2  to  3  cents  above 
the  price  at  which  actual  business 
for  forward  delivery  was  done. 
Buyers  are  inclined  to  take  hole 
of  the  new  pack,  as  spot  stocks 
are  unusually  short.  Severa 
packers  also  announced  the  prices 
on  the  1910  pack  of  Maine  corn 
this  week.  The  prices  were  about 
what  dealers  expected,  varying 
from  8 7L2  to  9 2]/2  cents.  Most  of 
the  brokers  have  been  busy  in 
figuring  out  the  new  prices,  so 
that  business  has  been  rather 
slow.  Tomatoes  are  in  good  de¬ 
mand,  but  packers  are  too  high  in 
their  prices  to  suit  possible  buy¬ 
ers.  Peas  are  in  demand  and  con¬ 
siderable  business  was  done  this 
week  in  them.  Spot  Wisconsin 
peas  are  especially  attractive  to 
buyers. 

There  is  little  demand  for  State 
gallon  apples,  but  holders  are 
firmer  this  week  and  refuse 
concessions.  The  appearance  of 
considerable  off  stock  in  the  mar¬ 
ket,  however,  has  a  disturbing 
effect,  so  that  few  sales  are  being 
recorded.  Other  canned  fruits  are 
firqi  but  quiet. 

Butter  has  been  firm  all  week 
and  took  an  upward  turn  in  the 
middle  of  the  week,  advancing 
about  1  cent.  The  specials  were 
quoted  yesterday  at  30  cents  and 
extras  at  29  cents.  Receipts  of 
fancy  grades  are  all  readily  ab¬ 
sorbed  by  the  market.  Process 
butter  is  irregular. 

Eggs  have  been  somewhat 
firmer  for  several  days.  The 
extras  advanced  to  29  cents 
Thursday.  Fresh  gathered  eggs 
from  New  York  and  Pennsyl¬ 
vania  bring  as  high  as  35  to  38 
cents  for  fine  grades.  Storage 
eggs  have  been  selling  from  19  to 
23^  cents,  most  of  the  sales 
being  at  21  cents.  The  European 
eggs  arriving  of  late  in  paraffin  or 
wax  coating  have  been  sold  at  23 
to  24  cents  by  the  wholesale  house 
which  receives  them. 

Fred.  A.  McGill. 


isn’t  what  it  used  to  be.”  The 
fault  is  ours.  The  religious  rites 
haven’t  changed.  The  people’s 
sincerity  of  observance  hasn’t 
changed.  But  the  trouble  is  we 
haven’t  changed.  If  you’re  giving 
people  the  same  old  kind  of  cod¬ 
fish  and  the  same  old  kind  of 
mackerel  dug  out  of  the  same  old 
dirty-looking  barrel,  of  course 
“Lent  isn’t  the  same  as  it  used  to 
be.”  That’s  easy  guessing. 

But  if  you  take  eight  or  ten 
feet  of  front  store  space  and  show 
up  your  kits  of  mackerel  at  $1, 
and  some  on  platters  by  the 
pound,  along  with  package  cod¬ 
fish,  smoked  herring  in  10-cent 
bunches,  and  in  between  canned 
salmon,  sardines,  lobster,  etc., 
with  a  ticket  on  each  one  and  a 
big  sign  hanging  over  the  show 
“Special  Prices  for  the  Lenten 
Season,”  you’ll  find  the  Lent 
trade  as  good  as  ever.  People  to¬ 
day  want  to  be  shown.  You’ve 
got  to  get  the  stuff  under  their 
eyes  and  make  it  look  like  eating. 
If  you  have  the  good  sense  and 
energy  to  do  this  you’re  going 
ahead. 

*  *  * 

Do  You  Miss  Anybody? — Custom¬ 
ers  will  drop  away.  They  do,  1 
enow,  in  the  best  regulated 
stores.  It’s  your  duty  to  report 
•every  missing  customer.  Some¬ 
times  the  firm  will  write  her  a 
etter.  Often  the  fellow  that  re¬ 
ports  will  be  asked  to  go  and  see 
ler.  It’s  a  feather  in  your  cap  to 
reclaim  a  customer.  And  you 
shouldn’t  be  backward  in  letting 
ler  know  it.  Get  her  back  if  she’s 
worth  getting  back  !  That’s  your 
mission.  That’s  good,  effective 
work.  Some  women  like  to  be 
noticed.  They  like  to  know  that 
their  patronage  is  important  to 
the  general  success  of  the  busi¬ 
ness.  It’s  a  good  impression  to 
give.  A  woman  of  this  stamp  is 
a  good  advertiser.  Being  self- 
centered,  she’ll  talk  of  your  per¬ 
sonal  attention.  She’ll  speak  of 


the  interest  the  firm  has  in  good 
customers.  So  I  say  keep  after 
good  customers  that  are  missing, 
there  should  be  no  excuse  to 
lose  a  regular  customer.  The 
danger  is  in  delaying  and  allow¬ 
ing  her  to  get  in  friendly  relations 
with  the  other  concern. 

*  *  * 

When  A  Price  Drops,  especially 
on  a  thing  like  eggs  or  a  thing 
like  butter,  tell  it.  To  be  sure,  the 
boss  may  for  a  few  days  be  a 
loser,  but  it  shows  you’re  there 
with  the  market  price  at  the  mar¬ 
ket  time,  and  that’s  a  wonderfully 
good  name  to  get. 

*  *  * 

Keep  Above  The  “Knocker.” — The 

knocker  is  a  coward.  Sometimes 
he  has  ability;  sometimes  you’ll 
find  him  a  worker,  but  one  thing 
you’ll  always  find  him  to  be — a 
coward.  At  one  of  our  clerk 
meetings  I  said,  “Gentlemen, 
there’s  to  be  no  knocking  in  this 
concern  except  right  at  these 
meetings  face  to  face  with  the 
subject  of  your  grievance.”  Boys, 
act  above  the  knocker.  Face 
your  man  in  a  manly  way  and 
spit  it  out.  It  will  give  you  self- 
respect  and  it  will  instill  respect 
from  others.  God  help  the  miser¬ 
able  knocker — the  man  that 
smiles  with  his  lips  while  they’re 
smeared  with  poison.  Making 
trouble  is  tonic  for  him.  Learn 
to  detest  the  fearful  habit.  Act 
the  man  to  your  fellow-worker. 

*  *  * 

“I  Can  And  I  Will.” — These  are 
the  best  five  words  you  can  en¬ 
grave  on  your  mind  for  getting 
along.  There’s  no  stopping  the 
fellow  that  acts  on  them  persist¬ 
ently.  All  the  powers  on  earth 
can't  keep  down  the  clerk  with 
the  I-can-and-I-will  habit.  As  I 
said  not  long  ago,  there  are  going 
to  be,  in  the  near  future,  in  this 
country  hundreds  of  big  paying 
positions  for  first-class  grocery 
men  of  executive  ability.  Study 
your  business  and  get  yourself  in 
shape  for  the  opportunity.  It’s 
coming.  Be  fully  determined 


about  it  and  when  trifles  come 
your  way  kick  them  over,  ever 
holding  the  I-can-and-I-w'iill 
spirit. 

*  *  * 

What  Are  You  Doing  With  Dried 
Fruits? — The  boss  will  probably 
buy  a  lot  of  choice  peaches  one  of 
these  days;  they’re  very  cheap,  j 
Fill  the  window  and  put  a  big  10-  j 
cent  sign  on  them,  and  watch  the  1 
people  carry  them  off.  Display 
your  prunes.  It’s  the  very  height 
of  the  season.  Same  with  apples, 
cherries,  etc.  February  is  the 
very  best  dried  fruit  month. 
Making  a  success  of  the  grocery 
business,  mind  you,  is  very  ; 
largely  the  result  of  studying 
conditions.  Again  I  want  to  im¬ 
press  you — don’t  let  the  boss  do 
all  the  thinking.  The  more  you 
do  to-day  the  more  you’ll  get  to 
do  to-morrow,  and  the  first  thing 
you  know  that  little  counter 
space  will  be  too  small  for  you. 


Rhubarb  is  ,still  coming  from 
Michigan  and  is  averaging  65  ’ 
cents.  Some  of  the  receipts  are  j 
frozen,  but  when  not  frozen  are  | 
very  good.  The  demand  has 
hardly  opened  as  yet. 


1910  California  Asparagus  is 
Slightly  Above  Last  Year. 


Largest  Packer  Names  Prices  for 
Coming  Season. 

The  California  Fruit  .Canners’ 
Association,  the. largest  packer  of 
California  asparagus,  named 
trices  on  1910  asparagus  during 
the  week,  and  the  figures,  as  com¬ 
pared  with  last  year,  are  pre-$ 
sented  below : — 

Price  per  dozen, 

F.  O.  B.  California. 

/ — 1910 — >  , — 1909 — »  j 
Green.  White.  Green. White. 

“  Del  Monte”  Brand,  Mam¬ 
moth,  No.  2%  squaie  cans  2.25  265  2.30  2.65 
“Del  Monte”  Brand,  Tips, 

No.  x  square  cans  (small 

spears) .  .  1.85  2  30  1.75  2.20  y 

“Del  Monte  "Brand,  Tips, 

No.  1  square  cans  (medium 

spears) .  2.00  2.45  .  ' 

“Oak”  Brand,  Large  stalks, 

No.  2*4  square  cans .  2.45  2.10  2  35  > 

“  Swan  ”  Brand,  Medium 
stalks.  No.  2*4  square  cans  2.05  2.35  2.00  2.10  ^ 
“Manzanita”  Brand,  Small 
stalks,  No.  2^4  square  cans  200  2.25  1.85  2.00 

‘San  Leandro”  Brand,  Un¬ 
graded,  No.  1  tall  salmon 

cans .  1. 00  1.25  .90  1.05 

Peeled  Asparagus,  Mam¬ 
moth,  No.  2%  square  cans  3.00  3.40  3.05  3.40 
Peeled  Asparagus,  Large, 

No.  square  cans .  2.75  3  ■ 10  quoted  3  • 10 

The  prices  average  slightly 
above  last  year. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 


Employment  Bureau.  Quick,  confi* 
I  dential,  effective,  gratuitous. 
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THROW  OFFtheCreditMaskand 

buy  for  CASH 


WE  are  after  your  Business, 
not  with  Dark  Lantern,  Jimmy 
and  Revolver  in  hand,  but  by 
sound  and  sane  argument  and 
actual  experience  ;  we  wish  to 
convince  you,  if  possible,  that 
we  can  save  you  money  on  your 
purchases  of  Groceries  through 
our  Cash  -  No  -  Traveling  -  Sales¬ 
man-System. 


Send  Us  a  Trial  Order  This  Week 


Mackerel,  Fancy,  new,  fat  Irish,  300  to  320  fleh  per  bbl  $14.26 

.  /  «  T  _  1  r»/A  IVn  m  /%+  Trrm  n-Vif  IIPT  %  hhl  .  f  .  U  3 

3.91 


X  barrels,  lOO  lbs.  net  weight  .  .  . . P«r  X  bbl., 

60-lb.  blue-painted  tubs  (X  barrel) . per  tub, 

Larger  fish  than  No.  3  Norways,  and  several  dollars  per 
barrel  lower  in  price.  They  are  a  bargain  in  fine  quality 
Irish  Mackerel.  ,  .  _  .  , 

Peas,  Kent  County  Early  June,  not  scaked,  2  dcz.,  per  doz., 

6  or  10-case  lots . Per  doz., 

Chow  Chow,  6-gallon  kegs  ...  . per  keg, 

Mixed  Mustard,  6-gallon  kegs . per  keg, 

Sardines,  Eureka  Brand,  #8,  in  mustard,  100  cans 

with  key . Per  caee> 

Columbian  Brand,  Xs. in  mustard,  100  cans  .  .  per  case, 

10-case  lots  or  over,  either  kind  or  assorted, 

6  cents  per  case  less. 

Great  bargain  in  mustard  sardines. 

Tomatoes,  Hignutt  Brand,  Fanoy,  cold  packed, 

No.  3  cans,  2  doz . per  doz., 

6  or  10-case  lots . per  doz., 

Finest  quality,  red  ripe  fruit,  full  cans,  elegant  gocds  to 
retail  three  cans  for  25  cents. 

Catsup,  Golden  Gate  City  Brand,  large  6 -cent 

bottle,  crown  cap,  4  doz . Per  dot., 

5  or  10-case  lots . Per  doz. , 

The  best  quality  and  the  biggest  5-cent  bottle  of  catsup 

that  we  have  ever  seen  or  ever  offered. 

Mixed  Vegetables,  Lauraville  Brand,  No.  2  cans, 

2  doz . per  doz., 

6  or  10- case  lots . ..per  doz., 

Winslow  Corn,  Extra  Fancy  Maine,  yellow  label, 

2  doz . per  doz., 

6  or  10-case  lots . Per  doz  , 

No  better  quality  Maine  Corn  on  the  market,  no  matter 
what  price. 

Salmon,  Tatoosh  Brand,  fancy,  red  No.  1  flat  cans, 

4  doz . per  doz., 

No.  1  tall  cans,  4  doz . Per  doz., 

In  6  or  10-case  lots,  either  tall  or  flat  cans,  or 
assorted,  2X  cents  per  dozen  less. 

Electro  Silicon . Per  doz  , 

3  doz.  lots . Per  doz., 

Butter  Color,  Wells  &  Richardson,  26  c.  size  .  .  .  .per  doz., 

3  doz.  lots . per  doz., 

Prunes,  Caeser  Brand  Fancy  Santa  Clara  40-6Cs 

26-lb.  boxes  .  .  . . per  lb., 

6  or  10  box  lots . Per  • 

Palmetto  Brand,  Fancy  Santa  Clara  60-70s  26-lb. 

boxes . per  lb., 

6  or  IO  box  lots . per  lb., 

Pineapple,  Golden  Cube  Brand,  Imported  Singapore 

No.  IX  flat  cans,  4  doz . per  doz  , 

No.  Xs  flat  cans,  4  doz . per  doz., 

6  or  10  case  lots,  either  size  or  assorted,  2X°.  per  doz  lees 
Herring,  medium,  scaled,  new,  6  boxes  in  bundle  .  per  box, 

26-box  lots  or  over  .  . per  box, 

We  do  not  sell  less  than  a  bundle  (5  boxes). 

Candy,  Matinee  Aesorted  Cream  Chocolates,  10 
flavors,  10  shapes,  containing  walnut  tops, 
pineapple  tops,  wrapped  silver,  30-lb.  pails  .  .  per  lb., 

Two  or  three  cents  per  pound  lower  than  other  people  will  ask  you  for  this  high- 
grade  of  Cream  Chocolates. 

These  Prices  for  This  Week  Only  -Feb.  21st  to  Feb.  26th,  inclusive. 
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WRITE  FOR  THE  "CASH  GROCER,"  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 
29, 31 , 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENN  A. 


BURK’S 


u 


Butternut  Bacon 

(Trade=Mark  Reg.  U.  S.  Pat.  Off.) 

Among-  the  many  brands  on  the  market,  this 
Bacon  is  a  distinct  favorite,  being  selected  from 
prime  corn-fed  pigs,  and  is  mild,  sweet  and  of  ex¬ 
quisite  flavor,  specially  cured  with  granulated  sugar. 

It  is  not  sold  sliced  or  in  jars,  but  is  put  up  in 
narrow  strips  cut  absolutely  square,  strung  with 
white  cord,  making  any  waste  impossible;  wrapped 
in  high  glazed  and  parchment  paper  and  embel¬ 
lished  on  two  sides  with  an  attractive  label  of 
alternate  blue  and  white  diagonal  bars  bearing  the 
words  Burk’s  Butternut  Boneless  Breakfast  Bacon. 
A  red  seal  is  also  attached  to  the  cord,  stating  the 
specific  merits  of  this  product. 

The  package  makes  an  attractive  window  dis¬ 
play  and  because  of  its  distinctive  label  is  readily 
recognized  at  a  distance. 

“Butternut”  Bacon  is  the  best  for  family  use. 

BurK’s  Lard 

(KETTLE  RENDERED) 

is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat,  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich 
oils  have  been  extracted  so  that  manufacturers 
can  make  a  larger  profit. 

Others  are  Steam  (or  Tank)  Rendered  and  as  a 
result  of  the  condensation  of  the  steam  used  in 
this  process,  contain  a  large  percentage  of  moisture, 
which  not  only  reduces  the  quality  of  the  Lard,  but 
causes  it  to  sputter  and  splash  when  it  is  used  for 
frying. 

Burk’s  Lard  contains  no  Stearine 

Notwithstanding  the  Government  permits  the 
use  of  5 °!o  of  Stearine  in  “Pure  Lard”  we  do  not 
avail  ourselves  of  this  privilege,  having  shipped 
Lard  for  years  without  the  use  of  any  stiffening, 
because  it  would  reduce  the  natural  richness  of 
our  product. 

LOUIS  BURK 

Girard  Avenue  and  Third  Street 
PHILADELPHIA 
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LEGAL  DEPARTMENT 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday's  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  "Grjcery  World  and  General  Merchant." 


XXXVIII.— The  Buyer’s  Remedy  in  Case  the  Seller  of 
Merchandise,  Under  Contract,  Defaults. 


There  still  remains  to  be  con¬ 
sidered  the  remedy  of  the  buyer 
who  has  contracted  with  a  seller 
of  merchandise  for  the  purchase 
of  same  where  the  seller  defaults 
in  delivery. 

A  seller’s  default  may  occur  in 
either  of  two  ways:  i,  he  may 
either  fail  to  deliver  at  all ;  or  2, 
he  may  deliver  goods  inferior  to 
or  different  from  those  ordered. 
In  either  event  the  buyer  has  a 
clearly  defined  remedy. 

The  course  which  that  remedy 
takes  depends  in  part  on  whether 
title  to  the  goods  has  passed  to 
the  buyer  or  not.  I  have  already 
discussed  the  importance  of  this 
phase  of  contract  law;  important 
because  upon  it  depends  very 
largely  the  rights  of  the  parties 
in  case  controversy  arises. 

It  should  be  stated  at  the  start 
that  the  buyer  of  merchandise 
under  contract  can  never  compel 
the  seller  to  deliver,  unless  the 
merchandise  is  of  special  and 
unique  character.  An  illustration 
will  make  clear  the  principle 
which  governs  here.  A  buys  of  B 
fifty  cases  of  a  brand  of  canned 
tomatoes  which  is  sold  by  practi¬ 
cally  every  wholesale  dealer  in 
such  products.  B  refuses  to  de¬ 
liver.  The  law  says  to  A,  “we 
will  not  compel  B  to  deliver  the 
goods ;  you  can  easily  get  them 
somewhere  else.  But  for  any 
damages  you  have  susained 
through  B’s  failure  to  deliver,, 
you  have  an  action  against  him.” 
In  other  words,  an  action  for 
damages  is  supposed  to  afford  an 
adequate  remedy,  and  the  law 
contents  itself  with  that. 

But  where  the  merchandise 
sold  is  special  and  unique,  and 
cannot  easily  be  obtained  in  the 
open  market,  the  law  will  compel 
the  seller  to  deliver.  This  is 
called  the  doctrine  of  specific  per¬ 
formance. 

\\  here  no  title  has  passed  to 


the  buyer,  and  the  seller  refuses 
to  deliver,  the  buyer  can  bring 
an  action  against  him  for  the 
difference  between  the  price  he 
was  to  have  paid  and  the  price  he 
will  have  to  pay  in  the  open  mar¬ 
ket  on  the  day  the  seller  refuses 
to  deliver. 

Sometimes  this  right  of  action 
amounts  to  something,  sometimes 
not,  for  if  the  buyer  can  buy  the 
goods  of  another  seller  for  the 
same  price  he  was  to  have  paid 
the  seller  who  defaulted,  obvious¬ 
ly  he  has  sustained  no  damages. 
But  even  in  this  case  he  has  an 
action  against  the  seller,  for  an 
action  lies  for  the  breach  of  any 
contract.  The  buyer  can  then 
recover  only  nominal  damages, 
however,  such  as  6  cents,  which 
scarcely  affords  sufficient  in¬ 
centive  to  sue. 

Where  the  goods  are  partly  de¬ 
livered  the  rule  is  the  same,  but 
will  of  course  be  applied  only  pro 
rata. 

Where  the  subject  of  the  sale 
was  merchandise  that  had  no 
fixed  market  value,  the  rule  for 
the  estimating  of  damages  is 
different.  Here  the  buyer  can 
either  compel  the  seller  to  deliver 
the  specific  thing,  or  if  for  any 
reason  he  cannot  do  that  he  can 
recover  what  he  can  prove  he 
fairly  lost  by  the  seller’s  default. 

As  a  rule,  the  profits  which  the 
buyer  would  or  might  have  made 
by  a  resale  of  the  goods  cannot 
be  included  as  an  item  of  dam¬ 
ages.  Especially  is  this  the  case 
where  the  goods  are  the  ordinary 
merchandise  of  the  open  market 
and  could  have  been  obtained  by 
the  buyer  from  another  seller. 
In  that  case  he  might  have  bought 
elsewhere  and  still  made  his 
profits.  There  are  some  excep¬ 
tions  to  this  rule,  however. 
Where  the  goods  are  of  a  special 
character,  or  the  seller  knew  that 
the  buyer  was  buying  for  the  pur¬ 


pose  of  some  special  resale,  the 
lost  profits  can  be  recovered  as 
special  damages. 

Occasionally  a  seller  refuses  or 
neglects  to  deliver,  even  after  the 
buyer  has  paid  for  the  goods.  In 
such  a  case  the  buyer  simply  sues 
to  get  his  money  back. 

Consider  now  the  second  way 
in -which  a’  seller  may  default, 
i.  e. — by  delivering  goods  in¬ 
ferior  to  or  different  from  those 
contracted  for.  Let  us  first  sup¬ 
pose  that  the  buyer  has  paid  for 
the  goods,  and  subsequently  with¬ 
out  negligence  on  his  part,  finds 
they  are  not  what  he  ordered. 
He  has  his  choice  of  two  courses : 

1.  — He  can  keep  the  goods,  and 
if  they  are  worth  less  than  the 
goods  he  was  to  have  gotten,  and 
less  than  the  price  he  paid,  he 
can  sue  for  the  difference;  or 

2.  — He  can  reject  them  entirely 
and  sue  to  recover  the  entire  sum 
paid. 

If  he  adopts  the  first  course  the 
measure  of  his  damages  is  the 
difference  between  the  market 
value  of  the  goods  which  shoulc 
have  been  delivered,  and  the  mar¬ 
ket  value  of  those  which  were 
delivered.  This  at  date  of  de¬ 
livery,  regardless  of  what  the 
market  does  before  that  date  or 
after  it. 

This  may  not  impress  the 
reader  with  being  a  very  im¬ 
portant  point,  yet  many  cases  de¬ 
pend  on  it  absolutely.  For  ex¬ 
ample,  in  a  case  which  came 
under  my  own  eye,  A  contracted 
with  B  to  deliver  certain  mer¬ 
chandise  on  the  first  of  the  fol¬ 
lowing  May. 

Early  in  April  B  notified  A 
that  his  factory  had  burned  down 
and  he  would  not  be  able  to  de- 
iver.  A  immediately  went  into 
the  open  market  and  bought 
goods  to  cover  the  contract  that 
rad  thus  fallen  to  the  ground, 
ie  was  compelled  to  pay  a  much 
ligher  price  than  the  contract 
orice  with  B.  After  A  had  bought 
and  by  May  ist  the  market  de¬ 
clined  again  to  about  the  contract 
?rice  with  B.  A  sued  to  recover 
the  difference  between  the  con¬ 
tract  price  and  the  higher  price 
ie  had  paid,  but  the  court  re¬ 
fused  him,  ruling  that  the  mar- 
vet  price  on  the  day  Of  delivery  was 
the  criterion. 

Where  the  buyer  has  not  paid 
or  the  goods,  and  the  seller  has 
delivered  different  or  inferior 
merchandise,  the  buyer  can  de¬ 
end  an  action  for  the  price,  if 


the  seller  brings  it,  whether  he 
has  rejected  the  goods  in  toto,  or 
decided  to  keep  them  at  the  lesser 
sum  they  are  worth.  In  the  first 
case  his  defence  will  go  to  the 
whole  price  sued  for;  in  the  sec¬ 
ond  it  will  only  go  to  that  part  of 
the  price  which  corresponds  with 
the  difference  between  the  value 
of  what  he  was  to  get  and  what 
he  got. 

Where  the  seller  delays  de¬ 
livery,  the  buyer  also  has  an  ac-  j 
tion  for  his  damages,  even  though 
he  accepts  the  goods  when  they 
finally  come. 

( Copyright ,  February,  1910,  by 
Elton  J.  Buckley.) 

Question:*  *  *,  Rome, 
N.  Y. — If  possible,  and  if  not  i 
asking  too  much,  kindly  look  up  1 
the  laws  of  the  State  of  New  ■ 
York  and  let  us  know  if  it  would 
be  a  misdemeanor  for  a  wholesale 
merchant  dealing  in  oleomargar¬ 
ine  to  guarantee  to  protect  the 
retail  grocer  from  any  fine  im¬ 
posed  for  handling  same?  For 
example,  we  grocers  in  Rome 
have  been  dealing  in  John  F. 
Jelke  Co’s,  oleomargarine  and  in 
each  case  comes  packed  thirty-six 
i-pound  packages,  also  thirty-six 
globules  containing  coloring  mat¬ 
ter  to  be  given  away  with  each 
pound  of  oleo.  Now,  the  jobber 
claims  that  he  has  a  written  guar¬ 
antee  from  the  manufacturers  to 
the  effect  of  guarding  him  against 
any  fine  imposed  for  giving  this 
coloring  matter  out.  They  also 
give  the  retailer  one  of  these 
guarantees.  Now,  can  a  jobber 
be  compelled  to  pay  said  fine  if 
statement  is  turned  over  to  the  . 
Government,  or  is  it  a  misde¬ 
meanor  for  the  jobber  to  guaran¬ 
tee  such  fines?  If  I  tell  a  party 
to  do  an  unlawful  act,  and  he  does 
it,  he  is  prosecuted,  not  myself, 
and  it  would  be  a  misdemeanor 
for  me  to  say  I  would  protect  him. 

Answer. — Thefe  is  no  legal  ob¬ 
jection  to  a  wholesale  dealer  in 
oleomargarine  guaranteeing  retail 
dealers  who  buy  from  him  against 
loss  if  they  happen  to  be  fined. 
That  is  purely  a  matter  between 
the  wholesaler  and  the  retailer. 
He  can  agree  to  refund  their  fines 
to  them  if  he  likes  and  can  be 
compelled  to  do  so.  There  is 
nothing  illegal  about  it.  Such  an 
arrangement,  however,  has  no 
power  to  transfer  the  prosecution 
from  the  retailer  to  the  whole¬ 
saler,  because  the  law  contains  no 
such  provision,  as  some  food  laws  1 
do.  In  such  a  case  the  retailer 
would  have  to  pay  his  fine,  but  he 
could  immediately  come  back  on 
the  wholesaler  for  the  amount 
thereof. 

The  reason  why  the  above 
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agreement  is  not  a  misdemeanor 
is  that  the  coloring  of  oleomar¬ 
garine  is  not  necessarily  an  un¬ 
lawful  act.  So  far  as  the  retailti  s 
end  is  concerned,  it  is  almost  cer¬ 
tain  not  to  be  unlawful,  for  this 
reason:  The  jobber  sells  the  oleo¬ 
margarine  to  the  retailer,  accom¬ 
panied  by  capsules  of  color.  Pre¬ 
sumably  the  retailer  sells  the 
combination  exactly  as  he  re¬ 
ceived  it,  to  the  consumer.  It  is 
entirely  legal  for  the  consumer  to 
add  the  color  if  he  prefers  his 
oleomargarine  that  way,  and  it 
being  lawful  for  him  to  do  that, 
it  is  equally  so  for  the  retailer  to 
have  sold  him  the  materials. 


Canned  Singapore  Pineapple 
Business  About  Dead, 
Thanks  to  New  Tariff. 


Fulfilment  of  Prediction  that  Increase 
in  Duty,  by  Lifting  Product  from  Ten 
Cent  Retail  Class,  Would  Destroy 
American  Business.  First  Hands 
Market  Bare  and  No  Importer  is 
Bringing  Any  Over.  Next  Thing  is 
Porto  Rico,  at  Higher  Price. 

When  the  new  tariff  act  went 
into  effect  the  “Grocery  World 
and  General  Merchant”  predicted 
that  one  of  its  inevitable  effects 
would  be  to  cripple  if  not  destroy 
the  business  heretofore  done  in 
this  country  in  Singapore  canned 
pineapple.  The  act  greatly  in¬ 
creased  the  duty  on  pineapple  in 
syrup,  as  was  then  explained,  and 
made  it  cost  so  much  delivered  in 
this  country  that  it  could  no 
longer  be  sold  as  a  io-cent  article, 
as  which  it  had  gotten  its  great¬ 
est  demand.  The  prediction  has 
been  confirmed  somewhat  sooner 
than  was  anticipated ;  at  the  pres¬ 
ent  time,  at  least,  the  business  in 
Singapore  pineapple  is  dead. 
Later  it  may  revive  somewhat, 
but  it  is  doubtful. 

At  the  present  writing  not  one 
of  the  large  importers  of  Singa¬ 
pore  pineapple  has  any  to  offer, 
and  the  market  in  first  hands  is 
therefore  bare.  Neither  is  any 
importer  bringing  any  out.  Some 
of  the  importers  say  they  may 
bring  some  over  within  the  next 
few  months,  but  there  seems  to 
be  no  actual  certainty  about  it. 
T  he  jobbers  have  a  little  on  hand, 
but  this  is  going  out  and  soon, 
if  supplies  are  not  replenished, 
there  will  be  nothing  left  of  the 
Singapore  pineapple  business  but 
a  memory. 

There  is  nothing  to  take  the 
place  of  Singapore  pineapples  at 


the  same  price.  It  was  the  low¬ 
est-priced  pineapple  on  the  mar¬ 
ket  and  had  a  considerable  vogue 
on  that  account.  The  quality  was 
about  on  a  par  with  the  price. 
The  only  thing  that  can  be  used 
as  a  substitute,  particularly  on 
chunks,  is  Porto  Rico  pineapple, 
which  is  far  superior  and  which 
has  had  some  increased  demand 
since  Singapore  became  unavail¬ 
able.  Neither  the  Baltimore  nor 
the  Hawaiian  packers  pack  im¬ 
pound  chunks,  which  are  a  popu¬ 
lar  seller,  while  the  Porto  Ricans 
do.  They  sell  in  a  large  way  at 
around  $1.15  per  dozen,  against 
around  90  cents  for  the  Singapore 
1 /4-pound  chunks. 


Food  Prices  Drop  Slightly. 

The  widespread  agitation 
against  high  prices  for  foodstuffs 
has  caused  an  appreciable  reac¬ 
tion  in  the  general  price  level. 
Boycotts,  investigations  and 
threats  of  prosecutions  were 
widely  heralded  in  January.  As 
a  result,  more  or  less  weakness 
developed  in  connection  with 
some  foodstuffs,  but  on  the  whole 
the  undertone  of  the  price  situ¬ 
ation  remained  remarkably  firm. 
In  fact,  the  index  number  com¬ 
piled  by  Bradstreets  for  February 
1st  showed  a  recession  of  1.7  per 
cent,  from  the  figures  as  of  Janu¬ 
ary  1st.  In  other  words,  the  in¬ 
dex  number  for  February  1st  was 
$9  0730,  as  against  $9  2310  for 
January  1st,  when  the  figures 
touched  high  record  point.  The 
fall  noted  is  a  slight  one,  to  be 
sure,  but,  on  the  other  hand,  it 
represents  the  first  decline  that 
has  occurred  after  a  period  of  nine 
months  of  steadily  advancing 
prices.  This  number,  $9  0730  for 
February  1st  this  year  shows  an 
increase  of  9.2  per  cent,  over  Feb¬ 
ruary  1,  1909,  while  it  reflects  an 
advance  of  11.6  per  cent,  over  the 
same  date  in  1908.  As  compared 
with  February  1,  1907,  when 

prices  were  also  on  a  very  high 
level,  the  increase  predicted  on 
the  most  recent  data  is  about 
eight-tenths  of  I  per  cent.  Com¬ 
parison  with  February  1,  1906, 
brings  out  a  gain  of  10.8  per  cent., 
while  contrast  with  the  like  data 
in  1905  mirrors  an  advance  of  12.2 
per  cent. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  Watson  «Ss  Company 

SOLE  PROPRIETORS  “Skipper”  Sardines . 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


Need  Expert 
Coffee  Advice  ? 

We  offer  you  the  advice  and  services  of  the 
coffee  expert  to  the  United  States  Department 
of  Agriculture— our  William  B.  Harris. 

Mr.  Harris  is  particularly  strong  on  telling 
coffee  merchants  how  their  business  can  be  im¬ 
proved.  He  is  also  a  specialist  in  selling  teas 
and  coffees  by  mail  with  all  extra  expenses  off. 
A  little  advice  from  him  has  occasionally  been 
worth  a  thousand  a  year  to  a  retail  coffee 
dealer.  Will  you  write  in  ? 

William  B.  Harris  Co. 

1 67  Front  St.,  New  York,  N.  Y. 


YOU  CAN  GET 

BfltGi  s  Puie  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Batter  and  Oleo  Interests  Now  Fight 
Through  Country  Papers 

Oleo  Interest’s  Efforts  to  Inspire  Local  Dealers  to  Argue  for 
Oleo  Leads  Butter  Interests  to  Follow  the  Same  Plan. 
Text  of  Argument  Which  Retailers  Everywhere  have  been 
Asked  to  Get  in  Their  Local  Papers. 


The  oleo  interests  of  the  coun¬ 
try  are  carrying  the  campaign  for 
their  product  into  local  towns  all 
over  the  country.  Wherever  they 
have  a  local  dealer  in  oleo  they 
are  soliciting  his  aid  in  having  cer¬ 
tain  arguments  which  they  have 
prepared  for  the  purpose,  in¬ 
serted  in  the  local  papers.  Natu¬ 
rally  the  oleo  campaign  has  been 
greatly  aided  by  the  very  high 
price  of  butter. 

The  butter  interests  have  begun 
to  notice  this  and  to  work  the 
same  plan.  The  “Grocery  World 
and  General  Merchant”  has  ob¬ 
tained  during  the  week  a  copy  of 
an  article  which  the  butter  inter¬ 
ests  have  sent  to  retail  dealers  in 
various  sections,  with  an  earnest 
appeal  to  get  it  in  their  local 
papers  either  in  whole  or  in  part. 


It  is  considered  sufficiently  inter¬ 
esting  to  reproduce : — 

Many  misleading  articles  have 
lately  appeared  in  the  newspapers 
of  the  country  calculated  to  antago¬ 
nize  the  public  against  the  present 
National  law  imposing  a  tax  of  io 
cents  per  pound  on  colored  oleomar¬ 
garine.  Through  these  articles  the 
false  impression  is  conveyed  that 
the  taxation  of  colored  oleo  is  a 
grave  injustice  to  both  manufac¬ 
turers  and  consumers  of  this  com¬ 
modity,  that  there  is  no  reasonable 
ground  for  restricting  the  coloration 
of  oleo  and  at  the  same  time  per¬ 
mitting  the  artificial  coloring  of 
butter,  and  that  the  only  effects  of 
the  law  have  been  to  free  the  mem¬ 
bers  of  the  “butter  trust’’  from  a 
legitimate  competitor,  enabling  them 
to  push  butter  prices  to  the  present 
excessive  level,  and  to  rob  the 
American  consumer  of  a  cheap  and 
wholesome  butter  substitute. 

We  wish  in  a  few  words  to  point 
out  the  falsity  of  these  claims  and 
to  show  why  the  butter  consumers 
of  the  country  should  use  their 
united  influence  not  only  to  retain 
the  present  oleo  tax,  but  to  secure 


the  passage  of  a  law  which  will  still 
further  protect  them  from  the  fraud¬ 
ulent  substitution  of  oleo  for  butter. 

The  claimed  existence  of  a  butter 
trust  is  absurd.  According  to  figures 
recently  compiled  by  the  Department 
of  Agriculture  there  are  in  the 
United  States  6,225  independent 
creameries  engaged  in  the  manufac¬ 
ture  of  butter.  The  product  of 
these  plants  is  purchased  by  hun¬ 
dreds  of  independent  buyers  and 
dealers  who  store  the  surplus  dur¬ 
ing  the  season  of  heavy  production 
and  sell  it  as  demand  warrants  dur¬ 
ing  the  fall  and  winter  when  the 
make  is  light.  The  course  of  but¬ 
ter  values  throughout  the  year  is 
governed  by  supply  and  demand  and 
the  high  values  of  the  present  year 
are  mainly  the  result  of  the  unequal 
expansion  of  our  population  and 
production  and  the  prohibitive  tariff 
wall  which  cuts  us  off  from  out¬ 
side  relief. 

The  present  oleo  tax  was  not  de¬ 
signed  to  protect  our  dairy  interests 
from  honest  competition  with  an 
honest  substitute,  nor  to  hinder  the 
legitimate  sale  of  that  substitute  to 
anyone  desiring  to  buy  it  as  such. 
Its  object  was  solely  to  prevent  the 
fraudulent  substitution  and  sale  of 
oleo  for  butter,  and  we  claim  that 
this  can  only  be  done  by  the  im¬ 
position  of  a  prohibitive  tax  on  the 
colored  article  or  the  prohibition 
of  the  manufacture  of  yellow  oleo¬ 
margarine.  A  large  part  of  the  peo¬ 
ple  who  eat  butter  and  desire  to  eat 
it  in  preference  to  oleo  do  not  buy 
it  themselves,  but  are  served  it  at 
table,  and  when  they  cannot  tell  by 
the  appearance  of  the  food  whether 
they  are  served  with  butter  or  oleo 
they  are  sure  to  be  deceived.  To 
them  a  law  requiring  that  all  oleo 
be  sold  in  plainly  marked  individual 
packages  is  no  protection.  It  is 


therefore  in  the  interest  of  the  but¬ 
ter  consumer  that  oleo  be  made  only 
in  a  form  easily  distinguishable  from 
butter,  and  it  is  this  that  justified  the 
restriction  of  oleo  coloration  in  imi¬ 
tation  of  yellow  butter.  As  to  the 
artificial  coloration  of  butter,  this  is 
done  not  to  cover  up  a  defect  nor 
to  enable  the  product  to  masquer 7 
ade  as  something  different  from 
what  it  is,  but  simply  in  response  ' 
to  popular  demand. 

Under  the  present  law  the  tax 
on  uncolored  oleo  is  but  *4  cent  per 
pound  and  when  thus  sold  it  can  be 
bought  at  its  true  value  and  not 
at  a  price  inflated  by  its  resemblance 
to  butter  and  the  consequent  ease 
of  deceiving  consumers  by  substi¬ 
tuting  it  for  the  product  of  the 
dairy. 

Since  the  present  National  oleo 
law  became  effective  loopholes  have 
been  found  in  it  which  injure  its 
effectiveness.  By  the  choice  of  in¬ 
gredients  containing  no  artificial  col¬ 
oration,  manufacturers  have  been 
turning  out  yellow- oleo  and  paying 
only  a  G  cent  tax.  Most  of  this  i 
yellow  oleo  is  bought  and  eaten  as 
and  for  butter  and  to  prevent  a  con¬ 
tinuation  of  this  imposition  will  be 
one  of  the  objects  of  a  new  bill 
which  will  probably  be  introduced 
into  Congress  this  winter.  The  meas¬ 
ure  should  have  the  hearty  support 
of  everyone  interested  in  the  sup¬ 
pression  of  fraud  in  food  products. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 
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jail  l.  ncFetniie  &  sobs 


Printers 


927  Arch  Street 


Philadelphia 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 


The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  8.  Front  St.,  Philadelphia,  Pa 


We’re  Waiting  for  Yonr  Postal 

Every  minute  of  the  day  there  are  people  here  waiting 
for  your  postal  to  come  in,  so  we  can  send  you  samples 
of  Teas  and  Coffees. 

<]f  Aren’t  you  curious  enough  to  even  ask  whether  we  can 
save  you  money  on  Teas  and  Coffees?  Asking  is  simple 
send  us  your  own  samples  to  match  or  ask  us  to  send  our 

own. 

<Jf  If  we  can  do  as  we  say  we  can — sell  you  cheaper  by  mail 
than  anybody  can  sell  you  through  salesmen,  the  rest  is  easy. 

DURYEE  &  BARWISE 


Router*  and  Packers  TEAS  and  COPPEES 

89  FRONT  ST.  -  NEW  YORK 

ESTABLISHED  1897 


Millbourne  Flour 


GOOD  OLD  MILLBOURNE 


Good  for  150  Years 

GOOD  TODAY 


Millbourne  Mills,  63d  &  Market  Sts.,  Phila.,  Pa. 


The  Label  Changes 
But  Nothing  More 


We  have  been  packing  the  well-known  Fair- 
bank’s  Lion  Brand  Canned  Meats  for  the 
past  25  years,  and  have  now  decided  to  change 
the  label  to  SUPREME  BRAND,  under 
which  we  pack  all  our  other  high-grade  meat 
food  products. 

Supreme  Brand  Canned  Meats  will  be 
exactly  the  same  in  quality  as  Lion  Brand, 
packed  in  the  same  factory  and  in  the  same 
manner. 

All  jobbers  carry  Supreme  Brand 
Canned  Meats  in  stock. 


MORRIS  &  COMPANY 

CHICAGO,  ILL. 

W.  A.  Millar  &  Company,  427-31  North  Second  Street,  Philadelphia  Agents 


b 
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What’ll  Your  Butter  Be 

Next  Week  ? 


Chance  is  if  you  buy  the  ordinary  print  butter  you  never 
get  two  shipments  alike.  That  isn  t  the  jobber  s  fault 
it’s  the  fault  of  conditions  which  nobody  can  control 
except  as  we  control  them.  We  invented  the  Gurnse 
brand  of  fancy  dairy  butter,  and  we  think  so  much  of  it 
that  we’re  after  it  night  and  day  keeping  it,  above  all, 
uniform.  No  butter  made  or  to  be  made  is  any  sweeter, 
richer  or  more  absolutely  regular  than  Gurnse.  It  is 
precisely  what  many  a  butter  trade  is  suffering  for  to 
build  it  up. 

We  follow  Gurnse  butter  from  the  milk  to  the  brine- 
dipped  parchment  wrapper.  We  know  it’s  all  right. 

Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds  -35  cents. 

Prices  subject  to  market  changes. 


a 

Q 


& 


P.  F.  BROWN  &  CO. 


39-41-43  South  Front  St. 

Philadelphia,  Pa. 
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This  Department  is  deroted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  hied  in  their  order  and  taken  up  in  strict  rotation. 


GUSTAVE  F.  GRUTERS, 
“Square  Deal  Merchant,” 
318  Park  Avenue 


Paterson,  N.  J.,  Jan.  n,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Inclosed  please  find 
two  advertisements  which  would 
like  you  to  criticise.  Am  advertis¬ 
ing  in  one  of  the  daily  papers  and 
am  anxious  for  your  opinion. 

Yours  truly, 

Gustave  F.  Gruters. 

per  W.  G.  B. 

Mr.  Gruters  incloses  two  ad¬ 
vertisements,  both  six  inches 
double  column.  Here  are  both, 
somewhat  reduced  in  size : — 


down  the  size  of  the  cut  some¬ 
what  and  cutting'  most  of  the 
horse  out  altogether.  The  wagon 
is  the  only  interesting  point.  This 
shortening  of  the  cut  would  have 
allowed  it  to  be  pushed  over  to 
one  side  and  type  set  alongside  it. 
As  for  the  name,  I  should  have 
taken  all  those  lines  out  of  the 
centre  of  the  advertisement  and 
put  them  at  the  bottom,  in  much 


Sunbeam 
Maple  Syrup 

Pure  Maple  Syrup  is 
one  of  the  table  delica¬ 
cies  that  is  hard  to 
get  in  this  city  owing 
10  the  prevailing  Idea 
that  people  will  not 
pay  the  price  for  pure 
syrup.  We  have-  some 
Vermont  pure  sap 
syrup,  with  good  flavor, 
nature  color.  fr»e  from 
adulteration  and  guar¬ 
anteed  to  give  satisfac¬ 
tion.  2!Sc.  pt.  bottle: 
48c.  ct.  bottle. 


I  wish  to  say  to  my 
patrons  that  all  goods  I 
advertise  are  the  very 
best  that  can  be  bought 
in  the  market,  and  the 
prices  are  no  higher  nor 
ns  high  as  elsewhere 
for  the  6an?e  grade,  of 
goods. 

My  ambition  .'la  not 
how  cheap  I  can  sell, 
but  lio w  good  a  grade.  I 
can  serve  my  customers 
with,  which  In  the  long 
run  gives  the  best  sat¬ 
isfaction.  My  motto:  A 
square  deal  In  price  and 
cjufflUry  to  ft!!. 


Comb  Roney 

Pure  Honey  is  not  to 
.be  .had  at  all  times.  I 
have,  waited^  three 
months  for  this  honey. 
I  have  sold  it  Tor  the 
last  six  years  and  know 
it  has  a  good  flavor:  the 
combs  arc  well  filled 
and  it  lias  always  given 
satisfaction.  The  trouble 
is1  I  only  received  half 
•my  usual  supply.  While 
It  lasts.  23*.  per  box. 


Buckwheat  Cake; 


vuvunwvvii  > 

Made  'rom  the  old  fashioned  Buckwheat,  raieed  over  nlc-ht  end  e.rv.d 
with  Sunbeam  Syrup  and  County  Sausajr*.  is  breakfie-  rrlinhed  bv 
many.  Why  not  try  o.ir  Buckwheat?  We  receive  It  direct  from  the 
mills,  where  It  Is  fresh  ground  and. strictly  pure.  3  lbs.  for.; .  lde. 


GUSTAVE  E.  GRUTERS, 


-> — - 

1 

I  B«n  TeL.  tt09. 

"Square -Deal’ 

Sob.  T«L.  1S7-Y. 

* - • 

Merchant,” 

Park  avenae  car  passes 
the  door.  Get  off  at  East 
23rd  street. 


316  Park  Avenue* 


To  Our  Friends  and  Patrons : 

I  wish  to  publicly  thank  you  for  your  assistance  In  making  my  first  four 
months  in  storekeeping  a  great  success. 

My  effort  has  been  to  establish  one  of  the  finest  Fruit,  Vegetable  and 
Fish  Markets  in  the  city,  where  only  the  first  quality  of  goods  are  sold  and 
where  you  can  gel  anything  that  is  In  the  market.  Many  predicted  failure, 
but  my  friends  and  patrons  have  stood  by  me  so  well  that  It  has  led  me  to 
greater  efforts  for  the  coming  year. 

Instead'  of  sending  circulars  around.  It  Is  my  Intention  to  advertise  dally 
In  The  Call,  so  that  you  can  keep  Informed  as  to  what  new  things  we  have 
at  the  store. 

Some  of  our  especially  nice  things  this  week  are: 

Hothouse  Grapes,  Cucumbers, 

Casaba  Melons,  Sweet  Peppers, 

Cal.  Pears, 

Root  Artichoke, 

India  River  Oranges, 

Mushrooms, 

Rhubarb. 

French  Endive,- 
Hothouse  Radishes, 

Barbe-d  e-Capuchln, 

Yellow  Beans. 


i — - - 

Look  for  change  of  ad¬ 
vertisement  on  Mondays 
and  Thursdays. 

• - * 


Artichoke, 
Mint,  ' 
Shlves, 


My  motto:  "Not  how  | 
cheap,  but  how  good 
quality  of  zooil«*  I  can  | 
serve  my  customers  with.” 


Is  the  picture  of  Mr.  Gruters’ 
wagon,  his  name  and  address 
worth  half  of  the  space  of  this 
advertisement?  I  doubt  it  very- 
much.  As  a  matter  of  fact,  the 
wray  this  cut  looks  makes  it  more 
of  a  detriment  than  anything 
else.  It  is  a  half  tone,  printed  on 
very  poor  paper,  the  effect  of 
which  is  always  abominable. 
Either  the  cut  should  have  been 
a  very  wide  screen — the  sort 
made  especially  for  poor  paper — 
or  it  should  have  been  a  line 
drawing.  The  latter  would  not 
have  had  the  effect  of  a  photo¬ 
graph,  but  as  a  cut  it  would  have 
looked  immensely  better.  I  should 
have  saved  some  space  by  cutting 


smaller  type.  There  is  absolutely 
no  necessity,  from  any  standpoint, 
for  giving  up  the  very  choicest 
space  in  an  advertisement  to  the 
least  important  thing  in  it.  What 
is  advertising  for?  To  exploit  a 
name?  No,  to  exploit  goods. 
Where  is  the  logic,  therefore,  of 
pushing  the  goods  into  a  corner 
and  giving  the  centre  of  the  stage 
to  the  name  and  address? 

*  *  * 

As  I  read  over  Mr.  Gruters’  ad¬ 
vertisements,  I  become  convinced 
that  he  has  a  very  good  proposi¬ 
tion.  Particularly  a  good  adver¬ 
tising  proposition.  The  choice, 
fancy  things  that  other  grocers 
don’t  keep — that  is  what  I  under¬ 
stand  Mr.  Gruters  sells,  and 


there  is  a  splendid  chance  to  do 
good  advertising  for  it.  In  my 
judgment  he  isn’t  doing  good  ad¬ 
vertising  for  it  now,  however. 
He  has  literally  crowded  the  real 
meat  of  his  advertisement — the 
story  of  the  goods — into  the  most 


inconspicuous  part  of  it,  and  has 
given  over  the  best  places  to  the 
picture  of  his  wagon  and  his  own 
name  and  address.  Let  me  see  if 
I  can’t  show  by  a  rearrangement 
of  one  of  these  advertisements 
what  is  in  my  mind : — 


Three 
Things 
You’ll  Like 


CUT  OF  WAGON 


I  wish  to  say  to  my  patrons  that  all  goods  I  advertise  are  the  very 
best  that  can  be  bought  in  the  market,  and  the  prices  are  no  higher 
nor  as  high  as  elsewhere  for  the  same  grade  of  goods. 

My  ambition  is  not  how  cheap  1  can  sell,  but  how  good  a  grade 
I  can  serve  my  customers  with,  which  in  the  long  run  gives  the  best 
satisfaction.  My  motto :  A  square  deal  in  price  and  quality  to  all. 


Buckwheat  Cakes 

made  from  the  old-fashioned  buckwheat,  raised  overnight,  and  served 
with  Sunbeam  syrup  and  country  sausage,  is  a  breakfast  relished  by 
many.  Why  not  try  our  Buckwheat  ?  We  receive  it  direct  from  the 
mills,  where  it  is  fresh  ground  and  strictly  pure  ....  3  lbs.  for  15c. 


Sunbeam  Maple  Syrup 

Pure  Maple  Syrup  is  one  of  the  table  delicacies  that  is  hard  to 
get  in  this  city  owing  to  the  prevailing  idea  that  people  will  not  pay 
the  price  for  pure  syrup.  We  have  some  Vermont  pure  sap  syrup, 
with  good  flavor,  nature  color,  free  from  adulteration  and  guaranteed 
to  give  satisfaction . pint  bottle,  25c.;  quart  bottle,  48c# 

Comb  Honey 

Pure  Honey  is  not  to  be  had  at  all  times.  I  have  waited  three 
months  for  this  honey.  I  have  sold  it  for  the  last  six  years  and  know 
it  has  a  good  flavor,  the  combs  are  well  filled  and  it  has  always  given 
satisfaction.  The  trouble  is  I  only  received  half  my  usual  supply. 
While  it  lasts . per  box,  23c. 

G.  F.  Gruters,  “Square  Deal  Merchant,”  316  Park  Ave. 

Bell  Phone,  2209;  Sub.  Tel.,  157  Y 


As  for  the  text  of  Mr.  Gruters’  to-heart,  chatty  talk.  Nothing 
advertisements  in  the  main,  it  is  stiff,  nothing  formal,  simply  the 
unusually  good.  Friendly,  heart-  newsy  talk  of  the  store. 
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GENERAL  MANAGERS 
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GROCERS--YOU  ARE  THE  GREATEST  ADVERTISING  MEDIUM 
IN  THE  WORLD.  We  have  a  plan  whereby  manufacturers 
must  recognize  this  advertising  value  of  yours  and 
will  pay  you  for  it.  We  want  you  to  know  what  our 
proposition  is  and  as  soon  as  we  hear  from  you  we  will 
tell  you--you  write  us  with  the  understanding  that  you 
can’t  spend  a  penny  with  us  even  if  you  want  to.  We 
simply  want  your  opinion  of  a  plan  which  we  believe 
will  materially  increase  your  profits  on  staple  goods. 
Write  NOW. 
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Window 
(Dressing 
Ideas 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 

Conducted  by  Ivan  F\  Thompson 


A  Lenten  Display. 

Lent  will  be  with  us  for  forty 
days,  and  therefore  I  fancy  an¬ 
other  “fish”  window  dressing 
suggestion  will  not  come  amiss. 

First  make  a  flooring  of  boxes 
of  uniform  size,  but  leave  a  space 
of  about  two  inches  between  it 
and  the  window  glass.  Cover 
your  flooring  with  green  cheese¬ 
cloth  and  fill  in  the  space  between 
the  window  glass  and  flooring 
with  peanuts  or  nuts  of  any  kind. 
Place  a  sign  with  the  price  of  the 
nuts  used  in  the  centre  of  the  win¬ 
dow  against  the  glass.  On  the 
floor,  right  in  front,  place  sardine 
boxes,  more  or  less  following  de¬ 
sign,  and  have  the  two  corner 
boxes  open  to  give  the  spectator 
an  appetite  and  show  how  easy  it 
is  to  open  the  cans.  On  the  two 
centre  cans  place  a  large  can  of 
salmon  or  lobster.  In  the  middle 
of  the  floor  place  a  box  covered 
with  green  cheesecloth  and  lean 
against  it  an  open  box  of  dried  or 
smoked  fish — one  that  shows  the 
shape  of  the  fish  to  the  best  ad¬ 
vantage.  Place  a  sign  across  the 
box  containing  the  fish  and  write 
on  it  the  price  of  the  fish  and  what 


it  is  called.  On  each  side  of  this 
box  of  fish  put  glass  vases  con¬ 
taining  celery.  Slightly  in  front 
of  this  display  build  two  columns 
of  salmon  cans  and  lean  a  si: 
against  it,  and  immediately  be¬ 
hind  the  salmon  or  lobster  can  in 
the  front  centre  of  the  window,  as 
in  design.  Peeping  out  from  be¬ 
neath  this  sign  have  some  more 
cans  lying  sideways.  To  left  and 
right  place  four  as  decorative 
sauce  ketchup  bottles  as  you  can 
find  of  the  same  height.  On  these 
place  a  square  of  glass  bearing  a 
glass  dish  containing  large  fish  of 
any  kind.  Around  the  base  of  the 
dish  place  some  parsley  and  stick 
a  price  and  name  card  in  centre  of 
fish.  Back  of  the  celery  build  a 
row  of  boxes  and  in  centre  place 
another  piece  of  glass  (or  board 
covered  with  green  cheesecloth,  if 
glass  is  not  available)  supported 
by  four  bottles  and  with  a  vase 
of  celery  on  each  end  of  it.  In 
the  middle  of  it  build  another 
platform  such  as  the  one  just  de¬ 
scribed  and  beneath  it  place  a  dish 
of  fish  with  parsley  around  its 
base.  On  last  platform  place  a 
stemmed  glass  dish  with  grape- 


,,p  y 
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fruit  in  it,  and  a  glass  dish  with¬ 
out  a  stem  and  containing  lemons 
at  each  end. 

Then  on  the  boxes,  which  are 
covered  with  green  cheesecloth, 
place  to  right  and  left  of  centre 
piece  a  pyramid  of  salmon  or 
lobster  cans  surmounted  by  a 
vase  of  celery. 

If  the  window  happens  to  be 
against  a  wall,  as  in  design,  build 
shelves  and  place  a  row  of  vases 
containing  celery  along  the  top 
one.  The  others  fill  up  with  lob¬ 
ster  or  salmon  cans,  surmounted 
by  flat  sardine  cans  topped  by 
mustard  sardine  cans  slightly  at 
an  angle  like  the  cans  next  to  the 
open  ones  in  the  front  of  the  win¬ 
dow. 

This  will  produce  an  attractive 
effect  and  make  one  feel  that  one 
does  not  have  to  go  hungry  even 
in  Lent 

A  Tea  Window. 

The  cup  that  cheers  but  does 
not  give  a  fellow  a  headache  next 
day  is  always  acceptable  in  my 
opinion.  With  this  in  mind  I  sug¬ 
gest  a  tea  window. 

In  front  of  the  window  build 
two  mounds  of  loose  tea.  The  in¬ 
terior  of  these  mounds  can  be 
padded  with  a  box  or  anything 
that  will  answer  the  purpose  and 
lessen  the  quantity  of  tea  used  in 
the  design.  Of  course  the  floor 
is  covered  with  a  cloth ;  any  color 
will  do.  Let  these  mounds  flow 
to  the  edge  of  the  window  thinly. 
As  in  design,  place  packages  of 
tea  up  and  down  the  mounds.  At 
each  corner  of  the  window  place 
a  stemmed  glass  dish  with  a  pyra¬ 
mid  of  square  tin  boxes  of  tea. 
At  the  back  of  window,  allowing 


room  for  a  background  to  the  tea, 
consisting  of  cube  sugar,  build 
three  steps  of  boxes  covered  with 
a  red  or  green  cloth.  On  each 
side  of  these  steps  build  the  other 
set  of  three  steps,  similarly 
draped,  in  such  a  way  that  it  will 
give  the  impression  of  a  semi¬ 
circle.  At  each  end  of  this  semi¬ 
circle  build  a  pyramid  of  the  lar¬ 
gest  packages  of  tea  at  your  dis¬ 
posal.  Place  back  of  the  mound 
of  sugar  and  across  from  the  bot¬ 
tom  step  of  one  side  set  of  steps 
to  the  other  a  sign  such  as  in  de¬ 
sign,  and  in  the  store  have  a 
pretty  girl  ready  to  serve  a  cup  of 
fragrant  tea,  such  as  you  wish  to 
sell  the  most  of,  to  any  customer 
who  asks  for  it.  On  all  three  bot-  , 
tom  steps  put  some  dishes  with 
little  cakes  in  them.  On  second 
steps  put  some  sets  consisting  of 
a  plate,  saucer,  cup  and  spoon.  | 
On  the  top  centre  step  place  a 
teapot  with  a  bowl  of  natural  or 
artificial  flowers  on  each  side  of 
it.  On  the  top  left  hand  step 
place  cream  pitcher  and  bowl  of 
flowers.  On  the  right  hand  top 
step  place  sugar  bowl  with  loaf 
or  cube  sugar  in  it  and  a  bowl  of 
flowers.  Back  of  all  this  put  a 
railing  (it  need  not  be  any  more 
semi-circular  than  the  boxes  be¬ 
cause  the  drapery  will  hide  it) 
covered  with  a  colored  cloth,  say 
red  or  green  or  blue,  to  which  you 
have  fastened  some  cut-out-of¬ 
yellow  paper  sunflowers. 

Now,  as  a  finishing  touch  to 
your  picture,  cut  out  of  black 
cardboard  (or  printed  paper)  the 
letters  T,  E  and  A.  Fasten  each 
one  to  the  outside  of  an  open  Jap¬ 
anese  umbrella  and  fix  the  latter  - 
to  the  railing,  as  in  design. 
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A  Dead  Cinch  and  Who 
Killed  It. 


“I  told  you  so,”  is  a  pizen  mean 
thing  to  say,  because  it  usually 
rubs  something  in  after  a  fellow 
has  already  got  it  in  the  neck. 
Still,  I  said  it  the  other  day;  to 
tell  the  truth,  I  darned  near  sung 
it. 

I  had  expected  the  thing  so  long 
and  had  told  the  fellow  so  often 
it  would  come. 

But  here — you’ll  want  to  know 
something  about  it. 

It’s  one  of  the  things  that  have 
just  fit  in  with  the  howl  against 
high  prices  of  victuals. 

The  man  this  tale  is  about  is 
about  fifty  years  old.  He  has  a 
grocery  store — “fancy  grocery,” 
he  calls  it — in  a  new  suburban 
part  of  a  good  live  town  about 
half  way  between  Philadelphia 
and  Pittsburg.  When  he  located 
where  he  is,  about  six  or  eight 
years  ago,  it  wasn’t  much  of  a 
quarter,  but  he  had  some  inside 
news  about  a  scheme  that  was  on 
to  buiid  it  up,  and  he  took  a  long 
chance.  As  a  matter  of  fact,  it 
was  the  best  thing  he  ever  did, 
for  it  built  up  quick.  Not  with 
rows  of  two  and  three-story 
houses,  but  big  places  with  sil¬ 
ver  dollars  for  shingles. 

His  was  the  only  grocery  store 
there  and  the  only  one  that  could 
go  there  unless  somebody  put  up 
a  building,  which  didn’t  seem  in 
the  wind  at  all  then. 

And  that’s  where  he  made  his 
big  mistake.  He  thought  he  had 
the  place  cinched,  and  so  he  had 
for  a  good  while. 

I’ve  told  him  I  don’t  know  how 
many  times,  when  I’ve  found  out 
what  he  was  charging,  that  some¬ 
thing  would  come  along  some 
time  to  cook  his  goose.  He  didn't 
see  it  then,  but  he  does  now. 

The  prices  that  fellow  charged 
his  people  were  the  kind  you 
speak  of  in  whispers.  So  far  as  I 
could  see,  he  just  about  doubled 
his  money  on  everything.  Of 
course  I  mean  on  the  average. 

I  knew  about  one  brand  of 
canned  peas  he  sold.  It  was  a 


good  brand,  in  fact  I  don’t  know 
any  better,  but  it  wasn’t  worth 
what  he  charged  for  it.  At  the 
time  he  told  me  about  it  he  was 
paying  $1.30  a  dozen  and  was 
charging  25  cents  a  can ! 

Wouldn’t  that  make  your 
mouth  water?  If  it  could  last? 

And  everything  he  sold  was 
the  same  way.  His  average  price 
for  ordinary  large  prunes  was  15 
and  16  cents  a  pound.  For  Mocha 
and  Java  coffee  that  I  swan  he 
didn’t  pay  over  22  cents  for  he 
got  45- 

I  know  him  well  enough  to  talk 
plain,  and  I  did  talk  plain. 

“Jim,”  I  said,  “this  is  like  find¬ 
ing  money  while  it  lasts,  and  if 
it  lasts  forever  you’ll  be  all  right. 
But  it  can’t  last  forever.  These 
people  are  sure  to  find  out  some 
time  and  some  how  that  theyie 
paying  too  much,  and  then  where 
are  you?  I  tell  you,  old  man, 
you’re  digging  your  own  grave! 

“That’s  all  right,”  he  said  once, 
“I’m  furnishing  good  goods  and 
these  people  can  afford  to  pay 
what  I  ask  -  for  them.  What’s 
wrong  with  that?” 

“What’s  wrong  with  it  is  that 
you’re  charging  more  than  the 
goods  are  worth,”  I  said.  "You 
wouldn’t  attempt  to  tell  me  you 
couldn’t  sell  goods  cheaper  than 
you  do  and  make  money.” 

“I  might  if  I  had  to,”  he  said. 
“Sure  you  could,”  I  said,  “but 
when  the  time  comes  when  you 
have  to  your  name  will  be  mud.” 

Well,  he  had  about  three  years 
of  silk  velvet.  Nobody  in  his 
neighborhood  to  compete  with 
him,  no  particular  kick  about  his 
prices — just  sold  fine  goods  at  a 
hundred  per  cent,  profit  and  rolled 
along  on  easy  street. 

Then  it  happened. 

There’s  a  live  little  fellow  who 
has  a  store  in  another  town  about 
twelve  miles  from  this  one.  He’s 
a  comer,  that  fellow  is.  His  eyes 
are  peeled  all  day  and  all  night. 

Somehow  he  heard  about  this 
good  thing  my  friend  had  over  in 


the  other  place.  I  never  told  him, 
though  it  wouldn’t  have  been 
strange  if  I  had,  because  I’m  see 
ing  him  right  along  and  we  talk 
together  a  good  bit.  But  he  heard 
about  it  anyway,  and  one  day  he 
went  over  there  and  looked  over 
the  field.  He  sized  up  the  place 
and  then  got  next  the  prices  that 
were  being  gotten  by  the  only 
fellow  in  the  mine.  Then  he 
whistled  to  himself  and  went 
home. 

In  three  weeks  that  little  hust¬ 
ler  had  persuaded  a  real  estate 
man  in  the  town  to  put  him  up  a 
building  on  the  outskirts  of  the 
suburb,  and  in  six  months  it  was 
done.  He  put  in  as  nice  a  little 
store  there  as  you  ever  saw,  with 
meats,  which  the  other  fellow 
didn’t  have. 

When  he  put  in  his  stock  he 
did  a  mighty  sharp  thing.  The 
other  fellow  had  issued  a  cata¬ 
logue  and  out  of  that  he  of  course 
saw  what  his  brands  were.  He 
put  in  the  same  brands  exactly — 
real  fancy  stuff  a  lot  of  it  was. 
And  his  prices — gee  whiz,  but  his 
prices  looked  like  a  five  and  ten- 
cent  store  beside  the  other  fel¬ 
low’s. 

That’s  where  he  was  clever  to 
put  in  the  same  brands.  He  knew 
if  he  didn’t  the  other  fellow  would 
say  when  told  his  prices  were 
lower,  “yes,  but  the  goods  aren’t 
the  same.”  He  made  ’em  the 
same  so  the  prices  would  have  a 
show. 

Then  he  started  out  to  rustle  up 
the  trade,  and  he  went  from  house 
to  house.  What  he  stirred  up  was 
a  plenty.  For  several  weeks  he 
didn’t  get  very  far.  “No,  we’ve 
been  dealing  with  so-and-so  for 
several  years,  and  he’s  given  fair 
satisfaction,  and  we  don  t  care  to 
change,”  etc.,  etc.,  etc. 

Then  he’d  leave  a  catalogue  of 
his  own  and  ask  ’em  to  compare 
it  with  the  other  man’s.  And  in 
a  few  days  he’d  go  back  to  see  if 
they  had.  It  was  an  uphill  job 
not  at  all  the  cinch  you’d  think  it 
would  be — but  by  and  by  it  began 
to  work  and  the  other  man  began 
to  get  kicks  and  questions — “why 
was  he  charging  30  cents  for 
Hartley’s  raspberry  jam  when 
the  new  man  sold  it  for  24;  and 
so  on  and  so  on. 

Well,  to  cut  a  long  story  short, 
he  found  he  was  pretty  much  up 
acfainst  it.  You  know  when  a  fel- 
low  right  around  the  corner  from 
you  is  selling  a  thing  for  10  cents, 
you  can  talk  till  your  teeth  drop 


out  and  you  can’t  make  15  cents 
look  good  to  a  buyer  who  knows 
about  the  10.  So  he  was  kicked 
into  explaining  something  a  dozen 
times  every  day.  I  don’t  mean 
explaining,  I  mean  trying  to  ex¬ 
plain. 

In  the  end  he  came  down  on 
practically  everything.  But  what 
good  did  that  do?  Not  a  bit — it 
did  harm,  for  it  confessed  that  he’d 
been  putting  it  all  over  them  for 
five  years. 

One  woman  put  it  right  at  him 
in  that  way.  One  of  his  clerks 
told  me  about  it  afterward. 

She  was  a  lady  with  a  big- 
house,  and  bought  a  lot  of  stuff. 
One  day  she  was  in  the  store  and 
the  question  of  prices  came  up. 

“I  see  you’ve  charged  me  less 
for  three  things  on  this  bill  than 
you  formerly  did,”  she  said. 

Yes,  ma’am,”  said  the  boss, 
“we’ve  come  down  a  little  on 
those.” 

Why  did  you?”  she  said,  as 
sharp  as  a  steel  trap,  “because  the 
other  store  did,  I  presume.” 
Then  she  waited  for  an  answer. 

Well,”  he  said,  “you  know  we 
have  to  meet  competition  when 
it  conies.” 

“Which  is  equivalent,  I  sup¬ 
pose,”  says  she,  “to  admitting  that 
when  you  had  no  competition  you 
overcharged  your  customers. 

Oh,  no,  ma’am,”  he  said,  but 
his  “Oh,  no  ma’am”  didn’t  work. 
She  was  busy  thinking  of  all  the 
money  she  had  paid  him  simply 
because  there  was  nobody  there 
to  keep  him  down.  What’s  more, 
she’ll  go  on  thinking  about  it. 

It  ain’t  right  to  have  a  cus¬ 
tomer  thinking  things  like  that  of 
you.  Usually  it’s  the  beginning 
of  the  end,  if  there’s  any  other 
store  to  go  to. 

That  fellow’s  cinch  is  dead.  He 
himself  killed  it.  If  he’d  charged 
fair  prices  from  the  beginning 
ten  chances  to  one  the  other  fel¬ 
low  never  would  have  come  in 
there,  and  if  he  had  he  probably 
wouldn’t  have  got  enough  of  his 
customers  away  to  fill  a  jury  box. 

Did  he  have  any  right  to  butt 
into  the  other  fellow’s  territory 
that  way?  Well,  I  don’t  want  to 
discuss  that  now.  What  do  you 
think  ? 

The  Stroller. 


Florida  tomatoes  are  scarce  and 
if  they  are  good  will  bring  $4-5° 
per  crate.  The  demand  would 
take  a  good  deal  more  than  can 
be  gotten. 


it 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  remained 
unchanged  during  the  past  week. 
1  he  demand  is  wholly  from  hand 
to  mouth,  and  is  not  at  all  satis¬ 
factory  to  holders,  being  much 
below  normal.  Prices  show  no 
change,  being  steadily  maintainec 
on  desirable  grades. 

Coffee. 

1  here  has  been  no  important 
change  in  the  coffee  market  dur¬ 
ing  the  past  week.  Actual  Rio 

and  Santos  coffee  are  unchanged 

©  ' 

except  that  here  and  there  some 
holders  of  wanted  grades  will  ask 
more  money.  No.  4  Santos, 
which  is  a  desirable  grade  aver- 
aging  in  a  large  way  around  9 
cents  green,  is  firm,  and  sales 
have  been  made  during  the  week 
at  a  slight  advance.  The  general 
demand  for  these  grades  of  coffee 
is  light  in  the  East,  but  in  the 
West  is  good.  Mild  coffees  are 
generally  firm.  Maracaibos  are 
especially  strong  and  rule  about 
p2  cent,  above  normal.  Scarcity 
is  the  reason,  aggravated  by  an 
increased  demand  as  a  substitute 
for  fine  Santos.  High-grade  Bo- 
gotas  are  also  very  high.  The 
crop  of  Mexicans  is  late  and  the 
quality  poor.  The  outlook  is 
firm.  Java  and  Mocha  are  un¬ 
changed  and  in  moderate  de¬ 
mand. 

Sugar. 

Raw  sugars  in  Europe  have 
ruled  firm  during  the  week  and 
sales  have  been  made  at  a  frac¬ 
tional  advance.  Meanwhile  the 
Cuban  season  progresses  and  the 
receipts  are  large.  Refined  sugar 
is  unchanged.  The  Federal  Re¬ 
finery  dropped  five  points  early  in 
the  week,  but  went  back  later, 
and  all  refiners  are  now  on  the 
same  unchanged  basis.  The  de¬ 
mand  for  refined  sugar  is  dull. 

Fish. 

Mackerel  shows  little  or  no 
change  during  the  week.  Nor- 
way  4s  are  still  comparatively 
scarce  and  firm.  The  general  de¬ 
mand  for  mackerel  is  very  fair. 
Cod,  hake  and  haddock  are  stead¬ 
ily  maintained  and  in  fair  season¬ 
able  demand.  Salmon  is  quiet  and 
firm.  Domestic  sardines  tire  still 
somewhat  unsettled.  Some  hold¬ 
ers  are  asking  $2.60  for  quarter 


oils  f.  o.  b.,  while  others  still  offer 
at  $2.50,  and  an  occasional  job¬ 
ber  who  bought  at  the  lowest 
price  also  brings  out  a  lot  at  a 
shaded  figure.  Imported  sardines 
are  unchanged  and  quiet. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is  in 
fair  seasonable  demand  at  un¬ 
changed  prices.  Sugar  syrup  is 
active,  but  not  in  a  consumptive 
way,  as  the  demand  for  straight 
sugar  syrup  is  comparatively 
small.  Molasses  is  unchanged 
and  firm. 

Canned  Goods. 

Tomatoes  are  still  dull  and 
comparatively  easy,  though  no 
sales  have  been  made  below  623/2 
cents  f.  o.  b.  It  is  by  no  means 
certain  that  they  will  not  be, 
however,  if  the  demand  continues 
as  dull  as  now.  Little  or  noth¬ 
ing  is  doing  in  future  tomatoes, 
as  there  has  been  no  general  nam¬ 
ing  of  prices  as  yet.  Spot  corn  is 
firm  and  in  fair  demand.  Future 
corn  is  wanted  to  some  extent, 
but  shows  no  change  in  price. 
The  largest  packers  still  hold  off 
from  naming  future  prices, 
though  there  is  some  reason  for 
expecting  that  the  price  will  now 
be  90  cents.  Spot  peas  are  un¬ 
changed  in  price  and  in  fair  de¬ 
mand.  Future  peas  are  quiet  and 
unchanged.  Apples  are  easier, 
upon  reports  of  very  large  stocks 
of  green  fruit  in  New  York  State. 
Eastern  peaches,  though  scarce, 
are  very  dull  and  some  holders 
are  anxious  to  unload  at  a  dis¬ 
count.  California  canned  goods 
are  unchanged  and  dull.  Small 
Maryland  canned  goods  are  un¬ 
changed  and  in  light  demand. 

Dried  Fruits. 

Prunes  seem  to  be  somewhat 
easier  and  some  holders  shaded 
prices  to  a  basis  of  234  cents  dur¬ 
ing  the  week.  The  demand  is 
quiet.  Peaches  are  about  half  a 
cent  cheaper  in  secondary  mar- 
vets  than  they  are  on  the  coast, 
and  the  demand  is  moderate. 
Apricots  are  also  higher  on  the 
coast  than  in  secondary  markets, 
and  are  very  dull.  Raisins  are 
dull  and  depressed.  Currants  are 
selling  seasonably  at  unchanged 
prices.  Apples  are  weaker  and 


show  a  decline  from  the  highest 
point  of  i}4  to  2  cents  per  pound. 
Dates,  figs  and  citron  are  un¬ 
changed  and  dull. 

Beans  and  Peas. 

Domestic  pea  beans  are  firmly 
maintained  on  last  week’s  quota¬ 
tion,  with  a  slight  advance  on 
business  done  in  a  small  way  on 
spot.  Imported  pea  beans  are 
quoted  up  to  $2.20.  Domestic 
marrows  are  about  five  points 
higher,  being  now  quoted  at 
$2.95 ;  imported  still  out  of  the 
market.  California  limas  are  still 
cheap  and  unchanged,  but  the  as¬ 
sociation  in  control  has  an¬ 
nounced  an  advance  of  fifteen 
points  within  one  week.  Split  and 
dried  peas  are  unchanged  and  fairly 
active. 

Butter. 

The  butter  market  is  firm  at  an 
advance  of  1  cent  per  pound  over 
last  week,  this  applying  to  all 
grades,  both  solid  and  print.  The 
recent  decline  stimulated  the  con¬ 
sumptive  demand  to  a  very  large 
extent  and  the  receipts  have 
cleaned  up  on  arrival  for  the  past 
few  days.  The  make  is  about  nor¬ 
mal  for  the  season,  and  the  qual¬ 
ity  is  running  good.  Stocks  in 
storage  are  lighter  than  usual  at 
this  season,  and  the  demand  will 
probably  continue  good  for  some 
time,  perhaps  with  a  slight  ad¬ 
vance. 

Eggs. 

The  receipts  of  fresh  eggs  are 
gradually  increasing.  The  con¬ 
sumptive  demand  is  good  enough 
to  absorb  the  receipts  each  day. 
The  market  is  at  present  ruling  at 
about  3  cents  per  dozen  above  a 
year  ago.  Unless  the  weather  be¬ 
comes  very  wintry  again  there 
will  probably  be  a  further  in¬ 
crease  in  the  receipts  from  now 
on.  As  a  matter  of  fact,  the  mar¬ 
ket  for  some  time  ahead  depends 
wholly  on  weather  conditions. 
Stocks  of  storage  eggs  are  ample 
and  are  not  meeting  with  as 
ready  sale  as  fresh. 

Cheese. 

T  here  has  been  a  slight  in¬ 
crease  in  the  consumptive  demand 
for  cheese.  Prices,  however,  are 
unchanged  and  stocks  lighter 
than  usual,  though  quite  heavy 
enough  for  the  demand  at  existing 


prices.  At  the  present  market 
cheese  must  retail  very  high  to 
show  a  profit.  The  demand  is 
therefore  light,  and  the  market 
will  probably  end  the  season  on 
about  the  present  basis. 

Provisions. 

The  market  on  everything  in 
smoked  meats  is  very  firm  at  an 
average  advance  of  34  cent  per 
pound.  The  cause  is  the  short 
supply  of  hogs  and  the  high  cost. 
Pure  lard  also  shows  an  advance 
of  34  to  y2  cent  for  the  same  rea¬ 
son.  Compound  is  unchanged 
and  in  moderate  consumptive  de¬ 
mand.  Dried  beef,  barrel  pork 
and  canned  meats  are  firm  and 
unchanged. 

Produce. 

Potatoes,  white,  New  York 
State,  45  to  50  cents  per  bushel; 
Eastern,  $1.75  per  sack;  Penn¬ 
sylvania,  75  to  80  cents  per 
bushel,  demand  fair;  sweets, 
prime,  35  to  50  cents  per  basket;  1 
culls,  15  to  20  cents  per  basket, 
demand  fair;  onions,  80  cents  per 
bushel,  demand  fair;  York  State 
cabbage,  $30  to  $32  per  ton,  de¬ 
mand  fair;  string  beans,  Florida,  j 
$5  per  hamper,  demand  fair;  j 
cauliflower,  Florida,  $2  to  $2.25 
per  hamper,  demand*good;  York  j 
State  carrots,  $1.50  to  $2  per  bar¬ 
rel,  demand  fair;  Florida  lettuce, 
$1.50  to  $1.75  per  basket,  demand 
good;  white  turnips,  $1.50  per 
barrel,  30  to  35  cents  per  basket,  j 
demand  good;  eggplants,  $3  to 
$4.50  per  box,  demand  fair;  Flor¬ 
ida  peas,  $4.50  to  $5  per  hamper; 
Savoy  cabbage,  $1  per  barrel,  de¬ 
mand  good ;  hot  bed  radishes,  No. 
r,  $3.50  to  $4  per  hundred  ' 
bunches;  No.  2,  $3  per  hundred 
bunches ;  oyster  plants,  $3  to  $4 
per  hundred  bunches. 

Green  Fruit. 

Apples,  Hulberson,  $3.25  to  1 
$3.60  per  barrel ;  fancy,  $3.50  to  j 
$4;  Kings,  $4  to  $5.25;  Baldwins, 
New  York  State,  No.  2,  $2.25;  ‘ 
No.  r,  $3.50  to  $4.50;  Eastern  : 
fruit,  $3.50  to  $4.50,  according  to  ! 
grade;  Greenings,  New  York 
State,  No.  2,  $2.25  to  $2.65;  No.  1, 
$3.50  to  $4;  fancy,  $5;  Northern 
Spy,  No.  2,  $2.25  to  $2.50;  No.  x, 
$3.25  to  $4.25,  demand  fair; 
bananas,  large,  $1.25  to  $1.75  per 
bunch;  8-hands,  $1.10  to  $1.15; 
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retailers 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 

Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


BORDEN’S 

EAGLE  BRAND 
CONDENSED  MILK 

HAS  ENJOYED  A  MERITED  REPUTATION  FOR  PURITY  AND  HIGH 
QUALITY  FOR  MORE  THAN  HALF  A  CENTURY. 

BORDEN’S  CONDENSED  MILK  CO. 

“Lenders  of  Quality,” 

Est.  1857.  New  York;. 


K« 


'fl'ofBoBMNsawMiga 


A 

RcKscondens5>^l*C  -« 


Its  name  is  familiar  to 
trade  and  consumer 
throughout  the  world. 


Teas  Thtwt  Will  Turn  to  $  For  You 


l  a-  , 
^  — - 

I 

ol  <1 


PARKE’S 


QOLD  / 

CAMELVj 

TWO  CUPS  IN  ONE 


.CEYLON 

IlNMTEA 


FLAVOR  •  PURITY  • 

•ccsriai®  -FRAGRANCE-STRENGTH’ 


When  you  start  selling  Gold  Camel  Ceylon  India 
Packet  Teas — first,  you’ll  please  your  customers; 
second,  the  friends  of  your  customers  will  come  to 
you  for  tea  because  Gold  Camel  is  better  than  any 
other  they  can  get;  third,  you’ 11  make  good  profits  on 

your  increased  tea  trade.  Gold  Camel  Ceylon  India 
Packet  Teas  are  the  choice  selections  of  the  best 
gardens,  fragrant  and  delicious.  They  are  packed  in 
foil  packages' by  clean  American  labor,  and  then  you 
get  them  at  such  prices  that  it  will  pay  you  to  push 
them.  Grocers  who  handle  these  teas  are  increasing  their  sale  everywhere. 


L.  h.  PARKE  &  COMPANY,  232-234  Market  St.,  PHILA.,  PA. 
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7-hands,  75  to  90  cents;  6-hands, 
50  to  60  cents,  demand  fair;  Flor¬ 
ida  grapefruit,  $3.50  to  $4.50  per 
crate,  demand  fair;  oranges,  Flor¬ 
ida,  $2  to  $2.50  per  box;  Califor¬ 
nia,  $2  to  $2.50  per  box,  demand 
fair;  lemons,  Messina,  $3  to  $3.25 
per  box;  California,  $2.75  to 
$3.50,  demand  fair;  pineapples, 
Florida,  $3  to  $3.50  per  crate,  de¬ 
mand  good;  limes,  $1  per  hun¬ 
dred. 

Nuts. 

Peanuts,  green,  choice,  5  cents 
per  pound ;  fancy,  6  cents  per 
pound  ;  jumbo,  8  cents  per  pound  ; 
roasted,  choice,  $1.20  per  bushel; 
fancy,  $1.45  per  bushel;  jumbo, 
$1.85  per  bushel,  demand  fair; 
almonds,  paper  shell,  18^2  cents 
per  pound ;  Brazils,  7  cents  per 
pound;  pecans,  12  cents  per 
pound;  filberts,  Iij4  cents  per 
pound ;  walnuts,  I2j4  cents. 


INDIVIDUAL  MARKET  REPORTS. 

Rice. 

Only  fair  demand  characterizes 
the  movement  the  past  week. 
Buyers  are  very  critical  in  mak- 
in  selections,  and  transactions 
are  only  closed  after  quite  a  deal 
of  dickering.  In  Honduras  de¬ 
mand  was  mainly  centered  on 
prime  to  fancy  styles.  Medium 
and  lower  mediums  have  been 
neglected  and  recently  very 
sightly  parcels  have  changed 
hands  at  less  than  relative  worth. 
Japan  sorts  are  steady,  with  fair 
demand. 

Advices  from  the  South  note 
improved  demand  on  the  Atlantic 
Coast.  At  New  Orleans  market 
has  been  dull,  largely  due  locally 
to  Mardi  Gras  holiday,  but  the 
distributive  inquiry  is  far  from 
satisfactory. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  good  de¬ 
mand  is  reported.  Japan  sorts 
held  firmly  at  a  slight  advance. 
Honduras  styles  of  medium  qual¬ 
ity  are  easier  in  tone,  although  it 
is  quite  evident  that  enlarged 
movement  would  quickly  restore 
values  to  previous  range,  as 
planters  insist  on  full  figures 
when  re-supply  of  rough  is 
sought. 

Cables  and  correspondence 
from  abroad  note  an  improved 
tone  on  all  deliveries. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 

Baltimore  Canned  Goods. 

I  here  was,  comparatively 
speaking,  a  dull  market  in  canned 
goods  this  week,  rather  contrary 
to  expectation,  and  there  is  noth¬ 
ing  in  sight  to  encourage  belief 
that  there  will  be  any  more  ac¬ 
tivity  during  the  coming  week. 
Seldom  is  the  month  of  February 
a  large  distributive  month  for 


any  line  of  canned  goods  from 
this  market.  The  continued  buy¬ 
ing  of  tomatoes  in  carload  lots 
for  immediate  shipment  in  spite 
of  the  cold,  freezing  weather 
shows  that  many  jobbers  are  in 
need  of  that  article.  No  one  ex¬ 
pects  a  boom  in  tomatoes,  but 
there  are  good  reasons  to  believe 
that  the  demand  during  March, 
April,  May  and  June  will  be  of  a 
satisfactory  character. 

There  has  been  less  buying  of 
futures  of  all  kinds  this  season 
than  there  ever  was  since  the 
selling  of  futures  commenced, 
with  the  exception  of  tomatoes. 
It  looks  like  the  jobbers  will  do 
the  bulk  of  their  buying  when  the 
actual  season  is  on.  Some  sales 
were  made  during  the  week  at 
67 y2  cents  a  dozen,  cash,  less  iU> 
per  cent.',  f.  o.  b.  Maryland  pe¬ 
ninsula  for  strictly  standard  qual¬ 
ity,  and  at  that  price  they  look 
like  a  safe  purchase. 

In  the  general  line  of  fruits  and 
vegetables  the  steady  buying  of 
small  lots  is  the  rule.  The  arti¬ 
cles  most  in  demand  this  week  in 
addition  to  tomatoes  were  corn, 
string  beans,  kraut  and  apples. 

An  increased  demand  for  cove 
oysters  this  week  was  the  result 
of  freezing  weather,  which  caused 
a  scarcity  of  the  raw  stock  and 
the  tendency  at  this  time  toward 
a  higher  level  of  prices.  The 
course  of  the  market  will  be  gov¬ 
erned  largely  by  the  weather  con¬ 
ditions.  Very  cold  weather  this 
month  would  cause  a  higher  mar¬ 
ket  for  cove  oysters. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Coffee. 

Sales  of  Government  coffee 
have  at  last  commenced — 125,000 
bags  were  placed  in  this  country, 
and  125,000  bags  in  Europe. 
There  will  be  additional  sales  of 
about  250,000  bags  presumably 
all  in-Europe,  to  make  up  the  total 
of  500,000  bags,  which  have  to  be 
sold  before  the  end  of  June  this 
year.  Good  prices  were  realized, 
the  coffee  bringing  a  premium  of 
about  24  of  a  cent  per  pound  over 
the  price  ruling  for  the  same 
grades  of  new  crop  spot  stock. 
That  such  good  prices  were  ob¬ 
tained  in  Europe  speaks  well  for 
the  article,  when  we  bear  in  mind 
that  the  European  port  stocks  of 
Brazil  coffees  are  now  2,000,000 
bags  larger  than  they  were  on 
July  1st  last. 

The  strength  of  the  position 
lies  more  in  this  country  than  in 
Europe,  inasmuch  as  the  United 
States  has  still  to  import  with 
what  there  is  afloat  to  this  coun¬ 
try  at  the  present  time  about  1,- 
250,000  bags  Brazil  coffee  to 
cover  her  annual  requirements. 
These  1,250,000  bags  are  ex¬ 
pected  to  be  furnished  by  Rio  and 
Victoria.  If  this  quantity  should 
not  come  forward  the  stock  in  the 
lands  of  the  trade,  which  on  July 
1st  amounted  to  about  1,550,000 


bags  of  Brazils,  would  naturally 
have  to  suffer  some  reduction. 
A  great  part  of  this  stock  is  in 
very  strong  hands,  and  with  a 
small  crop  in  prospect  for  next 
year,  the  owners  will  most  likely 
leave  no  stone  unturned  in  order 
to  realize  full  prices.  But  we  be¬ 
lieve,  as  we  have  stated  in  our  re¬ 
port  of  the  15th  ultimo,  that  the 
receipts  at  Rio  during  the  remain¬ 
ing  six  months  of  the  crop  year, 
that  is,  January  to  June  inclusive¬ 
ly,  will  amount  to  1,250,000  bags 
and  that  most  of  these,  in  con¬ 
junction  with  about  250,000  bags 
of  the  then  existing  stock  in  Rio, 
will  find  their  way  to  the  United 
States. 

The  growing  Rio  and  Santos 
crop  is  generally  estimated  at 
about  11,000,000  bags,  but  there 
will  be  carried  forward  into  the 
next  crop  season  at  Santos  about 
2,000,000  bags,  and  at  Rio  possi¬ 
bly  250,000  bags. 

The  limit  of  exports  from  San¬ 
tos  next  year  will  be  10,000,000 
bags,  and  the  obligatory  Govern¬ 
ment  sales  of  coffee  will  be  600,- 
000  bags.  There  will  most  likely 
be  enough  coffee  produced,  plus 
the  carry-over  at  Santos,  to  fur¬ 


nish  the  10,000,000  bags,  exports 
from  Santos.  But  it  would  be  a 
good  omen  if  the  total  quantity 
would  fall  short  of  the  limit  of 
exports,  because  in  that  case  it 
may  be  found  judicious  to  sus¬ 
pend  the  export  limit  during  next 
year,  so  as  to  allow  the  marketing 
of  the  crop  to  be  distributed  over 
the  whole  fiscal  year,  as  used  to 
be  the  case,  instead  of  seeing  it 
accomplished  within  compara¬ 
tively  few  months,  as  may  be  ex¬ 
perienced  with  the  coming  crop. 

The  prospective  position  as  it 
appears  to  us  does  not  forbode 
any  scarcity  of  coffee  with  the 
exception  of  certain  kinds  or 
grades,  such  as  are  encountered 
from  time  to  time,  as  for  instance 
the  present  scarcity  of  low  grades. 
This  cause?  no  hardship,  as  the 
trade  has  been  educated  to  use  a 
better  quality  of  coffee  than  for¬ 
merly,  due  to  its  proximity  in 
price  to  that  of  the  lower  quali¬ 
ties. 

With  regard  to  mild  coffees,  we 
can  only  state  that  their  position 
appears  to  us  to  be  exceptionally 
sound.  To  start  with,  we  cite 
the  reduction  of  stocks  in  Europe 
and  United  States  from  1,659,000 


What  is  a 
visible  typewriter? 

Writing  in  sight  is  part  of  it.  Key¬ 
board  in  sight  is  the  other  part.  It  is 
as  important  that  you  see  what  you 
do  as  to  see  what  you  have  done. 
The  key-f  or-every-character  keyboard 
of  the  easy  action,  light  running 

MODEL  10 


makes  it  the  only  truly  visible  writing 
machine. 


Write  for  information  to 

The  Smith  Premier 
Typewriter  Company,  Inc. 
Syracuse,  N.  Y. 

Branches  everywhere 


i 
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bags  on  July  ist  to  1,310,000  bags 
on  February  ist. 

This  year’s  crops  are  generally 
reported  to  be  small.  Estimates 
are  in  the  neighborhood  of  3.500,- 
000  bags,  whilst  Europe  and 
United  States  consume  about 
4,000,000  bags.  Existing  stocks 
will  therefore  have  to  suffer  a  fur¬ 
ther  reduction  by  the  end  of  the 
crop  year. 

This  position  has  been  long  fore¬ 
seen  by  European  buyers,  who 
have  already  secured  a  large  part 
of  this  year’s  production. 

Hf.nry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Spices. 

The  market  is  more  active,  gen¬ 
eral  trend  being  upward.  Sup¬ 
plies  are  reported  small.  1  his 
applies  especially  to  cloves,  gin¬ 
ger  and  nutmegs. 

Peppers. — Shipments  from  the 
East  are  reported  small  to 
America.  Shipments  of  Singa¬ 
pore  pepper  for  three  months 
ending  January  31st  are  only 
about  one-third  the  quantity  re¬ 
ceived  over  the  same  period  a 
year  ago.  Prices  are  really  un¬ 
changed.  All  indications  point  to 
steady  prices  here  for  a  time  and 
then  advances  will  be  in  order. 

Red  peppers  are  in  good  de¬ 
mand  at  higher  values.  Supplies 
are  reported  very  small. 

Cloves  advanced  sharply  during 
the  week,  due  to  the  report  that 
the  crop  was  only  about  72,000 
bales.  The  advance  was  about  7 
to  8  per  cent.,  and  indications  are 
that  higher  prices  will  rule. 

Pimento  (Allspice)  very  steady 
at  unchanged  prices. 

Paprika  steady  and  in  very 
good  demand ;  prices  are  un¬ 
changed. 

Mace  scarce,  especially  the  bet¬ 
ter  grades ;  prices  are  unchanged. 

Nutmegs  steady  at  unchanged 
prices.  Demand  very  fair 


Cassias.— No  changes  to  report 
during  the  week.  Demand  only 
fair. 

Gingers  very  active  and  higher. 
Demand  especially  good  from  the 
grinding  trade.  European  prices 
are  far  above  prices  here. 

Tapioca. — Low  prices  arc  still 
ruling.  Futures,  however,  are 
higher. 

Seeds.— Prices  are  steady  and 
demand  very  good.  Celery .  is 
selling  at  a  price  lower  than  im¬ 
port  cost,  considering  the  present 
10-cent  per  pound  duty.  Hemp  is 
firm  and  sunflower  seed  is  selling 
at  higher  prices. 

Sage  and  sweet  herbs  are  in  de¬ 
mand.  Rubbed  sage  continues  to 
sell  in  a  very  satisfactory  way. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


Imported  Fish  Specialties. 

Trade  in  Holland  herring  is  in 
rather  good  shape.  Good  stock  is 
scarce,  the  demand  is  good  and 
the  trade,  although  reluctantly, 
pays  the  advanced  prices.  In 
fact,  the  demand  at  this  present 
moment  exceeds  the  supply. 

Scotch  herring  remain  neg¬ 
lected.  They  are  selling  only  in 
a  hand-to-mouth  way,  but  in 
many  cases  it  is  necessary  to 
make  concessions  to  get  buyers 
interested.  Exactly  the  same 
situation  prevails  in  the  market 
for  Irish  herring. 

Mackerel,  both  Norway  and 
Irish,  are  doing  better  and  de¬ 
mand  is  improving.  Prices  are 
very  firm  and  tending  higher. 

Imported  oil  sardines  continue 
to  sell  rather  slowly,  but  in  a  good 
hand-to-mouth  way,  particularly 
the  good  brands  of  dingley  % 
Portuguese  sardines  and  J4  bone¬ 
less  Portuguese. 

Sprats. — Owing  to  advices  from 
France  that  the  catch  is  over,  and 
owing  to  cables  received  from 
there  advancing  prices  by  one 


franc  per  case,  the  market  has 
improved  quite  some  and  some 
large  business  has  been  done  dur¬ 
ing  the  last  few  days  at  somewhat 
advanced  prices. 

French  sardines  are  selling 
rather  slowly. 

Norwegian  smoked  sardines 
continue  in  very  good  demand 
and  arrivals  of  well-known  brands 
are  taken  freely  by  the  trade  to 
cover  immediate  demand.  Some 
contracts  have  been  made  also 
for  future  delivery,  although  at 
prices  somewhat  higher  than 
those  ruling  at  present. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
here  is  quiet,  without  any  im¬ 
portant  trading  going  on.  Busi¬ 
ness  is  confined  chiefly  to  the 
small  jobbing  trade  and  prices 
are  on  a  little  lower  level  than  two 
to  three  weeks  ago. 

Cores  and  skins  and  chops  are 
meeting  with  steady  demand,  and 
prices  on  both  are  low.  Good 
quality  chops  are  very  scarce. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  7  to  7)4  cents; 
choice,  7)4  to  7)4  cents;  fancy, 
9)4  to  10  cents,  f.  o.  b.  in  50-pound 
boxes ;  cartons,  )4  cent  per  pound 
higher.  Cores  and  skins,  $1.15  to 
$1.20  f.  o.  b.  buyers’  bags;  chops, 
ij4  cents  f.  o.  b.  buyers’  bags. 

Raspberries  are  meeting  with 
slow  sale,  but  are  firmly  held  at 
22  to  23  cents  f.  o.  b.  in  barrels. 

C.  C.  Hall. 

Rochester,  N.  Y. 


MARKET  NOTES. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 


Beets  are  coming  both  from 
New  Orleans  and  Florida,  and 
the  price  ranges  from  3 )4  to  5 
cents  per  bunch,  the  Floridas 
bringing  the  latter  price.  I  he 
demand  is  good. 

Almeria  grapes  are  quite  dull, 
and  the  price  is  moderate.  The 
range  is  $4.50  to  $7  per  cask. 

New  Bermuda  potatoes  have 
advanced,  in  consequence  of  an 
increased  demand.  The  present 
range  is  $5.50  to  $6.50  and  they 
are  beginning  to  be  wanted. 

Spanish  Valencia  onions  of 
large  size  and  fine  quality  are 
coming  in  and  are  selling  well  at 
$1.50  per  crate. 

Florida  salad  is  still  rather 
scarce  and  the  demand  good. 
The  quality  of  the  best  receipts 
is  excellent. 

Florida  peas  are  still  very 
scarce  and  high.  Sales  have 
been  made  during  the  week  at  $7 
per  basket.  The  demand  is 
limited. 

Hothouse  radishes  are  lower 
and  3  cents  per  bunch  is  now  the 
top.  The  demand  is  fair. 

Florida  eggplants  are  bringing 
a  comparatively  high  price — $4  to 
$4.50  per  crate.  Good  eggplants 
are  scarce  and  the  demand  good. 

Practically  no  Florida  cucum¬ 
bers  are  in  market  now,  the  re- 


The  Trade  Demand  Them 


208  N.DEL  AWARE  AVE. 


209  N. WATER  ST. 


208  ({DELAWARE  AVE. 

--and- 

209  N.  WATER  S.T. 


The  line  we  quote  you  this  week  are  the  goods  that 
are  in  demand  at  this  season  of  the  year.  Our  prices 
are  right  and  the  goods  guaranteed  as  represented. 

Syrups— The  market  is  in  a  strong  position  and  our  trade  on  this  item  is  particularly  good.  The  demand  for  our ^ymp ^mbe r  grip's, ^hite  Clover 
syrup  not  only  has  flavor,  sweetness  and  body  but  is  a  good  light  color.  King  B  Drips,  Quaker  C.ty  Syrup,  Crescent  Syrup,  Amber  Dnps, 

Syrup,  etc.,  also  a  full  line  of  New  Orleans  Molasses.  ./  , 

Raisins — We  have  fresh  packed  seeded  raisins,  just  from  the  coast,  excellent  value  Fancy  Owl  Brand  36-1  at  7cp;  (^^^>s ^ J ^ss ' F ancy "(Qua lity  36- \  afbUc ; 
Choicest  Re-cleaned  Navy  Brand  36-1  at  6c. ;  Thompson’s  Bleached  Seedless  Gold  Cord  Biand  36-1  u  .  „  k  2  J  $1  75  redUCed 

Victor  Seedless  40-1  at  5!2c  ;  California  Valencia  Raisins  50-lb.  bulk  at  5J*c.;  Cal.  Basket  Brand  Cluster  Table  Ra.sms  20  1-lb.  packages  *l./S 

from  $2.25;  Imp.  4-Crown  Layer  Raisins  6H- 

Peaches-As  a  special  drive  we  offer  a  lot  of  choice  ungraded  Dry  Peaches  50-lb.  boxes  at  6c.,  this  lot  limited,  you  will  be  surprised  how  good  they  are 
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ceipts  being  about  alUhothouse 
The  price  ranges  from  $1.25  to  $2 
per  dozen,  and  the  demand  is  ex¬ 
cellent. 

The  supply  of  Florida  straw¬ 
berries  shows  an  increase,  and  the 
price  a  decline.  The  present 
range  is  50  to  70  cents  per  quart 
and  the  demand  fair. 

Florida  beans  keep  high  for 
anything  good,  the  high  grades 
bringing  $4  to  $4.75.  Ordinary 
stock,  however,  ranges  as  low  as 
$2  to  $2.50.  The  general  demand 
is  fair. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
zveek,  of  the  following  patents: — 

Washington,  D.  C.,  Feb.  8,  1910. 

948,494  Sifter.  Olla  G.  Boggs,  Chaw- 
nee,  Okla. 

948,521.  Display  cabinet.  Victor  D. 
Payne,  Colorado,  Texas. 

948,524.  Ice  cream  cone  holder.  John 
F.  Reid,  Little  Falls,  Minn. 

948,573-  Combined  vegetable  parer 
and  corer.  Abner  Chase,  Syracuse, 
N.  Y. 

948,604.  Rack  for  paper  bags  or  the 
kke^  Joseph  J.  Caylor,  Washington, 

948,705.  Flour  bin.  James  S.  Mc- 
Quinn,  Newcastle,  Ind. 

948,795-  Display  stand.  Herman 

Rosenthal,  Yonkers,  N.  Y. 

948,969.  Candy  machine.  George  F. 
Dickson,  Chicago,  Ill. 

Washington,  D.  C.,  Feb.  15,  1910. 
949, oj3-  Machine  for  making  shredded 
wheat  biscuits.  Wm.  E.  Williams, 
Chicago,  Ill. 

949432.  Dough  mixing  machine. 

Frederick  Sieffert,  Oakland,  Cal. 

949,149.  Cake  trimmer.  John  H. 

Hempen,  Alexandria,  La. 

949,196.  Shelving  for  stock  rooms. 

George  T.  McIntosh,  Cleveland,  Ohio. 

949,234-  Meat  press.  Emil  M.  John¬ 
son,  Waupaca,  Wis. 

949,309.  Knockdown  barrel.  George 
K.  Stitzer,  Louisville,  Ky. 

949, 34°-  Folding  display  case.  Davis 
Weinstock,  New  York,  N.  Y. 

949,371-  Wafer  machine.  Desiderius 
Fabian-Gyor,  Austria-Hungary. 

949,434-  Candy  cutting  machine. 

Eustace  R.  Knott,  Sharon,  Mass. 

949,523-  Tea  and  coffee  saver.  Ells¬ 
worth  F.  Corbett,  New  York,  N.  Y. 

949,618.  Machine  for  mixing  and 
kneading  dough  or  analogous  material. 
Owen  T.  Bugg,  Jr.,  New  York,  N.  Y. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  8,812.  “Nabob”  for  coffee. 
Francis  H.  Leggett  &  Co.,  New  York, 
N.  Y. 

Ser.  No.  26,822.  “Phoenix”  for  coffee. 
Jones-Paddock  Co.,  San  Francisco,  Cal. 

Ser.  No.  45.228.  “Pheasant”  for  flavor¬ 
ing  extracts,  blended  coffee,  etc.  Wad- 
hams  &  Co.,  Portland,  Ore. 

Ser.  No.  46,215.  “Golden  West”  for 
spices,  flavoring  extracts,  etc.  Closet 
&  Devers,  Portland,  Ore. 

Ser.  No.  46,317.  “Sweet  Melody”  for 
blended  coffee.  J.  S.  Elliott,  Newville, 
Pa. 


We  would  be  pleased  to  have  or  publication  In  this  column  the  ideas  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer’s  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  Inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 


Philadelphia  Baking  Powder 
Manufacturers. 

Norristown,  Pa., 

February  15,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  give  me 
names  of  some  Philadelphia 
manufacturers  of  baking  powder. 
Yours  truly, 

Charles  Kelley. 


The  following  concerns  are 
Philadelphia  manufacturers  of 
baking  powder:  A.  Colburn  Co., 
no  North  Second  street;  The 
Jewell  Baking  Powder  Co.,  1022 
Silver  street;  Albert  Krout  Co., 
64  North  Front  street,  and  J.  C. 
Townsend  &  Sons,  1200  Arch 
street. 

*  *  * 

Banana  Tree  Advertisement. 

Perkasie,  Pa.,  Feb.  15,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Some  time  ago 
there  was  an  advertisement  in  the 
“Grocery  World  and  General 
Merchant”  of  banana  trees. 
Would  you  kindly  give  me  the  ad¬ 
dress  of  the  same,  as  it  is  no 
longer  in. 

Yours  truly, 

James  F.  Rosenberger. 

Welles  &  Davis  Mfg.  Co., 
Wyalusing,  Pa. 

*  *  * 

Manufacturers  of  Soda  and  Cream 
of  Tartar. 

Harrisburg,  Pa.,  Feb.  5,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Could  you  give  me 
the  names  of  the  manufacturers 
of  the  following  articles :  Pure 
cream  of  tartar  and  bicarbonate 
of  soda. 

F.  T.  Snyder. 


If  you  want  a  better  position  or 
a  better  clerk,  use  the  “Grocery 
World  and  General  Merchant”  Free 
Employment  Bureau.  Quick,  confi= 
dential,  effective,  gratuitous. 


For  cream  of  tartar,  W.  L. 
Knorr,  1108  Penn  avenue,  Pitts¬ 
burg,  Pa.,  and  Tartar  Chemical 
Co.,  135  Williams  street,  New 
York  City. 

For  bicarbonate  of  soda,  Glaser, 
Kohn  &  Co.,  W.  Washington  and 
Union  streets,  Chicago,  Ill.,  and 


D.  D.  Williamson  &  Co.,  14  Dey 
street.  New  York  City. 

*  *  * 

Seders  of  Soda  Fountains. 

Columbia,  Pa.,  Feb.  14,  1910 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
give  me  in  the  next  issue  of  your 
paper  the  name  or  names  and  ad¬ 
dresses  of  parties  who  sell  soda 
fountains? 

d  hanking  you  in  advance  for 
this  favor. 

Yours  truly, 

H.  E.  Smith 

Clear  Spring  Carbonating  Co., 
316  North  17th  street;  A.  H.  and 
F.  H.  Lippincott,  925  Filbert 
street,  both  of  Philadelphia,  Pa. 

*  *  * 

“The  Stroller’s”  Article  on  Old 
Money  Drawers. 

Boston,  Mass.,  Feb.  14,  1910. 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir: — Referring  to  “The 
Stroller’s”  articles  on  “Old  Money 
Drawers,”  in  your  issue  of  Febru¬ 
ary  7th,  we  would  invite  your  at¬ 
tention  to  the  fact  that  an  active 
grocery  store  employing  six  clerks 
would  be  best  served  by  a  simple 
centralizing  system  of  cash  carriers 
A  store  of  the  size  mentioned 
would  require  at  least  two  registers, 
one  or  the  other  of  which  would 
need  to  be  visited  after  each  sale  and 
this  would  necessitate  much  need 
less  trotting  back  and  forth  and  a 
sad  waste  of  valuable  time  during 
busy  hours. 

In  a  grocery  store  there  is  great 
necessity  for  a  good  checking  sys¬ 
tem,  and  therefore  the  carbon  check 
and  order  blank  is  in  general  use, 
particularly  in  stores  employing  as 
many  as  six  -clerks.  Now,  if  a 
duplicating  check  system  is  a  part 
of  the  store  routine,  and  if  one  of 
these  order  checks  is  used  as  a 
voucher  for  each  sale  and  sent  di¬ 
rect  to  cashier,  together  with  cash 
(or  noted  as  a  “charge”),  we 
would  thank  you  very  much  to 
show  11s  what  can  possibly  equal 
the  carrier  as  a  prote:tor  of  the  pro¬ 
prietor.  As  to  cost,  the  price  of 
two  cash  registers  is  much  more 


than  ten  stations  of  suitable  car¬ 
riers  and  six  cash  carriers  would 
be  ample  for  any  store  employing 
six  clerks. 

To  sum  up,  cash  carriers  wait 
upon  clerks,  instead  of  having  to 
be  waited  on  by  them,  and  the  ac¬ 
tual  saving  in  time  by  the  latter 
service  where  six  salespeople  are 
employed  would  permit  one  of  them 
(the  cheapest)  to  act  as  cashier  at 
no  real  addition  to  the  pay  roll. 

The  value  of  a  high  priced  sales¬ 
man  falls  to  the  value  of  the  time 
of  a  simple  wire  cash  carrier  while 
he  goes  back  and  forth  doing  cash 
carrier  work — per  contra,  the  value 
of  the  cash  carrier  springs  up  to 
that  of  your  best  paid  salesman 
while  it  does  his  work. 

The  greatest  business  successes 
of  the  age  are  built  around  some 
centralizing  system  which  fixes  re¬ 
sponsibility  in  a  manner  to  enable 
the  instant  location  of  mistake  and 
the  cash  carrier  is  the  retail  mer¬ 
chant’s  centralizer  par  excellence. 
Lam  son  Consolidated  Store 
Service  Co. 

By  E.  C.  Phillips, 

Special  Representative. 

*  *  * 

The  Recent  History  of  Raisin 
Combines. 

Cincinnati,  Ohio,  Feb.  14,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  have  read  your' 
frequent  references  to  the  mud¬ 
dled  way  in  which  the  producers 
of  California  raisins  appear  to  be 
conducting  their  business,  but 
they  have  not  made  the  exact 
situation  very  clear  to  me.  How 
many  attempts  have  there  been 
to  corner  the  raisin  market? 

Yours  respectfully, 

B.  R.  Gorden. 

The  plan  was  scarcely  to  cor-  t 
ner  the  market,  though  if  it  had 
been  successful  it  would  have 
practically  had  that  effect.  What 
has  been  done  in  the  last  few 
years  is  substantially  this:  In 
1907  there  was  no  “raisin  com¬ 
bine,”  but  very  high  prices  pre¬ 
vailed,  owing  to  the  speculative 
excitement  of  the  time.  Great 
quantities  of  raisins  were  con-  j 
tracted  as  between  packer  and 
grower  at  around  5  cents  a  pound 
and  a  good  many  crops  were 
“held”  for  6  cents.  When  the 
bottom  went  out  after  the  panic 
raisins  for  a  time  became  almost 
unsalable.  The  contracts  of  the 
packers  involve  them  in  heavy 
losses  and  it  is  a  wonder  that 
there  were  no  heavy  failures. 
The  growers  who  had  not  con¬ 
tracted  stubbornly  refused  to  sell, 
even  when  they  could  get  an  offer.*- 
Many  of  them  did  the  same  with 
their  crops  in  1908,  so  that  the 
last  season  began  with  a  very 
heavy  holdover,  a  large  crop  to  be 
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harvested  and  stock  saleable  only 
at  prices  well  below  2  cents  a 
pound.  Growers  generally  re¬ 
fused  to  sell  at  prevailing  prices. 
The  Farmers’  Union  jumped  in 
with  promises  of  the  high  prices 
it  could  get,  mass  meetings  were 
called  which  agreed  to  “hold  at 
first  for  4  cents,  and  then  for  less 
Selling  committees  were  ap¬ 
pointed,  without  authority  to  sell 
except  at  prices  above  the  market. 
Meantime  the  packers  were  dis¬ 
posing  of  their  holdover  for  what 
ever  they  could  get,  and  quietly 
buying  all  the  new  crop  they 
needed  at  prevailing  prices.  One 
firm  collected  a  block  of  some 
6,000  tons.  Other  packers  ac 
cumulated  stocks  at  low  prices 
The  Farmers’  Union  had  a  lot 
contracted  so  that  the  quantity 
remaining  in  hands  of  growers 
seemed  to  many  to  be  reduced  to 
a  point  where  it  could  be  “cor 
nered.”  Another  mass  meeting 
was  called  and  it  was  agreed  to 
“pool”  the  crop  remaining  in 
growers’  hands  to  “hold"  for  3 
cents  provided  a  certain  percent¬ 
age  of  the  estimated  outstanding 
raisers  could  be  “signed  up.”  A 
canvass  was  made  and  the  re 
quired  percentage  was  pledged. 
Bids  for  the  entire  lot  were  called 
for.  The  day  arrived  and  not  a 
bid  was  received — possible  bid 
ders,  of  course,  knowing  the  mini 
mum  price  which  would  be  con¬ 
sidered.  Packers,  of  course, 
would  have  been  delighted  to 
have  some  one  buy  the  lot  at 
3  cents,  but  none  of  them  would 
do  it  and  the  pool  dissolved. 
Meantime  there  was  in  progress 
another  movement  evolved  at  an¬ 
other  mass  meeting  to  organize 
a  growers’  corporation  with 
actual  capital  of  $1,000,000  to  be 
gradually  collected  by  deductions 
from  proceeds  of  raisins  sold'  for 
account  of  the  members.  A  can 
vass  was  begun  for  stock  signa 
tures  carrying  a  five  years’  con¬ 
tract  of  the  crops  to  the  proposed 
association,  conditioned  upon  se¬ 
curing  contracts  covering  65  per 
cent,  of  the  acreage.  As  usual  in 
such  cases  signatures  were  ob 
tained  very  rapidly  for  a  short 
time,  but  the  number  willing  to 
engage  in  the  plan  was  found  to 
be  really  very  small  and  the  pro 
ject  has  been  formally  abandoned. 
Raisins  continue  salable  as  they 
have  been  at  from  2*4  to  2]/2  cents 
a  pound,  at  which  prices  it  is 
hoped  that  the  stocks  will  get 
cleaned  up  so  that  the  next  season 


can  open  without  the  handicap  of 
holdover  stocks.  It  would  seem 
that  by  this  time  all  raisin  grow¬ 
ers  would  have  discovered  the  im¬ 
possibility — both  moral  and  finan¬ 
cial — of  cornering  such  a  crop  as 
raisins  by  co-operative  action  of 
growers. 


WANT  DEPARTMENT 

Abiwot  to  Want  Advarttoemanta  Inaartod  In  thi*  department  may  be  addneted  to  the  “  Grocery  World 
and  Oeacral  Merchant"  when  desired,  proTtded  the  advertisement  Is  accompanied  by  to  cento  in  postace  to 
pay  for  remalltng  the  same.  The  price  of  each  Insertion  Is  two  cento  per  word. 


WANTED. 


HIGHEST  IN  HONORS 


Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

-r  AMERICA 

Registered. 

U.  S.  Fat.  Off. 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


WANTED.— A  second-hand,  total  adder, 
cash  register.  Also  a  small  platform  counter 
scale.  Must  be  ia  good  condition  and  cheap. 
Star  Store  Co.,  East  Bangor,  Pa.  8 

FOR  SALB. 


because  of  old  age.  Address  “  H.  C.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  8 


FOR  SALE.— The  owners  of  a  good-sized 
general  store  in  a  growing  town  in  the 
eastern  part  of  Pennsylvania  are  anxious  to 
dispose  of  the  business,  owing  to  death  of  a 
partner,  and  invite  correspondence  looking 
to  a  sale  of  the  entire  matter.  “  For  Sale,” 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  n 


FOR  SALE. — One  of  the  best  grocery  stores 
in  the  State.  Old  established  stand  and  a 
money  maker.  Does  $75,000  business  a 
year.  Will  require  about  $6,000  to  handle 
it.  Best  of  reasons  for  selling.  K.  J.,  “  Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  Street,  Philadelphia,  Pa.  8 


FOR  SALE.— Store,  stock  and  fixtures. 
Two  counters,  ice  box,  three  show  cases. 
Large  cellar,  fine  dwelling,  six  rooms  and 
located  on  the  corner.  One  of  the  finest 
grocery  stands  in  the  northeast  section  of 
Washington.  Good  reason  for  selling. 

I  John  Alt,  600  F  St., N.E., Washington, D.C.  8 

FOR  SALE.— A  general  store  located  in 
northern  Pennsylvania,  doing  a  cash  busi¬ 
ness  of  $4, coo  per  year.  Some  book 
accounts.  Stock  consists  of  groceries,  hard¬ 
ware,  shoes,  rubber  goods,  dry  goods  and 
notions.  Stock  will  inventory,  with  horse, 
wagon  and  fixtures,  about  $3,000.  Good 
reason  for  selling.  Will  guarantee.  Terms 
right.  Town  has  100  inhabitants,  with  a 
well-to-do  farming  section  around.  B.  F. 
Hawley  8c  Son,  Little  Marsh,  Pa.  u 


I  FOR  SALE.— Grocery  and  provision  store 
corner  Salford  and  Callowhill  Sts.,  below 
Sixtieth  St.,  West  Philadelphia.  Will  sell 
for  $600  if  sold  at  once.  9 

FOR  SALE.— One  of  the  best  grocery  stores 
in  a  town  of  five  thousand  population,  doing 
a  business  of  $15,000  a  year,  and  by  a  little 
1  more  effort  the  business  could  be  increased 
_  a  great  deal.  Reason  for  selling,  the  owner 
wants  to  go  in  other  business.  C.  B.  M., 
“Grocery  World  and  General  Merchant, 
927  Arch  St.,  Philadelphia,  Pa.  9 


HELP  WANTED. 


PHILADELPHIA  GROCERY  AND  MEAT 
retailer  wants  two  men,  one  as  clerk,  the 
other  as  solicitor  and  clerk.  Young  men 
wanted.  Will  pay  clerk  $9.50  to  start  and 
clerk  and  solicitor  $10.  Good  chances  to 
right  men.  E  7,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa.  11 


PHILADELPHIA  SUBURBAN  GROCER, 
selling  groceries,  meats,  fruits  and  vege¬ 
tables,  wants  man  for  soliciting,  delivering 
orders  and  helping  in  store.  Man  capable 
of  working  into  buyer  needed.  Will  start 
at  $12  to  $15.  Married  man  preferred. 
Twenty-five  years  old  or  over.  Can  rent 
good  house  for  $10  to  $14  monthly.  A  sub¬ 
stantial  chance  to  right  man.  E  6,  “  Gro¬ 
cery  World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia,  Pa.  11 


WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


FOR  SALE.— Don’t  miss  this  bargain ! 

I  $4,100  will  buy  corner  store  property.  Two 
bulk  windows,  eight  rooms  and  bath.  Lot, 
16  x75  ft.  Only  built  two  years  ago.  New 
properties  going  up  all  around  this  section. 
For  full  information  apply  to  R.  P.  Cameron, 
2737  Kensington  Ave.,  or  Mrs.  R.  Shaw, 
owner,  3334  H  St.,  Philadelphia,  Pa.  9 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel- 
1  phia,  Pa.  tf 


PHILADELPHIA  GROCERY  CLERK 
with  twenty  years  experience,  some  of  it  in 
England  and  much  with  leading  American 
chain  stores,  wants  position  as  manager  of 
either  a  cut  price  or  ordinary  store.  Prefer 
Philadelphia,  but  will  consider  outside. 
Salary  to_  begin  at  least  $12.  Married,  but 
no  family ;  age  thirty-four.  Considered 
good  window  dresser  and  sign  writer,  also 
very  good  all  round  experience.  C  22, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 


Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  maybe  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAHS. 

Swift  &  Company,  U.  S.  A. 


FOR  SALE. — Small  grocery  store  in  West 
Philadelphia.  $750  if  sold  at  once.  R.  B.  E., 
“Grocery  World  and  General  Merchant,” 

|  927  Arch  St.,  Philadelphia,  Pa.  11 

FOR  SALE. — Cleaver’s  old  established 
butter,  egg  and  grocery  store,  4408  German- 
]  town  Ave.  Will  sell  for  $600  if  sold  at  once. 
|  Jacob  W.  Scheifele,  4408  Germantown  Ave., 

Philadelphia,  Pa.  8 


FOR  SALE. — Old  established  grocery  store 
I  of  F.  L.  Boncot.  $1,500  for  stock  and  fix¬ 
tures.  F.  L.  Boncot  Est ,  Conshohocken, 

Pa.  8 


FOR  SALE  OR  EXCHANGE. —Three 
hundred  account  McCaskey  Register.  Com¬ 
plete  ;  been  used  only  three  weeks  ;  good  as 
new.  Address  Fred.  S.  Pfitzenmyer,  Ocean 
City,  N.  J.  8 


FOR  SALE.— Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500.  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila- 
|  delphia,  Pa.  14 

FOR  SALE.— An  old  established  grocery 
I  store,  located  on  the  busiest  corner  of  a  live 
town  in  central  New  York  State  for  twenty 
seven  years.  Every  modern  fixture  and  im 
j  provement,  making  this  the  finest  store  here. 
No  old  stock.  All  property  free  of  any 
incumbrance.  Proprietor  desires  to  retire 


PENNSYLVANIA  GROCERY  CLERK, 
able  to  speak  five  languages,  wants  position 
as  grocery  salesman.  Age  twenty-one. 
Has  had  eight  years  experience  in  retail 
grocery  business  and  knows  bookkeeping 
and  general  business.  Salary  to  begin,  $85 
per  month.  C  20,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  11 


PENNSYLVANIA  GROCERY  CLERK 
wants  position  with  large  coal  company  or 
chain  store  where  can  work  in  as  manager. 
Has  had  seven  years  experience  as  clerk 
and  one  year  manager  branch  store.  Is  a 
fine  window  dresser  and  has  original  ideas. 
Age  thirty-one  years  and  married.  Highest 
references.  Salary  wanted,  $18  per  week  to 
start.  C  23,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  11 


PHILADELPHIA  GROCERY  CLERK, 
thirty  years  old  and  married,  wants  position 
as  manager  or  superintendent.  Has  had 
fifteen  years  experience  and  has  special 
knowledge  of  grocery  and  produce  buying, 
ad-writing  and  window  dressing.  Also  all 
round  knowledge  of  business.  Will  go 
anywhere  and  wants  $20  to  start.  C  21, 
"Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 


WANTED. — Young  man,  twenty-one  years 
of  age,  wants  clerical  position  with  chances 
for  advancement.  Will  go  anywhere.  Has 
had  two  years  experience  as  bank  book¬ 
keeper  and  receiving  teller  and  two  years 
experience  as  double  entry  bookkeeper  for 
wholesale  grocery  firm.  Can  open  and  close 
any  set  of  books  and  take  off  trial  balance 
when  desired.  Willing  to  start  low  with 
chances  for  advancement.  Good  talker  and 
will  travel  if  desired.  R.  A.  F.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. 
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WANTED. — A  young  man  would  like  a 
position  as  outside  salesman.  Anything  in 
the  grocery  line.  Willing  to  travel.  Good 
reference  given.  Has  had  experience. 
Salesman,  “Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  7 
[The  sender  of  the  above  advertisement 
neglected  to  enclose  his  address.  Will  he 
please  send  it  to  the  “  Grocery  World  and 
General  Merchant”  office  at  once.] 

GROCERY  CLERK  AND  MEAT  CUTTER 
in  a  town  twenty  miles  from  Philadelphia. 
A  good  grocery  clerk  who  is  capable  and 
willing  to  assist  in  cutting  meats.  Steady 
position  and  good  wages  to  a  good  steady 
man.  E  5,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  9 

CLERK  AND  SALESMAN  NOW  EM- 
ployed  in  Virginia  wants  position  as  clerk 
or  on  the  road  with  reliable  house.  Age 
thirty,  single.  Has  had  five  years  practical 
experience,  including  window  dressing. 
Will  go  anywhere.  Salary  desired,  $65  per 
month  to  start.  C  19,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  xo 

GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Good  all  round 
man  and  can  give  good  references,  among 
them  present  employer.  Age  twenty-seven, 
single.  Wants  $12  weekly.  Has  had  expe¬ 
rience  as  manager.  C  18,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

YOUNG  WOMAN  OF  TWENTY-THREE 
wishes  position  as  clerk  in  grocery  store. 
Now  employed  in  Pennsylvania  store.  Has 
had  seven  years  experience,  partly  window 
dressing  and  store  decorating,  and  can 
make  self  very  useful.  Capable  of  taking 
entire  charge  of  small  grocery.  Salary 
wanted,  $9  per  week.  C  17,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

GROCERY  CLERK  NOW  EMPLOYED 
in  West  Virginia  wants  position  in  West 
Virginia  as  manager  of  first-class  retail 
grocery.  Age  thirty-five,  married,  one 
child.  Had  seven  years  wholesale  experi¬ 
ence  and  ten  retail.  Has  knowledge  of 
ad-writing,  window  dressing,  card  writing, 
decorating.  Salary  wanted — will  consider 
any  fair  offer.  C  16,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  9 

GROCERY  CLERK  NOW  EMPLOYED 
in  New  York  State  wants  position  as  clerk 
or  at  desk  work.  Age  forty,  married.  Will 
go  anywhere.  Has  had  twenty-two  years 
experience  and  knows  business  thoroughly. 
Wants  $15  per  week.  C  15,“  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

YOUNG  WOMAN  OF  TWENTY-FOUR 
now  employed  in  Pennsylvania  store,  wants 
position  clerking  or  calling  on  trade.  Will 
go  anywhere.  Has  had  six  years  experience 
clerking  and  managing  and  has  considerable 
knowledge  of  the  business.  Salary  wanted 
to  start,  $8  per  week.  C  14,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  9 

GROCERY  CLERK  NOW  EMPLOYED 
in  eastern  Pennsylvania  wants  substantial 
position  anywhere.  Age  thirty-one,  single. 
Position  wanted  is  as  clerk  or  manager. 
Has  had  eight  years’  experience  as  grocery 
clerk  and  four  years  with  china  and  glass. 
Good  selling  ability.  Salary  expected,  (12 
per  week,  and  can  earn  it.  C  13,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 

PHILADELPHIA  GROCERY  CLERK 
and  manager  of  long  and  comprehensive 
experience  wants  position  as  manager  within 
forty  miles  of  Philadelphia.  Age  fifty-two 
and  married.  Experienced  in  grocery  and 
coffee  business,  including  coffee  roasting, 
and  has  a  full,  general  knowledge  of  the 
business.  Was  in  business  for  himself 
twelve  years.  Salary  wanted,  $20  weekly. 
Fine  references.  C  12,  “Grocery  World 
and  General  Merchant,"  917  Arch  St., 
Philadelphia,  Pa.  8 


PHILADELPHIA  GROCERY  CLERK 
wants  position  in  country  store  as  clerk  and 
bookkeeper.  Age  forty-five,  married.  Will 
go  within  thirty-five  miles  of  Philadelphia. 
Had  thirteen  years  active  business  experi¬ 
ence  and  a  good  all  round  man.  Will  start 
for  $xo  weekly.  C  10,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  8 


GROCERY  CLERK  OR  MANAGER 
now  employed  at  Allentown,  Pa.,  wants 
position  as  manager,  assistant  manager  or 
department  manager,  with  chances  for 
advancement.  Will  go  anywhere  within 
two  hundred  miles.  Has  had  experience  as 
buyer  and  department  manager,  also  has 
knowledge  of  advertising  and  window 
dressing.  Splendid  references.  Wants  $25 
weekly  and  can  earn  it.  C  9,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


CLERICAL  POSITION  WANTED  BY 
Philadelphia  young  man,  eighteen  years  of 
age.  Had  two  years  experience.  Salary 
wanted,  $8  per  week.  C  11,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  8 


BUSINESS  OPPORTUNITIES. 


oesoooooooooeoosoesooaoeeo 
o  0 

0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  0 
e  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 


0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  0 
0  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  e 
e  that  we’re  sure  will  suit  you.  0 

0  Write,  call  or  telephone.  o 

0  WARNER  &  CO.,  c 

0  9S7  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  0 

0  Keystone,  Race  746.  0 

e  0 
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GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $ 900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  I400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553.—: In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 


No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $500 
to  $350  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  or  selling  is 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collection*  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satlsfac 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal  ” — it’*  free.  12 


The  cash  register,  computing  scales 
and  ’phone  save  your  time. 

The  housewife  appreciates  time- 
savers  too.  Then  tell  her  about 
MINUTE  GELATINE  (PLAIN) 

It  is  all  measured.  Every  package 
contains  four  envelopes.  Each  holds 
just  enough  to  make  a  pint.  Time  of 
measuring  saved. 

It  requires  no  soaking.  It  dissolves 
in  less  than  a  minute  in  boiling  water 
or  milk  without  first  soaking  in  cold 
water.  More  time  saved. 

Besides,  it  is  the  clearest,  firmest 
gelatine  to  be  had. 

Use  these  talking  points  and  they’ll 
help  the  sale.  The  sale  helps  you.  It 
pays  36  per-cent.  Don’t  sell  at  less 
than  two  packages  for  25c.  It’s  worth 
even  more. 

Send  your  jobber’s  name  and  ask  for 
a  package  to  try  yourself.  It’s  free. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


No.  1  Cuspidor 
6H  Inch 


THIS  CUSPIDOR 

in  band-painted  colors  at 
$S.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tli«  Peters  &  Reed  Pottery  Co. 

ZANESVILLE.  OHIO 


MANY  OROCERS 


Find  it  pays  them  to  read  the 
“good  stuff""  in 

The  Advertising  World 

Columbus.  Ohio 

iompia  fro*.  er  tear  ■aattas’  trial  far  l«  c*mU 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  1b  all  eenntrles. 

Bails  &  Davis,  Washington,  D.C. 


BLOOKER’S  COCOA  is  the  Cocoa 
of  Flavor,  Aroma  and  Strength” 

American  Depot,  No.  46  Hudson  Street,  New  York 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  FEBRUARY  21, 1910. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 


Barley . 

. c«  " 

Flaxseed. . 

. . ••  «• 

Shellbarfcs . 

. 4  '• 

COL. 

Alarm  Cash  Drawer . it 

Alam . *« 

Ammonia .  3 

Ammunition. .  3 

Asia  Greaae .  3 

Baa'and  l?wina  Holders. ..il 

Baking  Powder .  3 

Barley- . »7 

Bath  Brick . 3* 

Baaaa . 17 

Backing,  Shoe .  4 

Blaine .  « 

Borax . . . 26 

Broome . . . 33 

Brnahes . 35 

Bat  I  wheat  Flour.- . 17 

Banc  Borer* . it 

listeners'  Sundries . *5 

Bauer  Dishes . 34 

Butter .  6 

Butter  Color . a6 

Camphor . . 36 

Cttdlei . xo 

Candles .  6 

Conned  Goode.. .  7 

California  Fruits .  8 

Domestic  Fruits .  S 

Pie  Fruit .  8 


Sardines . . 

Meats . 

Soups . 

eeeeeee  9 

Catsup . 

Cereal  Specialties . 

. x7 

Chocolate  and  Cocoa.. 

. xx 

Chewing  Gum . 

Cider . 

. 28 

Clams . 

. 20 

Clothes  Pins . 

. 35 

. X3 

Coffee . 

.  5 

Essence . 

.  5 

Chicory . 

.  5 

Coffee  Mill* . 

. 18 

Cooking  Herbs . 

.  6 

Condensed  Milk . 

. 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 

Corn  Starch . 

Cottolene . 

Crackers,  Cakes,  etc.. 

Crescent  Maple  ine . 

. 33 

Cutters,  Tobacco . 

Counters . 

. 18 

Dates . 

Delicatessen . 

Dressed  Meats . 25 


COL. 

Drugs,  Grocers’ . 26 

Eggs . 1* 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . -..16 

Farinaceous  Goods . 17 

Figs- . 20 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 3a 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried. ...20 

Foreign,  Dried. . 20 

Fish,  Freah . 20 

Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


COL. 

Ink . 21 

Insect  Powder . 26 

Ironing  Wax. . - . 32 

Jams . . . ..d 

Jars  and  Jar  Robbers- .  6 

Jellies . 2$ 

Junket  Tablets . 27 


Ketchup . 


Lamp  Goods . 21 

Lard . 25 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 21 

Live  Poultry . 25 

Lye  and  Potash . ai 

Macaroni . - . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 2a 

Mineral  Water . 29 

Molasses . 33 


COL. 

Mustard . . . 30 

Prepared . 31 

Marmalade . . . *6 


Noodles,  Egg . — . 17 

Nuts . . . — . 


Oat  MeaL . 

Oils . 

OQ,  American . . 

Olive  OU . 

Olives . 

Oysters . 


. »7 

. 22 

. *3 

. 22 

. 22 

. 20 


Paper . 23 

Paper  Bags . 23 

Peanuts . ..... 

Peanut  Butter . 24 

Peas,  Dried . 17 

Pickles . 24 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . - . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

COL 

Provisions . 

....*4 

Whole . 

. i* 

Prunes . 

Starch . 

Puddlne . 

...,i8 

Stove  Polish . 

. 3« 

Putty . 

Soap  Powder. . 

Rennet..... . 

....27 

Sugars . 

Sulphur . 

. •* 

Root  Beer . 

. 29 

Rosin . 

....26 

Tacks...— . 

. 3° 

Tapioca  . . - . 

. >7 

Sago . 

. *7 

Tar . 

. *7 

Salad  Dressing . 

. 28 

Teas . 

Sal  Soda . 

Tobacco,  Chewing.. 

. 3* 

Salt . 

. 28 

Smoking..  . . 

. 3* 

Sapolio . 

. 3° 

Cutters . 

. x8 

Sardines . 

...«  9 

Twine  Holders . 

. 18 

Sauce  and  Condiments. 

. 29 

Twine . - . 

. 3« 

Sauer  Kraut . 

Scales! . 

Scoops,  Grocers' . 

. 18 

Vermicelli  . . 

Scouring  Soap . 

Vinegar . 

Seeds . 

Shoe  Dressing . 

. 4 

.  6 

Washboards . „.... 

. 34 

Smoked  Fish . 

. 18 

Wax,  Fruit  Jar..,,.., 

Soap,  all  kinds . 

. *9 

WrappingtPaper . 

. 

Soda,  Bicarb . 

Woodenware . 

Soft  Drinks . 

Soups . . . 

Specialties . 

. 3° 

Yeast  Cakes . 

. 3® 

— I — 

SUGAR. 

C*nls«tlan«n*  Losange,  XXXX . -  3  4° 

Crystal  Dominoes . 7-7° 

Cut  Loaf . . . . . . .  ®  •  *5 

Patent  Cubes . - . -  5  •  5° 

Powdered . 5-35 

Granulated,  standard  to  fine .  5  20 


TEA. 

Foochow  Oolong —  Per  lb 

Special  . 2  4 

Fair . 26 

Good . 29 

Choice . 34 

F.xtra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Good  . .. . 28 

Choice.  . 33 

Extra  choice . 39 

Choicest . 

Imperial — 

Special . 27 

Fair . 31 

Good  . ~ . 35 

Choice . 39 

Extra  choice .  -45 

Choicest . » . 49 

Young  Hyson — 

Fair . 29 

Good  . ... . 35 

Fine . 40 

Choice . 45 

Extra  choice  Moyune . 50 

Gunpowder — 

Fair . 35 

Good  . 40 

Choice . 45 

Choicest  . 50 

Japan,  pan  fired  or  basket  fired — 

Good  . 35 

Choice . 40 

Extra  choice  . 45 

Choicest .  50 

English  Breakfast — 

Fair . 24 

Good . 27 

Choice . 33 

Extra  choice . 38 

Choicest . . . 


— 2 — 

Ceylon — 

Tetley's,  No.  1,  Y>  lb . 60 

“  No.  2,  %  lb . . . 45 

**  Troubadour,  1  lb.  tins . 

Lipton's,  A  blend,  ^  lb . 

l<  B  blend,  y2  lb . 

“  B  blend,  'A  lb . 

Bungaloe,  1  lb . 25 

Princess,  %  lb . 4° 

“  %\b . 40 


PACKAGE  TEAS. 

Per  lb.,  in  %■ 


Lipton's — 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . . . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

x^-lb.  tins  xc.  per  lb.  more. 

Tetley’s — 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 

No  x,  Buff  Label . 

No.  2,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

1  lb.  size . per  11). 

l/2  lb.  size . per  lb. 

Yi  lb.  si/e  . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Spring  Garden  Tea — 

too  lb.  barrels . -..per  lb.  net 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . 

M-lb.  “  ia-lb.  “  . 

M-\b.  “  xo-lb.  “  . 

Trial  “  xo-lb.  "  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  ao-lb.  boxes . 

K-lb.  “  10-lb.  "  . 

if-lb.  “  xo  and  ao-lb.  bx9.. 

Travellers  pocket  canister,  4  doz... .per  doz. 


—3— 

AMMONIA. 

Per  dor. 

Colburn's  “  A,”  ifi  oi.,  *  do*,  boxes . 90 

Colburn’s  "A,”  quarts,  1  dos.  boxes .  1.5° 

Colburn’s  "A,”  %  gals.  54  dor.  boxes .  ».7° 

Colburn’s  Mayflower,  16  ox.,  2  doz.  boxes . 75 

Colburn’s  “A,”  hotel  sire,  2  do*,  boxes .  1 .30 

Victoria,  2  doz . . 

Pincus,  3  doz . . 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . 9° 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . . 87 J4 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  54 

gross  case . per  gross  9.00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  54 

gross  package . per  gross  4.80 

Free  goods  with  54  gross  5-  or  10-cent  sizes. 


lb.  tins 
.48 
•43 
•  48 
•43 
.48 
•43 
•48 
•43 

Per  lb. 

■75 

.60 

•45 


•55 

.56 

•57 

1  -35 
2.25 

.18 

Per  lb. 
■53 
■53 
•S3 

Per  lb. 
•5® 

t 

.80 


AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 8° 

Frazer’s,  boxes,  54  gross . per  gross  9.4° 

Mica,  54  gross . per  gross  g.co 

Peerless,  54  gross . . . per  gross  4.40 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

y.  lb.,  4  doz.  In  case . 95 

54  lb.,  2  doz.  In  ease .  z-75 

1  lb.,  1  doz.  in  case .  3  4° 

Davis’  O.  K.,  54 -lb.,  4  do* . per  doz.  .45 

Davis’  O.  K.,  £-lb.,  3  doz . per  do*.  .90 

Davis’  O.  K.,  i-lb.,  a  doz . per  doz.  1.65 

Davis’  O.  K.,  j-lb„  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  do*,  r  .23 

Leslie’s,  nickel  . 4  doz.  cases  .45 

Leslie’s,  54-lb.  cans,  a  doz.  cases . . .  1.15 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.80 

Leslie’s,  5-lb.  cans,  6  cans  In  case— .  9.00 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Veast  Powder : — 

4  oz.  glass,  1  doz . — . - . 82  }4 

6  oz.  glass,  2  doz . . . . .  1  07 

6  oz.  glass,  6  doz . . . - .  1.03 

t  oz.  ,1  gross,  In.bbl .  1.0a 


— 4— 

Rumford  Baking  Powder  : — 

jc.-tins,  4  doz . . . . . per  doz. 

10c. -can,  2  doi.  in  box . - . per  doz. 

54-lb.  cans,  a  doz  In  case . per  dos. 

i-lb.  cans,  1  doz.  in  case . ....-.-.per  dos. 

Royal,  10c.  size,  4  do* . 

“  14  lb.,  4  doz . - 


•  45 
1. a* 

":6 

I. JO 

M° 

4 .05 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  do*.,  10  cent  size . 85 

Mason's  No.  1,  J4  gross . per  gross  2.70 

*<  <*  a,  “  .  “  3-°o 

"  "  3,  “  - . - .  “  3  3° 

•  •  «*  '*  .  “  5-4° 

“  “  5,  “  . - .  “  13.80 

T.  M.  French . per  do*.  1.10 


SHOE  DRESSING. 

Mason’s —  Doz. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  1  do* . - . . .  *.**54 

Blxby's  Royal  Polish,  z  doz . - . .  *5 

Bixby  Jet  Oil  Polish . 85 

Brown’s  Shoe  Dressing,  1  doz . 85 

Brown’s,  Army  and  Navy,  1  do* . .8° 

Boyer’s  French  Dressing . ®S 

'<  OU  Polish .  85 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co:— 

GUt  Edge  Polish,  black. . . .  a  .00 

Boston  Waterproof,  black . . .  a. 00 

Boston  Jr.  Waterproof,  black,  10-ccnt  else—  .85 

Elite  Combination,  Baby,  black. . . .  85 

Elite  Combination,  large,  black .  a. 00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish . .  2  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing. .  75 

Royal  Gloss,  black,  self-polishing . -  . 75 

Dandy  Combination,  russet-.—.., . — ...  *.00 

Star  Combination,  russet . . 75 

Dandy  Russet  Paste  large . —  75 

Boseola  Waterproof  Paste  Polish,  .arge. .  75 

Bossola  Waterproof  Paste  Polish,  small. .  .40 

Quick  White,  cleans  dirty  canvas  shoes . 75 

Quick  White,  deans  dirty  canvas  shoos......  1  75 

OB  Paste  blade,  never  dries  up,  targe  tins-.  .  75 
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GREEN  COFFEE. 


Per  lb. 


Java,  Private  Estate.... 

. 

. . 

••  -25)4 

.27 

lava.  Interior . 

•23 

Bogatos . . 

..  .13 

Washed,  Caracas . 

.16)4 

Washed,  Mexican .  . 

•  13  Yi. 

Bucarmango . 

•  >3)4 

Guatemala . 

■  14  54 

Maracaibo . 

•*7 

Washed  Santos . 

•*$ 

Mocha  Seed  Santos . 

..  .n)4 

•12K 

Santos  . 

•  i>)4 

Rio . . 

•  11 54 

ROASTED  COFFEE  IN  BULK. 

Victoria  Blend . 25 

Morava  Blend . 20 

Oakdale  Blend . 18 

Radnor  Blend,  ilb.  free  with  10 . 18 

Special  Blend . 16 

Nectar  Blend . 15 

Logan  Blend . 13  l/2 

Java  and  Mocha  Blend . 25 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 

No.  2,  Santos . 13 

No.  3,  Santos . \2l/2 

No.  3,  Rio . i2>| 

No.  7,  Rio . 12 


PACKAGE  COFFEE. 

IOO  lbs. 

Ariosa .  14- 75 

Lion . . . 

Seven  Day . 12^ 


60  lbs. 

14-85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  8t  Diner’s  ‘‘Kosyr’’ — 

*o  tins  h>  bos . . . per  bos 

«» *“  ‘1  o*  tx>* . per  carton 

*-lb.  tins . . . per  doz. 

Floto  s  Sons —  Per  gross 

Caffes  Essence,  )£-gross  improved  cans .  *.25 

M-gross  cans,  tin  ends .  a .  70 

"  H -gross  cans,  all  tin .  a.8j 

Vienna  Coffee  Essence,  Manilla,  J4  gross .... 

Paokage  Chicory,  65-lb.  cases . per  lb. 

Hummer  s  Essence,  tin  can,  )4  gross,  per  gross 
"  tin  ends,  “  “ 

"  improved  "  " 

Chicery,  Selin's  65’s . 

“  English,  ground,  bags  about  160  lbs... 

"  Francks’,  stick,  65  lbs . 06H 

*•  Muller’s,  Columbus  brand,  5  sticks 
to  !b.,  65  lbs . 


3-9° 
•93 
5-  73 


2.25 

•04  )4 

2.90 

2.75 

■•»S 

.06% 

•05^ 


.o5 


AMMUNITION. 

Wasting,  A,  kegs,  *5  lbs . . . 

"  B,  kegs,  as  lbs . 


— 6— 

Dock,  kegs,  n%  tbs..-., 

“  kegs.q^Bm. - - „ 

FO,  FFG,  FFFtJ,  kegs,  15  lbs— ... 

“  "  kege,  12)4  tbs.._ . . 

"  "  kegs,  6 «  lbs..„ . . . 

Drop  Shot,  Nos.  a,  3,  5,  8,  9,  bags,  25 


«•« 

a. 65 

it 

I. So 
..83 


BLUING— Dry. 


Barlow’s,  small,  a  do z —  .... 

"  larg®,  x  dox« . 

Per  gross 

.ssimw*  3.75 

Sawyer's,  No.  1,  6  doz. . . 

lt  No.  3,  3  dor . . 

Colburn's,  No.  x,  4  do*. . 

. .  4. CO 

"  No.  a,  3  doz— . 

“  A,  No.  6, 12  oz.  boxes,  i  oz 

“  Ball  Blue,  No.  1, 3  doz . 

“  *'  No.  2,  s  doz . 

Reckltt’s,  5c.  and  ioo.  asst.,  8  lbs . 

free...  4.80 
. .  2.60 

Per  lb.  .  30 

BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  %  gross - - - 

Army  and  Navy,  No.  8,  3  do* . . .  5. 10 

Crystal,  No.  2,  3  doz . . .  3.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5.50 

French  Laundry,  large,  )4  gross  in  barrel .  2.45 

Tibbals  Cream  Indigo,  5c.  size,  )£  gross  case.  4.80 
“  "  10c.  size,  gross  case. 

Free  goods  with  )4  gross  5-cent  size  and 
)£  gross  10-cent  size. 


9.00 


BUTTER. 

Tab  Butter — 

Creamery,  extra,  60- lb.  tubs . 

“  first,  . . 

“  second,  “  . 

"  third,  <•  - - 

"  dairy,  extra,  bakers'  use,  30- 

60  lbs . . . 26-. 29 

"  J  and  10-lb.  rolls,  60  and  300- 

lb. boxes . 3J--34 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bits.  .37 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  .36 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

5<>4b.  boxes . . .  . . 

Sbeaf(‘‘4oo”)  Elgin,  20-50#).  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  %  lbs— . 

Gurnse,  lbs.  and  )4  lbs . 

Belle  Spring . . 


Per  lb. 

•  33 

•  32 
•31 

.30 


•35 

•34 

3I-.33 

.37 

•35 

•32 


CANDLES. 

P.  &  G.,  8’s,  30  lbs . . . . 

**  16’s,  30  lbs . . . . 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-Ib.  eases, 

per  lb .  . . 

Searchlight,  hotel,  i6‘s,  30  lbs— . 

Pearless,  hotel,  i6’s,  30  lbs . . . 

Bright  Light,  16’s,  jo  lbs . . . -..per  box 

Werk’s,8’s.  30  lbs . . . 

“  i6’s,  30  lbs . - . - . — . . . 

Neverout,  8’s . p9r  box 

"  16’s .  « 


Per  lb. 

■™V, 

.08M 
.08^ 
.09% 
>•75 
•  >i54 
.12  >4 
>•75 

>85 
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COOKING  HERBS. 

Colbnrns’s  “A,"  Small — 

Sweet  Marjoram.., . per  doz. 

Sage . - . .  “ 

Tbyiae . « 

Savory .  “ 

Special  case  assortment,  a  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  %  doz.  Thyme,  %  doz. 

Savory . per  case 

Colburn's  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . -.-——.per  doz. 

5^-lb.  «  "  . . . . .  •> 

54-lb.  «  "  . - . —  *• 

W-lb.  screw  cap  bottles,  a  doz——.  " 

M-lb.  square  cans,  a  doz . — _ .  " 


•*S 

•5 

•»5 

.25 


>■45 

.60 

•85 

.  60 

.60 

.60 


■•35 

1.50 


JARS  AND  JAR  RUBBERS. 

Mason's — 

Half  gallons,  boxes,  1  doz.  each . per  gross  4.50 

Quarts,  boxes,  1  doz.  each . per  gross  5.00 

Pints,  wide  mouth,  1  doz.  each . per  gross  7.r0 

Schram’s — 

Half  gallons,  boxes,  1  doz.  each .  t.  50 

Quarts,  boxes,  1  doz.  each .  5'00 

Pints,  boxes,  1  doz.  each . 

Jar  Rubbers — 

Wide,  1  lb.  cartons . ,6 

Regular,  1  lb.  cartons . ,6 

Lipped,  1  gross,  boxes . 

Cartons,  1  doz.  packages . 

I  Success,  1  lb.  cartons . 30 

?>!fra,?,aps . Per  gross  1 . 55 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 1714 


CANNED  GOODS. 

Tomatoes—  Per  doz. 

Silver  Lake,  fancy  Jersey . - . .8754 

Silver  Lake,  No.  io,  1  doz .  2.10 

Junior,  No.  10,  )4  doz .  2.00 

Bridgeton,  No.  10,  1  doz .  1  95 

Goldsboro,  No.  10,  1  doz .  >-75 

Junior,  fancy  hand  picked . 80 

Riverside,  fancy  Maryland . 75 

New  Century,  fancy,  No.  2.. . 55 

Brandywine  Hills,  extra  fancy . go 

Mrs.  Llppincott’s,  Frying . .  1.15 

Our  Best,  50  oz .  1.00 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 70 

Ford,  fancy  Maryland . 6754 

Luncheon,  fancy  Maryland . 80 

Lbna  Beans — 

Silver  Lake . . . —  .90 

Stiver  Lake,  No.  10 .  4.30 

Brandywine  Hills .  1.30 

Boyer's . 95 

Brownie . . . 70 

String  Beans — 

Bzira  fancy 

Boyer’s,  as.„ . . . — _ 

Acorn,  « . - . . .... . . 

“  No.  2  — . — . . 

Safe,  No.  2 . . 

White  Wax  Beans— 

Boyer’s . .  .  „ 

Acorn,  No.  a . s7U 

Brandywine  Hills,  No.  a . . .  x.io 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  j,  plain. . . . .  1.45 

“  No.  3,  tomato  sauce . . . .  1.60 

Campbell's,  No.  2,  plain . . 

“  No.  2,  Boston  style . at 

Oxford,  No.  3 . 1.03 

Narragansett,  No.  3,  tomato  sauce. . 

Van  Camp’s,  No.  1,  sauce,  4  doz . -  .90 

“  No.  2,  sauce,  2  doz - .  1.40 

Moore  &  Brady,  No.  3,  plain . 8754 

No.  3,  sauce . 92)4 

"  No.  1,  picnic  size,  plain. . 42)6 

"  No.  1,  picnic  size,  sauce . 47)4 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  1.25 

“  No.  3,  tomato  sauce....  1,25 

"  Midnight  Lunch,  No. 

>,  4  do* . 50 

Snider’s,  sance  or  plain.  No.  3,  2  doz.. .  1. 80 

"  “  No.  2,  3  doz- .  1.40 

“  "  No.  1, 4  doz . 90 

Red  Kidney  Beans— 

loan  of  Arc,  No.  a,  fancy . . . 8„ 

Van  Camp’s,  No.  2,  2  doz .  ,85 

Martin  Wagner’s,  No.  2,  2  doz .  77 u. 

Com— 

Kornlet .  1.75 

Paris,  fancy  Maine— .  1.25 

American  Beauty,  extra  fancy,  Shoe  Peg....  1  00 

Cream  of  Susquehanna . . . J5 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

Rex  No.  2,  fancy,  whole  grain . 77)$ 

Vanity,  No.  2,  whole  grain . . 

Peas — 

Boyer’s,  Midgets,  No.  a .  *.« 

“  Extra  Sifted .  1  2s 

“  Sifted . - .  1.0754 

“  Early  June . . 

E.  B.  F.,  Early  June— . . . . 

Hermit  brand,  soaked. .  '55 

Lotus,  Sweet  Wrinkle .  j .  IO 

Brandywine  Hills,  extra  sifted  N.  V.  State...  1.50 

Kent  County,  Sifted . 80 

Our  Favorite,  No.  2 . . .  go 

Plantation  Standard,  Early  June,  No.  2 . 

Pride  of  Delaware  Standard,  No.  a .  [75 

Wyoming,  extra  fine,  Jnne,  No.  9 .  1.25 

Beets— 

Silver  Lake,  fancy.  No.  3 . -....- .  1.10 

Succotash — 

Little  Quaker,  extra  fancy,  No.  2 .  x  .05 

Brandywine  Hills,  extra  fancy .  x  ,05 

Spinach — 

Champion,  No.  J  . .  92)4 

Farren’s,  No.  3,  2  doz . - . 1 ,0j 

Victory,  No.  3,  fancy  leaf,  2  doz . q? 

M.  &  W.,  No.  3,  chopped . 85 

Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  No.  j .  1.25 

Boyer’s,  No.  3,  2  doz .  1.00 

Slocomb  Farm,  No.  3  cans,  2  doz . 90 

Pumpkin — 

Silver  Lake,  No.  3 . . . 

Apollo,  3's . 

Lilly' Lake.  3’s . 62J4 

Easton,  No  3 . ... . 60 

Asparagus — 

Oak,  large,  a5<’s . 2.65 

Superior,  large,  No.  254 . - .  2.50 

Staple,  medium,  No.  2)4 .  2.35 

Swan,  medium.  No  2)4 .  2.40 

Del  Monte  Tips,  No.  1 J4 .  2.15 

Extra  Tips,  No.  1)4 .  2.io 

El  Rio,  choice  California,  No.  a)4,  a  doz .  2.00 


California  Canned  Fruit. 

Apricots— 

Extra  quality-.. 

Extra  standard . 

Standard. . 


Bartlett,  extra  quality,  2)4*.. 


extra  standard, 

"  standard,  a)4*... . . 

Cherries — 

Extra  quality,  s)4s - 

Extra  standard,  »% s. ...... 

Standard,  aUs _ _ 

Peaches— 

Tioga,  No.  g)4,  extra  standard,  lemon  cling 
Agate,  No.  a  14,  standard,  lemon  ding.—. 

Oak,  sliced,  lemon  cling,  No.  1,  4  dor . 

Columbus.  No.  a)4,  pie,  peeled,  yellow, free 
Plums 

Egg,  extra  standard . — _ _ 

Green  Gage,  extra  standard  ...... 

Egg,  standard . . 

Gage,  standard . - . . . . 


•  seeewe  eee se •  eeeeee 


Domestic  Canned  Fruit. 

AppSes 

Golden  Crown,  No.  3,  2  dox . 

Spring  Garden,  No.  3,  2  dox . . 

Bull  Head,  No.  7,  2  dox . 

Spring  Garden,  No.  xo . 

Blackberries — 

Silver  Lake,  syrup,  No.  e„- - .... - 

Nigger  Head,  No.  a . — 

Spring  Garden,  Ne.  a . . . 

Blueberries — 

Maine,  Eagle  No.  s  . — .. 

Loggies,  No,  10 . — _ - _ 

Cherries — 

Boyer’s,  No.  e,  white,  extra . 

Flour  City,  white,  No.  s - - - 

Flour  City,  red.  No.  a . — . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . 

Castle  Haven,  white,  No.  3 . 

Standard,  pie,  No.  3 . 

Pears- 

Silver  Lake,  No.  io„ . . . . . 

Hero,  No.  3 . - . - . 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  ■ 

Rhubarb— 

Silver  Lake,  No.  j,  2  doz.— . 

Silver  Lake,  No.  10, 1  dot . . . . 

Strawberries — 

Anchor,  No.  a,  water . . 

Sliver  Lake,  No.  2 . — . 

Pineapple — 

Acorn,  E.  &  C.,  No.  e . 

Generaf  E.  &  C.,  sliced.  No.  s . 

Indian  River,  E.  &  C-  No.  e . 

Orange  Grove,  E.  &  C.,  No.  s . 

Singapore  Chunks,  No.  i)<,  4  dot: . 

Wallace,  grated.  No.  • . 

James,  No.  3,  pie,  grated . . . 

Singapore,  cubes,  No.  1%,  4  doi . 


2  .to 

>•71 

*.90 

s.oe 

1  I* 
Ml 

l.JO 
1. so 
1.  so 

>•« 
>45 
1. 19 
1. 1* 


•9* 

•8j 

■85 

2.65 

1.30 

«-«54 

•»J 

*4 

<.00 

1  •  5754 

I  .to 


1  25 
1.05 
.90 

3-7J 
1  00 

»  «J 

•75 
1 .90 

•  71 
*•4* 

1.90 

1.80 

I.«j 

1.20 

I  .10 

z.40 

.85 

I  .10 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabg— r-  Pct 

Deviled,  No.  i,  4  do*.,  McMenamln'9 .  *  i754 

**  No.  *,  *  dox.,  McMemunln'*. .  «  at 

Clam*— 

Stax,  No.  1,  4  do*. . . 

Lobster — 

B.  &  M.,  No.  1,  tall,  2  doz . . .  4  or 

**  flat,  4  doz . 

B.  &  M.,  No.  flat,  4 doc .  a.  30 

e  ‘v  N?-  4des . • .  1.40 

Star  brand.  No.  )(,  flat,  4  dos .  ,.,s 

“  no.  54.  flat,  4  doz . 

Shrimps — 

L  and  D,  No.  r,  pickle,  4  doz .  ,  2o 

Mackerel — 

Plckert’s,  soused,  No.  1,  4  dot....— . 

'*  “  No.  a,  .  doz . 

“  "  No.  3,  .  dot . 

Underwood,  soused,  No.  1,  50  cans . 

“  '*  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  9  doz . - . 7$ 

“  No.  a,  a  doz.„ . . . .  X.4S 

Stewart's  No.  2  3  doz . . .  • 

“  no..,. do. . . . 

Victory,  No.  i,  a  doz- . . . . 

Kippered  Herring—  75 

Maconache’s,  2  do*.,  plain . — . . .  ,  ,a 

Gilt  Edge,  4  doz .  tJyH 

Connors,  4  doz . - .  ,,i»j4 

Safruufi — 

Hapgood’s,  No.  i,  tall .  t.o$ 

11  No.  i  flat .  *.1S 

Horseshoe,  No.  i . . .  ,  ( * 

White  Raven,  red,  . ]  *  I 

Chef,  red.  No.  flat,  4  dox . go 

Terrapin,  pink,  No.  4  dox . 80 


-  SARDINES — Imported. 

Boneless  and  peeled,  )4s .  28.00 

D.  &  G.,  ii s .  26.50 

Ispa,  y, s .  28.oo 

Gondolier,  )4s . 100  17.00 

“  Landell,  i/s . .  8.50 

Martel,  )(s . 100  10.50 

"  “  54s .  . 100  14.00 

’  Loyal,  3^s . xoo  9.50 

Argonautes,  i^s . 

. 100  14.00 

Orion,  smoked,  )^s,  key . ioo  8.00 

Tomato  sauce,  %s .  15^00 

Tniffled,  )£s,  key . .....’ioo  12^50 

Spiced,  ;^s . .  IO  OO 

Skipper,  yt  s . 

.IOO  II.5O 

tomato  sauce,  . ioo  11.50 

Royanette,  oval,  i^s . JOo  9.50 
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If  all  the  reasons  why  you  haven’t  advertised 
in  Grocery  Papers  were  eliminated,  and 
replaced  by  real  strong  ones  why  you  should, 
would  you  use  this  means  to  talk  to  Grocers, 

Mr.  Manufacturer? 

The  Grocery  and  Allied  Trade  Press  of  America 

\ 

Represents  28  clean  vigorous  trade  papers  which  are  read  by  over  100,000  of  the  best  grocers 
throughout  the  United  States.  There  is  no  way  open  to  a  manufacturer  to  get  his  message  to 
the  retailer  as  effectively  for  so  small  a  sum  as  it  costs  to  use  these  publications. 


MEMBERS 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

‘  Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’  Magazine,”  Boston 

“Reta’l  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’  Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 
“Interstate  Grocer,”  St.  Louis 
“E  i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 
“Retail  Merchants’  Journal,"  Peoria.  Ill. 

“Beverage  and  Food,"LCincinnati,  Ohio 


Wessels  &  Chandler  show  you  how  to  get  the  best  return  from  this  advertising  because  they 
have  spent  their  lives  learning  how.  They  are  the  only  advertising  agents  in  America  who  have 
devoted  their  time  to  this  one  thing.  They  will  show  you  just  what  it  will  cost  to  cover  the 
country,  or  any  part  of  it.  They  take  full  charge  of  the  campaign  and  they  show  you  how  to 
reach  retailers  right. 

Get  a  copy  of  the  “Short  Path”  if  you  want  some  valuable  information  about  reaching  grocers. 


The  C.  M.  Wessels  Co. 

Advertising  Representatives 

927  Arch  Street  231  W.  39th  Street 

Philadelphia,  Pa.  New  York  City 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila  ,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin,”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,”  Nashville,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 
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Angus  Watson  &  Co  — 

Skipper  Sardines — 

J£s,  olive  oil,  first  grade,  key,  too  tins—...  ta.oo 

Us,  "  “  "  50  tins .  11. 00 

Ms,  tomato  sauce,  key,  100  tins .  is. 00 

jjs,  “  “  so  tins . .  ix. oo 

dea  Queen,  5{s,  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  56s,  pure  olive  oil,  loo .  8.00 

Domestic. 

American  Oil — 

No.  2,  too  3.00 

>6s,  key . 100  3.15 

Irma,  . 100  4.00 

Mustard — 

Irma,  r^s . 100  3.85 

56  s . 100  3.15 

yt s . 5°  3  •  75 

Continental,  36s,  key .  48  3.00 

Irma,  fancy,  36  s .  5°  3-  80 

Gold  Label,  %s .  5°  4  -5° 

“  56s . 100  7  00 

Underwood’s,  56  s .  50  4.25 


CANNED  MEATS. 

Corned  Beef. 

Armour'* —  Per  dot. 

Veribest,  No.  1,  key,  a  do* .  1 .75 

“  No.  s,  key,  1  do* .  1  90 

Fairbanks — 

No.  1,  key,  a  doz .  1.60 

No.  e,  key,  1  doz... .  s.75 

No.  6,  key,  1  doi . „.. .  11.00 

No.  14,  key,  56  doz .  *4.00 

Lthby’s — 

No.  1,  key,  s  doz . 175 

No.  s,  key,  1  doz .  3.00 


Chipped  Beef. 


Libby’s— 

No.  56>  a  doz . . .  1.30 

No.  1,  s  doz .  a.  to 

No.  56,  glass,  9  doz .  1.35 

No.  i,  glass,  9  doz . . .  9.3254 

Beechnut — 

No.  54,  sliced,  glass  jars. .  1.70 

No.  1,  sliced,  glass  jars. . . .  9.80 


Sliced  Smoked  Beef. 

Armour's  Veribest — 

Shield,  in  glass,  size  5£.....— . — . 

<1  *r  i*  _ 

•  •■•MMIUMHimuMtlll 

Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  56 . . . . 

<4  it  «  |( 

"  in  tin,  •*  56."'. _ ::::::::::::::::::: 


1.40 
9. 30 


I. to 
9.80 


Beechnut — 

No.  56,  glass  jars. 

sja 


'!« 

9.60 


No.  1,  glass  jars  „.... 


1.70 
2. 80 


Roast  Beef. 

Armour’s  Veribest— 

No.  1,  a  doe...... - 

No.  e.  1  doz...... 

rail-bank's — 

No.  1,  s  doz...... 

No.  9,  1  dos... 

Libby’*— 

No.  1,  9  dos... 

No.  9,  1  doz... 

Klngnn’s — 

No.  1,  9  doz  ••099990* 

No.  j  <  doz . — . 


....  1 
....  9 


.60 

75 


>*•*••••»*••■•• 


>*••*•*•«***•«•••• 


■  6} 
•75 


)M*eeoooooeooe  .1 


>SOtOiHtOIMItOtO«l 


•  73 
.00 


■5754 

•75 


Lunch  Tongue. 

Armour's  Veribest,  No.  1,  a  doz . . 

Armour's  Veribest,  No.  56,  ■  doz . . 

Fairbank’s,  No.  1,  9  doz . . 

Libby’s,  No.  1  e  doz....... 


.  *.75 

.  >®5 

.  2.80 

....  9 .  n 

Libby's,  No.  }4,  2  doz .  1.85 


Whole  Ox  Tongue 

Armour’s  Veribest— 

*56 . . . 

Fairbaak  s,  No.  9,  1  doz . . . 

Libby's,  No.  a56, 1  doz . 


Per 


Doz. 

■85 

.00 
.00 
.00 
.  00 
•  50 


Potted  or  Deviled  Meats. 


Armour's — 

No.  5 6,  4  doz...., 
No.  a  dos.... 

Libby's  — 

No.  56,  4  doz . 

No.  56,  4  doz..... 

R  &  R  — 

No.  U,  4  doz..... 
No.  56,  9  doz . 


.50 

.85 


•5» 
•  go 


•  tj 
95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  tf,  4  doz. . _ .  I 

No.  56,  a  doz . „ . . .  3 

Libby’s — 

No.  U,  4  doz . . 

No.  54,  2  doz . 

R.  &  R.,  No.  )6,  4  doz .  1 


73 


Sausage. 

Armour’s  Veribest— 

Vienna  style,  size  % . 

“  “  1 . 

Luncheon,  with  Tomato  Sauce,  size  % . 


95 

fco 

.00 


Boned  Meats. 


Curtice  Brothers,  "Blue  Label"  in  tins — 

Chicken,  No.  .  . 

“  No.  I . ; . .  6 

Turkey,  No.  56 .  9 

"  No.  1 .  0 


50 

00 

50 

00 


— 10 — 


Whole  Rolled  Ox  Tongue,  No.  o . . .  19.  Jo 

Boneless  Whole  Ham,  No.  \  % .  8.73 

“  •*  No.  956 .  19.50 

All  of  the  above  packed  9  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneleee  Ham,  which 
are  1  doien. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label” — 

No.  5  os.  No.  zo  oz. 

Ham .  1,50  a.  So 

Tonrue .  1.50  a.  80 

Chicken . . . .  a.  00  3-3® 

Turkey .  2.00  3.30 

No.  s  oz.  packed  4  dozen.  No.  zo  oz.  packed  a 
dozen  in  case. 


Potted  Meats. 

Curtice  Brother*,  "Bine  Label”  — 

No.  56  Tin.  No.  56  Tin. 

Ham . . .  1. 4j  9.43 

Tongue .  1.4S  *45 

Chicken. . . . z.95  a. 95 

Turkey .  z.95  a. 95 

No.  packed  4  doz..  No.  %  packed  a  doz.  in  case. 


Soups. 

Campbell’s—  Per  doz. 

Asparagus . . 

Beef . . . go 

Bouillon . go 

Celery . go 

Consomme . go 

Chicken . go 

Chicken  Gumbo  (Okra) . go 

Clam  Bouillon . go 

Clam  Chowder . go 

Julienne . gQ 

Mock  Turtle . go 

Mulligatawny . go 

Mutton  Broth . 90 

Ox  Tail . go 


Pea. 


90 


Pepper  Pot . 90 

Printanier . go 

Tomato . go 

Tomato  Okra . go 

Vegetable . go 

V  ermicelli-Tomato . 90 

No.  10  cans.  Tomato  only . 

Curtice  Brothers,  “Blue  Label'' — 

Quartz. 

Consomme.. . .  3.15 

Bouillon .  3.15 

BeeC .  3.15 

julienne .  3.15 

Printanier . . . 3.15 

Vegetable .  3. 15 

Tomato . . .  3*15 

Ox  Tail . 3.15 

Mock  Turtle . . .  3 -is 

Pea.. .  3x5 

Mutton  Broth .  3.15 

Clam  Chowder. . .  3.15 

Clam  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.1c 

Chicken .  3.15 

Chicken  Broth . 3.15 

Green  Turtle  .  6.50 

Green  Turtle,  Clear .  7.15 

Terrapin .  7.25 

Schimmf^'s,  assorted,  x  Ih.,  4  dos... 


...  .90 

...per  doz.  6.50 

Pints. 

56  Pints, 

1  *75 

1.95 

i-73 

1.95 

1  ■  73 

1.23 

>■75 

X.25 

>■75 

1.95 

>75 

1.93 

1  75 

1.93 

>75 

1.35 

>•75 

1.25 

>•75 

1.25 

>75 

1.23 

>75 

1.25 

>•75 

>.25 

1-75 

1.25 

>•75 

I. 25 

>■75 

1.25 

1  75 

>.*5 

3-5° 

a.  00 

3-75 

2.25 

3-75 

*  *3 

..  .85 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures . .. . 30-Ib.  pails  .o8J4 

Cream  Jelly  Mixtures . .  “ 

Elcroften  Mixtures .  •* 

Nobby  Mixtures .  **  ,n 

Cadella  Mixtures .  .  “  .»56 

Pine  French  Mixtures . . .  “  .nJ4 

French  Creams .  “  -09 

American  Mixtures .  “  .0856 

Variety  Cut  Drops. .  “  .0856 

Darling  Mints . . . . .  “  0856 

Golden  Drip  Bar . ,.13-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .0856 

Pancella  Cream  Chocolate. .  “  .00W 

I  X  L  Assorted  Chocolate .  '*  .19 

King  B  Assorted  Chocolate .  "  •  I35i 

No.  1  Fine  Assorted  Chocolate...  **  .,6 

Nonpariel  Drops . .  <*  .ri36 

Chocolate-covered  Caramels .  "  .  19 

Dairy  Chocolate  Chips . ..95-lb.  pails  !is56 

Chocolate  Mints . 30-lb.  pails  .  1056 

Honey  B  Comb . 91-lb.  pails  .  1656 

Cream  Cocoanut  Balls . .98-lb.  pails  .1156 

Cream  Peppermint . . . ...30-lb.  palls  .10Q 

Cream  Wintergreen .  "  .1056 

Wellington  Caramels . 95-lb.  pails  .08 

Frozen  Milk  Caramels  . . .....,30-lb.  pails  .io54 

Soft  Jelly  Gum  Drops . . .  “  ,  0j  % 

Superfine  Gum  Drops . . . .  *•  ’  , 

Jelly  Beans . „....  <•  . ^ 

Wintergreen  Lozenges . . .  “  0956 

Assorted  Lozenges . . . .  «  .^56 

Conversation  Lozenges  . . 98-lb.  pails  ,  oqU 

C.  &  A.  Crown  Stick. . 30-lb.  pails  .0854 

Rock  Candy,  assorted . 10-lb.  boxes  .  1056 

Penny  goods.,...., . . . 10  boxes  in  case  5.00 


CATSUP. 
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KETCHUP. 

Curtice’s  "  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  95  bottles  in  case .  *.75 

Medium,  95  bottles  in  case .  4.95 

Large,  19  bottles  in  case .  3.95 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’*—  p*t  lb. 

Premium,  56s,  is  to  93  lb*. . 30 

Premium,  }4*,  >*  lbs . 30 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  12  lbs . .94 

Auto,  sweet,  6  lbs. . 35 

Cocoa,  56 -lb.  cans,  19  lbs.  in  box . 36 

Cocoa,  5%-lb.  tins,  6  lbs . 36 

W.  H.  Baker’s- 

Best  Cocoa,  56-lb.  sixe . per  lb.  ,»9 

“  J-lb.  “  .  '■ 

Premium  Chocolate,  56s,  is  lbs . 98 

“  )6®,  >»  lbs .  .29 

Boat  Sweat  Chocolate,  1-5S,  6  lbs . 1956 

„  “  M  i-S*,i»lb..- . >9fc 

Hershey  s — 

Milk,  48  5  cent . par  box  1 . 62 

Epp’s— 

Cocoa.  56-lb.  ting,  7  lbs . 49 

Van  Houten’s— 

Cocoa,  12-lb.  boxes,  i-lb.  tins . „...per  tin  .vs 

“  «9-lb.  boxes,  56-lb.  tins . .  "  .40 

“  6-lb.  boxes,  56-lh.  tins .  “  .90 

"  square  tins,  48  in  box . .is 

Huyler’s — 

Cocoa,  54*.  6-lb . 36 

“  54s.  6-lb . 36 

Hooton  Cocoa  and  Chocolate  Co.— 

Cocoa,  labeled,  56> . 3J 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  56» . 30 

Premium  Chocolate,  56s . 31 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 


Per  can. 

56-lb.  round  cans . 18 

56-lb.  round  cans . 29 

«-lb.  "  57 

i56-os.  "  50  cans  in  oaso  .07 


Per  doz. 
a. *7 
3.60 
6  84 


Per  lb. 
•55 


Par  do*. 

Beefsteak  Catsup,  medium .  9  m 

Cocoa,  la-lb.  boxes,  6  boxes  in  case,  ^lb 

P.  P.  Co.,  spiced.  No.  3*,  s  doz .  1.25 

Waldorf,  medium,  1*  or.,  screw  top,  9  dos . 8756 

Campbell’s — 

Tomato.  10c.  size,  bottles . 

Cocoa,  6-lb.  boxes,  xa  boxes  in  case,  if-ib. 

tins . . . 

Cocoa,  6-lb.  boxes,  19  boxes  In  case,  )6-lb. 

lobasco,  ioc.  size,  bottles . ,  nn 

Snider's — 

Pints,  a  dor .  3  IO 

Half-pints  9  doz .  1  jQ 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case,  ){-lb. 

tins . 

Cocoa,  xa-lb.  boxes,  6  boxes  In  case,  x-lb. 

Quarts,  x  doz .  3  ^ 

Gallons,  6  jugs  in  crate . pc*jug  .80 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 
5-lb.  tins . 

5-lb.  “  .  2.73 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
In  case — 

Milk,  6  to  lb . .  .45 

Queen,  4  to  lb.,  12  to  case . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Milk  Chocolate,  Towers,  5  lb.  boxes . 50 

“  “  Ys  lb.  boxes,  90  to 

case . 56 

Turinos,  5  lb.  boxes . 30 

Blooker's  Cocoa — 

56 -lb.  tins,  2  dor.  in  box . per  doz. 

54-H>.  tins,  2  dor.  in  box .  “ 

r-lb.  tins,  1  dor.  in  box .  “ 

5-lb.  tins,  r  doz. Jin  case . per  lb. 

10-lb.  bags,  1  dor.  in  case .  “ 

Runkel's — 

Cocoa,  Js,  %  cans,  6  lbs . per  lb. 


1. 88 

3’58 

6.50 

■5* 

•50 


35 


WILBUR’S 
COCOA 


FINEST  FLAVOR 

FAIREST  PRICE 


ioc.  tins,  12  lb.  boxes . per  lb. 

56-lb.  tins,  6-lb.  boxes . . . per  lb. 

56-lb.  tins,  64b.  boxes . .  ” 

Premium  Chocolate — 

56  lb.,  12-lb.  boxes . . . .  per  lb. 

54  lb.,  19-lb.  boxes.. 

Chocolate — 


•35 

33 
•  3* 


.31 

•3° 


Sweet  Clover,  48  cakes,  5  cent  size.. .per  box  1 .45 

86  rt  a  rolrzw  va  a  An »  eiea  44  _  m  A 


94  cakes,  10  cent  size.. 

Lowuey'z — 

Premium  Chocolate,  6-lb  boxes,  19  boxes  In 

case,  564b.  packages . 

Premium  Chocolate,  19-lb.  boxes,  6  boxes  la 

case,  564b.  packages . 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in 


1.50 


•3* 

•  I* 


case,  56-lb.  packages . 3s 

Premium  Chocolate,  19-lb.  boxes,  6  boxes  In 


case,  56 -lb.  packages . 3s 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  56-lb.  packages . *7 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case^  54 -lb.  packages . 17 

Vanilla  Sweet  Chocolate,  19-lb,  boxes,  6 

boxes  In  case,  56 -lb.  packages . 17 

Vanilla  Sweet  Chocolate,  30  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  19  boxes  In  case,  J-lb. 
tins 


1.30 

3* 

3* 

.36 

■3« 

.38 

3* 
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Diamond  Chocolate,  sweet,  56 -lb.  pkgs. 

6-lb.  boxes,  19  boxes  in  case . per  lb. 

i*-lb.  “  6  "  "  .  «< 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  is-lb.  boxes,  6  boxes  In  case... 

per  lb.  ,t| 

6-lb.  boxes,  is  boxes  case,  56-lb.  tins  “  .a| 

56-lb.  tins,  6  lb.  boxes,  19  boxes  case  "  tg 
Milk  Chocolate,  50  5-cent  packages  in  box.„ 

per  box  i.j* 

Croft's  Cocoa  and  Chocolate— 

Swiss  MUk  Cocoa,  34-lb.  jar*,  6-  and  i*4b. 

boxes . . 

Croft’s  Cocoa,  Js,  *  dozen  in  box .  1  L 

“  “  K«,6ib*.  "  . 

'•  “  «s,61b..  «  “ 

"  “  5-lb,  6  can*  *'  L 

“  Swiss  Milk  Chocolate,  48  5 -c. cakes.,  z.u 

“  Premium,  56s,  x*-lb.  cakes .  „ 

“  “  S®,  *'  “  - m 

Knickerbocker  Chocolate  C*. — 

Hasty  Lunch  Chocolate — 

56-lb.  decorated  cans,  i*-lb.  boxes. .per  lb.  .si 
56-lb.  “  "  14-lb.  boxes..  “  .1, 

Special  10-c.  packages,  30  to  box. .per  hex  s  .00 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  56-lb.  tins,  6-lb.  boxes . 

“  56-lb.  "  19-lb.  “  . . 

Bedford  Cocoa — 

Labeled  56-lb.  cans,  6-lb.  boxes . . 

“  561b.  “  x9-lb.  «’  .  £u 

"  J-lb.  *'  6-lb.  **  . 

**  |-lb.  «  rs-lb.  ••  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  J6s,  6-lb.  boxes .  tStr 

.  “  54»,  is-lb.  "  . 

Premium  Chocolate — 

56-lb.  cakes,  i*-lb.  boxes . . 

56-lb.  "  94-lb.  “  . ,(K 

Milk  Chocolate- 

40  3-cent  cakes  in  box,  *4  to  halt  case . 73 

4°  “  "  48  to  case . 73 

*4  5-cent  cakes  in  box,  14  to  half  case . 70 

*4  "  "  48  to  case . 70 


CONDENSED  MILK. 


BORDEN’S 


COND^NSBD  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . - .  *f.t| 

Eagle,  a  doz . . . . .  *j.ij 

Challenge,  4  doz . . .  4.10 

Magnolia,  4  dos .  *4.60 

Rose,  4  doz .  *4  S* 

Dime,  4  doz . *3-7* 

Baby,  1  doz.,  glass .  *s.oo 

Red  Cross .  4.7] 

Peninsular . . .  4.5# 

Leader . . . . .  4.10 

Star,  4  doz . . .  4.7s 

Silver,  4  doz .  .  4.67* 


EVAPORATED  MILK. 

Libby’s,  small  family,  6  doz . . . 

Libby’s,  family,  4  doz . . . 

Peerless,  family  size,  4  dos .  *i  ** 

Peerless,  tall  sue,  4  doz .  *j.6* 

Peerless,  5-cent  size,  4  doz .  *i.l* 

Columbian,  family  size .  *3.10 

St.  Charles,  family  size,  4  doz .  3. *5 

St.  Charles,  No.  se,  4  doz . . .  3.60 

St.  Charles,  s-cent  size,  4  doz .  1.80 

Silver  Cow,  5-cent  size . 6  doz.  s  65 

Silver  Cow,  family  size,  4  doz .  3.0# 

Pet,  tall,  4  doz . per  case  3.65 

Pet,  5 -cent  size,  6  doz . per  case  9.65 

Van  Camp's,  6  do*.,  small .  *.70 

Van  Camp’s,  4  doz.,  family .  3.1* 

Van  Camp’s,  4  doz.,  large. . .  3.83 


HIRES  CONDENSED 
MILK 


Pert 


IN  WRITING  TO  ADVERTISER-"  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


Silver . 

4.70 

Hires . 

4.60 

Queen . 

4-5® 

Premium . 

4-35 

Blue  Ribbon  _ 

4-35 

Gold  (Baby)... 

3-00 

Gold,  tall . 

4.10 

Gold,  family.. 

3-35 
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G  PENN  MAR  is  the  only  absolutely  pure  cane  sugar  syrup  made  in  this  market.  You  haven’t  a  customer 

who  won’t  buy  it  from  you  regularly  whom  you  get  to  try  it. 

G  If  you  will  send  us  a  list  of  say  fifty  of  your  customers,  we  will  deliver  a  sample  of  PENN  MAR  to  each 
housekeeper  and  tell  her  she  can  get  more  from  you. 

J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 


Losing  Your  Weights? 

Get  a 
Troemner 
No.  24 
Ball  Seale 

Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  ~>n  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER  PHILADELPHIA,  PA,  J. 
J.  A.  FLESCH  «3c  SON.  115  ADAMS  STREET,  CHICAGO,  ILL.,  GENERAL  AGENTS  FOR  UNITED  STATES 


Greatest 

Improvement 
in  Rapid 
W  eighing 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT ’ 
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COCOANUT. 

Franklin  Baker  Co’s —  Per  case 

Brasil,  70  3-cent  packages .  a.jo 

"  35  10-cent  “  .  e,  50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

"  18  eo-cent  packages .  2.50 

Per  lb. 

“  Shred,  In  palls,  20  lbs . io?4 

"  “  In  boxes,  25  lbs .  10U 

"  In  barrels,  135I  bs . oqU 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

"  in  boxes,  25  lbs . rxM 

"  "  in  barrels,  r 33  lbs . 

Premium,  do  -lb.  packages,  15  lbs.  to  case 
"  30  U-lb.  '•  15  “ 

"  30  %-lb.  and  13  X-ib.  packages, 

13  lbs.  to  case . 

Dunham's,  yt s  and  Vs,  13  lbs . 

“  Ks*ndXs... 


.26 

•fl5 


V-lb.  packages,  3  and  15  lbs.  . 
)ks,  3-lb.  cartons . 


*5)4 

.27 
■  *6X 
.28 
.  aS 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  100s . . . . . . 


Per  bag 


CRACKERS  AND  CAKES 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers... . . . 0854 

Oyster  "  . . . . o8>4 

Wine  Scroll... . 10% 

Cracker  Dust . . o8}£ 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

iscount  will  be  made  on  lota  of  5  barrels  and  upwards. 


Bxs. 

.09 

.09 

.11 

.08X 


Bbls. 

•c8« 

.08H 

•08  % 


J.  S.  Ivins'  Son — 

Assorted  Tumbles . 

Brown  Edge  Water . 

Cocoanut  Ripple- . . 

Cookie  Mixed- . 

Frosted  Spiood  Wafer . 

Fruit  Cooties . . 

Grandma  Cookies,. . 

Honey  Jumbles,  jtx... 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles..... 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . . 

Lemon  Bar . — . . 

Lunch  Biscuit . 08.^ 

Lunch-on-thlns . 

Maa-in-du-Mooo  . 

Molasses  Cookies . . . 

Penny  Mixed . — . 

Orange  Cookies . 

Oyster,  Dot  or  Square . 

-  ■  ■  City  Mixed. . 


•08X 

.08X 

.07 

08M 


Bxs. 
■09 

.  10 

.10 

■»9 
.10 
.10 
•°9 

•09 

.  is 
•09 
.10 
.08 
.12 
.08 
.08 
.09 
.09 
.  22 

•«9 
.08 
.09 
.09 

•07  J4 

.09 
.12 
.08 
.09 
.09 
.12 
.09 
.08 

Per  dor. 

Cracker  Meal,  large . ~ . 00 

“  smaU . 

. . 

QojlMjdalS^afsmaU . - . 50 

j»**P®*W . . . . . me  .50 

X  .OO 
X.OO 
•50 
1.00 
.30 

op  3  boxes  to  fconnsylvania,  New  York, 

- Maryland.  District  of  Colum- 

Waud,  Massachusetts. 


Soda  Biscuit 

Spiced  Wslut . . 

Sugar  Cookies...... 

Sultana  Fruit . 

Toast  Biscuit .  . 

Water  Crackers,  Ivins’ . 07  V 

Package  goods— 


•  07  % 
,o§x 
08H 

.08X 


ItMtMM.IMM 


New 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  sire,  s  dor.  in  case,  per  dos.  1.23 
“  "  with  Horse- radish,  p.di. 

Stone  Pots,  large  sise,  1  dor.  m  oase,  per  dor. 

"  "  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

"  S  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal 

“  In  I5  gallon  kegs...  "  ' 

"  in  10  "  .„  «» 

“  In  3  *'  *•  .13-  40 

“  in  s  gallon  palls. ..per  pall  .73 
in  r  '  ...  ”  _  j. 

Prepared  Special,  with  spoon,  s  dor.  la  case, 

per  dor . \ 

;•  Slfdng  top,  •  dor.  In  case. ...per  dos!  .43 
Hon^rttliih,  ■  doi.  In  cut 

****' . . . - . - . *  95 
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Imported  and  American  Fancy 

Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  “  “  «  «  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  perlb.,  .32}$  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ..—case,  9.00,  single. 

In  tin . per  lb. 

"  1 -lb.  tins . per  cale 

Camembert,  In  wood  boxes— . per  dor.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  xo-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  In  box . 

Edelweiss,  Rom&tour  and  Bler-Kase.  .per  doz. 

American  Swiss,  No.  r . loaf,  .  19  cut, 

“  Square  loaves.  No.  1,  about 

23  lbs,  each . per  lb. 

Llmburger  Cheese,  No.  1 . box.  .18  : 

box,  18  ;  lees . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  " 

English  Dairy  Cheese .  " 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  dos. 

Lunch  size,  2  “  “  «• 

Picnic  size,  9  "  "  " 

Trial  size .  ** 

MacLaren  Imperial  Cheese, Club  size.per  doz. 

«  ..  No  ,  .. 

“  Roquefort  "  large  "  “ 

“  "  "  small  “  « 

Fromage  de  Brio,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  "  “ 

Wm.  Tell  brand,  za  In  box . .  «* 

Neufcbatel  (Cow  brand),  25  In  box .  1 

Star  Cream,  or  Phila.,  is  "  — ...  " 

Miniature  Cream  or  Pblla.,  is  in  box„  " 

Hand  Cheese,  8  doz .  “ 

44  ^  *«  .  . . II 

"  4  "  Thuringer .  " 

Farmer  Hand  Cheese,  4  doz.  In  box  ...  “ 

Schutzen  Cheese,  zo  In  box. .  11 

American  Mountain  Cheese  (Alpen  Ease),  50 
1 -lb.  packages . perlb.  .18 

Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz 

<<  8  *<  .  « 

Carlsbad  Speck  (Imported  Baeorri..."  “ 

Imported  Cervelat  Sausage  (Rolff’s)....per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  HoUteiner— by  bbl.  .is;  less, per  lb. 

“  Landjager,  short. . — .  “ 

"  *  long. .  « 

Mortadella,  Dry . „ .  " 

"  Knackwurst,  95  In  box,  per  box, 

„  „#4-75 . . . per  dos. 

Oervelat  (E),  30  and  100-lb.  boxes. 

•®*  1  less . - . — . 

1  Cervelat,  Blue  Ribbon,  30  and  100- 

lb.  boxes,  ,eo;  leas— . 

"  Cervelat,  Crescent,  30  and  reo-lb. 

boxes,  .16M;  less . . . 

Cervelat,  Tip  Top,  go  and  100-lb. 

boxes,  14;  less . — . . . 

“  Cervelat,  E.  Gotbxer,  jo  and  roc-lb. 

boxes, .  29)4 ;  leas- . . 

“  Salami  (E),  50  and  soo-Ib.  boxes, 

•  so ;  less . 

Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  so.  ;  less . — . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  16)4  ;  less.— . . 

Tongue  Sausage . —...per  lb. 

Smoked  Braunschweiger  Liver  Sau- 

sage . —...—.perlb. 

Lacks  Ham . — . .  “ 

"  Petit  Dedicatees  Framkfrrrten,  plain, 

..  _  per  dos. 

Petit  Delicatess  Frankfurters,  with 

Sauer  Kraxt . . . per  do*. 

"  Lebanon  Beef  Bologna.. ...... .per  lb. 

“  Paprika  Speci . .  <> 

Mettwurst,  half-round . .  «• 

Liver  Sausage  (Special),  truffle',  goose,  "or  sar- 

delien.— . . „ . — . per  lb. 

Smoked  Thuringer  LIntwurst _ _ _  « 

"  Pfefferwurst,., 


.  26 
•a7 


35 


■  28 
3-75 


*•45 


1  -75 
9.25 
4.00 


.18 

.19 

»9 

•»9 

.20 

3.00 

2.23 

4  jo 
2.40 

*■35' 
z  .00 
1. 00 

2.40 
2. 9J 
*45 
*•55 
*SJ 

1.40 
1. 00 
2.00 
1 .00 
*•35 

:C 

*•45 

*.2J 


•45 

4-75 
9.7* 
.32 
•  45 
3  75 
•®J 
300 
•*4 
•»4 


.18 

.16 

•*4 


.18 

.18 

a 


X.OO 

x.oo 

:S 

.z6 


.18 


Pickled  Meats. 


T  ,  _  ^  Perdox. 

Lamt  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.73 

ro-os.jars .  2.50 

Calves’  Head,  In  round  tins .  per  doz  1  6t 

Pickled  Meats,  in  glass .  •'  ' 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  IiSO 

“  “  pints . 

**  “  quarts . 

Lamb  Tongues,  In  glass . 


1.60 


Holland  and  Scotland  Herrings. 


1. 15 
*•75 
*75 

•75 

s.30 


„  „  .  Kegs  or 

Holland —  Pails 

Mixed,  “Y.  M.,”  U  bbl .  3.30  .65-. «' 

Milkers,  "Y.  M„”  )4bbL .  6.]o  .75-Js 

Mixed,  standard,  bbL .  7S  5 

’  )4  bbl .  3.50-6. no 

Milkers,  standard,  bbl . 

_  ,  Sbbl . . 

Scotland — 

Mixed,  large,  fulls,  bbl . . 


54  bbl . 

bbl . . 


Milkers, 

“  “  )4  bbL . 

Marinlrte  Herring,  imported,  about  40  In  pall. 

Roll  Herring,  imported,  about  05  in  pail . 

Spiced  Hemng,  Imported,  about  40  In  pail . 

Nonray  Stockfish,  dry . per  lb 

Mage.  Herring— . . . p£plU 


1 .00 

8.00 
*•*5 
1. 00 
1. 00 
•*S 
1*3 


Per  tin. 
.20 
•35 
•55 

1.10 


1. 10 
.60 
■50 
1 . 10 
.60 
•4» 


•  .50 
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Bismarck  herring. 

Round  das,  with  key  pint . 

“  14  quart . 

M  44  a  quart . 

“  "  4  quart . 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . 

44  a  quart  tin . ”” 

44  quart  tin . 

Brat-Haring,  4  quart  tin . .  . 

44  a  quart  tin . 

44  quart  tin . 

English  Sprats,  36  bunches..; . per  boa 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doc. 

Russian  Sardines. 

Imported  fish,  Walikoff  brand . per  kee 

",  Paj}s . P«*  pall 

Cut  Spiced  Sardines,  xo-lb.  pail .  44 

0  "  3-gal.  Leg . per  keg 

Kusatan  Sardines,  in  glass  jars._ . ^>er  dox. 

Norway  Anchovies. 

Original  package . . . per  %  bbl. 

Repacked  in  5-lb.  palls . per  pail 

“  10-lb.  pails . “ 

*'  S'g**-  . per  keg 

)4-R>.  flat  tins . per  doz 

**  )4-lb.  tall  tins .  “ 

“  i-lb.  tali  tins . “ 

Fancy  kegs,  keg . 

"  u  kee . 

“  V  keg . . . 

a  keg . . . . . . . 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  begs,  about  8  lbs . per  keg  3.75 

‘‘  pint  jars . . . . . per  doz.  6.00 

large  tins....— . — .  «  ,.6o 

**  small  tin. . . .  <•  ,  40 


■75 

•55 

•05 

•75 

•75 

•*5 


5-5« 
.60 
1. 10 
»-7S 
•95 
1.50 
2.00 
.80 
•4» 
•3» 
.20 


Russian  Caviar. 


i-lb.  tins. . . 

54-lb.  tins . . 

M-lb.  tins . — , 

H-ib.  tlsm. . . 


Per  doz. 

.  20.50 

.  10.30 

. . 5.30 

3.  GO 

Pickles — Regular  Size. 

. per  cask 

........per  bbl. 

. . per  roe 


German  Dill 

60-gal.  casks,  about  2000  .... 

So-gal.  bbls.,  about  1200—.. 

15-gal.  keg,  about  300  . . 

10-gal.  keg,  about  300  . . .  1.00 

S-gal.  keg,  about  150.-. - -  « 

ro-lb.  pail,  about  $0 - per  pall 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks...— . . . . per  cask 

48-gal.  bbls . — . — . per  bbl. 

to-*al.  kegs- . . . - . per  keg 

5-gal.  kegs . . . “ 

paite.— ...per  pall 

Imported  Lebkuchen. 

. perlb,  .18 

- »  .23 


9.00 

9.90 

1.50 

•65 


Dampfousae  (Pfefiemusse)...— ... 

Spltzkugelu- _ _ _ _ 

Lebkuchen  and  Bread. 

.Small  Basle r  Lebkuchen,  6  in  pkg...per  bundle  . 20 
Raster  LeMmchon, No.  1,6  “  ...  "  c0 

“  No... 6  •«  «  .« 

“  No.j.6  «  -  «  ,.to 

Amandines,  9-lb.  flux. . — . — ..  . . per  tin  3.25 

sm *)  tins — . — -  “  .55 

Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  io-gal.  keg .  4.30 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  a.  75 

Grean  Kern . .  lb.  .  10# 

Potato  Flour .  *•  >0g 

German  Dried  Pe&rs .  44  *X4 

Dried  Mushrooms . . .  4t  .60-1.00 

Juniper  Berries . . .  44  ’©g 

St.  John’s  Bread. . . «  ^05 

Bay  Leave* - - - .  «<  .06-  08 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . .  ,ir)4 

Tubs,  about  65  lbs . .11% 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5-gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . perlb  ,o3)4 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .18)4 

“  "  new,  isfle,  40-lb.  bxs . 13 

Plcnie.  (tall  cream,  new.  fancy,  ao-lb.  boxes . 18)4 

Swiss,  domestic,  new,  too  lbs . 19 
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EGGS. 

Nearby,  candled  and  selected,  30-dez.  crates.1""  f? 
Western .  .0 

Refrigerator . J 

Milhen  Farm.— . . 5 

FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . per  lb.  28 

Anchovies,  in  oil,  V  bottles . '  .  ‘  „ 

■  n  bottles . y* 


Bouillon.  Burnham, 

••  tt 

Capers,  Nonpareil 


a,  pit 

.i-i 


>lnu,  1  doz .  j.,, 

pints,  s  dox. .  2. co 

,.  gal.  kegs- .  ,  .J0 

quart,  glass . per  doz.  8.23 

bottled,  «sizo....  ‘> 

“  **  jisiz .  •• 

_  "  . . .  ,.r 

Canton  Ginger,  large  pots,  6 -jar  cases.. per  ease  4. 63 
medium,  it-jar  cases,.  “  j.M 

“  small,  *4-jar  cases .  ••  4., 

Cherries  In  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz  .00 

„  y  "  3  ik.,  9  doz . «* 

Currie  Powder,  pints . p»r  dos  3  u 

;;  t°* .  "  ’ 

„  *0* .  »•  ,.B 

French  Peas,  extra  fins . per  case  r(  oe 

"  Moyen’s .  ••  rj.,. 

Hill’s  Irish  Oatmeal,  x4-lb,  tins,  so  per  case  ,  I r  Co 
Huntley  &  Palmer’s  Petit  Beurre  Blscult—lb  [28 

“  Dinner  Biscuit . “  .,8 

“  Breakfast  Biscuit . *•  .5 

Packed  7  lbs.  and  s  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  do*.  1 . 25 

c  „  .  "  M  p**>ts . .  «  .60 

Extract  of  Beof,  Morris’,  4  oz . par  dos.’  <.50 

11  8  0S . .  11  2.11 

"  Anker’s,  iso  vials .  4.00 

'u  "  i 01 . per  doz.  4.00 

“  80* .  «  .*3 

"  “  160* .  «  .i.ji 

Theodore  Marque.  Mushrooms — 

First  choice . . .  24. ee 

Choice,  100  tins  . . . per  case  eo  00 

Extra,  100  tins . «  aroo 

Hotel,  100  tins— . .  ««  17.00 

Truffles,  A . per  tin  .23 

“  34 . . .  ’*  1  It 

Shrimps,  pickled,  smaU  rize. . 

"  Dunbar’s,  2  doz— . per  dos. 

Figs  In  Cordial,  Dunbar’s,  1  dos.... 

“  Bishop's,  1  doz  ..... 

Crystallized  Ginger,  i-lb.  tins . — ... 

"  )4-lb.  tins .  *« 

Lime  Juice,  Rose’s . — .  «< 

Victor  Rose  Water .  « 

“  Peach  Water- .  <« 

Pitted  Olives . "  5.S5 

Armour’s  Solid  Extract  of  Beef—  Per  fie* 

Sizs  s  Jars,  1  dozen  ba  case . .  4.43 

4  '•  i  *'  a 

I  *  ••••woo*  ••*•  oiost*  e  teste  0  .WO 

44  0  4t  1  M  ..  „ 

«•  16 " «  «  — . -•••  !*  n 

.  .  „  *♦**#**•••••»•*»#*###«»#  mg, fm 

Armourie  Fluid  Beef  Extract— 

Site  4  bottles,  i  doxen  In  caat.^. . . . .  4.45 

“  8  44  x  44  I  Zl 

*  •t**MM«MIM«MMM  9  •  BO 

‘  16  ”  li  •'  ,<  _ 

Armour  s  Beef  Extract  and  Vegetable  Tablets — 

z  dosen  small  boxes,  za  tablets  each .  8. si 

t  ”  medium  “  36  11 

I  "  large  "  ys  “ 

Armour’s  French  Bouillon— 

Size  4  bottles,  1  dosen  fas  case— 

“  j6  “  1  " 

Armour’s  Asparos — 

Size  4  bottles,  1  dosea  In  ease.—.. 

"  12  “  I  "  . . . 

*5  ”  . . . — par  bottle 

5  fancy  jugs . . — . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  In  ( 

"  18  **  1  "  . . . 

"  8  “  - - - - per  bottle 

"  »  fancy  jugs. . . — _ —per  jug 


<1 


1.14 

s.ss 

I  71 
i.30 
4«o 

1 60 
s.ss 

S.S3 


6.00 
,  10.00 

4.00 
.  14.00 

*.50 

J.SO 

S  Jo 
*•50 

*5° 
7. no 
!•*» 
if* 


FLOUR. 


itstooeet  osoooooo  ■ 


1*  test  **•••*  *0000**1 


less*  «*•**•  esssssMsaotte 


Per  bbl. 
.  7.05 

.  6.6j 

.  6.60 

.  6.70 
.  6.60 
6.60 
.  6. *5 
6.00 
6.00 
•  5-75 
.  6.20 
6.5s 


King  Midas . . . 

Gold  Medal . . 

Millboume  . . 

On  Top.......— . — 

Certsota. . . . 

PiUsbury's  Best . 

Taylor’s  Fancy . 

Semper  Idem . 

Pride  of  the  West..., 

Sunbeam . . . . 

Quaker  City — ...  . 

Purina  Whole  Wheat,  so  3s  to  1 
Purina  Whol*  Wheat  Flour— 

32-6S,  per  barrel . — _ _ 

::  E—EEEE 

Half  barrels,  ^-barrel  price  plus  xo  cents. 

Purina  Graham  Flour — 

32-63,  per  barrel . . . 

16-128,  11  . . . . . . . 

8-348,  M 

4-48S,  . . . 

Mother’*  Old-fashioned  Graham  Flour,  ao  5- 
lb.  packages . * . 

SeIf=Raising  Flour. 

Frnnklfii,  jo  packages— . . . 

Hecker's  Superlative,  32  packages . 

Pancake  Flour. 

Aunt  Jemima,  sfipackagta.— . .  3.00 

Old  Homestead,  Flapjack,  32  packages .  2.67 

Buckwheat  Flour. 

Hecker’s,  36  packages . . . .  a  81 

“  »•  pockagss  * s ••••••«♦••— oc»«sc****o*o*occt  4* 

Fancy,  rco-lb.  stacks  ...per  too  Dm.  3.I5 


«  75 
<.65 
«JJ 


j.20 

in 

«  75 
3.00 


3-7J 

4.1s 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci- 
afty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  POR  CATALOQUE 


MORGAN  &  CORNELL 


311  DUANE  ST. 
new  YORK 


Make  a  Window  Display  of 
Beardsley’s  Shredded  Codfish 

That’s  how  to  get  the  benefit  of  our  heavy  advertising  to  pull 
into  your  store  the  sales  we  are  creating,  we’ll  send  you  the  sign  if 
you’ll  write  us.  Your  wholesale  man  has  Beardsley’s  Shredded  Codfish. 
All  your  customers  have  an  appetite  for  it  now— the  rest  is  easy. 

“  PUSH  the  Package  with  the  Red  Band  ” 

J.  W.  Beardsley’s  Sons,  New  York 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


—17— 

FARINACEOUS  GOODS. 

Com  M«al — 

White,  granulated  100  lbs . 

Yellow,  granulated  100  lbs. 


Per  lb. 

■°3% 

■°3 


1.60 
a.  so 
*  45 

i.8S 


Per  bag. 
.  1.90 

table,  too  lbs . . .  1 .90 

Western,  yellow,  granulated,  too  lbs .  1 . 75 

Mother’s,  white,  24  packages .  1.80 

“  yellow,  24  packages .  1.80 

Farina— 

Hecker's,  24  is . . . . . per  case  1 . 5« 

,  ,  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .055^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.15 

Michigan  Pea,  bags  16a  lbs .  2.  to 

Red  &dniys....7 . .  .  ,  « 

Peas-  3 

Green  . . . . . .  2  .„ 

Split,  yellow .  a.  jo 

green . - . - . 

Lentils — 

eooooo,  no-lb.  bags . „ . * . 

Less  Quantity . . . 

Shaker  Com — 

Fancy,  barrels . . . . . . 

Less  quantity . . . . . 

Hominy — 

Lea’s  Breakfast,  re  packages.. . . per  case 

“  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  xoo-lb.  bags. . 

w  "  Grits,  xoo-lb.  bags . . 77!  1.85 

Mother’s,  Grits,  36  packages .  a, 35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley— 

OO . . 

No.  j,  too  lb.  bags . „ . 777!  2.75 

Noodles—  per 

Smith’s,  30  10-c.  packages . .  1-90 

"  assorted,  j  and  to< .  r.oo 

Golden  Egg,  j  and  10-c . 

,  5-e . •••• . . 1.75 

IO-C . •  . .  X  .  7? 

Royal  Crown,  4  do*.  5c. . . .  , .  3n 

Royal  Crown,  a  do*,  xoc . . .  i.io 

Oatmeal — 

800  lbs..  . . . •  sssoooos  ««»«»»»*  per  bbl.  4.95 

"j  '‘eg® . per  keg  2.99 

Mother  s,  steel  cut,  24  packages .  2  65 

Oaten  Goods—  per  5^ 

Mother’s  Crushed  Oats,  18  packages. .  1  47% 

Rolled  Oats —  "  3^0 

Avena,  180  lbs . . . per  bbL 

„  9«  lbs....,., . . . per  keg 

90  lbs . per  sack 

Standard,  180-Ib.  bbls . . 

•*  904b.  bags,  fresh . . 

Mother  s,  compressed,  18  tins . . 

3a  |t>— 

Colburn’s,  36  i-s . 

„rfe . ....:".'.'.'.-.'.'.!!.7.p«ib. 

Tapioca— 

50  * * . - - 

Colburn  6  Hasty,  36  packages . 

Minute,  U  gross. . pi7bok 

Flake,  about  195  lbs. . per  lb. 

Pearl,  150  IBs . . .  « 

lea  quantity* . . . . 
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Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  i.tn'A 

Quaker  Puffed  Wheat,  36s .  2  85 

Quaker  Puffed  Rice,  36s . !!  . 4.  25 

Quaker  Oats,  18s . 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 


Schumacker’s  Farina.. 


1.40 


GELATINE  AND  PREPARED 
DESSERTS. 


Per  doz. 
x  .20 
1.20 
1. 65 
■97% 
1.20 
40 


.90 

•45 

.90 

.83 

.1! 

.80 

2.70 

75 

1 . 10 
80 
.90 


J  »s 
*74 
2.50 
5  ■  to 
2.  30 
2.12^ 

■°6% 

•04 


•07% 
•o6Ji 
2*  75 

•03K 

•03 

■03% 


4.£0 
2.50 
2.  so 
*4.05 

3-85 

2.  So 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food.  36  as . per  case 

Bgg-O-Sce.rb  packages . — ............. 

“  CcroJWes,  36  packages  .... 

Majd  Flaks ,  36  packages . 

5-case  lota . 

Toasts,  j6  Sjckages . ...... 77.'! 

Postum  Cereal — 

1  doz.  io-oz.  and  y2  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  ao-oz.  packages .  6  7c 

Grape  Nuts —  . ' 

a  doz.  i-lb.  packages .  2.70 

Post  Toasties —  *  5 

2  doz.  family  size .  2.80 

3  doz.  popular  size . .*’**”  2.8o 

Shredded  Wkole  Wheat,  50  packages.  ... .  5.00 

*4  15  packages  .  a. 60 

Mother’s  Com  Flakes,  36  packages .  2  cc 

__  11  Wheat  Hearts,  18  packages .  x.q0 

C»e»m  Wheal,  jo  paekagea . .  4.30 

Whraito,  jooactages . .  J.fc 

^Eat^na,  jd  package- . . . .  4.JO 

Td«a>*t,  30  packages. . . 

. — . . .  4.25 

Flake*,  3d  packages.,  a. 80 

company-  Per  case 

Force,  soa  ... . . . . . . . 

Koru-Klnks.  362  . . . .*””.”*.7. 

Presto,  small,  sSs . ....777T7 

Presto,  large  10s . 7.7.7! 

Flour,  self-raising,  small,  18s . . 

Flour,  s«lf-raising,  large,  12s . .7 _ 

Buckwheat,  compound,  small,  18s . ! 

Buckwheat,  compound,  large,  12s . 7 

Pancake,  18s . . 

H-O  (steam  cooked  oatmeal),  xss . 

Pawnee  Oats,  regular  size,  18s . 

Pawnee  Oats,  family  size,  20s,  without 

china  ware . 

Pawnee  Oats,  family  size,  10s,  with  china 

O-G,  18s . . . 

0-0,  family  size,  china,  20s, .  ,  ,0 

O-G,  family  size,  no  china,  20s . ,'oq 

DE-FI,  barrels,  180  pounds .  -'on 

DE-FI,  sacks,  90  pounds . .  .  . 

Quaker  Oats  Co.,  The-  .  35 

Apittzo  Biscuit,  24s . . .  -  OQ 

Avena,  18  package* . 1  4c 

Banner  Oats,  20  packages . .  4  H 

8uaker  Breakfast  Biscuit,  24s  . 1*85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 
Silver  Brand  Farina,  with  SDOon.  249  ’  • 

Saxon  Wheat  Food,  24s . .  .  !'!! 

Parched  FaHnose,  24s .  . .  3 'll 

Quaker  Cracked  Wheat,  24s . a'L 

Quaker  Oats,  round,  36s .  .  . 

Quaker  Whole  Wheat  Flour  10s  .  5 

Quaker  Best  Cora  Meal,  Yellow  or'w'hiVe 
Wo.  at  249.,.., . . 


Knox’s  Crystal . 

“  Acidulated . 

Cox’s,  large . 

“  small . ;;;;;;; 

Plymouth  Rock,  pink  or  white  ... 

Nelson’s .  i 

Bromangelon,  assorted,  3  doz . ...77  .90 

Jell-0,  assorted  flavors,  2  doz . . 

Jell-O  Ice  Cream  Powder,  2  doz .  1.00 

Jelljrcon,  assorted  flavors.  3%  doz . 87^ 

Mothers’,  small,  1  doz . '. 

“  large,  1  doz . .77 

Cooper’s . 

Tryphosa . 777. 

Gelatine,  McKinley’s . 7.7.777 

Wetmore’s,  double  refined,  36  zo-c.  packages, 

Puddine,  assorted,  *  doz . per  case 

Minute  Gelatine,  plain . per  gross  12! 

Minute  Gelatine,  plain . per  doz.  1 . 

Minute  Gelatine,  flavored . per  gross  io7o 

Minute  Gelatine,  flavored . per  doz. 

Seven  flavors,  packed  solid  or  assorted. 

MACARONI. 

Domestic. 

Larosa  Alphabets,  square,  25  pkgs . a il. 

“  Elbows,  square,  25  pkgs .  ioj3” 

'*  Macaroni,  long,  25  pkgs..* . ^ 

“  Spaghettf  long,  25  pkgs . .77  ’06 

..  Vermicel  1,  souare,  25  pkgs . 06 

Macaroni,  bulk.  25  pkgs . c6 

Woodcock,  long,  t4  pkg..  ioi/ 

Crystal,  long,  25  pkg . 7777777!  '.06% 

Crystal,  Elbows,  24  pkg .  o6i2 

Crystal  Spaghetti,  25  pkg . ..7777  !oe” 

Crystal  Vermicelli,  25  pkg....  06iz 

Extra,  long,  23  pkg . .7.77777!  .‘04^ 

Imported. 

p'  I'  1 5*?caroni'  25  pkg . 08 y4 

B.  S.  J.  Elbows  25  pkg.  . o8y 

B.  S.  J.  Spaghetti 1,25  packs . o8^ 

B.  b.  J.  Vermicelli,  25  packs . 

fixtures. 

H.  F.  Heacock — 

Scales,  No.  i.  Tin  Scoop,  10.00 
a,  Tin  Scoop,  7.00 
6.00 


-IQ- 

New  Mackerel. 


Count 

(about) 

__  New.  to  bbl. 

HjX. Norway,  No.  x.. .170-190 
Ex.Norway,  No.  2. ..230-260 
Ex. Norway,  No.  3..3ao-36o 
Ex.  Norway,  No.  4.430-460 
Summer 

Ex. Bloaters,  XX... .100-1x0 
FancyShore,  No.  1..X30-150 
Ex. Shore,  No.  1...  130-X50 

Shore,  No.  x . 130-150 

Extra  Irish,  No.  a... 325-375 
Medium  Irish,No.a..35o-4oo 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore... .110-130 

Large,  No.  2 . ,..2x0-220 

Cape  Shore...,, .,,,,,.110-120 
Holland . 4c  0-450 


zoo  lb.  100  lb.  50  lb.  xolb. 

18.10 

13. 10 


35.00 
85-00 
19.00 
17. 00 


35.00 
28.00 
36.00 
24.00 
16.00 
X5.00 
14  00 
13. CO 


16.00 
II. 00 


10. 10 

9. 10 

18.10 
X4.60 
13-10 
12.60 

8.60 

8. 10 

7.60 

7.10 


9.23 

6.65 

5.25 

4-75 


3.03 
1.50 
X  .20 

I  10 


9  25 

7.50 
6.65 

6.50 
4- So 
4.25 
3-9® 
3-^5 


2.00 
1.65 
x.50 
1.40 
1.05 
x  .00 
•95 
•91 


dried  fruits. 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes... 

Connoisseur  Clusters,  22-lb.  boxes . 

California  Clusters,  20  No.  1  pks . 


8.60 
6. 10 


4.50  1.05 


200  lb. 

Lab.  Split, Lg.  No.  1...  7.00 
Lab.  Split,  Lg.  No.  2*  6.00 
Shore,  Round,  Large.. 

Shore,  Round,  Med  ...  7.00 

Ocean  Fish. .  3.00 

Shad,  No.  1,  Mess .  iz.oo 

Shad,  No.  z.  Mesa..... 
Haddock.  Pickled** 

Red  Salmon .  12.00 


Herring. 

100  lb 


4.60 

3-6» 

4.10 
3-te 

6.10 


6. to 


So  lb.  10  lb.  81b. 


Per  box 

••95 

2.05 

Per  lb. 
°S% 


06 % 

.06* 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 0e‘ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 

"Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . . . 

5  or  10-box  lots . 777" 

Standard  Brands.  28-lb.  boxes . 0g y 

Seeded — 

Owl,  Ex.  Fancy,  36-is .  D7 

Union  Seal,  Ex.  Fancy,  36-is .  '06Y 

Ensign,  Fancy,  36-is . [  ’  n 

5  or  10-box  lots . 777.7.7 

G.  &  S.  Fancy,  36-is . ,0fsz 

5  or  10-box  lots . . .  .o6ii 

Admiral,  fancy,  40-is . ...7  .06H 

Queen  Bee,  choice,  36-is .  ogw 

Easter  Brand,  choice,  36-is . ' 

Pride  of  Malaga,  choice,  36-is . !! 

5  or  10  box  lots .  0,„ 

Jay  Eff,  choice,  36-is . ...77.77  osV 

e  nr  xr»_Kr»v  Info  05^5 


,°6% 

•  oS 

05% 


3*5 


•75 


Scales,  No  w  _ 

Scales,  No.  3,'  Tin  Scoop,’ 


S coles,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  dif 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . . 

Gilt  Edge,  40  lbs . 7:777:::::::::  Si 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish— 

12  3s,  wood  boxes . 

12  26,  **  . 

•4  IS,  '*  . .......'777:7777 

10-lb.  boxes . 

5-ib.  “  . 77:::::.::::::::: 

Cakes,  94  in  fancy  box . ...'.’..."per  case 

“  10-lb.  cartons... . per  carton 

24  jazi,  fancy  box. . 

12  -  “  . . 777 . 

strips,  40  sue,  boxes . -.:.77:.77:::::.7:' 


.  12 

Per  lb. 

•15K 

•IS 

•15 

2.80 
1.20 
3- 10 
i«5 


Middles,  40  size,  boxes . . . " 


•i°K 

•  X  2 
.13* 


Dressed  Fish  Bricks. 


^;o  per  cent,  discount. 

Tea  Caddies,  Red,  No.  5* .  .  ’ 

Tea  Caddies,  Red,  No.  53 . .  ’  "'.0 

Tea  Caddies,  Red,  No.  54 . .  r 

Tea  Caddies,  Red,  No.  55 . ..777  5 

Scoops,  Galvanized,  Flour . ."..'.".7.7." 

Scoops,  Galvanised,  Sugar . ‘""".’"L 

Scoops,  Galvanized,  Starch .  ., 

Tobacco  Cutters . "7""7"  .  •>, 

Alarm  Money  Drawers.. 

Bag  and  Twine  Holders. . . . 

Barrel  Covers,  21  in . 7": .  . 

Barrel  Covers,  19  in. . 7:::7777  2  * 

Cheese  Cutters . 7777"  it 

Bung  Bores,  No.  a,  to  2  in . 

Coffee  Mills,  No.  7 . 

Coffee  Mills,  No.  9 .  .  -s 

Coffee  Mills,  No.  il....  ...“ZTTTT:  4500 
Less  *5  per  cent,  discount. 

Counters. 

Sherer’s  Eclipse  Counters — 


Each. 


1*.  00 
00 
10.00 
00 

00 
30 
•5 
ij 
i»5 
1  jo 


00 
15.00 
50 
10.00 
00 


1.50 

.90 

.90 

1*50 


•o«54 


.16 
•!J 
•7 
1. in 
s.io 


2.00 

*•45 
1.60 
a.aj 
1.60 
2. 10 

1.50 

1.50 

1.50 

*•55 

*50 

3.00 

3-40 


No. 

6%. 

Length. 

No.  of 
Drawers 

-  9- . 

x°g. 

ia%. 

mP- 

. — iK. . 

x6%. 

.  9  fret,  8  inches... 

*•95 

1.85 


Capacity  of  Drawers,  40  to  So  fbe.  'each.' 

Scoops. 

Indestructible,  No.  4 . per  doz. 

No.  s .  «* 

"  No.  6 .  .« 

Ex.  Galvanized  Sted  Blades,  No.  3." per  do*. 

::  "  4—  “ 

"  No  5  « 

X  Quality,  No.  ) . . . J  *• 

No.  4.„ . .  .  ti 

**  No.*.* - - ;:77  .. 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

B«ardsley — 

Dime  cartons  a  doz.  in  case- . per  doz  oc 

Tins,  Keyed  (jewel),  2  doz.  In  case.  “  o0 

Large  cartons  or  tins,  9  doz.  in  case.  “  2.00 

Dime  Tumblers,  9  doz.  in  f  °*  <» 

Bulk,  IS  lbs.._ . . . 7.77. per  lb. 

Thredded  Fish. 

Thistle  24  packages .  6- 

Swansdown,  a  dos . .  doj 

Osprey,  9  dos .  « 

Swift  «  Co. — 

Talisman  brand,  20-lb.  boxes* . per  lb.  .10% 

cart<*» . . . per  case  1.50 

Fresh  Codfish  Steak. 

Swift  &  Co.— 

Talisman  brand,  s4  i-lb.  tins . _.j»r  case  3  80 


Gilt  Edge,  2-lb.  bricks,  40  lbs .  06 U 

Snow  White  i-lb  bricks,  so  lbs .  „7 

Favorite  Cod,  s-ib.  bricks,  40  lbs* . . . 7.'  '.o7% 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  9  doz.  in  case 

”  small  size,  a  doz.  in  ease . 

Small  Tumblers,  a  doz.  in  ease . 

Large  Jars,  soaked,  s  dor.  in  case..,. 

Loose  Codfish. 

Extra  Large  Georges  Cod. . 8 

Large  Bank .  „i/ 

Medium  Bank. .  .  -- 

Pollock.. . . . 

Hake. . . . 7:77:7::::::::::::77 

origin*!  cases,  430  ibs!,  £  e.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10-ib.  boxes... ..per  lb. 

Smoked  Salmon,  whole  fish.  . .  *« 

Cromarty  Bloaters,  joa_ . .’..'.'per  box 

“  "  100  s . . .  “ 

Swift  *  Co.-  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass 
15c.  size,  14  vacuum  jars . ’  j  .5 

Talisman  brand  Boneless  Herring,  In  glass! 

ioc.  size,  94  screw-top  jars ... . . . *7  i.to 

Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jara...,, 


Cisco.. 

Halibut .. 

Salmon,  fresh.. 

Codfish..., 

Smelts.. 

Cat  Fish . . 

i(< 

Sea  Bass,  frozen.. 

Weak.. 

Blue,  frozen  . 

White  Perch..  . . 

Spotted  Trout . 

Whitings . 

Frozen  Herring.. 

Steak  Fish  %  cent  per  lb.  additional 


5  or  io-box  lots 

Seedless— Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  30  ibs . 091/ 

Fancy,  new,  5  crown,  boxes  about  30  lbs.....  ' ”  4 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy , 'new,  36-is . ’. 

Thompson  extra  fancy  Bleached,  new,  so-ib! 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . . . 

5  or  io-box  lots . 

G.  &  S.  Thompson  Seedless,5o-is . . 

Notawun  Brand,  Thompson's  Seedless’, 
fancy ,[new,  45-is . . 06 U 

Victor  Brand  Sultana  Seedless,  40  i-lbs .  * 

5  or  io-box  lots . " 

Thqmpson’s  Seedless,  fancy,  50-lb.  boxes7 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . . . 

5  or  io-box  lots .  -*■ 

California  Sultana,  fancy,  50  lb.  boxes 
5  or  io-box  lots 

Prunes — 


«)? 

.10 

•10  X 
•10  % 
■06  V, 
■06  K 
■°6}i 


‘A 
■05% 

•°4/4 


20-  30,  95  lbs.. 
30-  40,  95 

4°-  5°,  *5 
50-  60,  25 
60-  70,  25 
70-  80,  25 
80-  90,  25 
90-100, 25 
30-  40,  50 
40-  50,  50 
50-  60,  50 
60-  70,  50 
70-  80,  50 
80-  90,  50 
90-100,  50 
100-120,  50 


.04^  — 


.06^ 

.06 


•»4 


•o  sH 

■°4tf 


•06X 
•06  % 


Prunes— Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 

Currants — Gold  Medal,  new,  36-15 . 07J4 

Gold  Medal,  new,  25  lbs.,  loose . 07% 

Admiral,  new,  40-is . . . 

Admiral,  new,  30  lbs.  loose . 07 yi 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes . x8yt 

Lemon  Peel,  fancy,  10-Ib.  hinge  lid  boxes......  .’  12 

Orange  Peel—  per  lb.  | 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . o8J£ 

Hallowe’en,  very  fey,  new  (Gldn)  abt.  70 lb.  .04^ 

Sair,  new,  about  70  lbs . 04M 

5  box  lots . .  -04 

Century,  new,  30  packs . per  pack  .  05 y. 

Orient,  new,  pitted,  30  packs .  “  ,o8J£  1 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots- .  “ 


■77% 

•1  ■% 

.12% 

.12 

Per  lb. 


.90 

•*S 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  <• 

Blue  Points .  '• 

Blue  Points . 7per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . .'. . p*r  bbl. 


4-50 


Clams . 

Necks . 


CLAMS. 

. per  M.  f.o* 


3.00  - 


-10.00 

-  5.00 

-  5.00 

-  6.50 

-  9.00 

-  4-5° 

-  5-5« 


-  9- 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 14% 

5  or  10  box  lots . 7  _ 

Wheel  Brd  fancy  new  Moorpark,  25  lb.  bxs.  .14 

Forest  King,  fancy,  new,  25  lb.  boxes . 12^ 

Victory,  fancy,  new,  25  lb.  boxes . 12 

5  or  10  box  lots . ay 

Commander  Brand,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Red  Banner,  extra  choice  bright,  95  lb.  bxs.  .  11 

5  or  10  box  lots . 10^4 

Champion  Brand,  25  lb.  boxes . 10H 

Moorpark  Slabs,  fancy,  very  bright,  501b . njf 

Cherries—  per  lb. 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . 

Wheel  Brand,  extra  fancy  white,  Royal 

Anne,  unpitted.  25  lb.  boxes . 13)4 

Wheel  Brand,  unpitted,  new.  Cal.  Black 
Tartarian,  25  lb.  boxes . 11 

Nectarines —  per  lb. 

Reliance  Brand,  choice  white,  25  lbs .  o6J4 

5  or  io-box  lots . o6J4 

Peaches—  pe,  lb. 

Purple  Ribbon.ex. fey  jumbo,  yellow,  25  Ibs.  .ioj< 
G.  &  S.  Fortuna  Brand,  fancy  Muirs,  25 lbs.  .10 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25  lbs.  ogJ< 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


- 

*StM 


HBU  R  N-  C  R  OSBV  f$$ 


Now  Sold  by  Philadelphia  Jobbers 


IIS 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


HOUSEWIVES 
OF  TWO 
GENERATIONS 


Soaps  may  come  and  soaps  may  go,  but  Babbitt  s 
Best  will  go  on  forever. 

At  least  it  seems  so.  It’s  one  of  the  oldest  laun¬ 
dry  soaps  on  the  market,  and  every  year  lias  seen 
more  sold  than  the  year  before. 

Why  ?  Because  Babbitt’S  Best  soap  is  unequalled 
as  a  cleaner  and  housewives  of  two  generations 

know  that. 

There  is  no  safer  soap  to  sell  and  no  good  soap 

more  profitable. 


MADE  BY 


B.  T.  BABBITT 


NEW  YORK 


TO  THE  TRADE: 

Have  You  Seen  the  Latest 
and  Most  Striking  Evi= 
dence  of  the 

INCREASING 

AMERICAN 

DEMAND 

FOR 

CEYLON 

TEA? 

Rea.d  This: 

Exported  to  America 

V 

Jan.  I  to  Dec.  31, 1908 

BLACK  —  10,193.550 
GREEN—  3.305.935 

Jan.  I  to  Dec.  $1, 1909 

BLACK  —  12,307,024 

GREEN—  4.065.001 

(Over  Two  and  Three  Quarter 
Millions  Increase  in  Direct 
Shipments  Alone.) 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’* 


44 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 21 — 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.co 


Cocoanuts- 


1  .  1  •  75 

2  in  crate .  1.65 

1  in  barrel .  1.25 

2  in  crate .  1 . 15 

3  **  .  1. 10 

2  “  95 

3  “  85 

Per  sack. 


— 22 — 


Porto  Rico,  extra  fancy,  80  size .  3.65 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.10 

176-200 .  2.50 

216-250 .  2.25 

288-300 .  2  10 

Golden  Russetts,  126-150 .  2.75 

“  176-200 .  2.25 

“  216-250 .  2.00 

288-300 .  2.00 

Florida  Grnpe  Fruit — 

Fancy  Brights,  36-46 . 

54  64 . 

“  80-96 .  3.50 

Golden  Russetts,  36-46 . . .  3.50 

"  54-64 . 

“  80-96 . . 

Cranberries —  Barrels. 

Fancy  Cape  Cod .  5.00 

Choice  Cape  Cod .  4.00 

Messina  Lemons — 

Extra  fancy,  300  size . 

“  360  size . 

Choice,  300  size .  3.00 

99  360  size .  a. 85 

California  Lemons — 

Extra  fancy,  300  size . 

“  360  size . 

Choice,  300  size . 

**  360  size . 

Almeria  Grapes — 

Extra  fancy,  60  to  64  lbs . 

“  58  to  60  lbs . 

Fancy,  60  to  64  lbs . 

99  58  to  60  lbs . 

Tangerines — 

Fancy,  120-168 .  3 

Extra  fancy,  120-168 . 


4.00 
4.00 
-3  75 
~3-75 
3-50 
3.20 
Crates, 
2J00 

1.50 

Per  box 
3-5° 

3  50 
-325 

-3.00 
Per  box, 

3*  75 

4.00 

3-  *5 
3-5° 
Per  keg, 

4.50 

5  00 

4.50 

4.00 

Per  strap 
50  -4.00 
-4.50 


HORSERADISH. 

Tumblers,  xo-c.  size,  2  doz . per  doz. 

Tumblers,  j-c.  size,  9  doz .  " 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “ 
Tumblers,  Imt.  cut  glass,  10-c,,  2  doz.  " 


■65 

•45 
.go 
.  80 


INK. 

Arnold's,  black,  32 . . . per  bottle  .  48 

Continental,  red,  1  doz . 30 

"  black,  3  doz . 25 

Royal,  black,  3  doz . 35 

Superior,  black,  3  doz.f . aj 

Stafford,  Commercial,  39 . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys — 

Macbeth.  Pearl  Top .  4.20 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  a. 70 

Crystal,  Crimp  Top .  a.  10 

No.  o.  Tubular  Lantern  Globes . - 


No.o. 

No.  1. 

No.  z. 

4.flo 

4-50 

510 

3.60 

4.30 

4.80 

a.  70 

3-30 

3.90 

a.  xo 

2.70 

3-3° 

ta . . 

-5  doz. 

2.75 

No.  x. 

•75 

.90 


•  85 

00 


No.  1.  No.  a. 
•55  -75 


Per  doz. 


Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107..  “ 

No.o. 

Banner  Burners.. . 45 

No  charge  for  packages. 

OH  Cans— 

1 -gal.,  glass .  2.95 

1 -gal. ,  galvanized,  PearL .  1.90 

5-gal.,  Lennox,  spout .  5.50 

5-gal„  "  spigot. .  6.50 

5 -gal.,  Columbia . „ .  7.00 

s  gal..  Banner . . .  8.00 

S-ga}-,  Climax,  pump . .  to. 00 

5-gal.,  Home  Rule,  pump . . . ia.00 

Lanterns — 

No.  o,  Standard .  4.50 

No.  o.  Dash  •  e  eee  see  t  ••  •  eeeeee  •  ee  e  eeeeeeeee  eeeeie  ‘•5» 

Cold  Blast . 8.00 


LIME. 

Prepared,  2  do t.  In  case . per  doz. 

Chloride,  Acme,  sifting,  95-lb.  boxes,  1  lb . 05 

"  "  "  «5-lb.  boxes,  %  lb- . 06 


S»5 


LYE  AND  POTASH. 


Banner  Lye,  4  doz.. 


Lye. 

Babbitt's  Lye,  4  doz .  3 


Per  ease. 

3-15 


Lewis’  Lye . 

Red  Beal,  s  doz.., 

"  4  doz.., 

Popular,  4  doe..... 


MATCHES. 


Double  Tip — 

Ohio  Blue  Tip,  No.  10,  I  gross . 

"  "  No.  eo,  z  grosz . 

"  "  No.  90,  100  packages. . 

"  *'  Ne.  30,  1  grWT™. . 

"  "  No.  50,  eo  packages . 

D.U  Noiseless,  No.  50,  .  kress!! . ......I 

No.  50,  ao  packages. . 

Ohio  Noiseless,  Ne.  »o.  .  fouZ....Z.Z 
SUeal  Witch  Noiseless,  No.  go,  x  groas . 


1. 00 


1.70 
j.60 
4  50 
3  *5 
4»5 
300 
375 
3-50 


American—  Gross 

No.  a .  1.35 

“  10-case  lots .  1.30 

Battle  Axe,  No.  5,  red  head .  3.50 

Birds  Eye,  No.  5 . 100  packages  3.50 

Black  Swan,  No.  5,  noiseless  dp .  3 . 50 

Blue  Hen — 

No.  9 .  1.60 

“  xo-caselots .  1.50 

No.  5 .  4  ■  25 

4-case  lots . . .  4.00 

Cat  and  Mouse — 

No.  a .  1.85 

“  10-case  lots .  1.7s  ” 

No.  3 . . .  2.80 

7-case  lots . . .  9.65 

No.  4 .  3-70 

“  lo‘» .  3  50 

Chips — 

No.  a . .  packages 

“  . 50  “ 

Black  Diamond,  No.  5 . . . 100  boxes 

6-case  lots . 100  “ 


3  50 
*■75 
3-5° 
3-35 
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1550 
to.  9J 
585 
5.90 
35 


Cunler  &  Worth  Brand  • 

Gals.  French  botde . . . 

64  oz.  "  . . . 

3»  oz.  “  . 

19  oz.  **  . 

xo  oz.  “  ; . . 

xa  oz.  Pepper  stuffed,  club  bottle .  9.93 

10  OZ.  Celery  “  “  . *.** .  a.oo 

5  oz.  Pepper  "  ring  bottle . . 

Marquet  Brand — 

6  oz.  "Queens,”  cylinder  botde .  1.00 

xo  oz.  "  club  bottle .  9.10 

18  oz.  Stuffed,  fiuted  botde .  9.40 

54  Pta.  Fourees .  , ,  ;o 

54  Ptz.  Farcies .  3.50 

California,  quart  tins,  large . ™ .  3.30 

“  pint  tins,  large .  9.13 

“  quart  tins,  medium- .  3.00 


Doric,  No.  2 . * . 9o 


5*5 

2.85 


3-75 
3. 5° 


1 . 90 

1.80 


4-75 


Grocers.  No.  z,  3  gross . case 

Globe,  No.  r,  3  gross . case  _ 

Ignito,  1  gross . 75 

Sjazeppa — 

No.  5 . . 

“  5-case  lots . 

ress — 

No.  2 . . 

"  io-case  lots ..., 

No.  5 . 

“  5*case  lots .  4.50 

Swift  &  Cortney — 

No.  60,  5  grosz . . . . 

“  "  4-case  lots—..™ . . . 50 

NO; 80,  stress. . ; . . . - . .  -75 

No.  Z...U . z.90 

“  10-case  lots .  x.yj 

No,  . ~ .  4.00 

Searchlight—  7 

No.  1,  3  gross  . ™.  1. 00' 

“  “  7-caze  lots . 9S 

N°- 5 . . .  4  -5° 

4-case  lots . 4.25 

Vulcan — 

No.  5 .  4.20 

Safety,  No.  a .  55 

"  No.  37 . .io 

Orient,  safety,  65s,  5  grots . 50 

Daily**,  No.  a,  blue  head,  6o«,  5  grots . 60 

“  "  “  99  “  a-case  lots 


Olive  Oil — Imported. 

Bert  In  &  Perrier’s — 

Extra  fancy,  quarts,  x  doz... . . . .  4.90 

“  pints,  2  doz . „ .  2. go 

54  pints,  2  doz. . . — 1.90 


Rae’i 


Lucca,  litre  botdes,  1  doz .  *3. 50 

"  *5-oz.  botdes,  1  doz . 10.00 

"  FI:  “  ‘ 


inest  Sublime,  quarts,  1  doz . 


7.00 

pints,  2  doz .  8.00 

54  pints,  *  doz. .  4.75 

8.1 


8-oz.  flasks,  a  U  doz. 


00 

doz.  10. jo 


“  12-oz.  flasks, _ 

Sublime,  8-oz.  flasks,  2U  doz. .  ,.30 

“  12-oz.  flasks,  254  doz. .  9.— 


Finest  Sublime,  x  gal.,  10  In  case . per  gal.  9,85 

5  gal.,  x  ora  in  case,  11  a. 75 

11  m  .  3.  _ _ _  II  . 


J.I0 


::c 


8. So 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet— 


>****»******»•*** 


•®7  H 


•  xo 

.1054 

6.85 

3- 95 

4- 5® 


■*4 

.10 


*5-  “  . 

5»-  "  . 

xoo-lb.  bbls . 

*S°-  "  . 

a5°-  "  . ™ 

Jotin  Bower  &  Co. —  . 

Superior,  bbls.  and  J4  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

6  xo-lb.  buckets . . . per  crate 

"  6  j-lb.  buckets .  “ 

11  6  J-lb.  glass  jars . per  case 

"  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

"  6  5-lb.  glass  jars,  per  case 

Atm  ore  &  Son — 

Extra  Family,  Seedless—  Per  case. 

No.  5,  «  glass  jars . - . .  4.50 

No.  3.  6  glass  jar* .  ,.I0 

No.  18,  37  and  68,  wooden  pails...... per  lb.  .  X3 

Barrels, halves,  quarters  and  kits...  "  -xaW 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  palls . .  j.6s 

No.  10,  6  wooden  paila . . .  6.50 

Celebrated,  Seedless — 

Bbls.,  )4s  and  5^8- . per  lb. 

Wooden  pails,  18,  37  and  68  lbs .  " 

Wooden  kits,  Nos.  20-35 .  " 

Wooden  kits.  Nos.  20-35 .  " 

Keystone — 

mils  54s  and  54s . . 

Wooden  palls,  18,  37  and  68  lbs. . 

Condensed  cartons,  3  doz.  to  case. ....gross _ 

Condensed  cartons,  654  doz.  to  case  gross  zx  00 

Barrels,  54s,  Vs . per  lb.  .10 

Wooden  kits,  Nos.  20-35 .  “  .08 

Wooden  kits,  Nos,  25-40 .  "  !ro54 

Schimmel’s —  n 

Bbls.,  54  bbls.  and  30-lb.  kite..— . . . 0Ji/ 

18  and  37-lb.  kanaklns . 0754 

xo-Jb.  kanaklns,  6  to  crate . per  doz.  xo.30 


10  54 -gal.  tins- . 

1 - O - -  ’ 

*.50 

*0  *-gai-  tins- . . . . . 

M  *.§• 

Per  lb. 

American  Oil. 

■09% 

Stohrer’s,  No.  8,  2  doz . . . 

Per  do*. 

...........  .55 

“  No.  16,  s  doz . 

. 00 

.0854 

“  No.  3*,  x  doz_ . 

. .  1.85 

.0854 

.08 

Keystone,  bottles,  2  dos . 

seeeeesesae  .JO 

1  quart,  40  to  case... 

Sublime,  1 -quart  tins,  40  to  case . .  3.95 

"  54-gal.  tins,  so  to  cane . .  a. So 

x-gal.  tins,  10  to  case.. . ......  9.1 

"  5 -gal.  tins,  z  or  2  to  case... 

Nicelle— 

Large  bottles,  1  doz . 

Medium  bottles,  9  doz .  9.1.. 

Small  bottles,  4  doz .  10.00 

5-gal.  tins,,*  to  case . - . . . ......  sx.xj 

x-gal.  tins,  4  to  case- . .  ,9.93 

54-gal.  tins,  8  to  case . .  14. 10 

33-01.  tins,  25  to  case . . .  25-85 

Trade  discounts  on  quantity. 

Oliver’s— 

1  doz.  large . . . . .  7  aa 

9  doz.  medium . 7^75 

s  doz.  small . ^,73 


6  1 -gal.  tins  . 


.08K 

•°e« 

.09 

.08 

Per  lb. 
•®7  H 

•o Hi 


8-lb.  "  6  to  crate 

5-lb.  glass  Jars,  6  to  crate .  « 

mpbeU’s.  30-I0.  palls . 

Mrs.  Wells’  bbls..  54  bbls.  and  30-lb.  kite. 

New  Year,  bbls.,  kegs  and  jo-lb.  kits . 

Crescent,  bbls.,  U  bbls.  and  jo-lb.  kits . 

National,  bbls..  54  bbls.  and  30-lb.  kit* . 

Southwark,  bbls.,  54  bbls.  and  jo-lb.  palls. 


5*75 

6. xj 
.08 
.06 
■  OJ 

■0454 

.07 

•osM 


OILS. 


Stove  Gasoline... ... ., 

Headlight,  150  test.. 


Per  gal. 
•  -IS* 
.  .11 


OLIVES. 

_  .  .  H  Kellogg  &  Sons,  Agents. 

Theodore  Marquet  Brand — 

64  os.  Mammoth,  French  bottle.. . 

>•  »*•  “  “  ™ . . 

19  OZ.  "  •«  . . 

10  oz.  "  •• 

64  01.  Extra,  French  bottle . 

ja  oz.  “  ••  . 

19  oz.  "  ••  .  ”” 

to  oz.  "  "  . 

ao  oz.  Extra  Mammoth,  cylinder-.."."]. 

xo  oz.  "  •*  . . 

ao  oz.  Mammoth,  cylinder . 

xo  oz.  *«  «>  . 


Per  doz. 
.  14.00 
7.  *5 

4. #5 
.  9.65 
.  19.95 

•  «SS 

•  4»5 

•  *45 
.  5«5 

•  *95 

•  4*5 

.  9.(5 


PAPER. 

Wrapping. 

Manila —  p„r  ream. 

15  x  20,  full,  10  lbz . . . 37 

24  x  36,  full,  20  lbz . 80 

18  X  93,  full,  xo  lbz  . 3754 

Special,  15  x  20,  6  lbs . zx 

Bakers’,  15  x  20,  10  reams  In  bundle . is 

Roll,  grocers’,  9,  xa,  xj,  18,  *0  or  94  Inches 
wide . per  lb.  .03 

R?£-  ,  .  ?“>»>• 

White,  light  weight,  19,  15,  18,  20  or  24 

inches  wide . 0354 

Glazed  fibre,  xa,  15,  x8,  ao  or  24  Inches 

wide . 

Glazed  tUk  parchment,  xa,  xj,  x8,  ao  or  94 

Inches  wide . . . 

White  tea,  xa  x  16,  reg . . 

Wax  butter . 

Parchment  butter,  9  x  xa. . 


•»3* 


.per  package 


■®354 

•»4 
•  II 

•37* 


Toilet  Paper. 


100  5 -cent  rolls . . 

too  5 -cent  pocks . . 

100  10-ceal  rolls . . 

100  io-cent  parks.... 


Per  case 
^  3.10 
...  1.5 

~  6.30 
6.50 


Paper  Bags. 

Price  per  1,000  and  not  less  than  54  M  lets.  In 
original  shipping  bales,  3  per  cent.  Special  Discount. 


S’ 

....  — ... 

•  47 

54. 

. . 

•  57 

1. 

. 98 

•  77 

s. 

.™  IB 

-95 

i- 

....  «.4J 

Z.I| 

4- 

....  t.«J 

*•33 

8- 

....  1-93 

*•55 

6.. 

.... 

1.B1 

8.. 

. . 

»*7 

lo¬ 

....  9.87 

•47 

ts.. 

....  3  4« 

*.89 

14.. 

....  4*5* 

3  «7 

16.. 

....  4- »5 

J  95 

20.. 

....  S  3» 

4-45 

•I- 

....  J.81 

Price  per 

4  95 
1,000 

Plain  flour  sacks,  iaU-lb. . per  M.  4.** 

“  M-lk .  “  3.7J 

"  goJb. . .  “ 


sz.af 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dos.  4.7* 

“  “  quarts .  *•  3.73 

xo-01.  jars .  “  2.3a 

11  '  10-lb.  palls . per  pail  e.te 

Tripe,  xo-lb.  palls . . . .Z.."  ^ 

_  ‘  5-gai.  Kegs . perkeg  t  oo 

Pigs  Feet,  xo-lb.  palls. . . . per  pall  1.00 

pickled  :.s 

Jripe,  in  glass .  <•  i.io 

Ox  Heart,  in  glass .  “  i.x0 

”  Pigs’ Feet,  In  glass .  ••  ,.I0 

Russian  Sardines . „ . perkeg  .73 

3-lb.  palls . per  paU  .30 

xo-lb.  palls . . .  •*  1. oo 

POTATO  CHIPS. 

x-lb.  packages,  bbU.,  93  lbs _ _ _ _  .1*54 

Loose,  bbls.,  30  lbs - - -  .18 

*-lb.  packages,  x*-lb.  boxes . 


POPPING  CORN. 

Brad’s  ,“^p.T<»’,— 

50  xo-oz. 
too  xo-oz, 

*4  9D-OS, 

«  aoo*. 


iS-t,  40  xi,  White  Siael 


Per  case 
..  1.75 

..  s.sf 

..  i.«o 
3.00 

•-•5 


PEANUT  BUTTER. 


McLaren’s —  Per  dei 

SmaU,  s  doz . . . . 

Medium,  9  doz.„ . . . . .  1.3c 

Largs,  1  doz . . . . . 

Peanutene,  No.  9  iarz,  9  doz . . .  1.I3 

Beardslay’z—  Per  doz. 

Smxdl  jarz,  9  doz . . . . . . .  . .90 

Medium  jarz,  9  doz . . . .  1 . 23 

Large  jars,  z  doc . . . .  2  93 


PICKLES. 

45  gels.,  12008,  H.  G.  &  Co . 

45  gals-,  *5°°*.  Williams  Broz.,  fancy . 

10  gals.,  300s,  “  z 

togalz.,  450s,  “  . 

10  gals.,  600s,  "  9 

16  gals.,  6ooz,  “  4 

16  gals.,  600s,  "  dills .  4 

45  gals.,  1400s,  **  “  .  10 

C.  &  B.,  Chow  or  Gherkinz,  pints .  3 

"  "  half-pints .  2 

Celery  Sauce,  Yorkshire,  a  doz . per  doz. 

Chow,  "  pints,  a  doz.  " 

Gherkinz,  tour,  "  “  "  «• 

Mixed,  "  "  “  "  •• 

Azzorted,  "  ••  "  '•  •• 

Gherkins,  sweet,  "  11  **  *»  j 

White  Onions,  “  “  "  *»  j 

Sweet  Pickles,  Joes  to  600s.  j  gal . per  keg  t. 

x,oooe,  5  gal....^...,..^  «  3. 

L  »,ooos,  i  gaL . .  **  3 

Chow-Oiow,  No.  x,  5-gal.  k«g» .  i. 

Chow  and  Mixed  Pi^x^w  s  gal . per  pail  x. 

Williams  Bros. —  Per 

No.  8,  Sour  Gherkins,  a  doz- . 

No.  8,  Sweet  Gherkins,  s  doz . 

No.  8,  Sour  Mixed,  s  doz . . . . . 

No.  8,  Som,  assorted,  s  doz . . . . 

No.  8,  Chow-Chow,  1  doz. . . . 

No.  8,  Onions,  s  doz . . . .  . 


8- *5 


dos. 

*5 

85 

»S 

*5 

8| 

87* 


VINEGAR. 


Duffy’s —  per  gal. 

Pure  Apple,  extra  old.  bbhu..M..„ . 16 

"  40  Ijraln,  . . 3 

Pure  Cider,  40  gram . .  .  „ 

Corson’s  Golcf  leal  C3d«r,  pure  appie . ti 

White  Wine  90  degree* . a0 

Crown  brand,  pure  cider,  quartz. . . per  doz.  .so 

White,  distilled,  40  grain . ol 

“  43  grain . 09 

‘  "  extra  strength . . . ig 

Crosae  ft  Blackwell’s - - per  dos.  l  ot 


.xi 
•  U* 
•«5* 
•«** 


.xl 

.18 


PROVISIONS. 

Hams,  sktnbaek,  18-20  lbs . . 

"  »4-«  lb* . . 

io-xa  lbs . . . 

Picnics  6-8  lbs 

_  .  ..  J  “  . . . . . . . . 

N.  Y.  Shoulder*,  10-19  Ibe..— . 

Dried  Beef,  sets  dty  smoked....™. . . 

tenders  and  Knocks... . . . 

flats  . . . 

ah  dried,  sets . 

“  tendon  and  knacks . *1 

Jsrzey  Pork,  butt . . . „..per  bhl.  *4.30 

"  family.....,..™ . .  “  sj.oe 

BreokMst  Bacon,  In..™™ . . . .  .  16 

“  boodezs..™.™.,..™™ . .  .ij 

S.  P.  Belli**.  .4-15  lbs . . 

Bologna,  ag-lb.  boxes . . . . 

Boiled  Boneless  Ham . . . ,, 

Beef  Tongues,  smoked,  3-6  lbs . . . . . 0.0* 

Cooked  Compressed  Hans,  13-lb.  boxes . . 

Covered  Hams,  W-cent  extra ;  Covered  Should***, 
Picnics  and  Bacon,  *  -cent  extra. 

Armour  ft  Co. — 

Star  Ham*,  regular,  10  te  is  Ibe™ . . 

“  is  to  is  lb*,_... . . 

14  »o  16  lkn.™.™™.. 


Shield  Hams,  10  lb.  average. . 

ti  JA  •* 

*■  •*#**! 
"  14  "  l|MI| 

99  Ml  91 

eoesei 

••  s|  •• 


« to  (  _ 

o  to  8  Ibi.._ . 

8ttr  Smoked  Ox  Tongues,  long  cut- 
"  short  art. 

Beef  Bologna . . . . . . . 

Shield  Parofined  Bolo^xo........... . 

Berliner  Ham . .7™™™ _ 7]""- 

New  Orleans  !*»*«««  Meat.. 

Star  Cooked  Ox  Te 


•  »** 
•  »«* 

.*7 
■  •5 

1! 

.15 

:!** 

•»3 

Jr* 

.18 

.1* 
•«•* 
1* 


1 
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“If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 

How  often  have  you  had  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 

Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  itie 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


SHELDON  SCHOOL 

502  Republic  Building  -  -  Chicago,  III. 


Would  You  Rather  Sell 
a  Dripping  Mackerel  From 
a  Briny  Barrel  ? 

A  retail  grocer  recently  advertised  a  special  drive  in  this 
way:  "With  every  $2.00  worth  of  goods,  exclusive  of  sugar ,  we 
will  give  so  and  so.’’ 

Of  course,  no  one  needs  to  ask  why  sugar  was  excluded 
there  wasn’t  any  profit  in  it.  But  had  it  been  Franklin  Carton 
Sugar  there  would  have  been  a  profit  in  it.  We  wonder  why  all 
grocers  don’t  see  that  instantly.  , 

Selling  Franklin  Carton  Sugar  is  as  different  a  proposition 
from  selling  it  in  bulk,  as  selling  a  dripping  mackerel  from  a 
briny  barrel  is  different  from  selling  it  in  a  can. 

Different  in  work,  in  profit,  in  time. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5-pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 
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Swift  k  Co. — 


Premium  brand  Hams,  8  to  10  lbs............... 

•  *7 

II 

"  13  lb . * . 

•  *7 

H 

"  14  *0  *8  lbs . . 

•  *7 

4d 

"  18  lb . * . 

•  *7 

•  1 

“  skinned,  18-20  lbs.„ 

.18 

(1 

**  hofled,  fflppipeil,  Cat- 

••••••ttMiMesosoas 

e«6 

II 

.22 

•1 

Dried  Beef,  tastdea. . . 

.20 

«« 

Beef  Tontroes,  short  cut. ._ 

.19 

Winchester  brand  Hams,  skinned,  all  aver.. 

.16K 

11 

8  to  xo  lbs.  aver... 

•  15  'A 

12  lbs.  arer . 

■  is* 

14 

14  to  16  lbs.  aver... 

•IS* 

44 

16  to  18  lbs.  aver  .. 

V 

4  4 

"  Picnic . 

.1254 

Above  average  loose,  if  packed  %  cent  a  lb.  advance. 
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LARD  AND  COMPOUNDS. 


Plain  tubs,  50  and  60-lb 

10-lb.  tin  pails,  60  lbs . 

5-lb.  “  60  lbs . 

3-lb.  "  60  lbs . 

Armour’s — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s 
White  Cloud  Compound,  tubs.... 
"  *'  tierces. 


Pure, 

Compound 

per  lb. 

per  lb. 

. 14* 

.toy2 

...  .14W 

•  tc^ 

—  -*S* 

.11* 

...  .zsH 

.1156 

-  .*5 % 

iiVt 

•*7  X 
•»it2 
•  »x  Vi 


Vegetole,  tierces . n  % 


tubs.. 

Swift  k  Co. — 

Premium  brand,  tisrces . 

Silver  Leafbrand,  tierces. *.., 
Jewel,  compound,  tierces*... 
Cotosuet,  tierces . * . . 


•  11  h 


•»5Ji 

.»«« 
•  10  Vi 

•1®  y* 


DRESSED  MEATS. 


City  Uresisd  Beef- 
Choice,  native* . . 


Common . 

Western  Dressed  Beef- 


Dressed  Veal — 
'rime . 


City 
Pr 

Good  to  choicr 
Dressed  Hogs — 

Pigs . 

Hogs,  heavy... 
“  ilo  lbs.. 


•  lbs.. 


140  , 

Dressed  Sneep  and  Lambs — 

Lamb,  western,  good . 

••  "  culls  . 

Sheep,  choice . 

"  medium . . 


Per 

lb. 

08X- 

10 

.08  - 

09 

■08X- 

.10 

08  - 

09 

.13  - 

x4 

.  12  - 

x4 

■  ix%- 

1* 

■  11H- 

12 

•  1x54- 

12 

•  ixH- 

19 

•ixX- 

19 

•  ts  - 

*5 

- 

xa 

.10  - 

12 

•  °8X-. 

09H 

BUTCHERS’  SUNDRIES. 


Cow  Tongues . 

Calf  Heads,  scalded  . 

Sweetbreads,  veal . 

"  beef . 

...per  pair 
...per  doz. 

Beef  Kidneys . 

...per  doz. 

Ox  Tails . 

Hearts,  beef . 

...per  dos.  . 

Freeh  Pork,  lob&s,  city... 

"  "  western 

. . 

•  5® 
■5® 
•40 


•75 

•7« 

•  7S 

•  S« 


-i.oe 


•5® 

•®3 


-  *5 
-1. 00 

-  .06 

-  «S 

-  ®s 


•  «J 
>1 


-  -uH 

-  -I4X 


Per  lb. 
.35  -.38 


-.18 

-•■5 

-.33 


-.38 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  10  lbs.„ 

"  young  toms,  15  to  17  lbs . 3} 

Old  hens  and  toms . 33 

Common  to  good . . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 25 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 

Western,  4  to  +H  lbs.  to  pair,  fancy . 

“  3  t0  3 H  lbs.  to  pair,  fancy*... 

"  fair  to  good . 

Fowls— 

Western,  fancy . . . 

Heavy  Roasters,  4  to  5  lbs._ . 

Fair  to  good. . 

Old  cocks..* . 

Squab#— 

Prime,  large,  fancy . 

Mined, .  ; 

Dark . . . 


.04  -.38 


•5 

•*9 

•19 

•  IJ 


-.38 

-.33 

-.33 

-.17 


.18 


-.19 
.II  -.IS 
■l8  -.19 

•  Isjd-.IJ 

Per  dot. 
3.50-4.50 
75-3- 75 
30-e  00 


LIVE  POULTRY. 


Spring  Chickens,  nearby,  1%  to  a  lbs . 3a 

Large  Springers . . . ,8 

. . 

Roosters . . . . . 

0««hs . 


Por  lb. 


-.34 


.13 

.18 


•19 

•13 

••9 


POULTRY  SEASONING. 

Boll's  Spiced  Seasoning — 

Small,  or  ioc.  nine,  s  dot . nor  dos 

"  1  dos . .  *• 

Large,  or  s|c.  else,  1  don . .  « 

i4b.  cans,  1  dos . . .  per  case 

j4b.  cans,  %  “  **  “** 


90 

£ 

5° 


SAUER  KRAUT. 

Pf41?-6.'3’  1 5  Oakdale .  8  -- 

Half  barrels .  . 

Kegs.  14  gals . !!!..!'.."." . 

3  lb.  tins,  cases,  2  doz.  each . per  doz. 


2. 70 

*3 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1, 1  doz .  3.30 

“  “  No.  3,  1  doz .  4.10 

“  No.  3,  yi  doz . .  6.30 

„  "  "  No.  4,  %  doi .  8. is 

P.  P.  Sauce,  No.  r,  2  doz . * .  1-50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.10 

No.  1,  cans,  1  doz.... .  2.30 

No.  2,  cans,  1  doz . . .  4.10 

No.  3,  cans,  %  doz . .  3.35 

No.  4,  cans,  %  doz - - - - - - - 4.00 
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PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies—  por  doz. 

No.  33,  jars  . 9754 

No.  5,  toy  pails .  3.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers* . .  .83 

National,  No.  10,  tumblers . 72^ 

“  No.  6,  tumblers . 49 

Preserves —  per  lb. 


Schimmel’s,  pure,  30-lb.  palls . 13)4 

i-lb.  pads . 00 


National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

_  .  454-lb.  toy  pails,  %  doz.... .  4.15 

Fruit  Butters—  per  doz. 


Paris  Green,  100-125-lb.  kegs . per  lb. 

54-lb.  packages .  “ 

54-lb.  packages .  " 

“  i-lb.  packages .  “ 

Rosin .  « 

Roach  Powder,  Omega,  4-oz.  cans . 


*454 


.29 
.  28 


•*7 

.04 

.80 

9.00 

.80 

.0654 

•0654 

*55 


_  .  ,  . - . per  gross 

Koachsault,  10c.  size .  . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb! 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb.  bbls . per  100  lbs. 

100-lb.  bags  . .  2.35 

"•  .  less  quantity . per  lb.  . 03 % 

Venetian  Red .  •*  OI 

Whiting  ... . n  .02 

c  .  Per  doz. 

Cough  Syrup,  ssc.  size .  , .  75 

Herb  Bitters,  25c.  size .  x 

Oil  Liniment,  25c.  size .  i-75 

Sarsaparilla,  50c.  size .  ^.50 

Worm  Syrup,  15c.  size . i.ao 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No-  5 . . 

No.  10 . 

Tube  V 


85 


,j*rs. 


.98 
1. 00 


•0754 

.06 

•0754 

-®7 


Apple,  No.  22, 

“  Southwark,  No.  3,  tins . . 

“  No.  5,  toy  pails . a.  70 

“  30-lb.  pails . per  pail  1.08 

"  30  lb.  crocks . per  lb. 

"  Schimmel’s,  30-lb.  palls .  “ 

Prune,  30-lb.  pails .  “ 

Peach,  30  lb.  pails . " 

Jams — 

Schimmel’s,  pure,  jars,  a  doz... .  1.70 

Southwark,  assorted,  jars,  2  dot . 93 

Orange  Marmalade — 

Hartley’s,  imported . .  1.80 

Schimmel’s,  pure .  ,.6j 

Warrock’e  Guava  Jelly — 

i-lb.  tumblers . * .  4.00 

54-lb.  “  .  9. 25 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . 

Root  Beer . !io 

Talcum  Powder . !  75 

Triangular  Quinine  * . 80 

Quinine  Capsules . * . g. 


FRESH 

Curtice  Bros. — 


FRUIT  JAMS 

In  No.  x  In  No.  x  gl&sz 
tins,  per  doz.  jars,  per  doz. 


Raspberry  and  Currant  jam.. 


J 

Quince  (sliced)  Jam..  .  ^ 

Peach  Jam .  i.aj 

Pear  Jam .  x.25 

Blackberry  Jam .  1.25 

Gooseberry  Tam 
Green  Gage  Jam 
Damson  Jam...... 

Grape  Jam .  1.35 

Orange  Marmalade . 

Pineapple  Marmalade . 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  in  cases  of  f 
packed  In  cases  ot  two  dosen  each. 


$1.25 

$1.65 

1.35 

x.65 

1.35 

1.65 

1.35 

1.35 

1.65 

1.25 

1.65 

1.25 

1.65 

1.35 

1.65 

1.25 

1.65 

1.25 

1.65 

1.35 

1.65 

1.25 

1.65 

1 .25 

1. 65 

1.35 

1.65 

1*5 

1.65 

*•*5 

x.65 

dozen  each. 

1.65 
1.65 
x.65 
1.65 
Glass j 

DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P,  Strength. 

ioc.  ez,  25c.  a*. 


-  59.  sz 

Castor  Oil . . 

Sweet  Oil . . . .j 

Spirits  Nitre . 45 

Spirits  Camphor..* . 

Spirits  Painters’ Commercial...  .45 

Paregoric . . 

Glycerine . . 

Syrup  Squllla . . 

Rhi  '  ’ 


Syrup  Rhubarb . . 

Syrup  Ipecac . . . 45 

Turlington  Balsam . 45 

. 45 


•83 

•85 

«5 

•85 

:!! 

P 

■  85 
•8s 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax . „ . „  “ 

Silver  Sand* . per  bbl. 

Tar,  pint* . per  doz. 

“  quarts .  «< 

aUons.. . each 

bbls .  « 

la.  . .  *• 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . . . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 
McCord's  Magic  Medicine,  25c.  size . 


4-15 

.60 


.03 

1.25 

•75 


1 . 00 


.30 

2 50 
6.00 


,,  50c.  size .  4 

McCormick’s  Tasteless  Chill  Tonic,  35c.  site  a 

50c.  size 

McCormick's  Watermelon  Syrup,  30c.  size.. 
Reliable  Brand  Headache  Powders, ioc.  size 


375 

2.00 

9.00 

00 


4.00 

4.00 

•75 


Per  doz. 
.90 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand — 

Vanilla,  Rose,  Pistachio,  No.  a  size . 

No.  3  size . 

No.  4  size .  e.tj 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  s  size 
No.  3  size 
No.  4  size 

Lemon,  No.  a  slie . 

Orange,  No.  ■  slse.„ . . . 


.85 

*•75 

2.00 

.90 

.90 


SAXJER  S 

PURE 

EXTRACTS 


For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  your  GROce«sIOC&254 

L  Al>cr«.T  SALE  or  ANY  HPANO  IN  tni  UNiTCO  STATT*, 


Golden  Tincture . 

Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots . . 

Godfrey’s  Cordial,  rd  bots . 

Turpentine . . 

Laudanum,  ioc.  sise . 

35c.  size . ‘ 

J  per  cent,  discount  in  gross  lots  assorted. 


| 

•8j 

'«* 
.per  dos. 


Alum 

Borax, 


rax,  powdered,  bulk* . 

"  lump,  bulk ..... 


...per  lb. 
...per  lb. 


. per  doz. 

. . *..per  lb. 


..per  dos.  a. 


Butter  Color,  W.  St  R . 

Bluestone,  bulk. . . . 

Copperas . ~ 

Camphor,  gum,  i-oz.  blocks . 

flakes,  250-lb.  bbls . 

“  less  quantity . . 

Tar  Balls,  950-lb.  bbls  .. 

"  leas  quantity. 

Castoria,  Fletcher’s . 

"  Pitcher’s.— . . 

Carbonate  of  Ammonia . . . . ....per  lb. 

Glauber  Salta* . . . *< 

due,  ordinary . . . .—...!"  *» 

"  whit. . . . . .  •« 

Gum  Arabic . * . " 

Haarlem  Oil . . . ".per  do*. 

Husband’s  Magnesia* . .  ’ 

Jamaica  Ginger,  Hires’,  flasks _ """  •• 

Lieorlee,  P.  &  S.,  5c.  stick,  imported,  per  dos. 

M.  &  R.,  3-lb.  boxes . per  lb. 

“  loeenges,  5-Ib.  boxes  “ 
4*.  6a,  Ss,  its,  16s,  5-fl>  boxes  « 


.per  reo  lbs. 


Putty,  *5-lb. 

"  50-lb.  cans  . . 

Petroleum  Jofly,  screw  top,  5c.  sloe  ...per  doz. 


Sauer's  Flavoring  Extracts— 

No.  1,  Lemon  and  Vanilla...* . . 

No.  a,  Vanilla  and  Rose . 00 

No.  a,  Lemon  and  assorted . g. 

No.  4,  ••  <-  . 

No.  4,  Vanilla  . .  t 

Assorted  cases.  Nos.  t  and  9 . .  zeisS 

“  Nos.  1,  9  and  4 .  zr.8o 

Y-vvUv  •  ,1,  pU-  qU-  54  ST*1*-  gals. 

XXX  Vanilla . . . z.zo 

XX  Vanilla .  1.95 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wln- 
tergreen.  Cinnamon, 


j.oo 
•  •JO 

s.ee 


6.00 

5.00 

4*0® 


Boo 


SBT. 

Peach,  Rose,  Apricot, 
Violet . 


1. 00  1. So 


Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp- 


*5®  • It 


3.00 

Ijo 


6.oe 


1.25  3.95  4.00 


berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea .  .  . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 . 

"  No.  2X . 

Ne.  X. 


Extract  Lemon,  No.  as. . .  , 


»•  as. . 

No.  aX . 

No.  X.... 


7-5® 
7.00 
Per  doz. 
a. 00 
.80 
45 


Ingeraoll’a  Flavoring  Extracts — 
High  Grade  Vanilla . 


:E 

45 


*•75 


Select  Vanilla.. 


•85 

85 

•45 


..retail 


Per  doz. 
•35  3-°° 
.60  5.25 
1. 15  9.50 
3.25  18. eo 
4.00  35.00 


Mapleine. 

Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle . 

8  oz.  bottle . 

16  oz,  bottle . 

33  oz.  bottle . 

Liquid  Rennet  and  Tablets. 

Per  doz. 
1. 10 
•71 
1.  jo 

•75 

•4* 


1  doc.*....., 


Blair's  Liquid  Rennet ... 

"  Rennet  Tablets,  3  i 
Shinn  &  Kirk’s  Liquid  Re 

Hanson's  Junket  Tablets,  3  doz. . . . 

Union  Tablets,  3  doz _ _ _ _ 
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CIDER. 

Corson’s — 

f/arreIs'1 . •••■—. . per  gal.  .,6 

y2  barrels,  28  gals . per  bbl.  5.00 

Bottled  Cider—  pe3r  4^, 

Duffy's  1842  Apple  Juice,  1  doz.  qta.„ .  3. 50 

“  "  a  doz.  pts .  4.0 

Anchor  brand  Golden  Russet,  1  aoz.  qte .  3.75 

„  ,  “  "  adoz.pt* .  4.95 

Mott  s  brand  Golden  Russet,  1  doz,  qts .  3.75 

“  edoz.  pts .  4. as 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  package* . 55 

Gee  Whizz,  72  packs . . 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1  93 

Spearmint,  20  packs,  100  pieces* . .  .55 


RICE. 

Por  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bogs . 07!/ 

Fancy  Head,  ioo-lb.  bags . . 

Extra  choice,  ioo-lb.  bags . . 

Choice,  ioo-lb.  bags . . 

Prime,  ioo-lb.  bags .  !»3)i  i 

Japan,  fancy,  ioo-lb.  bags . 04U 

“  choice,  ioo-lb.  bags . . .  -OiXi 

Java,  fancy,  polished,  ioo-lb.  bags* .  !,jL  *t; 

B.  Fischer  &  Co.— 


HEAD5RICE1 


THE  Filer  GRADE  PRODUCED” 

Packeo  Eaclwveiy  By 


•^Ijarijey  Di5fr(h««rs  of  Pothd  Rice  la 

\  lh«  Unrted  5l«f»  ^  T  J 


Fischer’s,  choicest  head,  z-lb.  bags . aj% 


s^lb., . 

Queen  Quality  head,  i-lb.  bags . 

“  “  3-lb.  bags . 

“  “  5-lb.  bags . 

Coronet,  head,  i-lb.  bags . 

“  3-lb.  bags . 

Imperial,  choicest  Japan  style,  i-lb.  bags . 

«  «.  lb  .. 

“  *•  "  j-lb.  ” 

Natural  Pure  Food,  head,  t  lb . ! . #7 

Extra  fancy  bead.  Acme  Brand,  zoo-lb.  bag*  •®7l4 
Fancy  head,  ioo-lb.  bags..., 


•®7« 

•®7 

•7 

:*jk 
■  OSH 

•I 
•  ej 
•5 


Choice  head.  100  lb.  bags . *s; 


Fancy  Java  Lead,  too- if*  bags.. 

Fxtra  fancy,  Patna,  ioo-lb.  bags . - 

Slam,  Patna  style,  ioo-lb.  bags . #• 

Choice  broken,  ioo-lb.  bags . *4 

"  '  *  *  ®4H 


Extra  fancy  Japans,  roo-^>.  bags . 

Choice  Japans,  ioo-lb.  bags . 

Crushed  head,  choice  broken,  i-lb.  bags . 

East  India  head,  i-lb.  bags . 


■®4« 
•  ®4 
.®7* 


*5® 

4.00 

J-75 

3-71 

4.00 

Ts 

■  is 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs . 

"  60  5-lb.  bags . 

"  ts  14-lb.  bsgs . 

"  30  10-lb.  bags . 

“  ns  *5<-lb.  bags  . . . 

Irish  Linen,  *5o-lb.  bags . 

"  56-lb.  bags . 

“  aS-lb.  bags . 

Mermaid,  quick-dissolving  bathing  suit, 

30  10-lb.  bags,  in  bbls . por  bbl. 

Pretzel,  280-lb.  Lbls . . . 

“  180-lb.  sacks . 

Cheese,  280-lb.  bbls . . .  #.4 

Packing,  70-Ib.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  ease . 

New  Ivory,  24  large  cartons  to  case . 

Silver  Springs,  quick-freexing  ice  cream  salt, 

30  In  bbl . per  bbl.  s.*e 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  10  obis,  or  more,  1%  per  cent,  discount  may 
be  allowed. 


j.c* 
•4® 
t  55 


•71 

a.ao 

t.j* 


SALAD  DRESSING. 


Per  dos. 

Durkee’s,  large,  1  dos .  4.00 

“  small,  ados..* . . .  -  — 

Schfanmel’s,  small,  a  doz . 

My  Wife’s,  large.  1  dot . * . 

"  small,  2  doz . . . . 

Snider’s,  pts.,  1  dot . . . 


"t* 


»•» » 
*•41 
•I® 


SAL  SODA. 


Bbls.,  375  lbs.. 
Kegs,  150  lbs.. 
6o-ft>.  1 


bones,  bulk  or  granulated... 
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Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  J£-lb.  jars,  6  and  12°lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 


mss 


There  Is  Only  One  “Exton 


The  “Exton”  Oyster  Cracker  has  been  the  Oyster 
Cracker  for  63  years!  Think  of  it!  I’ or  63  years  no  other 
cracker  manufacturer  has  been  able  to  equal  to  “Exton  in 
quality  or  in  popularity. 

To-day  it  is  “The  Best  Known  and  Known  as  the  Best” 

Is  not  that  a  good  reason  why  you  should  be  prepated 
for  this  season’s  business  by  ordering  your  stock  now? 

No  better  value  has  been  offered  you.  No  better  value 
CAN  be  offered  you,  and  no  better  value  WILL  be  offered  you. 

A.  EXTON  &  CO.,  -  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis- 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


In  buying  Coffee  it  is  important  to 
know  that  you  get  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Does  Both 
of  These 


Prid 

Wasimrtff 

PojttZL 

(T5F5SS5E2 ID 


First,  pays  you  a  good  profit ;  second,  pleases  your  cus¬ 
tomers.  That’s  why  you  ought  to  PUSH 

Swift’s  Pride  Washing  Powder 

Another  reason  is  our  heavy  advertising  makes  it  sell 
FAST.  Last  but  not  least,  we’re  giving  a  Special  Profit  at 
this  season  that  you  will  find  interesting  if  you  write  and 
ask  the  nearest  SWIFT  BRANCH  HOUSE  about  it. 


Swift  &  Company 

CHICAGO,  U.  S.  A. 


WrcAJ 
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Per  do*. 
73° 
♦•So 
a.  jo 

*■3* 
•35 


SAUCES. 

U>  ft  Perrins'— 

W MNnkin,  quarts „„  .„ 

"  pints . ........ . 

"  %  pints . 

•■ifler’s— 

Chill,  No.  >6,  t  do 2 . . . . . 

"  No.  8,  ados . .  „ 

Oyster  Cocktail,  No.  16,  a  do 2. . .  a. 35 

"  No.  8,  a  doz . 1.40 

Worcester,  Campbell’s,  No.  8,  a  dos . 87 

North  of  England,  No.  8,  a  dos™ . .  .82^ 

CW,  0  dos.... . . . . . 7j 

Campbell’s,  Chili,  10c.  sire,  bottles . 90 


SEEDS. 

Per  lb. 

Canary  . _ . 09 

"  bush.  60-lb . . . . .  a. 40 

guway . 09 

ery . ....  .17 

lander,  bleached . . . oj 

Hemp . . . . . . . . 04 

"  bush.  40  lb . . .  1.65 

Mustard,  Brown . of>% 

Mustard,  Yellow . 06% 


—30— 


Grand  Pa’s,  lsrga.. 
Ivory . 


Lenox . . 

Life  Buoy . 


Lautz'a  Naptha... 


Marseilles,  laundry  size...., 

“  s-cent  size . 

"  toilet  size . 

Master  . . 

Mayer's,.. . 


Poppy. 

Rape . 

■'  bush . 

Sunflower,  per  lb.. 


SODA. 

Bl-Caib.,  ns  lbs.,  kegs . . - . keg 

Bi-Carb.,  bulk,  less  quantity.... . per  lb. 

Babbitt’s  Soda,  V  "  ’ 

Arm  &  Hammer 1 


H-lb.  pkgs..  aj  lbs . 

r  bd..  Vs,  36  lbs . . 

"  lbs.,  36  lbs . 


Saleratus,  Babbitt’s  b< 


,  36  lbs . 

s,  aj-tb.  bxa. 


.07 
.06 
a. jo 
•»S% 


1. jo 

■  °sH 
■°sX 
•o» 

•  OJ 

•  05 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  jo  In  ease .  j .  00 

Small,  100  In  case .  7.30 

Nips,  100  in  case .  6.50 

Rebate  of  jo  cents  par  case  on  fire-case  lots. 


SOFT  DRINKS. 

Per  doz. 

Clloquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  s  doz .  a.10 

Sarsaparilla,  extra  quality,  pints,  s  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz .  a.  10 

Birch  Beer,  extra  quality,  pints,  a  doz . .  a.  10 

Lemon  Soaa,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  s.io 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9. 00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate . . . . . . .  i.ga 

Rost  Beer  Extract,  Hires’,  1  doz .  1.55 

Hires’  Root  Beer,  Carbonated,  a  doz . 87V 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87  ji 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.25 

“  “  pints,  a  doz .  4.7s 

*  do. . 4.s° 

4-ounce, 6  doz .  j.oo 

”  “  "  X -gallons,  8  bottles  5.00 

j  per  cent,  discount  on  j  case  lob. 


POLISHING  AND  CLEANING 
COMPOUNDS. 


fieenatub,  X  gross. . 

on  Aml(  10-cent  sise . 

Electro  Silicon,  1  doz . 

Putz  Liquid,  large,  3  doz.. 
n  ,r  j  doz.. 
'•  "  small . 

«<  ««  H 

Puti  Paste,  large . 


. .  a. jo 

. Yi  gross  a. jo 

. per  doz.  .7a 

....per  gross  16.50 


..per  doz. 

. per  gross 

. . per  doz. 

. per  dos. 


I-4J 

7.00 

.6a 

•53 


SOAP — Laundry. 

Bars. 

Less 

than 

J  bxs. 

Aeonn. . 

Ark . 

....190 

3*35 
a.  50 

America . 

Bee..... 

Best,  Babbitt . . 

Babbitt's  New  York  City . 

Big  Master . 

Brown . 

....  7» 

....IOO 

....zoo 
....  60 

....  70 

*•85 

3-9° 

3-75 

9.8J 

2.85 

Borax,  Dreydoppel . 

a.  80 
a.  80 
3.80 
a.  60 
475 

**  Pearl  Young  &  Co . 

'*  Day  &  Frick,  Novelty . . 

“  Handsome . 

....  40 

**  Eavenson,  large . 

“  small . 

....100 

“  Kirkman's . 

....100 

3-75 

°  Swift's . 

**  Climax . 

....IOO 

3-75 

3-75 

Circus . 

2. 10 

Cotton  Oil,  White . 

Coal  Oil  Johnny . 

Cygnet . 

3*3^ 

6.00 

3-57# 

Dobbins'  Electric . 

Dewey . 

Fairy . 

Fels-Naptha . 

Five  case  lots . 

German  Mottled . 

Good  Morning . 

3  00 

Glycerine  Tar . 

Gloss . 

...IOO 

3-33 

Miller's  Naptha . . . . . IOO 

Naptha,  Swift’s . . 

‘  P.  &G . „ . 100 

Octagon. . . 

Oldttill. . I....  100 

. . 

01e‘n®.  Coofay's . . .  60 

Golden . 50 

"  Eavenson’s . 84 

"  Kirk’s . 60 

”  Philadelphia,  7a  blocks . 

"  Pennsylvania .  60 

“  Prooter  &  Gamble . . .  84 

•'  Young's  Best . 60 

Pride,  Swift’s . . . . . zoo 

Polo.. 


SD 

1. 91 

J.80 

...zoo 

7.00 

IOO 

4.00 

...soo 

3-35 

.ra.  SO 

1  95 

...IOO 

3.90 

...xoo 

385 

3.00 

...IOO 

6.00 

..xoo 

4.00 

ra.XOO 

4.00 

...  IOO 

3-35 

z.90 

Quaker  City,  boxes . soo 

_  „  “  tubs . . . .........xjo 

Sunlight,  oval . I0o 

_  _ twin  ban . ........ . . . ....100 

Santa  Claus.. .  1Q0 

Saratoga . !!"iso 

Star.......... . too 

Sonny  Monday . . . . . . . ioo 

White  Cloud . . . „. . . . zoo 

W06I  SO#P,  W^'MMIIMIMlssHNllHIMtMt . .  IOO 

•  •  ••eeee  eeeeee  eeeeewewe  eeeeee  *•••»»  IQ© 


35® 

3  7* 
3-85 
3-9® 
e.90 

3-75 

3*3 

a.zj 

3-30 

•°7H 

3.00 

I. 90 

J. JO 
a.  Bo 

J.JO 

»■♦* 

3*3 

J.8J 
).  80 
1*5 
a. 50 

J  35 
4.00 
|8J 
*•71 
4.00 


Coteman’s  Mustard.  D. 
t4b.  tins.. 


MSMlMMSmil 


__  1,  High  Grade. . 

Black,  Low  Grade . . . 

White,  High  Grade. _ 

White.  Low  Grade........ . 

Red,  High  Grade . . 

Red,  Low  Grade. . . 

Cinnamon— 

High  Of ade...... . . 

Low  Grade . . . . 

Cloves — 

High  Grade . . . . 

Low  Grade. . . 

Allspice — 

High  Grade . . 


-33- 


Mason’s  Stove  Polish,  large . 

“  “  regular . . 

raetmrle  Paste,  X-graes  bates.. 


Magic  Paste,  V-gros.  boxes... 
Parlor  Pride,  large  rise . . 


. do*.  .75 

—  X  gro.  i.ij 


eeeeeeeee*. 


eeeeeeeeeeeeeeeeee 


^“  do*-  Mr* 

per  gross  le.aj 


•73 


Toilet  Soaps. 

Buttm-mllk  Cosmo . . . . . gross 

**  Swift’s . . . ..gross 

Castile,  El  Almoda,  9  46,  mottled,  green  or 

white . per  box 

Castile,  El  Almoda,  jo  is,  mottled,  green  or 

white . . . . . per  box 

Castile,  Lexard,  floating.. . ...zoo 

Castiie,  Lexard,  floating.. . . . 50 

Castile,  imported,  ContL . ....lb. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . dos. 

Elderflower,  large  cake . . . gross 

Fleur-de-lis .  « 

“  dot. 

Hearts  and  Flowers . . 

Maxine  Elliott  Buttermilk  Series.... . 

Oatmeal,  3  cakes  In  box . " 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  V-lb.  bars  to  box . lb. 

Turkish  Bath . gross 

Sweetheart,  50  cakes . box 

“  100  cakes . box 

Swift’s,  Pumice . . 

"  Candia  Glycerine .  50 

“  Raven  Tar . . 

Witch  Hazel,  3  cakes,  X  gross . gross 

"  Swift's . . .  ” 

Armour’s .  *' 


6.60 

.60 
4-75 

2.90 

4.00 
4.00 
o.oo 

•-’tig 

.70 
♦  •40 

4.30 

•41 

gross  10. sj 
10.  *s 
4-3» 


_  Grade . — . .  ,95V 

Low  Grad*....... .  Ia 

High  Grade 
Nutmeg*— 

High  Grade . . 

Mustard — 

Yellow,  High  Grade.. . .  .If 

Yellow,  Low  Grade . . . 14 

Brown.  High  Grade . .14 

McCormick  &  Co. — 

Bee  Brand — Pepper.  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . X-ih.  cartons 

_  „  .  X-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, X-lb.  cartons 

cartons 

Bo*  Brand,  in  canisters,  above  assortment, 

No.  43  size 
Ne.  90  size 


.i| 

•IS 


.09 

•»7 


Per 


2, 


•  40 

73 


•IS 

•7® 

:« 


.09 

3.  CO 

I.  90 
3*75 

4.  jo 
415 
4.60 
3*5 
♦  •3® 

J. JO 


Scouring  Soap. 

Day  ft  Frick’s  Flint,  »6  ban . . . . .  i.,4 

Young's,  48  bars .  ,.go 

Brooks  Crystal,  100  bar* .  Ji7f 

Philadelphia  Standard,  60  bars . 

Sapolio,  *6  bars .  a.a% 

,  Hand,  36  bars . 9.9$ 

Wrlgley  s,  100  bars .  j.,g 

(Coupons  with  each  box) 

Kitchen  Crystal,  36  bars— .  „ ,  M 

Soap  Powder. 

Per  case 

Pearllno,  36  packages . . — . .  a.y, 

«  ..  .  75 

_  ,  l*  9.7J 

Soapine,  No.  7,  100  packs .  a.s0 

Babbitt’s  1776  Powder,  100  6-01... . 9.35 

Flnola,  100  packages .  -  a. 

Gold  Dust,  raJrbank's,  100  ia-oz.  packages...  4  00 
"  “  94  4-lb.  ....  4.30 

Naptha^  Borax,  100  packages,  large .  4.75 


100  5 -cent  package*.. 


3  *3 


4® 

40 

90 


Klrkollne,  white,  24  large  packs . ”  j.  jj 

"  “  100  12-01.  packages . !..  3.35 

Young’s  Pearl  Borax.  60  i-lb  packages .  3  <, 

Snow  Boy  Washing  Powder,  *4  4s .  4  00 

..  „  60  *?•  Pkg» . 

30  No.  a  pkgs... 

Nine  O'clock  Tea.  ioo  packages.... .  • 

I-V  Washing  Tablets,  3  doz . per  doz.  !  43 

Swift's  Washing  Powder,  xoo  is .  4  00 

_  .  ,  *44® .  4.00 

Penny-wash,  i  gross  and  144  i-cent  cakes  free..  10  25 

Powerine.  100  packages .  ,  g- 

Old  Dutch  Cleanser,  48  packages . """  34’ 


SPECIALTIES. 

Anker’s  Boulllen  Capsules . . ;Hli  j-00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. _ 

S-cent  tins,  a  and  4  doz . per  doz. 

Dime  size,  a  and  4  doz . . . .  ** 

net,  tins,  s  and  4  dos .  « 

1 -lb.  net,  tins,  1  doz . .  •• 

6  lb.  cans,  full  weight . per  lb. 

zo-lb.  cans,  full  weight .  •• 


1. 00 
1.90 
3.70 

•»3 

.21 


Mustard — Prepared. 

Per  doz 

Campbell’s,  Jar,  a  do* . . . . 

Campbell’s,  with  spoon,  new . . 

Gulden's,  No.  6,  with  spoon,  a  doz„ .  ,0« 

"  “  .o,  “  <•  . . .  §| 

Beer  Mug,  fancy,  largo  size,  a  dos. .10 

Lemonade  Glass,  tall,  a  doz . . 

Horseradish  and  Mustard,  No.  8,  with  spoon! 

a  dos . . 

Milk  Jar,  glass  top,  a  dos . "..’.'.'.I*.'.’.",*.  !  75 

Water  Tumblers,  glass,  No.  10,  4  doz . 42X 


WHOLE  SPICES. 

z>  n,  .  P«r  lb. 

■  - . 

Cloves. .  . 

Mac* . .'48 

Nutmegs,  large . ,g 

"  medium . . 

Cinnamon  Bark,  Canton .  !,a 

Java  Thin  Quills,  j-lb.  rolls..  .  30 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 

Gram  Ginger  Root, . . 


CORN  STARCH. 

Dsvto,  48  j-cmt  packages . per  cam  1.80 

“  36  10-cent  “  .  «  arJ 

Doryea’s,  40-lb.,  x-lb.  packages . arU 

‘  so-lb.,  11  . .  .07  V 

Niagara,  40-lb..  »  . Z!  03 

Klngsf'ord’.,40-lL,  »  . ^ 

Rem,  40  lb.,  i  lb.  p&okages....; . 


LAUNDRY  STARCH. 

Argo,  Gloss,  *4  s-cent  packages . . 

“■'bert’s  Laundry  40-lb  boxes . 03V 

“  Patmt  Gloss,  crates,  19  6-lb.  wd.  bxs.  .96 

"  linen  Gloss.  3-lb.  cartons . oj 

Klngsford’s,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  x-lb.  packages . 

x  Silver  Gloss,  is  6-lb.  wd.  bxs . 

Durvea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

"  Superior  B,  bulk . 

"  Satin  Gloss  crates,  ia  6-lb.  wd.  bxs. 

Niagara,  laundry,  so  lb.  bulk . 

“  z-Ib.  packages,  48  lbs . 

"  j-lb.  cartons,  48  lbs . 

"  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4. 30 

"  64  5 -cent  "  . . . .  20 

Elastic,  64  10-cent  packages .  e.oo 

“  64  j-cent  x  .  a.j0 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .  08 

Starch  Polish,  20  cakes . . . per  box  .50 

Rex  Gloss,  jo  lb.  bulk . . . . 


...per  d*s 
..prajrara 


“  small  sire... 

Climax  Enamel,  V -gross., 

Bhick  Jack,  H-gross . . 

Rising  Sun. . 

Sun  Paste,  j-ceat  sis* . 

x  10-cent  slse . 

X-Ray  Stove  Polish — 

j-rant  size.  No.  j,  par  ben  of  V -gross .  - 

Pmboxof  X-groen .  . ..J 

14  dosen  to  gross .  ,.2, 

10-cent  slse.  No.  10,  per  box  of  y[-groe*....„ 

Per  box  of  X-gres* . . . . . 

Per  gross . . . 

F.  F.  Dailey  Co. — 

9-in-i,  smaller  slz*„ . .  doz 

9-iu-i,  large  size . . . .  <• 


7® 

I# 

fit 

*•71 

4. a® 

7®» 


®.sj 

♦•5® 

9®e 


•®4« 

•sK 


•  per  doz. 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs  round.. . 

Excelsior,  84  packs . ......... 

McAllister,  36  packs . . . 

Gold  Medal,  s*  packs . . 

Bird  Gravel- 

Red  or  White,  small,  pkgs . . 

Red,  large,  36  pkgs . 

Slhrar,  small,  36  pkgs . 

_  /*  >"g®.  3«  Pkgs .  "  .<• 

Bath  Brick,  tj  bricks . p*r  boot  .{s 

Toothpicks,  Eureka.  100  boxes . i.g; 

_  “  Perfectiou,  s  dos . per  doi.  ,uj 

Royal  Glue,  1  doz . per  doz.  .  8 j 

Patst’s  Glue,  1  doz .  <*  >40 

Carpet  Tacks,  Wooden  Keg,  ^-gross  case, 

assorted,  6,  8,  zos . . . per  oase  ,oe 

Carpet  Tacks,  Silver  Steel,  4-cz . per  doz.  .06 

6-oz .  <0gj 

8-0* .  "  .ojl 

10-oz . **  -0J1 

I9-OZ . X  J  f 

Matting  Tacks — 

No.  10,  steel . per  dos.  .1* 

No.  II,  “  . X  „ 

No.  IS,  “  .  «  .14 

Fli-Stickon,  Fly  Ribbon.. . per  gross  4.80 

FU-Stlckon,  V  gross  display  carten.. .  1.20 

Ely  Paper,  Tanglefoot . per  case  a.ja 

Sticky,  10  cartons .  a. is 

Sdcktlts  Fly  Paper,  100 . par  oass 

"  “  10  cartons™. ......  “ 

Wax,  Whits  and  Yellow . per  lb. 


jo® 

•II 

•I® 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  so  yds.  to  lb . per  lb. 

“  “  Clotheslines,  jo-ft.  hsnks...doz. 

Cleveland,  extra  fine  cotton  twin* . ...per  lb. 

Orange  Brand,  fine  cotton  tsrin*. . .  " 

Texas  Medium,  cotton  twin* .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  tobx.  *' 
Fine  Hemp  Twins,  8  balls  to  lb.  la  5-lb. 

bunches . . .  n 

Coarse  Hemp  Twine,  8  bails  to  lit.,  in 

j-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doi. 

"  108  ft,  to  hank. .  " 


•®*K 

•71 
•  so 

.18 

.!« 


.16 

•®7 

,:Z 

t.JO 


•a 

■°7H 

•°4V 

•o8« 

■°3* 

OS 


STOVE  POLISH. 

Enameline  Paste,  small,  V-btoss . PT.w* 

. urge,  ”  . 

Liquid,  large,  «  7.o0 

“  "  siuMl,  “  .  J.i. 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  736  . . 4* 

Fancy,  No.  748 . jj 

Choice,  No.  75j . .»7 

Cane  Juictt . 4o-.aj 

BlaclcStrap . . . 

B.  H.  F.,  Horae  Food  MoIomos . 


.19 

•It* 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  z  doz.  No.  )  aemw- 

top  cant,  both  freight  paid . . . 40 

Gold  Mine,  in  bbls.,  new  crop . af 

Fancy,  No.  109 . *8 

Fancy,  No.  hi . 96 

Prime,  No.  no . . . . 9j 


Porto  Rico  Molasses. 


Extra  Fancy  Ponce,  No.  714,  new  crop... 
West  India,  choice,  No.  sxo,  compound.. 


•f 
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No  Weak 
Places  Here 

Perfect  baking  powders 
with  no  legal  or  chemical 
complications  about  them— 

that  is  Rumford’s  Baking  Powder 
and  Rumford’s  Yeast  Powder. 

No  leavening  agent  has  ever 
been  discovered  that  would 
work  as  well  as  phosphate, 
and  with  such  an  absolute 
lack  of  evil  chemical  after 
effects.  You  can’t  say  too 
much  in  favor  of  Rumford’s 
Powders;  they  will  do  all  the 
work  of  the  best  other  baking 
powders,  and  more.  Further, 
they  are  wholesome  and 
nourishing  where  other 
powders  are  harmful. 

No  state  or  country  has 
ever  even  dreamed  of  passing 
a  law  against  a  powder  com¬ 
posed  like  Rumford’s  are — 
of  pure  phosphate,  cornstarch 
and  soda.  One  kind  of  bak¬ 
ing  powder  has  already  been 
forbidden  by  law  in  Penn¬ 
sylvania. 

Rumford 
Chemical  Works 

Providence,  R.  I. 


V  r 


» . .  flHMit  "inf’ll  >«•■•»«»;  Jllli 

‘"•'I""  niimf  n*..niiRii  . . ■*  {, 

"“miiii  Vi,  iimi  in,liiiiiiif  9«|l.lllll1'**' 

PREPARED  AMD  SOLO  BTTHl 

rumford  chemical  won© 

PROVIDENCE1^ 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Asfc  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  F>.  FORBES,  Coshocton,  Ohio 


This  Tells 
the  Tale 

yj&M  i««- 


Dried  Beef  arid  Bacon  Slicer 

This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  F.  HBACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


\ _ 


Try  Woodcock  Macaroni  Yourself 

If  you’ll  try  WOODCOCK  MACARONI  on  your  own  table  you’ll  be 
so  impressed  with  its  superiority  of  flavor  and  quality  over  imported 
macaroni,  you’ll  always  eat  it.  It  will  work  the  same  way  and 
make  a  permanent  user  out  of  every  customer  to  whom  you 
recommend  it. 


WOODCOCK  MACARONI  COMPANY  =  Rochester,  N.  Y. 


Sells  Because  It  Satisfies 


Many  times 

fx'l 

m 

One  of 

imitated  but 

Ik 

m 

■  ^ PEARL  ^ 

the  famous 

never  equaled 

BORAX  SOAP. 

Three  Leafders 

CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit 


Established  1877 


Philadelphia.  Pa. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
—we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Glucose. 

Best,  for  confectionery . 


3.60*3 


HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  . o 

Domestic,  barrels . per  gal.  .  73 

Seber's,  lunch  bottles  s  dor . per  dor.  [95 

Sober's,  medium  bottles,  3  doz . .  “  x.33 

Schlmmel's,  zo-oz.  bottles,  3  doz.  In  case .  x.st 

"  6-oz.  "  “  “  .  .95 

New  England  Maple  Syrup  Company. 
‘Golden  Tree”  Pure  Honey —  Per  doz. 

No.  1  jar,  1  doz.  in  case . 9.90 

No.  s  jar,  a  doz.  in  case . j.50 

No  3  jar,  3  doz.  in  case . 9j 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Chib.  Mason's  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . ga% 

1  doz.  in  case . .  .93 

Lyle's  Imported,  No.  3  cans,  a  doz .  j.90 

Globe,  No.  3  tins,  3  doz . *5 

Globe,  No.  aJ4  tins,  3  doz .  i.co 

Globe,  No.  5  tins,  1  doz .  1.90 

Globe,  No.  jo  tins,  %  doz .  i.ge 

Banner  in  jars,  compound . 93 

White  Clover,  in  jars,  compound. . 90 

Purina  Pancake  Syrup,  36  pts .  3.30 

"  “  6  gals .  ,3.00 

•Karo,  10-cent  size,  a  doz . per  case  z  85 

Karo,  s^cent  size,  r  doz .  “  ,  „ 

Duff  s  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

W-gal.  cans,  screw  cap,  1  doz.  to  case .  3.30 

Qt.  cans,  screw  cap,  3  doz.  to  case .  z.gr 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case .  3.90 

Ne.  5  cans,  short  J4-gal.,  screw  cap,  1  doz. 

to  case .  a. go 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1.40 

No.  s  cans,  3  lb.  size,  plain  top,  3  doz.  to 

case . - . 97H 

Red  River— 

No.  a cans,  a%  lb.  size,  plain  top,  a  doz. 
to  case .  1 .00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  rs .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.63 


MAPLE  SYRUP. 

Towle's  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13.50 

K-gal.  cant,  13  in  case .  7.35 

Qt.  cans,  34  in  case .  4-taJi 

Pt .  cans,  34  in  case .  3.50 


—34— 

Qt.  battles,  la  in  case....  „.  _ _  4.30 

Pt.  bottles,  34  in  case . . . . .  3.50 

Fives  bottles,  34  in  oaee . . . . .  3.73 

Jacket  cans . . . . —  .per  gal.  1.00 

Vermont,  gal.  tins . . . per  gal.  i.as 

“  K-gal.  tins.. . 7.7J 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles . 3.40 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Pore  Syrup—  Per  doz 

Square  bottles,  3  doz.  in  caee..._ .  3.40 

Fruit  jar,  3  doz.  in  case . .  9.40 

Medium,  3  doz.  in  case. .  1.50 

Small,  3  doz.  in  case . 90 

Square  full  gals.,  %  doz.  in  case... .  10. Bo 

Square  fail  %  gails.,  t  doz.  in  case .  6.00 

3-gal.  jacketed  cans .  4 .33 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  doz. 
4>5 
_..  3-5° 


Little  Gem,  parlor,  a  string . . 

N  U,  No.  6,  split  handles. . . . . 

Leader,  No.  6,  3  string,  red  handles . .  3.65 

Princess,  No.  4,  fancy  handles .  4.50 

Whisks,  3  sewed .  z .  j0 

Factory,  heavy .  4.73 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3.50 

10,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector  . .  3.10 

100,  Northern  Queen,  single,  protector . .  3.00 

136,  Ruby,  single .  j.90 

130,  Little  Gem,  pail  board .  x. -c 

143,  Celery  City .  3  ^5 


Buckets. 

_  _  Per  doz. 

O.  G.,  3  wire  hoops .  x.fc, 

“  3  wire  hoops . 

Pine,  3  hoops,  flat . ....’j.’’  z’50 

“  3  hoops,  flat . z.'6s 

Galvanized,  13  qt .  *-75 

“  14  qt . 1.90 

Indurated  Fibre .  3.40 


No. 

t,  Solid  oval . . . . 

3  “ 

3,’  “ 

J.  "  . 

z.  Wire  ends.. . . 
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Butter  Dishes. 


ft 


icnlc  Plates,  8  in . 

“  9  in . 

Crates  contain  350  each. 
The  Hanlon-Sharps  Co.,  No- Leak  Pape 
No.  1 . 

no.. . :::::::: 

No.  3 . 

no.  j . . 


Per  M 

1  .co 
1 . 30 

t.50 

3.IJ 

•95 

1.30 
I.40 
3. CO 

3.30 

3.50 


1.40 
I.60 
1.80 
3.  SO 


Mo. 

«,« 

u 


fc 

in., 

I”’’ 

in., 
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Whitewash  Brushes. 

White  tamptso . . . 

<« 

i<  . 

Family,  extra  heavy . ” 


Clothes  Pins. 


5  grow . . . 

Tibbala  Clothesline  Hoolu . .per  dot. 

Egg  Crates. 

Perfection . . 

"  10  sets  fillers . 

Standard,  is  sets  fillers . 

Star  Egg  Carriers,  No.  1,  a  doz . per  doz 

“  No.  a .  “ 

Star  Egg  Trays,  No.  1,  1  M . per  M. 

,  ,  “  No.  3 . per  doz. 

Divisions . do*,  sett 

BRUSHES. 

Scrub  Brushes. 


Per  box. 
45 
35 


1. 00 

*35 
I. jo 
3.33 

3  5« 
3.00 
4-5° 
•35 


6,  5 

8,6 

»;2 

i,  5  in.,  A.,  hair  bristle..... 
8,6 
»«,  7 
13,  8 
«,  5 
8,6 


I  in.. 


iin., 
r  in., 
Iin., 

I  Si- 


Ideal,  all  bristle,  3  row.. 

“  “  J  row.. 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . . . 

31,  All  hair,  wire  drawn. . 

s8.  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

njf  in.,  Mixed,  round  end.. 
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'  in.,  All  hair,  round  end . 

TOBACCOS— PLUG. 


Per  doe. 
*4® 

••  -4»K 

:: 

..  .95 

..  1. 10 

..  I.SJ 

::  \X 

..  s.oe 
..  s.js 
..  1.9s 
..  s.  «5 


Per  dog 

..  -r> 

■■  *»i 
.  3.9# 

••  s.es 
a.  so 

.  s.35 


Per  doz. 
5 

1. 10 


:25s 


No. 

33,  White  corner . . . . . 

33,  Medium  size . 

37,  Large  . 

13,  Marble,  medium  size . 99 

00,  White,  Snap . . 

Handy  House . . 

Jersey  Milk  Can . ..."  2,oo 

Stove  Brushes. 

No.  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

si,  X,  crescent  shape .  x .  75 

x,  Grey  fibre,  strap  handle .  1  ao 

»-  _  “  “  .  x  i  65 

6,  Extra  quality,  all  hair .  9.73 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexldan  Fibre . . 

»,  “  large .  1.30 

4,  Bristle  outside .  1  £< 

5,  All  bristle .  x  73 

16X,  All  bristle,  extra  value.. .  *-15 

18,  All  bristle,  spotted  white .  s .  80 


Deer  Skin,  9  and  16  lb . 

lolly  Tar,  5,  10,  15  and  sj  lbe. . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidxlck . . . . . 

Spear  Head . ™"' 

Standard  Navy .  ,, 

Toddy .  ” 

Vineo . 3 

Town  Talk . ""  V, 


Perth. 
•17 
•39 
39 


SMOKING  TOBACCO. 


Duke's  Mixture . 

Greenback . . . . 

Green  Turtle  „ . 

Honest . 

Polar  Bear . 

Sensation . . . 

Wild  Rose . 

Omega . 

Union  Leader . 

F  ashion . 

G.  &  A.  Navy . 

Hot  Ball . 

Miner’s  Extra . . 

Pipe  Smoking . 

Red  Man . 


Per  lb. 

•M 

3 

39 

*9 

n 

39 

3« 

39 
39 
35 
27 

35 

36 
23 


YEAST  CAKES.  . 

Compressed  . per  doz.  .18 

Magic,  doz.  packages . per  box  .58 

Yeast  Foam,  1%  doz . . . .  «  ,38 


r 


-\ 


The  Great 
Electrical  Show 


The  first  Electrical  Show 
of  its  size  and  scope  ever  held 
in  Philadelphia  will  be  given 
at  the  First  Regiment  Arm¬ 
ory,  February  14th  to  26th, 
inclusive. 

This  Show  will  be  both 
educational  and  entertaining. 
All  the  various  electrical  de¬ 
vices  for  use  in  the  home  or 
in  the  business  house  will  be 
exhibited.  Popular  lectures 
and  demonstrations  on  inter¬ 
esting  electrical  phenomena 
will  be  given  during  the  day 
and  evening. 

The  admission  price  has 
been  fixed  at  the  low  figure 
of  25c.  Don’t  fail  to  see  this 
Show — take  your  family — 
tell  your  friends  about  it. 
Don’t  forget  the  dates. 


The  Philadelphia 
Electric  Company 

10th  and  Chestnut  Sts. 


We  Are  Selling  Something  You  Must 
Have  and  if  You  Want  to  Save 
Money — You  Must  Buy  from  Us  :: 

pIE  PLATES,  'Wooden  and  Pulp 
WOODEN  DISHES,  Special  Factories’  Agents 
BUTTER  DISHES  of  All  Grades 
CLOTHESPINS,  Twenty  Millions  a  Year 

<1  Nobody  can  make  these  goods  better  than  we  can  and  nobody  is  selling 
them  as  low— get  our  prices— for  saving  money  is  the  same  thing  as  making 
money. 

HUFF  PAPER  COMPANY,  5th  &  Market  Sts.,  PHILADELPHIA 


J 


What  Other  Ceresd 
Repeats  This  Wa.y? 

Probably  not  one  per  cent,  of  the 
grocers  who  handled  Wheatena  five 
years  ago  are  not  selling  it  to-day. 
Probably  there  is  not  in  all  America 
another  so  remarkable  a  repeater  as 
Wheatena.  Once  in  a  home — if  it  is  a 
solid,  substantial  home— it  almost  always 
stays  there  year  in  and  year  out. 

The  delicious  kernels  of  selected 
wheat,  sterilized  and  prepared  as  we 
alone  can. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thio 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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Published  every 
Monday. 


Grocery  World 


Circulates  in  every 
State  of  the  Union 
and  Canada. 


a  jid 
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Philadelphia,  New  York  and  Pittsburg,  February  28,  1910. 
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Grocery  World 


AND 


general  Merchant 

FUBLISHXD  WISELY  BY  TH* 

koceky  world  PUBLICATION  CO., 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Written  for  the  ‘‘Grocery  World  and  General  Merchant.’1 


Was  this  Agent  Right  or  Wrong? 

Pennsylvania  Retailer  Vigorously  Complains  Over  Treatment 
of  a  Specialty  Manufacturer.  Concern  Obtained  Orders 
from  His  Consumers  to  be  Delivered  Through  Him,  but 


some  of  my  customers  to  a  com¬ 
petitor. 

Is  there  any  redress  from  such 
a  condition? 

H. 

Lancaster,  Pa.,  Feb.  24,  1910. 

[Note. — In  the  writer’s  judg- 
ment  the  agent’s  position  was 

Refused  to  Leave  Them,  Though  He  was  Already  Handling  wholly  unfair  and  unbusiness-like, 

the  Goods,  Because  He  Declined  to  Buy  Twice  the  ^ut  y°u  can  easily  defeat  him. 
~  ...  D  .  .  !  Your  course  is  plain  and  easy. 

Quantity  Represented.  Certain  of  your  customers  have 

ordered  this  brand  of  flour  of  you. 
The  orders  were  not  upon  the 
flour  company  or  upon  the  other 
grocer;  neither  had  any  right  to 
come  into  the  thing  at  all.  You 
have  the  flour  in  stock ;  go  ahead 
and  fill  the  orders.  The  flour 
company  cannot  object,  for  the 
exact  terms  of  the  orders  are 
being  complied  with.  The  other 
grocer  to  whom  the  agent  took 
the  orders  cannot  object,  because 
he  had  no  right  to  the  orders; 
they  were  not  made  upon  him, 
they  were  upon  you  and  you  have 
filled  them.  The  writer  would 
have  made  a  list  of  the  names  and 
sent  out  the  flour  at  once. — Ed.] 


I  have  been  reading  consider¬ 
able  in  the  “Grocery  World  and 
General  Merchant”  regarding  the 
efforts  the  large  specialty  manu¬ 
facturers  are  making  to  give  the 
trade  a  square  deal,  and  side  by 
side  with  that  I  wish  to  place  an 
incident  which  happened  to  me 
this  week.  I  want  to  see  what  the 
trade  think  of  the  deal  I  received. 

Last  week  a  large  flour  manu¬ 
facturer  sent  a  corps  of  house-to- 
house  solicitors  here  to  work  up 
orders  from  consumers  to  be  filled 
through  grocers.  I  will  not  give 
the  name  of  this  concern,  and  I  do 
not  know  whether  it  is  a  member 
of  the  American  Specialty  Manu¬ 
facturers’  Association  or  not. 

Now,  to  begin  with,  I  am  al¬ 
ready  handling  this  flour  regu¬ 
larly,  keep  that  in  mind,  for  it  is 
important  in  the  light  of  what  fol¬ 
lows.  I  have  been  handling  it  for 
some  time  and  I  had  enough  on 
hand  on  the  day  the  agent  called 
to  fill  the  orders  which  he 
brought.  He  had  circulated 
among  my  customers  and  had  ob¬ 
tained  a  number  of  orders  on  me 
for  a  small  quantity  of  this  brand 
of  flour.  Each  order  said  upon  its 
face  that  it  was  to  be  filled 
through  me. 

When  the  agent  brought  these 
orders  to  me  he  insisted  that  I 
buy  twice  the  quantity  of  goods 
covered  by  them.  I  told  him  I 
already  handled  the  goods  regu¬ 
larly,  expected  to  keep  on  hand¬ 
ling  them,  and  had  enough 
hand  then  to  fill  his  orders.  This 
made  no  difference — I  must  buy 
twice  the  quantity  anyway.  I  re¬ 
fused  to  do  this  for  several  rea- 
First,  because  I  was  al¬ 


which  date  many  persons  who 
signed  the  orders  have  bought 
flour  or  forgotten  all  about  the 
matter,  and  won’t  take  the  order 
without  forcing,  which  we  won’t 
do. 

Upon  my  refusal  the  agent  re¬ 
fused  to  leave  the  orders  and  took 
them  to  another  grocer.  I  was 
therefore  placed  in  the  position  of 
losing  the  business  which  my  cus¬ 
tomers  had  ordered  I  should  have, 
but  even  worse  than  that,  I  was 
compelled  to  certify  the  names  of 


More  Food  Products  Plead  Guilty  to  Delin¬ 
quency  Under  Federal  Food  Law 

Large  Number  of  Cases  Against  Flavoring  Extracts.  Two 
Against  Spices.  Almost  All  Staple  Extracts  Under  Ban. 


Several  more  Federal  food  law 
prosecutions  have  been  reported 
to  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  by  the  United 


proximately  25  per  cent,  of  le¬ 
guminous  starch,  from  which  it 
appeared  that  they  were  adulter¬ 
ated  and  misbranded  as  hereinbe- 


States  Government  during  the  fore  stated.  On  December  14. 
week,  involving  mostly  spices  and  1907,  an  inspector  of  said  depart¬ 


ment  purchased  from  Manhattan 
Coffee  Mills,  Washington,  D.  C., 
a  sample  (I.  S.  11,260)  of  pepper 
contained  in  a  package  labeled 
“Black  Pepper.”  This  sample 


sons. 


ready  dealing  in  the  flour  and 
could  certainly  be  depended  on  to 
keep  on  doing  so  as  long  as  I 
could  sell  it.  And  second,  because 
it  almost  never  pays  to  load  up  to 
such  an  extent  with  goods  to  fill 
specialty  orders,  owing  to  the  de¬ 
lay  with  which  many  companies 
fill  them.  In  my  experience  the 
average  time  is  two  weeks,  by 


flavoring  extracts. 

There  were  two  pepper  cases. 

In  the  first  the  defendant — it  was 
a  criminal  prosecution— was 
Harry  W.  Dean,  who  upon  being 

prosecuted  plead  guilty.  The  was  part  of  a  shipment  of  pepper 
court,  however,  suspended  sen- !  made  on  or  about  August  21,  1907, 
fence.  to  said  Manhattan  Coffee  Mills  by 

The  facts  were  as  follows: —  I  W.  G.  Dean  &  Son,  New  York, 
An  inspector  of  the  Depart- 1  N.  Y.  The  sample  was  duly  ana- 
011  ment  of  Agriculture  purchased  !  lyzed  in  the  aforesaid  bureau  and 
from  Hyland  Manufacturing  Co.,  1  found  to  contain  approximately  25 
Spokane,  Wash.,  samples  (I.  S.  J  per  cent,  of  leguminous  seed,  from 
3,396  and  3,397)  of  pepper  con-  j  which  it  appeared  that  it  was 
tained  in  packages  labeled,  re- ;  adulterated  and  misbranded  as 
spectively,  “Pure  White  Pepper”  hereinbefore  stated, 
and  “Pure  Black  Pepper.”  These  The  great  bulk  of  the  cases  re¬ 
samples  were  part  of  a  shipment  ported  this  week  are  against  fla- 
of  peppers  made  on  or  about  July  |  voring  extracts.  Every  one  is  a 
23>  I9°7»  t°  said  Hyland  Manu-  [  criminal  prosecution,  no  confisca- 
facturing  Co.  by  W.  G.  Dean  &  1  tion  cases  being  brought. 

Son,  New  York,  N.  Y.  The  sam-  The  Monroe  Pharmacal  Co.,  of 
pies  were  duly  examined  in  the  Rochester,  N.  Y.,  was  the  defend- 
Bureau  of  Chemistry  of  the  ant  in  a  case  involving  vanilla  ex- 
United  States  Department  of  Ag- 1  tract.  The  concern  plead  guilty 
riculture  and  found  to  contain  ap- 1  and  succeeded  in  having  sentence 


suspended.  These  were  the  facts ; 

An  inspector  of  the  Department 
of  Agriculture  purchased  from 
Charles  A.  Gay,  Greenfield,  Mass., 
a  sample  (I.  S.  No.  1,147)  °f  a 
food  product  labeled:  “Monroe 
Brand  Concentrated  Extract  of 
Vanilla  for  flavoring  Ice  Cream, 
Jellies,  Pastry,  etc.,  Manufactured 
by  Monroe  Pharmacal  Co.,  Roch¬ 
ester,  N.  Y.,”  and  on  the  back  of 
the  bottle  was  a  sticker  contain¬ 
ing:  “Extract  vanilla  beans 
(Mex.)  .8155  per  cent.;  Syrup 
(sugar)  .09137;  Cologne  spirit 
.0956.”  The  sample  was  analyzed 
in  the  Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture  and  the  following  results 
obtained  and  stated: — 

Resins . . Absent. 

Organic  acids,  gums 
and  extractive  mat¬ 
ters  . Small  amount. 

Vanillin  (per  cent.)  .  .0.12  •  j 

Coumarin  . . Absent. 

Caramel  . Present. 

Natural  color . Trace. 

Vanilla  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavor¬ 
ing  extract  prepared  from  vanilla 
bean,  and  contains  in  100  cubic 
centimeters  the  soluble  matters 
from  not  less  than  10  grams  of  the 
vanilla  bean.  The  analysis  of  the 
aforesaid  sample  disclosed  practi¬ 
cally  the  total  absence  of  the  solu¬ 
ble  matters  of  the  vanilla  bean, 
hence  the  article  Avas  adulterated 
within  the  meaning  of  Section  7 
of  the  act  in  that  an  imitation  ex¬ 
tract,  artificially  colored  in  a  man¬ 
ner  Avhereby  its  inferiority  was  J 
concealed,  Avas  substituted  wholly 
for  the  A’anilla  extract  which  it 
purported  to  be. 

Another  vanilla  extract  case 
was  against  Ennis,  Hanly,  Black¬ 
burn  Coffee  Co.,  of  Kansas  City, 
Mo.  Here  also  a  plea  of  guilty 
Avas  entered  and  the  concern  fined 
$25.  The  facts  were  as  folloAvs : 

An  inspector  of  the  Department 
of  Agriculture  purchased  from 
Peake  Brothers,  Kansas  City, 
Kan.,  a  sample  (I.  S.  No.  1,441) 
of  a  food  product  labeled :  “Stand¬ 
ard  Brand  Vanilla,  Substitute 
FlaA’or,  Aranilline  and  coumarin 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 

There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS!  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 
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colored.”  The  sample  was  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  the  following 
results  obtained  and  stated  : — 


Vanillin  (per  cent.) . 0.12 

Melting  point  (°C)  . 78 

Coumarin  (per  cent.)  . 0.16 

Melting  point  (°C)  . 67 

Resins  . Trace. 

Lead  precipitate  . Scant. 

Caramel  . Present. 

Natural  color  . Trace. 


Vanilla  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavoring 
extract  prepared  from  vanilla 
bean,  and  contains  in  100  cubic 
centimeters  the  soluble  matters 
from  not  less  than  10  grams  of 
the  vanilla  bean.  The  analysis  of 
the  aforesaid  sample  disclosec 
practically  the  total  absence  of  the 
extract  of  the  vanilla  bean,  hence 
the  article  was  adulterated  within 
the  meaning  of  Section  7  of  the 
act  in  that  an  imitation  extract, 
artificially  colored  in  a  manner 
whereby  its  inferiority  was  con¬ 
cealed,  was  substituted  wholly 
for  the  product  which  it  purported 
to  be,  and  was  misbranded  within 
the  meaning  of  Section  8  of  the 
act  in  that  it  was  labeled  ‘‘Stand¬ 
ard  Vanilla”  in  conspicuous  type, 
which  statement  was  false,  mis¬ 
leading  and  deceptive  because  it 
contained  no  extract  of  vanilla 
bean. 

A  third  vanilla  extract  case  was 
against  the  Interstate  Chemical 
Co.,  of  Baltimore,  which  plead 
guilty  and  was  fined  $25.  The 
facts  are  as  follows  : — 

An  inspector  of  the  Department 
of  Agriculture  purchased  from  the 
Waples-Platter  Grocer  Co.,  at 
Fort  Worth,  Texas,  a  sample  of 
an  article  of  food  (I.  S.  No.  24,- 
138-a)  labeled  “Kitchen  Queen 
Vanilla.  I.  C.  Co.  Pure  Product. 
Baltimore,  Md.,  U.  S.  A.  Guar¬ 
anteed  under  the  Food  and  Drug 
Act  of  June  30,  1906,”  which  was 
part  of  a  shipment  made  by  the 
Interstate  Chemical  Co.  from 
Baltimore,  Md.,  to  the  Waples- 
Platter  Grocer  Co.,  at  Fort 
Worth,  Texas,  on  or  about  De¬ 
cember  15,  1908.  The  sample  was 
analyzed  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  Depart¬ 
ment  of  Agriculture,  and  the  fol¬ 
lowing  results  obtained  and 
stated : — 


Alcohol,  by  volume  (per  cent.) 

Alcohol,  methyl  . 

Vanillin  (per  cent.)  . 

Coumarin  . 

Resins  . 

Solids  (per  cent.)  . 

Sucrose  (Clerget)  per  cent.)  . 


25.64 

None. 

0.23 

None. 

None. 

37-2 

35-3 


Vanilla  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavor¬ 
ing  extract  prepared  from  vanilla 
bean  and  contains  the  soluble 
matters  from  not  less  than  10 
grams  of  the  vanilla  bean  to  each 
100  cc.  The  analysis  of  the  afore¬ 
said  sample  disclosed  that  it  was 
not  a  genuine  vanilla  extract,  but 
a  solution  of  artificial  vanillin ; 
hence  it  was  adulterated  within 
the  meaning  of  Section  7  of  the 
act,  in  that  artificial  vanillin  had 
been  substituted  in  part  for  ex¬ 
tract  of  vanilla  bean,  thereby  re¬ 
ducing  and  lowering  its  quality 
and  strength,  and  misbranded 
within  the  meaning  of  Section  8 
of  the  act,  in  that  the  statements 
on  the  labels  that  it  was  vanilla 
and  a  pure  product  were  false, 
misleading  and  deceptive. 

A  fourth  case  also  involving  the 
same  extract  had  the  John  H. 
Fitch  Co.,  of  Youngstown,  Ohio, 
as  a  defendant.  Flere,  too  there 
was  a  plea  of  guilty  and  a  fine  of 
$25.  Here  are  the  facts: — 

On  December  18,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  Nicholas 
Stroup,  Sharon,  Pa.,  a  sample  of 
an  extract  (I.  S.  No.  11,924) 
labeled  “Baldwin’s  Superior  Fruit 
Extracts,  Plighly  Concentrated, 
Vanilla.  Manufactured  by  the 
John  H.  Fitch  Co.,  Youngstown, 
Ohio.  Prepared  at  the  Labora¬ 
tories  of  Baldwin,  Halcomb  & 
Co.”  This  sample  was  part  of  a 
shipment  by  the  John  H.  Fitch 
Co.  from  Youngstown,  Ohio,  to 
the  said  Nicholas  Stroup,  on  or 
about  November  19,  1907.  The 
sample  was  analyzed  in  the 

Bureau  of  Chemistry  of  the 

United  States  Department  of  Ag¬ 
riculture  and  the  following  re¬ 
sults  obtained  and  stated  : — 

Vanillin  (grams  per  100 

cc.)  . 0.112 

Coumarin  . Absent. 

Caramel  . Present. 

Resins . Fair  amount 

present;  no  ppt.  on  addition  of 
water  but  showed  on  addition  of 
HC1.  Action  of  resin,  normal. 
Sucrose  (Clerget)  . 5.4 

The  analysis  of  this  sample  dis¬ 
closed  that  it  was  only  a  normal 
vanilla  extract,  and  it  was  ascer¬ 
tained  that  it  was  prepared  and 
manufactured  by  the  John  H. 
Fitch  Co.;  hence  it  was  mis¬ 
branded  within  the  meaning  of 
Section  8  of  the  act  in  that  the 
statements  and  representations  on 
the  label  that  it  was  a  highly  con¬ 
centrated  extract  and  prepared  at 
the  laboratories  of  Baldwin,  Hal¬ 


comb  &  Co.  were  false,  mislead¬ 
ing  and  deceptive. 

A  patent  medicine  sold  largely 
by  general  stores  also  came  under 
the  ban — “Dr.  Fahrney’s  Teeth¬ 
ing  Syrup.”  It  was  found  to  con¬ 
tain  three  injurious  ingredients — 
alcohol,  chloroform  and  morphine. 
The  manufacturer  plead  guilty 
and  was  fined  $100. 

There  were  two  cases  against 
lemon  extract.  In  the  first  case 
the  defendant  was  the  Blanke- 
Baer  Chemical  Co.,  St.  Louis, 
Mo.,  who  plead  guilty  and  were 
fined  $25.  Here  are  the  details  : — 

An  inspector  of  the  Department 
of  Agriculture  purchased  from  R. 
L.  Goddard,  Kansas  City,  Kan.,  a 
sample  (I.  S.  No.  1,409)  of  a  food 
product  labeled:  “Terpeneless 
Lemon  Brand  Superior  Quality 
Extract  Blanke-Baer  Chemical 
Co.,  St.  Louis.”  The  sample  was 
analyzed  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  Depart¬ 
ment  of  Agriculture  and  the  fol¬ 
lowing  results  obtained  and 
stated : — 


Lemon  oil  . Absent. 

Citral  . Trace. 

Solids  (per  cent.)  . 04 


Terpeneless  lemon  extract,  or 
flavor,  as  recognized  by  reliable 
manufacturers  and  dealers,  is  the 
flavoring  extract  prepared  by 
shaking  oil  of  lemon  with  dilute 
alcohol,  or  by  dissolving  terpene¬ 
less  oil  of  lemon  in  dilute  alcohol, 
and  contains  not  less  than  two- 
tenths  per  cent,  by  weight  of  cit¬ 
ral  derived  from  oil  of  lemon. 
The  analysis  of  the  aforesaid  sam¬ 
ple  disclosed  practically  the  total 
absence  of  citral,  hence  the  prod¬ 
uct  was  adulterated  within  the 
meaning  of  Section  7  of  the  act  in 
that  an  inferior  extract  was  sub¬ 
stituted  wholly  for  the  genuine 
product  which  it  purported  to  be, 
and  was  misbranded  within  the 
meaning  of  Section  8  of  the  act  in 
that  it  was  labeled  “Terpeneless 
Lemon  Extract,”  which  statement 
was  false,  misleading  and  decep¬ 
tive  because  it  was  not  terpeneless 
emon  extract,  but  an  inferior 
product  with  a  percentage  of  cit¬ 
ral  so  small  that  it  could  not  be 
accurately  determined. 

In  the  second  lemon  extract 
case  the  defendant  was  the  Thom¬ 
son  &  Taylor  Spice  Co.,  of  Chi¬ 
cago,  Ill.,  and  plead  guilty.  They 
were  fined  $100  in  each  of  two 
cases.  The  facts  were  these : — 

An  inspector  of  the  Department 
of  Agriculture  purchased  from  the 
Kansas  City  Wholesale  Grocer 


Co.  and  the  Ryley-Wilson  Grocer 
Co.,  respectively,  both  of  Kansas 
City,  Mo.,  samples  (I.  S.  Nos. 
8,016  and  8,026)  of  a  food  prod¬ 
uct  labeled,  respectively:  “Ameri¬ 
can  Beauty  Lemon  Flavor.  Made 
from  oil  of  lemon  and  grain  spir¬ 
its  only.  Manufactured  for  Kan¬ 
sas  City  Wholesale  Grocery  Co., 
Kansas  City,  Mo.,”  and  “Standard 
Lemon  Flavor — Colored.  Made 
from  oil  of  lemon  and  grain  spirits 
only.  Manufactured  for  Ryley- 
Wilson  Grocer  Co.,  Kansas  City, 
Mo.”  These  samples  were  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  the  following 
results  obtained  and  stated: — 


I.  S.  No.  8016: 

Lemon  oil  .  0.0 

Citral  . Trace. 

I.  S.  No.  8026 : 

Lemon  oil  . Absent. 

Aniline  dye . Absent. 

Turmeric  . Absent. 

Citral  . Trace. 


Lemon  extract,  or  flavor,  as 
recognized  by  reliable  manufac¬ 
turers  and  dealers,  is  the  flavoring 
extract  prepared  from  oil  of 
lemon,  or  from  lemon  peel,  or 
both,  and  contains  not  less  than  5 
per  cent,  by  volume  of  oil  of 
lemon.  The  analyses  of  the  afore¬ 
said  samples  disclosed  practically 
the  total  absence  of  oil  of  lemon, 
hence  the  articles  were  adulter¬ 
ated  within  the  meaning  of  Sec¬ 
tion  7  of  the  act  in  that  an  imita¬ 
tion  extract  was  substituted 
wholly  for  the  genuine  article 
which  it  purported  to  be,  and  were 
misbranded  within  the  meaning 
of  Section  8  of  the  act  in  that  they 
were  labeled  “American  Beauty 
Lemon  Flavor.  Made  from  oil  of 
lemon  and  grain  spirits  only”  and 
“Standard  Lemon  Flavor.  Made 
from  oil  of  lemon  and  grain  spir¬ 
its  only,”  which  statements  were 
false,  misleading  and  deceptive 
because,  as  heretofore  stated, 
there  was  no  oil  of  lemon  con¬ 
tained  therein. 

A  third  lemon  extract  case  was 
against  the  National  Extract 
Works,  A.  J.  Hilbert  &  Co.,  Mil¬ 
waukee,  Wis.,  whose  brand  “Per- 
fecto  Terpeneless  Lemon  Flavor, 
Absolutely  Pure,”  was  found  to  be 
only  one-fifth  the  standard 
strength.  The  concern  plead 
guilty  and  paid  $25  fine. 

Following  are  the  details  of  a 
strawberry  extract  case,  in  which 
H.  B.  Howell  &  Co.,  New  Or¬ 
leans,  La.,  paid  a  fine  of  $10: — 

An  inspector  of  the  Department 
of  Agriculture  purchased  from  the 
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though 


No  delivery  wagon  built  is  as  good  as  the  “J.  M 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities.  _  .... 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
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Hartman  Mercantile  Co.,  Brook- 
haven,  Miss.,  a  sample  (I.  S.  No. 
2,161-a)  of  a  food  product  labeled  . 
(On  carton)  “Hoyt’s  Strawberry 
Flavor,  composed  of  the  delicate 
flavor  of  the  fruit,”  (on  front  of 
bottle)  “Pure  and  Concentrated 
Extract  of  Strawberry,”  (on  back 
of  bottle)  “This  preparation  arti¬ 
ficially  colored,  contains  7)4 
grains  amyl  acetate  to  the  fluid 
ounce.  Guaranteed,  etc.  Serial 
No.  198.”  The  sample  was  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  the  following 
results  obtained  and  stated : 

Specific  gravity  (i5-5° 

C.)  .  0.9786 

Alcohol  by  volume  (per 

cent.)  . 4I-3° 

Esters  as  amyl  acetate 

(per  cent.)  .  i-72 

Solids  (grams  per  100 

cc.)  . 13-31 

Color  . Coal  tar  dye. 

A  flavoring  extract,  as  recog¬ 
nized  by  reliable  manufacturers 
and  dealers,  is  a  solution  in  ethyl 
alcohol  of  proper  strength  of  the 
sapid  and  odorous  principles  de¬ 
rived  from  an  aromatic  plant,  or 
parts  of  the  plant,  with  or  without 
its  coloring  matter,  and  conforms 
in  name  to  the  plant  used  in  its 
preparation.  The  analysis  of  the 


aforesaid  sample  disclosed  prac-] 
tically  the  total  absence  of  the 
sapid  and  odorous  principles  of1 
the  strawberry,  hence  the  article  I 
was  adulterated  within  the  mean¬ 
ing  of  Section  7  of  the  act  in  that 
an  imitation  extract,  artificially, 
colored  in  a  manner  whereby  its 
inferiority  was  concealed,  was 
substituted  wholly  for  the  straw¬ 
berry  extract  which  it  purported 
to  be,  and  was  misbranded  within 
the  meaning  of  Section  8  of  the  | 
act  in  that  it  was  labeled  (on  car¬ 
ton)  “Hoyt’s  Strawberry  Flavor, 
composed  of  the  delicate  flavor  of 
the  fruit,”  (on  bottle)  “Pure  and 
Concentrated  Extract  of  Straw¬ 
berry,”  which  statements  were 
false,  misleading  and  deceptive 
because  it  was  not  an  extract  of  I 
strawberry,  but  merely  an  imita¬ 
tion  extract. 

The  Midland  Grocery  Co.,  of 
Denver,  Col.,  was  also  found 
guilty  of  selling  an  almond  ex- 1 
tract  containing  hydrocyanic  acid. 
They  plead  guilty  and  paid  a  fine 
of  $10. 


.  Hothouse  radishes  range  from 
$2.50  to  $3.50  per  100,  and  are 
selling  well. 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don’t  sell 
ten  times  as  much  is  because  you  don’t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying-. 
The  kind  that  children  love — and  it  s 
good  for  them. 
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WITH  THE  EDITOR 


Where  is  the  right  of  it  in  a 

case  like  this?  The  New  York 
agent  of  a  nation¬ 
wide  is  the  ally  advertised 

Way  Out ?  brand  of  package 

tea  was  com¬ 
plaining  bitterly  over  the  unfair¬ 
ness  of  certain  large  retailers  in  the 
matter  of  handling  his  product. 
It  appeared  that  he  had  certain 
information  that  several  of  the 
customers  of  a  large  New  York 
retail  store  had  gone  there  and 
asked  for  his  brand  of  tea.  The 
store  hadn't  it  and  declined  to  fill 
the  orders.  When  this  came  to  the 
agent’s  attention  he  asked  the 
store’s  buyer  if  he  considered  it 
either  fair  to  himself  or  good  busi¬ 
ness  to  refuse  to  stock  goods  that 
were  constantly  being  inquired 
for.  “We  will  stock  no  tea,”  an¬ 
swered  the  buyer,  “that  pays  us 
less  than  ioo  per  cent,  profit.” 

Naturally  a  retailer  has  the 
right  to  follow  his  own  idea  of 
profit,  based  reasonably  on  his  ex¬ 
penses,  and  to  get  it  if  he  can.  That 
being  true,  it  obviously  follows 
that  this  New  York  retailer  was 
within  his  rights  in  this  case.  So 
is  the  manufacturer  within  his 
rights  when  he  insists  that  the 
people  want  his  tea  and  have  a 
right  to  get  it  and  that  his  efforts 
to  do  a  legitimate  business  shall 
not  be  blocked  by  any  excessive  or 
arbitrary  demands  on  the  part  of 
any  middleman.  Since  both  par¬ 
ties  are  within  their  rights,  there¬ 
fore,  there  is  nothing  for  it  but  a 
deadlock,  effectually  blocking  the 
sales  of  this  brand  of  tea,  at  least 
through  the  retailers  that  take 
such  a  stand.  Further,  there  is  no 
room  for  criticism  of  either. 

And  when  we  reach  this  stage 
we  have  ourselves  created  a  con¬ 
dition  where  the  manufacturer  is 
forced  to  distribute  his  goods 
through  chain  stores  and  depart¬ 
ment  stores,  or  still  worse,  to  open 
his  own  retail  stores,  as  many 
have  done  in  lines  other  than  gro¬ 
ceries.  But  is  there  any  particu¬ 
lar  help  for  it?  The  writer  sees 
none  except  a  reduction  in  some 
retailer’s  ideas  of  profit,  which  all 
such  retailers  will  say  is  impossi¬ 
ble  by  reason  of  their  expenses. 
Or  an  advance  in  manufactured 
goods  to  allow  for  the  retailer’s 


idea  of  profit,  which  in  many  cases 
is  also  impracticable  for  many 
reasons. 


A  is  a  manufacturer  of  mer¬ 
chandise  and  B  the  retail  seller  of 
it.  Naturally 
Th*  story  of  their  interests 

A  and  b.  travel  side  by 

side;  every  sale 
made  by  B  is  a  sale  for  A. 

A  decides  that  he  will  do  some 
special  and  extraordinary  work  to 
increase  the  sales  of  his  merchan¬ 
dise.  Obviously  if  the  work  is 
successful  it  will  help  B  quite  as 
much  as  A ;  also  obviously  could 
B,  by  featuring  the  merchandise 
during  the  period  of  exploitation, 
aid  A’s  work  immensely,  and  by 
either  not  featuring  it  or  actively 
opposing  it,  inevitably  prevent  it 
from  reaching  maximum  effect¬ 
iveness. 

This  being  established,  what 
kind  of  a  business  man  is  A  if,  in 
advance  of  his  work,  he  does  not 
go  to  B  and  say:  “I’m  about  to 
undertake  this  work  at  my  own 
expense.  Its  object  is  to  get  yon 
more  orders  for  my  goods.  Help 
it  along  for  your  own  sake.” 


The  man  who  would  ignore  the 
aid  of  such  a  valuable  ally  as  B 
in  such  a  case  reveals  himself  at 
once  as  incredibly  lackwitted.  It 
seems  almost  inconceivable  that 
anybody  could  do  such  a  thing, 
yet  this  is  an  exact  decription  of 
what  the  National  Canners’  Asso¬ 
ciation  did  in  its  recent  campaign 
to  increase  the  consumption  of 
canned  goods.  It  is  probable  that 
the  large  body  of  retail  grocers 
not  even  knew  that  the  Canners’ 
Association  was  advertising! 

The  net  result  of  the  blunder  is 
that  $25,000  has  been  thrown  into 
the  sea. 


Hysterical  Humor. 


There  is  much  of  hysterics  in 
some  of  the  newspaper  discussion 
of  the  alleged 
combine  among 
the  large  packers 
to  use  cold  stor¬ 
age  as  a  means  of  inflating  food 
prices.  One  Philadelphia  paper, 
in  commenting  on  the  investiga¬ 
tion  in  Hudson  County,  N.  J., 
said  with  hands  upraised  in  hor¬ 
ror,  that  evidence  was  produced 
there  to  show  that  “the  directors 
of  the  National  Packing  Co.  met 


and  agreed  to  keep  things  in  stor¬ 
age  until  such  time  as  prices  were 
at  a  point  where  it  would  be  most 
profitable  to  release  them” ! 

In  view  of  the  fact  that  cold 
storage  was  invented  to  enable 
owners  of  food  products  to  store 
them  until  they  could  bring  them 
out  and  sell  them  at  the  greatest 
possible  loss,  this  is  outrageous ! 


Delightful,  if  True. 


Clerks  That  Take  Interest 

This  letter  contains  some  food  for  thought : 

TELEPHONE,  339  JERSEY  CITY 

HENRY  KOHL  COMPANY 

IMPORTERS 

WHOLESALE  GROCERS 

320  FIRST  STREET 
JERSEY  CITY 

„  ...  ,,  ,  _  February  1,  1910. 

Grocery  World  and  General  Merchant : 

Gentlemen:  We  are  thinking  of  sending  your  paper  to  the  managers 
of  a  chain  of  stores  that  we  control — about  twenty-five.  Kindly  advise  us 
what  would  be  your  yearly  subscription  price  for  the  lot  and  oblige, 

Very  truly  yours, 

Henry  Kohl  Company. 

Per  A.  L.  M. 

Following  our  answer  came  this  : 

r~  ...  . ,  ,  „  ,  February  9,  1910. 

Grocery  World  and  General  Merchant : 

Gentlemen:  The  following  is  a  list  of  the  names  for  subscription  to 
your  weekly  paper.  If  possible  begin  subscriptions  with  your  issue  of 
January  31st,  1910. 

(Here  followed  a  list  of  twenty-eight  names.) 

Yours  truly, 

Henry  Kohl  Company. 

Per  M. 

Moral:  I  he  employer, either  of  clerks  or  managers, 
who  sees  that  they  are  posted  up  to  the  minute  on  what 
is  going  on  in  his  business,  will  never  hear  himself 
complain  that  “my  men  don’t  seem  to  have  any 
interest  in  the  business,” 


Every  reader  of  this  paper  will 
be  glad  to  hear  from  Senator 
Lodge,  chairman 
of  the  United 
States  Senate 
Food  Committee, 
that  the  investigation  is  to  lead 
where  it  may,  regardless  of  what 
it  does  to  the  tariff,  to  tariff-pro¬ 
tected  combinations,  or  to  com¬ 
mercial  enterprises  politically 
close  to  the  reigning  powers. 

All  this,  if  true,  is  gladdening 
news.  Yet  until  it  is  actually 
seen,  it  will  hardly  be  believed 
that  the  Republican  party  would 
sit  by  and  see  its  pet  protective 
tariff  revealed  as  a  main  cause  of 
costly  food.  Or  that  it  would  per¬ 
mit  the  shadow  of  blame  to  be 
thrown  upon  those  high  in  its 
party  councils.  If  it  would  do 
such  a  thing,  then  indeed  has  the 
millenium  dawned. 

The  people  of  this  country  have 
become  so  thoroughly  convinced 
that  everything  touched  by  party 
politics  is  tainted,  that  they  have 
no  longer  any  confidence  in  any¬ 
thing  that  has  political  inspira¬ 
tion. 


The  cold  storage  warehouse¬ 
men  are  now  rallying  to  the  sup¬ 
port  of  their  in- 
L.t  the  Responsible  dustry,  which  has 
Parties  Defend.  been  maligned 

with  remarkable 
bitterness  in  the  public  press  dur¬ 
ing  the  present  investigation  into 
the  cause  of  high  food  prices. 
The  American  Warehousemen’s 
Association  has  sent  the  “Grocery 
World  and  General  Merchant”  a 
sheet  of  typical  press  agency  mat¬ 
ter  which  is  dressed  up  as  news, 
but  proves  to  be  merely  extracts 
from  various  reports  of  the  in¬ 
vestigation  which  laud  cold  stor¬ 
age. 
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The  cold  storage  men  need  not 
worry.  No  successful  attack  can 
ever  be  made  upon  the  practice  of 
taking  food  products  which  at  the 
time  happen  to  be  over-abundant 
and  storing  them  against  the  time 
when  the' demand  exceeds  the  cur¬ 
rent  supply.  That  is  not  ma¬ 
nipulation;  it  is  conservation  of 
the  most  practical  and  beneficent 
type.  Those  incendiary  individ¬ 
uals  who  have  actually  contended 
that  cold  storage  was  a  menace 
and  should  be  abolished  have  no 
conception  of  the  chaos  which 
would  result  if  their  absurd  con¬ 
tentions  were  carried  out.  As  to 
certain  products,  this  country 
would  see  a  series  of  successive 
feasts  and  famines  utterly  without 
precedent.  If  it  were  not  possible 
to  store  eggs  in  spring  and  early 
summer,  to  use  a  common  illus¬ 
tration,  eggs  in  those  seasons 
would  hardly  bring  the  cost  of  the 
feed  fed  to  the  hens.  While  in 
winter  they  would  rival  South 
African  peaches  in  scarcity  anc 
costliness. 

No,  cold  storage  is  an  estab 
lished  utility  of  proven  value. 
That  it  is  used  as  an  aid  to  the 
manipulation  of  food  values  is 


true,  but  the  warehousemen  have 

nothing  to  do  with  that.  They 
are  merely  sellers  of  storage 
space,  and  the  motive  behind  its 
purchase  is  really  none  of  their 
concern.  1  hey  ought  not  to  put 
themselves  in  the  position  of  de¬ 
fending  the  abuse  of  their  indus¬ 
try,  for  which  they  are  not  in  the 
least  responsible,  and  they  do  not 
need  to  defend  cold  storage  itself, 
for  no  one  with  a  spoonful  of 
brains  has  or  could  attack  it. 


To  See  How  Much  the  Packers 
Had  to  do  With  High  Food. 

First  Move  in  this  Direction  Made  in 
New  Jersey,  Where  Hudson  County 
Grand  Jury  Indicts  Well-known  Indi¬ 
viduals  Connected  With  Packers’ 
National  Packing  Company. 


The  first  actual  move  in  the  at 
tempt  to  fasten  upon  the  large 
Western  packers  the  responsibil¬ 
ity  for  the  high  prices  of  meats 
and  hog  products  was  made  by 
the  Grand  Jury  of  Hudson 
County,  N.  J.,  last  Monday  when 
it  voted  indictments  against  the 
officers  of  the  National  Packing 
Co.,  which  is  a  sort  of  holding 


company  maintained  by  represen¬ 
tatives  of  all  of  the  large  Western 
companies. 

The  National  Packing  Co.  was 
incorporated  in  New  Jersey  on 
March  18,  1903.  The  authorized 
capital  stock  was  $15,000,000.  On 
March  26th  of  the  same  year  the 
company  filed  a  certificate  with 
the  Secretary  of  State  setting 
forth  that  the  entire  capital  stock 
had  been  paid  up  by  the  purchase 
of  the  property.  The  original  in¬ 
corporators  were  Louis  B.  Dailey, 
Kenneth  K.  McLaren  and  Joseph 
M.  Mitchell,  all  representatives  of 
a  corporation  agency  at  15  Ex¬ 
change  place,  Jersey  City. 

The  National  Packing  Co.  con¬ 
trols  the  Fowler  Packing  Co.,  the 
St.  Louis  Beef  and  Provision  Co., 
the  Fowler  Canadian  Co.  (Ltd.), 
Fowler  Brothers  (Ltd.),  of  Liver¬ 
pool,  the  Omaha  Packing  Co.,  the 
Hammond  Packing  Co.,  the  G.  H. 
Hammond  Packing  Co.,  the 
Anglo-American  Provision  Co. 
and  the  United  Dressed  Beef 
Co. 

Its  main  offices  are  in  the  Rook¬ 
ery  Building.  Among  its  direct¬ 
ors  are  J.  Ogden  Armour,  A.  Wat¬ 
son  Armour,  A.  Meeker,  T.  J. 


Connors  and  Samuel  M.  Roberts, 
representing  the  Armour  inter¬ 
ests;  Louis  F.  Swift,  Edward  F. 
Swift,  Charles  H.  Swift  and  L.  A. 
Carton,  representing  the  Swift 
interest;  Edward  Morris  and  Ira 
N.  Morris,  representing  the  Mor¬ 
ris  interest. 

Edward  Tilden,  president  of 
the  company,  is  closely  associated 
with  the  Swifts  in  other  enter¬ 
prises.  Other  directors  include 
Kenneth  McLaren,  Thomas  E. 
Wilson,  L.  H.  Heyman  and  F.  A. 
Fowler. 

Those  against  whom  true  bills 
have  been  found  are  J.  Ogden  Ar¬ 
mour,  A.  W.  Armour,  L.  F.  Swift, 
E.  F.  Swift,  C.  Swift,  Edward 
Morris,  A.  Meeker,  Edward  C. 
Tilden,  Samuel  L.  McRoberts,  T. 
J.  Connors,  L.  A.  Carton,  T.  G. 
Wilson,  L.  H.  Heyman  and  F.  A. 
Fofvler. 

The  charge  is  that  the  defend¬ 
ants  depressed  the  market  to  en¬ 
hance  the  prices  of  foodstuffs. 
This  is  said  to  have  been  done 
with  the  aid  of  the  several  large 
warehouses  located  in  northern 
New  Jersey,  through  these  hold¬ 
ing  stuff  off  the  market  until  the 
price  warranted. 


COFTEES— TEAS— SPICES-SATISFACTION 


**  Curiosity  is  not  necessarily  a  virtue,  but  it  is  a  seiious  mistake 
never  to  be  curious.  Suppose!  Columbus,  Morse,  Edison,  Bell,  Fulton, 

Franklin  and  thousands  of  others  had  not  been  ? 

Think  it  over,  and  take  a  chance  on  what  we  say  and  guarantee  to 

be  so  every  time. 

“AS  GOOD  OR  BETTER  QUALITY  FOR  LESS  MONEY” 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 


Booklet-"  Fifty  Years’  Progress  ’’—tells  you  about  us 
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Food  Prices  Absorbing  Topic.  Backers  of  Milk  Combine 
Indicted.  Consumers’  League  Wants  Restrictions  on 
Grocers’  Outdoor  Displays.  Various  Items  of  Trade  News 
and  Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  Feb.  25,  1910. 

Food  questions  continue  10  be 
the  absorbing  topic  of  discussion 
and  in  the  press  and  elsewhere  all 
kinds  of  ideas  are  being  ventilated 
these  days  by  persons  with  pet 
schemes  for  cutting  down  the  cost 
of  living,  or  at  least  the  cost  of 
food.  The  central  notion  pervad¬ 
ing  much  that  is  now  going  into 
type  is  that  the  middlemen  form 
an  enormous  army  that  levies  trib¬ 
ute  on  the  people  at  large  and  that 
the  real  problem  is  to  curb  the 
profits  of  these  middlemen. 

Legislative  and  judicial  machin¬ 
ery  continues  active,  especially  so 
as  to  cold  storage  lines  of  business. 
In  New  York  a  Grand  Jury  of  the 
Supreme  Court  of  the  State  has 
indicted  eight  of  the  seventeen  di¬ 
rectors  of  the  Consolidated  Milk 
Exchange  for  fixing  the  prices  paid 
to  the  producers.  Seven  of  the  di¬ 
rectors  are  immune  because  they 
testified  in  the  preliminary  inquiry; 
two  claim  that  they  were  not  pres¬ 
ent  when  the  prices  were  fixed. 

In  New  Jersey,  the  Hudson 
County  Grand  Jury  has  indicted 
the  directors  of  the  National  Pack¬ 
ing  Co.,  including  most  of  the  large 
Chicago  packers  of  meat  products. 
The  same  Grand  Jury  is  expected 
to  hand  down  any  day  indictments 
of  the  owners  of  the  cold  storage 
warehouses.  It  is  not  yet  known 
if  they  are  to  be  indicted  for  as¬ 
sisting  in  the  sale  of  cold  storage 
products  which,  because  of  age, 
are  unfit  for  food,  or  on  the  ground 
that  they  have  been  participators 
in  combinations  to  keep  up  the 
prices  of  food.  The  jury  has  been 
investigating  along  both  lines  and 
possibly  may  indict  on  both 
grounds. 

I  he  Federal  authorities  are  still 
probing  the  sugar  frauds  and  try¬ 
ing  to  strengthen  the  case  against 
Charles  R.  Heike,  the  secretary  of 
the  American  Sugar  Refining  Co., 
for  whom  they  have  been  gunning 
since  they  succeeded  in  sending 
Superintendent  Spitzer  to  prison  at 
Atlanta.  Before  he  left,  Spitzer 
said  that  he  was  the  “goat.” 


Naturally,  these  and  other  devel¬ 
opments  keep  many  frugal  house¬ 
keepers  guessing  as  to  whether 
or  not  they  are  paying  too  much 
money  for  groceries.  It  has  been 
remarked  that  the  grocer  nowa 
days  is  quite  likely  to  assume  an 
almost  apologetic  tone  if  he  marks 
up  the  price  of  any  article,  even 
after  the  wholesale  rates  have  been 
advanced,  and  to  make  such  re¬ 
marks  as,  “The  butter  has  been  a 
little  high  in  the  last  two  or  three 
days,”  etc.  Although  the  daily 
papers  may  publish  all  kinds  of 
statements,  the  customers  look  to 
the  retail  grocers  as  the  man  who 
ought  to  know. 

*  *  * 

A  communication  from  the  Con 
sumers’  League  was  the  cause  of 
the  chief  discussion  at  Monday 
night’s  meeting  of  the  New  York 
Retail  Grocers’  Union.  The  League 
asked  co-operation  in  obtaining  a 
law  that  would  put  two  restrictions 
on  grocers ;  the  first  that  they  must 
not  make  outside  displays  of  foods 
that  are  commonly  eaten  without 
washing  or  paring ;  the  second,  that 
all  fruit,  bread  and  other  perish¬ 
able  food  in  groceries  must  be  pro¬ 
tected  from  flies  and  dust  by 
screens. 

Several  of  the  members,  ex¬ 
pressed  hearty  approval  of  the 
spirit  of  the  proposed  laws,  but 
some  fear  was  voiced  as  to  the 
manner  in  which  the  regulations 
might  be  enforced,  since  arbitrary 
power  might  be  entrusted  to  offi¬ 
cers  with  resulting  opportunities 
for  graft. 

It  was  finally  decided  to  defer 
action  on  the  subject  until  the  next 
meeting,  in  order  to  give  the  mem¬ 
bers  time  to  think  it  over. 

It  was  announced  that  the  an¬ 
nual  banquet  of  the  Grocers’  Union 
will  take  place  March  30th,  in  the 
Grand  Central.  After  the  dinner, 
dancing  will  be  in  order. 

*  *  * 

Among  the  bills  recently  intro¬ 
duced  in  the  Assembly  at  Albany 
is  one  that  if  passed  will  make  a 
radical  change  in  the  laws  affecting 
the  use  of  false  weights  and  meas¬ 
ures.  This  bill  makes  it  a  misde 


meanor  to  use  a  weight,  measure 
or  other  apparatus  that  is  false  or 
that  has  not  been  regularly  sealed 
within  a  year  in  determining  the 
quantity  of  any  commodity  or  mer¬ 
chandise.  It  is  also  made  a  mis¬ 
demeanor  if  a  dealer  sells  or  ex¬ 
poses  for  sale  packages  containing 
less  than  the  quantity  that  he  rep¬ 
resents.  The  present  law  requires 
proof  that  the  seller  knows  of  the 
weight  or  measure  being  false  or 
of  the  quantity  being  less  than  rep¬ 
resented.  Of  course,  it  has  always 
been  difficult  to  drive  home  to  the 
seller  actual  knowledge,  but  under 
the  proposed  bill  this  would  be  un¬ 
necessary 

Another  section  of  the  same  bil 
makes  it  even  more  stringent,  as 
it  prohibits  storekeepers  and  others 
from  having  possession  of  false  or 
unsealed  weights  or  measures;  un¬ 
less  it  can  be  proved  beyond  a 
reasonable  doubt  that  there  is  no 
intent  to  use  such  weight  or  meas 
ure  in  violation  of  the  former  sec¬ 
tion,  the  mere  possession  is  a  mis¬ 
demeanor. 

Another  proposed  law  requires 
that  all  milk  bottles  be  stamped 
or  blown  so  as  to  show  the  quan 
tity  in  pints  or  quarts,  or  otherwise 
be  stamped  “short  measure.” 


*  Jfc 

Butter  has  gone  up  about  3 
cents  since  last  week.  The  reason 
generally  given  by  the  wholesale 
dealers  is  that  the  recent  reduc 
tion  in  price  led  many  people  who 
had  been  using  oleomargarine  to 
return  to  butter,  and  the  increased 
demand  has  accordingly  sent  up 
the  price  of  the  latter  food.  This 
seems  to  strengthen  the  claim  that 
oleomargarine  is  a  sort  of  safety 
valve  in  times  when  butter  goes 
too  high. 

*  *  * 


The  Federal  Food  Bureau  this 
week  released  the  imported  eggs 
which  were  held  up  for  the  chem¬ 
ists  to  determine  if  the  paraffin 
coating  permeates  the  shells  and 
is  injurious.  Apparently  the  chem¬ 
ists  found  nothing  wrong  with  the 
but  they  made  no  statement. 
As  the  holding  up  of  the  eggs 
was  published,  it  is  quite  likely 
that  many  people  will  be  suspicious 
of  their  quality.  It  perhaps  would 
be  fairer  if  the  officials,  having 
raised  a  question  of  this  kind, 
would  give  out  some  sort  of  a 
statement  as  to  their  findings,  and 
possibly  this  may  come  later.  The 
week’s  delay  in  delivering  the  eggs 
did  not  injure  their  quality. 


Now  that  a  dozen  of  the  big 
baking  companies  have  formed  a 
combination,  there  is  a  movement 
to  organize  the  smaller  concerns 
into  a  sort  of  buying  exchange, 
somewhat  on  the  principle  of  the 
exchanges  of  the  grocers  and  drug¬ 
gists,  or  perhaps  along  the  line  of 
the  organization  of  cracker  manu¬ 
facturers.  The  main  object  is  to 
buy  materials  in  large  quantities, 
so  as  to  get  the  benefit  of  low  prices 
necessary  in  order  to  compete  on 
equal  terms  with  the  combination 
of  big  companies. 

Alfred  Shober,  formerly  with 
the  American  Druggists’  Syndi¬ 
cate,  is  working  on  the  project. 

Another  project  of  which  talk  is 
heard  is  to  organize  a  number  of 
jobbers  who  shall  have  some  kind 
of  a  community  interest  in  a  col¬ 
lection  of  private  brands.  One 
packer  will  put  up  the  goods  for 
all,  putting  each  jobber’s  name  on 
his  own  supplies.  Each  jobber  is 
to  agree  to  take  specified  quanti¬ 
ties,  to  have  exclusive  territory  and 
to  send  out  his  own  salesmen. 


Summarized  Market  Con¬ 
ditions. 


Jobbers  have  been  buying  con- 
sierable  mild  coffee  during  the  past 
week.  Prices  are  firm,  holders 
showing  no  inclination  to  shade 
trices.  The  Brazilian  grades  are 
too  high  to  suit  the  buyers.  There 
are  plenty  of  offerings  of  these 
grades,  but  the  holders  of  invoices 
refuse  to  make  any  concessions  to 
buyers.  They  feel  that  with  the 
^resent  20  per  cent,  additional  duty 
on  the  coffee,  their  position  is 
strong.  Rio  No.  7  was  offered  at 
slightly  higher  prices,  but  no  sales 
were  reported. 

Holders  of  teas  got  tired  of  hold-  ■ 
ing  off  for  higher  prices  this  week 
and  many  sales  were  recorded  at 
slight/ly  lower  prices.  The  sales 
were  mostly  of  sizable  lots.  The 
demand  for  Japan  basket  fires  con¬ 
tinued,  a  good  business  being  done 
in  these  grades.  Prices  were  well 
maintained. 

Raw  sugar  has  been  in  good  de¬ 
mand  all  week,  the  market  being 
very  firm.  Advances  in  several 
lines  were  made  in  sympathy  with 
the  sharp  advance  in  European 
beets.  The  refiners  are  now  in  the 
market,  so  business  is  very  active. 

There  has  been  little  new  busi¬ 
ness  in  refined  sugar,  but  the  prices 
took  an  upward  bound  in  conse¬ 
quence  of  the  advances  in  raw  su- 
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More  Welch’s  Grape  Juice  will  be  sold  in 
1910  than  in  any  previous  year.  People 
know  it  better.  Dealers  have  confidence 
in  the  Welch  quality  backed  by  the  W elch 
advertising. 

Our  storage  cellars  have  the  largest  capacity  of  any  grape  juice  plant.  We  have  over 
one  million  gallons  of  grape  juice  of  splendid  quality  for  1910  business— a  larger  quantity  than 

We  have  been  making  the  best  grape  juice  we  know  how— that  means  the  bes  grap 
juice  that  can  be  made— we  have  the  finest  plant  for  the  manufacture  of  unfermented  grape  juice 
Ind  it  is  entirely  devoted  to  this  one  purpose.  The  most  improved  of  modern  methods  are 
used  to  accomplish  what  has  been  our  constant  aim-the  transferring  of  the  juice  from  the 
luscious,  freshdusters,  to  the  bottle  unchanged  in  any  way.  We  do  not  try  to  improve  on  na  . 

We  are  advertising 

Welch's 

Grape  Juice 

Our  campaign  will  be  larger  this  year,  as  nearly  every  year's  advertising  h«l^n  ^Md 
better  than  the  previous  one.  We  are  using  not  only  magazines,  buLm,^,c"  JODer’t  on  with 
cars  and  other  mediums.  We  co-operate  with  the  dealer  and  secure  his  c°:°Pera“°" 

attractive  display  material  and  have  the  finest  and  most  expensive  display  tor  1910 

We  ^Advertising- both  the  kind  we  pay  for  and  the  kind  we  get  free  from  those 

who  know  Welchs  and  say  a  good 
word  for  it — has  helped  to  make  the 
present  large  demand,  but  no  amount 
of  advertising  will  sell  a  poor  article 

to  the  same  people  twice. 

It  is  a  great  thing  for  a  dealer  to  be 
able  to  stock  a  commodity  and  know  in 
advance  that  his  money  will  come  back 
and  bring  with  it  a  fair  profit. 

Order  Welch’s  of  your  jobber.  Write 
us  for  the  new  display  material 

The  W elch  Grape  J uice  Co. 

Westfield,  N.  Y. 
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gar.  Withdrawals  on  outstanding 
orders  involved  a  fair  quantity. 

There  is  a  fair  demand  for  good 
grocery  grades  of  molasses,  but  the 
supplies  are  not  large.  In  many 
instances  holders  are  asking  higher 
prices.  Blackstrap  continues  in 
good  demand.  Prices  are  firm, 
with  an  upward  tendency. 

Flour  is  being  held  by  millers 
at  prices  a  little  too  high  for  the 
buyers,  so  no  large  sales  are  be¬ 
ing  made.  There  is  a  small  job 
bing  demand,  but  only  in  a  hand- 
to-mouth  way. 

Rice  is  in  good  demand,  with 
prices  firm.  The  inquiry  this  week 
has  been  the  best  for  some  time. 
Enough  business  is  being  done  to 
absorb  all  arrivals  here  of  both  do¬ 
mestic  and  imported  grades.  Hon¬ 
duras  and  Japans  are  most  sought 
for. 

There  is  a  good  demand  for 
spices  from  jobbers,  although  no 
large  orders  are  being  booked,  as 
the  holders  refuse  to  sell  except 
at  the  prevailing  quotations.  They 
claim  that  as  the  supply  in  nearly 
all  liius  of  spices  is  short,  there  is 
no  fear  of  a  decline  in  prices  for 
some  time. 

Butter  has  taken  a  sharp  advance 
this  week.  Prices  are  now  about 
3  cents  higher  than  last  week.  The 
receipts  are  fairly  large,  but  the 
demand  has  increased  a  great  deal 
with  the  reduction  of  prices.  Deal¬ 
ers  say  that  the  cause  of  this  in¬ 
crease  in  demand  is  that  many  peo¬ 
ple,  especially  in  country  districts, 
who  have  been  using  oleomargarine 
have  now  returned  to  butter. 
Prices  of  the  best  grades  are  steady 
at  from  29  to  32  cents.  It  is  not 
expected  that  there  will  be  any 
further  advance. 

I  he  demand  for  eggs  is  heavy, 
the  current  receipts  being  barely 
sufficient  to  meet  immediate  wants. 
Prices,  however,  have  not  gone  up, 
except  in  the  fancy  grades,  which 
are  now  selling  at  from  36  to  40 
cents.  Fresh  gathered  extras  are 
bringing  29  cents,  with  firsts  at 
26J2  cents.  Storage  eggs  have 
jumped  up  a  couple  of  cents,  the 
supply  being  almost  exhausted. 
Many  dealers,  however,  do  not 
wish  to  handle  the  storage  product 
now ;  although  the  receipts  are  not 
large,  the  most  business  is  be¬ 
ing  done  in  the  fresh  eggs. 

Little  business  is  being  done  in 
the  canned  vegetable  market,  the 
buyers  holding  off  until  the  market 
has  become  more  settled.  Aspara¬ 
gus  is  firm,  with  an  advancing  ten- 
denc)  in  tips  and  medium  green 


and  white  grades.  Corn  is  more 
freely  offered  this  week,  but  few 
large  sal^s  are  recorded.  Toma¬ 
toes  and  peas  are  in  fair  demand. 

California  lemon  cling  peaches 
are  in  good  demand,  with  prices 
firm.  Plawaiian  pineapples  are  re¬ 
ceiving  a  lot  of  attention  and  in¬ 
dications  point  to  an  advance  in 
prices.  State  gallon  apples  are 
firm  and  in.  good  demand. 

Canned  fish  is  being  bought  by 
jobbers  in  considerable  quantities 
Salmon  is  especially  in  demanc 
Domestic  sardines  have  a  good  in¬ 
quiry,  both  mustards  and  oils  re 
ceiving  the  attention  of  jobbers 
Prices  are  firm. 

Fred.  A.  McGill. 


Canada  to-day  than  five  years 
ago.  In  some  cases,  though  not 
all,  the  advances  are  as  radical  as 
in  this  country. 

The  prices  of  the  leading  staples 
in  Mexico,  the  city  of  V era  Cruz 
being  selected  as  the  basis,  are  as 
follows : — 


a 


Not  Only  We  Have  Had  Fooc 
Advances. 


Figures  Show  that  in  Canada  Nineteen 
Out  of  Twenty-three  Food  Staples 
have  Sharply  Advanced  in  Last  Five 
Years.  High  Prices  for  Groceries 
in  Mexico,  Where  Pearline  Brings 
Eighteen  Cents  Per  Package. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

February  23,  1910. 

As  an  interesting  contribution 
to  the  literature  of  the  high  cost 
of  living,  I  have,  during  the  week, 
in  order  that  a  comparison  may 
be  made  with  the  cost  of  living-  in 
this  country,  obtained  figures 
covering  the  cost  of  living  in  two 
American  countries  widely  sepa 
rated  from  each  other — Canada  on 
the  North  and  Mexico  on  the 
South.  In  the  case  of  Canada  I 
was  fortunately  able  to  obtain  fig¬ 
ures  covering  former  years,  but 
not  in  the  case  of  Mexico. 

The  cost  of  staple  food  products 
in  Canada  during  the  last  five 
years  is  here  presented: — 


^cles  Pe|-  x9°5  1906  1907  1908  1909 

young  ...Head.  $3.78  $4.14  ?4.so  <54.35  $3_&2 

^arley . gushe  ,494  .5,3  ,532  6l.  s 

Beans....  Bushel  1.28  1.58  ,.73  ,.66  1.59 

Bread  and  y 

biscuit...  1 12  lbs.  9.26  . 7.96  7.5o  6. 18 

XT . 5TeJ  -6j6  -538  -712  -7°4  .762 

Oats....  Bushel  .364  .401  ,4o9  ,445  ' 

3:&  4:°o8 

Wheat  ..Eushel  .842  .833  .80  .9,6  ** 

pickled.. Barrel.  3.44  3.47  4.29  2.68  2 

Lobsters, 

„  fresh . Barrel.  1 1. 41  xi.8i  12.16  13.^  „  .0 

Salmon,  J  *  x3-4» 

canned.. .Pound  129  .108  .129  .I20  .  l6 

. Jon  ;•  8*32  7-  41  9-iS  21.4s  11  S2 

J,l‘tter . P°u"1  -l86  -2o8  -2I9  .223  .40 

fees . Dozen  .x97  .,70  .2,s  ,22  ♦ 

kard . ^ounxl  -°86  -IOX  -x°4  .10  .099 

Hams . Pound  .112  .in  .m  ll6 

Beef . Pound  .069  .07  .07  06s  '082 

“T0" . Po'T  .o6S  .07  .09,  ;,®2 

Eork . Pound  .o8<  .071  .000  08^  rv. 

Whisky . Gallon  2.86  3.29  3.22  3  3.  •>  r? 

Potatoes  ...Bushel  .549  .52  .7,8  .7,8  T89 


Cents. 

Patotoes,  pound . 8toio 

Cauliflower,  each  .  13 

Tomatoes,  each  .  2 

Eggs,  each  .  3 

Beef,  good,  pound .  23 

Mutton,  poor,  pound  .  35 

Venison,  pound .  48 

Shrimps,  fresh,  pound  .  75 

Cabbage,  small,  head . 6  to  12 

Turnips,  white,  each  .  3 

Onions,  each . .  to  3 

Chickens,  poor,  each  .  38 

Hens,  poor,  each  .  75 

Pork,  poor,  pound  .  40 

Fish,  fresh,  pound  .  30 

Crabs,  boiled,  each  .  3 

Oysters,  native,  dozen .  6 

Oysters,  American,  fresh 
from  Corpus  Christi,  Texas, 

can  . .  63 

Codfish,  dried,  pound  .  37 

Bacon,  American,  pound  ....  70 

Ham,  American,  pound .  70 

Lard,  pound  . 41 

Butter,  American,  pound  ....  1  25 

Butter,  Danish,  jTpound  can  43 

Milk,  fresh,  quart  . 8  to  10 


z-  rz  '  Cents. 

Coffee,  pound .  28 

Tea,  good,  pound  .  $2  00 

Sugar,  loaf,  pound .  10 

Sugar,  cubes,  pound  .  ny2 

Connmeal,  pound  . 23 

Rolled  oats,  can . .  45 

Oatmeal,  can  .  45 

Flaked  rice,  package  .........  38 

Rice,  pound  .  14 

Lentils,  pound  .  14 

Flour,  pound  .  8  1 

Cream  of  wheat,  package _  38 

Force,  package  .  48 

Beans,  white,  pound  .  18 

Beans,  black,  pound .  12 

Baking  powder,  y -pound  ...  38 

Fresh  American  fruits,  pound  35 


Ice  sells  for  50  cents  per  100 
pounds ;  charcoal,  hardwood,  45 
cents  per  barrel ;  Sapolio,  18  cents 
per  cake,  and  Pearline,  18  cents  a 
package.  Of  course  the  depressed 
condition  of  Mexican  money  is 
responsible  for  the  apparent  very 
high  prices.  A  Mexican  dollar  is 
worth  hardly  more  than  half  one 
of  this  country.  Holt. 


Lettuce  is  arriving  from  the 
South  rather  heated.  The  price 
ranges  from  $1.75  to  $2.50  per 
basket. 


What  is  a 
visible  typewriter  ? 

Writing  in  sight  is  part  of  it.  Key¬ 
board  in  sight  is  the  other  part.  It  is 
as  important  that  you  see  what  you 
do  as  to  see  what  you  have  done. 
The  key-f  or-every-character  keyboard 
of  the  easy  action,  light  running 

MODEL  10 


This  shows  that  with  the  ex¬ 
ception  of  sheep,  bread,  biscuit 
and  pickled  herring,  all  of  the 
products  named  are  higher  in 


makes  it  the  only  truly  visible  writing 
machine. 


Write  for  information  to 

The  Smith  Premier 
Typewriter  Company,  Inc. 
Syracuse,  N.  Y. 

Branches  everywhere 
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LIGHT 


is  what  every 
Business  Man 
must  have  if  he  expects  to  run 
his  Business  successfully. 

I  \C*  LJT“  on  t^ie  true 

LlVJin  I  value  of  Groc¬ 
eries  is  what  thousands  of  Retail 
Grocers  receive  from  week  to 
week  through  the  medium  of 
“The  Cash  Grocer.’’ 

"The  Beacon  Light"  Write  for  it,  we  will  show  you  how  to 

Lichten  your  Grocery’  bills  through  our  CASH  -  NO  -  TRAV¬ 
ELING-SALESMAN-SYSTEM. _ 

Send  Us  a  Trial  Order  This  Week 


Kirk’s  Oleine  Soap.  60  cakes . .  •  •  .  per  box,  $2.30 

6  or  lo-box  lots,  freight  paid  to  your  station,  .  per  box,  ^,.25 
Same  large  size  cake  that  has  been  on  the  market  for  a  long  time 
past,  which  can  still  be  sold  at  5c.  per  cake. 

Maz-All  Toasted  Corn  Flakes,  24  packs . per  case, 

5  or  10- case  lots . •  •  ■  •  •  *  *  \  •  Per  case 

Prunes,  Cowboy  Brand,  Fancy  New  California, 

100 -120s,  60  lb.  boxes . P  Vi* 

6  or  10-box  lots . ••••••••••  •  Per  1D  > 

Sardines,  Columbian  Brand,  24  mustard,  48  cans 

to  the  case  .  . . p^ 

6  or  10 -case  lots . .  •  •  P©r  cas©> 

Candles,  Bright  Light,  16  to  the  set,  30  sets  to  th© 

. .  pel  DOX, 

You  can  sell  two  candles  for  one  cent  with  a  tremendous  profit. 

Corned  Beef,  Fairbank’s  Lion  Brand— 

No.  2  cans,  1  doz . 

No.  1  cans,  2  doz.  .  . . ••••••  ’  '  per  doz  ’ 

Tomatoes,  New  Century  Brand,  No.  2,  fine  quality 

red  ripe  fruit,  2  doz . per  doz., 

6  or  10-case  lots . •••••••  -Perdoz> 

Knight’s  Frying  Tomatoes,  Fancy  Jerseys,  No.  3 

cans,  2  doz . .  •  ■  Per  doz  > 

Columbian  Brand,  No.  3  Extra  Fancy  Jerseys,  2  doz.per  doz., 

5  or  lO-case  lots . .  •  •  ..  .per  doz., 

Raisins,  Fancy  4  Crown  California  loose  Muscatels, 

60-lb.  boxes . P®^. ,7*  ’ 

Fancy  3  Crown,  50-lb.  boxes . P©r  10., 

Fancy  2  Crown,  60-lb.  boxes . •  ■  •  per  lb., 

Peaches,  Purple  Pennant  Brand,  Extra  Fancy  Yel¬ 
lows,  large,  very  bright,  soft  and  meaty,  simply 
beauties,  26  lb.  boxes  .  . . •  •  •  •Perl 

6  or  10-box  lots  .  . . .  •  •  •  •Perlb'’ 

Griffin  &  Skelly ’s  Fortuna  Brand  Fanoy  Y ellows, 

bright,  soft  and  meaty,  26  lb.  boxes . per  lb., 

6  or  10-box  lots . per  lb., 

Sour  Krout,  tierces,  about  62  to  56  gallons  ....  per  tierce, 6. 40 

per  keg,  2.66 


.90 
■  87'/2 

■C3'/2 

.0324 

2.20 

2.15 

1.40 


2.45 

1.55 

•  62J4 
.50 

■  87'/2 
.82  y2 
.80 

•0524 

.04^ 

.04 


.C9  y% 

.C9/g 

.G7ft 

■07  X 


15  gallon  kegs 


.85 
■  82'/2 


1.15 
1.1  6 


Corn,  Vanity  Brand  Fancy  Shoe  Peg,  2  doz . per  doz., 

6  or  10-oase  lots . .  •  P®r  doz.’ 

This  is  fine  quality  sweet,  tender  Shoe  Peg  Corn,  and  a  good  bargain. 

Shrimp,  Peerless  Brand  Pickled,  2  doz . per  doz., 

Peerless  Brand  Dry,  2  doz . •  •  •  •  per  doz., 

5  or  10  case  lots,  either  kind  or  assorted,  2*4o.  per  doz.  le-8- 
Syrup,  Golden  Ribbon  Brand,  No.  2#  cans,  2  dcz.  per  doz.,  .95 

5  or  10  case  lots . •  Perd(?z’  r  ,;92^ 

A  great  bargain  and  much  under  market  price  on  a  high  grade  table  s>r”F 

Avena,  Schumacher’s,  barrels . per  bbl.,  4.8U 

90-lb.  bags,  (yi  bbl.) .  per  bag,  2.25 

String  Beans,  Codorus  Brand  Cut,  Strin glees  No.  2 

cans.  2  doz . per  doz., 

6  or  IO  case  lots . .  perdoz_, 

Evaporated  Apples,  Royal  Brand,  48-No.  1  packs,  per  pack, 

Elegant  quality  fruit,  bright  and  clean.  ,  ,  ,  „ 

Lard  .Jersey  Lily  Brand  Absolutely  Pure,  66-lb.tubs,  p  er  lb. , 

6  or  1)  tub  lots . -  •  .P©r  !©" 

Lard  Substitute,  Flake  White,  60  lb.  tubs . per 

6  or  10  tub  lots . Per  lb  > 

Time  to  buy  Lard  and  Lard  Substitute. 

These  Prices  for  This  Week  Only  -Feb.  28th  to  Mar.  5th,  inclusive. 


.70 
.67  yi 

.C8  3/s 

.1414 

.1414 

.09^ 

.C914 


WRITE  FOR  THE  “CASH  GROCER,”  CONTAINING 
OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS 

WHOLESALE  CASH  GROCERS 

29, 31, 33  N.  Water  Street  28  N.  Delaware  Avenue 

PHILADELPHIA,  PENNA. 


The  Only  Reason 

some  one  doesn’t  make  as  good  goods 
as  we  do  is  because  they  can  t.  The 
only  reason  we  don’t  make  better  goods 
is  because  we  can’t  : :  : :  : :  : :  *•  • 

If  some  other  grocer  is  selling  Blue  Label  Ketchup 
and  you  are  not— some  other  grocer  is  selling  a  better 
ketchup  than  you  are.  Another  point— that  grocer  is 
making  more  money  on  Ketchup  than  you  are. 

If  you  have  a  customer  who  isn’t  buying  Blue  Label 
Ketchup,  you  have  a  customer  who  isn  t  getting  the 
best,  and  her  only  reason  is  that  she  doesn’t  know  it— 
tell  her.  It  is  what  it  is  made  of  and  the  way  it  is  made 
that  has  made  Blue  Label  a  household  word,  and  what 
applies  to  Blue  Label  Ketchup  applies  to  everything  we 
make — whether  it  is  branded  ‘  Blue  Label”  or  Curtice 
Brothers  Co.” 

Vegetables  in  tins  Fruit  Jellies  in  glass 
Soups  in  tins  Jams  in  tins  and  glass 

Boned  Meats  in  tins  Fruits  in  tins  and  glass 
Petted  Meats  in  tins  Maple  Syrup  in  tins  and  glass 
Deviled  Meats  in  tins  Plum  Pudding  in  tins 

You  will  have  so  many  repeat  orders  for  these 
goods  if  you  stock  the  complete  line  that  you  will  wish 

you  did  it  long  ago.  MATinvAt 

Every  article  we  pack  conforms  to  the  NA11UJNAL 

PURE  FOOD  LAWS. 

Curtice  Brothers  Co. 


Rochester 

NewYorK 
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Legal  department 


.11  ,KRerq,,fSlS  fo-  infoni?,ltion  ln  ‘his  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  ail  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  onlv  Letters  chnnlH  h* 

K*!}  at'h?  l««r  than  Tuesday  of  each  w°eT,o  enlure  an  a„s-' 

n  ‘he  Monday  s  issue  following  The  signature  and  address  of  the  writer  must 
soC°AMa°y  *•  Jnqu,ne*»  and  W'ii  ^  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge  Address  all  com 
mumcations  to  Legal  Editor  “  Grocery  World  and  Generfl  Merchant." 


XXXIX — Express  Warranty  in  the  Sale  of  Goods. 


Practically  all  merchandise  is 
sold  on  some  sort  of  warranty, 
and  the  subject  is  therefore  im¬ 
portant  to  every  merchant  or 
artisan  in  two  aspects.  First,  as 
to  the  warranties  which  he  re¬ 
ceives  with  the  goods  he  buys, 
and  second,  as  to  the  warranties 
which  he  gives,  directly  or  indi¬ 
rectly,  with  the  goods  he  sells. 

Generally  speaking,  there  are 
two  sorts  of  warranty — express 
and  implied.  The  first  is  the  war¬ 
ranty  that  is  definitely  given  ver¬ 
bally  or  in  writing,  or  by  actions 
which  speak  even  louder  than  the 
words.  The  second  is  the  war¬ 
ranty  which  the  very  act  of  sale 
carries  with  it  whether  the  seller 
does  anything  more  than  sell  or 
not.  Express  warranty  only  will 
be  treated  in  this  article;  implied 
warranty  will  be  the  subject  of 
the  next  article. 

i  he  question  of  warranty 
usually  arises  thus:  A  will  buy 
certain  merchandise  from  B.  It 
proves  unsatisfactory  and  A 
either  begins  an  action  in  dam¬ 
ages  for  breach  of  warranty,  or 
when  B  sues  for  the  price,  de¬ 
fends  on  the  ground  that  the  war¬ 
ranty  given  with  the  goods  was 
not  kept. 

In  either  of  these  contingencies 
the  fundamental  question  is  :  Did 
A  really  warrant  the  goods  to  be 
so-and-so?  This  depends  on  what 
he  said  about  them  at  the  time  of 
sale,  and  how  he  said  it.  If  his 
representations  really  amounted 
to  legal  warranties,  and  the  goods 
fell  short  of  the  representations, 
then  B  has  him.  If  the  represen¬ 
tations  were  not  warranties,  how¬ 
ever,  B’s  suit  will  fall. 

A  may  have  given  what  the  law 
will  hold  to  be  an  express  war¬ 
ranty  by  word  of  mouth,  or  by 
writing,  either  by  letters  or  in 
some  cases  by  specific  statements 
as  to  the  quality  and  character  of 
the  goods  made  in  advertise¬ 
ments.  The  courts  will  only  con¬ 


sider  statements  made  in  adver 
tising  matter  as  warranties,  how¬ 
ever,  where  they  constitute  a 
specific,  positive  representation  as 
to  these  identical  goods. 

As  to  warranties  given  by  word 
of  mouth,  no  special  form  of 
words  is  necessary;  anything  that 
makes  a  definite  representation  or 


ways  hold  a  seller’s  representa¬ 
tions  regarding  his  goods  to  be 
warranties  if  they  can  possibly  do 
it.  This  is  clearly  in  the  interest 
of  commercial  honesty,  which  is 
best  served  by  keeping  down  the 
false  or  exaggerated  statements 
by  sellers  of  merchandise  to  the 
smallest  possible  minimum. 

Here  is  my  own  definition  of  an 
express  warranty:  Any  specific 
and  definite  representation  as  to 
the  quality  or  character  of  goods, 
particularly  if  made  about  some 
phase  of  the  matter  upon  which 
the  seller  has  special  knowledge — 
always  provided  that  the  buyer 
relies  upon  it. 

Two  leading  forms  of  express 
warranty  occur  (i)  where  goods 
are  sold  by  sample  or  by  descrip¬ 
tion,  or  by  both.  In  this  case  if 


the  goods  fall  short  of  either  there 


claim  for  the  goods  is  sufficient 


to  constitute  a  warranty. 

When  the  courts  examine  a 
given  representation  in  order  to 
determine  whether  it  is  a  war 
ranty  or  not,  they  will  distinguish 
between  (a)  statements  made  by 
the  seller  which  amount  simply 
to  puffing  the  goods;  (b)  state 
ments  made  by  the  seller  merely 


m  order  to  describe  the  goods 


(c)  statements  made  by  the  seller 
merely  as  expressions  of  opinion, 
and  much  weightier  statements 
that  really  constitute  warranties. 

An  example  of  the  first  is  such 
a  statement  as  “I  guarantee  this 
lard  to  be  the  best  lard  ever 
packed  in  Chicago.  ’  If  it  proved 
not  to  be,  the  court  would  never 
hold  this  statement  to  be  a  war¬ 
ranty  :  it  is  merely  the  usual  puff 
ing  of  one’s  own  goods. 

An  example  of  the  second  is 
such  a  statement  in  a  picture  cata 
logue  as  “No.  102— This  is  a 
study  of  sheep  by  Rosa  Bonheur.” 
If  it  proved  not  to  be  by  Bonheur 
the  court  would  hold — in  fact  has 
held  in  a  very  similar  case — that 
the  words  were  used  only  by  way 
of  description  and  did  not  consti 
tute  a  warranty  that  the  picture 
was  a  real  Bonheur. 

An  example  of  the  third  is  such 
a  statement  by  the  seller  of  a 
horse  as  I  think  that  horse  is  as 
sound  as  a  nut.”  That  would 
merely  be  the  seller’s  opinion,  and 
if  the  horse  proved  unsound  no 
action  would  lie  for  breach  of  war 
ranty. 

There  is  this  fundamental  fact 
to  be  constantly  kept  in  mind, 
however— that  the  courts  will  al- 


is  a  breach  of  warranty  and  an 
action  lies.  Or  (2)  where  the 
buyer  says  “I  want  these  goods 
for  such  a  purpose,”  and  the  seller 
sells  them  for  that  purpose.  Here 
there  is  a  breach  of  warranty  i 
they  do  not  satisfy  the  purpose, 
or  rather  if  they  are  not  what 
were  ordered.  For  even  if  they 
will  not  suit  the  purpose  the 
buyer  is  still  liable  if  they  were 
what  he  said  he  wanted  for  the 
purpose. 

Another  example  of  express 
warranty  is  that  A  owns  goods 
which  he  asks  B  to  buy.  This  is 
called  warranty  of  title. 

Language  even  as  loose  as  a 
promise  that  the  goods  shall  be 
“as  good  as”  certain  others  has 
been  considered  a  warranty. 

Another  frequent  method  of 
sale,  i.  e.,  of  goods  to  arrive  is  held 
everywhere  to  be  practically 
meaningless,  so  far  as  consti¬ 
tuting  a  warranty  is  concerned. 
The  courts  all  hold  here  that  this 
is  not  a  warranty  that  the  goods 
shall  actually  arrive,  but  if  they 
do  not  arrive  the  contract  is  off. 

Another  form  of  representation 
given  limited  enforcement  is  a 
statement  frequently  occurring  in 
transactions  for  the  sale  of  goods, 
such  as  “the  goods  are  such-and- 
such,  so  far  as  I  know.”  The 
courts  will  construe  this  to  be 
merely  a  limited  warranty;  in 
other  words,  the  seller  warrants 
that  lie  doesn't  knozv  of  anything 
contrary  to  what  he  represents. 
The  only  way  he  can  be  sued  for 
breach  of  warranty  here  is  by 
showing  that  he  did  know  some¬ 
thing  contrary.  For  if  the  goods 


prove  not  to  be  as  represented  he 
will  not  be  held  to  blame,  unless 
he  knew  that. 

The  safest  way  to  sell,  and 
even  to  buy  merchandise,  is  to 
provide  in  the  contract,  whether 
verbal  or  in  writing,  that  the 
goods  shall  be  such-and-such,  or 
the  buyer  may  return  them.  The 
courts  have  never  held  this  to  be 
a  warranty,  and  consequently  no 
action  for  breach  will  lie  if  the 
goods  are  not  as  represented. 
The  language  used  merely  gives 
an  option  to  return,  and  the  only 
obligation  resting  on  the  seller  in 
such  a  case  is  to  take  the  goods 
back  if  not  satisfactory. 

The  courts  of  all  States  hold, 
however,  that  in  contracts  which 
provide  that  goods  sold  shall  be 
satisfactory  to  the  buyer,  the  lat¬ 
ter,  though  he  will  be  given  wide 
latitude,  must  act  in  good  faith 
and  not  arbitrarily.  In  other 
words,  he  cannot  reject,  as  un¬ 
satisfactory,  goods  that  comply 
with  all  the  specifications  of  the 
contract. 

There  is  a  wide  class  of  cases 
which  lay  down  certain  conditions 
under  which  a  seller  of  merchan¬ 
dise  will  not  be  held  liable  on  a 
warranty,  even  though  his  repre¬ 
sentations  of  themselves  would  be 
a  warranty.  These  cases  can  be 
broadly  summarized  thus: — 

!• — Where  the  buyer  has  as 
good  a  chance  to  inspect  the 
goods  before  sale  as  the  seller  had, 
and  actually  does  inspect,  he 
cannot  sue  for  breach  of  warranty 
because  of  a  defect  which  he  could 
or  should  have  seen  when  he  in¬ 
spected.  But  where  the  buyer  de¬ 
pends  on  the  seller’s  positive 
claims  for  the  goods  and  does  not 
inspect,  though  he  could  have 
done  so,  the  seller  will  be  held 
liable  on  his  warranty. 

2. — Where  the  subject  of  the 
warranty  is  the  simple  merchant- 
ablity  or  salability  of  the  goods,  ' 
and  the  buyer  has  every  chance  of 
inspection,  the  seller  will  not  be 
leld  to  have  warranted  merchant¬ 
ability,  for  the  buyer  should  have 
protected  himself. 

3- — A  warranty  will  not  be  held 
to  embrace  perfectly  obvious  de¬ 
fects,  unless  it  does  so  in  very 
definite  language.  Naturally  the 
seller  can  be  foolish  enough  to 
warrant  an  obviously  blind  horse 
to  have  good  eyesight  if  he 
chooses,  and  his  warranty  will 
hold  then  even  if  the  buyer  sees 
the  blindness. 
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4. — Representations  made  after 
the  sale  has  taken  place  will  not 
be  held  to  be  warranties,  although 
they  would  have  been  had  they 
occurred  before  the  sale.  Ditto  as 
to  representations  made  so  long 
before  the  sale  that  the  buyer 
could  hardly  have  had  them  in 
mind  when  he  bought. 

The  natural  conclusion  of  this 
article  is  something  regarding  the 
buyer’s  remedy  where  goods  he 
has  purchased  are  not  equal  to 
their  warranty.  Naturally  an  ac 
tion  for  breach  of  warranty  can 
lie  only  where  the  sale  has  been 
completed  and  the  goods  de¬ 
livered.  Only  in  cases  of  consum 
mated  sale  does  a  warranty  come 
into  effect  at  all. 

Where  warranted  goods  have 
been  delivered  and  found  to  fall 
short  the  buyer  can  sue  for  the 
difference  between  them  and  the 
goods  he  was  to  have  received. 
That  is  provided  he  has  paid  for 
them.  If  lie  hasn’t  paid  for  them 
his  proper  course  is  to  wait  till  the 
seller  sues,  if  compromise  cannot 
be  effected,  and  then  to  set  off 
against  the  price  the  difference  as 
aforesaid. 

Where  the  title  has  not  passed 
to  the  buyer,  he  can  rescind  the 
contract,  refuse  to  accept  the 
goods  and  successfully  defend 
against  an  action  for  the  price. 
If  the  goods  have  actually  been 
delivered,  but  the  title  has  not  yet 
passed,  he  can  return  them.  In 
a  few  States  the  buyer  can  rescind 
the  contract  and  return  the  goods 
even  where  title  has  passed,  but 
this  is  not  the  general  rule. 

Where  goods  fall  short  of  a 
warranty,  the  buyer  can  collect  all 
the  damages  he  can  show  resulted 
directly  or  indirectly  from  the 
breach.  The  question  of  indirect 
or  consequential  damages  fre 
quently  arises  in  law  suits  for 
breach  of  warranty,  and  a  simple 
illustration  as  to  how  they  can 
arise  will  be  useful : — 

A  bought  of  B  a  quantity  of 
rope  which  he  told  B  he  wanted 
for  a  special  purpose,  i.  e.,  to  sus¬ 
pend  a  certain  weight.  B  sells  the 
rope  for  this  purpose  and  charges 
A  $50.  A  uses  the  rope  to  sus¬ 
pend  the  weight,  but  it  proves  to 
be  insufficient,  breaks  and  releases 
the  weight,  which  does  $500 
worth  of  damage.  The  rope 
which  B  furnished  is  fairly  worth 
$25.  A  can  recover  $525,  $25  for 
the  difference  in  the  value  of  the 


two  ropes  and  $500  for  the  con 

sequential  damages. 

(■ Copyright ,  February,  1910,  by 
Elton  J.  Buckley.) 


Question:  *  *  *,  Pa. — As  a 
subscriber  to  your  paper,  will  you 
kindly  print  a  form  of  agreement 
or  contract  which  should  exist  be¬ 
tween  a  railroad  company  and 
myself  for  the  following: — 

I  am  about  to  purchase  a  house 
The  only  possible  approach  (pri¬ 
vate  wagon  road)  leading  to  it  is 
on  the  right  of  way  of  an  incor 
porated  railroad.  They  can  shut 
me  off  any  time.  I  want  the  privi¬ 
lege  of  using  the  present  road  as 
long  as  the  railroad  won’t  need  it, 
and  if  they  must  use  it  later  on  I 
want  the  right  to  build  another 
convenient  road  over  their  right 
of  way.  The  railroad  will  grant 
this  anyway,  but  I  want  it  in  writ 
ing,  and  this  before  I  pay  for  the 
property.  If  you  know  of  no 
other  consideration,  make  it,  say 
$1.  I  don’t  expect  to  pay  any 
thing  for  the  use  of  the  road.  I 
presume  the  party  I  am  buying 
from  will,  at  my  request,  secure 
some  kind  of  a  right,  but  I  prefer 
having  an  agreement  of  my  own. 
If  you  know  of  something  better 
and  shorter  than  an  agreement  I 
shall  be  glad  to  have  you  tell  me 
so. 

Answer. — Ordinarily  an  agree¬ 
ment  covering  this  would  be 
somewhat  lengthy  and  very  for 
mal,  but  if  the  facts  given  me  are 
all  the  facts  in  the  case— this  is  of 
the  highest  importance — the  fol 
lowing  short  form  will  serve  as 
well 

This  memorandum  of  agreement, 
made  this . .  .day  of . be¬ 

tween  John  Smith,  party  of  the  first 
part,  and  the  Jones  Railroad  Com¬ 
pany,  a  corporation,  party  of  the 
second  part,  witnesseth : — 

That  in  consideration  of  the  sum 
of  one  dollar,  receipt  of  which  is 
hereby  acknowledged,  the  party  of 
the  second  part  hereby  grants  to  the 
party  of  the  first  part,  right  of  pass¬ 
age  over  the  right  of  way  of  the 
party  of  the  second  part,  situate 
(here  describe  the  land),  as  a  means 
of  access  to  and  from  the  property 
of  the  said  party  of  the  first  part, 
situate  (here  describe),  the  said 
right  of  passage  to  extend  to  all 
members  of  the  family  of  the  said 
party  of  the  first  part,  and  to  all 
other  persons  whom  the  said  party 
may  invite  or  permit  to  use  same  as 
means  of  access  as  aforesaid. 

That  if  the  party  of  the  second 
part  at  any  time  during  the  life  of 
this  agreement  finds  it  necessary  to 
use  its  said  right  of  way  in  any 
manner  incompatible  with  the  right 
of  passage  granted  in  the  above 
paragraph,  then  the  said  party  of  the 
second  part  herebv  covenants  and 
agrees  to  give  the  party  of  the  first 
part  a  right  of  passage  over  the  right 
of  way  of  the  party  of  the  second 
part  to  the  said  property  of  the  party 
of  the  first  part,  as  a  means  of  access 
thereto,  on  the  precise  terms  above 
set  forth  over  some  other  portion  of 
its  said-  right  of  way  the  exact  loca¬ 
tion  thereof  to  be  arranged  between 
the  parties. 

It  is  understood  and  agreed  that 
the  right  of  passage  hereby  granted 


SPECIALS 

For  Week  Ending  March  5th 

No.  2  Best  Standard  String  Beans  ....  per  doz.,  $0.S2l/2 

No.  3  Pie  Peaches . Per  doz., 

No.  3  Second  Peaches . per  doz.. 

No.  2l/2  Hawaiian  Pineapple . per  doz.. 

Fine  Gran.  Sugar,  bulk . per  cwt.. 

Sour  Kraut,  fine . Per  bbl., 

Walter  Baker’s  Chocolate . •  •  •  Per 

W.  H.  Baker’s  Winchester  Chocolate 
C.  &  C.  Oleine  Soap,  60  big  bars  .  . 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


per 

doz., 

.80 

per 

doz.. 

I.IO 

per 

doz.. 

2.15 

per 

cwt.. 

495 

per 

bbl.. 

6.00 

per 

lb.. 

.27 

per 

lb.. 

.25 

per 

box, 

2.30 

Suppose  Your  Competitor 
Sees  This  First? 

If  you’ve  never  bought  tea  or  coffee  by  mail,  you  may 
think  it  would  be  inconvenient.  Try  it  and  see.  If,  as  we 
say,  it’s  much  cheaper,  can  you  afford  to  lose  any  chance 

of  saving?  , 

How  can  it  fail  to  be  cheaper,  when  we  don  t  have  to 
add  salesmen’s  salaries  to  the  cost  of  our  goods?  But  talk 
doesn’t  convince;  let’s  get  down  to  matching  samples. 
Send  us  some  of  your  own  samples  to  match  or  tell  us 
what  samples  to  send. 

Roastera  and  Packeri  TEAS  and  COFFEES 

89  FRONT  ST.  -  NEW  YORK 

ESTABLISHED  1897 


DURYEE  &  BARWISE 


YOU  CAN  GET 

Bli’sPuifiloiDalo  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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shall  be  adequate  and  ample  for  all 
purposes  for  which  it  may  be  used 
under  this  agreement,  including  both 
pedestrians  and  vehicles.  This  agree¬ 
ment  shall  be  in  force  for . 

years  from  the  date  hereof. 

In  witness,  etc. 


Question:  D.  M.  Wright, 
Honeybrook,  Pa. — I  inclose  label 
taken  from  canned  beans.  Can 
this  label  be  legally  used?  Or, 
can  any  label  containing  the  na- 
tonal  colors  be  used  as  an  adver¬ 
tisement? 


Answer. — The  label  inclosed 
was  mainly  colored  red,  with  a 
border  of  blue  stars.  In  fact  the 
color  theme  was  the  national  col¬ 
ors,  though  no  representation  o 
the  flag  was  used.  This  label  is 
entirely  legal. 


Straight  Talk  With  Clerks 


BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Question:  “W.,”  Waterbury, 
Conn. — A  bought  ioo  bushels  o 
potatoes  from  B  at  60  cents  per 
bushel,  B  guaranteeing  potatoes 
to  be  all  right.  He  delivers  them 
on  a  cold  day;  the  potatoes  lookec 
all  right.  I  delivered  some  o 
them  the  following  day  and  founc 
some  of  them  frozen,  which  I  hac 
to  make  good.  So  I  called  up  the 
party  I  bought  from  and  told  him 
the  potatoes  must  have  been 
frozen  when  he  delivered  them  to 
me.  To  prove  that  I  had  in  the 
same  cellar  at  the  time  about  forty 
bushels  which  had  been  there 
since  last  fall.  They  did  not  get 
frozen,  which  proves  that  the  ones 
in  dispute  must  have  been  frozen 
before  I  got  them.  He  says  the 
potatoes  were  not  frozen  when  de¬ 
livered.  I  told  him  he  would  have 
to  take  them  out  and  replace  them 
with  good  ones  and  I  would  not 
pay  for  them,  and  I  did  not  pay. 
He  came  out  to  see  them  when 
I  first  told  him  about  them  and 
looked  at  them ;  said,  there  are 
only  a  few  frozen,  but  I  found 
they  are  frozen  all  through.  I 
am  still  selling  the  ones  I  had  in 
since  last  fall  and  have  no  com¬ 
plaints.  1  he  ones  in  dispute  I  did 
not  sell  since  I  found  they  Avere 
bad. 


Answer. — You  have  pursued 
just  about  the  proper  course.  If 
your  seller  delivered  you  frozen 
potatoes  he  did  not  deliver  what 
you  ordered,  and  you  are  not 
obliged  to  accept  them.  Natu¬ 
rally  a  mere  inspection  could  not 
have  absolutely  disclosed  their 
condition,  therefore  there  was  no 
negligence  in  not  making  the  com¬ 
plaint  until  after  the  potatoes  had 
been  complained  of  to  you.  I 
should  maintain  my  refusal  to  pay 
for  the  potatoes  and  when  it  be¬ 
comes  e\  ident  that  he  isn’t  going 
to  replace  them,  I  should  send 
him  a  written  rejection  and  order 
him  to  remove  them. 


Pulling  Together. — If  I  were  you 
I’d  cultivate  this  “all-together” 
spirit.  Friction  is  a  hold-back. 
Unless  you  pull  together  the  store 
will  suffer.  The  fellow  that  says 
“Come  on,  boys,  forget  it”  is  one 
of  the  biggest  men  in  your  place. 
Don’t  care  what  salary  he  draws 
or  what  position  he  fills,  he’s 
big.  Cut  out  feeling.  “Can 
you  tell  me  the  quickest  way 
to  St.  Mary’s  Hospital,”  said  a 
down-and-outer.  “I  can,”  says 
Mike.  “Turn  around  that  first 
corner,  go  into  the  first  saloon  on 
your  right,  bring  your  fist  down 
on  the  bar  and  say,  “To  Hell  with 
the  Pope.”  Keep  the  chip  off  your 
shoulder,  boys.  There’s  nothing 
in  it.  Make  light  of  grudges. 
No  big-hearted  fellow  carries  a 
grudge  a  great  while.  It’s  too 
heavy  for  him.  He  can’t  smile 
and  cut  up  under  it.  Two  clever 
ways  to  fight  a  thing  out  is,  first, 
“old  man,  I’m  sorry,”  and  second, 
“well,  let’s  call  it  off.”  But  the 
point  is,  pull  one  way.  Let  the 
boss  get  the  benefit.  Ten  to  one 
if  there’s  any  discord  back  of  the 
counter  the  man  that  puts  the 
money  in  your  envelope  is  the  one 
that  suffers.  That  isn’t  fair. 

*  *  * 

Giving  Samples. — Ho  you  know 
that  there’s  an  art  in  disposing  of 
samples?  I  was  never  much  in 
avor  of  throwing  them  into  the 
order  box.  Handing  one  to  a  cus¬ 
tomer  along  with  a  word  or  two 
about  the  goods  is  better.  It  sug¬ 
gests  importance.  It  associates 
more  directly  the  store  with  the 
goods.  The  impression  is  good. 
Handing  the  thing  out  is  more  of 
a  complimentary  affair.  The  fact 
that  it  has  to  be  carried  home  and 
in  a  measure  taken  care  of  along 
with  your  apparent  consideration 
gives  it  weight.  Make  the  most 
of  samples.  They  cost  you  notli- 


Maybe  your  losing  lots  of  coffee 
trade  because  yours  hasn’t  “grip” 
enough.  Men,  especially  working 
men,  like  “stimulant”  coffee. 
Easy  enough  to  hit  such  a  taste. 
The  important  thing  is  to  do  it 
and  do  it  now.”  It’s  only  one  of 
those  out-of-the-common  things 
that  you  should  do.  These  arti¬ 
cles  are  written  largely  to  get  the 
clerk  out  of  the  rut.  What  the 
man  ahead  of  you  did  was  good 
enough,  of  course.  But  are  you 
going  to  lie  down  on  his  ideas? 
Life  is  progress.  Don’t  care 
whether  your  store  is  fifty  miles 
in  the  country  or  in  the  middle  of 
Broadway,  N.  Y.  The  knack  of 
hitting  her  in  coffee  applies  in 
both  locations.  Believe  me,  any 
number  of  men  are  driven  to 
drink  the  rank  package  coffee  be¬ 
cause  you  don’t  study  their  tastes. 


strong  sense  of  “business  first” 
that  headache  or  heartache  he  was 
always  on  the  job.  Be  ashamed 
to  be  absent.  Whenever  you  feel 
a  certain  pride  in  being  late  on  ac¬ 
count  of  the  “night  before,”  my 
word  for  it,  you’re  going  back. 


ASSOCIATION  NEWS. 


*  *  * 


Concerning  Children.— pay  atten¬ 
tion  to  the  little  ones — they’re 
great  advertisers.  Their  table 
talk  is  good.  Kindness  begets 
kindness.  Yes,  they’ll  cut  you  if 
you  think  they  aren’t  worth 
noticing  much.  Treat  her  like  a 
ittle  lady.  She’ll  talk  about  it, 
don  t  you  worry.  Her  purchases 
are  small  to-day,  but  mamma’s 
coming  around  to-morrow.  Wrap 
up  her  change— she’s  no  silent 
salesman. 


Chicago,  Ill. 

The  Chicago  Grocers’  and 
Butchers’  Association  and  the 
United  Grocers’  and  Butchers’ 
Association  of  Chicago  have 
adopted  the  following  resolutions: 

Whereas,  The  retail  grocers  of  the 
city  of  Chicago  have  suffered!  finan¬ 
cial  loss  and  much  annoyance  on  ac¬ 
count  of  the  misrepresentations  of 
specialty  salesmen;  and 
Whereas,  There  is  an  effort  now 
being  made  by  the  American  Spec¬ 
ialty  Manufacturers’  Association  to 
protect  the  retail  grocers  and  to  cor¬ 
rect  these  unsatisfactory  conditions 
by  having  a  stamp  on  their  order 
books  which  protects  retailers,  job¬ 
bers  and  manufacturers  against  fic¬ 
titious  orders;  and 
Whereas,  The  members  of  the 
above  association  have  indicated 
their  desire  and  willingness  to  co¬ 
operate  with  the  retailers  in  better¬ 
ing  trade  conditions;  be  it 
Resolved,  That  this  association 
recommends  to  its  members  that 
they  push  the  line  of  goods  repre¬ 
sented  by  the  members  of  the  Amer¬ 
ican  Specialty  Manufacturers’  Asso¬ 
ciation,  and  when  ordering  give 
preference  to  and  sign  all  orders 
bearing  the  stamp  of  said  associa¬ 
tion  ;  be  it  further 
Resolved,  That  a  copy  of  these 
resolutions  be  forwarded  to  the  sec¬ 
retary  of  the  American  Specialty 
Manufacturers’  Association  with  a 
request  that  same  be  sent  to  the 
members  of  their  association,  thus 
assuring  them  that  we  are  in  hearty 
sympathy  with  their  movement. 


*  *  * 


*  *  * 

Strong  Coffee.— Don’t  you  often 
have  a  call  for  “strong  coffee”? 
Are  they  all  satisfied  with  your 
nice  mild  Maracaibo  or  Bogota? 


Business  First.— That  takes  in  a 
lot —  and  it  takes  out  a  lot.  Busi 
ness  first  every  hour  of  the  work¬ 
ing  day.  Talk  business;  act  busi 
ness.  Be  business.  Few  men 
can  mix  up  outside  attractions 
with  business  and  make  the  busi¬ 
ness  pay.  The  principle  applies 
to  you.  Talk  the  play  the  night 
before.  Talk  the  game  out  the 
night  before.  But  when  you  get 
on  the  job  in  the  morning  forget 
everything  but  the  job.  In  other 
words,  “business  first.”  I  once 
knew  a  man  who  loved  to  laugh 
over  the  glasses  till  all  hours  of 
the  morning.  In  the  end  he  cried, 
as  they  all  do,  yet  he  had  such  a 


Easton,  Pa. 

A  very  interesting  and  instruc¬ 
tive  meeting  of  the  Easton  Retail 
Grocers’  Protective  Association 
was  held  Monday  evening,  Feb¬ 
ruary  20th.  This  association  is 
considered  one  of  the  most  alive 
associations  in  Easton,  Pa.  After 
the  meeting  the  members  ad¬ 
journed  to  Seip’s  Cafe,  where  a 
banquet  was  waiting  for  them,  to 
which  they  did  ample  justice.  J. 
W.  Gilds,  president,  presided  as 
toastmaster;  Secretary  P.  S.  Mil¬ 
ler  was  considered  the  boss 
feeder.  All  enjoyed  themselves 
and  separated  with  a  happy  heart 
and  best  wishes. 


Cranberries  will  undoubtedly 
finish  the  season  about  as  they 
have  ruled  up  to  this  time — very 
cheap  and  comparatively  dull. 
The  present  price  range  is  50 
cents  to  $1.50  per  box,  and  the  de¬ 
mand  only  fair. 
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RETAILERS 


Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very- 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SAN1CAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


The  Label  Changes 
But  Nothing  More 


We  have  been  packing  the  well-known  Fair- 
bank’s  Lion  Brand  Canned  Meats  for  the 
past  25  years,  and  have  now  decided  to  change 
the  label  to  SUPREME  BRAND,  under 
which  we  pack  all  our  other  high-grade  meat 
food  products. 

Supreme  Brand  Canned  Meats  will  be 
exactly  the  same  in  quality  as  Lion  Brand, 
packed  in  the  same  factory  and  in  the  same 
manner. 


All  jobbers  carry  Supreme 
Canned  Meats  in  stock. 


Brand 


MORRIS  &  COMPANY 

CHICAGO,  ILL. 

W.  A.  Millar  &  Company,  427-31  North  Second  Street,  Philadelphia  Agents 


We  know  our  proposi¬ 
tion  from  A  to  Izard 

We  know  that  Fels-Naptha 
soap  actually  does  in  cool  or 
lukewarm  water  what  is  claim¬ 
ed  for  it.  And  we  know  that 
the  dealer  whose  store  is  well 
stocked  with  goods 
such  as  Fels-Naptha 
soap  is  bound  to 
progress. 
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This  Department  If  deroted  to  the  critidim  of  advertising  matter  seat  in,  to  the  devising  of  new 


advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  adeertisemmua 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  Che 
EcBtor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


Lewistown,  Pa.,  Jan.  31,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Inclosed  you  will  find 
my  ad.  for  your  criticism.  The  ad. 
is  a  clipping  from  the  “Daily  Sen¬ 
tinel”  of  our  city,  and  a  change  of 
ad.  is  made  every  week.  Will  you 
please  let  us  know  through  your 
valuable  trade  paper  just  what  you 


think  of  this  form  of  ad.  writing? 

Yours  truly, 

John  A.  Chilcote. 

The  advertisement  inclosec 
measured  eleven  inches  double 
column,  and  is  here  reproduced  in 
reduced  form : — 


Real  Rout  Economy 

Nfkles  and  dimes  saved  here  and  there  quickly  make  dollars  so  that 
you  are  apt  to  hesitate  about  paying  5c.  or  10c.  more  tor  a  sack  of 
one  kind  of  flour  uhen  you  know  you  can  get  another  kind  that  looks 
alright  for  that  much  less.  But  that's  the  wrong  end  of  the  transac¬ 
tion  at  wbfch  to  look  for  the  saving.  What  kind  of  baking  will  that 
cheap  floor  do?  It  is  almost  impossible  for  it  to  do  as  good  baking  as 
the  better  (higher  priced)  flour.  It  is  safe  to  assume  that  you  will 
save  two  or  three  times  the  6c  or  10c.  difference  which  our  KING 
MiOAS  FLOUR  will  cost  you.  TVy  it  and  see.  If  you  do  uot  save  at 
least  the  difference  in  cost  we  will  refund  your  money  and  do  it 
\ery  cheerfully 

The  Best  Sweet  Com  That  Grows 

It  grows  in  the  Eastern  States,  the  most  of  It  in  Maine.  It  is  sweeter, 
creamier  and  more  tender  and  delicious  than  any  other  corn  known. 
Just  why  this  is  we  cannot  6ay  unless  It  Is  the  peculiar  soil,  climate 
aud  care  it  receives— at  any  rate  it  is  true  and  our  PREMIER  brand 
is  packed  from  this  rich  eastern  corn.  It  costs  15c.  per  can  and  is 
really  worth  at  least  twice  as  much  as  any  10c.  corn  you  can  buy. 
Let  us  send  you  a  trial  can  of  this  for  we  are  sure  you  will  always 
want  It  after  one  tral. 

Tomatoes?  Yes  Fine  Ones 

Our  tomato  stock  Is  one  we  can  talk  about  freely.'  Our  PREMIER 
brand  Is  an  especially  fine  article,  solid  ripe  tomatoes  packed  whole 
and  cans  full  More  tomato  meat  In  these  cans  than  ever  before.  Most 
all  >jf  last  year’s  tomato  crop  was  good,  a  great  deal  of  it  fancy  and 
PREMIER  brand  was  packed  from  the  fanciest.  15cvper  can. 

A  Better  Cup  of  Tea 

You  may  be  pretty  well  satisfied  with  the  kind  you  are  using — per¬ 
haps  because  you  never  saw  or  that  promised  to  be  better?  Tea — the 
be  willing  to  at  least  try  one  tasted  any  better.  But  wouldn't  you 
better  grade— is  one  of  our  specialties.  We  have,  after  careful  study 
and  testing,  found  one  whieta  we  think  is  a  little  better  in  taste, 
aroma  and  strength  than  any  other  at  the  same  price.  In  other 
words  It  really  Is  worth  more  money  but  our  price  Is  only  60c.  per 
pound.  Won’t  you  try  a  %  pound  at  15c.  on  our  say  so? 

Oysters 

Yes,  even  if  you  did  have  6ome  last  week.  The  kind  we  sell,  SEAL- 
SHiPT,  will  taste  good  If  you  serve  them  every  few  days.  They  are 
real  solid,  fresh  meats.  Just  as  they  come  from  the  shell  and  have 
been  out  of  the  shell  only  two  or  three  days  when  you  get  them.  No 
water,  no  Ice  and  uo  dirt  touches  them  They're  dellcous.  Per  pint. 
20  and  25c. 

Peaches 

Perhaps  you  .know  what  that  means  In  flavor  and  quality.  If  not  let 
us  sav  that  most  of  the  fresh  peaches  you  buy  in  the  summer  are 
picked  green  and  are  basket  ripened.  When  peaches  are  ripened  on 
the  tree  the  sap.  air  and  sunshine  add  a  richness  to  the  juice  and  a 
tenderness  to  the  meat  that  can  be  secured  in  no  other  way  PRE¬ 
MIER  peaches  are  tree  ripened  and  are  packed  by  a  process  that 
brings  most  of  that  freshness  and  delicacy  of  oature  ripening  to  you. 
A  tbree-pound  can  Is  35e. 

The  Tiny  Little  Peas  are  the  Best 

If  you  c>er  shelled  green  peas  you  know  that  each  pod  contains  one 
or  two.  sometimes  more,  very  small  partly  grown  peas.  If  you  ever 
ate  any  of  them  raw  you  remember  they  were  very  tender  and  very 
sweet.  Just  imagine  how  good  a  whole  dish  of  them  would  taste.  But 
It  would  take  a  long  time  to  pick  over  enough  of  the  tiny  ones  to 
nr -.’re  a  good  dish  wouldn  t  it-  So  you  always  mix  them  with  the 
bigger  ones  in  the  pod  some  of  which  were  tough  and  rather  bitter 
PREMIER  brand  of  peas  is  packed  entirely  from  the  tiny  little  ones 
that  are  so  sweet  and  tender.  By  machine  sieves  these  are  all  sort 
cd  out  and  Dacked  separately.  They  cost  more  because  there  are  so 
few  of  them,  but  they  are  hoe  18  and  25c.  per  cao. 

JOHN  A.  CHILCOTE 


1  his  is  pretty  good  advertising,  j  line  it  bears  the  mark  of  careful 
I  have  read  the  advertisement  thought  and  preparation.  I  don’t 
through  carefully  and  in  every  like  headings  like  “Oysters”  and 


"Peaches,”  however.  A  word  or 
two  more,  such  as  Mr.  Chilcote 
has  used  with  his  other  headings, 
adds  so  much  strength,  if  they 
are  well-chosen  words,  that  no 


chance  should  be  lost  to  get  the 


benefit  of  them.  Aren’t  these 
more  persuasive  heads  than  Mr. 
Chilcote’s  ? — 


In  the  original  paragraph  there 


- 

are  109  words;  in  mine  there  are 
only  74.  That  means  a  decrease 
— in  words  and  in  space — of  near¬ 
ly  a  third.  It  also  means  that  if 
the  same  process  can  be  carried 
out  throughout  the  entire  adver¬ 
tisement  Mr.  Chilcote  could  say 
all  he  has  said  in  an  advertise- 


! 


Oysters  Clean  and  Fresh  from  the  Shell 


Peaches  Tree  Ripe  Before  They’re  Canned 


One  thing  Mr.  Chilcote  has 
done  with  his  advertising  that 
always  appeals  to  me  as  sound 
common  sense — he  has  apparently 
drawn  on  the  manufacturer  for 
material  whenever  there  was  ma¬ 
terial  to  be  had.  For  instance, 
almost  all  the  canned  goods  he 
advertises  are  of  one  brand,  and 
what  he  has  said  about  them 
seems  to  be  nearly  all  taken  from 
the  manufacturer’s  own  advertis¬ 
ing.  I  note  the  same  thing  in 
Sealshipt  oysters.  Now,  this  is 
usually  extremely  good  policy 
because  the  manufacturer  as  a 
rule  employs  a  high-priced  adver¬ 
tising  writer  to  do  his  work,  and 
the  matter  he  produces  is  reason¬ 
ably  certain  to  be  better  than  the 
productions  of  the  average  re¬ 
tailer.  Not  always — I  have  read 
advertising  matter  written  by 
grocers  who  never  had  any  train¬ 
ing  at  all  that  was  the  equal  of 
anything  I  ever  read,  but  as  a 
rule  this  is  not  the  case.  There 
is  hardly  a  manufacturer  who 
does  any  advertising  at  all  who 
doesn’t  have  it  written  by  an  ex¬ 
pert,  and  the  retailer  who  will  get 
this  advertising  matter  and  lift 
from  it  whatever  will  serve  his 
purpose  will  be  apt  to  do  much 
better  advertising  than  he  can  do 
alone. 

*  *  * 

Mr.  Chilcote  can  make  his  ad¬ 
vertising  even  better  if  he  will 
give  some  care  to  cutting  out 
superfluous  words.  For  example, 
read  the  paragraph  headed  “The 
Best  Sweet  Corn  That  Grows,” 
and  then  read  my  abridgement 
of  it : — 


The  Best  Sweet  Corn  Grown. 

Grown  down  East,  most  of  it  in 
Maine.  It  is  sweeter,  creamier,  ten¬ 
derer  and  more  delicious  than  any 
other  corn  known.  Why,  nobody 
knows,  except  maybe  from  a  combi¬ 
nation  of  peculiar  soil,  climate  and 
tremendous  care.  Our  Premier 
brand  is  this  down  East  corn ;  it’s  the 
best  of  the  best;  15  cents  a  can,  but 
worth  twice  the  best  10-cent  corn 
packed.  One  can  will  tell  its  story. 


ment  neary  four  inches  shorter 


than  he  has  used.  Or  if  he 
wanted  to  use  an  advertisement 
of  this  size  he  would  have  had 
four  inches  more  at  his  disposal, 
either  for  larger  type,  or  for  more 
items.  There  is  as  much  adver¬ 
tising  money  wasted  by  the  use  of 
superfluous  words  as  from  any 
other  cause  I  know. 


The  Government’s  Turnover  on 
Whisky  Labeling  Question. 


Decides  Now  that  Anything  Made  from 
Distilled  Grain  Spirits  Can  be  Called 
Whisky,  and  Whisky  Made  Partly  from 
Cologue  Spirits  Can  be  Sold  as 
Compound. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

February  24,  1910. 

The  Department  of  Agricul¬ 
ture,  conjointly  with  the  Secretar¬ 
ies  of  the  Treasury  and  the  De¬ 
partment  of  Commerce  and 
Labor,  has  issued  a  new  ruling 
during  the  week  governing  the 
labeling  of  whisky.  The  decision 
supersedes  Decisions  45,  65,  95 
and  98. 

The  substance  of  the  new  rul¬ 
ing  is  that  “all  unmixed  distilled 
spirits  from  grain,  colored  and 
flavored  with  harmless  color  and 
flavor  in  the  customary  way, 
either  by  the  charred  barrel 
process  or  by  the  addition  of  cara¬ 
mel  and  harmless  flavor,  if  of 
potable  strength  and  not  less  than 
8o°  proof,  are  entitled  to  the  name 
whisky  without  qualification. 

The  decision  is  a  direct  reversal 
of  the  Government’s  former  atti¬ 
tude  that  only  whisky  made  by 
the  charred  barrel  process,  and 
without  the  addition  of  cologne 
spirits,  could  be  called  whisky. 
The  decision  provides  that  whisky 
made  partly  from  cologne  spirits 
can  be  called  “Compound 
Whisky.” 

Holt. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


IF  YOU  WANT  YOUR  PROFITS  INCREASED  WITHOUT  EXPENSE, 
WRITE  US.  No  class  of  merchants  work  as  hard,  for  as 
little  money  as  grocers*  We  have  a  plan  by  which 
manufacturers  of  staple  products  will  increase  grocers 
profits.  We  want  your  opinion  of  it.  You  write  us 
with  the  understanding  that  you  can’t  spend  a  dollar 
with  us.  We  get  paid  for  our  work  of  course,  but  the 
money  comes  from  the  manufacturer.  We  believe  you  will 
be  enthuiastic  about  our  plan,  and  as  soon  as  we  hear 
from  you  we  will  tell  you  all  about  it. 
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Window 
(Dressing 
Ideas 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
snow  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


Conducted  by  Ivan  P.  Thompson 


Another  Lenten  Trim. 

This  will  be  the  last  suggestion 
for  window  dressing  in  Lent. 
Still,  if  this  one  should  not  be 
taken  advantage  of  at  present  it 
will  be  of  service  at  any  time  dur- 1 
ing  the  year. 

For  this  window  I  would  sug- 1 
gest  a  somewhat  elaborae  sign  for 
the  centre  front.  On  each  side  of 
it  place  a  dish — a  square  one — 
with  some  large  fish  upon  it. 
You  might  use  smoked  shad  and 
Finnan  haddie.  Back  of  each  of 
these  place  a  box  covered  with 


apple  cheeses  in  pyramid  form. 

In  the  centre,  sufficiently  back 
of  these,  allow  space  for  the  cans; 
build  a  low,  semi-circular  plat¬ 
form  covered  with  yellow — light 
yellow — crepe  paper.*  Around  the 
base  of  this  low  platform  arrange, 
as  in  design,  some  kippered  her¬ 
ring  cans  and  a  sign  with  the 
price  on  it.  Also  put  signs  else¬ 
where,  as  in  design.  On  the  front 
centre  of  this  platform  place  a 
large  dish  with  bloaters  in  it. 
On  each  side  place  a  dish  of,  say, 
roe  herring  and  Nova  Scotia  her- 


or  something  similar,  and  on  the 
other  end  build  a  pyramid  of  lit¬ 
tle  neck  clam  cans,  or  their  sub 
stitute. 

To  add  to  the  attractiveness  of 
the-effect,  dress  one  border  of  the 
platform  with  something  green, 
and  carry  it  along  edges  of  win¬ 
dow  and  over  the  sign  card.  Be¬ 
tween  the  Finnan  haddie  and  the 
pineapple  cheese  and  against  the 
wall  (if  it  happens  to  be  a  wall; 
otherwise  leave  this  out,  it  is  not 
essential  to  the  design)  place  a 
very  large  fish  on  a  plank.  I  have 
suggested  sturgeon.  In  the  space 
between  the  cheeses  and  behind 
the  sign  card  place  on  the  Dutch 
cheese  side  one  or  more  pineapple 
cheeses  on  the  floor,  and  on  the 
pineapple  cheese  side  place  one  or 
more  Dutch  cheeses  on  the  floor. 


A  Preserve  Window. 

1  his  window  contains  nothing1 
but  jellies  and  preserves.  Build 
a  backing  of  boxes  high  enough 
to  serve  as  a  support  to  the  jel¬ 
lies  and  preserves  piled  up  before 
it.  Cover  it  with  pink  drapery  or 
crepe  paper  and  place  signs  as  in 
picture.  Here  and  there  you 
might  pin  some  rosette-like 
bunches  of  crepe  paper  of  a 


the  same  material,  or  at  any  rate  ring.  Now,  this  semi-circle  is  j  darker  pink  than  background, 
something  of  the  same  color  as  backed  up  against  another  plat-  This  will  give  a  floral  effect  and 
the  curtains  in  the  background,  form  of  the  same  height  and  simi-  cost  little. 

which  are  yellow,  bound  with  larly  draped.  Along  its  base  con-  From  the  left  side  of  the  win- 
yellow  ribbon.  You  could  use  tinue  the  kippered  herring  can  dow,  beginning  at  about  the  mid¬ 
crepe  paper.  Incidentally  I  would  design.  On  top,  in  centre,  place  die  of  your  floor  space,  pile  six 


suggest  green  crepe  paper  or 
cheesecloth  for  your  flooring.  To 
come  back  to  our  boxes,  place  on 
one  four  large  red  Dutch  cheeses 
and  on  the  other  four  pine¬ 


something  decorative — a  palm,  for 
instance.  On  each  side  place 
shredded  codfish.  On  one  end 
build  a  pyramid  of  cans,  sav  clam 
chowder  cans  if  you  have  them, 


sets  each,  consisting  of  four 
glasses  of  jelly,  one  jar  of  pre¬ 
serve,  then  again  four  glasses  of 
jelly.  The  last  set  of  these  will 
correspond  with  the  first  one  on 


the  opposite  side.  On  these  place 
glass  slabs,  or  boards,  as  in  de¬ 
sign.  On  each  of  these  platforms 
place  a  set  consisting  of  one  jar 
of  preserves,  four  jelly  glasses 
and  another  jar  of  preserve.  In 
this  design  the  jelly  glasses  will 
be  slightly  higher  than  the  jar  of 
preserve  and  will  hold  up  the 
platforms  upon  them. 

On  the  second,  third,  fourth 
and  fifth  sets  counting  from  left 
to  right  place  two  platforms,  one 
on  sets  two  and  three  and  another 
on  sets  four  and  five.  On  these 
place  two  jars  of  preserves,  single 
file,  then  four  jelly  glasses,  then 
four  more  jelly  glasses,  then  two 
more  jars  of  preserves  in  single 
file.  On  these,  extending  from 
the  first  four  jelly  glasses  on  the 
left  to  the  last  on  the  right,  place 
a  platform  that  will  bridge  the 
unsupported  centre  almost  a 
semi-circle.  On  this  place  one 
jar  of  preserves,  one  glass  of  jelly, 
one  jar  of  preserves,  one  glass  of 
jelly,  one  glass  of  preserves  and 
two  glasses  of  jelly  in  rotation. 
This  set  covers  the  left  side.  Do 
the  same  on  the  right.  On  centre 
four  glasses  of  jelly  place  a  jar  of 
preserves. 

Now  you  have  your  back¬ 
ground. 

Along  the  front  of  the  window, 
from  left  to  right,  place  some  car-l 
tons  of  butter  thins,  then  a  glass 
dish  of  some,  then  some  oatmeal 
wafers,  and  in  centre  dish  place 
some  of  both  the  oatmeal  and 
banquet  wafers.  On  right  of 
centre  piece  place  some  boxes  of 
banquet  wafers,  then  a  dish  of 
high  teas,  and  lastly,  some  boxes 
of  same.  Behind  centre  dish 
place  a  larger  one  containing 
strawberry  jam  with  a  pot  of 
same  on  each,  side  of  it.  On  left 
put  a  dish  of  quince  jelly  and 
three  glasses  of  jelly  on  its  right. 
On  right  put  a  dish  of  crab  apple 
jelly  with  three  glasses  of  same 
on  its  left.  On  extreme  left  and 
right  of  these  put  five  glasses  of 
jelly.  Put  signs  behind  these  as 
in  design.  Behind  the  strawberry 
jam  put  a  dish  of  orange  marma¬ 
lade  with  a  sign  behind  it  and 
some  pots  of  same  each  side  of  it. 

This,  with  the  effect  of  the 
various  jellies  and  preserves  and 
a  pink  crepe  paper  flooring,  will 
make  a  very  attractive  window. 
As  a  postscript,  I  must  add,  put 
doilies  under  the  glass  dishes, 
and  if  the  platforms  are  of  board 
instead  of  glass  put  light  green 
paper  over  them. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


87 


This  week  I’m  going  to  hand 
you  fellows  a  scientific  talk  about 
the  sort  of  demonstrators  these 
manufacturers  of  fancy  foods 
send  out  to  show  their  stuff  in  re¬ 
tail  stores.  |  -  % 

You  know  the  demonstrating 
stunt  is  to  make  people  want  your 
stuff.  If  it  don’t  do  that  it  don’t 
do  anything — except  maybe  make 
’em  not  want  it.  In  face  of  that 
some  of  these  sad  little  females 
that  I  see  in  retail  stores  would 
never  make  me  want  to  eat  any¬ 
thing — except  maybe  something 
to  get  the  taste  out  of  my  mouth. 

Now,  don’t  you  fellows  make 
any  mistake.  I  don’t  pose  as  any 
fearful  beauty  myself,  though  I’ll 
be  darned  if  I  ain’t  as  much  a  one 
as  some  of  the  women  that  manu¬ 
facturers  send  out  to  make  foods 
look  good. 

I  went  into  a  certain  big  retail 
grocery  store  in  Philadelphia  with 
my  wife  last  week.  I  like  to 
browse  around  these  places,  espe¬ 
cially  where  demonstrating  is 
going  on.  That  always  did  get 
me  going.  I  like  to  taste  the  dif¬ 
ferent  stuff,  I  like  to  get  on  to  the 
different  ways  the  stunt  is  worked, 
and  I  always  attract  a  lot  of  at¬ 
tention  from  the  demonstrators. 
My  wife  don’t  like  that  much,  but 
I  told  her  when  I  consented  to 
marry  her  that  she’d  have  to  ex¬ 


pect  it  from  a  man  with  my  shape 
and  looks. 

Well,  that  day  they  had  a 
woman  demonstrating  some  kind 
of  imported  milk  chocolate. 
Good  stuff,  too — somebody  gave 
me  a  cake  once ;  I’ve  never  been 
able  to  buy  any.  This  woman 
was  all  tuckered  out  in  some  kind 
of  a  Swiss  suit.  She  wore  a  face 
that  day  that  might  have  been 
all  right  twenty  years  ago,  but  it 
had  got  all  wore  out.  She  had 
false  teeth  in  it  that  looked  as  if 
they  had  been  made  for  her  big 
brother  Bill,  by  the  way  they  fit. 

Understand,  she  may  have  been 
an  angel — the  sweetest  little 
woman  in  the  world.  But  I  do 
stick  it  out  that  she  wasn’t  a  good 
ad.  for  chocolate. 

I  let  her  push  some  in  my 
mouth  and  stood  there  letting  her 
get  a  good  look  at  me.  Pretty 
soon  my  wife  came  and  pulled  me 
away. 

“Now,  what  harm  was  I 
doing?”  I  said,  “standing  there 
talking  with  the  chocolate  lady  a 
minute?  I  like  to  occasionally 
talk  to  a  lady  who  appreciates  me 
for  myself.” 

“Well,  you  come  on,”  she  sai4, 
“I'm  not  going  to  have  people 
thinking  you  were  two  old  freaks 
sympathizing  with  each  other  for 
being  so  homely.” 


Of  course  she  didn’t  mean  that 
— as  to  me,  at  least.  She  couldn’t 
mean  it  as  to  me.  I  suppose  the 
wives  of  all  handsome  men  talk 
that  way  occasionally. 

The  jelly  powder  manufactur¬ 
ers  seem  to  go  the  limit  when 
they  pick  out  their  demonstrators. 

I  saw  two  peaches  in  one  day, 
each  one  warranted  to  make 
people  not  want  the  jelly.  One 
had  erysipelas  (To  the  proof¬ 
reader:  If  you  don’t  like  the  way 
I  spell  that,  spell  it  yourself)  all 
over  her  chin,  and  every  once  in 
a  while  she’d  rub  her  sores  with 
the  hand  that  dished  out  the  jelly. 
Open  your  mouths,  so  I  can  see 
whether  they’re  watering. 

The  other  lady  had  a  bunch  of 
whiskers  that  beat  a  mile  any  I 
could  raise.  I  judge  hers  were 
raised  without  fertilizer,  too, 
while  mine  wouldn’t  be. 

“Oh,  look  at  the  bearded  lady,” 

I  said  to  my  wife,  “what’s  she 
demonstrating — shavin’  soap  ?” 

“No,  be  still,”  said  my  wife, 
“it’s  jelly  powder.” 

“I  wonder  why  they  picked  out 
a  woman  like  that  to  talk  it  up,’ 

I  said.  “Does  it  raise  whiskers? 
I’m  going  to  ask  her.” 

“If  you  do,”  she  said,  “I’ll  never 
go  out  with  you  again  as  long  as 
I  live!” 

So  I  didn’t  ask  her,  and  I  didn’t 
eat  any  of  the  jelly.  I  knew  if  I 
went  up  there  I’d  have  to  tell  her 
I  wanted  mine  without  (whisk¬ 
ers)  and  then  there  would  have 
been  hen  to  pay. 

What  are  these  fellows  think¬ 
ing  of,  anyway?  Ain’t  there  any 
good-lookers  they  can  get?  The 
demonstrating  stunt  pays  good 
money,  too — it  ought  to  get  real 
peaches  in  it.  A  good  many 
manufacturers  seem  to  think  the 
only  thing  a  demonstrator  needs 
is  the  gift  of  gab.  That  be 


durned !  The  main  thing  they 
need  is  a  good  front.  A  good 
appetizing  front  will  sell  more 
;  food  in  a  minute  than  a  glib  talker 
with  a  sore  chin  can  in  a  year. 

Know  the  kind  of  a  woman  I’d 
send  out  if  I  wanted  to  demon¬ 
strate  something?  I’d  take  the 
names  of  all  the  bad-lookers  and 
say  I’d  send  for  ’em  when  I 
needed  ’em,  but  I’d  never  send  no 
matter  how  well  they  could  talk. 

‘  Neither  would  I  ever  send  for 
any  of  these  fresh  peaches  that 
make  dates.  I  know  them,  too; 
why  if  I  had  the  time  I  could  tell 
— say,  somebody  slap  me  in  the 
mouth  quick ! 

No,  sir,  I’d  send  out  one  of 
those  good,  wholesome-looking 
women  about  fifty  years  old, 
maybe  with  grey  hair.  The  sort 
of  woman  everybody’d  like  to  see 
coming  in  from  the  kitchen  with  a 
plate  of  something.  Eh? 

I’ve  been  knocking  about  a 
good  while,  but  I  never  saw  one 
of  those  yet.  Where  are  they, 
anyway? 

The  Stroller. 


Florida  strawberries  range  from 
50  to  65  cents  per  quart,  and  are 
in  very  fair  demand.  Some  very 
fine  berries  are  coming  North. 
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Printers 

927  Arch  Street 

Philadelphia 


THINK  ABOUT  YOUR  TEA  TRADE 
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TWO  CUPS  IN  ONE- 


CEYLON1 
I  INDIA  TEA 


FLAVOR  •  PURITY- 
‘"l°  FRAGRANCE-STRENGTH- 


We  Know  you  can  Win  and  Hold  a  larger  and  better 
tea  trade  than  you  have  now  by  selling  Gold  Camel 
Ceylon  India  Packet  Teas  because  our  own  experience 
is  that  they  outsell  others  wherever  introduced.  They 
are  choice  selections  from  the  best  gardens — aromatic 
and  delicious. 

Think  over  this — when  we  say  “Push  Gold  Camel 
Ceylon  India  Packet  Teas”  we’re  asking  you  to  take 
hold  of  a  Success  and  Succeed  with  it.  The  beautiful 
red,  blue  and  gold  packets  of  Gold  Camel  (put  up  by 
clean  American  labor)  are  eye-catchers  and  “sellers-from-the-start. 


L.  H.  PARKE  &  COMPANY,  232-234  Market  St.,  PHILA.,  PA. 
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THE  GROCERY  MARKETS 


Tea. 

The  only  feature  of  note  in  the 
tea  market  is  the  continued  heavy 
purchase  by  England  of  low-grade 
Congous  in  this  country.  The 
available  supply  of  low-grade 
Ceylons,  which  the  English  tea 
blenders  use  in  large  quantities,  is 
so  small,  and  the  price  so  high, 
that  they  are  using  low-grade 
Congous  as  a  substitute.  The 
price  is  strengthening  up  and  the 
situation  strong.  There  have 
been  a  very  large  quantity  of  low- 
grade  Ping  Sueys  rejected  under 
the  pure  tea  law — enough  to  affect 
the  market  probably  a  cent  a 
pound  if  the  rejections  are  con¬ 
firmed  on  appeal.  The  general  de¬ 
mand  for  tea  is  fair  and  prices 
mainly  about  unchanged. 

Coffee. 

There  has  been  no  important 
change  in  the  coffee  market  dur¬ 
ing  the  week.  Grades  of  Santos 
below  No.  3s  are  getting  scarce 
and  firming  up,  though  there  has 
been  no  actual  advance  as  yet. 
The  general  demand  is  light. 
Mild  grades  are  strong  but  quiet. 
Exceptions  are  some  fine  grades 
of  such  varieties  of  Bogotas. 
Mocha  and  Java  are  unchangec 
and  very  dull. 

Sugar. 

There  has  been  practically  no 
change  in  sugar  during  the  week. 
There  have  been  advices  from 
Cuba  of  a  falling  off  in  receipts, 
which  if  confirmed  will  doubtless 
have  an  effect  on  the  market.  Re¬ 
fined  sugar  is  unchanged,  though 
all  refiners  are  now  selling  only  at 
list  prices. 

Syrup  and  Molasses. 

Glucose  is  unchanged.  Com¬ 
pound  syrup  is  in  fair  demand  for 
the  season  at  unchanged  prices. 
Sugar  syrup  is  wanted  for  mixing 
and  export  at  firm  prices.  Molas¬ 
ses  is  unchanged  and  quiet. 

Fish. 

Mackerel  shows  a  better  de¬ 
mand  and  there  seems  to  be  con¬ 
siderable  strength  to  the  situa¬ 
tion,  speaking  particularly  of 
small  Norways.  No.  4  Norways 
are  particularly  scarce  and  firm. 
Domestic  sardines  are  unchanged 
and  in  light  demand.  Some  pack¬ 
ers  manifest  a  disposition  to  hold 


for  higher  prices.  Imported  sar¬ 
dines  are  unchanged  and  quiet. 
Salmon  is  unchanged  in  prices, 
but  shows  continued  firmness, 
particularly  Alaska  and  sockeye. 

Canned  Goods. 

The  tomato  market  is  soggy, 
though  no  further  decline  has  oc¬ 
curred.  The  market  for  Mary¬ 
land  3s  in  a  large  way  is  6zj4 
cents  county.  The  demand  is  ex¬ 
ceedingly  light.  The  sale  of  fu¬ 
ture  tomatoes  has  been  very  light 
up  to  the  present  time,  most  pack¬ 
ers  refusing  to  sell  at  the  opening 
prices  made  by  a  few.  Spot  corn 
is  quiet  and  firm.  There  is  still 
some  demand  for  future  corn,  es¬ 
pecially  Maine,  which  excepting 
Paris  has  now  opened  at  90  cents. 
Spot  peas  are  quiet  at  unchanged 
prices,  with  some  little  demand 
for  futures.  Apples  are  quiet  and 
unsettled.  To  come  forward  the 
average  quotation  for  New  York 
State  gallons  is  $2.65,  and  some 
holders  are  trying  to  get  $2.75  on 
spot.  Others,  however,  will  freely 
sell  at  $2.50.  Eastern  peaches  are 
unchanged  and  dull.  California 
canned  goods  are  quiet  at  ruling 
prices,  the  average  packer’s  hold¬ 
ings  being  more  or  less  broken 
up.  Small  Maryland  canned 
goods  are  in  fair  demand  and  un¬ 
changed. 

Dried  Fruits. 

Prunes  are  unchanged  and  dull. 
Peaches  are  still  slightly  cheaper 
in  secondary  markets  than  they 
are  on  the  coast,  but  the  demand 
is  light.  Apricots  are  dull  and  un¬ 
changed.  Raisins  weak  and  neg¬ 
lected.  Currants  are  selling  in  a 
seasonable  fashion  at  unchanged 
prices.  Apples  are  steady  and 
quiet  at  the  reduced  quotations. 
Citron,  dates  and  figs  are  dull  and 
unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  have 
worked  up  another  shade  during 
the  week  and  are  now  quoted  at 
$2.40  in  a  large  way.  Imported 
are  unchanged.  The  demand  is 
rair.  Domestic  marrows  are  un¬ 
changed,  but  firm;  imported  still 
unavailable.  California  limas 
have  advanced  about  10  points, 
the  low  holders  having  raised 
their  prices.  All  grades  of  dried 


and  split  peas  are  unchanged  and 
in  fair  demand. 

Butter. 

1  he  butter  market  has  been 
very  active  on  the  ruling  basis. 
The  demand  is  readily  absorbing 
all  the  fancy  fresh  butter  coming 
in,  but  under  grades  are  not  meet¬ 
ing  with  as  ready  sale  as  fresh. 
I  he  market,  however,  is  in  a 
healthy  condition  and  while  the 
consumptive  demand  continues  as 
good  as  now  there  will  probably 
be  little  or  no  change.  The  qual¬ 
ity  arriving  is  fine  for  the  season 
and  the  outlook  is  firm. 

Eggs. 

Owing  to  the  severe  weather  in 
the  West  the  egg  market  has 
ruled  firm.  The  receipts  are 
about  normal  for  the  season,  anc 
as  the  supply  of  storage  eggs  is 
becoming  exhausted,  the  situation 
is  firm.  There  will  probably  be 
an  increase  in  the  production  as 
the  season  advances  and  the 
weather  grows  warmer.  The  con¬ 
sumptive  demand  is  absorbing  the 
receipts  on  arrival,  and  the  mar¬ 
ket  for  the  next  few  days  depends 
wholly  on  the  weather. 

Cheese. 

The  cheese  market  remains  un¬ 
changed.  Stocks  are  gradually 
decreasing  while  the  consumptive 
demand  is  increasing.  This  is 
usual  for  the  season.  The  supply 
is  ample  and  the  outlook  steady. 

Provisions. 

Everything  in  smoked  meats  is 
firm  at  J4  to  J4  cent  advance  over 
a  week  ago.  Pure  and  compound 
lard  are  also  firm  at  J4  cent  ad¬ 
vance,  all  these  advances  being 
due  to  light  receipts  and  a  short 
supply  of  hogs.  The  consumptive 
demand  is  good  considering  the 
high  prices.  Barrel  pork  is  firm 
at  an  advance  of  50  cents  to  $1 
per  barrel.  Dried  beef  and  canned 
meats  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
continues  quiet.  About  the  only 
business  coming  in  is  from  the  do¬ 
mestic  trade,  and  this  seems  to  be 
normal  for  this  season  of  the  year. 
Export,  however,  is  doing  very 
little.  The  lower  prices  now 
being  named  are  cleaning  up  a 


good  many  of  Hie  lots  up  here  and 
some  of  the  local  dealers  have 
been  buying  in  New  York,  as  they 
can  do  so  to  better  advantage 
than  here. 

Cores  and  skins  and  chops  are 
meeting  with  a  steady  demand  at 
present  prices. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  follows: 
Prime,  7  to  7J4  cents ;  choice,  yl/2 
to  7 34  cents fancy,  934  to  10 
cents,  f.  o.  b.  in  50-pound  boxes: 
cartons,  J4  cent  per  pound  higher. 
Cores  and  skins  $1.15  to  $1.20,  f. 
o.  b.  #uyers’  bags;  chops,  1% 
cents,  f.  o.  b.  buyers’  bags. 

Raspberries  are  meeting  with 
slow  sale,  but  are  firmly  held  at  22 
to  23  cents  f.  o.  b.  in  barrels. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Rice. 

The  market  for  the  past  week 
has  been  rather  quiet,  demand 
covering  immediate  wants,  and 
but  little  in  anticipation.  Prices 
are  steady  on  Japans,  ranging 
from  to  3  according  to  qual¬ 
ity.  Honduras  styles  show  wider 
assortment,  with  easier  tone  on 
ordinary  to  choice.  Extra  fancy 
sorts  held  firmly. 

Advices  from  the  South  note  in¬ 
creased  movement  on  the  Atlantic. 
Coast  at  slightly  lower  figures. 
At  New  Orleans  distributive  de¬ 
mand  is  light  and  prices  are  easier 
on  Honduras  styles,  while  Japans 
are  fairly  steady. 

‘In  the  interior,  southwest 
Louisiana  and  Texas,  the  market 
is  rather  unsettled ;  the  rough  rice 
in  hands  of  mills  is  being  turned 
into  cleaned  and  sold  at  fair  fig¬ 
ures.  Millers  claim  there  is  no 
money  in  it,  and  for  that  reason 
many  have  closed  down  until  plant¬ 
ers  lower  their  views  on  rough  or 
myers  exhibit  willingness  to  pay 
advanced  prices.  It  is  quite  evi¬ 
dent  that  millers  have  but  little 
confidence  in  higher  prices,  other¬ 
wise  they  would  not  close  down. 

Cables  and  correspondence  from 
abroad  note  more  inquiry  and 
arices  firmer. 

Dan  Talm age’s  Sons  Co. 
New  York  and  New  Orleans. 

Sugar. 

The  American  Sugar  Refining 
Co.  announced  a  io-point  advance 
this  morning  when  the  market 
opened.  The  market  closes  to¬ 
day  with  all  New  York  refiners 
holding  firm,  f.  o.  b.  net  basis  of 
granulated  5.15  cents,  less  1  per 
cent.  cash.  After  the  advance 
yesterday  Arbuckle  Bros,  refused 
all  and  Howell  most  of  the  busi¬ 
ness  offered  to  them  at  old  prices. 
Not  much  business  was  done  yes- 
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We  protect  our  own  interests  in  protecting  yours.  We  long  ago  discovered  that  “free 
deals’’  frequently  meant  overstocking— stale  goods,  etc.,  that  eventually  affected  the 
entire  trade. 

Every  customer  knows  that  Kellogg’s  Toasted  Corn  Flakes  sells  on  its  merits.  Ten 
cents  worth  of  the  best  for  ten  cents,  and  a  good,  clean  profit  for  you. 

That’s  why  you  have  stuck,  and  why  you  are  going  to  stick,  to  the  one  big  thing  in  the 
cereal  market  to-day — Kellogg’s  Toasted  Corn  Flakes— the  “square  deal”  cereal. 

KELLOGG  TOASTED  CORN  FLAKE  CO. 

BATTLE  CREEK,  MICH. 


One  price  to  everybody — that’s  the  basis.  No  special 
privileges  to  Chain  Stores,  Department  Stores,  Buying 
Exchanges,  etc. 

The  average  retail  grocer  is  our  best  friend  and  we  give 
him  the  square  deal — small  lots  with  the  assurance  of  fresh 
goods. 

The  bottom  price  is  the  price  you  all  pay,  and  it  allows  you 
a  good  profit  on 

KELLOGG’S 


TOASTED  CORN  FLAKES 


A  Square  Deal  to 
Everybody 

North - East - South - West 


“Mamma,  Buy  Me  Some” 


A  Peerless  Counter  will  increase  your  sales  of  cakes,  candies,  nuts,  crackers,  dried  fruits 
and  similar  “good  things”  because  it  will  display  them  in  a  way  that  compels  attention  and 
creates  a  desire  to  purchase.  The  dust  proof  display  pockets  keep  their  contents  clean  and 
inviting.  Without  a  Peerless  Counter  you  miss  the  chance  to  double  your  trade  on  many 
articles.  Write  for  our  catalogue  and  let  us  explain  our  easy  terms. 

PEERLESS  FIXTURES  CO.,  ::  Marshall,  Michigan 
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terday  or  to-day,  as  the  refiners 
who  would  sell  on  a  basis  of  5.05 
cents  were  limited  to  a  very  smal 
quantity  and  only  from  regular 
buyers  who  had  virtually  com¬ 
pleted  contracts. 

Firm  Raw  Market. — Late  yes¬ 
terday  a  New  York  refiner  ob 
tained  50,000  bags  of  Cuba  cen¬ 
trifugals  at  4.36  cents,  second  half 
March  shipment.  Sale  to-day  of 
25,000  bags  of  Cuba  centrifugals 
at  4.36,  April  shipment. 

M.  G.  Wanzor  &  Co 
New  York,  N.  Y. 


Imported  Fish  Specialties. 

Scotch  herring,  particularly 
large  fulls,  are  rather  neglected. 
Stocks  are  plentiful  and  prices  in 
buyer’s  favor. 

Both  Irish  and  Norway  mack¬ 
erel  are  in  good  demand  and  in 
scant  supply;  prices  very  firm. 

Imported  oil  sardines  are  sell¬ 
ing  in  a  hand-to-mouth  way  only, 
except  Portuguese  sardines,  ding- 
ley  34s  and  y2  boneless,  both  of 
which  are  rather  scarce. 

Sprats. — The  fishing  in  France 
is  over  and  French  sprats  are 
scarce  there  and  prices  tending 
higher. 

Norway  Smoked  Sardines. — 
The  demand  continues  very  good. 
The  fish  of  late  has  been  running 
somewhat  large,  but  the  quality 
is  excellent.  The  packing  of  Nor¬ 
way  smoked  sardines  has  defi¬ 
nitely  stopped  by  mutual  agree¬ 
ment  on  the  12th  inst. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


Baltimore  Canned  Goods. 

Less  activity  in  tomatoes  this 
week  developed  no  weakness  in 
any  direction.  On  the  contrary  it 
rather  served  to  emphasize  the 
underlying  strength  to  the  market 
which  has  been  in  evidence  since 
the  first  of  the  year.  The  opening 
of  the  usual  spring  trade  in  that 
article  is  looked  forward  to  with 
much  cheerfulness  by  the  canners, 
and  a  feeling  of  optimism  prevails 
amongst  them.  No  one  will  ques¬ 
tion,  possibly,  that  there  are  more 
good  reasons  for  a  steady  market 
ahead  of  us,  with  a  fair  reaction 
toward  a  higher  level  of  prices, 
than  there  are  for  any  setback  of 
consequence,  and  if  that  proposi¬ 
tion  proves  to  be  correct  the  buy¬ 
ing  of  tomatoes  on  a  liberal  scale 
at  to-day’s  prices  is  not  only  justi¬ 
fied,  but  advisable.  The  market 
situation  and  outlook  for  canned 
goods  generally  in  1910  was  one 
of  the  topics  of  the  day  most  fre¬ 
quently  discussed  at  the  annual 
convention  of  the  National  Can¬ 
ners’  and  the  National  Brokers’ 
Associations  at  Atlantic  City, 
which  was  attended  by  a  number 
of  large  jobbers,  and  the  trend  of 
the  arguments  and  information 
was  all  in  one  direction,  namely, 
that  the  market  throughout  the 
country  is  in  better  shape  for  the 
business  this  year  than  for  sev¬ 
eral  years  past.  1  he  popular 


slogan  was  “croakers  to  the  rear,” 


For  future  delivery  there  was  a 
light  business  in  tomatoes  during 
the  week.  True  enough  there  are 
buyers  a-plenty  at  65  cents  for 
No.  3  standard  tomatoes  for  ship¬ 
ment  in  the  coming  canning  sea¬ 
son,  but  the  sellers  at  that  price 
have  disappeared  from  view  alto¬ 
gether,  and  at  6>j4  cents  there  is 
a  scarcity  of  responsible,  reliable 


sellers  whose  contracts  are  worth 
par  on  a  rising  market,  with  100 
per  cent,  delivery  guaranteed. 
The  man  behind  the  contract  is  a 
more  important  factor  to  the 
buyer  this  year  than  ever  before 
for  obvious  reasons. 

Interest  in  future  corn  was 
awakened  by  the  making  of  prices 
this  week  on  all  the  well-known 
brands  packed  in  this  section. 


Senator  Lodge  Says  Food  Price  Inflaters 
Will  be  Exposed,  No  Matter 
Who  They  Are 


Gives  Statement  Showing  Scope  of  Coming  Investigation 
Will  Learn  Whether  Combinations,  Cold  Storage  or  Tariff 
Are  to  Blame. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

February  25,  1910. 
The  committee  recently  ap¬ 
pointed  by  the  United  States  Sen¬ 
ate  to  investigate  high  food  prices 
held  its  first  meeting  early  in  the 
week,  but  did  nothing  but  organ¬ 
ize. 


Chairman  Lodge  was  author¬ 


ized  to  communicate  immediately 
with  the  various  executive  depart¬ 
ments,  expressing  the  committee’s 
desire  for  their  co-operation  in 
the  work. 

Especial  help  is  expected  from 
the  Department  of  Commerce  and 
Labor,  which  already  has  in  its 
possession  much  information  of 
the  character  required. 

The  Secretary  of  State  will  be 
asked  to  ask  the  American  Con¬ 
sular  representatives  in  the  prin¬ 
cipal  European  cities  for  informa¬ 
tion  regarding  prices  of  the  com¬ 
modities. 

According  to  a  statement  which 
I  obtained  from  Senator  Lodge, 


the  chairman,  during  the  week, 


the  investigation  will  know 
neither  friend  nor  foe,  and  will  be 
as  far  reaching  as  the  long  arm  of 
the  Senate  can  make  it.  The 
Senator’s  statement  follows  : — 


The  importance  of  this  inquiry 
cannot  be  overestimated.  It  is  the 
intention  of  the  committee  to  make 
the  inquiry  thoroughly  and  lay  its 
results  before  the  country  at  the 
earliest  possible  moment.  The  ques¬ 
tions  involved  are  complicated  and 
difficult  in  the  highest  degree.  That 
combinations  to  control  the  sale  of 
certain  articles  have,  in  some  in¬ 
stances,  advanced  prices  artificially 
I  have  not  personally  the  least 
doubt,  and  if  I  am  correct  the  facts 
which  will  be  gathered  by  the  com¬ 
mittee  will  demonstrate  and  will 
show  evils  and  wrongdoing  in  cer¬ 
tain  particular  cases  which  we  ought 


to  be  able  to  reach.  An  example  of 
such  evils  is  to  be  found  in  the  case 
of  meat  products  and  in  the  use  of 
cold  storage  to  prevent  a  normal  de¬ 
cline  of  prices.  But  many  causes  are 
at  work  affecting  prices  and  we  do 
not  want  to  jump  at  conclusions  or 
fancy  that  we  can  settle  these  ques¬ 
tions  by  a  stroke  of  the  pen. 

The  committee  will  try  to  deter¬ 
mine  whether  the  rise  in  prices  has 
been  sudden  or  has  extended  over  a 
series  of  years;  whether  there  has 
been  an  advance  in  world  prices  or 
whether  the  advance  is  confined  to 
the  United  States;  whether  wages 
and,  if  possible,  whether  salaries, 
which  are  most  difficult  to  ascertain, 
have  risen  with  prices  and  to  what 
degree  if  any ;  whether  the  tariff  has 
raised  prices;  whether  prices  in  cer¬ 
tain  cases  have  been  artificially  and 
wrongly  advanced  by  combinations 
seeking  inordinate  profits,  and 
finally  we  shall  make  a  comparison 
between  domestic  and  foreign  wages 
and  prices. 

Whatever  the  facts  show  will  be 
stated  by  the  committee  without  any 
attempt  either  to  blacken,  to  white¬ 
wash  or  to  mislead. 

As  an  illustration  of  the  difficul¬ 
ties  which  the  committee  will  have 
to  deal  with  take  three  articles  of 
wide  consumption,  all  necessaries  of 
life — raw  cotton,  refined  petroleum 
and  sugar — and  make  a  comparison 
of  their  changes  in  price  and  of 
their  relation  to  the  tariff  and  trust 
questions. 

Cotton  is  on  the  free  list  and  has 
been  for  half  a  century.  It  is  not 
controlled  or  handled  by  any  trust. 
Refined  oil  has  been  practically  and 
is  now  absolutely  on  the  free  list 
and  its  sale  is  almost  entirely  con¬ 
trolled  by  the  strongest,  best-organ¬ 
ized  and  most  relentless  trust  or  • 
combination  of  which  we  have 
knowledge.  Sugar  is  in  the  hands 
of  a  trust  or  combination  and  is 
highly  protected.  Neither  the  trusts 
nor  the  tariff  are  present  in  the  case 
of  cotton.  The  trust  is  present  and 
the  tariff  absent  in  the  case  of  oil. 
Both  the  tariff  and  trust  control  are 
present  in  the  case  of  sugar. 

Now  let  us  consider  the  facts  in  re¬ 
gard  to  the  prices  of  these  articles. 
Taking  100  as  the  basis  in  1899,  the 
advance  in  cotton  has  ranged  from 
31  to  84  points.  It  was  59  points 
higher  in  1908  than  in  1899,  and  it  is 
still  higher  at  the  present  time. 
Petroleum,  starting  with  100  as  the 
basis  in  1899,  has  advanced  33  points 
in  ten  years ;  sugar  during  the  same 
time  has  declined  10  points. 

Holt. 


The  buying  is  not  yet  active,  how¬ 
ever.  Spot  corn  was  active  in 
small  lots,  especially  'for  the 
cheaper  grades.  In  the  general 
lines  of  fruits  and  vegetables 
business  during  the  week  was 
confined  to  the  usual  every-day 
assorted  orders  for  small  lots  for 
quick  shipment,  and  nothing  oc¬ 
curred  out  of  the  ordinary.  Cove 
oysters  were  a  little  bit  more  ac¬ 
tive  and  another  spell  of  freezing 
weather  would  cause  a  stiffening 
up  in  the  prices  perhaps. 

Spot  Tomatoes. — Sometimes 
market  indications  are  unreliable 
concerning  tomatoes,  but  they 
must  be  considered  always.  If 
this  is  the  year  when  they  prove 
the  rule,  then  the  earmarks  are 
visible  of  some  improvement 
coming  in  the  values  during 
March  and  April.  The  character 
of  the  buying  since  January  1st 
certainly  indicates  a  good  spring 
demand  for  all  grades  of  spot  to¬ 
matoes. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


Spices. 

The  market  is  very  active,  with 
good  grinding  demand.  Prices 
are  firmer.  It  is  expected  that  the 
demand  for  the  next  two  or  three 
months  will  be  exceptionally  good 
and  we  expect  to  see  higher  values 
realized. 

Peppers. — Futures  are  firmer. 
Shipments  to  America  have  been 
small  and  shipments  during  the 
latter  part  of.  February  are  excep¬ 
tionally  light.  In  the  face  of  a 
very  satisfactory  demand  and 
small  stocks  the  position  of  the 
article  is  such  that  higher  prices 
may  be  realized  at  any  time. 

Cloves. — Foreign  values  are 
ligher  than  prices  here  .to-day. 
Prices  here  are  slowly  but  stead¬ 
ily  advancing. 

Pimento  (Allspice)  very  steady 
in  price  and  stocks  are  small. 

P  a  p  r  i  k  a. — Demand  good  at 
steady  prices. 

Mace  very  scarce  and  prices 
are  firm. 

Nutmegs. — Demand  at  present 
is  exceptionally  good. 

Tapioca. — Demand  very  good 
at  slightly  firmer  prices. 

Seeds. — Prices  are  steady  and 
numerous  articles  in  this  line  are' 
in  good  seasonable  demand,  espe¬ 
cially  caraway,  poppy  and  mus¬ 
tard. 

Sage  and  sweet  herbs  in  good 
demand;  prices  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 


Florida  oranges  are  in  very  fair 
demand  at  about  maintained 
prices.  For  the  general  run  of 
choice  fruit  the  range  is  $1.50  to 
$2.50,  but  for  fancy  $2  to  $4.50. 


Florida  grapefruit  shows  an  ad¬ 
vance,  due  to  smaller  receipts  and 
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a  continued  good  demand.  The 
present  range  is  $3  to  $4-5a 

Florida  peas  range  from  $3  to 
$4,  which  is  a  very  sharp  decline 
from  the  values  which  have  been 
ruling  for  several  weeks.  In¬ 
creased  receipts  are  the  reason. 

Michigan  rhubarb  seems  to  be 
in  very  fair  demand,  and  the  price 
ranges  from  55  to  65  cents  pei 
bunch. 

Asparagus  is  coming  both  from 
the  hothouses  and  California. 
The  lafter  ranges  from  $1.25  to 
$1.75  and  the  former  $6.50  to  $7.50 
per  dozen.  As  yet  the  demand 
has  not  begun. 

Florida  tomatoes  are  high. 
Fancy  No.  1  fruit  brings  $3-75  to 
$4.25  per  box,  and  ordinary  $2  to 
$3.  The  demand  is  good. 

Florida  celery  is  coming  North 
in  rather  large  quantities  anc 
ranges  from  $2.50  to  $3  per  crate. 
The  demand  is  fair.  California 
celery  ranges  from  65  to  70  cents 
per  dozen. 

Beets  are  coming  from  New  Or¬ 
leans,  Florida  and  North  Carolina. 
Floridas  range  from  4^2  to 
cents,  New  Orleans  about  the 
same,  and  North  Carolina  3  to  4 
cents.  The  demand  is  good. 


National  Canned  Goods  Association  Was 
Warned  Not  to  Ignore  Retailer  in 
Exploiting  Canned  Goods 

Facts  Accumulating  which  Show  Canners’  Remarkable  Stupidity 
in  Spending  Their  $25,000.  Extract  from  Plan  of  Cam¬ 
paign  Submitted  by  Well-known  Advertising  Agency. 


Pennsylvania  News  Items. 


David  Walters,- one  of  Catasau 
qua’s  oldest  business  men,  died  dur¬ 
ing  the  week  of  apoplexy,  aged  65 
years,  10  months  and  13  days,  after 
a  residence  and  business  career  in 
Catasauqua  since  1872.  He  was 
a  native  of  Wales,  and  was  born 
at  Llanarthney,  Carmarthenshire, 
South  Wales,  and  spent  his  early 
manhood  in  Ystalyfera.  He  came 
to  this  country  in  1864,  locating  at 
Scranton,  where  he  engaged  in 
coal  mining.  In  1872  he  estab¬ 
lished  a  grocery  and  general  mer¬ 
chandise  business  at  Catasauqua, 
and  at  the  time  of  his  death  con¬ 
ducted  a  grocery  store  at  51 1  Front 
street,  in  the  Masonic  Hall  Build¬ 
ing.  Mr.  Walters  conducted  a 
high-grade  grocery  store  and  was 
well  known  to  every  salesman  cov¬ 
ering  his  territory.  He  was  a  gen¬ 
erous,  upright  man  and  possessed 
marked  literary  ability.  Under  his 
own  name  and  various  nom  de 
plumes  he  frequently  contributed 
articles  of  striking  interest  to  this 
journal. 


Now  that  the  $25,000  advertis¬ 
ing  campaign  of  the  National 
Canners’  Association  has  been 
waged  and  ended  without  making 
even  a  ripple  upon  the  surface  of 
the  canned  goods  trade,  facts 
are  beginning  to  accumulate 
which  seem  to  show  that  the  as¬ 
sociated  canners,  in  choosing  their 
methods  of  spending  their  $25,- 
000,  acted  with  rather  remarkable 
stupidity.  It  seems  to  be  definite¬ 
ly  established,  and  frankly  admit¬ 
ted  even  by  the  canners,  that  their 
money  has  brought  them  abso¬ 
lutely  nothing;  that  their  cam¬ 
paign  did  not,  as  hoped,  increase 
the  consumption  of  canned  goods 
one  iota. 

There  has  been  submitted  to 
the  “Grocery  World  and  General 
Merchant”  during  the  week  some 
information  which  shows  that  the 
National  Canned  Goods  Associ¬ 
ation  was  warned  by  expert  ad¬ 
vertising  men  that  it  must  take  the 
retailer  into  account  or  its  plan 
would  fail.  Not  necessarily  take 
him  into  account  by  advertising 
in  trade  papers,  but  by  getting  in 
some  way  his  good  will  and  aid. 
The  campaign  which  the  National 
Canners’  Association  waged  with 
such  ill  success,  paid  no  attention 
to  the  retailer,  or  to  the  jobber, 
evidently  considering  their  aid  of 
no  moment. 

The  “Grocery  World  and  Gen 
eral  Merchant”  presents  here  an 
extract  from  a  plan  of  campaign 
which  a  large  and  well-known  ad 
vertising  agency  presented  to  the 
National  Canners’  Association,  by 
invitation,  before  any  money  was 
spent.  It  is  presented  as  perhaps 
affording  a  reason  why  the  cam 
paign  was  such  a  lamentable  fail¬ 
ure  : — 


PLAN  AND  COST. 

In  laying  out  a  campaign  such  as 
this,  we  have  two  classes  to  con¬ 
sider,  viz  :  the  retailer,  the  consumer. 

And  from  necessity,  since  one  is 
“seller”  and  the  other  “buyer,”  the 
proper  procedure  must  differ. 

Let  us  first  take  up  the  side  of  the 
retailer: 

Mr.  Grocer  can  make  or  break 
your  advertising  campaign.  With¬ 
out  his  co-operation  your  advertis¬ 


ing  will  be  about  as  effective  as 
water  on  the  back  of  the  proverbial 
duck.  With  his  help  your  campaign 
will  spell  success  from  the  very 
start. 

The  retailer,  as  a  class,  is  hard 
working,  willing  to  help,  and  wields 
a  powerful  influence  over  those  con¬ 
sumers  with  whom  he  comes  in  con¬ 
tact. 

Hence  the  first  and  most  import¬ 
ant  step  is  to  “show  him”  the  part 
he  must  play  and  your  reasons  for 
expecting  him  to  do  it. 

He  wants  to  know  how  and  where 
he  benefits  from  your  campaign,  he 
wants  to  know  what  you  are  going 
to  do  and  how  you  intend  to  do  it. 
In  other  words,  he’s  from  Missouri 
every  time. 

So,  for  Mr.  Grocer’s  benefit  we 
advise  the  use  of  the  more  general 
of  the  Grocery  trade  journals,  as  per 
appended  list.  This  list  will  practi¬ 
cally  cover  the  whole  United  States. 

Our  idea  would  be  to  run  a  series 
of  talks  covering  the  aim  and  object 
of  the  general  or  consumer  cam¬ 
paign.  To  tell  the  retailer  how  he 
will  profit — explain  to  him  what  he 
is  to  do.  And  urge  him  to  co-oper¬ 
ate  with  you  by  using  his  influence 
with  the  housekeeper. 

In  other  words,  every  effort  will 
be  used  to  arouse  his  enthusiasm  and 
to  prove  to  him  that  the  success  of 
the  campaign  depends  on  him. 

*  *  *  * 

In  addition  to  the  trade  journal 
work,  we  advise  the  issuing  of  a 
monthly  bulletin ;  a  copy  to  go  to 
each  retailer  in  the  country.  These 
bulletins  to  briefly  and  forcibly  re¬ 
capitulate  the  arguments  used  in  the 
trade  journals  and  to  show  by  actual 
reproductions  the  advertisements 
running  and  to  be  run  during  the  cur¬ 
rent  month,  with  a  list  of  the  news¬ 
papers  used  with  their  circulations 
and  the  territory  covered.  (See 
consumer  campaign).  This  will  put 
him  in  actual  touch  with  the  cam¬ 
paign  and  is  information  that  the 
retailer  will  appreciate. 

*  *  *  * 

We  also  advise  the  preparation 
and  distribution  of  a  store  card  or 
hanger,  to  be  displayed  in  the  gro¬ 
cery  store  for  the  purpose  of  con¬ 
necting  that  store  with  the  advertis¬ 
ing  in  the  mind  of  the  consumer. 

This  card  should  be  bright  and  at¬ 
tractive  in  coloring  and  should,  we 
believe,  represent  such  sign,  trade¬ 
mark,  label  or  design  as  the  associa¬ 
tion  may  decide  to  use  as  an  emblem 
of  purity  and  quality.  (See  con¬ 
sumer  campaign.)  Arrangements 
should  be.  made  to  see  that  these 
cards  be  distributed  by  the  local 
jobber  or  wholesalers. 


Be  an  Expert 
on  Hams 

You  will  be  surprised  to  see 
how  many  hams  you  can  sell 
by  being  able  to  guarantee 
every  one.  Each  and  every 

one  of  SWIFT  S  PREM¬ 
IUM  HAMS  will  back  up 
the  strongest  guarantee  you 
can  give  it. 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFT’S  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell 

Swift  &,  Company,  U.  S.  A 


r* 


Florida  beans  arc  somewhat 
lower.  The  receipts  have  in¬ 
creased  and  the  demand  fallen  off. 
At  present  the  range  is  $3  to  $4 
per  package,  which  in  itself  is 
rather  high,  though  lower  than 
the  figure  recently  ruling. 


Use 

Electricity 


You  are  not  getting 
the  best  results  in  your 
place  of  business  or  in 
your  home,  unless  you 
are  making  use  of  the 
greatest  known  agency 
making  for  Efficiency 
Economy  and  Conven¬ 
ience. 

If  you  visited  the 
Electrical  Show,  you 
must  be  convinced  of 
•  the  fact  that:  “If  it 
isn't  Electric  it  isn't 
Modern!  " 

The  Philadelphia 
Electric  Company 
Tenth  and  Chestnut  Streets 
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The  cash  register,  computing  scales 
and  ’phone  save  your  time. 

The  housewife  appreciates  time 
savers  too.  Then  tell  her  about 


MINUTE  GELATINE  (PLAIN) 


It  is  all  measured.  Every  package 
contains  four  envelopes.  Each  holds 
just  enough  to  make  a  pint.  Time  of 
measuring  saved. 

It  requires  no  soaking.  It  dissolves 
in  less  than  a  minute  in  boiling  water 
or  milk  without  first  soaking  in  cold 
water.  More  time  saved. 

Besides,  it  is  the  clearest,  firmest 
gelatine  to  be  had. 

Use  these  talking  points  and  they’l. 
help  the  sale.  The  sale  helps  you.  It 
pays  36  per-cent.  Don’t  sell  at  less 
than  two  packages  for  25c.  It’s  worth 
even  more. 

Send  your  jobber’s  name  and  ask  for 
a  package  to  try  yourself.  It’s  free 
MINUTE  TAPIOCA  CO., 

202  VV.  Main  St., 


Orange,  Mass. 


“And  a. 
Package 
of  Wheatena.! 


Every  time  those  words 
appear  on  the  bottom  of  an 
order  remember  that  you 
haven’t  spent  a  minute  making 
that  sale,  and  that  it  pays  you 
a  safe,  sure,  satisfactory  profit. 

That  is  because  Whea.tenjk. 
is  a  safe,  sure,  satisfactory 
breakfast  food.  Other  break- 
fast  foods  may  sell  some  more, 
but  not  one  sells  or  could  sell 
more  steadily  or  holds  a  cus¬ 
tomer  longer.  And  very,  vi 
few  as  long. 

The  prepared  hearts 
selected  wheat. 


very 

of 


THE  WHEATENA  CO. 

RAHWAY,  N.  J. 


We  would  be  pleated  to  have  or  publicatioa  in  this  column  the  idea,  of  our  reader,  upon  trade  topic, 
n  being  understood  that  we  do  not  hold  our.elve.  re.pon.ible  for  any  view,  eaprowd  therein  All  com 
mumcation.  mu.t  be  accompanied  by  the  writer',  name  and  addreu  a.  evidence  of  good  faith  but  not 
necessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  be  noticed  in  thi.  department 


[  Newark  (N.  J.)  Association  Booming. 

Newark,  N.  J.,  Feb.  25,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Inclosed  find  my  sub¬ 
scription  for  the  “Grocery  World 
I  and  General  Merchant.” 

Now,  Mr.  Editor,  a  few  words 
to  you  regarding  our  associa¬ 
tion.  We  are  doing  great  work 
in  Newark,  gaining  membership 
right  along. 

We  have  adopted  a  sign  which 
will  be  hung  in  every  members’ 

I  store,  which  reads  : — 


MEMBER 

Newark  Retail  Grocers’ 
Association 


our  motto : 

Clea.71  and  Pure  Food,  Correct 
Weights  and  Measures 


Dare  we  not  sell  paraffin  to  cus 
tomers  for  chocolate  egg  coating? 
We  were  told  that  we  dare  not 
lawfully. 

Yours  truly, 

M.  F.  S nader  &  Co. 

For  cracked  corn,  Chas.  Hieber 
&  Co.,  Marshall,  Willow  and  Cal- 
lowhill  streets,  Philadelphia,  Pa. 

For  poultry  supply  house,  J.  F 
Le  Brou,  6  North  Thirteenth  street, 
Philadelphia,  Pa. 

*  *  * 


Can  you  tell  me  why  so  many 
grocers  read  everything  else  but  a 
trade  paper,  and  by  not  doing  so 
are  ignorant  of  many  a  point  they 
should  know  ? 

I  am  going  to  put  this  question 
to  our  association  next  meeting 


night 


Yours  truly, 

F.  W.  N., 

President. 


*  *  * 

To  Buy  Fish  Pails. 

Du  Bois,  Pa.,  Feb.  19,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Are  you  acquainted 
with  any  houses  that  manufacture 
fish  pails?  Kindly  give  me  the  ad¬ 
dress  of  same.  Information  shall 
he  appreciated. 

Yours  truly, 

L.  A.  Tischel. 

Jno.  M.  Rowe,  Son  &  Co.,  123 
North  Water  street,  Philadelphia, 
Pa.,  are  manufacturers’  agents. 

*  *  * 

To  Buy  Granulated  Corn. 

Adamstown,  Pa., 

February  25,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Kindly  let  us  know 
through  your  paper  where  we  could 
buy  granulated  corn  for  chickens, 
and  the  best  poultry  supply  house 
you  have  in  your  city. 


Against  Dating  Canned  Goods. 

Baltimore,  Md., 

February  17,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  desire  to  call  your 
attention  to  the  following  resolu¬ 
tion,  which  was  unanimously 
adopted  at  the  regular  monthly 
meeting  of  the  Canned  Goods  Ex¬ 
change  of  Baltimore  City,  held  at 
the  office  of  the  Exchange,  corner 
Baltimore  and  St.  Paul  streets,  on 
Tuesday,  February  15th: — 

Resolved,  That  the  Canned  Goods 
Exchange  of  Baltimore  City  go’  on 
record  as  being  unalterably  opposed 
to  the  placing  of  the  date  of  packing 
upon  canned  goods;  and  further, 
that  a  copy  of  this  resolution  be  sent 
to  the  various  allied  trade  organiza¬ 
tions  and  trade  papers. 

Yours  truly, 

W.  F,  Assau, 

Secretary  Canned  Goods  Ex¬ 
change. 

*  *  * 

Second  International  Food  Congress, 

Washington,  D.  C., 

February  9,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  am  inclosing  herein 
an  announcement  of  the  coming 
Second  International  Congress  of 
Alimentary  Hygiene  and  of  the  Ra¬ 
tional  Feeding  of  Man,  as  I  think 
the  matter  will  he  of  interest  to 
your  readers.  If  you  desire  to 
make  use  of  this  material,  I  shall 
be  pleased  to  receive  a  copy  of  your 
paper  containing  the  notice. 

Yours  truly, 

H.  W.  Wiley. 

The  pamphlet  inclosed  announced 
the  “Second  International  Con¬ 


gress  of  Alimentary  Hygiene  and 
of  the  Rational  Feeding  of  Man,” 
which  will  be  held  under  the  pat¬ 
ronage  of  the  Belgium  Govern¬ 
ment,  to  be  held  at  Brussels,  Oc¬ 
tober  4-8,  1910.  The  Congress  will 
consider  the  scientific  side  of  the 
food  question  and  will  also  assume 
an  attitude  toward  the  following 
plans  to  regulate  food  laws : — 

1.  The  legal  basis  for  intervention 
of  public  authorities  in  commerce  in 
food  stuffs. 

a.  Food  legislation  in  different 
countries. 

b.  A  study  of  the  penal  systems  in 
vogue  for  the  repression  of  fraud  in 
foods. 

2.  The  unification  of  food  legisla¬ 
tion  in  different  countries.  Can  it 
be  realized?  Is  it  desirable?  What 
would  be  the  best  means  of  obtain¬ 
ing  and  continuing  recognition  of  in¬ 
ternational  agreements. 

a.  Construction  of  an  international 
codex  containing  legal  definitions  of 
purity  of  food.  What  would  be  the 
advantages  or  disadvantages  of  such 
definitions?  In  what  cases  is  it  de¬ 
sirable  to  keep  in  mind  the  origin  of 
foods  in  definitions. 

b.  The  adoption  of  an  inter¬ 
national  code  regulating  legal  meth¬ 
ods  of  analysis  of  foods,  for  the  pur¬ 
pose  of  stopping  frauds  and  adulter¬ 
ations. 

3.  Methods  respecting  inspection 
of  dairies  and  milk  : 

a.  By  public  authorities.  State 
or  towns. 

b.  By  means  o  public  institutions. 

c.  By  the  producers  themselves,  in 
the  establishment  of  societies  for  se¬ 
curing  the  production  and  sale  of 
pure  and  wholesome  milk. 

4.  Can  the  seller  be  held  responsi¬ 
ble  for  the  effects  of  disease,  due  to 
the  presence  of  pathogenic  germs  in 
the  food  sold  by  him? 

%  ^  * 

A  List  of  Eastern  Jobbers. 


Du  Bois,  Pa.,  Feb.  19,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Could  you  kindly  tell 
me  where  I  could  get  a  book  or 
magazine  that  would  give  a  list  of 
wholesale  grocers  in  New  York 
City,  Philadelphia  and  Buffalo,  and 
what  would  be  the  cost? 

A  customer  of  mine  wants  this. 
An  early  reply  will  oblige, 

Yours  truly, 

C.  C.  Goodman. 

Write  Orrin  Thacker,  Columbus, 
Ohio,  for  a  copy  of  his  directory 
of  jobbers.  The  price  is  $1. 


Probably  No  Oleo  Legislation 
this  Session. 


“Grocery  World  and  General  Mer¬ 
chant's  ”  Washington  Correspondent 
Says  it  is  Believed  that  Neither  the 
Burleson  Nor  the  Penrose  Bill  Will 
Emerge  from  Committee. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

February  25,  1910. 
There  is  much  reason  to  be¬ 
lieve  that  no  legislation  affecting 
oleomargarine  will  he  passed  at 


,NG  0  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


38 


this  session  of  Congress.  Among 
the  members  of  both  Houses  here 
I  find  this  to  be  the  current  senti¬ 
ment.  Congress  has  troubles  of 
its  own  with  the  food  investiga¬ 
tions,  on,  and  it  hesitates  to  get 
into  a  conflict  which  would  with¬ 
out  doubt  be  one  of  the  hottest 
fights  ever  seen  in  Washington. 

There  are  two  bills  now  in  Con¬ 
gress  as  to  oleomargarine.  One  is 
before  the  House  and  was  intro¬ 
duced  by  Representative  Bur¬ 
leson,  of  Texas.  It  practically  re¬ 
moves  the  io-cent  tax  on  colored 
oleomargarine,  and  was  prepared 
and  is  fathered  by  the  large  oleo¬ 
margarine  interests.  This  bill  is 
sleeping  in  the  Committee  on  Ag¬ 
riculture,  and  is  not  expected  to 
come  out. 


The  other  bill  is  in  the  Senate 
and"  was  introduced  by  Senator 
Penrose,  of  Pennsylvania,  in  the 
interest  of  the  farming  and  butter 
interests.  This  is  also  resting  in 
the  Senate  Committee  and  is  not 
expected  to  appear  this  session. 

Meanwhile  the  present  situation 
is  unsatisfactory  both  to  the  but¬ 
ter  men  and  to  the  oleo  people. 
To  the  former  because  it  has  not 
stopped  the  coloring  of  oleo  in  the 
least,  and  moreover  convictions  in 
many  cases  cannot  be  had  under 
it.  To  the  oleo  men  because  they 
want  the  io-cent  tax  entirely  re¬ 
moved.  Holt. 


WANT  DEPARTMENT 

Answer*  to  Want  Advertisement*  inserted  in  tUs  department  may  be  addressed  to  the  "  Grocery  World 
ind  General  Merchant "  when  desired,  provided  the  advertisement  is  accompanied  by  10  cent*  in  poatac*  to 
pay  for  remitting  the  same.  The  price  of  each  insertion  is  two  cent*  per  word. 


Hothouse  cucu  m  bers  are 
wanted  at  $1.25  to  $1.75  per 
dozen.  The  quality  is  excellent. 


Netted  $2.40  from  a  Steer  Costing  $52.25 

Western  Meat  Cutter  Cuts  Up  Steer  and  Keeps  Tab  on  Cost 
of  Different  Cuts.  Finds  Net  Profit  from  Entire  Steer 
Only  Slightly  Over  Four  Per  Cent. 


Retail  meat  dealers  are  taking  a 
rather  remarkable  interest  in  the 
current  discussion  as  to  the  profits 
they  are  charging  the  public  on 
meats,  and  some  of  the  most  il¬ 
luminating  information  contribu¬ 
ted  to  the  subject  has  been  the 
calculations  and  mathematical 
demonstrations  which  retailers 
have  worked  out  and  announced. 

As  an  illustration,  the  “Grocery 
World  and  General  Merchant” 
has  been  furnished  during  the 
week  with  some  figures  prepared 
by  Sydney  Lichfield,  who  is  a 
butcher  in  the  employ  of  George 
C.  Allingham,  of  Manhattan,  Kan¬ 
sas.  Mr.  Lichfield  took  a  steer 
and  cut  it  up  into  all  sorts  of  cuts, 
keeping  close  tab  on  the  cost  at 
wholesale  and  the  cost  to  the  con¬ 
sumer.  Here  are  his  results : — 

DRESSING,  PER  CENT.  OF 
BUTCHER  STEER. 

Live  w’ght,  1,100  lbs.  at  $475  $52.25 


Per  cent,  to 
live  weight. 


Dressed  weight 

. .  580  lbs. 

52.727 

Hide  . 

..  75  ” 

6.818 

Liver  . 

..  8  ” 

.727 

Heart  . 

•  •  3  ” 

.272 

Tongue  . 

..  2  ” 

.1818 

Gut  fat  . 

...  15  ” 

.136 

Tail  . 

••  1  ”, 

.09 

WHOLESALE 

CUTS  OF 

ONE 

SIDE. 

Per  cent,  to 

Cut. 

Weight. 

total  weight. 

Loin  . 

. . .  26.5 

9.138 

Porterhouse  . . .  . 

•  ••  19- 

6.551 

Round  and  rump 

•  •  75-5 

26.003 

Chuck  . 

. . .  82.5 

28.276 

Rib  . 

...  29.5 

10.172 

Plate  . 

•  •  •  16.75 

5-775 

Soup  bones  ...... 

. . .  25.25 

8.707 

Brisket  . 

...  11.50 

3-965 

CUTTING  OF  SIDE  OF  BEEF. 
Weight,  290  lbs. 


Price, selling,  Cost 


Cut. 

Weight. 

cents. 

consumer. 

Plate  . 

16.75 

8 

$i-34 

Brisket  . 

n.50 

7 

.80 

Chuck  steak  . . 

22.25 

12.5 

2.78 

Chuck  roast  .. 

46.0 

10 

4.60 

Loin  . 

23-5 

17-5 

4.11 

Porterhouse  . 

16.0 

17-5 

2.80 

Rump  roast  .. 

9-75 

10 

.98 

Rump  bone  . . 

3-0 

10 

.10 

Standard  rib. . 

29.50 

12.5 

3.68 

Neck  . 

7.0 

8 

•  56 

Round  . 

42.50 

15 

6.37 

Hind  shank  .. 

9-50 

25 

•25 

Front  shank  . 

9-50 

30 

■30 

Flank  steak  .. 

2.0 

IS 

•30 

Flank  boil  .  .. 

5-0 

8 

.40 

Heel  of  round 

6.25 

12.5 

.78 

Tallow  . 

13-50 

2.5 

•34 

Kidney  . 

Trimmings  ... 

17.0 

5 

•05 

290.50 

.... 

$30.54 

Selling  price: 

Carcass  at  $30.54,  each  side,  $61.08 
Selling  price  of  offal: 

Green  hide,  75  lbs.  at  8  $6.00 

Liver  .  8  ”  ”  5  -4° 

Heart  .  3  ”  ”  5  -*5 

Tongue  ..  2  ”  ”  12.50  .25 
Gut  fat  ..15  ”  ”  2.50  .38 

Ox  tail  ..  2  ”  ”  2.50  .05 

_ 2  ^ 

Grand  total  . $68.31 

Cost  of  beef  .  52-25 


Total  . $16.06 

Running  expenses  20  per  cent.  13.66 

Net1  profit  .  $2.40 

The  most  radical  believer  in  the 
theory  that  the  retailer  is  making 
all  the  money  hardly  finds  much 
in  this  to  support  his  views. 


New  Bermuda  potatoes  are 
comparatively  high.  No.  is  are 
quoted  up  to  $6.50  per  barrel,  and 
No.  2s  up  to  $5.50.  The  demand 
is  light  as  yet. 


FOR  SALE. 


FOR  SALE.— Grocery  and  meat  business 
in  county  seat  town  of  6,000  population  in 
central  New  Jersey.  Doing  annual  business 
of  $65,000.  Can  be  increased.  About  $6,000 
required.  Investigation  invited.  W.  &M., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ io 

FOR  SALE.— One  No.  10  Micrometer  Scoop 
Scale,  as  good  as  new,  cheap.  E.  C.  A., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia, JPa.  io 

FOR  SALE.— Cheap  for  cash  or  on  easy 
terms,  one  National  Cash  Register  Co.’s 
Latest,  No.  104,  four  (4)  Cash  Register,  with 
all  the  details  complete  that  a  cash  register 
can  do.  Keys  from  one  cent  to  $99.  Same 
as  new.  Also  one  smaller  National  Cash 
Register  Co.’s  Cash  Register.  All  the  keys 
from  one  cent  to  $20.  Good  as  new.  Also 
one  Stempson  Computing  Scale.  For  par¬ 
ticulars  address  W.  A.  Bosserman,  York, 
Pa. _ _ _ 10 

FOR  SALE. — One  cheese  cutter  and  one 
Moneyweight  Computing  Scale.  Will  sell 
the  two  for  $35,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co., 
1801  Venango  St.,  Philadelphia,  Pa^  74 

FOR  SALE. — On  account  of  ill  health.  A 
rare  business  opportunity.  Established 
twenty-three  years  in  nicest  town  of  the 
Lehigh  Valley.  If  you  would  like  a  busi¬ 
ness  of  $so,ooo  to  $75,000  here  is  the  chance 
of  a  lifetime.  Have  population  of  10,000  to 
12,000  people  to  draw  from.  Best  location 
in  town.  No  old  stock  and  buildings  in 
finest  condition.  It  will  pay  big  to  investi¬ 
gate.  K.  K.,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia, Pa.  12 

FOR  SALE. — Grocery  and  provision  busi¬ 
ness.  Moderate  rent.  W.  Hedderson,  cor. 
Talford  and  Callowhill  Sts.,  below  Sixtieth 
St.,  Philadelphia,  Pa. _ i£ 

FOR  SALE.— I  have  three  complete  me¬ 
chanical  displays  that  have  been  success¬ 
fully  used  for  advertising  coffee  in  this 
section.  They  are  suitable  for  window 
displays  or  exposition  use.  They  consist 
of,  first,  Teddy  in  Africa ;  second,  Brownies 
roasting  coffee  ;  third,  Mexicans  and  con¬ 
juror.  Complete  description  will  be  fur¬ 
nished  on  request  and  the  first  reasonable 
offer  for  either  or  all  will  be  accepted.  Write 
to  F.V.  Brockett,  Box  1609,  Pittsburgh,  Pa.  9 

FOR  SALE. — The  owners  of  a  good-sized 
general  store  in  a  growing  town  in  the 
eastern  part  of  Pennsylvania  are  anxious  to 
dispose  of  the  business,  owing  to  death  of  a 
partner,  and  invite  correspondence  looking 
to  a  sale  of  the  entire  matter.  “  For  Sale,” 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. 

FOR  SALE. — A  general  store  located  in 
northern  Pennsylvania,  doing  a  cash  busi¬ 
ness  of  $4, coo  per  year.  Some  book 
accounts.  Stock  consists  of  groceries,  hard¬ 
ware,  shoes,  rubber  goods,  dry  goods  and 
notions.  Stock  will  inventory,  with  horse, 
wagon  and  fixtures,  about  $3,000.  Good 
reason  for  selling.  Will  guarantee.  Terms 
right.  Town  has  100  inhabitants,  with  a 
well-to-do  farming  section  around.  B.  F. 
Hawley  &  Son,  Little  Marsh,  Pa.  11 

FOR  SALE. — Grocery  and  provision  store 
corner  Salford  and  Callowhill  Sts.,  below 
Sixtieth  St.,  West  Philadelphia.  Will  sell 
for  $600  if  sold  at  once.  _ 9 

FOR  SALE. — One  of  the  best  grocery  stores 
in  a  town  of  five  thousand  population,  doing 
a  business  of  $15,000  a  year,  and  by  a  little 
more  effort  the  business  could  be  increased 
a  great  deal.  Reason  for  selling,  the  owner 
wants  to  go  in  other  business.  C.  B.  M., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  9 

FOR  SALE. — Don’t  miss  this  bargain  ! 
$4,100  will  buy  corner  store  property.  Two 
bulk  windows,  eight  rooms  and  bath.  Lot, 
16  x75  ft.  Only  built  two  years  ago.  New 
properties  going  up  all  around  this  section. 
For  full  information  apply  to  R.  P.  Cameron, 
2737  Kensington  Ave.,  or  Mrs.  R.  Shaw, 
owner,  3334  H  St.,  Philadelphia,  Pa.  9 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 


Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel- 
phia,  Pa.  _ tf 

FOR  SALE. — Small  grocery  store  in  West 
Philadelphia.  $750  if  sold  at  once.  R.  B.  E., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  iq 

FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


HELP  WANTED. 


WEST  PHILADELPHIA  DEALER  IN 
meats,  vegetables  and  groceries  wants  good 
butcher.  Will  pay  good  wages  to  competent 
man.  E  8,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia, Pa.  12 

WANTED. — To  train  for  road  salesman, 
bright,  energetic  retail  clerk.  Must  be 
man  of  good  appearance  and  large  build. 
Wholesale  Grocer,  Box  1552,  Pittsburg, Pa.  9 

PHILADELPHIA  GROCERY  AND  MEAT 
retailer  wants  two  men,  one  as  clerk,  the 
other  as  solicitor  and  clerk.  Young  men 
wanted.  Will  pay  clerk  $9.50  to  start  and 
clerk  and  solicitor  $10.  Good  chances  to 
right  men.  E  7,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa. _ 11 

PHILADELPHIA  SUBURBAN  GROCER, 
selling  groceries,  meats,  fruits  and  vege¬ 
tables,  wants  man  for  soliciting,  delivering 
orders  and  helping  in  store.  Man  capable 
of  working  into  buyer  needed.  Will  start 
at  $12  to  $15.  Married  man  preferred. 
Twenty  five  years  old  or  over.  Can  rent 
good  house  for  $10  to  $14  monthly.  A  sub¬ 
stantial  chance  to  right  man.  E  6,  “  Gro¬ 
cery  World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia",  Pa.  11 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


GROCERY  CLERK  AND  MEAT  CUTTER 
in  a  town  twenty  miles  from  Philadelphia. 
A  good  grocery  clerk  who  is  capable  and 
willing  to  assist  in  cutting  meats.  Steady 
position  and  good  wages  to  a  good  steady 
man.  E  5,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St..  Philadelphia,  Pa.  9 

PHILADELPHIA  GROCERY  CLERK 
with  twenty  years  experience,  some  of  it  in 
England  and  much  with  leading  American 
chain  stores,  wants  position  as  manager  of 
either  a  cut  price  or  ordinary  store.  Prefer 
Philadelphia,  but  will  consider  outside. 
Salary  to  begin  at  least  $12.  Married,  but 
no  family ;  age  thirty-four.  Considered 
good  window  dresser  and  sign  writer,  also 
very  good  all  round  experience.  C  22, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

PENNSYLVANIA  GROCERY  CLERK, 
able  to  speak  five  languages,  wants  position 
as  grocery  salesman.  Age  twenty-one. 
Has  had  eight  years  experience  in  retail 
grocery  business  and  knows  bookkeeping 
and  general  business.  Salary  to  begin,  $85 
per  month.  C  20,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  11 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  with  large  coal  company  or 
chain  store  where  can  work  in  as  manager. 
Has  had  seven  years  experience  as  clerk 
and  one  year  manager  branch  store.  Is  a 
fine  window  dresser  and  has  original  ideas. 
Age  thirty-one  years  and  married.  Highest 
references.  Salary  wanted,  $18  per  week  to 
start.  C  23,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  11 

PHILADELPHIA  GROCERY  CLERK, 
thirty  years  old  and  married,  wants  position 
as  manager  or  superintendent.  Has  had 
fifteen  years  experience  and  has  special 
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knowledge  of  grocery  and  produce  buying, 
ad-writing  and  window  dressing.  Also  ali 
round  knowledge  of  business.  Will  go 
anywhere  and  wants  $20  to  start.  C  21, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  n 

WANTED. — Young  man,  twenty-one  years 
of  age,  wants  clerical  position  with  chances 
for  advancement.  Will  go  anywhere.  Has 
had  two  years  experience  as  bank  book¬ 
keeper  and  receiving  teller  and  two  years 
experience  as  double  entry  bookkeeper  for 
wholesale  grocery  firm.  Can  open  and  close 
any  set  of  books  and  take  off  trial  balance 
when  desired.  Willing  to  start  low  with 
chances  for  advancement.  Good  talker  and 
will  travel  if  desired.  R.  A.  F.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  9 


fruits  and  vegetables  and  can  buy  success¬ 
fully.  Will  begin  in  congenial  position  for 
$n-$i2  weekly.  C  29,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  I2 


WANTED.— Position  as  salesman  for  whole¬ 
sale  grocer  in  eastern  Pennsylvania.  I  have 
had  three  years  experience  as  manager  of 
small  grocery  store.  Can  furnish  bond. 
Salary  $14  per  week.  Age  twenty-four. 
A.  G.  C.,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  10 


WANTED. — A  young  man  would  like  a 
position  as  outside  salesman.  Anything  in 
the  grocery  line.  Willing  to  travel.  Good 
reference  given.  Has  had  experience. 
Salesman,  “Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  7 
LThe  sender  of  the  above  advertisement 
neglected  to  enclose  his  address.  Will  he 
please  send  it  to  the  “  Grocery  World  and 
General  Merchant”  office  at  once.] 


CLERK  AND  SALESMAN  NOW  EM- 
ployed  in  Virginia  wants  position  as  cle.k 
or  on  the  road  with  reliable  house.  Age 
thirty,  single.  Has  had  five  years  practical 
experience,  including  window  dressing. 
Will  go  anywhere.  Salary  desired,. $65  per 
month  to  start.  C  19,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  10 


GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Good  all  round 
man  and  can  give  good  references,  among 
them  present  employer.  Age  twenty-seven, 
single.  Wants  $12  weekly.  Has  had  expe¬ 
rience  as  manager.  C  18,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  g 


YOUNG  WOMAN  OF  TWENTY-THREE 
wishes  position  as  clerk  in  grocery  store. 
Now  employed  in  Pennsylvania  store.  Has 
had  seven  years  experience,  partly  window 
dressing  and  store  decorating,  and  can 
make  self  very  useful.  Capable  of  taking 
entire  charge  of  small  grocery.  Salary 
wanted,  $9 per  week.  C  17,  “  GroceryWorld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  g 


GROCERY  CLERK  NOW  EMPLOYED 
in  West  Virginia  wants  position  in  West 
Virginia  as  manager  of  first-class  retail 
grocery.  Age  thirty-five,  married,  one 
child.  Had  seven  years  wholesale  experi¬ 
ence  and  ten  retail.  Has  knowledge  of 
ad-writing,  window  dressing,  card  writing, 
decorating.  Salary  wanted— will  consider 
any  fair  offer.  C  16,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  g 


WANTED. — Competent  grocery  clerk  and 
manager,  now  employed  in  NewYork  State, 
wants  position  anywhere  which  offers  living 
and  chance  to  advance.  Now  employed  as 
buyer  and  manager.  Had  seven  years’ 
experience  and  knows  grocery  business 
thoroughly.  Age,  twenty-seven  years 
Married.  Salary  wanted,  $15  to  $ 20.  High 
est  references.  C  2,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel 
phia,  Pa.  I0 

PENNSYLVANIA  MAN  WANTS  TO 
travel  for  wholesale  beef  company.  Has 
had  ten  years  experience  and  can  make 
good.  Wants  $20  weekly  and  expenses. 
Aged  twenty-nine,  married.  C  27,“  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  12 

PENNSYLVANIA  GROCERY  CLERK 
and  manager,  aged  twenty-five,  single, 
wants  position  anywhere  as  manager  for 
general  store  or  shoe  store.  Experience, 
six  years  with  present  employer.  Good 
bookkeeper  and  buyer  of  all  kinds  of  gen 
eral  merchandise.  Wants  $85  monthly  to 
start.  C  26,  “GroceryWorld  and  General 
Merchant, ”927  Arch  St  .Philadelphia,  Pa.  12 

NEW  JERSEY  MAN  WANTS  POSITION. 
Aged  fifty-four,  married.  Can  fill  floor¬ 
walker’s  position  or  any  position,  within  his 
knowledge,  of  trust  or  responsibility.  Has 
had  his  own  store  for  five  years  and  has  had 
thirty  years  experience  as  general  store¬ 
keeper.  Wants  position  where  absolute 
honesty  and  faithfulness  will  be  appreciated. 
Wants  $15  weekly  to  start.  C  25,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Pniladelphia.  Pa.  12 


GROCERY  CLERK  NOW  EMPLOYED 
in  New  York  State  wants  position  as  clerk 
or  at  desk  work.  Age  forty,  married.  Will 
go  anywhere.  Has  had  twenty-two  years 
experience  and  knows  business  thoroughly. 
Wants  $15  per  week.  C  15,  “  GroceryWorld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  g 


YOUNG  WOMAN  OF  TWENTY-FOUR 
now  employed  in  Pennsylvania  store,  wants 
position  clerking  or  calling  on  trade.  Will 
go  anywhc  e.  Has  had  six  years  experience 
clerking  and  managing  and  has  considerable 
knowledge  of  the  business.  Salary  wanted 
to  start,  $8  per  week.  C  14,  “  GroceryWorld 
and  General  Merchant,"  927  Arch  St.,  Phila¬ 
delphia,  Pa.  g 


PHILADELPHIA  CLERK,  CASHIER 
and  bookkeeper  wants  position  as  assistant 
bookkeeper  in  a  large  wholesale  or  retail 
house,  with  chance  to  rise.  Can  also  fill 
cashier’s  or  bookkeeper’s  position.  Aged 
twenty-two,  single.  Will  go  anywhere 
within  fifteen  miles  of  Philadelphia  or  Cam¬ 
den.  Has  had  three  years  experience  as 
order  and  delivery  clerk,  bookkeeper  and 
cashier.  Has  taken  night  school  course  in 
bookkeeping.  Good  references.  C  24, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  12 


PHILADELPHIA  GROCERY  CLERK 
wants  position  in  Philadelphia  as  manager. 
Has  had  extensive  experience  in  England, 
notably  with  Bodford  Co-operative  Society, 
where  he  spent  five  years.  Good  window 
dresser  and  all  round  manager.  Sixteen 
years  experience,  all  told.  At  present  man- 
ager  for  branch  store.  Splendid  references. 
Age  thirty,  married.  Salary  to  start,  $15. 
C  28,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  12 

EASTERN  PENNSYLVANIA  CLERK 
aged  thirty-six,  wants  position  as  general 
clerk.  Has  had  four  years  general  experi¬ 
ence,  including  special  experience  in  order 
work.  .  Married,  one  child.  Understands 
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GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 


No.  558-— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to'  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  I900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562.— Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 

it  is  an  excellent  opportunity  for  anyone  who 

understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572.— In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $  joo 
to  $350  weekly,  all  cash.  Rent  low.  About 
$7co  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 


GENERAL  STORES. 

No.  552.— General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  ars  vary  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  ot  selling  la 
good,  and  the  fullest  Investigation  conned. 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  jo  days’  free 
trial.  It  will  cost  you  only  $a,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency. 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal  ’’—It’s  free.  12 
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The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8,50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 
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Grocery  World  and  General  Merchant  Prices-Current 

CORRECTED  WEEKLY.  FEBRUARY  28, 1910. 

Any  subsct'iber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

DECLINES. 

ADDITIONS. 

Column. 

Column, 

Column. 

•  •  ' 

WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 


Marrow  Beam . . 

Medium  Bean* . 

Pea  Beam . 

Red  Kidney  Beane, 

Hominy . „ . . 

Pease . 

Barley . 

Potatoes . 

Flaxseed. . 

Onions . . 

Shellbarks . . 


.6m  lbs, 
,6o  " 
..So  " 
.58  *« 
,.J6  “ 


COL. 

...  18 

COL. 

COL. 

Ink . 

COL. 

COL. 

Preserves . 

COL. 

Spices . 

COL- 

Whole. . 

Marmalade . 

Prunes . 

Starch . 

. l6 

Puddlne . 

Stove  Polish . 

Putty . 

SoaD  Powders . so 

Noodles.  Ever . 

. 17 

Sugars . 

Ism  Pinsr 

....  6 

Rennet . 

Sulnhur . 

..28 

Rolled  Oats . 

Syrups . . 

Cider . 

. 28 

Root  Beer...., . 

BathBridi . 

Clams . . . 

Figs- . 

Oils . 

Rosin . . . 

.  8 

Oil,  American . 

Tacks . . 

. x8 

Olive  Oil . 

. 17 

,,,  6 

Olives . 

Tar . 

. 26 

Self  Rising . 

Salad  Dressing . 

Teas . 

Sal  Soda . 

Tobacco,  Chewing.... 

Smoking.  . . 

Buckwheat  Flour . 

Coffee  Rliils . 

Food,  Bird . 

Lentils . . 

Paper  Bags . 

Sapolio . 

Cutters . 

....18 

.  6 

Sardines . 

Twine  Holders . 

Sauce  and  Condiments . 20 

Twine . . . se 

Sauer  Kraut . 

Butter . 

Com  Meal . 

Fish,  Fresh . 

Lye  and  Potash . 

Pickfes . 

Scales! . 

Scoods.  Grocers' . 

Vermicelli  . . 

Scourinv  Soap . to 

Vinegar . 

. 18 

. 18 

Seeds . 

Shoe  Dressing . 

Candles . 

Cutters,  Tobacco . 

. i8 

Maple  Syrup . 

Popping  Corn.... 

Shot . 

Washboards . 

. l8 

Smoked  Fish . 

Wax,  Fruit  Jar . 

California  Fruits . 

. I 

Meat . 

Potash . 

Soap,  all  kinds . 

Wrapping-Paper . 

.  8 

Soda,  Bicarb . 

Woodenware . 

Soft  Drinks . 

FWi . 

:::::::  l 

Delicatessen . . 

Honey . 

Mineral  Water . 

Dressed . 

. 25 

Soups . 

Pie  Fruit . 

.  8 

Dressed  Meats . 

Horseradish . 

Molasses . 

. 33 

Live . 

Specialties . 

. 30 

Yeast  Cakes . 

. 3« 

- 1 - 


SUGAR. 


Confectioners  Lozenge,  XXXX.,.. 
Crystal  Dominoes . 

Cut  Loaf. . - . 

Powdered . 

Granulated,  standard  to  fine . 

.  5  20 

TEA. 


Foochow  Oolong —  Per  lb 

Special  ... . 24 

Fair . 26 

Good  . 29 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Good . 28 

Choice. . 33 

Extra  choice . 39 

Choicest . 

Imperial — 

■Special . 27 

Fair . 31 

Good  . . . 35 

Choice . 39 

pxtra  choice . 45 

Choicest . 49 

Young  Hyson — 

Fair . 2g 

Good  . 35 

Fine . . . 40 

Choice  . 45 

Extra  choice  Moyune . 50 

Gunpowder — 

Fair . 35 

Good  . 40 

Choice . . . 45 

Choicest  . 50 

Japan,  pan  fired  or  basket  fired — 

Good  . 35 

Choice . . 


Extra  choice . 

Choicest . 

English  Breakfast — 

Fair . 

Good . 

Choice . 

Extra  choice . 

Choicest . 


— 2 — 

Ceylon — 

Tetley's,  No.  1,  54  lb . 60 

“  No.  2,  lb . 45 

“  Troubadour,  1  lb.  tins . 

Lipton’s,  A  blend,  y,  lb . 

“  B  blend,  ^  lb . 

**  B  blend,  y  lb . 

Bungaloe,  1  lb . 25 

Princess,  y  lb . 4° 

14  H  lb . 40 


— 3— 

AMMONIA. 

Per  doz. 

Colburn’s  “  A/’  16  0*.,  t  do*,  boxes . 90 

Colburn’s  “A,”  quarts,  1  doi.  boxes .  1.50 

Colburn’s  “A,"  %  gals.  56  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  ox.,  2  doz.  boxes . 75 

Colburn's  “A,”  hotel  size,  2  doz.  boxes .  x  30 

Victoria,  2  doz . 90 

Pincus,  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . 87  54 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  y 

gross  case . per  gross  9 . 00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  y 

gross  package . . . per  gross  4.80 

Free  goods  with  y  gross  5-  or  10-cent  sizes. 


— 4— 

Rumford  Baking  Powder  ?— 

5c. -tins,  4  doz . . . per  doz.  .45 

10c. -can,  2  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  In  case . * . per  do*.  1 . 2  j 

x-lb.  cans,  x  doz.  in  case . per  doz.  t.50 

Royal,  xoc.  size,  4  doz . 86 

“  W  lb.,  4  doz. . . -  x.30 

“  54  "  2  **  . .  2.40 

“  1  “  1  “  . .  4  65 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  i  doz.,  to  cent  size . 85 

Mason's  No.  i,  %  gross.. . per  gross  a. 70 

“  “  a,  r'  “  3.00 

“  “  3.  “  “  3  30 

“  “  4,  '*  “  5-4° 

"  “  s,  “  . - .  “  13 -So 

T.  M.  French . per  dot.  1.10 


PACKAGE  TEAS. 

Lipton's —  Per  lb.,  in  54-lb.  tins 

Ceylon  and  India,  A . 48 

Ceylon  and  India,  B . 43 

Black  and  Green,  A . 48 

Black  and  Green,  B . 43 

English  Breakfast,  A . 48 

English  Breakfast,  B . 43 

Formosa  Oolong,  A . 48 

Formosa  Oolong,  B . 43 

V-lb.  tins  xc.  per  lb.  more. 

Tetley’s—  Per  lb. 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 75 

No  1,  Buff  Label . 60 

No.  2,  Green  Label . 45 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

1  lb.  size . peril).  .55 

54  lb.  size . . perlb.  .56 

y  lb.  si/e  . per  lb.  .57 

3  lb.  packages . per  tin  1.35 

5  lb.  packages . . . per  tin  2.25 

Spring  Garden  Tea — 

too  lb.  barrels . —.per  lb.  net  .18 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

x-lb.  canisters,  8-lb.  boxes . 53 

54-lb.  “  12-lb.  4i  53 

K-lb.  “  xo-lb.  “  53 

Trial  **  xo-lb.  "  . 53 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 56 

54-lb.  “  xo-lb.  0  . 58 

5^-lb.  **  10  and  20-lb.  bxs..  .60 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AXLE  GREASE. 


Frazer’s,  15  lb.  pails . 

Frazer's,  boxes,  y  gross . per  gross 

Mica,  yK  gross . per  gross 

Peerless,  y  gross . per  gross 


BAKING  POWDER. 


Sea  Foam  Baking  Powder — 

H  lb.,  4  doz.  In  case . 

%  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis’  O.  K.,  $£-lb.,  4  doz . per  doz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  r-lb.,  2  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 


Leslie’s,  %-\b.  cans,  2  doz.  cases . 

Leslie's  r-lb.  cans,  r  doz.  cases . 

Leslie’s,  5-lb.  cans,  6  cans  In  case.™... 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass,  6  doz.., . 

6  oz.  ,1  gross,  In.bbl . 


.80 
9. 40 

9. CO 
4*4° 


■95 
1  ■  75 
3-4° 
■  45 
.90 
1.65 


.04 

r.23 
•45 
I*I5 
r  .80 
9.00 
•  45 
•45 

.8254 
1 .07 
z.03 
1.02 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black .  . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  doz . - . . . . 

Blxby’s  Royal  Polish,  1  doz . . . _... 

Blxby  Jet  Oil  Polish . . . . 

Brown's  Shoe  Dressing,  1  doz . ..... 

Brown's,  Army  and  Navy,  rdoz.... . . 

Boyer’s  Frencn  Dressing . 

Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  size.- 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  seif-poliShlng . 

Royal  Gloss,  black,  self-polishing... . . 

Dandy  Combination,  russet......... . . 

Star  Combination,  russet . . . 

Dandy  Russet  Paste,  huge . 

Bossoia  Waterproof  Paste  Polish,  .a zge. . 

P.ossola  Waterproof  Paste  Polish,  smaiL . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes, . 

Oil  Paste  black,  never  dixies  up,  targe  tics™ 


Doz. 

.85 

•75 

•75 

•  75 
•75 
•45 
•75 
•45 

•  75 

z.zaji 

•85 

*5 

.85 

.80 

•  SS 

.85 

70 

.70 


s.oo 


2.00 


2  .OO 


•75 
2  00 

•  85 
75 

•  75 
2.00 


75 
75 
75 
.40 
•75 
«  75 
•7? 
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GREEN  COFFEE. 

Java,  Private  Estate . 

Java,  Interior . 

Bogatos . 

Washed,  Caracas . 

Washed,  Mexican .  . 

Bucarmango . 

Guatemala . 

Maracaibo . 

Washed  Santos . 

Mocha  Seed  Santos . 

Santos  . 

Rio . 


Per 

.21 
•*3 
•*3  , 

•I2K 

•13 

.12% 

•14 

.12^ 

•I*1/ 

•10'/ 

■•9lA 


lb, 

.27 

.23 

•14^ 

•  16  y? 

•  13^ 

•  13  'A 

•  14  % 

•  17 

•  is 

.121/ 

•  iijl 


ROASTED  COFFEE  IN  BULK. 

Victoria  Blend . 25 

Morava  Blend . 20 

Oakdale  Blend . 18 

Radnor  Blend,  ilb.  free  with  10 . 18 

Special  Blend . 16 

Nectar  Blend . 15 

Logan  Blend . 13^ 

Java  and  Mocha  Blend . 25 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 

No.  2,  Santos . 13 y2 

No.  3,  Santos . . . 12% 

No.  3,  Rio . 12 y2 

No.  7,  Rio . 12 


PACKAGE  COFFEE. 

100  lbs. 

Ariosa  .  14.74 

Lion . 

Seven  Day . i2i^ 


60  lbs. 
14.85 


3.50 

•95 
5-  75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diner's  ‘■Kosyr’’— 

50  tins  In  bo* . . . per  box 

12  in  tins  box . per  carton 

,  *”®>-  **5*  ••••; . per  dor. 

►•orge  Floto  s  Sons —  Per  gross 

Coffee^  Essence,  %-gross  Improved  cans .  2 . 25 

54-grots  cans,  tin  ends .  a .  70 

"  34-gross  cans,  all  tin .  a  . 85 

Vienna  Coffee  Essence,  Manilla,  54  gross....  2.25 

Package  Chicory,  65-lb.  caset . per  lb.  .0454 

Hummel  s  Essence,  tin  can,  %  gross,  per  gross  a  .go 
“  tin  ends,  "  “  a.75 

"  improved  “  “  a  at 

Chicory,  Selims  6s’s . . . J ^ 

English,  ground,  bags  about  160  lbs...  .05'd 

‘‘  Francks’,  stick,  65  lbs . 0654 

"  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . oj 


AMMUNITION. 

Masting,  A  kegs,  *5  lbs....„„ . 

"  b,  k^»,  aS 


••33 

1*5° 


DoA,  keg*,  iaK  Bm _ _ 

r3TV»T — ~— 


ro,  rrc. 


kegs,  aj  I 

“  kegs,  1,%  . 

-  kegs,  6*  Ibs„ 


Drop  Shot,  No*,  t,  3,  %,  I,  9,  has*,  sj 


_  i.y 

I.JO 
its 


BLUING— Dry. 

Per  gross 

Bartow's,  small,  a  doa _ _ _ _ «...  2.75 

"  large,  1  doz_ . — . . . .  s.50 

Sawyer’s,  Ho.  1,  6  dor . . ......  1.73 

*'  No.  j,  3  dor . „ . . .  4. co 

Colburn’s,  No.  1,  4  dos....„». . . 1. 65 

“  No.  a,  3  doi.„ . . . a. 65 

"  A,  No.  6,  is  oz.  boxes,  1  os.  free...  4.80 

"  Ball  Hue,  No.  1, 3 doz.....— . .  s.6o 

“  “  No.  a,3doz .  4.80 

Reckltt’s,  50.  and  10c.  asst.,  8  lbs . Per  lb.  .30 


BLUING-LIquid. 

Par  gross 

Boyer's  Bengal,  No.  8,  34  gross _ _ _ ..... 

Army  and  Navy,  Na.  8,  3  dot .  j.  la 

Crystal,  Na.  2,  3  dot . . .  3  00 

Troy,  No.  32,  bbls.,  6  doa.  barrel .  5.50 

French  Laundry,  large,  34  gross  In  barrel .  2.45 

Tibbals  Cream  Indigo,  5c.  size,  V  gross  case.  4.80 
“  "  roc.  size,  2  gross  case,  9.00 

Free  goods  with  54  gross  5-cent  size  and 
gross  10-cent  size. 


BUTTER. 

Tub  Butter- 

Creamery,  extra,  60-Ib.  tabs . 

“  first,  “  . . 

*'  second,  "  . . . 

"  third,  “  _ 

11  dairy,  extra,  bakers’  use,  30- 

60  lbs . . . . 

“  3  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . . . 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  20-eo-lb.  bxs. 

B,  B.,  E.  D.  brands,  30-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

SO-!b.  boxes . . . .  . . 

Sheaf(“4oo”)  Elgin,  ao-jodn.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  54  lbt— . 

Gurnse,  lbs.  and  54  lbs . 

Bells  Spring . . 


Per  lb. 

•34 

•33 

•32 

•3i 

.17-30 

• 32_ • 35 

•3» 

•37 

.36 
•  35 
•3*-. 34 
.38 

.36 

•33 


CANDLES. 

P.  &  G.,  8’t,  30  lbs . . . . 

“  i6’s,  30  lbs_ . . . 

Paraffine,  4's,  6's,  8’s  cartons,  jd-lb.  cases, 

P«  lb . . . 

Searchlight,  hotel,  16’s,  30  lbs.„ . . . 

Pearless,  hotel,  16’s,  30  lbs . 

Bright  Light,  16’s,  30  lbs . . .per  box 

Work’s, 8’s,  30  lbs . . . . 

"  i6’s,  30  lbs . . . . . 

Neverout,  8’s . per  box 

“  16’s . .  <• 


Perth. 

•  ii54 

•  S2J4 

.08K 

.0854 

°9K 

i-75 

•**)4 

.1254 

1-75 

1.85 


JARS  AND  JAR  RUBBERS 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross 

Quarts,  boxes,  i  doz.  each . per  gross 

Pints,  wide  mouth,  i  doz.  each . per  gross 

Schram’s — 

Half  gallons,  boxes,  i  doz.  each . 

Quarts,  boxes,  x  doz.  each . 

Pints,  ooxes,  i  doz.  each . 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 

Regular,  i  lb.  cartons . 

Lipped,  1  gross,  boxes . ’’ 

Cartons,  i  doz.  packages . 

Success,  1  lb.  cartons . 

Extra  caps .  . per  gross 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 


450 
5.00 
7  .I© 

6.50 

5.00 


.  26 
.  »6 

.82 

•45 

.30 
x*55 
•x7  lA 


COOKING  HERBS. 

Colburn's  "A,"  Small— 

Sweet  Marjoram..—.,....™ . per  doz. 

Sage . . . . . .  “ 

Thyme . . . _  « 

Savory.... . . .  " 

Special  ease  assortment,  e  dot.  Sweet  Mar¬ 
joram,  s  dot.  Sage,  )4  do s.  Thyme,  K  dot. 

Savory . per  case 

Colburn’s  "A”  brand,  Sweet  Marjoram, 
n>yme,  Sage,  Savory — 

54-lb.  cartons,  i  doz . . . per  doe. 

If -lb.  "  '*  _ _ _  <• 

g-ib.  ••  ...; . “ 

54-lb.  screw  cap  bottles,  a  doz— .  " 

M-tb.  square  earns,  a  dor . " 


•S 

••I 

••* 

•I 


case  1 .so 


.40 
•75 
■  .as 

:n 


CANNED  GOODS. 

Per  doz. 

Silver  Lake,  fancy  Jersey  . „ . .  .  *754 

Silver  Lake,  No.  10,  I  doz .  2.10 

Junior,  No.  10,  54  doz .  e.oo 

Bridgeton,  No.  10,  1  doz .  1 .95 

Goldsboro,  No.  10,  1  doz .  1.75 

Junior,  fancy  hand  picked . 80 

Riverside,  fancy  Maryland . 75 

New  Century,  fancy,  No.  2... . 55 

Brandywine  Hills,  extra  fancy . . . 90 

Mr*.  Llpplncott’s,  Frying . . . ....  1.15 

Our  Best,  50  oz .  x.oo 

Rival  Blue,  fancy  hand  packed . 80 

Mispillion,  fancy  Delaware . 70 

Ford,  fancy  Maryland . 6754 

Luncheon,  fancy  Maryland . 80 


Silver  Lake . .... 

Silver  Lake,  No.  10 . 

Brandywine  Hills . 

Boyer’s . 

Brownie . 

String  Beans— 

Extra  fancy . . . 

Boyer’s,  sa,„ - - — — ... 

Acorn,  «_ . . . — . . 

PtO.  9  . . 

Safa,  No.  s  _ _ _ — 

White  Wan  Beans — 

Boyer’s . . . . 

Acorn,  No.  a . 

Brandywine  Hills,  No.  t . . 

Beans  (Porte  and  Beans] — 

B.  &  M.,  No.  3,  plain.. . „.... 

"  No.  3,  tomato  sauce. 

Campbell’ t.  No.  a,  plain...... . . . . 

"  No.  s,  Boston  style . . . 

Oxford,  No.  3 . . . . 

Narragansett,  No.  3,  tomato  sane*. . 

▼an  Camp’s,  No,  1,  sauce,  4  dot . . 

“  No.  e,  sauce,  a  do* . . . 

Moore  &  Brady,  No.  3,  plain . . . 

"  No.  3,  sauce . 

"  No.  1,  picnic  site,  plain..... 

“  No.  1,  picnic  size,  saoce.... 

Victory,  Ne.  1,  tomato  sauce,  4  doz . . 

Martin  Wagner  Co.,  No.  3,  plain . 

"  No.  3,  tomato  sauce. 

“  Midnight  Lunch,  No. 

1,  4  do* . 

Snider’s,  sauce  or  plain,  No.  j,  a  doz„ . 

“  “  No.  a,  3  doz_ . 

“  "  No.  z,4  dos...„ . 

Red  Kidney  Beans — 

Joan  of  Are,  No.  s,  fancy . . . 

Van  Camp’s,  No.  s,  s  des . . . . . 

Martin  Wagner’s,  No.  s,  2  doz . 

Corn — 

Kornlet . 

Paris,  fancy  Maine.. . 

American  Beauty,  extra  fancy,  Shoe  Peg.... 

Cream  of  Susquehanna . . . 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex.  No.  e,  fancy,  whole  grain . 

Vanity,  No.  s,  whole  grain . 

Peas — 

Boyer’s,  Midgets,  No.  a . . . 

“  Extra  Sifted . 

-  Sifted.. . 

•'  Early  June . 

B.  B.  F.,  Early  June.. . . . 

Hermit  brand,  soaked. . 

Lotus,  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State... 

Kent  County,  Sifted . 

Our  Favorite,  No.  s . . . 

Plantation  Standard,  Early  June,  No.  e . 

Pride  of  Delaware  Standard,  No.  a . 

Wyoming,  extra  fine,  June,  No.  a.„ . 

Beets — 

Silver  Lake,  fancy,  No.  ...... 

Succotash — 

Little  Quaker,  extra  foney,  No.  a . ...... 

Brandywine  Hills,  extra  fancy . 

Spinach — 

Champion,  No.  3 . . . . . 

Farren’s,  No.  3,  s  dos . . . 

Victory,  No.  3,  fancy  leaf,  2  doz . 

M.  &  W.,  No.  3,  chopped . 

Sweet  Potatoes — 

Fannslde,  fancy  N.  Y.  State,  No.  j . 

Boyer’s,  No.  3,  a  doz . 

Slocomb  Farm,  No.  3  cans,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . . . . 

Apollo,  3’s . 

Lilly  Lake,  3’s . : . 

Easton,  No  3 . 

Asparagus — 

Oak,  large,  *54’* . 

Superior,  large,  No.  254 . — . 

Staple,  medium.  No.  254  . 

Swan,  medium.  No.  254 . 

Del  Monte  Tips,  No.  i}4 . 

Extra  Tips,  No.  154 . 

El  Rio,  choice  California,  No.  a)4,  *  doz„... 


•9* 

4-50 

1.30 

•95 

.70 

1. 45 

.  6e 

•85 

.60 

.60 

.  60 

•5754 


I  45 

1.60 

•95 
•95 
1. 05 

.90 

I.4« 

•  8754 

•92« 

:SS 

•45 

i.sj 

1  *5 

•50 
1.  to 
1.40 

•90 

.8s 

.85 

•7754 

*•75 
*•*5 
1  00 
•95 
•85 
•77)4 
•75 


*•55 

*•*5 

*•<>754 

•95 

•  95 
•55 
z.  10 

1.50 

.80 

.80 

.8754 
■  75 
1.25 


i.es 

*05 

92)4 

X  .05 

•95 

.85 

x.*5 

1.00 

.90 

.62K 

.60 

a. 65 
a.  50 
a  35 
9.40 
a. 15 
2.10 
a.  00 


California  Canned  Fruit. 

Aprtccta— 

Extra  quality. . . .  ,  , 

Extra  standard 

Standard  . . . 

Pe 


Bartlett,  extra  quality,  s54> _ 

"  extra  standard,  *54*..... 
standard,  i54a._ . . 


Extra  quality ,  .34*.... 

Extra  standard,  *54*. 

Standard,  354*.., 

Peaches— 

Tioga,  No.  *54,  extra  standard,  lemon  ding 
Agate,  No.  *14,  standard,  lemon  cling.. . 

Oak,  sliced,  lemon  ding.  No.  r,  4  dor . . 

Columbus.  No.  254,  pie,  peeled,  yellow, free 
Plums 

Egg,  extra  standard - - — - 

Green  Gago,  extra  standard  . . 

Egg,  standard . . . . . 

Gage,  standard. . . . . . . . 


Domestic  Canned  Fruit. 

Apples 

Golden  Crown,  No.  3,  2  dox . 

Spring  Garden,  No.  3,  2  dox . *  ’ 

Bull  Head,  No.  7  2  dor . 

Spring  Garden,  No.  xo . 

Blackberries — 

Silver  Lake,  syrup,  Ne.  e....— _ _ 

Nigger  Head,  No.  s . . - . . 

Spring  Garden,  No.  a . . . . 

Blaeberries — 

Maine,  Eagle  No.  e 


.  Eagle  1 

Loggies,  No.  io....„ 


Chi 

Boyer’s,  Ne.  i.  white,  extra - - 

Flour  City,  white.  No.  t. _ _ _ _ 

Flour  City,  red.  No.  a . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . . . 

Castle  Haven,  white.  No.  3 . 

Standard,  pie.  No.  3 . 

Pears — 

Sliver  Lake,  No.  10. . . . . 

Hero,  No.  . . . . 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  ■  ... 
Rhubarb— 

Silver  Lake,  No.  3,  0  dos... . 

Silver  Lake,  No.  re,  r  dox.. . . . . 

Strawberries — 

Anchor,  No.  a,  water . . . 

Silver  Lake,  No.  s  . . 

Pineapple — 

Acorn,  E.  &  C.,  No.  a . 

GeneraL  E.  &  C.,  sliced,  No.  s . 

Indian  River,  E.  &  C.,  No.  a . 

Orange  Grove,  E.  &  C.,  No.  a . 

Singapore  Chunks,  No.  154,  4  dot; . 

Wallace,  grated.  No.  a . 

James,  No.  3,  pie,  grated . 

Singapore,  cnbes,  No.  154,  4  dos . 


■•71 

1. te 
1.40 

J*» 

2.  as 

*•71 

1.90 

a  .00 
>!t 

*•71 

*.50 

*  oe 
*.sa 

*•45 

*  45 
1.10 
1. to 


•9» 

.83 

•8| 

2.6; 

1.30 

*-»*54 

•85 

1. 15 
6.00 

*•57)4 
1. 10 


1  95 
1.05 
.90 


75 


«•«» 

•71 
*  t« 

•7* 

*■40 

1.90 

1.80 

*.«i 

S  .30 

I  .SO 

*•40 

•85 

1 .10 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  per  d,. 

Deviled,  No.  1,  4  dos.,  McMenamln's .  a.ijU 

“  No.  s,  s  do*.,  McMenamln’s. .  3.13 

Clams — 

Star,  No.  1,  4  dos. . . 

Lobster — 

B.  &  M.,  No.  1,  tall,  2  doz .  4 

“  “  flat;  4  doz . '  I  „ 

B.  &  M.,  No.  )4,  fiat.  4 doz . .  ,.30 

“  No.  54,  flat,  4 do* .  x.4* 

Star  brand,  No.  V,  flat.  4  dos .  1  « 

“  No.  54,  flat,  4  do. . a\\ 

Shrimps — 

L  and  D,  No.  1,  pickle,  4  doz .  f.so 

Mackerel — 

Plckert’s,  soused.  No.  1,  4  dos . . . . 

'*  "  No.  s,  s  dos . 

“  *'  No.  j,  s  dos . 

Underwood,  soused.  No.  1,  50  cans . 

“  "  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  a  doz . 7j 

“  No.  2,  a  doz . . . .  x  ,43 

Stewart’s,  No.  2,  a  doz .  , 

No.  i,.  do. . . . .  .1*54 

Victory,  No.  1,  *  dos._ .  7, 

Kippered  Herring — 

Maconache’s,  *  doz.,  plain . . . .  j .  r0 

Gilt  Edge,  4  doz .  , 

Connor's,  4  doz .  *.s*54 

Salmon — 

Hapgood's,  No.  1,  tall .  a  ot 

“  No.  1  flat . 

Horseshoe,  No.  1 .  Itj» 

White  Raven,  red,  54s .  J 

Chef,  red,  No.  )4,  flat  4  doz . .  .90 

Terrapin,  pink.  No.  %,  4  doz . 80 


SARDINES — Imported. 

Boneless  and  peeled,  y2s . 28.00 

D.  &  G.,  ys .  26.50 

Ispa,  y2 s .  28.00 

Gondolier,  %s . 100  17.00 

“  Landed,  . 8.50 

««  Martel,  ys . . .  xo®  10.50 

“  Hs . 14.00 

“  Loyal,  ys . 9.50 

Argonautes,  ys . 100  14.00 

Orion,  smoked,  '/s,  key . 100  8.00 

Tomato  sauce,  ys . 15.00 

Truffled,  ^s,  key . 100  12.50 

Spiced,  ys . 10.00 

Skipper,  y s . 11.50 

“  tomato  sauce,  y s . 100  11.50 

Royanette,  oval,  ys . 100  9.50 
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l|  SOME  REASONS  why  every  manufacturer  whose 
goods  are  sold  by  grocers,  should  talk  to  them  through 

THE  GROCERY  &  ALLIED  TRADE  PRESS  OF  AMERICA 

% 

First : — Each  publication  furnishes  a  sworn  statement  of  circulation,  accompanied  by  Post  Office 
mailing  receipts. 

Second  : — The  advertising  rates  on  all  these  publications  are  standardized — same  price  to  everybody. 

Third : — They  have  appropriated  large  sums  of  money  to  supply  their  constituents  with  every  form 
of  information  which  is  helpful  to  them. 

Fourth: — They  reach  the  grocers’  clerks  as  well  as  the  grocers,  with  an  ably  edited  department  for 
clerks  particularly. 

Fifth : — Every  manufacturer  has  a  message  for  the  retailer  and  there  is  no  way  open  to  convey 
that  message  to  him  as  effectively  except  at  a  much  greater  cost. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  J ournal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate,  New  York 

New  England  Grocer  and  Tradesman,  Boston 

Merchants’ J  ournal  and  Commerce,  Lynchburg,  Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 

Eli  Grocer  and  General  Merchant,  St.  Louis,  Mo. 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 

Beverage  and  Food,  Cincinnati,  Ohio 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

General  Merchants  Review  &  Mixed  Stocks, 
Chicago,  Ill. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kansas  F’ 


We  take  full  charge  of  a  manufacturer’s  trade  paper  campaign,  write  the  copy,  place  it,  change  it 
regularly,  check  insertions  and  pay  all  bills. 

We  do  it  right  because  we  have  spent  our  lives  at  it.  We  do  it  better  than  any  one  else  could, 
because  no  one  else  has  devoted  so  much  time  and  study  to  it. 

Write  for  “The  Short  Path” — every  paragraph  will  tell  you  something  you  want  to  know. 


The  C.  M.  Wessels  Co. 


Advertising  Representatives 


927  Arch  Street, 
Philadelphia,  Pa. 


231  W.  39th  Street, 
New  York  City. 
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Angus  Watson  &  Co.— 

Skipper  Sardines — 

Us,  olive  oil,  first  grade,  key,  iso  tins.....  xs.oo 

54a,  "  "  "  jo  tins .  is. oo 

Jfs,  tomato  sauce,  key,  100  tins .  is.oo 

jjs,  "  “  so  tins .  ix. oo 

Sea  Queen,  )£s,  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  J^s,  pure  olive  oil,  too .  8.00 

Domestic. 

American  Oil — 

No.  2,  100  3.00 

)£s,  key . 100  3.15 

Irma,  )i(s . 100  4.00 

Mustard— 

Irma,  . 100  3.85 

. 100  3.  rs 

Hs .  5°  » -71 

Continental,  j^s,  key .  48  3.00 

Irma,  fancy,  %s .  50  3.80 

Gold  Label,  .  50  4.50 

“  100  7  00 

Underwood's,  .  50  4.25 


CANNED  MEATS. 

Corned  Beef. 

Armour1* —  Per  doz 

Veribest,  No.  1,  key,  ■  dos .  1 .73 

"  No.  *,  key,  1  dos .  a. 90 

Fairbank’s— 

No.  i,  key,  a  dox... . . . „ .  1 .60 

No.  a,  key,  1  doi... .  a. 73 

No.  6,  key,  1  dot... . . .  11.00 

No.  14,  key,  %  dot .  04.00 

Libby’s — 

No.  1,  key,  a  dot . ™ . . .  1  75 

No.  a,  key,  1  dos . . . .. .  3.00 


Chipped  Beef. 


Libby’s— 

No.  X,  a  doz . . .  1.30 

No.  t,  a  dos .  a. so 

No.  X.  glass,  *  doa .  1.33 

No.  1,  glass,  9  dos .  s.3>K 

Beechnut — 

No.  H,  sliced,  glass  Jars.... . .  1.70 

sji 


No.  1,  sliced,  glassjaro„.. 


a.  80 


Sliced  Smoked  Beef. 

Armour’s  Veribest— 

Shield,  In  glass,  sire  X . „ . _ . 

«  tr  ««  . 


1.40 

S.JO 


Sliced  Bacon 

Armour’s  Veribest — 

Star,  in  glass,  slse  X-— _ -~ 

'*  ,?  14  . 

“  in  tin,  **  H.  ".' 

44  44  44  x 

Beechnut — 

No.  H,  glass  jars  .....™... 

No.  1,  glass  jars  m..— 


essees  ssoeoooooei 


1.50 

s.io 


1.50 

a. to 


1.70 

a.  80 


Roast  Beef. 

Aamaur’s  Veribest — 

No.  S,  a  dOL..«nnu.n,.,— ...u.. 

No.  a,  1  doa...™ 

Fairbank's — 

No.  1,  a  dos,.... 

No  a,  1  dot.,,,. 

Libby’*— 

No.  s,  a  dos.. 


1. to 

••71 


eillMMtSSSMHIII 


S.63 

*■75 


No.  a,  1  dos..,. 


Ktngan’i 

No.  1,  a  doa . ™„ 

No.  a  1  dor. 


iseaoaost  sosi 


1.75 

3-00 


aooooeaooooooo 


*•*734 

*•75 


Lunch  Tongue. 

Armour’s  Varibest,  No.  1,  a  doa . . 

Armour’s  Veribest,  No.  X,  a  dor . ™, 

Fairbank's,  No.  1,  a  dor. . 

Libby’s,  No.  1  a  doa. 


MsuaesMssita 


••75 
1.63 
a.  80 
*.*S 


Libby’s,  No.  j4,  2  doz .  1,85 

Whole  Ox  Tongue. 


Armour's  Veribest — 

Size  z  , 

"  *34. 


Per  Dor. 
.™™  4.85 

tsta  O  4  OO 

....  7.00 


Fairbanks,  No.  a,  i  doi^ . 


9.00 
8. 00 


“  .  V  »  . . . .  0.00 

Libby  •,  No.  i  dos . . .  9.50 

Potted  or  Deviled  Meats. 


\  do* - „ 

1  doa . . 


Armour's 
No.  V,  4  < 

No.  X.  a, 

Libby's  — 

No.  V,  4  doz . 

No.G,  4  dor. . . 

R.  &  R  — 

No.  W,  4  do*. . 

No.  X,  a  doa . 


•  50 

.83 


•5® 

•8° 


1. 15 
*  95 


Potted  Chicken  or  Turkey. 

Armour’.  Veribeat — 

No.  W,  4  do* . ™. .  1.80 

No.  )4,  3  do*.. 

Libby’s — 

No.  54,  4  doz.. 

NoA,  2  doz.. 
t  R,,  No,  j 


3  *• 


R.  & : 


•  X.  4  do* .  1 .73 

Sausage. 


Armour’s  Veribtat — 

Vienna  style,  size  % . . 

**  1 . . .  1.80 

Luncheon,  with  Tomato  Sauce,  site  % .  1.00 


Boned  Meats. 


Curtice  Brothers,  “Blue  Label,’’  in  tins— 

Chicken,  No.  . 

“  No.  x . . 0 

TOrMey,£.-* .  3- 'jO 

1 .  O.00 


3.  SO 
6.00 


— IO — 


Whole  Rolled  Ox  Tongue,  No.  s .  is.Jo 

Boneless  Whole  Ham,  No.  134 .  8.73 

“  *•  No.  a>4 .  *1.50 

All  of  the  above  packed  a  dozen  in  cate,  except 
whole  rolled  Ox  Tongue  and  Boneleea  Ham,  which 
are  1  dozen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  5  01.  No.  10  oz. 

Ham . 1,50  a. to 

Tongue .  1.50  2.80 

Chicken .  j.e0  j.30 

.  2.oe  3.30 

No.  5  ot.  packed  4  doaen,  No.  10  oa.  packed  a 

doien  In  cast. 


Potted  Meats. 

Curtice  Brothers,  "Bine  Label’’  — 

No.  3<  Tin.  Ne.  X  Tin. 

. - .  1  45  »  45 

.  *-45  *. 45 

.  *  95  *-93 

Turkey... . 1.93  9.95 

No.  34  packed  4  do*.,  No.  34  packed  a  doa.  in  case. 


Soups. 

Campbell’s—  Per  doz. 

Asparagus . QO 

Beef. . . . 

Bouillon . g0 

Celery . . 

Consomme . . 

Chicken. 


Chicken  Gumbo  (Okra) . g0 

Clam  Bouillon . g0 

Clam  Chowder . 


90 


Julienne . . 

Mock  Turtle . gQ 

Mulligatawny . g0 

Mutton  Broth . . 

Ox  Tail . go 


Pea. 


90 


Pints. 

*•75 

*•75 

*  ■  75 
*•75 
*•75 

*  75 
*•75 
*■75 
*•75 
*•75 
*■75 
*•75 
*■75 
*■75 
*•75 
*•75 
*•75 
3  5o 
3-75 
3-75 


34  Pints. 


Pepper  Pot . 90 

Printanier . . 

Tomato . g0 

Tomato  Okra . qo 

Vegetable . . 

Vermicelli-Tomato . 90 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  "Blue  Label" — 

Quarts. 

Ctmaomm*™....™. .  3.13 

Bouillon .  1.15 

®**c .  3  *5 

Julienno .  3*  15 

Printanier . 3.13 

Vegetable .  3. 13 

Tomato .  3.13 

Ox  Tall .  3., « 

Mock  Turtle .  3.15 

fea  — .  3.15 

Mutton  Broth .  3.15 

Clam  Chowder.™ .  3.15 

Clam  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.13 

Chicken. .  j.,J 

Chicken  Broth . .  3,15 

Green  Turtle .  6.50 

Green  Turtle,  Clear .  7.95 

Terrapin . . . . .  7*25 

Sch brand’s,  asserted,  1  lb.,  4  dot... 


1. 93 
1. *3 
1.35 
1. 35 
a.  00 
•-•* 
■•»* 
.85 


CANDIES  AND  CONFECTIONERY. 


....30-Ib.  pails 


Croft  &  Allen  Co. — 

Extra  Mixtures . ™„..™„ 

Cream  Jelly  Mixtures . 

Elcroften  Mixture* .  •< 

Nobby  Mixtures .  *< 

Cadella  Mixtures .  “ 

Fine  French  Mixtures . . .  " 

French  Creams .  " 

American  Mixtures .  « 

Variety  Cut  Drops- .  «< 

Darling  Mints . _ .  «< 

Golden  Drip  Bar . 15.1b.  box.* 

Sour  Balls . 3o-lb.  pails 

Pancella  Cream  Chocolata..™ .  “ 

I  X  L  Assorted  Chocolate .  "  • 

King  B  Assorted  Chocolate .  « 

No.  1  Fine  Assorted  Chocolate...  " 

Nonpariel  Drops . •* 

Chocolate-covered  Caramels .  « 

Dairy  Chocolate  Chips  . . ..as-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . ar-lb.  paila 

Cream  Cocoanut  Balls . a8-lb.  pails 

Cream  Peppermint . . . -..30-lb.  pails 

Cream  Wintergreen .  •< 

Wellington  Caramels- . !a5-lb.  pails 

Frozen  Milk  Caramels  . . —...30-lb.  Bails 

Soft  Jelly  Gum  Drops . . .  “ 

Superfine  Gum  Drops . . .  *■ 


Jelly  Beans  . 
Wintergreen  Lozenges.. 


Mint  Loaenges 

Assorted  Lozenges .  «* 

Conversation  Lozenges . a8-lb.  pails 

C.  &  A.  Crown  Stick. . 30-ib.  pails 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods. . - . 10  boxes  in  ease 


case  3 


•*5X 

.10)4 

•  **54 
•**X 

•  io)4 
.io)4 
.08 

•  ro)4 
•°7X 

•  *o)4 
.08 
•0954 
■09% 
•09X 

409% 

.08)4 

.*o)4 

.00 


CATSUP. 

Beefsteak  Catsup,  medium . .  .  *' 

P.  P.  Co.,  spiced,  No.  3a,  3  doa . L,s 

Waldorf,^  medium,  ra  01.,  screw  top,  a  doa .  .87)4 

Tomato,  roc.  size,  bottles . . 

Tobasco,  roc.  size,  bottles . — 

Snider's-  90 

Pints,  a  do* . „ .  .  ,  10 

Half-pints,  a  do* .  , 

8uaru,  rdot . ,,, 

ations,  6  jugs  in  crate . per  jug  80 


—II — 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  33  bottles  in  case .  3 . 75 

Medium,  35  bottles  in  case .  4.33 

Large,  is  bottles  In  case .  3.25 


•35 

•  J« 

•  3« 


•  3* 
■33 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb. 

Premium,  %t,  la  te  95  lbs. . j« 

Premium,  )4a,  ra  lbs . . 

Caracas,  sweet,  6  lbs. . . 

German,  sweet,  ra  lbs . .  .3. 

Auto,  sweet,  6  lbs. . 

Cocoa,  )4-lb.  cans,  ia  lbs.  In  box . 

Cocoa,  U-lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  }4-lb.  also . per  lb. 

“  i-lb.  “  . .  « 

Premium  Chocolate,  }4i,  ia  lbs . 38 

“  X*,  ia  lbs . 29 

Boat  Sweet  Chocolate,  r-ss,  6  lbs . roX 

Herahey’s —  “  ’9* 

Milk,  48  5  cent . per  box  1.6® 

Epp’i — 

Cocoa,  )4-lb.  tins,  7  lbs . . 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  r-lb.  tins . ™...per  tin  .73 

“  ra-lb.  boxes,  )4-lb.  tins . “  . ,Q 

"  6-lb.  boxes,  X-lb.  tins .  “  .so 

"  square  tins,  48  in  box . .  19 

Huyler’s — 

“  «s,6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  )4a . . 

Cocoa,  labeled.  Is . 37 

Premium  Chocolate,  %t . 3e 

Premium  Chocolate,  j4§ . 3, 

Bensdorp’s  Royal  Dutch  Cocoa,  ra-lb.  case* — 

,  ,  Per  can.  Per  do*. 

)4-lb.  round  cans . 18 

H-lb.  round  cans . . 

*-Ib.  «  5? 

*)4-o*.  "  50  cans  In  case  ,oj 


a. *7 

3.60 
6  84 


*-»>•  “  .  75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  14  boxes 


Per  lb. 

•55 


In  case 


MUk,  6  to  lb . . . .  .4J 

Queen  4  to  lb.,  13  to  case . . 

Sweet  VanUla,  4  to  lb . 28 

8  to  lb . 28 


Milk  Chocolate,  Towers,  3  lb.  boxes 

“  "  H  lb-  boxes,  90  to 

case . 

Turinos,  5  lb.  boxes™ . . . 

Blooker’s  Cocoa — 

)4-lb.  tins,  a  do*.  In  box . . . per  do*. 

)44b.  tin*,  2  do*,  in  bex .  " 

i-lb.  tins,  r  do*.  In  box .  " 

5-lb.  tins,  1  do*.;in  case . per  lb. 

10-lb.  bags,  1  do*.  In  case.™ .  “ 

Runkel’s — 

Cocoa,  Is,  )4  cans,  6  lbs . per  lb. 


•5. 


•56 

•50 
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Diamond  Chocolate,  sweet,  )4-lb.  pkgs. 

6-lb.  boxes,  ra  boxes  in  case . per  lb.  ,sa 

ra-lb.  “  6  "  “  . .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  ia-lb.  boxes,  6  boxes  In  case... 

6-lb. boxes,  ia  boxes  case,  )4-lb.  tins’**'1***  ]*! 

54-lb.  tins,  6  lb.  boxes,  19  boxes  case  "  t8 
Milk  Chocolate,  50  5-cent  packages  In  box.™ 

per  box  1.50 

Croft's  Cocoa  and  Chocolate— 

Swiss  MUk  Cocoa,  )4-lb.  jara,  6-  and  ia-lb. 

_ boxes . 

Croft's  Cocoa,  is,  a  dozen  in  box .  1  2e 

“  "  )4  s,  6  iba.  "  . 

;;  ;;  $4»,«ib..  «  . \\ 

S-lb,  6  cans  "  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1',. 

'*  Premium,  Vs,  ia-lb.  cakes . -  * 

“  ••  »  . :::::: 

Knickerbocker  Chocolate  Co. _ 

Hasty  Lunch  Chocolate — 

)4-lb.  decorated  cans,  ra-lb.  boxes.. per  lb.  .  >4 

H-lb-  “  “  34-lb.  boxes..  "  .a. 

Special  10-c.  packages  30  to  box..per  box  a.oe 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  )4-lb.  tins,  6-lb.  boxes .  «,u 

“  )4-lb.  «  ia-lb.  "  . " 

Bedford  Cocoa — 

Labeled  )4-lb.  cans,  6-lb.  boxes. .  «™ 

"  K-lb.  "  ra-lb.  »  . 

"  i-lb.  »  ia-lb.  •«  . .  :”zz 

Vanilla  Sweet  Chocolato—  *** 

Blue  Ribbon,  )4s,  6-lb.  boxes . .  a4U 

^  .  “  y,t,  ra-lb.  "  .  ,1* 

Premium  Chocolate — 

)4-lb.  cakes,  ra-lb.  boxes .  M 

)4-lb.  “  34-lb.  "  .  '3ig 

MUk  Chocolate —  '  " 

40  3-cent  cakes  in  box,  .4  to  haU  case .  ,E 

4°  “  "  48  to  case .  .  ,1 

94  s-cent  cakea  in  box,  34  to  half  case. . . 

*4  "  “  48  to  case . 70 


CONDENSED  MILK. 


BORDEN’S 


COND^NS^D  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


1.88 

I 

6.50 

.5* 

•50 


•33 


WILBUR’S 


COCOA 


FINEST  FLAVOR 

FAIREST  PRICE 


Eagle,  4  do* .  »j.  95 

Eagle,  a  doz . *3'*5 

Challenge,  4  doz .  4,jo 

Magnolia,  4  do* .  *4.6e 

Rose,  4  doz .  *4 -5* 

Dime,  4  doz .  *3.70 

Baby,  1  do*.,  glass .  *a.oo 

Red  Cross .  ^73 

Peninsular . . .  4.jt 

Leader .  4.IO 

Star,  4  doz .  4.7 9 

Silver,  4  doz . .  4.67)4 


ioc.  tins,  12  lb.  boxes . per  lb. 

K-lb.  tins,  6-lb.  boats . . . per  lb. 


,  per  lb. 


)4-lb.  tins,  6-lb.  bo: 

Premium  Chocolate — 

V  lb.,  13-lb.  boxes.. 

)1  lb.,  ra-lb.  boxes 
Chocolate — 

Sweet  Clover,  48  cakea,  5  cent  size. ..per  box  1 .43 
34  cakes,  10  cent  site..  "  1.50 

Lo  Wiley’s — 

Premium  Chocolate,  6-lb  boxes.  It  boxes  la 


case,  )4-lb.  packages., 
elate,  rs-lb 


Premium  Chocou 


case,  )4-lb.  packages. 

olate,  6-lb. 


Premium  Chocoli 


case, 


Premium 


)f  -lb .  packages _ 

Chocolate,  ia-lb.  b 


boxes,  6  boxes  In 
boxes,  is  boxes  in 


case,_)4-lb.  packages.... 

hocolate, 


boxes,  6  boxes  In 


Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case^  )4-lb.  packages . 37 

VanUla  Sweet  Chocolate,  6-ib.  boxes,  is 

boxes  in  case,  )4-lb.  packages . 37 

Vanilla  Sweet  Chocolate,  ia-lb.  boxes,  6 

boxes  In  ease,  )4-lb.  packages . 37 

VanUla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  i-lb. 
tins 


Cocoa,  ia-lb.  boxes,  6  boxes  ia  case,  i-lb 

tins . 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  V-ib. 

tins . . . . . 

Cocoa,  6-lb.  boxes,  xa  boxes  In  case,  ji-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  J4-lb. 

tins . 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case.  x-ib. 

tins . . . . | 

Cocoa,  5-lb.  screw  cap  cans,  xo  cans  In  case, 

5-lb.  tins . ]6 


EVAPORATED  MILK. 

Libby’s,  small  family,  6  dos . . . 

Libby’s,  family,  4  doi . 

Peerless,  family  size,  4  dos .  *3  *e 

Peerless,  tall  size,  4  doz . . .  *3.6* 

Peerless,  5-cent  size,  4  doz .  *i.8e 

Columbian,  family  size .  *3. to 

St.  Charles,  famUy  size,  4  doz .  3.15 

St.  Charles,  No.  so,  4  doz .  3.80 

St.  Charles,  5-cent  size,  4  doz .  1.80 

Silver  Cow,  5-cent  size . 6  doz.  t.65 

Silver  Cow,  family  size,  4  doz .  3.00 

Pet,  tall,  4  doz . . . per  case  3.65 

Pet,  5-cent  size,  6  doz . per  case  1.65 

Van  Camp's,  6  do*.,  small .  2.70 

Van  Camp's,  4  do*.,  family .  3.12 

Van  Camp’s,  4  do*.,  large™ . .  3 .85 


HIRES  CONDENSED 
MILK 


Par  eaae. 


Silver .  4.70 

Hires .  4.60 

Quee« .  4.50 

Premium .  4.39 

Blue  Ribbon™  4.35 
Qoid  (Baby)...  3.00 

Qoid,  tall .  4.10 

Gold,  family.™  3.25 
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What  More  Can  You  Say? 

<Jf  If  after  you  start  to  sell  Franklin  Carton  Sugar  you  can  sell 
just  as  much  sugar  as  you  sold  before,  and  sell  it  at  a  better 
profit  than  you  ever  made  before,  and  with  all  this  satisfy  your 
customers  better  than  you  satisfied  them  with  bulk  sugar,  is 
there  any  reasonable  argument  left  as  to  why  you  shouldn’t  sell 
Franklin  Carton  Sugar? 

You  know,  there’s  no  miracle  about  it.  Franklin  Carton 

Sugar  simply  sharpens  up  the  proposition  at  both  ends — it 
makes  it  cost  less  to  sell  sugar  and  increases  the  profit  by 
cutting  off  the  loss  of  the  overweight. 

Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 

5-pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 

The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 

Will  a  McCray  Refrigerator 
Make  Money  for  Me? 


Ask  yourself  this  question,  Mr.  Grocer,  and  let  us 
answer  it  by  sending  you  our  catalogue  No.  66,  which 
describes  our  Special  Grocer’s  Refrigerators.  McCRAY 
REFRIGERATORS  not  only  preserve  butter,  delicat¬ 
essen,  cheese,  etc.,  perfectly,  and  do  it  with  less  ice  than 
any  other  kind,  but  they  actually  increase  the  sale  of 
such  goods.  A  McCRAY  REFRIGERATOR  will 
protect  your  profits  by  keeping  them  from  melting  away  in  ice  bills.  We  not  only  tell  you  this 
but  we’ll  gladly  prove  it  by  hundreds  of  letters  from  grocers,  many  of  whom  have  doubled 
sales  of  certain  goods  at  about  half  the  former  cost  for  ice.  Remember  catalogue  No.  66  con¬ 
tains  information  that  means  dollars  to  you,  and  a  postal  with  your  name  and  address  brings  it. 


McCray  Refrigerator  Company 

120  LAKE  STREET,  KEN  DALLVILLE,  IND, 


Please  address  all  Correspondence  to  the  Factory. 


Philadelphia  Branch,  206  South  Eleventh  Street 
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COCOANUT. 

Franklin  Baker  Co's —  Per  case 

Brazil,  70  5-cent  packages .  3.50 

“  35  10-cent  “  .  *.  50 

“  38  5-cent  and  z6  xo-cent  packages....  a. 50 

**  18  Eo-cent  packages .  a. 50 

Per  lb. 

“  Shred,  in  pails,  ao  lbs . 10% 

"  in  Doxes,  25  lbs .  10^ 

"  11  In  barrels,  135I  bs . 09 14 

Table  Talk,  Thread,  in  pails,  ao  lbs . xo 

“  in  boxes.  25  lbs . 09^ 

“  in  barrels,  135  lbs . 09 

Premium,  60  U-lb.  packages,  15  lbs.  to  case  .*6 
30  H*lb.  “  *5  “  .*5 

"  30  5^-lb.  and  15  packages, 

15  lbs.  to  case . 2$% 

Dunham's,  %s  and  15  lbs . 37 

%s  and  . a6# 

J^-lb.  packages,  5  and  15  lbs . a8 

5-lb.  cartons . 28 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  8os . 

San  Bias,  100s . 


Per  bag 


CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . 08 % 

Oyster  “  . . . o8)4 

Wine  Scroll . ro% 

Cracker  Dust . o8J4 

Packages  free.  To  wholesale  dealers  and  Jobbers  a 
iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bxs. 
.09 
.09 
.11 
•  o8X 


Bbla. 
■  o8« 

■<*X 


.  S.  Ivins'  Son — 

Assorted  Jumbles, . 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Cookie  Mixed . 

Fig  Bare . . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08 X 

Fruit  Gem, . . 

Graham  Wafer . 

Grandma  Cookies . 

Honey  Jumbles,  XX . . 

Iced  Ginger  Tablet . , . 

Iced  Honey  Jumbles . . 

Iced  Penn  Treaty . 07M 

Iced  Vedette  Wafer . 01)6 

Lemon  Bar . ,o8g 

Lunch  Biscuit . , . 0R)£ 

Lunch-on-thins . . . 

Man-in-the-Moon . 

Molasses  Cookies . „jX 

Penny  Mixed . „ . 08  ~ 


8 


Orange  Cookies... 


.08V 


Oyster,  Dot  or  Square . 07 

'  . o8}£ 


Bxs. 
.09 
•  to 
.10 

•®9 

.to 

.10 

•09 

.09 

.12 

.09 

.10 

.08 

.12 

.08 

.08 

.09 

.09 

.  IS 

.09 

.08 

.09 

.09 

•°7K 

.09 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  “  "  “  “  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  is  in  case  perlb.,  .32)4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ,.._case,  9.00,  single. 

In  tin . per  lb. 

"  i-lb.  tins . per  case 

Camembert,  In  wood  boxes— . per  dor.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  dor. 

Olmutrer  Hand  Cheese,  too  In  box . 

Edelweiss,  Romatour  and  Bier- Kase.. per  dor. 

American  Swiss,  No.  1 . loaf,  .19  cut, 

"  "  Square  loaves,  No.  1,  about 

85  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .«8  ; 

X  box,  18  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box . per  box 

"  (Gem  size),  6  In  box . „.  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  do«. 

Lunch  size,  a  "  44  .  “ 

Picnic  size,  a  "  "  . .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  slse.per  doz. 

'*  “  *•  No.i  “ 

“  Roquefort  "  large  “  " 

44  "  44  small  44  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
"  d'lslgny,  "  6  "  “ 

Wm.  Tell  brand,  12  In  box . _  " 

Neofcbatel  (Cow  brand),  25  in  box .  ' 

Star  Cream,  or  Phila.,  11  “  .  " 

Miniature  Cream,  or  Phlla.,  za  In  box..  " 

Hand  Cheese,  8  doz .  44 

44  4  •*  . 

"  4  "  Thuringor .  " 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  11 

Schutzen  Cheese,  ra  In  dox .  " 

American  Mountain  Cheese  (Alpen  Rase),  (0 
z-lb.  packages . perlb. 


.  26 
•27 
.22 
•35 

To 

.16 

3-75 


x*45 


*•75 

2.25 

4.00 

.20 

.18 

.19 
>9 
•»9 
.  20 
3.00 
a.aj 

4-jo 

2.40 
t  35 
z  .00 
1.00 

9.40 
a. 9J 

*  -45 
1  *55 

*  55 

1.40 
1. 00 
a.  00 
z. 00 
*•31 

.70 
•8j 
*•45 
1. as 


.18 


Quaker  City  Mixed... 

Saltines . . . . . . . 

Soda  Biscuit  XZX . H 

Spiced  Wafers . . . 0SX 

Sugar  Cookies. . .08U 

Sultana  Fruit . 

Toast  Biscuit . o8J< 

Water  Crackers,  Ivins’ . 07% 

Package  goods — 

Animals . . . . . . 

Cracker  Meal,  large . ' 

“  small . 

Fairy  Oysters . 

Gingerettes . . . . . 

Gold  Medal  Soda  (small) . . . 

“  "  **  (large) . " 

Graham  Wafers . 

Ivinettes.— . . . 

Lunch-on-thlns . . 

Miik  Lunch 
Our  Ginger 
Pink  Tea . . 

Sugar  Snaps...... . .. . . 

Salto  n  a  Biscuit . „ .  ,  OQ 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey  Delaware  Maryland,  District  of  Cohim- 
bla,  Connecticut,  Rhode  Island, 


.08 

•°9 

.09 

•  is 
.09 

.08 

Per  dor 

•jo 

.90 

•30 

•  30 
1. 00 

•jo 

.90 

z.oo 

•50 

1. 00 
1. 00 

•  JO 
1. 00 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard 

Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  x 
**  with  Horse-radisn,  p.dz.  x. 
btone  Pots,  large  size,  x  doz.  in  case,  per  doz.  x 
“  with  Horse-radisn,  p.dz.  x 

Wein  Senf,  In  bbls . . 

x  gallon  stone  jars . .  .  per  jar  . 

5  gallon  kegs .  per  l..  t 

Prepared  Mustard,  in  bbls . per  gaf 

\\  “  (a  15  gallon  kegs.”  “ 

in  xo  "  «« 

;;  ;;  in  s  <<  ;;;  .. 

a  gallon  palls... per  ^>all  ! 

Prepared  Special,  with  spoon,  2  doz  In  case 
per  doz .  ’ 

•  '  *  do1  in  •“••'.’.'.ter' doz! 

with  Horse-radish,  s  doz.  in  cue 
per  doz .  ’ 
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Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuretel,  16  in  tin . per  doz 

44  g  <«  . . .  « 

Carlsbad  Speck  (Imported  Bacon)'..'..".  " 

Imported  Cervelat  Sausage  (Rom ’s).... per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  Hoktelner...by  bbl.  ,za;  less, per  lb. 

“  Landjager,  short. . . .  44 

“  "  long... . ** 

“  MortadeQa,  Dry„ . . .  “ 

"  Knackwurst,  25  In  box,  per  box, 

„  •  75 . - . per  doz. 

Cervelat  (K),  50  and  zoo-lb,  boxes, 

•  si;  less . . 

11  Cervelat,  Blue  Ribbon,  50  and  zoo. 

lb.  boxes,  .20;  less... . 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16X ;  l*s* . . . 

Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  i4i  leu . . . . . 

"  Cervelat,  E.  Gotbxer,  50  and  zoo-lb. 

boxes,  .22)4;  lees_ . . . . 

"  Salami  (E),  50  end  1  oo-lb.  boxes, 

.20;  leu . . 

Salami,  Blue  Ribbon,  50  and  100-ib. 

boxes,  so.  ;  leu . . . .  ,u 

Salami,  G.  A.  P.,  50  end  zoo-lb. 

boxes,  .16X;  lea - - 

Tongue  Sausage . . per  lb. 

Smoked  Braunschwelger  Liver  San- 

. . . lb* 

Lachs  Ham . . .  “ 

M  Petit  DdicMeMFVaikfiirtzrtjplalB, 

per  doz. 

u  Pedl  Deiicatess  Ftankfarters,  with 

Sauer  Kraut . . per  doz 

I'  I-ebanon  Beef  Bologta - per  lb. 

Paprika  Speck . . *« 

Mettwurst,  halt-rnnnri  . •• 

Liver  Sausage  (Special),  truffle,  gooseTor  sar- 

dellen..„...„ . . norlh 

Smoked  Tburinger  Bluti  - 

”  PfoScrwum.... 


•4J 

4-73 

••7J 

•3® 

•45 

3l\ 

3.00 

•«4 

•«4 


t.40 


.a 

.  18 

•*4 


.18 

.18 

% 


.16 


.18 


Pickled  Me&ts. 


Lamb  Tengues  (Derby  Brand), pint glau  jers.^4' 75 *’ 
“  ‘‘  quart  glau  jars. 

_  ,  xo-os.  jars . 

Calves  Head,  In  round  tins... . per  dez. 

Pickled  Meats,  in  glut .  *• 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glau . 

"  “  pints . ;;;;;;;;; 

"  "  quarts . 

Lamb  Tongues,  in  glass . 


S-7J 
a. 50 
i.6j 
z.oe 

z  .00 
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Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart. . 3S 

2  quart . 55 

'*  “  4  quart .  z.zo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  t .  10 

2  quart  tin . 60 

"  quart  tin . . 

Brat-Haring,  4  quart  tin . .  .  j .  IO 

s  quart  tin . 60 

"  quart  tin . . 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  dox.  2.50 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

”  5-lb.  palls . per  pail 

10-lb.  palls . . .  «* 

Cut  Spiced  Sardines,  xo-lb.  pail.,.,.,.,.,  11 

„  “  „  “  5-gnl.  keg . -per  keg 

Russian  Sardines,  In  glass  Jars . .per  doz. 

Norway  Anchovies. 

Original  package . per  %  bbl. 

Repacked  In  5-lb.  palls . per  pail 

“  zo-lb.  palls .  “ 

5-gal.  kegs . per  keg 

*"  M-lb.  flat  tins . per  doz. 

“  H-lb.  tall  tins . . .  “ 

11  r-lb.  tall  tins .  “ 

Fancy  kegs,  keg . 

“  «  keg  . 

“  H  . . . 

“  H  keg . . 


•75 
•55 
1.05 
•75 
2*75 
a.  35 


5.50 

.60 

z.xo 

2.75 

•95 
z. 50 
a. 00 
.80 

•42 

•32 

.30 


Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  kee  5  75 

'*  pint  Jars . . per  doz.  6.00 

*  large  tins . . . . .  “  3.60 

small  tins . . .  *>  *.40 


Russian  Caviar. 


t4b.  tins . 

-lb.  tins . 

4b.  tins . . 

>i4b.  tics. . 


a 


1.60 


Holland  and  Scotland  Herrings. 


Kegs  or 
Pails. 

|-50  .  65- 


.65-. 75 
•75-.  *5 

5. JO-6  50 


Holland — 

Mixed,  "Y.  M  ,"  W  bbl . 

Milkers,  “Y.  M.,’^bbU . 

Mixed,  standard,  bbl . 

U  x  bbl . 

Milkers,  standard,  bbl . 

•*  %  bbi . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  '•  X  bbl . 

Milkers,  «  bbl . 

“  **  X  bbl . I""”"" 

Marinlrte  Herring,  imported,  about  40  In  pail  .. 

Roll  Herring,  imported,  about  15  In  pail .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail .  1  oa 

Norway  Stockfish,  dry . p«r  lb 

MaOee  Herring . . . . .  paqi 


German  Dill  Pickles— Regular  Size. 

60 -gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

J5-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300  . . . . .  *■  z.eo 

5-gal.  keg,  about  zjo.» . . . .  •• 

10-lb.  pall,  about  50, _ _ _ per  pao 

Domestic  Sourkrout — Long  Cut. 

60-gal.  easks.....„ . per  cask 

46-gal.  bbls . per  bbl. 

zo-gal.  keg».„ . . . per  keg 

j-jral.  kegs _ _ _  “ 

zo4b.  palls.  ............. ..per  pall 


9.00 
3. 90 

Mj 


.30 
•  S» 
•73 
1. 00 
J  *5 
•55 


Imported  Lebkuchen. 

Dampfnusse  (Pfefferanasa)..., . . . perlb.  ,t8 

Spttzkcgein. - -  ««  .aJ 

Lebkuchen  and  Bread. 

Sm.-H  Busier  Lobtrachen,  6  In  pkg...per  bundle 
Basier  Lebiombsn.No.  1, 6  "  “ 

“  No.  »,6  •'  ...  « 

"  No.  3, 8  “  ...  •< 

Amandines,  9-lb.  Bus, _ _ _ per  to 

“  «mxl  das _ _ _ 

Pickles  and  Onions  in  Vinegar. 

Mixcd^ Pickles  and  Chow-chow,  5-gal.  keg .  a. 50 

"  10-gal.  keg .  4.  jo 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  e.75 

Green  Kern . per  lb.  .10X 

Potato  Flour .  ««  -08 

German  Dried  Pears .  "  [14 

Dried  Mushrooms .  *•  .60-1.00 

’uniper  Berries . *■  .08 

it.  John’s  Bread.. . . . "  [05 

Bay  Leaves . . . . . .  «  .06-. 08 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . . . xijf 

Half  barrels,  about  180  lbs . nj4 

Tubs,  about  65  lbs . . ji^ 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

zo-lb.  cans,  6  to  case . per  case  7.00 

5-gal.  cans,  2  to  case . .' . per  case  8.50 

Barrels,  about  400  lbs . perlb  .09 


»J 


•»S 

>J 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .18)5 

“  new,  zst’s,  40-lb.  bxs . 15 

Picnic,  Ihll  cream,  new.  fancy,  ao-lb.  boxes . 18)4 

Swiss,  domestic,  new,  too  lbs . 19 


-16- 

EGGS. 

Nearby,  candied  and  selected,  30-doz.  crates  ^ 
Western .  so- to 

Refrigerator . L'28 

MilhenFarm . -......."Z...  33 

FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . per  lb.  28 

Anchovies,  in  oil,  %  bottles .  .  .. 

“  “  X  bottles . . .  !  J! 

Bouillon,  Burnham,  pints,  2  doz .  ,  „ 

“  “  x  pints,  t  dox . ;;2 

Capers,  Nonpareil,  34. gal.  kegs.. .  ,  ,0 

“  Quart,  glass . per  doz!  8 .'  zj 

bottled,  %  size.,.,  •« 

“  **  A?  size....  " 

„  “  X  size ....  •• 

Canton  Ginger,  large  pots,  6-jar  cases.per  case  4.65 
medium,  12-jar  cases..  “  j.o, 

“  small,  24-jar  cases .  “  4.. 

Cherries  In  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz...  doz  00 

“  “  3  lb.,  9  doz .  ««'  . 

Currie  Powder,  pints . per  doz  3  i0 

“  4  01 .  “  ‘  •  7l 

a  oz .  «*  ,  -  J 

French  Peas,  extra  fins . per  case  16  00 

**  Moyen’s .  «• 

Hill's  Irish  Oatmeal,  x4-lb.  tins,  xo  per  case  .,  13  52 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .28 

Dinner  Biscuit . **  .  ,5 

“  Breakfast  Biscuit . *•  .,4 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

"  “  x  pints . .  ” 

Salt,  stone  Jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . "per'doi’ 


Per  doz. 
20.  jo 
..  10. Jo 

,.  5.50 

...  3. CO 


I.2| 

.60 

*  » 
e.j» 

8  II 


Anker’s,  120  viais .  4  0* 

“  ••  3?:— ;  n 

“  ••  16  os .  « 

Theodore  Marquet  Musbroomx— 

First  choice .  »4.»e 

Choice,  100  tins . .  case  20.00 

Extra,  100  tins .  *•  97.00 

Hotel,  100  tlns.^ .  •< 

Tn^*s.A . per  «n 


•I 
•  S* 
•fJ 

l.8j 

l.lj 

•  •I 

I'H 

i.js 
4. 09 

9  S{ 

J.fa 

••»» 

2.2J 


VL 


Per 

l:S 


Shrimps,  piclded,  small  size. . 

“  Dunbar’s,  2  dos._ . p*r  dos. 

Figs  In  Cordial,  Dtmbar’s,  x  doz. .  " 

“  Bishop’s,  1  doz .  •* 

Crystallized  Ginger,  i-ib.  tins .  “ 

"  H4b.  tins . *< 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  « 

”  Peach  Water„ . . .  »« 

Pitted  Olives .  “ 

Armour's  Solid  Extract  of  Beoh— 

Size  2  Jars,  1  dozen  in  case . . . 

«  .  M  .  If 

II  |  II  ‘  ,,  . 

•  I  II  J  ,«  *1  f* 

XD  -n111t111n1111111.nl  M,«| 

Armour  s  Fluid  Beef  Extract- 

Size  4  bottles.  I  dozen  in  case,- . .  4.4. 

“  8  <•  z  "  |.S 

«  16  “  x  " 

Armour’s  Beef  Extract  and  Vegetable  Tablet* _ 

1  dozen  small  boxes,  za  tablets  each .  s.aj 

z  “  medium  “  36  14  . .  6.0s 

z  *'  large  •'  7a  «  zs!oo 

Armour  s  French  Bouillon — 

Size  4  bottles,  1  dozen  In  case... . .  Z.oe 

.  "  ld,  "  «  "  54.0a 

Armours  Asparox — 

Size  4  bottfes,  1  dozen  to  case. - - 

"  is  “  1  “  . . . 

5  bottle 

2  fancy  jugs . . . per  Jug 

Armour  Tomato  BoulUow— 

Size  4  bottles,  1  dozen  In  ca se.„..„„—,..„. 

*'  ss  «  1  ••  . . 

S  ................. ......  per  bottle 

•  fancy  Jugs...„„ - - ...per  Jug 


•  J» 
7» 
IF 

Z.jo 


■F 
»•» 
S  9 
«•!» 


•  IIHXMlMHIItilttMtl 


FLOUR. 

King  Midas 

Gold  Medal  . . 

Millbourne  . . 

On  Top . . . . . . . 

Ceresota. . 

Pfflsbary’s  Best . . 

Taylor’s  Fancy . . 

Semper  Idem  ............ 

Pride  of  the  West . . . . 

Sunbeam . 

Qnaker  C^y . . . . 

Purina  Whole  Wheat,  20  js  to  ease.,,, 
Purina  Whole  Wheat  Flow — 
jz-6s,  per  banal . . 

1 6-123,  «  - - - - - 

8-34*,  44 


te*9*«eaee*eei 


llatl  b. 


It  barrels,  M-barrel  price  plus  10  ccnH. 

Purina  Graham  Flour— 

32-6S,  per  banel. . . . . 

16-12],  “  . . . 

8-»4s,  "  . . . 

4-4«s,  “  . 

Mother’s  Old-fashioned  Graham  Flour,  ao  3- 
lb.  packages . 


Per  bU. 
.  7.0J 

6.65 
.  6.60 
.  6.70 
.  6.60 
.  6.60 
.  6.9J 
6.00 
6.00 

5-7J 

6.20 

6,je 

I'00 

«  7J 

6.6j 

«  JJ 


Franklin, 

Hecker’s 


SeIf=Raising  Flour. 

30  packages . . . 

superlative,  32  packages  . . 


7.2° 

6-95 
6  §5 
<-7J 

3.00 


71 


Pancake  Flour. 

HomesteaJ1,  Flapjack,  32  packages.. 


Aunt  Jemima,  36  packages. 
Old  Homestead,  Flapjack,  ; 


3. co 

*  *7 


Buckwheat  Flour. 

decker’s,  36  packages . — . .  a. 81 

“  32  packages . . . . .  4.16 

Fancy,  zao-lb.  sacks  . . per  too  Iba.  3.IJ 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Titan  tlie  Trading  Stamp  Plan 
Better  Titan  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  tke  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


■  .  -T  V  • 


:  .  _ — 

One  of  the  47  Meat  Stores  of  James  Bell  Co.,  Philadelphia 


DISCARDED  ALL  OTHER  SCALES 

Until  we  saw  the  Toledo  Computing  Scale  we  were  under  the  impression  that 
we  were  using  the  best  scale  on  the  market,  but  after  thoroughly  testing  the 
“Toledo”  we  discarded  all  others,  and  we  are  now  using  in  the  neighborhood  oi 
Ten  Thousand  Dollars’  worth,  having  all  our  Meat  Markets  equipped  with  them. 
This,  we  think,  is  evidence  enough  in  itself  that  we  consider  the  Toledo  the  best. 

(Signed)  THE  JAMES  BELL  CO. 

Philadelphia.  Pa.  James  Bell.  President. 


70,000  TOLEDO  USERS  — 
ASK  ANY  ONE  OF  THEM 


It  is  Generally  Safe  to  be 
Guided  by  the  Judgment 
of  Successful  Men . 

The  endorsements  of  successful  business  men  are  the  strongest 
possible  evidence  of  superiority.  No  article  used  by  the  Grocers  and 
Butchers  can  present  stronger  Testimonials  of  Merit  than  those  of 

TOLEDO  SCALES 

NO  SPRINGS 

105  STYLES  AND  SIZES 

With  a  Toledo  at  a  price  from  $37-5°  UP>  y°u  the  benefit  of 
eleven  years  devoted  solely  to  the  building  of  Springless  Automatic 
Scales.  Other  springless  scales  are  merely  imitations  of  the  Toledo. 
The  purchase  of  a  Toledo  requires  the  outlay  of  no  money  other  than 
the  first  small  cash  payment.  The  money  actually  made  by  the  use 
of  the  scale  will  pay  the  monthly  payments  and  earn  you  a  profit 
besides. 

Write  for  our  book,  showing  scales  and  prices 


TOLEDO  COMPUTING  SCALE  CO. 


MaKers  of  Honest  Scales 


TOLEDO,  OHIO,  U.  S.  A. 


OFFICES  IN  ALL  LARGE  CITIES 

Philadelphia,  -  -  1219  Filbert  Street 
New  York,  -  -  251  West  42nd  Street 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


•3° 
Per  lb. 

•°  lV\ 

•°3 


x.6o 


—ii— 

FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated,  too  lbs . x.90 

Yellow,  granulated,  100  lbs .  1.95 

“  table,  100  lbs. .  1.90 

Western,  yellow,  granulated,  100  lbs .  1 . 75 

Mother's,  white,  24  packages .  1.80 

“  yellow,  24  packages .  1.80 

Farina— 

Hecker’s,  94  is., . . . . . . . per  case  1.56 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.15 

Michigan  fea,  bags  160  lbs .  2.50 

Red  Kidneys .  3.20 

Peas — 

Omen  . .■•.■■.«•«••.. . . . .  2 .  as 

Scotch .  M 

Split,  yellow .  a 

"  green . . . . 

Lentils — 

000000, 110-lb.  bags . „ . . . 

Less  quantity . 

Shaker  Com — 

Fancy,  barrels . . . . . . 

Less  quantity . . . 

Hominy — 

Lea’s  Breakfast,  10  packages . per  case 

"  Pearl,  too  lbs .  . per  bag  a.ao 

Schumacher's  Breakfast,  xo  pkgs.  to  case....  x  45 

Western  Pearl,  100-lb.  bags.. .  1.85 

“  Grits,  100-lb.  bags .  1.85 

Mother’s,  Grits,  36  packages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley— 

OO . . 

No.  3,  100  lb.  bags . . .  2.75 

Noodles —  Per  case. 

Smith’s,  30  io-c.  packages .  ,.90 

"  assorted,  5  and  10-0 .  i.9o 

Goldon  Egg,  5  and  10-c .  1  75 

",  S'1 .  >75 

10-e . . . „  r.7S 

Royal  Crown,  4  dos.  sc . . .  1.30 

Royal  Crown,  2  dot.  10c . . .  1 . 10 

Oatmeal — 

B,  aoo lbs . . . . . per  bbl.  4.95 

B  100-lb.  kegs . per  keg  2.90 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods—  per  case. 

Mother’s  Crushed  Oats,  18  packages™ .  1.47 y3 

Rolled  Oats —  “  90  P>cka*“. 3  9o 

Arena,  x8o  lbs . . . . per  bbl. 

“  90  lbs,,.., . . . per  keg 

“  90  lbs . per  sack  ... 

Standard,  180  lb.  bbls .  5. 

•*  90-lb.  bags,  fresh .  9.50 

Mother’s,  compressed,  18  tins .  2.12% 

Sago — 

Colburn’s,  36  x-s . 06 «/ 

TF1fe . . . per  lb.  .04 

Tapioca— 

Instantaneous,  50  is . 07% 

Colbnm’s  Hasty,  38  packages . 06J4 

Minute,  %  gross . per  box 

Flake,  about  125  lbs. . per  lb. 

Pearl,  tfo  lbs . - .  “ 

less  quantity™. . . . .  •' 


—  IS¬ 
C'  ,  „  ,  „  Per  case. 

scotch  Brand  Pearl  Barley,  24s .  r  40 

Pettijohn’s  Breakfast  Food,  18s .  1.07U 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  Vs .  .  a  2c 

Quaker  Oats,  18s.. . . I.".’"""  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quake r  Oats,  36s  Tins. .  a  2s 

Q/'hnmn  T,’  ..  • 


—ig- 

New  Mackerel. 


Schumacker’s  Farina.. 


1.40 


S  ■  *5 
2-7? 
.50 
xo 
a.  50 


GELATINE  AND  PREPARED 
DESSERTS. 

ir  ,  ,  Per  doz. 

Knox’s  Crystal . 

“  Acidulated 
Cox’s,  large, 

“  small . 

Plymouth  Rock,  pink  or  white 

Nelson’s . 

Bromangelon,  assorted,  3  doz ' . . . .  . . ' . ......  *  .  qq 

Jell-0,  assorted  flavors,  2  doz . . 

Jell-O  Ice  Cream  Powder,  2  doz . *. .  1 ,00 

Jellycon,  assorted  flavors.  3*4  doz . 87^4 

Chalmer’s . .  ' 

Mothers’,  small,  x  doz . 4c 

“  large,  x  doz . ..""Z!—".*  '.go 

Cooper's .  §. 

Tryphosa . !qc 

Gelatine,  McKinley’s . .85 

Wetmore’s,  double  refined,  36  xo-c.  packages'  .  80 

Puddine,  assorted,  2  doz . per  case  2  70 

Minute  Gelatine,  plain . per  gross  12!  74 

Minute  Gelatine,  plain . per  doz.  1 , 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .9® 

Seven  flavors,  packed  solid  or  assorted. 

MACARONI. 

Domestic. 

P*™88  Alphabets,  square,  25  pkgs .  foSli 

Elbows,  square,  25  pkgs .  „< 

"  Macaroni,  long/ 4v^.ZZZZZZ  06 

“  Spaghetti,  long,  25  pkgs . .06 

„  Vermicel  1  square,  2s  pkgs . 06 

...  ,  Macaroni,  bulk.  25  pkgs . c6 

Woodcock,  long,  24  pkg . 10xz 

Crystal,  long,  25  pkg . o6” 

Crystal,  Elbows,  24  pkg . o6£ 

Crystal  Vermicelli,  25  pkg . 

Extra,  long,  25  pkg . 04g 

Imported. 

B.S.  J.  Macaroni.  25  pkg . oSy 

B.S.  J.Eibows  25Pkg.  . 

B.  S.  J.  Spaghetti  25  packs . 08K 

B.  S.  J.  Vermicelli,  25  packs . 


Count 

(about) 

_  New.  to  bbl. 

Ex. Norway,  No.  x.. .170-190 
Ex. Norway,  No.  2. ..230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX... .100-110 
FancyShore,  No.  1.. 130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2.. 350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore.  160-180 
New  Large  Shore.. ..xio-130 

Large,  No.  2 . 210-220 

Cape  Shore..., . 1x0-120 

Holland . •«....  4c  0-450 


200 lb.  xoolb.  50  lb.  10  lb. 
35. co  18.10  9.25  3. 
25.00  13.10  6.65  1.50 


Per  box 


— 20 — 

DRIED  FRUITS. 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.  at 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  T*75 

P 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . o4 1/ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  io-box  lots . .".I!!.""’!!!!!!!!!!! 

Standard  Brands,  28-lb.  boxes . . . .  -06^ 

Seeded — 


.06% 

.06^8 


16.00 
11. 00 


4-5°  1.05 


Lab.  Split,  Lg.  No.  x... 

Lab.  Split,  Lg.  No.  s.„ 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ...  7  . 

Ocean  Fish .  5. 

Shad,  No.  x,  Mess . 

Shad,*No.  2,  Mess..... 
Haddock.  Pickled,..*. 

Red  Salmon .  12.00 


Herring. 

aoo  lb.  100  lb  jo  lb.  io  lb.  8  lb. 


Owl 

Union  Seal,  Ex.  Fancy,  36-is., 

Ensign,  Fancy,  36-is . 

5  or  io-box  lots . 

G.  &  S.  Fancy,  36-is . 

5  or  io-box  lots . . 

Admiral,  fancy,  40-is . . 


d,  Ex.  Fancy,  36-is . . 

tiATi  C L' ..  L'  — .  r  ^ ^ 

•••••••  -°  m 

. 

- - ,  . . . . . . .  .06|4 

Queen  Bee,  choice,  36-is . . . 06W 

r  Octov  K  t*  -k _  .  ^ 


7.00 

6.00 

7.00 
00 
xx. 00 


4.60 

360 

4.10 
3* 10 

6.10 


Easter  Brand,  choice,  36-is . 

Pride  of  Malaga,  choice,  36-is . 

5  or  10  box  Jots.., 


■°6K 

•  o5 
°57/» 


Jay  Eff,  choice,  36-is . "  ,05i/ 

tf  At*  TA.  Lav  1  . 


5  or  io-box  lots 


°5  y» 


3  *5 


•75 


6.60 


Dressed  Boneless  Fish. 


*■75 

•03K 

.03 

■°3% 


CEREAL  SPECIALTIES. 


..per  case 


4-50 

5« 


Ralston  Breakfast  Food,  36  as . . 

Egg-O-See.36  packages . .™ . 

Own  Has,  36  packages  a.' 50 

Mapl  Flake,  36  packages .  *4.05 

5-case  lots .  3.85 

Po*  Toairies,  36  packages . . . —  9.80 

Postum  Cereal — 

i  doz.  xo-oz.  and  %  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

a  doz.  xo-oz.  packages . 2.jo 

3  doz.  20-oz.  packages .  6  7c 

Grape  Nuts —  7 

2  doz.  i-lb.  packages .  2.70 

3  doz.  x-lb.  packages . '  .  0c 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2]g0 

Shredded  Whole  Wheat,  jo  packages.  ... .  5.00 

,  25  packages — .  2.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

“  ^Wheat  Hearts,  18  packages .  x'po 

Cream  Wheat,  36  packages .  .  4.50 

gentles,  jo  packages . .  3 . 

yrtuaten*,  36  package . 4.so 

Grape  Nute,  24  packages . . .  s  — 

6  ^oaste<l  Corn  Flakes,  38  packages.,  a. 80 
A  O  Company—  Per  case 

Farce,  20s  . . . . . . 

Korn -Kinks.  36s  . . . . . 

Presto,  small,  18s . Z*Z 

Presto,  large  xos . „ . „™"  “ 

Flour,  self-raising,  small,  x8s . . . 

Flour,  self-raising,  large,  12s .  ,  . . 

Buckwheat,  compound,  small,  18s . 

Buckwheat,  compound,  large,  12s . 

Pancake,  18s . . 

H-O  (steam  cooked  oatmeal),  las.. 

Pawnee  Oats,  regular  sixe,  18s .  i.|o 

Pawnee  Oats,  family  size,  aos,  without 

china  ware . 

Pawnee  Oats,  family  size,  xos,  with  china.” 

O-G,  18s . . ’ . 

O-G,  family  size,  china,  2os» .  3 

O-G.  family  size,  no  china,  aos . . . 

DE-FI,  barrels,  180  pounds . 

DE-FI,  sacks,  90  pounds . . 

Quaker  Oats  Co.,  The— 

Apitazo  Biscuit,  24s .  , 

Avena,  18  package- .  . 

Banner  Oats,  20  packages . . .  .  — 

Quaker  Breakfast  Biscuit,  24s  . .  ,85 

O  d  Fashioned  Scotch  Brand  Oat  Meal,  24s  2^60 
Sliver  Brand  Farina,  with  spoon,  24s .  s.8o 

Saxon  Wheat  Food,  24s .  ,  °Z 

Parched  Farinose,  94s  .  . 

Quaker  Cracked  Wheat”  a'4s .”” .  ' 

Quaker  Oats,  round,  36s. 

Quaker  Whole  Wheat  Flour  ios 

In  a  1.  n*  D  f  _  1  r  «  ■  ■  '  .  . 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


xa.oo 
00 


2.00 
1  *45 
x  .60 
3.25 
1.60 
2.  xo 
1.50 
1.50 
1.50 
*•55 


3.00 

3-40 

1.50 

40 

3*oo 

5*oo 

2*35 


FIXTURES 

H.  F.  Heacock — 

Scales,  No.  x.  Tin  Scooo,  io  oo 
Scales,  No.  a.  Tin  Scoop,  7  00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scoles,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

6oo*lb.  Platform  Scale.  . 

Tea  Caddies,  Red,  No.  52...."' .  J! 

Tea  Caddies,  Red,  No.  53 . 10  00 

Tea  Caddies,  Red,  No.  54 .  g  ’ 

Tea  Caddies,  Red,  No.  55 . ..".".’.’.'".T*  l  oo 

Scoops,  Galvanized,  Flour . s  ',0 

Scoops,  Galvanized,  Sugar . . as 

Scoops,  Galvanized,  Starch . it 

Tobacco  Cutters .  ; 

Alarm  Money  Drawers .  . .  , 

Bag  and  Twine  Holders. . 7s 

Barrel  Covers,  ax  in . . . . . 

Barrel  Covers,  ig  in. .  .  , 

Cheese  Cutters . is  no 

Bung  Bores,  No.  a,  1%  to  ; '  5Q 

Coffee  Mills,  No.  7....„ .  . . 

Coffee  Mills,  No.  9 .  “ 

Coffee  Mills,  No.  18 . 6 

Less  35  per  cent,  discount. 

Counters. 

Sherer’6  Eclipse  Counters — 

„  No.  of 

No-  Length.  Drawers 

.  3  *eeL  8  Inches .  9 . 

8 % .  4  feet,  xo  inches . 12 . 

toij . .  6  feet,  . . 

,aK .  7  feeL  3  inches.... 

*^72 .  8  feet,  6  inches. 

18 


Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies.  60  lbs . 

. 

.06 

Swift  &  Co.,  Talisman  brand  Codfish — 
xa  3s,  wood  boxes . 

Per  lb. 

19  2S,  “  . 

a4  >5,  “  . 

10-lb.  boxes . 

5-lb.  «  . 

Cakes,  24  In  fancy  box . 

“  10-lb.  cartons..- . TT 

24  jars,  fancy  box . 

..per  carton 

2  .80 

X  .  20 

12  “  14 

Strips,  40  size,  boxes . . . 

“  “  . . 

Middles,  40  sire,  boxes . * . 

41  20  14  mnMiiMm 

. . 

.12 

•>»K 

Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 

.06% 

Snow  White,  x-lb  bricks,  co  lbs _ 

Favorite  Cod,  a-lb.  bricks,  40  lba*.. 

^7ji 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  x  and  a  doz.  in  case .  z.50 

“  small  size,  >  doz.  In  case  . .  .90 

Small  Tumblers,  a  doz.  in  case . 

Large  Jars,  sealed,  a  dos.  in  case . . 

Loose  Codiish. 

Extra  Large  Georges  Cod. . 08 


.90 

«-5» 


Seedless— Imported  Sultanas,  ex.  fancy,  new 

7  cr.,  boxes  about  joibs . 09V 

Fancy,  new,  5  crown,  boxes  about  30  lbs .  ~  7 

Gold  Cord  Brand,  Thompson’s  Bleached, 

seedless,  extra  fancy,  new,  36-is . 10 

Thompson  extra  fancy  Bleached,  new,  50-lb.  .  ioif 

Thompson  fancy  Bleached,  new,  50  lb. boxes  io1/ 

Not-A-Seed,  new,36-xs . 06j$ 

5  or  xo-box  lots . 0g^ 

G.  &  S.  Thompson  Seedless,5o-xs . 06M 

Notawun  Brand,  Thompson's  Seedless, 

...  fancy  /new,  . . o6t/ 

Victor  Brand  Sultana  Seedless,  40  x-lbs . 05Q 


.°gy. 

.08X 


05  Vt 
■°3lA 


5  or  io-box  lots . 

Thompson's  Seedless,  fancy,  50-lb.  boxes... 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 03V 

5  or  io-box  lots . 03^ 

California  Sultana,  fancy,  50  lb.  boxes . .03% 

5  or  io-box  lots . 03^ 

Prunes — 


4J.oo 


...18.. 

,  . ....21...... 

,.9  feet,  8  inches . 24. . 

..xo  feet,  xo  Inches . j7„. 

. ta  feet,  . 3a™... 

Capacity  of  Drawers,  40  to  60  lira. 


Each. 

.  18.00 

.  22.00 

.....  28.00 

.  32.00 

.  38.00 

.  40.00 

.  45-00 

.  50.00 

each. 


.....per  doz. 


9.00 

xa.oo 

15.00 

4.20 
5.40 

7.20 
9.60 
300 
3-40 


Quaker  Best  Corn  Meal,  Ydlow 'or  White 

NO.  9,  . .  ’ 


70 

a  40 
4-25 

>•95 

>.85 


Scoops. 

Indestructible,  No.  4 . 

“  No.  S . 

“  No.  6 .  « 

Ex.  Galvanized  Steel  Blades,  No.  3  ".'per  doz 

;;  “  no.;...  “  ' 

*'  No.  5...  “ 

X  Quality,  No.  3 .  « 

No.  4 .  «< 

*•  no.  i._ . . . . “  .. 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  dor.  in  case . per  dos. 

Tins,  Keyed  (Jewel),  2^doz.  in  case.  “ 

Large  cartons  or  tins,  a  dor.  in  case.  “ 

Dime  Tumblers,  a  dor.  in  case.. . *  « 

Bulk,  15  lbs..*. . . . T.*.‘!!l.per  lb. 

Thredded  Fish. 

Thistle,  14  packages . 

Swansdowu,  9  doz . .....per  doz 

Osprey,  a  doz . .  «< 

Swtft  &  Co. — 

TaHaman  brand,  90-lb.  boxes... _ pw  lb. 

rartAus . per  case 

Fresh  Codfish  Steak. 

Swift  &  Co.— 

Talisman  brand,  24  I-lb  dej . ..jw,  am 


•07H 

.06% 


Large  Bank......... 

Medium  Bank. . 

Pollock.. . . . 

Hako.._ . . 

In  original  eases,  450  lbs.,  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . ......per  box  .  x6 

Boneless  Herring,  fancy  xo-lb.  boxes™. ..per  lb.  .13 

Smoked  Salmon,  whole  fish. . .  “  .27 

Cromarty  Bloaters,  50s™ . per  box  1  ]  10 

‘‘  “  >00  s -  “  s .  10 

Swift  &  Co.—  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size  24  vacuum  jars .  a.95 

Talisman  brand  Boneless  Herring,  in  glass 
roc.  size,  24  screw-top  jars . . . . .  1 . 80 

Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jars.™.. 

"  24  cartons _ _ 


3-  >o 
2. 10 


90 

9» 

OO 

90 

x5 


.65 


io* 

50 


FRESH  FISH. 

Per  lb 

Halibut . 

Salmon,  £rcih . . . 

Codfish . ;;;;;;; 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts . 

Cat  Fish . 

Butterfish.  frozen . 

Eiis . 

Sea  Bass,  frozen . 

Weak .  * . 

Blue,  frozen . 

White  Perch . 

Spotted  Trout . 

Whitings . 

Frozen  Herring . 

Steak  Fisk  %  cent  per  Ik.  additional 


0'S  2 
C£- 

ET’5 

T)  C  1. 
u  rt.O 

||S 

p  k 

~oi% 

■oiVa 

■07% 

,cb% 

•°5% 

cq  ^  rt  * 

«->(J  o  k 
•o 

*  cS 

rr  ~ 


a  [L 
c 
a 
£5 

C/3 


x 

H 


.07/3 


....  .04^ 


-i°K 

•°9  Va 

.08^ 

■^Va 
•°7  Va 


.06% 

.06 


•04 


■  °sX 

•Otjs 
•°4  M. 


■06  Ya 
.06% 


.07  - 


.18 

•3* 


.07 
.20 
■  iS 
.20 
•15 
.06 

.  10 
.  xo 
•  14 
.  16 
->S 
.04 
•°5 


J.&e 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  « 

Blue  Points . . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . per  bbl. 


-10.00 

-  6.00 

-  5.00 

-  6.50 

-  9.00 

-  4-5° 

-  5-50 


20-  30,  25  lbs . 

30-  40,  25  “ . 

40-  50,  25  “  . 

50-  60,  25  “ . 

60-  70,  25  “ . 

70-  80, 25  “  . 

80-  90,  25  “ . 

90-100,  25  ” . 

30-  40,  50  “ . 

40-  50,  50  “ . 

50-  60,  50  “ . 

60-  70,  50  “ . 

70-  80,  50  “ . 

80-  90,  50  “ . 

90-100,  50  " . 

100-120,  50  11  . 

Prunes— Herbert’s  Challenge  Brand,  ex. fancy 
new  Santa  Clara,  20-30S,  25-lb.  boxes . 12 

Currants— Gold  Medal,  new,  361s . 07^ 

Gold  Medal,  new,  25  lbs.,  loose . 07J6 

Admiral,  new,  40-is . . . 07 

Admiral,  new,  30  lbs.  loose . 07^ 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12 

Orange  Peel—  per  ]b. 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 08 

Hallowe’en  very  fey,  new  (Gldn)  abt.  701b.  .04 yt 

Sair,  new,  about  70  lbs . o+yi 

5  box  lots . . 

•  oS% 
•08  X 

■VVa 

•«K 

.  12 

Per  lb. 


Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs .  “ 

Figs— 

Fancy,  new.  Cal.,  io-xs . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots . .  “ 


Ckum .... 
Necks  .... 


CLAMS. 

. per  M. 


7.00  -  1 
6.00  - 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 14% 

5  or  10  box  lots . 141^ 

Wheel  Brd  fancy  new  Moorpark,  25  lb.  bxs.  .14 

Forest  King,  fancy,  new,  25  lb.  boxes . 12^ 

Victory,  fancy,  new,  25  lb.  boxes . 12 

5  or  io  box  lots . 1,^ 

Commander  Brand,  new,  25  lb.  boxes . xxj^ 

5  or  10  box  lots . uj( 

Red  Banner,  extra  choice  bright,  95  lb.  bxs.  .11 

5  or  10  box  lots . ioJ$ 

Champion  Brand,  25  lb.  boxes . xo^ 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . ixj^ 

Cherries—  per  lb. 

Extra  fancy  Cal.,  white,  Royal  Anne,  pitted, 

25  lb.  boxes . . . 27^ 

Wheel  Brand,  extra  fancy  white.  Royal 

Anne,  unpitted.  25  lb.  boxes . 13 

Wheel  Brand,  unpitted,  new.  Cal.  Black 
Tartarian,  25  lb.  boxes . 11 


Nectarines — 

Reliance  Brand,  choice  white,  aslbs... 
5  or  io-box  lots . 


Peaches — 

Purple  Ribbon, ex. fey  jumbo,  yellow,  25  lbs. 
G.  &  S.  Fortuna  Brand,  fancy  Muirs,  25  lbs. 
Purple  Ribbon,  ex. fey,  large,  yellow,  251b*. 


Per  lb. 
06 14 
.o6)$ 

Per  lb. 
•  i°X 
.10 

•ojK 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


HOW  DOES  THIS  LOOK  TO  YOU? 


250x410  GROUND  SPACE 
150,000  SQUARE  FEET  OF  FLOOR  SPACE 

he  construction  will  be  of  the  most  modern  for  factory  purposes.  The  roof  is  of  the  well-known  saw-tooth  style  assuring  the  greatest  amount  of  daylight, 
ithout  the  heat  and  blinding  glare  of  direct  rays  of  the  sun.  This  style  of  construction  also  facilitates  the  securing  of  perfect  ventilation. 

FIRE-PROOF  CONSTRUCTION  THROUGHOUT 

art  of  this  structure  is  already  in  use,  and  the  balance  is  being  rushed  to  completion  with  all  possible  haste.  All  machines, 

:  placed  on  separate  foundations.  This  eliminates^  all  vibration  from  the  building  and  makes  conditions  most  it  cu  <>i  acai'a  ’  Slating-  works 

indition  absolutely  essential  in  the  manufacture  of  perfect  weighing  devices.  New  building,  new  location,  new  nun  /ni<  s,  m  a  <  <■  ■'  Pvp’r-increasimAiemand 
r w  enameling  ovens  and  the  old,  experienced  mechanics  and  employees.  What  better  prospects  could  we  have  <u  t  it  supp  >in„  i>  ,  .  . 

ir  the  famous  DAYTON  MONEYWEIGHT  SCALES  ?  Shipment  of  our  goods  will  be  greatly  facilitated  by  our  own  private  switch  trac ,,  g 

ection  with  the  Pennsylvania  Railroad. 

HE  COMPUTING  SCALE  CO. 

Factory,  Dayton,  Ohio 


Please  mention 


"Grocery  World  and  General  Merchant”  Sole 

when  asking  for  catalog  Distributers 


MONEYWEIGHT  SCALE  CO., 


35  State  Street 
CHICAGO 


WASHBURN-CROSiY’S 

Gold 
Medal 
Flour 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Electric  Coffee  Mills 

Tea  and 
Coffee  Bins 

We’ll  £*et  you  the  right  ones 
for  your  store 

We’ve  designed  and  fitted 
up  grocery  stores  all  over 
the  country,  and  have  had 


peculiarities.  Instead  of 
persuading  you  to  buy  one 
particular  kind  whether  you 
want  it  or  not,  we  find  for 
you  the  kind  you  do  want. 
We  can  find  it  better  than 
you  can  because  we  know 
them  all. 

Write  for  our  catalogue. 

J.  A.  FLESCH  &  SON 

SPECIAL  AGENTS  FOR  HENRY  TROEMNER 

Suite  1945—115  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 

BSE  IS  -  ■  -  '•••  -1-'  • 


experience  choosing  thefix- 
tures  and  comparing  their 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 21— 

FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas—  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.(0 

“  9  “  1  “  .  i-75 

"  9  "  2  in  crate .  1.65 

“  8  “  1  in  barrel . 

44  8  44  2  in  crate . 

“  8  3  “  . . 

“  7  “  2  •'  . 

Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size . 

Jamaica,  extra  fancy,  100  size . . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.10 

176-200 . . .  2.75 

216-250 . . .  2 .35 

u  288-300 .  2  25 

Golden  Russetts,  126-150 . .  2.75 

176-200 . . .  2.50 

216-250 .  2.25 

288-300 . . . .  2.00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96’ . 


1.25 
M5 
...  1. 10 

...  .95 

...  .85 

Per  sack 
-  3-«5 


-32- 


American-  Grow 

No.  a .  x 

“  io-c«a  lot* .  j 

Battle  Axe,  No.  5,  red  head . 3.50 

Birdfi  Eye,  No.  5 . 100  packages  3.50 

B  ack  Swan,  No.  J,  noiseless  tip .  3 . 50 

Blue  Hen — 

No.  a . 

"  10-caie  lot*  . . 

No.  3 . . 

“  .-case  lot* . To© 

Cat  and  Mouse — 


1.60 

1.50 

4*5 


No.  i 

•  t 

No.  3.., 

II 

No.  4 


10-caae  lots . 

7-case  lots . . 


.  4-5° 

Barrels. 

.  5.00 

.  4.00 


54  64-80 

Cranberries — 

Fancy  Cape  Cod . 

Choice  Cape  Cod . 

Messina  Lemons — 

Extra  fancy,  300  size . 

“  360  size . 

Choice,  300  size . . 

**  360  size .  2.85 

California  Lemons — 

Extra  fancy,  300  size . 

44  360  size . 

Choice,  300  size . 

44  360  size . . . 

Almeria  Grapes — 

Extra  fancy,  60  to  64  lbs . 

58  to  60  lbs . 

Fancy,  60  to  64  lbs . 

14  58  to  60  lbs . 

Tangerines — 

Fancy,  120-168 .  3.50 

Extra  fancy,  120-168 . 


4.00 
-5.00 
Crates. 

2  00 

1.50 

Per  box. 

3  -5° 

3  So 

3.00  -3.25 
-3.00 
Per  box. 

3-75 

4.00 

3-*5 

3- 5° 
Per  keg. 

4.50 
5  00 

4- 50 
4.00 

Per  strap. 
-4.00 
-4-5° 


5 -case  lots . 

Chips — 

No.  0 . 100  packages 

. . . 50  ** 

Black  Diamond,  No.  5 . XOo  boxes 

_  4‘  “  6-case  lots . xoo  41  3.35 

5.25 
a. 85 
•75 


1.85 

*75 ; 

a.  80 
a. 65 
3-7® 
3*5° 

3  50 

*•75 

3-50 


HORSERADISH. 

Tumbler*,  xo-c.  si*e,  *  dor . per  do*.  .6$ 

Tumbler*,  j-e.  ilie,  e  dot .  “  .45 

Tumbler*,  10-c.,  Lord'*  Prayer,  •  do*.  -  .  to 

Tumbler,,  imt.  cut  glass,  10-c.,  *  do*.  “  .to 


INK. 

Arnold’s,  black  3* . . . per  bottle  .  4S 

Continental,  red,  1  dor . ,0 

“  black,  3  dor . 25 

Royal,  black,  3  dor . *3 

Superior,  black,  3  dor  £ . - . »j 

Stafford,  Commercial,  3a . per  bottia  .to 


LAMP  GOODS. 

Per  case  of  6  dor. 

Lamp  Chimney*—  No.o.  No.  1.  No.*. 

Macbeth.  Pearl  Top . . .  4.*o  4.50  5.10 

Acme,  Victor  Top .  3.60  4.30 

Pure  Flint,  Lustre  Top- .  e.yo  3.30 

Crystal,  Crimp  Top .  a.  10  a. 70  3.30 

No.  o.  Tubular  Lantern  Globe* . .  5  do*. 

Cold  Bla 


Grocers  No.  a,  3  gross . case 

Globe,  No.  1,  3  gross . 

Ignlto,  1  gross . 

Maieppa — 

No.  5 . 

"  5-case  lots . 

res*— 

No.  . . 

“  10-caae  lots . 

No.  s . . . ;;;;;; 

,  “  5 -case  lot* . 

Swift  &  Cortney — 

No.  60,  5  groee . „ . 

"  “  4-case  lot*....— . . 

N^t°,5^o«.- . . . - . . . . 

4<ase  lot*.. . . . 

"a  * . . . . - . ~ 

"  KW3a*>l «» . - .  .. 

.  4. 

4-Case  lotfl, 

c  tuV^  . . . . . . 

Searchlight— 

No.  r,  3gro*. . . — .  ,.00 

7-case  lot* . 9S 

No.  s .  4.50 

No.  s . 

Safety,  No.  0 . 

44  No.  37. . . . . .  #  y 

°ri'nf.  safety.  65s,  5  V^'.ZZZZZZZZ'.Z'.Z'..  .50 

Dally  »,  No.  a,  blue  head,  6oe,  5  gross . 

"  <•  ••  .. - loM 


1.90 

1.80 

4-75 

4-50 

•55 
•50 
■75 
.70 
1.90 
1  -75 
oo 
3-75 


4.20 

•55 

5° 


.  60 
•55 


4.80 

3.90 


,.5  do*. 
No.  1. 
•75 
•9° 


*•75 

A” 
No.  2. 
•8j 
00 


No.  1.  No.  s. 

■IS  -71 

Per  doi. 


Jumbo  Chimneys,  plain . per  do*. 

“  doc.,  107..  “ 

No.o. 

Banner  Burners. . 45 

No  charge  for  packages. 

Oil  Can*— 

1 -gal.,  glass . aj 

1 -gal. ,  galvanized,  PearL .  i.jo 

5-gal. ,  Lennox,  spout .  3,50 

S**}.,  ^  spigot .  6.,a 

S-g*l.,  Columbia . . .  ..oo 

I  gal.,  Banner.. .  §  00 

I-gal.,  Climax,  pump . 10.00 

J-gal.,  Home  Rule,  pump . ja.oo 

lantern* — 

No.  o.  Standard .  4.30 

No*  o.  Dash  . . . .  2. 30 

Cold  Blast . . . . . . .  t  oe 


LIME. 

Prepared,  s  do*,  in  case . per  do*. 

Chloride,  Aome,  sifting,  *s-Ib.  boxes,  1  lb . 

"  "  "  a  5-lb.  boxes,  %  lb . 


LYE  AND  POTASH. 


Per  case. 

3»S 


Banner  Lye,  4  do* . . 

Babbitt's  Lye,  4  dor .  ,  ao 

. --  33:4 


Red  Beal,  s  dor . 

*'  4  do* . . 

Popular,  4  don . 


MATCHES. 

Double  Tip— 

Ohio  Blue  Tip,  No.  le,  1  gross ...  . 

7  ••  No.  so, ,  gro«...::::.;;. ; 

«  £°-  100  Packages-.... 

„  ••  ••  ZlJS&zzzz 

Noiseless,  No.  50, 1  gross . . 

OkW  Nelaelees,  No.  /*,'  rpees.!*^""' 
SOenl  Wlteb  Noiseless,  No.  50, 1 1 . 


1.90 

J-7o 

*•45 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet— 

10-lb,  kits . . . . . 

15-  “  . . . . 

50-  '*  . . . . . 

100-lb.  bbls .  . ~ 

‘jo- ;;  . - . 

a3°-  ;;  . ~ . 

T  "  "  "  *  ’  . * . 

John  Bower  ft  Co.- 

Superior,  bbls.  and  %  bbls . per  lb. 

"  18,  3^and  68-lb.  buckets  ...  " 


buckets . per  crate 

buckeu_ .  " 


6  1  o-l 
"  6  5-lb 

8  5-lb.  glass  jars . per  east 

11  XXX,  18,  37  and  68-lb.  buckets, 

Atm  ore  &  Son-  6  *■>»*•  P^i  5™ 

Extta  Family,  Seedless—  Per  case. 

No.  s.  «  glass  Jars . „ .  4.,, 

no.,  6gias,ja« . . . ;;;;;; 

No.  18,  37  and  68,  wooden  pails. „...p*r  lb.  .13 
Barrels,  halve,,  quarters  and  kits...  "  .j ,U 

Family,  Seedier-  Per  bo” 

No.  5,  6  wo  odea  palls . . 

Nc.  .0  6  wooden  pail* . . 

Celebrated,  Seedless — 

Bbls  %*  and  Ms . per  lb, 

Wooden  palls,  18,  37  and  68  lbs .  “ 

Wooden  kits,  Nos.  ao-35 .  ** 

Wooden  kits,  Nos.  ao-35 .  •• 

Keystone — 

Bbls  %s  and  . 

Wooden  palls,  18,  37  and  68  tbs . . ; 

Condensed  cartons,  3  dor.  to  case.....groM  rr.oo 
Condensed  cartons,  6 %  dor.  to  case..gro«s  11.00 

uls*  w8’  K? . .  lb-  • 10 

Wooden  kits.  Nos.  20-35 .  •*  0g 

e  .  .Wooden  kiU<  No*>  25-4» .  «  .‘roW 

Sen  I  mm  el ’3 — 

Bbls.,  K  bbls.  and  jo-lb.  kits— .  0Ti/ 

18  and  sy-lb.  kanaUns . 

to-  b.  kanaklns,  6  to  crate . per  do*.  10.30 

t-lb.  6  to  crate .  ••  s  fs 

5-lb.  glass  Jars,  6  to  crate .  «  * 

Campbell’s  30-lb.  palls .  al 

Mrs.  Wells'  bbls.  *  bbU.  and  jo-lb.  Ht*:”:::  '.06 

New  Year.  bbls.  kegs  and  ^lb.  kits .  0< 

Orescent,  bbU.,  U  bbls.  andyr-lb.  kite . . lli 

National,  bbls.  h  bbls.  and  30-lb.  kits .  ol” 

Southwark,  bbls.,  %  bbls.  and  p»-lb.  pnila...,  ‘  ■ 


J-*5 

6.50 

.08M 

•09» 

.09 

.08 

Per  lb. 
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Cunler  &  Worth  Brand  - 

Gals.  French  bottle . . 

64  or.  “  . 

3*  or.  *•  . 

19  oz.  ••  . 

10  os.  •* 

ra  or.  Pepper  stuffed,  ciub  bottle.:.::! 
ro  oz.  Celery  “  •< 

50*.  Pepper  «  ring  bottle .::::: . 

Marquet  Brand — 

6  oz.  “Queens,”  cylinder  bottle .  r .  00 

10  oz.  “  club  bottle .  2.10 

18  oz.  Stufled,  fluted  bottle .  a  .a 

M  Pts.  Fourees .  . 

H  Pt*.  Farcies . 

California,  quart  tins,  large..— . 

"  pint  tins,  large . 

"  quart  tins,  medium.. . . .  s;oS 

Olive  Oil — Imported. 

Bertin  ft  Perrier’s — 

Extra  fancy,  quarts,  1  do*_. .  4 

pints,  a  dor . . . 

rm>,_  ^  pln,*’  *  dot - - — ~ 

Lucca,  litre  bottles,  x  dor . 

«  s$'02'  o0"1,®5’ 1  d°* . 

Finest  Sublime,  quarts,  1  dos . 

“  plots,  a  doz . 

;;  ;;  %  piots,  *  do*.. . 

8-oz.  flasks,  a  U  doz.  _ 

_  ia-oz.  flasks,a)4  doz.  10.50 

Sublime,  8-oz.  flasks,  aU  doz. .  7.50 

“  ia-oz.  flasks,  oft  doz. .  9.30 


13.50 

10.95 

5-8s 

3.90 

*•35 

2.35 

2.00 

.90 


3*5° 

3-50 

3.50 

•S 


90 

*.90 

z.90 


I3.IO 
10.00 
00 
00 


l: 
kZ 


Finest  Sublime,  1  gal.,  10  In  case . per  gal 

5  gal.,  1  ora  in  case,  " 
z  quart,  40  to  case... 

buDllme,  i-tjuar!  tins,  40  to  cam . 

“  bos,  ao  to  caae . 

i-gal.  tins,  zo  to  case„ . . 

„  S-*al.  tins,  1  or  a  to  caso.,.., 

Nlcalle— 

Xauve  bottles  r  do. . . . . .  „ 

Medium  bottles,  a  dos .  0 

Small  bottles,  4  dos..  .  * 

5-gal.  tins,.*  to  case, 
i-gal.  tins,  4  to  case. 

H-g*l.  tins,  8  to  cause  . . . . 

3»-o*.  tics,  as  to  case . —'.’.IIZ  83.83 

Trade  disco  ants  00  quantity. 

Oliver’* — 

rdos.larga . . 

2  doz.  medium . . . 

0  do*.  *mall . . 

EErP- 

•«  5^ -gal.  tin*. . . — — . .  ** 


*******  ,se*e**M  at 


i 

•■75 
310 

l:U 

::c 

8.6e 
re 

....  10.00 
— .  Si-iJ 
is. 95 

14.10 


7-75 

4-75 

*•35 

*50 

*.60 


American  Oil. 


Stohrer’a,  No.  8,  a  doz . 

“  No.  16,  ■  doa . 

“  No.  aa,  1  dos. . 

Keystone,  bottles,  t  dos.. . . 


Per  dos. 
»  -55 

:: 

.  .90 


PAPER. 

Wrapping. 

Manila —  per  reara 

15  x  ao,  full,  10  lbs . . 

as  x  36,  full,  so  lbs . ;;  ;g£ 

l8  X  S4,  full,  SO  lbs .  2.14 

Special,  15  x  ao,  6  lbs . .  ;ai 

Bakers’,  15  x  *0,  10  reams  In  bundle . 12 

Roll,  grocers’,  9,  is,  *3,  18,  so  or  *4  inches 

Roll—  ^  ’ 


sight,  is,  15,  18,  so  or  *4 
15,  18,  so  or  «4  inches 


Whits,  light 
Inches  wide. 

Glased  fibre,  is, 

wide . . 

Glazed  silk  parchment,  is,  15,  it,  20  or  24 

inches  wide . . . 

Whit*  tea,  1*  x  16,  reg . per  package 

Wax  butter .  «« 

Parchment  butter,  9  x  aa. . .  « 


Pmlb. 


•03X 

•03tf 

•°3H 
•  14 
.11 
■37% 


Toilet  Paper. 


100  5-ccot  rolls . 

100  5 -cent  packs . 

100  10-ceM  roll* . 

100 10-eeat  1 


Per  ease, 
w  J  io 
...  1.5 
...  6.50 
..  6.50 


Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
orlgtaai  shipping  bales,  3  per  cent.  Special  Discount 


OILS 


;:C 

4-50 
3  *S 
4*5 
3.00 
3- 75 
33» 


3lo*»  Gaaolbm... . . 

HoadUgbt,  150  teat — 


OLIVES. 

—  .  H.  Kellogg  ft  Bona,  Agents. 

Theodor*  Marquet  Brand- 

64  or.  Mammoth,  French  bottle.. . . 

3*  os.  “  •< 

19  Ox.  "  « 

10  o*.  "  " 

64  os.  Kxtra,  French  bottle... 

I*  at.  ••  " 

*9  °*-  “  •*  ,::: 

10  os.  "  " 

so  os.  Extra  Mammoth,  cyiindar 
■e  os.  "  a 

so  os.  Mammoth,  cylinder . "" 

to  oa.  •*  •• 


.44 
.53 
•70 
•87 
1.07 
1*5 
1-45 
1.70 
a. 01 
a. *9 
t.tj 
3-55 

3  79  . 

4  *9  -  - 

•  —  4  75  . . 

Price  per  1,000  and  not  less  than  500  lots. 

Plain  low  sacks,  isM-lh. . par  M.  4.00 

“  .  “  *.71 

5®Th. . .  11  11.  aj 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  do*.  4.73 

44  Quarts  <* 


quarts, 
zo-oz.  jars ... 

“  10-lb.  palls .. 

Tripe,  10-lb.  pails . 

“  5-gal.  kegs . 

Pigs’  Feet,  10-lb.  palls. . 

Pickled  Beef  Salad,  ^n  glass. 

“  Tripe,  in  glass . 

”  Ox  Heart,  In  glass,,,, 

_  ",  P*€*’  Feet,  in  glass... 

Russian  Sardines . . 

“  s-lb.  pails . 

“  10-lb.  paUs.„„ 


..per  pall 


..per  keg 
..per  pall 
..per  keg 
.per  doz. 


..per  keg 
..per  pad 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  a;  lb».... 

lkx»e,  bbls. ,  30  lbs - — 

%-lo.  packages,  z*-lb.  boxes.. 


5-75 

*  50 
a. 50 

•90 

s.oo 

z.oo 

*  »J 
1. 10 
1. 10 
1. 10 
1. 10 

•  75 
.50 
z.oo 


•I8X 

.18 


POPPING  CORN. 

Brad’s  "Tip-Top 

50  io-oz.  packages... - - - 

IOO  IO-OZ.  11 

*4  ao-oa,  *•  _ 

4?  zooz.  *• 

LX-L,  40  :s,  White  Rice. 


>**•••«•**  aeese 


leHlutatMistM 


Per  case 
1-75 
3*5 
1.60 
3.00 
a. 25 


PEANUT  BUTTER. 

McLaren’*-  p,r  dot 

small,  2  dot . . . .  ao 

Medium  a  do*._ . . . 

Large,  1  doz . . . . . 

Peanutene,  No.  a  jars,  a  dos . . .  x.85 

Beardsl  .**■**•"•**” . _ 

Small  jars,  2  doz . . . . 

Medium  jers,  a  doz . . 

Large  jazi,  1  doe - - J 


Per  doz. 

■90 

1. *f 
0.25 


PICKLES. 


*•  *5 

a.  65 
a. 65 
4-5» 
4-50 
10.25 


•9*K 

•9*« 

•9*X 

•9*H 

9*54 

i.ao 

1-35 

*•75 

3*4° 

5*5 


45  gals.,  raoos,  H.  G.  ft  Co .  8.25 

45  gkls*.  *5°°*,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gai«.,  450s,  "  ;;;;; 

10  gals.,  600s,  *•  . 

16  gais.,  600s,  " 

16  gals.,  600s,  "  dills..., 

45  gals-,  1400s,  "  «  .  ,„.as 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.30 

"  "  half-pints .  a. 40 

Celery  Sauce,  Yorkshire,  a  doz . per  doz. 

Chow,  “  pints,  a  doz.  " 

Gherkins,  sour,  41  “  "  «• 

Mixed,  “  "  a  a  ii 

Assorted,  “  11  «  <•  u 

Gherkins,  sweet,  “  "  **  '  << 

White  Onions,  “  •*  «  n 

Sweet  Pickles,  500s  to  600s.  5  gal . ..per  keg 

i, 000a,  5  gal . . . .  " 

2,000s,  5  gal . .  •• 

Chow-Chow,  No.  1,  5-gal.  kega .  1.95 

Chow  and  Mixed 

WUliam.  Bros-  *  Perdta, 

No.  8,  Sour  Gherkins,  a  do  1. . 85 

No.  8,  Sweet  Gherkins,  *  doz . g , 

No.  8,  Sour  Mixed,  a  aoz . |j 

No.  8,  Sour,  assorted,  a  doz . ,;  :8« 

No.  8,  Chow-Chow,  a  doz, . . . 85 

No.  8,  Onions,  a  doz . . . .  .  87J4 

VINEGAR. 

Duflfyr’s—  Per  gal. 

Pure  Apple,  extra  old  bbls.. . . .  ,£ 

o  Za  40  ?raln.  bbl* . . . 15 

Corson’s  Golcf  ^eal  Cider,  pure  apple . . . 

White  Wine  90  degrees . .  §  go 

Crown  brand,  pure  cider,  quarts. . . Der  dos  00 

White,  distilled,  40  grain.!! . .  .3 

"  M  45  grain . . 

^  “  “  extra  strength . 11 

Crosse  8t  Blackwell’s . . . per  dos.  a.oe 

PROVISIONS. 

"  14-16  ib* . : 

. .  i*« 

10-ia  lbs.— . Ia% 

•  17 
.18 

*l6 

a  tO 
.01 
25.5® 

27.OO 
.16% 

S.  P.  Bellies,  14-.3  lb 


"  10-ia  lbs 

Picnics,  6-8  lbe... 

N.  Y.  Shoulders,  _ 

Dried  Beef,  sets  dty  smoked...,  _ 

“  tenders  and  xnuck».„ . . . 

“  flats  . . .  ~ 

"  air  dried,  sets . 

"  “  tenders  and  knuck* . 

Jereey  Pork,  butt . .  bbl. 

family . . . .  <1 

Breakfast  Bacon,  rib  In . . . 

bondcsa. 

,  -.-^3  lbs . .  . . 14 

Bologna,  as-lb.  boxes .  ,,14 

BoUed  Boneless  Ham . .  ’  ’ 79 

Beef  Tongues,  smoked,  $■*  Ibi.....’"— zo'oo 
Cooked  Compressed  Ham,  a5-Ib  boxes 
Cowed  Hams,  U-cent  extra;  Coyerid  Shoulders, 
Picnics  and  Bacon,  j£-cent  extra. 

Armour  ft  Co. — 

Star  Hams,  regular,  10  to  ra  Ib*_., 

“  la  to  14  lbs... 

"  "  14  to  i2  lbs... 


.  . . 


Shield  Hams,  so  lb.  average., 

**  ra  11 

“  14  “ 

«  16  •< 

*'  16  - 

akin  back* . . . 

Picnic  Hams,  5  to  6  Ib*_ . . . 

"  6  to  8  lb*.._ . 

Star  Smoked  Ox  Tongues,  long  mi 

**  >>  _ r 


Beef  Bologna . 

Shield  Parafined  f 

Berliner  Ham  . . . 

New  (Means  Imnchaon  Meat _ i 

Star  Cooked  Ox  To 


■  *6% 
■  *6  % 

•  »7 

•  IS 

•  5 
.15 

•  IS 

■\s% 

•13 

•13 

• 7 % 
.18 
.10 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


45 


YOU  GET  BUSINESS 

oy  catering  to  tlie  wants  of  the  people.  Do 
they  want  embalmed  food  ?  It  is  not  natural 
to  mix  drugs  with  what  we  eat.  Drugs  are 
medicines  to  be  prescribed  by  doctors,  not  by 
food  manufacturers. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

are  always  uSafe  to  Buy.”  They  will  be  as 
safe  next  month  or  next  year  as  they  are  to¬ 
day,  because  they  are  good  and  pure. 

With  only  reliable  brands  of  pure  foods  on 
his  shelves,  no  grocer  need  fear  trouble  or  loss, 
either  legally  or  through  the  dissatisfaction 
of  his  customers. 

There  are  plenty  of  clean,  pure  goods  with¬ 
out  Benzoate  of  Soda.  Why  should  any  mer¬ 
chant  sell  goods  that  contain  it  ? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


\  ! 

\ 


b 

P 


Ever  Hear  of  Butter 
Insurance  ? 

With  every  pound  of  Gurnse  butter  comes  to  you  a 
policy  of  insurance  against  loss  of  trade  by  bad  or  irreg¬ 
ular  butter. 

Not  printed  and  written  as  usual,  but  in  the  form  of 
our  iron-clad  guarantee  and  our  authority  to  you  to  give 
the  money  back  and  charge  to  us  when  anybody  makes 
the  slighest  complaint. 

Gurnse  prints  are  made  from  high-grade  milk,  in  high- 
grade  dairies,  by  high-grade  workmen.  It  is  gilt-edged 
to  the  last  degree  of  superiority  and  reliability.  Every 
shipment  runs  like  every  other  and  all  superfine. 

Make  Gurnse  your  leader  and  your  butter  trade  is 
safeguarded  and  in  line  to  increase  from  that  minute. 

Packed  in  20,30,  and  50-pound  boxes — pounds  and  half  pounds- 36  cents. 

Prices  subject  to  market  changes. 


d 

Q 


& 


P.  F.  BROWN  &  CO. 


39.41 .43  South  Front  St. 

=Philadelphia,  Pa. 


=4 


“Hello,  George”! 

“Why— blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you  d  struck  a  gold 
mine  or  robbed  a  bank.  What  in  the 
world  are  you  doing  anyhow  t 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker  $25  a 
week  and  expenses.  Just  had  a  three 
months’  trip  and  dropped  into  town  to 
see  the  folks  and— say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


Write  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


—25— 


Swift  &  Co.— 


Premium  brand  Hams,  8  to  10  lbs . . 

•  »7^ 

II 

“  19  lb . 

•*754 

“  14  to  16  lbs . 

*754 

“  18  lb . 

.18 

<1 

“  skinned,  18-20  lbs. „ 

•  *814 

«« 

"  boiled,  skinned,  fat- 

less . . 

.36 

It 

Bacon . .  . . 

.22 

Dried  Beef,  inSldea . . 

.20 

Beef  Tongues,  short  cut. ... 

.  19 

Winchester  brand  Hams,  skinned,  all  aver.. 

l7 

n 

8  to  10  lbs.  aver..* 

.  16 

*1 

12  lbs.  aver . 

.16 

14  to  16  lbs.  aver... 

.  16 

16  to  18  lbs.  aver  .. 

II 

Picnic . 

.1214 

Above  average 

loose,  if  packed  A  cent  a  lb.  advance. 

Per  dor. 
•95 


LARD  AND  COMPOUNDS. 


Tierces,  about  340  lbs . 14^ 

Plain  tubs,  50  and  60-lb.  cans . 1454 

10-lb.  tin  pails,  60  lbs . 15}^ 

5-lb.  “  60  lbs . 15 

3-lb.  “  60  lbs . . 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s . 1754 

White  Cloud  Compound,  tubs . 11 

“  "  tierces. . toJ6 

Vegetole,  tierces . nys 


Pure, 

Compound 

per  lb. 

per  lb. 

•1454 

•  *c54 

.1454 

•  i°*4 

■  *5/4 

-ii54 

•*5H 

•1I?8 

•  *554 

•  i‘54 

tubs., 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces.—. 
Jewel,  compound,  tierces.,., 
Cotosuet,  tierces . 


•*1/8 

.16 
•  *5 
-*o54 
•*®K 


DRESSED  MEATS. 


City  Dressed  Beef — 

Choice,  native. . 

Per  lb. 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair . 

City  Dressed  Veal — 

Good  to  choice . 

Dre*9ed  Hogs — 

Pigs . 

Hogs,  heavy . 

...MM. . .  .12  -.14 

“  160  lbs . 

“  xio  lbs . 

Dressed  Sneep  and  Lambs — 

Lamb,  western,  good . 

“  ••  cull . 

Sheep,  choloe . 

'*  medium  . . 

•> — . II54--J* 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each 

Cew  Tongues . 

Calf  Heads,  scalded  . 

Sweetbreads,  veal . 

“  beef 
Calf  Livers 

Beef  Kidneys . . 

Beef  Livers . 

Ox  Tails . 

Hearts,  beef. . 

Rolls,  beef, . . 

Tenderloin,  beef,  western 
Freeh  Pork,  loins,  city. 

"  “  western 


r  pair 
,.per  do*. 

per  lb. 
...per  do*. 

,.per  do*. 
....per  lb. 


•50 

.50 

.40 


•5® 

•®3 


•'3 
•  *3 


-  -75 

-  .70 

-  -75 

-  -5® 
-1. 00 

-  *5 
-1. 00 

-  .oS 

-  -«5 

-  .05 


*4* 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  »o  lbs . 

"  young  toms,  15  to  17  lbs . 


Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 


to  pair . 

Philadelphia,  fresh  killed,  3  to  354  lbs' 


W, 


sfern,  4  to  4 A  lbs.  to  pair,  fancy . 


Fowls — 

Western,  fancy . . . 

Heavy  Roasters,  4  to  5  lbs _ ..' 

Fair  to  good. . 

Old  cocks— . 

Squabs — 

Prims,  large,  fancy . 


Dark,. 


LIVE  POULTRY. 

Spring  Chickens,  nearby,  iU  to  a  lbs . 

Large  Springers . . . ' 

Roosters . . 

Ducks . . . 


Per 

lb. 

.23  - 

•*5 

•*3  - 

•*5 

.23  - 

•*5 

.18  - 

.20 

.32  - 

.38 

•3®  - 

•35 

.30  " 

•35 

.20 

.22 

.22 

*5 

.18 

.20 

.19 

,20 

.20 

,22 

.18 

20 

*s54 

Per  doz. 

4- 5®-5  • 

50 

3.00-4. 

oo 

*•75-* 

5* 

— 26- 

PLUM  PUDDING. 

Richardson  &  Robins — 

Individual  size,  54  lb . . 

Round  conical,  with  key,  No.  1,  1  doz .  2.40 

No.  2,  rdo* .  4.  Jo 

,)  “  No.  3,  54  doz . .  6.30 

p  p  5  -  No.  4,  >4  do* .  8.15 

t.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.io 

No.  1,  cans,  1  doz .  2.30 

No.  2,  cans,  i  doz .  4,IO 

No.  3,  cans,  %  doz . .  3.35 

No.  4,  cans,  54  doz.-...„ . 4.oo 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

rellies—  per  do2 

No.  32,  jars . 9754 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  gg 

SchimmePs,  No.  10,  tumblers- . .  .83 

National,  No.  10,  tumblers . 7254 

“  No.  6,  tumblers . 49 

Preserves-  Perlb. 

bchimmel  s,  pure,  30-lb.  pails . 13U 

National,  30-lb.  pails . ©q 

Southwark,  30-lb.  pails . 06 

F.,  R‘‘  4«-lb.  toy  pails,  }<  do*—.....:..  4-15 

.  ‘  gutters—  per  doz 

Apple,  No.  32,  j'ars . 9g 

Southwark,  No.  3,  tins .  1.00 

No.  5,  toy  pails . 2.70 

30-lb.  palls . . per  pail  1.08 

20  lb.  crocks . per  lb.  . oyM 

Schimmel’s,  30-lb.  palls .  “  .06 

Prune,  30-lb.  pails .  ««  .07/ 

Peach,  30  lb.  pails .  *•  .07 

Jams —  '  ' 

Schimmel’s,  pure,  jars,  s  doz... .  1.70 

Southwark,  assorted,  jars,  a  do* . 02 

Orange  Marmalade — 

Hartley’s,  imported .  j.go 

SchimmePs,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers . 

K-ib.  “  . 


.29 

.28 

.27 

•®4 


—27— 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  54 -H>-  packages .  “ 

54-lb.  packages .  " 

“  r-lb.  packages .  “ 

Rosin . . .  tt  u 

Roach  Powder,  Omega,  4-0*.  cans . 80 

„  .  “  . per  gross  0.00 

Roachsault,  roc.  size . per  doz.  .  80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .0654 

granulated,  about  roo-lb.  kegs  “  .06M 

Sulphur,  flour,  i7s-lb  bbls . per  100  lbs.  2. « 

“  roo-lb.  bags .  2.35 

Venetian  Red..!rqU“titr . Per..‘b'  '2* 

Gf‘ -T  -  '  .  Per  doz. 

Lough  Syrup,  25c.  size .  ,  7S 

Herb  Bitters,  25c.  size .  Z'L\ 

Oil  Liniment,  25c.  size .  ‘  , 'iJ 

Sarsaparilla,  50c.  size . ,‘cq 

Worm  Syrup,  15c.  size . l  w 

Horse  and  Cattle  Powder,  15c.  size .  1  20 

Dyspepsia  Tablets,  10c.  size . . 

Iron  Glue,  McCormick  &  Co  — 

No.  5 . 


No.  10 


■4« 


4.00 
2. 25 


FRESH 

Curtice  Bro». — 


Strawberry  Jam . . . 

Raspberry  Jam .  v  x 

Raspberry  and  Currant  Jam..  i 

Cherry  Jam .  Jt 

Apricot  Jam .  x. 


FRUIT  JAMS. 

In  No.  x  In  No.  i  glass 
tins,  perdoz.  jars,  perdoz. 


Tube  v":;";":"";;;":;:;::;;;;;;;;;”";;;;:;;;"""  ' 

McCormick  &  Co.,  Bee  Brand—  ”  7 

Insect  Powder . g. 

Root  Beer . ••..!!!!!!!!!!!!!!  80 

Talcum  Powder . ***’*>,**"*’****j  *  - 

Triangular  Quinine  . . *'**  gQ 

Quinine  Capsules . . . gQ 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  “ 

Silver  Sand. . ZZZ'ZZZ'.ZZZ.vex  bbl. 

T".  P*nt* . per  doz. 

quarts . . .  ** 

gallons... . each 


:: 


4- *5 
.60 
.03 
1.25 

•75 
1. 00 
.30 
3-5® 
6.00 


-28- 

CIDER. 

Corson’s — 

B.arrels  •——••■•■■ . per  gal.  .16 

'A  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  ,  — 

Bottled  Cider —  per  ..... 

Duffy’s  184a  Apple  Juice,  1  doz.  qts.. .  3.50 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  do*.  qt*.....  3.75 

,,  .  "  "  a  doz.  pts .  4.25 

Mott  s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  *  dot.  pts .  4*s| 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2  75 

“  boxes,  20 - 1 - 


Gee  whizz, 

Fleer’s  Chiclets,  3  lbs.,  bulk .  x 

Spearmint,  20  packs,  xo©  pieces., . . 
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RICE. 


Per  lb. 


Red  Currant 
)uince  (slice. 


J* 

d). 


am . 

,  Jam . 

each  Jam .  1.25 

Pear  Jam . ]  1I25 

Blackberry  Jam .  r.25 

Gooseberry  Jam .  1.25 

Green  Gage  Jam .  1 . 25 

Damson  J  am .  , .  25 

Grape  Jam .  1.25 

Orange  Marmalade . 

Pineapple  Marmalade . 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  in  cases  of  four  dozen  each, 
packed  in  cases  ot  two  dozen  each. 


1.25 

*•*5 


#1.65 

1.65 

1.65 

*•<5 

1.65 
1.65 
1.65 
1.65 
1.65 
1.65 
1. 65 
1.65 
z.6j 
1.65 
1.65 
1.65 
1.65 
1.65 
1.65 

Glass  jars 


McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

TTaedIrr*mlunis . per  case  3.73 

L ■  5.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord's  Magic  Medicine,  25c.  size .  *.00 

,,  _  50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  z .  00 
,,  „  50c. size  4.00 

McCormick  s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, xoc.  size  .  75 

Extracts  anA  Essences. 

McCormick  &  Co.,  Bee  Brand—  Perdoz 

Vanilla,  Rose,  Pistachio,  No.  a  size . 90 

No.  3  size .  *.00 

_  _  No.  4  size .  2.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp- 
berry.  Strawberry,  Violet,  No.  a  size 
No.  3  size 

t  u  No.  4 

Orange,  No.  0  tin®.. . . . """ 


.85 

x*75 

2.00 

•9° 

.90 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 
Castor  Oil . 


Per  lb. 
25  -.28 
-.20 
-.  20 
-•  *4 
-.20 


.  18 
.19 
•  *3 
.18 


..per  case 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning _ 

Small,  or  toe.  size,  ,  do. . per  do, 

T  i  doz .  n 

i-»rge,  or  15c.  size,  x  do*. .  «« 

x-lb.  cans,  x  dos . 

S-4b.  cans,  %  doa_ . ZZ . . 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale . 

Hal!  barrels .  . 

K,cffs.  '4  gals . Z...ZZZ . 

3  lb.  tins,  cases,  2  doz.  each'.'.'.'.'.'.'.'.V.'.V.V.'p^  do,;  2.£ 


Spirit*  Nitre . 

Spirit*  Camphor... 
Spirit*  Painters’  C 


Glycerine.. 


Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drop*,  rd  bots . 

Godfrey’s  Cordial,  rd  bots . 


25c.  size . 


powdered,  bulk. . 

lui 


5c.  SZ.  IOC.  sz. 

esc.  ss. 

•  -45 

.83 

z.25 

•73 

•  -45 

•85 

*•95 

.  ..... 

.85 

*•95 

•  -45 

•®s 

*■95 

•85 

*•95 

•  -45 

*•95 

.85 

1. 9J 

.85 

*•95 

•85 

*•95 

•  -45 

•8s 

*•95 

•45 

■85 

*■95 

•85 

•45 

•85 

*•95 

•45 

.85 

*•95 

•45 

•85 

*•95 

•45 

•8S 

*•93 

per  dos. 

.88 

.  1.93 

ross  lot*  assorted. 

.03 

. . 

..per  lb. 

•®7 

.06 

. 

per  doz. 

3.00 

. * 

..per  lb. 

.08 

.0*54 

SlUERS 

PURE 

EXTRACT  S 

For  Flavoring  Ices.  Cakes  Etc. 
Best  by  test.  At  your  Grocers  ioe&25t 

AOCf  AT  SAL  C  or  ANYOPANOIN  tm.  UNIT  TO  ST  ATT  A 


Sauer's  Flavoring  Extracts— 

No.  1,  Lemon  and  Vanilla . . . 

No.  2,  Vanilla  and  Rose . \ 

No.  2,  Lemon  and  assorted . 

No.  4,  "  «*  . 

No.  4,  Vanilla . . ' 

Assorted  cases,  Nos.  x  and  2 . 


*,  2  and  4 .  11.80 

pts.  qts.  gals.  gals. 


4-5° 

10.00 


6. 75 


Alum  ., 

Borax,  , 

lump,  bulk 

Butter  Color,  W.  &  R . 

Bluestone,  bulk. . 

Copperas . ", 

Camphor,  gum,  i-oz.  blocks _ 

”  flakes,  sso-lb.  bbls . 

“  **  less  quantity . ” 

“  Tar  Balls,  a3o-lb.  bbls . . 

_  “  "  less  quantity . . 

Castoria,  Fletcher’s . 

“  Pitcher’s..* . 

Carbonate  of  Ammonia . 

Epsom  Salts . ZZ. 

Glauber  Saits.. . “ 

Glue,  ordinary . ..'.'.ZZ”  “ 

“  white . " 

Gum  Arabic . .....Z.... .  •« 

Haarlem  OU . . . .V.V.V’per  do*. 

Husband’s  Magnesia*. . . . „.,*** 

Jamaica  Ginger,  Hires’,  flask**. .  ** 

Licorice,  P.  &  S.,  5c.  stick,  imported,  per  doz. 

M.  &  R.,  5 -lb.  boxes . per  lb. 

•  lozenges,  5-lb.  boxes 
4*,  6s,  8s,  m,  *6s,  5-lb.  boxes  “ 
root _ _ •< 

,**F»  cans . per  100  lbs, 

jo-Ib.  cans .  •• 

Petroleum  J eBy ,  screw  top,  5c.  size  ...per  doz. 


....per  dos. 
.per  lb. 


3.00 

a.50 

9.00 


Nos 

Bulk. 

XXX  Vanilla .  L30 

XX  Vanilla . 

X  Vanilla .  j.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  ,.oo 

Peach,  Rose,  Apricot, 

Violet . .  1.50 

Orange,  Banana,  Pine¬ 
apple.  Almond,  Rasp¬ 
berry,  Piatache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. .  i.as 

Tea .  . 

Kitchen  Queen — 

Extract  Vanilla,  No.  a] . 

“  No.  iX . 

No.  X . . 

Extract  Lemon,  No.  23 . 

“  No.  aX . .V." 

“  No.  X. . 

s  Flavoring  Extracts — 

1  Vanilla . . . 


•45 

Vs 
2.00 
2. 25 
XO.80 


Extra  Fancy  Head,  XXXX,  ioo-lb.  bags . 07U 

Fancy  Head,  icx>-lb.  bags . 4 

Extra  choice,  ioo-lb.  bags . 05  W 

Choice,  ioo-lb.  bags . 

Prime,  ioo-lb.  bags . .03^ 

Japan,  fancy,  ioo-lb.  bags . \\\\  ‘.04V 

ft  choice,  ioo-lb.  bags . . . 

Java,  frncy.  polished,  ioo-lb.  bags.. .  'Dgi4 

B.  Fischer  &  Co.— 


(HEADIRIC 


K;  I8E  FIIEST  GRADE  PSOOUCEO^ 

Packeo  Eacuwvuy  By 


Fischer’s,  choicest  head,  t-lb.  bags., 


Queen  Quality  head,  i-lb.  bags . 07 


7K 

®7« 


3-lb.  bags.. 
5-lb.  bags.. 


6.00 
S.00 

4.00 


12.ee 
10.  oe 

S.oe 


tee 


*•75  55®  10.00 


s.aj  4. os 


iigh  Grade 

II 

Select  Vanilla 


Mapleine. 

Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle . Z 

8  oz.  bottle . 

16  oz.  bottle . 

32  oz.  bottle . ...."" 


retail 


7  5® 
7.00 
Per  doz. 
s.00 
.80 
•45 

•45 

*•75 

•85 

8$ 

45 


Per  doz. 
•35  3-0® 
.60  5.25 
1. 15  9-5® 
9.25  18.00 
4.00  35.00 


Liquid  Rennet  and  Tablets. 


Blair's  Liquid  Ri _ 

“  Rennet  Tablets,  3  do*.. . . 

Shine  ft  Kirk’s  Liquid  Koo&ct 
Hannon's  Junket  Tablets,  ,  ioaZZZZ'.'. 
Unfcst  Taokcs,  3  don . . . . . 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


Per  dot. 
»  1.  so 

-  -75 

-  z.J® 

-  -rs 

-  -4* 


Coronet,  head,  i-lb.  bags . oj54 

,  “  .  .  .  ,  3-»> -bag* . ®JK 

Imperial,  choicest  Japan  style,  i-lb.  bags. . if 

“  “  ’*  3-lb.  "  ,0| 

“  “  <*  j-lb.  •«  .05 

Natural  Pure  Food,  head,  i  lb . 07 

Extra  fancy  head.  Acme  Brand,  ioo-lb.  bags  .oyjf 

Fancy  head,  roo-lb.  bags . of|( 

Choice  head,  100  lb.  bags . 05K 

Fancy  Java  head,  roo-lb.  bags . 05M 

Fxtra  fancy,  Patna,  ioo-lb.  bags . or 

Slam,  Patna  style,  xoo-lb.  bage . 00 

Choice  broken,  100-Ib.  bags . . 

®-xfra  fancy  Japans,  roo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags . 

Crushed  head,  choice  broken,  x-lb.  bags . 


•«4 

■®4K 

•®4« 

®4 


East  India  head,  z-lb.  bags . . . ®7J4 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs . . .  *.  u 

60  5-lb.  bags  . . 4,00 

“  ssr4-lb.  bags .  ,.7, 

3010-lb.  bags .  3.75 

»  1.5  . }<-lb.  bags  . .  Li! 

Irish  Linen,  150-lb.  bags .  fl,  co 

“  56-lb.  bags . |j 

28-lb.  bags . j| 

Mermaid,  quick-diesolving  bathing  salt, 

30  10-lb.  bags  in  bbls . per  bbl.  e.eo 

Pretzel,  280-lb.  bbls .  ,  ,0 

“  180-lb.  sacks . t.tt 

Cheese,  980-lb.  bbls .  *,40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 73 

Ivory  dime  size,  36  wooden  boxes  to  eass .  s.so 

New  Ivory,  14  large  cartons  to  case .  1 . 50 

Silver  Springs,  quick-freezing  ice  cream  salt, 

jotobol . per  bbl.  e.Ae 

Lest  than  5  bbls.  tbs  list  net;  3  to  9  Dbls. ,  3  per  seat, 
discount;  10  bbls.  or  mors,  754  per  osat.  dlscouat  may 
be  allowed. 


SALAD  DRESSING. 

Durkee’s,  large,  z  doz . * . 

„  **  *m*U,  t  doz... . . . * . 

Scblmmel’s,  small,  s  doz . 

My  Wife’s,  large.  1  dos. . . . . . 

‘‘  •  dot . - . * . 

aaidaris,  pts.,  1  dos. . . . . . 


575  lbs . 

Kegs,  150  lbs.... 
6o-9).  1 


SAL  SODA. 


.  boxes,  bulk  or 


Per  dos. 

..  4.00 

::  %U 

»  a.ja 

1. a 

..  S.JO 


Jl 

.65 
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WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  f  Of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market.  , 


Coffee  appearances  are  deceptive, 
some  that  look  good  may  not  taste 
good  in  the  cup  and  vice  versa. 

We  guarantee  to  give  you  the 
exact  goods  you  buy,  not  only  once 
but  all  the  time,  and  assure  you  when 
quality  is  considered  our  price  will  be 
the  lowest. 

Our  reputation  has  been  acquired 
through  nearly  one  hundred  years  of 
fair  business  dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  lea  and  Spices. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


There  Is  Only  One  “Exton” 


The  “Exton”  Oyster  Cracker  has  been  the  Oyster 
Cracker  for  63  years!  Think  of  it!  bor  63  years  no  other 
cracker  manufacturer  has  been  able  to  equal  to  “Exton  in 
quality  or  in  popularity. 

To-day  it  is  “The  Best  Known  and  Known  as  the  Best’ 

Is  not  that  a  good  reason  why  you  should  be  prepared 
for  this  season’s  business  by  ordering  your  stock  now? 

No  better  value  has  been  offered  you.  No  better  value 
CAN  be  offered  you,  and  no  better  value  WILL  be  offered  you. 

A.  EXTON  &  CO.,  -  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


Swift’s 

Pride 

Cleanser 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big -profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


e 

For  the  Retail  Grocer 


Order  from  your  wholesaler  or  from  any 

.  Swift  &  Company 

Branch  House 
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SAUCES. 

La  ft  Panins’—  Per  do*. 

Werratwshtre,  quarts . — .. _ _ — ..  j.go 

pints  . . .  4'  S® 

"  X  pints . .  a.  JO 

Snider's — 

Chill,  He.  16,  i  dos . . .  a. 33 

"  No.  8,  a  dos . ... . ....  1.33 

Oyster  Cocktail,  No.  16,  a  doe„ . .  3.33 

“  No.  8,  ados . . .  1.40 

Weroester,  Campbell's,  No.  8,  a  dos . 87 

North  of  England,  No.  8,  a  dor... . 82X 

Chef,  a  dos.,.. . . . .  .75 

Campbell’s,  Chill,  10c.  sire,  bottles . 90 


SEEDS. 

Per  lb. 

Canary  . _ . 03 

"  bush.  60-lb .  a. 40 

Caraway . 09 

Celery . 17 

Coriander,  bleached . . . 03 

Hemp . 04 

“  bush.  40  lb . . . . .  1.65 

Mustard,  Brown . 06X 

Mustard,  YeUow . 06X 

JopPT . - . 07 

Rape . . . 06 

"  bush . „ .  a. 30 

Sunflower,  per  lb . . . 05X 


SODA. 

BUCaib..  ns  lbs.,  kegs . keg 

Sl-Carb.,  bulk,  less  quantity.... . per  lb. 

abbltt’s  Soda,  X-lb.  pkgs.,  a;  lbs .  “ 

Arm  ft  Hammer  bd.,  Ms,  36  lbs .  “ 

“  “  •*  lbs.,  36  lbs .  “ 

. *  X,  X,  36  lbs .  " 

Saleratus,  Babbitt’s  bd.,  Xs.  »5-tb.  bits.  " 


1.30 

.oaX 
•05X 
•°5  H 
.03 

•05  >4 
•°5 


anal) 

Let)  os . „ . 

Life  Buoy... . . 

«« 

Lauts’s  Naptha . . 

Magic  Cleaner. . 

Marseilles,  laundry  sire . 

"  5-centslze . 

"  toilet  size . 

Master  . . . . . 

Mayer's. 

Miller’s  Naptha . . . . 

Naptha,  Swift’s . 100 

"  P.  &G . joo 

Octagon. .  job 

oidMiiL . . . :::,oo 

OzDne . . . e.ee.e . . . eeeeeeeeXOO 

Oleine,  Conway’s .  60 

"  Golden .  so 

Eavenson’s .  84 

Kirk's .  60 

Philadelphia,  7a  blocks . 

Pennsylvania .  60 

Procters  Gamble .  84 

.  oL0^n®’*  8851 . 6° 

^0l0, . . . ; . — . ISO 

Quaker  City,  boxes . loo 

„  „  "  fobs . ... . 130 

Sunlight,  oval . . 

„  “  bwin  bars . . 100 

Santa  Claus.. . JOo 

Saratoga . „.!iao 

Star .  *  *T rwt 

bunny  Monday . IOo 

White  Cloud.  .. 

Wool  Soap,  large . roo 

"  small . 100 


3-90 
a. go 
3*75 
3*5 
2. 13 
3-S® 

*°yX 

3.00 
1.90 
3-5° 
a.  80 

3.30 

•■45 

3-  *3 

S«S 

3.80 

3*5 

а.  50 

S  35 
4.00 

2 85 

б. 73 

4.00 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  50  In  case . . .  g .  00 

Small,  too  in  case .  7.50 

Nips,  100  In  case .  6.50 

Rebate  of  30  cents  per  case  on  five-case  lots. 


SOFT  DRINKS. 

Per  doz. 

Clloquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  s  doz .  a.  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  a  dos .  a.  10 

Birch  Beer  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  2  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9. 00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate .  1 .  80 

Root  Beer  Extract,  Hires’,  1  dos .  1.35 

Hires’  Root  Beer,  Carbonated,  3  doz . 871 

Hires'  Ginger  Ale,  Carbonated,  a  doz . 87! 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4-*5 

“  “  pints,  a  doz .  4.75 

"  "  “  X-pints,  3doi .  4.50 

"  ‘  “  4-ounce, 6  doz .  3.00 

"  X'S^lons,  8  bottles  3.00 
3  per  cent,  discount  on  g  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klee na tub,  X  gross .  a.  Jo 

Bon  Ami,  10-cent  size.. . X  gross  2.30 

Electro  Silicon,  1  doz . per  doz.  .73 

Putz  Liquid,  largo,  3  doz . per  gross  16.30 

3  doi . per  doz.  1.43 

"  "  email . per  gross  7.00 

"  "  “  . per  doz.  ,6a 

Putz  Paste,  large . . . per  doz.  .53 


SOAP — Laundry. 


Bars. 

. 100 

....120 
....100 
....  7a 
....100 

....IOO 

....  60 


Acorn. . 

Ark . 

America . . . 

Bee . 

Best,  Babbitt . 

Babbitt'6  New  York  City . 

Big  Master .  7o 

Brown . 60 

Borax,  Dreydoppel .  4o 

"  Pearl  Young  &  Co . 40 

“  Day  &  Frick,  Novelty .  40 

**  Handsome .  6o 

11  Eavensou,  large . . 

*f  “  small . ;;;;;;XOo 

Kirkman's .  10Q 

“  Red  Seal .  . 

“  Swift’s . 

**  Climax . . 

Circus . 

Cotton  Oil,  White . ,* 

Coal  Oil  Johnny . 

Cygnet . 

Dobbins'  Electric . 

Dewey . 

Fairy . 

Fels-Naptha. . 

Five  case  lots . 

German  Mottled . 

Good  Momiug . *’"* 

Glycerine  Tar . 

Gloss . 


. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

.  zoo 

. . zoo 

a* . ZOO 


zoo 

zoo 

zoo 


Less 
than 
5  bxs. 
3-35 
2.  50 
1.93 
2.85 
3.90 

3- 75 

а.  8S 
a-fs 

2.40 

2.80 

2.80 

2.80 

2.60 

4- 75 
3-75 
3-75 
3-75 
3-75 
2.10 

3-35 

б. 00 
3-57X 


a. os 
4.00 
4.00 
3-83 
3  00 


3-35 


Toilet  Soaps. 

Buttermilk  Cosmo.„ . . . gross  6.60 

„  “  . . doz.  .60 

Swift’s . gross  4.75 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white..... . per  box  2.90 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box  4 .  00 

Castile,  Lexard,  floating . 100  4.00 

Castile,  Lexard,  floating... . 30  2.00 

Castile,  Imported,  Conth . lb.  .13X 

"  Conti,  original  boxes . lb.  .tiQ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderfiower,  large  cake . . . gross  4.40 

Fleur-de-lis .  "  .  ,0 

■1  .  i'3 

. . doz.  .43 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott  Buttermilk  Series . .  “  io.  as 

Oatmeal,  3  cakes  In  box .  "  4.30 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  X-lb.  bars  to  box . lb.  .  09 

Turkish  Bath . gross  3.co 

Sweetheart,  50  cakes . box  1.90 

„  100  cakes . box  3.75 

Swift’s,  Pumice . t0o  4.50 

“  CaDdia  Glycerine .  to  s  it 

“  Raven  Tar . .  4.60 

Witch  Hazel,  3  cakes,  X  gross . gross  3.25 

Swift’s . “  4.30 

"  Armour’s . . .  "  3,5a 


Scouring  Soap. 

Day  ft  Frick’s  Flint,  36  bars . . . „. .  s.94 

Youth’s,  48  bars . „ .  ,.go 

Brooks'  Crystal,  too  bars .  7, 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  a  M 

“  Hand ,  36  bar. . ia? 

Wngley  s,  100  bars .  3,  ,3 

(Coupons  with  each  box) 

Kitchen  Crystal,  36  bars. . . . .  ..35 


Soap  Powder. 

„  .  ,  Per  ease 

“  .  «  75 

100  “  .  a.  73 

Soapine,  No.  7,  zoo  packs .  2  <0 

.  4 . 00 

## 

. .  *-5o 

ZOO  0-os .  9.35 

3-  a5 
4.00 


No.  X2,  zoo 
No.  Z7,  36 

Babbitt's  Z776  Powder, 

Finola.  zoo  packages . 

Gold  Dust,  Fairbank's,  zoo  za-oz.  packages 

“  “  24  4-lb.  “  ....  4 . 30 

Naptha  Borax,  zoo  packages,  largo .  4 .75 

“  zoo  5>cent  packages.. .  3.8c 

Klrkollne,  white,  24  large  packs . .  3.55 

“  "  zoo  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  z -lb  packages .  3-55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  V.  605c.  pkgs .  *.4o 

30  No.  2  pkgs...  a  . 40 

Nine  O'clock  Tea  zoo  packages .  3.20 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  xs .  a  qq 

t*  <(  1 


24  4S.. 


4.00 


Pennywash,  z  gross  and  X44  i-cent  cakes  free..  10.25 

Powerine.  zoo  packages .  ,  g* 

Old  Dutch  Cleanser,  48  packages . 


3-4a 


SPECIALTIES. 

Anker’s  Bouillon  Capsules . _ . .....  J  (0 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. _ 

5-cent  tins,  a  and  4  doz . per  doz. 

Dime  size,  a  and  4  doz .  “ 


X-lb.  net,  tins,  a  and  4  doz .  " 

X-lb.  net,  tins,  a  doz., 


t-lb.  net,  tins,  1  doz . 

6  lb.  cans,  full  weight . 

10-lb.  cans,  full  weight . . 


. per  lb. 


•1* 

.83 

1.00 

1.90 

3-70 

•»3 

•  as 


—31— 

Coleman's  Muxtwd,  D.  S.  7.— 

- - 5.40 

5/ -lb.  “  . "  « 

n  ********  ****^****  H 

.  Bhb.  B<Mtai.  CxL. 

Biack,  High  Grade. . .  .14  .15  .17 

Black,  Low  Grade . . . so  .iz  .12 

White,  High  Gra4o...„„ .  ,a8  .30 

WhlU,  Low  Grade . . . 

Red,  High  Grade . .  ,ai  .33 

Red,  Low  Grade-. . . .  ,x6  .18 

Cinnamon — 

JHorb  Grado . . .  ,aa  .*3  ,a« 

tow  Grade . .  .ij  .14  .16 

Cloves 

High  Grade.. . . . . aa  .23  .a] 

.  .f'0*  Grade . . . if  .18  .,o 

Allspice — 

Gffigh_Grado. . . . „x  .xaX  .14X 

. — .  -*5X  »6X  .a8X 

Low  Grade....^. .  xa  .zj  .15 

Mace- 

High  Grade . . 

Nutmegs — 

High  Grade - -  .30  .3, 

Mustard — 

Yellow,  High  Grade. . 19  .so  aa 

Yellow,  Low  Grade . 14  .*■  .x- 

Brown  High  Grade . .  .14  .ij  ,i7 

McCormick  &  Co.—  Per  dot. 

Be*  Brand — Pepper.  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . X^b.  cartons  .40 

_  _  X-lb-  cartons  .  71 

Banquet  Brand — Mustard,  Cinnamon,  Pep. 
PW.CloTea,  Ginger,  Allspice, X-lb.  cartons  .35 

X-lb.  cartons  .70 

Bee  Brand,  in  caalsteri,  above  assortment, 

Ho.  45  slse  .43 

No.  90  else  .85 


—33— 

Mason's  Stove  Polish,  large . 

„  “  “  regular . 

Ko^ftaRaste,  M-gross  txraci _ 


. doz. 

...X  flto. 

..per  dois. 


..per  dos. 
per  Jpeu 


M  u  s  tar  d — Prepared. 

Campbell’s,  Jar,  a  doz . . . 

Campbell’s,  with  spoon,  new . 

Gulden's,  No.  6,  with  spoon,  3  dos„ . 

•*  *•  to  <<  II 

Beer  Mug,  fitney,  largo  slse,  a  doz . 

Lemonade  Glass,  tall,  a  dos . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  dos . . . 

Milk  Jar,  glass  top,  a  dos . 

Water  Tumblers,  glass,  No.  so,  4  dos . 


For  dos. 

90 
90 


70 

80 

90 

75 

4*X 


Oimax  Enamel,  X-grooo... 

BUck  Jack,  X -gross . 

Rising  Sun . 

Sun  Paste,  5 -cent  sin.  _ 

“  10-cent  sin . .  " 

X-Ray  Stove  Polish — 

J-“nt  sin,  No.  j,  per  bon  of  X -gross . 

Psr  box  of  X-groas . . 

14  dozen  to  gross . . 

10-cent  slse.  No.  10,  per  box  of  X -grass... 
Per  box  of  X-gross . . . . . 

t./dSZz— . . . 

s-in-i,  smaller  sin.. . . . per  dos. 

i-ln-i.  Urge  slse .  “ 


•75 
1. 15 

4-So 

4:Vm 

10.  BJ 

•l«> 

9  40 
7.  JO 
I-7f 
4.J0 
»so 

1  U 

•  •JO 

JOO 

a.aj 
4. jo 

JOO 

•71 

•-7J 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round.. . . per  pkge. 

Excelsior,  24  packs . . .  " 

McAllister,  36  packs . . .  “ 

Gold  Medal,  84  packs . .  *• 

Bird  Gravel- 

Red  or  White,  small,  pkgs . . per  dos. 

Red,  large,  36  pkgs .  " 

Silver,  small,  36  pkgs . 


large,  ^36  Jugs. 


WHOLE  SPICES. 

Per  lb 

Pepper,  Black . . 

Mace .  ;4g 

Nutmegs,  large . ’ 

“  medium .  'i«X 

Cinnamon  Bark,  Canton . . 

Java  Thin  Quills,  j-lb.  rolis.  .30 

“  Saigon . . 

Whole  Mixed  Spices,  bulk,  6-lb,  boxes . . 

Green  Ginger  Root. . 0J 


CORN  STARCH. 

Davis,  48  j-cent  packages . per  ease  1 . 80 

"  «6 10-cent  "  .  <<  a.  jo 

Duryea’s,  40-lb.,  i-lb.  packages.. . 07 Vf 

'*  20-lb.,  “  . . .  .qIS 

S2T'  »  . 

Kugsj'ord’s,^;;  # 

Rex,  40  lb.,  1  lb.  packages, . . .ojX 


Bath  Brick,  ij  briens . par  bos 

Toothpicks,  Eureka.  100  boxes . can 

"  Perfection,  a  dos . per  dos. 

Royal  Gins,  1  doz . per  doz. 

Paist's  Glue,  1  doz . . .  « 

Carpet  Tacks,  Wooden  Keg,  X-groas  can, 

assorted,  6,  8,  10  s . . . par  case 

Carpet  Tacks,  Silver  Steal,  4-os . per  das. 

6-01 . 

8-0* . . . . .  « 

•o-oi . *• 

1 2-OS . << 

Matting  Tacks — 

Ho.  10,  steel . . . par  dos. 

No.  ii.  **  .........  *1 

’  **J  •••••••  •Oeaeaa.aaaoasa  sstssoooooos 

NO.  ZS,  *•  . asaaaoaooeeoeeeesoooaaeoaaoe  ** 

Fli-Stickon,  Fly  Ribbon . par  gross 

Fll-Stiekon,  X  gross  display  carton.. . 

Ely  Paper,  Tanglefoot . par  can 

Sticky,  10  cartons . 

Stlcktita  Fly  Paper,  zoo . par  can 

_  “  "  10  cartons. .  *• 

Wax,  White  and  Yellow . par  lb. 


LAUNDRY  STARCH. 


Argo,  Gloss,  34  j-cent  packages . 

Gilbert’s  Laundiy  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . 

Klngsford's,  Pure,  3-lb.  cartons . 

Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  is  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

”  Saun  Gloss,  lb.  packages . 

"  Superior  B,  bulk . 

"  Satin  Gloss,  crates,  13  6-lb.  wd.  bxs. 
Niagara,  laundry,  jo  lb.  bulk . 


•9«  _ 

•03X 

.06 

•oj 

■o8v 

06X 

•07« 

•06W 

•07X 

•04X 

•o»X 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  ao  yds.  to  lb . par  lb. 

"  Clotheslines,  jo-ft.  hanks. ..dos. 

Cleveland,  extra  fine  cotton  twine . ...per  lb. 

Orange  Brand,  fine  cotton  twine. . .  •• 

Texas  Medium,  cotton  twine . .  " 

Cotton  Candle  Wick .  ** 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  *' 
Fine  Hemp  Twine,  8  balls  to  lb.  la  j-lb. 

bunches .  •• 

Coarse  Hemp  Twine,  8  bails  to  ib.,  la 

j-lb.  bunches . per  Ib. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Lina,  8  yds.  to  lb .  *• 

Jute  Clotheslines,  90  ft.  to  hank . par  dos. 

"  108  ft.  to  ‘ 


•IX 

■71 

:?8 

.it 


.1# 

••7 

,:Z 

1.70 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  738 . . 

Fancy,  No.  748 . 

Choice,  No.  753 . . 

Cane  Juice . to 

BlackStrap. . . . 

B.  H.  F.,  Horse  Food  Molasses . . 


•4* 

•J7 

••4* 

.Is 

•«»x 


"  x-lb.  packages,  48  lbs... 

”  3-lb.  cartons,  48  lbs . 

■'  6-lb.  boxes . 

. 

.05 

•05 

.06 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  ** 

Elastic,  64  10-cent  packages . 

2.20 

"  6a  (-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods. 

.08 

Starcli  Polish,  20  cakes . 

Rex  Gloss,  jo  lb.  balk . 

•OJ 

STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  X-groos .  4.50 

"  large,  "  7.20 

“  Liquid,  large,  «  7.0o 

"  *’  small,  «  . .  j.,o 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  dos.  No.  g  I 

top  cans,  both  freight  paid . . . . 

Gold  Mine,  in  bbls.,  new  crop . 

Fancy,  No.  109 . . 

Fancy,  No.  m . . . . 

Prime,  No.  no . . . 


•  40 

.si 

.28 

a6 

*5 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 

West  India,  choice,  No.  szo,  compound...... 


•4* 
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Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses— give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  P.  FORBES,  Coshocton,  Ohio 


* 


Imitated  But  Not  Equaled 


if 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


<J 


I 


sms: 


Young’s  Scouring 
Soap 

Cygnet  Soap 


Established  1877 


CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 


Philadelphia,  Pa. 


* 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 


SHINN  &.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


How  To  piale  more  money  on 

VepetaDlBS  and  Truck 

Use  our  Vegetable  Display  Stand. 

It  will  make  vegetables  and  green 
truck  look  better,  keep  better  and 
sell  better.  Retail  grocers  and 
market  men  use  them  all  over  United 
States.  When  writing  to  us  state 
whether  you  have  a  city  water 
supply. 

GALESBURG  CORNICE  WORKS  GALESBURG  :  ILLINOIS 
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Glucose. 

Best,  for  confectionery . 


2. 6o2J 


HONEY. 


Light  Honolulu,  5  gal.  cans . per  gal.  .07 

Domestic,  barrels . per  gal.  .  7a 

Selser's,  lunch  bottles,  a  doz . per  doz.  .95 

Selsar’s,  medium  bottles,  2  doz .  “  z.35 

Schimmel’s,  10-oz.  bottles,  2  doz.  In  case .  1.4s 

"  6-oz.  “  “  “  . 95 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Honey —  Per  doz. 

No.  1  jar,  1  doz.  in  case .  a.  40 

No.  ajar,  2  doz.  in  case .  1.50 

No  3  jar,  3  doz.  in  case . 93 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars —  Per  doz. 

4  doz.  In  ban-el . . . .  .92)$ 

1  doz.  In  case . . . 9j 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.90 

Globe,  No.  2  tins,  2  doz . 83 

Globe,  No.  2%  tins,  2  doz .  i.co 

Globe,  No.  s  tins,  1  doz .  1.90 

Globe,  No.  10  tins,  y2  doz .  1.80 

Banner  In  jars,  compound . 92  * 

White  Clover,  in  jars,  compound. . 90 

Purina  Pancake  Syrup,  36  pts .  2.30 

24  qts .  4.00 

"  “  X2*gals .  7.00 

“  “  6  gaJs .  12.00 

♦Karo,  10-cent  size,  2  doz . per  case  x .  85 

Karo,  25-cent  size,  1  doz .  “  2.33 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  *  doz.  to  case .  6.60 

*-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  a  doz.  to  case .  i.8j 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case .  S.ao 

No.  5  cans,  short  *-gal.,  screw  cap,  1  doz. 

to  case .  *.80 

Full  qt.  cans,  plain  top,  s  doz.  to  case .  1.40 

No.  e  cans,  2  lb.  size,  plain  top,  3  doz.  to 

case . . . 97* 

Red  River- 

No.  2 %  cans,  2 *  lb.  size,  plain  top,  a  doz. 

to  case .  x ,  00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.63 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  In  case .  13*50 

% -gal.  cans,  12  in  case . . . . .  7.25 

Qt.  cans,  24  in  case .  4.12*4 

Pt.  cans,  24  in  case .  2.50 


Qt.  bottles,  ia  in  case . . . 4.50 

Pt.  bottles,  24  in  case . . . . . 2.50 

Fives  bottles,  24  in  case . „ . . .  3.7J 

Jacket  cans . . . »....».»,...M..pcr  gal.  i.oo 

Vermont,  gal.  tins . .. . per  gal.  1.25 

„  "  M-gal.  tins.„ .  7.73 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles . . .  3.40 

New  England  Maple  Syrup  Company. 
“Golden  Tree”  Pure  Syrup—  Per  doz. 

Square  bottles,  2  doz.  in  case...„.„ . 2.40 

Fruit  jar,  2  doz.  in  case . 2.40 

Medium,  2  doz.  in  case . 1.50 

Small,  2  doz.  in  case . 90 

Square  full  gals.,  *  doz.  in  case_ .  10.80 

Square  fall  %  gals.,  1  doz.  in  case .  6.00 

j-gal.  jacketed  cans .  4 . 30 


Butter  Dishes. 


N*. 

x,  Solid  oval..... 

2,  “  ..... 

3,  "  . 

5.  " 

1,  Wire  ends., 


Picnic  Plates,  8  In . 

“  9  in . 

Crates  contain  250  each. 

The  Hanlon-Sharps  Co.,  No-Leak  Paper — 

No.  x . . . 

No.  a .  . 

No.  . . . 

No.  j . .. . 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  doz. 

Little  Gem,  parlor,  2  string . . .  4.15 

N  U,  No.  6,  split  handles .  3.50 

Leader,  No.  6,  3  string  red  handles . ....  3.65 

Princess,  No.  4,  fancy  handles .  4.  to 

Whisks,  2  sewed .  i.,o 

Factory,  heavy . 4.73 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  doable,  spring  protector...  3.63 

57,  Peerless,  double .  3.50 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector . . -  3.10 

xoo.  Northern  Queen,  single,  protector . .  3.00 

126,  Ruby,  single .  1 . 90 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.73 


Clothes  Pins. 

Per  bo*. 

5  8TOSS . . . . 

Tlbbala  Clothesline  Hooks . per  doz.  .33 

Egg  Crates. 

Perfection  . .  I-00 

“  10  sets  fillers .  ,[35 

Standard,  12  sets  fillers .  j .  30 

Star  Egg  Carriers,  No.  x,  2  doz . per  doz.  2.25 

”  No,  2 . . .  “  3.50 

Star  Egg  Trays,  No.  1,  1  M . per  M.  3  00 

Divisions*. . .N°:.lz— ::z::<T  doz-  4  50 


doz.  sets 
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BRUSHES. 
Scrub  Brushes. 


No-  Per  doz. 

22,  Whlto  corner . . . 

23,  Medium  size . .gj 

27,  Large  .  x.xo 

13,  Marble,  medium  size . 90 

oo,  White,  Snap . . 

Handy  House . 

Jersey  Milk  Can . 2.oo 


Buckets. 


Per  doz. 

O.  G.,  2  wire  hoops .  j.(,0 

“  3  wire  hoops .  1.75 

Pine,  2  hoops,  flat .  1  .so 

3  hoops,  flat . . .  1.65 

Galvanized,  12  qt . .  1.75 

»4qt .  1.90 


Indurated  Fibre.. 


2.  40 


Stove  Brushes. 

No.  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

21,  X,  crescent  shape .  x .  75 

1,  Grey  fibre,  strap  handle .  1.20 

“  “  . . .  1.65 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  doj 

o,  Mexldan  Fibre . . 


large .  1.30 

4,  Bristle  outside .  , . 

5,  All  bristle .  ,  75 

16X,  All  bristle,  extra  value.. .  2. 15 

18,  All  bristle,  spotted  white .  2.80 


—36- 


Whitewash  Brushes. 

No.  p«r 

6,  6  In.,  White  tampleo . . .  . 

I; : 

6,  s  In.,  Family,  extra  heavy... . 

3,  6  In.,  “  “  ; 

IO>  7>B-,  “  “  x. 

12,  8  in.,  “  ■'  . 

6,  5  in.,  A.,  hair  bristle. .  , 

8, 6  in.,  “  ...... . "  \ 

10,  7  In.,  "  . 

12, 8  in.,  "  . . 

6,  S  in-,  Ideal,  all  bristle,  3  row .  , . 

8, 6  In.  “  “  3  row .  2. 


dot. 


42* 


Per  < 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . 

21 ,  All  hair,  wire  drawn. . 

28,  White,  wire  drawn . 2  g 

x,  7  in.,  All  hair,  flat  end .  *,0 

92,  7  in..  Mixed,  round  end .  2.1 

11X,  7  in.,  All  hair,  round  end .  2. a 


TOBACCOS— PLUG. 


_  ,  Per  lb. 

Deer  Skin,  9  and  16  lb . . . . . . 

lolly  Tar,  5, 10,  15  and  >5  lbe .  .'*9 

Newsboy . — 

Old  Honesty . . . 

Piper  Heldslck . ’JJ 

Spear  Head . 

Standard  Navy . 

Toddy .  „ 

Vineo . !|  I 

Town  Talk . 


SMOKING  TOBACCO. 


Duke’s  Mixture.. 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

G.  &  A.  Navy.... 

Hot  Ball . 

Miner's  Extra.... 
Pipe  Smoking.... 
Red  Man . 


Per  !b. 
39 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  1*  doz.  packages . per  box  .58 

Yeast  Foam,  1*  doz . .  <•  ,38 


•I 

I 

i 


Don’t  Throw 
the  Others  I 


>9  ■: 


OutYet 


When  we  ask  you  to 
sell  our  Gluten  Cereal, 
we  don’t  mean  to  throw 
out  other  cereals — yet, 
anyway.  Sell  Gluten 
Cereal  and  others  side  by 
side,  see  how  well  they 
go,  and  calculate  how 
much  you  make  from 
each.  Then,  maybe, 
you  will  reach  the  point 
where  you  will  want  to 
throw  out  the  others. 

Gluten  Cereal  pays  40 
per  cent.  ;  what  other 
cereal  in  its  class  does  ? 
Cost  to  you,  $1.20; 
brings  in  $1. 80. 


I 


A.C.  Godshall  &  Co. 


IN  CORPORA  TED 

LANSDALE,  PA. 


DURING  LENT 


you  will  need  all  kinds  of  Imported  Cheese,  Fancy 
Groceries  and  Delicatessen. 

It  will  pay  you  to  send  your  orders  to  me,  as  I  am 
the  largest  importer  in  Philadelphia  of  Emmenthaler, 
Roquefort,  Camembert  and  all  other  Fancy  Cheese; 
besides  carrying  a  complete  line  of  Delicatessen  and 
Fancy  Groceries. 

My  prices  are  the  lowest  and  my  quality  the 
highest. 

Send  me  a  sample  order. 


Carl  Wilde,  357  N.  Second  St.,  Phila. 


Woodcock  Macaroni  Pleases 


by  its  Cleanliness,  Quality  and  Fine  Flavor  and  you  can  depend  on 
these  qualities  to  make  it  a  steady  seller  in  your  store.  It  is  driving 
the  imported  varieties  out  of  the  field.  Why  shouldn’t  it,  since  it’s 
better ?  \\  e  guarantee  that  WOODCOCK  is  made  of  purest 
materials  and  under  ideal  sanitary  conditions. 


WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HKS  NO  EQUHL 


- 


SHOW  THESE  ONCE! 


fa 


Bouillon 

Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 


ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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Written  for  the  “Grocery  World  and  General  Merchant.’ 


One  Concern  that  round  Retailers’ 
Influence  Potent 


Manufacturer  in  Midst  of  Campaign  to  Introduce  New  Food 
Product  Tells  How  Retailers’  Opposition  Affected  Him. 
Retailers  Not  Wishing  to  Handle  the  Goods  Could  Not  be 
Forced  to. 


During  the  past  few  weeks  the 
firm  with  which  I  am  connected 
has  been  endeavoring  to  market 
a  new  food  product  which  is  sold 
exclusively  through  grocers.  Any 
one  who  has  gone  through  what 
we  have  gone  through  will  laugh 
at  the  manufacturer  who  contends 
that  the  retailer  has  no  influence 
for  or  against  the  introduction  of 
goods.  In  our  judgment  he  has 
so  much  influence  that  the  manu¬ 
facturer  whom  he  opposes  has  a 
very  little  chance  of  winning  out. 

We  have  been  confining  our 
advertising  to  the  daily  papers, 
but  have  accompanied  the  adver¬ 
tising  by  sending  salesmen  among 
the  retail  trade.  These  salesmen, 
aided  by  the  advertising,  have 
placed  the  goods  in  between  five 
hundred  and  six  hundred  retail 
stores  in  the  city  of  Philadelphia, 
which  is  probably  one-eighth  of 
the  total  number. 

We  have  encountered  the  most 
determined  opposition  from  some 
grocers  who  for  some  reason  did 
not  wish  to  stock  our  goods,  and 
where  the  retailer’s  attitude  was 
such  we  have  been  wholly  unable 
to  break  that  opposition  down. 
Very  many  consumers  who  had 
been  convinced  by  our  advertising 
and  had  tried  unsuccessfully  to 
get  the  goods  at  their  grocers 
have  called  us  on  the  telephone 
and  some  have  even  come  to  our 
warehouse.  The  query  in  all  has 
been  “where  can  I  get  the  goods?” 
And  in  every  case  we  have  told 
them,  but  whether  they  will  con¬ 
tinue  to  go  out  of  their  way  to  get 
them  is  a  question. 

In  one  case  a  consumer  went  to 
a  large  retail  store  and  asked  for 
our  goods  by  name.  The  clerk 
said  he  had  them,  though  he  did 
not,  and  wrapped  up  a  package  of 
something  else  “just  as  good.” 
The  customer  became  suspicious, 
opened  the  wrapper  and  at  once 
saw  the  deception.  So  far  do 
some  retailers  go  in  their  efforts 
to  avoid  putting  in  new  goods. 

1  his  was  a  dealer  who  had  pre 


on  the  ground  that  there  was  no 
demand. 

We  find  that  as  a  general  thing 
retailers  are  nearly  all  set  against 
every  new  article  that  comes  out. 
They  want  to  sell  what  they  have 
on  hand,  or  something  under  their 
private  brand.  Or  they  want  to 
sell  something  that  pays  a  better 
profit.  One  especially  large  con¬ 
cern  refused  to  stock  the  goods 


even  after  a  good  customer  had 
asked  for  them  once  a  week  for 
five  consecutive  weeks. 

Undoubtedly  the  retailer  is 
potent  in  the  distribution  of  food 
products.  There  is  no  longer  any 
chance  of  forcing  a  retailer  to 
handle  goods  against  his  will. 
There  may  have  been  once,  but 
we  have  surely  not  been  able  to 
do  it.  If  all  the  retailers  in  a  ter¬ 
ritory  should  refuse  to  handle  a 
given  product,  a  manufacturer 
might  spend  a  small  fortune  in  ad¬ 
vertising — he  would  be  helpless, 
or  would  have  to  open  his  own 
store.  Our  experience  is  that  if 
we  cannot  convince  a  grocer  to 
handle  the  product,  all  attempts 
to  force  him  to  are  so  much  time 
wasted.  *  *  *. 

Philadelphia,  Pa., 

March  4,  1910. 


Jobbers  of  Three  States  Will  Discuss 
Live  Trade  Topics 

Annual  Convention  of  Wholesale  Grocers’  Association  of 
Pennsylvania,  New  Jersey  and  Delaware  at  Wilkesbarre, 
March  10.  Freight  Prepayment,  Soap  Profit  and  Abuse 
of  Cash  Discounts  Among  Topics  to  be  Discussed. 


The  fourth  annual  convention 
of  the  Wholesale  Grocers’  Asso¬ 
ciation  of  Pennsylvania,  New 
Jersey  and  Delaware  is  an¬ 
nounced  for  Thursday,  March  10, 
1910,  at  Wilkes-Barre,  Pa.  Con¬ 
siderable  interest  is  being  mani¬ 
fested  among  the  jobbing  trade, 
and  a  good  attendance  is  ex¬ 
pected. 

The  jobbers’  convention  lasts 
but  one  day.  It  consists  of  a 
morning  and  afternoon  session, 
with  a  banquet  in  the  evening. 
The  manner  of  conducting  the 
sessions  is  wholly  different  from 
that  of  conducting  most  commer¬ 
cial  conventions.  While  there  is 
some  idea  in  advance  as  to  the 
subjects  likely  to  be  discussed, 
there  is  no  advance  programme, 
and  the  members  are  permitted 
and  expected  to  address  the  body 
on  vital  trade  topics  as  the  spirit 
moves  them. 

In  the  morning  a  formal  ad¬ 
dress  of  welcome  will  be  de¬ 
livered  to  the  delegates  by  Hon. 
Fred.  C.  Kirkendall,  former 
Mayor  of  Wilkes-Barre.  The 
response  will  be  by  H.  G.  Kurtz, 


of  Kurtz  &  Mayer,  the  well- 
viously  refused  to  stock  the  goods  known  Reading,  Pa.,  jobbers. 


The  balance  of  the  morning  will 
be  devoted  to  reports  of  commit¬ 
tees,  reports  of  officers,  and  the 
address  of  President  Robert  G. 
Bursk,  of  Howell  &  Bursk,  Phila¬ 
delphia.  The  reports  will  of 
course  cover  progress  made  in 
the  association’s  various  lines  of 
work  during  the  past  year. 

In  the  afternoon  the  members 
from  various  local  sections  of  the 
State  will  be  invited  to  discuss 
trade  conditions  in  their  own  ter¬ 
ritories,  with  a  view  to  obtaining 
the  association’s  influence  toward 
the  correction  of  existent  trade 
evils. 

Several  live  trade  topics  will 
probably  be  discussed  during  the 
afternoon.  One  of  them  is  the 
prevalent  practice  in  certain  parts 
of  the  State,  notably  the  West 
and  Southwest,  where  competi¬ 
tion  is  encountered  from  jobbers 
located  out  of  the  State,  of  pre¬ 
paying  the  freight  on  shipments. 
This  by  way  of  special  price  con¬ 
cessions.  The  association  will 
discuss  this  from  the  standpoint 
of  its  being  an  evil  and  will  en¬ 
deavor  to  create  plans  to  cure  it  if 
possible. 

Another  subject  which  bids  fair 


to  come  up  for  discussion  and 
probable  action  is  the  wholesale 
profit  on  soaps.  It  has  come  to  be 
a  custom  of  the  jobbing  trade  to 
sell  certain  brands  of  soap  ex¬ 
ceedingly  close,  and  the  discus¬ 
sion  will  be  along  the  line  of 
reformation. 

Two  other  topics  booked  for 
discussion  are  the  relations  be¬ 
tween  the  jobber  and  the  manu¬ 
facturer,  and  the  abuse  of  cash 
discounts.  The  latter  subject  is 
regarded  by  some  wholesale  firms 
as  particularly  pressing.  Compe¬ 
tition  in  various  quarters  of  the 
State,  according  to  members  of 
the  association,  has  compelled 
jobbers  to  endure  abuses  of  the 
cash  discount  plan  which  they 
say  is  exceedingly  demoralizing 
and  should  never  exist. 

The  banquet  in  the  evening  will 
be  held  at  the  Hotel  Sterling. 
The  following  will  be  the  princi¬ 
pal  guests:  Hon.  Wade  H.  Ellis, 
Assistant  United  States  Attorney- 
General ;  Judge  John  M.  Garman, 
of  the  Luzerne  County  (Pa.) 
Common  Pleas  Bench ;  Charles 
H.  Crary,  of  the  National  Canned 
Goods  Association ;  President  D. 
H.  Bethard,  of  the  National 
Wholesale  Grocers’  Association; 
President  George  Gennerich,  of 
the  New  York  State  Wholesale 
Grocers’  Association ;  President 
A.  M.  Wilson,  of  the  New  Eng¬ 
land  Wholesale  Grocers’  Associ¬ 
ation,  and  Secretary  Alfred  H. 
Beckmann,  of  the  National 
Wholesale  Grocers’  Association. 

The  officers  of  the  association 
are  Robert  G.  Bursk,  president; 
Alvin  M.  Graves,  secretary,  and 
F.  B.  Reeves,  Jr.,  treasurer. 


Senate  Food  Committee  Out¬ 
lines  Investigation. 

Holds  Single  Meeting  During  the  Week 
but  Goes  No  Further  than  this.  Meat 
Prices  in  Three  Northern  Markets. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Washington,  D.  C., 

March  3,  1910. 

The  Senate  Committee  on  the 

investigation  of  food  prices  held 

one  meeting  during  the  week,  but 

did  nothing  more  than  give  out  a 

formal  statement  as  to  the  line 

which  the  inquiry  would  follow. 

The  statement  was  this  : — 

The  price  of  food  products;  the 
price  of  manufactured  articles;  the 
price  of  wool,  hides,  leather,  lum¬ 
ber,  coal,  iron,  steel,  oil,  brick,  ce¬ 
ment  and  farming  implements;  the 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 


flBR&V  * 

There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 


927  Arch  Street,  Philadelphia,  Pa. 
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The  New  York  Letter 


Secretary  Austin’s  Reply  to  Mr.  Pratt.  Storage  Egg  Season 
Disastrous  for  Holders.  American  Specialty  Association 
Compiles  Net  Weights  of  All  States.  Pittsburg  (Pa.)  Baking 
Company  Starts  Bakeries  in  New  York.  Market  Summary. 


effects  of  combinations  upon  the 
prices  of  commodities ;  the  effects  of 
cold  storage  plants  upon  prices  and 
their  methods  of  doing  business ;  in¬ 
voice  price  and  market  price  of  all 
imported  articles  mentioned  in  the 
tariff  in  April,  1909,  and  correspond¬ 
ing  prices  at  the  present)  time;  for¬ 
eign  wholesale  and  retail  prices; 
w)ages  and  salaries  at  home  and 
abroad;  the  production  of  gold  and 
additions  to  the  gold  coinage  by 
years  since  1897,  both  in  the  United 
States  and  in  the  world  generally; 
the  world’s  prices  of  commodities 
by  years  from  1897  to  the  present 
time. 

The  investigation  regarding  prices 
of  commodities  in  the  United  States 
will  especially  cover  the  last  ten 
years.  The  inquiry  in  regard  to 
farm  products  will  be  extended  to 
the  farm  and  will  also  cover  whole¬ 
sale  and  retail  prices,  while  the  in¬ 
vestigation  concerning  manufac¬ 
tured  articles,  and  of  wool,  hides, 
leather,  etc.,  will,  in  addition  to  go¬ 
ing  into  the  question  of  wholesale 
and  retail  prices,  undertake  to  pre¬ 
sent  prices,  in  the  one  instance  at 
the  factory  and  in  the  other  at  the 
point  of  production. 

Some  figures  were  placed  on  file 
in  the  State  Department  here  dur¬ 
ing  the  week  by  Consul-General 
James  W.  Ragsdale,  of  Halifax, 
Nova  Scotia.  They  cover  the  re¬ 
tail  prices  of  five  staple  cuts  of 
meat  in  the  three  representative 
markets  of  Canada  and  contigu¬ 
ous  countries: — 


Article. 

Hali- 

St. 

Mont- 

fax. 

John. 

real. 

Sirloin  steak  . 

20 

22 

18 

Rump  steak  . . 

.  16-17 

20 

18 

Roast  beef  . . . 

.  20 

20 

15 

Roast  pork  . . 

1 7 

18 

20 

Chickens . 

.  21 

20 

20 

Lamb,  leg  . . . 

is 

18 

15 

Ham . 

18 

18 

19 

Lamb,  chops  . 

.  20 

20 

18 

The  Consul- 

General 

states 

that 

never  in  the  history  of  the  gro¬ 
cery  trade  in  Canada  has  there 
been  so  low  a  stock  of  Californian 
dried  fruits  as  at  present,  either  in 
the  hands  of  the  retailers,  jobbers, 
packers  or  growers.  A  larger  per¬ 
centage  than  usual  of  the  goods 
seem  to  have  gone  into  consump¬ 
tion  than  has  been  the  case  in 
previous  years.  This  is  attribu¬ 
ted  to  better  conditions  financially 
among  consumers  and  to  low 
prices  that  have  prevailed.  The 
demand  for  California  products  is 
unusually  heavy  for  the  time  of 
the  year. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant" 

Attorney  and  Counselor  at  Law 

MJ44S  Laid  TJJJe  Eld*.,  Philadelphia.  Pi. 
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Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  N.  Y., 

March  4,  1910. 

Grocers  everywhere  will  be  in¬ 
terested  in  correspondence  be¬ 
tween  J.  W.  Pratt,  a  retailer  at 
Olean,  N.  Y.,  and  Secretary  J.  T. 
Austin,  of  the  American  Specialty 
Manufacturers’  Association.  The 
important  issue  is  as  to  the  proper 
methods  of  computing  and  stat¬ 
ing  the  retailer’s  percentage  of 
profits. 

Mr.  Pratt  wrote  a  letter  to  the 
secretary  several  days  ago  criticis¬ 
ing  the  advertisements  of  some 
of  the  specialty  manufacturers  in 
trade  publications.  The  letter 
stated  that  while  these  manufac¬ 
turers  advertised  the  profits  of 
the  retailer  in  handling  their 
goods,  few  give  the  correct  per¬ 
centage  of  profit.  If  the  profit 
must  be  advertised,  Mr.  Pratt 
wrote,  the  correct  figures  should 
be  given. 

Mr.  Pratt,  in  his  letter,  cited  one 
instance,  a  manufacturer  of  pea¬ 
nut  butter,  who  in  his  advertise¬ 
ment  stated  that  the  grocers  make 
33  per  cent,  in  handling  his  goods. 
His  price  is  $1.40  a  dozen  for  jars 
to  be  sold  at  15  cents.  On  the  sale 
of  a  dozen  of  these  jars  the  retailer 
realizes  $1.80,  or  40  cents  profit. 
That  makes  a  little  over  22  per 
cent,  profit  Mr.  Pratt  figures. 
Take  from  this  18  per  cent,  for 
the  expense  of  selling,  and  it 
leaves  an  actual  profit  of  only  4 
per  cent. 

The  advertisements  which  offer 
large  profits,  much  more  than  the 
real  figures,  are  not  only  mislead¬ 
ing  to  the  grocers  for  whom  they 
are  intended,  Mr.  Pratt  writes, 
but  they  lead  outsiders  and  clerks 
in  stores  to  get  wrong  ideas  as  to 
the  supposed  big  profits  of  the  re¬ 
tailers.  Printers,  employees  of 
manufacturers  to  whom  the  trade 
papers  are  sent  and  other  con¬ 
sumers  see  the  advertisements 
and  begin  to  think  that  the  gro¬ 
cers  make  exorbitant  gains. 

In  reply  to  Mr.  Pratt,  Secretary 
Austin  wrote  the  following  let- 


New  York,  March  3,  1910. 
Mr.  John  W.  Pratt, 

Olean,  New  York. 

My  Dear  Mr.  Pratt: — Your  letter 
criticizing  the  advertising  of  some 
manufacturers  has  been  received 
and  contents  are  carefully  noted. 

I  agree  with  you  in  much  you  have 
said,  and  also  believe  you  are  some¬ 
what  in  error.  I  feel  sure  that  you 
do  not  want  to  be  unjust,  and  I  am 
equally  sure  that  most  manufactur¬ 
ers  do  not  want  to  be  unfair  or  to 
publish  advertisements  that  are  mis¬ 
leading. 

As  I  understand  it,  you  criticize 
manufacturers  for  misstating  the 
profit  yielded  by  their  goods  when 
they  base  their  statement  upon  the 
cost  of  the  goods  to  the  retailer.  It 
seems  to  me  that  it  is  not  a  matter  of 
misstatement  so  much  as  it  is  of 
loose  statement,  and  that  instead  of 
deceiving  by  intent,  the  worst  they 
do  is  to  leave  in  doubt  just  what  is 
meant.  Let  me  illustrate: — 

If  you  buy  a  share  of  stock 
which  costs  you  $100.00,  and  it  pays 
you  $5.00  a  year  in  dividends,  is  it 
not  perfectly  fair  and  truthful  to  say 
that  it  pays  you  5  per  cent.  ?  If  that 
share  of  stock,  because  of  its  attrac¬ 
tiveness,  costs  you  in  the  market 
125.00,  and  still  pays  you  $5.00  a 
year,  you  refer  to  it  as  giving  a  re¬ 
turn  of  4  per  cent,  in  either  event 
basing  the  percentage  of  profit  upon 
the  cost.  Is  it  not  characteristic  in 
almost  every  line  of  business  to  refer 
to  the  profit  in  terms  of  percentage 
as  based  upon  the  cost? 

I  admit  that  in  making  any  declar¬ 
ation  of  this  sort,  it  would  be  fairer 
to  say  that  such  and  such  stocks  pay 

-  per  cent,  on  the  cost.  Now,  is 

not  it  equally  fair  for  a  manufac¬ 
turer,  asking  a  grocer  to  invest  in 
his  goods,  to  make  exactly  the  same 
statement?  If  a  piece  of  goods  costs 
$1.00  and  sells  for  $1.25,  is  is  un¬ 
truthful  for  the  manufacturer  to  tell 
the  trade  that  they  can  make  25  per 
cent,  (their  investment  in)  those 
goods?  It  seems  to  me  the  whole 
misunderstanding  arises  from  the 
fact  that  grocers  fail  to  realize  that 
gross  profit  and  net  profit  and  cost 
of  doing  business,  expressed  in  per¬ 
centage  terms,  all  refer  to  different 
bases.  The  first  (gross)  profit,  very 
fairly  is  based  upon  the  cost  of  the 
goods.  The  cost  of  doing  business 
necessarily  must  be  figured  on  the 
amount  of  the  business.  You  could  not 
expect  a  man  with  a  stock  of  goods 
out  of  which  he  did  not  sell  any,  to 
undertake  to  figure  his  cost  of  do¬ 
ing  business  upon  the  first  cost  of 
the  goods.  It  would  be  impossible 
for  him  to  make  an  inventory  on 
that  basis,  because  every  day  the 
goods  remain  on  his  shelves  there 
would  be  additional  cost  attached  to 
them.  He  simply  undertakes  to  say, 
“I  did  so  much  business  last  year 
and  it  cost  me  to  do  it,  so  much ; 
hence  my  cost  of  doing  business  is 
such  and  such  a  precentage.” 
Therefore,  while  it  is  perfectly 
proper  that  the  net  cost  of  doing 
business,  and  therefore  the  net 
profit,  should  be  properly  be  fig¬ 
ured  on  the  volume  of  business,  it 
does  not  necessarily  follow  that  the 
statement  of  gross  profit  based  upon 
first  cost  is  untruthful  or  misleading. 

If  the  grocer  wishes  his  profits 
stated  in  that  way,  I  see  no  reason 


why  he  should  not  require  the  man¬ 
ufacturer  to  express  it  that  way; 
or,  better  yet,  to  figure  it  that  way 
himself  when  he  is  talking  with  a 
manufacturer  or  his  salesman. 

To  be  perfectly  accurate,  it  would 
he  fairer  to  use  the  terms  “profit  on 
cost”  and  “profit  on  volume.”  If  the 
grocer  dealt  in  only  one  article, 
which  had  a  fixed  percentage  of 
gross  and  net  profit,  there  would 
be  no  objection  to  basing  both  these 
expressions  on  the  first  cost;  but 
since,  in  a  miscellaneous  invoice  of 
goods,  or  the  varied  sales  of  the  day, 
there  would  be  such  a  variable 
amount  of  profit  on  the  numerous  ar¬ 
ticles  that  it  would  be  impossible  to 
tell  just  what  the  first  profit  was, 
I  suppose  it  is  perfectly  fair,  as  a 
matter  of  convenience,  to  base  fig¬ 
ures  upon  the  amount  of  sales.  But 
if  that  system  is  to  prevail,  is  it  fair 
to  declare  as  I  have  seen  so  many 
associations  and  writers  declare  that 
a  specialty  which  did  not  pay  the 
grocer  at  least  25  per  cent,  ought  not 
to  be  handled? 

I  think  if  any  grocer  wants  to  in¬ 
sist  on  a  net  profit,  or  a  profit  on  his 
sales,  of  25  per  cent.,  he  would  be 
reasonably  criticized  by  the  con¬ 
sumer  as  having  increased  the  cost 
of  living.  For  instance,  take  one 
of  the  well-known  articles  having  a 
national  sale,  bought  from  the  job¬ 
ber  at  $2.80  per  case,  and  selling  for 
$3.60  per  case,  they  give  the  retailer 
a :  gross  profit  on  cost  of  28  4-7  per 
cent.,  while  on  the  selling  price  it 
would  be  22  2-9  per  cent. 

Just  as  the  profits  on  miscella¬ 
neous  goods  will  vary,  so  does  the 
cost  of  selling,  if  you  choose  to  draw 
fine  distinctions,  and  a  heavily  ad¬ 
vertised  article  sells  freely  enough 
to  make  a  lower  percentage  of  profit 
really  more  profitable  to  the  retailer 
than  a  higher  percentage  of  profit  on 
goods  which  do  not  move  or  which 
require  much  effort  to  move  them. 

I  think  you  are  quite  right  in  your 
intentions  but  it  does  seem  to  me  a 
little  unfair  that  you  should  charge 
a  manufacturer  with  deception  when 
he  is  quite  as  much  within  the 
realm  of  truth  in  stating  the  profit 
as  based  upon  the  cost,  as  the  retailer 
is  in  insisting  that  the  profit  shall 
be  stated  upon  the  selling  price.  The 
retailer  has  some  responsibility  in 
judging  the  representations  made  by 
a  salesman. 

It  seems  to  me  a  solution  of  the 
problem  lies  in  promoting  the  use 
of  the  two  terms  “cost  profit”  and 
“sales  profit,”  in  which  event  every¬ 
body  would  understand  the  matter 
very  clearly. 

Yours  very  trulv. 

J.  T.  Austin, 

Secretary. 


*  *  * 

The  Board  of  Tea  Experts, 
which  fixes  the  tea  standards 
under  the  pure  tea  law,  started 
their  annual  meeting  Tuesday. 
The  different  grades  of  tea  will 
all  be  examined,  but  it  is  not  likely 
that  any  changes  in  the  stand¬ 
ards  will  be  made.  The  present 
standards,  which  have  been  in 
effect  for  some  years,  have  been 
satisfactory  it  is  said  to  the  Treas¬ 
ury  Department  and  to  most  of 
the  importers. 

The  complaint  made  occasion¬ 
ally  by  the  importers  that  there  is 
too  much  delay  in  releasing  ship¬ 
ments  of  tea  at  the  port  of  New 


York  is  not  to  be  considered  at 


this  meeting.  The  system,  Chair- 
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man  Hewlett  said  to  your  corre¬ 
spondent,  cannot  be  changed  so 
as  to  hurry  the  examination. 


*  *  * 


Wholesale  dealers  in  eggs  are 
now  busy  figuring  out  their 
profits  and  losses  for  the  season 
which  closes  with  the  opening  of 
March.  The  eggs  which  were 
stored  last  year  are  now  off  the 
market,  which  is  depending  en 
tirely  on  fresh  receipts  from  the 

country. 

The  records  of  the  Mercantile 
Exchange  shows  the  total  receipts 
of  eggs  in  New  York  at  about 
4,250,000  cases.  The  average 
selling  price  of  these  eggs  was 
25 Y\  cents  a  dozen,  so  that  the 
New  York  wholesale  dealers  re¬ 
ceived  about  $32,500,000  for  the 
eggs.  The  average  selling  price 
of  fresh  eggs  was  26  cents,  and  of 
storage  eggs  24^  cents. 

The  handlers  of  storage  eggs 
found  that  the  year  has  been  a 
most  unprofitable  one  for  them. 
In  the  early  part  of  last  year  deal 
ers  bid  the  price  of  eggs  for  stor¬ 
age  vfy  to  22  and  23  cents.  That 
was  about  5  or  6  cents  more  than 
they  paid  the  preceding  year.  It 
costs  about  6  cents  to  store  the 
eggs  and  it  is  estimated  that  deal¬ 
ers  lost  2>Va  cents  a  dozen,  on  an 
average,  or  about  $1.12  a  case. 
There  were  727,000  cases  put  in 
storage,  so  that  the  total  loss  to 
holders  must  have  been  close  to  a 
million  dollars. 

*  *  * 


Secretary  Beckmann,  of  the 
National  Association  of  Whole¬ 
sale  Grocers,  announced  this  week 
that  through  the  efforts  of  the  as¬ 
sociation  another  California  ship¬ 
per  of  beans  has  agreed  to  give  a 
i  per  cent,  discount  if  the  ship¬ 
ment  is  paid  for  within  ten  days 
of  the  date  of  the  invoice.  The  J. 
K.  Armsby  Co.  is  the  new  addi¬ 
tion.  Nearly  all  the  Western 
handlers  of  beans  have  now 
granted  this  discount  to  the 
wholesale  grocers. 

Notices  of  the  annual  conven 
tion  of  the  association  at  Louis¬ 
ville  on  May  24th,  25th  and  26th 
are  also  being  sent  out  by  Secre¬ 
tary  Beckmann.  The  headquar¬ 
ters  of  the  convention  will  be  at 
the  Seelbach  Hotel,  and  New 
Yorkers  have  already  reserved 
rooms  there.  The  full  programme 
is  not  yet  completed,  but  several 
speakers  of  national  prominence 
are  promised. 


A  summary  of  the  net  weight 
laws  of  all  the  States  has  been 
sent  to  all  members  of  the  Ameri¬ 
can  Specialty  Manufacturers’  As¬ 
sociation  by  Secretary  J.  T.  Aus¬ 
tin.  The  list  was  sent  out  so  that 
the  manufacturers  may  compare 
the  different  laws  and  be  in  a  po¬ 
sition  either  to  aid  or  work 
against  the  net  weight  laws  which 
are  being  introduced  in  the  Legis 
latures  of  many  States.  The  list 
may  also  be  used  for  reference  by 
shippers. 

Secretary  Austin  told  your  cor¬ 
respondent  that  the  manufactur 
ers  are  not  opposed  to  net  weight 
bills,  providing  they  are  reason¬ 
able  in  demands.  He  said  it 
would  be  a  great  improvement  if 
something  could  be  done  to  make 
the  laws  more  uniform  in  the  vari¬ 
ous  States. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  this  week  against  Louis  and 
Ernest  Gobbi,  grocers  of  353  Sev¬ 
enth  avenue.  It  is  claimed  that 
while  they  were  insolvent  they 
transferred  part  of  their  property 
to  favored  creditors.  The  credit 
ors  who  filed  the  petition  are 
Peter  Bertasso,  $700;  Louis  Dele- 
marre,  $106,  and  Louis  Pardone, 
$24. 

*  *  * 

John  Kestler,  a  dealer  in  pro¬ 
visions  at  68  First  avenue,  has  j 
filed  a  petition  in  bankruptcy, 
placing  his  liabilities  at  $4,318, 
and  his  assets  at  $632.  Among 
the  creditors  are  Charles  F.  Mat- 
tlage  &  Sons,  $1,623,  and 
Schwarzschild  &  Sulzberger  Co., 
$1,321. 


*  *  * 


Druggists  and  drug  clerks  have 
started  to  organize  an  association 
to  be  known  as  the  Druggists’ 
Co-operative  and  Protective  As- j 
sociation  for  the  purpose  of  fight¬ 
ing  the  so-called  Drug  Trust. 
A  meeting  was  held  on  Wednes¬ 
day  evening  at  the  College  of 
Pharmacy,  but  the  attendance 
was  a  disappointment  to  the  lead¬ 
ers.  Charles  Bernardo,  a  druggist 
of  2775  Broadway,  sent  invita¬ 
tions  to  5,000  druggists  inviting  | 
them  to  attend  the  meeting  and! 
advising  them  to  “act  now  before 
the  trusts  entirely  crush  you.” 

Mr.  Bernardo  acted  as  chair¬ 
man  of  the  meeting.  He  told  the 
druggists  that  co-operation  was  I 
necesary  to  protect  them  from 
the  trust  and  cited  instances 
when,  as  he  claimed,  the  trust  had 

(Continued  on  page  n.) 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Buffs 

Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don’t  sell 
ten  times  as  much  is  because  you  don’t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying;. 
The  kind  that  children  love— and  it’s 
g-ood  for  them. 
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WITH  THE  EDITOR 


In  discussing  the  Philadelphia 
trolley  strike  a  day  or  two  ago 
the  Philadelphia 

Incredible  ‘Tress”  made  a 

Foolishness.  statement  c  o  n- 

cerning  the  gro¬ 
cers  in  one  of  the  hottest  strike 
districts  which  the  “Grocery 
World  and  General  Merchant” 
earnestly  hopes  is  not  true.  In 
order  to  clearly  understand  it,  it 
should  be  explained  that  there  are 
two  local  railway  unions — one 
the  regular  branch  of  the  Ameri¬ 
can  Federation  of  Labor,  which  is 
opposing  the  Trolley  company, 
and  the  Keystone  Union,  which  is 
a  sort  of  back-firing  organization, 
formed  by  the  trolley  company 
itself,  and  favorable  to  the  trolley 
company. 

The  “Press”  statement  was  as 
follows : — 

STOREKEEPERS  AID  UNION. 
Acccording  to  the  strikers  from 
the  Twenty-sixth  street  and  Alle¬ 
gheny  avenue  barns,  the  storekeep¬ 
ers  in  the  neighborhood  are  aiding 
them  by  charging  the  Keystone 
Union  men  and  new  employees  of 
the  company  exorbitant  prices.  It 
is  said  that  as  much  as  40  cents  has 
been  demanded  for  a  5-cent  bag  of 
tobacco,  when  the  prospective  pur¬ 
chaser  was  an  employee  of  the  com¬ 
pany. 

It  is  almost  inconceivable  that 
retail  merchants  would  needlessly 
mix  themselves  up  with  a  labor 
strike,  and  the  writer  is  by  no 
means  convinced  that  the  “Press” 
is  right.  But  if  it  is  and  these 
retailers  are  actually  doing  this, 
they  are  sowing  the  wind  and  will 
surely  reap  the  whirlwind.  There 
is  nothing  so  cruel  as  a  wide¬ 
spread  labor  strike — nothing  so 
relentless,  nothing  so  certain  to 
crush  to  atoms  when  it  does 
crush.  The  man  involved  in  it 
has  ten  chances  of  disaster  to  one 
of  benefit. 

One  would  think  the  retailer 
had  troubles  enough  of  his  own 
without  tampering  with  other 
people’s. 

If  these  grocers  have  forgotten 
themselves  they  have  been  ill- 
advised.  They  are  being  shrewd¬ 
ly  used  as  pawns  by  somebody 
who  simply  seeks  to  help  himself 
and  cares  not  a  whit  what  hap¬ 
pens  to*  the  tool  after  the  job  is 
done.  Absolute  neutrality  would 
be  the  only  proper  course  here, 


not  only  as  between  the  company 
and  the  strikers,  but  particularly 
as  between  different  factions  of 
the  employees. 


In  California,  as  a  result  of  the 
long  campaign  against  graft 
there,  a  law  has 

One  Application  been  proposed  by 

of  a  Propoicd 

Good  Law.  the  committee  of 
citizens  ap¬ 
pointed  by  the  last  Mayor  of  San 
Francisco  to  propose  a  compre¬ 
hensive  plan  of  clean-up.  The 
proposed  act  is  intended  to  pre¬ 
vent  newspapers  from  selling 
their  opinions,  or  what  passes  for 
such,  and  makes  it  a  crime  for  any 
newspaper  to  publish  as  news 
“any  matters  for  which  compen¬ 
sation  is  directly  or  indirectly 
paid,  or  agreed  to  be  paid,  unless 
the  fact  that  such  compensation 
has  been  paid,  or  agreed  to  be 
paid,  is  indicated  by  some  plainly 
distinguishing  mark  next  the 
news  so  printed.” 

Such  an  act  would  have  many 
applications — applications  not  all 
political.  One  application,  for  in¬ 
stance,  would  be  against  the  prac¬ 
tice  of  the  Royal  Baking  Powder 
Trust,  which  for  years  has  se¬ 
duced  newspapers  into  publish¬ 
ing,  apparently  as  news,  lies  and 
exaggerations  against  independ¬ 
ent  baking  powders.  The  Cali¬ 
fornia  law  would  make  this  a 
crime,  and  it  always  was  a  moral 
crime  and  a  fraud  upon  the  pub¬ 
lic,  for  it  sent  these  lies  into 
the  homes  of  the  people  seeming¬ 
ly  backed  by  the  word  of  the 
paper. 


If  the  investigators  of  food 
prices,  when  they  take  up  the 
question  of  mid- 

Somc  Profits  th»t  dlemen’s  profits, 
Ar«  Excessive.  s  h  o  u  1  d  confine 

their  inquiry  to 
the  middlemen’s  profit  on  high- 
grade  and  fancy  products,  they 
will  probably  find  much  to  sup¬ 
port  a  contention  that  the  main 
factor  in  the  final  high  price  to  the 
consumer  is  the  profit  paid  to 
those  who  pass  the  product  on 
from  maker  to  eater. 

Consider  one  illustration  :  There 
is  on  the  Eastern  market  a  par¬ 


ticularly  exclusive  brand  of 
brandied  peaches.  They  are 
packed  by  a  woman  who  exploits 
them  as  “home  made,”  and  to  the 
consumer  they  represent  about 
the  costliest  goods  available.  The 
price  of  this  article  analyzes  thus: 
To  the  consumer  the  price  of  a 
quart  jar  is  $1.75,  or  $21  per 
dozen.  The  cost  to  the  retailer  is 
$14  per  dozen,  or  $i.i6j4  cents  per 
jar.  Jobbers  do  not  handle  them, 
but  the  broker  who  does  receives 
10  per  cent,  for  selling  them,  this 
being  five  times  the  regular 
canned  goods  brokerage.  To  the 
packer  the  return  is  therefore 
$12.60  per  dozen,  which  repre¬ 
sents  her  gross  price.  The  pack¬ 
ing  cost  is  supposed  to  be  about 
$5  per  dozen,  which  is  believed  to 
be  a  generous  estimate. 

So  that  an  article  which  costs 
$5  to  produce  finds  itself  costing 
the  consumer  $21,  though  it  has 
passed  through  but  three  hands, 
one  of  which  is  the  producer’s 
own.  Naturally  the  three  inter¬ 
mediate  profits  have  eaten  up  the 
difference. 

This  is-an  extreme  case,  though 
there  are  others,  all  confined, 
however,  to  the  same  class  of 
products — exclusive,  fancy  things 
sold  only  to  the  very  rich. 

The  argument  by  which  every 
factor  in  the  distribution  of  such 
products  would  justify  a  quad¬ 
rupling  of  the  cost  between  maker 
and  consumer  is  that  high-priced 
articles  with  a  limited  consump¬ 
tion  must  stand  a  higher  profit 
than  those  sold  cheaply  every  day. 
That  is  a  very  old  and  time-hon¬ 
ored  argument,  but  it  is  beginning 
to  sound  to  the  writer  just  a  little 
unconvincing.  Particularly  when 
applied  to  articles  sold  by  mer¬ 
chants  who  sell  other  things. 

For  instance,  another  article  in 
the  same  high-profit  class  is  the 
piano,  which  a  family  buys  once 
in  a  life  time,  and  considers  long 
before  buying  even  once.  One 
can  easily  understand  and  will  in¬ 
stantly  admit  that  a  man  selling 
nothi)ig  but  pianos  must  get  a 
higher  percentage  of  profit  on 
each  than  if  he  sold  something 
generally  and  regularly  con¬ 
sumed.  And  the  same  with 
brandied  peaches  retailing  at 


$i-/5 — if  a  dealer  sold  only  those 
lie  would  surely  sell  them  in¬ 
frequently,  and  to  keep  going  he 
would  need  a  larger  profit  and 
could  justifiably  take  it. 

But  does  the  rule  apply  with 
equal  force  when  the  brandied 
peaches  are  but  one  item  of  a 
stock  of  staple  goods?  The 
writer  thinks  not,  because  the 
only  reason  for  charging  the  un¬ 
usual  profit  has  gone.  In  other 
words,  the  business  is  not  solely 
dependent  upon  a  few  sales. 

From  a  practical  standpoint,  it 
would  seem  not  only  fairer,  but 
shrewder,  to  cut  the  price  of  such 
an  article  down  to  the  smallest 
reasonable  point,  in  order  that  the 
consumption  may  widen  and.  the 
article  come  to  contribute  more 
to  the  expenses  of  the  business. 


An  interesting  communication 
by  a  manufacturer  who  has  just  .; 

waged  a  cam- 
Wittout  the  paign  to  intro- 

Retaiicr.  duce  a  new  food 

product  appears 
in  another  column.  The  writer 
emphasizes  the  potentiality  of  the 
retail  dealer  in  all  such  campaigns 
and  makes  the  statement  that  re¬ 
tailers  are  generally  against  every 
new  article  that  appears. 

Well,  when  you  consider  their 
position,  isn’t  there  some  reason 
why  they  should  be?  The  food  { 
trade  has  to-day  reached  the  point 
where  it  can  safely  be  said  that  | 
there  is  really  no  present  need  for 
any  new  brands.  There  are  so  [ 
many  that  unless  something  new  ; 
is  discovered  each  new  brand  pro-  -I 
duced  is  reasonably  sure  to  be  an 
exact  duplication  of  some  prede-  * 
cessor  in  all  but  name.  Every  | 
producer  of  a  new  brand,  depend-  .  j 
ent  upon  the  retailer  for  his  dis-  I 
tribution,  sets  out  at  once  to  per¬ 
suade  or  compel  him  to  stock  the  . 
goods.  Obviously  if  a  retailer 
stocked  them  all  he  would  need  a 
warehouse  like  Madison  Square 
Garden  and  a  capital  like  the 
Pennsylvania  Railroad’s.  He 
cannot  stock  them  all ;  he  must 
choose  some  and  reject  the  others 
— what  more  logical  than  to  choose 
those  already  in  stock  and  reject  . 
those  unsold  and  untried?  When 
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the  retailer’s  position  is  con¬ 
sidered  it  will  be  seen  that  in  self- 
defence  he  simply  must  refuse  to 
handle  a  large  percentage  of  the 
new  brands.  Unless  at  least  he 
is  shown  that  they  are  superior  in 
some  way  to  the  brands  he  is  al¬ 
ready  selling,  or  unless  he  is  con¬ 
vinced  that  the  manufacturer  in¬ 
tends  to  wage  such  an  advertising- 
campaign  as  will  bring  calls  that 
he  will  find  it  to  his  own  advan¬ 
tage  to  fill.  In  either  of  these  two 
cases  the  wise  retailer  takes  on 
the  new  brand  and,  if  necessary, 
discards  an  old  one  to  even  up. 


One  reason  why  consumers  are 
finding  their  food  so  expensive 
is  unquestionably 

Lazy  Coniomcts  One  their  OW11  lazi- 

Cause  of  High 

Expen.es.  ness.  1  he  past 

ten  years  has  de¬ 
veloped  a  striking  tendency  on 
the  part  of  consumers  even  of  the 
poorer  sort  to  buy  their  food  in 
the  most  convenient — and  by  the 
same  token,  the  most  expensive — 
form. 

For  instance,  at  the  present 
writing  there  is  an  extremely 
active  demand  for  canned  baked 
beans  and  almost  none  for  the 


same  beans  in  bulk  which  could 
be  baked  at  home.  The  difference 
in  price  is  very  marked.  A  hun¬ 
dred  other  instances  of  the  same 
practice  could  easily  be  given. 
It  can  at  once  be  admitted  that  in 
many  of  these  cases  the  packed 
article  is  far  superior  to  the  home¬ 
made,  yet  undoubtedly  the  latter 
would  be  edible,  and  if  the  con¬ 
sumer  really  wished  to  get  down 
to  hard  pan  he  could  reduce  his 
table  expenses  very  materially  by 
doing  it  in  this  way. 

Naturally  this  tendency  is  all  in 
the  retailer’s  interest,  for  it  not 
only  costs  him  less  to  sell  ready 
prepared  food  in  packages,  but  in 
nearly  every  case  he  will  sell  more 
in  that  form  than  if  sold  in  bulk 
to  be  prepared  by  the  buyer. 


WANTED. 

The  address  of  the  advertiser 
in  the  Want  Department  who  ad¬ 
vertised  under  the  name  “Sales¬ 
man”  in  the  issues  of  February 
14th  to  2 1st.  There  is  some  mail 
in  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  office  for  him,  but 
he  failed  to  give  his  address. 


THE  NEW  YORK  LETTER 

(Continued  from  page  9.) 

sold  goods  for  12  cents  that  cost 
the  retailer  17  cents  at  wholesale. 
He  said  that  the  American  Drug¬ 
gists’  Society  had  allied  itself  in 
a  mild  way  with  the  enemy  by 
allowing  a  director  of  the  Drug- 
Trust  to  get  possession  of  some 
of  its  stock.  This  aroused  con¬ 
siderable  protest.  The  meeting 
adjourned  without  arranging  any 
definite  plan  of  action,  but  an¬ 
other  meeting  will  be  called  soon 
when  a  better  attendance  is  ex¬ 
pected. 

*  *  * 

A  new  Pittsburg  company,  said 
to  have  a  capital  stock  of  $5,000,- 
000,  is  constructing  several  baker¬ 
ies  in  New  York  to  compete 
against  the  other  newly  formed 
combinations.  The  Ward  family, 
of  Pittsburg,  are  the  majority 
stockholders  of  the  concern.  R. 
B.  Ward  is  president.  Four 
bakeries  are  to  be  built  in  this 
city.  The  company  now  has 
bakeries  in  Pittsburg,  Boston, 

Chicago  and  Providence. 

*  *  * 

The  Federal  Grand  Jury  made 
a  presentment  Thursday  for  con¬ 
tempt  of  court  against  the  Ameri¬ 


can  Sugar  Refining  Co.  The 
presentment  was  caused  by  the 
refusal  of  Charles  R.  Heike  to 
produce  the  books  of  the  sugar 
company  as  ordered  by  the  court 
in  the  inquiry  to  determine  if  the 
company  is  an  illegal  combination. 
The  District  Attorney  would  not 
allow  Heike  to  be  sworn  as  a  wit¬ 
ness,  owing  to  the  possible  im¬ 
munity  it  might  confer  on  him. 
When  the  District  Attorney  took 
this  stand  Heike  refused  to  pro¬ 
duce  the  papers.  He  has  already 
pleaded  immunity  in  the  customs 
fraud  cases. 

Over  in  Jersey  City  Prosecutor 
Garven  is  now  trying  to  get  from 
the  Supreme  Court  an  order  com¬ 
pelling  the  production  of  the 
books  of  the  indicted  packing 
companies.  If  he  can  show  that 
any  of  the  directors  now  in  other 
States  were  present  at  meetings 
in  New  Jersey  he  expects  to  have 
them  extradited.  The  earlier  re¬ 
ports  that  the  Western  directors 
would  voluntarily  come  to  New 
Jersey  for  trial  turned  out  er¬ 
roneous.  Only  two  of  the  di¬ 
rectors  are  residents  in  New  Jer¬ 
sey  and  they  are  to  be  placed  on 
trial  in  a  short  time. 


Profits  and  Advertising  for  You 


When  you  sell  Dandelion  Brand  Butter  Color,  you  get  not  only  a  steady  stream  of  profits  from  the  sales, 
but  the  best  kind  of  advertising  for  your  store. 

Because  every  buttermaker  who  lives  near  you,  wants  Dandelion  Brand  the  only  safe,  reliable,  purely 
vegetable  butter  color. 

And  Dandelion  Brand  will  bring  new  customers  to  your  store— customers  that  you  can  make  your  own  in 

other  lines.  ^  „ 

Dandelion  Brand  Butter  color  is  just  as  steady  a  seller  as  any  staple  you  have  in  your  store  sugar,  cotlee, 

flour  or  tea.  .  .  .... 

Wideawake  grocers  the  country  over  are  selling  it— making  big  profits— winning  new  customers.  Why 

can’t  you  do  the  same? 


Dandelion  Brand  Butter  Color  is  endorsed 

by  all  authorities 

Dandelion  Brand 

PUREL V 


Dandelion  Brand  is  the  safe  and  sure 
Vegetable  Butter  Color 

Butter  Color 

VEGETABLE 


«•  guarantee  that  Dandelion  Brand  Butter  Color  Is  purely  vegetable  and  that  the  use  of  seme  for 
coloring  butter  Is  permitted  under  all  food  laws— State  and  National. 

Wells  &  Richardson  Company,  ::  Burlington,  Vermont 

Manufacturers  of  DANDELION  BRAND  BUTTER  C  3LC 
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All  branches  of  the  trade  were 
represented  at  the  second  annua 
dinner  of  the  New  York  Associa¬ 
tion  of  Manufacturers’  Represen¬ 
tatives  at  Kalil’s  Venetian  Gar¬ 
dens  on  Saturday  night.  “Shop 
talk”  was  declared  to  be  out  or 
order  by  the  toastmaster  and  re¬ 
tiring  president,  E.  W.  Murphy, 
but  the  speakers  managed  to  dis¬ 
cuss  several  interesting  trade  sub¬ 
jects. 

George  Gennerich,  president  of 
the  New  York  Wholesale  Gro¬ 
cers’  Association,  spoke  on  the 
good  accomplished  by  such  socia 
gatherings  as  the  dinner.  He  saic 
that  when  men  in  all  branches  of 
the  business  get  together  in  a 
friendly  way  the  different  sides  of 
all  questions  are  brought  out  and 
the  various  interests  begin  to  look 
at  one  another  as  friends  instead 
of  enemies. 

Salesmen  received  some  valu¬ 
able  advice  from  Walter  H.  Lipe, 
president  of  the  American  Spe¬ 
cialty  Manufacturers’  Associa¬ 
tion.  He  told  of  his  experience  as 
a  clerk  in  a  country  store,  bring¬ 
ing  out  how  necessary  it  is  to 
make  an  actual  profit  on  what  is 
sold. 

F.  W.  Hannahs,  Newark,  N.  J., 
followed  Mr.  Lipe’s  example,  tell¬ 
ing  the  salesmen  that  they  are 
“the  real  thing”  in  the  commercial 
world  and  urging  them  to  give  all 
concerned  a  “square  deal.”  He 
said  that  they  must  learn  to  sell 
their  goods  so  as  to  give  a  fair 
profit  to  both  wholesaler  and  re¬ 
tailer. 

Henry  Lohman,  president  of 
the  United  Retail  Grocers’  Asso¬ 
ciation  of  Brooklyn,  praised  the 
American  Specialty  Manufactur¬ 
ers’  Association  for  the  work  it 
has  done  in  requiring  that  spe¬ 
cialty  orders  be  properly  handled. 
He  said  that  his  organization  has 
taught  its  members  that  when 
they  give  an  order  bearing  the 
stamp  of  the  association,  it  must 
be  accepted.  George  Stadlander, 
president  of  the  New  York  Retail 
Grocers’  Union,  also  commended 
the  work  of  the  Manufacturers’ 
Association  and  said  that  the  New 
York  retailers  are  earnestly  co¬ 
operating. 

J.  T.  Austin,  who  was  the  first 
president  of  the  representatives’ 
association,  spoke  of  its  growth 
and  the  value  of  co-operation. 

Among  the  guests  at  the  dinner 
besides  the  speakers,  were:  Nel¬ 
son  Gray,  secretary  of  the  New 


York  Wholesalers’  Association; 
A.  J.  Wellington,  of  Clark,  Chapin 
&  Bushnell,  New  York;  Philip 
Staib,  of  Koenig  &  Schuester, 
New  York;  E.  B.  Hosier,  of  Raf¬ 
ferty  &  Hosier,  New  York;  W.  A. 
Runkel,  vice-president  of  the  same 
organization ;  W.  A.  Moran,  the 
incoming  president,  and  A.  C. 
Monagle,  secretary  of  the  Enter¬ 
tainment  Committee. 

At  the  meeting  held  in  the 
afternoon  in  the  offices  of  the  as¬ 
sociation  in  the  Powell  Building, 
the  following  officers  were 
elected  :  President,  W.  A.  Moran  ; 
vice-president,  Ralph  W.  Smyth; 
secretary-treasurer,  W.  C.  Free¬ 
man  ;  executive  committee,  A.  W. 
Murphy,  A.  C.  Monagle,  O.  C.  J. 
Scharff,  F.  E.  Nattrass,  J.  A.  Mc- 
Guane  and  J.  H.  Kampf 


Summarized  Market  Con¬ 
ditions. 

Roasters  seem  to  be  well  sup¬ 
plied  with  coffee,  as  they  are  not 
doing  any  heavy  buying  yet.  It 
was  expected  that  several  of  the 
large  roasters  would  be  looking 
for  supplies  by  this  time.  The 
distributers  who  did  not  buy  di¬ 
rect  are  coming  in  and  buying  in 
small  lots,  but  the  heavy  importa¬ 
tions  of  last  fall  are  still  having 
their  effect.  Brazil  grades  are  in 
little  demand;  the  mild  grades 
neglected.  Some  brokers  say  that 
even  a  lowering  of  shippers’  views 
on  Maracaibos  would  fail  to 
arouse  much  interest.  Mexicans 
are  firm  and  there  is  a  fair  de¬ 
mand  for  shipments. 

A  better  jobbing  demand  from 
the  country  was  noted  in  the  tea 
market  this  week,  but  no  large 
sales  were  reported.  It  is  said 
that  supplies  in  the  country  are 
scarce,  but  the  distributers  are 
conservative  in  their  ideas. 

The  raw  sugar  market  has  a 
rising  tendency  as  a  result  of 
cables  from  Europe  showing  ad¬ 
vances  there.  Several  large  sales 
were  reported  this  week,  the 
Warner  and  Federal  refineries 
seeming  anxious  to  get  supplies. 

The  prices  of  refined  sugar 
went  up  a  little  this  week  in  sym¬ 
pathy  with  the  rising  tendency 
of  the  raw  sugar  market.  This 
las  not  encouraged  any  new  busi¬ 
ness,  but  withdrawals  on  old 
orders  are  fair. 

The  flour  market  showed  con¬ 
siderable  improvement  this  week, 
many  sales  being  made.  As,  soon 


as  the  wheat  market  settles  down 
it  is  expected  that  more  buyers 
will  enter  the  market  to  restock. 
It  is  claimed  that  the  conservative 
element  is  in  need  of  supplies,  but 
prefer  to  wait  and  see  if  the  prices 
go  down.  This  week’s  activity  is 
due,  it  is  said,  to  the  fact  that 
some  of  those  who  were  waiting 
have  been  forced  to  buy  at  prices 
higher  than  they  had  expected  to 
pay. 

Buying  in  the  rice  market  is  in 
a  hand-to-mouth  way,  but  dealers 
are  encouraged  by  the  fact  that 
most  of  the  orders  are  accompan¬ 
ied,  with  requests  for  prompt  de¬ 
liveries,  showing  that  the  whole¬ 
sale  houses  have  reached  the  end 
of  their  supplies.  The  planters 
are  as  firm  as  ever  in  their  prices, 
although  the  mills  are  closing 
down  in  preference  to  paying 
these  high  prices. 

Butter  is  slowly  going  up. 
The  price  has  advanced  about  3 
cents  since  last  week,  the  “spe¬ 
cials”  now  selling  at  34}^  cents. 
The  cause  of  the  raise  is  said  to  be 
the  fact  that  many  districts  which 
had  been  using  oleomargarine 
have  more  recently  been  sending 
in  heavy  orders  for  butter.  Deal¬ 
ers  are  doing  all  they  can  to  keep 
the  prices  down  so  as  to  prevent 
the  oleomargarine  people  from 
getting  back  any  of  the  trade  they 
have  lost  since  the  fall  in  butter. 
The  receipts  are  fairly  large,  but 
they  are  all  absorbed  quickly. 

Eggs  have  gone  down  a  little, 
the  best  grades,  fresh  gathered, 
now  selling  at  28  to  30  cents  a 
dozen.  The  storage  supply  is 
gone  now,  but  the  incoming  re¬ 
ceipts  are  sufficient  to  meet  the 
requirements,  as  dealers  seem  to 
be  anticipating  still  lower  prices 
and  are  refusing  to  buy  except 
when  absolutely  necessary. 

Distributers  are  not  buying 
canned  vegetables  in  any  round 
lots  for  either  future  or  immediate 
delivery,  but  there  is  a  fair  de¬ 
mand  for  small  lots  to  fill  in. 
Brokers  report  that  they  could 
sell  Maryland  No.  3  tomatoes  a 
little  above  quotations  if  they 
could  get  them.  Buyers  are  seek¬ 
ing  concessions  for  corn,  which 
the  packers  are  unwilling  to  give, 
so  little  business  is  being  done. 
Peas  are  in  about  the  same  con¬ 
dition.  Asparagus  is  in  fair  de¬ 
mand,  although  no  large  orders 
lave  been  taken. 

Fred.  A.  McGill. 


Meat  Prices  Advance  in  All 
Countries. 

Official  Figures  from  Leading  Meat 
Countries  Show  that  Increase  in  Beef, 
Pork  and  Mutton  is  Not  Confined  to 
this  Country. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

March  4,  1910. 

Meat  prices  have  advanced 
in  all  the  principal  producing 
and  consuming  sections  of  the 
world,  according  to  compila- 
ations  just  made  by  the  Bu¬ 
reau  of  Statistics  of  the  De¬ 
partment  of  Commerce  and  Labor. 
The  figures  which  the  Bureau  has 
compiled  consist  chiefly  of  the  ex¬ 
port  prices  of  the  principal  meat 
exporting  countries  of  the  world 
and  the  import  and  quoted  whole¬ 
sale  prices  in  the  chief  meat  im¬ 
porting  and  consuming  countries. 
The  chief  meat  exporting  coun¬ 
tries  are  Australia,  New  Zealand,' 
Argentina,  Canada  and  the  United 
States;  and  the  chief  meat  im¬ 
porting  countries,  the  United 
Kingdom,  Germany  and,  in  a  less 
degree,  the  other  European 
countries.  All  of  the  meat  ex¬ 
porting  countries  show  higher 
prices  per  pound  in  their  exports 
in  recent  years  than  those  of  a 
decade  ago,  and  all  of  the  meat 
importing  countries  show  higher 
rates  in  their  import  figures  and 
in  the  current  market  quotations. 

Curiously,  however,  the  ad¬ 
vance  in  fresh  meats  is  less  than 
that  in  salted  and  preserved 
meats,  and  in  nearly  all  cases  the 
advance  in  beef  is  less  than  that 
in  pork  or  mutton.  The  fact  that 
the  percentage  of  advance  in 
prices  of  fresh  meats,  especially 
those  exported  in  the  chilled  or 
frozen  state,  has  not  been  as  great 
as  that  of  salted  or  preserved 
meats  is  supposed  to  be  due,  in 
part  at  least,  to  the  reductions 
made  during  the  past  decade  in 
the  cost  of  chilling  or  freezing  and 
transporting  meats  of  this  class, 
and  to  the  increased  supply  of 
fresh  meats  in  European  markets 
resulting  from  the  growth  of  the 
system.  On  the  other  hand, 
prices  of  fresh  mutton  have  ad¬ 
vanced  more  than  those  of  fresh 
beef,  the  reason  being,  presum¬ 
ably,  in  part  at  least,  the  compara¬ 
tively  slow  growth  in  the  world’s 
supply  of  sheep  and  the  conse¬ 
quent  advance  in  price  of  wool. 

Holt. 
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To  you  this  great  modern  plant 
means  three  things: 

It  means,  first,  that  The  Grape 
Products  Company  is  in  earnest. 

It  means,  second  that  this  company 
has  the  capital,  facilities  and  energy  to 
create  and  supply  a  greater  demand  for 
grape  juice  than  has  yet  been  known. 

It  means,  third,  that  it  is  equipped 
and  located  to  produce  the  finest 
product. 


This  Plant  has  a  Capacity  of  3,000,000  gallons  Annually  of 


GRAPE  JUICE 


“It’s  Clear  Because  It's  Pure ” 

This  is  a  better  grape  juice  than  people  have  ever  been  able  to  buy 
before.  The  Walker  process  produces  a  rich,  clear  juice  from  finest  Con¬ 
cord  Grapes  that  is  free  from  bitter,  fuckery  tannin  and  from  murky, 
cloudy  sediment.  It  is  far  richer  than  the  cloudy  juices.  It  is  all  grape 
juice.  “Its  Clear  Because  It's  Pure .” 

And  Now  About  Your  Profit= 

Business  is,  of  course,  always  for  profit.  Good  business  is  for  sus¬ 
tained  year-in-and-year-out  profit  based  on  steady  selling  goods  and 
patronage  held.  Staple  goods  mean  stability  of  trade. 

Walker’s  Grape  Juice  pays  you  a  good  profit  from  the  customary 
point  of  view,  of  difference  between  wholesale  and  retail  price.  But 
Walker’s  does  more.  Its  $200,000  advertising  campaign  is  creating  a  de¬ 
mand  that  enables  you  to  sell  lots  of  it  and  sell  it  at  low  cost  to  you  be¬ 
cause  it  will  be  practically  sold  by  the  advertising.  The  quality  of  Walker’s 
Grape  Juice  will  make  repeat-customers — again  quick,  low  cost  sales.  You 
will  find  Walker’s  Grape  Juice  a  profitable  proposition  not  only  on  percen¬ 
tage  of  cost  to  selling  price,  but  also  on  a  year’ s  summary  of  total  net  profits. 

Your  jobber  can  supply  you  now.  Write  us  for  particulars  and  trade 
discounts  on  5  and  10  case  lots. 


THE  GRAPE  PRODUCTS  COMPANY,  North  East,  Pa.  The  “Tenpin”  Bottle 
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United  States  Government  Successfully 
Attacks  Five  More  Food  Products 

Custard,  Macaroni,  Vinegar  (Two)  and  Cornmeal  Found 
Adulterated  or  Misbranded  Under  Federal  Food  Law. 
Pleas  of  Guilt/  in  All  Cases.  In  One  Case  Vinegar 
Destroyed  as  Unfit  for  Food. 


Judging  by  the  large  number  of 
eases  which  the  United  States  De¬ 
partment  of  Agriculture  is  now 
certifying  to  the  “Grocery  World 
and  General  Merchant’’  almost 
every  week,  representing  prosecu¬ 
tions  under  the  Federal  food  law, 
the  Government  is  becoming  de¬ 
cidedly  active  in  the  enforcement 
of  the  act.  Another  batch  of 
cases  is  at  hand  this  week,  repre¬ 
senting  confiscation  cases  against 
vinegar,  macaroni  and  canned 
peas,  and  criminal  prosecutions 
against  custard,  vinegar  and  corn- 
meal. 

The  details  of  the  individual 
cases,  designated  by  their  proper 
judgment  numbers,  appear  be¬ 
low  : — 

Judgment  No.  16 6 — Misbrand¬ 
ing  and  Adulteration  of  Cus-' 

tard. 

On  or  about  May  25,  1909,  an 
inspector  of  the  United  States 
Department  of  Agriculture  pur¬ 
chased  a  sample  of  “Instantaneous 
Custard  Preparation’’  from 
Cooper  Brothers  at  Winchester, 
Ya.,  which  sample  was  contained 
in  a  consignment  of  the  product 
shipped  to  said  dealers  from  Bal¬ 
timore,  Md.,  by  the  said  defend¬ 
ant.  The  sample  was  analyzed  in 
the  Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture,  where  it  was  found  that 
the  product  consisted  mainly  of 
cornstarch,  and  contained  no  egg. 
The  said  Louis  Horpel,  trading  as 
Louis  Horpel  &  Co.,  was  duly 
notified  that  said  product  was 
adulterated  and  misbranded,  as 
above  set  out,  and  was  given  an 
opportunity  to  be  heard,  and  was 
heard  in  regard  to  said  adultera¬ 
tion  and  misbranding.  At  said 
bearing  the  defendants  made  the 
claim  that  custard  could  be  pre¬ 
pared  without  the  use  of  the 
eggs,  but  this  department  held 
and  was  prepared  to  prove  that 
custard  cannot  properly  be  pre¬ 
pared  without  the  use  of  eggs. 
The  defendant  was  prosecuted, 
plead  guilty  and  was  fined 
$10. 


Judgment  No.  167 — Misbrand¬ 
ing  of  Macaroni. 

An  inspector  of  the  United 
States  Department  of  Agriculture 
found  in  the  possession  of  F.  P. 
Ventrone,  Providence,  R.  I.,  150 
cases  of  the  macaroni  labeled 
“Macaroni  Savoia  Brand  Grag- 
nano,”  and  between  the  words 
“Savoia”  and  “Gragnano”  ap¬ 
peared  the  merchant  marine 
shield  of  Italy,  together  with  a 
representation  of  a  mountain,  a 
volcano,  a  castle,  a  body  of  water, 
and  in  small  letters  on  the  bottom 
of  the  label  “Guaranteed  under 
the  Food  and  Drug  Act,  June  30, 
1906,  Serial  No.  3,880,”  which  had 
been  shipped  to  the  said  dealer  on 
or  about  October  21,  1909,  by  the 
Atlantic  Macaroni  Co.,  from  Long 
Island  City,  New  York.  It  being- 
apparent  that  the  product  was 
misbranded,  since  it  appeared  to 
be  a  foreign  product,  but  was 
really  made  in  Long  Island,  the 
Secretary  of  Agriculture,  on  No¬ 
vember  1,  1909,  reported  the  facts 
to  the  United  States  Attorney  for 
the  District  of  Rhode  Island,  who 
filed  the  libel  with  the  result  here¬ 
inbefore  stated.  The  defendant 
filed  a  bond  and  reclaimed  the 
goods. 

Judgment  No.  168 — Misbrand¬ 
ing  and  Adulteration  of 

Vinegar. 

An  inspector  of  the  United 
States  Department  of  Agriculture 
found  in  the  possession  of  S. 
Peterson  &  Co.,  at  No.  124  West 
Randolph  street,  Chicago,  Ill., 
twenty-four  barrels  of  vinegar 
labeled  “The  Leroux  Cider  and 
Vinegar  Co.,  Toledo,  Ohio — Our 
Pride  Brand  Fermented  Apple 
Pure  Cider  Vinegar,”  which  had 
been  shipped  to  said  company  on 
or  about  May  19,  1909,  by  the 
Leroux  Cider  and  Vinegar  Co., 
from  Toledo,  Ohio.  A  sample 
taken  from  the  above  consign¬ 
ment  was  analyzed  in  the  Bureau 
of  Chemistry  of  the  United  States 
Department  of  Agriculture  and 
found  to  consist  of  a  foreign  sub¬ 
stance  high  in  reducing  sugars 


X 


and  a  dilute  solution  of  acetic 
acid,  colored  in  imitation  of  cider 
vinegar. 

In  the  opinion  of  the  Depart¬ 
ment  of  Agriculture  cider  vinegar 
is  a  product  made  by  the  alcoholic 
and  subsequent  acetous  fermenta¬ 
tions  of  the  juice  of  apples. 

The  above  analysis  disclosed 
the  adulteration  and  misbranding 
of  the  vinegar.  Thereupon  the 
Secretary  of  Agriculture  reported 
the  facts  to  the  United  States  At¬ 
torney  for  the  Northern  District 
of  Illinois,  who  filed  the  above 
libel,  with  the  results  hereinbe¬ 
fore  stated.  The  cider  company 
admitted  the  misbranding  and  re¬ 
claimed  the  goods  on  bond. 

Judgment  No.  169 — Misbrand¬ 
ing  of  Vinegar. 

During  the  month  of  April, 
1909,  an  inspector  of  the  United 
States  Department  of  Agricul¬ 
ture  found  in  the  possession  of  the 
M.  O.  Carroll  Grocery  Co.,  at 
Ozark,  Ala.,  twenty-six  half¬ 
barrels  of  vinegar  labeled  “Four- 
Year  Old  Vinegar,”  and  upon  an¬ 
other  head,  in  small  letters,  “Pure 
Distilled  Vinegar,  Colored,” 
which  had  been  shipped  to  the 
said  company  on  or  about  March 
6,  1909,  by  the  firm  of  Knadler  & 
Lucas,  from  Louisville,  Ky.  The 
sample  taken  from  the  above 
consignment  was  analyzed  in  the 
Bureau  of  Chemistry  of  the 
United  States  Department  of  Ag¬ 
riculture,  with  the  following  re¬ 
sults  : — 


Solids  .  0.428 

Non-sugar  solids . 328 

Reducing  sugar  invert . 1008 

Polarization  direct . 9 

Ash  . 076 

Ash  soluble  in  water . 048 

Ash  insoluble  in  water . 028 

Aik.  insol.  ash,  cc  N.  10  acid 

100  cc  .  8.8 

Sol.  phos.  acid,  mgs  per  100  cc  1.85 
Insol.  phos.  acid,  mgs  per  100 

cc  .  1.36 

Acid,  as  acetic .  3.24 

Volatile  acid,  as  acetic . 3.22 

Fixed  acid,  as  malic . 020 

Lead  precipitate .  None. 

Color  removed  by  Fuller’s 

earth  .  All. 

Ratio  of  ash  to  nonsugar 
solids  .  4.31 


In  the  opinion  of  the  Depart¬ 
ment  of  Agriculture,  vinegar  or 
cider  vinegar  is  the  product  made 
by  the  alcoholic  and  subsequent 
acetous  fermentations  of  the  juice 
of  apples  and  contains  not  less 
than  four  grams  of  acetic  acid  in 
ioo  cubic  centimeters.  The  above 
analysis  having  disclosed  a  mis¬ 
branding  of  the  product,  the  Sec¬ 
retary  of  Agriculture,  on  April  16, 
1909,  reported  the  facts  to  the 
United  States  Attorney  for  the 


Middle  District  of  Alabama,  who 
filed  the  above  libel.  The  court 
ordered  the  destruction  of  the 
vinegar  as  being  unfit  for  food. 
Judgment  No.  170 — Misbrand¬ 
ing  of  Cornmeal. 

On  or  about  September  3,  1908, 
an  inspector  of  the  United  States 
Department  of  Agriculture  ob¬ 
tained  information  that  a  con¬ 
signment  of  meal  labeled  “Old 
Log  Cabin  Meal.  Fresh  Ground 
Cornmeal.  Best  Water  Ground 
Style.  Legrand,  Threadcroft  Co., 
Sole  Agents  for  Eastern  Virginia 
and  North  Carolina,”  had  been 
shipped  by  the  Sam.  W.  Weilder 
Co.  from  Cincinnati,  Ohio,  to  Le¬ 
grand,  Threadcroft  Co.,  at  Nor¬ 
folk,  Va.,  which  consignment  was 
there  seized  in  a  libel  proceeding 
under  Section  10  of  the  act,  and 
adjudged  to  be  misbranded  as  al¬ 
leged  in  said  libel.  Previous  in¬ 
vestigations  made  by  the  United 
States  Department  of  Agriculture 
had  disclosed  that  the  output  of 
the  mill  where  this  meal  was  pro¬ 
duced  was  not  ground  by  water 
process  or  in  burr  mills,  but  by 
steam  roller  process. 

The  said  Sam.  W.  Weilder  Co. 
was  duly  notified  that  the  said 
meal  was  misbranded  and  was 
given  an  opportunity  to  be  heard, 
and  was  heard  in  regard  to  said 
misbranding;  and  it  appearing 
that  there  had  been  a  violation  of 
the  act  the  Secretary  of  Agricul¬ 
ture,  on  December  9,  1908,  re¬ 
ported  the  facts  to  the  Attorney- 
General,  by  whom  the  case  was  in 
turn  referred  to  the  United  States 
Attorney  for  the  Southern  Dis¬ 
trict  of  Ohio,  who  filed  an  infor¬ 
mation.  The  defendant  plead 
guilty  and  was  fined  $5. 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


PATENTS 

and  Trade-marka  procured  promptly  sad 
properly  In  all  eountrlea. 

Davis  &  Davis,  Washington,  D.  C. 
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Makes  a  quick  and  delicious  breakfast  sliced  and 

fried  in  a  little  butter. 

Can  also  be  served  cold  for  luncheon,  cut  in  thin 
slices  or  warmed  in  the  oven  in  one  piece  to  take  the 
place  of  a  roast. 


BURK'S 


Lunch  Roll 


(Copyrighted) 

SUBSTITUTE  FOR  BOILED  HAM 

Composed  of  lean,  tender  pieces  of  pork,  mildly 
cured,  stuffed  in  linen  container  and  boiled. 

Far  superior  and  more  delicious  than  boneless  boiled 
ham,  being  juicy,  mild  and  sweet ;  also  less  expensive 
and  not  near  so  wasteful — in  fact  no  waste  at  all.  Much 
finer  in  texture  and  just  as  easily  sliced,  or  more  so,  since 
this  can  be  done  in  a  slicing  machine. 

The  cover  is  readily  removed  by  cutting  the  seam 
and  then  stripping  off  the  sack  as  the  roll  is  consumed. 
This  prevents  it  becoming  dry  and  is  a  sanitary  feature 
that  appeals  to  the  consumer,  as  it  keeps  the  product 
clean  while  displayed  on  the  counter  and  untouched  by 
hand  while  slicing,  a  vast  improvement  as  compared  with 
handling  the  greasy,  unprotected  boneless  boiled  ham. 

Meat  Loaf  and  Lunch  Roll  were  originated  by  us, 
now  imitated  by  others,  but  none  equal  to  Burk’s,  which 
are  prepared  from  only  the  choicest  materials. 


LOUIS  BURK 

Girard  Avenue  and  Third  Street 

PHILADELPHIA 
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The  Only  Reason 


some  one  doesn't  make  as  good  goods 
as  we  do  is  because  they  can't.  The 
only  reason  we  don't  make  better  goods 
is  because  we  can't  : :  : :  : :  : :  : : 

If  some  other  grocer  is  selling  Blue  Label  Ketchup 
and  you  are  not— some  other  grocer  is  selling  a  better 
ketchup  than  you  are.  Another  point  that  grocer  is 
making  more  money  on  Ketchup  than  you  are. 

If  you  have  a  customer  who  isn’t  buying  Blue  Label 
Ketchup,  you  have  a  customer  who  isn’t  getting  the 
best,  and  her  only  reason  is  that  she  doesn’t  know  it  - 
tell  her.  It  is  what  it  is  made  of  and  the  way  it  is  made 
that  has  made  Blue  Label  a  household  word,  and  what 
applies  to  Blue  Label  Ketchup  applies  to  everything  we 
make — whether  it  is  branded  “Blue  Label”  or  Curtice 
Brothers  Co.” 

Vegetables  in  tins  Fruit  Jellies  in  glass 
Soups  in  tins  Jams  in  tins  and  glass 

Boned  Meats  in  tins  Fruits  in  tins  and  glass 
Potted  Meats  in  tins  Maple  Syrup  in  tins  and  glass 
Deviled  Meats  in  tins  Plum  Pudding  in  tins 

You  will  have  so  many  repeat  orders  for  these 
goods  if  you  stock  the  complete  line  that  you  will  wish 
you  did  it  long  ago. 

Every  article  we  pack  conforms  to  the  NATIONAL 
PURE  FOOD  LAWS. 

Curtice  Brothers  Co. 


Rochester 

NewYorK 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


legal  Department 


Requests  for  information  In  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Mondav  i  issue  following  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com- 
munications  to  Logal  Editor  “Grocery  World  and  General  Merchant." 


XL.— Implied  Warranty  in  the  Sale  of  Goods. 


In  the  last  article  express  war¬ 
ranty  in  the  sale  of  goods  was  dis¬ 
cussed.  The  subject  now  is  im¬ 
plied  warranty.  As  I  partly  ex¬ 
plained  in  the  former  article,  im¬ 
plied  warranty  is  not  the  kind  ex- 
presssed  by  words,  spoken  or 
written,  or  even  always  by  ac¬ 
tions,  but  the  sort  that  travels 
with  the  goods,  so  to  speak,  and 
which  is  created  out  of  the  cir¬ 
cumstances  of  the  sale.  In  many 
cases  it  needs  no  actual  represen¬ 
tations  to  support  it. 

Both  the  seller  and  the  buyer 
of  merchandise  need  to  be  even 
more  careful  about  an  implied 
warranty  than  about  the  express 
warranty,  because  the  former 
often  accompanies  the  goods 
without  the  seller  having  had  the 
slightest  intention  of  giving  it. 

The  usual  implied  warranties 
are  either  of  title,  quantity  or 
quality.  The  implied  warranty  of 
quality  is  the  one  which  mostly 
comes  under  examination. 

An  implied  warranty  of  title  is 
this :  Every  man  who  offers 

goods  for  sale  impliedly  warrants 
that  he  is  their  owner  and  can 
pass  title,  whether  he  expressly 
says  so  or  not. 

An  implied  warranty  of  quan¬ 
tity  means  that  where  the  seller 
offers  certain  goods  for  sale  he 
impliedly  warrants  that  he  will 
deliver  the  precise  quantity  and 
not  about  the  quantity.  If  goods 
are  sent  of  an  amount  greater  or 
less  than  the  amount  sold,  the 
buyer  may  refuse  to  receive  any. 
A  mere  estimate  of  the  quantity 
to  be  sold,  however,  is  not  a  war¬ 
ranty  of  that  quantity,  and  where 
the  word  “about”  is  used  in  con¬ 
nection  with  the  quantity  a  rea¬ 
sonable  latitude  must  be  allowed. 

The  most  important  implied 
warranty  is  the  warranty  of  qual¬ 
ity.  The  fundamental  rule  here  is 
that  when  goods  are  sold  there  is 
no  implied  warranty  of  quality  in 
the  absence  of  fraud.  The  law 


applies  the  principle  of  “caveat 
emptor,”  which  means  “let  the 
buyer  beware.”  In  other  words, 
let  him  look  out  for  himself. 
This  rule,  however,  has  some  ex¬ 
ceptions  and  needs  some  expla¬ 
nation. 

There  is  never  implied  war¬ 
ranty  of  quality  where  the  buyer 
has  the  same  chance  to  inspect 
the  goods  that  the  seller  had,  and 
where  the  only  defects  present  are 
open  defects.  Furthemore,  if  the 
buyer  has  a  chance  to  inspect,  the 
seller  is  not  legally  bound  to  point 
out  defects,  whether  the  buyer 
actually  inspects  or  not. 

Neither  is  there  ever  implied 
warranty  against  latent  defects 
which  the  seller  knew  nothing  of, 
unless  he  could  have  known  of 
them  and  was  negligent  in  not 
learning.  On  the  contrary,  there 
is  always  an  implied  warranty 
against  latent  defects  which  the 
seller  did  know  about,  but  the 
buyer  couldn’t  see,  because  here 
is  fraud.  By  the  same  token  a 
manufacturer  is  not  held  respon¬ 
sible  for  implied  warranty  against 
defects  in  his  raw  materials  which 
were  not  known  to  him. 

A  number  of  courts  have  en¬ 
deavored  to  create  and  enforce  the 
rule  that  where  a  seller  charges 
a  sound  price  for  an  article,  or  a 
price  corresponding  with  a  cer¬ 
tain  quality,  he  impliedly  war¬ 
rants  the  article  to  be  sound  or  of 
the  quality  represented  by  the 
price,  but  the  rule  has  never  be¬ 
come  anything  like  general.  It  is 
applied  in  the  buyer’s  favor  only 
in  the  case  of  secret  defects  which 
the  buyer  could  .not  see. 

Frequently  goods  are  sold  by 
description.  Here  there  may  or 
may  not  be  an  implied  warranty 
that  they  agree  with  the  descrip¬ 
tion.  If  the  buyer  has  no  chance 
of  inspection  there  is  such  implied 
warranty.  If  he  has  a  chance 
of  inspection  there  is  none.  A 
few  courts  hold  that  an  implied 


warranty  exists  in  such  a  case 
whether  the  buyer  can  inspect  or 
not,  but  the  general  rule  is  the 
other  way. 

Neither  is  there  any  impliec 
warranty,  where  goods  are  sold  by 
description,  that  they  are  fit  for 
the  purpose  for  which  the  buyer 
is  buying  them,  unless  the  seller 
expressly  represents  that  they 
are. 

In  the  case  of  goods  sold  by 
sample,  there  is  an  implied  war¬ 
ranty  in  every  State  but  Pennsyl¬ 
vania  that  the  goods  sold  shall 
correspond  with  the  sample.  In 
Pennsylvania,  for  some  reason,  it 
has  always  been  held  that  the  im¬ 
plied  warranty  goes  no  further  than 
that  the  goods  sold  shall  be  like 
sample  in  kind  and  substance,  and 
that  they  shall  be  merchantable. 
“Unless,”  the  courts  add,  “there 
is  fraud  or  some  circumstance  in¬ 
dicating  that  the  sample  is  to  be 
taken  as  representing  the  article 
to  be  delivered.”  There  are  al¬ 
most  always  such  circumstances 
— -in  fact  that  is  the  only  reason 
for  using  a  sample  at  all — so  that 
the  Pennsylvania  rule  is  not  as 
narrow  as  it  looks. 

The  question  of  merchantabil¬ 
ity — that  is,  salability — also  arises 
in  connection  with  implied  war¬ 
ranty.  If  a  buyer  has  had  no 
chance  to  inspect,  the  seller  is 
held  to  have  impliedly  warranted 
that  the  goods  he  sells  are  mer¬ 
chantable,  and  particularly  is  this 
so  where  the  sale  is  made  to  a 
dealer  to  sell  again,  and  where 
the  buyer  relies  wholly  upon  the 
seller’s  judgment.  Also  to  claim 
this  warranty  the  goods  must 
usually  have  been  sold  on  descrip¬ 
tion.  In  other  words,  the  buyer 
must  have  been  practically  de¬ 
pendent  upon  the  seller. 

The  rule  of  implied  warranty  is 
especially  well  established  with 
sales  of  provisions  for  domestic 
use,  which  are  always  considered 
as  being  impliedly  warranted  as 
:It  to  eat,  whether  expressly 
stated  to  be  or  not.  The  courts 
also  hold  that  there  is  an  implied 
warranty  that  the  following  goods 
are  fit  for  the  purpose  for  which 
they  are  bought:  Clothing,  build¬ 
ing  materials,  copper  sheathing  for 
vessels,  cold  blast  iron,  spirituous 
liquors,  hair  restorer,  barges, 
barrels,  packing  boxes,  machinery 
of  all  description,  such  as  farm¬ 
ing  implements,  stationary  en¬ 
gines,  furnaces,  windmills,  and 
mining  pumps.  The  reason  is 


that  all  these  are  sold  for  the 
one  purpose  only,  and  if  they  are 
fit  for  anything  they  must  be  fit 
for  that. 

The  courts  are  also  particularly 
clear  in  holding  that  where  goods 
are  sold  to  a  dealer  to  sell  again, 
the  seller  (that  is,  he  who  sells 
the  dealer)  impliedly  warrants 
that  the  goods  are  reasonably  fit 
to  sell  again  for  the  purpose  for 
which  made. 

For  instance,  a  manufacturer 
recently  sold  a  client  of  mine  a 
large  quantity  of  molasses  which 
contained  a  preservative  sub¬ 
stance  that  at  that  time  was  for¬ 
bidden.  Its  presence  made  the 
molasses  totally  unsalable — un¬ 
merchantable — and  the  buyer  had 
no  difficulty  in  defending  suc¬ 
cessfully  against  an  action  for  the 
price,  on  the  ground  of  breach  of 
implied  warranty. 

The  same  rule  applies  to  sales 
from  retail  dealer  to  consumer, 
but  in  neither  case  does  it  apply  if 
the  buyer  and  seller  have  equal 
means  of  knowledge  as  to  the 
character  and  quality  of  the 
goods.  The  buyer  is  protected  by 
the  application  of  the  rule  only 
when  he  has  less  chance  to  know 
about  the  goods  than  the  seller. 

The  rule  as  to  implied  warranty 
in  the  sale  of  food  depends  on 
whether  the  sale  was  made  to  a 
retail  dealer  to  sell  again,  or  to  a 
consumer  to  be  eaten.  If  the  sale 
is  to  the  dealer  there  is  no  implied 
warranty  of  soundness  or  whole¬ 
someness.  But  if  the  sale  is  to  a 
consumer  the  dealer  is  held  liable 
on  an  implied  warranty  of  fitness 
and  wholesomeness.  No  express 
representation  is  needed  in  order 
to  fasten  this  responsibility  upon 
him.  He  is  selling  the  food  to  be 
eaten  and  consumed,  and  it  must 
be  fit  for  that  purpose  if  fit  for 
anything. 

In  the  sale  of  drugs  there  is  a 
particularly  strong  implied  war¬ 
ranty  not  only  of  fitness,  but  of 
identity^ — that  the  thing  sold  is 
what  was  ordered. 

The  method  of  proceeding  in 
case  of  a  breach  of  implied  war¬ 
ranty  and  the  method  of  estimat¬ 
ing  damages  is  practically  the 
same  as  in  breach  of  express  war¬ 
ranty.  The  buyer  may  rescind, 
reject  the  goods  and,  if  he  has 
paid  for  the  goods,  recover  his 
money,  or  he  may  keep  the  goods 
and  recover  the  difference  be- 
tween  what  he  received  and  what 
he  should  have  received.  The 
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application  of  this  rule  is  not 
changed  by  the  fact  that  the 
buyer  may  have  resold  the  goods. 
He  may  have  resold  them  at  a 
profit  and  thus  eliminated  all 
question  of  damages,  but  that 
makes  no  difference.  He  can  still 
recover  the  difference  between 
the  value  of  the  goods  ordered 
and  the  goods  sent.  And  so 
where  he  has  resold  the  goods  at 
a  loss  that  cannot  be  considered 
either.  The  measure  of  damages 
is  still  the  difference  in  value. 

( Copyright ,  March,  1910,  by 
Elton  J.  Buckley.) 


Question :  *  *  *  Pa.— There  is 
a  family  here  that  has  been  run¬ 
ning  an  account  with  me  for  some 
time,  the  mother’s  account  being 
separate  from  the  son’s.  Last 
November  it  was  settled  in  full  by 
the  son.  Since  that  time  they 
have  had  a  disagreement  and  the 
mother,  who  was  a  widow,  mar¬ 
ried  again,  the  son  moving  out 
and  away  into  Delaware.  The 
bills  amount  to  $175.  They  claim 
to  be  out  of  cash.  The  mother 
remains  on  the  farm,  which  is  in 
fair  shape,  but  she  claims  to  have 
but  a  life  time  right  in  it,  the  boys 
having  shares  or  interest  also 
under  the  will  of  the  father.  Can 
I  make  them  pay  the  account,  and 
must  it  be  done  separately? 


Answer. — The  proper  advice  to 
give  you  depends  on  who  bought 
the  goods ;  in  other  words,  whom 
you  regarded  as  the  customer.  If 
you  had  reason  to  consider  the 
mother  as  the  customer,  and  did 
regard  her  as  the  customer,  then 
you  have  no  action  against  any¬ 
one  else,  even  though  she  is 
wholly  irresponsible.  Likewise  if 
you  regarded  the  sons  as  the  cus¬ 
tomer. 

If  the  mother  is  the  customer, 
you  must  proceed  against  her,  if 
against  anybody.  She  may  or  may 
not  be  truthful  when  she  says  she 
has  only  the  life  interest.  Examine 
her  husband’s  will,  which  is  on 
file  and  open  to  inspection  in  the 
Register  of  Wills’  office  at  your 
county  seat.  If  she  has  only  the 
life  interest,  you  can  still  proceed 
against  her,  get  judgment,  and 
issue  execution  against  her  inter¬ 
est  or  anything  else  she  has. 

If  the  son  is  the  customer  he 
should  be  the  defendant,  and  you 
should  then  send  the  claim  to 
some  attorney  in  Delaware  and 
get  judgment  on  it.  This  judg¬ 
ment  can  be  directed  against  any¬ 
thing  he  has  in  Delaware,  or  can 
be  held  in  reserve  until  his  mother 
dies  and  he  comes  into  the  pos 


session  of  the  property  in  this 
State. 

Question:  *  *  *,  Michigan. — 
You  will  find  enclosed  advertis¬ 
ing  matter  used  with  the  clock 
scheme  used  by  me. 

Last  Saturday  I  was  notified  by 
the  Sheriff  of  the  county  that  it 
was  illegal  and  would  have  to  be 
stopped  on  the  ground  that  it  was 
a  lottery. 

Now,  you  will  notice  that  these 
tickets  do  not  cost  the  customer 
even  one  cent.  The  only  con¬ 
sideration  is  that  they  buy  50 
cents’  worth  of  goods,  which  en¬ 
titles  them  to  one  ticket. 

Answer. — Unquestionably  this 
clock  scheme  is  a  lottery.  The 
plan  is  completely  described  in 
the  following  extract  from  the 
advertising  matter : — 

With  each  cash  purchase  of  a  cer¬ 
tain  amount  you  make  at  our  store 
we  will  give  you  a  card  on  which 
the  time  of  day  is  stamped.  Bring 
cards  to  our  store  on  the  date  and 
time  specified  thereon,  and  a  com¬ 
plete  dinner  set  or  a  complete  26- 
piece  nickel  silver  set  will  be  given 
to  the  person  holding  the  card  on 
which  is  stamped  the  nearest  correct 
time  the  clock  stops  at. 

The  plan  is  a  lottery  because 
the  holder  of  the  ticket  does,  in 
spite  of  what  you  say,  pay  for  his 
chance.  The  consideration  that 
he  gives  for  it  is  the  purchase 
that  he  makes  at  your  store,  anc 
there  are  repeated  decisions  that 
this  feature  makes  a  plan  a  lottery 
just  as  much  as  if  the  money  was 
paid  for  the  chance  alone. 

If  you  will  give  a  ticket  to 
everybody  who  will  call  for  it, 
whether  customer  or  not,  the 
scheme  will  become  perfectly 
legal. 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 

Sardine  trade  ?  ’  . 

We  have  a  coupon  plan  of  building  up  a  retailer  s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  Watson  Company 

SOLE  PROPRIETORS  “Skipper”  Sardines • 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


Question  :  N.  H.  Breckenridge, 
Vermontville,  N.  Y. — I  am  about 
to  extend  my  order  route  into 
new  territory  where  I  do  not 
know  the  people  personally.  As  a 
part  of  the  business  will  have  to 
be  done  on  credit  I  would  like  to 
have  a  paper  for  them  to  sign,  one 
that  would  answer  as  a  note  or 
lien,  or  both ;  one  in  which  they 
would  waive  their  right  to  the 
exemption  laws  of  the  State  of 
New  York. 

I  would  ask  them  to  sign  the 
note  or  paper  before  I  would  ex¬ 
tend  them  credit. 

Of  course,  if  they  did  not  care 
to  sign  it  I  would  not  care  to  give 
them  credit. 

I  would  be  glad  to  have  you 
print  such  a  note  in  your  next 
issue  of  the  “Grocery  World  and 
General  Merchant.” 

Answer. — Exactly  what  you 
want  was  contained  in  an  article 
published  in  the  “Grocery  World 
and  General  Merchant”  of  Janu- 


YOU  CAN  GET 

BittersPuieloniato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


How  to  Tell  if  Your 
Coffees  Are  Right 

To  get  the  best  money  out  of  your  coffee  de¬ 
partment  you  must  fit  yonr  coffees  to  your 
people.  Sometimes  only  an  expert  can  do  this; 
the  only  way  a  grocer  can  tell  whether  he  is 
doing  it  is  by  his  coffee  trade. 

We  offer  you  the  services  of  ourWm.B.  Harris, 
who  is  the  coffee  expert  of  the  United  States 
Department  of  Agriculture.  If  you  will  tell  him 
what  people  and  which  coffees  you  sell  he  will 
tell  you,  and  moreover  he  can  tell  you,  whether 
in  his  judgment  you  are  getting  the  best  possi¬ 
ble  money  out  of  your  department.  Write 

WILLIAM  B.  HARRIS  COMPANY 
1 67  Front  St.,  New  York,  N.  Y. 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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ary  21,  1909,  entitled .  “Guarding 
Against  I  m  pecunious  Dead 
Beats.”  I  have  had  a  copy  sent 
you. 

Question:  *  *  *,  Milltown, 

N.  J. — 1. — After  a  man  has  rented 
a  store  for  two  or  more  years, 
how  much  notice  must  be  given 
him  for  removal? 

2. — Does  it  make  any  difference 
whether  the  property  changes 
hands  ? 

3- — Is  there  any  substitute  for 
a  judgment  against  debtors  that 
may  be  given  to  creditor  without 
process  of  law  and  be  as  binding 
as  a  judgment? 

4. — Can  you  give  me  a  good 
form  for  order  on  an  employer  by 
a  debtor  in  favor  of  creditor? 

5- — Is  there  any  legal  reason 
why  an  employer  should  not  help 
a  creditor  collect  bills  from  his 
hands  ? 

6. — If  a  bachelor  grocer  dies 
without  leaving  a  will,  having  one 
or  both  parents  and  one  or  more 
brothers  and  sisters  living,  what 
should  be  the  proper  disposal  of 
his  property  in  this  State? 

7- — Should  a  freeholder  die 
without  having  made  a  will  leav¬ 
ing  widow  and  children  (adults), 
would  there  be  any  disposal  made 
of  his  property  during  life  of 
widow  ? 

8. — What  after  her  death? 

9- — Should  a  grocer  quit  busi¬ 
ness,  will  that  interfere  with  the 
legal  collection  of  his  debts? 

10. — Is  it  necessary  for  a  man 
to  have  a  lawyer  and  witnesses 
in  order  to  make  a  will  legal? 

Answer. — 1 — The  length  of  the 
notice  to  be  given  depends  on  the 
wording  of  the  lease.  If  the  lease 
is  for  a  certain  period,  "and  so  on 
from  year  to  year  thereafter”  if 
not  cancelled,  then  the  same 
notice  which  the  lease  requires  for 


the  original  period  applies  also  to 
the  renewal  period. 

2. — It  makes  no  difference 
whether  the  property  has  been 
sold  or  not,  if  it  was  sold  at 
private  sale.  Such  a  sale  is  made 
subject  to  the  lease. 

3-  — The  only  such  substitute  is 
a  judgment  note.  This  can  be 
entered  up  as  a  judgment  without 
suit  and  execution  immediately 
issued. 

4-  — This  should  take  the  form 

of  an  assignment:  “In  consider¬ 
ation  of  the  extending  to  me  of 
credit  by  -  for  mer¬ 

chandise  supplied  to  the  extent  of 

-  I  hereby  assign  to  - 

all  my  right,  title  and  interest  in 

the  sum  of - at  present 

owed  me  by  my  employer  for 
services  rendered  (or  which  may 
become  due  me,  etc.)  to  the  extent 

of  $ - .  I  also  covenant 

that  at  the  date  hereof  no  prior 
assignment  has  been  made  of  the 
sum  hereby  covered. 

- - - [Seal.] 

Witnesses : 


5- — No  legal  reason  whatever. 
Still,  most  employers  refuse  to 
do  it. 

6. — His  property  would  go  to 
the  parents  first  and  the  brothers 
and  sisters  afterward.  That  is, 
the  parents  would  take  the  per¬ 
sonal  property  absolutely,  and  a 
life  interest  in  the  real  estate. 
After  the  death  of  both  the  broth¬ 
ers  and  sisters  would  take  the 
realty. 

7- — His  widow  would  be  en¬ 
titled  to  one-third  of  his  personal 


property  absolutely,  and  the  bal¬ 
ance  would  be  equally  divided 
among  the  children.  In  the  case 
of  real  estate,  the  widow;  would 
have  a  life  interest  in  one-third  of 
it,  subject  to  which  the  children 
would  take  it  all. 

8.  — After  her  death  the  children 
would  take  all  the  real  estate,  but 
she  could  dispose  of  her  third  of 
the  personal  property  as  she  saw 
fit. 

9.  — No. 

10.  — No  lawyer  is  necessary  in 
order  to  make  a  will  legal,  but 
under  some  circumstances  wit¬ 
nesses  are.  It  is  always  safer  to 
have  legal  advice  in  such  a  case. 

Question :  “Anxious,”  Philadel¬ 
phia,  Pa. — Can  I  demand  the  right 
to  see  paper  among  the  effects  of 
a  deceased  person?  The  execu¬ 
tor  acknowledges  it  refers  to  me, 
but  has  practically  denied  me  the 
right  to  inspect. 

Answer. — An  executor  is  given 
one  year  to  settle  the  estate  of  his 
decedent,  and  until  that  time  is  up 
nobody  has  a  right  to  claim  any¬ 
thing  in  the  ordinary  case.  The 
creditor  cannot  claim  to  be  paid, 
nor  can  the  heir  demand  to  be 
paid  his  legacy.  The  chance  is 
you  must  wait  until  the  year  is  up. 


Southern  Jobbers  Want  Lower 
Express  Hates  on  Samples. 

1  he  Wholesale  Grocers’  Asso¬ 
ciation  of  New  Orleans,  La.,  is 
expecting  a  favorable  decision 
from  the  Louisiana  Railroad 
Commission  on  the  matter  of 
more  reasonable  express  rates  on 
samples.  I  he  question  is  now 


before  the  commission.  The 
W  holesale  Grocers’  Association 
of  New  Orleans  has  been  in  cor¬ 
respondence  with  the  Railroad 
Commission  of  Louisiana  in  re 
express  rates  in  this  State  on 
coffee,  sugar,  rice  and  other  sam¬ 
ples  that  are  forwarded  by  their 
members  to  the  trade  and  other¬ 
wise  between  different  stations. 

1  he  Wholesale  Grocers’  Associa¬ 
tion  has  been  of  the  opinion  that 
the  express  rates  on  these  items 
in  Louisiana  are  excessive,  un¬ 
reasonable  and  warranted  an  in¬ 
vestigation  on  the  part  of  the 
Railroad  Commission.  The  Rail¬ 
road  Commission  of  Louisiana 
has  ordered  the  express  compan¬ 
ies  doing  business  in  this  State 
to  appear  before  them  to  show 
cause  why  an  order  should  not  be 
entered  placing  a  maximum  rate 
of  35  cents  on  all  packages  trans¬ 
ported  by  them  less  than  ten 
pounds  in  weight  that  contain 
samples  of  rice,  sugar,  molasses,- 
coffee  and  other  commercial  prod¬ 
ucts,  such  as  sent  to  customers  J 
etc. 


MANY  OROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Irm,  or  tear  aoatfci ’  trial  tar  IS  emmU 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross.  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

No.  1  Cuspidor  Till  Peters  St  Reed  Pottery  Co. 

6H  Inch  ZANESVILLE,  OHIO 


The  Month  of  March 

The  first  of  the  spring  months,  while  groceries  are  in 
demand  for  12  months  of  the  year,  each  month  brings 
forward  certain  lines  that  are  seasonable  and  in  demand. 


^.FOSTER 

_ _  it.yfrLE  ; - • 

^gro  cfRs 
208NjjfLAWARE  AVE. 

'  "  AND" 

209  IM.  WATER  S.T. 


SYRUPS-A  special  this  week  in  a  fancy  Sugar  Syrup,  bright  golden  color,  with  a  delicious  sweet  flavor,  strictly  pure.  Golden  Sugar  Loaf  Syrup  price  32c 

per  gal  don  t  miss  tins  We  are  having  a  good  trade  on  Syrups,  alst,  New  Orleans  Molasses,  it  will  pay  you  to  anticipate  your  wants  on  MoLsses  while 
the  early  Molasses  is  in  the  market  and  the  weather  is  suitable  to  handle  it.  morasses,  wnne 

OREGON  PRUNES— We  offer  a  lot  of  fancy  Oregon  Italian  Prunes,  nice  black  fruit,  Golden  Crown  Brand.  With  the  approach  of  the  Jewish  holidays  the 
demand  for  this  kind  of  fruit  is  increasing.  All  25-lb.  boxes,  40-50  at  7i/4cM  50-60  at  6L2c.  and  60-70  at  544c. 

P0UpLn^YfF<!0?~f  C!"atCh  F0°d  in°‘Ib'  b3gS’  containine  Hst  the  right  assortment  of  grains  and  seeds,  an  ideal  producer  of  eggs,  per  bag  $1.85  Chick 
hood,  for  little  chicks,  causes  rapid,  sturdy  growth,  100-lb.  bag,  per  bag  $1.95. 

ONION  SETS— Yellow  and  Light  Red  or  all  White,  barrels  contain  4  bushels  each,  32  lb.  to  bushel.  Write  for  prices. 


KIRK,  FOSTER  A  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 


ILADELPHIA 


INSYLVANI 
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RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 


Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  ¥4  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARP: 


The 


or 


SMAN 


AND 


T.B.H. 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2J4 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RINO  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
eq  lipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


. 


b 

I? 


Your  Reputation  is  at 
the  Mercy  of  Butter 

The  winter’s  nearly  over — how  has  your  butter  trade 
made  out? 

Here’s  a  flat  and  positive  statement: — If  you  have 
featured  Gurnse  butter  during  the  winter  you  have 
probably  sold  more  butter  than  you  ever  sold  before— all 
other  things  being  equal,  and  without  a  solitary  complaint. 

If  you  believe  that’s  simply  talk  about  our  own  goods, 
ask  some  grocer  who  has  sold  Gurnse. 

Even  if  you  got  complaints  about  Gurnse,  they  would 
lose  you  nothing;  for  we  authorize  you  to  give  back  the 
money  in  every  case.  But  it’s  as  certain  as  anything  can 
be  that  you  won’t  get  them.  Gurnse  is  a  perfect  butter— 
a  gilt-edged  dairy  butter  that  we  make  under  ideal  condi¬ 
tions  in  our  own  dairies. 

Your  reputation  is  at  the  mercy  of  any  butter  you  sell. 
Gurnse,  at  least,  will  never  betray  you. 

Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds— 39 cents. 

Prices  subject  to  market  changes. 


d 

Q 


P.  F.  BROWN  &  CO. 


39-41 -43  South  Front  St. 
— ^Philadelphia,  Pa. 


4 


Fairbanks  Lion  Brand 
Canned  Meats 

under  which  Morris  &  Co. 
have  always  packed  their  Canned 
Meats  will  hereafter  be  known  as 


MORRIS  &  CO.’S 

SUPREME  BRAND 


thus  bringing  all  of  Morris  & 
Co/s  high  grade  food  products 
under  the  same  label.  Quality 
the  same — the  best. 


remains 


W.  A.  HILLAR  &  CO. 

2d  and  Willow  Streets,  Philadelphia  Agents 
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This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


The  Frank  S.  Wait  Co.,  of  West 
Virginia,  send  in  a  clipping  of  a 
large  newspaper  advertisement 
which  he  appears  to  have  had  in¬ 
serted  in  his  local  paper.  It  is  a 
large  advertisement,  certainly 
large  enough  to  be  seen,  measur¬ 
ing  sixteen  inches  across  five 
columns.  I  have  had  it  photo¬ 
graphed  and  reduced  and  here 
present  it: — 


est  prominence.  I  don’t  like 
them,  for  to  me  they  seem  op¬ 
posed  by  every  principle  of  logic 
and  common  sense.  What  reason 
would  Mr.  Wait  give  me  if  I  were 
to  ask  him  why  he  didn’t  set  his 
name  in  smaller  type  and  put  it  at 
the  bottom?  “Because  I  want 
everybody  to  know  it  is  my  adver¬ 
tisement,”  he  might  say.  In  the 
first  place,  how  does  that  bring 


The  Cash  Grocers 


Set  pricesjfor  a  Special  Sale  that  startles  the  eating  public  in  Brooke  County.  Why?  Because  they  buy  and 
sell  strictly  for  cash,  it  if  true  that  wages  have  not  advanced  in  proportion  to  the  advance  in  living  neces¬ 
sities.  But  we  offer  you  such  prices  in  the  eating  line  at  this  sale  that  no  family  can  afford  to  miss  taking 
advantage'of.'same.  Bring  in  your  nickles  and  dimes  and  sec  what  they  will  buy.  You  hear  competitors  say: 
“Wait  does  not  sell  cheaper  than  we  do.”  But  compare  prices — your  eyes  are  your  market,  and  figutes  will 
not  lie.  The  secret  is  the  cash. 

We  have  long  been  recognized  as  the  leading  retail  grocers  in  the  upper  Pan-Handle.  Others  deal 
with  us,  why  not  you? 


THIS  SALE  FOR  SATURDAY  AND  MONDAY  ONLY. 


Silver  Cow  Milk,  7  cans, .  25c 

Hershev’s  M  lb.  can  Cocoa,  10c 
Navy  Beans,  lb.,  ...  5c 


Mason’s  Stove  Paste,  box,  .  2c 
2  lb.  can  Tomatoes,  .  .  5c 
Prunes,  lb . 3c 


Gallon  Jug  Catsup,  .  .  42c 
15  bars  Laundry  Soap,  .  25c 
b  lb.  sack  Buckwheat,  .  23c 


For  the  flusband^tp^of^S'for5  fr.om  buy.his  Tobacc.°-  Wegi:c  ,25c 


Quaker  Corn  Flake 


2 


T  15c 


A  dainty  cereal  for 
breakfast. 

Remember  we  have  the 

Cheese 

reputation.  We  do 
not  sell  ihe  cheapest 
Cheese  made,  but  we 
do  sell  you  the  Best 
Cheese  on  the  market 
for  the  same  price. 

We  have  just  tapped 
a  fresh  barrel  of  fine 

Sweet  Cider 

which  we  will  6ell 
you  at  .  35c  a  gallon 
or.  #  .  10c  a  quart. 


Jelly,  10c  lb. 

Buy  it  in  the  bulk: 
you  get  twice  as  much 
for  your  money  and 
do  not  pay  for  the 
package. 

Swift's 

Pride  Laundry 
Soap 

3  l-2c  bar 

Do  not  forget  we  are 
the  only  grocers  who 
have  the  old  fashioned 

New  Orleans 
Molasses 

to  sell  you  out  of  the 
barrel. 


PENNANT  FLOUR, 

a  sack  80  cents 

Milled  from  the  highest  grade  of  Minnesota 
Spring  Wheat,  and  we  do  not  charge  you 
10c  extra  for  our  name.  Use  it  once  and 
you  will  use  no  other.  A  coupon  with 
every  sack.  For  6  coupons  we  give  you 
a  nice  china  Plate. 

Our  Motto:  "Give  youyoaI!rw^0p°ry”y  can  for 

You  see  and  hear  our  name  everywhere. 

BUY  EARLY 

To  save  any  disappoints. 


ANK  S.  WAIT  CO. 


Stores:  Wellsburg  and  Follansbee,  W.  Va. 

Bell  Phone,  31;  Home  Phone  86.  Bell  Phone,  19-J 


This  is  another  of  those  adver¬ 
tisements  with  the  name  and  ad¬ 
dress  given  the  position  of  great- 


any  particular  benefit?  If  the  ad¬ 
vertisement  looks  interesting  it 
will  be  seen  and  read,  no  matter 


whose  it  is.  But  if  there  is  any 
advantage  there  are  other  much 
more  interesting  and  striking 
ways  of  earmarking  the  adver¬ 
tisement  as  your  own.  Use  a  spe¬ 
cial  style  of  display,  like  Wana- 
maker  does.  Or  its  very  size 
might  trade-mark  it.  I  contend, 
however,  that  no  special  earmarks 
other  than  these,  at  least,  are 
necessary;  the  thing  to  do  is  to 
present  the  advertisement  so  it 
will  appear  interesting  and  ac¬ 
tually  be  interesting.  If  that  is 
done  all  other  considerations  be¬ 
come  superfluous.  It  makes  little 
difference  whose  advertisement  it 
is — it  will  get  results  just  the 
same. 

*  %  * 

My  second  criticism  of  this  ad¬ 
vertisement  is  that  too  much 
space  has  been  given  to  the  intro¬ 
duction.  Just  about  one-third  of 
the  whole  space  is  devoted  to 
praising  up  the  sale.  The  second 
paragraph  of  the  introduction  I 
believe  to  be  as  much  a  waste  of 
space  as  anything  could  be.  In 
special  sales  I  have  never  found 
it  good  policy  to  waste  time  and 
space  in  long  introductions.  If 
the  sale  is  what  it  is  claimed  to  be, 
let  it  speak  for  itself,  and  let  it 
start  in  just  as  soon  as  possible. 
Of  course,  it  must  be  announced, 
but  let  it  be  done  with  one  or  two 
sweeping  sentences,  such  as  this: 


I  note  that  the  advertisement 
lacks  information  which  in  my 
judgment  it  should  have  had. 
For  instance,  the  cheese  para¬ 
graph  should  have  contained  some 
names  of  grades  and  prices. 
Every  grocer  sells  “cheese.”  The 
price  of  the  New  Orleans  mo¬ 
lasses  should  have  been  given. 
In  the  paragraph  headed  “Jelly, 
io  cents  a  pound”  it  would  have 
been  stronger  to  compare  the  bulk 
price  with  the  price  of  the  same 
grade  in  packages.  For  instance, 
a  line  at  the  end  saying :  “Pre¬ 
cisely  this  grade  of  jelly  packed  in 
glass  would  cost  you  15  cents  a 
pound.”  Mr.  Wait  says  the  con¬ 
sumer  gets  twice  as  much  for  her 
money,  but  he  could  make  that 
statement  much  stronger  by  using 
actual  figures  and  proving  it.  I 
think  it  would  have  also  been  bet¬ 
ter  to  name  the  leading  brands  of 
tobacco  sold  six  papers  for  25 
cents.  “Any  kind”  isn’t  specific 
enough. 


MAGAZINE  NOTES. 


It  is  quite  evident  that  age  cannot 
wither,  nor  custom  stale,  the  infinite 
variety  of  “Lippincott’s  Magazine.” 
Each  month  it  bobs  up  serenely  with  a 
first-class  complete  novel,  seven  or  eight 
entrancing  short-stories,  and  a  wealth  of 
miscellaneous  matter,  all  timely  and 
readable.  There  may  be  dull  lines  here 
and  there,  but  they  are  lost  sight  of  in 
the  general  excellence. 

The  March  issue  opens  with  a 
romance  of  the  automobile,  “The  Sub- 


Two  Days  of  Relief  from 
High  Food  Prices 

These  values  are  the  result  of  some  extraordinarily  fortunate 
buying  and  a  little  extra  profit-paring  on  our  part.  They  speak 
for  themselves  ;  cash  only. 

For  Saturday  and  Monday  only . 


The  nine  prices  which  now  have 
the  position  of  honor  I  should 
have  put  after  the  paragraphs 
which  have  a  text.  The  three 
panels  at  the  bottom  of  the  col¬ 
umn  headed  “Pennant  Flour” 
I  should  have  omitted.  They  are 
all  of  that  type  of  matter  known 
to  advertising  men  as  “slush” ;  in 
other  words,  stuff  that  has  no 

pulling  power  whatever. 

*  *  * 

There  isn’t  enough  persuasive 
reading  matter  in  this  advertise¬ 
ment,  in  my  judgment.  Plad  the 
introduction  been  cut  down  there 
would  have  been  room  to  say  a 
few  lines  about  everything  adver¬ 
tised  here.  In  a  number  of  cases 


stitute,”  by  Eleanor  M.  Ingram.  This 
is  a  remarkable  piece  of  fiction — 
remarkably  interesting,  remarkably  real¬ 
istic.  There  are  thrills  all  through 
it,  and  the  description  of  the  motor 
race  at  the  end  is  so  vivid  and  en- 
thrallng  that  it  affects  one  very  much 
as  would  one’s  actual  presence  at  the 
track.  The  characters  are  all  splendidly 
depicted,  and  the  love  interest  is  wholly 
charming.  “Lippincott’s”  has  published 
many  fine  novelettes,  but  there  is  no 
question  about  “The  Substitute”  rank¬ 
ing  among  the  very  best. 

Nor  are  the  short-stories  a  whit  be¬ 
hind  the  novel  in  point  of  excellence. 
They  are  “The  Smile  of  a  Lady,”  by 
Owen  Oliver;  “Transients  in  Ninevah.” 
by  Will  Levington  Comfort;  “A  Bar¬ 
gain  in  Rugs,”  by  James  Raymond 
Perry;  “The  Hills  of  Dawn,”  by  Mabel 
Nelson  Thurston ;  “Going  Up,”  by  Ella 
Middleton  Tybout;  “The  Case  of  David 
Giddlv,”  by  Ellis  O.  Jones,  and  “The 
Hold-Up,”  by  Roscoe  Gilmore  Stott. 
“Short-Shrift,”  a  dramatic  burlesque  by 
John  Kendrick  Bangs,  is  in  this  well- 
known  humorist's  happiest  vein. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


March  3,  1910. 

Grocers : - 

Retailers  make  more  money.  We  have  a  plan  to 
increase  retailers’  profits  on  standard  goods. 

The  attractive  part  of  our  plan  from  the  retailer’s 
standpoint  is  that  the  expense  falls  entirely  on  the 
manufacturer  instead  of  the  retailer. 

You  write  us  for  particulars  with  the  understand¬ 
ing  that  you  ean't  spend  a  dollar  with  us  even  if  you 
want  to.  We  simply  tell  you  our  plan  if  you  want  to 
make  more  money,  and  if  the  plan  seems  good  to  you, 
you  say  so,  and  if  it  doesn't,  you  say  so.  Write  us 
quick  if  you  are  open  for  new  ideas. 

THE  HAMILTON  CORPORATION, 


General  Manager. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


I  saw  a  little  squib  on  the  cover 
of  the  "Grocery  World  and  Gen¬ 
eral  Merchant”  a  week  or  two  ago 
that  stuck  in  my  craw.  I  don’t  re¬ 
member  just  what  the  words  were 
— I  can’t  talk  in  that  sort  of  lan¬ 
guage  anyway — but  the  upshot  of 
it  was  that  the  retailer  who  shuts 
salesmen  off  is  a  chump,  or  words 
to  that  effect. 

Of  course,  I’m  a  salesman,  and 
maybe  I’m  biased  on  the  thing, 
but  I  ain’t  biased  when  I  say  that 
the  traveling  salesman  is  the  best 
friend  a  retailer  can  have. 

When  I  say  traveling  salesmen 
I  don’t  mean  all  of  ’em.  Now  and 
again  a  fellow  will  come  along 
who’s  thinking  only  of  Himself. 
He  don’t  care  a  hang  how  the  re¬ 
tailer  he  sells  to  gets  along,  so 
long  as  he  gets  his  order.  But  a 
fellow  like  that  soon  peters  out  or 
changes  his  ways.  There  ain’t 
one  hairpin  like  that  among  the 
whole  lot  of  fellows  who  have 
been  on  the  road  for  ten  or  twenty 
years.  You’ve  got  to  be  different 
from  that  if  you  last  on  the  road ; 
that  is  if  you’re  going  to  see  the 
same  people  all  the  time. 

Why,  I  know  wholesale  grocery 
salesmen  that  honestly  darned 
near  run  some  of  the  retail  stores 
they  call  on.  Run  the  buying, 
anyway. 

Let  me  tell  you  something  I 
heard  in  a  retail  store  up  in  Scran¬ 
ton  only  a  week  or  two  ago.  I 
was  in  there  talking  with  the  pro¬ 
prietor,  when  a  salesman  for  a 
Philadelphia  wholesale  house 
came  in.  I’ve  known  Bill  almost 
as  long  as  I’ve  been  on  the  road. 
He  ain’t  any  world-beater,  but 
he’s  a  safe,  honest  fellow  and  as 
steady  as  an  old  horse.  And  he 
sells  goods,  too,  don’t  make  any 
mistake  about  that.  He  has  some 
stores  that  he  has  sold  the  bulk 
of  their  stuff  to  for  twenty 
years. 

“Hello,  Charlie,”  he  said  to  the 
proprietor  as  he  came  in,  “how’s 
your  list  to-day?” 


“Go  look,”  said  the  grocer,  anc 
Bill  went  back  and  made  up  his 
own  order.  I  don’t  know  whether 
he  made  the  whole  order  up,  but 
he  sure  did  some  of  it. 

“I  see  that  new  pineapple  hasn’t 
gone  very  well,”  he  said  as  he 
came  back. 

“No,  not  as  well  as  we  ex¬ 
pected,”  said  the  grocer. 

“Are  you  going  to  be  able  to  get 
rid  of  the  rest  of  it?”  asked  Bill. 

“Oh,  yes,”  was  the  reply,  “I  can 
work  that  off,  I  guess.” 

“Well,  if  it  don’t  go  any  better 
I  wouldn’t  buy  any  more,”  said 
Bill.  “It’s  funny  it  didn’t  take 
better;  that’s  the  best  brand  of 
pineapple  I  ever  sold.” 

“Say,  Bill,  how  about  toma¬ 
toes?”  said  the  grocer.  “I  see 
they’re  getting  a  little  stronger. 
Maybe  I  can  make  a  few  dollars 
by  loading  up.” 

Now,  right  here  let  me  butt  in. 
There  was  a  chance  to  sell  at  least 
ten  cases  of  tomatoes,  maybe 
more.  The  grocer  had  half  made 
up  his  mind  he  wanted  to  buy  and 
it  wouldn’t  have  been  Bill’s  fault 
for  a  minute  if  he  had  grabbed  the 
order.  But  this  is  what  he  said  : — 

“I  wouldn’t  buy  any.  I  don’t 
think  they’re  going  up  much.  I’ll 
remember  you,  though,  and  if  I 
see  they’re  likely  to  I’ll  put  you 
down  for  a  few  cases.” 

Now,  I  claim  that’s  exactly  the 
same  thing  as  having  a  high- 
priced  buyer  for  nothing.  One 
salesman  tried  to  tell  me  once  that 
a  salesman  who  did  that  wasn’t 
loyal  to  his  house ;  that  he  was 
sent  out  to  sell  goods,  and  it  was 
up  to  him  to  sell  all  he  could. 

“Yes,”  I  said,  “and  it’s  up  to 
him  to  hold  the  trade,  too.  How 
many  times  do  you  suppose  the 
average  retailer  is  going  to  stand 
being  loaded  up  with  goods  that 
tie  up  money  and  don’t  make  him 
anything?  Why,  even  if  it  wasn’t 
the  salesman’s  fault — even  if  he 
only  sold  what  the  buyer  thought 
he  wanted,  the  average  retailer 


would  get  sore  mighty  quick  if  he 
got  dumped  very  often.” 

“That  wouldn’t  be  the  sales¬ 
man’s  fault,  would  it?”  he  said, 
“the  salesman  ain’t  doing  the 
buying,  is  he?” 

“In  the  cases  where  he  holds 
the  trade  the  longest  he  pretty 
near  does  it,”  I  said.  “The  sales¬ 
man  that  looks  out  for  his  custom¬ 
ers  that  way  holds  ’em,  and  is  the 
best  man  for  his  house  in  the 
end.” 

It’s  only  the  very  young  retail¬ 
ers  that  don’t  realize  this ;  the  ole 
fellows  stick  to  their  regular  sales¬ 
men  like  brothers.  Why 
shouldn’t  they?  They’re  getting 
something  out  of  ’em  all  the  time. 
They’re  getting  information  that 
they  couldn’t  get  in  .  any  other 
way,  and  from  the  right  sort  of 
salesman  they’re  getting  protec¬ 
tion  against  fool  buying.  You 
take  any  one  of  the  old  fellows 
that  have  been  out  for  a  good 
while,  and  he  won’t  let  his  cus¬ 
tomers  buy  stuff  they  oughtn’t  to 
buy.  He  wants  their  business, 
but  he  needs  it  after  this  week  as 
well  as  this  week. 

So  whenever  I  hear  a  young 
squirt  say  to  a  salesman  what  one 
of  ’em  said  last  month  to  one  of 
the  oldest  and  best-posted  men  on 
the  road,  I  say  to  myself,  “you’ll 
get  yours,  my  boy,  and  it  won’t 
be  long  coming.” 

This  young  fellow  had  taken  a 
ob  as  manager  for  a  branch  retail 
louse.  He  had  come  from  an¬ 
other  town  and  was  having  his 
first  confab  with  a  salesman  that 
covered  that  town  regularly. 
This  concern  only  has  a  few 
stores,  and  the  manager  of  each 
branch  buys  some  of  his  own 
goods. 

The  salesman  in  this  case  knew 
all  about  the  territory  and  he  was 
used  to  giving  his  opinion  and 
laving  it  respected.  The  last 
manager  thought  the  world  and 
all  of  it. 

The  new  manager  was  talking 
about  buying  something  that  the 
store  hadn’t  been  handling. 

“I  don’t  believe  that  would  go 
lere,”  said  the  salesman. 

“It  isn’t  what  you  believe  about 
it,  it’s  what  I  believe,”  says  young 
chesty,  and  looked  around  at  me 
so’s  I’d  hear  it  and  know  me  place 
when  it  came  my  turn. 

Why,  after  that  I  wouldn’t  have 
given  that  fellow  any  information 
to  save  his  soul !  He  couldn’t 
manage  a  hen  house  for  me — a 


fellow  that  shuts  his  ears  to  good 
information  such  as  he  could  get 
from  a  well-posted  salesman 
ought  to  wag  his  ears  a  couple  of 
times  more  and  then  go  out  and 
eat  a  thistle. 

North  Asbury  Park,  N.  J., 
February  22,  1910. 

Dear  Stroller: — Enclosed  find  a 
bill  that  I  sent  to  one  of  my  cus¬ 
tomers.  You  will  see  my  polite 
request  when  wishing  a  payment; 
also  note  the  reply  that  I  received. 
Kindly  advise  me  through  your 
columns  how  you  would  answer 
his  request. 

Yours, 

Frank  Ives  Bull. 

By  George,  but  there  must  be 
some  low-down  people  in  North 
Asbury  Park. 

Mr.  Bull’s  bill  was  for  $59.21, 
and  on  the  bottom  of  it  he  put  this 
snappy  little  rubber  stamp : — 


Certainly  nothing  sharp  about 
that — just  a  decent  little  way  of 
asking  for  what’s  yours.  But  the 
dog  who  owed  the  money  an¬ 
swered  it  by  drawing  this  picture 
(probably  of  himself)  on  the  bot¬ 
tom  of  the  bill : — 


Mr.  Bull  asks  how  I’d  answer 
it.  I  don’t  know.  It  would  de¬ 
pend  on  the  character  of  the  dog  I 
had  to  deal  with.  A  fellow  who 
would  give  an  answer  like  that 
simply  because  he  was  asked  to 
oay  for  the  food  that  had  kept  his 
miserable  carcass  alive  would  de¬ 
file  the  walls  of  his  own  home ! 

The  Stroller. 


Florida  beans  are  still  rather 
scarce  and  high.  The  range, 
lowever — $2.50  to  $3.50 — is  some¬ 
what  below  the  highest  point. 
The  quality  of  much  of  the  re¬ 
ceipts  is  not  extra  and  the  de¬ 
mand  is  good. 
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CERTAIN  SAMENESS] 

Each  lot  of  any  Coffee  you  buy  from  us  is  exactly  “like  the  last.” 
When  your  customer  says,  “We  liked  the  last  Coffee,”  you  know  she  will 
like  the  next  just  the  same.  You  don’t  get  “steady”  trade  with  low  prices; 
you  get  it  with  quality.  Price  customers  jump  around  like  grasshoppers ; 
quality  customers  stick. 

Our  goods  will  get  you  the  right  kind  of  trade,  and  you  won’t  lose 
any  profit  either. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,1 90  Franklin  St,  NewYork 

IMPORTERS  AND  TRADERS 

Booklet-11  Pifty  Years’  Progress”— tells  you  about  us 


This  is  a  good  time  of  year  to  introduce  CLICQUOT  CLUB 
GINGER  ALE  to  your  customers  because  its  fine  quality  will  keep  them 
buying  it  all  the  year  around.  CLICQUOT  CLUB  has  a  delicately 
grateful  flavor  and  a  refreshing  quality  different  from  any  other,  and  your 
customers  will  appreciate  it  just  as  other  dealer’s  customers  do  every¬ 
where.  It  outsells—  because  it  excels — the  finest  imported  ginger  ale. 
You  want  to  handle  a  ginger  ale  that  sells  like  CLICQUOT  CLUB  and 
the  only  one  that  does  is  CLICQUOT  CLUB. 

Is  non-astringent,  contains  no  preservatives.  Has  no  sharp  bitter 

taste. 

Is  highly  carbonated.  Purity  absolutely  guaranteed. 

A  pint  bottle  holds  two  full  eight  ounce  glasses. 


CLICQUOT  CLUB  GINGER  ALE  IS  THE 
BEST  ADVERTISED  IN  THE  COUNTRY 


Millis,  Massachusetts 
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In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


CONDUOTED  BY  IVAN  F\  THOMPSON 


An  Baster  Window  and  an 
Baster  Plan. 


Easter  is  a  season  of  delight  to 
children,  inasmuch  as  it  brings  in 
its  train  a  retinue  of  chickens,  rab¬ 
bits,  colored  eggs  of  all  descrip¬ 
tions,  and,  of  course,  candy. 
Now,  what  interests  children  will 
of  necessity  interest  parents — es¬ 
pecially  mothers. 

With  this  condition  of  affairs  in 
mind  I  make  the  following  sug¬ 
gestion  for  an  Easter  window,  or 
rather,  the  “getting  up”  of  an 
Easter  window: — 

With  a  view  to  dressing  your 
window  to  look  like  the  picture, 
follow  the  directions  carefully. 
First  make  a  chicken — I  will  tell 
you  how  later  on.  Then  exhibit 
it  with  a  notice  that  by  the  fol¬ 
lowing  Saturday  you  want  all  the 
chickens  you  can  get  to  put  in 
your  window  and  that  the  child 
who  sends  in  the  best  one  will  re¬ 
ceive  a  prize. 

Your  own  chicken  should  be  a 
large  one,  and  the  children  should 
have  the  privilege  of  looking  at  it 
closely.  Also  it  would  be  a  good 
idea  to  cut  out  of  the  paper  in 
which  this  article  appears  the  di¬ 
rections  and  diagram  that  go  with 
it.  You  might  cut  these  out,  paste 
them  to  a  card  and  place  it  next  to 
your  chicken.  You  could  add  that 
a  second  prize  would  be  offered  if 
the  amount  of  chickens  competing 
reached  a  given  number  and  that 
a  booby  prize  would  be  bestowed 
upon  the  child  whose  contribution 
was  the  worst,  or  you  might  say, 
diplomatically,  the  funniest. 

Now,  the  first  and  second  prizes 
I  would  leave  to  you.  But  I  will 
suggest  the  booby  prize  later  on. 

By  the  way,  let  every  child 
write  its  name  on  a  little  card  and 
fasten  it  to  its  chicken  by  means 
pf  a  ribbon  pushed  through  a  hole 


in  the  card  and  tied  around  the 
bird’s  neck. 

As  to  the  window,  we  will  sup¬ 
pose  you  have  your  chickens  sent 
in  by  the  contestants  and  ready  to 
be  used.  Make  a  ground  of 
brown  paper  and  on  this  strew  in¬ 
discriminately  some  straw,  excel¬ 
sior,  earth,  the  leaves  of  cabbages, 
radishes,  and  anything  you  fancy 
might  be  dumped  into  a  barnyard 
and  that  you  have  handy.  In  the 
right  and  left  corners  describing 
from  the  front  to  the  back  of  your 
window  place  eggs,  some  red, 
some  blue  and  some  white.  To 
the  left  centre,  a  little  way  back, 
place  a  pan  of  corn — split  corn  if 
possible — and  around  it  group 
some  chickens  as  if  eating.  In 
the  back  part  of  your  window 
place  a  chicken  coop  in  the  posi¬ 
tion  seen  in  picture.  Build  this  of 
two  boxes  on  end,  the  front  one 
showing  the  aperture  left  by 


the  removal  of  the  lid.  In  this 
opening  place  a  glass  bowl  of 
water  in  which  are  submerged 
half  a  dozen  eggs  that  have  been 
treated  as  follows :  Hold  the  eggs, 
one  at  a  time,  of  course,  over  the 
flame  of  a  candle,  or  preferably,  a 
smoky  kerosene  lamp  flame  until 
it  is  completely  covered  with 
lamp  black.  When  placed  in 
water  the  eggs  will  have  a  metal¬ 
lic  skeen,  as  if  they  were  silvered 
over.  When  removed  from  the 
water  the  coating  of  soot  will  be 
found  remaining  upon  the  eggs 
and  they  will  be  as  black  as  they 
were  before  being  placed  in  the 
water.  The  water  cannot  pene¬ 
trate  the  layer  of  black,  therefore 
merely  adapts  itself  to  the  shape 
of  the  object  immersed  without 
coming  in  contact  with  its  surface 


and  reflects  light  as  perfectly  as  a 
mirror. 

These  eggs,  I  think,  would 
make  a  good  booby  prize,  and  its 
recipient  should  be  made  to  take 
the  eggs  out  of  the  bowl  in  the 
presence  of  the  other  participants 
in  the  competition. 

But  to  get  back  to  the  chicken 


coop,  which  has  no  roof  as  yet, 
take  the  lids  of  four  boxes  and 
place  them  in  the  position  indi¬ 
cated  in  sketch  and  cover  with 
paper  the  triangular  hole  formed 
by  the  lids  and  the  top  of  the  front 
box.  Inside  the  coop  and  under 
the  bowl  of  silver  eggs  place 
straw,  etc.,  and  let  your  own 
chicken  take  up  its  position  out¬ 
side  the  coop  and  between  it  and 
a  pan  of  water  with  a  few  chicks 
around  it. 

Back  of  this  build  a  fence  with 
a  sign  on  it  after  the  manner  of 
the  one  in  the  drawing.  Build 
this  of  box  lids  or  anything  an¬ 
swering  the  purpose.  Now  set,  if 
you  can,  some  branches  and  stick 
them  up  behind  the  fence  to  get  a 
truly  rural  effect.  You  might  tie 
some  bunches  of  parsley  to  the 


ends  of  the  twigs,  or  some  leaves, 
or  some  bunches  of  green  crepe 
paper  to  avoid  the  appearance  of 
bareness.  You  might  even  add  a 
little  bird  (of  your  own  making 
or  that  of  some  juvenile  friend) 
perched  upon  a  bough  to  make  the 
window  picture  still  more  lifelike. 

The  question  as  to  who  gets  the 
prizes  should  be  decided  by  vote. 
The  child  whose  chicken  has  the 
most  votes  gets  first  prize,  the 
one  whose  chicken  gets  the  next 
number  of  votes  receives  the  sec¬ 
ond  prize,  and  the  little  feller  who 
gets  the  least  number  of  votes 
may  find  consolation  in  the  silver 
eggs. 

You  might,  if  you  felt  like  it, 
announce  that  with  a  5-cent  pur¬ 
chase  the  customer  obtains  the 
privilege  of  voting  once,  then  and 
there.  You  might  have  some 
blank  cards  or  a  small  pad  upon 
which  the  voter  could  write  the 
name  of  the  child  whose  chicken 
he  or  she  wants  to  vote  for.  So 
far  so  good.  Now  to  tell  you  how 
to  make  a  chicken  without  the  as¬ 
sistance  of  a  hen. 

Get  some  canton  flannel ;  the 
amount  depends  upon  the  size  of 
the  chicken  you  want  to  make. 
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Cash  in  on  Our  Big  Advertising  of 

Hunt’s  Quality  Fruits 


If  your  customers  appreciate  the  finest  quality,  order  a  supply  of 

HUNT’S  QUALITY  FRUITS 

The  Kind  That  are  NOT  Lye  Peeled 

from  your  nearest  distributer  and  then  let  your  customers  know  you  are  handling  the  finest 
and  purest  canned  fruits  in  the  world — “  we  Can  the  Flavor  as  well  as  the  Fruit” — luscious 
ripe  fruit,  knife  peeled,  and  nothing  else  in  the  can  but  pure  cane  sugar  syrup.  The  cans  are 
beautifully  labeled  in  Red,  White,  BRie  and  Gold— display  them  in  your  windows  and  on 
counters — the  beauty  of  the  labels  will  help  sell  the  goods.  Sales  will  begin  at  once 
because  we’re  advertising  Hunt’s  Quality  Fruits  in  Ladies'  Home  Journal,  Saturday 
Evening  Post,  Delineator,  Woman’s  Home  Companion,  Munsey  Magazine,  etc.  The  sales 
will  never  stop  because  they  are  won  and  held  by  quality.  All  you  have  to  do  is  handle 
the  sales  we  are  sending  to  you  and  pocket  your  profits. 

We’ll  send  you  beautiful  calendars,  window  dressing  material  and  samples  of  our  advertisments.  Paste  these  sample 
advertisements  on  your  window  and  they’ll  appeal  at  once  to  anyone  who  has  seen  them  in  a  magazine.  Everyone  who  has 
tried  these  fruits  is  perfectly  delighted  with  them.  They  will  bring  you  many  pleased  and  satisfied  customers — thus  increasing 
your  business  enormously.  Write  us  for  full  particulars  and  a  complete  list  of  distributers. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Canners  of  Highest  Or* odes  California  Fruits 

Distributers  of  Hunt’s  Quality  Fruits. 

PENNSYLVANIA:— Githens,  Rexamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
Connellsville.  OHIO: — The  Chas.  C.  Higgins  Co.,  Cleveland;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas. 
Carson  &  Co.,  Springfield;  W.  W.  HarperCo. ,  Zanesville.  CONNECTICUT:  -Stoddard,  Gilbert  &  Co.  New  Haven.  MASSACHUSETTS: — Haskell,  Adams  &  Co., 
Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA: — Jos.  Speidel  Gro.  Co.,  Wheeling;  Gulland,  Clarke  Co.,  Elkins.  NEW 
YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  York  City.  KENTUCKY:— Curry,  Tunis  & 
Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


HI 


Sorority  Chocolates 

ARE  THE  CANDY  SUCCESS 


Sorority  Chocolates  “Taylor  Made”  have  been  advertised  so  widely  and 
persistently  they  are  the  standard  of  quality  for  all  candy  lovers.  People  are 
eager  to  buy  them  on  account  of  their  fine  quality  and  the  beautiful  artist’s 
proofs  of  “Sorority  Girls’’  and  solid  sterling  silver  teaspoons  we  give  as 
premiums.  With  candy  of  such  quality  backed  up  by  liberal  advertising  you 
can  soon  have  a  profitable  candy  department  bringing  you  many  dollars  of 
extra  profits  you  are  not  making  now.  We  have  beautiful  electric  signs, 
window  dressing  materials  and  other  help  for  you.  Write  for  our  proposition. 

Taylor  Brothers  Company 

MANUFACTURERS  OF  THE  CELEBRATED  HONEY  COMB  CHOCOLATE  CHIPS 

Battle  Creek,  Michigan 
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Straight  Talk  With  Clerks 


BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Get  it  a  light  yellow  in  color  i  ’ 
possible.  Its  rough  exterior  wil 
give  a  downy  effect.  Cut  it  out 
ill  the  same  proportions.  I  don’t 
mean  the  same  size  necessarily, 
you  understand,  as  the  diagram. 
This  will  allow  for  the  seam  anc 
the  breadth.  For  instance,  cut  the 
chicken’s  head  the  shape  of  the 
figure  eight,  say,  3x3  inches  each 
part.  Then  double  and  sew  up, 
leaving  an  opening,  as  if  you  were 
making  a  bag.  Stuff  this  bag 
tightly  with  anything  you  like — 
excelsior,  cotton  batting;  any¬ 
thing  as  long  as  it  is  not  heavy. 
In  the  opening  place  the  large  end 
of  a  piece  of  wood  whittled  into  a 
roundish  wedge  and  sew  up  the 
gap,  leaving  about  3  inches  pro¬ 
truding  to  form  a  beak.  Sew  a 
black  shoe  button  in  the  middle  of 
each  side  of  the  “bag,”  and  lo ! 
your  chicken  has  a  head. 

In  the  same  proportions  as  in 
the  diagram  cut  out  your  body, 
but  when  it  is  well  stuffed  sew  the 
bag  up  all  around.  Sharpen  two 
sticks,  whittled  round,  at  each 
end.  One  end  push  into  the  body 
where  there  has  been  no  need  of 
sewing,  and  sew  it  firmly  to  the 
body.  The  other  end  push  firmly 
into  a  hole  (made  by  gimlet  or 
anything  you  like),  of  which  there 
should  be  two,  at  a  little  distance 
apart  in  a  block  of  wood  intended 
for  a  stand  for  your  chicken. 
This  block  should  be  solid  enough 
to  bear  the  weight  of  the  bird  and 
prevent  it  overbalancing  onto  its 
head.  The  legs  should  be  exposed 
for  at  least  4)4  inches  and  should 
be  half  an  inch  thick.  The  rest 
of  the  sticks  or  legs  should  be  at 
one  end,  in  the  “tummy”  of  the 
chicken,  and  at  the  other  in  the 
hole  in  the  stand. 

The  wings  should  receive  the 
same  treatment  as  the  head.  Now 
then,  the  head  is  firmly  served 
onto  the  end  of  the  body 'and 
the  little  wings  are  firmly  stitched 
one  on  each  side  of  the  body  and 
the  legs  firmly  planted  in  the 
stand.  Then  you  may  put  your 
handiwork  on  your  counter,  step 
back  a  pace  and,  putting  your 
thumbs  into  the  armholes  of  your 
vest,  tilting  your  head  back  slight¬ 
ly  and  somewhat  on  one  side  and 
sticking  out  your  chest  say:  “/ 
made  that  chicken.” 


California  asparagus  of  fine 
quality  is  offered  at  $12  to  $15 
per  dozen.  The  demand  is  very 
light. 


Condensing  Shelf  Room. — Not 

long  ago  I  happened  into  a  store 
and  saw  a  helter  skelter  arrange¬ 
ment,  especially  on  the  shelves. 
One  shelf  was  taken  up  with 
something  like  forty  cans  of  pot¬ 
ash,  another  was  jammed  full  of 
Royal  baking  powder,  another 
was  entirely  taken  up  with  one 
brand  of  molasses.  This  is  all 
wrong.  A  dozen  of  any  of  these 
is  sufficient,  nicely  faced  and  even 
with  the  edge  of  your  shelf.  Con¬ 
dense  things — especially  back  of 
the  working  space.  It  saves  hun¬ 
dreds  of  steps.  Step  saving  is 
time  saving.  Be  sure  and  have  a 
ticket  over  every  line  of  goods. 
Keep  the  ready  sellers  right  at 
hand  and  keep  the  goods  that 
there  is  a  profit  in  continually  on 
display,  changing  the  location 
once  a  week.  Sometimes  on  the 
counter,  sometimes  in  the  win¬ 
dow,  sometimes  arranged  on  the 
floor.  Get  your  customers  fa¬ 
miliar  with  the  goods.  It’s  next 
best  to  printed  matter.  It  im¬ 
presses.  It  brings  the  real  thing 
under  their  eye.  It  shows  you 
mean  business. 

*  *  * 

Never  Talk  “C.  O.  D.”— When 
you  have  finished  taking  an  order 
figure  it  up  and  tell  her  the 
amount.  Never  say  “Shall  I  send 
it  C.  O.  D.  ?”  Get  the  money. 

I  don’t  infer  that  you  should  show 
any  unpleasantness  about  C.  O. 
D’s.  But  just  take  it  that  it’s  a 
spot  cash  order.  C.  O.  D’s.  take 
the  driver’s  time.  Takes  the 
bookkeeper’s  time,  and  there’s  an 
uncertainty  about  the  woman 
being  home  anyway  when  the 
goods  arrive.  It’s  one  of  those 
ittle  things  that  need  tact. 
You’re  doing  good  work  when 
you  break  the  habit. 

*  *  * 

The  Sick  Habit.— This  isn't  the 
place  to  exploit  my  own  notion  of 
sickness,  but  I  will  say,  and  I  say  ! 
it  from  many  years  of  actual  ob-  [ 
servation,  that  in  many  cases  it 
is  largely  a  habit.  Be  ashamed  to 


admit  that  “tired  feeling.”  Don’t 
go  on  record  as  an  absentee  be¬ 
cause  of  an  apparent  out-of-order 
stomach  or  a  little  whirling  in 
your  head.  Jump  out  of  bed  in 
the  morning  and  shake  yourself 
and  get  out  into  God’s  pure  air, 
saying,  “This  is  a  day  of  health 
and  success  for  me.”  Get  away 
from  the  “sick  habit”  or  some  day 
you’ll  think  it’s  reality  instead  of 
error. 

*  *  * 

Ever  Serve  Butter?— If  you  have 
a  good  butter  that  you  want  to 
push  I  believe  the  best  way  to  do 
it  is  to  serve  it  on  a  plain  cracker. 
Don’t  you  know  it’s  hard  for  a 
woman  to  get  away  from  that  ar¬ 
gument?  If  you’ve  got  the  goods, 
young  man,  there  is  no  excuse  for 
her  going  elsewhere  for  butter  and 
paying  you  her  good  money  for 
other  things.  Supposing  she  has 
her  “butter  man,”  and  supposing 
he  is  a  good  fellow,  that  doesn’t 
enter  into  it  from  your  side.  The 
boss  needs  that  end  of  her  busi¬ 
ness,  and  he’ll  get  it,  too,  if  you’re 
up  to  snuff.  That’s  all. 

*  *  * 

Don’t  Do  It  Again. — We  have  all 
our  little  or  big  bunch  of  mistakes 
on  record.  Such  is  life.  But  the 
fellow  that  makes  them  the  sec¬ 
ond  and  third  and  tenth  time  is  a 
fool.  A  mistake  is  the  most 
effective  education  we  get.  The 
man  that  accepts  it  in  that  spirit 
is  safe.  Make  up  your  mind  that 
“that  thing  won’t  happen  again.” 
Don’t  care  what  the  nature  of  it 
may  be,  shun  it  as  you  would 
shun  the  devil.  That’s  the  way 
and  the  only  way  to  turn  the 
trick.  That’s  what  shows  brains 
and  stamps  the  man — a  man. 

*  *  * 

Be  Intelligent  “Grocer  Boys.” — 

Read  every  page  of  this  publica¬ 
tion,  ads.  and  all,  week  after 
week.  Read  the  crisp,  scholarly, 
instructive  editorials.  Read  the 
New  York  letter;  the  articles  on 
the  pure  food  question ;  the  mar¬ 
ket  conditions;  the  correspond¬ 


ence.  Be  glad  that  you  have  such 
a  medium  for  a  business  educa¬ 
tion.  I  was  ten  years  in  the  busi¬ 
ness  before  I  even  saw  a  grocery 
paper. 


Packers  to  Show  Cause  Why  Their 

Books  Should  Not  Be  Produced. 

Prosecutor  Garven,  of  Hudson 
County,  N.  J.,  was  on  Wednesday 
granted  by  Justice  Swayze,  of  the 
New  Jersey  State  Supreme  Court, 
an  order  to  compel  the  officers  of 
the  National  Packing  Co.,  Ar¬ 
mour  &  Co.,  Morris  &  Co.,  Swift 
&  Co.,  to  bring  within  the  juris-  J 
diction  of  the  New  Jersey  Su¬ 
preme  Court  forthwith  the  min-  4 
utes  of  the  stockholders  and  di¬ 
rectors  of  these  corporations. 
The  purpose  is  to  show  what  di- 
rectors  attended  the  New  Jersey 
meetings,  so  that  an  effort  may  be 
made  to  extradite  them.  The 
order  granted  on  Wednesday  was 
argued  Saturday.  It  does  not  J 
compel  the  packers  to  produce  the 
books,  but  only  to  furnish  reasons 
why  they  should  not. 

A  bill  which,  if  passed,  would 
declare  the  members  of  the  Na-  J 
tional  Packing  Co.  fugitives  from 
justice  and  compel  their  extradi- 
tion  to  New  Jersey  to  stand  trial 
for  alleged  illegal  combination 
and  monopoly,  was  introduced  in 
the  National  House  of  Represen-  J 
tatives  on  Tuesday  last  by  Rep¬ 
resentative  Henry  (Dem.),  of 
Texas,  a  member  of  the  House 
Judiciary  Committee.  The  Henry 
Bill  provides  that  the  demand  of 
an  executive  authority  of  one 
State  upon  that  of  another  State, 
and  accompanied  by  a  copy  of  an 
indictment  or  affidavit  shall  be 
“indisputable  proof”  for  the  au¬ 
thorities  to  act  upon.  It  also  pro¬ 
vides  that  the  order  for  the  arrest  | 
of  a  person  wanted  under  those  ; 
conditions  “shall  not  be  inquired 
into,  modified,  disputed  or  invali-  j 
dated  in  any  court  or  tribunal  of 
the  State  or  Territory  to  which 
such  person  has  fled  or  in  which 
he  is  found,  nor  shall  any  such 
court  or  tribunal  have  any  power 
to  release  such  person  for  any 
cause.” 


Bermuda  potatoes  have  ad¬ 
vanced  partly  because  of  shorter 
supply,  but  mainly  because  of  im¬ 
proved  demand,  due  to  the  on¬ 
coming  spring.  The  present  price 
for  No.  1  is  $7  to  $7.50,  and  No.  2, 
$5.50  to  $6.50. 
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SYSTEM 


Pat.  June  14th  1898. 

Cut  shows  Cabinet  open  ready  for  use. 


It  is  system  that  brings 
us  the  seasons;  it  is  system 
that  controls  the  heavenly 
bodies  and  it  is  system  that 
brings  the  earth  the  sun¬ 
shine  and  the  rain. 

You  have  a  method  of 
keeping  your  accounts  and 
your  books — one  that  you 
have  thought  out  yourself. 
We  grant  you  it  is  a  good 
method. 

But  we  believe  you  will  recognize  the  superior 
advantages  of  our  “Kirkwood  Short  Account  System” 
which  requires  no  bookkeeping.  It  handles  the  accounts 
with  one  writing.  You  can  tell  at  a  glance  what  each 
customer  owes. 

Credit  sales  are  handled  as  rapidly  as  cash  sales. 

The  account  is  posted  before  the  customer  leaves 
the  store. 

The  account  is  ready  for  settlement  at  any  minute, 
without  making  another  figure. 

You  save  hours  of  labor  and  useless  expense  of  time 
in  handling  accounts. 

If  such  a  system  appeals  to  you,  write  us  for  Catalogue 
and  prices. 

E.  C.  Bell  Mfg.  Co. 

1112-1114  Sansom  Street,  Phila.  Pa. 


Could  You  Sell  More  Fresh  Eggs? 


Would  you  like  to  get  in  direct  touch  with  a  nearby  poultry  man  who 
seeks  a  year  around  market  for  his  full  size,  white,  clean  and  fresh  eggs? 

I  am  in  correspondence  with  high  class  poultry  men  in  all  parts  of 
the  United  States  and  Canada — who  seek  a  market  for  their  eggs  through 
the  medium  of  my  “Farmsealed”  Carrier. 

I  am  advocating  the  distribution  of  these  eggs  through  the  Grocers. 

These  Poultry  men  agree  to  pack  only  full  size,  white,  clean  fresh  eggs 
into  “Farmsealed”  Carriers,  and  seal  same  under  their  own  guarantee. 
As  they  buy  these  Carriers  from  me  I  furnish  them  with  the  name  and 
address  of  substantial  Grocers  supplying  high  class  trade. 

“Farmsealed”  Carriers  hold  one  dozen  eggs  each,  and  30  of  them  just 
fill  the  common  case.  They  are  attractive.  Your  customers  would  gladly 
pay  more  for  eggs  packed  in  them  than  for  eggs  in  the  bulk.  The  poul¬ 
try  man’s  name  and  address  is  printed  on  each,  and  yours  too  if  you  wish  it. 

If  you  would  like  to  examine  a  “Farmsealed”  Carrier  send  6c.  in 
stamps  to  the  manufacturers— Central  Egg  Carrier  Co.,  McGraw,  N.  Y. 

Under  my  contract  with  the  manufacturers,  I  cannot  sell  this  Carrier 
to  any  but  Poultrymen. 

No  dealer  can  purchase  this  package  except  filled  with  “Farmsealed” 
Eggs. 

Would  your  customers  like  eggs  of  this  description?  Wouldn’t  you 
like  to  handle  eggs  in  this  way?  No  packing,  no  repacking,  no  handling. 
Handle  them  just  the  same  as  other  package  goods — receiving  a  fresh 
supply  regularly. 

Write  me  how  many  dozen  you  can  handle  daily,  give  three  references 
as  to  your  responsibility  and  within  a  very  few  days  I  will  supply  the 
name  of  a  Poultryman  whose  supply  will  fill  your  demand. 

Then  you  can  take  up  the  matter  with  him.  You  will  have  my 
assurance  that  he  is  responsible.  He  will  likewise  have  confidence  in 
you.  You  can  then  fix  the  matter  of  prices  and  terms  direct. 

Address  F.  H.  FREEMAN 

Farmsealed  Eggs  =  Box  741 

BINGHAMTON,  N.  Y. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  been  ex¬ 
tremely  slow  during  the  past 
week.  The  demand  has  been 
from  hand-to-mouth  only,  and 
only  in  a  small  way  for  that. 
There  has  been  no  special  soften¬ 
ing  of  prices,  however,  though  at 
the  present  writing  values  are  no 
more  than  steady. 

Coffee. 

The  coffee  market  has  been  ex¬ 
tremely  dull  during  the  week. 
The  consumptive  demand  has 
been  fair,  but  from  first  hands  the 
current  business  has  been  very 
light.  Nevertheless  prices  have 
remained  steady  to  firm,  and 
in  some  cases  strong.  No. 
4  Santos,  for  instance,  a  stand¬ 
ard  grade,  is  very  firm  and 
holders  are  predicting  further  ad¬ 
vance  of  ]/2  cent  in  the  near  fu¬ 
ture.  If  it  comes  that  will  make  a 
total  advance  of  J4  cent  within  a 
few  weeks.  Actual  scarcity  is  the 
explanation.  Mild  coffees  are  still 
firm,  though  some  large  holders 
asked  for  slightly  reduced  bids 
during  the  week,  especially  on 
Maracaibos.  The  stock  of  the 
latter  coffee  is  much  below  nor¬ 
mal  for  this  season  of  the  year. 
Mocha  and  Java  are  unchanged 
and  quiet. 

Sugar. 

Raw  sugar  has  strengthened 
during  the  week,  and  sales  have 
been  made  at  a  slight  advance. 

1  he  refiners  advanced  refined 
sugar  io  points,  or  to  5.25  cents 
for  granulated,  but  continued  for 
some  time  afterward  to  take 
orders  at  the  old  price.  The  gen¬ 
eral  demand  for  refined  simar  is 
dull. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is  in 
fa;r  seasonable  demand  at  ruling 
prices.  Sugar  syrup  is  absorbed 
as  fast  as  made  at  full  prices. 
Molasses  is  dull,  but  good  grades 
are  still  very  firm. 

Fish. 

I  here  has  been  practically  no 
change  in  mackerel  during  the 
past  week.  Small  sizes  continue 
firm  and  wanted  on  a  basis  rela¬ 
tively  above  larger  fish.  Cod, 
hake  and  haddock  are  in  fair  de¬ 


mand  at  unchanged  prices.  Salm¬ 
on  is  quiet  but  firm.  As  to  sock- 
eye  and  red  Alaska,  there  is  noth¬ 
ing  to  sell  in  first  hands,  and 
prices  in  second  hands  are  very 
firm.  Domestic  sardines  nre  ex¬ 
actly  where  they  were  a  week  ago, 
one  or  two  holders  continuing  to 
quote  basis  of  $2.50  for  quarter 
oils,  f.  o.  b.,  while  the  majority 
ask  10  cents  more  than  that.  Im¬ 
ported  sardines  quiet  and  un¬ 
changed. 

Canned  Goods. 

Tomatoes  are  absolutely  un¬ 
changed  from  a  week  ago.  The 
spot  price  is  entirely  unchanged 
and  the  demand  is  light.  Futures 
are  likewise  unchanged  and  very 
little  business  is  doing,  largely  be¬ 
cause  there  are  very  few  offerings 
at  what  buyers  consider  accept¬ 
able  prices.  Spot  corn  is  in  fair 
demand  at  unchanged  prices ;  fu¬ 
tures  fairly  active  at  ruling  fig¬ 
ures.  Spot  peas  are  in  moderate 
sale  at  unchanged  prices;  futures 
quiet  and  unchanged.  Apples  are 
unchanged  on  last  week’s  basis 
and  in  light  demand.  Eastern 
brands  of  peaches  dull  at  ruling 
figures.  California  canned  goods 
selling  in  a  spotty  way  at  un¬ 
changed  prices.  Small  Maryland 
canned  goods  are  unchanged  and 
for  the  most  part  dull,  except  for 
baked  beans,  which  are  active. 

Dried  Fruits. 

Prunes  show  better  demand, 
but  no  change  in  price.  Peaches 
are  only  moderately  active  at  rul¬ 
ing  prices.  Apricots  dull  and  un¬ 
changed.  Raisins  weak  and 
neglected.  Currants  in  fair  de¬ 
mand  at  unchanged  prices.  Cit¬ 
ron,  dates  and  figs  dull  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  show  about 
the  same  prices  ruling  last  week, 
though  a  slight  concession  can  be 
obtained  from  some  holders.  Im¬ 
ported  are  quoted  up  to  $2.20  for 
old  and  $2.25  for  new.  The  de¬ 
mand  is  light.  Domestic  marrows 
are  unchanged  and  dull ;  imported 
still  out  of  the  market.  Califor¬ 
nia  limas  show  another  sharp  ad¬ 
vance.  To  come  forward  the 
coast  quotation  is  now  equivalent 
to  554  cents  delivered  in  the  East, 


which  is  5  points  advance  over 
about  three  weeks  ago.  Goods 
can  be  bought  on  spot,  however, 
at  5  cents  in  a  large  way,  although 
the  market  will  doubtless  go  to  the 
higher  figure.  All  grades  of  split 
and  dried  peas  are  in  fair  demanc 
at  unchanged  prices. 

Butter. 

The  butter  market  has  been 
very  active  during  the  past  week, 
and  in  consequence  there  has  been 
an  advance  of  2  cents  on  all 
grades.  The  trade  has  been 
mainly  for  consumption.  Stocks 
are  much  higher  than  usual  for 
the  season,  and  a  continued  gooc 
demand  at  firm  prices  is  expected. 

Eggs. 

The  receipts  of  fresh  eggs  have 
increased  very  materially  during 
the  week,  and  as  a  result  the  price 
has  declined  5  cents  per  dozen. 
The  receipts  are  not  more  than 
normal  for  the  season,  however, 
and  the  quality  arriving  is  very 
good.  Present  prices  are  also 
about  normal.  The  demand  is  en¬ 
tirely  for  consumption  and  is  on  a 
clean,  healthy  basis,  being  wholly 
dependent  on  fresh  receipts,  as 
storage  eggs  are  exhausted.  This 
year's  holders  lost  much  money 
on  their  holdings  of  storage  eggs. 
From  now  on  the  receipts  will 
probably  continue  good  and  the 
demand  active. 

Cheese. 

There  is  a  very  firm  market  for 
fancy  full  cream  cheese,  stocks  of 
which  are  very  light  and  consider¬ 
ably  under  normal  for  the  season. 
Under  grades  are  relatively  a  lit¬ 
tle  more  plenty  and  show  a  range 
of  prices  a  little  wider  than  usual. 
The  demand  is  chiefly  for  high- 
grade  goods. 

Provisions. 

The  market  on  everything  in 
smoked  meats  has  taken  another 
advance  during  the  week — J4  to  1 
cent  per  pound  on  all  cuts.  The 
supply  is  very  short  for  the  sea¬ 
son.  Smoked  meats  are  to-day 
selling  for  more  money  than  for 
many  years.  Ture  lard  is  also  J4 
cent  higher  and  compound  y  to 
y2.  Barrel  pork,  another  hog 
product,  has  advanced  50  cents 
per  barrel.  Dried  beef  and 
canned  meats  are  unchanged  and 
in  moderate  demand. 


INDIVIDUAL  MARKET  REPORTS. 


Rice. 

The  market  during  the  week 
has  been  rather  quiet,  although 
fair  demand  is  reported  from  local 
and  out-of-town  buyers.  As  im¬ 
mediate  delivery  or  shipment  is 
insisted  upon,  it  would  indicate 
comparatively  light  stocks  in  dis-  * 
tributers’  hands.  A  trifle  more 
interest  is  displayed  in  Japan 
sorts,  but  demand  is  easily  sup¬ 
plied  from  spot  stocks.  Very  at¬ 
tractive  samples  of  Honduras 
styles  are  being  offered,  and  con¬ 
siderable  amount  has  been  sold 
“to  arrive.” 

Advices  from  the  South  note  lit¬ 
tle  doing  on  the  Atlantic  Coast. 
At  New  Orleans  mills  are  gener¬ 
ally  closed  down  on  account  of 
light  distributive  demand. 

In  the  Interior,  Southwest 
Louisiana  and  Texas,  a  fair  move- . 
ment  is  reported,  although  many  i 
mills  have  closed  down,  and 
others  are  contemplating  similar 
action,  as  the  current  prices  for 
cleaned  do  not  warrant  paying  ! 
planters’  figures  on  rough  rice. 

The  Texas  and  Louisiana  Rice 
Millers’  Association  held  a  meet-  ' 
ing  at  Beaumont,  the  24th  ult. 

It  had  been  reported  that  the  as¬ 
sociation  would  formally  disband;  ) 
hence  the  character  of  their  de¬ 
liberations  was  of  more  than  usual 
interest.  Instead  of  disbanding, 
however,  new  members  were 
elected,  and  some  of  those  who 
had  previously  withdrawn  were 
restored  to  membership,  and  a 
generous  spirit  of  co-operation 
was  manifested.  This  conference' 
will  likely  result  in  more  intelli¬ 
gent  and  therefore  more  stable 
conditions  ruling  the  market,  1 
which  is  a  “consummation  de¬ 
voutly  to  be  wished”  and  impera¬ 
tively  demanded  for  its  welfare. 

Cables  and  correspondence 
from  abroad  note  improved  de-  \ 
mand  and  prices  trifle  dearer  on  -j 
all  deliveries. 

Dan  Talm age’s  Sons  Co. 

New  York  and  New  Orleans. 

Canned  Salmon. 

Nineteen  hundred  and  nine  was  .» 
a  big  sockeye  year,  though  short 
on  the  American  side  about  400,- 
000  cases,  and  on  British  Colum¬ 
bia  side  700,000  cases. 

Here  we  have  a  sOckeye  short¬ 
age  in  the  world  supply  of  1,100,-  f 
000  cases  compared  to  the  pre¬ 
vious  big  year  cycles  of  four 
years.  It  appears  reasonable  to 
conclude  that  the  present  prices 
may  be  advanced  still  further. 
While  stocks  are  liberal  there  is 
no  pressure  to  sell ;  packers  ex¬ 
pect  to  realize  $1.75  for  the  flats 
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by  May-June.  Pinks  are  in 
liberal  supply,  but  market  is  firm 
at  67 pa  cents;  packers  expect  to 
get  75  cents  during  the  summer. 
Pinks  do  not  run  this  year  here, 
and  if  Alaska  has  a  big  run  of  red 
salmon  a  lesser  pack  than  usual 
will  result  of  pinks  and  chums. 

Considerable  red  Alaska  has 
been  booked  for  future  delivery 
subject  to  approval  of  price.  The 
absence  of  any  spots  is  having  a 
stimulating  efifect.  Some  future 
for  early  shipment  have  been  sold 
at  $1.25.  This  straw  shows  how 
things  are  going.  Nineteen  hun¬ 
dred  and  nine  pack  of  red  Alaska 
sold  out  slick  and  clean  in  the  face 
of  an  expected  big  sockeye  year; 
1910  will  go  quicker. 

Philip  J.  Brady. 

Seattle,  Wash. 

Baltimore  Canned  Goods. 

No.  1. 

The  month  of  February  has  al¬ 
most  broken  its  own  record  as  the 
dullest  month  of  the  year  so  far 
as  this  market  is  concerned.  The 
articles  that  sold  in  straight  car¬ 
load  lots  were  tomatoes  and  corn, 
but  the  trading  in  them  was  spas¬ 
modic.  For  spot  tomatoes  the 
quotations  at  the  closing  of  the 
month  are  the  same  as  they  were 
on  the  first  of  the  month  and  the 
sellers  show  little  disposition  to 
force  the  sale  of  them,  being  con¬ 
tent,  apparently,  to  await  the  de¬ 
mand  which  they  so  confidently 
expect  at  the  opening  of  the 
spring  trade.  The  shipments  dur¬ 
ing  this  month  were  scattered  to 
nearly  all  sections  of  the  country, 
indicating  that  this  market  is  the 
chief  source  of  supply  at  the  pres¬ 
ent  prices,  which  adds  to  the  con¬ 
fidence  of  the  holders. 

For  future  delivery  the  trading 
in  tomatoes  is  the  lightest  up  to 
this  date  than  in  many  years,  and 
the  reasons  for  it  are  plain 
enough.  On  the  one  hand  the 
buyer  don’t  or  can’t  realize  that 
the  goods  cost  more  to  pack  than 
the  present  selling  price  because 
they  sold  for  less  money  last  fall, 
and  he  fears  they  may  go  back. 
Nothing  will  wake  him  up  possi¬ 
bly  but  a  stiff  active  market  at  an 
advance  of  5  cents  per  dozen.  On 
the  other  hand,  the  canners  don’t 
dare  to  sell  many  tomatoes  for 
future  delivery  until  they  have 
made  their  contracts  with  the 
growers  for  next  season’s  crop, 
and  the  latter  is  so  dissatisfied 
with  his  returns  last  year  that  he 
talks  strongly  about  putting  in 
other  crops,  which,  at  to-day’s 
prices,  would  certainly  yield  him 
more  money  than  growing  toma¬ 
toes  for  canning  purpose.  Not 
one  of  the  canners  whose  output 
we  handle  has  yet  made  any  con¬ 
tract  for  the  1910  crop.  At  this 
time  last  year  fully  80  per  cent, 
of  them  had  closed  up  their  con¬ 
tracts  with  the  growers.  The 
acreage  to  be  planted  is  usually 
agreed  upon  in  March  and  tomato 


plants  are  generally  set  out  in 
April.  The  time  is  getting  short. 
Unless  there  is  more  encourage¬ 
ment  ‘to  the  canners  in  the  shape 
of  orders  the  pack  of  tomatoes  in 
1910  will  be  largely  curtailed. 

More  interest  is  shown  in  corn 
for  future  delivery  and  the  can¬ 
ners  are  satisfied  with  the  sales 
during  this  week.  There  is  a  dis¬ 
position  to  mark  up  the  price  of 
future  corn  because  the  growers 
of  sugar  corn  for  canning  purpose 
claim  they  can  make  more  and 
surer  money  growing  field  corn 
the  coming  season.  Spot  corn 
was  fairly  active  only  in  small 
lots  for  prompt  ship  m  e  n  t. 
Canned  vegetables  and  fruits  of 
all  kinds  were  dull  this  week,  and 
there  were  no  developments  of 
special  interest.  Owing  to  the 
unusually  cold  weather  all  winter 
and  the  freezing  of  the  Chesa¬ 
peake  Bay  and  its  tributaries, 


Some  weeks  ago  the  "Grocery 
World  and  General  Merchant” 
had  a  very  sensible  and  timely  ar¬ 
ticle  in  one  of  its  issues  caution¬ 
ing  merchants  against  buying 
from  houses  not  financially  able 
or  responsible  to  carry  out  their 
guarantees — made  to  protect  their 
customers. 

In  this  city  there  have  been 
three  disastrous  failures  in  our 
line  in  the  past  twelve  months. 

Many  jobbers  and  retailers 
have  bought  goods  which  do  not 
comply  as  to  labeling  or  quality 
with  the  requirements  of  the  Na¬ 
tional  laws. 

The  manufacturers  from  whom 
they  bought  are  now  out  of  busi¬ 
ness,  and  the  jobber  or  retailer, 
as  the  case  may  be,  must  stand 
any  action  brought  against  them 
by  the  Department  of  Agricul¬ 
ture,  and  if  the  goods  are  con¬ 
demned  usually  have  to  lose  the 
whole  thing  by  confiscation. 

As  a  rule  they  are  in  a  measure 
to  blame,  for  almost  invariably 
these  goods  were  bought  at  prices 
10  to  25  per  cent,  lower  than 
prices  quoted  by  reputable  con¬ 
cerns,  a  difference  in  price  which 
should  in  itself  suggest  to  a  buyer 
of  any  prescience  that  something 
was  wrong. 


there  has  been  a  scarcity  of  raw 
oysters  for  canning  and  the  lost 
time  cannot  be  overcome.  It  re¬ 
mains  to  be  seen  what  the  results 
will  be  so  far  as  the  market  prices 

g° •  ,  . 

Spot  Tomatoes. — March  is  re¬ 
garded  as  marking  the  beginning 
of  preparations  for  the  heavy 
spring  buying  usually  starting  in 
April,  by  which  time  the  lake  and 
rail  lines  commence  to  take 
freight  at  the  customary  lower 
rates  for  the  summer  season. 
The  developments  in  the  market 
during  the  next  two  months  will 
be  of  more  than  ordinary  interest. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

Owing  to  the  early  naming,  in 
a  small  way,  of  future  prices  on 
bare  standard  3s  tomatoes  at  an 


One  cannot  buy  gold  dollars  for 
90  cents,  but  some  buyers  seem 
to  believe  they  can. 

If  both  retailers  and  jobbers 
realized  this  point  it  would  be  to 
their  great  advantage. 

Legitimate,  responsible  manu¬ 
facturers,  whose  goods  are  im¬ 
properly  labeled  or  the  quality  of 
which  is  not  in  accordance  with 
the  views  of  the  Federal  Food 
Department  will  protect  their 
trade  fully  whether  a  guarantee 
was  outstanding  or  not.  But  not 
so  with  the  firms  of  no  financial 
responsibility,  who,  in  their  anx¬ 
iety  to  get  orders,  make  misrepre¬ 
sentations  and  misbrand  their 
goods  and  go  out  of  business 
when  they  and  their  customers 
are  called  to  book. 

The  dealer  who  has  their  goods 

must  then  stand  the  burden. 

* *  * 

Baltimore,  Md.,  March  2,  1910. 


Note. — In  the  sale  of  goods 
which  need  to  be  specially 
branded  under  Federal  or  State 
food  laws,  the  selection  of  the 
house  from  which  they  are  to  be 
bought  is  as  important  as  the 
selection  of  the  bonding  or  insur¬ 
ance  company  which  is  to  safe¬ 
guard  you  against  risk. — Ed, 


Written  for  the  “Grocery  World  and  General  Merchant.” 

A  Food  Manufacturer  on  Buying  from 
Irresponsible  Concerns 

Large  Concern  Cites  Three  Failures  to  Show  What  Happens 
to  Grocers  Who  Buy  Misbranded  Goods  From  Firms  Not 
Able  to  Stand  Behind. 


impossible  price  so  far  as  the  re¬ 
liable  packer  is  concerned,  there 
has  been  so  far  a  dearth  of  future 
business  of  full  quality  packing  at 
prices  which  must  be  obtained  in 
order  to  get  the  consent  of  packers 
of  this  position.  While  prices  of 
67U2  cents  are  being  intimated 
from  the  buyer’s  end,  packers  of 
brands  of  quality  decline  to  con¬ 
sider  business  for  strictly  stand¬ 
ard  products  for  less  than  70  to 
75  cents,  2s,  523/2  to  55  cents,  and 
gallons,  $1.80  to  $1.90,  depending 
upon  brand  and  reputation  of 
same. 

The  market  for  spot  corn  con¬ 
tinues  quiet  and  firm  in  the  ab¬ 
sence  of  any  volume  of  business 
of  consequence,  with  tendency 
towards  higher  prices  as  the 
spring  months  approach.  Stocks 
on  hand  are  practically  nil,  with 
a  few  packers  in  position  to  book 
more  than  carload  orders,  and 
with  jobbers’  stocks  being  re¬ 
duced  to  a  minimum,  there  is 
every  indication  of  a  clean-up  of 
corn  which  is  inevitable  this  year, 
and  possibly  at  the  latter  end  of 
the  season  at  prices  which  will 
show  a  liberal  profit  to  the  buyer 
who  absorbs  at  to-day’s  quota¬ 
tions. 

Buyers  have  purchased  liberally 
of  future  corn.  More  future  corn 
has  been  sold  than  for  a  number 
of  years.  Southern  packed  Maine 
style  as  well  as  whole  grain  shoe- 
peg  is  practically  sold  up,  and  the 
packer  is  an  exception  who  is  in 
position  to  take  a  round  lot  order 
within  2^  to  5  cents  per  dozen 
of  the  opening  prices.  Some 
packers  have  been  approached  a 
number  of  times  and  attractive 
propositions  have  been  offered 
them  in  the  way  of  future  busi¬ 
ness,  but  in  almost  every  instance 
the  refusal  to  accept  further  busi¬ 
ness  has  been  the  only  reply.  The 
excessive  high  prices  of  grain 
and  other  farm  products  are  hav¬ 
ing  a  tendency  to  cause  growers 
to  be  wary  so  far  as  the  further 
cultivation  of  canning  products 
of  all  kinds  is  concerned,  and  this 
condition  looks  like  it  might  be 
the  key  to  the  situation  which  will 
govern  the  packing  of  corn  during 
the  season  of  1910. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 


Sugar. 

Shortly  after  the  market  opened 
the  American,  Howell  and  Ar- 
buckle  advanced  prices  ten  points, 
and  Howell  refused  business  be¬ 
low  a  net  basis  of  5.25  cents,  the 
Federal  and  Warner  also  holding 
this  price  firm.  The  American 
and  Arbitckle,  however,  accepted 
some  business  on  a  basis  of -5. 15 
cents.  The  trade  generally  an¬ 
ticipated  the  advance  and  bought 
rather  freely  from  Howell  late 
Tuesday  afternoon  and  the 
American  and  Arbuckle  yester¬ 
day.  Conditions  fully  warranted 
the  advance;  in  fact,  with  granu- 
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lated  even  net  cash  5.20  and  cen¬ 
trifugals  4.42  cents,  the  difference 
betwen  raw  and  refined  is  only  78 
points.  Further  raw  advances 
could  he  expected  to  result  in  stil 
higher  refined  prices. 

Messrs.  B.  H.  Howell,  Son  & 
Co.  notify  brokers  that  unde¬ 
livered  parts  of  January  13th  con¬ 
tracts  will,  if  not  ordered  shipped, 
be  cancelled  next  Monday.  The 
raw  sugar  market  is  very  strong. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 

Imported  Fish  Specialties. 

The  supply  of  Holland  herring 
continues  rather  limited  in  this 
market.  There  is  a  steady  anc 
rather  good  demand  for  the  same 
and  prices  have  gone  higher  every 
week  lately  both  here  and  abroad. 

Scotch  herring  are  rather  neg¬ 
lected  and  prices  in  buyer’s  favor. 

Norway  herring  continue  to  sel 
steadily  in  a  hand-to-mouth  way. 

Mackerel,  both  Irish  and  Nor¬ 
way,  are  in  quite  good  demanc 
and  firmly  held. 

Imported  Oil  Sardines. — The 
trade  is  buying  steadily,  although 
not  largely.  Prices  are  well  main¬ 
tained.  1  he  best  demand  is  for 
Portuguese  dingley  JJs  and  J4 
boneless. 

Sprats  have  been  selling  bet¬ 
ter  of  late,  owing  to  the  fact  that 
most  packers  in  France  have  ad¬ 
vanced  their  quotations  by  one 
franc  and  buyers  wanted  to  an¬ 
ticipate  their  wants  before  prices 
were  advanced  here. 

In  Norway  the  fishing  of  sar¬ 
dines  is  over  for  the  season  and 
the  quantity  packed  is  smaller 
than  last  season.  The  demand 
continues  very  good,  especially 
for  well-known  brands.  j 

STROH MEYER  &  ArPE  Co. 

New  York,  N.  Y. 

Spices. 

I  he  market  continues  very  ac¬ 
tive  with  a  firmer  tone,  especially 
abroad.  Demand  here  is  excep¬ 
tionally  good  and  the  trend  is  no 
doubt  towards  higher  values. 

Peppers. — Prices  are  slowly 
tending  upward,  both  here  and 
abroad.  Some  large  holders  on 
the  other  side  are  not  selling  at 
present  market  value.  Holland  is 
now  quoting  higher  prices  on 
Lampong,  said  prices  being  in  ex¬ 
cess  of  present  import  value  of 
Singapore  in  our  country. 

Red  Peppers. — Stocks  here  are 
practically  out.  There  has  been 
a  big  grinding  demand  that  has 
taken  all  the  supplies  in  sight. 

I ’rices  are  very  much  higher  and 
indications  point  to  still  higher 
prices. 

Cloves  slowly,  but  steadily  ad¬ 
vancing.  Prices  will  no  doubt 
reach  import  cost  before  the  close 
of  the  week.  Our  market  has 
been  Jj  to  J4  cent  per  pound  less 
than  foreign  prices. 

Pimento  (Allspice)  somewhat 
firmer  and  in  better  demand. 


Paprika. — Demand  exceedingly 
good  at  steady  prices. 

Mace  rather  quiet  and  demand 
only  fair.  Prices  are  unchanged. 

Nutmegs  firm  in  price  and  in 
very  good  demand.  Present  val¬ 
ues  are  safe. 

Cassias. — Prices  are  steady,  but 
no  change  is  noted  during  the 
week. 

Gingers  very  active  for  all 
grades.  Higher  prices  are  quotec 
to  arrive.  Spot  supplies  of  al 
grades  of  ginger  are  no  doubt 
small.  All  indications  point  for 
record  prices  during  1910. 

Tapioca  is  very  steady,  but  un¬ 
changed. 

Seeds. — Demand  very  good. 
Market  steady,  without  many 
changes.  Coriander  is  somewhat 
firmer.  It  is  reported  that  the 
new  crop  will  be  small.  New  crop 
caraway,  June-July  shipment,  is 
quoted  at  about  import  prices  in 
effect  to-day. 

Sage  and  sweet  herbs  still  sell¬ 
ing  in  a  satisfactory  way  at  un¬ 
changed  prices. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Evaporated  Apples,  Etc. 

The  evaporated,  apple  market  is 
steady  and  the  past  week  has 
brought  a  little  larger  volume  of 
business  from  the  consuming  mar¬ 
kets  in  this  country.  Europe, 
however,  seems  to  be  showing  ex¬ 
ceedingly  little  interest.  Prices 
are  now  down  to  a  point  where 
buyers  are  taking  hold  a  little 
better. 

Cores  and  skins  and  chops  are 
also  meeting  with  a  steady  de¬ 
mand  at  prices  quoted  below. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  follows  : 
Prime,  7  to  7R*  cents ;  choice,  yl/2 
to  7%  cents  ;  fancy,  gl/z  to  10  cents 
'.  o.  b.  in  50-pound  boxes ;  car¬ 
tons,  J4  cent  per  pound  higher; 
cores  and  skins,  $1.15  to  $1.20 
f.  o.  b.  buyers’  bags;  chops,  1% 
cents  f.  o.  b.  buyers’  bags. 

Raspberries  are  meeting  with 
slow  sale,  but  are  firmly  held  at 
22  to  23  cents  f.  o.  b.  in  barrels. 

C.  C.  Hall. 

Rochester,  N.  Y. 


MARKET  NOTES. 

Florida  oranges  range  from 
$2  to  $4.50  per  box,  which  is  about 
unchanged  for  the  week.  The 
quality  of  the  receipts  is  good  and 
the  demand  about  normal. 

Cranberries  are  unimproved 
and  are  closing  the  poorest  season 
for  a  long  time.  The  present 
range  is  75  cents  to  $2  per  crate, 
"die  demand  is  fair. 

Almeria  grapes  are  closing  a 
rather  poor  season.  The  price 
has  been  too  high.  At  present  it 
is  $2. 50  to  $6.50,  with  a  light  de¬ 


mand.  As  a  rule  the  season  is 
over  by  this  time,  but  there  is 
still  stock  to  sell  now,  in  spite  o: 
a  shorter  supply  at  the  beginning 
of  the  season. 

Florida  grapefruit  are  still  high 
— ?3  1°  $4-5°  f°r  anything  good, 
ddie  demand  is  good. 

Florida  peas  are  still  very 
scarce  and  high,  though  they 
have  receded  somewhat  from  the 
highest  point.  The  present  range 
is  $4  to  $6  per  crate,  with  a  gooc 
demand. 

Southern  salad  ranges  from 
$1.50  to  $2.75,  and  anything  gooc 
is  wanted. 

Michigan  rhubarb  ranges  from 
50  to  60  cents  per  bunch  and  is 
still  slow.  A  little  warm  weather, 
however,  will  boom  it  up. 

Hothouse  radishes  range  from 
$2.50  to  $3  per  100  bunches.  The 
demand  for  good  radishes  is  good. 

Florida  eggplants  are  high —  $4 
to  $5  per  crate.'  The  demand  for 
good  eggplants  is  good. 

Florida  tomatoes  bring,  for 
fancy  quality,  $2.75  to  $3,  and  for 
choice  $1.75  to  $2.  The  demand 
for  good  tomatoes  is  good. 

Florida  cucumbers  are  scarce 
and  high — $5  to  $7  per  crate. 
Hothouse  cues  rule  at  $1.25  to  $2 
per  dozen.  The  demand  is  fair. 

Florida  beets  range  from  4  to 
5  cents  per  bunch.  The  demand 
is  good. 

Another  Oleo  Scandal  Now. 

In  Chicago,  Ill.,  during  the 
week,  Federal  Grand  Jury  inves¬ 
tigation  of  the  oleomargarine  in¬ 
dustry  in  Chicago  was  ordered  by 
Judge  K.  M.  Landis,  in  the  United 
States  District  Court,  after  the 
court  had  listened  to  the  testi¬ 
mony  of  three  men  who  had 
Headed  guilty  to  charges  of  vio¬ 
lating  the  Internal  Revenue  law 
relating  to  the  coloring  of  oleo¬ 
margarine.  The  name  of  William 
J.  Moxley,  Congressman  from  the 
Sixth  Illinois  district,  as  well  as 
those  of  other  prominent  manu¬ 
facturers  of  the  product,  figured 
in  the  hearing.  The  testimony 
upon  which  this  action  was  based 
was  given  by  Samuel  Driesbach, 
Daniel  Bortz  and  William  Broad- 
well,  dealers  in  oleomargarine  in 
Chicago.  Broadwell  was  sen¬ 
tenced  to  six  years  in  the  Fed- 


and  fined  $15,000  by  Judge  Landis 
on  Monday,  but  after  hearing  the 
story  of  the  three  men  the  court 
directed  United  States  Marshal 
Hoy  not  to  execute  the  sentence 
until  further  notice.  The  sen¬ 
tence  of  Driesbach  and  Bortz 
was  deferred.  Broadwell  ap¬ 
peared  as  a  witness  on  his  own 
account,  and  without  any  hope  of 
leniency.  He  told  of  purchasing 
the  white  oleomargarine  from 
manufacturers,  who,  he  said,  fur¬ 
nished  him  with  the  coloring,  and 
of  his  selling  the  colored  product, 
without  paying  the  tax  of  10  cents 
a  pound,  to  restaurant  keepers, 
hospitals  and  hotels.  More  than 
half  of  the  total  output  of  the 
oleomargarine  factories  in  Chi¬ 
cago  is  sold  to  “moonshiners,”  ac¬ 
cording  to  the  testimony  of 
Broadwell. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

949,766.  Weighing  scoop.  Albert; 
Himmottu,  Worcester,  Mass.  • 

949,817.  Machinery  for  making  cup-' 
wafers,  sugar-wafers,  biscuits  and  the 
like,  ihomas  O.  Bates,  Liverpool,  Eng. 

949-9 1 5-  Display  rack  for  windows.! 
Emile  Schreiber,  Atchison,  Kan. 

949.944-  Adjustable  revolving  gro¬ 
cer’s  cabinet.  John  R.  O’Connell,  Wil¬ 
low,  Okla. 

949.963-  Twine  carrier.  Gustav  aJ 
Schmid,  Peoria,  Ill. 

950,006.  Display  rack.  Wilford  L. 
McCarty,  Memphis,  Tenn. 

950.243-  Kneading  and  mixing  ma¬ 
chine.  Chas.  G.  Ross,  New  York,  N.  Y. 

950,380.  Paper  bag  holder.  James  WJ 
Dunnigan,  Altoona,  Pa. 

TRADE  MARKS  PUBLISHED 
FOR  OPPOSITION. 

Ser.  No.  9,355.  “Premier”  for  flavor¬ 
ing  extracts.  Francis  H.  Leggett  & 
Co.,  New  York  N..Y. 

Ser.  No.  46,107.  “Airships”  for  choc-1 
date  candies.  The  Darling  Candy  Co.,  1 
Toledo,  Ohio. 

Ser.  No.  46,547.  “Hygeia”  for  blended  ■ 
coffee.  Levering  Coffee  Co.,  Baltimore,^ 
Md. 

Ser.  No.  46,629.  “Tri-state”  for  cof¬ 
fee.  Oliver-Finnie  Co.,  Memphis,  Tenn. 4 
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W«  would  be  pleated  to  have  or  publication  In  tbit  column  the  ideat  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer’s  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  Inquiries  within  our  power  to  answer  will  also  be  noticed  In  this  department. 


Cooperative  Selling  to  Consumers. 

Germantown,  Phila., 

March  I,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— Will  you  please 
answer  the  following  questions 
through  the  “Grocery  Word  and 
General  Merchant”  regarding  the 
co-operative  retail  grocery  busi¬ 
ness  : — 

Has  there  been  any  attempt  to 
do  business  along  these  lines  in 
this  country?  Has  it  proved  a 
success  or  a  failure?  What  was 
the  cause  of  its  failure?  Do  you 
think  the  co-operative  plan  is 
feasible  in  this  city? 

Will  you  kindly  print  the 
answer  in  your  next  weekly  edi¬ 
tion  and  mail  me  a  copy  of  the 
same.  Am  inclosing  6  cents  in 
stamps  to  cover  cost  of  same. 

Thanking  you  in  advance  for 
the  favor  asked,  1  am, 

Yours  truly, 

‘“Retail.” 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  assumes  that  this 
correspondent  has  in  mind  the 
huge  English  co-operative  stores 
that  sell  their  stock  to  members, 
then  sell  them  goods  at  regular 
prices  and  rebate  the  profit  back 
in  dividends.  There  has  been 
little  or  no  effort  to  plant  such  a 
business  in  this  country.  A  few 
small  societies,  chiefly  in  the 


1  West,  have  attempted  something 
j  of  the  kind,  but  so  far  as  the 
writer’s  knowledge  goes,  they 
have  failed  in  every  case.  It  is 
very  doubtful  whether  such  a 
plan  would  go  in  Philadelphia. 

*  *  * 

The  Price  of  Trading  Stamps. 

Millvale,  Pa.,  March  2,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Find  inclosed  clip¬ 
ping  from  the  Pittsburg  “Leader,” 
of  Monday  evening,  March  1, 
1910,  referring  to  a  suit  against 
the  Sperry  &  Hutchinson  Green 
Trading  Stamp  Co.  by  O’Neill- 
Adams  Co.,  of  New  York,  in 
which  it  says  on  the  bottom,  “An 
examination  of  the  papers  on  file 
will  prove  most  interesting  to 
those  who  desire  to  find  out  the 
cost  of  premiums  with  which 
green  trading-  stamps  are  re¬ 
deemed  and  to  learn  the  price  at 
which  these  stamps  are  sold  to 
some  large  department  stores.” 

Would  it  be  asking  too  much 
to  have  your  New  York  corre¬ 
spondent  look  this  up,  as  I  think 
many  of  the  readers  of  your 
paper  would  be  glad  to  know 
these  facts? 

Thanking  you  in  advance,  I 
remain, 

Yours  truly, 

Ciias.  Schuck, 
Of  I.  Schuck  &  Son. 


The  clipping  inclosed,  which 
was  as  follows,  has  been  referred 
to  the  “Grocery  World  and  Gen¬ 
eral  Merchant’s”  New  York  cor¬ 
respondent  : — 

New  York,  March  1. — Judgment 
in  the  amount  of  $22,455  has  just 
been  entered  by  O’Neill-Adams  Co. 
against  the  Sperry  &  Hutchinson 
Co.,  the  promoters  of  green  trading  ( 
stamps,  as  a  result  of  a  suit  recently 
tried  before  Judge  Hough,  of  the 
United  States  Circuit  Court.  The 
court  held  that  Sperry  &  Hutchinson 
made  a  contract  which  it  was  unable 
to  carry  out  and  that  O’Neill-Adams 
Co.  was  entitled  to  recover  all  of  its 
expenses  in  connection  with  the  con¬ 
tract  to  the  amount  of  $30,992.  As 
O’Neill-Adams  withheld  a  payment 
of  over  $8,000,  this  amount  was 
credited  to  the  defendant. 

From  the  papers  on  file  in  the 
United  States  Circuit  Court,  it  ap¬ 
pears  that  Sperry  &  Hutchinson  was 
enjoined  by  the  Siegel-Cooper  Co. 
from  carrying  out  its  contract  with 
O’Neill-Adams,  the  Siegel-Cooper 
Co.  alleging  that  it  has  been  de¬ 
frauded  by  the  Sperry  &  Hutchinson 
Co.  The  Sperry  &  Hutchinson  Co.,  i 
in  its  suit  attempted  to  put  in  sev¬ 
eral  defenses,  but  the  court  ruled 
that  the  contract  with  O’Neill-Adams 
was  plain  on  its  face ;  that  Sperry  & 
Hutchinson  was  unable  to  perform 
on  its  part  and  that  what  the  latter’s 
counsel  stated  he  desired  to  prove 
was  entirely  immaterial.  The  court 
directed  a  verdict  in  favor  of  the 
plaintiff. 

An  examination  of  the  papers  on 
file  will  prove  most  interesting  to 
those  who  desire  to  find  out  the  cost 
of  premiums  with  which  green  trad¬ 
ing  stamps  are  redeemed  and  to  learn 
the  price  at  which  these  stamps  are 
sold  to  some  large  department 
stores. 

*  *  * 

The  Mutual  Mercantile  Agency. 

Delanco,  N.  J.,  Feb.  28,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  furnish  us 
any  information  in  reference  to 
the  Mutual  Mercantile  Agency, 
of  Philadelphia? 

Are  they  a  sort  of  a  credit 
agency  bureau  to  get  information 
from  the  local  merchants  for  the 
department  stores  or  mail-order 
houses,  as  we  have  received 
several  letters  from  them  lately 
for  information  concerning  people 
in  our  town? 


We  inclose  you  one  of  their  in¬ 
quiry  sheets. 

Will  you  please  let  us  know 
through  the  “Grocery  World  and 
General  Merchant,”  and  oblige, 
Yours  truly, 

Lytle  &  Toy. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  no  knowledge 
of  the  Mutual  Mercantile  Agency, 
but  they  seem  to  have  what  might 
be  termed  sublime  gall,  to  judge 
by  their  blank,  which  this  corre¬ 
spondent  sends,  and  which  is 
hereby  reproduced : — 

Please  rush  this  report. 

MUTUAL  MERCANTILE 
AGENCY 

COMMERCIAL  BUILDING 

N.  \V.  Cor  Eighth  and  Chestnut  sts. 
Confidential. 

Philadelphia,  . 19 •  • 

Mr . 

Dear  Sir: — Kindly  furnish  us  at 
earliest  possible  moment,  in  confi¬ 
dence,  information  on  the  character 
and  financial  standing  of . 


Town . State . 

Name  in  full  . . 

If  married,  husband’s  or  wife's 

name  . 

Married . Single . 

Age  . 


Widow  or  widower  . 

Children  dependent  . 

Children  employed . 

Occupation  ....If  in  business,  firm? 

If  employed,  by  whom? . 

Estimated  income  . 

Own  real  estate?  . 

Value . Encumbrance . 

Estimate  of  worth . 

Manner  of  payment,  Prompt  . 

Medium  . Slow . 

Amount  of  credit  you  think  safe 

. . * 

General  character  . Honest? 

They  use  a  form  in  which 
they  ask  for  minute  details 
of  the  character  and  financial 
standing  of  a  man  named  therein. 
Thev  also  say  “Please  Rush  This 
Report,”  but  whether  stamp  is  in¬ 
closed  is  not  revealed.  Neither  is 
the  manner  in  .which  they  expect 
to  use  the  information.  The 
writer  considers  that  no  merchant 
is  under  any  obligation  to  give  up 
confidential  information  about  his 


We  Arc  Going  To  Show  You  How  To 
Pull  The  Trade  Into  Your  Store 

<]f  Very  few  people  in  your  locality  can  get  real  Java  and  Mocha  Coffee,  yet  no  coffees 
make  as  perfect  a  drink.  We  put  up  a  Java  and  Mocha  Coffee  in  1-pound  cartons,  which  we 
sell  you  for  28c.,  you  get  35c.  for  it,  and  you  hold  the  coffee  trade  of  every  one  who  buys  it. 

The  Java  actually  comes  from  the  Island  of  Java  and  the  Mocha  from  Arabia. 

<If  Sell  the  real  thing  and  build  up  your  coffee  business.  No  matter  what  coffee  you  may  want 
in  bulk  we  have  the  best  at  the  right  price. 

L.  H.  PARKE  &  COMPANY 

232-234  Market  Street  PHILADELPHIA,  PA. 
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customers  to  a  concern  never 
heard  of  before. 

*  *  * 

Manufacturers  of  Pineapple  Cheese. 

Baltimore,  Md.,  Feb.  27,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly 
give  me  the  addresses  of  a  few 
firms  manufacturing  pineapple 
cheese,  inclosing  self-addressed 
stamped  envelope.  The  above  in 
formation  will  be  greaty  appreci¬ 
ated  by  Yours  truly, 

F.  J.  Gaffney. 

Robert  Norton  &  Co.,  Attica, 
N.  Y. 


New  York  Retailer  Says  Manufacturers 
Misstate  Retailers’  Profits 

John  W.  Pratt,  of  Olean  (N.  Y.),  Writes  American  Specialty  I 
Manufacturers’  Association  Emphasizing  Harm  Done  in  this 
Way.  Mr.  Padberg  Reiterates  Complaint  Against  St.  Louis | 
Jobbers.  Retailers  Ignored  in  Bankruptcy  Law  Amendment. 


New  .Jeraey  Oystermen  Against  New 
Federal  Ruling. 

About  three  hundred  represen¬ 
tatives  of  the  New  Jersey  oyster 
trade  swarmed  to  the  Depart¬ 
ment  of  Agriculture  last  Tues¬ 
day  in  sightseeing  cars  and  auto¬ 
mobiles  to  register  a  complaint 
with  the  Board  of  Food  and  Drug 
Inspection  against  Food  Inspec¬ 
tion  Decision  no,  issued  last  Oc¬ 
tober,  on  the  subject  of  shellfish. 
The  delegation  was  completely 
organized  with  the  object  in  view 
of  convincing  the  board  that  the 
provisions  in  this  decision  in  so 
far  as  it  concerns  the  floating  of 
oysters  and  the  packing  of  them 
without  being  in  contact  with  ice 
is  working  a  great  detriment  to 
their  business. 

The  provisions  of  the  regula¬ 
tions  to  which  the  exceptions 
were  taken  are  in  substance  as 
follows : — 

It  is  unlawful  to  ship  or  to  sell 
in  interstate  commerce  oysters  or 
other  shellfish  which  have  been  sub¬ 
jected  to  “floating”  or  “drinking” 
in  brackish  water,  or  water  contain¬ 
ing  less  salt  than  that  in  which  they 
are  grown.  Such  food  is  adultera¬ 
ted  under  Section  7  of  the  law  be¬ 
cause  a  substance  “has  been  mixed 
and  packed  with  it  so  as  to  reduce 
or  lower  or  injuriously  affect  its 
quality  or  strength.”  There  can  be  no 
objection  to  “drinking”  shellfish  in 
unpolluted  water  of  the  same  salt 
contents  as  that  from  which  they 
have  been  removed.  Attention  is 
called,  however,  to  the  dangers  re¬ 
sulting  from  “drinking”  shellfish 
near  polluted  fresh  water  streams 
and  other  sources  of  pollution. 

It  is  unlawful  to  ship  or  to  sell 
in  interstate  commerce  shucked 
oysters  to  which  water  had  been 
added,  either  directly  or  in  the  form 
of  melted  ice.  Such  food  is  adulter¬ 
ated  under  Section  7  of  the  act  be¬ 
cause  a  “substance  has  been  mixed 
and  packed  with  it  so  as  to  reduce 
or  lower  or  injuriously  affect  its 
quality  or  strength,”  and  also  be¬ 
cause  a  “substance  has  been  sub¬ 
stituted  wholly  or  in  part  for  the 
article.” 

The  packing  of  shellfish  with  ice  in 
contact  may  lead  to  the  absorption 
by  the  oyster  of  a  portion  of  the  wa¬ 
ter  formed  by  the  melting  ice,  thus 
leading  to  the  adulteration  of  the 
oysters  with  water. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio,  March  3,  1910. 
Readers  of  this  correspondence 
will  remember  letters  recently 
printed  in  it  from  John  W.  Pratt, 
of  Olean,  N.  Y.  Mr.  Pratt  wrote 
on  the  retail  grocer’s  profit.  He  is 
a  prominent  grocer  of  Olean  and 
a  lively  member  of  the  Retail  Gro¬ 
cers’  Association  there.  During 
the  week  this  office  has  received 
from  Pratt  a  letter  inclosing  a 
copy  of  another  one  sent  by  him 
to  the  American  Specialty  Manu¬ 
facturers’  Association  at  New 
York.  Both  will  be  extremely  in 
teresting.  First  I  reproduce  Mr. 
Pratt’s  letter  to  the  Specialty 
Manufacturers’  Association : — 

Mr.  J.  T.  Austin,  Secretary  Ameri¬ 
can  Specialty  Manufacturers’  As¬ 
sociation. 

Dear  Sir : — A  number  of  the  spec¬ 
ialty  manufacturers,  in  advertising 
their  products  to  the  trade  are  ad¬ 
vertising  the  grocer’s  profit. 

If  this  is  to  be  continued,  let  me 
suggest  to  you  that  you  inaugurate 
among  the  specialty  firms  a  night 
school  for  the  purpose  of  teaching 
them  that  portion  of  the  arithmetic 
called  “percentage.” 

In  looking  over  these  various  ad¬ 
vertisements  I  fail  to  find  a  single 
instance  where  the  manufacturer  has 
advertised  the  grocer’s  profits  cor¬ 
rectly. 

They  are  all  grossly  exaggerated, 
and  would  lead  the  consuming  pub¬ 
lic  to  believe  that  the  grocer  is 
scarcely  less  than  a  highway  robber. 

While  these  advertisements  are 
written  supposedly  for  the  grocer, 
quite  a  large  number  of  them  must 
fall  into  the  hands  of  the  consumers : 

1st.  The  printer,  who  sets  the  type, 
takes  notice  and  undoubtedly  reports 
the  grocer’s  enormous  profits  to  his 
unions;  2d.  The  various  manufac¬ 
turers,  who  advertise  in  the  grocers’ 
journals,  must  receive  a  copy,  which 
is  read,  not  only  by  themselves,  but 
by  their  office  help;  3d.  The  gro¬ 
cer,  himself,  who  is  a  subscriber  to 
the  trade  journals,  reads  them,  also 
his  clerks.  What  do  you  imagine 
a  clerk  thinks,  when  he  reads  of  such 
enormous  profits  for  his  employer? 

I  will  tell  you  what  he  undoubt¬ 
edly  thinks,  “My  wages  are  too 
small.  I’ll  start  a  grocery  of  my 
own.” 

Without  specifying  any  particular 
manufacturer,  I  will  take  one  item 
from  the  many  that  have  fallen  un¬ 
der  my  notice.  A  certain  manufac¬ 
turer  of  peanut  butter  says : 

“On  the  15-cent  size  you  would 
make  over  33  per  cent. 

“Turning  to  his  list  he  quotes  that 
size  at  $1.40  per'  dozen. 

“How  about  the  33  per  cent, 
profit? 

“One  dozen  jars  at  15  cents  per 
jar  would  amount  to  $1.80,  or  a 


gross  profit  of  40  cents  on  a  sale  of 
$1.80,  which  equals  22  2-9  per  cent, 
gross  profits.  Deducting  the  gro¬ 
cer’s  expense  of  selling  it,  namely 
18  per  cent,  (which  it  actually  cost 
me  last  year),  you  have  the  ‘splendid 
profits’  of  4  2-9  per  cent,  instead  of 
over  33  per  cent.” 

So,  I  say,  Mr.  Austin,  hurry  up 
with  your  night  school  among  the 
manufacturers.  You  cannot  afford 
to  have  the  grocer’s  profits  misrep¬ 
resented  to  the  public  any  more  than 
the  grocer  can  afford  to  be  misrep¬ 
resented.  I  appeal  to  you  to  use 
your  influence  on  behalf  of  the  gro¬ 
cers  to  speedily  do  away  with  this 
injustice. 

John  W.  Pratt. 

Olean,  N.  Y. 

Mr.  Pratt’s  comment  on  this 
letter  is  as  follows: — 


Dear  Mr.  Green: — I  am  sending 
this  letter  to  you,  not  so  much  to 
have  you  “formulate  a  short  letter” 
to  be  sent  to  the  manufacturers,  but 
to  call  your  attention  and  that  of  the 
cabinet  to  the  fact  that  the  manu¬ 
facturers,  more  particularly  the  spec¬ 
ialty  manufacturers,  are  creating, 
by  advertising  the  grocer’s  profit,  a 
false  and  unjust  opinion  among  the 
grocer’s  customers  that  his  profits 
are  enormous. 

In  one  trade  journal  alone,  I  find 
three  advertisements,  publishing  the 
grocer’s  profits. 

One  manufacturer  declares  the 
grocer  s  profits  are  40  per  cent,  on  his 
product;  another  says  his  affords  the 
grocer  40  per  cent,  and  still  another 
proclaims  that  his  goods  give  the 
grocers  the  magnificent  profit  of  80 
per  cent. 

What  can  the  consumer  think, 
when  he  reads  such  statements  as 
these  regarding  the  grocer’s  profits? 

Is  it  any  wonder  that  our  repre¬ 
sentatives  in  Congress  are  authoriz¬ 
ing  investigations  to  determine  who 
is  responsible  for  the  present  high 
price  of  food  products? 

Is  anybody  surprised  that  the 
declaration  has  been  made,  and  is 
being  made,  that  the  grocer  and  the 
butcher,  and  the  middlemen,  are 
altogether  responsible  for  the  pre¬ 
vailing  high  prices  of  food? 

J.  W.  Pratt. 

*  *  * 

The  trade  papers  generally 
have  reprinted  and  in  some  cases 
commented  on  a  recent  letter 
from  Mr.  L.  F.  Padberg,  of  St. 
Louis,  published  in  this  corre¬ 
spondence,  criticising  the  jobbers 
of  his  city  for  bidding  on  grocer¬ 
ies  for  the  public  institutions  of 
that  city  in  competition  with  the 
retailer.  Mr.  Padberg  writes  an¬ 
other  letter  this  week  on  the  same 
subject,  the  substance  of  which  is 
here  reproduced : — 

I  give  you  a  further  list  of  articles 
which  was  advertised  for  by  the 
city  institutions  and  for  which  busi¬ 


ness  both  jobber  and  retailer  were 
bidding : — 

Blue  ribbon,  rolled  oats,  per  case, 
$2.80. 

Oats  in  bulk,  per  pound,  $2.65. 
Awarded  to  Myer- Schmid  Co, 
wholesaler.  I  read  that  Mr.  Myer 
started  business  as  a  retailer.  Does 
it  not  look  as  though  he  were  still 
one?  But,  why  he  has  a  favored 
price  I  do  not  know. 

Grits,  per  bushel,  $1.05.  Awarded 
to  Hy  Bruck,  retailer. 

Hams,  city  cured,  12-pound  aver-  | 
age,  per  pound,  14.46  cents.  Awarded 
to  Schwarzschild  &  Sulzburger,  ; 
packers. 

Hominy,  per  bushel,  $1.05.  ‘ 
Awarded  to  Hy  Bruck,  a  retailer. 

Cornmeal,  per  bushel,  88  cents. 
Awarded  to  Western  Candy  Com¬ 
pany,  jobbers. 

Chambers’  crackers,  per  one  hun¬ 
dred  pounds,  $6.65.  Awarded  to 
Mr.  Bath,  a  retailer. 

Currants,  per  pound,  7  cents.  ; 
Awarded  to  Teasdale,  another  job¬ 
ber. 

Essence  of  coffee,  per  gross,  $1.30. 
Awarded  to  Padberg  Mercantile 
Company,  retailers,  who  are  criti-  > 
cised  because  they  ask  a  jobber  to 
be  a  jobber  or  otherwise  let  quantity 
regulate  the  price. 

Extract  of  lemon,  pints,  per  dozen, 
$6.77,  and  extract  of  vanilla,  pints, 
per  dozen,  $7.50.  Both  awarded  to 
Evans  &  Company,  a  wholesale  tea  : 
and  coffee  house. 

Salmon,  per  dozen,  $1.55. 

Mackerel,  one-half  barrel,  $11.75.  ' 
Sardines,  quarters,  imported,  $1.29. 
These  items  were  awarded  to  Hogan, 
a  retailer. 

Buckwheat  flour,  ner  oound,  3)4  1 
cents.  Awarded  to  Myer-Schmid 
Grocery  Company,  wholesalers. 

*  *  * 

Indications  already  point  to  a 
I  very  largely  increased  attendance 
at  the  Springfield  (Illinois)  con- 
|  vention  of  the  National  Retail 
Grocers’  Association,  which  will 
|  be  held  on  May  9th,  10th  and 
nth. 

t 

Topics  of  interest  will  be  dis- 
I  cussed  by  the  delegates.  Set 
speeches  are  a  thing  of  the  past 
and  it  is  expected  that  the  dele¬ 
gates  will  come  prepared  to  in¬ 
troduce  resolutions  on  all  condi¬ 
tions,  and  it  is  further  expected 
that  the  delegates  discuss  thor- 
I  oughly  everything  pertaining  to- 
the  welfare  of  the  retail  mer- 
!  chants  of  the  United  States. 

*  *  * 

The  bill  to  amend  the  bank¬ 
ruptcy  act  introduced  by  the 
Honorable  Swager  Shirley,  of 
Kentucky,  was  reported  to  the 
House  without  the  retailers’ 
amendment,  which  provided  that 
no  wage  earner  could  go  into 
bankruptcy  unless  he  had  debts 
to  the  amount  of  $300.  For  sev¬ 
eral  weeks  the  National  Credit 
Association  has  kept  Harold 
Remington,  former  referee  in 
bankruptcy  in  the  Cleveland  dis¬ 
trict  at  Washington,  lobbying  this 
measure  through. 
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We  would  call  on  every  person 
who  reads  this  article  to  write  an 
individual  letter  to  his  Senator 
asking  that  he  give  the  retailer  a 
chance  to  be  heard  on  the  bill  be¬ 
fore  it  comes  up  for  consideration 
in  the  Senate. 

It  is  the  consensus  of  opinion 
that,  the  bankruptcy  law  enacted 
a  few  years  ago  during  the  panic 
has  outlived  its  usefulness  .  and 
should  be  repealed.  This  matter 
should  have  the  earnest,  direct 
and  immediate  attention  of  every 
retailer  in  the  United  States. 
Any  law  that  permits  any  person 
to  secure  credit  to  the  amount  of 
$60  or  $70  in  the  aggregate,  and 
permits  the  debtor  to  wipe  it  out 
by  becoming  a  voluntary  bank¬ 
rupt,  is  seemingly  not  a  credit¬ 
able  law.  Let  us  move  quickly 
and  there  is  no  doubt  if  we  do  so 
but  that  our  petition  will  be 
heard. 

John  A.  Green, 
National  Secretary. 


Chance  for  California  Oranges  in 
England. 

It  appears  that  there  is  practi¬ 
cally  no  trade  in  California  navel 
oranges  in  Liverpool,  such  moder¬ 
ate  trade  that  exists  at  all  in  this 
import  being  in  London.  The 
high  price  of  the  Californian  prod¬ 
uct,  which  comes  in  competition 
at  the  same  time  of  the  year  with 
Jaffa  oranges,  is  the  reason  given 
for  the  absence  of  demand  among 
the  wholesalers.  Dealers  here 
say  the  New' York  price  is  about 


$3  per  box,  as  against  6s.  6d. 
($1.58)  to  7s.  6d.  ($1.82)  for 

about  the  same  size  box  of  Jaffa 
oranges.  The  United  Kingdom 
imported  in  the  calendar  year 
1909,  6,202,271  hundredweight  of 
oranges,  valued  at  $12,275,702 
(about  $1.50  per  85-pound  box), 
against  5,664,041  hundredweight, 
worth  11,045,646  in  1908,  and  6,- 
120,185  hundredweight,  worth 
$11,945,160,  in  1907.  About 
three-fourths  of  the  imports  are 
from  Spain,  and  about  one-tenth 
from  Asiatic  Turkey,  while  the 
imports  from  the  United  States  in 
1908  were  valued  at  $245,145. 


HIGHEST  IN  HONORS 

Baker’s  Cocoa 

&  CHOCOLATE 
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HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

AMERICA 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


A  Substantial  Food 
for  Substantial  People 

If  you  have  ever  sold  Wheatena  you 
know  what  a  steady  seller  it  is  without  our 
telling  you. 

If  you  haven’t  sold  it,  you  can  know 
in  one  month  after  you  put  it  in. 

Wheatena  is  the  staple  breakfast  food 
of  the  substantial  people  who  cleave  to 
that  which  is  good,  and  who  expect  and 
are  able  to  pay  reasonable  prices. 

Wheatena  is  the  tender  hearts  of 
selected  wheat  prepared  after  our  own 
fashion. 


THE  WHEATENA  CO.,  Rahway,  N.  J. 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they're  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


KOVAL  SPECIALTY  CO.,  Sole  Manufacturers 
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Reade  Street 

N  EW  YORK 


WANT  DEPARTMENT 

Aiawtr*  to  Want  AdvortUemoaU  Inserted  la  this  deportment  o»ey  ho  addnsaod  to  the  "  Grocery  World 
aad  Oeaeral  Merchant"  when  dooired,  provided  the  advertisement  la  accompanied  by  io  cent*  In  poetaje  to 
pay  for  remalllng  the  same.  The  price  of  each  Insertion  Is  two  cents  per  word. 


FOR  SALE. 


FOR  SALE. — Grocery  store  at  the  south¬ 
east  corner  of  Forty-seventh  and(4654)West- 
minster  Ave.  Call  at  the  store.  O.  Barley, 
proprietor.  1 1 

FOR  SALE.— Controlling  interest  in  large 
incorporated  retail  grocery  and  wine  busi¬ 
ness  in  Los  Angeles,  Cal.,  doing  nearly  half 
million  per  annum.  Takes  $50,000  cash. 
Established  thirty  years.  For  information 
communicate  with  H.  Monroe  Bernheim, 
673  Burlington  Ave.,  Los  Angeles,  Cal.  11 

FOR  SALE.— Following  store  fixtures. 
Have  not  been  in  use  one  year.  One  Dayton 
Computing  Scale,  $90;  one  $400  National 
Cash  Register,  $295  ;  one  McCaskey  Account 
System  (140  accounts),  $68.  The  above  are 
as  good  as  new  and  guaranteed  in  every 
way.  R  234,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St  ,  Philadelphia,  Pa.  to 

FO  R  SALE.— Wholesale  confectionery  busi¬ 
ness,  located  in  a  growing  town  of  about 
12,000,  and  easy  access  to  surrounding 
territory,  doing  a  good  business,  which  is 
paying.  Will  sell  dwelling  and  storeroom, 
stock  and  fixtures,  candy  making  tools, 
horse,  wagons,  etc.,  at  right  price  to  quick 
buyer.  This  is  a  rare  opportunity  for  some 
one  thinking  about  entering  into  business. 
Reason  for  selling,  am  interested  in  other 
business  interests.  H.  W  ,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St. ,  Phila¬ 
delphia,  Pa.  12 

FOR  SALE. — West  Philadelphia  grocery 
business  and  property  for  sale  cheap  to  quick 
buyer.  Business  established  six  years. 
Healthy  condition.  Near  Fifty-second  and 
Market  Sts.  elevated.  Will  consider  leasing 
property  to  person  showing  responsibility. 
This  is  a  big  opportunity.  Must  leave  city 
March  15th.  F.  G.  U.,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa. 

FOR  SALE. —  Grocery  and  meat  business 
in  county  seat  town  of  6000  population  in 
central  New  Jersey.  Doing  annual  bus  ness 
of  $65,000.  Can  be  increased.  About  $6,000 
required.  Investigation  invited.  W.  &M., 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  10 

FOR  SALE. — One  No.  10  Micrometer  Scoop 
Scale,  as  good  as  new,  cheap.  E.  C.  A., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  10 

FOR  SALE.— Cheap  for  cash  or  on  easy 
terms,  one  National  Cash  Register  Co.’s 
Latest,  No.  104,  four  (4)  Cash  Register,  with 
all  the  detai’s  complete  that  a  cash  register 
can  do.  Keys  from  one  cent  to  $99.  Same 
as  new.  Also  one  smaller  National  Cash 
Register  Co.’s  Cash  Register.  All  the  keys 
from  one  cent  to  $20.  Good  as  new.  Also 
one  Stempson  Computing  Scale.  For  par¬ 
ticulars  address  W.  A.  Bosserman,  York, 
Pa.  10 

FOR  SALE. — One  cheese  cutter  and  one 
Moneyweight  Computing  Scale.  Will  sell 
the  two  for  $35,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co., 
1801  Venango  St.,  Philadelphia,  Pa.  14 

FOR  SALE. — On  account  of  ill  health.  A 
rare  business  opportunity.  Established 
twenty-three  years  in  nicest  town  of  the 
Lehigh  Valley.  If  you  would  like  a  busi¬ 
ness  of  $50,000  to  $75,000  here  is  the  chance 
of  a  lifetime.  Have  population  of  10,000  to 
12,000  people  to  draw  from.  Best  location 
in  town.  No  old  stock  and  buildings  in 
finest  condition.  It  will  pay  big  to  investi¬ 
gate.  K.  K  ,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia, Pa.  12 

FOR  SALE. — Small  grocery  store  in  West 
Philadelphia  $750  if  sold  at  once.  R.  B.  E  , 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

FOR  SALE. — The  owners  of  a  good-sized 
general  store  in  a  growing  town  in  the 
eastern  part  of  Pennsylvania  are  anxious  to 
dispose  of  the  business,  owing  to  death  of  a 
partner,  and  invite  correspondence  looking 
to  a  sale  of  the  entire  matter.  “  For  Sale,” 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

FOR  SALE— No.  18  Star  Coffee  Mill  for 
floor.  Equaltonew.  P.  ice$2?.5o,  worth  $33. 


Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel- 
phia,  Pa.  tf 

FOR  SALE. — Grocery  and  provision  busi¬ 
ness.  Moderate  rent.  Cor.  Salford  and 
Callowhill  Sts.,  below  Sixtieth  St.  H.  W., 
“G  ocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 11 

FOR  SALE.— Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


HELP  WANTED. 


YOUNG  MAN  BETWEEN  TWENTY- 
two  and  thirty  for  clerking  in  store.  One 
who  understands  thoroughly  how  to  wait  on 
trade  and  look  after  things  in  general.  To 
act  as  assistant  manager.  Good  salary  and 
plenty  of  chance  for  advancement.  E  9, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 

WANTED.  —  Several  competent  grocery 
salesmen.  One  to  cover  Perry,  Snyder  and 
Dauphin  counties ;  one  for  York,  Cumber¬ 
land  and  Adams  counties.  Prefer  men  with 
an  established  trade  and  some  knowledge 
of  hardware.  Very  attractive  salary  to  right 
parties.  Salesman,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  11 

WANTED.  —  Grocery  clerk  for  seashore 
trade.  Must  be  a  live  man  and  a  good 
solicitor.  $.2  per  week  to  start  with. 
Chance  for  advancement  to  right  kind  of 
man.  Fred.  S.  Pfitzenmyer,  733  Asbury 
Ave.,  Ocean  City,  N.  J.  ij 

WEST  PHILADELPHIA  DEALER  IN 
meats,  vegetables  and  groceries  wants  good 
butcher.  Will  pay  good  wages  to  competent 
man.  E  8,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  12 

PHILADELPHIA  GROCERY  AND  MEAT 
retailer  wants  two  men,  one  as  clerk,  the 
other  as  solicitor  and  clerk.  Young  men 
wanted.  Will  pay  clerk  $9.50  to  start  and 
clerk  and  solicitor  $10.  Good  chances  to 
right  men.  E  7,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa. _ _  11 

PHILADELPHIA  SUBURBAN  GROCER, 
selling  groceries,  meats,  fruits  and  vege¬ 
tables,  wants  man  for  soliciting,  delivering 
orders  and  helping  in  store.  Man  capable 
of  working  into  buyer  needed.  Will  start 
at  $12  to  $15.  Married  man  preferred. 
Twenty  five  years  old  or  over.  Can  rent 
good  house  for  $10  to  $14  monthly.  A  sub¬ 
stantial  chance  to  right  man.  E  6,  “  Gro¬ 
cery  World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia,  Pa.  n 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


PENNSYLVANIA  MAN  OF  THIRTY- 
four  years,  single,  wants  position  on  road 
for  general  merchandise,  such  as  dry  goods, 
shoes,  rubbers  or  groceries.  Has  had  over 
fourteen  years  selling  experience.  Wants 
guarantee  of  at  least  $12  weekly  or  com¬ 
mission.  Knows  stenography  and  book¬ 
keeping.  Good  references.  C 31,  “Grocery 
World  and  General  Merchant, ”927  Arch  St., 
Philadelphia,  Pa. _ 13 

MAN  OF  FIFTY-FIVE,  WITH  TWENTY- 
four  years  experience  in  grocery  business 
for  himself,  wants  position  as  grocery  clerk 
or  meat  cutter.  Or  will  take  position  as 
watchman.  Absolutely  competent  in  every 
phase  of  the  business.  Thoroughly  active 
and  responsible.  Good  references.  C  30, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 

WANTED. — Young  man,  aged  twenty-one, 
excellent  education,  thoroughly  experienced 
in  retail  grocery  business,  desires  position 
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with  e»tablished  house,  either  as  road  sales¬ 
man  or  in  a  position  where  he  can  work  into 
that.  Excellent  references  as  to  character 
and  ability.  Will  go  anywhere.  G.  F.  C., 
"Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 12 

WANTED. — Situation  as  salesman  for  a 
large  meat  or  grocery  house.  Can  furnish 
reference.  Meat  Cutter,  "Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  12 

PHILADELPHIA  GROCERY  CLERK 
with  twenty  years  experience,  some  of  it  in 
England  and  much  with  leading  American 
chain  stores,  wants  position  as  manager  of 
either  a  cut  price  or  ordinary  store.  Prefer 
Philadelphia,  but  will  consider  outside. 
Salary  to  begin  at  least  $12.  Married,  but 
no  family ;  age  thirty-four.  Considered 
good  window  dresser  and  sign  writer,  also 
very  good  all  round  experience.  C  22, 
"Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

PENNSYLVANIA  GROCERY  CLERK, 
able  to  speak  five  languages,  wants  position 
as  grocery  salesman.  Age  twenty-one. 
Has  had  eight  years  experience  in  retail 
grocery  business  and  knows  bookkeeping 
and  general  business.  Salary  to  begin,  $85 
per  month.  C  20,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa. _ _  11 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  with  large  coal  company  or 
chain  store  where  can  work  in  as  manager. 
Has  had  seven  years  experience  as  clerk 
and  one  year  manager  branch  store.  Is  a 
fine  window  dresser  and  has  original  ideas. 
Age  thirty-one  years  and  married.  Highest 
references.  Salary  wanted,  #18  per  week  to 
start.  C  23,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  11 

PHILADELPHIA  GROCERY  CLERK, 
thirty  years  old  and  married,  wants  position 
as  manager  or  superintendent.  Has  had 
fifteen  years  experience  and  has  special 
knowledge  of  grocery  and  produce  buying, 
ad-writing  and  window  dressing.  Also  all 
round  knowledge  of  business.  Will  go 
anywhere  and  wants  $20  to  start.  C  21, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

CLERK  AND  SALESMAN  NOW  EM- 
ployed  in  Virginia  wants  position  as  cle  k 
or  on  the  road  with  reliable  house.  Age 
thirty,  single.  Has  had  five  years  practical 
experience,  including  window  dressing. 
Will  go  anywhere.  Salary  desired,  $65  per 
month  to  start.  C  19,  "  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  _  10 

PHILADELPHIA  GROCERY  CLERK 
wants  position  in  Philadelphia  as  manager. 
Has  had  extensive  experience  in  England, 
notably  with  Bodford  Co-operative  Society, 
where  he  spent  five  years.  Good  window 
dresser  and  all  round  manager.  Sixteen 
years  experience,  all  told.  At  present  man¬ 
ager  for  branch  store.  Splendid  references. 
Age  thirty,  married.  Salary  to  start,  $15. 

C  28,  "Grocery  World  and  General  Mer- 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  12 

EASTERN  PENNSYLVANIA  CLERK, 
aged  thirty-six,  wants  position  as  general 
clerk.  Has  had  four  years  general  experi¬ 
ence,  including  special  experience  in  order 
work.  Married,  one  child.  Understands 
fruits  and  vegetables  and  can  buy  success¬ 
fully.  Will  begin  in  congenial  position  for 
$n-$i2  weekly.  C  29,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  12 

WANTED. — Position  as  salesman  for  whole¬ 
sale  grocer  in  eastern  Pennsylvania.  I  have 
had  three  years  experience  as  manager  of 
small  grocery  store.  Can  furnish  bond. 
Salary  $14  per  week.  Age  twenty-four. 
A.  G.  C.,  "Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  10 

WANTED. — Competent  grocery  clerk  and 
manager,  now  employed  in  NewYork  State, 
wants  position  anywhere  which  offers  living 
and  chance  to  advance.  Now  employed  as 
buyer  and  manager.  Had  seven  years’ 
experience  and  knows  grocery  business 
thoroughly.  Age,  twenty-seven  years. 
Married.  Salary  wanted,  $15  to  $20.  High¬ 
est  references.  C  2,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  I0 

PENNSYLVANIA  MAN  WANTS  TO 
travel  for  wholesale  beef  company.  Has 
had  ten  years  experience  and  can  make 
good.  Wants  $ 20  weekly  and  expenses. 
Aged  twenty-nine,  married.  C  27,"  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  ,2 


PENNSYLVANIA  GROCERY  CLERK 
and  manager,  aged  twenty-five,  single, 
wants  position  anywhere  as  manager  for 
general  store  or  shoe  store.  Experience, 
six  years  with  present  employer.  Good 
bookkeeper  and  buyer  of  all  kinds  of  gen¬ 
eral  merchandise.  Wants  $85  monthly  to 
start.  C  26,  "  Grocery  World  and  General 
Merchant, ”927  Arch  St  ,  Philadelphia,  Pa.  12 


NEW  JERSEY  MAN  WANTS  POSITION. 
Aged  fifty-four,  married.  Can  fill  floor¬ 
walker’s  position  or  any  position,  within  his 
knowledge,  of  trust  or  responsibility.  Has 
had  his  own  store  for  five  years  and  has  had 
thirty  years  experience  as  general  store¬ 
keeper.  Wants  position  where  absolute 
honesty  and  faithfulness  will  be  appreciated. 
Wants  $15  weekly  to  start.  C  25,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Pniladelphia,  Pa.  12 


PHILADELPHIA  CLERK,  CASHIER 
and  bookkeeper  wants  position  as  assistant 
bookkeeper  in  a  large  wholesale  or  retail 
house,  with  chance  to  rise.  Can  also  fill 
cashier’s  or  bookkeeper’s  position.  Aged 
twenty-two,  single.  Will  go  anywhere 
within  fifteen  miles  of  Philadelphia  or  Cam¬ 
den.  Has  had  three  years  experience  as 
order  and  delivery  clerk,  bookkeeper  and 
cashier.  Has  taken  night  school  course  in 
bookkeeping.  Good  references.  C  24, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  12 


BUSINESS  OPPORTUNITIES. 


oooooeooooooooooooooooeeoo 
0  0 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  0 
0  general  store  businesses  —  nothing  0 
0  else.  We  are  specialists  in  that  ana  0 


e  we  know  what  we  are  about.  • 

0  In  the  term  "grocery  stores”  we  0 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  rreen  groceries  and  e 
a  anything  else  in  the  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  e 
0  that  we’re  sure  will  Bult  you.  0 

o  Write,  call  or  telephone.  0 

0  WARNER  &  CO.,  0 

0  997  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  0 

a  Keystone,  Race  74$.  0 

•  0 


oooooooooooooooooooooooooo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  s  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opporl  unity  for  a  good  suburban  busi¬ 
ness. 

No.  562.— Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 


at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 


No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $jOo 
to  $350  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 


GENERAL  STORES. 

No.  552.— General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 


In  all  of  these  the  canse  of  selling  Is 
,  and  the  fullest  Investigation  courted, 
one  paying. 


|Md,  1 
Every 


WARNER  ft  CO., 

907  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


I_F 

one  of 
your 

customers 
should 
ask  you 
some  day 
why 


MINUTE  GELATINE 
(FLAVORED) 


is  the  best,  you  will  want  to  know. 
Then  bear  these  points  in  mind: 

It  is  absolutely  pure. 

The  flavors  are  TRUE  FRUIT. 

The  gelatine  is  the  best  to  be  had. 

When  prepared  for  the  table  it  is  the 
clearest,  firmest,  and  most  NATURAL 
flavored  gelatine  on  the  market. 

If  a  customer  is  dissatisfied,  we  will 
refund  the  purchase  price.  You  are 
absolutely  safe  in  recommending  it. 

Where  do  YOU  come  it?  The  33  1-3 
per  cent  ought  to  look  good  to  you, 
especially  when  every  package  you  sell 
makes  a  friend  for  you.  Don’t  sell  it 
for  less  than  10c  STRAIGHT.  It's  not 
in  the  three  for  a  quarter  class. 

Let  us  send  you  a  package  to  try  at 
home.  Write  us  to-day,  give  your  job¬ 
ber’s  name  and  we’ll  prove  our  claims. 
„  MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


Use 

Electricity 


You  are  not  getting 
the  best  results  in  your 
place  of  business  or  in 
your  home,  unless  you 
are  making  use  of  the 
greatest  known  agency 
making  for  Efficiency 
Economy  and  Conven¬ 
ience. 

If  you  visited  the 
Electrical  Show,  you 
must  be  convinced  of 


fMR.  GRO-SIR  WHY  NOT 
moke  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satlsfac 
tory.  May  we  send  you  full  description  ?— 
pass.  American  G.  Collecting  Agency, 
Caatorland,  N.  Y.  Send  for  a  copy  of 
"The  Creditor’s  Journal” — It’s  free.  12 


the  fact  that:  “ If  it 
isn't  Electric  it  isn't 
Modern!  ” 


The  Philadelphia 
Electric  Company 
Tenth  and  Chestnut  Streets 

_ _ J 
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GroceryWorid  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  MARCH  7, 1910. 

*  •*.  *  a  nrtnrwKV  TMTiLT)  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  follovHng  prices  will 

A:L‘TXZ  u^mtfourZZ  ZZuZaZ  ZSSStmZ  U  .*■«  *UPrice,  are  ,«W  to  mar^  fluxion. 


ADVANCES. 


Column. 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


I  EM  AND  MEASURE  EYERYTHIKB  YOU  BUY.  , 

Standard  Weights  per  Bushel. 

Marrow  Beans . . . ®°1 14 

Medium  Beans . H 

Pea  Beans . - . ,, 

Red  Kidney  Beans . Sjj 

Hominy . 5® 

Pease . " 

Barley . -••4®  .< 

Potatoes . 5® 

Flaxseed. . . . 5®  „ 

Onions . S3 

Shellbarks . . . . 


Ammonia.... 
Ammunition. . , 
Axle  Grease . 


Bag  and  Twine  Holders.  ...18 

Bering  Powder .  3 

Bailey. . *7 

Bath  Brick . 3» 

Beaus . >7 

Blacking,  Shoe .  4 

Bluing .  « 

Bora* . a6 

Brooms . - . 33 

Brashes . 35 

Boekwheat  Flour.  „ . 17 

Rung  Borers . 

Botch  ers’  Sundries . as 

Batter  Dishes . 34 

Butter .  * 

Butter  Color . »® 


Camphor . . 

Candies . 

Candles . . 

Canned  Goods . 

California  Fruits . 

Domestic  Fruits . 

Vegetables . 

Fish . 

Pie  Fruit . 


,.s6 
,.io 
..  6 


COL 

Sardines .  9 

Meats .  9 

Soups . to 

Capers . r® 

Catsup . tt 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . a8 

Cider . *8 

Clams . *0 

Clothes  Pins . 3S 

Cocoanut . 13 

Codfish . . 

Coffee .  5 

Essence .  5 

Chicory .  S 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . »a 

Condensed  Mince  Meat . si 

Corn  Meal . *7 

Corn  Starch . 31 

Cottolene . t6 

Crackers,  Cakes,  etc . 13 

Crescent  ^Mapleine . 3| 

. !i8 


Jams . —.26 

Jars  and  Jar  Rubbers..—...  6 


Cutters,  Tobacco. 
Counters.... 


Dates . 

Delicatessen . 

Dressed  Meats . 


Fancy  Groceries . —.16 

Farinaceous  Goods . 17 

Figs_ . . 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat.. . 17 

Fly-paper . 3a 

Food,  Bird . 3* 

Fruit  Butters . *5 

Fruits,  Domestic,  Dried. ...20 

Foreign,  Dried . 20 

Fish,  Fresh . ao 


Gelatine . 

Gravel,  Bird.... 


. 18 

. 3* 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


Jellies . 

Lamp  Goods . . 

. az 

Lard . 

. *5 

Lemons  and  Oranges.. 

Lentils . 1 7 

Licorice . 26 

Lime . ai 

Live  Poultry . 25 

Lye  and  Potash . ai 


Macaroni . iS 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 22 

Mineral  Water . 29 

Molasses . 33 


Oat  MeaL . . . — »7 

OUs . >2 

O0,  American . 23 

Olive  Oil . *2 

Olives . >2 

Oysters . 20 

Paper . 23 

Paper  Bags . . . 23 

Peanuts . — 

Peanut  Butter . 24 

Peas,  Dried . 17 

Pickles . *4 

Pickled  Meats . 23 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . .'. . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Rennet. 

Rice 

Rolled  Oats . . 

Root  Beer . . 

Rosin . . . 


Sago . *7 

Salad  Dressing . . . 28 

Sal  Soda . »8 

Salt . 28 

Sapolio . . 

Sardines . -  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scales! . . . *8 

Scoops,  Grocers’ . 18 

Scouring  Soap . 3° 

Seeds . 29 

Shoe  Dressing . 

Shot . 

Smoked  Fish . r8 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . IO 

Specialties . 3° 


Sulphur . 

Sundries . 

Syrups . . . 

. 3 

. 3 

Tapioca  .... . i 

Tar . 5 

Teas . . . 

Tobacco,  Chewing . ; 

Smoking,  . . . . . 

Twine  Holders . 

Twine . .. . 

. . 1 

Vermicelli  . . . 

Vinegar . 

x7 

27 

1 

3® 

3® 

18 

18 

3* 

18 

*4 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping“Paper.. 
Woodenware . 


Yeast  Cakes . 


. 34 

. 3* 

. 22 

. 34 


. 36 


SUGAR. 

Onfectieners'  Losenge,  XXXX., 

Crystal  Dominoes . 

Cut  Loaf . . . - . 

Patent  Cubes . .. . 

Powdered . - . 

Granulated,  standard  to  fine . 


5  40 
7.70 

6.15 

S.50 

5-35 

5  20 


TEA. 


Foochow  Oolong — 

Special  . 

Fair . •. . 

Good  . 

Choice . 

Extra  choice . 

Fancy . 

Formosa  Oolong — 

Good . 18 

. 33 

. 39 


Per  lb 

.24 

.26 

.29 

•34 

•39 

•45 


Choice. 

Extra  choice . 

Choicest . ^ . 

Imperial — 

5*  Special . 

Fair . 

Good  .  . 

I  Choice..... . 

Extra  choice . 

Choicest . 

Young  Hyson — 

Fair . 

Good  . 

Fine . 

Choice . . 

Extra  choice  Moyune . 

Gunpowder — 

Fair . 

Good  . 

Choice . 

Choicest  . 

Japan,  pan  fired  or  basket  fired- 

Good  . 

Choice . 

Extra  choice  . 

Choicest . 

English  Breakfast — 

Fair . 

Good . 

Choice . . 

Extra  choice . 

Choicest . . 


— -2 — 

Ceylon — 

Tetley's,  No.  i,  l/>  lb . 

No.  2,  %  lb . . . 

“  Troubadour,  i  lb.  tins . 

Lipton’s,  A  blend,  lb . 

**  B  blend,  ^  lb . 

“  B  blend,  \i  lb . 

Bungaloe,  i  lb . 

Princess,  ^  lb . 

“  Vx  lb . 


.60 

•45 


.25 

.40 

.40 


—3— 

AMMONIA. 

Per  dot. 

Colburn’s  “A,”  16  02.,  t  dos.  boxes . 9° 

Colburn’s  “A,”  quarts,  1  dox.  boxes .  1.5° 

Colburn's  “A,”  54  gals  %  dox.  boxes .  «.7» 

Colburn’s  Mayflower,  16  ox.,  2  dor.  boxes . 75 

Colburn’s  “A,”  hotel  size,  2  dcx.  boxes .  1.30 

.90 
.90 
■75 
•45 
.90 
1-55 
■95 

.87  % 


.27 

•3‘ 

•35 

•39 

•  45 
■49 

•  29 
•35 
.40 
•45 
•50 

•35 

.40 

•45 

•50 

•35 

.40 

■45 

5° 

.24 

.27 

•33 

.38 


PACKAGE  TEAS. 

Lipton’s—  Per  lb-> in  K- 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

54-lb.  tins  re.  per  lb.  more. 

Tetley’s — 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 

No  r,  Buff  Label . 

No.  2,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

1  lb.  size . per  lb. 

54  lb.  size . per  lb. 

54  lb.  size  . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Spring  Garden  Tea — 

too  lb.  barrels . . . . . •-•■POT  lb.  net 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . . . 

54-lb.  “  12-lb.  “  . 

tV-lb.  “  10-lb.  “  . 

Trial  »  ro-lb.  «  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  20-lb.  boxes . 

K-lb.  “  ro-lb.  “  

y~\b.  “  ro  and  20-lb.  bxs.. 

Travellers  pocket  canister,  4  doz....per  doz. 


lb.  tins 
.48 
•43 
.48 
•43 
•48 
•43 
.48 
•43 

Per  lb. 


■75 

.60 


Victoria,  2  doz., 

Pincus,  3  doz . 

Oakdale,  2  doz . 

O.  K.,  3  doz . 

Violet,  16  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime,  2  doz . 

Banner,  dry,  case  2  doz . . 

Tibbals  Dri-Monia  (con.  dry),  roc.  size,  54 

gross  case . Per  gross 

Tibbals  Dri-Monia  (con.  dry),  5<=.  size,  54 

gross  package . Per  gross 

Free  goods  with  54  gross  5-  or  ro-cent  sizes. 


— 4— 


Rumford  Baking  Powder  : — 

SC. -tins,  4  doz . . . . . P8r  “**• 

10c. -can,  2  dox.  in  box . — . ....... ...per  doz. 

54-lb.  cans,  a  dox  In  case . per  dox. 

r-lb.  cans,  1  dos.  In  ease . —....per  doz. 

Royal,  ioc.  size,  4  doz . . 

“‘lb.,  4  doz . 


.45 

.90 

I.2J 

2.50 

.86 

1.30 


........  2.40 

-  4  .65 


9.00 

4.80 


AXLE  GREASE. 

Frazer's,  15  lb.  palls . 

Frazer’s,  boxes,  54  gross . per  gross  9.  4° 

Mica,  54  gross . per  gross  9.00 

Peerless,  54  gross . . . per  gross  4.40 


•45 


•  55 
.56 
•57 

r-35 

2.25 

.18 

Per  lb. 
•53 

•  53 

•  53 

Per  lb. 

.56 

.58 

.60 

.80 


BLACKING- 

Shinola  (premiums) . 

Blackola,  1  doz.,  10  cent  size.. 

Mason’s  No.  1,  54  gross . 

“  "  2,  “  . 

•*  •*  3»  . 

•*  "  4.  r.  . 

5, 


-Shoe. 


per  gross  10.00 

. 85 

per  gross  2  70 
“  3. co 

“  3-3° 

“  5-40 

13  ?o 


BAKING  POWDER. 


Sea  Foam  Baking  Powder — 

54  lb.,  4  doz.  in  case . 

5?  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis’ O.  K.,  54 -lb.,  4  doz . 

Davis’  O.  K,  54-lb.,  3  dos . 

Davis’ O.  K.,  i-lb.,  a  doz . 

Davis’  O.  K.,  5-lb.,  %  doz . 

Cleveland's,  ro-c.  size,  4  doz . 

Cleveland’s  5i"lb.,  4  d°z . . 

Leslie’s,  nickel  . 

Leslie’s,  54-lb.  cans,  a  doz.  cases., 
Leslie's  i-!b.  cans.  1  doz.  eases  ., 
Leslie's,  5-lb.  cans,  6  cans  In  case- 

Sea  Gull,  6  oz.,  glass,  4  doz . . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  1  doz . 

6  oz.  glass,  6  doz . . . — 

6  oz.  ,1  gross,  In.bbl . . 


. per  doz. 

. per  doz. 

.....per  doz. 
.....per  doz. 

. per  doz. 

. per  doz. 

,4  doz.  cases 


•95 

r-75 

3-40 

•45 

.90 

1.65 

7.20 

•84 

1  *3 
■45 
r.i5 
1.80 
9.00 

•  45 
•45 

•  8254 
1.07 
1.03 
1.02 


T.  M.  French! . . . per  doz. 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  doz . . . - . 

Blxby’s  Royal  Polish,  1  doz . 

Btxby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  r  doz . 

Brown's,  Army  and  Navy,  1  dos . 

Boyer’s  French  Dressing . 

'*  Oil  Polish . 

Admiral  Russet  Combination... . 

Admiral  Shoe  Dresshw . 

Whittemore  Bros.  &  Co:— 

Gilt  Edge  Polish,  black . — •• 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  io-cent  b1zo._ 
Elite  Combination,  Baby,  black..., 

Elite  Combination,  large,  black.... 


jLtue  * Xl  , . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  poikh . ... 

French  Gloss,  black,  self-polisblug . .... 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . . . . 

Star  Combination,  russet—........ . ••• 

Dandy  Russet  Paste,  large . . 

Bossola  Waterproof  Paste  Polish,  .arge, . 

Bossola  Waterproof  Paste  Polish,  small - 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes . 

on  Paste  black,  never  dries  up,  large  ana— 


Doz. 

.85 

•75 

■75 

•7S 

■75 

■45 

•75 

•  45 
•75 

z.ra54 

65 

85 

•85 

.80 

.«S 

85 

70 

•  7® 

2.00 

2.00 

.83 

2  .OO 

■75 
2  00 

.85 

75 

.75 

2.00 

75 

75 

7« 

•40 

•75 
75 
■75 
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GREEN  COFFEE. 


Per  lb. 


Java,  Private  Estate . 

■27 

Java,  Interior . 

•23 

Bogatos . 

•*4*/ 

Washed,  Caracas . 

. *3 

•*b/2 

Washed,  Mexican . 

•*3K 

Bucarmango . 

•*3  K 

Guatemala . 

•*4)4 

Maracaibo . 

•  17 

Washed  Santos . 

•*5 

Mocha  Seed  Santos . 

. 11% 

•*2’/ 

Santos . 

. 

.11% 

Rio . 

.11% 

ROASTED  COFFEE  IN  BULK. 

Victoria  Blend . 25 

Morava  Blend . 20 

Oakdale  Blend . 18 

Radnor  Blend,  ilb.  free  with  10 . 18 

Special  Blend . 16 

Nectar  Blend . 15 

Logan  Blend . 13^ 

Java  and  Mocha  Blend . 25 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 

No.  2,  Santos . 13 

No.  3,  Santos . . 12^2 

No.  3,  Rio . 12% 

No.  7,  Rio . 12 


PACKAGE  COFFEE. 

100  lbs. 

Ariosa .  1475 

Lion . 

Seven  Day . 


60  lbs. 
14.85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DiUeris  “Kosyr”— 

jo  tins  in  box . . . per  box 

xa  In  tins  box . per  carton 

«-»>•  «£» . per  doz. 

teorga  Kioto’s  Sons—  per  gi-dss 

Col  fee  Essence,  )4-gros6  Improved  cans .  a  .aj 

U-gross  cans,  tin  ends .  a .  to 

"  H-gross  cans,  all  tin .  a  . 85 

Vienna  Coffee  Essence,  Manilla,  %  gross .... 

Package  Chieory,  65-lb.  cases . per  lb. 

Hummel  s  Essence,  tin  can,  %  gross,  per  gross 
"  tin  ends,  “  •* 

“  improved  “  " 

Chicory,  Seng’s  65’s . 

"  English,  ground,  bags  about  160  lbs...  .05V 

"  Francks’,  stick,  65Tbs . 06U 

"  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . oJ 


3-9« 
•95 
S*  75 


5 
2.25 

•<>4)4 
s.90 
*•75 
•  as 
•o 


Masting,  A,  kegs,  ej  lbs., 
"  B,  kegs,  »5  lbs., 


AMMUNITION. 


*JS 

*S° 


Duck,  kegs,  ta%  lbs—... 
YG.F^6*** - 


I,  aj  lbs _ _ _ _ 

kege,  ,2%  Bit— . . 

"  ~  kegs,  6*  tbs _ 

Drop  Shot,  Nos.  o,  3,  5,  8,  $,  bags,  sg  lbs.... 


i'.lt 

MS 

I. JO 
1.8J 


BLUING— Dry. 


Per  gross 

“  ’  large,'  x  dot,. . . 

Sawyer's,  No.  x,  6  doz...„_ . 

. - . —  5-50 

'*  =  No.  3,  3  doz . . 

. .  4.00 

“  No.  a,  3  doz.„ . . . 

“  A,  No.  6,  la  oz.  boxes. 

. . —  9.6s 

i  oz.  free...  4.80 
a  6a 

"  "  No.  2, 3  doz .  4.80 

Rec kin's.  5c.  and  100.  asst.,  8  lbs . Per  lb.  .  30 

BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  %  gross . . . . 

Army  and  Navy,  No.  8,  3  dor .  J.  to 

Crystal,  No.  »,  3  doi .  3.00 

Troy,  No.  3*,  bbls.,  6  doi.  barrel .  5  50 

French  Lanndry,  large,  %  gross  In  barrel .  a. 45 

Tibbals  Cream  Indigo,  jc.  size,  %  gross  case.  4.83 
“  "  ioc.  size.  %  gross  case,  g.oo 

Free  goods  with  %  gross  5-cent  size  and 
yt  gross  xo-cent  size. 


BUTTER. 

Tab  Batter — 

Creamery,  extra,  60-lb.  tabs . . 

“  first,  “  . . 

“  second,  *'  . . 

•*  third,  *•  _ _ 

"  dairy,  extra,  baktrs’  use,  30- 

60  lbs . 

“  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  mixes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes.  .  . 

Sheaf(“4oo”)  Elgin,  ao-jodb.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  %  lbs._ . . . 

Gurnse,  lbs.  and  %  lbs . 

Bells  Spring . „ . — , 


Per  lb. 
•3« 
•35 
•34 
•3I--33 

.25--S» 

•3»-.37 

.40 

•39 

.38 
•37 
•3»--3« 
.41 
•39 
•  35 


CANDLES. 

P.  &  G.,  8’s,  30  lbs . . . — . 

“  16's,  30  lbs_ . . . 

Paraffine,  4’s,  6’s,  8’s  cstrtons,  36-lb 

per  lb . ...... 

Searchlight,  hotel,  x6’s,  30  lbs._ . 

Pearless,  hotel,  iffs,  30  lbs . 

Bright  Light,  16’s,  30  lbs . „.... 

Werk’s,8’s,  30  lbs . 

"  16's,  30  lbs . „... 

Neverout,  8’s . 

"  16’s, . 


per  box 
per  box 


Per  lb. 

•  **tf 

•  lay 

.08^ 

.o&X 

x-75 

•  **)4 

*■75 
X  .85 


JARS  AND  JAR  RUBBERS 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross 

Quarts,  boxes,  i  doz.  each . per  gross 

Pints,  wide  mouth,  t  doz.  each . per  gross 

Schram’s — 

Half  gallons,  boxes,  i  doz.  each . 

Quarts,  boxes,  i  doz.  each . 

Pints,  boxes,  i  doz.  each . 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 

Regular,  i  lb.  cartons . 

Lipped,  i  gross,  boxes . 

Cartons,  i  doz.  packages . 

Success,  1  lb.  cartons . * 

Extra  caps . per  gross 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 


4-50 

5.00 

7*1° 

6.50 

5.00 

.  16 
.  *6 

.83 

•45 

.30 

*•55 

-'lY 


COOKING  HERBS. 

Colburns’s  <•*,’’  Small- 

Sweet  Marjoram . . . per  doz. 

Sage . . “ 

Thyme . —  ** 

Savory... .  “ 

Special  ease  assortment,  a  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  %  doz.  Thyme,  %  doz. 

Savory . per  case 

Colburn's  “A”  brand,  Sweet  Maqoram, 
Thyme,  Sage,  Savory — 

54- lb.  cartons,  t  doz . . . . per  doz. 

W-lb.  "  '*  _ _ _  ** 

8-lb.  *•  '•  . . .  « 

M-lb.  screw  cap  bottles,  a  doz.. 

K-lb.  square  cans,  e  doz . 


•« 

•*5 

*5 

•S 


.40 

•75 

1.05 


CANNED  GOODS. 

Tomatoes — 

Silver  Lake,  fency  Jersey . . . . . 

Silver  Lake,  No.  10,  i  doz . 

Junior,  No.  io,  %  doz . 

Bridgeton,  No.  io,  i  doz . 

Goldsboro,  No.  io,  i  doz . 

Junior,  fancy  hand  picked . 

Riverside,  fancy  Maryland . 

New  Century,  fancy,  No.  2._ . 

Brandywine  Hills,  extra  fancy . . . 

Mrs.  Llppincott’s,  Frying . . 

Our  Best,  50  oz . 

Rival  Blue,  fancy  hand  packed . 

Mispillion,  fancy  Delaware . 

Ford,  fancy  Maryland . 

Luncheon,  fancy  Maryland . 

Lima  Beans — 

Silver  Lake . . . . 

Sliver  Lake,  No.  10 . 

Brandywine  Hills . 

Boyer's . 

Brownie . 


String  Beans — 

Extra  fancy . . . . . „— ... . 

Boyer’s,  zs — . . . . . . 

Acorn,  es„. — . . . . . „. . . 

"  No.  a  — . —— . . 

Safe,  No.  a - - - - - 

White  Wax  Beans— 

Boyer’s . . . „ . . 

Acorn,  No.  a . 

Brandywine  Hills,  No.  2 . 

Beans  (Pork  and  Beans)— 

B.  &  M.,  No.  3,  plain. . . . 

"  No.  3,  tomato  sauce . . . . 

Campbell’s,  No.  a,  plain..— . . 

“  No.  9,  Boston  style . 

Oxford,  No.  3 . . 

Narragansett,  No.  3,  tomato  sauce- . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

"  No.  a,  sauce,  a  doz . 

Moore  &  Brady,  No.  3,  plain . . . 

"  No.  3,  sauce . 

“  No.  1,  picnic  size,  plain,.... 

“  No.  1,  picnic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

“  No.  3,  tomato  sauce..,. 

"  Midnight  Lunch,  No. 

*,  4  doz . 

Snider’s,  sauce  or  plain,  No.  j,  a  dor_ . 

"  "  No.  s,j  doz . 

*■  "  No.  x, 4  doi..... . 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a,  fancy . . . . 

Van  Camp’s,  No.  a,  a  doz . . . . . 

Martin  Wagner's,  No.  a,  a  doz . 

Corn — 

Kernlet . 

Paris,  fancy  Maine... . 

American  Beauty,  extra  fancy,  Shoo  Peg.... 

Cream  of  Susquehanna . . . 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex,  No.  8,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain . . . 

Peas — 

Boyer’s,  Midgets,  No.  a . . . . . 

"  Extra  Sifted . 

“  Sifted.. . 

''  Early  June . . . 

B.  B.  F.,  Early  June.. . 

Hermit  brand,  soaked . 

Lotus  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State... 

Kent  County,  Sifted . 

Our  Favorite,  No.  a . . . 

Plantation  Standard,  Early  June,  No.  a . 

Pride  of  Delaware  Standard,  No.  a . 

Wyoming,  extra  fine,  June,  No.  a . 

Beets — 

Silver  Lake,  fancy,  No.  3......— . 

Succotash — 

Little  Quaker,  extra  fancy,  No.  a . . 

Brandywine  Hills,  extra  fancy . 

Spinach — 

Champion,  No.  3 . . . 

FarTen’s,  No.  3,  a  doz . . . 

Victory,  No.  3,  fancy  leaf,  2  doz . 

M.  &  W.,  No.  3,  chopped . 

Sweet  Potatoes — 

Farmside,  fancy  N.  Y.  State,  No.  3 . 

Boyer’s,  No.  3,  2  doz . 

Slocomb  Farm,  No.  3  cans,  a  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . . . . . 

Apollo,  3’s . . . 

Lilly  Lake,  3's . . 

Easton,  No  3 . 

Asparagus — 

Oak,  large,  a%'s . . 

Superior,  large,  No.  a% . . . 

Staple,  medium.  No.  2% . 

Swan,  medium.  No.  2% . 

Del  Monte  Tips,  No.  1% . 

Extra  Tips,  No.  1% . 

El  Rio,  choice  California,  No.  2%,  a  doz . 


Per  doa. 

8755 

2.20 

2.00 

*  95 
*•75 

.80 

•75 

•  55 

.90 

1. 15 

1. 00 
.80 

■  70 
.67% 

.  8e 

•9» 

4-5° 

1.30 

■95 

.70 

*45 

.60 

85 

.60 

.60 

.60 
•57* 
1. 10 

*•45 

1.60 

•95 

•95 

*.0J 

•9® 

*.40 

•«7)4 

.92% 

:s8 

45 

*•*5 

*.25 

•5® 

1.80 

*.40 

.90 

.80 

.85 

• 77 V> 

*■75 
*•*5 
1  00 
•95 
.85 
•77  )4 
•75 

*  55 
1.9; 
1.07% 

•95 
•95 
•55 
1.  to 

1  50 

.80 

.80 

•  8754 
•75 

*.95 

1. 10 


*05 

1  .oj 

9*54 

1.05 

•  95 
•85 

1.95 
1 .00 

.90 

•7*H 

.62% 

.60 

a. 65 
2.50 
a- 35 
a.  40 
a  *5 
a.  10 
a  .00 


California  Canned  Fruit. 

Apricots— 

Extra  quality _ —  ,  ,, 

Extra  standard  - 

Standard. - - ,,,,, 

Pears — 

Bartlett,  extra  quality,  aJ4s_ 


■IH«l»4MtH 


extra  standard,  9J4*..... 
standard,  st^c.. . . . 

Cherries — 

Extra  quality,  a%a . . . 

Extra  standard,  2%* . . . 

Standard,  a%t... 

Peaches — 

Tioga,  No.  a%,  extra  standard,  lemon  cling 

Agate,  No.  2%,  standard,  lemon  cling . 

Oak,  sliced,  lemon  cling.  No.  t,  4  dot— 
Columbus.  No.  sJ4,  pU,  peeled,  yallow,  free 
Plums 

Egg,  extra  standard., 

Green  Gage,  extra  standard  .. 

Egg,  standard . 

Gage,  standard . . . 


Domestic  Canned  Fruit. 

Apples 

Golden  Crown,  No.  3,  a  doz . 

Spring  Garden,  No.  3,  2  doz . 

Bull  Head,  No.  3,  a  doz . 

Spring  Garden,  No.  10 . 

Blackberries — 

Silver  Lake,  syrup,  No.  o.„ 

Nigger  Head,  No.  a— . 

Spring  Garden,  No.  9 . — 

Blaeberries — 

Maine,  Eagle  No.  a  . 

Loggiez,  No,  . . — - - 

Chcmes— 

Boyer’s,  No.  e.  white,  extra . . .. 

Flour  City,  white,  No.  a.—. 

Flour  City,  red,  No.  a. . . . . 

Peaches — 

Berry’s,  yellow.  No.  3 . . 

Castle  Haven,  white,  No.  3 . . 

Standard,  pie.  No.  3 . 

Pears — 

Silver  Lake,  No.  10. . . . — 

Hero,  No.  3 . . . . . 

Raspberries — 

Red  Farmsido,  extra  preserved,  No.  « . 

Rhubarb- 

Silver  Lake,  No.  j,  a  doi..,. . 

Silver  Lake,  No.  io,  i  doz.- . . . 

Strawberries — 

Anchor,  No.  a,  water . — . . . 

Silver  Lake,  No.  a— . . . . 

Pineapple — 

Acorn,  E.  &  C.,  No.  a . . . 

General,  E.  &  C.,  slioed.  No.  a . . 

Indian  River,  E.  &  C;,  No.  a . . . 

Orange  Grove,  K.  &  C.,  Na.  a . 

Singapore  Chunks,  No.  iJ4,  4  doz: . 

Wallace,  grated.  No.  a . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1%,  4  doz . 


••71 

1.(0 

1.40 

3.00 
9. eo 

*•71 

9.»0 
9  ,00 

I.80 

*•7* 

I.|0 
I  .06 
1.90 

*•41 
*  45 

I  .io 

1 .10 


.90 

•85 

•85 

8.6j 

1.30 

*.09)4 

•»l 

I.tJ 

loo 

*•37)4 

i.ia 


*  95 
1.05 
.90 


75 


•  45 

•75 

I.90 

•75 

1.40 

*  *9° 
1.80 

*.6j 
I  .80 
I  .to 

1.4a 

•85 

I  .10 


SARDINES — Imported. 

Boneless  and  peeled,  %s .  28.00 

D.  &  G.,  %s .  26.50 

I  spa,  %s .  28.00 

Gondolier,  J4s . 100  17.00 

"  Landell,  . 100  8.50 

#«  Martel,  tfs .  ico  10.50 

Yz  s . 100  14.00 

Loyal,  yA s . 9.50 

Argonautes,  i/s . 100  14.00 

Orion,  smoked,  Vs,  key . 100  8.00 

Tomato  sauce  14s .  15.00 

Truffled,  ^s,  key . 100  12.50 

Spiced,  14  s . 10.00 

Skipper,  i^s . loo  11.50 

“  tomato  sauce,  . 100  11.50 

Royanette,  oval,  ]/As . IOO  9.50 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  f„  <j0I 

Deviled,  No.  i,  4  doz.,  McMenamln’s^ .  a. 17% 

“  No.  a,  a  doz.,  McMenamln’a. .  3.93 

Clami — 

Star,  No.  1,  4  doz. . . . g. 

Lobeter — 

B.  &  M.,  No.  1  tall,  2  doz .  4  35 

“  “  flat,  4  doz . 

B.  &  M.,  No.  %t  flat,  4  doz . . . .  t.30 

No.  %,  flat,  4  doz .  1.40 

Star  brand,  No.  %,  fiat,  4  doz .  i.,s 

Shrimps —  doz . . . 

L  and  D,  No.  1,  pickle,  4  doz .  ,.20 

Mackerel —  ^ 

Plckerris,  soused.  No.  1,  4  doz . . . 

"  '*  No.  9,  9  doz . 

"  “  No.  3,  9  doz . 

Underwood,  soused,  No.  1,  50  cans . 

“  “  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  a  doz . . . 7g 

“  No.  a,  a  doz.. . . . .  L4J 

Stewart’s,  No.  2,  9  doz .  ,  3S 

“  No.  1,  >  doz . . . —  .67)4 

Victory,  No.  1,  .  doz. . . 

Kippered  Herring — 

Jfaconache’z,  2  doz.,  plain . . . . .  1 .  ,0 

Gilt  Edge,  4  doz .  *  37)4 

Connor’s,  4  doz . . .  ,  ,g2iz 

Salmon— 

Hapgood’s,  No.  1,  tall .  «  ,oi 

"  No.  i  flat .  z.jj 

Horseshoe,  No.  1 .  ,  n 

White  Raven,  red,  %a . 

Chef,  red.  No.  %,  flat.  4  doz . «e 

Terrapin,  pink,  No.  %,  4  dot . 80 
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Manufacturers  Whose  Goods  are  Sold 
Through  Groeers  Have  a  Message 
for  Them.  We  Show  Them  the 
Best  Way  to  Deliver  It 
for  the  Least  Money 


The  Grocery  and  Allied  Trade  Press  of  America 


consists  of  28  clean  up-to-date  publications  which  influence  retail  grocers  because  they  have  proven 
their  friends  and  because  they  are  filled  with  the  sort  of  information  grocers  want. 

They  make  sworn  statements  of  circulation,  accompanied  by  Post  Office  mailing-  receipts. 
Their  rates  are  standard— same  to  everybody  and  they  are  read  regularly  by  the  kind  of  grocers 
whom  manufacturers  want  to  sell — the  live  ones — the  ones  that  stay  in  business. 


MEMBERS 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

“Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’  Magazine,”  Boston 

“Retail  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’  Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 

“Interstate  Grocer,”  St.  Louis 

“Eli  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 

“Retail  Merchants’  Journal,”  Peoria,  Ill. 

“Beverage  and  Food,  ’’Cincinnati,  Ohio 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila.,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal, 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin,”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist," 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,”  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  and  Manufacturer,”  Nashville,  Tenn. 

“Hutchinson  "Wholesaler,”  Hutchinson,  Kansas 


We  make  your  trade  paper  advertising  campaign  effective,  because  we  know  what  to  say 
and  how  to  say  it  to  interest  our  own  people.  We  make  it  easy  for  you  to  use  the  I  rade  Press  by 
taking  all  the  work  off  your  hands. 

Write  us  for  the  “Short  Path, “it  is  full  of  things  you  want  to  know.  It  solves  the  problem 
of  REACHING  THE  RETAILER. 


The  C.  M.  Wessels  Co, 


Advertising  Representatives 


927  Arch  Street 
Philadelphia,  Pa. 


231  W.  39th  Street 
New  York  City 
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Angus  Watson  &  Co. — 

Skipper  Sardines — 

(s,  olive  oil,  first  grade,  key,  too  tins.. 


JJs,  u  50  tins 

11.00 

Ks,  tomato  sauce,  key,  too  tics . 

i*  .00 

#9,  “  "  so  tins . 

..... 

XX. 00 

Jea  Queen,  Vs,  pore  olive  oil,  too . 

9.60 

Sea  Pearl,  )^s,  pure  olive  oil,  xoo . 

8.00 

Domestic. 

American  Oil — 

No.  2,  . 

.100 

3.00 

&s,  key . . 

.100 

3-'5 

Irma,  J/s . . 

.100 

4.00 

Mustard — 

Irma,  j^s . 

,  100 

3-85 

yxs . 

.100 

3-i5 

?Js . 

5° 

a.  75 

Continental,  -%s,  key . 

4« 

3.00 

Irma,  fancy,  . 

.  5* 

3.80 

Gold  Label,  yxs . 

50 

4.50 

“  k£s . 

Underwood's,  yx s . 

100 

7  00 

50 

4-25 

CANNED  MEATS 
Corned  Beef. 

Armour** —  Per  dot. 

Veribcst,  No.  i,  key,  2  dox .  1.7s 

“  No.  s,  key,  1  dox .  s  90 

Fairbanks — 

No.  x,  key,  a  dox. . . . .  1 .60 

No.  e,  key,  1  dot._. .  a.  75 

No.  6,  key,  1  dox . „ .  11  00 

No.  14,  key,  %  dox .  04.00 

Libby’s — 

No.  I,  key,  a  dox .  x.»5 

No.  a,  key,  1  dox . . .  3.00 

Chipped  Beef. 

Libby’s— 

No.  %,  a  dox . . . . . . .  x. 30 

No.  s,  a  dox .  a. to 

No.  )6,  glass,  a  dox .  3.35 

No.  1,  glass,  a  dox . . .  9.32# 

Beechnut — 

No.  sliced,  glass  jara.... .  1.7s 

No.  1.  sliced,  glass  jars.. .  a. go 

Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  In  glass,  slxe 

It  If  II  - 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  6lxe  )6.— , . 

<1  II  II  j 

"  in  tin,  «  %.Z _ ZWZ." 

II  1 1  II  j 

doe  chant-— 

N®.  H.  glass  iars . . 

No.  i,  glass  jara  „ . . . . 

Roast  Beef. 

Armour's  Veribest — 

No.  1,  a  do  1 _ _ _ _ _ 

No.  a  »  doa..._._ . . . . 

Fairbanks — 

No.  1,  a  dox . — . .. . 

No  a,  1  dai.....u . . 

Ubbys- 

No.  s,  a  dor . . — . . 

No.  a,  x  dox ... ...... ....... .. ....... . ....... 

Kfogas’s — 

Ne.  x,  a  dox . 

No.  r  1  dox . . . . . 


1.40 
a. 30 


Lunch  Tongue. 

Armour's  Veribest,  No.  1,  a  dox . . 

Armour's  Veribeat,  No.  %,  a  dox . . 

Folrbank’s,  No.  1,  a  dox . 

Iibby’s,  No.  x  2  dor . . . . . 

I.ibby's,  No.  54,  2  doz . 


1. go 
i.6o 
x.go 
a.  60 


x.70 
a. 80 


1.60 
a. 7g 

x.6j 

*•75 

*•75 

3.00 

*•5756 

*•75 


9.7J 
x.Og 
a.  80 
1  vs 

1.8s 


Whole  Ox  Tongue. 

irmaw's  Varlbcat  Per  Do*. 

Sire  1  A.»i 

. . . . .  6.00 

"  a  .  7.00 

.  ”  . — .  i.oo 

Fairbanks  No.  0,  1  dox_ .  8,00 

Libby’s,  No.  1#,  x  dox........ .  j.jo 

Potted  or  Deviled  Meats. 

Armour’*— 

No.  M,  4  doa„ . . . .......... 

No.  %,  9  doi . _ . 

Libby’s  — 

No.  U,  4  dor... . 5e 

RNo.^4do«. . 8* 

No.  V,  4  dox. . . . . . «... 

No.  )J,  s  dox . 


•  go 

.8g 


i.xj 

*  95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  V,  4  dex. . . . . .  x.go 

LIMA'S—  ’  ^°* . - . . .  350 

No.  V,  4  dox . 

No. J?,  a  dox. . . . 

R  &  H.,  No.  #,  4  dox . .  1  7g 

Sausage. 

Armour’i  Veribest — 

Vienna  atyla,  alia  X . 

II  II  j. 

Luncheon,  with  Tomato  Sauce,  siie  jjj"’”! 

Boned  Meats. 

Curtice  Brothers,  "Blue  Label,"  in  tins— 

Chicken,  No.  *4 . 

“  No.  1 . ...!." 

Turkey,  No.  X . 

“  No.  t . . 


95 
x  .60 


J.SO 
0 .00 
3  SO 

0  00 


— 10 — 

Whole  Rolled  O*  Tongue,  No.  e .  xa.go 

Boneless  Whole  Ham,  No.  iU .  8.75 

“  “  No.  a# .  xa.go 

All  of  the  above  packed  a  doxen  in  caxe,  except 
whole  rolled  Ox  Tongue  and  Boneleea  Ham,  which 
are  1  doxen. 

Deviled  Meats. 

Curtice  Brcthers,  "Blue  Label"— 

No.  3  01.  No.  io  ok. 

5™ . - .  x*3«  s.8o 

Tongue .  x.50  a. 80 

Chicken .  a.  co  t.30 

Turkey . .. .  2.00  3.30 

No.  5  02.  paefcad  4  dozen,  No.  10  02.  packed  a 
dozen  In  cage. 


Potted  Meats. 

Curtice  Brothers,  "Bine  Label”  — 

Ne.  X  Tin. 

Ham . . . . .  ,  45 

Tongue .  1.45 

Chicken. .  1.95 

Turkey .  1.95 

No.  X  packed  4  dox.,  No.  X  packed  a  dox.  in  caxe. 

Soups. 

Campbell's—  per  dox. 

Asparagus . . 

Beef... 


Ne.  X  Tin. 
•45 
*•45 
a. 95 
*95 


90 


Bouillon . . 


Celery . 

Consomme., 

Chicken . 

Chicken  Gumbo  (Okra) . 


.90 

.90 

90 

90 


Clam  Bouillon . p0 

Clam  Chowder . 

Julienne . 

Mock  Turtle . 

Mulligatawny . 

Mutton  Broth . ao 

Ox  Tail . go 

P*a . 90 

Pepper  Pot . 90 

Printanier . . 

Tomato . .......it . . . . .  *9u 

Tomato  Okra . gQ 

Vegetable . . 


.90 

.90 

.90 

90 


Curtice  Brothers,  ‘ 

Consomme. . . 

Bouillon . 

Beet . 

Julienne . . 

Printanier....... 

Vegetable . 

Tomato . . 

Ox  Tail . 

Mock  Turtle.... 

Pea.. . 

Mutton  Broth .  » 

Clam  Chowder.. . . 

Clam  Broth . 

Chicken  Gumbo...... 

Mulligatawny . 

Chicken. .  3 

Chicken  Broth . . 

Green  Turtle.. . . 

Green  Turtle,  Clear.. 
Terrapin . . 


•  only . 

ie  Label" — 

Quarts. 

Pints. 

%  Pints. 

-  315 

1  *75 

*.9J 

*•75 

J.95 

i  75 

x*S 

...  3.15 

*•75 

«.9J 

3  15 

*  75 

1.95 

*  75 

X.9J 

...  3.15 

*  75 

*25 

*•75 

1. as 

...  3.15 

*•75 

1.95 

*•75 

*  *25 

*•75 

».9J 

*•75 

I.25 

*•75 

*.95 

...  3.15 

*■75 

*.25 

...  3.15 

*•75 

i«5 

*■75 

1.95 

...  X.15 

*•75 

1.95 

...  6.5O 

3  5* 

a.  00 

3-75 

2.25 

3  75 

9.95 

IV,  4  dox.... 

••  «5 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co.— 

Extra  Mixtures . . 30-Ib.  pails 

Cream  Jelly  Mixtures . .  ** 

Elcroften  Mixture#. .  •< 

Nobby  Mixtures .  •• 

Cadella  Mixtures .  *• 

Fine  French  Mixtures . . . .  « 

French  Creams .  <« 

American  Mixtures .  «* 

Variety  Cut  Drepa. .  <* 

Darling  Mints . . .  ** 

Golden  Drip  Bar . ig-lb.  boxes 

Sour  Balls . 30-lb.  pail, 

Psncells  Cream  Chocolate... .  « 

I  X  L  Assorted  Chocolate .  «« 

King  B  Assorted  Chocolate .  « 

No.  1  Fine  Assorted  Chocolate...  '• 

Nonpariel  Drops . .  " 

Chocolate-covered  Caramels .  " 

Dairy  Chocolate  Chips  . . ..ss-Ih.  palls 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pail« 

Cream  Cocoanut  Balls . „„s8-lb.  pails 

Cream  Peppermint.. . . . ...30-lb.  pails 

Cream  Wintergreeu. .  " 

Wellington  Caramels . . . „..sj-lb.  pails 

Frozen  Milk  Caramels  . . 30-lb.  palls 

Soft  Jelly  Gum  Drops . . .  “ 

Superfine  Gum  Drops . . . .  •• 

Telly  Beans . . .  «• 

Wintergreeu  Lozenges . . .  <* 

Mint  Lozenges  . . . . .  •< 

Assorted  Losenges . .  " 

Conversation  Lozenges. . ag-Ib.  pails 

C.  &  A.  Crown  Stick... . 30-ib.  pails 

Rock  Caxtdy,  assorted. . ro-lb.  boxes 

Peuay  goods....... . . . xa  boxes  in 


Per  lb. 

.08  X 

.io}< 

.ioji 

.II 

•  i»X 

.19)4 

•°9 

.*8)4 

.o*)4 

.xe 

■<*% 

•*9K 

.1* 

.19# 

.l6 

•**X 

.19 

■15# 

.io)4 

•  i«K 

•««X 

.xe# 

•  xo)4 

.08 

•  xo)4 
.07K 
.10)4 
.08 

:3B 

•09  % 

-.38 

00 


CAM  3 


CATSUP. 

Pty  dot 

Bedikak  Catsup,  modtum . . .  a 

R  P  Co.,  spiced,  No.  39,  J  doe . "i  , ) ,5 

Waldo^, medium,  it  os.,  screw  top,  s  dot....  .87)4 

Tomato,  10c.  slxe,  bottles . — 

Tobasco,  ioc.  size,  bottles . . L 

Snider’s—  . . 

_  j _ 

t.  xe 
1.30 

3  »5 
.80 


Pints,  s  dox . . . 

Half-pints,  a  doa. . . . 

8uarts,  1  dox . 

aliona,  6  jugs  In  crate . 
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KETCHUP. 

Curtice’*"  Blue  Label"  Tomato  Ketchup—  Per  Caxe 

Small,  *5  bottles  in  case .  2.75 

Medium,  S5  bottles  In  case .  4.35 

Large,  12  bottles  in  case. .  3. ,5 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  p«,  |b. 

Premium,  )4s,  it  to  aj  lba. . JO 

Premium,  #»,  19  lbs . 30 

Caracas,  sweet,  6  lbs. . 3, 

German,  sweet,  11  lbs . ,24 

Auto,  sweet,  6  lba . 35 

Cocoa,  Jk-lb.  cans,  ia  ibs.  In  box . 36 

W.  H.  Baker’s—  3 

Best  Cocoa,  )4-lb.  else . per  lb.  ,3a 

"  J-lb.  *•  . .  "  .|3 

Premium  Chocolate,  )4s,  19  lbs . a8 

_  _  "  _  #s,  xslbs . 99 

Best  Sweet  Chocolate,  i-ts,  6  lba . iax 

Herehey’s —  ^ . 

Milk,  48  5  cent . per  box  1 . 69 

Epp’s — 

Cocoa,  )4-lb.  tins,  7  lba . za 

Van  Houten’s — 

Cocoa,  it-lb.  boxes,  x-lb.  tins . -...per  tin  .70 

"  xt-lb.  boxes,  )4-lb.  tins . .  "  .40 

"  6-lb.  boxes,  #-lb.  tins..... .  "  .so 

"  square  tins,  48  in  box .  ,  ,,,  .i# 

Hurler's — 

Cocoa,  )4«,  6-lb . ,5 

“  k«,«-lb . 36 

Hootoa  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  )4s . . 

Cocoa,  labeled,  4s . 3. 

Premium  Chocolate,  )4s . ■  ,3e 

Premium  Chocolate,  #s . 31 

Bensdorp’s  Royal  Dutch  Cocoa,  xa-lb.  cases — 

Per  can. 

-lb.  round  caxu . .  .  18 

,_-lb.  round  cans . . 

*-lh.  v  . 37 

iJ4-os.  "  }.  cans  In  case  .07 

rib.  . . 


8 


Per  dox. 
1.17 
3.60 
6  84 

Per  lb. 
-55 


Bensdorp's  Chocolates,  6-lb.  boxes,  94  boxes 
In  case — 

MUk,  6  to  lb . . . .  ,4S 

Queen  4  te  lb.,  is  to  case . 49 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Milk  Chocolate,  Towers,  5  lb.  boxes . 5# 

“  Yi  lb.  boxes,  90  to 

case . 

Turinos,  f  lb.  boxes. . . . . 

Blooker's  Cocoa — 

)4-lb.  tins,  2  dot.  In  box . . . per  dox. 

)4-lb.  tinx,  ■  dox.  In  box . .  " 

i-lb.  tins,  1  dox.  in  box .  " 

5-lb.  tins,  1  dox.;in  czue . per  lb. 

10-lb.  bags,  1  dox.  in  cue .  " 

Runkel’s — 

Cocoa,  Js,  %  cans,  6  lbs . per  lb. 


.56 

.50 

x  .88 

3  5* 
6.50 
•  5* 
.50 


33 


per  jug 


WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

V -lb.  tins,  6-lb.  boxes . per  lb.  .33 

)4-lb.  tins,  6-lb.  boxes . .  "  ,3* 

Premium  Chocolate — 

V  lb.,  xs-lb.  boxes . . . .  per  lb.  .31 

)4  lb.,  i9-lb.  boxes . .  “  .30 

Chocolate — 

Sweet  Clever,  48  cakes,  5  cent  sue. ..per  box  1 .45 
*4  cakes,  10  cent  site..  "  1.50 

Low-nay's — 

Premium  Chocolate,  6-lb  boxes,  xo  boxes  la 

caee,  )4-lb.  package* . 3* 

Premium  Chocolate,  19-lb.  boxes,  6  boxes  in 

„  #-»>•  package# . ]s 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes  in 

case,  V4-Ib.  packages . 32 

Premium  Chocolate,  12-lb.  boxes, 6  boxes  in 

case,  #-lb.  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case  )4-lb.  packages . 37 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  In  ca*e^)4-lb.  packages . #7 

Vanilla  Sweet  Chocolate,  11-lb.  boxes,  6 

boxes  in  ease,  )4-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box . per  box  1 . 50 

Cocoa,  6-lb.  boxes,  xa  boxes  in  case,  J-lb. 

tint . . . . . . . 

Cocoa,  xs-lb.  boxes,  6  boxes  in  case,  i-ib 

tins . 

Cocoa,  6-lb.  boxes,  it  boxes  In  case,  #-lb. 

Hnf . 

Cocoa,  6-lb.  boxes,  is  boxes  lie  cue,  )4-ib. 

tin* . . . 

Cocoa,  xs-lb.  boxes,  6  boxes  in  case,  )4-lb. 

tins . . . 

Cocoa,  xs-lb.  boxes,  6  boxes  In  case,  x-lb. 

tins . . . \ . 

Cocoa,  5-lb.  screw  cap  cans,  xo  cans  In  case, 

5-lb.  tins . 36 


3« 

■J® 

•3* 

•3« 

•3« 

•38 


— i  a — 

Diamond  Chocolate,  sweet,  #-lb.  pkgs. 

6-lb.  boxes,  is  boxes  in  case . per  lb.  .as 

ia-lb.  “  6  “  “  ««  aj 

"Always  Ready"  Sweet  Cocoa  Powder,  ‘  . 
x-lb.  tins,  xs-lb.  boxes,  6  boxes  in  case... 

- .  ,  per  lb.  .18 

6-lb.  boxes,  12  boxes  case,  #-lb.  tins  "  .28 

)4-lb.  tins,  6  lb.  boxes,  22  boxes  case  "  .#8 

MUk  Chocolate,  50  5-cent  packages  in  box... 

per  box  x.jo 

Croft' s  Cocoa  and  Chocolate— 

Swiss  MUk  Cocoa,  )4-lb.  jar*,  6-  and  xa-lb. 

boxes . — 

Croft's  Cocoa,  Js,  2  dozen  in  box .  x  80 

'*  "  5-lb,  6  cans  «  . 

"  Swiss  Milk  Chocolate,  48  *-c. cakes..  1.50 
“  Premium,  Vs,  ia-lb.  cakes . 3I 

••  S*.  “  "  . . :  Jo 

Knickerbocker  Chocolate  Co. — 

Has  tv  Lunch  Chocolate — 

J6-‘b.  decorated  cans,  xa-lb.  boxes. .per  lb.  .  z6 
H-lh.  “  "  24-lb.  boxes..  “  ,s5 

Special  10-c.  packages,  30  to  box. .per  box  2.00 
Blue  Ribbon  Breakfast  Cocoa — 

Deeorated  )4-lb.  tins,  6-lb.  boxes . «eU 

“  )4-lb.  "  12-lb.  "  . Jj 

Bedford  Cocoa —  33 

Labeled  )4-lb.  cans,  6-lb.  boxes .  20 

“  U-  lb.  “  12-lb.  ••  law 

"  J-lb.  "  6-lb.  "  .  ,, 

*'  J-lb.  "  12-lb.  »  . . 

Vanilla  Sweet  Chocolate—  31  * 

Blue  Ribbon,  )4s,  6-lb.  boxes . 

„  “  ^s.ia-lb.  "  .  ,a6™ 

Premium  Chocolate — 

)4-lb.  cakes,  12-lb.  boxes . . 

J4-lb.  “  24-lb.  “  .  Hu 

MUk  Chocolate—  ” 

40  3-cent  cakes  in  box,  94  to  hall  case . 71 

4*  “  "  48  to  case . ,s 

24  5-cent  cakes  in  box,  94  to  half  case . 70 

*4  "  “  48  to  case . 10 


CONDENSED  MILK. 

BORDEN’S 

COND^NS^D  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  *$.•$ 

Eagle,  a  doz .  *3.15 

Challenge,  4  doz .  4.10 

Magnolia,  4  doz .  *4.6® 

Rose,  4  doz .  *4 . 

Dime,  4  doz .  *3-7® 

Baby,  1  doz.,  glass .  *3.0© 

Red  Cross .  4.7J 

Peninsular . 4.5* 


Leader . 


4.10 


Star,  4  doz .  4.73 

Silver,  4  doz . .  4.67# 


EVAPORATED  MILK. 

Libby's,  small  family,  6  doz . . . 

Libbv's,  family,  4  doz . 

Peerless,  family  size,  4  doz .  *3.0® 

Peerless,  tall  size,  4  doz .  *3. 6s 

Peerless,  5-cent  size,  4  doz .  *i.fo 

Columbian,  family  size . . .  *3.co 

St.  Charles,  family  size,  4  doz .  3.^5 

St.  Charles,  No.  ao,  4  doz .  3  60 

St.  Charles,  5-cent  size,  4  doz .  1.80 

Silver  Cow,  5-cent  size . 4  doz.  t  65 

Silver  Cow,  family  size,  4  doz .  3.00 

Pet,  tall,  4  doz . ....per  case  3.65 

Pet,  5-cent  size,  6  doz . . . per  case  *.65 

Van  Camp's,  6  doz.,  small .  *.y0 

Van  Camp's,  4  doz.,  family . . .  3 . IO 

Van  Camp's,  4  doz.,  large.. .  3.g5 


HIRES  CONDENSED 
MILK 


Silver.... . 

Hires . . 

Queen .  4.50 


Par  cass. 

4.7O 
4.60 


Premium .  4.35 

Blue  Ribbon  _  4.35 
Gold  (Baby)...  3.00 

Gold,  tall .  4. 1  o 

Gold,  family—  3.35 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


M 


42%  ALCOHOL 


DIRECTIONS 
ON  BOTTLE 


GUARANTY  No.  1417 


M'CORMICKSC? 

MANUFACTURING  CHEMISTS 

BALTIMORE,  U.S.A. 


Curing  Sourness  with  Carton  Sugar 

Sugar  is  the  sweetest  natural  product  known,  but  the  selling 
of  it  has  made  more  grocers  sour  than  anything  else  on  earth. 

For  years  it  has  been  a  “custom  of  the  trade’’  to  sell  sugar 
at  cost  or  less,  and  until  the  advent  of  FRANKLIN  CARTON 
SUGAR  there  has  seemed  no  way  to  avoid  it.  FRANKLIN 
CARTON  SUGAR,  however,  does  avoid  it  absolutely,  as  any 
grocer  who  has  used  it  will  testify. 

No  grocer  need  sell  FRANKLIN  CARTON  SUGAR  at 
cost  or  below  unless  he  deliberately  insists  on  doing  it.  There  is 
no  cost  to  selling  it,  because  it  stands  ready  wrapped  on  the  shelf 
to  be  lifted  down  when  called  for.  Neither  is  it  possible  to  gi\e 
profit-eating  “good  measure,”  for  the  cartons  weigh  two  and  five 
pounds  and  no  more. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5- pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


Standard  of  Purity 

i"«£erNeD  for 

rRAMs/B  im. 


PACKED  ALSO  IN  TWO-POUND  CARTONS 


THE  HIGHEST  because  of  their  PURITY-QUALITY-FLAVOR 


MfCORMICK 

-iXCO’S-i* 


In  brand 


On  these  points 

Bee  Brand  Flavoring 

Extracts 

received  the  highest  award — 

GOLD  MEDAL 

The  strongest  endorsement  since  the  Pure  Food  Law 
went  into  effect. 

HIGHER 

by  40%  than  national  laws  require.  Increasing  sales 
indicate  that  the  consumer  desires  a  HIGH-CLASS 
Flavoring  Extract  regardless  of  price. 


McGORMICK  &  GO. 


MANUFACTURING 

CHEMISTS 


BALTIMORE,  MB. 


40 
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COCOANUT. 

Franklin  Baker  Co'e— -  Per  cas<J 

Brasil,  70  5-cent  packages .  a. 50 

'*  3*  10-cent  41  .  a.  50 

tl  3®  5-cent  and  16  xo-cent  packages....  a. 50 

u  x8  ao-cent  packages .  3.50 

Per  lb. 

**  Shred,  in  pails,  ao  lbs . 

"  “  in  boxes,  as  lbs .  10% 

"  In  barrels,  Z35I  bs . oqV. 

Table  Talk,  Thread,  In  pails,  ao  lbs . . 

“  in  boxes  25  lbs . 

11  "  in  barrels,  135  lbs . 

Premium,  60  W-lb.  packages,  15  lbs.  to  case 
“  30  U-lb.  '*  15  “ 

'*  30  %-lb.  and  13  %-lb.  packages, 

13  lbs.  to  case . . . 

Dunham's,  and  Its,  15  lbs . . 

“  J4»and^s . a6# 

J^-lb.  packages,  5  and  15  lbs . 28 

Hs,  S-lb.  cartons . 98 


.09% 

.26 

•«5 


.  26 
.27 
.22 
•35 

Z 

.26 

75 


.  COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  ioos . . . „ . 


Per  bag 


Bxs. 
.09 
.09 
.11 
•  oSM 


CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bble. 

Butter  Crackers . oS}4 

Oyster  **  . 08)4 

Wine  bcroll— . 10J4 

Cracker  Dust . 0854 

Packages  free.  To  wholesale  dealers  and  Jobbers  a 
IscouAt  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins'  Son—  Bbls.  Bxs. 

Assorted  Jumbles . 08)4 

Brown  Edge  Water . 

Cocoanut  Ripple . . 

Cookie  Mixed . o8« 

fig  Bars . . 

Frosted  Spiced  Wafer . 

Frail  Cookies . .08)6 

Fruit  Gem........... . 

Graham  Wafer . 

Grandma  Cookies . 08 54 

Hon«  Jumbles.  kX.. . cjg 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . . 

Ices  Penn  Treaty . 07  U 

Ieed  Vedette  Wafer . 07)4 

Lemon  Bar . .  ,o$U 

Lunch  Biscuit . 08,14 

Lunch-on-thlns . 

Man-in-ths-Mona . 

MoUsses  Cookies . -7)4 

Penny  Mixed . . . o8« 

Orange  Cookies . 0854 

Oyster,  Dot  or  Square . 07 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  «  ..  ..  ..  )oaf 

Sap  Sago,  2  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  xa  in  case,  per  lb.,  .32J4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  is  In  case  .....case,  9.00,  single, 

-  “  in  tin . per  lb. 

“  r-ib.  tins . per  case 

Camembert,  in  wood  boxes— . per  doz.,  2 .75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz.  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

par  doz.  1.75 

Olmutzer  Hand  Cheese,  xoo  in  box .  s-35 

Edelweiss,  Roma  tour  and  Bier- Kase.  .per  doz.  4.00 

American  Swiss,  No.  z . loaf,  .19  cut,  .ao 

“  “  Square  loaves.  No.  1,  about 

*5  lbs.  each . per  lb. 

Limburger  Cheese,  No.  z . ....box,  .18  ; 

54  box,  18  ;  lees . 

Muenster  Cheese . per  ib! 

Brick  Cheese,  No.  1 .  “ 

English  Daily  Cheese .  " 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  a  “  “  .  << 

Picnic  size,  »  "  ”  .  •• 

Trial  size .  <« 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

«  <•  ..  No  ,  .. 

11  Roquefort  “  large  "  “ 

"  "  “  small  “  " 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box 
"  d’lsigny,  “  6  “  ...  “ 

Wm.  Tell  brand,  12  In  box . „  " 

Neufchatel  (Cow  brand),  25  in  box......  ' 

Star  Cream,  or  Phila.,  is  "  .  " 

Miniature  Cream  or  Phila.,  is  In  box„  " 

Hand  Cheese,  8  doz .  " 

“  4  «  .  <• 

“  4  "  Thuriniger .  " 

Farmer  Hand  Cheese,  4  doz.  In  box  ...  " 

Schutzen  Cheese,  12  in  box. .  " 

American  Mountain  Cheese  (Alpen  Kase), 


.18 

.19 

*9 

•x9 

.20 

3.00 

s.95 

4S« 
a. 40 
x  35 
1 .00 
1. 00 

2.40 
2.95 
1 -4S 
X-5S 
>•55 

1.40 
1. 00 
a.  00 
1 .00 
1  -35 

•70 

•8S 

1.45 

*•*5 


MIMNMMSHMl, 


.08  J4 

.07W 

•o8J4 

•  08  }4 

•  08  }4 
•07  'A 


.09 
.  10 
.10 

■  09 

.10 
.10 
.09 
.09 
.12 
.09 
.IO 
.08 
.  12 
.08 
.08 
.09 

■°9 

.  12 

.09 

.08 

.09 

.09 

.07)4 

.09 

.12 

.08 

•°9 

.09 


.18 

and 


•45 

4-75 

9.75 

•3* 
•  45 
3  75 
.65 
300 
•x4 
•*♦ 

■OS 


»  4» 


Quaker  City  Mixed. 

gaklnes . . 

Soda  Biscuit  X 
Spiced  Wafers. ... 

Sugar  Cookies.... 

Sultana  Fruit . . . 

Toast  Biscuit . 

Water  Crackers,  Ivins’ . 

Package  goods — 

Animals  . . ~ . .... . . . JO 

Cracker  Meal,  large .  OQ 

“  small . 

Fairy  Oysters . |D 

Graham  .  I  » 

Maenas.. . 

Lunch-on-thlns, 


.09 

.08 

Per  doz. 


Pink 


•50 
1. 00 
1. 00 
.50 
1. 00 


New 

hU, 


“  3  boxes  to  Pi 


. .  1. 00 

to  Pennsylvania,  New  York, 
lary laud,  Diitrict  of  Colum- 


JWi«i  Maryland.  District  of  C 
nno«  IsUnd,  Mafisachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard 

Stone  Pets,  small  size,  a  doz.  in  case,  per  doz. 

"  “  with  Horse  radish,  p.dz. 

Stone :  Pots,  large  sue,  1  doz.  in  case,  per  doz. 

w  ,  _  ,  .  . . wlth  Horse-radish,  p.dz. 

Wein  Senf,  m  bb  s . per  e.l. 

1  gallon  stone  jars . per  jar 

ff  (VO  I  1  An  L.n.  *  . 


J  gallon  kegs . 

Prepared  Mustard,  In  bbls... 


per  keg 
•per  gal. 


1.25 
1. 15 
1  -75 
x  73 

•75 

2.50 


in  15  gallon  kegs... 
in  xo  *•  it 

•  >  <1  J  *  „  .  •••  .2J-.40 

..  „  2  Ballon  palls. ..per  pail  .75 

Prepared  Special,  with  spoon,  t  dos!  In  case,  *° 

\\  Sl^lt  top,  a  doi.  in  case..,  por  <ioz'  11 

with  Horse-radish,  9  doz.  In  case'  ** 

P•rde, . — *  *5 


z4b.  packages . . per  it. 

Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuretel,  16  ia  tin . per  doz 

“  8  "  . . . P  <<  ° 

Carlsbad  Speck  (Imported  Bacon)...'.*  11 

Imported  Cervelat  Sausage  (Roln’a)....per  lb. 

Imported  Frankfiirters . per  doz. 

Goose  Breast,  imported  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  Holstelncr...by  bbl.  .za;  less,  per  lb. 

“  Landjagcr,  short . . .  “ 

“  ‘f  long- . « 

“  Mortadella,  Dry .  « 

"  Knackwnrst,  93  In  box,  per  box, 

„  #4'75 . per  doz. 

Cervelat  (E),  53  and  loo-lb.  boxes, 

.ax ;  less . .  ,  a, 

11  Cervelat,  Blue  Ribbon,  50  and  I oo- 

lb.  boxes,  .ao  1  leas . . 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16J4 ;  less . — . 

Cervelat,  Tip  Top,  50  and  100-ib. 

boxes,  14 ;  less . . . . . 

“  Cervelat,  E.  Gotham:,  50  and  100-lb. 

boxes,  .22)4  ;  leas. . . 

”  Salami  (E),  50  and  xoo4b.  boxes, 

.20;  less . 

*  Salami,  Blue  Ribbon,  50  mid  zoo-lb. 

boxes,  ao. ;  less,., . . . . 

Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .16 )4:  leas - - - - 

Tongue  Sausage . —...per  lb. 

Smoked  Braunschweiger  Liver  Sau¬ 
sage. . per  lb. 

Lachs  Ham . . . “ 

”  Petit  Delicaless  Frankfurters,  plain, 

per  doz. 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna . ..per  lb. 

Mettwurst,  haifround.. . . . •• 

Liver  Sausage  (Special),  truffle,' goose' ‘or  sar- 

dell  an... . . ,.ner  lb.  u 

Smoked  Thujdng^rfflatwuist. "  .18 

“  Pfefferwurst . — . . ««  -tg 

Pickled  Me&ts. 

T  .  _  _  Per  doz. 

Lamb  Tonguee  (Derby  Brand),  pint  glass  jars.  4.75 
“  “  quart  glass  jar*. 

10-oz.jars . 

Calves’  Head,  In  round  tins . per  doz. 

Pickled  Meats,  in  glass .  " 

(Tripe,  Ox-Heart,  Beef  Salad,  Pie’s  Feet.) 

Beef  Salad,  In  glass . 

“  “  pints . 

"  "  quarts . 

Lamb  Tongues,  In  glass .  j.fc 

Holland  and  Scotland  Herrings. 

HoUand—  Kp'f^1°r 

Mixed,  “T.  M.,”  )4  bbl. .  5.  jo  .65-  7s ' 

Milkers,  “Y.  )4  bbl. .  |  . 7|_. || 

Mixed,  standard,  bbl . 

Milkers,  standard,  bbl .  *  5  ^ 

“  %  bM . ..J 

Scotland — 

Mixed,  large,  fulls,  bbl . . 


.18 

.id 


*4 


.18 

.18 


1. 00 

M 

.16 


5-75 
fl.50 
1.63 
x  .00 

1 .00 


—15— 

Bismarck  Herring. 

n  a  .  ^er  till. 

Round  dn*,  with  key,  pint . 20 

u  quart . 3c 

<#  "  a  quart. . 55 

“  “  4  quart. .  1. xo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  x.  I0 

a  quart  tin . So 

“  quart  tin . . 

Brat-Haring,  4  quart  tin.., 

.60 

■40 


a  quart  tin . 

“  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger” s  Roll-  and  Brat- Haring,  oval  tins, 

per  doz. 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

5-lb.  pails . per  pail 

zo-lb.  palls .  « 

Cut  Spiced  Sardines,  zo-lb.  pail .  " 

_  “  _  **  5-gnl.  keg . —.per  keg 

Russmn  Sardines,  In  glass  Jars— ...—..per  doz. 

Norway  Anchovies. 

Original  package . per  )4  bbl. 

Repacked  In  5-lb.  palls . per  pall 

"  10-lb.  palls .  ** 

"  5-gal.  kegs . per  keg 

M-Ib.  flat  tins . per  doz. 

;;  U- lb.  tall  tins . *  *• 

i-lb.  tall  tins .  " 

Fancy  kegs,  k eg . . . 

::  . 

«  . - . .  -3* 

Salt  Sardellen. 

Original  packages,  1909 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  kea  9  « 

"  Pint  jars . . . . per  doz.  6.00 

large  tins... — . — .  ••  3.&j 


small  tins.. 


Russian  Caviar. 


i-!b.  tins.. 

tlnfi 

5^-ib.  tins.., 
tins... 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200  . . per  bbl. 

15-gal.  keg,  about  . . per  ioo 

xo-gal.  keg,  about  300- . . .  ••  ,.oc 

5-gal.  keg,  about  . .  «• 

ioJb.  pall,  about  50... . . . . . per  pafl 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks..._ . . . per  cask 

48-gal.  bbls . . . - . per  bbl. 

ro-gah  kegs  — . . . . . per  keg 

5-gal.  kegs . — . « 

ro-lb.  polls.-, _ _ _ _ _ per  pall 

Imported  Lebkuchen. 

Dampftmssa  (Pfe£femusso).„„ . . per  lb. 

Spitzkugetiu.^ . . . “ 

Lebkuchen  and  Bread. 

Small  Busier  Lebkuchen,  6  in  pkg...per  bundle 
Baster  Lebkuchen, No.  1,  6  “  ...  <> 

"  No.  a,  6  "  ...  » 

"  No.  3, 6  "  -  “ 

Amandines,  9-lb.  tins, . . . — _ _ .per  tin 

■’  das.,  " 


9.00 
a.  90 
1.50 

•  65 


.18 


.30 
.50 
•75 
1. 00 
3*a5 
•55 

Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chew-chew,  s-gal.  keg .  9 . 50 

"  10-gal.  keg .  4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

„  „  per  bag 

Green  Kern . .  lb. 

Potato  Flour .  •• 

German  Dried  Pears .  « 

Dried  Mushrooms . . . •*  ^ 

Juniper  Berries . •* 

ot.  John’s  Bread., . •* 

Bay  Leaves . . 


»-75 
•  io)4 

.08 

•»4 


.08 


y,  bbi . 

bbl . 


Milkers, 

"  "  %  bbl . 

Marinirte  Herring,  imported,  about  40  In  pall 

Roll  Herring,  imported,  about  95  In  pail . 

Spiced  Herring,  Imported,  about  40  In  pail..!!! 

Norway  Stockfish,  dry . per  lb' 

Matjes  Herring- . . . p«r  paii 


8 .00 

8.00 
x.  25 
1. 00 
1 .00 
•XS 
x  ■  x3 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . uU 

Half  barrels,  about  180  lbs . 1,54 

Tubs,  about  65  lbs . ...!.!!..'!!!!!.'. 


WESSON’S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case  7.00 

10-lb.  cans,  6  to  case . per  case  7.00 

5-gal.  cans,  2  to  case . per  case  8.50 

Barrels,  about  400  lbs . per  lb  .09 


CHEESE. 

New  York,  ftill  cream,  new,  fancy,  40-lb.  bxs.  .18)4 

"  “  new,  set’s,  40-lb.  bxs . 15 

Picnic,  fell  cream,  new.  fancy,  ae-lb.  boxes. . 18)4 

Swiss,  domestic,  new,  100  lbs . 19 


— 16- 

EGGS. 


Per  dei 


Nearby,  candled  and  selested,  30-doa.  crates  . 
Western . 

Refrigerator . !!.!".'.!!!!!!!!—'  "  ’ 

Milhen  Farm.— . !!!—!!!,.!!.!!!!...  a8 


5« 


•75 
•35 
1.05 
•75 
*■75 
a. 25 


5- 50 
.60 
1. 10 
*•75 
•95 
1.50 
2.00 
80 


.98 

4.50 

3*5 

I-7S 


a. 40 


Per  doz. 
1.  30.50 
..  10.50 
..  5-50 

>•  3.  CO 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  eans . per  lb. 

Anchovies,  la  oil,  44  bottles...  . 

“  "Va  bottles . 

Bouillon,  Burnham,  pints,  9  doz . 

11  “  %  pints,  a  doz. . .  m  w 

Capers,  Nonpareil,  )4  gal.  kegs— .  '”  ,  JO 

“  quart,  glass . par'dii!  8,'aj 

bottled,  J4  slio....  ••  *  — 

“  ••  gaii..;.;  - 

„  "  "  "  1.  >s 

Canton  Ginger,  large  poU,  6-jar  cases..per  ease  4.65 
medium,  19-jar  cases..  “  j.oo 

I  "  small,  94-jar  cases  ...„  •• 

Cherries  In  Maraschino,  glass,  1  dos.  case .  7.00 

Clam  Chowder,  Burnham,  i  lb.,  4  dos . doz  oe 

„  J ‘  J  “  3  lb.,  9  doz .  a  io 

Currie  Powder,  pints . .  j91.  , .  ,0 

.  "  a.a| 

201 .  " 

French  Peas,  extra  fins . per  case  16.00 

11  fine .  •• 

“  Moyen's . •• 

Hill’s  Irish  Cluneal,  14-lb,  tins,  xo  p®r  case  ,, 
Huntley  &  Palmer’s  Petit  Beurre  B&cult....lb 

“  Dinner  Biscuit . " 

"  Breakfast  Biscuit . “ 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  dos 

_  .  "  ,  “  H  Plats .  “ 

Salt,  stone  jars  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . —per  doi" 

"  "  a  os .  « 

Anker's,  xao  vials . 

u  i  01 . Pox  doz. 

“  “4  ez .  « 

"  “  16  oz . 

Theodore  Marquet  Mushrooms — 

First  choice .  94.00 

Choice,  100  tins . .  case  zo.oo 

Extra,  100  tins . .  <«  07.00 

Hotel,  100  tins— .  ’’  <• 

Truffles,  A . per  tin  .95 


14. oe 

ie.ee 

13. 5» 

.28 

•3» 

1< 

i.ej 

.60 

«  H 
6. jo 
855 
4.00 
4.00 
T»l 
■J.50 


®  ••• too  eeoeaSSeess • see,,, 
••••IM4MMNMII  ••test 


HIHMS4  ,1 


•1  U—!— "’!!!!!!! .  „  •** 

Shrimps,  piciiied,  smaQ  size . .  j ! ,! 

"  Dunbar’s,  2  doz— . per  doa.  a.  ai 

Figs  In  Cordial,  Dunbar’s,  1  doz. .  "  ... 

"  Bishop’z,  1  doz .  “  j  g0 

Crystallized  Ginger,  i-lb.  tins.  « 

“  x-jb.  uas . *< 

Llmo  Juice,  Rose’s .  *< 

Victor  Rose  Water .  « 

“  Peach  Water. . '  «* 

Pitted  Olives .  « 

Armour's  Solid  Extract  of  Beef— . 

Size  e  jars,  1  dozen  in 
"  4  *•  1  " 

S  "  s  ** 

*'  16  "  J4  ~  n 
Armour’s  Fluid  Beef  Extract^' 

Size  4  bottles,  1  dozen  In  case. 

g  ••  1  11 

A  •• »«  "  «  •*  . . 

Armour’s  Beef  Extraet  and  Vegetable  Tablets— 

1  dozen  small  boxes,  ia  tablets  each .  e.ag 

1  "  medium"  26  "  —  g  — 

1  "  large  ••  79  “  . 

Armour’s  French  Bouillon — 

Size  a  bottles,  1  dozen  in  case..— 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  tn  ease.. 

"  ie  «  t  •• 

"  *  ^ncy  Jugs'-!.'.'.’.-"—!" 

Armour  Tomato  Bouillon— 

Size  4  bottles,  1  dozen  in  1 
"  iz  «  z 

t*  g  t,  ^  ^ 

“  9  fancy  jugs.  — — 


ieeeeee*»»eeeeeeei 
a eeetta • e e a eeaeei 


«•<» 

*  !* 
j.6e 

t.ej 

a.»3 

Per  doz. 

»« 

lee 

*1  »* 
•tfS 

Ira 

16.ee 


eeeeaaeeeeee  10.00 


«-oo 


—per  bottle 

.......per  jug 


•  ■So 

3  ■  So 
•JB 


*5® 

. .  fc 

..per  bottle  a,jp 
— perja«  t.ft 


FLOUR. 


ieeeeesb«eeeeeea  ••••»•  eee<*eee«Ms«M 


xee  •••••••  eeeeteee  *4 

meeae  eeaeei  eeeeee  . . . 


Per  bbl. 

.  6. jo 

6.65 
.  6.60 
.  6.70 

•  6.60 

.  6.60 
.  6.25 

.  6.00 

•  6.00 

•  3- 73 
.  6.20 
.  6.50 

.  7*  00 
,  6.75 
6.65 
6.55 


King  Midas 
Gold  Medal 

MUlbouroe  . . 

On  Top . — . 

Ceresota . . . 

PSlshury’s  Etest.... 

Taylor’s  Fancy  .... 

Semper  Idem . 

Pride  of  the  West., 

Sunbeam. . . 

Quaker  dry.. . . . . 

Purine  Whole  Wheat,  eo  js  to 
Purina  Whole  Wheat  Flour— 

31- 6*,  per  barrel . . 

1 6- ics  ** 

„  »  eeeeeweene  1  Hi**«e  eeeeee  oeeeei 

Half  barrels,  54-barrel  price  plus  so  c 
Purina  Graham  Flour— 

32- ds,  per  barrel . . . . . 

1 6- 1  as  ** 

8-249;  >• 

4-4*».  "  . - . 

Mother's  Old-fashioned  Graham  Flour, 
lb.  packages . 

Self-Raising  Flour. 

Franklin,  30  packages—.— . . . .  j.yj 

Hecker’s  Superlative,  32  packages .  g.xe 

Pancake  Flour. 

Aunt  I  emirs  a,  >6  packages . . . .  j.ce 

Old  Homestead,  Flapjack,  32  packages .  2.67 

Buckwheat  Flour. 

Heater's,  36  packages . — _  s.EI 

“  39  peerages . . . . .  4^4 

Fancy,  ioo4b.  sacks  . . per  too  ibe.  3.8J 


20  5- 


J.IO 

hi 

■JS 

3.00 


w  'ARiriNa  10  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


1  1  Picture  your  store  fitted  out  w 

I  HflF  like  these*  They  are  trade  winners- 

I  the  people  in— your  sales  force  do 

1  C,  When  installing  Coffee  Bins, 

I  get  the  kind  that  will  stand  the 

I  racket — you’ll  never  have  to  replace 

I  them.  Our  bins  are  constructed  of  the  heaviest  tin. 

I  And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

$  Write  for  catalogue  showing  variety  of  designs 


PHILADELPHIA,  PA 

CHICAGO,  ILL.,  General  Agents  for  United  States 


No.  911  ARCH  STREET 

J.  A.  FLESCH  &  SON,  115  Adams  St, 


The  Doctor  — “  Recommend  this  to  your  customers,  Charlie,  it’s  the  only  pure  sugar  syrup  made  in 
this  country.  Every  one  who  tries  it  will  keep  buying  it.  It’s  a  flesh  builder  and  a  nounsher.  Don  t  forget 

the  name,  PENN  MAR  SYRUP.” 

Charlie  -.-‘Thank  you,  Doctor,  I’ll  not  only  take  your  advice  but  I’ll  tell  the  rest  of  the  boys  to  push  it 
too.  We  are  always  glad  to  push  an  article  that  our  customers  keep  coming  for,  particularly  when  it  pays  us 

a  good  profit.”  _ _ 

J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


warm*  TO  ADVERTISERS  KiNBLY  MBNTION  "GROCERY  world  and  oeneral  merchant- 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 
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FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated,  100  lbs . 1.90 

Yellow,  granulated.  100  lbs .  1.95 

“  table,  100  lbs. .  1.90 

Western,  yellow,  granulated,  too  lb* .  1 . 75 

Mother's,  white,  24  packages .  1.80 

“  yellow,  24  packages .  1.80 

Farina — 

Hecker's,  24  IS . . per  case  1.56 

Beans-—  per  bushel. 

California  Lima,  about  80  lbs . per  lb.  -0$% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.15 

Michigan  Pea,  bags  160  lbs .  2.50 

Red  Kidneys .  3.20 

Peas — 

Green .« . 

Scotch . f. . 

Split,  yellow . 

“  green . — ... 

Lentils — 

000000,  no-lb.  bagB . . 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . . . — . 

Loss  quantity . . . 

Hominy — 

Lea’s  Breakfast,  xo  packages . per  case  1.60 

"  Pearl,  xoo  lbs . per  bag  2.20 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  x  45 

Western  Pearl,  100-lb.  bags .  1.85 

**  Grits,  100-Ib.  bags . . .  1.85 

Mother’s,  Grits,  36  packages .  2.35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley — 

00 . . . 

No.  3,  too  lb.  bags . _ .  s.75 

Per  case. 

Smith  s,  30  10-c.  packages . .  j,  j0 

“  assorted,  5  and  tx .  1.90 

Golden  Egg,  «  and  10-c . 

“  5-c . 

IO-C... 


—18— 


*-3S 

2.30 

Per  lb. 

■03% 

■03 


*■75 
x*75 

Royal  Crown,  4  dor.  5c. . . . "  , .  II 

Royal  Crown,  >  dc2. zoc . . .  1  IO 

Oatmeal— 

. P«rbbl.  49s 

f;  ipo-lb.  kegs . per  keg  2.90 

Mother  s,  steel  cut,  24  packages .  2  6s 

Oaten  Goods—  per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1  47^ 

Rolled  Oats —  “  ao  pac^es,  large-  3:9o  * 

A.  vena,  180  lbs . . . —..per  bbL  5 . 25 

‘  90  lbs..... . *. . per  keg  2.7? 

“  90  lbs . per  sack  2.50 

S  tandard,  i9o-lb .  bbls . . . .  K  to 

90-lb.  bags,  fresh .  a.  50 

*.12% 

.04 

• 07 Vi 
■06X 
a-75 
•°3  % 

•03 

•°3  H 


_  ,  Per  case. 

Scotch  Brand  Pearl  Barley,  24s .  x  .40 

Pettijohn’s  Breakfast  Food,  18s .  1.07U 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36s.. .  4.25 

Quaker  Oats,  18s .  j .  4S 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins . . .  4.25 

Schumacker’s  Farina .  1.40 

GELATINE  AND  PREPARED 
DESSERTS. 

„  ,  „  ,  Per  doz. 

Knox’s  Crystal .  x  2o 

“  Acidulated . . . 7.7.7  1.20 

Cox’s,  large .  l  6s 

“  small . 

Plymouth  Rock,  pink  or  white .  1 . 20 

Nelson's .  i.4o 

Bromangelon,  assorted,  3  doz . g0 

Jell-0,  assorted  flavors,  2  doz . g« 

Jell-O  Ice  Cream  Powder,  2 doz .  x.oo 

Jellycon,  assorted  flavors.  3)^  doz . 8754 

Chalmer’s . . 

Mothers’,  small,  1  doz . "  "  .. 

“  large,  1  doz . !go 

Cooper  8 . . 

Tryphosa . [95 

Gelatine,  McKinley’s . §5 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddine,  assorted,  2  doz . per  case  2. 70 

Minute  Gelatine,  plain. ,,,,,,,„.,per  gross  12.7c 

Minute  Gelatine,  plain . per  doz.  1 .  to 

Minute  Gelatine,  flavored . per  gross  10^80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


—ig- 

New  Mackerel. 


Count 

(about) 

New.  to  bbl. 

Ex. Norway,  No.  x... 170-190 
Ex.Norway,  No.  *... 230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex.  Bloaters,  XX... .100-1x0 
FancvShore,  No.  1..  130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2..350-400 
Small  Irish,  No.  a. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore.  160- 180 
New  Large  Shore... .1 10-130 

Large,  No.  a.. . axo-aao 

Cape  Shore.. . 1x0-120 

Holland . ••••.•...4c  0-450 


35- GO 
25.OO 
ig.OO 
X7.OO 

35-oo 
28.00 
26.00 
24.00 
16.00 
15.00 
14  00 
13.  CO 


16. eo 
xi  .00 


MACARONI. 

Domestic. 


Per  lb. 


....per  lb. 


Mother’s,  compressed,  18  tins 
Sago— 

Colburn’s,  96  i-s . 

Fine . . . 

Tapioca — 

Instantaneous,  50  is . * . . . 

Colburn's  Hasty,  35  packages . 

Minute,  V  gross . per  box 

Flake,  about  125  lbs. . . . per  lb. 

Pearl,  150  lbs . . . .  *• 

“  less  quantity- . . . .  « 


4.10 
a. 50 
e.50 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  a* . per  case 

Egg-O-See.^6  packages . — . . 

m  F&ses.  35  packages . a. 

Map!  Flake ,  36  packages .  *4  os 

5-case  lots . ' 

Post  Toasties,  3«  packages . . . „V7  ,8a 

Postum  Cereal — 

1  doz.  io-oz.  and  doz.  20-oz.  packages .  2.50 

1  doz.  20-OZ.  packages .  2.2s 

2  doz.  io-oz.  packages . 2.70 

3  doz.  20-oz.  packages .  6  75 

Grape  Nuts —  . ' 3 

2  doz.  i-lb.  packages .  2  70 

3  doz.  1 -lb.  packages . ..."'  4.0= 

Post  Toasties —  4  3 

2  doz.  family  size .  2  g0 

3  doz.  popular  size . 2^80 

Shredded  Whole  Wheat,  50  packages.-— .  j.oo 

,,  ,  25  packages™. .  a. 60 

Mother's  Corn  Flakes,  36  packages .  2.55 

Wheat  Hearts,  18  packages .  1' 

Cream  Wheat,  ab  trackages 

Wheat  let,  30  oackigesV;.  .  4 

Wheatena,  30  packager . 

Grape  Nats,  24  packages 

Trisect,  yo  packages . .  .  - 

Y^tos,  3 i  2-Jb.  packages . . . 4.25 

Xelloeg-'s  Toasted  Corn  Flakes,  36  packages..  *.80 
H-0  Company-  Per  case 

Force,  acs  . . . . . . . 

Korn-Kinks,  36s . ....77. 777. 777 

Presto,  small,  18s . —  '*"'""****** 

Presto,  large,  10s . . . . 

Flour,  self-raising,  small,  18s . "  ' 

Flour,  self-raising,  large,  12s .  * 

Buckwheat,  compound,  small,  1 8s.... 7.7!!"”" 

Buckwheat,  compound,  large,  12s . !.!!!!!!! 

Pancake,  18s . 

H-O  (steam  cooked  oatmeal),  12s . 777!! 

Pawnee  Oats,  regular  size,  18s .  '  j  — 

Pawnee  Oats,  family  size,  20s,  without 

china  ware .  ,  ,0o 

Pawnee  Oats,  family  size,  tos,  with  china-  3 . 40 
w-v_»,  18s . .  . .  j 

O-G,  family  size,  china,  20s.  ...77........!!!!!!  3  40 

O-G.  family  size,  no  china,  20s . ..7777'  a!oo 

DE  FI,  barrels,  180  pounds . ' 

DE-FI,  sacks,  90  pounds  .  s 

Quaker  Oats  Co.,  The— 

Apitezo  Biscuit,  24s . 

Avena,  18  package- . 7777.7'. .  j 

Banner  Oats,  20  packages.. ..  .  ,  43 

Quaker  Breakfast  Biscuit,  24s  777!',! .  4 ’8? 

Si  ver  R^ndepSCOtCh  '7^  0at  Meal, "2^  2 !  60 

Tvl  d  F3nn?.  Wltl>  spoon,  24* . .  ,  80 

Saxon  Wheat  Food.  24s 

Parched  Farinose,  24s  .  3-00 

Quaker  Cracked  Wheat','  24s'.','. . 

Quaker  Oats,  round,  36s  .  4 


.90 

•SO 

3.60 

450 

■T» 


2.00 

x-45 
J.60 
*.23 
1.60 
2. 10 
1.50 
1.50 
1.50 
■55 


.00 

■35 


Larosa  Alphabets,  square,  25  pkgs .  0s  « 

.7  Sbows’  ?1uare-  *5  pkgs.... .  !05 

Macaroni,  long,  25  pkgs...„ . 06 

7  lon«.  »5  Pkgs . 77  !o6 

„  Vermicelli  square,  23  pkgs . .  .06 

w  ,  Macaroni,  bulk.  25  pkgs . C6 

Woodcock,  long,  74  Dke-..  T^i/ 

£rys;ab  ]™e’ 25  . ••■7!7;::::;;;:::::::;  oi£ 

Crystal,  Elbows,  24  pkg .  -ai/ 

Crystal,  Spaghetti  25  pkg . ....!!!!777!!  \oly2 

Crystal,  Vermicelli,  25  pkg .  c6i2 

Extra,  long,  25  pkg . .777777777  !o4^ 

Imported. 

B.  S.  J  Macaroni.  25  pkg . oS3/ 

B.  S.  J.  Spaghetti  25  packs . o8% 

B.  S.  J.  Vermicelli,  25  packs . o8yA 

FIXTURES. 

H.  F.  Heacock- 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass 

Scales,  No.  a,  Tin  Scoop,  7.00  Brass 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass 

Scales,  No.  4,  Tin  Scoop,  j.oo  Brass 

Less  30  per  cent,  alscotmt. 

6oo»lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  59 . 

Tea  Caddies,  Red,  No.  53 .  . 

Tea  Caddies,  Red,  No.  54 . .  g 

Tea  Caddies,  Red,  No.  55 . 

Scoops,  Galvanized,  Flour . 

Scoops,  Galvanized,  Sugar . ** 

Scoops,  Galvanized,  Starch . 

Tobacco  Cutters . 

Alarm  Money  Drawers .  .  T  Cft 

Bag  and  Twine  Holders. . ....*.'.*.*  * ***"'  tc 

Barrel  Covers,  ax  in . .  '7* 

Barrel  Covers,  19  in. .  . 

Cheese  Cutter..:. . """ZZiT .  x?  ^ 

Bore**  Mo.  2,  iff  to  2  in.... 77777777  1 5o 

Coffee  MU1*,  No.  j .  3 

Ccffse  Mills,  No.  o . . . .  0  00 

Coffee  Mills,  No.  18. . 7777777 

Less  *5  per  cent,  discount. . 

Counters. 

Sherer's  Eclipse  Counters— 

TbI  »  No-  of 

No.  Length.  Drawers 

. .  3  *eeL  8  inches . .  9 . . 

.  4  xo  inches . xs . 

-  6  feet.  . . . 

,,  7  3  inches . i§7 . 

X4J4 .  8  feet,  6  inches . 21 . 

'  '  9  feet,  8  inches . J+.„ . 7 

. 10  feet,  io  Inches . J7— ........ 

Capacity  of  Drawers,  40  to  ^ibe.  each 

Scoops. 

Indestructible,  No.  4 . - . psr  do2_ 


Lab.  Split,  Lg.  No.  i... 

Lab.  Split,  Lg.  No.  a.M 
Shore,  Round,  Large.. 

Shore,  Round,  Med  ...  7.00 

Ocean  Fish. .  5.00 

Shad,  No.  x,  Mess .  11.00 

Shad,  No.  2,  Mesa.... 
Haddock.  Pickied^.^. 

Red  Salmon .  ia.00 


Herring. 

200  lb.  100  lb 
7.00  4.60 


xoo  lb. 

50  lb. 

xolb. 

18. 10 

9-*S 

2.0> 

13. xo 

6.65 

15° 

10. 10 

525 

1.20 

9. 10 

4.75 

X  10 

18.10 

9  *5 

2.00 

14. 60 

7.50 

I.65 

13.10 

6.65 

1.50 

12.60 

6.50 

1.40 

8.60 

4.50 

1.05 

8.10 

4-35 

X.OO 

7.60 

3-90 

•95 

7. id 

3.65 

.91 

8.60 

4  jo 

x.05 

6. 10 

50  lb. 

10  lb. 

-Q 

00 

6.00  3.60 


4.10 
310 

6.10 


6.60 


3»5 


•75 


DRIED  FRUITS. 

Raisins—  per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2  05 

Connoisseur  Clusters,  22-lb.  boxes . 2!os 

California  Clusters,  20  No.  1  pks . .77!!!  L75 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes  .05% 

Fey  Cal.  3  cr.  loose,  50  lbs .  os^ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04 1/ 

v  alencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  ibs... . . o6,A 

5  or  io-box  lots..r . o6|z 

Standard  Brands,  28-lb.  boxes . 

Seeded — 

Owl,  Ex.  Fancy,  36-is . . 

Union  Seal,  Ex.  Fancy,  36-is .  n63/ 

Ensign,  Fancy,  36-is.....;. . * 

5  or  io-box  lots . 

g.  &  s.  Fancy,  36-is . . . ...!!!!!!!!!!!!!!!  ,0e% 

5  or  io-box  lots . . 0gLZ 

Admiral,  fancy,  40-is . 7.77.77  !o6H 

Queen  Bee,  choice,  36-is . 777!  !o6V 

Easter  Brand,  choice,  36-is . 7.7  .06V 

Pride  of  Malaga,  choice,  36-is . . -  4 

5  or  10  box  lots . 

Jay  Eff,  choice,  36-is . .  77!!! 

5  or  10-box  lots . 


•  o5 
°S% 
•°5K 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs .  . 

Gilt  Edge,  40  ib*.„77!!::77:::7“::!7::::::!:::77:  'Te 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . 

12  26 ,  **  .. 

24  j*.  •*  . .....77!!7!777!!77 

io-ib.  boxes . 

5-ib.  “  . . ,!7777"77 

Cakes,  24  in  fancy  box . 7! per  case 

xo-lb.  cartons,.-,...., . per  carton 


*4 


jars,  fancy  box- . 

ft  If  **  5' 


.12 

Per  lb. 

•x5 
•x5 
2 .80 
1.20 


Strips,  40  size,  boxes . — 

“  20  “  . 

Middles,  40  size,  boxes . . 


1.65 

.10 

•io& 

.12 

•x»5i 


Seedless — Imported  Sultanas,  ex.  fancy,  new 

Fancy,  new,  5  crown,  boxes  about  30  lbs!!..!  .’08  £ 

Gold  Cord  Brand,  Thompson's  Bleached, 

seedless,  extra  fancy ,'new,  36-is . .10 

Thompson  extra  fancy  Bleached,  new,  50-lb! 
Thompson  fancy  Bleached,  new,  50  lb. boxes 

Not-A-Seed,  new,  36-is . 

5  or  io-box  lots . 77.7.77V.  lUU 

G.  &  S.  Thompson  Seedless, 50-is . 06l| 

N  otawun  Brand,  Thompson's  Seedless, 

fancy ,mew,  45-is . o6t/ 

Victor  Brand  Sultana  Seedless,  40  i-lbs .  ' 

5  or  io-box  lots . 

Thompson's  Seedless,  fancy,  50-lb.  boxes.!, 
California  Seedless  Muscatels,  fancy, 

stemmed  and  cleaned,  50-lb.  boxes . 

5  or  io-box  lots . 

California  Sultana,  fancy,  50  lb.  boxes . !  .03% 

5  or  io-box  lots . 

Prune® — 


.10% 

•X°K 

•06  y, 

•06  K 


■05  if 
■°5l/a 
•°4  lA 


Dressed  Fish  Bricks. 


14.00 

9.00 

7.00 

6.00 

zs.co 
14.00 
20.00 
OO 
5.00 
.30 

•£5 

•15 

1.25 


10.00 

16.00 

45-oo 


Each. 

18.00 

22.00 

a8.oo 

39.00 

36.00 

40.00 

45-00 

50.00 


No.  5 . 

No.  6 . 


9.00 

12.00 

25.00 

4.90 

5.40 
7.20 
a. 60 
300 
3-40 


Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz 
“  “  No.  4...  ”  ’ 

“  No.  s„  « 

X  Quality,  No.  3. . . . .  <* 

**  No.  4 - - 77  .. 

'*  No.  - - .• 

SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  In  case . per  doI. 

Tins,  Keyed  (Jewel),  2  doz.  in  caso.  “ 

Large  cartons  or  tins’,  a  doz.  in  case.  " 

Dime  Tumblers,  2  doz.  in  case.  ,  ,  *' 

Bulk,  15  lbs..—. . . Wiper  lb. 

Thredded  Fish. 

Thistle,  24  packages . 

Swansdown,  s  doz . ...per  doz’ 

Osprey,  2  doz . . .  ’  "  « 

Swift  &  Co. — 

Talisman  brand,  20-lb.  bexee... . per  lb.  .10W 

eart0®» . . . per  case  1.50 

Fresh  Codfish  Steak. 

Swift  &  Co  — 

Talisman  brand,  *4  i-ib.  Uni . ....per  case 


Gilt  Edge,  2-lb.  bricks,  40  lbs— .  06U 

Snow  White  i-lb  bricks,  20  lbs . - .  !07” 

Favorite  Cod,  2-lb.  bricks,  40  lbs7 . . . 77  .oj% 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  eixe,  1  and  2  doz.  In  case .  1.50 

“  small  size,  2  doz.  in  ease . - . 00 

Small  Tumblers  2  doe.  In  case . .  .90 

Large  Jars,  sealed,  2  doz.  in  cose . .  1,5. 

Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . 

Medium  Bank. . 

Pollock- . . . 7777777:7'.::::::::::.... 

Hake.— . . . . . 

In  original  cases,  450  ibs.,  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring- . per  box 

Boneless  Herring,  fancy  io-ib.  boxes . per  lb. 

Smoked  Salmon,  whole  fish. . .  “ 

Cromarty  Bloaters,  50s- . - . per  box  1 

“  “  IOOS... _ _ - .  “  3 

Swift  &  Co.—  Per 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
zoc.  sine,  24  screw-top  jars . 1 . 80 

Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jar*....— . 

“  24  cartons..—— . . 

FRESH  FISH. 


•°7K 

.06^ 


.16 

•ij 

■07 

.10 

.  IO 

case. 


— -  -04  Vt  — 


20-  30,  25  lbs. 

30-  40,  25  “ 

40-  50,  25  •' 

50-  60,  25  “ 

60-  70,  25  “ 

70-  80, 25  “ 

80-  90,  25  ’’ 

90-100,  25  “ 

30-  40,  50  “ 

40-  5°,  50  “ 

50-  60,  50  " 

60-  70,  50  “ 

70-  80,  50  “ 

80-  90,  50  “ 

90-100,  50  ” 

100-120,  50  '* 

Prunes— Herbert’s  Challenge  Brand,  ex.fancy 
new  Santa  Clara,  2o-3os,  25-lb.  boxes .  ,  12 

Currants — Gold  Medal,  new,  36  is . 0754 

Gold  Medal,  new,  25  lbs.,  loose . 07% 

Admiral,  new,  4o-is . 

1  ...  . w/78 


.06^ 

.06 


•04 


•05^ 

.04% 

•04K 


.06% 

.06^ 


Admiral,  new,  30  lbs.  loose  . 

Citron— Extra,  fancy,  new  (all  whole  pieces) 

10-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  10-Ib.  hinge  lid  boxes...... 


07l/% 

•x3  y* 


.90 
.90 
2.00 
■  0« 
•«5 


•«S 


Cisco . 

Halibut . 77 

Salmon,  fresh . 

Codfish . 

Large  Hake . ..." 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts . 

Cat  Fish . 

Butterfish,  frozen . 

Ells . . . 

Sea  Bass,  frozen . 

Weak . . . 

Blue,  frozen. . 

White  Perch . 

Spotted  Trout . 

Whitings . 

Frozen  Herring . WW!!!! 

Steak  Fisk  cent  per  lk.  additional 


j.zo 
2,  to 


Per  lb. 

-  .  10 


07  - 


.22 
■*7 
.10 
.09 
•  c6 
.16 
.  i5 
.22 
•IS 


•  14 
.  16 
•IS 
.04 
.05 


CLAMS. 


3.80 


Clams  , 
Necks . 


Quaker  Whole  Wheat  Flour.", 'm::7'7'7:: ?'o« 

Quaker  Best  Corn  Meal,  Yellow  or  White  ** 

Noi',4J . .  ,.85 

■  '0  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT” 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  " 

Blue  Points . . per  bbl. 

Absecon,  Primes.,.. . per  M. 

Absecon,  Culls .  “ 

Rockaway* . per  bbl. 


-10.00 

-  6.00 

-  5-oo 

-  6.50 

-  9.00 

-  4-5° 

-  5.50 


.per  M.  7.00 
..  “  *00 


Orange  Peel—  per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . . 

Dates—  per  |b 

lard,  fancy,  new,  boxes  about  14  Ibs . 08% 

Hallowe’en  very  fey,  new  (Gldn)  abt.  701b.  .04)4 

Sair,  new,  about  70  lbs . 

5  box  lots . . 

Century,  new,  30  packs . per  pack 

Orient,  new,  pitted,  30  packs .  " 


•°4i* 

.04 

•  °sK 

■°w 


Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots- .  «« 


■77% 

.12# 
.  12 

Per  lb. 


Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Wheel  Brd  fancy  new  Moorpark, 25  lb.  bxs. 

Forest  KiDg,  fancy,  new,  25  lb.  boxes . 

Victory,  fancy,  new,  25  lb.  boxes . 

5  or  to  box  lots . ! 

Commander  Brand,  new,  25  lb.  boxes . . 

5  or  10  box  lots . .  y 

Red  Banner,  extra  choice  bright,  25  lb.  bxs.  .  j  t 
5  or  10  box  lots . jo^j 


■14% 
•14  Vt 
•  14 

.12^ 

.12 

.11K 

.rr% 


Champion  Brand,  25  lb.  boxes.... . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.— 


•  10^ 

n« 


Cherries—  per  ]b. 

Extra  fancy  Cal.,  white.  Royal  Anne,  pitted, 

25  lb.  boxes . 27J6 

Wheel  Brand,  extra  fancy  white.  Royal 

Anne,  unpitted  25  lb.  boxes . 13^ 

Wheel  Brand,  unpitted,  new,  Cal.  Biacic 
Tartarian,  25  lb. boxes . n 

Nectarines —  Perlb. 

Reliance  Brand,  choice  whitens  lbs .  o6j^ 

5  or  io-box  lots . o6)i 

Peaches—  per  lb. 

Purple  Ribbon.ex. fey  jumbo, yellow, 25 lbs.  .ioj< 
G.  &  S.  Fortuna  Brand,  fancy  Muirs, 25lbs.  .10 
Purple  Ribbon,  ex.  fey,  large,  yellow,  25I  bs.  ogji 
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WASHBURN- 


CROSS  Y’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Grape  Juice 


“THE  GRAPE  JUICE  THAT 
NEEDS  NO  PUSHING” 


THERE  is  only  one  of  that  kind.  It’s  Welch’s  of 
course.  This  statement  was  made  by  a  dealer 
in  writing  us  for  display  material.  He  wanted 
to  push  a  good  tiling  along.  You  like  to  push  an  easy 
selling,  profitable  line. 

No  need  of  explaining  about  Welch’s  to  your 
customers.  They  have  seen  it  widely  and  persistently 
for  many  years  and  the  chances  are  they  are  using 
Welch’s  if  they  use  Grape  Juice. 

You  can  buy  cheaper  grape  juice  but  you  will  waste 
much  time  trying  to  induce  your  customers  to  give  it  a 
trial,  will  have  dissatisfied  customers  and  part  of  the 
stock  will  be  on  your  shelves  at  the  end  of  the  active 
grape  juice  season. 

Make  no  mistake  this  year.  Get  Welch’s.  Order 
from  your  jobber.  Write  us  for  display  matter. 


The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
|“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  POR  CATALOGUE 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas—  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.co 


Cocoanuts — 


x*75 

2  in  crate .  1.65 

1  in  barrel .  1.25 

2  in  crate .  x.15 

3  “  .  1. 10 

2  “  95 

3  “  85 

Per  sack 


Porto  Rico,  extra  fancy,  80  size .  3.75 

Jamaica,  extra  fancy,  100  size .  3-5° 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.10 

*'  176-200 .  2.75 

“  216-250 .  2.35 

4t  288-300 .  2  25 

Golden  Russetts,  126-150 .  2.75 

‘  ‘  176-200 .  2.50 

**  216-250 .  2.25 

“  288-300 .  2.00 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-961 .  4.00 

"  5464-80 .  4-5°  ”5- 00 

Cranberries —  Barrels.  Crates. 

Fancy  Cape  Cod .  5.00  2  00 

Choice  Cape  Cod .  4.00  1.50 

Messina  Lemons —  Per  box. 

Extra  fancy,  300  size .  3.5° 

"  360  size .  3  5° 

Choice,  300  size .  3- 00  “3-2S 

“  360  size .  *.85  -3. 00 

California  Lemons —  Per  box. 

Extra  fancy,  300  size .  3.75 

"  360  size .  3.75 

Choice,  300  size .  3 . *5 

“  360  size .  3.5° 

Almeria  Grapes —  Per  keg. 

Extra  fancy,  60  to  64  lbs .  4*5° 

“  58  to  60  lbs .  5  00 

Fancy,  60  to  64  lbs .  4-5° 

**  58  to  60  lbs .  4.00 

Tangerines—  Per  strap. 

Fancy ,  1 20-1 68 .  -4*5° 

Extra  fancy,  120-168 .  -4-5° 


HORSERADISH. 

Tumblers,  i*-e  size.  a  doc . per  doc. 

Tumblers,  j-c.  alia,  *  doc .  “ 

Tumbler*,  to-e.,  Lord's  Prayer, s  dos.  “ 
Tumbler*,  Imt.  cut  glass,  io-*.,  *  do*.  " 


•  «5 
■45 
.80 
.80 


INK. 

Arnold's,  black  3a . . . par  bottle  .  48 

Continental,  rad,  1  doz . 30 

“  black,  3  doz . 15 

Royal,  black,  3  doz . 15 

Superior,  black,  3  dos.? . „ . 93 

Stafford,  Commercial,  ja . per  bottle  .60 


LAMP  GOODS. 

Lamp  Chimneys — 

Macbeth  Pearl  Top .  ,. — 

Acme,  Victor  Top .  j.6o 

Pur*  Flint,  Lustra  Top .  *.70 

Crystal,  Crimp  Top .  s.io 


Per  case  of  6  doz. 

Ne.  0. 

No.  1. 

No.  a. 

4-5® 

5.10 

4.90 

4.80 

1.7® 

5  5® 

3.90 

bt8 . . 

a. 70 

3  3® 

,5  doz. 

*■73 

.5  doz. 
No.  1. 

ft” 

per  dos. 

•75 

•  85 

.90 

I  .OO 

No.  r. 

-15 


No.  s. 

H 

Per  doz. 


Jumbo  Chimneys,  plain . per  doz. 

**  dec.,  toy..  “ 

No.  o. 

Banner  Burners- . 45 

No  charge  for  packages 

Oil  Cans— 

1 -gal.,  glass .  sj 

i-gal. ,  galvanised.  Pearl, .  1 . 90 

5-gal.,  Lennox,  spout .  5.50 

5-gal.,  "  spigot. .  6.50 

5-gal  ,  Colombia . „ .  7.00 

l-gal.,  Banner.... .  8.00 

5-gal.,  Climax,  pump . 10.00 

j-flal.,  Home  Rule,  pump . . . .  is. 00 

Lanterns — 

No.  o,  Standard  soooeeetssotoooososooeesseeeoeeoosoo  oso  4  *  50 
No.  o.  Dash  •  see#  oososoooo  0000000  <•  •••  s  000  sooeososoooeeoo  6  .  5® 

Cold  Blast  ••••••••a*****®********************************  8  •  #0 


LIME. 

Prepared,  a  dos.  in  ease . per  dee.  .  jet 

Chloride,  Aome,  sifting,  sj-lb.  bones,  t  lb . 05 \ 

“  »  "  ejdb.  bones,  54  lb—  .065 


LYE  AND  POTASH. 

Per  ease. 

Banner  Lye,  4  doe .  3.13 

Babbitt's  Lye,  4  dor .  3.10 

Lewis’ Lyt .  3.1s 

Rad  Seal,  e  des .  1.90 

“  4  **•*••***•* eeoeeeeeeeeeoeeeeeecee«*e  eeeeee  J-7® 

Popular,  4  dos. _ _  1.45 


MATCHES. 

Double  Tip— 

Okie  Bine  Tip,  No.  10,  1  grese . 

*'  "  No.  eo,  «  graas . 

«  «  2°'  100  P*0*****-- . .... 

"  «  No.  |o,  so  packages . 

Deck  Neieeieee,  N.  ,0, ,  bZZ _ “ 

No.  jo,  oe  package*. . .... 

Okie  Nelcaleae,  No.  Je,.  gSmZZ^.Zi 
•Oens  Wltek  Noieelees,  No.  jo,  1  grnea  ...„. 


5:E 

4  5® 
3  *3 
4- *5 

5  «• 
J-f3 
1-S* 
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American—  Grose 

N®-» . . .  x*35 

10-case  lots .  1.30 

Battle  Are,  No.  5,  red  bead . . .  3.30 

Birds  Eye,  No.  5 . too  packages  3.50 

Black  Swan,  No.  5,  noiseless  tip .  3.50 

Blue  Hen- 

No.  a .  1.60 

"  10- case  lots .  1 . 50 

No.  5 .  4. as 

"  4-case  lots .  4.00 

Cat  and  Moose — 

No.  a .  1. 85 

"  10-case  lots .  1 . 73  “ 

No.  3 .  a. 80 

"  7-case  lots... . 3.65 

No.  4 .  3.70 

“  3-case  lots .  3.50 

Chip# — 

No.  * . too  packages  3.50 

“  50  “  1-75 

Black  Diamond,  No.  5 . too  boxes  3 . 50 

“  “  6-case  lots . 100  "  3.3s 

Doric,  No.  s . 90 

Grocers,  No.  a,  3  gross . case  5.2s 

Globe,  No.  1,  3  gross . case  2.85 

Ignlto,  1  gross . 75 

Mazeppa — 

No.  s .  3.73 

“  5-case  lots . . .  3.50 

ress — 

No.  e . 1.90 

“  10-caae  lots .  1.80 

No.  5 . . . . .  4* 75 

“  5 -case  lots .  4.50 

Swift  &  Cortney — 

No.  60,  5  gross . ....... . 55 

“  "  4 -case  lots..— . ..... . 50 

No.  go,  s  gross.. . 73 

0  ‘  4-case  lots.. . „ . 70 

No.  . . . . . .  j .  90 

"  10-case  lots .  1.75 

No,  4.00 

4-case  lota. . . .  j.75 

Searchlight— 

No.  1,  3  gross  . . i.oo’g 

"  “  7-case  lots . 95 

No.  5 .  4-5» 

“  4-case  lots .  4. as 

Vulcan — 

No.  s .  4.20 

Safety,  No.  2 . 55 

"  No.  37 . 50 

Orient,  safety,  65s,  5  gross . 50 

Daily’s,  No.  a,  blue  head,  60s,  3  gross . 60 

“  “  **  “  “  s-case  lots  .35 


MINCE  MEAT. 

Armour’s,  Home-made  stylo,  Web— 

10-lb,  nits.. 

95- 
jo- 

soo-lb.  bbls... 

•5®- 
950- 
43®- 

John  Bower  &  Co. — 

Superior,  bbls.  and  %  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  " 

“  6  10-lb.  buckets . per  crate 

"  6  5-lb.  buckets. .  « 

"  6  s4b.  glass  jars . per  case 

“  XXX,  z8,  37  and  68-lb.  buckets, 

per  lb. 

“  "  6  3-lb.  glass  jars,  per  case 

Atm  ore  &  Son — 

Extra  Family,  Seedless—  Per  case. 

No.  5,  6  glass  lars . . .  4.50 

No.  3,  6  glass  lars...... .  3. 10 

No.  18,  17  and  68,  wooden  pails.. ...per  lb.  .13 
Barrels, halves,  quarters  and  kits.. 

Family,  Seedless —  Per  bon. 


j)'6* 

6.5O 

,o8Ji 

■®»54 

.09 

.08 

Per  lb. 
.07  V 


No.  J,  6  wooden  pails . . . 

No.  10,  6  wooden  pails  . 

Celebrated,  Seedless — 

Bbls.,  54*  and  £fs„ . per  lb. 

Wooden  palls,  18,  37  and  68  tbs .  " 

Wooden  kits,  Nos.  30-35 .  " 

Wooden  kits,  Nos.  20-35 .  " 

Keystone — 

Bbls.,  %»  and  54* . . . . 

Wooden  palls,  18,  37  and  68  lbs. . 

Condensed  cartons,  3  dor.  to  cate..,. .gross  1 1 . co  ' 
Condensed  cartons,  654  doz.  to  case, .gross  iz.oo 

Barrels,  54s,  Vs . per  lb.  .10  - 

Wooden  kits,  Nos.  ao-35 .  “  .08 

Wooden  kits.  Nos,  25-40 .  "  ,1054 

Schimmel’s — 

Bbls.,  54  bbls.  and  30-lb.  kits.— .......... . 

18  and  J7-lb.  kanaklns . 07% 

10-lb.  kanaklns,  6  to  crate. . per  dos.  10.30 

j-lb.  "  6  to  orate .  "  5.95 

3-lb.  glass  Jars,  6  to  crate .  "  6.15 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Welis’.bbls.,  54  bbls.  and  30-lb.  kite . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  V  bbls.  and  30-lb.  kits . 04  54 

National,  bbls.,  J4  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  54  bbls.  and  30-lb.  pafli . 05 J4 


OILS. 


Stove  Gasoline.......... 

Headlight,  130  test..., 


•  MMIMIttSUUIIMMtMeilltMl 


Per  gal. 

•  >sV 

.11 


OLIVES. 

H.  Kellogg  ft  Sane,  Agent*. 

Theodor*  Marqaet  Brand — 

<4  or.  Mammoth,  French  bottle. . . 

5*  »*•  “  "  - . . 

19  "  " 

XO  OS.  **  •*  insimmi... 

64  os.  Extra,  Franck  bottle . . . 

3a  oz.  "  *•  . . . 

19  oz.  ■*  •* 

10  oz.  “  “  . 

90  oz.  Kxtrm  Mammoth,  cylinder. . 

x®  oz.  «  »  . 

oo  oz.  Mammoth,  cylinder . 

«®  •*-  “  “  . .. . — ... 


Per  das. 
..  14.00 
»  7-®5 
4-«5 
,.  *.63 
..  19. »3 
,.  6.35 
4*5 
,.  9.45 
..  |.IJ 
•  •  95 

-  «.;* 

.  9. <5 
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Cunier  ft  Worth  Brand  - 

Galt.  French  bottle . 

64  oz.  "  . 

3a  ez.  "  . 

19  oz.  “  . 

SO  OZ. 


.  15-5® 

.  so-95 

.  S.«5 

.  3-9® 

. .  2.3S 

12  or.  Pepper  stuffed,  club  bottle .  9.95 

. .  3.00 

' . 9® 


ring  bottle . 


so  oz.  Celery 

5  oz.  Pepper 
Marquet  Brand— 

6  oz.  “Queens,”  cylinder  bottle . . .  2.00 

zooz.  “  club  bottle .  s.io 

18  oz.  Stuffed,  fluted  bottle .  a. 40 

54  Pts.  Fourees . . . . .  3.50 

54  Pts.  Farcies . ,. .  3.30 

California,  quart  tins,  large...—,.. .  3.50 

"  pint  tins,  large . . .  a.  15 

“  quart  tins,  medium.. .  3.00 

Olive  Oil — Imported. 

Bert  In  &  Perrier’s — 

Extra  fancy,  quarts,  z  doz.. . . 

“  pints,  a  doz . . . 

“  54  pints,  a  doz — . . . . 

Rae’s — 

Lucca,  litre  bottles,  1  doz . 

“  ®5"oz-  bottles,  1  doz . . 

"  Finest  Sublime,  quarts,  z  doz . 

“  “  pints,  9  doz . 

"  "  %  pints,  9  doz. . 

"  “  8-oz.  flasks,  aU  doz. 

“  “  za-oz.  flasks,  doz. 

“  Sublime,  8-oz.  flasks,  a)4  doz. . 

"  "  12-oz.  flasks,  aJ4  doz . 

Finest  Sublime,  1  gal.,  10  in  case . per  gal. 

”  3  gal.,  z  or  a  in  case,  ‘‘ 

"  z  quart,  40  to  case...  " 

Sublime,  i -quart  tins,  40  to  case. . 

"  54-gal-  rias.  *®  to  case . . 

"  i-gal.  tins,  so  to  case. . 

"  5-gal.  tins,  z  or  3  to  case.. 

Nlcelle — 

Large  bottles,  s  doz . 

Medium  bottles,  9  doz. 

Small  bottles,  4 doz . . . 

S-gal.  tins .2  to  case. . . . . . . 

i-gal.  tins,  4  to  case. . . 

54-gal.  tins,  8  to  case . . . . . 

32-oz.  tins,  95  to  case . . . . 

Trade  discounts  on  quantity. 

Oliver's — 

1  doz.  large . . . . . 

a  doz.  medium .  . . 

a  doz.  small . . 

6  i-gal.  tins  . . per  gal. 

to  54 -gal.  tins. .  “ 

so  H -gal.  tins. . . . .  " 


4  9° 

a. 90 
z.go 

x5-5® 

10.00 

7.00 

8.00 

s!” 

10.50 
7- S® 
9.50 
9.85 
*-75 
3- x® 

Mo 

8.5 
s. 


8.60 

9.10 

10.00 

3X-X5 

19.95 

14.10 

03.85 


7.00 

7-75 

4-75 

*35 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  9  doz . .55 

"  No.  16,  a  doz . 90 

•*  No.  39,  1  doz„ .  1.85 

Keystone,  bottles,  9  dsz_ . .90 


PAPER.  • 

Wrapping. 

Manila —  Per  ream. 

15  n  ao,  full,  10  lbs . . . 37 

94  x  36,  full,  20  lbs . . . 80 

18  x  as,  full,  10  lbs . 3754 

Special,  15  x  ao,  6  lbs . ai 

Bakers’,  15  x  ao,  10  reams  In  bundle . .  .12 

Roll,  grocers',  9,  is,  15,  18,  ao  or  94  Inches 

wide . per  lb.  .03 

RoU—  Perth. 

White,  light  weight,  19,  15,  18,  90  or  34 

inches  wide . 0354 

Glazed  fibre,  is,  15,  18,  so  or  34  Inches 

wide . 0354 

Glased  silk  parchment,  13,  13,  18,  to  or  94 

Inches  wide . 0354 

Whits  tea,  is  x  if,  rag . per  package  .14 

Wax  butter .  "  .11 

Parchment  butter,  9  x  19. . .  “  .3754 

Toilet  Paper. 

Por  ease. 

100  5-cent  rolls . . . .  3.10 

100  g-eent  packs . . . . . . .  3 . 15 

100  10-cext rolls . . . . . . .  6.50 

100  zo-cont  packs _ _ _ _  6.50 


Paper  Bags. 

Price  per  1,090  and  not  less  than  54  M  lots.  In 
original  snipping  bales,  5  per  cent.  Special  Discount. 

i 


«• 

. 

.47 

.44 

.39 

-33 

-»9 

54. 

. 

.57 

.55 

.47 

-4° 

•3® 

I. 

. ti 

.77 

.7® 

-59 

-5* 

-45 

a. 

■  93 

-87 

•75 

.64 

•13 

3- 

....  1  •  43 

I.IJ 

1.07 

-93 

•77 

.65 

4- 

....  x«* 

1.33 

1  *J 

1.00 

-87 

•77 

5- 

155 

x-43 

1. 37 

I. to 

•*x 

6. 

...®  •.** 

i.8x 

1.70 

*•47 

1. 18 

x  ®3 

8. 

....  *.«7 

9.17 

9. Of 

1-75 

1-83 

1. 19 

10.. 

. . 

•  -47 

9. *9 

1.89 

1.67 

1  -17 

xa...... 

It::: 

sa . 

*5 . 

Plain 


a. 89 
3*7 

3  »5 

4  45 
4-93 


3.67 

3  IS 
3-79 

4  •» 
4  75 


3  4« 

4- 5* 

4  *5 

5- Bx  _ 

Price  per  1,000  and  not  loss  than  500  lots. 
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PICKLED  MEATS  AND  FISH. 

Lamb's  Tongue,  glass  jars,  pints . per  doz.  4.73 

‘‘  “  ,  quarts .  '•  3.73 

10-01.  jars .  “  9.50 

"  10-lb.  palls . per  pail  9.30 

Tripe,  xo-lb.  pails .  "  .90 

5-gal.  kegs . per  keg  a. 00 

Pigs’  Feet,  zo-lb.  pails., . per  pau  s.oo 

“  S-gal  kegs . per  keg  9  95 

Pickled  Beef  balad,  in  glass . per  doz.  i.zo 

“  Tripe,  in  glass .  “  1.10 

"  Ox  Heart,  in  glass .  **  i.zo 

“  Pigs’  Feet,  in  glaas .  "  1.10 

Russian  Sardines . per  keg  ,73 

“  s-lb.  paiiz . per  pau  .50 

“  zo-lb.  pall*...,...— ......  "  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  bbls.,  95  lbs . . . 1854 

Loose,  bbls., 30  ibs 


....  .18 

54 -lb.  packages,  ra-lb.  boxes . . so 


POPPING  CORN 

Brad’s  “Tip-Top 

50  to-oz.  packages—...— ............. 

too  zo-oz.  “  «... 

94  zo-oz.  “  „„ 

48  zo-oz.  "  _ _ 

LX-L,  40  is.  White  Rtc®. 


• z • *9099#  *0  099 

•  MMMMHNH 


Per  case 
1-75 

j.ej 

1.60 

*•00 


M— .  9.25 


Medium,  2  doz  _ 

Large,  1  doa . . . . . . 

Peanutene,  No.  9  Jars,  9  doz . . . 

"  No.  4  jars,  3  dos . . . 

Beardsley’s— 

Small  jars,  a  doz . — . . 

Medium  jars,  a  doz . . . . . 

Large  jois,  1  doz...., 


11 

go-lb. 


PEANUT  BUTTER. 

McLaren's —  per  doz. 

Small,  a  doz . . . . . .  .90 

1.3® 

•P 

z.8j 

_  ?*K 

Per  dos. 
.90 
1.95 
a.  35 

PICKLES. 

45  gals.,  1200s,  H.  G.  &  Co .  8.23 

45  gal9.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  "  . 

10  gals.,  600s,  "  . 

16  gals,,  6008,  “  . 

16  gals.,  600s,  "  dills . 

45  gals.,  1400s,  “  “  . 

C.  &  B.,  Chow  or  Gherkins,  pints .  _ 

"  "  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  doz . per  doz.  -9»54 

Chow,  "  pints  a  doz.  " 

Gherkins,  sour,  "  “  “  " 

Mixed,  “  “  “  **  << 

Assorted,  "  «•  “  ••  « 

Gherkins,  sweet,  "  “  *•  " 

White  Onions,  "  "  "  " 

Street  Pickles,  500s  to  600s,  3  gal . per  keg 

1, ooos,  5  gal . . . .  " 

"  a.ooos,  5  gal . .  "  _ 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.93 

“  No.  9.  s  pd .  1.75 

Chow  and  Mixed  Pickles,  9  gal . per  pail  x  .00 

Williams  Bros. —  Per  do*. 

No.  8,  Sour  Gherkins,  a  dos_ . 85 

No.  8,  Sweet  Gherkins,  9  doz . 83 

No.  8,  Sour  Mixed,  a  doz . 85 

No.  8,  Sour,  assorted,  a  doz . 85 

No.  8,  Chow-Chow,  3  doz. . 85 

No.  8,  Onions,  a  doz . . . 8754 


VINEGAR. 

Duffy’s— 

Pure  Apple,  extra  old.  bbix- . 

"  40  grain,  bbls . 

Pure  Cider,  40  gram . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine  90  degrees . . . .  .so 

Crown  brand,  pure  cider,  quarts... . per  dos.  .90 

White,  distilled,  40  grain . 08 

"  “  45  grain . 09 

"  "  extra  strength . . . 13 

Crosse  ft  Blackwell’s . . . per  doz.  a. 00 


Per  gal. 
.16 
•  15 

.19 

11 


.18 

•x7 

■x7 

•x3 

x3 


PROVISIONS. 

Hams,  sklnback,  iS-*o  lbs . . . . 

“  14-16  lbs . 

“  10-13  lbs . 

Picnics,  6-8  lbs . . . . . 

N.  Y.  Shoulders,  10-ia  lbs..... . 

Dried  Beef,  sets  dty  smoked . . . — .  .27 

"  tenders  and  Knocks.. . . . z8 

"  flats . .16 

“  air  dried,  sets . ae 

”  “  tenders  and  knucks . sr 

Jersey  Pork,  butt . . . ....per  bbk.  as. 30 

“  fcmUy . . .  “  27.0a 

Breakfast  Bacon,  rib  In . — . — .  .17 

“  boneless . — . . . .  .18 

S.  P.  Bellies.  14.15  lbs . 14 

Bologna,  ss-ib.  boxes . . . .  .1954 

Boiled  Boneless  Ham . . . 34 

Beef  Tongues,  smoked,  j-6  Ihs . „.u .  10.00 

Cooked  Compressed  Ham,  s5-lb.  boxes . . 

Covered  Hams,  V -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  J4-cent  extra. 

Armour  &  Co.- 

Star  Hams,  regular,  to  to  is  ihs... 

“  “  is  to  14  lbs... 

"  "  14  to  16  lb*... 

**  «WnKa/»Irft  . . 

Shield  Hama,  10  lb.  aveng*. ...... 

“  19  ” 


11 

18 


,  5  to 

6  to  8  Ihs... . 

Star  Smoked  Ox  Tongues,  long  cat. 

"  "  short 

Beef  Bologna . . . . . . 

Shield  Bara  fined  Bologna... . 

Berliner  Ham. . 

New  Orleans  Luncheon  Meat...., 
Star  Cooked  Ox  Tongue. 


-»7 
-«T 
-»7 
.19  , 

•  i®5< 
-■> 
.*5 

■  •5 

•  rg 
-•554 

•i» 

•  XJ 

•I7H 

.18 

.10 

-o*54 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  Have 
Kept  Close  to 

the  Retailer 


In  selling  Egg-OSee  and  E-C  Corn  we  believe 
in  keeping  close  to  tbe  reta.il  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  foi 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 


Egg-O-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav.;, 
we’ll  build  it  for  you. 

riTf  TAM  C  lUAII/ED  fA  TWENTIETH  and  FILBERT  STS. 

FULTON  &  WALKhK  PHILADELPHIA,  penna. 


There  are  two  sides  to 
every  man.  Which  side 

are  YOU  developing? 

— 


Develop  the  profitable  side  of  yourself.  \  ou  can  t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weren  t 
satisfied  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  fiom 
$1,000  to  $10,000  a  year. 

WRITE  FOR  OUR  CATALOGUE 

SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 
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Swift  &  Co. — 


Premium  brand  Hams,  8  to  10  lbs.. . — 

.18% 

“  xa  lb . .we. . 

•  «8% 

64 

“  14  to  16  lbe . 

.18% 

66 

18  lb . . . . 

.19 

6t 

“  skinned,  t8-»o  lbs. _ 

•  »9% 

64 

“  boiled,  skixmed,  fat®- 

less  . . . 

.38 

*  1 

« 

Dried  Beef,  Insides . . 

.20 

rt 

Beef  Toojfu©*.  short  cut. ... 

.  19 

Winchester  brand  Hams,  skinned,  all  aver.. 

•17% 

*1 

“  8  to  10  lbs.  aver... 

•  *7 

•  6 

“  12  lbs.  aver . 

•x7 

66 

“  14  to  16  lbs.  aver... 

•  X7 

66 

“  16  to  18  lbs.  aver  .. 

64 

**  Picnic . 

.12% 

Above  average  loose,  if  packed  yk  cent  a  lb.  advance 


LARD  AND  COMPOUNDS 

Pure,  Compound 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 14%  .  ic  % 

Plain  tubs,  50  and  60-lb.  cans . is  .10% 

10-lb.  tin  pails,  60  lbs . 15%  .11% 

5-lb.  “  60  lbs . 15%  .11  y» 

3-lb.  "  60  lbs . ....  .16  .11% 

Armour's — 

Shield  Pure,  60-lb.  tubs .  15% 

Simon  Pure  Leaf,  3s,  5s  and  10s . iS % 

White  Cloud  Compound,  tubs . 11 

“  “  tiercea . 10% 

Vegctole,  tierces . 11% 

“  tuns . 11% 

Swift  &  Co. — 

Premium  brand,  tiercea . 

Silver  Leaf  brand,  tierces.  _ 

Jewel,  compound,  tierces.. . 

C 


_otosuet,  tierces.. 


.i«K 

•  »5% 
.10% 


City  I 
Cho 


DRESSED  MEATS. 

Dressed  Beef— 

holce,  native. . . . . 

Common . . 

Western  Dressed  Beef- 

Choice,  native  cattle . oS%-.io 

Common  to  fair .  08  -.09 

City  Dressed  Veal — 

Prime . . . 

Good  to  choice . — ... 

Dressed  Hogs — 

Pigs . n%-.  is 


Perth. 

.09  -.11 
.0 8  -.10 


•i3X--»5 
.11  -.13 


Hogs,  hearjr . 12 


180 


•13 

.11%-.  is 

160  lbs . 11%-.  is 

~  .11%-.  is 


lbs . 

Dressed  Steep  and  Lambs — 

Lamb,  western,  good . 14  -.16 

"  "  culls  . .  .14  -.16 

Sheep,  choice . —  -.13% 

“  medium.. . _  .11  -.12 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . ....each 

Cow  Tongues . 50 

Calf  Heads,  scalded  . 50 

Sweetbreads,  veal . per  pair  .  40 

11  beef . per  aoz. 

Calf  Liven .  per  lb.  .<0 

Beef  Kidneys . . . per  doz. 

Beef  Livers . 

Ox  Tails . per  doz.  .50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 13 

“  "  western  . . .xj 


-  -75 

-  .70 

-  -75 

-  50 

-x.oo 
"  *5 
-x  .00 

-  .06 

-  65 

-  .05 


•«4% 


DRESSED  POULTRY. 

Dry -pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 23  -.15 

“  young  toms,  ij  to  17  lbs . 23 

Old  hens  and  toms . 23 

Common  to  good . 18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 32 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . . 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 30 

Western,  4  to  4%  lbs.  to  pair,  fancy . 20 

“  3  to  3%  lbs.  to  pair,  fancy . as 

"  fair  to  good . ig 

Fowls — 

Western,  fancy . to 

Heavy  Roasters,  4  to  5  lbs— . 20 

Fair  to  good. . 18 

Old  cocks . 

Squab. — 

Prime,  large,  fancy . 

Mixed . 

Do-k.. . 


-*5 

-•»5 

-.20 


-•3* 

*•35 

-•35 

-.22 

-.25 

-.29 


-.21 
-.22 
-.20 
•»4%--I5% 
Per  doi. 

4- 50-5-50 
3.00-4.09 
1.75-2  59 


LIVE  POULTRY. 

Spring  Chickens,  nearby,  iU  to  a  lbe . 

Large  Springers . . . 

Fowls . 

Roosters . . . " 

Ducks . 


Per  lb. 
25  -.28 
-.21 
-.  20 

-•15 

-.22 


•19 

.19 

•»4 

.10 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  roc.  sise,  t  doi . 

"  1  dos . 

Large,  or  ajc.  tire,  1  dor. . 

i4b.  cans,  1  dot . 

5-lb.  eat*,  %  doe. . 


P/ir.rCJs’  45  gals.,  Oakdale.. 

Half  barrels . 

Kegs,  *4  gals . ..." 

3  lb.  tins,  cases.  2  doz.  each 


per  dot. 
(6 

64 

9® 

.:E 

per  case 

44 

4  50 
10.00 

r. 

75 

per  doz. 

•*J 

— 26 — 

PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  lb . 95 

Round  conical,  with  key,  No.  x,  1  doz .  a. 30 

“  **  No.  a,  x  doz .  4. 10 

**  No.  3,  %  doz . ..  6.30 

“  "  No.  4,  %  doz .  8. 15 

P.  P.  Sauce,  No.  x,  a  doz . . .  1,50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz .  a.io 

No.  x,  cans,  1  doz .  2.30 

No.  a,  cans,  x  doz . . .  4.10 

No.  3,  cans,  doz . . .. .  3.35 

No.  4,  cans,  %  doz.« . . . - . 4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies —  Per  dor. 

No.  32,  jars  . . 97% 

No.  5,  toy  palls .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel's,  No.  io,  tumblers. . .83 

National,  No.  10,  tumblers . .  .72% 

“  No.  6,  tumblers  . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . ...  .13% 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  palls . 06 

_  .  “  4&-lb.  toy  pails,  %  dos._ .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  31,  jars . 98 

“  Southwark,  No.  3,  tins .  i.oa 

“  No.  5,  toy  pails .  a. 70 

“  30-lb.  pails . per  pail  1.08 

“  ao  lb.  crocks . per  lb.  .07% 

“  Schimmel’s,  30-lb.  palls .  “  .06 

Prune,  30-lb.  pails .  **  .07% 

Peach,  30  lb.  pails .  **  .07 

Jr— 


—27— 

Paris  Green,  100-125-lb.  keg*_ . per  lb. 

%-lb.  packages .  “ 

%-lb.  packages .  " 

“  i-lb.  packages . .  ” 

Rosin .  *1 

Roach  Powder,  Omega,  4-oz.  cans . 


•  24% 

•  29 
.28 
.27 
.04 
.80 

9.0a 

.80 

•  06  x 

.06% 

55 


Schimmel’s,  pure,  jars,  s  dor... . . .  1.70 

Southwark,  assorted,  jars,  s  dot . 93 

Orange  Marmalade — 

Hartley’s,  Imported .  1.80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jolly — 

i-lb.  tumblers . . .  .  00 

X-lb.  «  i.sj 


FRESH 

Curtice  Bros. — 


Strawberry  Jam .  >1.25 

Raspberry  Jam .  1.25 

Raspberry  and  Currant  Jam..  i.sj 

Cherry  Jam .  i.sj 

Apricot  Jam .  1.25 

Red  Currant  Jam .  1.25 

Quince  (sliced)  Jam. .  1.25 

Peach  Jam .  1.25 

Pear  Jam .  1.25 


FRUIT  JAMS. 

In  No.  1  In  No.  1  glass 
tins,  per  dor.  jars,  per  dor. 


Blackberry  Jam .  1.25 

Gooseberry  Jam .  1.25 

Green  Gage  Jam..., 

Damson  Jam . 


1.25 

«5 

aj 


Grape  Jam .  1.25 

Orange  Marmalade .  i.sj 

Pineapple  Marmalade .  1.25 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  In  cases  of  four  dozen  each, 
packed  In  cases  ot  two  dozen  each. 


>1.65 
1.65 
if  5 

r.6j 
x.6j 

i-«S 
i.6j 
i.6j 
1. 65 

i.6| 

1. 65 
1.65 
i.6j 
1. 65 
1.65 
1.65 
1. 6s 
1. 65 
i.6j 
Glass  jars 


•45 

•45 

•45 

•45 

-45 

•45 


•83 

.85 

H 

M 

.85 

*5 

*5 

It 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

jc.  st.  10c. sz. 

Castor  Oil . 43 

Sweet  Oil . . 

Spirits  Nitre . 33 

Spirits  Camphor.... . 

Spirits  Painters’  Commercial...  .43 

Paregoric . . 

Glycerine . .43 

Syrup  Squills . 45 

Syrup  Rhubarb . 43 

Syrup  Ipecac . . . 43 

Turlington  Balsam . . 

Golden  Tincture . 

Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots . 

Godfrey’s  Cordial,  rd  bots . 

Turpentine . . 

Laudanum,  10c.  sise . ....per  dos. 

“  25c.  tire .  "  , 

S  per  cent,  discount  In  gross  lots  assorted. 

Alum . per  lb. 

Borax,  powdered,  bulk. . per  lb 

“  lump,  bulk .  •< 

Butter  Color,  W.  ft  R . per  dor.  a 

Bluestone,  bulk. . ...per  lb. 

Copperas .  <« 

Camphor,  gum,  i-oz.  blocks . «« 

“  flakes,  250-lb.  bbls .  <« 

“  "  less  quantity .  " 

"  Tar  Bolls,  sjo-lb.  bbls . .  *» 

"  "  less  quantity .  •• 

Castoria,  Fletcher’s. . ner  dos  a 

“  Pitcher’s. . . ZZ  " 

Carbonate  of  Ammonia  ,,,,  . p,,  ib 

Epsom  Salts . •' 

Glauber  Salts. . «* 

Glue,  ordinary . . . .  **  •• 

“  white . . . “ 

Gum  Arabic . . . " 

Haarlem  Oil . ...per  dos. 

Husband’s  Magnesia. .  .  «  ’  , 

Jamaica  Ginger,  Hires’  flasks.. . .  «< 

Licorice,  P.  ft  S.,  jc.  stick,  imported,  per  dot. 

“  M.  ft  R.,  «-lb.  boxes . per  lb. 

“  ''  .  krengM,  ,-lb.  boxes  -< 

“  •  4»,  «■,  i«t,  1 6s,  J-Ib.  boxes  ** 

root . „ . . . . .  ..  •« 

Putty,  25-lb.  caas . per  iso  lbs.  1 

'*  se-lb.  caas . . .  <«  , 

Petroleum  Jefly,  screw  top,  jc.  tLsc  ...per  dor. 


. per  grosz 

Roach* auJt,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls _ per  lb. 

*  granulated,  about  100-lb.  keg-3  “ 

Sulphur,  flour,  175-16  bbls . per  100  lbg. 

100-lb.  bags ... .  3.35 

,,  ,  “  ,  less  quantity . per  lb.  .03% 

Venetian  Red .  “  OI 

Whiting.. . «  '  02 

„  Per  dor 

Cough  Syrup,  25c.  sire .  z .  7J 

Herb  Bitters,  25c.  sire .  1 . 75 

Oil  Liniment,  25c.  sire . 

Sarsaparilla,  50c.  sire .  3.50 

Worm  Syrup,  15c.  sire .  1. 20 

Horse  and  Cattle  Powder,  15c.  sire .  1.20 

Dyspepsia  Tablets,  10c.  sire . 75 

Iron  Glue,  McCormick  &  Co. — 

5 . . 

Tube  v . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . .75 

Triangular  Quinine  .. . 80 

Quinine  Capsules . .. . *  .  go 

Druggists’  Sundries. 

Acid  Phosphate,  Horsford's . per  dor. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  •< 

Silver  Sand. . per  bbl. 

Tar,  pints . per  dor. 

“  quarts .  •< 

;atlonj... . each 

'  bbls .  “ 

Is . «• 

McCormick  &  Co. — 

Jockey  Animal  Food,  j  dor.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  site..,  _ 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

4.00 


4»5 
.60 
.03 
1. 25 
•75 
1. 00 

•3® 

t.oo 


3-75 

2.00 


2.00 

4.00 

4.00 

•75 


50c.  site . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  site 
,,  „  S°c-  tlso 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, ioc.  sise 

Extracts  anJ  Essences. 

McCormick  ft  Co.,  Bee  Brand —  Per  dor 

Vanilla,  Rose,  Pistachio,  No.  a  sirs . 90 

No.  3  sire .  s.os 

No.  4  sire .  a.sj 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach.  Poor,  Pineapple,  Rasp- 

*■ -  Strawberry,  Violet,  No.  2  sire  .85 

Ns.  3  tire  1.75 

No.  4  tire  t.oo 

1,  Ns.  t  tlto  ••••••  •••••tMttIMMMItttlliMMtt  •  OO 

Orange,  Ns.  s  sits... . . 90 


SAlTJER’S 

RURE 

EXTRACTS 

For  Flavoring  Ices.  Cakes  Etc. 
Best  bv  test.  At  your  Grocers  IOC8.25C 

.‘.IICI  Sr  SALC  Of  ANY  nPAWDJN  th.  U  N  i  T  C  IJ  STAT  I  - 


45 


6.00 

J.00 

4 


os  g.ss 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla. . 

No.  t,  Vanilla  and  Rose . . . . . 

No.  a,  Lemon  and  assorted . .  K 

Ne.  4,  “  «  .  a.oi 

No.  4,  Vanilla . .  ,  ,j 

Assorted  cases.  Net.  1  and  2 . .  10.80 

_  “  Noe.  1,  2  and  4 .  11.80 

vw5Uv'  m  pts-  H  Fala.  gals. 

xxx  . z.50  3.00 

XX  Vanilla, . 1.25  2. so 

X  Vanilla .  1.00  s.oo 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Prach,  Rose,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistachw  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  r.aj  a.t|  4.00 

Tea . . . . . 

Kitchen  Queen — 

Extract  Vanilla,  Na.  a< . 

“  No.  sX . 

*’  Na.  X . . 

Extract  Lemon,  No.  as . . 

No.  sk . 

No.  X.„, 


1. 00  z.te  j.ee  6. 00 
•5®  *• 71  5»®  is.oe 


7-5S 
7.00 
Per  dor. 


Ingeraoll'a  Flavoring  Extracts — 
High  Grade  Vanilla . . 


.80 
•  45 

-z 

45 


Select  Vanilla.. 


1-75 

x:ll 

.85 

#5 

•45 


Mapleine. 

Crescent  Brand — 

2  oz.  bottle . retail 

4  or.  bottle .  “ 

8  oz.  bottle .  •• 

16  oz.  bottle .  *• 

32  oz.  bottle .  « 


Per  doz. 
•35  3  ®° 
.60  5.25 
1.15  9.50 

9.25  18.00 
4-00  35.OO 


Liquid  Rennet  and  Tablets. 


Blair's  Liquid  Rennet . 

“  Rennet  Tablets,  2  dot _ 

Shinn  ft  Silk's  Liquid  Rennet... . 
Hnasma’s  Junket  Tahlets,  3  dos... 
Union  Tohlata,  3  dog _ 


Per  doi. 
.  1. 10 

-  -75 

-  I. is 

-  .75 
•46 


— 28 — 

CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

%  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3  QO 

Bottled  Cider —  per 

Duffy's  184a  Apple  Juice,  1  doz.  qts._ .  3. 50 

“  ''  2  doi.  pta .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

,,  “  “  2  doz.  pta .  4.15 

Mott  8  brand  Golden  Russet,  x  doz.  qts .  3-75 

“  "  a  dor.  pta .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  $e.  packages .  2.7s 

r  “m  We6’  20 .  -55 

Gee  Whizz,  72  packs . . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.*$ 

Spearmint,  20  packs,  xoo  pieces^ . .  .55 


RICE. 


Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bagi . . 

Choice,  100-lb.  bags . . . . 

Prime,  100-lb.  bags . 03H 

Japan,  fancy,  xoo-lb.  bags^ . 04i/ 

**  choice,  100-lb.  :oj% 

Java,  fancy,  polished,  roo-Ib.  baga_ . Ju 

B.  Fischer  &  Co. — 


Per  lb. 

•°iYk 

.06 

•  ®5% 

•  ®4% 


cA&iwrfa 

i  Dislrlbotrrs  of  Potkfl  Riff  in 
Ib«  United  5uie» 

Fischer’s,  choicest  head,  z-lb.  bags . 07% 

**  *  “Hlb-, . °7« 

Queen  Quality  heed,  i-lb.  bags . 07 

“  3-lb.  bags . 07 

"  “  5-Ib.  bags . 07 

Coronet,  bead,  1  Ib.  bags . 05% 

“  3-lb.  bags . oj% 

Imperial,  choicest  Japan  style,  i-lb.  bags . oj 

“  “  3-lb.  •*  .oj 

**  “  “  5-lb.  •*  .ej 

Natural  Pure  Food,  head,  1  lb . #7 

Extra  fancy  head,  Acme  Brand,  100-lb.  bags  .07% 

Fancy  head,  100-lb.  bags.... . e6|f 

Choice  head,  100  lb.  bags . 05% 

Fancy  Java  head,  100-lD.  bags . 

Fxtra  fancy,  Patna,  xoo-lb.  bags . 

Slam,  Patna  style,  xoo-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

Choice  Japans,  roo-lb.  bags, 


•®S% 

•®4 

•4% 
®4  U 


Crushed  head,  choice  broken,  i-lb.  bags . 04 


East  India  head,  r-lb.  bags 


■®7* 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs . . .  2. 30 

“  60  3-lb.  bags .  4  00 

“  2214-lb.  bags .  3. 7J 

30  10-lb.  hag* .  3.73 

.  “  115  2%-lb.  begs  . .  J.®® 

Irish  Linen,  250-lb.  begs . .  s.ee 


56-lb.  bags . . 

“  28-lb.  bags . 

Mermaid,  quick-dissolving  bathlDg  salt, 

30  10-lb.  bags,  in  bbls . per  bbl. 

Pretzel,  280-lb.  bbls . 

“  1 80-lb.  sacks . 

Cheese,  280-lb.  bbls . 

Packing,  70-lb.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  ease . 

New  Ivory,  24  large  cartons  to  case . 

Silver  Springs,  quick-free  ring  Ice  cream  salt, 

30  In  bbl . per  bbl. 

Less  than 
discount;  10 
be  allowed. 


I  5  bbls.  the  list  net;  3  to  9 
>  bbls.  or  men,  7%  per  ce 


•5 

•35 

j.ee 
*4® 
I  55 
»-4® 
•  4® 
•75 
s.so 

I.  JO 
S.60 


p« 

bbls.,  5  percent, 
cent,  discount  mny 


SALAD  DRESSING. 

Per  des. 

Durkee’i,  large,  1  doz . . .  4.00 

11  small,  s  dor.... . s.40 

Schimmel's,  small,  a  doz . .  .87% 

My  Wife’s,  large,  1  dot. . . . s.30 

"  small  a  dot . . .  1.43 

Snider’s,  pts.,  t  dos . . .  s.jo 


SAL  SODA. 

Bbls.,  375  lbs . . . . . . per  roo 

Keg*,  159  lbs . . . per  100 

60-lb.  bones,  bulk  os  granulated _ _ 


•  <S* 

•  6j 
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A  Most  Familiar 
Trademark 

is  that  associated  with  the  Famous  Exton  Crackers. 

This  Diamond  with  the  “EXTON”  Cracker  enclosed 
is  known  from  Maine  to  California  by  grocers  who 
are  looking  after  their  best  interests.  It  stands  for 
goods  which  have  a  value  all  their  own.  This 
“something”  about  the  Exton  Crackers  makes  per¬ 
manent  customers,  and  they  advertise  your  store. 


A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton” 
THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  trou  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  ia-lb. 
boxes 


CROFT  &  ALLEN  CO. 


Philadelphia 

PElfM  SYLVANIA 
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For  the  Retail  Grocer 

Swift’s 

Pride 

Cleanser 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 

Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


The  Blending  and  Roasting  of 
Coffee  is  an  art  that  can  be  acquired 
only  through  years  of  experience. 

We  have  that  experience,  gained 
through  nearly  one  hundred  years  of 
business  life,  and  we  give  to  you  the 
benefit  of  our  knowledge. 

We  send  you  the  exact  Coffee  you 
buy  and  see  that  it  is  properly  blended 
and  roasted  so  as  to  insure  the  best 
results. 

Samuel  Wilde’s  Sons  Co.,  Eleven 

Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 
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SAUCES. 

L«  ft  Farrias'—  I 

Werestershlra,  quarts. 

pints  .MMSMSSWtMMHmmiMUSM 

"  %  pints . . . . 

Snider’s— 

Chill,  Ns.  zS,  i  doz . . 

"  Ns.  8,  a  doz . . . . 

Oyster  Cocktail,  No.  z6,  a  dor- . . 

"  No.  8,  s  doz . . . 

Woraeiti:,  Campbell’s,  No.  8,  a  doz . 

North  of  England,  No.  8,  a  doz._ . . 

Chef,  a  doz. . . . . 

Campbell's,  Chili,  toe.  size,  bottles . 


SEEDS. 


Canary  . 

"  bush,  do-lb.. 

Caraway . 

Coriander,  bleached. 

Hemp . 

bush.  40  lb, 


Mustard,  Brown . . . o 6% 

Mustard,  Yellow . od% 

Poppy. 

Ra^ie 


bush . . 

Sunflower,  per  lb.. 


.07 
.  06 
a. So 
■05% 


SODA. 

b.,  sia  lbs.,  kega . — 

b.,  bulk,  less  quantity....... 

abbltt’s  Soda,  )'  " 

Arm  &  Hammer 


- keg 

....per  lb. 


Saleratus,  Babbitt' 


W-lb.  pkgs.,  ejlbe .  “ 

r  bd.,  ms,  36  lbs . .  “ 

“  lbs.,  36  lbs .  « 

“  H,  ^,3«  lbs.. 
t’s  bd.,  %a,  as-tb.  1 


.  bxs. 


t.S# 

•  ®»K 

•OSM 

■os  K 

•  03 

•  03 
•05 


MINERAL  WATER. 

Sheboygan—  Per  case 

Large,  jo  In  case .  $ .  co 

3  rnsul,  100  In  case .  7 . 30 

Nips,  100  In  case .  6.5a 

Rebate  of  jo  cents  per  case  on  five-case  lots, 


SOFT  DRINKS. 

Per  doz. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  a.  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz .  a.  10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  to 

Lemon  Soaa,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Sheboygan  Ginger  Ale,  to  doz.  crates  or  bbls.  9. 00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate .  1.80 

Root  Beer  Extract,  Hires',  1  doz .  1.35 

Hires’  Root  Beer,  Carbonated,  a  doz . 87’ 

Hires'  Ginger  Ale,  Carbonated,  a  doz . 87J 

Welch’s  Grape  Juice,  case  quarts,  t  doz .  4. as 

“  “  pints,  e  doz .  4.75 

»  “  “  fc-pints,  3  doz .  4.5! 

"  "  "  4-ounce, 6  doz .  3.00 

"  "  "  J<-gallons,  8  bottles  3.00 

]  per  cent,  discount  on  j  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kletuatub,  ^  gross. . . .  a.jo 

Bou  Ami,  io-cent  size . H  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .  ya 

Putz  Liquid,  large,  3  doz . per  gross  16.30 

'*  “  small . per  gross  7.0! 

“  "  “  . per  doz.  .6a 

Putz  Paste,  large . . . per  doz.  .  53 


SOAP — Laundry. 


Bars. 

. IOO 

. IN 

. ZOO 

. 73 

. zoo 

. . zoo 

.  60 

. 70 

.  60 

. 4° 

. 40 

. 40 

. .  60 


Acme . . . . 

Atom. . 

Ark . 

America . . . 

Bet . . . 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Big  Master . 

Brown . 

Borax,  Dreydoppel . 

11  Pearl.  Young  &  Co . 

“  Day  &  Frick,  Novelty . 

11  Handsome . 

“  Eavenson,  large . . 

**  small . ;;;XOo 

“  Kirkman's .  too 

“  Red  Seal . 

“  Swift's . 

“  Climax . 

Circus . *’ 

Cotton  Oil,  White . __ 

Dobbins'  Electric . 

Dewey . 

Fairy . 

Fels-Naptha. . 

Five  case  lots . 

German  Mottled . . 

Good  Morning . .  . 

Glycerine  Tar .  . 

Gloss . ; . 100 

. zoo 


. zoo 

. zoo 

. zoo 

. zoo 

.zoo 


.zoo 

. zoo 

. zoo 

.  100 

. zoo 

. 100 


Less 
than 
5  bxs. 
3  35 
a.  50 
1.99 

*.85 

3.90 
3-75 
•  .85 
a. 85 

*.40 
a.  80 
2.80 
a.  80 
2.60 
75 
75 
75 
75 
75 
xo 


Grand  Pa's,  larga. - 50 

*****  *  *»»■■«  »a»  weaenssesaei.iemaMeaweshift 
IVOTjr  ■MMwe...M.M.^..w»«.e»em,MeMe^w...w.aC 

“  small  . 

I®®1 . . ...» . . . zoo 

Life  Buoy — . — .... _ _ _ so 

. . . ZOO 

Ifrtz'a  Naptha, . .... . . . ...ico 

Magie  Cleaner . . 

Marseilles,  laundry  sine . . 

"  j-eaat  size . „ 

"  toilet  size . 

Master  _ _ .... 

Maker’s . . . 

Miller*!  Naptha. . 

Naptha,  Swift’s . 

“  P.&G . 

Octagon. . 

OldMlll. . 

Oz^ae. . . . . 

Oleine,  Conway's . 60 

**  Golden  co 

Eavenson’s . . .  84 

Kirk's. .  fo 

“  Philadelphia,  7a  blocks . . 

"  Pennsylvania . 60 

“  Preeter&  Gamble . . . 84 

_  "  Young’s  Best . 60 

Pride,  Swift’s . 100 

Polo . xae 

Quaker  City,  boxes . 100 

_  mbs . . . . . z  jo 

Sunlight,  oval . 100 

.  twin  bars . . .zoo 

Santa  Clans.. . „...ioo 

Saratoga . ...zao 

Star . „. . . . ninmmii  —  IW 

Sunny  Monday . ™, .  100 

White  Goud . . . 100 

wool  Soap,  huge . 100 

"  small . . . — . . zoo 


Toilet  Soaps. 

Buttermilk  Cosmo.. . . . gross 

“  "  . ^oz. 

"  Swift's . . . . . gross 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box 

Castile,  Lexard,  floating . 100 

Castile,  Lexard,  floating.. . . . 50 

Castile,  imported,  Conti. . lb. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Eiderflower,  large  cake . gross 

Fleur-de-lis .  “ 

„  "  doz. 

Hearts  and  Flowers . 

Maxine  Elliott  Buttermilk  Series . 

Oatmeal,  3  cakes  in  box .  ** 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  }^-lb.  bars  to  box . lb. 

Turkish  Bath . gross 

Sweetheart,  30  cakes . box 

“  zoo  cakes . box 

Swift’s,  Pumice . ioo 

“  Candta  Glycerine .  jo 

"  Raven  Tar . i0o 

Witch  Hazel,  3  cakes,  %  gross . gross 

“  Swift’s . ’• 

"  Armour’s . . . •• 


— ax— 

Coleman's  Mustard,  D.  S. 

. . ..Him  ...m  ., 

Jf-lb.  11  . . 

pSS"^Z~i 

Black,  Low  Grade . . . 

White,  High  Grade.....™. . 

White,  Low  Grade . . . 

Red,  High  Grade . ~ . . 

Red,  Low  Grade. . 

Cinnamon — 

High  Grade . . . . 

Low  Grade . . . . 

Cloves — 

High  Grade . 

Low  Grade . . . 


..per  doe. 


•*3 


AJUapicz 

High 


Grade....... 


•73 


2.90 

4. so 
4.00 
a. 00 

’.28 
.70 
4.40 
4-3° 

•  49 
gross  10.23 
10.15 

4.30 
.09 

3.  CO 

1.90 
3-75 

4.50 

4iS 

4.  Co 

3*5 
4.30 

3.50 


Scouring  Soap. 

Day  6  Frick’s  Flint,  36  bars . . . .  1 . 14 

Young's,  48  bars . . .  j.go 

Brooks'  Crystal,  zoo  bars .  a,  7« 

Philadelphia  Standard,  6o  bars . . . 

Sapolio,  36  bars .  . 

“  Hand,  36  bars .  ,.J 

Wrigley’s,  zoo  bars .  j.jj 

(Coupons  wife  eaoh  box) 

Kitchen  Crystal,  36  bars,. . . . . .  B,  JS 


So«p  Powder. 


Pearllne,  36  packages.... 

7*  “  . 

zoo  "  . 

Soapine,  No.  7,  zoe  packs . 

No.  is,  zoo  11  . 

No.  17,  36 


Babbitt’s  1776  Powder,  ioe  6-oz.„ . ™  3 

Finola,  100  packages . 

Gold  Dust,  Falrbank’s,  zoo  za-oz.  packages 
“  “  24  44b. 

Naptha  Borax,  zoo  packages,  large . 

“  zoo  5-cent  packages. . 

Klrkollno,  white,  24  large  packs . . 

“  “  zoo  za-oz.  packages .  3.33 

Young's  Pearl  Borax  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  41 .  4.00 

"  "  603c.  pkgs .  a  .  40 

30  No.  »  pkgs...  2  .40 

Nine  O’clock  Tea,  100  packages .  3.a0 

I-V  Washing  Tablets,  3  doz . per  doz.  ^3 

Swift's  Washing  Powder,  100  is .  .  00 

"  "  244s .  4,00 

Swift’s  Pride  Cleanjer,  50  cans .  3.00 

Pennywash,  z  gross  and  t44  i-cent  cakes  free.  10.23 

Powerine  roo  packages .  ,  g- 

Old  Dutch  Cleanser,  48  packages . ’  3.45, 

SPECIALTIES. 

Anker’s  Bouillon  Capsules . . . . . .  3  00 


3-35 

6.00 


2.05 
4.00 
4.00 
J.8S 
3  00 


1  35 


Per  ease 
.  «-7S 
•  *-73 
»  *-73 
.  2.30 
.  4.00 
2.50 
35 
3  *3 
4.00 
4- SO 
4-73 
3.83 
*  55 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. _ 

i-cent  tins,  2  and  4  doz . per  doz. 

)ime  size,  2  and  4  doz . " 

tf-lb.  net,  tins,  2  and  4  doz .  •« 

36-lb.  net,  tins,  s  doz .  “ 

i-lb.  net,  tins,  r  doz . " 

6  lb.  cans,  full  weight . per  lb. 

zo-lb.  cans,  full  weight .  " 


1. 00 

*•9® 

3.70 

*3 

.22 


High  Grade . . . , 

Low  Grade,...™. . . 

Mace — 

High  Grade . . 

Nutmegs— 

High  Grade _ _ 

Mustard — 

Yellow,  High  Grade. . . . 

Yellow,  Low  Grade . .  . 

Brown.  High  Grade . . 

deCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4-lb.  cartons 

34-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  AUspice.W-lb.  cartons 
H-k-  cartons 

Beo  Brand,  in  canisters,  ebove  assortment, 

No.  43  size 
No.  90  else 


•«4H 
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M  ustard — Prepared. 

Campbell’s,  Jar,  2  doz . . . 

Campbell's,  with  spoon,  new . 

Gulden’s,  No.  6,  wife  spoon,  a  doz.. . 

"  ”  20,  “  " . . . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tail,  a  doz . 

Horseradish  and  Mustard,  No.  8,  wife  spoon, 

a  doz. . . . 

Mllh  Jar,  glass  top,  a  doz . 

Water  Tumblers,  glass,  No.  ro,  4  doz . 


Per  doz. 

90 
90 

u 

70 
So 

90 
75 

4*  $6 


WHOLE  SPICES. 

_  Per  lb. 

Pepper,  Black . . 

AJispi" . 04  V 

Cloves.. .  j, 

Mace .  ;4| 

Nutmegs,  large . 

“  medium...,. . I2U 

Cinnamon  Bark,  Canton.. . . 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . fj 

Whole  Mixed  Spices,  bulk,  64b,  boxes . . 

Green  Ginger  Root . . . . 


CORN  STARCH. 

Davis,  48  s-cent  packages . per  case  1.80 

“  36 10-cent  <•  . .  <«  a.  70 

Duryea’s,  40-lb. ,  i-lb.  packages . 07U 

"  ao-lb.,  “  . . 07S 

Niagara,  4o-lb.,  “  . 0s 

Cream.  484b.,  "  . . .  3.4, 

Kingsford’s,  40-lb.,  ”  .  .07^ 

Ren,  40  lb.,  1  lb.  packages.,.,; . 03% 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . . . 

Gilbert's  Laundry  40-Ib  boxes . 

it  Glo 


"  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . 05 

Kingsford’s,  Pure,  3-lb.  cartons . 0o) 

Pure  Gloss,  40  t-lb.  packages .  06) 

"  Silver  Gloss,  »  6-lb.  wd.  bits . 07) 

Durvea’s,  Superior,  3-lb.  cartons . 06) 

“  Saun  Gloss,  lb.  packages....,! . 07I 

“  Superior  B,  bulk . 043 

"  Satin  Gloss,  crates,  za  6-lb.  wd.  bxs.  .083 

Niagara,  laundry,  50  I0.  bulk . .  .033 

"  z-Ib.  packages,  48  lbs . . . 05 

”  3-lb.  cartons,  48  lbs . os 

“  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

"  64  5-cent  ”  .  2 . 20 

Elastic,  64  10-cent  packages .  5.00 

“  64  s-cent  “  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages.  . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 

Rex  Gloss,  50  lb.  bulk . 03 


STOVE  POLISH. 


Enameline  Paste,  small,  tf -gross., 
“  “  large,  .. 

“  Liquid,  large,  " 

“  *•  small,  ** 


Per  gre. 
..  45° 

..  7.20 

..  7.00 

..  5-io 


Maton’s  Stove  Polish,  large . doz  .75 

sss:  ’:g« 

„  _  . - . — ..pergrom  10.  t| 

_  small  size . . . pee  doz.  .70 

Climax  Enamel, -gross . . . per  gross  9.40 

Black  Jack,  «-gro« . J.j; 

Sun  Paste,  3-cent  size . . ••  4  30 

10-cent  size .  M  .  _ 

X-Ray  Stove  Polish — 

j-»nt  size.  No.  3,  per  box  of  3J -gross . . 

Per  box  of  K  groas . . 

Z4  dozen  to  gross . .  c ,  „ 

10-cent  size,  No.  zo,  per  box  of  3^-gross....„  9.»s 
Per  box  of  36-gross . . . 4.So 

T./ZSZxz . . .  *•- 

s-in-z,  smaller  size. . pOT  dez  71 

s-ln-i,  large  size,..,.„ . — .  «  '  ,  7, 


SUNDRIES. 

Bird  Food- 

Crystal,  40  pacta  round.. . per  pfcge. 

Excelsior,  24  pacta . .  ** 

McAllister,  36  pacta . . .  *• 

Gold  Medal,  24  pacta .  « 

Bird  Gravel — 

Red  or  White,  small,  pkgs . . per  dez. 

Red,  Urge,  36  pkgs .  " 

Silver,  small,  36  pkgs . .  " 

largo,  36  pkgs . . .  " 

Bath  Briek,  25  bricks . per  box 

Toothpicks,  Eureka,  zoo  boxes . «■« 

,r  Perfection,  s  doz . per  doe. 

Royal  Glee,  1  doz . per  do*. 

Paist’s  Glue,  1  doz . . .  *< 

Carpet  Tacks,  Wooden  Keg,  34-groes  case, 

assorted,  6,  8,  20  s..,.. . . . per  oase 

Carpet  Tacks,  Silver  Steel,  4-oz .  .per  doi. 

6-0* . . . . .  *• 

8-0  e . . . . . . 

zo-©i . .  « 

Z»-OI . . . . .  •• 

Matting  Tacks— 

Eo.  zo,  steel . . . ...per  dos. 

No.  zi,  «  . <« 

No  ia  *•  « 

v*  •*•••  •  eieeeeeee  see  eee  •*»«••••••  see 

Fll-Stickon,  Fly  Rlbbcm . per  gross 

Fll-Stickon,  V  gross  display  carton...... 

Ely  Paper,  Tanglefoot . 

Sticky,  zo  cartons . . 

Stlcktite  Fly  Paper,  zoo . per  case 

"  “  10  cartons. .  “ 

Wax,  White  and  Yellow . ....per  lb. 


..per  case 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  so  yds.  to  ib . per  lb. 

“  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . ...per  lb. 

Orange  Brand,  fine  cotton  twine. . .  " 

Texas  Medium,  cotton  twine .  " 

Cotton  Candle  Wick .  « 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  " 
Fine  Hemp  Twine,  8  balls  to  lb.  ia  |-Ib. 

bunches .  •* 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

j-lb.  bunches . . . per  ib. 

Best  Jute  Rope,  >6  yds.  to  lb .  " 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  dos. 

"  >08  ft.  to  hank,. ” 


.16 

•oj 

.z 

i.fa 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

NEW  CROP,  1908. 

Special,  extra  fancy.  No.  736  . . . 

Fancy,  No.  748 . . . 

Choice,  No.  753 . 

Cane  Juice . . . 40 

BlackStrap . . . 

B.  H.  F.,  Horse  Food  Mola*9«s . . . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  z  dos.  No.  1 1 

top  cans,  both  freight  paid.... . . 

Gold  Mine,  in  bbls.,  new  crop . . 

Fancy,  No.  109 . „„ 

Fancy,  No.  xn . . . 

Prime,  No.  xxe . „„ . . 


Porto  Rico  Molasses. 


.28 

28 

.26 

•1 


Extra  Fancy  Ponce,  No.  7x4,  new  crop.,, 
West  India,  choice,  No.  5x0,  compound.. 
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CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  BooRs 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

f?*r'w/rr]i  Eg® I  this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on®  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  F>.  FORBES,  Coshocton,  Ohio 


We  Sell  You  25  Per  Cent. 
More  Shelf  Room 

Selling  you  25  per  cent,  more  shelf  room  for  the 
price  of  a  few  Baines’  Brackets  is  like  offering  you  a 
gold  dollar  for  a  quarter. 

Nevertheless,  that’s  exactly  what  our  proposition 

amounts  to.  ,  ,  ,  ...  . 

We  guarantee  that  Baines  Brackets  will  mciease 

your  shelf  room  a  full  fourth,  not  by  performing  a 
miracle,  but  simply  by  giving  you  back  the  space  that 
the  old-fashioned  shelf  supports  have  used  up.  \\  ith 
these  brackets,  you  have  the  clear  shelf  fiee. 

bracket  company 

PIQUA,  OHIO 


PIQUA 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best— it  is  your  best,  too. 

Tbe  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  the  sales  of  all  their  laundry 
soaps,  that  BABBITT’S  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this— if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


* 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 

fj^L  VVATtl 

y\_  Ar  raiwucKT  £  JuHIl.U  i«ovNCZa 

m  BORAX  SOAP. 

One  of 
the  famous 
Three  Leaders 

Jiil 

>x  +o^.r,nrr.r  AMoro*  *'ti‘tAHL»oonr*A 

CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit 


Established  1877 


Philadelphia,  Pa. 


arid  Bacon  Slicer 

This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

II.  heacock 

51  North  Second  Street 

PHILADELPHIA,  PA. 


MADE  BY 


.  BABBITT 

NEW  YORK 


Read  This  Guarantee 

We  will  guarantee  to  sell  you  teas  and  coffees  by  mail, 
for  less  money  than  you  can  buy  the  same  grades  for  from 
the  salesmen  of  any  house  in  business. 

Is  there  anything  vague  about  that  ? 

But  we  perform  no  miracle — we  simply  do  as  any  house 
can  do  if  it  sells  direct— we  make  you-a  price  that  contains 
no  salesmen’s  salaries.  It’s  as  simple  as  a,  b,  c. 

Let  us  figure  on  specific  samples. 

DURYEE  &  BARWISE  ttSSrSnS 

ESTABLISHED  1897 
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Glucose. 

Best,  for  confectionery . 


a.6o2J 


■°7'A 

•7* 

•95 

*•35 

*•45 

■95 


HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal. 

i/omestic,  barrets . per  gal. 

Seker's,  lunch  bottles,  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz .  “ 

Schimmel's,  10-oz.  bottles,  2  doz.  In  case . 

"  6-oz.  “  “  “  . 

New  England  Maple  Syrup  Company. 
’'Golden  Tree”  Pure  Honey —  Per  doz. 

No.  «  jar,  1  doz.  in  case .  2.40 

No.  2  jar,  2  doz.  in  case .  j.So 

No  3  jar,  3  doz.  in  case . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jcckey  Chib.  Mason's  Quart  Jan —  Per  do*. 

4  do*.  In  barrel . 92)6 

x  dor.  In  case . 95 

Lvle's  Imported,  No.  2  cans,  2  do z .  1.90 

Globe,  No.  2  tins,  2  doz . $5 

Globe,  No.  2%  tins,  2  doz .  x.oo 

Globe,  No.  5  tins,  1  doz .  x.90 

Globe,  No.  10  tins,  y2  doz .  1.80 

Banner  in  jars,  compound . 92^ 

White  Clover,  in  jars,  compound . 90 

Purina  Pancake  Syrup,  36  pts .  2.30 

"  "  *2J?K  als .  7.00 

“  “  6  gals .  12.00 

*Karo,  10-cent  size,  a  doz . per  case  z .  85 

Karo,  as  cent  size,  1  doz .  “  2.33 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  J4  doz.  to  case .  6.60 

54-gal.  cans,  screw  cap,  r  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  a  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case .  j.ao 

No.  5  cans,  short  54-gal.,  screw  cap,  1  doz. 

to  case .  2.80 

Full  qt.  cans,  plain  top,  2  doz.  to  case .  1.40 

No.  s  cans,  2  lb.  size,  plain  top,  3  doz.  to 

Red  River—  *  ^ 

No.  2%  cans,  2%  lb.  size,  plain  top,  2  doz. 

to  case .  t  eo 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s . .  3.63 
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Qt.  bottles,  13  In  case . .  ... 

Pt.  bottles,  34  in  ease . . . . 

Fives  bottles,  24  in  caise. . . . . 

Jacket  cans . . . „..per  gal. 

Vermont,  gal.  tins . . . per  gal. 

"  *-gaJ.  tins. . . 

Hazea’s,  qt.  bottles . 

"  pt.  bottles . 

New  England  Maple  Syrup  Company 
"Golden  Tree”  Pure  Syrup — 

Square  bottles,  a  doz.  in  case _ _ _ 

Fruit  jar,  2  doz.  in  case . . 

Medium,  2  doz.  in  case . 

Small,  3  doz.  in  case . . . 

Square  full  gals.,  54  doz.  in  case. . 

Square  full  54  gals.,  1  doz.  in  case . 

5-gal.  jacketed  cans . 


4-50 

*•50 

3- 73 
1. 00 
1. 35 
7-75 

4- °o 
3.40 

Per  doz 
z.40 
e. 40 

1.50 

6.00 

4.30 


No. 

z.  Solid  oral.... 
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Butter  Dishes. 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13.50 

jtf-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4-13/4 

Ft.  cans,  24  in  case .  2.50 


WOOD  AND  WILLOW  WARE. 
Brooms. 

_  .  ,  Per  doz. 

Little  Gem.  parlor,  2  string . . .  4.15 

N  U,  No.  6,  split  handles .  3.50 

Leader,  No.  6,  3  string  red  handles . .  3.65 

Princess,  No.  4,  fancy  nandlea .  4.50 

Whisks,  2  sewed .  ,.10 

Factory,  heavy .  4.7J 


Washboards. 

N®*  Per  doz. 

69,  Good  Enough,  doable,  spring  protector...  3.65 

57,  Peerless,  double .  3.50 

**°.  “  single,  spring  protector .  3.30 

So,  Seal  Globm  double,  swing  protector. .  3.10 

100,  Northern  Queen,  single,  protector . .  3.00 

126,  Ruby,  single .  , . 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.73 


Buckets. 


O.  G.,  2  wire  hoops . 

“  3  wire  hoops . . 

Pine,  3  hoops,  flat . 

“  3  hoops,  flat . 

Galvanized,  13  qt . 

“  *4  q* . .... 

Indurated  Fibre .  . 


Per  dot. 
..  1.60 
..  *75 
..  1.50 
..  1.65 

••  *-75 
..  1.90 
,.  3. 40 


3.  "  . 

5,  "  . 

1,  Wire  ends.. . . 


h 


cnlc  Plates,  8  In . 

"  9  In . 

Crates  contain  350  each. 

The  Hanlon- Sharps  Co.,  No- Leak  Paper- 

No.  1 . 

No.  a . . . 

No.  3 .  . 

No., . . 


Per  M 

1. co 
1.20 

1.50 
2.15 

•95 
z .  20 

*-4» 

s.co 

2.30 

2.50 


It 

I.  80 

9.20 


Per  bo*. 
45 

35 


1. 00 

*•35 

z.jo 

3.33 

3-50 

300 

450 

■35 


Clothes  Pins. 

Tib  bids  Clothesline  Hooks . ••••..per  doz. 

Egg  Crates. 

Perfection . 

“  to  sets  fillers . 

Standard,  zs  sets  fillers . . 

Star  Egg  Carriers,  No.  z,  2  doz . per  doz. 

'*  No.  3 .  " 

Stztr  Egg  Trays,  No.  1,  z  M . .  . per  M. 

tv  ,  ,  No-  * . per  doi. 

BRUSHES. 

Scrub  Brushes. 

No-  Per  doz. 

22,  White  corner . - , 

*3,  Medium  sire . .’g, 

27,  Large  .  j'  IO 

13,  Marble,  medium  size . no 

00,  White,  Snap . 

Handy  House . . 

Jersey  Milk  Can . 2.oo 

Stove  Brushes. 

.  ,  Per  doz. 

3,  Straight  Block,  wood  handle . . 

az,  X,  crescent  shape .  j ,  .j 

z,  Grey  fibre,  strap  handle .  1 . 20 

*,  "  "  . 2.65 

6,  Extra  quality,  all  hair . ™  2^75 

Shoe  Brushes. 

No.  Per  doz 

o,  Mexidan  Fibre . .  ' 

*.  “  large .  j.30 

4,  Bristle  outside .  ,  5, 

5,  All  bristle .  J  _ , 

zoX,  All  bristle,  extra  value. .  2. 15 

z8.  All  bristle,  spotted  white .  2.80 


No. 

M 

U 

*>,  s 
8,6 
*0,  7 

**1  8 

6,  5 
8,6 

\°,:i 

5 

8,6 
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Whitewash  Brushes. 


White  tamplco . — 

(I 

Family,  extra  heavy. 


In., 

fc 

in., 
in., 

In.,  •'  •• 

in..  A.,  hair  bristle., 
in.,  “ 

In.,  " 

!*>■. 
in., 
in. 


Ideal,  all  bristle,  3  row.. 

i<  ti  _ .... 

3  row.. 


Per  doz. 

-  .40 

••  -4»K 

:: 

..  .93 

..  z.zo 

..  I.3J 
..  1.40 

..  Z.65 

..  *.00 
*-35 
..  190 
..  *.25 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . „ . . 

*1,  All  hair,  wire  drawn. . . 

*8,  White,  wire  drawn . 

1,  7  in..  All  hair,  flat  end . 

*2,7  In.,  Mixed,  round  end . 

ztX,  7  in..  Ail  hair,  round  end . 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  z6  lb . 

Tolly  Tar,  5,  zo,  25  and  15  lba. 

Newsboy . 

Old  Honesty . 

Piper  Heidslck . . 

Spear  Head . 

Standard  Navy . . 

Toddy . 

Vineo . . 

Town  Talk . . 


Per  dog, 
.90 
.  *.»5 

•  a.  90 
.  *.05 
.  s.ze 
.  a.  *5 


Per  !b. 
•37 
•39 

•39 


SMOKING  TOBACCO. 


Duke’s  Mixture.. 

Greenback . 

Green  Turtle . . 

Honest . 

Polar  Bear . . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

G.  &  A.  Navy.... 

Hot  Ball . 

Miner's  Extra.... 
Pipe  Smoking.... 
Red  Man . 


17 

H 

•*» 


Per  lb. 
39 
39 
el 

39 

•9 
39 

39 
3* 

39 
39 
35 
27 
35 
3« 

23 


YEAST  CAKES. 

Compressed  . per  doz.  .  it 

Magic,  1%  doz.  packages . per  box  .58 

Veast  Foam,  1%  doz . .  «•  ,j| 


Our  Gluten  Cereal  is 

in  many  practical  re¬ 
spects  the  best  cereal  on 
the  market.  It  is  the 
most  carefully  made  of 
any  cereal  in  its  class, 
and  will,  therefore,  give 
best  satisfaction.  Just 
as  importantly  it  pays  a 
far  better  profit  than  any 
other  cereal  on  the  mar¬ 
ket — 40  per  cent. 

We  admit  that  at  the 
start  you  will  have  more 
calls  for  some  other 
cereals,  because  they  are 
more  widely  advertised. 
But  wouldn’t  it  pay  you 
to  make  calls  for  Gluten 
Cereal  when  they  pay 
you  so  well  ? 

Costs  you  SI. 25,  brings 
you  $1.80. 


A.  C.  Godshall  &  Co. 

Incorporated 

lansdale,  pa. 


Why  Vou  Should  Sell  It 

You  ought  to  sell  Woodcock  Macaroni  even  if  you 
are  already  selling  other  kinds  because  its  flavor  and 
quality  are  so  superior  to  any  other  it  will  sell  better. 

It  will  increase  your  macaroni  trade.  Isn’t  that  what 
you  want? 


WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 


"  The  “Premium” 

Brand  on  Ham 


Increase  Your  Sales  and 
Profits  on  Vegetans 

You  can  do  both  with  our  Vegetable 
Display  Stand  because  it  not  only 
reduces  spoilage  of  vegetables  and 
green  truck  but  makes  them  look 
so  attractive  they  almost  sell  them¬ 
selves.  When  writing  to  us  state 
whether  you  have  a  city  water 
supply. 


GALESBURG  CORNICE  WORKS 


81  COX  STREET 

GALESBURG  :  ILLINOIS 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  bam  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  wre  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Jobbers  from  Three  States  Meet  in 
Wilkes-Barre,  Pa. 


Wholesale  Grocers’  Associations  of  Pennsylvania,  New  Jersey 
and  Delaware  Held  Fourth  Annual  Convention  Las 
Thursday,  March  10th.  Representative  Attendance  Unde 
Fine  Conditions.  Interesting  Reports  of  Year’s  Work 
A  Philadelphia  Jobber’s  View  of  Private  Brands.  The 
Prepayment  of  Freight.  Summary  of  Day’s  Sessions. 


Editorial  Correspondence  t(  Grocery  World  and  Gen¬ 
eral  Merchant." 


Wilkes-Barre,  Pa., 

March  io,  1910. 


The  Wholesale  Grocers’  Asso¬ 


ciation  of  Pennsylvania,  New 
Jersey  and  Delaware  held  its 
fourth  annual  convention  here  on 


Thursday  last.  The  weather  was 
propitious,  the  local  wholesalers’ 
association  hospitable,  and  alto¬ 
gether  the  meeting  was  enthusi¬ 
astic  and  much  enjoyed. 

'1'here  were  about  one  hundred 


and  fifty  delegates  present,  repre¬ 
senting  the  following  firms  : — 


F.  W.  Ahlborn  &  Co.,  Crocker 
Grocery  Co.,  Hart,  Lee  &  Co.; 

G.  L.  C.  Frantz,  The  Wm.  Stod- 
dart  Co.,  R.  S.  Williams  Co.,  John 
Williamson  &  Co.,  The  Hooven 
Mercantile  Co.  (Branch),  Kirken- 
dal!  Son  Co.,  Wilkes-Barre.  Geo. 
Bubb  &  Sons,  Williamsport. 


Martin  H.  Strauss  Co.,  Inc., 
Allentown.  Curry,  Canan  &  Co., 
Ltd.;  Wray,  Moore  &  Co.,  Al¬ 
toona.  J.  A.  Eberts  &  Co.,  Inc., 
Bethlehem.  R.  P.  Patterson’s  Sons, 
Carbondale.  Win.  M.  Bowen, 
Lewis  Bros,  Co.,  Chester.  Daw¬ 
son  Bros.,  Corry.  J.  H.  Goeser 
&  Co.,  Danville.  Keystone  Mer¬ 
cantile  Co.,  Du  Bois.  Drake  & 
Co.,  The  H.  G.  Tombler  Grocery 
Co.,  Easton.  C.  A.  Curtze,  Jacob 
Haller,  Erie.  The  Ehrhart-Conrad 
Co.,  The  H.  W.  Miller  Co.,  Han¬ 
over.  Witman-Schwarz  Co.,  Har¬ 
risburg.  The  Love  &  Sunshine 
Co.,  The  Ryan-Correll  Co.,  Johns¬ 
town.  I.  S.  Bear  &  Co.,  Miller 
&  Hartman,  M.  S.  Miller  &  Co., 
Lancaster.  Lebanon  Grocery  Co., 
Isaac  Sherman  Est.,  Lebanon. 
Childs,  Green  &  Childs,  Lewis- 
town.  J.  S.  Hotchkiss  &  Bro. 
Co.,  Meadville.  Schneider  Bros. 
&  Co.,  Mt.  Carmel.  Geo.  R.  Dan- 
enhower  &  Son,  Camden,  N.  J. 
J.  H.  Blackwell  &  Sons,  Case, 
Rose  &  Case;  Muschert,  Reeves  & 
Co.,  Trenton,  N.  J.  A.  J.  Hart 
Co.,  Wilmington,  Del.  R.  Scheetz, 
Norristown,  Pa.  Lauderbach-Bar- 
ber  Co.,  Philipsburg.  Comly, 
Flanigen  &  Co.,  118  S.  Delaware 
ave. ;  Githens,  Rexsamer  &  Co.,  40 
S.  Front  st. ;  J.  Graham  &  Son  Co., 
813  N.  Second  st.;  Howell  & 
Bursk,  130  S.  Front  st.;  H.  Kel¬ 
logg  &  Sons,  26  S.  Front  st.;  Kirk, 
Foster  &  Co.,  209  N.  Water  st.;  Wm. 
Montgomery  &  Co.,  999  N.  Sec¬ 
ond  st.;  John  Price,  3432  Market 
st.;  Reeves,  Parvin  &  Co.,  116  S. 
Delaware  ave.;  Schwenk  &  Cald- 
well.  35  N.  Third  st. ;  John  Scott 
&  Co.,  Diamond  and  American 
sts. ;  J.  Frank  Shull  &  Co.,  14  S. 
Front  st.,  Philadelphia.  Benedict 
&  Barber  and  Sutherland  &  Mc¬ 
Millan,  Pittston.  Geo.  H.  Delp 
&  Co.,  Kurtz  &  Mayers,  Reading 
VV  holesale  Grocery  Co.,  Reading. 
Center  &  Zeidler,  The  Hooven 
Mercantile  Co.  (Branch),  The  Rice 
<  1  rocery  Co.,  I  lie  W.  H.  Chandler 
Co.,  1  he  Sanker  &  Williams  Co., 
ihe  John  T.  Porter  Co.  Green- 
berger  &  Co.,  Scranton.  Seiler, 
Zimmerman  &  Seiler,  Shamokin. 


The  attendance  was  much 
swelled  by  the  fact  that  severa 
of  these  concerns  had  more  than 
one  member  present.  Some  also 
had  a  considerable  number  o: 
salesmen. 

Affiliated  organizations  also 
had  representatives  present.  The 
Pennsylvania  Wholesale  Grocery 
Salesmen’s  Association  was  rep¬ 
resented  by  Messrs.  Jump,  of  Wil¬ 
liam  Montgomery  &  Co.,  Phila¬ 
delphia;  Rice,  of  John  Graham 
&  Co.,  Philadelphia;  Pincus,  of 
John  Price  &  Co.,  Philadelphia; 
Rice,  of  A.  J.  Hart  &  Co.,,  of  Wi 
mington,  Del.,  and  C.  J.  Glocker, 
president,  of  Howell,  Bursk  &  Co. 
The  president  of  the  Philadelphia 
Association  of  Manufacturers’ 
Representatives,  B.  R.  Ken¬ 
worthy,  also  attended,  as  did  a 
large  number  of  representatives 
of  well-known  manufacturers. 
Among  these  were  Fred.  Mason, 
of  the  Diamond  Match  Co. ;  An¬ 
drew  Ross  and  E.  W.  Murphy,  of 
the  Kellogg  Toasted  Corn  Flake 
Co.;  George  Nowland,  of  Fels  & 
Co.;  A.  M.  Warren,  of  the  Great 
Western  Cereal  Co.;  Chas.  H. 
Hays,  of  Lautz  Bros. ;  J.  F. 
O’Brien,  of  the  Natural  Food  Co.; 
W.  W.  Frazier,  Jr.,  of  The  Frank¬ 
lin  Sugar  Refining  Co. ;  J.  H.  Hus¬ 
ton,  of  J.  K.  Huston  &  Co.;  C.  C. 
Miller,  and  Frank  Smith,  of  the 
Harrisburg  Brokerage  Co. 

Other  visitors  of  note  were  A. 
M.  Wilson,  of  Hartford,  Conn., 
president  of  the  New  England 
Wholesale  Grocers’  Association; 
Mr.  George  Gennerich,  president 
of  the  New  York  Wholesale  Gro¬ 
cers’  Association;  Nelson  Gray, 
secretary  of  the  same  body  ;  W.  A. 
Donahey,  secretary  of  the  Pitts¬ 
burg  (Pa.)  Wholesale  Grocers’ 
Association,  and  Alfred  H.  Beck¬ 


mann,  secretary  of  the  National 
Wholesale  Grocers’  Association. 

The  morning  session  was  main¬ 
ly  devoted  to  routine  business. 
President  Robert  G.  Bursk  pre 
sided  and  introduced  J.  Frank 
Hart,  president  of  the  Wilkes 
Barre  Wholesale  Grocers’  Associ¬ 
ation,  who  delivered  an  apt  little 
address  of  welcome.  The  re 
sponse  was  by  Horace  G.  Kurtz, 
of  Kurtz  &  Mayer,  Reading. 
Then  came  the  appointment  of  the 
following  Committee  on  Resolu¬ 
tions:  Francis  B.  Reeves,  Jr., 
chairman ;  Senator  J.  H.  Black- 
well,  of  Trenton,  N.  J.,  and  H.  G. 
Knrtz,  of  Reading. 

During  a  lull  in  the  proceedings 
the  chair  invited  the  representa¬ 
tive  of  any  manufacturer  present 
who  had  anything  of  interest  to( 
communicate  to  do  so  at  this  time. 
Two  responded,  Andrew  Ross,  of 
the  Kellogg  Toasted  Corn  Flake 
Co.,  and  A.  M.  Warren,  of  the 
Great  Western  Cereal  Co.  Mr 
Ross  spoke  appreciatively  of  the 
growing  inclination  between  the 
manufacturers  of  specialties  and 
the  jobbing  trade  to  work  to¬ 
gether  and  referred  particularly  to 
the  satisfactory  conditions  exist¬ 
ing  in  Philadelphia. 

Mr.  Warren  spoke  to  the  same 
theme,  saying  some  appreciative 
words  about  the  degree  to  which 
the  jobbers  of  the  State  had  re¬ 
sponded  to  the  manufacturers’ 
efforts  to  put  the  taking  of  spe¬ 
cialty  orders  upon  a  better  basis. 

Secretary  Alfred  H.  Beckmann, 
of  the  National  Wholesale  Gro¬ 
cers’  Association,  said  some  ex¬ 
tremely  complimentary  things 
about  the  Wholesale  Grocers’  As¬ 
sociation  of  Pennsylvania,  New 
Jersey  and  Delaware.  He  spoke 
of  the  work  of  the  National  Asso¬ 
ciation  and  how  it  was  growing 
and  said  that  while  the  New  York 
Association  was  the  father  of  job¬ 
bers’  associations,  it  frankly  took 
second  place  as  compared  with 
the  association  he  was  addressing. 

President  Bursk  then  made  his 
annual  address,  the  substance  of 
which  was  as  follows : — 


It  is  very  pleasing  at  this,  your 
fourth  annual  meeting,  to  be  able 
to  say  that  the  unbroken  record  of 
your  asosciation  is  going  steadily 
forward  and  each  year  growing 
larger,  stronger  and  better,  has 
again  continued  throughout  the 
past  year.  Since  you  organized  we 
have  never  yet  taken  a  step  back¬ 
ward,  nor  have  we  stood  still,  but 
each  year  have  accomplished  a  lit¬ 
tle  more  of  the  objects  of  your  as¬ 
sociation.  Whether  you  are  able 
to  see  the  results  of  the  work  of 
your  organization  in  your  own 


business,  and  whether  they  are  all 
that  you  anticipate  or  could  be,  de¬ 
pends  entirely  on  yourself. 

The  objects  of  your  association 
are:  First. — To  foster  and  promote 
a  feeling  of  fellowship  and  good 
will  among  its  members  and  on 
broad  and  equitable  lines  to  ad¬ 
vance  the  welfare  of  the  wholesale 
grocery  trade  in  the  States  of 
Pennsylvania,  New  Jersey  and  Del¬ 
aware. 

Second. — To  eliminate  or  mini¬ 
mize  abuses,  methods  and  practices 
inimical  to  the  proper  conduct  of 
business. 

Third. — To  establish  harmonious 
relations  between  the  manufactur¬ 
er,  jobber  and  retailer,  to  the  end 
that  the  jobber  be  universally  rec¬ 
ognized  as  the  best  channel 
through  which  the  manufacturer 
should  distribute  his  products  to 
the  retailer. 

Fourth. — To  assist  in  the  enact¬ 
ment  and  enforcement  of  pure  food 
laws,  which  in  their  operation  shall 
deal  justly  and  equitably  with  the 
interests  of  the  consumer,  retailer, 
jobber  and  manufacturer. 

Fifth. — To  have  business  con¬ 
ducted  on  legitimate  lines,  discour¬ 
age  “deals,”  '‘schemes”  and  the 
subsidizing  of  .jobbers’  employees 
by  manufacturers. 

Provided,  that  in  the  efforts  of 
the  association  to  accomplish  these 
objects  no  action  shall  be  taken 
which  will  tend  in  any  manner 
whatsoever  to  fix  or  to  regulate 
prices,  or  in  any  way  to  operate  in 
restraint  of  trade. 

The  most  important  part  of  the 
work  of  your  association  is  self- 
education.  The  lessons  are  the 
principles  of  your  association. 
Each  of  us  must  learn  them  indi¬ 
vidually  and  practice  them  in  our 
own  business.  This  self-education 
is  the  foundation  of  all  the  good 
that  is  to  be  gotten  out  of  asso¬ 
ciation  work.  The  limit  of  results 
is  dependent  only  on  how  well  we 
have  learned  the  lessons.  How 
many  of  us  try  and  figure  out  in 
dollars  and  cents  how  well  it  pays? 
With  most  jobbers  during  the  past 
.ten  years  there  is  one  part  of  their 
business  that  has  been  persistently 
running  ahead,  the  expense  ac¬ 
count.  It  seems  to  be  the  one  part 
of  the  business  that  needs  no  as¬ 
sistance  to  help  it  along.  When 
this  is  found  to  be  the  case,  is 
it  not  natural  that  one  of  the  first 
things  we  do  in  starting  the  new 
years  is  to  carefully  analyze  the  ex¬ 
pense  account  of  the  previous  year,  •. 
find  out  the  ratio  that  the  different 
parts  bear  to  the  total  and  then 
make  every  effort  to  reduce  it  that 
year,  with  the  result  usually  that 
it  is  again  just  a  little  more? 

On  the  other  hand,  how  many 
jobbers  analyze  their  profits?  How 
many  jobbers  are  there  who  look 
there  for  some  of  the  results  of  as¬ 
sociation  work?  If  we  can’t  get  the 
average  of  cost  down,  we  must  get 
the  average  of  profit  up,  and  to 
my  mind  there  is  only  one  way, 
and  that  a  straight  path  with  the 
limit  of  results  dependent  on  how 
well  we  have  learned  the  principles 
of  our  association  and  applied  them 
individually  in  our  own  business. 

One  of  the  most  important  les¬ 
sons  we  have  to  learn  ourselves  is 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Mr.  Retailer, 

Do  You  Want  a  Clerk? 


There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country- 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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to  be  able  to  say,  “Never  mind 
what  the  other  fellow  is  doing;  if 
he  wants  to  do  it,  let  him  do  it, 
we  won’t.”  When  we  get  to  this 
point  we  are  started  right,  and  the 
stronger  and  better  we  get,  the 
easier  it  will  be  to  carry  it  out,  for 
you  will  then  find  more  and  more 
of  the  other  fellows  thinking  your 
way,  too. 

This  analysis  of  the  costs  and 
profits  is  one  of  the  most  import¬ 
ant  parts  of  our  business  to-day. 
It  is  a  subject  not  often  referred 
to,  yet  I  believe  is  of  great  import¬ 
ance  in  its  influence  in  helping  to 
correct  some  of  the  trade  abuses. 

Every  jobber  should  not  only 
know  what  every  part  of  the  ex¬ 
pense  of  his  business  bears  to  the 
total  expense,  but  he  should  also 
know  the  profit  on  every  individual 
sale  and  the  average  of  profit  that 
everyone  of  his  salesmen  makes, 
whether  working  on  a  salary  or  a 
commission  basis.  This  is  not  al¬ 
ways  done,  for  I  know  there  are 
some  who  do  not  figure  individual 
profits  where  salesmen  are  on  a 
salary,  and  have  even  heard  of  a 
few  who  even  do  not  take  account 
of  stock.  This  condition  I  believe 
to  be  largely  responsible  for  the 
cutting  of  prices.  A  salesman  who 
is  paid  a  salary  based  upon  what 
he  sells  and  not  upon  what  he 
makes,  is  very  naturally  more  in¬ 
terested  in  the  amount  he  sells 
rather  than  what  he  makes,  or  the 
average  of  profit  he  is  making,  and 
is  very  often  tempted  to  increase  his 
sales  by  fair  means  or  otherwise. 

We  should  know  the  average  of 
profit  that  every  salesman  is  mak¬ 
ing  and  whether  the  difference  be¬ 
tween  it  and  the  cost  of  doing  busi¬ 
ness  is  sufficient  to  pay  us.  We 
should  not  only  know  this,  but 
should  carefully  analyze  both  his 
average  of  profit  and  sales,  as  it 
is  only  in  this  way  that  you  can 
determine  how  many  of  the  goods 
that  he  is  selling  are  paying  less 
than  the  cost  of  doing  business. 

There  is  another  part  of  our 
business  that  this  system  of  analy¬ 
sis  should  be  applied  to,  and  that 
is  the  analyzing  of  accounts.  We 
have  not  yet  generally  reached  this 
in  the  grocery  trade.  Modern 
methods  have  already  brought  it 
into  some  lines  and  necessity  will 
soon  bring  it  into  ours.  How 
many  of  us  know  whether  an  ac¬ 
count  is  paying  or  not?  How 
many  accounts  are  there  being  car¬ 
ried  which  if  carefully  analyzed 
would  show,  with  the  average  of 
profit  made  and  the  cost  of  car¬ 
rying  them,  that  they  persistently 
paid  barely  the  cost  of  doing 
business  or  less?  What  part  of 
our  business  is  more  important 
than  this? 

The  tendency  of  trade  is  towards 
this  thorough  analysis  of  the  dif¬ 
ferent  parts  of  the  business,  and 
those  who  have  already  adopted 
it  are  more  than  pleased  with  the 
results. 

One  of  the  most  important 
points  that  we  must  all  individually 
decide  is  what  we  shall  do  with 
the  lines  that  we  are  handling  that 
are  paying  less  than  the  cost  of 
doing  business.  This  is  one  of  the 
hardest  problems  we  have  to  han¬ 
dle.  Your  association  can  take  no 
action  which  will  tend  in  any  manner 
whatsoever  to  fi.v  or  regulate  prices 
or  in  any  way  operate  in  restraint 
of  trade. 

\  ou  individually  have  the  only 
solution,  for  you  alone  must  decide 
how  long  you  are  going  to  pay 
for  the  privilege  of  marketing 
some,  lines  of  goods,  which  you  are 
surely  doing  when  you  handle  them 
at  less  than  the  cost  of  doing  busi¬ 
ness. 

1  lie  fault  is  all  our  own  and 
the  remedy  must  be  in  our  own 


hands  as  individuals.  It  is  to  be 
hoped  that  the  day  will  come  when 
every  wholesale  grocer  will  refuse 
to  handle  any  article,  no  matter 
what  it  may  be,  which  does  not, 
under  normal  conditions,  allow  him 
something  above  the  cost  of  doing 
business  for  his  services. 

The  newspapers  have  for  some 
time  been  full  of  articles  on  the 
higher  cost  of  living.  The  subject 
ha?  been  considered  important 
enough  for  the  National  Govern¬ 
ment  to  investigate  the  cause  of  it. 
Naturally,  the  grocers,  both  whole¬ 
salers  and  retailers,  are  looked  up¬ 
on  as  having  a  share  in  it.  While 
I  have  mentioned  the  subject  of 
profits  a  number  of  times,  I  feel 
sure  that  no  wholesale  grocer  need 
feel  alarmed  that  any  investigation 
into  his  percentage  of  net  profits 
would  show  that  he  had  any  large 
part  in  it.  While  many  food  prod¬ 
ucts  are  undoubtedly  higher,  such 
as  meat,  dairy  and  cereal  prod¬ 
ucts,  a  caeeful  investigation  of 
products  handled  by  wholesale 
grocers,  covering  a  period  of 
twenty-five  years,  shows  that  prices 
are  considerably  lower  on  the  aver¬ 
age  now  than  they  have  been  dur¬ 
ing  that  period. 

I  feel  sure  that  you  all  know  that 
the  splendid  showing  your  asso¬ 
ciation  is  able  to  make  in  the  four 
years  of  its  existence  is  due  to  the 
able,  conscientious  and  thorough 
work  done  by  your  secretary,  Mr. 
Graves.  I  feel  that  my  remarks 
would  not  be  complete  without 
some  reference  to  it.  I  have  been 
thrown  in  closer  touch  with  him 
than  any  of  you  and  perhaps  can 
better  appreciate  what  he  is  try¬ 
ing  to  do  for  all  of  us.  Remem¬ 
ber  that  your  business  is  his  busi¬ 
ness,  and  that  his  life’s  work  is 
trying  to  bring  about  better  trade 
conditions  for  all  of  us  and  give 
him  all  the  assistance  and  encour¬ 
agement  you  possibly  can. 

The  report  of  the  treasurer,  F. 
B.  Reeves,  Jr.,  showed  total  re¬ 
ceipts  of  $7,336.43  and  expendi¬ 
tures  of  $7,050.73,  leaving  a  bal¬ 
ance  of  $285.70.  At  Mr.  Reeves’ 
request  a  committee  was  ap¬ 
pointed  to  audit  his  acounts — 
John  Lippincott  and  William  T. 
Kirk,  both  of  Philadelphia. 

The  most  comprehensive  report 
read  was  that  of  Mr.  Alvin  M. 
Graves,  secretary  and  general 
manager  of  the  asociation.  Its 
substance  was  as  follows; — 

At  our  annual  meeting  last  year 
we  reported  a  membership  of  136  in¬ 
cluding  branches;  to  this  we  have 
added  six  new  members,  but  lost 
two  by  retiring  from  business ;  mak¬ 
ing  a  total  membership  of  140. 
This  membership  represents  93  per 
cent,  of  all  the  legitimate  jobbers  in 
the  territory  covered  by  your  asso¬ 
ciation  in  Pennsylvania,  New  Jersey, 
and  Delaware. 

We  have  sent  out  this  year  12,709 
pieces  of  mailing  matter,  about  4,000 
more  than  last  year,  consisting  of  let¬ 
ters  of  personal  nature,  letters  of  in¬ 
formation  and  notices  of  general 
character  We  have  traveled  11,214 
miles,  calling  on  members  and  non¬ 
members  and  attending  conventions 
and  local  association  meetings  in  the 
furtherance  of  association  work. 
We  have  held  a  number  of  confer¬ 
ences  during  the  year  with  manufac¬ 
turers  ;  the  result  of  which  it  is  not 
necessary  to  enumerate  but  sufficient 
to  say  all  tending  toward  your  in¬ 
terest. 

Three  meetings  of  the  Executive 


Committee  were  held  during  the  year, 
when  matters  of  interest  and  import¬ 
ance  to  the  trade  were  discussed; 
and  the  Philadelphia  members  of 
the  committee  and  the  officers  of  the 
local  association  have  had  frequent 
meetings  with  your  secretary  to  con¬ 
sider  matters  needing  prompt  atten¬ 
tion. 

Believing  if  we  are.  to  do  our 
best  and  most  effective  work  in  car¬ 
rying  out  the  “objects”  of'our  as¬ 
sociation,  it  is  necessary  to  have  the 
sympathy  and  co-operation  of  the 
man  who  is  out  on  the  firing  line, 
face  to  face,  with  the  customer,  and 
who  is  in  a  position  to  most  effec¬ 
tively  preach  our  gospel ;  we  have 
encouraged  the  getting  together  of 
jobbers’  salesmen.  Two  successful 
meetings  of  this  character  have  been 
held  with  the  jobbers  and  salesmen 
comprising  the  Central  Local  As¬ 
sociation,  and  on  December  10th,  in 
Philadelphia,  a  most  enthusiastic 
meeting  of  salesmen  was  held  with 
about  180  present,  representing  firms 
in  Philadelphia,  Camden,  Chester 
and  Wilmington,  with  addresses  by 
Mr.  F.  W.  Hannahs  and  Mr.  Ellis 
Howland,  and  an  open  discussion  on 
the  part  of  the  salesmen  themselves, 
after  which  an  organization  was 
effected — 101  paying  their  dues  be¬ 
fore  leaving  the  hall.  They  have 
largely  increased  their  membership 
since  then  and  have  held  several 
meetings,  all  of  an  interesting  and 
helpful  character — in  fact  they  are 
doing  things.  Their  officers  and  ex¬ 
ecutive  board,  composed  of  the  best 
stamp  of  salesmen,  already  have  a 
comprehensive  view  of  the  situation, 
and  can,  we  believe,  be  relied  upon 
to  co-operate  with  your  association 
in  every  good  work. 

Since  the  enactment  of  the  Nat¬ 
ional  Pure  Food  Law,  113  regula¬ 
tions  and  170  court  decisions  have 
been  issued,  copies  of  which  we  have 
sent  to  all  our  members,  and  which 
ought  to  be  kept  on  file  for  future 
reference,  especially  the  court  decis¬ 
ions  giving  the  character  and  brand 
of  products  found  adulterated  or 
misbranded. 

Recognizing  the  importance  of 
uniformity  of  food  laws,  and  with  a 
desire  to  have  the  Pennsylvania  law 
conform  with  that  of  the  Federal 
Act,  representatives  of  the  Retail 
Grocers,  the  Wholesale  Druggists’ 
Association,  the  different  Whole¬ 
sale  Confectioners’  Associations,  the 
Grocers’  and  Importers’  Exchange, 
the  Pittsburg  Wholesale  Grocers’ 
Association  and  your  association, 
effected  an  organization  just  before 
the  meeting  of  the  last  legislature 
known  as  “The  Pennsylvania  Pure 
Food  Association”  with  Mr.  Drake, 
chairman  ,of  your  legislative  com¬ 
mittee,  as  president. 

On  the  instruction  of  the  execu¬ 
tive  committee,  your  secretary  wrote 
a  letter,  copy  of  which  is  herewith  at¬ 
tached,  to  each  Senator  and  Repre¬ 
sentative  in  Congress  from  the 
States  of  Pennsylvania,  New  Jer¬ 
sey  and  Delaware,  protesting  against 
the  Corporation  Tax  Law,  and  urg¬ 
ing  their  influence  in  having  it  re¬ 
pealed.  One  Senator  wrote :  “I 
think  the  sentiment  is  growing  rap¬ 
idly  in  favor  of  the  repeal  of  this 
law.”  That  was  encouraging,  but 
most  of  the  replies  expressed  the 
opinion  that  Congress  will  consider 
no  legislation  amending  the  Cor¬ 
poration  Tax  Law  at  this  session. 
In  all  such  legislation,  whether  it  .. 
be  State  or  National,  there  is  too 
much  politics  and  not  enough  busi¬ 
ness. 

It  was  the  pleasure  of  your  sec¬ 
retary  to  attend  the  first  annual 
meeting  of  the  American  Specialty 
Manufacturers’  Association  held  in 
New  York  on  November  12th.  We 
were  much  pleased  with  the  spirit 
and  sentiment  manifested  in  the 


meeting  in  favor  of  the  jobber  as 
the  proper  distributer  of  their  prod¬ 
ucts,  and  we  trust  our  Resolution 
Committee  will  commend  them  for 
their  efforts  to  improve  conditions 
in  the  grocery  trade. 

There  has  been  great  progress 
made  in  the  last  year  or  two  in  elim¬ 
inating  or  minimizing  the  evils  and 
abuses  in  the:  trade,  but  we  wish  to 
call  attention  at'  this  time  to  two 
abuses  that  are  still  too  prevalent 
among  some  of  our  members.  First: 
The  abuse  of  the  cash  discount  al¬ 
lowed;  and  second:  the  cutting  of 
prices  or  rebating.  To  our  mind 
the  abuse  of.  the.  cash  discount  by 
some  of  you  is  a- waste  of  thousands 
and  thousands  of  dollars  per  year. 
It  can  and  ought  to  be  stopped,  and 
we  appreciate  the  good  work  that  is 
being  done  along  this  line  by  the 
National,  State  and  Local  Commit¬ 
tees,  and  we  hope  they  will  continue 
this  work.  We  believe  limited 
prices,  especially  on  proprietary  and 
well  advertised  brands,  ought  to  be 
encouraged,  but  when  a  manufac¬ 
turer  adopts  such  a  plan  he  should 
enforce  it  without  deviation,  for  the 
selling  provision  of  any  manufac¬ 
turer  that  binds  the  honest  dealer 
and  does  not  control  the  dishonest 
one  is  unfair  and  discriminatory. 
The  cutting  of  prices  or  rebating 
on  the  part  of  any  jobber  or  his 
salesman  is  not  only  discouraging 
to  the  manufacturer  who  desires  to 
protect  you,  but  it  is  demoralizing, 
and  to  our  mind  it  is  a  sin  which  will 
cause  him  who  persists  in  its  prac¬ 
tice  to  eventually  “miss  the  mark.” 
This  is  not  a  matter  for  the  travel¬ 
ing  salesmen  only ;  it  is  a  serious 
matter  for  the  managers.  There 
is  no  question  but  what  there  has 
been  improvement  in  this,  for  we 
hear  many  jobbers  say  it  is  easier 
to  ask  and  get  a  profit  on  many 
articles  than  it  used  to  be.  This 
bettering  of  conditions  is  due  more 
to  the  educational  influence  of  the 
association  than  to  the  “big  stick.” 
It  is  in  line  with  the  present 
awakening  of  the  business  con¬ 
science  of  the  country,  of  which  we 
have  so  many  signs. 

We  are  somewhat  suspicious  of 
the  scheme  emanating  from  Chi¬ 
cago  to  promote  the  sale  and  ad¬ 
vertisement  of  private  label  goods 
on  a  gigantic  scale.  We  are  not 
in  a  position  to  commend  or  con¬ 
demn  the  plan,  but  respectfully  sug¬ 
gest  that  when  it  is  put  up  to  any 
of  you,  you  will  consider  seriously 
whether  or  not  such  a  scheme  will 
disturb  the  harmonious  relations 
existing  between  the  manufacturer 
and  the  jobber,  particularly  those 
manufacturers  who  create  a  demand 
for  their  products  and  at  the  same 
time  provide  a  reasonable  compen¬ 
sation  to  the  jobber  for  distribu¬ 
tion. 

There  has  been  a  good  deal  of 
discussion  pro  and  con  printed  in 
the  papers  of  late  on  the  subject 
of  manufacturers  placing  a  limited 
price  on  their  products.  It  is 
amusing  to  notice  the  complaint 
of  some  large  manufacturing  job¬ 
bers  that  such  practice  on  the  part 
of  the  manufacturer  hurts  their 
“large  interests.” 

We  should  reaffirm  in  a  resolu¬ 
tion  to-day  our  loyalty  to  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion,  expressing  our  appreciation 
and  indorsement  of  their  efforts  in 
the  interest  of  all  wholesale  gro¬ 
cers.  It  is  pleasing  to  note  that 
the  two  committees  of  the  National 
Association  doing  the  most  effec¬ 
tive  work  this  year  are  the  Mem¬ 
bership  Committee  and  the  Pur-  . 
chase  Discount  Committee,  of 
which  our  president,  Mr.  Bursk, 
and  Mr.  Drake  are  chairmen  respec¬ 
tively. 

We  call  attention  to  the  annual 
meeting  of  the  National  Wholesale 
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Grocers’  Association  which  will  be 
held  at  Louisville,  Ky.,  on  May 
2Uth  25th  and  26th,  and  urge  as 
many  of  our  members  as  can  pos¬ 
sibly  do  so  to  attend.  If  any  of 
you  who  are  members  of  the  Na¬ 
tional  find  it  impossible  to  go,  it 
might  be  well  to  furnish  your  sec¬ 
retary  or  some  one  who  is  going 
with  your  proxy,  as  you  have  a 
right  to  do  under  their  By-Laws. 

The  Legislative  Committee,  of  | 
which  Fred.  R.  Drake,  of  Easton, 
Pa.,  is  chairman,  made  the  follow¬ 
ing  report: — 

The  work  of  the  Legislative 
Committee  during  the  past  year 
was  confined  largely  to  the  first 
three  months  of  the  year,  which 
marked  the  ending  of  a  very  stren¬ 
uous  six  months  of  work  wherein 
our  association  was  actively  rep¬ 
resented  in  the  Pennsylvania 
Pure  Food  Association.  Your 
committee  made  every  effort  to 
have  a  bill  passed  that  would  be 
fair  and  just  and  protect  alike  the 
manufacturer,  the  jobber,  the  re¬ 
tailer  and  the  consumer.  While 
some  disappointing  features  crept 
into  the  bill  at  the  last  moment, 
we  believe  our  present  law,  with 
these  exceptions,  is  giving  general 
satisfaction,  and  that  the  organi¬ 
zation  of  the  Pennsylvania  Pure 
Food  Association  was  wise,  for  had 
it  not  been  for  its  efforts  in  stem¬ 
ming  the  tide  of  radicalism  that 
was  sweeping  over  the  State  at  that 
time,  the  law  that  would  have  been 
on  the  statute  books  would  have 
been  much  less  in  harmony  with 
the  National  law  than  is  now  the 

CclS€« 

The  officers  of  our  association, 
together  with  the  officers  of  the 
Pennsylvania  Pure  Food  Associa- 
tion,  were  insistent  in  asking  that 
the  bill  be  signed  by  the  Govern¬ 
or  as  passed,  and,  while  as  said 
above,  the  results  are  not  entire  y 
satisfactory,  they  are  better  than 
would  have  been  the  case  without 
organized  effort. 

We  believe  it  wise  for  our  asso¬ 
ciation,  along  with  the  other  forces 
that  were  at  work  in  the  Pennsyl¬ 
vania  Pure  Food  Association,  to 
be  wide  awake  at  all  times  and 
particularly  so  immediately  preced 
ing  the  assembling  of  the  next  ses¬ 
sion  of  our  Legislature,  as  there  is 
no  doubt  of  the  activity  of  the  op¬ 
ponents  of  uniformity  to  the  Na¬ 
tional  law  in  the  next  session  ot 
the  Legislature  as  they  were  in  the 

^  We  believe  that  the  best  interests 
of  Pennsylvania,  New  Jersey  and 
Delaware  are  linked  with  the  ad¬ 
ministration  of  the  National  law 
under  the  Department  of  Agricul¬ 
ture  and  directed  our  efforts  con¬ 
stantly  in  that  direction,  and  that 
any  law  isolating  any  one  or  all 
of  these  States  would  be  more  un¬ 
fortunate  than  some  of  the  inequal¬ 
ities  we  have  to  bear  now. 

The  afternoon  session  up  to  4 
o’clock  was  executive,  much  of  it 
being  devoted  to  free  discussions 
upon  various  trade’ problems.  A 
particularly  able  paper  on  I  1  i- 
vate  Brands:  Are  They  Worth 
While?”  was  read  by  Mr.  James 
Hewitt,  of  H.  Kellogg  &  Sons, 
Philadelphia.  It  is  considered 
worthy  of  reproduction  in  full . 

I  have  been  asked  to  say  some¬ 
thing  upon  the  use  of  private  labels 
— are  they  worth  while  and.  if  so, 
how  can  the  best  results  be  ob¬ 
tained? 


In  these  days  of  mutual  helpful¬ 
ness,  much  emphasis  is  laid  upon 
the  doctrine ; 

The  manufacturer  to  the  jobber. 

The  jobber  to  the  retailer. 

The  retailer  to  the  consumer. 

It  is  truly  an  ideal,  method  and  if 
we  were  all  one  vast  machine  so 
well  put  together  that  each  part  re¬ 
ceived  its  due  share  of  lubrication, 
the  course  of  business  would  run 
smoothly.  But,  after  all,  we  are  not 
a  vast  machine,  but  men,  eagerly  and 
carefully  reaching  out  for  that  dol¬ 
lar  of  profit  which  we  see  before  us. 
Hence  we  hear  complaints  from  the 
manufacturer  that  his  products  are 
neglected  by  the  jobber  for  some¬ 
thing  that  he  himself  is  exploiting; 
from  the  jobber,  that  the  manufac¬ 
turer  has  passed  over  him  to  the  re¬ 
tailer,  and  from  the  retailer,  that 
the  jobber  is  an  obstructionist,  ham¬ 
pering  the  free  passage  of  goods 
from  the  manufacturer  to  the  re¬ 
tailer  who  stands  in  such  close  rela¬ 
tions  to  the  consumer.  And  so  the 
merry  war  continues  and  each  class 
must  work  out  its  own  salvation. 

Now  the  manufacturer  that  pro¬ 
duces  an  article  that  proves  to  be 
popular,  also  finds  that  he  has  caused 
a  crop  of  rivals  to  spring,  up,  who, 
if  defeated  at  all,  are  done  so,  first 
by  the  quality  of  the  products ;  sec¬ 
ond,  its  protected  name  or  label, 
and  third,  wise  generalship. 

If  the  jobber  were  to  confine  him¬ 
self  to  the  selling  of  such  staple 
articles  as  Quaker  Oats,  Baker’s 
Chocolate,  Babbitt’s  Soap,  Paris 
Corn,  brands  well-known  and  justly 
so  by  their  excellence,  he  simply  be¬ 
comes  a  medium  of  exchange  having 
no  particular  identity  with  the  goods 
and  is  immediately  dropped  when  a 
cheaper  medium  is  found.  So  the 
problem  confronts  him  how  to  im¬ 
press  his  individuality  upon  the 
business  he  is  pursuing.  He  is  not 
a  manufacturer,  and  so  he  seeks  to 
secure  that  individuality  by  turning 
to  the  private  or  special  label  as  one 
of  the  means  of  securing  his  object. 
Hence  it  is  that  labels  do  not  and 
cannot  belong  to  any  one  class  of 
merchants,  our  friends,  the  canners, 
to  the  contrary  notwithstanding. 

We  are  all  agreed  that  it  is  by  the 
profits  we  live.  If  we  neglect  them, 
we  die  financially;  if  we  nourish 
them,  we  will  be  able  to  come  again 
'  to  Wilkes-Barre  at  some  future 
grocers’  gathering. 

While  no  good  grocer  will  neglect 
to  have  in  his  stock  the  things  that 
are  popular  and  asked  for,  he  cannot 
afford  to  allow  himself  to  become 
simply  a  collector  and  distributer  of 
such  goods.  If  he  does,  he  is  in  dan¬ 
ger  of  seeing  his  profits  vanish  into 
thin  air. 

Now  there  are  at  least  three  con¬ 
siderations  that  enter  into  a  success¬ 
ful  business. 

The  personality  of  the  firm. 

The  quality  of  goods  offered. 

The  methods  of  handling  the 
goods;  and  when  rightly  joined  are 
sure  to  attract  the  buyer  to  the 
wares. 

Leaving  aside  the  first  of  these 
considerations,  I  would  say  that  the 
more  goods  that  a  firm  can  con¬ 
trol  either  through  agencies  or  by 
means  of  a  private  label,  the  better 
is  its  position  in  its  paticular  trade. 

The  first  endeavor  is,  probably,  the 
agency,  for  then  one  has  the  help  of 
the  manufacturer’s  advertising  in  the 
distribution  of  the  products.  Us¬ 
ually  these  agencies  are  brief  in  ex¬ 
istence;  the  manufacturer  thanks  the 
jobber  for  his  work  tells  him  the 
business  is  now  large  enough  to  need 
other  distributers  in  the  territory 
and  withdaws  the  agency.  The  in¬ 
troductory  work  by  the  jobber  has 
resulted  in  the  demand  for  the 
article  in  question  and  just  at  the 

(Continued  on  page  31.) 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Buffs 

Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don  t  sell 
ten  times  as  much  is  because  you  don’t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying-. 
The  kind  that  children  love— and  it’s 
good  for  them. 
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WITH  THE  EDITOR 


A  New  Advocate 
for  Parcels  Post. 


The  noise  raised  by  the  present 
Postmaster-General  over  the  fact 
that  the  Post- 
Office  Depart- 
ment  loses  $28,- 
000,000  yearly 
has  brought  parcels  post  to  the 
front  again,  and  it  seems  almost 
certain  that  something  will  be 
done  with  it  in  the  near  future. 
An  unfortunate  feature  of  the 
matter,  from  the  retailer’s  stand¬ 
point,  is  the  fact  that  many  maga- 
7.ines  and  periodicals  are  bringing 
parcels  post  to  the  front  and  are 
actively  arraying  themselves 
among  its  advocates.  This,  let  it 
be  understood,  for  a  purely  selfish 
reason,  for  the  Government  is 
threatening  to  recoup  some  of  its 
$28,000,000  by  charging  these 
publications  a  higher  postage  rate. 
The  publications  will  save  them¬ 
selves,  therefore,  if  they  can  per¬ 
suade  the  Government  to  inaugu¬ 
rate  parcels  post  instead. 

The  attitude  which  the  affected 
periodicals  are  taking  is  typically 
expressed  in  the  following  extract 
from  the  current  “Outlook” : — 


number  of  routes,  the  return  would 
be,  so  Mr.  Foster  believes,  as  much 
as  $12,000,000  a  year.  Two  interests 
will  doubtless  oppose  the  bill — the 
express  companies  and  the  country 
stores.  The  expected  opposition  of 
the  express  companies  to  this  bill 
can  easily  be  understood;  but  it 
should  have  no  weight  against  the 
public  interest.  As  for  the  country 
stores,  which  have  heretofore  op¬ 
posed  the  extension  of  the  rural  free 
delivery  on  account  of  the  advantage 
that  it  might  give  to  the  big  mail  or¬ 
der  concerns  in  the  city,  they  will 
find  no  such  cause  for  opposition  in 
this  bill,  for,  by  its  provisions,  post-- 
age  on  packages  which  they  send  to 
neighboring  consumers  would  be 
much  less  than  the  postage  which 
those  same  consumers  would  pay  on 
packages  from  more  distant  stores, 
ihe  country  stores  thus  would  be 
ultimately  brought  into  really  closer 
contact  with  the  farming  community, 
instead  of  being  detached  from  it! 
It  would  not  be  surprising  if  the  re¬ 
sult  of  the  present  interest  in  our 
postal  service  were  to  show  itself  in 
enactment  into  law,  not  only  of  Mr. 
Foster’s  measure,  but  also  of  one 
providing  for  a  more  general  parcels 
post. 


There  is  a  deficit,  according!  to 
Postmaster-General  Hitchcock,  of 
$28,000,000  in  the  rural  delivery  ser¬ 
vice.  Under  the  present  rates  of 
postage  and  the  regulations  in  the 
rural  delivery  service,  there  will 
always  be  a  deficit.  If,  for  example, 
a  merchant  desires  to  send  a  four- 
pound  package  to  patrons  living  on 
a  rural  route  extending  from  that 
merchant’s  post  office,  he  must  pay 
sixty-four  cents.  But  he  would  pay 
sixty-four  cents  if  he  were  sending 
the  same  package  to  patrons  living 
on  a  rural  route  which  starts  from 
some  post  office  at  the  other  end  of 
the  country.  In  the  interest  both 
of  equitable  individual  treatment, 
and  also  of  financial  returffi  to  the 
Government,  the  matter  ought  to  be 
more  reasonably  adjusted.  There 
should  be  at  least  a  local  rate  on 
parcels  on  rural  routes  starting  from 
the  same  post  office.  Hence  we  are 
glad  to  note  that  the  Hon.  David  J. 
Foster,  of  Vermont,  has  introduced 
a  bill  to  this  end  in  the  House  of 
Representatives.  As  every  carrier 
on  a  rural  route  is  prepared  to  trans¬ 
port  a  hundred  and  twenty-five 
pounds  of  mail,  yet  as,  in  point  of 
fact,  he  carries  an  average  of  not 
over  twenty-five  pounds,  the  car¬ 
riage  of  local  parcels  would  not  en¬ 
tail  any  additional  expense  to  the 
Government.  The  returns  would  be 
all  net  profit.  Mr.  Foster  would  es¬ 
tablish  rates  of  postage  on  parcels 
ot  third  and  fourth  class  matter  of 
one  cenc  for  parcels  weighing  two 
ounces  or  less,  of  two  cents  on  par¬ 
esis  weighing  over  two  ounces  and 
no.-  over  four,  of  three  cents  on  par¬ 
cel  over  four  ounces  and  not  ex¬ 
ceeding  eight,  etc.  No  parcels  would 
exceed  eleven  pounds  in  weight, 
under  such  a  bill,  with  our  present 


This  is  all  very  pretty,  but  the 
country  storekeeper  is  afraid  of 
ony  entering  wedge.  It  cannot 
be  doubted  for  a  minute  that  if 
this  limited  parcels  post  plan — 
which  of  itself  is  admittedly  good 
went  into  effect,  and  succeeded 
in  raising  large  moneys  for  the 
Government,  it  wouldn’t  be  a  year 
before  it  would  be  extended  to 
the  entire  country.  When  that 
time  came  the  mail-order  houses 
would  enter  upon  an  unprece¬ 
dented  period  of  prosperity  ac¬ 
companied  by  a  corresponding 
period  of  depression  for  the  local 
merchant.  This  would  be  inevi¬ 
table,  for  every  dollar  sent  to  a 


mail-order  house  would  have 
gone,  had  there  been  no  mail¬ 
order  house,  to  a  local  merchant. 
What  one  gets  the  other  loses 
always. 


World  and  General  Merchant’s” 
article,  the  “Journal  of  Com¬ 
merce”  puts  the  question  up  to  a 
New  York  specialty  man,  who 
states  his  views  as  follows : — 

From  the  facts  stated  it  seems 
that  the  flour  company  had  an  es¬ 
tablished  business  in  Lancaster,  Pa., 
and  was  distributing  its  goods  there 
through  the  several  dealers  in  that 
market. 

The  manufacturer  sent  its  sales¬ 
man  to  that  city  to  canvass  the  re¬ 
tail  trade  for  orders  for  flour. 
Legally,  I  consider  that  the  orders 
belonged  to  the  manufacturer  and 
were  its  property  until  a  satisfactory 
arrangement  was  made  to  accept  and 
execute  the  same. 

The  salesman,  in  this  instance, 
may  have  acted  unfairly  and  unbusi¬ 
nesslike,  but  not  being  familiar  with 
all  of  the  facts  in  the  case,  it  may 
have  been  possible  that  the  flour 
company  considered  that  the  grocer 
in  question  had  not  been  giving  them 
the  co-operation  entitled ;  he  may 
have  had  the  agency  for  another 
brand  of  flour  or  he  may  have  had  a 
brand  of  his  own  which  he  was  pro¬ 
moting  in  competition  with  the  man¬ 
ufacturer  s  brand.  If  such  was  the 
case,  the  salesman  readily  realized 
that  if  he  did  not  secure  a  satisfac¬ 
tory  increase  in  volume  as  compared 
with  what  he  had  taken  for  the  gro¬ 
cer,  in  the  end  he  would  not  come 
out  whole  on  the  proposition.  Mis¬ 
sionary  work  is  a  very  expensive 
thing  in  a  manufacturer’s  business 
promotion,  and  in  selecting  the  dis¬ 
tributers  of  his  products  he  has  an 
absolute  right  to  expect  some  co-op¬ 
eration  and  reciprocity. 

Manufacturers’  salesmen,  when 
taking  missionary  orders,  secure  the 
names  of  two  or  three  distributers 
with  the  object  of  diverting  business 
to  the  distributer  who  is  inclined  to 
play  fair”  with  them,  it  is  not  an 
unusual  thing  for  a  manufacturers’ 
salesman  to  divert  business  from 
grocers  who  have  the  same  goods 
under  their  own  brand;  in  fact,  this 
is  becoming  the  custom  on  the  part 
of  salesmen. 


The  Specialty  Man 
ij  Wrong. 


The  New  York  “Journal  of 
Commerce”  discusses  a  communi¬ 
cation  published 
in  these  columns 
a  week  or  two 
ago,  in  which  a 
Lancaster  grocer  criticised  the 
actions  of  a  flour  agent  who, 
though  the  grocer  was  already 
handling  his  flour,  refused  to  turn 
over  orders  taken  from  the  gro¬ 
cer’s  customers  through  him  un¬ 
less  he  would  buy  twice  the  quan¬ 
tity  of  flour  covered  by  them. 
After  reproducing  the  “Grocery 


Of  course  most  of  this  is  pure 
bosh.  Bosh  because  it  states  a  lot 
of  ifs  and  it  may  be’s”  of  which 
there  is  not  the  slightest  evidence. 
In  the  writer’s  judgment  the  spe¬ 
cialty  man  quoted  above  is  also 
wrong  when  he  says  that  specialty 
orders  obtained  by  a  specialty  so¬ 
licitor  from  consumers,  to  be  filled 
through  a  specific  grocer,  are 
legally  the  manufacturer’s  until 
turned  over.  The  writer  decided¬ 
ly  believes  the  contrary.  A  spe¬ 
cialty  solicitor  who  gets  an  order 
for  his  article  from  Mrs.  Smith,  to 
be  filled  through  her  regular  gro¬ 
cer,  is  a  volunteer  solicitor  for  the 
grocer.  He  isn’t  soliciting  for 
himself,  for  his  own  employer 
takes  no  business  from  con¬ 
sumers.  Mrs.  Smith  has  ordered 
her  grocer  to  send  her  certain  mer¬ 


chandise,  and  the  manufacturer’s 
agent  who  induced  her  to,  has  no 
more  authority  to  change  the 
course  of  that  order  than  he  has  to 
insist  that  Mrs.  Smith  dye  her 
hair. 


Now  that  the  smoke  of  the  Na¬ 
tional  Canners’  convention  has 
cleared  away  con- 
Shabby.  siderable  discus¬ 
sion  has  arisen 
over  the  peculiar 
attitude  which  the  National  or¬ 
ganization  assumed  toward  par¬ 
cels  post,  which  is  being  actively 
opposed  by  retail  merchants’  asso¬ 
ciations  all  over  the  country. 
The  resolution  adopted  by  the 
National  Canners’  Association  on 
the  subject  was  as  follows: — 

Whereas,  Canners  are  continually 
being  called  upon  to  furnish  to  their 
customers  or  prospective  customers 
samples  of  their  goods ;  and 
Whereas,  The  present  charges  of 
the  express  companies  are  very  ex¬ 
cessive,  and  believing  that  a  parcels 
post  would  be  of  great  value  to  can¬ 
ners — indeed,  to  the  people  gener¬ 
ally — therefore,  be  it 
Resolved,  That  we  earnestly  rec¬ 
ommend  the  Congress  now  in  ses¬ 
sion  to  enact  such  a  law,  and  that 
the  secretary  of  this  association  is 
hereby  instructed  to  arrange  that  a 
copy  of  this  resolution  shall  be  pre¬ 
sented  to  both  houses  of  Congress. 


Thus  the  canners’  organization 
places  itself  directly  in  opposition 
to  what  are  considered  the  vital 
interests  of  the  retail  merchants. 
And  with  such  a  trifling  stake — 
the  shipment  of  samples  by  ex¬ 
press  ! 

The  retail  interests  who  con¬ 
stitute  the  sole  distributers  of 
canned  goods,  certainly  have  a 
right  to  expect  better  treatment 
from  the  canners,  especially 
where  support  would  injure  the 
packers  at  no  vital  point. 


A  civil  action  brought  against 
Sears,  Roebuck  &  Co.,  the  Chi- 
c  a  g  o  mail-order 

The  Lone  Suit  of  h0US  e,  by  a 
Mad  Ordtr  Ho«s«s.  Western  manu¬ 
facturer  of  gaso¬ 
line  engines,  yields  a  vivid  glimpse 
into  characteristic  mail-order 
methods. 

Among  other  things  which 
Sears,  Roebuck  &  Co.  sell  “at 
wholesale  prices”  is  a  well-known 
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make  of  stationary  engine.  The 
manufacturer  of  these  engines 
sued  the  concern  because  it  in¬ 
sisted  upon  listing  them  at  a 
higher  horse  power  than  they 
really  were.  The  2^-horse  power 
engine  they  would  list  as  3> 
a  4-horse  power  as  5.  The  motive, 
was  that  by  this  fraud  an  extra 
profit  of  $15  to  $20  could  be  se¬ 
cured  on  each  engine.  Added  to 
this  accusation  was  another  that 
Sears,  Roebuck  &  Co.  had  tried  to 
persuade  the  manufacturer  him¬ 
self  to  do  the  same  thing. 

Thus  misrepresented,  the  en¬ 
gines  did  not  make  good  and  their 
reputation  suffered.  The  manu 
facturer  sued  and  got  $10,000 
damages.  Sears,  Roebuck  &  Co. 
got  a  new  trial,  but  on  the  second 
trial  the  verdict  was  $I3>75°- 
Again  they  obtained  a  retrial  and 
now  the  case  is  to  have  the  third 
hearing.  Let  us  all  hope  the  re¬ 
covery  this  time  will  be  $20,- 
000! 

The  average  mail-order  house 
lives  by  exaggerations  and  mis¬ 
representations.  Force  it  to  tel' 
the  strict  truth  about  its  goods 
and  in  one  year  it  will  be  out  of 
business. 


Retailers  Tell  Senate  Committee  They  Are 
Not  to  Blame  for  High  Food  Prices 

nvestigation  Into  Food  Conditions  Opens  in  Washington. 
Five  Witnesses  Examined  on  First  Day,  All  Retailers, 
Deny  that  Retailer  is  Receiving  Undue  Profits. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

March  11,  1910. 

The  Senate  Committee  for  the 
investigation  of  food  prices 
opened  its  sessions  last  Tuesday 
by  examining  five  witnesses,  all 
retailers.  They  were  Walter 
Brown,  a  meat  dealer  in  Centi  e 
Market,  Washington,  D.  C. ;  John 
C.  Walker,  a  Connecticut  avenue 
meat  dealer;  B.  T.  Lawrence,  a 
retail  meat  dealer  in  Reading 
Terminal  Market,  Philadelphia; 
John  Rohlman,  New  York  Meat 
dealer,  and  S.  K.  Harrison,  Balti¬ 
more  grocer.1  Each  witness  de¬ 
nied  that  the  retailer  was  receiv¬ 
ing  any  unjust  profit. 

Mr.  Walker  claimed  that  the 
producers  of  certain  food  prod¬ 
ucts  controlled  and  manipulated 


the  market.  As  an  illustration  he 
used  the  fact  that  the  day  after 
it  became  known  that  Congress 
was  to  investigate  butter  condi¬ 
tions,  the  butter  market  all  over 
the  country  broke  7  cents  per 
pound  without  any  satisfactory 
reason.  Mr.  Walker  also  claimed 
that  the  large  Western  packers  of 
meat  had  a  great  advantage  over 
the  Eastern  meat  people  because 
the  Westerners  could  make 
money  out  of  the  by-products 
which  the  Eastern  men  could  not. 
Mr.  Walker  buys  his  meats  in 
New  York,  as  he  says  the  best 
grades  go  there.  The  retail  prices 
of  this  witness  were  quite  a  little 
higher  than  five  years  ago. 

Mr.  Brown  was  the  only  wit¬ 
ness  who  did  not  admit  that  the 
price  of  meat  had  gone  up  at  least 
10  per  cent,  during  the  past  five 


years.  He  caters  to  the  wealthy 
trade  alone.  Mr.  Brown  insisted 
that  prices  were  practically  the 
same  now  as  then.  Mr.  Brown 
said  his  meat  prices,  excepting 
pork,  were  about  the  same  as  five 
years  ago. 

Mr.  Lawrence  admitted  that 
prices  of  meat  had  been  increased 
by  the  wholesalers  of  late  years, 
but  he  said  he  had  still  been  able 
to  make  a  profit  from  15  to  18  per 
cent,  without  an  unreasonable 
increase  to  the  consumer. 

John  Rohlman,  who  conducts  a 
market  in  New  York  City,  told 
the  committee  that  competition 
among  the  retailers  in  New  \ork 
was  so  keen  that  they  had  been 
unable  to  keep  pace  with  the 
steadily  increasing  prices,  which 
the  wholesalers  had  forced  upon 
them  during  the  past  fifteen  years. 
He  said  the  increase  during  that 
period  amounted  to  about  4  cents 
a  pound  on  beef  both  to  the  re¬ 
tailer  and  the  consumer. 

Asked  by  Senator  Simmons 
why  the  retailer  had  not  added 
something  to  the  price  to  the  con¬ 
sumer  to  cover  his  increased  ex¬ 
pense  for  help  and  rent,  the  wit¬ 
ness  said : — 


Quick  Sales 

Good  Profl  t — 

POSTUfl 

* 

It  is  not  advertising  alone  that  has  put  POSTUM  where  it  is  to-day— the 
vast  benefit  it  has  done  thousands-yes,  millions— is  the  real  secret  of  Postum  s 
steady  sale  in  every  part  of  the  world. 

The  people  buy  Postum  because  they  like  and  need  it,  and  it  pays  the 
retailer  to  supply  that  want— pays  him  well. 


“There’s  a  Reason 


♦» 


POSTUM  CEREAL  COMPANY,  Limited,  Battle  Creek,  Michigan. 
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The  New  York  Letter 


The  Sperry  &  Hutchinson’s  Price  on  Trading  Stamps  to 
Department  Stores.  Brooklyn  Grocer  Discusses  Sunday 
Closing  Laws.  Chain  Drug  Stores  Still  on  Carpet. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


“The  merchants  in  New  York 
City  are  being  crushed  to  the  wall 
by  the  wholesalers,  who  represent 
the  packers.  We  have  to  sell  at 
the  lowest  possible  price,  other¬ 
wise  others  will  undersell  us  and 
we  will  lose  our  trade.” 

Rohlman  declared  that  the  re¬ 
tailers  had  no  agreement  among 
themselves,  and  that  they  had  no 
agreement  with  the  wholesalers 
not  to  sell  under  a  certain  price. 
He  intimated,  however,  that  there 
appeared  to  be  an  understanding 
among  the  wholesalers.  Beef  had 
increased  about  20  per  cent,  in  five 
years,  he  said,  and  pork  and 
poultry  had  doubled  in  ten  years. 

S.  K.  Harrison,  representing 
retail  grocers  and  meat  dealers  of 
Baltimore,  testified  that  the  trend 
of  prices  had  been  higher  all  along 
the  line  during  the  past  fifteen 
years.  He  said  the  retailers  had 
been  making  less  and  less  profit 
from  year  to  year. 

.  Questioned  as  to  the  price  of 
staple  groceries,  Harrison  said 
they  also  had  increased.  The 
witness  said  he  judged  there  had 
been  a  10  per  cent,  increase  in  the 
groceries  in  which  his  firm  dealt 
during  the  last  five  years.  The 
advance  in  meat  was  about  the 
same  in  that  period,  but  about  15 
per  cent,  during  the  past  ten  or 
fifteen  years.  Pork  had  gone  up 
15  per  cent,  in  five  years,  he  said, 
Like  all  preceding  witnesses,  he 
declared  no  agreement  as  to  prices 
existed  between  the  retailers  or 
between  the  retailers  and  whole¬ 
salers. 

Each  witness  vigorously  denied 
the  charge  that  the  retailers  were 
responsible  for  prevailing  prices, 
and  none  would  admit  that  any 
agreement  existed  among  them 
as  to  prices.  While  no  one 
charged  that  the  packers  were  all 
in  a  combination,  all  of  the  wit¬ 
nesses  who  had  dealings  with 
them  hinted  at  such  trtickery  by 
declaring  that  there  seemed  to  be 
no  competition  among  them  for 
the  trade  of  retailers,  and  that 
their  prices  ranged  about  the 
same.  When  complaint  was  made 
to  the  packers  about  advancing 
prices,  they  said,  the  latter  ex¬ 
plained  that  stock  was  scarce. 

Holt. 


hlorida  grapefruit  are  having  a 
little  boom.  The  demand  is  quite 
active  at  $3.50  to  $5  per  box.  The 
quality  of  the  current  receipts  is 

good. 


New  York,  March  11,  1910. 

In  the  case  of  the  O’Neill- 
Adams  Co.,  the  department  store 
company  of  this  city,  against  the 
Sperry  &  Hutchinson  Co.,  the 
trading  stamp  people,  to  which 
attention  was  called  in  last  week’s 
issue,  some  additional  particulars 
as  to  the  contract  have  been 
gleaned  from  the  papers  on  file  in 
the  Federal  Circuit  Court.  The 
trading  stamp  company  agreed  to 
supply  the  stamps  at  an  initial 
cost  of  5,000  for  $9.65  and  to  re¬ 
deem  them  in  lots  of  990,  duly 
pasted  in  books,  with  premiums 
having  a  valuation  of  $2.50  for 
each  lot. 

The  holder  of  a  book  of  coupons 
was  to  have  the  option  of  getting, 
instead  of  one  of  the  trading 
stamp  company’s  premiums,  an 
order  entitling  him  to  select  mer¬ 
chandise  to  the  price  value  of 
$2.50  at  the  department  store. 
For  each  order  of  this  kind  the 
trading  stamp  company  was  to 
pay  $1,873/2  to  the  department 
store.  It  was  further  agreed  that 
if  50  per  cent,  of  the  stamps  were 
redeemed  with  orders  for  mer¬ 
chandise,  then  the  department 
store  was  to  give  a  rebate  of  23 
cents  on  each  book  to  the  trading 
stamp  company. 

The  contract  provided  that  the 
stamps  known  as  the  “Gold 
Standard”  stamps  should  not  be 
sold  to  any  other  store  in  New 
York  for  a  less  price  than  to  the 
O’Neill-Adams  Co.,  and  should 
not  be  sold  to  any  other  depart¬ 
ment  store  in  New  York  without 
that  company’s  consent. 

The  Siegel-Cooper  Co.  obtained 
its  injunction  on  the  ground  that 
it  had ‘a  prior  contract  according 
to  which  the  trading  stamp  com¬ 
pany  agreed  not  to  sell  to  any 
other  store  having  over  300  em¬ 
ployees.  After  the  injunction  was 
served  the  dealings  between  the 
O’Neill-Adams  Co.  and  the  trad¬ 
ing.  stqmp  company  were  broken 
off  abruptly.  Each  side  tried  to 
prove  a  breach  of  contract  and 
claimed  damages  and  compensa¬ 
tion  for  loss  of  profit.  The 


O’Neill-Adams  Co.  won  the  de¬ 
cision  and  the  trading  stamp  com¬ 
pany  was  ordered  to  pay  $30,000 
as  damages. 

*  *  * 

Sunday-closing  laws  were  con¬ 
sidered  at  the  meeting  held  Tues¬ 
day  night  by  the  United  Retail 
Grocers’  Association  of  Brooklyn. 
Chairman  P.  Becker,  of  the  Legis¬ 
lative  Committee,  told  the  mem¬ 
bers  that  there  are  two  Sunday 
bills  before  the  Legislature  now 
in  session.  The  Lansing  Bill 
would  close  the  stores  on  Sunday 
while  the  McGreggor  Bill  would 
allow  them  to  keep  open  almost 
all  day.  The  former  bill,  Mr. 
Becker  said,  was  introduced 
through  the  efforts  of  the  State 
Association  and  he  asked  the 
members  to  write  to  their  repre¬ 
sentatives  in  the  Legislature,  ask¬ 
ing  them  to  vote  for  it. 

At  the  meeting  new  officers 
were  installed  and  there  were 
speeches,  a  smoker  and  a  good 
time  generally.  The  officers 
installed  are:  Henry  Lohmann, 
president;  J.  T.  McKinney,  first 
vice-president;  Louis  Meyer,  sec¬ 
ond  vice-president;  Ellwood  Han¬ 
son,  recording  secretary ;  Henry 
C.  Christgau,  financial  secretary; 
H.  W.  Steneck,  treasurer. 

H.  Reike,  F.  Luppens  and  V. 
Brandes  were  installed  directors 
for  three  years.  The  other  direct¬ 
ors  are  B.  Bischoff,  W.  Kramer, 
P.  Becker,  H.  C.  Menze,  G.  F. 
Heimberg  and  Charles  Ohlmann. 
Julius  Schliemann  was  marshal 
and  he  did  his  work  excellently. 
Charles  M.  Stafford  was  an 
efficient  installing  officer. 

All  the  new  officers  spoke  on 
topics  of  interest.  President  Loh¬ 
mann  said  that  the  association 
has  made  itself  stronger  in  the 
last  year  by  taking  a  more  general 
part  in  civil  matters  and  asserting 
itself  on  various  questions  affect¬ 
ing  the  welfare  of  the  entire  com¬ 
munity. 

Secretary  J.  T.  Austin,  of  the 
American  Specialty  Manufactur¬ 
ers’  Association,  told  the  members 
that  the  success  of  their  associa¬ 
tion  does  not  lie  in  a  large  mem¬ 
bership  roll,  nor  in  the  collection 


of  dues,  but  in  the  active  support 
of  all  the  members  He  said  that 
a  small  organization,  composed 
entirely  of  active  members,  can 
do  more  good  than  a  large  one 
whose  members  do  not  support  it. 
Mr.  Austin  offered  the  co-oper¬ 
ation  of  his  own  association. 

A.  C.  Monicle,  president  of  the 
Manufacturers’  Representatives’ 
Association,  said : — 

“I  must  congratulate  this  asso¬ 
ciation  on  its  large  membership 
and  on  the  excellent  work  it  is  ac¬ 
complishing.  It  is  entitled  to 
credit  for  placing  pure  food  in 
thousands  of  homes  of  Brook¬ 
lyn.” 

Mr.  Monicle  paid  a  tribute  to 
Ellwood  Hanson,  the  recording 
secretary  of  the  association,  who 
was  re-elected  this  year  for  the 
eighteenth  time. 

Addresses  were  made  by  Fred. 
Stadtlander,  president  of  the  New 
York  Retail  Grocers’  Union  of 
Manhattan,  and  by  J.  Sestonson, 
president  of  the  United  Retail 
Grocers’  Association  of  Queens. 

William  Kramer,  president  of 
the  Entertainment  Committee, 
provided  excellent  professional 
talent  for  .the  smoker.  Before  the 
meeting  adjourned  a  gold  watch 
was  raffled.  It  was  won  by 
Joseph  Hoffman. 

*  *  * 

New  York  is  not  in  the  grip 
of  a  live  poultry  trust,  or  at  any 
rate  if  there  is  such  a  trust,  the 
Samuel  Werner  Co.  is  not  a  part 
of  it.  This  company  sued  Henry 
Syrop  on  a  bill  for  $1,329.  He 
answered  that  the  plaintiff  is  part 
of  a  trust  and  so  outside  the  pale 
of  the  law.  The  plaintiff  denied 
that  it  is  a  trust  or  a  part  of  a  trust 
and  was  sustained  in  this  conten¬ 
tion. 

*  *  * 

In  the  retail  drug  business  the 
plans  and  counter  plans  of  the 
several  syndicates  and  associa¬ 
tions  continue  to  get  a  lot  of  at¬ 
tention.  The  regular  corner  drug¬ 
gists  are  ready  to  fight  any  or  all 
of  the  syndicates  and  in  fact  have 
a  plan  of  their  own  for  conducting, 
chain  stores. 

These  individual  druggists,  or¬ 
ganized  as  the  American  Drug 
Syndicate,  are  to  hold  a  meeting 
March  22d  to  vote  on  the  question 
of  increasing  the  capital  stock  and 
forming  a  chain  of  stores  in  New 
York.  The  plan  has  been  in¬ 
dorsed  by  a  committee  compris¬ 
ing  prominent  members  of  the  re- 
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Start  Your  Customers  Buying 
Hunt’s  Quality  Fruits 

“The  kind  that  are  not  Lye  Peeled,”  and  they’ll  always  buy  them  became  “We 
Can  the  Flavor  as  well  as  the  Fruit”  and  Hunt’s  Quality  Fruits  are  purer  and  more 
delicious  than  any  others.  You  can  build  steady  profitable  trade  cn  them,  m  tact  they 

will  greatly  increase  your  business  by  the  sales  they  will  bring  you.  We  are  making  it 

easy  for  you  to  get  this  trade  started  by  our  big  advertising  m  Ladies  Home  journal, 
Saturday  Evening  Post,  Delineator,  Woman’s  Home  Companion,  Munsey  s  Magazine, 
etc.  Order  a  supply  from  your  nearest  distributer  at  once  and  catch  the  sales  we  aie 

sending  you.  .  ,  , 

We’ll  send  vou  beautiful  calendars,  window  dressing  material  and  samples  of  our  advertisements  to  your  customers. 
Paste^hese^ample11 advertisements  on  yirur  window  and  they'll  appeal  at  once  to  anyone  who  has  seen  then,  ,n  a  magasme. 

HUNT  BROTHERS  COMPANY 


San  Francisco. 


California 


Largest  Ctmners  of  Highest  Grade  California  ^uits 


uters  for  Hunt's  Quality  Fruits.  ,  ,  „  „ 

t  a  rn  r'napncthiirsy  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
PENNSYLVANIA:— Githens,  Rexamer  &  Co.,  Philadelphia;  Westmoreland  G  -  -,  Co|Umbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Oro.  Co.,  Marion;  Jas. 

conhtt  Co..  NOW  VO, a  City-  KENTUCKY:  Curry,  Turns  . 

Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


/Za  TfB  rn)CO~> 


iNOSPR\NGS: 


CUSTOMER'S  SIDE 


ITTUCT  TRADE  TO  TOUB  STOBE 

BY  USING 

TOLEDO 

NO  SPRINGS  Honest  Weight  Guaranteed 

105  STYLES  AND  SIZES 

—adapted  to  all  kinds  of  stokes— 

PRICES,  $37  50  UP 

THE  HIGH  PRICES  OE  EATABLES 

Have  caused  the  consuming  public  more  closely 
than  ever  to  observe  the  scales  used  by  the  grocer 
and  butcher.  People  lack  confidence  in  spring 
Scales,  Beam  and  Even  B-tlance  Scales  But 
they  like  to  buy  over  T oledo  Scales, because  they 
can  see  the  beauti'ul  Toledo  Springless  Me¬ 
chanism  which  automaiically  does  the  wmgn- 

ing;  the  scales  show  them  the  exact  weight  ottneir 
purchase;  they  see  on  the  scales  the  signs.  o 

Springs,”  “Honest  Weight,”  and  have  full  confi¬ 
dence  that  their  purchases  are  weighed  coi  rect  y . 


NO  WAITING-NO  ERRORS 

There  is  no  waiting  for  a  salesman  to  find  a  balance  or  to  figure  what  to  charge. 

The  Toledo  itself  does  the  weighing  and  calculates  the  exact  value  mechanically, 
instantly  and  accurately.  Thus  time  is  saved,  errors  avoided,  profits  assured, 
customers  pleased.  Any  customer  prefers  to  trade  where  his  purchases  are  weighed 
by  the  most  modern,  automatic,  reliable  weighing  machine  than  to  buy  supplies 
over  old-style  scales. 

TOLEDO  COMPUTING  SCALE  CO. 

MaKers  of  Honest  Scales  TOLEDO,  OHIO,  U.  S.  A. 


CUSTOMER’S  SIDE 


You  Can  Get  These  Advantages 

Write  us  and  learn  how  profitable  it  would  be  to  you  to  get  a  piofit 
increasing  and  trade-bringing  TOLEDO  SCALE.  We  make  allowances 
for  some  scales  in  part  payment  for  Toledos.  Tell  us  what  you  have  We 
guarantee  a  better  computing  scale  for  less  money  than  you  can  get  from 
any  other  source. 

Write  for  our  Book  4,  showing  scales  and  prices. 


OFFICES  IN  ALL  LARGE  CITIES 
Philadelphia.  -  -  1 219  Filbert  Street 
New  York,  -  -  251  West  42nd  Street 
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tailers’  associations  and  pharmacy 
boards. 

It  is  claimed  that  some  such  ac¬ 
tion  is  necessary  to  protect  the  or¬ 
dinary  retailers  from  syndicates 
already  organized.  John  B.  Cobb, 
manager  of  the  Riker  stores,  and 
Louis  Liggert,  of  the  Rexal  Co., 
are  now  in  litigation  and  it  is  said 
that  they  have  conflicting  plans 
for  getting  a  grip  on  the  retail 
trade  of  the  United  States,  some¬ 
what  similar  to  that  of  the  big  to¬ 
bacco  companies  on  their  trade. 
Mr.  Cobb  is  said  to  be  a  large 
stockholder  in  the  United  Cigar 
Stores  Co. 

Manager  Goddard,  of  the 
American  Drug  Syndicate,  in 
talking  of  the  success  of  chain 
stores,  made  some  remarks  that 
may  be  suggestions  to  retailers  in 
any  line.  He  said: — 

“One  of  the  secrets  of  success 
of  the  chain  stores  is  ‘that  their 
places  are  clean  and  attractive. 
Their  managers  and  employees 
are  cleanly  and  respectably 
clothed;  they  are  attentive  and 
polite.  Those  that  can’t  comply 
with  these  conditions  are  bounced. 
Quite  a  number  of  druggists  could 
better  fight  the  new  competition 
if  they  would  act  on  these  simple, 
up-to-date  object  lessons.  In 
stores  that  we  would  own  we 
would  have  to  provide  good,  clean 
service  to  the  public.  It  would  be 
no  hardship  to  those  used  to  other 
conditions.  The  Tobacco  Trust 
did  it  with  the  old  employees  in 
the  United  Cigar  Stores  and  it 
only  took  a  few  dismissals  to  im¬ 
prove  things,  and  the  old  man¬ 
agers  and  employees  have  con¬ 
fessed  that  they  are  glad  of  the 
change.” 


*  *  * 

Jobbers  here  are  pleased  with 
the  decision  of  the  Chief  Justice 
at  loronto  in  the  long  contested 
case  of  the  so-called  “grocers 
combine.”  The  remarks  of  the 
court  in  holding  that  the  Can¬ 
adian  jobbers  were  not  in  a  con¬ 
spiracy  in  restraint  of  trade  are 
regarded  as  highly  satisfactory, 
especially  the  comments  of  the 
court  on  the  economy  of  distribu¬ 
ting  food  products  by  means  of 
jobbing  houses.  It  is  pointed  out, 
however,  that  the  court  com¬ 
mented  favorably  on  the  finding 
that  the  jobbers  did  not  try  to  get 
exclusive  privileges,  so  that  the 
decision  has  not,  perhaps,  a  direct 
bearing  on  the  questions  that 
have  excited  the  most  discussion 
in  the  trade  in  this  citv. 


Lillie  M.  White,  grocer,  at 

Peekskill,  N.  Y.,  has  filed  a  peti¬ 
tion  in  bankruptcy  with  liabilities 
of  $1,839  and  assets  of  $1,150. 
The  assets  consist  of  stock,  $300; 
fixtures,  $100;  good  accounts, 
$126;  doubtful  acounts,  $74,  anc 
equity  in  house  and  lot,  $550 
*  *  * 

The  F.  W.  Edgerton  Co.,  o 
Troy,  filed  papers  of  incorporation 
this  week.  The  company  is  to 
have  a  capital  stock  of  $40,000  to 
deal  in  teas,  coffees,  spices,  etc. 
The  incorporators  are  F.  W.  Ed¬ 
gerton,  Syracuse;  J.  H.  Lundy 
and  N.  B.  Sherry,  Troy. 


Summarized  Market  Con¬ 
ditions. 


Although  the  coffee  market  is 
still  rather  dull,  the  dealers  are 
expecting  a  rush  of  business  very 
soon.  The  improvement  in  traffic 
conditions,  it  is  argued,  will  bring 
those  distributers  whose  stocks 
are  running  low  into  the  market 
to  replenish  their  supplies.  The 
big  roasters  throughout  the  coun¬ 
try  are  using  up  old  supplies  and 
purchasing  only  for  immediate 
needs.  Brazil  grades  are  firm,  the 
holders  refusing  to  shade  the 
prices.  Mexicans  are  in  good  de¬ 
mand,  several  large  sales  having 
been  reported.  Maracaibos  ad 
vanced  J4  cent,  but  no  large  sales 
were  made. 

There  is  a  good  distributing  de 
mand  for  tea,  with  prices  firm. 
Some  purchases  are  reported  to 
have  been  made  from  the  West  on 
teas  held  for  the  account  of  in¬ 
terior  houses.  Japans  are  in  good 
demand  with  only  a  moderate 
supply.  Congous  are  firm,  hold¬ 
ers  refusing  to  make  concessions, 
as  it  is  believed  that  London  will 
take  much  of  the  low-grade  stocks 
:or  blending  purposes. 

Cables  from  Europe  reporting  a 
decline  in  European  beet  options 
eel  the  Cuban  shippers  to  lower 
their  views  on  raw  sugar.  The 
reavy  crop  movement  so  far  has 
caused  a  decline  in  the  prices 
abroad  and  this  is  causing  the 
ocal  sugar  holders  to  be  more 
willing  to  make  concessions.  The 
ederal  refineries  bought  several 
arge  lots  in  the  past  week. 

Buyers  are  still  waiting  for 
ower  prices  on  refined  sugar,  but 
trices  are  firm  with  little  indica¬ 
tion  of  a  decline.  There  was  a 
good  business  in  withdrawals  on 
old  contracts,  but  there  is  not 
much  new  business  being  done. 


The  distributers,  it  is  said,  are 
reselling  some  of  their  withdraw 
als.  It  is  believed  that,  at  the 
latest,  most  of  the  wholesale  gro 
cers  will  have  to  be  restocked  by 
April 

Higher  prices  are  now  predicted 
by  the  flour  dealers.  The  lowest 
of  the  season’s  prices  for  flour, 
they  say,  have  now  been  seen  anc 
from  now  on  the  tendency,  they 
expect,  will  be  upward.  Now  that 
the  wheat  market  is  more  settled, 
it  is  expected  that  the  buyers  will 
begin  to  replenish  their  supplies, 
as  they  can  now  have  no  legiti¬ 
mate  excuse  for  holding  off. 
Prices  of  flour  have  not  kept  step 
with  the  prices  of  wheat,  as  the 
holders  here  have  had  sufficient 
flour  to  meet  demands  and  the 
prices ‘have  been  based  on  a 
speculative  profit  over  the  original 
cost,  which  in  most  cases  was  at 
the  season’s  lowest  level.  This 
class  of  flour,  however,  the  deal¬ 
ers  say,  is  now  almost  gone,  so 
that  the  buyers  must  depend  on 
the  new  arrivals,  and  the  repre¬ 
sentatives  of  the  mills  say  that 
they  are  short  of  supplies. 

The  price  of  eggs  went  up  2 
cents  this  week,  but  the  raise  is 
expected  to  be  only  temporary. 
The  receipts  have  been  unusually 
small,  barely  enough  to  supply  the 
demand,  but  larger  receipts  are 
promised  for  next  week.  Dealers 
are  not  yet  buying  any  eggs  for 
storage,  as  the  unprofitable  season 
this  year  has  made  them  anxious 
to  secure  the  lowest  possible  -  fig 
ure. 

There  is  little  change  in  the 
butter  market  this  week.  High- 
grade  specials  are  rather  scarce, 
some  business  being  done  as  high 
as  36  cents,  but  the  large  bulk  of 
specials  can  be  bought  at  33 
cents.  Only  a  small  proportion  of 
this  stock,  however,  would  pass  a 
technical  inspection.  Storage 
grades  are  not  in  much  demand, 
although  several  sales  of  the  best 
grades  were  made  during  the 
week  at  31J4  cents.  There  is  not 
much  of  these  good  grades  left, 
lowever.  Process  is  in  good  de¬ 
mand,  with  prices  steady. 

Tomatoes  have  been  the  feat¬ 
ure  of  the  canned  goods  market 
this  week,  although  no  large  sales 
were  made.  Prices  fell  a  little  as 
a  result  of  the  jobbers’  persistent 
Now  that  the  hold¬ 
ers  have  reduced  their  views,  the 
obbers  think  that  they  can  get 
still  lower  prices  and  so  are  hold¬ 


ing  off.  Holders  say  that  the 
weak  position  of  tomatoes  is  not 
a  statistical  one,  but  is  due  to  the 
financial  obligations  which  the 
packer  has  to  meet.  The  jobbers 
are  buying  only  enough  to  tide 
them  over  from  day  to  day. 
Holders  of  corn  have  been  shad¬ 
ing  prices  this  week,  for  although 
the  carry  over  is  not  large,  the  de¬ 
mand  is  slow.  Peas  are  in  good 
demand  with  prices  firm. 

Holders  of  the  first  grade  of 
gallon  apples  are  firm  in  their 
prices.  I  he  demand  is  good  for 
these  grades,  but  the  lower  grades 
ar*e  not  getting  much  attention. 
California  fruits  are  in  good  de¬ 
mand.  Southern  fruit  has  a  good 
inquiry.  A  good  demand  for  ber¬ 
ries  has  developed. 

Fred.  A.  McGill. 


Acker  Co.  Works  Ten  Dollar 
Clubbing  Plan. 


Persuades  Consumers  Within  One 
Hundred  Miles  of  Philadelphia  to 
Club  Orders  and  Buy  Ten  Dollars’ 
Worth.  Offers  Prepaid  Expressage 
Within  One  Hundred  Miles. 


The  Finley  Acker  Co.,  of  Phila¬ 
delphia,  is  now  working  a  plan 
which  will  interest  retail  grocers 
within  100  miles  of  Philadelphia, 
t  is  the  plan  of  inspiring  con¬ 
sumers  to  club  together  and  buy 
$10  worth  of  goods.  The  Acker 
Co.  has  used  the  plan  for  some 
time,  but  seem  to  be  pushing  it 
now  with  added  vigor. 

The  idea  of  the  plan  is  explained 
by  the  following  extract  from  the 
current  number  of  Acker’s 
weekly : — 

$10.00  CLUB. 

Have  you  joined  a  Special  Offer 
Club? 

Acker  Quality  coffees,  teas,  con¬ 
fections  and  cigars  have  a  national 
reputation. 

Discriminating  buyers  appreciate 
the  combination  of  highest  quality 
and  right  prices. 

We  forward  $10.00  orders  of  these 
Acker  Quality  coffees,  teas,  confec¬ 
tions  and  cigars  exclusively,  direct 
to  any  home,  express  charges  pre¬ 
paid,  within  a  radius  of  100  miles  of 
Philadelphia. 

Many  families  in  New  York,  Bal¬ 
timore  and  Washington,  have  been 
“clubbing”  their  orders  for  some 
time  and  regularly  receive  the  above 
Acker  Quality  products  at  Philadel¬ 
phia  prices. 

This  introduces  the  Acker  Co. 
as  local  competitors  into  every 
town  or  city  within  a  hundred 
miles  of  Philadelphia. 


Florida  oranges  are  about  un¬ 
changed,  but  are  in  poor  demand. 
The  range  is  $2  to  $4.50  per  box. 
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1%  BENZOAfC 


CURTICE  BROTHER5 

MB# 

L>  TOMATO 


CUHTICE  BROTHERS  CO 

^  ROCHESTER 


PACKED  ALSO  IN  2-POUND  CARTONS 


Curtice  Brothers  Co, 

Sf 

Rochester 
NewYorK 


The  Only  Reason 

some  one  doesn’t  make  as  good  goods 
as  we  do  is  because  they  can’t.  The 
only  reason  we  don’t  make  better  goods 
is  because  we  can’t  : :  : :  : :  : :  :  *• 

If  some  other  grocer  is  selling  Blue  Label  Ketchup 
and  you  are  not- some  other  grocer  is  selling  a  better 
ketchup  than  you  are.  Another  point  that  grocer  is 
making  more  money  on  Ketchup  than  you  are. 

If  you  have  a  customer  who  isn’t  buying  Blue  Label 
Ketchup,  you  have  a  customer  who  isn  t  getting  the 
best,  and  her  only  reason  is  that  she  doesn  t  know  it 
tell  her.  It  is  what  it  is  made  of  and  the  way  it  is  made 
that  has  made  Blue  Label  a  household  word,  and  what 
applies  to  Blue  Label  Ketchup  applies  to  everything  we 
make — whether  it  is  branded  aBlue  Label”  or  Curtice 
Brothers  Co.” 

Vegetables  in  tins  Fruit  Jellies  in  glass 
Soups  in  tins  Jams  in  tins  and  glass 

Boned  Meats  in  tins  Fruits  in  tins  and  glass 
Potted  Meats  in  tins  Maple  Syrup  in  tins  and  glass 
Deviled  Meats  in  tins  Plum  Pudding  in  tins 

You  will  have  so  many  repeat  orders  for  these 
goods  if  you  stock  the  complete  line  that  you  will  wish 

you  did  it  long  ago.  ,T.TinH.T 

Every  article  we  pack  conforms  to  the  IN  A  1  ION  AL 

PURE  FOOD  LAWS. 


Here’s  Our  Idea 
of  a  Merchant 

The  merchant  is  not  he  who  simply  displays  goods 
for  sale,  meets  all  competitors’  prices  and  fills  the 
orders  that  come  in. 

A  blind  boy  could  do  that. 

The  merchant  is  he  who,  for  example,  has  been 
selling  bulk  sugar  for  years  at  little  or  no  profit,  but 
who  sees  in  Franklin  Carton  Sugar  a  chance  to  turn 
the  loss  into  a  profit,  and  who  instantly  adopts  it. 

The  merchant;  in  other  words,  is  he  who  first 
learns  the  weak  spots  in  his  business,  .and,  if  there  is 
a  tonic  for  them,  gets  it  and  applies  it. 

There  are  two  ingredients  in  Franklin  Carton  Sugar 
as  a  tonic— first,  the  fact  that  you  can’t  give  more 
than  sixteen  ounces  to  a  pound,  and  second,  the  fact 
that  all  labor  of  selling  is  eliminated. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHAHT* 


16 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


v 


legal  department 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to'ensure  an  answer 
in  the  Monday’s  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  ail  inquiries,  and  will  be  published  unless  there  is  a  request  n<»t  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com- 
.tions  to  Legal  Editor  “Grocery  World  and  General  Merchant. 


munications 


XLI — Making  Contracts  With  Employees. 


It  is  reasonably  sure  that  prac¬ 
tically  every  merchant  or  artisan 
who,  I  trust,  reads  these  articles 
regularly,  is  an  employer  to  some 
extent,  yet  probably  not  I  per 
cent,  make  any  sort  of  definite 
contract  with  their  employees, 
and  a  large  percentage  even  of 
these  fail  to  reduce  their  contracts 
to  writing. 

It  is  always  safer,  in  hiring  an 
employee  whom  one  expects  to 
remain  in  one’s  service  perma¬ 
nently,  to  enter  into  a  formal 
written  contract  with  him.  Not 
only  in  order  that  his  relations 
with  the  employing  concern  may 
be  defined,  but  so  that  greater 
protection  can  be  had  in  case  he 
violates  it. 

Contracts  of  employment  for  a 
shorter  term  than  one  year  need 
not  be  in  writing  in  order  to  be 
valid,  though  under  the  laws  of 
nearly  all  States  contracts  for  a 
greater  period  than  one  year 
must  be.  So  must  contracts  of 
employment  which  are  not  to  be 
completely  performed  within  one 
year.  As  if  on  April  I,  1910,  an 
employer  made  a  contract  with  a 
salesman  for  one  year  beginning 
May  1,  1910,  and  ending  May  1, 
1911.  I  repeat,  however,  that  any 
contract  of  employment  should 
he  in  writing  for  the  sake  of  the 
parties. 

No  special  form  of  words  is 
necessary  for  such  a  contract. 
Obviously  the  length  of  the  term, 
the  work  which  the  employee  is 
to  perform,  the  salary  he  is  to  re¬ 
ceive,  how  it  is  to  he  paid,  and 
any  other  provisions  which  are 
mutually  agreed  upon,  should  be 
stated.  I  have  had  contracts 
which  gave  no  date  of  expiration 
repeatedly  brought  to  me  to  be 
construed.  Such  contracts  can 
always  he  terminated  at  the  will 
of  either  party,  though  if  possible 
the  courts  will  always  read  a  term 
into  them.  Occasionally  it  will 


parties  had  in  mind  by  the  way  in 
which  it  is  stated  the  salary  is  to 
be  paid. 

For  instance,  a  contract  that 
provided  for  the  payment  of  a 
salary  of  $20  per  week,  and  which 
failed  to  state  how  long  a  perioc 
it  was  to  cover,  would  be  pretty 
sure  to  be  construed  a  contract  for 
no  more  than  one  week.  By  the 
same  token,  one  providing  for  $80 
a  month  would  be  a  contract  for 
a  month,  and  one  for  $1,040  a  year 
would  be  held  a  contract  for  one 
year. 

The  law  always  holds  that  an 
employee  warrants  his  compe¬ 
tency,  so  to  speak,  whether  the 
contract  makes  any  specific  claims 
as  to  his  capabilities  or  not.  For 
instance,  I  have  in  mind  a  case  in 
which  a  salesman  was  employed 
under  contract  for  one  year. 
Nothing  was  said  in  the  agree¬ 
ment  to  the  e fleet  that  he  should 
be  actually  able  to  sell  goods. 
He  proved  a  dismal  failure  as  a 
salesman  and  was  discharged. 
He  brought  suit  on  the  contract 
for  the  balance  of  his  year’s 
wages,  but  the  employer  proved 
his  incompetency,  and  the  court 
held  that  he  had  practically  war¬ 
ranted  himself  to  be  able  to  sell 
goods.  All  the  decisions,  how¬ 
ever,  hold  that  this  means  only 
reasonable  skill.  The  employee 
will  not  be  held  to  any  extra¬ 
ordinary  ability  unless  he  has 
himself  claimed  extraordinary 
ability.  Then  he  must  make  good 
to  the  limit  of  his  claims. 

The  manner  of  stating  the  way 
in  which  a  salary  is  to  be  paid 
largely  governs  the  rights  of  the 
parties  in  case  the  contract  is 
broken.  For  instance,  if  an  em¬ 
ployee  is  hired  for  a  year’s  work 
— in  other  words,  to  perform  a 
task  which  it  is  estimated  will 
take  that  long — at  a  definite  sum, 


eleven  months.  In  a  few  States 
the  rule  is  different,  the  courts 
there  holding  that  he  can  recover 
for  the  work  already  done,  but 
these  are  in  the  decided  minor¬ 
ity,  and  even  in  those  few  the 
sum  recovered  is  reduced  by  the 
employer’s  damages.  The  great 
weight  of  authority  is  the  other 
way. 

Even  where  the  contract  covers 
a  definite  period,  however,  if 
regular  services  rather  than  one 
entire  task  are  to  be  performed, 
the  employee,  if  he  leaves  before 
his  time,  can  recover  the  fair 
value  of  his  services  up  to  the 
time  of  leaving. 

Now  as  to  the  rights  of  the  em¬ 
ployer  or  employee  in  case  the 
other  breaks  the  contract.  First 
consider  the  employee  as  the  vio¬ 
lator. 

A,  a  merchant,  makes  a  con¬ 
tract  with  B,  a  salesman,  for  one 
year,  dated  April  1,  1910,  salary 
to  be  $25  per  week,  payable 
monthly.  B  works  five  months, 
gets  a  better  offer  from  a  com¬ 
petitive  firm  on  September  1, 
1910,  and  accepts  it,  though  his 
contract  with  A  has  seven  months 
more  to  run.  In  all  such  cases  A 
las  an  action  against  B  for  all  the 
damages  he  has  sustained  through 
B’s  breach,  and  in  some  cases  he 
can  avail  himself  of  a  much  more 
effective  remedy.  If  B  was  for 
any  reason  a  peculiarly  valuable 
employee,  and  A,  through  B’s 
departure,  suffers  irreparable  dam¬ 
age,  he  can  obtain  an  injunction 
against  B,  not  to  compel  him  to 
work  for  A,  but  to  prevent  him 
rom  working  for  anybody  else 
until  the  expiration  of  the  con¬ 
tract.  The  courts,  however,  will 
never  grant  injunctions  where 
3  was  an  employee  of  ordinary 
calibre  who  could  easily  be  re¬ 
placed. 

Where  it  is  the  employer  who 
violates  the  contract  by  discharg¬ 
ing  the  employee  before  the  term 
las  expired,  the  employee  has  a 
choice  of  several  remedies.  Be- 
ore  he  has  any  remedy  at  all, 
lowever,  he  must  establish  the 
act  that  the  discharge  was  un¬ 
just.  In  spite  of  the  contract,  the 
employer  can  legally  discharge 
the  employee  if  the  latter  is  in¬ 
competent,  or  unfaithful,  or  dis- 
oyal,  or  if  he  is  guilty  of  any 
other  act  of  commission  or  omis¬ 
sion  which  violates  the  letter  or 
spirit  of  the  agreement. 

If  the  discharge  was  unfair,  it 
is  the  employee’s  duty  to  hunt 


other  work  at  once.  He  cannol 
lie  around  and  do  nothing  anc 
think  to  collect  his  salary  from  his 
old  employer.  In  every  State  he 
is  bound  to  make  a  reasonable 
effort  to  find  other  employment, 
but  he  is  not  bound  to  accept  any¬ 
thing  materially  different  from 
what  he  had  under  the  contract. 
If  in  spite  of  reasonable  effort  he 
fails  to  get  other  employment,  he 
can  then  collect  his  wages  in  full 
from  the  other  party  to  the  con¬ 
tract. 

Of  course  an  unjustly  dis¬ 
charged  employee  can  recover 
all  wages  earned  up  to  the  date  of 
the  discharge.  He  can  treat  the 
contract  as  rescinded  and  sue  for 
the  work  he  has  done  up  to  that 
time,  but  if  he  does  that  he  can 
recover  nothing  for  the  balance 
of  the  contract  term.  The  usual 
way  is  to  treat  the  contract  as  un¬ 
broken,  and  sue  the  employer  for 
damages  for  his  breach.  To  do 
this  the  employee  can  either  wait 
until  the  contract  has  expired,  or 
he  can  sue  at  once.  In  either  case 
he  will  have  a  right  to  recover 
what  he  would  have  drawn  as 
salary  for  the  balance  of  the  term, 
less  what  he  earned,  or  might 
lave  earned  elsewhere.  Natu¬ 
rally  it  is  easier  to  compute  this 
after  the  term  has  expired  and 
when  the  employee’s  earnings,  if 
any,  are  ascertained.  Neverthe¬ 
less,  most  courts  allow  suit  to  be 
brought  at  once  and  even  tried 
before  the  contract  has  expired. 
Usually,  however,  suit  is  not 
brought  until  the  contract  has  ex¬ 
pired.  There  are  a  very  few  cases 
which  hold,  in  fact,  that  when  an 
employee  sues  before  his  contract 
has  expired  he  can  recover  salary 
only  up  to  the  time  of  suit. 

The  measure  of  damage  is  the 
same  where  a  contract  is  made, 
but  the  employee  is  prevented  by 
the  employer  from  starting  to 
work  at  all.  Here  the  employee 
can  recover  his  salary  for  the  en¬ 
tire  term,  less  what  he  can  earn 
outside. 

The  death  of  an  employer  dur¬ 
ing  the  term  ends  the  contract, 
unless  a  provision  is  inserted  that 
it  shall  not  do  so.  Likewise 
where  the  firm  is  dissolved,  if  the 
dissolution  is  caused  by  the  death 
of  a  partner.  In  case  the  business 
is  sold  the  contract  of  employ¬ 
ment  is  also  terminated  if  the  em¬ 
ployer  gives  timely  notice  to  the 
employee. 

( Copyright ,  March,  1910,  by 
Elton  J.  Buckley .) 


say  $1,000,  he  can  recover  nothing 
until  he  has  performed  the  entire 
judge  of  the  term  which  the  I  task,  even  though  he  worked 
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Rice,  Vinegar,  Currants,  Coffee,  Canned 
and  Dried  Fruits,  Etc.,  Found  Illegal 


Government  Reports  Successful  Prosecutions  Against  Various 
Widely  Sold  Brands.  Currants  Found  in  National  Capital 
Unfit  for  Food. 


The  United  States  Government 
has  sent  the  “Groecry  World  and 
General  Merchant”  during  the 
week  the  facts  of  another  large 
batch  of  cases  brought  against 
various  food  products  under  the 
Federal  food  law.  Included  in 
them  are  cases  against  “Gowan’s 
Pneumonia  Cure” ;  an  eye  remedy 
called  “Eyelin” ;  an  alleged  prepa¬ 
ration  of  radium  called  “Radol,” 
and  “Bromo  Febrin.”  All  these 
the  Government  found  to  be  fakes 
and  the  responsible  parties  all  ad¬ 
mitted  they  were  fakes  and  paid 
fines.  There  were  also  several 
cases  involving  the  adulteration 
and  misbranding  of  stock  feed, 
which  do  not  directly  touch  the 
grocery  or  general  store  trade. 

The  facts  of  the  cases  of  inter¬ 
est  to  the  readers  of  this  journal 
are  here  given : — 

No.  196 — Misbranding  of  Oil 
of  Lemon. 

On  February  17,  1909,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  W.  R. 
Scudder,  Newark,  N.  J.,  a  sample 
of  a  food  product  labeled  “D.  W . 
Hutchinson,  Essential  Oils,  86 
Maiden  Lane,  New  York.  Oil 
Lemon  p2  pound  net.”  The 
sample  was  examined  in  the 
Bureau  of  Chemistry  of  the 
United  States  Depatment  of  Ag¬ 
riculture  and  it  was  found  that  the 
bottle  contained  considerably  less 
than  one-half  pound  of  lemon  oil. 
Hence  the  article  was  misbranded 
within  the  meaning  of  Section  8 
of  the  act  in  that  the  statement  on 
the  bottle  as  to  its  contents  in 
terms  of  weight  was  false  and 
misleading  because  said  bottle 
contained  considerably  less  than 
one-half  pound  of  lemon  oil. 
Hutchinson  plead  guilty  and  was 
fined  $2. 

No.  190 — Misbranding  of  Rice. 

On  March  18,  1909,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  Higgins  &  Hen- 
dricksen,  Vancouver,  Wash.,  a 
sample  of  a  food  product  labeled 
“Mikado  No.  I  Fancy  Japan  Rice. 
Coated  with  Glucose  and  Talc, 
Remove  by  washing  before 
using,”  which  formed  part  of  a 


shipment  made  by  S.  H.  Harris 
from  Portland,  Oregon,  to  Hig¬ 
gins  &  Hendricksen,  Vancouver, 
Wash.,  on  or  about  February  25, 
1909.  The  sample  was  examined 
in  the  Bureau  of  Chemistry  of 
the  United  States  Department  of 
Agriculture,  where  it  was  found 
to  be  a  product  of  domestic  South 
ern  origin.  It  appeared  that  the 
product  was  misbranded  within 
the  meaning  of  Section  8  of  the 
act  in  that  it  was  labeled  “Mikado 
No.  1  Fancy  Japan  Rice,”  which 
statements  were  false  and  mis¬ 
leading  in  that  they  tended  to  in¬ 
duce  the  purchaser  to  believe  that 
he  was  buying  a  product  grown 
and  manufactured  in  Japan, 
whereas  the  product  was  grown 
and  manufactured  in  the  United 
States  of  America.  Harris  plead 
guilty  and  was  fined  $25. 

No.  186 — Misbranding  of 
Peaches  and  Apricots. 

On  or  about  February  4,  1909, 
an  inspector  of  the  Department  of 
Agriculture  located  in  the  pos¬ 
session  of  the  Cochran  Grocery 
Co.,  McAlester,  Okla.,  329  cases, 
each  containing  24  cans  of 
peaches,  74  of  which  were  labeled 
and  branded  “2  Dozen  2J-2  pounds 
California  East  Side  Brand  Y  F 
Peaches.  Packed  by  East  Side 
Canning  Co.,  Los  Angeles,  Cal.,’ 
and  255  of  which  were  labeled  and 
branded  “2  Dozen  2j4  p'ounds 
California  Duck  Brand  Y  F 
Peaches.  Packed  by  East  Side 
Canning  Co.,  Los  Angeles,  Cal.’  ; 
and  also  142  cases  of  apricots 
which  were  labeled  and  branded 
“2  Dozen  2*4  pounds  Duck  Brand 
Apricots.  Packed  by  East  Side 
Canning  Co.,  Los  Angeles,  Cal. 
The  goods  had  been  shipped  by 
the  J.  K.  Armsby  Co.  from  Los 
Angeles,  Cal.,  to  the  Cochran  Gro¬ 
cery  Co.,  McAlester,  Okla.,  on  or 
about  August  17,  1908.  A  num 
ber  of  the  cans  were  weighed  by 
the  inspector  and  the  average 
gross  weight  per  can  of  each 
brand  was  found  to  be  34  ounces. 
It  appeared  that  the  goods  were 
misbranded  in  violation  of  Sec¬ 
tion  8  of  the  act  in  that  the  weight 
of  each  can  was  stated  on  the 


Could  You  Sell  More  Fresh  Eggs? 


Would  you  like  to  get  in  direct  touch  with  a  nearby  poultry  man  who 
seeks  a  year  around  market  for  his  full  size,  white,  clean  and  fresh  eggs? 


I  am  in  correspondence  with  high  class  poultry  men  in  all  parts  of 
the  United  States  and  Canada — who  seek  a  market  for  their  eggs  through 
the  medium  of  my  “Farmsealed”  Carrier. 


I  am  advocating  the  distribution  of  these  eggs  through  the  Grocers. 

These  Poultry  men  agree  to  pack  only  full  size,  white,  clean  fresh  eggs 
into  “Farmsealed”  Carriers,  and  seal  same  under  their  own  guarantee. 
As  they  buy  these  Carriers  from  me  I  furnish  them  with  the  name  and 
address  of  substantial  Grocers  supplying  high  class  trade. 


“Farmsealed”  Carriers  hold  one  dozen  eggs  each,  and  30  of  them  just 
fill  the  common  case.  They  are  attractive.  Your  customers  would  gladly 
pay  more  for  eggs  packed  in  them  than  for  eggs  in  the  bulk.  The  poul¬ 
try  man’s  name  and  address  is  printed  on  each,  and  yours  too  if  you  wish  it. 


If  you  would  like  to  examine  a  “Farmsealed”  Carrier  send  6c.  in 
stamps  to  the  manufacturers — Central  Egg  Carrier  Co.,  McGraw,  N.  Y. 


Under  my  contract  with  the  manufacturers,  I  cannot  sell  this  Carrier 
to  any  but  Poultrymen. 


No  dealer  can  purchase  this  package  except  filled  with  “Farmsealed’ 

Eggs. 


Would  your  customers  like  eggs  of  this  description?  Wouldn’t  you 
like  to  handle  eggs  in  this  way?  No  packing,  no  repacking,  no  handling. 
Handle  them  just  the  same  as  other  package  goods— receiving  a  fresh 
supply  regularly. 


Write  me  how  many  dozen  you  can  handle  daily,  give  three  references 
as  to  your  responsibility  and  within  a  very  few  days  I  will  supply  the 
name  of  a  Poultryman  whose  supply  will  fill  your  demand. 


Then  you  can  take  up  the  matter  with  him.  You  will  have  my 
assurance  that  he  is  responsible.  He  will  likewise  have  confidence  in 
you.  You  can  then  fix  the  matter  of  prices  and  terms  direct. 


Address  F.  H.  FREEMAN 

Farmsealed  Eggs  =  Box  741 


BINGHAMTON,  N.  Y. 


YOU  CAN  GET 


without  Benzoate  of  Soda 


or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 


The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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label  as  2j4  pounds,  which  state¬ 
ment  was  incorrect.  Action  was 
brought  and  the  goods  releasee 
under  bond. 

No.  197 — Misbranding  of  White 
Wine  Vinegar. 

On  May  26,  1909,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  The  New  Boston 
Store,  Inc.,  Pittsburg,  Pa.,  a  sam¬ 
ple  of  a  food  product  labeled 
“Apsco  pure  white  wine  vinegar, 
manufactured  by  A.  P.  Sichel  Co., 
353-355  Washington  street,  New 
York.  Registered.”  The  sample 
was  analyzed  in  the  Bureau  of 
Chemistry  of  the  United  States 
Department  of  Agriculture  and  it 
was  found  to  be  not  a  white  wine 
vinegar,  but  a  dilute  solution  of 
acetic  acid,  or  distilled  vinegar. 
From  the  aforesaid  analysis  it  ap¬ 
peared  that  the  product  was  adul¬ 
terated  within  the  meaning  of 
Section  7  of  the  act  in  that  there 
was  substituted  for  pure  white 
wine  vinegar  a  dilute  solution  of 
acetic  acid,  or  distilled  vinegar, 
and  misbranded  within  the  mean¬ 
ing  of  Section  8  of  the  act  in  that 
it  was  labeled  “Apsco  pure  white 
wine  vinegar,”  which  statement 
was  false  and  misleading  because 
it  was  not  pure  white  wine  vine¬ 
gar,  but  a  dilute  solution  of  acetic 
acid,  or  distilled  vinegar.  Hirsh, 
the  proprietor,  plead  guilty  and 
was  fined  $5. 

No.  188 — Adulteration  of 
Currants. 

On  or  about  September  22, 
1909,  an  inspector  of  the  Depart¬ 
ment  of  Agriculture  found  in  the 
possession  of  Michael  Holzbeier- 
lein,  1849  Seventh  street,  N.  W., 
Washington,  D.  C.,  six  barrels  of 
currants  labeled  :  “Perfectly  Clean 
Currants,  Royal  Excelsior  Brand,” 
which  were  being  manufactured 
and  baked  into  food  products  and 
offered  for  sale  in  the  District  of 
Columbia.  Samples  taken  by  the 
inspector  from  a  barrel  which  had 
not  been  previously  opened  were 
examined  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  Depart¬ 
ment  of  Agriculture  and  found  to 
be  infested  with  worms  and  other 
animal  matter  and  so  contami¬ 
nated  by  the  presence  of  the  said 
worms  and  other  animal  matter  as 
to  be  unfit  for  human  consump¬ 
tion.  from  the  aforesaid  exami¬ 
nation  it  appeared  that  the  prod¬ 
uct  was  adulterated  within  the 
meaning  of  Section  7  of  the  act  in 
that  it  consisted  of  a  filthy,  de¬ 
composed  and  putrid  vegetable 


substance  unfit  for  human  con¬ 
sumption.  The  court  ordered  the 
stuff  destroyed. 

No.  176 — Adulteration  of 
Confectionery. 

On  November  19,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  the  E. 
W.  Dunstan  Co.,  143  Chambers 
street,  New  York,  N.  Y.,  a  sam¬ 
ple  of  an  article  of  confectionery 
contained  in  packages  labelec 
“Silver  Dragees,  Argente  Moyens 
Assortis.  Made  in  Jersey  City, 
N.  J.,  U.  S.,”  which  was  part  of  a 
shipment  made  to  said  Dunstan 
Co.  by  the  Orienta'l  Dragee  Co. 
from  Jersey  City,  N.  J.,  on  July 
31,  1907.  This  sample  was  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  found  to  con¬ 
tain  forty-eight  hundredths  per 
cent,  of  metallic  silver.  The  court 
found  the  sample  adulterated  and 
sentenced  the  defendant  to  pay  a 
fine  of  $100. 

No.  177 — Misbranding  of 
Coffee. 

On  or  about  May  27,  1908,  an 
inspector  of  the  United  States  De¬ 
partment  of  Agriculture  found  in 
the  possession  of  Talmadge  Bros. 
&  Co.,  Athens,  Ga.,  36  cases  of  an 
article  of  food  labeled  and 
branded  :  “L  uzianne  Coffee,” 
which  had  been  shipped  to  said 
Talmadge  Bros.  &  Co.  on  or  about 
May  26,  1908,  from  New  Orleans, 
La.,  by  the  Reily-Taylor  Co. 
Each  of  the  aforesaid  36  cases 
contained  50  one-pound  cans  of 
ground  coffee  and  was  labeled : 
“Luzianne  Roasted  Coffee  and 
Chicory,  The  Reily-Taylor  Co., 
importers  and  roasters,  New  Or¬ 
leans,  U.  S.  A.”  The  article  being 
a  mixture  of  coffee  and  chicory 
and  not  pure  coffee  as  represented 
by  the  labels  on  the  said  36  cases, 
it  was  apparent  that  it  was  mis¬ 
branded  within  the  meaning  of 
Section  8  of  .the  Food  and  Drues 
Act.  The  goods  were  released 
under  bond. 

No.  178 — Misbranding  of 
Canned  Cherries. 

On  or  about  August  8,  1908,  an 
inspector  of  the  United  States  De¬ 
partment  of  Agriculture  found  in 
the  possession  of  the  Ratcliff- 
Sanders  Grocer  Co.,  Tulsa,  Okla., 
30  cases  of  canned  cherries,  each 
case  containing  two  dozen  cans 
and  labeled  and  branded :  “2  Dcz. 
2-Pound  Dunkley’s  Michigan 
Fruits  Cupid  Cherries.  Dunk- 


ley  Co.,  Kalamazoo,  Mich.”  The 
said  cherries  had  been  shipped  on 
or  about  April  20,  1908,  to  saic 
Ratcliff-Sanders  Grocer  Co.  by 
the  Michigan  Vacuum  Canning 
Co.  from  Kalamazoo,  Mich.  An 
inspector  of  the  United  States 
Department  of  Agriculture  hac 
previously  weighed  a  number  o ' 
cans  representative  of  those  con¬ 
tained  in  the  aforesaid  30  cases 
and  had  found  that  the  weight 
varied  from  25  to  28  ounces  and 
that  none  of  the  cans  weighed  2 
pounds.  It  therefore  appearec 
that  the  cases  of  cherries  were 
misbranded  within  the  meaning 
of  Section  8  of  the  Food  anc 
Drugs  Act  in  that  the  weight 
being  stated  on  the  cases  was  in¬ 
correctly  stated.  The  Govern¬ 
ment  brought  a  confiscation  ac¬ 
tion  and  the  goods  were  releasee 
under  bond. 


Say  it  Will  Cost  Sixty-eight  anc 
One-half  Cents  to  Pack  Mary¬ 
land  Tomatoes  in  1910. 


Authoritative  Estimate  of  Coming 
Season’s  Cost  of  Production.  Total 
Three  and  One-half  Cents  Above 
What  Some  Packers  have  been 
Taking  Future  Orders  for.  ■ 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  from 
Strasbaugh,  Silver  &  Co.,  canned 
goods  brokers  of  Aberdeen,  Md., 
some  figures  showing  the  esti¬ 
mated  cost  of  packing  Maryland 
tomatoes  for  the  season  of  1910. 
The  figures  are  here  presented  : — 

ESTIMATED  COST  OF  PACK¬ 
ING  STANDARD  3s  TO¬ 
MATOES,  1910. 

From  the  best  information  at 
hand,  we  have  gathered  the  follow¬ 
ing  estimate  of  the  cost  of  packing 
3s  ifandard  tomatoes  for  the  season 
of  1910.  If  you  can  offer  any  sug¬ 
gestions  or  corrections,  we  will  be 
pleased  to  have  your  advices : — 

Per  case. 

Cans  at  $15.50  per  thous . 372 

Cases  . 11 

Freight  on  cans  and  cases . 02 

Tomatoes  at  $8.00  per  ton . 40 

Packing  house  labor . 18 

Labeling,  loading  and  unload¬ 
ing  . 02 

Interest  (including  plant) . 035 

Insurance  (including  plant)  ..  .03 

Labels . 025 

Solder . 03 

Coal,  gas  and  acid . 02 

Leaks,  swells  and  rusties . 01 

General  freight,  express  and 

incidentals  . 015 

Brokerage,  commission,  dis- 
.*  count,  taxes,  maintenance 
and  repair,  and  depreciation 
of  plant . 104 

Net  cost  per  case . 2)1.371 

Net  cost  per  dozen . 68)4 

Yours  very  truly, 

Strasbaugh,  Silver  &  Co. 

As  the  “Grocery  World  and 

General  Merchant”  has  several 


times  reported,  a  few  packers 
have  taken  future  orders  at  65 
cents  f.  o.  b.,  which  if  the  above 
figures  are  correct,  is  3^4  cents 
below  cost.  If  the  canned  goods 
packers  were  like  other  manufac¬ 
turers,  and  took  into  consider¬ 
ation  the  cost  of  production,  they  t 
would  doubtless  make  the  future 
price  at  least  70  cents.  As  it  is  4 
those  who  name  prices  at  all  make  J 
it  65  cents ! 


Largest  Percentage  of  Pennsyl¬ 
vania  Samples  Pure. 

Report  of  Analyses  of  Butter,  Eggs,  Ice 
Cream  and  Lard  Samples  Shows 
Small  Percentage  Bad. 


From  the  current  number  of 
the  Bulletin  of  the  Pennsylvania 
Dairy  and  Food  Department  the 
following  summary  of  the  month’s 
results  is  taken  : — 

REPORT  OF  ANALYSIS. 


Butter  Samples,  174. 

Colored  oleomargarine  .  70 

Oleomargarine,  no  license  .  25 

Pure .  76 

Renovated  butter  .  3 


Total  . 174 

Egg  Samples,  6. 

Fresh  eggs . 6 

Ice  Cream  Samples,  4. 

Below  standard  in  butter  fat  . .  4 

Lard  Samples,  10. 

Adulterated  .  2 

Pure  . 8 


Total .  10 

Non-Alcoholic  Drink  Samples,  10. 

Adulterated  .  6 

Pure .  4 


Total  .  10 

Oleomargarine  Samples,  1. 

Uncolored  oleomargarine . •  1 

Pure  Food  Samples,  135. 

Adulterated  . 24 

Pure  .  hi 


ToUl  .  135 

Vinegar  Samples,  2. 
Adulterated  .  2 


SUITS  AND  PROSECUTIONS. 
Ice  Cream  Cases,  4. 
Terminated  .  4 

Lard  Cases,  2. 

Terminated . 2 

Non-Alcoholic  Drink  Cases,  6. 
Terminated . 6 

Oleomargarine  Cases,  95. 
Terminated  .  95 

Pure  Food  Cases,  24. 

Terminated . 24 

Renovated  Butter  Cases,  3. 
Terminated  .  -3 


Vinegar  Cases,  2. 
Terminated  . 


2 


As  has  been  the  case  for  several 
months,  the  pages  devoted  to  the 
reports  of  chemists’  reports 
showed  not  a  single  report  of 
adulteration.  These  analyses, 
however,  were  not  of  samples 
taken  during  the  month,  but  of 
samples  taken  some  time  before 
that. 
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How  You  Can  Kill 
Your  Grocery  Business 


The  best  grocery  business  on  earth  can  be  killed  in  a 
surprisingly  short  time  by  bad  butter.  On  that  foundation  we 
have  built  a  sale  for  Gurnse  butter  larger  than  that  of  any  other 
single  brand  in  existence. 

We  have  preached  Gurnse  as  a  print  butter  that  was  always 
pure,  always  of  the  very  fanciest  grade,  and  always  the  same. 

A  print  butter  that  a  retailer  could  rely  upon  with  the  utmost 
confidence,  and  feature  with  pride  and  safety. 

It  is  a  gilt-edged  grade  of  dairy  butter,  made  by  oui  own 
people  in  our  own  dairies.  Gurnse  takes  one  worry,  at  least, 
off  the  grocer’s  mind. 

Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds— 38  cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.  =^=Philadelphia,  Pa.  I 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH— Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 

The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thlek  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


"THE  PINCH  OF  PROSPERITY” 

Have  you  felt  it?  Your  customers  have 
felt  it  if  you  haven’t.  They  wouldn’t  mind 
the  high  prices  of  foods  if  their  wages  ad¬ 
vanced  with  them. 

To  “make  both  ends  meet”  is  the  problem 
of  the  hour  in  nearly  every  household.  You 
can  help  your  customers  solve  the  problem 
by  telling  them  about 

Shredded  Wheat 

It  contains  more  real  body=building  nutri¬ 
ment  than  beef,  is  more  easily  digested  and 
costs  much  less.  It  is  always  the  same  price— 
always  clean — always  pure — always  whole- 
some. 

Two  Shredded  Wheat  Biscuits,  heated  in  the  oven  to  restore 
crispness  and  eaten  with  a  little  hot  milk,  salted  or  sweetened  to 
suit  the  taste,  will  supply  all  the  enargy  needed  for  a  half-day’s 
work.  Being  made  in  Biscuit  form  it  also  forms  delicious  com¬ 
binations'  with  baked  apples,  sliced  bananas,  stewed  prunes  or 
other  fresh  or  preserved  fruits. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


Fairbanks  Lion  Brand 
Canned  Meats 

under  which  Morris  &  Co. 
have  always  packed  their  Canned 
Meats  will  hereafter  be  known  as 


MORRIS  &  CO.’S 

SUPREME  BRAND 


thus  bringing  all  of  Morris  & 
Co/s  high  grade  food  products 
under  the  same  label.  Quality 
remains  the  same — the  best . 


W.  A.  HILLAR  &  CO. 

ad  and  Willow  Streets,  Philadelphia  Agents 
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This  Department  Is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


“The  Jenkins  Grocery,”  1515 
W  est  Susquehanna  avenue,  Phila¬ 
delphia,  sends  in  a  copy  of  a  mail¬ 
ing  card  he  recently  used  and 
asks  for  an  opinion  of  it.  The  i 
card  is  the  ordinary  business 
postal,  being  printed  on  manila 
card  of  fair  quality.  On  the  ad- 


tising  matter  in  this  method  of 
circulating  it.  Naturally  it  is  im¬ 
possible  to  place  the  card  in  the 
hands  of  the  persons  for  whom  it 
is  intended,  and  the  usual  alterna¬ 
tive  is  to  throw  it  in  the  vestibule 
or  push  it  under  the  door.  Of  a 
thousand  cards  distributed  in  that 


dress  side  appeared  the  business  wa3h  probably  not  one-tenth  are 
card  of  the  grocer,  and  “To  the  P^^d  UP  and  read.  Obviously 
Lady  of  the  House.”  From  the  a11  that  are  not  Picked  UP  are  dead 
latter  I  assume  that  the  card  was 


waste. 


*  *  * 


not  mailed, 
There  is  a 


but  delivered  by  hand, 
fearful  waste  of  adver- 


Here  is  the  advertising  side  of 
the  card : — 


Oysters!  CLAM  CHOWDER!  Oysters! 

It’s  quality  that  counts  every  time,  and 
when  you  want  quality  in  Oyster?,, 

Clam  Chowder  or  Vegetable  Soup, 
come  here  for  it ! 

Home-made  Fish  Cake  on  Friday 

You  can  have  them  cooked  or  by  the  pound 

JENKINS,  1515  W.  Susquehanna  Avenue 


Grocery  Specials  from  January  5  to  end  of  Week 


String  Beans,  reduced  to  6c  can 

Regular  price  10c  can  Haying  bought  a  large  quantity,  we  are  able  to  sell  a  portion 
at  this  price  They  are  good,  nice,  tender  beans 


Large  Bottle 

Cornell’s  Catsup,  reduced 
to  7k  a  bottle 

A  good  catsup  at  a  low  price 


Soup  Beans,  a 
qt.,  4c 

New  York  Slate  choice  pe.iTenn 


15  PARIS  CORN 

Scans  -  . 


One  of  the  b«n  braodi  oo  the  market. 


12c 


10 


Extra  Stamps 
with  each 
can 


PEACHES,  at  15c  a 

Sold  thu  tame  brand  I  ait  year  foi  20c. 


can 


re.  TINY  GARDEN  PEAS ,  at  1 5c 

Try  one  can  of  these  excellent  peas  and  you  will  be  convinced  that  there  is  nothing  better 


10 


Extra  Stampr 
with  2  bar*  of 


Sunlight  Soap  at  5c  a  bar 


15 


Extra  Stamps  with 
each  2  cans 


TOMATOES  at  9c  a  can 


^J|  Only  o ne  word  about  our  Coffee. — Having  received  a  latge  shipment  of 
new  Coffee,  we  are  now  able  to  sell  coffee  to  suit  any  taste.  Prices  low 

WE  ALSO  CARRY  A  LARGE  ASSORTMENT  OF  TEA 


JENKINS  GROCER 

Susquehanna  Avenue 


1515  W. 

‘^booe.  Diamond  3*17  D. 


1  m  sure  .Mr.  Jenkins  wants  my  card.  “It’s  quality  that  counts 
n.mk  opinion,  or  he  wouldn’t  have  every  time,”  he  says.  Of  course  it 
ciskt''d  1  11  d-  1  must  tell  him  is,  and  who  doesn’t  know  it?  To 
tlu-ieioie  that  nothing  could  be  sp did  money  telling  people  the 
weakei  than  the  statement  which  perfectly  obvious  is  to  throw  it 
appeals  in  the  introduction  to  his  into.Jthe  street.  Would  you  feel 


like  paying  good  money  to  say 
“People  who  buy  oysters  don’t 
like  rotten  ones ;  there  are  no  rot¬ 
ten  ones  in  ours.”  And  yet  the 
statement  he  did  pay  money  to 
make  was  even  more  obvious  than 
mine.  I  confess  I  don’t  know 
from  reading  this  introduction 
whether  Mr.  Jenkins  sells  home¬ 
made  clam  chowder  and  vegetable 
soup,  or  only  the  materials.  If  he 
sells  the  home-made  product  it  is 
a  crime  to  lose  the  chance  to  say 
about  it  the  enticing  things  that 

could  be  said  on  such  a  subject. 
*  *  * 

The  advertising  matter  which 
appears  below  the  introduction  is 
pretty  good  as  far  as  it  goes.  I 
note  Mr.  Jenkins  has  said  a  word 
or  two  about  everything,  but  it  is 
crowded  into  very  small  type.  I 
should  have  set  the  name  of  the 
goods  in  a  little  smaller  type,  and 
used  the  difference  to  enlarge  the 
type  used  for  the  description.  I 
confess  I  don’t  like  the  way  the 
writer  of  this  card  has  expressed 
himself.  His  points  are  very 
blunt  and  his  manner  very  tame. 
For  instance — “Try  one  can  of 
these  excellent  peas  and  you  will 
be  convinced  that  there  is  nothing 
better.”  That  is  insipid  to  an 
extreme.  It  needs  sharpening  up. 
"Sweet,  tender,  young.  One  can 
gets  you  as  a  steady  user.”  Isn’t 
that  a  little  more  persuasive  than 
Mr.  Jenkins’  language?  I  can’t 
take  up  all  the  descriptive  matter 
in  the  circular,  but  it  all  needs 
more  vigor  and  snap.  Take  the 
statement  about  coffee — “Only 
one  word  about  our  coffee — Hav¬ 
ing  received  a  large  shipment  of 
new  coffee  we  are  now  able  to  sell 
coffee  to  suit  any  taste.”  That  is 
very  bad.  Why  deliberately  con 
fess  that  you  haven’t  been  able  to 
suit  every  taste  before?  That’s 
precisely  what  you  did  in  this 
paragraph.  I  wouldn’t  talk  about 
the  newness  of  coffee  at  all,  for  it 
makes  what  you  had  on  hand  look 
stale.  Coffee  is  supposed  to  keep 
good  for  a  long  while,  isn’t  it? 
An  advertisement  of  coffee  ought 
to  be  much  more  definite  and  spe¬ 
cific  than  this,  and  it  ought  not  in 
my  judgment  to  touch  at  all  on 
the  points  that  have  been  touched 
on  here. 


Newness 

Everywhere 


FreshD«>6*  is  in  the  Lehzn&o  at¬ 
mosphere.  It’s  catching,  too 
The  new  crop  evaporated  fruits, 
the  new  Figs  and  Nuts,  the  new 
canned  goods  Even  your  old 
favorite,  the  crop  of  1908  Lehman  Buckwheat,  all  prepared,  in 
3  lb  pkgs  at  12c.  For  the  people  who  know  a  good  thing  and 
still  enjoy  a  little  New  Orleans  Molasses  over  their  cakes,  we 
have  it— the  clear  quill— 10c.  and  15c.  can. 


Tomorrow  Shredded  Whe*i  10c. 


Tomorrow  the  Genuine  Cosmos 
Buttermilk  Soap.  $c  a  cake. 


Is  Your 
Coffee  Ours?] 


Never  did  we  have  auch  6plen- 
did  Buccess  with  Coffee.  Whyl 
Just  by  backing  up' what  we  aay 
in  this  6pace.  When  we  write 
here  we  put  onraelvea  face  to 


face  with  you.  When  we  tell  you  that  8tate  House  Coffee  is 
mild,  that  it  has  a  fine,  delieate  flavor  and  delightful  aroma,  we 
tell  you  fact*.  Wouldn’t  it  be  foolish  to  fool  you?  It’*  the 
backing  up  of  those  statement*  that  is  making  State  H cruse  * 
winner  25c.  lb 


Special  Notice 

Monday  being  stormy,  we  have  decided  to  repdbt  the 
great  8ale  of  Hotel  and  Tenderloin  Steaks  at.  a  a 

pound  . . .  ....  ltIC 

For  Wednesday  only.  No  'phone  order*.  and  none  sent 
C.  O  D.  Salo  commence*  at  7  o'clock. 


That  37  Cent 
Tea 


I  The  putting  out  of  a  tea  at  37c 
a  pound  that  possesses  character. 
I  strength,  purity  and  freshness, 
and  giving  20  Stamps  with  it.  has 
**'™“*™*^^**^^*"  set  both  dealers  and  consumers 
guessing  It's  sale  is  astonishing  If  you’re  patting  up  half  s 
dollar  for  your  Tea  outside  of  Lehman’s,  would  you  mind  com¬ 
paring  our  37c  Tea  with  your  pet  50c  Teat  Just  do  it  for 
the  sake  of  a  little  quiet  experiment. 


Hwkfrr  Flap  Jark  Flour  10c. 


A  Ik  Whi»k  Broom  for  10c. 


Is  Your  Cheese 
Written  There? 


York  State  Full  Cream.  Domes¬ 
tic  Swiss.  Imported  Swia*.  Neuf- 
chatel.  Mountain  Cream.  From- 
age  de  Brie.  Roquefort.  Edam. 
Pineapple.  Camembert.  Muen- 
ster.  Limburger.  Sap  Sago.  McLaren  s  in  jars 

The  BEST  of  these  kinds,  and  no  other  We  believe  wheu 
a  man  wants  a  taste  of  Cheese  he  wants  to  taste  the  best  th^e* 
is  And  it’s  so,  too.  _ 


Lehman’s 


Department 
Food  Stores 


*  *  * 


I  am  reproducing  here,  much 
reduced,  a  double  column  adver¬ 
tisement  which  in  the  original 
measured  io  inches  long.  I  want 
it  to  stand  for  an  illustration  of 
how  not  to  display  advertising : — 


The  trouble  with  this  is  the 
enormously  heavy  rules  surround¬ 
ing  the  side  headings  on  two 
sides.  They  detract  attention 
from  the  text.  A  border  or  an 
ornament  should  never  dominate 
an  advertisement;  it  should  sim¬ 
ply  constitute  a  setting.  If  these 
rules  had  been  omitted,  or  rather, 
had  they  had  much  lighter  rules 
substituted  for  them,  the  adver¬ 
tisement  would  have  presented 
a  much  cleaner  appearance. 


Congressman  Moxiey,  of  Chicago,  in 
Rotten  Oleo  Scandal. 

Information  concerning  the  re¬ 
lations  of  Congressman  William 
J.  M oxley,  butterine  manufac¬ 
turer,  of  Chicago,  with  those  of 
his  customers  now  under  indict¬ 
ment  in  Illinois  as  oleo  “moon¬ 
shiners,”  has  been  in  the  hands  of 
high  Government  officials  since 
last  autumn.  Assertions  by  the 
dealers  that  Moxley  furnished  the 
wrappers  for  one-pound  prints  of 
butterine  labeled  with  the  stamp 
guaranteeing  inspection  and  pass¬ 
ing  by  the  Government  coincide 
with  the  information  that  the 
revenue  officers  collected.  The. 
butter  men  charge  that  the  United 
States  Government  officials  had 
this  information  six  months  ago 
without  using  it,  the  inference 
being  that  they  were  reluctant  to 
stir  up  scandal  against  a  Con¬ 
gressman. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Grocers ;- 

We  are  going  to  put  some  money  in  your  pocket.  We  be¬ 
lieve  manufacturers  can  and  should  spend  more  money  on  retailers 
because  in  our  opinion  retailers  are  splendid  advertising  med¬ 
iums.  We  have  a  plan  which  will  bring  this  about.  The  part  of 

our  plan  which  will  appeal  most  strongly  to  you  is  the  fact  that 
it  costs  you  absolutely  nothing  -  the  manufacturer  foots  the 

bills. 

If  you  would  like  your  profits  materially  increased  on 
staple  goods,  write  us,  we  will  tell  you  our  plan  and  you  in 

turn  can  tell  ub  what  you  "think  of  if , 

Very  truly  yours, 

THE  HAMILTON  CORPORATION, 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


I  don’t  blame  a  fellow  for  not 
wanting  to  give  the  money  back 
after  he’s  sold  the  goods,  but  I 
have  got  it  in  for  him  for  saying 
he’ll  give  it  back  if  the  goods  ain’t 
right  and  then  holding  on  to  it  till 
it’s  all  dented  up  before  he  keeps 
his  word. 

It’s  human  nature  not  to  want 
to  give  back.  I  remember  well 
when  I  was  a  kid  a  good  old  lady 
came  to  our  house  and  left  a  silver 
three-cent  piece  that  my  mother 
told  me  was  for  me.  I  grabbed  it 
and  warmed  it  in  my  little  pants 
pocket  for  three  days  before  we 
all  found  out  that  it  was  for  little 
sister.  I  could  have  cheerfully 
cut  little  sister’s  throat.  And  I 
had  it  in  for  papa  for  weeks  for 
bringing  an  unnecessary  sister 
into  our  otherwise  happy  home. 

I  had  made  547  plans  for  the  in¬ 
vestment  of  that  three-penny  bit 
and  I  was  red  sore. 

If  a  fellow  don’t  really  intend 
to  give  back  money  to  a  knocking 
customer,  he  ought  not  to  say  he 
will.  That’s  where  my  kick 
comes  in. 

For  instance,  one  day  last 
month  I  happened  to  be  in  a  retail 
store  in  Pittsburg.  While  I  was 
there  a  woman  came  in  with  a 
chip  on  both-  shoulders.  She 
made  her  kick  to  the  proprietor 
where  I  heard  it  all.  As  near  as  I 
could  get  next,  he  had  persuaded 
her  to  blow  in  sixty  cents  on  a 
lot  of  patent  clothes  pins.  From 
the  way  she  threw  it  into  him  he 
must  have  told  her  they  would  do 
everything  in  a  house,  even  tend 
the  baby. 

"Why,  I  can’t  make  use  of  them 
at  all !”  she  said,  “they  take  a  lot 
more  time  than  the  wooden 
clothes  pins  and  they  won’t  stay 
on  as  well.” 

lie  refused  to  take  no  for  an 
answer,  so  to  speak.  He  knew 
ibey  were  all  right  because  his 
vile  used  cm,  and  was  she  sure 
her  washer  woman  had  used  ’em 
the  way  he  showed  her,  and  so  on. 


Nothing  doing  for  a  seconc 
trial.  She  couldn’t  use  ’em  anc 
didn  t  want  to  try  again. 

“Well,  what  do  you  want  me  to 
do?’’  he  said,  when  he  saw  al 
chance  was  gone. 

“Why,  I  want  my  money  back. 
Here  are  the  pins,”  she  said. 
“Didn't  you  say  I  could  bring 
them  back  if  they  weren’t  al 
right?” 

“Well,  isn’t  there  anything 
else  you  want  to-day?”  he  asked, 
hanging  on  to  the  sixty  like  grim 
death. 

“Nothing  at  all,”  she  said,  and 
then  she  added,  after  a  minute, 
“except  my  sixty  cents.” 

1  hen  he  did  a  thing  that 
stamped  him  at  once  with  me  as 
plumb  crazy. 

Miss  Pine,  he  called  across 
the  whole  store  to  the  cashier, 
“give  Mrs.  Jenkins  sixty  cents  out 
of  the  drawer,”  which  of  course 
announced  to  everybody  in  the 
place— there  were  at  least  a  dozen 
that  Mrs.  Jenkins  had  been 
raising  a  time  and  had  squeezed 
sixty  cents  out  of  the  treasury. 

“Oh,  you  blamed  jackass!”  I 
said.  That  is,  I  said  it  to  myself. 
But  I  meant  him,  understand. 

Mrs.  Jenkins  walked  the  length 
of  the  store,  through  the  dozen  or 
so  people  who  were  now  busy 
rubbering,  picked  up  her  sixty 
and  went  out. 

Of  course,  pleased  and  tickled 
and  in  a  humor  to  be  a  good  ad. 
for  the  store ! 

Will  anybody  stand  up  and  say 
there's  any  business  in  that  sort 
of  thing?  If  there  is,  I  can’t  see 
it.  If  you  advertise  to  give  the 
money  back  if  it  is  asked  for,  jolly 
up  your  nerve  before  you  make 
the  offer,  not  when  somebody 
asks  you  to  make  good. 

Here’s  something  more  we  can 
learn  from  the  department  store. 
They  are  certainly  the  easiest 
marks  on  the  money-back  propo¬ 
sition  I  ever  saw.  And  maybe  it 
ain't  a  big  ad.  for  ’em ! 


You  can  go  in  any  big  city  de¬ 
partment  store,  buy  a  thing,  try 
it  a  week  and  then  tote  it  back  and 
get  your  money.  Any  kick?  Not 
a  bit !  They  don’t  even  mention 
buying  more  goods — there’s  your 
coin  waiting  for  you.  whether 
you’ve  got  a  real  kick  or  only  a 
frame-up. 

I’ve  seen  some  fellows  get  up 
against  the  money-back  business 
who  realized  that  it  wouldn’t  do 
to  say  anything,  but  who  couldn’t 
look  sweet  about  it  to  save  their 
souls. 

I  have  one  retailer  in  mind 
now.  I’ve  seen  him  do  this  twice. 
Each  time  he’s  asked  for  the 
money  back  he  walks  back  to 
where  the  cash  register  is,  takes 
out  what’s  needed,  puts  it  down 
on  the  counter  and  walks 
away. 

Why,  he  might  just  as  well  say 
to  the  woman :  “Here’s  your 
filthy  money.  I’m  giving  it  back 
because  I  said  I  would,  but  you’re 
a  hog  for  asking  for  it !” 


Another  fellow  who  has  just 
come  into  my  mind  will  never 
let  his  clerks  give  money  back, 
even  though  he  advertises  in 
every  ad.  “Money  back  if  you 
want  it.”  Every  time  a  clerk  gets 
a  touch  for  money  back  he  has  to 
go  to  the  boss,  and  the  two  of  ’em 
stand  there  and  whisper  about  it 
for  weeks,  while  the  woman  wait¬ 
ing  feels  as  if  they  were  deciding 
whether  to  send  for  a  cop. 

I  tell  you,  fellows,  it  ain’t  good 
business.  If  you  can’t  give  up 
cheerful-like,  don’t  give  up  at  all, 
but  then  don’t  offer  to.  The  only 
way  to  give  money  back  is  as  if 
you’d  rather  do  it  than  eat.  No 
questions,  no  slurs,  no  talk— just 
slap  it  out  faster  than  you  took  it 
in. 

W  hy,  if  I  found  I  coudn’t  screw 
up  a  smile  while  I  was  giving  it 
back,  I’d  keep  a  false  face  handy 
under  the  counter,  and  clap  that 
on,  so’s  the  customer  would  see 
a  smile  somewhere'  anyway. 

The  Stroller. 


Want  Low  Grade  Molasses  Declared  Until 

for  Human  rood 


Large  Eastern  Manufacturer  Will  Ask  for  this  Ruling  from 
United  States  Agricultural  Department.  Says  Centrifugal 
Fourth,  Which  is  Sold  Tinned  in  Enormous  Quantities,  is 
Fit  Only  for  Cattle  Food. 


There  is  a  movement  on  foot, 
ed  by  a  large  Eastern  molasses 
house,  to  petition  the  United 
States  Department  of  Agriculture 
to  forbid  the  sale,  as  human  food, 
of  certain  grades  of  “New  Or- 
eans”  molasses  which  are  now 
sold  without  restriction.  The 
grades  referred  to  are  described 
as  fourth  centrifugals,  which 
means  molasses  but  a  little  better 
than  blackstrap,  bleached  into 
some  semblance  of  respectability 
with  an  excessive  amount  of  sul¬ 
phur. 

There  is  a  heavy  sale  for  this 
grade  of  molasses,  mostly  in  tins, 
among  the  laboring  classes  of  all 
markets.  Several  New  Orleans 
concerns,  one  in  particular,  can 
enormous  quantities  in  Louisiana 
and  ship  it  to  all  parts  of  the 
North.  It  wholesales  at  65  to  70 
cents  per  dozen  for  small  tins,  and 
retail  at  9  to  10  cents.  The  cost 
of  this  grade  of  molasses  on  the 
plantation  is  only  7  to  9  cents  per 


gallon,  and  it  costs  delivered  ii 
secondary  markets  only  12  to  i( 
cents. 

The  manufacturer  who  is  be¬ 
hind  the  movement  to  have  mo¬ 
lasses  of  this  grade  declared  until 
for  food  has  sent  letters  to  othei 
molasses  concerns  soliciting  sup¬ 
port  for  the  movement.  He  con¬ 
tends  that  the  molasses  he  attacks 
is  fit  only  for  cattle  food,  that  as 
human  food  it  has  to  recommend 
it  only  cheapness,  being  lacking 
in  sweetness,  and  of  extremely 
poor  color.  Moreover  it  is 
charged  that  an  abnormal  per¬ 
centage  of  sulphur  is  used  in  order 
to  help  the  color,  and  that  this 
sulphur  is  so  abundant  that  it  can 
be  plainly  tasted. 


Almeria  grapes  are  about  over 
for  the  season.  At  present  the 
market  is  very  dull  and  the  de¬ 
mand  light.  Prices  also  show  a 
decline,  the  present  range  being 
$2.50  to  $5. 
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It’s  Really  Fw  ay 

How  some  dealers  forget  their  OWN  interests,  maybe  not  you;  but  really,  there 
are  lots  of  them  who  do.  When  a  reliable  house  offers  you  a  really  GOOD 
TRADE  in  Coffee,  “BUY.’’  When  they  don’t,  then  DON’T  BUY. 

If^ou  are  a  good  judge  of  Coffee,  you  can’t  deny  the  goodness  of  every 

trade  our  Salesman  offers  you. 

Think  it  over — then  do  as  you  like,  of  course;  but  think. 


WRITE  THE'  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 


Booklet-"  Fifty  Years’  Progress  ’’—tells  you  about  us 


How  Clicquot 
Club  Ginger 
Ale  is  Made 


Finest  Jamaica  Ginger — 

1 6c  per  pound. 

Purest  confectioner’s  A. 
Sugar. 

Finest  Oils  of  Lemon  and 
Lime 

No  Preservatives  whatever. 
Pure  Spring  Water. 
Thoroughly  Carbonated  at 
8o  pounds’  pressure. 


^  celebrated^ 


I  ginger  ale 


How  Some  of 
the  Others 
Are  Made 

Exhausted  Ginger,  African 
Ginger,  etc. — 4c  to  10c 
per  pound. 

Brown  Sugar,  Molasses,  Glucose, 
Saccharine  and  artificial  sweet¬ 
eners  made  from  Coal  Tar. 

Citrol,  an  artificial  Coal  Tar 
Lemon  Flavor. 

Various  chemical  preservatives, 
Ordinary  faucet  water  or  worse, 
Indifferently  carbonated  at 
uncertain  pressures. 


.  „  rT  irnITnT  rT  ginger  ale  tastes  better  and  when  you  consider  that  and  the  fact  that  it  is  the  best  advertised  in  the  co, entry 
yo°uwCin  see’thatit  Ss  Each  full  eight  ounce  glasses.  All  bottles  are  thoroughly  tested  for  leakers  and  .mpunt.es, 

“PUSH  CLICQUOT  CLUB  GINGER  ALE- IT  PAYS.” 


Millis,  Massachusetts 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 
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Window 


^Dressing 


Ideas 


In  thi»  department  from  now  on  will  appear  eack  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscriber*  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  *uggestions. 


Conducted  by  Iva.n  F*.  Thompson 


Another  Easter  Window. 

Last  week  we  made  public  an 
idea  for  an  Easter  window.  Here 
is  another  Easter  idea.  For  this 
let  us  consider  the  Easter  lillies. 
On  a  ground  cloth  of  any  color 
strew  coffee  beans  enough  to 
cover  the  surface  of  the  floor  of 
your  window.  On  this  sprinkle 
thickly  enough  to  thoroughly 
obliterate  the  coffee  beneath  some 
rice  in  the  shape  of  lillies.  That 
is,  the  blossom.  In  the  centre  of 
these  blossoms  place  a  lemon — a 
nice  yellow  one.  From  the  lemon 
to  nearly  the  tips  of  the  petals 
make  a  thin  line  of  coffee  beans. 
For  leaves  use  green  split  peas 
in  a  sufficient  quantity  to  hide  the 
coffee.  For  stalks  use  macaroni 
sprinkled  with  green  split  peas. 
Around  the  stalks  design  a  rib¬ 
bon  consisting  of  cranberries  and 
red  peppers.  Where  the  outlines 
of  the  petals,  leaves  or  ribbon 
cross  each  other  use  coffee  beans 


to  accentuate  it.  Along  the  front 
of  the  window  use  a  border  of  a 
double  row  of  green  peppers. 
Along  the  left  side  use  a  border 
of  cabbages  and  on  the  right  a 
border  of  cauliflowers. 

In  the  rear  of  your  window 
place  boxes  in  the  form  of  a  row 
of  two  steps  and  cover  with  green 
crepe  paper.  In  the  centre,  rest¬ 
ing  on  the  lower  step,  place  a 
frame.  This  frame  you  can  make 
yourself  to  suit  the  size  and  pro¬ 
portions  required.  Get  four 
planks,  nail  them  together  and 
with  a  little  black  paint  brush  in 
a  design  such  as  in  sketch.  The 
effect  will  easily  be  worth  this 
trouble.  On  top  of  the  second 
step  place  in  centre  of  frame  a 
couple  more  boxes  (low  ones)  and 
drape  with  white  cloth  to  resem¬ 
ble  a  table  cloth.  On  this  table 
place  at  right  end  a  plate,  napkin, 
knife  and  fork,  etc.  Along  the 
front  from  right  to  left  place  a 


dish  of  slices  of  corned  beef,  an¬ 
other  of  tongue  and  another  of 
ham.  In  centre  place  a  dish  of 
chicken  salad,  or  anything  that 
will  be  appetizing  after  a  long 
Lenten  abstinence.  Behind  this 
place  a  vase  of  celery.  To  the 
left  of  the  vase  put  a  loaf  of  bread  ; 
to  the  right  a  bottle  of  some  soft 
drink  and  glasses.  Then  if  you 
can  get  a  chair  small  enough  put 
it  opposite  the  empty  plate. 
Hang  some  drapery  of  a  color  not 


card,  a  vase  of  scullions  or  leeks, 
and  a  tongue  and  card.  On  the 
right  place,  reading  from  left  to 
right,  a  big  bologna  sausage  and 
card,  a  vase  of  scullions  or  leeks 
and  a  piece  of  corned  beef  andi 
card,  and  let  it  go  at  that. 


A  Breakfast  Specialty  Display. 

Now  for  the  other  suggestion, 
which  I  will  explain,  beginning  at 
the  rear  end  of  the  window  space. 


ffp 
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very  dark  behind  this  so  as  to 
make  a  background  for  the 
picture,  but  in  such  a  manner  that 
it  does  not  protrude  beyond  the 
edges  of  the  frame.  This  done, 
attach  some  pink,  light  blue  or 
light  green  drapery  to  the  top 
centre  of  the  frame,  and  carrying 
it  to  the  sides  loop  it  over  the  top  | 
right  and  left  corners  of  the  frame, 
allowing  it  to  hang  down  in  grace¬ 
ful  folds.  Get  two  pieces  of 
paper  the  same  color  as  the 
drapery  and,  having  lettered  the 
word  “Easter’’  on  one  and  “Deli¬ 
cacies’’  on  the  other,  pin  them  to 
the  folds  hanging  left  and  right 
from  the  centre  of  the  frame. 

Now,  along  the  base  of  the  bot¬ 
tom  step  place  a  row  of  potted 
meats  and  signs  as  in  sketch.  On 
top  of  same  step  place,  on  left 
frame,  two  glass  dishes,  one  con-  j 
taming  pickled  pigs  feet  and  the 
other  scrapple.  To  balance  these 
put  on  same  step,  but  on  the  right 
of  the  frame  a  dish  of  pickled 
tripe  and  one  of  pickled  lambs’  I 
tongues.  Back  of  all  four  dishes 
place  signs  or  price  card.  On 
top  left  hand  step  place  a  ham  and 


Get  about  four  boards  any  length 
suitable  to  the  size  of  your  win¬ 
dow  and  place  them  on  end. 
Along  the  tops  of  these  nail  an¬ 
other  or  as  many  as  you  require. 
Then  in  front  of  these  place 
others  short  enough  to  make  a 
slanting  roof  and  far  enough  away 
to  allow  for  a  table  visible 
through  the  window  of  the  little 
house.  Then  place  two  more  suf¬ 
ficiently  shorter  to  allow  you  to 
extend  part  of  your  slanting  roof 
and  far  enough  awa)’  to  give  you 
a  chance  to  build  a  little  porch  or 
piazza.  Now,  nail  from  top  cross 
piece  to  next  lower  one  a  double 
row  of  cartons  of  Self  Raising 
flour.  Then  nail  along  second  set 
of  upright  rows  of  cartons  of  Self 
Raising  flour  (or  whatever  flour 
or  flours  you  wish  to  advertise), 
leaving  spaces  for  left  hand  door 
and  window  and  large  window  on 
the  right.  Now  extend  your  roof 
to  the  two  last  upright  boards 
and  nail  on  them  more  cartons. 
The  porch  should  be  two  boxes 
high,  which  will  enable  you  to 
make  a  step  to  it  of  boxes.  From 
the  porch  floor  to  the  ground 
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The  phenomenal  success  of  the  syndicate  5  and  10-cent  stores 
in  selling  candies  has  been  the  means  of  inducing  many  grocers, 
general  store  and  variety  men  to  adopt  similar  methods.  Those 
who  have  tried  the  plan  pronounce  it  a  big  success. 

The  plan  is  known  in  the  trade  as  the  one  price  system.  It 
consists  of  selling  all  candies  at  a  certain  fixed  price.  For  instance, 
if  ioc  is  your  price,  sell  at  10c  per  pound,  half-pound,  third-pound, 

etc. 

It  has  been  demonstrated  that  the  majority  of  people  prefer  to 
buy  their  candies  this  way,  especially  if  the  buying  is  made  easy 

for  them. 

We  have  installed  several  thousand  one  price  candy  depart 
ments  in  stores  located  in  every  section  of  the  country,  and  will 
gladly  furnish  full  particulars  to  any  merchant  who  would  like  to 


BUTLER  BROTHERS 


Exclusive  Wholesalers  of  General  Merchandise 
NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

SAMPLE  HOUSES:  Baltimore,  Cincinnati,  Dallas,  Kansas  City,  Omaha,  San  Francisco,  Seattle 
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cover  the  space  with  cartons,  as  in 
sketch. 

Now  inside  of  large  window 
place  a  table  laid  for  two  and 
place  on  it  dishes  of  buckwheat 
cakes,  sausage,  rolls,  and  a  jug  of 
molasses  or  syrup ;  a  coffee  pot, 
cream  pitcher,  sugar  bowl  and 
cups  and  saucers,  etc.  Have  a  red 
floor  cloth  under  the  table  and 
dark  green  or  red  background 
cloth  hanging  from  the  top  cross 
piece.  Put  what  you  can  around 
the  space  visible  to  the  public  to 
give  it  the  effect  of  a  room  and 
hang  a  curtain  each  side  of  the 
window,  opening  or  frame,  as  in 
sketch. 

On  left  hand  small  window 
have  something  that  looks  like  a 
blind  pulled  down  and  letter  on 
it  "Self  Raising  Flour.”  On 
space  below  this- window  nail  a 
sign  almost  covering  whatever 
you  have  used  to  represent  a  door 
and  letter  on  it  something  such  as 
suggested  in  drawing.  Incident¬ 
ally,  I  forgot  to  mention  that  this 
house  should  be  built  on  a  green 
ground  cloth.  Then  from  the 
door  to  the  front  of  the  window 
make  a  supposed  gravel  path  of 
split  peas  (not  green  ones)  and 
another  from  the  porch  step  to  the 
front  of  the  window.  Border 
these  paths  with  parsley  and  in 
centre  one  build  a  pyramid  of  red 
apples.  In  the  middle  of  the 
right  hand  grass  (?)  plot  build  a 
pyramid  of  grapefruit,  and  on 
right  hand  border  of  left  hand 
path  place  a  basket  containing 
cans  of  syrup  and  molasses  and 
cartons  of  Self  Raising  flour,  and 
you  might  add  a  few  sausages. 


Straight  Talk  With  Clerks 


BY  A  MAN  WHO  HAS  BEEN  OINK 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Speak  The  Trut  h.— There’s 
money  in  it.  There’s  success  in 
it.  The  liar  doesn’t  last.  The 
truth  builds.  It  makes  the  come- 
again  customer.  Describe  faith¬ 
fully,  but  attractively,  what 
you’re  selling.  For  instance,  in 
selling  Delaware  peaches,  it  won’t 
do  to  say  they’re  in  heavy  pure 
sugar  syrup.  They’re  not.  Far 
better  to  tell  about  the  syrup 
being  light  of  body  and  most 
agreeable  to  sup.  You  can  de¬ 
scribe  a  second-class  thing  so  that 
it  becomes  really  good.  Some  of 
our  best  compound  preserves  are 
good  and  truly  wholesome,  but  if 
you  commence  to  shoot  off  about 
compound”  you  chill  the  buyer. 
Present  the  truth  attractively. 


*  *  * 


AMONG  THE  TRADE. 


1  he  recently  organized  Grocery 
Clerks  Union  is  affiliated  with  the 
Central  Labor  Union,  and  was 
supposed  to  go  out  on  a  sympa¬ 
thetic  strike  with  the  rest  of  the 
unions  on  Saturday  last.  So  far  as 
can  be  learned,  however,  practi 
cally  not  a  clerk  struck.  None  of 
the  chain  stores  lost  any,  and  so 
far  as  can  be  learned,  neither  did 
any  single  store. 


Rolled  oats  declined  during  the 
week,  owing  to  a  drop  in  raw  oats. 
The  declined  price  is  $4.70  per 
barrel,  which  is  a  drop  of  45  cents 
from  the  highest  point.  Whether 
the  price  will  stay  on  such  a  low 
level  is  uncertain. 


Here’s  Something  A  Bit  Personal. — 

When  the  store  door  was  locked 
Saturday  night  and  you  knew  it 
was  a  poor  day,  how  did  you  feel? 
Did  you  feel  a  bit  put-out,  or  did 
you  sling  on  your  coat  and  go 
home  as  happy  as  though  the  day 
was  a  hummer?  Now,  these  are 
searching  practical  questions. 
But  their  honest  answer  tells  your 
attitude  toward  the  boss.  If  you 
were  in  the  put-out  class  of  fel¬ 
lows  you’re  safe.  If  you  were  in 
the  indifferent  class  you’re  a 
doubtful  proposition.  Because, 
gentlemen,  no  man  can  do  honest, 
faithful  work  unless  his  heart  and 
soul  and  feet  and  hands  are  in 
that  work  for  all  they’re  worth. 
Never  mind  the  pay.  For  the  love 
of  goodness,  don’t  work  for  the 
pay  you’re  getting.  Work  for 
twice  what  you’re  getting.  If  it’s 
$10  fit  yourself  for  the  $20  man. 
How  in  the  world  are  you  ever 
going  to  command  $20  a  week 
when  you’re  only  giving  $10 
worth  of  service?  Don’t  you  see 
the  point? 

*  *  * 

The  Fellow  With  The  Overalls. — 

Look  out  for  him.  Maybe  he’s 
got  a  five  dollar  bill  to  spend  in 
less  time  than  it  took  you  to  sell 
her  ladyship  a  bottle  of  10-cent 
stuffed  olives.  Treat  him  like  a, 


millionaire.  Maybe  there’s  seven 
of  them  at  home  to  feed.  That’s 
your  man.  Nail  him.  And  be 
good  to  the  woman  that  brings  a 
big  basket  and  has  the  money  in 
her  hand  to  fill  it  up.  It’s  nice  to 
wait  upon  refined  people  and  give 
them  strict  attention.  But  he’s 
the  big,  valuable  business  fellow 
that  can  give  the  poor  man  and 
the  poor  woman  equal  attention 
and  don’t  you  forget  it. 

*  =!=  * 

While  Meat  Is  High.— It’s  just 
the  time  to  talk  canned  corned 
beef,  canned  tongue  and  canned 
fish.  Why,  the  tastiest  kind  of 
hash  can  be  made  from  this  first 
item.  Get  hold  of  the  packer’s 
cook  book.  That  will  open  your 
eyes.  That’s  an  illustration  of 
making  a  cheap  thing  attractive 
Not  only  that,  but  canned  vege¬ 
tables  with  a  little  effort  will 
move  quicker  this  month  than 
you  have  ever  seen  them  move. 
These  things  are  all  up  to  you. 

^  % 

Are  You  A  Parrot  Talker? — A  par 

rot  talker  rattles  off  to  a  cus¬ 
tomer  sixteen  things  in  just  six¬ 
teen  seconds.  Might  just  as  well 
save  his  breath  and  the  woman’s 
nerves.  Only  in  this  case  the 
nerves  are  of  more  consequence. 
If  you’re  guilty  admit  it — to  your¬ 
self.  Thank  this  paper  for  calling 
your  attention  to  it.  Turn  right 
around  to-morrow  morning  and 
give  yourself  a  little  exhibition  of 
sensible  salesmanship.  Take  one 
thing  at  a  time — say  vanilla  ex¬ 
tract.  “Mrs.  Smith,  we  are  al¬ 
lowed  to  sell  this  full  2-ounce  bot¬ 
tle  of  pure  extract  of  vanilla  this 
week  for  19  cents.  It  is  a  25-cent 
bottle,  as  you  know,  and  as  you 
buy  flavoring  extract  frequently 
I  presume,  I  thought  you’d  be 


To  Mark  Weights  on  Canned  Oysters. 

Representative  Gill,  of  Mary¬ 
land,  has  introduced  in  the  House 
a  bill  providing  “that  from  and 
after  the  first  day  of  October, 
1910,  hermetically  sealed  oysters 
put  in  hermetically  sealed  cans 
and  cooked  in  the  process  kettle 
shall  be  deemed  to  be  misbranded 
under  the  Food  and  Drugs  Act 
approved  June  30,  1906,  unless, 
there  shall  appear  upon  each  can 
or  other  receptacle  containing 
such  oysters,  in  such  manner 
as  shall  be  prescribed  by  the 
rules  and  regulations  herein- j 
after  provided  for,  the  net 
weight  of  the  oyster  meat  in 
said  can  or  other  receptacle: 
Provided,  that  no  can  or  other 
receptacle  of  hermetically  sealed 
oysters  shall  be  deemed  to  be  mis¬ 
branded  if  the  net  weight  of  the 
oyster  meat  contained  in  said  can 
or  other  receptacle  shall  not  be 
less  than  95  per  centum  of  the 
weight  stated  on  said  can  or  other 
receptacle  :  And  provided  further, 
that  the  system  of  weights  and 
measures  authorized  and  now  in 
use  in  the  custom  houses  of  the 
United  States  shall  be  the  stand¬ 
ard  for  the  determination  and 
marking  of  the  net  weight  of  the 
oyster  meat  contained  in  said  cans 
or  other  receptacle.”  The  bill  is 
deemed  necessary  because  there 
is  even  less  weight  standard  for 
canned  oysters  than  for  other 
canned  goods. 


February  Grocery  and  General 
Store  Failures  Vary  Little 
from  February,  1909. 


General  Store  Failures  Show  Slight 
Decrease,  but  Grocery  Failures  Slight 
Increase.  Liabilities  in  Both  Lines 
Greater  than  February,  1909. 


glad  to  know  of  the  reduced 


price. 

From  my  personal  experience 
back  of  the  counter  that’s  the  kind 
of  talk  that  sells  goods.  And  you 
can  do  it  as  well  as  anybody  or 
you  would  not  be  interested  in 
“Straight  Talks.” 


The  official  report  by  Dun  & 
Co.  of  grocery  and  general  store 
failures  for  the  month  of  Febru¬ 
ary  in  all  parts  of  the  country 
varies  but  little  from  the  report 
for  February,  1909.  There  is 
more  difference  in  the  liabilities 
than  in  the  failures  numerically. 
Here  areffhe  figures: — 

General  Store  Failures. — Feb¬ 
ruary,  1910,  143;  liabilities,  $1,- 
056,666;  February,  1909,  157;  lia¬ 
bilities,  $1,755,728. 

Grocery  Failures. — February, 
1910,  188;  liabilities,  $812,135; 
February,  1909,  186;  liabilities, 
$92I>775- 

The  Dun  agency  reports  busi¬ 
ness  good. 
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Knox  Gelatine  Turns  To  Profit 

For  You 


GelatinE 


HIGHEST  MEDAL  WORLD'S  FAIR 


PACKED  BY 

CHARLES  B. KNOX  CO 

JOHNSTOWN  N.Y  USA 


It  pays  you  to  push  Knox  Gelatine  because 
it  sells  at  fifteen  cents  a  package,  paying  you 
a  good  profit.  And  you  can  make  that  profit 
on  it  often  because  it  will  please  your  cus¬ 
tomers  and  that  means  steady  sales.  We 
guarantee  every  package  of  Knox  Gelatine  and 
will  return  your  customers’  money  if  it  fails  to 
please  them  for  any  reason. 


CHAS.  B.  KNOX  CO., 


Johnstown,  N.  Y. 


What  Do  You  Get  For 
The  Extra  Two  Cents? 


Here’s  a  straight  business  talk  with  every  man  who  handles  coffee,  and  who  has  any  doubt  that 
he  can  buy  of  us— by  mail— cheaper  than  he  can  buy  of  anybody  through  salesmen. 

We  sell  a  fine  roasted  Bogota  for  18  cents.  It’s  one  of  the  greatest  drinking  coffees  we  have  ever 

handled,  a  splendid,  smooth,  mellow  cup  coffee.  _  . 

No  firm  on  top  of  the  earth  can  sell  this  coffee  through  salesmen  for  less  than  20  cents  a  pound, 
and  the  chance  is  that  even  then  it  won’t  be  as  good  as  ours  at  18.  But  suppose  the  benefit  is  on  y 

two  cents  a  pound,  have  we  proved  our  case?  ,  ,  , 

TakeP  another  grade.  We  sell  a  Santos,  roasted,  at  11^  cents  a  pound.  The  lowest  priced 
concern  that  we  know  of  gets  12^  cents  for  this  identical  coffee  through  salesmen.  And  some  get  mo  e. 

We  could  cite  a  hundred  cases,  in  all  of  which  there  would  be  a  saving  from  1  to  5  cents  a  poun  . 
That’s  so  much  money  found;  for  when  you  spend  it  you  get  nothing  for  it  but  the  satisfaction  of  having  . 

you  buy  of  us  by  nrail.  The  sale  depends  absolutely  on  our 

ability  to  make  good— and  you’re  the  judge,  always.  We  can  get  together  in  two  ways.  First,  y 
can  send  us  samples  of  your  own  coffees  to  match  and  quote,  or,  second,  you  can  ask  us  to  send  samples. 

Whichever  way  you  do  it,  isn’t  it  worth  doing? 

DURYEE  &  BARWISE,  89  Front  Street ,  N.  Y. 

ROASTERS  AND  PACKERS  TEAS  AND  COFFEES— Established  1897 
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THE  GROCERY  MARKETS 


Tea. 

1  he  tea  market  is  exceedingly 
dull.  The  demand  is  wholly  from 
hand-to-mouth,  and  buyers  seem 
to  be  paring  down  their  purchases 
to  the  smallest  possible  point. 
March  is  usually  considered  an 
active  tea  month,  but  it  has  shown 
no  signs  of  becoming  so  this  year 
as  yet.  Prices  show  no  specia 
change  for  the  week,  all  desirable 
values  being  steadily  held. 

Coffee. 

The  coffee  market  for  the  week 
showed  no  changes  whatever. 
Rio  and  Santos  are  still  dull  at 
ruling  prices.  The  increased  de¬ 
mand  which  was  expected  has 
not  yet  come.  The  market  is  well 
maintained,  however.  Milds  are 
firm  but  quiet.  Mocha  and  Java 
dull  at  ruling  prices. 

Sugar. 

The  raw  sugar  market  has 
shown  considerable  firmness'  dur¬ 
ing  the  week.  The  Cuban  season 
seems  to  be  dwindling,  and  on  ad¬ 
vices  of  reduced  receipts  the 
European  market  has  advanced 
somewhat.  Refined  sugar  is  firm 
at  the  last  reported  advance,  but 
the  demand  is  not  heavy. 

Syrup  and  Molasses. 

Glucose  declined  io  points  on 
Monday  and  compound  syrup 
dropped  with  it  I  cent  per  gallon. 
Cheaper  corn  is  the  reason.  Com¬ 
pound  syrup  is  selling  moderately 
at  ruling  prices.  Sugar  syrup  is 
in  active  demand  for  manufactur¬ 
ing  at  steadily  maintained  prices. 
Molasses  is  unchanged  in  price, 
•steady  and  quiet. 

Fish. 

I  he  week  has  brought  no 
change  in  the  fish  market.  Mack¬ 
erel  are  selling  fairly  well  at  un¬ 
changed  prices,  small  sizes  being 
firm.  Cod,  hake  and  haddock  are 
unchanged,  firm  and  in  good  de¬ 
mand.  Domestic  sardines  are  un¬ 
changed  and  quiet ;  imported 
grades  quiet  and  moderately 
priced.  Salmon  is  firm  but  quiet. 

Canned  Goods. 

1  omatoes  are  very  dull  and 
show  no  change  from  last  week. 

I  lie  market  is  no  weaker,  perhaps, 
but  it  is  certainly  no  stronger. 
Future  tomatoes  are  quiet,  partly 
because  most  packers  refused  to 


sell  at  prices  that  would  have 
tempted  buyers  when  buyers 
would  have  bought.  Now  they 
seem  not  interested.  It  is  claimed 
that  the  actual  cost  of  packing 
and  selling  this  year  will  be  be¬ 
tween  68  and  69  cents.  Spot  corn 
is  selling,  but  slowly,  at  firm 
prices  throughout.  Future  corn 
is  quiet  and  unchanged.  Spot 
peas  show  no  demand  except  for 
the  cheaper  grades.  Future  peas 
are  about  over  with.  Eastern 
peaches  are  dull  and  unchanged. 
Apples  are  weaker  and  New  York 
State  gallons  can  now  be  freely 
obtained  at  $2.50.  The  demand  is 
light.  Depressed  green  apple 
conditions  are  responsible.  Cali¬ 
fornia  canned  goods  are  selling 
moderately  at  unchanged  prices. 
Small  Maryland  canned  goods  are 
in  light  demand  at  unchanged 
prices,  spinach  being  the  best 
seller  at  the  moment. 

Dried  Fruits. 

Prunes  show  absolutely  no 
change  in  quotation,  but  the  de¬ 
mand  is  excellent.  Peaches  are 
inclined  to  be  firm.  Stocks  in  first 
hands  are  low,  the  bulk  of  the 
present  available  supply  being  in 
jobbers’  hands.  The  demand  is 
fair.  Apricots  are  nearly  ex¬ 
hausted  and  show  light  demand. 
Raisins  are  dull,  weak  and  ne¬ 
glected.  Currants  are  moderately 
wanted  at  unchanged  prices. 
Apples  are  weak  and  dull.  Cit¬ 
ron,  dates  and  figs  are  unchanged 
and  dull. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  and  in  fair  demand.  Im¬ 
ported  pea  beans  are  scarce,  but 
there  are  some  imported  mediums 
that  rule  about  unchanged.  Do¬ 
mestic  marrows  show  no  change 
and  fair  demand;  imported  mar¬ 
rows  out  of  the  market.  The  de¬ 
mand  for  California  limas  is  ex¬ 
cellent,  but  not  at  the  recent  ad¬ 
vance  to  $5.15.  The  quotation  on 
spot  is  4.90,  but  eventually  the 
market  will  surely  advance  to  the 
coast  basis. 

Butter. 

The  receipts  of  fre^li  butter  are 
about  normal  for  the  season.  The 
percentage  of  extra  creamery  is 
very  light  and  the  market  is  firm 

•  --  •  *  r . 


at  1  cent  lower  than  it  was  one 
week  ago.  Under-grade  creamer¬ 
ies  are  not  quite  so  active  and  the 
market  is  only  steady  at  1  cent 
decline.  The  receipts  of  fancy 
nearby  print  butter  are  being 
cleaned  up,  while  under  grades 
meet  with  slower  sale  at  relatively 
lower  prices.  The  consumptive 
demand  is  about  normal  for  the 
season.  We  do  not  look  for  any 
change  in  the  price  or  in  condi¬ 
tions  during  the  coming  week. 

Eggs. 

The  egg  market  is  firm  at  I 
cent  per  dozen  higher  than  it  was 
a  week  ago  on  both  Western  and 
nearby.  The  receipts  are  about 
normal  for  the  season  and  the 
consumptive  trade  above  the  aver¬ 
age.  The  present  market  price  is 
about  20  per  cent,  higher  than  it 
was  a  year  ago  and  the  consump¬ 
tive  demand  is  also  about  20  per 
cent,  greater.  The  future  price 
depends  a  great  deal  on  weather 
conditions.  We  look  for  a  norma 
production  and  if  we  have  any 
change  during  the  coming  week  it 
will  be  a  decline  of  from  1  to  2 
cents  per  dozen. 

Cheese. 

The  stocks  of  fancy  full  cream 
New  York  State  cheese  are  being 
reduced  very  satisfactorily.  There 
has  been  no  change  in  the  market 
price  and  the  market  is  firm  on 
the  present  basis.  There  is  some 
increase  in  the  production  of 
lower  grades  and  the  market  is 
dull  at  relatively  lower  prices.  It 
will  be  about  two  months  before 
we  will  have  any  new  cheese  that 
will  be  of  good  quality  and  we  do 
not  look  for  any  change  in  the 
price  before  that  time.  The  con¬ 
sumptive  demand  is  very  good 
considering  the  high  prices,  which 
are  ruling  about  15  per  cent, 
higher  than  it  did  a  year  ago. 

Provisions. 

The  demand  for  everything  in 
the  smoked  meat  line  has  been 
only  fair.  The  supply  has  been 
very  short  and  the  market  is  rul¬ 
ing  fully  25  per  cent,  higher  than 
it  usually  does  at  this  season  of 
the  year.  Picnics  and  New  York 
shoulders  are  firm  at  y2  cent  per 
pound  advance.  Barreled  pork  is 
firm  at  50  cents  per  barrel  higher. 
Skinbacks  and  regular  hams  re¬ 


main  unchanged  at  this  moment, 
but  we  look  for  an  advance  of  y2 
cent  per  pound  in  the  next  few  . 
days.  Pure  lard  is  also  firm  at  34  3 
cent  per  pound  advance  and  in 
fair  consumptive  demand.  Com¬ 
pound  is  also  firm  at  34  cent  per  ; 
pound  advance,  owing  to  the  ad¬ 
vance  in  the  price  of  pure  lard 
and  the  high  cost  of  cottonseed 
oil,  its  main  ingredients.  We  look 
for  continued  fair  trade  and  see 
no  relief  from  the  present  high 
prices  at  this  time. 


MARKET  NOTES. 

Cranberries  show  no  change 
and  will  probably  end  the  season 
as  dull  and  weak  as  they  have 
been  ruling  for  several  weeks. 
The  range  is  still  $1  to  $2. 

Florida  peas  are  becoming- 
more  abundant,  and  the  price  is 
gradually  declining.  At  present 
the  range  is  $4  to  $4.50.  The 
quality  of  the  receipts  is  fair  and 
the  demand  excellent. 

Florida  beans  range  from  $2  to 
$3,  which  is  a  fair,  moderate 
price.  The  demand  is  good. 

Michigan  rhubarb  ranges  from 
40  to  50  cents  per  bunch  and  is 
wanted.  The  quality  is  good. 

Asparagus  is  still  coming  only 
from  California  and  ranges  from 
$12  to  $15  per  dozen.  The  de¬ 
mand  is  good,  considering  the 
)rice. 

Florida  tomatoes  will  bring 
$2.75  to  $3  if  fancy,  and  $2  to 
$2.50  if  choice.  The  demand  is 
good. 

Florida  cucumbers  range  from 
$4.50  to  $5  per  box,  and  hothouse 
$1  to  $1.50.  Floridas  are  in  the 
setter  demand. 

Hothouse  radishes  are  selling 
well  at  234  to  3  cents  per  bunch. 
The  quality  is  good. 

Florida  eggplants  range  from 
$3  to  $5  and  are  selling  well.  The 
quality  is  good. 

Florida  squash  is  coming  for¬ 
ward  regularly  and  selling  at  $2 
to  $2.50.  The  demand  is  only  fair. 
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How  To  Increase  Orders 


It’s  easy,  if  you  have  a  Peerless  Counter,  to  show  a  customer  dozens  of  articles  she 
“has  not  thought  of”  but  will  buy  when  she  sees  how  clean  and  attractive  they  are.  These 
extra  sales  will  pay  for  your  Peerless  Counter  on  the  easy  terms  we  arrange  with  you.  And, 
after  it  has  paid  for  itself  it  keeps  on  earning  extra  profits  for  you.  Write  for  our 
catalogue  showing  different  styles  and  prices. 

PEERLESS  FIXTURES  CO.,  Dept.E,  Marshall,  Michigan 


A  Substantial  Food 
for  Substantial  People 

If  you  have  ever  sold  Wheatena  you 
know  what  a  steady  seller  it  is  without  our 
telling  you. 

If  you  haven’t  sold  it,  you  can  know 
in  one  month  after  you  put  it  in. 

Wheatena  is  the  staple  breakfast  food 
of  the  substantial  people  who  cleave  to 
that  which  is  good,  and  who  expect  and 
are  able  to  pay  reasonable  prices. 

Wheatena  is  the  tender  hearts  of 
selected  wheat  prepared  after  our  own 
fashion . 


THE  WHEATENA  CO.,  Rahway,  N.  J. 


SPECIALS 

For  Week  Ending  March  19th 

No.  2  Best  Standard  String  Beans  ....  per  doz.,  $0.S2l  z 

No.  3  Pie  Peaches . Per  d°z*>  .80 

No.  3  Second  Peaches . Per  d°z**  1,10 

No.  2%  Hawaiian  Pineapple . Per  doz.,  2.15 

Fine  Gran.  Sugar,  bulk . Per  cwt.,  4  95 

Sour  Kraut,  fine . Per  ^.00 

Walter  Baker’s  Chocolate . Per  lb-* 

W.  H.  Baker’s  Winchester  Chocolate  .  per  lb.,  .25 
C.  &  C.  Oleine  Soap,  60  big  bars  ....  per  box,  2.30 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


“The  proper  display  of  soaps  has  a  great  bearing  on 
their  sale.  By  makng  use  of  one’s  own  ideas  and  what 
help  the  manufacturers  will  give,  there  is  no  reason 
why  a  grocer  cannot  achieve  good  results.” 

The  Canadian  Grocer 

The  Fels-Naptha  soap  empty  cartons  make  an  ideal 
window  or  shelf  display. 
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Next  Six  Weeks’Egg  Production 
Will  be  Exceedingly  Heavy. 

Lots  of  Unsold  Live  Fowls  will  Contri¬ 
bute  to  Supply.  Price  Much  Reduced. 
Chain  Stores  a  Factor  in  Large 
Local  Distribution. 


Wholesale  handlers  of  fresh 
eggs  predict  that  the  next  six 
weeks  will  show  the  greatest  pro¬ 
duction  of  eggs  that  the  country 
has  ever  seen.  Already  the  price 
is  much  reduced  and  the  demand 
heavy. 

One  reason  why  the  production 
is  expected  to  be  larger  is  that  the 
growers  of  poultry  have  a  larger 
stock  on  hand  than  usual,  as  poul¬ 
try  has  also  been  high  and  the  de¬ 
mand  curtailed.  More  than  that, 
eggs  have  been  very  high  and 
growers  have  been  making  good 
profits.  All  of  this  tends  to  in¬ 
crease  production. 

The  consumptive  demand  for 
fresh  eggs  is  at  present  extremely 
heavy.  The  local  chain  stores  are 
selling  thousands  of  cases  at  25 
cents  per  dozen,  the  price  to  them 
being  from  22  to  23  cents. 

It  is  just  about  now  that  the 
storing  of  eggs  usually  begins. 
As  has  already  been  reported,  the 
operators  who  stored  eggs  in  1909 
and  held  until  the  winter  lost 
heavily.  They  paid  23  cents  in 
the  beginning  for  their  holdings, 
but  were  not  able  when  they  sold 
to  get  within  3  to  4  cents  per 
dozen  of  what  their  eggs  had  cost 
them.  This  year  eggs  can  be 
bought  for  storage  at  21  cents — 
2  cents  below  last  year,  but  as  yet 
the  demand  has  been  very  light. 
As  soon  as  storage  buyers  begin 
to  take  eggs  the  market  will  show 
what  it  is  to  do  for  the  next  month 
or  two. 


Says  There  is  a  Hominy  Trust. 

Clay  A’.  Halboth,  of  Ports¬ 
mouth,  Ohio,  told  the  Legislative 
Probe  Committee  last  Monday 
that  his  hominy  company  was  an 
independent  one,  and  that  in  try¬ 
ing  to  sell  his  products  they  had 
come  up  hard  against  what  was  a 
national  organization  of  hominy 
makers,  which  he  denominated  a 
trust. 


PATENTS 

Trad  ©-marks  procured  promptly  and 
properly  in  all  countries. 

DavIs&OavIs,  Wsshlngton,  D.  C. 
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W.  would  be  pleuod  to  h»v«  or  publication  in  tbit  column  the  idea*  of  our  reader*  upon  trade  topic* 
it  being  understood  that  wa  do  not  hold  earaches  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer's  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  ba  noticed  in  this  department. 


As  to  Mr.  Pratt’s  Profit  Talk  and 
Campbell’s  Soup  Profits. 

North  Adams,  Mass., 

March  7,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  have  just  been 
reading  in  your  issue  of  March 
7th  the  correspondence  between 
J.  W.  Pratt,  of  Olean,  N.  Y.,  and 
J.  T.  Austin,  of  the  American 
Specialty  Manufacturers’  Associ¬ 
ation,  and  am  pleased  with  the 
position  taken  by  Mr.  Pratt,  for 
I  believe  he  is  right. 

Why  do  some  manufacturers 
publish  such  grossly  misleading 
statements?  They  are  sure  to  do 
harm  to  the  retailer,  as  employees 
where  the  printing  is  done,  clerks 
where  the  publications  go  see  and 
read  them,  and  often  they  get 
into  the  hands  of  other  consum¬ 
ers. 

How  many  of  these  people 
know,  or  if  they  do  know  give 
heed  to  the  terms  net  or  gross 
profit?  The  retailer  has  troubles 
enough  without  the  manufacturer 
deliberately  adding  to  them.  I 
am  inclosing  you  an  advertise¬ 
ment  of  this  kind  cut  from  the 
“Grocery  World  and  General 
Merchant”  of  February  7th,  and 
it  is  very  misleading,  and  I  am 
very  sure  the  manufacturers  are 
aware  of  the  fact,  although  they 
may  not  realize  it.  Their  atten¬ 
tion  has  been  called  to  it.  Camp¬ 
bell's  soups  cost  regular  90  cents 
per  dozen  and  if  every  can  was 
sold  for  10  cents  they  would  re¬ 
turn  a  gross  profit  of  33 3$  per 
cent. 

But  this  is  wide  of  the  facts,  for 
at  least  9  out  of  every  10  dozen 
are  sold  3  cans  for  25  cents,  and  in 
that  case  it  pays  a  little  over  14 
per  cent,  gross.  It  can  be  bought 
for  87B2  cents  per  dozen  and  sold 
at  the  same  ratio,  one  dozen  in  ten, 
only  for  10  cents  per  can,  and  the 
balance  at  $1  per  dozen,  which 
will  return  a  gross  profit  of  i6l/2 
per  cent.  It  cannot  he  that  the 
J.  Campbell  Co.  are  ignorant  of 
this  fact,  and  yet  they  continue  to 
use  this  same  false  inducement  to 
buy  their  goods. 

Yours  for  fair  play, 

M.  V.  N.  Bramann. 


The  writer  thinks  this  criticism 
of  the  Joseph  Campbell  Co.  un¬ 
just.  The  Campbells  have  fixed  a 
retail  price  of  10  cents  per  tin 
upon  their  soups.  That  is  to  say, 
they  have  made  a  wholesale  price 
which  puts  the  product  in  the  10- 
cent  class,  and  if  the  writer  is  not 
mistaken  they  have  frequenty  ad¬ 
vertised  it  to  consumers  at  10 
cents  per  tin.  In  the  advertise¬ 
ment  this  correspondent  incloses 
the  statement  is  made  that  Camp¬ 
bell’s  soups  pay  33L3  per  cent, 
profit,  which  this  correspondent 
admits  they  will  do  if  they  are 
sold  at  the  price  the  Campbell 
Co.  put  on  them.  The  fact 
that  grocers,  for  their  owit 
reasons,  choose  to  cut  the 
price,  neither  contradicts  the 
statement  as  to  3334  per  cent, 
profit,  nor  makes  it  necessary  for 
the  Campbell  Co.  to  take  the  cut¬ 
ting  into  consideration  at  all. 
Substantially  the  Campbell  Co. 
say:  “Here  is  a  product  which  is 
supposed  to  be  retailed  at  10 
cents.  If  you  retail  it  at  that  you 
make  333^  per  cent.”  The  perfect 
accuracy  of  that  statement  cannot 
be  questioned. 

Computing  the  Retailer's  Per¬ 
centage. 

New  Brunswick,  N.  J., 

March  7,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Mr.  Pratt’s  sugges¬ 
tion  in  your  last  issue  that  the 
manufacturers  study  percentage 
might  also  apply  to  the  retailer. 
I  have  been  giving  out  a  simple 
problem  for  a  year  to  dealers  and 
others  and  would  like  to  ask  you 
for  the  correct  answer.  A  dealer 
buys  an  article  for  $5  and  sells  for 
$10.  What  is  the  correct  way  to 
express  his  gain  in  per  cent.?  All 
without  exception  claim  100  per 
cent.  Now,  I  think  lie  only  makes 
50  per  cent.,  and  that  it  is  impos¬ 
sible  to  make  100  per  cent,  unless 
he  gets  the  goods  for  nothing. 


You  put  this  problem  to  most  re¬ 
tailers  in  any  line  and  they  will 
all  say  100  per  cent.  Try  it. 
They  claim  he  doubles  his  money, 
hence  100  per  cent,  is  the  correct 
answer.  I  claim  half  the  amount 
of  his  sales  is  profit  and  the  cor¬ 
rect  commercial  way  to  express  it 
is  50  per  cent.,  not  figuring  ex-* 
penses  of  course.  I  would  like  to 
know  if  I  am  right  or  not. 

Yours  truly, 

A  Reader. 

This  controversy  as  to  whether 
to  estimate  the  profit  upon  the 
cost  or  the  selling  price  is  as  old  4 
as  the  hills  and  will  probably 
never  be  settled.  In  the  problem 
this  correspondent  submits  the 
correct  answer  is  of  course  that 
he  makes  100  per  cent,  on  cost  and 
50  per  cent,  on  the  selling  price, 
both  of  which  lead  to  the  same 
thing.  The  writer  has  always 
leaned  toward  the  theory  that  the 
profit  should  be  computed  upon 
cost,  for  the  reason  that  profit  is 
always  computed  on  investment, 
and  the  investment  in  this  case 
is  the  sum  the  merchant  has  spent 
for  his  goods. 


The  Food  Products  of  these  Countrk  s 
Will  NotPay  Extra  Tariff. 

During  the  past  fortnight,  un¬ 
der  the  authority  granted  by  the 
Payne  Tariff  Law,  President  Taft 
has  issued  proclamations  stating 
that,  in  addition  to  the  others  al¬ 
ready  named,  the  Governments 
of  the  following  countries  do  not 
unduly  discriminate  against  goods 
imported  from  the  United  States,  1 
and  are  therefore  entitled  to  the 
minimum  rates  of  our  new  tariff: 
Denmark,  Norway,  Sweden,  Hol¬ 
land,  Belgium,  Germany,  Greece,  : 
Portugal,  Persia,  India,  Japan, 
Aden,  Malta,  Egypt,  Abyssinia, 
Morocco,  Liberia,  the  Portuguese 
possessions  in  Africa  and  Asia, 
Mexico,  Guatemala.  Panama,  \ 
British  Guiana,  Ecuador,  Peru,  i 
Chile,  Bolivia,  Argentina,  Uru¬ 
guay,  Paraguay  and  Brazil.  The  ■ 
treatment  to  be  accorded  to  the 
remaining  countries  is  still  unde¬ 
termined;  the  more  important 
ones,  concerning  which  a  decision 
is  yet  to  be  reached,  are  Canada,  | 
France,  Austria-Hungary  and 
China.  If  it  is  found  that  any 
countries  unduly  discriminate 
against  American  goods,  the 
maximum  tariff  will  go  into  oper¬ 
ation  against  them  on  April  1st. 


Florida  peppers  are  quoted  at 
$2.50  to  $3.50  per  box,  but  the  de¬ 
mand  is  light. 
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JOBBERS  FROM  THREE 
STATES  MEET  IN  WILKES- 
BARRE,  PA. 

(Continued  from  page  9.) 

time  tile  agency  begins  to  show  a 
profit  it  is  withdrawn.  Have  not  all 
of  us  had  some  such  experiences? 

And  so  recourse  is  made  to  the  pri¬ 
vate  label.  . 

The  wise  jobber  now  has  his  Pre¬ 
mier  brand,  his  Anco  specialties, 
his  Royal  Scarlet  luxuries,  his 
White  Rose  sips,  his  Darby  Ram, 
his  Riverton  wonders,  his  Victoria 
splendors;  their  names  are  legion 
and  he  pushes  them  to  the  front 
with  all  possible  energy.  Has  the 
manufacturer  lost  by  this  tendency? 

Not  necessarily  so,  he  simply  takes 
advantage  of  the  method  of  business 
and  provides  the  jobber  with  the 
goods  for  his  private  label. 

The  private  label  protects  the 
jobber  in  his  profits.  His  source  of 
supply  and  what  he  pays  for  the 
product  are  hidden  from  public  view 
while  the  article  itself  is  clothed 
with  an  appropriate  dress  that  ap¬ 
peals  to  the  buyer  and  becoming 
pleased  with  the  goods,  he  becomes 
a  regular  customer.  The  profit  can¬ 
not  be  an  excessive  one,  competi¬ 
tion  is  too  keen  for  that.  The  price 
must  be  in  keeping  with  the  article 
or  it  will  not  sell  and  by  selling  is 
a  profit  assured. 

It  is  simply  the  jobbers’  effort 
to  secure  a  normal  profit  upon  the 
merchandise  which  he  is  selling. 

How  can  the  best  results  be  pro¬ 
cured?  Everyone  must  answer 
this  question  for  himself,  but  I 
will  venture  a  few  suggestions. 

1.  Do  not  label  up  everything 
in  your  store.  Leave  room 
for  the  “standards”  that  have  a 
universal  reputation.  They  help  to 
sell  your  other  goods.  Let  your 
customers  feel  that  they  can  come 
to  you  for  certain  articles  and  get 
them  and  not  be  forced  to  buy 
something  “just  as  good”  under  a 
private  label.  When  the  buyer  sees 
he  can  get  what  he  wishes  he  is 
the  more  ready  to  listen  to  argu¬ 
ments  why  the  “Polar  Bear  Brand 
overtops  all  others.  An  incident 
in  our  own  experience  will  illus 
trate  this: — 

We  had  been  importing  for 
many  years  an  article  that  had  long 
met  with  public  favor  and  that  was 
well  established  among  our  trade. 
Believing  we  had  a  larger  oppor¬ 
tunity  in  a  similar  article,  we  con¬ 
cluded  to  abandon  the  old  and  take 
up  the  new.  The  change  was  made 
abruptly.  Our  customers  came 
in  asking  for  the  older  brand,  ex¬ 
pecting  to  get  it.  We  did  not 
have  it — they  were  disappointed — 
where  could  they  buy  it?  Would 
we  not  have  it  any  more?  Vexed 
because  unable  to  obtain  their  de¬ 
sire,  no  arguments  would  prevail 
upon  them  to  purchase  the  new 
brand,  they  would  rather  go  out 
and  buy  something  entirely  differ¬ 
ent.  We  were  finally  compelled 
to  import  once  more  the  older 
brand,  and  when  our  customers  saw 
that  they  had  the  opportunity  of 
a  choice,  it  was  not  long  before 
we  had  them  upon  the  brand  we 
desired  to  sell. 

2.  Do  not  run  the  same  style  of 
labels  on  all  your  goods.  This  occa¬ 
sions  much  confusion  and  many  er¬ 
rors.  The  “Tenderfoot”  brand  of 
peas,  having  the  same  general  de¬ 
sign  of  labels  as  the  “Tenderfoot” 
brand  of  corn  or  string  beans,  ex¬ 
cepting  the  name  of  the  vegetable 
iteslf,  is  bad:  and  worse  still,  is  the 
putting  up  of,  say,  three  grades  of 
peas  at  various  prices  under  the 
same  “Tenderfoot”  brand,  except 
with  some  mention  of  the  grade 
of  the  peas.  These  things  cause 
errors  in  shipping,  errors  in  the 
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quality  of  intended  goods,  confu 

sion  in  the  minds  of  your  cus¬ 
tomers  as  to  which  grade  is  de¬ 
sired.  Moreover,  the  consumer 
sees  in  another  store  apparently 
the  same  “Tenderfoot”  brand  of 
peas  offered  at  a  less  price  and 
immediately  taxes  her  grocer  with 
overcharging.  Or,  purchasing  the 
brand,  is  disappointed  with  their 
quality  and  ceases  to  buy,  think¬ 
ing  the  brand  has  become  deter¬ 
iorated. 

3.  This  leads  me  to  say:  Do  not 
use  the  same  general  name  on  all 
your  goods.  An  “Antique”  washed 
fig,  an  “Antique”  pickle,  an  “An¬ 
tique”  prune,  “Antique  ’  rolled 
oats,  “Antique”  soap,  may  stand 
for  the  very  best  in  their  line,  but 
it  is  rather  a  hard  strain  upon  the 
label.  Moreover,  I  am  sure  that 
no  retail  grocer,  no  matter  how 
friendly  he  may  be  to  the  jobber, 
cares  to  have  his  store  look  a 
branch  store  of  the  wholesale  es¬ 
tablishment.  It  looks  as  though 
he  had  only  one  place  to  buy 
his  goods.  And,  then  again,  if 
one  “Antique”  line  happens  to  be 
bad,  his  whole  stock  is  condemned 
by  the  buying  public.  Hence:— 

4.  Use  a  variety  of  names  upon 
your  labels.  Some  houses  have  a 
name  or  brand  for  their  best  goods 
and  another  brand  for  a  line  of 
goods  of  a  lower  price.  This  plan, 
in  my  judgment,  is  open  to  the  crit¬ 
icism  upon  the  part  of  the  buyeis 
that  the  goods  offered  under  the 
cheaper  label  are  “seconds,  and 
this  idea  will  be  carefully  fostered 
by  your  competitors.  No  one  likes 
to  buy  a  class  of  goods  that  by  a 
general  label  are  forced  to  take  a 
second  place. 

5.  Keep  your  firm  name  oft  as 
much  as  possible.  Perhaps  the 
small  grocer  may  be  indifferent  to 
the  presence  of  the  firm  name,  but 
I  have  often  found  him  declining 
to  purchase  because  of  this  fact. 

He,  no  more  than  you,  cares  al 
ways  to  advertise  lps  source  of 
supply.  Certainly,  the  large  gro¬ 
cer,  unless  compelled  to  do  so,  will 
never  buy  goods  so  labeled.  Fm  - 
thermore,  if  you  should  happen  to 
be  unfortunate  in  your  choice  of 
goods  and  they  give  trouble,  your 
own  name  would  go  down  into  t.ic 
dust  with  the  label. 

6.  Aim,  by  pour  private  label 
to  raise  the  standard  of  quality  of 
your  goods.  Your  label  is  the  pci- 
sonal  element  in  your  business 
Now,  by  conscientious  and  careful 
selections,  make  your  judgment 
stand  for  something,  so  that  your 
name  or  brand  upon  an  article  is 
an  indorsement  of  its  quality.  Re¬ 
member  Ferris’  bacon  ad.,  A  lit 
tie  higher  in  price — but.”  Do  not 
waste  your  time  over  cheap  things. 

At  their  best  they  are  rarely  profit 

able.  Ret  ^  cost  of  tpc  label  and 

its  makeup  bear  some  harmonious 
relation  to  the  contents  of  the 
package.  Do  not  put  a  high- 
priced  label  upon  cheap  goods  01 
a  cheap  label  upon  fine  goods,  for 
it  will  do  you  harm.  If  1  fine  feath¬ 
ers  make  fine  birds,”  be  sure  that 
your  bird  is  right.  Here  is  where 
the  personal  element  comes  in.- 
Good  judgment  in  the  selection 

of  vour  goods.  .  .  . 

Good  taste  displayed  in  the  la 

bels.  .  ,,  r 

.  Good  “talking  points  for  youi 

salesmen.  ' 

A  good  name  back  of  them  ail. 
And  you  have  a  combination  that 
spells  success 

Another  address  was  made  din¬ 
ing  the  executive  session  by  Mr 
George  C.  Kelschner,  of  Altoona, 
on  “The  Prepayment  of  Freight: 


much  in  Pennsylvania  as  yet,  but 
the  Ohio  jobbers  are  run  away 
with  it,  and  it  is  feared  that  it  will 
extend  into  this  State  if  not 
checked.  Mr.  Kelschner’s  paper 
took  the  form  of  a  warning  to  the 
members  to  watch  for  the  first  ap¬ 
pearance  of  the  practice  and  to 
scotch  it  if  it  came. 

According  to  Mr.  Kelschner’s 
description,  the  practice  of  pre¬ 
paying  freight  practically  means 
selling  goods  delivered  at  the 
price  they  should  be  sold  for 
f.  o.  b.  He  said  his  calculations 
showed  that  the  average  cost  of 
conducting  a  jobbing  business 
was  7  per  cent.  If  the  jobber  is 
to  pay  the  freight  on  his  custom¬ 
ers’  goods  it  means  adding  an¬ 
other  3  per  cent,  to  his  cost,  mak¬ 
ing  a  total  expense  of  io  per  cent. 
The  jobber,  said  the  speaker,  whose 
total  expense  was  io  per  cent., 
would  find  the  profit  gone  on  75 
per  cent,  of  all  the  goods  he 
handled.  In  the  case  of  some 
goods  the  total  cost,  delivered, 
would  be  15  per  cent.,  particu¬ 
larly  in  the  case  of  heavy  goods 
of  small  value.  Mr.  Kelschner 
warned  the  members  that  no  job¬ 
ber  could  engage  in  such  a  prac¬ 
tice  without  sacrificing  himself, 
unless,  at  least,  he  should  charge 
higher  profits. 

The  Committee  on  Resolutions, 
igfh  its  chairman,  F.  B. 
Reeves,  Jr.,  reported  resolutions 
during  the  afternoon  thanking  the 
Wilkes-Barre  jobbers  for  their 
courtesies;  pledging  support  to 
manufacturers  who  distribute 
through  jobbers  solely,  and  com¬ 
mending  the  work  of  the  Ameri¬ 
can  Specialty  Manufacturers’ 
.Association.  A  resolution  was 
also  adopted,  to  take  effect  at  next 
year’s  election,  changing  the 
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method  of  electing  officers.  The 
new  plan  is  the  naming  of  a  nomi¬ 
nating  committee  byj  'the  mem¬ 
bers,  this  committee  to  present 
the  nominations.  After  the  pass¬ 
age  of  the  resolutions  the  follow- 
ing  committee  was  created  :  From 
New  Jersey,  Senator  J.  H.  Black- 
well  ;  from  Delaware,  W.  S. 
Quigley ;  from  Philadelphia,  A\  il- 
iam  T.  Kirk;  from  Harrisburg. 
Grant  Schwarz ;  from  Altoona,  R. 
H.  Zerbe ;  from  Erie,  E.  J.  Hal¬ 
er;  from  the  Wilkes-Barre  and 
Scranton  district,  Harry  Stod 
dart. 

Toward  the  close  of  the  after 
110011  session  B.  R.  Ken  worthy, 
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ciation  of  Manufacturers’  Repre¬ 

sentatives,  was  called  on  and 
spoke  briefly.  He  stated  that  the 
creation  of  the  American  Spe¬ 
cialty  Manufacturers’  Association 
as  well  as  the  Association  of 
Manufacturers’  Representatives, 
was  due  to  one  of  the  members  of 
the  Tri-State  Association,  Mr.  J. 
A.  Eberts,  Avho  first  suggested  the 
great  need  of  such  organizations. 

The  election  of  officers  then  en¬ 
sued,  all  of  the  old  officers  being 
re-elected,  as  follows:  President, 
Robert  G.  Bursk ;  first  vice-presi¬ 
dent,  William  T.  Kirk,  Philadel¬ 
phia;  second  vice-president,  John 
T.  Porter,  Scranton ;  third  vice- 
president,  W.  S.  Quigley,  Wil¬ 
mington,  Del.;  treasurer,  F.  B. 
Reeves,  Jr.,  of  Philadelphia. 

Then  came  the  selection  of  the 
next  meeting  place.  There  was 
but  little  rivalry.  Philadelphia 
was  nominated,  but  the  main  sup¬ 
port  was  for  Easton,  which  was 
nominated  by  Fred.  R.  Drake,  in 
a  felicitous  little  addres.  Mr. 
Drake  said  he  spoke  for  the  three 
jobbing  houses  of  Easton  as  wel 
as  for  the  Easton  Board  of  Trade, 
of  which  he  was  president,  when 
he  invited  the  convention  to  make 
its  next  meeting  place  there.  He 
also  said  that  he  was  personally 
extremely  anxious  to  have  the 
convention  meet  there  next  year, 
as  it  was  the  seventy-fifth  anni¬ 
versary  of  his  firm’s  advent  into 
the  wholesale  grocery  business, 
and  he  desired  to  combine  the 
celebration  of  the  event  with  the 
entertaining  of  the  convention 
Easton  was  finally  selected. 

At  6.15  the  delegates  were 
taken  on  a  sight  seeing  tour  by  a 
committee  -of  Wilkes-Barre  job¬ 
bers.  The  principal  places  in¬ 
spected  were  the  Shriners’  Tem¬ 
ple  and  the  new  Court  House. 

The  closing  feature  of  the  day 
was  the  evening  banquet  at  the 
Hotel  Sterling  at  night.  Probably 
three  hundred  covers  were  laid  in 
the  main  dining  room  of  the  hotel, 
a  most  sumptuous  apartment. 
Mr.  Drake  acted  as  toastmaster. 
In  his  opening  address  he  spoke 
flatteringly  of  Wilkes-Barre  as  a 
sort  of  earthly  paradise  to  those 
who  lived  there,  and  also  empha¬ 
sized  the  business  value  of  the 
social  side  of  conventions  of  this 
type.  Mr.  Drake  touched  on  only 
one  practical  phase  of  business — 
the  question  of  inducing  manu¬ 
facturers  to  grant  more  uniform 
cash  discounts  on  goods  pur¬ 


chased  by  jobbers,  and  the  need 

of  upholding  in  every  way  the 
manufacturers  who  make  such 
concessions. 

He  then  introduced  Mr.  George 
Gennerich,  of  the  New  York  State 
Wholesale  Grocers’  Association, 
who  said  his  firm  had  done  busi¬ 
ness  in  Pennsylvania  for  many 
years,  and  had  met  here  the  fairest 
competition  ever  met  anywhere. 
He  spoke  of  the  fact  that  while 
the  Tri-State  organization  hac 
forged  ahead  of  the  New  York 
Association,  the  latter  was  not 
standing  still,  but  had  added 
seven  new  members  since  Febru 
ary  1st.  He,  too,  emphasized  the 
great  value  of  the  fact  that  join¬ 
ing  an  association  put  a  whole¬ 
saler  in  a  mental  condition  where 
he  could  pleasantly  pass  the  time 
of  day  with  his  competitor  with 
all  rivalry  forgotten. 

W.  L.  Danahey,  secretary  of 
the  Pittsburg  Wholesale  Grocers’ 
Association,  made  a  witty  little 
talk,  which  was  mostly  a  tribute 
to  Pittsburg  at  the  expense  of  the 
balance  of  the  State. 

One  of  the  star  speakers  was 
Judge  John  M.  Garman,  of  the 
Luzerne  County  bench,  who  was 
next  introduced.  The  Judge  was 
both  parties’  nominee  for  the  ju¬ 
dicial  position  he  now  holds,  and 
while  he  stood  silently  before  the 
diners  they  raised  the  song,  “For 
He’s  a  Jolly  Good  Fellow.”  The 
Judge  said  he  was  at  a  loss  to 
know  why  he  had  been  invited  to 
a  grocers’  dinner,  as  he  spent  at 
least  75  per  cent,  of  his  time  at 
home  damning  grocery  bills. 
“How  can  you  expect  a  con¬ 
sumer,”  he  said,  “to  look  you 
pleasantly  in  the  face?”  The 
speaker  paid  some  attention  to  the 
origin  of  the  word  “grocer”  and 
the  change  in  the  interpretation 
which  the  years  had  brought.  He 
rallied  Easton  as  the  first  city  in 
Pennsylvania — “coming  in  from 
New  Jersey”  and  Pittsburg  as  the 
first  “coming  in  from  Ohio.”  The 
change  in  the  grocery  business 
was  also  his  theme.  He  referred 
to  the  time  fifty  years  ago  when 
he  only  knew  bananas  by  reading 
of  them  in  the  geography,  and 
knew  oranges  scarcely  more  inti¬ 
mately.  When  all  the  sugar  con¬ 
sumers  knew  was  of  a  brownish 
color  with  pieces  of  sugar  cane 
through  it.  Judge  Carman’s  ad¬ 
dress  was  filled  with  witty  sallies 
and  ended  with  an  eloquent  trib¬ 
ute  to  Luzerne  County.  At  the 


close  the  diners  struck  up  the 
chorus  of  “Yip-I-Addy-I-Ay,”  in 
which  the  Judge  showed  his  ver 
satility  by  leading  the  song  with 
great  gusto. 

Mr.  C.  J.  Glocker,  president  of 
the  Pennsylvania  Wholesale  Gro¬ 
cery  Salesmen’s  Association, 
spoke  acceptably  on  the  aims  of 
his  organization,  its  importance 
as  a  factor  in  the  distribution  of 
goods,  and  in  the  education  of  re 
tailer,  jobber  and  manufacturer  to 
the  point  where  they  could  see 
both  sides  of  the  evils  of  the  trade 
Mr.  Glocker  said  his  association 
now  had  one  hundred  and  forty 
members,  and  paid  a  high  tribute 
to  Secretary  Alvin  M.  Graves, 
whom  he  said  was  the  inspiration 
of  its  creation. 

Samuel  L.  Clements,  Esq., 
counsel  of  the  Association,  dis¬ 
cussed  some  of  the  vital  questions 
in  which  he  said  the  association 
should  be  interested.  Among 
them  he  mentioned  the  legitimacy 
of  alum  in  food,  the  need  of 
bringing  capital  and  labor  closer 
together,  and  the  preaching  of  the 
doctrine  that  trade  combinations 
were  good  if  for  a  good  purpose. 

At  this  stage  the  toastmaster 
referred  to  the  beautiful  flowers 
that  adorned  the  tables  and  an¬ 
nounced  that  they  were  the  gift 
of  the  Philadelphia  Association  of 
Manufacturers’  Representatives. 
He  called  on  Mr.  George  Now 
and,  of  that  organization,  and  Mr. 
Nowland,  in  a  few  words,  said  the 
giving  of  the  flowers  had  been  in 
spired  by  the  desire  of  the  Phila¬ 
delphia  organization  to  show  in¬ 
terest  in  the  convention  and  ap 
preciation  of  the  good-fellowship 
to  which  its  members  had  been 
admitted. 

Another  very  pleasant  souvenir 
which  the  diners  found  at  their 
places  was  presented  by  the 
Northeastern  Pennsylvania  Asso 
ciation  of  Manufacturers’  Repre¬ 
sentatives,  whose  headquarters 
are  at  Wilkes-Barre.  It  consisted 
of  a  valuable  and  unique  desk 
blotter,  mounted  in  aluminum, 
with  the  organization  motto 
“Bona  fide  Orders,  Prompt  De 
livery,  No  Substitution”  upon  the 
top.  The  blotting  material  was  a 
curious  absorbent  stone. 

The  toastmaster  then  called  on 
Secretary  Alfred  H.  Beckmann,  of 
the  National  Wholesale  Grocers’ 
Association,  for  a  few  words. 
Secretary  Beckmann,  is  a  graceful 
speaker,  but  insisted  on  confining 


his  remarks  to  a  simple  expression 
of  the  appreciation  of  the  National 
Wholesale  Grocers’  Association 
over  the  courtesies  extended  by 
the  Tri-State  body. 

The  final  speaker  was  Fred. 
Mason,  general  sales  manager  of 
the  Diamond  Match  Co.,  whose 
long  suit  is  after-dinner  speeches. 
Mr.  Mason  told  several  stories 
that  got  the  diners  going,  and 
then  launched  into  an  eloquent 
tribute  to  the  value  of  the  sales¬ 
man,  characterizing  him  as  the 
best  friend  of  everybody — manu¬ 
facturer,  jobber  and  retailer  to¬ 
gether.  He  cited  the  enormous 
value  to  all  parties  concerned  of 
co-operative  effort,  referring  to 
the  case  of  his  native  district,  the 
great  Northwest,  where  jobber, 
retailer  and  manufacturer  dwelt 
together  in  perfect  harmony.  The 
success  of  the  National  Whole¬ 
sale  Grocers’  Association,  Mr. 
Mason  said,  was  in  his  judgment 
due  very  largely  to  the  absolute 
fairness  with  which  it  had  ap¬ 
proached  the  many  questions  in¬ 
volved.  Also  to  loyalty — loyalty 
to  the  economic  principles  in¬ 
volved,  and  to  the  rights  of  each 
party  to  trade  relations.  Mr. 
Mason  paid  an  especially  fine  trib¬ 
ute  to  Secretary  Graves,  whom  he 
said  was  made  of  pure  gold. 

The  diners  then  sang  Auld 
Lang  Syne  and  the  affair  was 
over. 

E.  J.  B. 


ASSOCIATION  NEWS. 

Syracuse,  N.  Y. 

The  Syracuse  (N.  Y.)  Retail 
Grocers'  Association  is  asking 
local  Councils  to  pass  an  ordi¬ 
nance  raising  hucksters’  fees  from 
$40  to  $100  for  every  huckster's 
wagon,  with  the  condition  that  if 
there  is  an  extra  man  with  the 
wagon  an  additional  payment  of 
$25  will  be  required  by  the  city. 
On  the  other  hand,  the  hucksters 
are  asking  that  the  fee  be  reduced 
to  $25,  they  producing  a  petition 
with  a  large  number  of  signers  in 
an  effort  to  show  that  sentiment 
is  with  them. 

MANY  GROCERS 

Find  It  pay*  them  to  read  the 
"good  stuff  ’ 1  la 

The  Advertising  World 
Columbui,  Ohio 
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First  Grand  Jury  Report  on  High  Food 

Prices 


WANT  DEPARTMENT 

An* won  to  W*nt  AdnrtUcn«DU  lnnortod  In  tU*  department  may  be  addrasied  t*  the  '*  Grocery  Werid 
»ad  General  Merchant”  when  deelred,  prorided  the  adTertleement  U  accompanied  by  re  cent*  In  poetaf*  u 
pay  for  remalllng  the  same.  The  price  of  *aoh  Insertion  Is  two  cants  per  word. 


Lorain  County  (Ohio)  Body  Says  One  Reason  is  Schemes  to 
Maintain  Limited  Prices.  Condemns  Specific  Plans,  but 
Admits  They  Are  Not  Against  Present  Law.  Recommends 
Law  Penalizing  Boycott  of  Price-cutters  and  Attempts  to 
Control  Prices. 


The  investigation  into  the 
causes  of  high  food  prices  by  the 
Grand  Jury  of  Lorain  County, 
Ohio,  disclosed  no  illegal  combina¬ 
tion  among  either  manufacturers, 
jobbers  or  retailers,  though  the 
Grand  Jury  condemned  certain 
efforts  by  manufacturers  to  hold 
up  prices.  One  phase  of  the  mat¬ 
ter  examined  into  was  the  plan  of 
certain  manufacturers  to  limit  the 
selling  price  of  their  product  by 
threatening  to  cut  off  all  those 
who  cut.  The  Grand  Jury  con¬ 
demned  this,  but  admitted  it  was 
not  against  the  present  Ohio  law. 

Some  extracts  from  the  Grand 
Jury’s  report  are  here  presented: 

The  Grand  Jurors  had  before 
them  more  than  25  witnesses  upon 
this  subject,  amongst  whom  were 
grocers,  meat  dealers  and  farmers. 

The  testimony  of  the  farmers  is 
not  included  in  the  transcript  for 
the  reason  that  we  find  that  in  the 
marketing  of  their  produce  that  they 
made  no  attempt  of  any  kind  to  fix 
or  control  the  price  of  any  of  their 
commodities  nor  are  they  in  any 
wise  responsible  for  the  present  ele¬ 
vation  of  prices. 

The  grocers  and  meat  dealers  were 
from  North  Amherst,  Elyria,  Lorain 
and  Oberlin. 

Their  evidence  disclosed  a  striking 
similarity  in  prices  all  the  way  down 
the  line. 

This,  not  only  obtained  as  to  the 
positive  necessities  of  life  but  also  as 
to  all  other  items. 

We  do  find  that  more  than  three 
years  ago  the  Elyria  grocers  had  an 
association  here,  one  of  the  objects 
of  which  had  to  do  with  the  prices  of 
their  goods,  but  that  the  same  was 
discontinued  about  the  time  of  the 
insurance  investigation  and  has  not 
been  in  operation  since. 

We  do  not  now  find  any  evidence 
of  such  combinations  as  bring  any  of 
the  parties  within  the  purview  of  the 
Valentine  Anti-Trust  law. 

We  have  found  evidence  of  con¬ 
duct  on  the  part  of  wholesalers  and 
manufacturers  which  is  reprehensible 
and  ought  to  be  within  the  letter  of 
the  statute,  but  we  have  not  been 
able  to  so  regard  it. 

This  evidence  is  in  the  shape  of 
letters,  copies  of  which  also  we  at¬ 
tach. 

There  are  many  causes  which  con¬ 
tribute  directly  and  indirectly  to  the 
high  cost  of  living.  It  is  not  our 
province  to  enter  into  an  extended 
discussion  on  this  subject,  but  in  a 
general  way.  They  divided  them¬ 
selves  into  two  classes,  i.  e.,  natural 
and  artificial ;  chief  among  the  first 
is  the  law  of  supply  and  demand. 
Radiating  from  this  are  many  reasons 
as  to  why  the  demand  has  increased 
over  the  supply  thus  tending  to  raise 
the  price. 


The  only  artificial  cause  is  the  ef¬ 
fort  on  the  part  of  some  manufac¬ 
turers  and  wholesalers  to  control  the 
price  of  their  product. 

The  most  notable  instances  of  this 
occurred  when  the  price  of  Elgin 

butter  on  or  about  February  - , 

1910,  fell  six  cents  in  one  day  with 
absolutely  no  change  in  the  natural 
cause  above  referred  to,  clearly  in¬ 
dicating  that  the  decrease  in  price 
was  purely  arbitrary  and  the  result 
of  the  operation  of  the  second  cause 
mentioned. 

Another  method  of  the  action  of 
this  is  disclosed  by  an  inspection  of 
the  letters  attached. 

These  also  are  varied  and  many, 
but  we  give  only  those  which  seem 
to  us  as  best!  suited  to  assist  in  re¬ 
lieving  the  local  condition. 

The  passage  of  a  statute  making 
it  a  criminal  offense  to  boycott  a 
tradesman  or  to  arbitrarily  fix  or  at¬ 
tempt  to  fix  or  control  the  price  of  a 
food  commodity  whether  the  result 
of  a  combination  of  acts  or  a  single 
act  might  have  a  salutary  effect. 


here  reproduced : — 

Akron,  Ohio.,  Jan.  17,  1910. 
Messrs.  Koepp  Brothers, 

Elyria,  Ohio. 

Gentlemen  : — We  note  from  “The 
Elyria  Chronicle  of  January  14th 
that  you  are  advertising  Gold  Medal 
flour  in  ^-barrel  sacks  at  $1.65. 
The  prevailing  retail  price  of  Gold 
Medal  flour  set  by  the  majority  of 
dealers  in  Elyria  is  $1.90. 

As  it  is  our  wish  that  handlers  of 
Gold  Medal  flour  make  a  legitimate 
profit  on  these  goods,  we  ask  you 
kindly  to  refrain  from  cutting  prices 
on  Gold  Medal.  We  cannot,  of 
course,  control  your  action  regarding 
the  supply  of  Gold  Medal  that  you 
have  on  hand,  but  beg  to  advise  that 
in  the  future  we  will  not  be  able  to 
furnish  you  with  Gold  Medal  unless 
you  will  be  guided  by  the  spirit  of 
the  other  Gold  Medal  buyers  in 
Elyria  and  charge  the  same  retail 
price  for  Gold  Medal  that  they  do 


attention  to  this  act. 

Gold  Medal  flour  has  too  great  a 


modity  that  women  will  have  regard 
less  of  the  price. 

Thanking  you  for  past  favors,  we 
are, 

Washburn-Crosby  Co. 
By  E.  P.  Sanford. 


FOR  SALE.  Y( 

lw 

FOR  SALE.— Old-established  meat,  gro-  wl 
eery  and  provision  store,  horse,  wagon,  tri 
pushcart  and  cash  register.  Has  good,  ac 
steady  ship  trade.  If  sold  at  once  will  take  pi 
$1,150.  Rent,  $30  per  month,  store  and  ten  “ 
rooms.  Owner  retiring  from  business.  92 
1  752  S.  Front  St.,  Philadelphia,  Pa.  14  .. 

1  * - - —  .  .  vv 

FOR  SALE.— Grocery  store  at  the  south-  sa 
east  corner  of  Forty-seventh  and(4654)West-  D 
minster  Ave.  Call  at  the  store.  O.  Barley,  ja 
oroprietor.  11  ar 

FOR  SALE.— Controlling  interest  in  large  °[ 
incorporated  retail  grocery  and  wine  busi-  Pf 
ness  in  Los  Angeles,  Cal.,  doing  nearly  half  <-> 
[million  per  annum.  Takes  $50,000  cash.  P( 
|  Established  thirty  years.  For  information 
communicate  with  H.  Monroe  Bernheim, 

671  Burlington  Ave.,  Los  Angeles,  Cal.  11  ^ 

FOR  SALE.— Wholesale  confectionery  busi-  C 
ness,  located  in  a  growing  town  of  about  m 
12,000,  and  easy  access  to  surrounding  A 
territory,  doing  a  good  business,  which  is  — 
paying.  Will  sell  dwelling  and  storeroom,  P 
stock  and  fixtures,  candy  making  tools,  r< 
horse,  wagons,  etc.,  at  right  price  to  quick  0 
buyer.  This  is  a  rare  opportunity  for  some  w 
one  thinking  about  entering  into  business,  c 
Reason  far  selling,  am  interested  in  other  r 
business  interests.  H.  W.,  “  Grocery  World  e 
and  General  Merchant,”  927  Arch  St.,  Phila-  F 
delphia,  Pa.  12  ^ 

FOR  SALE.— West  Philadelphia  grocery  s 
business  and  property  for  sale  cheap  to  quick  t 
buyer.  Business  established  six  years.  0 
Healthy  condition.  Near  Fifty-second  and  0 
Market  Sts.  elevated.  Will  consider  leasing  a 
property  to  person  showing  responsibility.  ^ 
This  is  a  big  opportunity.  Must  leave  city  g 
_  March  15th.  F.  G.  U.,  "Grocery  World  s 
L  and  General  Merchant,”  927  Arch  St.,  Phila-  c 
r  delphia,  Pa.  S 

0  FOR  SALE.— One  cheese  cutter  and  one  ^ 
&  Moneyweight  Computing  Scale.  Will  sell 
).  the  two  for  $35,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co.,  , 
a  1801  Venango  St.,  Philadelphia,  Pa.  14  , 

e  FOR  SALE. — On  account  of  ill  health.  A 
rare  business  opportunity.  Established  : 

twenty-three  years  in  nicest  town  of  the 
Lehigh  Valley.  If  you  would  like  a  busi¬ 
ness  of  $50,000  to  $75,000  here  is  the  chance 
of  a  lifetime.  Have  population  of  10,000  to 
12,000  people  to  draw  from.  Best  location 
in  town.  No  old  stock  and  buildings  in 
finest  condition.  It  will  pay  big  to  investi¬ 
gate.  K.  K.,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia, Pa.  12 

I  FOR  SALE. — Small  grocery  store  in  West 
Philadelphia.  $750  if  sold  at  once.  R.B.  E., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  n 

FOR  SALE.— The  owners  of  a  good-sized 
general  store  in  a  growing  town  in  the 
eastern  part  of  Pennsylvania  are  anxious  to 
dispose  of  the  business,  owing  to  death  of  a 
partner,  and  invite  correspondence  looking 
to  a  sale  of  the  entire  matter.  “  For  Sale,” 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equaltonew.  Price$22.5o, worth $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

I  FOR  SALE. — Grocery  and  provision  busi¬ 
ness.  Moderate  rent.  Cor.  Salford  and 
Callowhill  Sts.,  below  Sixtieth  St.  H.  W., 

“  G  ocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

I  FOR  SALE. — Meat  and  provision  store. 

Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila- 
|  delphia,  Pa.  14 

HELP  WANTED. 

MAN  BETWEEN 


TWENTY- 
store.  One 


Good  salary  and 


13 


Salesmen,  “  Grocery  World  and 


or.  $12  per  week  to  start  with. 
;e  for  advancement  to  right  kind  of 
Fred.  S.  Pfitzenmyer,  733  Asbury 
Ave.,  Ocean  City,  N.  J.  n 


rk.  Young  men 
3.50  to  start  and 


12  to  $15.  Married  man  preferred. 


E  6,  “  Gro- 


11 


References 


tf 


SITUATION  WANTED. 


Wt.br  PHIHADE.HPI-UA  UEALE.K  11N 

meats,  vegetables  and  groceries  wants  good 
butcher.  Will  pay  good  wages  to  competent 
man.  E  8.  “Grocery  World  and  General 


11 


12 


PENNSYLVANIA  MAN  OF  THIRTY- 
four  years,  single,  wants  position  on  road 
for  general  merchandise,  such  as  dry  goods, 
shoes,  rubbers  or  groceries.  Has  had  over 
fourteen  years  selling  experieace.  Wants 
guarantee  of  at  least  $12  weekly  or  com¬ 
mission.  Knows  stenography  and  book¬ 
keeping.  Good  references.  C 31,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  13 


MAN  OF  FIFTY-FIVE,  WITH  TWENTY- 
four  years  experience  in  grocery  business 
for  himself,  wants  position  as  grocery  clerk 
or  meat  cutter.  Or  will  take  position  as 
watchman.  Absolutely  competent  in  every 
phase  of  the  business.  Thoroughly  active 
and  responsible.  Good  references.  C  30, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 


WANTED.— Situation  as  salesman  for  a 
large  meat  or  grocery  house.  Can  furnish 
reference.  Meat  Cutter,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila 
delphia,  Pa.  n 


Dutcner.  will  pay  good  wages  to  competent 
man.  E  8,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia, Pa.  12 

m  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT*9 


WANTED. — Young  man,  aged  twenty-one, 
excellent  education,  thoroughly  experienced 
in  retail  grocery  business,  desires  position 
with  established  house,  either  as  road  sales¬ 
man  or  in  a  position  where  he  can  work  into 
that.  Excellent  references  as  to  character 


34 
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and  ability.  Will  go  anywhere.  G.  F.  C., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  12 

PHILADELPHIA  GROCERY  CLERK 
with  twenty  years  experience,  some  of  it  in 
England  and  much  with  leading  American 
chain  stores,  wants  position  as  manager  of 
either  a  cut  price  or  ordinary  store.  Prefer 
Philadelphia,  but  will  consider  outside. 
Salary  to  begin  at  least  $12.  Married,  but 
no  family ;  age  thirty-four.  Considered 
good  window  dresser  and  sign  writer,  also 
very  good  all  round  experience.  C  22, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  n 

PENNSYLVANIA  GROCERY  CLERK, 
able  to  speak  five  languages,  wants  position 
as  grocery  salesman.  Age  twenty-one. 
Has  had  eight  years  experience  in  retail 
grocery  business  and  knows  bookkeeping 
and  general  business.  Salary  to  begin,  $85 
per  month.  C  20,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  11 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  with  large  coal  company  or 
chain  store  where  can  work  in  as  manager. 
Has  had  seven  years  experience  as  clerk 
and  one  year  manager  branch  store.  Is  a 
ine  window  dresser  and  has  original  ideas. 
Age  thirty-one  years  and  married.  Highest 
references.  Salary  wanted,  $18  per  week  to 
start.  C  23,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  11 

PHILADELPHIA  GROCERY  CLERK, 
thirty  years  old  and  married,  wants  position 
as  manager  or  superintendent.  Has  had 
fifteen  years  experience  and  has  special 
knowledge  of  grocery  and  produce  buying, 
ad-writing  and  window  dressing.  Also  all 
round  knowledge  of  business.  Will  go 
anywhere  and  wants  $20  to  start.  C  21, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  11 

PHILADELPHIA  GROCERY  CLERK 
wants  position  in  Philadelphia  as  manager. 
Has  had  extensive  experience  in  England, 
notably  with  Bodford  Co-operative  Society, 
where  he  spent  five  year6.  Good  window 
dresser  and  all  round  manager.  Sixteen 
years  experience,  all  told.  At  present  man¬ 
ager  for  branch  store.  Splendid  references. 
Age  thirty,  married.  Salary  to  start,  $15. 

C  28,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  12 

EASTERN  PENNSYLVANIA  CLERK, 
aged  thirty-six,  wants  position  as  general 
clerk.  Has  had  four  years  general  experi¬ 
ence,  including  special  experience  in  order 
work.  Married,  one  child.  Understands 
fruits  and  vegetables  and  can  buy  success¬ 
fully.  Will  begin  in  congenial  position  for 
$n-$i2  weekly.  C  29,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  12 

PENNSYLVANIA  MAN  WANTS  TO 
travel  for  wholesale  beef  company.  Has 
had  ten  years  experience  and  can  make 
good.  Wants  $20  weekly  and  expenses. 
Aged  twenty-nine,  married.  C  27,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  12 

PENNSYLVANIA  GROCERY  CLERK 
and  manager,  aged  twenty-five,  single, 
wants  position  anywhere  as  manager  for 
general  store  or  shoe  store.  Experience, 
six  years  with  present  employer.  Good 
bookkeeper  and  buyer  of  all  kinds  of  gen¬ 
eral  merchandise.  Wants  $85  monthly  to 
start.  C  26,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  12 

NEW  JERSEY  MAN  WANTS  POSITION. 
Aged  fifty-four,  married.  Can  fill  floor¬ 
walker’s  position  or  any  position,  within  his 
knowledge,  of  trust  or  responsibility.  Has 
had  his  own  store  for  five  years  and  has  had 
thirty  years  experience  as  general  store¬ 
keeper.  Wants  position  where  absolute 
honesty  and  faithfulness  will  be  appreciated. 
Wants  $15  weekly  to  start.  C  25,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Pniladelphia,  Pa.  12 

PHILADELPHIA  CLERK,  CASHIER 
and  bookkeeper  wants  position  as  assistant 
bookkeeper  in  a  large  wholesale  or  retail 
house,  with  chance  to  rise.  Can  also  fill 
cashier’s  or  bookkeeper’s  position.  Aged 
twenty-two,  single.  Will  go  anywhere 
within  fifteea  miles  of  Philadelphia  or  Cam¬ 
den.  Has  had  three  years  experience  as 
order  and  delivery  clerk,  bookkeeper  and 
cashier.  Has  taken  night  school  course  in 
bookkeeping.  Good  references.  C  24, 
Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. 


BUSINESS  OPPORTUNITIES. 
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•  0 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  0 

0  else.  We  are  specialists  in  that  and  0 
0  we  know  what  we  are  about.  0 

0  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  0 
0  and  coffee  stores,  preen  groceries  and  o 
0  anything  else  in  the  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  0 
0  that  we’re  sure  will  suit  you.  0 

o  Write,  call  or  telephone.  0 

0  WARNER  &  CO.,  0 

0  9*7  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  c 

o  Keystone,  Race  746.  c 

0  0 


0000000000000009000000000c 


QROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562.— Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 


it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33, 000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573.— In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $300 
to  $350  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552.— -General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$i,joo  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

937  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satlsfac 
tory.  May  we  send  you  full  description?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
‘The  Creditor’s  Journal” — it’s  free.  12 


THE  NEW  FLAVOR 


Better 

Than 

Maple 

The  Crescent  Mf$.  Co., 
Se»t‘le,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


No.  1  Cuspidor, 
Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  A  Reed  Pottery  Co. 

ZANESVILLK,  OHIO 


your 

customers 
should 
ask  you 
some  day 
why 

MINUTE  GELATINE 
(FLAVORED) 

is  the  best,  you  will  want  to  know. 

Then  bear  these  points  in  mind: 

It  is  absolutely  pure. 

The  flavors  are  TRUE  FRUIT. 

The  gelatine  is  the  best  to  be  had. 

When  prepared  for  the  table  it  is  the 
clearest,  firmest,  and  most  NATURAL 
flavored  gelatine  on  the  market. 

If  a  customer  is  dissatisfied,  we  will 
refund  the  purchase  price.  You  are 
absolutely  safe  in  recommending  it. 

Where  do  YOU  come  it?  The  33  1=3 
per  cent  ought  to  look  good  to  you, 
especially  when  every  package  you  sell 
makes  a  friend  for  you.  Don’t  sell  it 
for  less  than  10c  STRAIGHT.  It's  not 
in  the  three  for  a  quarter  class. 

Let  us  send  you  a  package  to  try  at 
home.  Write  us  to-day,  give  your  job¬ 
ber’s  name  and  we’ll  prove  our  claims. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


The 

Electric  Motor 
in  the 

Grocery  Shop 

There  are  a  variety  of  pur¬ 
poses  to  which  the  small 
Electric  Motor  may  be  applied 
in  the  Grocery  Shop.  For 
meat  chopping  and  coffee 
grinding  these  motors  are 
invaluable.  A  refrigerator 
operated  electrically  is  infin¬ 
itely  more  sanitary,  and  at 
the  same  time  more  econom¬ 
ical  and  convenient  than 
natural  ice.  A  Grocery  Store 
is  not  up-to-date  nowadays 
unless  completely  equipped 
Electrically. 

<]f  For  full  details  and  rates 
consult 


The  Philadelphia 
Electric  Company 

1  Oth  and  Chestnut  Sts. 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  MARCH  14, 1910. 


Any  subscriber  to  the  “  GROCERY  WORLD  AMD  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


WEIGH  AND  MEASURE  EVERYTHING  TOD  BUT. 

Standard  Weights  per  Bushel. 

Marrow  Beans . — . 6o 

Medium  Beans . 6o  ** 

Pea  Beans . 6o  '* 

Red  Kidney  Beans . 58  “ 

Hominy . $8  m 

Pease . 60  m 

Barley . 48  ** 

Potatoes . 56  “ 

Flaxseed . . . 5®  ** 

Onions . 55  u 

SheUbarks . 48  M 


ADVANCES. 


Column. 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


COL. 

Alarm  Cash  Drawer . 18 

Alom . 26 

Ammonia .  3 

Ammunition. .  5 

Axle  Grease . .  3 

Bags,  Paper . . . 13 

W..  and  Twine  Holders.. ,.x8 

Baking  Powder .  3 

Barley.. . 17 

Bath  Brick . 3s 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 26 

Brooms . . . 33 

Brushes . 35 

Buckwheat  Floor . 17 

Bung  Borers . 18 

Butchers'  Sundries . as 

Butter  Dishes . 34 

Butter .  6 

Butter  Color . . . s6 

Camphor . s6 

Canales . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  8 

Domestic  Fruits .  8 

Vegetables .  7 

Fish .  8 

Pie  Fruit .  8 


COL. 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . 11 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . a8 

Cider . 28 

Clams . ao 

Clothes  Pins . 35 

Cocoanut. . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counters . 18 

Dates . ao 

Delicatessen . 14 

Dressed  Meats . 25 


COL. 

Drugs,  Groc.rs' . 26 

Eggs . 1* 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . . 

Farinaceous  Goods . 

Figs- . 

Fish,  Canned . 

Fixtures . 

Flour . 

Self  Rising . 

Buckwheat . 

Fly-paper . „.... 

Food,  Bird . 

Fruit  Butters . 

Fruits,  Domestic,  Dried 

Foreign,  Dried. . 

Fish,  Fresh . 


...16 

..17 

.ao 
..  8 
..18 
..17 

-17 

..17 

-3* 

-3* 

..25 

..20 

..20 

..ao 


Gelatine . 

Gravel,  Bird . 


.18 

•3« 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . ai 


COL. 

Ink . . 

....21 

Insect  Powder . 

Ironing  Wax. . 

—j» 

Jams  . . . . . 

•...36 

Jan  and  Jar  Rubban — 

....  6 

Jellies . 

Junket  Tablets . 

Ketchup . —.—...11 

Lamp  Good. . - . 

....II 

Lard . 

—.25 

Lemons  and  Oranges . 

Lentils . 

Licorice . 

....26 

Lime . 

. 21 

Live  Poultry . 

. *5 

Lye  and  Potash . 

....ax 

Macaroni . . . 

.....18 

Mackerel . 

. *9 

Maple  Syrup . 

Matches . . 

. 2X 

Meat . . 

. *4 

Milk,  Evaporated . 

. X2 

Mince  Meat . . 

. aa 

Molasses . . 

. 33 

Mustard . . . 

Prepared . 

Marmalade . — 

Noodle.,  Xgg . 

COL. 

. 3° 

. a6 

. . «7 

Oat  M.aL . . 

. ~..X7 

Oils . 

. aa 

Oil,  American . 

. *3 

Olive  Oil . 

. aa 

OlWes . 

. . aa 

Oy.ter. . 

. ao 

Paper . 

. *3 

Paper  Bag. . 

. *3 

Peanuts . 

. . 

Peanut  Butter . 

. *4 

Peas,  Dried . 

. x7 

Pickles . 

. 34 

Pickled  Meats . 

. *3 

Plum  Pudding . 

Polishing  and 

Cleaning 

Compound . 

. *9 

Popping  Corn . 

. 23 

Pork  and  Beef . 

. *4 

Potash . 

. 21 

Potato  Chips . 

. *3 

Poultry  Seasoning 

. 25 

Live . 

. 25 

Preserves . 

Provisions . 

COL. 

....26 

....24 

Puddlne . 

....18 

Putty . 

Rennet . 

....27 

Rice . 

Rolled  Oats . 

Rosin . 

. 96 

Sago . 

. »7 

Salad  Dressing . 

. 28 

Sal  Soda . 

. 28 

Salt . 

. 28 

Sapolio . . 

. 3° 

Sardines . 

....  9 

Sauce  and  Condiments. 

. 29 

Sauer  Kraut . 

. 25 

. 18 

Scoops,  Grocers’ . 

. 18 

Scouring  Soap . 

Seeds . 

. 29 

Shoe  Dressing . 

.  4 

Smoked  Fish . 

. 18 

Soap,  all  kinds . 

. 29 

Soda  Bicarb . 

. 29 

Soft  Drinks . 

. 29 

Soups . 

Specialties . 

. 3° 

Spices . 

Whole. . . 

Starch . 

Stove  Polish . 

Soap  Powders . . 

OO  L 

. 3° 

. j» 

. s* 

Sulphur . 

. ad 

Sundries . 

Syrups . 

Tacks . 

. 3* 

Tapioca . . . . 

. »7 

Tar . . . 

.  »7 

.  X 

Tobacco,  Chewing... 

. 

Smoking. . . 

. 3« 

Cutters . 

. l8 

Twine  Holders . 

. 18 

Twine . 

. 3® 

Vermicelli . . 

. 18 

Vinegar . 

Washboards . . . 

. 34 

Wax,  Fruit  Jar . . 

Wrapping  Paper . 

, . aa 

Woo  den  ware . 

. 34 

Yeast  Cakes . 

. 3« 

SUGAR. 


Cut  Loaf .  . 

Eagle  Tablets . 

Crystal  Dominoes,  24  5-lb.  pkgs . 

Cubes . 

Lozenge,  powdered . 

Powdered . 

'Granulated,  fine  or  standard . 

“  special  fine . 

lt  fine,  2  lb.  bags . 

“  **  2-lb.  pkgs.,  cases.... 

**  “  5-lb.  bags . 

“  “  10  10-lb.  bags . 

**  11  25  lb.  bags . 

**  “  100-lb.  bags .  .... 

**  coarse . . . 

“  extra  coarse . 

A  Crystal . 

A  Contectioners . 

No.  2 .  . 

No.  3 . 

No  6 . 

No.  8 . 

No.  10 . 


BarrelsTHalves. 


6.30 

6.50 

6.80 

7.85 

5.65 

5.83 

5-55 

5-75 

5-5° 

5*70 

5-35 

5-55 

5-40 

5.65 

5-55 

5-55 

5-5° 

5.40 

5-35 

5-45 

5-65 

100-lb. 

5-4° 

5.20 

Bags. 

5.10 

5-to 

5.00 

5.00 

4.90 

4-9° 

4.80 

4 .80 

4.70 

4.70 

TEA. 


Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 45 

-Imperial — 

Choice . 3^ 

Extra  choice . 33 

Far-cy . 4^> 

Young  Hyson — 

Choice . 25 

Extra  choice . 33 

Fan  y . 35 

Gunpowder — 

Choice . 38 

Fancy  . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice  . 40 

Fancy .  .45 

English  Breakfast — 

Choice . 25 

Extra  choice . 30 

Fancy . 35 


— 2 — 

Ceylon — 

Tetley's,  No.  1,  lbs.,  y2 s  or  ys . 60 

*•  No.  2,  %  lb . . . 45 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

"  Vz  lb . . 28 


PACKAGE  TEAS. 

Lipton's —  Per  lb.,  in  %-\b.  tin* 

Ceylon  and  India,  A . 48 

Ceylon  and  India,  B . 43 

Black  and  Green,  A . 48 

Black  and  Green,  B . 43 

English  Breakfast,  A . 48 

English  Breakfast,  B . 43 

Formosa  Oolong,  A . 48 

Formosa  Oolong,  B . 43 

y~\b.  tins  xc.  per  lb.  more. 

Tetley’s —  Per  lb. 

India  and  Ceylon,  Formosa  or  Mixed- 

Extra,  Gold  Isabel . 75 

No  1 ,  Buff  Label . 60 

No.  2,  Green  Label . 45 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

1  lb.  size . peril).  .55 

y2  lb.  size . per  lb.  .56 

y  lb.  size  . per  lb.  .57 

3  lb.  packages . per  tin  x .  35 

5  lb.  packages . per  tin  2.25 

Spring  Garden  Tea — 

too  lb.  barrels . ....per  lb.  net  ,x8 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 53 

%- lb.  “  12-lb.  “  53 

tf-lb.  “  xo-lb.  “  53 

Trial  **  xo-lb.  "  . 53 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

x-lb.  lithographed  cans,  20-lb.  boxes . 56 

5^ -lb.  “  xo-lb.  "  . 58 

i/-lb.  4t  xo  and  20-lb.  bxs..  .60 

Travellers  pocket  canister,  4  doz....per  doz.  .8« 


— 3— 

AMMONIA. 

Per  do*. 

Colburn’s  "  A,”  16  01.,  s  dot.  boxes . 90 

Colburn’s  "A,”  quarts,  1  dos.  boxes .  i.$° 

Colburn’s  “A,”  %  gals  %  do*,  boxes .  *.70 

Colburn’s  Mayflower,  16  o*.,  a  doz.  boxes .  75 

'olhnm'*  “  A,”  hotel  size,  2  do*.  bo*es .  x  30 

Victoria,  2  doz .  .  . 9° 

Pincus,  3  doz . . 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . 9° 

Parsons,  2  doz.  pint< .  x-55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . 

Tiboais  Dn-Monia  ^con.  dry),  io.c.  size,  y 

gross  case . per  gross  9 . 00 

Tibbals  Dri-Monla  (con.  dry),  5c.  size,  y 

gross  package . per  gross  4.80 

Free  goods  with  y  gross  5-  or  10-cent  sizes. 


AXLE  GREASE. 

Frazer's,  15  lb.  palls . 85 

Frazer’s,  boxes,  y(  gross . per  gross  9, 40 

Mica.  yt  eross . per  eross  o.ro 

Castor  Oil,  36  x-lb.  tins,  14  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doz.  in  case . —  -95 

34  lb.,  2  doz.  in  case .  *-7S 

1  lb.,  1  dor.  In  case..  .  3.4° 

Davis’ O.  K.,  34-lb.,  4  doz . per  doz.  .45 

Davis’ O.  K.,  34-lb.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  34  doz . per  doz.  7.20 

Cleveland’s,  to-c.  sixe,  4  doz . per  doz.  .84 

Cleveland’s  34-lb„  4  doz . per  doz.  1.23 

Leslie’s,  nickel  . 4  doz.  cases  .45 

Leslie's,  34-lb.  cans,  a  doz.  caaes . _ . .....  1.15 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.80 

oeslie’s,  5- lb.  cans,  6  cans  In  case—. .  9.00 

Sea  Gull,  6  oz.,  glass,  4  doz . . . 45 

Parrot  and  Monkey,  4  doz . - . .  .45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . . . 8234 

6  oz.  glass,  2  doz . . . . .  r  .07 

6  oz.  glass,  6  doz . — . — .  >.03 

4  0*.  ,1  gross,  In.bbl . 


— 4 — 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz.  .43 

ioc. -can,  2  doz.  in  box . _ . -....per  doz  .90 

34-lb.  cans,  2  dos  In  case . per  dos.  z.25 

i-lb.  cans,  1  doz.  In  case . —.per  doz,  1.3s 

Royal,  ioc.  size,  4  doz . 86 

*'  34  lb.,  4  doz . -  ». 30 

"  34  “  a  "  . .  ». 40 

“  z  “  1  "  . .  4.6$ 

BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackoia,  1  doz.,  10  cent  size .  8j 

Mason's  No.  1,  34  gross . per  gross  2  70 

“  "  a,  “  “  300 

•'  "  3,  “  . - .  "  3  3® 

•*  "  4,  "  “  5  4° 

“  “  5,  “  . - .  “  13  80 

T.  M.  French . per  dos.  1.10 


SHOE  DRESSING. 

Mason’s —  Do*. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  1  ao* . . . - . . 

Bixby's  Royal  Polish,  x  do* . - . .  ®5 

Bixby  jet  Oil  Polish . ~ . .  85 

Brown**  Shoe  Dressing,  1  do* . 85 

Brown's,  Army  and  Navy,  x  do* . .80 

Boyer’s  Frencn  Dressing . 

"  Oil  Polish .  85 

Easy  Bright,  ladies' . 85 

tl  waterproof...- .  x.25 

Admiral  Russet  Combination . .. .  70 

Admiral  Shoe  Dressing . ~  .fO 

Whittemore  Bros  &  Co : — 

Gilt  Edge  Polish,  black . . .  ■•00 

Boston  Waterproof,  black .  *.00 

Boston  Jr  Waterproof,  black,  io-ceat  sire-.  .85 

Elite  Combination.  Baby,  black . —  85 

Elite  Combination,  large,  black .  ■  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish . .  •  00 

Champion  Jr.,  black,  friction  polish . .  .85 

Frencn  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  seif-polishing.... . .  .75 

Dandy  Combination,  russet.. . . . a.oo 

Star  Combination,  ruseet  -.  . . 75 

Dandy  Russet  Paste  large . 75 

Boseola  Waterproof  Paste  Polish,  -aige _ _  fj 

Bossol a  Waterproof  Paste  Polish,  small -  .40 

Quick  White,  cleans  dirty  canvas  shoes -  .  71 

Quick  White,  deans  dirty  canvas  shoes - x  75 

OH  Paste  black,  never  ones  up,  large  mm*.  .  75 
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GREEN  COFFEE. 


Java,  Private  Estate . 

Java,  Interior . 

Bogatos .  . 

Washed,  Caracas . 

Washed,  Mexican .  .... 

Bucarmango . 

Guatemala . 

Maracaibo . 

Washed  Santos . 

Mocha  Seed  Santos . 

Santos . . 

Rio . 


ROASTED  COFFEE  IN  BULK. 

Victoria  Blend . 25 

Morava  Blend . 20 

Oakdale  Blend . 

Radnor  Blend,  ilb.  free  with  10 . 

Special  Blend . 

Nectar  Blend . 

Logan  Blend . . 

Java  and  Mocha  Blend . 

Fancy  Maracaibo . 

Fancy  Mocha  Santos . 

Choice  Mocha  Santos . 


to,  rr 

=  -  »«=== 
Drop  Shot,  Nm.  j,  i,  9,  bfi,  B».. 


z  2:5 

i.s» 
«•** 


BLUING-Dry. 


Barlow's,  _ _ __ 

"  ijm,' .  doi...;. . — — 

Sawyer's,  No.  1,  6  dot . . 

'  No.  j,  j  dot . . . . . 

Colburn's,  No.  i,  4  dot. . . . 

"  No.*,  3  dot. . . . — 

A,  No.  6,  it  01.  boztt,  I  Ot.  fret... 

"  Boll  Hut,  No.  i.jdot..^... . . 

M  “  No.  a,  J  dot .  4 

Reckltt’s,  50.  and  100.  nut.,  8  lb* . Per  lb.  . 


Per  grata 

-  aJt 

-  |S« 

..  1.73 
..  4-eo 

-  1.65 

a. 6] 
48a 
a. is 
So 

jo 


18 
18 
.  16 

•  15 
•13  'A 

•  25 


No.  2,  Santos . 


No.  3,  Santos, 
No.  3,  Rio, 
No.  7,  Rio, 


.12% 


PACKAGE  COFFEE. 

100  lbs. 

.  M-75 


Ariosa . 

Lion . 

Seven  Day . 


60  lbs. 
14.85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DUler's  “Kosyr”— 

jo  tins  to  bon . . . per  bon 

«e  to  tint  bon . par 

e-lb.  lint . 

ieorge  Floto’s  Sons — 

Coffee  Essence, 


3.90 

a  95 

. P«r  dot.  s-  75 

Par  grots 

-gross  Improred  cans .  a  ■< 

ra-gross  cans,  tin  ends.......  a. 70 

vi  „  „  „  7a "gross  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  %  gross.... 

Chltory,  65-lb.  cases . per  lb. 


Hummel  s  Essence,  tin  can  %  gross', "per  gross 
tin  ends,  "  ■« 

“  "  Improved  “  «< 

Chicory,  Belle's  65'e . . . 

!!  BngUab  ground,  bags  about  160  lbs." 

"  frtheks',  stick,  65  lbs . 

Muller’s,  Columbus  brand,  $  sticks 
te  IV,  6j  )bs . . 


*  *5 
s.sj 
•04« 
a. 90 

»-7S 

a.sj 

•o 

■05% 
O «H 


COOKING  HERBS. 

Coltosma’s  "A,"  Small- 

Sweet  Marjoram...  . .per  doe. 

. - . . — . . —  “ 

Thyme . . . .  - 

Savory.. .  “ 

Special  case  assortment,  a  doe.  Sweat  Mar¬ 
joram,  1  dot.  Saga,  %  do  1.  Thyme,  H  doe. 

Savory . . . .....perout 

Colburn's  “A"  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

■lb.  cartons,  1  doc - - per  dot. 

lb.  "  "  . _____ . „  " 

-IS,  «*  *i  . « 

-lb.  screw  cap  bottles,  a  doe _ ZI  “ 

-lb.  square  cane,  a  dot . 


•»» 

•I 

•1 


case  1 .eo 


■  ¥> 

■n 

t.ej 


Per  dot. 
•87X 

2.10 


BLUING— Liquid. 

Plr  gross 

Beyer's  Bengal,  No.  8,  g  gross _ _ _ 

Army  and  Navy,  No.  8,  3  dor .  j.  10 

Crystal  No.  s,  «  dos .  3.00 

Troy,  No.  3s,  bbls.,  6  dos.  barrel .  j.jo 

French  Laundry,  large,  J4  gross  In  barrel .  1.45 

Tibbals  Cream  Indigo,  5c.  site,  M  gross  case.  4.80 
"  "  roc.  size,  8  gross  case. 

Free  goods  with  %  gross  5-cent  size  and 
Yi  gross  zo-cent  size. 


g.oo 


BUTTER. 

Tab  Batter — 

Creamery,  extra,  60-Ib.  tuba . . 

“  first,  . . 

“  second,  «*  . . . 

'*  third,  <•  _ _ 

"  dairy,  extra,  baktrs’  use,  30- 

*0  lb» . . . 

f  and  10-lb.  rolls,  60  and  100- 
Ib.boxas . 

Print  Butter — 

Star  or  S.  D.  brands,  r  lb.,  ao-ao-lb.  bxa. 

B.  B.,  E.  D.  brands,  ae-50-lb.  boxes . 

J.  J.,  C.  V.,  OUt  Eoge,  Gold  Medal,  ao- 

50-lb.  boxes . „ . 

Sheaf(“4oo”)  Elgin,  so-jo%.  hexes. 

Shenf. . 

Milken  Form,  lbs.  and  %  lbs _ 

Ounma,  lba.  and  %  lba.„. . " 

Balia  Spring . . . 


Per  lb. 

•35 

•34 

•33 

3I_’3* 


.32-. 36 


•35 

38 


•37 

•  3* 

•  35 
.4° 

•38 

•34 


CANDLES. 

P.  ft  O.,  8’a,  j»  lbs . .  . _ 

_  _  ».  3°  lba. . . . . 

Pamfflne,  4  ».  4  s,  8’s  cartons,  jfi-Ib.  eases, 

per  lb . . . 

Searchlight,  hotal  ri's,  to  lbs._ . 

Pearless,  hotel,  id’s,  30  lbs . 

wrigu‘  4,gh*'  ,,6>  *°  lb* . . . per  box 

Work  s,8  s,  30  lba . 

rd  ®,  30  lbs . . . . . . 

Nevjveut,  8s . . par  box 

“  l6’» . .  “ 


Per  Hr. 

.11K 

•**& 

•  •*M 

.08% 
°9X 
1  -75 

•  «iM 

x*75 

i.8j 


CANNED  GOODS. 

Tomatoes — 

Sliver  Lake,  fancy  Jersey . . . 

Silver  Lake,  No.  10,  1  doz . . . 

Junior,  No.  10,  %  doz .  e-0o 

Bridgeton,  No.  10,  1  doz . .  i’g5 

Goldsboro,  No.  ro,  1  doz .  1.75 

Junior,  fancy  hand  picked . 80 

Riverside,  fancy  Maryland . ye 

New  Century,  fancy,  No.  2. . . ’ 

Brandywine  Hills,  extra  fancy . . . 00 

Mrs.  LIppincott’s,  Frying . .  s  ,, 

Our  Best,  50  oz . 

Rival  Blue,  fancy  hand  packed . 80 


•  •MMSeiitasi 


Mispillion,  fancy  Delaware.. 

Ford,  fancy  Maryland . 

Luncheon,  fancy  Maryland.. 

TJtff  Brim 

Silver  Lake . . 

Silver  Lake,  No.  io . 

Brandywine  Hills . 

Boyers . 

Brownie . 

String  Beans — 

Extra  fancy...., 

Boyer's,  as... . . 

Acorn,  as . . 

“  No.  a .... 

Se£s,  No.  9 . .... 

White  Wax  Beane— 

®o7*r’»-- . ~ . .so 

Acorn,  No.  a . . .  ,-u 

Brandywine  Hills,  No.  a . . 

Beans  (Pork  and  Beans}— 

B-  *  m  ,No.  3,  plain. . . . . 

No.  3,  tomato  sauce . . . 

CampbeU’s,  No.  a,  plain . 

No.  a,  Boston  style . 

Oxford,  No.  3 . 1. . 

Narragansett,  No.  3,  tomato  sauce.. . 

Van  Camp’s,  No.  r,  sauce,  4  dos . 

„  “  _  No.  a,  sauce,  a  doz . . . 

Moore  &  Brady,  Na.  3,  plain . .  ,j- 

No.  3,  sauce . 

No.  1,  picnic  site,  pinto. . 41 U 

„  No-  ».  picnic  sire,  sauce . 478 

Victory ^fo.  r,  tomato  sauce,  4  dos . . 

Martin  Warner  Ce.,  No.  3,  plain .  i.aj 

No.  3,  tomato  sauce....  i.ai 
"  Midnight  Lunch,  No. 

1,  4  dos . . 

Solder's,  sauce  or  plain.  No.  3,  a  doz . g0 

. «.4« 

No.  1, 4  doz..,.. . 90 

Rod  Kidney  Beam— 

Joan  of  Arc,  No.  a,  fancy . . . 

Van  Camp’s,  No.  o,  a  doz . . . “ 

Martin  Wizgner'a,  No.  a,  a  doz . 

Corn — 

Kornlet . 

Paris,  fancy  Matos . 

American  Beauty,  extra  fancy,  Stole  Peg. 

Cream  of  Susquehanna . . . 

Shoe  Peg,  Susquehanna,  No.  a . 

Rex,  No.  a,  fancy,  whole  grain  , 

Vanity,  No.  a,  whole  grain . . 


.70 

•  67  H 

.  So 


•t« 

4-5° 

1.30 

•95 

.70 

<45 

.60 

•85 

60 
•  to 


»  45 
1.  is 
■95 
•95 
I.05 

.90 

1.40 


California  Canned  Fruit. 

t’£SW- _ 1 

Extra  atnn 
Standard.. 


Bartlett,  extra  quality,  ej<x_ 


extra  standard,  sMs.... 
ztandard,  a%a . . 


Extra  quality,  s^s . 

bttre  standard,  - - - - 

pl^dmd,,^ - 

Tioga,  No.  aff,  extra  standard,  lemon  eiiza 
Agate,  No.  atf,  standard,  lemon  eling  ,  i0 

Oak,  aUoed  lemon  cUng,  No.  1,  4  doe . .  z.L 

Columbus.  No.  a)£,  pie,  peeled,  yellow, fine  i.so 


••75 

z.to 

1.40 

3.ee 

a.ee 

1JI 

a.  90 
a.ee 
r.lo 

•■75 


Plums 

Egg,  sxtra  standard . . . . 

Green  Oage,  extra  ztandard 

Egt,  standard . 

Oage,  standard..,,, 


«-45 

>45 

z.ie 

z.ze 


neeseeoaes 


•9* 

.85 

85 
a.  65 

1.30 

«.o»X 

•»5 

z.»5 

4.00 

>J7K 

i.su 


.80 
•  8s 
•77* 


■••oeaect aeeaeeeee 


1 '75 
t.*S 
1  00 
•95 
•8j 
•77« 
•75 


Domestic  Canned  Fruit. 

Apples 

Golden  Crown,  No.  3,  2  doz . 

Spring  Garden,  No.  3,  2  doz  .... 

Bui!  Head,  No.  3,  a  doz . . . 

Spring  Garden,  No.  10....... 

Blackberries — 

Silver  Lake,  zyrap,  No.  a - - - 

Nigger  Head,  No.  a . . . . . . 

Spring  Garden,  No.  a . . . . . 

Blueberries— 

Maine,  Eagle  No.  a  _ _ 

c iSSS* - ==== 

Flour  City,  red,  No.  a . . . . . 

Peaches— 

Berry’s,  yellow,  No.  3 . ' .  ,  ,, 

Castle  Haven,  white,  No.  3 .  .  . 

Standard,  pie.  No.  3. . .  . 

Sliver  Lake,  No.  10. . . 

Here,  No.  3 . .  .  . . 

Raspberries — 

Rad  Far  maids,  extra  preeerved,  No.  a 
Rhubarb — 

Sliver  Lake,  No.  j,  a  doa.„ .  „ 

SUvm  Lake,  No.  ,0,  ,  dex_ - ~~ 

Strawberries — 

Anchor,  No.  a,  water . . . 

Sliver  Lake,  No.  a  . .  . 

Pineapple—  . . . . 

Acorn,  E.  &  C..  No.  a . 

*•  *  C.,  aUced-  No.  a....'.  """“"I! 

Indian  River,  E.  &  C.,  No.  a . 

Orange  Grove,  E.  &  C.,  No.  a . 

Singapore  Chunks,  No.  iU,  4  do*.... 

Wallace,  grated,  No.  a . . . 

Tames,  No.  3,  pie,  grated . ! — ! 

Singapore,  cubes,  No.  ij<,  4  doz . 


71 


41 


1.90 

•  75 
1.40 


1.90 

1.80 

z.«j 

I.SO 
I  .to 
1.40 

•85 

I  .10 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 


Crabs — 

Deviled,  No.  z,  4  doe.,  McMenamln’z... 
No.  e,  a  dos.,  McMennmln’e.... 


Star,  No.  1,  4  dos_ . 

Lobster — 

B 


Par  das. 
■•  *>7X 
l»5 

••  -*5 


4-35 

S.30 

«4a 


ammunition. 


•35 

•SO 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  4.50 

Quarts,  boxes,  i  doz.  each . per  gross  5.00 

w*(Ie  mouth,  i  doz,  each . per  gross  7.10 

Half  gallons,  boxes,  1  doz.  each .  p  -0 

Quarts,  boxes,  1  doz.  each . ”  -'L. 

Pints,  boxes,  1  doz.  each .  ^ 

Jar  Rubbers— 

Wide,  1  lb.  cartons . 

Regular,  1  lb.  cartons . 

Lipped,  1  gross,  boxes . 

Cartons,  1  doz.  packages . ; . 

Success,  1  lb.  cartons . 

Jelly  Glasses,  fluted,  bbls.,  21  doz . r^t^ 


Boyer’s,  Midgets,  No.  a . . . 

Extra  Sifted . 

"  Sifted.. . . . 

*’  Early  June . . . 

B.  B.  F.,  Early  June.. . . . 

Hermit  brand,  soaked. . . 

Lotus,  Sweat  Wrinkle .  , _ IO 

Brandywine  Hllla,  extra  sifted  N.  Y.  Sute  .".  1!  ee 

Kent  County,  Sifted .  g0 

Our  Favorite,  No.  s . .• . _...."  .*8e 

Plantation  Standard,  Early  June,  No.  a......  |7t/ 

Pride  of  Delaware  Standard.  No.  a . 7« 

Wyoming,  extra  fine,  June,  No.  a.„ . ,|i, 

Bee  la — 

Silver  Lake,  fancy.  No.  j.. _ 

Suocotaah — 

Little  Quaker,  extra  fouey,  No.  a . «...  r  .05 

Brandywine  Hills,  extra  fancy .  ,  0j 

Spinach — 

Champion  No.  3  - - - - -  92^ 

Farran’s,  No.  3,  a  dor . . .  1-#3 

Victory,  No.  3,  fancy  leaf,  2  doz .  Q. 

M.  &  W.,  No.  3,  chopped .  [35 

Sweat  Potatoes — 

Farmslde,  fancy  N.  Y.  State,  No.  j .  z.sj 

Boyer's,  No.  3,  a  do* .  ,  oa 

Slocomb  Farm,  No.  3  cans,  2  doz . 90 

Pumpkin — 

Silver  Lake,  No.  3. . . . 


55 

•5 

•7  H 

95 

95 

55 


......  1.  re 


&  M.,  No.  1  tall,  a  doz .  , 

“  flat!  4  doz....:::;;;;;; . 4  3S 

B.  ft  M.,  No.  \i,  fiat,  4 doc . 

*  Ne.  }(,  flat,  4  dez . . 

Star  brand.  No.  fiat,  4  doz .  , 

Shrimp.-  N#X’flM<4do, . . .  a.  aj 

L  and  D,  No.  1,  pickle,  4  doz .  ,  .a0 

Mackerel— 

Pickett’s,  sonaed,  No.  1,  4  doe . . . . 

"  "  No.  a,  a  doe . 

„  "  “  No  .;. do. . ;;;;;;;;; 

Underwood,  soused,  No.  1,  <0  . 

Oya*eri—  "  N*  *’ 4 . — 

Boyer’s,  No.  1,  a  doz . . 

“  No.  a,  a  dor.„ . 

Stewart’s,  N®.  s,  t  dor . . 

„  “  No.,,,  do. . 

Victory,  No.  r,  a  dos._ . 

Kippered  Herring — 

Maoonache’s.  s  dos.,  pinto ... 

Gilt  Edge,  4  dor . 

Connor's,  4  dos . . 

Salmon— 

HapgBod’s,  No.  1,  tan . 

"  No.  z  fl»t,..„ . 

■oraoshoo,  Na.  1 .  , 

White  Raven,  red,  %t .  . . * 

Oiaf,  rad,  No.  %  fiat,  4  doz . 

Terrapin,  pink,  tfo.  4  doz . . 


•  78 

••45 
>  35 
•«7X 

•  75 

s.ja 
«  S7X 
I.»*X 

a.ej 

a. 15 


Apollo,  3's... 
-  ■  Lake,; 


•7X« 


•  6«H 

.60 


.80 

•45 

■30 

•55 


Lilly  Lake,  3’z 
Easton,  No.  3 

Asparagus— 

Oak, large,  .H’i . .  a  .4j 

Superior,  large.  No.  a% . . . . .  a.so 

Staple,  medium.  No.  a% .  a  35 

Swan  medium,  No.  a% . ....J  a.40 

Del  Monte  Tips,  No.  1% .  a. 15 

Extra  Tips,  No.  1% .  a.,0 

Si  Rio,  choice  California,  No.  ajj,  a  dor .  a.ee 


SARDINES-Imported. 

Boneless  and  peeled,  'As .  ,a 

::  p  &G..^s . 

11  Landei II,  i^s . ioo  8.50 

<•  Martel,  .  10a  10.50 

Argonautes,  'As........ . . 

Orion,  smoked,  Ys,  key . |-00 

1  omato  sauce  t^s .  — 

Tmffled  «s,  icey . &£ 

|P.lced-  H* . 100  10.00 

tomato  sauce,  %s . too  11.50 

Royanette,  oval,  %s . IOO  9,50 
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If  all  the  reasons  why  you  haven’t  advertised 
in  Grocery  Papers  were  eliminated,  and 
replaced  by  real  strong  ones  why  you  should, 
would  you  use  this  means  to  talk  to  Grocers, 

Mr.  Manufacturer? 

The  Grocery  and  Allied  Trade  Press  of  America 

Represents  28  clean  vigorous  trade  papers  which  are  read  by  over  100,000  of  the  best  grocers 
throughout  the  United  States.  There  is  no  way  open  to  a  manufacturer  to  get  his  message  to 
the  retailer  as  effectively  fop  so  small  a  sum  as  it  costs  to  use  these  publications. 


MEMBERS 


“Inland  Grocer,”  Cleveland,  Ohio 

“American  Grocer,”  New  York 

‘  Tea  and  Coffee  Trade  Journal,”  New  York 

“Grocers’  Magazine,”  Boston 

“Retail  Grocers’  Advocate,”  New  York 

“New  England  Grocer  and  Tradesman,”  Boston 

“Merchants’  Journal  and  Commerce,”  Lynchburg,  Va. 

“Southern  Merchant,”  Atlanta,  Ga. 

“Trade,”  Detroit,  Mich. 

“Twin  City  Commercial  Bulletin,”  Minneapolis  and 
St.  Paul 

“Modern  Grocer,”  Chicago 
“Interstate  Grocer,”  St.  Louis 

“E'i  Grocer  and  General  Merchant,”  St.  Louis,  Mo. 
“Retail  Merchants’  Journal,”  Peoria.  Ill. 

“Beverage  and  Food,”  Cincinnati,  Ohio _ _ 


“Omaha  Trade  Exhibit,”  Omaha,  Neb. 

“Grocery  World  and  General  Merchant,”  Phila,  Pa. 
“Retail  Grocers’ Advocate,”  San  Francisco,  Cal. 
“National  Provisioner,”  New  York 
“Merchants’  Journal,”  Topeka 
“Interstate  Trade  Bulletin,”  Denver 
“Southwestern  Commercial  Bulletin,”  Los  Angeles,  Cal. 
“Grocer  and  Country  Merchant  and  Tobacconist,” 
San  Francisco 

“Merchants’  Index,”  Denver,  Col. 

“General  Merchants’  Review  and  Mixed  Stocks,” 
Chicago,  Ill. 

“Price  Current,"  Wichita,  Kans. 

“The  Retail  Merchant,”  Dallas,  Texas 
“Merchant  ard  Manufacturer,”  Nashvil1*,  Tenn. 
“Hutchinson  Wholesaler,”  Hutchinson,  Kansas 


Wessels  &  Chandler  show  you  how  to  get  the  best  return  from  this  advertising  because  they 
have  spent  their  lives  learning  how.  They  are  the  only  advertising  agents  in  America  who  have 
devoted  their  time  to  this  one  thing.  They  will  show  you  just  what  it  will  cost  to  cover  the 
country,  or  any  part  of  it.  They  take  full  charge  of  the  campaign  and  they  show  you  how  to 

reach  retailers  right. 

Get  a  copy  of  the  “Short  Path”  if  you  want  some  valuable  information  about  reaching  grocers. 


The 


C.  ML  Wessels 

Advertising  Representatives 


927  Arch  Street 
Philadelphia,  Pa. 


231  W.  39th  Street 
New  York  City 
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Anjpu  Watson  &  Co. — 

Skipper  Sardines — 

ms,  olive  oil,  first  grade,  key,  ioo  tins.-...  ia.oo 

lit,  "  “  “  50  tins .  11. 00 

ms,  tomato  sauce,  key,  100  tins .  ia.oo 

gs.  "  “  50  tins .  11. 00 

.Sea  Queen,  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  %s,  pure  olive  oil,  100 .  8.00 

Domestic. 

American  Oil — 

No.  2,  yAs . 100  3.00 

^s,key . 100  3.15 

Irma,  . 100  4.00 

Mustard — 

Irma,  . 100  3.85 

Va* . 100  3.15 

%s .  50  a. 75 

Continental,  key .  48  3.00 

Irma,  fancy,  .  50  3.80 

Gold  Label,  %s .  50  4-5° 

i^s . 100  7  00 

Underwood's,  .  50  4.25 


CANNED  MEATS. 

Corned  Beef. 

Armour’* —  Per  doz. 

Verlbest,  No.  z,  key,  a  doz .  i  .95 

“  No.  a,  key,  z  doi . . .  3.05 

Fairbanks — 

No.  1,  key,  a  doz. . . ... .  1.60 

No.  a,  key,  1  doz. . .  0.75 

No.  6,  key,  1  dor... .  11 .00 

No.  14,  key,  X  doz .  14  00 

Ltbby’s — 

No.  1,  key,  a  doz . . . .  1.75 

No.  a.  key,  1  doz .  3.00 

Chipped  Beef. 

Libby’ z — 

No.  X>  a  doz . . .  1.30 

No.  1,  a  doz .  a. 30 

No.  X.  glass,  a  doz .  1.35 

No.  1,  glass,  a  doz . . .  3.33X 

Beechnut — 

No.  X»  sliced,  glass  Jars.... .  l.ye 

No.  1.  allced,  glass  Jars.. .  a. 80 

Sliced  Smoked  Beef. 

Armour' 1  Veribest — 

Shield,  inplass,  size  X—~ - . _...  z.30 

I......n..MM....Mm*„HW  0. 3O 

Sliced  Bacon. 

Armour’s  Veribest — 

Star,  lu  glass,  size  X—.— - - 

II  II  | 

“  la  tin,  '*  X-  " _ 

11  11  11  , 

Beechnut — 

No.  X,  glass  Jars  „ — . . 

No.  s,  glass  jars  . . 


*■55 

*•75 

1.55 

*•75 

z.70 
a.  80 


Roast  Beef. 

Armour's  Veribest — 

No.  1,  a  doz _ _ _ 

No.  z,  1  doz..._._ . .... . . 

Fair-bank's — 

No.  t,  a  doz . _ . . . „..., 

No  a,  1  dot . . . . . 

Libby' a- 

No.  z,  a  doz . . . . . . 

No.  a  1  doa . . . 

Ktngan's — 

No.  1,  a  doa . . . . 

No.  »  z  doz . . . . . 


Lunch  Tongue. 

Armour's  Verio  eat,  No.  1,  a  doz . . 

Irmour'i  Veribest,  No  X.  a  doz . 

Fairbanks,  No.  i,  a  doz . __ . . 

tjhbe’s.  No.  1  a  Hoe  . , 

Libby’s,  No.  X,  2  doz . 


*•95 

3  ®5 

z.65 

*•75 

*•75 

3.00 

*-57X 

*•75 


3  3° 

1 . 80 
a. 80 


•8S 


Whole  Ox  Tongue. 

krmoor's  Veribest — 

i*  ,iz . .  . 

*/*  ••••••MS . . . . . 

H  « 

■  . . . . . Il.ll.l. 

“  *Ya . 

rairbank  s  No.  a,  1  doz.. . . 

Libby’a,  No.  sX,  1  doa . 


Per  Doz. 

...  5-35 
.  6.60 

..  7.50 

...  9.90 
..  8. 00 

..  9.30 


Potted  or  Deviled  Meats. 

Armour'* — 

No.  X,  4  do* - — . 

No.  g,  a  do  1 . . . 

LJbby't—  . ~~  — 

No.  x,  4  do*... . jo 

No.  X,  4  doz_ . 

No.  X.  *  doz . 


*.ij 

*95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No-  X,  4  doz. . . . — . 

Libby’a—  *  *** . . . . . 

NS:&Jfczz=: . - 

iR.,  N 


a  .00 
3  «l 


R.  ft] 


No.  X,  4  doz .  171 

Sausage. 


Armour’s  Veribeat- 

Vianua  atyia,  size  X . 

”  "  1 . 

Luncheon,  with  Tomato  Sauca.  size 

Boned  Meats. 

Curtice  Brother*,  “Blue  Label/’  in  tins— 
Chicken,  No.  \£.. 

"  No.  1.... 

Turkey,  No.  %... 

“  No.  1.... 


•95 
1.  to 
1. 00 


- IO— 

Whole  Rolled  Ox  Tongue,  No.  a .  za.Jo 

Bonelesi  Whole  Ham,  No.  iX .  8  7s 

“  *'  No.  aX .  ia.50 

All  of  the  above  packed  a  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Bonelees  Ham,  which 
are  z  dozen. 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label”— 

No.  5  01. 

.  1. 30 


Ham 

Toni 


gne  .  _ 

Chicken .  t.  0O 

Turkey . . .  2.00 

No.  5  oz.  packed  4  dozen.  No.  10  oz. 
dozen  in  case. 


*  50 


No.  >0  oz. 
z.8o 
a.  80 
3-30 
3  3° 

packed  a 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  X  Tin.  No.  X  Tin. 

5*“ . - .  *  45  a. 45 

.  *-45  a. 45 

£hlcken- .  z.93  a.  9J 

No.  X  packed  4  doz..  No.  X  packed  a  doz.  in  cast. 

Soups. 

Campbell’s—  per  <j0z. 

Asparagus . . 

Beef . . go 

Celery . To 

Consomme .  QO 

Chicken .  . 


.90 

.90 

.90 

.90 


Chicken  Gumbo  (Okra) .  ’q0 

Clam  Bouillon . „0 

Clam  Chowder .  n0 

Julienne . .00 

Mock  Turtle . . 

Mulligatawny . . 

Mutton  Broth . 

Ox  Tail . 

Pea . . 

Pepper  Pot . . 

Printanier .  — 

Tomato . .go 

Tomato  Okra .  QO 

Vegetable . !oo 

V  ermicelli-T  omato . . 

No.  10  cans.  Tomato  only . per  doz. 

Curtice  Brothers,  “Blue  Label" _ 

Quarts. 

Consomme . „ .  j.ij 

Bouillon .  3-15 

?®?C .  3  *5 

JulioDoe  ••••••••••.,„„„„  3*15 

Printanier . .  3.13 

Vegetable .  3.  jj 

Tomato .  a. ,, 

ox  Tail . 

Mock  Turtle .  3.,j 

Be*  - .  3.15 

Mutton  Broth .  j.ij 

Clam  Chowder.. .  3.1J 

Clam  Broth .  j.zj 

Chicken  Gumbo .  3- >5 

Mulligatawny .  3.,* 

Chicken .  3.15 

Chicken  Broth . „....  3.15 

Green  Turtle .  6.50 

Green  Turtle,  Clear....,  7.J5 
Terrapin .  y,9j 


Pints. 
*•75 
*•75 
*•75 
*•75 
*  75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
5° 
75 
75 


.  90 
0.50 

X  Tints, 

*.»5 
1. as 
*•*5 
*.aj 
1. as 
*•*5 
*5 
*5 
*5 
*5 
a5 
*5 
*5 
*5 
*5 
*•*5 
1. as 
a.  00 
*•** 
a. as 


Schimmel's,  assorted,  1  lb.,  4  doi . .  ,gs 


..30-Ib.  palls 


Per  lb. 

•  °8X 
•*°X 

•*°x 

.11 

•  iaX 

.tax 

•°9 

.08  x 
.08X 

°*x 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.— 

Extra  Mixtures . . . 

Cream  Jelly  Mixtures . 

Elcroften  Mixture*. .  *< 

Nobby  Mixtures .  •« 

Cadella  Mixtures .  •< 

Fine  French  Mixtures . . . *• 

French  Creams .  «« 

American  Mixtures .  «« 

Variety  Cut  Drops- .  «« 

Darling  Mints . •* 

Golden  Drip  Bar . ..15-lb.  boxes 

Sour  Balls . 30-lb.  patf, 

Pancella  Cream  Chocolate.— .  •* 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocoiau .  « 

No.  1  Fine  Assorted  Chocoiau...  *• 

Nonpariel  Drops . •« 

Chocolate -covered  Caramels .  * 

Dairy  Chocolate  Chips  - . '.*5-Ib.  pails 

Chocolate  Mints.— . *o-lb  Dan* 

Honey  B  Comb . fx-lb.'  pail. 

Cream  Cocoanut  Balls . -..s8-lb.  pails 

Cream  Peppermint . . . „.3o-lb.  palli 

Cream  Wintergreen. .  »« 

Wellington  Caramel. . „..jj.|b,  paiU 

Frozen  Milk  CarameU  . . ao-lb  sail. 

Soft  Jelly  Gum  Drop* . . it 

Superfine  Gam  Drops . . . „  •« 

Jelly  Beans . *< 

Wintergreen  Lozenges . . .  u 

Mint  Lozenges  . ............  ** 

Assorted  Lozenges . «« 

Conversation  Lozengea. . »8-lb.  pails 

C.  &  A.  Crown  Stick. . 30-lb.  paila 

Rock  Candy,  azaorted . 10-lb.  boxes 

Penny  goods....— . . . 10  boxes  in  case 


■°®X 

•°9X 

.19 

•  l6 

•**K 

.it 

•*5X 

•*°x 

•  t«X 

•**x 

■*°x 

•*°x 

.08 

•*°x 

•°7X 

•*°x 

.08 

•°9« 

•°9X 

•°9« 

■.3H 

•*°x 

f  .00 


CATSUP. 


3.30 

6.00 

350 

O.00 


Beefsteak  Catsup,  medium  , 

Per  doi 

Wkldorf  medium,  is  oi..  screw  top. 
Campbell’s — 

Tomato,  ioc.  size,  bottles . 

» doz.....  ,87X 

lobasco,  ioc.  size,  bottles .  L. 

Snider's — 

Pints,  a  doz . . . . . 

Half-pints,  s  doz . 

.  e.io 

Quarts,  1  doz . 

Gallons,  6  jugs  in  crate . . 

. :••••  3  *5 

..perjug  .(« 

— II— 


KETCHUP; 


Curtice's  "  Blue  Label"  Tomato  Ketchup—  Per  Caj. 

Small,  13  bottles  In  case .  3 . 73 

Medium,  as  bottles  In  case .  4.15 

Large,  13  bottles  In  cate.. .  3  ,aj 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s—  pet  Jb 

Premium,  X»,  12  to  35  lb«_ . . . . 

Premium,  X*,  **  lbs . ,8 

Caracas,  sweet,  6  lbs. . . 

German,  sweet,  is  lbs . .  . 99 

Auto,  sweet,  6  lbs. . ~ 

Cocoa,  X-lb.  cans,  is  lbs.  In  box . .6 

W.  H.  Baker’s —  3 

Best  Cocoa,  X-lb.  size . per  lb.  .as 

“  *-lb.  ••  . «  .3. 

Premium  Chocolate,  Xs,  ia  lbs . 38 

_  _  “  ^  Xs,  ralbs . 39 

Best  Sweet  Chocolate,  i-js,  6  lbs . 19X 

Hershey’s —  *'5*.  *» ‘b*- . r,X 

Milk,  48  s  cent . per  box  1 . 60 

Kpp  a— 

Cocos.  X-lb.  tins,  7  lbs . — 

Van  Houten’s — 

Cocoa,  ta-lb.  boxes,  i-lb.  tins . -...per  tin 

“  11-lb.  boxes,  X-lb.  tins . .  « 

"  6-lb.  boxes,  X-lb-  tins .  " 

"  square  tins,  48  In  box . 

Hoyler’s — 

Cocoa,  Xz,  6-lb . . 

“  Xs,6-lb . 36 

H 00 ton  Cocoa  and  Chocolate  Co.- 

Cocoa,  labeled,  X* . . .  at 

Cocoa,  labeled,  is . 

Premium  Chocolate,  X* .  30 

Premium  Chocolate,  X» . I31 

Benadorp’s  Royal  Dutch  Cocoa,  13-lb.  cases — 

Per  doz. 


■7* 

.40 

.30 
.  IS 


X-lb.  round  cans  . 

Per  can. 
.18 

X-lb.  round  cans . 

i-lb.  «  . 

*X-oz.  “  30  cans  In  exs® 

•07 

3-lb.  •*  . 

*•75 

*•  *7 
3.60 
6  84 

Par  lb. 
•55 


Bensdorp’z  Chocolates,  6-lb.  boxes,  34  boxes 
In  case — 

Milk,  6  to  lb . . . . 

Queen  4  to  lb.,  ia  to  case . 

Sweet  Vanilla,  4  to  lb . 

s  to  ib . .„ 

Milk  Chocolate,  Towers,  3  lb.  boxes  . . 5* 

“  x  lb-  boxes,  90  to 

case . 

Turinos,  3  Ib.  boxes. . . . 

Blooker’s  Cocoa — 

X-lb.  tins,  a  doz.  in  box . . . per  doz. 

X-lb.  tinz,  a  doz.  in  box . .  " 

x-lb.  tins,  1  doz.  In  box . .  •• 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  In  caxe._ .  " 

Runkel’s — 

Cocoa,  Is,  X  cans,  6  lbs . per  lb. 


•48 

•4* 

•  a8 
.38 


.56 

.50 

1.88 

3  5° 
6.50 
•5* 
•5° 


33 


WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 


...per  lb. 

.  per  lb. 


,  per  lb. 


•  35 
•33 

•  3* 

•3* 

•3* 

*•45 

*.50 


ioc.  tins,  12  lb.  boxes . 

X  lb-  tins,  6-lb.  boxes . — ... 

X-lb  tins ,  6-Ib.  boxes... . . 

Premium  Chocolate — 

X  lb.,  ia-lb.  boxes . . 

X  lb.,  13-lb.  boxes . — 

Chocolate — 

Sweet  Clover,  48  cakes,  3  cent  size.. .per  best 
"  S4  cakes,  10  cent  sise„  " 
Lownoy'a — 

Premium  Chocolate,  6-lb  boxes,  ze  boxes  In 

case,  X-lb.  packages . . 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes  la 

case,  X-lb.  packages . . 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in 

case,  ^-lb.  packages . . 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes  in 

esse,  3^-lb.  packages . ^ 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  #-lb.  packages . »7 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  $£-lb.  packages .  9« 

Vanilla  Sweet  Chocolate,  i*-lb.  boxss,  6 

boxes  in  case,  31 -lb.  packages . . 

Vanilla  Sweet  Chocolate,  30  5 -cent  paclc- 

ages  in  box . .  box 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  1-lb 

tins . . 

Cocoa,  xs-lb.  boxes,  6  boxes  in  case,  i^-lii 


Cocoa,  6-lb.  boxes,  is  boxes  in  case.  U-lb 

tins .  “ 

Cocoa,  6-ib.  boxes,  is  boxes  in  case, 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  ini  case,  W-lb. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i-ib. 

8n. 

Cocoa,  5-lb.  zersw  cap  cans,  to  cans  In  case 
5-lb.  tins . . . . .  ’ 


*.30 

•3* 

■3* 

.36 

.36 

•3« 

3« 

I* 


— 13 — 

Diamond  Chocolate,  sweet,  X-lb.  pkgs. 

6-lb.  boxes,  13  boxes  in  case . per  lb. 

it-lb.  “  6  “  "  mi  ii 

"Always  Ready"  Sweet  Cocoa  Powder, 
x-lb.  tins,  xs-lb.  boxes,  6  boxes  In  case... 

-  ,,  .  .  per  lb. 

6-lb.  boxes,  13  boxes  case,  X*lb-  tins  “ 

X-lb.  tins,  6  lb.  boxes,  is  boxes  case  " 

Milk  Choeolate,  50  5-cent  packages  in  box.. 

per  box 

Croff  s  Cocoa  and  Chocolata — 

Swiss  Milk  Cocoa,  X-lb.  Jara,  6-  aad  za-lb. 

boxes . 

Croft’s  Cocoa,  Is,  3  dozen  In  box... 

“  “  X».  t  lbz.  “  . 

•*  **  X*.  6  lbz.  “ 

"  "  s-lb,  6  cans  «  . 

“  Swiss  Milk  Chocolate,  48  5-c.cakca.. 

“  Premium,  X*.  **-lb.  cakes . 

M  “  £2S  «  11 

Knickerbocker  Chocolate  Co.- 
Hasty  Lunch  Chocolate — 

X-’b-  decorated  cans,  13-lb.  boxet..per  lb 
X‘lb.  “  “  34-ib.  boxes..  “ 

D,Sp<^i?*  IO-c- Pat;k»8«»,  3°  *0  box. .per  box 

Blue  Ribbon  Breakfast  Cocoa _ 

Decorated  X-lb.  tins,  6-lb.  boxes . 

"  X-lb.  *’  z3-lb.  “  . 

Bedford  Cocoa — 

libeled  X-'b.  cans,  6-lb.  boxea.... 

**  x-ib.  "  1 3-ib.  ••  . . ; . 

"  4-lb.  “  6-lb.  *•  . . 

.  "  i-lb.  “  I3-lba  •*  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Xs.  6-lb.  boxes . 

D  . "  x»,  *a-ib.  « . 

Premium  Chocolate — 

X-lb.  cakes,  ia-lb.  boxes . . 

X-lb.  "  S4-lb.  “  .  ,|ig 

Milk  Chocolate —  ’’  ’  '* 

40  3-cent  cakes  in  box,  04  to  hall  ease .  .. 

40  "  "  48  to  case . 

*4  5-cent  cakes  in  box,  34  to  half  case .  n 

*4  '*  "  48  to  case . jo 


.as 

.as 


.si 

.31 

.sl 


Z.g 

■11 

•1» 

•3® 

*30 

•3« 

•3* 


•  a6 

•»S 
a. 00 

•35X 

•35 

X* 

”x 


CONDENSED  MILK. 

BORDEN’S 

COND^NS^D  MILK  CO. 

AH  BORDEN’S  Brands 


guaranteed. 


Eagle,  4  doz . ®6.»* 

Eagle,  3  doz... .  e,.,, 

Challenge,  4  doz .  ,.jj 

Magnolia,  4  doz . .  »f.6o 

Rose,  4  doz .  *..%s 

Dime,  4  doz . . .  *j  .„ 

Baby,  1  doz.,  glass . . .  *3.0, 

Red  Cross . . .  .  ,« 


Penineular.. 


4  JJ 


Star,  4  doz .  i,7( 

Silver,  4  doz . * 


EVAPORATED  MILK. 

Libby’s,  small  family,  6  doz . . 

Libby's,  family,  4  doz . . 

Peerless,  family  size,  4  doz . 

Peerless,  tall  size,  4  doz . 

Peerless,  5-cent  size,  4  dor . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  tall,  4  doz . 

St,  Charles,  5-cent  size,  4  doz.... 

Silver  Cow,  5-cent  size . 

Silver  Cow,  family  size,  4  doz.... 

Pet,  tall.  4  doz . 

Pet,  5-cent  size,  6  doz . . 

Van  Camp’s,  6  do*.,  small . 

Van  Camp's,  4  doz.,  family . 

Van  Camp ’a,  4  doz.,  tall . 


,...6  doz. 

per  case 
per  case 


*3  0® 

*j.6» 

*t.lo 

*3.03 

1  «5 
3  65 

I. 93 
•  65 

30® 

3.60 

s.6o 
*•75 
3  *5 

J. 80 


HIRES  CONDENSED 
MILK 


tax 


Sllv«r..M . 

Hires . 

Queen . . 

Premium . . 

Rlne  Rlfcknu  _ 

Gold  (Baby),.. 

Gold,  tall .  -4l.lo 

Gold,  family..  3.25 


4.70 

4.60 

4-50 

4-35 

4-35 

3.00 
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Delivering  the  Dozen 


It  costs  no  more  to  deliver  a  dozen  tons  of 
Van  Camp’s  Pork  and  Beans  than  one  can.  But 
it  ties  a  customer  to  you  because  it  means  you  ve 
sold  her  satisfaction  for  twelve  meals  instead  of 
one.  You  may  also  have  prevented  her  going 
to  some  other  dealer  eleven  times.  Offer  her  a 
little  discount  to  buy  this  way  and  you’ll  find 
it  easy  to 

“  SELL  HER  A  DOZEN  CANS  ” 


VAN  CAMP  PACKING  COMPANY,  Indianapolis,  Ind. 


How  Your  Refrigerator  Should  Work 


THESE  arrows  show  the  circulation  of  air  in  a  McCray 
Roll  Top  Refrigerator— warm  air  rising  and  striking  the 
ice,  becoming  cold,  falling  down  behind  the  ice,  and 
chilling  the  contents  of  the  refrigerator.  This  circulation  which 
is  as  real  as  though  caused  by  an  electric  fan  removes  odois, 
and  moisture  besides  producing  efficient  refrigeration.  The 
inside  of  a  McCray  Refrigerator  never  smells  stale  or  musty 
and  keeps  so  dry  you  can  scratch  a  match  on  the  Shellaced 
Spruce  lining.  You  can  get  such  perfection  only  in  a  McCray 
Refrigerator.  It  also  uses  less  ice  than  any  other.  Think 
what  it  will  mean  to  you  in  dollars  and  cents  to  reduce  your  ice 
bill  at  least  one-third,  yet  have  perishable  goods  keep  pei  fectly. 
Send  us  your  name  on  a  postal  card  asking  for  “Free  Catalogue 
No.  66,”  which  is  specially  written  to  explain  McCray  Grocers 
Refrigerators. 

McCray  Refrigerator  Company 

120  LAKE  STREET,  KENDALLVILLE,  IND. 

Philadelphia  Branch,  206  South  Eleventh  Street,  Philadelphia. 

Please  address  all  correspondence  to  the  factory,  Kendall ville,  Ind. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


—I3~ 


COCOANUT. 

Franklin  Baker  Co’s — 

Brasil,  70  5-cent  packages . 


35  10-cent 
38  5-c 


_  j-cent  and  16  10-cent  packages....  *.50 

"  18  eo-cent  packages .  s.50 

Per  lb. 

“  Shred,  in  palls,  so  lbs . io% 

"  "  in  boxes,  25  lbs .  10W 

"  "  in  barrels,  135I  bs . 

Table  Talk,  Thread,  in  pails,  ao  lbs . 

“  "  in  boxes,  25  lbs . 

“  “  in  barrels,  135  lbs . 

Premium,  do  *-lb.  packages,  15  lbs.  to  case 
"  3°  *4b.  “  >5  “ 

"  30  *-lb.  and  13  *-lb.  packages, 

13  lbs.  to  case . 

Dunham’s,  *s  and  Vs,  15  lbs . 

*s  and  }£s . 


—14— 


1.43 


package*,  5  and  15  lbs . 


lb.  cartons  . 


COCOANUTS. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  Bos . 

San  Bias,  toos . . . 


Per  bag 


Bxs. 

.09 

.09 


.08* 


Bxs. 

•09 


.08* 


.08* 


:38 


.08* 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers.™ . 08* 

Oyster  •*  . 08* 

Wine  Scroll . 10* 

Cracker  Dust . 08* 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J .  8.  Ivins' Son —  Bbls, 

Assorted  Jumbles . 08* 

Brown  Edge  Water . 

Coeoanut  Ripple. . 

Cookie  Mixed . 

Pig  Ban . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 

ftujt  Gem, . 

Graham  Wafer . 

Grandma  Cookies . 

Hopey  Jumbles,  XX„ . . 

Iced  Ginger  Tablet . 

Iced  Boney  Jumbles. . . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . 

Lemon  Bar . 

Lunch  Biscuit . 

Lunch-on-thins . 

Man-in -the- Moon . 

Molasses  Cookies . 

Penny  Mixed . „ . 

Orange  Cookies . 

Oyster,  Dot  or  Square . . 

Quaker  City  Mixed . .  ,o856 

Soda  Biscuit  XXX. 

Spiced  Wafers . . 

SUgar  Cookies... 

Sultana  Fruit . 

Toast  Biscuit . 

Water  Crackers,  Ivins’ . 

Package  goods — 

Animals.™ . . . . 

Craeker  Meal,  large .  oa 

"  small .  'll 

Fairy  Oysters . 

Gingerettes . ...!!!......’.  1  ! 

Gold  Medal  Soda  (small) .  ,a 

"  ••  "  (large).  . 

Lunch-cn-thins 

SBflt  Lunch . 

Qger  Snaps. . . 

ps, 


.10 

©9 

.xo 

.xo 

.09 

.09 

.  IS 

•09 

.10 

.08 

.13 

.06 

.08 

•09 

.09 

.  It 


.08* 

.08* 

.07 


.09 

.08 


Imported  and  American  Fancy 
Cheese. 

Emmecthaler  Swiss  Cheese,  Selected  tub . 26 

e  “  “  "  "  "  loaf  ,a7 

Sap  Saga,  3  to  a  lb . cask,  per  lb.,  .18,  less  .as 

RoquefortCheese.il  in  ease  per  lb.,  .j»*  "  .33 
Parmesan,  loaves  about  30  1U... loaf,  31.  cut,  .31 
Edam  Cheese,  re  in  case  ....case,  9.00,  single,  .So 

“  in  tin . per  lb.  .16 

1 4b.  tins . per  case  3.75 

Camembert,  in  weod  boxes.™ . psr  aoz. ,  s .  75-s .  83 

Sap  Sago,  grated,  ready  for  use,  10-os.  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dor. 

Parmesan,  gratsd,  ready  for  use,  small  bottles, 

per  dox. 

Olmutrer  Hand  Cheese,  100  In  box . 

Edelweiss,  Romatour  and  Bier- Kase.. per  dor, 

American  Swiss,  No.  1 . loaf,  .  19  cut, 

"  "  Square  loaves,  No.  «,  about 

*5  lbs.  each . .  ib. 

Limburger  Cheese,  No.  1 . box,  .18  ; 

*  box,  18  ;  less. . \  ,  ,« 

Muenster  Cheess . .  lb  10 

Brick  Cheese,  No.  1 . 

English  Dairy  Cheese .  *«  ,  ao 

Pineapple  (Picnic  sire),  6  in  box . per  box  3 .00 

”  (Gem  sire),  6  in  box . .  11 

Royal  Luncheon  Cheese — 

Dinner  sire,  1  dor.  in  case . per  dor. 

Lunch  sire,  t  "  “  .  « 

Picnic  size,  a  "  "  , . ”  *< 

Trial  sire™ . ]  ** 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  “  “  No  t  '• 

11  Roquefort  "  large  “  “ 

"  "  "  small  “  " 

Frontage  de  Brio,  M.  C.  C.,  x  in  box. ..per  box 
“  d'lslgny,  “  6  “  .„  " 

Wm.  Tell  brand,  19  In  box.™ . .  " 

Neufchatel  (Cow  brand),  as  in  box .  ' 

Star  Cream,  or  Phila.,  is  “  .  " 

Miniature  Cream  or  Phila.,  is  In  box™  " 

Hand  Cheese,  8  001 .  " 

^  **  . . . . ** 

„  4  "  Thuringer . « 

Fanner  Hand  Cheese,  4  doz.  In  bsx  ...  11 

Schutzen  Cheese,  is  in  box. .  *» 

American  Mountain  Cheese  (Alpen  Kase),  30 

i-lb.  packages . . . per  lb. 


»*S 


4  3* 
a. 40 
*35 
1 .00 
1. 00 
a. 40 
*  95 
*•45 
*•55 
*55 
1.40 
t.oo 


•35 

Ts 


®5 

*•45 

I.SJ 


.it 


•  45 
4*75 
•  75 

•3* 

•45 


yn 


3.00 

*4 

■4 


•  SSSSStSOSSSSSSei 


.07* 

.08* 

.08* 


.08* 

.07* 


.09 

.09 

.07* 

.09 

.  It 

.08 

.09 

.09 

.11 

.09 

.08 

Per  dez. 
5« 


50 

1. 00 
1 .00 
•So 
1. 00 
-50 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstei,  16  in  tin . per  dor 

**  g  *<  .  << 

Carlsbad  Speck  (Imported  Bacon)..  ”  “ 

Imported  Cervelat  Sausage  (Rom 'a). ...per  lb. 

Imported  Frankfurters . per  dot. 

Goose  Breast,  Imported .  marked  weight ,  per  lb. 

Pate  de  fola  Gras,  small  slse . per  doz 

American  Holsteiner...by  bbl.  .is ;  less,  per  lb! 

“  Landjager,  short. . .  •* 

"  long . .  “ 

••  Mortadella,  Dry . . . ~  " 

"  Knackwurst,  sj  in  box,  per  box, 

„  84-75 . per  doz. 

Oervelat  (E),  3s  and  100-lb.  boxes, 

•  si ;  less . . . . 

“  Cervelat,  Blue  Ribbon,  30  and  100- 

lb.  boxes,  .so;  less.™ . 

"  Cervelat,  Crescent,  30  and  ioo4b. 

boxes, .  16* ;  less . . . 

“  Cervelat,  Tip  Top,  Se  and  loo-lb. 

boxes,  14;  lass . „.. . . . 

"  Csrvelat,  E.  Gothasi,  30  and  itso-ib. 

boxes,  ■  •»*;  less™ . . . _ 

Salami  (E),  30  and  soo-Ib.  boxes, 

•  so;  less . 

Salami,  Blue  Ribbon,  30  and  zoo-ib. 

boxes,  ao.  ;  less . . . 

Salami,  G.  A.  P.,  So  and  toiljb! 

boxes,  .16*;  less. — . . . 

Tongue  Sausage . _....per  tb. 

Smoked  Bratmschwelger  Liver  Sau- 
_ per  lb. 


.x8 


.16 


•*4 


.18 

.18 


-  ^1  on  3  toxes  to  t'ennsyivania.  New  York, 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 

Ston*  V°**.  small  size,  2  doz.  In  case,  per  doz. 

,  “  with  Horse  radish,  p.dz. 

Stone  Pots,  large  size,  1  doz.  in  oase,  per  doz.  . 

w  1  c  t  1  iv,"  witl*  Horse-radish,  p.dz.  1 
Wein  Senf,  in  bbU . pir  gal. 

«>  1  F*)!011  ‘tone  jars . psr  jar 

Prsparsd  Mu.tard,  in  bbls .  per  raf 

;;  ;;  ln.5  gallon  kegs-::;^^- 

In  10  **  *8 

",  ",  !“  3  “  !."  *•  , sj— 

j“  *  gallon  pails .  !!per  pail  * 

Prepared  Special,  with  spoon,  t  dozTln  case 
per  doz . ' .  ' 

'  SllUng  top,  s  dot.  In  case. .. .per  doi! 

With  ^iorso- radish,  .  do.tncM. 

per  dos . . .  * 


*.23 

*•*5 

*■75 

*■75 


"  Petit  Deilcatezs  Frankfurters ,  plain, 
..  „  .  _  per  dox. 

Pedt  Deli  catena  Frankfurters,  with 

Sauer  Kraut . . per  dot. 

Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck . . .  «« 

Mettwursi,  half-round™ . . .  « 

Liver  Sausage  (Special),  truffle,  goosoTor  sar- 

dellen.™™ . . . p*,  ft. 

Smoked  Thuringer  Biutwurst .  " 

"  Pfcfenrtint,.™.™™™ _ _ •' 


:'d 


:s 

.16 


—15— 

Bismarck  Herring. 


Round  tins,  with  key,  pint . . 

“  “  quart. . 

M  "  » quart .... 

"  *  i  quart .... 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . . .  , .  le 

"  a  quart  tin 


quart  tin . . 


Nearby,  candled  and  selected,  j^dos.  crates 
Western . 

Refrigerator...' . . 

Milhen  Farm . 


Per  dss 


..8 


Brat-Haring,  4  quart  tin. 

2  quart  tin... 

"  quart  tin . 

English  Sprats,  36  bunches.. 
Kruger’s  R,  ”  '  ~ 


--  . per  box 

ell-  and  Brat-Haring,  oval  tins, 
per  dox. 


•  .50 


Russian  Sardines. 

Imported  fish,  Walikoff  brand . per  keg 

",  5‘j£'  Pa!}s . per  pafl 

Cut  Spiced  Sardines,  xo-lb.  pall .  •• 

0  ‘  “  5-8^1.  *eg . .per  keg 

Russian  Sardines,  in  glass  Jars... . .per  de*. 


FANCY  GROCERIES. 

Almond  Staple  Paste,  3-lb.  Cana . ser  lb  .3 

Anchovies,  in  oil,  *  bottles .  '  . '  s. 


*  bottles . . .  .... 

rr,  nlntfl  m  4  n _ 


3-75 


. per  pail 


Norway  Anchovies. 

Original  . . .  bbi 

Repacked  in  5-lb.  pails . . 

“  zo-lb.  pails . 

"  3-gal.  kegs . . 

*'  *Tb.  flat  tins . 

'*  *-lb.  tali  tin* . 

"  i-lb.  tali  tins . 

Fancy  kegs,  keg . 

"  *  keg . 

**  *  keg . 

“  M  keg . . 


. per  keg 

. per  doz. 


Bouillon,  Burnham,  pints,  9  dot 

Capers,  Nonpareil,  *-gal.  kegs.™ . 

quart,  glass . per  doi! 

bottled,  *  sire....  ** 

“  “  *  size *« 

^  "  "  K  sire.™,  <> 

Canton  Ginger,  large  pots,  6-jar  easee..per  f  • 
medium,  19-jar  cases™  “ 

“  small,  94-jar  case* .  ** 

Cherries  In  Maraschino,  glass,  1  dos.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  des . das. 

“  "l  lk.,  *  des .  •• 

Currie  Powder,  pints . per  des. 

4  os .  <* 

"  e  os .  *• 

French  Peas,  extra  fins 

“  fine .  . 

“  Moyen’s .  *«  is.ee 

Hill’s  Irish  Oatmeal,  14-lb.  this,  re  per  ease...  13.5# 
Huntley  ft  Palmer's  Petit  Beurre  Biscuit.. ..lb  .*8 


Salt 


Sardellen. 

Original  packages,  190a . 

Repacked,  kegs,  about  8  lbs... 

-  pint  jars . per  doz. 

'*  large  tins . . . 

"  small  tins . . . 


.per  anker  16. 00 
....per  keg  3.75 
0.00 


Dinner  Biscuit . 

Breakfast  Biscuit . " 

Packed  7  lbs.  and  |  lbs.  in  a  can. 
Red  Pepper,  ring,  pints . per  des. 

e  ,,  ,  A  pint* . .  “ 

Salt,  stone  jar*.  4  doz . 

Extract  of  Beef,  Morris',  4  es . per  des 

"  “  t  es .  '* 

Acker’s,  iso  vials, . 

per  des. 


00 

3.60 

•  •40 


Russian  Caviar. 


i-lb.  tins . 

*-lb.  tins . 

Vs 4b.  tins . 

*-lb.  tins. . 


Per  dos. 
™  20.50 
..  10.30 
™  $.30 
..  3 .  co 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 


50-gal.  bbls.,  about  1200  . . per  bbl. 

15-gal.  keg,  about  500  . . psr  Iae 

ro-gal.  keg,  about  300  .  *• 

S-gnl.  keg,  about  zso.™, . .  <« 

10-Ib.  pall,  about  50 _ _ _ ..per  pafl 


Domestic  Sourkrout — Long  Cut. 

5“*® . per  cask 

48-gal.  bbls . per  bbl 

lo-gal.  k«g*w . per  keg 

5-gal.  keg-»  . .  “ 

to4b.  paSs - - per  pall 


9.00 

9.90 

1.59 

«5 


Imported  Lebkuchen. 

..........per  lb. 


Damp&usse  (Pfefifcnuasse) 
Spitxkugeln _ _ 


.18 


Pickled  Meats. 


Lamb  Tongues  (Derby  Brand),  pint  glass  jars, 

I:  « 

Calves’  Head,  In  round  tlxs.™ . Juer  doi 

Pickled  Meat*,  in  glass. 


5  73 
s.30 
*.65 
00 


>vB.ivvs  ut  (imi . . .  X.OO 

(Tripe,  Ox-Hesut,  Beef  Salad,  Pig’s  Feet.) 
eef  Salad,  in  glass .  ,  „ 


.18 

•»S 


4  OS. 

“  “  8  Of. 

“  "  16  os.. 

Theodore  Marquet  Mushroom 
First  choice, 


Choice,  100  tins . . . per  case  so.oe 


Extra,  too  tins 
Hotel,  100  tins, 
Truffles,  A . 


..pm  Mb 


•7  «• 
«7.00 
•»l 
■  f 
98 


1-71 
•  8» 
4-ee 

»•«• 

••I 

•■H 

p  I'L 

n 


Lebkuchen  and  Bread. 

teafi  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Boalor  Lebkuchsc.No.  1,  6  “  „  ** 

”  Ho.  9, 6  -  “ 

"  No.  3, 6  **  „  « 

Amandines,  pdb.  Bus. . — - per  Mn 


•3° 
.30 
•75 
1.00 
S»S 
•  55 


Pickles  and  Onions  in  Vinegar. 

Mixod(  Pickles  and  Chow-chow,  3-gal .  keg 9 . 50 

"  10-gal.  keg 4.  jo 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

par  bag 


Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread.™ . 

Bay  Leaves . . . . . . 


•per  lb. 


•75 
•  *«* 
.08 


•*4 

.60-1.00 

.08 


Shrimps,  pickled,  small  also .  j.,J 

"  Dunbar’s,  a  doe.™ . per  dos.  s.ss 

Figs  in  Cordial,  Dunbar’s,  1  dos,. .  "  * 

"  Bishop’s,  1  dot . 

Crystallized  Ginger,  i-lb.  tins . . 

"  *4b.  tins . 

Lime  Juice,  Rose’s . 

Victor  Rose  Water . 

”  Peach  Water™ . Z..Z 

Pitted  Olives . . 

Armour's  Solid  Extract  of 
Size  s  Jan,  1  dozen  in 

tf  A  «•  f  (I 

«  3  ••  I  41 

••  16  “  U  " 

Armour’s  Fluid  Beef  Extract— 

Sue  4  bottle.,  1  dozen  In  ease - - — ..  a .  4, 

••  ,g  <*  u  ..  . . . 

Armour  s  Beef  Extract  and  Vegetable  TaMete— 

1  dozen  small  boxes,  is  tablets  each .  a  ,« 

1  ”  medium "  26  "  s*M 

eeeasseeeeee  f.00 

t  ”  large  ••  79  «  io.M 

Armour's  French  Bouillon— 

Site  a  bottles,  1  doses  la  case. — 4  ee 

.  *«,  ‘  *  "  - - 14.ee 

Armour’s  Asparoa — 

Site  4  bottles,  1  dosen  In  . .  ,,  .  m 

"  ra  “  1  "  . . ~~  #  JT 

N  a  II  ■■■■■■Misssem.  J  ,  M 

f  . . «N.SSMMN...u4>fir  BOm  t.tD 

a  fancy  Jugs  . . . pm  Jog 


•  •MHIHMIHMMIMSSI 
MtfMSISStINHIt  S99SSS 

•If* 

•8  »l 


Armour  Tomato  Bouillon— 
Size  4  bottles,  1  dosen  In  4 

“  za  «  t  •• 

M  -  II 

9  sossssisessi  ■  1  91 

"  f  fancy  jugs.., 


•P 
»  » 
IP 
F*Ja>  ».p 


FLOUR. 


-:3 


Beef 

pint* 
quarts 

Lamb  Tongues,  la  glass.™ 


1.60 


Holland  and  Scotland  Herrings. 


Holland — 

Mixed,  ”Y.  M., 


2 


95 


Kegs  or 

Mixed, bbl. .  ...  .*Z"U’ 

Milken,  ”Y.  M.,”*  bbL .  4  5 

Mixed,  standard,  bbl . 

'*  *  bbl . 

Milken,  standard,  bbl . 

“  *  bbl . 

Scotland — 

Mixed,  large,  full*,  bbl 


»  6j-.vs 
o  .73-. 83 

550-6.90 


COTTOLENE. 

Cases,  small,  medium  or  large  cans . 

Tierces,  about  350  lbs . j! 

Half  barrels,  about  180  lbs . 

Tubs,  about  65  lbs . 


8. 10 
.11* 
•  Ji* 

■  Ti* 


King  Midas 

Gold  Medal _ 

Millbourne  . . . 

On  Top . . . 

Ceres  eta. . . . 

PBkbury’i  Best . 

Taylor’*  Fancy . 

Semper  Idem . 

Pride  of  ike  Wesg,™.. 

Sunbeam . . . . 

Quaker  Oty _ 


Stile  Its*  94  ••  IMMSMMIesISSItMII 


iceeeeoeeeees  ei 


>  e  se  o  ees  e  mmsm  •  < 


WESSON’S  COOKING  OIL. 


*  bbl. . 
bbl . 


Milkers, 

“  “  *  bbi . 

Marinirte  Herring,  imported,  about  40  In  paii. 

Roll  Herring,  imported,  about  *5  In  pall . 

Spiced  Herring,  Imported,  about  40  In  pail . 

w*r7r*y,.St<>ckilh’  "7 . per  lb. 

Mafjos  Herring . . . . ptr  pall 


8.ee 


I  so 

*.*S 

1. 00 
i.oe 
•*3 
»  *3 


2-lb.  cans,  30  to  case . 

10-lb.  cans,  6  to  case . 

5-gal.  cans,  2  to  case . 

Barrels,  about  400  lbs . 


. per  case 

. per  case 

. per  case 

. per  lb 


7.00 

7.00 

8.50 

.09 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 
V  a.,,  “  new,  ist’s,  so-lb.  bxs.,™ 

le.  fall  cream,  new,  fancy,  co-lb.  boxes . 


PI 


•«** 
•  *5 
*»* 


■  -— — •  - —  — UUH.T,  W1D.  uoxes . IS 

Swiss,  domestic,  new,  100  lbs . t9 


Purina  Whole  Wheat,  ee  3s  to  case.,, 

Purina  Whole  Whrat  Fleur- 
32-68,  per  barrel . 

‘o  '"’  W  - 

4mS;  « 

Half  barrel*,  *-banel  price  pluz  so  cents. 
Purina  Graham  Fleuiv— 

32  6s,  per  barrel..... . . . . . . 

*5-*«.  "  . . . - . - . . 

*«J8.  - . - 

4-4«‘.  *’  . . . 

Mother's  Old-fashioned  Graham  Flour,  90  j- 
lb.  packages .  j. 


Per  bbl. 
7-ej 
6.6} 

1.60 
6.70 

6.60 
6. 60 
6.93 
6.oe 
6.oe 
5  75 
6.90 
6.3# 


y.ee 

*•71 

6.63 

<11 


T.90 

*•95 

*»S 

*•75 


Self-Raising  Flour. 


FWkltt,  90  packages . . . . . 

Hector’s  Superlative,  39  package#. . . 


1-78 

|.I9 


Old  ffomestea’1 


Pancake  Flour. 

<6  paekages . . . . 

d,  Flapjack,  31  packages . 


»  *7 


Buckwheat  Flour. 

Meeker’s,  36  packages , 


qeeretos  si 

3*  packages  .■•■,™.,,,, 
Tansy,  sea4b.  seeks _ _ 


9.88 
4*« 
3  65 
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A  Business  Getting  Plan  for  all 


R  ETA1L  MERCHANTS 

Better  Titan  Newspaper  Advertising 
Better  Titan  tlie  Trading  Stamp  Plan 
Better  Titan  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

would  UkeTo  stimulate  th.e°  purchasTof  morT  goods  amongpresent  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense 


Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Losing  Y our  W eights  r 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 

Improvement 

in  Rapid 
W  eighing 


Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  fraction**  * 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds.  _ 


_ _ _ m  /.  r»_  T  r-.  No.WARCHSTREET 

HENRY  TR  O  E  M  NER  PHILADELPHIA,  pa.  * 
J.  FLESCB  ,5c  SON.  115  IDMIS  STREET,  CHICAGO.  ILL.,  GENERAL RGERTS  FOR  UNITED  STATES 


VH  TO  ADVERTISERS  KINDLY 


mention  "oiftoeeftY  world  and  general  merchant* 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


2.69 

*•35 

Per  lb. 

•  »3 

■°iY* 


I.60 

2.30 

*  45 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs .  1.90 

white,  100  lbs .  2.10 

“  table,  yellow,  100  lbs .  r*75 

”  “  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs... .  2.25 

Mother's,  white,  24  packages .  1  80 

“  yellow,  24  packages .  1.80 

Farina— 

Hecker’s,  24  is .  per  case  1.56 

Hecker’s  1  ream  (silver  spoon)  36  cartons  ...  4.50 

Schumacker's  Farina .  i.4o 

, ,  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .0514 

Marrows,  fancy,  N.  Y  State,  grain  bags....!  3.35 

Michigan  Pea,  bags  160  lbs . !  2.63 

Red  Kidneys .  3  20 

Peas — 

Gree»~ .  2.49 

Scotch . . .  „ 

Split,  yellow . 

,  ,  . — . - . . 

Lentils — 

000000,  zxo-lb.  bags.. . . . . 

Less  quantity . — ! 

Shaker  Corn — 

Fancy,  barrels . . . . . . . . . . 

Less  quantity . 

Hominy-  .  . . . 

Lea’s  Breakfast,  10  packages... . per  case 

"  Pearl,  too  lbs .  . per  bag 

8chumacher’s  Breakfast,  10  pkgs.  to  oase.... 

Western  Pearl,  100-lb.  bags. . ’  , 

„  "  Grits,  roo-Ib.  bags . . . ,.g5 

Mother  s.  Grits,  36  packages . .  2.35 

I  "  Pearl,  coarse,  36  packages .  a. 35 

o6yI . 

jn°- 3i  ,o° lb-  h*e* . *.65 

Per  case. 

Smith  s,  30  10-c.  packages . 200 

'  assorted,  3  and  10-e .  2  0O 

Golden  Egg,  5  and  10-c .  ,  g0 

S'0 . - .  1. 8s 

Oatmeal—  . .  ,,8° 

B,  200  lbs . — . . . per  bbl.  6.2s 

B  less  than  bbl . „per  lb.  .04 

Mother  s,  steel  cut,  24  packages .  2  64 

Oaten  Goods—  ’  per 

Mother’s^Crushed  Oats,  18  packages. .  , .  47i^' 

n  1  A*.  „  30  packages,  large.  3.90" 

Quaker  Oats,  t8s .  ,  * 

Quaker  Oats,  20s  Family  (with  China) .  ,'45 

Quaker  Oats,  36s  Tins . 

Rolled  Oats —  .  4 

A. vena,  .180  lbs . .....per  bbL 

..  9®  . .  keS 

.  .  u*  ,  9°4b  bag®'  . .  2.  65 

Mother  s,  compressed,  18  tins .  2  ,2 

Sago— 

Colburn’s,  36  x-s .  06 

T  r“e . --"--i^'ib!  .04 

Tapioca—  ^ 

Instantaneous,  50  is .  __7/ 

Colburn’s  Hasty,  36  pact ‘ofe 

Minute,  U  gross  . per  bo* 

Flake,  about  125  lbs. . . . . 

Pearl,  150  lbs . .  « 

“  less  quantity.. - - [!!  « 


Per  case. 
3.00 


4.00 

..85 

2.60 


Quaker  Oats  Co.,  The— 

Apitezo  Biscuit,  24s .  . 

Avena,  18  package  . . ....!.  1  45 

Banner  Oats,  20  packages . 

Suaker  Breakfast  Biscuit,  24s  . .! . 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s 

Silver  Brand  Farina,  with  spoon,  24s .  2.80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s . ..!!..!!!!!!.!.'!!!!!!  2!  70 

Quaker  Cracked  Wheat,  24s . !!..!!!!!!!!!  2  40 

Quaker  Oats,  round,  36s . ,  2- 

Quaker  Whole  Wheat  Flour,  10s .  x  ot 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2,  24s .  ,  g, 

Scotch  Brand  Pearl  Barley,  24s . *  1  .0 

Pettijohn’s  Breakfast  Food,  18s  x  8c 

Quaker  Puffed  Wheat,  36s .  .  2  84 

Quaker  Puffed  Rice,  3cs . ,...„!„  4.'2| 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Crystal . ^*'22* 

"  Acidulated.. . .  ,  32 

Cox’s,  large . --  t.6S 

small .  07i/ 

Plymouth  Rock,  pink  or  white . . 

Nelson’s .  x  * 

Bromangelon,  assorted,  3  dor *go 

Jell-O,  assorted  flavors.  2  dor . . 

Tell-O  Ice  Cream  Powder,  2  dor .  x  <00 

Jellycon,  assorted  flavors.  3^  doz . .%nV> 

ChaJmer’s . *  .05 

Mothers’,  small,  1  dor .  *  AC 

“  large,,  doz . 90 

. . . .83 

Gelatine,  McKinley’s . $5 

Wetmore’s,  double  refined,  36  10-c.  packages  80 
Di.jji. “  assorted,  s  doz . per  case  i.jo 


Scoops. 

Indestructible,  No.  4 . . . per  doz. 

No.  $ .  <• 

"  No.  6 .  <« 

Ex.  Galvanized  Steel  Blades,  No.  3.'.!per  do* 
"  “  No.  4...  “ 

“  “  No.  s...  « 

X  Quality,  No.  J . . . <« 

No.  4._ - « 

**  No.  5 _ « 


9.00 

12.00 

15.00 

4.20 

5.40 
7.20 
2.60 
3.00 

3.40 


— 20 — 

FRESH  FISH. 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


Shredded  Cod. 

Beardsley — 

Dime  cartons,  s  doz.  in  case . per  doz. 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  ** 
Large  cartons  or  tins,  s  doz.  in  case.  “ 
Dime  Tumblers,  s  doz.  in  case......  “ 

Bulb,  15  lbs.._ . . . 


...per  lb. 


Puddlne 

Minute  Gelatine,  plain . Der  eross  12  n* 

Minute  Gelatine,  plain . "gi  dOZ 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .go 

Seven  flavors,  packed  solid  or  assorted. 


Thredded  Fish. 

Thistle.  24  packages . 

Swansaown,  a  doz . . 

Osprey.  2  doz .  t 

Swift  &  Co.— 

Talkman^  brand,  so4b.  boxes . . .per  lb. 

- - per  case 


. per  doz. 


.90 

.90 

2.00 

.90 

•x5 


.65 


.ioj4 

1.50 


Cisco . . . 

Halibut . ****** . 

Salmon,  fresh . 

Codfish..  . . . 

Large  Hake  . I 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts  .  .  o 

gm  Fish . 

Butterfish,  frozen . 

eiis . ;;;;;;;;;;;;;;;;;; 

Sea  Bass,  frozen.... 

weak . .07 1 

Blue,  frozen .  1 

White  Perch . . . 

Spotted  Trout . .'.!!!’—"!!!!!!  I 

Whitings .  "!  .  _ 

Frozen  Herring . \\\  _ 

Steak  Fish  %  cent  per  lb.  additional 


Per  lb. 


•  IS 


.07 

.06 

.06 

.18 

.18 

.10 

•15 

.12 
.  xo 
.  10 
•14 
•S 
■IS 

.04 

•°5 


•*5 

»5 

■  n 

■45 

5.10 


»•  75 

■°«K 

■°3H 

•°4X 


MACARONI. 

Imported  Best  Bordeaux. 


Per  lb. 


Long,  25  is . 

Shnrf  or  . °9A 


Short,  25  is 
Cubes  or  Elbows,  24  is 

Spaghetti,  25  is . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food.  36  as . per  case 

Egg-O-See.^6  packages . . 

Corn  Flaxes,  36  pa 


i  packages . . 


4.50 
a.  50 

Mapl  Flake.  3«  p-uatagi*....'!™!?!!?.'!?  !!!!!! .  *!  oc 

5-case  lots .  ,  oj 

Postum  Cereal —  .  ^ 

1  doz.  10-oz.  and  doz.  20-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2  2, 

2  doz  xo-oz.  packages . .  2'g 

3  doz  20-oz.  packages . 6  „ 

Grape  Nuts — 

2  doz.  1 -lb.  packages .  2  — 

Po3sf°To^ibesLaCkageS . 4^ 

2  doz.  family  size .  2  gQ 

3  doz.  popular  size . . .  'o 

Shredded  Whole  Wheat.  36  package!'!!’  .  a  60 

Mother's  Corn  Flakes.  36  packages  2  cc 

‘  Wheat  Hearts.  x8  packsge.::::::;:;;;;  x!co 
Cream  Wheat,  30  package*... .. 

Wheatlet,  30  nackagez . 

Wheatena.  36  package-  . . . . . 

Grape  Nuts,  24  packages .  J  L, 

Inscu't  30  packages .  ,/ 

V'toz,  36  2-lb.  packages. 

Kellogg’s  Toasted  Cora 
H-O  Company — 

Force,  20s  . . . . . 

Kom-Kinks,  360  . . . . -****!!■****!!!!“ 

Presto,  small,  18s . .!.!!!!!„.!!.! . 

Presto,  large,  tos . ..J!!!!...!™".’.!""“*‘ 

Flour,  self-raising,  small,  18s  !„" 

Flour,  self-raising,  large,  12s  ... 

Buckwheat,  compound,  small!  x8s."“...! 
Buckwheat,  compound,  large  112s 
Pancake.  18s  . 


Domestic. 

Fancy,  long,  25  is . . 

Cubes  or  Elbows,  24  is., 


■° 9V2 

•  09  'A 

.09^ 

■  09% 

•°9)& 


■°lVi 

°7% 


aoolb.  xoolb.  5olb.  iolb. 

35.00  18.10  9.25  a.oo 
25.00  13.10  6.65  1.50 

X9. OO  IO. IO  5.25  1.20 

17.00  9.10  4.75  1  IQ 


Fresh  Codfish  Steak. 

Swift  &  Co.— 

TnUsmnnbnad.a41-k.tlB* . —  .per  casa  3.80 

New  Mackerel. 

Count 

XT  (about) 

_  New.  to  bbl. 

Ex. Norway,  No.  1...  170-190 
Ex.  N orway ,  No.  *...230-260 
Ex. Norway,  No.  3..320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX....ioo-ixo 
FancyShore,  No.  1.. 130-150 
Ex. Shore,  No.  x...  130— 150 

Shore,  No.  1 . .130-150 

Extra  Irish,  No.  *...325-375 
Medium  Irish, No.2„35o-4oo 
Small  Irish,  No.  2. ..4x0-450 
Small  Irish,  No.  3—475-525 
New  Medium  Shore.  160-180 
New  Large  Shore... .110-130 

Large,  No.  2 . 210-220 

Cape  Shore.. . —.110-120 

Holland....... .........400— 450 


OYSTERS. 

Cove,  Primes . per  m 

Cove,  Culls . 

Blue  Points . 

Blue  Points.  . 

Absecon,  Primes... 

Absecon,  Culls . 

Rockaways . per  bbl. 


. per  bbl. 

. per  M. 


Clams  . 
Necks  . 


CLAMS. 

. per  M. 


“10.00 

“6.00 

-  5-oo 

-  6.50 

-  9.00 
“4-50 
“  5-50 


7.00  -  9.00 
b.oo  - 


35-00 
28.00 
36.00 
34.00 
16.00 
15.00 
14  00 
13. CO 


16. 


18.10 

14.60 
13-10 

12. 60 

8.60 

8.10 

7.60 

7.10 


8.60 

6.10 


9  *5 
7-5® 
6.65 
6.50 
4-50 
4-25 

390 

3-65 


2.00 
1.65 
1.50 
1.40 
1.05 
x  .00 
•95 
•91 


4. fo  x.05 


Spaghetti,  25  is . .!!!!!!!!!!!!!!’""'  0  ;/ 

Vermicelli  or  ^  \ 


Vermicelli,  25  is . 

Woodcock,  long,  24  pkg 


■°73A 

.io>4 


Macaroni 


Choice  Grades. 


short,  25  is . 

r  h“  n?,°  ^  lb-  pkgs . •’  .04 

Lubes  or  Elbows,  24  is...  .  rl 

spaghetti,  25  .s . 

Vermicelli,  25  is . 


Flakes,  36  packages. 


4-50 
3  75 


50 
4  «5 
a. 80 
Per  case 
9.00 


x  *45 
x  .60 
9.95 

i  ■  60 
9. 10 

x.50 

1.50 

50 


H-O  (steam  cooked  oatmeal),  xas  '.V . .  !  ’  It 

Pawnee  Oat*;,  regular  size,  tfls.  . 

Pawnee  Oau  family  1.50 


Pawnee  Oats, 
china  ware  .... 


family  size,  aos,  without 


£-«Oats,  family  Vixe*,*  'xo*,' with '  china—  3! 

O-G,  family  size,  chinkVzos™'!!!!!!!!! .  ’ ' 

"J'ly  size,  no  china,  20s . !!! . 

£.{’  ^arrelR.  »8o  pounds . .’”*7 

UJJa-r  I,  sacks,  90  pounds . . . 


40 

50 

40 

300 

5.00 

2-35 


FIXTURES. 

H.  F.  Heacock- 
ScaJes,  No.  i.  Tin  Scoop,  10.00 
Scales,  No.  9,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Se*des,  No.  4,  Tin  Scoop.  5.00 
Less  30  per  cent,  discount. 

600  »lb.  Platform  Scale . . 

Tea  Caddies,  Red,  No.  59 . 

Tea  Caddies,  Red,  No.  53 . 

Tea  Caddies,  Red,  No.  54.., 

Tea  Caddies,  Red,  No.  55... 
Scoops,  Galvanized,  Flour... 

Scoops,  Galvanized,  Sugar . 

Scoops,  Galvanized,  Starch.... 

Tobacco  Cutters . 

Alarm  Money  Drawers . 

Bag  and  Twine  Holders. . 

Barrel  Covers,  si  in.  . . 

Barrel  Covers,  19  in. . 

Cheese  Cutters . 

Bung  Bores,  No.  9,  1%  to  9  in. 

Coffee  Mills,  No.  7 . 

Coffee  Mills,  No.  9 . . . 

Coffee  Mills,  No.  xK. . 

Leas  95  per  cent,  discount. 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6  .00 


.  1*. 00 
.  14. 00 
.  10.00 
8.00 
.  3.00 

•30 
.*5 

.15 
z. *5 

1. 50 
•75 

3.50 
3.00 

15.00 

1.50 
10.00 
16.00 

45-00 


Herring. 

I  v  o  X  XI  a°0lb’  ,0°lb  S°lb-  10  lb-  8lb- 

Lab.  Split,  Lg.  No.  i...  7.00 
Lab. Split, Lg.  No. s.^  6.00 
Shore,  Round,  Large.. 

Shore.  Round,  Med  ...  7.00 

Ocean  Fish. .  5.00 

Shad,  No.  x,  Mess .  11.00 

Shad,  No.  9,  Meas^... 

Haddock.  Pickled^.*. 

Red  Salmon .  12.00 


Per  box 


05 

Per  lb. 


4.60 

3. 60 

4.10 

3.10 
6.  xo 


3*5 


•75 


6.60 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . —"!!!!!! . 

Gilt  Edge,  40  lbs . .!!!!!!!!! . 06 

Favorite  Middies,  60  lbs . "" 

Swift  &  Co.,  Talisman  brand  Codfish— 

12  3s,  wood  boxes . 

i*  2s,  "  .  . 

*4 »«,  “  . .....*.’!!!!—-— 

10-Ib.  boxes . 

5-ib.  “  . . . 

Cakes,  24  In  fancy  box . per  case 

4€  xo-lb.  cartons.— . per  carton  1 

24  jars,  fancy  box„ .  , 

12  «  “  . .  .  3 

Strips,  40  sixe,  boxes . . . 

"  30  “  . . . 

Middles,  40  size,  boxes . . . . . 


07 

.06% 


.  12 

Per  lb. 

•i 5 % 

.16 
•15 
■IS 
2  .80 
20 
10 
1.65 


DRIED  FRUITS 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes .  V95 

Connoisseur  Clusters,  22-lb.  boxes . 2' 

California  Clusters,  20  No.  1  pks . !!!!!!!! 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . —  xz 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04i/ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs.  . o6^ 

5  or  io-box  lots . 

Standard  Brands,  28-lb.  boxes .  o6t4 

Seeded  Raisins—  “  ’  ™ 

Owl ,  extra  fancy,  36  is .  „,xz 

Fancy.  36  is.......... . !!!!!!!!!!!!. 

Blue  Pennant,  36  is . ! .  07r/ 

Parrot,  36  is .  '0 

Souvenir.  36  is . "  !o6^ 

Blue  Ribbon,  .6  is . m””  061/ 

California  Seedless  Raisins—  .  A 

Gold  Cord,  bleached,  36  is .  TO 

Not-A-seed,  36  is . !!!.!!!!!!!!!!!!!!!!!  !o7k 

Gray  s  36  ,s..  . 06^ 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 0514 

Sultanas,  50-lb.  boxes . oS/, 

Thompson's,  50  lb.  boxes . .  . nI" 


Prunes — 


.10% 

.  X2 
.12^ 


Dressed  Fish  Bricks. 


,  50  lb.  boxes . 05 

r-.  c  25  lb.  50  lb. 

fancy  Santa  Clara,  20-30 . 14 

,,  ;;  3°-4° . 09^  .09 

„  „  40-50 . oS%  ,oS% 

„  „  |°-6o . 07%  .07% 

„  ,  60-70., .  ,0b%  .06 

Ruby,  . ogjJ 


•°9K 

.08% 

•07-K 

•07K 

.11% 


.08% 
■°7  % 


GUt  Edge,  a-lb.  bricks,  40  lbs. 
Snow  White,  i-lb  bricks,  20  11 


■'  “■«,  *-»v  unuu,  20  lbs . . . 07 

Favorite  Cod.  *-lb.  bricks,  40  Iba— . 07 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  a  doz.  In  case . 

”  amall  size,  2  doz.  in  case . — 

Small  Tumblers,  ■  doz.  In  case . . 

Large  Jan,  sealed,  a  do*,  la  case . . 


■  06% 


7 % 


1.50 

.90 

.90 

x-5e 


Counters. 

Sharer's  Eclipse  Counters— 


No. 

6%. 

Length. 

8)4.. 

•..*—.  4  feet,  10  Inches. 
.  6  feet, 

io2* 

lag.. 

.  7  feet,  3  inches. 

MJf  ■ 

x6^.. 

-  9  feet,  8  inches. 

i8J4-. 

. . 10  feet,  xo  inrhe* 

20*^.. 

...—.is  feet. 

No.  of 
Drawers 


.15 - 


*1°*- - 


Each. 

18.00 

92.00 

28.00 

39.00 

36.OO 

40.00 

45-00 

50-00 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . 

Medium  Hank . . 

Paiioct. . . . . . . 

Hake.—. . . !!!!!!-- 

1b  original  eases,  450  ibs.,  %  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  io-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  flsh._ .  ** 

Cromarty  Bloaters,  300^ . . . per  box 

1008. . . .  ** 


•07M 

•06^ 


.  l6 

•x3 
•a7 
f  .10 


Swift  &  Co.— 


Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size  94  vacuum  jars . 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars  . . 


Per  case. 


Sliced  Halibut. 

Swift  ft  Co.,  in  glass,  24  jar*....— . . 

“  *4  canons..— — — . 


*95 

1.80 


J.zo 
2. 10 


40  50, 

50-60  . 

Oregon,  40-50 . 

“  50-60 . 

Silver . 

Currents — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . . 

Fancy,  recleaned,  30  lbs.  loose . |o8 

Citron  Extra,  fancy,  new  (all  whole  pieces), 

io-lb.  hinge  lid  boxes  . 13^ 

Lemon  Peel,  fancy,  10-ib.  hinge  lid  boxes . 12^ 

Orange  Peel—  Per  jb 

Fancy  10  lb.,  hinge  lid  boxes . 12U 

Dates—  p^r  |  J 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70  lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . pcr  jb# 

5  or  10  box  lots . . .  ** 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  ch  ice  Royals,  new,  25  lb.  boxes . 

5  box  lots . . 

Choice  Royals  new,  25  lb.  boxes . 1.  .12^ 

Moorpark  Slabs,  fancy,  very  bright,  50  Tb . 12% 

Cherries —  pcr  jb 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvan:a,  pitted,  25  lb.  boxes . i9 

Nectarines —  Per  lb. 

Peaches—  Perlb. 

fancy  Muir,  25  lbs . . 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir.  25  lbs .  .  07r/ 

Good.  25  ibs . ;J/2 

Extra  choice  Yellow,  50  lbs .  071/ 

Whole,  50  lbs . 03!^ 

Fancy,  pared,  25  lbs . 


•05 

.06 

• 77lA 
*x  Ya 
•X2K 

.  12 

Per  lb. 

•15* 
■ISK 
■14 
•»3M 
■  iiVi 


1N  VvRIr,Nti  10  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


_ -r f\  X/rkl  I  ~>  250x410  GROUND  SPACE 

HOW  DOES  THIS  LOOK  TO  YOU  r  150,ooo  square  feet  of  floor  space 

......  .  Hprn  for  factorv  ournoses  The  roof  is  of  the  well-known  saw-tooth  style,  assuring  the  greatest  amount  of  daylight, 

he  construction  will  be  of  the  most  ^odern  f«r  fa^0  y  P  P  '  J,  q{  construction  also  facilitates  the  securing  of  perfect  ventilation, 
ithout  the  heat  and  blinding  glare  of  direct  rays  of  the  sun.  tms  styie 


fire-proof  construction  throughout 


art  of  this  secure  is  ahead,  in  use,  and  the  ^  is  S--. — n,*h  all 

:  placed  on  separate  foundations.  This  eliminates  all  ™  \mltUng  new  location,  new  machine s,  new  tools  and  dies,  new  plating  works 

mdition  absolutely  essential  in  the  manufacture  of  perfect  weighing  device^  f’cts  could  we  have  for  the  supplying  of  the  ever-increasing  demand 

ection  with  the  Pennsylvania  Railroad. 


IE  COMPUTING  SCALE  CO. 
Factory,  Dayton,  Ohio 


Please  mention  "Grocery  World  and  General  Merchant 
when  asking  for  catalog 


DistSbu'.,,  MONEYWEIGHT  SCALE  CO.,  “cmc«ar‘ 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


iff' 


^SHBURNCnOSBY 


m 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Welch's 


Grape  Juice 

Why  Welch’s  is  the  Standard 

fTT  Welch’s  Grape  Juice  is  the  standard,  but  not 
SJI  because  we  say  so.  It  is  the  standard  because 
^ll  many  consumers  and  many  dealers  have  known 
it  for  many  years  and  know  it  to  be  the  best. 

•I  Quality  has  made  it  the  standard.  We  have  been 
telling  folks  about  the  quality  of  Welsh  s  and  about 
the  value  of  pure,  unfermented  grape  juice.  Our 
product  met  the  claims  of  the  advertising  and  the 
result  is  that  Welch’s  is  a  staple  article  in  the  best 
class  of  stores  everywhere  and  it  is  the  Standard. 

<J  Dealers  more  interested  in  price  than  quality  have 
been  changing  from  one  brand  of  grape  juice  to  an¬ 
other  and  most  such  dealers  have  a  poor  opinion  of 
grape  juice  as  a  product  and  as  a  seller.  But  the 
dealer  handling  Welch’s  has  a  growing  grape  juice 
trade  and  recommends  it  to  his  best  customers  with 
confidence. 

q  Co-operate  with  our  general  advertising  by  using 
the  attractive  display  material  which  we  furnish  free. 

<J  Order  Welch’s  from  your  jobber. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.co 

“  9  1  “  i-75 

“  9  "  2  in  crate .  1.65 

“  8  “  1  in  barrel .  1.25 

'*  8  “  2  in  crate .  1.15 

**  8  **  3  **  . .  1. 10 

tt  _  it  _  *4 

7  2  95 

7  “  3  “  . 85 

Cocoanuts —  Per  sack 

Porto  Rico,  extra  fancy,  80  size .  3-75 

Jamaica,  extra  fancy,  100  size .  3.50 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.25 

'*  176-200 .  2.75 

216-250 .  2  65 

“  288-300 .  2.35 

Golden  Russetts,  126-150 .  2.90 

176-200 .  2.65 

216-250 .  2.50 

288-300 .  2  25 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-961 . 

“  5464-80 .  4.50 

Cranberries —  Barrels. 

Fancy  Cape  Cod .  5.00 

Choice  Cape  Cod .  4.00 

Messina  Lemons — 

Extra  fancy,  300  size . 

“  360  size . 

Choice,  300  size .  2.75 

“  360  size .  *-75 

California  Lemons — 


1.60 


4.00 

1.85 


4.00 

-5.00 

Crates. 


1.50 

Per  box. 
3-25 
3-25 
-3.00 
-3.00 
Per  box. 


Extra  fancy,  300  size . 

**  360  size . 

3-50 

3.50 

S -75 

Choice,  300  size . 

3 -Oo 

**  360  size . 

3- *5 

Almeria  Grapes — 

Per  keg. 

Extra  fancy,  60  to  64  lbs . 

4-5° 

“  58  to  60  lbs . 

5  .00 

Fancy,  60  to  64  lbs . 

11  58  to  60  lbs . 

4  •  5° 

4.00 

Tangerines — 

Per  strap. 

Fancy,  120-168 . 

-4*5° 

Extra  fancy,  120-168 . 

-4  •  so 

Pineapples — 

Fancy,  18-24 . 

3.00 

-3-5° 

Fancy,  30  size . 

3.00 

•*3«  25 

Fancy,  36-42  size . 

-2.75 

California  Oranges — 

Extra  fancy  Navels,  96-112..  . . 

3.00 

3-25 

Extra  fancy  Navels,  126-150 . 

3.00 

3-  25 

Extra  fancy  Navels,  176-216 . 

3.  CO 

Extra  fancy  Navels,  250,  288-324 . 

*•75 

HORSERADISH. 

Tumblers,  te-o.  size.  2  do* . . . per  dot. 

.65 

Tumblers,  j-c.  *ize,  9  doz . 

u 

•45 

Tumblers,  xo-c.,  Lord’*  Prayer,*  do*. 

H 

.80 

Tumblers,  lmt.  cut  glass,  xo-e.,  *  do*. 

it 

.80 

INK. 

Aruold’s,  black  31 . . . p«r  bottle  .  48 

Continental,  red,  z  doz . 30 

**  black,  3  doz . 9) 

Royal,  black,  3  doz . 25 

Superior,  black,  3  dot. I . *, . 93 

Stafford,  Commercial,  39 . per  bottle  . io 

LAMP  GOODS. 

Per  cue  of  6  doz. 

Lsmo  Chi  mo* vi — 

Macbeth  Pearl  Top .  4. 

Acme.Vlotor  Top . 

Pure  Flint,  Luitre  Tap.... 

Cryetel,  Crimp  Top.. . . 


Jumbo  Chimneys, 


plain . 

«•-.  1 07. 


No.  0. 

No.  t. 

No.  2. 

4-50 

J.IO 

4.10 

4.80 

..  »-7® 

3-3° 

3*9* 

but . . 

9.70 

3  30 

5  doz. 

*•75 

.5  doz. 
No.  t. 

A” 

per  dot. 

•75 

•  *s 

.90 

x.oo 

No.  0. 

No.  x. 

No.  9. 

•55 

•  7S 

Banner  Burner*. . . 

Ne  charge  for  package*. 

OU  Cut—  Per  dez. 

>-gal.,gUM . . .  *.ej 

1 -gal. ,  galvanised,  PearL .  1.90 

5-gal.,  Leanoz,  ipout . . .  5.50 

J-gal.,  **  spigot .  6  50 

5-gal.,  Colombia . . .  7.M 

5-*al.,  Banner.. . .  g.oe 

5-«al.,  CUmax  pump 

. .  10.00 

^|-gUHome  Rule,  pump . . . .......  is.ee 

Ko.  e,  Standard . . . .  a.  50 

Ho.  o.  Daah 

eeweeeiMeeeeeeeHeeeeeteeeeeeeeeeeeeeMHee  »■  5® 

— 4i4  *iatt,..l.HH...,...M.I..I..H . 5.00 


— 22 — 

American — 

No.  s . 

“  xo-case  lot* . . ” 

Battle  Axe,  No.  5,  red  head . . 

Birda  Eye,  No.  5 . 100  packages 

Black  Swan,  No.  5,  noiseless  tip . 

Blue  Hen — 

No.  * . 

"  to-case  lot*  . .  .  ,  ,a 

no.  . . 4:*s 

"  4-case  loti . 

Cat  and  Mouse — 

No.  a . 

No.  j . 

7-case  lots .  a.65 

No.  4 .  3 ,70 

Chips—  3  5 

No.* . 100  packages  3.50 

......  30  **  r .  75 

Black  Diamond,  No.  5 . 100  boxes  3.50 

_  41  14  6-caso  lots . xoo  u  3.35 

Doric,  No.  a . . 

Grocers,  No.  *,  3  gross . case  5.25 

Globe,  No.  1,  3  gross . case  a. 85 

Ignito,  1  gross . 75 

Mazeppa — 

No.  5 .  3.7S 

5-case  lots . . .  3.50 

ress — 

No.  2 . «... .  1.90 

"  10-case  lots .  t  go 

Swift  &  Cortney — 

“  “  4-oaselots.. . . . . 5” 

No.  eo,  Stress-  . . -  75 

4 -case  lots... . . . 70 

No.  Ce.ee*. . . . . . . . .  I  .  00 

"  to-case lots .  j.ts 

No,  g. 

"  e-case  lota. 

Searchlight — 

No.  i,  3  gross 
“  “  7-case  lota 

No.  5 


—23~ 

C tinier  ft  Worth  Brand  — 

Gale.  French  bottl . .  ,j.50 

6*oz-  io.jj 

3*o*.  **  . _ .  5.85 

*»oz.  ««  ; . 

12  0*.  Pepper  stuffed,  club  bottle .  x  ss 

10  oz.  Celery  «  •<  . . . . 

„  5  oz.  Pepper  ring  bottle . . 

Marquet  Brand — 

6  oz.  “Queens,"  cylinder  bottle .  100 

*ooz.  «  club  bottl . . 

t8  oz.  Stufled,  fluted  bottle .  a.  so 

H  Ptz.  Fourees . . .  ,  -o 

»PU.  Farcies . ZZ  i.\0 

California,  quart  tins,  largo....^,. .  , .  so 

"  pint  tins,  large . .15 

quart  tins,  medium. .  3.0o 

Olive  Oil — Imported. 

Bertin  ft  Perrier’s — 

Extra  fancy,  quart*,  z  do*. .  4  90 

"  pint*,  .doz . . . .90 

%  Plot*.  •  do*- . . . 


Rae 


1.90 


No.  5 . 4.20 

Safety,  No.  2 .  ,, 

“  no.  37 . .5l 

Orient,  safety,  65s,  5  grots . . 

Dally'z,  No.  2,  blue  head,  601,  5  gross . 60 

“  "  "  “  “  s-cas*  lets  .55 


MINCE  MEAT. 

Armour’ s,  Home-made  style.  Wet — 

10-lb.  kits . . . . 

*5-  “  . _ . . 

50-  *'  . . . . 

100-lb.  bbls . . . 

*50-  '*  . 

*50-  **  . 

So¬ 


per  gal. 


450-  . 

John  Bower  ft  Co. — 


Superior,  bbls.  and  : 
!*•  37 


I3 

0.50 


per  lb. 


LIME. 

Prepared,  *  do*,  la  ease . per  do*.  .  5*} 

Cklerlde,  Acme,  sifting,  *3-Ib.  box**,  1  lb . 05  > 

“  **  “  *J-lb.  boxes,  H  lb . od£ 


LYE  AND  POTASH. 


Banner  Lye,  4  dot . . . 

P*^1**'*  Lye,  4  do* .  3 . 20 

L*wl»  Ly# . 

0—1  a _ 1  .  .  *  "3 


Por 

3*5 

3*o 


Bod  leal,  a  dez... 

4  da*..., 

.  4<‘ 


I. 90 

J. 70 
*•45 


MATCHES. 

Double  Tip— 

Oble  Blue  Tip,  No.  ze,  1  groee 
••  <•  No.  e. ; ,  :::::: 

::  «  v®-  ■°'  ,o°  pack,i**s- . 

”  "  2*  5°- 1  . 

N®,  JO,  90  pkclufw . 

Deek  Neieeleee,  No.  50, 1  groes . „.™™ 

IOn*  Wlteb  N'oUeUae.  N?V?,  ,  g^mZZ.  \.  ” 


5:S 

4  5*> 
3  *5 
4- *5 
3- 


isdU  bbls . 

1,  37  »•“  68-lb.  bucket*  . 

6  xo-lb.  buckets . . 

6  5-lb.  buckets. . 

*  5-lb-  glass  jar* . per  case 

XXX,  18,  37  and  68-lb.  buckets, 
per  lb. 

„  _  6  5-ib.  giaea  Jan,  per  saee 

Atm  ore  ft  Son — 

Extra  Family,  Seedless —  Por  case. 

J  ^  jwlll  J&rt.,M»e»*M,,e*Miumf«*iniiM,i  4-50 

No.  j.6  glass  Jan . . .  g.zo 

No.  iS,  57  and  68,  wooden  pail*. ....per  lb.  .13 
Barrels,  halves,  quart  ere  and  kits...  “  .  taX 

Family,  Seodlea*-  Per  box! 

No.  5,  6  wooden  palls . 

No.  «o,  6  wooden  pall*  — 

Celebrated,  Seedless — 

Bbls..  and  U* . 

Wooden  palls,  iB,  37  and  68  lb* . 

Wooden  kits,  Nos.  20-35 .  " 

Wooden  kits,  Nos.  20-35 .  •• 

Keystone — 

Bbls.,  iit  and  J^s . . 

Wooden  pall*,  tg,  37  end  68  lbs..... . . . 

Condensed  oartonz,  3  doz.  to  cuie... ..gross  11.00 
Condensed  cartons,  ojd  doz.  to  case  gross  zz  00 

Barrels,  %a,  Us . per  ]b 

Wooden  kits,  Nos.  20-35 .  «* 

Wooden  kits.  Nos,  25-40 .  •• 

Schlausel’s — 

Bbl*.,  J6  bbls.  and  «o-lb.  kiu.._.. 

18  and  37-lb.  kanakln* . 

10-lb.  kanakln*,  6  to  crate  . . per  dor.  10.30 

g-lb.  “  6  to  crate .  •<  ,  7J 

3-lb.  glass  Jan,  6  to  oral* .  *« 

Campbell’*  ao-16.  palls . 

Mn.  Well*’  bbl*.  H  bbl*.  and  50-lb.  kit* . 

New  Year  bbl*..  k*gs  aad  3#-lb.  kit* . 

Cre*c*nt,  bbl*.,  U  bbls.  *nd  *o-lb.  kits . 

National,  bbl*..  H  bbl*.  aad  je-lb.  kit* . 

Southwark,  bbU.,  M  bbl*.  sad  jo-lb.  pall.  ,  ,,, 


oooooo  i******** 


.  IO 

.08 

■10% 

•7H 


*  *3 


05 

04H 

*7 

•sK 


OILS. 


zjotcM..,. 


1  •••  *00*00*  ■••••on**  *•*••••«• 


Par  gaL 
*5« 
•  zz 


OLIVES. 

n.  Krilogg  ft  Seas,  Agena. 
Thtodore  Marquet  Braad — 

64  oz.  Mammoth,  French  bottl*— . . 

5*  oz.  '*  •' 

19  oz.  "  «  — 

"  _  •*  . . 

64  oz.  Kxtra,  French  bottl* . . . 

3*  •*.  ‘  »  . . . 

*9  «*•  "  "  . - . . 

10  oz.  “  “  . 

“  oz.  Extra  Mammoth,  oyilmdor..,..,..!!!^ 
to  oi.  "  •* 

#0  0*.  Mammoth,  cyllador . 

>0  0*.  "  »• 


1  •  •  •  00  *  *  0  •  00  04 


Par  da*. 
.  14.00 

•  7*5 

•  4«5 
.  *.65 

...5 

•  «S3 

•  4- *5 

•  0.45 

•  5*5 
...5 

■  4»5 

*.«3 


Lucca,  litre  bottles,  1  do* .  *3.50 

“  »s-o*.  bottles,  1  doz . io.oo 

“  rtnet  SubUmo,  quarts,  1  doz .  7.00 

"  "  pints,,  dez .  8. 00 

,,  M  plntz,  *doz. .  *. 7j 

Lo*.  flasks, ill  doz.  S.w 
12-oz.  flasks. 9 m  dot.  xo.50 

"  Sublime,  8-oz.  flasks,  aW  doz, .  7.50 

»  „  “  za-oz.  flasks,  zg  doz .  9.50 

finest  Sublime,  r  gal.,  zo  In  case . per  gal.  *.85 

5  gal.,  1  ora  in  case,  “  a. 75 

1  quart,  40  to  ease...  *'  3.10 

Sublime,  1 -quart  tint,  40  to  ease . .  *.95 

“  H-gal.  tins,  *0  to  case .  2. Bo 

"  z-gal.  tins,  zo  to  case . . .  9.70 

„„  „  tin*,  z  or  a  to  ea**„..,.^.-  *.6o 

NiceUe — 

Large  bottles,  1  doz. . . . .  559 

Medium  bottles,  •  doz .  « !  to 

Small  bottles,  4 doz . . .  10.00 

5-gal.  tins,*  to  case. . . . . . .  3i.IS 

i-gal.  tins,  4  to  casa. .  st.ot 

K-gal.  tint,  8  to  case . . . 

**-°*  Una,  *s  tocMo . . . .  ,3.83 

Trade  on  ouantltr. 

OUver'9-  ^ 

1  doz.  large . . . . .  7.eo 

s  do*,  medium . . .  .  , 

e  dor.  email . .  .  , 

6  t-gal.  tins  . . . 

to  %-gal.  tins  . . 

■o  K-gal.  Hn* . . 

American  i 

Stohreriz,  No.  8,  9  doz . 

No.  16,  ■  doz . 

”  No.  39,  1  doz„ . 

Keystone,  bottles,  •  do*_ . 


PAPER. 

Wrapping. 

Manila—  Per  ream. 

ij  x  90,  full,  to  lbs . . 

94  x  36,  full,  20  lb* . 80 

18  x  94,  full,  to  lb* . 

Special,  ij  x  to,  6  lbs . . 

Bakers’ ,  13  x  to,  10  ream*  In  buadlc . .  .  za 

Roll,  grocen’,  p,  ss,  ij,  18,  *0  or  *4  Inches 

_  11wl<1* . per  lb.  .ej 

Roll —  Per  ib. 

White,  light  weight,  zs,  Z5,  18,  se  or  *4 

inches  wide . 0jH 

Glazed  fibre,  za,  15,  x8,  eo  or  *4  inches 

wl<l* . *jK 

Glazed  silk  parchment,  i*,  ij,  18,  to  or  24 

lnohea  wide . ej 

Whl«  tea,  1*  a  16,  rag . per  package  .  x, 

Wax  butter . . 

Parchment  butter,  p  a  za.. _ _  «  .Ji 


Toilet  Paper. 


100  j-ceet  rail* .. 
100  {-cant  pack* 
it*  xo-csnl  rails. 
i*o  zo  cent  pneki 


Paper  Bags. 

per  i,*oo  aad  not  lee*  than  %  M  lot*.  In 
I  (hipping  bal**,  |  per  eeot.  Special  Discount. 


•39 

■13 

•«9 

•47 

.4° 

•P 

•19 

•  5* 

•45 

•  73 

*4 

•53 

•9) 

•V 

*3 

z.09 

•*7 

•  77 

t.*7 

1.1* 

•  9« 

*•47 

1.18 

I.OJ 

*-7J 

>■53 

1. 19 

t.89 

*.67 

*•37 

..... 

..... 

..... 

..... 

..... 

...... 

..... 

..... 

..... 

..... 

..... 

..... 

a  than  500  ietz. 

..... 
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PICKLED  MEATS  AND  FISH. 

Latnb’s  Tonguc,  glass  jars,  pints.. . per  do*.  4.7j 

“  quart* .  “  «.M 

“  10-oz.  jars .  ■<  a.J; 

T,  "  to-lb.  pall* . per  pail  s.je 

,5-gal.  kegs . .....’.‘.".’."V.pOr  hog  s'. 

Pigs  Feet,  10-lb.  pails„ . per  pafl  z 

pickled  Bei1atd^S'gi^::::::::::::::rf? 

“  Tripe,  in  glass .  “  ,, 

"  Ox  Heart,  in  glass .  <■  x’ 

“  Pigs’  Feet,  In  glass .  «' 

Russian  Sardines . per  keg 

‘‘  j-lb.  palls . per  paU 

to-lb.  pall* . .  x, 

POTATO  CHIPS. 

i-lb.  packages,  bbls.,  eg  lbs . . . 18U 

Loose,  bbls. ,  30  lhs . .  va 

54-lb.  packages,  i9-lb.  boxes . .  .ao 


POPPING  CORN. 

Brad’s  "Tip-Top 

50  xo-oz.  packages . . . . 

XOO  xo-oz.  11 

w  0*o •  e oooeea* ••••**#•  e* a #•#*» 

*4  20-0 z.  11  . 

<8  20-01.  ** 

I-X-L,  40  za,  White  Rlre — . 


PEANUT  BUTTER. 

McLaren’i —  p#r 

Small,  a  doz . 

Medium,  9  doz... . . . #”*’*”*'*  j 

Larre,  i  doz.... . .  .  a 

PeanuUne,  No.  a  jars,  e  dot . . .  x 

Beardsley’z —  fa 

Small  jar*,  9  do* . . . . 

Medium  jari,  9  do* . . . . 

Large  jars,  1  do* - - . 

PICKLES. 

45  gal*-,  1200s,  H.  G.  ft  Co .  8. 

45  gals.,  2500s,  Williams  Bros.,  fancy.... . 

10  gals.,  300s,  “  .  a 

10  gals.,  4501,  '■  2. 

10  gals.,  600s,  “  2. 

16  gals.,  600s,  "  . """ 

16  gals.,  600s,  "  dill* . i.ii."  4 

45  gals.,  1400s,  **  ••  .  ,0. 

C.  &  B.,  Chow  or  Gherkin*,  pint* .  3 

„  „  “  half-pint*...........  2. 

Celery  Sauce,  Yorkshire,  a  doz . per  dot. 

Chow,  “  pints,  2  dot.  “ 

Gherkins,  sour,  **  **  <<  «< 

Mixed,  “  “  "  ••  <• 

Assorted,  “  “  «  <*  « 

Gherkins,  sweet,  “  11  "  ••  z . 

White  Onions,  ”  •*  <*  <*  ,, 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  2.* 

i.ooo*,  5  gal - - -  «  3. 

_  ‘  *.«»*.  5  g»l . .  “  5- 

Chow-Chow,  No.  1,  j-gal.  kegi .  1. 

Chow  and  Mixed  p!ci£*|  a  gal . per  paii  x. 

Williams  Broe. —  *  Per 

No.  8,  Sour  Gherkin*,  2  doi_ . .1 

No.  8,  Sweet  Gherkins  ■  doz . 1 

No.  8,  Sour  Mixed,  a  do*.._ . 1 

No.  8,  Sour,  assorted,  1  doz . . . 1 

No.  8,  Chow-Chow,  a  dot. . 1 

No.  8,  Onions,  t  doz . . . I 


*5 


VINEGAR. 

D«*y’*-  ,  Per  gal. 

Pure  Apple,  extra  old.  bbl*». . . . 16 

“  40  grain,  bbb . 15 

Pure  Oder,  40  gram . ,It 

Corton’s  Gold  feal  Cider,  pure  apple . xl 

White  Wine  90  dagnea....^............... so 

Crown  brand,  pur*  elder,  quartz. . per  dot  . a* 

White,  distilled,  40  grain . gf 

“  45  l**ln . . 

axtra  strength . . . ij 

Crosse  ft  Blackwell’s . . . per  do*,  i.oe 

PROVISIONS. 

Hams,  sklnback,  18-ao  lbs . . . x8 

”  14-16  lbs . . . tj 

xe-it  lb* .  ,x7 

Picnics  6-8  lb*  txU 

N.  Y.  Shoulder*,  x»-i*  lbe...« .  .13M 

Dried  Beef,  set*  dty  smoked . . . .  .  x7 

“  tender*  aad  Knocks... . . . .  .  i4 

;;  «»»*•- . .16 

air  dri*d,  rata . *. 

_  "  tend*i*  and  hausk* . *i 

Jeraey  Pork,  butt . ..per  bbl.  *6.oe 

_  ‘  „  . . . .  •*  27.<o 

Breakfast  Bacon,  rib  in . . . .  . ,7 

“  boneless . .  ,,g 

S.  P.  Bellies  X4-15  lbs . "  "ZL..7Z  15 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked^  j-6  lb* . . .  10  00 

Cooked  Compressed  Ham,  aj-Ib.  boxes . . 

Cmrered  Ham*,  tf-cent  extra;  Covered  Shoulder*. 
Picnics  and  Bacaa,  jd-cent  extra. 

Armour  ft  Co  — 

Star  Hams,  regular,  10  to  ra  Ihn„ . .  ,t»U 

»  «  . .  •*»£ 

-  su**c£'0,hu- -  •;:* 

Shield  Hama,  ,0  Ib.  \ ?6« 

..  “  ::  . — . 

<»  «  . . - . 

.8  - 
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Price  per  1,00*  and  not  las*  than  foe  let*. 

Plala  l*w  sacks,  i*U-lb_ . per  M.  4.M 

. . .  “  3.73 
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Picnic  Hama,  5  to  6  lb*.^_ _ 

“  6  to  8  [bs. . . 7.!™" 

Star  Smoked  Ox  Tongues,  long  cntM 
“  short  oat 

. . . . 

Shield  Parafiaed  Bologna.. . . . 

B^ta«Ha»  7ZTZ. - ™ 

Now  Oriana*  Tanrhoon  Man! _  , 

Star  Cooked  Ox  Toara _ “T 


mm 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


4ft 


HAS  IT  OCCURRED  TO  YOU 

that  after  all,  the  consumers  are  the  ones 
who  must  decide  the  Benzoate  of  Soda  ques¬ 
tion?  They  buy  the  goods.  Don’t  you  think 
it  reasonable  that  they  should  prefer  pure 
foods  to  the  kind  that  are  drugged  with 
doubtful  chemicals  ? 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

are  the  kind  that  bring  steady  customers  and 
help  you  to  keep  them  because  they  are  guar¬ 
anteed  pure  and  guaranteed  to  please.  Heinz 
quality  is  appreciated  by  everyone  who  wants 
pure  foods. 

Anything  that’s  HEINZ  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  t°  %  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


“My  boy,  I’m  pleased  with  your  work. 
I’ve  just  been  looking  over  the  salesbook 
and  I’m  going  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.” 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 

Go  thou  and  do  likewise. 


IVrite  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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■li% 

•»9 

■*9% 


Swift  &  Co.— 

Premium  brand  Hams,  8  to  xo  Ibe . ™™ 

"  “  n  lb . —...... 

“  “  14  to  i*  lbs . . 

“  “  18  lb . - . . 

“  “  skinned,  t8-ao  lhs._ 

u  "  bailed,  skinned,  fat- 

less  . — . . 

“  Bacon . . . . . . 

M  Dried  Beef,  Insides . 

"  Be»f  To  mines,  short  cut. 

Winchester  brand  Hams,  skinned,  all  aver.. 

“  ‘ !  8  to  io  lbs.  aver. .  „ 

“  “  ia  lbs.  aver . 

“  "  14  to  16  lbs.  aver... 

“  “  16  to  18  lbs.  aver  .. 

"  "  Picnic . i2$i 

Above  average  loose,  if  packed  )£  cent  a  lb.  advance, 


.*8 

•*3 

.10 

.19 

•17& 

•  x7 

•17 

•17 


LARD  AND  COMPOUNDS. 


Pure, 

Compound 

per  lb. 

per  lb. 

Tierces,  about  340  lbs . 

. «5K 

Plain  tubs,  50  and  60-lb.  cans. 

. IS^ 

•IlJi 

10-lb.  tin  pails,  60  lbs . . . 

.11^ 

5-lb.  "  60  lbs . 

■  11^ 

3-lb.  "  60  lbs™ . 

Armour's — 

•I6K 

.1  y* 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  51  and  ice . 

White  Cloud  Compound,  tubs . 

“  "  tierces . 

Vegetols,  tierces . . . 

11  tubs......  assess . see  s  s  sessee  see  senses  see  see 

Swift  &  Co.- 

Premium  brand,  tierces . . 

Silver  Leafbrand,  tierces. „..., . . 

Jewel,  compound,  tierces...... 

Cc 


•  18* 


•  1°H 

•  nJ4 

.11  y» 


Llotoeuet,  tierces. 


•  i«X 

•«5« 
.10  y2 


DRESSED  MEATS. 


lity 

Choics,  native^ . 

Common . 

Western  Dressed  Beef- 
Choice,  native  cattle 

Common  to  fair . . 

City  Dressed  Veal— 


Per  lb. 

.13  -.II 

.09  -.10 


.  IO 
.09 


-.II 
-.  IO 


ity  I 

Prime . « 

Good  to  choice . 

Dressed  Hogs — 

Pig® . 

Hogs,  heavy . 

“  180  Ids . 

“  160  lbs . 

**  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  “  culls  . 

Sheep,  choice . . . . 

“  medium  . . . . 


.14  --*JK 

.09  -.13 


-.14 

-•*4 

-»4 

-«*X 


.14  -.16 
.is  -.14 

nX-13 

IO 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . each 

Cow  Tonguce . 50 

Calf  Heads,  scalded  . 50 

Sweetbreads,  veal . per  pair  .40 

“  beef . per  doz. 

Calf  Livers .  per  lb.  .ao 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails  . per  doz.  .50 

Hearts,  beef. . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Freeh  Pork,  loins,  city . 13 

“  "  western  . . .13 


•75 

.70 

•75 

.50 


-1. 00 


“  *5 
-1 .00 

-  .06 

-  .65 

-  05 


•  14* 
•14* 


-®5 

-.«S 

-.so 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs . S3  -.*5 

**  young  toms,  15  to  17  lbs . 33 

Old  hens  and  toms . 23 

Common  to  good . 18 

Broilers— 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  to  4  lbs. 

to  pair . . . 

Philadelphia,  fresh  killed,  3  to  334  lbs. 

to  pair,  fancy . 

Western,  4  to  434  lbs.  to  pair,  fancy . 

“  3  t0  3*  ibs.  to  pair,  fancy . 

“  fair  to  good . 

Fowls — 

Western,  fancy . . . to 

Heavy  Roasters,  4  to  5  lbs— . . . ao 

Fair  to  good. . 18 


•3>  "-3* 


•30  -.35 


.30 

.to 

.S3 

.18 


-•35 

— .  32 

-®5 

-.20 


>  good. . 

Old  cocks . . 

Sana  be — 

Prime,  large,  fancy . 

. .  ......  •  S  •  S  .4 

Dork . 


-.21 
-.22 
-.  20 
.14*-. IS* 
Per  doz. 
4.50-5-50 
3.00-4.02 
i-75-o  50 


LIVE  POULTRY. 


Spring  Chicks**,  nearby,  1%  to  *  lbs.. 

Large  Springers  . . . . 

Fowls . . . ’’ 

Roasters . . . 

Ducks . 


Per  lb. 
.*5  -.28 


.19 

.18 


-.21 

-.19 

-•IS 

-.is 


POULTRY  SEASONING. 

Bell’s  Spioed  Seasoning — 


_  1  doz . . 

or  age.  size,  1  dox. . . 

i-lb.  enna,  s  doz . 

S-lb.  cons,  % 


Barrels,  45  KaIs-.  Oakdale.. 

Half  barrel* . 

Kegs,  14  gals . 


par  dos. 

•9° 

It 

per  c «se 

4  So 

10.00 

r. 

6.75 

2.70 

•  per  doz. 

PLUM  PUDDING. 

Richardson  &  Robins—  Per  dos. 

IndividusJ  size,  %  lb . 9J 

Round  conical,  with  key,  No.  i,  i  dos .  s.30 

“  “  No.  *,  1  dos .  4. 10 

"  "  No.  3,  %  dos . .  6.30 

"  "  No.  4,  %  dos .  8.tj 

P.  P.  Sauce,  No.  1,  s  dos . . . .  1. 50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  1.1a 

No.  1,  cans,  1  doz .  *.30 

No.  2,  cam,  1  doz . . . .  4. 10 

No.  3,  cans,  X  doz. . . .  3.35 

No.  4,  cant,  %  doa - .... . . .  4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies —  p#r  dos. 

No.  32,  jars . . . .. . 


ortad 


»-55 


88 

•*3  , 
•7»« 
•49 

Per  lb. 


No.  4H,  toy  palls . . 

American,  pure  apple,  tumblers, 

slices . . . 

Schimmel’s,  No.  xo,  tumblers. . . 

National,  No.  10,  tumbler* . ™ . _ 

“  No.  6,  tumblers  . . . . 

Preserves — 

Schimmel’s,  pure,  jo-lb.  palls . .  •I3X 

National,  30-lb.  pails . ...  .09 

Southwark,  30- lb.  pails . 06 

v  4X-N>.  toy  palls,  dos -  4.13 

Fruit  Butters —  Per  do*. 

Apple,  No.  ja,  jan . . . .... . 98 

"  Southwark,  No.  3,  tin* .  1.00 

"  No.  5,  toy  pall* .  a.  70 

"  30-lb.  palls . per  pail 

"  20  lb.  crocks . per  lb, 

"  Schimmel’s,  30-lb.  palls .  " 

Prune,  30-lb.  pails .  “ 

Peach,  30  lb.  pails . " 

Jams — 

Schimmel’s,  pure,  jan,  s  dos. . .  1 . 70 

Southwark,  assorted,  jan,  a  dos . . . 93 

Orange  Marmalade — 

Hartley’s,  Imported .  1.80 

Schimmel's,  pur* .  z.Jj 

Warrock’s  Guava  Jelly — 

x-lb.  tumblers . . . . .  4 ■  00 

H-lb.  “  ...» 


x.oS 

•07  H 

.06 

•07  Vt, 

•°7 


FRESH  FRUIT  JAMS. 

Curtice  Bros.-  .  In  No  ‘  1“  No- 1 

tins,  perdos.  jars,  per  doz 


Strawberry  Jam .  >■•»» 

Raspberry  Jam .  1.15 

Raspberry  and  Currant  Jam..  x.tj 

Cherry  Jam .  x.tj 

Apricot  Jam .  i.*j 

Red  Currant  Jam .  1.25 

Quince  (sliced)  Jam. .  1.25 

Peach  Jam .  1.15 


>i.6j 

x.6j 

i.«» 


Pear  Jam .  1. 

~  kb 


Blackb  erry  Jam.™ . 

Gooseberry  Jam.. 
Green  Gage  Jam...., 


t.*S 

1. *5 
1. aj 


Damson  Jam .  i.sj 


1.25 


Grape  Jam . 

Orange  Marmalade .  i.sj 

Pineapple  Marmalade .  t.15 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  In  cases  of  four  dosen  each, 
packed  In  cases  ot  two  dosen  each. 


1.65 
i.6j 
1.65 
1.65 
t.65 
i.«S 
1.6J 
1. 65 

1.65 

i.6j 
1. 65 
1. 65 
x.6S 
1.65 
1.65 
1. 65 
Glass  jars 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength, 
Castor  Oil . 


Spirits  Nitre . . 


Glycerine., 


Syrup  Ipecac . . . . 

Tu 


Golden  Tincture . 

Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots..., 

Godfrey’s  Cordial,  rd  bou... 

Turpentine . . . 

Laudanum,  10c.  slse . 

•5c.  size . 

3  per  cent,  discount  in  gross  lots  assorted. 


JC.  ss. 

,  ioc.  as. 

. 45 

*3 

«.3J 

. 45 

«  95 

.  aa.aa 

*5 

«-9S 

d...  .45 

*5 

I-9S 

•»5 

1-93 

—  .45 

•85 

1-95 

.85 

1*95 

•8j 

1-93 

™..  .45 

•85 

«■»* 

. 45 

•8$ 

*•95 

. 45 

*5 

»95 

a.**  ..... 

8* 

. 45 

•»5 

1. 9J 

—  .45 

!* 

1.9S 

. 45 

•85 

*•95 

.a*.*  .45 

••s 

1.9S 

• . 

par  dot 

.88 

*95 


—27— 


■3*X 


•*9 

.28 


•»7 

•04 

.80 

9.00 

.80 

.o6tf 

■°6X 
3 -55 
*•35 
■03% 

.01 

.ot 


Alum . 

Borax,  powdered,  bulk. . 


..per  lb. 
..per  lb. 


. per  dos. 

. —per  lb. 


powdered  bulk _ 

lump,  built . . 

Butter  Color,  W.  &  R„ . 

Bluestone,  bulk. . . 

Copperas . . . 

Camphor,  gum,  1-0*.  blocks .  «* 

flakes,  . 50-lb  bbl* . .  '• 

"  less  quantity .  •* 

Tar  Balia,  *so-lb.  bbl* . “ 

"  leas  quantity .  " 

Cast  oris,  Fletcher’s. . das. 

Pitcher’s..™ . .  “ 

Carbonate  of  Ammonia . . . . „.p*r  lb 

”  iom  Salts . .. . . .  •> 

uber  Salts- . . . . . — " 

Glue,  ordinary . . . . . . . ...  " 

"  white . . . . . .  “ 

Gum  Arabic . . . . . .  «* 

Haarlem  Oil . . . p«r 

Husband’s  Magnesia . .  “ 

[amaica  Ginger,  Hires’,  a— V.  . " 

Licorice,  P.  &  S.,  jc.  stick,  imported,  per  dos. 

M.  &  R.,  s-lb.  boxes . pm  Ifc. 

“  loaengus,  ?-Ib  boxes  “ 
4*,  8«,  •*,  xsa,  16s,  s-lb.  boxes  •• 

. . mm.  ** 

Putty,  ss-lb.  cans . per  rao  Ibe. 

"  JO- lb.  CUDS . . .  •• 

Prnrotanm  JeBy,  screw  top.  sc  tie.  ...pm  das. 

iaa.  rie*  " 


.5 


■jt 

••3 

•»7 

••4 

•  if 

1. to 
•IS 

•n 


Paris  Green,  xoo-ias-lb.  kegt. . per  lb. 

"  -lb.  packages . . .  “ 

“  jJ-Bi  package* . . .  " 

i-lb.  packages . •• 

Rosin . . . *• 

Roach  Powder,  Omega,  4-os.  a.« . 

“  “  . - . per  gross 

Roachsault,  toe.  size . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kega  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

xoo-lb.  bags . . 

"  less  quantity . per  lb. 

Venetian  Rad .  << 

Whiting  . . « 

G »—  . . .  Per  doz 

Cough  Syrup,  35c.  size .  x .  7S 

Herb  Bitters,  35c.  size .  1.75 

Oil  Liniment,  35c.  size .  x.75 

Sarsapsrilla,  50c.  size .  3.50 

Worm  Synm,  15c.  size .  x.ao 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No  5- . 40 

NO.  IO . 7r 

TubeV . .75 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

••••*•*••  ••**••«»»*■**•*••••*#•#*  .  80 


■“28— 


.per  doz. 
..per  box 


Quinine  Capsnl* 

Druggists’  Sundries. 

Acid  Pho.phata,  Horsford’a . . 

Bath  Brick,  box  25  brick. . 

Sealing  Wax . 

Silver  Sand.. . p«r  bbl. 

Tar,  pint. . per  doz. 

“  quart. .  •• 

"  gallon..™ . each 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dox.  x-lb.  package. 

and  premium. . per  case 

Ni  ’  ~ 


4-15 

.60 


•03 

1.25 

•75 
1. 00 
•30 

ts 


U.  S.  Narva  and  Bone  Liniment ,  25c.  else. 


3-75 

2.00 


McCord’.  Magic  Medicine,  15c.  size .  1.00 


50c.  aize .  4.00 

McCormick’.  Taatelaa.  Chill  Tonic,  25c.  ai.a  2 . 00 

50c.  .l.e 

McCormick’.  Watermelon  Syrup,  joc.  life.. 

1  Pewde 


Reliable  Brand  Headache  1 


dera.xac.  lisa 


4.00 

4.00 

•71 


Extracts  an,.  Essences. 

McCormick  ft  Co.,  Bae  Brand —  Per  doz. 

Vanilla,  Roee,  Pistachio,  No.  a  aim . 90 

No.  3  size .  a. 00 

No.  4  . 1m .  ...» 

Almond,  Apple,  Aprloot,  Banana,  Black- 
Peach,  Pear,  Pineapple,  Rasp- 
Strawberry,  Violet,  No.  e  lire  .85 
No.  3  slse  z. 75 
No.  4  slse  a. 00 

1,  No.  a  ala* . . . 90 

Orange,  N*.  a  ala* . . 90 


SAUER S 

PUKE 

EXTRACTS 

For  Flavokiho  Ices.  Cakcs  Etc. 
9e«.t  by  test.  At  your  (jROcrRSlOC&25t 
/mu  srsfiir  or  any  iipunoim  unit rn  state «. 


Sauer'.  Flavoring  Extracts — 

No.  1,  Lemon  and  VanlUa. . . . .« 

No.  a,  Vanilla  and  Rom . . . ao 

No.  a.  Lemon  and  aaaorted . 

Ne.  4.  ’*  ”  .  r.oo 

No.  4,  VanlUa  . .  ,.,j 

Amorted  cases.  No*.  1  and  s . .  10.80 

"  Nee.  1,  a  and  4 .  11.80 

Bulk.  pts.  qta.  Xsrala.  gal.. 

XXX  VanlUa. .  1.50 

XX  Vanilla .  1.15 


X  Vanilla 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Clove*, 

Pmich,  Rom,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pi.tache,  Nut¬ 
meg,  Mace,  Cherry, 
Strawberry,  Fruit. .  i.aj 

El  tehee  Queen — 

Extract  VanlUa,  N*.  *5 . 

"  No.  *X . 

M  N*.  X . 

Extract  Lemon,  No 


3.00 
s.50 
a. 00 


6.00 

5-oo 

4.00 


12.00 

xo.oe 

8.0c 


1. 00  i.ta  j  00  8. o* 


IJ«  *.yl  *.|0  10.00 


••»*  4*0 


75° 
7.00 
Per  dor. 


«»•  »5- . - 

No.  .X . 

No.  X.„ . . 

Ingeraoll’.  Flavoring  Extract. — 

High  Grad*  VadlU . 


.80 

45 

•45 


1-75 


Select  Vanilla . . 


85 

8S 

•45 


Mapleine. 

Crescent  Brand— 

2  oz.  bottle . 

4  oz.  bottle . . 

8  oz.  bottle . 

16  oz,  bottle . 

32  oz.  bottle . 


...retail 


Per  doz. 
•35  3-°° 
.60  5.25 
1. 15  9.50 
3.25  18.00 
4.00  35.00 


Liquid  Rennet  and  Tablets. 

Par  dos. 


Blok's  Liquid  R, 

"  Rennet  Tablet.,  3  doc™ 
Shinn  ft  Kirk’s  Liquid  ’’-art 

Man’s  Junk* 


1 . 10 


•71 

I.  jo 
,8o 


• . per  gal. 

. per  bbl. 


CIDER. 

Corson’s — 

Barrels . 

barrels,  28  gals . 

Xegs.  14  gals . . 

Bottled  Cider — 

Duffy's  184.  Apple  Juloe,  1  dos.  qk™ 

"  "  .  dox.  pts . . 

Anchor  brand  Golden  Runet,  1  dos.  qta...  „ 

.  "  "  a  dos.  pta . 

Mott’s  brand  Golden  Russet,  1  dos.  qts . 

“  "  a  das.  pts . 


.16 

5.00 

3.00 

Per  case 
3-5* 
4.00 

3-75 

4*5 

3-75 

4«l 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  *. 


boxes,  20  packages..* . ,7. . . 

Gee  Whizz,  7a  packs . 

Fleer’*  Chiclets,  3  lb*.,  bulk . . 

Spearmint,  ao  packs,  100  pieces.. . . 


RICE. 


Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 

Fancy  Head,  xoo-lb.  bags . 

Extra  choice,  xoo-lb.  bags . . 

Prime,  100-lb.  bags . . . . 

Japan  style,  fancy,  100-ib.  bags . . 

choice,  100-lb.  begs. 


Java,  fancy,  polished,  zee-lb.  begs...... 

B.  Fischer  &  Co. — 


Per  lb. 

.07K 

■otX 

■•sH 

•sH 

•1 

THE  FIBEST  MADE  PRODUCED 

P*ckeo  EkClWfYUY  By 


^Ldrjea  Dtontam  *f  Pocket  f?kr  la 

tlx  Unucd  5t*if» 


Queen  Quality  head,  i-lb.  bags . 

“  “  3-lb.  bags . 

"  “  5-lb.  bags . 

Coronet,  head,  x  lb.  bags . 

11  3-lb.  bags . 

Imperial,  choicest  Japan  style,  i-lb.  bags . 

"  M  “  3-lb.  " 

.  5-lb 


Natural  Pure  Food,  head,  x  lb . ey 

Extra  fancy  head,  Acme  Brand,  xoo-lb.  bags  .0 jH 

Fancy  bead,  100-lb.  bags . . . m6§£ 

Choice  head,  100  lb.  bags . 05H 

Fancy  Java  head,  xoo-lb.  bags . OJH 

Fxtra  fancy,  Patna,  xoo-lb.  bags . ot 

Slam,  Patna  style,  xoo-lb.  bags . oi 

Choice  broken,  xoo-lb.  bags . 04 

E*tra  fancy  Japans,  100-lb.  bags . 04H 

Choice  Tapans.  100-lb.  bags . 04^ 


Crushed  head,  choice  broken,  x-lb.  bags . 

East  India  head,  x-lb.  bags _ 


.04 

•07  H 


SALT. 

Worcester— 

Bbls.,  contain  280  lbs . 

"  60  s-lb.  bags . 

"  as  14-lb.  bags . 

"  30  10-lb.  bag* . . . 

“  115  *X-lb-  bags  . . 

Irish  Linen,  250-lb  bags . 

56-lb.  hags . 

’  *8-lb.  bags . 

Mermaid,  quick-dissolving  bathing  mlt, 

30  10-lb.  bags,  in  bbls . per  bbl. 

Pretrel,  280-lb.  bbls . 

“  1 80-lb.  sacks . 

Cheese,  280-lb.  bbls . 

Packing,  70-lb.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory  dime  size,  36  wooden  boxea  to  case . 

New  Ivory,  24  large  cartons  to  csk . 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl. 

Less  than 
diacoont;  sol 
be  allowed. 


s.30 
4  00 
3- 75 
3-75 
4<» 

•:?> 

•35 


j.a* 

s.40 

1-55 

*.4* 

•4° 

•7* 


. per  bbl.  a. 

1  s  bbls.  the  list  net;  5  to  9  bbl#.,  ;p«ri 
5  bbla.  er  more,  7 %  per  coat,  discount 


1  *5® 

6* 


SALAD  DRESSING. 


Par  das. 

Durkee's,  large,  1  do* . . .  4.25 

"  small,  a  doz.™ . . . . .  t.75 

“  picnic,  1  doz . 95 

Schimmel’s,  small,  2  dos . . . . . «...  .90 

My  Wife’s,  large.  1  dot. . . . .  a.je 

small,  s  dos . . .  1.1* 

Snider’s,  No.  8,  2  do*  . . . .  1.4a 


SAL  SODA. 


Bbls., 


400  lbs _ _ _ 

Ac**,  150  lbs . . 

*o-B>.  bones,  bnOt  ar  granulated.. 


.80 

•95 
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Fischer’s,  choicest  head,  i-lb.  bags . 

3'A  »>.. . 07X 


•  07 
•7 

■  osH 

■os 

■os 

■os 


No  Friends  Among  the  Wheelwrights 


'ifeM&t  fi tiiirifj 


Wheelwrights  don’t  think  much  of  the  “  J.  M.  delivery 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 
Send  for  catalogue. 

FULTON  &  WALKER  CO. 


nwovAvuhJKcoMmv 


Swifts  pr# 

Cleans^ 


c  .Manufactured 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  J4-lb.  jars,  6  and  12-lb. 
boxes 


[ 


CROFT  &  ALLEN  CO. 


A  Most  Familiar 
Trademark 

is  that  associated  with  the  Famous  Exton  Crackers. 

This  Diamond  with  the  “EXTON”  Cracker  enclosed 
is  known  from  Maine  to  California  by  grocers  who 
are  looking  after  their  best  interests.  It  stands  for 
goods  which  have  a  value  all  their  own.  This 
“something”  about  the  Exton  Crackers  makes  per¬ 
manent  customers,  and  they  advertise  your  store. 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  "Exton’ 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  Dis¬ 
tributee  Aecnts.  116  South  Delaware  Avenue.  Philadelphia. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


For  the  Retail  Grocer 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


Swift’s 

Pride 

Cleanser 
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SAUCES. 

Lam  ft  PmIm’ — 

Wmi  ilmlilio,  quarts . 

“  pint*  . . . 

"  %  plnta . 

Baidu's— 

(Skill,  Ne.  if,  i  Li . 

”  WO,  9,  0 

Oystsr  Cocktail,  Wo.  it,  ■  toe. . 

Wo.  I,  *  dot . 

Woreestsr,  CaxapWl'i,  No.  8,  *  doi.. 

North  o t  England,  No.  I,  s  dez_ . 

CM,  a  dos.... . ...... 

Campbell's,  Chill,  ioc.  aiio,  bottloa... 


i-m 

4-t* 

•  M 
*•11 
*11 

*:$ 

•*K 

•7* 

■90 


SEEDS. 


Par  lb. 

•  ol 
a. 40 
o» 
•*» 


Canary  . . 

"  busk.  6o-lb . 

Caraway . »v 

Celery  •......••■..****i******.*>*'.*,*,'a  •■•*•■  *  *7 

Coriander ,  bleached . . . . . . . .  *o 5 

Hemp  . . . . . . . .  **4 

“  buah.  «o  lb  .  . . . . .  t  ,4j 

■*tK 
•otx 


Hemp 

“  buah.  40  lb . .... 

Mustard,  Brown 
Mustard,  Yellow 


leeeeooeeoeeooeeeoea 


Poppy . 

Rape . 

II  1 _ .W 


bulk . 

Sunflower,  per  lb 


aeseeoaiiaaaiieetoima.i 


SODA. 

BUCarb. .  iso  Iba.,  kegs . . — - keg 

t|-Carb.,  bulk,  less  quantity.... . per  lb. 

abbitt’a  Seda,  M-lb.  pkgi..  aj  lba .  " 

Arm  ft  Hammer  od.,  Ms,  3®  lba . 

“  "  "  lba.,  36 1 


Saleratus,  Babbitt's 


'  lbs.,  36  lba . . 

•*  W,  )f,3llba....... 

t’a  bd.,  54a,  aj-tb.  bn. 


•*7 

.of 

a.  50 


a.je 

•  os* 

•  oiH 

■•sH 

.01 

:38 


MINERAL  WATER. 

Sheboygan—  Par  out 

Large,  go  In  oaio .  f .  eo 

Small,  too  la  case . . .  7-5° 

Nips,  100  In  case .  6.5a 

Rebate  of  50  cents  par  cue  on  five-case  lota. 


SOFT  DRINKS. 

Par  das. 

Clicquot  Club  Co. —  Per  cue 

Ginger  Ale,  extra  dry,  pints,  e  doa .  a.  10 

Sarsaparilla,  extra  quality,  plnta,  a  dor .  s.10 

Blood  Orange,  extra  quality,  plnta,  a  doa .  a.  se 

Birch  Beer  extra  quality,  pints,  a  dot .  a. so 

Lemon  Soaa,  extra  quality,  a  dos .  a.ia 

Root  Beer,  extra  quality,  pints,  a  dot .  a. is 

Sheboygan  Ginger  Ale,  so  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  doi.  In  crate,  per 

crate .  1 .  to 

Root  Beer  Extract,  Hires’,  1  dor .  1.53 

8 Ires’  Root  Beer,  Carbonated,  a  doz . 87W 

Ires’  Ginger  Ale,  Carbonated,  a  dot . *7  34 

Welch’s  Grape  Juice,  cue  quarts,  1  doa .  4.05 

**  "  plnta,  a  doa .  4. 73 

"  "  "  H-plnta,  jdos .  4.50 

'*  "  “  4-ounce, 6  dex .  3.00 

"  “  "  X -gallons ,  S  bottles  g.eo 

3  per  cent,  discount  on  3  cue  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  tf  grow  . . . . eeeeeea  I.  JO 

Boa  Ami,  le-ceat  alee.. . 14  gross  a. 50 

Electro  Silicon,  1  dot . per  das.  .ya 

Puts  Liquid,  largo,  j  dos . per  grou  if  .30 

*•  a  ,T  ides . par  dos.  1.43 

"  "  small . par  gross  7  0a 

“  "  “  per  dos.  .fa 

Puts  Puts,  Urge . par  dos.  .33 


SOAP — Laundry. 

than 
Bora.  3  bu. 

. roe  3.33 

foul,, . too  a.  50 

Ark . zoo  s.99 

America .  79  0.(3 

Bee . roe  3.90 

Sett,  Babbitt . . . .  3.73 

abbltt’s  New  York  City .  fo  a. 83 

Big  Mutar .  7a  9.85 

Brown .  fo  0.4a 

Borax,  Draydoppel .  40  a. 8a 

“  Paul,  Young  ft  Co .  40  a  .8e 

"  Day  &  Frick,  Novelty .  40  ». 80 

Handsome .  to  s.fo 

"  Earenson,  luge . 4.73 

"  small . roe  3.73 

“  Klrkman’s . 100  ... 

"  Red  Seal . roe  3.75 

“  Swift’s . . 

“  Climax . iso  a. is 

Coal  Oil  Johnny . “i*-  3S7% 

Dofblna’  KSZZIIIZ” . !w 

fc:::::::::::::::::::::::: ::::: . ~z  12 

Fris-Naptha. . as  too 

Five  easa  lota .  ,  o, 

German  Mottled . ’  . .  *'  * 

Good  Morning .  . *’ 

Glycerine  Tar .  ... 

Oless .  . ,  .. 

. .  I  II 


—i* 


Pnb,  Urge. 


Lentz's  Naptha — _ _ _ 

Magic  Cleaner _ _ _ 

Marseilles,  laundry  dm . 

8-cant  alas . 

“  toilet  also . 

Mutar  _  . . 

linsmamaitMt 

Miller's  Nauhi.."." 
Naptha,  Swift's..... 

r*  P.ftG . 

Octagon.... 

OldHllL.... 


. —  *» 

.......  i 


*■91 

3.80 

7.00 

4-«a 
5  91 
*  91 


.....zoo  3.00 
- 100  3.83 


loaaaeoaaoaeaaaaesoa  si 
1  a  oessaa  ssoooeeei  a  a  a  o 


•  ooowo  a  I OO 

. . ieo 

aem.IOO 

•ooonnnMeeeooo  ooooooooo  aaooooooe  XOO 
lOOOoooeeeeeoooeeaooeoeeeoaeoooeelVO 

. . IOO 

. IOO 

. . IOO 

•  eeaeaelO® 

. - . IOO 

Ouna. . ,oo 

Oleins,  Conway's .  fo 

“  Golden .  30 

llTt&tOB  I  . . . . . . . 

•*  FlrW*. 

Moo. •  e oooeooooooooooo eaaoooaaaaaa aeaooosaa  BB 

"  Philadelphia,  7a  blocks . . 

“  Pennsylvania .  60 

“  Proetar  ft  Oamble . . . 84 

Young's  Beat . — . .  fo 

PHdo,  Swift's . . . ............too 

. IOO 

Quakar  City,  box  as . 100 

tuba . ...130 

Sunlight,  oral . 100 

twin  bar* . . . .....roe 

Santa  CUu._ . m 

5****®S* ■•»,••  .........  ....•••«••«. . . .. ..ill 

Star . . . . . . 

Sunny  Monday . . 

White  Cloud . . . . 


Wool  Soap,  largo.. 


>000000000000004 


seeeeeoeeeeeeaal 
so . IOO 

. . IOO 

. IOO 

. IOO 


Toilet  Soaps. 

Buttermilk  Cosmo.. . . . gross 

"  "  . doa. 

"  Swift’s.. . gross 

Castile,  XI  Aimed  a,  9  40,  mottled,  green  or 

wklta . ...per  box 

Cutila,  XI  Almoda,  30  it,  mottled,  green  or 
whito  par  box 

Cutila,  Lexard,  floating.. . ...roe 

Cutlle,  Lexard,  fluting.. . .30 

Caadle,  Imported.  Ceatf . lb. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . dos. 

Kldarflower,  large  coke . . . gross 

Fleur-de-lU .  “ 

“  dos. 

Hearts  and  Flowers . gross 

Maxine  Elliott  Buttermilk  Series.... .  “ 

Oatmeal.  3  cakes  In  box .  " 

Olive  Oil  Cutila,  white,  green  or  mottled, 

9  )4 -lb.  bars  to  box . lb. 

Turkish  Bath . . . .gross 

Sweetheart,  30  cakes . box 

“  100  cakes . box 

Swift’s,  Pumlca . too 

"  Candla  Glycerine .  39 

”  Raven  Tar . ,00 

Wltch'Hase],  | cakes,  34  grou . gross 

*  Armour’s . ** 


f.flo 

.fo 

4-75 

a. 90 

4.00 

4.00 
a. 00 

:» 
■T> 
4-40 
4  5» 
■45 
10. 33 
10.35 
4-30 

.09 

3. co 
1.90 


73 

50 

*5 

60 

*3 

30 

50 


Scouring  Soap. 

Doy  ft  Prick’s  Flint,  jfl  ban . . . . .  1.(4 

Young's,  4I  ban . . . . 

Brooks’  Crystal,  in  ban .  3. 7J 

Philadelphia  Standard,  fo  ban . . . 

Sapollo,  jf  ban .  a.s| 

"  Hand,  36  bars . .  a. a 3 

Wriflay’s,  in  ban.. .  3.73 

(Coupons  with  uch  hex) 

Kitchen  Crystal,  36  ban.. . . .  0.33 


Soap  Powder. 


Paarilne,  3 f  packages . 

"  7*  “  . 


Seapins,  No.  7,  100  packs . 

u  No.  is,  m  “  . 

**  No.  jf  «  . 

Babbitt’s  i7yf  Powder,  100  f-os._ . 

Flnola,  100  packages . . 

Gold  Dust,  Fairbank’s,  too  is-or.  packages..., 
"  “  »4  4-Ib.  "  ..., 

Naptha  Borax,  100  packages,  large. . 

"  100  3 -cent  packages. . 

Kirk  ©line ,  whits,  94  luge  pacha . 

"  “  100  ia-01.  packages . 

Young" a  Paul  Borax,  fo  i-lb  packages . 

Snaw  Bey  Washing  Powder,  S4  4s . 

"  “  60  sc.  pkgs . 

”  **  30  No.  s  pkgs... 

Nine  O’clock  Tea,  100  packages . 

I-V  Washing  Tablets,  3  dos . per  dot. 

Swift’s  Warning  Powder,  100  is . 

"  “  »4  4* . 

Swift’s  Pride  Cleamer,  50  cans . 

Penny-wash,  1  gross  and  144  1 -cent  cakes  free.. 

Powerine,  100  packages . 

Old  Du  ten  Cleanser,  48  packages . 


Per  Case 
,  s.ys 
•  -7S 
a. 73 
,  9.50 
4  eo 
a.  50 
35 
■5 
00 
30 
75 
83 
55 
35 
55 
4.00 
a.  40 
a. 40 
3.30 

•43 
4.00 
4.00 
300 
10.33 
3  85 
34« 
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3.0a 
6.00 
4.00 
4.00 
3  13 

s. 90 
IP 

HI 

19* 

a. 90 

1-75 
3*5 
a. I* 

3-3V 

•  07H 

j.oo 
1.9a 
3.30 
a.  So 
35® 

•  ■45 
3»3 

1*8 

j.8o 

3*3 

9.50 

3-35 
4. so 

I  •* 
*•75 
4.00 


SPECIALTIES.  • 

Askar’s  Bouillon  CapsnUs . . . .  3 . 

PURE  GROUND  SPICES. 

Colburn’s  PhlladalphU  Mustard,  D.  S.  F. — 

■-cent  tiu,  s  and  4  dos . per  dos. 

Dime  slso,  t  and  4  dos . .  " 

M-lb.  net,  tiu,  s  and  4  dos .  “ 

)J-lb.  net,  tiu,  s  dot . . .  ** 

i-lb.  net,  tiu,  1  doi . .  " 

f  lb.  cans,  full  weight . . . per  lb. 

io4b.  oau,  fall  weight .  " 


High  Grade . 

Low  Grade . 

Cloves — 

High  Grade...... 

Low  Grade . . 

Ally  lee 

Sigh  Grade. . 


e  00000  eooooe  ooooe 


•*4 


•A 

•1 


’”  .S3 

.17  .l8 

■II X  •**)<  *4X 


— Grade 

.  e  eos  00  0000  soeoseso  too  000s  -afK 

Low  Grade. . . . 13  .13 

Mace _ 

High  Grade . .  .73 

Nutmegs — 

High  Grade . . 

Mustard — 

Yellow,  High  Grade. . .  .19  .so 

Yellow,  Low  Grads . . . 14  .13 

Brown,  High  Grade . .14  .13 

McCormick  ft  Co.— 

Bee  Brand— Pepper.  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4db.  cartons 

K-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pap- 
par,  Cloves,  Ginger,  Allspice, H-lb.  cartons 
H-lb.  cartons 

Bee  Brand,  la  canisters,  above  assortment, 

No.  43  rise 
No.  90  slso 


•  »8X 
•*5 

•77 

•J* 


*7 
»7 
Per  doi. 

■40 

•73 

■35 

■7* 

45 

*3 


Mustard— Prepared. 

Campbell’s,  Ju,  a  dos . . 

Campbell's,  with  spoon,  new . 

Gulden's,  No.  6,  with  spoon,  s  doz,. . 

<  •  11  M  *,  a 

Beer  Mug,  fancy,  luge  size,  a  doz . 

Lemonade  Glass,  tall,  s  dos . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

1  doz. . 

Milk  Ju,  glasz  top,  s  doz . 

Water  Tumblers,  glass,  No.  10,  4  dos . 


Per  doz. 

90 
90 

ll 

70 
8s 

90 
75 
4»X 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . . 

. o4fc 

Cloves.. . . 

Mace . 4f 

Nutmegs,  large . 16 

“  medium . i*U 

Cinnamon  Buk,  Canton . it 

Java  Thin  QulUa,  3-lb.  rolls..  .3a 

"  Saigon . 

Whole  Mixed  Spices,  bulk,  f-lb.  boxes . re 

Green  Ginger  Root. . . 


CORN  STARCH. 

per  ease 


Davis,  48  3-cent  packages . 

**  36 10-cant  "  . 

Duryea’s,  40-lb.,  i-lb.  packages... 

*’  so-lb.,  “ 

Niagara,  40-lb.,  " 

Cream,  48-lb.,  “ 

KIngsford’e,  40-lb., 

’’  so-lb.,  •* 

Rex,  40  lb.,  1  lb.  packages.,.,, . 


1. Bs 

s.70 

•os 

3-45 

•03K 


LAUNDRY  STARCH. 

Args,  Gloss,  94  s-esnt  packages . 

Gilbert's  Laundry.  4»-lt  boxes . 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs. 

"  Linen  Gloss.  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  13  6-lb.  wd.  bxs . 

Duryea't,  Superior,  3-lb.  cartons . . . 

"  Satin  Gloss,  lb.  packages . 

"  Superior  B,  bulk . . . 

"  Satin  Gloss,  crates,  si  6-lb.  wd.  bxs. 

Niagara,  laundry,  50-lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

"  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

"  64  5-cent  “  . . . 

Elutlc,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  30  cakes . per  box 

R*x  Gloss,  50  lb.  bulk . 


STOVE  POLISH. 


Enamsline  Paste,  small,  V-gress.. 
“  "  luge,  7‘ 

"  Liquid,  large,  «  .. 

"  “  small,  ” 


Per  grs. 

.  430 

..  7*® 

,.  7.00 

.  j.xe 
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Maion's  Stove  Polish,  large . dot.  .73 

x»ecufa‘iw;«W^rar:::::;:::±.^ 

JfM**  W-gross  boxes — - - -  >.« 

Parlor  Prtdc,  Ergo  size . . . pm  dos.  .IrK 

“  . — . -..  per  gross  10.  s| 

small  size  eeeeeeeee  eases  eeeetesPaX  das.  .jo 

Ji-KTO" . . . per jreoe  9.4s 

BUck  Jack,  J^-gross . . . •  J.J, 

Rtalng  Sun. . *•  j.TI 

Sun  Paste,  5-cent  size . «•  4>m 

“  10-cent  size . M  .  * 

X-Ray  Stove  Polish— 

j-oeat  rise,  No.  5,  per  box  of  K -gross . . 

Per  box  of  3f-groes . e.ps 

14  dozen  to  gross . 3.00 

10-cent  size.  No.  10,  par  box  of  R-grsu.„._  a. 33 
Per  box  of  34-gross . . . . .  4.3* 

r.  r'vS&c;:- . ■- 

e-in-i,  smaller  slz6_ . per  dos.  .73 

s-la-i,  large  sire . «  ,.,j 


_ per  dos. 


. per  box 

. case 

....pee  dos. 
....per  dos. 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round.. . 

Excelsior,  14  packs . . 

McAllister,  36  packs . . . 

Gold  Medal,  34  packs . 

Bird  Gravel- 

Red  or  White,  small,  pkgs . 

Red,  luge,  36  pkgs . 

Silver,  small,  36  pkgs . 

•^m£sSS^z±: 

Toothpicks,  Eureka.  100  boxes.., 

"  Perfection,  a  dor.... 

Roval  Glue,  1  doz . . 

Paist'z  Glue,  1  doz .  " 

Carpet  Tacks,  Wooden  Kef,  34 -gross  case, 

assorted,  6,  8,  ros . . . per  sate 

Carpet  Tacks,  Silver  Stool,  4 -os . per  dos. 

6-o* . “ 

8-oz .  <> 

*0-0* . " 

**-o* .  " 

Matting  Tacks — 

No.  to,  steel . . . per  dos. 

NO.  II,  **  . . . . . . eeoooooooo  ** 

No.  is,  "  .  •* 

Fli-Stickon,  Fly  Ribbon . per  gross 

Fll-Stickon,  V  gross  display  cuton.. . 

Ely  Paper,  Tanglefoot . per  case 

Sticky,  10  cartons . . . 

Sdcktlte  Fly  Paper,  100 . per  cast 

“  “  10  cartons. .  “ 

Wax,  White  and  Yellow . per  lb. 


•04X 

:2« 

•iM 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  so  yds.  to  lb . per  lb. 

“  "  Clotheslines,  30-ft.  hanks.. .dos. 

Cleveland,  extra  flne  cotton  twl me . ...per  lb. 

Orange  Brand,  fine  cotton  twine. . .  “ 

Texas  Medium,  cotton  twine . .  “ 

Cotton  Candle  Wick .  11 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  In  5-lb. 

bunches .  " 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Beet  Jute  Plow  Line,  8  yds.  to  lb . .  *• 

Jute  Clotheslines,  90  ft.  to  hank . per  dot. 

"  108  ft.  to  hank. .  " 


.0134 

•73 

.so 

.18 

.if 


■  if 
•7 

V 

1.60 

*-T« 


SYRUP  AND  MOLASSES. 


N.  0.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  736  . . 

. 4* 

Fancy,  No.  748 . 

. 38 

Choice,  No.  753 . 

. — •  .97 

Cane  Juice . 

BlackStrap . . . 

. .  .It 

B.  H.  F.,  Horse  Food  Molasses . 

•  •••••ste  .1*^4 

Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  dot.  No.  I  screw- 

top  cans,  both  freight  paid . . . 

Gold  Mine,  in  bbls.,  new  crop . 

Fancy,  No.  109 . . . . 

Fancy,  No.  m . . . 

Prime,  Ns.  no . . . . . 


Porto  Rico  Molasses. 


.sf 

.38 

.of 

•*S 


Extra  Fancy  Ponce,  No.  714,  new  crop . 

West  India,  choice.  No.  510,  compound,.,,. 
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CARRIERS 


Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 


~£Sg*e£<iRft r 


Ask  any  on©  of  th©  whole  5000 
satisfied  dealers  who  use  it. 


J.  P.  FORBES,  Coshocton,  Ohio 


m 


* 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


(J 


SOAPS 


Young’s  Scouring 
Soap 

Cygnet  Soap 


J 


CHAS.  W.  YOUNG  &  CO. 


Established  1877 


Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Nothing  can  compare  with  the 
satisfaction  of  knowing  that  you  are 
being  treated  fairly;  this  is  particu¬ 
larly  true  when  applied  to  Coffee, 
because  there  are  so  many  grades  and 
varieties. 

We  guarantee  to  give  you  exactly 
what  you  buy,  every  time  you  buy, 
and  back  our  guarantee  up  with  our 
reputation  gained  during  the  past 
hundred  years. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


What  Other  Breakfast  Food  Pays  You 

- 40  PER  CENT.? - 

Does  a  cereal  food  that  pays  40  per  cent,  profit 
interest  you?  If  you  aren’t  quite  sure,  figure  up 
what  you  make  on  other  breakfast  foods. 

Our  Gluten  Cereal  costs  you  $1.20  a  dozen  and 
brings  back  $1.80;  that’s  40  per  cent.  And  its  a 
substantial,  honest  product  that  has  won  every  inch 
of  its  way  not  by  advertising,  but  by  merit. 

A.  C.  Godshall  &  Co  .j  Incorporated,  Lansdale,  Pa. 


SU 


“Better  Than  Imported  Macaroni 

Why  ?  Because  it  is  made  of  belter  ingredients.  Because  it 
is  made  under  ideal  sanitary  conditions.  The  delicious  flavor  will 
make  your  customers  thank  you  for  telling  them  about  Woodcock 
and  they’ll  buy  more  of  it  than  they  would  ever  buy  of  other  kinds. 

WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 
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Glucose. 

Best,  for  confectionery .  a .  6o3 

HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07^ 

Domestic,  barrels . per  gal.  .  73 

Saber’s,  lunch  bottles,  s  do* . per  dor.  .95 

Saber's,  medium  bottles,  2  doz .  “  x.35 

Schlmmel  s,  10-01.  bottles,  a  doz.  in  case .  1.4c 

"  6-oz.  "  "  “  . 95 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Honey —  Per  doz. 

No.  1  jar,  1  doz.  in  case .  a. 40 

No.  a  .jar,  a  doz.  in  case . x.50 

No  3  jar,  3  do*,  in  case . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Chib.  Mason's  (^uart  Jars —  Per  doz. 

4  doz.  in  barrel . 92% 

1  doz.  in  case . .95 

Lvlc'z  Imported,  No.  a  cans,  a  doz .  1.90 

Globe,  No.  a  tins,  a  doz . 85 

Globe,  No.  9%  tins,  a  doz .  x.co 

Globe,  No.  5  tins.  1  doz .  x.90 

Globe,  No.  10  tins,  doz .  x.8o 

Banner  in  jars,  compound . 92% 

White  Clover,  in  jars,  compound . . . 90 

Purina  Pancake  Syrup,  36  pts .  a. 30 

“  U  34  qts .  4.00 

"  xajigab .  7.00 

“  “  6  gab .  ia.00 

•Karo,  io-c*Dt  six.,  s  dox . per  cm.  z.85 

Karo,  .i-cent  xlxe,  1  dox .  “  x.35 

Duff  ■  Molaxxex —  Per  dox. 

0*1.  canx,  xcr.w  cap,  %  dor.  to  case .  4. 60 

H-gal.  canx,  xcrew  cap,  1  doz.  to  cax. .  3.30 

Qt.  canx,  xcr.w  cap,  «  dox.  to  caxa .  z.85 

Palmetto — 

No.  10  canx,  xhort  gal.,  xcrew  cap,  %  dox. 

tocax. .  j.*o 

N*.  5  canx,  xhort  *4 -gab,  xcrew  cap,  1  doz. 

to  caae .  a. 80 

Full  qt.  cam,  plain  top,  s  doz.  to  cas. .  t.40 

No.  1  cam,  1  lb.  xize,  plain  top,  3  doz.  to 

caaa . . . 97^ 

R.d  River— 

No.  a  cam,  2%  lb.  size,  plain  top,  a  doz. 
to  cm. .  z  .00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.6* 

MAPLE  SYRUP. 

Towl.’a  Log  Cabin  Can.  and  Maple  Syrup —  Per  doz. 

0*1.  cam,  6  In  cm. .  13. 50 

24-gal.  cam,  13  In  cax. .  7.35 

Qt.  earn,  14  In  cat* .  .  4-»X 

ft.  cam,  34  In  caxe .  3.50 
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Qt.  bottles,  13  In  caaa....  . . .  4.50 

Ft  bottles,  34  in  cat* .  .  ..  _  3 . 50 

Fives  bottle*,  34  in  caa. . . . . .  3.75 

Jacket  cans . . . . ,..per  gal.  1.00 

Vermont,  gal.  tins . _ . per  gal.  1.35 

„  “  J4  gal.  tin*., . 7.75 

Hazen’s,  qt.  bottle* .  4.00 

“  pt.  bottles .  3.40 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Syrup —  Per  doz 

Square  bottles,  3  doz.  in  caae . . . .  t.40 

Fruit  jar,  3  doz.  in  cat* . a.  40 

Medium.  3  doz.  in  case . z*5o 

Small,  3  doz.  in  case . . 00 

Square  lull  gals.,  J4  doz.  In  case, .  10.80 

Square  full  J4  gals.,  1  doz.  in  caae .  6.00 

j-gal.  jacketed  cam .  4 . 30 
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Butter  Dishes. 


No. 

1,  Solid  oval.,.. 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  dox. 

Little  Gem,  parlor,  1  string . . .  4.1c 

N  U,  No.  6,  split  handles . . . .  3.J0 

Leader,  No.  6,  3  string  red  handle* . 5.65 

Princess,  No.  4,  fancy  handle* .  4.50 

Whisks,  3  sewed .  1.10 

Factory,  heavy . . .  4. 75 


Washboards. 

No.  Per  dax. 

69,  Good  Enough,  double,  xpring  protector...  3.(5 

57,  Peerless,  double .  3.5* 

no,  "  single,  spring  protector .  3.30 

80,  Seal  Globe,  douole,  swing  protector, .  3.10 

100,  Northern  Queen,  tingle,  protector . .  3.00 

1  a6.  Ruby,  single .  1.90 

130,  Little  Gem,  pail  board .  1.35 

141,  Celery  City .  *.73 

Buckets. 

Far  dox. 

O.  G.,  a  wire  hoops .  1.60 

"  3  wire  hoops .  1.75 

Pine,  3  hoops,  Hat .  x . 50 

“  3  hoops,  flat .  1.65 

Galvanized,  is  qt .  z.75 

"  14  qt . . . . 

Indurated  Fibre .  3.  40 


1,  Wire  ends., . . 

».  "  . 

3. 


cnic  Plates,  8  In . 

tt  _ 

9  in  . . .„. . . . 

Crates  contain  350  «ach. 

The  Haul  on- Sharp  1  Co.,  No-Leak  Paper — 

No. . 

No.  t . . . 

No.  3 . 

No.  j . . 


Par  M 

x.co 
I.  so 

1.50 

*.15 

■95 

t.i* 

1.40 

x.co 

t.xe 

»■*• 


—36— 


1.80 

9.90 


Clothes  Pins. 


Tibbale  Clothesline  Hooks . ..per  dox. 

Egg  Crates. 


P.r  box. 
45 
35 


Perfection . . IOO 

"  10  lets  fillers .  *.. 

Standard,  is  sets  filler* .  1.50 

Star  Egg  Carriers,  No.  1,  s  dox . per  do*,  x.xx 

“  No.  1 .  «<  35; 

Star  Egg  Trayx,  No.  1,  1  M . per  M.  3.00 

,  “  No‘* . per  do*.  4.50 

Divisions.... . doz.  sets  .35 


BRUSHES. 

Scrub  Brushes. 

No. 

»*,  Whit*  corner . . . . . 

*3,  Medium  six. . . . 

*7.  L»rge  .  x.io 

13,  Marble,  medium  .ixe . 90 

00,  White,  Snap . . 

Handy  House . . 

Jersey  Milk  Can .  a. 00 


Per  dox. 

•  75 

*5 


Stove  Brushes. 


No.  Per  dox. 

3,  Straight  Block,  wood  handle . 90 

*1,  X,  crescent  shape .  1 . 73 

1,  Grey  fibre,  xtrap  handle .  1 .  to 

».  "  "  .  1.65 

6,  Extra  quality,  all  hair .  *.75 


Shoe  Brushes. 

No.  Per  dox. 

o,  Mexldan  Fibre . 90 

«.  "  large .  j.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value. .  *.15 

18,  All  bristle,  spotted  white .  s.8o 


No. 

M 

VI 

6,  5 
8,  6 
10, 


Whitewash  Brushes. 


Whit*  tampico . .. . 

M 

« 

Family,  extra  heavy . 


6, 


«.  7 

is,  8 

*.  5 

8,  6 


fc 

In., 

In.,  “  « 

in.,  A.,  hair  bristle., 

in.,  “ 

In., 
in-, 


,  Ideal,  all  brixtla,  3  row.. 

"  3  row.. 


Per  do*. 

..  .40 

•4*JC 
••  -4754 

.80 

.95 

.  1.10 

•  »-*5 

.  1.40 
,  1.65 

1.00 

•  »-35 

,  1.90 
.  *  •  35 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . 

*1,  All  hair,  wire  drawn, . 

*8,  White,  wire  drawn . 

x,  7  in.,  All  hair,  flat  end . 

**,7  In.,  Mixed,  round  end . 

11X,  7  in.,  All  hair,  round  end . 


Per  dox. 
,  .90 

.  s.*5 

.  3.90 

.  3. OS 

.  3.  10 

.  3.35 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  16  lb . 

Tolly  Tar,  5,  10,  15  and  *5  lb. . 

Newxboy . 

Old  Honesty . . 

Piper  Heldsick . . . 

Spear  Head . . 

Standard  Navy . 

Toddy . 

Vlnco . . . 

Town  Talk . 


Per  ft. 
•37 
■39 
-39 


s 


44 

37 

'38 

•a9 


SMOKING  TOBACCO. 


Duke's  Mixture . . 

Greenback . . 

Green  Turtle  . . . . 

Honest . 

Polar  Bear . . 

Sensation . 

Wild  Rose . . 

Omega . 

Union  Leader . . 

Fashion . 

G.  &  A.  Navy . 

Hot  Ball . 

Miner's  Extra . 

Pipe  Smoking . 

Red  Man . 


Per  lb. 


YEAST  CAKES. 


Compressed  . per  do*. 

Magic,  doz.  packages . per  box 

Yeast  Foam,  1%  doz . .  <■ 


.18 

.58 

S« 


DURING  LENT 


you  will  need  all  kinds  of  Imported  Cheese,  Fancy 
Groceries  and  Delicatessen. 


It  will  pay  you  to  send  your  orders  to  me,  as  I  am 
the  largest  importer  in  Philadelphia  of  Emmenthaler, 
Roquefort,  Camembert  and  all  other  Fancy  Cheese; 
besides  carrying  a  complete  line  of  Delicatessen  and 
Fancy  Groceries. 

My  prices  are  the  lowest  and  my  quality  the 
highest. 

Send  me  a  sample  order. 


Carl  Wilde,  357  N.  Second  St.,  Phila. 


Mod  Up  thu  Profit  on  LOWNEY’S  COCOA  *nd  ,ee  ,f  “  dOM not  p*y  you  better 


- than  most  package  good..  Wide  Ad¬ 
vertising  keep*  it  moving  o ft  your  shelves  and  Its  delicious  quality  brings  the  customer 

back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  at  the 

Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  yon. 


The  Walter  M.  Lowney  Company 


Here’s  0  Fixture  mat  Will 
Plane  Piooey  For  You 


Our  Vegetable  Display  Stand  earns 
its  cost  many  times  over  by  reducing 
its  spoilage  of  greens  and  vegetables 
and  also  increases  your  profits  because 
when  fresh  and  crisp  they  sell  at  better 
prices.  Write  to  us  for  price  and  par¬ 
ticulars.  State  whether  you  have  a  city 
water  supply. 


BOSTON,  MASS. 


GALESBURG  CORNICE  WORKS 
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Written  for  the  “Grocery  World  and  General  Merchant.” 


This  Isn’t  the  Way  Men  Should  do  Business 


A  New  York  Genera!  Sales  Manager  Brings  Up  Some  Retailers’ 
Habits  of  Taking  Unearned  Discounts  and  Emphasizes  that 
the  Jobber  Can  Always  Get  it  Back.  Degradation  o 
Business  Caused  by  the  Practice  and  its  Results. 


I  want  to  give  the  readers  of 
the  “Grocery  World  and  General 
Merchant,”  both  wholesale  and 
retail  a  thought  on  the  discount 
problem  which  may  be  new. 

Every  wholesale  grocer  in 
business  who  sells  on  credit  is 
more  or  less  annoyed  by  custom¬ 
ers  who  wait  twenty,  thirty, 
sixty  and  sometimes  even  ninety 
days  before  paying  their  bills,  but 
still  deduct  the  x  per  cent,  dis¬ 
count  which  is  payable  only  when 
payment  is  made  within  ten  days. 
Of  course  this  is  without  justi¬ 
fication  and  is  not  debatable. 
The  thing  is  not  honest  to  my 
way  of  thinking. 

Now,  I  have  never  met  even 
one  wholesaler  who  in  every  case 
sent  back  a  check  from  which  a 
discount  had  been  illegally  de¬ 
ducted.  I  have  met  many  who 
said  they  did,  and  in  most  cases 
they  told  the  truth,  but  my  ex¬ 
perience  is  that  every  jobber  in 
business  will  in  some  cases,  where 
the  customer  is  especially  valu¬ 
able,  yield  and  accept  the  check, 
less  the  unearned  discount.  And 
some  wholesalers  will  yield  in 
cases  more  than  a  few. 

The  thought  that  I  desire-  to 
emphasize  just  here  is  that  in 
every  one  of  these  cases  the  job¬ 
ber  sets  himself  down  as  unfairly 
treated  and  resolves  to  get  back 
the  money  he  has  been  unjustly 
deprived  of.  And  there  is  no 
doubt  about  his  ability  to  do  so, 
if  he  sets  out  to  do  it.  I  contend 
that  he  can  do  so  honorably  and 
honestly,  for  he  is  simply  getting 
back  his  own. 

Now  as  to  how  he  gets  it  back, 

I  know  many  cases  where  a  job¬ 
bing  house  puts  this  matter  of 
discounts  up  to  their  salesmen. 
The  attitude  taken  is  that  the 
salesman  is  morally  responsible 
for  h.s  own  customers.  I  have 
personally  heard  salesmen  say 
‘'All  right.  I’ll  have  that  back 
within  a  week.”  And  they  al- 
\\  a}  s  got  it  oack  because  they  al¬ 
ways  could  do  so  by  adding  a 
httle  to  this  price  and  a  little  to 
that.  In  one  case  I  heard  of  a 


salesman  “got  back”  as  much  as 
$15  in  one  month  from  retailers, 
every  penny  representing  dis¬ 
counts  which  the  said  retailers 
had  unlawfully  deducted.  Some 
would  call  this  dishonest  over¬ 
charging,  but  I  call  it  right  that  a 
retailer  who  takes  a  discount  to 
which  he  is  not  entitled  shoulc 
be  compelled,  if  necessary,  to  pay 
the  money  back. 

Now,  I  want  to  call  the  atten¬ 
tion  of  both  wholesalers  and  re¬ 
tailers  to  the  way  in  which  this 
condition  of  things  degrades  busi¬ 
ness.  The  retailer  is  first  to 
blame,  for  he  is  arbitrarily  taking 
what  does  not  belong  to  him.  If 
because  of  reasons  which  vir¬ 
tually  force  him  to,  the  whole¬ 
saler  allows  the  transaction  to  go 
through,  that  has  nothing  to  do 
with  it  and  does  not  alter  the 
principle.  This  in  itself  is  de¬ 
grading  business  to  a  level  of 
stand  and  deliver.  But  think 
further  of  how  it  is  degrading  the 
other  end  of  the  transaction.  The 
jobber  is  clearly  entitled  to  the 
discounts  unlawfully  deducted, 
and  it  should  never  have  been 
taken  from  him,  yet  he  is  driven 
to  all  sorts  of  subterfuges  to  get 
his  own.  This  is  not  the  way 
business  should  be  conducted, 
and  not  the  way  honest  men 
should  deal.  I  for  one  would  join 
a  combination  among  the  whole¬ 
sale  trade  to  refuse  to  allow  in 
every  case  a  discount  which  was 
not  earned  by  complying  with  the 
terms  of  sale,  no  matter  how 
valuable  the  customer  or  how 
small  the  amount  represented. 

A  General  Sales  Manager. 
New  York,  March  17,  1910. 


More  Food  Products  Weighed 
in  Federal  Food  Balance 
and  Found  Wanting. 

Several  Brands  of  Vinegar  Found  by 
United  States  Government  Not  to  be 
as  Represented.  “Maple  Syrup” 
Not  Maple  Syrup. 

Some  more  food  products  bit 
the  dust  during  the  week,  the 
United  States  Government  send¬ 


ing  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  the  details  of  sev¬ 
eral  other  prosecutions  brought 
under  the  Federal  food  law. 
There  were  several  vinegar  cases 
and  one  syrup  case. 

The  facts  of  the  various  judg¬ 
ments  were  as  follows: — 

No.  198 — Adulteration  and 
Misbranding  of  Syrup. 

On  March  4,  1908,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  R.  Feldman, 
Elizabeth,  N.  J.,  a  sample  of  a 
food  product  labeled  “Pure  Ver¬ 
mont  Maple  Syrup,  put  up  by 
Chas.  Israel  &  Bros.,  New  York. 
Guaranteed  under  the  Food  and 
Drugs  Act,  June  30,  1906,  Serial 
No.  7,161.”  The  sample  was  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  found  to  con¬ 
sist  of  a  compound  of  sucrose 
syrup  and  maple  syrup.  Hence 
the  product  was  adulterated 
within  the  meaning  of  Section  7 
of  the  act  in  that  a  substance  other 
than  maple  syrup,  to  wit,  sucrose 
syrup,  was  substituted  in  part  for 
maple  syrup,  and  was  misbrandec 
within  the  meaning  of  Section  8 
of  the  act  in  that  it  was  labelec 
“Pure  Vermont  Maple  Syrup,” 
which  statement  was  false  anc 
misleading  in  that  it  indicated 
that  the  said  bottle  contained  pure 
maple  syrup,  whereas,  as  a  mat¬ 
ter  of  fact,  said  bottle  did  not 
contain  pure  maple  syrup,  but  a 
mixture  of  maple  syrup  and  su¬ 
crose  syrup.  The  Israels  were 
indicted,  plead  guilty  and  were 
fined  $10. 

No.  199 — Adulteration  and 

Misbranding  of  Vinegar. 

On  February  15,  1909,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  James 
McHugh,  Pensacola,  Fla.,  a  sam¬ 
ple  of  a  food  product  labeled  (on 
head  of  barrel)  “Mills  Preserving 
Co.  Pure  Distilled  Spirit  Vine- 
gar,  29  gals.  New  Orleans,  La. 
/-3 U 945°°”  (0n  bottom  of  barrel). 
“Colored  with  Caramel.  Cider 
3°,  James  McHugh,  Pensacola.” 
The  sample  was  analyzed  in  the 
Bureau  of  Chemistry  of  the 
Jnited  States  Department  of  Ag¬ 
riculture  and  found  to  be  diluted 
with  water  and  colored  with 
caramel  in  a  manner  to  conceal 
its  inferiority.  Hence  it  appeared 
to  be  adulterated  within  the 
meaning  of  Section  7  of  the  act  in 
that  it  was  sold  as  pure  distilled 
spirit  vinegar,  whereas  it  was  not 


a  pure  distilled  spirit  vinegar,  but 
water  had  been  mixed  and  packed 
with  it  so  as  to  reduce,  lower  and 
injuriously  affect  Its  quality  and 
strength,  and  was  colored  with 
caramel  in  a  manner  to  conceal 
its  inferiority;  and  was  mis-  * 
branded  within  the  meaning  of 
Section  8  of  the  act  in  that  it  was  1 
labeled  “Pure  Distilled  Spirit 
Vinegar,”  which  statement  was 
false  and  misleading,  as  it  indi-  ' 
cated  that  the  contents  of  said 
barrel  were  pure  distilled  spirit 
vinegar,  whereas  a  certain  quan¬ 
tity  of  water  had  been  mixed  with 
said  contents  and  said  contents 
had  been  colored  with  caramel. 
The  manufacturer  plead  guilty  to 
the  indictment  and  was  fined  $10. 

No.  187 — Adulteration  and 

Misbranding  of  Cider  Vine¬ 
gar. 

On  or  about  June  1,  1909,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  found  in  the  possession 
of  Libby,  McNeill  and  Libby,  of 
Chicago,  Ill.,  80  barrels  of  vinegar 
labeled  and  branded:  “Pure  Cider 
Fermented  Apple  Vinegar,  45 
grain.  Made  by  The  Harbauer- 
Marleau  Co.,  Toledo,  Ohio. 
Guaranteed  under  the  Food  and 
Drugs  Act,  June  30,  1906,  No.  ] 
8,904.”  The  vinegar  had  been 
manufactured  by  the  Harbauer- 
Marleau  Co.,  Toledo,  Ohio,  and 
shipped  to  the  said  Chicago  firm 
on  or  about  April  21,  1909.  A 
sample  of  the  vinegar  wTas  ana-  j 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  found  to  con¬ 
tain  dilute  acetic  acid  and  a  for- 
eign  substance  high  in  reducing 
sugars  and  artificially  colored  in 
a  manner  to  conceal  its  inferior¬ 
ity.  The  goods  were  condemned 
and  released  under  bond. 

No.  189 — Misbranding  of 
Vinegar. 

On  February  18,  1909,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  the  W. 

W.  Harper  Co.,  Zanesville,  Ohio, 
a  sample  of  a  food  product 
abeled:  “Gordon  Vinegar  Co.,  46. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant" 

Attorney  and  Counselor  at  Law 

443-448  Laid  Title  Bldg..  Philadelphia.  Pa. 

Telephones  { 

Corporation  Practice,  Cases  Under  Peed  Law* 
Trade- If  art  Registration 
General  Practice 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Mr.  Retailer, 

Do  You  Want  a  Clerk? 


There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 

value. 

Some  of  them  got  their  training  in  the  old  country — 

trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions ;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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Apple  Cider  Vinegar.  Fer 


Senate  Committee  Considers  Elgin  Butter 

Board’s  Methods 

Hears  Testimony  as  to  How  Elgin  Body  Holds  up  Butter 
Prices  All  Over  the  Country.  Washington  Witness  Says 
All  Butter  Sales  Are  Regulated  by  Elgin  Quotations. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


merited.  Pontiac,  Mich./’  which 
was  part  of  a  shipment  made  by 
the  Gordon  Vinegar  Co.  from 
Pontiac,  Mich.,  to  the  said  W.  W. 
Harper  Co.  on  or  about  Decem¬ 
ber  26,  1908.  The  sample  was 
analyzed  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  Depart¬ 
ment  of  Agriculture  and  found  to 
be  adulterated  within  the  mean¬ 
ing  of  Section  7  of  the  aft  in  that 
a  mixture  of  dilute  acetic  acid,  or 
distilled  vinegar,  and  a  foreign 
material  high  in  reducing  sugars 
had  been  substituted  wholly  or  in 
part  for  the  vinegar  which  it  pur¬ 
ported  to  be,  and  was  misbranded 
within  the  meaning  of  Section  8 
of  the  act  in  that  it  was  labeled 
“Apple  Cider  Vinegar,”  which 
statement  was  false,  misleading 
and  deceptive  because  it  was  not 
an  apple  cider  vinegar,  but  a 
mixture  of  dilute  acetic  acid,  or 
distilled  vinegar,  and  a  foreign 
substance  high  in  reducing 
sugars.  The  defendant  was  sen¬ 
tenced  to  pay  the  costs  of  the 
case. 

No.  195 — Adulteration  and 
Misbranding  of  Vinegar. 

On  April  29,  1909,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  the  Kohl-Meyer 
Grocery  Co.,  Centralia,  Ill.,  a  sam¬ 
ple  of  a  food  product  labeled 
“Manufactured  for  Kohl-Meyer 
Grocery  Co.,  Centralia,  Ill.,  46 
Fermented.  Forty-six  Sugar 
Vinegar.  Serial  No.  12,385.  St. 
Louis,  Mo.”  The  sample  was 
analyzed  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  De¬ 
partment  of  Agriculture  and 
found  to  be  a  compound  of  part 
sugar  vinegar  with  part  spirit 
vinegar,  or  distilled  vinegar. 
From  the  aforesaid  analysis  it 
appeared  that  the  article  was 
adulterated  within  the  meaning 
of  Section  7  of  the  act  in  that  an¬ 
other  substance,  to  wit,  spirit,  or 
distilled  vinegar,  had  been  sub¬ 
stituted  in  part  for  the  genuine 
food  product,  and  that  the  said 
article  was  offered  for  sale  under 
the  distinctive  name  of  another 
article;  and  was  misbranded 
within  the  meaning  of  Section  8 
of  the  act  in  that  it  was  labeled 
“46  Sugar  Vinegar,”  which  state¬ 
ment  was  false  and  misleading 
because  it  was  not  sugar  vinegar, 
but  a  compound  of  sugar  vinegar 
and  spirit,  or  distilled  vinegar. 

1  he  A.  Braun  Co.  plead  guilty 
and  was  fined  $10. 


Washington,  D.  C., 

March  17,  1910. 

The  Senate  Committee  re¬ 
sumed  its  investigation  into  food 
prices  last  Monday.  The  first 
witness  was  James  F.  Oyster,  a 
butter  and  egg  dealer  of  this  city. 
He  laid  the  blame  for  high  butter 
prices  on  the  Elgin  Butter  Board. 

The  Board,  according  to  the 
witness,  is  an  exchange  composed 
of  some  three  hundred  of  the 
creamery  men  and  merchants  in 
Illinois  and  parts  of  Wisconsin 
and  Iowa.  Every  Monday  the 
members  gather  on  the  floor  of 
this  exchange  and  butter  is  offered 
for  sale  or  bid  for  just  as  stocks 
are  offered  or  bid  for  on  the  floor 
of  the  New  York  Stock  Exchange. 
After  the  bids  and  offers  have 
been  received  an  advisory  com¬ 
mittee  of  the  Board  passes  on 
them  and  fixes  upon  a  price, 
usually  the  average  of  the  quo¬ 
tations  on  exchange,  which  is 
known  as  the  Elgin  Board  price 
for  the  remainder  of  that  week. 

The  witness  explained  that,  like 
many  retailers,  he  gets  his  butter 
supply  from  creameries  with 
which  he  has  contracts  to  take 
their  entire  output  at  the  Elgin 
Board  price  each  week,  except  in 
one  or  two  cases,  in  which  he  pays 
a  premium  over  the  Elgin  price. 
He  said  there  was  no  trade  agree¬ 
ment  to  fix  the  price  to  the  trade 
or  to  the  consumer.  On  his 
wholesale  business  his  margin 
was  1  cent  per  pound.  On  his  re¬ 
tail  business  his  gross  profit  was 
from  12^2  to  15  per  cent.,  and  his 
net  one-half  of  that. 

Elgin  prices  from  1880  to  1910 
were  quoted  by  the  witness,  show¬ 
ing  that  the  lowest  average  price 
for  any  year  was  17.3  cents,  in 
1896,  and  the  highest  33%  cents, 
in  1881.  In  December  last  the 
price  went  to  36  cents  for  one 
week,  but  there  was  a  sharp  re¬ 
action,  and  the  average  for  last 
year  was  29  cents.  The  present 
quotation  is  31  cents.  In  the  last 
six  years  there  has  been  an  in¬ 
crease  of  6  to  7  cents.  The  sud¬ 


den  drop  from  the  high  price  in 
December  was  due  to  the  appear¬ 
ance  of  storage  butter  in  large 
quantities — a  thing  that  always 
happened  whenever  the  price  of 
fresh  creamery  butter  was  pushed 
too  high. 

Another  witness  was  W.  M. 
Poulton,  a  Baltimore,  Md.’  gro¬ 
cer.  He  testified  that  he  had  been 
able  to  make  only  a  bare  living 
out  of  his  business  in  the  last  two 
years,  and  that  in  his  opinion 
one-half  of  the  retailers  in  his 
line  of  business  in  Baltimore 
were  nearly  “broke”  and  woulc 
be  glad  to  get  out  of  business. 
He  said  all  of  his  customers  were 
working  people. 

“Are  the  working  people. eating 
as  much  as  they  did  five  years 
ago/’  asked  Senator  Smoot. 

I  don’t  think  so.  They  are 
eating  more  fish,  largely  salt 
mackerel,”  answered  the  witness. 
He  said  the  grocery  and  meat 
bill  of  a  family  of  five  ranged  from 
$28  to  $40  monthly,  and  he  esti¬ 
mated  that  this  represented  an 
increase  of  about  8  or  10  per  cent, 
in  the  last  five  years. 

Asked  by  Senator  Crawford  if 
his  customers  paid  their  bills  as 
regularly  as  they  did  five  or  ten 
years  ago,  Mr.  Poulton  answered 
in  the  negative;  he  thought  they 
found  greater  difficulty  in  “mak¬ 
ing  ends  meet.” 

H.  Sonnehill,  another  Baltimore 
grocer,  read  a  statement  giving  a 
number  of  comparisons  of  the  cost 
of  commodities  for  several  years 
back.  Among  the  articles  men¬ 
tioned  as  having  increased  in 
price  were  butter,  eggs,  cheese, 
flour,  beans,  rice.  He  declared 
that  in  the  last  ten  years  the  price 
of  potatoes  had  increased  15  per 
cent.,  and  chocolate  and  cocoa  10 
per  cent. 

The  witness  stated  that  the 
price  of  flour  had  increased  12P2 
per  cent,  in  the  last  twelve  years, 
but  his  figures  for  five  years  back- 
showed  it  had  increased  about  25 
per  cent. 

The  witness  declared  the  price 
of  lemons  had  increased  $1  a  case 


in  the  past  year,  and  attributed 
the  advance  to  the  increase  in 
the  tariff. 

On  Thursday,  Charles  Rohe, 
president  of  the  American  Meat 
Packers  Association,  was  exam-  ; 
ined.  He  is  a  member  of  the  firm 
of  Charles  Rohe  &  Brothers,  of 
New  York.  He  said  the  business  " 
of  his  firm  is  largely  that  of  im¬ 
porters.  He  said  the  association 
of  which  he  is  president  com¬ 
prised  250  packers,  or  about  90 
per  cent,  of  all  those  engaged  in 
the  business.  The  membership, 
lie  said,  was  approximately  450. 

A  meeting  is  held  in  Chicago 
once  a  year,  where  papers  are  read 
and  other  matters  discussed. 

It  was  emphatically  declared 
by  Mr.  Rohe  that  the  association 
of  packers  does  not  fix  prices. 
He  believed  there  has  been  no  re¬ 
duction  in  the  number  of  those  en¬ 
gaged  in  the  packing  business. 
He  attributed  the  prevailing  high 
prices  for  meat  to  increased 
population  and  lessened  produc¬ 
tion.  He  declared  that  his  firm 
paid  $10.90  for  hogs  only 
Wednesday,  as  compared  with 
$6.50  the  same  time  a  year  ago. 
The  present  price,  he  said,  was 
at  the  rate  of  14  to  1434  cents  a 
pound. 

Holt. 

*  *  * 

Some  additional  information 
regarding  the  share  of  the  Elgin 
Butter  Board  in  holding  up  but¬ 
ter  prices  all  over  the  country 
was  given  during  the  week  be¬ 
fore  the  Ohio  Legislative  Com¬ 
mittee,  which  is  also  holding 
meetings  at  Cincinnati.  Before 
this  committee  Nathan  Long¬ 
fellow,  a  member  of  the  Cincinnati 
Produce  Exchange,  was  the  one 
who  told  the  committee  that  the 
Elgin,  Ill.,  butter  quotations  are 
“bogus.” 

“They  are  not  regulated  by  the 
laws  of  supply  and  demand,”  he 
declared,  “and  as  a  consequence 
for  fifteen  years  the  people  of 
Cincinnati  have  been  duped  out 
of  from  5  to  16  cents  a  pound  on 
butter.” 

Longfellow  gave  the  commit¬ 
tee  the  names  of  eight  individ¬ 
uals  and  firms  belonging  to  the 
alleged  butter  combine.  He  said 
that  in  January  a  committee  of 
the  Produce  Exchange,  of  which 
he  was  a  member,  cut  the  whole¬ 
sale  price  of  butter  3  cents,  re¬ 
peating  this  two  days  later. 

The  same  day,  he  said,  the  El¬ 
gin  Board  sent  out  a  price  meet¬ 
ing  the  double  cut. 


Florida  lettuce  ranges  from 
$1.75  to  $3.25  and  fancy  is  fcarce 
and  wanted. 
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What  a  Retailer  Can  Save  on  Co-operative 
Delivery,  Etc.,  by  Joining  With 
His  Fellows 

Federation  of  Nebraska  Retailers  Investigating  This  and  Other 
Phases  of  Co-operative  Work.  Establishment  of  an 
Exchange  for  Handling  Eggs  and  Produce.  Figures 
Prepared  by  Nebraska  President. 


The  Federation  of  Nebraska 
Retailers  held  its  annual  conven¬ 
tion  at  Omaha  on  Tuesday, 
Wednesday  and  Thursday  of  the 
past  week,  March  8th,  9th  and 
10th.  It  opened  an  investigation 
which  if  it  yields  successful  re¬ 
sults  will  in  all  probability  make 
an  impression  upon  the  entire 
country.  The  investigation  was 
into  the  saving  to  be  made  by  in¬ 
dividual  retailers  by  co-operative 
delivery,  co-operation  in  the  doing 
of  a  produce  business,  the  united 
elimination  of  undesirable  pre 
mium  schemes,  and  also  the  exer¬ 
cise  of  co-operative  effort  in  a 
number  of  other  directions. 

The  matter  has  been  worked  up 
by  President  Fred.  Diers,  who 
prepared  and  presented  to  the 
convention  a  schedule  showing 
just  what  the  absence  of  co-oper¬ 
ation  costs  the  retailer,  and  by 
the  same  token  what  he  would 
save  if  he  could  get  it.  A  copy  of 
this  schedule  has  been  obtained 
and  is  presented  below.  The  per¬ 
centages  are  based  on  an  annual 
business  of  $50,000  yearly,  but 
they  can  be  applied  to  any  sized 
business  by  pro  rating : 


Under  proper  trade  rela- 


tem  by  one  man,  average 

cost  per  month . . 

Co-operative  delivery  sys- 

$50.00 

10.00 

Saving  for  a  single  mer- 
chant . 

40.00 

Single  merchant’s  average 
loss  per  month  on  pro- 
duce  of  all  kinds . 

50.00 

Co-operative  loss  per  month 
per  merchant  . 

5.00 

Saving  per  month  each 
merchant  . 

45.00 

Single  merchant’s  exten¬ 
sion  of  credit  loss  per 
month  . 

20.00 

Co-operative  loss  per  month 

3.00 

Saving  per  month  each 
merchant  . 

17.00 

Co-operative  gain  of  power 
in  collecting  undesirable 
accounts  per  month . 

10.00 

Individual  power  vs.  co- 
operative . 

3.00 

Gain  per  month  under  co- 
operative  power  . 

7.00 

Loss  per  merchant  by  cut 
and  slice  prices . 

50.00 

tions . 

00.00 

Gain  per  month  per  mer- 
chant  . 

50.00 

Single  handling  of  eggs, 
butter,  produce  through 
store  with  extra  clerk 
hire  . 

50.00 

Co-operative  exchange  as 
handled  at  Madison,  loss, 
if  any . 

5.00 

Saving . 

45.00 

Single  merchant  with  pre¬ 
mium  drawing  schemes 
gives  4  per  cent,  of  sales 

50.00 

Co-operative  system  . 

00.00 

Gain  under  proposed  co¬ 
operative  plan  . 

50.00 

Total  saving  per  month  for 
single  merchant  . 

254.00 

Saving  for  one  merchant 
for  year  . 

$3,048.00 

Of  course  these  estimates  are 
roseate,  as  all  such  figures  are 
when  purely  estimates,  but  there 
is  enough  solid  fact  to  interest 
any  believer  in  co-operative  effort 


The  Manufacturer  and  the  Grocer 

Battle  Creek,  Mich., 

March  15,  1910. 

Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir : — We  have  been 
much  interested  of  late  in  a  num¬ 
ber  of  articles  printed  in  the 
“Buyers’  Bulletin”  of  the  Butter- 
ick  trio  of  home  papers,  because 
they  express  so  strikingly  some 
of  our  ideas  on  questions  relating 
to  sales  policies  and  trade  rela¬ 
tions.  Two  of  these  in  the  issue 
for  February  struck  us  as  of  suf¬ 
ficient  interest  to  be  read  by 
everyone  concerned  in  this  ques¬ 
tion. 

More  and  more  the  spirit  of  co¬ 
operation  is  becoming  understood 
and  appreciated  by  the  trade. 
More  and  more  manufacturers 
are  coming  to  realize  that  it  pays 
to  play  square  with  the  grocer — 
that  the  manufacturer  prospers 
only  when  the  grocer  prospers 
When  the  great  publications  that 
reach  the  consumer  take  up  the 
strain  as  the  Butterick  trio  have 
it  looks  as  though  this  is  a  time 
to  feel  pretty  good  about  the  fu¬ 
ture  and  to  get  busy  and  help  the 
movement  along. 

Very  truly  yours, 

Kellogg  Toasted  Corn  Flake 
Company. 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

/lotoses 

if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don’t  sell 
ten  times  as  much  is  because  you  don’t 
talk  about  it. 

Duffs 

.Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps'  buying;. 
The  kind  that  children  love— and  it’s 
good  for  them. 
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WITH 


EDITOR 


Here  is  another  piece  of  un¬ 
fairness  about  the  retailer  and 

Unfair  and  Cold  Storage.  It 
Ignorant.  js  from  the  “Ollt- 

look” : — 

The  retailers  must  also  bear  their 
share  of  the  blame.  By  cold  stor¬ 
age,  game,  fish  and  eggs  left  over 
from  one  open  season  to  another 
may  be  passed  off  as  recent  prod¬ 
ucts.  This  deceit  is  most  widely  prac¬ 
ticed  in  the  case  of  eggs,  which  may 
be  bought  by  retailers  from  cold 
storage  warehouses  at  not  over  thirty 
cents  a  dozen  and  then  sold  to  the 
public  as  new  laid  eggs  from  the 
country  at  sixty  cents.  Why  should 
the  now  indispensable  system  of  pre¬ 
servation  help  unscrupulous  retail¬ 
ers  to  exploit  the  public?  Properly 
regulated,  such  a  system  should  serve 
the  public  well.  No  matter  how 
great  the  gain  has  been  to  the  public 
there  is  now  a  suspicion  that  the 
gain  _to  private  interests,  both 
wholesale  and  retail,  may  have  been 
proportionately  greater.  If  so,  then 
the  cold  storage  system,  already 
classed  as  a  public  utility,  must  be 
supervised  by  the  Government  for 
the  general  good.  The  best  warehouse¬ 
men  themselves  see  the  advantage 
of  being  so  regulated  by  the  Depart¬ 
ment  of  Agriculture  that  the  ulti¬ 
mate  consumer  would  be  notified  by 
a  Government  stamp  whenever  and 
how  long  commodities  offered  to 
him  have  been  subjected  to  the  cold 
storage  process.  Fortunately,  in  its 
power  to  regulate  interstate  com¬ 
merce,  Congress  possesses  authority 
to  deal  with  the  matter  for  the 
whole  country. 


themselves  have  subscribed  for  over 
$5,000  of  the  stock,  and  need  less 
than  .$3,000  more  to  put  the  proposi¬ 
tion  on  its  feet.  This  would  be  a 
good  industry  for  the  city  and  we 
hope  they  will  succeed. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  doesn’t  like  to 
wish  the  Little  Rock  truck  grow¬ 
ers  failure,  but  it  would  probably 
be  better  for  the  canned  goods  in¬ 
dustry  if  this  cannery  was  not 
built.  A  large  number  of  similar 
enterprises  have  borne  canneries 
in  various  parts  of  the  country, 
and  the  writer  has  never  known 
one  that  was  an  ornament  to  the 
industry.  The  great  majority  were 
careless  little  plants,  loosely  con¬ 
ceived  and  inexpertly  conducted. 
They  produce  a  varying  grade  of 
canned  goods,  sometimes  very 
good,  sometimes  very  poor,  and 
always  very  uncertain.  The 
writer  has  never  made  any  in¬ 
vestigation,  nor  has  any  one  else, 
so  far  as  is  known,  but  it  is  highly 
probable  that  seventy-five  per 
cent,  of  the  disturbers  of  price 
conditions  in  the  canned  goods  in¬ 
dustry  would  be  found  to  be  can- 
ners  of  this  class. 


mediately.”  What  does  that 
mean  ?  Why  is  it  so  important  to 
the  National  Association  that  the 
tax  on  oleo  should  be  reduced? 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  from 
Elbert  Hubbard, 

tt  .,  .  the  most  insin- 

Hubbafd  Piffle. 

cere  poseur  this 
land  has  ever 
seen,  a  booklet  on  “The  Standard 
Oil  Co.”  The  book  is  printed  and 
bound  in  the  artistic  fashion 
which  Hubbard  likes  to  mark  his 
booklets,  and  is  filled  with  the 
characteristic  “brilliant”  froth 
that  Hubbard  is  eager  and  ready 
to  sell  to  anybody  with  the  price. 
The  whole  book  is  a  “defence”  of 
the  Oil  Trust,  but  such  a  lament¬ 
ably  weak  defence!  Here  is  a 
typical  paragraph : — 

Also,  I  told  him  that  wherever 
the  Standard  Oil  went  it  carried 
system,  order,  safety,  prosperity ; 
and  that  it  paid  a  wage  beyond  its 
competitors,  even  beyond  “union 
scale,”  and  absorbed  the  best  and 
strongest  into  its  ranks;  that  the 
Standard  Oil  Co.  met  its  obliga¬ 
tions,  never  defaulted  on  its  payroll, 


and  supplied  the  world  a  high  qual¬ 
ity  of  goods  at  prices  regarded  as 
reasonable  and  right. 

The  Standard’s  crimes  were  dis¬ 
missed  with  the  following  flip¬ 
pant  and  cynical  fling: — 

But  business  is  not  yet  a  ladies’ 
lunch — a  suave  and  innocuous, 
harmless,  tabby  four  o’clock.  It  is 
a  struggle  for  supremacy.  And  it  is 
a  fight  to  a  finish.  And  it  is  just 
as  full  of  romance  as  were  the 
knightly  jousts  of  old. 

The  attitude  of  Hubbard’s  book 
is  exactly  that  of  all  other  per¬ 
sons  whose  only  knowledge  of 
principle  is  that  there  is  such  a 
word  in  the  dictionary.  In  sub¬ 
stance  it  amounts  to  this:  “The 
end  justifies  the  means,  and  the 
fact  that  the  Standard  Oil  Co.  has 
become  the  controlling  oil  factor 
of  the  United  States  justifies 
everything  it  did  to  get  there.” - 
Of  course  to  state  such  an  atti-  ] 
tude  is  to  expose  its  fallacy. 

The  Oil  Trust  did  practically  all 
that  Hubbard  says  it  did  in  the 
first  paragraph  reproduced.  But 
is  a  man  who  killed  his  brother  to 
be  excused  because  he  was  good 
to  his  mother? 


1  his  is  not  only  unfairness ;  it 
is  also  gross  ignorance.  Retailers 
do  not  buy  eggs  “from  cold  stor¬ 
age  warehouses.”  In  the  cities 
they  buy  them  almost  invariably 
from  wholesale  produce  dealers 
who  may  or  may  not  have  had 
them  in  cold  storage  warehouses, 
and  who  may  or  may  not  have 
revealed  the  true  character  of  the 
eggs  when  they  sold  them.  As 
a  matter  of  fact,  the  retail  grocer 
has  just  about  as  little  to  do  with 
cold  storage  abuses  as  the  con¬ 
sumer. 


From  the  weekly  bulletin  of  th 
Little  Rock  (Ark.)  Retail  Gro 
cers’  Association 
which  is  sent  tin 
“Grocery  Work 
and  General  Mer 
chant”  regularly,  the  following 
extract  is  taken  : — 


A  Bad  Scheme. 


CANNING  FACTORY, 
s  lie  Truck  Growers’  Association 
is  making  an  effort  to  promote  a 
canning  factory  for  the  city  of  Little 
Rock,  and  this  is  certainly  a  very 
worthy  enterprise  that  should  meet 
with  the  hearty  support  of  retailers, 
tenners,  capitalists  and  other  public 
spirited  citizens.  The  truck  growers 


The  National  Retail  Grocers’ 
Association,  or  rather  its  presi- 
.  dent  and  secre- 

t  .  . ,  .or  t  .  tary,  have  ac- 
tively  associated 
themselves  with 
the  interests  seeking  a  reduction 
in  the  colored  oleo  tax,  and  in  an¬ 
other  column  appears  a  copy  of  a 
strong  letter  on  this  subject 
which  Messrs.  Green  and  Sulli¬ 
van  have  sent  broadcast  over  the 
country. 

Naturally  the  National  Asso¬ 
ciation  has  the  right  to  decide  for 
oleo  or  against  it,  and  if  it  has 
made  its  decision  after  proper 
consideration,  there  may  still  be 
criticism,  but  there  cannot  be 
complaint.  This  oleo  move  is  so 
exceedingly  radical,  however,  that 
it  should  be  made  absolutely  plain 
that  the  campaign  upon  which 
Messrs.  Green  and  Sullivan  have 
engaged  is  really  the  campaign 
of  the  National  body.  In  their 
letter  the  president  and  secretary 
say:  “It  is  a  matter  of  great  im¬ 
portance  to  our  association  that 
this  work  should  be  pushed  im- 


!  To  the  General  Merchant  Who  1 
;  Sells  Things  Like  “Radol”  I 


Another  word  with  the  general 
merchant  who  sells  patent  medi¬ 
cines.  I  have  had  something  to 
say  on  this  subject  several  times 
before.  The  substance  of  it  all  was 
that  many  of  the  patent  medi¬ 
cines  offered  general  storekeep¬ 
ers  are  moral  and  legal  frauds, 
and  that  before  selling  any  patent 
medicine  a  retailer  should  be  very 
sure  that  it  is  an  honest  and  meri¬ 
torious  product.  If  in  a  given 
case  he  can’t  be  sure,  then  he 
should  give  his  customers  the 
benefit  of  the  doubt  and  not  sell 
the  stuff  at  all. 

The  United  States  Department 
of  Agriculture  sends  me  regularly 
the  official  reports  of  prosecutions 
brought  under  the  Federal  food 
law  against  food  and  drugs.  One 
received  this  week  concerns  a 
patent  “remedy”  called  “Radol” 


which  no  doubt  has  found  its  way 
into  some  general  stores.  This 
was  the  story  that  its  own  label 
told  of  “Radol”:— 

This  bottle  contains  Radol  (Reg¬ 
istered  Trade  Mark),  a  radium,  im¬ 
pregnated  fluid  prepared  according 
to  the  formula  and  under  the  super¬ 
vision  of  Dr.  Rupert  Wells  of  St. 
Louis,  Missouri.  This  fluid  is  not 
expected  to  retain  its  radio-activity 
beyond  forty  days  from  date  of  this 
label.  For  internal  use.  Direc¬ 
tions:  Take  one  tablespoonful  in  a 
wine  glass  of  water  before  each 
meal  and  at  bed  time.  Signature, 

D.  R.  Wells,  M.  D.  Keep  this  bot¬ 
tle  in  a  cool  dark  place. 

The  Government  investigated 
and  found  these  to  be  the  facts: — 

1 —  “Radol”  did  not  contain  and 
never  had  contained  radium,  nor 
was  it  impregnated  with  it  to  the 
slightest  degree. 

2 —  It  had  no  radio  activity, 

either  after  forty  days  or  within 
it.  ’ 
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3 —  There  was  no  such  person 
as  “Dr.  Rupert  Wells.” 

4 —  “Radol”  contained  nearly 
twice  as  much  alcohol  as  beer 
contains — practically  7  per  cent. ! 

In  a  word,  a  pure  and  simple 
fake  inside  and  outside,  even  to 
the  name  of  the  poor  thief  who 
made  it  up !  And  in  this  the 
maker  agrees  with  me  perfectly, 
for  he  plead  guilty  to  both  of  the 
Government’s  indictments  and 
gloomily  paid  a  fine  of  $I5°- 

Without  doubt  every  one  of 
the  retail  dealers  who  sold  this 
stuff  did  so  innocently.  It  was 
sold  in  sealed  bottles  and  they 
could  not  possibly  know  whether 
the  claims  made  for  it  were  truths 
or  lies.  That  emphasizes  the  ex 
tent  to  which  the  retailer  is  at  the 
mercy  of  the  patent  medicine 
manufacturer;  it  shows  the 
scrupulous  and  unremitting  caie 
which  should  be  given  the  ques¬ 
tion  as  to  what,  if  any,  patent 
medicines  to  sell. 

E.  J.  B. 


The  New  York  Letter 

Short  Weight  and  Measure  Scandal  Reopened  by  New 
Administration.  Over  Half  the  Scales  Examined  Found 
Incorrect.  Storage  Meat  to  be  Tagged  Under  New  Ordi¬ 
nance.  The  “Yours  Truly”  Scheme.  Imported  Peanut 
Squabble.  Storage  Egg  Season  Opening.  Small  Trade 
Items  and  Market  Summary. 


Cranberries  are  showing  wan¬ 
ing  popularity.  The  range  is  $i 
to  $1.50  per  box  and  the  demand 
very  dull. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  March  17,  1910. 

Ever  since  Mayor  Gaynor  as¬ 
sumed  office  and  began  shaking 
up  the  city  departments  there 
have  been  reports  of  impending 
disclosures  with  reference  to  the 
Bureau  of  Weights  and  Meas¬ 
ures.  The  expected  develop¬ 
ments,  or  some  of  them,  came 
Tuesday.  Serious  charges  are 
now  made  with  reference  to  the 
extensive  use  of  incorrect  weights 
and  measures  in  all  kinds  of  retail 
stores  throughout  the  city. 

The  developments  are  the  more 
surprising  because  the  Bureau 
has  been  bringing  suits  by  the 
hundred  against  retailers  and 
has  made  sturdy  claims  as  to  re¬ 
ducing  to  a  minimum  the  use  of 


fraudulent  weights  and  measures. 
Attention  was  called  to  the  large 
number  of  these  suits  in  a  recent 
letter  of  your  correspondent. 

The  resignation  of  Patrick 
Derry,  Chief  of  the  Bureau,  was 
accepted  Tuesday  by  Mayor  Gay¬ 
nor.  Mr.  Derry  handed  in  his 
resignation,  following  a  report  to 
the  Mayor  by  Fritz  Reichmann, 
State  Superintendent  of  Weights 
and  Measures,  to  the  effect  that 
the  city’s  Bureau  of  Weights  and 
Measures  is  in  a  demoralized  con¬ 
dition  and  in  need  of  thorough 
reformation. 

Mayor  Gaynor  will  instruct 
Mr.  Derry's  successor  to  get 
busy  and  see  that  the  weights  and 
measures  used  in  stores  in  this 
city  are  correct.  At  present,  ac- 
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cording  to  Superintendent  Reich- 
mann’s  investigations,  from  40  to 
70  per  cent,  of  the  scales,  weights 
and  measures  used  by  grocers, 
butchers,  fish  dealers  and  other 
retailers  are  short. 

With  a  view  to  finding  out  how 
the  outside  inspectors  have  been 
doing  their  work,  Mr.  Reichmann 
sent  a  corps  of  experts  to  make 
tests  of  scales,  weights  and  meas¬ 
ures  and  in  various  small  and  large 
stores.  According  to  the  report, 
of  515  scales  tested  in  Manhat¬ 
tan,  209  were  found  to  be  correct 
and  306  incorrect  or  short.  Of 
153  weights  tested,  44  were  found 
to  be  correct  and  109  incorrect. 
Of  156  measures  tested,  28  were 
found  to  be  correct  and  128  in¬ 
correct.  About  the  same  propor¬ 
tion  obtained  in  all  the  boroughs 
of  the  city. 


*  *  * 

Alderman  Frank  Dowling’s  or¬ 
dinance  for  the  tagging  of  all 
meat  which  is  kept  in  storage 
houses,  the  tags  to  show  the  date 
at  which  the  produce  went  into 
storage,  was  adopted  Tuesday  by 
the  Board  of  Aldermen.  A  two 
hours’  debate  preceded  this 
action. 


THE  HIGHEST  because  of  their  PURITY-QUflLlTY  FLAVOR 

On  these  points 

Bee  Brand  Flavoring 

Extracts 

received  the  highest  award — 

GOLD  MEDAL 

The  strongest  endorsement  since  the  Pure  Pood  Law 
went  into  effect. 

HIGHER 

by  40%  than  national  laws  require.  Increasing  sales 
indicate  that  the  consumer  desires  a  HIGH-CLASS 
Flavoring  Extract  regardless  of  pi  ice. 


McCORMICK  &  GO. 


MANUFACTURING 

CHEMISTS 


BALTIMORE,  MO. 
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Those  who  favored  the  ordi¬ 
nance  contended  that  it  would 
cheapen  the  cost  of  living,  be 
cause  it  would  put  an  end  to  the 
practice  of  buying  supplies  cheap 
and  putting  them  into  cold  stor¬ 
age  until  prices  rose. 

Those  who  opposed  the  meas¬ 
ure  contended  that  it  would  not 
cheapen  the  cost  of  living,  be¬ 
cause  it  would  shorten  the  sup¬ 
ply. 

The  ordinance  was  adopted  by 
a  vote  of  43  to  13.  When  the  or¬ 
dinance  was  first  introduced,  be¬ 
cause  of  doubt  as  to  the  jurisdic¬ 
tion  of  the  Aldermen,  the  Corpo¬ 
ration  Counsel  was  asked  for  his 
opinion.  Although  he  had  not  yet 
replied,  Mr.  Dowling  insistec 
on  the  passage  of  his  ordinance. 

Now  the  ordinance  will  go  to 
the  Mayor  for  approval  or  veto. 
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inroads  in  their  trade.  When  a 
jobber  is  boosting  a  line  of  goods 
and  has  a  contract  which  compels 
him  to  buy  a  large  quantity  of 
this  line,  he  is  likely  to  try  to  re¬ 
place  the  old  standard  brands 
with  it.  Some  of  the  jobbers, 
signing  the  contracts,  are  men 
who  usually  have  handled  large 
quantities  of  the  goods  of  regular 
packers. 

The  success  which  the  pro- 


Butter  dealers  say  that  the  El¬ 
gin  Butter  Board  has  nothing  to 
do  with  the  prices  here.  The 
New  York  Mercantile  Exchange 
abolished  the  Quotation  Commit¬ 
tee  last  August  and  since  that 
time,  the  wholesale  dealers  say, 
the  prices  are  fixed  according  to 
the  supply  and  demand,  so  that 
New  York  dealers  have  no  fear,  it 
seems,  of  the  Congressional  Com¬ 
mittee  which  is  trying  to  learn 


*  *  * 


From  authoritative  sources 
your  correspondent  learns  that 
the  manufacturers  are  beginning 
to  take  the  new  plan  of  boosting 
private  label  goods,  which  is 
being  tried  in  the  “Yours  Truly” 
brand  of  pork  and  beans  more 
seriously.  When  the  scheme  was 
first  brought  up  the  large  pack¬ 
ers  looked  upon  it  as  a  petty  fac¬ 
tor  in  the  trade  and  thought  that 
it  would  soon  peter  out.  The 
promoters  of  the  scheme,  how¬ 
ever,  have  been  quietly  making- 
contracts  with  various  jobbers 
throughout  the  country. 

The  plan  is  to  give  one  jobber 
in  each  section  the  exclusive 
rights  to  his  section.  In  return 
for  these  rights  he  must  pur¬ 
chase  at  least  one  carload  of 
goods  a  year.  The  promoters  are 
to  advertise  the  brand  extensively 
as  the  “Yours  Truly”  brand,  but 
each  jobber  will  have  his  own 
name  on  the  package  as  well  as 
the  name  of  the  brand.  The  pro 
moters  are  to  spend  $100,000  on 
advertising  in  the  first  year  and 
increase  the  same  amount  an¬ 
nually  for  four  years,  making  a 
four  years’  advertising  campaign 
at  a  total  expense  of  a  million 
dollars. 

The  scheme  was  first  outlined 
at  a  meeting  of  wholesale  grocers 
in  Chicago.  These  wholesalers, 
who  were  mostly  manufacturing 
jobbers,  decided  that  the  plan 
was  not  practicable.  Now  Chi¬ 
cago  promoters  are  backing  the 
scheme. 

Some  manufacturers  fear  that 
the  movement  will  make  severe 


moters  of  the  scheme  have  had  whether  or  not  the  Elgin  Board 
with  the  pork  and  beans  has  in-  is  a  trust.  Occasionally,  say  the 
duced  them  to  make  preparations  dealers,  a  contract  is  based  on  the 
°r  Puttmg  other  goods  on  the  Elgin  Board  prices,  but  they  are 
market.  It  is  expected  that  so  rare  as  to  be  of  no  conse- 
Youis  1  inly  brands  of  toilet  cjuence. 
and  washing  soaps  and  of  canned  *  *  * 

molasses  will  soon  be  on  the  mar¬ 
ket.  Wholesale  dealers  in  eggs  are 

*  *  *  looking  forward  with  apprehen- 

*  •  ,  si°n  to  the  new  season.  So  much 

bv  S  ar  T  rnC  A  “H*  and  indefinite  in  the 

\  '  E  hott  &  Co->  outlook  that  even  the  boldest  and 

advising  dealers  not  to  stock  up  shrewdest  of  the  men  who  oper- 
on  imported  peanuts,  has  caused  U  in  storage  are  now  ,  L. 
some  discussion  m  the  trade.  In  tating. 

the  letter  this  company,  which  Although  at  this  time  of  the 
handles  only  domestic  peanuts,  year,  quite  commonly,  a  start  has 
said  that  the  imported  peanuts  been  made  in  storing  eggs  or  at 
are  likely  to  become  rancid,  and  least  in  making  contracts  for  their 
or  this  reason  they  advised  the  future  storage,  nothing  has  yet 
trade  not  to  stock  up  with  them  been  done  here  in  this  direction 

weather  °  '  C°"’"‘g  warmer  during  the  present  season. 

ie!'  ,  „  The  situation  here  seems  to  be 

The  importers  of  Spanish  pea-  the  echo  of  that  at  St.  Louis, 
nuts  objected  to  this  statement,  where  the  Western  packers  and 
and  Arquimbau  &  Ramee  gave  shippers,  at  their  recent  meeting, 
out  a  statement  saying  that  they  tried  to  suggest,  as  usual,  a  price 
had  been  importing  large  quanti-  to  be  paid  for  eggs  for  storage 

ties  of  shelled  peanuts  from  Spain  purpoSes,  but  could  not  agree 

for  a  number  of  years  and  had  upon  a  figure.  The  dealers  say 
never  known  them  to  become  that  the  price  usually  agreed  upon 
rancid.  As  to  the  warm  weather  at  the  annual  meetings  of  this 
making  it  difficult  to  keep  the  kind  js  not  at  all  bindi  but 

stock  in  good  condition,  a  repre-  serves  as  a  sort  of  a  guide  or 
sentative  of  the  company  told  standard 

your  correspondent  that  they  One  large  packer  said  several 

carry  stock  the  year  around  and  days  ago  that  according  to  the  in- 

tiat  furthermore  they  do  their  dications  at  that  time  he  would 

biggest  business  in  summer.  He  be  obliged  to  pay  about  21  or  22 

said  that  the  peanuts  which  are  cents  a  dozen  for  eggs  in  the 

imported  from  China  or  Japan  West  for  storage  and  at  that  price 

may  be  inferior,  but  that  the  he  might  buy  as  much  as  twenty- 

Spanish  peanuts  are  of  the  best  five  carloads,  while  if  prices  were 

quality.  down  to  16  or  18  cents,  the  level 

The  prices  of  the  imported  pea-  °f  two  years  ago,  he  would  prob- 

nuts  are  lower  as  a  rule  than  ably  buy  from  300  to  500  carloads. 

those  of  the  domestic  nuts.  This  The  experience  of  last  season 

year,  dealers  in  the  domestic  wlien  the  holders  of  storage  eggs 

product  say,  the  nuts  are  likely  !°St  heavily  bas  most  strongly 

to  advance  to  a  high  price  emPhasized  the  need  of  caution 

The  crop,  they  say,  is  15  per  cent,  f"  thepar‘  A  p°SsibIe  5pecula- 
i  tors.  Another  factor  is  the  uncer- 


else  were  favorable  an  unfriendly 
law,  passed  by  the  Legislature  of 
the  State,  might  prove  ruinous  to 
the  holders  of  eggs  in  the  ware¬ 
houses. 

Several  wholesalers,  who 
usually  have  been  large  operators 
in  storage  eggs,  have  been  saying 
[this  week  that  they  do  not  pro¬ 
pose  to  take  the  risks  now  appar¬ 
ent  in  buying  and  storing  sup¬ 
plies,  and  that  as  far  as  they  can 
see  the  farmers  will  have  to  find 
a  way  of  storing  their  own  eggs. 

Some  of  the  gloomy  talk  heard 
in  the  West  Side  market  with 
reference  to  eggs  and  their  stor¬ 
age  may  have  an  ulterior  purpose 
— to  force  down  prices.  Anyway, 
prices  have  been  tending  down¬ 
ward,  as  is  expected  at  this  time 
of  the  year.  Until  early  this 
week  the  market  absorbed  re¬ 
ceipts  of  fresh  eggs  fairly  well, 
but  the  receipts  then  began  to  ex¬ 
ceed  the  immediate  demand. 
The  Western  and  Southern  firsts 
are  quoted  in  New  York  at  this 
writing  at  24  cents,  and  nearby 
eggs  range  from  that  figure  up  to 
26  cents. 

*  *  * 

Schedules  in  bankruptcy  of 
Joseph  Yollence,  a  grocer  who 
had  three  stores  at  2109  Eighth 
avenue,  1772  Amsterdam  avenue, 
and  154  Hamilton  place.  The 
schedules  show  liabilities  of  $16,- 
623  and  assets  of  $5,585,  consist¬ 
ing  of  stock  sold  by  the  receiver 
f°r  $3-975.  fixtures  sold  by  the  re¬ 
ceiver  for  $1,355,  accounts  to  the 
amount  of  $167  and  $88  in  cash. 
Among  the  creditors  are  Vincent 
Volence,  Jr.,  $5,050;  Lewisode, 
Graff  &  Son,  $1557;  Austin,  Nich¬ 
ols  &  Co.,  $1,236;  and  S.  M.  Bar¬ 
ber,  $1,155. 

*  *  * 


less  than  that  of  last  year.  The 


tainty  as  to  what  laws  the  various 


present  wholesale  price  of  the  do-  T  Po-, ’dot,, ^  1 

.  1  Legislatures  may  make  to  regu- 

mestic  peanuts  is  from  $1.00  to  late  and  restrict  the  cold  storage 

$1.30  a  bushel  of  30  pounds  |  business.  Even  if  everything, 


The  investigation  into  the 
methods  of  the  American  Sugar 
Refining  Co.  to  determine 
whether  or  not  it  is  a  trust,  is  pro¬ 
ceeding  slowly.  In  answer  to  the 
Government’s  order  to  show 
cause  why  it  should  not  be  held 
in  contempt  of  court  for  failure  to 
produce  papers  wanted  by  the 
Federal  Grand  Jury,  the  company 
declared  that  the  whole  proceed¬ 
ings  were  unlawful  and  contrary 
to  precedent  and  that  the  attempt 
to  compel  the  secretary  of  the 
company,  Charles  R.  Heike,  to 
produce  the  papers  after  he  had 
refused  to  do  so,  unless  he  was 
sworn,  was  an  unlawful  attempt, 
as  it  was  made  by  the  United 
States  District  Attorney  and  not 
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Make  More  Money  By  Selling 
Hunt’s  Quality  Fruits 

“The  Kind  That  Are  NOT  Lye  Peeled.” 

“We  Can  the  Flavor  as  well  as  the  Fruit.”  and  sc ffv* FRUITS 
flavor  that  your  customers  will  appreciate  at  once.  S  QUAUTY  fRL«TS 

sell  themselves  and  keep  on  selling  wherever  introduced.  Qua  y 
Advertising  helps  to  get  them  started,  so  we  are  publishing  big  advertisements 
* TS  Home  Journal,  Saturday  Evening  Post,  Delineator,  Womans 

— -  Se°r  0Cr°d?rP SyW 

counter  display,  and  the  sales  will  begin  at  once.  and' samples’ oPour  advertisement.  Paste 

Sese^ample^dvertisements  o'rfyou^window  and  they'll  appeal  at  once  to  anyone  who  has  seen  them  m 

a  magazine.  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Camiers  of  Highest  Oracle  California  bruits 

PENNSYLVANIA: — Githens,  Rexamer  *  Co.,  Ph.ladelphia;  Westmoreland I  Gro  Co  - 

C*.  W**W  KENTUCKY:  Curry,  Tunis  & 

Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


H  n  He  made  the  remarkable 

lYil*  I  JpOnfiT.  declaration  that  as  long  as 
"  ^  the  average  grocer  handled 

the  good  trade  of  his  neigh¬ 
borhood  under  his  present 
methods,  the  big  and  fancy 
stores  had  nothing  to  fear. 

For  that  reason  he  was 
sorry  to  see  us  entering  into 
an  educational  campaign,  as 
he  feared  the  independent 
grocers  might  open  their 
eyes  at  last  to  the  subject  of 
QUALITY,  and  show  the 
public  that  the  big  and  fancy 
stores  were  not  the  whole 
thing  after  all. 


This  Is  Not  An  Ad.  It  Is 
No.  1 

of  An  Important  Series 
of  Letters  to 

YOU 

One  of  the  biggest,  fanciest 
and  most  exclusive  of  grocers 
in  New  York  City,  operating  a 
chain  of  fancy  and  exclusive 
stores,  has  just  stated  that  he 
looked  upon  independent 
grocers,  not  as  his  competi¬ 
tors,  but  as  “feeders”  to  his 
business. 


stores,  the  chain  stores  or  the 
so-called  exclusive  stores. 

If  you,  as  an  independent 
grocer,  were  to  make  a  small 
display  of  Premiergoods,the 
attention  of  the  passer-by 
would  be  called  to  it,  and 
many  a  strange  face  would 
be  invited  through  it  into 
your  store, giving  you  an  op¬ 
portunity  of  getting  into  con¬ 
tact  with  trade  that  buys  from 
the  so-called  “big  fellows.” 

Send  for  Catalogue  “A.” 


The  Premier  campaign  is 
calling  attention  to  a  brand 
of  goods  which  cannot  be 
procured  in  the  department 


Francis  H.  Leggett 
and  Company 

NEW  YORK,  N.  Y. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD 


AND  GENERAL  MERCHANT’ 
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by  the  Grand  Jury.  The  answer 
also  declares  that  this  was  an  at 
tempt  to  make  an  “unreasonable 
search  and  seizure”  and  as  Such 
was  an  attempt  to  violate  the 
Fourth  Amendment  to  the  Con¬ 
stitution  of  the  United  States. 


*  *  A' 


Lemuel  R.  Patterson,  of  Chi¬ 
cago,  one  of  the  indicted  packers 
and  vice-president  of  the  National 
Packing  Co.,  surrendered  himself 
Tuesday  in  the  Court  of  Common 
Pleas,  Hudson  County,  N.  J.  He 
pleaded  not  guilty  to  the  indict¬ 
ment  charging  him  with  con¬ 
spiracy  to  manipulate  the  prices 
of  foodstuffs. 


distributers,  has  decided  to  go  out 
of  business.  This  is  the  oldest 
tobacco  jobbing  house  in  the 
United  States.  It  was  established 
by  Peter  Lorillard  in  1760.  The 
changes  in  the  trade  in  the  last 
few  years,  brought  about  largely 
by  the  Tobacco  Trust,  it  is  said, 
injured  the  trade  of  the  company 
and  its  directors  decided  to  go 
into  voluntary  liquidation. 


Summarized  Market  Con¬ 
ditions. 


*  *  * 

Secretary  J.  T.  Austin,  of  the 
American  Specialty  Manufactur¬ 
ers’  Association,  started  Monday 
on  a  trip  through  the  Southern 
States.  He  will  stop  at  all  the 
principal  cities  to  secure  new 
members  for  the  association  and 
to  get  the  jobbers  to  sign  the  as¬ 
sociation’s  agreement.  Auxiliary 
associations  will  probably  be 
formed  at  Atlanta,  New  Orleans 
and  Memphis,  where  meetings  of 
representatives  have  been  ar¬ 
ranged.  Mr.  Austin  has  been  in¬ 
vited  to  speak  before  many  of  the 
wholesale  and  retail  grocers’  as¬ 
sociations  of  the  South.  The  as¬ 
sociation  has  been  induced  to  ex¬ 
tend  its  territory  by  the  encour¬ 
agement  received  from  the  manu¬ 
facturers  and  jobbers  of  the 
South  and  Mr.  Austin  believes 
that  his  trip  will  accomplish  de 
sirable  results. 

*  *  * 

Proprietary  medicines  contain 
ing  sufficient  alcohol  may  be 
rated  as  liquors  under  the  liquor 
tax  law,  according  to  a  decision 
received  by  the  State  Excise  De¬ 
partment  from  the  Appellate  Di¬ 
vision  of  the  Supreme  Court. 

J  he  decision  of  the  court  sustains 
a  finding  of  a  jury  that  a  patent 
medicine  containing  large  quanti¬ 
ties  of  alcohol  may  not  be  sold 
for  medicinal  purposes,  but  as  a 
beverage.  The  court  rules  that 
medicines  of  the  character  de¬ 
scribed  may  not  be  sold  by  those 
holding  only  a  druggists’  liquor 
tax  certificate,  but  that  sellers 
must  first  secure  certificates  au¬ 
thorizing  the  sales  of  liquor  with¬ 
out  a  prescription,  to  be  drunk  off 
the  premises. 

*  *  * 

^  1  he  A.  Iff.  Hillman  Co.,  437 
Pearl  street,  cigar  and  tobacco 


The  activity  which  the  coffee 
market  has  been  expecting  for  the 
past  two  months  has  not  yet  ar 
rived,  the  invisible  supplies  up 
setting  the  calculations  of  the 
dealers.  The  West,  it  was  ex 
pected,  would  have  to  be  re¬ 
stocked  before  this,  but  it  is  stil 
using  up  the  supplies  importec 
last  fall  direct  and  is  buying  only 
enough  to  fill  in.  The  prices  of 
Brazil  grades  are  strong  and  an 
increase  in  the  demand  will  prob¬ 
ably  mean  a  raise  in  price.  Low 
grades  are  firm,  the  supply  being 
rather  short.  Shippers’  views  on 
Maracaibos  are  a  little  too  high 
to  suit  the  jobbers,  who  are  al¬ 
ready  pretty  well  stocked,  with 
this  grade.  Javas  are  firm  and  in 
good  demand. 

Country  greens  and  Pingsueys 
are  in  active  demand  this  week  in 
the  tea  market.  The  West  is 
buying  heavily  in  these  grades. 
Prices  are  steady,  with  first  hands 
reported  as  -not  making  much 
concessions.  Congous  are  in  de¬ 
mand  from  London,  where  they 
are  used  for  blending.  Japans 
of  good  grade  are  scarce  and 
firm. 

The  raw  sugar  market  was 
rather  quiet  this  week.  Shippers 
seem  to  be  under  no  pressure  to 
sell,  while  the  refiners  are  holding 
off,  waiting  for  advices  from 
Cuba.  I  hey  are  well  supplied  for 
some  time. 

Withdrawals  on  old  orders  is 
still  the  principal  business  done 
in  the  refined  sugar  market.  Dis¬ 
tributers  are  supplied  for  some 
weeks  and  are  holding  off,  wait¬ 
ing  for  developments  in  the  raw 
sugar. 

Some  activity  was  shown  in  the 
flour  market  during  the  earlv  part 
of  the  week,  but  it  disappeared 
quickly,  leaving  the  market  as 
dull  as  before.  The  wheat  mar- 
vet  still  bothers  some  of  the  buy¬ 
ers,  so  they  are  waiting  for  the 


publication  of  the  Government  re¬ 
port  on  the  farm  reserves.  .This, 
they  hope,  will  settle  the  wheat 
market  to  a  true  statistical  posi¬ 
tion.  Ulour  salesmen  who  have 
returned  to  New  York  after  trips 
through  the  country  report  that 
dealers  are  well  stocked  up  for 
some  time  to  come. 

1  here  is  a  good  jobbing  de¬ 
mand  for  rice,  but  with  the  pres¬ 
ent  high  prices  no  large  sales 
were  noted  this  week.  Some  o 
the  mills,  it  is  reported,  are  wi 
ling  to  make  concessions  to  clean 
out  the  stock,  but  the  majority 
are  still  holding  steady.  The 
farmers,  it  is  said,  are  willing  to 
carry  their  stock  into  the  next 
season  rather  than  reduce  their 
prices.  To  do  this  they  will  have 
to  reduce  their  acreage  next  year 
as  the  banks  will  not  assist  them 
in  both  operations.  Cables  from 
Porto  Rico  report  that  the  sup 
plies  are  sufficient  for  current 
needs  and  that  brokers  are  hold 


mg  off  waiting  for  a  break 


in 


Japans. 

A  cutofio  cents  a  dozen  on  the 
1910  pack  of  asparagus  by  most 
of  the  large  packers  this  week  re 
suited  in  the  closing  of  many 
large  sales  which  have  been  hang- 
mg  fire  for  some  time.  Jobbers 
generally,  however,  do  not  seem 
to  be  much  interested  in  aspara¬ 
gus  even  at  the  reduced  figure. 
1  hey  seem  to  be  applying  the 
same  policy  to  asparagus,  which 
they  have  been  following  for 
some  time  in  relation  to  other 
ines  of  canned  goods.  They  are 
also  waiting  for  another  cut  in 
their  favor  in  canned  tomatoes. 
Corn  is  in  good  demand,  but  no 
large  sales  are  made  as  the  hold¬ 
ers  refuse  to  make  any  conces¬ 
sions.  Peas  are  in  good  demand, 
with  prices  firm. 

California  fruits  are  in  good  de¬ 
mand  with  prices  steady.  State 
gallon  apples  of  good  quality  are 
firmly  held,  although  there  is  not 
much  demand  for  them. 

High-grade  fresh  creamery  but¬ 
ter  has  been  scarce  during  the 
week.  The  bulk  of  the  butter  re¬ 
ceived  here  shows  the  defects 
which  are  quite  common  during 
the  early  spring.  The  market  is 
absorbing  all  receipts  of  the  good 
grades,  but  the  seconds  and  thirds 
are  not  in  much  demand.  Most 
of  the  dealers  are  trying  to  keep 
down  the  prices  so  as  to  encour¬ 
age  the  demand.  The  specials  are 
selling  as  a  rule  at  33  cents,  but 


sales  of.  especially  high  grade 
lots  are  being  made  at  3314  and 
34  cents. 

Eggs  are  still  going  down,  the 
best  grades  now  selling  at  from 
25  to  26  cents.  Receipts  are  in¬ 
creasing  every  day  and  dealers 
expect  that  the  market  will  drop 
still  further  in  the  next  few  days. 
Duck  eggs  are  more  plentiful. 
The  best  grades  can  be  had  for 
36  cents  a  dozen.  Goose  eggs  are 
scarce  and  bring  from  80  to  90 
cents. 

Fred.  A.  McGill. 


AMONG  THE  TRADE. 


New  prices  on  Italian  olive  oil 
will  be  made  about  April  1st. 
1  he  bulk  price  will  be  about  10 
cents  a  gallon  below  last  year. 


Anthony  M.  Warthman,  asso¬ 
ciated  for  years  with  the  meat 
packing  interests  of  this  city,  died 
at  his  home,  1328  North  Twelfth 
street,  last  Friday.  He  was  69 
years  old.  In  i860  Mr.  Warth¬ 
man  was  one  of  the  founders  of 
the  firm  of  Adam  H.  Wffrthman 
&  Co.,  pork  and  beef  packers, 
25~45  Poplar  street.  Ten  years 
ago  he  retired  from  active  busi¬ 
ness  life. 


The  chain  stores  have  been 
more  or  less  bothered  during  the 
week  on  account  of  the  general 
strike.  A  few  union  grocery 
clerks  went  out,  but  not  enough 
to  cause  much  trouble.  The 
Kensington  district  was  the  cen¬ 
tre  of  the  greatest  disturbance,  a 


ew  stores  being  closed. 


More  Ignored  Advice  to  the  National 
Canners'  Association. 

Chicago,  Ill.,  March  14,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Your  editorial  in 
the  "Grocery  World  and  General 
Merchant”  for  February  28,  1910, 
regarding  the  National’  Canners’ 
advertising  campaign  is  of  more 
than  ordinary  interest  to  me. 

\\  hile  connected  with  another 
advertising  agency  I  pointed  out 
to  the  secretary  the  reasons  why 
his  advertising  would  result  in  ' 
absolute  failure. 

I  have  studied  co-operative  ad¬ 
vertising  for  years  and  believe  I 
understand  the  subject  quite 
fully. 

I  would  be  glad  to  discuss  the 
subject  with  you  at  any  time  you 
may  wish  to  do  so. 

Yours  truly, 


J.  H.  R. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


15 


«  Want  to  make  your 
Customers  grateful  to  you? 


BURK’S 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don  t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming;  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass 


“Do  You  Sell 
Hooton's  Cocoa? 


99 


Be  prepared  to  say  ‘ 1 Y es  indeed,  madam,  ’ 
every  time  you’re  asked  the  above  ques¬ 
tion,  because  HOOTON’S  COCOA  pleases 
people  so  much  they’re  disappointed 
when  they  can’t  get  IT.  They  want  it 
because  of  its  fine  quality  and  high  food 
value,  and  because  it’s  the  biggest  can 
they  can  get  for  ten  cents.  HOOTON’S 
COCOA  is  “easy  to  sell  and  sure  to  please’’ 
and  pays  you  a  good  profit. 


H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


u 


Butternut  Bacon 

(Trade-Mark  Reg.  U.  S.  Pat.  Off.) 

Among  the  many  brands  on  the  market,  this 
Bacon  is  a  distinct  favorite,  being  selected  from 
prime  corn-fed  pigs,  and  is  mild,  sweet  and  of  ex¬ 
quisite  flavor,  specially  cured  with  granulated  sugar. 

It  is  not  sold  sliced  or  in  jars,  but  is  put  up  in 
narrow  strips  cut  absolutely  square,  strung  with 
white  cord*,  making  any  waste  impossible;  wrapped 
in  high  glazed  and  parchment  paper  and  embel¬ 
lished  on  two  sides  with  an  attractive  label  of 
alternate  blue  and  white  diagonal  bars  bearing  the 
words  Burk’s  Butternut  Boneless  Breakfast  Bacon. 

A  red  seal  is  also  attached  to  the  cord,  stating  the 
specific  merits  of  this  product. 

The  package  makes  an  attractive  window  dis¬ 
play  and  because  of  its  distinctive  label  is  readily 
recognized  at  a  distance. 

“Butternut”  Bacon  is  the  best  for  family  use. 

BurK’s  Lard 

(KETTLE  RENDERED) 

is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat,  and  to  contain  all  its  original 
properties,  none  of  which  has  been  exti  acted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich 
oils  have  been  extracted  so  that  manufacturers 

can  make  a  larger  profit. 

Others  are  Steam  (or  dank)  Rendered  and  as  a 
result  of  the  condensation  of  the  steam  used  in 
this  process,  contain  a  large  percentage  of  moisture, 
which  not  only  reduces  the  quality  of  the  Lard,  but 
causes  it  to  sputter  and  splash  when  it  is  used  for 
frying. 

Burk’s  Lard  contains  no  Stearine 

Notwithstanding  the  Government  permits  the 
use  of  5 °Jo  of  Stearine  in  “Pure  Lard”  we  do  not 
avail  ourselves  of  this  privilege,  having  shipped 
Lard  for  years  without  the  use  of  any  stiffening, 
because  it  would  reduce  the  natuial  richness  of 
our  product. 

LOUIS  BURK 

Girard  Avenue  and  Third  Street 
PHILADELPHIA 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


LEGAL  DEPARTM ENT 


Requests  for  information  in  this  Department  should  tersely  set  Out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday^s  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  “  Grocery  World  and  General  Merchant. " 


XLII. — “Going  Security”  for  Others. 


Generally  speaking,  there  are 
three  forms  of  “going  security” 
for  one’s  fellows: — I,  becoming 
surety  for  him;  2,  becoming  guar¬ 
antor  for  him ;  3,  endorsing  for 
him.  The  legal  status  of  each 
method  differs  from  that  of  the 
other  two. 

Let  me  say  at  the  beginning 
that  there  has  never  been  a  looser 
or  a  more  dangerous  business  prac¬ 
tice  than  “going  security”;  prom¬ 
ising,  in  other  words,  that  if  the 
friend  who  is  thus  favored  does 
not  pay  his  debts,  you  will.  In 
the  cities  it  has  been  very  largely 
superseded  by  the  work  of  the 
surety  companies,  and  so  it  should 
be,  for  the  man  who  has  become 
surety,  guarantor,  or  even  en¬ 
dorser  for  another,  never  knows 
where  he  stands  until  the  princi¬ 
pal  has  paid  the  obligation.  The 
surety  companies  will  furnish  se¬ 
curity  on  all  sorts  of  transactions 
for  a  small  charge,  and  the  secur¬ 
ity  which  they  furnish  is  always 
preferable  to  private  security, 
especially  in  the  view  of  the 
courts. 

The  status  of  a  surety  differs 
decidedly  from  the  status  of  a 
guarantor,  and  both  differ  from 
that  of  an  endorser.  The  most 
common  form  of  becoming  surety 
is  to  go  on  somebody’s  bond. 

I  he  man  who  goes  on  another’s 
bond,  or  becomes  surety  for  him 
in  any  other  way,  is  liable  in  pre¬ 
cisely  the  same  way  as  the  prin¬ 
cipal.  He  insures  the  payment 
of  the  debt,  which  a  guarantor 
never  does,  as  will  be  explained. 

So  that  any  person  who  has  a 
claim  against  a  principal  and 
surety  doesn’t  need  to  wait  to  sue 
the  surety  until  he  has  sued  the 
principal.  He  can  sue  them  both 
together,  or  can  sue  the  surety 
first  and  alone,  if  he  likes,  and  the 
fact  that  the  principal  is  perfectly 
responsible  financially  has  noth¬ 
ing  to  do  with  it. 


The  above  fact  makes  surety¬ 
ship  one  of  the  widest  forms  of 
liability  of  this  sort.  One  who 
becomes  a  surety  can  suddenly  be 
called  on  to  make  good  at  once  for 
any  debt  or  default  of  his  princi¬ 
pal,  always  provided  same  is 
within  the  terms  of  the  contract 
of  suretyship. 

A  man  who  becomes  a  guaran¬ 
tor  for  another  gets  into  an  en¬ 
tirely  different  situation.  Where 
the  surety  insures  the  payment  of 
the  debt,  the  guarantor  simply  in¬ 
sures  the  solvency  of  the  debtor. 
He  is  therefore  not  liable  until  the 
real  debtor,  or  principal,  is  shown 
to  be  unable  to  pay. 

The  most  common  form  of  be¬ 
coming  a  guarantor  is  to  guaran¬ 
tee  the  credit  of  another  person. 
Under  the  laws  of  practically  all 
States  it  must  be  done  in  writing' 
in  order  to  be  valid.  Many  a 
merchant  has  lost  money  through 
not  knowing  or  remembering  this. 
Every  person  who  presents  him¬ 
self  as  the  guarantor  of  another’s 
credit  should  be  required  to  put 
his  promise  in  writing,  otherwise 
it  will  not  be  binding. 

It  is  also  of  great  importance 
that  the  guarantor  puts  his  prom¬ 
ise  in  such  language  that  it  really 
amounts  to  a  guarantee.  A  sim¬ 
ple  request  by  A  that  B  grant  C 
credit  is  not  a  guarantee  that  if 
C  doesn’t  pay  A  will.  On  the  con¬ 
trary,  it  amounts  to  nothing.  The 
best  course  to  follow  where  these 
transactions  are  frequent  is  to 
have  the  guarantor  sign  some 
such  form  as  this : — 

Date,  . 

In  consideration  of  the  extending 

of  credit  to . by  John 

Smith  &  Company,  to  the  amount 
°f . .  I  hereby  guaran¬ 

tee  the  said  account  if  not  paid 
within . -.  .davs. 

. ' . Seal. 

Witnesses, 


This  can  easily  be  adapted  to 
cover  cases  of  weekly  or  monthly 
credit.  All  large  department 


stores  use  a  modification  of  this 
form  with  great  effectiveness. 

A  form  of  guaranty  often  met 
with  is  in  cases  where  A,  a  credit¬ 
or,  is  threatening  to  sue  B  for  an 
overdue  account.  C  interposes 
with  a  request  not  to  sue  B,  or  to 
give  a  little  more  time,  and  “he 
will  see  that  the  claim  is  paid.” 
Very  often  promises  of  this  class 
amount  to  nothing,  first  because 
they  are  too  vague  to  be  enforce¬ 
able,  and  second  because  they  are 
not  in  writing.  Every  kind  frienc 
coming  forward  to  intercede  for 
a  debtor  in  any  such  manner 
should  be  requested  to  state 
plainly  in  writing  that  in  con¬ 
sideration  of  the  granting  of  so 
much  more  time  to  the  debtor,  he, 
the  guarantor,  will  pay  if  the 
debtor  does  not.  If  the  creditor 
refrains  from  going  ahead  as  the 
result  of  this  promise,  lie  can  al¬ 
ways  recover  from  the  guarantor 
— if  the  real  debtor  doesn’t  or 
can’t  pay. 

This  introduces  the  important 
peculiarity  of  a  guarantor’s  con¬ 
tract.  Instead  of  being  able  to 
sue  the  guarantor  direct,  as  can 
be  done  with  a  surety,  the  guar¬ 
antor  can  be  sued  only  after  it 
has  been  established  that  the 
debtor  cannot  pay.  Holders  of 
contracts  of  this  sort  are  for  this 
reason  always  anxious  to  estab¬ 
lish  that  their  contract  is  one  of 
suretyship  instead  of  one  of 
guarantee,  for  if  it  is  suretyship 
they  are  saved  the  trouble  of  first 
proceeding  against  the  principal. 

The  proper  method  of  realizing 
upon  a  guarantee  is  to  make  de¬ 
mand  upon  the  real  debtor.  If  he 
fails  to  pay,  suit  must  be  brought 
against  him,  judgment  obtained 
and  execution  issued.  If  the  ex¬ 
ecution  discloses  the  absence  of 
assets,  the  time  is  ripe  to  sue  the 
guarantor,  but  not  before. 

Speaking  now  of  the  liability  of 
him  who  endorses  a  note  for  an¬ 
other,  this  has  been  treated  to 
some  extent  in  a  former  article. 
Suffice  it  to  say  what  is  perhaps 
generally  known,  that  a  man  who 
endorses  a  note  for  the  accom¬ 
modation  of  another,  may  be 
called  on  to  pay  the  note  by  any 
third  party  who  has  taken  the 
note  for  value  without  notice  that 
the  endorser  signed  as  a  mere  ac¬ 
commodation  and  without  con¬ 
sideration. 

A  surety  or  a  guarantor  who  is 
compelled  to  pay  the  debt  of  his 
principal  always  has  an  action 


against  the  principal  to  recover 
his  money,  but  usually  it  does  him 
little  good.  If  he  brings  that  ac¬ 
tion  he  has  the  right  to  call  on 
the  original  creditor  for  any  se¬ 
curity  which  he  holds,  or  any¬ 
thing  that  might  have  been  used 
as  evidence  had  the  creditor  sued 
the  debtor  himself. 

Just  a  little  as  to  what  will  re¬ 
lieve  a  surety  from  his  obligation  : 

If  a  member  of  a  partnership 
becomes  surety  in  the  firm  name 
the  firm  is  not  bound  unless  he 
had  express  authority  to  do  so. 

If  a  creditor,  after  somebody 
has  become  surety  for  the  debt, 
does  anything  which  releases  the 
real  debtor  from  any  part  of  the 
debt,  or  the  obligation,  the  surety 
is  released  absolutely. 

If  a  man  for  whom  another  has 
become  surety  does  anything 
which  alters  the  risk  of  the  trans¬ 
action  in  any  way,  the  surety  is 
released. 

A  man  who  becomes  surety  for 
an  individual  is  not  liable  if  the 
individual  takes  a  partner. 

A  man  who  has  become  surety 
for  an  individual  is  not  liable  for 
debts  and  defalcations  of  the  firm 
of  which  the  principal  is  a  mem¬ 
ber. 

V  here  a  man  has  become 
surety  for  the  honesty  of  a  clerk, 
and  the  clerk  defaults,  the  surety 
is  not  liable  for  anything  he  steals 
after  the  employer  discovers  his 
stealings,  if  he  keeps  him  on  in 
ull  knowledge. 

A  man  who  has  become  surety 
for  another,  on  a  note  or  bond,  is 
released  if  any  material  alteration 
is  made  in  the  paper  without  the 
surety’s  consent.  Changing  the 
rate  of  interest,  or  the  time  of 
payment,  or  the  amount  of  the 
note,  or  even  its  date,  is  con¬ 
sidered  a  material  alteration. 

In  the  case  of  a  guarantor,  it  is 
always  safer  to  give  him  notice 
the  minute  any  doubt  arises  as  to 
whether  the  debtor  is  going  to 
oay  the  debt. 

I  find  that  an  increasingly  large 
oercentage  of  partnership  agree¬ 
ments  contain  the  stipulation  that 
none  of  the  members  shall  become 
sureties  or  guarantors  for  other 
persons,  or  go  security  for  others 
in  any  way  whatever.  This  I  re¬ 
gard  as  extremely  wise. 

( Copyright ,  March,  1910,  by 
Elton  J.  Buckley.) 

Question:  “G.  S.,”  Pa. — A  tells 
3  and  C  that  Mrs.  D  and  another 
woman  conduct  a  fast  house — 
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We  Will  Guarantee  to  Sell  These 
Goods  for  You 


IT 


Baking 
Powder 
Comfort 

Is  it  comfortable  to  sell  a 
baking  powder  that  you  hope 
is  legal  and  wholesome,  but 
aren’t  sure  ? 

Yet  somebody,  either 
chemist,  a  State  Food  Depart¬ 
ment  or  a  State  Legislature 
has  raised  a  question  about 
almost  every  type  of  baking 
powder  except  phosphates,  of 
which  Rumford’s  Baking 
Powder  and  Rumford’s 
Yeast  Powder  are  the  chief. 

You  can  sell  either  of  these 
powders  in  absolute  security 
and  contentment.  Not  even 
the  most  rabid  competitor  can 
justly  deny  their  perfect  le¬ 
gality,  wholesomeness  and 
efficiency. 

Sell  them  and  get  one  worry 
off  your  mind. 

Rumford 
Chemical  Works 

Providence,  R.  I. 


that  Mrs.  D  is  immoral.  C  tells 

E  F  and  G,  children  of  Mrs.  D, 
that  their  mother,  Mrs.  D,  con¬ 
ducts  a  bad  house,  and  they,  E,  F 
and  G  should  not  go  home  to  live 
with  their  mother,  Mrs.  D. 
Could  Mrs.  D  bring  action 
against  A,  B  and  C  for  defama¬ 
tion  of  character? 

2 — Through  stress  of  circum¬ 
stances  A  and  family  of  four 
children  were  taken  to  a  public 
institution  to  be  cared  for.  Mrs. 

A  being  ill  for  a  long  time  while 
at  this  institution,  A  loses  their 
furniture.  As  soon  as  Mrs.  A  par¬ 
tially  recovers  A  and  Mrs.  A  go 
to  housekeeping  again,  leaving 
the  children  in  this  institution 
until  A  can  make  a  home  for 
them.  In  the  meantime  one 
child,  a  girl  aged  12,  has  been 
given  out  to  a  family.  A  makes 
a  home  for  all  and  asks  for  the 
institution  to  return  the  children. 
Two  of  them,  age  10  and  13,  are 
sent  home.  The  officials  claim 
that  the  oldest,  a  girl  now  aged 
15,  did  not  want  to  come  home, 
so  she  still  is  kept  in  this  insti¬ 
tution  and  maintained  at  the  ex¬ 
pense  of  taxpayers  when  she  can 
have  a  comfortable  home  with 
her  parents.  The  family,  to  which 
the  1 2-year-old  girl  was  given,  on 
March  4th,  wrote  the  girl’s  par¬ 
ents  (A)  that  upon  receipt  of 
railroad  fare  that  they  would  send 
the  girl  home.  Railroad  fare  was 
sent  March  5th,  but  no  girl  came. 
On  March  nth  the  parents  of  the 
girl  received  a  letter  from  family 
with  whom  the  girl  was  living 
stating  that  railroad  fare  was  re¬ 
ceived  too  late,  that  they  (the 
family  with  whom  the  girl  was 
living)  had  adopted  her  from  the 
County  Commissioners,  the  in¬ 
stitution  being  a  county  home. 

Now,  what  action  is  necessary 
to  compel  the  girl,  age  15,  to 
come  home,  or  to  compel  the 
county  officers  to  allow  this  girl 
to  come  home. 

What  action  is  required  to  get 
possession  of  the  other  girl,  age 
12,  who  is  supposed  to  be  adopted 
from  the  County  Commissioners, 
said  adoption  made  after  parents 
are  able  to  support  her  and  with¬ 
out  knowledge  of  parents." 

Answer. — 1 — In  this  case  Mrs. 
D  has  an  undoubted  action 
against  A  and  C  for  slander.  B 
seems  to  have  done  nothing  more 
than  listen  to  A,  which  is  not  a 
legal  offence.  In  Pennsylvania 
there  is  no  criminal  action  for 
slander,  as  there  is  for  libel,  hence 
the  only  redress  is  in  a  civil  ac 
tion  for  damages.  To  such  an 
action  the  defendant  can  plead 
the  truth  of  what  he  said  as  a  de¬ 
fence;  if  a  criminal  action  could 
be  brought  the  truth  would  not 
be  a  defence. 

2 — As  to  the  15-year-old  girl, 
who  is  still  at  the  institution,  the 


Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 

Sardine  trade  ?  ,  ,  . 

We  have  a  coupon  plan  of  building  up  a  retailer  s  businessin 

Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way— you  don’t  have  to  give  customers  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn  t 
that  worth  investigating  ? 

Watson  <Ss  Company 

SOLE  PROPRIETORS  “Skipper”  Sardines . 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 
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2 'J*  BOXES -60  IN  USE  (I20'is) 
5,b  BOXES- 24  IN  USE  (I20'is) 
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BEST  SUGAR  FOR 
TEA  AND  COFFEE / 


YOU  CAN  GET 

Bitters  Pui6  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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parents  can  claim  her  and  remove 
her  forcibly  if  necessary,  unless 
either  or  both  of  two  obstacles 
are  in  the  way:  If  the  parents 
signed  a  paper  when  they  put  the 
children  in  the  home,  relinquish¬ 
ing  all  right  to  them,  it  is  binding 
upon  them  and  they  are  helpless. 
The  second  obstacle  would  come 
into  existence  if  the  home  the 
parents  offer  is  not  fit  or  proper 
as  an  environment  for  a  child. 

A  decision  as  to  child  No.  2, 
who  was  suddenly  adopted,  de¬ 
pends  also  upon  what  paper  was 
signed  by  the  parents  when  they 
placed  the  girl  in  the  home.  Or 
dinarily  a  child  cannot  be  adopted 
except  with  its  parents’  consent. 
If  no  consent  has  been  given  in 
this  case,  either  directly  to  the 
adopters  or  through  something 
signed  at  the  institution,  the  child 
can  be  claimed  by  the  parents  and 
removed  forcibly  if  necessary. 

In  both  cases  the  proper  pro¬ 
ceeding  is  by  habeas  corpus  pro¬ 
ceedings. 


presuming  that  B  received  no 
compensation  for  his  service? 

Answer. — This  question  isn’t 
perfectly  clear.  Why  did  A  give 
B  the  check?  Why  didn’t  A  go  to 
the  bank  and  draw  his  own 
money?  If  B  simply  went  to  the 
bank  as  an  accommodation  to  A, 
he  drew  the  money  as  an  agent  of 
A,  and,  if  he  refuses  to  turn  it  over 
to  A,  A  has  two  courses  open : 
1,  he  can  arrest  him  for  embezzle¬ 
ment  ;  2,  he  can  bring  a  civil  ac¬ 
tion  for  the  recovery  of  the 
money,  or  he  can  do  both.  The 
fact  that  B  charged  nothing  for 
his  service  has  nothing  to  do  with 
the  matter. 


Question:  G.  C.  Page,  Athens, 
Pa. — I  purchased  the  grocery, 
stock  and  fixtures  of  a  man  in  this 
place  through  an  attorney.  A 
man  took  an  inve-ntory  of  the 
stock.  I  have  the  inventory  and 
it  is  receipted  for  payment  by  him 
— the  lawyer.  It  seems  now  that 
he  did  not  notify  all  the  creditors. 

Can  they  sell  the  fixtures  for 
those  bills? 

They  have  posted  a  constable 
sale  bill  on  the  fixtures. 

Answer. — Your  duty  as  a  buyer 
of  this  store,  under  the  bulk  sales 
act,  was  to  ask  the  seller  for  a  list 
of  his  creditors  and  give  them  all 
notice  of  your  intention  to  pur 
chase  within  five  days  of  the  date 
when  you  intended  to  take  pos 
session.  If  you  failed  to  do  this, 
any  person  whom  the  seller  owed 
when  he  sold  can  get  judgment 
against  him  and  issue  execution 
against  the  stock  and  fixtures  in 
your  hands.  In  such  a  case  you 
cannot  claim  exemption. 

You  do  not  make  it  clear 
whether  the  attorney  in  the  case 
was  employed  by  you  or  not.  If 
he  was,  and  the  trouble  is  due  to 
his  failure  to  follow  the  law,  you 
have  an  action  against  him  for 
all  you  lose. 


Question :  Anxious  Subscriber, 
New  York  City. — A  corporation, 
by  whom  I  have  been  employed 
for  a  number  of  years,  recently 
forced  me  (under  threat  of  losing 
my  position)  to  sign  an  agreement 
containing  the  following  clause  : 

The  party  of  the  second  part 
(anxious  subscriber)  agrees  that  if 
has  employment,  as  above,  shall 
terminate  for  any  reason,  he  will  not 
until  after  the  expiration  of  a  period 
of  time  equal  in  duration  from  the 
date  of  this  contract  to  the  date  of 
its  termination,  engage  in  or  enter 
the  employment  of  any  person  or 
concern  engaged  in  the  manufacture 
or  dealing  in  any  of  the  things  man¬ 
ufactured  or  dealt  in  by  the  party  of 
the  first  part,  during  the  term  of  his 
said  employment  and  that  all  cove¬ 
nants  and  agreements  on  -his  part 
herein  contained  preventing  him 
from  giving  to  any  person,  except 
the  proper  representative  of  the  party 
of  the  first  part,  any  information  as 
to  the  plant,  processes,  business  or 
affairs  of  the  party  of  the  first  part, 
shall  remain  and  be  binding  on  him, 
the  party  of  the  second  part,  during 
the  said  agreed  period  of  time. 


Question :  S.  B.  Klopp,  Shilling- 
lyn  1  a.  A  gives  B  endorsed 
check  to  get  cash  at  bank.  B  re¬ 
ceives  cash  at  bank  and  keeps  it. 
Can  A  recover,  and  what  course 
should  A  take  to  recover? 

2— If  B  owns  real  estate,  what 
course  should  A  take  to  recover, 


Is  the  above  contract  legal  and 
binding  upon  me?  If  I  left  my 
present  employers  could  they  ob¬ 
tain  an  injunction  against  me  and 
prevent  me  from  earning  my 
livelihood  in  my  line  of  trade?  Or 
could  they  obtain  an  injunction 
against  any  firm  or  person  who 
might  wish  to  employ  my  services 
and  thus  prevent  any  other  con 
cern  from  employing  me? 

Answer. — In  my  judgment  this 
contract  is  absolutely  void  and 
unenforceable  for  several  reasons. 
There  are  many  cases  in  which 
the  courts  have  upheld  contracts 
between  employer  and  employee, 
the  substance  of  which  was  that 
the  employee,  after  leaving  the 
then  employer,  should  not,  for  a 
certain  specified  time,  solicit  his 
old  customers  for  his  new  employ 
er.  The  courts  have  always  been 
very  tender  about  it  however,  and 
have  refused  to  allow  such  con¬ 
tracts  to  hold  the  employee  off 
more  than  a  very  limited  time.  I 
have  never  known  the  courts  to 


uphold  a  contract  forbidding  an 
employee  to  enter  in  any  capacity 
the  service  of  another  firm  in  the 
same  line.  Obviously,  such  an  ar¬ 
rangement  might  lead  to  gross  in¬ 
justice.  To  illustrate,  suppose 
you  are  a  salesman  with  a  list  of 
customers.  If  this  contract  is  en¬ 
forceable  you  could  not  enter  the 
service  of  another  firm  in  your 
employer’s  line  even  as  a  book¬ 
keeper.  For  this  reason  alone  I 
am  very  clear  that  no  court  woulc 
enforce  this  contract,  particularly 
as  it  was  practically  signed  under 
duress,  which  means  under  com 
pulsion. 

Another  reason  it  would  almost 
certainly  not  be  enforced,  even  if 
the  above  objection  were  re¬ 
moved,  is  that  the  time  during 
which  it  was  to  run  might  be  un¬ 
reasonable.  The  contract  pro¬ 
vides  that  the  employee  must  not 
take  the  sort  of  employment 
specified  “until  after  the  expira¬ 
tion  of  a  period  of  time  equal  in 
duration  from  the  date  of  this  con¬ 
tract  to  the  date  of  its  termina¬ 
tion.’’  In  other  words,  if  the  em¬ 
ployee  continues  with  his  em¬ 
ployer,  under  this  contract,  for 
five  years,  he  must  not  accept  this 
sort  of  employment  for  that 
length  of  time.  No  court  in  the 
land  would  enforce  such  a  drastic 
provision.  They  might  if  it  meant 
something  like  six  months,  pro¬ 
vided  the  objection  pointed  out 
above  were  not  present,  but  never 
with  the  proscribed  period  any¬ 
thing  like  what  it  could  easily  be 
under  this  contract. 

I  his  contract,  in  my  opinion,  is 
mere  bluff.  I  should  go  into  court 
to  have  it  set  aside  with  the  ut¬ 
most  confidence. 


excessively  expensive.  The  act 
provides  for  the  beginning  of  pro¬ 
ceedings  before  a  justice  of  the 
peace  and  the  appointment  of 
fence  viewers.  You  will  need  a 
lawyer  in  this  case. 

2 — H  you  had  no  written. lease, 
but  merely  a  verbal  understand¬ 
ing  that  the  tenant  might  occupy 
the  property  until  it  was  decided 
whether  the  minister  wished  to 
move  back,  the  lease  was  simply 
a  monthly  one  until  that  com  ' 
tingency  was  decided.  Now  that 
the  minister  wants  the  house 
again,  the  tenant  has  no  legal 
right  to  remain.  Give  him  ten 
days’  notice  and  if  he  doesn’t  go 
begin  ejectment  proceedings 
against  him  before  a  justice  of  the 
peace.  You  will  also  need  a 
lawyer  here. 

•*’*  j  .1 

Question:  J.  Shaw,  Philadel¬ 
phia,  Pa. — I  ordered  goods  from 
a  salesman  of  whom  I  had  often 
bought  the  same  goods  before) 
invariably  paying  for  them  C.  O. 
D.  The  next  time  he  came  he 
said  he  had  a  bill  against  me. 
When  I  looked  up  this  particu¬ 
lar  bill  I  found  that  he  had  not 
receipted  it,  though  I  have' every 
reason  to  believe  I  paid  it.  He 
now  wants  me  to  pay  it  again.  I 
refuse  to  do  so.  All  previous  bills 
lave  been  stamped  paid.  Can  he 
make  me  pay  the  same  by  enter¬ 
ing  suit  against  me? 


Question:  J.  M.  Peters,  Parry- 
vdle,  Pa. — 1 — I  own  a  property. 
I  have  built  my  half-line  fence 
and  have  sent  my  neighbor  notice 
who  owns  next  property  to  build 
his.  He  refuses.  Can  I  build 
same  myself  and  compel  him  by 
law  to  pay  it? 

2 — I  rented  my  property  one 
year  ago  to  tenant  on  conditions, 
verbal,  that  if  the  minister  wished 
to  move  back  he  must  vacate  in 
ten  days.  He  now  refuses  to 
move.  How  soon  can  I  throw 
him  out? 

Answer.— 1— There  was  an  old 
act  passed  in  1842  which  controls 
this  question.  Under  that  act 
you  can  recover  from  the  adjoin¬ 
ing  owner  his  share  of  the  cost 
of  the  fence,  always  provided  that 
the  fence  was  suitable  and  not 


Answer.— This  is  a  simple 
question  of  fact — did  you  pay  or 
did  you  not?  If  you  can  prove 
that  you  did,  or  convince  a  jury 
that  you  did,  the  seller  cannot 
make  you  pay  again.  If  on  the 
contrary  he  swears  you  did  not, 
and  you  have  nothing  but  a  vague’ 
recollection  as  evidence  that  you 
did,  the  jury  would  probably 
render  a  verdict  against  you. 
The  case  would  be  decided  in 
favor  of  the  man  that  the  jury- 
believed. 

m.  1 


No.’l  Cuspidor. 
6V2  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tli*  Peters  &  Reed  Pottery  Co. 

ZANCSVILLK,  OHIO 
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PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  aU  eonntrlee. 

Davis  &  Davis,  Washington,  D.  C. 
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Mothers  Oats 


AND  THE 


Mother’s  Kit 


VERSUS 


tfOYi  is  the  time  for  you  to  boom  Mother’s  Oats,  Mother’s  Cereals 
and  the  Kit  to  your  trade.  Every  customer  you  have  is  looking  for  a 

substitute  for  meat. 

Mother’s  Cereals,  rich  in  red-blooded  vegetable  protein,  pro¬ 
duce  brain,  brawn  and  bone  at  one-twentieth  the  cost  of  meat.  No  waste: 

ioo  per  cent,  pure! 

See  our  big,  special  Mother’s  Oats  versus  meats  ads  now  running  in 
the  daily  papers.  Urge  your  customers  to  try  a  Mother’s  Kit,  1 8  packages 
assorted  cereals,  at  $1.95,  instead  of  the  same  amount  in  a  rib-roast,  good  for 

one  meal  only. 

Remember,  they  get  a  free  fireless  cooker  certificate  in  each  and  every  Kit. 

Our  ads  will  bring  many  customers  into  your  store  ordering  the  Kit. 
Help  your  trade  find  relief  from 
high-priced  meats.  Get  the  new 


profits  that  should  be  yours! 

The 


Great  Westeri 
Cereal  Company 


CHICAGO 
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This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  tneir  order  and  taken  up  in  strict  rotation. 


New  Brunswick,  N.  J.,  Feb.  26,  1910. 
Editor  Science  of  Advertising. 

Dear  Sir:— I  inclose  a  little  ad. 
clipped  from  a  souvenir  programme 
of  a  parade  of  the  Morris  County 
Road  Drivers’  Association.  As  this 
ad.  has  snap  and  character,  I  have 
secured  permission  of  Mr.  Smith  to 
have  it  criticized  scientifically. 

Yours  truly, 

A.  W.  Johnson. 

Ordinarily  an  advertisement  in 
the  official  programme  of  a 
county  road  drivers’  association 
could  get  about  as  much  results 
as  an  advertisement  of  crochetted 
ties  printed  in  Icelandic  in  a 
Greek  paper.  Some  merchants 
profess  to  think  they  get  returns 
from  such  mediums,  and  they  will 
religiously  patronize  them  and 
leave  alone  legitimate  mediums 
such  as  newspapers.  But  I  have 
never  known  one  case  where  ad¬ 
vertising  in  mediums  of  that  sort 
got  even  the  faintest  nibble.  It 
sometimes  pays  to  advertise  in 
them,  from  some  motive  of  local 
policy,  but  the  man  who  expects 
any  tangible  results  will  be  dis¬ 
appointed. 

¥ 

The  advertisement  that  Mr. 
Johnson  sends  in  is  not  his  own, 
but  the  advertisement  of  George 
C.  Smith,  grocer,  of  Morristown, 
N.  J.  Mr.  Smith  has  done  his 
best  to  present  something  in  his 
space  which  will  get  attention, 
and  I  believe  he  has  done  it,  if 
anything  can.  Here  is  his  adver¬ 
tisement  : — 


grammes.  They  are  bought  for 
the  purpose  of  keeping  tab  on  the 
I  parade  entries  and  the  fact  that 
the  name  “Souvenir”  is  used 
doesn’t  persuade  anybody  to  keep 
them.  They  belong  to  that  type 
of  ephemeral  advertising  mediums 
which  are  bought  for  a  fleeting, 
temporary  purpose,  hastily 
scanned  and  thrown  away.  No 
merchant  who  confines  himself  to 
advertising  in  such  things — and  I 
have  known  some  foolish  enough 
to  do  so — ever  got  a  dividend  of 
even  a  tenth  of  one  per  cent,  on 
his  advertising  expenditures. 
The  readers  of  this  department  I 
feel  sure  would  be  interested  to 
hear  from  Mr.  Smith  as  to  how 
his  advertisement  turned  out. 

^  * 

Columbus,  Ohio,  March  7,  1910. 
Editor  Science  of  Advertising. 

Dear  Sir : — I  note  your  weekly 
talks  with  much  interest.  Will  you 
please  give  me  some  information 
from  which  I  can  judge  whether  I 
am  paying  the  right  price  for  adver¬ 
tising  in  a  country  weekly  news¬ 
paper. 

Isn’t  there  some  rule  by  which  a 
newspaper  is  supposed  to  charge  so 
much  a  line  per  thousand  of  circula¬ 
tion?  I  am  doing  some  advertising 
in  several  country  papers,  no  two  of 
which  charges  the  same  price  for 
space,  though  most  of  them  claim 
about  the  same  circulation.  Some 
charge  nearly  twice  as  much  as  the 
others. 

Respectfully  yours, 

Charles  Stokler, 

By  E.  M.  S. 

There  is  such  a  rule  as  you  re¬ 
fer  to,  but  it  is  not  generally  en- 


My  Dear  Mr.  Equerry: — 

I  note  what  yon  say  about  advertising,  I  guess  you  are  about  right 
Take  tills  advertisement,  tor  example,  it  ccst  me  $2.50  cash.  You  notice  I  said 
cash,  I  had  to  put  the  money  right  down,  and  when  I  did  I  said’  good  bye  $2.50 
I  never  expect  to  see  you  again  or  even  hear  tell  of  you. 

I  Have  .got  the  only  Johnson  Betef  Shaver  in  town,  consequently  I  shave 
beef  better  than  any  other  grocer.  Every  one  who  buys  once  continues  to  buy. 
Now  if  enough  new  people  who  read  this  would  try  the  beef  once,  perhaps  that 
$2.50  might  yet  be  saved,  but  gracious  what  a  lot  of  smoked  beef  I’ll  have  to 
sell  to  make  $2.50  profit.  1  am  going  to  watch  the  thing  and  I’U  let  you  know 
bow  it  comes  out  Very  truly  Yours,  n-t  ■ 

GEO.  C.  8MITH.  GROCER,  33  WASHINGTON  ST. 


This  shows  cleverness,  and  it  is 
just  possible  that  somebody  might 
be  attracted  by  it  and  be  induced 
to  buy.  However,  in  a  road 
drivers’  programme  the  chance  is 
against  it  because  nobody  spends 
any  time  reading  such  pro- 


forced  even  in  the  large  cities. 
As  to  country  papers  it  is  not  en¬ 
forced  at  all,  and  in  fact,  no  rule 
is.  A  country  newspaper  is  a  law 
unto  itself.  Usually  it  has  no 
fixed  "price  for  space,  but  tries  to 
get  all  it  can.  The  chance  is  you 


can  go  into  any  average  country 
newspaper  office  and  find  no  two 
advertisers  paying  the  same  rate. 
Except  possibly  those  who  pay  in 
trade.  They  may  pay  the  same — 
the  highest  price  charged  any  ad¬ 
vertiser. 

*  *  * 

As  I  say,  there  is  no  way  of 
testing  by  any  rule  the  price 
asked  for  advertising  space  for  a 
country  newspaper.  In  such  a 
case  the  amount  of  circulation  is 
a  poor  basis  for  judging  a  paper’s 
value.  I  have  known  two  papers 
published  in  the  same  country 
town.  One  might  have  2,000  cir¬ 
culation,  which  is  large  for  the 
average  country  weekly.  The 
other  might  «have  less  than  1,000, 
yet  be  by  f.ar  the  better  advertis¬ 
ing  medium.  A  paper  should  be 
judged  by  the  class  of  people  who 
read  it,  not  by  the  number.  The 
way  to  appraise  a  country  paper 
in  which  you  are  thinking  of  ad¬ 
vertising  is  first  to  look  at  it.  Is 
it  cleanly  printed,  intelligently 
put  together,  and  does  it  show  on 
its  face  that  it  is  a  paper  with 
which  care  is  taken?  Next,  what 
is  its  standing  in  the  country?  Is 
it  respected  and  read  by  the  best 
people?  Is  its  editor  respected? 
If  the  answer  to  all  these  ques¬ 
tions  is  yes,  the  paper  should  be, 
generally  speaking,  a  good  adver¬ 
tising  medium. 

*  *  * 

My  file  is  getting  low;  let  me 
have  more  matter  for  criticism. 


No  Change  in  “Caracas  Cocoa” 
Labeling. 

Federal  Food  and  Drug  Board  Decides 
to  Require  No  Change.  Cocoa 
Coming  from  Other  Places  Can  Still 
be  Called  “Caracas.” 

The  Federal  Food  and  Drug 
Board  issued  the  following  ruling 
during  the  week  regarding  the 
labeling  of  “Caracas  Cocoa”  : — 

The  Board  of  Food  and  Drug  In¬ 
spection  lias  had  under  consideration 
for  some  time  the  question  of  the 
propriety  of  the  use  of  the  term 
“Caracas”  as  applied  to  cocoa  com¬ 
ing  from  South  America.  Valuable 
information  has  been  obtained 
through  the  Department  of  State  in 
the  form  of  a  dispatch  from  the 
American  consul  at  La  Guaira,  Ven¬ 
ezuela,  under  date  of  September  30, 
1909.  In  reply  to  a  request  from 
the  Secretary  of  State  for  a  report 
on  the  cocoa  of  Venezuela  and  its 
proper  designation,  the  American 
consul  states  as  follows : — 

In  reply  thereto  I  am  in¬ 
formed  that  the  term  “Caracas 
cocoa”  or  “Caracas  cacao” 
should  properly,  according  to  its 
original  usage,  be  applied  only 
to  cacaos  exported  through  the 


port  of  La  Guaira,  but  through 
the  extension  of  the  industry 
and  similarity  of  product  it  has 
become  corrupted  so  as  to  cover 
all  “current”  or  “ordinary” 
cacaos  of  Venezuela,  including 
those  coming  from  Rio  Chico, 
Rio  Caribie,  Guiria,  Carupano, 
and  Higuerote.  This  has  come 
about  because  of  the  parallel 
quality  of  these  cacaos  with 
those  of  the  so-called  “Caracas” 
district. 

There  are  three  Venezuelan 
districts  usually  found  in  current 
quotations  of  cacaos :  Angos¬ 
tura,  being  the  cacaos  coming 
out  of  the  lower  Orinoco  basin 
through  Ciudad,  Bolivar;  Car¬ 
acas,  those  mentioned  above ; 
Maracaibo,  those  cacaos  being 
exported  through  Maracaibo. 
Exports  from  La  Guaira  and 
Puerto  Cabello,  with  the  excep¬ 
tion  of  perhaps  10,000  bags 
(mentioned  below)  cover  only 
such  cacaos  as  are  generally 
known  as  “current,”  and  there¬ 
fore  classified  by  importers  in 
the  United  States  as  “Caracas.” 

There  are  some  small  dis¬ 
tricts  lying  between  La  Guaira 
and  Puerto  Cabello,  known  as 
Choroni,  Ocumare,  Cepe  and 
Chuao,  turning  out  about  10,000 
bags  annually  of  a  very  high 
grade  of  cocoa,  but  this  virtually 
all  goes  to  Europe,  principally 
to  Paris,  and  is  therefore  not 
quoted  in  the  ordinary  “brokers” 
cocoa  reports. 

******** 

The  cacaos  from  Carupano, 
Rio  Caribie  and  Higuerote  are 
said  to  be  of  the  same  grade  as 
these  two  latter.  The  Angos¬ 
turas  may  be  more  or  less  a  cent 
better  in  grade  than  the  samples 
of  “Caracas”  sent  herewith. 
******** 

From  what  I  can  learn  of  the 
cacao  situation  I  think  the 
name  “Caracas”  has  gotten  to 
be  more  of  a  designation  of  the 
current  class  of  Venezuelan 
cacao  than  to  indicate  the  dis¬ 
trict  of  its  production  and  under 
the  circumstances  it  seems  the 
term  has  taken  on  the  broader 
meaning  suggested  in  a  letter  of 
the  Secretary  of  Agriculture  of 
August  30,  1909.  To  further  in¬ 
dicate  that  this  is  true  I  beg  to 
inclose  a  “broker’s  cocoa  re¬ 
port,”  from  a  New  York  com¬ 
mission  house,  wherein  no  other 
Venezuelan  districts  are  named 
than  Angostura,  Caracas  and 
Maracaibo. 

In  House  Documents,  volume  65, 
serial  4844,  Fifty-eighth  Congress, 
page  155,  is  the  following:— 

The  cacao  of  Venezuela  also 
finds  a  ready  sale  in  the  United 
States,  in  the  markets  of  which 
it  is  known,  like  coffee,  by  the 
name  of  “Caracas”  and  “Mara¬ 
caibo,”  the  former  embracing  the 
cacao  coming  from  Rio  Caribie, 
Guiria,  Carupano,  Rio  Chico, 
Higuerote,  and  other  places  on 
the  eastern  coast ;  the  other 
grade  comes  from  the  States  of 
Zulia,  Merida,  Trujillo,  and  Ta- 
chira. 

This  corresponds  entirely  with  the 
views  expressed  by  our  consul  at 
La  Guaira. 

After  a  consideration  of  this  ques¬ 
tion,  the  Board  is  of  the  opinion  that 
the  term  “Caracas”  is  properly  ap¬ 
plied  to  the  area  mentioned  in  the 
above  quotation  from  House  Docu¬ 
ments,  volume  65. 


Florida  beans  range  from  $2.50 
to  $3  per  basket  and  are  in  fair 
demand. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


M i r  e  h  21,  1910. 


Grocers 

YOU  ARE  THE  GREATEST  ADVERTISING  MEDIUM  IN  THE 
WORLD.  We  have  a  plan  whereby  manufacturers  must  recognize  this 
advertising  value  of  yours  and  will  pay  you  for  it.  We  want 
you  to  know  what  our  proposition  is  and  as  soon  as  we  hear 
from  you,  we  will  tell  you  -  you  write  us  with  the  understanding 
that  you  can't  spend  a  penny  with  us  even  if  you  want  to.  We 
simply  want  your  opinion  of  a  plan  which  we  believe  will  mater¬ 
ially  increase  your  profits  on  staple  goods.  Write  NOW. 


Very  truly  yours, 

THE  HAMILTON  CORPORATION, 


IN  WRITING  TO  ADVERTISERS 


KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


22 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


There’s  a  heap  of  waste  in  this 
old  world,  ain’t  there  ?  D’ye  know 
what’s  wasted  more  than  any¬ 
thing  else? 

Talk.  That’s  right,  talk.  More 
talk  thrown  out  when  it  ain’t 
wanted  than  anything  else  I  know 
of. 

Worse  than  that.  It’s  not  only 
thrown  out  when  it  ain’t  wanted, 
but  when  it  does  a  lot  of  hurt. 

If  a  fellow  could  train  himself 
to  talk  only  when  it  was  up  to 
him  to  do  it,  and  then  talk  right, 
he  could  use  the  world  as  a  medi¬ 
cine  ball.  He’d  have  it  dead  to 
rights. 

Oh,  I’m  coming  to  the  point,  if 
you’ll  wait  a  minute.  This  is  just 
the  coughing  up  that  an  automo¬ 
bile  gives  before  it  gets  to 
going. 

The  grocer  who  don’t  throw 
too  much  talk  at  his  customer  for 
good  measure  is  a  mighty  wise 
man.  When  a  woman  comes  into 
a  grocery  store  she  ain’t  looking 
for  a  conversation  party.  She 
comes  in  to  buy  goods  and  to  talk 
about  goods. 

That’s  what  the  grocer  ought  to 
talk  about — goods. 

I  know  a  grocer  I  get  in  to  see 
once  in  a  while  right  at  home  in 
Philadelphia.  He’s  a  Socialist — 
believes  we  all  ought  to  divvy  up 
what  we’ve  got  with  people  that 
have  more.  Well,  he  has  a  right 
to  be  a  Socialist.  That  ain’t  any 
of  my  business.  Neither  is  it  any 
of  his  customer’s  business.  He 
can  have  four  wives,  so  far  as 
we're  concerned,  so  long  as  he 
don’t  bring  three  of  ’em  in  the 
store. 

The  trouble  with  him  is  he  must 
be  a  Socialist  while  lie’s  selling 
goods. 

While  I  was  in  this  man’s  store 
one  day  last  week  he  was  waiting 
on  two  women.  One  of  ’em  said 
a  little  something  about  high 
prices.  I  hat  was  enough  for  him. 

“Of  course  prices  are  high  !”  he 
said,  and  they  11  keep  on  being 


high  until  the  American  people 
wake  up  to  the  iniquity  of  their 
present  system.  This  is  a  Gov¬ 
ernment  of  the  rich,  for  the  rich, 
and  by  the  rich !”  And  then 
some. 

Well,  so  he  went  on  for  quite 
a  time — couldn’t  let  go.  He  was 
riding  his  little  hobby  and  to 
thunder  with  the  customers  who 
wanted  to  be  waited  on  quick. 

In  the  midst  of  the  funeral  ser¬ 
mon — he  was  preaching  at  the 
funeral  of  some  trade,  though  he 
didn’t  know  it — I  saw  one  of  the 
women  look  at  the  other,  and  give 
her  mouth  a  funny  twist.  What 
did  that  say?  It  said  she  had 
been  bored  that  way  often  be¬ 
fore,  didn’t  it?  The  question 
is,  how  long  will  she  stand  it?  If 
he  keeps  it  up,  you  can  bet  your 
summer  shirt  she’ll  get  so  sick  of 
it  some  time  she’ll  leave  him. 

Talking  Socialism  to  women, 
anyway,  is  as  nutty  as  trying  to 
sell  me  a  straight  front  corset.  I 
ain’t  got  a  straight  front  to  begin 
with,  and  if  I  had  I  wouldn’t  lock 
it  up. 

That  same  day  I  heard  another 
grocer  going  on  to  a  customer  to 
beat  the  band  about  the  chain 
stores. 

He  had  just  told  her  the  price 
of  Lea  &  Perrin’s  sauce  was  a 
quarter.  She  said  the  chain  stores 
sold  it  for  nineteen.  That  was 
the  button  that  opened  the  fair. 
He  let  out  the  best  ad.  for  the 
chain  stores  I  ever  heard.  How 
they  were  stealing  the  bread  out 
of  the  mouths  of  the  grocery  trade 
by  underselling  him. 

“Why  I  pay  more  than  that  for 
Lea  &  Perrin’s  sauce!”  he  said,  as 
if  that  cut  any  ice  with  her.  I 
didn’t  time  him,  but  I’ll  bet  he 
went  on  for  five  minutes  that  way. 
Understand,  I  don’t  blame  him  for 
feeling  sore.  Who  don’t  feel  sore 
over  competition  that  he  can’t 
meet?  But  I  do  say  that  he  was 
a  plumb  fool  for  showing  up  the 
chain  stores  to  his  own  customers  as 


places  that  sold  for  less  than  he 
did. 

If  you  ask  me  how  I’d  explain 
the  fact  that  another  store  sold 
for  19  cents  something  I  asked  a 
quarter  for,  I  say  I  wouldn’t  ex¬ 
plain  it  at  all.  I’d  talk  about  the 
weather.  Or  I  might  learn  to 
have  fits  so  as  to  divert  the  cus¬ 
tomer’s  attention  at  critical  mo¬ 
ments.  , 

There’s  an  English  grocer  I  see 
once  in  a  while  that  never  has  a 
good  word  for  American  goods. 
The  English  is  always  better. 
“Very  good  for  American-make, 
ma’am,”  he  says,  “but  of  course 
it’s  not  as  good  as  the  imported.” 

Well,  what  if  it  ain’t — what’s 
the  good  of  telling  people  that? 
If  he  had  an  imported  brand  of 
everything,  and  it  sold  at  a  price 
people  could  pay,  then  all  right. 
But  that  ain’t  so  in  his  case — he 
had  to  keep  a  lot  of  American 
stuff,  so  he  was  simply  talking 
down  his  own  goods.  Know  any¬ 
thing  more  foolish  than  that? 

All  these  people  would  have  an 
excuse.  The  Socialist  would  say 
it  was  his  duty  to  preach  his  gos¬ 
pel  wherever  he  could.  All  right, 
but  it’s  his  first  duty  to  make  a 
living.  Preaching  Socialism  to 
customers  who  don’t  want  to  hear 
it  ain’t  a  good  ad. 

The  fellow  that  roasted  the 
chain  stores  would  say  he  was 
trying  to  keep  his  customers  from 
patronizing  evil  places  that  dis¬ 
organized  business.  The  answer 
is  that  no  woman  cares  a  hang 
about  that  if  she  can  save  6 
cents. 

The  Englishman  would  say  he 
was  only  telling  the  truth  when  he 
said  the  American  goods  were 
ooorer  than  the  English.  Well, 
the  truth  is  all  right,  admitting 
that  what  he  said  was  the  truth, 
which  I  don’t,  but  there’s  a  way 
of  telling  the  truth  and  keeping 
your  shirt  on  at  the  same  time. 

We’d  all  be  better  off  if  there 
was  a  fine  for  talking  too  much. 
I’m  ready  for  that  any  time,  but 
the  married  women  must  stand 
their  own  fines  and  not  come  on 
us  for  ’em. 

The  Stroller. 


Meat  Packers  Must  Show  Their 
Books  in  New  Jersey. 

The  National  Packing  Co.  and 
other  packing  companies  com¬ 
monly  all  called  the  Beef  Trust 
lost  a  decision  in  the  New  Jersey 


Supreme  Court  during  the  week. 
Justice  Swayze  filed  a  statement 
that  he  would  sign  an  order  com¬ 
pelling  the  companies  to  produce 
their  books  before  the  Hudson 
County  Grand  Jury  for  use  in  the 
cold  storage  investigation  now  in 
progress. 


A  Novel  and  Drastic  Trading 
Stamp  Bill  PassingThrough 
Maryland  Legislature. 

Requires  Making  of  Contract  Every 
Time  Stamp  is  Given  Out.  Object 
is  to  Regulate  the  Stamp  Out  of 
Existence.  Maryland  Appeal  Court 
Recently  Decided  Trading  Stamp 
Legitimate. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Annapolis,  Md.,  March  16,  1910. 

There  has  been  a  fierce  conflict 
on  here  during  the  past  week  over 
perhaps  the  most  radical  trading 
stamp  bill  that  has  ever  been  pre¬ 
sented  to  a  State  Legislature. 
The  chief  enemies  of  the  bill  were 
the  large  Baltimore  department 
stores,  who  use  the  stamps  in 
enormous  quantities.  In  spite  of 
their  opposition,  however,  the  bill 
passed  one  House  and  is  expected 
to  pass  the  other. 

The  bill  seeks  to  establish  such 
severe  means  of  regulating  the 
use  of  trading  stamps  as  to  drive 
them  out  of  business.  The  Mary¬ 
land  Court  of  Appeals  some  time 
ago  decided  that  the  giving  of 
trading  stamps  redeemable  in 
merchandise  was  a  legal  business 
which  could  not  be  prohibited, 
and  the  framers  of  the  present  bill 
therefore  went  after  the  practice 
by  regulation.  Under  its  pro¬ 
visions  no  single  stamp  can  be 
given  without  a  full  contract  is 
made  out  and  signed  in  every  in¬ 
stance  between  the  purchaser  and 
seller.  This,  with  a  provision  that 
compels  the  stamps  to  be  re¬ 
deemed  with  money  as  well  as 
merchandise,  and  a  limitation  to 
a  minimum  to  one  cent  valuation 
for  every  stamp  and  similar  pro¬ 
visions  it  is  claimed  will  effect¬ 
ually  kill  the  issuance  of  the 
stamps. 

Garman. 


Why  Not  Write  Your  Own  Show 
Cards? 

At  a  very  small  cost  you  can  learn  to 
write  signs  and  show  cards  and  keep 
your  store  bright  and  attractive. 

The  Home  Study  Institute,  of  934 
Chestnut  Street,  Philadelphia,  have  a 
very  attractive  and  interesting  proposi¬ 
tion  that  should  appeal  to  live  grocers 
and  their  clerks. 
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“PON  T  BE  ODD”  “KNOWUS” 

So  many  up-to-date  traders  buy  of  Fischer,  don  t  you  think  you  should 
find  out  why  ?  Give  your  good  judgment  the  chance  to  consider  our  offer 
ings.  Surely  you  are  willing  to  buy 

COFFEES  AND  TEAS 

that  are  guaranteed  “trade  improvers”  and  “customer  holders,’  and  are 
saving  you  dollars  and  cents  at  the  same  time.  You  are  not  in  business  for 

your  health. 

WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,  1 90  Franklin  St,  New  York 

IMPORTERS  AND  TRADERS 

Booklet— “  Pifty  Years’  Progress”— tells  you  about  us 


Ask  Mr.  Harris 

Our  Mr.  William  E.  Harris  is  the  coffee 
expert  of  the  United  States  Department  of 
Agriculture,  from  which  it  may  be  con¬ 
cluded  that  if  anybody  knows  coffee  hedoes. 

We  offer  his  expert  services  to  you.  If 
you  aren't  sure  you  are  selling  the  coffees 
"best  suited  to  your  neighborhood,  or  best 
suited  to  your  prices ;  if  you  think  you 
should  make  more  money  out  of  your  coffee 
department  than  you  do  but  aren’t  sure 
how,  write  him. 

A  letter  to  our  Mr.  Harris  may  be  worth 
its  weight  in  gold. 

WILLIAM  B.  HARRIS  COMPANY 

Coffees,  Teas,  Cocoas 

1 67  Front  St.,  New  York,  N.  Y. 


WOBLDH’I  IT  BE  WE  81 WI1M  TO  Will 

If  this  advertisement  has  any  force  it  should  inspire  you  to  go 
now  and  write  us  about  our  plan  of  selling  teas  and  coflfees  by 
mail.  Ask  us  to  send  you  samples  of  such  and  such  a  grade  and 
the  price.  You  can  easily  compare  it  with  your  own.  Then 
you’ll  know  how  much  truth  there  is  in  our  statement  that  when 
we  sell  you  by  mail  we  clip  off  all  the  price  that  covers  sales¬ 
men’s  salaries.  ,  , 

An  even  better  way  is  to  send  us  your  own  samples  and  let  us 

match  them. 

Just  suppose  you’re  paying  two  or  three  cents  a  pound  more 
for  coffee  than  you  need  to. 

Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1897 


ior  conee  uiuu  you  m. 

DURYEE  &  BARWISE 


Will 


When  you  start  selling  Gold  Camel  Ceylon  India 
Packet  Teas — first,  you’ll  please  your  customers; 
second,  the  friends  of  your  customers  will  come  to 
you  for  tea  because  Gold  Camel  is  better  than  any 

other  they  can  get;  third,  you’ll  make  good  profits  on 

your  increased  tea  trade.  Gold  Camel  Ceylon  India 
Packet  Teas  are  the  choice  selections  of  the  best 
gardens,  fragrant  and  delicious.  They  are  packed  in 
foil  packages  by  clean  American  labor,  and  then  you 
get  them  at  such  prices  that  it  will  pay  you  to  push 
them.  Grocers  who  handle  these  teas  are  increasing  their  sale  everywhere. 


L.  H.  PARKE  &  COMPANY,  232-234  Market  St.,  PHILA.,  PA. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  shown 
some  slight  increased  activity 
during  the  week,  and  the  demanc 
is  somewhat  improved,  though 
nothing  more  than  moderate  at 
best.  Prices  are  steadily  main¬ 
tained,  and  there  is  everywhere  a 
steady  to  firm  feeling  on  any¬ 
thing  at  all  desirable.  All  grades 
of  Ceylons  and  Indias  are  much 
above  normal,  the  low  grades 
showing  5  cents  advance  and  the 
better  grades  around  2  cents. 
This  affects  the  market  for  al 
other  teas  that  can  be  used  as 
substitutes. 

Coffee. 

The  coffee  market  has  been 
quiet  during  the  week.  Spot  Rio 
and  Santos  show  no  change  anc 
are  in  light  demand.  Mild  cof¬ 
fees  continue  for  the  most  part 
firm,  but  comparatively  quiet. 
Java  and  Mocha  quiet  and  un¬ 
changed. 

Sugar. 

The  sugar  situation  is  some¬ 
what  stronger,  due  mainly  to  the 
increased  demand  from  England 
for  Cuban  raw  sugars.  No 
change  in  price  has  occurred,  but 
the  outlook  at  this  writing  seems 
strong.  Refined  sugar  has  shown 
no  change  for  the  week  and  the 
demand  is  only  fair. 

Syrup  and  Molasses. 

Glucose  shows  no  change  in 
price  and  compound  syrup  is 
likewise  unchanged.  The  de¬ 
mand  for  the  latter  product  is 
moderate.  Sugar  syrup  is  active 
at  maintained  high  prices.  Mo¬ 
lasses  is  in  moderate  demand  at 
unchanged  prices. 

Canned  Goods. 

Tomatoes  are  exceedingly  dull, 
and  here  and  there  show  sales  at 
a  reduction.  The  situation  is  by 
no  means  strong.  Future  toma¬ 
toes  are  likewise  dull,  buyers  and 
sellers  being  apart.  Spot  corn  is 
in  moderate  request  at  unchanged 
prices.  Holders  seem  extremely 
strong  in  their  ideas.  Future 
corn  is  quiet,  most  orders  having 
been  booked.  Spot  peas  are  dull 
and  not  very  strong.  Futures  are 
about  done.  Apples  are  not 
overly  strong  at  $2.50  for  New 
\  ork  State  gallons.  Eastern 
peaches  scarce,  firm  and  dull. 


California  canned  goods  selling 
occasionally  in  spots  at  ruling 
prices.  There  is  a  fair  demand 
for  small  Maryland  canned  goods 
at  unchanged  prices. 

Fish. 

Mackerel  have  shown  a  fair 
demand  during  the  week  at  main¬ 
tained  prices.  Cod,  hake  and 
haddock  are  unchanged  and  in 
seasonable  demand.  Domestic 
sardines  show  no  change.  Prices 
are  somewhat  unsettled,  some 
packers  holding  out  for  $2.65 
Eastport  on  quarter  oils,  while 
others  will  sell  at  $2.50.  Im¬ 
ported  sardines  are  in  moderate 
demand  at  unchanged  prices. 
Salmon  is  still  firm  and  scarce, 
there  being  no  red  Alaska  obtain¬ 
able  from  first  hands. 

Dried  Fruits. 

Prunes  are  unchanged  and  dull. 
Peaches  have  shown  a  better  de¬ 
mand  during  the  week,  at  prices 
which  rule  higher  on  the  coast 
than  in  secondary  markets. 
Apricots  are  scarce,  strong  and 
quiet.  Raisins  are  unchanged. 
There  is  much  pressure  to  sell  at 
varying  prices.  Currants  are 
selling  seasonably  at  unchanged 
prices.  During  the  week  the 
Government  has  released  a  large 
consignment  of  figs  that  had  been 
held  pending  the  disposition  of 
some  question  which  arose  under 
the  Federal  food  act.  Since  spot 
supplies  were  very  low,  an  active 
demand  awaited  them  at  higher 
prices  than  were  ruling  when 
they  were  detained.  Dates  and 
citron  are  unchanged  and  dull. 

Beans  and  Peas. 

The  market  for  domestic  pea 
beans  is  weaker  and  sales  have 
been  made  during  the  week  at 
57K  cents  decline.  Imported  re¬ 
main  unchanged.  Domestic  mar¬ 
rows  are  dull  and  can  be  bought 
at  a  shade  off  former  prices. 
California  limas  are  strong  on  the 
coast,  and  to  come  forward,  but 
on  spot  holders  are  willing  to 
sell  on  a  lower  basis  and  take 
profits.  Green  dried  peas  show  a 
decline  of  about  10  cents;  Scotch 
are  in  low  supply.  The  demand 
is  fair. 

Butter. 

The  supply  of  fancy  butter  con¬ 
tinues  light.  The  bulk  of  the  re¬ 


ceipts  is  showing  seasonable  de¬ 
fects  and  has  to  be  sold  at  con¬ 
cessions.  A  good  consumptive 
demand  for  extra  creamery  but¬ 
ter  is  reported,  but  only  a  fair  de¬ 
mand  for  medium  grades.  The 
market  is  steady  on  the  present 
basis,  and  no  important  change 
is  looked  for  either  in  prints  or 
solid  packed. 

Eggs. 

There  is  a  good  consumptive 
demand  for  eggs  and  the  full  re¬ 
ceipts  are  readily  sold  each  day. 
The  market  is  about  2  cents  per 
dozen  below  a  week  ago,  and  the 
receipts  seem  about  normal  for 
the  season.  1  he  relatively  high 
prices  are  due  to  the  continued 
good  demand,  which  in  turn  is 
caused  by  the  high  prices  of  other 
products.  The  quality  of  the  cur¬ 
rent  receipts  of  eggs  is  running 
exceptionally  good.  The  demanc 
should  remain  good  on  about  the 
present  basis  for  some  little  time, 
although  varying  receipts  are 
bound  to  cause  a  more  or  less 
varying  market.  The  egg  market 
is  ruling  about  10  per  cent,  above 
a  year  ago. 

Cheese. 

The  cheese  market  remains 
steady  and  unchanged.  The  con¬ 
sumptive  demand  continues  good 
considering  the  extreme  high 
prices.  Stocks  are  low.  The 
present  condition  of  the  market 
will  probably  continue  until  new 
cheese  is  available,  which  will 
hardly  be  before  ninety  days. 

Provisions. 

Everything  in  smoked  meats  is 
very  firm.  There  has  been  a  gen¬ 
eral  advance  of  cent  per  pound 
in  all  cuts  of  smoked  meats,  due 
to  the  extreme  high  prices  of 
hogs.  Considering  the  prices, 
the  demand  is  good.  Pure  lard  is 
firm  at  p2  cent  advance,  com¬ 
pound  accompanying  it  with  an 
advance  of  pj  cent.  Barrel  pork, 
dried  beef  and  canned  meats  are 
firm  and  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Specialties. 

1  he  trade  in  Holland  herring 
has  slackened  quite  considerably 
during  the  last  week,  but  stocks 
here  are  not  important  and  prices 
for  good  stocks  are  very  firmly 


held.  Of  late,  some  Holland 
shippers  have  shipped  some  very 
poor  herring  here  and  really  there 
ought  to  be  some  concerted  ac¬ 
tion  taken  by  a  combination  of 
importers  so  as  to  prevent  such 
poor  stuff  being  shipped  to  the 
American  markets.  It  not  only 
gives  general  dissatisfaction,  but 
it  also  is  likely  to  cause  unpleas¬ 
antness  with  the  Pure  Food  and 
Health  Department.  The  im¬ 
porters  of  herring  in  the  United 
States  ought  to  really  combine  to 
a  certain  extent  so  as  to  prevent 
poor  stuff  being  shipped  here. 
This  is  merely  a  suggestion, 
which,  if  carried  out,  would  show 
excellent  results  before  long. 

Imported  oil  sardines  are  mov¬ 
ing  quite  freely;  compared  with 
the  enormously  high  prices  of 
most  of  the  food  products  prices 
may  be  considered  exceptionally 
low.  Sardines  are  wholesome 
and  excellent  food  and  compara¬ 
tively  cheap. 

The  demand  for  Norway 
smoked  sardines  continues  very 
good  and  trade  in  the  same  is  get¬ 
ting  larger  every  day. 

New  Stockfish. — Catch  in  Nor¬ 
way  is  going  on  fairly  satisfac¬ 
tory,  showing  about  the  same  re¬ 
sults  as  last  season  at  this  time 
of  the  year,  and  prices  paid  for 
the  fresh  fish  are  about  the  same 
or  just  a  trifle  higher  than  at  the 
beginning  of  last  season. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No  progress  was  made  this 
week  in  the  matter  of  making 
contracts  for  the  coming  season’s 
crop  of  tomatoes  for  canning  pur-  j 
pose,  and  the  growers  and  can-  ; 
ners  are  simply  letting  the  ques-  j 
tion  drift  along.  The  don’t  care 
whether  I  pack  any  tomatoes  this  . 
year  or  not  spirit  seems  to  be  the  j 
prevailing  feeling  among  the  can-  t 
ners  of  this  section,  and  the  grow-  j 
ers  second  the  motion.  It  is  to  be 
hoped  that  they  will  get  together 
before  long  so  "that  some  fair  idea 
may  be  formed  as  to  the  extent 
of  the  acreage  to  be  planted  to 
that  article.  Up  to  this  time  ] 
nearly  all  the  talk  has  been  to  the 
effect  that  the  growers  have  about 
decided  to  put  in  oilier  crops  this  jj 
year  that  will  be  more  profitable 
than  growing  tomatoes  for  can- 
ners  at  last  year’s  price.  On  the 
other  hand  the  canners  stoutly  as-  ] 
sert  that  it  actually  costs  them 
more  to  pack  the  goods  than  the 
present  selling  price  of  spots,  and 
that  all  the  conditions  as  to  the 
weather  before  and  while  the  crop 
is  ripening,  etc.,  must  be  nearly 
100  per  cent,  perfect  to  enable 
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them  to  make  their  cost  not  ex¬ 
ceed  to-day’s  quotations  for  fu¬ 
tures.  All  the  same  and  never¬ 
theless  there  is  not  going  to  be  a 
famine  in  canned  tomatoes  next 
fall. 

There  was  an  increase  in  the 
demand  for  spot  tomatoes  this 
week  and  the  buying  orders  came 
from  nearly  all  sections,  showing 
again  that  this  market  is  the  base 
of  supplies  at  the  present  low 
prices.  The  concession  from  the 
prices  of  the  week  previous 
caused  the  liberal  buying  since 
last  Monday,  and  the  outlook  for 
next  week  is  toward  further  ac¬ 
tivity.  Alert  buyers  are  ready  to 
pick  up  any  good  trades  offered. 
For  future  delivery,  while  the 
jobbers  are  not  yet  climbing  for 
tomatoes,  the  business  done  this 
week  was  largely  above  that  of 
the  week  before,  and  if  the  com¬ 
ing  week  shows  a  further  increase 
it  will  be  fair  to  assume  that  the 
buying  season  has  commenced  in 
earnest.  It  certainly  has  been 
slow  enough  up  to  this  week  in 
future  tomatoes.  They  are  worth 
attention  from  now  on. 

The  corn  market  continues  firm 
for  spot  goods  and  quite  strong 
on  futures.  Several  of  our  factor¬ 
ies  have  notified  us  this  week 
either  to  withdraw  their  brands 
or  else  to  mark  up  their  prices  for 
future  delivery  because  of  larger 
sales  than  was  intended.  Spot 
corn  was  not  active,  but  the  prices 
are  very  firm,  especially  in  view 
of  the  fact  that  the  next  canning 
season  is  six  months  off.  Small 
jobbing  orders  was  the  rule  dur¬ 
ing  the  week  for  the  other  articles 
in  the  list  of  vegetables  and  the 
prices  are  unchanged. 

’Twas  a  dull  and  uninteresting 
market  for  fruits  all  the  week, 
and  the  quotations  have  not 
changed  since  last  week.  The 
spring  season  for  canning  oysters 
practically  closes  in  the  last  half 
of  this  month  by  limitation,  anc 
there  is  a  chance  of  some  im¬ 
provement  in  the  prices,  with 
smaller  stocks  than  usual  to  sup¬ 
ply  the  trade  until  the  fall  can¬ 
ning  season  opens. 

Thos.  J.  Meehan  &  Co 

Baltimore,  Md. 


Spices. 

The  market  continues  very  ac¬ 
tive  with  good  demand.  Prices 
are  slightly  higher.  There  has 
been  some  big  business  done 
during  the  week  in  Peppers, 
Cassias  and  Gingers. 

Pepper. — Prices  are  very  steady. 
There  has  been  some  big  trading 
in  Lampongs  for  future  shipment. 
White  peppers  are  unquestion¬ 
ably  higher  in  price.  Stocks  o 
Singapore  are  very  small. 

Red  peppers  are  much  higher, 
and  on  account  of  the  shortage  in 
supply  it  is  predicted  that  very 
high  prices  will  rule  during  this 
year. 

Cloves  very  active  and  some 
large  sales  have  been  reportec . 


Prices  are  advancing;  in  fact, 
higher  by  I  cent  per  pound  than 
during  last  two  or  three  weeks. 

Pimento  (Allspice)  very  firm 
and  in  good  demand.  Prices, 
however,  are  unchanged. 

Mace  scarce  at  present.  Prices 
steady,  but  unchanged. 

Paprika. — Good  demand  con¬ 
tinues  ;  prices  are  unchanged. 

Nutmegs. — It  is  expected  that 
higher  prices  will  rule  this  year. 
There  has  been  a  good  demand 
and  spot  supplies  are  rapidly  de¬ 


creasing. 


Cassias. — The  demand  has 
been  good,  but  .there  has  been  lit¬ 
tle  or  no  change  in  prices. 

Seeds,  herbs,  etc.,  in  good  job¬ 
bing  demand  at  practically  un¬ 
changed  prices.  Caraway  and 
‘3oppy  are  selling  exceptionally 
well.  Hemp  is  firm.  Canary  and 
Mustards  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  peas  range  from  $2.75 
to  $3.25  and  show  very  fair  qual¬ 
ity.  The  demand  is  slow. 

California  rhubarb  is  coming 
orward  again  and  sells  for  $1  per 
box.  The  demand  is  g 
Michigan  rhubarb  ranges  from  40 
to  60  cents  per  bunch. 


The  | 

Electric  Motor  | 
in  the 

Grocery  Shop 

J  There  are  a  variety  of  pur¬ 
poses  to  which  the  small 
Electric  Motor  may  be  applied 
in  the  Grocery  Shop.  For 
meat  chopping  and  coffee 
grinding  these  motors  are 
invaluable.  A  refrigerator 
operated  electrically  is  infin¬ 
itely  more  sanitary,  and  at 
the  same  time  more  econom¬ 
ical  and  convenient  than 
natural  ice.  A  Grocery  Store 
is  not  up-to-date  nowadays 
unless  completely  equipped 
Electrically. 

<j[  For  full  details  and  rates 
consult 


The  Philadelphia 
Electric  Company 

10th  and  Chestnut  Sts. 


Florida  tomatoes  range  from 
$2.50  to  $3  for  fancy  and  $1.75  to 
$2  for  choice.  The  demand  is 
good. 

Florida  cucumbers  range  from 
$4  to  $5  per  box,  and  hothouse 
cues  75  cents  to  $1  per  dozen. 
The  demand  for  good  cues  is 
good. 

California  asparagus  has  de¬ 
clined.  The  price  ranges  from  $4 
to  $9  per  dozen.  There  is  some 
Southern  asparagus  in  ,  New 
York,  but  none  yet  in  Philadel¬ 
phia.  The  demand  is  better. 

New  Bermuda  potatoes  are  still 
high— $7.50  to  $8  for  No.  is  and 
$6  to  $6.50  for  No.  2s.  The  qual¬ 
ity  and  the  demand  are  both 
good. 

Florida  eggplants  range  from 
$3  to  $5  and  is  selling  well. 

Florida  beets  range  from  $3  to 
$4  per  100  bunches.  A  few  beets 
are  in  from  Charleston  and  range 
about  like  Floridas.  The  demand 
is  good. 

The  first  South  Carolina  scul¬ 
lions  range  from  $1  to  $1.25  per 
100  and  are  wanted. 


I_F 

one  of 
your 

customers 
should 
ask  you 
some  day 
why 


MINUTE  GELATINE 
(FLAVORED) 

is  the  best,  you  will  want  to  know. 
Then  bear  these  points  in  mind: 

It  is  absolutely  pure. 

The  flavors  are  TRUE  FRUIT. 

The  gelatine  is  the  best  to  be  had. 

When  prepared  for  the  table  it  is  the 
clearest,  firmest,  and  most  NATURAL 
flavored  gelatine  on  the  market. 

If  a  customer  is  dissatisfied,  we  will 
refund  the  purchase  price.  You  are 
absolutely  safe  in  recommending  it. 

Where  do  YOU  come  it?  The  33  f-3 
per  cent  ought  to  look  good  to  you, 
especially  when  every  package  you  sell 
makes  a  friend  for  you.  Don’t  sell  it 
for  less  than  10c  STRAIGHT.  It’s  not 
in  the  three  for  a  quarter  class. 

Let  us  send  you  a  package  to  try  at 
home.  Write  us  to-day,  give  your  job¬ 
ber’s  name  and  we’ll  prove  our  claims. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH— Inside  diameter  2k* 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 

Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  pub  ic  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  t 
does  not  keep  the  fruit. 

REMEDY. —  Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


National  Retail  Grocers’  Association 
Commits  Itself  to  Oleo  Cause 

President  and  Secretary  Issue  Letter  Urging  Reduction  of  Tax 
to  Two  Cents  Per  Pound.  Freight  Rate  on  Premiums 
Packed  in  Food  Products  Bobs  Up  Again.  Mr.  Newberry 
Says  Consumers  Must  be  Allowed  to  Buy  for  Less. 


care  of  our  interests,  that  the  manu¬ 
facturer  must  take  care  of  the  job¬ 
ber’s  interests. 

John  A.  Green, 
National  Secretary. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Cleveland,  Ohio, 

March  17,  1910. 

Following  is  a  copy  of  a  letter 
recently  sent  out  bearing  upon 
the  subject  of  a  lower  tax  on  oleo¬ 
margarine  : — 

Cleveland,  Ohio,  March  3,  1910. 

Dear  Sir : — Since  the  last  annual 
convention  of  the  National  Associa¬ 
tion  of  Retail  Grocers,  we  have  been 
working  towards  the  framing  and 
passage  by  Congress  of  such  an 
oleomargarine  law,  in  lieu  of  the 
present  oleomargarine  law,  as  will 
establish  a  uniform  rate  of  tax  upon 
colored'  and  uncolored  oleomarga¬ 
rine,  reducing  the  tax  upon,  colored 
oleomargarine  from  ten  cents  to  two 
cents  per  pound,  with  such  protec¬ 
tion  in  the  sale  thereof  as  will 
enable  the  consumer  to  purchase 
the  best  grade  of  colored  olemarga- 
rine  at  a  price  very  little  in  excess 
of  the  present  price  of  white  oleo¬ 
margarine,  and  will  also  protect  the 
consumer,  who  desires  to  purchase 
genuine  creamery  butter,  from  the 
fraudulent  sale  to  him  of  all  kinds 
of  spurious  butter  and  illicitly  col¬ 
ored  cheap  oleomargarine  for  the 
best  butter,  as  is  now  being  done  by 
many  dishonest  dealers  under  the 
present  laws. 

We  are  glad  to  be  able  to  say  to 
you  now  that  we  believe  that  such 
a  measure  as  we  desire  will  soon  be 
introduced  in  Congress ;  and  that 
the  merits  of  the  bill,  if  closely 
studied,  will  enlist  the  support  of  all 
consumers  as  well  as  honest  dealers. 
Copies  of  this  bill  which  we  desire  to 
have  passed  by  Congress  will  be 
sent  tc>  you  at  a  later  date.  In  the 
meantime,  we  request  that  you  write 
a  letter  to  your  congressman  and 
urge  all  of  your  customers  to  send 
petitions  to  all  their  congressmen 
urging,  the  passage  of  such  a  meas¬ 
ure  as  will  either  repeal  the  present 
ten-cent  tax  upon  oleomargarine  or 
reduce  the  tax  thereon  to  one  cent 
or  two  cents  per  pound.  Such  let¬ 
ters,  telegrams  and  petitions  at  this 
time  and  henceforth  will  materially 
assist  in  the  passage  of  such  laws  as 
we  desire. 

Kindly  report  to  the  secretary  of 
the  National  Association  of  Retail 
Grocers  such  progress  as  you  may 
be  able  to  make  along  these  lines. 

It  is  a  matter  of  great  importance 
to  our  association  that  this  work 
should  be  pushed  immediately. 

Very  truly  yours, 

John  A.  Green,  Secretary. 

T.  P.  Sullivan,  President. 

*  *  * 

fine  of  the  questions  discussed 
at  the  tenth  annual  meeting  of  the 
retail  grocers,  held  in  Dallas, 
Texas,  January,  1907,  was  that  of  | 
shipping  premiums  in  packages 
of  foodstuffs  such  as  toys,  china,) 
glassware,  etc.,  at  the  same, 
freight  rate  as  groceries,  where 


All  But  Pacific  Coast  Apple  Men 
Want  Apple  Grading  Bill. 

A  hearing  during  the  week  be¬ 
fore  the  House  Committee  on  Ag¬ 
riculture  upon  Representative 
Lafean  s  bill  to  establish  standard 
packages  and  grades  for  apples 
showed  apparently  that  the  fruit 
packers  of  the  entire  country  are 
in  favor  of  the  measure,  except 
those  of  the  Pacific  Coast  States. 
Lafean’s  bill  would  compel  the 
fruit  men  to  furnish  full  quantity 
of  fruit  in  barrels  or  boxes,  so 
that  the  public  would  be  safe¬ 
guarded  against  short  measure. 
It  also  requires  that  only  apples 
of  the  same  grade  shall  be  packed 


in  any  one  package.  This'  would 
prevent  the  packers  from  placing- 
good  fruit  at  the  top  of  the  pack¬ 
age  and  inferior  fruit  below.  In 
the  course  of  the  hearing  it  was 
brought  out  that  owing  to  dis¬ 
honest  methods  of  the  fruit  pack¬ 
ers  the  apple  trade  with  Germany, 
amounting  to  $22,000,000  annual¬ 
ly,  has  been  lost  to  this  country 
and  has  been  gained  by  Canada. 
The  Canadians  fjave  a  grading 
law  similar  to  that  proposed  by 
Mr.  Lafean,  and  its  effect  has 
been  greatly  to  increase  the  apple 
business  of  that  country. 


the  freight  rates  on  those  goods 
alone,  if  not  packed  with  grocer¬ 
ies,  were  much  higher.  A  resolu 
tion  was  passed  calling  on  the 
railroads  to  abandon  the  practice. 

The  railroads  complied  with  our 
request  at  that  time  and  have 
rigidly  lived  up  to  it,  but  recently 
there  has  been  a  complaint  to  the 
Interstate  Commerce  Commis¬ 
sion  seeking  to  compel  the  rail¬ 
roads  to  accept  such  freight  and 
not  to  charge  any  more  for  trans¬ 
portation  than  the  rate  for  food 
stuffs,  even  though  jewelry,  toys 

land  other  goods  were  contained  |  0  „  .. 

in  the  packages.  Such  complaint  S2JS  plf#  FigUfCCl  PfOflt  WfOfl§Iy 

|  was  heard  in  Louisville,  Ky.,  on 
March  8th  and  at  present  time 
the  commission  have  not  ren 

I  dered  their  decision. 


Florida  pineapple  26s  oranges 
sold  for  $6.15  at  auction  during 
the  week,  owing  to  scarcity.  Or¬ 
dinary  fruit  ranges  from  $1.50  to 
$2-75>  and  Indian  Rivers  at  $2.50 
to  $3.  The  demand  is  quiet. 


Written  for  the  “Grocery  World  and  General  Merchant.” 


*  *  * 


New  York  State  Merchant  Says  He  Should  Have  Divided  the 
Profit  by  the  Cost  to  Him,  Instead  of  by  the  Cost  to  the 
Customer.  Illustrates  With  Mr.  Pratt’s  Own  Case. 


Mr.  J.  R.  Newberry,  of  Los 
I  Angeles,  Cal.,  sends  a  letter  of 
which  the  following  is  a  part: — 

The  great  necessity  of  the  hour 
to-day  is  a  better  understandingx 
between  the  retailer  and  the  con¬ 
sumer.  The  retailer  should  not  hes¬ 
itate  to  explain  fully  his  relation  to 
the  trade  by  clearing  away  every 
parcel  of  deceit  and  deception  from 
his  entire  business  fabric.  Our  ex¬ 
perience  is  this,  that  98  per  cent, 
of  the  people  of  this  glorious  coun¬ 
try  are  honest,  and  honest  men  do 
not  wish  to  be  deceived.  They  do 
not  want  anything  from  a  retailer 
below  his  cost  if  they  are  thoroughly 
apprised  of  and  believe  the  situa¬ 
tion. 

It  is  of  the  greatest  necessity  that 
the  principal  factors  in  this  pro¬ 
visioning  department  should  place 
their  ears  close  to  the  ground. 
There  are  distant  rumblings  and  you 
cannot  mistake  the  attitude  nor  'the 
demand  of  a  hungry  and  honest  pub¬ 
lic.  We  should  look  well  and  earn¬ 
estly  into  our  methods.  Is  it  rea¬ 
sonable,  honest  or  just  that  we  so 
should  augment  the  middlemen  fac¬ 
tors,  that  we  shall  push  the  producer 
so  far  from  the  consumer  as  to  cost 
from  60  to  85  per  cent,  of  the  con¬ 
sumer’s  cost  to  do  this  legitimate 
and  necessary  work?  It  is  a  ques¬ 
tion  that  we  must  solve  as  middle¬ 
men.  There  is  no  question  but  what 
the  consumer  must  have  the  goods 
for  less. 

How  much  farther  can  we  force 
these  two  factors  apart?  Is  not  the 
strain  and  tension  too  heavy  at  pres¬ 
ent?  We,  as  .retailers,  must  re¬ 
member  that  the  life  and  success  of 
our  business  depends  entirely  upon 
the  success  of  the  consumer.  If  he 
does  not  succeed  we  will  not  get  our 
money.  And  it  is  absolutely  nec¬ 
essary  that  we  must  take  care  of  his 
interests,  that  the  jobber  must  take 


While  every  merchant  must 
fully  agree  with  the  article  writ¬ 
ten  by  Mr.  Pratt  on  the  manner 
in  which  the  per  cent,  of  the  mer 
chant’s  profit  is  often  misrepre¬ 
sented  by  salesmen,  I  am  specu¬ 
lating  as  to  whether  every  mer¬ 
chant  will  agree  with  his  method 
of  estimating  the  merchant’s  per 
cent,  of  profit. 

The  illustration  he  uses  is 
briefly  this : — 

A  merchant  buys  peanut  butter 
at  $1.40  per  dozen  jars  and  sells 
it  at  15  cents  per  jar,  or  at  $1.80 
per  dozen.  His  gain  is  40  cents. 

Mr.  Pratt  says  his  per  cent,  of 
gain  is  22  2-9  per  cent.  While  I 
can  see  that  he  gets  this  result  by 
dividing  his  profit  of  40  cents  by 
the  cost  to  the  customer,  yet  I 
want  to  ask  him  as  a  brother  mer¬ 
chant  if  that  is  the  correct  way  to 
estimate  the  per  cent,  of  the  mer¬ 
chant’s  profit? 

According  to  the  day  school 
authorities  on  arithmetic,  in  order 
to  find  the  per  cent,  of  gain  when 
you  have  the  gain  and  the  cost 
given,  divide  the  gain  by  the  cost. 
That  is,  divide  your  gain  by  the 
cost  of  the  goods  to  you  and  not 
by  the  cost  of  the  goods  to  the 
customer. 


He  sold  the  goods  to  the  cus¬ 
tomer  for, $1.80.  He  made  40  cents, 
and  in  finding  the  merchant’s 
per  cent,  of  gain  he  finds  what 
per  cent.  40  cents  is  of  $1.80,  or 
in  other  words,  what  the  per  cent, 
of  his  gain  is  to  his  customer’s  in¬ 
vestment.  Should  he  not  find 
what  the  per  cent,  of  gain  is  on 
his  own  investment?  Or,  as  be¬ 
fore  stated,  divide  his  gain  by 
what  the  goods  cost  him  and  not 
by  what  they  cost  the  customer? 

Of  course,  I  can  see  that  divid¬ 
ing  the  merchant’s  gain  by  the 
customer’s  investment  will  give 
the  per  cent,  the  merchant’s  profit 
is  of  his  receipts,  but  at  the  end 
of  the  year  when  he  wishes  to  fig¬ 
ure  up  his  per  cent,  of  gain  on  the 
goods  he  has  sold,  suppose  the 
goods  he  bought  during  the  year 
cost  him  $300,000,  and  suppose  he 
received  for  these  same  goods 
$400,000,  then  his  gain  is  $100,000. 
Now,  his  gain  per  cent,  on  the 
cost  of  the  goods  is  3 3R3  per  cent., 
and  the  per  cent,  his  profit  is  of  his 
receipts  is  25  per  cent. 

Am  I  right,  or  is  it  the  night 
school  for  me? 

Chas.  L.  Goetzmann. 
West  Webster,  N.  Y., 

March  15,  1910. 


IN  WRITINQ  TO  ADVERTISERS  KINDLY  MENTION  “QROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


31 


Straight  Talk  With  Clerks 

nV  A  MAN  WHO  HAS  BEEN  ONE 

Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


MANY  QROCERS 


Find  it  pays  them  to  read  tht 
“good  stuff"  in 

The  Advertising  World 

Columbus.  Ohio 

Sampls  Ire*,  or  lour  months'  trial  lor  10  coat. 


Concerning  An  Ideal. — \\  e  read  a 
lot  in  the  papers  about  ideals  and 
aspirations  and  affirmations.  An 
ideal  from  a  business  standpoint 
is  viewing  yourself,  filling  a  po¬ 
sition  that  is  the  very  height  of 
your  matured  ambition.  And 
you  can’t  mentally  fill  that  posi¬ 
tion  too  often  in  the  day.  Just 
because  you’re  17  or  20  or  4°  anc^ 
still  working  back  of  the  counter 
doesn’t  mean  that  you’re  always 
going  to  be  there,  i  be  thing  de¬ 
pends  largely  upon  your  ideal— 
and  the  fight  that  is  in  you.  If 
you  can  see  yourself  as  the  head 
of  a  big  grocery  concern,  and  you 
fight  tooth  and  nail  to  get  there, 
what’s  going  to  keep  you  back  ? 

It  isn’t  in  the  power  of  man  noi 
angels  to  do  it.  Master  the  thing 
you  have  in  hand  right  now.  Do 
it  better.  Do  it  quicker.  Do  it 
more  originally  than  it  was  done 
before — even  by  yourself.  That’s 

(stepping  up.  To  win  that  ideal 
means  roughing  it.  A  ou  11  have 
setbacks.  Hard  knocks.  Criti¬ 
cisms.  Sneers.  Sometimes  they’ll 
call  you  a  "sucker,”  sometimes  a 
"knocker,”  sometimes  a  “sneak,” 
and  often  a  “fool.”  But  in  the 
end  you’re  a  winner.  You’re  after 
something.  And,  gentlemen,  the 
fellow  that  isn’t  after  something— 
the  fellow  that  has  no  “ideal” — 
eventually  drops  out  of  the  game. 
He  has  no  standing  with  you.  So 
I  say  get  an  ideal  and  work  for 
it.  When  Emerson  advised  us  to 
“hitch  our  wagon  to  a  star”  he 
simply  meant — Aim  at  the  very 
highest  and  keep  at  it. 

*  *  *  , 

“He’s  A  Good  Salesman.” — That's 
a  good  reputation  to  have.  Many 
a  customer  that  balks  and  puts 
off  and  shops  around  will  talk 
about  you  as  a  “good  salesman. 
She  admires  your  interest  and 
your  ability — and  she’ll  give  you  a 
chance  to  sell  her.  A  good  sales¬ 
man,  you  must  always  remember, 
is  highly  respected  by  a  customer. 
Why?  Because  first  of  all  he 
knows  the  goods.  He  knows 
what  puffed  berries  are  like.  He 


HIGHEST  IN  HONORS 


tells  the  difference  between  Ore¬ 
gon  and  California  prunes.  1  fe 
tells  the  mixed  tea  drinker  what 
she  may  expect  when  she 
switches  off  on  Ceylon.  He 
knows  whom  to  sell  imported  oil 
to  and  whom  to  sell  domestic  oil 
to.  He  doesn’t  say,  “Shall  I  send 
you  renovated  butter  or  creamery 
butter.”  He  knows.  “He’s  a 
p-ood  salesman.”  Be  one. 

o 

*  *  * 

Get  Acquainted  With  The  Cook. — 

If  your  store  handles  the  first 
class  trade  my  advice  is,  get  ac¬ 
quainted  with  the  cook.  She’s 
the  power  behind  madam  s  dol 
lars.  I  don’ 

with  her.”  I  mean  getting  her 
confidence.  When  you  do  her 
favorite  soap,  her  pet  baking 
powder,  her  only  flavoring  ex¬ 
tracts  will  be  all  up  to  you.  \  ou 
send  your  favorite.  Nothing 
really  deceptive  about  this.  It’s 
only  a  matter  of  education  and 
profit.  Of  course,  you  understand 
that  the  goods  must  be  “up  and 
up.”  But  don’t  hurry  about  it. 
Give  her  what  she  orders  till  con¬ 
fidence  is  established  or  you  spoil 
the  game. 

*  *  * 

Phone  Orders. — Before  Prof.  Bell 
dreamed  of  the  telephone  I  used 
to  solicit  orders,  and  I  found  it 
comparatively  easy  to  sell  specials 
when  madam  appeared  on  the 
scene.  The  same  applies  to  phone 
orders.  You  wouldn't  think  it, 
biff  distance  in  this  case  really 
seems  to  lend  enchantment.  Tell 
about  the  new  things  you’ve  just 
received — especially  fresh  vege¬ 
tables  just  now,  and  you’ll  be  sur¬ 
prised  how  responsive  people  are 
over  the  wire.  Some  women  get 
bewildered  in  a  store.  On  the 
phone  they’re  at  ease.  It  happens 
i  to  fall  my  duty  in  the  early  morn¬ 
ing  to  attend  to  the  phone  calls 
before  our  regular  operator  ar¬ 
rives.  So  I’m  speaking  from 
actual  experience  as  well  as  from 
former  counter  experience. 


Baker’s  Cocoa 

&  CHOCOLATE 
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HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

w  T  AMERICA 

Registered, 

U.  S.  Fat.  Off. 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


Florida  celery  ranges 
$1.25  to  $2  and  is  wanted. 


from 


Unless  you  have  an  unusual  store 
there  isn’t  a  man  in  it  wlxo  can 
write  the  clean,  catchy  show  cards 
that  every  merchant  knows  draw 
trade. 

Yet  for  $10  we  can  fit  you  or  the 
dullest  man  in  your  store  so  he 
can  write  show  cards  with  a  show 
card  artist. 

This  through  our  Correspondence 
Course  in  Show  Card  and  Sign  Writing. 

Forty-five  clean  plates  with  lucid 
instructions.  *  It  has  never  been 
sold  below  $25 ;  now  to  you  $10. 
This  covers  everything  necessary. 
Write. 

Home  Study  Institute 
934  Chestnut  Street,  Philadelphia,  Pa. 


FLEISCHMANN'S 

COMPRESSED  YEAST 
HSS  NO  EQUAL 


ONE 

DOZEN 

TREE 


Here  is  a  blueing  with  a  new 
point  for  your  customers  and 
some  good  things  for  you. 

Sunshine  Blue  is  absolutely 
soluble,  and  is  positively  guaran¬ 
teed  neither  to  spot  nor  streak 
clothes.  Any  housewife  will  see 
the  force  of  this  instantly. 
Another  point  is  the  new  box, 
which  will  sell  the  blue  if  you’ll 
show  it. 

The  point  for  you  is  the  profit. 
Costs  you  39c.  a  doz.;  you  make 
over  50 °/o.  If  you  order  within 
90  days  you  get  one  dozen  free 
with  five;  bought  that  way  you 
pay  $1.95  per  case  and  get  $3-6°. 
We  also  take  back  any  that 
doesn’t  make  good. 

It  will  cost  you  only  a  little 
money  to  try  this  out.  Why  not 
look  into  it  ?  Write  for  sample. 

Zonol  Products  Company 
1 16  John  Street 
NEW  YORK  CITY 


Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


THE  NEW  FLAVOR 

MAPLEII 


Better 

Than 

Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


8CTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 
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each  end  of  it  place  a  cup  and 
saucer.  In  ' centre  place  a  cocoa 
pot. 

Right  and  left  of  centre  piece 
build  a  pyramid  of  cocoa  cans  of 
any  brand — Baker’s,  Croft  & 
Allen’s,  Wilbur’s,  Lowney’s,  or 
Hershey’s — beginning  at  the  bot¬ 
tom  with  5-pound  cans.  Then, 
say  at  the  fourth  row,  use  Im¬ 
pound  cans,  then  at  the  sixth  row 


_  department  from  now  on  will  appear  each  week  suggestive  articles 

HU  !?roper  Vse°f  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words  to 
thei7h^CCrS  h°Q  they  CKan  turn.th®*r  windows  into  a  money-making  feature  of 

snhmbHn^  hntt,  UbS"  CrS  arC  lnv‘ted  t0  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions.  y 


store  which  has  a  window  display 
such  as  is  suggested  in  this  cut. 

Build  a  platform  two  boxes 
high  and  cover  with  light  green 
cheesecloth,  carrying  the  cloth 
forward  to  the  front  of  the  win¬ 
dow.  Dividing  this  into  quarters, 
more  or  less,  place  four  Swiss 
cheeses  in  centre  half  of  the  semi¬ 
circular  platform  and  at  intervals 
of  not  quite  their  own  diameters. 


Conducted  by  Ivan  IP.  Thompson 


A  Display  of  Sweet  Things. 

As  a  foil  to  the  above  window 
dressing  design,  the  following 
might  be  used  with  advantage. 

The  first  suggestion  dealt  with 
nothing  sweet.  This  one  will 
deal  with  nothing  that  is  not 
sweet. 

Get  two  (or  as  many  as  the  size 
of  the  barrel  necessitates)  tins  of 
little  sweet  cakes — the  kind  of 
tins  that  have  glass  in  front — and 
place  one  upon  the  other.  Then 
get  a  sugar  barrel  with  the  head 
off  and  place  it  beside  the  two  tins 
and  in  the  centre  of  the  rear  of 
the  window.  On  the  other  side 
of  the  barrel  place  two  more  of 
the  same  kind  of  tins  with  cakes 
inside  them. 

Before  going  further  you  had 
better  put  some  wrapping  paper 
over  the  floor  cloth  so  that  you 
can  use  the  sugar  again. 


From  the  tins  to  the  left  to 
those  on  the  right  place  a  board 
with  crepe  paper  over  it  bridging 
the  sugar  barrel.  On  the  left  and 
right  ends  of  this  board  place  a 
glass-stemmed  dish,  with  little 
cakes  in  it,  say  macaroons,  ice 
cream  cakes,  Sweet  Marie  bis 
cuits,  sultana  fruit  biscuits,  fig 
bars,  lemon  jumbles,  or  the  like. 
Next  place  two  5-pound  cocoa 
cans,  one  on  top  of  the  other,  be¬ 
side  the  dishes.  Bridge  these 
with  another  board  and  beneath 
the  bridge  place  first  a  smaller 
board  to  raise  the  level  of  the 
platform  and  then  three  glass 
dishes  (the  centre  one  should 
have  a  stem)  containing  cakes. 
On  bridge  place  a  5-pound  can  of 
cocoa,  a  pound  cake  in  a  dish  and 
another  5-pound  can  of  cocoa  in 
the  order  mentioned.  Place  an¬ 
other  board  across  the  cans  and  at 


use  %-pound  cans,  until  the  apex 
of  pyramid  is  reached,  as  in 
sketch. 

Put  granulated  sugar  in  the 
barrel  and  over  remaining  space 
of  flooring.  On  the  sugar  thus 
spilled  make  a  design — similar  to 
the  one  in  the  sketch  if  you  like — 
of  unsweetened  chocolate  bars — 
Baker’s  if  you  have  it,  or  any¬ 
body’s — and  your  window  is 
dressed. 


A  Light  Lunch  Window. 

There  are  many  occasions  when 
one  feels  that  a  “bite”  would  go 
to  the  spot,  and  yet  has  not  the 
time  to  wait  for  nor  the  inclina¬ 
tion  to  provide  a  heavy  lunch.  In 
such  cases,  it  seems  to  me,  that 
“crackers  and  cheese”  pretty 
nearly  fill  the  bill.  Of  course 
“crackers  and  cheese”  unqualified 
do  not  appeal  to  one’s  imagina¬ 
tion,  but  if  you  see  before  you  the 
variety  at  the  disposal  of  a  grocer 
and  realize  what  those  three 
words  can  mean,  the  thought 
of  a  lunch  of  “crackers  and 
cheese’  and  its  possibilities  will 
immediately  react  upon  your 
appetite  and  you  will  make  a  de¬ 
termined  break  for  the  inside  of  a 


Then  place  three  more  of  same, 
or  any  other  large  cheese,  such  as 
the  large  cream  or  store  cheeses, 
etc.,  as  in  picture.  On  these  again 
place  two  more  and  on  these  a 
board  or  slab  of  glass. 

In  the  three  spaces  between  the 
four  lower  cheeses  on  the  plat¬ 
form  place,  from  left  to  right,  a 
pineapple  cheese,  a  pyramid  of 
Philadelphia,  cream  cheeses  in 
their  silver  wrapper,  and  a  pine¬ 
apple  cheese.  On  the  top  of  the 
left  ha’ftd  lower  cheese  place  two 
pots  of  club  cheese  or  Royal 
cream  cheese  in  jars,  then  one  on 
them,  and  on  it  place  a  Philadel¬ 
phia  cream  cheese  on  end.  Do 
the  same  with  the  last  cheese  on 
the  other  side.  In  the  two  spaces 
left  place  a  pyramid  of  Philadel¬ 
phia  cream  cheeses. 

On  second  row  of  cheeses  place 
in  following  order  a  pyramid  of 
Neufchatel  cheeses  with  a  pot  of 
club  or  jar  of  Royal  cream  cheese 
upon  it,  and  on  this  place  a  pack¬ 
age  of  Philadelphia  cream  cheese. 
On  centre  cheese  place  a  pine¬ 
apple  cheese  and  treat  the  third 
cheese  as  you  did  the  first. 

On  slab  on  the  two  last  cheeses 
place,  left  and  right,  a  pyramid  of 
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Neufchatel  cheeses,  topped  by  a 
jar  or  pot  bearing  a  pineapple 
cheese,  and  in  centre  pile  two 
Neufchatel  cheeses,  two  packages 
of  Philadelphia  cream  cheese,  the 
small  end  in  front,  one  package 
more  lengthways  across  them, 
then,  lastly,  another  package  on 
end. 

On  the  right  and  left  platforms 
place  cartons  of  crackers  like 
bricks,  as  in  design,  and  pick  out 
those  that  have  the  most  color  in 
their  wrappers ;  but  you  need  not 
confine  your  choice  to  them  en¬ 
tirely,  only  do  not  use  any  sweet 
crackers,  as  they  do  not  go  well 
with  cheese.  Along  the  base  of 
your  platform  place  a  row  of  Pilot 
biscuits  on  end,  and  at  their  feet, 
so  to  speak,  place  another  row  of 
same  flat.  You  might  then  put 
some  small  baskets  of  tomatoes  in 
the  positions  suggested  in  the 
drawing.  In  the  centre,  as  a  spur 
to  appetite  and  to  titillate  the  pal¬ 
ate,  place  a  large  glass  dish  of  let¬ 
tuce  and  sliced  tomato  salad, 
flanked  on  each  side  by  a  bottle  of 
Mayonnaise  dressing.  Place  a 
fine  head  of  lettuce  each  side  of 
the  bottles  as  in  drawing. 

Along  the  front  of  the  window 
put  a  border  of  “cheese  sandwich 
crackers  on  account  of  the  color 
of  the  wrapper,  and  border  these 
again  with  red  radishes,  backed 
by  heads  of  lettuce,  and  beyond 
these  place  some  bunches  of  white 
radishes. 

I  would  also  add  some  signs 
containing  the  names  and  prices 
of  the  crackers  and  the  names 
and  prices  of  the  cheeses  and  put 


them  in  about  the  same  places  as 
in  the  sketch. 

As  most  crackers  have  pretty 
boxes  and  the  cheeses  have  an  at¬ 
traction  all  their  own,  they  and 
the  salad,  lettuce,  tomatoes  and 
radishes  should  make  a  very  ap¬ 
petizing  and  decorative  window. 


ASSOCIATION  NEWS. 

New  Hampshire. 

At  the  State  convention  of  the 
New  Hampshire  Grocers’  and 
General  Merchants’  Association, 
which  was  held  at  Concord  last 
week,  one  of  the  most  important 
features  was  a  paper  on  cost  and 
profit  read  by  Hon.  Edwin  C. 
Bean,  of  Belmont.  An  extract 
from  Mr.  Bean’s  address  is  as  fol¬ 
lows  : — 

We  hear  of  some  merchants  who 
claim  to  run  their  business  on  an 
expense  of  io  per  cent.,  while  others 
claim  it  costs  them  25  per  cent 
These  are  extreme  figures,  and 
probably  from  15  to  20  per  cent,  is 
the  average.  If  it  costs  a  man  20 
per  cent,  of  his  sales  to  run  his 
business,  if,  for  every  five  dollars 
he  receives  over  his  counter,  he  is 
obliged  to 'pay  out  $1  to  get  that  $5, 
then  the  goods  must  not  have  cost 
him  four  dollars  if  he  is  to  come 
out  right.  If  they  cost  him  $4.05, 
he  loses  five  cents  each  time  he 
makes  this  transaction.  If  he  sells 
$2,000  worth  a  year,  he  has  run  be¬ 
hind  $200  in  a  year,  which  in  five 
years  means  that  in  that  time  he 
has  run  behind  $1,000.  On  the 
other  hand,  if  the  goods  only  cost 
him  $3-95  and  the  expense  of  doing 
business  is  the  same,  at  the  end 
of  the  year,  he  is  $200  ahead,  and  at 
the  end  of  five  years,  he  has  $1,000 
to  his  credit. 

Even  if  we  are  on  the  profit  side 
and  fail  to  collect  our  accounts  and 
lose  ten  cents  on  every  five  dollars’ 
worth  of  trade  in  bad  debts,  we 
would  still  lose  the  same  amount  of 
money.  This  illustrates  the  neces¬ 
sity  of  looking  out  for  the  collec¬ 


tions.  Some  men  lose  very  little, 
others  none.  During  the  last  fifteen 
years,  as  near  as  I  can  figure  it,  I 
have  lost  one-half  of  1  per  cent,  of 
my  total  business  in  bad  debts. 
This  is  too  much,  and  is  because  I 
am  not  a  good  collector. 

In  selling  15-cent  and  10-cent 
goods  at  two  and  three  for  a  quarter, 
the  profit  is  practically  given  over  to 
the  customer,  for  it  costs  15  per 
cent,  to  run  a  store.  This  is  a  very 
bad  practice. 

Bradford,  Pa. 

The  Bradford  Business  Men's 
Association  has  decided  to  hold 
its  annual  banquet  at  the  Hotel 
Holley  on  Tuesday  evening 
March  29th.  John  Kirby,  Jr.,  of 
Dayton,  Ohio,  president  of  the 
National  Association  of  Manu 
facturers,  and  State  Secretary 
Howes,  of  Erie,  Pa.,  have  prom¬ 
ised  to  attend  and  will  be  the 
principal  speakers.  The  editor  of 
the  “Grocery  World  and  General 
Merchant”  regrets  his  inability  to 
accept  an  invitation  to  be  present. 

Officers  were  elected  Monday 

en- 


spondence,  over  six  thousand  letters 
were  written.  The  results  obtained 
by  our  collection  department,  partic¬ 
ularly  during  the  last  four  months, 
have  been  very  gratifying.  On  the 
accounts  reported  to  the  Association, 
we  have  collected  during  the  past 
fourteen  months  $4,079-52.  In  addi¬ 
tion  to  this  many  accounts  were  ad¬ 
justed  by  the  delinquents  upon  re¬ 
ceipt  of  the  No,  1  letter  sent  out  by 
the  creditor.  Since  most  of  the  ac¬ 
counts  reported  to  the  Association 
are,  as  a  rule,  bad  ones,  the  showing 
made  in  the  collection  department 
is  quite  satisfactory. 


evening  to  serve  during  the 
suing  year  as  follows:  President, 
M.  F.  Flaherty;  first  vice-presi¬ 
dent,  J.  J.  Freeman;  second  vice 
president,  C.  M.  Luttrell ;  third 
vice-president,  C.  R.  Smith ; 
fourth  vice-president,  Izy  Ertz ; 
treasurer,  Geo.  A.  Bodine ;  secre 
tary,  Geo.  L.  Dobie. 

A  remarkable  statement  of  the 
work  done  by  the  collection  de 
partment  was  contained  in  the 
annual  report  of  the  secretary, 
rendered  at  this  meeting.  A  por¬ 
tion  of  it  was  as  follows: — 

About  1350  accounts  were  re¬ 
ported  to  the  Association  for  collec¬ 
tion  since  January  1,  1909-  In  re¬ 
lation  to  these,  as  well  as  many 
other  accounts  previously  reported, 
credit  ratings  and  general  corre- 


Pennsylvania  News  Items. 

As  the  “Grocery  World  and 
General  Merchant”  goes  to  press 
the  case  of  the  Pennsylvania 
Dairy  and  Food  Department 
against  John  Hoffman,  a  grocer 
of  Altoona,  who  sold  cornstarch 
that  the  department  says  contains 
nitrates,  is  on  trial.  The  case  is 
being  defended  by  the  National 
Starch  Co.,  the  manufacturers, 
who  contend  that  they  did  not 
put  the  nitrate  in  the  cornstarch, 
but  that  it  got  there  by  action  of 
the  atmosphere,  and  further  that 
the  bacteria  therein  is  beneficial 
to  health  and  the  nitrates  non- 
injurious.  The  evidence 
wholly  by  experts,  including  a 
score  of  the  most  prominent 
chemists  of  the  country.  Thou¬ 
sands  of  dollars  are  being  ex¬ 
pended  in  the  trial,  and  it  will 
take  a  decree  of  the  Supreme 
Court  before  the  case  is  finally 
determined,  no  difference  what 
result  is  reached  in  the  Blair 
Countv  Court. 


is 


Florida  squash  ranges  from  $2 
to  $2.50  per  crate  and  shows  fair 
demand. 


cp 

^GRO  CJ|5  S  • 

208  N  OEL  AWARE  AVE. 

AND  ° 

209  N. WATER  ST. 


I  Still  on  the  firing  Line 


This  week  we  again  call  your  attention  to  our 
fine  line  of  Table  Syrups  and  incidently  call  your 
attention  to  a  few  seasonable  items. 


vWGR0  9-U?  ^  • 

208  (DELAWARE  AVE. 

'  AND" 

209  N.  WATER  S.T. 


SYRUPS — The  demand  for  Syrups  keeps  up,  most  of  our  " mKy  AmTmmBo-.ds,  Also  leadingbrands  include 

Si£r  Prun^Tfos  ’in  ’h-ib.’  boxes'  at  >0*0.1  Evaporated  Applet  >->b.  cartons, 

£ ^“d  “d^m^^ 

year,  per  doz.  $1.40.  _ — - —  - - - 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


north  water  street 

PHILADELPHIA  -  PENNSYLVANIA 
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Answer*  to  Want  Advertisement*  inserted  In  this  department  may  be  addressed  to  the  '*  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  is  accompanied  by  to  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  Insertion  Is  two  cents  per  word. 


FOR  SALE. 

HELP  WANTED. 

FOR  SALE. — In  Cape  May  County,  N.  J., 
general  store  doing  business  of  about  $15,000 
yearly.  Located  within  sixty  feet  of  West 
Jersey  &  Seashore  Railroad.  In  town  which 
is  bound  to  improve  on  account  of  the 
number  of  small  summer  sections  opening. 
This  is  an  exceptionally  fine  opening  for  any 
one  desiring  a  general  store  business  that 
will  take  only  about  $3,000  for  stock  and 
fixtures.  Extremely  low  rental  and  property 
can  be  bought  if  desired.  Will  give  full 
particulars  by  addressing  “  W.  C.  2,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  12 

WEST  PHILADELPHIA  DEALER  IN 
meats,  vegetables  and  groceries  wants  good 
butcher.  Will  pay  good  wages  to  competent 
man.  E  8,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  12 

YOUNG  MAN  BETWEEN  TWENTY¬ 
MO  and  thirty  for  clerking  in  store.  One 
who  understands  thoroughly  how  to  wait  on 
trade  and  look  after  things  in  general.  To 
act  as  assistant  manager.  Good  salary  and 
plenty  of  chance  for  advancement.  E  9 
Grocery  World  and  General  Merchant  ’’’ 
927  Arch  St.,  Philadelphia,  Pa. 

years  experience,  all  told.  At  present  man- 
ager  for  branch  store.  Splendid  references. 
Age  thirty,  married.  Salary  to  start,  $15. 
C  28,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  12 


FOR  SALE. —  Complete  coffee  roasting 
plant,  cheap,  consisting  of  a  one  bag  Hause- 
man  Gas  Roaster,  cooling  box,  5  h.p.  direct 
motor,  piping,  etc.  In  operation  now. 
Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Company,  Easton,  Pa.  12 


EASTERN  PENNSYLVANIA  CLERK, 
aged  thirty-six,  wants  position  as  general 
clerk.  Has  had  four  years  general  experi¬ 
ence,  including  special  experience  in  order 
work.  Married,  one  child.  Understands 
fruits  and  vegetables  and  can  buy  success¬ 
fully.  Will  begin  in  congenial  position  for 
$n-#i2  weekly.  C  29,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  I2 


FOR  SALE.— Cheap,  one  No. 104  (4  drawer) 
double  tier  cabinet,  latest  National  Cash 
Register.  Just  the  same  as  new  and  every¬ 
thing  complete  that  a  cash  register  can  do. 
Will  sell  for  cash  or  on  easy  terms  to  suit 
purchaser.  For  particulars  address  W.  A. 
Bosserman,  York,  Pa.  13 


FOR  SALE. — Delicatessen  store  in  south¬ 
western  part  of  Philadelphia,  doing  cash 
business  of  about  $200  weekly.  Will  sell 
on  account  of  sickness.  E.  F.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  12 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary. .  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


PENNSYLVANIA  MAN  WANTS  TO 
travel  for  wholesale  beef  company.  Has 
had  ten  years  experience  and  can  make 
good.  Wants  $20  weekly  and  expenses 
Aged  twenty-nine,  married.  C  27,“  Grocery 
World  and  General  Merchant,”  927  Arch  St. 
Philadelphia,  Pa.  I2 


SITUATION  WANTED. 


WANTED.— Young  man, aged  twenty-eight, 
married,  with  a  college  education  and  well 
versed  in  groceries  and  manufacturers’ 
hardware,  wishes  position  as  salesman 
preferably  in  the  vicinity  of  Allentown  or 
Reading.  Is  also  a  thorough  office  man, 
but  would  prefer  a  traveling  position.  C  33 
“Grocery  World  and  General  Merchant’" 
927  Arch  St.,  Philadelphia,  Pa.  i- 


PENNSYLVANIA  GROCERY  CLERK 
and  manager,  aged  twenty-five,  single, 
wants  position  anywhere  as  manager  for 
general  store  or  shoe  store.  Experience, 
six  years  with  present  employer.  Good 
bookkeeper  and  buyer  of  all  kinds  of  gen¬ 
eral  merchandise.  Wants  $85  monthly  to 
start.  C  26,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  12 


N°-  553-— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $ 300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month;  other  expenses  low 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 


FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24  to  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 


FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $i,oco 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 


WANTED.— Experienced  manager  wants 
position  with  retail  grocer.  Country  or 
suburbs  preferred.  Hobson,  Eleventh  and 
Green  Lane,  Philadelphia,  Pa.  I2 


FOR  SALE. — Old-established  meat,  gro¬ 
cery  and  provision  store,  horse,  wagon, 
pushcart  and  cash  register.  Has  good, 
steady  ship  trade.  If  sold  at  once  will  take 
$1,150.  Rent,  $30  per  month,  store  and  ten 
rooms.  Owner  retiring  from  business. 
752  S.  Front  St.,  Philadelphia,  Pa.  14 


FOR  SALE. — Wholesale  confectionery  busi¬ 
ness,  located  in  a  growing  town  of  about 
12,000,  and  easy  access  to  surrounding 
territory,  doing  a  good  business,  which  is 
paying.  Will  sell  dwelling  and  storeroom, 
stock  and  fixtures,  candy  making  tools, 
horse,  wagons,  etc.,  at  right  price  to  quick 
buyer.  This  is  a  rare  opportunity  for  some 
one  thinking  about  entering  into  business. 
Reason  for  selling,  am  interested  in  other 
business  interests.  H.  W.,  “  GroceryWorld 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  I2 


WANTED.  —  Sales  manager  or  resident 
salesman.  Young  man,  thirty-two,  ten 
years  experience  as  a  salesman  and  man¬ 
ager.  Familiar  with  all  methods  of  selling 
and  organizing  selling  force,  advertising* 
etc.  An  expert  in  the  premium  plan  of 
selling  H  515  B.  O.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  I2 


NEW  JERSEY  MAN  WANTS  POSITION. 
Aged  fifty-four,  married.  Can  fill  floor¬ 
walker’s  position  or  any  position,  within  his 
knowledge,  of  trust  or  responsibility.  Has 
had  his  own  store  for  five  years  and  has  had 
thirty  years  experience  as  general  store¬ 
keeper.  Wants  position  where  absolute 
honesty  and  faithfulness  will  be  appreciated 
Wants  $15  weekly  to  start.  C  25,  “Grocery 
World  and  General  Merchant,”  927  Arch  St 
Pniladelphia,  Pa.  I2 


WANTED.— Young  man,  thirty-three,  pos- 
sessing  tact,  energy  and  executive  ability 
of  a  high  order,  backed  up  with  twelve  years 
active  experience  as  a  salesman,  organizer 
buyer  and  advertiser,  at  present  employed’ 
seeks  position  in  the  vicinity  of  Philadelphia. 
C  32,  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  12 


FOR  SALE. — One  cheese  cutter  and  one 
Moneyweight  Computing  Scale.  Will  sell 
the  two  for  $45,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co., 
1801  Venango  St.,  Philadelphia,  Pa.  14 


FOR  SALE. — On  account  of  ill  health.  A 
rare  business  opportunity.  Established 
twenty-three  years  in  nicest  town  of  the 
Lehigh  Valley.  If  you  would  like  a  busi¬ 
ness  of  $50,000  to  $75,000  here  is  the  chance 
of  a  lifetime.  Have  population  of  10,000  to 
12,000  people  to  draw  from.  Best  location 
in  town.  No  old  stock  and  buildings  in 
finest  condition.  It  will  pay  big  to  investi¬ 
gate.  K.  K  ,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  12 


PENNSYLVANIA  MAN  OF  THIRTY- 
four  years,  single,  wants  position  on  road 
for  general  merchandise,  such  as  dry  goods 
shoes,  rubbers  or  groceries.  Has  had  over 
fourteen  years  selling  experience.  Wants 
guarantee  of  at  least  $12  weekly  or  com¬ 
mission.  Knows  stenography  and  book¬ 
keeping.  Good  references.  C 31,  "Grocery 
World  and  General  Merchant, ”927  Arch  St. 
Philadelphia,  Pa. 


PHILADELPHIA  CLERK,  CASHIER 
and  bookkeeper  wants  position  as  assistant 
bookkeeper  in  a  large  wholesale  or  retail 
house,  with  chance  to  rise.  Can  also  fill 
cashier’s  or  bookkeeper’s  position.  Aged 
twenty-two,  single.  Will  go  anywhere 
within  fifteen  miles  of  Philadelphia  or  Cam¬ 
den.  Has  had  three  years  experience  as 
order  and  delivery  clerk,  bookkeeper  and 
cashier.  Has  taken  night  school  course  in 
bookkeeping.  Good  references.  C  24, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  12 


BUSINESS  OPPORTUNITIES. 


MAN  OF  FIFTY-FIVE,  WITH  TWENTY- 
four  years  experience  in  grocery  business 
for  himself,  wants  position  as  grocery  clerk 
or  meat  cutter.  Or  will  take  position  as 
watchman.  Absolutely  competent  in  every 
phase  of  the  business.  Thoroughly  active 
and  responsible.  Good  references.  C  30 
Grocery  World  and  General  Merchant  ” 
927  Arch  St.,  Philadelphia,  Pa.  i3 


FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  P,  ice$22.5o,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa. 


FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price  if 
sold  at  once,  $1,500  Estab  ished  six  years. 
E  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  I4 


WANTED.— Situation  as  salesman  for  a 
large  meat  or  grocery  house.  Can  furnish 
reference.  Meat  Cutter,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila 
delphia,  Pa  I2 


WANTED.— Young  man,  aged  twenty-one, 
excellent  education,  thoroughly  experienced 
in  retail  grocery  business,  desires  position 
with  established  house,  either  as  road  sales¬ 
man  or  in  a  position  where  he  can  work  into 
that.  Excellent  references  as  to  character 
and  ability.  Will  go  anywhere.  G.  F  C 
“Grocery  World  and  General  Merchant  ” 
927  Arch  St  ,  Philadelphia,  Pa.  \2 


PHILADELPHIA  GROCERY  CLERK 
wants  position  in  Philadelphia  as  manager 
Has  had  extensive  experience  in  England 
notably  with  Bodford  Co-operative  Society’ 
where  he  spent  five  years.  Good  window 
dresser  and  all  round  manager.  Sixteen 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $4oo  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  piovision  business  doing 
$17,000  yearly,  of  which  three  quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
or.  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro- 


No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $300 
to  $350  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 


GENERAL  STORES. 

No.  552. — General  store  located  wiihin 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1 ,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


fMR.  GRO-SlR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  o'.hd  co vers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
frkk.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
* ‘  The  Creditor’s  Journal  it’s  free.  12 
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ADVANCES. 


Column. 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel* 

Marrow  Bean* . . . - . 

Medium  Beans . . . .....flo 

Pea  Beans . - . . . . . 

Red  Kidney  Bean* . 5®  m 

Hominy . . . —•J® 

Pease . . . m 

Barley  ..***..**.*******.  ......•••••••••.•  *****•*•••••••••••»•••••  *4® 

Potatoes .  i« 

Flaxseed. . . . S® 

Onions . 

Shell  barks, 


a 


COL. 

Alarm  Cash  Drawer . 18 

Alam . »« 

Ammonia .  3 

Am  inanition. .  S 

Axle  Create .  3 

Bacaad  &  e  Holders.  ...*! 
Baking  Powder . 


Barley.. 
Bath  Bi 


Irick . 


.  3 

. »7 

. 3* 

. 17 

i 

. 26 


,,  Shoe.... 

Bluing . 

Borax . 

Broom* . - . 33 

Bruahe* . 35 

Boekwheat  Flour... . «7 

Bung  Borer* . 

Butoh  era'  Sundries . *5 

Butter  Dish** . 34 

Butter .  * 

Butter  Color . *0 


Camphor . 

Candies . 

Candles . 

Canned  Goods . 

California  Fruits . 

Domestic  Fruits..—... 

Vegetables . 

Fish. . 


,.«6 
.10 
..  6 


Sardines.. 

Meats . 

Soups . 

Capers . 

Catsup.... 


COL. 

.  9 

.  9 

. 10 

. x6 

. . 11 


Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 28 

Cider . *8 

Clams . so 

Clothes  Pins . 35 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence . . .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . is 

Condensed  Mince  Meat . si 

Com  Meal . 17 

Com  Starch . 31 

Cottolene . ..rfi 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counters . 18 


COL. 

Drugs,  Grocers’ . s6 


Egg* . 1# 

Essence  of  Coffee .  5 

Extracts . <7 


Fancy  Groceries . —16 

Farinaceous  Goods . 17 

Figs.. . so 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 3s 

Food,  Bird . 3 3 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..ao 

Foreign,  Dried. . 20 

Fish,  Freeh . 20 


COL. 

Ink . . 

Insect  Powder . 

Ironing  Wax. . . 3* 


Jams . . . . — ..sfi 

Jars  and  Jar  Rubbers. .  6 

Jellies . *5 

Junket  Tablet* . >7 


Ketchup.. 


Gelatine . . . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


Lamp  Goods . .... 

Lard . 

Lemons  and  Oranges.. 

Lentils . 

Licorice  . 

Lime . . 

Live  Poultry . . 

Lye  and  Potash . 


Macaroni . 

Mackerel . 

Maple  Syrup . 

Matches . 

Meat.. 

Milk,  Evaporated . 

Mince  Meat . 

Mineral  Water . . 

Molasses . 


..si 

..a. 


.17 

.26 


..25 

..21 


Mustard . 

Prepared.... 

Marmalade.... 


COL. 

. 3° 

. 3» 

. sfi 


Noodles,  Egg...... 

Nuts . . 


.17 


Oat  MeaL . . . —17 

Oils . »* 

OQ,  American . *3 

Olive  Oil . »a 

Olives . *s 

Oysters . *0 

Paper . . 

Paper  Bags . *3 

Peanuts . 

Peanut  Butter . 24 

Peas.  Dried . 17 

Pickles . 24 

Pickled  Meats . 23 

Plum  Pudding . so 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . si 

Potato  Chips . *3 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Preserves . . 

Provisions . 

Prunes . 

Puddine . 

Putty . 


COL. 

. . 26 

. *4 

. 20 

. 18 

. 26 


1...2 


.3 


Rennet . 

Rice . 

Roiled  Oats . 17 

Root  Beer . 29 

Rosin . »« 


Sago . . 

Salad  Dressing . »8 

Sal  Soda . 28 

Salt . 28 

Sapolio . 3° 

Sardines . . . -  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scales! . J8 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 

Soft  Drinks . 

Soups . 

Specialties.., 


Spices . * . 

Whole . 

Starch . 

Stove  Polish . 

Soap  Powders . 

Sugars . . 

Sulphur . 

Sundries . 

Syrups . 


COL- 

. jo 

. I* 

. I1 

. 3* 

. S'* 

.  1 

. 20 

. 3» 

. 33 


Tacks...— . 

Tapioca 

Tar . 

Teas . 

Tobacco,  Chewing.. 

Smoking..  — . 

Cutters . 

Twine  Holders . 

Twine . . . 


Vermicelli  ...—, 
Vinegar . . 


•  3* 
..17 

*7 

..18 

...18 

,..3* 

,..18 

...24 


Washboards . — . 

Wax,  Fruit  Jar . 

Wrapping’Paper... 
Woodenware . 


Yeast  Cakes . . 


•  34 
•3» 


. 3« 


SUGAR. 

Barrels, 

Cut  Loaf .  6  -3° 

Eagle  Tablets . 

Crystal  Dominoes,  24  5-lb.  pkgs . 

Cubes .  5.65 

Lozenge,  powdered .  5-55 

Powdered . .  5-5° 

Granulated,  fine  or  standard .  5.35 

“  special  fine .  5.40 

“  fine,  2  lb.  bags .  5.65 

><  “  2-lb.  pkgs.,  cases....  5.55 

“  "  5-lb.  bags . 

**  “  10  10-lb.  bags . 

“  “  25-lb.  bags . 

<<  “  100-lb.  bags .  5-35 

“  coarse .  5-45 

“  extra  coarse . 5.^5 

A  Crystal .  5*4° 

A  Confectioners .  5- 20 

No.  2 .  5-io 

No.  3 .  5-00 

No.  . .  4-9° 

No.  8 .  4-8° 

No.  10 .  4-7° 


Halves. 

6.50 

6.80 

7-85 

5-85 

5-75 

5-7° 

5-55 


5-55 

5-5° 


100-Ib. 

Bags, 

5.10 

5.00 

4-9° 

4.80 

4.70 


Ceylon — 

Tetley’s,  No.  1,  lbs.,  54 s  or  i/s.. 
“  No.  2,  54  lb . 

“  Troubadour,  1  lb.  tins.. 

Bungaloe,  x  lb . 

“  'A  lb . 


.60 

•45 


•  25 
.28 


TEA. 


Foochow  Oolong — 

Choice . - 

Extra  choice . 

Fancy . 

Formosa  Oolong — 

Choice . 

Extra  choice . 

Fancy . . , . 

Imperial — 

Choice . 

Extra  choice . 

Fancy  . 

Young  Hyson — 

Choice . 

Extra  choice . 

Fancy  . 

Gunpowder — 

Choice . 

Fancy  . 

Japan,  pan  fired  or  basket  fired- 

Choice . 

.  Extra  choice . 

Fancy . 

English  Breakfast — 

Choice . 

Extra  choice . 

Fancy . 


Per  lb. 
•34 
•39 

■45 

•33 

•39 

•45 

•32 
•33 
•  4® 

•*5 

•3° 

•35 

•3* 

•45 

•35 

.40 

•45 

•*5 

•  *3° 

•  -35 


AMMONIA. 

Per  do*. 

Colburn’s  "  A/'  16  o*.,  •  do*,  boxes . 9® 

Colburn’s  “A,”  quarts,  i  do*,  boxe* .  x-5® 

Colburn’s  “A,”  %  gals.  %  do*,  boxes .  *.7° 

Colburn’s  Mayflower,  16  o*.,  a  do*,  boxes . 75 

Colburn's  “A,”  hotel  si*e,  a  do*.  bo*es .  x  .30 

Victoria,  2  doz . . 

Pincus,  3  doz . . 

Oakdale,  2  doz . . 

O.  K.,  3  doz . . . . 

Violet,  16  oz.,  Victoria,  2  doz . . 

Parsons,  2  doz.  pints .  T*55 

Parsons,  Dime,  2  doz . . 

Banner,  dry,  case  2  doz . .  *°7/2 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  ft 

gross  case . . . per  gross  9.00 

Tibbals  Dri-Monia  (con.  dry),  5®-  size»  » 

gross  package . Per  £ross  4.80 

Free  goods  with  %  gross  5-  or  10-cent  sizes. 


PACKAGE  TEAS. 

Lipton's —  Per  lb.,  in  #-ib.  tins 

Ceylon  and  India,  A . 4® 

Ceylon  and  India,  B . 43 

Black  and  Green,  A . 48 

Black  and  Green,  B . 43 

English  Breakfast,  A . 4® 

English  Breakfast,  B . . . 43 

Formosa  Oolong,  A . 4® 

Formosa  Oolong,  B . *43 

J^-lb.  tins  ic.  per  lb.  more. 

Tetley’s— 

India  and  Ceylon,  Formosa  or  Mixed — 

Extra,  Gold  Label . 

No  x,  Buff  Label . 

No.  2,  Green  Label . 

Sunflower,  India  and  Ceylon,  Formosa, 

Oolong  or  Mixed — 

1  lb.  size . per  lb. 

%  lb.  size . per  lb. 

%  lb.  size  . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

S  -  - 


Per  lb 


•75 

.60 


•45 


Spring  Garden ' 

too  lb.  barrels . - . —.per  lb.  net 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

r-lb.  canisters,  8-lb.  boxes . 

44-lb.  “  12-lb.  “  . 

V-lb.  “  10-lb.  '»  . 

Trial  "  10-lb.  «  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  20-lb.  boxes . 

54-!b.  “  10-lb.  “  . 

Lf-lb.  "  10  and  ao-lb.  bxs,. 

Travellers  pocket  canister,  4  doz. ...per  doz. 


•  55 
.56 
•57 

x*35 

2.25 

.18 

Per  lb. 
•53 

•  53 
•53 

Per  lb. 

•  58 
.38 
.00 
.80 


Rumford  Baking  Powder s— 

5c. -tin*,  4  do* . *•**#*#••*••« . P®x  do*. 

10c. -can,  2  do*,  in  box . ******* . P®r  do*, 

U-lb.  cans,  a  do«  in  case . per  do*. 

i-lb.  cans,  1  doz.  in  case . ....—...per  dot. 


Royal,  ioc.  size,  4  doz.. 
"  ^  lb.,  4  do* . 


•  45 

•  »« 
1. as 

*50 

.88 

1.30 


\X 


BLACKING— Shoe. 


Shinola  (premiums) . 

Blackola,  1  doz.,  10  cent  siie 
Mason’s  No.  1,  54  gross . 


AXLE  GREASE. 

Frazer’s,  15  lb.  palls . ®5 

Frarer’s,  boxes,  54  gross . per  gross  9.40 

Mica,  54  grots . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins,  %  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

54  lb.,  4  doi.  In  case . — 

54  lb.,  s  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis’  O.  K.,  54 -lb.,  4  doz . per  doz. 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  i-lb.,  2  doz . per  dox. 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz. 

Cleveland’s,  io-c.  size,  4  doz . per  doz. 

Cleveland’s  54-lb.,  4  dox . per  doz. 

Leslie’s,  nickel  . 4  °oz'  cases 

Leslie’s,  54-lb.  cans,  s  doz.  cases . - — • 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie’s,  5-lb.  cans,  6  cans  in  case— . 

Sea  Gull,  6  or.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . . . ~  — 

Rumford's  Yeaat  Powder  : — 

4  oz.  glass,  2  doz . — . . . . 

6  OZ.  glaS8,  S  doz . . . 

6  oz.  glass,  6  doz . . . - . — . 

t  oz.  ,1  greet,  ln,bbl . 


. per  gross  10.00 

. 85 

. per  gross  a. 70 

......  “  300 

••  “  “  3  3® 

<<  “  4,  *'  “  5-4° 

.1  i<  j  <<  “  13.80 

M.  French! . per  doi.  1.10 


•95 

r-75 

3-4« 

.45 

1.65 
7.20 
.84 
1.23 
•45 
4.15 
x  .80 
9 .00 
.45 
■45 

•8*54 
■  07 
l°3 
1.01 


SHOE  DRESSING. 

Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black .  ... 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  r  do* . . . - . - 

Bixby's  Royal  Polish,  1  do* . . 

Btxby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  r  doz..., 

Brown's,  Army  and  Navy,  1  doz 

Boyer’s  French  Dressing . 

"  Oil  Polish . 

Easy  Bright,  ladies’ . 

“  waterproof.. .1 . 

Admiral  Russet  Combination...., 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

GUt  Edge  Polish,  black .  ••I 

Boston  Waterproof,  black....... 

Boston  Jr.  Waterproof,  black,  to-cent  size, 
Elite  Combination,  Baby,  blade....  sssssMMMM* 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large— . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . ...... 

French  Giosa,  black,  self-pollSntag. . ... 

Royal  Gloss,  black,  self-polishing . 

Dandy  Cotnuination,  russet . . . . 

Star  Combination,  russet.....* . *•***#• .«.#**#•*•** 

Dandy  Russet  Paste,  large...... . ••••••«• 

Bossola  Waterproof  Past*  Polish,  .Bige.. — 
Bossola  Waterproof  Paste  Polish,  snatll. . .... 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes - 

Oil  Paste  black,  never  dries  op,  large  tarn- 


Dor. 

•85 

•75 

•75 

•  75 
•75 
•45 

•  75 

•  45 

•7S  , 

s.iaK 

.•5 

.85 

85 

.So 

«S 

.83 

•85 

>•25 

7® 

•  TO 

a.oo 

a. co 

l\ 

a.oo 

•75 

s  00 

•  8s 

75 

•  75 

a.oo 

75 

75 

75 

.40 
•71 
«  75 

•  75 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 5— 


GREEN  COFFEE. 


Java,  Private  Estate . 

Java,  Interior . 2r 

Bogatos . . 14 

Washed,  Caracas . 14 

Washed,  Mexican .  . 1414 

Bucarmango . 13 

Guatemala . . 

Maracaibo . . . 14 

Washed  Santos . 14 

Mocha  Seed  Santos . i» 

Santos . . 

Rio . 


Per  lb. 

■5  K  -z7 


•23 

•17 

•ISM 

■*4lA 

.18 

.18 

■'3% 

•22}4 

■  "A 


Dnefc,  kegs,  lbs . . 

rirroTf^* - 


1,  *5  lbs - 

”  k*i*.  »»K  . . 

"  "  kegs,  lbs _ 

Drop  Shot,  Nos.  »,  3,  3,  8,  9,  bags,  a]  lbs.. 


—  ♦•75 

~  «.6| 

—  ♦•» 

•  -  »-6s 

-  «-S° 
~  s.*J 


BLUING— Dry. 


>•  •••••••••••* 


Barlow's,  small,  a  dot.. 

“  large,  1  doa_. 

Sawyer's,  No.  1,  ♦  dor. 

”  No.  j,  3  dor . . . 

Colburn’s,  No.  1,  4  dos...„__ . . 

“  No.  s,  3  dor._ . . . .. . _ 

“  A,  No.  6,  is  or.  boxes,  1  or.  free. 

“  Ball  Blue,  No.  1,3  doz...— . . 

M  “  No.  a,  3  dor .  4 

Reckltt's,  50.  and  100.  asst.,  8  lbs . Per  lb. 


Per  gross 

»-75 
g.50 
1  -73 
4 .00 
i.6j 
9.63 
4.80 
a. 60 
So 
30 


ROASTED  COFFEE  IN  BULK. 


Private  Estate . 33 


Fancy  East  India . . 


.28 


Fancy  Blend . 27 


•1354 


Logan  Blend 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 

Fancy  Mocha  Santos. 

Choice  Mocha  Santos 


.f2 

.20 

.18 


PACKAGE  COFFEE. 

100  lbs. 

.  M-75 


Ariosa . 

Lion . 

Seven  Day . .13% 


60  lbs. 

14-85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  Diner's  "Kasyr’’— 

fo  tins  fat  boa . . . per  box  3.90 

ta  b  tins  box . per  carton  ij 

,•'***  **“••••;••••• . per  dor.  3. 73 

bor®.  Kioto's  80ns-  Per  grots 

IrOlH  XiiOBCt,  W -gross  Improved  cant .  *-*S 

14-gross  cans,  tin  ends .......  1.73 

“  14-gross  cans,  all  tin .  s.oo 

rionna  Coffee  Essence,  Manilla,  W  gross . ... 

Pack^e  Chieory,  6j-lb.  eases . per  lb. 

Hummel  s  Essence,  tin  can,  14  gross,  per  grots 
"  '*  tb  ends,  •• 

11  Improved  “  •• 

Chicory,  Belle's  flj’a . . . 

'*  English,  ground,  bags  about  160  Vbs.V. 

"  Francks',  stick,  6j  lbs . 

Muller's,  Coiambus  brand.  5  sticks 
to  lb.,  63  lbs . . 


■  *5 

•  0414 

s.90 

■•75 

■  *5 

■06  X 


AMMUNITION. 

Wasting,  A,  kegs,  lb. - - 

0,  kegs,  a;  tbs . 


■55 

«-S0 


BLUING— Liquid. 


_  Per  gross 

Boyer’s  Bengal,  No.  8,  X  gross _ _ _ 

Army  and  Navy,  No.  8,  3  doi .  3. 10 

Crystal,  No.  9,  3  dor .  3.00 

Troy,  No.  3a,  bbls.,  6  dor.  barrel .  3.50 

French  Lanndry,  large,  14  gross  In  barrel .  9.43 

Tlbbals  Cream  Indigo,  jc.  size,  U  gross  case.  4.80 
"  "  toe.  size.  X  gross  case. 

Free  goods  with  14  gross  5-cent  size  and 
14  gross  10-cent  size. 


9.00 


BUTTER. 

Tub  Blitter — 

Creamery,  extra,  60- lb.  tabs . „ 

“  first,  “  . . 

“  second,  **  . . . 

"  third,  ••  _ 

“  dairy,  extra,  bakers’  use,  30- 

60  lbS . 3| 

“  3  and  10-lb.  rolls,  60  and  100- 

Ib.boxas . . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-jo-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . . 

J.  J.,  C.  V.,  GUt  Edge,  Gold  Medal,  90- 

30-lb.  boxen..  . .  . . 

Sheaf  ("400”)  Elgin,  ao-sodb.  boxes . 

Sheaf. . 

Mtlhen  Farm,  lbs.  and  fi  lbs._ . 

Gurnse,  lbs.  and  14  lbs . . 

Belle  Spring . ^ 


Per  lb 

•35 

•34 

33 

3i--3» 


.98 


•39 

•38 


•  37 

•  3* 
3»-.S5 

.4° 

.38 

•34 


CANDLES. 


P.  &  G.,  8’e,  30  lbs . . . — . . 

“  i«’s,  30  lba. . . . . 

Paraffina,  4’*,  6’s,  8’«  cartons,  36.1b.  cases, 

per  lb . . 

Searchlight,  hotel,  z6’s,  to  lbs._ . 

Pearless,  hotel,  id’s,  30  lbs . . . 

Bright  Light,  i6’s,  jo  lbs . _ per  box 

Work’s,  8’s,  30  lbs. . 

“  1 6’s,  to  lbs . . 

Nevarout,  8  s . . . per  box 

“  16's,... . .  « 


Per  lb. 

•  n« 

•  22 14 


■°*X 

.0814 

■»}X 

«-75 

•  II}4 
.19 14 
x*75 
1 -83 


COOKING  HERBS. 

Colbums's  "A,"  Small- 

Sweet  Marjoram. . . per  do*. 

. . .  ** 

Thyme . . . — . .  ** 

Savory. . .  •• 

Special  case  assortment,  a  doz.  Sweet  Mar¬ 

joram,  1  doz.  Sage,  14  oos.  Thyme,  14  dos. 

_ Savory . per  ease 

Colburn’s  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

H-lb.  cartons,  1  doz _ _ per  doa. 

W-lb.  **  "  _ _  <> 

B-ib.  ••  . . . .  «« 

2-lb.  screw  cap  bottles,  a  doz... _ ,.  “ 

14 -lb.  square  cans,  a  do* . . . .  « 


•»5 
■5 
•  »5 

•5 


•40 

•75 

•IS 


CANNED  GOODS. 


Per  doz, 


Tomatoes — 

Fancy  Jersey .  .87^ 

New  Jersey,  No.  10,  1  doz .  2.20 

standard  No.  3 . 80 

"  5 Vi  inch . .  1.20 

Maryland,  No.  10,  1  doz .  1>g5 

Mrs.  Lippincott's,  frying .  I#i^ 

Our  Best,  500Z .  I  OO 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . go 

10 .  4-5o 

String  Beans—  per  doz. 

Fancy  cut  Refugee .  le0g 

“  Refugee .  i.2o 

Small  '■  .  !  25 

Fancy  small  Refugee .  1.60 

Smallest  Refugee .  I-80 

New  York,  No.  10 . . . 

Wax  Beans — 

Small . . . . . .  _  ^ 

Fancy,  small .  i  .6q 

.  1-05 


4.25 


•35 


Cut  wax- 
Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  .  1.60 

“  “  “  3,  P^in 

sauce 


2,  plain . . .  i. 


1  *45 
25 


Picnic  sauce.. 


T5 


70 


Individual  sauce . 50 


Maryland,  No.  3,  sauce .  1 

3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce .  95 

Red  Kidney  Bean  — 

New  York,  fancy,  No  2 . . 

Maryland,  Standard,  No.  2 . ... . 80 

Corn — 


Fancy  Maine .  1.2$ 

“  New  York,  cream  crushed .  j. 


Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  I  OO 

tt  it  n 

. 85  -  .05 

Maryland,  crushed . Qc 

Peas — 

Fancy  New  York,  sweet .  1>0,j 

“  “  sifted,  sweet .  i.2o 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet . .  1 . 65 

June .  1. 03 

“  sifted  June .  i.20 

extra  sifted  June .  1.35 

fancy  sifted  June .  1.65 

No.  10  cans .  5.00 

Extra  sifted,  E.  J .  j  2s 

Sifted,  E.  J . . .  1  [03 

Sweet  Dimpled .  i.c 


Maryland,  sifted  E.  J . 85 

“  June . 80 


Beets — 

New  Jersey  fancy,  No.  3 .  1 


10 
3- 25 


z .  20 
1  °5 
•95 


6-55 

5-»5 
4  75 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross 

Quarts,  boxes,  i  doz.  each . per  gross 

Pints,  i  doz,  each . . . . . per  gross 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  i  lb.  cartons . 3© 

Lipped,  1  gross,  boxes .  [so 

Cartons,  i  doz.  packages . 4e 

Success,  1  lb.  cartons .  ’30 

f'Ji,tra^?ps . « . v . Per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


Succotash — 

New  York,  fancy.  No.  2 . 

“  standard,  No.  2 . 

Maryland  Slavery.  No.  2 . 

Spinach — 

Maryland,  standard.  No.  3 . 

New  York,  fancy.  No.  3 . 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 

Pumpkin — 

New  York,  extra  fancy.  No.  3 . 


•95 

•50 


Pears — 

Bartlett,  extra  quality,  2}£s . 

extra  standard,  a .  2*.i- 

“  standard,  2^s . “ . .....”****  j’go 

Cherries — 

Extra  quality,  2^s . ; .  2>go 

‘  standard,  2j4s .  2  JL 

Standard,  2^s . .  1^80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  ’  ’  x  ’  Q 

Extra  standard,  No.  8 . ^ .60 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz.//...,..  1.05 

Plums — 

Egg,  extra  standard . . . .  i#4- 

Green  Gage,  extra  standard . 1>4r 

Egg,  standard . . . . 

Gage,  standard . 


45 

1 . 10 

1  10 


1.25 

.00 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  2  doz . . 

Standard,  No.  3,  2  doz . 8s 

New  York  State,  No.  10 . 2. 85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  z  30 

Standard,  No.  2 .  1.02^ 

Blueberries — 

Maine,  Eagle  No.  • .  A  ^ 

Loggies,  No.  10 . .  6.0 

Cherries — 

Maryland,  No.  2,  white,  extra .  i.^s 

New  York,  white,  No.  2 .  2,ts 

Flour  City,  red.  No.  2 . *  3 

Peaches — 

Extra  standard,  yellow.  No.  3 .  j .  2«- 

Standard,  white.  No.  3 . '  Ii0c 

Standard,  pie,  No.  3 . *95 

Pears — 

New  Jersey,  No.  10 . 

Delaware,  standard,  No.  3 . 

Raspberries — 

New  York,  extra  preserved,  No.  2 .  2.45 

Strawberries — 

Anchor,  No.  2,  water . * . 7e 

New  Jersey,  standard.  No.  2 . i!5o 

Pineapple — 

Hawaiian,  No.  2 sliced . 


3  75 
1 .00 


2,  grated .  x. 


•50 

2.20 


75 


1.80 


**  2,  crushed 

“  extra,  grated  in  juice .  5.75 

“  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  1.80 

sliced,  <(  2 ......... ...  .....  2.00 

Singapore,  heavy  syrup,  No.  ilA,  cubes...  ”  i'  10 
“  “  1  j4.  chunks  ...  1.20 

“  i%,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 


Crabs — 


Par  dos. 


Deviled,  No.  x,  4  dos.,  McMenamln's . .  a.xvU 

**  No.  2,  •  do*.,  McMenamln's. .  9. as 

a  raa _  °  9 


Clams — 


Star,  No.  i,  4  do*- . .  ,gs 

Lobster — 


B.  &  M.,  No.  1,  tall,  2  doz .  . 

“  “  flat,  4  doz . "  I  £ 

B.  &  M.,  No.  K,  flat,  4doz . 

“  No.  54,  flat,  4  dot . . .  1  40 

Star  brand.  No.  X,  Bat,  4  doz .  , 

Shrimps —  ^  . .  *  ** 


Dunbar,  No  1,  pickle,  4  doz,.... .  1  30 

Mackerel —  . ■ 


Plckert’s,  soused.  No.  1,  4  doz . . 

“  No.  a,  2  doz . . 

*'  “  No.  3,  a  doz . 

Underwood,  soused.  No.  1,  50  cans., 

_  “  “  No.  1, 4  dos . 

Oysters— 

Boyer’s,  No.  i,  9  doz.. 


No.  a,  a  doz._ . '  t ' 


78 


45 


1.60 

1.60 


9° 


fancy.  No.  3 .  1. 


•  85- 
75 


New  Jersey,  fancy,  No.  3 

standard,  No  _  _ _ 

Maryland,  standard.  No.  3.T . 65 

Asparagus- 

Mammoth.  2j4s .  3.00 

Large,  2^s . 2.75 

Oak,  large,  s^s .  2.65 

Standard,  a%s .  2.45 

Fancy  tips,  No.  1,  square .  2.65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned  Fruit. 


Apricots—  Per  doz. 

Extra  quality . . .  2.50 

Extra  standard .  2.60 

Standard . .  1  40 


Stewart’s,  No.  a,  a  doz . . 

**  No.  x,  a  dot . . . 

Victory.  No.  1,  a  doz.M . 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  . 

Bonaccard,  6  doz  . \ 

Salmon — 

Hapgood’s,  No.  1,  tall . . 

“  1,  flat . 

Horseshoe,  No.  1 . • . 

Alaska,  red . . * 

White  Raven,  red,  J^s . 

Red,  No.  flat,  4  doz . ; .  QO 

Pink,  No.  4  doz . 


35 

67% 

•75 


2.05 

2-15 

1. 6s 

1  55 


SARDINES — Imported. 


Boneless  and  peeled,  'As . 

::  p  &G  54s . 

Ispa,  JjS»...... .  28.00 

„  P0n^0,,e^^s . 17.00 

,,  Landei II  'As . 3.50 

Martel.  Xs .  i0o  10.50 

_  “  ,  Ks . 

Loyal,  J4s . o.c0 

Argonautes,  i/s.  . .  ^ 

Onon,  smoked,  Xs,  key . 8.^ 

1  omato  sauce.  %s . 

Truffled,  ^s,  key . .**.**. 

Spiced,  . 

Skipper,  yA  s . .  „  5Q 

tomato  sauce,  y s . 100  11.50 

Royanette,  oval,  J^s . 100  9.50 


.  15.00 

100  12.50 
.100  10.00 
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WHITS 

ROCK 

I Bur Tin 


nor  from 
your  store  to 
your 
oust oroer 


nor  from 
the  train  to 
your  store 


f  don’t  stop  for 
storage  on  Its 
way  from  tho 
l  dairy  to  the 
sV.  train 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Would  you  like  to  get  in  direct  touch  with  a  nearby  poultry  man  who 
seeks  a  year  around  market  for  his  full  size,  white,  clean  and  fresh  eggs. 

I  am  in  correspondence  with  high  class  poultry  men  in  all  parts  of 
the  United  States  and  Canada — who  seek  a  market  for  their  eggs  through 
the  medium  of  my  “Farmsealed”  Carrier. 

I  am  advocating  the  distribution  of  these  eggs  through  the  Grocers. 

These  Poultry  men  agree  to  pack  only  full  size,  white,  clean  fresh  eggs 
into  “Farmsealed”  Carriers,  and  seal  same  under  their  own  guarantee 
As  they  buy  these  Carriers  from  me  I  furnish  them  with  the  name  and 
address  of  substantial  Grocers  supplying  high  class  trade. 

“Farmsealed”  Carriers  hold  one  dozen  eggs  each,  and  30  of  them  just 
fill  the  common  case.  They  are  attractive.  Your  custoiners  would  gladly 
pay  more  for  eggs  packed  in  them  than  for  eggs  in  the  bulk  The  poul¬ 
try  man’s  name  and  address  is  printed  on  each,  and  yours  too  if  you  wish  it. 

If  you  would  like  to  examine  a  “Farmsealed’’  Carrier  send  6c  in 
stamps  to  the  manufacturers— Central  Egg  Carrier  Co.,  McGraw,  N.  . 

Under  my  contract  with  the  manufacturers,  I  cannot  sell  this  Carrier 
to  any  but  Poultry  men. 

No  dealer  can  purchase  this  package  except  filled  with  “Farmsealed  ’ 
Eggs. 

Would  your  customers  like  eggs  of  this  description?  Wouldn’t  you 
like  to  handle  eggs  in  this  way?  No  packing,  no  repacking,  no  handling 
Handle  them  juft  the  same  as  other  package  goods-rece.v.ng  a  fresh 
supply  regularly. 

Write  me  how  many  dozen  you  can  handle  daily,  give  three 
as  to  your  responsibility  and  within  a  very  few  ,day®  h  supply  the 
name  of  a  Poultryman  whose  supply  will  fill  your  demand. 

Then  you  can  take  up  the  matter  with  him.  You  will  have  my 
assurannceythat  he  is  responsible.  He  will  likewise  have  confidence  m 
you.  You  can  then  fix  the  matter  of  prices  and  terms  direct. 

Address  F.  H.  FREEMAN 

Farmsealed  Eggs  -  ^ox  741 

BINGHAMTON,  N.  Y. 


What’s  The  Dinner  Table 
Talk  About  Your  Butter? 

Blessed  is  the  grocer  who  can  get  one  person  to  say  at  the 
dinner  table:— “That’s  good  butter,  Mary,  where  did  you 


get  that  ?’ 


he  can  get  them 


He  even  has  much  to  be  thankful  fo 
to  refrain  from  saying  the  other  thing. 

A  grocery  store  is  as  good  as  its  butter  and  no  better. 

By  that  standard  the  stores  that  sell  Gurnse  are  good  stores 
because  Gurnse  butter  is  always  superfine.  A  fancy  dairy 
butter  produced  by  us  outright;  that  comes  to  you  the  same 
this  month  as  last,  the  same  next  month  as  this.  A  periectly 
uniform  and  always  high-grade  print  butter. 

Feature  it  as  the  only  money-back  butter  on  the  maiket. 

Packed  in  20,  30.  and  50-pound  boxes— pounds  and  half  pounds— 38  cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 

39-41-43  S.  Front  St.,  -  Philadelphia,  Pa. 


White  Rock  Butter’s  quick  trip  from  our  dairy  to  your  custoiners 

v  ni,rWHTTF  ROCK  RUTTER  to  vour  customers  “dairy  fresh”  because  it’s  only  a  few 

“iiglisssE- 

newcustomlmtoySore;  bh  you  can  depend  on  its  uniformity  to  hold  this  trade  and-above  all- 
the  price  is  right.  While  you’re  thinking  about  it,  write  us  for  particulars. 

McCANNA  &  FRASER  CO.,  44-46  S. Water  St,  Philadelphia 


Fresh  Eggs? 


Could  You  Sell  More 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


i  Watson  &  Co. — 
pper  Sardines — 

|s,  olive  oil,  first  grade,  key,  ioo  tins.....  19.00 

It,  "  “  "  50  tins .  11. 00 

is,  tomato  sauce,  key,  100  tins .  is. 00 

jit,  "  “  so  tins .  11. 00 

Jea  Queen,  ^s,  pure  olive  oil,  100 .  9.60 

Sea  Pearl,  8*>  pure  olive  oil,  100 .  8.00 


Domestic. 


American  Oil — 


Mustard — 


. too  3-15 

Ks .  5°  *-75 

Continental,  key .  48  3.00 

Irma,  fancy,  %s .  50  3.80 

Gold  Label,  %s .  50  4.50 

“  Ks-** . 100  7  00 

Underwood’s,  %s .  50  4.25 


CANNED  MEATS. 

Corned  Beef. 

Armour4 —  Per  doi. 

Veribest,  No.  1,  key,  s  dot .  1 .93 

“  No.  a,  key,  i  dot .  3.05 

Fairbanks — 

No.  1,  key,  s  doz— . . .  1 .60 

No.  s,  key,  1  dos— .  0.7$ 

No.  6,  key,  1  doz._ . . .  11 .00 

No.  14,  key,  8  dor .  .  94.00 

UUir'i — 

No.  1,  key,  9  dOZ.  .  eeeooeeeeoeeeeoeoeeee  eeeeeeeee  eee.ee  Z  *93 

No.  e,  key,  x  dos . . . - .  3.C0 

Chipped  Beef. 

Llbby’i — 

No.  \i,  9  dor . „ . .....  130 

No.  1,  9  dos . . .  9.90 

No.  8.  glass,  9  dos .  1.35 

No.  1,  glass,  s  dos . . .  *.328 

Beechnut — 

No.  sliced,  glass  lars,.„ .  1.70 

No.  1,  sliced,  glass jan^. . .  9.80 

Sliced  Smoked  Beef. 

Armour’s  Vcribest — 

Shield,  in  glass,  size  8 . . . 

II  II  II  . 


3*oo 

Ham . 

Tongue . 

No.  5  os.  No.  10  ox. 
...  i.5*  *.80 

3-  J5 

Chicken . 

4.00 

Turkey . 

3-85 

No.  5  oz.  packed  4  dozen, 
dozen  in  cage. 

No.  10  oz.  packed  • 

1.30 
a. 30 


Sliced  Bacon 

Armour’s  Veribest — 

Star,  In  glass,  site  8....— 

<4  tT  tl  | 

“  in  tin,  »  %::: _ 

49  <•  II  2 

Beechnut— 

No.  8.  glass  jar* . . . 

No.  1,  glass  jars . . 

Roast  Beef. 

Armour’s  Veribest — 

No.  1,  9  do  . . 

No.  9,  1  doi. . . . . . 

Falrbanlc'i — 

No.  1,  s  dos....,. 

No  s,  1  doz...... 

Libby's — • 

No.  S,  S 
No.  s,  1  do*. 

Rtngan's — 

No.  1,  s  dos . . . . 

No.  9  1  dos . . . - . . 


eseeseee s ••••>•• . ee eeetsi 
i.MseiMMSSssttiseneti 


1  -53 

s.75 
*5  5 

*•75 

1.70 

9.80 


1.95 

3-0J 

i.6j 

*•75 

1-75 

3.00 

*•3754 

*•75 


3  3° 
1.80 
a  .80 


Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  a  dos . . 

Armour's  Veribest,  No.  %,  a  des . . 

Fairbank's,  No.  1,  9  dor. . 

Libby’s,  No.  1  a  dor. . . 

Libby’s,  No.  %,  2  doz .  1.85 

Whole  Ox  Tongue. 

krmour’s  Vseibee*  -  Par  Dor. 

Sire  x  I,.. i.m— .  1 1 1  ,,i  , . 1 1 

..m.i . ■ , h.,, , ,, 


Fairbank's,  No.  9,  1  do*_ . . 

Libby't,  No.  t}i,  1  doa.„. . 

Potted  or  Deviled  Meats. 

Armour' a— 

No.  W,  4  doz.....*.-* . 

No.  H.  •  doa . _ . .. 

Libby's—  0 

No.  8,  4  dOA_ . . 

No.  8,  4  doi„ . . . 

R.  &  R  — 

No.  V,  4  dox_,...„ . . 

No.  8,  *  doi . . . 


5  35 
6.60 
7-50 
9.9a 
8.00 
9. jo 


.30 

.80 

•SO 

•B» 

I.  IJ 

1  95 


9. CO 

3  *3 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest 

No.  8,  4  dos, . . . . 

No.  8,  *  dos . . . . . . . 

Libby's— 

No.  8,  4  dos . . 

No.  8,  a  doi„ . . . 

R.  &  H.,  No.  H,  4  dot . .  i. ys 

Sausage. 

Armour’s  Veribest— 

Vienna  style,  slie  8 . 95 

.  “  "  * .  1.60 

Luncheon,  with  Tomato  Sauce,  sir*  8 .  i.oe 

Boned  Meats. 

Curtice  Brothers  "Blue  Label,"  in  tins — 

“  No.  . .  l.lo 

Tnrkey.No.  « .  3.50 

No.  x . o.oo 


— 10 — 

Whole  Rolled  Or  Tongue,  No.  ■ .  it.  jo 

Boneless  Whole  Ham,  No.  1 % .  8.75 

“  “  No.  a)4 .  19.50 

All  of  the  above  packed  9  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boncleee  Ham,  which 
are  z  dozen. 

Deviled  Meats. 


Potted  Meats. 

Curtice  Brothers,  "Blue  Label"  — 

No.  *  Tin.  No.  54  Tin. 

No™ . - . *-45  *-43 

Tongue .  1.45  s.45 

Chicken. .  1.95  9.95 

Turkey .  1.93  9.93 

No.  54  packed  4  doz.,  No.  54  packed  a  doi.  in  case 


Soups. 

Campbell's — 

Asparagus . 

Beef . . 

Bouillon . 

Celery . 

Consomme . 

Chicken . 

Chicken  Gumbo  (Okra) . 

Clam  Bouillon . 

Clam  Chowder . . . 

Julienne . 

Mock  Turtle . 

Mulligatawny . 

Mutton  Broth . 

Ox  Tail . 

Pea . 

Pepper  Pot . . . . 

Printanier . 

Tomato . . 

Tomato  Okra . 

Vegetable . 

V  ermicelli-T  omato . 

No.  10  cans.  Tomato  only . per  doz 

Curtice  Brothen,  "Blue  Label" — 

Quarts. 

Conaommt .  3.15 

Bouillon . . .  3.15 

Beet .  3.15 

Julienne . „ . .  3.13 

Printanier.  .... . .  3.13 

Vegetable .  3. 15 

Tomato .  3.13 

Ox  Tall .  3.15 

Mock  Turtle .  3.13 

Pea .  3  IS 

Mutton  Broth .  3.15 

Clam  Chowder .  3.15 

Clam  Broth .  3.13 

Chicken  Gumbo.........  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

Chicken  Broth . „....  3.15 

Green  Turtle . .  0.50 

Green  Turtle,  Clear.....  7.15 
Terrapin .  7.95 

3 dummy's,  assorted,  1  lb.,  4 dor... 


Per  doz. 
.  .90 

.  .90 

.  .90 

.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
.90 
0.50 


Pints. 
*•75 
*  75 
*•75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
75 
7S 
75 
50 
75 
75 


54  Pints. 

*.»5 

*.95 
1. 95 
1. *5 
*.»5 


*.95 

*  *5 

*  *5 

1.  *5 
1.95 
*•*5 
*.95 
*.95 
*.95 

1.95 

1.95 

i. *5 
9. 00 
a. *5 

9.95 
■8j 


CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co. — 

Extra  Mixtures . . . 30-lb.  palls 

Cream  Jelly  Mixtures . ....  “ 

Elcroften  Mixtures. .  « 

Nobby  Mixtures .  <• 

Cadella  Mixtures .  ** 

Fine  French  Mixtures . .  << 

French  Creams .  <« 

American  Mixtures .  " 

Variety  Cut  Drape. . 

Darling  Mints . . .  •' 

Golden  Drip  Bar . 15-Ib.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate. . .  " 

I  X  L  Assorted  Chocolate .  «* 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate..  " 

Nonpariel  Drops . .  •* 

Chocolate-covered  Caramels .  '• 

Dairy  Chocolate  Chips  . . ..95-Ib.  palls 

Chocolate  Mints... . 30-lb.  pails 

Honey  B  Comb . ai-lb.  pails 

Cream  Cocoanut  Balls . 98-lb.  pails 

Cream  Peppermint . . . 30-lb.  palls 

Cream  Wintergreen.,... .  '• 

Wellington  Caramels . ...95-Ib.  pails 

Frozen  Milk  Caramels _ _ ,30-lb.  pails 

Soft  Jelly  Gum  Drops . — .  “ 

Superfine  Gum  Drops . .  '• 

Jelly  Beans . . . .  “ 

Wintergreen  Lozenges . _ .  “ 

Mint  Lozenges . .  •« 

Assorted  Lozenges . .  «« 

Conversation  Lozenges  . . 98-lb.  pailt 

C.  &  A.  Crown  Stick.- . . . 30-lb.  pails 

Rock  Candy,  assorted . . . ro-fl>.  boxes 

Penny  goods. . . . . is  boxes  In 


Per  lb. 

.0854 

,io54 

.1054 

.11 

.**54 

.**54 

.09 

.0854 

.0854 

.0854 

.  XO 

.0854 

•0954 

■  X9 

.10 

•**8 

.11 

*554 

•  *»)4 

•  *«8 

.z.54 

•*«8 

.*0)4 

•°78 

.*08 

.08 

•09)4 

•09)4 

.0954 

aS 

*o)4 

00 
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CATSUP. 

Beefsteak  Catsup,  medhun . . . ^T.oo* 

Waldorf,  medium,  19  0*.,  screw  top,  9  do*....  .87)4 

Campbell’s — 

Tomato,  10c.  size,  bottles . go 

Snider’s-  . * 

Pints,  ados . . . 

Half-pints,  9  do*. .  ,  ,a 

Quarts,  ido* . . . 

Gallons,  6  jug*  in  crate . per  jug  .8* 


— II — 

KETCHUP. 

Curtice’. "  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  *s  bottle*  In  case .  3 , 75 

Medium,  95  bottles  in  case .  4.95 

Large,  ia  bottles  in  case .  3.95 


.......per  tin 


1.60 


•7* 

•40 

.90 

.19 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’e—  Per  lb. 

Premium,  54*,  ia  to  *5  . . . 

Premium,  8*,  ia  lbs . 98 

Caracas,  sweet,  6  lbs . 39 

German,  sweet,  si  lbs . ... 

Auto,  sweet,  6  lbs. . 33 

Cocoa,  8 -lb.  cans,  19  lb*.  In  box . 36 

Cocoa,  8-lb.  tins,  6  lbs . .6 

77  g  Bak.fig _  * 

Best  Cocoa,  54-ft>.  else . per  lb.  ,3* 

"  J-lb.  «  .  “  j] 

Premium  Chocolate,  )4»,  *»  lbs . at 

_  -  “  n  8*,**  lb* . 99 

Beit  Sweet  Chocolate,  i-js,  6  lbs . 1034 

Heishey’s—  ,'5*'  ”  lbS‘ . ’9* 

^  Milk,  48  5  cent . 

Coco*.  8-lb.  tins,  7  lbs . 

Van  Houten’s — 

Cocoa,  is-lb.  boxes,  s-lb.  tins..., 

"  is-lb.  boxes,  8-lb.  tins.. 

"  6-lb.  boxes,  8-lb-  tins.. 

"  square  tins,  48  in  box... 

Huyler's — 

Cocoa,  8«,  4-lb . 36 

"  8*.  fi-lh . 36 

Hooton  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  8* . . t| 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  8* . 30 

Premium  Chocolate,  8* . 31 

Bensdorp’s  Royal  Dutch  Cocoa,  ia-lb.  cases — 

Per  can.  Per  dos. 

8-lb.  round  cans . .  .18  s.17 

H-lb.  round  cans . . so  3.60 

*-lb.  *  57  6.84 

iH-o*-  "  30  cans  In  case  .07 

Per  lb. 

5-|b-  "  . .  .55 

Bensdorp's  Chocolates,  6-Ib.  boxes,  14  boxes 
in  case — 

MUk,  6  to  lb . . . .  .43 

Queen  4  to  lb.,  ia  to  case . 49 

Sweet  Vanilla,  4  to  lb . 3g 

8  to  lb . ag 

Milk  Chocolate,  Towers,  3  lb.  boxes  . . 50 

"  8  lb.  boxes,  90  to 

case . 

Turlnos,  s  lb.  boxes- . . . 

Blooker’s  Cocoa — 

8-lb.  tins,  9  dos.  In  box . . . per  dot. 

8-lb.  tins,  s  doz.  In  box . .  " 

i-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz. [in  case . per  lb. 

10-lb.  bags,  1  do*.  In  case .  “ 

Runkel’s — 

Cocoa,  Js,  8  cans,  6  lbs . per  lb. 


•  56 

.50 

1.88 

350 

6.50 

•  5* 

•  5» 
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WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 


•35 

•33 

•  3* 

•3* 

3® 


1.50 

•*» 

■3* 

■3* 

3* 


ioc.  tins,  12  lb.  boxes . per  lb. 

8-lb.  tins,  6-lb.  boxes . . . per  lb. 

8-lb.  tins,  6-Ib.  boxes . .  “ 

Premium  Chocolate — 

8  lb.,  ia-lb.  boxes . . . .  per  lb. 

8  lb.,  ia-lb.  boxes . “■ 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  si*e...per  bex  1 .45 
“  94  cakes,  10  oent  siie.,  " 

Lowuey’e— 

Premium  Chocolate,  6-Ib  boxes,  la  boxes  In 

case,  8-lb.  packages . 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes  In 

case,  8-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in 

case,  8-lb.  packages . 

Premium  Chocolate,  1 2 -lb .  boxes,  6  boxes  In 

case,  8-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  8-lb.  packages . 97 

Vanilla  Sweet  Chocolate,  6-Ib.  boxes,  zs 

boxes  In  case,  8-lb-  packages . 17 

Vanilla  Sweet  Chocolate,  11-lb.  boxes,  6 

boxes  in  ease,  8-lb.  packages . *7 

Vanilla  Sweet  Chocolate,  30  5 -cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  19  boxes  In  case,  }-lb. 

tins . 

Cocoa,  19-lb.  boxes,  6  boxes  in  case,  J-lb 

tins . 

Cocoa,  6-lb.  boxes,  19  boxes  In  case,  8 -lb. 

Bus . 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  8-lb- 

tins . 

Cocoa,  19-ib.  boxes,  6  boxes  In  esse,  8-lh- 

tins . 

Cocos,  ia-lb,  boxes,  6  boxes  In  case,  i-lb. 

rint . . . . . 

Cocoa,  s-lb.  screw  cap  cans,  10  cans  In  case, 

S-lb.  tins . 36 


1.50 

•1« 

.36 

•  jfi 
■3* 
3* 
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Diamond  Chocolate,  sweet,  8-lb.  pkgs. 

6-lb.  boxes,  is  boxes  in  case . per  lb,  ,ss 

ia-lb.  "  6  "  "  •<  i3j 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  is-lb.  boxes,  6  boxes  in  case... 

....  ,  per  lb.  ,al 

i-lb.  boxes,  is  boxes  case,  8-lb.  tins  **  ,3g 

8-lb-  tint,  6  lb.  boxes,  19  boxes  case  "  .1 

Milk  Chocolate,  30  3-cent  packages  in  box.M 

per  box  1.50 

Croft' s  Cocoa  and  Chocolate— 

Swiss  MUk  Cocoa,  8-lb.  jars,  6-  and  11-lb. 

boxes . . 

Croft’s  Cocoa,  Js,  9  dozen  In  box .  1  .to 

“  “  8s,  61b*.  «  . 33 

'•  "  8»,  6  lbs.  '•  . . . n 

"  "  s-lb,  6  cans  **  . . 

"  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 
“  Premium,  8*.  *»-lb.  cakes . ji 

"  “  H*.  "  "  - . 30 

Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

8-lb.  decorated  cans,  ia-lb.  boxes.. per  lb.  . if 

8-lb.  “  "  94-lb.  boxes..  "  .95 

Special  10-c.  package*.  30  to  box.,per  box  s.ae 
Blue  Ribbon  Breakfast  Cocoa— 

Deoorated  8-lb.  tins,  6-lb.  boxes . >.U 

“  8-lb.  *•  ia-lb.  "  . „ 

Bedford  Cocoa —  ** 

Labeled  8-lb.  cans,  6-lb.  boxes . so 

"  J-lb.  “  6-lb.  *•  . . -V* 

•*  j-ib.  "  19-ib.  •*  . :;8 

Vanilla  Sweet  Chocolate-  J  * 

Blue  Ribbon,  8s,  6-lb.  boxes . . . 

„  “  8*,*s-lb.  "  . .g’* 

Premium  Chocolate — 

8-lb.  cakes,  ia-lb.  boxes . to 

8-lb.  “  94-lb.  “  . 

MUk  Chocolate —  " 

40  3-cent  cakes  in  box,  94  to  hall  case . ys 

40  “  »  48  to  case . 71 

*4  S-uttut  cakes  in  box,  94  to  half  case . 70 

*4  "  "  4*  case . 70 


CONDENSED  MILK. 

BORDEN’S 

COND^NSBD  MILK  CO. 

AH  BORDEN’S  Brands  guaranteed. 


Eagle,  4  dor .  *6.  >f 

Eagle,  a  doz .  *3**5 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4-55 

Dime,  4  doz .  *3  -75 

Baby,  1  doz.,  gl&M .  *2  .00 

Red  Cross .  4.75 

Peninsular . . .  4 -55 

Star,  4  doz .  4.75 

Silver,  4  doz .  4.75 


EVAPORATED  MILK. 

Libby’s,  small  family,  6  dos . . 

Libby’s,  family,  4  doz . . 

Peerless,  family  size,  4  doz 

Peerless,  tall  size,  4  dos . 

Peerless,  5-eent  size,  4  do* . 

Columbian,  family  size . 

St.  Charles,  famUy  size,  4  doz. 

St.  Charles,  tall,  4  doz . . 

St.  Charles,  5-cent  size,  4  dor... 

Silver  Cow,  5-cent  size . 

Silver  Cow,  family  size,  4  doz..._ 

Pet,  tall,  4  doz . 

Pet,  5-cent  size,  6  dos . . 

Van  Camp's,  6  doz.,  small . 

Van  Camp’s,  4  do*.,  family .... 

Van  Camp’s,  4  dos.,  tall . 


. 6  dos. 

...per  case 
...per  ease 


*3  00 

*3.60 
*i.fe 
•3.02 
I  *5 
3  «5 
1 .99 
a. 65 
3-oe 

3.60 

9.60 
*•75 
3  *5 
3.80 


HIRES  CONDENSED 
MILK 

Sllv«r..„ .  4.70 

Hires . 4.60 

Queen .  4.50 

Premium . .  4.35 

Blue  Ribbon  „  4.35 

Gold  (Baby),..  3.00 

dold,  tall .  4. 1 0 

Gold,  family—  3.35 
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And  unlike  most  things  that  children  are  fond  of,  it’s  good  for  them. 
Their  mothers  and  fathers  like  it  too,  because  it  is  the  only  absolutely  pure 
sugar  cane  syrup  made  in  this  market.  You  ought  to  tell  this  to  every  cus¬ 
tomer  you  have  because  you  make  33*5#  on  evel7  can  >;°u  se^' 


Every  One  of  Your  Customers 
-7Will  Want  Shredded  Codfish  1 


w,  ,»  t.  pw«  B«.n.w  c^h "*  *k"' 

j, ig  c*a  M*  it-  ^ ^ , 

pw. *»i kid.  11 «  Wto» «* « b*ck ““ 


SHRippeft 

CobFiS* 


y  Our  advertising  will  appear  in  the  papers  of  your  town  everyl 
'Thursday.  Or  every  week,  if  your  paper  is  •  weeldy. 

And  the  next  day  of  each  week — “Fbh-Day” — nearly  every 
family  in  town  will  have  Beardsley’s  Shredded  Qodfuh  for  break  - 
1  f^st  or  lunch. 

I  ■  Hundreds  of  them  who  never  ate  Shredded  Codfish  before. 

■  Think  of  the  new  trade  you  c$sx  get. 

f 

Opce  people  try  Bear  dairy ’a  Shredded  Codfish,  they'll  buy  it 
right 'dong.  They’D  want  it  at  least  onco  a  week. 


Out  package* — with  their  Red  Band*-™  .  - - I 

Uj  that  rfl  .tUMt  <v«J  1 

W.  turn.!,  J«.  <"*•  U"“Sb  jo"  i°bb"'  *i,k  * 

t  11  .m  k.lp  k"«8  tb'“  “  J,out  ’u’"' 

to,  ..  hni.k  f-«.  lo  -n  ,roa^“ iobb"’ 

M  striking  Window  Cards. _ _ 


Nothing  Else  Half  As  Good 

toihtnp  else  hall  u  K<wd  tor  break 


1c  know' 
|  papers- 


We’ve  Cot  the  Newspaper  Men  Working  for  You 


With  the  most  thorough  advertising  campaign  you  ever  saw-big,  convincing  advertisements 
that  make  your  customers  hungry  for  Beardsley’s  “SHREDDED”  Codfish-are  being  published  continually  m 
the  newspapers  your  customers  read. 

All  you’ve  got  to  do  is  to  lay  in  a  good  stock,  put  it  where  people  can  see  it  and  you  11  have 

a  big-  sale  right  away.  (  _ 

“Push  the  Package  with  the  Red  Band 

J.  W.  Beardsley’s  Sons,  New  York 


J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 
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COCOANUT. 

Franklin  Baker  Co’ 8 —  Per  case 

Brazil,  70  5-cent  packages .  a.jo 

"  35  10-cent  "  .  *.  50 

"  38  3-cent  and  16  10-cent  packages....  s.jo 

'*  18  ao-cent  packages .  a. 50 

Per  lb. 

“  Shred,  In  pails,  20  lbs . 10% 

"  In  boxes,  as  lbs .  10J4 

"  In  barrels,  135I  bs . 0954 

Table  Talk,  Thread,  in  palls,  ao  lbs . 10' 

"  "  In  boxes,  as  lbs . 0014 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  V-lb.  packages,  15  lbs.  to  case  . a6 
"  30  54-lb.  *•  is  “  .35 

"  3°  5i-lb.  and  15  56-lb.  packages, 

15  lbs.  to  case. . 3554 

Dunham's,  and  54s,  15  lbs . . 

54s  and  }Js . 654 

54-lb.  packages,  s  and  15  lbs . a3 

“  5ss,  5-lb.  cartons . ag 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  100s . 


Per  bag 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers . 08  J4 

Oyster  “  0854 

Wine  Scroll . 1054 

Cracker  Dust . 08  *4 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
kcouns  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  fi.  Ivins’  Son—  Bbls. 

Assorted  Jumbles . . . 0854 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Cookie  Mixed.™ . 08 54 

Fig  Bars . . 

Frosted  Spiced  Wafer . . 

Fruit  Cookies . 08 54 

Fruit  Gem. . 

Graham  Wafer . 

Grandma  Cookies, 


Bxs. 

.09 

.09 

.11 

.08  )4 


Bxs. 

•°9 
.  10 
.10 
.09 
.10 
.10 

•°9 

.09 


*7 
•  as 

•35 

To 

.16 


*■43 


*•75 
a. as 
4.00 
•  so 

.18 

.19 

*9 

•19 

.  ao 

3  00 

«•** 

4  50 
a. 40 

1  ’35 
1 .00 
1. 00 
a. 40 
*•93 
*45 
*35 
*■55 
1.40 
1. 00 
a. 00 
x  .00 
*•33 

Ts 

*•45 

I.aj 

.18 
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Honey  Jumbles,  XX„ . 

Iced  Ginger  Tablet . . . 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . 0754 

Iced  Vedette  Wafer . 0754 

Lemon  Bar . .08^ 

Lunch  Biscuit . 0gj£ 

Lunch-on-thins . 

Man-in-the-Moon . 

Molasses  Cookies . ^7% 

Penny  Mixed . . . o854 

Orange  Cookies . 08>4 

Oyster,  Dot  or  Square . 07 

Quaker  City  Mixed . 08 54 


■»9 
.10 
.08 
.13 
.08 
.08 
.09 
.09 
.  la 
.09 
.08 

■°9 

.09 

.0754 

.09 


.08 

.09 

.09 

.13 

.09 

.08 

Per  dox. 
•So 

90 

30 


“T  •»  •  *»  * 1 ...» »»»r«»w»»MM«mt 

Soda  Biscuit  XXX . 0754 

Spiced  Wafers . . . 08  >4 

Sugar  Cookies. . .  .0854 

Sultana  Fruit . 

Toast  Biscuit . o8)4 

Water  Crackers,  Ivins’ . 07 14 

Package  goods — 

Animals  . ,„ . 

Cracker  Meal,  large . 

small . ^ 

Fatry  Oysters .  so 

Gingerettes . ,'OQ 

Gold  Medal  Soda  (small) . . .  so 

Graham  Wafers..... . . .  . 

Irinettes . "“""""I  “ 

Lunch-on-thlns .  .iL 

Muk  Lunch.. . . 

Our  Ginger  Snaps. . 

Pink  Tea. 

Sugar  Snaps . 

Saltona  Biscuit . 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York. 
New  Jersey,  Delaware,  Maryland,  District  of  Colum- 
hi*,  Connecticut,  Rhode  Island.  Massachusetts 


I  .OO 

.50 
1 .00 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  a  doz.  in  case(  per  doz. 

“  “  wltH  Horse-radish,  p.dz. 

btone  Pots,  large  size,  x  doz.  in  case,  per  doz. 

w  q  r  -  kv,"  with  Horse-radish,  p.dz. 

Wtln  Srnf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

5  gallon  kegs .  D#r  ker 

Prepiu-ed  Mustard,  in  bbls . £er  gal* 

“  in  15  gallon  kegs.'.'.  *« 
in  10  «  •• 

"  "  in  5  «  ;;;  .. 

7  “  a  gallon  palls]]]perj>aii  ]7J 

Prepared  Special,  with  spoon,  a  doi']'ln  case  *° 
per  dox . 

•  <•«*•  J*>  oase ...  .per  dox" 
wlv™  Horse-radish,  a  doz  m 
per  dot . . . 


case, 


1. 33 
*•*5 
*•73 
*•75 

•75 
a.  50 


M 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . ai 

“  «  "  "  “  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort Chesse,  1  a  in  case,  perib.,  .3*54  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  is  in  case  ....case,  9.00,  single, 

In  tin . per  lb. 

"  1 -lb.  tins . per  case  3.75 

Camembert,  in  wood  boxes.™ . per  aoz.,  a. 75-3. 85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottleB, 

per  dox. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doc. 

Olmutzer  Hand  Cheese,  xoo  In  box . 

Edelweiss,  Romatotir  and  Bier-Kase..per  doz. 

American  Swiss,  No.  x . loaf,  .  19  cut, 

“  u  Square  loaves.  No.  x,  about 

25  lbs.  each . .  lb. 

Limburger  Cheese,  No.  x . box,  .x8; 

M  box,  18  ;  less . 

Muenster  Cheese . per  ib* 

Brick  Cheese,  No.  x . .  ** 

English  Daily  Cheese .  “ 

Pineapple  (Picnic  size),  6  in  box . ...per  box 

“  (Gem  size),  6  in  box . .  ** 

Royal  Luncheon  Cheese — 

Dinner  size,  x  doz.  in  case . per  do*. 

Lunch  size,  a  44  41  .  •* 

Picnic  size,  a  11  ■  “  . . *  *• 

Trial  size .  *• 

MacLaren  Imperial  Cheese,Clnb  size. per  doc. 

“  M  “  No.x  “  “ 

“  Roquefort  **  large  "  '* 

“  “  “  small  “  “ 

Fromage  de  Brie,  M.  C.  C.,  x  In  box. ..per  box 
**  dTsigny,  41  6  44  “ 

Wm.  Tell  brand,  xa  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  4 

Star  Cream,  or  Phila.,  za  44  .  44 

Miniature  Cream  or  Phila.,  xe  in  box..  44 
Hand  Cheese,  8  doc .  “ 

44  4  «  .  it 

_  “ _  4  "  Tburingor .  " 

Farmer  Hand  Cheese,  a  doc.  in  box  ...  44 

Scbutzen  Cheese,  ia  in  box. .  ** 

American  Mountain  Cheese  (Alpen  Kaae),  50 
x-lb.  packages . p ex  lb. 

Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuratel,  16  In  tin . per  dox 

"  8  “  .  « 

Carlsbad  Speck  (Imported  Bacon) .  " 

Imported  Cervelat  Sausage  (Roln ’»)... .per  lb. 

Imported  Frankfurters . per  dot! 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fola  Gras,  small  size . per  doz. 

American  Holsteiner...by  bbl.  .za;  less, per  lb. 

"  Landiager,  short. . . .  “ 

"  77  long.™ . « 

“  Mortadella,  Dry . . .  « 

"  Knackwurst,  S5  In  box,  per  box, 

„  F4-75 . per  doz. 

Oervelat  (E),  30  and  zoo-ib.  boxes, 

•»*  ;  less . . 

“  Cervelat,  Blue  Ribbon,  50  and  I  co¬ 
lb.  boxes  .30;  less.™ . 

”  Cervelat,  Crescent,  50  and  100-lb. 

boxes, .  16)4 ;  less . . . 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  14 ;  less . 

”  Cervelat,  £.  Gothaer,  30  and  xoo4b. 

boxes,  .aa)4;  less . . . . 

”  Salami  (E),  50  and  zoo-lb.  boxes, 

•  so ;  less . 

Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  ao.  ;  less . „ . . 

Salami,  G.  A.  P.,  So  aad  100-lb. 

boxes,  ,i«)4;  less . — . 

Tongue  Sausage . ™....per  Ib. 

Smoked  Brauns chweiger  Liver  Saa- 
.  . . P«  lb. 

”  Petit  Delicatess  Frankfurters, plain, 

per  doc. 

41  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  do*. 

“  Lebanon  Beef  Bologna . perib 

"  Paprika  Speck . * . « 

Mettwurst,  half-round. .  «• 

Liver  Sausage  (Special),  truffle’,^ ^goose,  "or  sar- 

dellen . perib.  .iz 

Smoked  Thuringer  Blutwunt . . . " 

“  Pfeffenrurst. . . “  .*8 

Pickled  Me&ts. 

Lamb  T'engues  (Derby  Brand),  pint  glass  jarz.^V.  75  *" 

“  "  quart  glass  jars. 

xo-oc.jarc . 

Calves  Head,  in  round  tins... . per  doc. 

Pickled  Meats,  in  glass .  **  x  ^ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glaas .  li<0 

“  pints . ;;;;;;;;; 

44  quarts . ’ 

Lamb  Tongues,  in  glass . .  j.fc, 

Holland  and  Scotland  Herrings. 


•43 

4-75 
*•73 
•3* 
•43 
3  75 
•«5 
3.00 
•*4 
•4 


.18 

,l6 


.x8 

.18 


1. 00 

.it 
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Bismarck  Herring. 

_  Per  tin. 

Round  tins,  with  key,  pint . ao 

L'  “  I"8*- . .  -35 

4  quart  *••••••*•*•••••••••«••  x .  xo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  I-IO 

»  quart  tin . [fo 

"  quart  tin .  |,0 

Brat-Haring,  4  quart  tin . . .  ,  ’  IO 

"  «  quart  tin . .  ^ 

quart  tin . . 

English  Sprats,  36  bunches . per  box 

Kruger* s  Roll-  and  Brat-Haring,  oval  dns, 

per  doz. 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

",  S-Jb.  Palls . per  pail 

Cut  Spiced  Sardines,  xo-lb.  pail .  “ 

D  *!  _  l*  5-8^1-  «eg . per  keg 

Russian  Sardines,  in  glass  Jars... . .per  doc. 

Norway  Anchovies. 

Original  package . per  54  bbl 

Repacked  In  5-lb.  palls . per  pail 

“  *o-lb.  pails .  «< 

'*  54-lb.  flat  tins . per  doz 

i-lb.  tall  tins .  “ 


t.30 


•75 

•35 

1.05 

•75 

*•75 

a.aj 


5 -5° 
.60 
x.ie 
*■73 
•95 
1.50 
a. 00 


Salt  Sardellen. 

Original  packages,  190a . per  anker  16.00 

Repacked,  kegs,  abont  8  lbs . per  keg 

"  pint  jars . . . . . per  doz. 

Urge  tins . . . . . F  « 

e*  wmall  tin* . .  4 


l7S 

6.00 

3.60 

s.40 


Russian  Caviar. 


Per  doz. 


I}08* . —— .  30.50 

Hus . . . 

n-lb.  tins ............. ,.™.. ...  ,1H.. 

4-lb.  tins _ _ _ _ _ 


German  Dill  Pickles— Regular 

6°-SU|-  p^sks,  about  a 00c . per  cask 


10.50 

530 

j.oo 

Size. 


50- gal.  bbls.,  about  zaoo. 
15-gal.  keg,  about  500  ..., 
10- gal.  keg,  about  300  ..... 
5-gal.  keg,  about  150.™... 
10-Ib.  pail,  about  50, _ 


. per  bbl. 

,...per  100 

tl 

ta 

...per  paO 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks...™ . per 

48-gal.  bbls . per  bbl 

10-gal.  hegs„ . . per  keg 

3-gal.  kegs - - -  “ 

io4b.  per  pall 


9.00 

*.90 


5-73 
*  50 
1.63 


Imported  Lebkuchen. 

. . ....per  lb. 


Dampfousse  (PfeBeznusse) 
Spitzkugcln., _ _ _ _ 


.18 

•i 


.30 

•  3* 
•7* 

1.00 

5*5 

•  55 


Lebkuchen  and  Bread. 

Small  Easier  Lebkuchen,  6  In  pkg.,.per  bundle 
Easier  Lebkuchen,  No.  1,  6  ”  ..." 

“  No.  e  6  **  " 

“  No.  j,6  "  „  « 

9-ib-  Bus. _ _ _ _ .per  tin 

»lp^l  firm. if 


Pickles  and  Onions  in  Vinegar. 

MIxed< Pickles  and  Chew-chow,  5-gal.  keg .  9.5s 

“  10- gal.  keg 4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 


Green  Kern . .  ib. 

Potato  Flour . r  •• 

German  Dried  Peare .  « 

Dried  Mushroom*.. . . •* 

Juniper  Berries . ,’****.***”*”  <* 

St.  John’s  Bread.™ . ** 

Bay  Leaves . - . « 


••73 
•  *o)4 

.08 
•*4 

60-1.00 

.08 


-:3 


95 


Holland — 

Mixed,  "Y.  M  **  54  bbl.™ .  5.3* 

Milker*’  “Y.  M’.,”)4  bbL .  I.J^ 

Mixed,  standard,  bbl . 

h  )4  bbl . . 

Milken,  standard,  bbl . 

*'  34  bbi . 

Scotland — 

Mixed,  large,  fulls,  bbl . . . 

“  "  54  bbl . ; 

Milkers,  <•  fcbl . 

“  “  54  bbl. . 

Marinirte  Herring,  imported,  about  40  In  paii. 

Roll  Herring,  imported,  about  S5  In  pall . 

Spiced  Herring,  Imported,  about  40  In  pail  ]”.' 

Norway  Stockfish,  dry . per  lb. 

Matjea  Herring.. . .  paj] 


Kegs  or 
Pails. 
•*5-  75 
■75-. 85 


550-6.30 


See 

loo 

*.13 


•*5 

•*S 


COTTOLENE. 

Cases,  small,  medium  or  large  cans . 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . 

Tubs,  about  65  lbs . 


8.10 

•**K 
•  n54 
•n)4 


WESSON’S  COOKING  OIL. 


a-lb.  cans,  30  to  case.... . 

10-lb.  cans,  6  to  case . . 

5-gal.  cans,  2  to  case . . 

Barrels,  about  400  lbs . 


...per  case 
...per  case 
...per  case 
. per  lb 


New  York,  fall 

**  1 

Picnic,  ftill 


CHEESE. 

new,  fency,  40-lb.  bxs. 
new,  isfa,  70-lb.  bxs.... 
new.  fancy,  ao-lb.  boxes..... 


7.00 

7.00 

8.50 

.09 


•  **54 

*3 

*»>4 


-  - — *  wo  WIU,  UVaw,, ...  .10 

Swiss,  domeatic,  new,  xoo  lb* . . . 19 


—l6— 

EGGS. 

Nearby,  candled  and  selected,  to-doz.  crate* 
Western . 

Refrigerator . . . 

Milben  Farm..M . ..IlllIllIII*™!™!*’'’!.' 


Per  doz 
*5 
•*4 

.98 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . pci  lb  e8 

Anchovies,  In  oil,  %  bottles .  '  . ' 

“  »  q  bottle* . i 


Bouillon,  Burnham,  pints,  a  doz. 

„  “  “  54  pintz,  s  doz . 

Capers,  Nonpareil,  54-gal.  kegs.™ . ,.so 

quart,  glass . per  d'es.'  8.25 

bottled,  44  *1*® ....  "  * 

“  “  2  size....  •• 

^  “  "  2  size....  » 

Canton  Ginger,  large  pots,  6-;ar  cases..per  case 
medium,  12-jar  cases™  “ 

'*  small,  a4-jar  cases .  •• 

Cherries  In  Maraschino,  glass,  1  do*,  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz]  .00 

“  "3  lb.,  *  doz .  "  -  — 

Currie  Powder,  pints . per  doz. 

“  4  oz . « 

"  s  oz . *« 

French  Peas,  extra  fins . 

«  fins . ] 

"  Moyen’s . ..."  «< 

Hill’s  Irish  Oatmeal,  14-lb,  tins,  10  per  case  ., 
Huntley  &  Palmer’s  Petit  Beun-e  Biscuit.. ..lb 

“  Dinner  Biscuit . *' 

"  Breakfast  Biscuit . " 

Packed  7  lbs.  and  5  lbs.  In  a  can" 

Red  Pepper,  ring,  pints . per  doz. 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . "per'dos.' 

“  s  oz .  " 

Anker’s,  no  vials . 

'J  “  j  °* . Per  doz. 

“8  oz .  « 

^  "  16  oz .  « 

Theodore  Marquet  Mushrooms _ 

First  choice . 

Choice,  100  dns . '.'.'..per 


3-75 
a. 00 


s.40 
a. 00 

1.30 

4.65 

3.00 

4-75 


3. jo 

....  -  9.25 

....  “  1.50 

....per  case  16.00 
....  “  14.00 

ZB.OO 
*3.50 
.28 
.38 
•3* 

*.*j 

.60 

*•75 
6.30 

3  33 
4-0* 

4  00 
7»l 

*3*» 


Extra,  100  tins . 

Hotel,  100  tins™. .  '  «< 

Tn^es,  Jl . per  tin 


.  94.00 

case  90.00 


•7.00 
17. 00 

*3 

•f° 

•95 

*•*5 


Shrimps,  pickled,  small  size .  ,  ] ,  J 


per  doz. 


••••••••••••••••••  •••••< 


Dunbar’s,  a  doz.™ . 

Figs  la  Cordial,  Dunbar’s,  x  doz,. 

“  Bishop’s,  1  doz  .. 

Crystallized  Ginger,  z-lb.  tins . 

“  J6-Ib.  tins . 

Lime  Juice,  Rose’s . 

Victor  Rose  Water . 

“  Peach  Water . 

Pitted  Olives . . 

Armour’s  Solid  Extract  of  Beef—  _ _ 

Slse  s  jars,  1  dozen  In  case .  *  7  xe 

II  |  if  I'W 

"  I  **  t 

"  16  "  54  » 

Armour’s  Fluid  Beef  Extract—' 

B'l'ie  X  bottles,  1  dozen  In  ease.™. . .  x.4J 

,  _  *  .....h*.  S.ae 

"  16  "  54  ••  x 

Armour’s  Beef  Extract  and  Vegetable  Tabiets— 

1  dozen  small  boxes,  is  tablets  each.., 
z  "  medium  ”  36  " 

*  "  large  “  7s  "  "] 

Armour’s  French  Bouillon- 
Size  4  bottles,  1  dozen  In  case.. 
a  «,  *• 

Armour's  Asparox — 

Size  4  bottles,  1  dozen  fat  case., 

“  is  "  1  “ 


a. 95 

l.'s” 

4.00 

*•5 

J.6o 

•  *3 

9. S3 

f£ X. 

I.se 
*3  90 
«9-78 


J'S 

6.00 

10.00 


“  s  fancy  Jugs . . . 

Armour  Tomato  Bouillon— 

Sice  4  bottles,  i  dozen  In  ca*e.„. 

11  xs  44  1  •* 

it  j  tt 

"  S  fancy  Jug»  -]]"~ - 1717 

FLOUR. 


. .per  bottie 

— . P«*  Jug 


..per  bottle 
- perfni 


400 
14. 00 

•  to 

7. so 
ISO 
I. jo 

•J» 
9  *> 
ID 
*je 


Per  bbl. 


Ebtg  Midas  ....mmi., ,,,,,,, . 7.05 

Gold  Medal .  6,(. 

MtllhonroA _ g  ^ 


MUlbourne  . 

On  Top . . . . 

Cm^som... 

PBbbnry’s  Best . 

Taylor's  Fancy . . -..777 

Semper  Idem  . . . . . 

Pride  of  the  West . — . . 

Quaker  City . . . -  ■■  mi... 

Purina  Whole  Wheat,  so  js  to  case™ 

Purina  Whole  Wheat  Flour _ 

j.-fis,  per  barrel . . ..... 

16-tas, 

8  -axs, 


CSS  ZM<CZ<ZZZ<H 


ifaU ' bi 


barrslz,  U-barrei  {Ties  plus  10  coats. 
Purina  Graham  Flour— 

32-61,  per  barrel....™ . . . J . _.. 

i6-»ai.  ■«  . . . . . . 


6.70 

6.60 

6.60 
6.35 
6.00 
6.00 
3-73 
6.ae 
6.  jo 

7.00 

«-7J 

6.63 

«•« 


r.ao 

*?s 

6.ij 

*■73 


*-04*.  ** 

.  4-4*».  "  . - . 

Mothtr’c  Old-fa* bloned  Graham  Flour,  *o  5 
lb.  packages .  j.qq 

Self-Raising  Flour. 

Frankia.zo  packages . . .  ..73 

Hecker 's  Superlative,  ja  packages . .  j .  19 

Pancake  Flour. 

Anal  Jemima,  36  panhagei . . .  j.0e 

Old  Homestead,  Flapjack,  ja  package* .  a. 67 

Buckwheat  Flour. 

Keeker's,  36  packages . . . . . 

J*  packages . . .  4. 16 

Fsxtcy,  100-lb.  sacks  . . per  too  lbs.  3.85 
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^  racket — you'll  never  have  to  repk 

them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal 

Write  for  catalogue  showing  variety  of  designs 


No.  911  ARCH  STREET  -  -  PHILADELPHIA,  PA 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL.,  General  Agents  for  United  States 


How  often  have  you  had  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 
Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  the 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


“If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 


SHELDON  SCHOOL 


502  Republic  Building 


Chicago,  III. 
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FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  ioo  lbs .  1.90 

white,  100  lbs .  2.10 

4t  table,  yellow,  100  lbs .  1.75 

*'  “  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  34  packages .  1 .80 

“  yellow,  24  packages .  1.80 

Farina— 

Hacker's,  24  rs . . . per  case  1.56 

Hecker’s  Cream  (silver  spoon)  36  cartons  ...  4.50 
Schumacker's  Farina .  1.40 

Beans —  per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05# 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  fea,  bags  160  lbs .  a. 6s 

Red  Kidneys....... .  3.20 

Peas — 

. - .  *-40 

Spilt,  yellow . . . . 

“  green . . . 

Lentils — 

000000,  iro-lb.  bagB.,„ 

Less  quantity . . 

Shaker  Corn — 

Fancy,  barrela . 

Less  quantity . . 

Hominy 


Per  lb. 
•03 
■  °sX 


1.60 

9.30 

43 


Lea's  Breakfast,  ro  packages... . per  case 

“  Pearl,  ioo  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgB.  to  case.,..  _ 

Western  Pearl,  zoo-lb.  bags.. .  x.os 

“  Grits,  100-lb.  bags.... 

Mother's,  Grits,  36  packages. 

"  Pearl,  coarse,  36  pi 
Barley — 

OO . 

No.  t,  100  lb. . . . . 

Noodles—  p, 

Smith’s,  jo  10-e.  packages.... 

“  assorted,  3  and  io-« 

Golden  Egg,  j  and  10-e . . 

“  S-c . . . . 

"  so-e . . 

Oatmeal — 

B,  900 lhS . 


Quaker  Oats  Co.,  The—  Per  case. 

Apitezo  Biscuit,  24s . ; .  3.00 

Avefla,  18  packages .  x  43 

Banner  Oats,  20  packages .  4 . 00 

Suaker  Breakfast  Biscuit,  24s  . .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  3.80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s . 2.70 

Quaker  Cracked  Wheat,  24s . .  2  \0 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1  oe 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2.  24s .  j  85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.85 

Quaker  Puffed  Wheat,  36s .  2  85 

Quaker  Puffed  Rice,  369 .  4  25 


Scoops. 

Indestructible,  No.  4. . . . per  dor. 

“  No.  I .  « 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  do*. 
“  “  No.  4...  “ 

“  **  No.  « 

X  Quality,  No. 

“  No.  4 - 

"  No.  s - - 


9.00 
is. 00 
15.00 
4-20 

5.40 
7-20 
a.  60 
3.00 

3.40 


bags.. 


s.6s 
er  case. 
2.00 
2.00 
1.80 
1.82 
<.80 


6.25 

•°4 


.... . . . per  bbl. 

B,  less  than  bbl . per  lb. 

Mother's,  steel  cut,  24  packages .  2  65 

Oaten  Goods—  Per  case. 

Mother’s  Crushed  Oats,  18  packages.. .  I-47/i 

n  ,  A".  0“  eo  packages,  large..  3.90 

Quaker  Oats,  20s  Family  (with  China)..!.'..".’  .  00 

Rolled  Oats —  '  ’ '  5 

A  vena,  r8o  lbs . . . ......per  bbL  5 .  25 

,,  9°  jbs...., . . . per  keg  2.7s 

„  ,  90  lbs . per  sack  2.45 

Standard,  180-lb.  bbls . . . . 

'*  90-lb.  bags,  fresh . . . .  ..65 

Mother  s,  compressed,  18  tins . .  2  I2ix 

Sago—  '  n 

Colburn's,  36  I-. . 0614 

Fine . . . per  lb.  » 

Tapioca — 

Instantaneous,  50  is . .07% 

Colburn's  Hasty,  36  packages .  o6y. 

Minum,  U  gross„ . per  box  2 

Flake,  about  133  lbs„ . . . per  lb. 

Pearl,  tjo  lbs...  ... . . .  •« 

“  less  quantity  _ . . . .  « 


•75 

■°4% 


GELATINE  AND  PREPARED 
DESSERTS. 

„  ,  _  ,  Per  doz. 

Knox’s  Crystal .  ,.12 

"  Acidulated . ,.’22 

“  small . *1/ 

Plymouth  Rock,  pink  or  white .  i.25 

Nelson’s . 

Bromangelon,  assorted,  3  doz . g0 

Jell-O,  assorted  flavors,  3  doz . oe 

Jell-O  Ice  Cream  Powder,  3  doz .  i.oo 

Jellycon,  assorted  flavor*.  3%  doz . 8754 

Chalmer’s .  -9s" 

Mothers’  small,  1  doz .  ,5 

“  large,  1  doz . !oo 

Cooper’s . 8j 

Tryphosa . . 

Gelatine,  McKinley's . g, 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddlne,  assorted,  s  doz . per  case  t.no 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10^80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


FRESH  FISH. 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


Shredded  Cod. 

Beardsley — 

Dime  cartons,  0  doz.  in  case.. . per  doi. 

Tins,  Keyed  (Je  wel)/  2  doz.  in  case.  44 
Large  cartons  or  tins,  8  doz.  in  case.  44 

Dime  Tumbler*,  s  do*.  In  case, .  44 

»S  lbs..- . . .per  Ik. 


.90 

.90 

.00 

.90 

•  *5 


Thredded  Fish* 

Thistle.  24  package* . . 

Swansaown,  2  doz . 

Osprey.  2  doz . . 

Swift  &  Co.—  . 

Talisman  brand,  00-lb.  boxes. .. . .per  lb. 

....... - per  case 


. per  do*. 


.65 


•io* 

1.50 


Cisco . 

Halibut . . 

Salmon,  fresh . 

Codfish.... . 

Large  Hake  . .*.*.'.*.**.'.*! 

Haddock . . . ” 

Spanish  Mackerel . . . .* '.!!*. ' ' .’** * 

Sheepshead . .I!!.'..'.'** 

Smelts . ***’[ 

Cat  Fish . M,.,!,",..'. 

Butterfish,  frozen . 

Eiis . . . 

Sea  Bass,  frozen . 

Weak . . . 

Blue,  frozen . 

White  Perch . . **[ 

Spotted  Trout . . 

Whitings . 

Frozen  Herring . 

S»«ak  Fiah  %  cou'pier'ih ."additional 


Per  lb. 


.15 

•*S 


•«S 

•°5 

.18 


.10 

•«4 


“  *3 


•»5 

.05 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  34  z-Jk.  tin* .... 


.par  cate  3.80 


New  Mackerel. 


MACARONI. 

Imported  Best  Bordeaux. 


T  Per  lb. 

L°nS’  25  « .  y 

Short,  2s  is .  o?,/ 

Cubes  or  Elbows,  24  is  . 'Zy 

.  %% 


Vermicelli,  25  is 
Alphabet,  25  is  . 


•°9& 


Domestic. 

Fancy, long, 25  is  . 

Cubes  or  Elbows,  24  is.. 


•07H 

■°73A 


Count 
(about) 
New.  to  bbl. 

Ex. Norway,  No.  i.. .170-190 
Ex. Norway,  No.  a. ..230-260 
Ex. Norway,  No.  3„32o-36o 
Ex.  Norway,  No.  4.400-460 
Summer 

Ex. Bloaters,  XX... .100-110 
FancyShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1..... . 130-150 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. *..350-400 
Small  Irish,  No.  *...410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore.. ..1x0-130 

Large,  No.  a . aio-aao 

Cape  Shore.. . **«..i  10—120 

Holland . ••••••••.400-450 


*00  lb.  zoo  lb.  50  lb 

18. 10 

13. 10 

10. 10 
9.  xo 


10  lb. 


35.00 
25.00 
19. 00 
17. 00 


9.25 

6.65 

5  25 

4-75 


•  5° 


1  xo 


35-oo 
28.00 
26.00 
24.00 
16.00 
15.00 
14  00 
13. CO 


18.10 

14.60 

13.10 

12. 60 
8.60 

8.10 
7.60 

7. 10 


9  *5 
7-50 

6.65 

6.50 

4.50 
4-25 

3.90 

3.65 


2.00 

1.65 

x.50 

1.40 

x.05 

x.oo 

•95 

•9i 


16. 


00 

11.00 


8.60 
6. 10 


4.50  1.05 


Herring. 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  «« 

Blue  Points .  ** 

Blue  Points . . !..”per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  ** 

Rocka  way  * . . . .......per  bbl . 


-10.00 

-  6.00 

-  S-oo 

-  6.50 

-  9.00 

-  4-50 

-  5-jo 


Clams  . 
Ncckj . 


CLAMS. 

. . per  M. 


7-o«  -  9.00 
4.oe  • 


Per  box 
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3.60 


Spaghetti,  25  is . 'Zy. 

Vermicelli,  25  is  - ■ 


Woodcock,  long,  34  pkg . Z...........  '.ioy 

Choice  Grades. 


CEREAL  SPECIALTIES. 


Ralston  Breakfast  Food.  *6  as . ner  case 

E$Jg-0-See,36  I - ' - 


M  1  m  t,  '"“I*1  I6  packages . *.50 

Mapl  Rake ,  36  packages . 

r.rac*  Inis  T  g J 


5  cats  lots _ 

Postum  Cereal — 

1  doz.  ro-oz.  and  y2  doz.  to-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2  2S 

2  doz.  io-oz.  packages . 2  70 

Grape  Nuts—  .  75 

2  doz.  1 -lb.  packages .  2  — 

3  doz.  i-lb.  packages . ™” 

Post  Toasties — 

2  doz.  family  size .  2  gQ 

3  doz.  popular  size . 2^80 

Shredded  Whole  Wheat,  36  packages... _ .  3.60 

Mother’s  Corn  Flakes.  36  packages.  .  2'cc 

"  ^„Wheal  Hearts,  18  pack  age*.. x^o 

Cream  Wheat,  36  packages . .  . .  a  cq 

Wheatlet,  30  packages . . jc 

Wheatena,  36  packager . . . 4.50 

Trtscu't,  jo  packages .  L 

V  tos,  2 Jb.  packages . . . . . .  ,  2, 

Toasted  Corn  Flakes,  3 6  packages..  2  80 
H-O  Company-  p„  C2st 

force,  aos  . . .  , 

Korn- Kinks.  36a  . .  ***~‘‘  ^*‘ 

Presto,  small,  x8s . 

Presto,  large  10s . „ 

Flour,  self-raising,  email,  18s . . . 

Flour,  self-raising,  large,  i*s . . . \ 

Buckwheat,  compound,  small, 

lii .  nl#w.U .. .  11 


Macaroni,  short,  25  is . 

r  Tr?.°  Iyi  lb-  pkgS . !o4' 

Cubes  or  Elbows,  24  is .  QZ 

Spaghetti,  25  is . * 0L 

Vermicelli,  25  is .  **  '  ' 


Bras*  14. 00 
Bras*  9.00 
Bras3  7 . 00 
Brass  6.00 


xa.oo 


„  r  „  FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  i,  Tin  Scoop,  ro.oe 
Scales,  No.  •,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
SeoJej,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

6oo-lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  53 . ..." .  ,,  M 

Tea  Caddies,  Red,  No.  53 . . . 10  00 

Tea  Caddies,  Red,  No.  54 .  o'  — 

Tea  Caddies,  Red,  No.  55 . .  «  ^ 

Scoops,  Galvanized,  Floor . 30 

Scoops,  Galvanised,  Sugar . . ".V™.!  .35 

Scoops,  Galvanized,  Starch . *x. 

Tobacco  Cutters . 

Alarm  Money  Drawers 
Bag  and  Twine  Holders. 


T  ,  _  „  T  „  »oolb.  zoo  lb  50  lb.  10  lb.  81b. 
Lab.  Split, Lg.  No.  1...  7.00  4.60 

Lab. Split, Lg.  No. s._  6.00 
Shore,  Round,  Large.. 

Shore,  Round,  Med  ...  7.00 

Ocean  Fish. .  5 . 00 

Shad,  No.  1,  Mess .  zi.oo 

Shad,  No.  a,  Mesa-... 

Haddock,  Pickled*.^. 

Red  Salmon .  13.00 


4-ro 

3.10 

6.10 


in 


•75 


6.6. 


Fish. 


Dressed  Boneless  _ 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . . . 

Gilt  Edge,  40  lbs . ;;;;;;;;;;;;;; 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

xa  38,  wood  boxes . 

z 2  as,  44  . . 

*4  xs,  “  . 

xo-lb.  boxes . . . 

<*£■ 


kes,  34  In  fancy  box . per  case 

"  xo-lb.  cartons... . . . per  carton 


.  13 

Per  lb. 
■•5  lA 
•lS% 
.16 

•»5 
■IS 
a  .80 


34  jar»,  fancy  box. .  ,  I0 

1*  "  “  . .  ,.63 

Strips,  40  size,  boxes . . . . 


Middles,  40  size,  boxes . . 


■i°K 

.xa 

.10K 


1  -*5 
X-5© 


Barrel  Covers,  ax  in . *  **”  3‘ 

nerral  F awovo  .a 


75 


SO 


•45 

.60 


Buckwheat,  compound,  large.  13s.  ,  L 

Pancake.  i8s ...  .  5 

u  n  1..' _ . . .  1-5° 


H-O  (steam  cooked  oatmeaij.  iss".'."".*.’ . 

Pawnee  Oats,  regular  sire,  r8s . 

Pawnee  Oau,  family  .i’xe  20,!  wUhoiii 
cnuiaware . 


50 
1  •  55 
x.50 


Pawnee  Oats,  family  size. 
O-G,  18s . 


3.00 

3-40 


10s,  wfth  china. ^ 

O-G,  family  s  ze,  china,  20s"’..!!!!.’." . 

si.ze'  no  china'  205 . . 

PI.  barre's,  180  pounds . 

DE-FI,  sacks, - 


Barrel  Covers,  X9  in. . 

Cheese  Cutters . 

Bung  Bores,  No.  a,  i>$  to  a  In 

Coffee  Mills,  No.  7 .  1Q 

Coffee  Mills,  No.  9 . .  £ ' 

Coffee  Mills,  No.  i8_ . ".Z..ZZ  45  « 

Leas  95  per  cent,  discount. 


3-oo 
15.00 
1  So 
10.00 


Dressed  Fish  Bricks. 

GUt  Edge,  3- lb.  bricks,  40  lbs . 

Snow  White  i-lb  bricks,  so  lbs . . 

Favorite  Coo,  z-lb.  bricks,  40  lba,. . . . 


•06)4 

•07 

■°7% 


.09 

.08 

•07K 

.06 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  9  doz.  In  case .  1 

“  small  size,  3  doz.  in  case . . . . 

Small  Tumblers,  9  doz.  in  ease . . . . 

Large  Jars,  sealed,  z  doz.  la  case . . 


1.50 

.90 
.90 
'  5» 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . 

Medium  Ranlr . 

Poiiock. . . . ....A!! . 

Hake. . . . 

In  original  cases,  450  its!,  <4  c.  less. 


•o7« 

.06)4 


No. 

6% . . 

8)' 


300 

5.00 


90  pounds . . .  j;33 


Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

Length.  Drawers 

3  feet,  8  Inches . .  9 . 

4  feet,  10  Inches . xa . . 

. .  6  Jeet’  ,  v  . 15- . 

.  7  fc€t.  3  inches . „..x8 . 

.  8  feet,  6  Inches . ax . 

........  9  feet,  8  inches . .24... . 

. xo  feet,  xo  Inches . .27-. . 

Capacity  of  Drawers,  40  to  eadx.5° 


Each. 

x8.oo 

22.00 

28.00 

32.00 

36.00 

40.00 

45-00 


Smoked  Fish. 

New  Extra  Scaled  Herring. . per  box 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish . . .  “ 

Cromarty  Bloaters,  50s. . . . per  box 

100 s...M . .  a.  xo 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  In  glass, 


.  x6 
•  x3 
•a7 
f  .10 


x<c.  size  *4  vacuum  jars . 

Talisman  brand  Boneless  Herring,  In  glass, 
10c.  size,  04  screw-top  jars  _ _ _ 
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1.80 


Sliced  Halibut. 

Swift  &  Co.,  In  glaze,  S4  jai».„._^..... 


j.  ze 
t.  zo 


dried  fruits. 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes. 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  *-*5 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes  ^  lb’ 
Fey  Cal.  3  cr.  loose,  50  lbs .  0rU 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes .  ‘0aQ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . o6\t 

5  or  io-box  lots . o6S 

Standard  Brands,  28-lb.  boxes .  06% 

Seeded  Raisins—  ’  '  78 

Owl,  extra  fancy,  36  is . 07iz 

Fancy,  36  is .  ’  /7n 

Blue  Pennant,  36  is .  G7i/ 

panot,  36  is . z::.""::  :05^ 

Souvenir,  36  is . 

Glen  Rosa,  36  is . m07u 

Blue  Ribbon,  36  is . .  06^ 

California  Seedless  Raisins—  .  7A 

Gold  Cord,  bleached,  36  is . . 

Not-A-Seed,  36  is . !o7)4 

Griffin,  50  is . o6Q 

Gray  s  36  is..  . ^ 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05 % 

Sultanas,  50-lb.  boxes . . 0.y 

1  hompson's,  50-lb.  boxes .  05 

Pr“nes~  „.  *5  lb.  50  lb. 

fancy  Santa  Clara,  20-30 . 14 

",  "  30-40.1..: . 09)4 

„  40-50 . o&y 

«  «  I0"60 . 

Ruby,  30-40 . 

n  50-60 . 

Oregon,  40-50 . 0?^ 

“  50-60 . 07i/ 

silver..... . ;;;;;;;;  VA 

Currants —  " 

Fancy,  recleaned,  new,  40  is . o8)4 

Extra  choice,  recleaned,  new,  40  is . 07M 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes . 13)4 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 1254 

Orange  Peel—  Per 

Fancy  10  lb.,  hinge  lid  boxes . i2U 

'k>i'teSJ_r  Per  lb. 

fard,  fancy,  new,  boxes  about  14  lbs . 11U 

Hallowe'en  very  fey,  new  (Gldn)  abt.  701b.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new.  Cal.,  ro-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  ]b. 

5  or  10  box  lots .  " 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  choice  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  Royals,  new,  25  lb.  boxes . ia)4 

5  or  10  box  lots .  iia)4 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12)4 

Cherries—  per  |b. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Per  lb. 


•77^ 

y*. 

.12)4 


Per  lb. 


•isH 

■  15  y 
•  14 

■  13% 


Nectarines 
Fancy,  white,  25  lbs . 


•09K 


5  or  10-box  lots . . . 

—1 —  -  ]£ 


Per  lb 

°9% 

09 


Peaches — 

Fancy  Muir,  25  lbs .  . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . on\( 

Whole,  50  lbs . 05)^ 

Fancy,  pared,  25  lbs . """  .  18)4 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


i  y 


“fsHBURN-CROS0Y< 

t  aM 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


TROEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  POR  CATALOGUE 


211  DUAINE  ST. 
new  york: 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Sell  &  Sons 

distributing  agents 
Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Nlillbourne  Flour 


GOOD  OLD  MILLBOURNE 


Good  for  150  Years 

GOOD  TO=DAY 


Millbourne  Mills,  63d  &  Market  Sts.,  Phila.,  Pa. 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas—  Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel .  2.co 


Cocoanuts — 


1  .  i-75 

2  in  crate .  1.65 

1  in  barrel .  1.25 

2  in  crate .  1  15 

3  44  .  1. 10 

2  “  95 

3  "  85 

Per  sack 


Porto  Rico,  extra  fancy,  80  size .  3.75 

Jamaica,  extra  fancy,  100  size .  3.50 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3.25 

176-200 .  2.75 

216-250 .  2  65 

288-300 .  2.35 

Go’den  Russetts,  126-150 .  2.90 

176-200 .  2  65 

216-250 .  2.50 

288-300 .  2  25 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96’ .  4.00 

5464-80 .  4.50  -5.00 

Cranberries—  Barrels.  Crates. 

Fancy  Cape  Cod .  5.00  2  00 

Choice  Cape  Cod .  4.00  1.50 

Messina  Lemons —  Per  box. 

Extra  fancy,  300  size .  3.25 

“  360  size .  3.25 

Choice,  300  size .  2.75  -3.00 

44  360  size .  9.75  -3.00 

California  Lemons —  Per  box. 

Extra  fancy,  300  size .  3 . 50 

"  360  size .  3.50  -3.75 

Choice,  300  size .  3.00 

“  360  size .  3.25 

Almeria  Grapes —  Per  keg. 

Extra  fancy,  60  to  64  lbs .  4.50 

“  58  to  60  lbs .  5  .00 

Fancy,  60  to  64  lbs .  4,50 

58  to  60  lbs .  4.00 

Tangerines—  Per  strap. 

Fancy,  120-168 .  -4.50 

Extra  fancy,  120-168 .  -4.50 

Pineapples — 

Fancy,  18-24 .  3.00  -3.50 

Fancy,  30  size .  3.00  -*3.25 

Fancy,  36-42  size .  -2.75 

California  Oranges — 

Extra  fancy  Navels,  96-112.. .  3.00  3.25 

Extra  fancy  Navels,  126-150 .  3.00  3.25 

Extra  fancy  Navels,  176-216 .  3.C0 

Extra  fancy  Navels,  250,288-324 .  2.75 


— 22 — 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  44  3Srcs ■  7Cs.lots  2.55 

n  .  “  ,  “  “  5  4  “  425 

Dommo,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands-* 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4*25 

nu  ,  - - o__  2  4Q 

2.85 
4-75 
3-5o 
3-75 
1.65 
3-3° 
93 


Dia.  1  size,  2  gr.cs., 8 cs.lots 
“  “  3  gr.  cs.,  7  cs.lots. 

-  “  5  gr.  cs.,  4  cs.lots. 

Swift  &  Courtney,  Dia. 8  size, 5  gr.cs.  ,4  cs.lots 
“  “  .  Dia. 5size,i44txs.,4cs. lots 

Chips,  Dia.  a  size,  50/3  bx.  pi<gs.,  10  cs.  lots 
“  7  7'  10°l 3  bx.  Pk&s.,  5  cs.  lots. 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 

“  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  *<  <<  -  u  .  it  ' 

■p»  •  -p,.  .5  4  .  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . go 

44  44  S  44  4  50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3-85 

Little  Stars,  Dia.  L  S.  size, 10  gr.cs. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches— 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots. 
Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots.....  ... 

7  **  6  “  5  **  4  tf  . 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Red  Top,  Dia.  6  size.  5  gr.  cs.,  4  cs.  lots . 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs... 

44  4  4  4C  * 4  10  “  a  **  .. 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots . 

Vulcan,  No.  2,  50  gr.  to  case . . .  25.00 

“  less  than  50  gr . per  gr.  .55 


4.50 
3-75 
2.00 
2.25 

2.50 
1.90 
3- 80 
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HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  doz.  .65 

Tumblers,  5-c.  size,  *  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,*  doz.  **  .85 

Tumblers,  Lmt.  cut  glass,  10-c.,  2  doz.  **  .85 


INK. 

Arnold’s,  black,  3a . . . per  bottle  .  48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 35 

Royal,  black,  3  doz . 35 

Superior,  black,  3  doz  f . *3 

Stafford,  Commercial,  33 . per  bottle  .to 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth.  Pearl  Top . .  4.20  4.50  5.10 

Acme  Victor  Top .  3.60  4. ao 

Pure  Flint,  Lustre  Top- .  8.70  3.30 

Crystal  Crimp  Top .  e.io  a. 70 

No.  o  Tubular  Lantern  Globes . „5  doz. 

Cold  Blast . . . . . 5  doz. 

No.  z. 

Jumbo  Chimneys,  plain . per  doz. 

"  dec.,  107..  “ 

No.  o. 


•14 

.10 

Per  cane 


J’6* 

6.  |o 

.09 

.og 

Per  lb 


•75 
.90 
No.  1, 


4.80 

3.90 

3.30 

*•75 

.85 
1. 00 
No. 


Banner  Burners- . 43 

No  charge  for  packages. 

OU  Cans— 

1 -gal.,  glass . 

•55  -75 

Per  doz. 

1 -gal. ,  galvanised,  Pearl . 

5-gal.,  Leanox,  spout . 

5-sral..  “  sdIctoL . 

.  5-5° 

* -aral..  Columbia . . . . 

S  gal.,  Banner..- . 

5-ffal.,  Climax,  pump . 

J-gal.,  Home  Rule,  pump . 

Lanterns — 

No.  0,  Standard . 

No.  0.  Dash  . . 

.  8.00 

.  10.00 

.....  13.00 

......  4.5O 

Cold  Blast . . . . . — 

......  8.00 

LIME. 


Chloride,  Acme,  sifting,  25-lb.  boxes,  t  lb 

LYE  AND  POTASH. 

Banner  Lyef  4  doz . 

Babbitt's  Lye,  4  dor . 

Lewis'  Lve . 

Per  case. 

...  3- *5 

Red  Seal,,  doz . .  J'-o 

MATCHES. 

Double  Dip  Brands-  per  case 

L.rd  s  Eye.  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs. 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots. 

Swift  &Courtncy,Dia.s  size, 144  bxs.,4  cs.lots 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots 
Black  Swan  Dia.  5  size,  i44  bxs.,  4  cs.  lots! 
bull  s  Eye,  Dia.  1  size,  144  bxs.,  iocs.  lots. 

“  “  "  2V£ gr.cs.,  8  cs.lots 

5  gr.  cs.,  4  cs  lots... 


3.00 

4-25 
3-75 
3-75 
3-5° 
•95 
2  *35 
4.70 


MINCE  MEAT. 

Armour’s,  Home-made  style.  Wet— 

10-lb.  kite . . . . 

■5-  “  . . . . 

s°-.. , . . - 

100-lb.  bbls . . 

150-  **  . 

350-  «  . 

450-  "  . . . -,..'!...!! 

John  Bower  &  Co. — 

Superior,  bbls.  end  M  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

“  4  10-lb.  buckets . per  crate 

"  6  s-lb.  buckets .  " 

6  5-lb.  glass  jars . per  case 

‘  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

“  „  “6  s-lb.  glass  Jars,  per  case 

Atmore  &  Son- 
Extra  Family,  Seedless — 

No.  j,  6  glass  Jars . . . .  4.J0 

No.  3,  6  glasz  jars .  j.i0 

No.  18,  37  and  68,  wooden  pails.. ...per  lb.  .13 
Barrels,  halves,  quarters  and  him...  "  .1  tU 

Family,  Seedless —  fn  box. 

No.  j,  6  wooden  palls . . . 

No.  10,  6  wooden  palls . . . 

Celebrated,  Seedless — 

Bbls  «s  and  M»- . per  lb, 

Wooden  palls,  i8,  37  and  68  lbs .  “ 

Wooden  kits,  Nos.  20-35 .  •• 

Wooden  kits.  Nos.  20-35 .  ** 

Keystone —  ^ 

Bbls  and  . . . ©7i/ 

Wooden  palls,  18,  37  and  68  lbs_..„ . 

Condensed  cartons,  3  doz.  to  case. ....gross  ix.00 
Condensed  cartons,  doz.  to  case..gross  zi.oo 

Barrels,  Ms,  Ms . per  lb.  .ro 

Wooden  kits.  Nos.  ao-35 .  “  .08 

Wooden  kits.  Nos,  35-40 .  **  ,xoi4 

Schimmel's — 

Bbls.,  M  bbls.  and  jo-lb.  kits. . ortf 

18  and  37-lb.  kanakins . . 

10-lb.  kanakins,  6  to  erate  . . per  doi.  10!  30 

S-lb.  "  6  to  crate .  “  < 

S-lb.  glass  Jars,  6  to  crate .  “  t.t, 

impbell’s,  30-lD.  palls.. . og 

Mrs.  Wells  ' bbls..  M  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  U  bbls.  and  30-lb.  kits . olu 

National,  bbls.,  M  bbls.  and  30-lb.  kits .  07 

Southwark.  hhls  V!  bhle  and  jo-lb.  palls... otU 
Brick’s  Nonpareil  Brand —  per  lb 

Bbls.  440  lbs.,  %  bbls.  250  lbs.  V  bbls.  125 

lbs ,  14  bbis.  65  lbs . :. . . 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs. ,60c.  ; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  M  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  per  lh 

Bbls.,  28  lb.  pails,  etc . 07i u 

35,  28  and  18  lb.  tubs .  ]0g/_ 

Packages  not  returnable. 

None  Such — New  Eng.  Cond. 

12  oz.  pkge.,  per  V  gr . 

iz  "  “  “  %  “  . 
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Olives  in  bulk — 

X . 

XX . 

XXX . 

xxxx . 

XXXXX .  2.40 

Mammoth .  2. 

Kegs,  large,  1 


gal.  pails. 

2  gal.  pails. 

5  gal.  kegs 

•  1-35 

2.65 

5-65 

■  i-45 

2.85 

6.15 

■  i-75 

3-35 

7.00 

2.00 

3-85 

8.00 

,  2.40 

4.20 

10 ■ 25  ^ 

2. 70 

5-15 

II.60 

n . 

PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

.  .  44  small,  2  doz.  case .  5.00 

Irois  Croix,  French,  8-^  gal.  cans,  case .  12.00 

“  glass,  small.  2  doz.case 
“  med.,  **  “ 

Table  and  Cooking  Oil —  Per  doz 

Cottonseed,  large,  1  doz .  i.gQ 

“  medium,  2  doz.„ .  Qc 

“  small,  2  doz . .48 

Wesson’s  Cooking,  30— No.  2 . Per  case  7.00 

American  Oil. 

-t  „  .  Per  doz. 

Stohrer’s,  No.  8,  a  doz . „ 

“  No.  16,  ■  doz„ . !q0 

.r  “  No.  M,  i  do*. .  i.I5 

Keystone,  bottles,  a  do*. . .jo 
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POTATO  CHIPS. 

| -lb-  packages,  bbls.,  aj  lbs . . . 

Loose,  bbls.,  30  lbs . . . . 

M-lb.  packages,  i»-lb.  boxes....'.'."!""”""! 


•i8« 

.18 

t. 


Per  case 
2.90 
5-75 


PAPER. 

Wrapping. 

Manila—  P.r  ream. 

i5*ao,  full,  7  lbs . . 

20  x  30,  full,  ao  lbs .  1.08 

18  x  *4,  full,  10  lbs . 7. 

Bakers’,  ij  x  ao,  to  reams  In  bundle . .  ,z. 

Roll,  grocers’,  9,  ra,  13,  18,  ao  or  *4  Inches 

„  „wJ<le . per  lb.  .03 

Roll—  p*r  |b. 

Whit.,  light  weight,  xa,  ij,  18,  ao  or  *4 

inches  wide . 03M 

Glazed  fibre,  zs,  ij,  18,  ao  .r  *4  Inches 

wide . 

Glazed  silk  parchment,  is,  13,  18,  so  or  *4 

Inches  wide . . . . . 

Whit*  tea,  is  a  zfi,  reg . per  package  .14 

Wax  butter .  “ 

Parchment  butter,  g  x  sa. . . «  .45 


Toilet  Paper. 


roe  s-cent  rolls . 

zoo  5 -cent  pack. . 

100  io-c.nt  rolls . 

100  io-cemt  packs _ 


Per  case, 

-  3-75 
••  3-75 

-  7  5® 

-  7  SO 


PEANUT  BUTTER. 

McLaren’* — 

Small,  9  doz . . . 

Medium,  9  doz.M . , 

Large,  i  dor . . . !...'".'! 

Peaxmtene,  No.  a  iaurs,  9  do* . . 

BearL«yW°'45a”'3d01 . — 

Small  jars,  a  doz . . . . 

Medium  jars,  a  do* . . . . 

Large  Jars,  i  do* . . . . 


Per 


Per 


PICKLES. 

45  gals-,  raoos .  g 

45  ffala.,  3500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  .  2 

10  gals.,  450s,  ••  . " 

10  gals.,  600s,  "  . 

16  gais  ,  600s,  “  . . 

16  gau.,  600s ,  ••  dm* . 4 

15  gal«  ,  I4°°a,  “  “  .  io 

.  &  B.,  Chow  or  Gherkins,  pints .  3 

“  “  half-pints .  - 

Celery  Sauce,  Yorkshire,  s  doz . per  doz. 

Chow,  **  pints,  a  doz.  “ 

Gherkins,  sour,  "  «  «  « 

Mixed,  11  «  ••  " 

Assorted,  "  "  «  <■  «« 

Gherkins,  sweet,  “  "  “  •< 

White  Onions,  “  "  u 

Sweet  Pickles,  500a  to  600s  5  gal . per  keg 

i.oooa,  5  gal....— . .  *' 

‘  *'ooos.  3  ff»l . .  " 

Chow-Chow,  No.  i,  5-gal.  kegs . 

“  No.  a.  5  gal....... .  i; 

Chow  and  Mixed  Pickles,  s  gal . per  pall  1. 

Williams  Bros. —  per 

No.  8,  Sour  Gherkins,  a  do*_ . 

No.  8,  Sweet  Gherkins,  s  do* . 

No.  8,  Sour  Mixed,  a  doz . 

No.  8,  Sour,  assorted,  e  do* . .! 

No.  8,  Chow-Chow,  s  doc. . 

No.  8,  Onions,  a  do* . . . 


Paper  Bags. 

Price  per  1,000  and  not  less  than  M  M  lots.  In 
original  snipping  bales,  5  per  cent.  Special  Discount. 

« 


OILS. 


Stove  GasoKne. . 

Headlight,  130  test..., 


OLIVES. 

Extra  Queen — 

Imported,  No.  10,  2  doz . 

::  -  32!  t 

“  16, 2  •* . 

*•  8, 3  “ . ; 

Cyldr.,  imported,  No.  10,  2  doz . 

Fancy,  No.  16,  1  doz . 

‘  “  14.  *  “  . 

Special,  No.  14,  2  doz . 

Stuffed — 

Ring.  3  doz . 

Fancy,  No.  14,  panel  bottie,  2  doz.. 


Per  gul. 
•  UK 
,  .zi 


Per  doz. 
..  2.70 

..  4.50 

..  6.80 

..  2.40 

.90 
•  i-45 

.  a.  30 
.  2.20 
.  1.50 

.90 
.  2.25 
-  1.40 


X- 

.47 

H- 

•  57 

...  93 

•77 

See. 

—  1. IS 

•95 

3- 

...  1  •  43 

»•«* 

4- 

...  J.65 

«-33 

5... 

r-55 

6... 

...  a  .21 

i.8x 

8... 

...  *.67 

*.17 

10... 

*47 

ia... 

...  3.41 

a. 89 

IS... 

...  4-51 

3«7 

10... 

...  4-85 

3  95 

*0... 

...  5  39 

4  45 

•1- 

...  J.li 
Price  per 

4. 93 
1,000 

Plain  flour  sacks,  isM-lb.... 

aj-lt) . . 

5o4b. . 


t  lees  than  300  lots. 
. P«z  M.  4.** 

.  ;;  *•« 

. —  “  11.  aj 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints.. . per  dos. 

"  "  quarts. .  “ 

“  10-0*.  Jars . . .  11 

“  10- lh.  pails . per  pail 

Tripe,  10-lb.  pails . 

”  J-gal.  kegs . 

Pigs’  Feet,  xo-lb.  pails, 


A-**- 


Pickled  Beef  Salad,  in  glass... 

"  Tripe,  in  glass . 

**  Ox  Heart,  In  glass.... 
"  Pigs’  Feet,  In  glass... 

Russian  Sardines . 

“  5-lb.  palls . 

“  zo-lb.  pails..... 


....per  beg 
....per  pall 
.....per  keg 
....p*T  das. 


per  keir 
,.per^>all 


47» 

J-7J 

•jo 

•5« 

.90 

•  •  00 
1. 00 

•  >1 
i.xo 
1. 10 

z.  IO 
I.XO 

•75 
.50 
1. 00 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 

4°  44  . * . 14  *4 

Distilled,  45  grain . 09 

_  “  4o  . 08# 

Fermented,  45  grain . 09 

40  M  . 08^ 

Lutz  &  Schramm  pure  cider . 21 

distilled  white . 13 

pickling  white . . 20 


«7* 

•>7M 

•»4 

•*3M 

•17 
.18 
.  16 

.  to 


*5 

'■—1  3*.  IW . ....- .  10.00 

impressed  Ham,  sj-Ib.  boxes . . 

Hams,  U-c*nt  extra;  Cowered  Shoulders, 
d  Bacon,  M-cent  extra. 


PROVISIONS. 

Hams,  sklnback,  iS-ao  lbs . . . 18M 

"  14-16  lbs . .  - 

“  10-12  lbs . 

Picnics,  6-8  lbs . . . . . . 

N.  Y.  Shoulders,  ro-is  Ihs...^ . 

Dried  Beef,  sets  dty  smoked...— . . 

“  tenders  and  xnneks.. . . . 

*•  flau . 

“  air  dried,  seta . 

"  "  tenders  and  kaucks . ai 

Jersey  Pork,  butt . . . —per  bbl.  a6.<e 

"  fkmily-- . . . .  “  38.00 

Breakfast  Bacon,  rib  In...— . . . .  .,g 

„  „  „  **  boneless . — . . . —  .19 

S.  P.  Bellies.  14-13  lbs . . . ,j 

Bologna,  ts-lb.  boxes . . .  ,.ig 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs 
Cooked  Com] 

Cowered  1 
Picnics  and 
Armour  &  Co  - 

Star  Hams,  regular,  10  to  1*  lbs_ . . 

“  “  tato  14  lbs. . 

"  "  *4  to  ri  lbs.. . . 

skill  becks.. . . . 

Shield  Hams,  10  lh.  average.. . . 

«  re  •• 

•  eeeeeee.e  . 

**  «4  " 

“  it  >• 

*■  it  “  — _ ;;;; 

”  sklnback* . . . . 

Picnic  Hams,  3  to  6  lbe._ . . . . 

“  6  to  8  lbs . . 

Star  Smoked  Ox  Tongues,  long  cut 
“  ’*  shut  — 

Beef  Bologna . . . . . — 

Shield  Para&ued  Bologna.^.. . 

Berliner  Ham.....— 3— _ 

Mew  Orleans  Ixmchnon  Meat 
Star  Cooked  Os  Tongue..— 


.so 

•  o 

ao 
.si 
■»9 
•>9 
•>9 
•>9 
•«9 
.80 
•  «3H 
.13* 
■17« 
.18 
•’3 
.11 

•30 


■35  1 

3S 

.65 

•«5 

50 

5° 

2S 

5» 

4° 

1 .00 
1  .co 
1 .00 

I  .03 
I  (O 
1.35 

I.40 
a-  75 

3-40 

5*5 

95 

75 

00 

dos. 

8S 

®5 

83 

85 

85 

*7* 
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Electric  Coffee  Mills 


Tea  and 
Coffee  Bins 

* 1  Experience  in  buying  is  us 
necessary  as  experience 
in  making ” 

Mr.  Grocer,  you  wouldn’t  try 
to  make  a  Coffee  Mill  because 
your  lack  of  knowledge  on  the 
subject  would  prevent  you  mak¬ 
ing  it  right.  Well,  why  buy  one 
without  knowledge  of  the  subject 
when  you  can  use  our  experi¬ 
ence?  We  have  handled  all 
makes  in  planning  and  equip¬ 
ping  grocery  stores  all  over  this 
country,  and  we'll  get  you  the 
right  one  at  the  right  price. 
Write  us  for  catalogue. 


SPECIAL  AGENTS  FOR  HENRY  TROEMNER 

Suite  1945—115  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 


J> 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SNIAN 


AND 


T.B.H. 


r~! 


EXTRA  FINE  t 

,_j - - - J 

Wm' 


w  ■ ' 


Standard  of  Purity. 


*EP.NED  For 

■SSBBi 

hHILADELP( 


>HlA. 


CO 


PACKED  ALSO  IN  2-POUND  CARTONS 


“Say  Aye” 

Suppose  a  chairman  of  a  grocers’  convention  were 
to  say:  “All  in  favor  of  a  plan  to  increase  the  retail 
profit  on  sugar  say  aye,”  would  there  be  any  noes  r 

And  yet  there  are  some  grocers  who  neglect  to 
take  on  Franklin  Carton  Sugar.  Isn’t  that  incon¬ 
sistency  for  you? 

You  know  every  rule  is  supposed  to  have  some 
exceptions,  but  we  have  never  known  of  one  to  the 
rule  that  the  grocer  that  once  starts  to  sell  Franklin 
Carton  Sugar  will  always  sell  it. 

As  a  matter  of  fact,  wouldn’t  a  man  be  pretty 
nearly  crazy  to  go  back  to  the  old  laborious  unprof¬ 
itable  plan  of  digging  sugar  out  of  a  barrel  and 
giving  away  most  of  the  profit  in  good  measure, 
after  he  has  escaped  all  of  it  by  selling  Franklin 

Carton  Sugar? 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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wift  &  Co.— 

Premium  brand  Hama,  8  to  10  lbs... 
"  “  is  lb.. 


•«9^ 
-«9« 

14  to  16  lbs . 10  V 

”  18  lb . . 

“  “  skinned,  18-30  lbs... 

“  "  boiled,  skinned,  fat. 

less . . . _ 

Bacon . .... . . . 

**  Dried  Beef,  Insides..— ....... 

•'  Beef  Tongues.  short  cut. 

Winchester  brand  Hams,  skinned,  all  aver.. 

“  “  8  to  10  lbs.  aver... 

"  “  1  a  lbs.  aver . 

14  to  16  lbs.  aver... 

"  "  16  to  18  lbs.  aver  .. 

"  "  Picnic . 13J4 

i  bove  average  loose,  if  packed  cent  a  lb.  advance, 


LARD  AND  COMPOUNDS. 


Pure, 
per  lb. 

Tierce*,  about  340  lbs . .  .15^ 

P  lain  tubs,  50  aDd  60-lb.  can* . xo 

t  o-lb.  tin  pails,  60  lbs . .  .16^ 

5-lb.  “  60  lbs . 16 Yt 

3-lb.  “  60  lb* . .  .16 Ji 

Armour's — 

Shield  Pure.  60-lb.  tub* . 

Compound, 
per  lb. 

•10  Ya 

•  ic^ 
.11  Vi 

.1  Va 

Simon  Pure  Leaf.  is.  «  and  ioa . m  ^ 

White  Cloud  Compound,  tuba . 

“  "  tierce* . 

Vegetole,  tierces . . . 

. >oK 

"  tubs . . . 

S  wift  &  Co. — 

Premium  brand,  tierce* . 

Silver  Leafbrand,  tierces.™ . . 

Jewel,  compound,  tierces™ . . . . 

Cotosuet,  tierces . . . _.. 

-xiV% 
. i«  y, 

. . xx 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb. 

Choice,  native. . ......  ™™™.™.,H.™  .10  -.ni 

Common . . .  .09  -.io> 

Western  Dressed  Beef- 

Choice,  native  cattle . .  - .  1 1 

Common  to  fair . -.10 

City  Dressed  Veal — 

Prime . .  _ 

Good  to  choice . . . 1 1  - 

Dressed  Hogs — 

Pigs... . . . 

Hogs,  heavy . 

"  180  lbs . 

**  160  lbs . 

“  lbs . - . — 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  "  culls  . . 

Sheep,  choice . .... 

“  medium.. . .  .ij  _ 
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PLUM  PUDDING. 

Richardson  &.  Robins —  Per  <j0I- 

Individual  sire,  %  lb . . 

Round  conical,  with  key,  No.  1,  1  dor .  s.  to 

“  “  No.  s,  idol .  4T0 

"  "  No.  3,  X  dor .  6.30 

p  p  l  N  "  No.  4,  K  do, .  8.15 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  dor .  ,.IO 

No.  1,  cans,  1  do, . ,  ,0 

No.  s,  cans,  1  do, . . .  4;,Q 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

re“ie»—  .  Per  do,. 

No.  3a,  jars . . . . . 

No.  4)4,  toy  palls .  3.55 

American,  pure  apple,  tumbler*,  assorted 

slices . 

Schimmel's,  No.  xo,  tumbler*- . . 

National,  No.  io,  tumblers  ......... 

"  No.  6,  tumblers- . . . .3 

Preserves — 

Schimmel’s,  pure,  30-lb.  palls . 

National,  30-lb.  pails . . 

Southwark,  30-lb.  pails . 

jZ,  4j*'lb-  *°y  PaUj-  *  do*  -""--"-  4- IS 

a  ®utt«r*~  Per  do, 

Apple,  No.  ia,  jars . 98 

;;  No  5.  toy  pails...3: . ”  ,.£ 

30-lb.  palls . per  pail  ,.08 

ao  lb.  crocks . per  lb. 

"  Schimmel’s,  30-lb.  palls .  " 

Prune,  30-lb.  pail, .  " 

Peach,  30  lb.  pail, . •• 

Jams — 

Schimmel’s,  pure,  jars,  s  do,... .  i.j0 

Southwark,  assorted,  jars,  a  dot . . 

Orange  Marmalade — 

Hartley’s,  imported .  ,,8o 

Schimmel’s,  pure .  ,  ’g, 

Warrock’s  Guava  Jelly — 
t-lb.  tumblers 
X-lb.  “ 


88 

.83 

•49 

Per  lb. 
•I3H 

.00 


■°7% 

.Ob 

•°7& 

.07 
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Par  is  Green,  ,00-,35-lb.  kegs. . per  lb.  .24} 

Kjb- package* .  “  ,3g 

K-^b.  packages .  «  .2g 

Rosin . - "  V 

Roach  Powder,  Omega,  4-oi.  canj..’..'...' .  _‘gj 

Roach, ault,  ,oe.  sire . ■'.'.".VZ.'.^.'.'.^r^o" 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb.  bbls . per  100  lb». 

100-lb.  bags ... . 

Venetlan,Red..1r..q.r.^ . ^ 

Whiting  . . .  ii 

Goff’s —  p  1 

Cough  Syrup,  ,5c.  sire .  /  °Z' 

Herb  Bitters,  *5C.  size .  x 

Oil  Liniment,  35c.  size . . 

Sarsaparilla,  50c.  size . . . 

Worm  Syrup,  15c.  size . a.,,,"'"""  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  loc,  size . . . 

Iron  Glue,  McCormick  &  Co  —  ' 73 

No.  5_ . 

No.  10 . . . . 

Tube  v . m 

McCormick  &  Co.,  Be*  Brand— . 7S 

Insect  Powder .  g. 

Root  Beer .  . 

Talcum  Powder . 

Triangular  Quinine  _ . g| 

Quinine  Cap«nie* . !  80 


Corson’s — 

Barrels . 

54  barrels,  28  gals.. 
Kegs,  14  gals . 

Bottled  Cider— 
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CIDER. 


...per  gal. 
...per  bbl. 


Duffy  s  i 84a  Apple  Juice,  1  do,.  qts._ .  3.50 

’*  *  dOI.  pt* .  A.o* 

Anchor  brand  Golden  Russet,  1  dot.  qu...._  3.75 

Mott’s  brand  Golden  R asset,  ,* dos.’qM.'”.’..’  3  73 
“  •*  -  a..  *_  3  '* 


■  das.  pts.. 


4»S 


Adams’, 


•i5« 

•»4 

.15 

•ts 

-•5 

•5 

•«5 


>7 

*5 

14 

is 


FRESH 

I  Curtice  Bros. — 

Strawberry  Jam . 

Raspberry  Jam .  , .  aj 

Raspberry  and  Currant  Jam..  1 .  sj 

Cherry  Jam .  Ijtj 

Apricot  Jam .  x!aj 

Red  Currant  Jam .  1.3, 

uince  (sliced)  J: 


Q  .  ..  . .  .. 

Peach  Jam .  X-aj 

Pear  Jam . !  , 

Blackberry  Jam..™ .  Xi 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . each 

Cow  Tongues . 50 

Calf  Heads,  scalded  . 50 

Sweetbreads,  veal . per  pair  .  40 

beef . per  aoz. 

Calf  Livers . per  lb.  .00 

Beef  Kidneys . per  do*. 

Beef  Livers . 

Ox  Tails . per  do*.  .  50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Freeh  Pork,  loins,  city . 17 

“  “  western  . . .17 


-  -75 

-  .70 

-  -7S 

-  .50 

-1. 00 
"  *5 
-1 .00 

-  .06 

-  65 

-  .05 


“  .19 
"  19 


|  Gooseberry  Jam.. 

Green  Gage  Jam.. 

Damson  Jam . 

I  Grape  Jam . i.25 

I  Orange  Marmalade .  x.*5 

Pineapple  Marmalade .  1.15 

Red  Cherry . 

I  White  Cherry . 

Black  Currant . 

Egg  Plum . 

Tins  packed  in  cases  of  four  dozen  each, 
packed  In  cases  of  two  dozen  each. 


. . - . .  4.00 

.  ••»! 

FRUIT  JAMS. 

In  No.  1  In  No.  i  glees 
tin*,  per  do,,  jar, ,  per  doz. 

#1.65 
,.65 
,6* 

i.6j 
z.6j 
1.65 
,.65 
i.6j 
1.65 
,.65 
1. 65 
1.65 
i.6j 
1.65 
1.65 
1.65 
1.65 
1.65 
1.65 

Gloss  jar. 


*5 
1.35 
,.35 
-*5 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’a . per  doz 

Bath  Brick,  box  35  brick* . per  box 

Silver  Band. . ZZZZZZZZ'per  bbl. 

T".  Pint* . per  do,. 

quarts . ‘  *• 

"  gallons..™ . ...Z.ZZZ. . each 

’’  M  bbls .  « 

“  bbl* . ZZ.Z.Z-Z."  " 

McCormick  &  Co. _ 

Jockey  Animal  Food,  3  doz.  ,-lb.  packages 

and  premiums . per  caxe 

U.  S.  Nerve  and  Bone  Liniment,  35c.  sl,e... 

McCord’s  Magic  Medicine,  *50.  size . 

„  50c.  ,i,e  4.00 

McCormick’s  Tasteless  Chill  Tonic,  35c.  ,lz*  1.00 

c  W»term.lon  Syrun,  s^Tslze" 

Reliable  Brand  Headache  Powders, 10c.  also 

Extracts  anJ  Essences. 

MjCoraJt*  &  Co  Bee  Brand—  Per  doi 

Vanilla,  Rom,  riatacblo.  No.  a  si*. . ,0 

No.  31U* .  a.oe 

No.  4  size .  a.a, 

Almond,  Apple,  Apricot,  Banana,  Black- 
bony,  Peach.  Poor,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  a  ,1,* 

No.  3  site 

r  No.  4  size 

Lemon,  No.  0  alee.. . 

Orange,  No.  a  size. 


CHEWING  GUM. 

counter  jars,  100  5c.  packages .  a  75 

r  boxes,  ao  package* . . 

Gee  Whizz,  73  packs .  ” 

Fleer’s  Chiclets,  3  1U. ,  bulk . .  “"ZZ!  x !  a t 

spearmint,  ao  packs,  im  pi 


4«5 
.60 
.03 
1. *5 
•75 
t. 00 
.30 

1  50 
6.00 


3-75 
a. 00 
*.00 


4.00 

4.00 

•75 


•*S 
*•75 
■  .00 

•90 

.90 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs .  .33  -.35 

”  young  toms,  15  to  17 lbs . 33  -.35 

Old  hens  and  toms . a3  -.35 

Common  to  good . 18  _.a0 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 3a  _.3g 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 

to  pair . . 

Philadelphia,  fresh  killed,  3  to  3J4  lbs. 

to  pair,  fancy . . 

Western,  4  to  lbs.  to  pair,  fancy . 30 

3  10  3%  lbs.  to  pair,  fancy . aa 

“  fair  to  good . ig 

Fowls — 

W eatern,  fancy . . 

Heavy  Roasters,  4  to  5  lbs._ .  so 

Fafrtogood. . . 

Old  cocks . 14K-.15M 

Squabs  Per  doz. 

Prime,  large,  fancy .  4  50-S  50 

.  300-4.00 

. . .  *  -75-«  5* 


-•35 

-•35 

-.22 

-.*5 

-.ao 

-.21 

-.aa 

-.ao 


LIVE  POULTRY. 


Spring  Chickens,  nearby,  rk  tot  lbs .  24 

Large  Springers . . . . 

Fowls . .  » 

Rooster* . . .  ® 

Ducks .  . . 


Per  lb. 


-.28 


.14  - 


20 

»5 


POULTRY  SEASONING. 

Ball’s  Spiced  Seasoning — 

Small,  or  ,oe.  si,e.  ,  do* . per  do.. 

_  i  do* .  u 

LATge,  or  •  jc.  sire,  x  do*. .  « 

x4b.  cans,  x  doz .  . .  .... 

f-lb.  Cans ,  H  dot. . ZZZZ  " 

SAUER  KRAUT. 

Ban-els,  45  gals.,  Oakdale . 

Half  barrels .  . 

Kegs.  14  gals . . . 

3  lb.  tins,  cases,  2  doz.  each . Z'Z'per  do'z.' 


4  50 
10.00 


6*75 

2. 70 

•»5 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

Castor  Oil . 5C  “  ,OCg,M’  7C.0*- 

1  sweet  oil . rz:::::z:  A  a  5 

Spirits  Nitre . ,,  i, 

Spirits  Camphor..„ .  _  ‘g* 

I  Spirits  Paintere’ Commercial.!.  Z«  8, 

Glycerine.  . .  ,.l  .8  \  ii” 

Syrup  Squills . g. 

Syrup  Rhubarb . 4 j  g, 

I  Syrup  Ipecac . . . 4S  .'gf 

Turlington  Balsam . gf 

Golden  Tincture . g. 

Tincture  Arnica .  g| 

Balsam  de  Malta .  ,'4j  |  g? 

Bateman  Drops,  rd  hots .  .  4e  gj 

Godfrey’s  Cordial,  rd  bots .  4g  gi 

Turpentine .  . „  ’g  , 

Laudanum,  ioc.  slse . per  dot. 

“  esc.  slse .  «  , 

5  per  cent,  discount  in  groas  lots  assorted. 

^lum . . . . . . per  lb. 

Borax,  p- — *■ — 1  1 — n- 


SAUERS 

PURE 

EXTRACTS 

For  Flavoring  ices.  Cakes  Etc. 
Best  by  test.  At  your  Grocers  ioc &25 1 

t  AHCfST  SALE-  Of  ANY  PRANOIN  vM.  UNlTCO  ST  ATT  *■. 


Sauer’s  Flavoring  Extracts— 

No.  i,  Lemon  and  Vanilla. . 

No.  a,  Vanilla  and  Rose . oo 

No.  a.  Lemon  and  assorted . !  . . #• 

No.  4,  “  “  .  ’  * 

No.  ♦,  Vanilla. . i  H 

Assorted  cases.  Nos.  t  and  a .  k, 

’’  No.., ..and  4 . Z  ,i!fo 

Bulk. 


X  Vanilla . 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Peach,  Rose,  Apricot, 


Orana 
ftppl< , 
berry,  Plstache.  Nut¬ 
meg,  Mace,  Cnerry, 


Qge,  Banana,  Plne- 
>ple,  Almond,  Raap- 


•wdered.  bulk.. . 


. . per  lb. 


orax,  po'wmw.vu,  i 

“  lump,  built  . 

Butter  Color,  W.  &  R . .....per  do* 

Bluestone,  bulk. . . . _..per  lb 

Copperas . 

******** . * . .  ** 

Camphor,  gum,  x-oz.  blocks . *  •• 

*  flakes,  *5o-lb.  bbls . •• 

less  quantity .  •* 

“  Tar  Balls,  sgo-lb.  bbls . .  •• 

„  "  "  lese  quantity . !  >> 

Castoria,  Fletcher’s™ .  ™-r 

“  Pitcher’s..™. .  . 

Carbonate  of  Ammonia . . 

Epsom  Salts . . 

Glauber  Salts™ . . . ZZZZ'  “ 

Glue,  ordinary . . . . . „ 

"  white . . . . . . .  u 

Gum  Arabic . . . !”'" .  « 

Haarlem  Oil . .'Z.'Z . "tier  dee 

Husband's  Magnesia..,,.., " 
Jamaica  Ginger,  Hires*,  flasks™ . « 

„  “•  “  R-i  5-|b  boxes . per  lb. 

‘  losenges,  5-lb.  boxes  <« 

_  4*,  6«,  8s,  is*,  ,6s,  5-lb.  boxes  " 


Tea . 

Kitchen  Qui 

Extract  Vanilla,  No.  a< . 

*'  No.  aX . 

”  N*.  X . 

Extract  Lemon,  No.  s, . 

’’  No.  *X . . 

“  No.  X. . . 

□geraoll’s  Flavoring  Extracts — 
High  Grade  Vanilla . 


pts. 

qts.  gals. 

ffala. 

,.50 

3.00 

6.00 

12.00 

1.35 

s.50 

S.00 

10.00 

1. 00 

2.00 

4  ®0 

8.es 

1. 00 

X.60 

S«> 

«.oo 

,-JO 

■.75 

150 

10.00 

1. SS 

•  •I 

4.0* 

7-50 

Select  Vanilla . 

' '  Lemon 


..per  lb. 


7.00 
Per  do*. 
..  s.oe 
,.  .80 

.  .45 

:  ':ll 

»  -41 

•  *-7S 

:  ':ll 

.  .85 

•  .Bj 

■  -45 


RICE. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags .  ^or'id 

Fancy  Head,  100-lb.  bags....! . ; . Z".  !^l«  1 

Extra  choice,  100-lb.  bags .  -C?J 

Prime,  100-lb.  bags . ,.!!!!!!” . Jn 

Japan  style,  fancy,  100-lb.  bag* . 'el,/ 

“  choice,  100-lb.  bags . . .  'e,3 

Java,  fancy  pollaked,  teo-Ib.  baga™ . 

B.  Fischer  &  Co. —  * 


Crescent  Brand — 

2  or.  bottle . 

4  oz.  bottle . 

8  oz.  bottle . 

16  oz,  bottle . 

3a  oz.  bottle . 


Mapleine. 


. retail 


Per  doz. 
•35  3-oo 
.60  5.25 
1. 15  9-5« 
*.25  18.00 
4.00  35.00 


Fischer’s,  choicest  head,  i-lb.  bags . #7j< 

„  “  ‘  sJilb., . 07U 

Queen  Quality  head,  i-lb.  baga . #7 

“  3-lb.  bags . ey 

„  "  “  5-lb.  bags . *7 

Coronet,  head,  i-lb.  bags . 

.  ,  ,  3-lb.  bags . a«K 

Imperial,  choicest  Japan  style,  i-lb.  bags . o| 

"  “  3-lb.  •’  ,*| 

"  "  j-lb.  ••  ,#f 

Natural  Pure  Food,  head,  1  lb . 07 

Extra  fancy  head,  Acme  Brand,  too-lb.  bags  .eyM 

Fancy  head  100-lb.  bags . #4*  ” 

Choice  head,  ioo  lb.  baM . 05 

Fancy  Java  head,  xoo-lb.  bag* . . . of 

Fxtra  fancy,  Patna,  xoo-lb.  bagi . . . of 

Siam,  Patna  style,  xoo-lb.  bags . of 

Choice  broken,  xoo-lb.  bag* . 04 

Extra  fancy  Japans,  too-lb.  bags  .04H 

Choice  Japans,  100-lb.  bags . *4]^ 

Crushed  head,  choice  broken,  i-lb.  bags . *4 

East  India  head,  ,-lb.  bags . 07K 


SALT. 

Worcester— 

Bbls.,  contain  380  lbs .  -  _ 

;•  fo  j-ib.  bags . ;;;;  4:z 

as  14-lb.  bags .  , 

"  30  10-lb.  bags . .  .  .. 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 
barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  aso-lb.  begs . .  -  „ 

"  56-lb.  bags . .  ,lj 

Mermaid,  quick-dissolving  bathing  nit 

30  io-lb.  bags  in  bbls . per  bbl.  ,.ee 

Pretzel,  ,8o-lb.  bbl, . .  .  f 

"  180-lb.  taclu . .  ,  ,, 

Cheese,  a8o-lb.  bbls .  ,.ii 

Packing,  70-lb.  cotton  bags . . 

“  140-lb.  cotton  bags .  !,j 

Ivory,  dime  size,  36  wooden  boxes  to  ease .  s.n 

New  Ivory,  34  large  cartons  to  case . ,.<* 

Silver  Springs,  quick-free  ring  Ice  cream  salt 

30  In  bbl . per  bbl.  a.te 

Le**  than  5  bbla.  the  list  net;  5  to  9  bbls.,  j  per  cent, 
discount;  10  bbls.  or  mere,  per  seat,  discount  may 
be  allowed. 


SALAD  DRESSING. 


Liquid  Rennet  and  Tablets. 


Potty,  s5-jb.  can . ‘IOO  Ib. 

50-Ib.  cans . . .  tt 

Jelly,  screw  top,  jc.'  rise  ...p*  dot. 


Blair’s  Liquid  Re _ 

“  Rennet  Tablets,  3  do* _ _ 

Shinn  &  Kirk’s  Ltauid  Rstmet 
u»on’s  Jacket  Tatdea,  a  doc. . 


IN  W^itING  to  advertisers  kindly  mention 


Per  des. 
™  1. 10 
-  -75 

■  «.*o 
.  .60 


Durkee’s,  large,  ,  doz . . 

"  small,  a  dos.._ . . 

“  picnic,  t  doz . 

Schimmel’s,  amall,  a  dos . 

My  Wife’s,  large,  1  dos_ . . 

■mall,  a  dot . 

Snider’,,  No.  8,  t  doa.™ _ 


Bbl*.,  400  lbs. 
Kegs,  150  lbs. 


SAL  SODA. 


bones,  balk  cr  granulated.™ 


Per  dec. 

....  4*5 

. . 

. 95 

...  .90 

s.y* 

...  i.g* 

_.  1.4* 


.lo 

•95 


‘GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


4T 


In  buying  Coffee  it  is  important  to 
know  that  you  get  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Bought  Simply,  Because  She 
Liked  the  Glass  Package 


A 


ik\ 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa ;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  "Grocery 
World 99  when  you  write? 

40  cents  a  pound 

Packed  In  }4-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Pennsylvania  .  . 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 

i*  117  i  ¥  irrn  m  TWENTIETH  and  FILBERT  STS. 

FULTON  &  WALKcR  lu.  philadeuphia,pa.= 


A  Most  Familiar 
Trademark; 

is  that  associated  with  the  Famous  Exton  Crackers. 

This  Diamond  with  the  “EXTON”  Cracker  enclosed 
is  known  from  Maine  to  California  by  grocers  who 
are  looking  after  their  best  interests.  It  stands  for 
goods  which  have  a  value  all  their  own.  This 
“something”  about  the  Exton  Crackers  makes  per¬ 
manent  customers,  and  they  advertise  your  store. 


TRADE  I 


MARK 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenfon  Oyster  Crackers  Stamped  “Exion” 
THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


IS 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


SAUCES. 

Lei  4  Perrins' —  Per  doz. 

Worezterzhire,  quarts . . . 7.50 

pints . „ . .  4.  jo 

“  %  pints . .  a.  to 

Snider's — 

Chili,  Ns.  16,  1  doz . _ .  a.  35 

"  No.  8, 1  doz . .  1.40 

Oyster  Cocktail,  No.  16,  a  doz .  2.35 

“  No.  8,  a  doz .  1.40 

Worcester,  Campbell's,  No.  8,  a  doz . 90 

North  of  England,  No.  8,  a  doz . 85 

Chef,  a  doz . 75 


—a 


Grand  Pa’s,  Large.. 


SEEDS. 


Per  lb. 

Canary  . . . a  .10 

“  bush.  60-lb.. . 5*50 

Caraway . ia 

Celery . a6 

Coriander,  bleached . .05 

Hemp . 5 

“  bush.  40  lb . . . x.85 

Mustard,  Brcwn . c8% 

Mustard,  Yellow .  .©8)6 

Poppy . 07 

Rape . . . 07 


Ivory 

“  small  - - - 

Lenox . . . 

Life  Buoy... . . 


bush .  3.0a 


Sunflower,  per  lb.. 


.07 


SODA. 


Bl-Carb..  zia  lbs.,  kegs . . keg 

Bl-Carb.,  bulk,  less  quantity.... . per  lb. 

Babbitt’s  Soda,  V-lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer bd..  Vs,  36  lbs . .  ** 

*■  “  “  lbs.,  36  lbs .  *‘ 

U  «  «  26  lbs .  11 

Saleratus,  Babbitt's  bd.,  j^s,  as-tb.  bis.  " 


1.50 

■03% 

•  o5H 
■«SH 

■  of 

■  °5% 

•  05  % 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  50  In  case .  5 . 00 

Small,  100  in  case .  7.50 

Nips,  xoo  In  case .  6.50 

Rebate  of  50  cents  per  case  on  five-case  lots. 


- 50 

- - — xoo 

xoo 

MHM.MUMM.....ICO 

. . MIM.......X90 

— . . . -  50 

_  ,  „  . . . . . .XOO 

Lautz’s  Naptha . . . IOO 

Magic  Cleaner..... . . 

Marseilles,  laundry  size . ... . 100 

“  5-cent  size . . . ...too 

"  toilet  size . ”,IOO 

Master . . 100 

“a^r'a . . 

Miller's  Naptha . iL 

Naptha,  Swift's .  "““j; 

‘  P.  &  G . . . 100 

Ozone . . . xoo 

Oleine,  Conway’s .  60 

“  Golden . ;;;;;;;;;  so 

"  Eavenson’s .  84 

“  Kirk's . I!  60 

“  Philadelphia,  7a  blocks . 

■"  Pennsylvania .  60 

“  Procter  &  Gambia . . .  84 

"  Young’s  Best .  60 

Pride,  Swift's .  100 


1  -95 
3.80 
7.00 
4.00 
3*  35 
*  95 
3-9« 

3-8J 

3.00 

6.00 

4.00 

4.00 

3-35 


—31— 


...per  doz. 


•*4 
■  zo 


Boxes. 

.15 

.11 

.28 

•l7 


1.90 
3- 50 


3*75 

3*®5 


Polo.. 


Quaker  City,  boxes . . . „.!......!l!ioo 


tubs.. 


3*90 

e.ao 

3*75 

3*35 

a.«s 

3*3° 

2.07K 

3.00 

1.90 

3*50 

2.80 

3*5° 

2.45 

3-2S 


- - - •••••••..•IJO 

Sunlight,  oval . .  j.gj 

_  "  twin  bars . „ . IOo  3.80 

Santa  C-laus._ . 100  3.25 

saratogz.,,,,,,,,, . •■•■«•••••.  •....  ...xeo 

Star . . . 100 

Sunny  Monday . too 

White  Cloud . . . 300 

Wool  Soap,  large . .’.".."too 

sandl . — . 100 


.16 


•*3 

•*4 


a. jo 
3*35 
4*«> 
*8S 


3*83 
0*  73 
4.00 


Toilet  Soaps. 

Buttermilk  Cosmo._ . . . 


SOFT  DRINKS. 

Per  doz. 

Clloquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  a.  10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  2  doz .  3, 10 

Birch  Beer  extra  quality,  pints,  2  doz .  a.  10 

Lemon  Soda,  extra  quality,  2  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  2  doz.  in  crate,  per 

crate .  1 . 80 

Root  Beer  Extract,  Hires’,  1  aoz .  i.jj 

HlreB’  Root  Beer,  Carbonated,  2  doz . 87V 

Hires’  Ginger  Alej  Carbonated,  2  doz . 87^ 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.25 

“  “  pints,  a  doz .  4.75 

"  “  "  X-Phus,  3  do, .  4.5? 

“  "  “  4-ounce, 6  doz .  z.oo 

"  "  "  X-gaHocs,  8  bottles  5.00 

S  per  cent,  discount  on  5  case  lots, 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross™ . . . .  2.50 

Bon  Ami,  10-centsiie . %  gross  a. 50 

Electro  Silicon,  1  doz . ....per  doz.  .72 

Puti  Liquid,  large,  3  doz . per  gross  16. 50 

‘  3  doz . per  doz.  1.43 

"  "  small . per  gross  7.00 

"  "  "  . per  doz.  ,6a 

Puts  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Aome . 

Bars. 

America . 

.  72 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Big  Master . 

. IOO 

Brown . 

Borax .  Drevdotmel . 

**  Pearl/  Young  &  Co . 

“  Day  &  Frick,  Novelty . 

“  Handsome . 

. 40 

"  Eavenson,  large . 

"  "  small . 

“  Kirkman's . 

“  Red  Seal . 

••  swiff8 . 

Climax., . 

Circus . 

Cotton  Oil,  White . 

Coal  Oil  Johnny . 

Cygnet . 

Dobbins'  Electric . 

Dewey . 

Fairy . 

Fels-Naptha . ”” 

Five  case  lots . . 

German  Mottle! . 

Good  Morning . 

Glycerine  Tar . 

Gloss . 


. 100 

. 100 

. IOO 

. XOO 

. IOO 

. IOO 

. zoo 

.  IOO 

.  . . IOO 

. IOO 


Loss 
than 
5  bxs. 
3-35 
2.  50 
1.93 

2.85 
3-90 

3- 75 

3.85 

2.85 
2.40 
2.80 
2.80 
2.80 
2.60 

4- 75 
3-75 
3-75 
3- 75 
3-75 
2.10 

3-35 

6.00 

3-57# 


. gr03S 

"  _  "  . doz. 

Swift's . gross 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . . . per  bo* 

Castile,  El  Almoda,  50  is,  mottled,  gTeen  or 

white . per  box 

Castile,  Lexard,  floating.™ . . 

Castile,  Lexard,  floating.™ . . . 50 

Castile,  imported,  Conti. . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . dox. 

Elderflower,  large  cake . . . gross 

Fleur-de-lis .  •• 

_  “  .......doz. 

Hearts  and  Flowers . 

Maxine  Elliott  Buttermilk  Series . 

Oatmeal,  3  cakes  In  box .  *' 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  V-ib.  bars  to  box . lb. 

Turkish  Bath . gross 

Sweetheart,  50  cakes . box 

“  100  cakes . box 

Swift’s,  Pumice . too 

“  Candia  Glycerine .  50 

“  Raven  Tar . i0o 

Witch-Hazel,  |cakes,  %  gross . gross 

"  Armour’s .  *• 


6.60 

.60 

4*75 


2.90 


4.00 
4.00 
2.00 
■*3« 
,nH 
■  7° 
4.40 
4*50 
•45 


Coleman's  Mustard,  D.  S.  F. — 

'-lb.  tins _ _ _ _ _ 

x-ib. ;; . . . ;r.:. . . 

18-lb.  kegs .  ,  , 

Pmoeiw  • 

Black,  High  Grade™ . 

Black,  Low  Grade . 

White,  High  Grade . . 

White,  Low  Grade . 

Red,  High  Grade . . . . . 

Red,  Low  Grade™ . . 

Cinnamon — 

High  Grade . . . . 

Cloves—  3 

High  Grade . . . . 

Low  Grade... 

Allspice — 

High  Grade.., 

Ginger — 

High  Grade . . 

Low  Grade . 

Mace- 

High  Grade . . . 

Nutmegs — 

High  Grade . . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . . 

McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . H-lb.  cartons 

_  K-lb.  cartons 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, J4-ib.  cartons 
j£-lb.  cartons 

Bee  Brand,  In  canisters,  above  assortment, 

No.  4J  size 
No.  go  size 


5-4° 
2. 70 
*•45 
.90 
•43 
Cans. 
•*7 
■*3 
•3° 

•  ig 

•23 

.18 


—33 


Mason’s  Stove  Polish,  large  .... 

“  “  regular.. _ 

Electric  Paste,  % -gross  ooxca 

Magic  Paste,  V -gross  boxes . 

Parlor  Pride,  large  size . 


:3 


*7 

•**K 


•*5 

.20 


•*2&  H% 


-ai% 
12 


,at% 

•*3 


■08% 
•  *5 


•75 


•77 


.30 


.20 
■*5 
•  *5 


*7 

„  *7 

Per  doz. 


- . doz. 

•75 

. %  g*0. 

1. 15 

• . . . 

4.50 

1 .  .  .  .  . . 

4*  7S 

...per  doz. 

•87M 

.per  gross 

10.25 

•  TO 

.per  poss 

9.40 

7.50 

5-75 

4-5« 

7.20 


Climax  Enamel,  V -gross 

Blade  Jack,  -gross . 

Rising  Son . . . 

Sun  Paste,  5-cent  size . \\\\\\  “ 

“  ic-cent  size . •* 

X-Ray  Stove  Polish — 

5-cent  size.  No.  5,  per  box  of  % -gross .  i.at 

Per  box  of  % -gross . .  a  so 

14  dozen  to  gross . .  - 

10-cent  size.  No.  10,  per  box  of  V-gross..”" 

Per  box  of  %-gross . . . 

Per  gross . ' 

F.  F.  Dailey  Co. — 

2-ln-i,  smaller  size™ . . per  doz. 

a-in-i,  large  size . . .  « 


00 

2.25 

4-50 

9.00 


•75 

*•75 


•40 

•75 


•35 

.70 


n 


gross  io.2j 
10.25 


4.3° 


.09 

.CO 


90 

.75 

50 

*5 


4.(0 

3*25 

4.30 

3-50 


M  ustard— Prepared. 

Campbell’s,  jar,  a  doz . 

Campbell’s,  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  2  doz™ . 

“  "  20,  “  “  . . . 

Beer  Mug,  fancy,  largo  size,  2  doz . 

Lemonade  Glass,  tail,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass.  No.  10,  4  doz . 


Per  doz. 
90 


90 


90 

75 

42X 


WHOLE  SPICES. 


Peppe 

Allspice . 
Cloves.... 
Mace.. 


Per  lb. 
.07 
•°4K 


M 


Nutmegs,  large . 3j 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round. . . par  pkge. 

Excelsior,  24  packs . « 

McAllister,  36  packs . . .  «« 

Gold  Medal.  24  packs..  it 

Elrd  Gravel —  ’ 

Red  or  White,  small,  pkgs . per  doz. 

Red,  large,  36  pkgs .  “ 

Silver,  small,  36  pkgs .  « 

“  large,  36  pkgs .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  zoo  boxes . case 

"  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Paist’s  Glue,  1  doz .  “ 

Carpet  Tacks,  Wooden  Keg,  -gross  case, 

assorted,  6,  8, 10s . . . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz . .  ** 

8-oz . " 


•04» 

.c6% 

.06 

■osH 


•85 

.70 

•35 

.70 

-6j 

z.8j 
•hM 
•  85 
.40 


■90 

.06 


IO-OZ . . 

I2-0Z . 

Matting  Tacks — 

No.  10,  steel..,. 

No.  11,  “  .... 

No.  ia,  “  . . 

Fli-Stickon,  Fly  Ribbon . per  gross 


.06* 

•07M 

.08% 

■09% 


..per  doz. 


.10 

.12 


Fli-Stickon,  V  gross  display  carton.™ .  1.20 


_.  „  L 

Ely  Paper,  Tanglefoot . per  case  ■ .  70 

Sticky,  10  cartons .  9.13 


Sdcktlte  Fly  Paper,  100 . per  case 

10  cartons™ .  “ 

Wax,  White  and  Yellow . per  lb. 


3.00 
•■35 
•  3® 


.13% 


Scouring;  Soap. 

Day  &  Frick’s  Flint,  36  bars . . .  1 . 24 

Young’s,  48  bars .  ,.8b 

Brooks’  Crystal,  100  bars .  ... 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  .  . 

",  Sand ,  36  bar. . *.'25 

Wngley  s,  100  bars .  3.75 

(Coupons  with  each  box) 

Kitchen  Crystal,  36  bars.  . . .  a .  3 5 


medium  . . . 

Cinnamon  Bark,  Canton . 

Java  Thin  Quills,  5-lb.  rolis..  .  30 

Saigon . . . .« 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root. . . 


Soap  Powder. 


Pearline,  36  packages . . . 

"  72  “  . 

“  xoo  “  . . 

Soaplne,  No.  7,  100  packs . 

No.  12,  100  “  . . 

*'  No.  17.  36  "  . 

Babbitt's  1776  JPowder,  xoo  6-oz . a. 


. 100 

. 100 

. xoo 


2.05 

4.00 

4.00 

3-85 

3  00 


3-35 


P6r  case 
*  75 

a. 75 
2.75 
a. 50 
4.00 
50 

Finola.  100  packages..." . 

Gold  Dust,  Falrbank'8,  100  ia-oz.  packages  ..  a  00 
“  “  24  4-lb.  ^  ....  j:5o 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages- . ...”  3.85 

Kirkoline,  white,  24  large  packs .  3.55 

“  “  100  12-oz.  packages .  3.35 

Young' s  Pearl  Borax,  60  x-lb  packages .  3. cr 

Snow  Boy  Washing  Powder,  24  48 .  4.00 

“  “  605c.  pkgs .  2.40 

30  No.  2  pkgs...  2  .40 

Nine  O'clock  Tea  100  packages .  3.20 

I-V  Washing  Tablets,  3  doz . per  doz.  !  43 

Swift's  Washing  Powder,  100  is .  4.00 

Swift’s  Pride  Cleanser,  50  cans .  3 ’00 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 
Powerine,  100  packages .  ,  cc 

n..4-/.k  .0 _ 1 .  .  J  ’  3 


CORN  STARCH. 

Dnvls,  48  5-cent  packages . per  case  z .  80 

"  36 10-cent  “  .  <*  2. 70 

Duryea's,  40-lb.,  i-lb.  packages . 07V 

‘‘  20-lb.,  “  . .  0,u 

Niagara,  40-lb.,  ■«  . Z  !o  5 

Cream,  48-lb.,  "  . . .  - 

Kings  ford’s,  40-lb.,  “  . . . .07  V 

Rex,  40  lb.,  x  lb.  packages . 03# 


Old  Dutch  Cleanser,  48  packages _ 


3.40 


SPECIALTIES. 

Anker’s  Bouillon  Capsules . . .  j-00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. _ 

5-cent  tins,  a  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz . 

V-lb.  net,  tins,  2  and  4  doz. 

)4-lb.  net,  tins,  2  doz . 

i-lb.  net,  tins,  1  doz . 

6  lb.  cans,  full  weight.... 

10-lb.  cans,  full  weight.... 


•45 

■8S 


. per  lb. 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 92 

Gilbert’s  Laundry.  40-lb  boxes . 03# 

"  Patent  Gloss,  crates,  12  6-lb,  wd.  bxs.  .06 

"  Linen  Gloss  3-lb.  cartons . 05 

Klngsford’s,  Pure,  3-lb.  cartons . 06V 

Pure  Gloss,  40  i-lb.  packages .  06M 

Silver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea’s,  Superior,  3-lb.  cartons . 06M 

“  Sattn  Gloss,  lb.  packages . 07V 

“  Superior  B,  bulk . .  .04^ 

“  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs,  .08^ 

Niagara,  laundry,  50-lb.  bulk . 03W 

“  i-lb.  packages,  48  lbs . 05 

“  3-lb.  cartons,  48  lbs . oj 

“  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  2.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  «  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 

Rex  Gloss,  50  lb.  bulk . 03 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  so  yds.  to  lb . per  lb. 

“  "  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . „..per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium  cotton  twine .  “ 

Cotton  Candle  Wick .  *• 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  " 
Fine  Hemp  Twine,  8  bails  to  lb.  in  5-lb. 

bunches .  « 

Coarse  Hemp  Twine,  8  bails  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

"  108  ft.  to  hank. .  ** 


•  o8X 
•75 


.18 

.16 


•I 


.16 

.07 

V. 

1.60 

*.70 


STOVE  POLISH. 


Enarceliue  Paste,  small,  M-gross . . 

“  "  large,  “  . . 

“  Liquid,  large,  "  . 

“  “  smaU,  “  . 


Per  gro. 
....  4-5© 

....  7.20 

....  7.00 

...  5x0 


SYRUP  AND  MOLASSES. 

N.  0.  Molasses. 

NEW  CROP.  1908. 

Special,  extra  fancy.  No.  736 . as 

Fancy,  No.  748 . 38 

Choice,  No.  753 . j7 

Cane  Juice . 40-.  42 

BlackStrap . . . . . 

B.  H.  F.,  Horee  Food  Molasses . 12# 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  z  doz.  No.  3  screw- 

top  cans,  both  freight  paid . . . 40 

Gold  Mine,  in  bbls.,  new  crop . 28 

Fancy,  No.  109 . a8 

Fancy,  No.  111 . a6 

Prime,  No.  no . 25 


Porto  Rico  Molasses. 


Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  510,  compound . 25 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MEECHAHT 


The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

A»k  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

Coshocton,  Ohio 


W£&(jR0Y\\ 

'~'rrc/t*rutiS*  // 


Sells  Because  It  Satisfies 


One  of 
the  famous 
Three  Leaders 


Many  times 
imitated  but 
never  equaled 


PEARL 


BORAX  SOAP. 


“I  occasionally  try 
some  of  these  much- 
advertised  soaps,”  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any¬ 
thing  that  suited  me 
so  well.” 

,  Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk — 

|  no  persuasion — no  ex¬ 
plain  ing —  no  work. 
Simply  filling  orders 
that  the  soap  itself 


CHAS.  W.  YOUNG  &  CO 


Makers  of  Soaps  of  Merit 


Philadelphia.  Pa, 


Established  1877 


Dried  Beef  Bacon  Slicer 

^55^  This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  F.  HBACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


//sis  Gimxt  WITHOUT  THIS  SlGWURT 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 

if  you 


Most  grocers 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
first-class  brand. 


We  mainly  claim  for  Wheatena  that  it 
is  a  repeater;  that  it  is  so  carefully  devised 
and  so  carefully  and  expertly  made,  that  the 
family  that  use  it  once  will  usually  adopt  it 
as  a  permanent  household  fixture. 

This  is  not  because  there  is  anything 
miraculous  about  Wheatena,  but  because 
the  greatest  care  has  been  taken  to  make  it 
a  perfect  food  and  because  its  peculiai 
make-up  makes  it  immensely  superior  to  the 
great  mass  of  popular  cereals  exploited  by 
heavy  advertising. 


better  profit  on  any 


KNIGHT 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


NEW  YORK 
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Glucose. 

Best,  for  confectionery . . 


1.603 


HONEY. 

Light  Honolulu,  5  gal.  cans . per  gal.  .07^ 

Domestic,  barrels . per  gal.  .  7* 

Seller's,  lunch  bottles,  a  dot . per  dor.  .95 

Sober’s,  medium  bottles,  2  doz .  “  1.35 

Scbimmel's,  10-oz.  bottles,  2  doz.  In  case .  i.<< 

"  . .  . 95 

New  England  Maple  Syrup  Company. 
"Golden  Tree”  Pure  Honey —  Per  doz, 

No.  1  jar,  1  doz.  in  case . .  a. 40 

No.  a  jar,  2  doz.  in  case . 1.50 

No  3  jar,  3  doz.  in  case . 93 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . ga% 

1  doz.  in  case . .  .93 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.90 

Globe,  No.  2  tins,  2  doz . £3 

Globe,  No.  aJ6  tins,  2  doz .  z.co 

Globe,  No.  5  tins,  1  doz .  1.90 

Globe,  No.  to  tins,  doz . 1.80 

Banner  in  jars,  compound . 92^ 

White  Clover,  in  jars,  compound . 90 

Purina  Pancake  Syrup,  36  pts .  2.30 

"  *4  qt* .  4.00 

"  "  riHgals .  7.00 

“  “  6  gals .  ia.00 

•Karo,  xo^snt  size,  a  doz . per  case  1.85 

Karo,  st-cent  size,  1  doz .  ••  2.3J 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

36-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  2  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  J6  doz. 

to  case .  5.10 

No.  5  cans,  short  36-gal.,  screw  cap,  1  doz. 

to  case .  s.8o 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  z  .40 

No.  2  cans,  2  lb.  size,  plain  top,  3  doz.  to 

case . . . 9736 

Red  River— 

No.  236  cans,  *J6  lb.  size,  plain  top,  s  doz. 
to  case . .  1. 00 

Stromeyer’s— 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup,  2s .  3.60 

MAPLE  SYRUP. 

T#wli’«  Log  Cabin  Cane  and  Maple  Syrup —  Per  dor. 

Gal.  cans,  6  In  case .  13.50 

% -gal.  cans,  ia  in  case .  7.25 

Qt.  cans,  *4  in  case . 

Pt.  cans,  34  In  case .  3.50 
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Ot.  bottles,  ia  in  cam....,— _ 4.50 

Pt.  bottles,  24  in  case . . .  a. 50 

Fives  bottles,  34  in  case . . TTTTr-,- . .  3.75 

Jacket  cans... . gal.  x.oo 

Vermont,  gal.  tins . . . . . per  gal.  1.35 

“  36-gal- tins- .  7.75 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  1.40 

New  England  Maple  Syrup  Company. 
‘‘Golden  Tree”  Pure  Syrup—  Per  doz 

Square  bottles,  2  doz.  in  case...  — . a. 40 

Fruit  jar,  2  doz.  in  case . .  a. 40 

Medium,  2  doz.  in  case .  1.30 

Small,  2  doz.  in  case . 90 

Square  full  gals.,  36  dor.  in  case. .  10.80 

Square  foil  36  gads.,  1  doz.  in  case .  6.00 

5-gal.  jacketed  cams .  4.30 
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Butter  Dishes. 


WOOD  AND  WILLOW  WARE. 
Brooms. 


Per  doz. 

Little  Gem,  parlor,  a  string . . .  4.15 

N  U,  No.  6,  split  handles . 3.50 

Leader,  No.  6,  3  string  red  handles . .  3.65 

Princess,  No.  4,  fancy  handles .  4.30 

Whisks,  2  sewed .  1 . 10 

Factory,  heavy .  4.73 


Washboards. 

No.  Pw  doi. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3.30 

10,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector  .  3 . 10 

zoo,  Northern  Queen,  single,  protector . .  3.00 

126,  Ruby,  single .  1.90 

130,  Little  Gem,  pail  board .  1.35 

14a,  Celery  City .  3. 73 


No. 

z,  Solid  oval.... 

s,  “  . 

3,  "  . 

S.  m  "  . 

1,  Wire  ends.... 


Per  M 

1  .co 
1.20 
1.50 
2.15 

•95 
1.20 
1.40 
2.  co 


picnic  Plates,  8  In . .........."I  a!ao 

..  3.50 


9  In 

Crates  contain  250  each. 

The  Hanlon- Sharp*  Co.,  No-Leak  Paper — 
No.  1 . 

no.. . 

No.  3 . . . 

No.  5 . .. . "" 


X.80 

a.  to 


Clothes  Pins. 


Per  box. 

5  g«>«« . . . . 

Tibbads  Clothesline  Hooks . per  doz.  .33 


Egg  Crates. 

Perfection.. .  I-00 

“  10  sets  fillers . ’  3^35 

Standard,  13  sets  fillers .  ,.  30 

Star  Egg  Carriers,  No.  1,  2  doz . per  doz.  2  at 

7‘  No.  2 .  «  3.5! 

Star  Egg  Trays,  No.  1,  1  M . per  M.  3.00 

.  .  “  No.  a . per  doz.  4.30 

Divisions..... . doz.  sett  .35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

as,  Whit,  corner . ,3 

13,  Medium  size . ,85 

37,  Large  .  ,.IO 

13,  Marble,  medium  eiae . . 

00,  White,  Snap . . 

Handy  House . . 

Jersey  Milk  Can . 2.00 


No. 

6,6 

l\l 

6,  5 

8,6 

IO‘  1 

it,  8 

6,  5 
8,6 
10,  7 
”•  8 
«,  5 
8,6 
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Whitewash  Brushes. 

White  tampico . . . 


in., 

in.,  Family,  extra  heavy, 
in.,  “ 

in.,  "  *• 

in.,  “  » 

in.,  A.,  hair  bristle. . 

in.,  “ 

In.,  •* 

in., 
in., 
in. 


Per  doe. 


Ideal,  all  bristle,  3  row . . 

“  “  3  row . 


Dust  Brushes. 

No.  Par  doi, 

7X,  Fibre,  wire  drawn . . 

21,  All  hair,  wire  drawn.. .  .... 

28,  White,  wire  drawn .  a .  9. 

1,  7  in.,  All  hair,  flat  end . )  3.05 

**^7  in.,  Mixed,  round  end .  a.  10 

11X,  7  in.,  All  hair,  round  end .  a.a% 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  16  ih . 

illy  Tar,  5,  10,  15  and  25  lbs . 

ewsboy . 

Old  Honesty . . 

Piper  Heldsick . . . 

Spear  Head . 

Standard  Navy .  » 

Toddy .  .  „ 

Vlneo . 


Town  Talk .., 


*9 


SMOKING  TOBACCO. 


Buckets. 


Per  doz. 

O.  G.,  a  wire  hoopz .  1.60 

“  3  Vire  hoops .  1.75 

Pine,  2  hoops,  flat .  1 . 50 

“  3  hoops,  flat .  1.63 

Galvanized,  ia  qt . .  , .  75 

“  «4Qt .  1.90 

Indurated  Fibre .  a,  40 


Stove  Brushes. 

^®*  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

31,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  i.ao 

».  “  “  .  1.65 

6,  Extra  quality,  all  hair .  ,.75 


Shoe  Brushes. 

No. 

o,  Mexldan  Fibre . . 

»,  “  large . 

4,  Bristle  outside . 

5. A11  bristle . 

16X,  All  bristle,  extra  value.. . 

18,  All  bristle,  spotted  white . 


Per  doz. 
..  .90 

..  1.30 
..  1.65 

'•  *-75 
.  2.15 
.  2.80 


Duke’s  Mixture.. 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

G.  &  A.  Navy.... 

Hot  Ball . 

Miner’s  Extra.... 
Pipe  Smoking .... 
Red  Man . 


Per  lb. 
■39 

3 

•39 

•*9 

•39 

•39 

•3« 

■39 

•39 

•35 

•27 

•35 

■36 

■23 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  1  doz.  packages . per  box  .38 

Yeast  Foam,  1J6  doz . .  “  .,g 


UP  TO 
YOU, 
FRIEND 


“i 

1 


Here  briefly  are  our  claims 
for  Gluten  Cereal : 

It  is  surpassed  by  no  wheat 
|  cereal  made  and  equalled  by  | 
very  few  if  any. 

It  pays  a  far  better  profit 
than  any  other  cereal  of  its 
class  made — 40  percent. gross; 
costs  $1.20,  brings  back  $1.80. 

If  these  things  are  true — 
and  you  can  easily  test  them 
— what  is  your  reason,  as 
man  to  man,  for  not  handling 
Gluten  Cereal  ? 


A.C.  GodshaMCo. 


1 

1 


IN  CORPORA  TED 

LANSDALE,  PA.  | 


You  Gan  Sell  More  Macaroni 


All  you  have  to  do  is  get  your  customers  to  try  Woodcock  Macaroni. 
It  s  so  much  better  than  any  other  Macaroni  they’ll  buy  it  oftener. 
When  we  say  “better  than  any  other,’’  we  mean  it  is  better  than 
the  best  imported— cleaner,  made  under  ideal  sanitary  conditions, 
and  of  finer  flavor. 


WOODCOCK  MACARONI  COMPANY  =  Rochester,  N.  Y. 


rttrLFlj 

Sells  More  Vegetables  at 
Better  Prices 


We  figure  that’s  what  you  want 
to  do  so  we’d  like  to  tell  you  how 
you  can  do  it  by  using-  our  Vege¬ 
table  Display  Stand.  When  writ¬ 
ing-  state  whether  you  have  a 
city  water  supply. 


GALESBURG  CORNICE  WORKS 


81  COX  STREET 

GALESBURG  :  ILLINOIS 


VALUE  OF 
riAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 


"WE  SELL 

SWIFT'S  PREMIUM  HAMS” 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 
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National  Retail  Grocers’  Association  Pro¬ 
tests  to  “Ladies’  Home  Journal ’’ 
for  Publishing  Fakes 

Secretary  Green  Writes  Vigorous  Letter  to  Article  in  March 
Number  on  “How  Housewives  Are  Cheated.”  Contends 
Most  of  Charges  Made  are  Palpably  Ridiculous.  Corre¬ 
spondence  and  the  Objectionable  Article. 


The  following  correspondence 

is  self-explanatory : — 

Mr.  John  A.  Green.  Secretary 
National  Retail  Grocers'  Associa¬ 
tion, 

Cleveland,  Ohio. 

Dear  Sir: — I  desire  to  call  your 
attention  to  the  March  number  of 
the  “Ladies’  Home  Journal,”  page 
fifty-six,  on  which  appears  an  ar¬ 
ticle  on  ‘‘How  Housewives  Are 
Cheated.”  The  article  purports  to 
expose  a  number  of  methods  which 
are  used  by  retail  dealers  to  defraud 
their  customers  and  is  on  a  par  with 
a  large  number  of  articles  which 
have  cropped  up  in  the  public  press 
since  the  investigation  into  high 
food  prices. 

It  seems  to  me  that  the  tone  of 
these  articles,  particularly  of  this 
one  in  the  "Ladies’  Home  Journal,” 
is  apt  to  be  so  injurious  to  the  rep¬ 
utation  of  the  general  trade  that  the 
National  body  would  be  justified  in 
taking  some  action  upon  it.  Of 
course,  there  are  cheats  and  frauds 
in  the  retail  grocery  business  just 
as  there  are  in  any  other,  but  it  goes 
without  saying  that  by  far  the  large 
majority  of  retail  grocers  are  as 
honest  as  they  can  be. 

My  suggestion  here  is  that  you 
write  a_  letter  to  the  editor  of  the 
“Ladies’  Home  Journal”  pretesting 
officially  against  the  publication  of 
such  matter,  and  that  a  copy  of 
your  letter,  together  with  a  recital 
of  the  circumstances,  be  issued  in 
your  regular  correspondence  for 
general  publication  throughout  the 
country. 

Yours  very  truly, 

Elton  J.  Buckley, 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Cleveland,  Ohio,  March  19,  1910. 

E.  J.  Buckley,  Esq., 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant,” 

Philadelphia,  Pa. 

Dear  Mr.  Buckley Your  es¬ 
teemed  favor  March  18  just  re¬ 
ceived.  Have  bought  the  paper  re- 
fered  to  and  will  write  a  letter  at 
once.  Will  also  publish  this  in  the 
Bulletin.  Unfortunately,  will  not 
have  the  time  to  give  this  matter 
that  I  would  like  to  have,  being 
compelled  to  testify  before  the 
Senate  Committee,  Washington,  on 
high  prices,  Monday  morning, 
March  21.  I  thank  you  very  much 
for  calling  my  attention  to  the  mat¬ 
ter  and  assure  you  it  shall  have  the 
consideration  which  it  deserves. 

Yours  very  truly, 

John  A.  Green, 
Secretary. 

Cleveland.  Ohio,  March  19,  1910. 
ilie  Editor  ‘Ladies’  Home  Journal,” 

^  ^  obhshing  Company, 

Philadelphia,  Pa. 

Mv  Dear  Sir:— It  is  with  a  keen 
sense  of  duty  to  the  men  whom  I 
have  the  honor  to  represent,  that  I 
take  exception  to  your  article  on 
'How  Housewives  Are  Cheated,” 


page  56,  “Ladies’  Home  Journal,” 
for  March. 

One  of  the  first  statements, 
“That  a  man  saw  twelve  absent  cus¬ 
tomers  overcharged  an  average  of 
seven  cents  each  and  three  cash  cus¬ 
tomers  swindled  out  of  five  cents 
each,”  makes  me  believe  that  either 
the  man  who  made  the  statement  ut¬ 
tered  an  absolute  falsehood, or  that  he 
was  a  coward  when  he  did  not  con¬ 
front  the  dealer  after  the  first  or  at 
least  second  instance  of  overcharge. 

That  any  grocer  would  cheat  any 
customer  out  of  six  cans  of  salmon 
is  absurd  on  the  face  of  it  and  no 
woman  would  trade  with  a  grocer, 
who,  she  believed  had  cheated  her 
on  more  than  one  occasion  to  the 
extent  of  not  delivering  six  cans  of 
salmon  and  being  charged  for  the 
same. 

As  to  the  assertion  that,  “in  an  ex¬ 
posed  part  of  a  New  York  market 
was  found  a  big  scale  so  hung  that 
the  wind  depressed  the  pan  two 
pounds  when  empty  and  more  when 
loaded,"  I  do  not  hesitate  to  say 
that  I  believe  it  to  be  absolutely 
impossible. 

The  average  grocer  of  to-day  is 
one  of  the  most  influential  men  in 
the  community  in  which  he  lives. 
He  is  trying  to  serve  the  public  to 
the  best  of  his  ability.  On  his  suc¬ 
cess  depends  honesty  of  purpose,  in¬ 
tegrity  and  a  character  above  re¬ 
proach.  The  National  Association 
of  Retail  Grocers  of  the  United 
States,  whose  members  are  located 
in  every  city  and  town  almost,  have 
worked  faithfully  and  honestly  for 
the  passage  of  the  pure  food  law 
and  are  using  every  influence  at 
their  command  to  carry  out  its  pro- 
\  isions,  having  in  mind  at  ,#dl  times 
the  welfare  of  consumers  and  seek¬ 
ing  to  serve  them  to  the  best  of  his 
ability— to  give  them  the  best  the 
market  offers  at  the  most  reason¬ 
able  price. 

The  article  in  question  has  a  ten¬ 
dency  to  cast  reflection,  distrust  and 
bad  intent  on  the  entire  trade.  It  is 
uncalled  for  and  insults  the  intelli¬ 
gence  of  the  consumer  when  it  in¬ 
timates  that  he  would  trade  with  a 
person  of  the  kind  you  represent  the 
grocer  to  be.  It  is  well  known  that 
anyone  who  commits  fraud  with  in¬ 
tent  cannot  escape  discovery.  In 
thousands  of  grocery  stores  have 
been  seen  the  following:  “We  are 
members  of  the  Retail  Grocers’  As¬ 
sociation.  Goods  here  are  guar¬ 
anteed  to  conform  to  the  National 
Pure  food  law.  Our  association 
stands  for  full  weights,  good  service 
and  courteous  tratement  by  our  em¬ 
ployees.” 

A  very  different  standard  than 
that  placed  on  him  by  the  article  in 
question. 

There  is  at  the  present  time  an 
agitation  going  on  in  Retail  Grocers’ 
Associations  in  the  country,  to  do 
away  with  all  measures  and  to  sell 
all  goods  usually  sold  by  measure, 
by  weight.  What  others  do  outside 
of  our  own  business,  is  not  for  me 
to  say,  but  I  do  want  to  impress  on 
the  mind  of  the  women  of  this  caun- 
I  try  that  business  men  are  more  hon¬ 


est  to-day  than  ever  in  the  history  of 
this  republic.  That  ideals  in  busi¬ 
ness  are  being  sought  after  and  lived 
up  to.  That  better  business  meth¬ 
ods,  better  consideration  of  the  con¬ 
sumer,  are  the  topics  brought  often 
before  the  association  members. 
The  result  is  that  the  very  best  cit- 
zens  of  the  United  States  are  en¬ 
gaged  in  the  retail  grocery  business. 
Men  who  are  above  reproach ;  men 
whose  word  and  whose  character 
are  above  question  under  these  cir¬ 
cumstances;  when  any  one  writes 
the  article  referred  to,  which  has  a 
tendency  to  create  distrust  and  to 
discredit  men  of  that  kind,  it  is  time 
that  we  should  take  notice  and  re¬ 
fute  the  accusation. 

Yours  very  respectfully, 

John  A.  Green, 
Secretary 

National  Retail  Grocers’  Associa¬ 
tion. 

The  article  objected  to,  so  far 
as  it  relates  to  the  grocer,  is  repro¬ 
duced  below.  It  was  written  by 
some  mean  little  insect  named 
Lewis  E.  Theiss 

In  the  kitchen  of  a  home  I  know 
there  is  a  pair  of  scales  upon  which 
household  purchases  are  weighed. 
The  establishment  of  these  scales 
as  watch-dog  of  the  kitchen  treas¬ 
ury  came  about  thus:  a  nearby  gro¬ 
cer  always  undersold  his  competi¬ 
tors.  His  butter  was  twenty-seven 
cents  a  pound  when  theirs  was  thir¬ 
ty-two.  The  butter  itself  was  good, 
and  the  grocer  ran  his  business  no 
more  economically  than  did  his 
rivals ;  as  an  explanation  there 
remained  only  the  weight.  Accord¬ 
ingly,  the  scales  were  bought  and 
the  butter  weighed.  A  “pound” 
weighed  twelve  ounces.  Instead  of 
twenty-seven  cents  that  butter  really 
cost  thirty-six  cents.  Subsequent 
scale-tests  have  shown  what  every 
woman  ought  to  know,  that  although, 
of  course,  there  are  thousands  of 
honest  dealers,  the  dishonest  one  is 
all  too  common. 

One  of  the  most  popular  means  of 
robbery  is  the  charge  account. 
While  waiting  to  make  a  purchase 
in  a  butcher  shop  a  man  saw  twelve 
absent  customers  overcharged  an 
average  of  seven  cents  each,  and 
three  cash  customers  swindled  out 
of  five  cents  apiece.  I11  fifteen  min¬ 
utes  this  butcher  had  cheated  his 
customers  out  of  ninety-nine  cents — 
a  rate  of  robbery  of  four  dollars  an 
hour.  Another  friend  of  mine  got 
a  new  “iceman.”  The  three  “fifty- 
pound”  pieces  of  ice  that. he  di- 
livered  during  his  first  week  totaled 
seventy-nine  pounds,  but  the  bill 
was  for  one  hundred  and  fifty 
pounds. 

Frequently  the  dishonest  dealer 
does  not  deliver  everything  ordered. 

A  woman  bought  six  cans  of  salmon 
and  ordered  some  to  be  prepared  for 
dinner,  when  she  found  that  none 
had  been  delivered.  The  grocer  im¬ 
mediately  rectified  the  “mistake” 
with  apologies.  The  occurence, 
however,  showed  the  woman  that 
similar  “mistakes”  were  too  fre¬ 
quent  to  be  accidental. 

Probably  the  commonest  form  of 
cheating  is  giving  short  weight.  Fat 
or  putty  has  been  found  stuck  to  the 
bottom  of  the  scale  pans  to  weigh 
them  down,  and  “tea  lead”  was 
wrapped  around  the  scoop  arm  of  a 
pair  of  balances  j  one  dealer  .had 
seven  ounces  of  lead  in  a  bag  on 
his  scale  pan ;  another  with  a  pre¬ 
tense  of  lighting  the  dial,  hung  a 
two-ounce  electric  light  globe  on  his 
scales.  Weights  for  balance-scales 
are  sometimes  bored  out  or  sawed 
off  by  the  dishonest  dealers;  and 
indicators  on  spring-scales  are  often 
bent  ahead  so  as  to  register  a  pound 
before  a  pound1  is  in  the  pan. 


By  fixing  the  internal  mechanism 
scales  can  be  made  so  sensitive  that 
they  jump  up  and  down  at  a  touch. 
These  scales  are  used  in  shops 
where  clerks  earn  their  pay  by 
cheating.  Complaints  against  a 
number  of  such  places  in  New  York 
were  investigated  by  officials  and 
found  to  be  true.  The  clerk  throws 
the  purchase  on  the  scales  heavily 
and  reads  the  weight  when  the  pan 
is  at  the  lowest  point.  A  record  is 
kept  of  all  sales,  and  at  the  end  of 
the  week  each  salesmen  gets  as  sal¬ 
ary,  the  amount  out  of  which  he  has 
cheated  his  customers. 

In  an  exposed  part  of  a  New 
York  market  was  found  a  big  scales 
so  hung  that  the  wind  depressed  the 
pan  two  pounds  when  empty  and 
more  when  loaded.  A  druggist  had 
an  electric  fan  focused  on  one  pan 
of  his  balances  so  as  to  blow  it  down 
two  ounces,  and  other  balances  have 
been  found  with  a  magnet  under  the 
scoop  which  at  the  touch  of  a  button 
became  electrified  and  pulled  down 
on  the  metal  above  it. 

Wooden  measures  often  have  false 
bottoms;  metal  ones,  deep  dents; 
and  liquid  measure  is  often  given 
for  dry.  In  some  kinds  of  peas  and 
beans  there  is  a  difference  of  two 
ounces  between  a  dry  and  a  liquid 
quart.  Bottles  are  no  less  fraudu¬ 
lent.  They  are  marked  “small,” 
“medium”  or  “large,”  but  a  medium¬ 
sized  bottle  of  grape  juice  contains 
as  much  as  a  large  bottle  of  olive 
oil ;  thus  these  terms  mean  nothing. 

Milk  bottles  are  almost  invariably 
of  short  capacity.  It  has  been  esti¬ 
mated  that  there  are  in  daily  use  in 
New  York  State  at  least  ten  million 
bottles  with  an  average  shortage  of 
five  drachms  each.  With  milk  at 
six  cents  a  quart  the  people  of  New 
York  are  thus  annually  defrauded 
of  $4,500,000.  Yardsticks,  too,  are 
untrustworthy,  and  in  the  dishonest 
shops,  yards  marked  on  counters  are 
equally  false. 

In  the  sale  of  butter  the  public  is 
mulcted  of  another  enormous  sum. 
“To  keep  the  butter  from  sticking  to 
the  wood”  some  dealers  weigh  it  in 
wet  plates.  There  is  an  ounce  of 
water  in  the  wood  of  such  plates. 
The  Massachusetts  Sealer,  upon  in¬ 
specting  creamery  butter,  found  only 
one  print  that  weighed  sixteen 
ounces,  while  out  of  twenty-four 
pounds  of  bulk  butter  bought  by  the 
New  York  Sealer  only  three  pounds 
weighed  sixteen  ounces. 

This  habit  of  shrinking  is  observa¬ 
ble  in  package  articles.  In  a  report 
on  cereals  the  New  York  deputy 
chief  says  that  many  cereal  pack¬ 
ages  are  made  to  resemble  one  or 
two-pound  packages,  but  their  gross 
weights  average  respectively  fifteen 
and  thirty  ounces.  Out  of  a  large 
number  of  so-called  twenty-four- 
and-a-half-pound  sacks  of  flour  not 
one  was  full  weight.  The  sacks  of 
one  brand  showed  an  average  short¬ 
age  of  four  ounces ;  of  another,  eight 
ounces. 

Short  in  weight  also  are  many 
meat  products.  A  small  piece  of  the 
highest-priced  bacon  had  four 
ounces  of  covering.  Two  hams  had 
a  total  of  one  pound  nine  ounces  of 
wrappers,  all  of  which  sold  at  ham 
prices.  An  expert  chemist  testified 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 


There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  fl.nd  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 

value. 

Some  of  them  got  their  training  in  the  old  country- 

trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITINQ  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


s 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


that  a  two-hundred-pound  case  of 
poultry  lost  two  pounds  in  two 
weeks  by  evaporation,  yet  the  retail 
dealer  pays  for  the  weight  of  the 
poultry  when  it  was  packed.  Of 
course,  he  passes  the  charge  along 
to  the  consumer. 

Another  cause  of  loss  is  lack  of 
uniformity  in  measures.  A  bushel 
of  apples  weighs  fifty  pounds  in 
Arkansas,  forty-eight  in  Iowa  and 
forty-five  in  Montana.  Dried  apples 
vary  in  weight  from  twenty-two 
pounds  in  Michigan,  to  twenty-eight 
in  Idaho;  broom  corn  from  thirty 
pounds  in  Iowa  to  forty-two  in  Ten¬ 
nessee.  In  New  York  State  the  law 
regulating  the  size  of  barrels  is  not 
enforced,  and  all  sized  barrels  are 
used  for  shipping  vegetables.  Thus, 
in  buying  fruit  or  vegetables  one  con¬ 
sumer  may  get  a  full-sized  barrel, 
while  another  for  the  same  price 
may  get  a  barrel  half  a  bushel 
smaller.  Again,  sweet  potatoes  are 
shipped  by  Southern  farmers  to  Bos¬ 
ton  in  barrels  smaller  than  the 
Massachusetts  barrel.  Nevertheless, 
the  Boston  consumer  pays  barrel 
prices  for  his  potatoes. 


Tariff  on  French  Food  Products 
Remains  Unchanged. 

President  Announces  that  Maximum 
Tariff  Will  Not  be  Imposed  on 
French  Imports.  Many  Food  Prod¬ 
ucts  Affected  by  the  Decision. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

March  24,  1910. 
During  the  week  official  an¬ 
nouncement  was  made  that  an 
arrangement  had  been  concluded 
between  the  United  States  Gov¬ 
ernment  and  France,  by  which 
the  maximum  tariff  would  not  be 
enforced  against  the  products  of 
that  country.  We  import  so 
many  food  products  from  France, 
all  of  which  would  have  been 
seriously  affected  had  the  tariff 
been  increased,  that  much  uneasi¬ 
ness  has  been  experienced  among 
the  importers. 

The  arrangement  just  now  en¬ 
tered  into  makes  concessions  on 
both  sides.  The  principal  con¬ 
cession  in  a  commercial  way 
which  is  thus  received  by  the 
United  States  is  seen  in  the  ac¬ 
ceptance  of  our  certificates  of  in¬ 
spection  for  pork  and  canned 
meats  wherever  the  latter  are 
necessary  under  French  law  or 
regulations.  In  addition,  we  have 
succeeded  in  inducing  the  French 
Government  to  raise  its  rates  on 
edible  oils  other  than  cottonseed. 
This  was  in  lieu  of  a  reduction  on 
cottonseed  oil  for  which  we  asked, 
but  failing  in  getting  this,  the 
French  rate  on  the  other  oils  was 
raised  to  an  equality  with  that  on 
cottonseed. 

The  import  duties  on  all  French 
food  products,  therefore,  remain 
unchanged.  Holt. 


Government  Says  One  Way  to  Reduce 
Cost  of  Meats  is  for  Consumers 
to  Buy  at  Wholesale 

Both  Interesting  and  Revolutionary  Matter  in  the  Widely 
announced  Book  on  “  Economical  Use  of  Meat  in  the 
Home.”  Some  Good  Stuff  on  Net  Amount  of  Meats  on 
Different  Cuts.  Thinks  Consumers  Should  Shop  Abou 
from  Dealer  to  Dealer. 


Considerable  interest  and  dis 
cussion  has  been  elicited  in  vari 
ous  parts  of  the  country  by  the 
United  States  Government’s  con¬ 
tribution  to  the  general  campaign 
to  reduce  the  cost  of  food.  The 
Government’s  contribution  takes 
the  form  of  a  book  on  “Economi¬ 
cal  Use  of  Meat  in  the  Home,” 
a  copy  of  which  has  been  sent  to 
this  journal. 

The  work  is  quite  elaborate, 
and  contains  both  scientific  and 
practical  matter.  Some  of  the 
matter  in  it  should  give  consum¬ 
ers  badly  needed  information  as 
to  how  the  prices  of  the  various 
cuts  of  meats  are  fixed.  Upon 
this  point  what  the  book  says  is 
interesting : — 

The  price  which  the  producer  re¬ 
ceives  for  the  animal  he  has  fattened 
for  market  must  of  necessity  be  a 
determining  factor  in  fixing  the 
price  of  meat  which  the  consumer 
pays.  The  producer’s  price  varies 
with  a  variety  of  conditions,  includ¬ 
ing  the  cost  of  grain,  used  in  feed¬ 
ing  animals,  the  rates  of  transporta¬ 
tion,  and  other  factors.  The  animal 
is  usually  marketed  by  the  producer 
at  so  much  a  pound  on  the  basis  of 
live  weight  or  of  dressed  weight. 
From  the  results  of  a  large  number 
of  experimental  tests  at  the  agricul¬ 
tural  experiment  stations  and  data 
recorded  by  abattoirs  and  packing 
houses,  the  relation  of  dressed  to 
live  weight  has  been  ascertained,  the 
dressed  weight  in  the  case  of  beef 
animals  being  on  an  average 
62  to  67  per  cent,  of  the  live  weight. 
The  number  and  kind  of  cuts  into 
which  the  dressed  carcass  is  divided 
vary  somewhat  in  different  markets, 
though  there  is  a  greater  tendency 
to  uniformity  in  the  United  States 
than  was  once  the  case. 

On  the  basis  of  investigations  like 
those  referred  to,  it  has  been  found 
that  on  an  average  in  the  case  of 
beef  animals  the  ribs  constitute  9 
per  cent,  of  the  total  dressed  weight, 
the  loins  19  per  cent.,  the  chucks 
(with  shoulder,  neck  and  brisket) 

27  per  cent.,  the  plates  13  per  cent., 
the  shanks  3  per  cent.,  the  rounds 
(including  rump)  23  per  cent.,  the 
flanks  3  per  cent.,  and  the  suet  3 
per  cent. 

In  commercial  transactions  some 
percentage  of  advance  in  the  selling 
over  and  the  buying  price  must  be 
expected  if  the  dealer  is  to  be  suc¬ 
cessful,  and  such  factors  as  the  cost 
of  handling,  storing,  marketing  and 
possible  deterioration  during  storage 
must  be  taken  into  account.  The  re¬ 
lation  of  such  factors  to  particular 
cases  is  of  fundamental  importance 


in  understanding  commercial  trans¬ 
actions. 

The  simplest  niefhqd  of  fixing 
market,  pricey,  would  doubtless  be  to 
determine  ppon  a  reasonable  per¬ 
centage  of  increase  whjch  would  be 
the  same  for  all  cuts.  Such  a  cus¬ 
tom  has  been  followed  in  many 
localities.  For  instance,  it  was  at 
one  time  the  common  practice  in 
markets  in  Cuba  and  Mexico,  par¬ 
ticularly  in  small  towns,  to  sell  the 
whole  carcass  af.  ^  uniform  price 
per  pound,  a  custom  still  followed, 
but  which  does  hot  long  survive  in  a 
locality  much  influenced  by  outside 
conditions.  In  the  United  States, 
as  every  one  knows,  the  price  varies 
with  the  kind  of  meat  and  with  the 
cut. 

When  the  wholesale  dealer  buys 
meat  from  the  producer  he  pays  a 
certain  uniform  price  per  pound  for 
the  carcass  on  the  basis  of  either  live 
or  dressed  weight.  In  determining 
upon  the  advance  over  cost  price 
which  is  to  be  his  selling  price,  it  is 
customary  to  take  into  account  the 
fact  that  the  carcass  is  made  up  of 
a  number  of  cuts  and  that  some  of 
them  are  considered  more  desirable 
than  others  and  will  therefore  sell 
for  a  higher  price.  So  it  is  a  com¬ 
mon  custom  to  assume  that  the  more 
desirable  cuts  have  cost  a  higher 
price  and  that  the  less  sought  after 
cuts  have  cost  a  lower  price  than  the 
uniform  price  which  was  actually 
paid  per  pound  for  the  carcass.  In 
other  words,  the  wholesaler  dis¬ 
tributes  his  original  total  cost  in  a 
manner  convenient  from  a  commer¬ 
cial  standpoint  for  making  selling 
prices.  Thus,  as  an  illustration, 
if  the  carcass  which  was  purchased 
at  a  uniform  price  of  -io  cents  per 
■  pound  be  assumed  to  supply  10 
pounds  of  some  choice  cut  and  10 
pounds  of  some  cheaper  cut,  the  as¬ 
sumption  might  be  made  that  the 
choice  cut  cost  15  cents  per  pound 
and  the  cheaper  cut  5  cents  per 
pound,  without  changing  the  total 
sum  paid  for  both  at  the  assumed 
uniform  purchase  price. 

The  relative  retail  prices  of  the 
various  cuts  usually  bear  a  direct 
relation  to  the  favor  with  which 
they  are  regarded  by  the  majority  of 
persons,  the  juicy  tender  cuts  of 
good  flavor  selling  for  the  higher 
prices.  When  porterhouse  steak 
sells  for  25  cents  a  pound,  it  may 
be  assumed  that  in  town  or  village 
markets  round  steak  would  ordi¬ 
narily  sell  for  about  15  cents,  and 
chuck  ribs,  one  of  the  best  cuts  of 
the  forequarter,  for  10  cents.  This 
makes  it  appear  that  the  chuck  ribs 
are  less  than  half  as  expensive  as 
porterhouse  steak  and  two-thirds  as 
expensive  as  the  round.  But  appar¬ 
ent  economy  is  not  always  real 
economy,  and  in  this  case  the  bones 
in  the  three  cuts  should  be  taken  in¬ 
to  account.  Of  the  chuck  ribs,  more 
than  one-half  is  bone  or  other  ma¬ 
terials  usually  classed  under  the 
head  of  “waste”  or  “refuse.”  Of 
the  round,  one-twelfth  is  waste,  and 
of  the  porterhouse  one-eighth.  In 


ouying  tne  cnuck,  then,  the  house-  . 
wife  gets,  at  the  prices  assumed,  less  , 
than  one-half  pound  of  food  for  10 
cents,  making  the  net  price  of  the', 
edible  portion  22  cents  a  pound;  in 
buying  round,  she  gets  eleven- 
twelfths  of  a  pound  for  15  cents,  . 
making  the  net  value  about  1614 
cents;  in  buying  porterhouse,  she 
gets  seven-eighths  of  a  pound  for  25 
cents,  making  the  net  value  about 
28 y2  cents  a  pound.  The  relative 
prices,  therefore,  of  the  edible  por¬ 
tions  are  22,  16 l/2,  and  28H  cents,  or 
to  put  it  in  a  different  way,  a  dollar 
at  the  prices  assumed  will  buy  434 
pounds  of  solid  meat  from  the  cut, 
known  as  the  chuck,  6  pounds  of 
such  meat  from  the  round,  and  only 
2>Vz  pounds  of  such  meat  from  the 
porterhouse.  To  this  should  be 
added  the  fact  that  because  of  the 
way  in  which  porterhouse  is  usually 
cooked  no  nutriment  is  obtained 
from  the  bone,  while  by  the  long 
slow  process  by  which  the  cheaper 
cuts,  except  when  they  are  broiled 
or  fried,  are  prepared  the  gelatin 
fat  and  flavoring  material  of  the 
bone  are  extracted.  The  bones  of 
meats  that  are  cooked  in  water, 
therefore,  are  in  a  sense  not  all  ref¬ 
use,  for  they  contain  some  food 
which  may  be  secured  by  proper 
cookery. 

It  is  true,  of  course,  that  the 
bones  of  the  steaks  may  be  used  for 
soup  making,  and  that  the  nourish¬ 
ment  may  thus  be  utilized,  but  this 
must  be  done  by  a  separate  process 
from  that  of  cooking  the  steak  itself. 

The  facts  discussed  above  are 
shown  for  a  large  number  of  kinds 
of  meats  in  the  following  table, 
which  gives  the  proportion  of  bone 
and  edible  material  in  a  number  of 
cuts,  together  with*  the  net  price  as 
compared  with  an  assumed  original 
price.  As  the  cost  of  meat  varies 
in  different  regions,  in  different  mar¬ 
kets,  and  at  different  times,  it  is  im¬ 
possible  to  give  values  which  will 
represent  a  fair  average  market 
price.  Those  included  in  the  table 
are  simply  selected  to  illustrate  the 
point  under  consideration. 

NET  COST  OF  EDIBLE  PORTION  OF  DIF¬ 
FERENT  CUTS  AS  COMPARED  WITH 

ASSUMED  MARKET  PRICE  PER  POUND. 


KIND  OF  MEAT. 
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Beef : 

Brisket  . 23.3  76.7  7.0  9.0 

Rump  .  19.0  81.0  10.0  12.5 

B[ank  •  . .  5-5  99  5  7-0  7-5 

Chuck  rib . 53.8  46.2  10.0  22.0 

Porterhouse .  12.7  87.3  20.0  23.0 

Neck .  31.2  68.8  7.0  10.0 

Ribs  . 20.1  79.9  15.0  20.0 

Round .  8.5  91.5  15.0  16.0 

Shin .  38.3  61.7  3.0  5.0 

Heart  .  5-9  94- 1  5-0  5-3 

Tongue  .  26.5  73.5  22.0  29.8 

Veal : 

Cutlets  .  3.4  9 6.6  20.0  21.0 

Breast  .  24.5  75.5  12.5  17.0 

Mutton : 

Leg .  17.7  82.3  15.0  18.0 

Chops  .  14.8  85.2  15.0  17.5 

Forequarter  cut 
for  stewing  . . .  21.2  78.8  12.5  20.0 
Pork  : 

Loin .  19.3  80.7  15.0  20.0 

Salt  pork .  8.1  91.9  12.5  13.0 

Bacon  .  8.7  91.3  20.0  22.0 

Ham  .  12.2  87.8  20.0  23.0 

Much  of  the  above  matter  re¬ 
garding  the  net  amount  of  meat 
on  the  different  cuts  is  not  gen¬ 
erally  known,  even  to  the  trade, 
and  constitutes  very  valuable  in- 
ormation. 

A  good  part  of  the  book  is  de¬ 
voted  to  the  use  of  meat  in  the 


GROCERY  WORLD  AND  GENERAL  MERCH 


home,  particularly  the  availabil¬ 
ity  of  the  cheaper  cuts,  which 
usually  nobody  wants.  A  large 
number  of  recipes  for  the  work¬ 
ing  up  of  these  cuts  are  pre¬ 
sented. 

The  general  question  of  reduc¬ 
ing  the  cost  of  meats  to  the  con¬ 
sumer  is  summarized  thus  : — 

The  expense  for  meat  in  the  home 
may  be  reduced  in  several  ways,  and 
each  housekeeper  can  best  judge 
which  to  use  in  her  own  case. 

From  a  careful  consideration  of  the 
subject  it  appears  that  the  various 
suggestions  which  have  been  made 
on  the  subject  may  be  grouped  un¬ 
der  the  following  general  heads: 
Economy  in  selection  and  purchase 
so  as  to  take  advantage  of  varying 
market  conditions;  purchasing  meat 
in  wholesale  quantities  for  home 
use ;  serving  smaller  portions  ot 
meat  than  usual  or  using  meat  less 
freduently;  careful  attention  to  the 
use  of  meat,  bone,  fat,  and  small 
portions  commonly  trimmed  off  and 
thrown  away  and  the  utilization  of 
left-over  portions  of  cooked  meat; 
and  the  use  of  the  less  expensive 
kinds. 

The  suggestions  as  to  how  to 
buy  meats  will  be  found  very  in¬ 
teresting  especially  that  one 
which  comprehends  shopping 
about  from  one  dealer  to  another ; 

In  towns  where  there  is  opportu¬ 
nity  for  choice,  it  may  sometimes  be 
found  more  satisfactory  not  to  give 
all  the  family  trade  to  one  butcher ; 
by  going  to  various  markets  before 
buying  the  housekeeper  is  in  a  better 
position  to  hear  of  variations  in 
prices  and  so  be  in  a  position  to  get 
the  best  values.  Ordering  by  tele¬ 
phone  or  from,  the  butchers’  boy  at 
the  door  may  be  less  economical 
than  going  to  market  in  person  as 
the  range  of  choice  and  prices  is  of 
course  more  obvious  when  the  pur¬ 
chaser  sees  the  goods  and  has  a 
chance  to  observe  market  conditions. 
Each  housekeeper  must  decide  for 
herself  whether  or  not  the  greater 
convenience  compensates  for  the 
smaller  range  of  choice  which  such 
ordering  from  description  entails. 

That  many  families  could  buy 
meat  at  wholesale  and  save  money 
is  also  suggested,  and  these  views! 
will  also  be  of  intense  interest  to! 
the  retail  dealers  who  would  be] 
affected  if  any  consumer  took  the 
advice : — 

By  buying  in  large  quantities 
under  certain  conditions  it  may  be 
possible  to  procure  meat  at  better 
prices  than  those  which  ordinarily 
prevail  in  the  retail  market.  4  lie 
whole  side;  or  quarter  of  an  animal 
can  be  frequently  be  obtained  at 
noticeably  less  cost  per  pound  than 
when  it  is  bought  cut  by  cut,  and 
can  be  used  to  advantage  when  the 
housekeeper  understands  the  art  and 
has  proper  storage  facilities  and  a 
good-sized  family.  When  a  hind 
quarter  of  mutton,  for  example, 
comes  from  the  market  the  flank 
(on  which  the  meat  is  thin  and,  as 
good  housekeepers  believe,  likely  to 
spoil  more  easily  than  some  other 
cuts)  should  be  cooked  immediately, 
or  if  preferred  it  may  be  covered 
with  a  thin  layer  of  fat  (rendered 
suet)  which  can  be  easily  removed 
when  the  time  for  cooking  comes. 
The  flank,  together  with  the  rib 
bone,  ordinarily  makes  a  gallon  of 


good  Scotch  broth.  The  remainder 
of  the  hind  quarter  may  be  used  for 
roast  or  chops.  The  whole  pig  car¬ 
cass  has  always  been  used  by  fami¬ 
lies  living  on  the  farms  where  the 
animals  are  slaughtered,  and  in  vil- 
large  homes ;  town  housekeepers  not 
infrequently  buy  pigs  whole  and 
“put  down’  the  meat.  An  animal  6 
months  old  -and  weighing  about  ioo 
pounds  would  be  suitable  for  this 
purpose.  The  hams  and  thin  pieces 
of  belly  meat  may  be  pickled  and 
smoked.  The  thick  pieces  of  belly 
meat,  packed  in  a  two-gallon  jar 
and  covered  with  salt  or  brine,  will 
make  a  supply  of  fat  pork  to  cook 
with  beans  and  other  vegetables. 
The  tenderloin  makes  good  roasts, 
the  head  and  feet  may  go  into  head 
cheese  or  scrapple,  and  the  trim¬ 
mings  and  other  scraps  of  lean  meat 
serve  for  a  few  pounds  of  home-made 
sausage.  In  some  large  families  it 
is  found  prdftfahle  to  “cdr.rt"  a  front 
quarter  of  beef  fOT  s’prm^'  ’And  sum¬ 
mer  use.  'Formerly  it;,was  a  com¬ 
mon  farm  .pfadtice  t'P 'Hty  beef,  but 
now  it  seems-  to  be  more  usual  to 
purchase  beef  which  hAs  been  dried 
in  large  establishments.  The  gen¬ 
eral  use  of  refrigerators,  and  ice 
chests  in  homes  at  the  present  time 
has  had  a  great  influence  on  the 
length  of  time  rfleaT may  be  kept  and 
so  upon  the  amStfht  a  housewife 
may  buy  at  a  time  with  advantage. 

Of  course  the  above  is  largely 
impracticable.  Almost  all  fami¬ 
lies  who  would  have  “proper 
storage  facilities”  would  be  of  a 
type  that  wouldn’t  need  to  go  to 
any  such  length  as  buying  a 
whole  side  of  meat  in  order  to 
save  a  few  cents  a  pound. 


Here’s  One 
Exception 

When  you  go  on  about 
cereals  paying  nothing, 
don’ t  forget  that  they’  re 
not  all  that  way.  Our  • 
Gluten  Cereal  pays 
about  40%.  Don’t  jump 
at  the  conclusion  that  it 
must  be  a  pretty  poor 
cereal  to  pay  that  much — 
we  probably  take  more 
care  and  pains  with 
Gluten  Cereal  than  any 
other  manufacturer  in 
the  country. 

A  rich,  satisfactory 
food  that  stays  in 
people’s  affections. 

A.  C.  Godshall  &  Co. 

Incorporated 

L.ANSDALE,  PA. 


Push  It  Now 

You  haven’ t  a  customer  who  won’ t  buy 

Duffs 

.Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season.  I  he  only  reason  you  don  t  sell 
ten  times  as  much  is  because  you  don  t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying. 
The  kind  that  children  love— and  it’s 
good  for  them. 
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WITH  THE  EDITOR 


A  Marvel. 


The  bane  of  the  retail  grocer’s 
life  is  house-to-house  canvassing 
as  clone  by  some 
specialty  manu¬ 
facturers.  Not 
by  all,  for  some 
of  the  concerns  who  solicit  orders 
from  consumers  to  be  turned  in 
through  retailers  are  careful  of  the 
latter's  interests  at  every  stage. 
More  than  that,  they  create  an 
amount  of  good  business  which  in 


the  aggregate  is  enormous  and  in 


large  part  permanent.  An  intelli¬ 
gent  opinion  of  the  practice  is 
contained  in  a  personal  letter  to 
the  writer  from  a  large  Philadel¬ 
phia  specialty  manufacturer: — 

I  realize  that  a  great  deal  of  harm 
is  done  through  the  regular  method 
of  handling  house-to-house  canvass; 
that  some  canvassers  have  attempted 
to  coerce  the  grocers.  I  think  that 
this  is  not  only  unfair,  but  poor  busi¬ 
ness  policy.  I  do  not  believe  that 
any  canvass  can  succeed  with  this 
policy.  We  feel  that  if  we  cannot 
get  the  co-operation  of  the  great 
majority  of  grocers  these  canvasses 
do  not  pay  us.  Fortunately  we  do 
«  succeed  in  working  with  the  grocers 
and  for  the  grocers  and  we  very 
rarely  find  opposition. 

There  is  really  nothing  in  this 
that  is  very  debatable,  and  yet 
some  specialty  manufacturers 
undertake  house-to-house  can¬ 
vassing  in  a  wholly  different 
fashion.  The  goal  which  they 
set  before  their  eyes  is  to  force 
the  grocer  to  handle  their  goods, 
and  they  spend  twice  the  time 
and  labor  in  their  efforts  to  force 
him  that  it  would  take  to  per¬ 
suade  him. 

The  fact  that  so  many  men 
ignore  the  elementary  truth  that 
it  pays  to  be  fair  and  friendly 
with  the  man  on  whom  you  must 
depend  to  distribute  your  goods  is 
a  never-waning  marvel. 


libel  from  the  first  word  to  the 
last.  Grocers  generally  are  not 
thieves ;  they  do  not  cheat  their 
customers.  Most  of  the  practices 
set  forth  in  the  article  are  doubt¬ 
less  committed  by  perhaps  one 
grocer  out  of  ten  thousand.  But 
some  of  them  have  never  been 
committed  by  anybody,  and  never 
could  be  committed  by  anybody 
unless  he  had  supernatural  pow¬ 
ers.  Witness  the  case  of  the  New 
York  scale  hung  so  that  the  wind 
blew  on  it  and  depressed  it  two 
pounds  1 

The  “Ladies’  Home  Journal” 
doubtless  bought  this  tissue  of 
falsehoods  believing  it  true. 
Probably  all  the  publications 
that  print  such  stuff  print  it  be¬ 
lieving  it  true.  Some  don’t  care 
particularly  whether  it  is  true  or 
not — the  public  is  keenly  inter¬ 
ested  and  wants  it.  But  mean¬ 
while  consumers  are  being  sys¬ 
tematically  set  against  one  of  the 
oldest  and  most  honorable  trades 
extant.  Of  course  there  are  dis¬ 
honest  grocers,  and  they  should 
be  hunted  out  and  driven  down 
the  nearest  steep  place  into  the 
sea.  But  to  compel  the  99  9-10 
honest  percentage  of  the  trade  to 
appear  in  public  every  day  or 
week  tarred  with  the  same  stick 
is  a  crying  shame  and  ought  to  be 
fought  hard  in  every  way  it  can 
be. 


One  of  the  series  of  articles  on 
“The  Legal  Phases  of  the  Retail 
B  u  s  i  n  e  s  s,”  of 


The  inttiagenee  of  which  the  writer 
the  Courts’  Views 

of  Trade  Lotteries.  IS  the  author,  was 


The  letter  written  by  the  sec¬ 
retary  of  the  National  Retail  Gro¬ 
cers’  Association 
A  Well  Deserved  to  the  Curtis 
Letter.  Publishing  Co., 

producers  of  the 
“Ladies’  Home  Journal,”  protest¬ 
ing  against  an  article  in  the 
March  number  on  “How  House¬ 
wives  Are  Cheated,”  is  strong:, 
but  it  might  have  been  stronger 
without  violating  the  proprieties. 

I  he  article  so  far  as  it  refers  to 
the  general  trade  is  a  lie  and  a 


on  the  subject: 
“Plow  to  Tell  When  a  Scheme  is 
a  Lottery.”  These  articles  are 
being  published  in  about  fifty 
trade  journals  throughout  the 
country,  of  which  one  of  the  most 
prominent  is  the  “National  Drug¬ 


gist,”  of  St.  Louis.  Following: 


the  publication  of  the  lottery 
article  in  the  “National  Druggist” 
a  correspondent  wrote  that  paper 
as  follows : — 


To  the  Editor  of  the  “National 
Druggist” : — 

I  read  with  considerable  interest 
the  article  by  Mr.  Buckley  in  the 
February  issue  of  the  “National 
Druggist,”  upon  the  subject  of  lot¬ 
teries.  I  was  especially  interested  in 
that  part  of  his  article  relating  to 


the  element  of  money  consideration 
for  the  chance  which  he  illustrated 
by  the  instance  of  the  merchant  who 
distributed  cards  to  Iris  customers 
bearing  different  hours  and  minutes, 
the  customer  who  held  the  card  cor¬ 
responding  to  the  stopping  time  of 
a  handsome  clock,  placed  in  the 
show  window,  to  receive  the  clock. 
Mr.  Buckley  points  out  that  the 
scheme  was  a  lottery,  under  the  law, 
because  only  persons  buying  goods 
at  the  store  could  compete,  and  they 
were  thus  paying  out  money  for  the 
privilege  in  spite  of  the  fact  that 
each  person  received  full  value  for 
his  money  outside  of  the  chance. 

It  is,  of  course,  easy  to  see  that  in 
reality,  whether  the  customer  paid 
for  the  chance  or  not,  he  certainly 
helped  pay  for  the  clock;  for  so  far 
as  this  part  of  the  transaction  is  con¬ 
cerned,  the  merchant  was  not  mak¬ 
ing  anyone  a  present  of  the  clock, 
but  was  simply  accepting  a  smaller 
margin  of  profit  on  the  goods  that 
he  sold,  and  making  the  difference 
pay  for  the  clock.  Whether  this 
constitutes  paying  for  the  chance  to 
compete  for  it  or  not,  is  a  question 
too  subtle  for  any  but  a  lawyer  to 
determine.  To  me,  as  a  “man  in  the 
street.’’  it  would  seem  that  this  fea¬ 
ture  of  the  transaction  would  save 
it  from  one  of  the  objectionable  ele¬ 
ments  of  a  lottery,  namely,  that  of 
everybody  but  the  winner  receiving 
no  value  for  his  money,  and  would 
render  it  a  harmless  and  legitimate 
method  of  creating  interest,  and 
incidentally  of  increasing  a  man’s 
trade  to  a  volume  which  would  war¬ 
rant  his  voluntarily  presenting  a  gift 
to  his  customers.  At  all  events,  it 
removes  the  money  payment  from 
any  contingent  relation  with  the  lot¬ 
tery. 

In  other  words,  the  essence  of 
such  a  transaction  would  look  to  the 
outsider  to  be  something  as  follows : 
The  merchant  substantially  agrees 
to  rebate  to  those  who  buy  at  his 
store  a  percentage  of  his  profits  on 
the  purchases,  and  the  customers  on 
their  part  agree  to  pool  these  rebates, 
put  them  in  the  form  of  an  article  of 
value,  and  then  engage  in  a  friendly 
drawing  contest  to  see  who  gets  the 
pool. 

As  stated,  this  would  seem  to  the 
disinterested  man  to  be  sound  sense, 
and,  therefore,  good  law,  and  Mr. 
Buckley's  statement  of  the  law  only 
goes  to  show  that  law  is  not  by  any 
means  always  based  on  sound  com¬ 
mon  sense.  Indeed,  we  all  know  the 
inconsistencies  and  inequalities  of 
statutory  law,  so  that  what  may  be 
honorable  conduct  in  one  section 
may  be  heinous  crime  a  few  miles 
away — all  of  which  makes  very  pre¬ 
carious  walking  for  the  man  who  is 
trying  to  do  a  law-abiding  business; 
and  Mr.  Buckley’s  excellent  article 
is  valuable,  if  only  to  emphasize  the 
care  we  should  exercise  in  every 
move  we  make  that  is  even  remotely 
likely  to  bring  11s  in  conflict  with  the 
law  of  the  land. 

A  Surscriber. 


The  writer  agrees  that  it  would 
seem  logical  to  hold  no  scheme  a 
lottery  in  which  the  holder  of  the 
chance  simply  bought  merchan¬ 
dise  at  the  regular  price  and  re¬ 
ceived  the  chance  as  an  extra  in¬ 
ducement.  For  instance,  a  rolled 
oats  manufacturer  packs  a  letter 


the 


in  his  boxes  and  gives  a  prize 
the  holder  who  accumulates 
letters  spelling  a  certain  word 
Here  the  oats  are  sold  at  the  price 
they  always  bear  and  the  chance 
is  clearly  a  gift.  Yet  the  courts 
are  uniform  in  holding  that  all 
such  plans  are  illegal  lotteries, 
but  the  writer  believes  they 
strain  a  point  to  reach  their  con¬ 
clusion,  for  they  hold  that  the 
holder  of  the  chance  does  pay  for 
it  by  the  purchase  of  goods. 

1  he  writer  ventures  the  opinion 
that  this  is  not  good  law,  but  the 
courts  are  hopelessly  against  him. 


Porto  Rico  Pineapple  Packers 
Going  After  Singapore 
Business. 


Will  Introduce  a  Grade  of  Chunks  to 
Get  the  Business  Singapore  Chunks 
Lost  Through  Increased  Tariff. 


1  he  Porto  Rico  packers  of 
pineapple  are  preparing  to  gather 
in  the  business  which  the  Singa¬ 
pore  packers  have  been  compelled 
to  lose  by  reason  of  the  increased 
American  tariff.  The  increase  in 
the  tariff  has  been  several  times 
referred  to  in  this  journal.  It 
has  been  important  enough  to 
practically  destroy  the  American 
business  in  canned  Singapore 
pineapple.  Prior  to  the  advance 
in  duty  there  was  a  large  sale  in 
this  country  for  Singapore  brands, 
particularly  chunks.  They  con¬ 
stituted  the  lowest-priced  pine¬ 
apple  packed  and  sold  at  popular 
prices.  Since  the  new  duty  went 
on  there  has  been  none  brought 
in  at  all. 

The  Porto  Rico  packers  are 
now  preparing  to  put  on  the  mar¬ 
ket  a  grade  of  pineapple  in 
chunks,  which  they  have  practi¬ 
cally  not  packed  before.  They 
started  to  introduce  it  last  year, 
but  it  had  no  success,  partly  be¬ 
cause  the  Singapore  chunks  were 
here  then,  and  partly  because 
the  price  was  too  high — $1.42^ 
cents  per  dozen  in  a  large  way. 

This  year  the  campaign  will  be 
pursued  on  different  lines.  The 
price  has  been  reduced  to  $1.10, 
which  is  only  about  10  cents 
above  the  price  of  Singapore 
chunks,  and  the  intention  is  to 
get.  if  possible,  all  the  business 
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which  the  Singapore  brands  had 
formerly,  and  which  the  increased 
tariff  took  away  from  them. 


Pennsylvania  News  Items. 


John  Hoffman,  the  Altoona 
grocer,  charged  with  selling  corn¬ 
starch  which  was  alleged  to  have 
contained  nitrates,  said  to  be 
deleterious  to  health,  was  ac¬ 
quitted  by  the  direction  of  the 
court.  Representatives  of  the 
State  Dairy  and  Food  Depart 
ment  declined  to  ask  foi  a  con 
viction,  because  it  had  been  dem¬ 
onstrated  to  their  satisfaction 
that  nature,  and  not  man,  had 
violated  the  State  food  laws. 
Chemists  testified  for  the  defend 
ant  that  after  the  cornstarch  hac 
been  exposed  to  the  air,  the  ni¬ 
trates  had  multiplied  from  1,50° 
to  2 ,000- fold.  Dr.  Starler  am 
Dr.  John  Marshall,  of  Philadel¬ 
phia,  told  of  the  absorption  of  ni¬ 
trates  from  the  air.  by  cornstarch 
with  which  they  had  experi¬ 
mented,  and  their  observations 
were  corroborated  by  Dr.  J.  A. 
Woessner,  of  Chicago.  It  was 
shown  that  no  nitrate  had  been 
used  in  the  manufacture. 


Brooklyn  Grocers  Disapprove  New  Cold  Storage  Ordinance. 
Means  Tags  on  All  Cold  Storage  Foods.  “American 
Grocers’  Association”  Latest  New  Enterprise.  Canners 
Soliciting  Money  to  Advertise  Canned  Goods.  Poultry 
Combine  Indicted.  Market  Summary. 


The  New  York  Letter 


Special  Correspondence  of  ‘‘Grocery  World  and 
General  Merchant.” 


New  York,  March  24,  1910. 
The  new  cold  storage  ordinance, 
which  was  passed  last  week  by  the 
Board  of  Aldermen  and  is  now  be¬ 
fore  Mayor  Gaynor  for  his  signature 
or  veto,  was  discussed  and  disap¬ 
proved  Tuesday  night  at  the  meeting 
of  the  Brooklyn  Retail  Grocers’  As¬ 
sociation.  L.  J.  Callanan,  of  the 
New  York  Association,  was  pres¬ 
ent  and  gave  the  ordinance  a  warm 
roasting.  He  said  that  he  belived 
the  ordinance  to  be  an  idiotic  one ; 
he  had  put  a  sign  in  his  window- 
calling  the  attention  of  passersby 
to  the  proposed  municipal  law  and 
characterising  it  as  both  "jackass 
and  “damn  fool.” 

If  this  ordinance  is  approved  by 
the  Mayor,  Mr.  Callanan  said  tags 
will  have  to  be  placed  on  all  poultry 


and  meats  sold,  and  these  tags 
must  be  shown  to  the  consumer. 
“If  a  woman  comes  into  the  store 
on  Saturday  evening,"  he  said, 
“and  you  have  a  barrel  of  chick¬ 
ens,  she  will  probably  make  you 
show  her  the  tags  on  every  chicken 
in  that  barrel  before  she  will  buy 


one. 


Other  members  of  the  associa¬ 
tion  expressed  their  disapproval  of 
the  bill  and  a  resolution  was 
adopted,  to  be  sent  to  the  Mayor 
asking  him  to  veto  it. 

Sunday  closing  was  brought  up 
again  and  both  sides  of  the  ques¬ 
tion  discussed.  Mr.  Callanan  was 
strongly  opposed  to  the  bill  now  be¬ 
fore  the  Legislature,  which  would 
make  it  compulsory  for  a  grocer 
to  close  his  store  on  Sunday,  and 
he  asked  the  members  of  the  as¬ 
sociation  to  place*  themselves  on 


record  as  against  it.  He  said  that 
he  did  not  like  to  have  his  personal 
liberty  interfered  with  and  that  if 
he  were  forced  to  close  his  store 
when  he  did  not  wish  to  do  so,  that 
would  be  an  infringement  of  his 
•rights. 

Other  members  talked  of  the  dis¬ 
advantages  of  the  bill.  They  said 
that  it  would  be  better  to  have  the 
present  laws  enforced  than  to  add 
new  ones*  which  they  had  no  rea¬ 
son  to  believe  would  be  enforced 
any  more  strictly  than  those  now 
on  the  books.  1  hey  said  that  if 
the  law  which  compels  grocers  to 
close  at  10  o’clock  Sunday  morn¬ 
ing  were  enforced,  that  would  be 
sufficient  without  further  legisla¬ 
tion. 

Secretary  Elwood  Hanson  said 
that  as  the  question  had  been  dis¬ 
cussed  so  many  times  before  and 
the  association  had  always  decided 
in  favor  of  such  a  law  as  is  now 
proposed  and  had  passed  resolu¬ 
tions  so  stating,  he  thought  that 
the  members  should  stand  by  their 
convictions  and  show  their  loyalty 
to  the  State  Association,  which  has 
been  fighting  for  the  measure. 

The  members  finally  agreed  with 
Mr.  Hanson  and  passed  a  resolu- 


WHY? 


Why  is  it  that  when  a  first-class  trader  buys 
from  us  once,  just  out  of  curiosity,  he  invariably 
buys  again  and  again,  becoming  an  active  trader 
without  any  inducements  other  than 


QUALITY  AND  PRICE 


BECAUSE ! 


Because  he  understands  his  business  and 
knows  a  good  trade  when  he  gets  it  customers 
made  and  held — no  complaints  quite  the  reverse. 
He  wants  more  of  the  same  kind,  and  gets  it  here. 


WE  WORK  ON  STANDARDS 


COFFEES,  TEAS,  SPICES 


GOODS  THAT  MAKE  TRADE  and  HOLD  IT  WHEN  MADe 

IS  THAT  THE  KIND  YOU  WANT? 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 


Booklet-11  Fifty  Years’  Progress  ’’—tells  you  atoouit  ns 
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tio'n  formally  approving  the  bill 
now  pending. 

'  ^  •  *  *  * 

A  proposed  organization  among 
the  grocers,  somewhat  similar  in 
plan  to  the  American  Drug  Syn¬ 
dicate,  was  discussed  at  the  meet¬ 
ing  of  the  New  York  Retail  Gro¬ 
cers’  Association  Monday  night. 
It.  was  stated  that  a  corporation 
called  the  American  Grocers’  Asso¬ 
ciation,  with  a  capital  stock  of 
$1,000,000,  had  filed  papers  in  the 
State  of  Maine. 

The  stockholders  of  the  organi¬ 
zation  are  to  be  grocers  through¬ 
out  the  country.  Each  grocer  is 
to  be  given  a  certain  number  of 
shares,  according  to  the  business 
done  in  his  store,  and  in  return 
fdr  this  he  is  to  boom  certain  lines 
of  goods;,  on  the  sale  of  which 
tlie  company  gets  a  premium.  The 
members  discussed  the  project,  but 
decided  not  to  take  any  action  on 
the  matter  until  they  receive  fur¬ 
ther  particulars. 

Your  correspondent  found  that 
little  was  known  of  such  a  com¬ 
pany  in  the  trade.  W.  F.  Hamb¬ 
lin,  an  advertising  agent,  with 
offices  ,in  the  Fifth  Avenue  Build¬ 
ing,  is  said  to  be  connected  with 
the  project.  When  seen  by  your 
correspondent,  Mr.  Hamblin  said 
that  he  had  been  engaged  to  ad¬ 
vertise  certain  lines  of  goods,  but 
fhat  as  yet  he  had  nothing  to  say 
about  the  new  company.  He  prom¬ 
ised,  however,  to  give  out  the  de¬ 
tails  in  the  next  week,  and  says 
that  they  will  be  interesting. 

*  *  * 

* 

Officers  of  the  Hudson  Butterine 
£0.  were  arrested  last  Friday  at 
the  company’s  plant  in  Hoboken, 
N-  J-,  on  the  charge  of  defrauding 
pie  Government  by  selling  colored 
fcleomargarine  and  paying  only  the 
fax  that  would  be  proper  if  the 
product  were  uncolored.  The  de¬ 
ception  was  aided,  it  is  said,  by 
hiarking  the  butterine  “uncolored,” 
although  it  had  received  a  rich  yel¬ 
low  tint  from  the  addition  of  the 
<  » 

coloring  material. 

The  company’s  output  was  about 
5,000  pounds  a  day  and  it  has  been 
paying  a  tax,  it  is  alleged,  of  Rj 
bent  a  pound,  instead  of  io  cents, 
thereby  holding  back  from  the 
Government  9^4  cents  on  each 
pound  that  was  sold.  No’  charge 
is  made  that  the  retailers  who 
bought  the  colored  oleomargarine, 
or  any  of  them,  afterward  sold  it 
as  butter,  as  this  phase  of  the  sub- 
|ect  tVd'tlld  not  be  made  a  part  of 


the  present  proceeding;  and,  of 
course,  there  is  no  way  of  find¬ 
ing  out  the  ultimate  disposition  of 
the  product. 

Internal  Revenue  officers  from 
Philadelphia  and  Washington  as¬ 
sisted  Deputy  Collector  Strauss,  of 
Hoboken,  in  raiding  the  plant. 
The  party  entered  the  plant  at  5 
o’clock  A.  M.,  and  as  the  seven¬ 
teen  employees  came  to  work, 
locked  them  all  in  one  room. 
Then,  when  the  company’s  officers 
arrived,  they  were  requested  to  go 
before  United  States  Commissioner 
Rowe  in  Jersey  City.  Frank  J. 
Pierson,  the  president,  and  Harry 
J.  Brown,  the  treasurer,  were  pa¬ 
roled  in  the  custody  of  their  coun¬ 
sel.  Henry  Larsen,  the  vice-presi¬ 
dent,  and  Adam  Tinburn,  a  chemist 
employed  by  the  company,  were 
each  held  in  $1,000  bail. 

It  is  claimed  that  the  butterine 
was  colored  by  one  or  two  men 
at  night  after  everybody  else  had 
gone  home,  and  that  the  packages 
containing  the  colored  oleomargar¬ 
ine  were  then  sealed  so  that  the 
employees  were  not  likely  to  sus¬ 
pect  what  was  being  done. 

*  *  * 

Frank  Gorrell,  the  secretary  of 
the  National  Canners’  Association, 
and  several  Southern  canners  were 
in  the  city  during  'the  week.  It 
was  at  first  reported  that  their 
visit  had  something  to  do  with  an 
effort  to  put  up  the  prices  of 
canned  tomatoes,  but  this  was  au¬ 
thoritatively  denied  and  it  was  ex¬ 
plained  that  the  canners  are  rais¬ 
ing  a  fund  to  be  expended  in  a 
publicity  campaign  and  in  trying 
to  offset  the  effect  of  adverse  re¬ 
ports  as  to  the  merits  of  canned 
food. 

*  *  * 

Lemon  importers  are  predicting 
higher  prices  for  the  Sicilian 
lemons  as  a  result  of  the  partial 
failure  of  the  California  crop.  It 
is  said  that  the  shippers  in  Sicily 
are  beginning  to  realize  the  possi¬ 
bilities  of  getting  more  money  in 
the  spring  and  summer  months  for 
the  fruit,  and  are  inclined  to  hold 
back  supplies. 

*  *  * 

Announcement  has  been  made 
here  of  the  sale  of  the  Western 
portion  of  the  properties  and  busi¬ 
ness  of  the  International  Salt  Co., 
of  New  Jersey,  to  the  Morton  Salt 
Co.,  of  Chicago.  The  latter  com¬ 
pany  is  said  to  have  cut  prices  in 
the  West  slightly,  but  Eastern 
companies  say  that  there  is  no  cut¬ 
ting  here.  A 


The  Spanish  Products  Imports 
Co.  was  incorporated  this  week 
with  a  capital  stock  of  $100,000. 
The  company,  which  is  to  have  its 
headquarters  in  New  York,  will 
import  and  deal  in  food  products 
from  Spain,  South  America  and 
other  Spanish  countries.  The  in¬ 
corporators  are  Lucretia  L.  An- 
dujar,  New  York;  Frederick  J.  G. 
Hardy  and  William  Baumgarten, 
Jr.,  Brooklyn. 

*  *  * 

The  American  Druggists’  Syn¬ 
dicate  took  another  step  in  its  pro¬ 
posed  fight  against  the  two  cor- 
porationsd which'  control  chains  of 
cut  rate  stores  throughout  the 
country, 'whefi  *. the  stockholders  at 
a  meeting  in  Long  Island  City  this 
week  voted  to  increase  the  capital 
sto^k  from  $200’, 000  to  $25,000,000. 

Papers  have  been  filed  in 
Albany  for  a  'si£§)3rdiary  company, 
to  be  known  as  the  American 
Drug  Stores.  While  the  nominal 
capital  of  this  company  is  small, 
it  is  understood  that  it  will  be  fi¬ 
nanced  by  the  syndicate.  The  sub¬ 
sidiary  company  is  to  buy  up  in¬ 
dependent  stores  when  deemed  ad¬ 
visable  and  operate  them  as  mem¬ 
bers  of  the  American  Druggists’ 
Syndicate. 

The  syndicate  is  said  to  embrace 
more  than  1,200  retail  drug  stores 
in  New  York  and  other  cities 
throughout  the  country.  The 
members  are  each  to  keep  control 
of  his  own  business,  as  a  rule,  and 
to  buy  supplies  from  the  syndicate. 
Protection  is  to  be  given  against 
the  competition  of  the  chain 
stores,  even  to  the  extent,  when 
necessary,  of  taking  over  the  mem¬ 
bers’  stores  and  conducting  them 
under  the  direct  management  of 
the  syndicate. 

*  *  * 

Henry  Freiershausen,  financial 
secretary  of  the  Manhattan  and 
Bronx  Retail  Grocers’  Association, 
died  March  15th  at  the  German 
Hospital.  Mr.  Freiershausen  had 
been  ill  for  a  long  time,  although 
he  had  been  able  to  attend  to  his 
business  until  a  few  days  before 
his  death.  He  was  formerly  a 
member  of  the  New  York  Retail 
Grocers’  Union,  but  on  the  forma¬ 
tion  of  the  Manhattan  and  Bronx 
Association  he  left  the  older  body. 
The  funeral  was  held  on  Friday 
from  the  St.  Peter’s  Lutheran 
Church.  Delegations  from  the  gro¬ 
cers’  associations  were  present. 

*  *  * 

The  Southern  trip  of  Secretary 
J.  T.  Austin,  of  the  American 


Specialty  Manufacturers’  Associa¬ 
tion,  is  proceeding  most  satisfac¬ 
torily,  as  shown  by  a  report  given 
out  at  the  New  York  office  of  the 
association.  In  his  letters  Mr. 
Austin  says  that  he  is  getting  en¬ 
couragement  from  the  retailers, 
wholesalers  and  manufacturers  of 
the  South.  Conditions  in  that  sec¬ 
tion,  he  said,  are  very  bad,  the 
manufacturers  and  jobbers  losing 
heavily  through  fictitious  orders. 

*  *  * 

Eighty-eight  poultry  dealers, 
members  of  three  associations,  were 
indicted  on  Wednesday  for  con¬ 
spiracy  to  fix  prices. 


Summarized  Market  Con¬ 
ditions. 

•  ______ 

The  coffee  market  is  still  dull, 
roasters  buying  only  enough  to 
supply  their  needs.  A  few  of  the 
holders  of  Santos  are  beginning 
to  lose  their  confidence  in  their 
position,  fearing  that  the  roasters 
will  continue  buying  in  a  hand- 
to-mouth  way  until  July,  when 
fresh  shipments  from  Brazil  may 
be  expected.  Prices,  however,  are 
still  firm,  especially  in  the  lower 
grades,  which  roasters  use  in  mak¬ 
ing  their  cheap  blends.  Mild  cof¬ 
fees  are  firm,  but  are  not  in  any 
great  demand,  sales  being  made 
usually  in  small  quantities  and 
after  considerable  dickering  over 
the  prices. 

There  is  a  brisk  jobbing  de¬ 
mand  for  teas,  all  grades  being 
firmly  maintained.  Buyers  are 
not  stocking  up  for  future  needs, 
but  the  consumption  continues 
heavy.  Holders  of  teas  say  that 
there  is  not  as  large  a  supply  on 
hand  as  is  generally  expected,  as 
much  of  the  teas  in  warehouses 
are  Congous  and  will  be  shipped 
to  England. 

The  refiners  have  been  buying 
heavily  of  raw  sugar  this  week. 
The  prices  are  firm  at  last  week’s 
level  and  the  supplies  are  being 
pretty  thoroughly  cleaned  up. 

The  refiners  are  trying  to  force 
out  the  sugar  on  overdue  con¬ 
tracts,  so  that  there  is  a  good  busi¬ 
ness  in  withdrawals.  The  job¬ 
bers  throughout  the  country  are 
already  well  supplied,  so -that  it 
is  felt  that  if  the  sugar  which  is 
being  pressed  on  them  does  not 
go  into  immediate  consumption, 
the  market  will  be  dull  for  some 
time.  The  refiners  believe  that 
they  have  a  strong  position,  how¬ 
ever,  as  the  supply  of  beets  is  al- 
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1IT1B6T  TRADE  TO  TODS  STORE 


iUsS 


by  using 


TOLEDO  SCALES 

NO  SPRINGS  Honest  Weight  Guaranteed 
105  STYLES  AND  SIZES 

-ADAPTED  TO  ALL  KINDS  OF  STORES- 

PRICES,  $37.50  UP 


HONESTV^GHTSHOWN  ABOVE 

Hhu  U*  lUM  *  OH  NUMU* 


flaAoRtthctAM. 


•PRINGLES* 


CUSTOMER’S  SIDE 


THE  HIGH  PRICES  Of  EATABLES 

Have  caused  the  consuming  public  more  closely 
than  everto'observethe  scales  used  by  the  grocer 
and  butcher.  People  lack  confidence  in  Spring 
Scales,  Beam  and  Even-Balance  Scales.  But 
they  like  fob.uy  over  Tpledo  Scales, because  they 
can  see  the  beautiful  Toledo  Springless  Me¬ 
chanism  which  automatically  does  the  weigh¬ 
ing;  the  scales  show  them  the  exact  weight  of  their 

purchase;  they  see  on  the  scales  the  signs.  No 
Springs,”  “Honest.Weigbt,”  and  have  full  confi¬ 
dence  that  their  purchases  are  weighedcorrectly. 


NO  WAITING— NO  ERRORS 

There  is  no  waiting  for  a  salesman  to  find  a  balance  or  to  figure  what  to  charge. 
The  Toledo  itself  does  the  weighing  and  calculates  the  exact  value  mechanically, 
instantly  and  accurately.  Thus  time  is  saved,  errors  avoided,  profits  assured, 
customers  pleased.  Any  customer  prefers  to  trade  where  his  purchases  are  weighed 
by  the  most  modern,  automatic,  reliable  weighing  machine  than  to  buy  supplies 
over  old-style  scales. 


CUSTOMER'S  SIDE 

You  Can  Get  These  Advantages 

Write  us  and  learn  how  profitable  it  would  be  to  you  to  get  a  profit- 
increasing  and  trade-bringing  TOLEDO  SCALE.  We  make  allowances 
for  some  scales  in  part  payment  for  Toledos.  Tell  us  what  you  have, 
guarantee  a  better  computing  scale  for  less  money  than  you  can  get  from 
any  other  source. 

Write  for  our  Book  4,  showing  scales  and  prices. 


TOLEDO  COMPUTING  SCALE  CO. 


Makers  of  Honest  Scales 


TOLEDO,  OHIO,  U.  S.  A. 


OrriCES  IN  ALL  LARGE  CITIES 
Philadelphia.  -  -  1219  Filbert  Street 
New  York.  -  -  25 1  West  42nd  Street 


Mr.  Grocer 

This  is  not  an  Ad. 
It  is 

No.  2 

of  an  Important 
Series  of  Letters  to 

YOU 

In  last  week’s  issue  of  the 
“Grocery  World”  we  spoke 
rather  earnestly  of  the  chief 
competition  which  you  as  an 
independent  grocer  are  obliged 
to  face. 

The  grocery  departments  of 
the  department  stores,  the 


CHEAP  chain  store  systems 
and  the  QUALITY  chain 
store  systems  are  making  a 
systematic  and  concerted  ap¬ 
peal  to  all  classes,  and  you  as 
an  independent  grocer  are  per¬ 
mitted  to  control  “what  you 
happen  to  get.” 

The  Premier  campaign  is 
calling  attention  to  a  brand  of 
food  products  which  in  QUAL¬ 
ITY  cannot  be  duplicated  as  a 
complete  line  in  America  or 
Europe. 

These  Premier  products  can¬ 
not  be  purchased  through  the 
stores  referred  to  above. 

By  allying  with  such  a  cam¬ 
paign  and  supporting  it  do  you 


not  see  advantages  to  yourself 
if  for  no  other  reason  than  that 
the  consumer  in  not  being  able 
to  purchase  Premier  goods  from 
such  stores  sooner  or  later  will 
be  obliged  to  come  to  you? 

A  window  display  of  Premier 
goods  cannot  help  attracting 
an  occasional  new  customer 
into  your  store,  and  such  an 
accomplishment  alone  would 
justify  your  co-operation  with 
our  efforts. 

Send  for  catalague  “A.” 

Francis  H.  Leggett 
&  Company 

new  YORK,  IN.  Y. 
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most  exhausted;  so,  prices  are 

firm. 

There  is  a  good  demand  for 
spices  from  distributers,  but  the 
heavy  buying  by  grinders  has 
subsided.  Prices  are  firm. 

The  egg  market  is  being  main¬ 
tained  better  than  was  expected. 
The  receipts  are  large,  but  the 
heavy  buying  for  the  Easter  trade 
keeps  the  price  up  to  last  week’s 
level.  Buyers  are  discriminating 
a  little  closer  as  to  qualities  and 


eggs  a  little  under  size  or  lots 


containing  many  dirties  have  to 
be  shaded.  Duck  eggs  are  more 
plentiful,  but  the  demand  is  in¬ 
creasing  daily.  The  best  grades 
"of  Baltimore  duck  eggs  sell  at  42 
to  43  cents.  Other  grades  bring 
from  32  to  40  cents. 

Delay  in  delivering  butter  keeps 
the  market  lightly  supplied,  the 
higher  grades  being  rather  scarce. 
Prices  have  not  changed,  the  best 
grades  selling  at  33^  cents,  but 
unless  the  receipts  increase  deal¬ 
ers  will  have  to  advance  prices. 
At  present  the  dealers  are  trying- 
to  keep  prices  at  the  present  level, 
as  they  believe  an  advance 
would  mean  a  decrease  in  the  de¬ 
mand. 

In  canned  tomatoes  many  pack¬ 
ers  and  brokers  are  still  offering- 
a  concession  of  2^/2  cents  on  the 
opening  price.  Even  at  this  figure 
the  trade  does  not  seem  inclined 
to  buy  heavily.  Corn  is  steady  and 
in  good  demand.  Packers  who  a 


We  would  be  pleased  to  have  or  publication  In  this  column  the  ideas  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer’s  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  Inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 


Wanted— Canning  Recipes. 


Belair,  Md.,  March  23,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


short  time  ago  were  willing  to 


grant  concessions  are  now  holding 
off  for  full  prices.  Peas  of  fancy 
grades  are  much  sought,  but  buyers 
are  critical  and  refuse  .many  lots, 
claiming  that  the  goods  are  not 
strictly  fancy.  Although  they  are 
willing  to  pay  the  price,  the  job¬ 
bers  are  having  considerable  trou¬ 
ble  in  getting  enough  of  these  fancy 
grades. 

California  fruits  are  not  in  much 
demand,  but  packers  are  unwilling 
to  make  concessions  and  are  not 
trying  to  press  sales.  Southern 
fruits  are  in  fair  demand,  but  the 
market  is  rather  easy.  State  gal¬ 
lon  apples  are  held  firmly,  the  hold¬ 
ers  having  confidence  in  an  early 
increased  consumption.  The  sup¬ 
ply  is  small. 

Fred.  A.  McGill. 


Florida  cucumbers  range  from 
$4  to  $4.50  per  crate  and  are 
wanted.  Hothouse  cues  are  about 
out  of  market,  but  would  bring 
up  to  $2. 


Dear  Sir  : — The  Executive 
Committee  of  the  National  Can- 
ners'  Association  is  about  to  com¬ 
pile  a  book  on  the  canning  indus¬ 
try  and  also  publish  recipes  for 
canned  fruits  and  vegetables. 

It  is  desired  to  make  this  pub¬ 
lication  cover  as  broad  a  field  as 
possible,  and  we  therefore  invite 
your  readers  to  send  us  any  liter¬ 
ature  that  they  think  ought  to  ap¬ 
pear  in  the  proposed  publications. 
Ask  them  to  send  us  all  the  sug¬ 
gestions,  recipes  and  photographs 
of  anything  pertaining  to  the  in¬ 
dustry,  including  factories  in 
operation. 

Of  course  no  names  will  appear 
because  it  is  Being  published  for 
the  benefit  of  the  entire  industry. 
Will  you  please  give  local  notice 
to  this,  asking  that  the  literature, 
etc.,  be  mailed  to  the  office  of  the 
Secretary,  Bel  Air,  Md. 

Yours  very  truly, 

Frank  E.  Gorrell, 
Secretary. 


We  enclose  a  copy  of  our  form 
of  letter  which,  in  every  case,  ac¬ 
companies  our  refusal  to  allow 
unearned  cash  discount.  Our 
business  has  been  established 
through  the  enforcement  of  this 
inviolable  rule  in  every  case,  and 
we  are  happy  to  say  that  we  have 
been  remarkably  successful. 

Yours  truly, 

The  Sea  Gull  Specialty 

Company, 
Hooper  Coyne, 
Treasurer-Manager. 

The  copy  of  the  letter  enclosed 
with  the  above  is  worth  reproduc¬ 
ing.  Apparently  it  is  sent  to 
every  customer  who  deducts  a 
discount  after  the  term  has  ex¬ 
pired  : — 


I.  O.  U.  Co.  of  New  York,  who 
advertised  in  the  “Grocery  World 
and  General  Merchant”  in  a 
recent  issue,  I  received  the  in¬ 
closed  answer. 

I  would  like  to  see  your  com¬ 
ments  on  their  plan  in  an  early 
issue  of  the  “Grocery  World  and 
General  Merchant.” 

Yours  truly, 

G.  H.  Bush. 


*  *  * 


Supports  the  Attitude  on  Taking 
Unearned  Discounts. 


Baltimore,  Md., 

March  23,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — The  letter  of  March 
17th,  signed  “A  General  Sales 
Manager,"  published  in  your  issue 
of  March  2fist,  has  attracted  our 
notice  and  been  read  with  exceed¬ 
ing  interest. 

As  this  company  in  every  case 
refuses  to  allow  its  customers  un¬ 
earned  cash  discount,  and  as  we 
are  consistent  by  discounting  our 
own  purchases  in  every  case 
strictly  within  the  ten-day  limit, 
we  are  curious  to  know  if  “A  Gen¬ 
eral  Sales  Manager”  can  say  that 
the  house  with  which  he  is  asso¬ 
ciated  discounts  its  own  purchases 
in  every  case  strictly  within  the 
ten-day  limit.  If  not,  he  should, 
without  criticism,  submit  to  the 
reprehensible  practice  of  that  un¬ 
fair  class  of  retailers  to  which  he 
refers. 


The  money  of  our  customers  is 
worth  more  to  us  than  our  products ; 
our  products  are  worth  more  to  our 
customers  than  their  money;  there¬ 
fore  the  exchange  of  one  for  the 
other  is  for  mutual  profit. 

We  offer  a  larger  cash  discount 
than  other  concerns ;  to  wit :  3%  for 
cash  within  ten  days.  Would  you 
rather  have  us  offer  a  smaller  cash 
discount  and  be  lenient,  or  would 
you  prefer  that  we  continue  to  offer 
3%  for  strict  contract  payments? 

If  the  latter,  do  not  expect  us  to 
assume  the  responsibility  for  errors 
and  omission  occurring  in  your  of¬ 
fice,  over  which  we  have  no  control, 
unless  you  are  willing  to  assume  a 
like  responsibility  for  like  occur¬ 
rences  in  our  office,  over  which  you 
have  no  control. 

If  you  don’t  say  that  3%  for  cash 
is  too  much  for  you  to  make  when 
you  earn  it,  please  don’t  consider  it 
too  much  for  you  to  lose  when  you 
don't  earn  it. 

We  offer  you  3%  for  the  use  of 
your  money ;  do  not  expect  us  to 
give  it  to  you  when  we  don’t  get  the 
use  of  it.  In  other  words,  when  we 
offer  you  3%  foT  paying  within  ten 
days,  do  not  expect  us  to  give  it  to 
you  for  not  paying  within  ten  days. 

Discount  deducted  after  the 
tenth  day  constitutes  a  short  pay¬ 
ment.  Do  not  expect  us  to  accept 
a  short  payment  in  full,  unless  you 
are  willing  to  pay  us  in  full  for  a 
short  shipment. 

*  *  * 


There  isn’t  a  great  deal  of  data 
at  hand  about  this  plan,  but  from 
what  is  available  it  appears  in  a 
nutshell  to  be  this:  I.  O.  U.  notes 
are  packed  by  certain  manufac¬ 
turers  in  package  goods,  nation¬ 
ally  sold.  These  notes  entitle 
the  consumer  to  a  discount  from 
the  purchase  price  of  the  product 
varying  from  2^  to  15  per  cent. 
The  consumer  is  supposed  to  save 
the  coupons  until  a  number  have 
been  accumulated,  and  he  then 
has  the  choice  of  several  ways  of 
disposing  of  them:  1,  he  can  ex¬ 
change  them  for  a  subscription  to 
his  local  paper,  on  an  arrange¬ 
ment  made  by  the  I.  O.  U.  Co.; 
or  2,  he  can  trade  them  for  mer¬ 
chandise  at  the  local  store;  or  3, 
he  can  get — if  another  newspaper 
plan  goes  through  and  he  ex¬ 
changes  them  for  a  newspaper 
subscription — a  premium  from 
the  paper  in  the  form  of  an  order 
on  a  local  store  for  merchandise. 
The  backers  of  the  plan  hope  for 
much  from  the  co-operative  re¬ 
lations  which  the  plan  will  create 
between  the  local  merchants  and 
their  newspapers. 

I  here  is  certainly  one  good 
point  about  the  proposition — it 
seems  to  keep  premium  money  at 
home. 


FLEISCHMANN'S 

COMPRESSES  YEAST 

HAS  NO  EQUAL 


As  to  a  New  Premium  Plan. 

Canadensis,  Pa., 

March  12,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

4,'?;  aisr:7oInth:nj?Ta"  of  Z  Davis  &  Davis,  Washington,  D.  C. 


PATENTS 


and  Trade-marks  procured  promptly  and 
properly  in  all  countries. 
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IF  VOU  WANT  A 

DRAWER  OPERATED 

(All  Total  Adders.  All  Tape  Printers) 

CASH  REGISTER 

Let  us  sell  you  the  BEST  MADE  at  the  LOWEST  PRICE 


IF  YOU  WANT  AN 

Autographic  * 
Attachment 

on  a  DRAWER  OPERATED 
Register  we  will  furnish  it  for 


Autographic 

Attachment 


$1500 


This  cut  shows  our  $115.00  Register  with  Autographic  Attachment, 
ic.  to  $59.99,  One  Registration,  5  Special  Keys— Cash,  Charge, 
Received  on  Account,  Paid  Out  and  No  Sale. 

Same  Register  without  Autographic  Attachment,  $100.00. 


Prices:  $50  $65  $75  $90 
Detail  Adders:  $30  $40  $50 

F.  O.  E3.  FACTORY 

The  National  Cash  Register  Company 

Salesroom:  730  Chestnut  Street,  Philadelphia,  Pa.. 

521  Ninth  Street  N.  W ..  Washington.  D.  C.  125-127  West  Fayette  Street.  Baltimore.  Md. 


JILL  SECOND-HAND  REGISTERS  SOLD  BY  US  FULLY  GUARANTEED 
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legal  department 


.11  fq  f  l  f  r  lnf0™,tl0n  ln  th‘»  Department  should  tersely  set  out  in  foil 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstrucuon.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
fnCthI  M  aV  ‘‘  ?ffice(.n°t  la.,er  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Mondays  issue  following  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  he  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  ‘ '  Grocery  World  and  Generll  Merchant.” 


XLIN — Bonding  Employees  Who  Handle  Money. 


For  several  years  I  have 
preached  to  my  own  clients,  and 
^to  such  others  as  I  have  been 
able,  the  great  advisability  of 
bonding  all  employees  who  handle 
money.  There  is  an  almost  uni¬ 
versal  custom  of  bonding  im¬ 
portant  employees  into  whose 
hands  come  large  sums  of  money, 
but  the  firm  that  considers  it 
necessary  to  bond  every  clerk, 
collector,  salesman  or  other  em¬ 
ployee  who  handles  any  substan¬ 
tial  sum  whatever  is  the  exception. 
There  is  no  prejudice  against  it, 
apparently ;  it  has  simply  never 
become  the  custom,  though  in  my 
‘  judgment  it  is  bound  to  become 
!  the  custom  in  the  not  distant 
future. 

Ihe  object  of  bonding  an  em¬ 
ployee  is  of  course  to  protect 
one’s  self  against  his  possible  em- 
bezzlement  or  peculation.  There 
was  a  time  when  a  suggestion 
that  an  employee  whose  work  re- 
.  quirecl  the  handling  of  money 
should  give  his  employer  a  bond 
was  regarded  as  an  insult.  But 
,  that  time  has  long  since  passed. 
To-day  it  is  regarded  as  a  straight 
.  matter  of  business,  as  necessary, 
and  as  devoid  of  personal'  reflec¬ 
tion,  as  the  requesting  of  a  refer¬ 
ence  from  the  last  employer. 

In  every  State  there  are  bond- 
l  ing  companies  that  make  a  spe¬ 
cialty  of  supplying  fidelity  bonds, 
i.  e.,  bonds  covering  the  honesty 
and  fidelity  of  employees  as  to 
the  handling  of  money.  The  old 
form  of  personal  bond,  given  by 
an  individual  friend  of  the  em- 
i  ployee,  has  become  almost  obso¬ 
lete,  except  perhaps  in  the  ex¬ 
treme  rural  districts.  The  rea¬ 
sons  are  two-fold:  First,  there  is 
.a  growing  reluctance  to  put  one’s 
self  at  the  mercy  of  another’s 
honesty  ;  but  principally  (second) 
because  such  a  bond  might  eas- 
-dy  become  wholly  worthless. 

|  The  reason  for  that’  will  be 
i !  made  plain  by  the  following  ex¬ 


ample:  A,  an  employer,  pro¬ 
poses  to  hire  B  as  salesman  and 
collector.  He  requires  a  bond  for 
$1,000.  B  has  a  friend,  C,  who  is 
worth  $io,ooo  in  real  estate  anc 
personal  property.  C  willingly 
goes  on  the  bond  and  is  naturally 
considered  ample  security,  yet 
the  very  next  day  he  can  transfer 
every  cent’s  worth  of  his  prop 
erty  without  the  slightest  inter¬ 
ference  from  the  bond,  for  such 
a  bond  is  almost  never  a  lien 
even  upon  real  estate.  B  em 
bezzles  some  of  A’s  money,  and 
A  sues  C  on  the  bond.  He  will 
undoubtedly  obtain  judgment, 
but  it  will  yield  him  nothing,  as 
C’s  assets  are  gone. 

This  process  can  easily  be  fol¬ 
lowed,  and  in  hundreds  of  cases 
has  been  followed  by  individual 
sureties,  frankly  in  order  to  avoid 
liability  on  the  bond  or  bonds 
they  may  have  given.  For  this 
reason  the  trust  company  bond 
has  come  to  be  practically  the 
only  sort  used  where  a  trust  com¬ 
pany  is  available. 

Any  surety  company  will  fur¬ 
nish  a  fidelity  bond  for  an  em¬ 
ployee  whose  business  it  is  to 
handle  his  employer’s  money,  no 
matter  whether  he  be  cashier, 
treasurer,  clerk,  salesman  or 
driver.  The  cost  of  such  a  bond 
will  differ  as  between  the  differ¬ 
ent  classes  of  employees,  but  the 
cost  at  most  is  small  considering 
the  value  of  the  protection. 

In  supplying  fidelity  bonds  the 
bonding  company  almost  always 
takes  the  chance  outright.  That 
is  to  say,  it  does  not  compel  the 
clerk  who  is  to  be  bonded  to  sup¬ 
ply  collateral  security  to  itself, 
but  bases  its  action  entirely  upon 
the  extremely  exhaustive  investi¬ 
gation  which  it  makes  into  his 
past.  The  application  which  a 
bonding  company  requires  an 
employee  who  wants  a  bond  from 
it  to  sign  is  quite  the  most  search¬ 
ing  disclosure  I  know  of.  Every 


detail  of  his  past  business  career 
must  be  given,  together  with 
similar  information  regarding  his 
relatives.  All  this  information 
the  surety  company  runs  down, 
and  when  it  has  finished  it  knows 
more  about  the  employee  in  ques 
tion  than  he  knows  about  him¬ 
self.  Upon  the  result  of  this  in 
vestigation  the  company  decides 
to  issue  the  bond  or  not  to.  If 
the  former  it  practically  wagers 
that  the  employee  will  be  as  hon¬ 
est  in  the  future  as  he  has  been 
in  the  past. 

The  cost  of  a  bond  of  this 
character  varies. from  ^  to  I  per 
cent.,  according' Yd  the  ‘nature  of 
the  work.--flFcfr.iflstance,  most 
bondffig  companies  will  furnish  a 
bond  to  a  bookkeeper  for  50  cents 
per  $100  or  per'$i,ooo.  This 
is  Yz  of  I  per  c£nfc**;dn  exceptional 
cases  'Ihe  cost  may  fall  to  $3.50 
per  $1,000.  A  cashier’s  bond  will 
cost  about  the  same  rate.  In  the 
case  of  a  man  who  holds  the  dual 
position  of  bookkeeper  and  cash¬ 
ier,  the  rate  will  be  about  $7.50 
per  $1,000.  A  salesman  and  col¬ 
lector  cannot  get  a  fidelity  bond 
for  less  than  $10  per  $1,000,  which 
is  twice  the  bookkeeper’s  rate. 
This  because  the  bonding  com¬ 
pany  figures  that  the  risk  is  twice 
as  great,  on  account  of  the  fact 
that  such  positions  are  apt  to  be 
less  stable. 

There  is  almost  no  limit  to  the 
size  of  the  fidelity  bond  which 
the  average  company  will  write, 
either  upward  or  downward. 
Very  frequently  a  bonding  com¬ 
pany  will  be  called  on  to  write  a 
bond  for  $ioorf  but  it  will  not  do 
it  for  50  cents,  the  regular  pro 
rata  sum.  The  cost  in  such  a 
case  will  be  $5.  In  all  such  mat¬ 
ters  the  company  will  prescribe 
its  own  minimum.  The  premium 
is  of  course  payable  annually. 

Neither  is  there  usually  any 
rule  or  regulation  as  to  how  large 
a  bond  the  company  will  give 
covering  a  given  position.  It  is 
expected,  however,  that  the  bond 
will  represent  practically  the 
maximum  sum  of  money  which 
the  employee  to  be  bonded  will 
have  control  over.  A  salesman 
who  never  has  more  than  $1,000 
in  his  possession  at  one  time  can 
get  a  bond  for  $5,000  if  he  likes, 
but  he  must  show  the  companv 
why  it  needs  to  be  so  large. 

The  cost  of  the  bond  is  more 
often  than  not  borne  by  the  em¬ 
ployer,  though  in  some  cases  the 


employee  is  required  to  supply  it 
as  a  condition  precedent  to  em¬ 
ployment. 

Whoever  is  to  pay  for  it,  how¬ 
ever,  it  should  be  required,  even 
if  for  only  $100,  and  many  is  the 
loss  that  would  have  been  avoided 
if  it  had  been  required  in  every 
case.  Bonding  employees  is  noth¬ 
ing  more  than  a  form  of  insur¬ 
ance.  I  have  known  employers 
who  carefully  covered  every  pos¬ 
sible  contingency  by  insurance 
except  the  most  important  con¬ 
tingency  that  some  of  their  em¬ 
ployees  who  handled  money  in 
large  sums  might  go  wrong. 

( Copyright ,  March,  1910,  by 
Elton  J.  Buckley.) 


ASSOCIATION  NEWS. 

Iowa. 

The  Iowa  State  Retail  Mer¬ 
chants’  Association  has  arrayed 
itself  with  the  oleo  interests  and 
during  the  week  addressed  the 
following  letter  to  one  of  the  Iowa 
Congressmen  :— 

Hon.  J.  P.  Dolliver, 

Washington,  D.  C. 

My  Dear  Mr.  Dolliver: — I  am  ad¬ 
vised  that  there  is  a  bill  pending  in 
Congress,  H.  R.  13,842  by  Represen¬ 
tative  Burleson,  providing  for  the 
proper  branding  of  oleomargarine, 
also  providing  that  the  present  re¬ 
tailer’s  license  of  $48  per  year  be  re¬ 
duced  to  $6.  I  believe,  Mr.  Dolli¬ 
ver,  that  not  only  should  the  retail¬ 
er’s  license  be  reduced,  but  the 
special  fax  on  the  manufacture  also 
should  be  reduced  or  eliminated.  I 
want  to  urge  that  you  support  this 
bill. 

Yours  very  truly, 

J.  J.  Grove. 


The  grocer  who  can  write  show 
cards,  or  who  has  some  employe  who 
can  write  th  m,  always  has  an  advan¬ 
tage  over  competitors.  First,  because 
his  store  looks  brighter,  and  second, 
because  show  cards  sell  goods. 

You  or  your  employe  can  learn  to 
write  all  sorts  of  sign  and  show  cards 
for  $10.  No  artistic  talent  necessary — 
simply  follow  the  forty-five  plates  that 
form  our  Correspondence  Course 
in  Show  Card  and  Sign  Writing. 
This  course  has  never  sold  below  $25. 

Will  you  spend  $10  for  something 
that  will  make  you  a  better  merchant, 
or  a  more  valuable  clerk? 

Home  Study  Institute 
93f  Chestnut  Street,  Philadelphia,  Pa. 
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A  noted  writer 
remarks  that  everything 
is  done  in  circles.  We  would 
like  to  include  you  in  our  circle  of 
buyers  and  users  of  WANAMAKER 
HORSE  GOODS.  We  can  furnish 
you  promptly  any  kind  or  style  of 
HARNESS  you  desire.  A  pumber,  of 
prominent  Philadelphia  grocers  are 
using  WANAMAKER  HARNESS. 
It  will  pay  you  to  use  it. 

John  Wanamaker 

PHILADELPHIA 


“My,  that’s  good  cheese” 

You  will  hear  that  expression  more  than  once  if 
yon  sell  the  Emmenthaler,  Roquefort,  Camembert 
and  other  Fancy  Cheese  that  I  import,  because  being 
the  largest  importer  in  Philadelphia,  I  receive  only 
the  best  grades  that  come  to  this  country. 

Of  Delicatessen  and  Fancy  Groceries  I  always 
have  a  full  line,  and  I  am  prepared  to  sell  you  at  the 
lowest  possible  price. 

Send  me  a  trial  order  to-day. 

Carl  Wilde,  357  IT.  Second  St.,  Phila. 


SEALED  BOXES! 


2LbBOXES-60lNCASE  (IZO'S5) 
5 lb  boxes- 24  in  case  (I20'is) 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 

A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 

PAUL  MFG.  CO.,  -  Boston,  Mass 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


VS 


LSS .Jj 


P.  J.  Ritter  Conserve  Co, 

Philadelphia,  Pa. 


Want  to  make  your 
Customers  grateful  to  you? 


YOU  CAN  GET 

Bilim’s  PuieTomalo  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 
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United  States  Begins  Savage  Attack  on 

Meat  Packers 


Brings  Criminal  and  Civil  Proceedings  in  Illinois,  Both  Based 
on  Alleged  Interference  With  Competitors.  Nationa 
Packing  Co.  Indicted.  Court  Asked  to  Dissolve  Nationa 
Packing  Co. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

March  24,  1910. 

The  United  States  Government 
began  another  savage  attack  upon 
the  big  meat  packers  during  the 
week,  when  it  procured  in  Chi¬ 
cago,  Ill.,  indictments  against 
the  National  Packing  Co.  and  its 
subsidiary  companies  on  the 
charge  of  violating  the  Sherman 
act.  At  the  same  time  the  United 
States  Attorney  for  that  district 
filed  a  suit  in  equity  to  dissolve 
the  National  Packing  Co. 

The  bill  names  not  only  the 
National  Packing  Co.,  but  the 
Armour,  Swift  and  Morris  Com- 
panies,  and  the  individuals  who 
dominate  and  control  these  con¬ 
cerns,  sixteen  defendants  in  all." 

The  defendants  to  the  bill  are 
the  National  Packing  Co.,  G.  H. 
Hammond  Co.,  Hammond  Pack¬ 
ing  Co.,  Omaha  Packing  Co., 
Anglo-American  Provision  Co., 
Fowler  Packing  Co.,  United  I 
Dressed  Beef  Co.,  St.  Louis 


The  bill  for  dissolution  of  the 
alleged  trust  charges  that  prior  to 
May  10,  1902,  Armour  &  Co.- 
Swift  &  Co.  and  Morris  &  Co 
were  parties  to  an  unlawful  com 
bination  to  fix  prices  and  restrain 
trade  in  fresh  meat ;  that  on  that 
day  suit  was  brought  by  the 
United  States  under  the  Sherman 
anti-trust  law  to  prevent  their 
violations  of  the  law,  and  that  as 
a  result  of  that  suit  Judge  Gross- 
cup,  February  18,  1902,  filed  an 
opinion  stating  that  he  would 
grant  an  injunction  in  accordance 
with  the  prayer  of  the  Govern¬ 
ment’s  bill. 

The  final  order  in  the  case 
however,  was  not  entered  unti 
April  4,  1903.  I11  the  meantime 

on  March  18,  1903,  the  National 
Packing  Co.  was  organized,  all  of 
the  stock  of  which  was  owned  by 
the  Armour,  Swift  and  Morris 
interests,  the  parties  to  the  origin¬ 
al  alleged  combination. 

On  the  date  of  its  organization, 

t>  c  n  c,  r  .  1  the  bill  states,  there  were  turned 

Beef  Co.,  St.  Louis  j  ,  , .  „ T  •  ,  ^ 

,  -n  r  1  r,  •  •  n  over  to  the  National  Packing  Co. 

Dressed  Beef  and  Provision  Co., ! ,  &  • 

w  .  T5  ,  •  r-  n  1  1  I  by  the  Armour,  Swift  and  Mor- 

Western  Packing  Co.,  Colorado 

Packing  and  Provision  Co.,  New 
York  Butchers’  Dressed  Meat 
Co.,  Continental  Packing  Co., 

Armour  &  Co.,  Swift  &  Co.,  Mor¬ 
ris  &  Co.,  Edward  Tilden,  Louis 
F.  Swift,  Edward  F.  Swift, 

Charles  H.  Swift,  L.  A.  Carter, 

Frank  A.  Fowler,  J.  Ogden  Ar¬ 
mour,  Arthur  Meeker,  Thomas 
J.  Connors,  Edward  Morris, 

Thomas  E.  Wilson  and  L.  H. 

Hey  man. 

In  the  indictments  the  follow¬ 
ing  concerns  are  named  as  de¬ 
fendants.  No  individuals  have  as 
yet  been  indicted :  C.  H.  Ham¬ 
mond  Co.,  Michigan;  Anglo- 
American  Provision  Co.,  Illinois  ; 

Omaha  Packing  Co.,  Illinois; 

Fowler  Packing  Co.,  Illinois; 

United  Dressed  Beef  Co.,  New 
Y  ork  ;  Western  Packing  Co.,  Den¬ 
ver;  New  York  Butchers’  Dressed 
Meat  Co.,  New  York;  Hammond 
Packing  Co.,  Illinois;  National 
Packing  Co.,  Illinois. 


ns  interests,  control  of  a  number 
of  packing  concerns  which  pre 
vious  to  that  time  had  been  com 
petitors  not  only  of  the  Armour, 
Swift  and  Morris  companies,  but 
of  each  other.  These  independent 
competing  concerns,  which  the 
bill  charges  were  turned  over  to 
the  National  Packing  Co.,  are  the 
concerns  named  as  defendants  in 
the  indictment  returned  by  the 
Grand  Jury  to-day. 

The  bill  charges  that  the  neces¬ 
sary  effect- of  the  union  of  these 
interests  in  the  management  of 
the  National  Packing  Co.  is  to 
destroy  competition,  not  only 
among  the  constituent  companies 
of  the  National  Packing  Co.,  but 
also  between  those  companies  and 
the  Armour,  Swift  and  Morris 
companies. 

The  prayer  of  the  bill  is  that  the 
management  and  control  of  the 
National  Packing  Co.  and  of  its 
subsidiary  companies,  May  8th, 
be  declared  to  be  in  violation  of 


the  Sherman  act  and  unlawful 
and  void  and  that  each  of  the  in¬ 
dividual  defendants  and  the  Na¬ 
tional  Packing  Co.,  and  the  Ar¬ 
mour,  Swift  and  Morris  Compan¬ 
ies  may  be  enjoined  from  exercis¬ 
ing  any  control  whatsoever  over 
the  subsidiary  companies  of  the 
National  Packing  Co. ;  that  the 
subsidiary  companies  may  be  en¬ 
joined  from  paying  any  dividends 
to  the  National  Packing  Co.,  and 
that  the  defendants  may  be  en¬ 
joined  and  prohibited  from  carry¬ 
ing  on  any  interstate  commerce 
until  such  time  as  they  hav-e  satis¬ 


fied  the  court  that  they  are  no 
longer  party  to  any  unlawful 
combination  in  restraint  of  trade. 

This  is  the  second  action  of 
this  kind  brought  against  the 
packers,  they  having  been  indicted 
several  weeks  ago  in  Hudson 
County,  N.  J. 

Holt. 


Asparagus  is  cheap.  Although 
it  has  paid  freight  rate  from  Cali¬ 
fornia  it  is  jobbing  at  25  to  50 
cents.  Shipments  will  begin  to 
come  up  from  the  South  very 
soon  now. 


Can’t  Call  Santos  Coffee  “Old  Govern¬ 
ment’’ 


So  Decides  United  States  Court  in  Case  Tried  Thursday  Against 
Lowry  Coffee  Co.,  of  Philadelphia.  Firm  Sold  Santos 
Coffee  Under  “Old  Government”  Brand  and  Were  Prose¬ 
cuted.  Claimed  to  Have  a  Right  to  Because  Coffee  Was 
Sold  Under  Brazil  Valorization  Plan.  Found  Guilty  ar.d 
Fined  Ten  Dollars. 


In  the  United  States  District 
Court  during  the  week  an  inter¬ 
esting  case  was  tried  under  the 
Federal  food  law  involving  the 
proper  labeling  of  package  coffee. 
The  defendant  was  the  Lowry 
Coffee  Co.,  of  Philadelphia.  The 
decision  was  a  verdict  of  guilty. 

Briefly  the  facts  of  the  case 
were  these:  Clement  M.  Divine  & 
Co.,  former  Philadelphia  coffee 
roasters  and  jobbers,  had  a  brand 
of  coffee  which  they  labeled  “Old 
Government.”  Several  years  ago 
they  sold  their  entire  business  to 
the  Lowry  Coffee  Co.,  which  con¬ 
tinued  to  use  the  above  designa¬ 
tion.  Several  months  ago  the 
Lowry  concern  shipped  a  quan¬ 
tity  of  “Old  Government”  coffee 
to  a  point  in  the  South.  The  Gov¬ 
ernment  brought  prosecution  on 
the  ground  that  the  brand  “Old 
Government”  was  improper,  and 
the  court  listened  to  both  sides  of 
the  case  last  Thursday. 

It  was  largely  a  matter  of  ex¬ 
pert  testimony.  William  B.  Har¬ 
ris,  of  New  York  .City,  was  the 
Government’s  expert,  and  Daniel 
•Cissam  Young,  head  of  the  coffee 
department  of  Thomas  Roberts  & 
Co.,  of  Philadelphia,  gave  expert 
testimony  .for  the  Lowry  Co. 

The  defence  was  distinctly 
novel.  The  coffee  in  question  was 
a  Santos  coffee,  but  the  Lowry 
Co.  claimed  that  they  had  the 1 


|  right  to  call  it  “Old  Government” 
— a  term  used  almost  exclusively 
for  Java  coffee — because  it  was 
bought  under  the  Brazilian  valor¬ 
ization  plan,  was  controlled  by  the 
Brazilian  Government  and  was 
therefore  properly  called  “Old 
Government”  coffee.  The  Gov¬ 
ernment  proved,  however,  that 
the  term  had  always  been  applied 
only  to  Java  coffee,  had  never 
been  applied  to  Brazil  coffee  at 
all,  whether  valorization  coffee  or 
not,  that  the  labels  and  the  brand 
Old  Government  was  adopted 
long  before  there  was  a  valoriza¬ 
tion  plan,  and  that  it  was  evi¬ 
dently  intended  in  this  case  to  de¬ 
ceive  the  buyer  into  the  belief 
that  the  coffee  was  better  than  it 
was.  The  Government  contended 
that  the  designation  “Old  Govern¬ 
ment"  as  applied  to  Brazil  coffee 
was  meaningless. 

The  jury  found  a  verdict  of 
guilty  and  the  court  imposed  a 
fine  of  $10. 


A  word  about  your  paper.  We 
have  taken  quite  a  few  trade 
papers,  but  can  truthfully  saj 
yours  is  the  best,  contains  more 
information  and  gives  better  in¬ 
struction  than  any  we  have  ever 
had.  Let  us  know  how  our  sub¬ 
scription  stands.  If  it  has  rup 
out  send  us  your  bill  for  re¬ 
newal. — Frank  S.  Wait  Co., 
Wellsburg,  W.  Va. 
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The  5  and  10c  Twins 

Have  a  Baby  Brother 

OUR  APRIL  CATALOGUE  bears  to  the  merchants  of  America 
the  first  hint  of  a  movement  for  which  we  have  long  been 
making  preparation.  About  forty-eight  hours  before  going  to 
press  we  decided  to  deliver  in  that  issue  a  message  we  had  not 
expected  to  put  in  print  for  another  thirty  days. 

That  message  has  to  do  with  the  25  Cent  Combination  Counter 
the  newest  development  of  the  Variety  business. 

The  “combination”  idea  is  a  new  and  far-reaching  conception 
that  will  in  some  ways  revolutionize  retail  methods. 

In  a  nutshell,  the  time  is  ripe  to  repeat  in  25  cent  goods  the 
same  inspiring  success  that  in  recent  years  has  been  wrought  out  in 

5  and  10  cent  goods. 

Things  move  fast  nowadays.  We  look  to  see  exclusive  25  cent 
stores  established  in  all  our  larger  cities  in  a  fraction  of  the  time  that 
was  required  to  cover  the  country  with  5  and  10-cent  stores. 

And  in  all  smaller  cities  and  towns  the  25  Cent  Combination 
Idea  will  work  itself  out  in  the  form  of  25  cent  counters  and 

departments. 

Our  “  Quick  Action  ”  assortments  of  25  cent  goods  are  put  up 
for  merchants  who  want  to  get  in  line  with  this  new  idea  in  the 

shortest  time. 

Wire  or  write  amount  you  wish  to  invest  and  goocL  will  go 
forward  promptly. 

And  write  at  once  for  our  April  catalogue,  giving  full  details. 

Ask  for  catalogue  No.  H781 

Butler  Brothers 

Exclusive  Wholesalers  of  General  Merchandise 

New  York  Chicago  St.  Louis  Minneapolis 

Sample  Houses :  Baltimore  Cincinnati  Dallas  Kansas  City  Omaha  San  Francisco  Seattle 
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This  Department  is  deroted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  in  strict  rotation. 


Wellsburg,  W.  Va.,  Mar.  8,  1910. 
Editor  Science  of  Advertising. 

Gentlemen We  note  in  this 
week's  issue  of  your  journal  that 
you  have  our  advertisement  under 
criticism.  We  appreciate  the  in¬ 
terest,  time  and  space  you  have  de¬ 
voted  to  us  in  your  valuable  paper. 
We  are  doing  business  in  an  old- 
fashioned  country  town  of  about 
eight  thousand  population,  in  a  com¬ 
munity  which  should  be  wide  awake. 
We  are  only  sixteen  miles  away 
from  Wheeling,  the  largest  city  in 
West  Virginia,  which  is  a  live  one. 
We  have  only  been  in  business  here 
two  and  a  half  years,  and  we  are  the 
most  extensive  advertisers  in  the 
town.  Consequently,  we  want  to 
know  which  is  the  best  way  to  keep 
our  name  before  the  people,  as  our 
competitors  are  prejudiced  against 
us,  and  quite  a  few  families  besides. 
The  reason  is  because  we  do  a 
strictly  cash  business,  get  the  money 
for  everything  we  sell.  We  have 
enclosed  a  copy  of  last  week's  issue 
advertisement.  Yours  truly, 

Frank  S.  Wait  Co. 

Mr.  Wait  sends  a  copy  of  the 
current  issue  of  his  circular, 
which  is  to  some  extent  open  to 
the  same  criticism  as  the  former 
copy  sent  me:  The  name  and  ad¬ 
dress  appear  at  the  top  and  are 
too  large ;  there  is  too  much  naked 
price-list,  and  too  much  heavy 
display  type,  with  no  reading 
matter  to  back  it  up. 

*  *  * 

If  I  were  a  cash  grocer  in  a 
town  so  small  that  one  enemy  in 
it  could  do  harm,  I  should  not 
rest  until  the  families  that  were 
"prejudiced  against  me,”  as  Mr. 
Wait  says  some  families  .  are 
against  him,  had  changed  their 
attitude.  I  would  not  necessarily 
expect  them  to  become  custom¬ 
ers,  but  I  should  set  out  to  remove 
their  animosity.  A  pleased  cus¬ 
tomer  is  the  very  finest  advertise¬ 
ment  a  retailer  can  have,  and  an 
enemy  of  any  kind  among  con¬ 
sumers  is  the  worst.  How  to 
make  friends  of  enemies  is  not 
always  easy  to  determine;  it  de¬ 
pends  on  the  locality  and  on  the 
character  of  the  people  to  be  gone 
after.  But  I  should  do  it  if  I  had 
to  sit  up  nights  devising  ways 
and  means. 

*  *  * 

Mr.  Y\  ait  wants  to  know  the 
best  way  of  keeping  his  name  be¬ 


fore  the  public.  Of  course,  there 
is  no  better  way  than  advertising 
to  do  that.  I  have  also  seen  great 
good  come  out  of  a  deliberate 
building  up  of  a  reputation 
for  generosity  in  a  town  small 
enough  to  let  such  a  reputation 
get  about.  I  do  not  mean  hypo¬ 
critical  philanthropy,  but  a  mat¬ 
ter  of  pure  business.  I  should  get 
all  the  church  people  educated  to 
know  that  they  could  always  de¬ 
pend  on  me  to  help  out  at  suppers 
and  such  things;  also  fire  com¬ 
panies,  lodges,  etc.  This  sort  of 
thing  judiciously  done  usually 
pays  far  in  excess  of  what  it  costs. 
And  plans  should  be  frankly  laid 
to  do  it  in  the  way  that  will  bring 
the  most  advertising  for  the  store. 
Such  plans  should  always  be  ac¬ 
companied  by  plans  to  push  the 
business.  Just  here,  however, 
many  merchants  use  bad  judg¬ 
ment.  For  instance,  I  knew  a 
local  grocer  in  a  town  of  6,000 
who  set  out  to  advertise  his  store 
in  just  this  way — by  establishing 
a  reputation  for  a  generous  inter¬ 
est  in  all  the  little  functions  of 
the  place.  On  one  occasion  one 
of  the  richest  women  in  the  town 
— a  leader  in  the  Presbyterian 
Church — went  to  him  for  a  con¬ 
tribution  for  some  church  func¬ 
tion  and  got  it.  The  very  next 
day  he  went  around  to  her  house 
and  solicited  her  trade  “because 
he  had  given  her  something  for 
her  church.”  This  was  entirely 
too  raw,  for  it  showed  plainly  that 
the  gift  was  after  all  only  made 
for  the  purpose  of  opening  up 
private  business.  In  this  case  the 
immediate  result  was  not  only  nil, 
but  the  grocer  practically  lost  all 
chance  of  ever  getting  this  par¬ 
ticular  woman.  I  should  have 
solicited  her  trade,  but  not  so 
close  after  the  gift  to  the  church 
as  to  make  it  look  as  if  the  two 
circumstances  had  any  connec¬ 
tion.  And  never  in  the  world 
would  I  have  used  as  an  argument 
the  fact  that  I  had  contributed  to 


the  church.  That  always  seems 
to  me  particularly  cheap.  I 
should  never  even  mention  the 
church  gift.  The  woman  you  are 
soliciting  presumably  knows  all 
about  it,  and  its  influence  is  all 
the  stronger  for  not  being  men¬ 
tioned. 

*  *  * 

Of  all  the  plans  that  can  be 
used  in  a  country  town  for  build¬ 
ing  business  and  keeping  the 
store  in  the  public  eye,  I  know  of 
none  comparable  with  this  one  of 
taking  conspicuous  interest  in 
the  social  functions  of  the  place, 
of  always  being  ready  to  help 
out — accompanied  by  steady  and 
persistent  advertising  of  a  kinc 
that  goes  to  the  people  who  have 
personal  acquaintance  with  your 
willingness  to  give,  and  also  ac¬ 
companied  by  such  personal  so¬ 
liciting  as  conditions  will  permit. 


Southern  Court  Decides  Against 
Flour  Bleaching. 

The  first  official  court  decision 
in  the  cases  brought  by  the 
United  States  Government 
against  artificially  bleached  flour 
is  at  hand.  Cases  against  bleachec 
flour  have  been  on  trial  in  various 
parts  of  the  country  for  severa 
weeks.  The  case  referred  to  was 
brought  in  New  Orleans  against 
420  sacks  of  flour  milled  by  the 
Aetna  Mill  and  Elevator  Co.,  of 
Wellington,  Kan.  The  charge 
was  bleaching,  and  the  court 
found  that  the  nitrites  that  had 
been  used  to  whiten  did  violate 
the  Federal  Food  and  Drug  Law. 
The  decision  was  not  made  alone 
on  this  point,  however,  but  also 
on  the  ground  that  the  flour  was 
sold  as  a  “high  patent  flour,” 
whereas  it  was  a  mixed  flour. 


National  Secretary  Green  Says 
People  Run  Up  Cost  of 
Living  on  Themselves. 

Officer  of  National  Retail  Grocers’ 
Association  Testifies  Before  Senate 
Investigating  Committee  that  Demand 
for  Better  Goods  is  at  Bottom  of 
Increased  Table  Expenses. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

March  25,  1910. 
The  Senate  Committee  on  the 
investigation  of  food  prices  re¬ 
sumed  its  sessions  during  the 
week,  but  heard  but  few  wit¬ 
nesses.  One  of  the  few  was 
Michael  Ryan,  president  of  the 
Cincinnati  (Ohio)  Abattoir  Co. 


Mr.  Ryan  was  asked  how  his 
prices  were  fixed.  He  said  the 
cost  of  every  carcass  was  figured 
on  and  then  they  got  all  they 
could  for  it.  Mr.  Ryan  was  the 
only  meat  packer  who  so  far  has 
admitted  that  the  recent  meat 
boycott  hurt  his  company.  He 
acknowledged  his  company  lost 
several  thousand  dollars  a  week 
while  the  boycott  was  in  progress. 
He  said  the  volume  of  business 
was  about  $5,000,000  a  year,  and 
that  it  was  satisfied  with  a  profit 
of  1  per  cent. 

The  witness  estimated  that 
wages  had  advanced  from  15  to  20 
per  cent,  in  the  last  five  years,  25 
per  cent,  in  the  last  ten  years,  and 
30  per  cent,  since  1896.  He  at¬ 
tributed  the  higher  cost  of  meat 
to  the  growing  prosperity  of  the 
country,  saying  that  more  people 
are  eating  meat  now  than  in 
former  years. 

The  only  other  witness  of  any 
note  was  Secretary  John  A. 
Green,  of  the  National  Retail 
Grocers’  Association.  Mr.  Green 
contended  that  with  few  excep¬ 
tions  groceries  showed  no  ma¬ 
terial  advance  in  the  last  twenty- 
seven  years.  He  said  one  of  the 
reasons  for  increased  cost  of  liv¬ 
ing  was  a  general  demand  for  a 
much  better  grade  of  goods.  He 
illustrated  his  testimony  with  a 
little  display  of  staple  groceries  of 
different  grades. 

The  witness  declared  that 
people  are  better  able  to  pay  their 
debts  than  in  former  years,  and 
that  during  the  past  two  years  of 
his  business  he  had  lost  only  $9 
one  year  and  $27  the  other  in  bad 
debts  out  of  a  yearly  business  of 
$18,000. 

Mr.  Green  said  the  average  gro¬ 
cery  bill  of  a  family  of  five  in 
Cleveland  was  $50  a  month.  He 
said  wages  had  increased  in  the 
last  ten  years  and  that  it  was  hard 
matter  to  get  help. 

He  denied  that  his  association 
at  any  of  its  meetings  discussed 
prices.  Senator  Smoot  asked  how 
he  accounted  for  the  fact  that 
the  retail  grocers  of  the  United 
States  sold  certain  goods  at  the 
same  prices.  He  answered  by 
saying  that  certain  goods  which 
sold  for,  say,  90  cents  a  dozen, 
the  profits  which  each  grocer 
would  add  to  the  cost  would  be 
about  the  same. 

Mr.  Green  took  up  various  com¬ 
modities,  such  as  teas,  coffees, 
raisins,  canned  meats  and  flour, 
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March  28,  1910. 

Grocers 

IF  YOU  WANT  YOUR  PROFITS  INCREASED  WITHOUT  EXPENSE, 
WRITE  US.  No  class  of  merchants  work  as  hard,  for  as  little 
money  as  grocers.  We  have  a  plan  by  which  manufacturers  of 
staple  products  will  increase  grocers'  profits.  We  want  your 
opinion  of  it.  You  write  us  with  the  understanding  that  you 
can’t  spend  a  dollar  with  us.  We  get  paid  for  our  work  of  course 
but  the  money  comes  from  the  manufacturer.  We  believe  you  will 
be  enthusiastic  about  our  plan,  and  as  soon  as  we  hear  from  you 

we  will  tell  you  all  about  it. 

Very  truly  yours, 

THE  HAMILTON  CORPORATION, 
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and  explained  how  the  grocer 
got  the  goods  and  how  prices  were 
made  known  to  him.  He  abso¬ 
lutely  denied  that  the  prices  of 
groceries  in  a  town  were  ordinar¬ 
ily  fixed  by  the  various  firms 
through  combination,  although 
he  was  inclined  to  admit  that  in 
some  towns  the  grocers  might 
resort  to  such  methods  of  fixing 
prices.  He  said  further  that  the 
prices  were  in  part  fixed  by  cus¬ 
tom  and  in  part  by  the  whole¬ 
salers  and  manufacturers,  who 
were  in  the  habit  of  mentioning 
the  grocers  the  sums  which  they 
ought  to  charge  at  retail  for  goods 
that  cost  them  designated  prices 
per  pound  or  package.  The  prices 
were  so  strictly  fixed  by  custom 
that  in  quite  a  number  of  lines 
the  grocers  actually  lost  money 
on  the  goods  they  sold,  the  price 
was  fixed  so  low.  Of  course  they 
had  to  make  this  up  on  the  other 
articles,  but  Mr.  Green  contended 
that  the  articles  on  which  the 
sums  lost  were  made  up  were 
more  likely  to  be  articles  of  taste 
or  fancy  than  staples.  Flour  was 
sold  very  close  and  sugar  usually 
went  below  cost.  Butter  was  not 
a  money  maker  and  so  also  of 
several  other  commodities. 

Holt. 


Canadian  Jobbers  Did  Not  Maintain 
Monopoly. 

The  Canadian  Wholesale  Gro¬ 
cers’  Guild,  against  which  suit 
was  brought  several  months  ago 
on  the  charge  of  maintaining  an 
illegal  monopoly,  has  been  found 
not  guilty  of  the  charge  against 
it.  Following  are  the  main  points 
of  the  court’s  decision  : — 

1.  The  defendants  have  not,  nor 
has  any  of  them,  intended  to  violate 
the  law. 

2.  Nor  have  they,  nor  has  any  of 
them,  intended  maliciously  to  injure 
any  persons,  firms  or  corporations, 
nor  to  compass  any  restraint  of  trade 
unconnected  with  their  own  business 
relations. 

3.  1  hey  have  been  actuated  by  a 
bona-fide  desire  to  protect  their  own 
interests  and  that  of  the  wholesale 
grocery  trade  in  general. 

As  far  as  intention  and  good  faith 
or  the  want  of  it  are  elements  in  the 
offense  with  which  they  are  charged, 
the  evidence  is  entirely  in  their 
favor. 

Have  they  then  been  guilty  of  a 
technical  breach  of  law? 

I  his  question  is  answered  by  the 
citations  which  I  have  given  above 
and  which  cover  every  branch  of  the 
case. 

I,  therefore,  say  that  the  defend¬ 
ants  are  not,  nor  is  any  of  them, 
guilty  as  charged. 

The  court,  however,  criticised 
several  of  the  Guild’s  methods, 
though  finding  that  they  were 
within  the  law. 


Well,  fellows,  I’ve  got  it  at  last ! 
I  knew  that  sometime  some  big 
thing  would  come  to  me,  for  if 
any  man  deserves  good  luck  I 
do. 

I’ve  got  a  scheme  that’s  going 
to  turn  the  grocery  business  up¬ 
side  down.  I  ain’t  going  to  make 
any  charge  for  it — yet,  but  if  the 
Government  chooses  to  make  up 
a  purse  for  me  I  won’t  put  any¬ 
thing  in  its  way. 

Here’s  how  it  all  came  about. 
I  was  in  Pittsburg  one  day  last 
week  and  lunch  time  came  ’round. 
I  can  tell  the  time  of  day  by  the 
loud  calls  my  little  tummy  makes 
at  exactly  12  o’clock.  When  the 
gong  struck  this  time  I  was  in 
front  of  a  little  lunch  place  where 
I'd  never  fed  before. 

I  went  in.  At  first  I  thought 
all  the  waiters  had  gone  out  to  a 
fire — there  wasn’t  anybody  in 
there  looking  after  the  place  at  all 
except  a  cashier.  In  a  minute  I 
caught  on.  The  counters  were 
full  of  stuff  and  everybody 
marched  up  and  helped  himself. 
When  he  had  put  away  all  he 
could  hold  he  went  up  to  a  pile  of 
checks,  picked  out  one  for  him¬ 
self  and  went  and  paid. 

“Here’s  sure  a  fellow  that  be¬ 
lieves  everybody’s  honest,”  I  said 
to  myself. 

It  seemed  to  work  all  right  as 
near  as  I  could  see.  There 
weren’t  any  scraps  and  I  missed 
the  smell  of  the  sweaty  waiters 
that  such  places  usually  keep  on 
hand  as  a  check  on  overfeeding. 

When  I  was  fed  up  I  counted 
up  what  I  owed  by  a  sign  on  the 
wall,  hunted  my  check  and  went 
up  to  pay. 

“This  is  the  first  place  I’ve  ever 
been  in  where  they  let  people 
make  out  their  own  bills,”  I  said 
to  the  cashier. 

“That  so?”  he  said,  “there’s  a 
whole  lot  of  ’em  around  now. 
Where  do  you  come  from?” 

I  told  him  Philadelphia. 

“There  are  at  least  a  dozen 


there,”  he  said.  “My  brother-in- 
law  has  a  big  one  on  Chestnut 
street.” 

“D’ye  think  you  always  get  all 
that’s  coming  to  you?”  I  asked 
him. 

“Oh,  we  may  lose  a  little,”  he 
said,  “but  we  figure  out  it’s  so 
small  that  it  don’t  count.  Most 
of  our  people  come  here  every 
day.  I  figure  out  that  if  you’ll 
treat  people  as  if  you  thought 
they  were  honest,  they’ll  be  hon¬ 
est.  If  you  show  ’em  you  think 
they’re  going  to  do  you,  they’ll 
take  the  game  as  well  as  the 
name.” 

“How  long  have  you  been 
here?”  I  asked. 

“Twelve  years  next  Septem¬ 
ber,”  he  said. 

“Well,  did  you  ever  actually 
catch  anybody  robbing  you  in  all 
that  time?”  I  asked. 

“Only  one,”  was  the  reply.  “I 
caught  a  fellow  eating  a  quarter’s 
worth  and  turning  in  a  15-cent 
check  once.” 

“And  that’s  all  you  know  of  in 
twelve  years?”  I  asked. 

“That’s  all.” 

Just  then  my  scheme  was  born 
— do  that  in  a  grocery  store,  and 
save  all  the  clerks’  wages !  Gee, 
ain’t  it  great?  Who’ll  be  the 
first  to  begin?  Don’t  all  howl  at 
once  now,  that  ain’t  polite. 

I’m  surprised  somebody  ain’t 
thought  of  this  before.  Think 
what  a  cinch  it  would  be.  Of 
course  the  restaurant  worked  it 
mostly  with  men.  In  fact,  alto¬ 
gether  with  men,  because  I  re¬ 
member  now  he  told  me  no 
women  ever  came  in  there.  But 
there’s  no  reason  why  it  wouldn’t 
work  just  as  well  with  women. 
You  fellows  all  know  how  con¬ 
scientious  women  are  when  they 
set  out  to  buy  groceries.  I  can 
see  the  dear  little  souls  now 
measuring  out  a  half  peck  of  po¬ 
tatoes  for  themselves.  The  only 
thing  I’d  be  afraid  of  is  that  they 
wouldn’t  fill  the  measure  full; 


you  know  how  they  hate  good 
measure. 

Yes,  I  admit  that  would  be  a 
drawback — it  would  be  a  shame 
to  take  advantage  of  ’em.  Then 
when  they  went  to-  pick  out 
peaches  or  strawberries — they’d 
all  be  so  polite  to  you  and 
each  other  not  one  of  ’em  would 
want  to  take  the  best.  So 
they’d  probably  all  fight — for  the 
poorest.  Still  I  don’t  know  why 
I  should  give  up  the  scheme  on 
that  account — that  would  be  their 
lookout. 

Of  course,  another  complication  • 
would  be  paying  for  the  stuff. 
The  average  grocery  business 
don’t  sell  for  cash  like  a  lunch 
place.  Still  I  could  take  care  of 
that  all  right — I’d  simply  have  v 
the  women  make  out  their  own* 
slips  and  turn  ’em  in.  That  would 
be  all  right.  When  they  picked 
out  stuff  they  could  wait  until 
they  got  home  and  then  if  they''' 
remembered  it  they  could  put  the 
things  down.  I  have  a  fine  novel 
idea  up  my  sleeve  about  that. 
Women  are  so  fair  about  such  ; 
things  I’d  be  willing  to  let  ’em 
put  down  the  prices  they  thought 
I  ought  to  sell  for.  Ain’t  that  a 
happy  thought?  Oh,  I’m  full  of 
the  thing!  I  don’t  know  whether  ' 
to  just  sell  it  outright  or  charge  . 
so  much  a  week  for  each  store 
that  uses  it. 

I  thought  of  getting  it  patented 
or  copyrighted  or  something.  I 
spoke  to  a  lawyer  friend  of  mine  ; 
about  it,  and  he  advised  me  not 

to  I 

“You’re  safe  enough,”  he  said,  j 
“nobody’ll  steal  it,  for  everybody  ■ 
would  know  it  was  yours.”  I 
wish  I  knew  exactly  what  he 
meant  by  that.  If  I  thought  he  { 
wasn’t  being  polite  about  it  I’d 
break  every  bone  in  his  body ! 

I  admit  there  are  a  few  details  I 
to  be  worked  out  yet.  But  the 
great  big  idea  is  there  all  ready.  ■ 
Of  course  I’m  sorry  for  the  clerks 
this  will  throw  out.  They  ought 
to  be  glad,  though,  when  you  look 
at  it,  to  go  down  before  the  march 
of  progress.  I  honestly  be¬ 
lieve  that  a  grocer  who  lets  his 
customers  wait  on  themselves  the 
way  I  say  will  make  so  much 
more  money  he  can  afford  to  pen¬ 
sion  off  his  clerks. 

The  Stroller. 


Florida  beets  are  bringing  $4. 
Good  beets  are  scarce  and 
wanted. 
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Cash  in  on  Our  Big  Advertising^  of 

Hunt’s  Quality  Fruits 

.  ■  t  > 


If  your  customers  appreciate  the  finest  quality,  order  a  supply  of 

HUNT’S  QUALITY  FRUITS 

The  Kind  That  are  NOT  Lye  Peeled 


U1' 


The  Kind  That  are  NOT  Lye  Reeled 

from  your  nearest  distributer  and  then  let  your  customers  know  you  are  handling  the  finest 
and  purest  canned  fruits  in  the  world— “  we  Can  the  Flavor  as  well  as  the  Fruit”— luscious 
ripe  fruit  knife  peeled,  and  nothing  else  in  the  can  but  pure  cane  sugar  syrup.  The  cans  are 
beautifully  labeled  in  Red,  White,  Blue  and  Gold— display  them  in  your  windows  and  on 
counters— the  beauty  of  the  labels  will  help  sell  the  goods.  Sales  will  begin  at  once 
because  we’re  advertising  Hunt’s  Quality  Fruits  in  Ladies’  Home  Journal,  Saturday 
Evening  Post,  Delineator,  Woman’s  Home  Companion,  Munsey  Magazine,  etc.  The  sales 
will  never  stop  because  they  are  won  and  held  by  quality.  All  you  have  to  do  is  handle 
the  sales  we  are  sending  to  you  and  pocket  your  profits. 

We’ll  send  you  beautiful  calendars,  window  dressing  material  and  samples  of  our  advertisments.  Paste  these  sample 
advertisements  on  your  window  and  they’ll  appeal  at  once  to  anyone  who  has  seen  them  in  a  magazine.  Everyone  who  has 
tried  these  fruits  is  perfectly  delighted  with  them.  They  will  bring  you  many  pleased  and  satisfied  customers-thus  increasing 
your  business  enormously.  Write  us  for  full  particulars  and  a  complete  list  of  distributers. 

HUNT  BROTHERS  COMPANY  < 

San  Francisco,  California 

largest  Canners  of  Highest  Grade  California  Fruits 

Distributers  ot  Hunt's  Quality  Krults. 

PENNSYLVANIA:— <jithens,Rexani£r  ^  CofTojtum^i^'v^'r’H’l's’tS^  Deia'^Irei’Bind^ey’Gro^Co.'f Marion;  JaSL 

YORic— SeemanEBrotiiers,  New  *«"»'■*  C«"dlt  C»-  ">*  C1»  KENTUCKY:  Curry,  Tunis  S 

Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


You  Get  White  Rock  Butter 
Direct  From  Our  Creamery 


It  does  not  stop  on  the  way  for  anyone  to  keep  it  in  storage  and  add  a  profit,  thereby  increasing 
its  cost  to  you.  That’s  why  we  are  able  to  give  you  a  good  profit  for  handling  it,  and  there  s  another 
point — you’re  able  to  guarantee  its  quality  and  condition  to  your  customers.  WHITE  ROCK 
BUTTER  will  please  them,  and  the  profit  on  it  will  please  you,  so  they’ll  always  buy  it  and  you  11 
always  handle  it  if  you  start.  Write  us  for  particulars. 

McCanna  &  Fraser  Company 

44=46  South  Water  St.,  Philadelphia 
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i  THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  been  ex¬ 
ceedingly  dull  during  the  week. 
The  demand  is  always  interfered 
with  by  a  holiday  season,  and  this 
time  there  was  comparatively 
little  to  interfere  with.  Tea  is 
selling  right  along,  but  in  a  very 
niggardly  way.  Only  the  small 
stock  keeps  the  market  from  be¬ 
coming  much  weaker  than  it  is. 
Values  are  comparatively  steady. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  has  been  quite  dull  during  the 
week.  The  demand  has  been 
light,  and  the  undertone  seems 
heavy,  owing  to  the  report  of  ex¬ 
cessively  large  stocks  in  Brazil 
which  must  be  moved  by  July  1st. 
Mild  grades  are  also  quiet,  though 
the  situation  is  steady  to  strong. 
Java  and  Mocha  quiet  and  un¬ 
changed. 

Fish. 

Small  sizes  of  mackerel  are  in 
good  demand  because  of  con¬ 
tinued  scarcity.  Prices  are  firm. 
Large  sizes  are  in  moderate  de¬ 
mand  at  unchanged  prices.  Cod, 
hake  and  haddock  have  about 
closed  their  season.  The  demand 
is  light  and  the  general  situation 
about  unchanged.  Domestic  sar¬ 
dines  are  gradually  working  up¬ 
ward  and  will  almost  surely  be 
high.  Some  have  been  sold  dur¬ 
ing  the  week  on  the  basis  of  $2.50 
f.  o.  b.  for  quarter  oils,  but  the 
very  packer  who  made  this  sale 
has  since  advanced  to  $2.65,  and 
that  is  the  prevailing  tendency. 
Increased  cost  of  all  materials 
for  the  packing  season,  which  is 
to  begin  in  April,  is  assigned  as 
the  reason.  Imported  sardines 
are  dull  and  inclined  to  be  easy. 
Salmon  is  firm,  scarce  and  high  ; 
demand  fair. 

Sugar. 

1'he  sugar  market  has  shown 
some  strength  during  the  week. 
Raw  sugar  is  steady  to  firm.  Re¬ 
fined  has  shown  no  change  during 
the  week  and  probably  will  not 
for  a  few  days  at  least.  The  de¬ 
mand  is  only  fair. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is  in 
light  demand,  due  to  the  warm 


weather,  at  ruling  prices.  Sugar 
syrup  is  active  at  unchanged 
prices,  going  out  chiefly  for  manu¬ 
facturing  and  mixing.  Molasses 
is  unchanged  and  in  fair  demand. 

Canned  Goods. 

Tomatoes  are  dull  and  inclined 
to  be  a  little  weak.  Many  hold¬ 
ers  refuse  to  sell  below  65  cents 
county,  but  a  considerable  num¬ 
ber  will  gladly  take  orders  at  6234 
cents,  though  even  at  this  there 
is  very  little  demand.  Future  to¬ 
matoes  are  also  not  wanted,  ap¬ 
parently,  even  at  a  low  price. 
Spot  corn  is  in  moderate  demand 
at  unchanged  prices.  Future  corn 
is  selling  here  and  there,  and 
some  holders  are  trying  to  get  234 
to  5  cents  a  dozen  more.  Spot 
peas  are  dull  at  ruling  prices  and 
so  are  futures.  Apples  are  still 
somewhat  unsettled.  On  spot 
the  quotation  is  $2.65  for  New 
York  State  gallons,  but  to  come 
forward  stock  could  almost  cer¬ 
tainly  be  bought  at  $2.50  and  in 
New  York  a  quotation  of  $2.40 
has  been  made  during  the  week. 
Eastern  peaches  are  unchanged 
and  dull.  California  canned  goods 
are  in  occasional  demand  at  un¬ 
changed  prices.  Small  Baltimore 
canned  goods  are  wanted  in  a 
moderate  way. 

Dried  Fruits. 

Prunes  on  the  coast  and  in  most 
secondary  markets  are  unchanged, 
but  locally  there  has  been  some 
sharp  cutting  to  move  heavy 
stocks.  The  demand  is  light. 
Peaches  are  in  excellent  demand 
at  unchanged  prices.  Apricots 
are  dull  at  ruling  prices.  Raisins 
are  exceedingly  dull  and  the  mar¬ 
ket  is  still  in  buyers’  favor.  Cur¬ 
rants  in  light  demand  at  un¬ 
changed  prices.  Apples  some¬ 
what  firmer,  but  in  light  demand. 
Other  dried  fruits  dull  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  show  a 
sharp  decline  and  sales  have  been 
made  during  the  week  at  $2.25, 
which  is  a  drop  of  15  cents  within 
a  few  weeks.  Imported  are  un¬ 
changed.  The  general  demand  is 
fair.  Domestic  marrows  are  also 
about  5  cents  a  bushel  weaker,  in 
spite  of  the  absence  of  imported. 


California  limas  show  no  change 
whatever.  It  is  still  possible  to 
buy  on  spot  at  20  points  below 
what  it  would  cost  to  bring  stock 
from  the  coast.  This  condition 
will  soon  end,  however.  Split 
and  dried  peas  are  unchanged, 
but  inclined  to  be  soft.  The  de¬ 
mand  is  fair. 

Butter. 

Both  solid  and  print  butter  have 
advanced  1  cent  per  pound  during 
the  week.  The  consumptive  de¬ 
mand  is  very  good  considering  the 
high  prices.  The  supply  is  quite 
light  and  is  likely  to  continue 
light  for  a  month  or  six  weeks.  A 
steady  market  at  about  present 
prices  seems  to  be  the  outlook. 
The  quality  of  the  butter  now  ar¬ 
riving  is  good  for  the  season. 
Stocks  in  storage  are  very  light, 
and  the  few  available  are  being 
held  at  firm  prices. 

Eggs. 

The  receipts  of  eggs  are  about 
normal  for  the  season.  The  con¬ 
sumptive  demand  is  very  good 
and  the  quality  of  the  current  re¬ 
ceipts  excellent.  The  outlook  is 
for  a  continued  good  demand 
both  for  consumption  and  stor¬ 
age.  The  storage  season  is  on 
now  and  will  last  until  about  the 
last  of  April.  While  it  is  on 
there  will  probably  be  not  more 
than  a  decline  of  1  cent  per  dozen. 

Cheese. 

The  cheese  market  shows  but 
little  change  from  the  basis 
recently  reported.  Stocks  are 
very  light  and  holders’  ideas 
firm.  What  few  cheese  are  in 
storage  yet  will  be  readily  cleaned 
out  at  the  present  market.  New 
cheese  will  hardly  be  able  to 
show  full  flavor  before  May  15th 
or  June  1st.  Under-grades  are 
not  quite  so  active  and  are  selling 
about  1  cent  per  pound  below  a 
week  ago. 

Provisions. 

All  cuts  of  smoked  meats,  pic¬ 
nic,  regular  and  skinback  hams, 
and  bellies  and  bacon  are  firm  at 
maintained  high  prices.  The  con¬ 
sumptive  demand  is  very  good 
considering  the  extreme  prices. 
The  supply  of  hogs  in  the  country 
is  very  light  and  no  relief  seems 
likely  in  the  near  future.  Pure 


lard  is  firm  at  an  advance  of  34 
cent  per  pound.  The  consump¬ 
tive  demand  is  good.  The  high 
price  of  pure  lard  has  increased 
the  demand  for  compound  and 
that  has  also  advanced  34  cent. 
Barrel  pork  is  scarce  and  very 
firm.  Canned  meats  and  dried 
beef  about  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 


Evaporated  Apples,  Etc. 

We  have  had  a  decidedly 
stronger  market  on  evaporated 
apples  the  past  week.  Stocks 
are  very  closely  cleaned  up  and 
are  lighter  than  for  several  years 
back.  There  is  not  very  much 
business  coming  from  Europe, 
but  the  domestic  trade  is  healthy. 
There  is  no  speculative  buying, 
but  there  is  a  steady  trade  every 
day  from  all  the  consuming 
markets. 

The  stock  of  raspberries  is 
light  and  the  goods  are  firmly 
held  at  22  to  23  cents  f.  o.  b.  ship¬ 
ping  point  in  barrels. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows  :  Prime,  734  to  734  cents ; 
choice,  734  to  8  cents ;  fancy,  934 
to  10  cents,  f.  o.  b.  in  50-pound 
boxes ;  cartons,  J4  cent  per  pound 
higher;  cores  and  skins,  $1.25  to 
$1.30;  chops,  to  134  cents, 
f.  o.  b.  buyers’  bags. 

C.  C.  Hall. 

Rochester,  N-.  Y. 

Baltimore  Canned  Goods. 

The  prevailing  low  prices  for 
spot  tomatoes  continue  to  attract 
orders  to  this  market  from  nearly 
every  State  in  the  country  east 
of  the  Rockies,  and  the  favor¬ 
able  indications  for  the  spring- 
trade  in  that  article  encourage 
the  holders  to  feel  that  a  reaction 
toward  a  higher  level  of  prices  is 
not  beyond  the  possibilities.  As  a 
rule  the  buying  orders  were  for 
lots  of  one  to  three  carloads  for 
prompt  shipment  to  Northern. 
Eastern  and  Southern  points,  but 
there  were  a  number  of  larger 
size  orders  from  the  West  and 
Northwest  for  shipment  on  the 
lower  freight  rates  to  points  in 
those  sections  which  become 
effective  on  the  opening  of  the 
rail  and  lake  navigation  lines 
April  1st.  If  this  market  con¬ 
tinues  to  be  the  source  of  supply 
during  the  month  of  April  the 
holders  need  not  fear  any  lower 
prices  being  made  during  the  bal¬ 
ance  of  the  season.  When  buy¬ 
ing  be  careful  to  separate  the 
wheat  from  the  chaff  and  get  the 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


fTT  Not  only  do  you  make  a  splendid  profit  on  Campbell’s  Soups  but  yon  make  it  EASILY  and  OFTEN 
*j]  because  their  quality,  backed  by  our  steady  advertising,  makes  them  sell  fast.  We  help  yon  work  up  this 
profitable  trade.  Write  us  for  our  window  dressing  material.  Make  an  extra  effort  to  increase  sales  of 
Campbell’s  Soups,  because  nothing  will  pay  you  so  well  for  your  trouble. 

Joseph  Campbell  Company 

CAMDEN,  NEW  JERSEY 


“21  kinds — Look  for  the  Red  and  White  Label.” 


A  Substantial  Food 
for  Substantial  People 


If  you  have  ever  sold  Wheatena  you 
know  what  a  steady  seller  it  is  without  our 
telling  you. 

If  you  haven’t  sold  it,  you  can  know 
in  one  month  after  you  put  it  in. 

Wheatena  is  the  staple  breakfast  food 
of  the  substantial  people  who  cleave  to 
that  which  is  good,  and  who  expect  and 
are  able  to  pay  reasonable  prices. 

Wheatena  is  the  tender  hearts  of 
selected  wheat  prepared  after  our  own 
fashion. 


THE  WHEATENA  CO.,  Rahway.  N.  J. 


SPECIALS 

For  Week  Ending  April  2d 

Gallon  Tomatoes . Per  doz.,  $1.90 

Sauer  Kraut . Per  bbl.,  6.00 

1,000s  Pickles . Per  bbl.,  7 75 

No.  3  Sweet  Potatoes . per  doz.,  .771  2 

No.  2  Best  Standard  String  Beans  ...  per  doz.,  .&V2 

Ark  Soap,  100  bars . per  box,  1.75 

California.  Lima.  Beans . per  lb..  .05U 

Hires  Ginger  Ale,  carbonated,  2  doz.  In  case,  per  case,  1.65 
Argo  Starch . per  carton.  .82 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


THINK  ABOUT  YOUR  TEA  TRADE 


We  Know  you  can  Win  and  Hold  a  larger  and  better 
tea  trade  than  you  have  now  by  selling  Gold  Camel 
Ceylon  India  Packet  Teas  because  our  own  experience 
is  that  they  outsell  others  wherever  introduced.  I  hey 
are  choice  selections  from  the  best  gardens — aromatic 
and  delicious. 

Think  over  this — when  we  say  “Push  Gold  Camel 
Ceylon  India  Packet  Teas”  we’ re  asking  you  to  take 
hold  of  a  Success  and  Succeed  with  it.  The  beautiful 
red,  blue  and  gold  packets  of  Gold  Camel  (put  up  by 
clean  American  labor)  are  eye-catchers  and  “sellers-from-the-start. 


L.  H.  PARKE  &  COMPANY,  232-234  Market  St.,  PHILA.,  PA, 
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best  quality  while  it  is  available 
at  to-day’s  prices. 

For  future  delivery  the  business 
done  this  week  in  tomatoes  was 
less  than  that  of  last  week,  but 
the  character  of  the  buying  was 
excellent,  for  the  reason  that  the 
goods  were  well  scattered  to 
larger  number  of  markets  wider 
apart  than  in  any  week  since  the 
season  opened.  No  agreement 
between  the  growers  and  canners 
has  yet  been  reached  as  to  the 
price  per  ton  for  the  raw  materia 
next  season.  As  a  general  thing 
that  question  is  settled  before  this 
time  and  a  fair  estimate  of  the 
acreage  to  be  planted  could  be 
made,  but  everyone  is  up  in  the 
air  about  it  as  yet.  The  delay 
certainly  does  not  mean  lower 
prices  for  the  canned  article  next 
summer  whatever  else  may  be  the 
consequence. 

The  buying  of  spot  corn  was 
fairly  active  during  the  week  anc 
the  holders  continue  to  be  firm  in 
their  views.  Five  heavy  con¬ 
sumptive  months  still  remain  o: 
the  season  for  selling  the  stock  on 
hand  and  the  canners  show  no 
anxiety  on  the  subject.  Future 
corn  was  less  active  and  the  can 
ners  appear  to  be  content  with 
the  quantity  sold  for  next  season’s 
delivery.  There  is  no  demand  in 
this  market  for  any  other  line  of 
vegetables  for  future  delivery,  ex¬ 
cepting  in  a  small  way.  In  spot 
goods  the  usual  daily  run  of  small 
jobbing  orders  for  the  other  arti¬ 
cles  was  smaller  than  usual  dur 
ing  this  week,  and  the  quotations 
are  unchanged,  though  string 
beans  show  a  disposition  to  ad¬ 
vance. 

There  was  a  dull  market  for 
fruits  all  week  and  the  prices  are 
stationary.  The  stocks  of  some 
lines  are  so  small  that  any  ordi 
nary  demand  would  clean  them 
up.  The  canning  season  for  cove 
oysters  is  about  closing  and  the 
carry-over  won’t  be  more  than 
enough  for  the  trade  in  them  un¬ 
til  the  fall  season  opens  up.  If 
the  general  market  is  active  be¬ 
tween  now  and  then  oysters  will 
share  in  the  activity. 

The  increased  distribution  of 
tomatoes  during  the  last  two 
weeks  has  not  attracted  special 
attention,  excepting  on  the  part 
of  those  who  made  the  shipments, 
for  the  reason  that  the  goods  were 
loaded  on  the  cars  and  sealed  up 
inside  of  the  warehouses,  and  for¬ 
warded  from  there  instead  of 
being  handled  at  the  usual  public 
freight  depots  about  the  city.  If 
the  recent  buying  of  them  proves 
to  be  the  forerunner  of  a  larger 
demand  for  the  spring  trade  during 
-March,  April  and  May,  it  would 
be  reasonable  to  expect  a  reaction 
toward  a  higher  level  of  prices, 
especially  in  view  of  the  fact  that 
die  goods  are  now  selling  not 
only  below  the  cost  of  production 
in  1909-  but  also  below  the  cost 
of  production  in  1910  with  all  the 
conditions  of  manufacture  100 


per  pent,  in  favor  of  the  canners 
It  is  an  old  axiom  applicable  to 
all  lines  of  merchandise,  that 
“goods  well  bought  are  half  sold’ 
and  canned  tomatoes  are  no  ex 
ception. 

Buying  in  lots  of,  say,  one  to 
three  carloads  was  the  size  of  the 
dealings  in  future  tomatoes  this 
week,  the  redeeming  feature  being 
the  satisfactory  way  the  buying 
orders  were  scattered  over  the 
country  for  both  No.  2  and  No 
3  standards,  the  No.  10  size  being 
neglected.  The  lowest  prices  yet 
made  for  full  standard  brands  are 
47F2  cents  for  No.  2,  and  67^2 
cents  for  No.  3,  less  \l/2  per  cent 
f.  o.  b.  Baltimore,  and  100  per 
cent,  delivery  guaranteed. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  active.  Firmer 
prices  are  prevailing  throughout 
the  list.  The  tendency  is  unques¬ 
tionably  upward.  Supplies  are 
rapidly  being  used  up. 

Pepper  s. — Incoming  arrivals 
have  been  small.  In  fact,  goods 
to  arrive  at  the  American  ports 
during  the  first  half  of  March  is 
only  about  one-fourth  the  amount 
that  was  received  during  the  same 
period  during  1909.  Prices  of  all 
grades  of  pepper  are  higher  in 
European  markets  than  here. 
White  peppers  are  steady;  sup¬ 
plies  reported  small. 

Red  Peppers. — The  visible  sup¬ 
ply  for  this  year  is  small  and 
rather  uncertain.  Prices  are 
slowly  but  steadily  advancing, 
and  still  higher  prices  are  looked 
for. 

Cloves  very  firm.  The  crop  is 
unquestionably  small  and  higher 
trices  are  looked  for. 

Mace  quiet  here,  with  sharp  ad¬ 
vances  abroad.  Demand,  how¬ 
ever,  is  moderate. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


Imported  Fish  Specialties. 

Holland  Herring. — The  demand 
las  practically  ceased  and  only 
very  few  sales  in  a  hand-to-mouth 
way  are  to  be  reported.  Prices 
are  unchanged,  as  stocks  are  very 
small. 

Scotch  Herring. — Prices  are 
ower,  as  demand  is  very  poor, 
and  holders  are  anxious  to  dispose 
of  their  stocks  before  being 
obliged  to  put  them  into  cold 
storage. 

Imported  Oil  Sardines. — Al¬ 
though  not  very  brisk,  we  can  re¬ 
port  a  fair  demand  for  French 
sardines,  while  the  demand  for 
Portuguese  is  quite  good,  par¬ 
ticularly  for  the  dingley  J4s  and 
toneless  p2S. 

Sprats. — The  principal  demand 
is  for  the  small  size,  18  m/m  cans, 
while  the  large  tins  are  neglected. 
Vices  for  sprats  have  been  some¬ 
what  cheaper  of  late,  importers 
ieing  anxious  to  unload  some  of 
their  stocks,  but  as  the  fishing  has 


stopped  and  as  stocks  abroad  are 
rather  smaller  than  usual  at  this 
time  of  the  year,  it  is  likely  that 
prices  will  soon  show  an  advance. 

StROH MEYER  &  ArPE  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

The  warm  weather  of  the  past 
week  has  brought  quite  an  in 
crease  in  the  demand  for  early 
vegetables. 

Florida  beans  range  from  $2 
to  $3  per  box  and  are  wanted. 
The  quality  of  the  current  re¬ 
ceipts  is  good. 

Florida  peas  range  from  $2.50 
to  $3.50  per  package  and  are  also 
selling  actively.  There  are  some 
good  peas  coming  forward. 

Florida  tomatoes  range  from 
$2.25  to  $3  for  original  package, 
with  $3.50  for  fancy  repacked 
fruit.  The  demand  is  good. 

Florida  strawberries  are  begin¬ 
ning  to  be  wanted  at  40  to  50  cents 
per  quart.  The  quality  is  fine. 

Celery  is  low,  ranging  25  to  50 
cents  for  the  washed,  and  $1  to 
$1.50  for  the  rough.  The  demand 
is  good. 

Good  Florida  lettuce  is  scarce 
and  brings  $3.50.  All  the  stock 
on  the  market  is  from  Florida. 

California  cauliflower  of  hand¬ 
some  quality  is  coming  forward 
and  averaging  $2  per  box.  The 
demand  is  moderate. 

New  Bermuda  potatoes  range 
om  $6  to  $7  per  barrel  and  are 
wanted.  The  quality  of  the  po¬ 
tatoes  now  coming  forward  is 
good. 

California  is  sending  most  of 
the  early  rhubarb  East,  and  it 
commands  $1.75  to  $2.  Michigan 
rhubarb  averages  50  cents.  Rhu¬ 
barb  is  in  good  demand. 

New  Orleans  is  still  shipping 
most  of  the  parsley,  and  it  ranges 
rom  $2.50  to  $3  per  box  of  200 
munches.  The  demand  is  good. 

Florida  peppers  average  $2  per 
box,  which  is  low.  The  demand 


is 


light. 


Florida  squash  is  selling  in  a 
small  way  at  $2.50  per  crate. 

Florida  eggplants  keep  up — $4 
per  crate.  The  quality  is  good 
and  the  demand  active. 


AMONG  THE  TRADE. 

Bernhardt  Mosler,  who  has 
for  several  months  been  secre¬ 
tary  of  the  Girard  Grocery  Co. 
and  the  Philadelphia  Retail  Gro¬ 
cers’  Association,  resigned  last 
Monday,  to  take  effect  in  two 
weeks.  He  goes  with  Cudahy  & 
Co.  to  manage  their  Dutch 
Cleanser  business  in  this  terri¬ 
tory.  His  successor  with  the  al¬ 
lied  retail  interests  has  not  yet 
been  selected.  Mr.  Mosler  is  an 
unusually  able  man  and  his 
services  have  been  much  appreci¬ 
ated  by  the  association. 

Several  trade  corporations  were 
formed  under  the  laws  of  New 
Jersey  during  the  week,  as  fol¬ 
lows:  Ocean  Fish  Co.,  of  Wild¬ 
wood,  N.  J.,  capital  $40,000; 
Great  Eastern  Grocery  Stores  Co., 
of  Paterson,  capital  $50,000;  May¬ 
er’s  Soap  Co.,  Camden,  capital 
$25,000;  National  Butterine  Co., 
Jersey  City,  capital  $125,000. 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

<  The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SITTER  &  HARDING,  Brokers 
5  S.  Front  8t.,  Philadelphia,  Pa. 


MANY  QROCERS 

Find  it  payi  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 

Columbus.  Ohio 

traa,  t  toar  ■Mtkf’  trial  lar  II  culi 
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The  most 

successful  business 
firms  in  this  country  have 
thoroughly  demonstrated  that 
it  pays  to  use  Good  Horses, 
Wagons  and  Harness.  They  are 
more  attractive  than  any  other 
method  yet  devised  for  delivering 
goods.  The  Wanamaker  Horse 
Goods  Store  is  supplying  the  best 
horse  goods  that  are  made. 

John  WanamaKer 

PHILADELPHIA 


What  Has  the  Winter 
Done  to  Your  Butter 
Reputation  ? 


If  you  have  been  selling  the  ordinary  print  butter  all  winter, 
have  you  been  able  to  hold  every  butter  customer  ?  Have  there 
been  complaints  ?  or  unpleasantnesses  ? 

We  venture  to  say  that  not  one  grocer  who  sold  Gurnse 
butter  has  lost  a  customer  or  had  a  complaint  all  winter  long. 
It  isn’t  possible  that  any  such  thing  could  have  happened,  for 
Gurnse  butter  has  been  absolutely  uniform  the  whole  season 
through. 

From  the  beginning  of  the  industry,  there  has  nerei  been 
quite  such  a  success  as  Gurnse.  Do  you  know  the  reason  ? 
Absolute  and  unremitting  care  from  milk  to  brine-dipped  wrappei . 

Packed  in  20.30,  and  50-pound  boxes— pounds  and  half  pounds— 39 cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.  Philariglphia.  Pa. 


“Lustre” 
Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH— Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


Most  grocers  appreciate  the 
fact  that  Fels=Naptha  soap  is 
not  forced  on  them  by  schemes, 
premiums,  prizes,  coupons,  or 
cut-prices. 

The  satisfaction  of  a 
consumer  with  the  meritor¬ 
ious  qualities  of  the  soap, 
is  a  mighty  force 
behind  its  popu¬ 
larity. 
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In  this  department  from  now  on  will  appear  eack  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


Conducted  by  Ivan  F\  Thompson 


House  Cleaning  Window. 

In  the  spring  a  matron’s  fancy 
lightly  turns  to  thoughts  of  house 
cleaning.  I  think  around  about 
now  would  be  a  good  time  to 
think  of  a  house  cleaning  win¬ 
dow,  and  accordingly  make  the 
following  suggestion  : — 

In  the  rear  of  your  window 
build  a  row  of  boxes  covered  with 
crepe  paper  (light  yellow)  and 
fasten  a  board  across  the  space 
above  this,  but  on  a  line  with  the 
rear  edge  of  the  boxes  and  at  a 
height  corresponding  with  that  of 
the  lower  board  in  the  picture. 
Above  this  board  fasten  another, 
bearing  in  mind  the  object  with 
which  you  put  it  where  ft  is,  and 
cover  both  boards  with  yellow 
crepe  paper. 


These  boards  are,  of  course,  to 
support  the  brooms,  etc.,  in  posi¬ 
tion;  therefore  put  them  in  posi¬ 
tion,  that  is,  crossed  as  in  sketch. 
I  he  quantity  of  articles  used  de¬ 
pends  entirely  on  the  size  of  your 
window.  Between  the  crossec 
brooms  fasten  a  large  feather 
duster.  Where  the  brooms  cross 
each  other  tie  them  with  a  rec 
ribbon.  Tie  the  ends  hanging 
down  around  the  handle  of  a 
bucket,  which  can  stand  upon  the 
boxes  between  the  handles  of  the 
crossed  brooms. 

Where  the  ends  of  the  handles 
meet  each  other  fasten  a  large 
whisk  broom  and  stand  a  carpet 
beater  behind  it  and  fasten  it  to 
the  board  in  centre  of  the  diamond¬ 
shaped  space  between  the  brooms, 


as  in  sketch.  Along  the  top  of  the 
boxes  lay  a  lot  of  little  feather 
dusters,  feathers  toward  the 
street,  and  get  different  colored 
ones  if  you  can. 

Now,  on  the  floor  in  front  of  the 
boxes  place  at  intervals  five  buck¬ 
ets,  as  in  sketch.  In  the  left  hand 
one  place  a  large  cake  of  yellow 
soap.  In  the  next  one  reading 
from  left  to  right  place  a  scrub¬ 
bing  brush  and  a  package  of 
washing  powder.  From  the 


as  in  sketch.  Make  your  last 
pyramid  a  double  one  and  from 
the  fourth  package  on  the  left  to 
the  same  on  the  right,  counting 
from  right  to  left,  or  backwards 
so  to  speak,  lay  your  “cars”  down 
flat  on  their  larger  side,  leaving 
the  narrower  side  perpendicular, 
but  reverse  the  process  with  the 
other  packages,  as  in  sketch.  . 

Between  the  "cars”  and  the 
buckets  place  some  cans  of  chlo¬ 
ride  of  lime  and  some  more  on 


centre  bucket  allow  a  quantity  of 
washing  soda  to  flow  outward 
over  the  boxes  of  washing  pow¬ 
der  in  front  of  it,  and  spread 
until  it  gradually  thins  out  on  a 
floor  covering  of  yellow  cheese 
cloth.  Let  the  fourth  bucket 
contain  a  package  of  washing 
powder  and  scrubbing  brush,  and 
the  last  a  large  piece  of  yellow 
soap. 

Between  the  first  and  second 
tuckets  place  some  packages  of 
washing  powder  (I  mention  no 
particular  brand,  as  the  choice 
must  lie  with  the  window  dresser 
and  grocer)  and  between  the  sec¬ 
ond  and  third  buckets  a  bottle  or 
more  of  ammonia.  Reverse  this 
order  on  the  other  side  of  the 
third  bucket. 

This  done,  build  of  washing 
powder  what  I  may  call  “a  train 
of  cars”  in  a  semi-circle  passing 
under  the  washing  soda  and  at 
each  end  make  a  pyramid  in  steps 


the  street  side  of  the  “cars”  and 
near  the  overturned  washing 
soda.  Dump  common  soaps  of  all 
kinds  “higgledy  piggledy”  into 
the  washing  soda,  and  with  boxes 
of  stove  polish,  silver  polish, 
metal  polish,  etc.,  make  a  design 
such  as  in  sketch  and  with  a  little 
pyramid  at  each  end.  Pick  out 
the  most  effective  “polish”  box 
for  the  purpose  and  use  it  to  letter 
the  words  “cleaning  house”  with. 
Between  the  C  in  cleaning  and 
the  polish  box  design  put  some 
scrubbing  brushes  and  a  bottle  or 
so  of  ammonia.  Do  the  same  with 
the  space  between  the  G  and  the 
design  of  polish  boxes  on  the 
right.  Between  the  H  in  house 
and  the  front  pyramid  of  polish 
boxes  place  some  bottles  of  am¬ 
monia,  and  do  the  same  with  the 
space  between  the  E  and  the 
pyramid  on  the  right. 

You  might  add  some  prices 
cards,  as  people  are  more  likely  to 


33 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


buy  if  they  know  what  they  will 
be  called  upon  to  spend. 

A  Canned  Fruit  'Window. 

Build  a  series  of  semi-circular 
pyramids  of  canned  fruits,  as  in 
sketch,  and  make  them  also  in  a 
semi-circle.  In  other  words,  your 
design  will  consist  of,  for  in¬ 
stance,  five  semi-circles  within  a 
semi-circle. 

Take  two  large  price-cards,  one 
containing  a  list  of  one-half  the 
cans  in  the  window,  and  the  othei 
a  list  of  the  other  half,  and  place 
them  against  the  second  and 
fourth  semi-circular  pyramids  re¬ 
spectively.  In  centre  of  window 
flooring  build  a  circular  pyramid 
on  the  “telescope”  plan,  the  tiers 
rising  gradually  and  in  the  same 


way  getting  smaller,  as  far  as  the 
quantity  of  cans  used  is  con¬ 
cerned,  until  one  can  alone  sur¬ 
mounts  the  pile.  To  right  and 
left  of  this  do  the  same  thing  in 
a  diamond  shape. 

Put  a  sign,  tilted  slightly  back¬ 
ward,  in  the  front  of  the  window 
on  the  floor,  and  on  the  left  of  it 
put  a  glass  dish  of  canned  fruit 
and  the  empty  can  from  which  it 
was  taken.  Do  ditto  to  the  right. 
In  centre,  behind  the  sign,  that  is, 
further  back  -from  the  sign,  place 
two  opened  cans,  lid  to  lid,  and  to 
right  and  left  of  them  a  glass 
dish  containing  that  which  had 
previously  been  carefully  put 
away  in  the  cans. 

I  forgot  to  mention  that  light 
green  cheese  cloth  should  be 
placed  on  the  ground. 


Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Who  Gets  the  Credit.— You  do  if 

you  do  anything.  This  question 
of  who  gets  the  credit  keeps  hun¬ 
dreds  in  the  background.  If  a 
man  has  charge  of  a  store,  and 
he  gives  you  orders  to  trim  a  win¬ 
dow  or  arrange  a  set  of  shelves, 
don’t  do  it  slovenly  because  you 
think  he’s  going  to  get  the  credit. 
He’ll  get  the  credit  for  picking  you 
out.  Isn’t  that  enough  to  start 
with?  Every  man  gets  credit 
sooner  or  later  for  work  well 
done.  Put  that  under  your  hat. 
Some  morning  the  “boss  comes 
in  and  he  says  to  the  manager, 
“Who  put  that  coffee  window  in  .J“ 
Out  goes  your  name.  What 
caused  the  proprietor  to  ask  .J 
You  did.  Know  why?  You  did 
a  good  job.  You  studied  your 
layout.  You  put  your  best  into 
that  work.  You  were  big  enough 
to  get  away  from  the  “personal. 

And,  gentlemen,  that’s  the  way 
to  work  for  any  manager  no 
matter  what  your  estimate  of  his 
ability  may  be.  The  fellow  that 
is  continually  questioning  “Who 
gets  the  credit”  never  gets  any 
himself. 

*  *  * 

More  About  the  Manager.— You 

make  a  big  mistake  when  you 


pull  against  this  gentleman. 


He’s  got  that  figured  out,  too, 
and  it’s  foolish  to  upset  his  cal¬ 
culation.  After  you  speak  your 
ittle  confidential  piece,  just  lis¬ 
ten.  Ten  to  one  you’ll  hear  some¬ 
thing  pleasant.  If  he’s  a  good 
promiser  nail  him  down  to  a  date. 
That  shows  you’ve  got  some 
business  in  you. 

N.  B. — If  you  think  of  chang¬ 
ing  jobs  read  this  paragraph  over 
again.  It’s  written  by  a  “hirer” 
and  a  “firer.” 

*  * 

Class  Yourself  Right.— You’re  not 
a  “worm  of  the  dust.”  You’re  a 
full,  free,  noble  creature  of  God. 
You  have  within  you  power  un¬ 
limited.  Don’t  live  a  life  of  apol¬ 
ogy — a  life  of  self-criticism. 
What  if  you  have  sinned?  For¬ 
get  it.  Get  busy.  It  was  all  a 
mistake.  Bury  it.  It’s  forgiven. 
Attempt  the  biggest  thing  that 
comes  your  way.  Believe  you 
can  do  it.  Don’t  say  you  have  no 
education.  No  business  ability. 
No  fine  opportunity.  You  and  I 
and  all  men  are  chuck  full  of 
wonderful  possibilities.  But  we 
keep  them  faithfully  under  un¬ 
used  cells  all  because  we  don't 
attempt. 


. 
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Wouldn’t  This 
Brighten  Your  Store? 

A  beautiful,  practical,  low-priced 
Canister  for  tea  or  coffee.  Grocers 
tell  us  it  has  actual  selling  force. 
Made  of  extra  heavy  plate,  and  beau¬ 
tifully  decorated.  Brass  Knobs, 
French  plate  bevel  edge  mirrors. 
Only  one  of  the  many  showy  canis¬ 
ters  we  make. 

Write  for  illustrated  catalogue  that 
holds  great  possibilities  of  beautifica¬ 
tion  for  your  store. 

GEORGE  J.  KAISER 

Manufacturer  of  Grocery 
and  Tea  Store  Appliances 


194  Duane  St. 


NEW  YORK 


He’s 

there  as  your  superior.  He’s 
there  to  be  obeyed  and  respected 
Avoid  discord.  Cut  out  your 
criticisms.  The  success  of  the 
business  is  up  to  him.  If  you  pul 
against  him  you'll  have  to  quit 
There’s  no  alternative  if  he  s 
made  of  the  right  stuff.  Makes 
no  difference  whether  or  not  you 
used  to  sell  more  goods  than  he 
did.  Be  diplomatic,  young  man. 
It’s  the  tactless,  often  brainless 
fellows  that  buck.  Keep  in  line. 
Work  in  harmony  with  the  man¬ 
ager.  It  pays. 

*  *  * 

Changing  Jobs. — Look  well  into 
that  new  position  before  you  ac¬ 
cept  it.  Don’t  let  a  dollar  or  two 
more  a  week  govern  your  pro¬ 
posed  change  entirely.  Find  out 
the  new  concern’s  policy,  particu¬ 
larly  their  attitude  toward  the 
help.  Find  out  if  they  change 
often.  Hesitate  on  that  point 
alone.  If  things  look  good  to  you 
all  around  have  a  quiet  talk  with 
your  present  employer  after 
hours.  Lay  matters  before  him  in 
a  manly  way.  Don’t  brag  about 
your  ability.  Fie  knows  it  more 
accurately  than  you  do.  Don  t 
tell  him  how  much  you’re  worth. 


Morris  &  Co. 
Supreme  Brand 
Corned  Beef 

FORMERLY  FAIRBANKS  LION  BRAND 


Extra  Lean,  Choicest  Quality 


All  Jobbers  carry 
Supreme  Brand  Canned  Meats 


W.  A.  niLLAR  &  CO. 

2d  and  Willow  Streets,  Philadelphia  Agents 
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WANT  DEPARTMENT 

Answers  to  Want  AdvtrtiMUMi  ImrUd  in  tU*  department  any  U  addressed  t«  eha  "  Grocery  World 
and  Oescral  Merchant "  whan  desired,  prodded  tie  advertisement  la  aecoapaniod  by  10  cacti  in  postaf*  to 
pay  for  remalllng  th«  tame.  The  price  of  each  insertion  la  two  eenta  per  word. 


WANTED. 


WANTED. — A  wholesale  gro¬ 
cery  company  offers  an  excel¬ 
lent  opportunity  to  active  young 
man  ;  a  position  as  secretary  and 
treasurer;  one  with  $  o,coo  to 
invest  in  the  business.  A  fair 
salary  to  the  right  party.  No 
agents.  G  27,  “  Grocery  World 
and  General  Merchant,”  927 
Arch  St.,  Philadelphia,  Pa.  13 


FOR  SALE. 


FOR  SALE. — A  fancy  and  staple  grocery, 
with  all  up-to-date  fixtures  and  doing 
strictly  cash  business,  which  amounts  to 
from  $700  to  $900  a  month.  Centrally 
located  in  a  town  of  between  4,000  and  5,000 
inhabitants,  which  will  increase  to  more 
than  double  on  account  of  the  new  P.  R.  R. 
yard  which  is  being  built  here.  Reason  for 
selling,  poor  health.  Box  4,  Northumber 
land,  Pa.  12 


FOR  SALE. — A  money  maker!  Send  us 
10  cents  for  full  printed  instructions  as  to 
how  to  salt  your  own  peanuts  for  sale  in 
your  store.  We  sell  many  pounds  each 
week  at  a  good  profit.  Why  can't  you? 
D.  F.  Blish  &  Son,  66  Church  St.,  Willi 
mantic,  Conn.  13 


FOR  SALE. — Cheap,  one  No. 104  (4  drawer) 
double  tier  cabinet,  latest  National  Cash 
Register.  Just  the  same  as  new  and  every¬ 
thing  complete  that  a  cash  register  can  do. 
Will  sell  for  cash  or  on  easy  terms  to  suit 
purchaser.  For  particulars  address  W.  A. 
Bosserman,  York,  Pa.  13 


FOR  SALE.— Grocery  and  provision  store. 
Rent  {17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  2410  Law 
rence  St.,  Philadelphia,  Pa.  24 


FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 


FOR  SALE. — Old-established  meat,  gro¬ 
cery  and  provision  store,  horse,  wagon, 
pushcart  and  cash  register.  Has  good, 
steady  ship  trade.  If  sold  at  once  will  take 
$1,150.  Rent,  $30  per  month,  store  and  ten 
rooms.  Owner  retiring  from  business. 

752  S.  Front  St.,  Philadelphia,  Pa.  14 

FOR  SALE. — One  cheese  cutter  and  one 
Moneyweight  Computing  Scale.  Will  sell 
the  two  for  $35,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co., 
1801  Venango  St.,  Philadelphia,  Pa.  14 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 


SITUATION  WANTED. 


FOR  SALE.— Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5052  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


HELP  WANTED. 


YOUNG  MAN  BETWEEN  TWENTY- 
two  and  thirty  for  clerking  in  store.  One 
who  understands  thoroughly'  how  to  wait  on 
trade  and  look  after  things  in  general.  To 
act  as  assistant  manager.  Good  salary  and 
plenty  of  chance  for  advancement.  E  9, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 

WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  2io  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  "Grocery  World  and  General 
Merchant.”  tf 


PHILADELPHIA  GROCERY  SALES 
man,  twenty-eight  years  old  and  married, 
wants  position  as  salesman,  either  with 
wholesale  grocery  house  or  specialty  house. 
Been  in  business  for  himself  for  several 
years.  Will  go  anywhere  and  begin  now. 
Want  $80  monthly  and  expenses.  Good 
references.  C  34,  "  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  16 


WANTED. — Young  man, aged  twenty-eight, 
married,  with  a  college  education  and  well 
versed  in  groceries  and  manufacturers’ 
hardware,  wishes  position  as  salesman, 
preferably  in  the  vicinity  of  Allentown  or 
Reading.  Is  also  a  thorough  office  man, 
but  would  prefer  a  traveling  position.  C33, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 


PENNSYLVANIA  MAN  OF  THIRTY- 
four  years,  single,  wants  position  on  road 
for  general  merchandise,  such  as  dry  goods, 
shoes,  rubbers  or  groceries.  Has  had  over 
fourteen  years  selling  experience.  Wants 
guarantee  of  at  least  $12  weekly  or  com¬ 
mission.  Knows  stenography  and  book¬ 
keeping.  Good  references.  C 31,  “Grocery 
World  and  General  Merchant, ”927  Arch  St., 
Philadelphia,  Pa.  13 


MAN  OF  FIFTY-FIVE,  WITH  TWENTY- 
four  years  experience  in  grocery  business 
for  himself,  wants  position  as  grocery  clerk 
or  meat  cutter.  Or  will  take  position  as 
watchman.  Absolutely  competent  in  every 
phase  of  the  business.  Thoroughly  active 
and  responsible.  Good  references.  C  30, 
Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  13 


BUSINESS  OPPORTUNITIES. 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  557. — In  West  Philadelphia,  on  promi¬ 
nent  section  of  Market  street,  a  fine  grocery, 
meat  and  provision  business,  doing  $900 
weekly,  practically  all  cash,  on  which  is 
netted  a  clean  ten  per  cent,  profit.  Carries 
about  $1,700  worth  of  stock.  About  $3,000 
required  to  buy  everything.  Ill  health 
causes  sale. 

No.  558.— In  northwest  Philadelphia,  gro 
eery,  meat  and  provision  business  in  desir¬ 
able  section  for  Hebrew.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  560. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  doing 
$17,000  yearly,  of  which  three-quarters  is 
cash,  and  nets  ten  per  cent,  profit.  This  is 
an  exceptionally  good  stand.  Has  been 
established  for  a  number  of  years  and  is 
paying  the  owner  a  handsome  profit,  but 
must  sell  same  on  account  of  having  pur¬ 
chased  farm  in  Florida  and  must  leave  in 
the  next  month  or  so.  Carries  about  $600 
worth  of  stock.  Will  sell  business,  includ¬ 
ing  fixtures,  for  a  lump  sum  of  $1,000,  or 
$400  for  fixtures  and  stock  at  inventory. 

No.  561. — InOlney,  Philadelphia,  grocery, 
meat  and  provision  business.  Last  year  did 
$20,965.66,  of  which  seventy-five  per  cent, 
was  cash.  Carries  about  $800  worth  of  stock. 
Will  sell  everything  for  $1,000.  An  excep¬ 
tional  opportunity  for  a  good  suburban  busi¬ 
ness. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
ncluding  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 


ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  In  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  bus! 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573.— In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $500 
to  $350  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $2,000 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  for  approximately  $2,400.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,oco,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

GENERAL  STORES. 

No.  552. — General  store  located  within 
twelve  miles  of  Camden.  Doing  $350  to  $450 
per  week,  mostly  cash.  Owner  is  clearing 
$1,500  per  year.  Fixed  charges  are  very  low 
and  this  can  be  bought  reasonable. 

In  all  of  these  the  c aase  ot  selling  is 
-rood,  and  the  fullest  investigation  conned 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia, 


Pa 


MISCELLANEOUS. 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satlsfac 
tory.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  eopy  of 
“The  Creditor’s  Journal” — It’s  free.  25 


No,  1  Cuspidor, 
6I2 Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  A  Reed  Pottery  Co. 

ZANESVILLC,  OHIO 


LE 

one  of 
your 

customers 
should 
ask  you 
some  day 
why 


MINUTE  GELATINE 
(FLAVORED) 

is  the  best,  you  will  want  to  know. 
Then  bear  these  points  in  mind: 

It  is  absolutely  pure. 

The  flavors  are  TRUE  FRUIT. 

The  gelatine  is  the  best  to  be  had. 

When  prepared  for  the  table  it  is  the 
clearest,  firmest,  and  most  NATURAL 
flavored  gelatine  on  the  market. 

If  a  customer  is  dissatisfied,  we  will 
refund  the  purchase  price.  You  are 
absolutely  safe  in  recommending  it. 

Where  do  YOU  come  it?  The  33  1-3 
per  cent  ought  to  look  good  to  you, 
especially  when  every  package  you  sell 
makes  a  friend  for  you.  Don’t  sell  it 
for  less  than  10c  STRAIGHT.  It’s  not 
in  the  three  for  a  quarter  class. 

Let  us  send  you  a  package  to  try  at 
home.  Write  us  to=day,  give  your  job¬ 
ber’s  name  and  we’ll  prove  our  claims. 
~~  MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


V 


Electric 

Vacuum 

Cleaners 


If  you  want  to  keep 
your  Grocery  Store  spick 
and  span,  dirt  and  dust 
free,  use  an  Electric 
Vacuum  Cleaner.  Do  not 
stir  up  the  dust  by  the 
old  sweeping  method, 
merely  to  have  it  settle 
again  upon  the  fruit  and 
vegetables.  An  Electric 
Vacuum  Cleaner  actually 
consumes  the  dirt  —  it 
would  save  you  time, 
money  and  labor. 

The  Philadelphia 
Electric  Company 
Tenth  and  Chestnut  Streets 


r 
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Grocery  World  and  General  Merchant  Prices-Cnrrent. 

CORRECTED  WEEKLY.  MARCH  28, 1910. 

Ant,  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHIN  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . - . 6° 

Medium  Beans . . . “ 

Pea  Beans . «°  " 

Red  Kidney  Beans . - . 58 

Hominy™ . •• . 5® 

Pease . 

Barley . 4® 

Potatoes . 5*  „ 

Flaxseed. . 5° 

Onions . 

. . 


::54 


COL. 

Alarm  Cash  Drawer . 18 

Alton . »« 

Ammonia . - .  3 

Ammunition. .  3 

Axle  Grease .  3 

Bag  and  f^ist  Holders. ...rl 

Baking  Powder .  3 

Bariev- . *7 

Bath  Brick . 3* 

•  17 

Blacking,  Shoe.. 

Btatag . 

Borax  - . 26 

Brooms . - . 33 

Brushes . 35 

Buckwheat  Flour . »7 

Bung  Borers . >8 

Butchers'  Sundries . >5 

Butter  Dishes . 34 

Butter .  ® 

Butter  Color . *“ 


i 


Camphor . 

Canales . 

Candles . 

Canned  Goods . 

California  Fruits . 

Domestic  Fruits . . 

Vegetables . 

Fish. . 


.26 
•  so 
,.  6 


COL. 

Sardines .  9 

Meats- .  9 

Soups . ro 

Capets . 16 

Catsup . n 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . xi 

Chewing  Gum . a8 

Cider . 28 

Clams . so 

Clothes  Pins . 33 

Cocoanut . *3 

Codfish . >9 

Coffee .  5 

Essence .  5 

Chicory .  3 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Mlllc . xa 

Condensed  Mince  Meat . a  1 

Corn  Meal . <7 

Corn  Starch . 31 

Cottolene . >8 

Crackers,  Cakes,  etc . X3 

Crescent  Mapleine . 33 

Cutters,  Tobacco . x8 

Counters . 18 


COL. 

Drugs,  Grocers’ . 26 


Eggs . ............ 

Essence  of  Coffee- 
Extracts . 


_ i« 

.  3 

. . 


Fancy  Groceries . x6 

Farinaceous  Goods . 17 

Figs- . so 

Fisb,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 3a 

Food,  Bird . 3s 

Fruit  Butters . as 

Fruits,  Domestic,  Dried.. ..ao 

Foreign,  Dried. . so 

Fish,  Fresh . so 


Gelatine . 18 

Gravel,  Bird . 32 


Herring... . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 21 


COL. 

Ink . - . * 

Insect  Powder . *8 

Ironing  Wax. . - . 33 


Jams . . . . ..26 

Jars  and  Jar  Rabbets- .  6 

Jellies . *5 

Junket  Tablets..  . . 27 


Ketchup- 


Lamp  Goods . — 

Lard . 

Lemons  and  Oranges. . 

Lentils . 

Licorice  . 

Lime . 

Live  Poultry . 

Lye  and  Potash . 


Macaroni . — 

Mackerel . 

Maple  Syrup . 

Matches . 

Meat . 

Milk,  Evaporated . 

Mince  Meat . 

Mineral  Water . 

Molasses.. 


..21 

..23 

..17 

..26 

..SI 

..*3 

.  .21 


Mustard . 

Prepared.. 

Marmalade.. 


COL. 

. 3® 

. 3* 

. . 28 


Noodles,  Egg . 

Nuts . 


•*7 


Oat  MeaL . — . — «7 

Oils . »3 

Oil,  American . 83 

Olive  Oil . *3 

Olives . 32 

Oysters . 20 


..33 
•  *3 


Paper . 

Paper  Bags . . 

Peanuts . 

Peanut  Butter . 

Peas  Dried . 

Pickles . 

Pickled  Meats . 

Plum  Pudding- 


Preserves.., 

Provisions . 

Prunes . . 

Puddine.... . 

Putty . . 


COL. 

. 26 

. . *4 

. . *0 

. . 18 

. . 26 


Rennet. . 27 

Rice . 28 

Rolled  Oats . . 

Root  Beer . *9 

Rosin . ®6 


. »4 

. >7 

. 34 


Polishing  and  Cleaning 


Compound . 

. 39 

Popping  Corn . 

. 33 

Pork  and  Beef . 

. 34 

Potash.  . 

. 21 

Potato  Chips . 

Poultry  Seasoning . 

. 25 

Dressed . 

. 25 

Live . 

. 25 

Sago . 

Salad  Dressing . 

Sal  Soda . 

Salt . 

Sapolio . 

Sardines . . . . 

Sauce  and  Condiments... 

Sauer  Kraut . 

Scales! . . 

Scoops,  Grocers’ . 

Scouring  Soap . 

Seeds . 

Shoe  Dressing . 

Shot . 

Smoked  Fish . 

Soap,  all  kinds . 

Soda,  Bicarb . ..... 

Soft  Drinks . 

Soups . . . •- 

Specialties . . . 


.28 

.28 

•  3° 

•  9 
.39 
•35 
.18 
.18 

•3® 

.29 

,.18 

.29 

.29 

..29 

..10 

•3° 


Spices.. 

Whole. . 

Starch . 

Stove  Polish . 

Soap  Powders.. 

Sugars . . 

Sulphur...; . . 

Sundries . 

Syrups . 


COL 

•3“ 
-3« 
..31 
..31 
..30 
..  1 
..a8 
••33 
-33 


Tacks . 

Tapioca  — . - . 

Tar . 

Teas . 

Tobacco,  Chewing- 

Smoking.  . 

Cutters . 

Twine  Holders . 

Twine . 


Vermicelli  - . 

Vinegar . . 


■33 

.17 

•7 

::S| 

-xB 

-3® 


.18 

.34 


Washboards . . 

Wax,  Fruit  Jar — 
Wrapping)  Paper.. 
Woodenware . 


•34 

3* 

-S3 

•34 


SUGAR. 

Barrels. 

Cut  Loaf .  6.40 

Eagle  Tablets . 

Crystal  Dominoes,  24  5-lb.  pkgs . 

Cubes .  5-75 

Lozenge,  powdered .  5  *°5 

Powdered . . .  5- 60 

Granulated,  fine  or  standard .  5-45 

“  special  fine .  5-5° 

**  fine,  2  lb.  bags .  5.75 

19  “  2-lb.  pkgs.,  cases.  ..  5.65 

**  “  5-lb.  bags .  5. "5 

“  “  10  10-lb.  bags .  5.60 

99  “  25  lb.  bags .  5-5° 

99  “  100-lb.  bags .  5-45 

•*  coarse .  5-55 

99  extra  coarse .  5-75 

A  Crystal .  5-5° 

A  Confectioners .  5-3° 

No.  2 .  5  20 

No.  3 .  510 

No.  6 .  5-co 

No.  8 .  4-90 

No.  10 . 4.80 


Halves. 

6.60 

6.90 

7-*5 

5-95 

5.85 

5.80 

5-65 


100-lb, 

Bags 

5.20 

5-10 

5.00 

4.90 

4.80 


Ceylon — 

Tetley's,  No.  1,  lbs.,  l/2s  or  %s 

“  No.  2,  y2  lb . . 

99  Troubadour,  1  lb.  tins 
Bungaloe,  1  lb . 

“  lb . 


TEA. 

Foochow  Oolong—  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 45 

Imperial — 

Choice..... . 3° 

Extra  choice . 33 

Fancy . 4  3 

Young  Hyson — 

Choice . 25 

Extra  choice . 33 

Fancy . . . 35 

Gunpowder — 

Choice . 38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . * . 25 

Extra  choice . 30 

Fancy . . . 35 


ammonia. 

Per  do*. 

Colburn’s  “  A,”  16  o*.(  a  dot.  boxes . 9° 

Colburn’s  “A,”  quarts,  1  do*,  boxes .  1.50 

Colburn’s  “A,’'  %  gals  %  do*,  boxes .  a. 70 

Colburn’s  Mayflower,  16  o*.,  s  do*,  boxes . 75 

Colbnrn’s  “A,”  hotel  size,  2  do*,  boxes .  1  30 

Victoria,  2  doz . . . 

Pincus,  3  doz .  . 9° 

Oakdale,  2  doz . . 

O.  K.,  3  doz . . 

Violet,  16  oz.,  Victoria,  2  doz . 9° 

Parsons,  2  doz.  pints .  I,;5S 

Parsons,  Dime,  2  doz . *95 

Banner,  dry,  case  2  doz . .  -87/2 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  % 

gross  case . Pef  f?ros^ 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  yK 

gross  package . per  gross 

Free  goods  with  y  gross  5-  or  10-cent  sizes. 


Rumford  Baking  Powder  ?— 

5c. -tins,  4  do* . . . . . per  do*. 

ioc. -can,  2  do*.  In  box . ~ . per  do*. 

}4-lb.  cans,  a  doz  In  case . per  do*. 

i-lb.  cans,  1  do*.  In  case . . . per  do*. 

Royal,  xoc.  size,  4  doz.. 

^  lb.,  4  do* . 


PACKAGE  TEAS. 

Lipton's—  Per  lb.,  in  % 

Ceylon  and  India,  A . 

Ceylon  and  India,  B . 

Black  and  Green,  A . . . 

Black  and  Green,  B . 

English  Breakfast,  A . 

English  Breakfast,  B . 

Formosa  Oolong,  A . 

Formosa  Oolong,  B . 

r^-lb.  tins  ic.  per  lb.  more. 

Tetley’s — 

India  and  Ceylon,  Formosa  or  Mixed- 

Extra,  Gold  Isabel . 

No  1,  Buff  Label . 

No.  2,  Green  Label . . . 

Sunflower,  India  and  Ceylon,  Formosa, 
Oolong  or  Mixed — 

1  lb.  size . per  lb. 

]/2  lb.  size . per  lb. 

y  lb.  size  . per  lb. 

3  lb.  packages . per  tin 

5  lb.  packages . per  tin 

Spring  Garden  Tea — 

too  lb.  barrels . . . -..per  lb.  net 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . 

U-lb.  “  is-lb.  “  . 

y~\b.  11  10-lb.  “  . 

Trial  “  10-lb .  “  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  ao-lb.  boxes . 

K-lb.  “  10-lb.  “  . 

i£-lb.  “  10  and  ao-lb.  bxs.. 

Travellers  pocket  canister,  4  doz. ...per  doz. 


lb.  tins 
.48 

‘■Is 

•41 

■43 

Per  lb . 

•75 

.60 

•45 


•55 

•56 

•57 

»-35 

3.25 

.18 

Per  lb. 
•53 
•53 
•S3 
•53 

Per  lb. 
•5« 

•  58 
.60 
.80 


9.00 

4.80 


AXLE  GREASE. 

Fraxer’s,  15  lb.  pails . ®5 

Frarer’s,  boxes,  *  gross . per  gross  9. 40 

Mica,  *  gross . per  gross  9.eo 

Castor  Oil,  36  i-lb.  tins,  1/  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  dot.,  10  cent  sixe . 

Mason's  No.  1,  &  gross . per  gross 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

*  lb.,  4  doi.  in  case . — 

5<  lb.,  2  doz.  in  case . 

1  lb.,  1  dor.  in  case . 

Davis'  O.  K.,  V,- lb.,  4  doi . P«r  doz. 

Davis’  O.  K.,  *-lb.,  3  doi . per  doz. 

Davis’  O.  K.,  i-lb  ,  2  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  *  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  lb.,  4  iot . vper  d°* 

Leslie’s,  nickel  . 4  do z.  cases 

Leslie's,  J4-lb.  cans,  a  doz.  cases . . . — 

Leslie’s  i-lb.  cans.  1  doz.  cases  - . 

Leslie’s,  5-lb.  cans,  6  cans  in  case— . 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . •••• 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . . .— . 

6  oz.  glass,  s  doz . . . 

6  oz.  glass,  6  doz . . — — . 

4  oz.  ,1  gross,  lu.bbl . 


■95 

1-75 

3-4° 

•45 

.90 

1.65 

7.20 

•84 

1.33 
■45 
1. 15 

1.80 
9.00 
■  45 
•45 

.82* 

1.07 

1.03 

1.02 


T.  M.  French . .  doi. 


SHOE  DRESSING. 

Mason’s— 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . . .  . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . •• 

No.  3,  Black  Snirie . . . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . . . 

Acme,  1  doz . . . — — 

Bixby’s  Royal  Polish,  1  doz . — • 

Bixby  Jet  Oil  Polish . . . . . - 

Brown’s  Shoe  Dressing,  1  doz . — 

Brown’s,  Army  and  Navy,  1  dos . -•- 

Boyer’s  Frencn  Dressing . 

'•  Oil  Polish . 

Easv  Bright,  ladies' . 

“  waterproof...! . 

Admiral  Russet  Combination . - . ....... 

Admiral  Shoe  Dressing . - 

Whitteroore  Bros.  &  Cot- 

Gilt  Edge  Polish,  black . — . 

Boston  Waterproof,  black.... . " . 

Boston  Jr.  Waterproof,  black,  10-cent  size— 

Elite  Combination,  Baby,  blade- . . . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . - 

Champion  Jr.,  black,  friction  polish . — 

Frencn  Gloss,  black,  self-polishing . — • 

Royal  Gloss,  black,  self-polishing . - . — 

Dandy  Combination,  russet . - . -•-—» 

Star  Combination,  russet . ........ 

Dandy  Russet  Paste  large . — 

Bossola  Waterproof  Paste  Polish,  .arge - 

Bcssola  Waterproof  Paste  Polish,  small..... 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes.— 
OB  Paste  black,  never  dries  up,  lar^  turn. 


.83 

2 . 70 
3 .00 
3-3* 
5  -4° 
13 .80 
1. 10 


Dot. 

.85 

•75 

•75 

•75 

•75 

•45 

■75 

•  4S 
•75  , 

B.«2* 

•  85 

•  88 
•85 

•  Bo 

•  d3 
85 
.85 

*•25 

70 

■r> 


2.00 

■75 
2  00 
•«5 
75 

•  75 
2.00 

75 

75 

73 

•  40 
•« 

*■73 

•75 
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GREEN  COFFEE. 

Par  lb. 

Java,  Private  Estate . 25^  -27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  . 16 

Washed,  Mexican . 14^  .  15% 

Bucarmango . 13  .  13J4 

Guatemala . 12J4 

Maracaibo . 14  .18 

Washed  Santos . 14  . 18 

Mocha  Seed  Santos . 12  •13lA 

Santos  . 11  .12  y2 

Rio .  *ii/4 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 13^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . *2 

Fancy  Mocha  Santos . ...... . , . ,  .20- 

Choice  Mocha  Santos . . . . . '  .18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14.85 


Lion, 

Seven  Day.. 


•  13M 


4-  '5 
I  to 

5-  75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Ollier's  "Kosyr'’— 

50  tine  In  box . . . per  box 

is  In  tins  box . per  carton 

»-lb.  tine . . . . . per  doz. 

leorge  Flora's  Sons —  Per  grots 

Coffee  Eisence,  X -gross  Improved  cane .  a.aj 

W-gToes  cant,  tin  ende  ......  1.75 

X-fross  cans,  all  tin .  1.90 

Vienne  Coffee  Esience,  Manilla,  X  grots ....  1 . a. 

Package  Chicory,  65-lb.  cases . per  lb.  .04X 

Hummel  s  Essence,  tin  can,  %  grots,  per  gross  s.qo 
"  "  tin  ends,  "  •• 

"  Improved  •*  “  .  ,5 

Chicory,  Sellar's  65’s . . . .  .o'M 

English,  ground,  bags  about  160  lbs...  .05X 

"  Francks’,  stick,  65  lbs . o6Ji 

**  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . . . 06 


AMMUNITION. 


to,  rroT^r^h^,~7i 

••  M  koo.  a.U  Ik. 


hegn,  i»X  *»- 

•m.  ***•- 


Drop  Shot,  Nee.  a,  3,  j,  I,  ,,  bags,  ej  tbs..., 


•  el 

- :% 
.50 
*5 


BLUING— Dry. 

Per  gross 

Bartow's,  small,  a  *ea_ . . . . . a .  75 

“  large,  1  doa_ . . . .  3.50 

Sawyer's,  No.  1,  <  dot . . .  1 . 75 

Na.  s,j  doc . . . —  4. co 

Colburn's,  Na.  1,  4  dot. . . .  1.65 

“  No.  s,  3  dot. . . _ . . . . 3.65 

“  A.  No.  6,  is  01.  boxes,  J  os.  free...  4.80 

"  Ball  Hue,  No.  1,3 dor...,™, . . s.6o 

“  “  No.  s,  3  das .  4.80 

Reckitt’s,  50.  and  IOC.  asst.,  8  lbs . Per  lb.  .  30 


BLUING— Liquid. 

_ 

Per  gross 

Boyar's  Bengal,  No.  I,  X  gross . . . 

Army  and  Nary,  No.  8,  3  das . . . . .  5. 10 

Crystal,  No.  a,  3  dot . .  3.00 

Troy,  No.  3s,  bbls.,  6  dos.  barrel .  5  50 

French  Laundry,  large,  X  gross  In  barrel .  a. 45 

Tlbbals  Cream  Indigo,  3c.  size,  X  gross  case.  4.80 
"  "  10c.  size,  la  gross  case.  9.00 

Free  goods  with  X  gross  5-cent  size  and 
X  gross  10-cent  size. 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  60- lb.  tubs . .  .  36 

“  “  . 35 

"  second,  "  .  34 

*■  third,  «  _  3,-33 

“  dairy,  extra,  baktrs’ use,  30- 

60  lbs . 2J-.39 

"  5  and  10-lb.  rolla,  60  and  100- 

lb.boxas . 3a-.  37 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-co-lb.  bxa.  .43 

B.  B.,  E.  D.  brands,  ao- 50-lb.  boxes .  39 

J.  J..  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-ib.  boxes..  . . ,38 

Sheaf  (“400”)  Elgin,  ao-5o4b.  boxes .  .37 

Sheaf. . 3S-.36 

Mllhen  Farm,  lbs.  and  X  lbs— .  .  41 

Gurnee,  lbs.  and  X  lbs .  39 

Belle  Soring . . . . .  .  35 

White  Rock .  .39 


CANDLES. 

Per  lb. 

P.  &  G.,  8’»,  30  lbs . . . 11X 

“  ,6's,  30  lbs„ . — . — .  ,ia£ 

Paraffins,  4’s,  6's,  8’s  cartons,  36-Ib.  eases, 

per  lb . 08X 

Searchlight,  hotel,  16’a,  30  lbs— . . . .  .08M 

Pearless,  hotel,  ,6’s,  30  lbs . 09M 

Bright  Light,  ,6’s,  30  lbs . . . . per  box  1.75 

Werk’s,8’s,  30  lbs. . uX 

"  i*’«,  30  lbs . — . .  X 

Nevsrout,  8  s . . . per  box  1.75 

"  16’s,- . .  ••  ,85 


Blasting,  A,  ksgs,  *5  lbs.. 
"  B,  kegs,  S3  lb... 


••35 

«.S» 


JARS  AND  JAR  RUBBERS. 

Mason's — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  5.25 

Pints,  t  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  ,  lb.  cartons . 30 

Regular, ,  lb.  cartons . 30 

Lipped,  ,  gross,  boxes . 8o 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  2,  doz . 18 


COOKING  HERBS. 

C«lbarms's<<A,”  Small- 
Sweet  Marjoram . . . . per  doe. 

San  •< 

r  e  eeoaose  aaaaea  eaerooeoe  tMSSisttitursrsrras 

Thyme . . . . . .  " 

Savory.— . . .  •* 

Special  case  assortment,  s  doz.  Sweet  Mai. 
joram,  1  dos.  Sage,  %  dos.  Thyme,  X  doz. 

Savory . per  ease 

Colburn's  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

rlb.  cartons.  1  doz . ..——..—...per  dos. 

-lb.  •«  *<  . . . _  n 

,-ib  ••  ••  ** 

-lb.  screw  cap  bottles,  a  dos— .....  “ 

-lb.  square  cans,  s  doz . — _  " 


•5 

*5 

.S3 

*5 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 87M 

New  Jersey,  No.  10, 1  doz .  2.20 

standard  No.  3 . 80 

Scinch .  1.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott’s,  frying .  1.15 

Our  Best,  500Z .  1.00 

Fancy  Maryland . • . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  10 . . . .  4.50 

Siring  Beans—  Per  doT 

Fancy  cut  Refugee .  1.05 

“i  Refugee.,.,.. . .......  .  1.20 

Small  ‘  . . . .  1.35 

Fancy  small  Refugee .  1.60 

Smallest  Refugee .  1.80 

New  York,  No.  10 .  4.25 

Wax  Beans — 

Small . 1.35 

Fancy,  small .  1.60 

Cut  wax- . . .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  “  3,  plain .  1.45 

“  u  2,  sauce .  1.25 

“  2,  plain .  1. 15 

“  Picnic  sauce . . 70 

11  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -1.25 

“  “  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce .  95 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  x.oo 

“  “  “  . 85  -  .95 

Maryland  crushed . 

Peas- 

Fancy  New  York,  sweet .  1.05 

sifted,  sweet .  1.20 

extra  sifted,  sweet .........  1.35 

fancy  sifted,  sweet .  1.65 

June .  1.05 

sifted  June .  1.20 

extra  sifted  J une .  1 . 35 

fancy  sifted  June .  1.65 

No.  10  cans  . .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

“  June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  1.10 

“  "  10 . . .  3-  25 

Succotash — 

New  York,  fancy,  No.  2 .  1.20 

“  standard,  No.  2 .  1  05 

Maryland  Slavery.  No.  2 . 95 

Spinach — 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy.  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 . 1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy,  No.  3 .  1.15 

**  **  “  2 . 90 

fancy,  No.  3 .  x.oo 

New  Jersey,  fancy,  No.  3 . 85 

standard,  No.  3 . 75 

Maryland,  standard,  No.  3 .  .65 

Asparagus — 

Mammoth.  2j^s .  3.00 

Large,  2 .  2.75 

Oak,  large,  2  2.65 

Standard,  .  2. 45 

Fancy  tips,  No.  1,  square .  *.65 

Extra  standard.  No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  a.  50 

Extra  standard .  a. 60 

Standard .  1  40 


Pears — 

Bartlett,  extra  quality,  aj^s . 

“  extra  standard,  . 

il  standard,  2*4s . 

Cherries — 

Extra  quality,  2*^s . 

“  standard,  aJ4s . 

Standard,  2^s . 

Peaches — 

Extra  quality,  lemon  cling . 

Standard,  lemon  cling . 

Extra  standard,  No.  8 . . . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz . 

Plums — 

Egg,  extra  standard . 

Green  Gage,  extra  standard . * . 

Egg,  standard . 

Gage,  standard . 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  2  doz . 

Standard,  No.  3,  2  doz . 

New  York  State,  No.  10 . 

Blackberries — 

New  Jersey,  syrup,  No.  2 . 

Standard,  No.  2 . 

Blueberries — 

Maine,  Eagle  No.  • . 

Loggies,  No.  10 . ; . 

Cherries — 

Maryland,  No.  2,  white,  extra . 

New  York,  white.  No.  2 . 

Flo  r  City,  red,  No.  2 . . . 

Peaches — 

Extra  standard,  yellow,  No.  3 . 

Standard,  white,  No.  3 . 

Standard,  pie.  No.  3  ..k . 

Pears— 

New  Jersey,  No.  10 . 

Delaware,  standard,  No.  3..,..., . 

Raspberries — 

New  York,  extra  preserved,  No.  2 . 

Strawberries  — 

Anchor,  No.  2,  water . 

New  Jersey,  standard.  No.  2 . 

Pineapple — 

Hawaiian,  No.  2^,  sliced . . . 


■  .60 
2-15 

1.  80 


t  .90 
2.35 
1.80 


2.50 

1.90 

S-6o 

1.05 

1  -45 
1  -45 
1 . 10 
1  10 


.90 

85 

2.85 

1  30 

l.Ol'/i 


1.25 

6.00 


*• 35 
2.<  5 


1-25 

1.05 

•95 

3  75 


2,  grated . 

“  2.  crushed .  . 

"  extra,  grated  in  juice . 

“  crushed  in  juice . 

Baltimore,  extra,  grated,  No.  2  . 

“  “  sliced,  “  2 . 

Singapore,  heavy  syrup,  No.  1%,  cubes . 

“  “  “  il£t  chunks... 

“  “  “  “  1^,  sliced . 


2-45! 

1 

•75 

1.50 

2 .50 

2.20 

1  75 
1.80 
5-75 
5-75 
1.80 
2.00 
1. 10 

1 .20 
1 .30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs-  Per  d0I 

Deviled,  No.  i,  4  doz.,  McM«iuunIa’s„ .  s.»7)< 

"  No  s,  s  doz.,  McMensmln's. .  z.tj 

CUuns — 

Star,  No.  1,  4  dos. . 

Lobster — 

B.  &  M.,  No.  1,  tall,  1  doz .  4  ->c 

"  “  flat,  4  doz .  Vil 

B.  &  M.,  No.  K,  Bat,  4 dos . 

No.  flat,  4  dos .  1.49 

Star  brand,  No.  V,  flat,  4  dos .  >.,■ 

“  No.  X,  flat,  4  do, .  s.  25 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Pickerf  s,  soused,  No.  1,  4  dos . . . 

"  "  No.  s,  1  dos . 

"  “  No.  3,  •  dos . ; . 

Underwood,  soused,  No.  z,  50  cans  . 

"  “  No.  1,  4  dos . . 

Oysters — 

Boyer’s,  No.  1,  s  dos . . . .g 

“  No.  s,  s  doz . .  1 

Stewart’s,  No.  a,  a  dos . . .  ,  j, 

*'  No.  1,  a  dos . . .  .67X 

Victory.  No.  1,  a  doz— . . . 75 

Kippered  Herring — 

Maconache’s.  2  doz.,  plain .  j.6o 

Bonaccard,  6  doz . ’  1.60 

Salmon— 

Hapgood  s,  No.  1,  tall .  2.05 

i,  flat......  ........................  2.25 

Horseshoe,  No.  1 . . . 

Alaska,  red . .  j  -5 

White  Raven,  red,  Xs . 

Red,  No.  %,  flat,  4  doz . 90 

Pink,  No.  %,  4  doz . go 


SARDINES — Imported. 

Boneless  and  peeled,  %s .  28.00 

“  D.  &  G-,  Xs .  26.50 

"  Ispa,  Ms .  28.00 

(rondolier,  Xs . 100  27.00 

“  Landed,  Ms . too  8.50 

“  Martel,  Ms . * .  10  10.50 

“  “  Ms . 100  14.00 

’  Loyal,  Ms . too  9.5P 

Argonautes,  i^s . too.  24.00 

Orion,  smoked,  Ms,  key . 100  8.00 

Tomato  sauce  Ms .  15.00 

Truffled,  M-%  key . ioo  12.50 

Spiced,  Ms . 100  10.00 

Skipper,  Ms . 100  11.50 

“  tomato  sauce,  M* . too  11.50 

Royanette,  oval,  Ms . .' . 100  9.30 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT** 


GROCERY  WORLD  aND  GENERAL  MERCHANT 


8T 


^  y. 


Mr. '  Manufacturer,  suppose  you 
the  subject  of  your  discourse  was  to  1 

•  ’  !r  !  ..  ’!  •  ..  jrvinl  p  ■  •< 

necessary  preparing;  your  speech  ? 

The  Grocery  and  Allied  trade  Press  of  America  makes  you  a  better  offer  than  that 
they  have  over  150,000  retailers  (you  couldn’t  get  that  many  in  a  hall)  prepared  to  listen  to 
what  you  have  to  tell  them. 

Don’t  decline  to  address  them.  You’ve  got  to  spend  more  money  to  reach  them  any 
other  way,  and  if  you  don’t  talk  to  retailers  your  selling'  plans  will  suffer. 

If  you  DO  decide  to  talk  to  these  150,000  merchants,  who  are  prepared  to  be  your 
distributers,  DON’T  WHISPER  in  a  two-inch  ad.— talk  OUT  LOUD  in  a  half  page. 


,br:l!l  nfsoM  b-,;  *v 
szr.ir.yf  i ar.i 
:>ni 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 
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Twin  City  Commercial  Bulletin,  Minneapolis  and 
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Angus  Wataon  &  Co. — 

SWppei  Sardines — 

is,  olive  oil,  first  grade,  key,  too  tins. — .  is.oo 

is,  "  "  "  50  tins .  11. 00 

fa,  tomato  sauce,  key,  100  tins .  is  .00 

"  "  jo  tins . „.  11. 00 

£ea  Queen,  Vs.  pore  olive  oil,  100 .  9.60 

Sea  Pearl,  V*.  pure  olive  oil,  too .  8. 00 

Domestic. 

American  Oil — 

No.  2,  V s . Joo  3.00 

Vs,  key . 100  3.15 

Irma,  &S . 100  4-°° 

Mustard — 

Irma,  Vs . 100  3'®5 

Vs . 100  3- >5 

Vs .  5°  2 -75 

Continental,  Vs,  key .  48  3  °° 

Irma,  fancy,  Vs .  5°  3-8° 

Gold  Label,  Vs .  5°  4-50 

“  Vs . .....100  7  00 

Underwood’s,  Vs .  5°  4’25 


CANNED  MEATS. 

Corned  Beef. 

Armour4 —  Per  doi. 

Verlbest,  No.  1,  key,  a  dot . - .  1 .9s 

"  No.  s,  key,  1  doi . _ . .  3.03 

Fnirb&nk'a — 

No.  1,  key,  a  doi._.„ 


. — .  i. 60 

No.  a,  key,  1  doi. .  »-7S 

No.  6,  key,  1  doi.„ . . . . .  11 .00 

No.  14,  key,  %  dor .  04.00 

Lobby's — 

No.  1,  key,  s  dos......*.— 1  -  75 

No.  a,  key,  1  doi . . .  3.00 

Chipped  Beef. 

Libby’s — 

No.  V,  a  dot . . . . . . .  1.30 

No.  1,  a  doa . . . . .  a.ao 

No.  V.  •  do* . . .  *-33 

No.  1,  glass,  ados . — .  0.32)4 

Beechnut — 

No.  H.  sliced,  glass  lara.„ . .  1.70 

No.  1,  sliced,  glassjara-. .  a. 80 

Sliced  Smoked  Beef. 

Armour’s  Verlbest— 

Shield,  In  glass,  sise  X—— — . 

«d  If  *1  . 

•  »»«»»»  eeooooeseee »sao«H 

Sliced  Bacon. 

Armour’s  Verlbest — 

Star,  la  glass,  sise  V...— - - - 

II  II  . 

Beeeeeeeooeeeooeeeseeeoooooo 

«  Imtha,  "  V . . . 


1.30 
a.  30 


No.  X,  glaei  lare . . 

No.  1,  glass  jars . . 

Roast  Beef. 

Armour’s  Verlbest— 

No.  1,  a  dos..—, _ 

No.  a.  1  doi _ — . 

Fairbanks — 

No.  1,  a  dos _ _ —... 

No  a,  1  dos . . . . . . 

Libby's— 

No.  i,  s  doe. ........... .... ........... .... 

No.  a,  1  dos . - . — . 

Megan's — 

No.  1,  a  dos . - 

No.  a  s  des . . 


Lunch  Tongue. 

Armour’s  Verlbest,  No.  1,  •  dos . . 

Umour'a  Veribest,  No.  X»  a  dos . . 

Faisbank’s,  No.  r,  a  doz. . . 

Libby’s,  No.  t  a  doz. 

Libby’s,  No.  V.  2  doz . 


l-S! 

*■75 

*35 

*•75 

1.70 
a. 80 


>•93 
3  ®5 

I.6j 

®  -73 

*•75 

3.00 

s-5754 

*•75 


3  3° 
1.80 
a.  80 
a .  ** 

1. 8s 


Whole  Ox  Tongue. 

inaour’a  Verlbest—  Per  Dos. 

"  1 V  •••••••■•■•■••— ••••«— . — .  6.60 

"  *  . - .  7-5° 

®/|  . . . . .  9-9D 

Falrbank’s,  No.  a,  1  dox_ . . .  8. 00 

Libby’a,  No.  aX,  1  doa . .  9.50 

Potted  or  Deviled  Meats. 

Armour' a — 


No.  V 

f,  4  doa - - 

No.  £ 

1,  a  dos. . 

Libby'. 

No.  M 

(,  4  doa„ . 

No? 

L  4  <*«*• . 

R.  ft  R 

N®.  k 

[,  4  dot«. ......... 

No.  J 

1.  »  doa . 

•  30 
.80 


•5® 

■BO 


1. 15 

>95 


a  .00 
3  8j 


Potted  Chicken  or  Turkey. 

Armour's  Verlbest— 

No.  V,  4  dot.. . „ . . . . 

No.  X,  a  doa . . . . . _ . 

Libby’a— 

No.  X,  4  <*oa . — 

No.  8.  a  doa„ . „ . . . 

R.  *  K.,  No.  X.  4  doa . . . .  1.75 

Sausage. 

Armour1!  Verlbest— 

Vienna  style,  sise  X . 93 

“  "  1 .  1.60 

Luncheon,  with  Tomato  Sauce,  sire  X .  1  00 

Boned  Meats. 

Curtice  Brothers,  "Bine  Label,"  In  tins — 

Chicken,  No. X .  3>5* 

"  No.  1 . 6.00 

Turkey,  No.  X- .  3-5® 

“  No.  1 .  6.00 


Whole  Rolled  Ox  Tongue,  No.  0 . . .  is. So 

Boneless  Whole  Ham,  No.  iX .  8.75 

"  **  No.  aX .  ia.50 

All  of  the  above  packed  a  doien  in  casa,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  doien. 

Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  3  01.  No.  10  ox. 

Ham .  1,30  a. Bo 

Tongue . 1.30  a.  80 

Chicken . a.  00  3-30 

Turkey .  2.00  3.30 

No.  5  01.  packed  4  doien.  No.  10  01.  packed  a 
doien  In  case. 

Potted  Meats. 

Curtice  Brothers,  "Blue  Label”— 

No.  X  Tin.  Ne.  X  Tin. 

5“ . - . — .  *-45  *41 

Tongue .  s.45  9.45 

Chicken.. .  1.95  1.95 

Turkey .  1.93  1.95 

No.  packed  4  doz.,  No.  packed  a  doi.  in  case. 

Soups. 

Campbell's—  Per  doz. 

Asparagus . 90 

Beef. . . . . . 90 

Bouillon . 90 

Celery . 90 

Consomme . 90 

Chicken . 90 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

Julienne . 90 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . . 

Pea. 


Pepper  Pot . 90 


Printanier 


90 


Tomato . . . 90 


Tomato  Okra, 


90 


Vegetable . 90 

Vermicelli-Tomato . 90 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label" — 

Consomme 

Bouillon . 

BeeC. . 

Julienne . .  j.ij 

Printanier . . .  3 

Vegetable . .  3, 

Tomato . « .  3,  _ 

Ox  Tail . 3.15 

Mock  Turtle .  3.15 

?«•-- .  3 15 

Mutton  Broth .  3.13 

Clam  Chowder.. .  3.13 

Clam  Broth .  3.13 

Chicken  Gumbo. .......  3 

Mulligatawny .  a 

Chicken. .  3 

Chicken  Broth . - 

Green  Turtle . 

Green  Turtle,  Clear.....  7.23 

Terrapin . 

Schhnmal's,  assorted,  1  lb.,  4 doi.. 


Quarts. 

Pints. 

X  P1M*. 

3.15 

*•73 

*.as 

3  >5 

*■75 

>»S 

3  >3 

>73 

*»S 

3.15 

>•75 

>•*3 

•  3  >5 

>75 

1. 35 

3- ‘3 

>73 

*.as 

3.15 

>73 

>»3 

3.13 

>•75 

1. 33 

3  >5 

>•75 

>•*5 

3. 15  . 

>•75 

>•*3 

S  >5 

>73 

>»S 

3.15 

*•75 

>•*5 

3*  >5 

>•75 

*.«5 

3  IS 

*•75 

>.35 

3. >3 

>•73 

>«S 

3  ‘5 

*■75 

>.as 

3>s 

>•75 

>•*5 

6.5O 

3  50 

9.  OO 

7  >3 

3-75 

a. a$ 

7- *3 

3 -75 

a. 33 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . . . 3*-Ib.  pails  .08K 

Cream  Jelly  Mixtures . .  u 

Elcroften  Mixtures. .  •<  >jo^ 

Nobby  Mixtures .  ••  .j, 

Cadella  Mixtures .  «  .nX 

Fine  French  Mixtures . .  •«  -laV 

French  Creams .  **  -0g 

American  Mixtures .  "  .08X 

Variety  Cut  Drops. .  ««  .  0854 

Darling  Mints . . .  "  .egu 

Golden  Drip  Bar . ....15-Ibboxe*  .10^ 

Sour  Balls . 30-lb.  pails  .08)4 

Pancella  Cream  Chocolate.... .  “  .09X 

I  X  L  Assorted  Chocolate . „  *• 

King  B  Assorted  Chocolate .  **  .  j  *1/ 

No.  1  Fine  Assorted  Chocolate. „  "  .,j 

Nonpariel  Drops . . .  •*  .nX 

Chocolate-covered  Caramels .  "  , 

Dairy  Chocolate  Chips  _ . ..15-Ib.  pails  '15U 

Chocolate  Mints.... . -..30-lb.  pails  .10V 

Honey  B  Comb . ai-lb.  pails  .  16  V 

Cream  Cocoanut  Balls . _..s8-lb.  pails  .11)4 

Cream  Peppermint . . . — 30-lb.  pails  ,\o% 

Cream  Wintergreen. .  **  -roX 

Wellington  Caramels.. . 25-lb.  pails  .08 

Frozen  Milk  Caramels  . . 30-lb.  pails  ,IOV 

Soft  Jelly  Gum  Drops . . .  “  .07U 

Superfine  Gum  Drops. . . . .  *•  ,„i/ 

Jelly  Beans . .  ••  [oj* 

W Intergreen  Lozenges . . .....  “  '09X 

Mint  Lozenges  . . . . .  <•  .oqZ 

Assorted  Locenges . .  "  ogV 

Conversation  Lozenges. . a8-lb.  palls  .oo)4 

C.  &  A.  Crown  Stick.. . . . 30-lb.  pails  .oe)4 

Rock  Candy,  assorted . - . lo-Ib.  boxes  .  10X 

Penny  goods............... . to  boxes  in  ease  5.00 


CATSUP. 

_  ,  _  Per  doe. 

Beefsteak  Catsup,  medium . . .  li0o 

Waldorf^ medium,  is  oz.,  screw  top,  s  dos..._  .87)4 

Tomato,  10c.  sire,  bottles . . 

Tobasco,  toe.  siie,  bottles.. . . 

Snider’s — 

Pints,  ados . . . . . . . .  1.  jo 

Half-pints  s  doa. . — .  1JO 

Quarts,  1  dos . - . 

Gallons,  6  jugs  In  crate . per  jug  ,8e 


— II— 


KETCHUP. 


Curtice's  “  Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  ss  bottles  In  case .  a .  75 

Medium,  15  bottles  In  case .  4.35 

Large,  12  bottles  in  case. .  3.85 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’a —  Per  lb. 

Premium,  X>,  ia  to  15  lba. . 30 

Premium,  Va,  ia  lbs . jo 

Caracas,  sweet,  6  lbs. . 3a 

German,  sweet,  is  lbs . .  ,sa 

Auto,  sweet,  6  lba . 33 

Cocoa,  V-lb.  cans,  ia  lbs.  In  box . 36 

Cocoa,  W-lb.  tins,  6  lbs . 36 

W.  H.  Baker’a- 

Best  Cocoa,  X-lb.  sise . - . per  lb.  .3s 

“  i-lb.  "  .  "  .J3 

Premium  Chocolate,  X>>  **  lbs . s3 

“  X*.  >*lbs . 19 

Best  Sweet  Chocolate,  1-33,  6  lbs . igX 

",  "  i-5»,  fib... . 19X 

Hsrahey  ■ — 

Milk,  48  5  cent . per  box  1 .60 

Cocoa.  X-lb.  tins,  7  lbs. . 4s 

Van  Houten's — 

Cocoa,  ia-lb.  boxes,  i-lb.  tins . ....per  tin  ,ym 

"  ia-lb.  boxes,  X-lb.  tin* . .  "  .40 

“  6-lb.  boxes,  V-lb.  tins .  “  .so 

"  square  tins,  48  in  box . . ia 

Hnyler’s — 

Cocoa,  X>.  *-Ib . 36 

“  X»,«-lb . 36 

H 00 too  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  X* . 31 

Cocoa,  labeled,  |s . 37 

Premium  Chocolate,  )4s . 30 

Premium  Chocolate,  V* . 31 

Bensdorp’s  Royal  Dutch  Cocoa,  ia-lb.  cases — 

Per  can.  Per  doz. 

V-lb.  round  can* . .  .18  1.17 

X~lb.  round  cans . so  2.60 

i-lb.  "  . s,  684 

iX-o*-  "  50  cans  In  case  ,07 

Per  lb. 

3-lb.  •*  .35 

Bensdorp’s  Chocolates,  4-Ib.  boxes,  14  boxes 
In  case — 

Milk,  6  to  lb . .43 

Queen  4  to  lb.,  ia  to  case. . 42 

Sweet  Vanilla,  4  to  lb . 28 

"  8  to  lb . 28 

Milk  Chocolate,  Towers,  5  lb.  boxes . 50 

“  "  X  lb.  boxes,  90  to 

case . 56 

Turinos,  5  lb.  boxes. . 50 

Blooker's  Cocoa — 

V-lb.  tins,  2  dor.  Inbox . . . per  dos.  1.88 

X-lb.  tins,  a  doi.  in  box . "  3.50 

i-lb.  tins,  1  doi.  In  box . "  6.50 

5-lb.  tins,  1  dor/in  case . per  lb.  .5* 

10-lb.  bags,  1  doi.  In  case.. .  "  .so 

Runkel’i — 

Cocoa,  |s,  X  cans,  6  lbs . per  lb.  .  33 

WILBUR’S 
COCOA 

»  FINEST  FLAVOR 

FAIREST  PRICE 

/ 

toe.  tins,  12  lb.  boxes . per  lb.  .35 

V-lb.  tins,  6-lb.  boxes . . per  lb.  .33 

)4-lb.  tins,  6-lb.  boxes . "  .33 

Premium  Chocolate — 

V  lb.,  ia-lb.  boxes . . . . per  lb.  .31 

X  lb.,  ia-lb.  boxes . “  .30 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  sue. ..per  box  1 .43 
"  14  cakes,  10  cent  size..  "  1.50 

Lowney’a — 

Premium  Chocolate,  6-lb  boxes,  ia  boxes  In 

„  K^b-  Pacl“r*.... . 3* 

Premium  Chocolate,  is-lb.  boxes,  6  boxes  In 

case,  X-lb.  packages . 3s 

Premium  Chocolate,  6-lb.  boxes,  is  boxes  in  ■ 

case,  V-lb.  packages . 3a 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes  In 

case,  V-lb.  packages . 3s 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  X-lb.  packages . 17 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case^  V"lb-  packages . 17 

Vanilla  Sweet  Chocolate,  is-lb.  boxes,  6 

boxes  In  case  V-lb.  packages . 17 

Vanilla  Sweet  Cnocolate,  50  5 -cent  pack¬ 
ages  in  box . per  box  1.30 

Cocoa,  6-lb.  boxes,  is  boxes  la  case,  J-lb. 

tin* . 3* 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb 

**»* . 36 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  V-lb. 

„  tin* . 36 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  J4-ib. 

tins . 3$ 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  X-lb. 

„  ‘In* . 36 

Cocoa,  za-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 3« 

Cocoa,  5-lb.  screw  cap  cans,  10  earn  in  case, 

3-lb.  tin* . ’ . .....I  .jt 
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Diamond  Chocolate,  sweet,  V-lb.  pkgs. 

6-lb.  boxes,  is  boxes  in  case . per  lb, 

is-lb.  "  6  “  “  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  is-lb.  boxes,  6  boxes  In  case... 

per  lb. 

6-lb.  boxes,  is  boxes  case,  V-lb.  tins  " 
V-lb.  tins,  6  lb.  boxes,  ia  boxes  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box.M 

per  box 

Croft" s  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  X-lb.  jars,  t-  and  is-lb, 

boxes . 

Croft's  Cocoa,  Js,  a  doien  In  box . 

“  "  Vs,  6  lbs.  "  . 

“  "  X», « lbs.  «  . . . 

"  "  5-lb,  6  cans  “  . 

"  Swiss  Milk  Chocolate,  48  s-c. cakes.. 
“  Premium,  V».  ia-lb.  cakes  . . 

"  "  Xs,  "  "  . . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

V-lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
X-lb.  "  "  a4-lb.  boxes..  « 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  )4-lb.  tins,  6-lb.  boxes  . 


It 

X-lb.  "  12-lb.  "  .. 

Bedford  Cocoa — 

Labeled  } 

■4-lb.  cans,  6-lb.  boxes.... 

“  i 

i-lb.  »  ia-lb.  "  ... 

a 

i-lb.  "  6-lb.  *■ 

a 

f-lb.  "  ia-lb.  ••  ... 

Vanilla  Sweet  Chocolate 

Blue  Ribbon,  Xs,  6-lb.  boxes- . 

"  Xs,  ia-lb.  "  . . 

Premium  Chocolate — 

V-lb.  cakes,  ia-lb.  boxes . 

X-lb.  "  34-lb.  •'  . 

Milk  Chocolate — 

40  3-cent  cakes  In  box,  14  to  hall  case.. 

4®  “  "  48  to  case . 

34  5-cent  cakes  in  box,  14  to  half  case.. 
14  "  “  48  to  case . 


.at 

.as 


.at 

.al 

.a8 

»•*» 


,:S 

•S3 

•J* 

•3* 

*.30 

•3* 

•3® 


•  a6 

•»5 

a.oa 

•  3SX 

-33 

:5x 


•»*x 

■73 

•73 

•7® 

•7® 


CONDENSED  MILK. 

BORDEN’S 

CONDBNS^D  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz . . . . .  *6.  •$ 

Eagle,  a  doz .  *3.15 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4  S5 

Dime,  4  doz .  *3.75 

Baby,  1  doz.,  glass . *a.oo 

Red  Cross .  4.73 

Peninsular . 4.55 

Star,  4  doz .  4.75 

Silver,  4  doz . 4.75 


EVAPORATED  MILK. 

Libby's,  small  family,  6  dos . . 

Libby's,  family,  4  doz . 

Peerless,  family  size,  4  doz  ... 

Peerless,  tall  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz... 

St.  Charles,  tall,  4  doz . . 

St.  Charles,  5-cent  size,  4  doz.. 

Silver  Cow,  5-cent  size . 

Silver  Cow,  family  size,  4  doz.. 

Pet,  tall,  4  doz . 

Pet,  5-cent  size,  6  doz . «... 

Van  Camp's,  6  doc.,  small . . 

Van  Camp's,  4  doc.,  family.. 

Van  Camp's,  4  doc.,  tali...,«. 


. 6  doc. 

.per  case 
.per  case 


*3  ee 

*3.60 

*3.03 

I  *3 
3  M 

x.90 
•  65 
300 
3.60 
• .  60 
■•75 
3-15 
3.80 


HIRES  CONDENSED 


1  *-'*•  Far  ease. 

Silver..- . 

4.70 

Hires . 

4.60 

Queen  . . 

4-50 

Premium . 

4*35 

Blue  Ribbon  - 

4-35 

Gold  (Baby)..'. 

3.00 

Oold,  tall . 

4.1o 

Qold,  family.- 

3-35 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


a® 


When  She  Gets  the  Dozen  Cans 

of  VAN  CAHP’S  PORK  and  BEANS  which  you  can  sell  her  by  offering  a  small  discount,  she’s 
a  better  customer  for  you  because  she’s  got  the  “quantity-buying  habit  and  you  re  making  a 
profit  on  twelve  meals  instead  of  one. 

Remember  this  when  a  customer  asks  for  VAN  CARP’S  PORK  and  BEANS  and 

“  SELL  HER  A  DOZEN  CANS  ” 

VAN  CAMP  PACKING  COMPANY,  Indianapolis,  Ind. 


They  Won’t  Want  What  They  Can’t  See 


Goods  displayed  in  a  PEERLESS  COUNTER  sell  themselves.  The  PEERLESS  COUNTER  will  give  you 
immediate  advantage  over  a  competitor  whose  goods  are  hidden  in  boxes  and  barrels  where  customer 
them.  SHOW  what  you  have,  in  a  PEERLESS,  and  you'll  SELL  it.  Yon  can  sell  ALL  of  tt  too  because  tne 
drawers  protect  tlieir  contents  and  the  last  cracker,  or  fig  or  nut  is  as  clean  and  salable  as  the  hist.  r 
handsomely  illustrated  catalogue  showing  styles  and  prices. 

PEERLESS  FIXTURES  CO:,  Dept.E,  Marshall,  Michigan 
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COCOANUT. 

Franklin  Raker  Co's —  Per  case 

Brazil,  70  s-cent  packages .  3.50 

"  35  10-cent  44  . f  *.  50 

“  38  5-cent  and  16  10-cent  packages. ...  a. 50 

14  18  aocent  packages .  a  .  50 

Per  lb. 


Shred,  In  pails,  20  lbs . . 


.10% 


in  boxes,  25  lbs .  10^ 

•*  in  barrels,  135I  bs .  00  V4 

Table  Talk,  Thread,  in  pails,  20  lbs . i<j 

“  In  boxes  25  lbs... . 

in  barrels,  135  lbs . 09 

Premium,  60  V-lb.  packages,  15  lbs.  to  case  .36 
“  30  )l-lb.  “  tS  “  .25 

3°  K-lb.  and  is  J4-lb.  packages, 

15  lbs.  to  case . 25M 

Dunham’s,  )$s  and  Ms,  15  lbs . 27 

and  Ms . 1 6 % 

K-lb.  packages,  5  and  15  lbs . eg 

k«s,  5-lb  cartons . 28 


COCOANUTS. 

franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  100s . . . 


Per  bag 


a.  «4  mi  X  «<  v, 

- SiiU 

CRACKERS  AND  CAKES.-,-? 


A. TLxton  &  Co. — 

Butter  Crackers . 

Oyster  44  . 

Wine  Scroll . 

Bbls. 

..  .08M 

..  .08)4 

Bxs. 

.09 

.09 

Cracker  Dust . 

•  o8M 
obbera  a 
ipwards. 
Bxs. 

Packages  free.  To  wholesale  dealers  and \ 
Iscount  will  be  made  on  lota  of  5  barrels  and  1 
J.  S.  Ivins'  Son—  Bbls. 

Assorted  tumbles . 08 U 

Brown  Edjre  Watar . 

Cocoanut  Ripple . 

Cookie  Mixed . . 

Fig  Bars . 

.08H 

.xo 

*xo 

09 

.xo 

Fruit  Cookies . 

,o8* 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . . 

Honey  Jumbles,  XX . 

.09 
.  xa 
.09 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles. . 

Iced  Penn  Treaty . 

Iced  Vedette  Wafer . 

•67M 

.08 

.  13 

.08 

.08 

.09 

.09 

Lemon  Bar . 

,o8« 

Lunch  Biscuit . 

Lunch-on-ihins . 

Man-in-the-Moon  . 

Molasses  Cookies . 

Penny  Mixed . 

Orange  Cookies . 

Oyster,  Dot  or  Square . 

Quaker  City  Mixed . . . 

Saltines . . . 

Soda  Biscuit  XXX . 

-fK 

:3B 

.07 

.08M 

•°7« 

•  °»M 
•o8M 

.09 

.08 

.09 

.09 

■°7M 

•»9 

.19 

Spiced  Wafers . . . . . 

Sugar  Cookies . . 

Sultana  Fruit . 

•°9 

•09 

Toast  Biscuit . . . 

Water  Crackers,  Ivins’ . 

Package  goods — 

Animals  . . . 

Cracker  Meal,  large . 

“  small  . . 

*o83<  .09 

.07^  .08 

Per  dos. 
. 5o 

Oingerettes. . . 

Cola  Medal  Soda  (small) . 


Graham  Wafers 

Ivlnettes..,. . 

Lunch-on-thln* . 

Mfck  Lunch.. . 

On^  finger  Snaps..... 

r  Snaps . . 

na  Biscuit 


(large)......::..:;:;::::::::;:::  £ 

. . .  1. 00 


.50 
1 .00 
1 .00 

s* 

1. 00 
.30 
1.00 


New 


Freight  paidon  3  boxes  to  Pennsylvania,  New  York 
ew  Jetsoy,  Delaware  Maryland.  District  of  Coium- 


bta,  Connecticut,  Rhode  Island,  Massachusetts. 
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Imported  and  American  Fancy 
Cheese. 

Rmmenthaler  Swiss  Cheese,  Selected  tub  . 

“  “  “  “  «  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb. ,  .  r8,  loss 

Roquefort  Cheese,  12  in  case,  perlb.,  ,  32  %  ‘  ‘ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  ra  in  case  ....case,  0.00,  single. 

;;  In  tin . *,..... per  lb. 

”  «-lb.  tins . per  case  s. 

Cam  cm  be  rt,  In  wood  boxes . per  aoz.,  2.75-a. 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  ioo  in  box . 

Edelweiss,  Roma  tour  and  Bier-K.ase..per  doz. 

American  Swiss,  No.  x . loaf,  .ai  cut, 

14  Square  loaves,  No.  x,  about 

95  lbs.  each . per  lb.  .22 

Limburger  Cheese,  No.  x . box.  .18  • 

H  box,  18  ;  less . '  ,  ™ 

Muenster  Cheese .  Der  ih 

Brick  Cheese,  No.  x . F  44 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size)  6  in  box...**.*.*.’. .per  box 

44  (Gem  size),  6  In  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  a  "  44  .  •* 

Picnic  size,  a  44  44  .  «• 

Trial  size . *.’**"  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  44  44  No. 1  44 

44  Roquefort  44  large  44  44 

“  44  44  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box...per  box 

t-t 

Neufchatel  (Cow  brand),  *5  in  box .  • 

Star  Cream,  or  Phila.,  za  "  .  “ 

Miniature  Cream,  or  Fbtln.,  is  In  box.’,  "i 
Sand  Cheese,  8  tioz . j 

4  “  Thurlnger .  " 

Fanner  Hand  Cheese,  4  doz.  In  box  ...  ” 

Schutzen  Cheese,  12  In  box .  •» 

American  Mountain  Cheese  (Alpen  Rase),  jo 
z4b.  packages . .  ib. 

Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin .  per  doz* 

“  8  *•  .  «< 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff’s)....per  lb. 

Imported  Frankfurters . per  doz 

Goose  Breast,  Imported  marked  weight,  perlb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  Holsteiaer...by  bbl.  .is ;  less,  per  lb! 

"  Landjager,  short . . .  “ 

44  *'  long.M . .  44 

41  Mortadella,  Dry . « 

-  Knackwurst,  s j  In  box,  per  box, 

„  „$4-75 . per  doz. 

Cervelat  (K),  jo  and  100-lb ,  boxes, 

•  »4  ;  less . . 

—  Cervelat,  Blue  Ribbon,  50  ."<1  zoo¬ 
lb.  boxes  .te;  less . 

"  Cervelat,  Crescent,  50  and  ioodb. 

boxes,  .  i6)4 ;  less . . . 

'*  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  ;  less . 

"  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .37;  less- . _. 

“  Salami  (K),  50  and  zoo-lb.  boxes, 

•  ao ;  less . 

Salami,  Blue  Ribbon,  50  an  A  zoo-lb. 

boxes,  ss.  ;  less . . . ' 

Salami,  G.  A.  P.,  50  and  icwllb. 

boxes,  .i«X;  less..- . . 

Tongue  Sausage . -....per  n». 

Smoked  Braanschweigex  Liver  San- 
. . . —per  lb. 


.  26 

•*7 

.28 

•35 

3* 

.80 

.24 

3ll 

*•45 


*•75 

8.25 

4.OO 

*4 


*9 

•»9 

.21 

3.00 

8.85 

4  SO 
8.40 

•■35 
z  .00 
z.oo 
8.40 
2. 95 
1  -45  ' 
■  55 
J  5S 
t.40 
1. 00 

'•fyjrfi 1 

45 
*5 


.18 


•4» 
4-75 
*■75 
•3* 
.48 
3  75 
•«5 
3  00 
•»4 
.26 

,a8 

8.40 

•  *J 

•8 

.18 

.88 
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Bismarck  herring. 

n  ,  ,  .  Per  tin. 

Round  tins,  with  key,  pint . ao 

i;  "  quart. .  .'35 

2  quart . 55 

"  4  quart .  i.zo 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  ,  _  ,0 

s  quart  tin . \\\][  [ 

“  ,  quart  tin .  .'j0 

Brat-Haring,  4  quart  tin . .  .  1IO 

2  quart  tin . .  ]  6o 

'  .  "  quart  tin .  |  ^ 

English  Sprats,  36  bunches . per  box 

Kruger" s  Roll-  and  Brat- Haring,  oval  tins, 

per  doz.  a. 50 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

S-jb.  palls . per  pail 

10-lb.  pails .  •• 

Cut  Spiced  Sardines,  10-lb.  pal! .  “ 

_  “  .  „  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . -.per  doz. 

Norway  Anchovies. 

Original  package . per  54  bbl. 

Repacked  in  5-lb.  palls . per  pail 

"  zo-lb.  palls .  “ 

5-gsL  kegs . per  keg 

"  H-lb.  flat  tins . per  doz 

“  X-lb.  tall  tins . - .  “ 

“  z-lb.  tall  tins .  *•  a  00 

Fa”cy  kegs,  keg .  '-to 

“  . . 

Salt  Sardellen. 

riginal  packages,  1902 . ,, . per  anker  16.00 

1:2  . 


•75 

•55 

1.05 

•75 

*•75 

8.35 


5-50 
•  6o 
I.  to 
*75 
•95 
z.50 
00 


large  tins . 

small  tins....— 


Russian  Caviar. 


z-lb.  tins . . 

-lb.  tins . 

4b.  tins . 

Mi-lb.  tins . . 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . - . per  bbl.  9.00 

15-gal.  keg,  about  500 . IOo 

10-gal.  keg,  about  300 . . . .  “  1-0o 

5-gal.  beg,  about  150— . . .  « 

zo-lb.  pail,  about  50 . per  pall 

Domestic  Sourkrout — Long  Cut 

60-gal.  casks.™ . cask 

48-gal.  bbl. . .per  bbl. 

to-gaJ.  kegs . per  keg 

5^gal.  kegs - -  “ 

to-lb.  pails - paj] 


6. so 
9.90 

Ms 


Imported  Lebkuchen. 

...per  lb. 


"  Petit  Delicatess  Frankfiirtera,  plain, 

per  do*. 

44  Petit  Deli  cate  ss  Frankfurters,  with 

Sauer  Kraut . . . per  dos. 

44  Lebanon  Beef  Bologna . . ntr  lb 

«  Paprika  Speck . . "  ’ 

Mettwuret,  half-round*. . . . «« 

Liver  Sausage  (Special),  muffle,  goose,’ ’or  saz- 

c  P*r  lb. 

Smoked  Thmtnger  Blutwunt . .  M 

44  Pfbflbrrum.. 


.18 

.18 

:3 


1. 00 

\t 

.it 

:il 

.x8 


Damp&msae  (Pfeffernusso) . . 

SpiUkugetn*. . . . . . . 


Lebkuchen  and  Bread. 

Smafl  Basler  Lebkueben,  6  in  pkg...per  bundle  xo 
Easier  Lebkueben, No.  z,  6  *•  “ 

"  No.  8, 6  «  ...  « 

"  No.  j.  6  «  ...  << 

Amandines,  pdb.  Bus. . . . .per  tin 

“  dam - - - .  •* 

Pickles  and  Onions  in  Vinegar. 

Miaed  ^ioklts  and  Chow-chow,  j-gyil.  keg .  e.j® 

"  zo-gal.  keg .  4.50 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs.. 


Pickled  Meats. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size.  9  doz.  In  case  per  doz. 

■  “  “  with  Herse-radlsn,  p.dz. 

Slone  Pots,  large  size,  1  doz.  in  case,  per  doe. 

"  "  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

”  in  15  gallon  kegs...  “ 

"  1st  10  “  ...  “ 

::  "  !■  s  “  ...  *•  ..5- 40 

„  M  *  gallon  palls. -per  yail  .75 

Prepared  Special,  with  spoon,  t  dos.  In  case, 

per  dos . 

’*  Sifting  top,  9  doz.  in  case... 

”  with  Horse-radish,  s  dos. 
per  dos . 


per  dos. 
In  case. 


z.95 
*•15 
1  -75 
*•75 

•75 

8.50 


■4« 

•95 

4* 


Lamb  Tongues  (Derby  Brand),  pint  glass  jara/V  n1' 
“  quart  glass  jar*, 
zo-os.jara . 

Calves  Head,  In  round  tins . per  dos 

Pickled  Meats,  in  glass . *  '• 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  In  glass . 

"  “  pmu . 

_  "  "  quarts . 

Lamb  Tongues,  la  glass . . 


5  75 
1.50 
z.6j 

1.00 

1  .oc 


z  .60 


Holland  and  Scotland  Herrings. 


ss® 

6.50 


Kegs  or 

Pails. 

.65-75 

7J-.*S 


95 


Holland — 

Mixed,  "Y.  M.,”  H  bbL . 

Milkers,  “Y.  M.,”  %  bbL . 

Mixed,  standard,  bbl . 

a  bbi . 

Milkers,  standard,  bbl . 

“  %  bbi . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

"  “  %  bbl . 

Milkers,  "  bbl 

“  "  m  i>bi . 

Marinlrte  Herring,  imported,  about  40  In  pall  .. 

Roll  Herring,  imported,  about  05  In  pail .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail 

S°T*y„Stockfi*h>  "T . per  lb’. 

Matjas  Herring- . .  pau 


Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . . . 

Jumper  Barrie* . 

St.  John’s  Bread— . 

Bay  Leaves . . . . . 


COTTOLENE. 

Cases,  small,  medium  or  large  cans . 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . . 

Tubs,  about  65  lbs . .  T 


per  bag 
.per  lb. 


3.00 

•  i°K 

.08 

•«4 
. 60-1.00 
.08 


-:3 


8.10 

•**  Va 
•  iiM 
•nM 
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EGGS. 

Nearby,  candled  and  selected,  so-doz.  crates. 
Western . 

Refrigerator . . 

Mil  hen  Farm . 


Per  doz 

•25 
•24 

.27 


.28 


8.35 
a.  40 
9.00 

1.30 

4.65 

3.0© 

4-75 


2.90 

J  50 

.  ”  •  9J 

• .  44  X.50 

. per  case  16.00 

.  44  14.00 


360 

a. 40 


Per  doz. 
.0  20.50 
.  10.50 
-  5-50 

•  3*oo 


FANCY  GROCERIES. 

Almond  Staple  Paste,  s-lb.  cans . per  lb. 

Anchovies,  In  oil,  %  bottles .  '  .  to 

„  “  “  Q  bo«ies . j.n 

Bouillon,  Burnham,  pints,  a  doz .  ,  -- 

„  "  “  m  pints,  9  doz. . ;;;;;;;  l.„ 

Capers,  Nonpareil,  M-gal.  kegs .  ,.so 

quart,  glass . per  doz.  “ 

bottled,  «  sir .  “ 

•  “  "  M  size ....  *• 

„  “  "  " 

Canton  Ginger,  large  pots,  6-)ar  cases, .per  case 
medium,  ia-jar  cases..  11 

“  small,  84-jar  cases .  *• 

Cherries  la  Maraschino,  glass,  z  dos.  case .  y  oe 

Clam  Chowder,  Burnham,  i  lb.,  4  doz . doz  0o 

„  “  3  lb.,  9  doz .  ••  9 

Currie  Powder,  pints . per  doz. 

“  4  oz . . .  •• 

“  a  oz . .  <• 

French  Peas,  extra  fins . 

44  fin  8 . . 

44  Moyen4s .  « 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  xp  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb 

Dinner  Biscuit . . " 

"  Breakfast  Biscuit . .  «• 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz 

"  “  M  pints .  “ 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . ...per  doz. 

“  9  oz . 

Anker’s,  zso  vials . 

“  “  4  0* . perdoz. 

“  ••  16  oz .  « 

Theodore  Marquet  Mushrooms — 

First  choice . 

Choice,  zoo  tins . per  c 

Extra,  zoo  tins . << 

Hotel,  zoo  tins— . « 

Truffles,  A . per  tin 


. per  dos. 


5.50-6  jo 


8.00 

«*5 


■5 


WESSON  S  COOKING  OIL. 

2-lb.  cans,  30  to  case . per  case 

xo-lb.  cans,  6  to  case..... . per  case 

5-gal.  cans,  2  to  case . per  case 

Barrels,  about  400  lbs . per  lb 


7.00 

7.00 

8.50 

.09 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bns. 
p,  "  ...  “  new,  isPs,  40-lb.  bxs.... 

Picnic,  fall  cream,  new.  fancy,  ao-lb.  boxes . 


•  **M 

•  >s 

•  «8M 


Shrimps,  pickled,  small  size . 

“  Dunbar’s,  9  doz . 

Figs  In  Cordial,  Dunbar’s,  1  doz., 

“  Bishop’s,  1  doz .  11 

Crystallized  Ginger,  i-lb.  Bn.  *1 

“  M-ib.  tins....:...;:;;  « 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  «< 

“  Peach  Water.. . ** 

Pitted  Olives . ;  « 

Armour’s  Solid  Extract  of  Beef— . 

Slse  9  jars,  z  dozen  in  case . 

“  4  ”  1  "  . 

“  8  "  i  " 

"  16  “  yi  « 

Armour’s  Fluid  Beef  Extract^ 

Size  4  bottles,  1  dozen  In  case, 

«'  8  "  1  ,f 

"  16  "  %  «( 

Armour’s  Beef  Extract  and  Vegetable  Tablets _ 

z  doien  small  boxes,  za  tablets  each .  a  ,5 

1  “  medium  “  36  **  .  f  00 

. 1  i^g*^  “  r*  "  . .  10 ioo 

Armour’s  French  Bouillon _ 

Size  4  bottles,  1  dozen  In  case....... 

"  **  “  z  •• 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case.... . . .  2  Js 

;;  *«  ;;  «  **  . . .  r  * 

„  s.  .  . . . . -*•» bottle  3. JO 

sfancyjngs . . per  Jug  i.*o 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  to  case. a 

;; «  ;;  *  *•  — - r.£ 

"  *  ‘  .  - - - - pur  bottle  f.s> 

a  fancy  Jugs . . . ™_— ..per  lag  t.fe 


i«**eeeeeeeser« 


4.00 

14.00 


FLOUR. 


'aaiaaaaaaamtaaaaaaaa 


IKMIIMMIMIIIIMI 


MltHItWIMMt 


Per  bbi. 
7.05 
«  «5 
6.60 
6.70 
6.6. 
t.fo 
8.  si 
<.00 
6.00 
S-75 
6.20 
i-l* 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


Swiss,  domestic,  new,  100  lbs . . ;,9 

GROCERY  WORLD  AND  ( IENERAL  MERCHANT 


King  Midas  •  lllttwlttl 

Gold  Medal . 

Millbourne  . . . 

On  Top . . . 

Cezttota. . . 

PBkbory’s  Best . . . . 

Taylor's  Fancy . . . . 

Semper  Idem . . 

Pride  of  the  West . . . 

Stmbeam.... . . 

Quaker  City . . . 

Purina  Whole  Wheat,  to  59  to 
Purina  Whole  Wheat  Floor — 

per  barrel . . — 7.eo 

— . — . .  «.*J 

»-*4*.  "  - . - .  6. 65 

4-4*»,  ",  . .  6,3 

Half  barrels,  U-barrel  price  plus  10  cento. 

Purina  Graham  Flour — 

3»-6s,  per  barrel . . . . .  7.to 

»*-•*»,  '*  . . . . .  i.oj 

»-*4*,  "  . . - . .  <i] 

4-48«,  "  . .  t.j, 

Mother’*  Old-faihloned  Graham  Flour,  90  5- 
lb.  packages .  j.oo 

Self-Raising  Flour. 

Franklin,  30  packages.... . . . .  j.yj 

Heckor's  Superlative,  3a  packag-ea . 

Pancake  Flour. 

Atrnt  Temlm a,  a6  packages . . . .  j.ca 

Old  Homestead,  Flapjack,  39  packages .  t.6f 

Buckwheat  Flour. 

Heeker’s,  36  packages . . .  i  ll 

"  32  packages . . . .  4.,» 

Fezscy,  1  oo-l b.  sacks . . per  loo  lbs.  3.85 


A  Square  Deal  to 
Everybody 


One  price  to  everybody— that  s  tne  Dasis.  inu 
privileges  to  Chain  Stores,  Department  Stores,  Buying 
Exchanges,  etc. 

The  average  retail  grocer  is  our  best  friend  and  we  give 
him  the  square  deal— small  lots  with  the  assurance  of  fresh 
goods. 

The  bottom  price  is  the  price  you  all  pay,  and  it  allows  you 
a  good  profit  on 


KELLOGG’S 

TOASTED  CORN  FLAKES 


We  protect  our  own  interests  in  protecting  yours.  \\  6 1'°  °e  v mi  tual iv It ff  e  Cted  the 

deals”  frequently  meant  overstocking-stale  goods,  etc.,  that  eventually  attectea 

entire  trade. 

Every  customer  knows  that  Kellogg's  Toasted  Corn  1*  s  sells  on  its  mer  t 
cents  worth  of  the  best  for  ten  cents,  and  a  good,  clean  p  y 

That’s  why  you  have  stuck,  and  why  you  are  going  to  stick  to the 
cereal  market  to-dav-Kellogg’ s  Toasted  Corn  Flakes-the  square  deal  cereal. 


HONE  GENUINE  WITHOUT  THIS  SIGNATURE 


BATTLE  CAEtK.MlCM. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 

Better  Titan  Newspaper  Advertising 
Better  Titan  tlte  Trading  Stamp  Plan 
Better  Titan  Yonr  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

% 

If  vou  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  woul 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sa.es 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense 


§ft.« 

(  W|  .  - 

«■  l 
l* 


You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


wssmita  TO  ADVERTISERS  KtN©LY  MENTION  “GROCERY  world  and  general  merchant 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs .  1.90 

“  white,  100  lbs .  2.10 

"  table,  yellow,  100  lbs .  1.75 

”  “  white,  too  lbs......... .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs . .  2.25 

Mother’s,  white,  24  packages . .  1  80 

“  yellow,  24  packages . . .  1.80 

Farina — 

Hacker's,  24  is. . . per  case  1.56 

Hecker's  Cream  (silver  spoon)  36  cartons  ...  4.50 
Schumacker’s  Farina .  1.40 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .0%% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3-35 

Michigan  Pea,  bags  160 lbs .  2.65 

Red  Kidneys .  2.20 

Peas — 

Green  . . . .  2.40 

Scotch . . .  2.6a 

Split,  yellow . . .  a. 35 

“  Steen . - . . . . . , . 

Lentils—  Per  lb. 

000000,  no- lb.  bags.— . . — . .  .03 

siKES? . "JK 

Fancy,  barrels.... . . . . . . . . 

Less  quantity . . . . . . . 

Hominy — 

Lea’s  Breakfast,  10  packages.  . per  case  1.60 

"  Pearl,  too  lbs . per  bag  2.20 

Schumacher’s  Breakfast,  zo  pkgs.  to  case....  1  45 

Western  Pearl,  100-lb.  bags- .  1  os 

"  Grits,  joo-lb.  bags . .  1.55 

Mother’s,  Grits,  36  packages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO . . 

No.  3,  zco  lb.  bags . . .  2.63 

Noodles—  per  case. 

Smith’s,  30  zo-c.  packages . „  2.00 

“  assorted,  j  and  zo-c .  2.00 

Golden  Egg,  5  and  zo-e . 

“  5-c . . . 

“  10-0. . . . 

Oatmeal — 

B,  aoo  lbs . — . . . -..per  bbl. 

B,  less  than  bbl . per  lb. 

Mother's,  steel  cut,  24  packages .  2.6s 

Oaten  Goods—  per  case. 

Mother’s  Crushed  Oats,  18  packages- .  Z-47K 

“  ”  20  packages,  large-  3.90 

Quaker  Oats,  18s .  x 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  ,  2e 

Rolled  Oats — 

Avena,  180  lbs . — . per  bbl.  5.23 

“  9°jbs . — . ~ . per  keg  2.7? 

9°  !bs . per  sack  2.45 

Standard,  z8o-lb.  bbia . s  lo 

••  90-lb.  bags,  fresh . . . —  a.  65 

Mother’s,  compressed,  18  tins .  2  12U 

Sago — 

Colburn’s,  36  i-s . . . 

Fine.— . . per  lb.  .04 

Tapioca— 

Instantaneous,  go  zs . . . .  ,07% 

Colburn's  Hasty,  36  packages . 0644 

Minute,  %  gross- . per  bos  2 . 75 

Flake,  about  125  lbs. . . . per  lb.  .04K 

Pearl,  mo  lbs— . - . .  «  .o3lf 

less  quantity-. . - . •<  .04^ 


X.80 

x.8> 

x.80 

6.25 
c4 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food.  36  as  . . per  case  4.  *o 

Egg-0-See^6  packages . . . . .  2 . 50 

M  ,  Co5n  F’lfKes’  36  packages .  2. 5o 

Mapl  Flake ,  36  packages .  *4  05 

5-case  lota .  *  ,  g- 

Postum  Cereal —  . 

1  doz.  10-oz.  and  x/2  doz.  20-oz.  packages .  2.50 

x  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages . 2.70 

3  doz.  20-oz.  packages . *  (,  75 

Grape  Nuts —  . 

2  doz.  i-lb.  packages .  2  70 

3  doz.  i-lb.  packages . /L 

Post  Toasties —  5 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2!8o 

Shredded  Whole  Wheat,  36  packages.  . .  3.60 

Mother’s  Corn  Flakes,  36  packages.  . .  a#55 

_  "  Wheat  Hearts,  18  packages .  i.qo 

Cream  Wheat,  36  packages .  . .  . . 

WSeatena,  36 package* . 4.50 

Grape  Nuts,  24  packages . - .  2  70 

TdMrf*  -  -* -  2.50 

4  *5 
2. 80 
Per  case 


Flakes,  36  packages.. 


VHos,  yi  2-lb.  p; 

KoUosp's  Toasted 
rf-0  Company — 

Force,  aos  — . . 

Korn-Klnks,  36s  . . _ Z .  J  « 

Presto,  small,  i8s . . .  x  'g| 

Presto,  large  tos . .. . a  25 

Flour,  self-rawing,  small,  18s . .  x,$o 

Flour,  self-raising,  large,  12s . . .  2'  IO 

Buckwheat,  compound,  small,  x8s .  x  *50 

Buckwheat,  compound,  lanre.  x *9.  .  t 

Pancake,  i&s .  . . . . 

H-O  (steam  cooked  oa tm e al )*  x as'*”” .***'." 

Pawnee  Oats,  regular  size,  18s . 

Pawnee  Oats,  family  size 


*amny  size,  aos, 
chmaware . 


50 

x.50 

i-55 

x.50 


3.00 

3-40 


without 

Pawnee  Oats,  family  size ,' Vot ‘ 'vrtth ' china'.- 
O-G,  family  size,  china,  aosl'..”....’... .  I'  It 

mr?"!.'l)'Sl,'e’S0  China’  205 . .  3-00 

UE  F  I,  barrels,  180  pounds... 

DE-FI,  sacks,  90  pounds . - 


3- 
5.00 
a-35 
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Quaker  Oats  Co.,  The—  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package^ .  1.45 

Banner  Oats,  20  packages .  4.00 

8 uaker  Breakfast  Biscuit,  24s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  2.80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s .  2  40 

Quaker  Oats,  round,  36s . .  4.25 

Quaker  Whole  Wheat  Flour,  zos . .  i.qj 

Quaker  Best  Com  Meal,  Yellow  or  White, 

No.  2,  24s .  x  .85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.85 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  3fs .  4.23 


GELATINE  AND  PREPARED 
DESSERTS. 

„  Per  doz. 

Knox’s  Crystal . ^22 

“  Acidulated— .  1.22 

Cox’s,  large .  1.6s 

“  small . gJ% 

Plymouth  Rock,  pink  or  white . . .  1 . 25 

Nelson’s .  Mi  -t  , 

Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors,  2  doz . 90 

Jell-O  Ice  Cream  Powder,  2  doz .  z  .00 

Jellycon,  assorted  flavors.  3%  doz . 87% 


Chalmer’s.. 


•95 


Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . 83 

Tryphosa . .95 

Gelatine,  McKinley’s . §5 

Wetmore’s,  double  refined,  36  zo-c.  packages,  .80 

Puddine,  assorted,  2  doz . per  case  1.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10^80 

Minute  Gelatine,  flavored . per  doz. 

Seven  flavors,  packed  solid  or  assorted 


90 


MACARONI. 

Imported  Best  Bordeaux. 


Per  lb. 

. °9'A 

. °9  54 

. °9'A 

. °9lA 

Alphabet,  is'is . 

Domestic. 


Long,  25  is . 

Short,  25  is . 

Cubes  or  Elbows,  24  is 

Spaghetti,  25  is . 

Vermicelli,  25  is.. 


Fancy, long, 25  is  . 

Cubes  or  Elbows,  24  is, 

Spaghetti,  25  is . 

Vermicelli,  25  is 


. 07% 

. °7% 

. °7% 

Woodcock,  long,  74  pkg . jojij 

Choice  Grades. 


Macaroni, 


short,  25  is . 0j 

r  ,  50  %  lb.  pkgs .  .'-04 

Spaghetti,  25  is . \0n 

Vermicelli,  25  is . Qy 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 

.  it. 00 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  x.  Tin  Scoop,  xo.oo 
Scales,  No.  a.  Tin  Scoop,  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
SoMes,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

6co»lb.  Platform  Scale. . 

Tea  Caddies,  Red,  No.  5a . *  14.00 

Tea  Caddies,  Red,  No.  53 . **’  xo  .oo 

Tea  Caddies,  Red,  No.  54 .  8^ 

Tea  Caddies,  Red,  No.  55 .  j#00 

Scoops,  Galvanized,  Flour . \o 

Scoops,  Galvanized,  Sugar . ",  <2e 

Scoops,  Galvanized,  Starch . ,M,M|  ’xr 

Tobacco  Cutters . X  2j 

Alarm  Money  Drawers . **  X  -0 

Bag  and  Twine  Holders. . ..**  \c 

Barrel  Covers,  21  in . 

Barrel  Covers,  X9  in. . 

Cheese  Cutters . . 

Bung  Bores,  No.  a,  xfc  to  a  In . .  1  c0 

Coffee  MilU,  No.  7 .  xo'oo 

Coffee  Mills,  No.  9 . ’ .  x6.oo 

Coffee  Mills,  No.  x&. . 45^00 

Less  95  per  cent,  discount. 


Counters. 

Shezer’ s  Eclipse  Counters — 

No.  of 

Length.  Drawers 

.....  3  feet,  8  Inches . —  9 . . 

.  4  feet,  10  Inches . za . . 

.....  6  feet,  -..—.15- . . 

. —  7  feet,  3  inches.... . if. . 

.....  8  feet,  6  inches . . . 

.—  9  feet,  8  inches . .24-. . 

. 10  feet,  zo  inches . ^7-. . 

—za  feet,  ,30— . 

Capacity  of  Drawers,  40  to  So  tbs.  each 


—IQ— 

Scoops. 

Indestructible,  No.  4 . . . per  doz.  9.00 

**  No.  5 . «  12.00 

**  No.  6 .  •« 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz, 

“  “  No.;...  - 

„  "  “  No.  s„.  •• 

X  Quality,  No.  3 . — . . •* 

“  No  4  •• 

“  No.  3.— 


15.00 

4.20 
5-40 

7.20 
a.  60 
3.00 

3.40 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case.. . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  in  case.  ** 

Large  cartons  or  tins,  a  doz.  in  case.  ** 

Dime  Tumblers,  a  doz.  in  case.. .  ** 

Bulk,  15  lbs— . . . ...—.per  lb. 


.90 
.90 
2.00 
•  90 

■J 


Thredded  Fish. 


Thistle,  24  packages . 55 

Swansao —  -  j--  * 


[own,  2  doz. 

Osprey  .  2  doz . 

Swift  &  Co. — 
Talisman  brand, 


20-lb.  boxes—., 
cartons . — ... 


..per  doz. 

it 

....per  lb. 
.per  case 


aoo  lb.  100  lb.  50  lb.  xolb. 
x8. 10 
13.10 


35-co 

25-00 
19. 00 
17.00 


35-00 
a8.oo 
26.00 
24.00 
16.00 
15.00 
14.00 
13. CO 


10. 10 
9.  xo 

18.10 
14.60 

13.10 
X2.6o 

8.60 

8.10 
7  60 

7. 10 


9*5 

6.65 

5.25 

4-75 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  <4  z-fe.  tins . -..per  case 

New  Mackerel. 

Count 
(about) 

New.  to  bbl. 

Ex. Norway,  No.  z...z 70-190 
Ex.Norway,  No.  2. ..230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex.Bloaters,  XX.  ...100-1x0 
FancyShore,  No.  1..  130-150 
Ex. Shore,  No.  1...  130-ijo 

Shore,  No.  1 . 230-150 

Extra  Irish,  No.  2.-325-375 
Medium  Irish, No. 2. .350-400 
Small  Irish,  No.  2. ..410-450 
Small  Irish,  No.  3. ..475-525 
New  Medium  Shore.260-180 
New  Large  Shore—110-130 

Large,  No.  2 . 210-220 

Cape  Shore-.., ..—.ZIO-Z20 
Holland . .  4c  0-450 


9  »5 

7.50 
6.65 

6.50 


1.50 
z  .20 
1  10 

2.00 

1.65 

1.50 

1.40 
1.05 
z  .00 
•95 
•9» 


16.00 
11 .00 


>.60 

i.zo 


4-5°  1-05 


Herring. 

T  U  B  II,  T  x,  200  lb-  100  lb  S®  lb-  IO  lk-  8  lb- 

Lab.  Split,  Lg.  No.  x.„  7.00 

Lab.  Split, Lg.  No.  2. „  6.00 
Shore,  Round,  Large.. 

Shore,  Round,  Med  ...  7.00 

Ocean  Fish .  5.00 

Shad,  No.  x,  Mess .  xx.oo 

Shad,  No.  2,  Mesa^... 

Haddock.  Pickled^.. 

Red  Salmon .  ia.00 


4.60 
3- 60 

4.10 
3- TO 

6.xo 


3*5 


•75 


6.60 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbz . . . .  .ot'A 

Gilt  Edge,  40  lbs . „6 

Favorite  Middles,  60  lbs .  to 

Swift  &  Co.,  Talisman  brand  Codfish^-— 
xa  38,  wood  boxes . . . 

12  2S  ,  “  . . 

*4  is,  «  . 

xo4b.  boxes . . . 

5-lb.  «  . . . 

Crakes,  84  in  fancy  box . per  case 

**  10-lb.  cartons. . . . per  carton 

84  jars,  fancy  box.. .  o 

T’  “  1.65 

. xo 

- . 


Per  lb. 

•  «sK 

•*5 

•15 

2.80 
x 


Strips,  40  site,  boxes . 

“  ao  “  . 

Middles,  40  size,  boxes.. 


•*»5i 


Dressed  Fish  Bricks. 


3 -5° 
3.00 
15.00 


Each. 

18.00 

22.00 

a8.oo 

32.00 

36.00 

40.00 

45-00 

50.00 


Gilt  Edge,  a-lb.  bricks,  40  Ibs.^. . .  .06U 

Snow  White,  x-lb  bricks,  ao  lbs . . . 07 

Favorite  Coo,  a-lb.  bricks,  40  lba«. . . . 07# 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  z  and  a  doz.  In  ensa .  1.50 

“  small  size,  2  doz.  In  case . . . 90 

Small  Tumblers,  a  doz.  In  case.... . .  .90 

Large  Jars,  sealed,  a  doz.  in  case . .  1.50 

Loose  Codfish. 

Extra  Large  Georges  Cod. . . . . . 08 

Large  Bank  . 0754 

Medium  Bank. . . . .  06  tz 

Pollock- . . . .  .  * 

Hake. . . . . . 

In  original  cases,  450  lbz.,  ^  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring. . per  box  .16 

Boneless  Herring,  fancy  10-lb.  boxes... ..per  lb.  .13 

Smoked  Salmon,  whole  fish.— . .  “  .27 

Cromarty  Bloaters,  jos_ . per  box  1 . 10 

“  zoos _ -...—  “  a.  to 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

T  alls  man  brand  Boneless  Herring,  in  glass , 

IOC.  size,  24  screw-top  jars _ _ _  1.80 

Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jais.—— . .  3.10 
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FRESH  FISH. 


Halibut . 

Salmon,  fresh . 

Codhsh . . . 

Large *Hake  . . . 

Haddock . !!!!!!!!! 

Spanish  Mackerel . " 

Sheepshead . 

Smelts . .08 

Cat  Fish . 

Butterfish,  frozen . 

Ells . 

Green  Sea  Bass . 

Weak . .  _ 

Blue,  frozen . 

White  Perch . 

Spotted  Trout . " 

Whitings . 

Frozen  Herring . . . 

Shad,  Buck . each  .40  — 

Shad  Roe . each  .90  - 

Steak  Fish  %  cent  pea  ib.  additional 


Per  lb. 

-  .16 


•*5 

.07 

.07 

•c5 
-  *5 

•°9 

•15 


-  -13 
“  -14 

~  .13 

~  .15 

~  .C4 

“  .05 

•50 

25 


.10^ 

*•5° 


.80 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  ** 

Blue  Points .  “ 

Blue  Points . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . per  bbl. 


CLAMS. 

Clams . per  M. 

Necka . .  “ 


-10.00 

-  6.00 

-  5-oo 
“6.50 

-  9.00 

-  4  -50 

-  5  - S® 


7-oo  -  9. 

6.00  - 


Per  box 


DRIED  FRUITS 

Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  2.25 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05X 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  ro-box  lots, 


.06% 

.06% 


.  28-lb.  boxes . 06 % 


50  lb. 

.09 

■08* 

■°7Vi 

.06 


Standard  Brands, 

Seeded  Raisins — 

Owl,  extra  fancy,  36  is . . . 07ZZ 

Fancy,  36  is .  _ 

Blue  Pennant,  36  is . 

Parrot,  36  is . """W  .'05^ 

souvenir,  36  is . 0^y2 

Glen  Rosa,  36  is . Q7i/ 

Blue  Ribbon,  3 6  is . 06^ 

California  Seedless  Raisins— 

Gold  Cord,  bleached,  36  is . . 

Not-A-Seed,  36  is . .’07^ 

Griffin,  50  is . 063/ 

Gray's,  36  is . 06 y2 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05% 

Sultanas,  50-lb.  boxes . . 04^ 

Thompson's,  so  lb.  boxes . 05 

Prunes—  2S  lb. 

Fancy  Santa  Clara,  20-30 . 14 

",  “  30-40 . 091/ 

;;  ;;  40-50 . 08% 

,,  50-60 . 0754 

“  “  60-70 . 06'/, 

Ruby,  30-40 . 09% 

“  4050 . 0914; 

“  50-60 . 0s% 

Oregon,  40-50 . 07^ 

“  So-So . 07^ 

Currants — 

Fancy,  recleaned,  new,  40  is . o8j^ 

Extra  choice,  recleaned,  new,  40  is... . °7% 

Fancy,  recleaned,  30  lbs.  loose . o8/ 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13^ 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12 

Orange  Peel—  per  |b. 

Fancy  ro  lb.,  hinge  lid  boxes .  12V 

D»tes—  Per  lb. 

hard,  fancy,  new,  boxes  about  14  lbs . nU 

Hallowe’en  very  fey,  new  (GIdn)  abt.  70II). 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new.  Cal.,  zo-zs . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  Ib. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  “ 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  ib.  boxes . 15)6 

5  or  10  box  lots . . . 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13% 

5  box  lots . 

Choice  Royals,  new,  25  lb.  boxes . 13% 

5  or  10  box  lots . t2% 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12X 

Cherries—  per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  Ib. 

Fancy,  white,  25  lbs . 09% 

5  or  io-box  lots . og% 

Peaches —  per  Ib. 

Fancy  Muir,  25  lbs . 0954 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 07^ 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07V 

Whole,  50  lbs . 05% 

Fancy,  pared,  25  lbs . 18 % 


.05 

.06 

■77'A 

.1.% 

.12% 
.  12 

Per  lb. 
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lUPV'*!  PfiPAi  *ndseelf  It  does  not  pay  you  better 
I  HP  I  u  l)Uwn  tjjan  most  package  goods.  Wide  Ad- 

shelves  and  its  delicious  quality  brings  the  customer 


verttsing  keeps  it  moving  off  your 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  h: 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you 


The  Walter  M.  Lowney  Company 


pHBURNCROSBt 


GROCERY  WORLD  AND  GENERAL  MERCHA 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Sell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Saving  Time  for  Vacation 

As  between  tbe  sale  of  sugar  in  bulk  and  in 
packages  (Franklin  Carton  Sugar),  suppose  you 
save  only  a  minute  on  an  order,  wby  in  a  year  you  d 
save  enough  time  for  a  good  vacation. 

There  would  be  money  enough  saved  to  make  it 
a  good  vacation,  too,  for  you’d  save  every  grain  of  your 
overweight.  Overweight,  or  “good  measure,”  as  some 
people  call  it,  is  the  greatest  profit-eater  on  earth.  It 
makes  a  hole  even  where  the  profit  is  large,  but  where 
it  is  small,  as  in  bulk  sugar,  it  often  takes  it  all. 

There  is  no  unfavorable  answer  to  the  Franklin 
Carton  Sugar  proposition. 

Clean,  sanitary  cations  that  preserve  strength  and  freshness.  2  and 
5-pound  car  tons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 


ndard  of  Purity. 


franklin 


SUGAR  REFININ 


hia 


PACKED  ALSO  IN  TWO-POUND  CARTONS 
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FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 


Jamaica  Bananas— 

Per  bunch. 

Selected,  io  hands,  packed  i  in  barrel... 

“  9  “  1 . " 

9  “  2  in  crate  ... 

**  8  “  1  in  barrel... 

.  r  •  25 

"  8  “  2  in  crate.... 

“  8  3  “ 

"  7  2  “ 

. 95 

"  7  3  “ 

. 85 

Cocoanuts — 

Per  sack 

Porto  Rico,  extra  fancy,  80  size . 

.  3-75 

Jamaica,  extra  fancy,  ioo  size . 

.  3-S® 

Florida  Oranges — 

Fancy  Brights,  126-150 . 

t%  176-200 . 

**  216-250 . . . 

.  2  75 

**  288-300 . 

Golden  Russetts,  126-150 . 

“  176-200 . 

.  2.85 

216-250 . 

.  2  75 

288-300 . 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  4 

54-64-80 .  4 

OO  -4 . 50 

50  -5-So 

Messina  Lemons — 

Extra  fancy,  300  size . 

u  360  size . 

Choice,  300  size .  3.00 

“  360  size .  3.00 

California  Lemons — 

Extra  fancy,  300  size . 

360  size . 

Choice,  300  size . 

**  360  size . 

Pineapples — . 

Fancy,  18-24.. . 

Fancy,  30  size.v;^.; . 

Fancy,  36-42  size....^ . . . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

ExYra  fancy  "Navels,  126-150 . 

Extra  fancy  Navels,  176-216 . 

Extra  fancy  Navels,  250,288-324 . 


3.00 

3.00 


5o 


2.50 

2.75 

3. co 
*•75 


HORSERADISH. 

Tumblers,  io-c.  site,  a  dec . per  doi. 

Tumblers,  j-c.  else,  a  dec .  “ 

Tumblers,  io-c.,  Lord's  Prayer,  e  doc.  " 
Tumblers,  Imt.  cut  glass,  io-c.,  s  doc.  “ 


INK. 


....per  bottle 


Arnold’s,  black  3s . 

Continental,  red,  1  doc . 

"  black,  3  doc . 

Royal,  black,  3  dos . 

Superior,  black,  3  dos.; . 

Stafford,  Commercial,  3a . per  battle 


*5 

•45 

•«5 

•*5 


■4« 

.30 

•■5 

•»S 

•»J 

.60 


LAMP  GOODS. 

Per  case  of  6  dos. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  s. 

Macbeth.  Pearl  Tep .  4.30  4.50  5.10 

Acme,  Victor  Top .  3.60  4. so  4.80 

Pure  Flint,  Lustre  Tep_ .  a. 70  3.30  3.90 

Crystal,  Crimp  Top .  s.io  a. 70  3.30 

No.  o.  Tubular  Lantern  Globes . _j  dos.  a. 75 

Cold  Blast . 3  dec.  3 . 73 

No.  1.  No.  s. 

Jumbe  Chimneys,  plain . per  dos.  .73  .83 

dec.,  107..  “  .90  i.oe 

No.o.  No.  1.  No.  e. 

Banner  Burners.. . . . .  .45  .  „  .73 

Ne  charge  far  packages. 

Oil  Cans —  Par  dos. 

t-gal.,  glass . . . .S3 

i-goL ,  galvanised,  PearL .  1.9a 

5-gal.,  Lennox,  spout .  j.jo 

*-nf.  "  .  tpltut. .  6.30 

J'ftl.,  Colombia. . . . . .  7.00 

l-gal.,  Banner... .  i.oe 

j-gal.,  CUma*  pump. . „ .  10.00 

5-tal.,  Home  Rule,  pump.. . . . .  is. so 

Ne.  o.  Standard . . . . .  s.  Se 

*•  LlM®  isooeeeeeoeeeseeeeooe  esses  see  eeeoeeeeoeeeeeee  C.  50 
IlMl  teeeeeeeeeeseeeeoeeeseeeeeseees  eeesmie  e  see  see  8  .  DO 


LIME. 

Cblerlde,  Aome,  sifting,  sj-Ib.  beats,  1  lb  . 


•5® 


LYE  AND  POTASH. 

Per 

Banner  Lye,  4  dos .  *'« 

Bobbitt's  Lye,  4  dos .  3.” 

Lewis'  Lye .  ,  „ 

m tei,. 4m . . . UZ 

4  ^■ssteeeee . eeeeseeeeeoe . sees .  4  .  OO 


MATCHES. 

Double  Dip  Brands—  p,r  —— 

H|lrdifnyC’  Di?  Asi7c'  ,oobxs-.4CS.  lots..  3.35 
Black  Diamond,  Dia.  5  sue,  100  bxs.,  4  cs... 

§•  D,a-  5  size,  144  bxs.,  4  cs.  lots . 

swift  64  Courtney,Dia.5  size,i44  bxs.,4  cs.lots 

Crescent,  Dia.  5  size,  144  bxs.,4  cs.  lots . 

Black  bwan,  Dia.  5  size,  144  bxs.,  4  cs.  lots. 

Bull  s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots. 

„  I,'  "  ajigr.es.,  8  cs.lots 

5  gr.  cs.,  4  cs.  lots... 


Per  box. 
3-5° 

3  5° 
-3-2  > 

-3»5 

Per  box. 
3  -  75 
7-75 
325 
3-*5 

-3-50 

-3-25 

-2.75 


3.00 
4*  25 
3-75 
3-75 
3-5° 
•95 
2-35 

4.70 
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New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  “  3gr.es.  7Cs.lots  2.55 

“  “  “  5  4  "  4.25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots 2.50 

Parlor  Brands — 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  zi4  gr.es. ,8cs.lots.  2  40 
“  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es., 4  cs.lots  3.50 
_  “  Dia. 5size,i44kxs.,4cs. lots  3.75 

Chips,  Dia.  t  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
“  “  “  100/3  bx.  pkgs.,  5  cs.  lots.  3.30 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

“  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  .“  5  “  4  “  .  4-5° 

Doric,  Dia.  1  size,  1  gr.  cases . 00 

“  “  5  “  4-50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3*85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  “  6  “  5  “  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

“  “  “  "  10  “  a  “  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case .  25.00 

“  less  than  50  gr . pergr.  .55 


MINCE  MEAT. 

Armour's,  Homu-mada  styl*,  Wet— 

10-lb.  kits . _ . . 

25-  “  . . . . . . . 

SO"  "  . * . as . . 

xoo-lb.  bbls . 

ISO-  "  . . . 

iso-  “ 

^  . •••••••••••••MMSMIltMSMMMMSMSMH 

450-  •  ••■•••••••#••  ••••!«  **•••*»**••*  HINMlNHil 

John  Bower  &  Co. — 

Superior,  bbls.  and  %  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

“  <  ro-lb.  buckets . par  crate 

“  (  |-lb.  buckets .  « 

“  6  j-lb.  glass  Jars . per  case 

“  XXX,  18,  37  and  684b.  buckets, 

per  lb. 

"  "  6  s-lb.  glass  Jam,  per  case 

Atmore  &  Sen- 
Extra  Family,  Seedless —  Per  case. 

No.  J,  6  glass  fan . ~ . -.  4  5® 

No.  |  6  glass  Jars . — .  3. 10 

No.  18,  17  and  68,  wooden  pails. par  lb.  .13 
Barrels, halves,  quarters  and  kits...  “  ,is« 
Family,  Seedless —  Per  box. 

No.  3,  6  wooden  palls . _. . .  3.63 

No.  xo,  6  wooden  pails  .  6.50 

Celebrated,  Seedless — 

Bbls..  Ks  and  Ws_ . per  lb.  .o»% 

Wooden  palls,  18,  37  and  <8  lbs .  “  -ofH 

Wooden  kits,  Nos.  20-35 .  "  .09 

Wooden  kits.  Nos.  20-35 .  “  .08 

Keystone—  Per  lb. 

Bbls..  and  ^s . .  .07U 

Wooden  palls,  18,  37  and  68  lb*„ . oB% 

Condensed  cartons,  3  dor.  to  cere _ .gross  11.00 

Condensed  cartons,  dor.  to  case. .gross  11.00 

Barrels,  J4s,  Vs . per  lb.  .10 

Wooden  kits,  Nos.  20-35 .  “  ,08 

Wooden  kits.  Nos,  25-40 .  "  .10V 

Scbimmel's — 

Bbls.,  %  bbls.  and  30-lb.  kits..— . . . ojtf 

18  and  37-lb.  kanaklns . - . 07^ 

ro-lb.  kanaklns,  6  to  crate . per  dos.  10.30 

|-lb.  "  6  to  crate .  11  5.75 

S4b.  glass  Jars,  6  to  orate .  “  6.i« 

Campbell’s,  30-lD.  palls— . 08 

Mrs.  Wells',  bbls..  H  bbls.  sad  30-lb.  kite . »6 

New  Year,  bbls.,  kegs  and  to-lb.  kits . 03 

Crescent,  bbls.,  U  bbls.  and  30-Ib.  kits . 04  V 

National,  bbls.,  %  bbls.  and  30-lb.  klm . an 

Southwark,  bbls  W  hhU.  and  30-lb.  palls . oe4{ 

Brick’s  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  bbls.  250  lbs.  V  bbls.  12s 

lbs  ,  ys  bbls.  65  lbs . . 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs. ,60c. ; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  Y  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  per  lb. 

Bbls..  28  lb.  pails,  etc . 07V 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

NoneSuch — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  1/ gr .  2.go 

TO  (t  **  “  1/  •• 

12  Z2  .  5.75 
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i  gal.  pails.  2  gal.  pails.  5  gal.  kegs 


Olives  in  bulk — 

X . 

XX . 

XXX . .  I 

XXXX .  2 

xxxxx . 

Mammoth .  2.,_ 

Kegs,  large,  1  gallon . . , .  1 


1-35 

2.65 

5-65 

1  ■  45 

2.85 

6.15 

i-75 

3-35 

7.00 

2.00 

3.85 

8.00 

2.40 

4.20 

10.25 

2.70 

5.15 

11.60 

60 


PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

“  _  "  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  3. gal.  cans,  case .  12.00 

“  glass,  small.  2  doz. case 

“  med.,  “  '* 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson's  Cooking,  30 — No.  2 . Per  case  7.00 

American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz .  » 

“  No.  16,  «  doz . . . 90 

"  N0.3Z,  ldoz_ .  X.85 

Keystono,  bottles,  2  d«z„ . .90 


PAPER. 

Wrapping. 

Manila—  Per  ream. 

15  x  20,  full,  7  lb* . 50 

20  x  30,  full,  20  lba .  1. 00 

18  x  84,  full,  10  lbs . 70 

Bakers’,  x$  x  20,  10  reams  la  bundle . .  .10 

Roll,  grocer*’,  9,  iz,  ij,  18,  ze  or  24  Inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  sz,  15,  18,  zo  or  24 

Inches  wide . .  .0JJ4 

Glazed  fibre,  ze,  13,  18,  zo  or  24  inches 

wide . 03^ 

Glazed  silk  parchment,  iz,  15,  >8,  zo  or  24 

Inches  wide . 03  % 

Whit*  tea,  iz  x  16,  reg . per  package  .  14 

Wax  butter .  " 

Parchment  butter,  9  x  ze . . “ 


.11 

•45 


Toilet  Paper. 


100  5- cent  roll* . 

100  5 -cent  pack* . . . . 

too  10-ceat  roll* . . . 

too  n>«ent  packa . . 


Per  caae 

3.75 
••  3  7S 
-  7-5® 
...  7.50 


OILS. 


Stwra  QaaoUne... . . 

Headlight,  1  jo  *e*C.... 


OLIVES. 

Extra  Queen — 

Imported,  No.  io,  9  doz . 

“  “  “  . 

**  32,  1  “  . 

“  “  16,  a  “  . . 

“  “  8,3  -  . 

Cyldr.,  imported,  No.  io,  2  doz . 

Fancy,  No.  16,  1  doz . . 

‘  **  14,  «  u  . 

Special,  No.  14,  2  doz . . 

Stuffed — 

Ring,  3  doz . 

Fancy,  No.  14,  panel  bottle,  2  doz.. 
"  0  xo,  “  2  “  .. 


Per  gal. 

.  .*sK 

*  .11 


Per  doz. 
..  2.70 

..  4-50 
..  6.80 

..  2.40 
..  .90 

..  1.45 

..  a.  30 
..  2.20 

.  1.50 

.  .90 

.  2.25 
.  x.40 


Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  snipping  bales,  j  per  cent.  Special  Discount. 


*  *•/»  . 

Price  per  1,000  end  not  lees  then  soo  lots. 

Plain  fiew  sacks,  »U-lhu . per  M.  4 

*346 .  “  5 

...................  aa  tx 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints. . per  dos.  4.73 

"  “  quarts, . 

“  10-0*.  jars ... 

“  10-lb.  palls .. 

Tripe,  zo-lb.  pails . 

4  5-gal.  Kegs . 

Pigs’  Feet,  ro-lb.  pall* . . 

“  3-gal.  keg* . 

Pickled  Beef  Salad,  In  glass.. 

“  Trip*,  In  glass .  ••  1.10 

“  Ox  Heart,  In  glass .  “  x.ro 

"  Pigs’  Faet,  In  glass .  “  1.10 

Russian  Sardines . per  keg  .  73 

11  5-lb.  palls . per  paU  .50 

“  10-lb.  pads . . .  l.co 


. per  pail 

. par  aea 

. per  pall 

. per  keg 

. per  doz. 


5-75 
e.  50 
*.50 
.90 
a. 00 
1. 00 
a  35 
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POTATO  CHIPS. 

r-lb.  packages,  bbls.,  35  lbs . . . 

Loose,  bbls.,  30  lbs . . 

K-lb.  packages,  xa-lb.  boxes . 


.18X 

.18 

.3* 


PEANUT  BUTTER. 

McLaren’s—  par  dee. 

Small,  2  doz . . 

Medium,  2  doz . ,  .j0 

Peanutene,  No.  2  jars,  2  dot .  . [  i.gj 

„  ",  No.  4  Jars,  3  dos . . . ,.J6 

Beardsley’s —  pe,  g0I# 

Small  jars,  2  doz . .  90 

Medium  jars,  2  doz . . . .  j|,| 

Large  Jars,  1  doz . . . . . . 


PICKLES.  - 

45  gals.,  iaoos . . .  9.»5~3 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  8.25 

10  gals.,  450s,  "  .  a. 65 

10  gals.,  600s,  "  .  a. 65 

16  gals  ,  600s,  "  4.5. 

i6gals->  600s,  *•  dill, .  4.5o  , 

45  gals.,  1400s,  •*  •  “  .  10.25  4 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  ,  ",  half-pints .  z.40  j 

Celery  Sauce,  Yorkshire,  2  doi....: . per  doz.  i.oe:  '8 

Chow,  “  pints,  2  doz.  "  s.zo 

Gherkins,  sour,  “  11  "  *•  t  oa  * 

Mixed,  “  “  "  •'  “  ,.o0 

Assorted,  "  “  "  '•  «  Ito 

Gherkins,  sweet,  "  "  “  »*  ,.3. 

White  Onions,  “  “  •*  «  1.40 

Sweet  Pickles,  5008  to  600s,  5  gal . per  keg  a.  75 

1,000s,  5  gal . . . .  "  3.48 

"  z,ooos,  5  gal .  “  5.25 

Chow-Chow,  No.  x,  5-gal.  keg* .  1.95 

"  No.  z(  5  gal .  x.75 

Chow  and  Mixed  Pickles,  t  gal . ner  Dali  i.oe 

Williams  Bros. —  per  dox. 

No.  8,  Sour  Gherkins,  a  dos- . (5 

No.  8,  Sweet  Gherkins,  a  doz . I5 

No.  8,  Sour  Mixed,  a  doz . |j 

No.  8,  Sour,  assorted,  z  doz . |j 

No.  8,  Chow-Chow,  2  doz. . |j 

No.  8,  Onions,  2  dot . . . . .  .87X 


VINEGAR. 


Pure  ex.  cider,  45  grain . 

“  “  4°  “  . 

Distilled,  45  grain . 

„  “  4°  “  . 

Fermented,  45  grain . . 

‘J  40  “  . 

Lutz  &  Schramm  pure  cider . 

distilled  white, 
pickling  white, 


Per  gal. 

•  -I5J4 
•  1454 

•  -°9 

.  .08K 

•  -°9'A 

,  .08  y4 

.  .21 

■  .13 

.  .20 


PROVISIONS. 

Hams,  sklnback,  18-ae  lbs . . . . 

“  14-16  lbs . .18 

“  ro-ialbs . .18 

Picnics,  6-8  lbs . . . - . . 

Dried  Beef,  set*  dty  smoked...,-. . .  .18 

“  tenders  and  Knocks.- . - .  .18 

»lr  dried,  sets . . . . 

"  “  tender*  and  kaueka . ez 

Jersey  Pork,  butt . - . per  bbl.  z8.ee 

"  fxmllT. . .  "  30.0. 

Breakfast  Bacon,  rib  In . - . . . —  .it 

„  „  „  boneless...——.,.,,— . —  >20 

S.  P.  BeUles  14-15  lbs . ,6 

Bo  ognrn  *5-lb.  boxes . - . I3k 

Boiled  Boneless  Ham . ag 

Beef  Tongues,  smoked.  5-6  lbs . - .  se.oe 

Cooked  Compressed  Ham,  z|4b.  boxes . . 

Covered  Hams,  V-cent  extra!  Overed  Sboulden, 
Picnics  and  Bacon,  -cent  extra. 

Armour  ft  Co. — 

Star  Hams,  regular,  10  to  is  lbs- . — 

"  **  is  to  14  lbs— . — 

“  **  «4  «®  i«  lbs _ 

**  sklnback* . . . . 

Shield  Hams,  10  lb.  average. — . — 

12  .—..I,,.,.——.— 

'•  14  "  — . . 

"  16  '• 

.<  ..  . — 

*'  sklabacko . 

Picnic  Hams,  5  to  6  lbs—.—. . . . . 

*'  6  to  8  Bu— . . 

Star  Smoked  Ox  Tongnez,  long  cut— .— , 

"  short  cut—...,— , 

Beef  Bologna . . . — . 

Shield  Parafined  Bologna.- . „! . . 

Berliner  Ham . . 

New  Orleans  Luncheon  Meat - - — 

Star  Cooked  Ox  Tongxu. _ _ _ 


.80 

.zo 
.ze 
.ax 
•  »9 

•»9 

•«9 

.19 

•«* 

.ze 

..3* 

.13X 

:,-SH 

•»3 

.11 

'I3X 

.30 
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RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 


Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 
They  weigh  %  to  E8  of  a  pound. 


£< 

-  v.  •  -  •  ■ 

t  ...  , 

m .  f 


TWO  OF  THE  BEST  BRANDS  ARE 


The 


SMAN 


AND 

T.B.H. 


55 


“THE  PINCH  OF  PROSPERITY 

Have  you  felt  it?  Your  customers  have 
felt  it  if  you  haven’t.  They  wouldn’t  mind 
the  high  prices  of  foods  if  their  wages  ad¬ 
vanced  with  them. 

To  “make  both  ends  meet”  is  the  problem 
of  the  hour  in  nearly  every  household.  You 
can  help  your  customers  solve  the  problem 
by  telling  them  about 

Shredded  Wheat 

It  contains  more  real  body-building  nutri¬ 
ment  than  beef,  is  more  easily  digested  and 
costs  much  less.  It  is  always  the  same  price 
always  clean — always  pure — always  whole¬ 
some.  , 

Two  Shredded  Wheat  Biscuits,  heated  in  the  oven  to  restore 
crispness  and  eaten  with  a  little  hot  milk,  salted  or  sweetened  to 
suit  the  taste,  will  supply  all  the  energy  needed  for  a  half-day’s 
work.  Being  made  In  Biscuit  form  It  also  forms  delicious  com¬ 
binations  with  baked  apples,  sliced  bananas,  stewed  prunes  or 
other  fresh  or  preserved  fruits. 


- 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


“Hello,  George”! 

“Why— blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  gold 
mine  or  robbed  a  bank.  What  in  the 
world  are  you  doing  anyhow? 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker  $25  a 
week  and  expenses.  Just  had  a  three 
months’  trip  and  dropped  into  town  to 
see  the  folks  and— say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


Write  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 
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wift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . . 

“  "  la  lb . . 

“  “  14  to  16  lbs . 

“  “  18  lb . .. 

“  11  skinned,  ift-ao  lbs.- 

'•  *'  boiled,  skinned,  Cat¬ 
less  . . . 

“  Bacon..... . .... . 

“  Dried  Beef,  Insides . 

*•  B^ef  Tomroen.  short  cut.  ... 

Winchester  brand  Hams,  skinned,  all  aver.. 

“  44  8  to  xo  lbs.  aver... 

“  44  12  lbs.  aver . 

**  44  14  to  x6  lbs.  aver... 

**  44  16  to  18  lbs.  aver  .. 

44  “  Picnic . 11% 

K  bove  average  loose,  if  packed  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure, 


.20 
.so 
.20 
.20 
.2  J 

•3* 

•25 

.20 
.  92 
.20 


per  lb. 

per  lb. 

Tierces,  about  340  lbs . . 

•15  X 

Plain  tubs,  50  and  6o-lb.  cans . 

.16 

10-lb.  tin  pails,  60  lbs . . 

.16% 

.10% 

5-lb.  44  60  lbs . 

•1  *>% 

.  IX 

3-lb.  "  60  lbs . — 

•17 

.iiJ4 

Armour1 

Shield  Pure,  60-lb.  tubs . i6J£ 

Simon  Pure  Leaf,  3s,  5s  and  ios . 

White  Cloud  Compound,  tubs . 

“  44  tierces . 10J6 

Vegetole,  tierces . ii}4 

“  tUDS . 

S  wift  &  Co. — 

Premium  brand,  tierces 

Silver  Leaf  brand,  tierces.. . . . 16*4 

Jewel,  compound,  tierces. . .10% 

Cotosuet,  tierces . . . . — . n 


•  It 
•»7  M 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lit. 

Choice,  native- . .is  -.'3 

Common . — .11  -.13 

Western  Dressed  Beef- 

Choice,  native  cattle . 19  -.13 

Common  to  fair . 11  -.12 

City  Dressed  Veal — 

Prime . - . 14  -.15 

Good  to  choice . — . 10  -.13 

Dressed  Hogs — 

Pig* . - .  --iS 

Hogs,  heavy .  -.13 

“  180  lbs .  -.15 

"  160  lbs .  -.15 

“  140  lbs . -.15 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 17  -.19 

“  “  culls  . .  .13  -.15 

Sheep,  choice . . . .15  -.10 

“  medium.- . -  .12  -.15 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each 

Cow  Tongues . 50 

Calf  Heads,  scalded  . 50 

Sweetbreads,  veal . per  pair  .  40 

44  beef . per  dor. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys . .......per  dor. 

Beef  Livers . 

Ox  Tails . per  dor.  .50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 17 

44  44  western.. . .17 


-  -75 

-  .70 

-  .75 

-  .50 
-1. 00 
“  »5 
-1. 00 

-  .06 

-  .65 

-  .05 


.19 

.x9 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  bead  and  feet  on  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  10  lbs . 23 

44  young  toms,  15  to  17  lbs . 23 

Old  hens  and  toms . 23 

Common  to  good . 18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 32 

Philadelphia,  fresh  killed,  3#  to  4  lbs. 

to  pair . 30 

Philadelphia,  fresh  killed,  3  to  1%  lbs. 

to  pair,  fancy . 30 

Western,  4  to  4*4  lbs.  to  pair,  fancy . 22 

**  \  to  3#  lbs.  to  pair,  fancy . 22 

“  fj’ 

Fowls — 

Western,  fancy . . 

Heavy  Roasters,  4  to  5  lbs... 

Fair  to  good. . . . . 

Old  cocks... . 14&-.XS# 


fair  to  good . 18 


Per  lb. 

-•25 

-.95 

-•25 

-.20 


-38 

-•35 

-•35 

-.94 

-.25 

-.20 


.20 
.20 
.  x8 


.21 

.2* 

-.  20 


Squabs— 


5  qua  I 
Pri: 


Per  doz. 


ms,  large,  fancy .  4.50-5 . 


Mixed, . 

Dark 


LIVE  POULTRY. 

Spnng  Chickens,  nearby,  x^toa  lbs . 

Large  Springers . . . 

Fowls . . . . 

Roosters . 

Ducks . . . ”  . . 


50 

3.00-4.00 

*-75-« 


Per  lb. 
.28  -.30 
.22  -.24 

.22  -.91 

•M  “-I5 
.19  -.20 


POULTRY  SEASONING. 


Small,  or  ioc.  size,  a  do*. 
.  ”  1  do*. 

Large,  or  93c.  *i*e,  1  do*. 
i4b.  cans,  1  do* . 

. per  do*. 

H 

.90 

_ It 

S-lb.  cans,  14  do*. _ _ 

II 

10.00 

SAUER 

Barrels,  45  gals.,  Oakdale.. 

kraut. 

Half  barrels . 

Kc8s.  F4  gals, . 

3  lb.  .ins,  cases,  2  doz.  each 

■is 

— 26 — 

PLUM  PUDDING. 

Richardson  &  Robins —  Per  do*. 

Individual  size,  lb . 95 

Round  conical,  with  key,  No.  1, 1  do* .  1.30 

“  “  No.  9,  1  do* .  4. 10 

“  No.  3,  %  do* . -  6.30 

"  "  No.  4,  do* .  8.15 

P.  P.  Sauce,  No.  1,  9  do* .  1.50 

Atmore's  Genuine  English,  seedless —  Per  case 

Individual,  9  doz .  2.10 

No.  1,  cans,  1  do* .  9.30 

No.  9,  cans,  1  do* .  4.10 

No.  3,  cans,  %  do* . „ . . .  3.35 

No.  4,  cans,  %  do*._ . . . . .  4.00 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Per  do*. 

No.  32,  jars . 97y2 

No.  4J4,  toy  pails .  2.35 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmei’s,  No.  10,  tumblers- . 83 

National,  No.  10,  tumblers . .73J6 

“  No.  6,  tumblers- . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls .  . -  13^ 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . 06 

44  4^-lb.  toy  pails,  %  do*™..—..  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  93,  jars . 98 

44  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  palls .  2.70 

“  30-lb.  pads . per  pail  1.08 

"  20  lb.  crocks . per  lb.  .07& 

“  Schimmel’s,  30-lb.  pails .  44  .06 

Prime,  30-lb.  pails .  •*  .07^ 

Peach,  30  lb.  pails . .. .  "  .07 

Jams — 

Schimmel’s,  pure,  jara,  2  doz.., .  1.70 

Southwark,  assorted,  jars,  a  doz . - . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure .  i.6j 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers . . . .  4.00 

M-lb.  “  i.95 

FRESH  FRUIT  JAMS. 

Curtice  Bros.-  „  In  No-  «  l?  No- 1 

tins,  per  doz.  jars,  per  doz. 


Strawberry  Jam .  $*-25 

Raspberry  Jam .  1.25 

Raspberry  and  Currant  Jam..  x .  25 

Cherry  Jam  . . **25 

Apricot  Jam .  x.25 

Red  Currant  Jam .  1.25 

"  '  •  ”  J)  : 


uince  (sliced)  Jam .  1.25 

'each  Jam .  1.25 

'ear  Jam .  1.35 

Blackberry  Jam .  1.25 

Gooseberry  Jam .  1.25 

Green  Gage  Jam .  1.25 


age  _  _ 

Damson  Jam .  1 . 25 

Grape  Jam .  1.25 

Orange  Marmalade .  1.95 

Pineapple  Marmalade .  1.95 

Red  Cherry . 

White  Cherry . 

Black  Currant . 

Egg  Plum . 

ins  packed  in  cases  of  four  dozen  each.  Glass  jars 
packed  In  cases  ot  two  dozen  each. 


$1.65 

1.65 

»-®S 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1.65 

1. 65 
1.65 
1.65 
1. 65 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  toe. sz.  a 

Castor  Oil . 45  .83 

Sweet  Oil . 4j  .,3 

Spirits  Nitre . . 45  ,&s 

Spirits  Camphor..- .  .85 

Spirits  Painters’ Commercial...  .45  .85 

Paregoric . 45  .85 

Glycerine . „..  .45  .85 

Syrup  Squills . 45  ,8j 

Syrup  Rhubarb . 45  . 8 j 

Syrup  Ipecac . . . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture  . . 45  ,8j  i 

Tincture  Arnica .  _...  ,8j 

Balsam  de  Malta . 45  .85  1 

Bateman  Drops,  rd  hots . —  .45  .85  ] 

Godfrey's  Cordial,  rd  hots . 45  .85  1 

Turpentine . 45  .85  1 

Laudanum,  10c.  size . per  do*. 

“  95c.  sire .  "  ] 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb. 

Borax,  powdered,  bulk- . per  lb. 

“  lump,  built .  •* 

Butter  Color,  W.  &  R„ . per  do*.  ■ 

Bluestone,  bulk. . .  (fc. 

Copperas .  « 

Camphor,  gum,  i-oz.  blocks .  « 

“  flakes,  250-lb.  bbls .  " 

“  “  less  quantity .  ** 

"  Tar  Balls,  250-lb.  bbls . .  <* 

"  "  less  quantity .  •* 

Castorla,  Fletcher’s . per  do*.  1 

“  Pitcher’s..,- . *• 

Carbonate  of  Ammonia . „ . per  lb. 

Epsom  Salts . - . . .  ** 

Glauber  Salts- . <« 

Glue,  ordinary . . . « 

“  white . “ 

Gum  Arabic . . .  *  •< 

Haarlem  Oil . j^er  do*. 

Husband’s  Magnesia . “  g 

"amalca  Ginger,  Hires’,  flasks. . .  " 

P.  «  S.,  5c.  stick,  imported,  per  do*. 

M.  &  R.,  «-lb.  boxes . per  lb. 

**  lozenges,  5-Ib.  boxes  " 

4»,  6s,  8s,  i*s,  1 6s,  5-lb.  boxes  *• 


Putty,  95-lb.  cans . per  100  lbs. 

'*  50-Ib.  cans . . .  >• 

Petroteum  Jolly,  screw  top,  5c.  size  ...per  do*. 


—27- 

Par  is  Green,  100-135-lb.  kegs- . per  lb. 

V-lb.  packages .  “ 

’’  K-lb.  packages .  •< 

i-lb.  packages . — ,  ” 

Rosin . .  ” 

Roach  Powder,  Omega,  4-oz.  cans . 

_  ,  ‘  “  . . . per  gross  9. 

Koachsault,  10c.  si*e . . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

'*  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2. 

100-lb.  bags  . .  2. 

“  less  quantity . per  lb. 

Venetian  Red . . . . .  P  « 

Whiting  . . |_||  « 

GofTs —  per 

Cough  Syrup,  95c.  size .  It 

Herb  Bitters,  25c.  size .  ! 

Oil  LinimeDt,  25c.  size .  j. 

Sarsaparilla,  50c.  size .  j. 

Worm  Syrup,  15c.  size .  1 

Horse  and  Cattle  Powder,  15c.  size .  1 

Dyspepsia  Tablets,  10c.  size . 

Iron  Glue,  McCormick  &  Co. — 

No.  5_ . 

No.  10 . 

Tube  V . "" 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . . . 

Talcum  Powder . 

Triangular  Quinine  - . 

Quinine  Capsules . . . 

Druggists’  Sundries. 

Acid  Phosphate,  HorBford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  “ 

Silver  8and„ . per  bbl. 

Tar,  pints . per  doz. 

“  quarts .  *« 

"  gallons..- . each 

"  M  bbls . .  «< 

"  bbls .  «• 

McCormick  &  Co. — 

Jockey  Animal  Food,  j  do*,  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

„  50c.  si*e . 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  size 

50c. sl*e 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, 10c.  size 

Extracts  anJ  Essences. 

McCormick  &  Co. ,  Bee  Brand —  Per  do* 

Vanilla,  Rose,  Pistachio,  No.  *  sl*e . 90 

No.  3  size .  2.00 

No.  4  slse .  e.sj 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  9  sir*  .85 
No.  3  sir*  1.75 

_  No.  4  size  9.00 

Lemon,  No.  *  slse . . 

Orange,  No.  s  sl**._ . 90 


•  •454 

.39 
.28 
•»7 
•°4 
.80 
.00 
.80 
■  06  X 

■°6X 

■55 

•35 

■°3% 

.01 

.03 

doz, 

75 

75 

75 

50 

20 

20 

75 

4« 

75 

75 

85 

80 

80 

80 


4»5 

.60 

.03 

1.25 

•75 

I .  co 
.30 
3-50 


3-75 

2.00 

2.00 

4.00 

9.00 

4.00 

4.00 

•75 


PURE 


For  Flavoring  Ices.  CakxS  Etc. 
Best  by  test.  At  your  Groc  e  r  s  iOC  3. 25C. 

A  O  dr  S  T  SAL  c  OF  ANY  TIRAND  IN  T  .  UNITTO  STATI^. 


Sauer's  Flavoring  Extracts — 

No.  «,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . . 

No.  9,  Lemon  and  assorted . 

No.  4,  “  « 

No.  4,  Vanilla  . . . 

Assorted  cases,  Nos.  1  and  s . 

"  Noe.  1,  a  and  4 . 

Bulk.  pts. 

XXX  Vanina .  i.30 

XX  Vanilla .  1.95 

X  Vanilla .  r.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  * .  00 

Peach,  Rose,  Apricot, 

Violet . .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistacbe.  Nut¬ 
meg,  Mace,  Cnerry, 

^  Strawberry,  Fruit .  z.aj 

Kitchen  Queen — 

Extract  Vanilla,  No.  95 . 

"  No.  9X . 

'•  No.  X . 

Extract  Lemon,  No.  95 . . 

“  No.  9X . 

«  No.  X. . 

IngereoH’s  Flavoring  Extracts — 
Higb  Grade  Vanflla . 


Select  Vanilla., 


•45 


. 85 

.  2.00 

.  *5 

.  10.80 

.  11.80 

qts.  gals. 

3.00  6.00  is.oe 
s.50  5.00  10.00 

2.00  4.00  8.00 


r.fo  3.00  6.00 

••75  5»o  10.00 


•.*3  4.00 


7.30 
7.00 
Per  do*. 

..  9.00 

..  .80 

..  .45 

,-  1.7s 


assorted.- . . 

email  size . 


•45 

*•75 

x:2s 

.85 

•85 

45 


Mapleine. 

Crescent  Brand — 

2  oz.  bottle . 

4  oz.  bottle . 

8  oz.  bottle . 

16  oz,  bottle . . . 

3a  oz.  bottle . 


...retail 


Per  doz. 
•35  3-oo 
.60  5.25 

1.15  9*50 

a. 25  18.00 
4.00  35.00 


Liquid  Rennet  and  Tablets. 


Blair' s  Liquid  Rennet . . 

“  Rennet  Tablets,  3  do* 
Shinn  &  Kirk’s  Liquid  R< 
n’a  Junket 


ablet*,  3  do*... 


Per  de«. 

-  1. 10 

-  -75 

-  1. So 

-  .80 


-28- 

CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

Vi  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3  00 

Bottled  Cider —  p<r 

Duffy's  1842  Apple  Juice,  1  do*.  qts._ .  3.50 

“  "  *  do*,  pts .  4.00 

Anchor  brand  Golden  Russet,  1  ao*.  qts..—  3.75 

“  "  *  do*,  pts .  4.35 

Mott’s  brand  Golden  Ruaset,  1  do*,  qts 3.75 

"  ados.pt* .  4.93 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  2.75 

44  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk . . .  i.*j 

Spearmint,  20  packs,  xoo  pieces^ . 55 


RICE. 

Extra  Fancy  Head,  XXXX,  too-lb.  bags . 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Prime,  too-lb.  bags . 

Japan  style,  fancy,  ioo-lb.  bags. . 

“  choice,  ioo-lb.  bags . . 

Java,  fancy,  polished,  ioo-lb.  bags- . 

B.  Fischer  &  Co. — 


Per  lb. 


osH 
05  K 
°4« 
°3K 

•5 


Fischer’s,  choicest  bead,  i-lb.  bags . 

"  «  «Hlb., . 

Queen  Quality  head,  i-lb.  bags . 

“  3-lb.  bags . 

“  “  5-lb.  bag. . 

Coronet,  head,  r-Ib.  bags . 

“  3-lb.  bags . 

Imperial,  choicest  Japan  style,  i-lb.  bags . 

“  ••  «  j-ib.  •» 

Natural  Pure  Food,  head,  i  lb . 

Extra  fancy  head.  Acme  Brand,  ioo-lb.  bags 

Fancy  bead,  ioo-lb.  bags . 

Choice  head,  too  lb.  bags . 

Fancy  Java  bead,  ioo-lb.  bags. . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Slam,  Patna  style,  ioo-lb.  bagi . 

Choice  broken,  xoo-lb.  bags . 

Extra  fancy  Japans,  ioo-In.  bags . 

Choice  Japans,  ioo-lb.  bags . 

Crushed  head,  choice  broken,  i-lb.  bags . 

East  India  head,  *-lb.  bags . 


••7* 

•®7X 

•7 

•7 

'■•S  % 

■osH 

•  of 

••I 

•*5 

Vi* 

:3 

'*4« 

•  04 

07X 


SALT. 

Worcester — 

Bbls.,  contain  a8o  lbs . . .  a.  w 

"  fo  5-lb.  bag. .  4.00 

|‘  9.  14-lb.  bag. .  3*75 

3010-lb.  bags .  3.75 

ti5  sM-lb.  bags  . .  J... 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  950-lb.  bags . . . .  a .  JO 

“  38-lb.  bags . 3j 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  9.4* 

“  180-lb.  sacks .  i.jj 

Cheese,  280-lb.  bbls . 9.40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . .73 

Ivory  dime  size,  36  wooden  boxes  to  case .  s.so 

New  Ivory,  24  large  cartons  to  case .  i.je 

Silver  Springs,  quick-freezing  ice  cream  salt, 

o  In  bbl . per  bbl.  *.6e 

.ess  than  5  bbls.  the  list  net;  j  to  9  bbl*.,  3  per  cent, 
discount;  to  bbl*.  or  more,  7U  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  dai 

Durkee’a,  large,  1  do* . - .  4.23 

"  small,  9  do*..- . — . - .  9.75 

“  picnic,  9  doz . 95 

Schimmel’s,  small,  *  do* . 90 

My  Wife’*,  large,  1  do*- . . . - . -  9.30 

"  small,  t  doc . - .  1.30 

Snider’s,  No.  8,  9  do*.  — . - . .  1.49 


SAL  SODA. 

Bbl*.,  400  n» _ - . - . per  ioo  .to 

Keg»,  150  lbs . - . . per  no  .93 

6o-*b.  boxes,  bulk  or  granulated...—. _ — — 
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Coffee  appearances  are  deceptive, 
some  that  look  good  may  not  taste 
good  in  the  cup  and  vice  versa. 

We  guarantee  to  give  you  the 
exact  goods  you  buy,  not  only  once 
but  all  the  time,  and  assure  you  when 
quality  is  considered  our  price  will  be 
the  lowest. 

Our  reputation  has  been  acquired 
through  nearly  one  hundred  years  of 
fair  business  dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa—  ! 

and  that  only— is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market.  , 


Croft  &  Allen  Co. 

PHILADELPHIA  ,  PENNA. 


“As  Good  as  the  ‘J.  M.’  ” 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 

they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  lor 

wheels,  as  we  do. 

Write  for  our  catalogue. 

FULTON  &  WALKER  CO.  PHILADELPHIA,  PA.== 

SSSWSWS' 


Are  you  making  &.ny 
"Exton”  effort? 

Do  you  realize  Low  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  the  best?  Exton  Crackers 
are  this  kind.  They 
please  in  every  in¬ 
stance,  and  a  satisfied 
customer  is  the  best 
advertisement  you  can 
have.  Crisp  with  a 
crispness  that  remains. 

The  flavor  unexcelled. 

And  excellence  unapproaclied.  Ask  your  jobber. 
The  name  EXTON  is  easy  to  remember,  and  your 
profit  will  be  satisfactory. 


TRADE | 


MARK 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue.  Philadelphia. 
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SAUCES. 

Lta  It  hnta' — 

Woranershlre,  quarts . . . . „ . 

“  pints . . 

"  H  pints . . . 

Snider’s— 

Chili,  No.  16,  i  dez . . . 

"  No.  8,  s  del . . . . . 

Oyster  Cocktail,  No.  16,  s  dor.. . . 

“  No.  8,  s  dox . 

Worcester,  Campbell  s,  No.  8,  s  dot . 

North  of  England,  No.  8,  s  doz._ . 

Chef,  s  dot . 


’or  doi 
7. SO 

a.  to 

*85 

1.40 

B*35 

1.40 

.90 

•75 


SEEDS. 


Per  lb 

Canary  . — — . 

"  bush.  60-lb . — . - . 

Caraway . - . 

. X3 

.  5-50 

Hemp . 

"  bush.  40  lb . . . 

Sunflower,  per  lb . 

-BUCARB. 


:  ^  i  SODA 

i  j§  U  JlS'jiJ  Uu  *  J 

Bafijjitt’s  5^s,  25  lb . t. . 05^ 

Ariit:&  Hammer,  1  lb.  pkgs..  36  ibs . . .05 

“  _  y>  **  '■  3b 1  .  ■  °5 1 7 

'  •!  '  y  “  “  3 6\“  .... . 

“  I  lb,  and  pkgs.,  36 lbs . 

“  %“  "  'A,*  “  36  “  ••••: 

“  1,  and  14  lb  >  36  lbs . 

Dwights,  1  lb.  pkgs.,  36  lbs . 

“  lA  “  “  3b  “ . . 

“  “  “  3b  " . 

“  1  and  J4  lb.  pkgs.,  36  lbs . 

1 ,  yi  and  '/2  lb.  pkgs..  36  lbs 


.06 

■°S'A 

■°s'A 

■°s'A 

.oS 

■  °slA 

.06 

■°5l/i 

■°s'A 


Swan,  kegs  no  lbs . 


Bi-Carb  ,  bulk.. 


•0214 


MINERAL  WATER. 

Sheboygan —  Per  case 

Large,  go  In  case .  5  00 

Small,  100  la  case . . .  7.50 

Nips,  100  In  case .  0.50 

Rebate  of  50  cents  per  case  on  five-case  lots. 


SOFT  DRINKS. 

Fsr  dos. 

Clicquot  Club  Co. —  Per  case 

Cinger  Ale,  extra  dry,  pints,  s  dos .  s.io 

Sarsaparilla,  sxtra  quality,  pints,  s  dos .  s.io 

Blood  Orange,  extra  quality,  pints,  s  dos .  s.io 

Birch  Beer,  extra  quality,  pints,  s  dos .  s.io 

Lemon  Soda,  extra  quality,  s  dos .  s.io 

Root  Beer,  extra  qusdlty,  pints,  a  dos .  s.io 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9. 00 
Sheboygan  Ginger  Ale,  a  doz.  in  cratt,  per 

crate .  1.80 

Root  Beer  Extract,  Hires’,  1  dos .  1.5; 

Hires'  Root  Beer,  Carbonated,  a  dos . 87  U 

Hires’  Ginger  Ale  Carbonated,  a  dox . 87* 

Welch's  Grape  Juice,  case  quarts,  1  dos .  4.1; 

“  “  pints,  s  dox .  4.75 

“  "  "  H-plnts,  3  dox .  4.50 

“  “  "  4-ounce,  6  dox .  5.00 

"  “  "  *-gallon»,8bottIex  j.oc 

Schuhle’s  Grape  Juice,  quarts,  1  doz .  4.00  J 

pints,  2  doz .  4*5°' 

half  pints,  3  oz .  4.00 

4  oz.,  6  doz .  5.00 

5  per  cent,  discount  on  5  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klaenatub,  gross- .  1.50 

Ben  Ami.  io-centsise . #  gross  a. 50 

Electro  Silicon,  z  doz . :per  dos.  .7s 

Puts  Liauld,  large,  3  dos . per  gross  16.50 

*  3  dos . per  doz.  z.45 

"  11  small . per  gross  7.00 

"  ”  "  . per  dos.  .6s 

Puts  Pasts,  lATge . .. . per  dos.  .55 


Grand  Pa  Wonder,  Beaver  Sp.Co. 

Glycerine  Tar . 

Ivory,  P.  &  G .  . 


Lenox,  “  . 

Lifebuoy,  Lever  Bros . 

Marseilles,  Lautz . 

Miller’s,  C.  Miller  &  Co . 

Mayers,  Elkinton . 

Mineral  Scouring,  Wrigley . 

New  York  City,  Babbitt . 

Octagon,  Colgate  &  Co . 

Oleine,  P.  &  G . 

“  Penna.,  Miller . 

“  Phila.,  Lautz  Bros . 

**  Eavenson,  Eavenson.... 

“  Conway,  Conway . . 

“  Kirk’s,  Kirk  &  Co. ..... 

"  Monarch,  Miller . 

C.  &  C.,  Globe  Sp.  Co., 

Ozone,  Fairchild  &  S  . 

Polo,  P.  &  G . . . 

Pound  Bleacher,  Day  &  Frick... 

P.  &  G.  Naptha,  P.  &  G . 

Quaker  City,  Eavenson . . 

Sa polio,  E.  Morgan . 


50 

50 

50 

100 

100 

100 

50 

100 

100 

50 

100 

27 

60 

100 

84 

60 

60 

84 

60 

60 

60 

60 

100 

120 

60 

100 

100 


large  3.25 
small  1 .95 
1.95 
iooz.  7.00 
6 oz.  4.00 
12  OZ.  3.50 
...  2.00 
6  oz.  4.00 
4  00 


37/4 


60 

75 

60 

60 

72 

60 

60 

50 


2.00 

3-35 
1 .00 
3*i5 
3-90 
3-50 
2  .00 


5Ct. 

75 


75 
11  oz. 


Star,  P.  &  G . 

Sunlight,  Twin,  Lever  Bros . 

Scouring,  Young  &  Co . 

Sunny  Monday . 

Velvet,  P.  &  G . 

White  Chief. . 


Windsor  , 


36s  gro. 
72s  gro. 
100  75 

100  ... 

48  ... 

100  ... 

100 
100 

50 


Five  box  lots  and  ove/  delivered 
buyer'?  station,  with  the'  exception 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  in  box,  dz.bxs 

Bread  Box  Assortment,  85  cakes . 

Buttermilk  Cosmo,  per  gross . 

Castile  Conti,  White,  per  lb . 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated.  3  cakes  in  box,  per  doz. 
Elder  Flower,  5^  oz.  cake,  1  doz.  box,  per  doz. 

Fairy,  100  cakes . 

Glycerine,  50-5  c.  cakes  per  pail . 

Hand  Sapolio,  gross,  per  box . 

Lava,  100  cakes . 

\\  50  “  . 

Miller's,  per  doz . 

Pumiss,  Jergens,  100  cakes,  per  box . 

Haskin’s  Pumiss,  36s . 

Sewing  Basket,  24-5  c.  cakes . 

Sweetheart,  50  cakes  per  box . 

“  100  **  “  . 

Witch  Hazel,  3  cake^  per  gross . 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case 


Soap  Powder. 

Brytme,  48  cans . 

Soapine  No.  1,  36  is . Per  box 

2,  100  7-oz .  “ 

3,  100  12-oz . 

Pearline,  36  10-cent  i-lb.  pkgs .  “ 

“  72  5-cent  8-oz.  pkgs .  “ 

“  100  4-cent  6-oz  .  pkgs .  •• 

Gold  Dust,  24  4s .  * 

100  12-oz . ** 

Babbitt's  1776,  100  6  oz .  “ 

Young’s  Pearl  Borax,  60s .  “ 

Snow  Boy,  60  is .  “ 

“  24  4s .  “ 

Kirkoline,  24  4s .  •* 

**  IOOS  .  “ 

Granma,  2  for  5, 100s . 

Bee,  100  1  -lb.  pkgs . 

Eavenson's  Naptha  Borax,  Brown,  100  10-oz.. 

\  “  *'  Blue,  100 12-oz . 

Imperial  Cleanser,  6  doz . Per  doz. 

Star  Naptha,  100  5s . 

Miller’s  Powerine,  100s . Per  case 

Old  Dutch  Cleanser,  48  cans . Per  case 

LI  XR  Washing  Tablets . 

La  France  Washing  Tablets,  2  doz.  boxes . 


•75 

3.00 

7.00 

•17 

.70 

4-75 

4.00 

2.00 

2.25 

3-85 

2.00 

•75 

3- 85 
1 . 40 

.88 

i-95 

3.60 

3.60 

4- 75 


3- 25 
2.50 
2.50 
4.10 
2.85 
2.85 
2.75 

4- 50 
4 .00 
2.50 
3.60 
2.40 
4.00 
3-65 
3*30 
2.00 
3-9° 
3-9° 
4.90 

•45 

3-75 

3-75 

3-40 

5.20 

5.00 


LAUNDRY  SOAPS. 

ttrand  and  Manufacturer.  Description, 

Bars.  Lbs. 

Aqmc,  Lautz  Bros .  100  75 

zirk,  Fairbank .  100  ... 

America,  C.  F.  Miller .  72  90 

Best,  K.  T.  Babbitt .  100  75 

Borax,  Dreydoppel .  4o  4Q 

“  Naptha,  Eavenson .  100  br.I. 

“  100  br.I. 

Pearl,  Young  &  Co .  4o  40 

“  Novelty,  Day  &  Frick .  40  40 

“  Red  Seal,  Tomson .  100 

Bee,  Colgate  &  Co .  IOO 

Big  Master.  Lautz  Bros .  70 

cifcus .  100  ;;; 

Crystal.  Brooke .  1QO 

Coal  Oil  Johnny .  1QO 

Fels-Naptha,  Pels  &  Co . i00  Ve 

Flint  Polrh,  Day  &  Frick .  36  36 


Less  than 
5  boxes. 
3-35 
1.86 
2.90 

3.80 
2.70 

3- 9° 

4- 9° 

2.80 
2.85 
4.00 

3-9° 

2.85 

3-35 

3.80 
4 .00 
4.00 
1.30 


3-35 
3-5o 
3-3o 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 
385 
3-50 
9.00 
9.00 
3-50 
4.00 

...  1.85 

4.00 
10 oz.  3.85 
4.00 
2.10 
100  100  4  00 

freight  prepaid  at 
of  Ark. 


SPECIALTIES. 

Anker’x  Bouillon  Capsules . . .  3.00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 

J-cent  tins,  s  and  4  dox . per  dox. 

)ime  sire,  a  and  4  dox . 

-lb.  net,  tins,  >  and  4  dox. 

1 -lb.  net,  tins,  •  dox . . 

i-lb.  net,  tins,  1  dos . . 

6  lb.  cans,  full  weight . per  lb. 

10-lb.  cans,  full  weight . 


•45 
•8  S 
1. 00 
i-9» 
37° 
■*3 
.as 


“JI— 

Coleman’s  Mustard,  D.  S.  F.— 

^i-ft.  «ns...™. - per  dos.  3.40 

n. « ===  ::  ;:'S 

18-lb.  kegs . . . . . .  .4, 

Pepper—  Bbls  Boxes.  Cans. 

Black,  High  Grade. . .14  .15  ,I7 

Black,  Low  Grade . . . xo  ,xi  .1. 

White,  High  Grade . . .  ,a8  . 30 

White  Low  Grade .  .17  .  IQ 

Red,  High  Grade . ,ar  .a. 

Red,  Low  Grade .  ,j6  .18 

Cinnamon — 

High  Gnuk . . . .  ,  22  .*3 

Low  Grade . ,x3  .,4  .aj 

Cloves — 

High  Grade . 00  .03  ,03 

Low  Grade . . 17  .18  *0 

Allspice — 

High  Grade . .nj*  .12%  ,xa% 

Ginger — 

ffigh  Grade . . . .  ^5*  ,a6%  ,a8% 

Low  Grade..... . . .  ia  ,n  .n 

Mace—  5 

High  Grade . . 

Nutmegs — 

High  Grade . . .  ,  ao  .  ~ 

Mustard — 

Yellow,  High  Grade . .  .19  ,«o  .sa 

Yellow,  Low  Grade . 14  .15  ,17 

Brown,  High  Grade . 14  .13  .17 

McCormick  &  Co. —  Per  dox. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . cartons  .40 

)£-lb.  cartons  .73 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, ^4-lb.  cartons  .  33 
K-lb.  cartons  .70 

Bee  Brand,  In  canisters,  above  assortment, 

No.  45il»  .4* 

No.  goslxe  .83 


Mustard — Prepared. 


Campbell’s,  Jar,  a  dox . 

Campbell’s,  with  spoon,  new . 

Gulden’s,  No.  6,  with  spoon,  a  dox... 
Beer  Mug,  fancy,  large  size,  a  doz  , 

win.  t _  1 _ . 


Per  dox 

.90 

.90 

°J 
’5 


1  itxilu  jf  j  m  Util  •  ....##  .eeeee.ee  itj 

Milk  Jar,  glass  top,  a  dox . 80 

Water  Tumblers,  glass.  No.  10,  4  dox . 43 


WHOLE  SPICES. 

Per  lb 

Pepper,  Black . iS)£ 

Allspice . 07 

Cloves . 15 

Mace . 58 

Nutmegs,  large . . 

“  medium . 17 

Cinnamon  Bark,  Canton . it 

Java  Thin  Quills,  5-lb.  rolls..  .34 

Saigon . (o 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  5-cent  packages . „..per  oase  1.80 

“  36  10-cent  “  .  “  s.70 

Duryea’s,  40-lb. ,  i-lb.  packages . oSW 

ao-lb.,  “  08  K 

Niagara,  40-lb.,  *•  . 05 « 

Cream,  48-lb.,  “  3.6a 

Klngsford’s,  40-lb.,  “  . 

“  20-lb,,  “  07; 


LAUNDRY  STARCH. 


Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Latindnr.  40-lb  boxes . 

“  Patent  Gloss,  crates,  ra  6-lb,  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . 

KJngsford's,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

11  Stiver  Gloss,  is  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

11  Satin  Gloss,  crates,  ia  6-lb.  wd.  bxs. 

Niagara,  laundry,  50  ID.  bulk . 

“  r-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

'*  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel's  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  so  cakes . . . per  box 


•9« 

:2* 

05 

•c8Ji 

-04« 
•08  « 
•03« 

•  °5M 
.06 

4-73 

s.40 

5.20 

2.60 

.06 

.6a 


STOVE  POLISH. 


Enamslinc  Paste,  small,  ^ -gross., 
**  "  large,  "■  .. 

"  Liquid,  large,  *«  .. 

“  “  small,  "  .. 


Per  gro 
•  4-5« 

7*0 

..  7.20 

.  5.23 


Mason’s  Stove  Polish,  large . dos  .75 

„  **  “  regular . «  gro.  1.I5 

ElectHcPasts,  Morass  bon*.. . . 4.50 

Magic  Paste,  M -gross  boxes - -  4.73 

Cllmax  Enamet,  -gross . . pss gross  10.30 

Bkck  Jack,  K-gross .  r 

Rising  Sun. . . . .  •<  ... 

Sun  Paste,  5-cent  slxa . .  *< 

“  10-cent  else . .  " 

X-Ray  Stove  Polish — 

5-cent  sire,  No.  3,  per  box  el  -gross .  I.a] 

Per  box  of  Ji-gross . s.50 

14  dozen  to  gross . . . . . .  5.00 

10-cent  else,  No.  xo,  per  box  of  «-groM..,,_  s.si 

Per  box  of  K -gross . . .  4 .  ,o 

Per  gross . . . . .  9 .an 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round. . . perpkgo,  .04 M 

Excelsior,  S4  packs . "  .o6V 

McAllister,  36  packs . . .  "  .06 

Gold  Medal,  as  packs . M  oxM 

Bird  Gravel— 

Rod  or  White,  small,  pkgs . . per  dos.  .35 

Red,  large,  36  pkgs .  "  ,m 

Silver,  small,  36  pkgs .  "  .33 

:C 

Toothpicks,  Eureka,  iso  boxts . case  1.I5 

Perfection,  s  dos . per  dos.  .4s)i 

Royal  Glue,  1  dox . per  dos.  .85 

Pant's  Glue,  1  doz .  ••  .40 

Carpet  Tackx,  Wooden  Keg,  Hi-gross  oase, 

assorted,  6,  8, 10  s . per  oase  pe 

Carpet  Tacks,  Sliver  Steel,  4-01 . per  dos.  ,ed 

6-ox .  .dir 

8-ox  11 

XO-OI . <«  ,oiu 

li-OZ,,,, . **  •  Ofl  U 

Matting  Tacks— 

No.  10,  steel . ....per  dos.  .10 

No.  11,  “  .  ••  ,x* 

No.  IS,  *•  . . . . . .  ** 

Fli-Stickon,  Fly  Ribbon . per  gross  4.8# 

Fli-Stickon,  U  gross  display  carton.. .  s.so 

Ely  Paper,  Tanglefoot . per  com  0.7a 

“  Sticky,  10  cartons .  a.  15 

Sdcktlte  Fly  Paper,  100 . par  case  3.00 

“  10  cartons- .  “  a.ii 

Wax,  White  and  Yellow . per  lb,  .30 


ROPE.  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  as  yds.  to  !b . per  lb. 

"  Clotheslines,  30-ft.  hanks. ..dos. 

Cleveland,  extra  fine  cotton  twiae . . per  lb. 

Orange  Brand,  fins  cotton  twine.. . .  •• 

Texas  Medluimcotton  twine .  " 

Cotton  Candle  Wick .  *• 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  " 
Fine  Hemp  Twine,  8  balls  to  lb.  la  5-lb. 

bunches .  “ 

Coarse  Hemp  Twine,  8  bails  to  lb..  In 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  " 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  dos. 

"  108  ft.  to  hank. .  '• 


•  08* 

•n 

.so 

.18 


•  16 
•°T 

t.6o 

s.70 


SYRUP  AND  MOLASSES. 


N.  0.  Molasses. 

NEW  CROP.  I9e8. 

Special,  extra  fancy.  No.  yj6.„ . 

Fancy.  No.  748 . . . 

Choice.  No.  . 

Cane  Tulce . 4+-  'as 

Blackstrap .  ^  J! 

B.  H.  F.,  Horse  Food  Molasses . 

. «** 

Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  dei.  No.  3  screw- 

top  cans,  both  freight  paid . . . 40 

Gola  Mine,  in  bbls.,  new  crop . 26 

Fancy,  No.  109 . .08 

Fancy,  No.  m . 06 

Prime,  No.  no . 05 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  7x4,  new  orop . 

West  India,  choice,  No.  5x0,  compound . 
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For  the  Retail  Grocer 

Swift’s 

Pride 

Cleanser 

In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 

Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean- 


ser  quality. 


it  re- 


^eens.  Scours 

Scrubs.PoHslie 

C  .Manufactured 

bvvm  &  comp®  y 


A  big-profit  staple 
peats  permanently. 
Advertised  nationally. 

Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


U.  S.A- 


CASH  is  the  Thing 


in  your  business.  The 

Forbes 


merchants  who  use 

Indexed  Coupon  Books 


£g.°wt<f/r/rr 


are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  the  whole  5000 
satisfied  dealers  who  use  it 

J.  F».''  FORBES,  Coshocton,  Ohio 


* 


IF  YOU  ASK  YOUR 
CUSTOMERS 

which  they  prefer — foods  containing  ques¬ 
tionable  coal  tar  drugs  or  the  kind  that  are 
absolutely  pure,  you  will  speedily  get  your 
bearings  on  the  Benzoate  of  Soda  question, 

Then  ask  them  what  they  think  of 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( THE  KIND  THAT  CONTAIN  NO  PRESERVATIVES ) 

Our  stand  for  purity  in  food  products  is  well 
known  and  the  consumer  has  absolute  confi¬ 
dence  in  the  57  Varieties. 

Don’t  you  think  it’s  pretty  good  business  to 
take  advantage  of  this  established  confidence? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


(S 


1 


SOAPS 


Young’s  Scouring 
Soap 

Cygnet  Soap 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


* 


CARRIERS 


Keep  a  check  on  your  sales 

Fix  responsibility— lessen  labor— reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  R  explains  all. 


Lamson  Consolidated  Store  Service  Company 

boston 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 
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Glucose. 

Best,  for  confectionery . 


a.6o 


HONEY. 

Seker's,  lunch  bottles,  a  dor . per  dor.  .95 

Selser’s,  medium  bottles,  2  doz .  4t  1.35 

Scblmmel's,  xo-oz.  bottles,  a  doz.  in  case .  x.45 

6-oz.  “  “  "  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Chib.  Mason's  Quart  Jars —  Per  dor 

4  dos.  in  barrel . 

-95 


1  dos.  in  case.. 


Lyle's  Imported,  No.  a  cans,  r  dor .  1.90 

Globe,  No.  3  tins,  3  doz . 83 

Globe,  No.  tins,  3  doz .  1.00 

Globe,  No.  5  tins,  z  doz .  z.95 

Globe,  No.  10  tins,  doz .  1.80 

Banner  In  jars,  compound . ga% 

White  Clover,  in  jars,  compound . 95 

■Ksuo,  10-cent  site,  a  doz . per  case  1.91 

Karo,  ae-cent  size,  1  doz .  *•  a.  33 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6. 60 

H-gal.  cans,  screw  cap,  1  doz.  to  case .  3.30 

Qt,  cans,  screw  cap,  a  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  doz. 

to  case .  3,*o 

No.  5  cans,  short  %-ga.i.,  screw  cap,  1  doz. 

to  caae .  a. 80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1.40 

No.  a  cans,  a  lb.  size,  plain  top,  3  doz.  to 

cas« . — . »7« 

Red  River— 

No.  a%  cant,  aj4  lb.  size,  plain  top,  a  doz. 
to  case .  1. 00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup,  2s .  3.63 


MAPLE  SYRUP. 

Tawlo’a  Log  Cabin  Cane  and  Maple  Syrup—  Per  dor. 

Gal.  cans,  6  In  case .  *3- 50 

% -gal.  cans,  1  a  in  case .  7.25 

Qt.  cans,  >4  in  case .  4. 12^ 

Pt.  cans,  24  In  case .  2.50 


—34— 

Qt.  bottles,  ra  In  ease....  „.  ...„ . . „  4.30 

Pt.  bottles,  34  in  caae . .  . .  3.30 

Fives  bottles,  34  in  case . . . . .  3.75 

Jacket  cans . . .per  gal.  z.oo 

Vermont,  gal.  tins . . . . . per  gaL  1.35 

_  "  54-gal.  tins... . . . .  7.75 

Hasen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  1.40 

New  England  Maple  Syrup  Company. 
‘‘Golden  Tree”  Pure  Syrup —  Per  dos 

Square  bottles,  a  doz.  In  case..._„_ . a. 40 

Fruit  jar,  1  doz.  in  case . „.  s.40 

Medium,  a  doz.  in  case. .  1.30 

Small,  a  doz.  in  case . 90 

Square  lull  gals.,  %  doz.  in  case... .  10. 80 

Square  fall  %  gals.,  x  doz.  in  case .  6.00 

5-gal.  jacketed  cans. .  4.30 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  a  string . . .  4.13 

N  U,  No.  6,  split  handles . . . ....  3.50 

Leader,  No.  6,  3  string,  red  handles . ....  j.6j 

Princess,  No.  4,  fancy  handles . .  4.50 

Whisks,  a  sewed .  1.10 

Factory,  heavy .  4.73 

Washboards. 

No.  Per  dos. 

69,  Good  Enough,  double,  spring  protector...  3.63 

57,  Peerless,  double .  3.5* 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double  swing  protector  . .  3.10 

ioo,  Northern  Queen,  single,  protector .  3.00 

ta6.  Ruby,  single .  1.90 

130,  Little  Gem,  pail  board .  1.35 

14a,  Celery  City .  j.75 


Buckets. 

Per  dos. 

O.  G.,  a  wire  hoops .  1.60 

"  3  wire  hoops .  1.75 

Pine,  a  hoops,  flat .  1.50 

“  3  hoops,  flat .  1.65 

Galvanized,  1  a  qt .  1.75 

"  *4qt .  1.90 

Indurated  Fibre .  a.  30 


-35- 

Butter  Dishes. 

No.  Pm  M 

I,  Solid  oval  . . . . .  ,.I0 

•  ** 

■»  . . . . .  MSM  I.45 

3.  “  . «... . . .  1.65 

5,  "  j.jj 

z,  Wire  ends.. . . .  x  ,, 

a  ‘‘  '  3 

Picnic  Plates,  8  In . .  2  Jo 

“  9  In .  a. '50 

Crates  contain  a$o  each. 

Clothes  Pins. 

Per  box 

5  poo* . 53 

Tlbbais  Clothesline  Hooks . _per  doz.  .33 

Egg  Crates. 

Perfection . .  IOO 

“  10  sets  fillers . . .  «.«« 

Standard,  ia  sets  fillers .  2.3,, 

Star  Egg  Carriers,  No.  1,  a  doz . per  doz.  a  at 

“  No.  a .  ‘‘  3.5S 

Star  Egg  Trays,  No.  1,  1  M . per  M.  3.00 

“  No.  a . per  dos.  4.30 

Divisions . doz.  sets  .35 


BRUSHES. 
Scrub  Brushes. 
No. 

aa,  White  corner . — . . . 

•3,  Medium  size . . . 

aj.  Large  ... 

13,  Marble,  i 


Per  doz. 

::  :ll 


medium  aize. . 


00,  White,  Snap . . 

Handy  House . . 

Jersey  Milk  Can .  2.00 


Stove  Brushes. 

No.  Per  doz. 

3,  Straight  Block,  wood  handle . 90 

»i,  X,  crescent  shape  . .  t .  73 

1,  Grey  fibre,  strap  handle .  1 .  ao 

».  “  “  .  1.65 

6,  Extra  quality,  all  hair .  3.73 


Shoe  Brushes. 

No.  Per  doz. 

o,  Mexldan  Fibre . 90 

*.  “  large .  i!3o 

4,  Bristle  outside . 1.J3 

5,  All  bristle .  1#73 

16X,  All  bristle,  extra  value. .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 

No. 

6,  6  hi.,  White  tampico . . . . 

7,  7  “  . . 

6,  5  In.,  Family,  extra  heavy... . 

8,  6  in.,  “  “  _ . . 

10,  T  in.,  «  «  . .  , 

ia,  8  In.,  “  «  . . . .  , 

6,  5  in.,  A.,  hair  bristle. . 

8, « in-,  “  . .  , 

io.  7  in-.  “  . 

«,  8  in.,  "  . . 

6,  J  in..  Ideal,  all  bristle,  3  row .  1 

8,  6  In.  “  “  3  row . 

Dust  Brushes. 

No-  Per  dos. 

7X,  Fibre,  wire  drawn . ye 

SI,  All  hair,  wire  drawn.. . 

38,  White,  wire  drawn .  2.90 

X,  7  in..  All  hair,  flat  end .  2.05 

aa,r  In.,  Mixed,  round  end .  a,  10 

1 1 X,  7  in.,  All  hair,  round  end .  3.35 


Per  dos. 
•  4» 
•4«34 

•95 

i.zo 

*5 
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Deer  Skin,  9  and  z<  fb . 

lolly  Tar,  5,  10,  15  and  15  lbs . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidsick . . . . 

Spear  Head . IJ 

Standard  Navy .  37 

Vlnco . j| 

Town  Talk . . 


SMOKING  TOBACCO. 


Duke's  Mixture.. 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

G.  &  A.  Navy.... 

Hot  Ball . 

Miner's  Extra.... 
Pipe  Smoking .... 
Red  Man . 


Per  lb. 


YEAST  CAKES. 

Compressed . per  dos.  .18 

Magic,  1%  doz.  packages . per  box  .38 

Yeast  Foam,  doz . .  *•  .38 


$3.00 

FROM 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3-oo. 

Shinn  &  Kirk 

1400  SraiCE  ST.,  PHIIA.,  PA. 


J 
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How  To  jlMe  more  Mm  o 
Vegeta&les  and  Trncfc 

Use  our  Vegetable  Display  Stand. 

It  will  make  vegetables  and  green 
truck  look  better,  keep  better  and 
sell  better.  Retail  grocers  and 
market  men  use  them  all  over  United 
States.  When  writing  to  us  state 
whether  you  have  a  city  water 
supply. 


GALESBURG  CORNICE  WORKS 


81  COX  STREET 

GALESBURG  :  ILLINOIS 


Will  You  Spend  a  Few  Cents’ 
Postage  on  a  Chance? 

Have  you  tried  out  our  plan  of  selling  teas  and  coffees  by  mail 
yet  ?  Every  day  you  neglect  it  you  may  be  losing  money.  We 
say  “may  be”  because  we  want  to  leave  that  point  open  for  your 
investigation — you  decide  for  yourself  whether  you  can  save 
money  after  you  have  gotten  the  facts. 

How  do  you  get  the  facts  ?  Either  write  us  for  samples  and 
prices  or  send  us  your  own  samples  to  match.  A  few  cents  post¬ 
age  and  you  may  open  the  way  to  largely  increased  profits. 


DURYEE& BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  ST.,  NEW  YORK 

ESTABLISHED  1897 


How  to  be 
Sure  of 
Good  Ham 

Just  see  that  it  is  SWIFT’S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 

brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 
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Hearings  on  Bill  to  Reduce  Oleo  Tax  to  Two  Cents  Per  Pound 

Set  for  April  20th.  National  Retail  Grocers’  Association 
Working  in  Oleo’s  Cause. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  in¬ 
formation  during  the  week  that 
in  the  month  of  April  Washington 
is  going  to  witness  the  warmest 
conflict  between  the  butter  and 
the  oleo  interests  that  has  ever 
been  waged  in  this  country.  April 
20th  has  been  fixed  upon  for  the 
date  on  which  the  House  Com¬ 
mittee  on  Agriculture  will  hear 
argument  for  and  against  the  bill 
to  reduce  the  tax  on  oleomarga¬ 
rine.  These  hearings  will  prob¬ 
ably  last  several  days,  and  all  the 
interests  affected  will  be  heard. 
The  butter  side  will  be  presented 
by  the  National  Creamery  Men’s 
Association,  the  National  Grange 
and  several  State  Granges.  The 
oleomargarine  manufacturers  will 
take  care  of  their  side,  aided  by 
the  cotton  oil  interests  of  the 
South,  and  the  National  Retail 
Grocers’  Association.  The  fact 
that  the  latter  organization  is 
working  tooth  and  nail  for  the 
reduction  of  the  tax  was  stated  in 
a  recent  issue. 

Much  information  concerning 
the  National  Association’s  con¬ 
nection  with  the  campaign,  and 
also  of  the  campaign  itself,  is  con¬ 
tained  in  the  following  letter 
from  National  Secretary  Green  to 
the  editor  of  this  paper : — 


sentiment  is  so  strong  in  favor  of  a 
reduction  or  the  entire  elimination 
of  the  tax  at  the  present  time  that 
a  hearing  has  been  granted.  I  have 
published  a  letter  and  have  sent 
hundreds  of  them  all  over  the  coun¬ 
try,  copy  of  which  I  send  you  en¬ 
closed.  It  has  appeared  in  the 
Bulletin  and  last  Thursday  we  met 
the  Executive  Council  American 
Federation  of  Labor  in  Washington, 
and  asked  them  for  their  support  in 
the  matter.  They  are  now  taking  it 
under  consideration.  If  they  go 
with  us  I  believe  we  can  pass  this 
bill.  The  entire  grocery  trade  of  the 
United  States  demand  it. 

Millions  of  pounds  of  oleomar¬ 
garine  has  been  sold  for  butter  at 
the  price  of  two  or  three  cents  per 
pound  less  than  any  legitimate,  hon¬ 
est  retailer  could  sell  butter  for 


This  is  realized  by  everyone  in  the 
business,  and  if  the  National  Asso¬ 
ciation  was  in  error  in  instructing  its 
officers  in  obtaining  results  along 
these  lines,  we  are  not  to  blame  for 
it. 

Mr.  Burleson  is  Representative 
Burleson,  of  Texas,  who  is  the 
author  of  the  bill  reducing  the  tax 
on  colored  oleo  from  io  to  2  cents 
per  pound 
The  arguments  of  the  oleomar¬ 
garine  interests  will  be  1 — The 
need  of  some  butter  substitute  as 
shown  by  the  high  price  of  but¬ 
ter;  2 — The  wholesomeness  of 
oleomargarine;  3— The  fact  that 
the  present  high  tax  incites  to 
fraud  instead  of  preventing  it 
The  butter  men  will  claim  that 
the  oleomargarine  business  has 
always  been  a  fraudulent  busi¬ 
ness,  but  that  the  10-cent  tax  has 
greatly  reduced  the  fraud.  A 
reduction  of  the  tax,  they  will  as 
sert,  will  simply  open  the  door  to 
all  the  fraud  that  existed  before. 


No.  3. 

EAT  MORE  RICE 
and  be  Healthy. 

ASK  FOR 

ROSEDALE,  LILY  OR  CLOVER 
PACKAGE  RICE 
and  then  you  get  the  best. 

No.  4. 

EAT  DRIED  FRUITS 
and  Save  Doctor  Bills. 
Peaches,  Apricots,  Prunes, 
Raisins,  Nectarines,  Etc. 


Witness  Says  Meat  Will  Surely 
Go  Higher. 

Western  Cattle  Expert  Tells  Senate 
Committee  that  Cattle  Raising  is 
Declining  and  Unless  Some  Incentive 
to  Enter  it  is  Provided  Meat  Will  Get 
Scarcer  and  Higher. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


A  Philadelphia  Wholesale  House  Doing 
Missionary  Food  Work  Among 
Consumers 


Exploits  Set  of  Posters  Showing  How  Adult  Person  Can  Live 
on  Sixteen  and  One-half  Cents  a  Day.  Purpose  is  to 
Nudge  Consumers  Into  Buying  Particular  Foods. 


I  take  it  for  granted  that  you 
know  that  a  resolution  was  adopted 
at  the  Portland  convention  authoriz¬ 
ing  the  officers  of  the  National  As¬ 
sociation  of  Retail  Grocers  to  pre¬ 
sent  a  bill  to  Congress  which  should 
repeal  the  act  placing  a  ten-cent  tax 
on  colored  oleomargarine.  Some 
time  before  Congress  met  in  Decem¬ 
ber  I  had  prepared  a  bill  to  present 
and  submitted  it  to  President  Sulli¬ 
van. 

The  bill  has  not  yet  been  pre¬ 
sented. 

I  also  have  a  copy  of  the  bill 
which  was  to  have  been  presented  by 
the  Secretary  of  the  Treasury.  Mr. 
A.  S.  Burleson.  6f  Texas,  put  in  a 
bill  along  the  lines  which  we  might 
adopt,  but  like  yourself  it  did  look  to 
rne  as  though  there  wasn’t  any 
chance  for  a  bill,  but  after  having  a 
talk  with  the  Secretary  of  the  Treas¬ 
ury  and  with  Mr.  Burleson,  we  were 
inclined  to  think  that  the  chances 
were  very  favorable  at  this  time  for 
something  being  done  and  if  not 
done  at  this  session  of  Congress, 
would  be  in  such  shape  as  to  push  it 
along  after  the  next  Congress  con- 
vcned. 

I  have  kept  fri  constant  communi¬ 
cation  with  Mr.  Burleson  and  the 


The  Philadelphia  wholesale 
grocery  house  of  Schwenk  & 
Caldwell  are  exploiting  various 
staple  foods  through  some  novel 
posters,  which  are  distributed 
among  the^retail  trade  wherever 
they  are  wanted.  The  posters  are 
supposed  to  be  put  up  in  retail 
stores  and  to  pointedly  call  the 
consumer’s  attention  to  the  food 
value  of  certain  products,  and  in 
some  cases  to  their  cheapness. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  obtained  a 
set  of  the  posters  in  question  and 
reproduces  them  below  as  mat¬ 
ters  of  trade  interest.  In  the 
original  they  are  about  the  size 
of  ordinary  hand  bills.  The 
poster  “The  Cost  of  Living  Has 
Not  Advanced,”  which  shows  how 
one  person  can  eat  three  meals  a 
day  at  a  total  cost  of  i6p£  cents, 
while  not  calculated  to  make  the 
mouths  of  people  water  who  have 
been  accustomed  to  reed  birds  or 
canvas  back  duck,  nevertheless  is 
based  on  absolute  facts  and  sound 
reasoning : —  «  1 


No.  1. 

THE  COST  OF  LIVING  HAS 
NOT  ADVANCED 

IF  VOU  PURCHASE  YOUR  GROCERIES. 
FROM 

SCHWENK  &  CALDWELL. 

breakfast. 

Oatmeal  .  yc 

Lily  mackerel  . 

Clover  coffee . Uc’ 

Bread  and  butter . .  ic. 

Total  .  4Kc. 

_  LUNCH. 

Clover  rice  soup  .  yc 

Clover  mince  pie .  Ic 

Clover  Coffee  . . '  ’  ’  yc' 

Bread  and  butter . ’  Ic‘ 

Total  •••••; .  ~3c. 

six  o’clock  dinner. 

Rosedale  frizzled  beef .  2c. 

Boiled  potatoes .  Ic 

Clover  corn  . ’  ’  j  Ic’ 

Clover  rice  pudding  . ..."  Ic’ 

Bread  and  butter . ’  Ic' 

Clover  tea  . '  ’  Ic' 

Sugar,  spices  and  milk,  3 
meals,  per  day  .  2c. 

Total .  gc 

Total  Cost  of  Meals  Per  Day,  i6y2c. 

,  No.  2. 

A  BREAKFAST 
Is  Not  Complete  Without 
MACKEREL 
Better  and  Much  Cheaper 
Than  Meat 

Why  Not  Try  Them? 


Washington,  D.  C., 

March  31,  1910. 
The  Senate  Committee  on  Food 
Conditions  held  one  meeting  dur¬ 
ing  the  week — on  Wednesday. 
Only  one  witness  was  examined, 
Samuel  H.  Cowan,  counsel  for  the 
American  National  Live  Stock 
and  various  other  live  stock  or¬ 
ganizations.  Mr.  Cowan  said 
meat  was  going  higher  instead  of 
lower,  as  the  supply  is  inadequate 
for  the  demand.  In  explanation 
lie  said  that  there  is  not  enough 
incentive  for  men  to  go  into  the 
business  of  raising  cattle,  and  that 
instead  those  who  are  in  the  busi¬ 
ness  are  going  out  one  by  one. 

The  witness  told  of  waste  land 
that  has  since  become  irrigated 
and  taken  up  by  syndicates,  cut 
into  small  farms  and  sold  for 
vegetable  raising,  and  establish¬ 
ing  town  sites.  This  land,  he 
said,  which  once  sold  for  about  $1 
per  acre,  is  now  bringing  $15. 
Under  such  conditions  as  these 
the  large  cattle  rangers  are  sell¬ 
ing  their  stocks  and  their  lands 
that  they  might  realize  this  profit. 

But,  he  said,  to  increase  the 
supply  of  meat  animals,  we  must 
first  create  an  incentive  to  raise 
such  animals.  If  the  tariff  is 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


$200.00  For  Grocers  Ideas 


Mr.  Grocer  : — 

Think  of  some  idea  for  increasing  the  sale  of  Liquid 
Veneer  in  GROCERY  STORES.  Any  little  selling  plan  that 
you  can  think  of  may  win  you  a  prize  in  good  American  gold. 

Your  idea  must  be  submitted  before  July  i,  1910. 

For  the  best  suggestion  we  will  pay  -  $7 5. 00  in  gold 

For  the  2d  best  we  will  pay  -  -  35 -00  S°^ 

For  the  3d  best  we  will  pay  -  -  20.00  in  gold 

For  the  4th  best  we  will  pay  -  -  15.00  in  gold 

For  the  four  next  best  $10.00  each,  total  40.00  in  gold 

For  the  three  next  best  $5.00  each,  total  15.00  in  gold 

Total  x  1  prizes  amounting  to  -  $200.00  in  gold 

For  Your  Information 

This  contest  is  confined  strictly  to  retail  grocers,  because 
Liquid  Veneer  should  be  handled  altogether  by  the  grocery 
trade.  It  is  bought  by  women  who  use  it  all  the  year  around 
for  dusting,  cleaning  and  polishing  woodwork,  furniture,  pianos, 
picture  frames,  floors,  etc.  It  is  just  as  much  a  grocers  article 
as  laundry  soaps,  scouring  soaps,  soap  powders,  bluing, 
ammonia,  etc.  Many  grocers  are  handling  it  with  great  success, 
but  some  think  that  because  it  cleans  and  polishes  woodwork 
and  furniture  it  should  be  handled  by  the  furniture  dealer. 
Liquid  Veneer  sells  to  housekeepers,  and  grocers  are  in  much 
closer  touch  with  housekeepers  than  any  other  class  of  mer¬ 
chants.  The  housekeeper  orders  grocery  supplies  a  hundred 
times  where  she  only  orders  furniture  or  other  articles  of  mer¬ 
chandise  once,  and  if  she  can  procure  Liquid  Veneer  from  her 
grocer  she  will  naturally  include  it  in  her  order  and  buy  a  much 
greater  quantity  in  the  course  of  a  year  than  she  would  from  any 
other  trade. 

Your  Customers  Use  Liquid  Veneer 

Many  of  your  customers  already  use  Liquid  Veneer.  Why 
should  they  not  buy  it  from  you  instead  of  going  elsewhere  for 
it  ?  By  forcing  them  to  go  to  other  dealers  you  not  only  lose 
the  sale  of  Liquid  Veneer,  but  other  trade  that  you  might  just 
as  well  have  and  sometimes  you  even  lose  your  customer 
entirely. 

Facts  to  Stimulate  Ideas  for  Suggestions 

We  invite  you  to  submit  some  good,  simple,  practical  idea 
or  scheme  to  increase  sales  of  Liquid  V  eneer  for  the  grocer , 


some  effective  display  method  for  him,  some  way  to  profitably 
distribute  the  splendid  typewritten  advertising  letters  which  we 
furnish  him,  free  of  charge,  when  he  orders  Liquid  Veneer,  or 
any  other  idea  that  may  occur  to  you. 

Our  Silent  Salesman 

As  an  illustration  of  what  may  be  done  we  have  ourselves 
lately  devised  a  means  of  increasing  grocers’  sales  1,000%. 
This  is  a  positive  fact.  We  refer  to  our  “Silent  Salesman,” 
meaning  the  unique  Liquid  Veneer  Counter  Case  which  is  now 
given  absolutely  free  to  grocers  with  every  dozen  of  the  4-ounce 
or  12-ounce  size. 

The  inside  of  the  cover  of  each  case  bears  a  strong  and  strik¬ 
ing  advertisement  of  Liquid  Veneer.  Different  cases  show  different 
advertisements,  many  of  them  effectively  illustrated.  We  are 
constantly  increasing  the  number  of  different  advertisements,  so 
that  when  a  grocer  receives  a  shipment  of  the  goods  he  will  be 
able  to  conduct  a  complete  advertising  campaign  right  on  his 
own  counter,  and  at  the  same  time  connect  himself  directly  with 
the  national  advertising  campaign  which  we  are  conducting  in 
housewives’  publications. 

Some  Facts  to  Remember 

About  five  million  housewives  are  now  using  Liquid  V  eneer, 
many  of  them  using  it  every  day  to  do  their  household  dusting. 
Applied  with  a  dusting  cloth,  Liquid  Veneer  draws  the  dirt  and 
dust  from  every  nook,  corner  and  crevice,  carries  it  all  away  at 
one  sweep  of  the  cloth,  and  leaves  all  surfaces  with  a  beautiful, 
high,  glossy  newness. 

Non=competitive 

Liquid  Veneer  does  not  compete  with  or  displace  a  single 
article  the  grocer  already  has  in  stock.  How  different  from  the 
various  breakfast  foods,  soaps,  teas  and  canned  goods,  each  com¬ 
peting  with  others  of  the  same  class.  Liquid  Veneer  yields  the 
grocer  a  clear  profit  of  50%  on  his  investment  and  33/^% 
on  sales. 

Send  In  Your  Ideas 

Don’t  hesitate— send  in  your  ideas ;  you  may  win  a 
prize.  Address  “Manager  Prize  Competition,  Buffalo 
Specialty  Company,  352  Ellicott  Street,  Buffalo,  N.  Y.” 
And  remember  that  the  greatest  proposition  for  grocers, 
in  the  line  of  a  widely  advertised  household  article  that 
makes  every  housewife  enthusiastic,  in  unquestionably 
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National  Secretary  Green  Went  to  Wash¬ 
ington  for  Three  Things 

Asks  Senate  to  Force  Bankrupts  to  Pay  Grocery  Bills  in  Full. 
Pleads  Before  Senate  Investigating  Committee  that  Retail 
Grocer  is  Not  Responsible  for  High  Prices.  Asks  Labor 
Federation  to  Work  for  Oleo  Tax  Repeal. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


taken  off,  while  it  would  let  in 
any  number  of  Mexican  and 
Canadian  cattle,  it  would  kill  the 
industry  in  the  States  and  force 
the  cattle  ranger  out  of  the  busi¬ 
ness.  This  would  only  be  to  de¬ 
stroy  the  industry  and  not  to  build 
it  up,  and  after  all  the  matter 
should  be  regulated  by  the  laws  o : 
supply  and  demand. 

Mr.  Cowan  said  that  the  cattle 
rangers  are  not  making  as  much 
off  their  investments  to-day  as 
they  were  making  in  1904,  al¬ 
though  the  price  they  obtainec 
for  their  cattle  is  much  more. 
With  the  cutting  down  of  the 
grazing  lands  cattle  must  be  corn- 
raised,  and  since  the  price  o: 
food  has  gone  up  this  is  almost 
a  losing  proposition.  The  farm¬ 
ers  cannot  get  the  men  to  harvest 
their  crops,  because  in  the  first 
place  wages  are  too  high,  and  be¬ 
sides  it  looks  as  though  all  the 
hands  have  other  jobs  which  they 
do  not  desire  to  leave.  The  ratio 
of  cultivated  land,  he  said,  has 
not  by  any  means  increased  in 
the  same  proportion  as  our  popu¬ 
lation.  To  substantiate  this  state¬ 
ment  he  gave  some  broad  state¬ 
ments  on  the  growth  of  cities  in 
the  West  and  of  the  population 
of  the  same. 

Taking  one  specific  example  of 
a  cattle  raiser,  he  said  that  the 
man  sold  his  cattle  in  1904  for 
$17  per  head;  in  1905  for  $18;  in 
1906  for  $20;  and  $22,  $23  and  $25 
during  the  three  years  following 
respectively,  and  for  as  much  as 
$28  per  head  during  the  present 
year. 

Holt. 


ASSOCIATION  NEWS. 

Hutchinson,  Kan. 

At  the  last  meeting  of  the 
Hutchinson  (Kan.)  Retail  Mer¬ 
cantile  Association  a  motion  was 
unanimously  passed  to  the  effect 
that  no  dealer  will  accept  any  or¬ 
ders  secured  by  canvassing  the 
town  for  any  article  unless  the 
scheme  has  before  the  canvass  is 
made  been  submitted  to  the  asso¬ 
ciation  and  secured  its  endorse¬ 
ment.  This  action  will  be  made 
plain  to  each  dealer  in  Hutchin¬ 
son,  and  will  be  advertised  in  the 
Hutchinson  papers,  so  that  all 
consumers  will  know  it  is  wasting 
time  to  order  what  nots  of  the 
canvasser  who  cannot  show 
signed  credentials  from  the  mer¬ 
cantile  association. 


Cleveland,  Ohio, 

March  31,  1910. 

On  Tuesday,  March  22,  at  10 
o'clock  I  appeared  before  the  Sub- 
Judiciary  Committee  of  the  Sen¬ 
ate,  who  have  in  charge  the  Sher- 
ley  bill  to  amend  the  Bankruptcy 
Act. 

When  I  arrived  I  found  the 
room  full  of  credit  men  and 
judges  of  the  District  Court  of 
New  York,  as  well  as  special  rep¬ 
resentatives  of  the  National 
Credit  Men’s  Association.  I  was 
accompanied  by  the  Honorable 
Patrick  F.  Gill,  member  of  the 
House  of  Representatives  and  a 
grocer  from  the  city  of  St.  Louis, 
as  well  as  Mr.  Percy  Patrick, 
secretary  of  the  local  association 
of  Washington,  D.  C. 

The  credit  men  consumed  the 
entire  time  of  the  morning,  but 
through  the  courtesy  of  Senator 
Warner,  of  Missouri,  I  was  al¬ 
lowed  to  present  our  case  to  the 
committee  before  adjourning.  I 
earnestly  asked  that  the  necessar¬ 
ies  of  life  be  exempt  or,  in  other 
words,  that  bills  for  the  necessar¬ 
ies  of  life  should  not  be  considered 
when  settling  a  bankrupt’s  ac¬ 
count.  That  even  though  he 
wotdd  be  discharged  from  bank¬ 
ruptcy  in  every  other  line,  it 
should  not  relieve  him  from  the 
bills  for  the  necessaries  of  the 
lousehold.  If  this  could  not  be 
considered,  from  a  constitutional 
standpoint,  then  that  the  bill 
should  be  amended  to  the  extent 
that  unless  a  person  had  bills 
amounting  in  the  aggregate  to 
over  $500,  that  he  could  not  be¬ 
come  a  voluntary  bankrupt. 

The  credit  men  agreed  before 
the  committee  that  they  did  not 
oppose  this  amendment ;  however, 
the  hearing  was  not  completed 
and  will  be  resumed  again  on 
Tuesday  morning,  March  29th,  at 
which  time  the  Honorable  Pat¬ 
rick  F.  Gill  will  look  after  our  in¬ 
terests  before  the  committee. 

In  the  afternoon  of  the  same 
day,  at  2  o’clock,  I  was  sub¬ 


poenaed  to  appear  before  the  Sen¬ 
ate  Committee  to  testify  in  regarc 
to  the  high  cost  of  living.  I  had 
shipped  from  Cleveland,  by  the 
courtesy  of  the  William  Edwards 
Co.,  a  case  of  goods  with  which 
to  make  a  grocer’s  display,  other 
goods  I  bought  in  Washington. 

This  consisted  of  canned  toma¬ 
toes,  corn  and  peas  of  the  10-cent 
variety.  Also  canned  peas,  corn 
and  peaches  of  the  15-cent  variety. 
Canned  peaches  of  the  25-cent 
grade.  Canned  salmon,  cannec 
sardines,  bottles  of  catsup,  pack¬ 
ages  of  currants  raisins  and  rice. 
Three  kinds  of  prunes,  two  grades 
of  evaporated  peaches  and  o : 
evaporated  apricots.  A  package 
of  rolled  oats  and  two  pounds  of 
rolled  oats.  Package  of  crackers 
and  loose  crackers,  with  which  to 
make  a  distinction  of  sanitary  and 
unsanitary  comparison.  Had  also 
two  packages  of  oleomargarine, 
colored  and  uncolored. 

I  began  my  testimony  by  the 
comparison  of  prices  twenty- 
seven  years  ago,  of  which  I  had  a 
book  containing  the  figures  and 
the  prices  as  they  are  to-day. 
Also  comparing  conditions  from  a 
business  standpoint  at  that  time 
and  as  they  are  to-day. 

I  also  presented  a  resolution 
adopted  at  the  English  convention 
regarding  the  scarcity  of  bacon 
and  the  urging  of  the  British  Par¬ 
liament  to  adopt  some  measures 
that  would  increase  the  produc¬ 
tion  of  hogs,  which  would  show 
that  the  increased  price  of  salt  and 
smoked  meats  usually  kept  by 
the  grocer  was  not  confined  to 
this  country  alone,  but  that  the 
same  conditions  existed  in  all 
parts  of  the  world. 

My  examination  concluded  at 
ten  minutes  of  five,  all  of  the 
Senators  of  the  committee  asking 
pointed  questions,  to  all  of  which 
I  answered  without  hesitation, 
and  I  have  reason  to  believe  to  the 
advantage  of  the  men  I  repre¬ 
sented. 

On  Thursday  morning,  March 
24th,  President  T.  P.  Sullivan  and 


myself  appeared  before  the  Ex¬ 
ecutive  Council  of  the  Federation 
of  Labor  and  took  up  with  them 
the  question  of  repeal  of  the  tax 
on  oleomargarine.  President  Sul¬ 
livan  reviewed  at  length  the  con¬ 
ditions  existing,  saying  that  the 
tax  was  an  incentive  to  fraud. 
That  it  was  the  means  of  unjust 
competition  and  earnestly  solic¬ 
ited  their  aid  in  bringing  about  a 
reform  in  this  connection.  He 
was  ably  assisted  by  Mr.  C.  P. 
Haley,  secretary  of  the  National 
Association  of  Master  Butchers 
of  the  United  States. 

After  presenting  our  case, 
President  Gompers,  of  the  Coun¬ 
cil,  announced  that  they  would 
take  the  matter  under  consider¬ 
ation. 

*  *  * 

In  answer  to  the  letter  of  pro¬ 
test  sent  the  publishers  of  the 
“Ladies’  Home  Journal,”  regard¬ 
ing  the  article  “How  Housewives 
Are  Cheated”  in  the  March  issue, 
I  have  received  the  following: — 
March  23.  1910. 

My  Dear  Sir: — Let  us  hasten  to 
assure  you  that  Mr.  Bok  certainly 
had  no  deliberate  intention  of  doing 
any  injustice  to  the  grocers  through¬ 
out  the  country.  I  am  confident  that 
when  he  read'  the  article  in  which 
you  take  exception  he  had  in  mind 
at  the  moment  only  those  individual 
dealers  concerning  whom  our  con¬ 
tributor  professed  to  have  knowl¬ 
edge.  However,  quite  likely  he 
would  prefer  to  speak  for  himself  in 
this  matter,  and  I  shall  take  good 
care  that  your  letter  is  passed  along 
for  his  personal  attention  the  first 
time  he  is  at  the  office. 

Yours  very  truly, 

Wm.  V.  Alexander. 

*  *  * 

Our  attention  has  been  called 
to  the  fact  that  the  heads  of  the 
department  having  in  charge  the 
carrying  out  the  provisions  of  the 
Food  and  Drugs  Act  of  June  30, 
1906,  have  from  time  to  time 
given  in  public  interviews  their 
opinion  in  regard  to  several  food 
products  which  have  been  detri¬ 
mental  to  the  welfare  of  the  trade 
at  large  and  the  commodity  in 
question. 

While  this  has  been  given  out 
as  a  personal  interview,  yet  com¬ 
ing  from  a  Government  official,  it 
las  been  accepted  by  thousands 
of  people  as  facts.  Tea  and  coffee 
lave  been  both  declared  injurious 
to  the  health  as  well  aS  some  other 
articles  usually  kept  by  the  retail 
grocer  and  it  is  on  this  account 
that  the  following  resolution  was 
passed  by  the  St.  Louis  Retail 
Grocers’  Association : — 

Whereas,  Section  4  of  the  Food 
and  Drugs  Act  of  June  30.  1906.  pro¬ 
vides  in  cases  of  violation,  “after 
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judgment  of  the  court,  notice  shall 
be  given  by  publication  in  such  man 
ner  as  may  be  prescribed  by  the 
rules  and  regulations  aforesaid  and 
Whereas,  Unauthentic  published 
statements  regarding  articles  of  food 
and  drugs,  are  harmful  to  the  com¬ 
mercial  interests  of  the  United 
States  and  tend  to  bring  into  disre¬ 
pute,  merchants  and  manufacturei  s, 
who  are  earnest  in  their  desire  for 
the  proper  enforcement  of  the  Food 
and  Drugs  Law;  therefore,  be  it 
Resolved,  "lhat  the  St.  Louis  Rc- 
tail  Grocers’  Association  affirms  its 
belief  in  the  Food  and  Drugs  Act  of 
June  30,  1906,  as  a  wise  and  salutary 
measure,  when  judiciously  enforced, 
but  deprecates  the  publication  of 
any  proceedings  under  said  act  until 
after  conviction,  or  in  the  case  of 
questions  referred  to,  the  Referee 
Board  of  Consulting  Scientific  Ex¬ 


perts,  until  after  its  findings  have 
been  reported  to  the  Secretary  of  the 
Department  of  Agriculture,  or  until 
the  publication  is  made  by  the  direc¬ 
tion  of  the  Secretary  of  the  Depart¬ 
ment  of  Agriculture,  otherwise 
arbitrary  opinions  expressed  by 
chiefs  and  subordinates,  and  given 
publication  under  privilege  of  office, 
are  generally  accepted  by  the  public 
as  having  all  the  weight  and  author¬ 
ity  of  a  final  order  from  a  depart¬ 
ment  of  the  Government. 

That  a  copy  of  these  resolutions 
be  addressed  to  the  President  of  the 
United  States,  and  Secretary  of  the 
Department  of  Commerce  and 
Labor,  and  every  member  of  Con¬ 
gress. 

John  A.  Green, 
Secretary  National  Retail  Gro 
cers’  Association. 


Secretary  Wilson  Warns  Grocers  Not  to 
Sell  Bleached  Flour 

Says  Southern  Court  has  Decided  it  to  be  Injurious  and  the 
Government  Intends  to  Go  After  Everybody  Making  or! 


Selling  it. 


Judging  from  a  notice  sent  the 
“Grocery  World  and  General 
Merchant”  by  Secretary  Wilson, 
of  the  United  States  Department 
of  Agriculture,  during  the  past 
week,  the  Government  intends  to 
completely  stamp  out  the  practice 
of  artificially  bleaching  floui. 
Every  retail  grocer  is  interested 
in  this  subject,  as  most  flour  has 
been  bleached  in  the  past,  and  all 
of  it  has  of  course  been  distribu¬ 
ted  through  the  retail  trade. 
Some  brands  are  still  being 
bleached,  and  the  retailer  who 
sells  them  is  criminally  responsi¬ 
ble  under  the  Federal  law,  unless 
he  has  a  guarantee  from  the 
manufacturer,  and  if  he  sells  in 
the  original  packages. 

The  text  of  the  department’s 
notice  is  as  follows : — 

To  Manufacturers,  Vendors  and 
Consumers  of  Bleached  Flour : 
Flour  bleached  by  the  Alsop  pro¬ 
cess  contains  added  poisonous  and 
added  deleterious  ingredients  which 
render  the  flour  injurious  to  health. 

Flour  bleached  by  the  Alsop  pro¬ 
cess  containes  a  substance  known  as 
nitrites,  which  reduces,  lowers  and 
injuriously  affects  the  quality  and 
strength  of  the  flour. 

Flour  bleached  by  the  Alsop.  pro¬ 
cess  is  mixed,  colored  and  stained  in 
a  manner  whereby  damage  and  in¬ 
feriority  are  concealed. 

For  these  reasons  flour  bleached 
by  the  Alsop  process  is  adulterated 
within  the  meaning  of  the  Food  and 
Drugs  Act  of  June  30,  1906. 

So  decided  Judge  Rufus  E.  Foster 
on  March  15,  1910,  in  the  case  of  the 
United  States  of  America,  libellant, 
v.  420  sacks,  et  als.  of  flour,  in  the 
United  States  District  Court  for  the 
Eastern  District  of  Louisiana. 

There  was  also  involved  in  this 
case  the  issue  of  misbranding,  and 
the  decree  of  the  court  was  that  the 
flour  was  misbranded.  Your  atten¬ 


tion  is  called  particularly,  however, 
to  the  adulteration  feature  because 
of  the  misleading  circular  which  is 
being  distributed  by  the  Alsop 
Process  Company  in  an  effort  to  in¬ 
duce  manufacturers  of  flour  to  con¬ 
tinue  to  violate  the  Food  and  Drugs 
Act.  An  attorney  of  the  Alsop  Pro¬ 
cess  Company,  who  also  represented 
several  of  the  millers,  and  other  at¬ 
torneys  representing  the  millers,  had 
a  full,  fair  opportunity  in  the  New 
Orleans  case  to  contest  the  issue  of 
adulteration  of  flour  bleached  by  the 
Alsop  Process  and  refused  to  do  so. 
The  so-called  “Iowa  cases”  were  dis¬ 
missed  by  the  Government  because 
in  the  opinion  of  the  Assistant  At¬ 
torney-General  in  charge  of  the 
cases  the  issue  was  not  presented  in 
those  cases  in  the  full,  complete  and 
thorough-going  manner  desired  by 
the  Government. 

I  desire  to  advise  manufacturers, 
vendors,  and  consumers  of  bleached 
flour  that  there  has  been  no  change 
in  the  position  of  this  department  as 
announced  in  Food  Inspection  De¬ 
cision  No.  100,  and  sustained  by  the 
Federal  Court,  i.  e.,  flour  bleached 
by  nitrogen  peroxide  is  an  adultera¬ 
ted  product  under  the  Food  and 
Drugs  Act  of  June  30,  1906;  that 
the  character  of  the  adulteration  is 
such  that  no  statement  upon  the 
label  will  bring  bleached  flour  within 
the  law ;  and  that  such  flour  cannot 
legally  be  made  or  sold  in  the  Dis¬ 
trict  of  Columbia  or  in  the  terri¬ 
tories,  or  be  transported  or  sold  in 
interstate  commerce. 

James  Wilson, 
Secretary  of  Agriculture. 


Maryland  Has  New  Food  Law. 

The  Maryland  Legislature  last 
week  passed  a  pure  food  and  drug  I 
bill,  modeled  after  the  national 
law.  The  measure  just  passed, 
which  Governor  Crothers  will 
sign,  was  a  compromise  in  which 
the  views  of  the  State  Board  of 
Health,  representatives  of  the! 
trades  interested  and  a  State  com¬ 
mission  figured. 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

.Molasses 


if  you  remind  them  of  it.  It  is  molasses 
season.  The  only  reason  you  don  t  sell 
ten  times  as  much  is  because  you  don  t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying;. 
The  kind  that  children  love— and  it’s 
good  for  them. 
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!  WITH  THE  EDITOR 


The  retailers  of  Hutchinson, 
Kan.,  as  reported  in  another  col¬ 
umn,  have  adopt- 
is  thii  Stand  cd  a  radical  atti- 

too  Arbitrary?  tude  toward  spe¬ 
cialty  manufac¬ 
turers  who  obtain  house-to-house 
orders  which  they  turn  in  through 
local  dealers.  The  Hutchinson 
Association  decides  that  its  mem¬ 
bers  will  fill  no  such  orders  unless 
the  manufacturer  proposing  to 
obtain  them,  first  submits  his  plan 
to  the  association  and  is  granted 
its  approval. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  finds  itself  some¬ 
what  doubtful  as  to  how  this  will 
work  out.  If  fairly  and  equitably 
conducted,  it  will  probably  be  ad¬ 
vantageous  both  to  the  grocers 
and  the  responsible  manufac¬ 
turers.  If  arbitrarily  done,  how¬ 
ever,  it  will  probably  prove  a 
boomerang.  For  instance,  the 
Hutchinson  Association  meets 
once  a  month,  let  us  say  on  the 
first  Monday.  Suppose  a  manu¬ 
facturer  contemplating  a  house- 
to-house  canvass  went  to  Hutch¬ 
inson  with  only  April  at  his  dis¬ 
posal  shortly  after  the  April  meet¬ 
ing  of  the  association.  If  the  as¬ 
sociation  members  refused  to 
work  with  him  before  he  had  ob¬ 
tained  the  organization’s  O.  K., 
and  the  first  chance  to  get  the 
O.  K.  was  the  May  meeting, 
which  would  be  too  late,  the 
manufacturer  thus  hampered 
would  probably  make  some  fur 
fly.  This  is  simply  cited  to  show 
the  opportunities  for  friction 
which  the  situation  affords. 

'1  he  “Grocery  World  and  Gen¬ 
eral  Merchant”  believes  that  no 
middleman,  whether  he  be  whole¬ 
saler  or  retailer,  can  afford,  in  the 
present  complexion  of  affairs,  to 
be  very  cocky  either  with  pro¬ 
ducer  or  consumer.  There  is  a 
steadily  increasing  pressure  to 
bring  these  two  factors  closer  to¬ 
gether,  and  the  closer  they  come 
the  less  room  will  be  left  for 
middlemen.  This  is  not  by  the 
remotest  inference  a  suggestion 
that  the  middleman  should  sacri¬ 
fice  his  vital  rights.  But  take  this 
Hutchinson  case:  The  manufac¬ 
turer  who  finds  he  can  sell  his 
goods  to  consumers  there,  but 


is  unable  to  get  any  retailer  to  fil 
the  orders,  will  inevitably  fill  his 
own  orders.  He  must  do  that  or 
die.  And  that  minute  is  born  an¬ 
other  competitor  of  the  most 
dangerous  type — the  competitor 
who  produces  what  he  sells  con¬ 
sumers  direct. 


The  New  York  Retail  Grocers’ 
Association  has  mixed  itself  up  a 
little  in  a  resolu- 
„  tion  passed  at  the 

last  meeting.  It 
is  as  follows : — 

Resolved,  That  it  is  the  sense  of 
this  meeting,  that  to  subscribe  to  any 
scheme  to  push  specially  advertised 
trade-marks  or  brands  of  goods  not 
manufactured  or  actually  distributed 
by  the  owners  of  such  trade-marks 
or  brands,  is  against  the  best  inter¬ 
ests  of  the  retail  grocery  trade. 

This  must  mean  something,  but 
it  couldn’t  possibly  mean  what  it 
seems  to  on  the  surface.  The 
New  York  grocers  say  they  will 
push  no  “specially  advertised 
trade-marks  or  brands  of  goods 
not  manufactured  or  actually  dis¬ 
tributed  by  the  owners  of  such 
trade-marks  or  brands,”  but  what 
about  the  specially  advertised 
brands  of  goods  which  jobbers 
distribute  but  do  not  own?  They 
are  handling  those  every  day  and 
doubtless  will  continue  to.  This 
resolution  ought  to  be  explained. 


The  cold  storage  ordinance 
which  was  passed  by  the  New 
York  City  Board 
Cold  storage  of  Aldermen,  but 
Hostility  Run  Mad.  has  happily  been 

vetoed  by  the 
Mayor,  shows  what  radicalism 
run  mad  can  do.  Several  refer¬ 
ences  have  been  made  to  this  or¬ 
dinance  in  this  journal.  It  pro¬ 
vided  that  every  piece  or  package 
of  food  placed  in  cold  storage 
should  have  placed  upon  it  a  tag 
showing  the  dates  when  it  went 
in  and  when  it  came  out. 

Now  there  wouldn’t  be  the 
slightest  objection  to  this  if  the 
general  public  had  the  right  idea 
of  cold  storage.  Undoubtedly, 
however,  a  large  percentage  of 
the  people  have  received  from 
what  has  been  printed  recently 
the  impression  that  all  cold  stor¬ 
age  is  bad,  and  that  everything 


that  goes  into  storage  comes  out 
a  degenerated  and  inferior  prod¬ 
uct.  Of  course  this  is  an  insane 
delusion,  yet  it  is  cherished  to  a 
very  large  extent.  With  the 
people  who  cherish  it,  what  would 
have  been  the  result  when  they 
saw  a  crate  of  eggs  or  a  fowl  bear¬ 
ing  a  cold  storage  tag,  even 
though  the  tag  showed  that  the 
product  was  in  storage  only  a 
few  weeks?  They  would  have  re¬ 
jected  it  without  a  shadow  of 
doubt,  and  nothing  could  have 
convinced  them  that  they  were 
wrong.  This  ordinance  was 
pretty  close  to  an  outrage.  It  be¬ 
longed  to  the  same  class  of  legis¬ 
lative  injustices  as  the  canned 
goods  dating  bill. 


A  correspondent  of  the  Omaha 
(Neb.)  “Retail  Merchants’  Jour¬ 
nal,”  who  is  evi- 
Bctide  the  dently  a  sales- 
Question.  man,  contributes 

to  the  last  issue 
of  that  paper  what  he  considers 
an  argument  against  jobbers’ 
private  brands.  Evidently  the 
“Retail  Merchants’  Journal”  also 
considers  it  such,  for  it  heads  the 


.  Perhaps,  the  very  reason  that  the 
jobber  and  not  the  retailer,  is  get¬ 
ting  rich  out  of  the  grocery  business, 
is  the  private  brand  scheme.  Don’t 
believe  it?  Well,  look  around  you, - 
see  if  it  is  not  the  fact.  Are  not  all 
the  jobbers  who  push  their  private 
brands,  getting  richer  and  richer? 
Why  are  they  making  all  the 
money?  Because  in  the  first  place 
they  buy  goods  of  any  origin  at  any 
price  or  quality,  put  their  own  label 
on  them,  forces  the  goods  upon  the 
retailer,  by  getting  him  on  their 
books  far  beyond  his  rightful  credit. 
Thus  the  jobber  works  his  private 
brand  game  to  the  finish. 

Whatever  may  be  said  for  or 
against  the  private  brand  busi¬ 
ness,  the  above  is  not  an  argument 
against  it ;  it  is  simply  an  argu¬ 
ment  against  its  misuse.  The 
salesman  who  writes  this  article 
may  be  right  about  Western  job¬ 
bers  when  he  says  “they  buy 
goods  of  any  origin  at  any  price 
or  quality”  to  pack  under  their 
own  label,  but  the  writer  has 
never  met  a  jobber,  to  his  knowl¬ 
edge,  so  careless  about  the  goods 
that  bore  his  name.  Usually  there 
is  the  strongest  pride  that  the 
products  sold  as  the  firm’s  own 
shall  be  right  and  it  is  perfectly 
obvious  that  that  must  be  the 
natural  feeling  and  the  other  the 
unnatural. 


article  “Private  Brands  of  the 
Jobber  a  Curse  to  the  Retail  Gro¬ 
cer.”  The  gist  of  the  article  is 
lere  reproduced : — 

Wishing  to  place  an  order  for  my 
own  use,  I  called  upon  a  grocer  with 
whom  my  wife  traded  with  several 
years  ago  (she  does  the  buying  of 
groceries  for  the  home).  I  found  it 
a  very  difficult  matter  to  select  goods 
of  satisfactory  quality  from  his  stock 
to  fill  my  order  of  less  than  six  dol¬ 
lars.  All  his  canned  goods  and  bot¬ 
tle  goods  were  of  one  jobber’s  pri¬ 
vate  brand.  Firsts  and  seconds, 
according  to  label,  but  in  most  in¬ 
stances  the  quality  of  the  contents 
of  the  package  about  the  same 
grade.  Old  and  well-known  manu¬ 
facturers’  and  packers’  brands  were 
not  in  his  stock.  He  showed  me 
“A,  Z.”  brand  for  everything  asked 
for,  if  he  had  the  goods  in  stock, 
but  about  15  per  cent,  of  what  was 
wanted,  he  did  not  have.  This  is 
a  natural  consequence  when  buying 
of  but  one  jobber.  He  did  not  have 
several  well-known  and  good  sell¬ 
ing  articles,  which  should  be  found 
in  all  retail  grocery  stocks  in  the 
city. 

When  the  goods  ordered  reached 
home,  the  wife  said  that  I  should 
not  buy  of  that  grocer  any  more. 
Why.  For  the  fact  that  the  differ¬ 
ence  in  quality  of  the  ten-cent  and 
the  fifteen-cent  canned  goods,  she 
could  not  discern,  believing  that  we 
had  paid  fifteen  cents  for  ten-cent 
goods  and  so  on  through  the  whole 
order. 


There  have  been  some  mean 
frauds  in  the  way  of  food  adulter¬ 
ations,  but  the 
meanest  food 
faker  who  ever 


Unspeakable. 


lived  is  a  philan¬ 
thropist  compared  with  the  con¬ 
scienceless  rascals  who  adulterate 
drugs  and  deceive  the  sick.  Take 
one  case  communicated  to  the 
writer  during  the  past  week.  It 
was  brought  by  the  United  States 
Government  against  the  Bradfield 
Regulator  Co.,  of  Atlanta,  Ga., 
manufacturers  of  a  mixture  called 
“Mother’s  Friend.”  The  stuff 
was  supposed  to  be — 

one  of  the  greatest  comforts  to  those 
expecting  to  become  confined.  It  is 
a  remedy  upon  which  confidence  can 
be  placed,  one  that  will  assist  in  the 
safe  and  quick  delivery,  and  that 
shortens  the  duration  of  labor. 
Such  is  Mother’s  Friend.  Try  it. 

It  is  a  blessing  to  suffering  women. 

.The  Government  analyzed  it, 
and  to  use  its  own  curt  language, 
found  it  “to  consist  of  an  oil  and 


a  small  quantity  of  soap.” 

To  give  a  child  glucose  when  it 
thinks  it  is  getting  sugar  is  mean, 
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to  sell  chicory  in  place  of  coffee 
is  unquestionable  dishonesty,  but 
to  prey  upon  the  terrors  and  the 
hopes  of  a  woman  in  the  throes  of 
an  agony  that  may  take  her  to  the 
very  gates  of  death,  is  utterly  be¬ 
yond  adequate  description. 


Cream  Tariff  Brings  New  Departure  in  Butter  Making.  Oleo 
Warning  from  State  Agricultural  Department.  Local 
Retailers  Oppose  Syndicate  Proposition.  Cold  Storage 
Ordinance  Vetoed.  Market  Summary. 


MAGAZINE  NOTES. 

As  as  example  of  a  well-balanced  and 
thoroughly  readable  periodical,  the  Apiil 
number  of  “Lippincott’s  Magazine 
takes  very  high  rank.  Ihe  first  offering 
is  a  strong  and  breezy  complete  novel, 
“Her  Italian  Prince,”  by  Mrs.  John  Van 
Vorst,  who  wrote  “Letters  to  Women 
in  Love”  and  “Bagsby’s  Daughter. 
This  is  a  romance  of  Paris  and  the 
Riviera,  and,  as  its  title  indicates,  it  has 
to  do  with  the  experiences  of  a  charm¬ 
ing  young  American  heiress  who  is 
wooed  by  royalty.  The  tale  is  mostly 
pure  comedy,  but  there  is  a  tragic  touch 
or  two  as  well. 

The  Baroness  Von  Hutten  contributes 
a  short  story,  “The  Portrait  of  a  Par¬ 
son,”  which  has  all  the  charm  of  Pam, 
“Beechy,”  and  her  other  famous  longer 
works.  Other  noteworthy  short  stories 
are  “Through  Hoops  of  Fire,”  by  Grace 
MacGowan  Cooke  and  Caroline  Wood 
Morrison;  “The  Confidante,’  by  Eliza¬ 
beth  Maury  Coombs;  “Jenkins  of  the 
Appleby  Scimitar,”  by  Will  Levington 
Comfort,  author  of  “Routledge  Rides 
Alone”;  “The  Mob,”  by  Eleanor  Mer 
cein  Kelly;  and  “The  Kise  of  Gene 
vieve,”  by  Stanley  Olmsted. 

Florida  eggplants  range  from  $3 
to  $3.25  per  crate,  which  is  a  de¬ 
cline.  The  demand  is  fairly  good. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

New  York,  March  31,  1910. 
New  York  dealers  learned  this 
week  that  the  change  in  the  tariff 
on  cream  has  resulted  in  the  estab¬ 
lishment  of  some  new  butter  fac¬ 
tories  along  the  dividing  line  be¬ 
tween  the  United  States  and  Can¬ 
ada,  so  that  cream  may  be  sent 
from  Canada  to  them  under  the 
tariff  of  5  cents  a  gallon.  Makers 
of  ice  cream  are  also  taking  ad¬ 
vantage  of  the  reduction.  One 
Boston  concern  has  contracted  with 
a  large  Canadian  company  for  the 
delivery  to  him  in  Boston  of  40,000 
quarts  a  day. 

The  Dingley  Bill,  which  gov¬ 
erned  the  tariff  rates  until  last  fall, 
was  indefinite  as  to  cream,  but  by 
decisions  of  the  courts  a  duty  of  2 
cents  per  pound  was  recognized. 
The  new  Payne  Bill  fixes  the  duty 


at  5  cents  per  gallon,  which  is  quite 
a  reduction.  It  is  generally  under¬ 
stood  that  the  reduction  was  not 
intentional,  but  is  the  result  of  a 
clerical  error.  In  seems  quite  cer¬ 
tain  that  no  attempt  will  be  made 
to  rectify  this  error,  so  the  butter 
makers  are  beginning  to  take  ad¬ 
vantage  of  it. 

According  to  reports  from  the 
Canadian  border  creameries,  they 
are  finding  it  more  profitable  to  sell 
their  cream  or  a  considerable  part 
of  it  to  the  American  butter  fac¬ 
tories  than  to  make  it  themselves. 
The  American  butter  makers  are 
willing  to  pay  a  good  price  for  the 
cream,  as  if  they  imported  the  but¬ 
ter  they  would  have  to  pay  a  duty 
of  6  cents  per  pound,  while  on 
gallon  of  cream,  from  which 
about  y/2  pounds  of  butter  can  be 
made,  they  have  to  pay  only  5 
cents. . 
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The  New  York  manager  for  a 
large  commission  house,  which  has 
a  Montreal  branch,  told  your  cor¬ 
respondent  tli at  he  had  received  ja 
letter  saying  that  all  the  principal 
creameries  from  Montreal  as  far 
west  as  the  Detroit  line  had  con¬ 
tracts  to  deliver  quantities  of  cream 
to  American  factories. 

The  increase  in  the  available  sup¬ 
ply  of  cream  will,  it  is  believed 
here,  increase  the  production  of 
butter  in  this  State  and  provide  a 
way  to  relieve  the  market  during 
the  scarce  seasons. 


*  4=  * 

The  new  York  State  Department 
of  Agriculture  issued  this  week  a 
warning  to  dealers  who  sell  oleo¬ 
margarine.  The  warning  says  that 
any  “oleomargarine  which  has  a 
color  that  is  any  shade  of  yellow 
is  an  oleomargarine  in  imitation  or 
semblance  of  butter,  and  its  man¬ 
ufacture,  sale  or  exposure  for  sale 
is  prohibited.” 

The  notice  was  sent  out  because 
of  the  manufacture  of  a  yellow 
oleomargarine,  which,  it  is  claimed, 
is  not  artificially  colored.  Under 
the  Federal  law  as  to  oleomarga¬ 
rine,  it  may  be  sold  as  uncolored 
if  it  gets  the  color  from  an  ingre- 


VICTORIES 


— for  Dandelion  Brand 
Butter  Color 


TO  WIDEAWAKE  GROCERS: 


tod2etn“!meh,»fhmePIutter  color  profit,  now.  Takes  no  time  to  sell-just  let  your  customers  know 
that  you  have  it.  That’s  all  the  pushing  needed.  _ 


a.  1  PDI7F  WINNERS  MENTIONED  IN  THIS  LIST  USED  DANDELION 
ALL  PRIZE-WINNERS  PRIZE-WINNINQ  BUTTER 


CONNECTICUT 

State  Dairymen' s  Meeting ,  Hartford ,  Jan.  26- 
21  1910 — Dairy  Sweepstakes — G.  B.  Treadwell, 
New  Canaan,  Score  98.  Creamery  Sweepstakes 
— M.  H.  Pease,  Windsor,  Score  97k$- 

ILLINOIS 

State  Dairy  Convention ,  Vandaha ,  Jan.  19-21, 
1910 — Highest  Score— Geo.  W.  Hoppensteadt, 
Goodenow,  Score  96. 

INDIANA 

State  Dairy  Convention,  Lafayette,  Jan.  23-11, 
1910—  Highest  Score  Whole  Milk  Class  W.  r  . 
Madaus,  Dyer,  Score  94.  Highest  Score  1  and 
Separator  Class— Ed.  Huebschman,  Hardins- 
burg,  Score  94^2* 


IOWA 

State  Fair,  Des  Moines,  Aug.  27-Sept.  3, 1909— 
Whole  Milk  Class— H.  E.  Forrester,  Lake  Mills, 
Score  97 U-  Gathered  Cream  Class— L.  O. 
Knudson,  Manly,  Score  97. 

MASSACHUSETTS 

Stale  Dairymen' s  A ssociation  Meeting,  A  mh erst, 
Jan.  19,  1910— Grand  Sweepstakes— Springfield 
Milk  Association,  Score  96U. 

MINNESOTA 

Stale  Dairy  Convention,  Hutchinson ,  fan.  Id- 
20,  1910— 1st  in  Hand  Separator  Class—  C.  L. 
Sorenson,  Heron  Lake,  Score  941^.  2d  in  Hand 
Separator  Class — Emil  G.  Omen,  Freedheim, 
Score  93. 


BRAND  BUTTER  COLOR 

NEW  HAMPSHIRE 

State  Dairymen's  Meeting  Exeter,  Jan  13-14 
FHO  Creamery  Sweepstakes— H.  P.  Hood.  « 
Sons,  Derry,  Score  96.  1  st  on  Creamery  Prints, 

Austin  C.  Huggins,  East  Andover,  Score  ■  4- 
Dairy  Sweepstakes—  Roscoe  F.  Swain,  Hampton 
Falls,  Score  95. 

OHIO 

State  Dairy  Convention,  Columbus,  Jam  5-7, 
]<)]0—  Highest  Score — Jacob  E.  White,  Green¬ 
field,  Score  94. 

VERMONT 

State  Dairymen's  Meeting,  Burlington,  Jan.  4- 
6  1910.  Grand  Sweepstakes— W.  K.  Bruce, 
Passumpsic,  Score  98.  Vermont  Stale  Fair, 
1909  White  River  Junction— Creamery  Sweep- 
stakes— A.  E.  Kendrick,  Groton,  Score  98. 


>  - - - -  '  4.  _  —  - 

WELLS  &  RICHARDSON  CO.,  Manufacturers  of  Dandelion  Brand  Butter  Color,  Burlington,  Vermont 
1W  WRITING  TO  ADVERT««BS.  YWDLY  MENTION  •  GROCERY  WORLD  AND  GENERAL  MERCHANT" 
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client  amounting  to  15  per  cent,  or 
more  of  the  total  weight  of  the 
product,  and  it  is  then  subject  to  a 
tax  of  only  34  cent  a  pound. 

A  manufacturer  of  oleomarga¬ 
rine  found  that  by  using  highly 
colored  fats  and  about  20  per  cent, 
of  cottonseed  oil,  he  could  produce 
a  yellow  product.  This,  according 
to  the  Federal  law,  is  uncolored, 
so  he  sold  it  throughout  the  coun¬ 
try-  as  such.  The  State  Depart¬ 
ment,  however,  decided  that  ac¬ 
cording  to  the  law  of  this  State 
it  is  colored,  and  so  have  prohibited 
its  use. 

The  assistant  commissioner,  Hen¬ 
ry  Kracke,  told  your  correspondent 
that  he  did  not  think  any  illegal 
oleo  is  being  sold  in  New  York 
City.  He  said  that  his  inspectors 
are  daily  examining  the  butterine 
that  is  being  brought  to  this  city 
and  that  the  manufacturers  are  not 
trying  to  deliver  colored  oleo  in 
New  York. 

In  the  northern  part  of  the  State, 
however,  the  Department  is  busy 
and  has  recently  secured  several 
convictions  after  making  seizures. 

*  *  * 

Local  grocers  do  not  generally 
look  favorably  on  the  scheme  of 
forming  a  syndicate  among  the  re¬ 
tailers.  The  New  York  Retail 
Grocers’  Union  has  adopted  a  res¬ 
olution  asking  the  grocers  not  to 
subscribe  to  it  nor  to  support  it  in 
any  way.  The  resolution  says, 
“schemes  such  as  this  can  only  re¬ 
sult  eventually  in  further  hamper¬ 
ing  the  retail  grocery  business  and 
you  are  asked  not  to  subscribe  to 
any  of  them,  no  matter  what  in¬ 
ducements  may  be  offered.” 

Some  of  the  local  manufactur¬ 
ers  believe  that  the  American  Gro¬ 
cers’  Association  is  a  development 
of  the  scheme  to  promote  private 
brands  by  pushing  them  under  the 
name  of  the  “Yours  Truly  Brand.” 
There  is  no  way  of  verifying  this 
report,  however. 

While  the  trade  has  been  think¬ 
ing  over  the  proposed  syndicate,  a 
report  from  Chicago  stating  that 
the  Standard  Oil  interests  were  in¬ 
vading  the  grocery  trade  was  re¬ 
ceived  here.  This  report  has 
caused  some  concern  among  retail¬ 
ers,  jobbers  and  manufacturers. 

The  report  tells  of  a  new  grocery 
company,  to  be  known  as  the 
United  Grocery  Co.,  which  has  re¬ 
cently  been  incorporated  in  Chi¬ 
cago.  The  corporation  is  said  to 
have  a  capital  stock  of  only  $10,- 
000,  of  which  only  one-half  has  as 


yet  been  issued,  but  among  the  in¬ 
corporators  are  George  Moffett,  son 
of  James  A.  Moffett,  vice-president 
of  the  Standard  Oil  Co.,  and  sev¬ 
eral  other  men  known  to  be  inter¬ 
ested  in  the  oil  company  and  the 
Corn  Products  Refining  Co. 
George  Moffett,  the  president  of 
the  United  Grocery  Co.,  is  known 
to  be  connected  with  the  Corn 
Products  Refining  Co. 

The  company  now  owns  two 
Chicago  stores  and  is  looking  for 
more,  it  is  said. 

New  York  manufacturers  say 
that  the  wealthy  incorporators  of 
the  new  company  would  not  be  in¬ 
terested  in  conducting  a  chain  of 
stores  in  Chicago  alone,  and  so  it 
is  suspected  that  the  intention  of 
the  new  concern  is  to  get  started 
in  Chicago  and  then  spread 
throughout  the  country,  as  the 
United  Cigar  Co.  did  in  the  to¬ 
bacco  business. 

*  *  * 

The  new  $6,000,000  bread  com¬ 
bination,  known  as  the  Shults 
Bread  Co.,  began  operations  this 
week.  J.  Fred.  Hildebrand  is 
president  and  Howard  M.  Taylor, 
secretary.  The  company  claims 
that  it  is  not  a  trust,  as  it  controls 
only  about  10  per  cent,  of  the  trade 
in  New  York.  In  a  statement 
given  out  by  the  officials,  they  say 
thac  the  combination  will  benefit  the 
consumer  by  supplying  him  with 
bread  baked  by  the  most  scientific 
methods  and  by  delivering  twice 
a  day  instead  of  once,  as  has  been 
the  practice. 

The  bakers  will  benefit,  accord¬ 
ing  to  this  statement,  by  economy 
in  delivering  and  buying  supplies. 

*  *  * 

The  directors  of  the  American 
Druggists’  Syndicate  at  their  meet¬ 
ing  approved  the  plan  of  the  stock¬ 
holders  for  increasing  the  capital 
stock  to  $2,500,000,  and  the  new 
company  was  re-incorporated  at 
Albany  this  week. 

A  meeting  of  the  stockholders 
was  called  for  the  election  of  offi¬ 
cers.  Charles  FI.  Huhn,  of  Min¬ 
neapolis,  was  elected  president ;  G. 
W.  Luft,  treasurer.  The  company 
is  now  ready  to  carry  out  its  plans 
for  fighting  the  chain  stores.  The 
policy  of  the  syndicate  will  be  to 
retain  the  individuality  of  each 
store  as  much  as  possible,  insisting 
only  on  the  dealer’s  loyalty  to  the 
syndicate.  Of  course,  when  it  is 
necessary  for  the  syndicate  to  buy 
a  store,  it  will  be  run  under  its 
name  and  direction. 


The  understanding  between  the 
sugar  companies  to  maintain  prices 
was  broken  this  week  when  the 
American  Sugar  Refining  Co.  cut 
off  10  points.  The  Howell  refinery 
followed  the  American,  but  Ar- 
buckle,  the  Federal  and  Warner 
maintained  the  old  level.  The 
break,  it  is  said,  was  caused  by  the 
secret  cutting  of  a  Philadelphia  re¬ 
finer.  This  refiner  was  overstocked 
with  granulated  and  cut  prices  to 
move  it.  Another  cause  given,  is 
the  reselling  of  sugar  bought  20 
points  under  the  present  levels. 

*  *  * 

Thomas  Doyle,  formerly  dock 
superintendent  for  the  Arbuckle 
Bros.,  was  arraigned  this  week  be¬ 
fore  Judge  Hand  in  the  United 
States  Circuit  Court  charged  with 
making  false  entries  in  connection 
with  the  sugar  imports.  He  pleaded 
not  guilty  and  was  released  under 
$3,000  bail.  He  was  indicted  by 
the  Grand  Jury  last  November. 

*  *  * 

Mayor  Gaynor  has  vetoed  the 
cold  storage  ordinance  which  was 
passed  two  weeks  ago  by  the  Board 
of  Aldermen.  In  vetoing  the  bill, 
the  Mayor  said  that  it  would  be  im¬ 
possible  to  enforce  it  unless  an  in¬ 
spector  were  placed  in  every  cold 
storage  warehouse  and  in  every  re¬ 
tail  stores  in  the  city.  Even  then, 
he  said,  it  would  be  a  question  of 
the  honesty  of  the  inspectors.  The 
grocers’  associations  were  strongly 
opposed  to  the  bill,  but  have  not 
worried  much  about  it  since  the 
hearing  given  by  the  Mayor  last 
week.  Between  the  grocers  and  the 
provision  dealers,  it  was  shown  that 
the  bill  was  a  poor  one. 

*  *  * 

The  hotels  and  restaurants  of 
this  city  have  been  forced  to  re¬ 
arrange  their  prices  and  patrons 
will  find  an  additional  charge  on 
all  meat  dishes  after  April  1st.  The 
advance  is  an  organized  action,  it 
is  said,  the  Hotel  Men’s  Associa¬ 
tion  having  decided  that  it  is  nec¬ 
essary. 

*  *  * 

Frank  McCoy,  Acting  Chief  of 
the  Bureau  of  Weights  and  Meas¬ 
ures,  conducted  a  raid  on  the  push¬ 
cart  peddlers  along  the  Bowery  this 
week.  The  action  is  said  to  have 
been  taken  by  order  of  the  Mayor. 
Storekeepers  were  not  bothered, 
but  the  scales  of  all  the  peddlers 
were  examined  and  if  found  incor¬ 
rect,  were  confiscated  and  the 
names  of  the  dealers  were  taken. 
Many  scales  and  measures  were 


found  which  did  not  give  the  pur¬ 
chaser  the  full  quantity  expected. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  is  still  rather 
quiet,  the  jobbing  demand  being 
light  and  of  a  hand-to-mouth  order. 
The  feeling  of  holders  of  Brazils  is  ; 
hopeful,  although  the  jobbers  do 
not  seem  to  fear  the  advance  that 
is  predicted.  It  is  still  three 
months  before  shipments  may  be 
expected  from  Brazil  and  the  sup¬ 
ply  here  is  not  large.  The  country, 
however,  according  to  reports,  is 
still  well  supplied,  and  some  of  the 
dealers  here  believe  that  such  sup¬ 
plies  are  larger  than  is  generally 
known.  Maracaibos  are  firm,  ship¬ 
pers  refusing  to  make  concessions, 
although  the  demand  is  only  fair. 
Mexicans  are  in  a  good  jobbing  de¬ 
mand,  with  prices  firm. 

The  jobbing  demand  for  teab  has 
improved  considerably  this  week. 
Advance  orders  are  becoming  a  less 
prominent  factor  in  the  market,  so 
dealers  will  have  more  time  to  push 
spot  sales.  It  is  said  that  jobbers 
are  now  in  need  of  supplies.  Prices 
are  firm,  as  the  supplies  on  hand 
are  not  large. 

The  raw  sugar  market  is  quiet, 
the  refiners  deciding  to  wait  for 
reports  from  Cuba  before  making 
further  purchases.  The  action  of 
several  of  the  refiners  in  cutting 
the  price  of  refined  sugar  further 
complicates  the  situation. 

In  the  refined  sugar  market,  two 
of  the  large  refineries,  the  Howell 
and  Arbuckle,  cut  the  prices  10 
points  in  the  face  of  higher  cables 
from  abroad.  The  reason  for  the 
cut  is  said  to  be  the  secret  under¬ 
selling  of  some  refiners  and  the  re¬ 
selling  of  sugar  bought  when  the 
market  was  20  points  lower. 

Rice  planters  are  still  holding  off 
for  higher  prices,  but  several  indi¬ 
vidual  mills  have  cut  prices  a  little. 
The  business  consists  of  a  small 
jobbing  trade,  no  large  orders  be¬ 
ing  noted. 

There  is  a  good  jobbing  demand 
for  spices,  although  no  large  orders 
have  been  filled.  Prices  are  steady, 
with  a  strong  undertone,  as  the 
supplies  here  are  very  moderate. 

The  receipts  of  butter  this  week 
have  been  increasing  and  the  mar¬ 
ket  is  taking  on  an  easier  tone. 
The  grade  of  the  late  arrivals  is 
a  little  better  than  that  of  the  ship¬ 
ments  which  have  been  arriving  for 
several  weeks  before,  and  this  has 
helped  the  market.  Prices  are  firm 
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HUNT’S  QUALITY  FRUITS 

“The  Kind  That  Are  NOT  Lye  Peeled” 

Will  Increase  Your  Business 

isrsK  &s  szzssi  s?  xs?  iKK- 

Saturday  Evening  Post,  Delineator,  Woman's  Home  Com«m«m,  Munsey  s  Magazine, ^  m  Red,  Whiu,  Blue 
your  nearest  distributer  and  you  11  catch  the  sales  we  are  st  g  P-  quality  will  keep  them  selling. 

you  can  use  to  advantage  in  your  windows. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Ganners  of  Highest  Grade  Californio  Fruits 

Distributers  for  Hunt's  Uniontown;  Westmoreland  Gro.  Co., 

YORK: — Seeman  Brothers,  New  York  City;  Koen  g  &  Schuster,  New  rorK  c.uy,  alhc  , 

Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


Mr.Grocer, 

This  Is  Not  An  Ad.  It  Is 
No.  3 

of  An  Important  Series 
of  Letters  to 

YOU 

We  have  endeavored  to  point 
out  to  you  some  of  the  advantages 
to  be  obtained  through  a  friendly 
co-operation  with  the  P rentier 
campaign,  and  have  urged  the 
fact  that  there  is  something  to  be 
gained  by  you,  through  an  effort 
on  your  part  to  show  the  public 


that  there  is  a  brand  of  Quality 
food  products  which  will  surpass, 
in  many  instances,  the  similai 
offerings  of  the  Quality  chain 
stores  and  the  department  stores. 

The  big  stores  have  made  a 
long  and  well-worded  appeal 
through  their  advertising  to  the 
consumer  and  by  inference  have 
declared  that  the  small  or  inde¬ 
pendent  grocer  is  hardly  worth 
consideration  if  Good  goods  are 
desired. 

So,  between  the  Quality  de¬ 
partment  stores  on  the  one  hand, 
and  the  Cheap  cut-rate  chain 
stores  on  the  other  hand,  a  great 
deal  of  trade  which  should  stay 
in  your  neighborhood,  passes  o\  ci 
your  head  to  those  who  make  the 


effort  to  get  the  people’s  confi¬ 
dence  at  your  expense. 

Premier  food  products  are  Not 
the  only  food  products,  and  of 
course  there  is  plenty  of  room  for 
other  goods  in  your  store. 

Premier  has  no  desire  to  monop¬ 
olize  the  situation.  It  does  not 
dream  of  throwing  the  other  fel¬ 
low' s  goods  into  the  street. 

On  the  contrary,  it  simply  asks 
you  to  add  to  your  own  attrac¬ 
tions  by  supporting  its  educational 
efforts  and  to  take  advantage  to 
your  own  profit  by  a  sincere  and 
earnest  co-operation  with  them. 

Send  for  Catalogue  “A.” 


rags  li.  leggeii  k 


NEW  YORK,  N.  Y. 
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at  34  cents  for  the  best  grades 

however,  as  the  demand  is  gooc 
and  the  increased  receipts  easily  ab 
sorbed. 

There  has  not  been  much  change 
in  the  egg  market  this  week.  The 
best  grades  sell  at  from  23  to  25 
cents  and  the  difficulty  of  securing 
really  fancy  goods  gives  a  settlec 
feeling  to  the  market.  The  lower 
grades  are  selling  at  from  20  to 
22  cents.  The  receipts  of  these 
grades  are  rapidly  accumulating 
dealers  seem  to  think  the  prices 
are  still  too  high  for  storing. 

There  is  not  much  demand  for 
canned  goods  in  any  line,  although 
most  lines  are  offered  at  conces¬ 
sions.  The  jobber  says  that  he  is 
not  getting  orders  for  them  from 
the  retailer  and  the  retailer  reports 
that  the  people  are  not  buying  as 
much  as  is  usual  at  this  time  o:; 
the  year.  Prices  are  cheaper  than 
they  have  been  in  a  number  of 
years.  Maryland  tomatoes  are 
offered  at  reductions,  but  most  of 
them  are  either  of  poor  quality  or 
else  the  cans  are  somewhat  rusted. 
Small  sales  of  these  lots  are  re¬ 
ported.  Jersey  tomatoes  are  dull 
and  packers  seem  anxious  to  clean 
up  their  stock.  Corn  has  a  pretty 
good  inquiry,  but  the  buyers  are 
particular  about  the  quality  and  the 
holders  are  not  inclined  to  make 
concessions.  Desirable  grades  of 
peas  are  firm  and  in  good  demand. 

There  is  a  steady  jobbing  de¬ 
mand  for  the  best  grades  of  Cali¬ 
fornia  peaches,  with  prices  firm. 
Apricots  are  receiving  considerable 
attention,  as  also  are  pears.  Cher¬ 
ries  and  plums  are  seemingly 
neglected.  Southern  fruits  are 
quiet,  with  prices  steady. 

Fred.  A.  McGill. 


Where  is  the  Victor  Mfg.  Co. 

Allentown,  Pa.,  March  28,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.  ” 

Dear  Sir: — Kindly  inform  me 
where  the  Victor  Manufacturing 
Co.,  of  Dayton,  Ohio,  is  now  lo¬ 
cated.  They  manufacture  cheese 
cutters. 

Oblige  me  with  this  informa¬ 
tion. 

Yours  truly, 

X.  Harsh. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  doesn’t  know 
where  this  concern  is — does  any 
subscriber? 


Hothouse  radishes  average 
$2-5°  Per  100  bunches  and  the 
first  few  from  North  Carolina 
$1.50  per  100. 


Government  Runs  Down  Coffee  and  Other 

Food  Fakes 


Finds  Coffee  Masquerading  as  Mocha  and  Java  that  Wasn’t 
that  at  All.  Many  Products  Seized  for  Short  Weight. 
Putrid  Liquid  Eggs  Confiscated  and  Destroyed. 


From  the  United  States  Depart¬ 
ment  of  Agriculture  during  the 
week  has  been  received  the  facts 
of  several  more  successful  pros¬ 
ecutions  under  the  Federal  Food 
Law.  Several  were  for  drugs  and 
patent  medicines,  but  the  most  are 
food  products.  The  details  of  each 
case  are  reproduced  below : — • 

Judgment  No.  210 — Adultera¬ 
tion  and  Misbranding 
of  Pepper, 

On  or  about  December  9,  1907, 
an  inspector  of  the  United  States 
Department  of  Agriculture  pur¬ 
chased  from  the  Union  Store,  Al¬ 
buquerque,  N.  M.,  a  sample  of 
lepper  labeled  “Compound  Pepper, 
Packed  by  Chas.  Ufeld  Co.,  Albu¬ 
querque,  N.  M.,”  which  was  part 
of  a  lot  purchased  by  said  dealer 
xom  Chas.  Ilfeld  Co.,  Albuquerque, 
N.  M.,  who  in  turn  had  received 
the  same  in  a  consignment  shipped 
by  the  defendant  herein  from  St. 
.ouis,  Mo.  The  sample  was  ana- 
yzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  found  to  con¬ 
tain  ground  fruit  stones  and  pepper 
shells  in  addition  to  pepper.  The 
danley  and  Kinsella  Coffee  and 
Spice  Co.  was  prosecuted  and  fined 
$25  on  each  count. 

Judgment  No.  215 — Adultera¬ 
tion  and  Misbranding 
of  Coffee. 

On  April  14,  1909,  an  inspector 
of  the  United  States  Department  of 
Agriculture  purchased  from  R.  M. 
.ink,  Paris,  Ill.,  a  sample  of  coffee 
abeled  “The  Canby,  Ach  &  Canby 
Co.’s  Mocha  and  Java  Blend  Cof¬ 
fee,  Roasted  and  packed  only  by 
the  Canby,  Ach  &  Canby  Co.,  Day- 
ton,  Ohio,”  which  sample  formed 
a  part  of  a  shipment  made  to  said 
dealer  by  The  Canby,  Ach  &  Canby 
Co,  from  Dayton,  Ohio.  The  sam¬ 
ple  was  examined  in  jhe  Bureau 
of  Chemistry,  United  States  De¬ 
partment  of  Agriculture,  and  found 
to  consist  of  Mocha  and  Java  and 
washed  Maracaibo  coffees. 

On  May  26,4909,  an  inspector  of 
le  United  States  Department  of 
Agriculture  purchased  from  J.  V. 
dughes,  Columbus,  Ind.,  a  sample 
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of  coffee  labeled  “Dresden  Coffee, 
Rich,  strong,  aromatic,  Imported, 
Roasted  and  Blended  by  The  Can¬ 
by,  Ach  &  Canby  Co.,  Dayton, 
Ohio,”  which  sample  was  part  of 
a  shipment  to  said  dealer  made  by 
the  Canby,  Ach  &  Canby  Co.  from 
Dayton,  Ohio.  The  sample  was  ex 
amined  in  the  Bureau  of  Chem¬ 
istry,  United  States  Department  o 
Agriculture,  and  found  to  consist 
of  two  parts  Santos,  one  and  three- 
fourths  parts  Maracaibo  and  one- 
fourth  part  of  washed  Santos  cof 
fees,  and  to  contain  no  Mocha  or 
Java  coffee.  The  Canby,  Ach  & 
Canby.  Co.  was  prosecuted  on  both 
charges  and  fined  $10  on  each. 

Judgment  No.  212 — Misbranding 
of  Preserves. 

On  or  about  March  20,  1909,  an 
inspector  of  the  United  States  De 
partment  of  Agriculture  purchasec 
samples  of  tllie  preserves  labeled 
“This  package  contains  one  full 
pound,”  from  William  D.  Cleveland 
•&  Sons  at  Houston,  Texas,  which 
samples  were  contained  in  a  consign 
ment  of  the  product  shipped  to  H.T. 
Keller  &  Co.  for  delivery  to  said 
dealer,  by  William  Numsen  & 
Sons,  Inc.,  Baltimore,  Md.  A 
number  of  the  cans  were  weighed 
in  the  Bureau  of  Chemistry  of  the 
United  States  Department  of  Agri¬ 
culture  and  the  weight  of  the  con¬ 
tents  of  each  can  was  found  to  be 
about  14.5  ounces.  Numsen  & 
Sons"  were  prosecuted,  plead  guilty 
and  were  fined  $25. 

Judgment  No.  217 — Misbranding 
of  Olive  Oil. 

On  or  about  March  21,  1908,  an 
inspector  of  the  United  States  De¬ 
partment  of  Agriculture  purchased 
from  Mclnnes  &  Stevenson,  Pop- 
larville,  Miss.,  a  sample  of  the  oil 
labeled  “Balbiani  &  Cie.  Huile 
d’Olive  Superfine  Raffinee,”  and  on 
a  supplemental  label:  “This  prod¬ 
uct  is  composed  of  Imported  Olive 
Oil  and  50  per  cent,  pure  cottonseed 
salad  oil.  King  Bros.,  Shilstone  & 
Saint,  Ltd.,  New  Orleans,  La.,” 
which  was  contained  in  the  ship¬ 
ment  made  to  said  dealers  by  King 
Bros.,  Shilstone  &  Saint,  Ltd., 
New  Orleans,  La.  The  sample  was 


analyzed  in  the  Bureau  of  Chem¬ 
istry  of  the  United  States  Depart¬ 
ment  of  Agriculture  and  found  to 
consist  of  more  than  50  per  cent, 
of  cottonseed  oil.  King  Bros., 
Shilstone  &  Saint,  Ltd.,  were  pros¬ 
ecuted,  plead  guilty  and  fined  $10. 

Judgment  No.  218 — Adultera¬ 
tion  and  Misbranding  of 
Strawberry  Extract. 

On  or  about  April  6,  1908,  an 
inspector  of  the  United  States  De¬ 
partment  of  Agriculture  purchased 
a  sample  of  the  so-called  straw¬ 
berry  extract  labeled  “Crown  Ex¬ 
tract  of  Strawberry”  from  R.  Tum- 
inello,  at  Magnolia,  Miss.,  which 
sample  was  contained  in  a  consign¬ 
ment  of  said  article  shipped  to  said 
R.  Tuminello  by  King  Bros.,  Shil¬ 
stone  &  Saint,  Ltd.,  from  New  Or¬ 
leans,  La.  The  sample  was  ana¬ 
lyzed  in  the  Bureau  of  Chemistry 
of  the  United  States  Department 
of  Agriculture  and  found  to  be  an 
imitation  extract  strawberry  arti¬ 
ficially  colored.  The  King  Bros, 
concern  plead  guilty  and  was  fined 
$10  and  costs. 

Judgment  No.  223 — Misbranding 
of  Condensed  Milk. 

On  June  3,  1909,  Libby,  McNeill 
&  Libby,  Ltd.,  Inc.,  New  Orleans, 
La.,  shipped  from  Morrison,  Ill., 
to  themselves  at  New  Orleans,  La., 
200  cases  each  containing  12  cans 
of  condensed  milk.  The  cans  con¬ 
tained  in  the  shipping  cases  bore 
the  following  label :  “Rubric  Brand 
Condensed  Milk,  Emery  Food  Co., 
Chicago,  U.  S.  A.,  packed  at  Mor¬ 
rison,  Ill.,  net  weight  14  ounces 
Guaranty  serial  No.  2,829.” 

A  sample  was  weighed  in  the 
Bureau  of  Chemistry  of  the  United 
States  Department  of  Agriculture 
and  found  to  average  a  shortage 
of  20  per  cent,  of  the  weight  de¬ 
clared  on  the  label.  The  article 
was  therefore  misbranded  within 
the  meaning  of  Section  8  of  the 
act  in  that  it  purported  to  state  on 
the  label  its  contents  in  terms  of 
weight,  which  statement  was  in¬ 
correct.  The  goods  were  seized 
and  bond  filed. 


Step  Ladder  Manufacturers. 

Island  Heights,  N.  J., 

March  29,  1910. 

editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
send  11s  the  name  of  maker  of 
“Gem”  step  ladders? 

Stanwood  Bros. 

C.  W.  H.  Moulton  &  Co., 
Somerville,  Mass.,  make  Gem 
adders. 
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A  LETTER 

To  the  Retail  Grocers  and  Butchers  of  the  United  States 

from 

The  Toledo  Computing  Scale  Company 

Information  has  come  to  us  from  several  sources  that  misrepresentations  have  been  made  concerning  the  prices  of 
Toledo  Scales  with  the  object  in  view  of  creating  the  impression  that  we  make  only  the  very  highest  priced  scales,  and 

that  if  a  retailer  wants  a  low  or  moderate  priced  scale  he  cannot  have  a  Toledo. 

For  Our  Mutual  Protection  we  take  this  unusual  method  of  sending  out  the  facts,  hoping  this  statement  may 
reach  you  before  you  have  been  misled  into  purchasing  an  inferior  scale  upon  the  representation  that  it  is  nearly  as  good 

as  the  Toledo  and  much  lower  in  price.  v  ‘  ,  0,11 

The  Truth  Is -we  make  not  only  the  highest  priced  Springless,  Automatic,  Computing  Scales,  but  the  lowest 

^  ivT**.-  L2  v  *  ■>  '  • 

priced  as  well.  * 

We  make  102  styles  and  sizes  at  prices  as  follows:  $37-50,  $42.50,  $45-00,  $50.00,  $55.00,  $60.00,  $65.00,  $70.00, 

$75.00,  $80.00,  $S5.oo,  and  at  higher  prices  if  you  wish  them.  Everyone  of  these  scales  from  the  lowest  to  the  highest 
priced  contains  the  Perfected  Springless  Mechanism  which  has  made  the  Toledo  superior  to  all  others. 

We  are  the  originators  and  the  first  makers,  for  use  in  trade,  of  Springless  Automatic  Scales  and  every  scale 

you  get  from  us  is  backed  by  ten  year’s  successful  experience  in  building  them. 

5  We  can,  therefore,  guarantee  to  you  a  better  automatic  computing  scale  for  less  money  than  you  can  get  from 

any  other  source  in  the  world.  . 

You  make  no  experiment  when  you  buy  a  Toledo.  Nearly  seventy  thousand  of  them  are  now  in  use,  and  they 

are  indorsed  by  hundreds  of  the  greatest  merchants  in  the  world. 

The  latest  improved  Toledo  Scales  possess  many  powerful  advantages.  They  are  well  protected  by  patents  an 
are  the  envy  of  the  scale-making  world. 

All  The  Consideration  We  Ask  Is  This — if  you  intend  to  buy  a  scale,  give  us  a  chance  to  show  you  our  lme. 
Read  below  what  the  Great  Fair  Store  of  Chicago  writes  about  Toledo  Scales. 

Sincerely  yours, 

TOLEDO  COMPUTING  SCALE  COMPANY, 

Toledo,  Ohio,  U.  S.  A. 

p_  s.— Send  for  illustrated  book  showing  scales  and  prices. 


100  Scales  in  One  Store 


We  have  just  made  a  thorough  investigation  of  your  latest  types  of  scales,  the  new  springless  cylinder,  and  the  new  fan 
scale  with  revolving  indicating  hand,  and  on  account  of  the  superior  qualities  of  the  improved  Toledo,  we  have  decided  to  purchase 
100  of  them  to  replace  the  100  we  purchased  from  you  four  years,  ago,  when  we  discarded  the  various  types  of  even 

balances,  beam  and  spring  scales.  .  . 

This  purchase  was  made  after  an  investigation  of  other  scales  made  by  various  scale  companies  that  have  constan  y 

solicited  us  during  the  past  four  years,  and  after  investigating  all  of  them  we  satisfied  ourselves  that  the  Toledo  Scale  in 
our  opinion  was  superior  to  all  others. 

The  order  for  same  will  follow  from  our  Purchasing  Department,  with  specifications  for  sizes,  color  hnd  price. 

.!•  ■.,)/  ■  (Signed)  THE  FAIR, 

„  .  T„  T  >  E.  J.  Lehmann,  Vice-President. 

Chicago,  Ill.,  July  12,  09.  J 
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In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


Conducted  by  Ivan  F*.  Thompson 


A  Color  Scheme  in  Relishes. 

I  presume  we  may  take  it  for 
granted  that  warm  weather  will 
soon  come  to  11s  to  stay  a  while 
and  cold  meats  will  be  more  in 
evidence  in  consequence.  A  nice 
slice. of  cold  roast  beef  is  appetiz¬ 
ing  in  itself,  but  much  more  so  if 
a  relish  is  added  to  it. 

Place  a  row  of  large  bottles  of 
olives  along  the  rear  of  your 
window  and  upon  these  rest  a 
board  or  slab  of  glass.  Upon 
this  platform  place  glasses  of 
mustard  at  intervals  as  suggested 
in  drawing.  Build  another  plat¬ 
form  on  the  top  of  these,  as  in 
sketch,  and  more  glasses  of 
mustard.  Let  these  last  glasses 
of  mustard  support  another  plat¬ 
form,  along  the  edge  of  which 
you  might  run  a  wreath  of  light 
blue  crumpled  crepe  paper,  the 
same  color  as  the  cheese  cloth  on 


the  ground.  In  the  centre  place 
a  sign  with  a  list  of  relishes  in 
the  window  and  the  price.  The 
prices  are  not  always  mentioned 
in  the  sketch,  for  the  reason  that 
they  vary,  but  you  will  find  it 
bad  policy  to  omit  them  on  your 
sign  cards.  Carry  the  crepe 
paper  border  over  the  upper 
edges  of  the  sign  and  fasten  it 
with  a  blue  bow  of  ribbon  at  each 
corner  and  in  the  centre  of  the 
top  edge  of  the  card  upon  which 
your  price-list  is  lettered. 

This  done,  reading  from  left  to 
right,  pyramid  three  jars  of,  say, 
sweet  gherkins,  -then  place  two 
jars  or  bottles  of  white  onions 
side  by  side  though  not  too  close 
together,  and  then  two  more  of 
chili  sauce  in  similar  positions. 
Place  signs  on  them  as  in  sketch. 
Then,  on  the  other  side  of  the  big 
sign,  place  two  bottles  of  ketchup, 


two  of  Worcestershire  sauce,  and 
wind  up  with  a  pyramid  of  chow- 
chow  bottles  and  the  signs  ac¬ 
companying  them. 

In  the  middle  of  your  floor 
place  a  pyramid  of  the  large  bot¬ 
tles  or  jars  of  olives,  the  base 
consisting  of  two  or  three  bot- 


Tliis  window  was  designed 
with  an  eye  to  color  as  well  as 
form,  as  will  be  seen  by  the  fol¬ 
lowing  list :  Sweet  gherkins, 
green ;  white  onions,  white ;  chili 
sauce,  light  green;  ketchup,  red; 
Worcestershire  sauce,  brown ; 
chow-chow,  yellowish  green ; 


ties,  according  to  the  require¬ 
ments  of  the  shapes  of  the  bot¬ 
tles  used.  Now,  around  the  base 
of  the  pyramid  radiate  bottles  of 
ketchup  with  the  cap  outwards. 
Do  the  same  with  small  bottles 
of  olive  oil,  with  a  large  bottle  of 
same  for  a  centre  at  each  side  of 
the  centre  piece.  Back  of  the 
side  pieces  place  a  row  of  salad 
dressing  bottles  in  the  shape  of  a 
segment  of  a  semi-circle,  and  be¬ 
tween  them  place  on  one  side  a 
dish  of  olives  and  on  the  other 
one  of  white  onions.  Between 
the  left  hand  design  of  bottles  and 
the  centre  one  place  a  dish  of 
chow-chow,  and  between  the  cen¬ 
tre  piece  and  the  right  hand  de¬ 
sign  of  bottles  place  a  dish  of 
sweet  gherkins. 

In  placing  your  signs  see  that 
they  are  as  much  as  possible  on  a 
level  with  the  eye  or  below  it; 
not  above  it,  as  it  is  more  natural 
to  look  either  straight  in  front  of 
you  when  looking  at  a  window, 
or  downwards,  at  the  floor  deco¬ 
ration  than  it  is  to  look  up,  and 
a  casual  observer  might  miss 
what  would  otherwise  have  at¬ 
tracted  the  attention. 


mustard,  yellow ;  olives,  dark 
green ;  salad  dressing,  light  yel¬ 
low,  and  olive  oil,  dark  yellow. 

A  Display  of  Canned  Vegetables. 

Now  that  fresh  vegetables  are 
coming  in,  you  might  like  to  get 
a  few  of  your  canned  vegetables 
off  your  hands  before  they  are 
relegated  temporarily  to  a  back 
seat.  Open  about  five  boxes  of 
canned  vegetables  in  such  a 
way  that  they  can  be  placed  with 
their  contents  visible  and  show¬ 
ing  the  labels.  Put  two  of  these  on 
the  floor  with  a  half-box  length 
between  them.  Cut  two  pieces 
of  cheese  cloth  each  the  length 
of  the  box  and  half  the  width. 
Now  tack  their  four  corners  to 
the  corners  of  the  box  and  the 
middle  of  the  sides  of  the  box. 
Have  the  strips  of  cloth  loose 
enough  to  enable  you  to  tie  them 
with  a  bow  of  ribbon  back  to  the 
middles  of  the  top  and  bottom 
sides  of  the  box.  At  each  of  the 
other  or  side  points  of  the  dia¬ 
mond  thus  shaped  fasten  also  a 
bow  of  ribbon  of  the  same  color 
as  the  others  and  as  the  cheese 
cloth,  say  pink  in  this  case. 
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Drape  all  the  boxes  alike,  then 
place  two  on  top  of  the  first  two, 
but  meeting  in  the  centre  of  the 
top  outline  of  a  sign  filling  the 
space  between  the  two  bottom 
boxes.  This  will  leave  room  for 
a  pyramid  of  cans  to  left  and 
right  of  the  second  two  boxes. 

Place  the  fifth  box  on  top  of 
the  last  two  mentioned  and  at 
each  side  of  it  and  on  the  top  of 
it  place  three  cans  as  in  sketch. 
Place  a  pyramid  of  three  cans  on 
the  floor  to  right  and  left  of  the 
lowest  boxes  and  at  right  angles 
to  them  ;  that  is,  going  towards 
the  window  front,  to  to  speak. 

Now,  at  the  left  side  of  the  front 
part  of  the  window,  put  a  group 
consisting  of  a  dish  of  asparagus 
tips,  an  opened  can  with  the 
vegetables  still  inside  it  and  an 
empty  can.  To  the  right  group 
a  dish  of  asparagus  (not  tips), 
an  opened  can  with  the  vegetables 
still  inside  it  and  an  empty  can. 
See  that  the  cans  have  nice  clean 
labels  and  look  inviting  as  well 
as  the  contents  thereof. 

In  the  middle  front  pile  two 
or  more  cans  and  surround  them 
with  other  cans  of  the  same  vege 
table  (peas,  for  instance),  with 
the  surrounding  cans  lying  on 
their  sides  and  showing  their 
labels.  In  front  of  this  put  a  dish 
of  whatever  the  last  mentioned 
cans  contain — peas  in  this  case. 

Behind  the  left  hand  group  of 
asparagus  tips  place  cans  in  a 
design  shaped  like  an  eight- 
pointed  star,  and  do  the  same 
with  other  cans  behind  the  group 
on  the  right  hand  side.  To  the 
right  of  the  star  of  cans  on  the 
left  place  a  dish  of  whatever  the 
cans  contain,  and  to  the  left  of 
the  right  hand  star  of  cans  put 
another  dish  of  whatever  those 
cans  contain.  Of  course,  there 
should  be  a  ground  cloth  of 
cheese  cloth,  and  have  it  the  same 
color  as  the  drapery  on  the  boxes. 


holds  that  in  the  case  of  such 
products  as  Florida  oranges  and 
Western  cantaloupes,  such  terms 
as  “Rocky  Ford”  and  “Indian 
River”  cannot  be  used  unless  the 
product  comes  from  those  very 
districts. 

The  text  of  the  decision  is  as 
follows : — 


Cantaloupes  and  Oranges  Can’t 
be  Called  Rocky  Fords  or 
Indian  River  UnlessThey 
Come  from  There. 


So  Rules  Federal  Food  and  Drug  Board 
in  Decision  No.  115.  Such  Terms 
Not  Sufficiently  Generic  to  Indicate 
Types. 


ON  THE  USE  OF  GEOGRAPHICAL  NAMES. 

Regulation  19  of  Circular  21,  un¬ 
der  captions  (b)  and  (c)  contains 
the  following: 

(b)  The  use  of  a  geographi¬ 
cal  name  shall  not  be  permitted 
in  connection  with  a  food  or 
drug  product  not  manufactured 
or  produced  in  that  place,  when 
such  name  indicates  that  the 
article  was  manufactured  or 
produced  in  that  place. 

(c)  The  use  of  a  geographical 
name  in  connection  with  a  food 
or  drug  product  will  not  be 
deemed  a  misbranding  when  by 
reason  of  long  usage  it  has  come 
to  represent  a  generic  term  and 
is  used  to  indicate  a  style,  type, 
or  brand but  in  all  such  cases 
the  State  or  Territory  where 
any  such  article  is  manufactured 
or  produced  shall  be  stated  upon 
the  principal  label. 

There  are  many  cases  which  have 

been  considered  by  the  Board  of 
Food  and  Drug  Inspection  in  which 
it  has  been  necessary  to  decide 
whether  or  not,  in  its  opinion,  cer¬ 
tain  geographical  names  have  been 
sufficiently  generic  to  indicate  a 
style,  type,  or  brand,  and  in  conse¬ 
quence  might  be  used  without  of¬ 
fending  any  of  the  provisions  of  the 
food  and  drugs  act.  Among  the 
geographical  names  which  have 
been  under  consideration  are  “Rocky 
Ford”  as  applied  to  cantaloupes,  and 
“Indian  River”  as  applied  to 
oranges. 

The  Rocky  Ford  melon  is  not  a 
new  variety  of  melon,  but  is  one  of 
the  older  varieties  of  melons  which 
in  the  environment  of  Rocky  Ford, 
Col.,  has  attained  particular  excel¬ 
lence. 

The  same  remark  applies  to  the 
Indian  River  oranges  of  Florida. 
They  are  not  a  new  variety,  but 
various  varieties  which  in  the  en¬ 
vironment  of  the  Indian  River  have 
attained  unusual  excellence. 

The  board  holds  that  the  terms 
“Rocky  Ford”  and  “Indian  River” 
have  not  become  sufficiently  generic 
to  indicate  styles,  types,  or  brands 
of  melons  and  oranges,  respectively,, 
but  that  these  geographical  names 
are  only  properly  applied  to  the 
product  of  the  restricted  area  for  the 
melons  which  are  grown  in  or  near 
Rocky  Ford,  and  for  the  product 
grown  in  or  near  the  Indian)  River. 
Inasmuch  as  the  term  “Rocky 
Ford”  has  thus  become  associated 
with  a  melon  of  peculiar  excellence 
of  a  certain  geographical  locality, 
the  board  holds  that  it  is  unlawful 
to  sell  in  interstate  commerce 
melons  not  grown  in  the  Rocky 
Ford  district  as  “Rocky  Ford  Seed” 
melons.  The  terms  are  nearly  alike, 
the  intent  is  to  deceive,  and  the  law 
provides  that  a  label  should  not-  be 
false  or  deceptive  in  any  particular. 


The  Federal  Food  and  Drug 
Board  issued  a  new  ruling  during 
the  week  concerning  the  use  of 
geographical  terms  in  connection 
with  food  products.  The  Board 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer  s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
vou  in  any  way — you  don’t  have  to  give  customers  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn  t 
that  worth  investigating  ? 

Angus  Watson  &  Company 

SOLE  PROPRIETORS  u Skipper  ”  Sardines . 

IOII  Chestnut  Street,  Philadelphia,  Pa. 


California  asparagus  is  coming 
forward  regularly,  but  the  price 
is  still  rather  high — $6  per  dozen 
for  No.  1,  $4  for  No.  2,  and  $2.50 
to  $3  for  No.  3-  The  quality  is 
good.  A  little  asparagus  is  com 
ing  from  Georgia  at  50  cents  and 
from  Charleston  at  30  to  40  cents. 


Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


THEY  MUST 
PREFER  OURS 

So  far  as  we  know,  no  user  of  Rumford’s 
Baking  Powder  or  Rumford’s  Yeast  Powder 

has  ever  returned  to  the  other  types  of  powders. 
When  you  consider  it,  it 
is  almost  impossible  that 
they  should,  for  the  Rum- 
ford  powders  excel  all 
others  in  baking  efficiency 
and  wholesomeness — they 
are  foods  and  not  chem¬ 
icals. 

That  is  the  strong  point 
of  our  selling  proposition 
— we — and  you,  too,  if  you 
will  use  it— have  an  invinc¬ 
ible  argument.  Who,  un¬ 
less  she  wanted  a  very  cheap 
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powder,  would  deliberately 
buy  a  chemical  powder  in 
preference  to  one  consisting  only  of  phosphates, 
corn  starch  and  soda,  especially  when  the  phos¬ 
phate  powder  would  do  the  best  work  : 

Rumford  Chemical  Works 

PROVIDENCE,  R.  I. 
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LEGAL  DEPARTMENT 

* 

Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday's  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  “  Grocery  World  and  General  Merchant." 

XLIV. — The  Meaning  of  “Good  Will.” 


Considerable  misapprehension 
exists  as  to  the  exact  meaning  of 
the  term  “good  will,”  which 
usually  comes  under  examination 
and  discussion  when  a  business  is 
bought  or  sold.  As  a  matter  of 
fact,  the  good  will  of  a  business 
figures  to-day  in  its  sale,  and  in 
fixing  its  price,  to  a  much  smaller 
degree  than  a  few  years  ago,  when 
large  sums  were  often  paid  for  the 
good  will  alone.  More  businesses 
are  sold  to-day  without  any 
charge  whatever  for  the  good  will 
than  are  sold  in  any  other  way. 
Nevertheless,  although  under  the 
rulings  of  the  courts  of  most 
States  good  will  of  itself  amounts 
to  very  little,  there  are  certain 
features  connected  with  it  which 
if  understood  will  enable  the 
buyer  or  seller  of  a  business  to 
protect  himself  in  very  vital  ways. 

A  good  short  definition  of  the 
term  “good  will”  is  the  favor  that 
the  concern  has  won  from  the 
public,  and  the  chance  that  the 
customers  will  return  and  con¬ 
tinue  to  buy.  To  state  this  a  little 
more  elaborately,  it  is  the  advan¬ 
tage  which  has  been  acquired  by  a 
business  establishment  beyond 
the  mere  value  of  the  stock  and 
fixtures.  It  may  depend  on  loca¬ 
tion,  or  on  the  personality  of  its 
proprietor,  or  on  the  special  char¬ 
acter  of  goods  sold,  or  on  the  re¬ 
liability  of  its  service — in  short, 
it  is  the  favorable  reputation 
which  the  store  has  acquired,  and 
which  constitutes  a  strong  foun¬ 
dation  for  an  increase  in  business 
and  a  continuation  of  the  old.  It 
can  easily  be  seen  that  such  a  fac¬ 
tor  may  far  outweigh  the  value  of 
the  stock  and  fixtures,  and  for 
that  reason  the  courts  construe  it 
to  be  a  form  of  personal  property 
and  will  permit  it  to  be  sold  like 
any  other  personal  property. 

As  stated  in  the  beginning, 
probably  a  dominating  percentage 
of  all  businesses  are  sold  to-day 
without  any  charge  being  made 


for  the  good  will.  In  other  words, 
where  the  consideration  price  rep¬ 
resents  simply  the  fair  inventory 
value  of  the  stock  and  fixtures. 
This  does  not  mean,  however, 
that  the  sale  hasn’t  included  the 
good  will.  This  often  becomes 
important,  and  it  is  a  matter  of  in¬ 
tention.  There  are  cases  which 
hold  that  where  a  business  was 
sold,  each  item  of  stock  and  fix¬ 
tures  specified,  and  each  given  a 
value,  the  good  will  did  not  pass 
unless  distinctly  included.  And 
there  are  other  cases  which  hold 
that  where  the  circumstances  in¬ 
dicate  that  it  was  obviously  in¬ 
tended  to  pass  the  good  will,  the 
seller  cannot  plead  that  it  didn’t 
pass  because  the  stock  and 
fixtures  were  alone  worth  the  pur¬ 
chase  price. 

The  courts  have  mostly  taken 
the  position,  so  important  may  be 
good  will  to  the  buyer  of  a  busi¬ 
ness,  that  it  passes  whether  men¬ 
tioned  or  not,  unless  there  is  a  dis¬ 
tinct  stipulation  to  the  contrary. 
And  the  courts  are  also  very  ready 
to  construe  words  in  an  agree¬ 
ment  of  sale  into  a  transfer  of  the 
good  will,  although  they  do  not 
transfer  it  in  precise  language.  It 
is  always  safer,  however,  to  leave 
nothing  to  chance  in  such  mat¬ 
ters,  and  I  therefore  advise  that 
the  words  “good  will”  be  invari¬ 
ably  mentioned  in  an  agreement 
of  sale  if  it  is  intended  to  pass  it. 
“Stock,  fixtures  and  good  will,”  is 
the  conventional  arrangement. 

When  it  comes  down  to  the 
actual  law  in  the  case,  the  words 
“good  will”  as  contained  in  an 
agreement  of  sale  or  passed  in  a 
bill  of  sale  from  seller  to  buyer, 
do  not  mean  anything  like  as 
much  as  they  are  generally  sup¬ 
posed  to  mean.  For  instance, 
they  do  not  of  themselves  mean 
that  the  seller  must  not  re-engage 
in  the  same  line  of  business.  Un¬ 
der  plenty  of  cases  he  may  at  once 
establish  a  similar  business  in  the 


same  town  or  neighborhood. 
That  is  if  the  agreement  of  sale 
says  nothing  more  than  to  simply 
pass  the  good  will.  Where  it  is 
understood  and  desired,  therefore, 
that  the  seller  of  a  business  should 
not  enter  into  competition  with 
his  buyer  by  opening  another 
place  like  the  one  he  sold,  a  dis¬ 
tinct  stipulation  to  that  effect 
should  be  inserted  in  the  papers. 
Such  a  clause  will  always  be  en¬ 
forced  by  the  courts  if  reasonable 
and  clear. 

In  England,  where  we  got  the 
most  of  our  common  law,  the  rule 
is  that  where  a  man  has  sold  his 
business,  including  good  will,  he 
cannot  solicit  the  old  customers 
for  a  new  business.  If  he  does 
such  a  thing  an  injunction  will 
lie  against  him.  Of  course  there 
is  nothing  to  prevent  him  from 
selling  his  old  customers  if  they 
come  to  his  new  store  voluntarily. 
Also,  he  can  try  to  get  them  in¬ 
directly  such  as  by  general  adver¬ 
tising. 

I  regret  to  be  obliged  to  state, 
however,  that  this  most  just  and 
salutary  rule  does  not  apply  in 
this  country  except  in  the  States 
of  New  Jersey  and  Ohio.  Outside 
of  those  States  the  seller  of  a 
business  can  immediately  start  a 
new  one  and  go  out  after  his  old 
customers  just  as  hard  as  he  can — 
unless  there  is  a  provision  to  the  con¬ 
trary  in  his  agreement  of  sale.  And 
this  is  so  even  though  the  good 
will  is  distinctly  included  in  the 
bill  of  sale.  The  only  restriction 
is  that  the  seller  must  not  repre¬ 
sent  to  the  old  customers  he  so¬ 
licits  that  he  is  still  conducting 
the  old  business. 

The  question  then  arises — of 
what  value  is  good  will?  The 
answer  is  that  under  the  rule  of 
the  American  courts,  outside  of 
New  Jersey  and  Ohio,  it  is  of  lit¬ 
tle  or  no  value.  It  simply 
amounts,  as  stated,  to  the  advan¬ 
tageous  reputation  which  for  any 
reason  the  business  has  acquired 
and  the  likelihood  that  its  custom¬ 
ers  will  continue  to  deal  there. 
But  since  the  seller  is  permitted 
to  make  all  possible  effort  to  hold 
the  old  customers  for  himself,  he 
thereby  destroys  the  likelihood 
that  they  will  continue  with  the 
old  business,  and  by  the  same 
token — if  he  succeeds — destroys 
the  good  will  which  he  has  sold 
as  a  vital  part  of  his  business. 

So  that  the  way  for  a  buyer  to 
protect  himself  is  not  to  depend 


on  what  he  thinks  he  gets  by  a 
transfer  of  good  will,  but  to  insist 
upon  specific  provisions  being  in¬ 
corporated  in  the  agreement  and 
bill  of  sale. 

( Copyright ,  April,  1910,  by 
Elton  J.  Buckley .) 

Question  :  “D.,”  Pa. — A  party 
rents  a  house  and  the  tenant  and 
his  wife  sign  a  strict  landlord’s  ] 
agreement.  They  buy  furniture  ! 
on  the  installment  plan.  Can  the  ] 
landlord  serve  a  warrant  and  hold  J 
the  furniture  for  the  rent,  and 
what  would  be  your  advice  for  the 
landlord  to  take  to  get  his  rent? 

Answer. — Any  goods  bought  on 
installments  and  housed  in  a*  I 
rented  house  are  liable  to  be 
seized  by  the  landlord  for  unpaid 
rent,  provided  the  tenant  has 
signed  the  ordinary  form  of  lease 
which  gives  the  landlord  the  right 
to  distrain  for  rent. 

There  are  a  few  exceptions  to 
this  rule — leased  pianos,  organs, 
sewing  machines  and  typewriters, 
which  are  exempted  from  the 
landlord’s  levy  by  special  stat¬ 
utes.  With  these  exceptions 
leased  or  installment  household 
goods  can  be  seized  for  rent. 

Of  course  the  seizure  of  such 
goods  under  distress  proceedings 
must  be  governed  by  the  pro¬ 
visions  of  the  lease,  and  also  by 
the  statutes  controlling  such 
proceedings. 


New  York  Merchants’  Association 
Wants  Parcels  Post  Law. 

The  New  York  Merchants’  As¬ 
sociation  is  behind  a  parcels  post 
bill  introduced  last  week  by  Rep¬ 
resentative  Bennet,  of  New  York. 
The  bill  provides  for  a  parcels 
post  on  rural  free  delivery  routes. 
To  make  the  law  effective  it  is 
provided  that  all  mail  matter  col¬ 
lected  and  delivered  on  these 
routes  shall  be  of  one  class. 
While  remaining  within  the  term¬ 
ini  of  the  route  of  origin,  door  to 
door  rates  shall  be  in  force  be¬ 
tween  the  different  houses,  places 
of  business  and  the  post-offices. 
For  parcels  of  one  pound  or  less, 
one  by  six  by  twelve  inches  in 
size,  1  cent  is  to  be  charged ;  over 
one  pound  to  eleven  pounds,  six 
by  twelve  by  twelve  inches  in 
size,  5  cents ;  over  eleven  pounds 
to  twenty-five  pounds,  six  by 
twelve  by  twenty-four  inches  in 
size,  10  cents.  The  bill  provides 
that  no  parcel  shall  exceed  six 
feet  in  length  and  no  carrier  shall 
be  required  to  carry  in  one  load 
more  than  500  pounds. 
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Combination 

C  Counter 

“The  5  and  10c  Twins  have  a  Baby  Brother” 


25 


C 


The  25  Cent  Combination  Idea  bids  fair  to  sweep  the  country 
as  the  5  and  10  cent  idea  did  thirty  years  ago. 

Offering  many  different  articles  at  the  uniform  price  of  2oc  is 
not  new,  as  tens  of  thousands  of  our  customers  know. 

The  “different”  feature  of  the  new  25  cent  Idea  is  the  com- 
bination. 

In  brief  it  is  to  include,  along  with  articles  to  be  sold  at  25c 
each,  all  sorts  of  combinations  such  as  these  . 

\  w  25c  4  for  25c  8  for  25c 

of  A  for  25c  12  for  25c 

3  for  2oc  6  tor  zoc 

No  sale  is  to  be  made  for  less  than  25c.  The  purchaser  may 
browse  around  and  pick  what  she  chooses,  but  the  minimum 

purchase  must  be  25c. 

Study  the  combination  idea.  There  is  more  in  it  than  appears 
at  fiSt tfance.  Take  a  walk  around  your  store.  Note  how  very 
many  items  you  now  have  that  you  could  bunch  together  to  make 
attractive  25  cent  combinations. 

And  see  our  April  catalogue  No.  H781,  for  full  particulars. 

For  still  quicker  action  write  or  wire  us  a  blanket  order  for 
25  cent  goods  to  any  amount  you  wish  and  the  best  selection  we 
can  put  together  will  go  by  first  freight. 

Butler  Brothers 

Exclusive  Wholesalers  of  General  Merchandise 

New  York  Chicago  St.  Louis  Minneapolis 

Sample  Houses:  Bai.imore  Cincinnati  Daiias  Kansas  City  Omaha  San  Francisco  Seaft.e 
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THE 


This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  nev 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  rapphed  All  comtnmri cations  sent  in  for  this  Department  should  be  addressed  to  the 
Editor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  np  in  strict  rotation. 


Jersey  City,  N.  J.,  March  16,  1910. 
Editor  Science  of  Advertising. 

Gentlemen  Will  you  kindly  crit¬ 
icise  this  ad.  Our  ad  man  thinks  it 
just  right.  Please  tell  us  where  he 
errs  and  oblige, 

Respectfully  yours, 

American  Butter,  Cheese  and  Egg 
Company. 

The  advertisement  inclosed 
measured  six  inches  double  col¬ 
umn,  and  is  here  reproduced  in 
slightly  reduced  form  : — 


as  where  the  text  is  set  in  ordi¬ 
nary  body  type,  and  only  the 
headlines  in  boldface. 


*  *  * 


Owing  to  another  fault  in  the 
display,  this  advertisement  looks 
something  like  a  man  with  a 
small  head  and  big  feet.  It  is 
light-headed  and  bottom-heavy. 
The  heading,  which  is  usually  the 


Grocery  Sales  of  Greatest  Value 

SMOKED  JBBBF—  In  our  pound  glass  I  OX-HEART  CHERRIES,  reduced  from 
Ur*,  regular  25c  (»lze,  sale  I  A  .  25c,  regular  3  lb.  can ;  in  good  «  r 
limited,  jar .  1  UC  |  heavy  syrup,  can .  | 

SWIFTS’  PRIDE  CLEANSER— Better  I  QLIVES—  Plain  or  stuffed,  surpris- 
than  any  on  the  market;  extra  q  ingly  large  25c  bottle,  cel--  1  - 

OC  I  ling  this  week  for .  1 


large  can. 


Fruits  in  Glass 

Fancy  Pears,  good  syrup.  16c 

Hand  packed,  whole  Tomatoes  16c 

Large  juicy  Peaches.... .  20c 

Nicely  sealed  retaining  all  their 
natural  flavor  big  jars. 


Evaporated  Fruits 

Whole  Apple,  pared  and  cored,  lb  1  3  c 
Pitted  Plums,  natural  flavor,  lb  1  3  c 
Pitted  Prunes,  xlb.  cartons  ...  10c 

Silver  Prunes,  25  to  the  lb ,  1  5  e 

Flavor  delicious;  fruit  meaty. 


TOMATOES — Large  No.  3  cans,  solid  NORWAY  MACKEREL — Weigh  about 
packed,  red  ripe;  reduced  from  0  3-4  of  a  lb.,  white  and  fat;  /%  r 

1  oc;  special,  can  . .  OC  !  price  9c;  3  for . .  Z  JC 


Butterine  from  Buttor  '  25c  lb. 

Made  from  the  choicest  Beef  Suet,  churned  in  sweet  cream.  Better  try  a  pound* 


TasUs  Good 
'Tit  Good 


PURE  JAM — Large  jar,  choicest 
fruit  and  granulated  Sugar,  /\  r 
I  3  c;  two  for .  L  JC 


PICKLES — Sweet  and  Sour  mixed, 
Chow  and  .Onions,  a  15c  <  a 

bottle,  cut  to .  1  UC 


IMPORTED  PEAS— Finest  obtain¬ 
able;  |  | 

can . .  II  and 


18c 


IVARY  - TABLE  SALT— In  large 
cartons,  cut  m 

to... . • — v..  7c 


JAMS — Our  xoc  bottle  reduced 
this  week  to.- . 


q  MUSTARP— Williams  Bro?.,  o 
OC  Jumbo  bottle,  cut  to . .  OC 


much  ground  in  this  advertise 
ment.  They  have  advertised  too 
many  things;  so  many  in  this 
small  space  that  scarcely  any  one 
has  been  given  enough  room  to 
do  it  justice.  Just  twenty-two 
articles  have  been  advertised  in 
this  comparatively  small  adver 
tisement.  This  I  believe  to  be 
far  too  many.  I  should  have  cut 
down  the  number  probably  one- 
half  and  then  spent  more  time 
with  each. 

*  ^  * 

A  New  England  subscriber 
sends  in  a  copy  of  his  local  paper 
containing  a  marked  reading 
notice.  I  am  reproducing  it  here: 


This  week  try  our  white  York  State 
hand-picked  pea  beans,  9  cents  quart. 
Red  Kidney,  12  cents,  at  D.  F. 
Blish  and  Son’s,  Grocers,  66  Church 
street.  Creamery  butter,  fresh,  sweet, 
32  cents  pound.  White  compound 
lard  for  every  use,  13  cents  pound,  2 
for  25  cents.  D.  F.  Blish  &  Son,  66 
Church  street. 


DUCK  and  ^CHICKEN  EGGS— Fresh  laid,  sold  at  a  penny  a  dozen  proflt. 

We  give  liberally  the  Green  Trading  Stamps. 

Telephone  377  Jersey.  Orders  delivered  promptly. 

AMERICAN. 

Butter,  Cheese  (Q.  Egg'  Co. 

.  156  Newark  Ave. 


.  .Everything  i«  Groceries 


The  chief  fault  with  this  adver¬ 
tisement  is  in  the  typographical 
arrangement.  There  isn't  a  line 
in  it  but  is  set  in  boldface. 
Only  exceptional  circumstances 
can  excuse  this.  Where  small 

boldface  type  is  used  the  effect 

. 

is  always  a  smudgy  black-looking  J 
advertisement  with  no  contrasts.  | 
That  is  the  only  office  of  boldface 
type — to  provide  contrasts — to 
make  one  part  of  an  advertise¬ 
ment  stand  out  more  strongly 
than  another  part.  I  admit  that 
that  can  be  done  in  a  measure 
by  using  different  sizes  of  bold¬ 
face,  but  the  effect  is  not  so  good 


most  important  part,  should 
never  be  smaller  than  the  name 
and  address,  which  are  never  the 
most  important  part.  A  little 
more  consideration  would  have 
allowed  the  head  to  go  in  larger 
and  more  adequate  type.  Then 
the  head  is  a  little  tame.  “Gro¬ 
cery  Sales  of  Greatest  Value”  is 
hackneyed.  “Come  Quick  for 
These  Bargains,”  or  “These  Are 
All  Money-Savers,”  or  “Money 
To  Be  Made  Here,”  might  have 
been  better. 

*  *  * 

My  judgment  is  that  the  Ameri¬ 
can  people  have  tried  to  cover  too 


I  have  known  in  my  time  a 
large  number  of  local  merchants 
who  used  little  locals  like  this 
with  splendid  effect.  The  coun¬ 
try  newspaper  doesn’t  charge 
anywhere  near  enough  for  this 
sort  of  advertising,  considering 
its  value.  It  is  almost  always 
absurdly  cheap  and  is  used  no¬ 
where  near  as  much  as  it  ought  to 
be.  If  any  part  of  a  local  news¬ 
paper  is  read,  the  columns  o: 
home  news  are,  and  it  is  therefore 
absolutely  certain  that  the  adver¬ 
tisement  will  be  seen  at  least. 
Whether  it  will  be  read  and  re 
membered  depends  on  the  way  it 
is  written,  of  course.  I  don’t 
think  much  of  the  item  I  have  re 
produced — it  is  nothing  more 
than  a  few  prices  thrown  to¬ 
gether.  Here  is  my  idea  of  a  pull 
ing  reader: — 


HIGHEST  IN  HONORS 

Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

Registered,  AMERICA 

U.  S.  Pat.  Oft 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


THE  NEW  FLAVOR 


Quite  a  number  of  ladies  in  this 
town  say  they  have  tried  both  ordi¬ 
nary  lard  and  butter  for  cooking,  but 
the  very  best  results  were  gotten 
from  _  our  white  compound  lard. 
This  is  certainly  a  superfine  product 
—pure,  sweet  and  wholesome.  It  is 
rich  enough  to  shorten  anything  but 
not  rich  enough  to  upset  people’s 
systems.  Costs  onlv  13  cents  a  pound 
at  Blish’s. 


If  I  were  a  local  merchant  doing 
business  in  a  country  town  I 
should  cheerfully  pay  the  extra 
price  usually  asked  for  local  read¬ 
ing  notices,  as  compared  with  the 
cost  of  display  space.  Unless,  at 
least,  I  was  a  user  of  very  large 
space. 


Better 

Than 

Maple 

tThe  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


MANY  QROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus.  Ohio 

5  amp  I,  frm,  or  four  month,’  trial  lor  10  c«U 


f  you  are  using  Premiums 
to  build  up  your  business, 
"  or  contemplate  doing  so, 
it  will  pay  you  to  write  for  our  ex¬ 
clusive  illustrated  premium  cata¬ 
logue,  containing  hundreds  of  dif¬ 
ferent  articles  especially  adapted 
lor  premium  purposes,  which  will 
he  sent  free  upon  request. 

American  Merchandizing  Co. 
163  W.  29th  Street,  New  York 


No.  t  Cuspidor 
6V2  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tbt  Peteri  &  Retd  Pottery  Co. 

ZANESVILLE.  OHIO 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


April  4,  1910. 

Grocers j- 

Retailers,-  make  more  money!  We  have  a  plan  to  in¬ 
crease  retailers*  profits  on  standard  goods.  The  attractive 
part  of  our  plan  from  the  retailer* s  standpoint  is  that  the  ex¬ 
pense  falls  entirely  on  the  manufacturer  instead  of  the  retailer. 

You  write  us  for  particulars  with  the  understanding 
that  you  can't  spend  a  dollar  with  us  even  if  jiou  want  to.  We 
simply  tell  you  our  plan  if  you  want  to  make  more  money,  and  if 
the  plan  seems  good  to  you,  you  say  so,  and  if  it  doesn't,  you 
say  so.  Write  us  quick  if  you  are  open  for  new  ideas. 

Very  truly  yours, 

THE  HAMILTON  CORPORATION, 


General  Manager. 
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It’s  certainly  a  fact  that  no¬ 
body’s  ever  satisfied  with  what 
he  has  himself.  The  other  fel¬ 
low’s  store  and  the  other  fellow’s 
stunt  is  always  better  than  ours. 
Ain’t  it  funny? 

I  heard  a  grocer  who  has  one  of 
the  swellest  stores  I  know  of 
kicking  to  beat  the  band  the  other 
day  because  he  hadn't  started  in 
when  he  opened  his  store  to  cater 
to  a  poorer  class  of  people.  Ain’t 
that  the  prize  knock? 

This  man’s  store  ain’t  so  big, 
but  it’s  exclusive  and  dead  swell. 

I  know  how  much  he  does — he 
sells  about  $800  a  week,- which 
ain’t  so  punky. 

I’ll  bet  he  ain’t  got  a  real  poor 
person  on  his  books.  By  real 
poor  person  I  mean  a  white  slave 
like  me.  The  store  is  in  a  rich 
part  of  a  rich  city  and  it  sells  rich 
stuff.  Preserved  figs  and  French 
prunes  in  glass  and  all  that  sort 
of  stuff. 

“Well,  you’re  the  last  man  I 
ever  expected  to  hear  kick  about 
his  own  store,”  I  said,  when  he 
unloaded  his  tale  of  woe.  “Spe¬ 
cially  a  store  like  this.  Why, 
I’ve  alv/ays  looked  on  your  store 
as  darned  near  ideal.  It’s  sure  a 
high-grade,  classy  place.  I’ll  bet 
there  ain’t  a  grocer  in  the  town 
but  envies  you  and  wishes  he  had 
it.  What  ails  you,  anyway? 
What’s  in  your  mind?” 

“The  trouble  is,”  he  said,  “the 
people  I  sell  to  think  paying  gro¬ 
cery  bills  is  a  matter  of  no  spe¬ 
cial  importance — it  can  wait  un¬ 
til  they  remember  to  do  it.” 

“Well,  don’t  you  allow  for  that 
in  the  prices  you  charge?”  I 
asked. - 

“Certainly,”  he  said,  “but 
what  good  is  25  per  cent,  interest 
if  you  can’t  collect  either  inter¬ 
est  or  principal?  I’m  particularly 
sore  to-day.  I  sell  a  family  up 
here  on  the  hill — the  man’s  a  big 
stockholder  in  an  iron  foundry 
over  across  the  river.  They  pay 
all  their  bills  once  a  vear. 


They’ve  owed  me  ever  since  last 
summer,  and  the  bill's  nearly  a 
thousand  dollars.  In  spite  of 
that  the  whole  lot  went  off  to 
Europe  last  week  to  be  gone  three 
months.  And  I  need  that  money.” 

“Ain’t  the  account  good?”  I 
asked. 

“Good,  yes!”  he  said,  “cer¬ 
tainly  it’s  good!  The  man  owns 
the  place  he  lives  in  and  that’s 
worth  fifty  thousand  if  it’s  worth 
a  cent.  But  how  does  that  help 
me?  Think  I’m  going  to  bring 
suit  ?” 

“Why  don’t  you  go  to  some 
bank  and  borrow  on  the  ac¬ 
count?”  I  asked  him. 

“That  would  be  fine,”  he  said, 
“if  he  wasn’t  a  director  in  the  only 
bank  here  that  does  that  sort  of 
business.” 

“No,”  he  went  on,  “it’s  simply  a 
case  of  waiting  till  they  come 
back.  I  have  dozens  of  cases 
nearly  as  bad.  They  know  they 
can  afford  to  pay,  and  they  know 
I  know  that;  their  credit’s  good 
— there  isn’t  a  store  here  that 
wouldn’t  be  crazy  to  sell  them — 
and  so  they  let  things  drift. 
People  of  that  kind  never  think 
you  need  money. 

“A  man  who  does  my  kind  of 
business  needs  three  times  the 
capital  that  the  other  fellow 
needs,”  he  went  on.  “And  I 
haven’t  got  it;  that’s  the  trouble.” 

“Well,  what  makes  you  think 
poor  people  are  any  better  pay?” 
I  asked  him. 

“I  know  they  are,”  he  said. 
“I  learned  the  business  in  that 
kind  of  a  store.  The  best  people 
on  earth  to  sell  to  is  laboring 
people — the  kind  that  work  in 
mills  and  foundries  at  $12  to  $20 
a  week  and  get  paid  regularly 
everv  two  weeks.  I  don’t  mean 
the  drunken  riff-raff,  but  the 
steady  workers  that  have  fami¬ 
lies.  People  like  that  are  as  regu¬ 
lar  as  a  good  clock.  They  only 
have  so  much — they  know  ex- 
actlv  what  it  is — and  they  set  so 


much  aside  for  the  table.  Unless 
the  father  gets  sick  or  out  of 
work,  you  can  gamble  on  getting 
what’s  due  you  right  on  the  dot. 
That’s  next  to  spot  cash  in  my 
judgment.” 

But  you  can’t  sell  the  same 
class  of  stuff  and  you  can’t  get 
the  same  profits,”  I  suggested. 

Right,”  he  said,  “but  what  of 
it?  What  difference  does  it 
make  what  kind  of  stuff  you  sell 
if  you  get  your  money  for  it? 

Of  course  you  can’t  make  the 
same  profits,  but  you  don’t  need 
to.  I  deliberately  charge  these 
people  for  making  me  wait  for 
my  money.” 

But  wouldn’t  you  rather  do  a 
tony  business  like  this  than  sell  to 
women  who  come  in  with  aprons 
over  their  heads?”  I  asked. 

“Why  should  I  ?”  he  said.  “No, 

I  believe  I’d  rather  do  the  other 
kind.  These  people  treat  me  all 
right,  of  course,  but  I’m  only  a 
sort  of  servant  to  them.  They 
expect  to  order  me  about  just  as 
they  order  their  butler.  No, 
when  all’s  said  and  done  I  be¬ 
lieve  I’d  rather  come  in  contact 
with  the  other  class.  They  look 
up  to  you,  if  anything,  and  they 
show  a  friendly  feeling  that  isn’t 
possible  with  the  others.” 

Well,  you’re  a  good  enough 
merchant  to  run  any  kind  of  a 
store,”  I  said,  “why  don’t  you  sel 
this  one  and  start  the  other  kinc 
of  a  store  somewhere  else?  Then 
you’d  be  perfectly  happy.” 

And  then  I  waited  for  a  reply 
with  a  twinkle  in  my  beautifu 
eyes. 

Well,  I  hadn’t  thought  o 
that  exactly,”  he  said,  looking  at 
me  suspiciously. 

You  bet  you  hadn’t,”  I  said, 
and  you  won’t  think  of  it  either. 
It’s  all  right  to  sit  here  and  talk 
about  how  rotten  your  stunt  is 
and  how  much  you’d  rather  have 
the  other  fellow’s,  but  w'hen  it 
comes  to  changing  yours  for  his, 
you’d  always  find  you  had  to 
hurry  away  to  keep  a  date  with  a 
man  down  the  street.  No,  sir, 
a  man’s  job  is  always  the  worst 
ever  until  it  comes  to  giving  it  up 
to  the  other  fellow  and  taking 
his.” 

Now  my  job.  Sometimes  I  feel 
as  if  I  simply  had  to  set  a  railroad 
station  on  fire.  I  get  so  sick  of 
batting  about  the  road  that  some 
days  I’d  give  anything  if  I  could 
only  get  some  nice  light  work  to 
do  like  sprinkling  sugar  on  cream  | 


ouffs.  But  the  chance  is  if  I  got 
the  nice  light  job,  even  at  more 
money,  I’d  shed  tears  the  second 
morning  for  the  smell  of  a  rail¬ 
road  engine. 

It  seems  I’ve  showed  me 
ignorance  again.  Read  this : — 
Baltimore,  Md.,  March  21,  1910. 

Mr.  Stroller. 

Dear  Sir: — fust  a  few  words  in 
reply  to  your  article,  “Overworking 
Our  Mouths.” 

First,  I  want  to  refute  that  state¬ 
ment  of  yours  about  the  Socialist 
thinking  we  ought  to  divvy  up, 
which  is  absolutely  false  and  absurd 
— one  of  the  antiquated  stock  argu¬ 
ments  of  the  prejudiced  and  ignor¬ 
ant.  Mr.  Stroller,  ask  any  enlight¬ 
ened  man;  write  to  the  editor  of 
your  daily  paper  and  he’ll  tell  you 
different. 

Socialism  can  hardly  be  defined  in 
a  few  words,  but  here’s  an  excellent 
and  concise  definition :  The  col¬ 
lective  ownership  and  democratic 
management  of  the  social  means  of 
production  for  the  common  good. 
No  divvying  up  about  that. 

I  agree  with  you  that  some  gro¬ 
cers  do  overwork  their  mouths,  they 
not  knowing  the  first  principles  of 
business-building  and  business-get- 
ting.  As  a  business  man  and 
Socialist,  I  know  that  I  can’t  mix 
business  with  Socialism.  When  I 
am  in  the  store  my  sole  aim  is  to  be 
of  the  best  service  possible  to  the 
trade  and  employer,  inviting  no  dis¬ 
cussion  of  a  political  or  religious  na¬ 
ture,  but  talking  goods  and  the  store. 

Mr.  Stroller,  undoubtedly  you  will 
be  able  to  understand  this  letter.  I 
would  like  to  write  better,  but  still 
being  a  young  man  just  having 
passed  my  majority,  I  get  my  educa¬ 
tion  by  degrees,  under  this  great  and 
glorious  civilization  (?).  But  know 
that  Socialism  is  the  inevitable  out¬ 
come  of  the  present  iniquitous  sys¬ 
tem.  Respectfully  yours, 

Atila  E.  Hartig, 

729  Baker  St. 

The  Stroller. 


Florida  beans  are  in  better  de¬ 
mand  by  reason  of  the  warm 
weather.  The  range  in  price  is 
$2.50  to  $3  per  crate. 


Ohio  County  Grand  Jury  Finds  Food 
Demand  Exceeds  Supply. 

The  Grand  Jury  of  Cuyahoga 
County,  Ohio,  in  which  is  the 
city  of  Cleveland,  has  reported  as 
follows  after  a  comprehensive  ex¬ 
amination  into  the  causes  of  high 
food  prices; — 

Based  upon  the  evidence,  a  brief 
resume  of  which  is  contained  in  the 
foregoing  report,  the  grand  jury 
find  that  the  high  price  of  food  com¬ 
modities  in  Cuyahoga  county,  not 
taking  into  consideration  causes  be¬ 
yond  the  limits  of  our  county,  are 
due  chiefly  to  the  following: — 

First :  The  local  consumption 

greatly  exceeds  local  production. 

Second :  Rigorous  inspection  of 
farm  products  tends  to  prevent  com¬ 
petition  by  the  discouraging  of  pro¬ 
duction. 

Third:  Advanced  cost  of  raising 
cattle  owing  to  the  increased  price 
of  grain  and  hay. 

Fourth :  Demand  for  the  best 
quality  and  cleanliness  of  food  re¬ 
gardless  of  price. 
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The  “Ten-Fin"  Bottle 


GRAPE  JUICE 

" IT’S  CLEAR  BECAUSE  IT’S  PURE  ” 

It  Sells  Because 
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The  “Ten- Pin"  Bottle 


People  Like  It  Best 

Other  grape  juices  have  only  scratched  the  surface  of  the 
possibilities  in  grape  juice  as  a  universal  beverage.  Every¬ 
one  likes  grape  juice;  everyone  knows  it  is  healthful  and 
wholesome ;  but  the  puckery  after-taste  and  cloudy  appear¬ 
ance  of  other  grape  juices  have  retarded  their  sale.  People 
who  liked  other  grape  juices  fairly  well  are  now  buying 
Walker’s  because  they  like  it  better ;  people  who  didn’t  like 
other  grape  juices  well  enough  to  use  them  regularly  are 
buying  Walker’s  by  the  case. 

It  Is  The  Only  Clear  Grape  Juice 

The  clearness  of  Walker’s,  which  means  purity,  makes  it 
the  most  attractive  grape  juice  on  the  market  and  the  best 
for  family  trade.  It  can  be  used  steadily  day  after  day 
with  only  the  most  beneficial  effects.  It  will  not  upset  the 
digestive  organs,  as  the  cloudy,  astringent  grape  juices  do, 
it  will  not  discolor  the  teeth,  tongue  or  lips,  because  it  is 
clear  and  pure.  The  rich  color  and  clear  translucent 
appearance  of  Walker’s  gives  the  housewife  greater  oppor¬ 
tunities  for  the  preparation  of  dainty  beverages  and  fancy 
desserts,  as  well  as  making  a  more  tempting  drink,  when 
served  “straight.” 

It  Contains  No  Tannin  or  Dregs 

You  could  not  sell  a  cloudy  wine  and  it  will  be  hard  to 
sell  a  cloudy  grape  juice  when  people  learn  that  they  can 
get  a  grape  juice  that  is  pure  and  clear.  The  cloudy  appeal - 
ance,  the  purplish  sediment  and  dregs  of  ordinary  bottled 
grape  juices  are  due  to  pulp,  extract  and  particles  of  seeds 
and  skins.  These  not  only  spoil  the  looks  of  the  juice  but 
they  furnish  the  tannin  which  gives  to  cloudy  juices  then 
astringency.  Walker’s  is  free  from  all  this  floating  matter, 
settlings  and  sediment — and  is  consequently  without  the 
tannin  taste. 


Walker’s  will  keep  properly  because  free  from  this  sedi¬ 
ment,  while  ordinary  grape  juices,  by  gradual  decomposi¬ 
tion  of  the  solid  matter  at  first  held  in  suspension,  in  time 
precipitate  a  slimy  deposit  in  the  bottoms  of  the  bottles, 
rendering  the  juice  unsalable. 

It  Is  Nationally  Advertised 

Walker’s  Grape  Juice  is  being  advertised  by  a  $200,000 
campaign — not  in  a  few  magazines  with  limited  circulation, 
but  in  every  general  and  woman  s  magazine  of  importance, 
covering  every  city,  town  and  hamlet,  reaching  practically 
every  possible  buyer  of  grape  juice.  Again,  Walkers 
advertising  not  only  appears  in  these  magazines,  but  it 
appears  big— -in  spaces  large  enough  to  be  seen  by  all 
readers.  The  double-page  spread  in  the  middle  of  the 
“Saturday  Evening  Post,”  the  most  valuable  advertising 
space  in  the  world,  was  used  for  Walker  s  Grape  Juice  m 
January  and  will  be  used  again  in  May.  Few  of  even  the 
largest  advertisers  use  this  space  twice  within  five  mont  is. 

We  Furnish  Store  Ad  Matter 

With  all  orders  for  one  case  or  more  we  furnish  a  large 
ten-piece  Window  Trim,  cut  out  and  lithographed  in  colors ; 
a  set  of  store  signs  and  hangers;  and  a  supply  of  24  page 
Recipe  Books,  showing  beverages  and  desserts  that  can  ie 
made  with  Walker’s  Grape  Juice.  This  advertising  matter, 
in  addition  to  its  local  value,  will  serve  to  link  your  stoic 
with  our  National  advertising. 

Walker’s  Pays  You  a  Good  Profit 

Walker’s  Grape  Juice  is  unusually  profitable,  first  because 
there  is  a  good  margin  between  wholesale  and  re  ai  price  , 
and  second  because  our  advertising  will  make  first  sales >101 
you,  while  the  quality  of  the  product  will  make  repea  sa  s. 

We  give  special  discounts  on  5  and  10  case  lots. 
Write  for  them.  Your  jobber  can  supply  you  now. 


THE  GRAPE  PRODUCTS  COMPANY,  North  East,  Pa. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  still  dull. 
There  is  a  regular  steady  demand 
from  day  to  day,  but  hardly  a 
pound  of  it  is  for  tea  not  immedi¬ 
ately  wanted.  Nevertheless  tea 
could  be  sold  on  speculation  if  it 
could  be  gotten  cheaply  enough. 
The  available  supply  is  so  small 
that  everything  desirable  is  held 
steady  to  firm.  The  consumptive 
demand  for  tea  is  fair. 

Coffee. 

The  coffee  market  is  quiet.  Rio 
and  Santos  are  both  unchanged. 
There  have  been  some  sales  of 
Santos  made  during  the  week  for 
July  shipment  at  a  fraction  ad¬ 
vance,  and  this  seems  to  presage 
some  increased  firmness  in  the 
market  in  this  country.  The  con¬ 
sumptive  demand  for  Brazil  cof¬ 
fees  is  very  moderate.  Mild  cof¬ 
fees  are  steadily  maintained,  but 
dull.  Java  and  Mocha  quiet  and 
unchanged. 

Sugar. 

The  sugar  market  has  shown 
some  uneasiness  during  the  week. 
The  raw  market  in  Europe  is 
firmer,  while  the  Cuban  raw  mar¬ 
ket,  on  reports  of  continued  large 
receipts,  doesn’t  seem  so  strong. 
As  to  refined  sugar,  the  Federal 
advanced  io  points  during  the 
week,  or  to  5.35  cents,  while  the 
other  refiners  accepted  orders  at 
10  points  of  the  list,  or  at  5.15 
cents.  As  the  week  closes  it  is  re¬ 
ported  that  any  refiner  will  sell 
at  5.15  cents.  The  consumptive 
demand  for  refined  sugar  is  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in 
light  demand,  on  account  of  the 
warm  weather.  Prices  are  un¬ 
changed.  Sugar  syrup  is  in  active 
demand  at  firm  prices.  Molasses 
is  quiet  and  unchanged. 

Fish. 

The  demand  for  fish  is  fair. 
Norway  mackerel  have  shown 
some  disposition  to  ease  off  dur¬ 
ing  the  week,  and  the  demand  is 
but  fair.  Irish  mackerel  are 
offered  at  favorable  prices  also. 
Domestic  sardines  have  advanced, 
as  predicted  last  week,  to  a  basis 
of  $2.60  f.  o.  b.  for  quarter  oils. 
No  prices  on  the  19x0  pack  have 


been  named  as  yet,  but  they  are 
expected  to  be  much  higher  than 
last  year.  Imported  sardines  are 
quiet  and  inclined  to  be  easy. 
Cod,  hake  and  haddock  are  dull 
and  unchanged.  Salmon  shows 
no  change  and  only  fair  demand. 

Canned  Goods. 

Tomatoes  are  undeniably 
weaker,  and  during  the  week  the 
market  has  dropped  again  to  a 
basis  of  60  cents  f.  o.  b.  While 
three  good  consumptive  months 
are  ahead,  there  seems  no  strong 
reason  to  expect  much  higher 
prices  for  tomatoes  this  season. 
Futures  are  exceedingly  dull,  the 
general  situation  showing  no 
change.  Spot  corn  is  in  fair  de¬ 
mand  at  unchanged  prices.  Fu¬ 
ture  corn  quiet  and  unchanged 
throughout.  Spot  and  future  peas 
are  both  quiet  at  ruling  prices. 
The  spot  supply  seems  to  be  am¬ 
ple  for  all  needs.  Apples  are  un¬ 
changed,  the  market  not  being 
especially  strong.  Eastern 
peaches  are  scarce  and  hardly 
worth  quoting.  California  canned 
goods  are  selling  in  an  occasional 
way  at  unchanged  prices.  Small 
Maryland  canned  goods  show  no 
change,  but  some  activity,  string 
beans  in  particular. 

Dried  Fruits. 

Prunes  are  dull,  and  while  the 
coast  shows  no  change  in  price, 
holders  in  secondary  markets  are 
cutting  prices.  Peaches  are  still 
in  good  demand  at  unchanged 
prices.  Apricots  are  dull  and  un¬ 
changed.  Raisins  dull  and  neg¬ 
lected.  Currants  are  in  fair  de¬ 
mand  at  ruling  prices.  Fard  dates 
have  been  in  rather  unusually 
good  demand,  in  spite  of  the  warm 
weather,  the  reason  being  general 
scarcity.  Figs  and  citron  are  dull 
and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  seem  to 
have  slumped  badly.  Sales  have 
been  made  during  the  week  as 
low  as  $2.18  delivered,  though  on 
spot  holders  are  endeavoring  to 
get  from  $2.25  to  $2.35.  The  de¬ 
mand  is  moderate.  Imported  pea 
beans  are  still  selling  up  to  $2.20. 
Domestic  marrows  are  firm  at 
$2.85  and  in  fair  demand.  Im¬ 
ported  still  unobtainable.  Cali¬ 


fornia  limas  show  no  change  at 
this  writing,  but  there  are  rumors 
of  an  advance  of  15  points  on 
Monday,  April  4th,  which  would 
mean  5.40  to  come  forward. 
Green  and  Scotch  peas  are  weaker 
and  show  a  declining  tendency. 
Other  dried  and  split  peas  un¬ 
changed  and  in  fair  demand. 

Butter. 

The  receipts  of  fine  butter  con¬ 
tinue  light  and  the  market  is  firm 
and  unchanged.  The  quality  of 
the  butter  now  arriving  is  good 
for  the  season  and  all  receipts 
meet  with  ready  sale.  Stocks  in 
storage  are  about  exhausted  and 
the  trade  is  being  chiefly  supplied 
with  fresh  butter.  The  probabil¬ 
ity  is  against  any  material  in¬ 
crease  in  the  make  within  the  next 
two  or  three  weeks. 

Eggs. 

The  market  remains  firm  and 
unchanged,  and  the  receipts  are 
about  normal.  The  quality  of 
the  current  receipts  is  the  best  of 
the  year.  The  present  consump¬ 
tive  demand  is  very  good  and 
there  is  also  some  speculative  de¬ 
mand.  The  consumptive  demand 
should  remain  active  for  some 
time. 

Cheese. 

The  cheese  market  remains 
about  the  same  as  during  the  past 
month.  The  consumptive  de¬ 
mand  is  good  considering  the  high 
prices.  Stocks  are  very  light  and 
fancy  cheese  is  likely  to  go  out  at 
unchanged  prices.  New  cheese 
will  hardly  arrive  for  at  least 
thirty  days.  Under  grades  are 
more  plentiful  than  fancy  and 
show  only  a  fair  demand. 

Provisions. 

The  provision  market  is  firm 
and  there  is  a  fair  consumptive 
demand  at  slightly  advanced 
prices.  Everything  in  smoked 
meats  shows  a  continued  shortage 
and  the  consumptive  demand 
readily  absorbs  everything  that 
arrives.  Pure  and  compound  lard 
are  both  firm  and  are  likely  to 
advance  shortly.  Barrel  pork 
rules  very  high  and  shows  very 
slow  sale.  Canned  meats  anc 
dried  beef  are  in  fair  consumptive 
demand  at  unchanged  prices. 


INDIVIDUAL  MARKET  REPORTS. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
here  has  continued  strong  and 
there  has  been  a  steady  demand 
::rom  the  domestic  trade.  Europe 
continues  to  show  very  little  in¬ 
terest,  but  stocks  are  so  light  that 
the  goods  are  held  with  consider¬ 
able  confidence. 

Raspberries  are  in  very  light 
demand,  but  there  is  some  busi¬ 
ness  being  done  at  22  to  22J4 
cents  for  new  goods.  Old  goods 
are  held  at  the  same  prices. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  follows : 
Prime,  7%  to  7  >4  cents;  choice, 
7E2  to  8  cents;  fancy,  9J4  to  10 
cents,  f.  o.  b.,  in  50-pound  boxes; 
cartons,  J4  cent  per  pound  higher ; 
cores  and  skins,  $1.25  to  $1.30; 
chops,  1  Y&  to  I cents  f.  o.  b. 
buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Baltimore  Canned  Goods. 

Continued  favorable  weather 
for  the  shipment  of  canned  goods 
has  attracted  more  business  to 
this  market  than  usual  for  the 
month  of  March.  As  a  rule, 
flustering  wintry  weather  pre¬ 
vails  in  this  section  at  the  ending 
of  the  winter,  but  this  month  will 
probably  be  written  down  as  hav¬ 
ing  been  the  mildest  March  on 
record.  Spring-like  temperature 
every  day,  or  nearly  so,  has  been 
the  experience  up  to  date,  and  the 
canners  are,  as  usual,  mapping  out 
their  plans  for  the  coming  sum¬ 
mer’s  campaign  but  they  find 
themselves  up  against  a  proposi¬ 
tion  that  causes  them  to  balk. 
The  farmers  who  contract  with 
the  canners  every  season  for  a 
stated  acreage  of  tomatoes  at  a 
fixed  price  per  ton  are  unwilling 
to  set  out  their  plants  this  season 
unless  at  the  top  prices  paid  for 
last  year’s  crop,  and  in  some  in¬ 
stances  a  higher  price.  They 
threaten  to  put  in  other  crops  that 
promise  to  be  more  profitable  and 
let  tomatoes  go  for  one  season,  or 
else  reduce  their  acreage  in  that 
article  to  a  point  where  they  can 
control  the  selling  prices  for  can¬ 
ning  purpose.  Up  to  this  time 
the  canners  are  standing  pat  and 
show  a  disposition  to  let  things 
drift  along  as  they  are.  The  same 
conditions  seem  to  prevail  in  the 
Western  canning  centres. 

Meantime,  this  market  con¬ 
tinues  to  be  the  source  of  supply 
for  spot  tomatoes  for  prompt  ship¬ 
ment  at  to-day’s  low  prices. 
Again  this  week  the  buying  or¬ 
ders  came  from  nearly  every  State 
in  the  country,  in  lots  ranging 
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A  POT  OF  GOLD 


PACKED  BY 


CHARLES  B.KNOXCO 

jAi  .  JOHNSTOWN  NX  USA.  ,VA« 


CHARLES  B.  KNOX  CO 


'HIGHEST  ME  DAI  WORLD'S  FAIR 


Do  We  Get  Your  Tea  Orders? 

We  are  importers  in  a  large  way,  and  through  our  special  repre¬ 
sentatives  select  where  it  grows  the  Tea  of  our  importations. 

We  get  special  value  always.  We  don  t  pretend  to  sell  the 
cheapest  Teas  on  the  market;  price  basis  is  not  the  way  to  uy. 

Buy  good  Teas  only  and  sell  at  a  fair  profit  and  pay  enough  to 
get  genuine  quality.  Give  us  a  chance  on  that  basis.  You  wont 

make  a  mistake. 


WANT  TO  TAX- 


TEAS 


WRITE  THE  RIGHT  HOUSE 


B.  FISCHER  &  CO., 190  Franklin  St.,NewYork 

IMPORTERS  AND  TRADERS 


Booklet  —  “Fifty  Y ears’  Progress' 


>_  tells  you  about  us. 
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from  one  to  three  carloads  chiefly, 
with  an  order  for  a  larger  quan¬ 
tity  now  and  then.  April  and 
May  are  expected  to  be  the  big 
months  for  larger  orders,  suf¬ 
ficient  to  cause  some  improvement 
in  the  market  prices.  The  selling 
end  of  the  market  at  to-day’s 
prices  is  being  narrowed  down  in 
point  of  numbers,  and  when  the 
financial  requirements  of  the  sell¬ 
ers  are  covered  the  market  will 
have  a  chance  to  go  back  to  a  nor¬ 
mal  basis. 

More  business  in  tomatoes  for 
future  delivery  was  done  this 
week  than  in  the  week  previous, 
and  it  is  reasonable  to  expect  a 
gradually  increasing  demand  as 
the  season  progresses.  We  can¬ 
not  recall  a  season  when  the  can- 
ners  showed  less  disposition  to 
urge  the  sale  of  tomatoes  at  the 
prevailing  quotations  for  forward 
delivery.  .  If  they  do  not  make 
sales  there  is  no  reason  for  mak¬ 
ing  contracts  with  the  growers 
for  next  season’s  crop,  and  the 
latter  will  have  to  decide  very 
soon  whether  to  plant  tomatoes 
and  take  his  chances,  or  to  put 
in  other  crops  for  the  outside 
markets. 

In  nearly  all  other  lines  of  vege¬ 
tables  the  market  was  dull  this 
week  excepting  in  a  small  way. 
A  few  carload  lots  of  spot  corn 
were  sold,  and  sweet  potatoes, 
string  beans  and  baked  beans 
were  wanted  to  patch  up  broken 
stocks^  but  the  other  items  were 
inactive. 

The  spring  demand  for  canned 
fruits  is  always  expected  to  be 
large  enough  to  clean  up  the 
stocks  of  all  kinds  remaining  un¬ 
sold  from  the  previous  canning 
season.  If  there  is  only  an  ordi¬ 
nary  demand  for  them  this  spring 
that  result  will  be  accomplished, 
as  the  stocks  of  fruits  held  here 
are  very  much  below  the  average 
for  this  time  in  the  season.  The 
canning  season  for  cove  oysters 
has  closed,  practically,  and  the 
stocks  on  hand  for  the  require¬ 
ments  of  the  trade  until  next  Oc¬ 
tober  are  smaller  than  was  an¬ 
ticipated. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  active  and  firm 
prices  are  prevailing.  The  de¬ 
mand  is  quite  satisfactory 
throughout  the  list.  Stocks  are 
generally  short.  Inasmuch  as  the 
Easter  holidays  are  closely  ob¬ 
served  in  Europe,  we  have  had  no 
advices  in  the  last  three  days. 

Pimento  (Allspice)  changed 
and  in  very  good  demand ;  pres¬ 
ent  prices  are  certainly  safe. 

Peppers. — Changes  have  been 
few  during  the  week.  There  has 
been  some  large  trading  in  Lam- 
pongs  for  future.  The  demand 
for  pepper  is  good  and  all  April 
arrivals  have  been  pretty  well 
sold  up.  White  peppers,  while 
firm,  are  without  change. 


Red  peppers  very  scarce  and 
firm.  All  indications  point  to  a 
condition  of  present  high  prices 
throughout  1910. 

Cloves. — The  demand  is  good 
and  prices  are  steady.  It  is  not 
expected  that  lower  prices  will 
rule.  The  chances  are  that  the 
tendency  will  be  upward. 

Mace  much  higher  abroad. 
Prime  stock  is  scarce  and  firm. 

Nutmegs  steady  and  firmly 
held.  No  changes  are  reported 
during  the  week. 

Cassias. — Saigon  is  scarce.  Ba¬ 
tavia  is  in  good  demand,  especial¬ 
ly  for  the  extra  quality.  China 
being  heavily  traded  in  for  future 
arrival,  little  being  sold  for  spot 
needs. 

Gingers. — Demand  good  with 
higher  market  value  for  African 
for  future  arrival.  All  gingers 
are  firm  and  the  general  tendency 
is  upward. 

Tapioca  very  active;  prices 
have  advanced  here  as  well  as 
abroad.  Still  higher  prices  are 
looked  for. 

Seeds  in  good  jobbing  demand. 
Coriander  is  very  much  firmer. 
Poppy  and  caraway  unchanged. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Imported  Fish  Specialties. 

Sprats. — The  demand  at  pres¬ 
ent  is  very  light  and  principally 
for  the  reduced  size.  We,  how¬ 
ever,  anticipate  a  very  good  de¬ 
mand  in  the  near  future.  Indi¬ 
cations  from  all  parts  of  the  coun¬ 
try  point  towards  it. 

Holland  Herring. — No  demand 
at  all.  Stocks  are  not  very  large 
and  prices  remain  unchanged. 

Scotch  Herring. — Very  little 
demand.  Market  remains  un¬ 
changed  here,  although  the  Euro¬ 
pean  market  is  decidedly  higher. 

Norwegian  Smoked  Sardines. — 
Demand  continues  very  good  and 
stocks  are  moving  quite  freely, 
especially  for  the  better  grades. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Florida  peas  are  still  compara¬ 
tively  scarce  and  high,  though 
much  lower  than  some  months 
ago.  The  present  range  is  $3  to 
$4. 

Florida  tomatoes  range  from 
$2  to  $3,  with  $3.50  for  anything 
strictly  fancy.  Most  of  the  cur¬ 
rent  receipts  are  small.  The  de¬ 
mand  is  good. 

Florida  strawberries  are 
weaker  and  range  from  25  to  35 
cents  per  quart.  The  receipts  are 
large  and  of  good  quality. 

Salad  shows  a  wide  range — 
$1.25  to  $3.  The  receipts  are  still 
coming  from  Florida  only,  except 


for  an  early  shipment  or  two  from 
North  Carolina.  The  demand 
takes  good  salad  as  fast  as  it 
comes. 

New  Florida  potatoes  are  com¬ 
ing  North  in  small  quantities  and 
average  $2.25  per  basket,  or  $6  to 
$7  per  barrel.  Bermudas  average 
$7.50  per  barrel  and  are  in  good 
demand. 

Florida  cucumbers  range  from 
$3  to  $4  per  box,  and  the  hothouse 
$1.25  to  $1.75  per  dozen.  The 
demand  is  active. 


AMONG  THE  TRADE. 

Mr.  Reno  Schoch,  well-known 
among  the  local  trade,  was 
elected  last  Monday  to  succeed 
Bernhardt  Mosler  as  secretary  of 
the  Girard  Grocery  Co.  At  this 
writing  no  one  has  been  elected 
to  the  secretaryship  of  the  Retail 
Grocers’  Association,  though  the 
two  positions  have  always  been 
held  by  one  man.  Mr.  Schoch  is  a 
member  of  the  Schoch  &  Shafer 
Co.,  a  retail  firm  which  has  been 
locally  prominent  for  many  years. 
It  maintains  two  uptown  stores 
and  formerly  conducted  a  large 
retail  store  on  Market  street.  The 
firm  has  been  a  member  of  the 
association  for  a  long  time,  and 
Mr.  Schoch  is  thoroughly  familiar 
with  the  operation  of  its  various 
interests.  Without  doubt  he  will 
make  a  most  efficient  executive. 

Jonathan  S.  Graham,  formerly 
one  of  the  best  known  wholesale 
grocers  in  Philadelphia,  but  long 
since  retired,  though  his  succes¬ 
sors  still  use  the  firm  name  of 
Jonathan  Graham  &  Co.,  died  in 
Redlands,  Cal.,  last  Tuesday.  He 
had  lived  there  for  twelve  years. 


Pennsylvania  Health  Depart¬ 
ment  Teaching  Consumers 
How  to  Buy  Food. 

Showing  What  Cuts  of  Meat  Can  be 
Bought  Cheapest  and  Also  What 
Other  Foods  Are  Ideal. 

The  Pennsylvania  Health  De¬ 
partment  has  done  some  excellent 
work  during  the  last  week  in  the 
direction  of  educating  consumers 
how  to  cut  down  their  food  bills. 
The  department  puts  its  work 
more  on  the  score  of  health  than 
of  economy,  but  it  all  conies  to  the 
same  in  the  end.  Through  its 
1 13  dispensaries  scattered  over 
the  State  the  authorities  are 


carrying  on  an  active  campaign 
to  teach  consumers  what  parts  of 
meat  can  be  bought  for  the  least 
money,  and  also  that  they  should 
eat  foods  which  supply  starch, 
fats  and  albumens.  Sample 
menus  have  been  placed  in  the 
hands  of  the  people,  with  the 
prices  of  everything  appended. 
The  products  which  are  put  for¬ 
ward  by  the  Health  Department 
as  ideal  foods  are  the  following: 
Hominy,  oatmeal,  split  pea  soup, 
vegetable  soup,  stock  soup  with 
rice,  rolled  flank  of  beef,  beef  loaf, 
pot  roast,  round  steak,  perch, 
salt  herring,  codfish,  pork  and 
eggs,  sausage,  mush,  scrapple, 
rice,  baked  beans,  onions,  pota¬ 
toes,  dried  corn,  dried  lima  beans 
and  prunes. 


Ginger  Ale  Manufacturers  Tell 
Federal  Board  Red  Pepper 
is  Natural  Ingredient. 


Contemplating  New  Ruling  on  Ginger 
Ale  Labeling,  Board  Hears  Manufac¬ 
turers’  Arguments  for  Use  of  Cap¬ 
sicum  Without  so  Labeling. 


Special  Correspondence  of  ‘‘Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

March  31,  1910. 

The  Federal  Food  and  Drug 
Board  granted  a  hearing  during 
the  week  to  manufacturers  of  gin¬ 
ger  ale,  the  question  at  issue  being 
whether  capsicum  (red  pepper) 
can  legally  be  added  to  ginger  ale 
in  order  to  increase  the  pungency, 
without  revealing  its  presence  on 
the  label.  It  is  admitted  that 
there  is  no  objection  to  the  use  of 
capsicum  on  the  score  of  harm¬ 
fulness  ;  the  only  question  is 
whether  it  is  a  natural  ingredient 
and  therefore  need  not  be  men¬ 
tioned  on  the  label.  The  Board 
has  in  contemplation  a  new  ruling 
on  the  subject,  and  before  making 
it  wished  to  get  the  manufac¬ 
turers’  views. 

The  hearing  developed  the  fact 
that  almost  all  the  ginger  ale  on 
the  market  contains  capsicum, 
though  only  recently  have  the 
manufacturers  considered  it  nec¬ 
essary  to  so  label  it.  It  seems  to 
be  a  fact  that  the  adding  of  cap¬ 
sicum  is  a  very  old  custom.  Its 
object  is  to  give  more  life  to  the 
ale.  The  Board  did  not  indicate 
whether  it  would  require  capsi¬ 
cum  to  be  stated  on  the  label  or 
not,  but  will  announce  its  conclu¬ 
sions  as  soon  as  reached. 

Holt. 


A The  most 
WT  successful  business 
f  firms  in  this  country  thor-  1 
oughly  understand  the  great 
value  of  good  horses,  wagons, 
and  harness  for  delivering  goods 


TheWanamaker  HORSE  GOODS 
STORE  can  supply  you  with 
THE  BEST  HORSE  GOODS 
that  are  made. 


John  WanamaKer 

.  Philadelphia,  Pa.  ^ 
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Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they  re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
'capsules in  a  box-drop  one  in  hot  water. 

|  Good  goods  and  °  good  profit. 

”**  *  Q  O 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers 


READE  STREET 

N  EW  YORK 


Simply  Oil  Three  Grease  Cups 
Every  100  Miles 

To  show  how  absolutely  simple  our  MODEL  A  DELIVERY 
CAR  is  to  operate,  the  only  oiling  it  needs  is  in  three  grease 
cups  which  need  renewing  every  100  miles.  The  other  bear¬ 
ings  need  oiling  only  once  a  year!  _ 

The  Kearns  Model  A  is  the  simplest  delivery  car  made. 
This  means  so  much.  It  shows  in  the  up-keep  cost,  the  ease 
of  operation  and  control,  the  smooth,  quiet  running, 

This  car  really  has  no  gears,  valves  or  springs  to  go  wrong. 
A  handsome  car  at  an  extremely  moderate  price.  Much 
cheaper  than  any  team  to  operate,  yet  it  does  three  times 

as  much.  ,  r  .  , 

Write  for  figures  showing  price  and  cost  of  maintenance. 

Kearns  Motor  Car  Company 

Beavertown,  Pcnna. 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH— Inside  diameter  214 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 

thickness  and  smooth  edges. 

LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  mads  Jar^are 

extra  thick  and  sure  to  seal.  All  our  LUSTRE 
equipped  with  the  “LUSTRE  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  e£eaPne.ss  ^17 

easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  pubjeran 
not  discern  it  They  can  only  find  it  out  after  they  have  spent  their  money, 
5™  aS  piliencelnd  pa.  the  j.rs  away  filled  wij  ta.  to  M  m  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  cost  y  )  , 

does  not  keep  the  fruit. 

REMEDY.- Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  an 
the  “SAN1CAP”  Jar  Top. 

R.  E.  TONGUE  6  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


Morris  &  Co. 
Supreme  Brand 
Corned  Beef 

FORMERLY  FAIRBANKS  LION  BRAND 


Extra  Lean,  Choicest  Quality 


All  Jobbers  carry 
Supreme  Brand  Canned  Meats 


W.  A.  HILLAR  &  CO. 

2d  and  Willow  Streets,  Philadelphia  Agents 
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Straight  Talk  With  Clerks 

BY  A  MAS  WHO  HAS  BEEN  ONE 

Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 

Business  Habits. — M  any  men 


make  the  mistake  of  confining 
business  habits  to  business  hours. 
Do  you  know  that  it’s  a  splendid 
privilege  to  be  able  to  acquire 
business  habits.  A  well-regulated 
store  is  a  business  college  con¬ 
ducted  on  a  practical  basis.  Its 
specialty  is  imbuing  its  men  with 
“business  habits”  and  watching 
them  acted  out.  In  college  we 
have  a  recitation.  In  the  store  we 
have  the  real  thing.  The  pro¬ 
fessor  corrects  the  one.  The 
manager  corrects  the  other.  But 
the  point  is  to  carry  this  habit 
outside  of  the  store.  Let  your 
trained  business  habits  apply  to 
home  life.  Social  life.  Church 
life.  Political  life.  Some  day 
you’ll  be  a  councilman  maybe  or 


a  vestryman  or  an  important 
chairman.  That’s  where  your 
business  training  will  help  you 
and  where  you  must  put  it  to 
use. 

*  *  * 

The  Booster  Spirit. — The  best 
man  in  any  store  is  the  man  that 
shows  the  booster  spirit.  The  man 
that  builds  and  “enthuses”  and 
works,  the  man  that  believes  in 
himself  and  his  store.  You  can  do 
it — even  if  you  are  a  plain  clerk. 
It’s  only  a  matter  of  getting  in 
love  with  things.  A  booster  sees 
the  best  right  around  him.  No 
better  goods  are  sold  than  he 
sells.  No  boss  is  more  on  the 
level  than  his  boss.  No  delivery 
is  more  prompt  nor  any  set  of 
drivers  more  polite  than  his  de¬ 


livery  or  the  gang  of  fellows  that 
run  that  delivery. 

It  isn’t  so  much  the  good  you 
do  the  store,  sir,  as  the  downright 
good  you  do  yourself  in  actually 
doing  something.  For  heaven’s 
sake  get  away  from  following  the 
other  fellow.  He  has  simply  done 
what  ten  thousand  others  did. 
It’s  up  to  you  to  make  a  break  and 
be  a  booster. 

*  *  * 

What  Are  You  Doing  About  High 
Meat  Prices?— “Doesn’t  hit  my 
job,”  you  say.  But  I  say  it  does. 
What’s  more,  it  hits  you  more  di¬ 
rectly  as  a  grocery  salesman  than 
any  other  man  in  business. 
There’s  going  to  be  more  canned 
meats  and  canned  vegetables  sold 
if  this  condition  continues  than 
you  ever  saw.  Not  only  that,  but 
it’s  just  the  time  to  talk  cereals. 
It’s  just  the  time  to  show  up  your 
package  goods  and  your  loose 
oats,  cornmeal  and  bags  of  flour. 
Canned  beans  will  be  a  good  seller 
now,  so  will  dried  beans,  and  if 
you  men  are  up  to  snuff  you’ll 
feature  these  things  in  your  store. 
Don’t  let  the  bright  fellow  on  the 
other  corner  wake  you  up.  You 
do  the  waking.  There’s  too  much 


lagging  in  the  average  grocery 
store — too  much  letting  well 
enough  alone.  Boys,  there’s 
nothing  “well  enough.”  And  let 
me  impress  upon  you  again  that 
you  shouldn’t  look  to  the  boss  to 
start  these  things.  He  has  a 
hundred  other  things  on  his  mind 
and  very  likely  he  has  these  very 
things  on  his  mind  that  I’m  writ¬ 
ing  about  but  thinks  nobody  can 
carry  them  out  but  himself. 

Show  him  that  you  have  got 
ideas.  Go  ahead  and  demonstrate 
your  originality.  Let  the  man  feel 
that  he  has  brains  back  of  his 
counter. 

*  *  * 

Your  Letters.— I  have  received  in 
the  past  few  months  a  great  num¬ 
ber  of  letters  from  clerks  and  em¬ 
ployers  indorsing  the  ideas  given 
in  “Straight  Talks  to  Clerks,”  and 
while  my  duties  will  not  permit 
answering  all  these  in  detail,  I 
gratefully  acknowledge  your  kind 
and  complimentary  words  and  am 
delighted  to  learn  of  the  deep  in¬ 
terest  taken  in  this  department  of 
the  paper.  Write  again. 


Florida  squash  is  selling  in  a 
small  way  at  $2.50  per  crate. 


BORDEN’S 

EAGLE  BRAND 
CONDENSED  MILK 

HAS  ENJOYED  A  MERITED  REPUTATION  FOR  PURITY  AND  HIGH 
QUALITY  FOR  MORE  THAN  HALF  A  CENTURY. 

BORDEN’S  CONDENSED  MILK  CO. 

“Leaders  of  Quality,’’ 

Est.  1857.  *  New  York. 


Its  name  is  familiar  to 
trade  and  consumer 
throughout  the  world. 


Better  Than  Miraculous 


We  mainly  claim  for  Wheatena  that  it 
is  a  repeater;  that  it  is  so  carefully  devised 
and  so  carefully  and  expertly  made,  that  the 
family  that  use  it  once  will  usually  adopt  it 
as  a  permanent  household  fixture. 

This  is  not  because  there  is  anything 
miraculous  about  Wheatena,  but  because 
the  greatest  care  has  been  taken  to  make  it 
a  perfect  food  and  because  its  peculiar 
make-up  makes  it  immensely  superior  to  the 
great  mass  of  popular  cereals  exploited  by 
heavy  advertising. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


Let  Us  Send  You  Samples 

We  are  getting  requests  to  send  Tea  and  Coffee  Samples 
all  the  time  from  grocers,  and  they  show  a  constant,  steady 
increase.  It  is  a  very  exceptionally  situated  grocer  for  whom 
we  can’t  save  money. 

In  a  nutshell,  we  deduct  the  cost  of  salesmen’s  salaries 
from  our  selling  prices  and  sell  you  by  mail.  Is  there  any 
reason  you  couldn’t  buy  by  mail,  if  you  were  absolutely'  pro¬ 
tected  ?  Send  for  samples. 

nil  D  VCC  Q  DAD  111  ICC  Roasters  and  RacRers  ieas  and  coffees 

UUnTtt  &  DAnWIot  89  front  street,  newyork 

ESTABLISHED  1897 
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Mr.  Harris  Helps  the 
Government ;  He  Can 
Help  You 

If  you  want  to  know  how  to  make  the 
most  money  you  can  possibly  make  out 
of  your  Coffee  Department,  write  our 
Mr.  William  B.  Harris. 

Mr.  Harris  is  the  coffee  expert  for  the 
U.  S.  Department  of  Agriculture  ;  that’s 
how  much  confidence  the  Government 
has  in  him. 

WILLIAM  B.  HARRIS  COMPANY 

Coffees,  Teas,  Cocoas 

167  front  St.,  New  York,  N.  Y. 


-MR.  CLERK! 

If  you  knew  how  to  make  signs 
and  show  cards,  couldn’t  you  get  a 
better  salary?  Of  course  you  could. 

You  can  learn  how  for  $10.  Our 
Correspondence  Course  in  Show  Card 
and  Sign  Writing  will  teach  any  man 
of  ordinary  intelligence  how  to  do 
the  work.  Consists  of  45  clear 
plates,  which  simply  need  to  be  fol¬ 
lowed.  $10  covers  everything. 

We  have  some  other  courses  that 
will  fit  you  for  a  better  salary. 
Write  us. 

Home  Study  Institute 
931  Chestnut  Street,  Philadelphia,  Pa. 


FLEISCHMANN'S 

COMPRESSED  YEAST 

HIS  NO  EQUAL 


|  Sell  the  Good 1 
I  Things  That 

I  Pay  Best 


Undoubtedly  tbe  best 
all  ’round  Cereal  foods 
made  are  tbe  gluten 
foods  like  our  Gluten  Cereal. 
The  trouble  with  all  but 
ours  is  that  they  pay  so 
little  profit.  The  best 
known,  in  fact,  pay  no 
profit. 

Our’s  isn’t  so  widely 
advertised  or  so  well 
known  as  some  wheat 
cereals,  but  since  it  pays 
40  per  cent.,  while  the 
others  pay  little  or  none, 
wouldn’t  it  pay  you  to 
help  get  it  known  ? 


A.C.  Godshall  &  Co. 


I 


IN  CORPORA  TED 

LANSDALE,  PA. 


I 

ml 


Ham  without  a  name  is  ‘  ‘just 
ham,”  and  has  no  uniform 
quality .  It  may  be  good  once , 
but  you  don’t  know  how 
it  wifi  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  SWIFT’S 
PREMIUM  HAHS. 

Swift  &  Company,  U.  S.  A. 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co, 

Philadelphia,  Pa. 


J^°N 

>- 


Some  Reasons 
For  Selling 

HOOTON’SiCOCOA 

Every  Chance Y ou  Get 

FIRST— You  can  depend  on  HOOTON’S  COCOA 

pleasing  your  customers  and  backing  up  your 
strongest  guarantee  of  quality  and  flavor. 

SECOND— Not  only  is  the  quality  of  HOOTON’S 
COCOA  right,  but  it’s  the  biggest  First  Quality 
can  sold  for  ten  cents. 

THIRD— Besides  giving  your  customers  both 
quality  and  quantity  that  will  bring  them  back 
again  and  again— you  make  a  good  profit. 

H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


ii 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 
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London  (Eng.)  Consumers  Can  Live  on 
Weekly  Grocery  Bill  of  $3.66 


Some  Interesting  Figures  Showing  Retail  Meat  Prices  in  England 
as  Compared  With  Our  Own.  Prices  of  Other  Grocery 
Staples.  Cost  of  Living  Much  Under  this  Country. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

March  31,  1910. 

As  an  interesting  contribution 
to  the  discussion  as  to  high  meat 
prices  in  this  country,  come  some 
figures  sent  to  the  State  Depart¬ 
ment  during  the  week  by  United 
States  Consul  Mahin,  from  Great 
Britain.  They  cover  the  retail 
prices  of  the  various  cuts  of 
meat  in  England  in  comparison 
with  the  prices  in  this  country, 
as  follows: — 


Description.  American. 

British. 

Brisket  . 

$0.05 

$0.10 

Stewing . 

.11 

.14 

Round  . 

•  14 

.18  to  .20 

Rib  roast . 

•  14 

.20 

Sirloin  . 

.16 

.20 

Rump  steak  (no 

bone  and  little 

fat)  . 

.20 

.26 

I  have  also  obtained  some 
more  specific  figures  showing  the 
retail  prices  of  meats  in  Birming¬ 
ham,  the  great  manufacturing 
Centre  of  England.  The  butcher 
from  whom  they  were  obtained 
is  representative  in  every  way, 
but  his  methods  of  cutting  differ 
from  those  of  the  American 
butchers  in  that  he  trims  his 
meat  close,  leaving  a  very  short 
tail  to  the  equivalent  of  the 


American  porterhouse  steak,  and 
cutting  away  most  of  the  useless 
fat  or  suet,  but  leaving  a  little 
more  bone  than  is  done  in  the 
United  States.  Chops  are  simi¬ 
larly  closely  trimmed  and  ribs  of 
beef  are  short.  He  also  is  able  to 
sell  even  the  poorer  cuts  of  meat, 
which  brings  down  the  selling 
value  of  the  better  cuts  some¬ 
what. 

The  following  statement  shows 
the  prices  at  retail  in  the  high- 
class  Birmingham  shop  men¬ 
tioned  : — 

Description.  Per  lb. 

BEEF. 

Sirloin,  including  the  tender¬ 
loin,  sold  almost  invariably 
for  roasting  and  not  in  por¬ 


terhouse  steaks  .  $0.20 

Ribs  of  beef  (chine) . 20 

Top  side  of  the  round  or  sil¬ 
ver  side  of  the  foreleg . 18 

Rump  steak . 17 

Hitch  bone  or  lower  part  of 

round  . 18 

Shoulder . 16 

Neck  (stickings)  and  brisket 

(breast) . 18 

Ribs  for  boiling  (the  heavier 
and  coarser  ribs  which  form 

the  chest)  . 12 

Hip-bone  steak  (the  best  part 
of  the  rump  and  the  most 

popular  steak) . 26 

Stew  steak,  without  bone . 18 

Gravy  beef,  which  is  the  lower 

part  of  the  leg . 16 

Soup  meat  (shin  with  bone) . .  .10 

Suet . 10 

Liver . 10 


MUTTON. 

Leg . 20 

Shoulder . 18 

Loins,  whole . 21 

Chops  (the  American  loin 

chops')  . 26 

Chops,  rib  (called  cutlets  in 

England) . 24 

Neck . 18 

Breast,  the  lower  end  of  the 

ribs . 10 

Liver . 16 

VEAL. 

Leg . 18 

Fillet  or  tenderloin . 21 

Shoulder . 18 

Oyster  (boned  shoulder) . 19 

Neck  and  breast . 16 

Cutlet . 26 

Liver . 18 

FRESH  PORK. 

Leg  and  loin . 18 

Neck  . 17 

Belly . 16 

Head . 08 

Chawls . 14 


Very  little  of  the  above  is 
American  meat,  as  the  prices  of 
it  are  much  too  high  to  sell  in 
English  markets  profitably. 

Apropos  of  the  same  subject, 
some  data  I  have  obtained  on  the 
cost  of  living  in  the  city  of  Lon¬ 
don  shows  that  at  many  points  it 
is  much  below  the  cost  of  living 
in  this  country.  My  correspond¬ 
ent  visited  twenty  large  bakeries 
and  found  that  the  same  quan¬ 
tity  of  bread  that  cost  in  this 
country  5  cents  can  be  obtained 
in  London  for  4. 

Here  is  a  little  table  of  the  re¬ 
tail  prices,  reduced  to  American 
cents,  of  most  of  the  grocery 
staples  in  London  : — 


Articles.  Price. 

Apples,  second  and 

third  quality,  lb . $0.04  to  $0.06 

Butter,  dairy,  lb . 24  to  .32 

Cheese,  Canadian,  lb.  .  .14  to  .16 

Cocoa,  lb . 16  to  .36 

Coffee,  lb . 16  to  .36 

Currants,  lb . 04  to  .08 

Eggs,  12  to  16 .  .24 


Fish : 

Cod,  lb . 08  to  .12 

Salmon,  lb . 06  to  .08 

Flour,  second  quality, 

3V2  lbs . 09  to  .10 

Jam,  lb . 06  to  .08 

Marmalade,  lb . 08  to  .10 

Meat : 

Bacon,  lb . 16  to  .24 

Beef — 

Frozen,  lb . 10  to  .14 

Fresh,  lb . 16  to  .20 

Pork,  steak  and  ribs,  lb.  .12  to  .16 

Milk,  fresh,  pint .  .04 

Oateal,  lb . 04  to  .06 

Onions,  lb .  .02 

Oranges,  2  to  3 .  .02 

Potatoes,  lb . 01  to  .02 

Potatoes,  cwt . 72  to  .96 

Prunes,  lb . 08  to  .12 

Raisins,  lb . 06  to  .10 

Rice,  lowest  quality,  lb.  .04 

Syrup,  lb .  .06 

Sugar : 

White,  lb .  .05 

Yellow,  lb .  04 

Tapioca,  lb .  .08 

Tea,  lb . 20  to  .60 

Tomatoes,  lb .  .08 

Vegetables,  general,  lb.  .03  to  .04 


With  this  came  an  estimate  that 
a  man  and  wife  and  possibly  two 
small  children  could  subsist  com¬ 
fortably  in  London  on  a  grocery 
bill  of  $3.66  per  week.  This  in¬ 
cludes  sufficient  bacon,  bread, 
butter,  cheese,  coffee,  currants, 
meat,  milk,  potatoes,  rice,  sugar, 
tea  and  vegetables.  It  would  be 
an  interesting  conjecture  how  far 
an  American  family  could  go  on 
$3.66.  Holt. 

Florida  celery  is  coming  for¬ 
ward  abundantly  at  $1  to  $1.75 
per  crate.  The  demand  for  good 
celery  is  good. 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  all  countries. 

OaTis  &  Davis,  Washington.  D.  C. 


208  NM  AWARE  AVE 

AND 

209  N.  WATER  ST. 


Are  You  a  Buyer? = 

If  so,  we  think  it  will  pay  you  to  read  our  offering; 
and  don’t  overlook  the  “man  behind  the  gun.”  We 
are  here  to  stay,  and  guarantee  every  thing  we  sell. 


2G8NULAWARE  AVE. 

.  • ANO- 

209  N. WATER  SJ. 


SYRUPS— The  demand  for  our  popular  brands  keeps  up,  most  of  them  are  made  heavy-bodied  for  the  spring  and  summer  trade.  We  guarantee  satisfaction  in 

every  instance.  Royal  Table  Syrup,  Qilt  Edge  Syrup,  Ex.  Amber  Drips,  Quaker  City  Syrup,  White  Clover  Syrup,  King  B  Drips,  Crescent 

Syrup,  etc.  Also  full  line  of  New  Orleans  Molasses. 

CANNED  PINEAPPLE — The  season  to  sell  Pineapple  is  here  and  we  offer  the  Far  East  Brand  Singapore  Pineapples  1  J-^-lb.  size  cans,  4  doz.  in  a  case. 

Smooth  sliced,  packed  in  good  syrup,  ripe  fruit  and  delicious  flavor,  per  doz.  at  $1.25. 

CANNED  SPINACH — There  is  a  great  difference  in  Canned  Spinach,  we  sell  a  well  known  brand,  packed  with  great  care,  free  from  grit,  in  No.  3  cans,  per  doz. 

SIFTED  E.  J.  PEAS — No  better  Peas  in  the  market  at  the  price  than  the  Cohocton  Brand  Sifted  Early  June  Peas,  these  goods  are  fine  flavor,  small  and  tender, 

and  can  be  retailed  at  a  good  profit,  per  doz.  at  85c. 

. A  Full  Line  Fancy  and  Staple  Groceries  and  Prices  Right  .  .  ,  .  . 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


209 


NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 
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To  bring  the  retailer  and  manufacturer  together  RIGHT  needs  more  than  an  occasional  call  ■ from  a a  spec dairy 
jobber's  salesmen  haven’t  time^o  PRESS  ^OF^ARlERK^A^^T^rough5  tlm  publications 

^ADE  plETsP0F'tMER?CAeCasS^  %2y  for  ,?«““«»« of  money.  TLe  publications  now  represent  even 

Imofe  neady  idea” vehicle  to  convey  the  manufacturer’s  message  to  the  «t,Uer  ^~d^ 

convey  his  message  to  the  consumer,  because  OT  rSSI  GROCERS  OF  THE  UNITED 

and  they  have  a  co-operative  arrangement  with  the  NA 1  ION  AE  AbbUUAiiuiN  wr 
STATES,  which  gives  their  subscribers  MORE  than  the  ordinary  reason  for  being  interested. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Philadel- 


Grocery  World  and  General  Merchant, 

phia,  Pa.  „  „  , 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex 

The  Merchant  and  Manufacturer,  Nashville,  lenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  detailed  information  on  this  subject,  address 

The  C.  M.  Wessels  Co. 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 
Philadelphia 


New  York  Office 
91  Wall  St. 


IN  WRITING  TO 


ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


32 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Aaaxren  to  Want  Advertisement!  Inserted  In  this  department  may  he  addressed  to  the  “  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  ia  accompanied  by  10  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


_ FOR  SALE. _ 

FOR  SALE. — Ten  bushel  yellow  onion  sets 
at  $1.25  bushel  of  32  lbs.  Cash  with  order 
or  good  reference.  These  sets  are  medium 
size  and  sound.  C.  H.  Sharpless,  Blooms- 
burg,  Pa.  14 

FOR  SALE. — I  have  a  check  throwing 
National  Cash  Register  for  sale.  It  is  the 
very  latest  1909  model.  I  bought  it  new 
last  year  and  hardly  used  it.  It  counts  your 
customers,  cash  sales,  paid  out  bills,  has 
silent  partner.  Paid  $250  for  it,  but  $150 
will  take  it.  Its  as  good  as  new.  Now  who 
wants  this  snap?  Call  on  Wednesday  or 
Saturday.  2941  N.  Fifth  St.,  Philadelphia, 
Pa.  17 


FOR  SALE. — Fine  country  store  property 
and  stock  to  settle  an  estate.  Contains  two 
dwelling  houses,  large  store,  warehouse  and 
stable.  Stock  will  run  about  $8,000.  Post 
office  pays  $200  per  year.  This  is  your 
opportunity  to  secure  an  old  established 
business.  I.  J.  Gotwals,  Norristown,  Pa.  14 

FOR  SALE. — Grocery  and  provision  store. 
Rent  f  17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 


FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — Old-established  meat,  gro¬ 
cery  and  provision  store,  horse,  wagon, 
pushcart  and  cash  register.  Has  good, 
steady  ship  trade.  If  sold  at  once  will  take 
$1,150.  Rent,  $30  per  month,  store  and  ten 
rooms.  Owner  retiring  from  business. 
752  S.  Front  St.,  Philadelphia,  Pa.  14 

FOR  SALE. — One  cheese  cutter  and  one 
Moneyweight  Computing  Scale.  Will  sell 
the  two  for  $35,  or  will  sell  separately.  Used 
one  year.  Can  be  seen  at  Cash  Grocery  Co. , 
1801  Venango  St.,  Philadelphia,  Pa.  14 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22-50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 


FOR  SALE. — Meat  and  provision  store. 
Stock,  fixtures,  refrigerator,  horse  and 
wagon  and  runabout  carriage.  Price,  if 
sold  at  once,  $1,500  Established  six  years. 
E.  C.  Knotts,  5053  Haverford  Ave.,  Phila¬ 
delphia,  Pa.  14 


HELP  WANTED. 


HARRISBURG  (PA  )  GROCER  AND 
meat  dealer  wants  grocery  clerk  and  meat 
cutter.  Prefer  young  married  man.  Could 
get  good  house  at  very  moderate  rent.  Will 
pay  $10  to  $15  per  week,  according  to  ability. 
This  is  a  large  store  and  a  good  man  has 
splendid  chance  to  advance,  both  in  salary 
and  position.  Will  require  recommenda¬ 
tions.  E  10,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  16 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


PHILADELPHIA  GROCERY  CLERK 
wants  congenial  position  anywhere.  Able 
to  manage  store,  but  willing  to  start  as 
second  man  until  can  demonstrate  worth. 
Age  twenty-five  years,  single.  Has  had 
several  years  good  experience,  partly  with 
leading  chain  stores.  Can  dress  windows 
and  write  show  cards.  Good  references. 
Wages  wanted  to  start,  $13  weekly.  C  3s, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  16 

PHILADELPHIA  GROCERY  SALES 
man,  twenty-eight  years  old  and  married, 
wants  position  as  salesman,  either  with 
wholesale  grocery  house  or  specialty  house. 
Been  in  business  for  himself  for  several 
years.  Will  go  anywhere  and  begin  now. 
Want  $80  monthly  and  expenses.  Good 
references.  C  3},  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  16 


BUSINESS  OPPORTUNITIES. 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  558. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business  in  desir¬ 
able  business  section.  Caters  to  the 
highest  class  of  trade,  on  which  there  is  a 
good  margin  of  profit.  Does  $400  weekly. 
About  $900  will  buy  fixtures,  horse  and 
wagon  and  stock. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 


hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  573. — In  south  Philadelphia,  grocery, 
meat  and  canned  goods  business  doing  $300 
to  $35°  weekly,  all  cash.  Rent  low.  About 
$700  will  buy  stock  and  fixtures.  An  excel¬ 
lent  opportunity  for  buyer  who  will  take 
immediate  possession. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $t,coo  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,0:0  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three  quarters  is  cash,  the  balance  good 
weekly  credit. -  Carries  about  $1,000  worth 
of  sio.k  and  business  can  te  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  583. — Grocery,  produce  and  provision 
store  in  Wissahickon,  without  a  doubt  the 
finest  store  in  that  suburb.  Doing  $25  000 
yearly,  of  which  a  big  percentage  is  cash. 
Size  of  store  40  x  40  ft.,  being  a  double  front, 
and  is  fitted  throughout  witli  Walker  bins 
and  other  modern  fixtures.  Will  sell  horse 
and  wagon  and  all  fixtures  for  $1,000,  and 
stock  of  about  $1,000  at  inventory.  Excep¬ 
tionally  fine  living  quarters  included  with 
the  store.  Rent  low  and  other  expenses 
below  usual  for  a  business  of  this  size. 
Reason  for  selling,  ill  health.  This  store  is 
worthy  of  investigation  and  will  be  pleased 
to  give  full  particulars  to  anyone  desiring 
same. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $8oo-$goo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $2,000.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Ia  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


Just 

suppose 

you  were  in  the 
kitchen  and  want" 
ed  to  make  a  des¬ 
sert  and  make  it 
in  a  hurry  too.  A 
tapioca  pudding 
would  be  nice  but 
youcouldn't  make 
it  of  pearl  tapioca 
because  youdidn’t 
think  to  put  it  to 
If  you  bad 

_  TAPIOCA 

you  would  be  all  right,  because  itdoeso’t  aeed  to 
be  soaked.  In  fifteen  minutes  from  the  time  it  is 
taken  from  tbe  package  it  is  ready  to  serve. 
Besides,  tbe  pudding  is  not  gummy  or  lumpy. 
One  package  will  make  six  full  quarts. 

Then  suppose 


soak  the  night  before. 

MINUTE 


you  instruct  your  clerks  to  tell  tbis  to  every  lady 
upon  whom  they  wait  to-day,  and  let  them  know 
wby  MINUTE  TAPIOCA  is  better  than  the  other 
kind.  Tbe  quality  of  tbe  product  is  such  that 
they’ll  thank  you  for  tbe  suggestion.  Don’t 
forget  that  you  gain  too.  There’s  better  than  an 
ordinary  profit  in  it.  Have  you  used  Minute 
Tapioca  in  your  own  borne?  Send  us  your  job¬ 
ber’s  Dame  and  you’ll  get  a  package  to  try.  Do 
you  know  what  tapioca  comes  from  and  bow  it 
is  made?  When  writing  for  the  package  ask 
for  “Tbe  Story  of  Tapioca”.  It’s  free. 

MINUTE  TAPIOCA  CO., 

£02  \V.  Main  St.,  Orange,  Mass. 


Electric 

Vacuum 

Cleaners 

If  you  want  to  keep 
your  Grocery  Store  spick 
and  span,  dirt  and  dust 
free,  use  an  Electric 
Vacuum  Cleaner.  Do  not 
stir  up  the  dust  by  the 
old  sweepiug  method, 
merely  to  have  it  settle 
again  upon  the  fruit  and 
vegetables.  An  Electric 
Vacuum  Cleaner  actually 


SITUATION  WANTED. 


WANTED  — Position  as  clerk  in  a  grocery 
store  by  a  young  man  thirty-three  years  of 
age.  Single.  Has  had  eight  years  experi¬ 
ence.  B.  C.  H.  2,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. _ 

WANTED.  —  Young  man,  twenty-seven, 
steady,  good  education,  knowledge  book¬ 
keeping,  wants  position  in  butter  and  egg 
business  or  rent  space  to  carry  on  same. 
City  or  seashore.  G.  W.  2,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  , . 


No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33.ooo  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal” — it’s  free.  25 


consumes  the  dirt  —  it 
would  save  you  time, 
money  and  labor. 

The  Philadelphia 
Electric  Company 
Tenth  and  Chestnut  Streets 

■n _ r 
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GROCERY  WORLD  AND  GENERAL  MERCHAN 


Develop  the  profitable  side  of  yourself.  You  can  t  n 
money  doing  work  that  doesn't  pay  a  good  salary, 
trained  for  the  work  that  does  pay.  Learn  to  be  a  s 
man.  Many  of  them  who  used  to  be  clerks  but  we 
satisfied  to  grub  all  their  lives  have  taken  the  She 
Course  in  Scientific  Salesmanship  and  are  making 
$1,000  to  $10,000  a  year. 

WRITE  FOR  OUR  CATALOGUE 

SHELDON  SCHOOL 

504  Republic  Building  -  -  Chic 


/KITING  TO  ADVERTISERS  KINDLY  MENTION  ••GROCERY  WORLD  AND  GENERAL  MERCHANT" 


Joined  for 


«KklJJL 


PACKED  ALSO  IN  2-POUND  CARTONS 

Avoid  Unnecessary 
Work 


The  hot  days  are  coming  when  you  will  go  to 
/our  bed  at  night  just  about  all  in.  Too  much  work, 
nuch  of  it  unnecessary.  Some  of  the  unnecessary 
,vork  is  grubbing  in  the  sugar  barrel,  for  instance, 
When  you  could  sell  Franklin  Carton  Sugar. 

Isn’t  it  inconceivable  that  some  grocers  still  insist 
on  following  the  old  laborious  plan  of  selling 
sugar — that  makes  them  no  money- when  there  is  a 
plan  that  cuts  out  all  the  work,  and  maizes  them 

twice  the  money  1 

A  product  that  saves  a  man  work  and  doubles  his 
profits  can  stand  up  before  any  man’s  reasoning. 

C/ean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  w.  ia, 

50  and  100-pound  cotton  bags  ::  . 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  APRIL  4, 1910. 


COL. 

COL. 

COL. 

Ink . 

COL. 

COL. 

COL. 

0 et 

AIbb . . 

. *6 

Meats.. . . 

Insect  Powder . 

Prepared . 

Provisions . 2  a 

Whole. .  Jt 

Soup* . 

Ironing  Wax.. . 92 

Marmalade.. . . 

Eggs . - . 

. it 

Puddine . 

CaSut, . 

Essence  of  Coffee . 

Putty . 

Cereal  Specialties . 17 

Extracts . 

Jams . ..... . „....a6 

Noodles,  Egg . 

. 17 

Cheese . 

Jars  and  Jar  Robbers.. 

.  6 

Nuts . 

Rennet. . 

Chocolate  and  Cocoa.. 

Jellies . 

. 

. 28 

Fancy  Groceries . 

.......  16 

Junket  Tablets . 

Cider. . 

Farinaceous  Goods . 

Oat  MeaL . . 

VUftk  Rrlcfc  . 

Clams . 

Figs. . 

Oils . 

. 20 

Fisa,  Canned . 

Ketchup . 

OD,  American . 

Taekt 

Fixtures . 

Olive  Oil . 

.  | 

Codfith . 

Flour . 

Olives . 

Tar . .  •• 

. 26 

Self  Rising . 

Lamp  Goods . 

Buckwheat . 

Lard . 

. 28 

Lemons  and  Oranges . 

Salt . 

. 28 

Coffee  Mills . 

Food,  Bird . 

Lentils . 

. % 

. 1 1 

.  6 

Fruit  Butters . 

Licorice  . 

Peanuts . 

Condensed  Milk . 

Fruits,  Domestic,  Dried. ...20 

Lime . 

Peanut  Butter . 

Sauce  and  Condiments . ao 

Twine . 

Live  Poultry . 

.  *1 

Lye  and  Potash . 

Pickfes . 

. 18 

. «6 

Pickled  Meats.... 

. 18 

Vermicelli . 

. x8 

. >8 

Macaroni . . 

. 18 

.  6 

Cutters,  Tobacco . 

Maple  Syrup . 

Popping  Corn.... 

Shot . 

Washboards . . 

. x8 

Matches . 

. 18 

l 

Meat . 

...  8 

Herring . 

Milk,  Evaporated . 

Dates . 

Hominy  and  Grits.... 

Mince  Meat . 

. 25 

. 1 

Mineral  Water . 

Pie  Fruit . 

.  8 

Dressed  Meats . 

Horseradish . 

Molasses . . . 

. 33 

Live . 

Specialties . 

. 30 

Yeast  Cakes . 

—  I — 


— 2 — 


SUGAR. 


AXLE  GREASE. 


Barrels. 

Halves! 

Cut  Loaf .  . 

,.  6.40 

6.60 

Eagle  Tablets . 

6.9O 

Crystal  Dominoes,  24  5-lb.  pkgs . 

7-v5 

•  5-75 

5-25 

Lozenge,  powdered . 

.  5-65 

5-85 

Powdered . 

,.  5.60 

5.80 

Granulated,  fine  or  standard . 

-  5-45 

5-65 

“  special  fine . 

5-5° 

'*  fine,  2  lb.  bags . 

■  ■  5-75 

“  2-lb.  pkgs.,  cases. .. 

..  5-6S 

"  “  5-lb.  bags . 

■  •  5-65 

“  il  10  10-lb.  bags . 

..  5-6° 

“  “  25  lb.  bags . 

■■  5-5° 

“  “  100-lb.  bags . 

-  5-45 

'*  coarse . . 

■■  5-55 

“  extra  coarse . 

-  5-75 

A  Crystal . 

100-lb. 

A  Confectioners . 

Bags. 

5.20 

5-io 

No  6  . 

.  5. CO 

5.00 

No.  8  . 

4-9° 

4.90 

No.  . . 

..  4.80 

4.80 

TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice .  39 

Fancy . 45 

Imperial — 

Choice . 3’ 

Extra  choice . 33 

Fancy . 4  3 

Young  Hyson — 

Choice . *5 

Extra  choice . 3? 

Fan-y . 35 

Gunpowder — 

Choice . *8 

Fancy  . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley’s,  No.  x,  lbs.,  %s  or  . 60 

“  No.  2,  %  lb . 45 

**  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

“  H  U> . 28 


AMMONIA. 


Per  doz. 


Victoria,  2  doz . 

Pincus,  3  doz. . 

Oakdale,  2  doz . 

O.  K..,  3  doz . 

Violet,  x6  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime,  2  doz . 

Banner,  dry,  case  2  doz....  . 

Tibbals  Dri-Monia  (con.  dry),  xoc.  size,  % 

rross  case . per  gross 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  y 

gross  package . per  gross 

Free  goods  with  y  gjoss  5-  or  10-cent  sizes. 


.90 

.90 

•75 

•45 


.90 
i-55 
•95  , 
■Sj'A 


9.OO 

4.80 


Fraser’s,  15  lb.  pails . 85 

Fraser's,  boxes,  y  gross . per  gross  9. 40 

Mica,  y  gross . per  gross  g.co 

Castor  Oil,  36  1  -lb.  tine,  y  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

K  lb.,  4  dot.  m  case . 

%  lb.,  a  dot.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  )i-lb.,  4  dot . per  doz. 

Davis’  O.  K.,  %-lb.,  3  doz . per  dot. 

Davis’  O.  K.,  i-lb.,  a  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

Cleveland's  Ji-lb.,  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  %-lb.  cans,  a  doz.  cases . . . . 

Leslie’s  i-lb.  cans.  1  doz.  cases . 

Leslie’s,  5- lb.  cans,  6  cans  in  caae._ . 

Sea  GuU,  6  oz.,  glass,  4  doz . . . 

Panot  and  Monkey,  4  doz . . . . 

Rumford’s  Yeast  Powder : — 

4  oz.  glass,  2  doz . _ . . . . 

6  oz.  glass,  s  doz . _ . . 

$  oz.  glass,  <  doz . . . . . 

6  oz.  ,x  gross,  ln.bbl . 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz. 

roc. -can,  2  doz.  in  box . . . per  doz 

%-lb.  cans,  2  doz  In  case . per  doz. 

t-lb.  cans,  1  doz.  In  case . . . per  doz. 

Royal,  zoc.  size,  4  doz . 

••  V  lb.,  4  doz . . 


95 

1-75 

3-4° 

■45 

•9° 

1.65 
7.20 

.84 
1.23 
■45 
1. 15 
1.80 
9  00 

•  45 

•  45 

.8254 

z.07 

*-°3 

1.09 

•45 

.9° 

HI 

9  .  SO 
.86 
*.3» 
2.40 

4.65 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  i  doz.,  io  cent  size . 85 

Mason’s  No  1,  y  gross . per  gross  2.70 

“  “  2,  “  .  “  3. co 

“  “  3,  “  .  “  3  30 

‘  4,  .  “  5  40 

°  5,  “  .  "  13  80 

T.  M.  French . per  doz.  1  10 


SHOE  DRESSING. 


Mason’s —  Dot. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  z  doz . . . .  1.12% 

Blxby’s  Royal  Polish,  x  doz . «...  85 

Bixby  Jet  Oil  Polish . 85 

Brownrs  Shoe  Dressing,  x  doz . 85 

Brown’s,  Army  and  Navy,  x  dos . .80 

Boyer’s  French  Dressing . 85 

"  Oil  Polish .  85 

Easy  Bright,  ladies’ . 85 

“  waterproof... i .  1.25 

Admiral  Russet  Combination . „ .  70 

1  Admiral  Shoe  Dressing . .70 


GREEN  COFFEE. 

Java,  Private  Estate . 

Java,  Interior . 

Bogatos . . 

Washed,  Caracas . 

Washed,  Mexican .  . 

Bucarmango . 

|  Guatemala . 

Maracaibo . 

Washed  Santos . 

Mocha  Seed  Santos . 

Santos  . 

Rio . 


Per  lb. 


■  25  % 

■  27 

.21 

•  23 

.14 

.17 

.16*4 

■J5W 

•  13 

■  n% 

.12% 

•  24  % 

■  14 

.18 

•  14 

.18 

.  12 

■  *3% 

.11 

.12^ 

ROASTED  COFFEE  IN  BULK. 


Private  Estate . 

Fancy  East  India . 

Fancy  Blend . 

Logan  Blend . 

Java  and  Mocha  Blend, 

Fancy  Maracaibo . 

Fancy  Mocha  Santos... 
Choice  Mocha  Santos.. 


•33 

.28 

.27 

•  13  A 

.26 


.18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa., .  *4-75  14*85 

Lion . 

Seven  Day . 13^ 


— 4 — 
BUTTER. 


Tub  Butter — 

Creamery,  extra,  6o-lb.  tubs . . 

“  first,  •«  . 

"  secoad,  “  . 

“  third,  *•  . . . 

"  dairy,  extra,  bakers’  use,  so¬ 
lo  lbs . 

“  5  and  10-lb.  rolls,  60  aad  zoo¬ 
lb,  boxes . 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  20-40-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  GUt  Edge,  Gold  Medal,  »o- 

50-lb.  boxes.. . . - . . 

Sheaf(“40o”)  Elgin,  20-30*10.  boxes . 

Sheaf. . 

Milhsn  Farm,  lbs.  and  >4  lbs._ . . 

Gurnee,  lbe.  and  %  lbs . 

Belle  Soring . . 

White  Rock . 


Per  lb, 

•3‘ 

•35 

•34 

■3t--33 

.2J-. 29 

.39-. J7 

•4» 

■39 

•  3* 
•37 

■3» -J* 

•  41 

•39 

•35 

•39 


CANDLES. 

Per  lb. 

P.  St  G.,  8’s,  30  lbe . . . . .  .11M 

“  i<’s,  30  lbe . . . .  .  r 2 1  / 

Paraffine,  4's,  6’s,  8’s  cartone,  36-lb.  cases, 

per  lb . . . 08  yx 

Searchlight,  hotel,  16's,  30  lbs . . . .  .0854 

Pearless,  hotel,  16’s,  30  lbs . . . 09 % 

Bright  light,  i6’s,  30  lbs . . . . per  box  1.7s 

Werk’s,8's,  30  lbs . .  .  11M 

“  j  6’s,  so  lbs . . . .  •  12  J6 

Neverout,  8’s . per  box  1.75 

"  16’s . .  "  z  .83 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr” — 

50  tins  in  box . .. . per  box  4.75 

la  in  tins  box . per  carton  i.eo 

8-lb.  tins . . . per  doz.  5. 75 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz . . . . . .  8.75 

M  large,  x  do*. . 5.50 

Sawyer's,  No.  x,6doz...MM. . 1.75 

No.  3,  3  doz . ^ .  4. co 

Colburn's,  No.  x,  4  doz . „ . 1.65 

"  No.  2,  3  doz... . .. . ~~  9.65 

“  A,  No.  6,  12  oz.  boxes,  1  oz.  free...  4.80 

“  Ball  Kue,  No.  x,  3  doz....MM . .  2.60 

M  “  No.  2,3dez .  4.80 

Reckitt's.  co.  and  10c.  asst..  8  lbs . Per  lb.  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

"  “  1  “  6  “  @  39c.  “  .  2.34 


BLUING— Liquid. 

Per  gross 


Boyer's  Bengal,  No.  8,  H  gross . . . 

Army  and  Navy,  No.  8,  3  dos .  5*  1° 

Crystal,  No.  2,  3  doz.  .  3.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  j.jo 

French  Laundry,  large,  %  gross  In  barrel .  2.45 

Tibbals  Cream  Indigo,  5c.  size,  U  gross  case.  4.80 
“  “  xoc.  size.  %  gross  case.  9.00 


Free  goods  with  y  gross  5-cent  size  and 
y  gross  10-cent  size. 


JARS  AND  JAR  RUBBERS. 


Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  5.25 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 39 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes — 

Fancy  Jersey . . . 

New  Jersey,  No.  10,  1  doz . 

**  standard  No.  3 . 

“  5*4  inch . 

Maryland,  No.  10,  1  doz . 

Mrs.  Lippincott’s,  frying . 

Our  Best,  50 oz . 

Fancy  Maryland . 

Lunche  m,  fancy  Maryland . 

Lima  Beans — 


String  Beans — 

Fancy  cut  Refugee.... 

“  Refugee . 

Small  '■  . 

Fancy  small  Refugee 

Smallest  Refugee . 

New  York,  No.  10.... 


Per  doz. 

•  -87  H 

2.20 
.  .80 

x  .20 
i-95 
1. 15 
1 .00 
■75 
.80 

.90 
4-50 
Per  doz 
1.05 

1 . 20 

x*35 
i  .60 
1.80 
4-25 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Cay  “Karo”  to 

^  your  customer 

And  you  will  find  that  you  can 
add  Karo  to  nearly  every  order. 
The  big  Karo  Advertising  Cam- 
starts  October  ist.  It  will 


(TDADC  MARK RCCISICRCD) 


CORN  SYRUP 

L  MTH  CANE  FLAVOR  A 


paign 

reach  fifteen  million  homes,  every 
town  and  village  in  the  United 

_ States. 

Karo  is  the  best  Syrup  ever  made  and  a  money 
maker  for  you  if  you  push  it. 

Corn  Products  Refining  Company,  New  \ork 


Buffer 


Every  Week  We  Get  Two  Ge 

White  Rock  Butter 


McCanna  &  Fraser  Company 

44=46  South  Water  St.,  Philadelphia 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT" 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—5— 

Wax  Beans — 

Small .  .  i-3S 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  “  “  3,  plain .  1.45 

41  44  “  2,  sauce .  1.25 

44  44  44  2,  plain .  1. 15 

44  44  Picnic  sauce . 70 

“  44  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -1.25 

44  44  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean — 

New  York,  fancy.  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

44  New  York,  cream  crushed .  1.00 

44  44  Country  Gentleman .  1.15 

Fancy  Shoe  Peg . 1.00 

“  “  “  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

4  4  44  sifted,  sweet .  1.20 

44  44  extra  sifted,  sweet .  1.35 

fancy  sifted,  sweet .  1.65 

44  44  June .  1.05 

44  44  sifted  June .  1.20 

44  4  4  extra  sifted  June .  1.35 

44  44  fancy  sifted  June .  1.65 

44  44  No.  10  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

44  June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  1.10 

“  “  “  10 .  3.25 

Succotash — 

New  York,  fancy,  No.  2 . 1.20 

44  standard,  No.  2 .  1.05 

Maryland  Slavery.  No.  2 . 95 

Spinach — 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  1.15 

44  44  44  44  2 . 90 

fancy,  No.  3 .  1.00 

New  Jersey,  fancy,  No.  3 . 85 

44  standard,  No.  3 . .*. . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth.  2%s .  3.00 

Large,  2^s .  2.75 

Oak,  large,  2%s .  2-65 

tandard,  %y2s .  2.45 

Fancy  tips,  No.  1,  square .  2.65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  2.50 

Extra  standard .  2.60 

Standard . . .  1  40 

Pears — 

Bartlett,  extra  quality,  2%s .  a. 60 

44  extra  standard,  a J4s .  2.15 

44  standard,  2  J^s .  1.80 

Cherries — 

Extra  quality,  2 ]4s .  a. 90 

44  standard,  a^s .  2.35 

Standard,  a^s .  1.80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 .  5.60 

Oak,  sliced,  lemon  cling,  No.  i,  4  doz. .  1.05 

Plums — 

Egg,  extra  standard .  1 . 45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  x  .  10 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 . . .  1  30 

Standard,  No.  2 .  1.02% 

Blueberries — 

Maine,  Eagle  No.  ft .  1.25 

Loggies,  No.  10 .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  x.35 

New  York,  white.  No.  2 .  2.65 

Flour  City,  red,  No.  2 . .. . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  1.25 

Standard,  white,  No.  3 .  1.05 

Standard,  pie,  No.  3 . ’ . ””” 

Pears — 

New  Jersey,  No.  to .  3  75 

Delaware,  standard,  No.  3 . 1.00 

Raspberries — 

New  York,  extra  preserved.  No.  2 .  2.45 

Strawberries — 

Anchor,  No.  2,  water .  7e 

New  Jersey,  standard.  No.  2 . **"*""" 


Pineapple — 

Hawaiian,  No.  a}4,  sliced .  2.50 

,l  2  44  .  a.20 

44  2,  grated .  1.75 

44  2,  crushed .  1.80 

44  extra,  grated  in  juice .  5.75 

44  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

44  44  sliced,  44  2 .  2.00 

Singapore,  heavy  syrup,  No.  iJ4,  cubes .  1.10 

4  4  44  4  4  44  chunks ...  1.20 

4*  44  44  44  1%,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  dee. 

Deviled,  No.  I,  4  doi.,  McMenamln’s. .  a.  1754 

“  No.  «,  •  dor.,  McMenamia’s.. .  3. *5 

Clams— 

Star,  No.  s,  4  dee—.... ......... ........ ..............  .85 

Lobster — 

B  &  M.,  No.  1,  tall,  2  doz .  4.35 

"  “  flat,  4  doz .  4.35 

B.  a  M.,  No.  54,  flat,  4  doc . - . 

“  No.  54,  flat,  4 doc . „ .  1.40 

Star  broad,  No.  54,  flat,  4  doc .  1.3s 

“  No.  54.  flat,  4  doc . „ .  *.>5 

Shrimp* — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Plckcrt’a,  coused.  No.  1,  4  doc . — . 

"  "  No.  a,  a  do* . 

"  "  No.  3,  a  doc . 

Underwood,  aoused,  No.  1,  jo  cans . 

"  “  No.  1,  4  doi . 

Oysters — 

Boyer’s,  No.  1, 1  doz.. . . . . .  .78 

“  No.  t,  s  doz.. . . . — .  1 .45 

Stewart's,  No.  a,  s  doc . — .  1.35 

“  No.  1,  s  doc . — ..................  .67)6 

Victory,  No.  1,  c  doc. . . . .75 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  r.6o 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

“  “  x,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red .  1  55 

White  Raven,  red,  54 s . 

Red,  No.  54,  flat,  4  doz . 90 

Pink,  No.  54,  4  doz . 80 


SARDINES — Imported. 

Boneless  and  peeled,  y2s . 

“  D.  &G..54S . 

Ispa,  54s . 

“  Gondolier,  54s . 100 

“  Landed,  54 s . 100 

“  Martel,  54s .  100 

"  “  54s . 100 

**  Loyal,  54s . 100 

Argonautes,  54s . 100 

Orion,  smoked,  54s,  key . 100 

Tomato  sauce,  54s . 

Truffled,  }4s,  key .  IOO 

Spiced,  %s . 100 

Skipper,  %s . ioo 

44  tomato  sauce,  . ioo 

Royanette,  oval,  ys . ioo 

Angus  Watson  &  Co.— 

Skipper  Sardines — 

olive  oil,  first  grade,  key,  ioo  tins.-... 
8,  "  44  44  50  tins.-... 

s,  tomato  sauce,  key,  ioo  tine . 

s,  44  4/  so  tins . . 

's,  pure  olive  oil,  xoo 


Sea  Queen, 
Sea  Pearl 


K8'  - 

,  m*>  pure  olive  oil,  xoo ... 


28.00 

26.50 
28.00 
17.00 

8.50 

10.50 
14.00 

9-5o 

14.00 

8.00 

15.00 

12.50 
10.00 

11.50 
11.50 

9.50 


xe.oo 
11.  eo 
xe.oo 
xx. 00 
9.60 


Domestic. 

American  Oil — 

No.  2,  54s . xoo 

54s,  key . 100 

Irma,  54s . 100 

Mustard — 

Irma,  54s . 100 

54s . 100 

Ms .  50 

Continental,  54s,  key .  48 

Irma,  fancy,  54s .  50 

Gold  Label,  54s .  50 

“  5 . 100 

Underwood's,  J4S .  50 


CANNED  MEATS. 
Corned  Beef. 

Armour'* — 

Varibest,  No.  c,  key,  a  doc . — . . 

"  No.  a,  key,  1  doi . — . . 

rcUuk'a— 

No.  i,  key,  a  dot. . 

No.  a,  key,  x  doc. 

No.  6,  key,  1  doc.. . . . — . 

”0.  14,  key,  54  do* . . . 


3.00 

3-»5 

4.00 

3-85 

3- 15 
*•7* 

3.00 

3.80 

4-  SO 
7  00 
4-25 


No.  t,  key,  e  doc . . 

No.  a,  key,  1  doc. 


leooe  — eeeeooee  1 


Per  doc. 
•  'M 
••  3  «S 

.  1 .60 

.  e.7S 
.  11. 00 
.  *4.00 

.  i.fl 

.  3.00 


Chipped  Beef. 

*XO.  72,  I  §SI...»>eeeea*M«ianei»*»»*»a*«ie..i 
NO.  I,  e  doi..  •#  e  eeeeeeeeeooe  taazi.aaz  tiaaeeai 

0.  54,  glad,  e  doc . . 

o.  1,  glass,  s  dec. . . . 

Botch  nut— 

No.  54,  sliced,  gUci  jars — - ........ 

No.  1,  sliced,  glees  j  an _ ... - 


So 


1.30 

s.ae 

1  31 
•  3*X 

*r» 

a. 8# 


Sliced  Smoked  Beef. 

Armour’*  Veribest — 

Shield,  to  glass,  sise  % . . . 

«  tf  ««  - 


Sliced  Bacon. 

Amour’s  Veribest— 

Star,  in  glass,  sise  54...., 

U  it  ««  J 

4t  In  tin,  44 


Beechnut— 

No.  54,  glass  tars - 

No.  x,  glass  Jars 


Roast  Beef. 

's  Varibest — 

No.  c,  s  dot... 

No.  s,  1  dos..., 

Fa&rhank’i — 

No.  1,  a  doc.... 

No.  a,  1  doz......—.... 

Libby’*— 

No.  x,  a  doz..—— ..... 

No.  a,  1  do*.—. ....... 

(ttegant— 

No.  1,  a  doc.— .— ... 

No.  a  1  doc . — . . 


Lunch  Tongue. 

'•  Veiibeot,  No.  1,  o  dos . — 

VmouTi  Veribest,  No.  54,  0  doc. . . 

Fairbank  s,  No.  1,  a  doz. . — ..... 

Libby’s,  No.  1  a  dor.— 

Libby's,  No.  54.  2  doz . 


Whole  Ox  Tongue. 

krmoor’s  Veribest— 

Size  1  . . . .  . 

“  iJ4 . . . . . 

«  *  . . . .  . 

Fairbanks'  NtTa.'iT . 

Libby’s,  No.  »>4i  <  <* 


1.30 
a.  30 


■51 
a. 7j 
*•55 
*•75 

1.70 

2.80 


1.95 
3  •S 

1.65 

••75 

*•75 
3 .00 

*•5754 

*•75 


3.30 

1.8® 

2.80 

1.85 


Ptr  Doz. 
■-  5-35 
—  6.60 
..  7- 50 
...  9.90 
...  8.00 
...  9. jo 


Potted  or  Deviled  Meats. 

Amour’s — 

No.  if  1  4  do*.. ..........  ■■••■••■•■■■•■...•. ... .........  .Jo 

No.  5*.  s  doc . . . . . 80 

Libby's  — 

NO.  5f,  4  dOZ,. . .  .50 

rNo.^4^ . - . 6o 

No.  54,  4  dot— . . . . . . _ .  *■  *S 

No.  54,  *  doc .  1.95 


Potted  Chicken  or  Turkey. 

Amour’s  Veribest — 

No.  V,  4  doz.. . . . . .  a.ce 

No.  54,  a  dor . - . — . . . . .  3  85 

Libby’s— 

No.  V.  4  <*ow. . ... 

No.  8,  a  doz,, . _ . 

R.  ft  R.,  No.  |4,  4  doa..... .  1.7s 


Sausage. 

Armour’s  Varibest — 

Vienne  etyle,  sise  54 . . . 95 

“  "  1 .  1.60 

Luncheon,  with  Tomato  Sauce,  sice  54 .  1.00 


Boned  Meats. 

Curtice  Brothers,  ‘‘Blue  Label,"  in  tins — 

Chicken,  No.  54 .  J.5® 

“  No.  1 .  6.00 

Turkey,  No.  54 . — .  3.50 

“  No.  1 .  6.00 

Whole  Rolled  Ox  Tongue,  No.  s . „ .  11.50 

Boneless  Whole  Ham,  No.  154 . . .  8.75 

“  «*  No.  »54 .  11.50 

AU  of  the  above  packed  1  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 

are  1  dozen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label’'— 

No.  5  ox.  No.  xo  os. 

Horn . . .  x.50  ».  So 

Tongue.. . . .  1.50  2.80 

Chicken . . .  a.  00  3.30 

Turkey .  2.00  3.30 

No.  5  os.  packed  4  doicn,  No.  xo  ox.  packed  ft 
dosen  In  case. 


Potted  Meats. 

Curtice  Brother*,  "Blue  Label’’  — 

No.  54  Tin.  No.  )4  Tin. 

Hem . - . . .  c .  45  **45 

Tongue  .  1.45  1.45 

Chicken.. . _ .  1.95  a.  95 

Turkey—. . — .  1.9J  »-9S 

No.  54  packed  4  doa.,  No.  54  packed  a  dos.  in  case. 


Soups. 

Campbell’s—  per  doc 

Asparagus . . 

Beef. . . 

Bouillon . . 

Celery .  .g© 

Consomme . g© 

Chicken . g© 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . g© 

Clam  Chowder . g© 

Julienne . . 

Mock  Turtle . g© 

Mulligatawny . g© 

Mutton  Broth . g© 

Ox  Tail . go 

Pea . go 

Pepper  Pot . go 

Printanier . g© 

Tomato . . ,go 

Tomato  Okra . gQ 

Vegetable . gQ 

Vermicelll-T  omato . 90 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers, 44 Blue  Label” — 

Quart*.  Pints.  %  Pinti, 

Consomme  ......  3.1$  1.73  1.25 

Bouillon .  3. 15  x.75  x.aj 

B®?1 .  J*5  *-75  *»S 

julienne . . . — .  3.15  1.75  1.25 

Printanier.,— . .  3.15  1.75  1.25 

Vegetable .  3.15  1.75  j.ej 

.  3*  *5  *  -75  **5 

Ox  1  ail . .  3.15  1.75  1.25 

Mock  Turtle .  3.15  1.75  1.23 

.  3.15  *.75  1. 25 

Mutton  Broth .  3.15  1.75  1.25 

Clam  Chowder— .  3.15  1.75  1.25 

Clam  Broth . — .  3.15  1.75  1.25 

Chicken  Gumbo— —  3.15  1.75  1.25 

Mulligatawny .  3.15  1.75  z.25 

Chicken. .  3.15  1.75  1.25 

Chicken  Broth . —  2.15  1.75  1.25 

Green  Turtle . .  6.50  3.50  2.00 

Green  Turtle,  Clear..—  7.25  3.75  e.25 

Terrapin .  7.25  3.75  2.25 

ScUmmeTs,  assorted,  1 IV,  4  dor.. . . . 85 


CATSUP. 

Per  doi. 

Bee&teak  Catsup,  medium . . .  2.00 

Waldorf  medium,  19  os.,  screw  toy,  e  dot..—  .8754 

Campbell’s — 

Tomato,  roc.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles— . 90 

Snider’s — 

Pints,  2  dot . — . . .  e.io 

Half-pints.  9  doc.. . . .  1.30 

Quarts,  1  doz . 3.23 

Gallons,  6  jugs  in  crate . per  jug  .  8e 


KETCHUP. 

Curtice’s  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  In  case .  9.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case- .  3 .25 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb 

Premium,  54s,  12  to  25  lba_ . . . . . jo 

Premium,  54s,  12  lbs . fo 

Caracas,  sweet,  6  lbs, . 32 

German,  sweet,  12  lbs„ . . . — _  .11 

Auto,  sweet,  6  lbs. . . . 35 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 36 

Cocoa,  }4-ib.  tins,  6  lbe . 36 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  bIio . . . per  lb.  .3a 

“  i-lb.  "  .  "  .33 

Premium  Chocolate,  54s,  is  lbs . a8 


54a,  is  lbs.. 


Beat  Sweat  Chocolate,  1-5S,  6  Iba . 19 

“  “  1-51,  ielba- . 19 

Hershey's — 

Milk,  48  5  cent . per  box  1.6a 


Ep£. 


coa.  54-lb.  tins,  7  lba. . . . 4a 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . ....per  tin 

'*  is-lb.  boxes,  54-lb.  tins . — .  “ 

“  6-lb.  boxes,  54-lb.  tins .  ** 

**  square  tins,  48  In  box . — , 

H 00 ton  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  Ifi . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  *• . 

Premium  Chocolate,  . v. . 

Bensdorp’s  Royal  Dutch  Cocoa,  12  lb.  cases — 

Per  doz. 

3.60 

6.84 

Per  lb. 
■  55 


•  7* 

•  4« 

.20 


■38 

•37 

•3* 

•3* 


Per  can. 

.  18 

j-lb.  “  . 

•57 

154-01.  “  50  cans  in  ease 

•07 

s-n>.  **  . . 

•■73 

Bensdorp’s  Chocolates,  6-lb.  boxes,  04  boxes 
In  case — 

Milk,  6  to  lb . — . . .  .43 

Queen,  4  to  lb.,  12  to  case. . .42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Milk  Chocolate,  Towers, 3  lb.  boxes. . 5a 

“  “  5$  lb.  boxes,  90  to 

case . .56 

Turlnos,  J  lb.  boxes. . — . 50 

Blooker’s  Cocoa — 

54 -lb.  tins,  2  dor.  In  box . . . per  dot.  1.88 

fj-lb.  tins,  z  dor.  In  box . — .  "  3.50 

i-lb.  tins,  1  doc.  In  box . — ,  **  6.50 

5-lb.  tins,  1  doz.  in  cue . . . per  lb.  .50 

10-lb.  bags,  i  doz.  In  cue— .  "  .50 

Runkel’s — 

Cocoa,  i s,  54  cans,  6  lbs . per  lb.  .33 


IN  WRITING  TO  ADVERTISERS  KINDLE  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


Made  of  the  heaviest  tin,  tinned  steel 

Elegant  and  dura- 


|  and  sheet  iron 

If  ble.  Tea  and  Coffee  Bins  a  speci- 
3  alty.  Base  Delivery  Canisters 
pa  with  revolving  doors  are  the  best. 

jj|  We  import  Chinese 
|»L  Scenery  Paper  for 
Hfe  Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 


MORGAN  &  CORNELL, 


r,pnr.FRV  WORLD  AND  GENERAL  MERCHAN  T 


m 

This  Picture  Tells  an  Important  Part  of  a  Story 


J.  STROMEYER  &  COMPANY 

33  South  Water  Street 


PHILADELPHIA,  P*- 


PENN  MAR  is  the  only  absolutely  pure  cane  sugar  syiup 
made  in  this  country.  It  is  so  superior  to  the  ordinary  syrup  that 
those  to  whom  you  sell  it  once  will  always  buy  it  from  you. 

We  not  only  give  you  33yrfo  profit  on  it,  but  we  help  you 

sell  it. 


IN 
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WILBUR’S 
COCOA 

Y  FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

#  lb.  tins,  6-lb.  boxes — . per  lb.  .33 

54 -lb.  t ms,  6-lb.  boxes . .  '*  .32 

Premium  Chocolate — 

yA  lb.,  12-lb.  boxes . .^^per  lb.  .31 

Yi  lb.,  12-lb.  boxes . .  "  .30 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  box  x  .45 
“  24  cakes,  xo  cent  size..  “  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  xa  boxes  In 

case,  /|-lh.  packages . 3* 

Premium  Chocolate,  xa-lb.  boxes,  6  boxes  In 

case,  -lb.  packages . 3a 

Vanilla  Sweet  Chocmate,  6-lb.  boxes,  xa 

boxes  in  case  %-\b.  packages .  .*7 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case,  $£-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x  .50 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . 36 

Cocoa,  la-lb.  boxes,  6  boxes  in  case,  }-lb 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  J^-lb. 

t  ns . 36 

Croft's  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  %-\b.  jars,  6-  and  xa-lb. 

boxes . 40 

Croft's  Cocoa,  |s,  2  dozen  In  box .  x  .80 

“  "  #s,  6  lbs.  -  33 

“  “  gs,  6  lbs.  “  32 

41  44  5-lb,  6  cans  "  30 

“  Swiss  Milk  Chocolate,  x8  5-c. cakes.,  x.50 

“  Premium,  Vs,  12-lb.  cakes . 31 

"  “  . 30 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  gnaranteedc 


Eagle,  4  doz . . .  *6. 25 

Eagle,  a  doz .  *j  .15 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4.55 

Dime,  4  doz .  *3-75 

Baby  1  doz.,  glass . *a.oo 

Red  Cross .  4.75 

Peninsular . 4.53 

Star,  4  doz . 4.75 

Silver,  4  doz . 4.75 


EVAPORATED  MILK. 

Peerless,  family  6ize,  4  doz .  *3  oe 

Peerless,  tall  size,  4  doz .  *j.6o 

Peerless,  5-cent  size,  4  doz .  *1.60 

Columbian,  family  size . . .  *3.03 

St.  Charles,  family  size,  4  doz .  3.95 

St.  Charles,  tall,  4  doz .  3.65 

St.  Charles,  5-cent  size,  4  doz .  1.90 

Silver  Cow,  5-cent  size . 6  doz.  s.65 

Silver  Cow,  family  size,  4  doz...M .  3.00 

Pet,  tall,  4  doz . per  case  3 . 60 

Pet,  5-oent  size,  6  doc . . . per  ease  a. 60 

Van  Camp's,  6  doe.,  small .  *.75 

Van  Camp's,  4  dot.,  family . .  3.15 

Van  Camp  i,  4  dM.,  tall .  g.8o 


HIRES  CONDENSED 
MILK 


Silver .  4.70 

Hires .  4.60 

Ousen .  4.50 

Premium . .  4.35 

Blue  Ribbon .  4.35 
Gold  (Baby)...  3.00 

Gold,  tail .  4.I0 

Gold,  family..  3.25 
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CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . oS34  .09 

Oyster  "  . 08  34  .09 

Wine  Scroll . 10%  .11 

Cracker  Dust....... . 08 34  .0834 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
Isconnt  will  be  made  on  lots  of  5  barrels  and  upwards. 
“  *  ‘  '  “  Bxs. 

.09 


.0834 


.10 

.09 

.10 

.10 

.09 

.09 

.13 

.09 

.IO 

.08 

.13 

.08 

.08 

.09 

.09 

.  13 
.09 
.06 
.09 
.09 

• °7 34 

.09 

.  13 

.08 

.09 

.09 

.13 

.09 

.08 

Per  doz. 


J.  S.  Ivins' Son—  ~  Bbls 

Assorted  Tumbles . 08% 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Rookie  Mixed . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08  54 

Sraham  Walk . 

Grandma  Cookies, . . . 0834 

Honey  Jumbles,  XX. . 09)4 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . 07  34 

Iced  Vedette  Wafer . 07}$ 

Lemon  Bar . 08)6 

Lunch  Biscuit . 0R34 

Lunch-on-thins . 

Man-in-the-Moon . 

Molasses  Cookies . _/34 

Penny  Mixed . . . 08  34 

Orange  Cookies . 08  34 

Oyster,  Dot  or  Square . 07 

Quaker  City  Mixed . 0834 

Sal  tines . . . 

Soda  Biscuit  XXX . 0754 

Spiced  Wafers . . . . . 08 % 

Sugar  Cookies . 08  % 

Sultana  Fruit . 

Toast  Biscuit . o8J4 

Water  Crackers,  Ivins' . 07J4 

Package  goods—  _ 

Animals  . . .jo 

Cracker  Meal,  large . 00 

“  small . 50 

Fairy  Oysters . 50 

Gingerettes. .  1 .  00 

Sold  Medal  Soda  (small) . . 

“  "  »  (large) . go 

Graham  Wafers .  1.00 

Ivlnettes..„ . 50 

I  autch -or. -thins .  1.00 

JuBk  Lunch,. .  1 .00 

Snaps. . so 

pu Tea.. . . . z.oo 

Sttsar  Snaps . . . . 

Sattbaa  Biscuit.,... . 1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1 .25 
"  “  with  Horse-radii,  p.dz.  1. 15 

Stone  Pots,  large  size,  1  doz.  in  case  per  doz.  1 .75 
“  “  with  Horse-radish,  p.dz.  1.7c 

Wein  Senf,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .7$ 

“  s  gallon  kegs . per  keg  a. 50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  is  gallon  kegs...  “ 

**  “  in  10  «  ...  >• 

“  “  In  S  “  ...  “  .35-40 

“  “  in  a  gallon  palls. ..per  pail  .75 

Prepared  Special,  with  spoon,  a  doz.  in  case,  40 

per  doz . pc 

“  Silting  top,  a  doz.  In  ease.... per  doz,  .46 

"  with  Horse-radish,  3  doz.  In  case, 

per  dot. . .93 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

«  «.  «  ..  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb. ,  .18,  less 

Roquefort  Cheese,  re  in  case  per  lb.,  J*}6  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  11  In  ease  ,.._caee,  9.00,  single, 

“  In  tin . ........pTflb. 

11  i-lb.  tins . per  case  ,  ,, 

Camembert,  la  wood  boxes.... . per  aoz.,  9.75-1.85 

Sap  Sago,  grated,  ready  for  use,  10-ez.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  _ 

Olmutzer  Hand  Cheese,  ioe  In  box .  s.35 

Edelweiss,  Romatoor  and  Bler-Kase..per  doz.  4.00 

American  Swiss,  No.  i„ . loaf,  .91  cut,  .34 

"  “  Square  loaves,  No.  1,  about 

15  lbs.  each . per  lb.  .12 

LImburger  Cheeee,  No.  1 . box,  .18  ; 

X  box,  18  ;  lees . . 

Muenster  Cheese . per  lb.  19 

Brick  Cheese,  No.  1 .  “  ,19 

English  Dairy  Cheese .  * ' 

Pineapple  (Picnic  size).  6  In  box . per  box 

“  (Gem  size),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  dot.  In  case . per  dos. 

Lunch  size,  a  “  “  .  “ 

Picnic  size,  a  “  “  .  *• 

Trial  size .  ** 

MacLaren  Imperial  Cheese.Club  size, per  doz. 

“  “  “  No.r  “  '• 

“  Roquefort  '*  large  "  " 

••  "  "  small  **  " 

Fromage  de  Brie,  M.  C.  C.,  x  In  box., .per  box 
“  d'lslgny,  "  6  “  ...  “ 

Wm.  Tell  brand,  ia  In  box . .  " 

Neufchatel  (Cow  brand),  25  in  box .  * 

Star  Cream,  or  Phila.,  it  “  .  " 

Miniature  Cream  or  Phila.,  12  In  box..  “ 

Hand  Cheese,  8  doz .  “ 

«  ^  II .  II 

“  4  "  Thuringer .  " 


.  26 

■*7 

.33 

•35 

To 

.36 

75 


>•41 


>•75 


.21 
3.00 
•  .35 

4  SO 

3.40 
>•35 
x  .00 
1. 00 
a .  40 
*■95 
>•45 
>55 
*•55 

1.40 
1. 00 

3.00 
I  -OO 

>•35 

T, 
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Farmer  Hand  Cheese,  a  doz.  In  box  ...  “  1.43 

Scbutzen  Cheese,  ra  In  box .  “  1.35 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . per  lb.  .18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

“  8  “  .  " 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolfl 's)....per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  Holstelner...by  bbl.  ,ia;  less,  per  lb. 

“  Landjager,  short . . .  “ 

'*  "  long- .  •' 

“  Mortadella,  Dry .  « 

“  Knackwurst,  a 5  In  box,  per  box, 

#4  -75 . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

.24;  less . . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .12;  less . 

"  Cervelat,  Crescent,  50  and  xoo-lb. 

boxes,  .16 J4;  less . 

“  Cervelat,  Tin  Top,  50  and  100-lb. 

boxes,  ;  less . 

*'  Cervelat,  E.  Gothaer,  jo  and  100-lb. 

boxes,  .27 ;  less . . 

“  Salami  (E),  50  and  roo-lb.  boxes, 

.20 ;  less . 

Salami,  Blue  Ribbon,  50  and  xoo-lb. 

boxes,  aa.  ;  less . . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .i6J4;  less . . . 

Tongue  Sausage . „....per  lb. 

Smoked  Braunschweiger  Liver  Sau¬ 
sage . . — . per  lb. 

Lachs  Ham . " 

”  Petit  Dellcatess  Frankfurters ,  plain, 

per  doz. 

“  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna. . per  lb. 

“  Paprika  Speck . . . .  “ 

Mettwurst,  half-round...... . . .  “ 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . - . . . per  lb. 

Smoked  Thuringer  Blutwurst . .  “ 

"  PfeSerwurst . . — “ 


and 

.48 
4-75 
2 -75 
•32 
.48 

3:ll 

3.00 

•  >4 
.26 

.28 

*.40 

•  *5 
•»3 

.18 


.28 

.13 

•«J 

.18 

.18 


i.eo 

•>5 

.18 

.16 

.15 

•  r8 

•  i8 


Pickled  Meats. 

Per  dos. 

Lamb  Tongues  (Derby  Brand),  pint  glass  Jars.  4.75 
“  “  quart  glassjars.  5.75 

"  "  ro-ez.jars .  a.  50 

Calves'  Head,  In  round  tins.. . per  dos.  x.65 

Pickled  Meats,  In  glass .  "  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  “  pints  . 

"  "  quarts  . . . . 

Lamb  Tongues,  In  glass . .  1.60 


Holland  and  Scotland  Herrings. 


Holland — 


Mixed,  “T.  M..”  J4  bbl...., 
Milkers,  “Y.  bbL.. 

Mixed,  standard,  bbf . . 

<«  rr  s-v-i 


Kegs  or 
Pails. 

5.50  .65-.7S 

6.50  .75-. 85 


5.50-6.30 


T4  bbl.. 

Milkers,  standard,  bbl . . 

“  H  bbl . . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  34  bbl .  8.eo 

Milkers,  “  bbl . 

“  "  >4  bbl .  8.00 

Marlnirte  Herring,  imported,  about  40  in  pall.  x.  15 

Roll  Herring,  imported,  about  35  in  pail .  x .  00 

Spiced  Herring,  Imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . . . . . per  pall 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart . 35 

“  “  a  quart . 55 

“  "4  quart 

•  eeeooeoeoeeeoeoeoooee  I*  xe 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.1 

"  a  quart  tin . 

quart  tin . . 


Brat- Haring,  4  quart  tin . . .  1. 

"  2  quart  tin . 

"  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  dos. 


.60 

50 

10 

.60 

•  40 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

“  5-lb.  palls . per  pail 

"  10-lb.  pails .  “ 

Cut  Spiced  Sardines,  10-lb.  pall .  " 

"  "  5-gal.  keg . -..per  keg 

Russian  Sardines,  In  glass  jars— . .per  doz. 


•Norway  Anchovies. 

Original  package . . . per  54  bbl. 

Repacked  in  5-lb.  palls . per  pail 

10-ib.  palls .  " 

5-gal.  kegs . per  keg 

34 -lb.  flat  tins . per  dos. 

)4-lb.  tall  tins .  •' 

i-lb.  tall  tins .  " 


•  S» 


•IS 
•  55 
1.05 
•75 
*•75 
*•*5 


5:£ 
I.  to 
*•75 
•95 

1.50 

s.oo 
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Fancy  kegs,  keg .  go 

::  h? * . - .  :4a 

“  34  keg . . . . . . 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3. 75 

Slut  jars . . . per  doz.  6.00 

Jgctlns . . . . .  *'  3.60 

“  small  tins . .  “  2.40 


Russian  Caviar. 


x-lb.  tins . 

}4- lb.  tins . 

344b.  tins . — 

34-lb.  tins  . 


Per  doz. 
..  20.50 
..  10.30 
..  5.50 
..  3  ■  co 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl.  9.00 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300  — . . .  " 

5-gal.  keg,  about  150 .  '* 

10-lb.  pall,  about  50 . — . per  pall 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks.....,,.,..... . ..per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . .  keg  a  „0 

S^mU.  kegs-.. - - —  . .  "  1.50 

10-lb.  palls - - - - - . per  pall  .  65 

Imported  Lebkuchen. 

Dampfhusse  (Pfefemusse) . . per  !b. 

Spltzkugeln.. . . . . .  « 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Basler  Lebkuchen,No.  x,  6  “  ...  " 

“  No.  a,  6  **  ...  " 

"  No.  3, 6  •'  ...  «• 

Amandines,  9-lb.  tins . . . per  tin 

"  smx’  tins. .  “ 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  3-gal.  keg .  a.  50 

xo-gal.  keg .  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  3.00 

Green  Kern . per  lb.  .  io34 

Potato  Flour .  "  .08 

German  Dried  Pears . “  .14 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  “  .eg 

St.  John’s  Bread . «  .05 

Bay  Leaves . . . — . . .  "  .06-. 08 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . ‘ . .  .11# 

Tubs,  about  65  lbs . 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .183 

"  “  new,  let’s,  40-lb.  bxs . 15 

Picnic,  hill  cream,  new.  fancy,  ao-lb.  boxes . 18). 

Swiss,  domestic,  new,  100  lbs . 19 


EGGS. 

Per  dor 

Nearby,  candled  and  selected,  30-doz.  crates..  .24 
Western . 

Refrigerator . 

Milhen  Farm..., . . . s6 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  «»« . j««  lb. 

Anchovies,  in  oil,  44  bottles . 

"  •*  U  bottles . . . 

Bouillon,  Burnham,  pints,  a  dox . 

"  "  34  pints,  a  doz . 

Capers,  Nonpareil,  >4-gal.  begs . 

quart,  glass . per  doz. 

“  bottled,  44  size....  “ 

“  "  34  size....  « 

“  "  31  size....  " 

Canton  Ginger,  large  pots,  6-)ar  cases. .per  case 
medium,  is-jar  cases..  “ 

"  small,  es-jar  cases .  “ 

Cherries  In  Maraschino,  glass,  1  dos.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  dos . doz. 

"  "  3  lb.,  a  doz .  '• 

Currie  Powder,  pints . per  doz. 

"  4  oz .  “ 

"  ■  oz .  “ 


.98 

4J» 
1*5 
J-75 
• .  00 

;j° 

8.35 
3.40 
a.  00 

I. 20 

4  ' 

I 
4' 

7 


71 


So 

*5 

50 
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WASHBURN-OROSSY’8 
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# 
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Now  Sold  by  Philadelphia  Jobbers 


IIS 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


b 

(? 


Your  Reputation  is  at 
the  Mercy  of  Butter 

The  winter’ s  nearly  over — how  has  your  butter  trade 
made  out? 

Here's  a  flat  and  positive  statement: —If  you  have 
featured  Gurnse  butter  during  the  winter  you  have 
probably  sold  more  butter  than  you  ever  sold  before— all 
other  things  being  equal,  and  without  a  solitary  complaint. 

If  you  believe  that’s  simply  talk  about  our  own  goods, 
ask  some  grocer  who  has  sold  Gurnse. 

Even  if  you  got  complaints  about  Gurnse,  they  would 
lose  you  nothing;  for  we  authorize  you  to  give  back  the 
money  in  every  case.  But  it’ s  as  certain  as  anything  can 
be  that  you  won’t  get  them.  Gurnse  is  a  perfect  nutter 
a  gilt-edged  dairy  butter  that  we  make  under  ideal  condi¬ 
tions  in  our  own  dairies. 

Your  reputation  is  at  the  mercy  of  any  butter  you  sell. 
Gurnse,  at  least,  will  never  betray  you. 

Packed  in  20. 30.  and  50-pound  boxes— pounds  and  half  pounds-  39  cents. 

Prices  subject  to  market  changes. 


CJ 

Q 


P.  f .  BROWN  &  CO. 


39_41_43  South  Front  St. 

=Philadefphia,  Pa. 


4 


4 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 

OVERWEIGHT. 


Standards  of  Excellence 
Used  by  All  Leading  Grocers 


The  ONLY  successful  machine 
of  the  kind  on  the  market.  PUL¬ 
VERIZING  and  GRANULAT¬ 
ING  coffee  as  it  should  be  done. 


Troemner’s  No.  44,  “BALL”  SCALE 


FAMOUS  “STAR”  COFFEE  M1LI-S 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  AND  BINS 

Don’t  be  talked  into  something  “just  as  good^_  there  is  NOTHING  like 

NUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 
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Red  Pepper,  ring,  pints. 

<1 

"  X  pints . 

Salt,  stone 

jars,  4  doz.... 

Extract  of 

Beef,  Morris’, 

,4°* . 

*  i 

*t 

9  OZ . 

it 

Anker’ 8 

120  vials... 

li 

4  0* . 

It 

li 

8  oz . 

...  " 

N 

1* 

16  oz . 

II 

—13— 

French  Peas,  extra  fins . . per  case  16.00 

“  fins .  "  14.00 

"  Moyen's .  “  is. 00 

Hill’s  Irish  Oatmeal,  14-lb,  tins,  10  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .28 

“  Dinner  Biscuit . "  .38 

“  Breakfast  Biscuit . “  .36 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

1.25 
.60 

6.30 

3-S5 
4.00 
4.00 

1350 

Theodore  Marquet  Mushrooms — 

First  choice .  34.00 

Choice,  100  tins . per  case  20.00 

Extra,  too  tins .  “  97.00 

Hotel,  100  tins.— .  "  17.00 

Truffles,  A, . per  tin  .25 

“  H .  “  Jo 

"  % .  "  -95 

»  % .  “  1.85 

Shrimps,  pickled,  small  size .  1.15 

Dunbar’s,  s  doz— . per  doz.  a.*j 

3-75 
6.50 
4.00 
a. 35 
3.60 
9.95 
3.33 
5- aB 
Per  doz. 


Figs  In  Cordial,  Dunbar’s,  1  doz... 

“  Bishop’s,  1  doz . 

Crystallized  Ginger,  i-lb.  tins .  “ 

*'  %-lb.  tins .  *• 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  " 

“  Peach  W  ater.. .  “ 

Pitted  Olives .  “ 

Armour’s  Solid  Extract  of  Beef- 
Size  3  Jars,  s  dozen  in  case . 

it  .  II  |  it 

n  2  a  .  ft 

O  >  M944MMSMMMMM 

'*  16  ’’  %  "  . . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  case . 

<•  8  <«  1  '* 

16  “  X 


.  1-48 

.  8.30 

.  *8-9® 

.  *9-75 

. .  4-45 

.  3.30 

.  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  is  tablets  each .  3.25 

z  “  medium  ”  36  “  .  6.00 

1  "  large  "  73  "  . .  10.00 

Armour’s  French  Bouillon— 

Size  4  bottles,  t  dozen  In  case . 4.00 

”  l6  ”  Z  ”  .M.....M. ..........  14.00 

Armour's  Asparox — 

Size  4  bottles,  z  dozen  in  ease  •  »H«stM4M9«Mins  8.  50 

“  za  “  z  “  . . —  7.20 

"  5  "  . .............. . .per  bottle  3.50 

"  a  fancy  Jugs . . . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  z  dozen  In  case . — ... .  2.50 

"  19  **  z  "  .  7. an 

"  5  "  _ _ _ _ ...per  bottle  3.50 

"  9  fancy  Jugs..  ........ - ——.per  Jug  z.$e 


FLOUR. 


King  Midas . . . . . 

Gold  Medal . 

Melbourne . . . . . 

On  Top . . . . . 

Ceresota. . . . . . . . . 

Plllsbnry’s  Best . . 

Taylor’s  Fancy . . . 

Semper  Idem . . . . . . 

Pride  of  the  West. . . . . . . 

Sunbeam . . . . . . . . . . 

Quaker  City . „ . . . . . . 

Purina  Whole  Wheat,  20  5s  to  case....™ . 

Purina  Whole  Wheat  Flour — 

32-69,  per  barrel . . . ... . — . 

16-12S,  “  „...— . . . 

8-343,  « 

4-4»s,  "  . . . . . . 

Half  barrels,  )£-barreI  price  plus  to  cents. 
Purina  Graham  Flour — 

32-69,  per  barrel . . . «... 

16-129,  "  . . . 

8-348,  "  . . . 

4-489,  "  . . . 

Mother’s  Old-fashioned  Graham  Flour,  so  5 
lb.  packages . . . 


Per  bb! 
7.05 
6.65 
6.60 
6.70 
6.60 
6.60 
6.33 
6.00 
6.00 

5- 75 
6.20 
6.50 

7.00 

6.75 

6.65 

6- 55 


7.20 
6.95 
6  85 
8-  75 

3.00 


Self-Raising  Flour. 

Franlclifi,  30  packages . „ .  3.75 

Hecker’s  Superlative,  3a  packages .  5.13 


Pancake  Flour. 

Aunt  Jemima,  36  packages . . .  3 . 00 

-  ad,  ~  ‘  - 


Old  Homestead,  Flapjack,  33  packages .  1.67 


Buckwheat  Flour. 

Hecker*s,  36  packages .  2.88 

“  32  package. . . .  4.16 

Fracy,  zoo-lb.  sacks . . . per  zoo  lbs.  3.85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs .  1.90 

white,  100  lbs .  2.10 

"  table,  yellow,  100  lbs .  1.75 

”  white,  100  lbs .  j.gj 

Unbolted,  white,  Old  Virginia,  125  lbs .  2.25 

Mother's,  white,  24  packages .  1.80 

'*  yellow,  a,  package* . 1.80 


-I^- 

Farina — 

Heeker's,  34  is . . . per  case  1 . 56 

Hecker’s  (  ream  (silver  spoon)  36  cartons  ...  4.50 

“Schumacker’s  Farina .  1.40 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  -°S% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  Pea,  bags  160  lbs .  2.65 

Red  Kidneys- .  3.20 

Peas — 

Green— . .. .  2.41 

Scotch .  2.60 

Split,  yellow .  2.35 

“  green . . . . . . . 

Lentils —  Per  lb. 

000000, 110-lb.  bags, . .03 

Less  quantity . 03% 

Shaker  Corn — 

Fancy,  barrels . — . — . .... 

Less  quantity . . . - . . . . . 

Hominy — 

Lea’s  Breakfast,  10  packages.— . per  case  1.60 

“  Pearl,  100  lbs . per  bag  a. 30 

Schumacher’s  Breakfast,  10  pkgs.  to  case.—  1  4] 

Western  Pearl,  100-lb.  bags- .  1  95 

“  Grits,  100-lb.  bags . . .  1.95 

Mother's,  Grits.  36  packages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley — 

00 . . . .... 

No.  3,  100  lb.  bags . - .  2.65 

Noodles —  Per  case. 

Smith’s,  30  10-c.  packages . — .  2.00 

"  assorted,  5  and  10-c .  2,co 

Golden  Egg,  5  and  10-c .  1.80 


5-c... 

10-c... 


1.89 
i. 80 

Oatmeal — 

B,  200 lbs . - . — . perbbl.  6.35 

B,  less  than  bbl  . per  lb.  .C4 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1.47 14 

"  "  20  packages,  large-  3.90 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 

Roiled  Oats — 

Avena,  180  lbs . -....perbbl.  5.25 

“  90  lbs . — . per  keg  2.7s 

“  90  lbs . per  sack  2  4; 

Standard,  180-lb.  bbls . .  5.10 

“  90-lb.  bags,  fresh .  a.  65 

Mother’s,  compressed,  18  tin* .  .  3.12)4 

Sago — 

Colburn’s,  36  i-« . o6)4 

Fine . . . . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . 07% 

Colburn’s  Hasty,  36  packages . 06)4 

Minute,  gross- . per  box  2.75 

Flake,  about  125  lbs. . . . per  lb.  .oiX 

Pearl,  150  lbs..... . . .  “  .03)4 

“  less  quantity-. . “  .04^ 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as . per  case  4*50 

Egg-O-See.36  packages . — .  a. 50 

**  Corn  Flaxes,  36  packages .  a. 50 

Mapl  Flake,  36  packages .  *4.05 

5-case  lots .  3.85 

Postum  Cereal — 

1  doz.  io-oz.  and  y  doz.  20-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages.- .  3.60 

Mother’s  Corn  Flakes,  36  packages .  2,55 

* '  Wheat  Hearts,  18  packages .  x  .90 

Cream  Wheat,  36  packages .  . . 

Wheatlet,  30 packages . 

Whea terra,  36  package**  . . . . 

Grape  Nuts,  24  packages . . . .  2 . 70 

TriscuU,  30 packages .  2.50 

YHos,  36  2-Id.  packages . . .  4 . 25 

Kellogg's  Toasted  Corn  Flakes,  3d  packages..  2.80 
Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package- .  1  45 

Banner  Oats,  20  packages .  4.00 

8uaker  Breakfast  Biscuit,  24s  .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24s .  s.8o 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

8uaker  Cracked  Wheat,  24s .  3  40 

uaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1.95 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  a.  24s .  1 .85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.85 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36s .  4.25 


4-50 

3- 75 

4- 5° 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox's  Crystal. . 1.32 

Acidulated .  1.32 

Cox's,  large .  1.65 

“  small . 97^ 

Plymouth  Rock,  pink  or  white .  x.25 

Nelson’s .  1.50 
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Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors.  2  doz . 9c 

Jell-O  Ice  Cream  Powder,  2  doz .  x  .co 

Jellycon,  assorted  flavors.  3%  doz . 87^ 

Chalmer’s . 95 

Mothers’,  small,  x  doz . 45 

“  large,  1  doz . 90 

Cooper's . 85 

Tryphosa . .05 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddlne,  assorted,  *  doz . per  case  1 . 70 

Minute  Gelatine,  plain . per  gross  X2.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Long,  25  is . 

Short,  25  is . 

Cubes  or  Elbows,  24  is  . 

Spaghetti,  25  is . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


Per  lb. 

•  °9  'A 
■  og'A 
■09X 
.09X 
■°9  Vi 

.09)4 


Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07% 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  74  pkg . 10^ 


Choice  Grades. 

Macaroni,  short,  25  is . 07 

“  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  e  doz.  in  case.. . per  doz.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  **  .90 

Large  cartons  or  tins,  3  doz.  in  case.  “  2.00 

Dime  Tumblers,  a  doz.  in  case .  “  .90 

Bulk,  x$  lbs.._ . -..per  lb.  .  15 


Thredded  Fish. 

Thistle,  24  packages . 65 

Swansaown,  2  doz . . . per  doi. 

Osprey,  2  doz . . . „...  “ 

Swift  &  Co  — 

Talisman  brand,  «o-lb.  boxes— . per  lb.  .10)4 

“  cartons . „ . per  case  1.50 


Fresh  Codfish  Steak, 

Swift  &  Co  - 

Talisman  brand,  *4  i4b.  tin. .. 


per  case  3.80 


New  Mackerel. 

Count 

New.  io'bbi?  aoolb’  loolb’  solb’  Iolb 

Ex. Norway,  No.  x.. .170-190  35.00  18.10  9.35  2.00 

Ex. Norway,  No.  2. ..230-260  25.00  13.10  6.65  1.50 

Ex. Norway,  No.  3. .320-360  19.00  10. 10  5.25  x.20 

Ex.  Norway, No. 4.420-460  17.00  9.10  4.75  i.xo 

Summer 

Ex. Bloaters,  XX... .100-1 10  35.00  18.10  9  25  2.00 

FancyShore,  No.  1. .130-150  28.00  14.60  7.50  x.65 

Ex. Shore,  No.  1...  130-150  36.00  13.10  6.65  x.50 

Shore,  No.  1 . 130-150  24.00  12.60  6.50  1.40 

Extra  Irish,  No.  2. ..325-375  16.00  8.60  4.50  x.05 

Medium  Irish, No. 2.. 350-400  15.00  8.10  4.25  x.oo 

Small  Irish,  No.  2. ..410-450  1400  7.60  3.90  .95 

Small  Irish,  No.  3. ..475-525  13. co  7.10  3.65  .91 

New  Medium  Shore. 160-180 
New  Large  Shore. ...1x0-130 
Large,  No.  a . 310-220 

Cape  Shore. . xio-xao  16.00  8.60  4.50  x.05 

Holland . 4C0-450  11.00  6.xo 


Herring. 

aoo  lb.  100  lb  50  lb.  xo  lb.  8  lb. 
Lab.  Split,  Lg.  No.  x.„  7.00  4.60 

Lab.  Split,  Lg.  No.  s.M  6.00  3.60 

Shore,  Round,  Large.. 

Shore,  Round,  Med...  7.00  4.10 

Ocean  Fish. .  j.oo  3.10 

Shad,  No.  x.  Mess .  xi.oo  6.10  3.35  .75 

Shad,  No.  3,  Mesa..... 

Haddock,  Pickled—.., 

Red  Salmon .  ia.00  6.60 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  Iba . 07 

Our  Choice,  40  lbs . of  % 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs. . 12 
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Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

is  3s,  wood  boxes . . . 15)4 

”*>.  ;;  - . 

10-ib.  boxes . . 

5-lb.  “  15 

Cakes,  24  in  fancy  box . per  case  s  .80 

“  10-ib.  cartons..— . per  carton  i.so 

24  jars ,  fancy  box.. .  3.10 

12  “  ■'  . .  1.65 

Strips,  40  size,  boxes . . . 10 

“  20  “  . — . 10  A 

Middles,  40  size,  boxes . . . . . is 

«  .a  •<  ..1/ 


Dressed  Fish  Bricks. 

Gilt  Edge,  2- lb.  bricks.  40  lbs.— . 06 % 

Snow  White,  i-lb  bricks,  20  lbs . .... . 07 

Favorite  Cod,  a-lb.  bricks,  40  lbs— . . . .  07X 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  s  and  a  doz.  In  case .  1.50 

“  small  size,  2  doz.  In  case . . . .  .90 

Small  Tumblers,  2  doz.  in  case . . .  .90 

Large  Jars,  seated,  2  doz.  in  case . . 1.5* 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . <yjX 

Medium  Bank. . . . 06% 

Pollock. . — . — . . 

Hake. . . . 

La  original  cases,  450  lbs.,  X  e.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .16 

Boneless  Herring,  fancy  10-lb.  boxes per  lb.  .13 

Smoked  Salmon,  whole  fish.— .  “  .27 

Cromarty  Bloaters,  50s- . per  box  t  .  10 

*'  “  100  s....-...-.— •••...  “  3.10 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size.  24  vacuum  jars .  3.95 

Talisman  brand  Boneless  Herring,  in  glass, 
xoc.  size,  34  screw-top  jars  1.80 


Sliced  Halibut. 

Swift  &  Co.,  In  glass,  24  jars . — . 

“  24  cartons - — — . 


FRESH  FISH. 


j.ro 

a.  10 


Per  lb. 


Halibut . 

Salmon,  fresh . 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Sheepshead . 

Smelts . 08  - 

Cat  Fish . . . 

Butterfish,  frozen . 

Ells . 

Green  Sea  Bass . 

Weak .  .. . 

Blue,  frozen .  - 

White  Perch . 

Spotted  Trout . . 

Whitings . - 

Frozen  Herring .  — 

Shad,  Buck . each  .20  - 

Shad  Roe . each  .45  - 

Steak  Fish  %  cent  per  lb.  additional 


•  *5 

.07 

.c6 

.05 

•15 

•15 

.xo 

•  15 


•  14 

.13 

•*5 


•35 

•  65 


Cove,  Primes . 

OYSTERS. 

-10.00 

Cove,  Culls . 

-  6.00 

Blue  Points . 

“ 

“  5  00 

Blue  Points . . 

-  6.50 

Absecon,  Primes., 

-  9.00 

Absecon,  Culls . 

“  4  - 50 

Rockaways . 

-  5  *« 

CLAMS. 

Clams . . . per  M.  7. 

Necks  . . .  “  6. 


y.en 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  2.35 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05% 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04*^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . o6)£ 

5  or  io-box  lots . 06% 

Standard  Brands.  28'lb.  boxes . 06*4 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


For  years,  probably,  it 
lias  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  your  scales. 
CfDon’t  be  tempted  to 
displace  it  by  any  get- 
ricb-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  3rour  good  will  ? 


On 

Your 

Shelves 

For 

Years 


C,01d  goods  are  like  old 
friends  —  you  have  a 
warmer  feeling  for  them 
than  you  have  for  stran¬ 
gers. 

<LTake  Babbitt’s  Best 

Soap.  For  years  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


Made  by 


retailers 


Should  Sell  the 

Genuine  No.  2  Norway 


Count  220  to  250  to  the  barrel 


Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  to  !/$  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


Want  to  make  your 
Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAULMFG.  CO.,  -  Boston,  Mass. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  ‘‘GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


GROCERY  WORLD  AND  GENERAL  MERCHAN 


We  Have 
Kept  Close  to 
the  Retailer 


In  selling  Egg-O  See  and  E-C  Corn  we  believe 
in  keeping  close  to  the  retail  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 


Egg-O-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 07^ 

Fancy,  36  is . 

Blue  Pennant,  36  is . 07 l/2 

Parrot,  36  is . 05^ 

Souvenir,  36  is . 06% 

Glen  Rosa,  36  is . 07% 

Blue  Ribbon,  36  is . o6y 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 10 

Not-A-Seed,  36  is . 07^ 

Griffin,  50  is . 

Gray's,  36  is  . 0634 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05^ 

Sultanas,  50-lb.  boxes . . 04^ 

Thompson's,  50-lb.  boxes . 05 

Prunes —  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

“  “  3°  "4° . 09  M  -°9 

“  44  40-50*  . . °8^  -°8/^ 

“  50-60 . 07^  .07% 

“  “  60-70 . o6‘4  *°6 

Ruby,  30-40 . °9 /4 

“  4050 . °9l/\ 

“  50-60 . °8K 

Oregon,  40-50 . 07^ 

“  50-60 . 07^ 

Silver . ii34 

Currants — 

Fancy,  recleaned,  new,  40  is . oSy 

Extra  choice,  recleaned,  new,  40  is . 07^ 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13K 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12% 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12V 

Dates —  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . u34 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new,  Cal.,  10-is . per  box  -7734 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb.  .1  y 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .  12}^ 

5  or  10  box  lots .  “  .  12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 15/4 

5  or  10  box  lots . 15/4 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13^ 

5  box  lots . 1334 

Choice  Royals,  new,  25  lb.  boxes . 1234 

5  or  10  box  lots . 1234 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12 % 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 0934 

5  or  10-box  lots . 0934 

Peaches —  Per  Id. 

Fancy  Muir,  25  lbs . 0934 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 0734 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 0734 

Whole,  50  lbs . 0534 

Fancy,  pared,  25  lbs . 1834 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas — 

Selected,  10  hands,  packed  1  in  barrel. 

9 


2  in  crate  .. 

1  in  barrel.. 

2  in  crate... 

3  “  - 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size . 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  2. 

*•  176-200 .  2. 

44  216-250 .  2. 

44  288-300 .  2 . 

Golden  Russetts,  126-150 .  a. 

“  176-200 .  2. 

216-250 .  2. 

41  288-300 . 

Florida  Grape  Fruit — 


Per  bunch. 

.  2. co 

.  1  •  75 

.  i*6j 

. .  1*25 

.  MS 

.  1. 10 

. 95 

. 85 

Per  sack 


3*75 

3*50 

-3  03 
-3. 00 
-3'° 
-2-75 
-3.03 
-3.00 
-2  85 
-2.50 


“  54-64-80 . . 

Messina  Lemons — 


Choice,  300  size . . 

41  360  size . 

California  Lemons — 
Extra  fancy,  300  size. 

360  size. 


Pineapples — 

Fancy,  18-24 . 

Fancy,  30  size . . 

^  Fancy,  36-42  size . 

California  Oranges — 

Extra  fancy  Navels,  96-112..  ... 
Extra  fancy  Navels,  126-150.... 


3  50 

-4.00 

4.  CO 

-5.  co 

3-25 

-3-75 

4.00 

-4-75 
Per  box 

3-5° 

-3 -75 

3  5° 

-3-75 

3*25 

3-»5 

Per  box 

S-75 

375 

3.00 

“3 -25 

3.00 

-3- *5 

3.00 

-3-5° 

3-°° 

“3-25 
-2. 75 

2*‘T5 

2.50 

2-75 

-7. co 

2.50 

-r.75 

HORSERADISH. 

Tumbler*,  jo-e.  lire,  *  dor . per  dor. 

Tumbler*,  j-c.  tire,  a  doc .  " 

Tumbler*,  io-c.,  Lord'*  Prayer,*  dor.  - 
Tumbler*,  lot.  cut  glass,  IO-C. ,  ■  dor.  *• 


No.  0. 

No.  1. 

No.  1. 

4-80 

4-50 

5.10 

3.60 

4»o 

4.80 

•  .70 

3-30 

3.90 

2.  IO 

2.70 

3- 3° 

18 . 

.3  dor. 

*•75 

3-75 

No.  1. 

No.  a. 

«5 

45 

•«5 

»5 
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INK. 

Arnold’s,  black  3a . per  bottle  .48 

Continental,  red,  1  dor . 39 

“  black,  3  dor . a| 

Royal,  black,  3  dor . 35 

Superior,  black,  3  dor  . . *3 

Stafford,  Commercial,  3a . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  dor. 

Lamp  Chimneys — 

Macbeth,  Pearl  Top .  4.30 

Acme  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.70 

Crystal  .Crimp  Top .  3 .  «o 


Jumbo  Chimney*,  plain . per  dor.  .7$  .85 

“  dec.,  107..  “  .90  1. 00 

No.  o.  No.  1.  No  *. 

Banner  Burners., . 45  .35  .75 

No  charge  for  package*. 

Oil  Cans —  Per  dor. 

t-gal.,  glass . .. .  *.*5 

i-gul. ,  galvanised,  PearL .  3.90 

5-gal.,  Lennox,  spout .  5.50 

5 -gal.,  “  spigot. .  6.30 

3-gal.,  Colombia . 7.00 

j-gal.,  Banner... .  8.00 

3-gal.,  Climax,  pump .  10.00 

5-gal. ,  Home  Rule,  pump . 13.00 

Lanterns — 

No.  o,  Standard .  4.50 

No.  o.  Dash. . .  6.50 

Cold  Blast . . . „ . . .  8 . 00 


LIME. 

Chloride,  Acme,  sifting,  aj-lb.  boxes,  1  lb .  1.39 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  do* .  3.75 

Babbitt's  Lye,  4  dor .  3 . 35 

Lewis’  Lye .  3.35 

Red  Seal,  •  dot . 1.90 

“  4  do* .  4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3/35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs. ,  4  cs.  lots _  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs.  ,4CS.  lots  3.75 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .....  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 

Bull's  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 

“  44  44  2x/2  gr.  cs.,  8  cs.lots  2.35 

44  44  44  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

44  14  44  44  3  gr.es.  7 cs.lots  2.55 

“  “  “  “  5  4  “  425 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands^ 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  2  %  gr.es., 8cs. lots.  2  40 
44  44  4  4  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es., 4  cs.lots  3.50 
44  44  Dia. 5size,i44fcxs.,4cs. lots  3.75 

Chips,  Dia.  c  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
“  44  44  100/3  bx.  pkgs.,  5  cs.  lots.  3*3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  44  “3  gr.  cs.,  7  cs.  lots .  2.70 

<(  a  tt  „  tt  .  tt  . 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

“  “  “  5  “  .  4*50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  44  6  44  s  44  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

44  44  44  44  10  44  a  44  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case .  .  25.00 

44  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atm  or*  &  Son- 

Extra  Family,  Seedl*** —  Per  cam. 

No.  J,  6  glass  Jar* . . . ...» . —  4.50 

No.  3,  6  glass  Jar* .  3.10 

No.  18,  37  and  68,  wooden  pall*  .....per  lb.  .13 
Barrels,  naive*,  quarter*  and  kit*..  “  .**M 

Family,  Seedl ei* —  Per  box. 

No.  3,  6  wooden  palls . . . .  3.65 

No.  10,  6  wooden  pall*  .  6.50 

Celebrated,  Seedless — 

Bbls.,  J4*  and  V*. . per  lb.  .08W 

Wooden  palls,  18,  37  and  68  lb* .  “  .09% 

Wooden  kits,  Nos.  *0-35 .  "  .09 

Wooden  kits,  Nos.  20-35 .  "  .08 

Keystone —  Per  lb. 

Bbls..  %s  and  }{*.. . 07 M 

Wooden  palls,  z8,  37  and  68  lbs. . 08% 

Condensed  cartons,  3  do*,  to  cate. ....gross  si. 00 
Condensed  cartons,  6%  dor.  to  ca*e..grots  11.00 

Barrels,  J4s,  Vi . per  lb.  .10 

Wooden  kits,  Nos.  ao-3S .  “  .08 

Wooden  kits,  No*,  as-40 . "  ,xo}4 


—19— 

Schimmel'a — 

Bbl*.,  J4  bbls.  and  30-lb.  kits......... . 0754 

18  and  37-lb.  kanaklns . . . oj)£ 

10-lb.  kanaklns,  6  to  crate . per  dor.  10.30 

S-lb.  "  6  to  crate .  “  5.73 

5-lb.  glass  jar*,  6  to  crate .  “  6.13 

Campbell’s,  30-lb.  pails . 08 

Mr*.  Wells'. 'bbls.,  >4  bbls.  and  3o4b.  kits . 06 

New  Year,  bbls.  kegs  and  30-lb.  kits . oj 

Crescent,  bbls.,  bbls.  and  30-lb.  kits . 04% 

National,  bbls..  }i  bbls.  and  30-lb.  kits . 07 

Smith  work,  bbls  X4  bbl*  and  30-lb.  palls . 0.54 

Brick’s  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  14  bbls.  250  lbs.  J4  bbls.  125 

lbs  ,  yi  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows:  70  lbs. ,60c.; 

35  lbs  ,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  s  lb.,  J4  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07^4 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  %  gr .  2.90 

*2  “  “  "  Vi  “  .  5-75 


OILS. 


Stove  Gasoline. . 

Headlight.  130  test... _ 


Per  gal. 

.  -isK 

.  .as 


OLIVES. 

Extra  Queen —  Per  doz. 

Imported,  No.  io,  2  doz .  2.70 

“  *9>  1  “  .  4*50 

“  “  32,  1  “  6.80 

“  44  16,  2  44  2.40 

“  “  8,  3  “  90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

*  44  14,  2  44  . . .  2.20 

Special,  No.  14,  2  doz . .  1.50 

Stuffed — 

Ring.  3  doz . 90 


Fancy,  No.  14,  panel  bottle,  2  doz . 


Olives  in  bulk — 

X . 

XX . 

XXX . 

XXXX . 

XXXXX . 


2.25 


2 

1  gal.  pails. 

2  gal.  pails. 

1.40 

5  gal.  kegs 

...  1.35 

2.65 

5-65 

...  1-45 

2.85 

6.15 

...  1.75 

3-35 

7.00 

2.00 

3-85 

8.00 

4.20 

10.25 

5-15 

11.60 

Kegs,  large,  1  gallon .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

“  “  medium,  2  doz.  case .  8.00 

44  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8 ~y2  gal.  cans,  case .  12.00 

“  “  “  glass,  small.  2  doz. case 

a  tt  a  tt  med.,  44  44 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

44  small,  2  doz . 48 

Wesson’s  Cooking,  30— No.  2 . Per  case  7.00 


American  Oil. 

Per  dor. 

Stohrer’s,  No.  8,  2  doz . . . .  .55 

"  No.  16,  *  dor . 9°mt 

"  No.  3*,  1  doc .  1.85  V 

Keystone,  bottles,  a  dor. . . . 90 3 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints- . per  doz.  4.75 

“  “  quarts .  “  j.75 

“  19-os.  jars .  “  9.30 

“  10-tb.  palls . per  pail  a.  Jo 

Tripe,  10-lb.  pall* .  "  .90 

"  5-gal.  Kegs . per  keg  9.00 

Pigs’  Feet,  10-lb.  palls.. . per  pail  1.00 

“  5-gal.  kegs . per  keg  995 

Pickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  In  gla*s .  11  1.10 

"  Oz  Heart,  In  glass .  “  1.10 

"  Pigs’ Feet,  In  glass .  “  1.10 

Russian  Sardines . per  keg  .73 

“  5-lb.  palls . per  paU  .59 

”  10-lb.  palk..,...^,......  “  1. 00 


POTATO  CHIPS. 

t-lb.  packages,  bbls.,  95  lbs . . . 18  J4 

Loose,  bbls. ,  30  lbs . . . 18 

-lb.  packages,  is-lb.  boxes . to 


PEANUT  BUTTER. 

McLaren’* —  Per  dor. 

Small,  a  dot . 90 

Medium,  9  dot . . . .  i.jo 

Large,  1  dor . . . . .  9.75 

Peanutene,  No.  a  jars,  a  doi . .  . .  x.sj 

“  No.  4  Jan,  3  do* . . . 99)4 

Beardsley’s —  Per  do*. 

Small  jars,  a  der . . . __  .90 

Medium  jars,  *  dor . . .  1 .  a| 

Large  jars,  1  doc . . .  *.aj 


PICKLES. 

45  gals.,  12009 .  9.95 

45  gals  ,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  9.95 

10  gals.,  450s,  “  9.65 

10  gals.,  600s,  “  9.65 

16  gals  ,  600s,  "  4.50 

16  gals.,  600s,  "  dills .  4.50 

43  gals.,  1400s,  “  “  .  10.95 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

"  half-pints .  9.40 

Celery  Sauce,  Yorkshire,  9  dor . per  dor.  1.00 

Chow,  "  pints,  9  dor.  “  1.00 

Gherkins,  sour,  “  "  "  “  1.00 

Mixed,  “  "  “  "  “  1. 00 

Assorted,  “  “  “  “  "  j  co 

Gherkins,  sweet,  "  “  “  1.95 

White  Onions,  "  ”  "  “  t.40 

Sweet  Pickles,  500s  to  6oos.  5  gal . per  keg  9.75 

1,000s,  5  gal....... . .  “  3.40 

“  a.ooos,  5  gal... .  “  5.95 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  a,  t  gal .  1.73 

Chow  and  Mixed  Pickles,  9  gal . per  pall  1 .00 

Williams  Bros. —  Per  do*. 

No.  8,  Sour  Gherkins,  9  dor_ . 85 

No.  8,  Sweet  Gherkins,  a  dor . 85 

No.  8,  Sour  Mixed,  9  dor . 85 

No.  8,  Sour,  assorted,  9  dor . 85 

No.  8,  Chow-Chow,  9  dor . 85 

No.  8,  Onions,  9  doz . . . 87)4 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15 

"  “  40  “  . . . 14^ 

Distilled,  45  grain . 09 

44  40  44  . . o%y 

Fermented,  45  grain . 09^ 

*•  40  44  o8& 

Lutz  &  Schramm  pure  cider . 21 

distilled  white . 13 

44  pickling  white . 20 


PROVISIONS. 

Hams,  sklnback,  18-20  lbs . . . . .  ■19% 

“  14-16  lbs . J8J4 

**  10-ia  lbs . 18  J4 

Picnics,  6-8  lbs . . . . . . .  ■'*% 

Dried  Beef,  sets  city  smoked . . . .  .  18 

tenders  and  knocks... . . . 18 

“  air  dried,  sets . ae 

"  “  tenders  and  knocks . si 

Jersey  Pork,  butt . „..per  bbl.  30.00 

“  familj  r....e***»***.*ee*ee****e**s  ^2.00 

Breakfast  Bacon,  rib  In . . . .  ,i£14 

“  boneless . .21 

S.  P.  Bellies.  14-15  lbs . . . . . 16 

Bologna,  s5-lb.  boxes . 1334 

Boiled  Boneless  Ham . 27 

Beef  Tongues,  smoked,  5-6  lbs . . .  11,00 

Cooked  Compressed  Ham,  95-Ib.  boxes . 

Covered  Hams,  M-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon  ,  J4 -cent  extra. 

Swift  &  Co.— 

Premium  brand  Hams,  8  to  10  lbs. . .  .20 

"  "  is  lb . . . .0 

“  "  14  to  16  lia . .  .20 

“  "  18  lb . . . 90 

“  “  skinned,  iS-ao  lb».„  .21 

“  "  boiled,  skieoed,  fat¬ 
less . .  .31 

“  Bacon . . . *5 

“  Dried  Beef,  Insblea.— ........  .20 

’’  Beef  Tongues,  short  cut.™  .22 

Winchester  brand  Hams,  skinned,  all  avar,.  .90 
“  "  8  to  10  lbs.  aver,,. 

"  "  19  lbs.  aver . 

"  "  14  to  16  lbs.  aver... 

**  "  16  to  18  lbs.  aver  u 

“  "  Picnic . .’. . 13J4 

bove  average  loose,  if  packed  J4  cent  »  lb,  advance. 


LARD  AND  COMPOUNDS. 

Purt, 
per  lb. 

.15  Ya 
.16 

16K 


.1  m 

■17 


Compound, 
per  lb. 

•  io>4 

•  JoJ4 

.11 

.11  'A 


Tierces,  about  340  lbs.  .. 

Plain  tubs,  50  and  60-lb. 

10-lb.  tin  pails,  60  Ibt . . . . 

5-lb.  "  60  lb* . 

3-lb.  "  60  lbt._ . . 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  59  and  tes 
White  Cloud  Compound,  tubs.... 

"  "  tierces. 

Vegetole,  tierces . u'/t 

. - . - . 


•  «6K 

.19 

.11 

.10H 


tub*., 

Swift  &  Co.— 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces.. 
Jewel,  compound,  tie 
Cotoeuet,  tierce* . . 


•  «7V6 

•  z«H 

,i#K 


DRESSED  MEATS. 

City  Dreesed  Beef—  Per  lb. 

Choice,  native. . .1*  -.13 

Common  . . . 

Western  Dressed  Beef — 

Choice,  native  cattle . . . .1*  -.13 

Common  to  fair . xi 

City  Dressed  Veal — 

Prime . „ . 14 

Good  to  choice . xe 

Dre*9ed  Hog* — 

Pig* . 

Hogs,  heavy 


180  lbs.... 
160  lbs.... 
140  lb* . 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHAN 


4S 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hat, 

we’ll  build  it  for  you.  _ _ 

TWENTIETH  and  FILBERT  STS. 
PHILADELPHIA,  PEtNIVA. 


FULTON  &  WALKER  CO. 


Are  you  making  Miy 
''Exton’’  effort  ? 

Do  you  realize  Low  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  the  best?  Bxton  Crackers 
are  this  kind.  They 
please  in  every  in¬ 
stance,  and  a  satisfied 
customer  is  the  best 
advertisement  you  can 
have.  Crisp  with  a 
crispness  that  remains. 

The  flavor  unexcelled. 

And  excellence  unapproached.  Ask  your  jobber. 
The  name  EXTON  is  easy  to  remember,  and  your 
profit  will  be  satisfactory. 

A.  EXTON  &  CO.,  -  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


The  Blending  and  Roasting  of 
Coffee  is  an  art  that  can  be  acquired 
only  through  years  of  experience. 

We  have  that  experience,  gained 
through  nearly  one  hundred  years  of 
business  life,  and  we  give  to  you  the 
benefit  of  our  knowledge. 

We  send  you  the  exact  Coffee  you 
buy  and  see  that  it  is  properly  blended 
and  roasted  so  as  to  insure  the  best 
results. 

Samuel  Wilde’s  Sons  Co.,  Eleven 

Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


HERE  IS  YOUR 

QUESTION  ANSWERED 


Why  put  in  Croft's  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

4  0  cents  a  pound 

Packed  in  ^-lb.  jars,  6  and  12-lb, 
boxes 


CROFT  &  ALLEN  CO.  fiOsStSSU 
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Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . *7  -•  *9 

“  "  culls  . .13  -.15 

Sheep,  choice . ....  .15  -  if 

“  medium.. . .  .  13  -.15 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each 

Cow  Tongues . 5° 

Calf  Heads,  scalded  . .50 

Sweetbreads,  veal . per  pair  .  40 

*<  beef . per  doz. 

Calf  Livers . per  lb.  .so 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails . per  doz.  .50 

Hearts,  beef. . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Port,  loins,  city . 17 

"  "  western.. . .17 


-  -75 

-  .70 

-  -75 

-  -5° 
-1. 00 

-  *5 
-1 .00 

-  .06 

-  -«s 

-  -OS 


•  19 
•*9 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  to  lbs. . . 23  -.*5 

“  young  toms,  15  to  17  lbs . *3  -.*3 

Old  hens  and  toms . 03  -.05 

Common  to  good . 18  -.to 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 3a  -.38 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . 30  -.35 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 3°  _-3S 

Western,  4  to  4 lbs.  to  pair,  fancy . 22  -.23 

“  3  to  3J4  lbs.  to  pair,  fancy . 22  -.as 

"  fair  to  good . 18  -.ao 

Fowls — 

Western,  fancy . ao  -.21 

Heavy  Roasters,  4  to  5  lbs.. . ao  -.a» 

Fair  to  good. . 18  -.20 

Old  cocks . 14^-  isK 

Squabs—  Per  doz. 

Prime,  large,  fancy .  4 . 50-5 . 50 

Mixed . 3-00-4.0D 

I>«rk .  i-73“*  5^ 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  i %  to  a  lbs . 28  >.30 

Large  Springers . . . 22  -.24 

Fowls . 2  )  -.91 

Roosters . - . . . —  .14  -.15 

Ducks . « . .  .19  “.20 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs,  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .85 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doc. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  z,  x  doz .  2. 30 

44  44  No.  a,  x  doz .  4. 10 

“  “  No.  3,  %  doz . ..  6.30 

44  44  No.  4,  %  doc .  8. 15 

P.  P.  Sauce,  No.  x,  2  doz . . .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  a.  10 

No.  x,  cans,  x  doz .  9.30 

No.  2,  cans,  x  doz . 4.10 

No.  3,  cans,  %  doi......* . 3.35 

No.  4,  cans,  %  doz - 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Felliee —  Per  doz. 

No.  3a,  jam . . . 97)4 

No.  4)4,  toy  pail* .  a. 55 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumbler*. . .83 

Natioaal,  No.  10,  tumbler* . . . .  73 )4 

“  No.  6,  tumblers  . . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pore,  30-lb,  pails . .  •*3& 

National,  30-lb.  pails . .  .00 

Southwark,  30- lb.  pails . .  .06 

"  4)4-lb.  toy  pails,  %  do*—.—..  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  92,  jars . . . .. . 58 

*4  Southwark,  No.  3,  tins .  x.oo 

"  No.  5,  toy  pails .  2.70 

30-lb.  pails . per  pail  x.08 

/  ao  lb.  crocks . per  lb.  .07^ 

"  Schimmers,  30-lb.  palls .  44  .06 

Prune,  30-lb.  pails .  ••  %onv 

Peach,  30  lb.  pails .  «  >0* 

Jams —  *  ' 

Schimmel’s,  pure,  jars,  9  doz.., .  1.7o 

Southwark,  assorted,  jars,  2  dos . "Q, 

Orange  Marmalade —  J 

Hartley’s,  imported . ,  90 

Schimmel’s,  pure..  . 1 

Warrock’s  Guava  Jelly —  . .  *  * 

x-lb.  tumblers . .  .  . 

Hlb  «•  .  4 

. - . - .  t.25 


—a; 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


Castor  Oil.. 


Spirits  Nitre . 

Spirits  Camphor... . 

Spirits  Painters’  Commercial.. 


Glycerine . 

Syrup  Squills  .... 
Syrup  Rhubarb  . 
Syrup  Ipecac .... 
Turlington  Balsa 


Tincture  Arnica . 


Bateman  Drops,  rd  bots. 
Godfrey’s  Cordial,  rd  bob 
Turpentine . 


5c.  SI. 

IOC.  81. 

•5C.  •*. 

•  -45 

■83 

i.a5 

•  -45 

Z3 

•  -45 

•85 

1.95 

s  ..... 

•85 

*•95 

•  -45 

•85 

*•95 

■  -45 

.85 

*•95 

•  -45 

.85 

*•95 

•  -45 

.85 

*•95 

•  -45 

.85 

*•95 

.  .45 

.85 

*•95 

•  -45 

.85 

*•95 

•  -45 

•85 

*•95 

,  «... 

•83 

•45 

•85 

*•95 

■  -45 

•85 

*•95 

•45 

.85 

*•95 

•  43 

■85 

*•95 

. 

per  doz. 

.88 

25c.  size . 

5  per  cent,  discount  in  gross  lots  assorted. 


*•95 


Alum . per  lb. 

Borax,  powdered,  bulk. . per  lb.  .07 

“  lump,  bulk . . .  •*  .o5 

Butter  Color,  W.  &  R_ . per  doz.  i.oo 

Bluestone,  bulk. . ...per  lb.  .08 

Copperas .  “  .01) 

Camphor,  gum,  i-oz.  blocks .  “  .95 

“  lakes,  a  50-lb.  bbls . .  “  .03) 

“  “  less  quantity .  "  .03) 

“  Tar  Balls,  aso-lb.  bbls . .  "  . 03 f, 

11  “  less  quantity .  “  .03) 

Castoria,  Fletcher's. . per  dos.  a.  80 

“  Pitcher’s. . —  "  .75 

Carbonate  of  Ammonia . . . per  lb.  .11 

Epsom  Salts . . . .  “  .03 

Glauber  Salts. . . . — . .  “  .01) 

Glue,  ordinary . . . . . „„ .  “  .09) 

"  white . . . . .  “  .so 

Gum  Arabic . . . . . .  "  .  50 

Haarlem  Oil . . . per  dos.  .30 

Husband's  Magnesia . “  3.05 

Jamaica  Ginger,  Hires’,  flasks. .  "  .90 

Licorice,  P.  s  S.,  jc.  stick,  imported,  per  doz.  .36 

“  M.  &  R.,  s-lb.  boxes . per  lb.  .33 

”  **  lozenges,  5-lb.  boxes  "  .37 

“  4®,  6s,  8s,  iss,  16s,  5-lb.  boxes  “  .34 

............. — .................  .Z1 

Putty,  35-lb.  cans . per  100  lbs.  I  60 

“  50-Ib.  cans . . .  “  1.5$ 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  dos.  .35 
“  "  ion.  size ._  “  .73 

Paris  Green,  ioo-i35-lb.  kegs. . per  lb.  .24) 

“  W-lb.  packages .  “  .39 

“  )4-lb.  packages .  “  .28 

“  i-lb.  packages . .  “  .37 

Rosin .  “  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  “  . . . per  gross  9.00 

Roachsault,  10c.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lb». 

“  roo-lb.  bags ._ .  3.35 

“  less  quantity . per  lb. 

Venetian  Red .  “ 

Whiting  . . .  “  .03 

Goff’s —  Per  doz, 

Cough  Synip,  33c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.30 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5. . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 83 

Rool  Beer . . . 80 

Talcum  Powder . 75 

Triangular  Quiniuo  . . 80 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  “ 

Silver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

“  quarts .  “ 

“  gallons... . each 

“  «  bbls .  “ 

"  bbls .  •• 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  23c.  size... 

McCord’s  Magic  Medicine,  15c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  S5C.  size 

50c.  size 

McCormick's  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, 10c.  size 


4*5 

.60 

.03 

1.35 

•75 

1.00 

.30 

3-5° 

6.00 


3- 75 
3.00 

3.00 

4.00 

3.00 

4- 00 
4.00 

•75 


Extracts  anJ  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  s  size . 90 

No.  3  size .  s.oo 

No.  4  ilxo .  3.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  a  size  .85 
No.  3  size  s.75 

No.  4  size  3.00 

Lemon,  No.  ■  size . . . . 90 

Orange,  No.  ■  sl»e. . . 9s 


—23— 


ForF lavorinc.  Ices.  Cakes  Etc. 
Best  sv  test.  At  voup  Grocers  IOC &25C 
A'icrsT.Sflic  or  any  hpano in./hi.  unixco-stat^. 


qta.  )4  gals 
3.00  6.00 
3.50  5.00 
3.00  4.00 


s.oo  1.60  3.00 
1.50  a.75  J.50 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla— . . . 

No.  a.  Vanilla  and  Rose . . 

No.  a,  Lemon  and  assorted . . 

No.  4,  •'  «  . 

No.  4,  Vanilla  . . 

Assorted  cases.  Nos.  1  and  a . 

“  Nos.  1,  3  and  4 . 

Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.25 

X  Vanilla . „  1.00 

Lemon,  Ginger,  Win¬ 
ter-green,  Cinnamon, 

Peppermint,  Cloves, 

PeachP’ Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. .  z.as 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  35 . 

“  No.  zX . 

*•  No.  X . 

Extract  Lemon,  No.  35 . 

“  No.  aX . 

“  No.  X. . 

IngersoU's  Flavoring  Extracts — 

High  Grade  Vanilla . 

"  Lemon . 

Select  Vanilla . . . 

**  Lemon  . „. . 

“  assorted... . . . 


•45 

X 
2.00 
2.2S 
IO.80 
XI.  80 
g^ls. 
12.00 
XO.OO 

8.00 


6.00 

XO.OO 


•.05  400 


7.50 
7.00 
Per  doz. 
2.00 
.80 
•45 

•45 

*•75 

*•75 

•85 
■85 
•  8s 
•45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet . . . . . . 1 . 10 

“  Rennet  Tablets,  3  doz.„ . .  .75 

Shinn  &  Kirk's  Liquid  Rennet . . . .  1,50 

*  Ta  ‘  ' 


Hanson's  Junket  Tablets,  3  doz . . . 


.80 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

y2  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider—  Per  case 

Duffy's  1843  Apple  Julos,  1  doz.  qm._ .  3.30 

"  "  2  doz.  pts . .  4.00 

Anchor  brand  Golden  Russet,  1  aoz.  qts. ...„  3.75 

“  "  a  doz.  pts .  4.  *5 

Mott's  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  a  doz.  pts .  4.35 


CHEWING  GUM. 

Adams’,  counter  jars,  xoo  5c.  packages .  2.75 

44  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . . . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk  . .  x.95 

Spearmint,  20  packs,  xoo  pieces^ . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . oi\i 

Fancy  Head,  100-lb.  bag* . o6)tf 

Extra  choice,  100-lb.  bags . 05)4 

Prime,  100-lb.  bags . 05)4 

Japan  style,  fancy,  100-Ib.  bags . 04)^ 

“  choice,  100-lb.  bags . . . . 3% 

Java,  fancy,  polished,  100-Ib.  bags. . 03 

B.  Fischer  &  Co.— 


Fischer’s,  choicest  head,  i-lb.  bags . 

"  *  . 

Queen  Quality  head,  i-lb.  bags . 

“  “  3-lb.  bags . , 

“  “  5-lb.  bags . 

Coronet,  head,  1  Tb.  bags . 

*'  3-lb.  bags . . 


.07H 

•°7K 

•»7 

•07 

'■•iK 
•  o5H 


-24- 

Imperial,  choicest  Japan  style,  x-lb.  bags . 05 

“  “  ”  3-lb.  “  .05 

“  "  "  5-lb.  "  si 

Natural  Pure  Food,  head,  1  lb . 07 

I  [Extra  fancy  head,  Acme  Brand,  100-lb.  bags  -ojH 

Fancy  head,  100-lb.  bags . 06 }£ 

Choice  head,  100  lb.  bags . 05V 

Fancy  Java  head,  100-lb.  bags . os)J 

Fxtra  fancy,  Patna,  100-lb.  bags . 07 

Slam,  Patna  style,  100-lb.  bags . oi 

Choice  broken,  100-lb.  bags . 04 

Extra  fancy  Japans,  100-lb.  bags . 04K 

Choice  Japans,  ioo-lb.  bags . 04^ 

Crushed  head,  choice  broken,  x-lb.  bags . 04 

East  India  head,  x-lb.  bags . 07 % 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  a  ,0 

60  5-lb.  bags .  4;« 

32  14-lb.  bags .  3.73 

"  30  10-lb.  bags .  3.75 

“  ns  2%-\b.  bags  . .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Lmen,  250-lb.  bags . .  a. 90 

“  56-lb.  bags . Ij 

“  38-lb.  bags . 33 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  3.4* 

“  1 80-lb.  sacks . 1.55 

Cheese,  280-lb.  bbls .  a. 40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 73 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2. so 

New  Ivory,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  In  bbl . per  bbl.  3.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls. ,  5  per  cent, 
discount;  10  bbls.  or  more,  1%  per  cent,  discount  may 
be  allowed.  1 


SALAD  DRESSING. 


Per  doz. 
4-35 

•■75 


Durkee’s,  large,  j  doz . . . 

“  small,  2  doz.. . . . 

“  picnic,  3  doz . 95 

Schimmel’s,  small,  3  doz . 90 

My  Wife’s,  large.  1  doz. . . . s.30 

"  small,  e  doz . 1.40 

Snider's,  No.  8,  2  doz. .  1.4* 


SAL  SODA. 

Bbls.,  400  Ibs....__ . . . . . 

Keg*,  150  lbs . . . - 

60 -46.  boxes,  balk  ex  gnumlntcd,^ 


.per  100 
par  too 


.80 

•95 


SAUCES. 

Lea  ft  Perrins'— 

Wereotershire,  quarts....—— . . 

"  pints  . . 

"  %  pints . . . 

Snider's — 

Chill,  No.  i<,  1  dos . . 

"  No.  8,  a  doz . . . . . . 

Oyster  Cocktail,  No.  16,  s  doz_ . . 

“  No.  8.  s  dos . . 

Worcester,  Campbell's,  No.  8,  s  dos..., 

North  of  England,  No.  8,  a  doz_ . 

Chef,  3  doz . . 


- 7S» 

- 450 

.  3. 60 

-  «.« 

I.40 
*>35 
- -  1.40 

. 9« 

. .  -85 

. 75 


SODA— BNCARB. 

Per  lb. 

Babbitt’s  ’/s,  25  lb . . . 05)^ 

Arm  &  Hammer,  1  lb.  pkgs. .  36  lbs . 

Vi  -  *•  36  ‘  . 

“  yt  ••  “  36  ” . 

“  1  lb.  and  J4s  pkgs.,  36  lbs . 

H  “  ‘'-..36“ 


05 

•05  lA 

.06 
•°5  M 
•°5)i 


“  1,  %  and  yt  lb  ,  36  lbs . 05^ 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

*‘  Vz  “  “  36  “  . 05K 

“  K  “  “  36  “  . 

“  i  and  y2  lb.  pkgs.,  36  lbs . 05)^ 

“  1,  y  and  y  lb.  pkgs..  36  lbs . 05^ 

Swan,  kegs  no  lbs . 01% 

Bi-Carb  ,  bulk . 02)4 


SOFT  DRINKS. 

Par  dos. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dos. .  s .  10 

Sarsaparilla,  extra  quality,  pints,  s  dox_....„  a.  10 
Blood  Orange,  extra  quality,  pints,  s  dos.....  s.io 

Birch  Beer,  extra  quality, pints,  s  doz .  *.10 

Lemon  Soda,  extra  quality,  a  doz .  s.io 

Root  Beer,  extra  quality,  pints,  a  doz .  3.10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate . . .  i.le 

Root  Beer  Extract,  Hires' ,  1  doz . .  1.55 

Hires'  Root  Beer,  Carbonated,  s  doz. . 87)< 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87)4 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.15 

'*  "  pints,  s  doz. .  4.75 

"  "  "  }4-p!nts,  3  doz .  4.50 

■*  “  "  4-ounce, 6  doz .  j.oo 

"  "  "  K-gallon»,  8  bottle*  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz, .  4.00 

“  “  pints,  2  doz .  4.50 

"  "  half  pints,  3  oz .  4.00 

“  “  4  oz.,  6  doz .  5.00 

3  per  cent,  discount  on  5  case  lots. 
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For  the  Retail  Grocer 

Swift’s 

Pride 

Cleanser 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 

Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 

Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 


Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


j.  ip.  FORBES,  Coshocton,  Ohio 


Sells  Because  It  Satisfies 


Many  times 

m 

x  I 

One  of 

imitated  but 

W- 
' v 

L  trade  T}£/m| 

r  mi  weight  4  JliiiiLi  i»  ounces 

the  famous 

never  equaled 

BORAX  SOAP. 

Three  Leaders 

j  j “ct. - - 

CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit  Philadelphia.  Pa. 


Established  1877 


Dried 


Bacon  Siicer 

This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

II.  IP.  hbacock 

51  North  Second  Street 

PHILADELPHIA,  PA. 


Look  at  These  Shelves 


Here  is  a  store  fitted  with  Baines’  Brackets.  Our 
word  for  it,  there  are  at  least  25  per  cent,  more  goods 
on  the  shelves  here  than  there  can  possibly  be  on  the 
shelves  of  any  similar  store  using  the  old  style  shelves. 

No  crowding  either. 

The  point  about  Baines’  Brackets  is  that  they  hold 
up  the  shelves  without  uprights.  That  gives  you  the 
use  of  the  whole  unobstructed  shelf  length,  and  not 
only  greatly  improves  the  appearance  of  your  stock, 
but  gives  you  a  place  for  at  least  one-fourth  more  goods. 

PI  QUA  BRACKET  company 

PIQUJi,  OHIO 


increase  lour  Sales  anfl 
profits  on  YegeiaDles 

You  can  do  both  with  our  Vegetable 
Display  Stand  because  it  not  only 
reduces  spoilage  of  vegetables  and 
green  truck  but  makes  them  look 
so  attractive  they  almost  sell  them¬ 
selves.  When  writing  to  us  state 
whether  you  have  a  city  water 
supply. 

GALESBURG  CORNICE  WORKS  GALESBURG  :  ILLINOIS 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatub,  gro»s_ .  «S= 

Son  Ami,  io-c«ntiii« . K(«»  *-5» 

EWctr.  Silicon,  1  dos . per  dot.  .  70 

full  Liquid,  Urn,  3  doi . per  gross  it. 50 

“  *■  "  3  doi . per  doi.  1.43 

**  "  small . per  gross  7.00 

“  "  "  . per  dot.  .(s 

Puts  Paste,  largo . - . per  dos.  .  53 


LAUNDRY  SOAPS. 

Brand  and  Manufacturer.  ^Lb"’  5“ 

Acme,  Lautz  Bros .  ioo 

Ark,  Fairbank . . .  ioo 

America,  C.  F.  Miller .  72 

Best,  B.  T.  Babbitt .  100 

Borax,  Dreydoppel .  40 

11  Naptha,  Eavenson .  100 

•*  “  “  .  100 

*  Pearl.  Young  &  Co .  40 

•*  Novelty,  Day  &  Frick .  40 

i(  Red  Seal,  Tomson .  100 

Bee,  Colgate  &  Co .  100 

Big  Master.  Lautz  Bros .  70 

Circus . 100 

Crystal,  Brooke .  100 

Coal  Oil  Johnny .  100 

Fels-Naptha,  Fels  &  Co .  100 

Flint  Polish,  Day  &  Frick .  36 

German  Mottled . 72 

Grand  Pa  Wonder,  Beaver  Sp.Co. 
n  *<  ««  a 

Glycerine  Tar .  50 

Ivory,  P.  &  G . 

Lenox,  ** 

Lifebuoy,  Lever  Bros .  5° 

Marseilles  White,  Lautz .  100 

**  l’ndrysize 

Miller's,  C.  Miller  &  Co .  100 

Mayers,  Elkinton . 

Mineral  Scouring,  Wrigley .  100 

“  (t  “  .  27 

New  York  City,  Babbitt .  60 

Octagon,  Colgate  &  Co .  100 

Oleine,  P.  &  G . . .  84 

**  Penna.,  Miller .  60 

“  Phila.,  Lautz  Bros .  72 

**  Eavenson,  Eavenson .  84 

**  Conway,  Conway .  60 

“  Kirk’s,  Kirk  &  Co .  60 

**  Monarch,  Miller .  60 

**  C.  &  C.,  Globe  Sp.  Co .  60 

Ozone,  Fairchild  &  S . 

Polo,  P.  &  G . . 

Pound  Bleacher,  Day  &  Frick .  60 

P.  &  G.  Naptha,  P.  &  G .  100 

Quaker  City,  Eavenson .  100 

Sapolio,  E.  Morgan .  36s  gro. 

**  “  72: 

Star.  P.  &  G .  100 

Sunlight,  Twin,  Lever  Bros .  100 

Scouring,  Young  &  Co .  48 

Sunny  Monday .  100 

Velvet,  P.  &  G .  100 

White  Chief. .  100 

“  “  .  50 

Windsor  .  100  100 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soaps. 

American  QtieenViolets,  2  calces  inbox,  dz.bxs  .75 

Rread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  sj4  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  roo  cakes . 4-°° 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  %  gross,  per  box .  2.25 

Lava,  100  cakes .  .  3  85 

“  50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss,  jergens,  100  cakes,  per  box .  3.85 

Haskin’s  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

“  100  “  “  .  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum, 2doz.  bxs.,  per  case  4.75 


Soap  Powder. 

Brytinc,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

**  2,  100  7-oz .  %t  2 .50 

•*  3,  IOO  I2-OZ .  **  4.10 

Pearline,  36  10-cent  i-lb.  pkgs .  “  2.85 

“  72  5-cent  8-oz.  pkgs .  “  2.85 

“  100  4-cent  6-oz  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4-5° 

*•  IOO  I2-0Z .  “  4  OO 

Babbitt’s  1776,  100  6  oz .  "  2.50 

Young’s  Pearl  Borax,  60s .  “  3.60 

Snow  Boy.  60  is .  “  2. 40 

“  24  4s .  “  4.00 

“  30  No.  2  pkgs.  to  box .  “  2.40 

Kirkoline,  24  4s .  “  3.65 

“  100s .  “  3-3° 

Gran ma,  2  for  5, 1 00s .  2.00 

Bee,  100  x -lb.  pkgs .  3.90 

Eavcnson’s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

*■  Blue,  100  i2-oz .  4-9° 

Imperial  Cleanser,  6  doz . Per  doz.  .45 

Star  Naptha,  100  5s .  3.75 

Miller’s  Powerinc,  100s . Per  case  3.75 

Old  Dutch  Cleanser,  48  cans . Per  case  3  40 

L  I  X  R  Washing  Tablets .  5. 20 

La  France  Washing  Tablets,  2  doz.  boxes .  5.00 


SPECIALTIES. 

Anker'a  Bouillon  Capoukn . . .  j,M 


IOO 

75 

3-35 

IOO 

1.86 

72 

90 

2.90 

IOO 

75 

3.80 

40 

40 

2.70 

IOO 

br.l. 

3-9° 

IOO 

br.l. 

4.90 

40 

40 

2.80 

40 

40 

2.85 

IOO 

4.00 

IOO 

... 

3.90 

70 

2 .85 

IOO 

3.35 

IOO 

3.80 

IOO 

4  .OO 

IOO 

75 

4.OO 

36 

36 

1.30 

60 

3-35 

50 

large 

3-25 

50 

small 

1  -95 

50 

1.95 

IOO 

10  OZ. 

7.00 

IOO 

60Z. 

4.00 

IOO 

12  OZ. 

3-5° 

50 

2.00 

IOO 

5«. 

4.00 

IOO 

6.00 

IOO 

4.00 

5° 

37  'A 

2.00 

IOO 

3-35 

27 

I  .OO 

60 

to 

3-15 

IOO 

75 

3.90 

84 

60 

3-5° 

60 

60 

2  .OO 

72 

60 

3-35 

84 

60 

3-50 

60 

60 

3-3° 

60 

5° 

2.75 

60 

2.30 

60 

5Ct. 

2.25 

IOO 

75  . 

3-95 

120 

2.50 

60 

2.65 

IOO 

75 

3-»5 

100 

II  OZ. 

3-5° 

36s 

gro. 

9.00 

72s 

gro. 

9.00 

IOO 

75 

3-5° 

IOO 

4.00 

48 

CO 

IOO 

4.00 

IOO 

IOOZ. 

3-85 

IOO 

4.00 

50 

2.  IO 

IOO 

IOO 

4  00 
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Mustard— Prepared. 

Per  doi. 

Campbell’s,  Jar,  a  dos . . . 9° 

Campbell’s,  with  spoon,  new . 9° 

Golden’s,  No.  6,  with  spoon,  a  dos_ .  i  .05 

Bear  Mug,  fancy,  large  slse,  ■  dos . 1 5 

Milk  Jar,  glass  top,  2  dos . .  -So 

Water  Tumblers,  glass,  No.  so,  4  dos . 45 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 10H 

Allspice . . 

Cloves.. . 1 5 

Mace . 5<* 

Nutmegs,  large . 20 

“  medium . . 

Cinnamon  Bark,  Canton . id 

"  Java  Thin  Quills,  j-lb.  rolls..  .34 

”  Saigon . (° 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  j-ccnt  packages . per  case 

“  36 10-cent  “  .  “ 

Duryoa’s,  40-lb.,  i-lb.  packages.. . 

’’  20-lb.,  “  . . 

Niagara,  40-lb.,  “  . 

Cream,  48-lb.,  "  . _ . 

Kingsford's,  40-lb.,  “  . 

“  20-lb.,  ”  «. . « 


LAUNDRY  STARCH. 


Argo,  Gloss,  24  1 
Gilbert’s  Laundry.  40-lb  boxes.. 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . 

Kingsford’s,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  i-lb.  packages . 

"  Silver  Gloss,  is  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

"  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

"  Satin  Gloss,  crates,  xa  6-lb.  wd.  bxs. 

Niagara,  laundry,  50-lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  vlb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  s-cent  “  . 

Elastic,  64  10-cent  packages . 

"  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 


1.80 
2.70 
.08H 
.08  a 
•  °5H 
3.63 


.92 

•°3^ 

.06 

•  05 

.06 

•  c8'i 

.06H 

•  07^ 

•  »4  % 
.08^ 

•°5* 

.06 
4-73 
a.  40 
5.20 

2.60 

.08 

.6d 


STOVE  POLISH. 

Per  gro. 

Enamtline  Paste,  small,  ^ -gross .  4.50 

“  "  large,  “  .  7.20 

“  Liquid,  large,  “  .  7.20 

“  "  small,  “  .  5.23 

Mason’s  Stove  Polish,  large . dos.  .75 

"  "  regular . gro.  1.15 

Electric  Paste,  W -gross  boxes . . 4. 50 

Magic  Paste,  M-gross  boxes . „ . . . .  4.75 

Climax  Kn&mel,  i -gross . . . per  gross  10.50 

Black  Jack,  tf-gross . . .  ■  7.50 

Rising  Son . . . «..  "  5.75 

Sun  Paste,  5-cent  else . "  4.5c 

“  10-cent  slse . "  7.20 

X-Ray  Stove  Polish— 

5-cent  slse,  No.  J,  per  box  of  -gross .  s.aj 

Per  box  of  %-groes . . .  a. 50 

<4  dozen  to  gross .  3 . 00 

10-cent  slse,  No.  io,  per  box  of  -gross _  2.25 

Per  box  of  34-gross .  4.50 

Per  gross . 9-00 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .o6>£ 

Weikel's,  24  packs . per  box  1 .50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Re  1,  36  packages .  “  .60 

Silver,  36  “  .  “  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1,85 

“  Perfection,  2  doz .  per  doz.  .42^ 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  J£-gross  case» 

assorted,  6,  8,  10s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  ‘  .31 

IO-OZ  . .  “  .35 

Matting  Tacks — 

No.  10,  steel . . per  doz.  .12 

No.  11,  steel .  “  .17 

No.  12,  steel .  “  .  18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon,  V -gross  display  carton .  1  20 

Fly  Paper,  Tanglefoot . per  case  2.70 

“  Sticky,  10  cartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

ft  “  “  10  cartons .  “  2  35 

Wax,  White  and  Yellow . per  lb.  .30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  ,90 

u  60  “  .  (t  1.05 

“  75  “  . • .  “  1  -35 

“  90  “  “  1.70 

“  100  “  “  1.75 

Coils  or  Spools . per  lb.  .io}£ 

Jute —  Per  lb. 

Coils  on  spools . 085^ 

Tie  Yarn—  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans —  g 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . 27 

Glucose. 

Best,  for  confectionery .  2.60 


HONEY. 

Selser’e,  lunch  bottles,  2  doz . per  doz.  .95 

Sober's,  medium  bottles,  2  doz .  “  1.35 

Schlmmel's,  10-oz.  bottles,  2  doz.  In  case .  1.45 

"  6-oz.  “  “  “  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars —  Per  dot 

4  doz.  In  barrel.. . . . 9234 

1  doz.  in  case . 95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.90 

Globe,  No.  2  tins,  2  doz . 83 

Globe,  No.  234  tins,  2  doz .  z.oo 

Globe,  No.  5  tins,  1  doz .  1.95 

Globe,  No.  10  tins,  34  doz . x.8o 

Banner  In  jars,  compound . 9234 

White  Clover,  in  jars,  compound . 95 

•Karo,  10-cent  size,  2  doz . per  case  z.99 

Karo,  .j-cent  size,  1  doz .  “  2.33 

Duff’s  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  34  doz.  to  case .  6.60 

W-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  2  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case . «...  )•»« 

No.  5  cans,  short  34-gal  .  screw  cap,  1  doz. 

to  case .  »  -8o 

Full  qt.  cans,  plain  top,  2  doz.  to  case .  1 . 40 

No.  a  cans,  2  lb.  size,  plain  top,  3  doz.  to 

caso . — . 97)i 

Red  River — 

No.  234  cans,  934  lb.  size,  plain  top,  2  doz. 
to  case .  s.oo 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4. 20 

Penn  Mar  Table  Syrup,  2s .  3.69 


MAPLE  SYRUP. 

Vermont,  gal.  tins . . . per  gal. 


1.25 


34-gal.  tins.- .  7.75 

Hazen’s,  qt.  bottles .  4-°° 

“  pt,  bottles .  a. 40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  fancy .  4-1° 

“  7.  “  "  .  4-35 

“  3,  Hurl .  3-75 

“  4,  “  .  4-0° 

“  5.  "  4-35 

“  6,  “  .  4- 60 

Clipper .  .  4  7° 

Gem .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  '5 

Nu  x  6 .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc-  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

“  iot,  Tidal  Wave .  2  65 

“  123,  Seal  Globe .  2.40 

“  786,  Leader .  2.50 

“  41,  A .  2.50 

“  940 .  3* 10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Globe,  "  3.30 

“  85,  Double  Stag,  Wide  Head .  3.00 

1  *  687,  Double  Leader  Swing,  Protector...  310 
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Buckets. 


Electric,  3  hoops . 

Painted,  2  **  flat . 

**  3  “  “ . 

Galvanized,  is  qt . 

“  *4  qt . 

Indurated  Fibre . 


Butter  Dishes. 


No. 

t,  Solid  eval...« 


Per  dor. 

••  t-75 

••  t-55 
••  1-75 
..  2.00 

..  2. 25 
..  2.9a 


Per  M 

1. 19 

I.43 

I.65 

2.13 


3,  . . . - . 

5,  “  . 

1,  Wire  ends... .  1.15 

2,  “  . . .  1.50 

Picnic  Plates,  8  in .  2.20 

“  9  in .  3.59 

Crates  contain  250  each. 


Clothes  Pins. 


5  gross.. 
Tibbals 


Clothesline  Hooka . per  doz. 


Per  box 

■53 

35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  “  “  *-*5 

25,  “  “  9° 

75  X,  Solid  back .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble . 1,00 

3,  Medium . 90 

4,  Grass  . 88 

5,  Grass . 45 

6,  Grass .  1 . 15 

Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o,  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1 .85 

“  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20 

“  7,  All  pure  bristles  and  full . 1.85 

“  16,  “  “  “  socket  daub,  sol. bk.  2  40 

Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45 

No.  8,  Family . 95 

u  8,  Hustler .  1.10 

“  8,  A .  1.73 

"  10,  A .  2.10 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  10  c.  size . 95 

8,  Gray,  patent  hbre .  1.55 

18,  All  horse  hair . . .  1  90  . 

21,  **  “  “  white  tipped . . .  2.25 


TOBACCOS— PLUG. 

Per  lb 

Deer  Skin,  9  and  x6  lb . .37 

Tolly  Tar,  5,  10,  15  and  25  lba . 39 

Newsboy . 39 

Old  Honesty . 43 

Piper  Heldsick . 69 

Spear  Head .  44 

Standard  Navy .  37 

Toddy . 3^ 

Vlnco . 38 

Town  Talk . 30 


SMOKING  TOBACCO. 


Duke’s  Mixture., 

Greenback . 

Green  Turtle . 

Honest . . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

Miner's  Extra.... 
Pipe  Smoking.... 
Red  Indian . 


Per  !b. 

•  39 


YEAST  CAKES. 

Compressed  . per  4oz. 

Magic,  1%  doz.  packages . per  box 

Yeast  roam,  1%  doz . .  “ 


.18 

5» 

5* 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


This  Bill  Would  Compel  Manufacturers  to 
Sell  Retailers  and  Wholesalers 
to  Sell  Consumers 


Under  Penalty  of  Fine  or  Imprisonment.  A  Most  Radical  Bill 
Introduced  in  Congress  to  Make  All  Persons  Selling  Food, 
Drugs  or  Beverages  to  Limited  Classes  Pay  $500  License. 
Full  Text  of  Act. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

April  7,  1910. 

One  of  the  most  remarkable 
pieces  of  legislation  ever  intro¬ 
duced  in  Congress  or  in  the 
Legislature  of  any  State  was  in¬ 
troduced  in  the  House  during  the 
week  by  Representative  J.  Hamp¬ 
ton  Moore,  of  Pennsylvania.  It 
refers  only  to  the  District  of  Co¬ 
lumbia,  and  was  referred  to  the 
Committee  on  the  District.  Its 
importance,  however,  is  in  the 
moral  effect  which  it  will  have 
everywhere  if  it  becomes  a  law, 
■Briefly  the  act  compels  all  classes 
of  manufacturers  and  dealers  in 
food,  beverages  or  drugs  to  sell 
all  persons  at  the  same  price  or 
pay  a  yearly  license  fee  of  $500. 
The  direct  result  would  be  to 
compel  manufacturers  to  sell  di¬ 
rect  to  any  retailer  who  would 
buy  the  quantity  a  jobber  buys, 
or  even  to  a  consumer,  and  to 
compel  the  jobber  to  sell  a  con¬ 
sumer  if  said  consumer  would 
buy  in  sufficiently  large  quanti¬ 
ties.  The  Wholesale  Grocers’ 
Association  interprets  the  act 
and  its  inevitable  results  in  this 
way  and  will  put  up  the  fight  of 
its  life  against  it.  The  organ¬ 
ization  has  also  appealed  for  aid 
to  wholesalers’  organizations  at 
outside  points. 

The  bill  referred  to  is  H.  R. 
23,011,  and  its  full  text  is  as  fol¬ 
lows  : — 

A  BILL 

To  levy  a  tax  on  certain  vendors  of 
food,  beverages  and  drugs,  in  the 
District  of  Columbia. 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled,  That  every  person, 
partnership,  association  and  corpora¬ 
tion,  which,  in  the  District  of  Co¬ 
lumbia,  stores  for  sale  or  sells  any 
food,  beverage,  or  drug  to  any 
limited  class  of  customers  and  not  to 
all  customers  al  ike  who  tender  the  reg¬ 
ular  price  thereof,  or  who  or  which 
demands  of  a  certain  customer  or  of 
certain  customers  a  price  or  prices 
m  excess  of  what  is  demanded  of 
customers  generally  for  like  goods 
and  service,  shall  pay  annually  to 
the  collector  of  taxes  of  the  District 


of  Columbia  a  license  fee  of  five 
hundred  dollars,  and  said  collector 
of  taxes  shall  deposit  all  money  so 
received  in  the  Treasury  of  the 
United  States  to  the  credit  of  the 
District  of  Columbia.  All  licenses 
issued  under  the  provisions  of  this 
Act  shall  date  from  the  first  day  of 
November  in  each  year  and  shall 
expire  on  the  thirty-first  day  of  Oc¬ 
tober  following,  except  that  licenses 
may  be  issued  at  any  time  after  the 
beginning  of  the  license  year  to  ex¬ 
pire  at  the  termination  of  said  year 
which  said  licenses,  shall  date  from 
the  first  day  of  the  month  in  which 
the  license  is  issued,  and  for  which 
said  licenses  payment  shall  be  made 
of  the  proportionate  amount  of  the 
annual  license  tax. 

Sec.  2.  That  no  person  for  him¬ 
self,  or  as  the  servant  or  agent  of 
any  other  person,  or  as  the  servant 
or  agent,  or  as  a  member,  stock¬ 
holder,  or  officer  or  any  partnership, 
association,  or  corporation  shall,  in 
the  District  of  Columbia,  store  for 
sale  or  sell  any  food,  beverage  or 
drug  to  any  limited  class  of  custom¬ 
ers  and  not  to  all  customers  alike 
who  tender  the  regular  price  there¬ 
of,  or  demand  of  a  certain  customer 
or  of  certain  customers  a  price  or 
prices  in  excess  of  what  is  demanded 
of  customers  generally  for  like 
goods  and  service,  unless  or  until 
the  license  fee  prescribed  by  section 
one  of  this  Act  has  been  paid  and 
the  license  issued  by  the  collector  of 
taxes  of  said  District  duly  displayed 
in  the  place  of  business  where  such 
food,  beverage,  or  drug  is  stored  for 
sale  or  sold. 

Sec.  3.  That  the  provisions  of 
this  Act  shall  not  apply  to  associa¬ 
tions  or  corporations  which  do  not 
sell  or  undertake  to  sell  to  the  pub¬ 
lic  generally,  but  which  sell  ex¬ 
clusively  to  members  of  such  asso¬ 
ciations  or  corporations;  nor  shall 
it  be  construed  as  authorizing  or 
undertaking  to  authorize  in  any  case 
any  discrimination  based  solely  up¬ 
on  race,  color,  or  previous  condition 
of  servitude. 

Sec.  4.  That  any  person  violat¬ 
ing  the  provisions  of  this  Act  shall, 
upon  conviction  thereof,  be  deemed 
guilty  of  a  misdemeanor  and  shall 
be  fined  not  more  than  one  thousand 
dollars  or  imprisoned  for  not  more 
than  two  years,  or  both  so  fined  and 
imprisoned  in  the  discretion  of  the 
court. 

Sec.  5.  That  all  Acts  or  parts  of 
Acts  contrary  to  the  provisions  of 
this  Act  or  inconsistent  therewith 
be  and  the  same  are  hereby,  re¬ 
pealed. 

A  talk  with  a  number  of  the 
leaders  of  the  trade  makes  it 
clear  that  all  are  of  the  same  opin¬ 
ion  regarding  the  meaning  and 
effect  of  this  act.  The  license  fee 
of  $500,  which  must  be  regarded 
as  a  penalty  because  business 
cannot  be  done  without  it,  is  im¬ 
posed  upon  all  concerns  who  do 


not  sell  “to  all  customers  alike 
who  tender  the  regular  price.” 
In  Section  2  it  is  made  a  criminal 
offence,  punishable  by  a  fine  of 
$1,000  or  imprisonment  not  ex¬ 
ceeding  two  years  to  sell  to  a 
limited  class  of  customers  only 
and  not  to  all  customers  alike 
who  tender  the  regular  price,  or 
charge  certain  customers  more, 
than  others  are  charged  for  the 
same  thing.  This  is  taken  to 
mean  that  the  retailer  who  goes 
to  a  manufacturer  prepared  to  buy 
a  jobbing  quantity  and  to  pay  the 
regular  price  for  it  will  have  aright 
to  insist  upon  getting  it  under 
penalty  of  having  the  manufac¬ 
turer  arrested  and  fined  first  for 
refusing  to  fill  his  order,  and  sec¬ 
ond  for  doing  this  discriminating 
kind  of  business  without  a  $500 
license.  The  act  will  operate 
similarly  when  a  consumer  goes 
to  a  jobber  ready  to  buy  the 
quantity  that  the  retailer  usually 
buys.  All  classes  of  the  trade 
seem  to  be  against  the  bill  here. 

Holt. 

Noth. — A  letter  to  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant’’  from  Congressman  J. 
Hampton  Moore,  who  introduced 
the  above  bill,  states  that  it  was 
fathered  by  “parties  in  Washing¬ 
ton  who  desire  to  reduce  the  cost 
of  living.” — Ed. 


New  Cold  Storage  Bill  Intro¬ 
duced  in  Congress. 

Result  of  Senate  Food  Investigation. 
Prohibits  Keeping  Longer  than  One 
Year.  Elgin  Butter  Board  President 
Confesses  to  Interference  With  Com 
petition. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

April  8,  1910. 

One  result  of  the  Senate  food 
investigation  was  the  introduc¬ 
tion  of  a  bill  on  Thursday  making 
it  punishable  under  the  provisions 
of  the  pure  food  act  to  keep  in 
cold  storage  for  more  than  one 
year  any  article  of  food  and  re¬ 
quiring  that  all  articles  of  food 
held  in  cold  storage  any  length  of 
time  shall  bear  a  label  plainly 
and  correctly  stating  the  period 
of  time  so  stored.  Any  food  arti¬ 
cles  held  in  storage  for  more  than 
a  year  become  “adulterated,” 
and  if  articles  stored  for  a  lesser 
time  do  not  bear  the  prescribed 
label  they  become  “misbranded” 
and  are  liable  to  the  penalties  im¬ 
posed  in  the  pure  food  act. 


The  bill  w£s  referred  to  the 
Committee  on  Manufactures, 
which  considered  the  pure  food 
act.  It  is  expected  that  the  bill 
will  be  reported  to  the  Senate  and 
passed  early  next  week. 

The  Senate  Committee  heard 
John  Newman,  president  of  the 
Elgin  Butter  Board,  during  the 
week  and  as  the  result  of  his  tes-  ; 
timony  will  attack  the  Elgin  body  ; 
for  interference  Avith  competition. 
Mr.  Newman  testified  that  five  ' 
men  meet  in  Elgin  every  Mon¬ 
day  morning  to  fix  the  prices  for 
the  week  at  Avhich  members  of  the 
Elgin  Association  must  sell  their 
product ;  that  a  dealer  who  under¬ 
sells  the  quotations  is  expelled 
from  the  association;  that  this  1 
condition  is  made  possible 
through  the  co-operation  of  the 
creameries,  the  farmers  and  the 
dealers  in  butter,  and  that,  in  fix¬ 
ing  the  price  of  butter,  the  Board 
takes  into  consideration  the  butter 
offered  for  sale  but  not  purchased. 
He  ascribed  the  high  cost  of  but¬ 
ter  to  the  high  price  of  hay. 

Frank  Tilford,  of  Park  &  Til- 
ford,  New  York  City,  and  John 
H.  Magruder,  of  Washington, 
also  testified.  Both  testified  that 
they  had  been  threatened  by 
wholesalers’  associations  for  cut¬ 
ting  prices. 

Holt. 


Southern  Manufacturers’  Represent¬ 
atives  Organize. 

An  auxiliary  of  the  American 
Specialty  Association,  to  be 
known  as  the  Southeastern  Asso¬ 
ciation  of  Manufacturers’  Repre¬ 
sentatives,  was  organized  in  At¬ 
lanta  on  the  19th  inst.  This 
auxiliary,  as  are  the  other  auxil¬ 
iaries  of  the  Specialty  Association, 
is  composed  of  local  representa¬ 
tives  of  members  of  the  National 
Association,  and  will  have  juris¬ 
diction  over  North  and  South 
Carolina,  Georgia  and  Florida, 
with  headquarters  in  Atlanta. 
The  following  officers  were 
elected :  President,  B.  B.  Foster, 
of  the  Shredded  Wheat  Co. ;  vice- 
president,  J.  W.  Blood,  of  the 
Kellogg  Toasted  Corn  Flake  Co.; 
secretary-treasurer,  C.  R.  Py- 
burn,  of  the  Van  Camp  Packing 
Co. ;  executive  committee,  H.  B. 
Goldsmith,  of  the  N.  K.  Fairbank 
Co.;  William  Tellam,  of  the 
Beech-Nut  Packing  Co.;  George 
W.  Roberts,  of  the  W.  H.  Baker 
Co. ;  R.  P.  MacLean,  of  the  Dun¬ 
ham  Manufacturing  Co, 
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DO  YOU  KNOW 


A.P.  Crosby 


Detail  Adder  with  all  latest  improvements, 
registering  from  5c.  to  $1.95.  or  from  lc.  t 


Total  Adder  with  all  latest  improvements, 
registering  from  5c.  to  $1.95.  or  from  lc. 


You  will  know  what  it  tells  yon  is 
absolutely  correct,  and  that  no  mistakes 
have  been  made  in  any  of  the  figures. 

It  will  give  you  this  perfect  audit  of 
your  business,  and  give  you  many 
other  business  advantages,  as  long  as 
you  are  in  business,  for  considerably 
less  than  a  bookkeeper’s  salary  for 
one  year. 

National  Cash  Registers  are  furn¬ 
ishing  this  information  to  hundreds  of 
thousands  of  successful  storekeepers 
every  day. 

Over  800,000  National  Cash  Regis¬ 
ters  have  been  sold. 

We  are  selling  10,000,  and  over,  per 
month,  because  National  Cash  Regis¬ 
ters  save  money  for  storekeepers. 

Prices  as  low  as  $15.00.  Easy 
in r»nfTi1  v  navments,  or  a  liberal  dis- 


How  often  have  you  asked  these 
questions  ?  How  long  did  you  have  to 
wait  for  the  information? 

After  you  finally  got  the  information, 
did  you  know  absolutely  that  it  was 
correct,  or  didn’t  you  have  to  take 
some  one  else’s  word  for  it? 

This  information,  which  is  the  gauge 
as  to  the  condition  of  your  business, 
should  be  absolutely  accurate  to  the 
penny. 

To  be  thoroughly  in  touch  with  your 
business  you  should  have  all  this  in¬ 
formation,  and  more,  every  day. 

If  you  depend  on  any  human  agencies 
to  tell  you  these  things  you  can  expect 
delavs — errors  and  added  expense  in 


ments.  27  amount 
4  special  keys 


Total  Adder  with  all  latest  improve: 
keys  registering  from  lc.  to  $9.99. 


The  National  Cash  Register  Company 

DAYTON,  OHIO 


Offices  in  all 
Principal  Cities 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Co-operative  Delivery  in  Two  Towns 


The  Plans  in  Use  in  Algona  (Iowa)  and  Pawnee  City  (Neb.)  ; 
How  They  Came  About;  How  They  Work  Out  and  What 
They  Save  for  the  Merchants.  One  Pawnee  City  Grocer 
Saves  Ten  Dollars  a  Week. 


During  the  past  week  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant’’  has  obtained  some  infor¬ 
mation  regarding  the  working 
out  of  plans  for  co-operative  de¬ 
livery  which  are  in  operation  in 
two  Western  cities — Algona, 
Iowa,  and  Pawnee  City,  Neb. 
Incidentally,  it  is  an  unexplained 
fact  that  practically  all  the  co¬ 
operative  delivery  plans  in  pres¬ 
ent  operation  are  confined  to  the 
West. 

Algona,  Iowa,  is  a  town  of 
3,000  inhabitants.  Five  grocers, 
who  formerly  each  ran  a  delivery 
wagon,  after  many  years  of  the 
old  plan  decided  it  would  be  well 
to  pool  their  interest  so  far  as  de¬ 
liveries  are  concerned.  Each  of 
the  five  wagons  went  over  the 
same  territory  from  two  to  a 
dozen  times  a  day.  It  was  found 
that  the  average  cost  to  each  mer¬ 
chant  of  maintaining  a  delivery 
system  was  approximately  $50  a 
month,  which  is  an  extremely 
conservative  estimate.  To-day 
the  cost  would  probably  be 
greater,  on  account  of  advances  in 
feed.  One  of  the  team  owners  of 
the  town  was  approached  and 
after  some  figuring  decided  he 
could  furnish  with  three  wagons, 
at  a  cost  of  $200  a  month,  what 
the  grocers  were  doing  with  five 
wagons  at  $250  a  month,  and 
make  some  profit  for  himself.  A 
contract  was  made  with  this  team 
owner  to  do  the  work  for  $200  a 
month.  He  was  to  divide  the 
town  into  three  divisions  and  es¬ 
tablish  a  route  in  each  of  these 
three  divisions.  He  was  to  guar¬ 
antee  to  do  the  delivery  satisfac¬ 
torily.  It  was  decided  that  only 
two  deliveries  a  day  should  be 
made,  and  that  goods  not  ordered 
in  time  to  make  these  deliveries 
could  not  be  delivered  until  the 
next  day. 

One  wagon  is  maintained  for| 
each  of  the  three  divisions  in  the 
city-.  La'ch  store  has  three  large 
baskets,  one  for  each  of  the  three 
corresponding  divisions.  As  fast 
as  orders  are  wrapped  they  are 
thrown  into  the  proper  basket, 
and  at  the  appointed  hour  the 


wagons  drive  to  the  different 
stores  and  collect  these  baskets. 
The  agreement  is  that  each  store 
must  have  the  baskets  ready  at 
the  time  the  wagons  call,  so  there 
shall  be  no  delay.  According  to 
rule,  the  deliveries  are  to  be  made 
at  9.30  A.  M.  and  3  P.  M.  In 
practice  another  usually  is  made 
about  one  o’clock  and  in  rush 
times  even  one  more. 

For  this  service  each  of  the  five 
grocers  pay  $40  a  month.  For¬ 
merly  it  cost  them  $50  a  month. 
If  any  other  store — dry  goods, 
hardware  or  drug  store— wishes 
to  use  the  delivery,  the  team 
owner  charges  10  cents  a  package. 
Dri  vers  are  not  allowed  to  solicit 
business,  but  if  an  order  is  written 
to  any  special  grocer  when  'he 
calls  at  the  patron’s  home  he  may 
turn  in  that  order. 

The  plan  in  use  in  Pawnee  City 
has  had  even  better  success, 
though  it  is  a  smaller  place.  The 
population  is  2,000.  The  system 
at  Pawnee  City  is  also  the  con¬ 
tract  system.  That  is  to  say,  the 
actual  work  of  delivering  is  let 
by  contract  to  a  teaming  concern 
at  a  rate  agreed  upon  between  the 
merchants  and  the  contractor. 
Not  all  the  merchants  pay  the 
same  rate.  They  fix  this  schedule 
by  mutual  agreement. 

Fifteen  business  houses  patron¬ 
ize  the  co-operative  delivery  sys¬ 
tem.  The  furniture  store,  the 
laundry  and  the  feed  stores  de¬ 
liver  independently.  The  con¬ 
tractor,  who  runs  two  teams  each 
making  four  trips  a  day,  receives 
about  $50  a  week  from  the  service. 

This  is  the  schedule  of  prices 
paid  by  the  different  lines  of  trade 


per  week : — 

2  hardware  stores,  each  $i.so 

$3.00 

2  clothing  stores,  each 

1. 00 

2.00 

3  general  stores,  each.. 

5.00 

15-00 

1  grocer  . 

5.00 

5.00 

3  drug  stores,  each  .... 

2.00 

6.00 

2  meat  markets,  eacli  . . 

3-50 

7.00 

1  dry  goods  store  .... 

2.00 

2.00 

The  two  wagons, 

which 

each 

cover  half  of  the  territory  in  the 
town,  start  at  one  end  of  the  street 
and  collect  all  the  goods,  stopping 
at  all  stores  which  handle  grocer¬ 
ies  on  each  delivery  but  making 
other  stores  only  when  signaled. 


These  stores,  which  do  not  al¬ 
ways  have  goods  to  put  out  every 
trip,  have  flags  they  hang  out  just 
as  the  city  stores  hang  out  signs 
for  express  wagons  to  stop. 

Four  trips  are  made  each  day 
and  the  goods  must  be  ready  in 
the  stores,  routed  properly,  when 
the  wagons  call.  The  deliveries, 
two  in  the  morning  and  two  in 
the  afternoon,  are  at  8.30  and  11 
A.  M.  and  2.30  and  5  o’clock  P.  M. 
Only  one  trip  is  made  outside  the 
city  limits  each  day.  That  is  the 
first  afternoon  trip  at  2.30,  and 
the  residents  outside  the  limits  all 
know  this,  so  there  is  no  difficulty 
on  that  score.  Each  week  the 
wagons  change  their  collection 
trips,  starting  at  the  opposite  end 
of  the  street.  So  during  one  week 
the  merchants  at  one  end  of  the 
street  have  a  trifle  of  an  advan¬ 
tage  in  time,  but  the  following 
week  the  others  get  the  same  ad¬ 
vantage. 

The  saving  to  the  individual 
merchants  in  Pawnee  City  has 
been  rather  striking.  The  only 
individual  grocer  in  the  place 
formerly  paid  $60  a  month  for  his 
delivery  service.  As  will  be  seen 
from  the  above  schedule,  he  now 
pays  but  $20,  a  clear  saving  of  $10 
per  week. 


More  Food  Products  Fail  to 
Satisfy  Federal  Law. 

Government  Reports  Successful  Ter¬ 
mination  of  Prosecutions  Against 
Adulterated  Vinegar,  Syrup,  Milk, 
Flour,  Preserves  and  Dried  Eggs. 

The  following  data  as  to  other 
prosecutions  brought  by  the 
United  States  Government  under 
the  Federal  food  law  has  been  re¬ 
ceived  during  the  week  : — 

Judgment  No.  200 — Misbranding 
of  Vinegar. 

A  sample  of  vinegar  labeled  and 
branded  “Red  Star  Brand  Fer¬ 
mented  Apple  Cider  Vinegar”  had 
been  analyzed  in  the  Bureau  of 
Chemistry  of  the  United  States  De¬ 
partment  of  Agriculture  and  found 
to  consist  wholly  or  in  part  of  di¬ 
lute  acetic  acid,  or  distilled  vine¬ 
gar,  and  a  foreign  material  high 
in  reducing  sugars,  and  artificially 
colored  in  imitation  of  cider  vin¬ 
egar,  when  an  inspector  of  said 
Department  found  in  the  posses¬ 
sion  of  the  American  Extract  and 
Vinegar  Co.,  Nashville,  Tenn.,  75 
packages,  consisting  of  50  half- 
barrels  and  25  barrels,  of  the  .afore¬ 
said  vinegar,  each  of  the  barrels 


and  half-barrels  labeled  “Red  Star 
Brand  Fermented  Apple  Cider 
Vinegar — Leroux  Cider  and  Vine¬ 
gar  Co.,  Toledo,  Ohio.”  The  vin¬ 
egar  had  been  shipped  on  March 
26,  1909,  by  the  Leroux  Cider  and 
Vinegar  Co.  from  Toledo,  Ohio,  < 
to  the  American  Extract  and  Vin-  1 
egar  Co.,  Nashville,  Tenn.  From 
the  aforesaid  analysis  it  appeared 
that  the  vinegar  was  misbranded 
within  the  meaning  of  Section  8 
of  the  act  in  that  it  was  labeled 
“Fermented  Apple  Cider  Vinegar,” 
which  statement  was  false  and  mis¬ 
leading  in  that  it  tended  to  give 
the  impression  that  the  contents 
of  said  packages  consisted  of  ap¬ 
ple  cider  vinegar,  whereas,  as  a 
matter  of  fact,  they  contained  a 
dilute  acetic  acid,  or  distilled  vin¬ 
egar,  together  with  a  foreign  sub¬ 
stance  high  in  reducing  sugars, 
which  was  artificially  colored  in  a 
manner  to  conceal  its  inferiority. 
The  vinegar  was  seized  and  the 
manufacturer  compelled  to  file  a 
bond. 

Judgment  No.  207 — Misbranding 
of  Vinegar. 

On  May  14,  1909,  Dr.  S.  J. 
Crumbine,  secretary  of  the  State 
Board  of  Health  of  Kansas,  found 
in  the  possession  of  the  Meinrath 
Brokerage  Co.,  Wichita,  Kan.,  78 
casks  of  vinegar  labeled  “War¬ 
ranted  Cider  Vinegar,”  these  goods 
having  been  shipped  by  the  Rob¬ 
inson  Cider  and  Vinegar  Co.  from 
Benton  Harbor,  Mich.,  on  or  about 
April  27,  1909,  to  the  Wichita  Vin¬ 
egar  Works,  Wichita,  Kan.,  which 
had  refused  to  accept  the  consign¬ 
ment.  A  sample  taken  from  the 
shipment  was  subjected  to  analysis 
by  a  collaborating  chemist  of  the 
Bureau  of  Chemistry,  and  it  was 
found  not  to  be  a  cider  vinegar, 
as  claimed,  in  that  it  was  not  made 
wholly  or  entirely  of  apples,  but 
contained  less  than  0.25  gram  of 
apple  ash  in  100  cubic  centimeters, 
and  less  than  30  cubic  centimeters 
of  decinormal  acid  were  required 
to  neutralize  its  alkalinity.  The 
product  was  therefore  misbranded 
under  Section  8  of  the  act  in  that 
it  was  labeled  “Warranted  Cider 
Vinegar,”  whereas,  in  fact,  the 
casks  contained  a  product  which 
was  not  cider  vinegar.  The  goods 
were  seized  and  released  under 
bond. 

Judgment  No.  209 — Misbranding 
of  Syrup. 

An  inspector  of  the  United 
States  Department  of  Agriculture 
purchased  from  M.  H.  McAleese, 
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at  Benkleman,  Neb.,  a  sample  of 
the  syrup  labeled  “Baker  &  Co.  s 
Cane  and  Maple  Sugar  Syrup,  Den¬ 
ver,  Col.,”  which  was  taken  from 
a  consignment  shipped  to  said  deal¬ 
er  by  the  defendant  from  Denver, 
Col.  The  sample  was  analyzed  in 
the  Bureau  of  Chemistry  of  the 
United  States  Department  of  Agri 
culture  and  found  to  consist  almost 
entirely  of  cane  sugar  syrup  and  a 
very  little  maple  syrup.  It  was 
concluded  from  the  analysis  that 
the  syrup  was  misbranded.  The 
Baker  Co.  was  indicted,  plead 
guilty  and  was  fined  $10  and  costs. 

Judgment  No.  21  i — Adultera¬ 
tion  and  Misbranding 
of  Milk  Flour. 

On  or  about  October  14,  1909. 
an  inspector  of  the  United  States 
Department  of  Agriculture  found 
in  the  possession  of  H.  J.  Kuhnle 
Co.,  Philadelphia,  Pa.,  five  barrels 
of  the  product  labeled  “F.  Behrend, 
54  Front  St.,  N.  Y.  Pure  Vacuum 
dried  Milk  Flour,  containing  5  per 
cent.  Butter  Fat,”  which  had  been 
shipped  to  said  dealer  by  F.  Beh¬ 
rend,  of  New  York  City,  N.  Y. 
Samples  taken  from  this  consign¬ 
ment  were  analyzed  in  the  Bureau 
of  Chemistry  of  the  United  States 
Department  of  Agriculture  and 
found  to  have  been  manufactured 
from  a  closely  skimmed  milk  and 
to  contain  only  between  1  and  2 
per  cent,  butter  fat.  The  goods 
were  seized,  but  released  under 
bond. 


Judgment  No.  222 — Misbranding 
of  Preserves 

A  sample  of  preserves  labeled 
“Convenient  brand  preserves,  one 
full  pound,”  had  been  weighed  in 
the  Bureau  of  Chemistry  of  the 
United  States  Department  of  Agri¬ 
culture  and  found  to  contain  14 
ounces  of  preserves,  when  an  in 
spector  of  the  said  Department 
found  in  the  possession  of  Henke 
&  Pillot,  a  corporation  of  Houston, 
Texas,  516  cases  of  said  preserves, 
each  case  labeled  “four  dozen  one 
pound  convenient  brand  preserves,” 
and  each  can  labeled  “Convenient 
brand  preserves,  one  full  pound. 
The  preserves  had  been  shipped  in 
September,  1908,  to  Henke  &  Pillot 
by  Wm.  Numsen  &  Sons,  Balti¬ 
more,  Md.  It  appeared  that  the 
preserves  were  misbranded  within 
the  meaning  of  Section  8  of  the 
act  in  that  the  label  purported  to 
correctly  state  the  contents  in 
terms  of  weight,  which  statement 
was  incorrect.  The  Government 
seized  the  whole  shipment  and 


compelled  Numsen  &  Sons  to  file  a 
bond  to  reclaim  them. 

Judgment  No.  224 — Adultera¬ 
tion  of  Liquid  Eggs. 

On  or  about  November  29,  1909, 
there  was  found  on  the  wharf  of 
the  New  England  Navigation  Co., 
New  York  City,  144  cans  of 
liquid  eggs,  which  were  originally 
consigned  by  Henry  Sloan  &  Co. 
from  Buffalo,  N.  Y.,  to  Morris 
Brown,  of  Boston,  Mass.  An  in¬ 
spector  of  the  United  States  De¬ 
partment  of  Agriculture  called  at 
the  establishment  of  the  Boston 
consignee  to  collect  a  sample, 
which  was  refused  by  said  con¬ 
signee,  acting  upon  the  instructions  | 
of  his  immediate  consignor,  Sloan, 
who  had  stated  to  him  in  a  letter 
that  the  eggs  were  doctored  and 
should  be  hidden  from  the  inspec¬ 
tor  and  immediately  shipped  to 
Samuel  Rottenberg,  New  York| 
City.  On  November  27,  1909,  they 
were  reshipped  by  the  said  Morris 
Brown  to  said  Rottenberg,  and 
were  seized  on  Pier  18,  North 
River,  New  York  City,  before  de¬ 
livery  could  be  made  to  him. 

Henry  Sloan  &  Co.,  the  first  con¬ 
signors,  are  dealers  in  “spot  and 
rotten  eggs,  which  they  claimed 
were  marketed  solely  for  tanners 
use.  Samuel  Rottenberg,  of  New 
York  City,  the  last-named  con¬ 
signee,  is  a  dealer  engaged  in  bak¬ 
ers’  supplies,  the  largest  portion  of 
his  trade  being  in  the  distribution 
of  eggs.  The  circumstances  of  the  | 
shipment  and  the  business  in  which 
the  parties  are  engaged  warranted 
the  assumption  that  said  eggs  were 
putrid  and  unfit  for  human  con¬ 
sumption,  whereupon,  on  Novem¬ 
ber  29,  1909,  the  Government! 

seized  the  stuff  and  destroyed  it. 


A  Splendid  Cigar 
Proposition 

We  are  pleased  to  announce  we  are 
now  offering  a  very  interesting  proposi- 
tion  on  the  famous  Hawthorn  Cigar. 
For  the  present  we  will  give  with  each 
i,ooo,  at  $35  00,  100  free.  This  Cigar 
holds  the  record  of  being  a  leading 
seller  in  its  home  territory  for  a  longer 
period  than  any  other  brand.  We  invite 
you  to  place  your  orders  at  once. 
CROCKER  GROCERY  COMPANY 

WILKE5-BARRE,  PA. 

We  have  the  most  perfect  HUMIDOR  for  cur- 
ing  Cigars  in  the  United  States. 


ELTON  J.  BUCKLEY 

Z41t*r  OrKtrr  W*rl4  i>4  Oaasral  M.rchsat" 

Attorney  and  Counselor  at  Law 

MS-441  Lm4  Title  Bl<t ,  PMU4al|Ua.  Pa.  1 

Cirfiriflii  PractlM,  Caaaa  9§4*rF—4  Law*  I 
Trait-lark  laffifraffoa 
faaaraf  Fndkt 


Push  It  Now 

You  haven’t  a  customer  who  won’t  buy 

Duffs 

Molasses 

if  you  remind  them  of  it.  It  is  molasses 
season,  dhe  only  reason  you  don  t  sell 
ten  times  as  much  is  because  you  don  t 
talk  about  it. 

Duffs 

Molasses 

is  known  all  over  the  country  as  the 
brand  that  everybody  keeps  buying. 
The  kind  that  children  love— and  it’s 
good  for  them. 


_ v  udutian  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 
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WITH  THE  EDITOR 


Another  authority  of  some  note 
who  believes  that  a  reason  for 
high  food  prices 
is  an  excessive 


A  True  Statement 
but  a  Wfoag 

Conclusion,  number  of  gro¬ 
cery  stores,  is  W. 
C.  Brown,  president  of  the  New 
York  Central  Railroad.  Mr. 
Brown  made  an  address  before 
the  Rochester  (N.  Y.)  Chamber 
of  Commerce  recently,  and  in  the 
course  of  it  he  said : — 


“I  live  in  an  apartment  building 
in  New  York,”  lie  continued,  ‘‘which 
contains  about  forty  apartments. 
Since  the  agitation  in  regard  to 
prices  has  been  in  progress,  I  have 
taken  pains  to  observe  the  methods 
of  the  retailers  of  meats,  vegetables 
and  groceries  and  I  have  seen  fifteen 
delivery  wagons,  each  with  a  box  or 
basket  or  two,  waiting  in  each 
other’s  way  to  get  into  the  area 
where  delivery  to  the  apartments  is 
made, 

‘‘One  of  the  wagons  with  one 
team  and  one  driver  could  have 
handled,  without  trouble,  all  that 
the  fifteen  wagons  contained.  In 
the  four  sides  of  one  city  block,  not 
far  from  where  I  live,  there  are  six¬ 
teen  small  stores  or  markets,  selling 
groceries,  vegetables,  meats,  etc. ; 
four  of  them  without  any  trouble 
whatever  could  do  all  the  business 
done  by  the  sixteen. 

“My  suggestion  would  be  that 
twelve  of  these  shopkeepers  take 
their  twelve  teams,  their  twelve 
t  drivers  and  their  clerks  and  go  out 
;  in  the  country  and  become  produc¬ 
ers,  instead  of  consumers;  that  they 
add  something  to  the  wealth  of  the 
country  by  creating  it  instead  of  in¬ 
terposing  an  unnecessary  and  un¬ 
called  for  expense  between  the  pro¬ 
ducer  and  the  consumer. 

“The  ultimate  consumer  must,  in 
each  case  pay  prices  for  his  goods 
that  will  cover  the  high  rents  of  the 
many  small  establishments,  the 
waste  of  carrying  many  duplicate 
stocks  in  different  stores,  the  dis¬ 
advantage  of  buying  in  small  quan¬ 
tities,  and  the  wages  of  multiplied 
clerks  and  of  multiplied  cost  of  de- 
’livery.”  • 


It  cannot  be  doubted  that  there 
is  considerable  truth  in  this. 
There  are  more  grocery  stores 
than  there  is  any  need  to  be,  but 
nevertheless  the  writer  doesn’t 
agree  with  Mr.  Brown’s  idea  of 
the  result  of  this  condition. 
Doesn’t  it  stand  to  reason  that 
the  more  merchants  are  fig'hting 
for  the  business  the  hotter  the 
competition  and  the  lower  the 
prices  ?  1  he  fact  that  there  are 

too  many  stores  hurts  the  stores, 
not  the  public.  For  if  there  were 
fewer  just  enough,  in  other 
words,  to  supply  the  demand — 
the  stores  could  and  would  be  a 
thousand  times  more  independent 
than  they  can  be  now,  and 


form  of  their  independence  would 
inevitably  be  the  getting  of  bet¬ 
ter  profits. 

The  fact  that  many  stores 
means  many  rents  and  operating 
expenses,  which  consumers  must 
pay,  doesn’t  mean  that  they  would 
pay  them  any  less  if  some  of  the 
stores  went  out  of  business,  for 
the  retirement  of  twelve  stores 
out  of  sixteen  would  certainly  not 
mean  that  the  remaining  four 
stores  could  appreciably  reduce 
their  percentage  of  expense. 


sort  of  thing  the  writer  believes 
to  be  worse  than  “substitution”; 
it  is  extortion  and  if  carried  be¬ 
yond  a  certain  point  becomes 
actual  dishonesty. 


Substitution. 


In  the  adver¬ 
tisement  of  Gim- 
bel  Bros,  in  last 
Sunday’s  Phila¬ 
delphia  papers  the  following  ap¬ 
peared  : — 


TEAS,  COFFEES,  SPICES,  FLAVORING,  EX¬ 
TRACTS  AND  BAKING  POWDERS  ARE 

GOOD  TESTS  OF  GIMBELS  PURE  FOODS. 

As  a  rule,  when  you  buy  any 
foodstuffs  that  have  been  adulterated 
you  do  not  get  them  for  less,  the  re¬ 
tailer  simply  makes  more  profit,  be¬ 
cause  he  knows  that  his  business  is, 
at  the  best,  precarious  and  he  wants 
to  make  the  most  of  it. 

■  Certainly  you  do  not  get  your 
money’s  worth,  because  you  are 
buying  something  that  is  worse  than 
useless. 

In  Teas  and  Coffees  there  is  now 
but  little,  if  any,  adulteration,  but 
there  is  substitution,  which  is  as  bad. 
Every  pound  sold  at  Gimbels  is  sold 
with  the  idea  of  other  orders.  The 
successful  grocery  store  is  built  up 
by  regular,  not  sporadic  custom. 

We  have  paid  especial  attention  to 
extracts  and  baking  powders ;  they 
are  a  prolific  source  of  adulteration, 
and  these  with  teas  and  coffees  are 
good  tests  of  the  store’s  pure  food 
crusade. 

If  you  are  outside  our  wagon  de¬ 
livery  zone,  have  your  name  put  on 
our  free  delivery  list  for  purchases 
of  $5  and  upward. 


There  seems  to  be  a 
consensus  of  opinion  that 

why 


general 


The  Result  of 
a  Lie. 


one 


One  day  last  week  an  expert 
coflee  man  walked  through  the 
Gimbel  cofifee  department  with  a 
“Grocery  World  and  General 
Merchant”  representative.  The 
prize  Gimbel  coffee  is  a  blend  for 
which  they  get  50  cents  a  pound. 
The  coffee  man  examined  it, 
tested  it,  judged  it  and  then  gave 
it  as  his  opinion  that  the  Gimbels 
at  least  doubled  their  money  on 
it  and  probably  a  little  more.  An¬ 
other  blend  which  retailed  at  30 
cents  he  believed  did  not  cost 
more  than  14  to  16  cents. 

A  coffee  that  costs  25  cents  or 
less  is  not  worth  50  from  any 
standpoint.  Neither  is  one  worth 
30  that  averages  half  that.  This 


one 

reason  why  the 
canned  tomato 
market  is  so  ex¬ 
ceptionally  dull  in 
this  section  is  the  distrust  of 
canned  tomatoes  inspired  by  the 
Philadelphia  “North  American” 
during  its  reckless  and  unscrupu¬ 
lous  attack  upon  the  Murphy  food 
bill  in  the  spring  of  1909.  It  will 
be  remembered  that  the  venom  of 
the  “North  American”  was 
spurted  with  particular  malice 
toward  that  clause  of  the  Murphy 
bill  which  allowed  the  use  of  ben¬ 
zoate  of  soda.  To  arouse  hostil¬ 
ity  against  that  provision  the 
“North  American”  stopped  at 
nothing.  Its  specialty  was  the 
telling  of  half  truths,  coupled  with 
actual  misrepresentation.  One  of 
its  cartoons,  for  example,  repre¬ 
sented  a  shrouded  figure  of 
death  in  close  proximity  to  a  can 
of  tomatoes  on  which  the  artist 
had  falsely  written  “Benzoate  of 
Soda.”  Canned  tomatoes  have 
never  contained  benzoate,  so  the 
“North  American’s”  statement 
was  a  vile  libel  on  a  staple  food. 
The  canning  interests  took  the 
matter  up,  and  a  number  of  pro¬ 
testing  letters  were  sent  the 
paper  and  published.  The  harm, 
however,  had  been  done.  Thou¬ 
sands  of  people  who  saw  the  car¬ 
toon  and  absorbed  its  poison 
probably  never  saw  the  letters, 
and  the  paper  itself  was  never 
decent  enough  to  confess  its 


enormous  quantities.  Yet  one  of 
the  largest  handlers  of  the  prod¬ 
uct  in  Philadelphia  stated  during 
the  week  that  he  had  not  sold  a 
carload  in  Philadelphia  in  two 
months.  In  the  same  period  he 
had  sold  three  or  four  cars  to 
Pittsburg,  one  to  New  York,  and 
a  still  larger  quantity  west  of 
Pittsburg.  This  is  a  general  ex¬ 
perience. 

The  writer  repeats  an  opinion 
expressed  some  time  ago — that  it 
would  be  a  splendid  thing  if  some 
legal  procedure  could  be  devised 
by  which  an  action  in  libel  would 
lie  against  the  man  or  the  paper 
who  lied  against  a  commodity.  The 
action  of  the  “North  American” 
is  particularly  mean  and  low,  as  it 
constantly  poses  as  the  only  news¬ 
paper  pure  food  advocate  in  this 
section. 


wrong. 


There  are  actual  instances  in 
the  trade  itself  of  consumers  who 
have  never  eaten  canned  tomatoes 
since  the  “North  American”  car¬ 
toon  appeared,  and  to  every  one 
such  known  there  are  a  hundred 
or  a  thousand  not  known.  Never 
under  the  same  circumstances  has 
the  demand  for  tomatoes  been  so 
poor  in  Eastern  Pennsylvania. 
The  price  is  the  lowest  for  years. 
Ordinarily  at  the  prices  ruling 
tomatoes  should  be  selling'  in 


The  bill  introduced  in  Congress 
during  the  week  regarding  those 
dealers  in  food, 
An  Amazine  and  drugs  and  bever- 
Vcry  Bad  Bill.  ages  within  the 

District  of  Co¬ 
lumbia  who  sell  limited  classes, 
as  manufacturer  to  jobbers,  and 
jobbers  to  retailers,  is  quite  the 
most  amazing  production  the 
writer  has  seen  in  many  a  day. 
The  full  text  of  the  proposed  act 
appears  elsewhere  in  this  issue, 
and  readers  hereof  may  read  and 
interpret  it  for  themselves.  There 
seems  no  doubt,  however,  that  the 
bill,  if  enacted,  would  abolish  all 
lines  between  the  various  middle¬ 
men.  To  apply  this,  the  manu¬ 
facturer,  unless  he  wants  to  pay 
$500  for  a  license  or  risk  fine  and 
imprisonment,  must  sell  any  re¬ 
tailer  who  will  buy  the  same 
quantity  that  a  jobber  buys,  and 
he  must  sell  him  at  the  same 
price.  Fine !  says  the  large  re¬ 
tailer  whom  many  manufacturers 
now  refuse  to  sell  direct.  But 
wait.  By  the  same  provision  the 
manufacturer  must  also  sell  a 
consumer  under  the  same  condi¬ 
tions,  and  the  wholesaler  must 
likewise. 

This  is  a  bad  bill  for  everybody ; 
the  retailer  should  fight  it  just  as 
hard  as  the  jobber.  Where  it 
comes  to  the  abolition  of  all  mid¬ 
dlemen,  the  retailer  stands  on  the 
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same  gallows  with  the  jobber 
and  should  join  with  him  in  all 
possible  defences. 

It  would  be  very  interesting  to 
know  the  origin  of  this  bill.  1  he 
“Grocery  World  and  General 
Merchant”  has  made  strenuous 
efforts  to  locate  the  father  of  it, 
but  has  not  succeeded  up  to  this 
time.  Undoubtedly  the  introduc¬ 
tion  of  the  measure  in  the  District 
of  Columbia  is  the  beginning  of 
some  kind  of  a  movement. 


Specialty  Manufacturers  Want  Less  Published  About  Brands 
Attacked  Under  Federal  Food  Law.  More  Controveisy 
Over  Wormy  Figs.  Procter  &  Gamble  Reduce  Jobbe:  s 
Profit  on  Their  Goods.  Market  Summary. 


Names  of  Elevator  Constructors. 

Lebanon,  Pa.,  April  6,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— Will  you  please 
let  me  have  the  names  and  ad¬ 
dresses  of  different  manufacturers 
of  elevators.  Enclosed  you  wil* 
find  a  stamped  envelope  for  re 
ply. 

jfYoujrs,  truly, 

Isaac  Sherman  Est. 

K  Vl\  :J  rfllU' 

The  Albro-Clem  Elevator  Co., 
Inc.,  Seventh  and  Glenwood  ave¬ 
nue;  Supplee  Elevator  Co.,  3207 
Spring  Garden  street;  Otis  Ele 
vator  Co.,  Twelfth  and  Sansom 
streets;  O’Neill  Elevator  Co.,  103 
North  Marshall  street,  all  o 
Philadelphia. 


The  New  York  Letter 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

New  York,  April  7,  1910. 
Premature  publication  of  the 
facts  as  to  cases  brought  for  sup¬ 
posed  violation  of  the  Federal 
Food  and  Drug  Law  often  does 
much  injury  to  the  reputation  of  a 
manufacturer  and  his  product. 
This  is  the  position  taken  by  the 
American  Specialty  Manufac¬ 
turers’  Association.  The  manu¬ 
facturers  of  specialties  are  said 
to  be  the  chief  sufferers  since  the 
good  names  of  the  brands  and 
trade-marks  are  readily  damaged 
by  false  inferences. 

The  specialty  manufacturers 
hold  that  it  is  time  enough  to 
publish  the  facts  after  there  has 
been  an  adjudication.  The  opin¬ 
ions  expressed  by  chiefs  and 
subordinates  in  the  Federal  Food 
Department  when  cases  are  pend¬ 


ing  are  naturally  unfavorable  to 
the  food  product,  it  is  pointed 
out,  since  these  men  are  trying  to 
prove  that  the  law  has  been  vio¬ 
lated.  These  opinions,  published 
before  the  decision  of  the  cases, 
do  much  harm. 

Then  if  the  decision  is  favorable 
to  the  manufacturer,  it  is  likely 
to  receive  little  attention  in  the 
public  press.  It  will  never  over¬ 
take  the  original  unfavorable  re¬ 
ports  that  have  been  set  in  mo¬ 
tion. 

The  following  resolutions  were 
adopted  Monday  by  the  Executive 
Committee  of  the  Specialty  Manu¬ 
facturers,  and,  after  they  are 
signed  by  the  members,  will  be 
sent  to  Washington: — 

Whereas,  Section  4  of  the  Food 
and  Drugs  Act  of  June  30,  1906.  pro¬ 
vides,  in  cases  of  violation,  “After 
judgment  of  the  court,  notice  shall 
be  given  in  such  manner  as  may  be 


prescribed  by  the  rules  and  regula-  . 
tions  aforesaid and  _  j 

Whereas  Unauthentic  published 
statements  regarding  articles  of  food  i 
and  drugs  are  harmful  to  the  com¬ 
mercial  interests  of  the  United 
States  and  tend  to  bring  into  dis¬ 
repute  merchants  and  manufacturers 
who  are  earnest  in  their  desire  for 
the  proper  enforcement  of  the  Food 
and  Drugs  Act;  therefore  be  it 
Resolved,  That  the  American 
Specialty  Manufacturers’  Associa¬ 
tion  affirms  its  belief  in  the  Food 
and  Drugs  Act  of  June  30,  1906,  as 
a  wise  and  salutary  measure,  when 
judiciously  enforced,  but  deprecates 
the  publication  by  the  Government 
or  by  its  assumed  authority  of  any 
proceedings  under  said  Act,  until 
after  conviction ;  otherwise,  arbi¬ 
trary  opinions  exnressed  by  chiefs 
and  subordinates,  and  given  publica¬ 
tion  under  the  privilege  of  office,  are 
generally  accepted  by  the  public  as 
having  all  the  weight  and  authority 
of  a  final  order  from  a  department 
of  the  Government;  and  be  it 

Further  Resolved,  That  a  copy  of 
these  resolutions  be  addressed  to  the 
President  of  the  United  States,  the 
Secretary  of  the  Department  of  Ag¬ 
riculture,  the  Secretary  of  the  Treas¬ 
ury,  the  Secretary  of  the  Depart¬ 
ment  of  Commerce  and  Labor  and 
to  every  member  of  Congress. 

*  *  * 

At  Jersey  City,  the  Hudson 
County  Grand  Jury,  which  recent¬ 
ly  handed  up  indictments  against 
the  officers  and  directors  of  the 
Beef  Trust  for  alleged  conspir¬ 
acy,  made  a  presentment  to  the 
court  Saturday  on  cold  storage 
conditions.  As  there  are  no  laws 


Ten  Cents  Per  Case 


On 


More  Profit 


Post  Toasties 


When  bought  by  retailers  in  5=case  lots— at 


$2.70  the  case 


If  a  Retailer  cannot  use  five  cases  of  Post  Toasties  at  one  time  lie  can 
make  a  five-case  order  by  including  Postum  or  Grape=Nuts,  or  both  Postum 
and  Grape=Nuts,  just  so  five  cases  of  our  products  are  taken  at  one  time. 
Retailers  can  thus  buy  Post  Toasties  at  $2.70  the  case. 

D EMANIMs~created  for  this  delightful  food  by  heavy,  continuous  advertising,  and  the  crisp,  flavoury, 
golden-brown  food  pleases  customers.  The  sale  of  Post  Toasties  is  guaranteed,  and  the  profit  is  pleastng. 

It  pays  to  pusb  Post  Toasties. 

"The  Memory  Lingers' 

POSTUM  CEREAL  COMPANY,  Limited,  Battle  Creek,  Michigan,  U.  S.  A. 
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regulating  the  cold  storage  of 
food,  it  was  decided  to  present 
the  jury’s  conclusions  to  the  court 
in  this  form. 

The  Grand  Jury  recommended 
that  a  law  be  enacted  putting  a 
limit  on  the  time  that  food  prod¬ 
ucts  may  be  kept  in  cold  storage. 
Inspection  of  poultry  and  meats 
before  placing  them  in  cold  stor¬ 
age  was  suggested  and  the  rec¬ 
ommendation  was  made  that  all 
cold  storage  products  be  labeled 
as  such. 

In  the  Grand  Jury’s  opinion  the 
market's  are  controlled  and  prices 
kept  unduly  high  by  the  operation 
of  the  cold  storage  business,  and 
the  stored  food  is  sometimes  in¬ 
jurious  to  the  health  of  consum¬ 
ers.  On  this  subject,  the  jury 
says  in  part : — 

We  find  it  possible  to  control  the 
market  by  placing  foodstuffs  in  cold 
storage  and  thus  enhancing  the  price 
and  that  there  is  danger  to  public 
health  resulting  from  cold  storage 
products  if  present  methods  are 
continued. 

The  records  of  the  cold  storage 
plants  show  that  during  the  last  year 
millions  of  pounds  of  meat  and  mil¬ 
lions  upon  millions  of  eggs  were 
stored  in  this  country.  These  food 
products  were  kept  there  'many 
months.  When  eggs  were  plentiful, 
they  were  cornered  and  kept  from 
the  market  at  times  when  it  was 
natural  that  they  should  be  cheap. 

So  poultry  was  placed  in  storage 
and  held  at  times  when  it  was 
plentiful,  and  thus  the  market  was 
kept  depleted  when  in  the  nature  of 
things  there  should  have  been  an 
abundance  of  fresh  poultry.  The 
same  thing  applies  to  meats.  We 
believe  that  methods  of  this  charac¬ 
ter  go  a  great  way  in  causing  the 
tremendously  high  prices  of  food 
products.  Cold  storage  plants  are 
the  means  whereby  large  corporate 
interests  control  the  market  and  dic¬ 
tate  the  prices. 

*  *  * 

Speakers  at  the  annual  dinner 
given  several  evenings  ago  by  the 
New  York  Retail  Grocers’  Union 
included  President  George  Stadt- 
lander,  A.  C.  Monagle,  of  the 
Manufacturers’  Representatives 
Association;  W.  H.  Steinkamp, 
counsel  of  the  association ;  the 
Assistant  Corporation  Counsel, 
J.  P.  O’Brien,  and  others.  The 
toastmaster  was  the  former  presi¬ 
dent,  Fred.  H.  Otten. 

P  resident  Stadtlander  said 
that  their  association  had  not 
been  formed  to  acumulate  money, 
nor  to  boycott  jobbers  or  manu¬ 
facturers,  nor  to  fool  the  public, 
but  that  it  was  organized  to  pro¬ 
tect  the  trade.  “The  association,” 
he  said,  “has  stood  for  honesty 
and  square  dealing  in  the  trade 
and  it  has  done  much  to  protect 
the  retail  grocer  from  the  passage 


of  such  laws  as  would  tend  to 
hurt  his  business.” 

Mr.  Monagle  said  that  he  would 
rather  be  a  grocer  and  keep  the 
people  well  than  be  a  doctor  and 
take  care  of  them  when  they  are 
sick. 

*  *  * 

Importers  of  figs  are  worried  by 
the  recent  ruling  of  the  Depart¬ 
ment  of  Agriculture  in  refusing 
to  pass  figs  which  were  wormy. 
A  committee  from  the  Dried  Fruit 
Association,  it  is  expected,  will 
take  a  trip  to  Washington  and 
try  to  settle  the  matter  in  some 
way.  The  importers  wish  to  have 
some  assurance  that  the  figs 
which  they  buy  from  Smyrna 
will  be  admitted. 

Several  plans  are  suggested  to 
help  the  dealers.  One  is  that  the 
Government  establish  an  inspec¬ 
tion  bureau  in  Smyrna,  to  inspect 
that  packing  centre  and  the  prin¬ 
cipal  shipping  points.  Another 
plan  suggested  by  a  Government 
official  is  that  the  fruit  be  fumi¬ 
gated  during  the  process  of  dry¬ 
ing  to  exterminate  the  worms. 

*  *  * 

Jobbers  were  disturbed  this 
week  by  the  issuance  of  a  new 
selling  plan  by  the  Procter  & 
Gamble  Co.,  which  reduces  the 
profit  in  handling  its  goods  from 
io  to  6  per  cent.  It  is  said  on 
Hudson  street  that  one  of  the 
largest  of  the  jobbers  will  refuse 
to  handle  the  soaps  under  the 
new  rates. 

*  *  * 

The  American  Sugar  Refining 
Co.  announced  this  week  a  raise  in 
the  salaries  of  all  employees. 
The  increase  is  from  5  to  10  per 
cent,  and  went  into  effect  im¬ 
mediately.  The  advance  was 
made  by  the  company  without 
any  request  from  the  employees. 
*  *  * 

The  high  price  of  meat  is  caus¬ 
ing  the  marketmen  a  lot  of 
trouble.  The  Jewish  butchers 
seem  to  be  affected  the  most. 
Their  shops  along  the  East  Side 
and  in  Brownsville,  Brooklyn, 
are  the  scene  of  daily  distur¬ 
bances  by  women  who  object  to 
paying  the  high  prices.  Raids 
have  been  made  on  several  shops 
by  women,  who  are  sometimes  re¬ 
inforced  by  a  few  men,  and  it  has 
been  necessary  to  call  out  the  po¬ 
lice  reserves  to  get  the  women 
out  of  the  shop  and  to  protect  the 
butcher. 

The  association  of  the  “kosher” 
butchers  have  decided  to  close  all 


their  shops  on  Friday  and  not 
open  until  Monday  as  a  protest 
against  the  prices. 

*  *  * 

Schedules  in  bankruptcy  of 
Edward  Claussen,  a  retail  grocer, 
formerly  of  1093  Park  avenue, 
were  filed  this  week  and  show  lia¬ 
bilities  of  $2,639.  The  sum  of 
$393.02  is  now  in  the  possession 
of  the  sheriff  of  the  county  of 
Newr  York,  being  the  amount  re¬ 
turned  after  the  saLe  of  stock  and 
fixtures,  less  the  fees. 


Summarized  Market  Con¬ 
ditions. 

There  is  a  good  jobbing  demand 
for  coffee.  The  movement  of 
supplies  into  consumption  is  nor¬ 
mal,  and  while  no  large  buyers 
are  in  the  market,  the  condition 
is  quite  satisfactory.  Prices  on 
Brazils  are  firm.  The  mild  coffees 
are  firm,  but  jobbers  do  not  show 
any  tendency  to  stock  up  with 
prices  at  their  present  level.  The 
distributers  are  buying  just 
enough  to  get  along  on,  expecting 
a  drop  in  the  market. 

The  tea  market  is  rather  dull, 
buyers  holding  off  for  concessions 
of  to  p2  cent.  The  holders, 
however,  consider  their  position 
as  very  strong  and  are  not  in¬ 
clined  to  urge  sales.  The  job¬ 
bing  demand  is  light,  and  no  large 
lines  changed  hands. 

Refiners  are  snapping  up  all 
the  large  lines  of  raw  sugar  at 
the  prevailing  prices.  Cables 
from  Europe  announcing  the  fur¬ 
ther  sales  of  Cubas  for  shipment 
seem  to  have  had  considerable 
effect.  The  holders  here  will 
make  no  concessions,  and  for 
parcels  of  Cubas  for  forward  ship¬ 
ment  higher  prices  are  generally 
asked. 

There  is  a  decided  improvement 
in  the  raw  sugar  market  in  the 
amount  of  new  business  being 
booked.  Jobbers  seem  to  think 
that  there  is  little  chance  of  fur¬ 
ther  reductions  and  are  beginning 
to  stock  up.  The  American  is  still 
shading  prices,  but  other  compan¬ 
ies  are  selling  at  previous  levels. 

Rice  is  attracting  considerable 
attention  on  account  of  the  good 
qualities  at  low  prices.  A  period 
of  activity  is  now  looked  for  by 
dealers.  The  orders  now  being 
booked  are  mostly  on  lines  for 
immediate  needs. 

There  is  an  upward  tendency 
in  the  spice  market,  but  buyers  as 
a  rule  are  buying  only  enough  for 


immediate  needs.  The  price, 
they  think,  is  too  high  to  warrant 
their  stocking  up.  The  demand, 
however,  is  good  for  all  kinds  of 
spices. 

Receipts  of  butter  are  light, 
contrary  to  the  general  expecta¬ 
tion.  Dealers  have  been  expect¬ 
ing  increased  receipts  for  some 
days  and  unless  these  soon  some 
the  prices  will  have  to  be  ad¬ 
vanced.  In  fancy  table  grades 
premiums  of  from  to  cent 
are  common.  These  grades  are 
unusually  scarce  even  for  this 
time  of  the  year.  The  best  grades 
are  quoted  at  29  to  32  cents. 
There  are  few  offerings  of  fancy 
grades  of  storage  butter  and 
prices  are  firm.  Process  is  steady. 

The  prices  of  eggs  have  ad¬ 
vanced  half  a  cent.  Western 
eggs  have  taken  on  a  firm  char¬ 
acter  and  have  advanced  with  the 
Eastern  product.  The  advices 
received  here  from  the  West 
show  that  Western  speculators 
are  taking  hold  of  the  eggs  and 
are  storing  large  quantities  of 
them.  New  York  dealers  are  not 
yet  willing  to  pay  the  high  prices 
for  eggs  for  storage  purposes. 
The  best  eggs  are  now  selling  at 
23p2  to  25  cents. 

Buyers  are  beginning  to  take 
an  interest  in  canned  tomatoes 
and  many  large  sales  have  been 
reported  in  the  past  few  days. 
Prices  are,  as  a  rule,  steady,  al¬ 
though  a  few  of  the  packers  are 
still  making  concessions.  Corn  is 
firm  and  in  good  demand.  It  is 
reported  that  packers  are  not 
anxious  to  take  any  further  or¬ 
ders  on  the  1910  pack  at  the  open¬ 
ing  prices  until  they  have  an  op¬ 
portunity  of  getting  a  better 
knowledge  of  the  conditions  sur¬ 
rounding  the  growing  crop. 

There  is  a  fair  demand  for  Cali¬ 
fornia  peaches  with  prices  point¬ 
ing  upward.  Hawaiian  pine¬ 
apples  are  firm,  but  they  are  not 
in  much  demand.  There  is  not 
much  inquiry  for  State  gallon 
apples,  buyers  preferring  to  take 
hold  of  the  fresh  fruit. 

Fred.  A.  McGill. 


Maryland’s  Trading  Stamp  Bill 
Passes. 

The  Maryland  Senate  has 
passed  the  anti-trading  stamp 
bill.  The  trading  stamp  com¬ 
panies  will,  it  is  said,  test  it  in 
the  courts  if  signed  by  the  Gov¬ 
ernor,  as  it  almost  certainly  will 
be. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


13 


An  Instantaneous  Success! 

Orders !  Orders !  MORE  Orders  for 

HUNT’S  QUALITY  FRUITS 

“The  Kind  That  Are  NOT  Lye  Peeled.” 

Our  big  advertising  of  Hunt’s  Quality  Fruits  in  Ladies  Home  Journal,  Saturday 
Evening  Post,  Delineator,  Woman’s  Home  Companion,  Munsey’s  Magazine,  etc 
means  a  demand  which  every  grocer  is  safe  in  anticipating^  We  know,  because  o 
the  size  of  the  orders  we  are  getting  daily.  This  means  Hunt  s  Quality  rui  s 
should  be  on  sale  in  your  store  so  you  can  reap  your  share  of  the  harvest  ot  protits. 

»»  - -  Don’t  ignore  this  suggestion — write  us  so  we  can  send  you  samp  es  0  our 

advertisements  to  paste  on  your  windows,  and  beautiful  art  calendars  to  give  your  customers.  ieu,  ma  e  a 
display  of  Hunt’s  Quality  Fruits  (beautifully  labeled  in  Red,  White,  Blue  and  Gold)  and  they  11  not  only  start 
selling  at  once  but  they’ll  keep  on  selling.  This  is  what  others  are  doing.  Write  for  full  particulars  and  a 
complete  list  of  distributers. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

largest  Canners  of  Highest  Grade  California  ^  r’lxi t s 

Distributers  for  H 1 1 nt’H  Fruits.  u,„(mnrai5nH  r™  rn 

PENNSYLVANIA: — Githens,  Rexamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greenshorg;  Westmoreiand  Gro-  C°- ,Qeve?and-nAVJanszen  &  Co.,  Cincin- 
Connellsville;  Jas.  A.  McAteer&Son,  Pittsburg;  Love  &  Sunshine  Co.  Johnstown.  OHIO:— The  Chas. SDringfield  W  W  Harper  Co. ,  Zanesville; 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hil  s  Co  Delaware;  Bindley  Gro.  Co.,  Manon;  Jas  Ca^sor .&  Co., Haven.  AVASSACHU- 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo;  W.  L.  Adamson  Co.,  Dayton.  CONNECTIC  ■  v|nQiw|A._j0S  Speidel  Gro.  Co.,  Wheeling; 

SETTS: — Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND: — H.  Midwood’s  Sons  Co  Providence  WEST  V  RGlNhA  Jos.  bpeiae^o  New  York 

Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:-Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City,  Acker,  Merrall  &  conair  ui., 

City.  KENTUCKY:— Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


“We  Can  the  Flavor 
as  well  as  the  Fruit” 


Mr.  Grocer 

This  is  not  an  Ad. 
It  is 

No.  4 

of  an  Important 
Series  of  Letters  to 

YOU 

Many  enterprising  grocers 
are  now  alive  to  the  truths 
which  we  have  tried  to  express 
through  the  “Grocery  World” 
in  its  last  three  issues,  and  are 
giving  us  their  enthusiastic 
help  in  every  way. 

They  are  looking  upon  our 
efforts  broadly  and  as  a  business 
proposition  containing  the  germ 
of  great  benefit  to  them. 


They  see  that  appeal  of  spec¬ 
ial  strength  through  the  channel 
of  QUALITY  is  as  necessary 
to  them  as  it  has  been  to  the 
grocery  departments  of  the  big 
department  stores  and  the  so- 
called  QUALITY  chain  stores. 

They  see  also  that  the  CHEAP 
chain  stores  have  something  to 
lose  by  an  effort  on  the  part  of 
the  independent  grocer  to 
preach  QUALITY. 

The  Premier  line  or  a  small 
part  of  it  is  recognized  as  a 
powerful  tool  with  which  to 
work,  for  the  reason  that  it  can¬ 
not  be  obtained  through  the 
department  stores  or  the  chain 
stores. 

The  independent  grocers  are 
NOT  each  other’s  competitors. 
On  the  contrary,  they  should 
be  and  are  each  other’s  friends 
when  they  adopt  a  well-defined 
plan  of  action  in  their  own  in¬ 


terests  with  which  to  meet  the 
efforts  of  their  REAL  competi¬ 
tors. 

The  Premier  line  is  worth 
deep  consideration,  and  the 
Premier  campaign  is  being  re¬ 
cognized  by  many  independent 
grocers  as  a  friendly  action, 
filled  with  splendid  possibilities 
for  him. 

May  we  suggest  a  30-pound 
case  of  Premier  Coffees  (20 
pounds  of  Premier  Breakfast 
Coffee  and  10  pounds  of  Pre¬ 
mier  After-Dinner  Coffee)  to¬ 
gether  with  a  case  of  Premier 
Jams? 

Send  for  Catalogue  “A.” 

Francis  H.  Leggett 
&  Company 

NEW  YORK,  IN.  V. 
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Canned  Tomatoes  the  Puzzle  of  the  Trade 


Maryland  Market  Expert  Says  There  Are  Ten  Reasons  Why 
Market  Should  be  Firm  and  Higher  to  One  that  it  Should 
be  as  Weak  as  it  is.  Both  Spot  and  Future  Tomatoes 
Selling  Below  Producing  Cost,  but  Without  Usual  Effect  of 
Clearing  the  Situation  Up. 


Even  the  most  conservative  I 
authorities  on  canned  goods  seem 
to  admit  that  the  market  for 
canned  tomatoes  is  rather  re¬ 
markably  and  unaccountably  de¬ 
moralized  even  for  it,  for  as  every 
student  of  grocery  conditions 
knows,  canned  tomatoes  have 
little  stability  and  are  liable  to  do 
anything  unexpected. 

The  ’  following  rather  despond¬ 
ent  statement  of  the  situation  has 
ibeen  sent  the-“Grocery  Wqrld 
and  General  Merchant”  ■ '  by 
■Messrs.  Strasbaugh,  Silver  &  Co., 
the  canned  goods  brokers  of 
Aberdeen,  Md. : — 

The  tomato  situation  never 
seemed  to  be  more  demoralized  than 
at  present.  Where  there  is  one  ex¬ 
cuse  for  '  present  conditions  and 
prices  there  are  ten  arguments  in 
favor  of  reverse  conditions.  After 
a  pack  of  11,000,000  cases  with 
8,000,000  cases  already  distributed 
and  only  3,600,000  cases  awaiting 
distribution,  is  there  any  excuse  for 
the, present  lack  of  interest  on  the 
part  of  -  jobbers  and  pell  mell  de¬ 
moralization  among  packers  who 
seem  to  be  jumping  over  themselves 
in  ord^r  to  dispose  of  the  small  per- 
1  centage  of  spot  goods  remaining 
without  stopping  to  consider  that  the 
best  consuming  period  of  the  year  is 
before  us,  without  seeing  the  danger 
of  the  possibilities  of  the  empty 
warehouse  before  the  tide  is  turned. 

Canned  tomatoes  are  following  in 
the  footsteps  of  corn.  After  too 
long  a  period  of  depression,  the 
corn  market  less  than  a  year  ago 
continued  depressed  and  holders 
of  that  commodity  gradually  sold 
out  their  last  goods  before  they  real¬ 
ized  that  better  things  were  in  store 
for  them,  those  who  purchased  re¬ 
maining  holdings  and  futures  as  well 
on  the'  basis  of  cost  prices  reaped 
their  reward.  As  g  result,  the  buyer 
made  money  on  corn  packed  in  1909 
and  corn  carried  over  from  prior 
seasons  and  this  accounts  for  the 
strong  situation  existing  to-day  so 
far  as  canned  corn  is  concerned. 

The  buyer  is  not  interested  in  any 
"  commodity  that  has  not  been  a 
monev-maker — corn  has  made  good 
money  for  its  owners  in  the  last  six 
months.  Tomatoes  have  not.  As  a 
result,  buyers  are  absorbing  all  the 
spot  corn  and  all  the  future  corn  as 
j  well,  because  corn  has  been  a  money¬ 
maker.  Tomatoes,  to  the  contrary, 
have  not  shown  a  profit.  As  a  result, 
notwithstanding  statistics,  prospects, 
and  outlopk,  go  Qne  is  interested  in 
canned. tomatops,  not  even  the  pack¬ 
ers  tlRrhsHves.  The  same  condi¬ 
tions  which  make  it  difficult  to  ob¬ 
tain  a  corn  acreage  for  1910  govern 
|  also  the  contracting  ability  of  the 
5  packer  :so  far  as  next  season’s  to¬ 
mato  crop  is  concerned:  without  all 
:  signs"  shoOld  fail,  thrfe  is  every’  rea- 
<  son  fnr-thosr-  whtr-tbink  beyond  a 
day  at  a  time  to  prognosticate  a  high 
tomato  market  within  the  next  six 
•  — iHotUhA  atid  -as-tomataes  are  usually 
a  better  seller  than  corn,  when  such 


advances  have  come  in  the  past  they 
have  exhibited  a  much  more  acute 
advance  than  was  ordinarily  evi¬ 
denced  by  corn.  The  man  who  has 
the  nerve  and  sufficient  capital  as 
well  will,  in  all  probability,  have  no 
cause  for  reuret  if  he  seriously  con¬ 
siders  canned  tomatoes  in  their  pres¬ 
ent  position,  with  buyers  unwilling 
to  purchase  future  tomatoes  several 
cents  per  dozen  below  the  cost  mark 
and  with  spots  selling  possibly  2^/2 
cents  per  dozen  and  even  more  un¬ 
der  the  future  price.  It  is  not  such 
a  difficult  proposition  to  foretell 
what  the  final  result  of  all  these  con¬ 
ditions  will  bring  forth. 

Spot  tomatoes  are  selling  to¬ 
day  below  the  cost  of  production, 
and  futures  have  been  offered  and 
sold  for  3  cents  per  dozen  less 
than  it  is  estimated  they  will  cost 
to  pack  this  year.  Ordinarily 
such  a  condition  will  quickly  cure 
itself  by  thinning  out  the  pro¬ 
ducers.  In  other  words,  driving 
so  many  packers  out  of  business 
that  the  production  will  be  cur¬ 
tailed  and  the  situation  strength¬ 
ened.  It  does  not  follow  at  all, 
however,  that  this  will  be  the  case 
with  tomatoes,  for  they  seem  not 
to  be  governed  by  any  of  the  or¬ 
dinary  rules  of  business. 


Butter  Men’s  Views  on  Present 
Oleo  Laws. 

The  contentions  of  the  butter 
manufacturers  concerning  oleo 
are  strongly  set  forth  in  a  letter 
sent  during  the  week  from  J.  H. 
Rushton,  of  the  Fairmont  Cream¬ 
ery  Co.,  Omaha,  Neb.,  to  a  West¬ 
ern  butter  dealer.  From  that 
letter  the  following  extracts  are 
taken : — 

We  make  the  following  points : — 

1.  That  the  oleo  that  is  now  being 
sold  on  the  market  is  all  artificially 
colored. 

2.  That  under  the  law  an  oleo¬ 
margarine  manufacturer  of  white 
oleomargarine  has  no  right  to  send 
along  a  capsule  of  the  yellow  col¬ 
oring  matter  and  no  authority  of 
law  can  be  produced  to  support 
this  practice. 

3.  That  where  a  manufacturer  of 
white  oleomargarine  sells  his  prod¬ 
uct  and  then  gives  a  customer  a 
capsule  of  yellow  color,  he  knows 
what  that  color  is  being  used  for, 
and  he  aids  him  in  committing  a 
fraud  by  conspiring,  (a)  against  the 
public;  (b)  against  the  Government 
by  depriving  it  of  its  revenue. 

4.  When  the  manufacturer  of  oleo 
and  the  moonshiner  agent  working 
together  go  to  a  restaurant-keeper 
and  sell  him  colored  oleo  at  16  cents 
a  pound  and  the  restaurant-keeper 
knows  their  purpose,  then  the  three 
are  guilty  of  a  conspiracy,  (a)  in  de¬ 


frauding  the  people;  (b)  in  defraud¬ 
ing  the  Government  out  of  its  rev¬ 
enue. 


Hudson  County  (N.  J.)  Grand  Jury 
Now  After  Cold  Storage. 

The  Hudson  County  (N.  J.) 
Grand  Jury,  which  indicted  six 
packing  companies  and  twenty- 
one  directors  for  conspiring  to 
increase  the  prices  of  foodstuffs, 
drew  up  a  presentment  during  the 
week  recommending  changes  in 
the  management  of  plants  where 
cold  storage  business  is  con¬ 
ducted.  The  presentment  pointed 
out  that  laws  are  necessary  to 
regulate  the  time  for  storage  of 
provisions  in  refrigerating  plants, 
because  of  the  danger  to  public 
health  by  keeping  meats,  poultry 
and  eggs  too  long,  and  because  it 
has  been  discovered  that  efforts 
were  made  to  corner  the  market. 
The  inspection  of  foodstuffs, 
when  put  in  and  removed  from 
cold  storage,  is  also  recom¬ 
mended. 


Of  Ten  Egg  Samples  Pennsyl¬ 
vania  Food  Department 
Found  Five  Unfit 
for  Food. 

Striking  Fact  from  Official  Summary  of 
Current  Month’s  Work  of  Pennsyl¬ 
vania  Dairy  and  Food  Commission. 

The  Pennsylvania  Dairy  and 
Food  Department  has  sent  the 
“Grocery  World  and  General 
Merchant”  a  summary  of  its  work 
for  the  current  month.  The 
monthly  bulletin  of  which  this 
was  a  part  contained  no  report  of 
adulteration.  The  summary  is  as 
follows : — 


Butter  Samples,  86. 

Pure  .  86 

Cheese  Samples,  3. 

No  cases  .  3 

Egg  Samples,  10. 

Fresh  eggs  . 5 

Unfit  for  food  .  5 


Total  .  10 

Fruit  Syrup  Samples,  8. 

No  cases  .  8 

Ice  Cream  Samples,  17. 

No  cases  .  17 

Lard  Samples,  5. 

Adulterated  .  1 

No  cases  .  4 


Total .  5 

Non-Alcoholic  Drink  Samples,  119. 

No  cases  .  119 

Pure  Food  Samples,  165. 

Adulterated  . .  8 

No  cases  .  157 


Total  .  165 

Vinegar  Samples,  16. 

No  cases  . . .  16 

Egg  Cases,  5. 

Terminated  .  5 

Lard  Cases,  1. 

Terminated  .  I 

Milk  Cases,  3. 

Terminated .  3 


- 


Pure  Food  Cases,  8. 
Terminated  * .  8 

LICENSES  ISSUED  FROM  JANUARY  I, 

TO  FEBRUARY  1 5,  I9IO. 
Oleomargarine  Licenses,  636. 

Hotel .  1 

Restaurant  . 9 

Wholesale  . . . . 12 

Boarding  house  - - ....  19 

Retail  . 595 


Total  .  636 

Renovated  Butter  Licenses,  3. 

Retail  .  2 

Wholesale  .  1 


Total  .  3 


Total  amount  of  money  received 
from  said  licenses  for  1910,  is 
$66,530.95,  and  this  sum  has,  in  ac¬ 
cordance  with  law,  been  deposited  in 
the  State  Treasury. 


California  Raisins  Drive  Out  Foreign 
Valencias. 

Writing  from  Valencia,  Consul 
Robert  Frazer,  Jr.,  says  the  raisin 
season  for  that  Spanish  district  is 
practically  finished.  The  propa¬ 
ganda  efforts  of  raisin  growers 
and  merchants  this  season  to  ex¬ 
tend  trade  in  northern  European 
markets  have  only  been  partly 
successful,  for  while  imports  to 
Russia  and  Sweden  record  an  ap¬ 
preciable  increase,  Denmark, 
Norway  and  Germany,  especially 
the  last,  show  a  marked  falling 
off  in  consumption.  Exports  to 
the  United  States  continue  to  de¬ 
cline  yearly,  and  except  in  abnor¬ 
mal  seasons  of  failure  of  the  Cali¬ 
fornia  crop  United  States  markets 
are  now  generally  regarded  in 
Spain  as  lost  to  Valencia  raisin 
growers. 


Important  Change  in  Egg-O-See 
Business. 

From  this  date  the  business  of  the 
Battle  Creek  Breakfast  Food  Co.,  Ltd., 
of  Quincy,  Ill.,  sometimes  known  as  the 
Egg-O-See  Cereal  Co.,  will  be  transacted 
under  the  new  name,  “United  Cereal 
Mills,  Ltd.” ;  continuing  to  operate  its 
large  mill  at  Quincy  and  controlling  the 
operation  and  output  of  its  subsidiary 
company,  the  Atchison  Oatmeal  and 
Cereal  Co.,  Atchison,  Kan.  John  E. 
Linihan  will  continue  as  secretary, 
treasurer  and  general  manager  of  the 
company,  and  Brode  B.  Davis,  of  Chi¬ 
cago,  as  president,  representing  large 
Eastern  capitalists,  who  have  recently 
acquired  large  financial  interests  in  the 
company. 

Concerning  the  change,  Manager  Lin¬ 
ihan  said : — 

“For  several  years  past  the  manage¬ 
ment  of  the  company  has  had  under  con¬ 
sideration  a  change  in  name  of  the  cor¬ 
poration.  The  name  Battle  Creek 
Breakfast  Food  Co.,  Ltd.,  was  adopted 
by  the  original  incorporators  at  a  time 
when  they  expected  to  establish  their 
business  at  Battle  Creek,  in  the  State  of 
Michigan.  This  name  has  always  been 
confusing  and  a  misnomer  for  a  corpor¬ 
ation  having  its  headquarters,  mills  and 
general  offices  in  the  city  of  Quincy, 
State  of  Illinois. 

“There  will  be  no  change  in  the  names 
of  the  trade  mark  brands.  The  prod¬ 
ucts  of  the  company,  E-C  Corn  Flakes 
Toasted,  E-C  Oats  and  Egg-O-See  will 
be  manufactured  and  advertised  as  here* 
tofore.  The  business  of  the  company 
for  the  past  year  has  been  phenomenally 
large.” 
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$1.10  Per  Case 


ft  IT*  i  ;• 


A  ■  ~ 


43  Per  Cent.  J 

Profit 

PRODUCTS 

DON’T  BE  A  SLOT  MACHINE 
SELL  PROFITABLE  GOODS  ONLY 

Buy  Your  Goods  Right  and  You  Are  Always  Sure  of  a  Profit 


I- 


From  riarch  15th  to  April  20th,  1910, 

we  will  allow  the  retail  grocer  with . 

-Fl&hiiXk. 

r 

L  T 

I 

te 

In 

P- 

10  cases  E-C  Corn  Flakes  or  Egg-O-See,  ,1  case  FREE,  at  $2.70 

per  case,  46 %  profit. 

P 

51 /2  cases  E-C  Corn  Flakes  or  Egg-O-See,  V2  case  FREE,  at  $2.70 

per  case,  45%  profit. 

2%  cases  E-C  Corn  Flakes  or  Egg-O-See,  x4  case  FREE,  at  $2.75 

per  case,  43%  profit. 

And  upon  all  purchases  of  three  cases  or  upward,  we  will  allow  freight  when  shipped 
from  jobbers’  stock  or  we  will  prepay  freight  when  made  in  the  form  of  drop  shipments 
from  our  factory.  Is  it  not  to  your  interest  to  give  especial  attention  to  the  sale  oU 

E=C  Corn  Flakes  and  Egg=0=See 

•  -  ?,•  . :  ; .  •:  *K*;  >. 

which  give  your  customers  entire  satisfaction  and  affords,  under  this  offer,  a  larger 
profit  than  you  are  able  to  make  on  similar  goods? 

In  the  face  of  the  agitation  regarding  the  high  cost  of  living,  the  retailer  is  making 
good  profits  on  E-C  Products,  and  your  customers  are  buying  goods  ot  highest 

quality  at  honest  prices. 


To  insure  prompt  delivery  of  your  orders 
it  is  important  that  you  place  same  at  once 
with  us  or  your  jobber. 

E=c  Products  are  extensively  advertised 
in  newspapers,  bill-boards,  etc.,  and  oO, 000 
street  car  cards  talk  to  your  customers 
daily. 


i 


This  deal  is  effective  in  the  following  States :  New 
York,  Pennsylvania,  Ohio,  Michigan,  Indiana,  Illinois, 
Kentucky,  Tennessee,  Missouri,  Iowa,  Wisconsin, 
Minnesota,  North  Dakota,  South  Dakota,  Kansas, 
Nebraska,  Oklahoma  and  Colorado. 

WE  MOVE  THE  GOODS 

P.  S.— Retail  Grocers  may  include  E-C  OATS  on  this  deal 
if  they  desire,  but  FREE  GOODS  allowance  will  be  given 
in  E-C  CORN  FLAKES  or  EGG-O-SEE. 


T,  i  1  i  ; 


United  Cereal  Mills,  Ltd.,  ,->uinc-vO!L- 
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LEGAL  DEPARTMENT 


Requests  for  information  in  this  Department  should  tersely  set  out  in  full 
all  the  facts  bearing  on  the  case,  and  all  questions  should  be  carefully  framed  to 
avoid  misconstruction.  Write  on  one  side  of  the  sheet  only.  Letters  should  be 
received  at  this  office  not  later  than  Tuesday  of  each  week  to  ensure  an  answer 
in  the  Monday's  issue  following.  The  signature  and  address  of  the  writer  must 
accompany  all  inquiries,  and  will  be  published  unless  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be  answered  without  charge.  Address  all  com¬ 
munications  to  Legal  Editor  * ‘  Grocery  World  and  General  Merchant." 


XLV _ Various  Forms  of  Attachment  Proceedings. 


Tt  has  been  suggested  that  some 
practical  information  regarding 
the  different  forms  of  attachment 
which  a  creditor  may  invoke 
against  a  debtor  should  be  useful. 
All  kinds  of  attachment  depend 
upon  statute;  there  is  no  such 
thing  as  a  common  law  attach¬ 
ment.  If  the  Legislature  of  a 
given  Stat.e  has  passed  no  laws 
providing  for  attachment,  then 
there  can  be  no  attachment  of 
property  in  that  State.  So  far  as 
my  researches  have  gone,  how¬ 
ever,  practically  all  States  have 
passed  such  laws,  and  attachment 
proceedings  are  therefore  com¬ 
mon  to  all  the  States.  Naturally 
the  method  of  pursuing  them 
varies  somewhat,  but  the  funda¬ 
mental  principles  are  substantially 
the  same  in  all,  as  are  the  grounds 
on  which  attachment  will  lie. 

Attachment  proceedings  are 
quick  cuts  to  the  collection  of 
claims.  They  are  intended  to  be 
used  in  cases  where  the  ordinary 
proceedings  for  the  collection  of 
debts  would  be  too  slow.  For  this 
reason  they  are  exceedingly  use¬ 
ful  and  a  little  knowledge  as  to 
when  they  can  be  used  should  be 
most  valuable. 

1  will  designate  below,  by  num¬ 
ber.  the  various  conditions  under 
which  a  creditor  may  attach  the 
goods  or  property  of  his  debtor, 
making  such  explanations  of  each 
as  seem  necessary. 

i — In  practically  all  States  an 
attachment  vvill  issue  where  the 
debtor  departs  from  the  State,  or 
keeps  himself  concealed  with  in¬ 
tent  to  defraud  his  creditors  or 
avoid  the  service  of  summons 
upon  him. 

In  some  States  he  must  have 
actually  left  the  State;  in  others 
a  mere  threat  or  intention  to  go 
is  sufficient.  Being  absent  tem¬ 
porarily  on  business  or  pleasure  is 
i  U  enough  ;  he  must  have  gone 
with  an  evident  intention  to  stay 
an  indefinite  time. 


The  only  debtors  whose  depart¬ 
ure,  actual  or  contemplated,  will 
authorize  an  attachment,  are 
debtors  who  reside  within  the 
State.  Debtors  whose  residence 
is  somewhere  else,  or  who  flit 
about  without  any  settled  resi¬ 
dence,  are  not  within  the  rule. 

2 —  Foreign  attachment  also  lies 
in  practically  all  States.  This 
form  of  attachment  is  used  where 
one  has  a  claim  against  a  non¬ 
resident  debtor  who  has  property 
within  one’s  own  State.  The 
property  is  seized  by  a  writ  of  for¬ 
eign  attachment  as  the  next  best 
thing  to  actual  service ;  as  a  mat¬ 
ter  of  fact  is  much  better  than 
service,  because  it  gives  the 
creditor  tangible  security  for  the 
payment  of  his  debt.  Where 
property  is  seized  under  foreign 
attachment  the  debtor  can  come 
in  and  get  it  released  by  filing  a 
bond.  The  creditor  then  goes 
ahead  with  his  suit,  and  if  he 
wins,  gets  his  money  out  of  the 
bond. 

Temporary  absence  from  the 
State  does  not  make  one  a  non¬ 
resident.  Fie  must  actually  have 
his  fixed  abode  outside. 

3 —  If  a  debtor  has  assigned,  dis¬ 
posed  of,  conveyed  or  secreted  his 
property,  or  is  about  to  do  so, 
with  intent  to  defraud,  hinder  or 
delay  his  creditors,  all  of  his  prop¬ 
erty  that  can  be  found  can  be  at¬ 
tached.  This  is  usually  termed  a 
fraudulent  debtor’s  attachment. 
If  a  debtor  has  done  any  of  the 
above  acts,  it  makes  no  difference 
wliether  he  is  solvent  or  insol¬ 
vent  ;  the  attachment  will  lie  in 
either  case. 

In  Arizona,  Iowa,  Kansas  and 
Virginia  converting  one’s  prop¬ 
erty  into  money,  or  being  about  to 
do  so,  in  order  to  put  it  beyond 
the  creditor’s  reach,  is  ground  for 
attachment,  but  this  is  not  the 
rule  anywhere  else. 

Under  this  form  of  attachment, 
two  questions  always  arise : — 


First,  how  can  the  intent  to  de¬ 
fraud  creditors  be  proven?  Sec¬ 
ond,  what  amounts  to  secretion  or 
concealment  of  property? 

First,  as  to  intent.  It  is  of 
course  impossible  to  prove  what 
is  in  a  man’s  mind,  and  the  law 
does  not  require  any  direct  proof 
of  a  mental  impulse.  The  rule  is 
that  the  debtor’s  intent  can  be  in¬ 
ferred  from  all  the  circumstances. 
In  some  States  the  law  requires 
no  proof  whatever  of  the  intent ; 
it  is  enough  if  the  result  has  been 
to  hinder  or  delay  the  creditor. 
Also  in  some  States  it  is  enough 
if  the  debtor  merely  threatens  to 
make  an  assignment,  particularly 
one  which  will  prefer  some 
creditor  or  creditors ;  in  such  a 
case  an  attachment  can  be  clapped 
on  his  property  at  once. 

The  decisions  furnish  several 
illustrations  as  to  what  will  be 
considered  secreting  or  concealing 
property.  Denying  that  one  has 
money  when  he  has  is  not  such 
secretion  or  concealment,  but 
withdrawing  money  from  one’s 
business  in  anticipation  of  attach¬ 
ment  proceedings  is,  and  so  is  a 
case  where  the  part  owner  of  a 
fund  denies  possession  of  it  and 
refuses  to  give  his  co-owner  his 
share.  Also  when  a  stock  of 
goods  has  been  converted  into 
money  or  is  greatly  reduced. 

In  addition  to  these  there  are  of 
course  an  unlimited  number  of 
other  circumstances  which  would 
also  be  considered  secretion  or 
concealment  of  property. 

4 — In  Ohio,  Pennsylvania,  Kan¬ 
sas,  Iowa  and  Missouri  a  debtor’s 
property  can  be  attached  where  a 
debt  has  been  fraudulently  con¬ 
tracted,  but  outside  of  these  States 
there  is  no  such  proceeding.  In 
the  States  named,  however,  the 
fact  that  the  debtor  knew  himself 
to  be  insolvent  when  he  incurred 
the  debt  is  not  regarded  as  a  con¬ 
clusive  presumption  of  fraud ;  it 
must  be  supported  by  additional 
evidence.  To  give  an  idea  as  to 
the  line  such  evidence  should 
take,  if  a  debtor  when  he  buys 
goods  on  credit  makes  a  false 
statement  for  the  evident  purpose 
of  obtaining  the  credit,  as  to  the 
amount  of  his  liabilities,  or  as  to 
his  solvency,  or  the  amount  of  his 
property  or  assets,  he  is  held  as 
having  contracted  the  debt  fraud¬ 
ulently.  His  false  statements, 
however,  must  have  been  wilfully 
made,  and  have  been  material  and 
relied  on  by  the  other  party. 


5 — In  most,  if  not  all  States,  if  a 
debtor  has  removed  or  is  about  to 
remove  property  from  the  State  of 
his  residence,  an  attachment  will 
lie  against  any  of  his  property 
that  can  be  found.  In  one  or  two 
States  it  will  lie  if  he  only  re¬ 
moves  it  from  his  county.  But 
shipment  out  of  the  State  to  pay 
a  bona  fide  creditor  or  in  the  or¬ 
dinary  course  of  business  is  not  a 
ground. 

Other  grounds  for  attachment, 
not  common  to  all  States,  but  ex¬ 
isting  only  in  a  few,  are  defying 
an  officer  of  the  law  so  that  a  sum¬ 
mons  cannot  be  served  (Colorado, 
Georgia,  Illinois),  and  failure  to 
pay  for  goods  according  to  con¬ 
tract  (Colorado). 

( Copyright ,  April,  1910,  by 
Elton  J.  Buckley.) 

Question:  S.  W.  Henry,  Wash¬ 
ington,  D.  C. — Where  one  hires  a 
horse  by  the  day  and  drives  it  by 
a  careful  driver  and  the  horse 
slips  on  some  manure  on  a  street 
which  has  just  been  sprinkled 
with  water,  falls  and  injures  him¬ 
self  so  that  the  owner  thought 
best  to  shoot  it,  who  bears  the 
loss?  The  one  who  hires  or  the 
owner? 

Answer. — The  fir’st  consider¬ 
ation  is,  who  was  negligent? 
The  city,  or  in  your  case  the  Dis¬ 
trict  of  Columbia,  has  jurisdiction 
over  the  streets,  and  if  anything 
was  done  or  left  undone  by  the 
local  authorities,  which  was 
within  their  duty,  and  which  was 
the  direct  cause  of  the  accident, 
the  District  is  responsible.  Upon 
your  statement,  however,  it  does 
not  appear  that  the  District  au¬ 
thorities  were  negligent.  Sprink¬ 
ling  the  streets  is  not  only  a  legal 
requirement,  but  is  a  positive 
necessity  and  a  boon  in  dusty 
weather.  Therefore  sprinkling 
the  streets,  if  done  with  due  care 
was  not  negligence.  Neither 
was  allowing  manure  to  remain] 
on  the  streets  negligence  in  my 
judgment,  for  the  simple  reason 
that  it  was  unavoidable.  Tc 
compel  the  city  to  remove  manure 
as  fast  as  dropped  would  be  tc 
hold  it  to  a  duty  which  it  could) 
not  possibly  perform.  So  that  as 
you  state  the  case,  I  see  no  neg 
ligence  on  the  city’s  part. 

If  the  driver  of  the  horse  wad 
careful  and  handled  the  horse 
with  all  proper  care,  no  negligencd 
could  be  charged  against  him,  anc| 
byr  the  same  token  none  could  b< 
charged  against  the  hirer  of  the! 
horse.  Under  the  law  a  man  whej 
hires  a  horse  is  a  “bailee  for  hire,’) 
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The  New  “Crown”  Porcelain  Lined 
Cap  for  Mason  Jars 


I 


The  demand  for  a  better  made  and  finished  Porce¬ 
lain  Lined  Cap  for  the  Mason  Jar  has  been  met  in  the 
new  “Crown”  Cap. 

Made  of  Best  Grade  Zinc,  Highly  Polished. 

The  Porcelain  Lining  Securely  Fastened. 

The  edges  are  smooth  and  turned  over,  thus  over¬ 
coming  the  objectionable  feature  of  the  sharp,  rough 
edges  of  the  regular  P.  L-  Caps. 

WRITE  FOR  PRICES 

FISHER,  BRUCE  &  CO. 

Importers  and  Wholesalers  of  China,  Crockery, 
Lamps  and  Glassware 

221  Market  Street,  Philadelphia 


To  the  Grocers  of 
Pennsylvania 

You  are  invited  to  visit  the  miniature 
Shredded  Wheat  factory  now  in  operation 
at  930  Market  Street,  Philadelphia,  where 
we  show  the  process  of  manufacturing 

Shredded  Wheat  Biscuit 
and  Triscuit 


Remember,  you  can  grind  up  any  old 
thing  and  call  it  a  “breakfast  food,”  but 
you  can’t  make  Shredded  Wheat  that  way. 

Government  inspection  is  good,  but 
public  inspection  is  better.  We  invite  both. 

Perhaps  you  have  never  visited  the  big 
plant  at  Niagara  Falls.  We  are  therefore 
bringing  the  plant  to  you.  COME  AND  SEE  IT. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


There  Is  No  Difference  of  Opinion 


All  who  buy  Cheese  from  me  agree  that  I  sell  them 
the  best  they  ever  tasted. 

<lf  The  reason  is  simple  enough,  being  Philadelphia’s 
largest  importer  I  receive  the  best  that  is  made  in 
Emmenthaler,  Roquefort,  Camembert  and  all  kinds  of 
fancy  Cheese. 

<]f  With  Delicatessen  and  Fancy  Groceries  I  am  will¬ 
ing  to  compete  with  anybody. 

<]f  Get  my  prices  before  buying. 

Carl  Wilde,  357  N.  Second  St.,  Phila. 


YOU  CAN  GET 

Riltei’s  Pure  Tomato  Calsop 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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and  he  is  responsible  only  for  or¬ 
dinary  care  of  it.  If  he  uses  or¬ 
dinary  care  he  cannot  be  held  lia¬ 
ble  no  matter  what  happens  to  it. 

This  seems  to  be  one  of  those 
cases  which  the  law  calls  dam¬ 
num  absque  injuria”— damage 
without  injury.  In  other  words 
the  owner  of  the  horse  bears  the 
loss  because  nobody  was  negli¬ 
gent. 


National  Retail  Grocers’  Association  Pats 

in  New  Oleo  Bill 


Said  to  be  Favored  by  Government  Authorities.  Changes 
Name  to  “Margarine”  and  Reduces  Tax  to  Two  Cents. 
Provides  Restrictions  as  to  Labels  and  Penalties. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


AMONG  THE  TRADE. 


Mr.  Fred.  Mason,  general  sales 
manager  of  the  Diamond  Match 
Co.,  gave  one  of  his  characteristic 
talks  on  association  work  to  the 
Pennsylvania  Wholesale  Grocery 
Salesmen’s  Association  at  its 
meeting  in  Philadelphia  last  week. 
Mr.  Mason  got  the  road  men 
going  from  the  first. 


The  Shredded  Wheat  Biscuit 
Co.  have  opened  a  permanent 
demonstrating  bureau  at  930  Mar¬ 
ket  street,  Philadelphia,  and  from 
the  crowds  which  constantly  pass 
in  and  out,  it  seems  to  be  very 
successful.  In  the  front  are  the 
curious  machines  in  the  act  of 
making  shredded  wheat  biscuit, 
while  at  the  back  are  tables  at 
which  the  products  of  the  com¬ 
pany  are  served  without  charge. 


Within  the  next  few  months, 
probably  about  June  1st,  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation  and  the  Girard  Grocery 
Co.  will  move  to  the  Philadelphia 
Bourse  in  order  to  obtain  larger 
quarters.  At  the  Bourse  sales 
rooms  will  be  maintained  to¬ 
gether  with  a  meeting  room  anc 
a  permanent  exhibit  of  specialty 
products  and  store  appliances. 
At  the  meeting  last  Monday 
evening  Mr.  Reno  Schoch,  already 
elected  secretary  and  genera 
manager  of  the  Girard  Grocery 
Co.,  was  made  secretary  of  the 
Retail  Grocers’  Association  as 
well.  The  quarters  at  the  Bourse 
will  be  a  large  room  on  the  sec 
ond  floor  45  x  90  feet,  but  there 
will  be  other  rooms  used  for 
committee  meetings,  private 
offices,  etc. 


D.  B.  Martin,  Inc.,  of  Philadel 
phia,  filed  a  bill  in  equity  in  Com 
mon  Pleas  Court  on  Tuesday 
asking  for  the  appointment  of 
receiver  for  the  Grocers’  Biscuit 
Co.,  upon  the  ground  that  the 
concern  is  ihsolvent.  The  peti 
tioner  is  a  creditor  to  the  amount 
of  1,046.08  for  goods  sold  and  de 
livered.  u  _ i 


Washington,  D.  C., 

April  7,  1910, 

Another  bill  which  is  destined 
to  change  the  status  of  oleomar¬ 
garine  was  introduced  in  tlie 
House  last  Tuesday  by  Repre¬ 
sentative  Goebel,  of  Ohio.  It  was 
prepared  at  the  behest  of  the  Na¬ 
tional  Retail  Grocers’  Association 
and  is  said  to  have  the  favor  of 
Doth  the  Treasury  and  Internal 
Revenue  Departments. 

The  bill  changes  the  name  of 
oleomargarine  to  margarine.  It 
classes  renovated  butter  and  adul¬ 
terated  butter  with  margarine. 
Adulterated  butter  is  defined  as 
that  made  by  mixing,  reworking, 
or  rechurning  in  milk  or  cream, 
refining,  or  in  any  way  producing 
a  uniform,  purified  or  improved 
product  from  different  lots  of 
melted  or  unmelted  butter  or  but¬ 
ter  fat  through  the  addition  of 
acids,  alkali  or  chemical. 

Renovated  butter  is  that  sub¬ 
jected  to  processes  by  which  it  is 
melted,  clarified  or  refined  and 
made  to  resemble  genuine  but¬ 
ter. 

Manufacturers  of  margarine  are 
to  pay  a  license  of  $600  a  year. 
Wholesalers,  or  those  selling  in 
quantities  in  excess  of  10  pounds, 
$125  a  year;  retailers,  who  sell  in 
quantities  less  than  10  pounds,  $6 
a  year.  Manufacturers  must  give 
a  bond  of  $5,000  and  file  state¬ 
ments  of  the  quantities  of  materi¬ 
als  used. 

Margarine  is  to  be  put  up  in 
packages  of  one,  two,  three,  four, 
five  and  ten  pounds,  each  roll  or 
print  having  stamped  in  the  ma¬ 
terial,  “Margarine,”  “Renovated 
Butter,”  or  “Adulterated  Butter,” 
and  each  roll  or  print  to  be 
wrapped  in  a  paper  similarly 
marked.  Each  package  shall  have 
the  proper  internal  revenue  stamp 
pasted  to  it.  Each  sale  by  a 
manufacturer  must  be  recorded. 
Sales  by  a  wholesaler  in  less  than 
ten-pound  packages  subjects  him 
to  a  fine  of  $1,000. 

The  tax  on  margarine  shall  be 

2  cents  per  pound;  on  margarine 


free  from  coloring  matter,  one- 
fourth  of  1  cent  per  pound. 

Imported  margarine,  renovated 
or  adulterated  butter  shall  pay,  in 
addition  to  the  import  duty  of  6 
cents  per  pound. 

On  export  margarine  there  shall 
be  no  tax  and  no  revenue  stamp 
will  be  required,  the  Internal 
Revenue  Commissioner  to  make 
regulations.  Importers  who  vio¬ 
late  the  law  shall  be  fined  $5,000 
and  imprisoned  for  two  years. 

Any  manufacturer  defrauding 
the  Government  or  attempting 
to  defraud  it  shall  forfeit  factory 
and  manufacturing  apparatus  and 
stock  and  be  subject  to  a  fine  of 
$5,000  and  three  years'  imprison 
ment. 

Wholesalers  and  retailers  are 
subjected  to  lighter  fines  for 
breaking  packages,  removing  the 
stamp  or  defacing  the  markings 
on  the  wrapper  and  on  the  print 
or  roll.  The  wholesaler's  fine  is 
$1,000. 

The  manufacturer’s  license  on 
adulterated  or  renovated  butter  is 
$1,000  per  annum  and  the  specia 
tax  on  such  butter  is  10  cents  per 
pound.  The  license  for  th 


951,344.  Show  case.  Chas.  H.  Soucek 
and  Frank  E.  Ustynik,  Pierce,  Tex. 

951,409.  Cooking  utensil.  Harry  M. 
Taylor,  Des  Moines,  Iowa. 

951,452.  Steam  cooker.  Joseph  C. 
Prims,  Battle  Creek,  Mich. 

951,494.  Apparatus  for  displaying  ad¬ 
vertisements.  George  H.  Thomas, 
Great  Bookham,  England. 

951,571.  Ice  cream  spoon.  Dosier  H. 
Mosteller,  Chicago,  Ill. 

951,581.  Percolating  device.  George 
,  Savage,  Meriden,  Conn. 

95  L  587-  Twine  carrier.  Chas.  M. 
Bartlett,  Lynchburg,  Ya. 

951,626.  Coffee  urn.  Elmer  N.  Bach- 
elder,  Portland,  Me. 

Washington,  D.  C.,  March  15,  1910. 
951,834.  Egg  beater.  Herman  L. 
Nehr,  Rutherford,  N.  J. 

952,114.  Peppermint  bread.  Milton 


wholesaler  $600,  and  for  the  re 
tailer  $48.  The  same  regulations 
and  penalties  for  violations  apply 
as  in  the  case  of  margarine. 

Holt. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 


Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 


Washington,  D.  C.,  March  1,  1910 
950,727.  Dough  severing  device. 

Julius  Newfield,  Chicopee  Falls,  Mass. 

95°>732-  Teapot.  Charles  G.  Slope, 
Forest  Gate,  England. 

950,888.  Tea  or  coffee  strainer. 

Nathaniel  Barstow,  Providence,  R.  I. 

950,920  Manufacturer  of  bread.  Charles 
A.  Heudelbert,  Nanterre,  France  (two 
patents). 

951,050.  Meat  sheer.  Thomas  C. 

Brasket,  Anderson,  Ind. 


Washington,  D.  C.,  March  8,  1910 

951,204.  Jar  cap  wrench.  Elias  Smith, 
Skinners  Eddy,  Pa. 

951,241.  Fruit  cutter.  Frederick  Ham¬ 
pel,  New  York,  N.  Y. 

951,290.  Percolator.  Otto  Selg,  New 
York,  N.  Y. 

951,331.  Device  for  cutting  noodles 
Samuel  M.  Ohmart,  Dayton.  Ohio. 

951,413.  Device  for  displaying  mer 
chandise.  George  J.  Bicknell-Hull  and 
Wm.  O.  Webber,  Brookline,  Mass. 


A.  Heinzer,  Pleasantville,  N.  J. 


952,418.  Dietetic  chocolate  and  cocoa. 
Emil  Collett  and  Moritz  Eckardt,  Chris¬ 
tiania,  Norway. 

Washington,  D.  C.,  March  22,  1910. 
952,519.  Lemon  squeezer.  Raymond 
B.  Gilchrist,  Newark,  N.  J. 

952,572.  Steam  cooker.  Albert  W. 
Meyer,  Roselle,  N.  J. 

952,819.  Machine  for  cutting  meats 
and  other  articles.  John  Kress,  New 
Rochelle,  N.  Y. 

952,965.  Anoaratus  for  making,  stamp¬ 
ing  and  cutting  lozenges.  John  Trenor, 
Colne,  England. 

953,001.  Percolating  device.  James 
W.  Chapman,  Meriden,  Conn. 

Washington,  D.  C.,  March  29,  1910. 
953.073-  Extracting  caffein  from  cof¬ 
fee.  Heinrich  Trillich,  Munich,  Ger¬ 
many.  (Two  patents). 

953,194.  Apple  corer.  Beryl  H.  Cress- 
man,  Philadelphia,  Pa. 

953,250.  Coffee  mill.  Frank  Bartz, 
Hornellsville,  N.  Y.  (Two  patents). 

953,504.  -Machine  for  operating  upon 
cacao  beans.  George  E.  B.  Barnard,  St. 
Lucia,  West  Indies. 


TRADE-MARKS  PUBLISHED 
FOR  OPPOSITION. 

Ser.  No.  45,229.  “Wadeo”  for 
blended  coffee,  flavoring  extracts,  etc. 
Wadhams  &  Co.,  Portland,  Ore. 

Ser.  No.  46,043.  “El  Dorado”  for 
molasses  and  a  compound  of  roasted 
coffee  and  chicory.  T.  J.  Henderson, 
New  Orleans,  La. 

Ser.  No.  46,119.  “Lenox”  for  coffee. 
The  B.  G.  Farrington  Co.,  New  York, 

N.  Y. 

Ser.  No.  44,898.  “Epicurean”  for  fla¬ 
voring  extracts,  olive  oil,  etc.  The 
Caruthers-Terry  Preserving  Co.,  Akron, 
Ohio. 

Ser.  No.  47,318.  “Nectar”  for  baking 
powder  and  baking  soda.  St.  Louis 
Coffee  and  Spice  Mills.  St.  Louis,  Mo. 

Ser.  No.  40,130.  “Billy”  Possum  for 
candv.  The  Lipps-Murdock  Co.,  of 
Baltimore  City, '  Baltimore,  Md. 

Ser.  No.  46,495.  “Golden  Leaf”  for 
blended  coffee,  flavoring  extracts,  etc. 
The  Bryant-Sisson  Co.,  La  Crosse,  Wis. 

Ser.  No.  46,822.  “Milnut”  for  choco¬ 
late.  S.  A.  Suchard,  Serrieres,  Switzer¬ 
land. 

Ser.  No.  47,043.  “Swan”  for  candy. 
National  Candy  Co.,  Jersey  City,  N.  J., 
and  St.  Louis,  Mo. 

Ser.  No.  39,022.  “Glendair”  for  bacon, 
canned  goods,  coffee,  etc.  Edward  C. 
Mathewson,  New  York,  N.  Y.  t 

Ser.  No.  43,501.  “American  Beauty” 
for  blended  coffee.  Austin,  Nichols  & 
Co..  New  York,  N.  Y. 

Ser.  No.  47,231.  “Favorita”  for  teas.  I 
Park  8?  Gilford,  New  York,  N.  Y. 

Ser.  No.  47.248.  “Delecto”  for  coffee. 
The  E.  C.  Harlev  Co..  Dayton,  Ohio. 

Ser.  No.  40,968.  “Banquet”  for  canned 
sardines.  P.  Duff  &  Sons,  Pittsburg, 
Pa. 

Ser.  No.  47,064.  “Palace”  for  tea.  | 
Geo.  H.  Macy  &  Co..  New  York,  N.  Y. 

Ser.  No.  47.147.  “Reception”  for  cof¬ 
fee  and  tea.  Norton  &  Curd  Coffee  Co., 
Louisville,  Ky.  „ 

Ser.  No.  47.779.  “Red  Bird”  for  cof¬ 
fee.  The  Midland  Coffee  Co.,  Colum-  I 
bus,  Ohio, 
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$1,500  Per  Day 
g  Spent  to  Increase  Your 
Puffed  Wheat  and  Puffed 


Demand  for 


Daring  the  summer— the  season  ot  largest  aemana— our  uuvciusmg  u.. 
Puffed  Wheat  and  Puffed  Rice  is  increased  to  #1,500  per  day. 

In  the  June  issues  of  many  women’s  publications  we  commence  for  the 

first  time — the  use  of  full  pages. 

Every  month  these  announcements — clever  and  strong  go  into  practically 
every  home  in  your  section.  In  the  past  15  months  they  have  brought  our 

sales  up  to  a  million  and  a  quarter  packages  monthly. 

Now  comes  the  season  of  greatest  demand.  During  the  berry  season 
Puffed  Wheat  and  Puffed  Rice  are  largely  mixed  with  fruit.  Our  advertising 

aims  to  get  more  people  to  do  this. 

During  hot  weather  Puffed  Wheat  and  Puffed  Rice  are  largely  served  in 
milk.  They  are  better  than  crackers,  and  four  times  as  porous  as  bread. 

At  the  present  rate  of  increase  this  summer’s  demand  will  be  twice  as 
large  as  last.  We  urge  you  to  prepare  for  it.  There  are  bound  to  be  times 
when  jobbers  run  short,  therefore  please  see  that  you  don’t  lose  sales. 

During  the  next  four  months  one  of  your  biggest  sellers,  and  the  best 

food  to  display,  will  be  Puffed  Wheat  and  Puffed  Rice. 

_ i,n^0  Sr,  parV<  rase  has  a  transparent  front.  Use  this  for  your 


Made  only  by  the  Quaker  Oats  Company 
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This  Department  is  devoted  to  the  criticism  of  advertising  matter  sent  in,  to  the  devising  of  new 
advertising  ideas  for  special  occasions,  upon  request,  and  to  the  suggesting  of  original  advertisements 
when  data  is  supplied.  All  communications  sent  in  for  this  Deportment  should  he  addressed  te  the 
Bdfeor  of  Science  of  Advertising.  They  will  be  filed  in  their  order  and  taken  up  ia  strict  rotation. 


I  take  from  my  file  this  week  a 
piece  of  advertising  which  came 
in  some  time  ago.  Possibly  some 
of  the  prices  quoted  may  not  be  to¬ 
day’s  prices ;  if  so  that  is  the  rea¬ 
son.  The  circular  sent  measured 
in  the  original  5%  x  12  inches, 
which  is  rather  an  *  awkward 
shape,  I  think.  The  printing  is  in 
brown  ink,  and  I  have  reproduced 
it  here  in  reduced  form : — 


thinking,  if  there  had  been  less  on 
it.  I  haven’t  taken  the  time  to 
count  up  the  number  of  articles 
advertised  here,  but  you  can  eas¬ 
ily  see  that  for  a  small  circular 
there  are  a  great  many.  Space 
has  been  wasted  to  some  extent, 
for  instance  under  “Fruits  and 
Vegetables”  six  varieties  of  apples 
have  been  advertised,  each  one 
quoted  at  25  cents.  Quite  a  little 


r<  1  r*  1  THURSDAY  1  1 

Fresh  Fish  ™™AY  each  week 

These  Prices  are  for  week  ending  Nov.*  6,  ’09 

Rtfeivnl  'Uriel  from  ilu*  m*;»  each  morning.  This  week  \vr  -havc^the 
following  varictic>.  or  if  you  will  hi  us  know  a  day  or  >o  ahead  we  will 
Jiavr  any  kind  «« a  foot!  you  want  if  it  is  to  be  had’ 


Butter  Fish  ,  . X2$<£c  lb. 

Trout  . .J((W  ......  ii'Ac  lb. 

Sea  Bass  •.  n  1  ■  . .  xa^jC  lb. 

Gefman  Car.) .  **54  lb. 

Goodies  n  . , .  iaJ4c  lb. 

Yellow  Perch  ,2/4c  lb. 

Eels  . u'Ac  lb. 

Bull  Heads  . . lb. 


Rock  Fish  . . .-. ... . ...  , .  x6c  lb. 

Dressed  Cat  Fish. .v>v. ....  16c  lb. 

Blue  Fish  ..  16c  lb. 

Sheep’s  Head  o.  iaVa  lb. 

Whitings  s . v>  -  09c  lb. 

Turtles  . . . ..a*faHc  lb. 

Halibut  Steak  . .  .aac  lb. 


FANCY  JERSEY  SWEET  POTATOES 
OLEO,  a  delightful  Butter  lubatitute 


•  40c  a  Basket 

20c,  25c  and  30c  lb. 


ALEXANDER’S  SCRAPPLE 

It  is  World-Famous. 

l.ast  week  we  shipped  Scrapple  to! 
Sew  York,  Brooklyn.  Derby,  Conn.; 
An. sonia,  Conn  ;  Motit/.nma.  Ind  .  At- { 
lan lie  City.  N.  J  ;  Bellingham,  Wash.: 
Curwfiisville,  Pa. 

May  wc  send  you  a  five-pound  j 
•package  for  $J.oo,  express  prepaid.; 
cast  of  Denver,  Col 

Home  Made 
MUSH,  4  lb.  pan 

Our  home-made  mush  simply  con¬ 
tains  Indian  meal,  water  and  salt, 
thoroughly  cooked  by  steam.  At  this 
price  it  is  cheaper  than  you  can  make 
it  at  home 


a  pan. 


Hind  Quarters 
Steer  Beef, 

This  Week  10c  Lb. 

As  you  know  wc  only  handle  the 
finest  quality  ctf  steers — all  home-fed 
steers  and.  home-dressed.  For  this 
quality  of  beef  thiff  price  is  very  low 
W  e  sell  no  Chicago  or  city  dressed 
beef  of  any  kind. 


Fruits  and  Vegetables 


This  list  is  less  than  one-half  that  we  carry  in  stock 
in  Oxford  you  can  get  it  at  Alexander’s: 


If  it  i«  to  be  had 


Florida  Grape  Fruit  „ -  .3  f°r  25c 

Cuba  Grape  Fruit  4  for  25c 

Selected  Bananas  20c  doz. 

Selected  Lemons  .  15  25c  doz. 

Florida  Oranges  .  3<*  doz. 

Cuba  Otanges  .  .v  25c  doz. 

Malaga  Grapes  .v . . . toe  lb. 

Tokay  Grapes  .«  .  .«*. ..  •  toe  lb. 


«s  **9SC  VS- Pk 

**«'»«vts25c  Vl-pk- 


20-oz.  Pippin 

King  Apples  . . .  •  -  - . 

Snow  Apples  . ,.i»  dm** •« 25c  lA-P*- 
Greenings  .>•  ca-m#  «.<*«2  ic  Va*P*- 

Ben  Davis  .  ...  j  t  gu?  •««•>•«  ?cc.  54*P"* 
York  Imperial  2°-  ‘/2-pk. 

Fallawater  •.<*#•«*»•••••-  -*oc  i4-ph- 
Cucumbers  .» ....a  •••««**•••  «2  f°r  5C 


1  oxay  utdpcs  , -  ^  c  . 

Concord  Grapes  - - ®~.x8c  basket  Fancy  Celery  .  .  *30  to  60c  doz. 

Niagara  Grapes  . .  18c  basket  1  Cauliflowei  — ~ »5C 


Honeycomb  Tripe  . 
Burk’s  Ham  Bologna.,/ 
Burk’s  Head  Cheese  ... 
Burk’s  Pfeffwurst  . 


Specialties 

,  .07c  lb.  German  Kraut, 

, .  1 5c  lb.  Pepper  Hash.® 
15c  ^b.  Horse  Radish  , 
.....  15c  lb.  Pot  Herbs  . «  a 


30c  gal 

. -  -  »oc  qt 

..*•••••  *v08c  glass 
.03c  bunch 


Everything  in  Fresh  and  Salt  Meats 
Fruits,  Vegetables  and  Produce 
Everything  the  best 

Our  Meat*  are  all  home-fed  and  home-dreaaed 


ALEXANDER’S  MEAT  MARKET 

WHERE  QUALITY  IS  FIRST 

21  South  Third  Street,  -  OXFORD,  PA. 

BELL  PHONE  39D 


This  would  have  been  a  much 
better  circular,  to  my  way  of 


space  could  have  been  saved  had 
all  six  been  named  together  with 


one  quotation.  The  same  plan 
could  have  been  carried  out  with 
fish,  by  grouping  all  the  123^-cent 
grades  together  and  quoting  them 
at  the  one  price. 

*  *  * 

I  don’t  like  to  see  all  sorts  of 
display  used  in  a  circular  like  this. 
Some  sort  of  system  should  be 
followed  wherever  it  can  be,  and 
it  almost  always  can  be.  These 
things  count  immensely  in  the 
problem  of  getting  results  from 
advertising,  because  an  advertise¬ 
ment  to  even  be  read  must  in 
some  way  invite  the  eye.  It  must 
seem  easy  to  read.  If  it  looks  like 
a  jumble  and  confuses  the  eye, 
that  will  repel  instead  of  attract 
and  will  affect  the  results  inevi¬ 
tably.  I  don’t  say  this  circular  is 
actually  hard  to  read ;  it  is  no¬ 
where  near  as  bad  as  some  that 
come  to  me,  but  by  revising  the 
typographical  arrangement  it 
could  have  been  much  easier  to 
read. 

*  *  * 

I  should  have  kept  for  the  up¬ 
per  part  of  the  circular  the  things 
that  were  special  in  a  sense,  and 
which  were  worth  a  paragraph. 
In  every  case  I  should  have  given 
those  a  paragraph.  The  price¬ 
lists  I  would  have  put  below. 
The  fish  paragraph  is  all  right 
where  it  is,  because  fish  have  been 
made  special,  but  oleo  and  sweet 
potatoes  would  have  been  better 
at  the  bottom.  The  boldface  lines 
which  appear  after  the  paragraph 
“Specialties”  add  no  strength ; 
they  simply  fill  up  the  sheet  anc 
give  it  a  jumbled  look.  I  shoulc 
also  have  systematized  the  sizes 
of  boldface  used.  There  are  alto¬ 
gether  too  many  sizes  of  boldface 
on  this  circular,  and  some  of  them, 
notably  “Hind  Quarters  Steer 
Beef,”  are  too  large  for  the  head. 
No  advertising  that  has  larger 
boldface  in  the  body  than  it  has  in 
the  head  looks  right  as  a  genera 
thing.  There  may  be  some  cir¬ 
cumstances  when  that  is  allow¬ 
able,  but  those  circumstances 
don’t  seem  to  be  present  in  this 
circular, 

*  *  * 

Touching  the  selection  of  arti¬ 
cles  to  advertise  on  a  circular  like 
this,  it  seems  to  me  that  a  fairly 
good  rule  to  keep  in  mind  is 
this :  that  the  things  to  advertise 
are  things  that  every  other  dealer 
in  the  same  line  doesn’t  have 
every  day  on  about  the  same 
terms.  Advertise  the  things 
that  your  competitors  doesn’t 


have  or  doesn’t  have  as  good  as 
yours,  or  doesn’t  sell  as  cheap 
as  you  do.  The  whole  aim 
of  advertising  is  to  exploit  the  ad¬ 
vantages  that  your  store  or  your 
goods  have  over  others ;  there  is  ! 
an  advertising  education  in  re-  t 
membering  that,  because  it  will 
ead  you  to  much  better  selections 
than  you  might  otherwise  make. 
Applying  this  rule  to  Mr.  Alex-  '1 
ander’s  circular,  I  think  that  the 
room  taken  by  some  of  the  things  : 
he  has  advertised  would  have  ; 
Deen  better  than  their  company. 
The  ordinary  grades  of  apples,  for 
instance,  and  bananas  and  or¬ 
anges. 

*  *  * 

Please  let  me  have  more  matter 
for  criticism. 


U.  S.  Court  Deciding  Whether 
this  Coffee  is  Fit  for  Food. 


Case  Involving  Edibility  of  Eleven  Hun¬ 
dred  Bags  of  Water-soaked  Coffee 
Belonging  to  Thomas  Roberts  &  Co. 
Before  Federal  Court  at  Philadelphia. 
Trial  an  Experts’  Battle. 


Another  important  action  under 
the  Federal  food  law  is  pending 
in  the  United  States  Court  in 
Philadelphia.  It  involves  the 
edibility  of  1,100  bags  of  green 
coffee,  the  claimant  of  which  is 
Thomas  Roberts  &  Co.,  of  Phila¬ 
delphia.  The  case  was  tried  too 
late  to  be  reported  for  the  last 
issue,  and  is  not  over  yet,  for  the 
opposing  counsel  submitted  briefs 
only  last  Friday. 

The  coffee  in  question  was 
shipped  from  Norfolk,  Va.,  to 
Thomas  Roberts  &  Co.  After 
Government  officials  had  exam¬ 
ined  the  coffee  condemnation 
papers  were  filed  on  the  ground 
that  it  was  moldy  and  unfit  for 
use.  Roberts  &  Co.,  in  opposing 
the  action,  explained  that  the 
coffee  had  been  wet  as  the  result 
of  a  fire  on  board  the  vessel,  but 
had  been  dried  out  upon  the  ship’s 
arrival  at  Newport  News. 

The  trial  was  a  battle  of  the 
experts,  several  of  which  were 
employed  on  each  side.  It  seemed 
to  be  established  that  the  condi¬ 
tion  the  coffee  was  in  came  from 
the  fact  that  it  was  submerged  so 
long  in  the  water  at  Newport 
News.  The  experts  for  the  de¬ 
fense  testified  that  the  coffee  was 
not  so  bad  as  the  Government 
charged,  and  that  the  process  of 
roasting  and  cooking  practically 
cured  the  condition  that  existed 


April  11,  1910. 

Grocers;- 

We  are  going  to  put  some  money  in  your  pocket.  We  be¬ 
lieve  manufacturers  can  and  should  spend  more  money  on  retailers 
because  in  our . opinion  retailers  are  splendid  advertising  med¬ 
iums.  We  have  a  plan  which  will  bring  this  about.  The  part  of 
our  plan  which  will:  appeal  most  strongly  to  you  is  the  fact, that 

it  costs  you. absolutely. nothing  -  the  manufacturer. foots .the 


bills . 


If  you  would' like  your  profits  materially  increased  on 
staple  goods,  write  us,' we  will  tell  you  our  plan  and  you  in 

turn  can  tell  us  what  you  think  of  it. 

Very  truly  yours, 

THE  HAMILTON  CORPORATION, 
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in  it.  The  Government  experts 
replied  that  while  the  germs  of 
putrefaction  may  have  been  de¬ 
stroyed,  the  cooked  filth  still  re- 
mained  and  made  the  coffee  unfit 
for  food. 

If  the  Government  wins  the 
coffee  will  be  destroyed. 


Augusta  (Ga.)  Butchers  Appeal  to 
Consumers  for  Fair  Play. 

The  butchers  of  Augusta,  Ga., 
have  entered  protest  against  the 
charge  that  the  retail  butchers  are 
reaping  an  excessive  profit  on  the 
meat  sold  by  them,  and  one  of 
them  has  prepared  and  published 
the  following  table  to  show  just 
what  profit  the  butchers  are  get¬ 
ting:— 

i  steer,  980  lbs.,  at  5 /c.  lb.. .  $5x45 
Dressed  out  490  lbs.  Average 


price  per  lb.,  ioHc- 

As  sold  over  the  counter : — 
Shanks  and  knuckles,  58  lbs., 


Clods,  shoulder,  22  lbs.,  at 

12HC .  2.75 

Plate  or  stew  meat,  70  lbs.,  at 
8c.  . . .  '  5-6o  • 

Rib  roasts.  36  lbs.,  at  17^20  . .  6.20 

Chuck  steaks  and  roast,  70  lbs. 

at  8c .  5-6o 

Neck  meat  for  stews,  26  lbs., 

at  4c .  1.04 

Round  steaks,  70  lbs.,  at  15c.,  10.50 

Rump  roast,  20  lbs.,  at  15c.  . .  3.00 

Rump  bones,  6  lbs.,  at  nothing 
Flank  and  kidneys,  for  stew, 

24  lbs.,  at  5c .  x.20 

Porterhouse  steaks,  36  lbs.,  at 

20C.  .  7-20 

Sirloin  steaks,  52  lbs.,  at  17* 1Ac.  10.00 


Total  weight  sold,  490  lbs.; 


OTHER  PARTS. 

i  liver.  10  lbs.,  at  10c .  $1.00 

1  tongue,  at  35c. . 35 

1  set  of  brains,  at  15c . 15 

1  heart,  at  10c . 10 

1  hide,  63  lbs.,  at  8j^c .  5-52 


Value  of  fifth  quarter .  $7- 12 

Value  of  beef  sold .  54-83 


Total  value  of  beef  sold  .. .  $61.95 
Cost  of  killing,  driving  and 
hauling . 5° 


Net  receipts  . $61.45 


Total  net  profit  on  purchase,  $10. 
Per  cent,  of  profit,  19.35. 


To  the  Pole  and  Back. 

The  Borden  Condensed  Milk  Co.  is 
distributing  something  unique  in  the 
the  shape  of  cans  of  Condensed  Eagle 
Milk  that  went  to  the  pole  with  Peary. 
The  can  sent  to  the  “Grocery  World  and 
General  Merchant  shows  considerable 
wear  and  tear,  being  water-stained  and 
battered,  though  the  tin  itself  seems  to 
be  absolutely  intact.  On  the  outside  is 
an  explanatory  label  stating  that  the 
can  formed  part  of  Commander  Peary’s 
supplies  for  his  trip  to  the  North  Pole. 
More  having  been  taken  than  required, 
the  unused  goods  were  returned  for  dis¬ 
tribution  as  souvenirs. 

This  milk  left  New  York  on  the 
steamer  Roosevelt  in  the  summer  of 
1908  and  an  examination  of  the  con¬ 
tents  twenty-two  months  after  the  date 
of  manufacture,  proved  same  to  be  in 
perfect  condition,  not  having  been  af¬ 
fected  either  by  age  or  changes  in  cli¬ 
mate. 


Say,  all  this  muss  about  high- 
priced  meat  has  brought  out  a  lot 
of  funny-face  talk,  ain't  it? 

I  think  the  funniest  was  some 
stuff  that  came  out  down  in 
Washington  last  week.  I  read 
about  it  in  a  daily  paper  coming 
in  from  Pittsburg  last  Friday  and 
clipped  the  item  out.  Here’s  the 
first  part  of  it : — 


HIPPO  TO  FIGHT  BEEF  TRUST 

Proposed  that  Animals  that  “Teddy”  has 
Hunted,  be  Imported  to  Save 
High  Cost  Problem. 


Washington,  D.  C.,  March  25. — 
The  introduction  of  the  hippopota¬ 
mus,  the  rhinoceros,  the  camel,  the 
eland,  the  springbok,  the  trek  bok, 
the  dik-dik,  the  koo-doo,  the  giraffe 
and  other  African  animals  into 
America  as  a  solution  of  the  problem 
of  food  supply  was  suggested  yes¬ 
terday  by  speakers  before  the  House 
Committee  on  Agriculture. 


And  the  fellows  we  pay  to  root 
for  us  in  Congress  sat  there  and 
swallowed  it!  Wouldn’t  that 
muss  your  hair? 

Oh,  ho,  ho!  Hully  gee  oh! 

We’re  a-going  to  git  steaks  from 
the  old  hippo ! 

Say,  fellows,  my  mouth  is'  a- 
watering  so  for  some  hippo  steak 
I  can’t  wait !  I  wonder  whether 
the  department  stores  will  sell 
’em.  “Please  send  me  by  to-mor¬ 
row’s  delivery  a  spool  of  cotton, 
a  can  of  red  paint  and  a  hippo 
steak.” 

I  hope  hippo  harnburgers  get 
popular.  I  sure  love  a  good  ham¬ 
burger  ! 

I  should  think  the  swellest 
lumps  would  be  off  the  neck.  I’ve 
always  thought  a  hippo’s  neck 
must  be  mighty  tender.  You 
could  serve  razors  with  ’em  in¬ 
stead  of  knives.  I  can  see  ’em 
putting  false  teeth  on  the  bum, 
though. 

You  see  it’s  a  brand  new  field 
and  it’s  going  to  give  you  fellows 
who  like  to  work  up  tasty  effects 
lots  of  chances.  Great  game  for 
window  displays.  One  of  the 


greatest  things  I  ever  saw  in  a 
butcher  shop  window  was  three 
little  pink  pigs  running  around  all 
ready  to  be  roasted  and  served 
whole.  Wouldn’t  a  window  with 
three  little  *hippos  in  it  get  the 
crowd  going? 

People  could  serve  the  little 
ones  whole  exactly  like  they 
serve  the  little  pigs.  There 
couldn’t  be  anything  cuter  than  a 
little  hippo  roasted  whole  with  a 
pumpkin  in  his  mouth. 

Of  course  little  meat  stores  will 
go  out.  You  couldn’t  hang  many 
whole  hippo  sides  in  a  6  x  8  store. 
Maybe  it’ll  come  to  selling  steaks 
by  sample. 

Well,  the  whole  things  looks 
good  to  me.  Anything  looks  good 
to  me  that’ll  bring  down  the  price 
of  pork. 

Gee  whiz,  think  of  30  cents  a 
pound  for  pork  chops  !  The  hippo 
scheme  is  all  right,  but  wouldn’t 
it  be  more  convenient  to  learn  to 
like  human  flesh?  There’s  a 
whole  lot  of  that  hanging  around 
that  ain’t  good  for  a  plumb  thing 
else.  I  know  a  lot  of  ’em  at  this 
minute  that  the  most  useful  thing 
they  could  do  would  be  to  die  and 
be  et.  You  know  some  of  ’em,  too 
— you’ve  got  some  of  ’em  on  your 
books. 

Think  of  a  piece  off  a  ripe  old 
souse  who  has  sponged  up  a  quart 
of  whisky  every  day  for  thirty 
years !  Why,  it  would  be  like 
having  wine  sauce  with  your 
meals. 

Well,  it’s  all  right  to  get  funny 
about  it,  but  it  really  ain’t  funny 
when  you  have  to  pay  for  the 
pork.  Why  don’t  we  raise  more 
pigs — that’s  what  we  ought  to  do. 
I  believe  I  know  the  reason  why 
we  don’t — it’s  because  we’ve 
made  the  pig  a  despised  bird. 
We’ve  all  put  him  in  the  same 
class  with  the  skunk,  and  that’s 
the  reason  he’s  gone  out  o: 
fashion. 

My  scheme  is  to  make  the  pig 
the  most  stylish  little  thing  any¬ 


body  can  raise.  You  all  know  it 
ain’t  so  now.  You  ask  a  man 
what  his  business  is,  and  if  he  has 
to  say  “I’m  a  piggist,”  ten  chances 
to  one  he’ll  get  red  when  he  says 
it.  There  ain’t  any  honor  in  rais- 
ing  pigs  now — you  know  that." 
All  right,  I  ’d  make  it  as  honor¬ 
able  to  be  a  piggist  as  it  is  to  be 
a  lawyer.  (How’s  that  one?)  -i 
Maybe  more  honorable  and  a 
heap  sight  more  useful.  (Get 
that?) 

Why  couldn’t  somebody  fix  up 
a  scheme  to  raise  pigs  in  any  cel¬ 
lar?  I  used  to  know  some  people 
who  raised  Belgian  hares  in  their 
cellar  and  they  made  out  all  right 
with  ’em,  too.  A  little  smelly 
sometimes,  but  they  got  to  like 
that.  Pigs  in  your  cellar  would 
be  even  more  company  than  Bel¬ 
gian  hares,  seems  to  me,  and  they 
would  be  handy — you  could  go 
down  stairs  and  kill  the  dinner  in 
two  minutes. 

We’ve  got  to  change  our  way 
of  speaking  of  pigs,  too.  We’ve 
never  spoken  of  ’em  like  we 
should.  Why,  the  way  my 
mother  used  to  couple  my  name 
with  pigs  when  I  was  a  little  boy 
was  disgraceful !  I’ll  bet  the  pigs 
would  have  thought  so,  too,  if 
they  could  have  seen  me.  We’ve 
got  to  stop  it.  No  little  boy  who 
has  been  talked  about  the  way  I 
was  is  ever  going  to  raise  pigs 
when  he  grows  up.  He  hates  ’em 
too  much  and  he  knows  too  much 
about  their  habits.  I’m  going  to 
change  this  business  with  my  own 
kids  right  now.  When  I  tell  my 
kid  he  looks  like  a  pig  after  this 
I’m  simply  going  to  mean  he 

looks  expensive. 

The  Stroller. 


A  Splendid  Fruit  Jar. 

The  changing  of  the  firm  of  R.  E. 
Tongue  &  Bros,  into  the  R.  E.  Tongue 
&  Bros.  Co.,  Incorporated,  does  not  in 
any  way  change  the  management  of  the 
business,  but  gives  them  a  better  oppor¬ 
tunity  to  please  their  trade. 

For  years  they  have  been  the  leaders 
in  the  lamp  chimney  market,  carrying  in 
stock  in  their  large  warehouse  on  Alle¬ 
gheny  avenue,  Amber  and  Collins 
streets,  of  several  thousand  cases  of 
lamp  chimneys  at  all  times  to  enable 
them  to  fill  their  orders  promptly — a  vir¬ 
tue  that  none  of  their  competitors  can 
boast  of. 

For  the  last  three  years  they  have  been 
turning  their  attention  to  the  fruit  jar 
market,  and  the  result  has  been  the  plac¬ 
ing  before  the  trade  the  “Lustre”  jar — 
one  of  the  most  perfect  fruit  jars  that 
is  made,  and  one  of  the  few  that  is  guar¬ 
anteed  to  keep  fruit  when  properly  used. 
This  year  their  sales  are  double  what 
they  were  last  year,  and  the  season  has 
only  begun.  They  look  forward  to  oc¬ 
cupying  the  same  place  in  the  fruit  jar 
market  in  a  short  time  as  they  do  now 
in  lamp  chimneys.  For  illustration  see- 
their  advertisement  in  this  issue. 
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QDALITY  IS  MORE  IMPORTANT  THAN  PRICE 

COFFEE  put  up  for  you  in  attractive  bags  under  your  own  brand 
and  name;  good  idea  if  you’re  thinking  about  waking  up  your 
Coffee  business;  or  maybe  you  want  one  pound  tins  same  way. 

Are  you  buying  Teas  now  for  prompt  or  future  shipment?  Our 
importations  of  Trade  Mark  Brands  are  good  to  look  at  and  better 

in  the  cup. 

Rice  in  one  pound  bags— such  a  nice  way  to  handle  it. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 

IMPORTERS 

Booklet-1'  Fifty  Years’  Proeress ’’—tells  yon  about  us 


No  Springs 


70,000 

NOW  IN  USE 


105  Styles  and  Sizes 
for  all  kinds  of  Stores 
PRICES  $ 37.50  VP 


AFTER  NINE  YEARS’  TEST  AND  ITS  ADOPTION  BY  THE 
WORLD’S  GREATEST  MERCHANTS 

THE  TOLEDO  SCALE 

IS  NOW  THE  RECOGNIZED  STANDARD 

1.  It  is  Automatic. 

2.  It  contains  No  Springs. 

3.  It  is  always  reliable— not  affected  by  Temperature. 

4.  Guarantees  Honest  Weight. 

5.  Pleases  Customers  and  Brings  Trade. 

6.  Saves  Money,  Time  and  Labor. 

7.  Is  Most  Beautiful  and  Attractive. 

The  Great  Fair  Store,  Chicago,  uses  100 
Toledo  Scales,  and  say: 


“The  100  Scales  you  sold  us  are  very  satisfactory.  They  are  certainly 
money-savers  on  overweight. 

We  satisfied  ourselves  the  Toledo  Scale  was  superior  to  all  others. 

E.  J.  Lehmann,  Vice-President. 

Scales  of  all  makes  taken  in  exchange,  rebuilt  and  for  sale  cheap.  Send  for  Catalogue,  Free. 

TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales,  Toledo,  Ohio 

Offices  in  All  Large  Cities.  Look  in  Telephone  Directory 


No  Springs 
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,  THE  GROCERY  MARKETS 

L__ _ _ _ _ _ 


Tea. 

The  tea  market  has  shown  a 
fair  demand  during  the  week,  but 
nowhere  near  the  activity  that 
holders  like  to  see.  Desirable 
grades  are  unquestionably  scarce, 
but  holders  are  parting  with  them 
at  prices  that  in  some  cases  show 
little  or  no  profit.  The  demand 
is  from  hand-to-mouth  only. 

Coffee. 

The  eofifee  market  shows  no 
change,  but  a  continued  dullness. 
Fine  grades  of  Santos  are  firm, 
however,  and  it  would  probably 
not  be  possible  to  obtain  con¬ 
cessions  even  on  a  good  round 
order.  The  demand  for  Rio  and 
Santos  eofifee  is  light.  Mild 
grades  are  steadily  maintained, 
but  the  demand  is  quiet.  Java 
and  Mocha  unchanged  and  in 
moderate  request. 

Sugar. 

Raw  sugar  shows  no  change 
for  the  week.  In  all  sections  the 
market  rules  about  on  last  week’s 
basis.  Refined  sugar  likewise 
shows  no  change,  and  the  demand 
is  still  quiet.  The  fruit  season  is 
early  this  year,  and  from  now  on 
the  demand  should  gradually 
awaken. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
unchanged  and  in  very  light  de¬ 
mand  by  reason  of  the  continued 
warm  weather.  Sugar  syrup 
continues  active  at  fully  main¬ 
tained  prices.  Molasses  is  un¬ 
changed  and  very  quiet. 

Fish. 

Mackerel  shows  a  fair  demand 
at  prices  that  seem  not  quite  so 
firm.  Cod,  hake  and  haddock  are 
unchanged  and  dull.  Domestic 
‘sardines  are  now  firmly  main¬ 
tained  on  the  basis  of  $2.60  for 
quarter  oils  f.  o.  b.  Eastport. 
Prices  on  new  pack  have  not  yet 
been  made,  with  the  exception  of 
the  fancy  grades,  which  have 
opened  about  on  last  year’s  basis. 
Imported  sardines  are  quiet  at 
ruling  prices.  Salmon  remains 
absolutely  unchanged  and  in 
good  demand. 

Canned  Goods. 

'1'omatoes  continue  dull  anc 
weak,  sales  having  been  made 
during  the  week  at  62  cents  de¬ 


livered,  which  means  a  shade  be- 
ow  60  cents  at  the  factory.  The 
demand  is  not  large.  Futures 
are  very  dull,  and  the  trade  seem 
not  in  the  least  interested.  It 
seems  clear  that  there  will  be  a 
carry-over  from  last  season.  Spot 
corn  is  in  light  demand  at  ruling 
prices.  Future  quiet  and  un¬ 
changed.  This  year’s  sales  of 
futures  have  been  large.  Spot 
peas  are  dull  and  so  are  futures. 
Apples  are  about  unchanged  and 
quiet.  Eastern  brands  of  peaches 
are  unchanged  and  very  dull. 
California  canned  goods  are  un¬ 
changed  and  in  light  request. 
Small  Maryland  canned  goods  are 
wanted  to  some  extent  at  un¬ 
changed  prices.  New  pack  spin¬ 
ach  is  in  market  at  80  cents, 
which  is  considered  a  fairly  active 
price. 

Dried  Fruits. 

There  is  a  general  disposition  to 
move  dried  fruit  even  at  conces¬ 
sions,  in  order  to  avoid  cold  stor¬ 
age  charges.  Prunes  are  weaker 
on  spot  and  in  light  demand. 
Apricots  also  show  quite  a  de¬ 
cided  decline  within  the  last  few 
weeks;  on  some  holders’  part  as 
much  as  ip2  cents.  Prices  on 
new  apricots  have  been  named — 
Sy2  cents  on  choice,  which  is  con¬ 
sidered  rather  high.  Peaches  are 
also  showing  a  considerable  fall¬ 
ing  ofif  in  demand,  and  about  un¬ 
changed  prices.  Raisins  are  still 
weak  and  dull.  Currants  quiet  at 
ruling  prices.  Other  dried  fruits 
unchanged  and  dull. 

Butter. 

The  butter  market  is  very  ac¬ 
tive  at  the  recent  decline  of  1 
cent  per  pound  in  all  grades.  The 
consumptive  demand  is  good  and 
the  quality  of  the  current  re¬ 
ceipts  very  good  for  the  season. 
No  material  increase  in  the  avail¬ 
able  supply  until  new  butter  starts 
in,  which  will  be  in  three  to  four 
weeks. 

Beans  and  Peas. 

Domestic  pea  beans  seem  to 
have  settled  down  on  the  basis 
reported  last  week — $2.18  in  a 
large  way  to  come  forward.  On 
spot  the  quotation  is  $2.25,  but 
this  cannot  be  held  very  long. 
Imported  pea  beans  are  un¬ 
changed  and  in  fair  demand.  Do¬ 


mestic  marrows  are  unchanged 
and  quite  dull ;  no  imported  to  be 
had.  California  limas  did  not 
advance  to  5.40  as  expected,  and 
the  quotation  to  come  forward  is 
still  5.15.  On  spot,  however, 
sales  are  being  made  at  4.95. 
The  demand  is  light.  Green  and 
Scotch  peas  show  a  further  de¬ 
cline  and  light  demand.  Other 
grades  of  dried  and  split  peas  are 
unchanged. 

Eggs. 

The  egg  market  is  firm  at  an 
advance  of  1  cent  per  dozen.  The 
demand  is  active  both  for  stor¬ 
age  and  consumption,  and  the 
quality  of  the  eggs  arriving  is 
very  fancy.  Present  prices  seem 
certain  to  be  maintained  while 
the  quality  continues  good  and 
the  demand  so  active. 

Cheese. 

The  cheese  market  is  very  firm 
at  present  quotations.  Consider¬ 
ing  the  high  prices,  the  market  is 
in  very  good  shape  and  the  de¬ 
mand  satisfactory.  No  special 
change  seems  likely  to  occur  until 
new  cheese  is  available,  which 
will  be  in  about  a  month. 

Provisions. 

The  status  of  the  provision  mar¬ 
ket  shows  no  material  change. 
All  cuts  of  hams,  bellies  and 
bacon  are  unchanged  for  the 
week,  being  still  scarce  and  very 
high.  The  demand  is  good  con¬ 
sidering  prevailing  prices,  anc 
readily  absorbs  all  arrivals.  Both 
pure  and  compound  lard  are  firm 
and  unchanged  and  barrel  pork, 
canned  meats  and  dried  beef  are 
unchanged  and  in  fair  demanc 
only. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

Continuous  buying  of  tomatoes 
in  lots  of  one  or  two  carloads  for 
prompt  shipment,  the  same  sort 
of  buying  that  prevailed  through¬ 
out  the  whole  month,  wras  almost 
the  only  show  of  activity  in  the 
closing  week  of  March.  In  point 
of  numbers  the  buying  orders 
exceeded  those  of  the  same  month 
last  year,  but  in  regard  to  quan¬ 
tity  the  average  size  of  them  was 
smaller  than  in  that  month. 
Nearly  every  order  carries  with  it 
urgent  instructions  to  see  that 


there  is  no  delay  in  making  ship¬ 
ment.  To  illustrate  the  way  that 
article  is  being  scattered  over  the 
country  from  this  market,  the  or¬ 
ders  that  we  received  this  week 
came'  from  nearly  every  State  in 
the  Union  from  Maine  to  North 
Dakota  and  to  Texas.  Had  the 
orders  received  in  this  market 
since  January  1st  been  of  the 
average  size  in  any  ordinary  sea¬ 
son  the  selling  prices  would  be 
much  higher  than  to-day’s  quo¬ 
tations.  If  the  demand  during 
April,  May  and  June  proves  to  be 
as  large  as  the  average  for  those 
months  then  it  would  not  be  un¬ 
reasonable  to  expect  a  higher 
range  of  prices  for  tomatoes  as  the 
season  progresses.  The  con¬ 
tinued  high  prices  for  all  other 
articles  of  food  products,  with 
possibly  still  higher  prices  coming 
in  the  near  future,  are  gradually 
forcing  the  attention  of  the  con¬ 
sumers  to  the  cheapness  of  canned 
goods,  and  they  may  get  the 
habit  of  relying  on  them  to  a 
greater  extent  than  ever. 

Some  business  in  future  toma¬ 
toes  was  done  this  week,  but  there 
was  no  snap  to  it,  and  both  the 
buyers  and  sellers  appear  to  be 
content  to  await  developments. 
The  canners  have  not  yet  come  to 
any  agreement  with  the  growers 
as  to  the  price  per  ton  for  the 
coming  season’s  crop,  and  the  lat¬ 
ter  must  very  soon  decide  how 
many  acres  they  will  plant  to  to¬ 
matoes  this  season.  As  the  can¬ 
ners  have  booked  orders  for  a 
much  smaller  quantity  of  futures 
than  usual  up  to  this  date  they 
are  in  a  better  position  than  the 
growers  to  let  matters  drift  along 
as  they  are  doing. 

Straight  carload  orders  for  any 
other  article  in  the  line  of  vege¬ 
tables  were  scarce  this  week, 
though  there  are  more  inquiries 
for  spot  corn  than  at  any  time 
during  the  previous  month  and 
orders  for  prompt  shipment  are 
expected  to  follow  the  offerings. 
The  small  daily  orders  for  as¬ 
sorted  goods  were  smaller  in 
number  as  well  as  size,  and  there 
were  no  developments  out  of  the 
ordinary  in  any  direction. 

April  is  always  regarded  as  an 
excellent  month  in  this  market 
for  the  sale  of  fruits  of  all  kinds, 
and  this  month  is  expected  to 
show  the  usual  demand.  When 
it  comes  there  will  be  found 
lighter  stocks  than  usual  from 
which  to  make  selections. 

Cove  oysters  look  attractive  at 
the  present  quotations.  The  can¬ 
ning  season  has  closed,  and  the 
stocks  on  hand  are  not  more  than 
enough  to  supply  the  usual  de¬ 
mand  between  now  and  next  Oc- 
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The  Story 
of  a 

Cake  of  Ice 


100  lbs 


10  lbs 


40  lbs 


PUT  a  hundred  pound  cake  of  ice  in  an  ordinary  refrigerator— see  how  long 
it  takes  to  melt  down  to  ten  pounds,  then  notice  its  shape.  Put  a  hundred 
pound  cake  in  a  McCray  Refrigerator  for  the  same  length  of  time.  You  11 
have  about  forty  pounds  left  and  it  will  be  pointed  instead  of  square.  This  is  be¬ 
cause  the  air  in  a  McCray  Refrigerator  constantly  circulates.  The  warmer  air  in  the 
refrigerator  strikes  the  top  of  the  cake  first,  and  as  it  descends  becoming  cooler, 
it  does  less  melting.  The  circulation  of  cold  air  in  McCray  Refrigerators  is  as 
real  as  though  caused  by  an  electric  fan.  In  ordinary  refrigerators  the  air  lies 
stagnant  around  the  ice  instead  of  circulating.  This  and  other  secrets  of  success¬ 
ful  refrigeration  are  explained  in  our  “Catalog  No.  66.”  Send  us  your  name  on 
a  postal  card.  We’ll  send  you  “Catalog  No.  66,”  FREE. 

McCray  Refrigerator  Company 

120  Lake  Street,  Kendallville,  Indiana 
206  South  11th  Street,  Philadelphia 
Please  address  all  correspondence  to  the  factory,  Kendallville,  Indiana 


\'fo 


lDozen  can: 


IDOZHNCftNS^ 
VctR^ 


How  to  Sell  More  Beans, 
Van  Camp’s,  of  Course! 


Put  a  sign  in  your  window  offering  Van  Camp’s  Pork  and  Beans  in 


dozen  lots  at  a  slight  discount  and 


you’ll  be  s£  to  see  how  many  people  will  buy  them  that  way.  A  customer  whc ^  ^ozen  CanS 
Will  use  more  beans  and  she’ll  be  using  those  you  sold  her.  Th,s  wtll  boom  your  bean  busmess. 

“  SELL  HER  A  DOZEN  CANS” 

VAN  CAMP  PACKING  COMPANY,  Indianapolis,  Ind. 
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tober,  when  the  fall  season  opens. 

The  shipments  of  tomatoes  dur¬ 
ing  the  month  of  March  from  the 
factories  and  warehouses  where 
canned  goods  are  usually  stored 
during  the  winter  months  have 
put  a  dent  in  the  pile,  and  the 
months  from  April  to  August  will, 
without  doubt,  see  a  further  lively 
reduction  in  the  stocks  held  in  this 
section.  With  seconds  tomatoes 
so  closely  sold  up  that  the  price 
of  them  is  now  only  2)4  cents  a 
dozen  under  the  price  of  good 
standard  brands  the  latter  will  re¬ 
ceive  more  attention. 

Last  week  was  fairly  active  for 
future  tomatoes,  and  the  orders 
for  them  came  from  nearly  all 
sections.  This  week  they  were 
less  active,  and  the  buying  orders 
did  not  cover  so  many  markets. 
The  canners  continue  to  be  firm 
as  to  prices,  and  exhibit  no 
anxiety  to  do  business  unless  at 
their  quotations.  The  sales  up  to 
date  are  very  light  and  that  fact 
will,  it  is  believed,  have  an  im¬ 
portant  bearing  on  the  acreage  to 
be  planted  this  season.  The 
previous  quotations  are  un¬ 
changed. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

The  volume  of  business  in  spot 
tomatoes  has  been  exceedingly 
light.  As  packers  have  become 
accustomed  to  the  new  order  of 
prices,  the  buyer  is  accustoming 
himself  to  a  lower  range  of  bid¬ 
ding.  and  while  it  is  possible  to 
secure  a  number  of  brands  of 
spot  tomatoes  of  good  value  on 
the  basis  of  6 2)4  to  67)4  cents, 
f.  o.  b.,  the  buyer  possibly  from 
force  of  habit  intimates  that  he 
might  be  interested  at  a  conces¬ 
sion  of  2)4  cents.  So  far  holders 
of  reliable  brands  have  not  been 
willing  to  accept  still  further  con¬ 
cession  and  the  result  has  been 
few  orders  and  confirmations, 
and  the  broker  has  had  nothing 
to  justify  him  for  his  trouble  and 
expense.  Twos  tomatoes  and  ex¬ 
tra  quality  in  other  sizes  have  not 
been  aft'ected  so  much  except  in¬ 
directly.  for  these  grades  and  sizes 
are  within  small  compass  and  the 
holders  seem  to  be  stronger  finan¬ 
cially  or  possessed  with  more 
nerve,  which  encourages  them  to 
await  further  developments. 

Future  tomatoes  are  offered  in 
a  small  way  at  65  to  70  cents  for 
3s  and  47)4  to  52)4  cents  for  2s. 
Packers  of  tos.  being  much  fewer 
numerically,  are  not  anxious  to 
accept  future  orders  in  line  with 
such  low  prices.  Until  an  im¬ 
provement  is  indicated  in  the  spot 
market,  there  is  little  reason  to 
expect  any  great  volume  of  busi¬ 
ness  in  futures. 

Spot  and  future  corn  continues 
to  be  in  good  request,  so  far  as 
the  former  is  concerned,  but  few 
lots  are  obtainable  and  some  of 
those  who  have  booked  orders  for 
ioto  packing  at  full  prices  are  be¬ 


ginning  to  regret  having  closed  so 
much  business,  for  they  are  hav¬ 
ing  considerable  disappointment 
when  they  attempt  to  close  their 
final  contracts  with  growers  who 
continue  to  uphold  the  advantages 
of  growing  regular  farm  products 
rather  than  the  varieties  requisite 
for  the  cannery.  The  corn  mar¬ 
ket  continues  firm  and  unchanged, 
with  a  steady  demand  and  little 
prospect  of  a  let-up  in  prices  so 
far  as  the  packing  of  1910  is  con¬ 
cerned. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Spices. 

The  market  continues  fairly 
active,  with  good  grinding  de¬ 
mand.  Prices,  however,  are  gen¬ 
erally  unchanged.  We  look  for  a 
large  business  during  April  and 
some  sharp  advances  in  several 
articles  throughout  the  list. 

Peppers. — The  market  is  prac¬ 
tically  unchanged  during  the 
week.  Futures  are  fairly  active, 
but  little  is  known  at  this  time 
as  to  the  supplies  for  this  year, 
the  shipments  received  in  our 
country  from  Panang  and  Singa¬ 
pore  during  the  first  three  months 
of  this  year  being  far  less  than 
for  the  corresponding  months  of 
1909. 

Red  Peppers. — Prices  on  fu¬ 
tures  are  slightly  easier ;  spot 
prices,  however,  are  unchanged. 

Cloves. — Stocks  here  are  re¬ 
ported  small,  with  only  a  few 
bales  of  old  cloves  in  store. 
Higher  prices  are  most  probable. 

Pimento  (Allspice). — Supply  in 
Jamaica  is  reported  nearly  sold. 
There  has  been  a  big  European 
demand.  Prices  have  been 
marked  up  about  )4  cent. 

Mace  very  scarce  and  higher, 
general  tendency  being  upward. 

Nutmegs  unchanged  during 
the  week.  Present  prices  are 
certainly  safe. 

Cassias. — Saigon  steady,  but 
unchanged.  Batavia  in  big  de¬ 
mand  at  present.  Higher  prices 
are  in  effect.  China  in  fair  de¬ 
mand  at  unchanged  prices.  New 
crop  will  soon  be  offered. 

Gingers. — Considerable  selling 
of  Africans.  This  grade  of  root 
is  higher  abroad.  All  grades  of 
root  are  likely  to  rule  very  high 
during  this  year. 

Tapioca  slowly  but  steadily  ad¬ 
vancing.  Supplies  are  getting 
very  short. 

Seeds  steady.  Coriander  is 
firmer.  Caraway,  Poppy,  Mus¬ 
tard  and  Celery  unchanged. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
holds  steady  here,  and  the  trade 
from  the  consuming  markets  in 
this  country  continues  satisfac¬ 
tory.  Europe,  however,  is  doing 
very  little. 

Considerable  anxiety  is  felt  as 
regards  the  coming  crop.  We 


are  having  very  warm  weather, 
and  if  it  continues  the  blossoms 
will  be  out  about  five  weeks 
earlier  than  last  year,  and  the 
risk  of  damage  by  freezing  or 
cold  rain  is  much  greater  on  this 
account. 

Raspberries  are  meeting  with 
some  demand,  but  buyers  prefer 
new  goods,  which  can  be  con¬ 
tracted  in  a  limited  way  at  22  to 
2 2y2  cents  f.  o.  b.  in  barrels. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows  :  Prime,  7)4  to  7)4  cents ; 
choice,  7)4  to  8  cents ;  fancy,  g/2 
to  10  cents,  all  f.  o.  b.  in  50-pound 
boxes ;  cartons,  )4  cent  per  pound 
higher.  Cores  and  skins,  $1.25 
to  $1.30;  chops,  1  to  i)4  cents 
f.  o.  b.  buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Imported  Fish  Specialties. 

Scotch  and  Holland  Herring. — 
Very  little  demand,  as  is  to  be 
expected  at  this  time  of  the  year. 
Prices  remain  about  the  same, 
although  some  inducements  are 
being  made  to  clear  the  stocks 
rather  than  put  the  goods  into  the 
ice  house. 

French  Sprats. — The  demand 
seems  to  be  improving.  There  is 
quite  a  good  demand  for  these 
goods  from  the  South. 

French  Sardines. — The  new 
catch  will  not  commence  before 
about  the  end  of  next  June  and 
it  is  far  too  early  to  make  any 
predictions  now  as  to  the  possible 
catch. 

Portuguese  Sardines. — The  fish 
that  they  are  catching  now  are 
entirely  too  large  to  be  packed 
even  in  the  J4  tins.  We  antici¬ 
pate  a  good  demand  for  Portu¬ 
guese  sardines,  especially  for  the 
dingley  )4 s  with  small  fish. 

Smoked  Sardines. — We  look 
for  a  scarcity  of  the  finest  quali¬ 
ties  of  smoked  sardines  before  the 
new  fishing  begins,  which  will 
start  about  next  June  or  July. 
The  remaining  stocks  of  one  of 
the  best  known  brands’ of  summer 
fish  on  the  market  to-day  are  not 
sufficient  to  answer  the  demand 
for  this  month  and  there  is  no 
possibility  of  getting  any  more  of 
them  until  the  new  packing  will 
begin.  The  cheaper  grades  of 
smoked  sardines  are  selling  very 
well,  and  taking  all  in  all,  condi¬ 
tions  are  very  good. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Florida  beans  range  from  $2.50 
to  $3  per  crate,  which  is  a  good 
fair  price.  The  demand  is  good. 

The  unusually  warm  weather 
has  brought  early  vegetables  to 
market  earlier  than  usual,  and  will 
probably  result  in  a  glut,  as  ship¬ 
ments  from  various  Southern  and 


Northern  sections  will  strike  the 
markets  about  the  same  time. 

Asparagus  is  plenty  and  cheap. 
The  first  Jersey  asparagus  is  in 
market  about  a  week  early.  The 
price  is  25  to  40  cents.  California 
asparagus  of  very  fine  quality  is 
still  coming  forward,  ranging 
from  35  to  40  cents.  There  is  also 
some  Southern  asparagus  on  the 
market,  ranging  from  10  to  30 
cents. 

Fancy  repacked  Florida  toma¬ 
toes  bring  $3.50,  but  the  price  of 
the  general  run  of  fruit  is  $2  to 
$3.  The  demand  is  good. 

Strawberries  are  coming  for¬ 
ward  from  Florida  and  Louisiana, 
the  latter  packed  in  fruit  boxes 
and  ruling  around  9  cents.  Flor¬ 
ida  berries  range  from  20  to  25 
cents  per  quart  and  are  in  good 
demand.  There  has  been  a  very 
active  consumptive  demand  for 
strawberries  during  the  past 
week,  due  to  the  warm  weather 
and  the  low  retail  price — 25  to  35 
cents. 

Florida  peas  keep  scarce  and 
high ;  none  are  coming  as  yet 
from  anywhere  but  Florida. 
Good  peas  bring  $4.50  and  are 
wanted. 

Fancy  Florida  cucumbers  range 
from  $3.25  to  $4  per  crate  and  are 
wanted.  Hothouse  cues  range 
from  $1.25  to  $1.75  per  dozen  and 
are  in  active  demand. 

California  rhubarb  is  coming 
forward  at  35  cents  per  bunch ; 
nearby  at  15  cents.  The  demand 
is  fair. 

Northern  cabbage  got  suddenly 
scarce  during  the  week  and  the 
price  advanced  from  $1.25  to 
$2.25.  There  has  been  only  a  lit¬ 
tle  Southern  cabbage  in  as  yet — 
from  Florida,  and  averaging  $2. 

Florida  potatoes  are  averaging 
$7  per  barrel,  and  fancy  stock 
even  brought  $7.50.  Bermudas 
rule  about  unchanged.  The  de¬ 
mand  for  new  potatoes  is  being 
interfered  with  by  the  low'  price 
of  old  potatoes — 35  to  40  cents 
per  bushel. 


These  trade-mark  crisscross  line^  00  evpr y  package 

CresttKfinb^wBarley 

f'l* l/cf  Q AND  DESSERT 

1,1  pidisy  foods 

Foil  cues  of  STovuyflrrEsra^lionooo  Liver  Trouiieo 

Devious  foo^s  fo^ick  o^cll. 

Unlike  other  epffls.  IWmictors.  book  oNumple,  write 

FARWELL  1  RHINOS,  WATERTOWN,  N.  Y.,  U.  S.  A. 
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You  can 
buy  a  good 
f  harness  for  delivery  ^ 
purposes  at  Wanamaker’s 
Horse  Goods  Store  for  $38. 
If  you  want  a  finer  harness 
we  have  a  very  desirable 
and  attractive  one  at  $45* 


John  Wanamaker 

^  Philadelphia  ^ 


Baby 


Is  Doing  Well 


<J  Two  weeks  ago  we  told  you  the  5 
and  10c  twins  had  a  baby  brother. 

Cfl  We  never  knew  a  baby  to  grow  as 
this  one  has  grown. 

q  Fortunately,  we  had  gotten  ready  with 
the  goods.  We  knew  the  demand 
would  be  strong,  but  we  did  not  look 
for  the  flood  of  orders  that  came  in 
response  to  our  first  announcement. 

<fl  The  capacity  of  our  four  distributing 
houses  has  been  taxed  to  keep  up. 
Already  several  hundred  merchants 
have  their  25  cent  departments  and 
counters  in  operation.  Hundreds 
more  are  about  ready  to  open,  and 
we  are  in  touch  with  several  thousand 
others  who  contemplate  featuring  25 
cent  goods. 

q  The  25  cent  leaven  is  spreading.  It 
will  reach  your  town  in  the  near 
future  and  some  merchant  there  will 
get  profit  and  advertising  out  of  it. 
Let  that  someone  be  you. 

q  Write  at  once  for  our  April  catalogue, 
which  gives  full  details.  Ask  for 
catalogue  No.  H  781. 


“Lustre” 

Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH— Inside  diameter  2*4 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 

LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 

Made  in  Pints,  Quarts  and  Half  Gallons. 

The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SAN1CAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


Butler  Brothers 

Exclusive  Wholesalers  of  General  Merchandise 

New  York  Chicago  St.  Louis  Minneapolis 

Sample  Houses  : 

Baltimore,  Cincinnati,  Dallas,  Kansas  City,  Omaha,  San  I  rancisco,  Seattle 


PATENTS 

and  Trade-mark*  procured  promptly  pud 
|  properly  In  all  eouutrle*. 

Davis&Davls,  Washington,  D.  G. 


MANY  QROCERS 

Find  it  pays  the®  t©  reed  the 
“good  stuff"  in 

The  Advertising  World 

Columbus.  Ohio 

Sample  tree,  or  tour  aeeutk*'  total  tar  IS  cat* 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


28 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles 
regarding  the  proper  use  of  the  retail  grocer’s  window,  an  effort  being  made  to 
make  the  displays  only  from  things  contained  in  an  average  grocery  stock.  An 
endeavor  will  be  made  to  deal  with  the  subject  practically,  in  other  words,  to 
show  grocers  how  they  can  turn  their  windows  into  a  money-making  feature  of 
their  business.  Subscribers  are  invited  to  make  free  use  of  the  department  by 
submitting  both  queries  or  suggestions. 


CONDUOTED  BY  I  VAN  F\  THOMPSON 


Grape  Juice  Window. 

In  the  centre  of  the  front  of 
your  window  place  two  boxes 
and  cover  them  with  a  white 
cloth.  Have  a  dark  floor  cloth  for 
this  if  you  can,  say  green.  Now, 
place  four  boxes  behind  the  first 
two,  all  six  being  of  the  same 
height,  and  in  such  a  position 
that  two  of  the  rear  set  of  boxes 
protrude  beyond  the  front  set, 
one  at  each  side.  1  hese  you 
cover  also  with  a  white  cloth. 

Parallel  with  the  front  boxes 
and  in  the  right  and  left  corners 
of  the  window  place  some  light 
grey  or  light  green  crepe  paper. 
The' tint  does  not  matter  so  much, 
but  the  tone  must  be  light  to  show 
up  the  red  grape  juice  bottles. 
On  each  of  these  pieces  of  paper 
place  eight  bottles  of  grape  juice 
in  a  star-shaped  design,  as  in 


sketch.  On  the  first  cloth-covered 
boxes  place  a  glass  pitcher  of 
grape  juice,  flanked  upon  either 
side  by  glasses  of  same,  the  left 
hand  ones  containing  “grape  lem¬ 
onade”  and  the  right  hand  ones 
“grape  cup.”  Put  straws  in  the 
glasses — it  makes  them  more 
tempting. 

Behind  the  glasses  place  a  vase 
of  flowers,  artificial.  Then  you 
can  use  them  again.  And  on  the 
left  hand  rear  box  put  a  dish  of 
grape  juice  made  into  “Bavarian 
cream”  and  on  the  right  a  dish  of 
grape  juice  “froth.” 

To  left  and  right  of  this  centre 
piece  place  tables  or  piled  boxes 
covered  with  crepe  paper  of  the 
same  color  as  the  paper  you  used 
in  the  bottle — star  design  in  the 
front  corners — and  cover  with 
white  cloth.  Do  the  same  in  cen¬ 


tre  back  of  the  boxes  in  front  and  arborous  effect  and  stimulate  the 
build  them  to  the  height  of  an  or-  desire  for  a  taste  of  the  goods  dis- 
dinary  table.  On  these  tables  played. 

place  bottles  and  vase  of  flowers,  Place  signs  as  in  picture,  only 
as  in  sketch.  adding  the  prices  of  the  various  . 

The  background  can  be  made  sized  bottles  and  using  a  dark 
by  fastening  together  five  oblongs  green  card  for  those  placed  on  ^ 
made  of  flat  thin  boards  (like  the  ;  the  trellis. 

supports  of  a  screen) ,  by  little  You  might  also  have  a  pretty  | 
strips  of  cheese  cloth  so  that  they  ■  girl  standing  behind  a  table  in  the  J 
can  be  moved  as  if  on  hinges,  store  and  explaining  the  qualities  J 
Across  these  nail  tape,  as  in  and  possibilities  of  the  grape  | 


sketch,  carrying  the  same  piece 
from  one  point  to  another  and 
then  turning  it  (not  cutting  it  into 
separate  strips)  and  continuing  to 
the  next  point  until  all  the  tape 
cross  pieces  going  in  the  same  di¬ 
rection  have  been  placed.  Then 
do  the  same  with  the  tape  going 
in  the  opposite  direction  and  you 
will  have  your  trellis  and  can  use 
the  tape  again  if  you  take  out  the 
nails  carefully  when  done  with 
this  design.  For  this  window  try 
to  get  dark  green  tape — anyway, 
green. 

Now  place  your  trellis  as  in 
sketch,  the  centre  oblong  or 
panel  parallel  with  the  window 
front,  the  two  next  on  either  side 
at  an  angle,  and  the  end  two  al¬ 
most  but  not  quite  parallel  with 
the  sides  of  the  window.  Along 
the  top  of  the  trellis  and  dropping 
negligently  down  and  looped 
around  generally,  hang  some 
crepe  paper,  of  two  kinds  and  col¬ 
ors  if  you  will,  crumpled  up  to  re¬ 
semble  foliage  and  flowers,  the 
former  green,  the  latter  pink. 
'Phis  will  give  a  very  pleasing  I 


juice.  You  could  have  some 
dishes  containing  made-up  reci- 1 
pes  on  the  table  and  any  booklets 
containing  recipes  beside  the 
dishes  and  free  to  customers. 

Novel  Shoe  Blacking  Window. 

In  bad  weather  a  fellow  feels  he' 
should  receive  absolution  for  the 
sin  of  wearing  dirty  shoes,  but  in 
fine  weather  he  has  no  excuse — no 
valid  excuse.  Also,  sometimes,  it 
is  inconvenient  to  stop  and  get  a 
shine  in  the  street.  Now,  in  or-  I 
der  to  be  absolutely  independent 
a  fellow  should  have  shoe  black-  I 
!  ing  at  home.  This  most  men 
would  no  doubt  do  if  they  could 
only  think  of  it  when  in  the  vicin-  I 
ity  of  some  store  at  which  shoe  I 
blacking  is  to  be  obtained.  And  I 
even  then  a  man  might  easily  pass  j 
j  such  a  store  without  thinking  of  j 
the  shoe  blacking  if  he  were  not  j 
reminded  of  his  needs.  Hence  j 
this  suggestion  for  a  shoe  black-  j 
ing  window. 

First  pick  out  the  most  effective  1 
boxes  of  shoe  blacking  and  make  I 
of  them  the  word  “Shine  ’  with  a  I 
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A  Book  of 
Store  Ideas 

Our  illustrated  catalogue  of  things 
to  beautify  your  store,  such  as  tea 
canisters,  will  come  to  you  free  if 
you’ll  send  your  name.  Who  knows 
but  you  might  get  some  ideas  from  it  ? 

Our  leader  is  a  particularly  hand¬ 
some  tea  or  coffee  canister  at  a 
remarkably  low  price.  Made  of  extra 
heavy  tin  plate  and  very  lavishly  dec¬ 
orated,  has  brass  knobs  and  French 
plate  bevel  edge  mirrors.  A  rich, 
showy  store  brightener. 

GEORGE  J.  KAISER 

Manufacturer  of  Grocery 
and  Tea  Store  Appliances 

194  Duane  St.  NEW  YORK 


Grocery  and  Specialty  Salesmen 

JTTT  If  you  cover  any  portion  of  the 
Til  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


By  Pleasing  Both 

women  and  grocers,  Fels=Naptha  soap’s  popularity  steadily 
increases;  and  no  grocer’s  store  is  really  complete 
without  an  ample  stock  ol  it.  All  wholesalers 
are  glad  to  supply  you  Fels=Naptha  soap. 


THE  NEW  fLAVOR 

MAPLEII 

Better 
Than 
Maple 


The  Crescent  Mfg.  Co., 
Seeftle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  H.  Front  8t„  Philadelphia,  Pa. 


IF 


you  are  using  Premiums 
to  build  up  your  business, 
or  contemplate  doing  so, 
it  will  pay  you  to  write  for  our  ex¬ 
clusive  illustrated  premium  cata¬ 
logue,  containing  hundreds  of  dif¬ 
ferent  articles  especially  adapted 
lor  premium  purposes,  which  will 
be  sent  free  upon  request. 

American  Merchandising  Co. 
163  W.  29th  Street,  New  York 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  ’5- 

•  ROYAL  SPECIALTY  CO. 

92  Rea de  St.  NEW  YORK 


FLEISCHMKNN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


No,  1  Cuspidor 
6Vi  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8,50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Thi  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 


FOR  $4.50 


Would  You  Do? 


we  will  furnish  you  5000  White 
Original  Sheets  with  your  business 
card  printed  on  each,  and  5000 
Yellow  Duplicate  sheets  printed, 
100  sheets  best  carbon  paper,  and 
2  Patent  Leather  Covers. 

For  sample  sheets  and  prices  of  Duplicate 
Salesbooks  in  larger  quantities,  write 

E.  C.  Fell  Manufacturing  Company 

Duplicate  and  Triplicate  Salesbooks 
1112-11(4  SANSOM  STREET  ::  ::  PHILADELPHIA 


Aren’t  you  interested 
enough  to  get  a  sample 
of  our  Gluten  Cereal 
and  test  it— try  it  on 
your  own  table,  [beside 
others  of  its  class  ? 

Suppose  you  should 
find  it  was  richer  and 
better,  and  at  the  same 
time  paid  you  40  percent, 
profit,  where  the  others 
paid  you  little  or  none, 
wouldn’t  you  consider  it 
good  business  to  take 
it  up  ? 

That’s  exactly  what 
you’ll  find  if  you  will 
test  it. 


A.  C.  Godshall  &  Co. 

Incorporated 

L.ANS DALE,  PA. 
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note  of  interrogation  at  the  end 
of  it. 

Of  course  this  is  done  upon  a 
floor  covering  of  cheese  cloth — 
grey  would  be  a  good  color  (light 
grey)  and  in  front  of  the  window 
as  in  sketch.  Then  each  side  from 
front  to  back  of  window  place 
more  boxes  in  a  row,  curving 
towards  the  back,  centre,  as  in 
sketch,  and  of  a  kind  differing 
from  the  boxes  of  which  the  let¬ 
ters  are  formed  if  you  have 
any. 

Now  place  a  box  (not  a  shoe 
blacking  box)  in  the  centre  of 
your  middle  distance  and  in  front 
of  it  place  a  card,  the  inscription 
upon  which  I  herewith  print  in 
case  you  cannot  read  it  in  the 
sketch  and  miss  something  really 
good : — 


Behind  centre  bow  or  bunch  of 
crepe  paper  build  a  three  col¬ 
umned  pile  of  boxes,  with  the 
centre  column  taller  than  the 
others,  and  top  them  all  with  a 
smaller  box  on  its  side.  From 
this  pyramid  to  left  and  right 
place  boxes  on  their  sides,  as  in 
picture,  using  small  boxes  for  the 
top  row.  Do  the  same  along  the 
base  of  the  crepe-paper-covered 
boxes  upon  which  rest  the  shoe 
blacking  boxes,  and  that’s  all. 


Dirty  Shoe  and  SuUen  Face, 

Or  Smiling  Face  and  Polished  Shoe — 
Which  look  best  in  any  place? 

In  rain  or  shine?  It’s  up  to  you! 


Above  this  place  on  the  box  a 
long  sign  as  in  sketch.  This  will 
attract  attention  on  account  of  its 
unfinished  appearance  and  com 
ments  will  culminate  in  some  of 
the  beholders  entering  the  store  to 
tell  you  of  your  blunder.  In 
which  case  all  you  have  to  say  is 
that  as  they  could  see  the  rest 
was  “lacking”  you  had  not 
thought  it  necessary  to  letter  it 
in.  See? 

Between  the  “S”  of  “shine” 
and  the  border  and  the  edge  of 
the  lower  card  to  the  left  place  as 
in  sketch  a  polished  shoe — a 
lady’s — and  a  dirty  shoe,  a  man’s. 
On  the  right  reverse  the  composi¬ 
tion.  Again  on  the  left  place 
some  mud  on  the  floor,  and  see 
that  the  right  side  is  scrupulously 
clean.  Once  more,  to  the  left, 
place  an  open  umbrella,  and  to  the 
right,  both  behind  the  upper  card, 
place  an  open  sunshade. 

For  background,  build  a  row  of 
boxes  high  enough  to  reach  above 
the  umbrella  and  parasol.  Cover 
this  with  crepe  paper — grey  if  you 
like,  or  light  green,  and  festoon 
it  with  crepe  paper  strips  of  two 
colors  different  from  each  other 
and  from  the  background.  They 
might  be,  for  instance,  pink  and 
yellow,  and  also  twist  them  and 
either  bunch  them  in  the  centre 
and  at  the  corners  or  place  a  bow 
of  ribbon  of  either  color  there, 
hrom  the  corners  allow  a  twisted 
>trip  of  crepe  paper,  a  continua¬ 
tion  of  what  you  have  used  al- 
leadv,  to  dangle  to  the  floor. 


ASSOCIATION  NEW8. 

American  Association  for  the  Promo¬ 
tion  of  Purity  in  Pood  Products. 

At  the  meeting  of  the  American 
Association  for  the  Promotion  of 
Purity  in  Food  Products,  held  in 
New  York  last  week,  the  follow¬ 
ing  resolution,  demanding  a 
National  Health  Department,  was 
adopted : — 

Resolved,  That  the  American  As¬ 
sociation  for  the  Promotion  of 
Purity  in  Food  Products  favors  the 
establishment  by  the  United  States 
Government  of  a  Department  of 
Public  Health  that,  combining  all 
the  various  agencies  now  operative 
to  protect  and  conserve  the  health 
of  the  nation,  shall  contain  a  bureau 
of  food  and  drugs  that  will  assume 
all  duties  devolving  under  the 
Food  and  Drugs  act  and  the  Meat 


Inspection  law  upon  any  bureau  now 
allotted  to  the  Department  of  Agri¬ 
culture;  and  also  have  authority  to 
to  supervise  in  the  matter  of  foods, 
the  hygiene  and  sanitation  of  build¬ 
ings  in  which  food  is  prepared  for 
public  consumption,  the  wholes'ome- 
ness  of  material  entering  into  food 
products,  the  methods  employed  in 
preparation  and  the  establishment  of 
standards  of  purity  in  foods;  and 
that  a  copy  of  this  resolution  be  for¬ 
warded  to  the  President  of  the 
United  States,  the  president  of  the 
Senate,  the  speaker  of  the  House 
of  Representatives  and  the  chairmen 
of  the  House  Committee  on  Inter¬ 
state  Commerce. 

Little  Rock,  Ark. 

The  following  from  the  current 
bulletin  of  the  Little  Rock  (Ark.) 
Retail  Grocers’  Association  is  in¬ 
teresting  ; — 

EARLY  CLOSING  MOVEMENT. 

For  the  benefit  of  our  members 
we  want  to  announce  that  our  atten¬ 
tion  has  been  called  to  the  fact  that 
the  ladies  of  this  city  are  starting 
a  movement  in  the  shape  of  petitions 
to  the  retailers  to  close  their  stores 
at  6  o’clock  instead  of  6.30  as  cus¬ 
tomary.  From  what  information  we 
are  able  to  get  this  is  a  well-defined 
movement  on  the  part  of  the  con¬ 
sumers  whereby  they  will  agree  to 
support  those  stores  which  will 
adopt  the  early  closing  hour  and  we 
believe  that  if  all  of  the  retailers  can 
be  shown  that  the  public  approves 
of  it,  there  will  be  no  trouble  in 
putting  it  into  effect.  The  retail 
merchants  and  their  employees  put 
in  longer  hours  than  any  other  class 
of  people  and  we  think  that  such  a 
movement  will  be  popular.  What 
do  our  members  think  of  it? 


Straight  Talk  With  Clerks 

BY  A.  MAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


About  Profit.— The  men  that  are 
worth  while  back  of  the  counter  to¬ 
day  are  the  men  that  show  a  profit. 
When  you  give  a  woman  “what 
she  calls  for”  you  haven’t  sold  her 


sive.  Prove  that  a  50-cent  tea  is 
more  economical  than  a  30-cent 
one — and  it  is.  Getting  a  profit  is 
simply  up  to  you.  It  won’t  do  to 
stand  up  with  a  book  in  your  hand 


a  thing.  Don’t  care  if  the  order  is  writing  down  an  order.  Be  alive, 
a  yard  long.  But  getting  a  dozen  Suggest.  Think.  Leave  the  rut. 
of  good  profitable  items  on  that  There’s  nothing  in  it.  Anybody 
order  that  she  didn’t  call  for  is  sell-  can  stay  there.  All  the  bright 
ing  goods.  Getting  a  profit  isn’t ,  fellows  jump  the  traces.  Be  one. 
confined  to  “tea,  coffee,  spices  and  Start  to-morrow  morning  to  sell 
baking  powder.”  These  head  the  stuff.  It’s  fun.  It’s  really  inspir- 
list  to  be  sure.  But  there  are  a  ing.  Business  inspiration  beats 
hundred  other  things  that  are  any  drug  on  the  market.  Take  it 
profitable.  There’s  your  best  in  big  doses.  No  bottle  to  shake, 
canned  fruits,  your  best  canned  It  does  the  shaking, 
vegetables,  your  best  butter  and  *  *  * 

cheese  and  lard.  Talk  quality.  Don’t  Be  a  Balker.— Horses  don’t 
Talk  them  out  of  sloppy  stuff  by  do  all  the  balking.  Some  young 
your  description  of  the  best,  men  are  balkers.  Guilty?  Now’s 
Show  that  watery  tomatoes  and  the  time  to  go  on.  Don’t  wait  for 


it'll  smart,  too.  Whatever  the 
spirit  of  the  management  is,  move 
with  it.  You’re  there  for  that 
move.  “Stand  pat.”  A  balker  is 
a  nuisance.  “Altogether,  boys,” 
is  the  spirit.  Forward  march. 
Don’t  be  old-fashioned,  only 
where  principle  comes  in. 

*  *  * 

About  Excuses.— The  easiest 
thing  framed  is  an  excuse.  We 
fall  right  in,  boots  and  all.  The 
excuse  is  at  the  bottom  of  a  lot  of 
bad  lives.  Size  excuses  up.  Bal¬ 
ance  them  off  in  a  good  straight 
honest  way — then  act.  What  ex¬ 
cuse  had  you  for  doing  that  job 
half  way  yesterday?  You  cer¬ 
tainly  had  one  or  the  thing  would 
have  been  done  right.  Think  it 
over.  Will  it  hold  water?  No, 
sir;  it  won’t.  It  got  the  best  of 
you,  lame  and  all  as  it  was.  But 
you’ll  do  better  next  time.  You 
see  it  now.  The  smart  fellow  is 
the  fellow  that  sees  excuses — 
really  sees  them — bared  of  their 
miserable  plausibility. 

*  *  * 

Can  You  Sell  Flour? — Saying 
/ours  is  the  “best”  won’t  always 
do.  But  saying  that  your  flour  is 
a  strong  flour  and  a  flour  that 
takes  more  water  than  other 
flours  will  appeal.  Saying  that 
the  bread  eats  sweet  and  has  a 
nutty  flavor  means  something. 
Saying  that  it  remains  moist  for 
days  because  all  the  gluten  is 
there  is  a  good  argument,  arnfi 
don’t  forget  that  your  flour  is  eas¬ 
ily  worked.  “You  have  to  get  the 
hang  of  some  brands — but  not 
ours.” 

*  *  * 

Get  The  Evaporated  Goods  To¬ 
gether.— Now’s  the  time  to  clean 
up  on  this  stock.  If  you  have  a 
surplus  stock  of  package  raisins 
show  them  up  and  suggest  to  the 
boss  a  cut  price.  Display  your 
prunes,  peaches,  etc.,  for  these 
things  will  be  a  dead  letter  in  a 
few  weeks.  Such  a  course  shows 
that  you  have  an  interest  in  things 
and  that  you’re  not  in  the  com¬ 
mon  run.  The  lazy  clerk  doesn’t 
think,  or  if  he  does  he  hasn’t 
gumption  enough  to  put  his 
“think”  at  work. 


A  Hardware  Palace. 

James  M.  Vance  &  Company,  formerly 
of  21 1  Market  street,  are  now  at  324-326 
Market  street. 

Their  new  store  is  an  innovation  in 
the  hardware  line.  No  concern  in  Phil¬ 
adelphia  has  ever  attempted  to  display 
hardware  on  such  a  truly  elaborate  scale. 
It  has  been  aptly  termed 


^  a  “hardware 
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UNITED 


THE  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  reaches  the  best  retailers  in  every  state  in  the  Union  and 
represents  a  more  nearly  ideal  means  of  communication  between  the  manufacturer  and  the  retailer  than  the  magazines  and  newspapers 
do  between  the  manufacturer  and  the  consumer;  because  their  circulations  are  guaranteed,  their  rates  are  standardized,  they  represent 
CLASS  circulation  at  a  very  small  cost-which  means  every  reader  of  every  publication  is  a  prospective  QUANTITY  purchaser  of  your 
goods  and  in  addition  to  Js,  they  have  a  co-operative  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAiL  GROCERS 
OF  THE  UNITED  STATES,  which  causes  their  subscribers  to  take  more  than  the  ordinary  interest  in  their  columns. 

Every  reason  why  a  manufacturer  SHOULDN'T  use  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  to 
accomplish  the  most  important  thing  in  his  business-reach  retailers-has  been  removed.  Every  reason  why  he  SHOULD  has  been 

strengthened.  ^  .  ...  ,. 

To  talk  to  retailers  for  ONE-TENTH  what  it  is  costing  you  to  do  it  now,  use  the  following  publications.— 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  full  information  as  to  how  to  reach  retailers,  address 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


The  C.  M.  Wessels 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 

Philadelphia 


New  York  Office : 
91  Wall  St. 
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WANT  DEPARTMENT 


Auvnl  U  Want  Advertisement*  Inserted  in  this  department  may  ha  addressed  IS  the  "  Grocery  World 
and  0 aatral  Merchant"  whan  desired,  provided  the  advertisement  is  accompanied  by  re  cents  in  postage  to 
pay  for  rent  ailing  the  tame.  The  price  of  each  insertion  is  two  cents  per  word. 


FOR  SALE. 


FOR  SALE.— Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  store  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375  F.  H.,  "Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila- 
delphia,  Pa.  _ £0 

FOR  SALE.— In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

FOR  SALE.— I  have  a  check  throwing 
National  Cash  Register  for  sale.  It  is  the 
very  latest  1909  model.  I  bought  it  new 
last  year  and  hardly  used  it.  It  counts  your 
customers,  cash  sales,  paid  out  bills,  has 
silent  partner.  Paid  $250  for  it,  but  $150 
will  take  it.  Its  as  good  as  new.  Now  who 
wants  this  snap?  Call  on  Wednesday  or 
Saturday.  2941  N.  Fifth  St.,  Philadelphia, 
Pa. _ 1 7 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  2410  Law- 
rence  St.,  Philadelphia,  Pa. _ 24 

FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 


HELP  WANTED. 


HARRISBURG  (PA.)  GROCER  AND 
meat  dealer  wants  grocery  clerk  and  meat 
cutter.  Prefer  young  married  man.  Could 
get  good  house  at  very  moderate  rent.  Will 
pay  $10  to  $15  per  week,  according  to  ability. 
This  is  a  large  store  and  a  good  man  has 
splendid  chance  to  advance,  both  in  salary 
and  position.  Will  require  recommenda¬ 
tions  E  10,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Pa.  16 

WANTED. — Live  men  to  organize  retail 
merchants  In  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


PENNSYLVANIA  RETAIL  MANAGER 
wants  position  as  manager  or  second  man. 
Aged  thirty,  married.  Has  had  fourteen 
years  experience  in  grocery  business,  includ¬ 
ing  cut  store  and  fancy  lines.  Knows  win¬ 
dow  dressing.  Good  references.  Will  work 
capably  and  faithfully  in  congenial  position. 
$(5  weekly  wanted  to  start.  C  36,“  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  18 

GROCERY  CLERK  NOW  EMPLOYED 
with  la>-ge  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Clerk  or  assist¬ 
ant  bookkeeper.  Good  all  round  man  and 
can  give  good  references,  among  them 
present  employer.  Agetwenty  seven,  single. 
Wants  $r 2  weekly.  Has  had  experience  as 
manager.  C  18,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  18 

WANTED — Position  as  clerk  in  a  grocery 
store  by  a  young  man  thirty-three  years  of 
age.  Single.  Has  had  eight  years  experi¬ 
ence.  B.  C.  H.  2,  “Grocery  World  and 
General  iMerchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. 

PHILADELPHIA  GROCERY  CLERK 
wants  congenial  position  anywhere.  Able 
to  manage  store,  but  willing  to  start  as 
second  man  until  can  demonstrate  worth. 
Age  twenty-five  years,  single.  Has  had 
several  years  good  experience,  partly  with 


leading  chain  stores.  Can  dress  windows 
and  write  show  cards.  Good  references. 
Wages  wanted  to  start,  $13  weekly.  C  35, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  16 

PHILADELPHIA  GROCERY  SALES 
man,  twenty-eight  years  old  and  married, 
wants  position  as  salesman,  either  with 
wholesale  grocery  house  or  specialty  house. 
Been  in  business  for  himself  for  several 
years.  Will  go  anywhere  and  begin  now. 
Want  $80  monthly  and  expenses.  Good 
references.  C  34,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  16 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  in  Philadelphia  or  seashore 
store.  Aged  thirty-six  and  married.  Has 
had  four  years  experience  and  can  furnish 
good  references.  Wages  wanted  to  start, 
$12  weekly.  Can  enter  upon  duties  at  once. 
C  29,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  18 


BUSINESS  OPPORTUNITIES. 


ooooooooooeoeooooooooooooo 

o  0 


0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  0 
0  general  store  businesses  —  nothing  0 
0  else.  We  are  specialists  in  that  and  0 


0  we  know  what  we  are  about.  0 

<3  In  the  term  “grocery  stores”  we  0 
9  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  tne  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  yon  want  to  o 
0  buy  one,  we  know  where  something  Is  0 
0  that  we’re  sure  will  suit  you.  0 

0  Write,  call  or  telephone.  c 

0  WARNER  A  CO.,  0 

e  9*7  Arch  Street,  Philadelphia,  Pa.  o 
0  Phones,  Bell  Filbert  2500,  0 

0  Keystone,  Race  746.  0 

0  0 


090000000000(0000000000000 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 


there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,000  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  he  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three  quatters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  wotth 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo  $7oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-J5  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Id  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
‘  ‘  The  Creditor’s  Journal  it’s  free.  25 


soak  tbe  night  before. 

MINUTE 


Just 

suppose 

you  were  in  the 
Icltcben  and  want¬ 
ed  to  make  a  des¬ 
sert  and  make  it 
in  a  burry  too.  A 
tapioca  pudding 
would  be  nice  but 
youcouldn’t  make 
it  of  pearl  tapioca 
because  youdidn't 
think  to  put  it  to 
If  you  had 

TAPIOCA 


you  would  be  all  right,  because  it  doesn’t  need  to 
be  soaked,  in  fifteen  minutes  from  tbe  time  it  is 
taken  from  tbe  package  it  is  ready  to  serve. 
Besides,  tbe  pudding  is  not  gummy  or  lumpy. 
One  package  will  make  six  full  quarts. 
Then  suppose 


you  instruct  your  clerks  to  tell  this  to  every  lady 
upon  wbom  they  wait  to-day,  and  let  them  know 
why  MINUTE  TAPIOCA  is  better  than  tbe  other 
kind.  Tbe  quality  of  tbe  product  is  sucb  that 
they’ll  thank  you  for  tbe  suggestion.  Don’t 
forget  that  you  gain  too.  Tbere's  better  than  an 
ordinary  profit  in  it.  Have  you  used  Minute 
Tapioca  in  your  own  home?  Send  us  your  job¬ 
ber’s  name  and  you’ll  get  a  package  to  try.  Do 
you  know  what  tapioca  comes  from  and  bow  it 
is  made?  When  writing  for  tbe  package  ask 
for  “Tbe  Story  of  Tapioca”.  It’s  free. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


C  The  ^ 
First  Warm 
Days 

The  first  touch  of  Spring 
weather  is  a  warning  to  the 
proprietor  of  the  Grocery  Store 
to  prepare  for  summer 
weather.  The  use  of  Electric 
Fans  and  the  installation  of 
an  Electric  Refrigeration  plant 
solves  the  problem  of  Grocery 
Store  operation  during  the 
long  summer  months. 

This  is  the  time  that  you 
should  make  your  arrange¬ 
ments  for  an  Electric  installa¬ 
tion — do  not  wait  until  the 
hot  weather  finds  you  unpre¬ 
pared.  For  rates  and  estimates 
consult 


The  Philadelphia  Electric 
Company 

10th  and  Chestnut  Streets 


V* 
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How  You  Can  Kill 
Your  Grocery  Business 


The  best  grocery  business  on  earth  can  be  killed  in  a 
surprisingly  short  time  by  bad  butter.  On  that  foundation  we 
have  built  a  sale  for  Gurnse  butter  larger  than  that  of  any  other 
single  brand  in  existence. 

S  We  have  preached  Gurnse  as  a  print  butter  that  was  always 
pure  always  of  the  very  fanciest  grade,  and  always  the  same 
A  print  butter  that  a  retailer  could  rely  upon  with  the  utmost 
confidence,  and  feature  with  pride  and  safety. 

It  is  a  gilt-edged  grade  of  dairy  butter,  made  by  our  own 
people  in  our  own  dairies.  Gurnse  takes  one  worry,  at  least, 

off  the  grocer’s  mind. 

Packed  in  20.30.  and  50-pound  boxes-pounds  and  half  pounds— 38 cents. 

Prices  subject  to  market  changes. 


p.  f.  brown  &  co. 


39-41  -43  South  Front  St. 

nPhiladelphia,  Pa. 


“My  boy,  I’m  pleased  with  your  work. 
I’ve  just  been  looking  over  the  salesbook 
and  I’  itl  going  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.” 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 


Want  to  make  your 
Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  now  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO., 


Boston,  Mass^/ 


Write  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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eoL. 

Alarm  Cash  Drawer . 18 

Alem . *8 

Ammonia . . .  3 

Ammunition- .  3 

AxU  Grease .  3 

Bags,  Paper . - . »3 

Bag  and  Twine  Holden. ...xo 

Baking  Powder.. .  3 

Bariev. . »7 

Bath  Brick . 3» 

Beans . 17 

Blacking,  Shoe .  4 

BMn* .  * 

Borax . .. . a6 

Brooms . . . 33 

Brashes . 35 

Back  wheat  Floor.- . 17 

Bong  Borers . 1° 

Batchers'  Sundries . >5 

Batter  Dishes. . 34 

Batter .  e 

Batter  Color . at 

Camphor . s6 

Canales . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  8 

Domestic  Fruits .  8 

Vegetables .  jj 

Pie  Fruit .  8 


COL. 

Sardines .  9 

Meats . 9 

Soups . re 

Capers . 16 

Catsup . 11 

Cereal  Specialties . 17 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 38 

Cider . 38 

Clams . so 

Clothes  Pins . 35 

Cocoanut . 13 

Codfish . 29 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 13 

Condensed  Mince  Meat . 31 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counters . 18 

Dates . ao 

Delicatessen . 14 

Dressed  Meats . 25 


COL. 

Drugs,  Grocers’ . 36 

Eggs . 16 

Essence  ol  Coffee .  5 

Extracts . 37 

Fancy  Groceries . —.16 

Farinaceous  Goods . 17 

Figs- . ao 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 3a 

Food,  Bird . 3a 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..ao 

Foreign,  Dried. . 20 

Fish,  Fresh . ao 

Gelatine . 18 

Gravel,  Bird . 3a 

Herring . 35 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . ax 


COL. 

Ink . ai 

Insect  Powder . 36 

Ironing  Wax, . . . 32 

Jams . a6 

Jars  and  Jar  Rubbers .  6 

Jellies . 35 

Junket  Tablets . 17 

Ketchup . 11 

Lamp  Goods . ai 

Lard . a; 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . si 

Live  Poultry . 25 

Lye  and  Potash . ...si 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . .34 

Milk,  Evaporated . ia 

Mince  Meat . aa 

Mineral  Water . 99 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . — . 17 

Nuts . - . 

Oat  MeaL . - . 17 

Oils . aa 

OD,  American . 33 

Olive  Oil . 2a 

Olives . 22 

Oysters . ao 

Paper . 23 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 34 

Peas,  Dried . 17 

Pickles . 34 

Pickled  Meats . 33 

Plum  Pudding . 26 

Polishing  and  Cleaning 

Componnd . 29 

Popping  Corn . 33 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 35 

Dressed . 25 

Live . 25 


COL. 

Preserves . 26 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet. . 37 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 

Sago . J..17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 29 

Sauer  Kraut . 25 

Scalesl . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 18 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . xo 

Specialties . 30 


COL 

Spices . . 

Whole,. . 31 

Starch . 31 

Stove  Polish . jx 

Soap  Powders . 30 

Sugars .  x 

Sulphur . »$ 

Sundries . 32 

Syraps . 33 

Tacks . 32 

Tapioca  — . 17 

Tar . 27 

Teas .  i 

Tobacco,  Chewing . 36 

Smoking..  . . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . . . 33 

Vermicelli- . 18 

Vinegar . 34 

Washboards . . . 34 

Wax,  Fruit  Jar . 3a 

Wrapping' Paper . 

Woodenware . 34 

0  ; 

Yeast  Cakes . 3 6 
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SUGAR. 

Barrels.  Halves 

Cut  Loaf .  6.40  6.60 

Eagle  Tablets .  6.90 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.95 

Cubes .  5- 75  5-95 

Lozenge,  powdered .  5*^5  5-^5 

Powdered .  5- 60  5.80 

Granulated,  fine  or  standard .  5.45  5-65 

“  special  fine  .T' .  5.50 

“  fine,  2  lb.  bags .  5.75 

"  “  2-lb.  pkgs.,  cases....  5.65 

“  44  5-lb.  bags .  5.65 

“  44  10  10-lb.  bags .  ‘5.60 

44  44  25-lb.  bags .  5.50 

44  44  100-lb.  bags .  5.45 

"  coarse .  5.55 

44  extra  coarse .  5.75 

A  Crystal .  5-5° 

A  Confectioners .  5.30 

No.  2 .  5  20 

No.  3 .  5* 10 

No.  6 .  5  co 

No.  8 . a .  4.90 

No.  10 .  4.80 


100-lb. 

Bags. 

5.20 

5.10 

5.00 

4-9° 

4.80 


TEA. 

Foochow  Oolong — 

Choice . 

Extra  choice . . . 

Fancy . 

Formosa  Oolong — 

Choice . 

Extra  choice . 

Fancy .  . 

Imperial — 

Choice . 

Extra  choice . 

Fancy  . 

Young  Hyson — 

Choice . 

Extra  choice . 

Fancy  . 

Gunpowder — 

Choice . 

Fancy  . 

Japan,  pan  fired  or  basket  fired — 

Choice . 

Extra  choice  . 

Fancy  . 

English  Breakfast — 

Choice . 

Extra  choice . 

Fancy . . . 

Ceylon — 

Tetley's,  No.  1,  lbs.,  %s  or  ys.. 

4t  No.  2,  %  lb . 

44  Troubadour,  x  lb.  tins. 

Bungaloe,  1  lb . 

“  lb . 


Per  lb. 

34 
39 

45 

33 

39 

43 

3*> 

33 

40 

«5 

30 

35 
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AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 85 

Frazer's,  boxes,  y  gross . per  gross  9.  40 

Mica,  y  gross . per  gross  9.C0 

Castor  Oil,  36  1  -lb.  tin's,  %  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doz.  in  case . 95 

%  lb.,  a  doz.  in  case . . .  1.75 

1  lb.,  1  doz.  in  case .  3.40 

Davis'  O.  K.,  Ji-lb.,  4  doz . per  doz.  .4; 

Davis’  O.  K.,  J4-lb.f  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,adoz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz.  7.30 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  V-lb.,  4  doz . per  doz.  1.23 

Leslie’s,  nickel  . 4  doz.  cases  .45 

Leslie’s,  J4-lb.  cans,  2  doz.  cases . - . .  1.15 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.80 

Leslie’s,  5-lb.  cans,  6  cans  in  case.— .  9.00 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . - . .  .45 

Romford's  Veast  Powder : — 

4  oz.  glass,  7  doz . . . . . 82  K 

6  oz.  glass,  t  doz . - . . .  1 .07 

6  oz.  glass,  6  doz . - . . .  1.03 

*  oz. , 1  gross, In.bbl .  x.oa 

Rumford  Baking  Powder 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . - . per  doz.  .90 

5<-lb.  cans,  2  doz  in  case . per  dos.  1.23 

1 -lb.  cans,  1  dos.  in  ease . . . —per  doz,  a. 50 

Vlb.,  4  doz . -  1.30 

“  X  “  a  “  . .  2.40 


BLACKING— Shoe. 


38 

■45 

Shinola  (premiums) . 

•35 

.40 

Mason's  No  1,  yx  gross . 

“  “  2,  “  . 

“  “  2.  *'  . 

. per  gross 

ii 

45 

*•  “  4,  44  .  “ 

“  “  k.  44  . 

•*5 

T.  M.  French . 

AMMONIA. 

Per  doz. 

Victoria,  2  doz . go 

Pinctis.  3  dor,. .  . go 

Oakdale.  2  doz .  7  <r 

,5 

VioH  •  ictoria,  2  doz . go 

pints . .  lt55 

■ ,  doz .  *  g5 

.87  y 

Tiboi.'s  Drl-Monia  (con.  dry),  ioc.  size,  y 

. per  gross  9.00 

lIHoaJs  Dn-Monia  (con.  dry),  5c.  size,  % 

gross  »  . ...  per  gross  4,80 

f  r .  g'.  -ids  wuh  y  gvois  5*  oi  lo-ceot  sizes. 
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GREEN  COFFEE. 


Java,  Private  Estate,. 

Java,  Interior . 

Bogatos .  . 

Washed,  Caracas . 

1  Washed,  Mexican . 

Bucarmango . 

,  Guatemala . 

Maracaibo . 

Washed  Santos . 

Mocha  Seed  Santos.... 

Santos  . 

Rio . 


Per  ib. 

•25%  -27 

.2 1  .23 

.14  .17 

.14  .16 % 

•  14^  -I554 
•13  -I3JS4 

•  i2j4  .14  yi 

.14  .l8 

.14  .l8 

• 13  •13% 

.ix  .12J4 
.ii>4 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India .  .  .28 

Fancy  Blend . 27 

Logan  Blend . 13*4 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . >2 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . i . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa . . .  14.75  14.85 

Lion . . . 

Seven  Day . 13)4 


— 4 — 

BUTTER. 

Tub  Butter —  Per  Ib. 

Creamery,  extra,  60-lb.  tabs . —  .35 

hist,  "  34 

“  second,  "  .33 

third,  *•  . — .  .31-. 32 

“  dairy,  extra,  bakers’  use,  30- 

60  lbs . '  ,25-. 28 

”  5  and  10-lb.  rolls,  60  and  100- 

lb. boxes . 32-.  36 

|  Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bn.  .59 

B.  B.,  E.  D.  brands  20-50-lb.  boxes .  ,38 

J.  J.,  C.  V.,  GUt  Edg«,  GoM  Medal,  20- 

50-lb.  boxes . . . .37 

Sheaf (“400")  Elgin,  ao-sorib.  boxes .  .36 

Sheaf. . 32-. 35 

Milken  Farm,  lbs.  and  54  lbs. . . .40 

Gurnse,  lbs.  and  )4  lbs .  .38 

Belle  Serine . .34 

White  Rock .  .38 


CANDLES. 

P.  &  G.,  8’s,  30  lbs . — . — - - 

“  i6's,  30  lbs . . . . 

Paraffine,  4's,  6's,  8's  cartons,  j6-lb.  eases, 

per  lb . . . —  ,»8)j 

Searchlight,  hotel,  iS’s,  30  lbs— . —  . 08 

Pearless,  hotel,  id’s,  30  lbs . - . 09  yt 

Bright  light,  16's,  30  lbs . —....—per  box  1.75 

Werk’s.S’s,  30  lbs. . —  ,  11% 

“  16’s,  30  lbs . . - . raJ4 

Neverout,  8's . . . per  box  1 . 75 

'*  16’s,— . ...  '*  1.85 


Per  lb. 
-n« 


10.00 
.85 
2.70 
3. CO 
3  3° 
5  4° 
13  80 
1 . 10 


SHOE  DRESSING. 

Mason’s —  Doz. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  1  doz . t.iay 

Blxby's  Royal  Polish,  1  doz . . . .I5 

Blxby  Tet  Oil  Polish . .85 

Browxrs  Shoe  Dressing,  x  doz . 85 

Brown's,  Army  and  Navy,  x  dot . «...  .60 

Boyer**  French  Dressing . 85 

“  Oil  Polish .  8) 

Easy  Bright,  ladies’ . 85 

44  waterproof..  . .  x.25 

Admiral  Russet  Combination . 70 

^  Admiral  Shoe  Dressing . .70 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr”— 

50  tins  In  box . — . per  box  4.15 

12  la  tins  box . per  carton  1  to 

z-lb.  tins . . . per  doz.  5. 75 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz. . . — . .  2.75 

“  large,  1  doc- . . . —  5.50 

Sawyer's,  No.  1,  6  doz...—.. .  1 .75 

*’  No.  3,  3  doz . — . —  4.00 

Colburn’s,  No.  1,  4  doz....— . -  1.65 

“  No.  3,  3  doz... . — . —  9.65 

"  A,  No.  6,  12  oz.  boxes,  1  oz.  free...  4.80 

*'  Ball  Blue,  No.  1, 3 doz... . . —  9.60 

"  “  No.  a,3doz .  4.80 

Reckitt’s.  cc.  and  ioc.  asst.,  8  lbs .  Per  lb.  .  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  x.17 

“  “  1  “  6  “  @  39c.  “  .  2.34 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  M  grow . - . — 

Army  and  Navy,  No.  8,  3  doz .  f.  10 

Crystal,  Ne.  9,  3  doz .  3.00 

Troy,  No.  39,  bbls.,  6  doz.  barrel .  j  .50 

French  Laundry,  large,  %  gross  in  barrel .  9.45 

Tibbals  Cream  Indigo,  5c.  size,  V  gross  case.  4.80 
44  44  xoc.  size.  %  gross  case.  9.00 

Free  goods  with  y  gross  5-cent  size  and 
y  gross  10-cent  size. 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  x  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  5.95 

Pints,  i  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 3* 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

,  Extra  caps . per  gross  1.6© 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 87^ 

New  Jersey,  No.  10,  1  doz .  2.20 

44  standard  No.  3 . 80 

44  s^mch .  1,20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  50  oz .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland .  .80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  “  10 . 4.50 

String  Beans —  Per  doz 

Fancy  cut  Refugee .  1.05 

44  Refugee .  1.20 

Small  "  1.35 

Fancy  small  Refugee . 1.60 

Smallest  Refugee . . .  1.80 

New  York,  No.  10....* . 4.25 


IN  WRITING  TO  ADVERTISER*  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


How  a  Peerless  Counter  Increases  Sales 

Think  of  having  thirty  or  more  different  kinds  of  goods  actually  demonstrated  at  one  time-shown 
to  your  customs  in  the  most  attractive  way.  That’s  what  a  Peer.ess  Counter  doe,  You  ould 
have  uo  more  powerful  advertising  than  a  Peerless  Counter  gives  you.  Put  this  extra-sale 
to  work  in  your  store.  Write  for  our  handsomely  illustrated  catalogue  showing  styles  and  p 

PEERLESS  FIXTURES  CO.,  Dept,  e,  Marshall,  Michigan 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


TOASTED  CORN  FLAKES 

We  protect  our  own  interests  in  protecting  yours.  We  long  ago  discovered  that  “  free 
deals”  frequently  meant  overstocking-stale  goods,  etc.,  that  eventually  affected  the 
entire  trade. 

Every  customer  knows  that  Kellogg’s  Toasted  Corn  Flakes  sells  on  its  merits.  Ten 
cents  worth  of  the  best  for  ten  cents,  and  a  good,  clean  proht  tor  you. 

That's  why  you  have  stuck,  and  why  you  are  going  to  stick  ^  „  deaf1  ^2SaC  ^ 

cereal  market  to-day — Kellogg  s  loasted  Corn  flakes  the  i 

KELLOGG  TOASTED  CORN  FLAKE  CO. 

BATTLE  CREEK,  MICH. 


A  Square  Deal  to 
Everybody 


KELLOGG’S 


North 


East 


South 


West 


One  price  to  everybody — that’s  the  basis.  No  special 
privileges  to  Chain  Stores,  Department  Stores,  Buying 
Exchanges,  etc. 

The  average  retail  grocer  is  our  best  friend  and  we  give 
him  the  square  deal— small  lots  with  the  assurance  of  fresh 
goods. 

The  bottom  price  is  the  price  you  all  pay,  and  it  allows  you 
a  eood  profit  on 


corn 


NOME  GENUINE  WITHOUT  THIS  SIGNATURE/ 


BATTLE  CRCCK.MICM. 
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Wax  Beans — 

Small . 

Fancy,  small . .... 

Cut  wax- . 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce . . 

“  **  “  3,  plain . 

“  “  “  2,  sauce . . . 

“  “  “  2,  plain . 

t:  “  Picnic  sauce . 

“  “  Individual  sauce . 

Maryland,  No.  3,  sauce .  1.20  - 

“  3,  plain .  1.20  - 

Good,  No.  3,  plain  or  sauce . 

Campbell's,  No.  2,  sauce . 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 

Maryland,  Standard,  No.  2 . 

Corn — 

Fancy  Maine . 

“  New  York,  cream  crushed . 

“  **  Country  Gentleman . 

Fancy  Shoe  Peg . 

"  “  “  . 85  - 

Maryland,  crushed . 

Peas — 

Fancy  New  York,  sweet . 

sifted,  sweet . 

extra  sifted,  sweet . 

fancy  sifted,  sweet. . 

June . 

sifted  June . 

extra  sifted  June . . 

fancy  sifted  June . 

No.  10  cans . 


Extra  sifted,  E.  J.. 

Sifted,  E.  J . 

Sweet  Dimpled . . 

Maryland,  sifted  E.  J . 

“  June . 

Beets — 

New  Jersey  fancy,  No.  3.. 


Succotash — 

New  York,  fancy.  No.  2 . 

“  standard,  No.  2 . 

Maryland  Slavery.  No.  2 . 

Spinach — 

Maryland,  standard,  No.  3 . 

New  York,  fancy.  No.  3 . 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 . 

New  Jersey,  standard,  No.  3... 
Pumpkin — 

New  York,  extra  fancy.  No.  3.. 


**  fancy.  No.  3 . 

New  Jersey,  fancy,  No.  3 . 

“  standard,  No.  3  ... 

Maryland,  standard,  No.  3 . 

4sparagus — 

Mammoth.  2^s . 

Large,  2*4s . 

Oak,  large,  %y2 s . 

tandard,  %l/2s . 

Fancy  tips,  No.  1,  square . 

Extra  standard,  No.  1,  square.. 


1  -35 
1.60 
1.05 


1 .60 
i-45 
1.25 
*•15 
.70 

•50 

1-25 

1.25 

•95 

•95 


•95 

.80 


1-25 
1 .00 
*•*5 

1 .00 

•95 

.85 

1.05 
1 .20 
i-35 
1.65 
1.05 
1.20 
1*35 
1.65 
5-oo 
1.25 

1.05 
1 .00 

.85 

.80 


1 . 10 
3-25 


1.05 

•95 

•95 

1.50 

1-25 

.90 

1- *5 
.90 

1 .00 

.85 

•75 

•65 

3-oo 

2- 75 
2.65 

*•45 
a. 65 
2.45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  a.  5° 

Extra  standard .  a .  60 

Standard .  r  4° 

Pears — 

Bartlett,  extra  quality,  *Xs .  s.6o 

"  extra  standard,  a l/2s .  2.15 

“  standard,  2%s .  1. 80 

Cherries — 

Extra  quality,  2j^s .  *.90 

“  standard,  a^s .  2.35 

Standard,  2  Xs .  1 . 80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1 .90 

Extra  standard,  No.  8 .  .  5.60 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  .  1.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  1.10 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  1  30 

Standard,  No.  2 .  1 . 02 

Blueberries — 

Maine,  Eagle  No.  • .  1.25 

Loggies.  No.  10 .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white.  No.  2 .  2.65 

Flour  City,  red,  No.  2 . . . 

Peaches — 

Extra  standard,  yeliow,  No.  3 .  1.25 

Standard,  white,  No.  3 .  1.05 

Standard,  pie,  No.  3 . 95 

Pears- 

New  Jersey,  No.  10 .  3.75 

Delaware,  standard,  No.  3 .  1.00 

Raspberries — 

New  York,  extra  preserved,  No.  2 .  2.45 

Strawberries — 

Anchor,  No.  2,  water . . 

New  Jersey,  standard.  No.  2 . 1.50 


Pineapple — 

Hawaiian,  No.  2^,  sliced .  2.50 

“  “  2  “  .  2.20 

**  2,  grated .  1.75 

*'  2,  crushed .  1.80 

tl  extra,  grated  in  juice . . .  5*75 

"  at  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

“  “  sliced,  f<  2 .  2.00 

Singapore,  heavy  syrup,  No.  1  y2,  cubes .  1.10 

**  ft  “  “  134,  chunks ...  1.20 

“  **  **  1%,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  du 

Deviled,  No.  i,  4  do*.,  McMenamln’s.. .  •■*7)4 

“  No.  a,  *  do*.,  McMenamln’s. .  j.*f 

Clams — 

Star,  No.  1,  4  doz- . —  .(5 

Lobster — 

B  &  M.,  No.  1,  tall,  i  doz .  4.35 

“  “  flat,  4  doz .  4.35 

B.  ft  M.,  No.  J*,  flat,  4 do. . . 

“  No.  X.  flat,  .do* . - .  z-4* 

Star  brand,  No.  X.  flat.  4  do* .  1.35 

“  No.  X.  flat,  4  do* . . .  *.95 

Shrimp* — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Pickett's,  to  used,  No.  1,  4  dot . - . 

"  “  No.  *,  *do* . 

'*  «  No.  3,  a  doz . 

Underwood,  tensed,  No.  1,  50  can* . 

“  “  No.  1,  4  do* . 

Oysters— 

Boyer’s,  No.  1,  •  doz . 78 

“  No.  *,  *  dot._ .  1.45 

Stewart’*,  No.  *,  a  doz . . .  1.33 

"  No.  1,  9  do* . — . -..  .67 X 

Victory,  No.  1, 1  dor— . 75 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  1.60 

Salmon— 

Hapgood’s,  No.  1,  tall .  2.05 

"  1,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red .  j  55 

White  Raven,  red,  Xs . 

Red,  No.  X,  flat,  4  doz . 90 

Pink,  No.  X.  4  doz . 8° 


SARDINES — Imported. 

Boneless  and  peeled,  Xs .  38.00 

“  D.  &  G.,  Xs .  36.50 

“  Ispa,  X» .  28.00 

"  Gondolier,  Xs . 100  17.00 

“  Landed,  Xs . 100  8.50 

“  Martel,  Xs .  100  10.50 

11  11  Xs . 100  14.00 

“  Loyal,  Xs . too  9-5° 

Argonautes,  X® . 100  14. 00 

Orion,  smoked,  Xs,  key . roo  8.00 

Tomato  sauce.  Xs .  15.00 

Truffled,  Xs,  *tey . 100  12.50 

Spiced,  Xs . too  10.00 

Skipper,  Xs . too  11.50 

“  tomato  sauce,  Xs . too  11.50 

Royanette,  oval,  X® . 100  9.50 

* - Watson  &  Co  — 

per  Sardine* — 

*,  olive  oil,  first  grad*,  key,  zao  tins _  i*.oo 

jt,  11  “  "  50  tins .  11.  eo 

»,  tomato  aanco,  key,  zoo  tin* .  is  .00 

J*,  "  jo  tin. . ......  11. 00 

flea  Queen,  Xs,  pore  olive  oil,  100 .  0.60 

Sea  Pearl,  X*,  pure  olive  oil,  too .  8.0* 

Domestic. 

American  Oil — 

No.  2,  Xs . 100  3.00 

Xs,  key . 100  3.15 

Irma,  Xs . .  4.00 

Mustard — 

Irma,  Xs . 100  3* 85 

Xs . too  3-IJ 

. . .  5°  3-7I 

Continental,  %s,  key .  48  3.00 

Irma,  fancy,  Xs .  50  3.80 

Gold  Label,  Xs .  5°  4-5° 

"  Xs . 100  7  00 

Underwood's,  Xs .  5°  4-25 


CANNED  MEATS. 

Corned  Beef. 

Armenr’*—  Per  4es. 

Veribest,  No.  I,  key,  s  doz . - .  i  .45 

"  No.  a,  key,  z  dea.....— .  3.05 

Fabbank's— 

No.  1,  key,  *  des _ . .  1 ,6s 

No.  a,  key,  1  dot.— .  s.75 

No.  6,  key,  1  doz— . — .  11 .00 

•  mV*4'  k*Tl  54  . *4°° 

No.  1,  key,  •  do*  » # >•  ooo»—o 00 « sow izzmzi 0009000 «teeo*  I  •  »J 

No.  9,  key,  1  doz  o  0909909  009  0  919  0  9  OOOOOOO  9000999999909%  3 


Chipped  Beef. 


Trs:.*.. . . 

No.  i,  o  doz . . 

No.  X.  gl»**,  •  flOl... 

No.  1,  glass,  9  doz.. 
Beechnut— 

No.  X,  zUcod,  glass  I 
No.  i.  zllood,  glassjan-... 


1.30 

9.90 

>  -35 

z.yo 

9.I0 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  In  plait,  site  X- 


Sliced  Bacon. 

Armour’s  Vtribese— 

Star,  Inplass,  size  X 

«  in  tin,  *•  x.:::: 

it  a  a  1 

Beechnut — 

Medium,  glass  jam . 

Large,  glass  jars  . — 


000009  *90  000000  •• 


Roast  Beef. 

Armour's  Veribest— 

No.  1,  0  dot.....„ 

No.  9.  1  dor,..- 
Fair  bank’s — 

No.  s,  9  doz.., 

No  9,  1  do* . - . - . . 

Libby'*— 

No.  1,  ■  doc.  •  IMMWNtnillMMMli 

No.  8.  I  dOf.l(MMS*MIHMIStlSM«al 

Ktegaofc— 

No.  I,  •  ddls....MU..<S.SM . . 

NO.  *  I  dfStMcimMsHiMtstsitint) 


>0009000  OOOOOOO  0  00*00  *  09  0  0  0  900  *  09  OOP** 


Lunch  Tongue. 

’’9  Veribest,  No.  i,  9  do* . — 

traour's  Veribest,  No.  X»  •  Ah'. . . 

fairhank'6,  No.  1,  •  doz. . — .... 

Libby's,  No.  1  a  nrn . . 

Libby's,  No.  X>  2  doz . 


iMSHSSOIMIMItttUttfOOII 


Whole  Ox  Tongue. 

Vrmonr’s  Veribest— 

Sire  z 

"  *% 

"  9  . 

“ 

Pairbank  s  No.  9,  1  do*- . . 

Libby’s,  No.  «X.  1  do*.— . 


1  jo 

*.30 


>  SI 
••75 
i.JJ 

•■75 

I.  to 

3. CO 


•■95 

3.0* 

«.6| 

0.73 

1-75 

3.00 

•-I7X 

••75 


3.30 

1.80 

t  .80 

».w 

t  •  85 


*r  Doc. 
*•35 
6.60 
7-50 
9.90 
*.oo 
9.50 


Potted  or  Deviled  Meats. 


Armour1 

’s _ 

No.  u 

[,  4  dox_... 

No.  Q 

!,  *  dos.... 

Libby'* 

No.  M 

'  4  doz—.. 

No.  S 

1,  4  do*-... 

R.  &  R. 

No.  U 

[,  4  do*-., 

No.  S 

1,  s  dos . 

000000000000*001 


•  jo 

.80 

•5» 

.90 

I.IJ 
«  »5 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest— 

No.  W,  4  do*. . — . —— .  •  .00 

No.  x>  *  do* . - . — .  3  8j 

Libby’ *— 

No.  8,  9  dor,, . . . 

R.  fit  R.,  No.  X.  4  doz .  1. 71 


Sausage. 

Armour1!  Veribest— 

Vienna  atyia,  alia  X . 91 

“  «  t .  1.60 

Luncheon,  with  Tomato  Seuce,  sic*  X .  t  oo 


Boned  Meats. 

Curtice  Brother*,  "Blue  Label,"  in  tine— 

Chicken,  No.  X .  J-5® 

"  No.  1 . 6.00 

Turkey,  No.  X .  3-5° 

“  No.  1 .  6.00 

Whole  Rolled  Ox  Tongue,  No.  9 . . .  it.j* 

Bonelezz  Whole  Ham,  No.  iX .  8.75 

"  *'  No.  aX . .'. .  19.50 

All  of  the  above  packed  2  dozen  in  cate,  except 
whole  rolled  Ox  Tongue  and  Boneleee  Ham,  which 
are  1  dozen. 


Deviled  Meats. 


CurOoe  Broth  ant  "Blue  Label”— 


No.  5  ot.  No.  10  os. 


Hsm . . . 

Tongue . . . 

Chicken . . 

...  I-SO 
....  a-  00 

e.8o 
a .  80 
I  So 

Turkey . 

3-3° 

No.  5  os.  packed  4  doses, 

No.  10  os. 

packed 

doien  In  cat*. 


Potted  Meats. 

Curtice  Brother*,  41  Blue  UW- 

No.  X  Tin.  No.  %  Tim, 

. mm. .  x.45  ••41 

Tongue .  1.45  *>45 

CUomil . 1.93  *-9S 

Turkey^*, .  1.93  *95 

No.  X  Packed  4  dos..  No.  %  packed  e  doi.  in  cate. 


Soups. 

Campbell's —  Per  dot 

Asparagus . 50 

Beef....,...., .  ,go 

Bouillon . 90 

Celery . 90 

Consomme . 90 

Chicken . 90 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . , . . . 90 

Clam  Chowder . 90 

Tulienne . 90 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Brotn . 90 

Ox  Tail . 90 

Pea . 90 

Pepper  Pot . 90 

Printanier . 90 

Tomato . 90 

Tomato  Okra . 90 

Vegetable . 90 

Vermicelli-Tomato . 90 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label" — 

OnaommeN _ _ 

Bouillon .  3.15 

Beet . 

Julienne . . . . 

Printanier . .  3.15 

Vegetable .  3.  xj 

Tomato .  3.15 

Ox  Tail . .  3.15 

Mock  Turtle . 

Pea. . 

Mutton  Broth .  3.15 

Clam  Chowder .  3.13 

Clam  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mull  igatawny .  3.15 

Chicken. . . 

Chicken  Broth .. 

Green  Turtle . 

Green  Turtle,  Clear .  7 .  *3 

Terrapin . 


Quarts. 

Pints. 

X  Pints 

..  3  »5 

>•75 

««5 

«  7J 

1.25 

1  -75 

1. 23 

..  J.i5 

x  *75 

1  -*5 

-  3  •  x5 

«  75 

1*5 

..  3.15 

i-75 

x»5 

»  75 

1.35 

1-75 

1.25 

..  3«5 

1-75 

1.  *5 

«-75 

1.35 

..  3  '5 

t-75 

I.3J 

*•75 

Z.25 

1-75 

1.25 

1  75 

1.35 

..  3-iJ 

1-75 

1. 25 

1  *75 

1.35 

..  3-15 

1.75 

1.35 

3-5° 

a.  00 

..  7  *5 

3-75 

2.25 

3-75 

2.SJ 

lb.,  4 dos... 

...  .85 

CATSUP. 

Pa  dos. 

Beefsteak  Catsup,  medium . - .  3.00 

Waldorf,  medium,  1*  os.,  screw  top,  *  dos . 87X 

Campbell’s — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottle* . 90 

Snider’s — 

Pints,  2  doz . - . - .  *.  10 

Half-pints,  a  do*. . 1.30 

auarts,  1  do* .  3.15 

allons,  f  jugs  in  crate . per  jug  .8* 


KETCHUP. 

Curtice’s  "  Blue  Label”  Tomato  Ketchup —  Per  Cast 

Small,  *5  bottles  In  cue .  9.75 

Medium,  95  bottlas  In  case .  4.95 

Large,  is  bottles  in  case- .  3 .95 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’*—  Per  lb 

Premium,  X*>  12  to  25  lb*.. . 30 

Premium,  X>>  12  lbs . jo 

Caracas,  sweet,  6  lbs. . 32 

German,  sweet,  1*  lbs . — _  .as 

Auto,  sweet,  6  lbs, . 35 

Cocoa,  X-lb.  cans,  z*  lbs.  In  box . 36 

Cocoa,  X*lb.  this,  6  lbs . . . 36 

W.  H.  Baker’ »- 

Best  Cocoa,  X-h>.  ■!*• . per  lb.  .39 

"  J-lb.  <•  .  “  .33 

Premium  Chocolate,  Xs» la  lbs . *8 

“  Xs,  is  lbs . *9 

Best  Sweet  Chocolate,  1-51,  6  lbs . 19  X 

"  •'  1-5*,  is  lbs— . 19X 

H.rehsy ’» — 

MILk,  48  5  cent . per  box  1 . 6a 

^jocoa,  X-lb.  tins,  7  lb* . 4a 

Van  Houten’i — 

Cocoa,  la-lb.  boxes,  i-lb.  tins . —per  tin  .7* 

"  is-lb.  boxes,  X'lb.  tins . .  "  .40 

"  fi-lb.  boxes,  X-lb.  tins .  "  .so 

"  square  tins ,  48  in  box . .is 

Hoot 00  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  Xs . 31 

Coeoa,  labeled,  is . 37 

Premium  Chocolate,  X* . 5° 

Premium  Chocolate,  x» . 3i 

Bensdorp’s  Royal  Dutch  Cocoa,  12  lb.  cases — 

Per  can.  Per  doz. 

X-lb.  round  cans . - . —  .18  s.sy 

U-lb.  round  cans . *9  3.60 

i-lb.  u  . J7  6.84 

iX-os.  "  jo  cans  In  easo  .07 

Per  lb. 

5-lb.  "  .  75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  *4  boxes 
In  case — 

Milk,  6  to  lb . - . «...  .45 

Queen  4  to  lb.,  13  to  case. . 4s 

Sweet  Vanilla,  4  to  lb . - . 28 

"  8  to  lb . *8 

Milk  Chocolate,  Towers,  5  lb.  boxes- . 5* 

“  "  X  lb-  boxes,  90  to 

case . 56 

Turinot,  f  lb.  boxes- . . . 5* 

Blooker's  Cocoa — 

X-lb.  tins,  2  doz.  In  box . — . per  dos.  1.88 

X-lb.  tins,  a  dor.  in  bex . — .  "  3-5a 

i-lb.  tins,  1  doz.  In  box . .  "  6.5c 

5-lb.  tins,  t  doz/in  case . per  lb.  .51 

10-lb.  bags,  1  doz.  In  caee— .  "  .50 

Runkel’s — 

Cocoa,  }s,  X  cans,  6  lbs . per  lb.  .  33 
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RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Titan  tlie  Trading  Stamp  Plan 
Better  Titan  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  vou  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store;  if  you 
and  increased?  net  profits  of  your  business  without  adding  to  the  expense- 


Progressive  Retail  Merchants  In  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particula  s. 


Manufacturers’  Trade-Mark  Ass’n,  253  Broadway,  New  York  City 


Who  Gets  the  Profits? 


Investigators  repre¬ 
senting  the  Press,  Public, 
Legislatures,  etc.,  are  now 
delving  into  this  live  and  im¬ 
portant  subject  for  the  purpose 
of  placing  the  blame  and  sug¬ 
gesting  a  remedy. 

Some  say  it’s  the  retailer. 
75  IT?  We  are  too  closely 
allied  to  the  retailer  to  let  the 

statement  go  unchallenged.  We 

know  that  your  profits  are  very 
small  after  your  operating 
expenses  have  been  deducted. 

Some  staple  articles  are  sold  at  a  distinct  loss. 
For  example,  sugar ;  where  is  your  profit  after  your 
percentage  for  handling  has  been  deducted  . 

Retailers  who  make  a  close  study  of  then  busi¬ 
ness  find  that  a  conservative  estimate  of  operating 


expense  is  15  per  cent.,  and  then  only  under  the  most 

favorable  condition.  _ 

How  much  of  your  remaining  profit  is  eaten  up 

by  old  or  inaccurate  scales  ? 

This  is  a  vital  subject,  and  indifference  to  it 

courts  disaster. 

Figure  out  what  one-fourth  of  an  ounce  loss  on 
each  weighing  for  a  day  amounts  to,  then  think  it 
over.  Ask  yourself  if  you  are  sure  that  you  are  not 

losing  this  much  per  day. 

One  penny  is  all  it  will  cost  you  to  send  us  a 
postal  asking  for  our  illustrated  catalogue  showing 
cuts  of  our  profit-saving,  visible-weighing  computing 
scales. 

EASY  PAYMENTS— you  have  the  option  of 
buying  either  by  easy  monthly  payments,  or  a  liberal 

cash  discount  if  paid  in  30  days. 

Old  or  unsatisfactory  computing  scales  taken  in. 
as  part  payment  on  purchases  of  new  ones. 


"  MANlirACTUBEWS 

(  PAYTON.  OHIO. 


The  Computing  Scale  Co. 

Dayton,  Ohio 

Philadelphia  Office,  49  N.  13th  St. 


Moneyweight  Scale  Co. 

35  STATE  STREET,  CHICAGO,  ILLINOIS 
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WILBUR’S 
COCOA 

Wn{TA,  «,  FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

V  lb.  tins,  6-lb.  boxes . . . „ . per  lb.  .33 

54-lb  tins,  6-lb.  boxes . .  “  .33 

Premium  Chocolate — 

V  lb.,  xa-lb.  boxes . ,~*~per  lb.  .28 

5?  lb.,  ia-lb.  boxes . .  44  .a8 

Chocolate — 

Sweet  Clover,  48  calces,  5  cent  sue. ..per  box  1.40 
24  cakes,  xo  cent  size..  **  1.50 

Lo  wney'6 — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  In 

case,  5£4b.  packages . 3a 

Premium  Chocolate,  i2-Ib.  boxes,  6  boxes  In 

case,  )4-lb.  packages . 3* 

Vanilla  Sweet  Chocmate,  6-lb.  boxes,  13 

boxes  in  case  %-\b.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  In  case,  #-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x  .50 

Cocoa,  6-lb.  boxes,  xa  boxes  in  case,  |-lb. 

tins . 36 

Cocoa,  is-lb.  boxes,  6  boxes  in  case,  j-lb 

tins . 36 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case,  %-lb. 

tins, . 36 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb, 

boxes . f. . 40 

Croft's  Cocoa,  }s,  a  dozen  in  box .  1.80 

14  44  5<Mlbs.  “  33 

44  44  5»s,  6  lbs.  44  . 

44  44  5-lb,  6  cans  44  30 

44  Swiss  Milk  Chocolate,  48  5-c. cakes.,  x.50 

14  Premium,  Vs,  xa-lb.  cakes . 31 

**  >as,  44  44  30 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  dor . . .  *6.  »s 

Eagle,  a  dor .  *3.15 

Challenge,  4  dor .  4.15 

Magnolia,  4  dor .  *4.60 

Rose,  4  dor . ^ .  *4  -55 

Dime,  4  dor .  *3  75 

Baby  1  dor.,  glass .  *2.00 

Red  Cross .  4.,, 

Peninsular .  4.55 

dor .  4  75 

Silver,  4  doz .  4., 5 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  *3.00 

Peerless,  tall  sire,  4  doz .  *3.62 

Peerless,  5-cent  size,  4  doz .  *1.80 

Columbian,  family  size .  *3.02 

St.  Charles,  family  size,  4  doz .  3-25 

St.  Charles,  tall,  4  doz .  3.85 

St,  Charles,  5-cent  size,  4  doz .  1.9s 

Silver  Cow,  5-eent  sire . 6  dor.  2.65 

Silver  Cow,  family  size,  4  doz .  3.00 

Pet,  tall,  4  doz . per  case  3.60 

Pet,  5-oent  sire,  6  dor . . . per  case  *.60 

Van  Camp's,  6  dor.,  small .  2.75 

Van  Camp's,  4  dor.,  family .  3.15 

Van  Camp's,  4  dor.,  tall . „....  3.80 


HIRES  CONDENSED 
MILK 


Per  ease 


SHv«r .  4.70 

Hires .  4.60 

Queen .  4.50 

Premium . .  4.35 

B!u*  Ribbon  „  4.35 

Gold  (Baby)...  3.00 

aoU,t*ii. .......  4.10 

Gold,  family,.  3.25 


— 10 — 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers . o354 

Oyster  “  o8>4 

Wine  Scroll . 1054 

Cracker  Dust . 0854 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
lscount  will  be  made  on  lota  of  5  barrels  and  upwards. 


Bbls. 

Bxs. 

.0354 

.09 

•  o854 

.09 

.1054 

.11 

.0854 

■  0854 

J.  S.  Ivins’  Son —  ~  Bbls 

Assorted  Jumbles . 0854 

Brown  Edge  Water . 

Cocoanut  Ripple. . 

Cookie  Mixed . 08% 

Fig  Bars . . . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08  }4 

Fntjt  Gem...,. . 

Graham  Wafer . 

Qrandma  Cookies,. . 0854 

Honey  Jumbles.  XX. . 09% 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles. . 

Iced  Penn  Treaty . 0754 

Iced  Vedetto  Wafer . 07J4 

Lemon  Bar . 0854 

Lunch  Biscuit . 0854 

Lunch-on-thlns . 

Man-in-the-Moon . 

Molasses  Cookies . „/}4 

Penny  Mixed . . . 08U 

Orange  Cookies . 0854 

Oyster,  Dot  or  Square . 07 

Quaker  City  Mixed . o8)4 

Saldnes . . 

Soda  Biscuit  XXX . 07I4 

Spiced  Wafers . ... . 0854 

Sugar  Cookies. . .  . 0854 

Sultana  Fruit . 

Toast  Biscuit . o8J4 

Water  Crackers,  Ivins’ . 07)4 

Package  goods — 

Animals ..... 


Bxs. 

•°9 


.10 

.10 

.09 


.10 
.10 
.09 
.09 
•  is 

•»9 

.10 

.08 

.IS 

.08 

.08 

■09 

.09 


.  IS 


.09 

.08 


■09 

.09 

■07% 

.09 


.  is 


.08 

.09 

■09 

•  is 
.09 

.08 

Per  dor. 
5» 


Cracker  Meal,  large . 00 

“  small . 50 

F  airy  Oysters . 50 

Gingerettes. .  1.00 

Gold  Medal  Soda  (small) . . . 50 

•*  "  *'  (large) . Jo 

Graham  Wafers .  1.00 

l  vincttcs... . ...  ,5o 

Lunch-on-thlns . 1.00 

Mflfe Lunch,. . . . . . . .  1. 00 

Our  Ginger  Snaps. . so 

Pink  Tea- . . .  1. 00 

Sugar  Snaps . . . 30 

SaJtona  Biscuit . 1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland.  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


«.*5 
1. 15 

1  -75 
*•75 


•75 

••50 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard 

Stone  Pots,  small  size,  a  dor.  in  case,  per  doz.  1 
“  “  with  Horse-radish,  p.dr. 

Stone  Pots,  large  sise,  1  dor.  in  ease  per  dor. 

“  “  with  Horse-radish,  p.dr. 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  atone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  in  15  gallon  kegs...  “ 

“  *'  in  10  “  ..  •• 

“  «  in  s  '■  ...  «•  .33-. 40 

"  ||  in  a  gallon  palls. ..per  pall  .73 

Prepared  Special,  with  spoon,  a  doz.  in  cast,  40 

per  doz . 93 

"  Silting  top,  0  dor.  In  ease. ...per  dor.  .48 
"  with  Home- radish,  a  dor.  k  case, 

per  doz»,»,.„,*,...,, *98 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . st 

"  "  "  "  “  loaf  .37 

Sap  Sago,  3  to  a  lb . cask, per  lb.,  .ig.less  .at 

Roquefort  Cheese,  ra  in  case,  perlb.,  .30)4“  .35 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut,  .as 
Edam  Cheese,  ia  la  oaso  ..._caee,  9.00,  single,  .80 

la  tin . per  lb.  ,s« 

“  z-lb.  tins . per  case  3.75 

Cemembert,  In  wood  boxes.. . per  dor.,  3.75-2.85 

Sap  Sago,  grated,  ready  for  use,  le-et.  bottles, 

per  doz.  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dor. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  x.75 

Olmutzer  Hand  Cheese,  too  In  box .  a  .sj 

Edelweiss,  Romatoor  and  Bier- Kase.. per  dor.  4.00 

American  Swiss,  No.  i_ . loaf,  .ti  cut,  .24 

“  Square  loaves,  No.  1,  about 

»5  lbs.  each . perlb.  .aa 

Limburger  Cheese,  No.  1 . box,  .18  ; 

54  box,  18  ;  less. . . 

Muenster  Cheese . per  lb.  19 

Brick  Cheese,  No.  1 .  “  -I9 

English  Dairy  Cheese .  ••  [2t 

Pineapple  (Picnic  sire)  8  la  box . per  box  3 .00 

“  (Gem  size),  6  In  box . .  *•  a.sj 

Royal  Luncheon  Cheese — 

Dinner  size,  z  doz.  In  case . per  dor.  4.50 

Lunch  sire,  a  “  “  .  '•  3,40 

Picnic  size,  a  "  “  ,  .  «  x 

Trial  sire .  **  t  oo 

MacLaren  Imperial  Cheese, Club  sire. per  doz.  1  00 
"  “  **  No.i  “  ••  a. 40 

“  Roquefort  "  large  "  "  a.e« 

"  "  «  small  *'  «  r  .43 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  j  .54 
“  d'lslgny,  “  6  "  ..  "  j.*j 

Wm.  Tell  brand,  ia  In  box . _  "  , 

Neufchatel  (Cow  brand),  35  in  boa .  '  1.00 

Star  Cream,  or  Phila.,  ra  "  .....  '*  m  00 

Miniature  Cream  or  Phila.,  ia  la  box.  "  1 .00 

Hand  Cheese,  8  aos .  "  .  « 

"  4  "  .  »«  ” 

“  4  “  Thuringer."....”!.".’  «  .{j 


— II— 


Farmer  Hand  Cheese,  a  dor.  In  box  ...  11 

Schutren  Cheese,  ta  in  box. .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
1 -lb.  packages . . . perlb. 


*■45 

1. 35 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  dot. 


.48 
4  75 
•75 
•33 
.48 

3:ll 


.26 


.38 


40 


*5 


•3 

.18 


Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Roll* 'sj.... per  lb. 

Imported  Frankfurters . per  dor. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  BtuaU  sire . per  dor.  3.00 

American  Holstelner...  by  bbl.  .is;  less,  per  lb.  .14 

“  Landjager,  short. . . . .  “ 

"  ”  long.. . . .  •' 

“  Mortadella,  Dry .  '* 

“  Knackwurst,  aj  in  box,  per  box, 

<4-75 . per  dor. 

'*  Cervelat  (E),  50  and  100-lb.  boxes, 

.34 ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .aa;  less.. . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .1654 ;  less . 

“  Cervelat,  Tip  Top,  so  and  roo-lb. 

boxes,  ;  lass . 

"  Cervelat,  E.  Gothaer,  jo  and  100-Ib. 

boxes,  .27;  less . 

"  Salami  (E),  50  and  1  ot>-lb.  boxes, 

•  so ;  less . 

Salami,  Blue  Ribbon,  50 and  roo-lb. 

boxes,  aa.  ;  less . . . 

Salami,  G.  A.  P.,  50  and  roo-lb. 

boxes,  .  1654  ;  less . . . 

Tongue  Sausage . .....per  lb. 

Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

Lacns  Ham .  “ 

"  Petit  Dellcatese  Frankfurters ,  plain, 

per  dor. 

“  Petit  Deiicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . ..per  lb. 

"  Paprika  Speck . . . .  “ 

Mettwurst,  half-round.. . *• 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

doilen.,., . per  lb. 

Smoked  Thuringer  Blqtwurat...... 

“  Pfcfferwurrt. . . 


,a8 


•3 


-s8 

.18 


:3 


1. 00 

:3 

.16 


.S3 

.x8 


Pickled  Meats. 

Per  dos, 

Lamb  Tongues  (Derby  Brand),  pint  glass  Jars.  4.75 
||  “  quart  glassjars.  3.75 

xo-or.jars .  a.  50 

Calves' Head,  in  round  tins.. . per  doz.  1.63 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  s.eo 

“  “  pinu . 

“  “  quarts . 

Lamb  Tongues,  in  glass . 1.60 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails 

Mixed,  -T.  M  ”)4  bbl.. .  5.5.  .65-  75 

Milkers,  “Y.  M,„”)4  bbL .  6.  y,  .7S-.1S 

Mixed,  standard,  bbl . 

‘  %  bbl .  5.50-6.50 

Milkers,  standard,  bbl . . . 

_  ,  "  . 

Scotland — 

Mixed,  largo,  fulls,  bbl . 

“  “  H  bbl .  8.00 

Mllkars,  «  bbl . 

“  '*  J4  bbl .  8  oo 

Marinlrte  Herring,  imported,  about  40  In  pall.  1. 35 

Roll  Herring,  imported,  about  05  In  pail .  1 .00 

Spiced  Herring,  Imported,  about  40  In  poll .  t  .00 

Norway  Stockfish,  dry . perlb.  .13 

Matjos  Herring....... . — . per  pall 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . so 

“  “  <!“"»■ . -  -35 

a  quart . . 

**  "  4  quart . .  i.ie 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  i.jo 

“  a  quart  tin . 60 

“  quart  tin . 50 

Brat-Haring,  4  quart  tin . . .  1, 10 

“  2  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kroger's  Roll-  and  Brat-Haring,  oval  tins, 

per  dos.  s.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

“  S-lb.  palls . per  pall 

“  10-lb.  palls .  “ 

Cut  Spiced  Sardines,  i»4b.  pall .  “ 

"  "  3-gnl.keg . q»r  keg 

Russian  Sardines,  ta  glass  jam. . -per  dot. 

Norway  Anchovies. 

Original  package . per  %  bbl. 

Repacked  In  5-lb.  palls. . per  pail 

"  10-lb.  palls .  '* 

“  5-gal.  kegs . per  keg 

"  54-lb-  flat  tins . per  dor. 

"  54-lb-  tall  tins .  " 

"  1 -lb.  tall  tins .  •' 


•73 

•55 

1.05 

•75 

*•75 

i.*S 


:E 


1. 10 
■•75 
•95 
1.50 
a. 00 
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Salt  Sardelien. 


Original  packages,  190a . per  anker  16.00 

Repacked,  kegs,  abont  8  lbs . per  keg  3.75 

“  pint  jars... . per  doz.  6.00 

“  large  tins . . . . .  “  3.60 

“  small  tins . . . .  •*  s.40 


Russian  Caviar. 


x4b.  tins. . 

54-lb.  tins . 

Vi- lb.  tins . 

54-lb.  tin*..... 


German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  zaoo . per  bbl.  9.00 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300.. . . . .  “  1.0a 

5-gal.  keg,  about  150 . — .  “ 

10-lb  pall,  about  50 . . . . . per  pall 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . . . per  cask 

48-gal.  bbls . . . . . per  bbl.  6.50 

10-gaJ.  kegs . . . . . . per  keg  a. 90 

5-gal.  kegs . . . . .  «  ,.5, 

10-lb.  palls. . . . . . per  pall  .63 


Imported  Lebkuchen. 

Dampfhusse  (Pfeflfemusse).... . ...per  lb. 

Spitzkugeln - .... _ _ _  ** 


Lebkuchen  and  Bread. 


Small  Easier  Lebkuchen,  6  in  p kg. ..per  bundle 
Basler  Lebkuchen, No.  1, 6  “  ...  “ 

"  No.  .,6  «  ...  “ 

**  No.  3, 6  «  ...  " 

Amandines,  p-lb.  tins. . . . ......pm  tin 

“  *ma)’  dm - - -  “ 


Pickles  and  Onions  in  Vinegar. 

Mixod  Pickles  and  Chow-chow,  5-gral.  keg .  a. 50 

“  44  10- gal.  keg 4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  " 

German  Dried  Pears .  " 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread.. . . . "  .05 

Bay  Leaves .... 


>oeee*«e«oooM 


COTTOLENE. 


Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 11# 

Half  barrels,  about  180  lbs . . 


Tubs,  about  65  lbs . 11^ 


cheese. 

New  York,  fill!  cream,  new,  fency,  40-lb.  bxs. 

new,  tit’s,  ao-lk.  bxs... 
,  ae-Ib.  boxe 


Picnic,  fell  I 


s.  now,  tsney. 


Swiss,  domestic,  new,  xoo  lbs . a 


2l% 

•5 

.1854 


EGGS. 

Per  doi 

Nearby,  candled  and  selected,  «o-dos.  crates.. 
Western .  .24 

Refrigerator . 

Mllhen  Farm . . . . . . . . . .  .*7 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . pm  lb. 

Anchovies,  la  oil,  %  bottles . 

"  **  %  bottles . . . 

Bouillon,  Burnham,  pints,  a  dot . 

"  “  54  pint*,  a  dos. . 

Capers,  Nonpareil,  54-gal.  kegs.. . 

“  quart,  glass  . . per  dos. 

"  bottled,  %  si  so....  " 

“  “  54  sire..,.  •* 

*■  •*  54  siss....  « 

Canton  Gingor,  largo  pots,  6-Jar  cases. .per  ease 
medium,  ia-jar  cases..  “ 

“  small,  34-jar  cases .  “ 

Cherries  In  Maraschino,  glass,  1  dor.  ease . 

Clam  Chowder,  Burnham,  1  lb.,  4  dot . dor. 

“  “  3  lb.,  a  doz .  " 

Currie  Powder,  pints . per  dos. 

'•  4  or .  *' 

“  a  or .  “ 


•  sS 
4-S» 
1*5 

3-75 


a.  00 


s.jo 

8*5 

a. 40 
s.oa 


4  ‘5 
f.oo 
4-75 
7.00 
.90 
a.  so 
J-l* 
••5 

1.50 


3  .so 

-xo54 

.08 

»4 


•  ii54 
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WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


IIS 


Samuel  Bell  Bl  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Increase  Your  Profits  on  Eggs 
1c.  per  Dozen 

by  using  STAR  EGG  CARRIERS  and  TRAYS.  Count  up 
how  many  dozen  eggs  you  handle  in  a  year,  figure  how  you’d 
like  to  have  AN  EXTRA  CENT  IN  BANK  FOR  EACH 
DOZEN  and  then  write  for  our  booklet,  “No  Broken  Eggs,” 
because  it  shows  you  HOW  TO  GET  THE  CENT,  'iou 
will  prevent  miscount,  save  time  in  handling,  save  breakage 
and  damage  to  other  goods  and  also  please  your  customers 
by  using  STAR  EGG  CARRIERS  and  TRAYS.  Write 
for  our  booklet. 

STAR  EGG  CARRIER  AND  TRAY  MANUFACTURING  CO. 

ROCHESTER,  IN.  Y. 


Losing  Y our  W eights  r 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 

Improvement 

in  Rapid 
W  eighing 


Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  -m  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER  PHIU.ADEL.PMIA,  PA,  ,■*  jt 

J-  A.  PLE8CH  <Sc  SON,  115  ADAMS  STREET,  CHICAGO,  ILL.,  GENERAL  AGENTS  FOR  UNITED  STATES 
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F ranch  Peaa,  txtra  flu . per  cue  18. oe 

«  fins .  "  *4« 

«  Moyen’s .  “  »» ■<*> 

Hill’s  Irish  Oatmeal,  14-lb.  Hu,  10  per  cue...  13.50 
Hustler  ft  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .38 

<*  Dinner  Biscuit . '*  -j8 

••  Breakfast  Biscuit . 0  •  3 < 

Packed  7  lbs.  and  }  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  do*,  t.e* 

<*  ”  %  pints .  .so 

Salt,  stene  Ian .  4  do* . y ••••  !  •  M 

Intract  of  Beef,  Morris’,  4  PS . per  do*.  8. go 

«  «  sot .  “  3- It 

11  Anker’s,  1*0  rials .  4  » 

»*  “  40s . per  dot.  4. oe 

••  •*  lot .  *'  1- a* 

«  ••  16  ot .  "  *3  *e 

Theodore  Marquet  Mushroom*— 

Pint  choice .  *4.00 

Choice,  too  du . - . per  cue  ao.oe 

Extra,  too  tlu .  (|  07.00 

Hotel,  too  tlu  •*eeeeeeeeeee  eeeeeeeeeooeoooooo  M  *7*0© 

Truffle*,  A . . . . . pwoo  **B 

**  (luMttieeeeeee  eee •  eeeeee eeeeeeoooeoseoo  *9© 

W  aeeoeeeeoe  eeeeee  eee  eeeess  eee  eeeeee  eeeeee  •§§ 

•«  Q .  “ 

Shrimps,  pickled,  small  site . >•>! 

“  Dunbars,  a  dot. . . . . per  dot.  e.e| 

Pigs  la  CordUl,  Dunbar’s,  1  dot. .  “  175 

Bishop’s,  1  dot .  “  «go 

Crystallised  Ginger,  i-lb.  tlu .  "  4  ■ 00 

7  »•  H-lb.  tlu .  “  **g 

Lint  Juice,  Rou’s  eeeeee  eeeeeeeoetoeeoeeoett  I**® 

Victor  Rose  Water .  " 

41  PCACL  W®t®Teeeeeeeeeeeeeeeeeeeeeaeeee  9.9$ 

Pitted  OUt«9 . <#  3*1 

Armour**  Solid  B*  tract  of 
Size  9  Jar*,  1  doses  in  com . . .  4*41 

M  i  11  I  **  9.10 

**  5  **  S  44  oeooeeeeeeeeeeteeeooesoe  13. pe 

”  ffi  11  M  ”  ........ ........  *9.73 

Armour'.  Fluid  Beef  Entree  I — 

■lie  4  bottles,  i  doses  In  case,—  eeeeeeso.ee eeeeee  4  •  45 

**  |  |  **  eeeeeeeeeeeeeeseee.ee  0*90 

••  if  ••  %  ••  . . . 

Armour**  Boof  Extract  and  Vegetable  Tablets— 

i  doien  am&li  boxes,  i*  tablets  each... .  •••5 

*  •*  medium  "  96  “  . .  d.oo 

g  M  large  **  n  w  MN«.MMee  ie.ee 
Armour**  French  Bouillon— 

SUe  4  bottle*,  1  doien  ka  Hllelut«iee«IH*IUMie  4®e 

44  IS  *•  1  M  •ee.eeeeaeee.ei.ee.ee  *4.00 

Armour**  4i*ir*i- 

9ife  1  botl»5,  I  dMtt  b  ty*.«msu*s»n.seMee  ••• • 

“  I*  "  «  -  - . .  f.® 

“  g  ”  _ _ . _ bottle  3.30 

-  e  (aney  Jogs . . . — »«)u« 

Armour  Tomato  BonWhwi— 

BUe  4  bottles,  s  dsao  In  ea**-,— .  s.jb 
«  u  «  s  "  . . - —  7® 

-  3  " - - p*rbo*0#  |  S> 

»  e  (aney  Jugs - - - P®|oa 
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FLOUR. 


(As  MIAss  illHHlUimm.  itutmRufMtHstsHStetef 

Qold  Medal  •  rates e ee soo  eseeeseeseeo eeee. t.e sessts*.eeeosso. 
MUibouroe  mtCMOMe  sssoosssooss  *M*#3  •#•*••  »*•••»••••••  oss 

On  Top  tees . . . . 

(COTUSOtm...eeoso«seetoOOOMoses#ooosOOoooonoMeeoeeoeooso«SM 

PflfebtBT*  •  Best.. . .  oonooe  eooeeosee^nes.ooi 

Taylor**  Fancy  e  Meei»HeMteesslt.*.»e»*»ieeieee«»«eeeeti 

Semper  Idem  eeeeeeeoseeoOO..oooo.eo.e^.eee#e.s.ee..s^.e« 

Pride  of  the  W cab...  >— .. . . 


ion  Whole  Wheat,  98-lb.  sacks . — - 

"  “  8-i6s . 

Purina  Whole  Wheal  Floor— 
fe-fie,  per  barrel.... . . 

18-1  Ot,  41  tseiseeeiieeeieeeseeeeeeeeeeeeseeeeeeeee 

A-eifl,  ”  WMMMWMIHI-W.HMINMI 

Half  barrels,  W-barrai  price  piue  te  canto. 
Purina  Graham  Flour— 

I?-*.  per  berral  eeeeoatooooeooeooeeeeeeeneeeeeeoeeeee.ee 

sd-see,  “  . . - . - . . . 

8-.tr,  ”  — , ...............  . . . 

11  . . . 

Mother’.  Old-fsshloned  Graham  Flour,  eo  5- 
lb.  packages . 


Per 

7 

6. 

6. 

6. 

6 

« 

«. 

6 

< 

5 

6 

8 
1 


Self-Raising  Flour. 


FruakUB,  so  peohagua..., 
H acker's  Baparteilre,  go 


Pancake  Flour. 


Buckwheat  Flour. 


335 

3.65 

3-30 


3.40 

3.60 


*•35 


Per  lb. 
■°3 

■03H 


Farina— 

Hooker’s,  34  it . per  case  1.56 

Hecker's  Cream  (silver  spoon)  36  cartons  ...  4.50 
'Schumacker’s  Farina .  1.40 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05H 

Marrows,  fancy,  N.  V.  State,  grain  bags . 

Michigan  Pea,  bags  x6o  lbs . 

Red  Kidneys. . . . 

Peas — 

Green  . . — - . 

Scotch  •*«.....•.■•••  ••••.••«•«.*  .««»•••••••••••••» 

Split,  yellow . - . 

**  gyeeO.  .eeeeeeneeee sene eeeeeaeaeee eoaoue eee eei  eeeeee 

Lentils — 

cooooo,  ito-lb.  hags . . .— . — . . 

Less  quantity . . . . 

Shaker  Com— 

Fancy,  barrels..... . . . . . . — 

Loos  quantity . . . — . - . 

Hominy- 

Lea’s  Breakfast,  10  packages... . par  ease 

*•  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  so  pkge.  to  case.... 

Western  Pearl,  100-lb.  tegs- . 

“  Grits,  100-lb.  bags . . . . 

Mother’s,  Orits,  36  packages . 

"  Pearl,  coarse,  36  packages . . 

Barley— 

OO . . . . 

Ho.  3,  100  lb.  bags . . . . . *••»  3.05 

Noodles-  Per  case. 

Smith’s,  30  jo-o.  packages . .  a. 00 

"  assorted,  5  ana  . .  3.00 

Golden  Egg,  9  and  10-c .  1  •  80 

'*  j-< . . . ,,,,,,, .  1.80 

"  io-C, . . .  t.8o 

B,  soo  1  be . .  • . . ........ .......  per  bbl.  6 . 15 

B,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  34  packages .  3.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages. .  1  -47 Vi 

"  “  so  packages,  large.  3.90 

Quaker  Oats,  18s .  1  ■  4S 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.35 

Rolled  Oats— 

Arena,  180  lbs . — . .....per  bbL  5 ■  s5 

“  90  lbs....,., . — . per  keg  a  .71 

“  90  lbs . per  tack  3.45 

Standard,  180-lb.  bbls . - . .  3  10 

“  90-lb.  bags,  fresh . .  a.  63 

Mother's,  compressed,  18  tint .  a. 12% 


1  60 
S  .30 

I  43 

1  -95 
1-95 
*•35 
»-35 


in 

J.13 


Anal  J aalms,  <6  packages . . .  J  °® 

Old  Hemaatead,  Flapjack,  ji  packages . «r 


Sago— 

Colbt 


oiburn'a,  38  i-e . . . °6'A 


Fine . . . P«  lb. 


.04 


ntanoone,  50  . . 

Colburn's  Hasty,  *6  packages . 

Minute,  W  gross. . per  bo* 

Flake,  abo  ut  133  lbs... . 

rl,  13c  lb»...... 


...per  lb. 


.07% 

■  06X 
3.75 

•  °«K 

■  03K 

•«4^ 


bbl. 

85 

70 

60 

90 

60 

60 

*5 

00 


CEREAL  SPECIALTIES. 

Breakfast  Food,  98  as . per  case 

36  packages  . 


4- 5<» 

2.50 

3.50 

Majtl  Flake,  38  packages)...^. .  *4-05 

3-cast  lots .  3  85 

Postum  Cereal — 

1  doz.  10-oz.  and  %  doz.  so-oz.  packages .  3.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  10-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6-75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4  °S 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

tuedded  Wbote  Wheat,  36  packages. — .  |  .6o 

Mother’s  Corn  Flake*,  36  package* .  3.55 

Wheat  Hearts,  18  packages .  1 .90 


Wheat,  36  package*.. 


1,  *4  package*.. . 


Flake*,  j6  packages.. 


*  30 

3- 75 

4- 5° 
*.70 
3.50 

4  ** 

*.8o 
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Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

J  elly con,  assorted  flavors .  3%  doz 

Chalmer’s . 

Mothers’,  small,  1  doz . 

“  large,  1  doz....: . 

Cooper’s . 

Tryphosa . 


TV  CU-I1UI c  a,  uuuun  twusswvt, 

Puddlne,  assorted,  *  doz . 

Minute  Gelatine,  plain . 

Minute  Gelatine,  plain . 


. 

.90 

.90 

1 .00 

•87K 

. . 

•45 

. 

.90 

. 

•8S 

. son 

•?5 

. . 

•85 

packages, 

.80 

...per  case 

1  ■  7° 

..per  gross 

12.75 

..per  doz. 

x .  xo 

..per  gross 

10.80 

.90 
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Swift  &  Go  ,  Talisman  brand  Codfish — 
13  35,  wood  boxes . 

13  2S,  « 

24  IS,  “  . 

io4b.  boxes . . . 

5-lb.  “  . 

Cakes,  34  In  fancy  box . 

“  10-lb.  cartons.— . 

24  jars,  fancy  box. . . . 

12  “  “  . . 

Strips,  40  size,  boxes . . 


....per  case 
.per  carton 


Middles,  40  size,  boxes...., 


MACARONI. 

Imported  Best  Bordeaux. 


Per  lb. 

Spaghetti,  25  is . 

. 09  S4 

Alphabet,  25  is . 

. °9>4 

Domestic. 

Spaghetti,  25  is . 

Woodcock,  long,  24  pkg . 

. 10H 

Dressed  Fish  Bricks. 

Gilt  Edge,  21-lb.  bricks,  40  lbs . e8J4 

Snow  White,  i-lb  bricks,  ao  lbs . . . 07 

Favorite  Cod,  a-lb.  bricks,  40  lbs. . . . .  07X 


Star  Brand  Bone  ess  Herring. 


Be&rdsley — 

Tins,  large  size,  x  and  t  dos.  Im  case . 

“  email  size,  a  doc.  In  case . . 

Small  Tumblers,  a  doc.  In  ease . . . . 

Large  Jars,  sealed,  9  dos.  in  case . . 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 

Large  Bank . 

Medium  Bank. . . . 

Pollock. . . . . . 

Hake. . — . . . . . ••••••• . 

la  original  cases,  490  lb*.,  X  0.  less. 


.08 


°7? 

,o63 


Choice  Grades. 


Macaroni,  short,  25  is.... — 
“  50  ^  lb.  pkgs.... 

Cubes  or  Elbows,  24  is . 

Spaghetti,  25  is . 

Vermicelli,  25  is . 


•°7  . 
.04 

•°7 

.07 

.07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . per  do*. 

Tins,  Keyed  (Jewel),  *  doz.  in  case.  11 
Large  cartons  or  tins ,  9  doz.  in  case.  44 

Dime  Tumbler*,  9  doz.  in  case- .  “ 

Bulk,  15  lbs— . — . . P«r  lb. 


.90 
.90 
2.00 
•90 
•  IS 


Smoked  Fish. 

New  Extra  Scaled  Herring. . per  box  .  16 

Boneless  Herring,  fancy  io4b.  boxes per  lb.  •  *3 

Smoked  Salmon,  whole  fish— .  ”  ■  *7 

Cromarty  Bloaters,  50s.. . per  box  1 . 10 

“  •*  100s _ _ _  “  a-to 

Swift  &  Co.—  ease. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  34  vacuum  jars . . .  *  -93 

Tafisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  84  screw-top  jar*  .... — 1.80 


Sliced  Halibut. 

Swift  &  Co.,  In  glass,  34  jar*....—. . 

“  24  cartons _ — - ... 


J.IO 

s.  1* 


Thredded  Fish. 

. per  doz. 


Thistle.  24  packages . 

Swansdown,  3  doz . 

Osprey,  2  do*...,... . — . . . 

Swift  &  Co.— 

Talisman  brand,  20-lb.  boxes.-.. . .per  lb. 


•  6s 


■  io* 
1.50 


•oohoriz,  38  package*  •tlNINIHtMlMNMIMtHIMIM  ® 

“  I*  <HW*M»4lt*««t*»«MMItM»t»«»  4*  16 

tmmr,  »on4b.  snot*  _ _ par  zoo  lb*.  3  85 


_J»*  Toasted  _ _  .  _ 

Quaker  Oats  Co.,  The—  Per  case. 

Apitezo  Biscuit,  24s .  3- 00 

Avena,  18  packages .  1  45 

Banner  Oats,  20  packages .  4-oo 

8uaker  Breakfast  Biscuit,  34s .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  34* .  a. 80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  34s .  a  ■  4° 

Quaker  Oats,  round,  36s .  4’25 

Quaker  Whole  Wheat  Flour,  to* .  1.95 

Quaker  Best  Com  Meal,  Yellow  or  White, 

No.  2,  . .  z  .85 

Scotch  Brand  Pearl  Barley,  241 .  1 .4° 

Pettijohn's  Breakfast  Food,  18s .  .  1.85 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36* .  4  25 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  ioo  lbs .  x.90 

“  “  white,  100  lbs .  2.10 

41  table,  yellow,  100  lbs . .  1.75 

4t  “  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother's,  white,  94  packages .  x  .  80 

“  yellow,  14  package* . . .  x.8e 


GELATINE  AND  PREPARED 
DESSERTS. 


Knox’s  Crystal . . . 

"  Acidulated— . 

I  Cox’*,  large . 

“  small . 

Plymouth  Rock,  pink  or  white  . 
I  Nelson's . 


Per  doz. 

1.32 
..  1.22 
..  1.6s 
..  -97H 

..  1.35 
..  1.50 


Fresh  Codfish  Steak 

per 


Swift  &  Co.— 

Talisman  brand,  14  i4k.  tine  .. 


case  3. 


New  Mackerel. 


Count 
(about) 
New.  to  bbl. 

Ex. Norway,  No.  1-  .170-190 
Ex. Norway,  No.  9..  .230-060 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420^460 
Summer 

Ex.  Bloaters,  XX....100-110 
FancyShore,  No.  1..  130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  t . 130-150 

Extra  Irish,  No.  a. ..325-375 
Medium  Irish, No. 2..350-400 
Small  Irish,  No.  2...410-450 
Small  Irish,  No.  3. ..475-535 
New  Medium  Shore. 160-180 
New  Large  Shore.. ..no-130 

Large,  No.  2 . 210-220 

Cape  Shore- . —.110-120 

Holland . 400-450 


90©  lb. 

too  lb. 

50  lb. 

10  lb. 

55.00 

18. to 

9.35 

3.00 

85-00 

13.10 

6.65 

x.50 

19.00 

to.  10 

5  *1 

x  .20 

X7.00 

9. 10 

4-75 

1. 10 

3500 

18.10 

9  *5 

3.00 

28.00 

14.60 

7.50 

1.65 

s6.oo 

13.10 

6.65 

x.50 

*4.00 

12.60 

6.50 

x.40 

16.00 

8.60 

4-5° 

x.05 

15.00 

8.10 

4-25 

x  .00 

14. 00 

7.60 

3.90 

•93 

13. CO 

7. to 

3  <5 

.91 

16.00 

I.60 

4. go 

x.05 

XI. 00 

8.ie 

FRESH  FISH. 

Psr 

Halibut . 

Salmon,  fresh . 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Smelts . ©8  “ 

White  Cat  Fish . 

Red  Catfish . 

Fresh  Herring . a  piece 

Snappers . 

Ells . . . 

Green  Sea  Bass . . .  * 

Blue,  frozen .  " 

White  Perch . . . 

Spotted  Trout .  . 

Frozen  Herring . 

Sbad,  Buck . each  .30  - 

Shad  Roe . each  .45  - 

Rock  Fish . 12  “ 

Black  Bass . 12  " 

Cioakers . . . 

Lobsters . . 

Steak  Fish  %  cant  per  lb.  additional 


lb. 

.13 

.28 

.07 

•°5* 

.04 

•  15 

.09 

.12 

.08 

.01 

.IO 

.  xa 


.14 

.19 

•13 
•05 
•35 
.60 
.20 
.  16 

•05 

.18 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  “ 

Blue  Points . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . P*r  bbl. 


-10.00 

-  6.00 

-  5-oo 
-6.50 

-  9.00 

-  4-50 

-  5  I® 


Herring. 

aoo  lb.  100  lb  50  lb.  10  lb.  8  lb. 
Lab.  Split,  Lg.  No.  1-  7.00  4.80 

Lab. Split, Lg.  No. 2—  8.00  3.60 

Shore,  Round,  Large.. 

Shore,  Round,  Med  ...  7.00  4.10 

Ocean  Fish. .  5.00  3. 10 

Shad,  No.  r,  Mess .  11.ee  6. to  j.»S  -75 

Shad,  No.  2,  Mess-... 

Haddock.  Pickled— 

Red  Salmon .  12.00  6.80 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lb* . 06 

Favorite  Middies,  80  lbs. . ,a 


CLAMS. 

Cl»mc . - . per  M.  7. 

Necks...— .  “  *• 


DRIED  FRUITS. 


Raisins — 

Extra  Dessert  Clusters,  22-lb.  boxes.. 

Connoisseur  Clusters,  22-lb.  boxes . 

California  Clusters,  20  No.  1  pks . 


Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 

5  or  io-box  lots . 

Standard  Brands.  28-lb.  boxes . 


Per  be 

•  *  95 
3.05 

2. *5 

Per  11 


.06 

.06 

.06 
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RETAILERS 


Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  ^  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


LET  YOUR  CUSTOMERS  DECIDE  THE 
PURE  FOOD  QUESTION  FOR  YOU 

Whether  or  not  the  Government  finally  for¬ 
bids  the  use  of  chemical  preservatives  in  foods 
is  after  all  of  small  importance  in  comparison 
with  what  the  people  want  who  buy  your 
goods.  We  believe  that  pure  goods  are  the 
only  kind  on  which  to  build  a  lasting  success. 

HEINZ 

57  VARI  ETI  ES 

PURE  FOOD  PRODUCTS 

are  guaranteed  to  meet  every  demand  of  your 
trade.  They  contain  no  drugs  or  chemicals  of 
any  kind,  and  you  are  authorized  to  refund 
the  purchase  price  if  they  fail  to  please  your 
customer.  Can  you  think  of  any  stronger 
guarantee  than  this? 

H.  J,  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


Reckon  Dp  the  Profit  on  LOWMEY’S  COCOA 


and  see  If  it  does  not  pay  you  better 
than  most  package  goods.  Wide  Ad¬ 
vertising  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  yon. 


The  Walter  M.  Lowney  Company 


CARRIERS 


Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service 
please  your  customers. 

Bulletin  R  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 

Fancy,  36  is . 

Blue  Pennant,  36  is.. . 

Parrot,  36  is . 

Souvenir,  36  is . 


•07H 

•  °7  Vi. 
■  °sY 

•  °6J4 
■07V* 


Blue  Ribbon,  36  is . 

California  Seedless  Raisins — 
Gold  Cord,  bleached,  36  is.... 

. 

.06% 

.IO 

•°7/4 

.0634 

■  o6J4 

Loose  Muscatels,  3  crown,  50- 

-lb.  boxes . 

■  05% 
•04  Y* 

•  °5 

Prunes — 

Fancy  Santa  Clara,  20-30 . 

25  lb. 

. x4 

50  lb. 

.09 

. 08  Yt 

.084 

-°7^ 

.06 

“  “  50-60 . 

. . 06^ 

"  50-60 . 

. oW 

Silver..." . 

Currants — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 

Fancy,  recleaned,  30  lbs.  loose . . . 

Citron — Extra,  fanev,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . . . . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new,  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots- . 

Apricots— 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  choice  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  Royals,  new,  25  lb.  boxes . 

5  or  10  box  lots . . . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 
Cherries — 

Extra  fancy  California,  pitted,  25  lb.  boxes.. 

Pennsylvania,  pitted,  25  lb.  boxes . 

Nectarines — 

Fancy,  white,  25  lbs . 

5  or  10-box  lots . 

Peaches — 

Fancy  Muir,  25  lbs . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 

Extra  choice  Yellow,  50  lbs . 

Whole,  50  lbs . 

Fancy,  pared,  25  lbs . 


•o8« 

.07% 

.08 

•  x3  Vk 
Per  lb. 

•  12W 

Per  lb. 
.11^ 

•05 

.06 

•77H 

.13 

Per  lb. 

•isX 

•  15  'A 
.14 

■  I3K 
■»3« 

.I2>X 

•  13* 
Per  lb. 

.31 

•  x9 

Per  lb. 

■  °9% 

Per  lo. 

•°9M 

.09 

.06 

•°7  y* 
•°sK 
•i«5i 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 


Jamaica  Bananas — 

Selected,  io  hands,  packed  i  in  barrel... 
“  9 


a  in  crate  .... 

1  in  barrel... 

2  in  crate.... 

3  “ 


Cocoanuts — 


Per  bunch. 

.  2. co 

.  i-75 

. .  x-6j 

.  1-25 

.  x.15 

.  1. 10 

. 95 

. 85 

Per  sack 


Porto  Rico,  extra  fancy,  80  size . 

3-75 

Jamaica,  extra  fancy,  ioo  size . 

3-5® 

Florida  Oranges— 

Fancy  Brights,  126-150 . 

-J  09 

176-200 . . 

-3.0. 

“  216-250 . 

-3  ‘  0 

4‘  288-300 . 

..  2.50 

-*•75 

Golden  Russetts,  126-150 . 

-2.5® 

**  176-200 . 

-2.75 

U  216-250 . 

. .  *.50 

-2  65 

“  288-300 . 

-2.65 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . 

-3.50 

“  54-64-8O . . 

...  4.  CO 

-5.00 

Russetts,  36-46-96 . 

-3-25 

“  54-64-80 . 

Messina  Lemons — 

...  4  00 

X 
O  O 
tn_Q 

4-  u 

l> 

Extra  fancy,  300  site . 

.  3-2S 

-3-5° 

“  360  size . 

•  3-5° 

-3-75 

Choice,  300  size . 

3-25 

4 ‘  360  size . 

California  Lemons — 

3**5 

Per  box 

Extra  fancy,  300  size . 

44  360  size . 

1-75 

3-75 

Choice,  300  size . 

-3.25 

44  360  size . 

-3-5® 

Pineapples — 

Fancy,  18-24 . 

-3-5° 

Fancy,  30  size . 

-3*50 

Fancy,  36-42  size, . 

-3  -25 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

2.*>5 

Extra  fancy  Navels,  126-150 . 

2.50 

Extra  fancy  Navels,  176-216 . 

2.75 

CO 

Extra  fancy  Navels,  250,288-324.... 

..  2.50 

-2-75 

HORSERADISH. 

Ttsmblm,  ie-e.  eisa,  ■  dee. . . per  d*s. 

TnaWen,  slse,  •  dec .  “ 

Tumblers,  i«4.,  Lard's  Prayer,  s  del.  " 
TseVUn,  leer,  cut  glass,  re-*.,  •  dee.  " 


*1 

•  45 

•»S 

•*5 


Arnold’s,  black  3* . 

Continental,  red,  1  dot. 

“  black,  3  dot . 

Royal  black,  3  dot . . 

Superior,  black,  3  dot  ( . . 

Stafford,  Commercial,  gn.... 


-18- 

INK. 

. . per  bottle 


...per  boMie 


•4* 

•3® 

•>S 

•*5 

•*J 

.<0 


LAMP  GOODS. 

Per  cate  of  6  dot. 

Lamp  Chimneys — 

Macbeth,  Pearl  Top... 

Acme  Victor  Top .  ,. — 

Pure  Flint,  Lustre  Top. .  e.70 

Crystal,  Crimp  Top .  e.io 

No.  o.  Tubular  Lantern  Olobee . 


Jumbo  Chimneys,  plain 


toy™ 


No.  0. 

No.  1. 

No.  s. 

4-5® 

5.10 

4. so 

4.80 

,.  a. 70 

3  J® 

3.90 

1.70 

33® 

bes . - 

,5  dos. 

*•75 

.5  dos. 
No.  1. 

£0”. 

per  das. 

•75 

is 

.90 

1.00 

No.o. 

No.  1. 

No.  a. 

..  .45 

•51 

■11 

Banner  Burners., . ...... 

No  shorge  for  package*. 

OU  Cant—  Per  doi. 

1 -gel.,  glass .  a.tj 

1  -gal. ,  galvanised,  PearL .  >  •  9® 

5-gal.,  Lena  ox,  spout .  5-50 

5-gol.,  **  spigot. .  #-J® 

5 -gal.,  Columbia. . 7®o 

j-gal..  Bonnet... .  8.00 

j-gal.,  Climax,  pump . 10.00 

3-ffal.,  Home  Rule,  pump...  ...................  la. 00 

Lanterns — 

No.  o,  Standard . .  «•  5° 

No.  0,  Doth  «»»eee  eese  t  see  eeeeeet  see  eases  eeooeaeeeeeeeeee  d.jo 
Cold  Blast  s s so# ooooeoeooooesooooooo—e* ooos » ones e soot oeos  8»  ®0 


LIME. 

Chloride,  Aoae,  sifting,  s|-lb.  boxes,  1  lb .  1 . 50 


LYE  AND  POTASH. 


Bonner  Lye,  4  dot . 

Babbitt's  Lye,  4  dot... 

Lewis’  Lye . . 

Red  Seal,  s  dot.... 

"  4  dot... 


1 e eeeee e e e e eeeeee . 1 


e  eeeeee  e  e  t  eeeeee  e  eeeeoeee  ee  e  eeeeee  ei 


Per  ease. 

...  3.7S 
...  3- *5 
...  3»5 
...  1.90 
...  4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3.75 

Crescent,  Dia.  5  size,  144  bxs.,4Cs.  lots  .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 

Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 

“  “  “  2l/i  gr.  cs.,  8  cs.lots  2.35 

"  “  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  “  “  “  3gr.cs.,7Cs.lots  2.55 

"  “  «  5  •*  4  “  4.25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands — 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

“  Dia.  1  size,  2J4  gr.es.  ,8cs.  lots.  2.40 
“  “  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es., 4  cs.lots  3.50 
“  “  Dia. 5size,i44txs.,4cs. lots  3.75 

Chips,  Dia.  t  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
“  “  “  100/3  bx.  pkgs.,  5  cs.  lots.  3-3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

“  “  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  “  “  S  “  4  “  .  4-5° 

Doric,  Dia.  1  size,  1  gr.  cases . . . 90 

“  “  “  5  “  45° 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  “  6  “  5  “  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 
“  “  “  "  10  “  e  “ 3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case . .  25.00 

“  “  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atm  ere  ft  Sea— 

Kxtra  Family,  Seedlean—  Pee  earn. 

No.  },  6  fleas  lore . . . . . .  4*5® 

N*.  g.  6  glosslu* . — . - . .  *•«« 

N®.  «*,  17  and  68,  sronden  polk..... per  lb.  .13 
Bantls,  halves,  quartern  and  kite...  "  .i*M 
Family,  Seedleee—  Per  box. 

Ne.  5,  6  wooden  poll*  .eeeeeeeeeeeeeaeeeeeeeeeeeee 

No.  10,  6  wooden  pall*  . . .  6.  |e 

Celebrated,  Seedless — 

Bbls.,  H$  and  We . 

Wooden  pall*,  18,  37  and  M  Ibe . 

Wooden  kite,  Noe.  >0-35 . 

Wooden  kits,  Nos.  ae-35.. . 

Keys  to 


—19— 

Schimmcl’s — 

Bbls.,  %  bbls.  and  30-lb.  kitx..„ . 07^ 

18  and  37-lb.  kanaklns . 07% 

10-lb.  kanaklns,  6  to  orate  . . per  dos.  10. 30 


3-lb.  “  6  to  crate ., 

g-lb.  floss  Jars,  6  to  crate . 

1’s.  30-lD.  palls . 

lls'bbls., 


b.  gii 
Campbell’s 
"  “fells’.  ..  7. 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 


Mrs.  Wells1 
New  Year, 
Crescent,  bbls., 


,  %  bbls.  and  30-lb.  kits . 


National,  bbls.,  , 
Southwark,  bbls 


5-75 

6.15 

.08 

.06 

■®5 

•®4« 

•®7 

Per  lb. 


bbls.  and  go-lb.  kits 

bbls.  and  go-lb.  kite . . 

Vt  hbls.  end  30-lb.  paUe...... 

Brick’s  Nonpareil  Brand — 

Bbls.  440  lbs.,  54  bbls.  250  lbs.  bbls.  125 

lbs  ,  }4  bbls.  65  lbs . 09 

Tubs,  70  lbs,,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs. ,60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead—  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07 1/2 

35,  28  and  18  lb.  tubs . .• . 08 

Packages  not  returnable. 

None  Such— New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  y,  gr .  2.90 

12  “  “  “  “  .  5-75 


OILS. 


PICKLES. 

45  gals.,  looos .  9.05 

45  gals.,  2500s,  Williams  Bros.,  fancy . . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  '*  . . . 

10  gals.,  6001,  “  . 

16  gals  ,  600s,  '*  . 

16  gals.,  600s,  "  dllli . 

45  gals.,  1400s,  **  “  . 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  “  half-pints .  s.40 

Celery  Sauce,  Yorkshire,  s  dot . per  doi.  1.00 

Chow,  “  pints,  a  dot,  "  t.oo 

Gherkins,  sour,  "  “  "  "  1.00 

Mixed,  '*  ••  "  •'  “  1. 00 

Assorted,  "  “  "  “  “  1  co 

Gherkins,  sweet,  “  “  "  "  1.25 

White  Onions,  **  **  "  *'  1.40 

Sweet  Pickles,  500s  to  6ooe.  5  gal . per  keg  1.7; 

“  i.oooe,  5  ga!,.....„ . «  3.40 

“  e.ooos,  3  gal .  11  5.13 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

Chow  and  Mixed  Plcktee,  a  gal . per  poll  1 .00 

WUlioms  Broe. —  Per  do*. 

No.  8,  Sour  Gherkins,  a  dos_ . I5 

No.  8,  Sweet  Gherkins,  e  doi . 8j 

No.  8,  Sour  Mixed,  a  dot . 85 

No.  8,  Sour,  assorted,  a  doi . . . I| 

No.  8,  Chow-Chow,  a  dot . 83 

No.  8,  Onions,  s  dos . . . .  . 


Steve  Gasoline. . . 

Headlight,  190  test . 


OLIVES. 


Per  gal. 
.  .is* 
•  .xx 


Per  doz. 


Extra  Queen — 

Imported,  No.  io,  a  doz . 2.70 

“  “  *9>  1  “  4-50 

if  **  32,  1  "  6.80 

“  “  16,  2  “  2.40 

“  8,  3  •'  . . . 90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

*  (l  14,  a  i(  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . . . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  “  10,  “  2  “  .  .  1.40 

Olives  in  bulk — 


X . 

.  t-35 

2X5 

‘  ‘5-65 

XX . 

.  i-45 

2.85 

6.15 

XXX . 

.  i-75 

3-35 

7.00 

xxxx . 

3-85 

8.00 

xxxxx... 

4.20 

10.25 

Mammoth.... 

5-25 

11.60 

Kegs,  large, 

i  gallon . 

PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

“  “  medium,  2  doz.  case .  8.00 

“  “  small,  2  doz.  case.... .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case .  12.00 

“  “  glass,  small.  2  doz. case 

n  a  a  a  med.,  “ 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 

American  Oil. 

Per  dot. 

Stohrer’e,  No.  8,  s  doe . . . 55 

"  No.  16,  e  doi.. . eo 

No.  ts,  x  doi- .  i.»5 

Keyitone,  botties,  i  doi_. . —  —  .9®-i 


PICKLED  MEATS  AND  FISH. 

Lomb’i  Tongue,  gloujon,  pints- . per  das.  4. 71 

“  "  quarts. .  “  5-75 

“  10-01.  jars .  “  a. 50 

11  to-Ib.  palls . per  pail  a. 30 

Trine,  10-lb.  palls .  ”  -9° 

4  j-gal.  kegs . per  04g  a. 00 

Pigs’  Feat,  10-lb.  palls- . per  pall  t.oo 

“  3 -gal.  kegs . per  keg  is] 

Pickled  Beef  Salad,  in  glass . per  doi.  1.10 

“  Tripe,  In  glass .  “  1.10 

•*  Ox  Heart,  In  gloss .  “  i.so 

“  Pigs’  Feet,  In  glnst .  "  «.«o 

Russian  Sardines . per  keg  .79 

“  g-lb.  paUx . per  pau  .go 

“  10-lb.  polls . . .  "  1. 00 


POTATO  CHIPS. 


rib. 


Per  lb. 

:3B 

_  11. eo 

%  dot.  to  case. gross  11.ee 

Barrels,  J4b,  Vi....'. . per  lb.  .1* 

Wooden  kits,  Nos.  so-35 .  “  .e8 

Wooden  kits,  Nos,  15-40 .  “  .10% 


Bbls..  J4s  and  Vt„ . — ... 

Wooden  palls,  18,  37  and  M  lbs_ 

Condensed  cartons,  3  dos.  to  cose. 
Condensed  cartons,  6 


s -lb.  packages,  bbls.,  ag  lbs.... 

Loose,  bbls. ,  30  lbs . ...... 

J^-lb.  packages,  sa-lb.  boxea.. 


•  i8« 
.18 


PEANUT  BUTTER. 


McLaren’* — 

Small,  a  doi . 

Medium,  •  dos . 

Large,  1  dos.... . - . 

Peanntene,  No.  e  jars,  e  das.. 

’.  4  )■ 

Beardsley’s — 

Small  jars,  •  dee . 

Medium  jars,  a  dos . 

Large  jars,  1  dos . - 


No.  4  Jars,  g  dos . 


SMIlwnlHSHWM 


Per  dss. 
1.  -9® 

..  i.g® 

::  tfi 

>„ss 

- 

..  I-«l 

•  •I 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15% 

“  “  40  . t4/4 

Distilled,  45  grain . 09 

“  40  “  . . 08^ 

Fermented,  45  grain . 09^ 

'*  4°  “  . 

Lutz  &  Schramm  pure  cider . 21 

. x3 


distilled  white..., 
pickling  white.. 


PROVISIONS. 

Homs,  skinbaek,  s8-ao  lbt . - . 

11  14-16  lbs . 

11  xo-12  lbe . . . >9 

Picnics,  6-8  lbe . . . . . 

Dried  Beef,  sets  dty  smoked . - . .  .18 

“  tenders  and  snacks— . . . .  .18 

“  air  dried,  seta . 

"  “  tenders  and  knucks . *1 

Jersey  Pork,  butt . - . per  bbl.  30.00 

•<  family . - . .  “  31.02 

Breakfast  Baooc,  rib  In . — . . .  «• 

“  boneless . — . - . .  .22 

S.  P.  Bellies.  14-15  lbs . i6j4 

Bologna,  sj-lb.  boxes . 

Boiled  Boneless  Horn . . 

Beef  Tongues,  smoked,  5-6  lbt . — .  n.oe 

Cooked  Compressed  Ham,  *5-tb.  boxes. ........ 

Covered  Homs,  V-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  H-csnt  extra. 

Swift  &  Co.— 

Premium  brand  Horns,  8  to  so  lbs, . . 

*•  "  i»  lb . . . 

"  “  14  to  if  Ibi . . 

«  ••  18  n>.„ . . 

••  •<  skinned,  iftrao  lb... 

*•  -  bo&ed, 


.20 

.20 

.20 

•  SO 

■  2| 


"  Bacon . . . 

“  Dried  Barf,  I 

"  Beef  Tongues,  short  eat.  — 

Winchester  brand  Homs,  skinned,  all  aver.. 

"  “  8  to  10  lbs.  aver... 

•'  '*  n  lbs.  aver . 

“  "  14  to  16  lbs.  aver— 

“  '*  16  to  18  lbe.  aver  - 

Picnic., 


■J* 

■*5 

.so 

.*2 

.ee 

•*9 

•»9 


bove  average  loose,  if  packed  %  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 


per  lb. 

.16 
.16  K 
.16% 
•«7 


per  lh. 

•  «®H 

•m  y* 

.ioy, 

.XX 

.11% 


Tierces,  abont  340  lbs.  . 

Plain  tube,  50  and  6o-lb. 

10-lb.  tin  pails,  60  lbs . 

5-lb.  ”  60  lbe . 

3-lb.  *'  60  lbe _ 

Armour's — 

Shield  Pure,  6w4b.  tuba . 

Simon  Pure  Leaf,  31,  js  and  in  . 

White  Cloud  Compound,  tuba . 

"  '•  tierces . s«H 

Vegetole,  tierces . 

"  tubs . . . — . .  •  *«H 

Swift  ft  Co  — 

Premium  brand,  tierce.  .... 

Silver  Leaf  brand,  tlarcas. 

Jewel,  compound,  tl 
Cetonet,  tierees 


•«6  H 

■isy* 


■  >t  H 

.11  Yt 
.11H 


DRESSED  MEATS. 


CXty  Dressed  Beef — 

Choice,  native- . 

Common  . . 

Western  Dressed  Boot — 

Choice,  native  cattle ., 

Common  te  fair . 

City  Dressed  Veal- 

Prime  . 

Good  te  choice.. 

D reeled  Hogs — 

Pigs . 

Hogs,  heavy . 

“  lie  lbs.... 

"  s6e  lbe.... 

"  140  lbs.... 


Perth. 

[»  -.13 
it  -.10 

11  -.13 

ti  -.is 
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No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “  J.  M.”  delivery 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 

TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.~:  — 


FULTON  &  WALKER  CO. 

WVSSNVNWNNN'VVWVNN'WW.NW 


Are  you  making  &.ny 
'’Exton”  effort? 

Do  you  realize  Low  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  tbe  best?  Exton  Crackers 
are  tbis  kind.  They 
please  in  every  in¬ 
stance,  and  a  satisfied 
customer  is  tbe  best 
advertisement  you  can 
bave.  Crisp  with  a 
crispness  that  remains. 

Tbe  flavor  unexcelled. 

And  excellence  unapproacbed.  Ask  your  jobber. 
Tbe  name  EXTON  is  easy  to  remember,  ,and  your 
profit  will  be  satisfactory. 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.,  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


Nothing  can  compare  with  the 
satisfaction  of  knowing  that  you  are 
being  treated  fairly;  this  is  particu¬ 
larly  true  when  applied  to  Coffee, 
because  there  are  so  many  grades  and 
varieties. 

We  guarantee  to  give  you  exactly 
what  you  buy,  every  time  you  buy, 
and  back  our  guarantee  up  with  our 
reputation  gained  during  the  past 
hundred  years. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — - 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  ^-Ib.  Jars,  6  and  12-lb. 
boxes 


\  CROFT  &  ALLEN  CO. 


Philadelphia 

PENNSYLVANIA 


an 
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Dressed  Shesp  and  Lamb*— 

Lamb,  western,  good . 

“  "  culls  . 

Sheep,  choice . 

«  medium  — . 


•  *7 

•  13 

•  15 

.  13 


.19 

•*5 

.  10 

■  JJ 


BUTCHERS’  SUNDRIES. 


Freeh  Steer  Tongues . 

. each 

•5° 

-  75 

-  .7* 

Cidf  Hoadk.  scalded  . - . 

Iweetbreaas,  veal . 

..per  oalr 

•s® 

•4® 

-  -75 

-  .50 
-1. 00 

Pair  T  .It era . 

.  90 

-  *5 

-I  .OO 

-  .06 

Ok  . 

5® 

-  85 

•  03 

-  OS 

Roll*,  beef. . . . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

“  “  western  — . 

. 

*7 
•  *7 

1  1 

M  M 

VO  SO 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkey* —  Per 

Western,  young  hens,  8  to  10  lb* . 24  "-27 

"  young  toms,  15  to  171b* . »4  _  *7 

Old  hens  and  toms . 24  '  *7 

Common  to  good . 20  ~-a2 

Broiler*— 

Philadelphia,  fresh  killed,  j  lb*,  and 

under  to  pair,  fancy . .  -3*  *'3* 

Philadelphia,  fresh  killed,  i%  to  4  lbs. 

to  pair . •;••••••  -3°  ".35 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 3®  -'3S 

Western,  4  to  454  lbs.  to  pair,  fancy . aa  --*4 

"  j  to  3#  lbs.  to  pair,  fancy . *a  --as 

"  fair  to  good . *8  -.so 

Fowls — 

Western,  fancy . 20  --21 

Heavy  Roasters,  4  to  5  lbs— . ao  -.aa 

Fair  to  good. . l8,v''30,. 

Squab#—  Per  <*<>*• 

Prime,  large,  fancy .  4-5°-5-S° 

Mined, .  3.00-4.00 

Dark .  1  7J-«  5® 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  1%  to  a  lbs . a8  -.30 

Large  Springers . . . 32  --24 

. .  -2*  --32 

Roosters . .  --*5 

Docks . -*9  *  2® 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale . . .  6.75 

Half  barrels . . . 

Kegs.  14  gals . . . . . .  .  2-7° 

3  lb.  tins,  cases,  a  doz.  each . per  doz.  .*5 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1,  x  doz .  *.30 

“  “  No.  a,  1  doz .  4. 10 

"  "  No.  3,  H  doz . .  6.30 

•*  “  No.  4,  54  doz .  8.15 

P.  P.  Sauce,  No.  1,  a  doz . . . —  x-S° 

Atmore’s  Genuine  English,  seedless —  Per  case 

individual,  a  doz .  s.xo 

No.  x,  cans,  1  doz .  2-3® 

No.  a,  cans,  1  doz . » . .  4-*° 

No.  3,  cans,  54  doz. . . — .  3-35 

No.  4,  cams,  %  doz— . — . . —....—•  4-oo 


—33 — 


IOC.  sz. 

•83 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz 

Castor  Oil . 45 

Sweet  Oil . 45 

Spirits  Nitre . 45 

Spirits  Camphor.— .  -... 

Spirits  Painter*’ Commercial...  .45 

Paregoric . . . 45 

Glycerine . -45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . . . .45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . .  .45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine ..  •** ****** **e***e***o«oe4444  45 


*50.  *a 
*-«S 


•«5 

!s 

•85 

is 

•  8S 
.85 
85 
•85 
•85 

■!* 

■85 

•85 

•85 

•83 


1.95 
*  91 
1  *95 
*•95 
.*•95 
*•91 
*•95 
*•95 
*•95 
*•93 


. per  do*. 


. per  do*. 

, . —.per  lb. 


Laudanum,  xec.  size . 

'*  33c.  size . 

5  per  cent,  discount  in  gross  lots  assorted 

Alum . per  lb. 

Bora*,  powdered  bulk.. . per  lb. 

lump,  bulk . 

Butter  Color,  W.  &  R . . 

Bluestone,  bulk. . 

Copperas .  ” 

Camphor,  gum,  z-oz.  blocks .  “ 

flakes,  *50-lb.  bbls .  " 

“  less  quantity .  " 

Tar  Balls,  250-lb.  bbls . —  “ 

“  less  quantity .  " 

Castoria,  Fletcher's . per  do*. 

Pitcher’s..— . “ 

Carbonate  of  Ammonia.....—...—. . —per  lb. 

Epsom  Salts . — . . . 

nber  Sales.. ....... ........ 

Glue,  ordinary . — . - . — .  " 

white. .  ...... 

Gum  Arabic . ~ . — ... 

Haarlem  Oil . . . - . 

Husband’s  Magnesia . 

"amaica  Ginger,  Hires’,  flasks.. . — .  ” 

P.  &  S.,  sc.  stick,  imported,  per  dos. 

M.  &  R.,  s-lb.  boxes . per  lb. 

“  kwenges,  5-lb.  boxes  “ 

4*,  6s,  8s,  xas,  z6s,  5-B).  boxes  " 


*•91 

*•95 

*95 

>95 

.88 

*•95 


■n 

:3 


.08 

®*x 

•95 


•2- 

1. 80 

•75 

.11 

.us 

•OlK 


..per  doz 


.:5 


.per  iee  lbs. 


Putty,  ts-lb. 

"  30-Ib.  cans . 

Petroleum  Jefly,  screw  top,  jc.  si»  ...per  dei. 

"  “  10*.  size  —  ” 

Paris  Green,  xoo-xas-lb.  kegs- . per  lb. 

d-lb.  packages . - .  “ 

2-lb.  packages .  " 

i-lb.  packages . —  “ 

Rosin .  " 

Roach  Powder,  Omega,  4-oz.  cans . 

"  “  . . . per  gross 

Roachsault,  xoc.  size . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  xoo-lb.  kegs  “ 

Sulphur,  flour,  175-lb.  bbls . per  too  lbs. 

“  xoo-lb.  bags— .  3.35 

“  less  quantity . per  lb.  .03^ 

Venetian  Red .  “  .ox 

Whiting  - . “  .0* 

Goff's —  Per  doz, 

Cough  Syrup,  tsc.  size .  1 . 75 

Herb  Bitters,  15c.  size .  1.75 

Oil  Liniment,  35c.  size . . .  1 . 75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  i.ao 

Horse  and  Cattle  Powder,  15c.  size .  i.ao 


■•3 

•7 

•»4 

.si 

x.4o 

*•55 

■If 

■*) 

.28 

.37 

•04 

.80 

9.00 

.80 

•o 6H 
■°6X 
2  53 


Dyspepsia 
ron  Glue,  M 


wo.  ,  , 

Tablets,  10c.  size.. 
McCormick  &  Co. — 


•75 


•4® 

•75 

•75 


Iron  ( 

No.  5~ . 

No.  10 . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine  . . 

Quinine  Capsules . . . 80 


•8s 

.80 


4.6o 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  P«  doz. 

No.  3a,  jars . » . 9754 

No.  4*4,  toy  pall* . . . . . .  *55 

American,  pure  apple,  tumblers,  assorted 

slices . — •  88 

Schimmel’s  No.  10,  tumbler*.. . -  -83 

National,  No.  10,  tumblers . — ..  .  T*m 

“  No.  6,  tumblers  . . — . . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . — .  *354 

National,  30-lb.  pails .  -°9 

Southwark,  30-lb.  palls .  -°8 

“  4^-lb.  toy  pails,  54  doz.— .  4  *5 

Fruit  Butters —  Per  doz. 

Apjile,  No.  33,  jax*  . . 98 


J 


Southwark,  No.  3,  tins .  x.oo 

"  No.  5,  toy  palls .  *-7? 

"  30-lb.  pails . . . per  pail  - 

"  ao  lb.  crocks . per  lb. 

**  Schimmel’s,  30-lb.  palls .  " 

Prune,  30-lb.  pails  ., .  " 

Peach,  30  lb.  pails .  “ 


1.08 

•°754 

.06 

•®754 

•®7 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  35  bricks . per  box 

Sealing  Wax .  “ 

Silver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

“  quarts .  “ 

allons.— . .each 

bbls .  “ 

Is . ** 

McCormick  &  Co.— 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . . . per  case 

U.  S.  Nerve  and  Bone  Liniment,  *50.  size...  2.00 

McCord’s  Magic  Medicine,  ajc.  size .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  15c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 

Powde 


.03 

*3$ 

•75 

x.oo 

30 

i.S 


3-73 


Reliable  Brand  Headache  Powders, 10c.  sis« 


4.00 

4.00 

•75 


*.70 

93 


Schimmel’s,  pure,  jars,  a  doz... . 

Southwark,  assorted,  jars,  a  doz . 

Orange  Marmalade— 

Hartley’s,  imported .  x.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

x-’b.  tumblers . 4.00 

X.-lc.  “  . . 


Extracts  an-j  Essences. 


—33— 


SATJIie'S 

P  URE 

EXTRACTS 

F  or  Flavoring  ices.  Cakeis  Etc. 
Best  sv  test.  At  youp  Grocers  i o c &25C 

AOCf'.r  SAL  C  or  ANY  riPANOIN  T*..  UNiTfl)  STATI  «. 


Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  a,  Vanilla  and  Rose . 

No.  *,  Lemon  and  assorted. . 

No.  4,  «  **  . 

No.  4,  Vanilla  — . . 

Assorted  cases,  Nos.  1  and  a . 


Rasp- 

No.  s  size 


No.  4  size.. 

Almond,  Apple,  Apricot,  Banana,  Black- 
bony,  Peach,  Pear,  Pineapple^ 
berry,  Strawberry,  Violet, 

No.  3  size 
No.  4  size 

Lemon,  No.  a  size . 

Orange,  No.  s  size— . 


*  *5 


.85 
1  •  75 
a. 00 
.90 
.9* 


•43 

:n 

*.00 


e.as 

10.80 


Bulk. 

XXX  Vanina 
XX  Vanilla... 


Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Peach^Rose,  Apricot, 

Violet . ..... 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  15. . 

•*  No.  aX . 

«  No.  X . 

Extract  Lemon,  No.  *5 . 

“  No.  aX . 

«<  No.  X. . 

IngeraoU's  Flavoring  Extracts— 

High  Grade  Vanilla . 

11  L&&OQ..  ************* 

Select  Vanilla . . . . . 


pts. 

qts.  >4  gals.  gals. 

1.30 

3.00 

6.00 

13.00 

*•*5 

•  .30 

5.00 

10.00 

S.OO 

S.OO 

4.00 

8.ee 

s.oo 

z.to 

JO® 

6*0 

*•50 

*•71 

5f® 

so. 00 

*.*5 

•  •I 

4.00 

7-5® 

7.00 
Per  doz. 


*.00 

.80 

45 


•45 


*■75 


.85 

.85 

•45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Bair's  Liquid  Rennet . . . . 1 . 10 

Rennet  Tablets,  3  doc- . .  .75 

Shinn  &  Kirk’s  Liquid  Rennet . . . .  z.jo 

tTaldo 


b’s  Junket  Tattott,  a  do*. 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

54  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3-°° 

Bottled  Ciden—  Per  case 

Duffy’s  184a  Apple  Juice,  1  doz.  qts— .  3. 50 

“  “  a  doz.  pts .  4.00 

Anchor  brand  Goldtn  Russet,  1  doz.  qts. ..—  3 . 75 

11  "  s  doz.  pts .  4.15 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

"  "  a  doz.  pts .  4 . 25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  3c.  packages . 

“  boxes,  ao  packages . 

Gee  Whizz,  7a  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk . 

Spearmint,  so  packs,  ieo  pieces.. . . 


•75 

•55 

■47 

-*S 

•55 


McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  *  slse . 90 

No.  3  size .  s.oo 


RICE. 

Per  lb 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bag* . 07X 

Fancy  Head,  100-lb.  bag* . 06X 

Extra  choice,  xoo-lb.  bags . 05X 

Prime,  xoo-lb.  bags . «5X 

Japan  style,  fancy,  xoo-lb.  bag* . 0454 

"  choice,  100-lb.  bag* . . . 03X 

xva,  fcincy .  polished,  xoo-lb.  bag*.. . *3 

,  Fi*cher  &  Co. — 


||l|* 

ONE  POUND 


HEADiRICL„ 


$1  THE  niEST  ETUDE 

PackcO  EtCiU9Htxv 


^  Largoi  DWrlbuffpj  of  (Sckct  Riff  la 
■  '  the  Untied  Jtfffl  * 
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Imperial,  choicest  Japan  style,  x-lb.  bag* . *| 

“  •*  •'  3-lb.  •’  .*| 

**  “  «  5-lb.  "  ,sj 

Natural  Pure  Food,  head,  x  lb . 07 

Extra  fancy  head.  Acme  Brand,  100-lb.  bags  .*7 if 

Fancy  head,  xoo-lb.  bags . #8|f 

Choice  head,  xoo  lb.  bap . 05* 

Fancy  Java  head,  xoo-lb.  bags . aJH 

Fxtra  fancy,  Patna,  xoo-lb.  bags...., . or 

Siam,  Patna  style,  xoo-lb.  bags . of 

Choice  broken,  100-lb.  hags . *4 

Extra  fancy  Japans,  xoo-lD.  bags . 04H 

Choice  Japans,  xoo-lb.  bags . 0454 

Crushed  head,  choice  broken,  x-lb.  bags......  .04 

East  India  head,  x-lb.  bags . 


SALT. 


Worcester — 

Bbls.,  contain  *8o  lbz .  3.3* 

“  60  5-lb.  bags .  4.00 

as  14-lb.  bags .  3.73 

30  xo-lb.  bags .  j.73 


“  its  a^-lb.  bags  — 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 
barrel,  10  cent  size  bags  list . . . 

Irish  Linen,  350-lb.  bags . 

“  56-lb.  bags . 

“  28-lb.  bags . . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl. 

Pretzel,  z8o-lb.  bbls . 

“  180-lb.  sacks . 

Cheese,  280-lb.  bbls.. 

Packing,  70-lb.  cotton  1 
“  140-lb.  cotton  1 

Ivory,  dime  size,  36  wooden  boxes  to  ease . . 

New  Ivory,  24  large  cartons  to  case .  1.3* 

Silver  Springs,  quick-freezing  ice  cream  salt, 

jo  In  bbl . per  bbl.  a. 80 

Less  than  s  bbls.  the  list  net:  5  to  9  bbls.,  5  per  cent, 
discount;  10  bbls.  or  mere,  1%  per  seat,  discount  may 
be  allowed. 


. . . poi  uut,  3.00 

.  a  4* 

. . .  *-55 

.  ®-4® 

1  bags . 40 

>  bags . 71 


SALAD  DRESSING. 

Per  dei. 

Durkee’s,  large,  1  doz . . .  4.25 

"  small,  adoa.— . . .  *-TS 

“  picnic,  a  doz . 95 

Schimmel's,  small,  a  doz . 90 

My  Wife’s,  large,  1  dos~ . — . . . -  e.5« 

“  small,  3  doz . . . .  1.50 

Snider’s,  No.  8,  a  doz. . .  x.40 


SAL  SODA. 


Bbls.,  400  lb* . . . . 

Kegs,  150  lbs . . 

boxes,  bulk  or  granulated.. 


.to 

•95 


SAUCES. 

Lea  a  Perrins’— 

WarmSenbtae,  quart* — - . 

"  pints  . . 

"  54  pint* . .......... 

Snider’s — 

Chill,  No.  *5,  ido* . . 

"  No.  8,  a  do* . . . . 

Oyster  Cocktail,  No.  16,  ■  doz- . 

“  No.  8,  *  doz . 

Worcester,  Campbell’s,  Ne.  8,  •  de*.. 

North  of  England,  No.  8,  •  do*- . . 

Chef,  *  do* . . 


Pei  dot. 

-  i-m 

-  4-  7° 

„  *.<o 


2  55 

1.40 

••55 

*•40 

•9® 

•85 

•75 


SODA— BI=CARB. 


Per  lb. 

Babbitt’s  54s,  25  lb . . . 05% 

Arm  &  Hammer,  1  lb.  pkgs. ,  36  lbs . 05 

“  K  •*  36  ‘  . 

"  54  “  36  . 

"  1  lb.  and  54s  pkgs.,  36  lbs. 

54  "  “  54s  ”  36  “  . 

i,  54  and  54  lb  ,  36  lbs 


•  °5  'A 
.06 

•0554 
°s  'A 
0554 


Dwights,  1  lb.  pkgs.,  36  lbs . 05 


°S'£ 

.06 


1  and  54  lb.  pkgs.,  36  lbs . °5l4 

r,  54  and  54  lb.  pkgs..  36  lbs . 0554 


Swan,  kegs  no  lbs., 
Bi-Carb  ,  bulk.. 


7* 
.01% 
.0254 


SOFT  DRINKS. 


Cllequot  Club  Co. — 

Ginger  Ale,  extra  dry,  pints,  a  do*. 

1  quality,  pin 


Fischer’s,  choicest  head,  x-lb.  bag* . 

»  *  »541b . 

Queen  Quality  head,  i-lb.  bags . 

3-lb.  bag. . . 

**  “  5-lb.  bag* . 

Coronet,  head,  x-lb.  bags . 

"  3-lb.  bag* . 


•7H 

•  0754 

•7 

•7 

•7 

•  es54 
■  •sH 


Sarsaparilla,  extra 
A  Orani 
Birch  Beer, 


pints,  s  doz . 


ap&Jl  umwm  f  r - 1  — - - - 

Blood  Qrange,  extra  quality,  pints,  ■  doz... 


»  Jim  r 

„„„  _ _ _  extra  quality,  pints,  *  dot, 

Lemon  Soda,  extra  quality,  *  do* . 

Root  Beer,  extra  quality,  pints,  e  dot . 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbl*. 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate . 

Root  Beer  Extract.  Hires’,  x  do* . 

Hires’  Root  Beer,  Carbonated,  *  do* . 

Hires’  Ginger  Ale,  Carbonated,  t  dos . 

Welch’s  Grape  Juice,  case  quarts,  t  do* . 

11  "  pints,  e  dot . 

"  “  "  54-plntt,  j  dos . 

'<  11  ”  4-ounce,  6  doz . 

*•  "  "  Jf-gallons,  8  bottle* 

Schuble’s  Grape  Juice,  quarts,  1  doz„ . 

“  “  pints,  2  doz . 

“  “  half  pints,  3  oz . 

"  “  4  oz.,  6  doz . 

5  per  cent,  discount  on  5  cat*  lots. 


Per  doz. 

Per  case 
a.  re 
a.xe 
a.  10 
a. 10 
1. 10 
a.  10 
9.00 


i.l* 

*55 

4*5 

4-75 

4-50 

3.00 

So® 

4.00 

4.50 

4.00 

5.00 
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4ft 


Swifts  Prid^ 

Cleans^ 

o  Manufactured  ^ 

'  x  &  COTflP3  y 


the  Retail  Grocer 


Swift’s 

Pride 

Cleanser 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 

Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


SPECIALS 

For  Week  Ending  April  16th 

Best  Standard  String  Beans . per  doz.,  J0.52 V2 

C  &  C.  Oleine  Soap,  60  big  bars  ....  per  box,  2  30 
Alpha  Salad  Dressing,  large  size  .  .  .  .per  doz.,  1. 90 

•*  “  “  small . per  doz..  .90 

Hires  Ginger  Ale,  carbonated,  2  doz.  in  case,  per  case,  1. 50 

Sauer  Kraut  ' . per  bbl.,  6.00 

Granulated  Sugar,  bulk . per  cwt„  5-20 

W.  H.  Baker’s  Win.  Chocolate . per  lb.,  25 

No.  3  Second  Peaches . per  doz.,  1. 10 

Mother’s  Oats . per  case,  2.95 

One  kit,  containing  18  packages  assorted  Mother’s  Cereals,  free  with  five  cases. 

ANDREW  REITER  &  COMPANY,  Baltimore,  Md. 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  the  whole  5000 
satisfied  dealers  who  use  it. 

FORBES,  Coshocton,  Ohio 


Can  You  Match  This? 

(f  From  every  standpoint  Wheatena 
is  ideal  merchandise,  it  stands  alone, 
it  sells  without  schemes  or  artificial 
pushing,  and  it  pays  a  good  profit. 

Cfl  One  reason  is  at  the  bottom  of  it 
all — it  does  its  work  with  the  con¬ 
sumer.  It  is  a  perfect,  delightful 
food— the  selected,  sterilized  hearts 
of  selected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


© 


a 


© 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


1 


SOAPS 


Young's  Scouring 
Soap 

Cygnet  Soap 


=D 


CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Established  1877 


© 


* 


Here’s  11  Fixture  mat  will 
Plane  money  For  Ton 

Our  Vegetable  Display  Stand  earns 
its  cost  many  times  over  by  reducing 
its  spoilage  of  greens  and  vegetables 
and  also  increases  your  profits  because 
when  fresh  and  crisp  they  sell  at  better 
prices.  Write  to  us  for  price  and  par¬ 
ticulars.  State  whether  you  have  a  city 
water  supply. 


GALESBURG  CORNICE  WORKS 


81  COX  STREET 

GALESBURG  :  ILLINOIS 


Cutting  Out  the  Padding 

One  reason  wholesale  prices  are  high  is  that  they  have  to 
bear  salesmen’s  salaries.  Moral:— To  reduce  wholesale  prices 

cut  out  salesmen’s  salaries.  . 

Can  it  be  done  ?  Of  course  it  can— we  do  it  every  day  in 
selling  Teas  and  Coffees.  We  sell  direct  by  mail.  Sell 
you  what  you  want — guaranteed  to  be  what  you  want  and  wliat 
you  buy— at  prices  as  sure  as  anything  can  be  to  be  less  than 
you’re  paying  for  equal  quality,  if  you  buy  through  salesmen. 
Write 

■  ■  ■%  «  m  ■■  ■■  ■%  ■  ft  1111 A  r  Roasters  and  Packers  Teas  and  Coffees 

DURYEE  &  BARWISEso  from  st,  new  york 

ESTABLISHED  1897 
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—as— 


POLISHING  AND  CLEANING 
COMPOUNDS. 


Kleenatub,  tf  gross- . 

Boo  Ami,  ro-cent  size . 

Electro  Silicon,  i  doz . 

Putz  Liquid,  Urge,  3  doz... 

“  ••  •'  3  doz . 

*•  11  email.. 


Putz  Paste,  large.. 


.  to 

. tf  gross  a. 50 

. per  doz.  .72 

. per  gross  it. 50 

. per  doz.  1.43 

. per  gross  7.00 

. per  doz.  .ts 

. per  doz.  .55 


— 26 — 

Mustard — Prepared. 

Per  doz. 

Campbell’s,  Jar,  a  doz . . 

Campbell’s,  with  spoon,  new . . 

(gulden’s,  No.  6,  with  spoon,  a  doz- .  IOS 

Beer  Mug,  fancy,  large  size,  a  doz. . "5 

Milt  Jar,  glass  top,  a  doz . 80 

Water  Tumbler*,  glass,  No.  10,4  do* . 45 


LAUNDRY  SOAPS. 


Description, 
Bars.  Lbs. 


Brand  and  Manufacturer. 

Acme,  Lautz  Bros .  100 

Ark,  Fairbank .  100 

America,  C.  F.  Miller .  72 

Best,  B.  T.  Babbitt .  100 

Borax,  Dreydoppel .  40 

Naptha,  Eavenson....  — 


75 


100 
100 

Pearl,  Young  &  Co .  40 

Novelty,  Day  &  Frick .  40 

Red  Seal,  Tomson .  100 

Bee,  Colgate  &  Co . 


90 

75 

40 

br.l 

br.l 

40 

40 


Less  than 
5  boxes. 
3-35 
1.86 
2.90 

3.80 
2.70 

3- 9° 

4- 9° 

2.80 
2.85 
4.00 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 

Allspice . °7 

Cloves . *S 

Mace . 5s 

Nutmegs,  Urge . 20 

‘‘  medium . *7 

Cinnamon  Bark,  Canton . •• . •••••  •*• 

“  Java  Thin  Quills,  g-lb.  rolls..  .34 

"  Saigon . 

Whole  Mixed  Spices,  bulk,  t-lb.  boxes . 12 

Green  Ginger  Root . 


-37- 

ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

"  60  “  .  “  1.05 

"  75  "  1  ‘35 

“  90  “  . .  1  •  7° 

“  100  “  . “  1.75 

Coils  or  Spools . per  lb.  .io}£ 

Jute—  Per  lb. 

Coils  on  spools . i . °8% 

Tie  Yarn-  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 3° 

Cones . 26 


Circus . 

Crystal,  Brooke... 
Coal  Oil  Johnny.. 


German  Mottled . 

Grand  Pa  Wonder,  Beaver  Sp.Co. 


Glycerine  Tar.. 


Lenox,  “  . 

Lifebuoy,  Lever  Bros . 

Marseilles  White,  Lautz . . 

**  ••  “  1’ndrysize 


Mayers,  Elkinton . 

Mineral  Scouring,  Wrigley . 


Octagon,  Colgate  &  Co., 
Oleine,  P.  &  G . . . 


Phila.,  Lautz  Bros.. 


Monarch, 


Polo,  P.  &G . . . 

Pound  Bleacher,  Day  &  Frick . 


Sunlight,  Twin,  Lever  Bros . 

Scouring,  Young  &  Co . 

Sunny  Monday . 

Velvet,  P.  &  G . 

White  Chief. . 


IOO 

3-9° 

70 

2.85 

IOO 

3-35 

IOO 

3.80 

IOO 

... 

4 .00 

IOO 

75 

4.00 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3*25 

50 

small 

1  -95 

50 

1.95 

IOO 

IOOZ. 

7.00 

IOO 

60Z. 

4.00 

IOO 

12  OZ. 

3-50 

50 

2.00 

IOO 

set. 

4.00 

IOO 

6.00 

IOO 

4 .00 

50 

37  tf 

2.00 

IOO 

3-35 

27 

I  .OO 

60 

60 

3-15 

IOO 

75 

3.90 

84 

60 

3-5° 

60 

60 

2  .OO 

72 

60 

3-35 

84 

60 

3-50 

60 

60 

3-3° 

60 

50 

2-75 

60 

2.30 

60 

set. 

2.25 

IOO 

75 

3-95 

120 

2.50 

60 

2.65 

IOO 

75 

3-85 

100 

II  OZ 

•  3-50 

36s 

•  gro. 

9.00 

72s 

;  gro. 

9.00 

IOO 

75 

3-50 

IOO 

4.00 

48 

1.85 

100 

4.00 

IOO 

IOOZ 

•  3-85 

IOO 

4.00 

50 

7. 10 

IOO 

IOO 

4  00 

Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,  dz.bxs 

Bread  Box  Assortment,  85  cakes . 

Buttermilk  Cosmo,  per  gross . 

Castile  Conti,  White,  per  lb . . . . 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz. 
Elder  Flower,  5%  02.  cake,  1  doz.  box,  per  doz. 

Fairy,  100  cakes . •• . 

Glycerine,  50-5  c.  cakes,  per  pall . 

Hand  Sapolio,  tf  gross,  per  box . 

Lava,  1490  cakes . 

“  ,5o  “  . - 

Miller  s,  per  doz . . . 

Pumiss,  Jergens,  ioo  cakes,  per  box . 

Haskin's  Pumiss,  36s . 

Sewing  Basket,  24-5  c.  cakes . 

Sweetheart.  50  cakes  per  box . 

**  100  “  “  . 

Witch  Hazel,  3  cakes,  per  gross . 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case 


•75 

3.00 

7.00 

•17 


.70 

4-75 

4.00 

2.00 

2.25 

3-85 

2.00 

•75 

3- 85 

1.40 

.88’ 

1.9S 

3.60 

3.60 

4- 75 


Soap  Powder. 


Brytine,  48  cans . ■■■••• . 

Soaplne  No.  1,  36  is . Per  box 

lf  2,  IOO  7-OZ .  * 

»#  3,  IOO  . .  ** 

Pearline,  36  10-cent  i-lb.  pkgs .  “ 

“  72  5-cent  8-oz.  pkgs .  “ 

“  100  4-cent  6-oz.  pkgs .  “ 

Gold  Dust,  24  4s . .* 

*’  IOO  I2-0Z . 

Babbitt's  1776,  100  6  . .  “ 

Young’s  Pearl  Borax,  60s . 

Snow  Boy,  60  is .  “ 

“  24  4s . . . 

“  30  No.  2  pkgs.  to  box . 

Kirkolinc,  24  . .  “ 

*'  100s . “ 

Granma,  2  for  5, 100s . 

Bee,  100  2 -lb.  pkgs . 

Eavenson’s  Naptha  Borax,  Brown,  100  10-oz.. 

•*  "  “  Blue,  100  12-oz . 

Imperial  Cleanser,  6  doz . Per  doz. 

Star  Naptha,  100  5s . 

Miller's  Powerine,  100s . Per  case 

Old  Dutch  Cleanser,  48  cans . Per  case 

LI  X  K  Washing  Tablets . 

La  France  Washing  Tablets,  2  doz.  boxes . 


SPECIALTIES. 

Anker's  BovOIm  Capsules . . .  3 ,1 


CORN  STARCH. 


Davis,  48  5-cent  packages . 

“  «6  10-cent  “  . 

Duryea’s,  40-lb.,  i-lb.  packages.. 

••  ao-lb., 

Niagara,  40-lb.,  “ 

Cream,  48-lb.,  “ 

Kingsford’s,  40-lb.,  “ 

“  ao-lb.,  M 


..per  case 


x.8o 
a.  70 

•  oStf 

■  o8tf 

■°S)4 

3.62 


■°7* 


.92 


LAUNDRY  STARCH. 

Argo,  Gloss,  a4  5-cent  packages .  . 

Gilbert’s  Laundry,  40-ln  boxes . . . °3tf 

■  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .06 

■  Linen  Gloss  3-lb.  cartons . 05 

Kingsford’s,  Pare,  3-lb.  cartons . o6tf 

••  Pure  Gloss,  40  i-lb.  packages .  ootf 

••  Silver  Gloss,  12  6-lb.  wd.  bxs . o8tf 

Duryea’s,  Superior,  3-lb.  cartons . 06% 

Satin  Gloss,  lb.  packages . °7tf 

11  Superior  B,  bulk . °4tf 

"  Satin  Gloss,  crates,  ta  6-lb.  wd.  bxs.  .o8tf 

1  Niagara,  laundry,  50  lb.  bulk . °3tf 

“  i-lb.  packages,  48  lbs . °5tf 

“  3-lb.  cartons,  48  lbs . °5tf 

“  6-lb.  boxes . °6 

I  Celluloid,  64  10-cent  packages .  4-75 

••  64  5-cent  “  . - .  *-4o 

Elastic,  64  10-cent  package* .  5  ■  20 

“  64  5-cent  “  .  2.60 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  20  cakes . per  box 


SYRUP  AND  MOLASSES. 

All  Molasses  in  tf  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . . 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 3^ 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . . 

Choice . 29 

Good .  "  *27 

Glucose. 

Best,  for  confectionery .  2.60 


HONEY. 


Seiner’s,  lunch  bottles,  2  doz . . . per  doz. 

Seism’s,  medium  bottles,  2  doz.. 


95 

»-3S 


Schhnmel's,  10-oz.  bottles,  2  doz.  in  case .  x-45 


6-oz. 


New  England  Maple  Syrup  Company. 


•95 


-28- 


Buckets. 


Per  doz. 

Electric,  3  hoops .  1.75 


Hat.... 


Painted,  2 

3  “ 

Galvanized,  12  qt . 

«4qt . 

Indurated  Fibre .  . . 


i-55 
1  •  75 
2.00 
a.  25 

2.90 


Butter  Dishes. 

No.  M 

1,  Solid  ovad. . . . — 

2,  “  . .  *-4S 

3,  "  . - .  *  6S 

5,  “  . . . . 

x.  Wire  ends... .  <-15 

2.  “  . . . .  1  So 

Picnic  Plates,  8  In .  *  ao 

“  9  in .  2.50 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

„ . . *..  -5* 

ibbak  Clothesline  Hooks . per  doz.  .35 


5  gro.s 

Tf  '  ■ 


BRUSHES. 
Scrub  Brushes. 


Per  doz. 

I. 25 

1. 15 
.90 


.08 

.63 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Chib,  Mason's  Quart  Jars —  P«r  doz. 

4  doz.  in  barrel . 9a% 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.90 

Globe,  No.  2  tins,  2  doz . #5 

Globe,  No.  tins,  2  doz .  x.co 

Globe,  No.  5  tins,  1  doz .  *-95 

Globe,  No.  10  tins,  y2  doz . .  x*8° 

Banner  in  jars,  compound . 92 72 

White  Clover,  in  jars,  compound . 95 

•JLaro,  10-cent  size,  a  doz . per  case  1.90 

ICaro,  35-ceni  size,  1  doz . .  “  _a35 


No. 

170,  solid  back . 

75,  “  “  . 

25,  “  . 

75  X,  Solid  back . 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1.00 

3,  Medium . 9° 

4,  Grass  . 88 

5,  Grass . 45 

6,  Grass .  *  •  *5 


Stove  Brushes. 


Wood  Handles —  Per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

tl  21,  Half  moon  shaped,  veneered  back.  1.80 

lt  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes 

With  Handles  and  Daubers — 

No 


Duff’s  Molasses — 


Per  doz. 


Five  box  lots  and  over  delivered  freight  prepaid  at  | 
buyer’s  station,  with  the  exception  of  Ark. 


STOVE  POLISH. 


Per  gro. 

4.50 
,  7.20 
,  7.20 

JU 
•75 
1. 15 

4.  SO 

«•« 


Enameline  Paste,  small,  tf  -gross . 

«  <<  large,  “  . 

“  Liquid,  large,  “  . 

“  **  small,  **  . 

Mason's  Stove  Polish,  large . do*. 

“  “  regular . tf  gro. 

Electric  Paste,  tf -gross  boxes... . . 

Magic  Paste,  tf-gross  boxes . . . 

Climax  Enamel,  tf -gross . . . per  gross  10.5s 

Black  Jack,  tf -gross . . . .  "  7S» 

Rising  Son. . . .  S-TS 

Sun  Paste,  5-cent  sise . — 4-5» 

“  10-cent  size . . .  "  7  20 

X-Ray  Stove  Polish— 

5-cent  site,  No.  5,  per  box  of  tf -gross .  z.«5 

Per  box  of  tf -gross .  a  SO 

14  dosen  to  gross .  J  -oo 

10-cent  sise,  No.  10,  per  box  of  tf-groas .  2.25 


Per  box  of  tf -gross.. 
Per  gross.. 


4.50 

9.00 


3- a5 
2.50 
2-50 
4.  to 
2.85 
2.85 

2- 75 

4- 5° 
4.00 
2. 50 
3.60 
2.40 
4.00 
2.  40 

3- 65 
3-3° 
2.00 

3-9° 

3-9° 

4.90 
•  45 
3-75 
3-75 
3  4° 
4. 20 
5.0° 


SUNDRIES. 


Bird  Food — 

Rosenstein,  40  packs . per  pkgs. 

Weikel’s,  24  packs . per  box 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz. 

Re  1,  36  packages .  “ 

Silver,  36  “  .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

«  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Carpet  Tacks,  Wooden  Keg,  tf-gross  case, 
assorted,  6,  8,  10s... . per  case 

Carpet  Tacks,  Tinned — 

6  . . per  doz. 

8-oz . 


•  o6tf 

1.50 


Gal.  cans,  screw  cap,  tf  doz.  to  case .  6.60 

tf-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  2  doz.  to  case .  1-85 

Palmetto— 

No.  10  cans,  short  gal.,  screw  cap,  tf  doz. 

to  case . ••••••  5-2° 

No.  5  cans,  short  tf-gal.,  screw  cap,  1  doz. 

to  case .  a  -8° 

Full  qt.  cans,  plain  top,  *  doz.  to  case .  1.40 

No.  a  cans,  a  lb.  size,  plain  top,  3  doz.  to 

case . . . . . »7X 

Red  River— 

No.  2)4  can*,  lb.  »ize,  plain  top,  s  doz. 

to  case .  x*°° 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4  -  2° 

Penn  Mar  Table  Syrup, 2s . . .  3-6® 


Per  doz, 

o.  All  Mexican  fibre . 95 

1,  Prepared  fibre .  1  «o 

7,  All  pure  bristles  and  full .  1.85 

16  “  “  “  socket  daub,  sol. bk.  2  40 


MAPLE 


SYRUP. 

. . per  gal. 


Vermont,  gal.  tins . — . per  gal.  1.2s 

"  tf-gal.  tins— .  7-75 

Hasen’s,  qt.  bottle* .  4- 00 

“  pt.  bottles .  a  -i° 


Wall  Brushes. 

Per  doz 

7-in.  Tampico . 45 

No.  8,  Family . 95 

“  8,  Hustler .  i-io 

“  8,  A .  1-75 

“  io,  A .  2.10 


Dusting  Brushes. 


No. 

7  X,  ioc.  size . 

8,  Gray,  patent  fibre . 

18,  All  horse  hair . . 

21,  “  **  white  tipped.. 


Per  doz 
•  -95 

..  i-55 
.  i  .90 
..  2.25 


TOBACCOS— PLUG. 


WOOD  AND  WILLOW  WARE. 
Brooms. 


•35 

.60 

.60 

.65 

I.85 

.85 


I.80 


IO-OZ . 

Matting  Tacks — . 

No.  10,  steel . per  doz. 

No.  11,  steel .  “ 

No.  12.  steel .  “ 

Fli-Stickon,  Fly  Ribbon . .‘per  gross  4 

Fli-Stickon, -gross  display  carton .  1 

Fly  Paper,  Tanglefoot . per  case 


25 

•31 

■35 


12 


•»7 

.18 

.80 

20 

70 


Per  doz. 

“  3*  Hurl . 

U  .  ft  . 

if  r.  ft  .  4.T5 

. 

Diam  No.  7  (Royal)  ebony  stained  handle.. 

••  4-95 

Washboards. 

Single  Zinc —  / 

No.  100,  Northern  Queen,  Protector . 

“  10 x ,  Tidal  Wave . 

f<  123,  Seal  Globe . 

Per  doz. 
••  3  25 
..  2  65 

Peril 

■37 

-» 


Deer  Skin,  9  and  16  lb . 

Jolly  Tar,  5, 10,  15  and  25  lbs . 

Newsboy  ...'. . 

Old  Honesty . - . 

Riper  Heidsick . 

Spear  Head . . . . .  44 

Standard  Navy .  J7 

Toddy . . . 

Vinco . - . 3* 


n 


Town  Talk  . 


•30 


Sticky,  10  cartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  “  “  10  cartons .  “  2  35 

Wax,  White  and  Yellow . per  lb.  .30 


“  786,  Leader . .’ .  2.50 

41,  A . -  a-5° 

11  . .  3* 10 

Double  Zinc—  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

"  80,  Double  Seal  Globe,  “  .  3-3° 

“  85,  Double  Stag.  Wide  Head .  3  °° 

“  687,  Double  Leader  Swing,  Protector...  310 


SMOKING  TOBACCO. 


Duke’s  Mixture.. 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . . 

Omega . 

Union  Leader . 

Fashion . 

Miner’s  Extra... 
Pipe  Smoking.... 
Red  Indian . 


Per  ! 
-M 

n 


YEAST  CAKES. 


Compressed  . .  ^**. 

Magic,  itf  doz.  packages . per  box 

Yeaat  Foam,  itf  doz . .  ■■ 


•  it 


IN 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Wholesale  Grocers  Disprove  Charge  that 
Jobbers’  Associations  Help 
Raise  Food  Prices 

Say  Wholesale  Grocers’  Associations  Simply  Fight  for  a  Square  ^ 
Deal.  Defend  the  Jobbers’  Part  in  Trade.  Jobbers’ 
Profits  Small  Factor  in  Real  Cause Lof  High  Prices. 


[The  following  expressions  of  opinion  by  well-known  Philadelphia 
jobbers  have  been  inspired  by  the  testimony  of  John  H.  Magruder,  a  grocer 
of  Washington,  D.  C.,  and  Frank  Tilford,  of  Park  &  Tilford,  grocers,  of 
New  York  city,  before  the  Senate  Food  Committee  last  week.  Both  these 
gentlemen  insinuated  that  attempts  by  wholesale  grocers’  associations  to 
control  prices  and  competition  through  selling  and  limited  price  contracts 
were  at  least  partly  responsible  for  high  food  prices.] 


By  F.  B.  Beeves,  Jr.,  Reeves,  Parvin 
&  Co.,  Philadelphia,  Pa. 


The  statements  of  John  H. 
Magruder,  of  Washington,  and 
Frank  Tilford,  of  New  York,  be¬ 
fore  the  Senate  Committee  would 
be  amusing  had  they  not  been 
taken  so  seriously  by  the  daily 
papers.  The  fact  that  certain 
manufacturers  have  declined  to 
sell  their  goods  direct  to  a  few 
preferred  retailers  can  have  little 
or  no  bearing  on  the  increased 
cost  of  living,  especially  as  those 
retailers  who  desire  to  be  in  the 
preferred  class  are  not  those  who 
sell  goods  to  the  consumer  at 
close  prices.  It  seems  perfectly 
apparent  that  their  only  reason 
for  desiring  to  buy  direct  is  to  in¬ 
crease  their  own  profit  and  to  se¬ 
cure  their  goods  cheaper  than  the 
small  dealer. 

So  far  as  we  are  aware,  all 
wholesale  grocers’  associations 
simply  stand  for  a  square  deal, 
which  means  that  every  retail 
dealer  shall  secure  his  goods  at 
the  same  price.  If  a  manufac¬ 
turer  prefers  to  sell  his  goods  di¬ 
rect,  the  association  has  no  ob¬ 
jection,  but  thinks  there  should 
be  no  preferred  class,  and  that  if 
he  sells  one  retail  dealer  direct 
then  he  must  sell  all  others  di¬ 
rect  at  the  same' price.  If  the 
manufacturer  prefers'  to  m'arket 
his  goods  through  the  wholesaler 
he  must  respect  the  rights  of  the 
wholesaler  and  not  sell  direct  to 
any  of  the  wholesaler’s  customers. 

By  James  Hewitt,  H.  Kellogg  &  Sons, 
Philadelphia,  Pa. 

We  notice  in  the  newspaper 
the  statement  made  at  Washing¬ 
ton  by  some  of  the  large  retail 
grocers  that  the  wholesale  job¬ 
bing  grocers  are  responsible 
somewhat  for  the  large  advances 
in  prices  of  food  products.  This 
is  rather  an  amusing  statement. 


The  wholesale  grocer  or  jobber 
as  he  looks  over  his  stock  does 
not  find  the  large  advances  that 
are  credited  to  him.  Certainly 
such  things  as  canned  toma¬ 
toes,  string  beans,  peas,  corn, 
canned  fish  of  various  kinds, 
or  coffee,  tea  or  starch  are 
no  higher  than  they  have  been. 
Some  cereals  are  higher,  but  gen¬ 
erally  speaking  this  is  not  so. 
It  is  true  that  meats  are  higher, 
but  the  butcher  can  answer  ques¬ 
tions  pertaining  to  it  better  than 
grocers  can.  We  do  not  know 
what  the  majority  of  retail  gro¬ 
cers  would  do  were  it  not  for  the 
wholesale  grocers.  The  jobbers 
buy  the  quantity  from  the  manu¬ 
facturer  and  distributes  the 
product  in  quantities  to  suit  the 
retailer.  Were  the  manufacturers 
to  try  to  do  this  direct  the  ex¬ 
penses  of  doing  the  business 
would  naturally  increase  the  cost 
of  the  products.  Some  of  the 
large  retail  grocers  who  are  talk¬ 
ing  so  intelligently  about  buying 
their  goods  direct  from  the  manu¬ 
facturer  and  thus  securing  the 
very  lowest  prices  are  not  so 
much  in  evidence  when  it  comes 
to  selling  the  goods.  He  is  more 
apt  to  absorb  the  jobber’s  profits, 
and  the  consumer  is  not  aware  o : 
the  fact  that  “A”  has  bought  his 
merchandise  lower  than  “B.” 

By  James  Crawford,  Wholesale 
Grocer,  Philadelphia,  Pa. 

There  appeared  in  one  of  the 
Philadelphia  morning  dailies  o ' 
March  8th,  under  glowing  head¬ 
lines,  a  report  of  some  testi¬ 
mony  given  before  the  Senate  in¬ 
vestigating  committee  on  cost  o  : 
living  by  two  grocers.  These 
gentlemen  had  something  to  say 
regarding  the  efforts  wholesale 
grocers’  associations  are  making  to 
obtain  a  square  deal  for  the  whole 
trade  from  the  manufacturer. 


Most  people  in  business  know 
that  when  an  article  becomes  a 
“popular  seller”  it  is  often  sold  at 
and  sometimes  below  cost  until 
the  seller  becomes  tired  and 
looks  around  for  a  similar  article 
which  will  afford  him  at  least  a 
living  profit,  and  is  the  manufac¬ 
turer  not  justified  in  trying  to 
orotect  himself  in  the  present  as 
well  as  for  the  future  in  endeav¬ 
oring  to  make  the  unfair  as  well 
as  the  fair  distributer  work  within 
what  should  be  a  satisfactory  ar¬ 
rangement  for  all? 

The  profits  of  the  middleman 
of  to-day  are  a  very  small  factor 
in  the  cost  of  living  and  we  are 
of  the  opinion  that  were  the 
manufacturer  to  attempt  direct 
distribution  in  as  effective  a 
manner  as  is  now  done  by  the 
middleman,  he  could  not  do  so  on 
any  smaller  margin,  if  as  small, 
work  and  risk  considered. 

By  Robert  G.  Burek,  Howell  &  Bursk, 
Philadelphia,  Pa. 

Many  reasons  seem  to  be  ad¬ 
vanced  by  the  newspapers  as  to 
the  causes  for  the  higher  cost  of 
living,  but  there  is  one  very  im¬ 
portant  one  that  they  do  not  seem 
to  touch  upon.  That  is,  to  what 
extent  the  cost  of  advertising 
enters  into  it.  What  becomes  of 
the  millions  upon  millions  of  dol¬ 
lars  spent  in  advertising?  Surely 
some  one  is  paying  for  this.  Ad¬ 
vertising  is  admittedly  a  gooc 
business  proposition,  yet  it  has 
grown  at  such  a  tremendous  rate 
in  late  years  that  one  could  hardly 
estimate  the  enormous  amount  o  ’ 
money  that  is  added  to  the  cost  or 
merchandise  for  this  purpose.  I r 
this  is  to  be  a  season  of  retrench¬ 
ment,  why  not  take  in  advertis¬ 
ing?  Surely  everyone  must  know 
that  it  is  the  consumer  who  is 
paying  for  it,  whether  applied  to 
a  food  product  or  any  other  arti¬ 
cle. 

Of  all  the  reasons  given,  James 
J.  Hill  is  probably  nearer  right 
when  he  said  that  it  is  not  so 
much  the  higher  cost  of  living  as 
it  is  the  increased  cost  of  high 
living.  It  is  unquestionably  a  fact 
that  both  jobber  and  retailer  work 
to-day  on  a  smaller  percentage  o ' 
net  profit  than  at  any  time  in  the 
history  of  the  business.  It  is  also 
a  fact  that  taking  the  lines  which 
are  handled  by  wholesale  grocers, 
which  do  not  include  meat,  dairy 
and  certain  cereal  products,  prices 
are  lower  on  an  average  now  than 
they  have  been  in  twenty  years. 


Northern  New  Jersey  Grocers 
Hold  District  Convention. 


Retailers  from  Greater  New  York  and 
Large  New  Jersey  Towns  Hold 
Enthusiastic  Get  Together  Meeting 
at  Newark.  Addresses  by  State 
Notables.  New  Jersey  a  Poorly 
Organized  State. 


From  a  Staff  Correspondent. 

Newark,  N.  J.,  April  15,  1910. 

An  enthusiastic  district  con¬ 
vention  of  retail  merchants  of 
Jersey  City,  Paterson,  Newark, 
and  representatives  from  New 
York,  Brooklyn  and  Hoboken  ] 
met  at  the  headquarters  of  the  I 
Retail  Grocers’  Association  of  ’ 
Newark,  N.  J.,  last  Thursday.  ] 
Addresses  were  made  by  James  I 
R.  Waldron,  ex-State  president;  I 
Mr.  Daniels,  president  of  the 
Paterson  Association;  John  Cook,  I 
former  president  of  the  Newark 
Association ;  Mr.  Schurr,  presi¬ 
dent  of  the  Jersey  City  Associa-  I 
tion ;  Mr.  Rose,  secretary  of  the 
Jersey  City  Association;  C.  Lake- 
man,  of  the  Diamond  Match  Co.; 
Mr.  Finton,  ex-State  secretary; 
Mr.  Conklin,  of  the  Paterson  As-  j 
sociation ;  E.  J.  Thompson,  State 
treasurer  and  secretary  of  the 
NewaRc  Association ;  D.  Aber- 
nethy  and  W.  H.  Naylor,  of  the 
staff  of  the  “Grocery  World  and 
General  Merchant.” 

Mr.  Waldron  took  for  his  sub¬ 
ject  the  strength  of  the  New  Jer¬ 
sey  State  Association  as  com¬ 
pared  with  associations  of  other 
States  and  why  the  State  organ¬ 
ization  is  not  stronger.  He  also 
discused  at  length  the  reason 
more  legislation  had  not  been 
passed  in  the  State  of  New  Jer¬ 
sey  for  the  benefit  of  the  retail 
grocer  and  merchant,  which  he 
said  was  the  indifference  of  re¬ 
tailers  toward  these  campaigns. 
He  stated  that  New  Jersey  had 
eight  associations  belonging  to 
the  State  organization  out  of  140 
towns.  He  also  stated  lie  hoped 
soon  to  see  the  New  Jersey  organ- 
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Grape  Juice 

Concerning  Grape  Juice 

We  are  vitally  interested  in  anything  that  affects  the  good  name 
of  grape  juice.  As  the  value  of  pure,  unfermented  grape  juice  becomes 
more  widely  known  every  honest  grape  juice  manufacturer  and  the 
natural  distributers  of  grape  juice  are  benefited. 

One  thing  that  has  prevented  the  larger  use  of  grape  juice  is  a  belief  that  has  existed 
in  the  minds  of  many  people  (including  some  dealers  and  physicians)  that c°^  not  be 
such  a  thing  as  unfermented  grape  juice  unless  it  was  chemically  Pteserv  h 

The  pure  food  laws  of  the  past  few  years  have  done  much  to  remove  this  prejudice  and  he 
most  valuable  advertising  Welch's  receives  is  the  recommendation  of  one  person  to  another 
and  the  fact  that  physicians  and  health  authorities  have  placed  their  seal  of  approval  upon  it. 

A  natural  result  of  the  growth  in  the  demand  for  Welch's  has  been  other  brands  coming 
on  the  market.  We  have  not  spent  our  time  or  advertising  space  in  ™  he 

lions,  we  have  made  Welch's  the  highest  possible  quality  and  advertised  it  liberally whh  h 
emphasis  on  quality.  The  Welch  advertising  and  the  Welch  quality  have  made  unfermente 
grape  juice  what  it  is  to-day.  This  is  known  to  all  dealers  and  admitted  by  competitors. 

Pure  grape  juice  from  selected  grapes  is  a  delicious,  healthful  and  refreshing  drink.  It  is 
both  food  and  drink!  Grape  Juice  that  requires  the  addition  of  a  large  quantity  of  sugar  or  of 
any  glucose  to  make  it  palatable  should  be  avoided.  Full-ripe  grapes  are  rich  in  natural  grape 
sugar  and  this  is  one  of  the  most  valuable  qualities  in  grape  juice,  and  artificial  sweUenii  g . 
any  kind  cannot  take  its  place.  Glucose,  often  called  corn  syrup,  is  entirely  different  from  grape 
sugar  and  its  use  must  be  stated  on  the  label.  Sweetening  agents  cheapen  he  cost  of  gr  P 
juice  and  are  used  to  give  body  to  grape  ju.ee  made  from  poor  grapes.  So i  called  clanfitd  g 
juice  is  secured  at  the  expense  of  food  value  and  such  processed  grape 
the  physicians  and  will  not  be  used  by  discriminating  people. 

We  speak  freely,  for  cheap  and  inferior  brands  'not  only  affect  us  as  the  largest  manu¬ 
facturers  ofPgrape  juice  but  affect  jobber,  dealer  and  consumer.  Many  consumers  judge  all 
grape  juice  by  abrand  they  have  tried  and  did  not  like,  and  many  dealers  judge  all  grape  juice 

by  one  that  did  not  sell. 

Every  bottle  of  Welch’s  Grape  Juice  is  guaranteed  absolutely  pure  and  unfermentec  am 

to  comply  with  the  Food  and  Drugs  Act  (serial  number  140)  and  with  any  ®‘a‘edPStock°or  stock 
We  guarantee  the  quality  of  our  product  and  will  at  any  time  replace  detenora  tedstock .or  so  k 

that  has  spoiled  before  cork  is  drawn.  We  do  not  want  any  Welch  s  Graf  e  J 

not  satisfactory  to  dealer  and  consumer. 

You  can  make  no  mistake  in  handling  and  pushing  Welch’s.  It  repeats. 

All  bottles  full  measure.  Sold  by  the  leading  jobbers  everywhere. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 
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KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Well-known  Manufacturer  Bitterly  Attacks 
Proposed  Federal  Law 

W.  H.  Kellogg,  of  Battle  Creek,  Mich.,  Tells  Why  He  Thinks 
Bill  to  Compel  Manufacturers  or  Jobbers  to  Sell  Everybody 
on  Same  Terms  is  Bad  Piece  of  Legislation.  Says  it  Would 
Destroy  Whole  Foundation  of  Distributing  Goods. 


ization  affiliated  with  the  national 
organization. 

Mr.  Thompson,  State  treasurer 
and  secretary  of  the  Newark  As¬ 
sociation,  advocated  very  strongly 
the  need  of  merchants  reading 
trade  papers.  He  cited  an  in¬ 
stance  where  a  merchant  from 
Dover  had  written  to  a  trade 
paper  asking  what  steps  were 
necessary  to  form  a  retail  grocers’ 
association.  This  communication 
had  been  forwarded  to  the  State 
officers  and  the  result  was  that 
Dover  is  now  or  about  to  be  or¬ 
ganized  into  an  association,  ex¬ 
pecting  to  join  the  State  organi¬ 
zation. 

Messrs.  Schurr  and  Rose,  of  the 
Jersey  City  Association,  spoke  of 
the  prevailing  cut-price  grocery 
conditions  in  Jersey  City,  which 
they  said  were  due  to  a  certain  ex¬ 
tent  to  the  attitude  of  the  retail 
merchans  themselves.  In  other 
words,  lack  of  strong  organiza¬ 
tion. 

Mr.  Abernethy,  of  the  “Grocery 
World  and  General  Merchant,” 
confirmed  this  and  cited  instances 
where  other  associations  and  in¬ 
dividual  grocers  had  been  able  to 
successfully  combat  such  condi¬ 
tions  as  existed  in  Jersey  City. 
The  balance  of  Mr.  Abernethy ’s 
talk  was  on  the  benefits  of  asso¬ 
ciations  to  the  retail  merchant. 

Mr.  Cook,  past  president  of  the 
Newark  Association,  made  a  com¬ 
parison  between  conditions  now 
existing  in  the  Newark  Associa¬ 
tion  and  the  conditions  of  former 
years.  From  his  remarks  he  in¬ 
ferred  that  the  organization  of 
to-day  was  in  a  much  more  flour¬ 
ishing  condition  than  it  ever  was 
before. 

Mr.  Naylor,  of  the  “Grocery 
World  and  General  Merchant,” 
spoke  on  the  benefits  of  trade  pub¬ 
lications  to  the  retail  merchant. 

Mr.  Fred.  Netschert,  president 
of  the  Newark  Association, 
summed  up  the  evening  and  gave 
a  number  of  instances  where  the 
associations  of  New  Jersey  had 
been  beneficial  to  individual  mem¬ 
bers. 

During  the  course  of  the  meet¬ 
ing  refreshments  were  served  by 
the  Entertainment  Committee  and 
the  meeting  adjourned  at  a  very 
late  hour  after  the  merchants  had 
expressed  themselves  as  being 
benefited  greatly  by  the  conven¬ 
tion,  and  expressing  a  desire  for 
another  such  meeting  in  the  very 
near  future.  W.  FI.  N. 


I  have  received  a  copy  of  H.  R. 
Bill  23,011,  which  was  introduced 
by  Mr.  Moore,  of  Pennsylvania, 
March  15th,  and  is  now  before 
the  committee  of  the  District  of 
Columbia.  While  this  matter 
does  not  generally  concern  this 
company,  and  only  within  the 
District  of  Columbia  at  all,  the 
principle  it  contains  is  extremely 
far-reaching,  and  we  believe  so 
radical  as  to  strike  a  death  blow 
at  the  very  fundamentals  of  mer¬ 
cantile  life  in  America. 

The  bill  in  question  proposes 
the  compulsory  licensing  of  any 
“person,  partnership,  association 
or  corporation”  storing  for  sale 
or  selling  any  food,  beverage  or 
drug  “to  any  limited  class  of  cus¬ 
tomers  and  not  to  all  customers  alike 
who  tender  the  regular  price  there¬ 
for”  or  who  demands  of  certain 
customers  “a  price  in  excess  of 
what  is  demanded  of  customers 
generally  for  like  goods.”  Fail¬ 
ure  to  secure  such  license  is  pun¬ 
ishable  by  large  fine  and  im¬ 
prisonment. 

In  application,  this  would  mean 
that  this  company,  which  sells 
only  to  wholesalers,  would  be 
penalized  for  not  selling  retailers 
who  might  come  forward  with 
“the  regular  price”  we  charge  our 
wholesale  distributers.  It  would 
mean  that  if  a  consumer  applied  to 
a  wholesaler  for  a  pound  of 
prunes  at  the  same  price  per 
pound  the  wholesaler  would 
charge  the  retailer,  the  wholesaler 
would  be  punished  or  forced  to 
pay  $500  for  a  license.  It  would 
mean  that,  although  we  have  sold 
our  goods  to  wholesalers  only  and 
have  carefully  and  in  a  spirit  of 
fairness  refrained  from  picking 
a  few  favorite  big  retailers  for  di¬ 
rect  trading  at  the  same  price — 
i.  e.;  we  had  not  robbed  the  whole¬ 
saler  of  his  customer  and  a  fair 
field,  nor  discriminated  !  against 
the  rest  of  his  retail  customers — 
we  would  be  liable  to  fine  and 
jail  or  be  forced  to  occupy  the  po¬ 


sition  of  a  menace  to  the  good 
order  of  society;  safe  only  when 
licensed  and  controlled.  This 
strikes  us  as  particularly  ob¬ 
noxious. 

Nor  can  we  see  any  reasonable 
occasion  for  such  legislation.  We 
ar6  not  informed  as  to  the  pur¬ 
pose  of  this  bill,  but  we  are  not 
disposed  to  think  that  it  is  a  reve¬ 
nue  measure.  Rather  it  appears 
to  be  aimed  at  the  classification 
of  mercantile  factors  as  whole¬ 
salers,  retailers  and  consumers. 
If  this  be  its  purpose — or  its  effect 
unintentionally — it  is  an  espe¬ 
cially  vicious  piece  of  legislation. 

The  classification  of  com¬ 
mercial  elements  into  wholesalers, 
retailers  and  consumers  has 
arisen,  not  from  sentimental  con¬ 
siderations,  but  because  of  the 
absolute  necessities  of  economical 
and  convenient  distribution. 
Probably  300,000  or  350,000  retail 
grocers  in  all  parts  of  this  coun¬ 
try  sell  our  goods.  To  canvass 
them  all  directly,  ship  to  them  all, 
carry  their  accounts  with  the  at¬ 
tendant  credit  and  collection  risks 
would  be  a  heavy  burden ;  how 
heavy  it  is  hard  to  estimate. 
Through  less  than  3,000  whole¬ 
salers,  possessing  thousands  of 
salesmen — salesmen  familiar  with 
the  retailers  of  their  several  dis¬ 
tricts  and  with  local  conditions, 
who  divide  the  expense  of  their 
operations  between  perhaps  2,500 
articles  they  sell — we  and  other 
manufacturers  are  able  to  secure 
this  widespread  distribution  at 
something  like  10  or  12  per  cent, 
cost.  The  arrangement  is  not 
only  economical,  but  it  renders 
better  service  to  manufacturer 
and  retailer  alike  than  would  be 
possible  without  that  middleman. 
But  for  the  presence  of  certain 
irregular,  unclassified,  inixed  buy¬ 
ers  there  would  be  no  question 
about  the  necessity,  convenience 
and  economy  of  classes  in  trade. 
Manufacturers,  retailers  and  con¬ 
sumers  alike  admit  it. 


A  similar  attempt  to  deprive 
wholesalers  to  their  rights  as 
necessary  factors  of  distribution 
was  recently  undertaken  in  Can¬ 
ada  through  anti-trust  proceed¬ 
ings  in  the  courts,  based  on  the 
refusal  of  manufacturers  to  sell 
certain  large  retailers  on  the  same 
basis  as  wholesalers.  After  an 
exhaustive  hearing  covering  sev¬ 
eral  months,  the  court  emphatic¬ 
ally  found  in  favor  of  the  whole¬ 
salers  and,  as  bearing  on  the 
righteousness  of  position  classi¬ 
fication,  said  in  conclusion  : — 

It  is  conceded  that  the  proper  "3 
method  of  distribution  of  goods  J 
from  the  manufacturer  is  through 
the  wholesale  dealer  to  the  retailer, 
and  then  to  the  consumer,  because  ^ 
this  is  the  most  economical  method. 
For  if  the  manufacturer  attempts  to 
deal  directly  with  the  consumer,  or 
even  with  the  retailer,  he  must  main-’* 
tain  a  staff  'of  travelers  and  also  es¬ 
tablish  depots  for  his  goods  at  im¬ 
portant  points.  These  are  great 
outlets  of  expenditure,  for  the  trav¬ 
eler  carrying  only  one  line  of  sam¬ 
ples,  gets  possibly  as  large  a  salary 
ancf  'certainly  spends  as  much  in 
traveling  expenses  as  the  traveler 
for  a  wholesale  house  who  sells,  we 
are  told,  300  or  400  different  arti¬ 
cles.  This  is  one  reason  why  the 
wholesaler  undertaking  the  sole  dis¬ 
tribution  gets  a  larger  profit,  and 
yet  the  price  is  not  enhanced  to  the 
consumer. 

The  various  cases  of  alleged  op¬ 
pression  and  “driving  out  of  trade” 
of  persons  who  either  openly  or  by 
some  ingenious  device  aim  to  belong 
to  the  wholesale  trade,  and  at  the 
same  time  sell  at  retail,  are  thus 
easily  understood.  If  this  system 
were  to  be  practiced  it  would  injur¬ 
iously  affect  and  demoralize  the 
trade,  not  only  of  the  wholesaler, 
but  of  the  retailer,  and  the  con¬ 
sumer  would  certainly  not  be  the 
better  off  in  the  long  run. 

If  this  H.  R.  Bill  23,011  ever 
became  a  law,  not  only  would  the 
wholesaler  be  eliminated,  but  alsc 
the  retailer.  The  consumer  who 
chose  to  approach  the  manufac¬ 
turer  with  the  wholesale  price  in 
his  hand  could  not  legally  be  de-lj 
nied  the  goods.  While  quantity 
prices  prevail — though  we  think 
these  are  an  economic  fallacj 
and  therefore  do  not  practice  thd 
system — the  householder  buying 
one  pound  for  his  own  consump¬ 
tion  could  demand  and  secure  at] 
low  a  price  as  the  wholesaler  whej 
buys  a  carload  for  reselling  twice  1 
So  far  as  quantity  price  applies 
within  a  limited  class,  we  believe] 
that  every  buyer,  great  and  small  ( 
should  pay  the  same  price,  bit] 
we  cannot  believe  that  it  is  fai:| 
to  sell  goods  for  resale  and  then 
steal  the  buyer’s  customers  from 
him.  Least  of  all  would  it  be  fai  l 
to  sell  goods  to  the  stolen  cusl 
tomer  at  the  same  price  as  firs! 
buyer — neither  fair  to  him  dij 
rectly,  nor  to  those  other  custom 
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whom  lie  sells  at  regulai 
prices.  Any  law  which  aims  to 
set  up  such  a  state  of  affairs  is 
eminently  dangerous  and  anaich- 
istic  toward  commercial  rights 
and  good  business  morals. 

W.  H.  Kellogg, 
Kellogg  Toasted  Corn  Flake 
Company. 

Battle  Creek,  Mich., 

April  12,  1910. 


Corn  Product  Decline  Due  to 
Drop  in  Corn. 

Starch,  Glucose  and  Compound  Syrup 
Take  a  General  Drop.  Corn  Specu 
lators  Held  too  Long. 

The  sharp  decline  in  glucose, 
starch  and  compound  syrup, 
which  the  newspapers  have  been 
making  appear  as  the  first  gun  in 
a  fight  by  the  Corn  Products  Re¬ 
fining  Co.  against  all  competitors, 
was  simply  a  following  of  the  coin 
market,  which  has  declined  10 


cents  per  bushel  within  a  short 
time. 

The  Corn  Products  Refining  Co. 
inaugurated  a  decline  in  glucose, 
starch  and  compound  syrup,  and 
all  other  manufacturers  were 
compelled  to  follow.  The  drop 
amounted  to  12 cents  in  glu¬ 
cose,  1  cent  per  gallon  in  com¬ 
pound  syrup  and  15  points  in 
starch.  At  the  declines  the  mar¬ 
kets  in  all  these  products  are 
steady. 

The  reason  for  the  decline  m 
corn  seems  to  be  that  holders  held 
too  long,  in  misplaced  confidence 
that  the  export  demand  would 
clean  away  the  surplus. 


Florida  potatoes  are  quoted  at 
an  average  price  of  $7  Pcr  barrel, 
and  Bermudas  $7-5°  to  $8-  The 
latter  are  in  the  better  demand, 
but  no  new  potatoes  sell  so  well 
as  they  should,  because  old  pota¬ 
toes  are  so  exceedingly  cheap. 


Heinle  Specialty  Co.  Cannot  Deceive 
Buyers  Within  the  State  and  Go 
Free  Under  Federal  Food  Law 

Concern  When  Prosecuted  by  United  States  Government  for  I 
Adulteration  and  Misbranding  Pleads  that  Sale  Was  Made 
Within  Its  Own  State  and  It  Was  Not  Liable.  Sa.d  d  Was) 
Its  Buyer  Who  Sent  Goods  Into  Interstate  Commerce 
Court  Throws  Defence  Out  of  Court,  With  Remark  that 
No  Concern  Can,  by  False  Guarantees,  Deceive  Buyer  Into] 
Believing  Goods  Can  Legally  Enter  Interstate  Commerce. 


The  Charles  L.  Heinle  Spe¬ 
cialty  Co.,  of  Philadelphia,  got  a 
bad  jolt  from  the  United  States 
Court  during  the  week,  in  a  de¬ 
cision  handed  down  concerning 
a  case  which  the  United  States 
Government  brought  against 
them  under  the  Federal  food  law 
The  Government’s  charge  was 
that  the  Heinle  concern  had  adul¬ 
terated  and  misbranded  one  of  its 
products.  The  Heinle  Co.  file* 
what  in  law  is  known  as  a  demur 
rer,  which  admits  the  truth  ot 
everything  charged,  but  denies 
that  in  law  it  constitutes  an 
offence.  The  Heinle  concern 
based  its  attitude  upon  the  con¬ 
tention  that  the  sale  on  which  the 
prosecution  was  based — its  own 
sale,  that  is — was  made  to  a  buyer 
within  its  own  State,  the  adultei  - 
ated  and  misbranded  goods  did 
not  enter  interstate  commerce, 
and  therefore  were  not  subject  to 


the  Federal  law.  It  appears  that 
the  buyer,  relying  upon  the 
Heinle  Co’s,  guarantee,  had  sent 
them  into  interstate  commerce, 
and  the  Heinle  Co.  thought  the 
Government  ought  to  go  after 
him,  if  anybody. 

The  court  disposed  of  the  de¬ 
fence  in  a  very  few  words,  as 
follows : — 


The  Federal  food  act  is  intended 
to  prevent  adulterated  and  mis¬ 
branded  foods  from  being  sold  m 
interstate  commerce,  nothing  more, 
and  in  order  that  this  may  be  accom¬ 
plished,  it  prohibits  the  party  who 
makes  or  manufactures  the  food,  and 
who  knows  what  it  contains,  from 
falsely  assuring  an  innocent  purchas¬ 
er  that  its  quality  and  dress  lawfully 
entitles  him  to  sell  the  commodity 
in  interstate  commence.  Such  a  cer¬ 
tificate,  made  by  a  defendant,  ex¬ 
pressly  under  the  provisions  of  the 
act,  if  false,  could  have  been  made 
with  no  purpose  other  than  to  defeat 
the  object  of  the  act.  This  prolubi- 
tion  is  obviously  essential  to  the  en- 
forcement  of  one  of  the  important 
powers  with  which  Congress  is  in¬ 
trusted,  to  wit:  the  regulation  of 
interstate  commerce. 


Start  to-morrow  morning  to  remind 
your  customers  about 

Buffs 

Molasses 

That’s  all  you  need  do  to  have  lots  of 
sales  because  they  all  know  the  purity 
and  rich  flavor  of 

Buffs 

Molasses 

makes  it  best  for  both  table  and  cooking 
purposes.  It's  a  wholesome  food  for 
children  and  so  is  the  fluffy  gingerbread 
made  from  it. 
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In  North  Dakota  the  law’s 
espionage  over  grocery  stores  and 
grocery  methods 
Espionage  Over  SeeillS  to  he  CUr- 
Grocery  Stores.  ricd  further  than 

in  any  other 
State  in  the  Union.  The  State 
has  a  sanitary  inspection  law 
which  requires  that  every  build¬ 
ing  or  room  used  for  making, 
storing  or  selling  food  shall  be 
“properly  lighted,  drained, 
plumbed,  ventilated  and  con¬ 
ducted  with  strict  regard  to  the 
influence  of  such  conditions  on 
the  health.”  This  gives  the  health 
officers  enormous  latitude,  as  may 
be  seen  from  the  following  rec¬ 
ommendations  made  in  the  official 
bulletin  by  the  Food  Department : 

A  SANITARY  GROCERY 


State.  It  would  be  well  if  each 
proprietor  would  check  the  condi¬ 
tion  of  his  place  by  such  a  score  card 
as  indicated  below : — 

SCORE  CARD. — SANITATION. — NORTH 
DAKOTA. 

Grocery.  Score  10.  Perfect,  ioo. 

Ventilation  and  light . 

Floor,  walls  fixtures,  screens,  etc. 

. Refrigerator . 

Butter  and  cheese . Bulk 

goods,  vegetables . Dis¬ 
play  goods  in  store . Side¬ 
walk  display . Cellar  and 

cellar  stock . Back  room 

and  yard . Personnel . 

Remarks . Total . 

In  the  delivering  of  food  prod¬ 
ucts,  the  grocery  wagon  should  be  so 
covered  as  to  protect  the  food  from 
the  flies  and  street  dirt. 

Not  a  single  point  in  the  above 
but  is  justified  and  praiseworthy, 
and  if  enforced  by  honest  officials 
on  its  merits  would  be  beneficial 
both  to  the  public  and  the  trade. 
To  commit  the  enforcement  of 


is  one  where  the  fruit  and  vege¬ 
tables,  to  be  eaten  in  their  raw  con¬ 
ditions  or  from  the  hand,  are  not 
exposed  to  the  contaminating  influ¬ 
ences  of  dust,  flies  or  other  filth; 
where  the  fruit  and  vegetables  are 
not  exposed  upon  the  sidewalk  un¬ 
protected,  nor  placed  upon  the  side¬ 
walk  to  be  polluted  by  dust  and  dirt 
or  passing  dogs;  and  where,  if  the 
vegetables  are  to  be  kept  sprinkled, 
impure  water  is  not  used  for  the 
purpose. 

The  -walls  and  ceilings  of  the 
•store  should  be  kept  clean,  as  should 
also  the  shelves  and  counters.  A 
visit  to  the  back  room  or  storage 
department  should  show  system  and 
cleanliness.  The  back  yard  should 
be  likewise.  If  a  cellar  is  used,  it 
should  be  sanitary,  clean  and  tidy; 
not  a  damp  and  mouldy  place  where 
food  products  are  to  be  kept  and 
putrefying  germs  find  their  way 
from  from  the  damp  cellar  and  floor 
into  the  food  products  above. 

The  building  should  also  be  well 
lighted  and  ventilated.  Toilets 
should  be  provided  entirely  separate 
from  the  store  itself;  means  of  ven¬ 
tilation  being  direct  to  the  ventilat¬ 
ing  flue  or  outside  of  the  building 
Washrooms  should  be  adjacent  to  the 
toilet  rooms  and  should  be  supplied 
with  soap,  water  and  towels. 

Screens  should  be  provided  for  all 
windows  to  be  opened  and  for  all 
doors.  These  should  be  made  to  fit 
so  that  flies  will  not  be  admitted. 
During  the  fly  season  the  store 
should  be  free  from  such. 

The  refrigerator  should  be  clean 
and  sanitary;  not  musty  or  slimy. 
The  garbage  and  waste  products 
should  be  removed  frequently  from 
about  the  store  to  prevent  drawing 
flies. 

Fruit,  vegetables,  etc.,  should  not 
be  exposed  in  baskets  on  the  floor 
where  they  may  be  polluted  or  are 
accessible  to  stray  dogs,.  Alll  dried 
fruits  should  be  protected.  The 
confectionary  should  be  kept  under 
glass  or  cover.  Old  newspapers 
should  not  be  used  for  wrapping. 

1  he  proprietor  and  clerks  should  be 
clean  and  tidy  and  not  be  subject  of 
contagious  diseases. 

We  find  it  well  to  recommend  the 
use  of  a  score  card  and  keep  on  file 
the  record  of  each  store  in  the 


such  provisions,  however,  to 
cheap  politicians  such  as  those 
who  enforce  many  of  the  inspec¬ 
tion  laws  in  Pennsylvania  and 
other  States,  would  be  to  harass 
the  trade  beyond  endurance  and 
excuse. 


Is  This  Fair? 


There  seems  to  be  a  good  dea 
of  inconsistency  about  the  ad¬ 
ministration  o  1 
the  Federal  fooc 
law,  and  mainlj 
responsible  f  o  i 
this  is  the  fact  that  the  act  pre¬ 
scribes  no  minimum  fine.  The 
court  can  impose  anything  from 
$i  up  to  $500.  Such  a  wide 
latitude  has  led  to  greatly  vary¬ 
ing  fines,  some  of  which,  judged 
by  the  others,  appear  indefensi¬ 


ble. 

Consider  two  of  the  cases  re¬ 
ported  in  this  issue.  Judgment 
237  is  an  action  against  Frank  L. 
Beggs,  of  Newark,  Ohio,  trading 
as  Styron,  Beggs  &  Co.  A  “com¬ 
pound  lemon”  extract  made  by 
this  concern  was  labeled  to  con¬ 


tain  1.25  per  cent,  of  lemon  oil 
and  98.75  per  cent,  of  alcohol. 
The  Government  found  only  a 
“mere  trace”  of  lemon,  which 
meant  that  the  product  as  a 
flavoring  was  practically  worth¬ 
less,  since  it  contained  almost  no 
lemon  and  no  substitute  for 
lemon.  The  manufacturer  ad- 
I  mitted  his  guilt  by  not  defending 
and  was  fined  five  dollars ! 

In  contrast  take  Judgment  No. 


247,  an  action  against  a  New  York 
Italian  who  sold  as  “pure  olive 
oil”  an  artificially  colored  blend  of 
olive  and  cottonseed  oils.  In  this 
case  the  defendant  plead  guilty 
and  was  fined  one  hundred  dollars ! 
Was  his  offence  twenty  times  as 
great  as  the  other  defendant’s? 
On  the  contrary,  was  it  not 
lighter  ?  The  lemon  extract  was 
a  purely  worthless  product.  The 
“olive  oil,”  while  certainly  a 
fraud,  was  wholesome  and  could 
be  acceptably  used  for  every 
purpose  open  to  pure  olive  oil.  If 
the  writer  had  judged  these  two 
cases,  he  would  have  been  in¬ 
clined  to  give  the  Italian  much 
the  lighter  fine.  Certainly  noth¬ 
ing  appears  in  the  case  to  war¬ 
rant  the  imposition  upon  him  of 
any  heavier  fine. 


A  well  known  manufacturer 
who  knows  the  food  trade  thor¬ 
oughly  writes  the 
Trot.  Bot  How  “Grocery  World 
Shall  it  bt  Done  ?  an(j  General  Mer¬ 
chant”  as  follows 
regarding  the  more  or  less  general 
effort  to  blame  grocers  for  costly 
food : — 

All  this  newspaper  talk  and  the 
magazine  articles  about  short  weight 
is  unfair  to  the  grocers  and  butchers. 

It  is  stigmatizing  them  as  a  class. 

I  know  better  than  these  newspaper 
reporters  the  inclinations  of  the 
grocer  and  butcher,  and  I  am  of  the 
opinion  that  as  a  class  the  retail  mer¬ 
chant  has  not  gotten  away  with  as 
much  of  the  people’s  money  illegiti¬ 
mately  as  the  bankers  and  other  pro¬ 
fessional  men  have  as  a  class.  The 
retail  merchant  is  as  honest  as  any 
other  class  of  business  men. 

So  I  say  this  agitation  is  unfair, 
esecially  to  the  honest  merchant,  as 
public  opinion  is  being  formed 
against  which  he  must  protect  him¬ 
self  in  order  to  hold  the  confidence 
of  his  trade.  These  articles  are 
bound  to  arouse  the  suspicions  of  the 
public  and  undermine  more  or  less 
their  confidence  in  the  square  deal¬ 
ing  of  the  retail  merchant  in  the 
matter  of  weights  and  measures. 

As  to  what  methods  each  merchant 
should  pursue  to  offset  the  influence 
of  these  articles  is  really  a  matter 
for  him  to  solve  himself,  but  in  -my 
opinion  the  individual  merchant 
should  do  something  at  this  time,  as 
well  as  the  associations  to  counter¬ 
act  this  unfavorable  publicity. 


move  the  impression  that  ex¬ 
orbitant  retail  profits  are  the 
prime  cause  of  high  food  prices, 
he  will  be  rendering  a  magnificent 
public  service.  This  impression 
unquestionably  exists,  it  has  been 
deliberately  or  carelessly  created 
by  malign  or  irresponsible  influ¬ 
ences,  and  it  is  absolutely  unjust. 
But  how  to  remove  it  is  not  so 
easy  to  decide.  Frankly  the 
writer  confesses  that  he  doesn’t 
know. 


Impracticable. 


me  wrocery  world  and  Gen¬ 
eral  Merchant”  sympathizes  with 
the  spirit  of  the 
resolution  to  in¬ 
vestigate  m  a  i  1- 
order  houses,  in¬ 
troduced  in  Congress  during  the 
last  few  days,  but  believes  the 
plan  it  embodies  to  be  wholly  im¬ 
practicable.  The  text  of  the  reso¬ 
lution  appears  elsewhere  in  this 
issue.  It  recites  the  fact  that  the 
large  mail-order  houses  quote 
prices  for  groceries  and  dry 
goods  “which  on  the  surface  ap¬ 
pear  to  be  below  the  prices  asked 
for  the  same  goods  by  retailers,” 
but  that  the  articles  quoted  are 
“really  inferior  articles  sold  at  un¬ 
fair  prices  to  the  consumer.”  It 
is  asserted  that  this  illegitimately 
raises  the  cost  of  living  and  the 
House  investigating  committee  is 
asked  to  look  into  it. 

Now,  the  difficulty  about  such 
an  investigation  is  this:  Un¬ 
doubtedly  the  mail-order  houses 


do  exaggerate,  do  lie,  do  misrep¬ 
resent,  and  that  in  consequence 
their  customers  often  pay  far 
more  than  their  purchases  are 
worth.  But  they  are  not  alone  in 
their  fraud.  Their  dishonesty  is 
simply  a  part  of  general  dishon¬ 
esty  in  the  sale  of  goods  which  is 
practiced  by  thousands  of  people 
outside  of  the  mail-order  houses. 
Would  it  be  fair,  or  even  logical, 
to  investigate  the  mail-order 
houses  and  ignore  all  other 
offenders  ? 


All  this  is  true,  as  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  has  often  said.  And 
if  this  fair-minded  manufac¬ 
turer  can  suggest  some  way 
in  which  retail  grocers,  either 
individually  or  in  union,  can  re- 


Or  if  it  would  be  fair  and  logi¬ 
cal,  would  it  be  effective?  If  it 
is  desired  to  make  a  general  in¬ 
vestigation  into  all  dealers  in 
groceries  and  dry  goods  who  ex¬ 
tort  too  high  prices,  well  and 
good,  but  it  is  absurd  to  go  about 
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eery  World  and  General  Mer¬ 
chant”  has  received  the  follow¬ 
ing  from  this  source  during  the 
past  week : — 

At  a  meeting  of  the  Board  of  Di¬ 
rectors  of  the  National  Dairy  Union 
held  in  Buffalo,  N.  Y.,  Tuesday, 
April  5th,  plans  were  outlined  for  an 
active  campaign  against  the  fraudu¬ 
lent  sale  of  oleomargarine. 

A  hearing  on  the  Burleson  Bill 
before  the  Committee  on  Agriculture 
of  the  blouse  has  been  granted  the 
oleomargarine  people,  beginning 
April  20th,  and  it  is  the  purpose  of 
the  National  Dairy  Union  to  have 
their  side  of  the  controversy  pre¬ 
sented  as  well.  The  secretary  will 
at  once  arrange  with  prominent 
dairymen  and  others  interested  in 
honest  -competition  between  these 
products  to  attend  this  hearing  and 
keen  them  posted  on  developments. 

Whether  legislation  is  or  is  not 
enacted  at  this  session  of  Congress, 
it  is  the  plan  of  the  National  Dairy 
Union  to  make  this  controversy  a 
live  issue  from  now  on.  All  realize 
that  the  real  battle  between  fraud 
and  deception  in  the  sale  of  oleo¬ 
margarine  for  butter  and  honesty  in 
the  sale  of  butter  substitutes  is  sure 
to  come  at  another  session  of  Con- 


to  practice  fraud  and  deception  in 
selling  their  product. 

Meanwhile  the  organized  butter 
interests  throughout  the  country 
are  falling  in  line  as  to  State  cam¬ 
paigns  to  help  out  the  Federal 
cause.  The  Pennsylvania  Pure 
Butter  Protective  Association 
adopted  resolutions  during  the 
week  calling  on  the  Legislature  to 
create  the  new  office  of  Dairy 
Commissioner  to  enforce  laws 
affecting  dairy  products. 


you  are  using  Premiums 
to  build  up  your  business, 
or  contemplate  doing  so, 
it  will  pay  you  to  write  for  our  ex¬ 
clusive  illustrated  premium  cata¬ 
logue,  containing  hundreds  of  dif¬ 
ferent  articles  especially  adapted 
for  premium  purposes,  which  will 
be  sent  free  upon  request. 

American  Merchandising  Co. 


it  in  the  way  this  resolution 
would. 


If  one  can  believe  the  opinions 
the  department  stores  express 
about  each  other, 

One  Result  Of  they  are  pretty 

Competition.  much  all  frauds. 

Read  the  follow¬ 
ing  from  last  Monday’s  adver¬ 
tisement  of  the  John  Wanamaker 
store : — 

GLOVE  SILK  STOCKINGS. 

We  thought  we’d  made  a  great 
“scoop”  when  we  secured  the  glove 
(Milanese)  silk  stockings  for  $i  a 
pair. 

We  were  amazed  &  a  bit  crest¬ 
fallen  to  read  one  day  an  advertise¬ 
ment  of  “Milanese  Silk  Hosiery”  at 
95  cents.  Straightway  we  sent  for  a 
pair  of  the  stockings  &  found  that 
they  were  not  Milanese  at  all,  but 
tricot,  which  didn’t  come  up  to  our 
own  tricot  weave  at  85  cents  a 
pair. 

•  The  writer  hasn’t  the  slightest 
idea  what  “tricot  weave”  is,  but 
he  does  understand  that  Wana¬ 
maker  is  accusing  some  unnamed 
competitor  of  positive  dishonesty. 
And  rightly  accusing  him,  if  the 
facts  are  correctly  stated.  But 
there  is  nothing  new  about  such 
references  in  the  department 
store  advertising;  the  Philadel¬ 
phia  stores  have  for  years  spit  at 


each  other  in  just  such  ways  as 
this. 

Of  course  all  department  stores 
are  not  dishonest,  though  the 
very  best  of  them  are  given  to 
much  exaggeration.  And  some 
live  by  fraud  alone.  Time  was 
when  a  merchant  like  John  Wana¬ 
maker  considered  it  undignified 
and  cheap  to  even  indirectly  re¬ 
fer  to  a  competitor,  but  the  com¬ 
petition  which  is  the  life  of  trade 
has  rubbed  off  this  peach  bloom 
of  fine  dignity. 


National  Butter  Organization 
Calls  to  Arms  for  Oleo  Fight1, 


Dairy  Union  Establishes  Bureau  at 
Washington  to  Get  Butter  Men’s  Side 
Before  Congress.  Statement  of  the 
Association’s  Position. 

The  butter  interests  are  girding 
their  loins  for  the  coming  conflict 
with  the  oleo  packers  over  the 
proposed  reduction  in  the  Federal 
tax'  on  colored  oleo.  The  Na¬ 
tional  Dairy  Union  has  estab¬ 
lished  a  bureau  at  Washington  to 
keep  in  touch  with  what  is  going 
on  and  to  disseminate  news  to 
the  various  interests  affected  as 
to  what  transpires.  The  “Gro- 


gress. 

The  oleomargarine  .people  are 
making  use  of  every  means  at  their 
command  to1  tirisrepresent  the  real 
effect  of  the  present  law  and  to 
prejudice  the  consuming  public,  es¬ 
pecially  the  “poor  man,”  against  it. 
It  is  the  purpose  of  the  National 
Dairy  Union  to  conduct  a  campaign 
of  publicity  and  education  which 
shall  inform  the  consumers  of  this 
country  of  the  real  merits  of  the  con¬ 
troversy  and  make  it  still  more  diffi¬ 
cult  for  dealers  in  oleomargarine 


you  are  using  Premiums 
to  build  up  your  business, 
or  contemplate  doing  so, 
it  will  pay  you  to  write  for  our  ex¬ 
clusive  illustrated  premium  cata¬ 
logue,  containing  hundreds  of  dif¬ 
ferent  articles  especially  adapted 
for  premium  purposes,  which  will 
be  sent  free  upon  request. 

American  Merchandising  Co. 
163  W.  29th  Street,  New  York 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 


No,  t  Cuspidor 
6P2  Inch 


COFFEE-TEA-SPICE-RICE 

\ 

We  don’t  want  just  ONE  order;  would  not  give  five  cents  for  it. 

What  we  want  is  to  convince  you  by  Quality  and  Price  and  our 
way  of  doing  business  that’s  it’s  worth  your  while  to  give  us  all  of 
your  orders  in  our  line. 

NO  SCHEMES  — NO  RETAIL  STORES  — NO  COUPONS 

We  are  not  that  kind  of  a  house — “Some  class  to  us.” 


WRITE  THE  RIGHT  HOUSE 


B.  FISCHER  &  CO., 190  Franklin  St.,  JMewYork 


IMPORTERS  AND  TRADERS 


Booklet  —  “Rlfty  Years’  Progress”  —  tells  you  about  us. 
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The  New  York  Letter 


Packers  Charged  With  Egg  Mark«t  Manipulation.  New  Jersey 
Cold  Storage  Bill  Lost  in  Legislature.  Brooklyn  Grocers 
Distrust  “American  Grocers’  Association.’’  Some  News 
of  the  Scheme.  Shellacing  Chocolate.  Market  Summary. 


Special  Correspondence  of  “Grocery  W  orld  and 
General  Merchant.” 

New  York,  April  I4>  I9It-)- 
That  Chicago  meat  packers  are 
buying  eggs  in  vast  quantities  in 
order  to  keep  the  prices  so  high 
that  they  cannot  be  used  as  a 
cheap  substitute  for  meat  later  in 
the  season,  was  a  report  which 
became  the  subject  of  some  dis¬ 
cussion  this  week  among  the 
wholesale  dealers  in  New  York. 
Several  well  known  dealers  when 
asked  about  the  report  said  that 
thcv  believed  it  to  be  true. 

The  dealers  figure  that  large 
quantities  of  eggs  are  going  into 
the  storage  warehouses  in  Chi¬ 
cago  and  comparatively  few  in 
New  York.  Many  dealers  here,  it 
is  said,  do  not  dare  to  buy  eggs 
for  storage  at  the  high  prices  that 
have  been  prevailing.  The  deal¬ 
ers  say  that  although  the  produc¬ 
tion  of  eggs  is  much  larger  than 
last  year,  prices  are  as  high  now 
as  they  were  then.  T  he  heavy 
losses  incurred  in  the  last  season 
by  New  York  dealers  have  made 
them  cautious,  as  they  do  not 
wish  to  risk  a  repetition  of  the 
experience. 

The  large  production,  dealers 
say,  is  indicated  by  the  receipts 
at  Chicago  for  several  weeks  past. 
The  total  last  week  was  191,000 
cases,  while  only  110,000  cases 
were  received  in  the  correspond¬ 
ing  week  of  the  year  before. 

The  fresh  eggs  are  sold  in 
wholesale  lots  in  New  York  at  23 
to  26  cents  a  dozen,  and  the  best 
packed  eggs  are  quoted  here  and 
in  Chicago  at  22)4  to  23  cents  per 
dozen,  which  is  about  the  same  as 
the  quotations  a  year  ago. 

The  meat  packers  are  said  to 
be  paying  21  to  22  cents  to  the 
Western  farmers  and  are  them¬ 
selves  putting  the  eggs  into  the 
Chicago  warehouses.  The  plan 
of  the  packers,  as  reported,  is  to 
take  sufficient  quantities  of  the 
eggs,  wherever  and  whenever 
offered,  so  as  to  maintain  prices. 

Eggs  bought  at  the  present 
price  cannot  be  profitably  sold 
next  winter,  it  is  figured,  for  less 
than  30  cents  at  wholesale.  This 


was  the  top  price  last  winter  and 
prevailed  only  a  short  time. 


The  changes  in  laws  governing 


the  cold  storage  business  are 


also  worrying  the  egg  dealers. 


*  *  * 


A  New  Jersey  bill  which  placed 
a  penalty  on  all  products  kept  in 
cold  storage  over  a  year  was  lost 
in  the  Legislature  after  passing 
the  Assembly.  The  bill  was  in¬ 
troduced  by  Assemblyman  Jones, 
of  Jersey  City,  and  after  it  had 
passed  the  Assembly  he  watched 
it  and  saw  it  placed  in  the  hands 
of  President  Frelinghuysen,  of 
the  Senate.  Later  the  measure 
was  referred  to  the  Committee  on 
Agriculture,  of  which  Senator 
Brown  is  chairman. 

When  Senator  Brown  went  to 
look  for  the  bill  to  report  on  it 
he  could  not  find  it  in  his  desk 
where  he  had  placed  it.  Efforts 
were  made  to  find  it,  but  the 
Legislature  adjourned  while  the 
search  was  in  progress.  Assem¬ 
blyman  Jones  said  that  the  bill 
would  certainly  have  passed  the 
Senate  but  for  the  unusual  mishap, 
of  the  nature  of  which  he  has 
suspicions.  He  has  complained  to 
Governor  Fort  and  an  investiga¬ 
tion  will  probably  be  made  to  find 
out  what  happened  to  the  bill 
after  it  was  sent  to  Senator 
Brown’  desk. 


about  subscribing  to  any  new  as¬ 
sociation  or  advertising  plans. 

*  *  * 

A  delegation,  it  was  decided, 
will  attend  the  hearing  before  the 
Board  of  Aldermen  Friday  on  the 
peddler  question.  The  recent 
raid  on  the  peddlers  of  the  East 
Side  for  using  short  weights  and 
measures  has  shown  the  city 
officials  that  the  peddlers  need 
some  restrictions  to  prevent  them 
from  swindling  the  public. 

The  association  decided  to  ap¬ 
point  a  committee  to  see  Mayor 
Gaynor  and  talk  over  the  Sunday 
closing  law  and  the  peddler  ques¬ 
tions  with  him.  They  will  try  to 
show  the  Mayor  that  the  majority 
of  the  fruit  and  delicatessen  deal¬ 
ers  are  really  grocers  and  so 
shoidd  be  subject  to  the  present 
Sunday  closing  law,  requiring  all 
grocery  stores  to  close  at  10 
o'clock  Sunday  mornings. 


It  is  suggested  that  if  this  law 


is  enforced  there  will  be  no  need 
of  any  other  laws. 

The  members  will  visit  Bor¬ 
ough  President  Steers  in  a  body 
on  Wednesday,  April  20th,  to  con¬ 
gratulate  him  on  his  success. 
President  Steers  is  an  honorary 
member  of  the  association  and 
was  formerly  in  the  grocery  busi¬ 
ness  in  Brooklyn.  The  grocers 
believe  that  he  will  be  most  wil¬ 
ling  to  help  them  in  their  efforts 
to  better  trade  conditions. 


chase  a  definite  proportion  of  their 
total  supplies  from  the  syndicate. 
For  instance,  if  a  man  does  a 
$10,000  business  he  must  agree  to 
purchase  at  least  $3,000  worth  of 
this  stock  from  the  syndicate. 
Other  dealers  doing  a  larger  or 
smaller  business  agree  to  about 
the  same  percentage. 

The  manufacturers  agree  to 
put  up  the  syndicate’s  goods,  but 
they  will  also  put  up  their  old 
standard  brands.  At  the  office  of 
the  American  Specialty  Manufac¬ 
turers’  Association,  it  was  said 
that  none  of  their  members  had 
signed  contracts  with  the  new 
concern.  The  specialty  manu¬ 
facturers,  according  to  Mr.  Hamb¬ 
lin,  will  be  the  principal  oppon¬ 
ents  of  the  new  plan,  as  it  will 
probably  cut  into  their  business  to 
some  extent,  if  successful. 

Mr.  Hamblin  told  your  corre¬ 
spondent  that  the  American  Gro¬ 
cers’  Association  had  positively 
no  connection  with  the  new 
“Yours  Truly”  brand  of  goods 
which  is  being  put  up  by  the  Gib¬ 
son  City  Canning  Co.,  nor  with 
the  United  Grocery  Co.,  of  Chi¬ 
cago,  which  many  men  in  the 
trade  believe  is  an  experiment  of 
the  Oil  Trust. 

There  are  behind  the  American 
Grocers’  Association,  however, 
according  to  Mr.  Hamblin,  sev¬ 
eral  prominent  men.  As  yet,  he 
refuses  to  divulge  their  names,  * 


*  *  * 


*  *  * 


*  *  * 


The  purposes  of  the  new 
American  Grocers’  Association 
were  considered  at  this  week’s 
meeting  of  the  United  Retail  Gro¬ 
cers’  Association,  of  Brooklyn. 
President  Henry  Lohmann  said 
that  an  agent  of  the  company 
called  on  him,  explained  the  plan 
and  showed  a  list  of  those  who 
had  signed  contracts.  Among  the 
names,  Mr.  Lohmann  said,  were 
some  members  of  the  association. 
It  was  decided  that  as  other  pro¬ 
jects  of  an  advertising  character 
which  were  not  to  the  advantage 
j  of  retailers  had  been  exploited  of 
late,  and  as  some  members  had 
thereby  lost  money,  it  would  be 
well  to  send  a  warning  to  all  gro¬ 
cers,  telling  them  to  be  careful 


Some  people  in  the  trade  are 
taking  the  American  Grocers’  As¬ 
sociation  more  seriously  than 
they  were  at  first  inclined  to  do. 
It  has  made  considerable  progress, 
according  to  reports  current  in 
the  wholesale  district.  A  man 
well  posted  in  affairs  in  the  trade 
told  your  correspondent  that  he 
knew  of  twenty-six  manufactur¬ 
ers  who  have  signed  an  agreement 
with  the  syndicate.  The  contracts 
are  for  five  years.  Some  of  the 
manufacturers,  it  is  said,  are  the 
largest  in  their  respective  lines, 
and  the  report  as  to  them  caused 
the  trade  generally  to  sit  up  and 
take  notice. 

W.  F.  Hamblin,  who  is  the  New 
York  representative  of  the  com¬ 
pany,  told  your  correspondent 
that  he  had  made  contracts  with 
nearly  500  retail  grocers  in  New 
York.  The  grocers  are  to  press 
the  sales  of  the  syndicate’s  goods, 
which  are  to  be  known  as  the 
“Agra”  brand,  as  much  as  possi¬ 
ble.  They  must  agree  to  pur- 


Among  the  chocolate  manufac¬ 
turers  those  who  have  been  coat¬ 
ing-  their  bon  bons  and  similar 
sweets  with  shellac  are  looking 
with  some  concern  to  the  hearing 
to  be  given  April  26th  on  thi: 
subject.  The  question  to  be  de 
termined  is  whether  or  not  the 
shellac  is  harmful  to  the  con 
sumer. 

The  use  of  shellac  has  been,  a 
a  rule,  confined  to  the  cheape 
grades  of  chocolates,  the  larg 
manufacturers  using  gum  ben 
zoine  for  coating  their  more  ex 
pensive  candies.  The  represents 
tive  of  one  of  the  large  chocolat 
companies  in  New  York  said  tha 
the  practice  of  varnishing  chocc 
late  began  about  ten  years  ag< 
The  Pennsylvania  pure  food  law 
which  went  into  effect  at  tha 
time,  prohibited  the  use  of  flour  ij 
chocolates.  The  flour  had  kej 
the  candies  hard.  When  tl 
|  manufacturers  started  to  mal 
their  candies  out  of  pure  choc 

(Continued  on  page  26.) 
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BIG 

for  the  grocer  who  handles 

Hunt's  Qualify 

“The  Kind  That  Are  NOT  Lye  Peeled.’’ 

We  told  the  public  about  the  fine  flavor  and  purity  of  Hunt’s  Quality  Fruits 
by  big  advertising  in  Ladies’  Home  Journal,  Saturday  Evening  Post,  Delineator, 
Woman’s  Home  Companion  and  Munsey’s  Magazine,  and  orders  are  piling  in. 
Write  to  us  for  complete  list  of  112  distributers  so  you  can  get  a  supply  from  the 
nearest,  and  then  let  your  customers  know  you  have  a  new  line  of  real  fruits  for 
them — better  than  any  they  ever  tasted.  We  get  the  fruit  at  exactly  the  right 
ripeness,  when  it’s  delicious,  mellow  and  full-flavored,  knife-peel  it  and  put  it  up  in  pure  cane  sugar  syrup.  None 
finer  could  be  produced — neither  in  factory  nor  home.  We’ll  tell  you  how  to  attract  to  your  store  the  sales 
we  are  creating — write  us. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Canners  of  Highest  Grade  California  Fruits 

Distributers  for  Hunt’s  Quality  Krtilts. 

PENNSYLVANIA: — Gitliens,  Rexamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
Connellsville;  Jas.  A.  McAteer  &  Son,  Pittsburg;  Love  &  Sunshine  Co.,  Johnstown.  OHIO: — The  Chas.  C.  Higgins  Co.,  Cleveland;  A.  Janszen  &  Co.,  Cincin¬ 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas.  Carson  &  Co.,  Springfield;  W.  W.  Harper  Co. ,  Zanesville; 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo:  W.  L.  Adamson  Co.,  Dayton.  CONNECTICUT:— Stoddard,  Gilbert  &  Co.  New  Haven.  MASSACHU¬ 
SETTS:— Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA:— Jos.  Speidel  Gro.  Co.,  Wheeling; 
Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  York 
City.  KENTUCKY:— Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


Here  are  a  few  Specials  to  get  you  started — we  ivill  do  the  rest: 

Cal.  Exrta  LC  Peaches — 3s . 12.00  doz.  I  N.  Y.  State  Refugee  Cut  Stg.  Beans — 2s,  $0.75  doz. 

— 2}^s . 1.60  doz.  |  Stand.  Balto.  Spinach . 3s,  .85  doz. 

(The  above  are  packed  2  dozen  to  a  case. ) 


Yellow 


This  Department  is  under 
the  direction  of  an  ex¬ 
perienced  Grocer  who 
knows  his  business. 

It  is  not  managed  by  boys- 
This  means  that  we  take  it 
seriously  and  want  you 
to  do  the  same. 


600  Pockets  Fancy  Head  Rice 

100  lbs.  each . $0.0614  lb. 

800  Pockets  Fancy  Japan  Rice . 03(4  lb. 


200  H-C  Eng.  Breakfast  Tea . \1V2  lb. 

250  boxes  Gunpowder  Tea . 15  lb. 


A  high-grade  Portugal  Sardine  in  l-16th  tins,  packed  in  PURE  Olive  Oil;  100  tins  to  case,  $6.00  case. 


3  Cr.  Malaga  Raisins,  22-lb.  boxes . $2.25 

3  Cr.  Malaga  Raisins,  20  bdls . 2.50 

Best  Rolled  Oats,  180-lb.  bbls . 5.00 


16  oz.  Chow  bottles,  120-130  Queen 

Olives,  2  dozen  to  case . $1.80  doz. 

Premier  Stuffed  Manz.  Olives, 

No.  14  cy  1. ,  2  dozen  to  case  .  .  .  2.00  doz. 


IF  YOU  HAVE  ANYTHING  ON  YOUR  MIND  PUT  IT  UP  TO  US  BY  MAIL 

FRANCIS  H.LEGGETT&CO.  new  york 


Something  out  of  the  Ordinary  in  Wholesale  Circles 
That  Brings  New  York  to  Your  Door. 

SEND  AT  ONCE  FOR  “SPECIAL”  MAIL  ORDER  BLANKS 

AND  “SPECIAL”  MAIL  ORDER  RETURN  ENVELOPES 


Proprietors  of  Premier  Breakfast  and  Premier  After-Dinner  Coffee.  Send  for  Catalogue  r,A” 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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More  Food  Brands  Go  Down  Before 
Federal  Food  Law 

Many  Judgments  Against  Manufacturers  Reported  to  “Grocery 
World  and  General  Merchant.”  Several  Cases  of  Unfitness 
for  Food.  The  Facts  in  Detail. 


The  following  further  cases 
under  the  Federal  food  law  have 
been  reported  to  the  “Grocery 
World  and  General  Merchant” 
during  the  week  by  the  United 
States  Department  of  Agricul¬ 
ture  : — 

Judgment  No.  232 — Adulteration 
and  Misbranding  of  Cider 
Vinegar. 

On  June  11.  1909,  and  June  17, 
1909.  inspectors  of  the  Department 
of  Agriculture  purchased  from  Leach 
&  Gamble  Co.,  Wahpeton,  N.  D., 
and  Everett  &  Hite,  Decatur,  Ind., 
samples  of  food  products  labeled,  re¬ 
spectively:  ‘Mfd.  for  Leach  &  Gam¬ 
ble  Co.  Victory  Pure  Cider  Vine¬ 
gar.  Fermented' -  gals.  Wah¬ 

peton,  N.  D.”  “The  cider  vinegar  in 
this  barrel  is  superior  and  guaran¬ 
teed  by  the  manufacturers  to  con¬ 
form  to  Pure  Food  Laws  of  Mich¬ 
igan  or  any  other  State  where  pure 
food  laws  are  in  force  and  pertain¬ 
ing  to  Fermented  Pure  Cider  Vine¬ 
gar.  Manufactured  by  Oakland  Vin¬ 
egar  and  Pickle  Co.,  Saginaw, 
Mich.”  and  “Oakland  Vinegar  and 
Pickle  Co.  4  per  cent.  Oakland 
Brand  Apple  Cider  Vinegar,  fer¬ 
mented  48  gal.  Saginaw,  Mich. 
Manfd.  May  4.  1909.”  “The  cider 
vinegar  in  this  barrel  is  superior  and 
guaranteed  by  the  manufacturers  to 
conform  in  every  particular  with 
pure  food  laws  of  Michigan  or  any 
State  where  pure  food  laws  are  in 
force  and  pertaining  to  fermented 
pure  cider  vinegar.  Manufactured 
by  Oakland  Vinegar  and  Pickle  Co., 
Saginaw,  Mich.  ”  The  samples 
were  analyzed  in  the  Bureau  of 
Chemistry  of  the  United  States  De¬ 
partment  of  Agriculture  and  found 
to  consist  wholly  or  in  part  of  a 
foreign  substance  high  in  reducing 
sugars  and  dilute  acetic  acid.  The 
court  imposed  fines  of  $15  and  $10. 

Judgment  No.  234 — Misbranding 
of  Molasses. 

On  March  II,  1909,  an  inspector  of 
the  Department  of  Agriculture  pur¬ 
chased  from  the  Stetson-Barrett  Co., 
Los  Angeles,  Cal.,  a  sample  of  a 
food/  product  labeled :  “Ginger  Cake 
Brand  Molasses  from  plantation  to 
table.  Contains  sulphur  dioxid. 
Complies  with  pure  food  laws  of  all 
States,  Serial  No.  2,174.  Packed  by 
Berry,  Maybrun  Co.,  New  Orleans, 
Chicago,  Ill.,  2  lbs.”  The  sample 
was  examined  in  the  Bureau  of 
Chemistry  of  the  United  States  De¬ 
partment  of  Agriculture  and  found 
to  average  a  shortage  of  21.51  per 
cent,  per  can  below  the  weight  de¬ 
clared  on  the  label.  It  was  there¬ 
fore  misbranded  within  the  meaning 
of  Section  8  of  the  act  in  that  it- 
purported  to  state  its  contents  in 
terms ,  of  .  weight,  which  statement 
was  incorrect.  The  Berry,  Maybrun 
Co.  plead  guilty  and  was  fined  $10. 

Judgment  No.  237 — Misbranding 
of  Lemon  Flavors. 

On  June  8,  1909,  an  inspector  of 
the  Department  of  Agriculture  pur¬ 
chased  from  Hagen,  Ratcliff  &  Co., 
Inc.,  of  Huntington,  W.  Va„  a  sample 
of  a  food  product  labeled:  “Man¬ 


hattan  Compound  Lemon.— Oil  Lem¬ 
on  1.25  pe'r  cent.  Dilute  Alcohol 
98.75  per  cent.  Coloring,  Lemon 
Peel.”  “Guaranteed  by  Styron, 
Beggs  &  Co.,  Manufacturing  Chem¬ 
ists,  Newark,  Ohio,  Under  the 
Food  and  Drugs  Act,  June  30,  1906; 
U.  S.  Serial  No.  869.”  The  sample 
was  analyzed  in  the  Bureau  of 
Chemistry  of  the  United  States  De¬ 
partment  of  Agriculture  and  it  was 
found  to  contain  only  a  mere  trace 
of  oil  of  lemon.  The  court  fined 
the  manufacturers  $5. 

Judgment  No.  238 — Misbranding 
of  Apple  Jelly. 

On  April  14,  1909,  an  inspector  of 
the  Department  of  Agriculture  pur¬ 
chased  from  the  Winter,  Loeb  Gro¬ 
cery  Co.,  Montgomery,  Ala.,  a  sam¬ 
ple  of  a  food  product  labeled: 
“Wilco  Apple  Jelly  with  Pineapple. 
Contains  U  of  1  per  cent.  Tartaric 
Acid.  Made  of  Apple  Juice  and 
Sugar.  The  Williams  Bros.  Co.,  De¬ 
troit,  Mich.,  U.  S.  A.”  The  sample 
was  analyzed  in  the  Bureau  of 
Chemistry  of  the  LInited  States  De¬ 
partment  of  Agriculture  and  found 
to  contain,  among  other  ingredients, 
glucose.  The  court  fined  the  de¬ 
fendants  $5. 

Judgment  No.  240 — Adulteration 
and  Misbranding  of  Vinegar. 

On  or  about  November  18,  1907, 
November  9  and  December  2,  1908, 
The  Price  and  Lucas  Cider  and  Vin¬ 
egar  Co.,  Pittsburg,  Pa.,  shipped 
from  Pittsburg,  Pa.,  to  East  Liver¬ 
pool,  Ohio,  Moundsville,  W.  Va.,  and 
New  Martinsville,  W.  Va.,  respec¬ 
tively,  consignments  of  vinegar. 
Samples  of  these  shipments  were 
procured  and  analyzed  by  the  Bu¬ 
reau  of  Chemistry,  United  States 
Department  of  Agriculture,  and  as 
the  findings  of  the  analyst  and  re¬ 
port  thereon  indicated  that  the  prod¬ 
ucts  were  adulterated  and  mis¬ 
branded  within  the  meaning  of  the 
Food  and  Drugs  Act  of  June  30, 
1906,  in  that  a  substance,  to  wit,  a 
dilute  solution  of  acetic  acid  colored 
with  caramel  had  been  substituted 
wholly  or  in  part  for  the  genuine 
food  product.  The  court  fined  Price 
&  Lucas  Co.  $50  on  each  count. 

Judgment  No.  242 — Adulterating 
and  Misbranding  Vanilla 
Extract. 

On  or  about  January  15,  1909,  the 
Blanke-Baer  Chemical  Co.,  of  St. 
Louis,  Mo.,  shipped  from  St. 
Louis,  Mo.,  to  Manitowoc,  Wis.,  a 
consignment  of  a  food  product  la¬ 
beled  “Vanilla  Extract.”  Samples 
of  this  shipment  were  procured  and 
analyzed'  by  the  Bureau  of  Chem¬ 
istry,  United  States  Department  of 
Agriculture,  and  as  the  findings  of 
the  analyst  and  report  thereon  in¬ 
dicated  that  the  product  was  adul¬ 
terated  and  misbranded  in  violation 
of  the  Food  and  Drugs  Act  of  June 
30,  1906,  in  that  a  substance,  to  wit, 
vanillan,  had  been  mixed  and  packed 
with  it  so  as  to  injuriously  affect 
its  quality  and  strength,  and)  substi¬ 
tuted  in  part  for  the  genuine  food 
product,  and  that  the  product  was 
artificially  colored  in  a  manner  to 
conceal  its  inferiority.  The  Blanke- 
Baer  Co.  plead  guilty  and  was  fined 
$20. 


•Judgment  No.  244 — Adulteration 
and  Misbranding  of  Olive  Oil. 

On  or  about  May  5,  1909,  Pasquale 
de  Vivo  shipped  from  New  York 
City  to  Hoboken,  N.  J.,  a  consign¬ 
ment  of  oil  labeled  as  follows :  “La 
Bella  di  Sorrento  Brand  Pasquale 
de  Vivo  Olive  Oil.”  A  sample  from 
the  above  shipment  was  procured  and 
analyzed  in  the  Bureau  of  Chem¬ 
istry,  United  States  Department  of 
Agriculture.  As  the  findings  of  the 
analyst  and  the  report  made  indi¬ 
cated  that  the  product  was  adulter¬ 
ated  and  misbranded,  because  cot¬ 
tonseed  oil  was  substituted  in  part 
for  the  olive  oil  and  because  said 
article  was  colored  with  a  certain 
dye  whereby  its  inferiority  was  con¬ 
cealed.  The  defendant  plead  guilty 
‘and  was  fined  $10. 

Judgment  No.  246 — Adulteration 
and  Misbranding  of  Straw- 
rerry  Flavor. 

On  or  about  June  3,  1909,  Warner- 
Jenkinson  Co.  shipped  from  St. 
Louis,  Mo.,  to  Memphis,  Tenn.,  a 
quantity  of  an  article  contained  in 
bottles  labeled  “Strawberry  Flavor. 
Artificial  Color.  Manufactured  by 
Wlarner-Jenkinson  Co.,  St.  Louis, 
Mo.”  Samples  from  the  above 
shipment  were  procured  and  ana¬ 
lyzed  in  the  Bureau  of  Chemistry, 
United  States  Department  of  Agri¬ 
culture.  As  the  findings  of  the 
analyst  and  report  made  indicated  that 
the  product  was  adulterated  and  mis¬ 
branded  because  it  was  not  a  straw¬ 
berry  flavor,  but  an  imitation  of 
strawberry  flavor  made  from  alco¬ 
hol,  water,  ethers  and  other  chemi¬ 
cals,  and  that  said  substances  were 
substituted  wholly  or  in  part  for 
strawberry  flavor.  The  defendant 
was  fined  $20  and  costs. 

Judgment  No.  247 — Adulteration 
and  Misbranding  of  Olive  Oil. 

On  or  about  June  12,  1909,  Maria 
Cristani,  trading  under  the  firm 
name  of  Cristani  Importing  Co., 
shipped  from  New  York  City  to  Bos¬ 
ton,  Mass.,  an  article  of  food  con¬ 
tained  in  a  can  labeled :  “Olio  Puro 
D’Oliva  Garantito  Torelli  Brand 
Marca  Registrata  Pure  Olive  Oil,” 
and  on  or  about  May  19,  1909, 
shipped  from  New  York  City  to 
New  London,  Conn.,  a  certain  article 
of  food  contained  in  a  can  labeled : 
“Olio  D’Oliva  Sopraffino  Lucca 
Brand  Olive  Oil,”  and  on  or  about 
June  5,  1909,  shipped  from  New 
York  City  to  Boston,  Mass.,  a  cer¬ 
tain  article  of  food  contained  in  a 
can  labeled  “Olio  D’Oliva  Sopraffino 
Lucca  Brand  Olive  Oil.”  Samples 
from  the  above  shipments  were 
procured  and  analyzed  in  the 
Bureau  of  Chemistry,  United 
States  Department  of  Agricul¬ 
ture.  As  the  findings  of  the 
analyst  and  reports  made  indicated 
that  the  above  articles  were  adul¬ 
terated  and  misbranded  in  that  a 
large  amount  of  cottonseed  oil  was 
substituted  in  part  for  olive  oil. 
The  defendant  was  fined  $100. 

Judgment  No.  250 — Misbranding 
of  Gluten  Flour  and  Gluten 
Farina. 

On  or  about  February  14,  1908, 
the  Acme  Mills  Co.,  of  Portland, 
Ore.,  shipped  from  Oregon  to  Cali¬ 
fornia  a  consignment  of  a  food 
product  labeled  “Gluten  Farina,”  and 
on  or  about  November  20,  1908,  said 
company  shipped  from  Oregon  to 
Washington  a  consignment  of  a  food 
product  known  as  “Gluten  Flour.” 
Samples  from  these  shipments  were 
procured  and  analyzed  by  the  Bu¬ 
reau  of  Chemistry,  United  States 
Department  of  Agriculture,  and  as 
the  findings  of  the  analysts  and  re¬ 
ports  thereon  indicated  that  the 
products  were  misbranded  in  that 
they  were  branded  in  a  manner  cal¬ 
culated  and  intended  to  represent^) 
intending  purchasers  that  gluten  was 


the  principal  ingredient  and  constit¬ 

uent  thereof,  whereas  in  truth  said 
food  products  contained  but  a  very 
small  percentage  of  nitrogenous 
matter  and  did  not  contain  sufficient 
nitrogenous  or  glutinous  properties 
to  entitle  them  to  the  name  gluten 
and  did  not  contain  more  gluten  than  , 
is  found  in  ordinary  whole  wheat 
flour.  Defendants  entered  a  plea 
of  guilty  to  each  information  and 
the  court  imposed  upon  it  in  each 
case  a  fine  of  $25. 

Judgment  No.  252 — Adulteration 
of  Evaporated  Eggs. 

On  or  about  November  19,  1909, 
Armour  &  Co.,  Washington,  D.  C., 
offered  for  sale  in  the  District  of  Co¬ 
lumbia  one  barrel  of  a  food  product 
known  as  evaporated  eggs.  Analy¬ 
sis  of  samples  of  this  product  made 
in  the  Bureau  of  Chemistry,  United 
States  Department  of  Agriculture, 
showed  it  to  be  adulterated  in  that 
it  was  in  a  filthy,  decomposed  and 
putrid  condition  and  unfit  for  human 
consumption  and  praying  seizure, 
condemnation  and  forfeiture.  The 
court  ordered  the  goods  destroyed. 

Judgment  No.  253 — Adulteration 
of  Shelled  Peanuts. 

On  or  about  December  13,  1909, 
the  Vegetarian  Meat  Co.,  Washing¬ 
ton,  D.  .C.,  offered  for  sale  in  the 
District  of  Columbia  ten  bags  of 
a  food  product  known  as  shelled  pea¬ 
nuts.  Analysis  of  samples  of  this 
product  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  showed  it  to  be 
adulterated  because  it  was  in  a  filthy 
condition  and  infested  with  worms 
and  other  animal  matter  and  unfit 
for  human  consumption,  and  praying 
seizure,  condemnation  and  forfeit¬ 
ure.  The  court  ordered  the  stuff 
to  be  destroyed. 

Judgment  No.  255— Adulteration 
and  Misbranding  of  Evap¬ 
orated  Apples. 

Sixty  cases,  more  or  less,  of  a 
food  product  labeled  “Choice  Evap¬ 
orated  Apples,”  were  discovered  by 
an  inspector  of  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  in  the  posses¬ 
sion  of  the  Pennsylvania  Railroad 
Co.  An  analysis  of  samples  of  this 
product  was  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  and  it  was 
shown  to  be  adulterated  and  mis¬ 
branded  in  that  the  said  cases  of 
apples,  and  each  of  them,  were  com¬ 
posed  in  part  of  a  filthy  and  decom¬ 
posed  vegetable  substance  and  were 
misbranded  within  the  meaning  of 
the  act,  in  that  they  were  labeled 
“Choice  Evaporated  Apples,  50  lbs., 
Michael  Doyle  &  Co.,  Rochester, 
N.  Y.,”  which  statements  were 
false,  misleading  and  deceptive,  in 
that  the  product  was  not  composed 
of  choice  evaporated  apples,  but 
was  in  part  a  filthy  and  decomposed 
vegetable  substance,  and  that  they 
had  been  shipped  by  Michael  Doyle 
&  Co.,  Rochester,  N.  Y.,  from  New 
York  to  the  District  of  Columbia, 
and  praying  seizure,  condemnation 
and  forfeiture.  The  goods  were  re¬ 
claimed  under  bond. 

Judgment  No.  257— Adulteration 
of  Herring. 

On  or  about  December  15,  1909,  J. 
H.  Crilly,  Alexandria,  Va.,  shipped 
from  the  State  of  Virginia  to  the 
District  of  Columbia  55  barrels  of 
herring.  Analysis  of  samples  of  this 
product  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  showed  it  to  be 
adulterated,  in  that  they  were  in  a 
filthy  putrid  condition,  infested  with 
maggots  and  wholly  unfit  for  human 
consumpttion.  The  owner  did  not 
defend  and  the  goods  were  ordered 
destroyed. 
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PACKED  ALSO  IN  2-POUND  CARTONS 


“Say  Aye" 

Suppose  a  chairman  of  a  grocers’  convention  were 
to  say:  “All  in  favor  of  a  plan  to  increase  the  retail 
profit  on  sugar  say  aye,’’  would  there  be  any  noes  ? 
And  yet  there  are  some  grocers  who  neglect  to 

take  on  Franklin  Carton  Sugar.  Isn’t  that  incon¬ 
sistency  for  you? 

You  know  every  rule  is  supposed  to  have  some 
exceptions,  but  we  have  never  known  of  one  to  the 
rule  that  the  grocer  that  once  starts  to  sell  Franklin 
Carton  Sugar  will  always  sell  it. 

As  a  matter  of  fact,  wouldn’t  a  man  be  pretty 
nearly  crazy  to  go  back  to  the  old  laborious  unprof¬ 
itable  plan  of'  digging  sugar  out  of  a  barrel  and 
giving  away  most  of  the  profit  in  good  measure, 
after  he  has  escaped  all  of  it  by  selling  Franklin 
Carton  Sugar? 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness,  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 


Ready  N 


ow 


The  best  May  catalogue  we  have 
gotten  out  in  thirty-three  years. 

tfl  It  contains  :  — 

<J  Sixteen  pages  of  merchandise  to 
meet  the  raging-furore  in  goods 
to  retail  at  25  cents. 

The  first  showing  of  the  Fourth 
of  July  line  that  sets  the  pattern 
for  all  America. 

<1  A  “  10-cent  sale”  that  contains 
the  right  kind  of  “Window 
Leaders”  to  make  your  adver¬ 
tising  resultful. 

<|  Many  pages  of  up-to-the-hour 
goods  that  meet  the  demand  for 
“Something  New.” 

<J  And  all  these  “Specials”  are  in 
addition  to  the  several  hundred 
pages  of  regularly  listed  worthy 
merchandise  in  which  we  are 
specialists. 

Cf  We  would  enjoy  sending  you  that 
book  providing  you  are  a 
merchant. 

C|  Ask  for  No.  H789. 


Butler  Brothers 

Exclusive  Wholesalers  of  General  Merchandise 

New  York  Chicago  St.  Louis  Minneapolis 

Sample  Houses : 

Baltimore,  Cincinnati,  Dallas,  Kansas  City,  Seattle,  San  Francisco,  Omaha 
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XLVI. — How  to  Apply  for  a  Patent  and  Something  as  to  Patent  Rights. 


A  correspondent  suggests  that 
one  of  these  articles  present  some 
practical  information  as  to  the 
law  of  patents ;  what  can  be  pat¬ 
ented  ;  something  as  to  how  a 
patent  is  applied  for  and  what 
protection  it  affords.  From  some 
knowledge  on  the  subject,  I  have 
reason  to  believe  that  a  very 
large  percentage  of  the  smaller 
and  least  technical  patents  are 
applied  for  and  obtained  by  mer¬ 
chants  and  artisans  who  in  order 
to  work  with  greater  convenience 
in  their  own  business  devise 
some  little  device  which  they  are 
finally  persuaded  to  patent,  often 
with  "great  profit  to  themselves. 
The  discussion  of  the  subject, 
therefore,  should  not  be  without 
interest  and  value. 

There  is  no  rule  requiring  an 
applicant  for  a  patent  to  employ 
an  attorney,  but  it  is  usually 
much  more  practicable  to  do  so, 
especially  in  cases  where  techn- 
cal  descriptions  have  to  be  filed. 
As  a  matter  of  fact,  the  drawings 
in  such  cases,  and  often  the  de¬ 
scription  of  the  invention,  what¬ 
ever  it  may  be,  absolutely  need  to 
be  done  by  a  patent  draughtsman, 
if  not  by  a  patent  attorney,  as  the 
ordinary  layman  wouldn  t  even 
know  how  to  approach  the  task. 
At  the  same  time,  no  set  form  is 
necessary,  but  the  description 
needs  simply  to  be  clear  and  pre¬ 
cise.  In  some  cases  I  have  known 
a  layman  of  mechanical  turn  of 


mind  to  frame  a  description  to 
satisfy  the  patent  office,  especially 
if  the  device  is  simple,  but  it  can 
be  safely  laid  down  as  a  rule  that 
the  aid  of  an  attorney  or  a 


draughtsman  will  always  be 


found  more  satisfactory. 

A  patent  will  be  granted,  to 
use  the  language  of  the  law  itself 
for  “any  new  and  useful  art,  ma 
chine,  manufacture  or  compos! 
tion  of  matter  or  improvement 


thereon,  or  for  a  new  or  original 


design.”  In  other  words,  any¬ 
thing  within  these  classes  which 
has  not  before  existed  or  been 
known.  It  must  be  an  actual  in¬ 
vention,  however,  rather  than  a 
mere  mechanical  novelty  or  an 
exhibition  of  mechanical  skill. 
Neither  will  the  residt  of  a  process 
be  patented,  but  only  the  chemi¬ 
cal  or  mechanical  means  by  which 
it  is  produced. 

A  patent  will  be  granted  for  a 
recipe  or  chemical  process,  pro¬ 
vided  it  is  new  and  embodies  real 
invention.  In  the  past  an  enor¬ 
mous  number  of  recipes  have 
been  patented,  but  the  wisest  in¬ 
ventors  of  such  things  do  not  now 
patent  them  at  all.  The  risk  is 
too  great.  There  have  always 
been  leaks  in  the  Patent  Office, 
and  many  times  the  description 
of  the  process  has  escaped.  If  it 
was  especially  valuable,  the  his¬ 
tory  of  patent  litigation  shows 
that  there  was  always  somebody 
to  seize  and  use  it,  plunging  the 
original  patentee  into  tedious  and 
enormously  expensive  litigation, 
in  which  all  the  shrewd  resources 
of  the  best  patent  lawyers  were 
used  against  him.  T  he  unlawful 
use  of  his  invention  meanwhile 
going  on  in  several  parts  of  the 
country  at  once.  Literally  hun¬ 
dreds  of  inventors  of  recipes  or 
chemical  processes  have  been 
robbed  of  the  fruits  of  their  labor 
in  this  fashion,  and  for  this  rea¬ 
son  inventions  of  this  sort  are  now 
very  rarely  patented.  The  in¬ 
ventors  keep  them  secretly  locket 
in  their  own  breasts. 

Another  reason  for  keeping 
clear  of  the  Patent  Office  with  in¬ 
ventions  of  this  class  is  that  even 
if  it  can  be  kept  from  leaking  for 
the  life  of  the  patent — seventeen 
years — it  then  expires  and  be¬ 
comes  public  property. 

Making  a  little  clearer  the  ex¬ 
pression  “life  of  a  patent,”  a  pat¬ 
ent  is  granted  for  seventeen  years 


and  will  not  be  renewed  unless 
the  original  patent  was  in  some 
way  defective. 

No  man  will  be  granted  a  patent 
on  anything,  however  valuable, 
which  has  been  in  use  more  than 
two  years  from  the  date  of  his  ap 
plication.  This  rule  works  out 


sometimes  to  great  hardship.  A 


client  came  to  me  several  months 
ago  with  an  improvement  to  the 
sewing  machine,  which  he  had 
labored  over  for  a  long  time,  and 
which  would  have  partly  revolu¬ 
tionized  the  industry  and  brought 
him  in  large  sums  of  money.  Be 
fore  putting  him  to  the  expense 
of  a  patent  application,  1  made 


some  investigation,  and  found 


that  one  of  the  large  sewing  ma 
chine  companies  had  been  using 
the  device  for  more  than  two 
years,  though  no  patent  had  been 
applied  for  on  it.  I  was  com¬ 
pelled  to  advise  the  client  that  his 
application  would  inevitably  re¬ 
sult  in  failure,  and  his  long- 
months  of  toil  were  therefore 
practically  wasted. 

Neither  will  a  patent  be  granted 
for  an  invention  which  the  in¬ 
ventor  has  abandoned  to  public 
use;  that  is,  permitted  whoever 
wanted  to  use  it,  and  this  is  so 
whether  the  permission  to  use  it 
is  given  in  so  many  words  or  by 
implication,  and  whether  it  is 
given  before  or  alter  the  applica- 
tion  for  patent  is  made. 

Now,  as  to  the  actual  applica¬ 
tion.  It  is  always  preferable  to 
have  a  search  made  of  the  Patent 
Office  records,  in  advance  of  the 
application,  in  order  to  learn,  as 
near  as  can  be,  whether  the  idea 
has  been  patented  before.  Ordi 
narily  such  a  search  can  be  ob 
tabled  for  $5,  and  while  it  does 
not  furnish  an  infallible  forecast, 
it  at  least  throws  some  lierht  on 
the  path  ahead. 

If  the  search  appears  to  show 
that  no  patent  has  been  granted 


on  this  particular  idea,  the  appli¬ 
cation  is  filed.  With  it  must  be 
sent  the  first  fee  of  $15,  which, 
incidentally,  is  not  returned  if 
the  patent  is  refused. 

The  application  for  a  patent 
consists  first  of  a  petition  ad¬ 
dressed  to  the  Commissioner  of 
Patents  ;  second,  of  a  specification 
or  description  of  the  idea  on 
which  patent  is  desired;  third,  a 
claim,  and  fourth  an  oath.  The 
petition  is  formal,  and  simply 
prays  that  patent  be  granted. 
The  specification  or  description 
is  a  clear,  precise  explanation  or 
analysis  of  the  idea,  and  must  be 
accompanied,  whenever  the  cir¬ 
cumstances  will  allow  it,  by 
drawings  or  a  working  model.  3 
The  test  of  the  sufficiency  of 
drawings  and  description  is  that 
they  must  be  sufficiently  clear 
and  complete  to  teach  any  person 
skilled  in  the  particular  business 
to  work  the  process  described.  If 
the  idea  is  a  chemical  process, 
the  ingredients,  proportions,  man¬ 
ner  of  compounding,  etc.,  must  be 
given  in  full.  The  claim  is  simply 
an  averment  that  the  applicant — 
or  the  applicant’s  assignor,  if 
there  has  been  an  assignment — 
has  made  the  invention.  The 
scope  of  the  patent  is  measured 
by  the  claim;  no  more  will  be 
granted  than  is  claimed.  The 
oath  is  simply  a  detailed  averment 
of  the  truth  of  all  statements 
made. 

If  the  application  is  in  proper 
form  the  Patent  Office  takes  it 
under  consideration,  and  in  due 
time  either  rejects  or  allows  it. 
If  it  is  refused  an  appeal  lies  to 
the  Commissioner  of  Patents.  If 
it  is  allowed,  the  applicant  re¬ 
ceives  notice  to  this  effect,  and 
this  is  the  time  the  final  fee  must 
be  paid.  The  patent  will  not  be 
issued  until  this  is  done.  The 
final  fee  is  $20,  which  makes  the 
total  cost  of  the  grant  $35  to  the 
Government.  Barring  some 
small  expenses  for  notary’s  fees, 
preliminary  search,  etc.,  this  con¬ 
stitutes  the  entire  expense  out¬ 
side  of  attorney’s  fees.  What  an 
attorney  would  charge  cannot 
even  be  approximated;  it  depends 
wholly  on  the  circumstances  of 
each  case. 

During  the  interval  between 
the  date  an  application  is  filed 
and  the  date  when  the  Patent 
Office  acts  on  it,  the  applicant  is 
permitted  to  protect  himself  if  his 
I  device  is  actually  on  the  market, 
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,jy  labeling  it  “Patent  Applied 
For.”  This  the  law  holds  notice 
I  to  the  world  that  the  matter  is 
ander  consideration  by  the  Pat¬ 
ent  Office. 

A  patent  can  be  assigned 
either  before  being  granted — 
when  it  is  in  the  application  stage, 
in  which  case  the  patent,  if 
granted,  will  issue  to  the  as¬ 
signee — or  afterward.  Or  the 
patentee  can  hold  it  in  his  own 
name  and  merely  issue  licenses 
to  others  to  operate  under  it.  If 
while  an  application  is  under  way 
through  the  Patent  Office  it  is 
discovered  that  somebody  else 
has  either  patented  it  before,  or 
has  a  better  right,  through  pri¬ 
ority  of  use,  to  patent  it  now,  the 
Patent  Office  declares  what  is 
called  .an  “interference,”  and  the 
parties  fight  it  out  among  them¬ 
selves. 

The  remedy  of  the  holder  of  a 
patent  against  an  infringer  is 
twofold.  If  he  has  a  case  he  can 
obtain  an  injunction  against  him, 
and  can  also  obtain  an  accounting 
of  all  profits  made  from  the  in¬ 
fringing  article.  It  is  an  extreme¬ 
ly  vital  point  of  patent  infringe¬ 
ment  that  the  man  who  uses  or 
sells  an  article  that  infringes 
upon  another,  although  he  is  in 
complete  ignorance  of  the  fact, 
is  equally  liable  to  the  holder  of 
the  patent  with  him  who  made  the 
infringement  knowingly.  Not 
long  ago,  for  illustration,  a  West¬ 
ern  retail  dealer  who  had  inno¬ 
cently  bought  a  patent  scale  from 
the  manufacturer  was  sued  by 
another  manufacturer  who 
claimed  that  the  scale  infringed 
upon  his  patented  device.  The 
retailer  lost  his  case  and  was 
compelled  to  give  up  his  scale  anc 
pay  damages.  He  afterward, 
believe,  got  satisfaction  from  the 
manufacturer  who  sold  him  the 
scale,  but  was  put  to  much  bother 
and  trouble. 

( Copyright ,  April ,  igio,  by 
Elton  J.  Buckley.) 

Note. — Requests  for  informa¬ 
tion  in  this  Department  shoulc 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framec 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  o’ 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 


so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Elgin  Butter  Board’s  Part  in 
Fixing  Butter  Values. 

Apropos  of  Report  that  Senate  Com¬ 
mittee  Will  Investigate  It,  Some 
Information  is  Given  as  to  How  Elgin 
and  Other  Butter  Boards  Operate. 

The  statement  made  in  last 
week’s  Washington  correspond¬ 
ence  that  the  Senate  Investigating 
Committee  intended  to  look  into 
the  operations  of  the  Elgin  Butter 
Board  has  aroused  the  interest  of 
the  entire  trade.  The  Elgin 
Board  has  been  repeatedly 
charged  with  manipulating  butter 
quotations  for  the  entire  country, 
and  for  being  particularly  re¬ 
sponsible  for  a  drop  of  6  cents  per 
pound  last  January,  when  the  in¬ 
vestigations  began  to  point  to¬ 
ward  butter. 

A  little  information  as  to  the 
methods  of  the  Elgin  Butter 
Board,  and  their  results,  will  be 
timely.  The  Board  is  very  simi¬ 
lar  to  other  Butter  Boards  or 
Produce  Exchanges,  which  meet 
regularly  in  all  the  large  markets 
of  the  country.  Outside  of  Elgin, 
the  important  Boards  are  at  Phila¬ 
delphia,  New  York  and  Chicago. 
All  these  Boards  but  that  at  El¬ 
gin  meet  every  day ;  the  Elgin 
Board  meets  every  Monday.  At 
the  meetings  practically  the  same 
method  of  fixing  the  quotations  is 
adopted— goods  are  bought  and 
sold  by  the  members,  and  the  fig¬ 
ures  paid,  as  revealing  the  supply 
and  demand,  furnish  the  founda¬ 
tion  of  the  quotations  which  are 
adopted  for  the  current  day’s  or 
week’s  business.  The  quotation 
does  not  always  follow  the  values 
established  by  the  sales,  however, 
for  they  are  now  and  again  ma¬ 
nipulated  for  speculative  pur¬ 
poses.  This  practice  is  not  fairly 
chargeable  to  the  Elgin  Board 
alone,  however,  for  it  has  been 
done  to  a  greater  or  less  extent 
by  every  Butter  Board  in  the 
country. 

In  the  past,  however,  the  Elgin 
Board  has  been  the  most  notori¬ 
ous  manipulator  of  cjuotatons,  anc 
for  this  reason  it  has  lost  much  o 
the  influence  which  it  formerly 
had.  Being  in  the  heart  of  an  im¬ 
portant  butter  district,  the  Elgin 
Board  has  had  a  very  large  pres¬ 
tige,  but  has  very  little  at  the 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 


Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 


Angus  Watson  &  Company 

SOLE  PROPRIETORS  “ Skipper  ”  Sardines . 
lOll  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


SEALED*  BOXES! 
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Z'Pboxes-SOincase  (IZO'i5) 

5  lb  BOXES-  24  IN  case  (I20'is) 


^Crystal 

^Domino 

Sugar 


Sell  These  Now! 


More  than  ever  now  Ramford’s  Baking 
Powder  and  Rumford’s  Yeast  Powder  are 

the  powders  to  sell  in  Pennsylvania  to¬ 
day,  to  say  noth¬ 
ing  of  other  States. 

Not  once  has  any 
Legislature  or 
Pure  Food  Depart¬ 
ment  ever  sought 
to  interfere  with 
them;  nor  can 
they,  for  they  con¬ 
tain  nothing  but 
pure  healthful 
phosphates,  starch 
and  soda. 

As  leaveners 
they  are  unsur¬ 
passed,  as  selling 
propositions  they 
are  steady  and 
profitable  ;  and  as  legal  food  products 
there  has  never  been  any  question  about 
them  and  never  will. 
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PREPARED  AMD  SOLD  BTTHB 

RUMFORD  CHEMICAL  WOffiS. 

providence® 

.'.nr.,  m  „.m  ni,"nr"" 


Rumford  Chemical  Works 

PROVIDENCE,  RHODE  ISLAND 
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National  Secretary  Green  Reports  Things 
Moving  in  Many  Lines 

Change  Needed  to  Protect  Freight  Shipper.  What  the 
“American  Grocers’  Association  ”  Is.  Labor  Unions 
Coming  Out  for  Reduced  Oleo  Tax.  Parcels  Post  Bill 
Likely  to  Pass.  Another  View  of  Limited  Prices. 


present  writing.  It  should  be  said 
that  most  of  the  members  of  the 
Elgin  Board  are  creamery  men, 
and  most  of  the  members  of  the 
other  Boards  are  wholesale  butter 
and  egg  men. 

The  quotations  adopted  by  the 
various  Butter  Boards,  after  the 
manner  described  above,  are  prac¬ 
tically  official  in  various  sections 
of  the  country.  Some  sections 
use  the  New  York  quotations, 
some  the  Chicago,  and  still 
others  the  Elgin.  Their  chief  use 
is  in  fixing  what  the  farmer  shall 
be  paid  for  his  milk,  he  being  set¬ 
tled  with  on  the  basis  of  the  but¬ 
ter  quotations  in  use  in  that  sec¬ 
tion.  The  quotations  also  supply 
a  standard  for  the  sale  of  butter, 
but,  rather  curiously,  they  are  al¬ 
most  never  literally  followed. 
What  is  meant  by  that  is  this : 
In  spite  of  the  Exchange  quota¬ 
tion,  supply  and  demand  frequent¬ 
ly  force  the  market  above  it.  For 
instance,  on  last  Tuesday  the 
Philadelphia  Board  quotation  for 
fine  butter  was  34  cents  and  the 
New  York  Board  quotation  33 
cents.  In  spite  of  this  it  was  im¬ 
possible  to  buy  fine  butter  within 
a  cent  or  two  of  those  figures. 

The  leading  spirits  in  the  vari¬ 
ous  Butter  Boards  deny  that  in 
any  sense  they  control  the  market 
prices  of  butter,  but  state  that  the 
dominant  factor  is  always  supply 
and  demand,  and  that  their  quota¬ 
tions  merely  supply  a  settling 
basis  and  a  standard. 


What  a  Massachusetts  Official  Thinks 
of  Package  Foods. 

The  Massachusetts  Commis¬ 
sioner  of  Weights  and  Measures, 
Mr.  Palmer,  has  just  made  a  state¬ 
ment  regarding  the  high  cost  of 
food.  Pie  says  that  sliced  bacon, 
for  which  there  is  a  large  sale  in 
jars  at  60  cents  per  pound,  can  be 
purchased  in  bulk  at  25  cents  to 
30  cents ;  rolled  oats  in  packages 
are  73/2  cents  per  pound  and  in 
bulk  y/2  cents;  cormneal  in  pack¬ 
ages  5E>  cents,  in  bulk  2J/2  cents. 
Mr.  Palmer  states  that  rice  partly 
cooked  and  sold  in  packages 
found  plenty  of  buyers  at  31J2 
cents  a  pound,  while  uncookec 
rice  sold  in  bulk  was  obtainable 
at  8  cents  per  pound. 


Charleston  peas  are  coming 
forward  in  good  quantities  anc 
ranging  from  $2  to  $2.50.  The 
quality  is  not  especially  good  and 
the  demand  only  fair. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio, 

April  14,  1910. 

I  have  received  the  following 
from  T.  James  Fernley,  secretary- 
treasurer  Affiliated  Presidents 
and  Secretaries  of  Commercial 
and  Trade  Organizations: — 

In  your  interest,  it  is  felt  desir¬ 
able  that  the  clause  in  Administraton 
Bill,  Senate  5,105,  introduced  by 
Hon.  Stephen  B.  Elkins,  West  Vir¬ 
ginia,  should  not  become  a  law  in 
its  present  form,  viz. : — 

“Upon  request  common  carrier 
shall  furnish  written  statements  of 
rates  applicable  to  a  described  ship¬ 
ment  to  any  person.  Penalty  for 
violation,  $250.” 

The  clause  to  which  objection  has 
been  made  by  the  shippers  of  the 
country  provides  that  if  a  transporta¬ 
tion  company  quotes  a  rate  to  a 
shipper  which  is  incorrect  and  the 
shipper  suffers  a  loss  by  reason  of 
the  incorrect  quotation,  the  carrier 
is  liable  to  a  fine  of  $250  for  such 
offense,  same  being  payable  to  the 
Government. 

This  does  not  in  any  way  provide 
for  reimbursing  the  shipper  for  pos¬ 
sible  loss  due  to  his  having  made  a 
contract  based  upon  the  rate  quoted 
by  the  carrier,  verbally  or  in  writing. 

Several  instances  have  come  to 
our  notice  where  a  carrier  has 
.quoted  a  rate  in  good  faith  to  a 
shipper,  who  in  turn  made  a  con¬ 
tract  based  upon  this  rate  in  good 
faith,  and  after  contracts  had  been 
made  that  the  rates  quoted  were 
erroneous — the  carriers  presenting 
a  supplemental  bill  for  the  difference 
between  the  rate  quoted  and  the  ac¬ 
tual  rate  on  file  with  the  Interstate 
Commerce  Commission,  which  the 
shipper  was  compelled  to  pay  as  he 
had  no  recourse  under  the  common 
law  for  any  loss  sustained  by  him  as 
a  result  of  the  said  erroneous  quota¬ 
tions. 

This  is  a  most  important  matter 
and  if  the  law  passes  in  the  present 
form  every  shipper  throughout  the 
country  will  be  forced  to  undergo  a 
loss  where  an  error  is  made  by  the 
carrier  in  quoting  a  rate  and  no  re¬ 
course  is  provided,  the  only  penalty 
being  a  fine  of  $50  on  the  carrier, 
payable  to  the  Government. 

*  *  * 

Mr.  Charles  Thorpe,  secretary 
of  the  New  York  State  Retail 
Grocers’  Association,  describes,  in 
a  letter  to  me,  the  new  scheme  of 
the  “American  Grocers’  Associa¬ 
tion’’  which  has  recently  made  its 
appearance  in  New  York  City: — 

The  firm  name  of  “American 
Grocers’  Association”  was  concocted 
in  the  brain  of  two  promoters  who 
had  a  scheme  of  placing  orders  with 
certain  manufacturers,  under  a  trade 
mark,  receiving  a  special  discount. 

In  order  to  create  a  demand  for 
goods  they  conceived  the  idea  of 


getting  the  grocers  to  subscribe  and 
offered  a  certain  amount  of  stock 
free  on  the  condition  that  the  gro¬ 
cers  push  this  brand  in  preference 
to  any  other.  I  understand  that 
if  they  are  able  to  carry  the  project 
out  the  goods  will  be  marketed 
under  the  brand  of  A.  G.  A.  As  far 
as  I  have  been  able  to  make  out, 
the  only  returns  to  the  grocers  would 
be  dividends  on  the  stock,  which 
might  mean  anything  or  nothing. 

*  *  * 

The  following  resolution  has 
been  adopted  by  the  Trades  and 
Labor  Council  of  Piqua,  Ohio, 
recommending  the  reduction  of 
the  tax  on  oleomargarine,  calling 
upon  their  representatives  in 
Congress  to  use  their  influence  in 
having  this  tax  abated.  The  fol¬ 
lowing  is  the  resolution  adopted : 

Whereas,  The  present  oleomarga¬ 
rine  laws  inflict  upon  the  people  of 
these  United  States  a  most  unjust 
tax,  and  the  passage  of  such  laws  is 
against  the  principles  and  the  rights 
given  to  us  under  our  constitution ; 
and 

Whereas,  This  unrighteous  tax  is 
oppressive  and  a  burden  to  the  mass 
of  the  people;  and 
Whereas,  We  consider  this  law 
most  iniquitous  and  constitutes,  in 
our  opinion,  a  species  of  vicious 
class  legislation ;  and 

Whereas,  We  consider  oleomarga¬ 
rine  to  be  as  proper,  healthful  and 
wholesome  as  butter ;  be  it 

Resolved,  That  we,  Trades  and 
Labor  Council,  do  hereby  appeal  to 
our  Representatives  and  Senators  in 
Congress  assembled  at  Washington 
to  right  this  wrong  and  to  lend  their 
aid  and  support  to  the  House  Bill 
No.  13,842,  recently  introduced  by 
Congressman  Burleson,  of  Texas, 
affecting  oleomargarine,  and  ask 
their  assistance  in  aid  of  any  like 
measures,  that  affect  favorably  the 
reduction  of  the  present  oppressive 
tax,  which  prevents  its  sale  to  the 
consumer  at  a  reasonable  price. 
And  be  it  further 
Resolved,  That  the  secretary  and 
president  of  this  body  be  and  hereby 
are  authorized  and  directed  to  cer¬ 
tify  these  proceedings  to  the  State 
organization,  of  which  this  is  a  part. 

(Signed)  T.  F.  Aker, 
President. 

Frank  Grimshaw, 
Recording  Secretary. 

*  *  * 

I  am  just  in  receipt  of  a  letter 
from  Washington,  the  subject  o: 
which  calls  for  immediate  atten¬ 
tion  of  all  the  retailers  of  the 
United  States. 

The  House  Commitee  on  Post 
Offices  and  Post  Roads  will  give  a 
hearing  on  parcels  post  matters  on 
Monday,  April  25th.  I  assume  that 
you  wish  to  be  present  with  a  com¬ 
mittee.  I  would  advise  that  you  use 
every  means  to  inform  your  members 
that  there  is  danger  of  an  experi¬ 


mental  parcels  post  bill  being  passed 
by  the  House. 

There  has  been  a  large  number  of 
bills  presented  to  Congress,  these 
bills  calling  for  a  rural  parcels  post. 
This  measure  on  its  face  appears  in¬ 
nocent  and  to  a  certain  extent  feas¬ 
ible  in  operation.  All  the  farmers’ 
papers  demand  it,  as  well  as  maga¬ 
zines,  large  dailies  and  a  good  many 
farmers’  organizations.  It  will  be 
extremely  hard  to  defeat,  because 
it  is  claimed  by  magazines  that  it 
will  wipe  out  the  postal  deficit. 

*  *  * 


A  letter  from  Ellis  Howland  on 
The  Limit  in  Price”  is  worth 
more  than  passing  notice. 

Mr.  Howland  contends  that  if 
the  manufacturer  does  not  place 
a  price  on  his  product  that  com¬ 
petition  will  put  a  limit  on  the 
price  when  it  has  been  forced 
lower  than  the  cost  of  the  article 
and  when  it  has  ceased  to  return 
a  profit  to  anyone  who  is  handling 
it.  The  following  is  a  paragraph 
from  the  article  referred  to : — 


Mr.  A. — Well,  here’s  the  way  it 
works.  You  can’t  get  away  from  a 
limited  price.  If  you  break  down 
C’s  scheme,  instead  of  the  limited 
price  being  $5  a  case,  as  it  is  now, 
bring  you  a  profit  of  50  cents  a  case, 
suppose  you  sell  the  goods  at  $4.90? 
That’s  your  new  limit,  and  I,  as  your 
competitor,  must  meet  it.  Possibly 
you  go  one  better.  Suppose  I  meet 
you?  Then  you  can  cut  to  $4.80. 
Or  suppose  I  make  it  $4.75  to  beat 
you.  Then  you  come  back  at  me 
with  $4.50  and  there  we  stick  again, 
for  that  IS  the  limit.  It’s  just  what 
the  goods  cost  us  and  we  can’t  get 
beyond  that.  Don’t  you  see  that  we 
have  always  got  a  LIMIT,  against 
which  we  are  bound  to  strike,  and 
when  we  do  meet  it,  we  find  our¬ 
selves  selling  goods  at  cost  and  no 
better  off  in  the  game  of  competition 
than  we  were  before.  And,  besides, 
we  can  no  longer  make  50  cents  a 
case. 

John  A.  Green, 
Secretary  National  Retail  Gro¬ 
cers’  Association. 


Memphis  (Tenn.)  Jobbers  Will  Sup¬ 
port  Specialty  Manufacturers. 

The  following  resolutions  were 
adopted  by  the  Memphis  Whole¬ 
sale  Grocers’  Association  on  the 
7th : — 

Whereas,  The  wholesale  grocers  of 
Memphis  have  been  put  to  much 
trouble  and  annoyance,  as  well  as 
suffering  a  financial  loss  in  handling 
specialty  orders;  and 

Whereas,  The  American  Specialty 
Manufacturers’  Association  have  un¬ 
dertaken  to  stamp  out  and  correct 
the  existing  evil  caused  by  specialty 
salesmen,  selling  for  the  manufac¬ 
turers,  turning  in  orders  not  taken 
in  good  faith  and  misrepresenting 
such  orders  to  both  the  jobber  and 
retailer  by  having  a  stamp  on  these 
orders  which  is  to  protect  the  re¬ 
tailers,  jobbers  and  manufacturers 
against  fictitious  orders,  and  the  an¬ 
noyance  and  loss  which  these  orders 
cause;  be  it 

Resolved.  That  this  association 
recommends  to  its  members  that 
they  promptly  execute  all  accept¬ 
able  orders  and  return  to  the  manu¬ 
facturers  all  orders  not  acceptable 
that  bear  the  stamp  of  the  American 
Specialty  Manufacturers’  Associa¬ 
tion. 
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The  New  “Crown”  Porcelain  Lined 
Cap  for  Mason  Jars 


The  demand  for  a  better  made  and  finished  Porce¬ 
lain  Lined  Cap  for  the  Mason  Jar  has  been  met  in  the 
new  “Crown”  Cap. 

Made  of  Best  Grade  Zinc,  Highly  Polished. 


The  Porcelain  Lining  Securely  Fastened. 


The  edges  are  smooth  and  turned  over,  thus  over¬ 
coming  the  objectionable  feature  of  the  sharp,  rough 
edges  of  the  regular  P.  L.  Caps. 


WRITE  FOR  PRICES 


FISHER,  BRUCE  &  CO. 

Importers  and  Wholesalers  of  China,  Crockery, 
Lamps  and  Glassware 

221  Market  Street,  Philadelphia 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RINQ  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


YOU  CAN  GET 


BlttersPuiBTomatoCatsup 


without  Benzoate  of  Soda 


or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 


The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


PLEASE  YOUR  CUSTOMERS  AND 
SAVE  MONEY  BY  USING 
STAR  EGG  CARRIERS  AND  TRAYS 


You’ll  please  your  customers  because  you’ll  de¬ 
liver  twelve  perfect  whole  eggs  to  the  dozen  and 
that’s  what  they  want.  You’ll  save  money  by  pre¬ 
venting  breakage  and  also  save  time  in  handling ; 
it  only  takes  9  seconds  to  put  a  dozen  eggs  into  a 
Star  Egg  Carrier  and  one  second  to  get  them  out. 
Write  for  ourbooklet  “No  Broken  Eggs,  ’  ’  because  it 
shows  you  how  Star  Egg  Carriers  and  Trays  will  save 
you  money.  In  fact,  you’  re  wasting  a  cent  per  dozen 
profit  on  eggs  that  we  can  show  you  how  to  pocket. 


Star  Egg  Carrier  and  Tray  Manufacturing  Company 
ROCHESTER,  N.  Y. 
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Patterson,  N.  J.,  March  30,  1910. 
Editor  Science  of  Advertising. 

Dear  Sir : — Enclosed  please  find 
advertisement  for  criticism. 

Respectfully  yours, 

Gustave  F.  Gruters, 

Per  M.  G.  B. 

Mr.  Gruters  sends  five  adver¬ 
tisements,  all  about  six  inches 
double  column.  I  can’t  reproduce 
them  all,  but  have  selected  what 
I  consider  the  best  two  and  here 
present  them,  somewhat  reduced : 


There  are  several  things  I 
would  change  about  these  adver¬ 
tisements.  The  border  may  be 
unique,  but  it  is  hideously  ugly 
in  my  judgment.  There  are  so 
many  borders  that  it  would  prob¬ 
ably  have  been  easy  to  get  one 
both  distinctive  and  ornamental. 
Another  thing — I  notice  some¬ 
thing  in  one  of  these  advertise¬ 
ments  which  leads  me  to  believe 
that  Mr.  Gruters  no  longer  uses 


the  bottom  are  too  large  and  the 
type  used  for  the  real  meat  of  the 
advertisement  too  small.  If  Mr. 
Gruters  thinks  it  is  possible  that 
his  name  and  address  can  draw 
more  trade  than  his  advertise¬ 
ment,  then  it  is  all  right  to  give 
the  name  the  greater  prominence, 
but  not  otherwise.  I  should  cut 
it  down  to  very  small  type  and 
use  the  new  room  for  larger  body 
type ;  the  type  used  now  is  about 


I  sell  the  same  Quality  of  goods  as  when  I  ran  this  wagon. 
The  Paterson  House  of  Sunbeam  Goods. 


Sunbeam 

Sunbeam 

Sunbeam 

Sunbeam 

Sunbeam 

Sweet 

E.  June 

Garden 

Corn. 

>■  '  1 

Peaa. 

SpLnach. 

Aaparag-or 

Pumpkin. 

SUNBEAM  SALAD  DRESSING. 


Sunbeam 

Succotash. 


Sunbeam 

Lima 

Beans. 


Sunbeam 

Wax 

Beans. 


You  are  aware  of  the  trouble  to 
prepare  salad  dresstng;  the  time  It 
takes,  the  different  Ingredients,  the  " 
number  of  dishes  washed  after  pre¬ 
paring.  and  last,  the  both**r.  With 
Sunbeam  Salatf  Dressing  all  this  Is 
avoided.  You  have  a  dressing"  that 
Is  always  ready,  at  moderate  cost. 
When  company  arrives  you  call  us 
up  and  we  will  send  you  tomatoes, 
lettuce,  andlve,  or.  In  fact,  any 
salad  that  la  In  seaaon.  You  having 
the  Sunbaatn  Dressing  on  hand,  are 
rot  put  to  a  disadvantage,  but  In¬ 
stead  are  ready,  for  any  caller  who 
might  stay  for  lupch  or  dinner, 


Sunbeam 

Lobster 


Sunbeam 

Salmon. 

Sunbeam 

Ketchup. 


- - - - 

Sunbeam 

Sunbeam 

Maple 

Sunbeam 

Sunbeam 

Sunbeam 

Tomatoea 

Syrup. 

Cherrlea. 

Peachej. 

Aprlcota 

— & 

The  choicest  and  freshest  fruits  and  vegetables  canned. 


GUSTAVE  F\  GRUTERS. 

SQUARE  DEAL  MERCHANT,  3(6  PARK  AVENUE. 

Bell  ToL.  ti 09.  6ub.  TsL.  157-Y 

xiSSfc. 


>hrpln  Olive  Oil  shows  the  prime  quality  of  Olives  It  Is  obtained 
from.  85c  per  quart 


Just  received  some  'of  those 
Choice  Hothouse  Grapes.  They 
are  especially  fine  and  weigh 
about  r%  lbs  to  the  bnheb.  *1 
per  pound. 

Choice  Florida  Plbapples -are  a 
delicious  change  from  .  canned 
fruit  Medium  size,  ripe  and 
good  flavor.  l5o  each. 


Don’t  miss  our  fine  Grape 
Fruit.  They  are  not  extra  larg.*. 
but  are  very  Juicy  and  have,  few 
see  da  8  for  25c. 


If  you  are  dissatisfied  with  the 
Quality  of  oranges  you  have  b*en 
getting  you  will  make  no  mistake 
in  trying  the  Deerfield  Brand  of 
Oranges.  '  which  are  fine.  Juicy, 
thin  skin,  sweet  Florida  Oranges. 
55c.  40c.  45c  and  S&c.  per  dozen. 


Just  receive^  some  of  the  Famous  King  of  Slam  Oranges.  75c  per 

•  dozen. 

Gustave  F.  Gruters, 
Square  Deal  Merchant, 
316  Park  Avenue. 

Bell  TeL.  220f  ^8nb.  TeL,  181-Y. 


The  paper  that  publishes  these 
advertisements  must  be  a  very 
poorly  printed  publication,  if  Mr. 
Gruters’  advertisements  can  be 
taken  as  a  sample.  The  press- 
work  is  exceedingly  poor,  the  paper 
cheap  and  the  whole  effect  very 
unimpressive.  It  would  be  a  very 
good  thing  for  a  great  many  news¬ 
papers  if  a  committee  of  their  in¬ 
fluential  advertisers  were  to  in¬ 
sist  that  they  make  their  sheets 
more  presentable.  Such  things 
have  a  direct  and  very  vital  effect 
upon  advertising  results. 


the  wagon  he  shows  in  bis  adver¬ 
tisements.  If  this  is  so  it  is  hardly 
worth  the  space,  particularly  since 
the  cut  is  so  outrageously  poor 
and  looks  so  blurred.  It  is  unduly 
expensive  to  give  one-third  of  the 
whole  space  to  a  bad  picture  of 
something  that  isn’t  even  used  in 
the  business,  and  which  I  assume 
has  not  been  adopted  as  any  sort 
of  trade-mark. 

*  *  * 

In  the  advertisement  begin¬ 
ning  “The  very  slight  greenish 
tinge”  the  name  and  address  at 


the  smallest  a  newspaper  uses 
and  should  never  go  in  an  adver¬ 
tisement  of  this  size  except  as  a 
footnote  or  something  like  that. 
The  type  arrangement  in  the 
other  advertisement  I  consider 
equally  poor.  There  is  no  adver¬ 
tising  value  in  stringing  the  names 
of  things  around  in  an  advertise¬ 
ment  like  this. 

*  *  * 

Mr.  Gruters  knows  how  to 
write  good  advertising,  however 
— he  has  that  chatty  intimate 
style  which  is  as  certain  as  any¬ 


thing  can  be,  other  things  being 
equal,  to  produce  results.  The 
typographical  end  of  his  advertis¬ 
ing  is  the  weakest  part,  and  it 
ought  to  be  brushed  up.  I  should 
cut  out  the  wagon  cut,  if  it  is 
really  no  longer  a  feature  of  the 
business,  or  at  least  get  a  better 
cut.  The  present  one  is  inex¬ 
cusably  poor.  Then  I  should  cut 
down  the  space  given  to  the  name 
and  address,  and  set  the  body  in 
larger  type. 

*  *  * 

Please  let  me  have  more  matter. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Florida  beans  are  quoted  at 
$2.25  to  $3  per  basket.  The  de¬ 
mand  is  fair. 


A  Plea  for  the  Delivery  Horse. 

Notwithstanding  the  great  assertions 
that  have  been  advanced  since  the  days 
of  the  first  locomotive  that  the  horse¬ 
less  age  was  fast  approaching,  the  horse 
is  still  king.  The  demand  for  better 
horses  is  constantly  increasing,  and  while 
there  are  rnore  horses  to-day  than  ever 
before,  the  demand  is  constantly  grow¬ 
ing  also.  Man  is  continually  bumping 
up  against  the  fact  that  there  are  times 
when  if  it  were  not  for  the  horse  busi¬ 
ness  would  be  entirely  suspended. 

Take,  for  instance,  the  late  snow  bliz¬ 
zard  which  visited  Philadelphia.  The 
steam  cars,  trolley  cars  and  automobiles 
were  unable  to  move,  but  man’s  faithful 
friend,  the  horse,  enabled  him  to  deliver 
the  milk,  groceries  and  coal. 

The  average  price  of  the  horse  to-day 
is  over  100  per  cent,  greater  than  it  was 
ten  years  ago.  The  total  valuation  of 
horses  in  the  United  States  at  this  date 
is  nearly  $3,000,000,000  (three  billion 
dollars),  and  the  number  and  value  of 
horses  at  the  same  time  is  still  increas- 
ing; 

You  can  buy  an  automobile  almost 
anywhere,  and  you  can  duplicate  it,  if 
you  want  to,  but  if  you  want  a  pair  of 
good  horses  for  your  business  or  a  high- 
class  delivery  horse,  just  go  out  and  try 
to  find  one,  and  you  can  soon  learn  what 
the  demand  for  good  horses  is. 

There  is  nothing  so  attractive  as  a 
high  classed  horse,  well  harnessed  and 
hitched  to  a  good  wagon  with  a  well 
groomed  driver  on  the  seat.  They  at¬ 
tract  more  attention  to-day  in  London. 
Paris  and  New  York  or  any  of  the  large 
cities  than  any  other  device  ever  in¬ 
vented. 

One  of  the  largest  stores  in  the  city 
of  Philadelphia  at  the  present  time  is 
getting  out  new  wagons  and  new  harness 
and  of  a  higher  grade  than  they  have 
ever  used  before,  simply  because  they 
are  better  and  attract  more  attention 
than  anything  they  can  get.  Later  they 
will  be  seen  on  street. 

So.  grocery  man  friend,  you  don’t  need 
to  be  afraid  to  buy  a  horse  and  delivery 
wagon,  for  they  will  be  here  for  many 
years  to  come. 
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GENERAL  MANAGERS 


April  18,  1910. 


Grocers 


YOU  ARE  THE  GREATEST  ADVERTISING  MEDIUM  IN  THE 


WORLD.  We  have  a  plan  whereby  manufacturers  must  recognize  this 
advertising  value  of  yours  and  will  pay  you  for  it.  We  want 
you  to  know  what  our  proposition  is  and  as  soon  as  we  hear 
from  you,  we  will  tell  you  -  you  write  us  with  the  understanding 
that  you  can't  spend  a  penny  with  us  even  if  you  want  to.  We 
simply  want  your  opinion  of  a  plan  which  we  believe  will  mater¬ 
ially  increase  your  profits  on  staple  goods.  Write  NOW. 


Very  truly  yours, 

THE  HAMILTON  CORPORATION, 


General  Manager. 
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The  Man  Who  Loves  His  Horse. 


While  I  was  standing  at  the 
corner  of  Eleventh  and  Walnut 
streets,  in  Philadelphia,  the  other 
day  I  saw  a  little  thing  that  I 
ain’t  been  able  to  forget. 

The  delivery  wagon  of  a  fellow 
I’ve  sold  goods  to  for  years  came 
down  the  street.  I  didn’t  know 
the  driver.  Just  as  he  got  oppo¬ 
site  me  he  stopped  the  team  and 
peered  around  at  the  horse’s  feet. 

“Well  I’ll  be  darned!”  he  said 
and  got  out.  Then  I  saw  what  he 
had  been  looking  at.  When  he 
had  stopped  the  wagon  at  the  last 
place  he  had  anchored  the  horse 
to  the  pavement  with  one  of  these 
strap  weights  some  people  use — 
you  know  what  I  mean — and  had 
jumped  in  the  wagon  and  drove 
off  without  taking  it  off.  The 
poor  beast  had  been  traveling 
from  Heaven  knows  where  with 
handcuffs  on. 

The  driver  seemed  real  cut  up 
about  it. 

“Y\  by,  old  man,  I  didn’t  know 
you  had  that  on,”  he  said  while 
he  unhooked  it.  And  then  he 
patted  the  horse  and  jollied  it 
along  like  it  was  his  best  friend. 

It  worked  on  me  quite  a  bit. 
You  see  a  lot  of  fellows  who 
wouldn’t  think  much  of  the  horse 
in  a  case  like  that.  They’d  even 
cuss  the  poor  animal  for  not  tell¬ 
ing  ’em  about  it.  This  driver  was 
plumb  sorry  and  he  showed  it. 

The  next  day  I  had  to  go  in  the 
store  of  this  very  grocer  and  I 
told  him  about  it. 

“  That’s  Billy  all  over,”  he  said. 
“He’s  the  kindest  man  I  ever 
knew.  He’s  like  that  with  every¬ 
thing  and  everybody.  He  prob¬ 
ably  worried  about  that  for 
hours.” 

Just  then  the  driver  came 
through  the  store.  The  grocer 
called  him  over  and  gave  him  the 
great  honor  of  a  knock-down  to 
me.  Then  he  told  him  about  the 
horse  business. 

“Did  you  see  that?”  said  the 


driver  to  me.  “say,  wasn’t  that  a 
mean  shame?  Why,  poor  Bess 
had  lugged  that  weight  for  fifteen 
squares  !  I  was  never  so  sorry  for 
anything  in  my  life.  It  shows 
how  dumb  I  was  to  let  her  do  it.” 

This  wasn’t  a  bit  put  on.  That 
fellow  was  really  troubled  to 
think  he  had  worried  a  poor  dumb 
beast. 

After  he  had  gone  I  said : — 

“How  long  has  that  man 
worked  for  you?” 

“Going  on  eight  years.” 

“Is  he  a  good  man?”  I  asked. 

“Billy’s  the  best  ever,”  he  said. 
“He  hasn’t  got  all  the  brains  in 
the  world,  but  lie’s  a  fellow  you 
can  depend  on  morning,  noon  and 
night.  He’s  always  pleasant  and 
accommodating  and  he’ll  work 
his  legs  off  for  anybody.  I  tell 
you  it’s  unusual  when  a  cus¬ 
tomer  makes  it  a  point  to  come  up 
and  tell  you  she  likes  a  driver. 
It’s  usually  a  case  of  kick  at  some¬ 
thing.  But  a  whole  lot  of  people 
have  done  that  with  Billy.” 

Now,  brethren,  here  comes  the 
point : — 

I’ve  never  known  a  fellow  who 
was  kind  to  his  horse  who  wasn’t 
more  or  less  the  same  way.  Not 
always  as  much  as  Billy,  maybe, 
but  to  some  extent. 

And  I’ve  never  known  a  fellow 
who  beat  and  cussed  his  horse 
who  wasn’t  low  down  mean  in 
some  things,  at  least,  and  usually 
in  most  things. 

Of  course  some  horses  have  to 
be  cussed  and  a  few  have  to  be 
beat.  I  know  that.  They’re  all 
round  devils,  and  if  you’re  kind  to 
’em  they’ll  bite  your  ear  off.  I 
ain’t  talking  about  that  kind  of  a 
horse.  I  mean  the  usual  kind — 
the  horse  that’ll  work  all  day  and 
all  night — till  he  drops — and  that 
perk  up  at  a  kind  word  like  an 
overworked  slavey. 

The  man  that  abuses  a  horse 
like  that  is  a  dog  and  a  criminal, 
and  I  don’t  want  anything  to  do 


with  him.  He  ain’t  sound. 
There’s  something  rotten  bad 
about  him,  and  I  don’t  want  to 
work  for  him  or  have  him  work 
for  me. 

You  see,  the  horse  is  every¬ 
body’s  goat.  A  dog  loafs  about 
all  day,  eating  most  of  the  time 
and  doing  mostly  as  he  likes.  A 
cat  has  the  greatest  cinch  on 
earth — eats  and  sleeps  all  day  and 
visits  all  night.  But  the  horse 
works — works — works — and  only 
eats  so  he  can  work  more.  He 
has  no  pleasure — he  sees  no  fun ; 
he  don’t  even  get  to  a  moving 
picture  show  once  a  week. 

To  rub  it  into  a  beast  like  that, 
by  gravy,  is  filling  the  cup  full 
and  then  some.  The  man  who 
can  do  it  has  a  cobble  stone  where 
his  heart  ought  to  be.  He  ain’t  a 
man ;  he  can’t  be  a  good  employee 
to  save  his  soul,  and  never  once  in 
ten  thousand  times  is  he  a 
straight  and  decent  merchant. 

The  Stroller. 


A  Plan  to  Investigate  Mail  Order 
Houses. 

The  following  resolution  has 
been  introduced  in  Congress,  but 
it  is  scarcely  believed  that  any¬ 
thing  will  come  of  it: — 

<(  Whereas,  Certain  concerns  called 
“mail  order  houses.”  which  concerns 
operate  by  sending  to  families 


throughout  the  country  catalogues 
issued  by  them  and  wherein  gro¬ 
ceries  and  dry  goods  are  listed  at 
prices  which  on  the  surface  appear 
to  be  below  the  prices  asked  for  the 
same  goods  by  retailers,  but  which 
are  really  inferior  articles  sold  at 
unfair  prices  to  the  consumer,  are, 
by  inveigling  the  consuming  public 
of  the  country  to  pay  these  unfair, 
prices  for  inferior  goods,  increasing 
the  cost  of  living  of  the  consuming 
public;  therefore  be  it 

Resolved,  That  the  special  sub¬ 
committee  of  the  District  of  Colum¬ 
bia  Committee  of  the  House  of  Rep¬ 
resentatives  be  instructed  to  consider 
the  part  played  by  these  catalogue 
houses,  and,  if  their  share  of  the 
responsibility  be  determined,  to  em¬ 
body  in  their  report  to  the  House  of 
Representatives  ways  and  means  of 
counteracting  the  evil. 


March  Failures  Compare  Well 
With  1909. 


Show  Decrease  Both  in  Grocery  and 

General  Store  Lines.  Figures  for 

First  Quarter. 

During  the  month  of  March 
there  were  fewer  grocery  and 
general  store  failures  than  in 
March  of  1909,  by  thirty  in  the 
former  class  and  forty-seven  in 
the  latter. 

The  figures  for  both  classes 
are  as  follows : — 

Grocery  Failures — March,  1910, 
182;  liabilities,  $1,233,984;  March, 

1909,  212;  liabilities,  $711,045. 

General  Store  Failures — March, 

1910,  109;  liabilities,  $801,553; 
March,  1909,  $1,036,489. 

The  figures  for  the  first  quar¬ 
ter  of  1910  show  fewer  general 
store  failures  and  very  slightly 
more  grocery  failures  than  in  the 
same  quarter  of  1909.  The  fig¬ 
ures  follow: — 

General  Stores — First  quarter, 
z910>  43i;  liabilities,  $3,290,475; 
ditto,  1909,  561 ;  liabilities,  $4,258,- 
57i- 

Grocery  Stores — First  quarter, 
1910,  640;  liabilities,  $3,300,194; 
ditto,  1909,  636;  liabilities,  $2,- 
369,228. 


WANTED — A  tea  and  coffee  buyer 
who  can  furnish  first-class  reference 
as  to  character  and  ability.  Only 
high-class  men  need  apply. 

ACME  TEA  COMPANY, 

4th  &  Willow  Sts.,  Phila. 
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here’s  One 
Exception 

When  you  go  on  about 
cereals  paying  nothing, 
don’ t  forget  that  they’re 
not  all  that  way.  Our 
Gluten  Cereal  pays 
about  40%.  Don’t  jump 
at  the  conclusion  that  it 
must  be  a  pretty  poor 
cereal  to  pay  that  much — 
we  probably  take  more 
care  and  pains  with 
Gluten  Cereal  than  any 
other  manufacturer  in 
the  country. 

A  rich,  satisfactory 
food  that  stays  in 
people’s  affections. 

A.  C.  Godshall  &  Co. 

Incorporated 

LANSDALE,  PA. 


Gates  Ruby  Prunes 

Finest  quality  obtainable,  25-pound  boxes. 

4o-50s,  8 14  50=6os,  7^ 

Evaporated  Peaches 

25-pound  boxes,  new,  bright  fruit,  from  a  car 
just  arrived,  at  prices  below  all  others. 

Ex.  Fancy  fluirs,  7 y2 

Jumbo  Yellows,  8^ 

Jumbo  Huirs,  g]/2 

REEVES,  PARVIN  &  CO.,  Philadelphia 

RIVER  FRONT  STORES 

Grocery  and  Specialty  Salesmen 

fljT  If  you  cover  any  portion  of  the 
□i  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 

The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  bam  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  advertised,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


At  the  End  of  the  Year 

You’  re  not  looking  for  merchandise  that 
sells  a  hundred  packages  in  four  days  and 
none  after  that.  Every  merchant  wants 
goods  that  sell  regularly  and  steadily  all 
the  year  round. 

If  you  put  Wheatena  in  stock  it  won’t 
jump  into  a  phenomenal  sale  at  once. 
But  it  will  never  lose  what  it  gains,  and  at 
the  end  of  the  year  will  be  doing  all  it  did 
at  the  beginning,  and  probably  more. 

The  tender  kernels  of  selected  wheat. 


THE  WHEATENA  CO.,  Rahway,  N.  J. 


FOR  $4.50 


we  will  furnish  you  5000  White 
Original  Sheets  with  your  business 
card  printed  on  each,  and  5000 
Yellow  Duplicate  sheets  printed, 
100  sheets  best  carbon  paper,  and 
2  Patent  Leather  Covers. 

For  sample  sheets  and  prices  of  Duplicate 
Salesbooks  in  larger  quantities,  write 

E.  C.  Fell  Manufacturing  Company 

Duplicate  and  Triplicate  Salesbooks 
I  U2-III4  SANSOM  STREET  ::  ::  PHILADELPHIA 


Be 

-Selfish- 

Here 

In  deciding  what 
breakfast  food  to  fea¬ 
ture,  you  have  a  right 
to  be  selfish.  Look  at 
the  thing  from  your 
own  standpoint.  Which 
manufacturer  sticks 
closest  to  the  retail 
dealer?  If  you  find 
such  a  manufacturer 
and  find  that  his  goods 
are  all  right,  isn’t  it 
good  business  for  you 
to  patronize  him? 

We  claim  to  be  such 
a  manufacturer  and  to 
have,  in  Egg-0-See 
and  E-C  Corn  Flakes , 
just  such  products.  In 
everything  we  have 
done  we  have  had  an 
eye  on  the  retailer.  To 
toady  to  him  ?  Not  for 
worlds,  but  simply  to 
make  him  want  to  sell 
our  goods. 

We  have  two  cereal 
products  that  cannot 
possibly  be  surpassed. 


United  Cereal 
Mills,  Ltd. 

Quincy  Chicago  Buffalo 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  dull.  There 
is  an  every-day  demand,  but  for 
actual  wants  only.  Not  a  single 
buyer  seems  disposd  to  anticipate 
his  wants  in  the  slightest  degree. 
In  spite  of  this  the  market  is  well 
maintained,  and  desirable  grades 
are  steady.  The  selling  basis, 
however  is  comparatively  low, 
meaning  that  holders  are  willing 
to  sell  on  a  small  margin  of  profit 
in  order  to  keep  business  moving. 

Coffee. 

The  coffee  market  is  dull.  The 
demand  is  but  very  moderate. 
Santos  grades,  however,  are  firm¬ 
ly  held  and  conservative  holders 
believe  they  will  continue  to  be, 
if  indeed  they  do  not  show  a  slight 
advance  between  this  and  the 
time  new  coffees  begin  to  come 
forward,  around  July  ist.  Some 
of  the  valorization  Santos  held  by 
the  Brazilian  Government  was 
sold  during  the  week,  and  con¬ 
trary  to  expectations,  brought 
good  prices.  This  is  taken  to 
mean  a  firm  market  for  the  next 
few  months.  Rio  is  unchanged 
and  dull.  Mild  coffees  are  stead¬ 
ily  maintained,  but  dull.  Java 
and  Mocha  quiet  and  unchanged. 

Sugar. 

The  raw  sugar  market  has 
weakened  during  the  week  and 
sales  have  been  made  at  a  slight 
decline.  Even  at  the  decline, 
however,  the  price  of  raw  sugar 
in  Europe  is  extremely  high,  as 
compared  with  the  price  of  refined 
sugar.  Refined  sugar  shows  no 
change  during  the  week,  but  all 
refiners  have  gotten  down  to  a 
basis  of  5.15  cents  for  granu¬ 
lated.  The  demand  is  moderate. 

Syrup  and  Molasses. 

As  reported  more  in  detail  in 
another  column,  glucose  declined 
10  points  and  compound  1  cent 
per  gallon.  The  decline  was  due 
to  a  drop  in  the  price  of  corn. 
Compound  syrup  is  at  present  in 
light  demand.  Suear  syrup  is 
wanted  at  full  prices.  Molasses 
dull  at  ruling  prices. 

Fish. 

Mackerel  is  unchanged  and  in 
lair  demand,  small  sizes  being 
relatively  firmer  and  higher. 
Cod,  hake  and  haddock  dull  at 
ruling  prices.  Salmon  firm  and 


in  light  demand.  Imported  sar¬ 
dines  very  quiet  and  unchanged. 
Domestic  sardines  steadily  main¬ 
tained  on  the  basis  of  the  last  quo¬ 
tation  ;  demand  light.  Some  few 
packers  have  named  a  price  on 
futures  of  $2.75  for  quarter  oils 
f.  o.  b.,  which  other  packers  claim 
is  too  low. 

Canned  Goods. 

Tomatoes  are  weak,  and  sales 
of  so-called  standards  have  been 
made  during  the  week  at  5734 
cents  at  the  factory.  Goods  that 
were  without  doubt  acceptable 
standards  have  freely  sold  at  60 
cents  factory.  There  seems  to  be 
110  chance  of  much  improvement 
in  spot  tomatoes  for  the  balance 
of  the  season.  Future  tomatoes 
are  dull  and  unchanged.  Spot 
corn  is  moderately  active  at  un¬ 
changed  prices.  Future  corn  still 
offered  and  still  selling,  but  in  a 
very  small  way  now.  Prices 
are  unchanged.  Apples  are  per¬ 
haps  a  trifle  firmer  than  they 
were,  perhaps  5  to  10  cents  per 
dozen  for  New  York  State  gal¬ 
lons,  due  chiefly  to  the  oncoming 
of  the  season  of  large  consump¬ 
tion.  Eastern  peaches  are  dull 
and  unchanged.  Spot  peas  are 
wanted  if  low-priced,  but  the  sup¬ 
ply  seems  to  be  comparatively 
small.  Future  peas  are  dull. 
California  canned  goods  are  dull 
throughout  the  whole  list,  and 
prices:  show  no  change.,  The^e 
has  been  no  general  naming  of  fu¬ 
ture  prices  as  yet.  Small  Mary¬ 
land  canned  goods  are  unchanged, 
with  some  small  activity. 

Dried  Fruits. 

Prunes  are  dull,  in  spite  of  de¬ 
clines  in  secondary  markets 
amounting  locally  to  34  cent. 
This  is  due  to  the  approaching 
cold  storage  season  and  the  sea¬ 
son  of  dull  consumption  as  well. 
The  coast  market  is  unchanged. 
Peaches  are  in  fair  demand  at  un¬ 
changed  prices.  Apricots  are 
dull.  The  supply,  though  not 
large,  seems  ample  for  the  de¬ 
mand,  and  the  fact  that  new  cots 
will  be  ready  for  shipment  in  July 
is  tending  to  weaken  the  market. 
Raisins  and  currants  are  both 
dull,  the  former  being  weak  as 
well.  Other  dried  fruits  dull  and 
unchanged. 


Beans  and  Peas. 

Domestic  pea  beans  are  perhaps 
a  trifle  firmer,  though  not  much. 
The  demand  is  fair.  Imported 
are  unchanged.  Domestic  mar¬ 
rows  are  nominally  unchanged, 
but  some  holders  are  shading 
prices.  Imported  still  out  of  the 
market.  California  limas  are  un¬ 
changed.  Beans  can  still  be 
bought  on  spot  at  considerable 
below  the  coast  price,  and  until 
the  spot  supply  is  exhausted  the 
coast  price  will  not  be  paid. 
Green,  Scotch,  yellow  split  and 
other  dried  peas  are  unchanged 
and  dull. 

Butter. 

The  butter  market  is  quite 
active  at  2  cents  over  last  week. 
The  make  of  fresh  butter  is  very 
light  and  not  enough  is  coming 
forward  to  supply  the  demand. 
Storage  butter  is  about  exhausted, 
and  no  relief  seems  to  be  in  sight, 
as  to  supply,  until  new  butter  be¬ 
gins  to  come  in.  This  may  be  the 
first  week  in  May.  Everything 
said  above  applies  equally  to  solid 
packed  and  prints. 

Eggs. 

Eggs  are  steady  at  a  decline  of 
1  cent  per  dozen.  The  produc¬ 
tion  of  fresh  eggs  is  about  normal 
for  the  season,  prices  ruling 
about  10  per  cent,  above  a  year 
ago.  The  demand  both  for  con¬ 
sumption  and  speculation  is  very 
good  and  prices  seem  more  likely 
to  remain  steady  during  the  next 
few  days  than  to  decline.  ' 
Cheese. 

Stocks  of  old  cheese  are  nearly 
exhausted.  What  few  cheese  re¬ 
main  are  bringing  a  premium  over 
market  quotations.  The  make  of 
new  cheese  is  increased  and  will 
show  improvement  in  quality  as 
the  season  advances.  New  cheese 
is  selling  about  2  cents  below  the 
price  of  fancy  old.  Part  creams 
and  skims  are  very  dull  and  weak 
at  about  2  cents  off.  There  will 
probably  be  an  increase  in  the 
make  of  new  cheese  and  a  gradual 
reduction  in  the  price  as  the  sea¬ 
son  advances. 

Provisions. 

All  cuts  of  smoked  meats  are 
steady  at  a  decline  of  J4  cent. 
The  high  prices  still  continue  to 
curtail  the  demand.  Prices  have 


been  so  extremely  high  that  even 
a  slight  increase  in  receipts  had 
an  almost  instantaneous  effect 
upon  prices.  Pure  lard  is  steady 
at.  a  decline  of  J4  cent.  The  gen¬ 
eral  feeling  is  weak.  Compound 
lard  is  firm  and  unchanged.  Bar¬ 
rel  pork  shows  a  decline  of  5° 
cents  per  barrel.  Dried  beef  and 
canned  meats  quiet  and  un¬ 
changed.  A  further  reduction  in 
provisions  is  expected  in  the  near 
future. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Specialties. 

Norwegian  Smoked  Sardines. — 
The  demand  continues  good  and 
stocks  of  the  finest  quality  of 
summer  packed  fish  are  readily 
decreasing.  We  look  for  a  scarc¬ 
ity  of  these  goods  before  the  new 
pack  begins.  The  winter  pack  is 
selling  very  well. 

Sardines  and  Sprats. — The  de¬ 
mand  is  very  quiet. 

Mexican  Garlic. — There  is  a 
much  firmer  feeling  in  the  market, 
although  prices  have  not  ad¬ 
vanced  to  any  extent.  Still,  a 
sharp  advance  is  not  at  all  un¬ 
likely. 

Herring. — Very  little  demand 
and  only  in  a  hand-to-mouth 
way. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

There  was  steady  buying  of 
spot  tomatoes  again  this  week 
for.  prompt  shipment  in  lots  of 
one  to  three  carloads,  and  the 
total  of  the  week’s  business  was 
rather  encouraging  to  the  can- 
ners.  Orders  for  single  car  lots 
do  not  cut  much  figure  unless 
sufficiently  numerous  to  make  an 
impression  and  sustain  a  market 
that  has  been  talked  to  death,  so 
to  speak,  by  those  who  do  not 
fully  understand  the  true  situ¬ 
ation,  and  that  fact  has  been  am¬ 
ply  demonstrated  by  the  buying 
during  the  last  two  weeks.  The 
favorable  developments  since  the 
first  of  the  year  overbalance  the 
unfavorable  conditions  in  the 
market  for  canned  tomatoes,  and 
yet,  while  nearly  all  other  staple 
lines  of  food  have  advanced  dur¬ 
ing  that  time,  that  article  has 
dragged  along  the  level  of  the 
lowest  quotations  made  during 
the  period  of  the  greatest  depres¬ 
sion.  The  favorable  develop¬ 
ments  during  this  month  is  the 
continued  buying  of  No.  3  stand¬ 
ard  tomatoes  at  6234  cents  f.  o.  b. 
Baltimore  by  jobbers  located  in 
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the  heart  of  the  Western  tomato 
canning  sections  at  points  in 
Ohio,  Indiana,  Illinois,  Michigan, 
Wisconsin,  Iowa  and  Missouri, 
and  out  as  far  as  Oklahoma.  In 
more  than  one  instance  the  ship¬ 
ments  were  ordered  forward  by 
rail  at  5  cents  per  100  pounds 
above  the  freight  rates  by  rail 
and  lake  lines,  so  urgent  were  the 
needs  of  the  buyers.  In  any  or¬ 
dinary  year,  under  normal  condi¬ 
tions,  these  facts  would  cause  a 
strong  market,  if  not  higher 
prices,  and  it  is  not  unreasonable 
to  think  that  they  will  have  some 
influence  on  the  market  prices 
for  spot  tomatoes  before  long. 

The  buying  of  tomatoes  for 
future  delivery  is  increasing 
slowly  and  there  is  no  snap  to  it. 
The  canners  appear  to  be  quite 
indifferent  as  to  whether  the  job¬ 
ber  buys  futures  or  not,  and  the 
latter  seems  content  to  take  his 
chances  of  doing  equally  as  well 
later  on  when  the  retailer  is  more 
in  the  buying  humor.  The  grow¬ 
ers  and  canners  are  no  nearer  to 
an  agreement  on  the  price  per  ton 
for  the  coming  season’s  crop,  and 
the  latter  are  getting  the  feeling 
of  don't  care  whether  school 
keeps  or  not.  The  grower  must 
set  out  his  tomato  plants  during 
the  month  of  May,  and  it  is  up  to 
him  now,  or  it  will  be  very  soon, 
to  decide  upon  on  his  acreage  for 
the  coming  season.  It  is  safe  to 
say  that  there  will  be  no  famine 
in  tomatoes  next  fall,  but  the  out¬ 
put  of  the  canned  article  will  be 
materially  curtailed. 

In  the  general  line  of  vegetables 
spot  corn  was  the  orfly  article 
that  was  at  all  active  in  car  lots, 
and  the  jobbers  are  looking  for 
anything  that  looks  attractive  in 
that  line.  For  other  articles  there 
was  only  the  usual  run  of  daily 
orders  for  small  lots  covering  six 
or  eight  different  articles,  evi¬ 
dently  to  patch  up  broken  stock. 

No  activity  was  apparent  in 
any  line  of  fruits.  On  the  con- 

Itrary  the  market  was  dull  and 
uninteresting,  with  no  changes  in 
the  quotations  worth  mentioning. 
Some  lines  of  fruits  are  very  light 
and  any  fair  demand  will  cause 
higher  prices  for  them. 

Cove  oysters  are  worth  atten¬ 
tion.  The  stocks  are  small,  com¬ 
paratively,  and  the  next  canning 
season  is  six  months  off.  The 
prices  of  the  spot  goods  are  hard¬ 
ening  a  little  bit  in  anticipation 
of  a  shortage  within  that  time. 
Buy  cove  oysters. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  is  quite  active,  with 
good  demand  for  the  general  list. 
Prices  are  steady,  few  changes 
having  occurred  during  the  week. 

Pepper. — The  market  is  steady. 
Shipments  are  estimated  to  be  far 
less  than  were  received  during 
the  corresponding  months  of  last 
year.  From  the  statistical  posi¬ 


tion  of  this  article  we  would  ex¬ 
pect  to  see  higher  prices  rule. 

Red  peppers  continue  firm  with 
upward  tendency  abroad. 

Cloves  very  steady  here  and  in 
London.  Prices  are  likely  to  go 
higher.  However,  this  spice  is  a 
most  uncertain  one  and  no  one 
ever  knows  what  changes  will 
occur. 

Pimento  (Allspice)  firmer  in 
in  price.  Supply  here  is  reported 
small  as  well  as  in  Jamaica. 

Mace. — Good  grades  are  scarce 
and  prices  are  firm. 

Cassias. — All  grades  of  bark  are 
firm ;  the  demand  is  increasing 
and  the  general  tendency  appears 
upward. 

Gingers  very  firm  at  present 
and  prices  will  no  doubt  advance. 
African  crop  is  reported  small 
and  practically  finished. 

Tapioca. — Prices  are  firmly 
maintained  and  higher  values  are 
anticipated.  Import  cost  is  much 
above  spot  price. 

Seeds. — All  fairly  active  and  in 
good  demand.  Caraway,  Poppy, 
Mustard  and  Celery  unchanged. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
continues  fairly  active,  the  bulk 
of  the  business  being  small  or¬ 
ders  from  the  domestic  trade. 
There  has  been  a  little  more  in¬ 
quiry  from  Europe,  but  the  mar¬ 
kets  are  lower  there  than  here. 
Decidedly  more  interest  has  been 
shown  in  futures  and  the  market 
has  worked  up  to  7  cents  delivered 
in  New  York  for  prime  quality 
November  delivery.  No  damage 
has  been  done  as  yet  to  the  blos¬ 
soms,  but  on  account  of  their 
being  out  so  early  there  is  more 
chance  of  some  damage  later. 

Future  raspberries  are  a  little 
bit  lower  and  could  probably  be 
contracted  to-day  at  21  to  2ij4 
cents  f.  o.  b.  in  barrels. 

Cores  and  skins  have  met  with 
an  active  demand  and  the  few  re¬ 
maining  lots  are  now  held  at 
$1.35  to  $1.50  f.  o.  b. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  follows  : 
Prime,  7%  to  7F2  cents ;  choice, 
7j4  to  8  cents;  fancy,  9^2  to  10 
cents,  all  f.  o.  b.  in  50-pound 
boxes;  carton,  ]/z  cent  per  pound 
higher.  Cores  and  skins,  $1.35  to 
$1.50;  chops,  to  1^2  cents 
f.  o.  b.  buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Rice. 

More  interest  is  manifested  in 
rice  circles.  The  constant  decline 
in  the  market  since  the  opening 
of  the  year  caused  many  buyers 
to  adopt  a  conservative  policy,  as 
far  as  general  local  and  distribu¬ 
tive  demand  is  concerned.  There 
are  those  who  are  now  buying 
freely  because  after  careful  in¬ 
vestigation  find  prices  are  con¬ 
siderably  lower  than  the  cost  of 


production  and  within  a  fraction 
of  the  lowest  prices  ever  reached 
since  i860  (fifty  years  ago). 
There  are  others,  who  while 
quoting  market  as  demoralized, 
are  at  the  same  time  quietly  buy¬ 
ing  largely  in  excess  of  present 
needs  in  anticipation  of  future 
requirements  and  probable  ad¬ 
vanced  prices. 

Advices  from  the  South  note  a 
decidedly  better  tone,  although 
the  market  on  the  Atlantic  Coast 
is  still  quiet.  At  New  Orleans 
an  improved  demand  prevails ; 
some  difficulty  is  experienced  in 
filling  orders,  and  an  advance  of 
l/i  to  %  cent  on  Japan  sorts  has 
been  secured. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  an  active 
inquiry  is  reported  for  export  and 
also  for  home  consumption,  and 
buying  limits  have  been  advanced 
full  V&  to  J4  cent  on  desirable 
quality.  Stocks  of  cleaned  are 
not  large  and  many  of  the  mills 
have  closed  down.  Planters  and 
millers  are  keeping  in  touch  with 
the  movement,  regarding  with 
peculiar  interest  the  course  of 
the  market  and  the  probable 
effect  of  the  improved  demand 
on  future  prices.  The  rice  market 
will  bear  watching. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 


MARKET  NOTES. 

Florida  cucumbers  range  from 
$3.50  to  $4  per  crate  and  hothouse 
around  $1  per  dozen.  The  de¬ 
mand  is  good. 

Florida  tomatoes  are  a  little 
easier  and  are  now  quoted  at  $2 
to  $3.  The  quality  is  good,  but 
small.  Demand  excellent. 

Asparagus  is  coming  from  Jer¬ 
sey,  California  and  Georgia.  Cali¬ 
fornia  grass  is  quoted  at  30  to  35 
cents,  which  is  cheap.  The  qual¬ 
ity  is  good  and  the  demand  excel¬ 
lent.  Georgia  asparagus  averages 
40  cents  and  Jersey  about  the 
same  price.  The  supply  of  near- 


Bouillon  Capsules 

© 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

HIGHEST  IN  HONORS 

Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

AMERICA 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

> 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


HITTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


FLEISCHMANN’S 

CBNPREUEI  YEAST 

HXS  NO  EQUHL 


A  Splendid  Cigar 
Proposition 

We  are  pleased  to  announce  we  are 
now  offering  a  very  interesting  proposi¬ 
tion  on  the  famous  Hawthorn  Cigar. 
For  the  present  we  will  give  with  each 
1,000,  at  $35  00,  100  free.  This  Cigar 
holds  the  record  of  being  a  leading 
seller  in  its  home  territory  for  a  longer 
period  than  any  other  brand.  We  invite 
you  to  place  your  orders  at  once. 
CROCKER  GROCERY  COMPANY 
WILKES-BARRE,  PA. 

We  have  the  most  perfect  HUMIDOR  for  cur¬ 
ing  Cigars  In  the  United  States. 
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by  grass  is  light  on  account  of  the 
recurring  cold  weather.  The  de¬ 
mand  is  fair. 

Nearby  salad  is  very  cheap — 
$1.50  to  $1.75  per  barrel,  as 
against  $3.50  to  $4.  There  is  very 
little  Southern  salad  coming;  the 
price  is  $1  per  basket. 

Beets  from  North  Carolina  and 
Charleston  range  from  $2.50  to  $3 
per  package  and  seem  to  be 
wanted. 

Florida  strawberries  range  from 
20  to  30  cents  per  quart.  The 
first  North  Carolina  berries  are  in 
market  at  20  cents.  The  quality 
is  fair  and  the  demand  good. 

Florida  eggplants  average  $3.50 
per  crate  if  they  are  good  and 
around  $2.50  if  not  so  good. 
Good  eggplants  are  wanted. 

Florida  celery  is  glutted  and 
ranges  from  50  cents  to  $1.25,  of 
which  70  cents  is  absorbed  by  the 
freight.  Too  many  growers  have 
gone  into  the  celery  business  this 
year. 


THE  NEW  YORK  LETTER 

(Continued  from  page  12.) 

late  they  found  that  the  pure  ma¬ 
terial  was  so  soft  and  so  easily 
affected  by  heat  that  it  would 
melt  under  the  touch.  Naturally, 
objections  were  made  to  soiling 
the  hands  whenever  a  person 
wished  to  eat  candies,  so  the 
manufacturers  started  to  coat 
their  sweets  with  gum  benzoin. 

Gum  benzoin  is  the  sap  of  a  tree 
known  as  the  styrax  benzoin  and 
is  found  in  Siam,  Sumatra  and 
Borneo.  The  chocolate  manufac¬ 
turers  who  use  it  for  coating  their 
candies  claim  that  it  is  a  healthy 
vegetable  product  and  point  to  the 
fact  that  it  is  highly  esteemed  as 
a  medicine  and  a  cosmetic.  Gum 
benzoin  costs  40  cents  a  pound, 
but  out  of  a  pound  of  the  sap, 
which  is  sold  as  it  is  scraped  from 
trees  with  twigs  and  pieces  of 
bark  in  it,  only  a  little  over  half 
a  pound  of  the  pure  gum  can  be 
made.  The  shellac  may  be 
bought  at  present  for  about  12 
cents  a  pound. 

!  he  small  confectioners  natu¬ 
rally  began  to  look  for  a  cheaper 
substitute  and  finally  found  that  a 
good  grade  of  shellac  would  fill 
the  same  uses  that  the  gum  ben¬ 
zoin  did. 

Hie  activity  of  the  salesmen  for 
shellac  companies  in 


large  manufacturers  and  trying 
to  persuade  them  to  change  from 
the  use  of  gum  to  shellac,  telling 
them  how  many  of  their  competi¬ 
tors  had  done  so,  finally  resulted 
in  the  filing  of  complaints.  It  is 
generally  expected  that  the  use  of 
shellac  will  be  stopped. 

*  *  * 

An  auxiliary  of  the  American 
Specialty  Association,  having 
jurisdiction  over  the  Mississippi 
Valley  territory,  with  head¬ 
quarters  in  Memphis,  was  organ¬ 
ized  in  that  city  on  April  8th. 
The  following  are  the  officers: 
President,  Paul  J.  Henning,  Van 
Camp  Packing  Co. ;  vice-presi¬ 
dent,  T.  L.  Snyder,  Beech-Nut 
Packing  Co. ;  secretary-treasurer, 
P.  H.  Vernon,  of  Libby,  McNeil 
&  Libby. 

Secretary  J.  T.  Austin  returnee 
this  week  from  a  tour  of  the 
Southern  States.  He  says  that  he 
met  with  great  encouragement 
and  the  association  is  now  firmly 
established  in  Dixie  land. 

*  *  * 

The  objections  of  the  jobbers 
to  the  selling  plan  announced  last 
week  by  Procter  &  Gamble  re¬ 
sulted  in  that  company  issuing 
a  new  plan  a  few  days  ago.  The 
latest  plan  gives  a  discount,  or 
commission,  of  25  cents  a  box  on 
orders  of  less  than  five  boxes. 
The  first  discount  was  only  20 
cents  and  the  jobbers  objected  to 
this,  some  of  them  refusing-  to 
handle  the  goods  at  all  for  that 
discount.  On  orders  from  5  to 
10  boxes  a  discount  of  20  cents  a 
box  is  offered ;  from  10  to  25 
boxes,  15  cents;  and  over  25 
boxes,  10  cents. 

The  discounts  are  not  as  large 
as  were  formerly  paid,  but  it  is 
thought  that  the  jobbers  will  be 
satisfied.  This  schedule  was 
offered  after  several  conferences 
between  the  Manufacturers’  Com¬ 
mittee  of  the  Wholesale  Grocers’ 
Association  and  representatives 
of  the  soap  company. 

*  *  * 

The  Washington  Sugar  Refin¬ 
ing  Co.,  of  New  York,  was  incor¬ 
porated  this  week  with  a  capital 
stock  of  $1,600,000  to  conduct 
sugar  refineries.  The  directors 
are  Frederick  R.  Swift,  Thomas 
Achenbach,  John  G.  Daniel  and 
Ernest  J.  Ellenwood.  The  di¬ 
rectors  say  that  this  is  an  inde¬ 
pendent  company  with  no  connec¬ 
tion  whaWyer  with  any  of  the  old 


Ellwood  Hanson,  secretary  o 
the  Brooklyn  Retail  Grocers’  As¬ 
sociation,  has  made  an  application 
for  the  position  of  Chief  of  the 
Bureau  of  Weights  and  Measures. 
Mr.  Hanson  has  been  an  in¬ 
spector  in  the  department  for 
over  ten  years  and  his  work  has 
always  been  most  satisfactory  to 
his  superiors  and  to  the  grocers. 


Summarized  Market  Con¬ 
ditions. 

There  is  some  disposition  on 
the  part  of  holders  of  Santos  cof¬ 
fees  to  make  concessions,  buyers 
still  purchasing  only  enough  to 
fill  immediate  needs.  Offerings  o:' 
shipments  direct  from  Rio  had  a 
rather  discouraging  effect  on 
holders  here.  These  shipments 
were  bought  by  Rio  before  the 
San  Paulo  export  limitations  went 
into  effect.  Dealers  here  are  un- 
abie  to  make  any  estimate  as  to 
how  much  coffee  is  held  there  for 
shipment  and  so  are  willing  to 
make  small  concessions.  Mild 
coffees  are  dull.  Some  small  sales 
of  Maracaibos  have  been  noted. 
Bogotas  are  neglected.  Mexicans 
attract  little  attention,  but  prices 
are  firm  on  account  of  the  small 
crop. 

There  is  a  steady  jobbing  de¬ 
mand  for  teas  from  out  of  town 
points.  Sales,  however,  are  most¬ 
ly  small  lines.  Prices  are  firm,  as 
the  holders  fear  to  press  sales  by 
giving  concessions,  feeling  that  it 
would  only  lower  prices  without 
stimulating  trade. 

Receipts  of  raw  sugar  at  this 
port  this  week  are  very  heavy,  so 
that  the  refiners  do  not  have  to 
hustle  for  supplies.  They  are 
buying  in  good  quantities,  never¬ 
theless,  and  are  willing  to  pay  the 
prevailing  quotations. 

Refined  sugar  is  dull.  Jobbers 
are  well  supplied  by  the  recent 
orced  withdrawals  on  old  con¬ 
tracts  and  are  not  inclined  to 
make  new  contracts. 

Rice  is  in  fair  demand.  Hold¬ 
ers  are  no  longer  willing  to  shade 
prices,  as  advices  from  the  South 
lave  a  firmer  tone.  Some  of  the 
dealers  say  that  the  farmer  must 
soon  sell,  as  with  the  coming- 
warmer  weather  he  must  plant  the 
new  crop.  Warm  weather,  they 
say,  is  also  favorable  to  the 
weevils.  ' 

Molasses  is  in  better  demand. 

.  mprovement  is  reported  in  new 
Ponce,  which  is  now  coming  for¬ 
ward  quite  freely.  Other  grocery 


grades  are  firm  and  inquiries 
numerous.  Blackstrap  is  firm. 

Fancy  butter  is  still  in  light 
supply.  The  demand  is  not  very 
active,  but  it  is  more  than  equal 
to  the  supply.  Creamery  specials 
are  firm  at  33  cents  and  it  is  re¬ 
ported  that  premiums  are  being 
paid  for  fine  shipments.  Extras 
bring  32  cents.  Firsts  are  in  de¬ 
mand  and  the  best  grades  bring 
31  cents.  Storage  butter  is 
quoted  at  30  cents,  but  holders  are 
usually  willing  to  make  some  con¬ 
cessions. 

The  receipts  of  eggs  have  in¬ 
creased  a  little  this  week  and 
prices  consequently  declined  /2 
cent.  The  demand  is  brisk  and 
the  prices  are  now  firm  at  24  to 
25^2  cents  for  the  best  grades. 
The  advices  received  from  the 
West  are  bullish  and  this  tends 
to  give  the  market  a  firm  tone. 

Canned  tomatoes  have  a  pretty 
steady  demand  from  local  jobbers, 
but  sales  are  in  small  lots.  Prices 
are  somewhat  firmer  than  last 
week.  While  there  is  no  large  de¬ 
mand  for  corn,  the  movement  is 
enough  to  keep  the  holders  firm. 
Peas  are  in  fair  demand,  especially 
the  cheaper  grades.  Asparagus  is 
weak,  many  holders  offering  to 
make  concessions. 

California  peaches  are  in  de¬ 
mand  at  firm  prices.  Apricots 
have  a  fair  inquiry,  but  prices  are 
not  at  all  affected  by  reported 
damage  to  the  coming  crop. 
Pears  cause  some  interest,  but 
prices  are  rather  high  for  most 
Duyers.  Cherries  are  quiet.  Gal¬ 
on  apples  are  in  more  demand, 
)ut  the  situation  is  still  unsettled, 
as  most  of  the  stock  does  not 
come  up  to  the  requirements. 

Fred.  A.  McGill. 


N«w  Patent*  and  Trad*- marks  in  tke 

Orsosrj  Ida*. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  D.  C.,  April  5,  1910. 
953796.  Display  apparatus.  Carl 
Orgaard,  Wheelock,  N.  D. 

953.8I7.  Apparatus  for  baking  beans. 
Freeman  A.  Calley,  Franklin,  N.  H. 

953  886.  Egg  testing  device.  Chester 
Woodring,  Strong  City,  Kan. 

953.90I.  Dipper  for  ice  cream  cones. 
Albert  J.  Daniel,  Boone,  Iowa. 

953,911.  Display  counter.  Claude  W. 
Kress,  New  York,  N.  Y. 

954.147.  Machine  for  icing  cakes. 
Roy  V.  Sucher,  Dayton,  Ohio. 

954.186.  Roll  pinning  machine.  Fred. 
P.  Hoffman,  Buffalo,  N.  Y. 

TRADE  MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  47.966.  ‘‘Nuraya”  for  tea. 
Closset  &  Devers.  Portland,  Ore. 

Ser.  No.  47,989.  “Lady  Baltimore” 
for  chocolate  candy.  George  R.  Hoge, 
Baltimore.  Md. 


visiting  the  companies. 
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w«  wrald  be  plaued  to  have  or  publication  in  tbi»  column  the  idoaa  of  our  roadera  upon  trad*  topics 
it  being  understood  that  wo  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer's  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries  within  our  power  to  answer  will  also  be  noticed  In  this  department. 


McClure’s  Magazine  Will  Not  Attack 
Canned  Goods. 

Bel  Air,  Md.,  April  13,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant." 

Dear  Sir  : — The  attention  of 
the  Bureau  of  Publicity  has 
recently  been  called  to  the  follow¬ 
ing  clipping  from  the  “Canner 
and  Dried  Fruit  Packer": — 

AN  OPPORTUNITY. 

It  would  seem  that  “McClure’s 
Magazine”  is  preparing  to  launch  a 
series  of  articles  dealing  with  the 
problem  of  feeding  the  American 
people  and  why  the  cost  of  most 
foods  is  high.  We  gather  this 
from  an  interview  Marion  Hamilton 
Carter,  of  hookworn  fame,  gave  a 
short  time  since  at  Battle  Creek, 
Mich.,  where  she  went  to  absorb 
“material”  for  the  articles  referred 
to.  Of  course,  no  magazine  stuff 
having  to  do  with  food  products 
would  be  regarded  as  worth  pub¬ 
lishing  unless  it  took  a  whack  at 
canned  goods,  and  we  believe  the 
following  expression  from  Miss  Car¬ 
ter  leaves  little  or  no  room  for 
doubt  that,  somewhere  in  her  story, 
she  will  pay  her  respects  to  can- 
'  nery  products  : — 

“In  the  city  restaurants  most 
of  the  vegetables  served  are 
from  tin  cans,  in  which  they 
have  rested  one,  two  or  even 
three  years.  What  are  the 
American  people  coming  to? 

Meat  is  decayed ;  canned  vege¬ 
tables  aged  and  fermented. 
Many  of  the  ills  of  the  race  are 
traceable  to  this  very  kind  of 
food,  through  autointoxication.” 

It  is  quite  clear  from  this  that 
“McClure’s”'  is  going  to  have  some¬ 
thing  interesting  to  say  about  canned 
goods;  and,  as  anything  square  and 
to  the  credit  of  the  canning  indus¬ 
try  would  “lack  interest,”  it  is  a 
moral  certainty  that  whatever  is  said 
will  be  calculated  to  lessen  the  con¬ 
sumptive  demand,  through  making 
the  people  believe  that  canned  goods 
contain  adulterants  or  that  they  are 
otherwise  unhealthful. 

On  April  6th  the  following  let¬ 
ter  was  addressed  to  the  editor 
of  “McClure’s  Magazine”  : — 

Editor  “McClure’s  Magazine,” 

New  York  City. 

Dear  Sir : — We  learn  that  there 
will  shortly  appear  in  your  mag¬ 
azine  an  article  from  the  pen 
of  Marion  Hamilton  Carter  on 
“Canned  Goods.”  If  this  is  the 
case,  we  would  like  to  ask  that  our 
industry  be  treated  fairly,  because 
the  inclosed  clipping  would  show 
that,  if  true,  the  subject  of  fruits 
and  vegetables  is  not  being  handled 
in  an  intelligent  manner.  The  para¬ 
graph  which  says  “canned  vegetables 
aged  and  fermented,”  is  very  mis¬ 
leading  because  anyone  familiar 
with  canned  goods  knows  that  if 
the  contents  of  the  can  are  spoiled 
in  the  slightest  degree  a  “swell”  is 


1 


developed,  which  immediately  ren¬ 
ders  the  article  so  unfit  for  use 
that  even  dumb  animals  could  de¬ 
tect  the  change  and  would  refuse 
to  eat  it. 

We  hope  you  will  pardon  our  call¬ 
ing  your  attention  to  this  matter, 
and  we  beg  to  say  that  this  letter  is 
written  entirely  in  justification  of 
the  clipping  which  is  herewith  in¬ 
closed.  If  this  clipping  is  incor¬ 
rect,  we  desire  to  make  our  most 
humble  apologies  for  thus  taking 
your  time,  which  we  know  is  valua¬ 
ble. 

Thanking  you  fpr>  the  courtesy  of 
a  reply  at  you-r  early  convenience, 
we  beg  to  remain, 

Yours  very  truly, 

Frank  E.  Gorrell, 

Secretary. 


On  April  9th  the  following 
answer  was  received  : — 


Mr.  Frank  A.  Gorrell,  Secretary, 
National  Canners’  Association, 
Bel  Air,  Md. 


Dear  Sir  '.—Replying  to  your  favor 
of  the  6th  inst.,  this  supposed  in¬ 
terview  with  Miss  Marion  Hamilton 
Carter  was  published  in  a  trade 
paper  and  I  called  Mr.  McClure's  at¬ 
tention  to  it.  Mr.  McClure  states 
that,  “‘McClure’s  Magazine’  has 
never  for  one  moment  contemplated 
a  discussion  of  any  kind  of  canned 
goods.  Such  matters  do  not  come 
within  the  scope  of  the  magazine. 
I  have  never  seen  any  reason  to  take 
the  question  up.  I  have  always 
felt  that  the  manufacturers  of 
canned  goods  have  rendered  a  great 
service  to  civilization.”  Miss  Car¬ 
ter  states  that  she  never  gave  the 
interview  which  is  credited  to  her. 

We  would  be  very  glad  if  you 
would  advise  the  members  of  your 
association  of  Mr.  McClure’s  atti¬ 
tude  on  this  subject. 

Very  truly  yours, 

Curtis  P.  Brady, 

Secretary. 


Frank  E.  Gorrell, 


Secretary. 

*  *  * 


Advertisers  Take  Notice. 

East  Liverpool,  Ohio, 

April  J2,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Dear  Sir: — I  have  just  com¬ 
pleted  my  new  modern  two-story 
120  x  40  brick  warehouse,  in 
which  I  am  going  to  open  an  up- 
to-date  general  store — grocery, 
butcher  shop,  etc.  If  you  would 
be  kind  enough  to  make  mention 
of  this  fact  it  will  be  highly  ap¬ 
preciated,  as  I  want  to  get  into 
communication  with  your  adver¬ 
tisers  to  buy  my  new  goods. 
Thanking  you  in  advance  for  this 
favor,  T  am, 

Jas.  De  Rose, 

223  Broadway. 


soak  tbe  night  before. 

MINUTE 


Just 

suppose 

you  were  in  lie 
kitchen  and  want¬ 
ed  to  make  a  des¬ 
sert  and  make  it 
in  a  burry  too.  A 
tapioca  pudding 
would  be  nice  but 
youcouldn’tmake 
it  of  pearl  tapioca 
because  youdidn’t 
tbink  to  put  it  to 
If  you  bad 

TAPIOCA 


you  would  be  all  right,  because  it  doesn’t  need  to 
be  soaked.  In  fifteen  minutes  from  tbe  time  it  is 
taken  from  tbe  package  it  is  ready  to  serve. 
Besides,  tbe  pudding  is  not  gummy  or  lumpy. 
One  package  will  make  six  full  quarts. 
Then  suppose 


you  instruct  your  clerks  to  tell  this  to  every  lady 
upon  whom  they  wait  to-day,  and  let  them  know 
why  MINUTE  TAPIOCA  is  better  than  tbe  other 
kind.  Tbe  quality  of  tbe  product  is  sucb  that 
they’ll  (bank  you  for  tbe  suggestion.  Don't 
forget  that  you  gain  too.  There's  better  than  an 
ordinary  profit  in  it.  Have  you  used  Minute 
Tapioca  in  your  ow  n  borne?  Send  us  your  job¬ 
ber's  name  and  you'll  get  a  package  to  try.  Do 
you  know  wbat  tapioca  comes  from  and  bow  it 
is  made?  When  writing  for  the  package  ask 
for  “Tbe  Story  of  Tapioca”.  It's  free. 


MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


Nickel  or 
Breuss  Mounted 
DELIVERY  HARNESS 
that  wear  well  and  are 
attractive,  at 
#30.00,  #38.00  and  #48.00 


JOHN  WANAMAKER 

Horse  Goods  Store 
PHILADELPHIA 
PA. 


PATENTS 

an4  Trade-marks  procured  promptly 
properly  la  all  oountrlea. 

Davis& Dafis,  Washington,  D.  C. 


MANY  QROCBRS 

Find  It  pays  them  to  read  the 
“good  atuff  ”  In 

The  Advertising  World 
Columbus.  Ohio 

ItBpit  tTM,  or  tear  aaatha'  Mai  tor  It  Mat* 
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Goods  in  Cold  Storage  But  One  Day  Mast 
be  Labeled  Under  this  Bill 


The  Cold  Storage  Measure  Introduced  in  Congress  Last  Week 
Contains  this  Provision.  Goods  Stored  More  than  a  Year 
Are  Adulterated  by  Reason  of  that  Fact. 


Special  Correspondence  of  ‘‘Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

April  14,  1910. 

I  give  herewith  the  complete 
text  of  the  cold  storage  bill  which 
was  introduced  in  the  Senate  last 
week  by  Mr.  Lodge’s  Committee 
on  Food  Investigation.  It  was 
referred  to,  but  not  reproduced  in 
full,  in  last  week’s  correspond¬ 
ence  : — 

A  BILL 

To  prevent  the  sale  or  transportation 
in  interstate  or  foreign  commerce 
of  articles  of  food  held  in  cold 
storage  for  more  than  one  year, 
and  for  regulating  traffic  there¬ 
in,  and  for  other  purposes. 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled.  That  any  article 
of  food  which  has  been  held  in  cold 
storage  for  more  than  one  year  shall 
be  deemed  to  be  adulterated  within 
the  meaning  of  Sections  2  and  10  of 
the  act  approved  June  30,  1906,  en¬ 
titled  “An  act  for  preventing  the 
manufacture,  sale  or  transportation 
of  adulterated  or  misbranded  or 
poisonous  or  deleterious  foods, 
drugs,  medicines  and  liquors,  and 
for  regulating  traffic  therein,  and  for 
other  purposes.”  (Thirty-fourth 
Statutes,  page  768.) 

Sec.  2.  That  any  article  of  food 
which  has  been  held  in  cold  storage 
for  any  period  of  time,  if  such  arti¬ 
cle  or  the  package  containing  it  fail 
to  bear  a  label  plainly  and  correctly 
stating  the  period  of  time  during 
which  the  article  has  been  held  in 
cold  storage,  shall  be  deemed  to  be 
misbranded  within  the  meaning  of 
Sections  2  and  10  of  the  act  approved 
June  30,  1906,  entitled  “An  act  for 
preventing  the  manufacture,  sale  or 
transportation  of  adulterated  or  mis¬ 
branded  or  poisonous  or  deleterious 
foods,  drugs,  medicines  and  liquors, 
and  for  regulating  traffic  therein  and 
for  other  purposes.”  (Thirty-fourth 
Statutes,  page  768.) 

The  only  important  provision  is 
Section  2,  which  requires  goods 
kept  in  cold  storage  for  any  period 
whatever  to  bear  a  label  stating 
the  time.  Section  1,  which  prac¬ 
tically  forbids  the  keeping  of 
goods  in  cold  storage  for  more 
than  one  year,  is  satisfactory  to 
all  interests,  because  it  is  claimed 
that  almost  never  are  goods  kept 
in  storage  more  than  that  period. 

Section  2  is  not  satisfactory  and 
I  am  told  will  be  bitterly  opposed 
by  the  large  warehousing  inter¬ 
ests.  Their  contention  is  that 
goods  remaining  in  storage  a 
short  time  are  unchanged,  and 
that  there  is  therefore  no  reason 


to  give  public  notice  of  the  fact. 

The  Senate  Committee  devoted 
some  attention  at  the  week's  hear¬ 
ings  to  the  general  question  of 
cold  storage  and  what  the  above 
bill  would  do  to  it.  The  evidence 
was  given  by  New  York  whole¬ 
sale  dealers  in  butter  and  eggs 
who  use  cold  storage  constantly — 
Walton  &  Co.  and  Long  &  Co. 

John  J.  Walton,  representing 
the  former  firm,  said  that  if  the 
butter  was  good  when  first  sent 
to  storage,  there  was  no  reason 
why  it  could  not  keep  perfectly 
sweet  for  three  or  four  years. 
Butter  from  the  farm  of  Levi  P. 
Morton  that  had  been  kept  in 
cold  storage  for  three  or  for  years 
had  been  shown  to  the  witness 
and  had  been  found  by  him  to  be 
perfectly  sweet  and  good.  His 
firm,  however,  did  not  usually 
keep  the  butter  in  cold  storage 
for  more  than  eight  or  nine 
months.  The  cold  storage  system 
was  merely  a  leveler  of  prices 
and  rendered  them  much  more 
stable  and  even  throughout  the 
year.  As  for  the  passage  of  a  law 
requiring  the  branding  of  cold 
storage  products  with  the  date  at 
which  placed  in  storage,  the  wit¬ 
ness  said  he  would  greatly  regret 
the  passage  of  such  legislation. 

John  A.  Kunkel,  of  Long  &  Co., 
said  that  if  it  were  not  for  the 
cold  storage  metliod  of  keeping 
eggs  that  commodity  would  sell 
as  low  as  8  and  9  cents  a  dozen 
during  certain  seasons  and  as  high 
as  75  cents  and  $1  in  other  sea¬ 
sons  of  the  same  year. 

Both  witnesses  thought  a  bill 
requiring  eggs  to  be  marked  cold 
storage  would  greatly  interfere 
with  their  sale. 

The  bill  introduced  by  Senator 
Lodge’s  committee  is  expected  to 
have  another  effect — of  leading  to 
a  much  more  general  investiga¬ 
tion  into  the  cold  storage  busi¬ 
ness. 

On  Wednesday  afternoon  Sena¬ 
tor  Heyburn  introduced  the 
necessary  resolution  permitting 
the  inquiry.  It  provides  that  the 
committee  sha  11  hold  hearings  on 


the  subject  of  cold  storage  and 
take  all  phases  of  the  question 
into  consideration.  It  was  re¬ 
ferred  to  the  Committee  on  Con¬ 
tingent  Expenses. 

Coincident  with  the  request  for 
permission  to  take  sworn  testi¬ 
mony,  Dr.  Wiley,  chief  chemist  of 
the  Agricultural  Department,  on 
the  same  day  sent  a  communication 
to  Senator  Lodge,  chairman  of 
the  committee,  detailing  at  some 
length  the  injurious  effects  of  long 
retention  in  cold  storage  plants 
on  meats  and  other  articles  of 
food.  The  effect  of  cold  storage 
on  prices  was  also  discussed  by 
Dr.  Wiley.  It  was  held  that  all 
articles  preserved  in  this  manner 
soon  begin  to  deteriorate,  and 
the  ratio  of  inferiority  is  gradually 
increased  by  the  length  of  time 
during  which  food  products  are 
preserved. 

The  value  of  cold  storage  arti¬ 
cles  as  food  is  declared  by  Dr. 
Wiley  to  be  much  inferior  to  those 
not  handled  through  such  proc¬ 
esses.  The  data  furnished  by 
Dr.  Wiley  was  referred  to  the 
Committee  on  Manufactures. 

Holt. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Advertising  Expert  Tells  How 
Tomato  Consumption 
Can  be  Increased. 

Answering  Mr.  Strasbaugh  as  to  Canned 
Tomatoes  Being  a  Puzzle,  Mr.  Gray 
Says  Solution  Lies  in  Widening  Their 
Uses.  To  do  that  Women  Must  be 
Reached  and  Taught  New  Processes. 

Mr.  Strasbaugh  says:  “There  is 
one  excuse  for  present  conditions 
and  prices  of  tomatoes” : — 

Exactly.  But  Mr.  Strasbaugh 
does  not  go  on  to  say  what  that 
particular  excuse  may  be. 

But  if  he  were  able  to  make  a 
canvass  of  the  housekeepers  in 
any  large  city  he  would  find  these 
women — the  majority  of  them — 
absolutely  ignorant  of  the  many 
uses  to  which  canned  tomatoes 
can  be  put. 

Tomatoes,  together  with  corn 
and  peas,  are  practically  staple. 
The  average  woman  buys  a  can, 
dumps  the  contents  into  a  stew 
pan,  adds  a  little  butter,  pepper 
and  salt  and  serves. 

Maybe  she  will  make  tomato 
soup  now  and  then,  but  the  “just 
add  hot  water  and  serve”  soups 
are  so  much  handier. 

So  much  for  a  preface.  Now 
for  the  solution.  To  reach  it  you 


must — there's  no  half  way  to  it — 
you  must  reach  the  woman — the 
housekeeper.  The  woman  who  is 
in  close  personal  touch  with  the 
kitchen  and  who  knows  exactly 
what  is  to  be  served  at  every  one 
of  the  twenty-one  meals  for  the 
week. 

These  women  must  be  taught  to 
use  metre  canned  'tomatoes — and 
let  me  say  right  here  that  this 
holds  good  with  corn  and  peas  as 
well — and  there’s  but  one  way  to 
do  it.  That  is  to  teach  her  new 
ways  of  cooking  tomatoes. 

It  is  hard  for  the  woman  to  plan 
her  meals.  It  is  hard  for  her  to 
work  out  a  reasonable  variety  of 
vegetable  dishes  and,  in  conse¬ 
quence,  she  is  very  ready  to  listen 
to  anything  that  you  may  have  to 
suggest  for  the  making  of  this 
work  of  hers  easier. 

So  far  so  good.  Now,  how  to 
reach  these  women. 

The  grocer  cannot  be  expected 
to  do  it.  He  will  do  his  part,  un¬ 
doubtedly,  but  he  has  not  the  time 
to  talk  to  each  individual  cus¬ 
tomer  as  she  will  have  to  be  talked 
to. 

The  packers  of  canned  tomatoes 
must  get  together  and  advertise. 
Talk  to  these  women.  Tell  them 
about  canning  processes.  Tell 
them  about  the  choiceness  of  the 
tomatoes  used.  About  the  sani¬ 
tary  conditions.  About  the  uni¬ 
formity  of  the  goods. 

And  in  every  bit  of  copy  there 
must  be  printed  a  recipe  for  cook¬ 
ing-  tomatoes — a  different  one 
each  time. 

In  addition  a  plan  could  be 
worked  out  whereby  the  women 
would  send  in  their  own  recipes. 
They  could  be  encouraged  to  try 
new  dishes,  to  use  tomatoes  in  the 
preparation  of  sauces — dressings, 
and  so  on. 

Cost?  If  the  tomato  packers 
would  follow  the  association’s 
suggestions  and  contribute  one 
cent  for  each  case  packed,  there 
would  be  a  fund  large  enough  to 
take  canned  tomatoes  off  the 
“puzzle”  list  forever. 

And  tomatoes  would  not  be 
selling  at  3  cents  a  dozen  less  than 
they  cost  to  pack. 

There’s  the  solution  of  your 
puzzle.  But  there  must  be  a 
head  to  control,  not  only  the  ex¬ 
penditure,  but  the  standard  of  the 
output. 

Russell  Gray. 

Philadelphia,  Pa., 

April  14,  1910. 
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Conducted  by  Ivan  F* .  Thompson 


An  “Exterminating"  Window. 

The  old  adage,  “a  stitch  in  time 
saves  nine,”  applies  also  to  pre- 
ventatives  in  general,  and  to  the 
extermination  of  parasites  in  par¬ 
ticular. 

“An  ounce  of  prevention  is  bet¬ 
ter  than  a  pound  of  cure,”  says 
another  old  adage — and  you  want 
to  sell  as  much  of  the  “preven¬ 
tion”  as  you  have  in  stock.  To 
this  end  dress  a  window  as  fol¬ 
lows  :  Cover  your  floor  with 


place  signs  as  in  sketch,  only  ad¬ 
ding  prices. 

On  the  top  of  each  box  place 
three  bottles  or  cans  of  some  in¬ 
sect  destroying  preparation  and 
appropriate  signs.  The  lower 
part  of  the  cardboard  upon  which 
the  words  are  lettered  could  be 
used  effectively  as  a  background 
to  the  three  cans  upon  the  left  and 
right  hand  boxes. 

Now,  behind  these  place  more 
crepe  paper  draped  boxes  and  on 


cheese  cloth  of  any  old  color,  for 
it  will  not  show,  but  will  keep 
the  moth  balls  clean  enough  to  sell 
when  you  are  through  with  this 
particular  window  design.  Place 
three  boxes  (covered  with  crepe 
paper — I  think  I’d  make  it  red 
crepe  paper),  as  in  sketch,  and 
hang  fly  paper  on  them.  Between 
the  left  hand  box  and  the  centre 
one,  but  further  back,  place  three 
or  more  boxes  or  cans  of,  say, 
“Smith’s  Invention.”  Do  the 
same  on  the  right.  Then  fill  up 
space  on  floor  with  moth  balls 
(which  will  soon  be  in  demand 
when  winter  clothes  are  being 
put  away  for  the  summer)  and 


the  centre  one  build  a  pyramid  of 
borax  cartons  and  sign.  On  the 
left  hand  box  place  a  can  of,  say, 
bug  killer,  one  of  “Smith’s  Inven¬ 
tion,”  and  another  can  of  bug 
killer.  Do  ditto  to  the  right. 

Back  of  these  again  pile  behind 
the  centre  pyramid  of  borax 
enough  invisible  boxes  to  reach 
sufficiently  far  above  the  borax  to 
enable  you  to  put  on  the  front  side 
a  sign  “paris  green,”  below  which 
are  some  bags  (or  whatever  re¬ 
ceptacle  you  use  for  the  purpose) 
containing  paris  green  and  rest¬ 
ing  on  the  top  of  the  borax  car¬ 
tons.  On  top  of  this  box  pyramid 
some  rougTi  on  rats,  or  any  similar 


article,  and  back  it  as  in  sketch. 

To  left  and  right  of  this  build 
a  wall  of  borax  cartons  and  top 
them  with  roach  food. 

I  forgot  to  mention  you  might 
use  oil  of  cloves  and  red  pepper, 
as  in  sketch. 

A  Striking  Fresh  Vegetable  Display. 

The  ranks  of  the  vegetarians 
are  receiving  recruits  almost 
daily.  Some  of  America’s  great¬ 
est  athletes  are  vegetarians,  but 
athlete  or  no  athlete,  and  total 
abstainer  of  meat  or  merely  lover 
of  vegetables  as  side  dishes,  a  fel¬ 
low  likes  his  vegetables  fresh 
when  he  can  get  ’em.  The  “why” 
of  this  preamble  is  that  it  is  up 
to  you  to  prove  a  fellow  can  get 
’em — and  of  you.  Now,  there  are 
various  ways  in  which  this  could 
be  done.  Try  this  one:  Place  a 
light  brown  cloth  on  the  ground. 
On  the  right  hand  side  of  your 
window  fill  up  a  triangular  space 


with  (reading  from  right  to  left) 
young  onions  (scullions),  spinach, 
green  and  red  peppers,  radishes, 
lettuce  and  watercress,  also  car¬ 
rots  backed  by  eggplants,  pota¬ 
toes,  cucumbers,  turnips,  backed 
by  large  onions  and  beets. 

In  centre  place  a  wheelbarrow 
full  of  the  reddest  tomatoes  you 
have.  Of  course  you  need  not  do 
more  than  cover  a  filling  of  paper, 
or,  in  fact,  anything  “filling,”  with 
a  layer  of  tomatoes.  To  the  right 
of  the  wheelbarrow,  but  further 
back  and  near  the  side  of  the  win¬ 
dow,  place  a  basket  of  asparagus, 
and  between  it  and  the  wheel¬ 
barrow,  but  still  further  back, 
place  another  of  string  and  lima 
beans. 

In  the  space  left  between  the 
wheelbarrow  and  the  left  side  of 
the  window,  and  the  rear  of  win¬ 
dow  and  that  which  lies  behind 
the  baskets,  place  some  clean 
earth  and  plant  in  it  at  right 
angles  to  window  front  rows  of 
cabbages,  cauliflowers  a  n  d 
squashes  alternately  as  in  sketch. 

Along  the  rear  of  window,  from 
side  to  side,  plant  a  row  of  celery, 
and  back  the  lot  with  a  fence  con¬ 
sisting  of  five  upright  planks  sup¬ 
porting  two  horizontal  planks  and 
decorated  with  a  creeper  or  vine 
made  of  dark  green  crepe  paper. 

This  window  dressing  design  is 
very  simple  and  as  effective,  as  it 
is  easy  to  carry  out. 

Many  people  have  to  be  re¬ 
minded  to  eat  early  vegetables ; 
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Straight  Talk  With  Clerks 

BY  A  MAT*  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


this  display  should  prove  an  ex¬ 
ceedingly  effective  reminder. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer's  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


AMONG  THE  TRADE. 

The  old  provision  firm  of  John 
Bower  &  Co.,  which  has  done 
business  at  Twenty-fourth  and 
Brown  streets  for  many  years,  has 
been  succeeded  by  the  John 
Bower  Co.,  a  corporation.  All 
the  members  of  the  old  firm  are 
officers  in  the  new. 

The  Acme  Tea  Co.  is  advertis¬ 
ing  for  a  tea  and  coffee  buyer  in 
this  issue. 

The  United  States  District 
Court  on  Thursday  decided  the 
putrid  coffee  case  in  favor  of 
Thomas  Roberts  &  Co.,  the  own¬ 
ers.  The  decision  establishes  the 
fact  that  the  coffee  was  not  unfit 
for  food  within  the  meaning  of 
the  law. 


Nearby  rhubarb  is  very  cheap — 
2x/2  cents  per  bunch.  The  de¬ 
mand  is  good. 


On  Borrowing. — The  borrowing 
game  is  largely  a  habit.  Besides 
it's  forcing  conditions.  If  you 
think  you  need  a  dollar  and  you 
haven’t  got  it  you  don’t  need  that 
dollar.  If  you  borrow  it  you’re 
drawing  on  unearned  capital. 
You're  going  on  the  very  princi¬ 
ple  that  has  wrecked  the  life  of 
many  a  bright  talented  bank 
cashier.  Let  the  dollar  emer¬ 
gency  take  care  of  itself.  Wait. 
You  haven't  got  it  and  that 
should  settle  it.  True,  the  show 
may  look  good  or  another  game 
of  ball  like  the  one  you  want  to 
see  may  not  be  pulled  off  in  the 
whole  season.  They’re  both  bub¬ 
bles.  Hold  back.  Neither  one  is 
for  you  if  you  haven’t  the  price, 
and  don’t  you  forget  it. 

*  *  * 

Things  Going  Right?— If  things 
aren't  to  your  liking  the  boss  isn't 
to  blame.  Dig  in  and  be  cheerful 
and  prepare  yourself  for  something 
better.  Telling  your  troubles 
heaps  more  on  you.  Keep  trouble 
under  your  hat.  Work  as  though 
you  were  tickled  with  your  job. 
Sometimes  it  goes  against  the 
grain.  But  it  shows  you’re  there 
with  the  goods.  Cut  out  the 


grouch — for  this  reason — it  keeps 
you  exactly  where  you  are. 

*  *  * 

Ever  Write  an  Ad.? — Sit  down 
some  night  and  write  out  copy  for 
a  circular  or  an  ad.  on  your  spe- 
citl  brands  of  teas  and  coffees 
and  submit  it  to  the  boss.  He 
may  think  it’s  just  the  cheese  or 
he  may  think  it  isn’t  worth  print¬ 
ing.  But  one  thing  he  will  think, 
and  that  is  that  your  head  isn’t 
filled  with  nonsense.  It  may  be 
the  making  of  you.  It  may  place 
you -in  the  office  several  hours  a 
week  to  start  with.  The  first 
week’s  advertising  I  did  in  New 
England  was  while  the  proprietor 
was  out  of  town.  After  that  it 
was  ‘‘entirely  up  to  me.”  Not 
one  of  us  know  our  ability  ‘till  it’s 
put  to  the  test.  So  I  say  get  up 
something  on  paper.  Get  out  of 
your  everlasting  sameness.  Sell¬ 
ing  goods  to  one  person  at  a  time 
is  all  right,  but  selling  goods  to 
five  or  ten  or  twenty  thousand 
at  a  time  is  a  mighty  sight  better. 
Go  ahead  and  try  it. 

*  *  * 

Talk  Your  Coffee. — Don’t  be 
afraid  to  talk  your  coffee  right 
from  the  shoulder.  You’ve  got 


the  best  drinking  coffee  for  the 
money  in  town  and  it’s  up  to  you 
to  say  so.  If  you're  not  enthusi¬ 
astic  over  it,  how  do  you  expect 
coffee  sales  to  increase?  No  use 
standing  back  of  the.  counter  sim- 
i  ply  writing  down  what  people  tell 
;  you  to  write.  That  will  never 
Imake  you  a  salesman.  But  talk¬ 
ing  goods  will — selling  goods  will, 
and  mark  what  I  say,  the  more 
you  sell  the  more  proficient  you 
become.  Because  results  beget 
confidence.-  A  good  coffee  trade 
gives  a  store  a  good  standing. 

*  *  * 

Spring  Cleaning.— Get  out  the 

ammonia,  the  sandsoap,  the  scrub 
brushes,  clothes  pegs,  brooms, 
and  twenty  other  things.  Make  a 
window  display.  Everybody ’s 
cleaning  house  and  your  store  is 
needed  for  just  these  things. 
Never  mind  what  the  department 
store  is  doing  nor  the  slick  win¬ 
dow  of  the  io-cent  store.  Let 
the  people  know  that  you  have 
the  goods,  too,  and  that  you 
aren’t  going  to  take  a  back  seat 
on  neither  price  nor  quality. 
Don’t  wait  till  you’re  told  to  do 
these  things.  Do  them. 


John  Scott  &  Co. 

INCORPORATED 

WHOLESALE  GROCERS 

PHILADELPHIA 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 

more  popular  every  day. 

' 

“Our  prices  are  always  correct” 

- - . 
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208  ^DELAWARE  AVE. 

AND 

209  N.  WATER  ST. 


Give  Your  Customers  THE  BEST 

IT  WILL  PAY 

Handle  High-grade  Goods,  get  a  reputation  for  Quality,  and  your 
trade  will  grow,  business  will  be  a  pleasure  and  profits  will  increase. 
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SALE 


^^ROCERS. 
208NMAWARE  AVE. 

-•  AND- 

209  INI.  WATER  S.T. 
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SYRUPS.— Our  trade  on  Syrup  has  been  exceptionally  good  this  last  week  ; 
we  are  certainly  building  up  a  reputation  on  our  popular  brands,  quality  and 
price  count  every  time.  Goods  now  heavy  body,  suitable  for  the  warm  weather  : 
Royal  Table  Syrup,  Gilt  Edge  Syrup.  Extra  Amber  Drips,  Quaker 
City  Syrup,  King  R  Drips,  White  Clover  Brand  Syrup.  A  full  line  of 
Sugar  Syrup,  also  New  Orleans  Molasses. 

CANNED  VEGETABLES.— First  and  foremost  we  want  to  call  your  attention 
to  our  Cruiser  Brand,  as  they  represent  quality:  Cruiser  Brand  Tomatoes, 
selected  New  Jersey  stock  of  the  finest  quality,  extra  weight  cans  averaging  2 
lbs.  i2  0zs.,  perdoz.,  atfi  io;  Cruiser  Brand  Corn,  per  doz.,  atqoc.;  Cruiser 
Brand  Small  Sifted  Peas,  little  sweet  Champion  variety,  small  and  tender,  per 


doz.  at$r.65;  Cruiser  Brand  Telephone  Peas, a  large,  tendersugar  pea,  perdoz- 
at  40;  Cruiser  Brand  Early  June  Peas,  extra  standard  quality,  perdoz.,  at 
$1.10;  Cruiser  Brand  Stringless  Beans,  a  very  fine  quality,  small  and  tender,  per 
doz.,  at  Si. 40;  Cruiser  Brand  Small  Lima  Beans,  per  doz.,  at  $1  40;  Cruiser 
Brand  Succotash,  strictly  high  grade,  perdoz.;  at  J1.25;  Cruiser  Brand  White 
Wax  Beans,  a  fine  quality  stringless  Bean,  per  doz.,  atSr.40.  High  grade  goods 
make  and  hold  trade. 

CALIFORNIA  PEACHES. — We  offer  an  extra  fancy  Muir  Variety  Evaporated 
Peach  in  50-lb.  boxes,  at  9c  per  lb.;  these  peaches  are  the  finest  variety 
grown  in  California,  the  kind  that  retails  at  15c.  a  lb.  Of  course  we  have 
Peaches  at  less  money,  a  great  variety,  with  prices  ranging  down  to  6c.  per  lb. 


A  full  line  California  Canned  Fruits,  in  extra  standard  quality,  prices  right. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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The  logical  connecting  link  between  the  manufacturer  and  the  retailer  is  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF 
AMERICA.  Every  manufacturer  whose  goods  are  sold  by  retailers  has  a  message  for  retailers,  so  his  first  step  is  to  find  out  the  best 
vehicle  to  deliver  this  message  for  the  least  money. 

Through  the  publications  named  below  a  manufacturer  can  talk  to  over  150,000  retailers  for  about  one-tenth  what  it  will  cost  him 

to  do  it  any  other  way. 

The  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  is  a  better  connecting  link  between  the  manufacturer  and 
retailer  than  the  magazines  and  newspapers  are  between  the  manufacturer  and  consumer — because  they  are  organized,  because  their 
circulation  statements  are  guaranteed,  because  their  rates  are  standardized  and  because  they  have  a  working  co-operative  arrangement 
with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED  STATES,  which  makes  their  columns  more 
interesting  to  their  constituents. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’  Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


Any  manufacturer  who  believes  that  it  is  possible  for  him  to  get  some  information  about  reaching  retailers,  which  he  doesn’t 
have,  will  be  very  glad  he  did,  if  he  writes  to 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


The  C.  M.  Wessels 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 
Philadelphia 


New  York  Office : 
91  Wall  St. 
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WANT  DEPARTMENT 

Auwera  to  Want  Advertisements  Inserted  In  this  department  may  be  addressed  to  the  "  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  Is  accompanied  by  10  cents  la  postage  to 
pay  for  remalling  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


FOR  SALE. 


FOR  SALE — In  Cape  May  County,  N.  J., 
general  store  doing  business  of  about  $15,000 
yearly.  Located  within  sixty  feet  of  West 
Jersey  &  Seashore  Railroad.  In  town  which 
is  bound  to  improve  on  account  of  the 
number  of  small  summer  sections  opening. 
This  is  an  exceptionally  fine  opening  for  any 
one  desiring  a  general  store  business  that 
will  take  only  about  $3,000  for  stock  and 
fixtures.  Extremely  low  rental  and  property 
can  be  bought  if  desired.  Will  give  full 
particulars  by  addressing  “  W.  C.  2,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  16 


FOR  SALE. — Grocery  and  provision  busi¬ 
ness,  doing  cash  bus'ness  in  thickly  settled 
neighborhood  away  from  cutters.  Moderate 
rent.  5944  Callowhill  St.,  Philadelphia, 
Pa.  19 


FOR  SALE. — Stock  and  fixtures  grocery 
and  provision  store.  Fixtures  -include 
complete  fifty  pound  coffee  roasting  plant, 
grinder  and  pulverizer,  three  horsepower 
motor  (Wagner)  in  first-class  condition, 
which  cost  $500.  $600  will  buy  everything. 
A  bargain  for  someone.  Nelson  W.  Dyer, 
344  Pine  St.,  Camden,  N.  J.  16 


FOR  SALE.— Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood. 
Will  sell  stock  and  fixtures  for  $675.  Dwell¬ 
ing,  five  rooms  and  bath,  $3,500.  “  Grocery 

World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  21 


FOR  SALE. — Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  $750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 

FOR  SALE. — Grocery  and  delicatessen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3,500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  years.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  21 

FOR  SALE. — Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  store  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375.  F.  H.,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  20 


FOR  SALE. — In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B.,  “Grocery  World  and  General  Mer- 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

FOR  SALE. — I  have  a  check  throwing 
National  Cash  Register  for  sale.  It  is  the 
very  latest  1909  model.  I  bought  it  new 
last  year  and  hardly  used  it.  It  counts  your 
customers,  cash  sales,  paid  out  bills,  has 
silent  partner.  Paid  $250  for  it,  but  $150 
will  take  it.  Its  as  good  as  new.  Now  who 
wants  this  snap?  Call  on  Wednesday  or 
Saturday.  2941  N.  Fifth  St.,  Philadelphia, 
Pa.  17 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  '  24 


FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 


HELP  WANTED. 


HARRISBURG  (PA  )  GROCER  AND 
meat  dealer  wants  grocery  clerk  and  meat 
cutter.  Prefer  young  married  man.  .Could 
get  good  house  at  very  moderate  rent.  Will 
pay  $10  to  $15  per  week,  according  to  ability. 
This  is  a  large  store  and  a  good  man  has 
splendid  chance  to  advance,  both  in  salary 
and  position.  Will  require  recommenda¬ 
tions.  E  10,  “  Grocery  World  and  General 
Merchant,”  927  Arch  St.,  Philadelphia,  Psu  16 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


SITUATION  WANTED. 


PENNSYLVANIA  CLERK  OF  LONG 
experience,  much  of  it  in  his  own  store, 
wants  position  in  country  grocery  or  general 
store.  Can  run  a  wagon  and  care  for  team. 
Aged  forty-two,  married  Can  give  good 
references  and  am  an  able,  steady,  hard¬ 
working  man.  Wages  wanted  to  start,  if 
inside,  $10  weekly  ;  if  outside,  $12.50.  C37, 

“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  19 


PENNSYLVANIA  RETAIL  MANAGER 
wants  position  as  manager  or  second  man. 
Aged  thirty,  married.  Has  had  fourteen 
years  experience  in  grocery  business,  includ¬ 
ing  cut  store  and  fancy  lines.  Knows  win¬ 
dow  dressing.  Good  references.  Will  work 
capably  and  faithfully  in  congenial  position. 
$ 15  weekly  wanted  to  start.  036,“  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  18 


GROCERY  CLERK  NOW  EMPLOYED 
with  la’-ge  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Clerk  or  assist¬ 
ant  bookkeeper.  Good  all  round  man  and 
can  give  good  references,  among  them 
present  employer.  Age  twenty-seven,  single. 
Wants  $12  weekly.  Has  had  experience  as 
manager.  C  18,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  j8 


WANTED  — Position  as  clerk  in  a  grocery 
store  by  a  young  man  thirty-three  years  of 
age.  Single.  Has  had  eight  years  experi¬ 
ence.  B.  C.  H.  2,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. 


PHILADELPHIA  GROCERY  CLERK 
wants  congenial  position  anywhere.  Able 
to  manage  store,  but  willing  to  start  as 
second  man  until  can  demonstrate  worth. 
Age  twenty-five  years,  single.  Has  had 
several  years  good  experience,  partly  with 
leading  chain  stores.  Can  dress  windows 
and  write  show  cards.  Good  references. 
Wages  wanted  to  start,  $13  weekly.  C  35, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  16 


PHILADELPHIA  GROCERY  SALES 
man,  twenty-eight  years  old  and  married, 
wants  position  as  salesman,  either  with 
wholesale  grocery  house  or  specialty  house. 
Been  in  business  for  himself  for  several 
years.  Will  go  anywhere  and  begin  now. 
Want  $80  monthly  and  expenses.  Good 
references.  C  34,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  j6 


PENNSYLVANIA  GROCERY  CLERK 
wants  position  in  Philadelphia  or  seashore 
store.  Aged  thirty-six  and  married.  Has 
had  four  years  experience  and  can  furnish 
good  references.  Wages  wanted  to  start, 
$12  weekly.  Can  enter  upon  duties  at  once. 
C  29,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  18 


BUSINESS  OPPORTUNITIES. 

BUSINESS  OPPORTUNITY.— Handsome 
modern  house  and  general  store  property, 
fifteen  miles  from  Philadelphia.  All  improve¬ 


ments,  consisting  of  own  gas  plant,  elevators, 
two  acres  of  ground,  merchandise  stock  of 
about  $1 2, coo.  Post  office,  established  nearly 
fifty  years.  Sell  at  half  its  value  to  settle 
estate,  owing  to  death  of  owner.  Closest 
investigation  invited.  C.  B.  A.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  16 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553.— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner. is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,000  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 


store,  doing  $500  to  $650  weekly,  of  whic 
three-quarters  is  cash,  the  balance  goo 
weekly  credit.  Carries  about  $1, coo  wort 
of  slock  and  business  can  be  bought,  indue 
ing  fixtures,  for  about  $1,600.  Rent  reasor 
able.  Can  be  bought  on  very  easy  terms 
For  anyone  desiring  a  good  business,  we 
located  and  paying  a  handsome  profit,  ir 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gre 
eery  stores  in  Philadelphia.  Located  in  fin 
part  of  northwest  section  and  does  $600- $701 
weekly,  nearly  all  cash.  Sells  oysters  am 
fish  and  disposes  of  8, coo  oysters  weekly 
Stock  about  $1,200.  Clears  10-15  per  cent 
net  profits  above  everything.  Owner  1 
woman,  who  can’t  stand  the  responsibility 
She  will  sell  on  very  favorable  terms 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  greei 
goods  and  wholesale  salt  business,  doinj 
about  $15,000  yearly.  On  account  of  clas 
of  trade  there  is  an  exceptionally  largi 
profit.  Store  and  dwelling  and  stable  ren 
for  $20  per  month;  other  expenses  low 
Business  has  been  established  twenty-twi 
years  and  will  sell  at  an  inventory  price. 

In  all  of  these  the  cense  ot  Belling  1 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  &  CO, 

927  Arch  Street,  Philadelphia,  P» 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NO! 

make  your  own  collections  wit) 
onr  wonderfully  effective,  quid 
and  simple  system.  Debtor 
settle  direct  with  you.  Fivi 
cents  often  covers  the  wholi 
expense  of  collecting  an  old  ac 
count.  Can  be  used  in  all  line 
of  credit  business  anywhere  h 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  to  days*  frei 
trial.  It  will  cost  you  only  fa,  If  satlsfac 
tory.  May  we  send  you  full  description  f- 
freb.  American  G.  Collecting  Agency 
Castorland,  N.  Y.  Send  for  a  copy  0 
“The  Creditor’s  Journal”— It’s  free.  2, 


^  The  ^ 

First  Warm 
Days 

The  first  touch  of  Spring 
weather  is  a  warning  to  the 
proprietor  of  the  Grocery  Store 
to  prepare  for  summer 
weather.  The  use  of  Electric 
Fans  and  the  installation  of 
an  Electric  Refrigeration  plant 
solves  the  problem  of  Grocery 
Store  operation  during  the 
long  summer  months. 

This  is  the  time  that  you 
should  make  your  arrange¬ 
ments  for  an  Electric  installa¬ 
tion — do  not  wait  until  the 
hot  weather  finds  you  unpre¬ 
pared.  For  rates  and  estimates 
consult 


The  Philadelphia  Electric 
Company 

10th  and  Chestnut  Streets 


V 
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The  Best  Stores  Sell  the 


Greatest  Quantity  of  SOUPS 


CAMPBELL’S  SOUPS  sell  everywhere,  in  large  stores  and  small  stores.  You  can  often  measure  a 
grocer’s  success  by  the  quantity  he  sells.  First,  the  best  class  want  CAMPBELL’S  SOUPS  and  the 
grocer  who  caters  to  that  class  wisely  gives  them  what  they  want.  Second,  as  a  successful  grocer  pushes 
what  pays  him  best,  he  pushes  CAMPBELL’S  SOUPS  for  the  profit  of  33 Write  to  us  and  we’ll 
help  you  with  neat  store  cards  and  window  dressing  material  to  get  and  keep  a  good  trade  on 
CAMPBELL’S  SOUPS. 

Joseph  Campbell  Company,  Camden,  1ST.  J. 

“21  kinds — Look  for  the  Red  and  White  Label  ” 


Push 


__  I  MARK  Rt«HTt«C&  *8>|l 

•ft,  extra  dry 
, — _  _ _ 

GINGER  ALE 


the  Best  Advertised  Ginger  Ale 

CLICQUOT  CLUB ! 

Do  this  now  because  it’s  easy  and  you’ll  do  it  always  because  it  pays. 
CLICQUOT  CLUB  GINGER  ALE  will  please  your  customers  better,  and  there¬ 
fore  sell  better  than  any  other.  It’s  a  highly  carbonated,  delightfully  refreshing 
beverage,  much  more  palatable  and  wholesome  than  the  imported.  It’s  absolutely 
pure.  It’s  non-astringent  arc!  i hat’s  a  very  strong  selling  point.  Half  the  story  we 
could  tell  about  its  puiity  and  gcodness  would  sell  it  to  anybod}-,  and  we’re  telling 
that  story  to  your  customers  as  often  as  their  favorite  magazines  can  reach  them. 
Start  your  customers  using  it  now  and  they’ll  use  it  all  year — CLICQUOT  CLUB 
GINGER  ALE  ‘  has  the  call”  at  all  seasons,  whenever  a  light  drink  is  desired. 

Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor: 

CLICQUOT  CEXTB  SARSAPARILLA  CLICQUOT  CLUB  LEMON  SODA 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCR  BEER 


OUARANTUD  OV  TMt  CUCOUOT  CIUIM 
'HAIHl  1600  AMO  DRUG*  A4T  JUMt  30 
U  S  SERIAL  NO  IO60I. 

1  M 


manufactured  by 


. ■ 

5e  ClijcqjUO't 
‘  Milli s,  mass 


Millis,  Massachusetts 
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Alarm  Cash  Drawer.. 

Alum . 

Ammonia . . . 

Ammunition. . 


Bag*,  Paper,. 


Barley... 


Beans . 


Bluing . 

Borax . 

Broom* . . . 

Brashes . 

Buckwheat  Flour... 
Bang  Borers . 


Butter.. 


Canales . . 

Candles . 

Canned  Goods . 

California  Fruits.. 


Vegetable*.. 

Fish . 

Pie  Fruit.... 


COL. 

....18 

COL. 

COL. 

Drugs,  Grocers' . . . *6 

Eggs . . . — ..  1* 

Essence  of  Coffeo .  j 

Extracts . *7 

Fancy  Groceries . . . li 

Farinaceous  Goods . 17 

....ll 

Chocolate  and  Cocoa . ss 

Chewing  Gum . 28 

Figs- . *0 

Fixtures . 18 

....  t 

Codfish . 19 

Flour . 17 

Self  Rising . 17 

Back  wheal . 17 

z.M 

Coffee  Mills . X& 

Cooking  Herbs .  6 

Condensed  Milk . xs 

Fruit  Butters. . sj 

Fruits,  Domestic,  Dried. ...so 
Foreign,  Dried. . »o 

....  3J 

.  6 

Cutters,  Tobacco . si 

Herring . sj 

Hominy  and  Grits . 17 

....  1 

.  8 

.  1 

.  8 

Delicatessen . 14 

Dressed  Meats . s$ 

Honey . 33 

Horseradish . as 

Ink . . . 

Insect  Powder..... 
Iroadng  Wax. . . 


COL. 

.-..si 

. . s* 

- 3* 


Jams - - - a6 

Jars  and  Jar  Rubbers. .  6 

Jellies . jj 

Junket  Tablets . 17 

Ketchup . .............. II 

Lamp  Goods . . . —..si 

Lard . sj 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . s6 

Lime . ei 

Lire  Poultry . — .SJ 

Lye  and  Potash . si 

Macaroni . it 

Mackerel . 19 

Maple  Syrup . 33 

Matches . si 

Meat . *4 

Milk,  Evaporated . it 

Mince  Meat . —.si 

Mineral  Water . 19 

Molasses . 33 


Mustard . 

Prepared.. 

Marmalade... 


COL. 

. 


Noodles,  Egg . 

Nuts . . 


,.17 


Oat  MeaL . — . —.17 

Oils . sa 

OD,  American . 13 

Olive  Oil . ee 

Olives . ss 

Oysters . so 


Paper . 83 

Paper  Bags . - . *3 

Peanuts . .... 

Peanut  Butter . 14 

Peas,  Dried . 17 

Pickles . *4 

Pickled  Meats . st 

Plum  Pudding . si 

Polishing  and  Cleaning 

Compound . *9 

Popping  Corn . *3 

Pork  and  Beef. . *4 

Potash . si 

Potato  Chips . *3 

Poultry  Seasoning . *5 

Dressed . sj 

Live . 15 


COL. 

. si 

Provisions . . . *4 


Putty . afi 

Rennet . . . tf 

Soap  Powders . 

Sugars . 

Rice . ao 

Rolled  Oats . 17 

Root  Beer . ao 

Rosin . so 

Syrups . 

Tacks— . 

Tapioca . . . . 

SaTad  Dressing . at 

Sal  Soda . *8 

Salt . 98 

Teas . 

Tobacco,  Chewing . 

Sardines . 9 

Sauce  and  Condiments . 99 

Sauer  Kraut . at 

Twine  Holden . . . 

Twine . 

Vermicelli  . . 

Scouring  Soap . 30 

Vinegar . 

Washboards . . . 

Shoe  Dressing .  4 

Soda,  Bicarb . >9 

Wood,  a  ware . 

Yeast  Cakes . 

Soups . so 

Specialties . 30 

Spices . 

Whole... 


cut 

. r> 

. i« 


u 


i» 


— 1 — 


SUGAR. 


Barrels. 

6-35 


Cut  Loaf :: . .  . . 

Eagle  Tablets . 

Crystal  Dominoes,  24  5-lb.  pkgs . 

“  60  2-lb.  pkgs . 

Cubes .  5-7° 

Lozenge .  5  •  bo 

Powdered .  5*55 

Granulated,  fine  or  stand.,  McCahan..  5.40 
“  Franklin...  5  40 

special  fine .  5.45 

fine,  2  lb.  bags .  5.70 

“  2-lb.  pkgs.,  cases. 

“  5-lb.  bags . 

“  10  10-lb.  bags . 

“  25  lb.  bags .  5  -45 

“  100-lb.  bags .  5.42 

coarse . 


Halves. 

6. *j 

6. *5 
7-,° 
8.40 
I.90 
5.80 

5-75 

5.60 

5.60 


— 2— 


AXLE  GREASE. 


Fraser's,  ij  lb.  pells . 

Fraser's,  boxes,  X  gross . per  grots 

Mica,  X  gross . per  gross 

Castor  Oil,  36  i-lb.  tins,  X  gross . per  gross 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross 


«5 
».4» 
9 .00 

10.00 

26.00 


I 


5.60 

5-8> 

5-55 


A  Crystal  . 


extra  coarse .  5 


A  Confectioners .  5 


No 

No.  3 . . . •  •••  5 

No.  . .  4 

No.  8 .  4-85 

No.  . .  475 


100-lb. 

Bags. 

5. is 
5-°5 
4-95 
4.85 
4-75 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 45 

Imperial — 

Choice . . 

Extra  choice . 33 

Fancy  . . 

Young  Hyson — 

Choice . *5 

Extra  choice . 3° 

Fan~y . 35 

Gunpowder — 

Choice .  -38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . . 

Extra  choice . . 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy .  .  . 35 

Ceylon — 

Tetley’s,  No.  1 ,  lbs.,  J£s  or  . 6° 

“  No.  2,  %  lb . . . 45 

“  Troubadour,  1  lb.  tins . 

Buugaloe,  1  lb.  . 25 

“  ^  lb  .  .2$ 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

X  lb.,  4  dot.  In  case . — .  .95 

X  lb.,  a  doz.  in  case .  1.75 

1  lb.,  1  dos.  In  case .  3.40 

Davis'  O.  K.,  X-lb.,  4  do* . per  dos.  .43 

Davis’  O.  K.,  X-lb-.  3  do* . per  dos.  .90 

Davis' O.  K.,  i-lb.,sdoz . per  dos.  1.65 

Davis'  O.  K.,  5-lb.,  X  dos . per  dos.  7.80 

Cleveland's,  10-c.  size,  4  doz . per  dos.  .84 

Cleveland’s  X-lb.,  4  dos . per  dos.  i.sj 

Leslie’s,  nickel  . 4  doz.  cases  .43 

Leslie's,  X~lb.  cans,  s  dot.  cases . 1 . 15 

Leslie’s  i-lb.  cans.  1  dor.  cases  1.80 

Leslie’s,  j-lb.  cans,  6  cans  in  case.— .... .  9.00 

Sea  Gull,  6  or.,  glass,  4  doz . _™ . .  .43 

Parrot  and  Monkey,  4  doz . .43 

Rumford's  Yeast  Powder:— 

4  01.  glass,  1  dos . •—...« . — . . 8*X 

6  or.  glass,  s  dor . — - . 1 .07 

<  os.  glass,  (  dot . — . — .  1.09 

6  or.  .1  gross,  in.bbl . ........ .  s.os 

Rumford  Baking  Powder  j— 

SC. -tins,  4  dos . per  dos.  .43 

ioc. -can,  s  dos.  In  box . _ . per  dos.  .90 

X-lb.  cans,  t  dos  In  case . per  dos.  1 .  sj 

i-lb.  cans,  1  dos.  In  case . . . per  das.  s.30 

Royal,  ioc.  alia,  4  dos . It 

'*  X  lb.,  4  dot . . . .  1.90 

“  X  "  a  "  . ..........  8.40 

•«  x  "  1  “  . 4. <3 


— 3— 

GREEN  COFFEE. 

Per  tb. 

Java,  Private  Estate . 25^  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  . 

Washed,  Mexican .  . 14#  .  15K 

Bucarmango . 13  .13*4 

Guatemala . 12%  .*4/4 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . 19  .13H 

Santos . 11  .12^4 

Rio . .  .  ii}£ 


—4— 


BUTTER. 


Per  lb 
•  37 

•35 

3I--3* 


Tub  Butter— 

Creamery,  extra,  6o-tb.  tubs . — . 

“  first,  •«  . - 

'•  second,  *•  . - 

"  third,  ••  - - 

“  dairy,  extra,  bakers'  use,  30- 

60  lbs . . . 33-. 30 

11  5  and  i»-lb.  rolls,  <0  and  ieo- 

lb. boxes . J5-.38 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  eo-ee-lb.  bxs.  .41 

B.  B.,  E.  D.  brands,  20- 50-lb.  boxes .  ,40 

J.  J..  C.  V.,  GUt  Edge,  Gold  Medal,  se- 

50-lb.  boxes . — . . . . 

Sheaf  (“400”)  Elgin,  20-5000.  boxes . 


Sheaf . 33-.  37 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . . . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 13% 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . *2 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


Mil  hen  Farm,  lbs.  and  %  lbs... 
Gurn8c,  lbs.  and  %  lbs., 

Belle  Soring . 

White  Rock . 


CANDLES. 


PACKAGE  COFFEE. 

100  lbs. 

Ariosa .  14 .75 

Lion . 

Seven  Day . 13X 


60  lbs. 

14-85 


P.  fit  O.,  8’s,  30  !be. 

“  i6’s,  30  lbs.. . . . . 

Paraffine,  4’s,  6’s,  8’t  cartons,  36-lb.  cases, 

per  lb . . . . . 

Searchlight,  hotel,  i6’s,  30  lbs— . . 

Fearless,  hotel,  16’s,  30  lbs . - . 

Bright  Light,  16’s,  30  lbs . — — . per  bo* 

Work’s, 8’e,  30  lbs . — . 

"  16'a,  30  lbs . . . . . 

Neverout,  8;s . per  box 

“  16’s .  “ 


Per  lb 

.uk 

•  »3i 


•  °«* 
.08k 
.09} 
1-75 

•  iik 

•  raj 
1-75 

i.8j 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  i  doz.,  10  cent  size . 85 

Mason’s  No  x,  %  gross . per  gross  2.70 

**  “  2,  “  “  3.00 

“  “  3»  “  “  3  30 

“  “  4,  “  ‘  5  40 

“  “  s,  .  u  13  80 

T.  M.  French . per  doz.  1.10 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  A  Ollier’s  "Kosyr”— 

p  tins  hi  box . — . . per  box  4.15 

it  in  tint  box . per  carton  1.10 

e-lb.  tins . per  dos.  5. 73 


JARS  AND  JAR  RUBBERS. 

Mason’s — 


BLUING— Dry. 


Sawjrer’s 


SHOE  DRESSING. 


AMMONIA. 


Victoria,  2  doz .  . 

Pincus,  3  doz . 

Oakdale,  2  doz . 

O.  K.f  3  doz . 

Per  doz. 

. 75 

. 45 

■ . 9° 

....  1.55 

.87K 

Tlbbals  Dri-Monia  (con.  dry),  ioc.  »ize. 

X 

gross  case . per  gross 

ribbi  ■  . . 


Tlbbals  Dri-Monia  (con.  dry),  5c.  size,  X 

gross  package . . . per  gross 

Free  goods  with  X  gross  5-  or  10-cent  sizes. 


9.00 


Mason’s — 

Medium  Black  Dressing . 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Black  Shine . 

No.  3,  Black  Shine . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  dos . .... . . 

Blxby’a  Royal  Polish,  1  das . — ... 

Blxby  let  Oil  PoUeh . . 

Brown’s  Shoe  Dressing,  t  dos . 

Brown's,  Army  and  Navy,  idol . 

Boyer’s  French  Dressing . 

"  Oil  Polish . . 

Easy  Bright,  ladies’ . 

waterproof.. .> . 

Admiral  Rueset  Combination . — 

1  Admiral  Shoe  Dreeetng . 


Dos. 
.85 
•75 
•75 
•75 
•75 
•45 
•75 
•  45 
•75 

>.»x 

•®5 

•8| 

■85 


Barlow's,  small,  s  do* . . . . . . 

large,  1  doe.. . . . . 

’s.  No.  1,  6  dor...— . — 

No.  s,  3  dot . . 

Colburn’s,  No.  1,  4  dos....—. . . 

“  No.  s,  3  dos . — . — 

“  A,  No.  6,  1*  oz.  boxes,  1  01.  free... 

“  Ball  Blue,  No.  1, 3  dot...— . — - 

"  “  No.  a,  3  dot .  4.80 

Reckltt’s.  «e.  and  ioc.  asst..  8  lbs .  Per  lb.  -  30 

j  Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

"  “  1  “  6  "  @  39c.  "  .  2.34 


Per  gross 
..  »-75 
••  5-5° 

..  I.7S 
..  4. co 
_  s.  63 
8.(5 
4.80 
•  .60 


Half  gallons,  boxes,  i  doz.  each.. 

Quarts,  boxes,  1  doz.  each . 

Pints,  1  doz.  each . 

Jar  Rubbers — 

...per  gross 

..per  gross 

6  53 
5*5 
4  75 

■  3° 

Regular,  1  lb.  cartons . 

•  3* 

Lipped,  1  gross,  boxes . 

•  80 

Cartons,  i  doz.  packages . 

•45 

Success,  1  lb.  cartons . 

■30 

Extra  caps .  . 

1.60 

Jelly  Glasses,  fluted,  bbls.,  21  doz... 

.18 

•  * 
85 

.85 

1.25 


BLUING— Liquid. 

Per  gross 

Boyer's  Beraal,  No.  8,  X  gross . . . 

Army  and  Navy,  No.  8,  3  dos .  J.  to 

Crystal,  No.  s,  3  dos . . .  3  00 

Troy,  No.  3*,  bbls.,  6  dos.  barrel .  j  50 

French  Laundry,  large,  X  gross  In  barrel .  S-4J 

Tlbbals  Cream  Indigo,  jc.  size,  X  gross  case.  4 . 80 
"  ”  10c.  size.  X  gross  case.  9.00 

Free  goods  with  X  gross  5-cent  size  and 
X  gross  10-cent  size. 


CANNED  GOODS. 

Tomatoes—  Per  do: 

Fancy  Jersey . 87J 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  scinch .  120 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott’s,  frying .  1.15 

Our  Best,  50  oz .  100 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . *  .80 

Lima  Beans — 

New  Jersey,  No.  2 . 9° 

'*  “  10 .  4*5° 

String  Beans —  Per  ddi 

Fancy  cut  Refugee .  105 

**  Refugee . 1*2° 

Small  “  i*35 

Fancy  small  Refugee . 1.60 

Smallest  Refugee .  1.80 

New  York,  No.  10 .  4*25 
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C,  PENN  MAR  is  the  only  absolutely  pure  cane  sugar  syrup  made  in  this  market.  You  haven’t  a  customer 
who  won’t  buy  it  from  you  regularly  whom  you  get  to  try  it. 

C.  If  you  will  send  us  a  list  of  say  fifty  of  your  customers,  we  will  deliver  a  sample  of  PENN  MAR  to  each 
housekeeper  and  tell  her  she  can  get  more  from  you. 

J.  STROMEYER  &  COMPANY 

33  S.  Water  Street,  Philadelphia 


WRITE  FOR  CATALOGUE 


I  MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


TEA,  COFFEE  and  SPICE 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


CANISTERS,  BIES  and  CABINETS 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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Wax  Beans — 

Small . . . . .  1.35 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  “  3,  P>ain .  >-45 

“  "  “  2,  sauce .  x.25 

“  2,  plain .  1. 15 

41  44  Picnic  sauce . 70 

“  “  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -  1.25 

44  3,  plain .  1.20  -  1.25 

Good,  No.  3, plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

44  New  York,  cream  crushed .  1.00 

Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1 . 00 

“  "  “  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet . 1.05 

sifted,  sweet .  1.20 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet .  1 . 65 

"  "  June .  1.05 

sifted  June .  1.20 

extra  sifted  June .  1.35 

fancy  sifted  June .  1.65 

No.  10  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  1.10 

“  “  10 .  3. 25 

Succotash — 

New  York,  fancy,  No.  2 .  1.20 

standard,  No.  2 .  1 .05 

Maryland  Slavery.  No.  3 . 95 

Spinach,— 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1*25 

New  Jersey,  standard.  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy,  No.  3 .  2.15 

“  “  "  2 . 90 

fancy,  No.  3 .  1.00 

New  Jersey,  fancy,  No.  3 . 85 

standard.  No.  3 . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth.  2j^s .  3.00 

Large,  254s . . .  a. 75 

Oak,  large,  a^s .  2.65 

tandard,  4l/2s .  a. 45 

Fancy  tips,  No.  1,  square . 2.65 

Extra  standard.  No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots —  Per  do?. 

Extra  quality .  2 . 50 

Extra  standard .  2 . 60 

Standard .  1  40 

Pears — 

Bartlett,  extra  quality,  aj^s .  3.60 

44  extra  standard,  .  2.15 

44  standard,  2 .  1.80 

Cherries — 

Extra  quality,  .  *.90 

44  standard,  al/2s .  2.35 

Standard,  2  %s .  1.80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 . . ;  5.60 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  1 . 10 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  1  30 

Standard,  No.  2 . 1.02% 

Blueberries — 

Maine,  Eagle  No.  9 .  1 . 25 

Loggies,  No.  10 . 6.00 

Cherries — 

Maryland,  No.  2,  white,  extra . . .  1.35 

New  York,  white.  No.  2 .  2.65 

Flour  City,  red.  No.  2 . .. . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  x.25 

Standard,  white,  No.  3 .  j.05 

Standard,  pie,  No.  3 . . . 

Pears— 

New  Jersey,  No.  10 .  3  75 

Delaware,  standard.  No.  3 . 1.00 

Raspberries — 

New  York,  extra  preserved,  No.  2 . . .  2.43 

Strawberries — 

Anchor,  No.  2,  water .  7- 

New  Jersey,  standard,  No.  2  ”.!!.‘.7.7.  1 !  50 


Pineapple  — 

Hawaiian,  No.  2^,  sliced..., .  2.30 

“  u  2  “  . .  2.20 

2,  grated . 1.75 

**  2.  crushed .  1.80 

44  extra,  grated  in  juice .  5.75 

7  “  crushed  in  juice .  5.75 

Baltimore,  extra,  gr.ited,  No.  a  .  1.80 

“  “  s.iced,  <f  2 .  2.00 

Singapore,  heavy  syrup.  No.  1%,  cubes .  1.10 

44  4‘  44  1  y2,  chunks...  1.20 

“  “  0  1  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  des 

Deviled,  No.  I,  4  dos.,  McMenamln’s.. .  a. 1754 

“  No.  e,  ■  dos.,  McMenamin'a .  e.sf 

Clems — 

Star,  No.  1,  4  do £_ . 8] 

Lobster — 

B  &  M.,  No.  i,  tall,  2  dor . . .  4.35 

“  “  flat,  4  doz .  4.35 

B.  &M.,  No.  X.fiM,  4ao* . 

"  No.  J4,  flat,  4  dor . . .  1.40 

Star  bread.  No.  JJ,  flat,  4  dor .  1.35 

Q.  .  “  No.  J4,  flat,  4  dos . . .  a.  25 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Pickert’8,  soused,  No.  1,  4  dos . . 

"  "  No.  s,  s  dot . 

"  "  No.  3,  s  dos . 

Underwood,  soused,  No.  1,  $o  cans . 

“  "  No.  1,  4  dos . 

Oysters — 

Boyer’s,  No.  1,  a  dos . . . „...  .78 

“  No.  »,  t  dos._ . . .  1 .45 

Stewart’s,  No.  s,  s  dos . . .  s . 33 

“  No.  1,  s  dos . . . ....  .6j% 

Victory,  No.  1,  a  dos._ . „..  HmiieMMiMeemt  *75 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . 1.60 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

44  1,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red . . . . .  1  55 

White  Raven,  red,  %s . 

Red,  No.  flat,  4  doz . 90 

Pink,  No.  4  doz . 80 

Herringlets,  J^s,  in  pure  olive  oil,  key,  50  tins..  7.65 
Vi s,  in  tomato  sauce,  key,  50  tins..  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  %s .  28.00 

'*  D.  &  G.,  26.50 

44  Isoa,  y2 s .  28.00 

44  Gondolier,  . . . 100  17-00 

44  Landell,  . 100  8.50 

“  Martel,  %s .  12010.50 

44  44  . 100  14.00 

14  L<  yal,  . 100  9.50 

Argonautes,  . 100  14.00 

Orion,  smoked,  #s,  key . 100  8.00 

t  omato  sauce.  %s .  15. r-o 

Truffled,  ^s,  key .  . 100 12.50 

Spiced,  54* . too  10.00 

Skipper,  . ioo  11.50 

“  tomato  sauce,  5^s . 10011.50 

Royanette,  oval.  Vs .  100  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  ^s,  oil .  11.50 

54s,  oil . . .  10.75 

yts,  tomato  sauce .  it. 50 

“  54s,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  i^s,  oil.  .  9  20 

Sea  Pearl  Sardines,  i^s,  oil .  8  00 


Domestic. 

American  Oil — 

No.  2,  TOO  3. 00 

#s,key . 100  3.15 

Irma,  . too  4.00 

Mustard — 

Irma,  i^s . too  3.85 

54* . .  3.15 

54  s .  5°  »-75 

Continental,  yts,  key .  48  3.00 

Irma,  fancy,  54 s . 50  3.80 

Gold  Label,  yts .  50  4.50 

“  54s . 100  7  oo 

Underwood’s,  .  so  4-25 


CANNED  MEATS. 

Corned  Beef. 

Armour**—  Per  dor. 

Veribest,  No.  1,  key,  a  dos .  1  ,o« 

"  No.  t,  key,  s  dos .  j.ii 

FaWmnk’s— 

No.  1,  key,  s  dos . - . . .  j  .60 

No.  a,  key,  1  doz- .  *7J 

No.  6,  key,  1  dos— . . . . 

54  i- .  .  94. CO 

No.  1,  key,  •  dos . . — . .  1  *j 

No.  a,  key,  1  dos . . .  3  ,co 


Chipped  Beef. 


Libby’s— 

No.  54,  s  dos . - . — ... 

No.  54.  glass,  s  dot . 

••••••••••*•#•«••••••••  s  .35 

No.  t.  glass,  s  dos . 

. .  a  3*54 

•letch  nut — 

No.  )4,  sliced,  glass  larv—. . 

No.  1 ,  sliced,  glass  jars-.... 

. .  s.8e 

Sliced  Smoked  Beef. 

Armour’s  Veribest— 

Shield,  in  ^lass,  sise 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  sise  % - - - - 

U  tl  «  J 

“  in  tin,  “  . 


deechnut— 

Medium,  glass  jan . 

Large,  glass  jars  . .„ 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  a  doz.. 

No.  a,  1  d01.„H«|.... . . 

? air  bank's — 

No.  s,  a  dos.. . 

No  a,  s  dos... 

Libby’s — 

No .  s,  a  dor..,.. — .................. 

No.  a.  1  dos. 

Kfcgan'i 


veeee ■•••<•• »*«••»« 


isHitstiHMssssn 


S: 


o.  1,  a  doz.. 
o.  a  1  dos.. 


HMlHltlfMstlmtM 


•  eteserseaeeesss 


1.3° 
a. 30 


'■5J 

*•75 

**55 

*•75 

1.80 

3.  co 


>•95 

3.05 

>«5 

•■75 

*•75 

3.00 

>•1754 

*•75 


Lunch  Tongue. 

krmoia-’s  Veribest,  No.  1,  a  dos . 3.30 

Vrmour’s  Veribest,  No.  54,  a  dos . .  s.8a 

(fbizbank’s,  No.  1,  2  doz, . . .  s.8o 

Libby’s,  No.  1  a 

Libby’s,  No.  >4,  2  doz .  1.85 


MiiMfiaMtiietMaMHiiaiavan 


Whole  Ox  Tongue. 

Vraour’s  Veribest— 

Size  x 

"  2 

Fairbanks  No.  a,  1  (kwL.. .  o.  »> 

Libby’s,  No.  a54, 1  dos. . . . .  9.50 


Per  Doz. 
.  5  35 
.  (.60 

7-5« 

9.9a 

8.00 


Potted  or  Deviled  Meats. 

Armour’s — 

No. 

No.  1. 

Libby’s  — 

No.  ’ 

No.  ' 

r.  &  it:-' 

No.  1 
No. 


A  f  4  ^Ih.mmihu 
4  *  a  dos . 

1,  4  doz.- . 

4, 4  dos- . 

j,  4  doz.-,...-... 
4,  »  dos . 

*ee*e**#tee*e*%eeee«eoo*»eeeiee*  It  I] 

Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  V,  4  doz. . . . . .  a. eo 

No  54.  *  doz . . . . . . .  38* 

Libby’s — 

No  %,  4  doz . . 

No.  54,  a  doz . . . 

R.  &  I*..,  No.  J- ,  4  dos .  x.yj 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . . . .  «c 

> . . . . .  x.6o 

Luncheon,  with  Tomato  Sauce,  size  % .  x.oo 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label,’’  in  tins — 

Chicken,  No.  54 .  3.  to 

“  No.  1 . . . .  6.00 

Turkey,  No.  54 .  3-5° 

“  No.  I .  e.oo 

Whole  Rolled  Ox  Tongue,  No.  a .  sa.50 

Boneless  Whola  Ham,  No.  iU .  8.75 

“  “  No.  z5< .  ia.50 

All  of  the  above  packed  a  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 


Deviled  Meats. 

Curtice  Bsotbers,  “Blue  Label” — 

No.  s  01.  No.  10  oz. 

Ham .  s.jo  a.  80 

Tongue .  1.50  a.  80 

Chicken . . . . . . .  a.  00  3.30 

Turkey .  2.00  3.30 

No.  5  oz.  packed  4  dozen.  No.  to  oz.  packed  a 
dozen  In  case. 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label’' — 

No.  H  Tin.  No.  K  Tin. 

Ham. . .  j.45  a.  45 

longue . . .  1.45  9.45 

Chicken. .  1.95  9.95 

Turkey..... .  1.95  9.95 

No.  packed  4  doz..  No.  %  packed  a  doz.  in  case. 


Soups. 

Campbell’s—  per  <joz 

Beef. . ?0 

Bouillon .  oo 

£eiery . .90 

Chicken . mo 

Chicken  Gumbo  (Okra) .  0o 

Clam  Bouillon .  n0 

Clam  Chowder .  '  „Q 

Julienne . .....I.......”"  !oo 

Mock  Turtle . . 

Mulligatawny . .go 

Mutton  Broth .  n„ 

Ox  Tail, 

Pea . . 

Pepper  Pot . .90 

Printanier.. 

Tomato 


.90 

.90 

.90 


.90 


XU1IUUU . .00 

Tomato  Okra . . 

Vegetable . .90 

Vermicelli-Tomato . gQ 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothen,  “Blue  Label”— 

Consomme 

Bouill  . . 

Beet . 

Julienne . . . 

Printanier . 

Vegetable . 

Tomato . 

Ox  Tall . . 

Mock  Turtle . 

Pea  . . . 

Mutton  Broth . . 

Clam  Chowder. . . 

Clam  Broth . 

Chicken  Gumbo . 

Mulligatawny . 

Chicken. . . 

Chicken  Broth . . 

Green  Turtle  . . 

Green  Turtle,  Clear.. ...  , 

Terrapin .  7.35 


Quarts. 

Pints. 

54  Pints. 

..  3-15 

«-7J 

1. *5 

>•75 

1. as 

>•75 

»■»  S 

...  3.1J 

>•75 

s.aj 

3.1J 

>•75 

».»5 

>•75 

I.SJ 

..  J.15 

1  75 

1  >5 

>•75 

1. *5 

..  315 

>■75 

>•*5 

>•75 

>.aj 

••  J.«J 

«-7J 

>»J 

>■75 

1.  *5 

>•75 

1. *5 

>•75 

>  -*5 

>■75 

>95 

>•75 

>.25 

..  2.15 

>■75 

>•*5 

3  5° 

9.  OO 

..  ;.aj 

3-75 

*•*» 

3-75 

*95 

lb.,  4  dos.... 

CATSUP. 

Per  dos. 

Beefsteak  Catsup,  medium . . .  a. 00 

Waldorf^medlum,  is  os.,  screw  top,  s  dos..„  .87X 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  toe.  size,  bottles- . . 

Snider’s—  ^ 

Pints,  z  doz . - .  ,.I0 

Half-pints,  a  do*. .  1.30 

Quarts,  »  doz . 3.15 

Gallons,  6  jugs  in  crate . per  jug  .80 


KETCHUP. 

Curtice’s  “  Blue  Label’’  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  In  case .  a .  75 

Medium,  as  bottles  in  case .  4.85 

Large,  13  bottles  in  case- .  3  .sj 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s—  Per  lb 

Premium,  54s,  12  to  25  lbs_ . . . JO 

Premium,  5^s,  12  lbs . jo 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  12  lbs . .  .32 

Auto,  sweet,  6  lbs . 3j 

Cocoa,  U -lb.  cans,  12  lbs.  In  box . 36 

W.  H.  Baker’s-  3 

Best  Cocoa,  54-lb-  size . per  lb.  .u 

“  4-lb.  “  . .  '<  ,Jj 

Premium  Chocolate,  54s,  12  lbs . sS 

_  _  “  _  54s,  12  lbs . <9 

Best  Sweet  Chocolate,  1-5S,  6  lbs . i«54 

„  “  i-5*.  ..lbs- . 

H«rsney  s — 

Milk,  48  5  c«nt . . . p«r  box  1.69 


Epp'z 

Coc 


coa,  tins,  y  lbs. . 49 

Van  Houten's — 

Cocoa,  x2-lb.  boxes,  x-lb.  tins . -...per  tin  .79 

**  ia-lb.  boxes,  J^-lb.  tins . .  **  .49 

11  6-lb.  boxes,  #-lb.  tins .  .90 

44  square  tins,  48  In  box . — .29 

Hoot  on  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  . 31 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  54* . 23 

Premium  Chocolate,  l^s . 29 

Bensdorp’s  Royal  Dutch  Cocoa,  i»  lb,  cases — 

Per  can.  Per  doz. 

V-lb.  round  cans . .  .  18 

}4-lb.  round  cans . so 

«-lb.  “  57 

i54-os.  “  jo  cans  In  case  .07 


*.*7 

3- 60 

6.84 


Per  !b. 

5-lb.  “  . .  .js 

Bensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
In  case — 

MUk,  6  to  lb . - . .  .45 

Queen  4  to  lb.,  13  to  case . .  .4s 

Sweet  Vanilla,  4  to  lb . 38 

“  8  to  lb . 28 

Milk  Chocolate,  Towers, 5  lb.  boxes- . 50 

“  “  54  lb-  boxes,  90  to 

case . 

Turinos,  s  lb.  boxes- . . 

Blooker’s  Cocoa — 

V-Ib.  tins,  2  dor.  In  box . . . per  dos. 

54-lb.  tins,  2  dor.  in  box . .  “ 

t-lb.  tins,  1  dos.  in  box . .  " 

5-lb.  tins,  1  doz.;in  case . per  lb. 

10-lb.  bags,  1  dot.  In  case.- .  “ 

R  iinke!' s — 

Cocoa,  Js,  54  cans,  6  lbs . per  lb.  .  33 


.56 

•5® 
1 .88 

I  50 

6.;o 

J* 

J® 
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“If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 


How  often  ha you  had  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 
Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  the 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


SHELDON  SCHOOL 

502  Republic  Building  -  -  Chicago,  III. 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


WRITE  FOR  PRICE  LIST 


IVo.  192  MILL 


I\'o.  192  F»  MILL, 


HENRY  TROEMNER 

No.  911  ARCH  STREET  ::  PHILADELPHIA,  PA 


J.  A.  FLESCH  &  SON,  115  Adams  St.,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 
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WILBUR’S 
COCOA 


FINEST  FLAVOR 

FAIREST  PRICE 


— IO — 


CRACKERS  AND  CAKES. 

A.  Extoo  &  Co. —  Bbls. 

Butter  Crackers . oS* 

Oyster  “  08W 

Wine  Scroll . ro* 

Cracker  Dust . 08* 


Bxs. 

.09 

.09 

.11 

•°8* 


Packages  free.  To  wholesale  dealers  and  jobbers  a 


Iscount  will  be  made  on  lota  of  5  barrels  and  upwards. 


1.40 

1.50 


ioc.  tins,  12  lb.  boxes . per  lb. 

U  lb.  tins,  6-lb.  boxes . . . . per  lb. 

*-lb.  tins,  6-lb.  boxes . .  M 

Premium  Chocolate — 

V.  lb.,  12-lb.  boxes . . .  per  lb. 

54  lb.,  12-lb.  boxes . .  " 

Chocolate — 

Sweet  Clover,  48  calces,  5  cent  sue. ..per  box 
24  cakes,  ro  cent  6lre..  “ 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  xa  boxes  in 

case,  *-lb.  packages . 3a 

Premium  Chocolate,  ra-Ib.  boxes,  6  boxes  In 

case,  *-lb.  packages . 3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  *-lb.  packages . 17 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  54 -lb.  packages . nj 

Vanilla  Sweet  Chocolate,  50  j-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  f-lb. 

tins . 

Cocoa,  11-lb.  boxes,  6  boxes  in  case,  j-ib 

tins . 

Cocoa,  la-lb.  boxes,  6  boxes  In  case,  *-lb. 

t  ns . 

Croft's  Cocoa  and  Chocolate — 

Swisi  Milk  Cocoa,  *-lb.  jars,  6- and  ix-lb. 

bores . 

Croft’s  Cocoa,  |s,  a  dozen  In  box........,,  , 

“  "  *s, 6  lb8’  "  . 

"  "  *s,  6  lbs.  “  . 

“  "  5-lb,  6  cans  “  . 

"  Swiss  Milk  Chocolate,  48  5-c. cakes.. 

“  Premium,  *s,  12-lb.  cakes . 


1 .50 
3« 
3« 
•3* 


1.80 
•35 
3* 
•3° 
1.  jo 

•3* 

.30 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . . . 


*4.  s| 


Eagle,  3  doz .  *j.rj 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz . *4.60 

Rose,  4  doz .  *4  IS 

Dime,  4  doz .  *3  -71 

Baby  I  doz.,  glass .  *s.oe 

Red  Cross. .  4.7J 

Peninsular .  4S. 

Star,  4  doz . . .  4.75 


Silver,  4  doz . I . 


4-75 


EVAPORATED  MILK. 


Peerless,  family  size,  4  doz . 

Peerless,  tall  size,  4  doz . 

Peerless,  5-eent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz.. 

St.  Charles,  tall,  4  doz . 

St.  Chariez,  5-cent  size,  4  doz... 

Silver  Cow,  5-cent  size . 

Silver  Cow,  family  size,  4  doz... 

Pet,  tall,  4  doz . 

Pet,  5-oeat  size,  6  doz . . 

Van  Camp's,  6  do*.,  small . 

V«a  Camp's,  4  doz.,  family... 
Van  Camp's,  4  doz.,  tall . . 


doz. 


.per  case 
per  cose 


♦j.co 

*J.6o 

♦i.Be 

*3.oa 

I  “3 
3  #5 
1.9s 
1.65 
3.00 
3.60 
s.6o 
••75 
3*5 
).to 


HIRES  CONDENSED 
MILK 


Per  ease 


Silver.... . 

Hires .  ... 

Oueen  - . 

Premium . 

Bine  Ribbon  . 
Gold  (Baby).., 

Gold,  tall . 

Gold,  family.. 


4- 

4- 

4- 

4- 

4- 


•75 
•50 
•50 

■>5 
•*5 
3.00 
4.oo 
3-35 


.08 


B 


•07X 

.  07  u 


J .  B.  Ivins’ Son —  "  Bble, 

Assorted  Jumbles . 0834 

Brown  Edgs  Water . 

Cocpanut  Ripple... . 

Cookie  Mixed- . 08  * 

Frosted  ipiced  Wafer . 

Grandma  Cookies, . . 

Honev  Jumhjes,  XX. . 

Iced  Ginger  Tablet . 

Iced  Honey! umblea. . 

Iced  Penn  Treaty . 

Iced  Vedette  Wafer . 

Lemon  Bar . . . 

Lunch  Biscuit . 

Lunch-on-thins . 

Man-in-the-Moon . 

Molasses  Cookies . 

Penny  Mixed . - . 0854 

Orange  Cookjes . 08* 

Oyster,  Dot  or  Square.. 

Oimker  City  Mixed . 

Saltines . 

Soda  Biscuit 
Sliced  Wafers 
Sugar  Cookies. 

Sultana  Fruit... . . 

Toast  Biscuit . 08* 

Water  Crackers,  Ivins' . o7* 

Package  goods— 

Animals . 


Bxs. 

°9 


.10 

.10 

•®9 


•o8« 


.10 

.IS 

•°9 
.09 
.  is 

•»9 

.10 

.08 

•  IS 

.ol 
.08 
■  «9 

•°9 


— II — 


Farmer  Hand  Cheese,  4  doz.  In  box  ...  11 

Schutzen  Cheese,  re  In  box. .  " 

American  Mountain  Cheese  (Alpen  Kate)  10 
s-Ib.  packages . per  it. 


*•45 
1. a* 


.it 


•4* 
475 
■  75 
•3* 
•4« 


.  is 


.09 

.08 


.07 

.08* 


■09 

•09 

•07K 

.09 


•O  7* 

°k 


.08 

.09 

•09 

.IS 


itttsstssHsssex 


.09 

.08 

Per  dos. 

Cracker  Meal,  large . . 

"  small- . jo 

Oysters . j. 

«  ..  (large) . 

Graham  Wafers . - . 

lunettes—, . . 

Aioch -on-thlns . 


3H 


3.00 
•*4 
•  >6 


.98 


t.40 


Snseesems. 


•So 
.90 
i.oe 
•So 
x.oo 
1. 00 
•So 
1. 00 
.30 
1. 


on  3  tioxea  to  t>ennr»lvanl»,  New  York, 
iSfSSk'iiBTIt18'  trict  of  Cotum- 


achusetts. 


1.1$ 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  site,  s  dos.  in  ease,  per  doz.  z.sc 
“  “  with  Herse-radisn,  p.dz. 

Stone  Poti,  large  size,  i  dos.  in  ease  per  doz. 

“  “  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar 

"  3  gallon  kege . per  keg 

Prepared  Mustard,  In  bbls . 

“  “  In  ij  gallon  kegs 

“  “  In  10  “ 

"  ^  5 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb, 

Wiener  Wurstel,  16  In  tin . per  dos 

“  g  “  .  it 

Carlsbad  Speck  (Imported  Bacon)...'.*.  “ 

Imported  Cervelat  Sausage  (Rolo’s)..,.pe*  lb. 

Imported  Frankfurters . per  dos. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  do  fols  Gras,  small  size . per  doz. 

American  Holsteiaer...by  bbl.  .12  ;  less, per  lb. 

“  Landjager,  short. . . .  " 

"  long . .  « 

“  Mortadella,  Dry . - .  “ 

“  Knackwnrst,  tj  in  box,  per  box, 

„  <4-75 . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

.*4;  less . .  ,*j 

"  Cervelat,  Blue  Ribbon,  50  and  , oo- 

lb.  boxes,  .  22 ;  less— . sj 

"  Cervelat,  Crescent,  jo  and  100-lb. 

boxes,  .16*;  leu . . . ig 

"  Cervelat,  Tip  Top,  jo  and  100-lb. 

boxes,  ;  less . 

**  Cervelat,  E.  Gothaer,  30  and  soodb. 

boxes,  .37;  leu . ,at 

*'  Salami  (E),  jo  and  roo-ib.  boxes, 

•  so ;  leu . . 

Salami,  Blue  Ribbon,  go  and  zoo-lb . 

boxes,  as. ;  less . . . *3 

Salami,  G.  A.  P.,  go  and  zzm-lb. 

boxes,  .16*;  leas . . zl 

Tongue  Sassage . -....per  lb. 

Smoked  Bramschwdgtr  Liver  S&u- 

eage. . — — . per  lb. 

Lacks  Ham . " 

*'  Petit  Delicatese  Frankfurters,  plain, 

per  dos. 

“  Petit  DeHcatess  Frankfurters,  with 

Saner  Kraut . . . per  dos. 

“  Lebanon  Beef  Bologna....— .per  lb. 

“  Paprika  Speck . . 44 

Mettwurst,  half-round _ _ _ •• 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen  - per  lb. 

Smoked  Tburinger  BlutwurtU _ .  “ 

*'  Pfefferwum . . . 44 


•  i* 


:3 


.>6 


..per  gal. 


in  s  gallon  palls. ..per  ^>ail 


»J- 


P repared  Special,  with  spoon,  s  des.  In  case, 

per  dos . 9. 

"  Sifting  top,  e  des.  in  case.... per  dez.  .si 
"  with  H  on  e-rad  isk ,  ■  doz.  m  case, 

pet  dec.....— . — . - . .  , ni 


.si 

•»7 

■  SB 

•35 

X 

s6 

3  7J 
»J 


*•45 


*•75 

s.sg 

4«o 

■*4 


.  S3 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swlu  Cheese,  Selected  tub . 

"  '*  “  «•  «  1^ 

Sap  Sage,  ■  to  a  lb . cask,  per  lb.,  .  it,  leu 

Roquefort  Choou,  to  in  cue,  per  lb.,  ,js*  ’* 
Parmesan,  loaves  about  je  lbe... lonf,  ji.  cut, 

Edam  Cksese,  is  In  cue  ...-ease,  9.00,  single, 

‘  I«  Bn . — ......p«  lb. 

"  *-lb.  tins . .per  cue 

Camembert,  la  wood  boxu.. . per  <foz.,  1.75-1 

Sap  Sago,  grated,  ready  for  use,  i»«t.  bottlet, 

per  doz. 

™*oan,  fraud,  ready  for  use,  large  bottlet, 

Parmeean,  grated,  ready  for  Ule,  imallPbottles,’ 

per  dot. 

Olmutzer  Hand  Cbeoto,  reo  la  box . 

Edelweiss,  R amateur  and  Bier- Kim.. per  dos 

American  Swtaa,  No.  t_ . loaf,  .11  cut, 

"  “  Square  team.  No.  1,  about 

eg  lbe.  each . .  |b. 

Llmburger  Cbeeee,  No.  1 . bon,  .18; 

*  box,  it ;  lets. . . 

Muenster  Cheese . .  Ik  ]0 

Brick  Cheese,  No.  1 .  •' 

English  Dalnr  Cheese .  41 

Pineapple  (Picnic  rise)  i  la  bon... .."‘.per  bon 

(Gem  size),  6  In  ben . .  *« 

Royal  Luncheon  Cheese- 

Dinner  size,  1  doz.  In  cut . . . per  doz. 

Lnnch  size,  a  “  “  .  « 

Picnic  size,  e  "  "  .  «< 

Trial  size . . .  •• 

Mac  Laron  Imperial  Cheese.Clob  size,  per  dos. 

«  11  ..  N#  ,  ..  „ 

“  Roquefort  "  large  "  *' 

“  "  "  small  “  •• 

Fromage  do  Brie,  M.  C.  C.,  1  In  box. ..per  box 
"  d’lslgny,  “  6  «  ._  <• 

Wm.  Tell  brand,  re  In  box . .  44 

Noufchatel  (Cow  brand),  eg  In  box.-...  * 

Star  Crum,  or  Phlla.,  10  “  .....  44 

Miniature  Cream  or  Phlla.,  ze  In  box-  “ 

Hand  Cheou,  t  dos . . .  <* 

44  j  "  . .  11 

“  4  "  Tburinger.-.'."."— .'  •• 


Pickled  Meats. 

r  .  ^  F«rdo*. 

Lamb  Tongu«s  (Derby  Braad),  plat gi*M^Art.  4.75 
"  ■'  quart  glau  jars.  5.71 

xo-oi.jart .  1.30 

Cttlvet'  Head,  in  round  tins... . per  dot.  1.63 

Pickled  Meats,  in  glass .  **  it00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glaae .  1  00 

“  M  pinu . 

_  **  *'  Quarts . . . . . 

Umb  Tongues,  in  glass . —  i  6e 


•  *9 
.si 
j.eo 
s.sg 


4  1* 
s.40 
*55 
1  .oo 


t.40 

•95 

*•4* 

*55 

*55 

1.40 

1.00 


-JJ 

n 


Holland  and  Scotland  Herrings. 

Holland — 

Mined,  “Y.  M./>  «  bbL .  t.p,  .t5-.7j' 

Milkers,  “Y.  M.,"*  bbL .  2.^  .yj-.ii 

Mixed,  standard,  bbl . . .  ”  * 

Mllkarz,  *tandard,^b!^!....:—','.",..;— 

Scodand-"  Xbb* . - 

Mixed,  large,  fulls,  bbl . 

"  "  *  bbl .  I.oe 

Milkers,  44  bbl . 

"  "  *bbL .  t.u 

Marinlrte  Herring,  Imported,  about  40  In  pall,  r.ej 

Roll  Herring,  imported,  about  eg  In  pail .  t .  eo 

Spiced  Herring,  Imported,  about  40  in  pall .  1.00 

Norway  Blockish,  dry . per  lb.  .  .5 

Matjes  Herring.—.— . . . per  pall 


Bismarck  herring. 

_  Per  tin. 

Round  tins,  with  key,  pint . to 

"  ^  «“«■• . -  JS  . 

4  quart  •  eeeeeeeee  see  eeeeeooee  i.xe 


Smoked  Delicatessen  Fish,  In  Season. 

Roll  Mops,  4  quart  tin . 

"  t  quart  tin . 

_  "  .  q>“rt  *i» . 

Brat- Haring,  4  quart  tin . . . 

"  s  quart  tin . 

"  quart  tin.— . 

English  Sprats,  j<  bunches . per  box 

Kruger’s  Roll-  and  Bras- Haring,  oval  tins, 

per  dos. 


.60 
•  jo 
r.ie 
to 


e.ge 


Russian  Sardines. 

1  ported  fish,  Wallkoff  brand . per  keg 

"  5-lb.  palls . per  pail 

«  zo-lb.  palls .  •• 

Cut  Spiced  Sardines,  rodb.  pail . .  44 

"  "  *-gul.  teg . -..per  keg 

Russian  Sardines,  la  glass  jan— _ per  dos. 


•75 

•55 

1.05 

•75 

»-75 

s.sg 


Norway  Anchovies. 

*  bbl. 


Original  package  „ . . . . 

Repacked  In  g-Tb.  palls. . 

"  10-lb.  palls . . 

S-ral.  ksgs . 

"  M-n>.  Bat  dna  — 

“  g-lb.  tall  tins  .... 

"  1 -lb.  tall  tins . 


..p.r<pnll 


5 


c 


...per  ksg 
...par  des. 


1.  re 
•■75 
•95 
z.je 

s .  se 


—i  a— 

r“‘». »V.;— :r  5 

••  sin . — * . — •  J* 

rl  ***•  esaa.s  tape  soeonss  soot  ee  tootses  as  tee  a  .90 

Salt  Sardellen. 

Original  packages,  1903 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3. 7j 

"  pint  jars . . . - . per  dos.  o.m 

•"K*^** . — . — .  "  3.60 

small  tins . — . — ••  ,.4, 

Russian  Caviar. 

.1  Per  doz. 

. — . .go 

t  'IZ 

,tEJ- . . — — . . . j.oe 


German  Dill  Pickles— Regular  Size. 


60 -gal.  casks,  about  esxxi . . . per  cask 

50-gal.  bbls.,  about  1200  - . per  bbl. 

15-gal.  keg,  about  500  . . per  too 

ro-gal.  keg,  about  300  . — . —  " 

g-gal.  keg,  about  igo— . . . .  •• 

10-lb.  pan,  about  *0 - - - - per  pad 


Domestic  Sourkrout — Long  Cut. 

60-gal.  caries...- . . . - . per  cask 

48-gaj.  bbls . . . . . per  bbl. 

10-gal.  kegs-. . — . — . per  keg 

5-gnl.  kegs _ _  _ _  “ 

10*.  palls _ _ per  pail 


Dampfcusse  (; 
Spltzkui  - 


Imported  Lebkuchen. 

i — . — ..pez  lb. 


Lebkuchen  and  Bread. 

Small  Busier  Lebkuchen,  6  In  pkg...per  bundle 
Easier  Lebkuchen, No.  z,  t  ”  -.  " 


Amunittiw,  pdh.  Bun. 


No.  e,  f 

»»  ■!,<  “ 


dne- 


.per  Bn 


Pickles  and  Onions  in  Vinegar. 


Mixed  Pickles  and  Chow-chew,  g.gnl.  keg..., 
"  ro-gal.  keg.. 


•J* 

4f» 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

* eeeeeeeeeeeeeeetee  eeeeee sees.  .  J)OT  11). 


Green  Kern . 

Potato  Flour . . . . . 

German  Dried  Pears .  44 

Dried  Mushrooms . - .  11 

Juniper  Berries . - . .  «• 

St.  John's  Bread.- . . . «< 


•  *e* 


60-I. Q 


*4 


Bay  Loaves. 


.-.:3 


9 

COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . . . nU 

Half  barrels,  about  180  lbs . nU 

Tubs,  about  65  lbs . 


CHEESE. 

New  York,  frill  cream,  new,  fency,  qe-lk.  kss. 
_  "  “  now,  ist’e,  so4b.  kxs. 

Picnic,  frill  cream,  aew,  fency,  eo-Ik.  ke 

Swiss,  domestic,  new,  reo  lbe . 


.  banea.... 


•  »** 

•*5 
•  it* 


EGGS. 


Nearby,  candled  and  seloeted,  je-doi  crates. . 
Western . 

Refrigerator . 

Mllben  Farm. ._.... 


Per  des 


•  »S 

•  *4 


.38 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  eons . pet  lb. 


Sle  „  .  ., 

1  ell,  fe  bottles . . 


*  bottles.- . - . 

Bouillon,  Burnham,  pints,  s  dos . 

„  "  “  H  pints,  edoa. . . 

Capers,  Nonpareil,  *-gal.  kegs._ . 

quart,  glass  - . per  dos. 

"  bottled,  *  alia..,.  " 

•  l*s ....  •• 


.at 

4H 

5*1 

I-7I 


{  else 
sroases.per  ease 


Canton  Ginger,  Urge  pou,  t- 
medlua,  it 

"  email,  t4-jar  cases .  44 

Cherries  In  Marascblne,  glass,  r  des.  ease . 

Clam  Chowder,  Burnham,  1  lb.,  4  de«......de«. 

"  "  1  lb.,  e  doz.-...  " 

Carrie  Powder,  plntz . per  doz. 

"  4  o*. .  “ 

"  ■  oz. .  «• 


1.  ge 
t.aj 
•■♦• 
e.ee 
z.ee 

4*1 
g.te 
4  71 
y.ee 


e.ee 

IF 
a. eg 
it* 
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r  -  * 

WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


i g(*ss?*wgi 


^shburn-cho  s  B  yl 


jnm 


u*: 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons  { 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA.  j 


What’s  The  Dinner  Table 
Talk  About  Your  Butter? 

Blessed  is  the  grocer  who  can  get  one  person  to  say  at  the 
dinner  table: — “That’s  good  butter,  Mary,  where  did  you 
get  that?” 

He  even  has  much  to  be  thankful  for  if  he  can  get  them 
to  refrain  from  saying  the  other  thing. 

A  grocery  store  is  as  good  as  its  butter  and  no  better. 
By  that  standard  the  stores  that  sell  Gurnse  are  good  stores 
because  Gurnse  butter  is  always  superfine.  A  fancy  dairy 
butter  produced  by  us  outright;  that  comes  to  you  the  same 
this  month  as  last,  the  same  next  month  as  this.  A  perfectly 
uniform  and  always  high-grade  print  butter. 

Feature  it  as  the  only  money-back  butter  on  the  market. 

Packed  in  20,  30.  and  50-pound  boxes— pounds  and  half  pounds— 40 cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 

39=41=43  S.  Front  St.,  -  Philadelphia,  Pa. 


THE  WELL  KNOWN 

F airbanks  Lion  Brand 
Canned  Meats 

ARE  NOW  LABELED 

Morris  &  Co. 
Supreme  Brand 


Quality  Better  Than  Ever 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


Let  Us  Hear 
From  You 
On  This 


MTT  Because  we  want  you  to  PUSH  HOOTON’S 
COCOA,  we’ll  make  it  pay  you  better  than 
any  other.  It’s  easy  to  introduce  HOOTON’S 
COCOA  because  our  io-cent  can  is  the  BIGGEST 
First  Quality  can  on  the  market.  It’s  also  easy 
to  KEEP  IT  SELLING  because  our  half-pound 
can  is  still  bigger  money’s  worth  at  its  price. 

Write  for  particulars  of  our  special  deal  intro¬ 
ductory  offers  —  they  mean  MORE  MONEY 
for  YOU. 

H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


a 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 
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•3« 

1.25 

.60 
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French  Peas,  extra  fins . per  case  16.00 

"  fins .  "  14.00 

“  Moyen's .  "  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  to  per  case.,,  23.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.... lb  .28 

“  Dinner  Biscuit . “ 

**  Breakfast  Biscuit . " 

Packed  7  lbs.  and  j  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

'*  "  %  pints .  “ 

Salt,  stone  jars,  z  dor .  1 . 75 

Extract  of  Beef,  Morris’,  4  os . per  doz.  6. 50 

“  “  a  oz .  “  3.53 

"  Anker’s,  t2o  viais, .  4.00 

"  “  40s . per  doe.  4.00 

“  •'  8oz .  **  7.25 

“  "  16  os .  "  13.50 

Theodore  Marquet  Mushrooms — 

First  choice . 24.00 

Choice,  100  tins . . . per  case  ao.oo 

Extra,  100  tins .  **  27.00 

Hotel,  too  tins— . .  "  17.00 

Truffles,  A, . - . per  tin  .25 

“  H .  “  -5° 

'*  A .  '*  -95 

*<  A .  **  »-8s 

Shrimps,  pickled,  small  size .  1 . 15 

Dunbar’s,  a  doe. - . per  doz.  s.ag 


Figs  In  Cordial,  Dunbar’s,  r  doz... 

“  Bishop's,  r  doe .  “ 

Crystallized  Ginger,  r-lb.  tins .  “ 

“  H-lb.  tins .  *• 

Lime  Juice,  Rose’s .  “ 

Victor  Rose  Water .  “ 

“  Peach  Water .  “ 

Pitted  Olives .  " 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  In  case . 


3 


t  . . . 

16  •*  H  '•  . ... 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  caso,-. . . 

<•  8  "  ,  "  . . 

“  16  “  A  •*  .... . . 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

s  dozen  small  boxes,  12  tablets  each . 

1  “  medium  ’*  36  “  . 

1  "  large  "72  "  . . 

Armour’s  French  Bouillon- 

Size  4  bottles,  1  dozen  In  case... . . . 

"  16  “  r  "  „ . . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . . . . 

“  12  "  1  "  - . — 

**  3  "  . . . _.per  bottle 

"  2  fancy  jugs . . .per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  r  dozen  In  case. . „ 

**  12  "  1  "  — . ... 

"  5  "  _ _ „„ _ per  bottle 

"  2  fancy  jug*.....—. _ ...—.per  Jug 


0.30 
4.00 
2.25 
3.60 
2.25 
2.23 
5 -as 
Per  doe. 

’ 

.  8.20 

.  «5  9o 

•  *9-7* 

•  443 

.  8.20 
s6.oo 

2.25 

6.00 

10.00 

4.00 

>4.00 

2.50 
7.20 

3.50 
t.50 

2.30 

7.00 

3S> 

*56 


FLOUR. 


King  Midas . . . 

Gold  Medal . 

Mill  bourne . . - . . . 

Oo  Top . . . . . 

Ceresota...  . . . 

Pfllsbaiys  Best . . . 

Taylor’s  Fancy . . . . 

Semper  Idem . . 

Pride  of  the  West.....—* . . 

Sunbeam . . 

Quaker  City . . .  . . 

Porioa  Whole  Wheat,  g°-lb.  sacks.. 

44  "  8-i6s . 

Purina  Whole  Wheat  Flour — 

32-63,  per  barrel . . 

16-128,  “  . . . . 

8-21 


tt-OAS, 

Mbi 


barrels,  W-barrel  price  plus  10  cents. 
Purina  Graham  Flour — 

32-65,  per  barrel . . . — . 

16-12S,  “  . . 

4-4S,  "  . . . 

Mother's  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . 


Per  bbl. 

•  7*°5 

.  6.70 
.  6.60 

6.90 
,  6.60 
.  6 . 60 

•  «*5^ 

.  6.00 

.  6.10* 

•  3.8s 
.  6.60 
.  6.50 
.  7.00 

•  I00 
6.73 
6.65 
6.35 


7.20 

6.95 

6.8] 

*•75 

3.00 


Self-Raising  Flour. 

Franklin,  30  packages- . . .  3.75 

Hecker’s  Superlative,  32  packages ................  5. 12 


Pancake  Flour. 

Aunt  Jemima,  36  packages . . .  j.ee 

Old  Homestead,  Flapjack,  32  packages .  2.67 


Buckwheat  Flour. 

Heeler's,  36  packages . . .  2.88 

“  32  packages .  4.16 

Fancy,  roo-lb.  sacks  ..._ . . per  100  lbs,  3.85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  too  lbs .  1.90 

white,  100  lbs .  2.10 

41  table,  yellow,  100  lbs .  j. 75 

44  “  white,  100  lbs .  1.05 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’*,  white,  94  package* .  1.80 

44  yellow,  94  package* . . .  1.80 
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2.40 
2.60 
a. 35 

Per  lb. 

•03 

■03H 


1.60 
2.  so 
»  45 


Farina— 

Hecker’s,  24  is . per  case  1 . 56 

Hecker’s  l  ream  (silver  spoon)  36  cartons  ...  4.50 

“Schumacker’s  Farina .  1.40 

Be-.uw —  per  bushel. 

California  Lima,  about  80  lbs . per  lb.  . 05 A 

Marrows,  fancy,  N.  V.  State,  grain  bags .  3-35 

Michigan  Pea,  bags  160  lbs .  2.65 

Red  Kidneys- .  3.20 

Peas — 

Green . . 

Scotch . — 

Split,  yellow . 

"  green . . . 

Lentils — 

000000,  rso-lb.  bags. . . . . . „„ 

Less  quantity . . . . 

Shaker  Corn — 

Fancy,  barrels . - . . . —. 

Less  quantity- . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages . per  case 

“  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case. ... 

Western  Pearl,  100-lb.  bags- .  1  95 

“  Grits,  100-lb.  bags . - . -..  1.95 

Mother’s,  Grits,  36  packages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley— 

OO . . - . 

No.  3,  too  lb.  bags .  2.65 

Noodles —  Per  case 

Smith’s,  30  ro-c.  packages . .  2.0 o 

"  assorted,  5  and  10-c .  2.00 

Golden  Egg,  j  and  10-c .  r .  80 

“  S-c . - . 

"  ro-c.„ . . . ..... 

Oatmeal — 

B,  200  lbs . - . . . per  bbl’. 

B,  less  than  bbl . per  lb. 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1.47)4 

“  "  20  packages,  large-  3.9a 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 

Rolled  Oats — 

Avene,  180  lbs . — . . -....per  bbL 

“  go  lbs . . . per  keg 

**  90  lbs . per  sack 

Standard,  r8o-lb.  bbls . . . .... 

“  90-lb.  bags,  fresh  . . .  a.  63 

Mother’s,  compressed,  18  tins .  a. 12% 

Sago— 

Colburn’s,  36  i-s . 06^ 

Fine . . . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . 07% 

Colburn’s  Hasty,  36  packages . o6Ji 

Minute,  A  gross- . per  box  2.75 

Flake,  about  125  lbs.. . . . per  lb.  .04^ 

Pearl,  150  lbs..— . — .  “  .03W 

“  less  quantity-. . -...._ . .  *•  .04'^ 


1 .80 
1.80 

6.25 

•«4 


5- *5 
a  7? 
2 -45 
5  to 


4-50 

2.50 

2.50 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as  . . per  case 

Egg-Q-See.^6  packages . . 

41  Corn  Flaxes,  36  packages . 

Mtepl  Flake ,  36  packages .  *4.05 

5-case  lot* .  3.85 

Postum  Cereal — 

1  doz.  xo-oz.  and  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages.  .. _ _  3.60 

Mother’s  Corn  Flakes,  36  package* .  2.55 

41  Wheat  Hearts,  18  packages .  x  .90 

Cream  Wheat,  36  package* . . . 

Wheatlet,  30  packages .  . . . 

Wheatexxa,  30  packager  . . . . 

Grape  Nuts,  34  packages . . . . 

Trisect.  30  izzick^es . . 

Kellogg’s  Toasted  Corn  Flakes,  346  packages. 

Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  package- .  1  45 

Banner  Oats,  20  packages .  4.00 

8 uaker  Breakfast  Biscuit,  24s  .  x.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  24* .  2.80 

Sajcon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  24s .  2 . 40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1.93 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  2.  249 .  x.85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  x8s .  x.85 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36* .  4.25 


4-50 

3-75 

4.50 
2.70 

2.50 
4  *5 
2.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Cry *tal . x.92 

44  Acidulated... .  x.22 

Cox’s,  large .  x.65 

“  small . 97% 

Plymouth  Rock,  pink  or  white . 1.23 

Nelson’s .  x.50 


—15— 

Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors.  2  doz . ,  .90 

Teil-O  Ice  Cream  Powaer,  2  doz . .  x  .00 

Jellycon,  assorted  flavors.  3^  doz . 87^ 

Chalmer’s . 95 

Mothers’,  small,  x  doz . 45 

44  large,  x  doz . . . 90 

Cooper** . 85 

Tryphosa . „  .95 

Gelatine,  McKinley’s . 85 

Wetmore’*,  double  refined,  36  10-c.  package*,  .80 

Puddine,  assorted,  2  doz . per  case  x .  70 

Minute  Gelatine,  plain . . . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 .  xo 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 


Long,  25  IS . 

Short,  25  is . 

Cubes  or  Elbows,  24  is 

Spaghetti,  25  is . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


Domestic. 


Fancy, long, 25  is  . 

Cubes  or  Elbows,  24  is.... 

Spaghetti,  25  is . . 

Vermicelli,  25  xs . 

Woodcock,  long,  24  pkg.. 


Choice  Grades. 


Macaroni,  short,  25  is . 

“  50  A  lb.  pkgs . 

Cubes  or  Elbows,  24  is.... 

Spaghetti,  25  is . 

Vermicelli,  25  is . 


Per  lb. 

■  oglA 

•09  'A 

■  ogA 

■  ogA 
.ogA 
•°9  >4 


•  07  H 
•07  A 

■°7% 

.10  A 


.07 

.04 

.07 

.07 

.07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons.  2  doz.  in  case- . per  doz.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .90 

Large  cartons  or  tins,  t  doz.  in  case.  “  2.00 

Dime  Tumblers,  a  doz.  In  ease.. .  "  .90 

Bulk,  rj  lbs . . -..per  lb.  .15 


Thredded  Fish. 

Thistle.  24  packages . 65 

Swansaown,  2  doz . . . per  doz. 

Osprey,  2  doz . . . .  44 


New  Mackerel. 

Count 
(about) 

New.  to  bbl. 

Ex. Norway,  No.  1... 170-190 
Ex. Norway,  No.  9. ..230-260 
Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX....ioo-xxo 
FancyShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  130-150 

Shore,  No.  1 . 1 30-1 50 

Extra  Irish,  No.  2...3C0-350 
Medium  Irish, No. 2..350-400 

Irish,  No.  4 . 4C0-450 

Small  Irish . 475-525 

New  Medium  Shore. 160-180 
New  Large  Shore... .1x0- 130 

Large,  No.  2 . 210-220 

Cape  Shore- . ^...no-iao 

Holland . 400-450 


Herring. 

900  lb.  100  lb  50  lb.  xo  lb.  8  lb. 

Lab.  Spilt,  1^.  No.  x.« 

Lab.  Split,  Lg.  No.  2.„ 

Shore,  Round,  Large_ 

Shore,  Round,  Med  ... 

Ocean  Fish. . . . 

Shad,  No.  x,  Mess .  zx.oo 

Shad,  No.  9,  Mesa*.... 

Haddock,  Pickled...  _ 

Red  Salmon . 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs. . ra 


7.00 

4.10 

6.00 

3.60 

5.00 

3. to 

XX. 00 

6.10  3. »5 

•75 

—l6 — 

Dressed  Fish  Bricks. 

GUt  Edge,  s-lb.  bricks,  40  lbs™ . 06% 

Snow  White,  i-lb  bricks,  ao  lbs . . . 07 

Favorite  Cod,  a-ffl.  bricks,  40  lbs_ . .  -ojA 

Star  Brand  Bon*  ess  Herring. 

Beardsley — 

Tins,  large  size,  z  and  2  doz. In  case .  x.50 

44  small  size,  a  doz.  in  case . 90 

Small  Tumblers.  2  do*,  in  case . .90 

Large  Jars,  scaled,  2  doz.  in  case . .  x .  5a 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 

Large  Bank . 

Medium  Bank. . . . 

Pollock- . . . . . . . 

Hake. . . . 

In  original  cases,  450  lbs.,  A  0.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring- . per  box 

Boneless  Herring,  fancy  ro-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish... .  “ 

Cromarty  Bloaters,  50s- . per  box 

l<  S*  ---  .  4 4 

ZOO  S.I.M. . . 


FRESH  FISH. 

Per 

Halibut . . . 

Salmon,  (resh . 25  - 

Codfish . . . 

Large  Hake  . 

Haddock . - 

Spanish  Mackerel .  - 

Smelts  . 08  - 

White  Cat  Fish . 

Red  Catfish .  - 

Fresh  Herring . a  piece  - 

Snappers . 

Ells . 

Green  Sea  Bass . 

White  Perch . 

Spotted  Trout .  - 

Shad,  Buck . each  .25  - 

Shad  Roe . ". . each  .40  - 

Rock  Fish . 15  - 

Black  Bass . 

Croakers . - 

Lobsters . 

Steak  Fish  %  cent  per  lb.  additional 


lb. 

.  12 

•30 

.07 

.06 

.05 

'*5 

.09 

.12 

.10 

.01 

.10 

•  X2 

.12 

.15 

•35 

•  55 

.25 

.15 

•Of 

.20 


Cove,  Primes . 

OYSTERS. 

. per  M. 

-10.00 

Cove,  Culls . 

it 

-  6.00 

Blue  Points . 

it 

-  5-oo 

Blue  Points . 

-  6.50 

Absecon,  Primes., 

-  0.00 

Absecon,  Culls . 

** 

-  4  *  50 

Rockaways . 

-  5*0 

.08 

•0754 

■06A 


.  16 
•x3 
.27 

2.20 


200  lb. 

xoolb.  50  lb. 

10  lb. 

3S.00 

18.10 

9*5 

3.03 

25.00 

13.10 

6.65 

1.50 

21.00 

XI. 10 

5-75 

1.30 

3500 

18.10 

9  *5 

2.00 

28.00 

14. 60 

7.50 

X.65 

36.00 

13. 10 

6.65 

I-S© 

24.OO 

12 .60 

6 . 50 

X.40 

16.50 

8.85 

4.58 

I.  xo 

16.00 

8.60 

4.50 

1.05 

l6  OO 

8.60 

4  5° 

1. 05 

15  .CO 

8.  xo 

4-25 

X  .00 

CLAMS. 

Clams . 

Necks . . 

.  “  6.00  - 

17.00 

9.  XO 

4-35 

X.  XO 

DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  9.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  9.95 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05K 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . ,o6J{ 

5  or  io-box  lots . o6fi 

Standard  Brands.  28-lb.  boxes . 06# 
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HOUSEWIVES 
OF  TWO 
GENERATIONS 


Soaps  may  come  and  soaps  may  go,  but  Babbitt’S 
Best  will  go  on  forever. 

At  least  it  seems  so.  It’s  one  of  the  oldest  laun¬ 
dry  soaps  on  the  market,  and  every  year  has  seen 
more  sold  than  the  year  before. 

Why  ?  Because  Babbitt’S  Best  soap  is  unequalled 
as  a  cleaner  and  housewives  of  two  generations 

know  that. 

There  is  no  safer  soap  to  sell  and  no  good  soap 
more  profitable. 


MADE  BY 


B.  T.  BABBITT 

NEW  YORK 


Tea  and  Coffee  Bins 


ills 


You  know  one  or  two  kinds 
jU  and  you  know  nothing  about 
the  others.  We  know  all  of 
therp — we’ve  handled  them  in 
fitting  up  grocery  stores  all  over 
the  country.  Some  are  better 
than  others  and  we  know  why. 
Use  our  brains  and  experience. 
Let  us  show  you  how  to  get 
what  you  want  at  the  right  price. 
Knowledge  like  ours  saves 
money.  Write  for  our  catalogue. 


J.  A. 

SPECIAL  AGENTS  FOR  HENRY  TROEMNER 

Suite  1945—115  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 


J 


RETAI  LERS 

Should  Sell  the 

Genuine  No.  2  Norway 


Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


AND 

I 


a  ui 


GOOD  OLD  MILLBOURNE 


Good  for  150  Years 

GOOD  TO=DAY 


Millbourne  Mills,  63d  &  Market  Sts.,  Phila.,  Pa. 
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Seeded  Raisins— 

Owl,  extra  fancy,  36  is . o 7% 

Fancy,  36  is . 

Blue  Pennant,  36  is . <>7lA 

Parrot,  36  is . °5X 

Souvenir,  36  is . °6/4 

Glen  Rosa,  36  is . °7% 

Blue  Ribbon,  36  is . °6\i 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 10 

Not-A-Seed,  36  is . °7 Vi 

Griffin,  50  is . 06% 

Gray's,  36  is  . °6lA 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 

Sultanas,  50-lb.  boxes . °4 K 

Thompson’s,  50-lb.  boxes . °5 

Prunes—  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

44  44  3°-4° . °9j4  '°2  , 

“  “  40-50 . 08^2  *°0/^ 

#*  **  50-60 . 07^  -07K 

**  44  60-70 . o6/4  *06 

Ruby,  30-40 . °93A 

"  4°-5° . °|K 

Oregon,  40-50 . °7 H 

44  50-60 . 

Sliver . IXH 

Currants— 

Fancy,  recleaned,  new,  40  is . 08% 

Extra  choice,  recleaned,  new,  40  is . 07% 

Fancy,  recleaned,  30  lbs.  loose . . . 08 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . . . 13% 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12  % 

Orange  Peel—  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 11% 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs — 

Fancy,  new,  Cal.,  10-is . per  box  .  77# 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . . per  lb.  .12^ 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  ia  lbs . per  lb.  .  12% 

5  or  10  box  lots- .  "  • xa 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . *5 % 

5  or  10  box  lots . *5# 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13% 

5  box  lots . *3 Vk 

Choice  Royals,  new,  25  lb.  boxes . 12% 

5  or  10  box  lots . . . *2# 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12% 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines-  Per  lb. 

Fancy,  white,  25  lbs . 09% 

5  or  10-box  lots . 09  Vk 

Peaches —  Per  lb. 

Fancy  Muir,  25  lbs . 09^ 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 0754 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07^ 

Whole,  50  lbs . 05^ 

Fancy,  pared,  25  lbs . 1854 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel .  2.C0 

41  9  “  1  44  .  1  *75 

11  9  14  s  in  crate .  1.65 

“  8  44  1  in  barrel .  1.25 

44  8  44  2  in  crate .  x  15 

M  8  “  3  44  .  1. 10 

“  7  2  44  . 95 

“  7  “  3  44  85 

Cocoanuts —  Per  sack 

Porto  Rico,  extra  fancy,  80  size .  3.75 

Jamaica,  extra  fancy,  100  size .  3.50 

Florida  Oranges— 

Fancy  Brights,  126-150 .  -3  oo 

4*  176-200 . 3.00  -3.25 

44  216-250 .  2.75  -3-»o 

44  288-300 . . .  -a  .75 

Golden  Russetts,  126-150 .  -3.00 

44  176-200 . . .  3  09  -3.25 

216-250 . .  a.  75  -3. co 

44  288-300 .  -2.75 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  3.00  -3.50 

44  54-64-80 .  4.00  -5.00 

Russetts,  36-46-96 .  3.00  -3.25 

44  54-64-80 .  4.00  -4-5° 

Messina  Lemons —  Per  box 

Extra  fancy,  300  size .  3.25  -3.50 

“  360  size .  3.50  -3.75 

Choice,  300  size .  3.25 

44  360  size .  3.B5 

California  Lemons —  Per  box 

Extra  fancy,  300  size .  3 . 75 

44  360  size .  3.75 

Choice,  300  size .  -3.25 

44  360  size .  3.25  -3.50 

Pineapples — 

Fancy,  18-24 . -3.75 

Fancy,  30  size .  -3. 75 

Fancy,  36-42  size .  3.00  -3.25 

California  Oranges — 

Extra  fancy  Navels,  96-112..  2.50 

Extra  fancy  Navels,  126-150 .  a. 75  3.00 

Extra  fancy  Navels,  176-216 .  3.00  -3.25 

Extra  fancy  Navels,  250,288-324 .  -2-75 


HORSERADISH. 

Tumbler*,  im  etc*,  •  dec . per  Her. 

Tamblec*.  |-«  else,  •  dec .  •• 

Tu*hW»,  ie-o.,  Lord’c  Prayer,*  dec.  - 
TWkW™,  1st.  out  (Wee,  i*-*.,  a  dec. 


-18- 

INK. 

Arnold’s,  black.  3* . . . per  bottle  . 4! 

Continental,  red,  1  doz . 30 

‘ 1  black,  3  dot . >5 

Royal,  black,  3doa . >5 

Superior,  black,  3  dor  f . 13 

Stafford,  Commercial,  3a . per  heed*  .60 


LAMP  GOODS. 

Lamp  Chimneys — 

Macbeth,  Pearl  Top .  4  so 

Acme,  Victor  Top .  j.te 

Pure  Flint,  Luatre  Top. .  a. 70 

Crystal,  Crimp  Top .  a. 10  1.70 

No.  o.  Tubular  Lantern  Globes . .  5  dor. 

Cold  Blast . 5  dor. 

No.  1. 

Jumbo  Chlmaeyc,  plain . par  dor. 

“  dec.,  107-  “ 

No.  o. 

Banner  Burners. . .41 

No  eharge  for  package# . 

Oil  Cans —  Per  des. 

1 -gal.,  glass .  a.aj 

1 -gal. ,  galvanised,  PearL .  1.9* 

5-gal. ,  Leanax,  spout .  3  ■  50 

J-gal.,  '•  spigot .  6.  jo 

5 -gal.,  Columbia. . .. .  7.00 

3-gal.,  Banner.., .  8.00 

3-gal.,  Climax,  pump . re.oa 

j-gal.,  Homo  Kale,  pump... . „ . -  is. 00 

Lanterns — 

No.  o.  Standard . . . . . . .  4-  5* 

No.  o,  Daah  •  oeeoooooooooe  . .  *  •  50 

Cold  Blast  1  n n »ooeo»«eooooooe«»  1000000 eoooooaneoeooeaeo  9  • 


Per  case  of  6  dos. 

Ne.  0. 

No.  1. 

No.  *. 

4. to 

4  5° 

5.10 

3  6. 

4. to 

4.80 

*.7* 

J  3® 

3.90 

l.IO 

■  .70 

3-3° 

•75 

•9® 


•  75 

KV 

*5 

i.e 


No.  1.  No.  e, 
IS  -75 


LIME. 

Chloride,  Acme,  sifting,  e|-tb.  boxes,  1  lb  . 


1.50 


LYE  AND  POTASH. 

'  Per  case. 

Banner  Lye,  4  doe .  3.75 

Babbitt's  Lye,  4  dos .  3 .  *5 

Lewis'  Lye  •eeeeeeeeeee e 0 eeoe off see eeffsoeeaeaeeeeesefee sees  3*5 
Red  Seal,  s  dos  •  eoooooeeesooooooooooeoooooooooeoooooestsso  X  •  JO 
"  4  dOt.MIMM.1 . . . .M.II....M. .  4.00 


is 

45 

•*5 

»5 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs. ,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs.,4  cs.lots  3.75 

Crescent,  Dia.  5  size,  144  bxs.,4  cs.  lots .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 
44  4  4  44  2^  gr.  cs.,  8  cs.lots  2.35 

44  44  44  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

4  4  4  4  4  4  44  3  gr.es., 7  cs.lots  2.55 

44  4  4  44  44  5  •'  4  “  4-25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots 2.50 

Parlor  Brands— 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

“  Dia.  1  size,  2 %  gr.es. ,8cs. lots.  2.40 
44  44  44  3  gr.  cs.,  7  cs.lots.  *.85 

“  44  4  4  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es. ,4  cs.lots  3.50 
44  44  Dia.5size,i44  txs.,  4  cs.lots  3.75 

Chips,  Dia.  a  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
4  4  4  4  44  100/3  bx.  pkgs.,  5  cs.  lots.  3*3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  4  4  4  4  3  gr.  cs.,  7  cs.  lots .  2.70 

“  “  “  5  “  4  “  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

44  “  "  5  “  4-50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 
Vulcan,  Dia.  5  size,  144  bxs .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

44  4  4  6  ‘4  5  44  4  44  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

44  4  4  44  44  10  44  a44..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case . .  25.00 

4  4  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atm  ere  &  San- 

Extra  Family,  Seedlcae—  Par  earn. 

Ne.  5,  6  glass  Ian . . . . . .  4.50 

No.  3.  6  glass  Jon . , . — .  j.io 

No.  18,  37  and  68,  wooden  pad*.. ...par  lb.  .13 
Barrels,  halves,  quartan  and  Uti—  "  11K 

Family,  Seediest—  Par  box. 

No.  J,  6  wooden  pell# . . . — —  ].<| 

Ne.  10,  6  wooden  palli  . . ....  6.5* 

Celebrated,  Seedleee — 

Bbla..  %i  and  Me, . per  lb.  .*8W 

Wooden  palli,  18,  17  and  M  Ika .  " 

Wooden  kite,  No*.  *0-35 .  "  .00 

Wooden  klu,  Nor.  10-35 .  "  .08 

Keystone —  Per  lb. 

Wooden  pa  lie,  il,  37  and  M  iba_.... . 0854 

Condensed  cartons,  3  dos.  to  case.. ...gross  si.ao 
Condensed  cartons,  6)4  dos.  to  case.groaa  si.eo 

Barrels,  )4a,  Vs . per  lb.  .10 

Wooden  kits,  Nos.  so-33 . "  ,et 

Wooden  kits,  Nos,  *3-40 .  "  ,io)4 
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Schimmel'a — 

Bbla.,  H  bbla.  and  30-lb.  klto..—..—— . 07)4 

18  and  37-lb.  kanaklna . . .  .07^ 

10-lb.  kanaklna,  6  to  crate . per  doa.  so.  30 

5-lb.  "  6  to  orate .  “  5.75 

5-lb.  glass  Jen,  6  to  crate .  “  6.15 

Campbell'a,  30-lb.  pail# . 08 

Mn.  Wella  .bbls..  %  bbla.  and  )o4b.  kite . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 03 

Crescent,  bbla.,  U  bbls.  and  30-lb.  kits . 04 % 

National,  bbla.,  %  bbla.  and  30-lb.  kiln . .  .  07 

Southwark,  bbla. .  W  bbla.  and  30-lb.  palls . 

Brick's  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  %  bbls.  350  lbs.  bbls.  125 

lbs  ,  l/s  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows :  70  lbs. ,60c. : 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

^ins,  5  lb.,  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead—  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 0754 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

NoneSuch — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  gr .  2.90 

12  “  “  “  Yi  “  .  5-75 


OILS. 


Store  Gasoline. . . 

Headlight,  150  tees . 


Per  gal. 

.  -tsH 

-it 


OLIVES. 

Extra  Queen —  Per  doz. 

Imported,  No.  io,  a  doz . 2.70 

“  “  >9,  1  “  4-50 

44  44  32,  1  44  6.80 

4  4  44  16,  a  44  2.40 

“  “  8,3  44  . 90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

4  4  4  14,  a  44  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed- 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

44  2  44  .  1.40 

1  gal.  pails.  2 gal.  pails.  5  gal.  kegs 


IO, 

Olives  in  bulk — 


X . 

2.65 

5-65 

XX . 

2.85 

6.15 

XXX . 

.  x-75 

3-35 

7.00 

xxxx . 

3-85 

8.00 

xxxxx... 

4.20 

10.25 

Mammoth... 

5-x5 

11.60 

Kegs,  large, 

1  gallon . 

PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

4  4  44  medium,  2  doz.  case .  8.00 

44  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8-l/2  gal.  cans,  case .  12.00 

4  4  4  4  44  glass,  small.  2  doz. case 

44  *4  44  44  med.,  44  44 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

44  small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 


American  Oil. 

Stohrar’a,  No.  8,  a  dos . . . 

“  No.  16,  a  dos . 

*'  No.  «s,  i  dos. . 

Keystone,  bottle#,  a  dos„ . 


Per  dot. 
i.  -55 

::  ,:n 

_  .90 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jam,  pinto- . per  doa.  4.73 

"  “  quarts. .  “  3.73 

“  10-os.  Jan .  “  a. 50 

“  10-lb.  paila . par  pail  a. 50 

Tripe,  10-lb.  pails .  “  .90 

"  J-gal.  kegs . porker  a. 00 

Pig*’  Feet,  10-lb.  pails.. . per  pail  1.00 

“  5-gu.l  keg* . per  keg  a  #5 

Pickled  Beef  Salad,  In  glass . per  dos.  t .  10 

“  Tripe,  in  glass .  “  1.10 

"  Ox  Heart,  In  glam .  “  s.to 

“  Pigs’ Feet,  In  glass .  “  s.to 

Russian  Sardines . per  keg  .75 

11  |-lb.  palls . _,.per  paU  .50 

*'  10-lb.  pails. . .  "  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  eg  lbs . . . . . x8 J6 

Loose,  bbla. ,  30  lbs . - . . . .  .  18 

54 -lb.  packages,  is-lb.  boxes . .  .eo 


PEANUT  BUTTER. 

McLaren'*—  Per  dee. 

Small,  e  dec . — . . . . . 90 

Medium,  s  dos . . . . — .  1  ■  5* 

Large,  1  dos . a.  73 

Peaantene,  No.  a  Jars,  s  des . . .  s.85 

“  Ne.  4  Jan,  3  doa . - . .  .»»H 

Beardsley’s —  Per  doa. 

Small  Jan,  a  dec . . . .  .pa 

Medium  Jan,  a  dos . — _ _ — 1 .  s| 

Large  J*n,  1  doa - - - — ..  a.ag 


PICKLES. 

45  gals.,  i»oos .  9.35 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  "  3.35 

10  gals.,  450s,  “  3.65 

10  gals.,  600s,  “  3.65 

16  gals  ,  600s,  “  4.50 

16  gals.,  600s,  "  dills .  4.50 

45  gals.,  1400s,  "  "  .  10.35 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  "  naif-pints.  . .  a.  40 

Celery  Sauce,  Yorkshire,  3  dos . per  doc.  1.00 

Chow,  "  pints,  a  dos.  “  1.00 

Gherkins,  sour,  "  "  "  “  1.00 

Mixed,  “  “  “  “  “  1. 00 

Assorted,  "  “  “  "  "  t  co 

Gherkins,  sweet,  "  "  "  “  1.25 

White  Onions,  “  “  •*  “  1.40 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  a. 75 

“  i.oooe,  5  gal - - «  3.40 

“  2,0003,  5  gal .  “  5  *5 

Chow-Chow,  No.  i,  5-gal.  kegs .  1.95 

“  No.  e,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  e  gal . per  pall  1 .00 

Williams  Bros. —  Per  dos. 

No.  8,  Sour  Gherkins,  a  dos_ . 85 

No.  8,  Sweet  Gherkins,  a  doc . 85 

No.  8,  Sour  Mixed,  a  doc . 85 

No.  8,  Sour,  assorted,  a  doc . 85 

No.  8,  Chow-Chow,  a  doc. . 85 

No.  8,  Onions,  a  doz . . . .  .87 X 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15^ 

“  “  40  “  . *4  A 

Distilled,  45  grain . . 09 

44  40  44  °8k£ 

Fermented,  45  grain . 09^ 

4*  40  44  08^ 

Lutz  &  Schramm  pure  cider . 21 

“  distilled  white . 13. 

pickling  white . 20 


PROVISIONS. 


■*6X 
■«8  M 

•>9 

.18 

.18 


Hams,  skinback,  iS-ao  lbc . . . . . 

"  14-18  lbs . 

“  10-ia  lbs . 

Picnics,  6-8  lbs . . . . . 

Dried  Beef,  sets  city  smoked . — . . 

“  tenders  and  knocks— . . . 

“  air  dried,  sets . 

"  “  tenders  and  knocks . si 

Jersey  Pork,  butt . per  bbl.  30.00 

•'  family . . . — .  “  31.0a 

Breakfast  B&oon,  rib  In . — . —  .to 

“  boneless . . . 23 

S.  P.  Bellies,  14-13  lbs . 16)6 

Bologna,  aj-lb.  boxes . 

Boiled  Boneless  Ham . *8 

Beef  Tongues,  smoked,  5-6  lbs .  tx.oe 

Cooked  Compressed  Ham,  zj-lb.  boxes . 

Covered  Hama,  U-csnt  extra ;  Covered  Shoulders, 
Picnics  and  Bacon ,  >f-cent  extra. 

Swift  &  Co.— 


Premium  brand  Hams,  8  to  so  lbs. . . 

.20 

it 

"  is  lb . . . 

.  20 

«• 

"  14  to  16  lbs . 

.20 

<4 

"  18  lb . . . 

.  SO 

41 

“  skijmed,  j8-sd  lbs... 

.2| 

M 

"  boiled,  skinned,  fat- 

loss . . 

•3’ 

41 

u 

Bacon . . . . . . . 

Dried  Bcaf,  Insides.— . . 

.*5 

.20 

(« 

Beef  Tongues,  short  cut.  — 

.22 

Winchester  brand  Hams,  skinned,  all  aver.. 

.20 

n 

"  8  to  10  lbs.  aver... 

.19 

4  4 

12  lbs.  avor . 

.19 

il 

"  14  to  16  lbs.  aver... 

44 

"  16  to  18  Ibe.  aver  .. 

44 

*'  Picnic . 

•  nK 

bove  average  loose,  if  packed  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 


Pure, 
per  lb. 

Tierces,  about  340  lbc . .  .  15X 

Plain  tubs,  50  and  <o-lb.  cans . 16 

10-lb.  tin  pails,  So  lb* . — . —  .  1 6 

5-lb.  "  60  lb* . s6Jg 

3-lb.  '*  60  lbs... . .  .17 

Armour's — 

Shield  Pure,  60-lb.  tubs . . 

Simon  Pure  Leaf,  31,  5s  and  tea . 

White  Cloud  Compound,  tube . 

"  *•  tierees. 


Compound, 
per  lb. 

•  «oH 

.JC% 

.11 


.  >6 
.  iS 

.11H 

.1 


Vegetole,  tierce* . «i}* 


tubs . . 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  Barcas— . . 

Jewel,  compound,  tie 
Cotosuet,  tierces . 


•  »t?4 
■  itH 

•  ilH 


DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb. 

Choice,  native. . .1SX-.13 

Common. . ,*9  -.is 

Western  Dressed  Beet — 

Choice,  native  cattle . . . 

Common  to  fair . 09  -.11 

City  Dressed  Veal- 

Prime  .  . . .  “  •  >5 

Good  to  choice . 13  -.15 

Dressed  Hogs — 

Pig* .  -•»* 

Hog*,  heavy .  -.15 

,r  lie  lbs .  -.15 

"  160  lbs .  -.15 

"  540  lbs . -.>5 


IN  WR1TINQ  TO  ADVERTISERS  KINDLY  MENTION  “«*0@B*Y  WORLD  AND  GENERAL  MBRCHANT" 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


4  S 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


'MCWMjS  fm  JBIWJMKStS'lgftrfe  ,s  ritlmrA 


Strong, 

Easy- 

R  mining, 

Finest 

Steel  Tires 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO.  j 


Ml 

riTraNfeWUMco’ 

TYi<«.-S2J5 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa ;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World  "  when  you  write? 

40  cents  a  pound 

Packed  In  %-lb.  Jars,  6  and  1 2-lb. 
boxes 


In  buying  Coffee  it  is  important  to 
know  that  you  get  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Are  you  making  &.ny 
"Exton”  effort? 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


CROFT  6  ALLEN  CO  s  Pennsylvania  .  . 


Do  you  realize  how  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  the  best?  Exton  Crackers 
are  this  kind.  They 


please  m  every  in¬ 
stance,  and  a  satisfied 
customer  is  the  best 
advertisement  you  can 
have.  Crisp  with  a 
crispness  that  remains. 

The  flavor  unexcelled. 

And  excellence  unapproached.  Ask  your  jobber. 
The  name  EXTON  is  easy  to  remember,  and  your 
profit  will  be  satisfactory. 


A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “Exton" 
THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.,  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 21 — 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 17  -.18 

11  culls  . .  -.17 

Sheep,  choice . . . ....  .15  -.16 

“  medium. . .  .14  -.15 


BUTCHERS’  SUNDRIES. 


— 33 — 


Fresh  Steer  Tongues . 

-  .75 

Cow  Tongues . 

.50 

-  .70 

Calf  Heads,  scalded  . . . 

.50 

-  -75 

Sweetbreads,  veal . 

.40 

-  *5° 

“  beef . 

-I  .OO 

Calf  Livers . 

.  20 

-  .25 

Beef  Kidneys . 

-I  .OO 

Beef  Livers . 

-  .06 

Ox  Tails . 

•  50 

"  -65 

-  05 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

-  .19 

“  “  western  ™.. 

. . 

*7 

-  *9 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feat  on  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  to  lbs . . 

"  young  toms,  ij  to  17  lbs..., 

Old  hens  and  toms . 

Common  to  good . 20 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 32 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . 30 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 30 

Western,  4  to  4  %  lbs.  to  pair,  fancy . 

“  3  t0  3%  ihs.  to  pair,  fancy . 

"  fair  to  good . 

Fowls — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs.- . 

Fair  to  good. . 

Old  cocks . 

Squabs —  _ _ 

Prints,  large,  fancy .  4.  jo-j 

Mined, . 


LIVE  POULTRY. 


Per  lb. 

.24 

-.27 

•*4 

-.27 

.24 

-.27 

.20 

-.22 

■3» 

-•38 

•3° 

-•35 

•3» 

-•35 

.22 

-.24 

.22 

-.25 

.18 

-.20 

.20 

-.21 

.20 

-.22 

-.20 

.*4% 

*sx 

Per 

dox. 

4.50-5.50 

3.00- 

4.03 

*•75-*  S» 

Spring  Chickens,  nearby,  1%  to  ■  lbs . 

Per  lb. 

.28  -.30 

Fowls . 

Rooster* . . . . 

•••••«  aotaaaaaa 

.21  -.23 

•x4  -.15 
.19  -.20 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . . . 

Kegs,  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .83 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  %  lb... . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

"  "  No.  2,  1  doz .  4.I0 

"  No.  3,  H  doz . .  6.30 

"  "  No.  4,  A  doz .  8. 15 

P.  P.  Sauce,  No.  x,  2  doz . . . .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  a.  to 

No.  i,  cans,  1  doz . .  2.30 

No.  2,  cans,  1  doz . . .  4.10 

No.  3,  cans,  %  doz.„..«™ . . .  3.35 

No.  4,  cans,  %  doz™. - -  4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

lollies —  Per  doz. 

No.  32,  jars . . . 97% 

No.  4%,  toy  pails .  2.35 

American,  pure  apple,  tumblers,  assorted 

slice* .  88 

Schimmel's  No.  to,  tumblers. . .83 

National,  No.  to,  tumblers . .7254 

“  No.  6,  tumblers. . „„ . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . .13J4 

National,  30-lb.  pails . .09 

Southwark,  30-Ib.  palls . 06 

.  “  4%-lb.  toy  pails,  %  dos -  4.15 

Fruit  Butters—  P.r  doz. 

Apple,  No.  jar* . 98 

Southwark,  No.  3,  tin* .  1.00 

;;  No  5,  toy  pall* .  a.  70 

30-lb.  pails . per  pail  x.08 

*  ao  lb.  crocks . per  lb.  .07^ 

*  Schimmel’*,  30-lb.  palls .  **  .06 

Prune,  30-lb.  pails .  ••  .01V 

Peach,  30  lb.  pails .  ••  *©7 

Jams —  *  ' 

Schimmel’s,  pure,  jars,  a  dox..„ .  1.70 

Southwark,  assorted,  jars,  a  doz . . . ©* 

Orange  Marmalade —  . 

Hartley’s,  imported .  j.go 

Schimmel’s,  pure .  « 

Warrock’s  Guava  Jelly — 

x-lb.  tumblers . . 

H-lb.  ••  .  4 

. - .  a.  33 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


Spirits  Camphor . 

Spirits  Painters’  Commercial.. 


Glycerine . 

Syrup  Squills . 

Syrup  Rnubarb . 

Syrup  Ipecac . . . 

Turlington  Balsam . 

Golden  Tincture . . 

Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots. 
Godfrey’s  Cordial,  rd  boti 
Turpentine . . 


5c.  si 

IOC. sz. 

25c.  82. 

•  45 

•83 

*.23 

•  45 

■p 

•  45 

.85 

*•93 

..... 

•85 

*■95 

•  45 

•  85 

*■95 

•  45 

•85 

*•95 

•  43 

■85 

*■95 

•  45 

.85 

*•95 

•  45 

•  85 

*•95 

■  45 

•85 

*•95 

•  45 

•8s 

*•95 

•  45 

•85 

*•95 

. 

.85 

•45 

•8s 

*•95 

•45 

-85 

*•95 

•45 

•85 

*•95 

■43 

.85 

*•95 

per  do*. 

.88 

1 '95 


“  25c.  size . . 

S  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

Borax,  powdered,  bulk. . . . pea- lb.  .07 

“  lump,  bulk . . .  ••  .06 

Butter  Color,  W,  &  R . per  doz.  a. 00 

Bluestone,  bulk. . per  lb.  .08 

Copperas .  «  .01 

Camphor,  gum,  i-oz.  blocks .  “  .95 

“  flakes,  eso-lb.  bbls .  “  .02 

“  “  less  quantity .  "  .03 

**  Tar  Balls,  250-lb.  bbls . .  **  .03 

“  "  less  quantity .  “  .03 

Castoria,  Fletcher's.... . per  dos.  2.80 

“  Pitcher’s™ . “  .75 

Carbonate  of  Ammonia . . per  lb.  .11 

Epsom  Salts . *•  .02 

Glauber  Salts. . <*  .01 

Glue,  ordinary . . . «  .09 

“  white . . . ™ . . .  "  .ao 

Gum  Arabic . . . "  ,yj 

Haarlem  Oil . . . perdos.  .30 

Husband’s  Magnesia . „„ . “  2.85 

Jamaica  Ginger,  Hires’,  flasks. . .  "  .90 

Licorice,  P.  &  S.,  5c.  6tick,  imported,  per  doz.  .38 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .*3 

“  “  lozenges,  5-lb.  boxes  "  .27 

“  4*.  6a,  8s,  t«s,  1 6s,  5-lb.  boxes  “  .94 

**  TOOL. . . . „ . .  **  .II 

Patty,  25-lb.  cans . per  100  lbs.  z.6o 

"  50-Ib.  cans . . .  "  i.jj 

Petroleum  Jefty,  screw  top,  5c.  size  ...per  doz.  .25 
“  “  roc.  size™  “  .n 

Paris  Green,  100-125-lb.  kegs. . per  lb.  .24 

%-lb.  packages .  “  .29 

54 -lb.  packages . "  .28 

i-lb.  packages . “  .27 

Rosin .  •«  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

„  "  ,  “  . - . per  gross  9.00 

Roachsault,  10c.  size . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  too-lb.  kegs  “ 

Sulphur,  flour,  175-lb.  bbls . per  100  lbs. 

"  100-lb.  bags  . .  2.35 

less  quantity . per  lb.  .03)4 

.  “  .01 

. . It  M 

Per  doz, 

Cough  Syrup,  35c.  size .  i.75 

Herb  Bitters,  35c.  size .  x.7$ 

Oil  Liniment,  25c.  size .  x .  7j 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder.  15c.  size .  x.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No  S- . 40 

NO.  IO . 7. 

Tube  V . „ 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . . 8, 

Root  Beer . 80 

Talcum  Powder . .5 

Triangular  Quinine. . 80 

Quinine  Capsules . 80 


Venetian  Red. 

Whiting . . 

Goff's— 


Druggists’  Sundries. 


Acid  Phosphate,  Horsiord’s . 

Bath  Brick,  box  25  brick* . 

Sealing  Wax . 

Silver  SancL . 

Tar,  pints . 

*t 

**  gallons.  . . 

::  . :: 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . . . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size  . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  slse 

50c. slse 

McCormick’s  Watermelon  Syrup,  50c.  slse.. 
Reliable  Brand  Headache  Powders,  10c.  size 


4*5 

.60 

•03 

1.25 

•75 

1.00 

■30 

?s° 

6.00 


3-75 


4.00 

2.00 

4.00 

4.00 

•75 


Extracts  an™  Essences. 

McCormick  &  Co.,  Bee  Brand — 

Vanilla,  Rose,  Pistachio,  No.  s  slse . 

No.  3  slse . . 

No.  4  size . 

Almond,  Apple,  Apricot,  Banana,  Black- 
berry,  Peach,  Pear,  Pineapple,  ~ 
berry.  Strawberry,  Violet,  No 


Lemon,  No.  a  slse... 
Orange,  No.  *  size.. 


Rasp- 
.  t  size 
No.  3  size 
No.  4  size 


Per  doz. 
.90 
2.00 
2.25 

.85 

*■75 

2.00 

.90 

.90 
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qts.  }4  gals. 
3.00  6.00 
2.50  5.00 
2.00  4.00 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla. . 45 

No.  a.  Vanilla  and  Rose . 90 

No.  a,  Lemon  and  assorted . Si 

No.  4,  “  *•  .  2.o5 

No.  4,  Vanilla ... .  2.25 

Assorted  cases.  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 

Bulk.  pts. 

XXX  Vanina .  1.50 

XX  Vanilla .  1.25 

X  Vanilla . x.oo 

Lemon,  Ginger,  Win- 
tergreen.  Cinnamon, 

Peppermint,  Cloves, 

Peach,  Rose,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. . 

Tea . . . 

Kitchen  Queen — 

No.  25.. 

No.  aX 
Ns.  X...., 


1.00  1.60 


1.50 


•75 


3.00 

5-5° 


gals. 

12.00 

ro.oo 

8.00 


6.00 


1. *5  a. 25  4.00 


7-5« 
7.00 
Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

.80 

Extract  Lemon,  No.  25 . .  1 . 7c 

“  No.  aX . . . 

“  No.  X. . . 

IngersoU’s  Flavoring  Extracts — 

High  Grade  Vanilla . 

“  Lemon . . 

Select  Vanilla . . . . . 

"  Lemon  . . . 

“  assorted™ . . . 

’’  email  size  ,  . . . 


*•75 

•85 

•85 

■45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  liquid  Rennet . . . . 1.10 

“  Rennet  Tablets,  3  doz™ . .  .75 

Shian  &  Kirk's  Liquid  Rennet .  , , ,  1.50 

Hasson’s  Jonkot  Tablets,  3  doz . . .  .  80 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

J4  barrels,  28  gals . per  bbl.  5 .00 

Kegs,  14  gals .  3.00 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts._ .  3. 50 

“  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts...™  3.75 

“  "  a  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  dos.  qts .  3.75 

"  "  2  doz.  pts .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  a.  75 

“  boxes,  20  packages . 55 

Gee  Whizz,  7a  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  x.as 

Spearmint,  so  packs,  xoo  pieces*. . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07J4 

Fancy  Head,  xoo-lb.  bags . 06% 

Extra  choice,  100-lb.  bags . ©5^ 

Prime,  100-lb.  bags . 0554 

Japan  style,  fancy,  100-ib.  bags. . . ©4^ 

“  choice,  100-lb.  bags . ..w . © ^ 

Java,  fancy,  polished,  100-Ib.  bags* . ©= 

B.  Fischer  &  Co.— 


HEAD  sRiCEp 

THE  RJEjr  GUIDE  P80DBCED  ‘>1 

Packeo  E*au>vut  0t  -  - 

% 

Lartoi  Dwritorrs  of  Paid  Rice  U 
^  Untied  5l Isltt  ,, 

Fischer’s,  choicest  head,  1,2%  and  3-lb.  bags 
Queen  Quality  ,  fancy  head,  1,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  1,  3  and  5-lb.  bags  .04^ 

Coronet,  selected  head,  1  and  3-lb.  bags . 0554 

Cracked,  head,  i-lb.  bags . 04 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 


•07^ 

.o6J4 
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East  India,  head,  1  lb.  bags . 07^ 

XXX  X,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . o6}£ 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags . 05^ 

Head  100-lb.  bags . 05 

Fai  cy  Java,  head,  100-lb.  bags . . 05# 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  st>  le,  1.0-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 

No.  2  screenings,  xoo-lb.  bags . 02^ 

Extra  fanciest  Japan,  ico-lb.  bags" . 03^ 

Fancy  Japan,  100-lb.  bags . 03)6 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

W  orcester — 

Bbls.,  contain  280  lbs . 

60  5-lb.  bags .  4.00 

"  2214-lb.  bags .  3.75 

„  3°I?;1VLb^gs .  3 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  to  cent  size  bags  list .  3.00 

Irish  Linen,  250-lb.  bags .  s.  vt 

“  56-lb.  bags . J< 

"  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  ro-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls . . . . .  a. 40 

“  180-lb.  sacks .  i.jt 

Cheese,  280-lb.  bbls .  a. 40 

Packing,  70-lb.  cotton  bags . . . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  a. 20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  10  bbls.  or  more,  7)4  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Durkee’s,  large,  z  doz . . .  4.25 

“  small,  2  doz.™ .  2.75 

“  picnic,  2  doz . 95 

Schimmel’s,  small,  a  doz . 90 

My  Wife’s,  large,  1  doz.. . . .  2.30 

“  small,  2  doz . . .  1.50 

Snider’s,  No.  8,  a  doa.„ .  1.4s 


SAL  SODA. 


Bbls.,  400  lbs . . . 

Kegs,  150  lbs . . . 

So-lb.  boxes,  balk  or  granola  ted...... 


..per  zoo 
..per  zoo 


.lo 

•95 


.06% 

OS 


SAUCES. 

Lea  &  Perrins' —  Per  dot 

Worcstershire,  quarts . . . , .  7.50 

pints . . . 4.50 

“  %  pints . . . .  a. 60 

Snider’s— 

Chill,  No.  16,  1  doz . . . . . _....  2. 35 

"  No.  8,  a  doz . . . . .  1.40 

Oyster  Cocktail,  No.  16,  a  doz- . .  a. 35 

"  No.  8,  a  doz . . .  1.40 

Worcester,  Campbell’s,  No.  8,  a  doz . 90 

North  of  England,  No.  8,  a  del™ . . . .  .85 

Chef,  2  doz.™ . 75 


SODA — BLCARB. 

Per  lb. 

Babbitt’s  J^s,  25  lb . 05^ 

Arm  &  Hammer,  1  lb.  pkgs.,  36  lbs . 05 

“  'A  “  '■  36  ‘  . osA 

“  %  “  "  36  " . 06 

“  i  lb.  and  J^s  pkgs.,  36  lbs . 05# 

“  H  °  ^ s  “  36  “ . 05^ 

“  1,  y2  and  y±  lb  ,  36  lbs . 055^ 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  Vz  “  "  36  M  . °5lA 

“  y  “  "  36  •?  . 06 

tl  1  and  lb.  pkgs.,  36  lbs . 05*^ 

“  iy\i  and  %  lb.  pkgs..  36  lbs . 05^ 

Swan,  kegs  110  lbs . 01 

Bi-Carb  ,  bulk . 02*4 


SOFT  DRINKS. 

Per  del. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dos...™ .  a.  io 

Sarsaparilla,  extra  quality,  pints,  a  dos.. .  a.  to 

Blood  Orange,  extra  quality,  pints,  i  doz .  s.ro 

Birch  Beer,  extra  quality, pints,  s  dos .  a.ro 

Lemon  Soda,  extra  quality,  ados .  a.ro 

Root  Beer,  extra  quality,  pints,  a  doz .  a.ro 

Sheboygan  Ginger  Ale,  to  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate .  1.80 

Root  Beer  Extract.  Hires’,  t  doz . .  1,55 

Hires’  Root  Beer,  Carbonated,  e  dos . 87 

Hires'  Ginger  Ale,  Carbonated,  a  dos . 87 

Welch’s  Grape  Juice,  case  quarts,  1  doz™ .  4.25 

"  “  pints,  2  doz. .  4.75 

"  “  '•  54-plnts,  3 doz .  4.50 

"  "  “  4-ounce, 6  doz .  5.00 

"  “  "  54 -gallons,  8  bottles  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz- .  4.00 

“  “  pints,  2  doz .  4.50 

“  “  half  pints,  3  oz .  4.00 

“  “  4  oz.,  6  doz .  5.00 

5  per  cent,  discount  on  5  case  lots. 
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For  the  Retail  Grocer 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


Swift’s 

Pride 

Cleanser 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  P.  FORBES,  Coshocton,  Ohio 


* 


* 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 

if 

{|\«M  11711 WEJCKT  r&iHUj  leotmcu 

BORAX  SOAP. 

One  of 
the  famous 

Three  Leaders 

CHAS.  W.  YOUNG  &  CO 

Established  1877  Makers  of  Soaps  of  Merit 


Philadelphia,  Pa. 


* 


* 


r 


Want  to  make  your 
Customers  grateful  to  you? 


Dried  Beef  Bacon  Slicer 


This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

II.  F.  HEACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


v: 


y 


No.  I  No.  I 

Cup  Quality  Experts 

WILLIAM  B.HARRIS.Coffee  Expert 

United  States  Department  of  Agriculture 

WHAT  to  Buy  and 
How  to  Blend 

Write  for  Information  and  Samples 

William  B.  Harris  Company 

Coffees,  Teas,  Spices,  Cocoas  16 7  Front  St.,  New  York 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


46 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


-30- 

POLISHING  AND  CLEANING 
COMPOUNDS. 

.  M  F-OM- . - .  SO 

Ben  Ami,  10-cent  all* . 5^  gross  a  50 

Electro  Slllcen,  1  doz . per  doz.  .71 

Fotz  Liquid,  lure*,  j  doz . per  gross  16.59 

“  "  "  |  doz . per  doz.  1. 4j 

"  "  nu all . par  gross  7.00 

'*  "  “  . .. . perdos.  .6s 

Puts  Pasts,  lorga . par  dos.  .55 


LAUNDRY  SOAPS. 

Brand  and  Manufacturer.  DS|«iP-i0n’  L?ssthan 

Acme,  Lautz  Bros .  ioo 

Ark,  Fairbank .  ioo 

America,  C.  F.  Miller . 

Best,  B.  T.  Babbitt . 

Borax,  Drey doppel .  40 

“  Naptha,  Eavenson .  100 

**  “  **  .  100 

*  Pearl,  Young  &  Co .  40 

“  Novelty,  Day  &  Frick .  40 

“  Red  Seal,  Tomson .  100 

Bee,  Colgate  &  Co .  100 

Big  Master.  Lautz  Bros .  70 

Circus .  100 

Crystal,  Brooke .  100 

Coal  Oil  Johnny .  100 

Fels-Naptha,  Fels  &  Co .  100 

Flint  Polish,  Day  &  Frick .  36 

German  Mottled .  72 

Grand  Pa  Wonder,  Beaver  Sp.Co 

U  «  <6  it 

Glycerine  Tar .  50 

Ivory,  P.  &  G .  100 

Lenox, 

Lifebuoy,  Lever  Bros .  50 

Marseilles  White,  Lautz . 

**  “  “  l’ndrysize 

Miller’s,  C.  Miller  &  Co .  100 

Mayers,  Elkinton . 

**  <  • 

Mineral  Scouring,  Wrigley.. 

New  York  City,  Babbitt .  60 

Octagon,  Colgate  &  Co .  100 

Oleine,  P.  &  G 

“  Penna.,  Miller .  60 

“  Phila.,  Lautz  Bros .  72 

“  Eavenson,  Eavenson .  84 

**  Conway,  Conway .  60 

“  Kirk’s,  Kirk  8l  Co .  60 

“  Monarch,  Miller .  60 

**  C.  &  C.,  Globe  Sp.  Co .  60 

Ozone,  Fairchild  &  S .  100 

Polo,  P.  &  G .  120 

Pound  Bleacher,  Day  &  Frick .  60 

P.  &  G.  Naptha,  P.  &  G .  100 

Quaker  City,  Eavenson .  100 

Sapolio,  E.  Morgan .  36s  gro 

“  “  72s  gro 

Star,  P.  &  G .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100  ... 

Velvet,  P.  &  G .  100  100 

White  Chief. . 100  ... 

50 


Bars. 

Lbs.  f 

;  boxes, 

IOO 

75 

3-35 

IOO 

1.86 

72 

90 

2.90 

IOO 

75 

3.80 

40 

40 

2. 70 

IOO 

br.l. 

3-9° 

IOO 

br.l. 

4.90 

40 

40 

2.80 

40 

40 

2.85 

IOO 

4.00 

IOO 

3-9° 

70 

2.85 

IOO 

3-35 

IOO 

3.80 

IOO 

... 

4  .00 

IOO 

75 

4.00 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3*25 

so 

small 

r.95 

SO 

1.95 

IOO 

iooz. 

7.00 

IOO 

6oz. 

4.00 

IOO 

12  oz. 

3-5° 

50 

2.00 

IOO 

Set. 

4.00 

IOO 

6.00 

IOO 

4.00 

50 

3754 

a.  00 

IOO 

3-35 

27 

I  .OO 

60 

60 

3-15 

IOO 

75 

3.90 

84 

60 

3-50 

60 

60 

2  .OO 

60 

60 

60 

50 

Set. 

75 


75 

11  oz. 


3-35 

3-50 

3-3° 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 
3-85 
3-50 
9.00 
9.00 
3-5o 
4.00 

1.85 
4.00 
3-85 
4.00 
2. 10 
4  00 


Windsor  .  100  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3.60 

Borax,  100  12  oz .  3.85 

Naphtha,  100  12  oz .  3.85 

Old  Mill,  100  12  oz .  2.90 

Wool,  1006  oz .  4.00 

Wool,  100  10  oz .  6.75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,  dz.bxs  .75 

Bread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb .  .17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  $l/2  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  yx  gross,  per  box .  2.25 

Lava,  100  cakes .  3-85 

•'  50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss  jergens,  100  cakes,  per  box .  3.85 

Haskin  s  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

**  100  “  11  .  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 

So«p  Powder. 

Brytine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-oz .  “  2.50 

3,  IOO  I2-OZ .  "  4.10 

Pearlinc,  36  10-cent  i-lb.  pkgs .  “  2.85 

“  72  5-cent  8-oz.  pkgs .  “  2.85 

“  100  4-cent  6-oz.  pkgs .  11  2.75 

Gold  Dust,  24  4s .  *  4.50 

100  12-oz .  '*  4.00 

Babbitt’s  1776,  100  6-oz .  “  2.50 

Young’s  Pearl  Borax,  60s .  “  3.60 

Snow  Boy,  60  is .  “  2.40 

tl  244s .  “  4.00 

“  30  No.  2  pkgs.  to  box .  “  2.40 

Kirkoiine,  24  4s .  **  3.65 

*'  ioos .  “  3-3° 

Granma,  2  for  5,  ioos .  2.00 

Bee,  100  i-lb.  pkgs .  3-9° 

Eavenson  s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

t%  Blue,  100  12-oz .  4-9° 

Imperial  Cleanser,  6  doz . Per  doz.  .  45 

Star  Naptha,  100  5s .  3.75 

Miller’s  Powerine,  ioos . Per  case  3.75 

Old  Dutch  Cleanser,  48  cans . Per  case  3.40 
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L  I  X  R  Washing  Tablets .  5.20 

La  France  Washing  Tablets,  2  doz.  boxes .  5.00 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  i« .  4.00 

Pride  Washing  Powder,  100  5s . .  3.50 

Pride  Cleanser,  50  cans .  3.00 

SPECIALTIES. 

Asker's  Bouillon  Capsules . . .  3  00 

Mustard — Prepared. 

Per  dos. 

Campbell’s,  Jar,  •  dos . . . 90 

Campbell’s,  with  spoon,  new . 90 

(gulden’s.  No.  6,  with  spoon,  •  dos. .  1.05 

Beer  Mug,  fancy,  large  else,  •  dos . 75 

Milk  Jar,  glass  top,  a  dos . 80 

Water  Tumblers,  glass,  Mo.  so,  4  dos . 45 

WHOLE  SPICES. 

Per  lb. 

Pepper,  Black.. . . io$4 

Allspice . oy 

Cloves . 15 

Mace . 5<* 

Nutmegs,  large . 20 

"  medium . 17 

Cinnamon  Bark,  Canton . it 

“  Java  Thin  Quills,  j-lb.  rolls..  .34 

“  Saigon . fo 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root. . 


CORN  STARCH. 

Davto,  48  j-cent  packages . per  ease  1.80 

"  36  10-cent  "  .  “  s.70 

Duryea’s,  40-lb.,  x-lb.  packages . 08 y 

’’  eo-lb.,  “  o8J4 

Niagara,  40-lb.,  "  05^ 

Cream,  48-lb.,  “  . _ .  3.60 

Klngsford’s,  40-lb.,  "  07V 

”  so-lb.,  ’  ... .............. . ...  .©7/6 


LAUNDRY  STARCH. 

Argo,  Gloss,  S4  5-cent  packages . 9a 

Gilbert’s  Laundry.  40-lb  boxes . 03 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs.  .06 

“  Linen  Gloss.  5-lb.  cartons . 05 

Klngsford’s,  Pure,  a-lb.  cartons . 06V 

“  Pnre  Gloss,  40  i-lb.  packages .  06% 

“  Silver  Gloss,  rs  6-lb.  wd.  bxs . e8)J 

Duryea'r,  Superior,  3-lb.  cartons . 06% 

“  Satin  Gloss,  lb.  packages . 07  V, 

"  Superior  B,  bulk . 04  % 

“  Satin  Gloss,  crates,  sa  6-lb.  wd.  bxs.  .08^ 

Niagara,  laundry,  50-lb.  bulk . 03]^ 

“  r-Ib.  packages,  48  lb] . 05 

"  3-lb.  cartons,  48  lbs . 05^ 

11  o-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.73 

“  64  5-cent  “  .  s.40 

Elastic,  64  10-cent  packages .  5.29 

“  64  5-cent  “  .  a. to 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages.  . par  package  .08 

Starch  Polish,  so  cakes . per  box  .6a 


STOVE  POLISH. 


Per 

4 
7 

7 

5 


Eoameline  Paste,  small,  -gross . 

“  "  large,  “  . 

"  liquid,  large,  “  . . 

"  '■  small,  •'  . 

Mason's  Stove  Polish,  large . dos. 

"  “  regular . M  gro.  1 

Electric  Paste,  W -gross  boxo»_ . . 4 

Magic  Paste,  X-giess  boxes. . _ . . .  4 

Climax  Enamel,  ^ -gross . per  gross  is 

Black  Jack,  j^-gross . . . "  7 

Rising  Sun. . . . .  "  | 

Sun  Paste,  5 -cent  else . .  "  4 

“  10-cent  slse . . .  “  7 

X-Ray  Stove  Polish — 

5-cent  slse,  No.  5,  per  box  of  jd -gross .  1 

Per  box  of  -gross . .-. . .........  s 

14  dozen  to  gross . .  3 

10-cent  slse.  No.  10,  per  box  of  J^-gToss .  3 

Per  box  of  %-gross . . .  4 

Per  gross . . .  9 


r«>- 

5° 

SB 

20 

aj 

75 

15 

50 

n 

*• 

s® 

71 

SB 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .06% 

Weikel's,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Re 'l,  36  packages .  “  .60 

Silver,  36  “  “  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  ,42% 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  %  -gross  case, 

assorted,  6,  8,  10s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  "  .31 

10-oz .  “  .35 

Matting  Tacks — 

No.  10,  steel .  . per  doz.  .12 

No.  11,  steel .  “  .17 

No.  12,  steel .  “  .  18 

Fli-Stickon,  Fly  Ribbon . j.. per  gross  4.80 

Fli-Stickon,  -gross  display  carton .  1  20 

Fly  Paper,  Tanglefoot . per  case  2.70 

“  Sticky,  10  cartons .  2.15 

Sticktite  F  ly  Paper,  100 . per  case  3.00 

**  “  “  10  cartons .  **  2  35 

Wax,  White  and  Yellow . '. . per  lb.  ,30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

**  60  “  .  "  1.05 

“  75  " .  "  135 

‘  90  lt  1.70 

“  IOO  “  .  “  1.75 

Coils  or  Spools...' . per  lb.  .io)4 

Jute —  Per  lb. 

Coils  on  spools . . . o8)4 

Tie  Yarn—  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . . . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  J4  bbls.,  3c.  per  gal.  additional. 
Porto  Rico- 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . 27 

Glucose. 

Bael,  for  oeifsstisasry .  s.6o 


HONEY. 

3*ba r’s,  hutch  bottlos,  s  dot . per  doz.  .95 

Saber’s,  medium  bottles,  s  doz .  “  1.35 

Schhumsl’#,  10-ez.  bottles,  s  doz.  In  cue .  >.45 

"  6-oz.  "  “  "  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jeekfty  Qub.  Mason’s  Quart  Jan —  Par  dos. 

4  doz.  In  banal . 9*% 

1  doz.  In  case . 95 

Lyle's  Imported,  No.  a  cana,  a  doz .  1.90 

Globe,  No.  s  tins,  s  doz. . . 85 

Globe,  No.  a)4  tins,  a  doz .  1.00 

Globe,  No.  5  tins,  -  doz .  1.95 

Globe,  No.  10  tins,  )4  doz . 1.80 

Banner  In  jars,  compound . 9a )4 

White  Clover,  in  jars,  compound . 95 

•Karo,  10-cent  size,  s  doz . per  case  1.99 

Karo,  ai-eaat  slse,  1  doz .  “  a.  jj 

Duff's  Molasses —  Per  dot. 

Gal.  cans,  screw  cap,  )4  doz.  to  easa .  6.60 

U-gal.  cane,  screw  cap,  1  doz.  to  case .  3.59 

Qt,  eaus,  screw  cap,  a  dos.  to  case .  1.85 

Palmetto — 

No.  io  cans,  abort  gal.,  screw  cap,  %  dos. 

. . .  5  ■  *• 

Ne.  5  cans,  short  )4-gal.,  screw  cap,  1  doz. 

teeasa .  a.  80 

Full  qt.  cans,  plain  top,  1  doz.  to  case .  1 . 49 

Ne.  e  cans,  s  lb.  size,  plain  top,  3  doz.  to 

cnaa . . . 97H 

Rtd  Rlv«r— 

No.  S)4  cans,  t)4  lb.  slse,  plain  top,  •  dot. 
te  case .  t.oo 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4. 20 

Penn  Mar  Table  Syrup, 2s .  3.69 


MAPLE  SYRUP. 

Vermont,  gal.  tins . . . . per  gal.  1.95 

)4-gal.  tins.. . 7.7$ 

Hasan’s,  qt.  bottles .  4.00 

“  pt.  bottles .  s.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  fancy .  4.10 

“  7.  “  “  .  4*35 

“  3.  Hurl .  3-75 

u  4,  "  4.00 

“  5,  “  .  4-35 

**  6,  “  4.60 

Clipper .  4  7° 

Gem .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  *5 

Nu  x  6 .  4  60 

No  brand .  4  2 5 


Washboards. 

Single  Zinc —  Per  doz. 

No.  too,  Northern  Queen,  Protector .  3  25 

”  lot.  Tidal  Wave .  2  65 

“  123,  Seal  Globe .  2.40 

"  786,  Leader .  2.50 

“  41,  A .  2.5° 

“  94° .  3- 10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Globe,  "  3.30 

“  85,  Double  Stag,  Wide  Head .  3.00 

“  687,  Double  Leader  Swing,  Protector...  310 
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Buckets. 

Far  des. 

Electric,  3  hoops .  1.75 

Painted,  2  “  flat .  1.55 

“  3  "  “ .  1.75 

Galvanized,  is  qt . . . 2.00 

"  >4  qt .  a.  25 

Indurated  Fibre .  2.90 


Butter  Dishes. 


No. 

1,  Solid  aval.... 


3.  ”  . - 

••  . . . . . . . 

1,  Wire  ends— . . . . . 

s.  “  . . . . 

Picnic  Plates,  8  In . 

“  »1» . 

Crates  contain  350  each. 


Fes  M 

i.ie 

1. 4J 

.65 
1.15 
1. 15 
1.50 
s.se 
e.$e 


Clothes  Pins. 

Far  box- 

fibbals  Clotbesilne  Hooks . ..—per  doz.  .35 


BRUSHES.  6  T 
Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  ‘‘  “  .  1. 15  I 

25,  90 

75  X,  Solid  back .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1,00 

3,  Medium . 90 

4,  Grass  . 88 

5,  Grass . 45 

6,  Grass .  1.15  * 

Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  3.80 

“  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20 

“  7,  All  pure  bristles  and  full .  1.85 

“  16,  “  “  “  socket  daub,  sol. bk.  2.40 


Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45 

No.  8,  Family . 95 

“  8,  Hustler . 1.10 

44  8,  A .  1.75 

“  10,  A .  2.10 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  10  c.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18.  All  horse  hair .  1  90 

21,  "  “  “  white  tipped .  2.25 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  z<  lb . 

Tolly  Tar,  5,  10,  15  and  .5  lbt.. 

Newsboy . 

Old  Honesty . 

Piper  Hetdslck . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vince . . 

Tewn  Talk . 


Per  ft. 
■17 
•3* 

■M 


44 

17 

.56 

J* 

•3® 


SMOKING  TOBACCO. 

Per  ft. 

Duke's  Mixture . jg 

Greenback . — . je 

Green  Turtle  . . at 

Honest . .59 

Polar  Bear . 39 

Sensation . J9 

Wild  Rose . }9 

Omega . ji 

Union  Leader .  .39 

Fashion . 39 

Miner's  Extra . 35 

Pipe  Smoking . 39 

Red  Indian . 33 


YEAST  CAKES. 

Compr.ssed  . ........per  dez.  .18 

Magic,  i)4  doz.  package* . per  bex  .|8 

Yeast  Foam,  1%  doz . .  ”  |8 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Oleo  Fight  Begins  Before  House  Agricul¬ 
tural  Committee 

Oleo  Interests  Present  Reasons  Why  Oleo  Tax  Should  Be  Re¬ 
duced.  Dr.  Wiley  Says  Oleo  Is  Wholesome  and  Nutritious. 
Representative  Burleson,  Father  of  Bill,  Says  Ten-cent  Tax 
Law  Has  Failed  at  Every  Point.  Farmers’  Interests  Lie 

With  Oleo. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

April  22,  1910. 

The  long-expected  conflict  over 
the  proposed  reduction  in  the  tax 
on  colored  oleomargarine  from  10 
cents  to  2  began  here  on  Thurs¬ 
day  before  the  House  Committee 
on  Agriculture.  The  oleo  side  of 
the  argument  was  presented  first. 
There  were  several  representa¬ 
tives  of  the  Pennsylvania  butter 
interests  present,  notably  Dairy 
and  Food  Commissioner  James 
Foust,  ex-Commissioner  B.  H. 
Warren,  Edward  Walter  and 
Thomas  Sharpless,  of  the  Penn¬ 
sylvania  Pure  Butter  Protective 
Association. 

In  charge  of  the  oleo  side  is 
Representative  Burleson,  of 
Texas,  who  introduced  the  “Bur¬ 
leson”  bill  which  reduces  the  tax. 
The  care  with  which  the  cam¬ 
paign  was  presented,  however, 
indicates  that  it  was  really  laid 
out  by  the  lawyers  for  the  oleo 
interests. 

The  speechmaking  was  opened 
by  Mr.  Burleson.  He  described 
the  provisions  of  his  bill  and  the 
relative  merits  of  oleo  as  com¬ 
pared  with  butter.  Mr.  Burleson 
said  that  the  advocates  of  the 
present  law  urged  that  oleo  was 
unwholesome  and  unpalatable. 
Both  of  these  charges,  the  speaker 
declared,  were  untrue,  and  he 
cited  various  authorities,  includ¬ 
ing  the  courts,  to  the  contrary. 
Second,  he  said,  it  was  charged 
that  the  production  of  oleo  was 
for  a  fraudulent  purpose — to  imi¬ 
tate  butter — and  it  brought  this 
product  into  competition  with 
butter. 

Mr.  Burleson  had  collected  sta¬ 
tistics  from  branches  of  the  Gov¬ 
ernment  to  show  that  only  6.2  per 
cent,  of  the  farms  are  engaged  in 
the  butter  business ,  and  the  re¬ 
maining  number  were  directly  in¬ 
terested  in  beef  and  cotton,  which 
two  products  are  relied  on  to  pro¬ 
duce  oleo,  in  other  words,  93.8 
per  cent,  of  the  farmers  are  con¬ 


sumers  of  butter  and  producers 
of  a  product  that  competes  with 
butter.  This,  he  believes,  was  con¬ 
clusive  proof  that  the  farmers  are 
not  behind  a  bill,  which  aims  to 
prohibit  the  manufacture  of  oleo. 
Supporting  his  plea  with  these 
statistics,  he  appealed  to  Con¬ 
gressmen  to  stand  up  for  their 
constituents. 

Describing  the  effect  of  the 
present  law,  he  pointed  out  that 
the  number  of  the  creameries  have 
diminished  and  that  already  it  is 
universally  believed  that  a  butter 
trust  exists.  In  opposition  to 
butter  itself,  he  declared  that  but¬ 
ter  is  a  product  that  carries  dis-' 
eases  far  quicker  than  oleo,  main¬ 
taining  that  oleo  is  a  far  safer 
commodity  than  butter. 

The  second  part  of  his  speech 
concerned  the  effects  of  the  pres¬ 
ent  law  and  its  practical  oper¬ 
ation.  During  the  eight  years 
which  it  has  remained  in  force  it 
has  cost  the  Government  about 
$20,000,000  to  enforce,  and  as  a 
revenue  producer  it  has  been  an 
absolute  failure.  The  present 
Burleson  bill,  he  said,  is  practi¬ 
cally  the  minority  report  offered 
when  the  present  law  was 
reported  for  passage  by  Con¬ 
gress. 

Besides  being  a  failure  as  a 
revenue  producer,  he  said,  it  has 
not  stopped  the  frauds  whereby 
oleo  is  substituted  for  butter,  but 
it  is  shown  that  these  frauds  have 
increased  100  per  cent.  This 
being  so,  he  maintained  that  the 
present  law  has  failed  to  accom¬ 
plish  the  two  things  for  which  it 
was  designed,  and  therefore 
should  be  repealed. 

He  stated  that  the  census  in 
1902  shows,  the  year  before  the 
passage  of  the  present  law,  126,- 
000,000  pounds  of  colored  and  un¬ 
colored  oleo  was  manufactured : 
in  1903,  the  year  after  the  law  be¬ 
came  effective,  only  72,000,000 
pounds  were  produced,  and  in 
1909  this  had  increased  to  92,000,- 
000.  The  increase  in  the  manu¬ 
facture  of  oleo  under  the  present 


aw  is  directly  attributable  to  the 
increased  cost  of  butter. 

Mr.  Burleson  then  outlined  the 
programme  he  intended  the  wit¬ 
nesses  to  follow  in  offering  their 
testimony  before  the  committee. 
First,  he  said,  would  be  discussed 
the  wholesomeness  of  oleo,  as 
proven  chemically  and  practically, 
then  the  demand  for  oleo.  Fol¬ 
lowing  in  order  would  be  intro¬ 
duced  testimony  to  prove  that  the 
present  tax  reduces  the  consump¬ 
tion  of  oleo  to  the  benefit  of  but¬ 
ter  ;  the  impurities  of  butter ;  the 
reason  for  using  color  in  butter ; 
the  administration  features  of  the 
present  law  and  the  proposed 
measure ;  the  combination  of 
creameries  and  its  effects,  and 
finally,  the  inequalities  and  in¬ 
justices  of  the  present  law. 

The  chief  witness  for  the  whole¬ 
someness  of  oleo  was  Dr.  H.  W. 
Wiley,  chief  Government  chem¬ 
ist.  Dr.  Wiley  testified  that  the 
Bureau  of  Chemistry  in  the  De¬ 
partment  of  Agriculture  had 
found  in  the  course  of  its  re¬ 
searches  that  oleomargarine  was  a 
wholesome  and  nutritious  prod¬ 
uct  and  that  its  use  was  unobjec¬ 
tionable.  Dr.  Wiley  went  on  to 
speak  of  the  poisonous  germs 
found  in  many  grades  of  butter, 
including  various  diseases  which 
are  thus  propagated  in  the  human 
race.  He  thought  that  oleo  was 
likely  to  be  freer  from  these 
germs,  while  he  had  found  that  it 
was  composed  of  substantially  the 
same  constituents  as  butter.  It 
was  better  than  the  poorer  grades 
of  butter. 

Under  cross-examination  by  W. 
J.  Flanders,  president  of  the  Na¬ 
tional  Dairy  Union,  Dr.  Wiley  ad¬ 
mitted  that  the  same  germs  that 
were  present  in  butter  were  also 
present  in  oleo  to  the  extent  that 
the  oleo  was  composed  of  an  in¬ 
gredient  of  milk  or  cream  or  of 
butter  itself. 

Another  witness  to  the  same 
effect  was  chemist  Crampton,  of 
the  Internal  Revenue  Depart¬ 
ment.  He  said  that  in  his  work 
for  the  Internal  Revenue  Bureau 
he  had  analyzed  many  samples  of 
oleo,  both  colored  and  uncolored. 
He  regarded  oleo  as  a  wholesome, 
nutritious  product,  and  thought 
that  while  it  was  not  as  palatable 
as  good  butter,  it  probably  was 
equally  nutritious  and  was  on  a 
par  with  it  in  other  respects.  He 
did  not  think  that  it  was  as  at¬ 
tractive  to  the  consumer,  because 


of  its  lack  of  the  natural  flavor¬ 
ing  matters. 

He  did  not  know  whether  the 
color  used  in  oleo  hurt  it  or  ren¬ 
dered  it  unwholesome,  as  he  had 
not  made  tests  for  the  purpose  of 
ascertaining  the  facts  on  that 
point.  Probably  the  oleo  was  less 
digestible  than  butter.  Mr. 
Crampton  noted  some  interesting 
points  with  respect  to  the  ques¬ 
tion  of  evasions  of  the  present 
law,  due  to  the  imposition  of  too 
heavy  a  tax  upon  colored  oleo, 
indicating  that  under  existing 
conditions  evasions  were  more 
likely  to  be  serious  than  they 
would  be  under  other  conditions. 

The  hearing  was  attended  by 
representatives  of  large  oleo 
manufacturers,  as  well  as  the 
Southern  cotton  oil  interests. 
Next  will  be  heard  the  butter 
side. 

On  Thursday  a  sharp  wrangle 
between  the  dairy  interests  and 
those  representing  the  oleomarga¬ 
rine  and  cottonseed  oil  people  was 
the  culmination  of  the  oleomar¬ 
garine  hearings,  and  as  a  result  of 
the  conflict  it  was  resolved  to 
change  the  plan  of  the  hearings 
and  to  start  again  on  April  29th 
for  a  two  days’  hearing,  at  which 
the  oleo  people  should  continue 
their  testimony,  whereupon  the 
butter  men  should  have  three 
days  to  offer  testimony  in  re¬ 
buttal.  The  cottonseed  and  oleo 
interests  who  are  behind  the 
present  movement  to  change  the 
tax,  are  to  have  final  day  for  sur- 
rebuttal. 

Holt. 


U.  S.  Department  of  Agriculture 
Moves  to  Teach  Consumers 
How  to  Buy  Foods. 

Finds  that  Meat  and  Poultry  Constitute 
Sixteen  Per  Cent,  of  Average  Family’s 
Food,  Dairy  Products  Eighteen  Per 
Cent.,  Cereals  Thirty-one  Per  Cent, 
and  Vegetables  and  Fruits  Twenty- 
five  Per  Cent.  Issues  Instruction 
Books  in  All  These  Lines. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

April  22,  1910. 

In  a  letter  issued  during  the 
week  the  Department  of  Agri¬ 
culture  contends  that  the  foods 
used  to  give  variety  to  the  diet  in 
the  home  vary  with  time,  place 
and  circumstances,  but  the  staple 
foods  the  country  over  are  cereal 
grains  and  their  products,  meat, 
dairy  products,  eggs,  and  the 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 

There  are  clerks,  managers  and  bookkeepers  advertising 

through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country —  ' 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 

The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “QROCERY  WORLD  AND  OENERAL  .MERCHANT” 


8 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Contributed. 

How  Tea  Business  is  Done  in  England 

Where  They  Sell  Four  Times  as  Much  Tea  as  We  Do.  Over 
Three  Hundred  Tea  Jobbers  in  London  Alone.  Wholesale 
and  Retail  Prices  Compared.  English  Grocer’s  Profit 
*  Somewhat  Less  than  American  Grocer’s.  English  Way  of 
Making  Tea. 


more  usual  vegetables  and  fruits. 
According  to  the  results  of  a  large 
number  of  carefully  conducted 
studies  in  American  homes,  it  as¬ 
serts  that  meat  and  poultry  sup¬ 
ply  16  per  cent,  of  the  total  food 
material  in  the  average  American 
dietary;  dairy  products  18  per 
cent,  of  the  total  food;  cereals 
and  their  products  31  per  cent,  of 
the  total  food  material,  and  vege¬ 
tables  and  fruits  25  per  cent,  of 
the  total  food.  These  figures  in¬ 
dicate  clearly  the  relation  which 
the  principal  agricultural  products 
must  of  necessity  bear  to  home 
problems.  It  is  evident,  the  De¬ 
partment  contends,  that  utiliza¬ 
tion  of  these  staple  foods  to  the 
best  advantage  is  of  great  im¬ 
portance  to  every  housekeeper. 

Bread,  meat  and  vegetables 
form  a  large  part  of  the  food  of 
the  nation,  and  their  purchase, 
care  and  preparation  for  the 
table  have  therefore  been  made 
the  themes  of  Farmers’  Bulletin 
256  (Preparation  of  Vegetables 
for  the  Table),  375  (Care  of 
Food  in  the  Home),  389  (Bread 
and  Bread  Making),  and  391 
(Economical  Use  of  Meat  in  the 
Home). 

These  bulletins  are  not  “cook¬ 
ery  books,”  although  a  large  num¬ 
ber  of  recipes  for  cooking  vege¬ 
tables  and  meats  and  mixing  and 
baking  bread  are  found  between 
their  covers.  The  Department’s 
object  is  to  distribute  them  among 
consumers  just  as  widely  as  pos¬ 
sible,  in  order  to  lead  to  a  more 
intelligent  buying  of  food  prod¬ 
ucts. 


Elgin  Butter  Board  Method  Under 
Government  Investigation. 

Relations  between  the  Butter 
Boards  of  Chicago  and  Elgin,  Ill., 
were  the  subject  of  informal  in¬ 
quiry  at  Chicago  during  the  week 
by  O.  E.  Harrison,  a  special  in¬ 
vestigator  from  the  office  of  At¬ 
torney-General  Wickersham.  Mr. 
Plarrison’s  visit  is  said  to  be  pre¬ 
liminary  to  an  investigation  by 
Federal  authorities  into  condi¬ 
tions  governing  the  fixing  of  the 
price  of  butter  weekly  at  Elgin. 
Chicago  dealers  declare  that  the 
Elgin  Board  arbitrarily  fixes  the 
price  too  high. 


Charleston  cabbage  ranges  from 
$2  to  $2.25,  and  shows  a  fair  de¬ 
mand.  Old  cabbage  ranges  from 
$3  to  $3.50  per  barrel,  which  is 
high. 


I  understand  that  tea  is  the 
product  which  pays  the  retail 
grocer  of  the  United  States  his 
best  profit,  yet  the  sales  of  tea  in 
the  United  States  are  small  com¬ 
pared  with  the  sales  in  England. 
Some  information  as  to  how  the 
tea  business  is  conducted  in  Eng¬ 
land  should  therefore  be  useful. 

The  people  of  Great  Britain 
are  very  large  and  steady  con¬ 
sumers  of  tea.  I11  London,  in 
each  city  square  one  will  find  one 
or  more  retail  tea  houses,  where 
this  beverage  is  dispensed  with 
other  light  refreshments.  In  the 
less  pretentions'  -sections  of  the 
city  a  cup  of  tea  .  with  a  roll  of 
bread  and  fresh  butter  are  served 
at  8  to  10  cents,  and  in  the  more 
pretentious  neighborhoods  this 
charge  is  doubled  and  quadrupled. 

The  total  imports  of  tea  into 
the  United  Kingdom  increased 
considerably  in  1909,  amounting 
in  value  to  $56,726,873,  as  com¬ 
pared  with  $52,223,030  in  1908. 
The  value  of  the  tea  exports  to 
the  United  States  in  1909  was 
$16,553,032,  as  compared  with 
$16,660,322  in  1907. 

Over  300  wholesale  tea  mer¬ 
chants  are  doing  business  in  the 
city  of  London  alone.  This  does 
not  include  the  dealers  that  are 
listed  as  tea  brokers,  but  does  in¬ 
clude  the  packers  of  tea  from  bulk 
into  small  packages.  Among  the 
wholesale  dealers  visited  prices 
were  nearly  alike  on  given  brands. 
The  average  of  these  prices  for 
the  London  market,  in  bulk,  was, 
per  pound,  as  follows :  Ceylon 
Pekoe,  14  to  18  cents;  Ceylon 
Orange  Pekoe,  14  to  24  cents  ; 
Assam  Pekoe,  14  to  36 -cents; 
Assam  Orange  Pekpe,  16  to  48 
cents;  Darjeeling  Pekoe  and  Or¬ 
ange  Pekoe  blend,  24  to  60  cents. 
The  prices  on  these  same  grades, 
delivered  in  New  York,  are  for 
Ceylon  Pekoe,  15)4  to  19  cents; 
for  Ceylon  Orange  Pekoe,  i6p2 
to  24  cents;  for  Assam  Pekoe,  15 
to  48  cents;  for  Assam  Orange 
Pekoe,  i6p2  to  60  cents;  for 
Darjeeling  Pekoe  and  Orange 
Pekoe,  20  to  73  cents.  A  A 


The  sale  of  package  tea  in  Eng¬ 
land  is  very  large,  much  of  it 
being  sold  by  various  schemes. 
Various  packages  are  used,  the 
most  popular  being  a  lacquered 
tin.  Stone  jars  and  paper  boxes 
are  also  used,  the  latter  being 
lined  with  parchment  paper. 
Package  tea  ranges  from  36  cents 
up  to  73  cents  wholesale,  the  lat¬ 
ter  being  for  a  brand  called  “Her 
Majesty’s  Special  Blend.” 

To  ascertain  the  retail  prices 
ten  of  the  largest  retail  tea  firms 
were  visited.  Those  in  the  West 
End  obtained  apparently  far  bet¬ 
ter  prices  for  their  goods  than 
those  in  the  less  aristocratic  sec¬ 
tions  of  the  city.  All  the  prices 
given  are  per  pound  for  one  pound 
or  more,  fractions  of  a  pound 
costing  relatively  more  money. 
The  following  named  blends  were 
offered  at  the  different  places: — 

Good  India  tea,  36  cents;  Indo- 
Ceylon,  40  cents;  Excellent  Con¬ 
go,  48  cents ;  Fine  Congo,  rich 
full  flavor,  56  cents;  Souchong 
and  Darjeeling,  60  cents;  Choice 
Souchong,  85  cents;  Pure  Ceylon 
teas,  under  the  names  strong,  fine, 
superior  or  choice,  42  to  85  cents ; 
Pure  India  teas,  48  to  96  cents ; 
Finest  Darjeeling  Orange  Pekoe, 
96  cents  to  $1.22  ;  Pure  China  teas, 
52  to  85  cents ;  Finest  Lapsing 
Souchong,  73  to  96  cents;  black 
teas,  green  teas  and  fancy  teas, 
48  to  85  cents;  Finest  Formosa 
Oolong,  96  cents;  Finest  Scentec 
Taper,  73  cents;  Finest  Moyune 
Hyson,  96  cents;  Finest  Moyune 
Gunpowder,  96  cents. 

These  prices  all  show  a  gooc 
profit  to  the  retailer,  though 
probably  somewhat  less  tharr  the 
average  percentage  of  profit  in 
the  United  States. 

In  the  English  way  of  making 
tea  no  old  leaves  from  previous 
brewing  remain  in  the  teapot ;  anc 
the  teapot  should  be  rinsed  with 
boiling  water  so  that  it  is  warm 
when  the  leaves  are  placed  there¬ 
in.  The  greatest  care  must  be 
taken  that  the  water  actually 
boils,  and  it  should  be  pouret 
upon  the  tea  immediately  after  it 


really  does  boil.  Water  boiled 
or  some  time  will  never  draw  tea 
properly.  The  infusion  should 
stand  no  longer  than  five  minutes* 
Henry  Studniezka.  , 
London,  Eng.,  April  16,  1910. 


Greek  Currant  Crop  to  be  Partly 
Destroyed. 

Mail  advices  received  from 
New  York  state  that  the  currant 
crop  of  Greece  is  to  be  cut,  by 
the  enforcement  of  a  new  law 
compelling  destruction,  of  vines. 
The  efforts  that  have  been  mak¬ 
ing  for  a  number  of  years  by  the 
Creek  government  to  put  the  cur¬ 
rant  business,  one  of  the  chief  in¬ 
dustries  of  the  country,  on  a  pay¬ 
ing  basis  has  finally  culminated 
in  a  law  which,  according  to  ad¬ 
vices  received  by  importers,  com¬ 
pels  the  destruction  of  25  per 
cent,  of  the  producing  capacity  of 
the  vineyards  and  prohibits  the 
growers  from  doing  any  replant¬ 
ing  for  a  specified  period,  the 
duration  of  which  is  not  made 
clear  by  the  versions  of  the  bill 
that  have  been  sent  to  the  United 
States.  A  cable  from  Greece  con¬ 
tained  the  information  that  the 
bill  providing  for  the  uprooting  of 
25  per  cent,  of  the  currant  vines 
had  passed.  Under  its  provisions 
there  will  be  uprooted  and  de¬ 
stroyed  25  per  cent,  of  the  exist¬ 
ing  currant  vines,  with  prohibi¬ 
tion  against  replanting,  and  this 
will  naturally  reduce  the  crop  by 
about  25  per  cent,  and  thereby 
give  for  export  from  Greece,  a 
quantity  not  in  excess  of  the 
actual  consumptive  requirements 
of  the  world. 


National  Credit  Men’s  Associa 
tion’s  Way  of  Getting  Back 
Unearned  Discounts. 


Issues  a  Sticker  to  be  Attached  to  Re¬ 
ceipts  or  Letters.  Doubtful  Whether 
the  Plan  Would  Succeed  as  Well  as 

Returning  Short  Checks. 

- 

Readers  of  this  journal  will  re¬ 
member  some  recent  comment 
regarding  the  practice  of  some 
retail  merchants  of  subtracting 
discounts  from  their  checks  to 
jobbers  or  manufacturers  after  the 
discount  term  had  expired  and 
when  all  right  to  the  discount 
had  expired.  The  National  Credit 
Men’s  Association  has  sent  to  the 
“Grocery  World  and  General 
Merchant”  office  a  copy  of  a  small 
sticker  which  bears  the  wording 
appearing  below,  and  which  is 
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supposed  to  be  attached  to  re¬ 
ceipts  or  letters. 

An  exact  reproduction  of  the 
sticker  is  as  follows : — 


DISCOUNT  FOR  CASH  Is  a 
Premium  for  PROMPT  PAY¬ 
MENT  within  the  time  and  upon 
the  terms  as  agreed,  and  when 
NOT  EARNED  should  not  be 
claimed. 

Please  add  to  your  next  remitt- 

fance  $ . 

ISSUED  AT  THE  INSTANCE  OF 

NATIONAL  ASSOCIATION  OF  CREDIT  MEN 

.  ■ - 

This  is  evidently  intended  to 
cover  the  discount  which  has 
been  improperly  deducted  from  a 
previous  bill,  the  check  for  which 
is  supposed  to  have  been  accepted 
by  the  jobber.  Most  jobbers  have 
found  it  more  effective  not  to  ac¬ 
cept  the  check  at  all  but  to  return 
it  and  insist  upon  a  new  one  for 
the  full  amount. 


Contributed. 

Some  Views  on  Canned  Toma¬ 
toes  and  the  Food  Law. 


Strasbaugh,  Silver  &  Co.  Think  Slushy 

and  Watery  Packing  is  a  Thing  of  the 

Past  and  Canned  Tomato  Industry  is 

About  to  be  Restored. 

We  find  the  following  para¬ 
graph  in  a  letter  from  Senator 
Heyburn,  author  of  the  pure  food 
law,  to  Senator  Du  Pont  in  re¬ 
plying  to  a  letter  to  the  president 
of  the  Tri-State  Packers’  Associ¬ 
ation  :  “If  the  label  upon  a  can 
or  package  states  that  it  contains 
a  given  quantity  of  tomatoes,  and 
upon  trial  it  is  shown  that  this 
statement  is  untrue,  then  the 
party  would  be  liable  under  the 
existing  law,  or  if  the  package 
label  states  that  the  can  contains 
tomatoes  without  disclosing  the 
fact  that  it  contains  other  sub¬ 
stance,  it  will  be  under  the  ban 
of  the  existing  law.”  If  this  is 
the  interpretation  of  the  author  of 
the  pure  food  law,  it  looks  like 
the  elimination  of  adulterated 
canned  tomatoes  is  in  sight,  and 
though  the  tomato  in  itself  is  95 
per  cent,  water  it  will  hardly  be 
any  more  difficult  for  the  chem¬ 
ist  to  decide  when  a  can  of  toma¬ 
toes  is  adulterated  than  the  ex¬ 
perienced  buyer. 

Hereafter  it  will  be  dangerous 
to  label  tomatoes  and  water 
simply  “Tomatoes.”  At  the  same 
time  it  will,  in  all  probability, 
be  entirely  unnecessary  to  label 
pure  tomatoes,  properly  pro¬ 
cessed,  other  than  “Tomatoes.” 


The  chances  are  those  labeled 
“Tomatoes  and  Water,”  which 
are  commonly  known  as  seconds, 
will  sell  at  very  much  lower  price 
than  a  can  labeled  “Pure  Toma¬ 
toes,”  which  has  been  advocated 
for  some  time,  for  from  the  fact 
that  seconds  and  off-standards 
have  been  frequently  marketed 
within  5  cents  per  dozen  of  the 
price  of  standards,  this  condition 
has  led  to  a  bearing  influence  on 
the  price  of  standards,  and  the 
packer  who  has  endeavored  td 
pack  the  best  quality  has  been 
the  loser.  By  labeling  as  per  con¬ 
tents  the  consumer’s  confidence 
will  be  regained,  and  those  who 
prefer  to  give  the  consumer  “To¬ 
matoes”  and  not  “Tomatoes  and 
Water”  will  be  likewise  bene¬ 
fited,  no  matter  whether  they  be 
packer,  jobber,  distributer  or  re¬ 
tailer.  This  will  also  relieve  the 
packer  and  distributer  from 
packing  adulterated  goods  sim¬ 
ply  because  his  competitor  packs 
or  distributes  goods  of  this  qual¬ 
ity  at  a  price  that  cannot  be 
met  by  the  best  quality  distrib¬ 
uter. 

The  elimination  of  slush  pack¬ 
ing  and  the  proper  labeling  of 
tomatoes  will  no  doubt  go  farther 
towards  reinstating  this  all-im¬ 
portant  industry  than  any  other 
combination  of  effort.  It  seems 
strange  that  we  have  had  the  pure 
food  law  and  so  long  suffered  on 
account  of  this  condition  and  this 
interpretation  has  not  been  real¬ 
ized  at  an  earlier  date.  The  can 
that  contains  50  and  100  per  cent, 
more  tomatoes  of  nutritive  value, 
pure,  unadulterated,  can  be  pro¬ 
duced  and  sold  to  the  consumer 
for  1  to  2  cents  per  can  more  than 
the  adulterated  second  and  off- 
standard,  which  is  cheapened  by 
adulteration,  but  does  not  benefit 
the  consumer  in  a  like  proportion. 
If  the  packer  obtains  5  to  10  cents 
per  dozen  more,  he  can  easily 
pack  a  can  of  pure  tomatoes 
which  would  only  affect  the  retail 
price  1  cent  per  can,  or  12  cents 
per  dozen.  The  usual  fair  stand¬ 
ard  is  retailed  at  6  to  8  cents  per 
can  and  the  extra  standard,  full 
value,  9  to  10  cents  per  can,  the 
latter  affording  the  consumer 
double  value  for  the  extra  outlay. 
The  packing  of  slush  tomatoes 
curtails  consumption  and  in¬ 
creases  the  pack. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md., 

April  21,  1910. 


How  to 
Increase  Sales 

After  a  customer  has  asked  for  “all 
she  can  think  of,’’  think  for  her  by  men¬ 
tioning- 

Duffs 

.Molasses 

and  you  can  add  it  to  nine  orders  out  of 
ten,  because  almost  every  woman  knows 
the  purest  and  best  molasses  is 

Duffs 

Molasses 

You  can  always  depend  on  it  as  the 
best  selling  and  the  surest  to  please  your 
customers. 
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WITH  THE  EDITOR 


At  a  meeting  of  ’“advanced” 
agriculturists  at  Bryn  Mawr 
College,  near 

Be  Consistent.  Philadelphia,  last 
Mr.  Farmer.  week,  one  of  the 

speakers  empha¬ 
sized  the  fine  profit  to  be  made 
by  raising  vegetables  and  advised 
the  farmers  as  follows: — 

Sell  direct  to  the  consumer.  In 
this  way  you  will  increase  your  own 
profits,  lessen  the  price  for  the 
housewife  and  give  her  the  benefit 
of  vegetables  straight  from  the  farm. 

Very  well,  Mr.  Farmer,  sell 
direct  to  the  consumer  if  you  like. 
That  is  your  undoubted  right  and 
privilege.  But  after  you  have 
filled  up  consumers  with  all  the 
produce  they  can  buy,  don’t  come 
to  the  retailer  and  expect  him — 
with  his  market  gone — to  take 
your  surplus  off  your  hands. 

That  is  exactly  what  has  re¬ 
peatedly  happened,  and  it  strikes 
the  high  C  of  human  swinishness. 


The  National  Dairy  Union  is 
presenting  through  the  trade 
papers  of  the 

A  Word  with  country  consider- 

the  National 

Dairy  Union.  able  matter  re¬ 
garding  the  but¬ 
ter  men’s  fight  against  the  plan 
to  reduce  the  tax  on  oleomarga¬ 
rine.  Some  correspondence  the 
Union  has  sent  the  “Grocery 
World  and  General  Merchant” 
appears  in  another  column.  In 
the  writer’s  judgment  much 
stronger  arguments  must  be 
framed  if  this  campaign  against 
great  odds  is  to  succeed. 

The  National  Dairy  Union  says 
with  great  triumph  substantially 
this:  that  the  oleomargarine 

manufacturers  are  talking  loudly 
about  the  proposed  tax  reduction 
being  for  the  poor  man’s  benefit, 
while  it  is  in  fact  directly  against 
his  interests.  He  can  get  uncol¬ 
ored  oleomargarine  now,  says  the 
Union,  under  54  cent  per  pound 
tax,  while  the  proposed  bill  pro¬ 
poses  to  increase  the  tax  on  un¬ 
colored  oleomargarine  to  2  cents. 
Therefore  the  oleo  men  are  in¬ 
tending  to  increase  the  cost  of 
the  poor  man’s  oleo  ij4  cents  per 
pound. 

This  sounds  plausible  enough 
to  people  who  know  nothing 
about  it,  but  to  one  informed  it 


is  childish.  The  present  Federal 
tax  on  colored  oleo  is  10  cents  a 
pound  and  on  uncolored  oleo  % 
cent  per  pound.  The  present 
plan  is  to  remove  the  distinction 
between  colored  and  uncolored 
oleo  and  tax  them  both  2  cents 
per  pound.  The  poor  man 
doesn’t  use  uncolored  oleo  on  his 
bread,  which  the  National  Dairy 
Union  knows  perfectly  well,  so 
that  the  oleo  plan  would  mean 
a  saving  to  him  of  8  cents  per 
pound  on  the  colored  oleo  which 
he  does  use  if  he  uses  any. 

The  National  Dairy  Union 
should  realize,  if  it  doesn’t  now, 
that  it  and  the  butter  interests  it 
represents  are  facing  the  fight  of 
their  lives.  It  is  folly  for  them 
to  waste  time  chasing  butterflies ; 
they  should  attack  the  strong 
meat  of  the  question.  Is  oleomar¬ 
garine  a  digestible  and  nutritious 
food?  Is  there  a  legitimate  de¬ 
mand  for  it?  Can  it  be  sold  on  its 
merits  under  such  restrictions  as 
eliminate  the  reasonable  proba¬ 
bility  of  fraud?  If  so,  what  re¬ 
strictions  will  accomplish  this  re¬ 
sult?  Would  the  legitimate  sale 
of  oleo  under  these  restrictions 
be  apt  to  reduce  the  price  of  but¬ 
ter?  These  are  the  questions  that 
people  are  interested  in.  What 
has  the  National  Dairy  Union  to 
say  about  them? 


Elsewhere  in  this  issue  appears 
an  item  reporting  the  passage  of  a 
new  law  in 
Logical,  but  Greece,  compel- 

UnpUasant.  ling  all  producers 

of  currants  to 
destroy  25  per  cent,  of  their  vines. 
This  in  order  to  curtail  the  pro¬ 
duction  and  enhance  the  price. 
The  same  plan  has  been  tried 
with  Brazil  coffee  and  other  food 
crops. 

It  seems  quite  obvious  that 
when  the  yield  of  a  product  that 
grows  becomes  too  great — so 
great,  in  fact,  that  producers  are 
deriving  no  revenue  from  their 
labor  and  investment — the  logical 
course  is  to  reduce  the  produc¬ 
tion,  even  if  it  becomes  necessary 
to  actually  destroy  the  vines. 
There  is  probably  no  answer  to 
that,  and  yet  it  requires  courage 
and  some  hardness  of  heart  to 


throw  back  upon  the  Almighty 
the  gifts  he  has  provided.  There 
is  the  fear  of  future  famine,  when 
the  thought  of  vines  destroyed 
would  inevitably  rise  to  scourge, 
and  there  is  always  the  senti¬ 
mental  feeling  in  a  certain  type 
of  mind  that  what  God  has  made 
should  be  allowed  to  live. 

Nevertheless,  as  suggested,  is  it 
not  better  that  plants  should  die 
than  that  an  industry  should  ? 


Surely  opinions  radically  differ 
as  to  which  is  more  desirable — 
to  get  customers’ 
la  Re  a  Mooted  orders  by  tele- 
Queition,  phone  or  to  in¬ 
duce  them  if  pos¬ 
sible  to  visit  the  store.  The 
writer  has  heard  grocers  extol  the 
telephone  as  the  greatest  solicit¬ 
ing  medium  in  existence,  and  as¬ 
sert  that  the  use  of  it  was  greatly 
to  be  preferred  to  any  plan  which 
comprehended  the  getting  of  cus¬ 
tomers  on  the  premises.  Others 
on  the  contrary  inveigh  against 
the  telephone  and  in  some  cases 
even  refuse  to  install  it  on  the 
ground  that  it  largely  confines 
business  to  actual  wants. 

An  interesting  exemplification 
of  the  latter  view  comes  into  the 
“Grocery  World  and  General 
Merchant”  office  in  the  shape  of 
an  extract  from  an  advertisement 
recently  used  by  L.  Lehman  & 
Co.,  retail  grocers  of  Trenton, 
N.  J.  Without  attempting  to  re¬ 
produce  the  style,  the  matter  is 
as  follows : — 

Come  on  Out. 

Do  you  know  that  the  most  im¬ 
portant  and  the  most  interesting 
store  is  the  modern  food  store? 
LEHMAN  says  it  must  be  clean. 
LEHMAN  says  it  must  have  va¬ 
riety.  LEHMAN  says  it  must  have 
low  prices.  LEHMAN  says  that 
the  health  and  happiness  and  pros¬ 
perity  of  boys  and  girls  and  men 
and  women  of  these  United  States 
depend  on  the  interest  you  women 
take  in  the  Food  Store.  Come  Out. 
Every  magazine,  every  live  news¬ 
paper,  every  brainy  writer  says, 
“Come  out.”  Select  your  goods. 
Deal  at  the  stores  where  cleanliness 
is  not  only  “next  to  Godliness,”  but 
is  Godliness  itself. 

Below  the  above  Lehman  & 
Co’s,  advertising  manager  has 
written  “Soliciting  is  a  very  ex¬ 
pensive  and  a  most  undesirable 
method  of  getting  business.” 
From  which  it  may  be  inferred 


that  here  is  one  grocer  who  de¬ 
cides  for  getting  people  to  the 
store  as  against  soliciting  them  in 
their  homes  even  by  personal  so¬ 
licitors. 

Following  the  receipt  of  the 
above  the  question  was  submitted, 
for  such  matter  of  trade  interest 
as  it  might  elicit,  to  a  veteran 
merchant,  who  in  the  course  of 
thirty  years  in  business  has  prob¬ 
ably  tried  about  everything  in 
the  way  of  going  after  customers. 
His  reply  in  substance  was  this, 
and  its  logical  truth  cannot  be 
doubted:  that  any  customer, 

man  or  woman,  though  particu¬ 
larly  a  woman,  will  buy  more  if 
she  has  the  goods  before  her  than 
if  she  had  not.  If  this  is  so,  there 
is  probably  nothing  more  to  say 
on  the  subject. 


Concerning  the  bill  recently 
introduced  in  the  National  House 
o  f  Representa- 
An  Exploded  tives,  virtually 
ctae.  compelling  a  1 1 

dealers  in  food 
products  to  sell  all  buyers  on 
equal  terms,  it  will  be  remem¬ 
bered  that  Congressman  J.  Hamp¬ 
ton  Moore,  who  introduced  the 
bill,  wrote  the  “Grocery  World 
and  General  Merchant”  that  it 
was  fathered  by  certain  Washing¬ 
ton  people  who  were  interested 
in  reducing  the  cost  of  living. 
Apropos  of  this  statement  an 
anonymous  correspondent  of  this 
journal  writes  from  Washington 
as  follows:  “These  parties  I  know 
to  a  moral  certainty  are  the  ‘De¬ 
partmental  Co-operative  Council,’ 
which  is  an  outgrowth  of  the  ‘De¬ 
partmental  Co-operative  Guild.’ 
This  was  located  for  fifteen 
months  at  the  corner  of  G  and 
Ninth  street,  N.  W.,  this  city, 
where  it  lost  in  fifteen  months 
$20,000  and  went  into  the  hands 
of  a  receiver  about  a  year  ago. 
The  president  of  the  Co-operative 
Council  is  one  McKenjir,  a  Gov¬ 
ernment  clerk  at  25  T  street, 
N.  W.  The  secretary  is  a  Mr. 
Smith,  No.  713  Eleventh  street, 
N.  W.” 

Following  the  receipt  of  this 
the  “Grocery  World  and  General 
Merchant”  made  a  rather  careful 
investigation  of  the  matter,  but 
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A  Good  Move— Help  it  Along 


everybody  connected  with  this  as¬ 
sociation  that  con  Id  be  found  de¬ 
clined  to  discuss  the  matter  in  any 
way  whatever. 

Whoever  the  father  of  the  bill 
referred  to  may  be,  it  seems  to 
be  as  clear  as  any  future  event 
can  be  that  the  measure  has  al¬ 
ready  entered  upon  its  long  and 
peaceful  sleep. 


Pennsylvania  News  Items. 

James  Foust,  Pennsylvania 
Dairy  and  Food  Commissioner, 
has  ordered  H.  P.  Cassidy,  spe¬ 
cial  agent,  to  begin  suits  in  Phila¬ 
delphia  against  six  commercial 
houses  for  the  sale  of  adulterated 
butter.  The  butter  sampled  is 
said  to  have  contained  a  large 
percentage  of  water  and  foreign 
fats,  some  of  the  butter  showing 
as  high  as  30  per  cent,  of  water. 
It  is  understood  that  the  quantity 
of  butter  adulterated  with  water 
is  just  now  unusually  large.  Un¬ 
der  the  existent  food  laws  this  is 
clearly  illegal. 


Florida  squash  ranges  from 
$1.25  to  $1.50  per  crate  and  the 
demand  is  light. 


There  is  a  movement  at  present 
proceeding  slowly  over  the  coun¬ 
try  to  which  I  heartily  subscribe, 
and  to  which  every  business  man 
should  also. 

It  is  a  movement  among  the 
States  to  pass  laws  making  it  a 
criminal  offence  to  give  a  check 
when  there  is  not  sufficient  funds 
in  bank  to  meet  it.  How  many 
thousand  checks  are  given  under 
this  condition  only  business  men 
know.  They  are  so  many  that 
every  bank  and  trust  company  in 
business  has  a  rubber  stamp  read¬ 
ing-  “not  sufficient.”  In  actual 
practice  this  is  condensed  to 
“n.  s.”  and  everybody  who 

handles  checks  knows  perfectly 
well  what  it  means. 

The  pioneers  in  this  movement 
are  two  Southern  States — South 
Carolina  and  Virginia.  Both 
have  just  passed  laws  whose  pro¬ 
visions  are  substantially  the  same. 
The  South  Carolina  law  is  short 


and  worth  reproducing.  Here  it 
is : — 

Section  x.  Be  it  enacted  by  the 
General  Assembly  of  the  State  of 
South  Carolina,  Any  person  who 
shall  hereafter  draw  and  utter  any 
check,  draft,  or  order  upon  a  hank, 
banking  house,  person,  firm  or  cor¬ 
poration  with  which  or  whom  he  has 
not,  at  the  time,  sufficient  funds  to 
meet  the  same,  and  shall  thereby  ob¬ 
tain  from  another  money,  or  other 
thing  of  value,  or  induce  such  per¬ 
son  to  surrender  or  postpone  any 
remedy  he  may  have  against  such 
drawer,  shall  he  guilty  of  a  misde¬ 
meanor,  and  upon  conviction  shall 
be  punished  by  fine  or  imprisonment 
in  the  discretion  of  the  court ;  the 
offense  to  be  within  the  jurisdic¬ 
tion  of  the  magistrate’s  court  if  the 
value  of  the  property  obtained  be 
less  than  twenty  dollars,  and  be 
punished  by  a  fine  not  exceeding  one 
hundred  dollars,  or  imprisonment 
not  exceeding  thirty  days :  Pro¬ 
vided,  That  if  such  person  shall  de¬ 
posit  with  the  drawee  of  such  paper 
within  thirty  days  thereafter  funds 
sufficient  to  meet  the  same,  with  all 
costs  and  interests  which  may  have 
accrued,  the  prosecution  under  this 
Act  shall  be  discontinued. 

I  suppose  it  is  generally  known 
that  it  is  not  criminal  to-day  to 
induce  a  man  to  cash  a  check 
which  is  worthless  because  there 


is  not  enough  money  in  bank  to 
meet  it.  As  a  matter  of  fact,  it  is 
practically  impossible  to  convict 
a  man  who  passes  a  check  when 
he  has  no  funds  in  bank  at  all.  If 
it  can  be  proven  that  he  intended 
to  defraud,  conviction  is  possible, 
but  proving  a  man’s  intent  is  a 
rare  task.  In  the  case  of  a  man 
who  has  some  funds  in  bank  but 
not  enough,  the  law  leniently  de¬ 
clares  that  he  may  have  intended 
to  increase  his  deposit  before  the 
check  reached  his  bank.  So  that 
while  he  can  be  sued  civilly  for 
the  amount — usually  a  thankless 
undertaking — he  goes  scot  free 
from  the  only  proceeding  which 
would  have  the  slightest  weight 
with  him. 

Merchants’  associations  every¬ 
where  should  take  this  movement 
up.  Time  and  time  again  clients 
have  brought  checks  to  me 
which  they  have  cashed  for  cus¬ 
tomers  or  strangers  and  which 
have  come  back  significantly 
marked  “n.  s.”  In  every  case,  bar 
none,  it  has  been  necessary  to 
give  these  clients  this  stereotyped 
I  advice:  “You  cannot  arrest  a  man 
[  for  giving  a  check  which  is  not 
[  sufficiently  covered  in  bank,  even 


SPECIALTIES  “WORTH  WHILE” 

HOTEL  ASTOR  COFFEE 

CINGALA  CEYLON  TEA 

THE  TALK  OF  NEW  YORK 

“BETTER  EOR  LESS” 

QUEEN  QUALITY  COFFEE 

SPECIAL  TRADES  BULK  TEAS 

A.  SURE  REPEATER 

TRADE  MARK  BRANDS 

FISCHER'S  N.  Y.  COFFEES 

BUY  NOW  SPICES  IN  TINS 

STANDARDS  OE  QUALITY 
• 

ASK  WHY! 

RICE- ONE  POUND  BAGS 

“THE  ONLY  WAY” 

WRITE  THE 

RIGHT  HOUSE 

B.  FISCHER  &  CO.,  1 

190  Franklin  St.,  New  York 

IMPORTERS  AND  TRADERS 

Booklet-11  Fifty  Years’  Progress  ’’—tells  you  about  ns 
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The  New  York  Letter 


Australian  Lamb  and  Mutton  Now  Selling  in  New  York  City. 
Can  Be  Sold  3  Cents  to  4  Cents  Lower  Than  Our  Own 
Meats  After  Paying  Freight  and  Duty.  Food  Prices  Grad¬ 
ually  Declining.  Wormy  Fig  Question  Still  Vexing  Importers. 
Market  Summary. 


if  he  has  induced  you  to  cash  it 
in  full.” 

Mostly  the  money  advanced  in 
this  way  has  been  lost — poured 
into  the  open  hole  in  the  ground 
which  loose  laws  have  left  un¬ 
covered. 

E.  J.  B. 


Missouri  Witness  Says  Meat  Packers 
Fake  Bids. 

The  high  price  of  meat  is  due 
partly  to  fictitious  competition  in 
bidding  for  cattle  between  buy¬ 
ers  regularly  employed  by  Ar¬ 
mour  and  other  large  packers, 
and  buyers  employed  by  the  Na¬ 
tional  Packing  Co.,  which  is  con¬ 
trolled  by  those  interests,  ac¬ 
cording  to  testimony  given  last 
Tuesday  at  St.  Louis,  Mo.,  by  A. 
N.  Benn,  vice-president  of  the 
St.  Louis  Dressed  Beef  and  Pro¬ 
vision  Co.,  in  the  investigation 
of  the  packing  companies  by  At¬ 
torney-General  Major,  of  Mis¬ 
souri.  To  this  “competition”  be¬ 
tween  concerns,  ostensibly  rivals, 
but  really  under  the  same  control, 
the  witness  specifically  attributed 
the  recent  price  of  $11.15  for 
hogs.  Benn  stated  that  buyers, 
ostensibly  representing  the  Na¬ 
tional  Co.,  but  in  fact  represent¬ 
ing  the  individual  packers,  fre¬ 
quently  bid  against  the  buyers 
directly  employed  by  these  firms, 
and  thus  forced  up  the  price  of 
meat.  The  benefit  of  this  policy 
which  raised  the  cost  price  of 
raw  material  for  the  meat  com¬ 
panies  was  explained  by  the  in¬ 
vestigators  as  producing  an  il¬ 
lusion  of  competition  in  the  eyes 
of  the  public. 


Now  Patonto  and  Trado-marko  in  the 
Grocery  Lilno. 

Washington,  D.  C.,  April  12,  1910. 

Messre.  Davis  &  Davis ,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

954,444.  Lard  cutter.  John  D.  Leen, 
Bangor,  Me. 

954498.  Ice  cream  dishen  Herman 
Bieder,  Ashtabula,  Ohio. 

954,502.  Tea  or  coffee  pot.  George 
E.  Curtiss,  New  Britain,  Conn. 

954.535-  Packaging  and  preserving 
meal.  Leonard  Moore,  Dayton,  Ohio. 

954.582.  Percolator.  Ernest  S.  Peck, 
Cleveland,  Ohio. 

954, 6aS.  Butter  pat  making  device. 
Frank  W.  Billings,  Kansas  City,  Mo. 

954,834.  Folding  display  case.  Davis 
Weinstock,  New  York  City. 

954.937-  Dough  brake.  John  H.  Day 
and  Paul  S.  Ward,  Cincinnati,  Ohio. 

TRADE  MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  46.486.  “Lincoln  Cabin”  for 
blended  roasted  coffee.  Edwin  J.  Gillies 
&  Co.  of  Kentucky.  Louisville,  Ky. 

Ser.  No.  47,311/  “Nectar”  for  coffee! 
tea.  etc.  St.  Louis  Coffee  and  Spice 
Mills,  St.  Louis,  Mo. 

Ser.  No.  47,802.  “Covanco”  for  a  fla¬ 
voring  extract.  Seminole  Chemical  Co., 
St.  Louis,  Mo. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  April  21,  1910. 

Several  wholesale  market 
houses  have  recently  found  it 
profitable  to  import  lamb  and 
mutton  from  Australia.  A  repre¬ 
sentative  of  Sayles,  Zahn  &  Co. 
told  your  correspondent  that  the 
company  pays  the  duty  and  carry¬ 
ing  charges  on  meat  from  Aus¬ 
tralia  and  sells  it  3  to  4  cents  a 
pound  lower  than  the  prices  of 
domestic  Western  meats.  The 
Australian  meats  have  been  sell¬ 
ing  at  retail  at  12  to  16  cents  a 
pound. 

This  is  not  the  first  time  that 
meat  has  been  imported  from 
Australia,  but  as  a  rule  importa¬ 
tions  have  been  received  from 
that  country  only  when  it  had  an 
unusual  surplus,  making  the 
meat  especially  cheap.  Last  sum¬ 
mer  several  shipments  were  re¬ 
ceived.  The  present  prices  in 
Australia  are  about  normal  for 
that  country,  dealers  say. 

The  importers  say  that  the 
Chicago  packers  and  their  repre¬ 
sentatives  here  will  probably  try 
to  hold  up  a  large  shipment  which 
is  expected  in  a  day  or  two  by 
raising  legal  questions  as  to  the 
methods  of  inspection. 

Both  the  dealers  who  are  now 
importing  the  Australian  meats 
and  those  who  have  handled  it  at 
other  times  say  that  it  is  of  fine 
quality  and  is  not  damaged  in  the 
least  by  the  trip.  They  say  that 
if  the  duty  of  2  cents  per  pound 
were  removed  a  permanent  busi¬ 
ness  could  be  conducted  in  im¬ 
porting  these  meats,  and  prices 
of  domestic  meat  would  not  then 
soar  to  their  present  heights. 

One  of  the  dealers  said  inci¬ 
dentally  .that  the  American  pack¬ 
ers  ship  meat  to  England  and 
France  and  sell  it  there  at  prices 
3  to  5  cents  a  pound  lower  than 
those  prevailing  here. 

The  handlers  of  the  Australian 
meat,  as  far  as  your  correspond¬ 
ent  could  learn,  have  not  brought 
over  any  beef,  although  it  was 
said  that  they  have  done  so. 
They  have  found  it  more  profit¬ 


able,  they  say,  to  import  only 
lamb  and  mutton. 

*  *  * 

One  of  the  evening  papers  to¬ 
day  has  a  spread  heading  “Big 
Grocers  Cut  Cost  of  Foodstuffs.” 
The  writer  rather  tries  to  give 
the  idea  that  the  big  jobbing- 
houses  are  slashing  prices  right 
and  left. 

A  few  instances  are  given  such 
as  reductions  in  prices  of  some 
kinds  of  canned  and  dried  fruits 
and  vegetables,  also  in  flour,  but¬ 
ter  and  cheese.  The  actual  reduc¬ 
tions  are  not  large.  The  general 
idea,  however,  that  food  prices 
are  gradually  getting  lower  seems 
to  be  correct,  according  to  some 
of  the  best  authorities.  It  is 
pointed  out  that  it  is  usual  for 
many  kinds  of  food  to  fall  off  in 
price  about  this  time  of  the  year. 

Aside  from  the  changes  inci¬ 
dent  to  the  season,  there  is  an  im¬ 
pression  among  observing  men  in 
the  trade  that  a  somewhat  gen¬ 
eral  movement  is  now  being  felt 
and  that  it  signifies  a  lower  cost 
of  living  for  the  immediate  fu¬ 
ture.  Retail  grocers  who  have 
been  worried  by  the  necessity  of 
charging  high  prices  will  welcome 
cheaper  prices  for  some  of  the 
staples  that  have  been  particularly 
high. 

*  *  * 

Considerable  activity  has  been 
shown  by  the  Bureau  of  Weights 
and  Measures  since  the  shake-up 
last  month.  Following  its  raid  on 
the  peddlers  a  couple  of  weeks 
ago,  Frank  M.  McCoy,  acting 
chief,  announces  that  inspectors 
will  be  stationed  in  four  of  the 
large  markets  of  the  city  to  in¬ 
spect  the  scales  and  to  weigh  food 
for  the  housewife  who  thinks  that 
she  has  not  received  full  weight. 
Stands  have  already  been  secured 
and  the  Bureau  is  now  waiting 
for  the  borough  presidents  to 
erect  the  few  fixtures  that  are 
necessary. 

The  inspectors  will  not  be  on 
duty  all  the  time,  but  will  be  as¬ 
signed  to  the  stands  two  or  three 
days  a  week.  The  markets  in 
which  inspectors  will  be  sta¬ 


tioned  are  the  Washington,  Ful¬ 
ton,  Delancey,  Wallabout  and  the 
Gansevoort. 

*  *  * 

The  receipts  of -eggs  in  New 
York  in  the  last  few  days  have 
been  increasing  and  the  totals  for 
the  past  two  weeks  have  been 
about  25  per  cent,  larger  than  for 
the  corresponding  weeks  of  last 
year.  A  representative  of  Freder¬ 
ick  E.  Rosebrock  &  Co.  told  your 
correspondent  that  the  receipts 
for  the  month  of  April  will  un¬ 
doubtedly  be  the  largest  on  rec¬ 
ord.  During  the  week  ending 
April  1 6th  a  total  of  163,000  cases 
were  received  in  New  York.  The 
receipts  for  the  same  week  last 
year  amounted  to  135,000  cases. 
It  is  expected  that  the  high  rec¬ 
ord  of  receipts  for  a  week,  187,- 
000  cases  in  April  of  1907,  will  be 
surpassed  in  one  of  the  next  four 
or  five  weeks. 

The  report  that  Western  meat 
packers  are  buying  all  the  surplus 
eggs  to  keep  up  the  prices  is  be¬ 
lieved  by  the  majority  of  the  deal¬ 
ers.  One  of  the  large  dealers  told 
your  correspondent  that  the  meat 
packers  always  buy  quantities  of 
eggs  for  storage  in  their  own 
warehouses  throughout  the  coun¬ 
try.  This  year,  he  said,  the  meat 
interests  are  buying  larger  quan¬ 
tities  than  usual  and  are  paying 
higher  prices  than  the  situation 
warrants. 

Eggs  packed  for  storage  pur¬ 
poses  are  bought  at  22  to  23J4 
cents  a  dozen  at  Western  shipping 
centres  for  shipment  here  and, 
of  course,  freight  charges  must  be 
added.  This  price  was  about  the 
same  as  was  paid  last  year: 
Agents  of  Western  shippers  hold 
eggs  here  at  23  to  25  cents  and, 
when  purchasers  are  not  found  at 
these  figures,  put  their  holdings 
into  storage. 

The  reports  as  to  the  unusual 
activity  of  the  meat  packers  in 
buying  eggs  has  encouraged  other 
buyers,  but  a  few  are  still  cau¬ 
tious,  as  they  remember  last  sea¬ 
son’s  losses. 

*  *  * 

Importers  of  figs  are  still  worry¬ 
ing  as  to  the  disposition  to  be 
made  by  the  Department  of  Agri¬ 
culture  of  the  question  raised  as  to 
the  presence  of  worms  in  the  fruit. 
About  20,000  cases,  imported  last 
winter,  are  still  held  by  the  Fed¬ 
eral  authorities.  Unless  these 
figs  are  put  into  cold  storage  they 
will  rapidly  deteriorate  in  warm 
weather.  Some  of  the  importers 
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THE  GROCER  WHO  SELLS 

HUNT'S  QUALITY  FRUITS 

“The  Kind  That  Are  NOT  Lye  Peeled/* 

will  get  NEW  customers  besides 
PLEASING  his  old  customers 

We  are  stirring  up  sales  by  our  advertising  in  big  national  magazines,  and  we 
want  you  to  get  these  sales.  We’re  creating  business  for  you  by  getting  people 
who  used  to  cau  fruit  at  home  to  buy  HUNT’S  QUALITY  FRUITS  from  you  be¬ 
cause  HUNT’S  are  better  than  home  canned — we  get  the  fruit  in  better  condition 
than  your  customers  can.  We  use  only  pure  cane  sugar  syrup.  Our  fruit  is  knife- 
as  wen  as  the  rruit’  peeled.  Take  advantage  of  our  advertising  and  draw  the  sales  into  your  store. 

We’ll  help  you  to  do  it — we’ll  send  you  beautiful  calendars  to  present  to  your  customers  ;  we’ll  send  you  samples 
of  our  advertisements  to  paste  on  your  windows.  We’ll  send  you  beautiful  Display  Cards  and  illustrated  booklets 
that  will  increase  sales.  Order  a  supply  of  HUNT’S  QUALITY  FRUITS  from  your  nearest  distributer  and 
make  a  display  of  the  beautiful  cans  labeled  in  Red,  White,  Blue  and  Gold,  and  they’ll  sell. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Ivargest  Canners  of  Highest  Grade  California  Fruits 

Distributors  for  Hunt’s  Quality  Fruits. 

PENNSYLVANIA:— Githens,  Rexamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Go.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  co.^ 
Connellsville;  Jas.  A.  McAteer  &  Son,  Pittsburg;  Love  &  Sunshine  Co.,  Johnstown.  OHIO:— The  Chas.  C.  Higgins  Co.,  Cleveland;  a  Janszen  &  c°'n  Y- 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas.  Carson  & .Co.,  Springfield;  W.  W.  Harper  Co. ,  zanesvn  e, 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo;  W.  L.  Adamson  Co.,  Dayton.  CONNECTICUT:— Stoddard  Gilbert  &  Co.  New  Haven.  MASS 
SETTS:— Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA:— Jos.  Speidel  Gro.  Co.,  Wheeling, 
Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  YOik 
City.  KENTUCKY; — Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


“We  Can  the  Flavor 
as  well  as  the  Fruit 


TO  SHOW  YOU  IT  IS  WORTH  YOUR  WHILE  TO 

GET  IN  TOUCH  WITH  US,  HERE  ARE  FIGURES: 


Cal.  Yellow  Free  Peaches,  Good  Fruit,  Good 

Syrup— 2V2S,  2  doz.  to  case  at  per  doz.,  $1.30 


Maraschino  Cherries,  Lot  B.,  Large  fine  fruit, 


Managed  by  an  Ex¬ 
perienced  Grocer. 

His  Business  is  to  Serve 

YOU 

Put  it  up  to  Him  by 
Mail  To-day. 


large  bottles,  1  doz.  bottles  to  case 

Special  lot  Hotel  or  Stems  and  Pieces  Mushrooms,  while  this  lot  lasts,  100  tins  to  case,  $14.00. 

Moir  Wilson  &  Co.’s  Imported  Kippered  Herring  regular  size  cans,  6  doz.  to  case,  per  doz.,  $1.45. 

Norway  Smoked  Fat  Herring  in  Bouillon, 


$5.25 


oval  tins,  100  tins  to  case 


$7.50 


Imported  English  Malt  Vinegar,  20  oz.  bottles, 

2  doz.  to  case,  per  doz . #1.20 


Cal.  Asparagus,  Large  Green— 2J'2S,  30-33  Spears  to  tin,  per  doz.,  $2.25,  3  Crown  Cal. 
L.  M.  Raisins,  equal  to  any  4  Crown,  50-lb.  boxes  per  lb.,  .05. 


Fancy  Muir  Evap.  Peaches,  25-lb.  boxes,  at  .07^ 
Imported  Medium  Beans,  220-lb.  bags,  per 

bushel . $2.15 

Baked  Beans,  plain— 3s,  per  doz . 77V2 


Baked  Beans,  sauce — 3s,  per  doz . 82  V2 

Chipped  Beef,  Large  Jars,  per  doz . $1.90 

Cal.  Prunes,  60-70,  Coast  Packed  25-lb. 
boxes,  per  lb . 


05i/2 


Have  You  Sent  for  “Special"  Mail  Order  Blanks  and  Envelopes  f 

FRANCIS  HlEGGETTfrCO.  new  York 


Proprietors  of  Premier  Breakfast  and  Premier  After-Dinner  Coffee.  Send  for  Catalogue  'A” 
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fear  that  none  of  the  figs  now  helc 
by  the  Government  will  be  re¬ 
leased. 

Various  proposals  have  been 
made  to  fumigate  or  otherwise 
cleanse  the  figs,  but  none  have 
been  satisfactory.  The  officials  o 
the  Food  Bureau  wish  to  be  as 
sured  that  the  cleansing  will  be 
thorough  and  that  no  worms  wil 
be  left.  The  importers  fear  the 
too  energetic  measures  will  spoi 
the  flavor  of  the  fruit. 

The  importers  are  also  con 
cerned  as  to  the  conditions  under 
which  fruit  will  be  admitted  next 
winter.  Proposals  have  been 
made  to  subject  the  figs  to  steam 
or  sulphur  baths  before  shipment, 
but  the  question  as  to  the  effect  on 
the  flavor  is  raised,  as  in  the  case 
of  the  figs  that  were  seized.  The 
importers  say  that  this  is  the  time 
of  the  year  when  they  usually 
make  their  contracts  for  the  com 
ing  season’s  supplies,  but  that 
they  cannot  safely  do  so  in  the 
present  uncertain  situation. 

E.  B.  Lepham,  of  Clarke, 
Chapin  &  Bushnell,  who  is  fa¬ 
miliar  with  the  fig  business,  said 
that  even  in  the  finest  grades  of 
figs  there  are  worms  and  they  do 
the  fruit  no  harm.  Separate  the 
layers  of  freshly  packed  figs,  he 
said,  and  worms  can  be  seen  with 
a  microscope. 

The  importers  generally  say 
that  the  worms  come  from  the 
trees.  The  Government's  repre 
sentatives  have  been  trying  to 
show  that  unsanitary  methods  of 
packing  are  responsible.  To-day, 
it  is  announced,  the  Government 
has  sent  an  expert  from  the 
Bureau  of  Etymology  to  Smyrna 
in  order  to  investigate  the  sub 
ject. 


Summarized  Market  Con¬ 
ditions. 

Roasters  are  beginning  to  take 
more  interest  in  Santos,  accord¬ 
ing  to  reports  of  the  dealers,  but 
business  as  a  rule  is  dull.  The 
poor  weather  of  the  past  few  days 
has  to  some  extent  delayed  sales. 
The  jobbing  demand  is  light, 
most  jobbers  not  caring  to  buy 
for  more  than  their  immediate 
needs.  Prices  are  firmly  held,  but 
a  few  holders  are  willing  to  make 
slight  concessions  to  create  busi¬ 
ness.  In  the  milder  grades, 
Maracaibos  is  in  good  demand, 
with  prices  ruling  a  little  higher. 

The  country  is  still  conserva¬ 
tive,  so  sales  in  the  tea  market 


were  usually  small  lots  of  io  to 
25  packages,  enough  to  supply 
immediate  needs  of  distributers. 
Prices  are  firm,  as  sales  are  not 
being  pressed  by  holders. 

The  local  trade  still  maintains 
a  waiting  policy  in  the  rice  mar¬ 
ket,  being  unwilling  to  pay  the 
prevailing  prices,  since  the  recent 
advance  of  34  cent.  Prices  are 
firm,  however,  as  a  result  of 
cables  from  the  South. 

Peppers  are  chief  factor  in 
the  spice  market,  many  large 


sales  being  noted.  There  is  a 
fair  demand  for  other  lines  of 
spices  with  prices  firm. 

An  increased  demand  for  chic¬ 
ory  has  been  noted  this  week. 
Distributers  have  been  buying 
steadily  in  fair  quantities.  Prices 
are  firm. 

Refiners  are  buying  raw  sugar 
in  good-sized  lots  and  are  willing 
to  buy  any  distressed  lots.  Sell¬ 
ers,  however,  are  withdrawing 
these  lots,  claiming  that  they 
would  store  in  preference  to  ac 


- : — 

quotations. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

New  York  Borax  Expert  Says  Cost  of 
Living  Would  Decline  if  Food 
Were  Kept  from  Spoiling 

Says  of  the  Millions  of  Pounds  of  Meat,  Poultry,  Vegetables, 
Etc.,  Destroyed  Much  Could  be  Saved  by  Proper  Preserva¬ 
tion.  Claims  this  Would  Have  Direct  Effect  on  Prices. 


The  increased  cost  of  living  is 
one  of  the  paramount  issues  of  to¬ 
day.  There  has  been  a  vast 
amount  of  matter  written  en¬ 
deavoring  to  explain  the  reason 
why  the  cost  of  living  is  so  high. 
The  theories  advanced  are  numer¬ 
ous  and  some  have  been  written 
without  giving  the  subject  much 
thought.  As  it  is  a  serious  ques¬ 
tion,  it  should  be  analyzed  thor¬ 
oughly. 

According  to  reports  issued  by 
the  Department  of  Health  of  New 
York  City  for  1909  there  were 
1,802,230  pounds  of  meat,  838,226 
pounds  of  fish,  239,092  pounds  of 
poultry  and  game  condemned, 
making  a  total  of  2,879,608  pounds 
of  meat  products.  There  were 
also  8,600,174  pounds  of  fruit  and 
7>3iB756  pounds  of  vegetables 
condemned,  making  a  grand  total 
of  18,791,538  pounds  of  food  con¬ 
demned  last  year  in  the  city  of 
New  York. 

As  similar  conditions  exist  in  all 
other  cities,  a  conservative  figure 
would  indicate  that  millions  and 
millions  of  dollars’  worth  of  food 
are  condemned  annually,  merely 
because  of  the  violation  of  hy¬ 
gienic  laws  and  improper  preser¬ 
vation.  All  such  destruction  of 
ood  materially  adds  to  the  cost  of 
iving. 

It  is  evident,  therefore,  that  one 
of  the  most  essential  features 
toward  a  reduction  in  the  cost  of 
iving  is  the  proper  preservation 
of  all  food  products  during  the 


process  of  growth,  after  the  liar 
vests  are  gathered  and  until  pre 
pared  for  the  table  of  the  con¬ 
sumer. 

A  glance  into  the  garbage  cans 
which  one  finds  distributee 
around  the  city  of  New  York  re¬ 
veals  the  fact  that  a  vast  amount 
of  food  is  thrown  away  daily. 
Such  waste  of  food  certainly  adds 
to  the  cost  of  living.  This  enor¬ 
mous  loss  of  matured  food  prod¬ 
ucts  can  be  greatly  lessened  by 
proper  methods  of  preservation. 
There  is  a  vast  quantity  of  food 
which  when  not  properly  pre 
served  deteriorates  in  the  con 
sumer’s  hands  and  becomes  ; 
dangerous  substance.  It  is  dem 
onstrated  by  statistics  that  there 
were  4,235  cases  of  ptomaine  poi¬ 
soning  (151  of  which  were  fatal) 
in  the  United  States  during  the 
year  1909. 

When  food  is  properly  pre¬ 
served,  either  by  heat,  cold,  salt 
smoke,  borax,  boric  acid,  salt¬ 
petre,  alcohol,  or  by  any  other 
means  so  as  to  protect  it  from 
deterioration,  the  condemnation 
by  health  authorities  of  meat, 
fish,  fowl,  etc.,  will  be  greatly 
lessened,  all  of  which  will  prevent 
to  a  great  extent  the  wasteful 
destruction  of  food  products, 
thereby  increasing  the  supply, 
which  will  materially  lessen  the 
cost  of  sustenance. 

.  H.  L.  Harris. 

New  York,  N.  Y., 

April  21,  1910. 


cepting  prevailing 
Prices  are  easy. 

The  refined  sugar  market  is 
quiet,  buyers  being  unwilling  to 
buy  until  the  raw  sugar  market 
settles  down.  Prices  are  firm. 

In  the  canned  vegetable  market 
most  jobbers  are  satisfied  to  buy 
in  quantities  large  enough  to  fill 
their  immediate  needs.  Although 
prices  are  low,  the  jobbers  seem 
to  think  that  they  should  be  still 
lower.  A  few  of  the  large  houses 
are  willing  to  buy  to  the  extent  of 
a  couple  of  thousand  cases  pro¬ 
vided  the  quality  and  price  suits, 
but  as  a  rule  orders  of  this  kind 
cannot  be  satisfactorily  filled. 
Several  large  orders  for  tomatoes 
were  received  in  the  last  few  days, 
but  could  not  be  filled  at  the  price 
offered  by  the  jobbers.  Corn  is 
in  more  demand,  with  prices 
steady.  There  is  an  inclination 
on  the  part  of  holders  of  peas  to 
make  concessions  so  as  to  clean 
up  stock  before  the  new  packing 
season  arrives. 

California  canned  fruits  are  in 
steady  demand  with  prices  firm  at 
previous  level.  State  gallon 
apples  are  neglected,  as  jobbers 
prefer  to  handle  the  fresh  fruit. 
Southern  fruits  are  in  good  de¬ 
mand. 

The  quality  of  the  current  re¬ 
ceipts  of  butter  has  improved 
greatly  in  the  past  few  days  and 
buyers  are  more  exacting  as  to 
standards.  Even  with  the  im¬ 
provement  the  supply  of  specials 
is  only  just  enough  to  meet  the 
demand.  Prices  are  firm  at  33 
cents  and  premiums  are  paid  for 
special  brands.  Extras  are  in 
good  demand  at  32  cents.  Below 
this  grade  prices  are  irregular  and 
the  demand  not  very  good.  The 
close  examination  is  forcing  much 
of  the  butter  which  has  been  sold 
as  extras  in  the  past  few  weeks 
into  the  grade  of  firsts.  Fine 
storage  creamery  is  steady. 

Egg  receipts  are  increasing 
daily,  but  prices  are  still  firm  at 
23  to  25  cents.  The  receivers  are 
cutting  much  of  the  receipts  into 
storage,  as  they  cannot  sell  them 
irofitahly.  The  Jewish  holidays, 
are  adding  to  the  demand. 

Fred.  A.  McGill. 


Most  of  the  salad  on  the  mar- 
vet  is  from  North  Carolina,  and 
the  price  range  is  wide — 50  cents 
to  $2  per  basket.  There  is  some 
nearby  salad  on  the  market  at 
$2.50  per  barrel.  The  demand  is 
good. 
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The  National  Cash  Register  Co.,  Dayton,  Ohio 

OFFICES  IN  ALL  PRINCIPAL  CITIES 


High-Gr^de 

National  Cash  Registers 

at  Low  Prices 


No.  216 

Detail  Adder  with  all  latest  improvements.  11 
keys  registering  from  5c.  to  $1.95.  or 
from  lc.  to  99c. 


Total  Adder  with  all  latest  improvements. 
15  keys  registering  from  5c.  to  $1.95, 
or  from  lc.  to  59c. 


No.  332 

Total  Adder  with  all  latest  improvements.  22  keys 
registering  from  lc.  to  $3.99,  or  from 
5c.  to  $1.95 


No.  1054 

Total  Adder,  drawer  operated,  with  all  latest  improve¬ 
ments;  prints  each  sale  on  a  strip  of  paper.  32 
amount  keys  registering  from  lc.  to  $59.99. 
or  from  5c.  to  $59.95.  5  special  keys 


No.  420 

Total  Adder  with  all  latest  improvements.  27  amount 
keys  registering  from  lc.  to  $9.99.  4  special  keys 


Every  merchant  wants  a  National  Cash  Register. 

Eventually  we  believe  you  will  buy  one. 

That  will  be  after  we  have  shown  you  that  it  will  pay  for  itself  in  your  store  in  a 
short  time. 

After  you  use  a  National  Cash  Register  you  will  very  likely  say,  “  I  wouldn’t  take  several 
times  the  price  I  paid  for  it.  I  wish  I  had  used  one  every  day  since  I  started  in  business.” 

We  say  this  because  it  is  almost  the  unanimous  expression  of  every  user  of  a  National 
Cash  Register. 

Are  you  not  willing  to  make  an  investment  which  requires  only  a  small  payment  each 
month,  and  which  will  pay  you  back  the  amount  of  the  principal  the  first  year  ? 

Over  800,000  merchants  are  using  National  Cash  Registers. 

Last  year  we  sold  104,198  new  Nationals. 

A  National  Cash  Register  Pays  for  Itself 

We  would  never  have  done  this  enormous  business  if  the  claim,  “  It  pays  for  itself,”  was 
not  fully  realized  by  our  users. 

No  matter  whether  you  have  a  large  or  a  small-  store,  or  what  kind  of  business  you  are 
in,  there  is  a  National  Cash  Register  just  suited  to  your  particular  needs. 

We  make  over  200  styles  and  sizes, 
with  prices  as  low  as  $15.00. 

We  sell  our  registers  on  easy  monthly 
payments,  or  give  a  liberal  discount  for  cash 
payment. 

Send  to-day  for  illustrated  catalogue 
showing  prices. 

This  will  not  obligate  you  in  any  way. 


OUR  GUARANTEE 

We  guarantee  to  furnish  a 
BETTER  CASH  REGISTER  for 
LESS  MONEY  than  any  other 
concern  in  the  world. 
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XLVII — What  a  Limited  Partnership  is  and  How  it  is  Formed. 


One  of  the  earliest  articles  of 
this  series  discussed  the  legal  ad¬ 
vantages  and  disadvantages  of 
partnership.  The  only  thing  con¬ 
sidered  in  that  article  was  the 
ordinary  form  of  general  partner¬ 
ship.  I  desire  to  discuss  in  this 
article  a  new  phase  of  partnership 
which  is  now  established  in  prac¬ 
tically  all  States,  and  which  for 
reasons  which  will  be  explained 
is  rapidly  growing  in  popularity. 
I  refer  to  limited  partnership. 

Under  the  common  law  there 
was  no  such  thing  as  limited  part¬ 
nership.  The  only  partnership 
known  was  the  ordinary  form  of 
general  partnership,  in  which 
every  member  was  personally  re¬ 
sponsible  for  the  firm  debts,  even 
to  the  extent  of  his  whole  private 
fortune. 

Limited  partnerships  are  cre¬ 
ations  of  statute  entirely,  by 
which  I  mean  that  they  can  be 
formed  only  when  a  State  has 
passed  a  law  permitting  them. 
Practically  all  States  have  en¬ 
acted  such  laws,  however,  so  that 
limited  partnerships  now  exist  in 
every  part  of  the  Union. 

The  special  point  about  limited 
partnerships  is  that  while  some 
of  the  members  are  personally 
responsible  for  the  firm  debts, 
other  members  are  responsible 
only  to  the  extent  of  the  money 
they  have  invested.  The  former 
are  called  general  partners,  and 
the  latter  special  partners. 

I  his  feature  of  limited  partner¬ 
ships  is  borrowed  from  corpora¬ 
tions.  As  is  well  known,  if  a  man 
invests  $1,000  in  the  stock  of  a 
corporation,  that  is  the  extent  of 
his  liability  for  the  corporate 
debts.  No  creditor  can  come 
upon  him,  no  matter  how  much 
the  company  owes.  The  law  as 
to  limited  partnerships  is  pre¬ 
cisely  the  same.  If  a  partner  has 
$1,000  invested  with  the  firm,  and 
has  gone  through  the  forms  mak¬ 


ing  himself  a  special  partner  in¬ 
stead  of  a  general  one,  he  is  not 
personally  responsible  for  the 
partnership  d.ebts,  though  the 
general  partners  are,  just  as  in  the 
ordinary  partnership.  The  ob¬ 
ject  of  the  plan  is  to  encourage 
the  investment  of  capital  in  busi¬ 
ness  partnerships  by  men  who 
take  no  active  interest  in  the 
business,  and  who  therefore  are 
averse  to  being  saddled  with  the 
unlimited  liability  which  invari¬ 
ably  attaches  to  ordinary  partner¬ 
ship. 

As  stated,  the  organization  of 
limited  partnerships  depends  on 
the  law  of  the  particular  State, 
and  this  should  be  consulted  and 
followed  implicitly.  Where  a 
method  of  procedure  is  so  com¬ 
pletely  dependent  on  a  State  act, 
as  in  this  case,  the  law  requires 
the  closest  and  most  literal  fol¬ 
lowing  of  its  provisions.  This 
seems  to  be  particularly  so  with 
limited  partnerships,  for  there  are 
many  decisions  that  where  a  lim¬ 
ited  partnership  has  not  closely 
observed  every  provision  of  the 
statute,  the  partners  will  all  be 
held  responsible  as  general  part¬ 
ners.  This  defeats  the  whole 
plan  and  illustrates  the  need  of 
the  greatest  care. 

Although  the  State  statutes 
differ  somewhat,  the  fundamental 
principles  are  substantially  the 
same.  All  States  act  on  the  idea 
that  the  object  of  the  formation 
of  a  limited  partnership  is  two¬ 
fold  :  First,  as  stated  above,  to 
encourage  investments;  and  sec¬ 
ond,  to  protect  the  partnership 
creditors  by  informing  them  ex¬ 
actly  how  much  money  the  part¬ 
ners  have  invested,  and  therefore 
what  security  they  have  for  the 
payment  of  their  claims. 

The  law  does  not  allow  all  busi¬ 
nesses  to  organize  limited  part- 
nerships.  As  a  rule,  however,  it 
is  allowed  in  “any  mercantile, 


manufacturing, commercial  or  me¬ 
chanical  business.”  The  usua 
exceptions  are  insurance  anc 
banking.  The  acts  differ  to  some 
extent  as  to  how  many  of  the 
members  may  become  special 
partners.  Some  States— in  fact, 
this  is  the  usual  plan — provide 
that  there  can  be  one  or  more 
partners  in  each  class  (general  or 
special),  others  say  there  must  be 
two  or  more  in  each  class,  and 
still  others  forbid  the  special  part¬ 
ners  from  exceeding  a  certain 
number. 

In  the  main  the  requirements  of 
all  States  are  alike  as  to  the 
method  of  organizing.  Under  all 
the  acts  the  partners  must  exe¬ 
cute  a  certificate  stating  certain 
facts.  Failure  to  do  this  in  ex¬ 
actly  the  way  provided  makes  the 
partnership  a  general  one  and  de¬ 
prives  the  special  partners  of  the 
protection  they  aimed  to  get. 

The  facts  to  be  set  forth  in  the 
certificate  are  the  firm  name,  the 
general  nature  of  the  business, 
the  place  where  it  is  to  be  con¬ 
ducted,  the  names  of  all  the  part¬ 
ners  and  whether  they  are. general 
or  special,  and  the  places  of  resi¬ 
dence  of  all.  The  time  when  the 
partnership  is  to  begin  and  when 
it  is  to  end  must  also  be  given,  as 
all  limited  partnerships  must  have 
definite  terms.  Also  to  be  set 
forth  is  the  amount  of  capital  con¬ 
tributed  by  each  one,  and  whether 
same  is  in  cash  or  property. 

This  certificate  must  be  sworn 
to  by  all  the  partners,  and  file<) 
as  a  matter  of  public  record. 
Practically  the  substance  of  it 
must  be  advertised  in  a  public 
newspaper;  sometimes  in  more 
than  one.  The  State  act  will  pro¬ 
vide  for  this. 

In  one  feature  a  limited  part¬ 
nership  differs  vitally  from  a  gen¬ 
eral  partnership.  In  the  latter  the 
partners  may  put  in  neither 
money,  nor  property,  but  merely 


services.  In  a  limited  partner¬ 
ship  the  special  partner  cannot 
contribute  services,  but  must 
furnish  money  or  property.  In 
other  words,  he  must  be  an  actual 
contributer  to  the  firm’s  capital 
stock. 

There  are  various  minor  pro-’  j 
visions  that  vary  in  the  different 
States.  For  instance,  some  States 
require  limited  partnerships  to 
use  “Ltd.”  after  their  names; 
Others  do  not.  Also,  some,  but 
not  all,  require  a  sign  shoyving 
all  the  partners’  names  and 
which  are  general  and  which 
special,  to  be  displayed  in  the 
store  or  office  of  the  partnership. 
Also,  some  States  still  refuse  to 
permit  the  use  of  the  phrase  “and 
Company”  after  the  names  of 
limited  partnerships.  This  was 
formerly  the  rule  in  nearly  all 
States,  but  most  States  now  allow 
it  if  there  are  more  than  two 
members  in  the  firm. 

A  limited  partnership  can  be  re¬ 
newed  at  the  end  of  its  term  by 
precisely  repeating  the  same  pro¬ 
ceedings.  No  part  of  the  money 
put  into  the  firm  by  a  special  part¬ 
ner  can  be  withdrawn  before  the 
term  is  out. 

A  special  partner  is  supposed  to 
be  a  silent  partner  in  every 
sense.  In  fact,  in  most  States  he 
is  forbidden  to  take  any  part  in 
the  active  business  of  the  firm. 

If  he  does  take  such  part,  lie 
makes  himself  lia’ble  as  a  genera)  ) 
partner. 

Another  advantage  which  the 
special  partner  has  as  compared 
with  the  general  partner  is  that 
he  is  not  liable  for  the  firm's 
torts.  “Torts”  means  offences  5 
against  individuals  for  which  a 
damage  suit  would  lie.  For  in-  1 
stance,  if  a  general  partnership  is  l 
guilty  of  negligence  toward  a  per-  ii 
son  and  is  sued,  and  a  verdict  for  : 
damages  is  rendered  against  it,  : 
each  partner  is  personally  liable 
for  the  amount  of  that  verdict.  ; 
In  a  limited  partnership,  however,  ; 
the  special  partners  are  not  per-  ) 
sonallv  liable,  though  the  general 
partners  are. 

(Copyright,  April,  1910,  by 
Elton  J.  Buckley.) 

Note. — Requests  for  iniorma-  . 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
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in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Santos  Coffee  Now  the  Leader. 

A  fact  that  is  attracting  the 
attention  of  coffee  men  all  over 
the  country  is  the  extent  to  which 
Santos  coffee  is  replacing  many 
other  varieties  which  formerly 
had  the  call.  In  this  country  in 
former  years  before  the  Santos 
crops  become  so  much  larger 
than  the  Rio  crops,  Rio  was  the 
popular  brand  everywhere,  and  a 
quantity  of  25,000  bags  Rios  could 
be  sold  at  the  market  of  the  day 
easier  than  10,000  bags  of  San¬ 
tos.  Again,  when  the  Santos 
crops  became  so  large  those  cof¬ 
fees  sold  cheaper  than  Rios,  and 
the  lower  price  for  Santos  coffees 
gave  them  the  lead  all  over  this 
country,  especially  in  the  South 
and  Middle  West,  where,  up  to 


that  time,  Rio  coffees  were  used 
to  a  large  extent,  and  after  that  ^ 
the  mild  grades.  In  the  last  three  ^ 
years  a  further  change  has  taken 
place,  and  many  roasters  and 
dealers  who  made  the  milds  prin¬ 
cipally,  if  not  entirely  their  spe¬ 
cialty,  were  induced  to  use  San¬ 
tos,  being  somewhat  cheaper  than 
the  milds.  After  using  the  San¬ 
tos  coffees  more  liberally,  they 
prefer  in  most  cases  to  continue 
to  use  Santos  and  not  return  to 
the  milds.  So  Santos  coffees 
have  become  the  most  plentiful 
and  the  most  popular  coffees  in 
the  United  States,  and  to  a  very 
large  degree  in  Europe  as  well. 
With  coffee  consumption  in  the 
United  States  fully  double  what 
it  was  thirty  years  ago  the  entire 
increase  has  been  supplied  by 
Santos  coffee,  and  the  falling  off 
in  the  use  of  Rio  coffee  is  in  con¬ 
formity  with  actually  decreasing 
production  of  Rios. 


Beets  are  coming  from  North 
Carolina,  Virginia  and  South 
Carolina,  and  range  from  $2.50  to 
$3.  The  demand  is  fair. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

National  Dairy  Union  Says  Oleo  Interests 
Are  Working  for  Themselves 

Poor  Man’s  Part  in  it  Simply  a  Ruse  to  Get  a  Law  Which  Will 
Increase  Consumption  of  Oleo.  Plea  that  Oleo  Tax  Reduc¬ 
tion  is  for  Cotton  Growers  is  Also  Said  to  be- Fallacious. 


Always  the  Same 

I  am  so  careful  in  my  selections  of  Cheese  that  I 
can  safely  say  of  my  Emmenthaler,  Camembert, 
Roquefort  and  other  Fancy  Cheese,  that  they  are 
always  the  same. 

Don’t  you  see  how  important  that  is  to  you  ? 

Being  Philadelphia’s  largest  importer  I  can  satisfy 
you  as  to  price. 

I  always  have  a  complete  and  satisfactory  line  of 
Delicatessen  and  Fancy  Groceries. 

Why  not  give  me  a  trial  ? 


Carl  Wilde,  357  N.  Second  St.,  Phila. 


What  Has  the  Winter 
Done  to  Your  Butter 

Reputation  ? 

During  the  early  part  of  the 
present  session  of  Congress,  Rep¬ 
resentative  Burleson,  of  Texas, 
introduced  a  bill  reducing  the 
present  tax  of  10  cents  per  pound 
on  artificially  colored  oleomarga¬ 
rine  to  2  cents  per  pound  and 
raising  the  present  tax  of  34  cent 
per  pound  on  the  uncolored  to  the 
same  figure. 

The  bill  also  provides  for  cer¬ 
tain  sized  packages  and  for  their 
labeling  under  proper  internal 
revenue  stamps.  But  the  label¬ 
ing  feature  of  the  bill  is  quite  im¬ 
material,  the  important  one  being 
that  provision  which  reduces 
the  tax  on  the  artificially  col¬ 
ored  product  to  2  cents  per 
pound. 

It  might  be  well  to  call  atten¬ 
tion  to  the  inconsistency  of  the 
people  who  are  sponsors  for  the 
bill.  ‘  They  shout  long  and  loudly 
that  they  are  working  in  the  in¬ 


terests  of  the  poor  man,  but  they 
propose  in  this  bill  to  raise  the 
tax  on  his  product  from  34  of  a 
cent  a  pound  to  2  cents  a  pound. 
Of  course  they  may,  in  the  large¬ 
ness  of  their- hearts,  intend  to  as¬ 
sume  this  added  cost  of  produc¬ 
tion  themselves,  but  no  precedent 
has  ever  been  established  by  them 
to  warrant  such  a  charitable  con¬ 
clusion. 

The  Burleson  bill,  while  claimed 
to  be  in  the  interests  of  the  cot¬ 
ton  growers  of  the  South  and  the 
“poor  man”  everywhere,  is  really 
in  the  interests  of  the  oleomar¬ 
garine  manufacturers.  If  it  was 
not  inspired  by  them,  it  certainly 
cannot  be  improved  by  them,  and 
they  will  be  found  supporting  it  at 
the  hearing  with  all  the  strength 
at  their  command. 

The  Nationae  Dairy  Union. 

Washington,  D.  C., 

April  21,  1910. 


If  you  have  been  selling  the  ordinary  print  butter  all  winter, 
have  you  beeu  able  to  hold  every  butter  customer  ?  Have  there 
been  complaints  ?  or  unpleasantnesses  ? 

We  venture  to  say  that  not  one  grocer  who  sold  Gurnse 
butter  has  lost  a  customer  or  had  a  complaint  all  winter  long. 
It  isn’t  possible  that  any  such  thing  could  have  happened,  for 
Gurnse  butter  has  been  absolutely  uniform  the  whole  season 
through . 

From  the  beginning  of  the  industry,  there  has  never  been 
quite  such  a  success  as  Gurnse.  Do  you  know  the  reason  ? 
Absolute  and  unremitting  care  from  milk  to  brine-dipped  wrapper. 

Packed  in  20. 30.  and  50-pound  boxes— pounds  and  hall  pounds— 37cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.  Philadelphia,  Pa. 
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Practice  Crows  of  Selling  Goods  by  Fixed 

Net  Weight 


Schedule  of  Tares  on  All  Staples  Adopted  in  Massachusetts. 
Boston  Jobbers  Join  Retailers  in  Effort  to  Standardize 
Allowances  for  the  Weight  of  Packages. 


Gradually  the  wholesale  gro¬ 
cery  interests  of  the  large  markets 
are  coming  to  adopt  a  standard 
for  the  selling  of  goods  by  fixed 
net  weight.  Several  weeks  ago 
the  Chicago  Wholesale  Grocers’ 
Association  sent  the  “Grocery 
World  and  General  Merchant’’  a 
schedule  of  tares  which  they  had 
adopted  for  use  in  sales  to  retail¬ 
ers,  and  this  was  published  at  the 
time.  The  Massachusetts  Retail 
Grocers’  and  Provision  Dealers’ 
Association  has  now  followed 
suit  with  a  complete  schedule  of 
tares  based  on  actual  tests  as  to 
the  weight  of  the  packages  in 
which  various  food  products  are 
packed.  Copies  of  the  schedule 
have  been  sent  to  the  retail  trade 
throughout  the  State,  together 
with  an  explanatory  circular  stat¬ 
ing  that  the  practice  of  selling  by 


net  weight  is  growing,  for  the 
reason  that  “when  goods  are 
bought  gross  for  net  weight  the 
actual  cost  is  difficult  to  ascer¬ 
tain.” 

The  schedule  adopted  by  the 
Massachusetts  trade  is  here 
printed  in  full.  All  of  the  tares 
shown  below  are  allowed  by  most 
wholesale  grocers  of  Boston  : — 

California  dried  fruits  in  burlap 
bags,  /z  pound  per  bag. 

California  dried  fruits  in  cotton 
bags,  %.  pound  per  bag. 

Persian  dates  in  boxes  of  60 
pounds,  8  pounds  ner  box. 

Fard  dates  in  boxes  of  about  56 
pounds,  7  pounds  per  box. 

Fard  dates  in  full  cases  of  nine  12- 
pound  boxes,  28  pounds  per  case. 

Fard  dates  in  single  12-pound 
boxes,  1  pound  per  box. 

Layer  figs  in  original  crates,  ac¬ 
tual  tare  on  crate  and  12  per  cent, 
tare. 

Citron  in  drums,  2^2  pounds  per 
drum. 

Imported  figs  in  28-pound  bags,  3 
per  cent. 


Imported  figs  in  56-pound  bags,  3 
per  cent. 

Sultana  raisins  in  28-pound  boxes, 
10  per  cent. 

Prunelles  in  30-pound  boxes,  10 
per  cent. 

Brazil  nuts,  3  pounds  per  bag. 

Filberts  in  bags  of  220  pounds,  3 
pounds  per  bag. 

California  almonds,  2  pounds  per 
bag. 

Pecan  nuts,  average  actual  tare  ac¬ 
cording  to  lot. 

California  walnuts,  2  pounds  per 
bag. 

French  walnuts,  2  pounds  per  bag. 

Chili  walnuts,  2  pounds  per  bag. 

Sicily  shelled  almonds  in  bags  of 
about  220  pounds,  3  pounds  per  bag. 

Peanuts,  green,  1  pound  per  bag. 

Peanuts,  shelled,  r  pound  per  bag. 

Lentils  in  bags  of  about  100 
pounds,  y2  pound  per  bag. 

Tapioca,  2  pounds  per  bag. 

Sago,  2  pounds  per  bag. 

Green  peas,  dried,  1  pound  per 
bag. 

Split  Peas,  6o-pound  bags,  y2 
pound  per  bag. 

Domestic  rice,  bill  full  pockets  by 
the  pocket. 

Imported  rice  in  ioo-pound  bags, 

1  pound  per  bag. 

Imported  rice  in  200-pound  bags, 

2  pounds  per  bag. 

Cheese,  to  be  billed  net  weight. 

Navy  beans,  1  pound  per  bag. 

Lima  beans,  y2  pound  per  bag. 

Y.  E.  beans  in  160-pound  bags, 
1  pound  per  bag. 

N.  Y.  pea  beans  in  160-pound  bags, 
1  pound  per  bag. 

California  pea  beans  in  ioo-pound 
bags,  y2  pound  per  bag. 

Corn  meal  in  ioo-pound  cotton 
bags,  y2  pound  per  bag. 

Graham  meal  in  ioo-pound  bags, 
y2  pound  per  bag. 

Rye  meal  in  ioo-pound  bags,  y2 
pound  per  bag. 


Granulated  sugar  in  ioo-pound 
bags,  1  pound  per  bag. 

Yellow  or  brown  sugar  in  ioo- 
pound  bags,  1  pound  per  bag. 

Coffee  (roased)  in  50-pound  bags, 
y2  pound  per  bag. 

Coffee  (roasted)  in  ioo-pound 
bags,  1  pound  per  bag. 

Potatoes  in  2-bushel  bags,  ix/2 
pounds  per  bag. 

Onions  in  2-bushel  bags,  1  pound 
per  bag. 

Fresh  ribs  of  pork,  net  without 
paper. 

Bacon  and  ham,  net  without  paper. 

Pail  of  candy,  weight  only* 

Spices,  Whole. 

Ginger  root,  2  pounds  per  bag. 

White  pepper,  2  pounds  per  bag. 

Black  pepper,  2 y2  pounds  per  bag. 

Allspice,  2  pounds  per  bag. 

Mustard  seed,  3  pounds  per  bag. 

Poppy  seed,  1  pound  per  bag. 

Hemp  seed,  2  pounds  per  bag. 

Canary  seed,  2 y2  pounds  per  bag. 

Sunflower  seed,  1  pound  per  bag. 

Rape  seed,  2  pounds  per  bag. 

Other  spices  when  sold  in  original 
packages  average  actual  tare  accord¬ 
ing  to  the  particular  lot. 

Castile  soap  in  bars  sell  at  price 
per  bar  instead  of  at  price  per  pound. 

Note.- — Mustard  seed:  domestic,  1 
pound  per  bag;  imported,  old  style, 
3  pounds;  new  style,  1*4  to  2  pounds 
per  bag.  Canary  seed  in  half-bags, 
1  Va  pounds  per  bag.  Caraway  seed, 
1  pound  per  bag.  Popcorn,  1  pound 
per  bag.  Sunflower  seed :  old  style, 
1  pound;  new  style,  2  pounds  per 
bag. 


New  potatoes  are  off.  Floridas 
range  from  $5  to  $5.50  and  Ber¬ 
mudas  $6.50.  The  demand  is  only 
fair.  M 
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The  New  “Crown”  Porcelain  Lined 
Cap  for  Mason  Jars 


The  demand  for  a  better  made  and  finished  Porce¬ 
lain  Lined  Cap  for  the  Mason  Jar  has  been  met  in  the 
new  “Crown”  Cap. 

Made  of  Best  Grade  Zinc,  Highly  Polished. 

The  Porcelain  Lining  Securely  Fastened. 

The  edges  are  smooth  and  turned  over,  thus  over¬ 
coming  the  objectionable  feature  of  the  sharp,  rough 
edges  of  the  regular  P.  L-  Caps. 

WRITE  FOR  PRICES 

FISHER,  BRUCE  &  CO. 

Importers  and  Wholesalers  of  China,  Crockery, 
Lamps  and  Glassware 

221  Market  Street,  Philadelphia 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  214 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SAN1CAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


YOU  CAN  GET 

Bin’s  Pure  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


The  Right  Way 

FeIs=Naptha  soap  pays  the 
grocer  a  good  steady  profit, 
and  always  gives  satisfac¬ 
tion.  In  keeping  well 
stocked  with  reliable  goods 
of  this  character,  you  are 
improving  your  own 
business  by  pleas¬ 
ing  your  cus¬ 
tomers. 


m 
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This  week  two  mailing  cards 
come  off  the  file  together  to  be 
discussed.  One  is  issued  by  the 
Red  Star  Market  Co.,  of  Phila¬ 
delphia.  and  the  other  by  the  Min¬ 
ute  Tapioca  Co.,  of  Orange,  Mass. 
The  first  measures  5x9  inches 
and  is  printed  in  black  on  a  thin 
manila  card.  The  second  is  4  x  9 
inches  and  is  printed  in  dark  blue 
on  a  very  heavy  white  card.  The 
Red  Star  card  is  herewith  repro¬ 
duced  : — 


ing,  good  advertising  to  do.  The 
theory  is  that  if  one  or  more  of 
these  low  prices  can  draw  a  con¬ 
sumer  to  come  to  the  store,  the 
chance  is  she  will  buy  or  can  be 
induced  to  buy  something  else 
that  will  not  be  cut.  Of  course 
that  is  an  old  theory,  but  I  know 
by  experience  that  it  is  a  good 
theory.  It  is  astonishing,  how¬ 
ever,  how  many  good  sensible 
merchants  forget  that  the  main 
object  of  a  cut-price  advertise- 


Specials  Red  ^Star  specials 


The  card  of  the  Minute  Tapi¬ 
oca  Co.  will  serve  as  a  peg  on 
which  to  hang  a  reiteration  of  a 
point  I  have  often  made  regarding 
the  use  of  type  in  advertising 
matter.  The  company  say  in 
their  letter  that  they  “are  always 
pleased  to  receive  any  suggestions 
that  may  be  of  assistance.”  Here 
is  a  photographic  reproduction  : — 


portance.  Before  the  points 
which  an  advertisement  makes 
can  get  in  at  all,  obviously  they 
must  be  read,  and  to  be  read  they 
must  invite  the  eye  to  read  them. 
This  invitation  can  be  given  only 
by  the  typographical 
ment. 

*  *  * 

Let  me  have  more 
please. 


arrange- 


matter, 


Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


HUES™  3i«| 

1  1 A  ^  (4NtfD  STAR  BAKING  POWDER  „ 

Ilf1  Pfag.  M.  Corn  Flakes  Xf 

|  1  VVi  Bottle  Salad  Dressing  Ou 

10  BUTTER  THINS  i 

5c  BUTTER  BISCUITS  1 

theftwo  IOc 

Our  Famous  Shamrock  Tea  cut  to  20c 

IOC  sre"Ao,a«  J  8c 1 

1  5c  bunch  Water  Cress  4c 

|  8c  Cranberries  5c  quart 

IN  MARCH 


You  will  find  this  advertisement  in  each  of  the  following: 


Full  Line  of  Fresh  Fish  on  Friday 


MINUTE  GELATINE 

O  (FLAVORED) 

Is  the  best,  you  will  want  to  know. 
Then  bear  these  points  In  mind: 

It  Is  absolutely  pure. 

The  flavors  are  TRUE  FRUIT. 

The  gelatine  is  the  best  to  be  had. 

When  prepared  for  the  table  It  Is  the 
clearest,  firmest,  and  most  NATURAL 
flavored  gelatine  on  the  market. 

If  a  customer  is  dissatisfied,  we  will 
refund  the  purchase  price.  You  are 
absolutely  safe  in  recommending  It. 

Where  do  YOU  come  It?  The  33  1-3 
per  cent  ought  to  look  good  to  you, 
especially  when  every  package  you  sell 
makes  a  friend  for  you.  Don't  sell  It 
for  less  than  10c  STRAIGHT.  It’s  not 
In  the  three  for  a  quarter  class. 

Let  us  send  you  a  package  to  try  at 
home.  Write  us  to-day ,  give  your  Job¬ 
ber's  name  and  we'll  prove  our  claims. 

MINUTE  TAPIOCA  CO.. 

20 1  W.  Main  St.,  Orange,  Mass. 


THE  AMERICAN  GROCER 
THB  OROCERY  WORLD  (Monthly) 
THE  LOUISIANA  GROCER 
THE  MERCHANTS'  JOURNAL 
RETAIL  GROCERS'  ADVOCATE 
THE  RETAIL  MERCHANT 
THE  TRADE  REGISTER 
TRADE 

THE  nODERN  GROCER 
THB  MERCHANTS’  JOURNAL  A 
connBRCB 


THE  OROCERY  WORLD  (Weekly) 
THE  INLAND  GROCER 
THE  MERCHANTS'  INDEX 
N.  E.  GROCER  &  TRADESMAN 
THE  RETAILERS'  JOURNAL 
THE  SOUTHERN  nERCHANT 
THE  TRI-STATE  MERCHANT 
INTERSTATE  GROCER 
THB  TRADE  EXHIBIT 
niCHIQAN  TRADB5HAN 
GROCERS’  MAOAZINE 


This  advertisement  will  go  before  nearly  100.000  retail  grocers. 
If  one  of  your  customers  chances  to  see  It  and  asks  you  for  Minute 
Gelatine  (Flavored)  wont  you  see  that  be  gets  It?  Your  profit  will 
more  than  pay  you  for  the  trouble.  If  there  Is  anything  you  want 
to  know  about  Minute  Oelatlne  (Flavored),  write  us. 

MINUTE  TAPIOCA  CO.. 

Orange,  Mass. 


Red  Star  Market  Co„  23rd  ft  Christian  Sts. 


This  card,  if  carefully  circu¬ 
lated,  ought  to  have  brought  re¬ 
sults,  not  at  all  because  it  is  a 
good  advertisement,  but  because 
the  prices  offered  seem  to  be  low. 
Many  an  advertiser  sends  out 
some  low  prices  and  because  they 
bring  in  lots  of  business  thinks 
the  advertisement  a  good  one. 
That  is  not  at  all  a  test  of  adver¬ 
tising.  Any  man  or  boy  can  sell 
goods  below  their  value.  The 
successful  advertisement  is  that 
which  sells  goods  at  a  profit,  and 
if  a  given  advertisement  cannot 
do  that  directly  or  indirectly,  it 
has  wasted  the  money  spent  to 
issue  it. 

*  *  * 

1  here  is  of  course  another  side 
to  cut-price  special  advertising 
like  this,  and  it  is  a  side  which 
often  makes  it,  generally  speak- 


ment  is  to  get  people  in  the  store 
so  they  can  be  sold  something 
else.  They  seem  to  think  that  the 
sale  of  the  cut-price  article  is  the 
end  and  aim  of  the  advertisement, 
and  that  when  they  have  made 
that  sale  the  advertisement  has 
done  its  work  and  everything  is 
lovely.  How  many  advertisers  I 
have  labored  with  right  on  this 
point  in  an  effort  to  show  them 
their  error  I  have  no  idea.  The 
cut-price  advertisement  that  sells 
only  the  reduced  article  it  adver¬ 
tises,  and  has  at  least  failed  to 
pave  the  way  to  the  sale  of  other 
goods  in  the  near  future,  has 
failed,  and  an  advertiser  should 
never  forget  that.  An  advertise¬ 
ment  like  this,  consisting  of  noth¬ 
ing  but  cut  prices,  ought  surely 
to  lead  to  a  lot  of  incidental  busi¬ 
ness,  in  order  to  justify  its  ex¬ 
istence. 


The  original  of  this  card — I 
don’t  know  whether  the  repro¬ 
duction  will  show  it  so  plainly 
or  not — has  an  extremely  flat 
look,  and  the  reason  is  that  there 
isn’t  a  single  word  in  it  that  isn’t 
set  in  boldface.  This  error  has 
done  what  it  always  does — 
robbed  the  advertisement  of  most 
of  the  contrast  the  use  of  bold¬ 
face  is  supposed  to  give.  The  ad¬ 
vertisement  which  the  card  re¬ 
produces,  beginning  •  “If  one  of 
your  customers,”  was  itself  set 
throughout  in  boldface,  therefore 
the  rest  of  the  matter  on  the  card, 
in  order  to  throw  the  little  ad¬ 
vertisement  out,  should  have  been 
set  in  something  else — preferably 
a  lighter  type.  I  suppose  some 
of  the  readers  of  this  department 
think  I  am  straining  at  a  gnat 
when  I  talk  so  much  about  the 
importance  of  the  proper  display 
of  an  advertisement,  but  any  ex¬ 
perienced  advertiser  will  agree 
that  nothing  is  of  more  im- 


Olive  3Iarket  Advancing  on  Short 
Crop  Report. 

Owing  to  the  prospect  of  a 
short  crop  the  market  for  olives 
in  Spain  is  strong  and  advancing. 
Importers  find  it  difficult  to  get 
what  they  want  even  at  full 
quoted  prices.  Advices  are  all  to 
the  effect  that  the  primary  mar¬ 
ket  is  very  strong  at  the  recent 
advance,  with  holders  in  Seville 
reluctant  to  book  orders  for  any 
considerable  quantity  on  the  pres¬ 
ent  basis,  for  the  reason  that  the 
opinion  there  is  practically  unani¬ 
mous  that  the  present  crop  will 
be  a  very  short  one.  This,  taken 
in  connection  with  the  fact  that 
olives,  even  at  present  prices,  are 
considerably  below  the  normal 
average,  lends  added  strength  to 
the  situation.  Indeed  some  curers 
refuse  to  quote  any  prices  on 
Queens  at  present. 


Florida  eggplants  are  in  fair 
demand  at  $2  to  $2.50  per  crate. 
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GENERAL  MANAGERS 


April  25,  1910. 


Grocers 


IF  YOU  WANT  YOUR  PROFITS  INCREASED  WITHOUT  EXPENSE, 


WRITE  US.  No  class  of  merchants  work  as  hard,  for  as  little 
money  as  grocers.  We  have  a  plan  by  which  manufacturers  of 
staple  products  will  increase  grocers'  profits.  We  want  your 
opinion  of  it.  You  write  us  with  the  understanding  that  you 
can't  spend  a  dollar  with  us.  We  get  paid  for  our  work  of  course 
but  the  money  comes  from  the  manufacturer.  We  believe  you  will 
be  enthusiastic  about  our  plan,  and  as  soon  as  we  hear  from  you 
we  will  tell  you  all  about  it. 


Very  truly  yours, 

THE  HAMILTON  CORPORATION, 


General  Manager. 
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THE 

STROLLERS 

COLUMN 


I  have  a  cousin  Sam  who  has 
a  tidy  little  business  about  half 
way  between  Trenton,  N.  J.,  and 
New  York.  He’s  about  my  own 
age,  though  I  don’t  look  it,  if  I 
do  say  it  as  shouldn’t. 

Sam’s  one  of  these  thin,  weaz¬ 
ened  fellows  who  always  seem 
nervous  and  upset.  His  face  looks 
as  if  somebody  had  squeezed  all 
the  contentment  out  of  it. 

I  spent  a  day  and  a  night  last 
week  with  Sam,  and  we  had  a 
talk.  His  wife  is  pretty  worried 
about  him  because  he  don't  sleep 
well  and  don’t  see  a  grain  of  fun 
in  anything. 

“What’s  the  matter  with  you, 
Sam?”  I  said  to  him.  “Mattie 
seems  to  think  you’re  in  a  bad 
way.  Anything  the  matter  with 
business?” 

“No,  business  is  all  right,”  he 
said,  just  as  gloomy  as  if  it 
wasn’t.  “I  don’t  find  much  pleas¬ 
ure  in  it,  though.” 

“Sort  of  a  dark  brown  taste  to 
things  all  the  time,  eh?”  I  said. 

Usually  a  good  stiff  chew  of 
blue  mass  is  what’s  needed  in  a 
case  like  this,  but  it  wasn’t  what 
Sam  wanted,  I  knew. 

I  had  been  around  the  store  a 
good  part  of  the  day,  and  besides 
that  I  knew  something  about  Sam 
of  old.  So  I  said : — 

“Sam,  I  believe  I  know  what 
ails  you.” 

He  didn’t  say  he  didn’t  care  a 
darn,  but  he  looked  it. 

“You’ve  never  learned  how  to 
grease  the  wheels,”  I  said  wisely. 

He  laid  his  head  back  on  his 
chair  and  looked  out  of  the  win¬ 
dow. 

“You're  an  unmethodical  man, 
Sam,"  I  went  on,  though  he 
would  have  been  real  tickled  if 
I  d  kept  shut,  I  guess.  “You 
seem  to  have  no  regular  system 
for  doing  things,  and  the  conse- 

tuence  is  you're  upset  all  the 
time.  Y  our  mind  is  in  a  thousand 
snarls  and  they  never  come  out. 


Grease  for  the  Wheels. 

What  you  need,  old  man,  is  grease 
for  your  wheels.” 

“You  say  I’m  unmethodical,” 
said  Sam,  “I’m  as  God  made  me, 
ain’t  I?” 

“No,  you’re  worse,”  I  said, 
“you’ve  let  yourself  get  a  good 
deal  worse.  And  even  if  you 
hadn’t,  a  fellow  can  shine  himself 
up.” 

“What  kind  of  grease  do  I 
need  ?”  asked  Sam. 

“Method  in  doing  things,”  I 
said.  “Put  one  thing  through  at 
a  time.  Mattie  told  me  to-day  the 
way  you  took  stock  last  fall. 
Why,  that  alone  was  enough  to 
turn  your  skull  inside  out.” 

She  told  me  he  began  to  take 
stock  the  first  day  of  last  Decem¬ 
ber,  and  he  ought  to  have  gotten 
through  in  four  days  and  nights. 
Know  when  he  finally  got 
through  ?  Why,  he  ain't  through 
yet ;  that's  the  answer  to  that. 
True  as  gospel !  Instead  of  put¬ 
ting  the  stock-taking  through  and 
letting  other  things  go  till  it  was 
done,  he’d  drop  it  and  butt  in  on 
other  things.  Had  a  dozen  things 
going  at  once,  none  of  ’em  get¬ 
ting  any  sort  of  attention. 

“That’s  what’s  the  matter  with 
you,  Sam,”  I  said,  “you  don’t 
plan  things  out,  or  if  you  do,  you 
don’t  stick  to  it.  I  know  you, 
old  man.  I’ll  bet  many  a  night 
when  you  come  home  you  leave 
half  a  dozen  stunts  all  tangled  up 
and  quarter  done.  Do  things  one 
at  a  time  and  do  ’em  right,  that’s 
the  way  to  work  easy.” 

Gee  whiz,  but  it  would  kill  me 
in  a  week  to  have  a  dozen  things 
going  at  once,  all  of  ’em  needing 
doing  and  none  of  ’em  getting 
done  because  they  were  all  being 
pushed  at  once.  Why,  that’s  the 
way  people  go  crazy ! 

I  like  to  start  one  thing — the 
thing  that  needs  doing  worst. 
Then  I  like  to  push  it  along  in 
every  way  I  can — other  things 
can  go  hang.  It’s  the  great¬ 


est  comfort  in  the  world  to  sit 
down  after  a  day’s  work  and  say 
to  yourself,  “well,  let’s  see ;  that 
job  got  well  started  to-day,  and 
it  ought  to  be  done  by  to-morrow 
night.  Then  I’ll  take  up  so-and- 
so  and  after  that  the  other  thing. 
The  man  that  says  that  ain’t  bet¬ 
ter  than  running  your  legs  off 
from  one  thing  to  another  don’t 
know  what  he’s  talking  about — 
he’s  never  tried  it. 

My  views  on  this  go  way  back 
to  when  I  was  a  boy  working  in 
a  grocery  store.  I  say  “working,” 
but  if  my  old  boss  was  alive  I 
wouldn’t  dare  to  call  it  that. 
Still  I  was  some  use.  What  fly 
paper  is  to  flies  I  was  to  the  dirt 
around  the  store.  I  carried  most 
of  it  away  on  my  hands  and  in 
my  ears  Saturday  nights  and  so 
saved  sweeping. 

Well,  my  old  boss  was  one  of 
these  fellows  like  Sam,  who  be¬ 
lieved  in  keeping  everything 
going  at  once.  Even  as  a  kid  they 
tell  me  I  was  a  pretty  systematic 
sort  of  a  rooster,  and  I  remember 
one  night  it  dawned  even  on  me 
what  a  fearful  snarl  we  were  in 
at  the  store. 

The  old  man  took  stock  once  a 
year.  That  time  we  were  in  the 
midst  of  it  when  he  decided  we’d 
clean  the  cellar.  It  sure  needed 
cleaning,  for  one  end  of  it  was 
loaded  up  with  orange  boxes  and 
other  rubbish  and  if  there  had 
been  anybody  else  to  do  it  but  me 
I’d  have  told  him  long  before  that 
it  ought  to  be  cleaned. 

But  since  it  had  been  waiting 
for  its  cleaning  for  six  months,  it 
could  have  waited  one  more  week, 
couldn’t  it?  I  told  him  that  after 
he’d  gotten  out  of  hearing. 

There  were  two  fellows  on 
stock  taking.  One  of  ’em  he  took 
off  for  the  cellar,  leaving  the  other 
fellow  to  limp  along  and  eat’  up 
about  four  times  as  much  time  as 
he  should  have  taken.  Just  then 
he  thought  we  ought  to  get  our 


future  canned  goods  shipped,  and 
while  we  were  up  to  our  neck  in 
the  other  two  things  the  canned 
goods  were  dumped  on  the  pave¬ 
ment.  As  if  that  wasn’t  enough 
he  took  it  into  his  poor  muddled 
old  head  to  have  the  back  of  the 
store  built  out  as  he  had  been 
aiming  to  do  for  a  year — and 
could  have  done  three  months 
before. 

Well,  you  can  see  the  muss  we 
were  in,  can’t  you?  If  the  old 
man  hadn’t  had  me  there  during 
them  days  I  don’t  know  what 
he’d  have  done.  As  it  was  I’ll  bet 
when  he  got  home  at  nights  his 
skull  was  sore  inside. 

That’s  exactly  like  old  Sam.  'j 
You  can  say  what  you  please, 
the  way  to  do  things  is  to  plan 
’em  out  and  go  at  ’em  one  at  a 
time.  The  way  my  wife  does. 
Why,  when  I’m  home  she  starts 
in  the  first  thing  Monday  morn¬ 
ing  to  brace  me  for  change  and 
she  keeps  at  it  just  as  regular 
until  I’m  cleaned  out.  That’s  the 
way  to  work — don’t  be  side¬ 
tracked. 

Here’s  sumpin  what  calls  for 
a  pussonal  explanation  : — 

Pittsburgh,  Pa.,  April  20,  1910. 

The  Stroller. 

Dear  Sir : — If  it  is  not  too  much 
trouble  will  you  please  let  us  in  on 
your  reason  for  your  promiscuous 
use  of  “ain’t,”  so  we  can  see  the  joke 
and  laugh  too. 

You  say,  “I  ain’t  been  able  to  fer-  ] 
get.”  Ain’t— have  not. 

You  say,  “I  ain’t  talking.”  Ain’t  J 
— am  not. 

You  say,  “He  ain’t  sound.”  Ain’t  I 
— is  not. 

Thanking  you  in  advance. 

Yours  truly, 

W.  S.  Kuhn, 

820  Wood  St.,  -1 
Wilkinsburg.  j 

Well,  brother,  I’ll  ‘tell  you. 
There  ain’t  any  joke  about  it. 
I’ve  never  been  able  to  write  ex¬ 
cept  exactly  like  I  talk,  and 
“ain’t” — worse  luck — is  the  way  I 
talk. 

If  I  started  in  now — an  old  dog 
like  me — to  learn  any  new  trick, 
I’d  write  like  I  was  tongue-tied. 
Whatever  I  am  now,  I  ain’t 
tongue-tied. 

The  Stroller. 
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“Sell  Her  a  Dozen  Cans,  Mr.  Grocer” 

Offer  every  customer  who  uses  Van  Camp’s  Pork  and  Beans  a  dozen  cans  at  a  time— giving  her  a  little  discount.  It  s 
easy  to  sell  them  this  way  because  any  one  who  eats  Van  Camp’s  Pork. and  Beans  once  will  always  do  so.  It  pays  to  sell 
them  this  way  instead  of  one  can  at  a  time  because  it  means  you  sell  eleven  cans  some  of  your  competitors  might  sell  her. 

“  SELL  HER  A  DOZEN  CANS  ” 

VAN  CAMP  PACKING  COMPANY,  Indianapolis,  Ind. 


AFTER  NINE  YEARS’  TEST  AND  ITS  ADOPTION  BY  THE 
WORLD’S  GREATEST  MERCHANTS 

THE  TOLEDO  SCALE 

IS  NOW  THE  RECOGNIZED  STANDARD 

1.  It  is  Automatic. 

2.  It  contains  No  Springs. 

3.  It  is  always  reliable — not  affected  by  Temperature. 

4.  Guarantees  Honest  Weight. 

5.  Pleases  Customers  and  Brings  Trade. 

6.  Saves  Money,  Time  and  Labor. 

7.  Is  Most  Beautiful  and  Attractive. 

The  Great  Fair  Store,  Chicago,  uses  100 
Toledo  Scales,  and  say: 

‘The  100  Scales  you  sold  us  are  very  satisfactory.  They  are  certainly 
money-savers  on  overweight. 

We  satisfied  ourselves  the  Toledo  Scale  was  superior  to  all  others.” 

E.  J.  Lehmann,  Vice-President. 

Scales  of  all  makes  taken  in  exchange,  rebuilt  and  for  sale  cheap.  Send  for  Catalogue,  Free. 

TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales,  Toledo,  Ohio 

Offices  in  All  Large  Cities.  Look  in  Telephone  Directory 


No  Springs 


No  Springs 


70,000 

NOW  IN  USE 


105  Styles  and  Sizes 
for  all  kinds  of  Stores 
PRICES  $37.50  VP 
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THE  GROCERY  MARKETS 


Tea. 


The  tea  market  is  deadly  dull. 
Occasionally  a  little  flurry  of  busi¬ 
ness  is  created  by  the  naming  of 
a  fairly  low  price  on  something, 
but  outside  this  the  demand  is 
very  light  and  listless.  The  week 
has  brought  no  change  in  price. 
Everything  desirable  is  held 
steadily,  though  on  a  rather  low 
basis.  The  new  season  has 
not  opened  in  the  Orient  as  yet, 
but  Japan  teas  will  open  in  a  few 
weeks.  The  opening  price  de¬ 
pends  on  the  market  at  that  time. 

Coffee. 

The  demand  for  Santos  coffee  is 
better  than  it  was  some  time  ago, 
but  is  still  not  very  active.  Prices 
are  well  maintained  and  probably 
will  be  until  the  shipment  of  new 
coffee  begins  at  least.  Rio  shows 
no  change  and  no  activity.  Mild 
grades  are  dull  and  therefore 
show  some  little  easing  off.  Java 
and  Mocha  are  unchanged  and 
pursue  the  even  tenor  of  their 
way. 

Sugar. 

The  raw  sugar  market  has 


shown  no  material  change  during 


the  week.  The  refiners  are  buy¬ 
ing  some  sugar,  but  this  has  not 
affected  prices  to  any  important 
extent.  Refined  sugar  is  un¬ 
changed  and  in  light  demand.  So 
far  as  a  forecast  can  be  made,  the 
fruit  crops  bid  fair  to  be  large  and 
this  inevitably  means  a  heavy 


Syrup  and  Molasses. 

Glucose  declined  points 

more  early  in  the  week,  and  com¬ 
pound  syrup  went  off  I  cent  per 
gallon.  There  is  believed  to  be 
something  of  a  competitive  flavor 
in  this  second  decline.  The  de¬ 
mand  for  compound  syrup  is  cpiite 
light.  Sugar  syrup  is  wanted  for 
export,  at  full  prices,  but  not 
much  for  domestic  consumption. 
Molasses  is  cjuiet  and  unchanged. 

Fish. 

r  Mackerel  shows  a  light  demand 
and  an  easier  feeling.  The  week's 
market  has  been  in  the  buyer’s 
favor.  Cod,  hake  and  haddock- 
are  unchanged  and  in  light  de¬ 
mand.  The  season  is  practically 
over.  Domestic  sardines  have 
advanced  to  $2.70  f.  o.  b.  for  quar¬ 
ter  oils,  on  account  of  the  out¬ 


look  for  short  pack.  As  reported 
last  week,  the  future  price  is 
$2.75.  Demand  for  sardines  only 
fair.  Imported  sardines  quiet  and 
unchanged.  Spot  salmon  con¬ 
tinues  scarce  and  high.  There  is 
some  selling  from  second  hands 
at  slightly  below  the  market.  No 
future  prices  have  been  made  on 
future  salmon  as  yet,  but  new 
Columbia  River  will  open  in 
three  or  four  weeks.  Inasmuch 
as  spot  goods  are  selling  about  25 
cents  above  last  year’s  opening, 
it  is  expected  that  the  opening 
price  will  be  about  10  cents  above 
last  year. 

Canned  Goods. 

Tomatoes  are  exceedingly  dull, 
and  as  to  price  remain  exactly 
where  they  were  a  week  ago. 
The  spot  market  seems  to  have 
no  particular  future.  Futures  are 
equally  dull.  Spot  corn  is  quiet 
and  unchanged  throughout.  Fu¬ 
ture  corn  is  also  dull  and  un¬ 
changed.  Spot  and  future  peas 
are  both  dull  and  show  no  change 
in  quotations.  Apples  have  set¬ 
tled  down  somewhat  on  spot,  and 
the  general  feeling  is  not  strong. 
Eastern  peaches  are  dull  and  un¬ 
changed.  California  canned  goods 
show  only  a  spotty  demand  on 
spot  at  unchanged  prices.  There 
has  been  no  general  naming  of 
future  prices  as  yet,  but  it  is  ex¬ 
pected  that  the  list  will  be  sub¬ 
stantially  the  same  as  last  year, 
with  some  few  exceptions,  nota¬ 
bly  pears,  which  will  be  higher. 
Small  Maryland  canned  goods 


are  unchanged  and  in  light  de¬ 


mand. 


Dried  Fruits. 

Prunes  are  dull  and  unchanged. 
There  is  considerable  pushing  for 
sale  in  secondary  markets  at 
shaded  prices,  but  very  little  dis¬ 
position  to  buy.  The  coast  is 
about  unchanged.  Peaches  are 
dull  at  ruling  prices.  Apricots  are 
easy  and  dull.  Spot  cots,  except 
for  immediate  wants,  do  not  look- 
attractive  in  view  of  the  fact  that 
new  fruit  will  be  available  for 
July  shipment.  As  stated  last 
week,  a  price  of  cents  had 

been  named  for  new  choice  apri¬ 
cots.  Since  that  other  packers 
have  named  J4  cent  less,  and 
there  is  some  expectation  that 


even  lower  prices  may  be  named, 
owing  to  the  lack  of  export  de¬ 
mand.  Raisins  are  dull  and  weak, 
though  there  may  be  a  slightly 
better  feeling  on  account  of  the 
cleaning  up  of  layer  Valencias. 
Other  dried  fruits  are  dull  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  and  so  are  imported. 
The  demand  is  fair  only.  Do¬ 
mestic  marrows  are  being  shaded 
somewhat  by  certain  holders,  but 
nominally  the  market  is  un¬ 
changed.  California  limas  are  un¬ 
changed  and  in  light  demand. 
From  second  hands  there  is  oc¬ 
casionally  a  slight  cut  in  spot 
beans.  Green  and  Scotch  peas 
are  in  fair  demand  at  unchanged 
prices. 

Butter. 

The  receipts  of  fresh  butter 
still  continue  very  light,  and  the 
market  is  firm.  The  receipts  are 
showing  better  quality  every  day 
and  will  likely  show  an  increase 
in  volume  in  the  near  future. 
Storage  butter  is  about  exhausted 
and  the  bulk  of  the  trade  has  gone 
to  fresh  goods.  The  market  is 
healthy  at  the  moment  and  as  the 
season  advances  there  will  prob¬ 
ably  be  a  slight  decline.  The 
consumptive  demand  is  about 
normal  for  the  season. 

Eggs. 

The  egg  market  is  firm  at  a  de¬ 
cline  of  1  cent  per  dozen  from  a 
week  ago.  The  receipts  of  fresh 
eggs  are  fairly  liberal  and  the 
consumptive  demand  is  good,  as 
is  the  speculative  demand.  The 
quality  of  the  eggs  now  arriving 
is  the  finest  of  the  year,  and  the 
outlook  is  for  a  continued  steady 
to  firm  market  until  the  storage 
season  ends,  which  will  be  as  soon 
as  the  weather  settles  warm. 


Cheese. 

Stocks  of  old  cheese  are  very 
light  and  what  few  remain  are 
held  at  the  highest  market.  The 
receipts  of  new  cheese  have  in¬ 


creased  during  the  week  and  as  a 


result  the  market  declined  1  cent 
per  pound.  The  consumptive  de¬ 
mand  is  good  considering  prices. 
The  quality  of  the  cheese  arriv¬ 
ing  is  good.  As  new  cheese  im¬ 
proves  and  increases  the  market 


should  show  a  slight  decline 
At  present  prices  are  about  2 
cents  above  a  year  ago. 

Provisions. 

There  has  been  a  further  gen 
eral  decline  of  J2  cent  per  pound 
on  everything  in  smoked  meats, 
including  all  cuts  of  hams,  bel¬ 
lies  and  bacon.  The  consumptive 
demand  has  been  very  seriously 
curtailed  by  the  high  prices, 
though  it  continues  fair  under  the 
circumstances.  Pure  lard  is 
barely  steady  at  a  decline  of  1 
cent  per  pound,  due  to  the  same 
cause.  Compound  is  steady  and 
unchanged.  Barrel  pork  is  in 
very  slow  sale  at  50  cents  per 
barrel  decline.  Dried  beef  and 
canned  meats  are  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 


Trade  conditions  have  not  im 
proved  any  during  the  past 
month.  Inland  distributers  seem 
to  be  well  able  to  get  along  with 
the  stock  they  have  on  hand. 

It  is  claimed  that  the  actual 
consumption  of  coffee  has  fallen 
off ;  that  more  chicory  is  being 
used  than  ever  before,  and  that 
the  consumer,  in  order  to  econo 
mize,  makes  two  pounds  of  coffee 
go  as  far  as  three  pounds  did  for 
inerly. 

The  higher  cost  of  living  has 
caused  this  policy  of  curtailment. 

As  a  result  we  witnessed  very 
small  deliveries  from  port  stocks 
during  the  last  four  weeks.  Pres¬ 
ent  indications  are  that  the  de¬ 
liveries  will  run  on  a  still  smaller 
scale  and  for  quite  a  long  period. 

During  the  eight  months  of 
July  to  February  28th,  inclusive, 
the  deliveries  from  port  stocks  in 
the  United  States  were  235,000 
bags  larger  than  during  the  same 
period  last  year. 

This  excess  in  the  deliveries 
was  wiped  out  during  last  month. 
The  deliveries  for  the  nine  months 
show  a  falling  off  of  about  156,-  \ 
000  bags  as  compared  with  the 
same  nine  months  of  a  year  ago. 

A  similar  result  was  had  in 
Europe,  where  an  excess  in  the 
deliveries  of  116,000  bags  during 
the  first  eight  months  of  the  crop 
year  has  been  turned  into  a  falling 
off  of  264,000  bags  during  the 
nine  months. 

Owing  to  this  circumstance, 
holders  here  of  Santos  coffee  re¬ 
main  quite  firm  in  their  preten¬ 
sions.  The  extreme  dullness  in 
trade  has  as  yet  no  noticeable 
effect  on  values. 
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J  u  st 
suppose 

you  were  in  the 
kitchen  and  want¬ 
ed  to  make  a  des¬ 
sert  and  make  it 
in  a  burry  too.  A 
tapioca  pudding 
would  be  nice  but 
you  couldn’t  make 
it  of  pearl  tapioca 
because  you  didn’t 
think  to  put  it  to 
If  you  bad 

TAPIOCA 


soak  the  night  before. 

MINUTE  _ 

you  would  be  all  right,  because  it  doesn’t  need  to 
be  soaked.  In  fifteen  minutes  from  the  time  it  is 
taken  from  the  package  it  is  ready  to  serve. 
Besides,  the  pudding  is  not  gummy  or  lumpy. 
One  package  will  make  six  full  quarts. 
Then  suppose 

you  instruct  your  clerks  to  tell  this  to  every  lady 
upon  whom  they  wait  to-day,  and  let  them  know 
why  MINUTE  TAPIOCA  is  better  than  the  other 
kind.  The  quality  of  the  product  is  such  that 
they’ll  thank  you  for  the  suggestion.  Don’t 
forget  that  you  gain  too.  There’s  better  than  an 
ordinary  profit  in  it.  Have  you  used  Minute 
Tapioca  in  your  own  home?  Send  us  your  job¬ 
ber’s  name  and  you’ll  get  a  package  to  try.  Do 
you  know  what  tapioca  comes  from  and  how  it 
is  made?  When  writing  for  the  package  ask 
for  “The  Story  of  Tapioca".  It’s  free. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


The 
First  Warm 
Days 


The  first  touch  of  Spring 
weather  is  a  warning  to  the 
proprietor  of  the  Grocery  Store 
to  prepare  for  summer 
weather.  The  use  of  Electric 
Fans  and  the  installation  of 
an  Electric  Refrigeration  plant 
solves  the  problem  of  Grocery 
Store  operation  during  the 
long  summer  months. 

This  is  the  time  that  you 
should  make  your  arrange¬ 
ments  for  an  Electric  installa¬ 
tion — do  not  wait  until  the 
hot  weather  finds  you  unpre¬ 
pared.  For  rates  and  estimates 
consult 


The  Philadelphia  Electric 
Company 

10th  and  Chestnut  Streets 


“Hello,  George” ! 

“Why — blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  gold 
mine  or  robbed  a  bank.  What  in  the 
world  are  you  doing  anyhow? 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker — $25  a 
week  and  expenses.  Just  had  a  three 
months’  trip  and  dropped  into  town  to 
see  the  folks  and — say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


JVrite  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 


We  take  First  Pick 
and  Make 


PREMIUM  HAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  ‘  ‘  ham  question  ’  ’  are 
selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS ;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 


j  Sell  the  Good 
|  Things  That 
Pay  Best 


Undoubtedly  the  best 
all  ’round  Cereal  foods  I 
made  are  the  gluten  I 
foods  like  our  Gluten  Cereal.  I 
The  trouble  with  all  but 
ours  is  that  they  pay  so 
little  profit.  The  best 
known,  in  fact,  pay  no 
profit. 

Our’s  isn’t  so  widely 
advertised  or  so  well 
known  as  some  wheat 
cereals,  but  since  it  pays 
40  per  cent.,  while  the 
others  pay  little  or  none, 
wouldn’t  it  pay  you  to 
help  get  it  known  ? 


A.C.  Godshall  &  Co. 

IN  CORPORA  TED 

LANSDAUE,  PA. 
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The  mild  coffee  crop  move¬ 
ment  is  now  in  its  full  swing. 
March,  April,  May  are  the  months 
in  which  mild  coffees  reach  con¬ 
suming  markets  most  freely.  In 
previous  years  the  United  States 
received  about  one-third,  and 
Europe  about  two-thirds  of  these 
crops,  but  judging  by  the  arriv¬ 
als  during  the  last  two  months, 
it  appears  that  this  year  Europe 
will  get  about  three-quarters  and 
the  United  States  about  one- 
quarter  of  these  crops. 

The  arrivals  of  mild  sorts  in 
the  United  States  during  the  past 
three  months  were  340,000  bags, 
as  compared  with  504,000  bags 
last  year. 

These  proportionately  small  re¬ 
ceipts  in  the  United  States  are 
gradually  creating  a  healthier 
condition  in  this  country.  The 
consumption  in  this  country,  that 
is,  withdrawals  from  port  stocks, 
amount  to  about  1,300,000  bags 
per  annum.  Withdrawals  during 
the  last  three  months  were  about 
345,000  bags ;  therefore,  about 
950,000  bags  will  still  be  required 
for  consumption  during  the  re¬ 
maining  nine  months  of  the 
year. 

The  stock  of  milds  in  United 
States  ports  on  the  first  inst.  was 
405,000  bags,  being  about  the 
same  as  at  the  beginning  of  the 
year.  Inasmuch  as  during  the 
height  of  the  movement  of  these 
kinds  from  producing  countries 
stocks  have  so  far  shown  no  in¬ 
crease,  they  will  surely  be  re¬ 
duced  to  a  minimum  later  in  the 
year,  and  with  such  reduction  we 
will  naturally  see  a  gradual  en¬ 
hancement  in  values. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Rice. 

Market  for  the  week  has  been 
fairly  active.  Receipts  are  moder¬ 
ate  and  prices  steady,  with  harder 
tone  on  Japan  sorts,  which  at¬ 
tract  increased  attention  in  sym¬ 
pathy  with  enlarged  movement 
and  advanced  prices  in  primary 
markets.  Honduras  styles  are 
steady,  both  as  to  demand  and 
prices. 

Advices  from  the  South  note 
quiet  movement  on  the  Atlantic 
Coast,  buyers  taking  for  needs 
only.  At  New  Orleans  market  is 
steady  with  increased  interest 
displayed  on  Japan  sorts,  which 
are  not  plentiful,  the  advance 
noted  last  week  being  fully  sus¬ 
tained.  While  buyers  are  antici¬ 
pating  wants  to  some  extent,  the 
movement  can  hardly  be  called 
speculative,  but  distributers  deem 
conditions  of  supply,  demand 
and  present  low  values  a  warrant 
for  the  carrying  of  liberal  stocks 
finite  a  bit  in  excess  of  immediate 
requirements.  Honduras  styles 
have  been  comparatively  neg¬ 
lected,  but  more  attention  is  being 
given  to  the  attractive  qualities 
which  are  obtainable  at  low 
prices. 


In  the  interior,  Southwest 
Louisiana  and  Texas,  an  active 
movement  is  reported  both  for  ex¬ 
port  and  for  home  consumption, 
largely  in  the  West  and  on  the 
Pacific  slope.  Prices  are  wel 
sustained  at  recent  advances. 
Considerable  trading  is  reportec 
in  Japan  rough  rice  at  higher  fig¬ 
ures,  which  accounts  for  the 
turning  down  of  large  orders  at 
previous  range  of  values. 

Cables  and  correspondence 
from  abroad  note  an  improvec 
inquiry  with  harder  tone  on  al 
deliveries. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 

Baltimore  Canned  Goods. 

Nothing  out  of  the  ordinary 
occurred  this  week  in  the  cannec 
goods  market  here.  Attempts 
to  depress  the  price  of  tomatoes 
and  efforts  to  boost  the  market 
for  them  were  alike  unsuccessful, 
and  the  week  closed  at  the  same 
quotations  as  prevailed  at  the  end 
of  the  week  previous.  The  un¬ 
derlying  strength  to  the  market  at 
the  present  quotations  for  that 
article  has  attracted  orders  from 
all  sections  of  the  country  during 
the  last  two  weeks,  from  which 
fact  the  holders  have  derived 
more  courage  and  the  buyers 
more  confidence.  Evidently  this 
market  is  the  base  of  supply  at 
to-day’s  prices,  and  there  remain 
nearly  four  months  of  heavy  con¬ 
sumption  before  the  next  canning 
season  rolls  around.  It  looks 
safer  now  to  buy  spot  tomatoes 
than  at  any  time  since  last  fall. 

Trading  in  future  tomatoes  at 
6yl/2  cents  goes  slowly,  but,  all 
the  same,  each  week  shows  some 
little  increase  in  volume.  At  65 
cents  for  No.  3  standard  tomatoes 
there  are  willing  buyers,  but  not 
willing  sellers.  The  underlying 
conditions  are  in  favor  of  a 
stronger  and  more  active  market 
for  future  tomatoes,  and  well- 
known  brands  of  merit  are  well 
bought  at  to-day’s  quotations. 

Spot  corn  was  a  little  more 
active  this  week  and  further  ac¬ 
tivity  is  confidentially  expected. 
Future  corn  was  inactive  during 
the  week.  In  the  other  lines  of 
vegetables  there  were  no  changes 
of  importance  as  to  the  prices, 
and  only  a  small  increase  in  the 
demand.  New  spinach  is  now 
being  packed  and  is  ready  for 
prompt  shipment.  The  quality  of 
the  spring  crop  is  excellent. 

Fruits  of  all  kinds  were  dull 
this  week,  nothing  beyond  the 
small  assorted  orders  coming  in 
every  day,  and  the  quotations  at 
the  end  of  the  week  are  the  same 
as  they  were  at  the  beginning. 
The  first  arrivals  of  the  new  crop 
of  pineapples  for  canning  pur¬ 
poses  are  expected  in  a  week  or 
ten  days  and  shipments  of  the 
canned  article  can  be  made  within 
a  week  thereafter.  There  has 
been  a  scarcity  during  the  last 
two  months  of  the  low-priced 


grades,  especially  pie  grated,  and 
a  good  demand  is  anticipated  for 
them. 

Cove  oysters  are  firmer  and 
fairly  active,  with  every  indica¬ 
tion  of  some  advance  in  the  prices 
during  the  summer  months,  es¬ 
pecially  in  view  of  the  fact  that 
the  next  canning  season  is  nearly 
six  months  off.  Buy  cove  oysters. 

The  same  steady  buying  of  spot 
tomatoes  in  lots  of  one  to  three 
carloads  for  hurry-up  shipment 
continued  all  week,  and  the  goods 
were  scattered  in  all  directions. 
This  market  is  the  source  of  sup¬ 
ply  for  the  whole  country,  or 
nearly  so,  at  the  present  quota¬ 
tions,  and  the  canners  draw  much 
encouragement  from  that  fact. 

Buyers  are  not  scrambling  after 
future  tomatoes.  There  is  some¬ 
thing  doing  in  them  all  the  time, 
of  course,  and  each  week  adds  a 
little  bit  more  to  the  quantity  sold 
the  week  before.  Never  before 
have  the  canners  shown  so  little 
disposition  to  push  their  sales, 
and  seldom  have  the  jobbers  been 
so  unanimous  about  waiting  for 
further  developments.  The  quo¬ 
tations  are  unchanged. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Imported  Fish  Specialties. 

French  Sardines. — Demand  is 
somewhat  better  than  for  the  past 
few  weeks.  Prices  are  low  and 
buyers  in  our  estimation  will  not 
make  a  mistake  in  buying  at  pres¬ 
ent  prices. 

Japanese  Crab  Meat. — The  mar¬ 
ket  is  almost  bare  and  new  crab 
meat  cannot  possibly  arrive  be¬ 
fore  August  or  September  next. 
We  advise  buyers  to  anticipate 
their  wants  and  place  their  or¬ 
ders  now  for  sufficient  to  answer 
their  requirements  until  the  new 
pack  arrives. 

Sprat  s. — Demand  continues 
quiet,  although  an  improvement 
is  looked  for  in  the  very  near  fu¬ 
ture. 

Herring. — Very  little  demand. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  situation 
here  is  unchanged.  There  con¬ 
tinues  to  be  a  steady  demand 
from  the  domestic  trade  and  a 
slightly  better  demand  from 
Europe.  More  attention  is  now 
Deing  paid  to  the  future  market, 
which  quieted  down  a  little  the 
oast  week  on  account  of  the  con¬ 
tinued  cool  weather  here,  which 
is  holding  back  the  blossoms. 
Prices  on  futures  are  off  a  little 
'rom  last  week,  prime  quality 
being  quotable  at  6J4  delivered 
New  York  in  50-pound  boxes. 

Raspberries  are  unchanged. 
There  is  a  little  business  coming 
in  for  futures  at  21  to  21  y2  cents 
’.  o.  b.  in  barrels. 

Cores  and  skins  have  been  in 
active  demand  and  are  firmly  held 


at  $1.35  to  $1.50  f.  o.  b.  in 
bags. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows  : — 

Prime,  7  to  yyA  cents;  choice, 
7H>  to  8  cents ;  fancy,  q1/2  to  10 
cents,  all  f.  o.b.  in  50-pound  boxes; 
cartons,  l/2  cent  per  pound  higher. 
Cores  and  skins,  $1.35  to  $1.50; 
chops,  ij4  to  \]/2  cents  f.  o.  b. 
buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Spices. 

We  can  report  only  a  fairly 
active  market  this  week.  Futures 
on  peppers  were  lower,  but  prices 
have  since  recovered  somewhat. 

Peppers. — There  has  been  some 
large  buying  of  Lampong  futures 
at  somewhat  lower  prices.  At 
the  close  of  the  week  prices  were 
somewhat  firmer.  Spot  prices  are 
practically  unchanged.  Jobbing 
demand  has  been  somewhat  bet-: 
ter. 

Red  peppers  unchanged  during 
the  week.  Futures  continue 
high. 

Cloves. — Cables  received  dur¬ 
ing  the  week  quoted  lower  prices 
for  futures.  Spot  prices  are  prac¬ 
tically  unchanged  and  the  demand 
is  fair. 

Pimento  (Allspice)  very  steady 
and  somewhat  firmer.  The  de¬ 
mand  is  exceedingly  good. 

Mace  scarce  at  present  and 
stocks  are  reported  short. 

Nutmegs  unchanged  and  in 
only  fair  demand  notwithstand¬ 
ing  low  prices  in  effect. 

Cassias. — Demand  fair ;  prices 
unchanged.  The  consuming  sea¬ 
son  is  approaching  and  the  de¬ 
mand  will  increase  from  now 
on. 

Gingers  much  firmer,  especially 
African  and  Japan  root.  Supplies 
are  scarce  and  it  looks  like  a 
higher  market. 

Tapioca  firm  and  steady.  There 
has  been  a  very  fair  demand  dur¬ 
ing  the  week.  Futures  are  much 
higher  than  spot  goods. 

Seeds  fairly  active.  Cummin 
seed  has  advanced.  Caraway, 
poppy,  mustard  and  celery  un¬ 
changed. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

New  Jersey  asparagus  is  com¬ 
ing  right  along  now  and  so  is 
grass  from  Pennsylvania  and 
other  nearby  points.  As  soon  as 
the  weather  gets  a  little  warmer 
the  receipts  will  probably  become 
large.  New  Jersey  asparagus 
ranges  from  20  to  25  cents  per 
bunch,  and  Pennsylvania,  which 
is  mostly  light  weight,  15  to  20 
cents.  The  South  is  also  ship¬ 
ping  yet,  but  is  falling  off.  Cali¬ 
fornia  asparagus  is  also  still  com- 
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ng  forward  in  large  quantities 
and  ranges  from  $1.50  to  $2  per 
dozen.  The  demand  for  aspara¬ 
gus  is  active. 

Some  exceptionally  fine  peas 
are  coming  forward  from  North 
Carolina,  and  the  market  ranges 
from  $1.75  to  $2  per  one-third 
barrel  basket.  The  demand  is 
good. 

Florida  tomatoes  about  hold 
their  own  and  range  from  $2  to 
$3,  the  latter  price  being  brought 
anly  for  fancy  repacked  fruit. 
The  demand  is  good. 

Florida  strawberries  are  weak, 
due  in  part  to  North  Carolina 
receipts  being  large.  The  price 
ranges  from  10  to  15  cents  per 
quart  and  the  demand  is  good. 

Florida  cucumbers  range  from 
£3  to  $3.50  per  crate  and  the  de- 
nand  is  active.  Hothouse  cues 
ire  scarce  and  average  $1  per 
lozen.  The  demand  is  good. 

Advices  received  from  New 
York  State  during  the  week 
stated  that  the  frost  in  the  Hud¬ 
son  River  section  had  greatly 
damaged  the  currant  crop. 


How  a  Solitary  California  Packer 
Stirred  Up  the  Industry. 

The  Pure  Food  agitation  has  been 
urned  to  good  account  by  Hunt  Broth¬ 
ers  of  San  Francisco,  in  a  short  but  em- 
jhatic  campaign.  They  came  out  un- 
eompromisingly  for  high  standards  in 
1  short  campaign  that  began  in  Decem¬ 
ber.  They  used  two  quarter  pages  in 
:he  “Saturday  Evening  Post”  to  lead  up 
:o  a  double-page  spread  in  January. 
Also  a  double  column  in  the  “Ladies’ 
Home  Journal”  and  “Delineator”  and  a 
single  column  in  the  “Woman’s  Home 
Companion.”  Although  this  campaign, 
wh  ich  was  most  notable  for  its  excep¬ 
tional  layout  and  typographical  excel¬ 
lence,  is  now  ended,  Hunt  Brothers  have 
stirred  up  some  painful  interest  among 
many  California  fruit  men. 

The  Pure  Food  Act  did  not  stop  the 
manners  from  lye-peeling  process.  The 
Government  Commission  had  sanctioned 
this  process,  but  Hunt  Brothers  have 
pertinently  asked  if  the  housewife  would 
follow  any  such  method  and  expect  her 
family  to  be  satisfied  with  her  preserved 
peaches.  By  this  method  it  seems  that 
peaches  of  all  sorts — ripe  or  green,  wind¬ 
falls  or  hand-picked — are  thrown  into 
a  huge  vat  of  boiling  caustic  soda,  where 
they  are  churned  until  the  skin  comes 
off.  This  collection  of  lye-covered 
peaches  and  bits  of  skin  is  then  washed 
through  four  waters  until  all  of  the  skin 
and  the  lye  is  gone.  While  this  process 
is  creditable  on  the  score  of  cleanliness, 
the  violence  of  the  method  naturally  de¬ 
prives  the  peach  of  its  flavor.  The  ad¬ 
vantage  to  the  packer  is  that  it  is  cheaper 
to  let  lye  do  the  skinning;  furthermore, 
the  best  class  of  peaches  need  not  be 
used. 

Hunt  Brothers  exposed  this  practice 
and  emphasized  the  fact  that  their  own 
high-grade  fruits  were  not  peeled  in 
that  way.  The  other  California  packers 
talked  a  good  deal  about  the  matter,  but 
none  of  them  denied  Hunt  Brothers’ 
statements. 


CORRESPONDENCE. 

To  Buy  Lard  Cana.' 

Wilmington,  Del,, 

April  18,  1910. 

Editor  “Grocery  World  and  Gen- 
.  eral  Merchant.” 

Dear  Sir: — Kindly  advise  me 
where  I  can  purchase  small  lard 
cans,  size  2  and  3-pound  pails. 

Thanking  you  in  advance. 

Yours  truly, 

G.  C.  Reed. 

American  Can  Co.,  New  York 
City. 

*  *  * 

New  York  and  Philadelphia  Tea  and 
Coffee  Houses. 

Lancaster,  Pa.,  April  19,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  furnish  me 
a  list  of  first-class  tea  and  coffee  j 
houses  in  your  city  or  New  York1 
if  you  have  any. 

Thanking  you  for  any  favor 
rendered  me,  I  beg  to  remain, 
Yours  respectfully, 

Henry  F.  Liller. 

Philadelphia.  For  Tea — A. 
Colburn  Co.,  no  North  Second 
street;  A.  P.  Irwin  &  Co.,  50 
South  Front  street;  L.  H.  Parke 
&  Co.,  232  Market  street.  For 
Coffee — C.  F.  Bonsor  &  Co.,  17 
South  Front  street;  Thomas  Rob¬ 
erts  &  Co.,  1 15  South  Front;  L. 
H.  Parke  &  Co.,  232  Market. 

New  York.  Both  Tea  and  Cof¬ 
fee — B.  Fischer  &  Co.,  190  Frank¬ 
lin  street ;  Samuel  Wilde  Sons 
Co.,  11  Dutch  street;  Duryea  & 
Barwise,  89  Front  street;  Wil¬ 
liam  B.  Harris  &  Co.,  167  Front 
street. 


piped  to  bed  rock  on  the  premises  furnish 
the  purest  water  obtainable,  and  the  ven¬ 
tilating  system  is  as  near  perfect  as  a 
scientific  study  of  the  subject  can  make 
possible. 

Any  grocer  getting  in  the  vicinity  of 
Camden  should  drop  in  at  the  big  soup 
establishment.  He  can  feel  assured  of 
a  cordial  welcome,  and  when  he  leaves 
will  have  no  doubt  that  quality,  purity 
and  cleanliness  are  the  watchwords  in 
the  making  of  Campbell’s  Soups. 


These  trade-jnark 


Kidney  and  Liver 

and  ill*  at 
Rich  in 


;ery  package 

DET  FOR 
DIABETICS 

lenmatism,  Obesity 

Uric  Acid 

•ending  grocers. 

[.Y..U.S.A. 


SHOW  THESE  ONCE ! 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


A  Sight  Worth  Seeing. 

On  Wednesday  last  nearly  500  retail 
grocers  of  Philadelphia  were  guests  of 
the  Campbell  Soup  Co.  at  their  immense 
plant  in;  Camden.  Two  very  interesting 
and  instructive  hours  were  spent  inspect¬ 
ing  the  various  methods  employed  in  the 
preparation  of  the  soups  from  the  time 
of  their  entry  as  raw  materials  to  the 
point  where  they  were  labeled  and  nailed 
in'  the  cases  for  shipment. 

The  extreme  care  exercised  to  prevent 
anything  but  the  very  highest  quality  of 
products  from  being  a  portion  of  the  in¬ 
gredients  was  a  revelation  to  all. 

Sherry  and  Madeira  wines,  imported 
from  Spain  and  used  in  the  ox1  tail  and 
mock  turtle  soups,  vied  with  the  selected 
dry  picked  fowls,  glimmering  Patna  head 
rice  and  excellent  butter  used  in  chicken 
soup  in  their  interest  to  the  grocers,  to 
say  nothing  of  the  many  other  features 
which  lack  of  space  prevents  mentioning. 

The  plant  was  in  full  operation,  and 
while  these  soups  with  their  heavy  body 
of  meats  and  vegetables  could  not  be 
packed  as  rapidly  as  tomato  soup  in  the 
flush  of  the  season,  a  good  idea  was 
given  of  the  ability  of  the  machines  to 
handle  over  400,000  cans  daily,  as  is  fre¬ 
quently  done  while  tomatoes  are  being 
received. 

All  known  sanitary  safeguards,  includ¬ 
ing  a  manicuring  department  for  em¬ 
ployees  who  handle  the  food  in  prepara¬ 
tion,  are  in  use.  Five  artesian  wells 


Oates  Ruby  Prunes 

Finest  quality  obtainable,  25-pound  boxes. 

40-50S,  8 14  50=6os,  7% 

Evaporated  Peaches 

25-pound  boxes,  new,  bright  fruit,  from  a  car 
just  arrived,  at  prices  below  all  others. 

Ex.  Fancy  Huirs,  7 \z2 
Jumbo  Yellows,  84 
Jumbo  fluirs,  g]/2 

REEVES,  PARVIN  &  CO.,  Philadelphia 

RIVER  FRONT  STORES 


Grocery  and  Specialty  Salesmen 

Mil  If  you  cover  any  portion  of  the 
jJ  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


((o)l)  (((6)))  [((6)) 
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What  Are  Other  Cereals 
to  Them  ? 

Thousands  of  people  know  about 
Wheatena  who  know  nothing  of  other 
cereals  except  what  they  see  in  adver¬ 
tisements.  They  aren’t  interested. 
Wheatena  fills  every  cereal  need ; 
they  eat  it  and  their  children  after 
them,  and  so  it  goes  year  after  year. 

Isn’t  that  the  sort  of  merchandise 
you  want  to  sell  ? 

Wheatena  is  as  delicious  as  it  is 
salable.  The  prepared  hearts  of  se¬ 
lected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Conducted  by  Ivan  F* .  Thompson 


An  Ant  i-Higli -Meat-Prices  Window. 

Apropos  of  the  price  of  meat 
at  the  present  time  an  authority 
on  the  subject  of  groceries  made 
the  remark — in  print — that  now 
was  a  good  time  to  “talk  cereals, 
show  up  your  package  goods  and 
your  loose  oats,  cornmeal  and 
bags  of  flour  and  dried  beans,” 
etc.,  and  that  “an  up-to-date  gro¬ 
cer”  would  “feature  these  things 
in  his  store”  and  not  leave  it  to 
the  “bright  fellow  on  the  corner” 
to  “wake”  him  “up.” 

So,  with  this  in  mind  the  fol¬ 
lowing  ideas  are  suggested :  In 
the  centre  of  the  front  of  your 
window  place  two  sets  of,  say, 
about  ten  cartons  of  some  cereal — 
two  abreast — and  meeting  at  right 
angles.  The  carton  at  each  end 
of  the  semi-square  must  have  its 
edge  touching  the  glass  of  the 
window.  That  is,  on  the  left. 
The  right  edge  of  the  carton 
nearest  the  window  on  the  left 
must  touch  the  glass  and  the  left 
edge  of  the  carton  nearest  the 
window  on  the  right  must  touch 
the  glass.  The  sketch  will  show 
what  I  mean.  If  necessary,  and 
I  fancy  it  will  be  as  well,  place 
a  support  behind  these  cartons, 
say,  the  lids  of  boxes  or  some¬ 


thing  like  that  that  you  may  have 
around  handy,  for  the  cartons 
may  not  be  steady  enough  by 
themselves  to  hold  up  the  card¬ 
board  box  of  cornmeal  placed 
upon  them.  I  say  “cardboard” 
box  of  cornmeal  because  a  card¬ 
board  box  is  lighter  than  a 
wooden  one  and  will  be  even 
better  for  the  purpose. 

Now — and  you  had  better  refer 
to  sketch  while  reading  this — fill 
the  space  behind  the  sign  “dried 

beans”  in  sketch  with  dried  beans. 

♦ 

The  edges  of  the  cartons  touch¬ 
ing  the  window  pane  will  pre¬ 
vent  them  overflowing  into  the 
adjoining  oats. 

From  right  to  left  of  the  cartons 
on  the  left  side  and  left  to  right 
of  same  on  the  right  side  sprinkle 
oats,  covering  the  bottoms  of  the 
sacks  of  flour,  as  in  drawing. 
The  first  row  of  these  bags  of 
flour  should  be  placed  in  a  semi¬ 
circle  behind  the  design  of  pack¬ 
ages  of  cereals  and  cardboard  box 
of  cornmeal.  Then  on  top  of 
them  place  other  bags,  but  leave 
room  for  a  pyramid  of  more  cere¬ 
als  in  the  centre,  as  in  sketch. 
Place  price  cards  and  top  the 
whole  with  some  allusion  to  the 
prevailing  high  price  of  meat.  I 


have  used  a  quotation  from  the 
same  authority  mentioned  be¬ 
fore  in  the  sketch,  but  it  is  up  to 
you  to  use  another  if  so  inclined. 


Evaporated  Goods. 

In  a  few  weeks  package  raisins 
and  prunes  and  evaporated 
peaches,  etc.,  will  cease  to  be  in 
demand  and  the  suggestion  that 
follows  will  help  you  to  unload 
much  of  such  goods  now : — 
Build  a  platform  of  boxes  far 
enough  from  the  window  to  en¬ 
able  you  to  display  nuts,  as  in 
sketch.  Cover  platform  with 
green  cheese  cloth  and  in  centre 
place  an  open  25-pound  box  of 


and  the  package  above  it  is  one 
containing  a  more  tightly  pressed 
date  called  Fard.  From  right  to 
left  of  centre  you  have  the  big 
bottle  of  prunes.  Now  beside  it 
place  some  glass  jars  of  pulled 
figs  and  a  pyramid  of  preserved 
figs,  as  in  sketch. 

Back  of  these  and  in  sight  of 
anyone  looking  in  at  the  window 
place  some  baskets  of  figs.  Di¬ 
rectly  back  of  the  25-pound  box  of 
prunes  place  a  column  of  pre¬ 
served  figs  labeled  as  in  sketch. 

As  to  your  background,  place 
back  of  the  single  column  of  pre¬ 
served  figs  and  its  card  a  large 
box  of  dried  apples,  topped  by  a 
box  of,  say,  silver  prunes.  To 
right  and  left  of  this  build  a  wall 
of  boxes  containing  dried  or 
evaporated  cherries,  apricots 
pears,  peaches,  prunes,  etc.,  but 
do  so  with  some  eye  to  color. 
That  is,  get  as  much  effect  out 
of  your  goods  as  their  color  will 
permit  of.  Very  often  I  have 
seen  goods  displayed  in  windows 
which  could  have  been  so  ar¬ 
ranged  that  their  individual  col¬ 
ors  would  be  attractive  outside  of 
their  “form”  or  their  properties 
from  a  culinary  point  of  view,  or 


prunes  leaning  against  a  shut  one. 
At  the  base  of  this  place  two 
boxes  of  crystallized  ginger. 

Way  off  to  the  left  of  the  win¬ 
dow  and  also  to  the  right  of  it 
place  a  big  glass  jar  of  Imperial 
prunes.  Then,  reading  from  left 
to  right,  build  a  pyramid  of  gin¬ 
ger,  then  one  of  dates,  as  in 
sketch.  The  dates  supporting  the 
sign  in  sketch  are  without  a  box 


the  effect  they  might  have  when 
leaving  the  hands  of  a  good  cook, 
to  be  submitted  to  the  verdict  re¬ 
turned  by  the  palate  of  a  “gour¬ 
met.” 

If  you  care  to  go  to  the  extra 
trouble  a  drapery  of  the  same 
color  as  the  floor  cloth,  and  of 
the  same  material,  might  advan¬ 
tageously  be  placed  back  of  the 
boxes  of  evaporated  fruits  and  < 
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harried  around  them  to  the  right 
1  ind  left  sides  of  the  window. 

Note. — In  this  Department 
"rom  now  on  will  appear  each 
veek  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
nade  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 


age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


Straight  Talk  With  Clerks 

BT  A  HAN  WHO  HAS  REEK  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Manners.— “I  like  that  young 
man  that  waited  upon  me  because 
he  is  so  polite.”  That  was  said 
to  me  not  two  hours  ago.  What 
did  he  do?  He  gave  that  customer 
undivided  attention.  He  said 
‘Yes,  ma’am”  and  “No,  ma’am" 
to  every  question  that  called  for 
a  negative  or  affirmative  answer. 
He  had  a  pleasant  expression. 
He  wrapped  her  bundles  up 
neatly  and  asked  whether  he 
should  send  them  over  to  the 
trolley. 

It’s  all  a  matter  of  cultivating 
1  good  manners.  And  good  man¬ 
ners  are  acquired  by  trying  to 
please.  In  business  they  work 
'  wonders.  They  make  sales. 
They  make  friends.  The  fellow 
that’s  abrupt  and  gruff  is  working 
against  odds.  Practice  to  please. 
*  *  * 

Time. — Never  allow  yourself  to 
say  “I  ain’t  got  time,”  not  be¬ 
cause  it’s 'ungrammatical,  but  be¬ 
cause  it  shows  you’re  not  a 
master  of  time.  The  thing  to  do 
is  to  make  time.  Get  right  onto 
the  job  assigned  you  with  both 
feet.  Don’t  putter.  Don't  weigh 
the  “ifs”  and  “ands”  till  they’re 
a  ton.  Tackle  them  when  they’re 
in  the  ounce  scale.  But  saying 
you  “have  no  time”  puts  you  in 
third  class  and  third  class  fellows 
aren’t  called  upon  in  emergency 
cases.  You  have  time.  That’s  the 
way  to  talk  and  carrying  that 
principle  out  will  make  a  man  of 
you. 

*  *  * 

“Specials.” — A  good  clerk  knows 
that  “specials”  are  handles.  In 
themselves  there’s  no  profit — 
they’re  leaders  to  profit.  But 


you  must  do  the  leading.  As 
one  word  brings  on  another  be¬ 
fore  the  fight  so  one  article  leads 
to  twenty  in  a  sale.  Specials  are 
for  introductory  sales.  The  firm 
makes  the  first  step  easy.  If  it’s 
Baker’s  cocoa  at  17  cents  the 
first  big  shot  is  fired.  That  brings 
money  and  people  to  your 
counter.  Then  your  work  begins. 
But  you  don’t  bore  them.  You 
don’t  give  them  the  impression 
that  they’re  lured  there  because 
they’re  good  things.  You  do  a 
little  light  talking  about  the 
weather  and  pretty  soon  you're 
holding  in  your  hand  a  pound  of 
your  own  special  coffee  in  a  red 
bag.  Then  you’re  walking  your 
customer  around  the  store  and 
finally  you  write  an  order.  Tact, 
gentlemen,  tact.  “Manners,”  if 
you  please.  Call  it  what  you  like, 
you’ve  made  use  of  the  “special” 
— and  you’re  a  good  man. 

*  *  * 

Right  Words.— Said  the  salesman 
to  the  manager  the  other  day, 
“They're  beating  us  on  the  price 
of  pea  beans  on  the  opposite  cor¬ 
ner.”  But  they  were  not.  The 
right  words,  backed  of  course  by 
facts,  would  educate  your  custom¬ 
ers  and  keep  bean  sales  in  your 
store.  “The  opposite  corner" 
beans  were  imported.  An  im¬ 
ported  bean  is  twice  as  hard  to 
cook  as  the  American.  One  is 
stony,  chippy,  irregular  in  form. 
The  other  is  screened,  cleaned 
and  a  soft  cooker.  I  merely  use 
beans  as  an  illustration.  But  we 
should  all  study  more  or  less 
right  words  and  be  able  to  ex¬ 
plain  in  a  simple  but  convincing 
manner  why  our  price  looks  high. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HHS  NO  EQUAL 


John  Scott  &  Co. 

INCORPORATED 

WHOLESALE  GROCERS 

PHILADELPHIA 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


A  Splendid  Cigar 
Proposition 

We  offer  with  each  1000 
“HAWTHORN”  Cigars 
at  $35.00  per  thousand, 
100  FREE. 

CROCKER  GROCERY  COMPANY 
WILKES-BARRE,  PA. 

We  have  the  most  perfect  HUMIDOR  for  cur¬ 
ing  Cigars  in  the  United  States. 


Their  Appearance 
Alone  Sells  Them 

<5  The  quality  of  Victoria  Canned  Goods 

is  so  exceptionally  good  We  felt 
that  we  could  only  do  them  justice 
with  the  handsomest  labels  ever 
made.  The  beauty  of  the  labels 
STARTS  people  buying  them,  and 
the  quality  of  the  goods  KEEP 
them  buying. 

Howell  &  Bursk 
No.  130  South  Front  Street 
Philadelphia,  Pa. 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  all  ceoa tries. 

Oavis  &  Davis,  Washington,  D.  C. 


MANY  QROCERS 

Find  it  pays  them  to  reed  tb 
“good  stuff”  in 

The  Advertising  World 
Columbus.  Ohio 

Aampis  tree,  er  tear  ■soattas'  trial  for  It  seat > 


■  you  are  using  Premiums 

I  P-  to  build  up  your  business, 
®  ■  or  contemplate  doing  so, 
it  will  pay  you  to  write  for  our  ex¬ 
clusive  illustrated  premium  cata¬ 
logue,  containing  hundreds  of  dif¬ 
ferent  articles  especially  adapted 
for  premium  purposes,  which  will 
be  sent  free  upon  request. 

American  Merchandising  Co. 

163  W.  29th  Street,  New  York 


No.  1  Cuspidor 
6V2  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Thi  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

/ 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  »t.,  Philadelphia,  Pa. 


Want  Canisters? 


"<J  If  you  need  Tea  or  Coffee  Canisters, 

or  are  likely  to,  get  my  catalogue 
first.  It  has  a  number  of  new 
and  unique  designs  that  will  do 
more  to  brighten  a  store — price 
considered— than  the  canisters  you 
usually  see. 

<J  Wouldn’t  a  row  of  canisters  like 
that  shown  above  look  good  on 
your  shelves  ?  This  is  of  extra 
heavy  tin  plate,  has  brass  knobs 
and  French  plate  mirror,  and 
probably  costs  a  good  deal  less 
than  you  think  it  does.  Write 
for  catalogue. 

GEORGE  J.  KAISER 

Manufacturer  of  Grocery 
and  Tea  Store  Appliances 

194  Duane  St.,  New  York 
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Written  for  the  “Grocery  World  and  General  Merchant.” 

Here’s  One  Way  to  Undo  Harm  Done  to 
Retail  Grocers’  Reputations 


Dubuque,  Iowa,  Man  Says  Grocers’  Associations  Should  Wage 
Advertising  Campaign  in  Local  Newspapers.  Dubuque 
Association  Now  Has  Plan  Under  Consideration.  General 
Good  Such  a  Plan  Can  Accomplish. 


In  your  editorial  page  of  April 
1 8th  you  print  a  letter  from  a 
well-known  manufacturer  under 
the  caption,  “True,  But  How 
Should  It  Be  Done.” 

I  am  not  certain  that  I  can  give 
the  correct  method  for  overcom¬ 
ing  the  vast  amount  of  unfavor¬ 
able  popularity  which  the  grocery 
stores  all  over  the  country  have 
been  receiving  through  various 
mediums  during  the  past  few 
months,  but  it  has  always  ap¬ 
peared  to  me  that  if  the  retail 
grocers’  associations  would  get 
together  as  a  unit  and  do  some 
advertising  in  their  local  papers 
as  an  association  that  they  might 
accomplish  a  great  deal  toward 
overcoming  the  public  opinion 
that  grocers  as  a  whole  are  hold¬ 
up  men  of  frightful  mien. 

I  am  satisfied  from  the  status  of 
the  Retail  Grocers’  Association 
of  Dubuque,  my  own  home  town, 
that  a  comparatively  small 
amount  of  money  spent  in  the 
local  papers  would  do  a  great 
deal  of  good  and  undo  a  great 
deal  of  the  harm  that  has  been 
done,  and  at  the^ame  time  create 
a  lot  of  new  business  as  well,  and 
keep  a  lot  of  the  money  at  home, 
which  is  now  going  to  the  cata¬ 
logue  houses,  and  create  a  booster 
spirit  which  is  needed  in  every 
town  of  any  size. 

I  have  suggested  this  plan  to 
our  association  and  they  have  it 
under  consideration,  but  just  how 
soon  they  will  put  it  into  action 
is  a  matter  of  doubt. 

A  campaign  of  this  sort  should 
include  several  features. 

First.  It  should  endeavor  to 
educate  people  to  pay  cash  by 
showing  what  can  be  saved. 

Second.  It  should  educate  the 
people  to  use  the  better  class  of 
goods,  showing  the  difference  in 
food  value  and  economy  of  using 
foods  that  are  perfect. 

Third.  It  should  show  by  actual 
figures  that  the  profit  which  the 
grocer  receives  is  not  exorbitant, 
in  fact  is  hardly  sufficient  to 


cover  cost  of  doing  business  and 
a  fair  living  for  the  grocer. 

These  and  other  features  could 
be  brought  out  in  the  ads.  and 
along  lines  and  in  a  style  that 
would  make  people  read  them, 
and  they  would  eventually  have 
their  effect  on  the  local  retail 
trade. 

I  also  believe  that  such  a  cam¬ 
paign  as  I  mention  is  more  neces¬ 
sary  now  than  ever  in  view  of  the 
organizations  now  being  pro¬ 
moted  and  launched  through 
which  the  average  retailer  is  go¬ 
ing  to  lose  a  large  part  of  his  pres¬ 
ent  business. 

If  the  association  of  retail  gro¬ 
cers  is  good  for  anything  at  all 
it  should  be  good  for  educational 
purposes. 

I  believe  that  a  great  deal  too 
much  of  the  time,  energy  and 
money  which  these  associations 
gather  together  is  used  in  social 
times,  also  in  irrelevant  and  in¬ 
ternal  discussions. 

I  hope  to  see  something  of  this 
sort  brought  about  before  long. 

A.  D.  Schiek. 

Dubuque,  Iowa, 

April  20,  1910. 


Proof  that  Meat  is  Scarce  in 
the  United  States. 

Official  Figures  Show  that  Exports  of 
Meat,  Bacon,  Etc.,  for  the  Current 
Year  Were  Far  Below  the  Year 
Before.  Falling  Off  Remarkable. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

April  21,  1910. 

Some  figures  obtained  during 
the  week  show  that  the  scarcity 
of  meat  products  in  this  country 
has  had  a  remarkable  effect  on 
the  exports  of  food  products  from 
the  United  States.  Exports  of 
food  stuffs  from  the  United  States 
will  amount  to  but  about  $330,- 
000,000  in  value  in  the  fiscal  year 
1910,  against  more  than  $450,- 
000,000  in  1906,  practically  $500,- 
000,000  in  1900,  and  over  $550,- 


000,000  in  1898,  the  high  record 
year  for  the  exportation  of  food¬ 
stuffs. 

In  this  term  “foodstuffs”  are  in¬ 
cluded  wheat,  corn  and  other 
breadstuffs,  meat  and  dairy  prod¬ 
ucts,  live  cattle,  fish,  fruits,  rice 
and  vegetables.  In  all  these  arti¬ 
cles  while  prices  are  higher  than 
in  earlier  years  the  quantity,  and 
in  most  cases  the  value  of  the  ex¬ 
ports  are  less  in  1910  than  in  cer¬ 
tain  earlier  years,  and  in  many 
cases  less  than  half  that  of  a  like 
period  in  former  years. 

The  quantity  of  fresh  beef  ex¬ 
ported  in  1910  will  probably 
amount  to  about  75,000,000 
pounds,  against  350,000,000  in 
1901,  the  high  record  year,  and 
the  value  but  about  $8,000,000, 


against  over  $30,000,000  in  1901. 
The  bacon  exports  of  1910  will, 
judging  from  the  figures  thus 
far  received,  aggregate  less  than 
180,000,000  pounds,  valued  at  ap¬ 
proximately  $20,000,000,  against 
650,000,000  pounds,  valued  at 
$46,000,000  in  1898,  and  of  lard 
about  400,000,000  pounds,  valued 
at  approximately  $45,000,000, 
against  742,000,000  pounds  in 
1906,  valued  at  $60,000,000.  The 
average  value  per  pound  of  bacon 
exported  in  the  fiscal  year  1910, 
for  which  figures  are  available,  is 
about  12  cents  per  pound,  against 
an  annual  average  per  pound  of 
7H>  cents  in  1897,  and  of  lard  in 
1910,  12  cents  per  pound,  against 
5.1  cents  per  pound  in  1897. 

Holt. 


National  Canners  Enlists  Pinkerton 
Detectives  and  Associated  Press 
Against  Newspaper  Fakes 


Finds  Through  Detectives  that  Two  Recent  Canned  Goods 
Poisoning  Cases  Were  Fakes  and  Asks  Associated  Press 
to  Publish  Correction  Throughout  the  Country. 


The  National  Canned  Goods 
Association  has  enlisted  the  serv¬ 
ices  of  the  Pinkerton  Detective 
agency  and  the  Associated  Press 
in  its  efforts  to  run  down  news¬ 
paper  fakes  regarding  the  purity 
of  canned  goods  in  cases  where 
they  are  said  to  have  caused  ill¬ 
ness.  Secretary  Frank  E.  Gorrell 
has  sent  the  “Grocery  World  and 
General  Merchant”  during  the 
week  a  statement  covering  two 
recent  cases  of  this  sort.  A  part 
of  this  consists  of  a  plea  sent  to 
the  Associated  Press  for  the  in¬ 
vestigation  and  proper  publication 
of  the  facts.  A  portion  of  this 
statement  is  as  follows: — 


Mr.  Charles  T.  Thompson,  Supt., 
Associated  Press, 

195  Broadway,  New  York. 

My  Dear  Sir : — Some  time  ago  the 
Associated  Press  put  out  two  stories 
relative  to  ptomaine  poisoning, 
which  excited  the  general  interest 
of  this  whole  country.  One  story 
came  from  “Sawtelle,  Col.”  and  re¬ 
ported  the  death  of  a  number  of  peo¬ 
ple  from  eating  canned  pears.  The 
other,  from  Los  Angeles,  reported 
deaths  from  eating  canned  peaches. 

Our  Bureau  of  Publicity  imme¬ 
diately  took  up  these  cases,  and  after 
an  exhaustive  search  finds : — 

1.  There  is  no  such  place  as  Saw- 
telle,  Col.,  and,  therefore,  the  clip¬ 
ping  inclosed,  marked  No.  1,  is  ab¬ 
solutely  without  truth  or  founda¬ 
tion. 

That  the  cause  of  death  in  Los 


2. 


Angeles  was  from  eating  preserved 
pears  which  were  put  up  by  a  mem¬ 


ber  of  the  family  that  was  poisoned, 
and  not  canned  peaches  as  shown  in 
clipping  No.  2.  The  names  of  the 
parties  in  both  clippings  so  far  as 
given  are  the  same.  Therefore,  it 
looks  to  us  like  a  deliberate  attempt 
to  deceive  the  reading  public  by 
making  it  believe  that  there  are  two 
distinct  cases  of  ptomaine  poisoning, 
from  eating  canned  fruit,  in  differ¬ 
ent  States  the  same  day. 

We  beg  to  submit  herewith  the 
copies  of  the  articles  in  question  and 
also  the  reports  of  the  Pinkerton 
Detective  Agency,  which  has  fully 
investigated  these  matters. 

We  ask  that  you  will  take  these 
cases  up  with  your  correspondents, 
and,  if  possible,  locate  the  authority 
for  the  publication  for  the  dispatch 
from  “Sawtelle,  Col.”  (in  point  of 
fact  no  such  place  exists),  and 
also  investigate  the  report  from  Los 
Angeles,  which  gave  canned  peaches 
as  the  cause  of  death,  when,  in  point 
of  fact,  it  was  preserved  pears  put 
up  by  a  member  of  the  family  that 
was  poisoned. 

You  can  readily  understand  that 
both  of 'these  publications  do  great 
harm  to  the  canning  industry,  and  as 
they  are  without  foundation  in  any 
respect,  except  as  above  stated,  we 
feel  sure  that  you  will  be  willing  to 
make  such  corrections  as  will  appear 
to  you  necessary  to  give  the  public 
the  right  information. 

We  are  sorry  that  we  could  not 
get  this  matter  before  you  sooner, 
but  the  case  has  been  one  which  has 
given  us  some  little  trouble  to  in¬ 
vestigate,  because  of  our  inability 
to  get  a  copy  of  the  analysis  of  some 
of  the  pears,  which  has  been  made 
by  one  of  the  chemists. 


Florida  beans  range  from  $2 
to  $2.25  per  basket,  and  the  de¬ 
mand  is  light.  South  Carolina 
beans  should  be  along  soon. 
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Mr.  Manufacturer,  suppose  you  were  invited  to  address  a  hall  filled  with  grocers  and 
the  subject  of  your  discourse  was  to  be  “YOUR  GOODS,”  wouldn’t  you  spend  weeks  if 
necessary  preparing-  your  speech  ? 

The  Grocery  and  Allied  Trade  Press  of  America  makes  you  a  better  offer  than  that— 
they  have  over  150,000  retailers  (you  couldn’t  get  that  many  in  a  hall)  prepared  to  listen  to 
what  you  have  to  tell  them. 

Don’t  decline  to  address  them.  You’ve  got  to  spend  more  money  to  reach  them  any 
other  way,  and  if  you  don’t  talk  to  retailers  your  selling-  plans  will  suffer. 

If  you  DO  decide  to  talk  to  these  150,000  merchants,  who  are  prepared  to  be  your 
distributers,  DON’T  WHISPER  in  a  two-inch  ad. — talk  OUT  LOUD  in  a  half  page. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Lou's 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  Yotk 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angelas, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinron,  Kan. 


For  particulars  as  to  circulation,  rates,  etc.,  address 

The  C.  M.  Wessels  Co. 

Exclusive 

Advertising  Representatives 

Chicago  Office: 

191  Market  St. 

E.  C.  BOYLES,  Mgr. 


927  ARCH  STREET 
Philadelphia 


New  York  Office : 
91  Wall  St. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

A. HTtn  to  Want  Advertisements  inserted  in  this  department  may  be  addressed  te  the  “  Grocery  World 
end  General  Merchant"  when  desired,  provided  the  advertisement  is  accompanied  by  to  cents  in  poetafe  te 
pay  for  remalling  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


FOR  SALE. 


FOR  SALE. — Grocery  and  provision  busi¬ 
ness,  doing  cash  bus’ness  in  thickly  settled 
neighborhood  away  from  cutters.  Moderate 
rent.  5944  Callowhill  St.,  Philadelphia, 
Pa. _ L? 

FOR  SALE.— Stock  and  fixtures  grocery 
and  provision  store.  Fixtures  include 
complete  fifty  pound  coffee  roasting  plant, 
grinder  and  pulverizer,  three  horsepower 
motor  (Wagner)  in  first-class  condition, 
which  cost  $500.  $600  will  buy  everything. 
A  bargain  for  someone.  Nelson  W.  Dyer, 
344  Pine  St.,  Camden,  N.  J.  16 

FOR  SALE. — Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood . 
Will  sell  stock  and  fixtures  for  $675.  Dwell¬ 
ing,  five  rooms  and  bath,  $3,500.  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  21 

FOR  SALE. — Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  $750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 

FOR  SALE. — Grocery  and  delicatessen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3. 500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  years.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C., 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  21 

FOR  SALE. — Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  store  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375  F.  H  ,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  _ .  20 

FOR  SALE. — In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

FOR  SALE. — I  have  a  check  throwing 
National  Cash  Register  for  sale.  It  is  the 
very  latest  1909  model.  I  bought  it  new 
last  year  and  hardly  used  it.  It  counts  your 
customers,  cash  sales,  paid  out  bills,  has 
silent  partner.  Paid  $250  for  it,  but  $150 
will  take  it.  Its  as  good  as  new.  Now  who 
wants  this  snap?  Call  on  Wednesday  or 
Saturday.  2941  N.  Fifth  St.,  Philadelphia, 
Pa. _ 17 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $i,oco 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

FOR  SALE. — A  three-story  frame  store 
building,  17  x8o  ft.,  with  fixtures  included, 
centrally  located  in  town  of  Port  Deposit, 
Md.  An  excellent  and  reliable  stand.  Last 
year’s  business  $19,000,  mostly  cash.  Death 
of  owner  reason  for  selling.  Teims  quite 
reasonable.  R.  R.  Todd,  Carlisle,  Pa.  19 
FOR  SALE.  —  One  Templeton  cheese 
cutter,  good  condition.  No  reasonable  offer 
refused.  G  Marshall,  625  W.  Clearfield  St., 
Philadelphia,  Pa!  18 

FOR  SALE.- — Stock  and  fixtures  of  grocery 
and  provision  store  on  North  Twenty-third 
St.,  Philade'phia,  Pa.  Will  sell  fixtures 
separately— they  are  Walker  latest  design. 
Also  latest  scales.  Everything  an  up-to-date 
store  should  have.  Been  doing  from  $350  to 
$435  per  week  business,  eighty  per  cent. 


cash  and  balance  first-class  credit.  Store 
established  for  twenty-four  years  and  is  one 
of  the  best  paying  places  in  Philadelphia  for 
its  size.  Will  stand  strictest  investigation. 
House  contains  ten  rooms.  Reason  for 
selling,  compelled  to  go  to  Europe  to  settle 
estate.  S.  G.  2,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  927  Arch  St.,  Philadelphia, 
Pa^ _ _ 18 

FOR  SALE. — Grocery,  meat  and  provision 
business  in  one  of  the  best  locations  in 
Philadelphia,  doing  $550  to  $600  weekly, 
nearly  all  cash  and  of  the  highest  class  of 
trade.  New  apartment  houses  under  con 
struction,  which  will  increase  the  trade  fifty 
per  cent.  Fixed  charges  low.  Business  in 
good,  healthy  condition  and  making  money. 
Reasons  for  selling  good.  Full  particulars 
will  be  furnished  on  request.  Will  sell  at 
an  inventory  price.  2238  Diamond  St., 
Philadelphia,  Pa.  17 

FOR  SALE. — An  established  delicatessen, 
poultry,  butter  and  egg  store.  Fine  fixtures. 
Will  sell  reasonably.  Open  to  9.30  P.  M. 
5115  Market  St.,  Philadelphia,  Pa.  17 

FOR  SALE.— On  account  of  sickness, 
butcher  and  grocery  business,  established 
for  over  twenty-two  years,  as  the  owner 
wishes  to  retire.  Call  or  address,  Louis 
Hildebrand,  247  Burnett  St.,  New  Bruns¬ 
wick,  N.  J.  19 

FOR  SALE  — Business  and  property  of  an 
up-to-date  general  merchandise  business 
place,  located  in  Donaldson,  Schuylkill  Co., 
Pa.  (west  end  of  Schuylkill  Co.).  An  oppor¬ 
tunity  for  somebody  to  get  hold  of  well 
established  general  merchandise  business 
place,  located  in  the  best  part  of  the  town, 
with  a  population  of  1,000  inhabitants  and 
with  good  surrounding  patches  to  draw  from. 
Business  of  $36,000  last  year,  with  chances 
to  improve.  Carry  a  stock  of  from  $7,oooto 
$8,oco.  Property  worth  from  $6,000  to  $7,000. 
All  buildings  in  good  repair,  with  all  modern 
conveniences  (steam  heat,  electric  light, 
phone,  etc.).  Will  sell  stock  at  inventory. 
Reason  for  selling,  ill  health.  A  fine,  large 
dwelling  attached,  with  large  lawn.  A 
handsome  place,  with  bath  room,  electric 
light,  etc.,  such  as  makes  home  pleasant. 
Apply  to  R.  A.  Schwalm,  Donaldson, 
Schuylkill  Co.,  Pa.  20 


HELP  WANTED. 


WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 

WANTED.  —  Salesman  acquainted  with 
trade  in  counties  of  Ocean,  Monmouth  and 
Burlington,  New  Jersey,  by  old-established 
wholesale  grocery  house  with  trade  in  those 
counties.  G.,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  18 

WANTED — Grocery  manager  at  York,  Pa. 
Must  be  A  No.  1  salesman,  card  writer, 
capable  of  managing  other  clerks,  having 
executive  ability  and  able  to  adapt  himself 
to  all  classes  of  people.  No  difference 
whether  married  or  single,  just  so  he  meets 
the  requirements.  Applicant  must  give  age, 
number  of  yea-s  of  experience  and  not  less 
than  two  references.  Will  pay  $12  to  $15 
per  week,  according  to  ability,  with  splendid 
chances  to  increase  salary.  A  man  experi¬ 
enced  in  cut  price  stores  preferred,  (.has. 
E.  Hummer,  Beaver  and  Philadelphia  Sts., 
York,  Pa. _  18 

WANTED.  —  Salesman,  experienced  in 
wholesale  grocery  line.  One  acquainted 
with  trade  in  Central  Pennsylvania  between 
Mifflin  and  Tyrone  and  on  the  Huntingdon 
and  Broad-Top,  etc.  W.  S.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  18 


SITUATION  WANTED. 

PENNSYLVANIA  CLERK  OF  LONG 
experience,  much  of  it  in  his  own  store, 
wants  position  in  country  grocery  or  general 
store.  Can  run  a  wagon  and  care  for  team 
Aged  forty-two,  married.  Can  give  good 
references  and  am  an  able,  steady,  hard¬ 
working  man.  Wages  wanted  to  start,  if 


inside,  $10  weekly  ;  if  outside,  $12.50.  C37, 

“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  19 

PENNSYLVANIA  RETAIL  MANAGER 
wants  position  as  manager  or  second  man. 
Aged  thirty,  married.  Has  had  fourteen 
years  experience  in  grocery  business,  includ¬ 
ing  cut  store  and  fancy  lines.  Knows  win¬ 
dow  dressing.  Good  references.  Will  work 
capably  and  faithfully  in  congenial  position. 
$  1 5  weekly  wanted  to  start.  C  36,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  18 

GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Clerk  or  assist¬ 
ant  bookkeeper.  Good  all  round  man  and 
can  give  good  references,  among  them 
present  employer.  Agetwenty-seven,  single. 
Wants  $12  weekly.  Has  had  experience  as 
manager.  C  18,  “  Grocery  World  and 

General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  18 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  in  Philadelphia  or  seashore 
store.  Aged  thirty-six  and  married.  Has 
had  four  years  experience  and  can  furnish 
good  references.  Wages  wanted  to  start, 
$12  weekly.  Can  enter  upon  duties  at  once. 
C  29,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  18 

WANTED. — An  experienced  young  lady 
desires  position  as  demonstrator.  Can  give 
best  of  reference  as  to  ability,  character  and 
success.  Will  take  permanent  location  or 
travel.  Address  Box  295,  Harrisburg,  Pa.  18 

PHILADELPHIA  GROCERY  CLERK 
wants  position  as  clerk  or  manager.  Aged 
twenty-six.  Has  had  eleven  years  experi¬ 
ence,  four  as  manager  of  a  store  doing  $900 
to  $1,000  a  week.  Good  window  dresser. 
Will  make  good,  active  producer  for  good 
store.  C  28,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  20 


BUSINESS  OPPORTUNITIES. 


OROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 


about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$yoo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $r,2oo.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

In  all  of  these  the  causa  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  ane  paying. 

WARNER  ft  CO, 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal  ” — It’s  free.  25 


FOR  RENT. 


FOR  RENT. — Store  and  dwelling  in  fine 
West  Philadelphia  neighborhood  where 
there  is  a  well  established  grocery,  meat 
and  provision  business  of  over  $3,000  a 
month.  Stock,  good  will  and  fixtures  can 
be  bought  on  reasonable  terms.  For  any 
one  desiring  a  business  of  this  kind  no 
better  opening  could  be  found.  The  present 
proprietor  wishes  to  deal  with  a  grocer  who 
could  hold  the  present  trade  and  every 
assistance  would  be  given  the  purchaser 
from  present  owner  and  help.  For  full 
particulars  apply  6100  Lansdowne  Avenue, 
Phi’adelphia,  Pa.  18 
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One  price  to  everybody — that’s  the  basis.  No  special 
privileges  to  Chain  Stores,  Department  Stores,  Buying 
Exchanges,  etc. 

The  average  retail  grocer  is  our  best  friend  and  we  give 
him  the  square  deal — small  lots  with  the  assurance  of  fresh 
goods. 

The  bottom  price  is  the  price  you  all  pay,  and  it  allows  you 
a  good  profit  on 


KELLOGG'S 

TOASTED  CORN  FLAKES 


We  protect  our  own  interests  in  protecting  yours.  We  long  ago  discovered  that  “free 
deals’’  frequently  meant  overstocking— stale  goods,  etc.,  that  eventually  affected  the 
entire  trade. 

Every  customer  knows  that  Kellogg  s  Toasted  Corn  Flakes  sells  on  its  merits.  Ten 
cents  worth  of  the  best  for  ten  cents,  and  a  good,  clean  profit  for  you. 

That’s  why  you  have  stuck,  and  why  you  are  going  to  stick,  to  the  one  big  thing  in  the 
cereal  market  to-day— "Kellogg  s  Toasted  Corn  h  lakes  the  square  deal  cereal. 

KELLOGG  TOASTED  CORN  FLAKE  CO. 

BATTLE  CREEK,  MICH. 


A  Square  Deal  to 
Everybody 

North - East - South - West 


How  a  McCray  Refrigerator  Advertises  You 


WITH  a  McCray  Refrigerator  in  your  store  you  can  GUARANTEE  THE  CONDITION 
of  cheese,  butter,  berries,  delicatessen,  etc.,  because  it  will  preserve  such  perishable  articles 
perfectly.  It  will  also  display  them  so  attractively  that  it  will  increase  sales.  We  have  letters 
from  hundreds  of  grocers  to  prove  these  statements.  Some  of  them  have  doubled  sales  of  deli¬ 
catessen,  etc.,  by  displaying  them  in  McCray  Refrigerators.  Besides  this,  McCray  Refrigerators 
use  less  ice  and  give  more  efficient  refrigeration  than  any  other  kind.  We  have  a  special  catalog 
describing  McCray  Grocers’  Refrigerators  and  explaining  how  they  refrigerate,  and  why  they  use 
less  ice.  We  call  it  “Catalog  No.  66,”  ask  for  it  on  a  postal  card — we’ll  gladly  send  it  h  Kbb. 


McCray  Refrigerator  Company 

120  Lake  Street,  Kendallville,  Indiana 

206  South  11th  Street,  Philadelphia 

Please  address  all  correspondence  to  the  factory,  Kendallville,  Indiana 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  APRIL  25, 1910. 


COL. 

COL. 

COL. 

COL. 

COL. 

COL. 

OOL- 

..x8 

Drugs,  Grocers’ . — .. 

.26 

Ink . _ 

-...ax 

Mustard . . . 

Meats . 

Insect  Powder . 

Prepared. . ti 

Provisions . aa 

Soups . 

Ironing  Wax. . „ . 22 

Marmalade.. . 

Prunes . 

Eggs . — . 

16 

....18 

Essence  ol  Coffee . 

Putty . 

Extracts . 

..37 

Jftmn  ,  , 

W..26 

Noodles.  Earr . 

Jars  and  Jar  Robbers.. 

....  4 

Nuts . .  . 

Rennet. . 

aX 

.J 

Jellies. . 

Rice . 

....28 

Fancy  Groceries . . 

..16 

Junket  Tablets . 

Cider..— . 

Farinaceous  Goods . 

Oat  Meal. . — . 

Rath  Brick  . 

Figs. . 

Oils . 

Fish,  Canned . 

Ketchup . . . 

M...SZ 

Oil,  American . 

Fixtures . 

..  £ 

Codfish . „ . 

Flour . 

.  . 

..36 

Self  Rising . 

Lamp  Goods . . . 

Oysters . 

::::.al 

Buckwheat . 

Lard . 

Sal  Soda . 

Chico rv .  K 

Fly-paper . 

..3* 

Lemons  and  Oranares . 

Salt . 

. 28 

Coffee  iJllle . 

iR 

,,x8 

....  6 

ae 

Licorice . 

Botchers’  Sundries . 

Condensed  Milk . 

Fruits,  Domestic.  Dried. 

..80 

Lime . 

Peanut  Butter . 

Sauce  and  Condiments. 

Twine . 

Live  Poultry . 

'32 

Lye  and  Potash . — .. 

Pickfes . 

,.a6 

Com  Starch . 

Pickled  Meats . 

Scoops,  Grocers’ . . 

. 18 

Vermicelli— . 

Macaroni . „„„ 

....18 

Crescent  Mapleine . 

Gravel,  Bird . 

Mackerel . 

Compound . 

CantiUi  . 

..  6 

Cutters,  Tobacco . 

Maple  Syrup . xt 

Popping  Corn . 

Shot . 

Washboards . . . 

....18 

Matches . 

. x8 

..  8 

Meat . 

Potash . 

..  8 

Herring . 

Dates . 

Hominy  and  Grits . 

Mince  Meat . 

. 35 

Fisr> 

..  1 

8 

Horseradish . 

Molasses . 

Live . 

Yeast  Cakes . 

. J 

SUGAR. 

Barrels.  Halves. 


Cut  Loaf .  6.35  6.<j 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7>° 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5-7°  5»° 

Lozenge .  5-  60  5-  80 

Powdered .  5*55  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

“  fine,  2  lb.  bags .  5.70 

“  2-lb.  pkgs.,  cases....  5.60 

“  “  5-lb.  bags .  5.62 

“  “  10  10-lb.  bags .  5.55 

“  “  25-lb.  bags .  5.45 

“  “  100-lb.  bags .  5.42 

“  coarse .  5.52 

“  extra  coarse .  5.70 

A  Crystal . . .  5-45  100-lb. 

A  Conlectioners .  5.25  Bags. 

No. 2 .  5'5  S-M 

No.  3 .  S-oS  5*°S 

No.  6 .  4-95  4-95 

No.  8 .  4  85  4.85 

No.  . .  4-75  4-75 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 45 

Imperial — 

Choice . 3* 

Extra  choice . 33 

Fancy . 4* 

Young  Hyson — 

Choice . *5 

Extra  choice.- . 3a 

Fancy . 35 

Gunpowder — 

Choice . |8 

•  Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley’s,  No.  «,  lbs.,  Xs  or  Xs . 60 

“  No.  2,  X  lb . 45 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . .  .  25 

“  X  lb . 28 


AMMONIA. 


Victoria,  2  doz . 

Pincus,  3  doz . 

Oakdale,  2  doz . 

O.  K.,  3  doz . 

Violet,  16  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime,  2  doz . . . 

Banner,  dry,  case  2  doz . 

Tlbbals  Dri-Monia  (con.  dry),  10c.  size, 

rrcss  case . per  gross 

Tlbbals  Dri-Monla  (con.  dry),  5c.  size,  ft 

gross  package . per  gross 

Free  goods  with  yK  gross  5-  or  10-cent  sizes. 


Per  doz. 
.90 
.90 
•75 
•45 
.90 
i-55 

iS7% 


9.00 

4.80 
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AXLE  GREASE. 

Frazer’s,  15  lb.  pails . . . 85 

Frazer’s,  boxes,  gross . per  gross  9.  40 

Mica,  y  gross . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins  %  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  to  case . . 

X  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davfs’  O.  K.,  K-lb-,  4  doz . per  doz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis’ O.  K.,  r-lb.,adoz . per  doz. 

Davis’  O.  K.,  5-lb.,  X  doz . .....per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz, 

Cleveland’s  X-lb.,  4  dor . . per  doz. 

Leslie's,  nickel  . 4  doz.  cases 

Leslie’s,  X-H>.  cans,  a  doz.  cases . —— — _ 

Leslie’s  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  In  case.— . 

Sea  GuU,  6  oz.,  glass,  4  doz . . 

Parrot  and  Monkey,  4  doz . — . 

Rumford’s  Yeast  Powder : — 

4  oz.  glass,  a  doz . — . — ... . 

6  oz.  glass,  s  doz . . . — . 

6  ox.  glass,  6  doz . . . — . 

4  oz.  .1  gross,  fn.bbl . 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . — . per  dot. 

ioc. -can,  2  dor.  In  box . . . -....per  dot. 

X-lb.  cans,  a  doz  In  case . per  doi. 

i-lb.  cans,  1  doz.  in  case . - . —per  dor. 

Royal,  ioc.  size,  4  doz . 

V  lb.,  4  doz . - . 

«  %  11  a  11  . - 

««  |  II  e  « 

*  *  eeeeee  eeeeee  eeeeseeseeeeeeeeee  see  iwsee 


•93 

*■75 

3-4» 

■45 

.90 

1.65 

7.20 

■84 

1. s3 
-45 
*  •  *5 
1.80 
9  00 
•45 
•45 

.8»H 

1.07 

1.03 

1.01 

■  43 

.90 
1. aj 
a. so 
.84 
1. jo 

:% 


BLACKING— Shoe. 


Shinola  (premiums) . 

10.00 

.85 

2 . 70 
3.00 

Mason’s  No  gross . 

“  44  2,  44  . 

“  “  3,  <*  . 

41 

“  *4  i;  44  . 

44 

44  44  5,  44  . 

44 

13  80 

I  IO 

T.  M.  French. . 

SHOE  DRESSING. 

Mason’s —  Dos. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black .  75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

•  45 
■75 

*5 

•  «3 

■  85 

.80 

■  as 

85 

•  85 


No.  2,  Tan  Shine, 

No.  3,  Tan  Shine . 

Acme,  1  doz . _ . . 

BLxby’s  Royal  Polish,  1  doz . . . . 

Blxby  Jet  Oil  Polish . . . — ... 

Brown’s  Shoe  Dressing,  1  dos . ......... 

Brown's,  Army  and  Nary,  1  dos . 

Boyer’s  Frencn  Dressing . . . 

"  Oil  Polish . 

Easy  Bright,  ladies’ . 

waterproof...i .  1.25 

Admiral  Russet  Combination . 90 

Admiral  Shoe  Dressing . .90 
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GREEN  COFFEE. 

Per  lb. 

Java,  Private  Estate . 25 %  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  .  i6J£ 

Washed,  Mexican .  . 14^  .  15J4 

Bucarmango . 13  .13^ 

Guatemala . 12  -M/4 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . i»  .1 3 % 

Santos. . .*....  .ix  .12^ 

Rio .  .  11 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 13 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 82 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14.85 

Lion . 

Seven  Day . 13% 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diner's  “Kosyr”— 

50  tins  in  box . — . per  box  4.15 

sa  In  tins  box . per  carton  i.eo 

a-lb.  tins . . . per  dos.  5. 75 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  a  dot.,...— _ _ — —  a . 75 

'*  largo,  1  doi_ . —  5.50 

Sawyer’s,  No.  1,  6  doz——— . . .  1.75 

*'  No.  3,  3  doz . — . —  4.00 

Colburn’s,  No.  1,  4  doz. . — . 1.65 

"  No.  a,  3  dot— . — . —  a. 63 

“  A,  No.  6,  za  oz.  boxes,  1  oz.  free...  4.80 

“  Ball  Blue,  No.  1, 3 doz.....— . —  a. 60 

"  “  No.a,3doz .  4.80 

Rockitt's.  <0.  and  100.  asst.,  8  lbs . Per  lb.  •  jo 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  “  1  “  6  “  @  39c.  “  . .  2.34 


BLUING— Liquid. 

Per  gross 

Beyer's  Bengal,  No.  8,  X  gross . — . . — 

Army  and  Navy,  No.  8,  3  dos .  J.  10 

Crystal,  No.  a,  3  dos . . .  3 , 

Troy,  No.  3s,  bbls.,  4  dor.  barrel .  5 

j  French  Laundry,  large,  X  gross  In  barrel . 

Tlbbals  Cream  Indigo,  50.  size,  V  gross  ease. 

"  "  ioc.  size.  3  gross  case. 

Free  goods  with  X  gross  5-cent  size  and 
X  gross  10-cent  sire. 
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BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  6o-Q>.  tube  . . —  .35 

“  *•  . —  .34 

“  second,  "  . —  .33 

“  third,  '•  29-.  30 

“  dairy,  extra,  bake  rs’  use,  30- 

bo  lbs . . . 22-. 28 

“  5  and  10-lb.  rolls,  60  and  ioo- 

lb. boxes . 33-. 56 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  39 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  ,38 

J.  J.,  C.  V.,  GUt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes . . . —  .  37 

Sheaf (“400”)  Elgin,  20-5040.  boxes .  .j6 

Sheaf. . 31  -.35 

Milben  Farm,  lbs.  and  X  lbs._ . —  .<9 

Gurnse,  lbs.  and  X  lbs .  37 

Belle  Soring . .33 

White  Rock .  .3! 


CANDLES. 

Per  lb. 

P.  &  O.,  8’s,  30  Ib« . . . — — — ...  .nX 

“  id’s,  30  lbs- . — . — 

Paraffine,  4’s,  4's,  8’s  cartons,  j6-lb.  cases, 

per  lb . — . 08X 

Searchlight,  hotel,  16’s,  30  lbs.—.. . . .  .08X 

Pearless,  hotel,  id’s,  30  lbs . — . 09X 

Bright  Light,  16's,  30  lbs . —.—per  box  1.75 

Werk’s,8’s,  30  lbs. . —  .11X 

“  id’s,  30  lbs . — — . . . ia  X 

Neverout,  8’s . . . per  box  1.75 

"  16’s,... . —  «  1.85 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross  6.si 

Quarts,  boxes,  i  doz.  each . per  gross  5.25 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 3* 

Regular,  1  lb.  cartons . 3« 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 6e 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz 

Fancy  Jersey . 87J 

New  Jersey,  No.  10,  1  doz .  2.20 

44  standard  No.  3 . 80 

44  5*4  inch .  x.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott’s,  frying .  1.15 

Our  Best,  500Z .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 9° 

44  "  10 .  4-5° 

String  Beans —  Per  doz 

Fancy  cut  Refugee .  1.05 

44  Refugee .  1.20 

Small  0  1-35 

Fancy  small  Refugee .  1.60 

Smallest  Refugee . 1.80 

New  York,  No.  10 .  4-25 
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A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Titan  Newspaper  Advertising 
Better  Titan  tlie  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

■— ^ ^ 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Who  Gets  the  Profits? 


Investigators  repre¬ 
senting  the  Press,  Public, 
Legislatures,  etc.,  are  now 
delving  into  this  live  and  im¬ 
portant  subject  for  the  purpose 
of  placing  the  blame  and  sug¬ 
gesting  a  remedy. 

Some  say  it’s  the  retailer. 
IS  IT?  We  are  too  closely 
allied  to  the  retailer  to  let  the 
statement  go  unchallenged.  We 
know  that  your  profits  are  very 
small  after  your  operating 
expenses  have  been  deducted. 

Some  staple  articles  are  sold  at  a  distinct  loss. 
For  example,  sugar ;  where  is  your  profit  after  your 
percentage  for  handling  has  been  deducted  ? 

Retailers  who  make  a  close  study  of  their  busi¬ 
ness  find  that  a  conservative  estimate  of  operating 


expense  is  15  per  cent.,  and  then  only  under  the  most 
favorable  condition. 

How  much  of  your  remaining  profit  is  eaten  up 

by  old  or  inaccurate  scales? 

This  is  a  vital  subject,  and  indifference  to  it 
courts  disaster. 

Figure  out  what  one-fourth  of  an  ounce  loss  on 
each  weighing  for  a  day  amounts  to,  then  think  it 
over.  Ask  yourself  if  you  are  sure  that  you  are  not 
losing  this  much  per  day. 

One  penny  is  all  it  will  cost  you  to  send  us  a 
postal  asking  for  our  illustrated  catalogue  showing 
cuts  of  our  profit-saving,  visible-weighing  computing 
scales. 

EASY  PAYMENTS—, you  have  the  option  of 
buying  either  by  easy  monthly  payments,  or  a  libeial 
cash  discount  if  paid  in  30  days. 

Old  or  unsatisfactory  computing  scales  taken  in 
as  part  payment  on  purchases  of  new  ones. 


'  MANUFACTURERS 

£  DAYTON.  OHIO. 


The  Computing  Scale  Co. 

Dayton,  Ohio 

Philadelphia  Office,  49  N.  13th  St. 


Moneyweight  Scale  Co. 

35  STATE  STREET,  CHICAGO,  ILLINOIS 
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— i— 

Wax  Beans — 

Small . . . .  1-35 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  *  “  “  3,  plain . 1.45 

44  tl  44  2,  sauce .  1.25 

44  “  44  2,  plain .  1. 15 

14  “  Picnic  sauce . 70 

41  4t  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -1.25 

"  14  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy.  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

“  “  Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1.00 

“  “  “  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

“  “  sifted,  sweet .  1.20 

“  44  extra  sifted,  sweet . . 1.35 

“  fancy  sifted,  sweet .  1.65 

“  44  June .  i. 05 

**  sifted  June .  1.20 

“  44  extra  sifted  June .  1.35 

“  44  fancy  sifted  June .  1.65 

“  44  No.  10  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

“  June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  1.10 

0  “  “  10 .  3-25 

Succotash — 

New  York,  fancy,  No.  2 .  1.20 

standard,  No.  2 .  1.05 

Maryland  Slavery.  No.  2 . 95 

Spinach — 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy,  No.  3 .  1.15 

“  “  44  44  2 . 90 

44  fancy,  No.  3 .  1.00 

New  Jersey,  fancy.  No.  3 . 85 

standard,  No.  3 . 75 

Maryland,  standard,  No.  3 . 65 

Asparagus — 

Mammoth.  2j4s .  3.00 

Large,  254s .  2.75 

Oak,  large,  2 y2s .  2.65 

tandard,  a%s .  2.45 

Fancy  tips,  No.  1,  square .  2.65 

Extra  standard, 'No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality . . .  2.50 

Extra  standard .  2.60 

Standard .  1  40 

Pears — 

Bartlett,  extra  quality,  2%s .  a. 60 

“  extra  standard,  2 .  2.15 

**  standard,  2 %s .  1.80 

Cherries — 

Extra  quality,  2*^s .  2.90 

“  standard,  aJ4s .  .  2.35 

Standard,  2  .  1.80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 .  5.60 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  x.io 

Gage,  standard . . .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  1  30 

Standard,  No.  2 . 1.02% 

blueberries — 

Maine,  Eagle  No.  • .  1.25 

Loggies,  No.  10 .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white.  No.  2 .  2.65 

Flour  City,  red,  No.  2 . „ . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  1 . 25 

Standard,  white  *  No.  3 .  1.05 

Standard,  pie.  No.  3 . .95 

Pears- 

New  Jersey,  No.  10 .  3  75 

Delaware,  standard.  No.  3 . .  x  .00 

Raspberries — 

New  York,  extra  preserved,  No.  a .  2.45 

Strawberries — 

Anchor,  No.  2,  water .  75 

New  Jersey,  standard,  No.  2 . ^50 


Pineapple — 

Hawaiian,  No.  2%,  sliced .  2.50 

"  “  2  “  2.20 

*  *  2,  grated .  1.75 

“  44  2.  crushed .  1.80 

“  extra,  grated  in  juice .  5.75 

**  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

“  44  sliced,  44  2 .  2.00 

Singapore,  heavy  syrup,  No.  i54,  cubes .  1.10 

“  “  “  \l/2,  chunks...  1.20 

“  44  44  44  1  y,  sliced .  x.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doz 

Deviled,  No.  I,  4  dot.,  McMeuamln’s.. .  S.17X 

“  No.  a,  a  doz.,  McMenamln’s .  j.sj 

Clams — 

Star,  No.  1,  4  dot.. . 85 

Lobster — 

B  &  M.,  No.  1,  tall,  2  doz .  4.35 

“  "  flat,  4  doz .  4.35 

B.  &  M.,  No.  X.  flat,  4 doz . 

“  No.  5^,  flat,  4  doz . . .  1.40 

Star  brand,  No.  X.  flat,  4  doz .  1.35 

“  No.  X.  flat,  4  doz . . .  2.25 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz. .  1.30 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . . . 

"  “  No.  2,  a  doz . 

“  “  No.  3,  a  doz . 

Underwood,  soused,  No.  1,  30  cans . 

“  “  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  a  doz . 78 

“  No.  2,  a  doz. . . 1.45 

Stewart’s,  No.  2, 1  doz . . .  1.35 

"  No.  1,  2  doz . . . .  .67% 

Victory,  No.  1,  a  doz._ . . . .  .75 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

“  1,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red .  1  55 

White  Raven,  red,  %s . 

Red,  No.  X>  flat,  4  doz . 90 

Pink,  No.  %,  4  doz . 80 

Herringlets,  in  pure  olive  oil,  key,  50  tins,.  7.65 
“  ^s,  in  tomato  sauce,  key,  50  tins..  7 . 6p 


SARDINES — Imported. 


Boneless  and  peeled,  x/2s . 

"  D.  &G.,^s . 

Ispa,  y2s . . . 

Gondolier,  l/2s . ioo 

Landell,  ys . ioo 

Martel,  ys .  ioo 

44  y2s . 100 

Loyal,  ys . ioo 

Argonautes,  U  s . ioo 

Orion,  smoked,  Us,  key . ioo 

Tomato  sauce.  %s . 

Truffled,  Us,  key . ioo 

Spiced,  ys . 100 

Skipper,  ys . ioo 

44  tomato  sauce,  ys . ioo 

Royanette,  oval,  Us . ioo 

Angus  Watson  &  Co. — 

Skipper  Sardines,  ys,  oil . 

“  y2s ,  on . 

44  ys,  tomato  sauce . 

44  l/2s,  tomato  sauce . 

Sea  Queen  Sardines,  ys,  oil . 

Sea  Pearl  Sardines,  ys,  oil . 


28.00 

26.50 
28.00 
17.00 

8.50 

10.50 
14.00 

9-5o 

14.00 

8.00 

15.00 

12.50 
10.00 

11.50 
11.50 

9.50 


11.50 

io-75 

11.50 

10.75 

9  .20 
8.00 


Domestic. 

American  Oil — 

No.  2,  ys . 100  3.00 

Ms,  key . 100  3.15 

Irma,  ^s . ioo  4.00 

Mustard — 

Irma,  ys . 100  3.85 

Ms . 100  3.15 

Ks-y . . .  5°  *  71 

Continental,  ys,  key .  48  3.00 

Gold  Label,  ys .  50  4.50 

44  ys . 100  7  00 

Underwood's,  .  50  4.25 


CANNED  MEATS. 

Corned  Beef. 

Armour’* —  Per  doz. 

Veribest,  No.  z,  key,  a  doz . . .  i  .93 

“  No.  a,  key,  1  doz . . .  3.ej 

Fairbonk’s — 

No.  1,  key,  a  doz. „...._ . . .  1 .60 

Ne.  a,  key,  1  doz — . „ .  s.75 

No.  6,  key,  «  doz._ . _ .  u  .00 

No.  14,  key,  X  doz .  .  24.00 

Lobby’.— 

No  1,  key,  a  doz . . . . _ .  1  f  j 

No.  a,  key,  1  doz . . .  3.00 


Chipped  Beef. 

Libby*  * — 

No.  X.  •  doz . . . . . . 

No.  t,  e  doz . . 

o.  X.  flier* ,  a  doz . 

o.  1,  glass,  2  dot . . . 

Beechnut — 

No.  X<  >Uced,  glass  jars. . . 

No.  1,  sliced,  glass  j  a 


8: 


I. JO 
2.20 

*•35 
•  32X 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  In  plass,  size 


1.  jo 
2.30 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  sise  X 

'•  la  tin. 


1.. 

H. 

I. . 


Beechnut — 

Medium,  glass  jars. 


«-53 
••75 
1. 53 
•■75 


■  Bo 


Large,  glass  jars  . . . . . . .  3  co 


*•95 

3-03 


mississssseetssssssssosstSM 


Roast  Beef. 

Armour’s  Veribest — 

N°.  1,  ■  doz..., 

No.  s,  1  doz..., 

Fairbanks — 

No.  1,  ■  doz.... 

No  a,  1  doz . . . 

Ufeby'e- 

No.  i,  e  doz  •  •lunasiluHiMHnHMIl 
NO.  2,  X  dOt. . . . 

Rkfiai— 

No.  i,  •  dog . . . — - -  1 .5754 

NO.  9  I  dOI»MiMsnistiMsm(iMsistiitisMi*Mssn«i  1*75 


1.6s 

•75 


1.75 

3.00 


Lunch  Tongue. 

htmonr’s  Veribest,  No.  1,  a  dos . . .  3. 30 

Vnnour's  Veribsst,  No.  X,  a  doz. . . .  1.80 

fWvbank’s,  No.  1.  a  doz. . — _ . . .  a. 80 

Libby’s,  No.  1  a  doz.,_....„ _ a. eg 

Libby’s,  No.  X.  2  doz .  1.85 


Whole  Ox  Tongue. 

V rumor's  Veribest— 

Size  Z  . . 

'•  a  . . . . . . 

■  . . . . 

rai^s"  No.  a,  1  doz. . . 

Libby's,  No.  aX,  1  doz... . . . 


Pea-  Doz. 


335 

6.60 


7-50 

9.90 

8.00 

9-3° 


Potted  or  Deviled  Meats. 


I  dez . . 

1  doz . .„ 


•  So 
.80 


Armour’: 

No.  M,  4 
No.  g,  a 
Libby ’z  — 

No.  X,  4  dot..:.., 

. 

No.  X,  4  doz_. .  1. 13 

No.  X.  •  doz .  1.95 


•5* 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  X,  4  doz.  ».»«..»».«  sexes  i.s.i  1 ««.««  »eee  eeseee  s  »»»» 1  •  •  00 

No.  X.  •  doz . . . . . . .  3  85 

Libby’s — 

No.  8,  a  doz. . . . 

R.  &  R„  No.  X<  4  doz .  z  7j 


Sausage. 

Armour’s  Veribest— 

Vienna  style,  size  X . 95 

“  "  1 . .  1.  to 

Luncheon,  with  Tomnto  Sauce,  size  X .  i.oe 


Boned  Meats. 

Curtice  Brotberz,  ‘‘Blue  Label,"  la  tins — 

Chicken,  No.  ^ .  3.50 

“  No.  1 . . . .  6.00 

Turkey,  No.  X .  3  5® 

“  No.  1 .  8.00 

Whole  Rolled  Ox  Tongue,  No.  s .  it.  Jo 

Boneless  Whole  Ham,  No.  1 X .  8.75 

"  *'  No.  aX .  is. 50 

All  of  the  above  packed  a  dozen  in  casa,  excapt 
whole  rolled  Ox  Tongue  and  Boneleos  Ham,  which 
ara  1  dozea. 


Deviled  Meats. 

Curtice  Brothers,  ‘ 


1.70 

a.  8s 


Blue  Label”— 

Ne.  3  01.  Ne.  10  ez. 

. .  I.  S»  a  .  80 

.  I.50  a.8o 

. . .  1.00  3.30 

.  2.00  3.30 

No.  j  oz.  packed  4  dozen,  No.  10  oz.  packed  a 
dozen  In  casa. 


Tongue. . . 

Chicken . 

Turkey... 


Potted  Meats. 

Curtice  Brothers,  ’’Blue  Label’ 

No.  X  Tin.  No.  X  Tla. 

Ham . . — . .  1.4s  »  43 

Tongus. .  1.45  a. 45 

Chi<Jt«&~ .  I-9S  2.95 

Tarkey^a . . .  i  -93  *  f  J 

No.  U  packed  4  doz.,  No.  H  packed  •  doa.  in  caae. 


Soups* 


Campbell's —  pcr  dor 

Asparagus . . 

Beef . . ^ 

Bouillon . 50 

Celery . g0 

Consomme . . . . . . . .  , 

Chicken . 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 

Tulienne . <p0 

Mock  Turtle . 

Mulligatawny . g0 

Mutton  Broth . . 

Ox  Tail . go 

. 90 

Pepper  Pot . 90 


Printanier . 


90 


Tomato . 90 

Tomato  Okra . . . 90 

Vegetable . 90 

Vermicelli-Tomato... . 90 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label" — 


Consomme  . . 

Quarts. 

Pints. 

X  Pints. 

1  -75 

1.25 

Bouillon . 

*•75 

X  .95 

Beef. . 

...  3.13  ' 

1  75 

X.95 

Julienne . . . 

Printanier...  . . 

....  J.I5 
....  3-IJ 

*•75 

*•75 

I.2J 

1.15 

Vegetable . 

*  75 

I.2J 

Tomato . 

*  75 

I.25 

Ox  Tall . 

*  75 

I.2J 

Mock  Turtle . 

...  3.15 

1  73 

1.  25 

Pea . 

*•75 

I.25 

Mutton  Broth . 

1  75 

I  .2 J 

Clam  Chowder.. . 

*•75 

I.25 

Clam  Broth . 

*•75 

x.s$ 

Chicken  Gumbo . 

*•75 

X.25 

Mulligatawny . 

...  3.13 

1-75 

i-aj 

Chicken. . 

*•75 

1.25 

Chicken  Broth . . 

...  I.I5 

*•75 

1. *5 

Green  Turtle  . . 

3-5° 

9. 00 

Green  Turtle,  Clear.. 

3-75 

9.9J 

Terrapin . 

...  7.25 

3-75 

•  *1 

Sohimmct’s,  assorted,  1  lb.,  4  dos... 

. . . 

....  .85 

CATSUP. 


Per  des. 

Beefsteak  Catsup,  medium . . .  9,00 

Waldorf,  medium,  ia  oz.,  screw  top,  9  doz . 87X 

Campbell’s — 

Tomato,  roc.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles. . 00 

Snider’s- 

Pints,  a  dos . . . . .  a.  10 

Half-pints,  a  dos. . . .  1.30 

Quarts,  1  aos . 3.23 

Gallons,  6  jugs  In  crate . per  jug  .  Be 


KETCHUP. 

Curtice's  “  Blue  Label"  Tosnato  Ketchup—  Per  Case 

Small,  S3  bottles  in  case .  a .  75 

Medium,  93  bottles  in  case .  4.23 

Large,  ra  bottles  In  case. .  3.15 


CHOCOLATE  AND  COCOA. 

Waltar  Baker  &  Co’s—  Per  lb 

Premium,  X*.  1*  to  aj  lbs.. . . . go 

Premium,  X*,  22  lbs . jo 

Caracas,  sweet,  6  lbs . jj 

German,  sweet,  it  lbs . .it 

Anto,  sweet,  6  lbs. . 33 

Cocoa,  X-lb.  cans,  ia  lbs.  In  box . 38 

Cocoa,  X-lb.  tins,  6  lbs . gf 

W.  H.  Baker’s— 

Best  Cocoa,  X-'b-  Nao . per  lb.  .ja 

"  J-lb.  «  .  «  .j, 

Premium  Chocolate,  X*>  >*  lbs . . . tl 

“  Xs,  is  lbs . 19 

Best  Sweet  Chocolate,  i-js,  6  lbs . .  .19X 

_  .  "  ,  “  *-5»,  *•  lbo._ . 19X 

Herahey  a — 

Milk,  48  5  cent . per  box 

Epp’s— 

Cocoa,  X-lb.  tins,  7  lbs. . 

Van  Houten’s — 

Cocoa,  12-lb.  boxes,  s-lb.  tins . ....per  tin 

"  ta-lb.  boxes,  X-l^-  tins . .  " 

"  6-lb.  boxes,  X-lb-  tins .  ** 

"  square  tint,  48  In  box . . 

Hoot 00  Cecoa  and  Chocolate  Co. — 

Cocoa,  labeled,  X* . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  Xt . 

Premium  Chocolate,  *• . ••• . 

Bensdorp’s  Royal  Dutch  Cocoa,  12  lb.  cases — 


1.6# 


•T» 

•  4» 


Per  can.  Per  doz. 


X-lb.  round  cans . . 

.  18 

*•7 

tt-lb.  round  cans . 

3.60 

i-lb.  "  . 

•57 

6  84 

1  X~os.  "  30  cans  la  ease 

•7 

Per  lb. 

5-lb.  "  . 

•-7S 

35 

Bensdorp's  Chocolates,  6-lb.  boxes,  14  boxes 

In  case — 

MUk,  6  to  lb . . . . . . 

Queen  4  to  lb.,  ia  to  case . .  .4a 

Sweet  Vanilla,  4  to  lb . . . 28 

"  8  to  lb . it 

Milk  Chocolate,  Towers,  3  lb.  boxes. . je 

“  “  X  lb-  boxes,  90  to 

case . 

Turinos,  j  lb.  boxes. . . . 

Blooker’s  Cocoa — 

X-lb.  tins,  2  doz.  In  box . .........per  dos. 

X-lb.  tins,  a  dor.  In  box . " 

i-lb.  tins,  1  doz.  In  box . .  ” 

5-lb.  tins,  1  doz. jin  case . . . per  lb. 

10-lb.  bags,  1  doz.  In  case.. .  " 

Runkel’s — 

Cocoa,  js,  X  cans,  6  lbs . per  lb. 


33 
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Saving  Time  for  Vacation 

As  betweeu  the  sale  of  sugar  in  bulk  and  in 
packages  (Franldin  Carton  Sugar),  suppose  you 
save  only  a  minute  on  an  order,  why  in  a  year  you’d 
save  enough  time  for  a  good  vacation. 

There  would  be  money  enough  saved  to  make  it 
a  good  vacation,  too,  for  you’d  save  every  grain  of  your 
overweight.  Overweight,  or  “good  measure,”  as  some 
people  call  it,  is  the  greatest  profit-eater  on  earth.  It 
makes  a  hole  even  where  the  profit  is  large,  but  where 
it  is  small,  as  in  bulk  sugar,  it  often  takes  it  all. 

There  is  no  unfavorable  answer  to  the  Franklin 
Carton  Sugar  proposition. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5-pound  cartons  and  2,  5,  10,  25,  50  and  100-pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 


PACKED  ALSO  IN  TWO=POUND  CARTONS 


ty- 

franklin 

*K&NC« 


No.  911  ARCH  STREET  -  -  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL,  General  Agents  for  United  States 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “Metal” 

Write  for  catalogue  showing  variety  of  designs 


COFfEE  AND  TEA  BINS 


mi  PROVE  IHEIR  “METAL" 
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WILBUR’S 
COCOA 

FINEST  FLAVOR 

1  FAIREST  PRICE 

'l>«K  “»-■> 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

W  lb.  tins,  6-lb.  boxes per  lb.  .33 

54-lb.  tms,  64b.  boxes . . .  "  .39 

Premium  Chocolate — 

y.  lb.,  n-lb.  boxes . . . per  lb.  .28 

54  lb.,  12-lb.  boxes . — ——  "  ,»8 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  sire. ..per  box  1 .40 
"  24  cakes,  10  oent  sire..  "  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  ts  boxes  In 

case,  )4 -lb.  packages . . 3a 

Premium  Chocolate,  ta-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 39 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  54-lb.  packages . *7 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  54 -lb.  packages . *7 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box. . per  box  1.50 

Cocoa,  6-lb.  boxes,  sa  boxes  In  case,  }-lb. 

tins . 36 

Cocoa,  is-lb.  boxes,  6  boxes  in  case,  $-lb 

tins . 36 

Cocoa,  la-lb.  boxes,  6  boxes  In  case,  54-lb. 

tins . .36 

Croft's  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 40 

Croft's  Cocoa,  |s,  a  dozen  In  box .  1.80 

"  Us,  6  lbs.  "  >3 

"  •*  54s,  6  lbs.  "  . 5; 

"  "  5-lb,  6  cans  "  . 30 

“  Swiss  Milk  Chocolate,  a8  j-c. cakes..  1.50 

“  Premium,  54s,  ia-lb.  cakes . 31 

"  •'  54s,  "  "  - . 30 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


***  moil'.1—' 

OE  L  ^  **  > 


Eagle,  4  dor . . . . .  *6. 15 

Eagle,  a  dor .  *3.15 

Challenge,  4  dor. .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4 doz .  *4.55 

Dime,  4  doz .  *3  -75 

Baby,  1  doz.,  glass .  *2.06 

Red  Cross. .  4.yj 

Peninsular . 4-55 

Star,  4  doz . 4.75 

Silver,  4  doz .  4.75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . . .  *3.00 

Peerless,  tall  size,  4  doz .  *3.60 

Peerless,  5-cent  size,  4  doz .  *1.60 

Columbian,  family  size .  *3.02 

St.  Charles,  family  size,  4  doz .  3.25 

St.  Charles,  tall,  4  doz .  3.65 

St,  Charles,  5-cent  size,  4  doz .  2.92 

Silver  Cow,  5-cent  size . 6  doz.  z.65 

Silver  Cow,  family  size,  4  doz...„ .  3.00 

Pet,  tall,  4  doz . . per  case  3.60 

Pet,  s-oent  size,  6  doz . _. . per  case  a. 60 

Van  Camp's,  6  doz. ,  small .  1 . 75 

Van  Camp's,  4  doz.,  family . . .............  5.15 

Van  Camp's,  4  do*.,  tall . . .  3.80 


HIRES  CONDENSED 
MILK 


Par  cue 


Silver.. . .  4.75 

Hires .  4.50 

Queee .  4.50 

Premium .  4.15 

Blue  Ribbon  _  4.15 
Gold  (Baby)...  3.00 

Gold,  tall .  4.00 

Gold,  family...  3.25 


— IO — 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers— . o854 

Oyster-  “  . . . . 0854 

Wine  Scroll . 1056 

Cracker  Dust....... . 0854  .uu7a 

Packages  free.  To  wholesale  dealers  and  Jobbers  a 
iscount  will  be  made  on  lot.  of  5  barrels  and  upwards. 


J.  S.  Ivins’  Son — 

Assorted  Tumble. . . . 0854 

Brown  Edge  Water. 


ocoanot  Ripple.-......, 


Cookie  Mixed.. . 0854 

Frosted  Spiced  Wafer" 

Fruit  Coo 
Lit  Gep 


Grandma  Cookies,..,. . . 

Hooey  Jumbles.  XX_ . ..... 

Iced  Ginger  Tablet . . . . 


linger 

Iced  Honey! umblea.. 

Ieed  Penn  Treaty . 

Iced  Vedette  Wafer..., 
Lemon  Bar 

Lunch  Biscuit 
Lunch-on-thina 
Man-ln-the-Moon 
Molasses  Cookies... 

Penny  Mixed . 

Orange  Cookies . . 

Oyster,  Dot  or  Square 
Qimker  City  Mixed.... 


Soda  Bisoiit'XJtX; 

Spiced  Wafers . 

Sttgar  Cookies. . 

Sultana  Fruit 
Toast  Biscuit 
Water  Crackers,  Ivins’ 
;  goods — 


Cracker  Meal,  large 

“  small... 

Fairy  Oysters . . 

Gingerettea... . ......... 

Gold  Medal  Soda  (small).. 

•*  “  "  (large).  . 

Graham  Wafers..., 

M&ettts— . . 

Lunch  -on-thins 


4*m«mM».is44Mi 


IHIIM.tnN 
•  Itt.MMtMMli 


»  a  mi  MMMMtMaitaaM  a 

Biscuit..... . . . - .  i.uo 

Frefeht  paid  00  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey.  Delaware,  Maryland.  District  of  Cotum- 
bta,  Cogpectient,  Rhode  Island.  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  s  doz.  In  case,  per  doz.  z  .15 
“  “  with  Horse-radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  In  ease,  per  doz.  1.75 
“  “  with  Horse-radish,  p.dz.  j.75 

Weln  Senf,  In  bbls . -..per  gal. 

“  1  gallon  stone  jars . per  jar  .  75 

"  5  gallon  kegs . per  keg  1.50 

Prepared  Mustard,  In  bull . . . per  gal. 

“  “  In  15  gallon  kegs...  “ 

m  .«  i„  IO  ..  ^  >• 

"  "  In  j  “  m  .zj-,40 

|J  JJ  in  t  gallon  palls...per  pail  .73 

Prepared  Special,  with  spoon,  a  das.  In  com,  *° 

per  dor . .  .93 

"  Sifting  top,  a  dot.  In  case. ...per  doz.  ,46 
"  with  Horse-radish,  a  doz.  In  case, 

per  dez . . — . — - .9* 


.  »6 
•■7 
..a 
•  IS 

:E 

.*6 

75 


*•45 


*•» 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Ssrlat  Cheeze,  Selected  tub . 

•*  "  «  «  “  loaf 

Sap  Sage,  3  to  a  lb . cask,  per  lb.,  ,z8,  lest 

Roquefort  Cheese,  ze  In  ease 9  per  lb-  ,3.54" 
Parmesan,  leaves  about  jo  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  ze  In  ease  ..._oaeo,  9.00,  single, 

In  tin . per  lb. 

"  i-lb.  tins . per  cars  ,  ,, 

Camembert,  In  wood  boxes.. . per  do*.,  9.75-2.85 

Sap  Sago,  grated,  ready  for  ass,  to-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  uae,  small  bottle*, 

per  doz. 

Olmutzer  Hand  Cheese,  zoo  In  box .  a. as 

Edelweiss,  Roma  tour  and  Bier- Ease,  .per  doz.  4.00 

American  Swiss,  No.  i_ . loaf,  .11  cut,  .#4 

<*  Square  loaves.  No.  1,  about 

sj  lbs.  each . per  lb.  .aa 

Llmburger  Cheese,  No.  z . box,  ,z8; 

54  box,  z8  ;  less. . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  z .  “ 

English  Dairy  Cheese . . .  •• 

Pineapple  (Picnic  size),  6  In  box . ...per  box 

“  {Gem  size),  6  In  box. " 

Royal  Lunebson  Cheese- 

Dinner  size,  1  doz.  In  case . . . per  dot. 

Lunch  size,  a  "  “  .  «• 

Picnic  sizs,  a  "  '•  .  *• 

Trial  size— .  " 

MacLarcn  Imperial  Cheese, Club  size. per  doz. 

"  "  "  No.z  “  " 

M  Roquefort  *•  large  "  " 

M  •«  >•  email  <•  •* 

Frontage  de  Brie,  M.  C.  C.,  z  In  box. ..per  box 
"  d'lslgny,  “  6  «  <• 

Wm.  Tell  brand,  is  In  box.. . ** 

Neufchatel  (Cow  brand),  95  In  box....  ' 

Star  Cream  or  Phlla.,  re  "  .....  " 

Miniature  Cream,  or  Phlla.,  za  In  box.  " 

Hand  Cheese,  8  aoz . . .  “ 

««  ^  ••  •< 

**  4  "  fhirini«'-.'.‘.‘ _  M 


— II — 


Farmer  Hand  Cheese,  a  doz.  In  box  ...  "  1.43 

Schutzeu  Cheese,  n  In  box. .  “  *.25 

American  Mountain  Cheese  (Alpen  Ease),  50 

“  *  lb.  .18 


1 4b.  packages . 


...per  lb 


*9 
•  *» 
.ai 
3  eo 

•  *5 


4  JO 
a. 40 
*•55 
1 .00 
z.oo 
a. 40 
••95 
*•45 
*•55 
*•55 
1.40 
1.00 
a. 00 
1. 00 
>•15 


Ts 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  doz.  4.7s 

«  am  II  ;  ' 

O  •••StSSS4<Slt4SSM  I  •  75 

Carlsbad  Speck  (Imported  Bacon) .  “  .3a 

Imported  Cervelat  Sausage  (Roln ’s)....per  lb.  .  48 

Imported  Frankfurters . per  doz.  4.00 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fols  Gras,  small  size . per  doz.  j  .00 

American  Holstelner... by  bbl.  .15  ;  less,  per  lb.  .16 

“  Landjager,  short. . — .  “  .96 

"  ”  long.. . —  « 

«  Mortadella,  Dry — . “  .*8 

“  Enackwurat,  15  In  box,  per  box, 

|i.9t . . . per  do*.  1. aa 

"  Cervelat  (K),  50  and  zeo4b.  boxes, 

•  !  1«S« . - . —  .*J 

H  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes, . 02 ;  less.. . sj 

"  Cervelat,  Crescent,  50  and  1  co-lb. 

boxes,. 19;  less . . . 20 

"  Cervelat,  1  ip  Top,  50  and  zoo-lb. 

boxes,  j  less . „.. . . . 

"  Cervelat,  E.  Gothaer,  jo  and  soo4b. 

boxes,  .97;  leas. . .28 

"  Salami  (E),  jo  and  aoo4b.  boxes, 

.2354  ;  less . 25 

'  Salami,  Bine  Ribbon,  50  and  zoo-lb. 

boxes,  as.  ;  less . . .93 

Salami,  G.  A.  P.,  go  and  100-lb. 

boxes,  .1854,'  less _ .20 

Tongue  Sausage . .....perlb.  .18 

Smoked  Brauns chwelgex  Liver  Sau¬ 
sage. . „ . . . . per  lb.  .15 

Lacks  Ham _  "  .ai 

**  Petit  Dellcatess  Frankfurters,  plain, 

per  doz.  z.oo 

"  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . . per  doz.  z.oo 

“  Lebanon  Beef  Bologna _ per  lb.  .13 

"  Paprika  Spetfe. . . . .  “  .*$ 

Mettwurst,  half-round... . . ••  .z6 

Liver  Sausage  (Special),  truffle,  goose,  or  sas- 

dellen . . . ..........—.—..perlb.  .zg 

Smoked  Thuringer  Blutwuzzl _ ”  .18 

"  Pfoffenrum. _ — . . "  .18 


Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  “  quart  glass jars.  g.7J 

"  "  io-oz .  jars .  9.50 

Calves’  Head,  In  round  tins.. . per  dox.  1.65 

Pickled  Meats,  In  glass .  “  z.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  z  .00 

“  “  pints . 

"  “  quarts . — . . . — 

Lamb  Tongues,  la  glass.. . . . . 160 


Holland  and  Scotland  Herrings. 

Kegs  or 
Pails. 

SVs 


Holland — 


Mixed,  “Y.  M.,”  J4  bbL— . .  5.50  .65-  7 

Milkers,  “Y.  M.,”  54  bbL .  I.go  .75-.! 

Mixed,  standard,  bbl . . . 

<>  IT  KM  _  ..  I  - 


5.50-6  JO 


Milkers, 


8.aa 


54  bbl.. 

Milkers,  standard,  bbl . . 

“  54  bbl . 

Scotland — 

Mixed,  Urge,  fulls,  bbl . 

■  "  mat- . 

54  bbL .  8.00 

Marlnirte  Herring,  Imported,  about  40  In  pall,  r.sg 

Roll  Herring,  Imported,  about  eg  In  pall .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall .  1 .00 

Norway  Stockfish,  dry . . . per  lb.  .  zg 

Matjea  Herring .............. ...  per  pall 


Bismarck  herring. 


Round  tins,  with  key,  pint . . 

"  “  quart. . 

“  “a  quart .... 

“  m  4  quart  .... 


Per  tin. 
.20 
•55 
•55 
x.ze 


Smoked  Delicatessen  Fish,  in  Season. 


Roll  Mops,  4  quart  tin . z.ro 

"  2  quart  tin . 60 

"  quart  tin . go 

Brat-Hazing,  4  quart  tin .  1 . 10 

a  quart  tin . 60 

"  quart  tin... . 40 

English  Sprats,  36  bunches. . per  box 

Kroger’s  RoU-  and  Brat-Haring,  oval  tins, 

per  doz.  a. go 


Russian  Sardines. 

Imported  fizh,  Wallkoff  brand . per  keg 

"  s-lb.  palls . per  pall 

"  10-lb.  paUs .  *■ 

Cut  Spiced  Sardines,  io4b.  pall . .  “ 

"  "  g-gol.  keg . ..qperkeg 

Russian  Sardines,  la  glass  Jars— ...... ^>er  dot. 

Norway  Anchovies. 

Original  package  . . . . per  54  bbl. 

Repacked  In  g-lb.  palls. . — . per  pall 

"  10-lb.  palls . .  ,r 

"  g-gal.  kegs . per  keg 

"  54-u>.  fl*<  tins  . . ...per  dos. 

**  g-lb.  tall  tins . .  •• 

«  1 4b.  tell  tins _ _  " 


■75 

•  55 
z.oj 

•  75 
*•75 
s.sj 


5-5® 
.60 
1. 10 
••75 
•95 
1.50 
a.oe 


-12- 

Fancy  kegs,  keg . go 

keg  . MM . . .  >4* 

keg  •  eases* ,eee« •  eeeeeeeoe eeeeeeeee eeeeee  .  3* 
kdg  »»»»*««♦♦* eeeeee  — »xes*aeeese*e»«»e*  .SO 

Salt  Sardelien. 

Original  packages,  1902 . per  anker  16. 00 

Repacked,  kegs,  about  8  lbs . per  keg  3.73 

“  pint  jars . . . — . per  doz.  6,00 

“  large  tins....— .  “  3.60 

"  small  tins...... — “  a. 40 


Russian  Caviar. 


z4b.  tins..... 
-lb.  tins..... 
4b.  tins . 


Per  doz. 
20.  jo 
.  10.50 
••  5-5° 

-  l-o* 


German  Dill  Pickles — Regular  Size. 

60 -gal.  casks,  about  2000 . ..per  cask 

50-gal.  bbls.,  about  1200—,..— . per  bbl. 

15-gal.  keg,  about  500  . . per  zoo 

10- gal.  keg,  about  300 •* 

5-gal.  keg,  about  ijo._ _ _  “ 

io4b.  pail,  about  go....———... _ per  pall 


9.00 


z.oo 


Domestic  Sourkrout — Long  Cut. 

60-gaL  casks..... . . . . . per  cask 

48-gal.  bbl* . . . — . per  bbl.  6.50 

10-gal.  kegs . . . per  keg  9.90 

5-gal.  kegs . . .  <*  ,.«* 

io-B>.  palls.—. .  ..——per  pall  .if 


Dampfo 
Spitskngehv 


Imported  Lebkuchen. 

fnusse  (PfeSezztaste) _ _ _ per  lb. 


Lebkuchen  and  Bread 

Small  Busier  Lebkuchen,  6  in  p kg. ..per 
Bnsfer  Lebkuchen, No.  1,  6  “  ‘ 


bundle  .30 


No.  e,  < 
“  No.  3,6 

Amandines,  9-lb.  tiw....— 
“  zma)  dns _ 


r  tfe 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  g-gal.  keg .  9.50 

"  ”  10-gal.  keg .  4.  jo 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

*  per  bag  3.00 

Green  Kern  . . per  lb.  .io54 

Potato  Flour .  "  .08 

German  Dried  Pears.. .  "  .14 

Dried  Mushrooms . . . — .  "  .60-1.00 

Juniper  Berries . “  .08 

St.  John’s  Bread.. . . . "  .« 

Bay  Leaves . . _ _  •*  ,o6-.o8 


COTTOLENE. 


Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . . . 11# 

Half  barrels,  about  180  lbs . . 


•  iitf 


Tubs,  about  65  lbs . 11^ 


cheese. 

New  York,  fell  cream,  new,  fancy,  40-lb.  bxs. 

“  “  new,  zips,  40-Ib.  bxs... 

Picnic,  foil  cream,  new,  iazrey,  ao-lb.  boxes... 
Swiss,  domestic,  new,  zoo  lbs . . . — . 


..*54 

*5 

.1814 


EGGS. 

Per  4ob 

Nearby,  candled  and  selected,  30-do z  crates..  .94 
Western .  .*3 

Refrigerator . 

Milben  Farrn..^.^ . . . . . #7 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . perlb.  .98 

Anchovies,  m  oil,  %  Dottles . . .  4.50 

“  "  M  bottles.. . . .  j.tg 

Bouillon,  Burnham,  pints,  s  dos .  3.75 

"  “  54  pints,  s  dos. . -  .  00 

Capers,  Nonpareil,  54  gal.  kegs.. .  1.50 

“  quart,  glass  . . per  dos.  8.25 

"  bottled,  54  else ....  "  *.40 

“  "  I*  size ...,  •*  s.eo 

"  "  Will*....  M  1.20 

Canton  Ginger,  large  pots,  6-lar  cases-per  ease  4.65 
"  medium,  1  s-jar  cases.  “  j.oo 

"  small,  *4-jar  cases .  “  4.75 

Cherries  In  Maraschino,  glass,  j  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz. ....dos.  .9* 

“  "  3  lb.,  s  d»z._...  ”  s.eo 

Carrie  Powder,  pints . per  dos.  3.g* 

“  4  OS. .  "  S.SJ 

"  S  OX.. .  "  Z.f* 
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WASHBURN-CROSS  Y’S 


Gold 


EL  £ 


Medal 


Flour 


*<! 

••=-  iri 

if 

?y^SHBURN-CROSBVCM 

mmSbIPI 

Tup 

tfp 


Now  Sold  by  Philadelphia  Jobbers 


IIS 


Samuel  Sell  &  Sons 


DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


THE  WELL  KNOWN 


F airbanks  Lion  Brand 
Canned  Meats 


ARE  NOW  LABELED 


Morris  &  Co. 


Supreme  Brand 


Quality  Better  Than  Ever 


W.  A.  MILLAR  &  CO.,  Agents 


427-31  North  Second  Street,  Philadelphia 


To  the  Grocers  of 
Pennsylvania 


You  are  invited  to  visit  the  miniature 
Shredded  Wheat  factory  now  in  operation 
at  930  Market  Street,  Philadelphia,  where 
we  show  the  process  of  manufacturing 


Shredded  Wheat  Biscuit 
and  Triscuit 


Remember,  you  can  grind  up  any  old 
thing  and  call  it  a  “breakfast  food,”  but 
you  can’t  make  Shredded  Wheat  that  way. 

Government  inspection  is  good,  but 
public  inspection  is  better.  We  invite  both. 

Perhaps  you  have  never  visited  the  big 
plant  at  Niagara  Falls.  We  are  therefore 
bringing  the  plant  to  you.  COME  AND  SEE  IT. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


CASH 


CARRIERS 


Kjeep  a  check  on  your  sales 


Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 


Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


E 
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French  Peas,  extra  fins . per  case  16.00 


14.0a 

ia.00 


•38 

•3« 


1. «S 

.60 


*  75 
6.50 

3  -  56 
4.00 
4.00 
7*f 
13.50 


3-75 

6. $o 


fins. 

"  Moyen’s 
Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  . 28 

11  Dinner  Biscuit . “ 

"  Breakfast  Biscuit . " 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

•*  "  54  pints .  " 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  or . per  doz. 

"  “  a  ox .  “ 

“  Anker’s,  tao  vials . 

“  “  4  01 . per  doz. 

«  “8  oz .  *' 

"  “  16  oz .  " 

Theodore  Marquet  Mushrooms — 

First  choice . S4.00 

Choice,  100  tins . per  case  so. 00 

Extra,  100  tins .  "  *7.00 

Hotel,  100  tins... .  "  17.00 

Truffles,  A . per  tin  .23 

"  H .  “  *o 

“  J .  “  -95 

••  g .  "  1.85 

Shrimps,  pickled,  email  size .  1 . 1$ 

"  Dunbar’s,  z  doz. . . per  doz.  a.e$ 

Figs  In  Cordial,  Dunbar’s,  1  doz. .  " 

“  Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  i-lb.  tins . .  11 

“  J4-lb.  tins .  “ 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  " 

“  Peach  Water- .  " 

Pitted  Olives .  " 

Armour's  Solid  Extract  of  Beef- 

Size  e  jars,  1  dozen  In  case . . . - .  4.4$ 

"  4  •<  1  ••  .  8.30 

"  8  "  I  “  ........ .  15  go 

..  l6  ..  %  .*  . . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  case,— . — •  4.4$ 

*•  8  •*  1  "  .... .  8.ae 

“  16  "  K  "  .... . .  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  iz  tablets  each .  a  *5 

1  “  medium  “  36  "  .  6.00 

1  "  large  "  73  "  . . .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case— . .  4.00 

“  16  "  1  "  . .  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case— . . .  3 .  $0 

*'  is  “  1  "  ... . —  7.30 

'*  5  "  . . . . . . per  bottle  3.50 

"  t  fancy  Jugs . . .per  Jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  In  case  tsuieetZMiMsiMMi  *  •  JO 

«  13  **  1  "  . . ...  7. 3D 

"  5  "  _ _ _ _ per  bottle  j.gp 

"  a  fancy  Jugs.  .—..per  jug  t.54 


2  1* 
3.60 

a. as 

3.3) 

5»J 

Per  aoz. 


FLOUR. 


King  Midas . . . . . . . . 

Gold  Medal  . ... 

Melbourne  . . - . . . 

On  Top . . . . . 

Ceresota. . - . . 

Pflisbary’s  Best . . . 

Taylor’s  Fancy . . . 

Semper  Idem . 

Pride  of  the  West, . — . - . . 

Sunbeam . ....................... 

Quaker  City. . . . . — — 

Purina  Whole  Wheat,  08-lb.  sacks . — ...... 

"  “  8-i6s . 

Purina  Whole  Wheat  Flour — 

32-65,  per  barrel . - . . . . . 

16— I  3S  ,  .......  .........  M.— 

8-31S,  “  - . - . 

4-408,  "  . ». . . 

Half  barrels,  54-barrel  price  plus  to  cents. 
Pia-ina  Graham  Flour — 

3*-k,  per  barrel....  .............  1 

X  6-138,  ’*  ..... . - . . . . 

8-040,  " 

4*480,  "  . - . 

Mother’s  Old-fashioned  Graham  Flour,  ao  5 
lb.  packages . 


Per  bbl. 

6.95 
6.70 
6. 50 
6.80  . 
6.60 
6. 40 
6.25 

5.90 

6.10 

5*8) 

6.60 

6.3a 

7.00 


7.00 

6-75 
6.63 
6  JS 


7.30 

6.03 

6.83 

«-75 


Self-Raising  Flour. 


Franklin,  30  packages. 
“  r’slu  •  ' 


3  75 


H taker’s  Superlative,  3a  packages .  5.  xa 


Pancake  Flour. 

Aunt  Jemima,  36  packages . . .  3.00 

Old  Homestead,  Flapjack,  3.  packages .  3.67 


Buckwheat  Flour. 

Meeker’s,  36  packages . . . — .  a.  58 

“  3a  packages . . .  4.16 

Fancy,  100-lb.  sacks  ....... _ ..—.per  too  tbs.  3.85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  too  lbs..... .  1.90 

white,  too  lbs .  2.10 

"  table,  yellow,  100  lbs .  r.75 

"  “  white,  too  lbs . .  1.95 

Unbolted,  white,  Old  Virginia,  125  lbs .  2.25 

Mother's,  white,  as  packages .  1 .80 

"  yellow,  14  package. .  1.80 


—14— 


2.6a 

*•35 


Per  lb. 
.03 
•®3  % 


i.fc 

3.30 

«  45 


Farina— 

Hecker’s,  24  is . . . per  case  1.56 

Hecker’s  Cream  (silver  spoon)  36  cartons  ...  4.50 

“Schumacker’s  Farina .  1.40 

Bearvj —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .0354 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  £ea,  bags  160  lbs . .  2.65 

Red  Kidneys- . . . .  3.20 

Peas — 

Green  . . «... .  2 . 40 

Scotch 

Split,  yellow, . . . 

“  green . . . . . . . 

f  ..nttls — 

000000,  iso-lb.  bags . . . . .... 

Less  quantity . . . . 

Shaker  Corn- 

Fancy,  barrels . „ . — . . — 

Less  quantity . — . _ . 

Hominy — 

Lea's  Breakfast,  10  packages... . per  case 

“  Pearl,  too  lbs . per  bag 

gehumacher’s  Breakfast,  to  pkgB.  to  case.... 

Western  Pearl,  xoo-lb.  bags. .  s  .95 

“  Grits,  100-Ib.  bags . . . .  1.9s 

Mather’s,  Grits,  36  packages . .  a. 35 

"  Pearl,  coarse,  36  packages .  a. 33 

Barley — 

OO . . 

No.  3,  too  lb.  bags . . . . .  a. 63 

Noodles —  Per  case. 

Smith’s,  30  10-e.  packages . —  2.00 

“  assorted,  5  and  10-0 . . .  a.oo 

Golden  Egg,  3  and  10-c . . 

‘‘  5-c . - . 

’  to-e........ 

Oatmeal — 

B,  zoo  lbs . . . . . ...per  bbl. 

B,  less  than  bbl . per  lb. 

Mother’s,  steel  cut,  34  packages .  3.65 

Oaten  Goods —  Per  ease. 

Mother’s  Crushed  Oats,  18  packages. .  1 . 4754 

“  “  30  packages,  large.  3.90 

Quaker  Oats,  18s .  1 . 45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.35 

Roiled  Oats — 

Avena,  180  lbs. . . . .....per  bbl. 

“  90  ibs. ..., . . . . . per  beg 

“  90  lbs . per  sack 

Standard,  r8o-lb.  bbls. . . . 

jolb,  bags,  fresh  ...... _ 

Mother’s,  compressed,  18  tins .  .  *.t«M 

Sago — 

Colburn’s,  j6  x*a . . . 0654 

Fine . . . per  lb.  .04 


1 . 80 
1.80 
1.80 


6.35 

.04 


f  •! 
3.7s 
*•43 
5  to 

*•  6| 


ntaneons,  50  is . . . .  .07% 

Colburn's  Hasty,  36  packages . 06% 

Minute,  54  gross,. . per  box  a. 75 

Flake,  about  1x5  lbs. . . .  . . per  lh.  .04 H 

Pearl,  syo  IBs... . . . .  “  .*354 

“  less  quantity - -  «  ..4” 


450 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as . . per  case 

Egg-  0-See  .36  packages . . .  a.  50 

”  Cora  Flaxes,  36  packages .  3.50 

Mepl  Flake ,  36  packages .  *4-03 

5-case  lots .  3.83 

Postum  Cereal — 

1  doz.  xo-oz.  and  %  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

a  doz.  io-oz.  packages .  2.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

2  aoz.  i-lb.  packages .  2.70 

3  doz.'t-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages.  _ _ _  3.60 

Mother’s  Com  Flakes.  36  packages .  2.53 

“  Wheat  Hearts,  s8  packages .  1.90 

Cream  Wheat,  30  packages... 

Wheatjet,  30  packages .  . 

Wbeatena,  36  packager . 

Grape  Nuts,  24  packages . 

Triscun,  30  pack^ea. . _.. 

Vtofi,  36  a-Ifi.  packages . . . . . . . 

Kellogg's  Toasted  Com  Flakes ,  36  packages. 


4-5* 

3  75 

4.50 
a. 70 

2.50 

4  *5 
So 


Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  packages .  1.45 

Banner  Oats,  20  packages .  4.00 

8uaker  Breakfast  Biscuit,  24s .  1.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  34s .  a. 80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  34s .  2.70 

8uaker  Cracked  Wheat,  24s .  3.40 

uaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1.93 

Quaker  Best  Com  Mea],  Yellow  or  White, 

No.  3,  24s .  1 .85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s . .  1.85 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36s .  4.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Crystal . .  1.22 

“  Acidulated .  1.22 

Cox’s,  large .  1.65 

“  »>nall . .  .9754 

Plymouth  Rock,  pink  or  white . .  1 .  as 

Nelson's.. .  i.jo 


—I*— 

• 

Bromangelon,  assorted,  3  dor . .90 

Jell-O,  assorted  flavors,  2  doz . 9® 

Jell-O  Ice  Cream  Powder,  2  dot .  x  .00 

Jellvcon,  assorted  flavors.  3%.  do z . 87# 

Chalmer’s . 95 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . 83 

Tryphosa . .05 

Gelatine,  McKinley's . 85 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddine,  assorted,  s  doz . per  case  x .  70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  xo.8o 

Minute  Gelatine,  flavored . per  doz.  .9s 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Per  lh. 

Long,  25  is . 0954 

Short,  25  is . 09^2 

Cubes  or  Elbows,  24  is . °9% 

Spaghetti,  25  is . 09% 

Vermicelli,  25  is . . . .  .09^ 

Alphabet,  25  is . 09)4 

Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07^ 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  24  pkg . 10 % 

Choice  Grades. 

Macaroni,  short,  25  is . 07 

“  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case. . per  doz. 

Tins,  Keyed  (Jewel),  a  doz.  in  case.  “ 
Large  cartons  or  tins,  a  doz.  in  case.  “ 

Dime  Tumblers,  t  doz.  in  cass. .  ’’ 

Bulk,  13  lbs.._ . . . ...per  lb. 


.90 
.90 
a.oe 
.90 
■  *5 


Thredded  Fish. 


Thistle,  24  packages . . . 63 

Swansdown,  a  doz . . . . . per  doz. 

Osprey,  1  doz . . . .  “ 


New  Mackerel. 


Count 
(about) 
New.  to  bbl. 

Ex. Norway,  No.  i... 170-190 
Ex.Norway,  No.  9. ..230-260 
Ex. Norway,  No.  3. .390-360 
Ex.  Norway,  No.  4.430-460 
Summer 

Ex.Bloaters,  XX. ...100-110 
FancvShore,No.  1.. 130-150 
Ex. Shore,  No.  x...  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  2. ..300-350 
Medium  Irish, No. 9.. 350-400 

Irish,  No.  4 . 400-450 

Small  Irish . 475-5*3 

New  Medium  Shore. 160-180 
New  Large  Shore... .1x0-130 

Large,  No.  9 . 210-020 

Cape  Shore. . **...110-120 

Holland . . . 400-450 


900  lb. 

too  lb. 

50  lb. 

XO 

lb. 

55.00 

18.2a 

9-*5 

2. 

.00 

95.00 

1  j.  10 

6.65 

X 

50 

21.00 

11 . 10 

571 

X  . 

.30 

35-00 

18.10 

9  25 

2. 

.00 

98.00 

14.60 

7.50 

X. 

.65 

36.00 

13.10 

6.65 

X. 

5° 

94.00 

12.60 

6.50 

I  • 

40 

16.50 

8.85 

4.58 

I 

.  xo 

16.00 

8.60 

4-5° 

X  . 

.05 

16.00 

8.60 

4  5° 

I 

.05 

15. 00 

8.1# 

4*25 

X 

.00 

17.00 

4-3J 

X. 

.  xo 

Herring. 

aoo  lb.  100  lb  50  lb.  10  lh.  8  lb. 
Lab.  Split, Lg.  Ne. «...  7.00  4.10 

Lab. Split, Lg. No. 6. so  3.60 
Shore,  Round,  Large.. 

Shore,  Round,  Med  ... 

Ocean  Fish. .  5.00  3.  to 

Shad,  No.  1,  Mess .  n.eo  6.10  3.25  .75 

Shad,  No.  a.  Mesa..... 

Haddock,  Pickled _ 

Red  Salmon . 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs. . x* 


—l6— 

Dressed  Fish  Bricks. 

Gilt  Edge,  2- lb.  bricks,  40  lb*.™ . .  .0654 

Snow  White,  i4b  bricks,  ao  tbs . . . 07 

Favorite  Cod,  a-ib.  bricks,  40  lba_- . o 754 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size,  1  and  3  doz.  In  case .  1.50 

“  small  size,  a  doz.  iB  case . . . .  .90 

Small  Tumblers,  t  dez.  in  ease . .  .90 

Large  Jars,  sealed,  a  doz.  La  o*M . .  1.3* 


Loose  Codfish. 

Extra  Large  Georges  Cod. . oS 

Large  Bank . 0754 

Medium  Bank. . . . 

Pollock. . . . . . . . 

Hake. . . . . . 

In  original  cases,  450  lbs.,  K  c.  lest. 


.0654 


Smoked  Fish. 


New  Extra  Scaled  Herring. . .......per  box 

Boneless  Herring,  fancy  10-ib.  boxes.. ..per  lb. 

Smoked  Salman,  whole  fish._ . .  “ 

Cromarty  Bloaters,  50s........ . ...per  box  1 .15 

“  “  zoos _ _ _  “  a.  20 


.16 

•r3 

•37 


FRESH  FISH. 

P«r 

Halibut . 

Salmon,  Cresh . 25  - 

Codfish . 

Large  Hake  . . . 

Haddock . . 

Spanish  Mackerel. . 

Smelts . 08  - 

White  Cat  Fish . 

Red  Catfish .  - 

Fresh  Herring . a  piece  - 

Snappers . . . 

Ells . . . 

Green  Sea  Bats . 

White  Perch . 

Spotted  Trout .  . 

Shad,  Buck . each  .40  - 

Shad  Roe . each  .40  - 

Rock  Fish . 17  - 

Black  Bass . 

Croakers . . .  - 

Lobsters . ; . 

Steak  Fish  %  cent  per  lb.  additional 


lb. 


.14 

.28, 

.c8 

.06 

••5 

.  X2 

•15 

•13 

.IO 

.OI 

.IO 

.  xo 


.19 

.12 

•45 

•75 

.20 

•15 

.06 

.18 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  “ 

Blue  Points .  “ 

Blue  Points . per  bbl. 

Absecon,  Primes., . per  M. 

Absecon,  Culls . “ 

Rockaways . par  bbl. 


-10.00 

-6.00 

-  5  00 

-  6.50 

-  9.00 

-  4.50 

-  5.50 


CLAMS. 


Clams  . 
Necks. 


.per  M. 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  9.95 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05# 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06% 

5  or  io-box  lots . 06# 

Standard  Brands.  28-lb.  boxes . 06# 
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Blame  the  Bag,  Not  the  Boy 

fllT  If  you  try  to  deliver  eggs  in  paper  bags 
TlJ  or  pasteboard  boxes  you’ll  have  breakage: 

if  you  deliver  them  in  Star  Egg  Carriers  and 
Trays  you  won’t  have  any  breakage.  That’s  our 

proposition  in  a  nutshell,  and  our  booklet, 

“No  Broken  Eggs,”  will  prove  it  to  you. 
Send  for  it.  You’ll  not  only  save  breakage 
by  using  Star  Egg  Carriers  and  Trays,  but  you’ll 
save  time  in  handling  and  please  your  cus¬ 
tomers  better.  You’re  losing  a  cent  per  dozen 
on  all  the  eggs  you  handle  now — figure  what 
that  amounts  to  in  a  year  and  you’ll  write  for 
our  booklet. 

Star  Egg  Carrier  and  Tray  Manufacturing  Co. 

ROCHESTER,  NEW  YORK 


A  GROCERY  BUSINESS 
SUCCESS 

is  usually  made  by  serving  people  so  well 
that  they  are  pleased  to  do  business  with  you. 
When  your  customers  ask  for  pure  foods,  they 
don’t  mean  the  kind  preserved  with  Benzoate 
of  Soda. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

contain  no  drugs  of  any  kind.  They  are 
guaranteed  Pure ,  and  guaranteed  to  please — 
two  reasons  why  they  are  desirable  goods  for 
both  the  merchant  and  the  consumer. 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 


Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


Recto  Dp  the  Profit  on  LOWKEl’S  COCOA  “„dr.  “1 

vertlslna  keeps  It  moving  off  jour  shelves  and  Its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 

The  Walter  M.  Lowney  Company 

BOSTON,  MASS. 
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Seeded  Raisins  — 

Owl,  extra  fancy,  36  is . 07^ 

Fancy,  36  is . 

Blue  Pennant,  36  is . °7% 

Parrot,  36  is . °5X 

Souvenir,  36  is . 06*4 

Glen  Rosa,  36  is . 07% 

Blue  Ribbon,  ^6  is  . . o6y 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 10 

Not-A-Seed,  36  is . 07% 

Griffin,  50  is . - . 06% 

Gray’s,  36  is  . 06% 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05^ 

Sultanas,  50-lb.  boxes . 04^ 


Thompson's,  50  lb.  boxes . 

•05 

Prunes — 

25  lb. 

50  lb. 

Fancy  Santa  Clara,  20-30 . 

. 14 

44  44  30-40 . 

. 09^ 

.09 

“  “  40-50 . 

. 08K 

.08^ 

44  44  50-60 . 

. 07  'A 

■°iVi 

44  44  60-70 . 

. o6j4 

.06 

Ruby,  30-40 . 

‘  ‘  40  50 . 

"  50-60 . 

. 0834 

Oregon,  40-50 . 

“  50-60 . 

Silver . 

Currants — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 07K 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  Boxes . 13K 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12^ 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12^ 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 11% 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70  lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new,  Cal.,  10-is . per  box  -77/4 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb.  .x<# 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .  12^ 

5  or  10  box  lots .  “  *12 

Apricots —  _  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 15% 

5  or  10  box  lots . 15% 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13% 

5  box  lots . 1lV\ 

Choice  Royals,  new,  25  lb.  boxes . 12% 

5  or  10  box  lots . 12 yK 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12% 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvan  a,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 09J4 

5  or  10-box  lots . 09 l/ 

Peaches —  Per  lb. 

Fancy  Muir,  25  lbs . 0954 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 07*4 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07*^ 

Whole,  50  lbs . °5% 

Fancy,  pared,  25  lbs . 18# 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas — 

Selected,  10  hands,  packed  1  in  barrel.. 

9 


2  in  crate  .. 

1  in  barrel.. 

2  in  crate... 

3  " 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size . 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3 

*•  176-200 .  3. 

“  216-250 .  3 

”  288-300 .  3. 

Golden  Russetts,  126-150 .  3 

44  176-200 . 

“  216-250 . .  3 

“  288-300 .  3. 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  3 

“  54  64-80 .  4 

Russetts,  36-46-96 .  3. 

“  54-64-80 .  4 

Messina  Lemons — 

Extra  fancy,  300  size . 

“  360  size .  3 

Choice,  300  size . 

“  360  size . 

California  Lemons — 

Extra  fancy,  300  size . 

360  size . 

Choice,  300  size . 

“  360  size .  3 

Pineapples — 

Fancy,  18-24 .  3 

Fancy,  30  size . 

Fancy,  36-42  size . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

Extra  fancy  Navels,  126-150 .  3 

Extra  fancy  Navels,  176-216 .  2 

Extra  fancy  Navels,  250, 288-324 .  3 


Per  bunch. 

.  2. co 

.  1-75 

.  z  •  65 

.  z-25 

.  1  15 

.  1. 10 

. 95 

. 85 

Per  sack 

.  3-75 

.  3-50 


02 

25 

23 

OO 

OO 

*5 

00 

00 


-3 -Jo 
-3-75 
-2.75 
-3-35 
“3 '5° 
-3-25 
-3-75 
-3.25 


-3-50 
co  -5 . 00 
02  -3.25 
OO  -4.50 
Per  box 
-3-75 
-3-75 
3-25 
3*5 
Per  box 
3-75 
J-75 
-3  25 
-3-5° 


00 


*5 


5° 


-4.00 

-4.00 

-3-25 

2.50 
-3 -so 
-3-7S 
-3-«5 


HORSERADISH. 

Tumblers,  io-«.  size.  .  dor . - . per  dot. 

Tumblem,  j-c.  size,  s  doz .  " 

Tttmbiers ,  10-e. ,  Lord's  Prayer, .  do*.  ~ 
Tumbler*,  imt.  cut  giu*,  10-e.,  a  do*.  ** 


«5 

•45 

•»5 

•*5 
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INK. 

Arnold’s,  black,  32 . - . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  . . 2] 

Stafford,  Commercial,  32 . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimneys — 

Macbeth  Pearl  Top .  4.20 

Acme  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top- .  a. 7 

Crystal,  Crimp  Top.. . 

No.  o  Tubular  Lantern  Globe 
Cold  Blast . 

Jumbo  Chimneys,  plain . per  do*.  .75  .85 

“  ace.,  107-  “  .90  r.oo 

No.  o.  No.  1.  No.  *. 

Banner  Burners- . . . .  .45  .53  .75 

No  charge  for  packages. 

Oil  Cans —  Per  doz. 

i-gal.,  glass .  *.25 

1  -gal.,  galvanized,  PearL .  1.90 

5-gal.,  Lennox,  spout .  5 . 50 

5-gal-,  **  spigot .  6.5° 

5-gal.,  Columbia 
5-gal.,  Banner..- 


No.  0. 

No.  1. 

No.  2. 

4.20 

4-50 

510 

360 

4.20 

4.80 

a. 70 

3-30 

3.90 

a.  xo 

2.70 

3.30 

IS . 

-5  doz. 

*•73 

. 

..5  do*. 

3-75 

No.  1. 

No.  *. 

1: 


.00 

00 


5-gal.,  Climax.,  pump . . . . .  zo.oo 

5-gal.,  Homo  Rule,  pump . - . . . .  12.00 

Lanterns — 

No.  o,  Standard  •••••••••••••••••••••a 

NO.  O.  D&8h  . . 

Cold  Blast 


15° 

6.50 

8.00 


LIME. 

Chloride,  Acme,  silling,  25-lb.  boxes,  >  lb .  1 . 5* 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  do* .  3.75 

Babbitt's  Lye,  4 do* .  3.25 

Lewis' Lye .  3.25 

Red  Seal,  s  dot . - .  1.90 

“  4  do*.  •••••••••. ••**•**••••••»••. ****••«••  ••••••  4  *  00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 1 44  bxs. ,4  cs.lots  3.75 
Crescent,  Dia.  5  size,  144  bxs., 4  cs.  lots  .....  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  14a  bxs.,  20  cs.  lots.  .95 
“  44  44  2^  gr.  cs.,  8  cs.  lots  2.35 

“  '  *'  44  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

44  44  44  44  3  gr.es..  7  cs. lots  2.55 

“  "  “  44  5  “  4  "  425 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots 2.50 

Parlor  Brands — > 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

“  Dia.  1  size,  2  Vj  gr.es., 8 cs. lots.  2  40 

44  44  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  44  41  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia.8size.5gr.es. ,4  cs.lots  3.50 
44  14  Dia. 5size,i44txs.,4cs. lots  3.75 

Chips,  Dia.  •  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
**  44  “  100/3  bx.  pkgs.,  5  cs.  lots.  3-3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  44  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  "  “  5  “  4  “  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

“  “  “  5  “  .  4-50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 
Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  **  6  t7  5  44  4  44  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

"  “  “  “  10  “  2“..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2 . 25 

Vulcan,  No.  2,  50  gr.  to  case .  25.00 

“  41  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atmore  &  Son- 

Extra  Family,  See  dicta  Per  cate. 

No.  5,  6  glass  Jars . .. . . 4.50 

No.  3.  6  glass  Jan . . . - .  3.10 

No.  18,  27  and  68,  wooden  pafis.m... per  lb.  .13 
Barrels,  halves,  quarters  and  kits..*  44  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails . . . ......  2.65 

No.  xo,  6  wooden  pails  . . ....  6. 50 

Celebrated,  Seedless — 

Bbls..  and  #*.. . per  lb.  .08^ 

Wooaen  palls,  18,  37  and  68  lbs .  •*  .09$^ 

Wooden  kits,  Nos.  ao-35 .  44  .09 

Wooden  kits.  Nos.  20-35 .  44  .08 

Keystone —  Per  lb. 

Bbls..  y>%  and  . .  .07& 

Wooaen  palls,  x8,  37  and  68  lbs.. . 08^ 

Condensed  cartons,  2  dos.  to  case.. ...gross  xi.oo 
Condensed  cartons,  6%  dox.  to  case.. gross  xx.oo 

Barrels,  #b,  Vs . per  lb.  .10 

Wooden  kits.  Nos.  ao-35 .  44  .08 

Wooden  kits.  Nos,  85-40 .  44  .10% 
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Schimmel’s — 

Bbls.,  bbls.  and  30-lb.  . 07$^ 

z8  and  37-lb.  kanakins . 07^ 

10-lb.  kanakins,  6  to  crate . per  doz.  xo.  30 

5-lb.  44  6  to  crate .  44  5.75 

5-lb.  glass  jars,  6  to  crate .  44  6.15 

Campbell’s,  30-lb.  pails... . 08 

Mrs.  Wells’.  bbls..  %  bbls.  and  30-lb.  kits . 06 

New  Year,  obis.,  Kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  V  bbls.  and  30-lb.  kits . 04^ 

National,  bbls..  bbls.  and  30-lb.  kits . ....  .07 

Srmthwark.  bbls  V  bbls.  and  30-lb.  pails. .....  .0 

Brick's  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  bbls.  250  lbs.  y  bbls.  125 

lbs  ,  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs., 60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  or  ’er. 

Tins,  5  lb.,  doz.  in  crate . Per  crate 

Brick's  Old  Homestead —  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07J4 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  V  gr .  2.90 

«  “  “  “  %  “ .  5-75 


OILS. 


Stove  Gasoline...  . . 

Headlight,  ijo  test..... 


OLIVES. 


Per  gal. 
.  .155* 

•  .xx 


Per  doz. 


Extra  Queen — 

Imported,  No.  10,  2  doz . . .  2.70 

“  J9>  1  “  .  4-50 

“  32,  1  44  .  6.80 

44  44  16,  2  44  .  2.40 

“  “  8,3  -  . 90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  2.30 

4  44  14,  a  44  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . 90 

Fancy*,  No.  14,  panel  bottle,  2  doz .  2.25 

44  44  10,  44  2  "  .  1.40 

Olives  in  bulk —  1  gal.  pails.  2  gal.  pails.  5  gal.  kegs 


X . 

.  i-35 

2.65 

^“5-65 " 

XX . 

.  t-45 

2.85 

6.15 

XXX . 

.  i-75 

3-35 

7.00 

xxxx . 

3.85 

8.00 

xxxxx... 

4.20 

10.25 

Mammoth. .v, 

5-i5 

11.60 

Kegs,  large, 

i  gallon . 

PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

44  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8-%  gal.  cans,  case 12.00 

4  4  4  4  44  glass,  small.  2  doz. case 

44  44  44  44  med.,  44  44 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 

American  Oil. 

Per  doz. 

Stobrer’s,  No.  8,  *  doz . 55 

"  No.  16,  a  doz . 90 

"  No.  3*,  x  doz- .  1.85 

Keystone,  bottles,  a  doz... . . . .90 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints- . per  doz.  4.75 

"  “  quarts. .  “  5. 75 

“  zo-oz.  jars .  “  a.  50 

”  ro-lb.  pails . per  pail  2 . 50 

Tripe,  ic-lb.  pails .  “  .90 

"  5-gal'  Kegs . perheg  a. 00 

Pigs’  Feet,  10-lb.  palls- . per  pall  r.oo 

“  5-gal.  kegs . per  keg  a  *5 

Pickled  Beef  Salad,  in  glass . per  doz.  z.ro 

“  Tripe,  in  glass .  “  i.zo 

“  Ox  Heart,  in  glass .  "  1. 10 

*'  Pigs’ Feet,  in  glass .  "  1.10 

Russian  Sardines . per  keg  .75 

“  s-lb.  pads . per  pail  .50 

“  xo-lb.  pails . — — ...  "  1. 00 


POTATO  CHIPS. 


r-lb.  packages,  bbls.,  *5  lbs . 

Loose,  bbls. ,  30  lbs . .... 

3^ -lb.  packages,  za-lb.  boxes.... 


■  i8« 
.18 


PEANUT  BUTTER. 

McLaren’* —  Per  doz. 

Small,  2  doz . . . - . 90 

Medium,  1  doz.- . . .  1.50 

Large,  1  doz . . . — . — . .  1.75 

P  Canute  Lie,  No.  a  jars,  a  doz . - .  1.85 

“  No.  4  jars,  3  dos . . . .  .92 

Beardslejr’a —  Per  dos. 

Small  jars,  a  doz . — . . .  .90 

Medium  jars,  2  doz . — . . .  t.05 

Large  jam,  1  dos. a. 35 


— 20 - 

PICKLES. 

45  gals.,  1200s .  g.sj 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  .  a. 25 

10  gals.,  450s,  “  .  a. 65 

10  gals.,  600s,  “  .  a. 65 

16  gals  ,  600s,  '*  4.50 

16  gals.,  600s,  "  dills .  4.50 

45  gals.,  1400s,  "  "  .  10. as 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  “  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  doz . per  doz.  x .00 

Chow,  “  pints,  a  doz.  “  1.00 

Gherkins,  sour,  "  “  "  "  j.oo 

Mixed,  “  “  “  "  “  1. 00 

Assorted,  "  ••  "  ••  «  ,  to 

Gherkins,  sweet,  11  “  11  •*  1.25 

White  Onions,  "  **  "  "  1,40 

Sweet  Plckie*,  500s  to  600s.  5  gal . per  keg  9. 75 

“  1,000s,  5  gal . .  "  j.40 

“  a, 000s,  5  gal .  “  3. *5 

Chow-Chow,  No.  i,  5-gal.  kegs .  1.95 

“  No.  * .5  gal .  1.75 

Chow  and  Mixed  Pickles,  *  gal . per  pail  r.oo 

Williams  Bros. —  Per  do*. 

No.  8,  Sour  Gherkins,  a  doz- . 85 

No.  8,  Sweet  Gherkins,  a  doz . 85 

No.  8,  Sour  Mixed,  a  doz . 85 

No.  8,  Sour,  assorted,  a  doz . . . . . 85 

No.  8,  Chow-Chow,  a  do* . 8| 

No.  8,  Onions,  1  doz . . . 


VINEGAR. 

Pure  ex.  cider,  45  grain,... . 

"  “  40  “  . 

Distilled,  45  grain . 

“  4o  “  : . 

Fermented,  45  grain . 

'*  40  “  . 

Lutz  &  Schramm  pure  cider . 

distilled  white . 

44  pickling  white . 


Per  gal. 
15  Vt. 
14% 

09  , 

°9# 
08# 
21 

13 


PROVISIONS. 

Hama,  sklnback,  18-20  lbs . . . . .  .19 

"  14-16  lbs . .  .ij% 

“  io-i2  lbs . — ,  .18 

Picnics,  6-8  lbs . . . . . - . 13^ 

Dried  Beef,  sets,  city  smoked . - . .  .18 

“  tenders  and  Knocks.- . . . .  .18 

“  air  dried,  sets . 

“  “  tenders  and  knucks . 21 

Jersey  Pork,  butt . . . -..per  bbl.  29.00 

“  family . . . .  *•  31.02 

Breakfast  Bacon,  rib  In . . . .  .  10 

“  boneles* . . . . . .  .2* 

S.  P.  Bellies.  I4-X5  lbs . i6j< 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . - . >8 

Beef  Tongues,  smoked,  5-6  ibs .  11 .00 

Cooked  Compressed  Ham,  25-Ib.  boxes . 

Covered  Hams,  H-cent  extra ;  Covered  Should.**, 
Picnic*  and  Bacon,  >4 -cent  extra. 

Swift  &  Co. — 


Premium  brand  Hams,  8  to  10  ibs. . . 

.20 

it 

“  i*  lb . — . 

.30 

It 

"  14  to  z6  lbs . . 

.20 

It 

"  18  lb . . . . 

.  to 

It 

"  skinned,  18-20  lbs— 

.2| 

tl 

"  boiled,  skinned,  Cat- 

less _ — . — 

•  3* 

It 

Bacon . - . . . 

•  *5 

« 

Dried  Beef,  insides.. 

.30 

«• 

Tongues,  short  eat. ... 

.22 

Winchester  brand  Hams,  skinned,  all  arm.. 

.20 

<1 

8  to  to  lbs.  aver... 

.19 

•  1 

xa  lbs.  aver . 

•19 

II 

14  to  16  lbs.  aver... 

II 

16  to  18  lbs.  aver  „ 

II 

44  Picnic . 

.i=M 

bove  average  loose,  if  packed  &  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure, 
per  lb. 

Tierces,  about  340  Ibs . .  .15 

Plain  tubs,  50  and  60-lb.  cans . 15J4 

10-lb.  tin  pails,  60  lbs . — . .  .t6 

5-lb.  “  60  lbs . i(% 

3-lb.  “  60  lbs. . . —  .)6j4 

Swift  &  Co.— 

Premium  brand,  tierces . 

Silver  Leafbrand,  tierces— . . 

Jewel,  compound,  tleroesi. . — ... 

Cotosuet,  tierces . — . — , 


Compound, 
per  lb. 


•  ii!4 

.1  H 
.11** 

>  7A 


•  >6« 
■  I5« 
.t*M 
.11H 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native- . . . 

Common  - . ..... 

Western  Dressed  Beef — 

Choice,  native  cattle . — . 

Common  to  fair . — . . 

City  Dressed  Veal — 

Prime . — . - 

Good  to  choice . . 

Dressed  Hogs — 

Pig* . . . 

Hogs,  heavy . 

"  180  Ibs . . . 

*•  160  Ibs . 

«  140  lbs . — , 


Per  Ik. 

.09  -.11 

.Tlj4-.*3 
.09  -.II 

-.15 
IJ  --«5 

-.1* 

-.»5 

-.15 

-IS 

-.15 
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“As  Good  as  the  ‘J.  M.’ 


99 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.z - 


Coffee  appearances  are  deceptive, 
some  that  look  good  may  not  taste 
good  in  the  cup  and  vice  versa. 

We  guarantee  to  give  you  the 
exact  goods  you  buy,  not  only  once 
but  all  the  time,  and  assure  you  when 
quality  is  considered  our  price  will  be 
the  lowest. 

Our  reputation  has  been  acquired 
through  nearly  one  hundred  years  of 
fair  business  dealings. 

Samuel  Wilde’s  Sons  Co.,  Ldeven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Are  you  making  e^ny 
"Exton”  effort? 

Do  you  realize  how  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  the  best?  Exton  Crackers 
are  this  kind.  They 
please  in  every  in¬ 
stance,  and  a  satisfied 
customer  is  the  best 
advertisement  you  can 
have.  Crisp  with  a 
crispness  that  remains. 

The  flavor  unexcelled. 

And  excellence  unapproached.  Ask  your  jobber. 
The  name  EXTON  is  easy  to  remember,  and  your 
profit  will  be  satisfactory. 

A.  EXTON  &  CO.,  -  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  "Exton” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only- — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  Croft’s 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market.  , 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 
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Dr  e.i.4  Sheep  and  Lambs-— 

Lamb,  western,  good . 

"  *'  culls  . 

Sheep,  choice . . . 

“  medium  . . 


....  .17  -.18 
-.17 

....  .15  -.16 
....  .14  -.IS 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . each 

Cow  Tongues . '. . jo 

Calf  Heads,  scalded  . 50 

Sweetbreads,  veal . per  pair  .40 

"  beef . per  doz. 

Calf  Livers . per  lb.  .*0 

Beef  Kidneys . per  do*. 

Beef  Livers . 

Ox  Tails . per  do*.  .5* 

Hearts,  beef. . per  lb.  .oj 

Rolls,  beef. . . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 17 

“  “  western  . . .17 


-  *75 

-  •  7° 

-  -75 

-  -50 
-1. 00 

-  *5 
-1. 00 

-  .  06 

-  «S 

-  es 


•  19 

•19 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  10  lbs . 

"  young  toms,  1$  to  17  lbs . 

Old  hens  and  toms . ... 

Common  to  good . 20 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 38 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . 38 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 38 

Western,  4  to  4)4  lbs.  to  pair,  fancy . 

“  3  to  3)4  lbs.  to  pair,  fancy . 

“  fair  to  good . 18 

Fowls — 

Western,  fancy . . . 

Heavy  Roasters,  4  to  5  lbi._ . 

Fair  to  good. . 

Old  cocks . . 

Squabs — 

Prime,  large,  fancy . 

Mixed, . 

Dark . . . . 


LIVE  POULTRY. 


feet  on  and 

Per  lb. 

•24 

-.27 

•*4 

-••7 

.24 

-.27 

.20 

-.22 

•  38 

-.43 

.38 

-.42 

.38 

-.42 

.22 

-.24 

.23 

-.35 

.  r8 

-.30 

.to 

-.21 

.20 

-.23 

20 

•15 

“.l6 

Per 

doz. 

4 • 5°~5 • 5® 

3.00- 

-4.00 

1.75- 

-2  5* 

Spring  Chickens,  nearby,  1)4  to  a  lbs . 

Large  Springers . . . 

Per  lb. 

■3%  -.38 
.25  -.28 
.21  -.22 

TVioVi 

.17  -.r8 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs,  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .83 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doe. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  x,  1  doz .  a.  30 

“  No.  2,  1  doz .  4.  xo 

“  No.  3,  %  doz . .  6.30 

“  11  No.  4,  >6  doz .  8.15 

P.  P.  Sauce,  No.  1,  a  doz . .. . .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz . . .  2.10 

No.  x,  cans,  x  doz .  a. 30 

No.  a,  cans,  z  doz . . .  4.10 

No.  3,  cans,  ^  doz......* . 3.35 

No.  4,  cans,  %  doz... . . 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Per  do*. 
■97% 
55 


Tellies — 

No.  3a,  jars . . . 

No.  4^,  toy  palls . 

American,  pure  apple,  tumblers,  assorted 

slices . 

Schimmel’s  No.  10,  tumblers.. . 

National,  No.  10,  tumblers . 72% 

**  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  ^o-lb.  pails . .  .13^ 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . 06 

4%-lb.  toy  pails,  )£  doz.... .  4.15 

Fruit  Butters —  Per  doz. 


88 

•83 


Apple,  No.  32,  jars  . 


98 


•  33»  J1 

Southwark,  No.  3,  tins .  1.00 

No.  5,  toy  palls .  3.70 

30-lb.  pads . per  pail 

**  ao  lb.  crocks . per  lb. 

“  Schimmers,  30-lb.  palls .  ** 

Prune,  30-lb.  pails .  11 

Peacb,  30  lb.  pails . “ 

Jam* — 

Schimmers,  pure,  jars,  s  doz.. „ .  1.70 

Southwark,  assorted,  jars,  a  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmers,  pure . 

Warrock’s  Guava  Jelly— 

1 -lb.  tumblers . 

Hlb  “  . 


1.08 

■°7% 

.06 

■07% 

“7 


i.«| 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  8.  P.  Strength. 


Spirits  Camphor.... . 

Spirits  Painters’  Commercial... 


Syrup  squills . 

Syrup  Rhubarb .. 

Syrup  Ipecac . 

Turlington  Balsai 
Golden  Tincture 
Tincture  Arnica . 


Bateman  Drops,  rd  hots.. 


JC.  s« 

IOC. 8Z. 

•5C* 

•  83 

1.23 

•45 

P 

■45 

•  »5 

1.95 

..... 

•85 

*•95 

•45 

•85 

»-»5 

-45 

•85 

••95 

•45 

•2s 

1.95 

•45 

•  85 

1.93 

•45 

•83 

••93 

•45 

•  85 

••95 

•45 

•  85 

*•93 

•45 

■  85 

*•93 

ee  ... 

•  83 

-45 

•  85 

J.95 

•45 

■8s 

*•95 

•45 

•  85 

*•95 

45 

.85 

*•93 

. 

per  doz. 

.86 

Turpentine . 

Laudanum,  ioc.  size . 

“  25c.  size .  "  1. pj 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . _ . per  lb.  .03 

Borax,  powdered,  bulk.. . per  lb.  .07 

“  Tump,  bulk .  “  .00 

Butter  Color,  W.  &  R„ . per  doz.  t.og 

Blnestone,  bulk. . „ . ....per  lb.  .08 

Copperas .  **  .01% 

Camphor,  gum,  i-oz.  blocks .  “  .05 

“  flakes,  250-lb.  bbls . .  "  .oaW 

“  "  less  quantity .  "  .03M 

"  Tar  Balls,  sso-lb.  bbls . .  "  .oust 

"  "  less  quantity .  "  .03)5 

Castoria,  Fletcher's . per  dos.  s.8o 

"  Pitcher's. . . „.  *•  .,j 

Carbonate  of  Ammonia,.... . . per  lb.  .11 

Epsom  Salts . „ . . .  “  .oa 

Glauber  Salta.. . . _ . .  "  .oz)4 

Glue,  ordinary . . . . .  "  -oo)4 

“  white . . . .  -  ,eo 

Gum  Arabic . . . — . . —  "  .50 

Haarlem  Oil. . . . . . per  doz.  .30 

Husband’s  Magnesia . . . .  "  a. 85 

Jamaica  Ginger,  Hires',  flasks_ . .  **  ,90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  per  doz.  .36 

"  M.  &  R.,  y-lb.  boxes . per  lb.  .»3 

“  “  lozenges,  j-R>.  boxes  “  .*7 

“  4*,  fi»,  8e,  iss,  ids,  5-fl).  boxes  "  .04 

"  root _ ....... — . . . . . "  .11 

Putty,  25-lb.  cans . per  100  lbs.  1  .do 

"  50-Ib.  Gans . . .  "  1.55 

Petroleum  Jelly,  screw  top,  jc.  size  ...per  do*.  .35 
4t  **  ioc,  size  M  11 

Paris  Green,  roo-125-lb.  kegs- . per  lb.  .24)4 

“  )f -lb.  packages . . .  "  .29 

••  )4-lb.  packages . . .  "  .28 

“  i-lb.  packages . .  “  .31 

Rosin .  "  .04 

Roach  Powder,  Omega,  4-oz.  cans . .  .80 

“  “  . . . per  gross  9.00 

Roachsault,  10c.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  ,o6)i 

“  granulated,  about  100-lb.  kegs  “  .06)5 

Sulphur,  flour,  175-lb.  bbls . per  100  lbs.  z.55 

“  100-lb.  bags . . . .  3.35 

"  less  quantity . per  lb.  .03)4 

Venetian  Red . .. .  “  .01 

Whiting  . .  '•  .0* 

Goff's —  Per  doz, 

Cough  Syrup,  25c.  size .  1.95 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  j .  20 

Horse  and  Cattle  Powder.  15c.  size .  1.30 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5. . 40 

No.  10 . 75 

Tube  V . 7J 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules  . . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  35  bricks . per  box 

Sealing  Wax .  “ 

Silver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

quarts .  “ 

all  oris. . . each 

bbls .  “ 

Is .  « 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  35c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  slse 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders,  10c.  size 


4-15 

.60 

•oj 
1.25 
•75 
1 .00 
.30 

ii0 

6.00 


3-75 

2.00 

3.00 

4.00 

2.00 

4.00 

4.00 

•75 


Extracts  an_  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  3  size . 90 

No.  3  size .  a.oo 

No.  4  size .  3.25 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  2  zlze  .85 
No.  3  size  1.75 

No.  4  size  a.oo 

Lemon,  No.  3  alee . 90 

Orange,  No.  s  size.... . ...... . 90 


—23— 


SAUER’S 

PURE  •  e- 

EXTRACTS 

For  Flavoring  Ices.  Cakes  trc,i 
BEST  BY  TEST.  AT  YOUP  G  R  O  C  E  R  S  1 0  C  £,  2  5  it. 

AOtr  AT  SALC  or  ANY  flPfl  NO  IN  ■»  m  .  UNiTfl)  STATE 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . . . 43 

No.  a,  Vanilla  and  Rose . 90 

No.  a,  Lemon  and  assorted . 85 

No.  4,  “  "  .  2.00 

No.  4,  Vanilla  . .  3.35 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  *1.80 

Bulk.  pts.  qts.  )4gals.  gals. 

XXX  Vanilla .  1.50  3.00  6.00  13.00 

XX  Vanilla .  1.25 


a. 50 
a.oo 


5.00 

4.00 


so. 00 

8.00 


X  Vanilla. 

Lemon,  Ginger,  W in¬ 
tergreen  ,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peacb,  Rose,  Apricot, 

Violet .  1.50  a. 75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.s(  a.ag  4.00 

Kitchen  Queen — 

Extract  Vanilla,  No.  sj .  a.oo 

**  No.  aX . 80 

"  No.  X . 45 

Extract  Lemon,  No.  as . 1.75 

“  No.  aX . 80 

«  No.  X. . 45 

IngersoU’s  Flavoring  Extracts— 

High  Grade  Vanilla . . 

**  T^mon . . 

Select  Vanilla . . . 

•*  Lemon 

“  assorted.- . 

"  small  size _ _ 


7-5« 
7.00 
Per  doz. 


*•75 

.85 

;8S 

•45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet . . . . .  1 .  to 

“  Rennet  Tablets,  3  doz... . .75 

Shinn  &  Kirk’s  Liquid  Rennet, 
it  Tz 


>’•  Junket  Table's,  3  doz... 


1. So 

.Eo 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

y2  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy's  1843  Apple  Juice,  1  doz.  qts. . .  3.50 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  t  doz.  qts......  3.75 

“  “  3  doz.  pts .  4.35 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  "  2  doz.  pts .  4.35 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  73  packs . 47 

Fleer’s  Chiclets,  3  lb3. ,  bulk .  1 . 25 

Spearmint,  20  packs,  ioc  pieces . .  .55 


RICE. 

Extra  Fancy  Head,  XXXX,  ioo-lb.  bags.. 

Fancy  Head,  ioo-lb.  bags . 

Extra  choice,  xoo-lb.  bags . . 

Prime,  ioo-lb.  bags . 

Japan  style,  fancy,  ioo-lb.  bags. . . . 

**  choice,  ioo-lb.  bags . ... . 

Java,  fancy,  polished,  100-Ib.  hags., . 

B.  Fischer  &  Co, — 


Per  lb. 

•«7 

.06 

•«5)4 

•«5fc 

•°4)4 

■°3% 

•5 


^  THE  FIIESl  EKADE  PRQDBCED _ 

PACKED  E*au3lVtst  Bt 

i. 

Lsrgef  Dijiribo*frs  of  Po<Krt  ill 
It*  United  5lJl«  j 

-  M 

Fischer's,  choicest  head,  i ,  2  and  3-lb.  bags  .07  V{ 
Queen  Quality,  fancy  head,  1,  3  and  5-lb. bags  .06^4 
Imperial,  fanciest  Japan,  1,  3  and  5-lb.  bags  -04}^ 

Coronet,  selected  head,  1  and  3-lb.  bags . 0554 

Cracked,  head,  i-lb.  bags . 04 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags  .o6J£ 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 05 
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East  India,  head,  i-lb.  bags . 07^ 

XXXX,  fanciest  head,  ioo-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  ioo-lb.  bags . 06 

Choice  head,  ioo-lb.  bags . 05% 

Head,  ioo-lb.  bags . 05 

Fancy  Java,  head,  ioo-lb.  bags . 05# 

Extra  fanciest  Patna,  ioo-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags . 06 

Choice  screenings,  ioo-lb.  bags . 03# 

No.  2  screenings,  ioo-lb.  bags . 02 % 

Extra  fanciest  Japan,  ioo-lb.  bags,7 . 03^ 

Fancy’Japan,  ioo-lb.  bags . 03J6 

Ordinary  Japan,  ioo-lb.  bags . 03 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  t  w 

**  60  5-lb.  bags .  4;£, 

«  «  M-)b  bag* .  j.TI 

30io-lb  bag* . 

US  *)4-lb.  bags .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  250-lb.  bags . . . 2.50 

"  28-lb.  bags . jj 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  s.49 

“  180-lb.  sacks .  1.55 

Cheese,  280- lb.  bbls .  0.4* 

Packing,  70-lb.  cotton  bags . 4* 

“  140-lb.  cotton  bags . 73 

Ivory,  dime  size,  36  wooden  boxes  to  eas* .  s.ae 

New  Ivory,  24  large  cartons  to  case .  1 . 50 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  10  obis,  or  more,  1%  per  cent,  discount  nit 
be  allowed. 


SALAD  DRESSING. 

Durkee’s,  large,  1  doz . . . 

“  small,  t  doz.. . . . . . . 

“  picnic,  2  doz . 

Schlmmel’s,  small,  s  do* . 

My  Wife’s,  large,  1  dos. . . . . . 

“  small,  a  do* . . . . . 

Snider’s,  No.  8,  2  doz.....„ . 


SAL  SODA. 


. 1 


Bbls.,  400  lbs . . 

Ktfts,  150  lbs . . 

So-lb.  boxes,  bulk  cr 


SAUCES. 

bee  &  Perrins' — 

W  ores  ter  s  Hire,  qnnrte  . 

”  pint*  . . 

”  %  Pint. . . . 

Snider’s— 

Chili,  No.  z6,  1  dos . . 

"  No.  8,  2  doz . . . . 

Oyster  Cocktail,  No.  16,  s  doz.. . 

“  No.  8,  2  doz . . 

Worcester,  Campbell’s,  No.  8,  a  doz 
North  of  England,  No.  8,  3  de *.„.... 
Chef,  3  doz..- . . 


Fordo*. 

••  4*5 
••  »-75 
..  .95 

..  .90 

„  o.jo  . 

*.50 
..  1.40 


•  to 
■95 


Per  dos. 

„  7.50 

-  4-50 

■  .60 

••  ■■S3 
~  *.40 

-  ■•« 

..  *.40 


::::::::::  :1 


SODA — BI=CARB. 

Per  lb. 

Babbitt’s  ^s,  25  lb . 05^ 

Arm  &  Hammer,  1  lb.  pkgs.,  36  lbs . 05 

“  )4  “  “  36  ‘  . °5% 

“  %  "  "  36  “  . 06 

"  I  lb,  and  %s  pkgs.,  36  lbs . 05 1/ 

%  "  ¥?.  .  ••05)2 1 


Dwights,  x  lb. 

“  )4“ 

“  %{ 


1,  )4  and  %  lb  ,  36  lbs . 05  )£ 


05  , 
■°5% 
06 


pkgs.,  36  lbs 

“  35 

-  “  36 

1  and  y2  lb.  pkgs.,  36  lbs . 05)4 

1,  y  and  )4  lb.  pkgs..  36  lbs . 05)? 

Swan,  kegs  no  lbs . 01J3  j 

Bi  Carb  ,  bulk . 02% 


SOFT  DRINKS. 

Per  doz. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  plots,  a  doz .  a.  10 

Sarsaparilla,  extra  quality,  pints, s  do*- .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz .  9.10 

Birch  Beer,  eztra  quality,  pints,  a  doz .  a. 10 

Lemon  Soda,  extra  quality,  2  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  s  doz .  a.  10 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bblz.  9.00 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate .  i.8e 

Root  Beer  Extract,  Hires’,  1  doz .  1.5s 

Hires'  Root  Beer,  Carbonated,  a  doz . 87J 4  I 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87)4 

Welch’s  Grape  Juice,  case  quarts,  1  doi.„ .  4.15 

“  “  pints,  *  doa .  4.75 

“  "  “  )4-pints,  3  dos .  4.30 

”  “  “  4-ounce,  6  doz .  5.00 

”  "  "  14-gallons,  8  bottles  5.00 

Schuble’s  Grape  Juice,  quarts,  r  doz. .  4.00 

“  “  pints,  2  doz., .  4.50 

“  "  half  pints,  3  oz .  4.00 

“  “  4  oz.,  6  doz .  5.00 

5  per  cent,  discount  on  5  case  lots. 
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For  the  Retail  Grocer 


Swift’s 

Pride 

Cleanser 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 

Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


r 


Want  to  make  your 
Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass 


v; 


y 


1  Imitated  But  Not  Equaled 

1  o  A  i  -  n 

Pearl  Borax  Soap  fl  ■  3  J  Young's  Scouring 

Pearl  Borax  H  Soap 

Soap  Powder  ^  A  J&.  Cygnet  Soap 

1  G .  il  fl  0 

I  CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 

If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 

BE  AS  SUSPICIOUS  AS  TOD  LIKE 

Don’t  buy  a  thousand  pounds  of  coffee  from  us  the  first  mail 
order  you  give  us.  First  get  acquainted  with  the  mail  plan  of 
doing  business.  Buy  a  small  order  first  and  compare  and 
compare — and  compare — to  see  that  you  got  exactly  what  you 
bought.  Be  as  suspicious  as  you  like;  we’ll  hold  you  all  the 
tighter  afterward. 

If  you  don’t  find  you’re  buying  cheaper  by  mail  than  through 
salesmen,  don’t  buy  by  mail  again.  Send  for  samples  (TEAS 
OR  COFFEES)  first. 

nunurf  fi  n  ■  niiiioi r  RoastersandPac^ers^easan(1^0^ees 

Dun Y EE  &  BflnWlgt89  front  st.,  newyork 

ESTABLISHED  1897 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatub,  &  gross- .  2.50 

Boo  Ami,  lo-centsize . ^  groas  a. 50 

Electro  Silicon,  1  doi . per  dor.  .7a 

Puli  Liquid,  large,  3  dor . per  gross  16.50 

“  “  "  3  dor . per  dor.  1.45 

"  "  small . per  gross  7.00 

"  "  “  . per  dor.  .6a 

Putr  Paste,  large . per  dor.  .55 


Old  Dutch  Cleanser,  48  cans . 

L  I  X  R  Washing  Tablets . 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s . 

Pride  Washing  Powder,  100  i<... 

Pride  Washing  Powder,  100  5c... 

Pride  Cleanser,  50  cans . 

LAUNDRY  SOAPS. 

Brand  and  Manufacturer. 


Description, 
Bars.  Lbs. 


Less  than 
5  boxes. 


Acme,  Lautz  Bros . 

100 

3-  *‘° 

Ark,  Fairbank . 

100 

1.86 

America,  C.  F.  Miller . 

72 

90  2.90 

Best,  B.  T.  Babbitt . 

100 

75  3- 80 

Borax,  Dreyiloppel . 

40 

40  2.70 

44  Naptha,  Eavenson . 

100 

br.l.  390 

100 

br.l.  4.90 

4  Pearl,  Young  &  Co . 

40 

40  2.80 

44  Novelty,  Day  &  Frick . 

40 

40  2.85 

44  Red  heal,  lomson . 

100 

4.00 

Bee,  Colgate  &  Co . 

100 

3.90 

Big  Master.  Lautz  Bros . 

70 

2.85 

Circus . 

100 

3 -bo 

Crystal,  Brooke . 

100 

3.80 

Coal  Oil  Johnny . 

100 

...  4  00 

Fels-Naptha,  Fels  &  Co . 

100 

75  400 

5  case  lots . . . 

Flint  Polish,  Day  &  Frick . 

36 

3-95 
36  1-3° 

German  Mottled . 

72 

6°  3-35 

Grand  Pa  Wonder,  Beaver  Sp.Co. 

5° 

large  3.25 

50 

small  1 .95 

Glycerine  Tar . 

So 

1.95 

Ivory,  P.  &  G . 

IOO 

IOOZ.  7.00 

IOO 

60Z.  4.00 

Lenox,  “  . 

IOO 

12  OZ.  3. 50 

Lifebuoy,  Lever  Bros . 

50 

...  2.00 

Marseilles  White,  Lautz . 

IOO 

5  ct.  4.00 

“  44  44  1’ndrysize 

IOO 

...  6.00 

Miller’s,  C.  Miller  &  Co . 

IOO 

4.00 

Mayers,  Elkinton . 

<<  <« 

50 

37/4  a.oo 

Mineral  Scouring,  Wrigley . 

IOO 

3-35 

27 

1.00 

New  York  City,  Babbitt . 

60 

60  3.15 

Octagon,  Colgate  &  Co . 

IOO 

75  3-9° 

Oleine,  P.  &  G . 

84 

60  3.50 

“  Penna.,  Miller . 

60 

60  2.00 

“  Phila.,  Lautz  Bros .  72 

“  Eavenson,  Eavenson .  84 

u  Conway,  Conway .  60 

“  Kirk’s,  Kirk  &  Co .  60 

l€  Monarch,  Miller .  60 

“  C.  &  C.,  Globe  Sp.  Co.....  60 

Ozone,  Fairchild  &  S .  100 

Polo,  P.  &  G . .  120 

Pound  Bleacher,  Day  &  Frick .  60 

P.  &  G.  Naptha,  P.  &  G .  100 

Quaker  City,  Eavenson .  100 

Sapolio,  E.  Morgan .  36s  gro. 

“  **  72s  gro. 

Star,  P.  &  G . . .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100 

Velvet,  P.  &  G .  100 

White  Chief. .  100 


50 


3-35 
3-50 
3-30 
2.75 
2.30 
2.25 

3-95 
2.50 
2.65 

3  85 

3-50 
9.00 
9.00 
3-50 
4.00 
...  I  •  85 

4.00 
IOOZ.  3.85 
...  4.00 

2.  IO 

4  00 


5Ct. 

75 


75 

11  oz. 


Windsor  .  100  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3.60 

Borax,  100  12  oz .  3-85 

Naphtha,  100  12  oz .  3  85 

Old  Mill,  100  12  oz .  2.90 

Wool,  100  6  oz .  4.00 

Wool,  100  looz . . .  .  £-75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soapt. 

American  QueenViolets,  2  cakes  in  box,  dz.bxs  .  75 

Bread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .70 
Elder  Flower,  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  }/K  gross,  per  box .  2.25 

Lava,  100  cakes .  3.85 

“  50  **  2.00 

Miller's,  per  doz . 75 

Pumiss,  Jergens,  100  cakes,  per  box .  3.85 

Haskin’s  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box . . .  1 .95 

“v  100  “  M  .  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 


Soap  Powder. 

Brytine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-0Z .  “  2  .50 

3,  100  12-oz .  “  4.10 

Pearline,  36  10-cent  i-lb.  pkgs .  44  2.85 

“  72  5-cent  8-oz.  pkgs .  44  2.85 

“  100  4-cent  6-oz.  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4.50 

100  12-oz .  “  4  00 

Babbitt's  1776,  100  6  oz .  41  2.50 

Young’s  Pearl  Borax,  60s .  “  3.60 

Snow  Boy,  60  is .  44  2.40 

“  244s .  “  4.00 

"  30  No.  2  pkgs.  to  box .  '•  2.40 

Kirkoline,  24  4s .  “  ,  6c 

“  100s .  “  030 

Granma,  2  for  5,  ioos .  2.00 

Be.*,  100  1 -lb.  pkgs . 3;9o 

Eavenson’s  Naptha  Borax,  Brown,  100  io-oz..  3.90 

_  *  .  “  “  Blue,  100 12-oz .  4.90 

Imperial  Cleanser,  6  doz . Per  doz.  45 

Star  Naptha,  100  5s . ’  -/  -s 

Miller  s  1  owerinc,  100s. . . Per  case  3-75 
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SPECIALTIES. 

Anker's  Bouillon  Capsules . „ .  3.00 

Mustard — Prepared. 

Per  dor. 

Campbell’s,  Jar,  2  doz. . . 90 

Campbell's,  with  *poon,  new . 90 

Gulden's,  No.  6,  with  spoon,  a  doz.. .  1 .05 

Beer  Mug,  fancy,  large  size,  a  dor . '5 

Milk  Jar,  glass  top,  a  doz . .  .80 

Water  Tumblers,  glass,  No.  10,  4  dor . 45 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . r-M 

Allspice . 07 

Cloves . >5 

Mace . Si 

Nutmegs,  large . 20 

“  medium . 17 

Cinnamon  Bark,  Canton . 16 

“  Java  Thin  Quills,  5-lb.  rolls..  .34 

“  Saigon . fo 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  5-cent  packages . ....per  case  1.80 

“  36  10-cent  “  .  “  a.  70 

Duryea’s,  40-lb.,  x-lb.  packages.-, . 08& 

>•  20-lb. ,  «  ™ . ™.  .c8H 

Niagara,  40-lb.,  “  . . . o  5  y: 

Crcam,  48-lb  "  . ™ .  3.63 

Klngsford’s,  40-lb.,  “  . . . ovU 

“  oo-lb.,  •'  ™ . 078 


LAUNDRY  STARCH. 


Argo,  Gloss,  84  5-cent 
Gilbert's  Laundry.  40-lb  boxes., 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

**  Linen  Gloss.  3-lb.  cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

“  Silver  Gloss,  xa  6-lb.  wd.  bxs . 

Duryea'8,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  13  6-lb.  wd.  bxs. 

Niagara,  laundry,  50-lD.  bulk . . 

44  i-lb.  packages,  48  lbs . 

**  3-lb.  cartons,  48  lbs . 

lt  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  **  . . . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 


.92 

•03K 

.06 

•05 
•  »6« 
06X 

,c8>/ 

.0634 
•  °7# 
.°4* 

■03H 

■°sH 

•05^ 

.06 

4-75 
2.40 
5.20 
a.  60 

.08 

.62 


STOVE  POLISH. 

Per  gro. 

Euamcllne  Paste,  small,  -gross .  4.50 

“  «  large,  7.23 

“  Liquid,  large,  “  .  7.20 

"  “  small,  “  5.33 

Mason's  Stove  Polish,  large . do*.  .75 

“  “  regular . gro.  1.15 

Electric  Pasta,  K -gross  boxes™ . ....... . 4.50 

Magic  Paste,  H-gros*  boxea . ..... . __ .  4.75 

Climax  Enamel,  ^-groae . — . per  gross  10.50 

Black  Jack,  J^-gross . . . “  7.50 

Rising  Son . - . .  “  5.73 

Sun  Paste,  3-cent  else . "  4.50 

“  10-cent  site . . .  "  7.20 

X-Ray  Stove  Polish— 

5-cent  slxe.  No.  5,  per  box  of  ^ -gross . .  i.ag 

Per  box  o I  X-groas . . 

14  dozen  to  gross . 

10-cent  size.  No.  10,  per  box  of  $£-gross. 

Per  box  of  )£-gross . . 

Per  gross . . . 


SO 
1. 00 
2.25 
4-50 
9.00 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  »o6% 

Weikel's,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Re i,  36  packages .  “  .60 

Silver,  36  **  .  44  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

44  Perfection,  2  doz . per  doz.  ,42% 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  %  -gross  case, 

assorted,  6,  8,  10  s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  “  .31 

io-oz .  “  ,35 

Matting  Tacks — 

No.  10,  steel . per  doz.  .12 

No.  11,  steel .  41  .17 

No.  12.  steel .  44  .18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon  -gross  display  carton .  x  20 

Fly  Paper,  1  anglefoot . per  case  2 . 70 

“  Sticky,  10  cartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

"  “  “  10  cartons .  “  2  35 

Wax,  White  and  Yellow . per  lb.  .30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

“  60  u  .  44  1.05 

“  75  “  .  “  1  35 

90  44  1.70 

“  100  “  . . .  “  1  75 

Coils  or  Spools . per  lb.  .10# 

Jute—  -  Per  lb. 

Coils  on  spools . 08^ 

Tie  Yarn —  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . 27 

Glucose. 

Best,  for  confectionery .  a.  60 


HONEY. 

Selser’s,  lunch  bottles,  a  doz . per  doz.  .95 

Seism's,  medium  bottles,  3  doz .  “  1.35 

Scbhnmel'a,  io-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  *'  “  “  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

/ ockey  Club,  Mason's  Quart  Jars —  Per  dor 

4  doz.  In  barrel . .  .92J6 

x  doz.  in  case . .  .95 

Lyle’s  Imported,  No.  a  cans,  a  doz .  x.90 

Globe,  No.  2%  tins,  a  dor .  x.co 

Globe,  No.  5  tins,  1  doz .  1.93 

Globe,  No.  10  tins,  %  doz .  x.8o 

Banner  in  jars,  compound . $2% 

White  Clover,  in  jars,  compound . . . 95 

•Karo,  10-cent  size,  a  doz . per  case  1.93 

Karo.  25-cent  size,  x  doz .  “  8.35 

Duff's  Molasses —  Per  dor. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

U-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  a  dor.  to  case .  1.85 

Palmetto — 

No.  xo  cans,  short  gal.,  screw  cap,  %  dor. 

to  case .  |.ao 

No.  5  cans,  short  %-gal.,  screw  cap,  x  doz. 

to  case .  a. 80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  x  .40 

No.  e  cans,  a  lb.  size,  plain  top,  3  doz.  to 

case . . 97)6 

Red  River — 

No.  2%  cans,  lb.  size,  plain  top,  a  doz. 
to  case .  x.oo 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s. .  3.60 


MAPLE  SYRUP. 

Vermont,  gal.  tins . . . . . per  gal.  1.35 

"  X-gal.  tins™ . 7.75 

Hazea’s,  qt.  bottles .  4.00 

11  pt.  bottles .  a. 40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  fancy .  4.10 

“  7.  “  “  .  4-35 

“  3.  Hurl .  3-75 

“  4,  "  4.00 

"  5,  “  .  4-35 

“  6,  “  4.60 

Clipper .  4  70 

Gem . . .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh . '. .  4  15 

Nu  x  6 .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

“  iot.  Tidal  Wave . . .  2  65 

**  123,  Seal  Globe .  2.40 

14  786,  Leader .  2.50 

“  41,  A .  2.50 

**  940 .  3.10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

44  80,  Double  Seal  Globe,  “  . .  3*30 

"  85,  Double  Stag,  Wide  Head .  3.00 

4<  687,  Double  Leader  Swing,  Protector...  3  10 
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Buckets. 

Par  doi 

Electric,  3  hoops .  1.75 

Painte.d,  2  “  flat .  1.55 

“  3  “  “  .  1.75 

Galvanized,  za  qt . .  2.00 

"  *4  qt .  a.  25 

Indurated  Fibre .  2.90 

Butter  Dishes. 

No.  Per  M 

1,  Solid  oval...—. . — - ..............  1.10 

a,  “  . . . .  1.45 

3.  ;;  . - .  t-«s 

5,  . . . ,.. . . . .  a.  15 

1,  Wire  ends .  x.13 

».  “  . - .  *.50 

Picnic  Plates,  8  In .  a. a. 

“  9  in .  3.50 

Crates  contain  350  each. 


Clothes  Pins. 

Per  box 

5  Rross . 5a 

Tibbais  Clothesline  Hooks . ..per  doz.  .35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz.J 

170,  solid  back .  1.25 

75,  “  "  .  1. 15 

25,  “  . . 90 

75  X,  Solid  back .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble . 1.00 

3,  Medium . ,...  .90 

4,  Grass  . 88 

5,  Grass . 45 

6,  Grass . 1.15 


Stove  Brushes. 

Wood  Handles —  Per  doz.i 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1  85 

“  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20  - 

“  7,  All  pure  bristles  and  full .  1.85  * 

“  16,  “  “  44  socket  daub,  sol. bk.  2  40 

Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45  j 

No.  8,  Family . 95  J 

“  8,  Hustler . 1.10  j 

“  8,  A .  1.75  i 

tl  10,  A .  2.10  -3 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  10  c.  size . 95  'i 

8,  Gray,  patent  fibre . . .  1.55  j 

18,  All  horse  hair . .  1  90 

21,  “  “  “  white  tipped .  2.25  - 


TOBACCOS— PLUG. 

Par  lb. 

Deer  Skin,  9  and  x6  lb . 37 

lolly  Tar,  5,  10,  15  and  25  lba . 3 9 

Newsboy . 39 

Old  Honesty . - . 43 

Piper  Heidsick . 69 

Spear  Head .  44 

Standard  Navy .  jt 

Toddy . 36 

Vlnco . - . 38 

Town  Talk . 30 


SMOKING  TOBACCO. 

Duke’s  Mixture . . . . . 

Greenback . . . . . 

Green  Turtle  . . . . 

Honest. . - . . . . 

Polar  Bear . . . 

Sensation . . . 

Wild  Rose . 

Omega . . . 

Union  Leader . . . 

Fashion . 

Miner's  Extra . 

Pipe  Smoking . 

Red  Indian .  . . 


YEAST  CAKES. 

Compreuvd  . ....per  doi. 

Magic,  1 %  doz.  package* . per  box 

Yeaat  Foam,  i%  doz . . . .  “ 


Par  b. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


This  New  Coffee  Idea  Will  Become 

Important 

Two  Brands  of  Coffee  Will  Shortly  Be  Marketed  From  Which 
Substantially  All  the  Caffeine  Has  Been  Removed.  Other 
Brands  Coming  Later.  This  Eliminates  Only  Objection 
Ever  Raised  to  Coffee.  Description  of  the  New  Brands 
and  How  They  Work. 


Within  the  next  few  weeks  two 
new  brands  of  coffee  are  to  be 
put  on  the  markets  of  this  coun¬ 
try  which  may  have  an  important 
effect  not  only  oirthe  coffee  mar¬ 
ket  proper,  but  also  on  the  mar¬ 
ket  for  coffee  substitutes.  From 
both  of  the  brands  referred  to 
nearly  all  of  the  harmful  element 
— caffeine — has  been  extracted, 
and  the  promoters  therefore  con¬ 
tend  that  all  objection  which  has 
heretofore  been  raised  against 
coffee  falls  to  the  ground  when 
applied  to  their  coffee. 

The  idea  of  extracting  caffeine 
from  coffee  is  not  altogether  new. 
In  the  past  several  concerns  have 
claimed  to  do  it,  notably  the  “Di- 
gesto”  people,  but  the  latter  in 
particular  was  exposed  as  a  fake, 
and  the  claims  of  none  of  the  rest, 
up  to  this  time,  have  inspired 
much  confidence.  It  is  certain  at 
any  rate,  that  these  coffees  have 
never  had  much  sale. 

The  two  brands  which  are  about 
to  be  marketed  seem  to  be  a 
wholly  different  proposition.  In 
the  first  place,  in  both  cases  the 
processes  are  patented,  one  being 
a  German  and  the  other  an  Ameri¬ 
can  patent.  One  brand  is  to  be 
marketed  by  one  of  the  largest 
manufacturers  of  drug  and  medi¬ 
cinal  preparations  in  the  country, 
and  the  other  by  a  company  just 
organized  for  the  purpose  and 
headed  by  a  chemist  of  consider¬ 
able  reputation. 

Several  years  ago  Dr.  Henry 
Lcffmann,  of  Philadelphia,  one  of 
the  leading  chemists  of  this  sec¬ 
tion,  gave  the  “Grocery  World 
and  General  Merchant”  an  inter¬ 
view  in  which  he  said  that  to  ex¬ 
tract  caffeine  from  coffee  and 
have  anything  left  was  a  scientific 
impossibility,  since  caffeine  was 
the  active  principle  of  coffee. 
I  he  two  concerns  referred  to 
aoove,  however,  claim  in  the  most 
positive  fashion  that  their  pro¬ 
cesses  accomplish  this  apparent 
impossibility.  One  claims  to 
have  extracted  80  per  cent,  of  the 


caffeine  and  the  other  90  per  cent. 
In  a  letter  to  the  “Grocery  World 
and  General  Merchant”  one  of  the 
concerns  referred  to  thus  de¬ 
scribes  the  effect  of  its  process: 
“About  90  per  cent,  of  the  caffeine 
has  been  removed  and  the  per¬ 
centage  remaining  is  so  small  as 
to  be  physiologically  inactive. 
By  the  process  of  the  patentees, 
the  water  soluble  extractives 
which  make  the  flavor  and  aroma 
of  the  coffee  are  not  taken  out, 
and  as  caffeine  is  practically  odor¬ 
less  and  tasteless  no  difference 
can  be  detected  between  the  caf¬ 
feine-freed  coffee  and  the  ordinary 
coffee  of  the  market.” 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  obtained  sam¬ 
ples  of  both  the  brands  of  caf¬ 
feineless  coffee  and  has  subjected 
them  to -a  careful  test,  which  did 
not  include,  however,  a  chemical 
analysis.  Both  are  packed  in 
one-pound  tins  and  are  supposed 
to  go  to  the  consumer  at  around 
40  cents  per  pound.  They  will 
wholesale  at  30  cents  or  slightly 
below.  Both  brands  are  sold 
roasted,  and  in  appearance  are  not 
unlike  ordinary  coffee  except  that 
they  appear  as  if  slightly  coated 
with  some  substance  in  the  nature 
of  white  of  egg.  As  near  as  can 
be  judged,  both  brands  appear  to 
be  a  good  grade  of  Santos,  prob¬ 
ably  between  3  and  4.  In  the  cup 
there  is  not  the  slightest  differ¬ 
ence  in  flavor  or  appearance  be¬ 
tween  them  and  ordinary  coffee, 
and  not  even  an  expert  could  tell 
that  he  was  drinking  coffee  from 
which  the  active  principle  had 
been  removed. 

It  is  believed  that  if  these  cof¬ 
fees  are  properly  exploited  they 
are  destined  to  become  exceed¬ 
ingly  important,  particularly  in 
view  of  the  fact,  as  reported  to 
this  journal,  that  there  are  two 
other  patents  covering  processes 
of  extracting  caffeine  from  coffee, 
and  that  these  will  shortly  be  used 
as  the  basis  of  still  other  brands 
of  caffeineless  coffee. 


If  it  is  true  that  these  inventors 
have  succeeded  in  removing  vir¬ 
tually  all  the  caffeine  from  coffee, 
they  have  eliminated  the  only  ob¬ 
jection  that  has  ever  been  raised 
to  coffee  as  a  beverage.  Caffeine 
is  a  stimulant  and  each  strong  cup 
of  it  deposits  in  the  user’s  system 
more  than  a  normal  dose  of  caf¬ 
feine.  With  certain  tempera¬ 
ments,  this  has  without  doubt 
caused  derangement  of  the  stom¬ 
ach  or  nerves,  and  as  the  result 
of  it  the  number  of  coffee  lovers 
who  have  forsworn  it  in  favor  of 
some  coffee  substitute  or  other 
beverage  has  grown  into  a  mighty 
army.  Naturally  the  injurious¬ 
ness  of  coffee  has  been  exploited 
by  the  coffee  substitute  people, 


and  they  have  been  able  to  build 
up  enormous  businesses  out  of  it, 
a  great  part  of  which  at  least 
would  have  otherwise  gone  to 
coffee.  If  the  enormous  number 
of  people  who  have  thus  forsworn 
coffee  can  be  persuaded  that  they 
can  now  get  coffee  with  all  the  in¬ 
jurious  element  left  out,  it  would 
seem  as  if  their  probable  action 
would  affect  both  the  business  in 
ordinary  coffee  and  in  coffee  sub¬ 
stitutes. 

Tests  were  made  of  both  brands 
upon  persons  who  had  given  up 
coffee  because  of  its  effect  upon  1 
their  nerves.  All  reported  that 
they  could  notice  no  effect  what¬ 
ever  from  the  coffee  lacking  caf- 
feine. 


National  Retail  Grocers’  Association  to 
Discuss  High  Cost  of  Living 

That  is  a  Topic  at  Coming  Springfield  Convention.  Officia 
Program  of  Four  Days’  Sessions.  Secretary  Green  Warns 
Against  Parcels  Post. 
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General  Merchant.” 

Cleveland,  Ohio, 

April  28,  1910. 

Following  is  the  official  pro¬ 
gramme  of  the  annual  convention 
of  the  National  Retail  Grocers’ 
Association,  which  meets  in 
Springfield,  Ill.,  on  May  9,  10,  11 
and  12,  1910: — 

Monday  Morning,  May  9th. 
Calling  convention  to  order — E.  B. 
McAtee,  president. 

Invocation. 

Address  of  welcome — Gov.  Chas. 

S.  Deneen. 

Response  to — Ex-President  Geo. 

A.  Scherer. 

Address — Mayor  John  S.  Schnepp. 
Response — Ex-President  C.  J. 

Kramer. 

Address — Hon.  Frank  H.  Bode. 
Response — Vice  -  President  John 
W.  Lux. 

Address — Hon.  W.  H.  Lorton. 
Response — Mr.  C.  S.  Tuttle. 
General  Response — Joseph  A. 
Stultz. 

Introduction  of  President  T.  P. 
Sullivan. 

Address — President  T.  P.  Sulli- 

vat  ft.  .  '  , 

Appointment  of  committees. 

Afternoon. 

Report  of  Committee  on  Cre¬ 
dentials. 

Report  of  Committee  on  Rules  and 
Order. 

Report  of  Secretary — John  A. 
Green,  Ohio. 

Report  of  Treasurer — H.  W. 
Schwab,  Wisconsin. 

Report  of  Chairman  Committee 
on  Price  Maintenance — F.  R.  Con¬ 
nolly. 

Report  of  Committee  on  Manu¬ 
facturers  and  Jobbers — J.  R.  New¬ 
berry,  California. 

Report  Chairman  Ways  and 
Means — Frank  A,  Thompson,  Texas. 


Report  Chairman  Committee  on  1 
Legislation — H.  I.  Meader,  Wash- 
ington,  D.  C. 

Committee  on  Credentials  will 
make  a  partial  report  daily  and  final  * 
report  the  first  order  of  business  1 
Thursday  afternoon. 

Tuesday  Morning,  May  10th. 

Discussion  of  the  president’s  rec-  I 
ommendations. 

Discussion  of  secretary’s  report.  ] 

Report  of  State  presidents. 

Afternoon. 

Continuation  of  State  Presidents’  I 
report. 

Wednesday  Morning,  May  nth. 

Report  of  Committee  on  Resolu-  i 
tions. 

“An  Equitable  and  Just  Oleomar-  j 
garine  Law” — Secretary  Geo.  E.  1 
Green,  Ill. 

Discussion  of  the  subject  by  the  ; 
delegates. 

Afternoon. 

Question  Box. 

“High  Cost  of  Living” — Secretary  \ 
J.  J.  Ryan,  Minnesota. 

Discussion  by  the  Delegates. 

Report  of  Auditing  Committee. 

Thursday  Morning,  May  12th. 

Report  of  Committee  on  Resolu-  j 
tions. 

Question  Box. 

“Parcels  Post” — Col.  E.  A.  Stev-  'I 
ens,  St.  Louis. 

Discussion  by  delegates. 

Afternoon. 

Final  report  of  Committee  on  1 
Credentials. 

Unfinished  business. 

New  business. 

Election  of  officers. 

The  Convention  City  for  1911. 

*  *  *, 

Now  that  the  convention  is 
near  and  many  of  the  delegates 
chosen,  it  might  be  well  to  ask 
all  attending  to  come  prepared  to 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 


- 


There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 

i*i — c.-ioilibA  • 

The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 


- 


IN  WRITINQ  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Congressional  Committees  Hear  Arguments 
on  Important  Trade  Measures 

Listen  to  Arguments  for  Limited  Parcels  Post  Bill.  Nobody 
Opposes  It  on  Retailers’  Behalf.  Dr.  Wiley  Chief  Witness 
as  to  Cold  Storage  Bill.  Short  Weight  Packages  a  Theme 
Before  Two  Committees.  The  Farmers’  Profits  on  Food 
Crops.  _ 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


advance  some  theory  out  of  the 
ordinary.  The  usual  topics  no 
doubt  are  on  top  in  most  minds, 
but  let  some  of  the  delegates  tell 
their  experiences  along  other 
lines. 

While  some  men  and  firms  are 
forging  to  the  front  by  doing 
business  on  so  close  margin  that 
we  can  hardly  see  where  they 
pay  expenses,  others  of  us  are 
working  hard  and  barely  holding 
our  own,  figuring  close  and  get¬ 
ting  what  we  think  is  a  satisfac¬ 
tory  margin  on  the  output  of 
merchandise. 

What  the  delegates  want  are 
new  ideas,  an  experience  that  is 
worth  swapping  for  his  own ; 
some  plan  by  which  he  shall  reap 
the  results  of  his  sowing;  he 
wants  the  experience  of  the  suc¬ 
cessful  man.  No  matter  how  he 
attained  that  success,  we  want 
him  to  give  us  the  secret.  Let 
any  one  who  can  come  prepared 
to  tell  us  how. 

*  *  * 

If  there  ever  was  a  time  when 
the  subject  of  parcels  post  needed 
eternal  vigilance,  it  is  the  pres¬ 
ent.  Every  effort  is  being  made 
by  the  supporters  of  this  move¬ 
ment  to  have  a  trial  of  this  sys¬ 
tem  put  into  operation  as  an  ex¬ 
periment  in  a  section  of  the  coun¬ 
try  where  it  would  be  sure  to 
show  returns  in  favor  of  the  sys¬ 
tem. 

The  Bennet  bill  asks  for  an  ex¬ 
periment  in  a  rural  district  where 
no  packages  shall  .  be  received 
other  than  from  the  merchants  in 
that  district.  You  can  readily  see 
that  this  will  be  put  into  oper¬ 
ation  without  any  added  expense 
to  the  post-office  department,  and 
that  is  the  dangerous  part  of  it. 
If  the  movement  could  be  kept  in 
that  position  we  could  possibly 
have  no  complaint  to  make,  but 
that  is  not  the  intent  of  the  pro¬ 
moters.  Neither  will  the  bene¬ 
ficiaries  be  content  with  a  limited 
system  of  that  kind. 

The  dialogue  between  Senator 
Tillman,  of  South  Carolina,  and 
Senator  Beveridge  in  the  United 
States  Senate  last  summer  is 
proof  positive  that  the  instigators 
or  promoters  of  this  system  are 
looking  for  an  entering  wedge. 
W  hen  once  this  is  attained  they 
imagine,  and  I  concede,  that 
progress  in  their  favor  would  be 
rapid. 

John  A.  Green, 

Secretary  National  Retail  Gro¬ 
cers’  Association. 


Washington,  D.  C., 

April  20,  1910. 

Considerable  of  interest  has 
transpired  to  the  trade  here  dur¬ 
ing  the  week.  Hearings  were 
held  on  the  proposed  parcels  post 
bill,  the  cold  storage  bill,  and  the 
cost  of  living.  None  of  the  bills 
concerned  have  been  reported  for 
passage  as  yet,  although  it  is  ex¬ 
pected  that  the  parcels  post  bill 
will  be. 

The  parcels  post  bill  as  to 
which  arguments  were  heard  be¬ 
fore  committee  was  the  Bennett 
bill  for  the  establishment  of  par¬ 
cels  post  on  rural  routes  within 
the  terminal  of  the  route  of  origin. 
All  parcels  will  be  of  the  fourth 
class  and  the  charges  will  be,  up 
to  one  pound,  1  cent ;  eleven 
pounds,  5  cents ;  twenty-five 
pounds,  10  cents. 

When  the  committee  began 
hearings  there  were  present  Mar¬ 
cus  M.  Marks,  E.  H.  Otterbridge 
and  Mr.  Huston,  representing  the 
New  York  Merchants’  Associa¬ 
tion;  John  M.  Stahl,  of  Chicago, 
president  of  the  Farmers’  Con-' 
gress ;  T.  F.  Ingram,  of  Detroit, 
president  of  the  National  Per¬ 
fumery  Association  and  of  the 
Michigan  State  Grange;  Messrs. 
Atkinson,  of  West  Virgina;  Shu- 
ford,  of  North  Carolina ;  Aaron 
Jones  and  N.  J.  Barchelder,  repre¬ 
senting  the  National  Grange  and 
the  Farmers’  Union. 

The  delegation  favored  a  trial 
of  the  parcels  post  on  the  rural 
routes.  If  it  does  not  work,  or 
places  too  heavy  a  burden  upon 
the  postal  system,  while  not  oper¬ 
ating  to  reduce  express  charges, 
it  can  be  abandoned.  All  the 
speakers!  agreed  to  condemning 
the  express  companies  and  urged 
the  Government  to  take  over  a 
complete  monopoly  of  all  mail 
matters  and  small  parcels  that 
could  be  carried  over  postal 
routes. 

Representatives  of  the  farming 
interests  spoke  in  favor  of  the 
bill.  The  argument  was  largely 


from  the  standpoint  of  the  farmer, 
the  representatives  of  the  Na¬ 
tional  Grange  endeavoring  to 
show  how  the  parcels  post  would 
aid  the  inhabitants  of  the  coun¬ 
try  districts.  At  the  same  time  it 
was  sought  to  show  that  the  par¬ 
cels  post  system  would  not  be  in¬ 
jurious  to  the  local  merchant,  as 
he  would  be  able  to  extend  his 
trade  outside  the  villages  and  into 
adjacent  districts,  while  the  gen¬ 
eral  improvement  in  trade  would 
be  such  as  to  make  up  to  him  for 
any  loss  of  trade  he  might  suffer 
owing  to  diversion  of  patronage 
to  city  stores  or  distributing  es¬ 
tablishments. 

Nobody  was  present  on  behalf 
of  the  retail  merchant  to  oppose 
the  bill.  The  advocates  of  the 
measure  claim  that  it  would  not 
benefit  the  mail-order  houses  as 
against  the  country  retailer,  be¬ 
cause  under  its  provisions  a  par¬ 
cel,  to  be  entitled  to  parcels  rates, 
must  originate  on  the  rural  route, 
which  would  exclude  the  large 
mail-order  houses.' 

The  Lodge  cold  storage  bill, 
which  was  published  in  full  in  this 
correspondence,  was  also  dis¬ 
cussed  before  the  Senate  Com¬ 
mittee  on  Manufactures.  The 
chief  witness  was  Dr.  H.  W. 
Wiley,  a  strong  advocate  of  re¬ 
stricting  cold  storage  operations. 
He  thought  the  bill  should  be 
amended  in  two  ways. 

The  object  of  the  bill  is  to  pre¬ 
vent  the  sale  or  transportation  in 
interstate  or  foreign  commerce 
of  articles  of  food  held  in  cold 
storage  for  more  than  one  year, 
and  reads:  “That  any  article  of 
food  that  has  been  held  in  cold 
storage  for  more  than  one  year 
shall  be  deemed  to  be  adulterated 
within  the  meaning  of  Sections  2 
and  10  of.  the  act  approved  June 
30,  1906,  entitled  ‘An  Act  for  pre¬ 
venting  the  manufacture,  sale  or 
transportation  of  adulterated  or 
misbranded  or  poisonous  or  deleter¬ 
ious  foods,  drugs,  medicines  and 
liquors,  and  for  regulating  traffic 
therein,  and  for  other  purposes.’” 


The  most  important  section  is 
as  follows: — 

Sec.  2.  Any  article  of  food  which 
has  been  held  in  cold  storage  for  any 
period  of  time,  if  such  article  or 
the  package  containing  it  fail  to  bear 
a  label  plainly  and  correctly  stating 
the  period  of  time  during  which  the 
article  has  been  held  in  cold  stor¬ 
age,  shall  be  deemed  to  be  mis¬ 
branded  within  the  meaning  of  Sec¬ 
tions  2  and  10  of  the  act  approved 
June  30,  1906,  entitled,  “An  Act  for 
preventing  the  manufacure,  sale, 
or  transportation  of  adulterated  or 
misbranded  or  poisonous  or  deleter¬ 
ious  foods,  drugs,  medicines  and 
liquors,  and  for  regulating  traffic 
therein,  and  for  other  purposes.” 

Dr.  Wiley  testified  especially  as 
to  the  cold  storage  of  chickens, 
poultry  in  general,  eggs,  butter, 
fish  and  the  like.  He  said  they 
could  be  kept  in  cold  storage 
twelve  months,  but  he  preferred 
that  the  time  should  not  exceed 
nine  months.  They  could  be  kept 
for  nine  months,  he  said,  with 
perfect  safety  and  very  little  loss 
of  palatability.  No  substance 
deleterious  to  health  would  de¬ 
velop  in  that  time. 

As  soon  as  food  articles  kept 
in  cold  storage  are  allowed  to 
thaw,  Dr.  Wiley  said,  they  be¬ 
come  more  susceptible  to  the  de¬ 
velopment  of  ptomaines,  but  if 
used  immediately  they  are  not  so 
deleterious. 

The  chemist  testified  that 
young  men  whom  he  fed  on  cold 
storage  food,  when  fed  on  fresh 
chickens  and  on  chickens  which 
had  been  in  cold  storage  for  three 
months  were  not  able  to  tell  the 
difference.  When  fed  on  chickens 
that  had  been  in  cold  storage  six 
months  some  of  them  could  tell 
the  difference.  All  but  a  few 
could  tell  the  difference  between 
a  fresh  chicken  and  one  kept  nine 
months  in  storage,  and  all  could 
tell  the  difference  between  a  fresh 
chicken  and  one  kept  in  storage 
twelve  months. 

Dr.  Wiley  favored  legislation 
of  a  regulatory  sort.  He  said  it 
would  benefit  the  producer.  If 
articles  might  not  be  kept  in  stor¬ 
age  over  nine  months  there  would 
be  no  interference  with  the  next 
year’s  supply.  The  consumer 
would  be  benefited  for  hygienic 
reasons,  and  the  cold  storage 
people  themselves  would  be 
helped  if  the  public  were  given  a 
guarantee  that  the  articles  had 
not  been  kept  so  long  as  to  be 
unwholesome. 

Beef  and  mutton  should  not  be 
kept  over  four  weeks,  according 
to  Dr.  Wiley.  He  said  they  were 
improved  in  flavor  by  being  in 
cold  storage  a  short  time. 
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Discussing  eggs,  Dr.  Wiley 
pointed  out  that  one  of  the  dis¬ 
advantages  of  the  present  system 
was  that  eggs  went  into  storage 
en  bloc  without  test  as  to  their 
age  when  stored. 

Before  Representative  Moore’s 
Committee  on  High  Cost  of  Living 
and  the  Committee  on  the  District 
of  Cblumbia,  the  question  of  al¬ 
leged  short  weight  packages  came 
in  for  some  attention. 

The  latter  committee  is  consider¬ 
ing  a  bill  requiring  the  net  weight 
of  all  packages  of  food  to  be 
printed  on  the  label  of  goods  sold 
in  the  District  of  Columbia.  This 
bill  provides,  “That  in  the  District 
of  Columbia  no  person,  either  for 
himself  or  -as  the  servant  or  agent 
of  any  other  person,  or  of  any 
partnership,  association  or  corpora¬ 
tion,  shall  offer  for  sale  or  sell  any 
container,  bundle,  package  or  par¬ 
cel  in  which  is  any  food,  beverage 
or  drug  unless  upon  the  exterior  of 
such  container,  bundle,  package  or 
parcel,  so  as  to  be  easily  seen  by 
the  purchaser  or  prospective  pur¬ 
chaser  thereof,  there  be  plainly 
marked  in  uncondensed  gothic  let¬ 
ters  or  figures,  or  both,  not  less 
than  one-half  inch  high,  the  mini¬ 
mum  net  weight  or  measure  of  the 
contents  thereof :  Provided,  That 
this  section  shall  not  apply  to  con¬ 
tainers,  bundles,  packages  or  par¬ 
cels,  the  contents  of  which  are 
weighed  or  measured  and  placed 
in  such  container,  bundle,  package 
or  parcel  in  the  presence  of  the 
purchaser  or  of  his  agent;  nor  to 
containers,  bundles,  packages  or 
parcels  of  pills,  powders,  supposi¬ 
tories  or  other  like  medicaments 
when  marked  so  as  to  indicate  the 
number  of  pills,  powders,  supposi¬ 
tories  or  other  like  medicaments 
contained  therein.  The  penalty  is 
a  fine  not  exceeding  $200  or  im¬ 
prisonment  not  exceeding  six 
months.” 

Some  of  the  witnesses  took  the 
position  that  short  weight  packages 
were  largely  responsible  for  the 
high  cost  of  living.  Dr.  William 
C.  Woodward,  health  officer  of  the 
District  of  Columbia,  said  that 
bread,  flour  and  other  necessaries 
of  life  were  often  sold  in  short 
weights. 

Colonel  W.  C.  Haskell,  superin¬ 
tendent  of  weights  and  measures, 
declared  that  every  one  of  the  300,- 
000  barrels  of  flour  sold  in  Wash¬ 
ington  were  short  four  pounds  each 
of  the  advertised  weight,  and  that 
Washingtonians  were  paying  an¬ 


nually  $42,000  for  flour  which  they 
never  received. 

Superintendent  Haskell  declared 
that  there  was  no  district  law  com- 
elling  the  labeling  of  packages  of 
food  for  the  purpose  of  showing 
their  weight,  and  he  regarded  this 
as  principally  responsible  for  a  con¬ 
dition  which  permitted  the  whole¬ 
saler  and  retailer  to  sell  a  consumer 
a  much  less  quantity  than  the  con¬ 
sumer  supposes  he  is  getting  for 
is  money. 

Colonel  Haskell  said  that  his 
office  was  satisfied  after  many  in¬ 
vestigations  that  practically  every 
package  sold  in  grocery  stores  is 
from  one  to  four  ounces  short  of 
the  weight  which  the  purchaser  be¬ 
lieves  he  is  paying  for.  The  only 
exception  to  this  short  weight 
which  had  ever  come  to  his  atten¬ 
tion  is  in  the  case  of  one  brand  of 
sugar,  every  package  of  which,  he 
said,  is  slightly  in  excess  of  the 
supposed  weight. 

The  witness  said  that  short 
weight  is  practiced  by  the  manu¬ 
facturer  and  only  in  rare  instances 
by  the  retailer. 

A  number  of  manufacturers’ 
representatives  and  Secretary 
John  A.  Green,  of  the  National 
Retail  Grocers’  Association,  spoke 
against  the  bill. 

During  the  hearing  a  new  publi¬ 
cation  recently  launched  at  Atlanta, 
Ga.,  called  “The  Direct  Buyers’ 
Journal,”  was  brought  into  the  dis¬ 
cussion.  The  book  contained  sev¬ 
eral  letters  which  had  been  used  as 
evidence  in  the  recent  case  of  Cla- 
baugh  vs.  The  Southern  Wholesale 
Grocers’  Association.  They  were 
from  manufacturers  of  various  gro¬ 
cery  and  food  specialties  to  the 
Southern  jobbers’  organization  and 
appeared  to  show  that  the  writers 
consulted  the  association  as  to 
whom  to  sell.  An  effort  was  also 
made  to  show  that  this  was  a  trust 
and  affected  the  cost  of  living. 

An  interesting  witness  before  the 
Committee  on  the  Cost  of  Living 
was  P.  W.  Peterson,  of  South  Da¬ 
kota,  who  told  about  the  farmer’s 
profit  on  the  crops  he  raised.  Mr 
Peterson  said  that  during  the  years 
1903  to  1907  the  farmers  did  not 
make  very  much  of  a  profit.  Now 
it  costs  them  29.5  cents  to  produce 
a  bushel  of  corn,  and  they  sell  it 
for  45  cents.  Wheat  costs  them 
about  71.5  cents  to  produce,  anc 
they  get  95  cents  for  it.  Oats  cost 
about  30.5,  and  bring  42  cents  per 
bushel.  On  the  other  hand,  he 

(Continued  on  page  14.) 


Don’t  Let  A  Customer 
Be  Without 

Duffs 

.Molasses 


When  you  remind  your  customers  of 
it  they  will  realize  that  while  they  have 
bread  and 

Duffs 

Molasses 

in  the  house  they  always  have  a  meal 
(one  that’ s  good  for  them)  for  the  children. 

Pure,  wholesome,  economical,  delici¬ 
ously  flavored  food. 
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WITH  THE  EDITOR 


There  is:  a  growing  tendency 
among  the  States  to  adopt  more 
and  more  drastic 
Good  if  Fairly  regulations  re- 
Enforced  garding  the  ex¬ 
posure  in  grocery 
stores  of  products  like  meats, 
vegetables  and  bread.  The  severe 
North  Dakota  regulations  were 
published  in  a  recent  issue,  and 
in  this  issue  appears  some  almost 
equally  severe  just  promulgated 
by  the  State  of  Indiana. 

In  themselves  regulations  ire- 
quiring  retail  dealers  to  protect 
food  products  from  dust,  flies  and 
filth  are  laudable  and  highly 
necessary.  Without  doubt  lack 
of  care  in  this  respect  is  a  prolific 
mother  of  disease  germs.  If  these 
laws  could  be  enforced  by  intelli¬ 
gent,  reasonable,  honest  men, 
whose  only  aim  was  the  fulfill¬ 
ment  of  the  beneficent  provisions 
of  the  law,  then  every  conscien¬ 
tious  merchant  would  approve 
them  without  a  word. 

The  trouble  is  that  such  laws 
are  almost  never  enforced  by 
men  of  that  class.  The  Indiana 
regulations,  for  instance,  are  to  be 
enforced  by  “County,  City  and 
Town  Health  officers,  and  State 
food  inspectors.”  If  even  one  of 
the  officials  within  these  classes 
was  appointed  for  other  than  a 
political  reason,  Indiana  stands 
alone  among  her  sister  States, 
because  everywhere  else  politics 
is  the  sole  reason  for  their  ap¬ 
pointment.  The  fact  that  a  man 
is  a  politician,  and  owes  his  posi¬ 
tion  solely  to  that  fact,  doesn’t 
necessarily  mean  that  as  an  officer 
he  will  be  inefficient.  Neverthe¬ 
less  most  of  them  are  inefficient, 
or  unscrupulous  or  arbitrary  or 


unreasonable.  To  place  in  their 
keeping  the  way  a  merchant  must 
conduct  his  business  is  to  open  in¬ 
numerable  ways  for  the  exercise 
of  graft,  or  at  the  very  least,  that 
pompous  and  brainless  authority 
that  animates  so  many  little 
creatures  who  are  given,  for  the 
first  time  in  their  lives,  an  execu¬ 
tive  position. 


Is  it  not  time  that  a  reform  is 
undertaken  in  the  present  method 
of  opening  the 
sessions  of  mer- 

Wanted,  a  Rtform. 

chants  conven¬ 
tions?  From  time 
immemorial  it  has  been  the  cus¬ 
tom  to  open  with  an  address  of 
welcome  by  some  representative 
of  the  community  in  which-  the 
convention  is  held.  This  is  re¬ 
sponded  to  by  somebody  for  the 
convention  and  often  several  ad¬ 
dresses  of  welcome,  each  with  its 
response,  are  delivered,  each  one 
eating  up  about  four  times  as 
much  time  as  by  any  standard  it 
is  entitled  to. 

For  an  illustration,  see  the  pro¬ 
gramme  of  the  National  Retail 
Grocers’  Association,  published 
elsewhere  in  this  issue.  The  en¬ 
tire  morning  of  the  first  day  is 
devoted  to  address  and  response, 
address  and  response,  address  and 
response.  Without  wishing  to  re¬ 
flect  in  the  least  upon  the  speak¬ 
ers  who  will  deliver  these  ad¬ 
dresses,  if  they  are  on  a  par  with 
those  usually  delivered  under 
such  conditions,  they  will  be 
pure  piffle — a  sheer  waste  of 
one-eighth  of  the  convention’s 
time. 

Retail  merchants’  conventions 
have  been  repeatedly  accused  of 


doing  too  little  constructive  work, 
and  there  is  much  truth  in  the 
accusation.  One  reason  for  it  lies 
in  the  persistent  observance  of 
old  customs  like  this;  customs 
that  not  only  consume  valuable 
time,  but  also  like  this,  frequently 
put  the  delegates  in  a  frame  of 
mind  very  illy  adapted  for  serious 
business.  A  convention  of  retail 
merchants  meeting  but  once  per 
year  will,  if  it  has  noted  for  ac¬ 
tion  all  the  questions  which  have 
arisen  during  the  year,  have  so 
much  important  work  to  do  that 
if  it  gets  down  to  it  the  minute 
the  session  opens  and  keeps  at  it 
till  it  adjourns,  will  probably  find 
the  time  only  a  fraction  of  what 
is  required. 

The  “Butterick  Trio,”  which  is 
a  convenient  name  for  three 

magazines  issued 
Attention  cf  All  Who  by  the  Blltterick 
Sell  Goods  Publishing  Co., 

of  New  York 
City — the  “Delineator,”  the  “De¬ 
signer”  and  the  “New  Idea  Maga¬ 
zine — issues  a  supplementary  lit¬ 
tle  monthly  publication  which  it 
calls  its  “Bulletin.”  It  is  designed 
to  inform  merchants  as  to  the 
specialties  which  are  being  adver- 
tied  to  consumers,  so  that  they 
can  add  their  work  to  the  manu¬ 
facturer’s,  for  mutual  advantage. 

In  the  March  number  of  the 
Butterick  “Bulletin,”  just  re¬ 
ceived,  appears  an  exceedingly 
clever  thing  on  an  old  subject — 
the  improving  of  one’s  talents  as 
a  salesman.  Many  retail  mer¬ 
chants  forget  that  a  thousand 
times  a  day  they  employ  the  sell¬ 
ing  faculty  just  as  directly  as  does 
the  jobber’s  salesman  who  comes 


to  sell  them.  Hints  and  sugges¬ 
tions  as  to  how  to  sell  goods  they 
pass  over  without  in  the  Jeast 
realizing  their  direct  pertinency 
to  their  own  case. 

The  talk  on  this  subject  in  the 
Butterick  “Bulletin”  is  too  long 
to  reproduce  in  full.  Here  is  a 
part  of  it : — 

You  must,  of  course,  know  your 
stock  of  goods — but  yourself — how 
about  that  factor  in  the  problem? 

You  will  never  do  yourself  jus-  i 
tice  !as  a  salesman  until  in  cold 
blood  you  have  taken  stock  of  your¬ 
self.  Take  pencil  and  paper  to-day 
and  write  down  in  the  —  and 
columns  your  good  and  bad  points  as 
a  salesman. 

Why?  Because  you  ought  to  use 
your  good  points  to  the  limit,  and 
begin  a  systematic  campaign  on 
overcoming  your  faults. 

Let’s  get  down  to  cases.  Are 
you  industrious,  optimistic,  thorough, 
quick,  observant,  patient,  always  ■ 
courteous,  tactful,  clear  in  express¬ 
ing  your  thoughts,  able  to  concen-  1 
trate  ? 

Do  you  always  keep  your  tem¬ 
per,  talk  too  much  or  too  little? 

Do  you  gossip,  exaggerate,  or 
bluff? 

Are  you  loyal  to  the  house? 

Now  about  your  health.  Can  you 
improve  it?  Are  you  sleeping 
enough?  Do  you  eat  sensibly?  Do 
you  exercise  regularly? 

Now,  let’s  be  brutally  frank  and 
talk  about  personal  appearance.  Are 
you  as  immaculately  clean  as  your 
job  will  allow  your  hands  and  nails, 
clothes  and  shoes  to  be? 

I’m  not  preaching.  This  is  a  chat 
about  an  inventory  which  I  take 
myself  periodically,  and  I  never  do 
it  without  finding  that  I  must  keep 
building  up  where  my  defenses  have 
fallen  away. 

Whether  to  the  manufacturer, 
the  jobber,  the  jobber’s  salesman, 
the  retailer  or  the  clerk,  this  is 
golden  wisdom.  For  each  one  is 
engaged  in  selling,  whether  he 
approaches  his  prospect  person¬ 
ally  or  by  letter  or  advertisement. 
And  if  by  taking  stock  of  his 
methods  he  can  add  one  cubit  to 
his  stature  as  a  salesman,  he  has 
worked  a  revolution. 


National  Raisin  Campaign  Begins  In 

Philadelphia 


Large  California  Growers,  Backed  by  Railroads,  Provide 
$20,000  to  Advertise  All  Varieties  of  California  Raisins 
Into  Larger  Consumption.  Will  Advertise,  Demonstrate 
and  Window  Display.  All  Interests  Asked  to  Help. 


Mr.  H.  M.  Parker,  of  Califor¬ 
nia,  began  in  Philadelphia  during 
the  week  a  campaign  to  increase 


the  consumption  of  raisins  which 
if  successful  the  California  grow¬ 
ers  and  packers  will  extend  to  all 


the  oilier  large  markets  of  the 
country.  Philadelphia  was  select¬ 
ed  as  the  opening  place  because 
it  is  a  city  of  small  homes  and 
because  more  of  its  residents  keep 
house  than  in  any  other  large  city 
of  the  country.  The  consumption 
of  raisins  is  also  below  what  it 
should  be  here. 

The  campaign  now  begun  is 
really  undertaken  in  desperation. 
All  winter  long,  as  has  been  re¬ 
ported,  the  raisin  market  has  been 
exceedingly  dull  and  weak,  and 


the  season’s  consumption  has 
probably  been  less  than  for  many 
years.  The  present  movement 
hinges  on  Raisin  Day,  which  oc¬ 
curred  last  Saturday,  April  30th, 
and  which  was  originated  last 
year.  On  Raisin  Day  everybody 
handling  raisins  is  supposed  to 
push  them  hard.  The  work  will 
not  be  confined  to  Raisin  Day, 
however,  but  if  the  slightest  en¬ 
couragement  is  forthcoming  will 
be  continued  through  the  year. 
Already  the  sum  of  $4,000  is  avail- 
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able  for  advertising  raisins  and 
exploiting  them,  and  $16,000  more 
will  be  put  into  this  section  if  the 
first  $4,000  brings  fruit. 

The  plan  comprehends  princi¬ 
pally  advertising  to  consumers 
through  local  newspapers,  and 
also  through  window  displays  and 
store  exhibitions.  Mr.  Parker  is 
authorized  to  represent  every 
large  raisin  packer  and  grower  in 
California,  and  he  has  brought 
with  him  to  Philadelphia  a  large 
number  of  empty  cartons  of  all 
the  leading  brands.  These  he 
will  ask  retailers  to  make  window 
displays  of.  One  feature  of  all 
the  advertising  will  be  new  ways 
of  preparing  raisins  and  argu¬ 
ments  as  to  their  medicinal  value. 
The  campaign  includes  all  varie¬ 
ties  of  California  raisins.  Samp¬ 
ling  will  be  very  largely  done. 

Not  only  are  the  large  packers 
behind  the  plan,  but  the  Southern 
Pacific  and  other  railroads. 


The  New  York  Letter 


/ 

The  Smyrna  Fig  Controversy.  More  Bad  Eggs  Destroyed. 
Beans  and  Olives  From  Sicily  Found  Infected  From  Vermin. 
Reported  Jobbing  Combination.  Small  Trade  News  and 
Market  Summary. 


Florida  beans  are  a  little  firmer 
and  anything  good  brings  $2.50. 
Florida  is  still  the  only  shipper, 
but  North  Carolina  beans  will  be 
along  soon.  Good  beans  are 
scarce  and  wanted. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  April  28,  1910. 

President  L.  B.  Parsons,  of  the 
New  York  Dried  Fruit  Exchange, 
gave  out  a  statement  this  week  as 
to  the  controversy  over  Smyrna 
fig-s.  He  said  that  the  Exchange 
was  doing  all  it  could  to  help  the 
authorities  in  their  effort  to  im¬ 
prove  the  quality  of  the  figs  com¬ 
ing-  here.  In  his  statement,  Mr. 
Parsons  said  that  so  far  as  he 
knew,  there  is  no  trouble  nor  fric¬ 
tion  between  the  importers  and  the 
Pure  Food  Bureau,  but  that  some 
shipments  were  seized  last  winter 
on  the  ground  that  they  contained 
a  larger  percentage  of  worms  than 
is  usually  noted. 

All  figs  that  now  come  to  this 
market,  Mr.  Parsons  said,  are  ac¬ 
companied  by  a  report  from  the 
American  consul  at  Smyrna,  who 
certifies  that  he  has  examined  the 


packing  houses  in  which  the  fruit 
was  packed  and  that  they  are  clean 
and  sanitary.  This  statement  was 
made  in  answer  to  the  report  that 
some  of  the  figs  were  packed  under 
extremely  unsanitary  conditions. 
The  New  York  Dried  Fruit  Ex¬ 
change,  he  said,  has  consulted  with 
the  Department  of  Agriculture  as 
to  any  improvements  in  the  san¬ 
itary  methods  of  packing  figs,  and 
the  suggestions  made  by  the  De¬ 
partment  have  been  communicated 
to  the  packers  in  Smyrna,  where 
they  will  be  put  into  effect  during 
the  coming  season. 

Mr.  Parsons  is  in  hearty  sym¬ 
pathy  with  the  Government’s  ac¬ 
tion  in  sending  back  all  figs  not 
packed  under  sanitary  conditions  or 
figs  that  are  in  any  way  filthy.  The 
Department  has  ruled  that  if  the 
objectionable  or  unsound  figs  in 
the  shipments  now  held  are  culled 
out  and  destroyed,  the  remainder 


will  be  released.  This  work  is  now 

being  done. 

*  *  * 

Encouraged  by  the  success  of  the 
Yours  Truly”  brand  of  pork  and 
beans,  the  promoters  of  the  brand 
now  propose  to  put  up  toilet  and 
washing  soap  under  the  same  label. 
A  contract  has  been  made  with  a 
prominent  manufacturer,  it  is  said 
in  the  trade,  and  the  soap  will  be 
on  the  market  in  a  few  weeks. 

*  *  * 

The  Pure  Food  Bureau  de¬ 
stroyed  4,700  pounds  of  frozen  and 
dessicated  eggs  this  week  by 
throwing  them  into  the  river  after 
the  courts  had  sustained  its  con¬ 
tention  that  the  eggs  were  unfit 
for  food.  The  shipments  all  came 
from  Chicago,  where  a  few  dealers 
seem  to  think  that  whenever  eggs 
become  so  decomposed  that  they 
can  no  longer  be  sold  there  all  they 
have  to  do  is  to  put  them  through 
either  a  freezing  or  dessicating 
process,  so  as  to  kill  all  odors,  and 
then  ship  them  to  New  York. 

Inspector  Herman  Lind,  who 
made  the  seizures,  told  your  cor- 
1  respondent  that  it  is  quite  difficult 
j  sometimes  to  ascertain  whether  the 
powdered  and  frozen  eggs  were 


made  from  fresh  eggs  or  from  old 


THREE  LETTERS 

WHICH  GO  TO  PROVE  THE  SUPERIORITY  OF 

DANDELION  BRAND  BUTTER  COLOR 


Dyer,  Ind.,  January  19,  1910. 

Dear  Sirs  :  — Your  letter  of  the  15th  inst. 
received.  In  regard  to  the  prizes  I  have  won, 
as  requested  in  your  letter,  will  say  that  in  the 
last  year  and  a  half  I  have  won  the  following 
prizes  and  high  scores  with  my  butter,  all  with 
the  Wells  &  Richardson  Butter  Color. 

May  1908,  Indiana  Scoring  Contest.  96  2nd  place. 

Mar.  1909,  Indiana  Scoring  Contest,  95  1st  place. 

May  1909,  Indiana  Scoring  Contest,  96*4  highest 
J  whole  milk. 

Sept.  1909,  Indiana  State  Fair  Contest.  93/4 

1st  premium  creamery  butter. 

Dec.  1909,  Indiana  Scoring  Contest,  94H  2nd  place. 

Jan.  1910,  State  Dairy  Convention,  94  highest  score. 

I  will  add  that  other  scores  made  at  the  bi¬ 
monthly  scoring  contests  were  very  creditable, 
my  average  for  the  six  entries  for  1909  being 
93  83. 

Dandelion  Brand  Butter  Color  is  the  best. 

Yours  very  truly, 

(Signed)  W.  F.  MADAUS. 


LONE  ROCK  CO-OPERATIVE 
CREAMERY  COMPANY 

Lone  Rock,  Iowa,  March  21,  1910 
Dear  Sirs  Yours  of  the  14th  at  hand.  In 
regard  to  the  Dandelion  Brand  Butter  Color, 
I  have  been  using  it  now  for  nearly  three  ytars, 
and  can  say  that  I  am  more  than  pleased  with 
the  results  that  I  have  had  by  using  it.  It  gives 
the  rich  golden  June  color  which  takes  the  con¬ 
sumer’s  eyes,  and  never  affects  the  flavor  of  the 
butter.  In  the  past  two  years  I  have  won  three 
first  prizes  and  four  second  prizes,  which  I  have 
won  by  using  Dandelion  Brand  Butter  Color. 

Yours  very  truly, 

(Signed)  G.  J.  GUDKNECHT. 


DALLAS,  WlS.,  March  6,  1910. 

Gentlemen  After  experimenting  with  differ¬ 
ent  colors,  with  fourteen  years  of  butter  making 
and  have  now  been  using  your  Dandelion  Brand 
Butter  Color  for  about  two  years  past.  I  find 
that  your  Butter  Color  is  more  uniform  and  is 
stronger  and  I  can  color  more  butter  with  the 
same  amount  of  color  than  any  other  color  that 
I  have  used.  Every  can  I  find  is  the  same— 
that  bright  June  shade. 

Yours  respectfully, 

(Signed)  OLE  ESKER. 


Over  90%  of  the  buttermakers  in  the  country  won’t  have  any  other  kind. 
For  Dandelion  Brand  is  the  best— proved  so  by  years  of  trying  tests.  It  gives 
butter  the  rich,  golden  color  that  makes  it  sell  better. 

Dandelion  Brand  Butter  Color 

PURELY  VEGETABLE 

We  guarantee  that  Dandelion  Brand  Butter  Color  is  purely  vegetable  and  that  the  use  of  same 
for  coloring  butter  is  permitted  under  all  food  laws,  State  and  National. 


WELLS  A  RICHARDSON  CO., 


BURLINGTON,  VERMONT 
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and  decomposed  ones.  The  dessi- 
cated  eggs  are  in  a  powdered  form 
and  a  chemical  analysis  is  neces¬ 
sary  to  discover  their  quality.  The 
frozen  eggs  must  be  thawed  out 
and  then  the  odor  will  often  tell 
the  tale. 

In  preparing  the  dessicated  eggs, 
as  the  moisture  is  taken  out  there 
is  left  a  yellow  powder  without 
either  odor  or  taste.  This  product 
if  made  from  fresh  eggs  is  saic 
to  be  healthy,  and  it  is  much  cheap¬ 
er  to  ship  in  this  form  than  in  the 
shells. 

The  frozen  eggs  are  put  through 
a  freezing  process  similar  to  that 
of  making  ice  cream  and  are  than 
moulded  into  bricks.  These  bricks 
are  put  into  refrigerators  until  they 
are  hard  and  then  shipped  to  their 
destination  in  refrigerator  cars. 

The  shipments  which  were  de¬ 
stroyed  were  1,100  pounds  shipped 
by  the  Columbia  Dessicated  Egg 
Co. ;  2,500  pounds  from  R.  Smith- 
son,  and  1,000  pounds  from  the 
Monarch  Dessicated  Egg  Co.,  all 
of  Chicago. 

*  *  * 

Sicilian  imports  have  been  at¬ 
tracting  the  attention  of  the  Pure 
Food  Bureau  for  the  past  couple 
of  weeks,  and  this  week  it  was  an¬ 
nounced  that  no  more  horse  beans 
containing  the  small  fleas,  which 
the  importers  claim  are  natural  to 
them,  will  be  admitted. 

The  attention  of  the  officials  was 
first  called  to  these  imports  by  the 
Customs  employees,  who,  after 
handling  the  beans,  complained 
that  their  arms  were  itchy  and  fre¬ 
quently  swollen.  A  physician  was 
consulted  and  he  said  that  the 
men  were  all  suffering  from  the 
bites  of  some  kind  of  an  insect. 
Further  investigation  resulted  in 
the  finding  of  the  fleas  in  the  beans. 

The  importers  claim  that  the 
fleas  are  not  harmful  to  the  beans, 
as  consumers  soak  them  overnight 
in  water  before  cooking.  The  au¬ 
thorities,  however,  decided  that  no 
more  would  be  admitted. 

The  officials  then  started  to  ex¬ 
amine  the  other  Sicilian  imports 
and  found  that  a  large  proportion 
of  the  olives  imported  from  that 
country  contained  small  worms, 
somewhat  similar  to  the  fig  worm. 
Some  Sicilians  claim,  surprising  as 
it  may  appear,  that  the  worm  im¬ 
proves  the  flavor  of  their  olives 
and  do  not  eat  them  unless  they 
do  contain  the  worms.  The  offi¬ 
cials  decided  to  follow  the  prece¬ 
dent  made  in  the  fig  case  and  will 
admit  no  more  wormy  olives. 


California  cherries  are  now  on 
the  market,  the  first  box  for  the 
season  of  1910  arriving  last  Fri¬ 
day.  Prices  for  the  first  shipments 
are,  as  usual,  rather  high. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  this  week  against  Max 
Schoenberg,  who  has  been  doing 
business  as  M.  Schoenberg  &  Co., 
wholesale  dealer  in  pickles,  sauer 
kraut  and  grocers’  specialties,  at 
372  Hudson  street.  The  creditors 
who  filed  the  petition  are  A.  Lued- 
eman,  $163 ;  A.  C.  Soper  &  Co., 
$357 ;  Leo  Hirsch  &  Son,  $4.  It 
is  claimed  that  Schoenberg  is  in¬ 
solvent  and  made  preferential  pay¬ 
ments  to  the  amount  of  $1,500  and 
transferred  accounts  and  merchan¬ 
dise  valued  at  $1,000. 

*  *  * 

The  latest  rumor  along  Hudson 
street  is  that  Austin,  Nichols  &  Co. 
is  to  give  up  the  present  partner¬ 
ship  form  of  organization,  form  a 
corporation  and  then  consolidate 
with  two  other  large  New  York 
jobbing  houses.  Both  Harry  Balfe 
and  Thomas  M.  McCarthy,  of 
Austin,  Nichols  &  Co.,  denied  the 
report,  but  some  jobbers  are  still 
of  the  opinion  that  there  is  some¬ 
thing  about  to  happen  in  the  large 
houses.  The  other  two  companies 
most  commonly  connected  with  the 
rumor  are  Francis  H.  Leggett  & 
Co.  and  R.  C.  Williams  &  Co. 

The  report  is  credited  by  some 
men  in  the  trade  because,  it  is 
stated,  that  these  three  houses, 
sometimes  called  the  “Big  Three” 
of  the  trade,  have  acted  in  har¬ 
mony  on  a  number  of  trade  issues 
in  the  past  few  weeks.  A  meeting 
held  during  the  week  by  represen¬ 
tatives  of  the  three  houses  gave  ad- 
ditonal  impetus  to  the  rumor. 

*  *  * 

John  W.  O’Brien,  Charles  De 
Witt  Drew  and  George  E.  Bedell, 
all  of  whom  have  been  trusted  Cus¬ 
toms  employees  for  years,  were  ar¬ 
rested  here  this  week  charged  with 
conspiracy  to  defraud  the  Govern¬ 
ment  in  connection  with  the  under¬ 
weighing  of  imports  of  sugar,  figs, 
cheese  and  other  products.  They 
were  indicted  by  the  Grand  Jury 
on  April  2 1st,  after  having  testi¬ 
fied  in  the  defense  of  other  weigh¬ 
ers.  The  three  latest  prisoners 
were  not  engaged  in  the  actual 
work  of  weighing  the  sugar,  but 
were  supposed  to  see  that  the 
weights  entered  in  the  books  were 
correct.  The  three  prisoners  were 
released  in  $5,000  bail. 


Cocoanut  butter  is  the  latest 
substitute  for  the  expensive  prod¬ 
uct  of  the  cow.  Franklin  G.  Colby, 
enthusiastic  over  the  successful  in¬ 
troduction  of  the  product  in  Eu¬ 
rope,  has  started  a  factory  in  Hack¬ 
ensack,  N.  J.,  and  expects  to  have 
the  product  on  the  market  in  a  few 
weeks.  He  claims  that  the  vege¬ 
table  butter  can  be  sold  much 
cheaper  than  the  butter  made 
from  cream. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  is  quiet,  but 
a  slight  improvement  is  noted  in  the 
demand  for  Santos.  The  jobbers 
in  the  country  have  been  buying  in 
fair  quantities  in  the  past  week. 
Prices  are  well  maintained,  as  the 
supply  will  be  limited  until  the  re¬ 
newal  of  shipments  from  Brazil  in 
July.  In  mild  coffees,  Maracaibos 
attract  the  greatest  attention. 
Roasters  are  buying  this  grade  in 
good  sized  lots.  Bogotas  are  rather 
neglected.  Mexicans  are  in  fair  de¬ 
mand  with  prices  well  maintained, 
owing  to  the  short  crop. 

In  the  tea  market  basket  fired 
Japans  are.  in  good  demand,  with 
orices  well  maintained.  The  sup¬ 
ply  of  this  grade  is  scarce,  despite 
the  heavy  imports  last  season. 
Formosas  are  not  attracting  much 
attention,  as  buyers  think  that  the 
prices  asked  are  too  high.  Hold¬ 
ers,  however,  show  no  inclination 
to  make  concessions.  There  is  a 
fair  inquiry  for  country  greens. 
Congous  are  neglected,  as  London 
is  not  showing  its  customary  in¬ 
terest  in  these  lines. 

The  refiners  have  been  buying 
considerable  raw  sugar  this  week. 
.Prices  were  a  little  lower  in  sym¬ 
pathy  with  the  London  market  and 
the  refiners  seem  willing  to  take  ad¬ 
vantage  of  the  concession. 

The  refined  sugar  market  is  dull. 
Very  little  new  business  is  being 
taken  and  there  are  few  outstand¬ 
ing  contracts.  Jobbers  are  said  to 
be  well  supplied  for  some  time, 
many  of  them  having  to  resell  lots 
which  were  forced  on  them  through 
overdue  contracts. 

The  demand  for  rice  showed 
some  improvement  this  week,  dis¬ 
tributers  buying  steadily  in  a  small 
way.  Prices  are  firm,  the  recent 
bad  weather  in  the  South,  which 
affected  the  growing  crop,  making 
the  farmer  ask  high  prices  for  old 
stock. 

Peppers  are  attracting  interest  in 
the  spice  market.  Many  large  sales 


have  been  reported  during  the 
week.  Cables  received  here  are 
bullish  and  quite  a  lot  of  specula¬ 
tive  interest  has  been  aroused. 

The  flour  market  is  dull,  the  un¬ 
settled  condition  of  the  wheat  mar¬ 
ket  keeping  away  possible  buyers.  '. 
The  distributers  are  buying  in  a 
hand-to-mouth  way  to  fill  imme¬ 
diate  requirements,  but  no  business 
of  any  size  is  being  done. 

Holders  of  canned  California 
fruits  show  a  disposition  to  advance  J 
prices  on  the  strength  of  reports* 
from  the  West,  telling  of  the  damj-J 
age  done  by  the  recent  bad  1 
weather,  but  buyers  have  shown  no  1 
increased  interest.  Peaches  are  in  J 
a  fair  demand,  with  prices  at  pre-  1 
vious  levels.  Apricots  are  mov-J 
ing  slowly,  but  sales  are  not  being  J 
urged.  Pears  are  scarce,  with  ; 
prices  firm.  Good  grades  of  State  J 
gallon  appks  are  in  good  demand,  ] 
with  prices  well  maintained. 

There  is  a  steady  jobbing  de-  ; 
mand  for  tomatoes.  Occasionally  1 
large  sales  are  booked,  but  the  J 
price  offered  is  generally  below  the  J 
market  quotations  and  the  full 
standard  qualities  are  demanded.  1 
In  many  of  these  cases  it  is  impos-  fi 
sible  to  fill  the  orders.  Corn  is  in 
faid  demand.  Peas  are  rather  dull,  i 
but  prices  are  well  maintained. 

The  butter  market  took  quite  a 
fall  early  this  week,  going  down  1 
to  29J2  cents,  although  later  it  ad¬ 
vanced  to  30  cents.  Heavy  re-  I 
ceipts  in  the  last  couple  of  days  of 
last  week  caused  the  decline,  but  ‘1 
at  present  there  is  hardly  enough  J 
first-class  stock  to  go  round.  Ad¬ 
vices  from  shipping  points,  how-  9 
ever,  indicate  that  larger  shipments 
may  be  expected  in  a  day  or  two, 
so  a  further  advance  is  unlikely. 

The  egg  market  is  unchanged, 
holders  refusing  to  take  less  than 
23  to  25  cents  for  first-class  stock.  J 
The  arrivals  continue  heavy  and 
stocks  are  accumulating  rapidly,  j 
The  demand  is  only  moderate. 

Fred.  A.  McGill. 
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Editor  "Grocorr  World  and  General  Merchant" 

Attorney  and  Counselor  at  Law 

(43-648  Laid  Title  Bid*.,  Philadelphia.  Pa. 

Bell.  Spruce  2608-2609 
Telephone*  J  Reygtonei  R*ca 

Corporation  Practice,  Cases  Under  Fool  Laws 
Trade- Hark  Registration 
Central  Pr antic* 


— 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


HOW  A  WISE  GROCER  INCREASED 
HIS  SALES  BY  DEMONSTRATING 

HUNT'S  QUALITY  FRUITS 

“The  Kind  That  Are  NOT  Lye  Peeled,” 

A  retail  grocer  in  Oklahoma  writes  as  follows:  “Have  just  closed  a  two  days’ 
demonstration  of  Hunt’s  Quality  Fruits,  serving  about  250  people.  I  cut  and 
served  13  cans  of  different  fruits,  which  gave  me  the  best  demonstration  01  t  le 
kind  I  ever  had.  I  sold  Hunt’s  Quality  F ruits  to  a  great  many  ladies  who  were 
not  my  regular  customers,  and  from  their  expressions  I  will  have  that  part  ot  their 

_  ___  grocery  trade  hereafter.”  That’s  the  way  to  get  the  benefit  of  the  sales,  we  are 

creating  by  our  advertising  in  the  big  national  magazines.  Yon  can  easily  make  a  similar  demonstration  an 
get  a  good  trade  on  Hunt’s  Quality  Fruits.  Write  us  and  we’ll  send  you  beautiful  Display  Cards,  Ajtls  Jc 
Calendars  and  Illustrated  Booklets  to  give  your  customers.  Once  you  get  your  customers  started  on  Hunt  s 
Quality  Fruits  they’ll  always  buy  them. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

T^nrgest  Canners  of  Highest  Grade  California  Fruits 


“We  Can  the  Flavor 
as  well  as  the  Fruit” 


Fruits. 


SETTS:— Haskell,  Adams  &  Co.,  Boston.  KHUUfc  islaind:  h.  miawoou  s  sous  yu.,  riuv.uc^.  C  l'r Y V ■'  M^rraii  *  Tnnrtit  Co  New  York 

Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City,  Acker,  Merrall  &  Condit  Co., 

City.  KENTUCKY:— Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


YOU  ARE  GETTING  ACQUAINTED;  GOOD! 


HERE  ARE  SOME  MORE  INTRODUCERS: 

Send  at  once  for  Special  Order  Blanks  and  Special  Return  Envelopes. 


We  know  our  business. 

You  know  yours. 
Let’s  see  if  what  we  both 
know  doesn’t  match. 
If  this  service  isn’t  what 
we  say  it  is  we  are 
only  fooling  ourselves. 


Oal.  Muir  Peaches,  fine,  bright,  clean 
stock  and  in  perfect  condition. 

25-lb.  boxes . per  lb.,  7%c. 

Cal.  Loose  Muscatel  Raisins,  3  Crown. 

60-lb.  boxes . per  lb., 

Just  in  from  the  Coast  and  for  size 
this  lot  is  equal  to  any  4  Crown  on 
the  market. 

Cal.  4  Crown  Cluster  Raisins,  20-1  lb. 
cartons  to  ca»e .  per  case, 

Choioe  Seeded  Raisins,  Packers’  car¬ 
tons  equal  to  most  packers’  fancy 
obtainable,  30  No.  1  cartons  .... 


6o. 


60 


5tfc. 

SOUR  PICKLES 
120Cs,  per  bbl.,  $8.80.  10OOs,  per  bbl.,  $9.76. 


Cal.  Royal  Anne  White  Cherries,  No. 

2  tin  at . per  doz.,  $1.60 

Good  syrup  and  fruit. 

Japanese  Crab  Meat,  No.  1  round  flat 
tins,  packed  4  dozen  to  the  case  at 

per  doz.,  $3  50 

Extra  Fancy  Pulled  Figs,  boxes  about 

3  lbs.  each  at . per  lb.,  ll^c. 

Sugar  Brand  Corn  Flakes,  36  pkgs.  to 
oase  at . per  case,  $2.26 


1800s,  per  bbl.,  $10.26 


Have  You  Sent  for  “Special"  Mail  Order  Blanks  and  Envelopes  ? 

FRANCIS  H.LEGGETT&CO.  new  York 

Proprietors  of  Premier  Breakfast  and  Premier  After-Dinner  Coffee.  Send  for  Catalogue  A 
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CONGRESSIONAL  COMMIT¬ 
TEES  HEAR  ARGUMENTS 
ON  IMPORTANT  TRADE 
MEASURES. 

(Continued  from  page  9.) 

said,  the  cost  of  implements  has 
increased  about  25  per  cent.  All 
clothing,  especially  shoes  and  wool 
blankets  and  everything  the  farmer 
has  to  buy,  has  increased  in  price. 
He  said  that  wages  averaged  $18 
per  month  in  1900,  increased  to  $25 
in  1905,  and  are  at  present  about 
$30.  Included  in  the  wages  are 
board  and  washing,  which  the 
farmer  has  to  supply.  Land,  he 
said,  was  $40  an  acre  in  1900;  in 
1905  it  was  $50,  and  this  year  it  is 
about  $80,  and  very  little  of  it  can 
be  bought. 

The  witness  had  prepared  a 
statement  in  which  he  attempted  to 
show  the  average  selling  price  of 
different  products  of  the  farm  since 
1900. 

In  1900  wheat  brought  about 
59%  cents;  in  1905  it  was  88>4 
cents;  in  1907,  78  cents;  in  1909, 
$1.0514,  and  in  1910,  95  cents. 

Corn  was  26  cents  in  1900;  in 
1905  it  was  35  cents;  in  1907  it 
was  40  cents;  in  1909  it  was  56^ 
cents,  and  this  year  45  cents. 

Oats  brought  1834  cents  in  1900; 
in  1905,  35  cents;  in  1907  they 
were  3434  cents,  and  in  1909  they 
were  42  cents. 

Flaxseed  was  $1.30^4  in  1900; 
in  1905  it  was  85  cents ;  in  1907  it 
was  $1.09,  and  in  1909  it  was  $1.30 

Hogs,  however,  represented  the 
largest  increase.  In  1900  they 
brought  $4.50;  in  1901  they 


I 

brought  $5.25;  in  1902  they 
brought  $6.39,  and  in  succeeding 
years  fluctuated  according  to  the 
following  prices:  $5.52,  $4.65, 

$4-73,  $5-47>  $5-28 >4,  $5.11,  while 
last  year  they  brought  on  the  aver 
age  $6.53,  and  during  this  year  up 
to  April  20th,  they  brought  on  the 
average  $9.30. 

Up  to  the  time  of  sending  this 
correspondence,  there  have  been  no 
hearings  on  the  bill  to  compel  man¬ 
ufacturers  and  jobbers  to  sell 
everybody  on  the  same  terms. 

.*=5' '  4  ,  Holt. 


New  Florida  potatoes  have 
dropped  to  $3.25  to  $4.25  per 
barrel.  Berhntdas  keep  up,  being 
quoted  at  $6  to  $6.50.  The  de¬ 
mand  is  active. 


Packers  Say  Future  Corn  Out¬ 
look  Strong. 


Acreage  Reduced  All  Over  Country. 
Raw  Material  Costs  More  Than  Last 
Year.  Most  Packers  Sold  Up  and 
Out  of  Market. 


HIGHEST  IN  HONORS 


Baker’s  Cocoa 

&  CHOCOLATE 

■  52 


Registered, 
U.  S.  fat.  OS. 


HIGHEST 

AWARDS 

IN 

EUROPE 

AND 

AMERICA 


A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


The  packers  of  corn,  particu¬ 
larly  Southern  and  Western  corn, 
seem  to  think  that  their  product, 
meaning  futures  especially,  is  in 
a  very  firm  position  and  is  likely 
to  advance  in  price. 

The  sales  of  future  corn  have 
been  large  so  far  this  season  and 
the  majority  of  Southern  and 
Western  packers  have  sold  all 
they  consider  safe  and  are  out  of 
the  market.  Already  the  market 
has  advanced  about  5  cents  per 
dozen  above  the  opening.  One 
reason  future  sales  have  been 
large  is  that  spot  corn  is  high — 
considerably  higher  than  future 
— and  last  year’s  pack  was  short. 
Both  of  these  factors  make  future 
corn  seem  a  good  purchase. 
Added  to  this  stocks  of  corn  in 
jobbers’  and  retailers’  hands  are 
very  low  everywhere. 

Another  reason  the  packers 
give  for  the  present  and  pros¬ 
pective  firmness  is  the  uncer¬ 
tainty  about  the  coming  pack. 
All  over  the  country  the  acreage 
is  reduced,  and  it  will  take  an  un¬ 
usually  large  yield  per  acre  to 
make  this  deficiency  good.  The 
raw'  material  costs  $1  to  $1.50  per 
ton  more  this  year  than  it  cost 
last.  This  figures  out  something 
like  234  cents  per  dozen  in  the 
packed  corn,  and  the  packers 
claim  there  are  also  some  other 
slight  increases. 


Wholesome  Salesmanship. — If  you 

don’t  leave  the  right  impression 
you  aren't  a  success.  Sell  goods 
to-day  that  will  bring  more  sales 
to-morrow.  That’s  one  of  the  big 
modern  ideas  of  busines.  Let 
truth  prevail.  As  we  said  before, 
know  your  goods  and  describe 
them  as  you  know  them.  “Didn’t 
you  find  those  peaches  nice  as  I 
said  they  were?”  To  be  able  to 
say  that  with  assurance  and  look 
your  customer  right  in  the  eye  is 
“wholesome  salesmanship.”  The 
thing  applies  to  the  whole  line. 
Never  misuse  your  talking  abil¬ 
ity.  It  won’t  do  to  let  a  customer 
get  anything  back  on  you.  Mor¬ 
ally  you  are  the  sufferer.  Finan¬ 
cially  the  boss  is.  If  you,  in  your 
eagerness  to  make  a  big  sale, 
overstepped  yourself,  you  may 
have  cut  out  a  business  of  five  or 
six  hundred  dollars  a  year. 
That’s  just  how  touchy  some 
women  are.  Be  careful.  Prac¬ 
tice  wholesome  salesmanship. 

*  *  * 

‘As  a  Man  Thinketh.” — Many  a 
time  you  have  said  to  yourself 
“I’m  not  going  to  be  a  grocery 
clerk  all  my  life.”  That’s  good. 
That’s  manly  aspiration — but,  are 
you  working  it  out?  The  way  to 
work  it  out  is  to  be  the  best  gro¬ 
cery  clerk  for  the  present  that 
you  are  capable  of  being.  That’s 
the  first  principle  of  getting 
ahead.  The  manager’s  job  will 
come  with  more  pay  and  with 
considerable  less  of  a  soft  snap 
than  you  now  imagine.  But  for¬ 
get.  tfisd,  4or  The  present.  It’s  up 
to  you  to  get  there  and  you  will 
if  you  dig  into  what  you’re  doing 
now  with  all  your  might  and 
main. 

But  that  wasn’t  entirely  what  I 
intended  to  write  about  under 
the  heading  “As  a  Man  Think¬ 
eth.”  Gentlemen,  keep  up  the 
highest  standard  of  thought. 
Keep  clean.  You  are  what  you 
think  you  are.  The  best  clerks 
to-day  are  the  fellows  that  keep 
their 

where  they  belong. 


thoughts  in  the  channel 


Aim  good 

IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


and  high  and  keep  the  aim  rig , 
there. 

*  *  * 

The  Spirit  of  1910.— What  is  the 
“spirit  of  1910”  as  applied  to  the 
grocery  store?  It’s  cleanliness. 
“The  papers  are  full  of  it 
Women  are  shunning  dirt  as  they 
never  did  before.  If  our  stores 
come  in  on  the  condemnation  cru 
sade  we  deserve  all  we  get.  Bu 
the  point  is  this :  It’s  up  to  every 
clerk  in  the  land  to  meet  this 
“spirit  of  1910”  and  show  Wiley 
and  every  civic  club  woman  in 
the  country  that  we  do  run  clean 
stores,  that  the  kerosene  tank  isn’t 
alongside  the  butter  counter  nor 
the  mackerel  barrel  front  of  the 
tea  counter.  You  men  must  be  up 
to  date.  You  must  clean  up, 
brush  up,  shine  up,  so  that  your 
store  will  be  the  talk  of  the  town 
That’s  what  women  insist  on  to¬ 
day  and  the  good  or  bad  reputa¬ 
tion  of  the  modern  food  store  is 
entirely  in  your  hands. 

*  *  * 

Points  About  Vegetables. — Some 
vegetable  stands  are  a  sight  to  be¬ 
hold  and  others  are  a  thing  of 
beauty  and  profit.  How’s  yours? 
The  loose,  dirty  leaves  should  be 
plucked  from  lettuce  and  the  stem 
part  cut  off  close  then  packed 
stem  up.  Spinach  should  be 
sorted  when  laid  on  the  stand 
Asparagus  should  stand  on  a 
thoroughly  water-soaked  four- 
double  sack  or  sacks.  Cabbage 
should  be  trimmed.  Celery 
should  be  washed  and  the  yellow 
leaves  pulled  off.  Radishes 
should  be  displayed  with  the 
leaves  laying  down.  Beets  the 
same.  Watercress  should  be  kept 
in  the  cooler.  But  to  make  your 
stand  effective  each  kind  of  vege¬ 
table  should  be  laid  out  neatly 
and  separately  and  the  whole  busi 
ness  sprinkled  occasionally  from 
a  small  watering  can  kept  under 
neath  the  stand.  This  sprinkling 
gives  a  most  refreshing  effect. 

Florida  cucumbers  range  from 
$2  to  $2.50  per  box.  Hothouse 
cues  are  about  out  of  the  market. 
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The  Time  for  Your  Harvest  on 
Puffed  Wheat  and  Puffed  Rice 


Daring  the  next  four  months  not  a  thing  in  your  store  will  respond  better 
to  pushing  than  Puffed  Wheat  and  Puffed  Rice. 

Note  how  the  demand  is  growing.  The  things  that  are  going  fast  are  the 
easiest  things  to  make  go  faster. 

These  are  the  summer  foods.  People  mix  them  with  berries  for  breakfast, 
and  serve  them  for  suppers  in  milk.  But  you  haven’t  a  tenth  of  your  possible 

trade  on  them. 

Let  people  see  them.  In  every  case  we  send  you  one  package  with  a 
window  in  the  front.  Place  that  on  your  counters  so  people  can  see  the  curi¬ 
ous  foods  of  which  everyone  is  reading. 

We  are  increasing  our  advertising  for  the  summer  months  to  $1500  per 
day.  That  is  bound  to  increase  your  sale  whether  you  help  it  or  not.  But  it 
will  double  your  sale  if  you’ll  let  it. 

The  foods  to  push  and  display  are  those  foods  of  which  everyone  is  talk¬ 
ing.  And  those  are  “The  foods  shot  from  guns.’’ 


We  are  doing  our  best  to  keep  jobbers  stocked  with  these  foods.  At  the 
present  time  we  are  close  up  with  our  orders.  But  with  this,  as  with  any  fast¬ 
growing  demand,  shortages  are  bound  to  occur. 

During  the  summer  months — the  season  of  largest  demand — please  don’t 
order  from  hand  to  mouth. 

THE  QUAKER  OATS  COMPANY,  CHICAGO 
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There  is  still  another  way  of 
organizing  a  mercantile  business, 
in  addition  to  those  which  have 
already  been  discussed.  I  have 
considered  the  ordinary  partner¬ 
ship,  the  corporation,  the  unin¬ 
corporated  association,  and  the 
limited  partnership,  explaining  as 
clearly  as  I  could  how  each  was 
formed,  and  the  legal  advan¬ 
tages  and  disadvantages  of  each. 
The  one  remaining  method  is 
what  is  known  as  the  joint  stock 
company,  which  differs  from  all 
of  the  others  in  vital  partic¬ 
ulars. 

Each  one  of  these  methods  of 
business  organization  was  origin¬ 
ally  devised  to  meet  the  peculiar 
requirements  of  some  particular 
business,  and  the  same  condition 
makes  it  useful  to  have  at  least 
some  fundamental  knowledge  of 
them  all.  I  mean  by  that  that 
any  business  can  proceed  much 
more  smoothly  if  organized  in  the 
way  best  adapted  to  its  own 
special  circumstances. 

Unlike  a  limited  partnership, 
which  as  I  have  stated,  rests  alone 
on  some  State  law,  the  joint  stock 
company  needs  no  law  to  support 
it,  but  rests  wholly  upon  an  agree¬ 
ment  between  or  among  the 
parties.  At  the  same  time  most 
States  have  passed  laws  regulat¬ 
ing  joint  stock  companies  to  a 
greater  or  smaller  degree,  and  be¬ 
fore  the  organization  of  such  a 
company  the  laws  of  the  given 
State  should  always  be  examined 
to  see  if  there  is  anything  there 
that  applies. 

The  joint  stock  company  is  a 
sort  of  unincorporated  corpora¬ 
tion,  so  to  speak.  It  partakes 
somewhat  of  the  nature  of  a  cor¬ 
poration,  and  also  of  the  nature 
of  a  partnership.  In  a  nutshell,  it 
is  an  association  of  individuals 
formed  for  carrying  on  a  business, 
having  a  common  capital  divided 
into  shares.  Each  member  holds 


one  or  more  shares,  which  are 
transferable  by  the  owner. 

Thus  the  joint  stock  company 
differs  from  a  partnership  be¬ 
cause  a  partnership  never  has  its 
capital  divided  into  shares,  and 
the  partnership  interest  held  by 
the  partners  can  never  be  trans¬ 
ferred  to  an  outsider  without  the 
other  members’  consent. 

It  also  differs  from  a  partner¬ 
ship  in  that  the  death  or  with¬ 
drawal  of  a  member  does  not  dis¬ 
solve  it,  as  such  a  condition  dis¬ 
solves  a  partnership.  The  death 
of  a  shareholder  of  a  joint  stock 
company  merely  dissolves  his 
connection  with  it ;  the  company 
itself  goes  on  as  before. 

There  are  several  points  of  re¬ 
semblance  between  a  joint  stock 
company  and  a  partnership,  how¬ 
ever.  Both  rest  upon  and  are 
formed  by  an  agreement  between 
or  among  the  members.  The 
most  important  point  of  resem¬ 
blance,  however,  is  that  the  share¬ 
holders  of  a  joint  stock  company 
are  individually  liable  for  its 
debts,  as  are  the  members  of  a 
partnership  for  the  firm  debts. 
That  is,  unless  there  is  a  State  law 
to  the  contrary.  In  some  States 
there  are  acts  which  permit  share¬ 
holders  of  a  joint  stock  company 
to  limit  their  liability,  as  the 
special  partners  of  a  limited  part¬ 
nership  can. 

Here  is  another  vital  difference: 
In  a  partnership  each  member  is 
the  agent  of  the  others,  and  what 
he  does,  within  certain  wide  lim¬ 
its,  binds  the  firm.  Not  so  with 
the  joint  stock  company.  Its 
business  is  carried  on  by  a  Board 
of  Directors,  and  an  individual 
shareholder  has  no  power  to  do 
that  which  will  bind  the  concern. 
Everybody  dealing  with  a  joint 
stock  company  is  charged  with 
notice  of  this  fact,  if  the  concern 
has  advertised  itself  as  a  joint 
stock  company  in  the  proper  way. 


To  compare  the  joint  stock 
company  with  a  corporation,  a 
corporation  is  created  by  the 
State  and  it  can  act  only  within 
the  powers  of  the  charter  which 
the  State  has  given  it.  A  joint 
stock  company  is  created  by  the 
agreement  of  its  members  and  it 
knows  no  other  limitation.  But 
like  a  corporation,  the  joint  stock 
company  exists  perpetually,  can 
use  an  artificial  name,  uses  trans¬ 
ferable  shares,  and  usually  em¬ 
ploys  a  seal.  Thus  it  has  all  the 
convenience  of  operation  that  a 
corporation  has,  without  being 
subject  to  the  espionage  of  the 
State.  It  is  usually,  however, 
taxed  on  the  same  basis  as  a  cor¬ 
poration. 

In  many  States  there  are  acts 
which  prescribe  the  method  for 
operating — and  in  some  cases  or¬ 
ganizing — a  joint  stock  company. 
Fixing  the  smallest  number  of 
shareholders  which  can  organize 
such  a  company ;  authorizing  the 
concern  to  sue  and  be  sued  in  its 
own  name,  or  in  the  name  of  a 
certain  officer;  providing  for  the 
management  of  the  business  and 
for  the  liability  of  its  members 
and  so  on.  These  laws  also,  as  a 
rule,  provide  for  the  recording  of 
the  agreement  which  is  adopted 
and  which  should  contain  the 
names  of  the  members,  amount 
of  capital  and  how  divided ;  name 
of  company,  character  and  loca¬ 
tion  of  business,  and  so  on.  This 
in  order  to  give  notice  to  tjie  pub¬ 
lic  that  it  is  not  dealing  with  a 
partnership  but  with  a  joint  stock 
company. 

Joint  stock  companies  cannot 
hold  real  estate  as  freely  as  either 
a  corporation  or  a  partnership. 
In  many  States  there  is  a  limita¬ 
tion  upon  their  right  to  hold 
realty,  usually  taking  the  form  of 
a  provision  that  they  can  hold 
only  what  is  necessary  for  im¬ 
mediate  transactions;  in  other 


words,  they  can  hold  temporarily 
but  not  permanently. 

A  joint  stock  company  is 
usually  dissolved  by  mutual  con¬ 
sent. 

Men  who  set  out  to  organize 
themselves  into  a  business  con¬ 
cern  should  carefully  consider 
their  own  peculiarities  and  then 
select  the  style  of  organization 
best  suited  to  them.  I  have  seen 
many  disasters,  or  to  put  it  more 
mildly,  great  inconveniences,  fol¬ 
low  a  failure  to  observe  this  rule. 
I  have  seen  businesses  organized 
into  corporations  which  should 
never  have  been  anything  but  or¬ 
dinary  partnerships.  And  I  have 
seen  ordinary  partnerships  that 
should  have  been  limited  partner¬ 
ships  or  corporations.  Sometimes 
the  joint  stock  company  will  serve 
very  much  better  than  anything 
else.  The  point  is  to  analyze 
one’s  condition  and  then  select  the 
sort  of  organization  which  fits  it 
best. 

( Copyright ,  May,  1910,  by 
Elton  /.  Buckley.) 

Question :  M.  M.  Campbell, 
Bridgeton,  N.  J. — In  the  month  of 
February  I  bought  two  boxes  of 
butterine  from  the  Eastern  Pro¬ 
vision  Co.,  of  Philadelphia,  and  in 
April  I  received  from  the  Depart¬ 
ment  of  Internal  Revenue  col¬ 
lector  a  notice  to  pay  $24  for  sell¬ 
ing  butterine  with  coloring  in  it. 
All  the  butterine  sold  to  me  is 
free  from  coloring  and  there  has 
never  been  a  sample  taken  from 
my  store.  The  charge  against  me 
is  based  on  the  fact  that  a  com¬ 
pany  has  been  prosecuted  in  Jer¬ 
sey  City  for  using  coloring.  This 
company  also  bought  from  the 
Eastern  Provision  Co. 

First,  can  I  be  charged  with 
selling  colored  butterine  without 
a  sample  being  taken  from  my 
store  when  I  have  bought  nothing 
but  absolutely  pure  goods  with¬ 
out  coloring? 

Second,  can  the  United  States 
Revenue  collector  make  me  pay 
for  a  license  to  sell  an  article 
that  the  State  of  New  Jersey  says 
I  cannot  sell? 

Answer. — The  fact  that  no 
sample  was  taken  is  not  impor¬ 
tant.  Under  your  statement,  the 
only  question  in  the  case  is — are 
you  selling  colored  oleomargarine 
or  not?  If  you  are,  you  must  pay 
a  tax  whether  sample  was  taken 
or  not.  If  you  are  not,  of  course 
you  are  not  liable  for  a  colored 
oleo  license.  Whether  your  oleo 
contains  color  is  a  question  of 
fact.  If  you  are  sure  it  does  not, 

I  should  resist  the  payment  of  the 
tax  on  that  ground.  Didn’t  you 
get  any  sort  of  a  guarantee  from 
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IT 


the  Eastern  Provision  Co.  that 


No  Weak 
Places  Here 

Perfect  baking  powders 
with  no  legal  or  chemical 
I  complications  about  them— 

that  is  Rumford’s  Baking  Powder 
and  Rumford’s  Yeast  Powder. 

d  No  leavening  agent  has  ever 
been  discovered  that  would 
work  as  well  as  phosphate, 
r  and  with  such  an  absolute 
.  lack  of  evil  chemical  after 
effects.  You  can’t  say  too 
much  in  favor  of  Rumford’s 
Powders;  they  will  do  all  the 
work  of  the  best  other  baking 
powders,  and  more.  Further, 
they  are  wholesome  and 
nourishing. 

No  state  or  country  has 
ever  even  dreamed  of  passing 
a  law  against  a  powder  com¬ 
posed  like  Rumford’s  are — 
of  pure  phosphate,  cornstarch 
!  and  soda.  One  kind  of  bak¬ 
ing  powder  has  already  been 
forbidden  by  law  in  Penn- 
•  sylvania. 

Rumfora 
Chemical  Works 

Providence,  R.  I. 


their  goods  were  legal? 

Second. — This  question  is  evi¬ 
dently  mixed  up.  You  say  “Can 
the  United  States  Revenue  col¬ 
lector  make  me  pay  for  a  license 
to  sell  an  article  that  the  State  of 
New  Jersey  says  I  cannot  sell?” 
If  you  mean  this  literally  my 
answer  is  yes,  he  can.  The  Fed¬ 
eral  Government  makes  certain 
laws  which  it  will  enforce  with¬ 
out  regard  to  the  laws. the  State 
has  made  on  the  same  subject. 
For  instance,  in  Pennsylvania  it  is 
illegal  to  sell  colored  oleo  under 
any  circumstances,  but  under  the 
Federal  law  it  is  not  illegal,  and 
the  Revenue  Department  will 
therefore  collect  a  license  fee  for 
selling  colored  oleo  in  Pennsyl¬ 
vania,  leaving  the  seller  to  reckon 
with  the  State  law  as  he  thinks 
best. 

Question  :  “F.,”  Pa. — Last  sum¬ 
mer  I  ordered  250  souvenirs 
called  “thermometers”  from  a 
New  York  house.  These  cards 
represented  a  farmhouse  with  a 
thermometer  card  pasted  in  the 
middle,  which  I  wanted  to  give 
out  as  Christmas  presents  in¬ 
stead  of  calendars.  When  start- 
ing  to  give  them  out,  I  noticed 
that  the  thermometer  did  not 
register  right  and  some  of  them 
refused  to  move  if  held  above  a 
hot  stove  or  kept  outside  on  a  real 
cold  day.  I  reported  to  the  ship¬ 
per  and  received  a  new  lot  of 
thermometers  to  replace  the  bad 
ones.  The  liquid  of  this  new  lot 
of  thermometers  was  separated  in 
the  tubes  and  I  was  not  able  with 
all  the  trials  according  to  direc¬ 
tions  to  make  them  good.  I  noti¬ 
fied  the  shipper  again  and  men¬ 
tioned  that  I  intended  to  send 
them  back.  I  received  the  answer 
not  to  do  so  as  they  (the  shipper) 
would  not  lift  it  from  the  station. 
The  bill  is  not  paid.  Do  I  have 
to  pay  the  bill  and  keep  the  cards? 
I  have  all  the  correspondence 
and  will  send  it  to  you  if  you 
think  it  would  give  you  more 
light  to  answer  my  question  cor¬ 
rectly. 

Answer. — Your  rights  in  the 
case  depend  on  what  you  bought. 
If  the  manufacturer  agreed  to  sell 
you  a  card  containing  a  “ther¬ 
mometer,”  then  he  is  obliged 
under  his  contract  to  supply  an 
apparatus  that  will  reasonably  tell 
the  fluctuations  of  the  tempera¬ 
ture,  for  that  is  what  a  thermom¬ 
eter  means,  and  all  that  it  means. 
Of  course  you  are  held  as  having 
notice  that  the  grades  of  ther¬ 
mometer  which  would  be  placed 
on  an  advertising  card  would  not 
be  very  high;  in  other  words,  it 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  Watson  «£s  Company 
SOLE  PROPRIETORS  “Skipper”  Sardines . 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angus  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


You  Ought  to 
See  SOME  Butter 


A  retail  grocer  isn’t  supposed  to  be  very  squeamish,  but  if 
he  could  see  some  butter  made  and  printed  up  he  would  go  out 
of  the  business  before  he  would  offer  it  to  his  customers. 

If  we  could  take  everybody  through  our  Gurnse  dairies, 
our  business  in  Gurnse  butter  would  quadruple  in  a  week.  It’s 
a  pet  butter,  made  by  pet  methods — from  thoroughbred  milk, 
under  the  most  fastidiously  clean  conditions.  Such  a  butter  as 
the  most  particular  grocer  can  offer  to  his  trade  with  absolute 
certainty  that  it  is  incomparable  in  quality. 

Why  risk  your  butter  reputation  on  ordinary  print  butter 
when  you  can  insure  it  with  Gurnse? 

Packed  in  20.30.  and  50-pound  boxes— pounds  and  half  pounds— 36 cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.  —Philadelphia,  Pa. 
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could  not  be  expected  to  compare 
with  a  strictly  scientific  ther¬ 
mometer.  Nevertheless  it  must 
record  with  reasonable  accuracy 
the  rise  and  fall  of  the  tempera¬ 
ture,  and  if  it  does  not  do  that  it 
is  not  in  accordance  with  the 
contract,  and  you  did  right  to  re¬ 
fuse  to  accept  it.  The  proper 
course  in  such  a  case  is  to  notify 
the  seller  that  you  decline  to  ac¬ 
cept  the  goods  because  they  do 
not  comply  with  the  contract, 
and  that  he  should  remove  them 
from  your  premises.  You  are  not 
obliged  to  send  them  back. 

In  one  case  much  like  the 
above,  which  came  under  my  own 
attention,  the  seller  made  it  plain 
to  the  buyer,  before  taking  the 
contract,  that  the  thermometers 
were  mainly  for  show,  and  that 
very  little  could  be  expected  from 
them  in  the  way  of  actual  record¬ 
ing.  If  there  is  anything  like  that 
in  your  case,  you  must  pay  the 
bill,  because  you  had  full  notice 
as  to  the  character  of  the  goods. 
If  no  notice  was  given  you,  how¬ 
ever,  that  the  thermometers 
would  not  do  what  thermometers 
usually  do,  I  should  decline  to 
pay  the  bill  and  should  defend 
any  action  that  may  be  brought 
against  you,  on  the  ground  that 
the  goods  were  not  what  you 
bought. 

Question:  “H.,”  West  Philadel¬ 
phia,  Pa. — Wihat  shall  I  do  in  this 
case?  I  have  just  stopped  buying 
of  a  certain  jobber,  and  I  owe 
him  $28  at  the  present  time.  I 
offered  him  $2  on  the  bill,  which 
he  refused  because  I  wanted  him 
to  put  the  date  on  the  bill.  As 


he  left  my  store  he  said  he  would 
sue  me. 

Answer. — 'This  is  wholly  inex¬ 
plicable.  It  is  hardly  conceivable 
that  a  creditor  would  refuse  to 
accept  a  payment  on  account 
merely  because  the  debtor  asked 
that  the  bill  be  dated.  At  any 
rate,  if  he  chooses  to  sue  for  the 
whole  bill,  the  incident  as  to  re¬ 
fusing  the  $2  would  in  no  sense 
constitute  a  defence  or  be  even 
relevant. 

Question :  Fischel,  Du  Bois, 
Pa. — Here  is  a  nut  that  looks  like 
a  very  hard  one  to  crack :  A  con¬ 
ducts  a  grocery  business  and  has 
a  storeroom  rented  from  B.  B 
has  other  tenants  in  same  build¬ 
ing  and  C  is  in  rooms  above  A's 
storeroom.  C  is  a  tenant  of  B 
and  not  of  A.  During  the  hard 
winter  one  of  the  supply  water 
pipes  in  C’s  rooms  froze  during 
the  night.  C  notified  B  and  B 
responded  by  telling  a  plumber 
to  attend  to  the  pipes  at  once. 
The  plumber  promised,  but  did 
not  attend.  The  frozen  pipes 
bursted  on  Sunday  when  A  was 
not  in  his  place,  the  rushing  water 
came  down  through  the  ceiling 
and  damaged  goods  in  store  be¬ 
longing  to  A.  A  telephoned  to  B 
and  B  had  the  plumber  to  attend. 
Is  B  liable  for  damage  to  A?  A 
gave  bill  for  damage  to  B,  but 
B  refuses  to  pay. 

Answer. — The  only  fact  abso¬ 
lutely  established  about  this  case 
is  that  A  is  the  victim.  He  has 
been  damaged  by  a  burst  water 
pipe  in  the  rooms  above  his  store, 
which  rooms  are  rented  and  occu¬ 
pied  by  C,  but  owned  by  B.  The 
sole  question  is — who  was  re¬ 
sponsible  for  the  bursting  of  the 


pipe  in  C’s  rooms?  If  B,  the 
owner  was,  then  A  should  look 
to  B  for  his  damages.  If  C  was, 
C  must  pay  the  bill.  Of  course  it 
is  quite  conceivable  that  neither 
B  nor  C  might  be  legally  liable; 
there  must  be  negligence  on 
somebody’s  part  to  create  liabil¬ 
ity,  and  if  the  accident  occurred 
without  either  B  or  C  being  neg¬ 
ligent — in  other  words,  if  the 
weather  was  so  severe  that  all 
precautions  failed — A  has  no  ac¬ 
tion  against  anybody. 

The  chance  is,  however,  that 
the  pipe  froze,  or  rather,  burst 
through  somebody’s  carelessness, 
as  there  are  ways  of  keeping 
pipes  from  bursting.  C  was  in 
charge  of  the  premises,  but  gave 
B  notice  that  the  pipe  was  frozen 
and  might  burst,  in  time  enough  to 
fix  it.  B  seemed  to  admit  that 
the  duty  of  general  oversight 
rested  on  him,  for  he  undertook 
to  attend  to  the  matter  of  fixing 
it. 

The  fact  that  B  assumed  juris¬ 
diction  over  the  matter  by  order¬ 
ing  the  plumber  to  fix  the  pipe, 
before  it  burst,  is  a  factor  in  the 
case,  and  may  mean  that  some¬ 
thing  in  the  lease  between  B  and 
C  bound  B  to  see  to  the  pipes. 
If  it  was  his  duty  to  see  to  them, 
then  his  failure  to  do  so  or  to  see 
that  it  was  done  convicts  him  of 
negligence  and  he  is  liable.  Un¬ 
der  all  the  facts  cited  here  the 
onus  of  liability  rests  much  more 
clearly  upon  B  than  on  C,  for 
both  B  and  C  seem  by  their  ac¬ 
tions  to  have  agred  that  C’s  only 
duty,  in  case  of  a  frozen  pipe,  was 


to  give  B  notice  to  fix  it.  This 
duty  C  performed,  and  for  all  that 
followed,  the  neglect  of  B’s  agent, 
the  plumber,  seems  to  have  been 
responsible. 

This  is  altogether  too  compli¬ 
cated  a  case  to  let  any  but  the  ' 
court  decide.  In  case  suit  is 
brought,  I  should  sue  B  and  C 
jointly  and  let  the  court  say  who 
was  legally  responsible. 

Note. — Requests'  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


PATENTS 

and  Trade-mark!  procured  promptly  and 
properly  In  all  countries. 

Daiis&Dails,  Washington,  D.C. 


MANY  OROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  n  in 

The  Advertising  World 

Colwmbua.  Ohio 

Sample  tree,  or  tear  months'  trial  lor  It  scats 


Profitable  Liquids 

You  will  find  it  pays  to  push  profitable  goods  ;  you 
can  make  a  profit  on  high-grade  goods  and  have 
the  satisfaction  of  pleasing  your  trade,  thereby 
securing  duplicate  orders.  Are  you  interested  ? 

SYRUPS. — Syrup  trade  is  exceptionally  good  ;  we  have  had  a  big  demand  for  our  popular  brands,  our  prices  are  low,  but  the  market  has  jumped  one  cent  per 
gallon  on  glucose  goods  and  we  will  have  to  follow.  Orders  mailed  promptly  we  will  try  and  take  care  of  at  old  prices.  Quaker  City  Syrup,  Gilt  Edge  Table 
Syrup,  Royal  Table  Syrup,  Crescent  Syrup,  King  B  Drips,  White  Clover  Syrup,  Ex.  Amber  Drips,  etc. 

QRAPE  JUICE. — There  is  a  growing  demand  for  Grape  Juice,  it  is  one  of  nature’s  best  tonics.  We  handle  one  of  the  best  brands  on  the  market :  Royal  Purple, 
guaranteed  absolutely  pure.  Full  quarts,  per  doz.,  $4.00;  pints,  per  doz.,  $2.00.  Order  now. 

OLIVE  OIL. — Most  housekeepers  are  very  particular  about  the  quality  of  Olive  Oil  they  use  ;  we  guarantee  our  goods  to  be  superfine  quality.  Half  pints,  2  doz. 
in  case,  per  case,  $4.25  ;  pints,  2  doz,  in  case,  per  case,  $6.50  ;  quarts,  1  doz.  in  case,  per  case,  $5.75 ;  Gallon  cans,  per  can,  $2.50.  Our  Oil  is  good  for 
medicinal  purposes  as  well  as  for  dressing,  etc.  Strictly  pure. 


KIRK,  FOSTER  A  CO. 


WHOLESALE 

GROCERS 
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NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 
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The  New  “Crown”  Porcelain  Lined 
Cap  for  Mason  Jars 


The  demand  for  a  better  made  and  finished  Porce¬ 
lain  Lined  Cap  for  the  Mason  Jar  has  been  met  in  the 
new  “Crown”  Cap. 

Made  of  Best  Grade  Zinc,  Highly  Polished. 

The  Porcelain  Lining  Securely  Fastened. 

The  edges  are  smooth  and  turned  over,  thus  over¬ 
coming  the  objectionable  feature  of  the  sharp,  rough 
edges  of  the  regular  P.  L.  Caps. 

WRITE  FOR  PRICES 

FISHER,  BRUCE  &  CO. 

Importers  and  Wholesalers  of  China,  Crockery, 
Lamps  and  Glassware 

221  Market  Street,  Philadelphia 


i 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 

P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


We  Have 

=Kept  Close  to= 
the  Retailer 

In  selling  Egg-O-See  and  E-C  Corn  we  believe 
in  keeping  clos^  to  the  retail  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines  :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 

UNITED  CEREAL  MILLS,  Ltd. 

QUINCY  CHICAGO  BUFFALO 
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ADVERTISING 


Messrs.  M.  G.  Copinus  &  Co., 
retail  grocers,  send  in  a  circular 
for  criticism  which,  like  much 
other  grocery  advertising  one 
sees  nowadays,  plays  upon  the 
cost-of-living  string.  It  is  taste¬ 
fully  set  and  well  printed  on  good 
paper  and  measures  5^2  x  8^4 
inches.  Here  is  the  reduced  re¬ 
production  : — 


There  is  nothing  like  compari¬ 
son  to  make  a  bargain  seem  a 
bargain.  When  there  is  no  in¬ 
timation  given  of  the  regular 
price  of  an  article  offered  as  a 
bargain,  the  effect  is  almost 
wholly  lost,  except  on  those  who 
remember  the  regular  price,  and 
they  are  very  few.  My  belief  is 
that  every  time  an  article  is 
offered  at  a  cut  price  the  legular 
price  should  appear  in  connection 
with  it.  1  he  department  stores 


are  the  shrewdest  advertisers  in 
the  business.  You  can  search  a 
department  store  advertisement 
from  beginning  to  end,  and  you 
will  never  find  a  single  article 
quoted,  if  it  is  sold  at  an  alleged 
cut  price,  but  that  has  “former 
value”  or  “actual  value,”  or  “for¬ 
merly  sold  at  — ,”  appearing  in 
connection  with  it. 


Messrs.  Copinus  &  Co.  have 
done  this  with  some  of  the  arti¬ 
cles  they  quote  here,  but  not  with 
all.  It  would  have  been  much 
better  to  do  it  with  all,  and  to 
keep  it  in  mind  as  a  rule  to  ob¬ 
serve  in  every  case  where  goods 
are  advertised  at  a  cut  price. 

*  *  * 

Another  thing  that  occurs  to 
me  may  not  have  so  much  force 
in  it,  but  it  is  still  worth  consider¬ 
ing.  What  the  consumer  who  is 


overridden  by  the  high  cost  of 
living  wants  is  to  have  the  cost 
of  staples  reduced.  The  other 
things  he  isn’t  so  particular  about, 
for  he  can  get  along  without 
them.  So  that  when  a  grocer 
advertises  that  he  is  going  to  re¬ 
duce  the  cost  of  living  and  then 
puts  down  the  price  of  pepper 
and  Worcestershire  sauce,  it 
comes  with  a  certain  disappoint¬ 
ment.  Copinus  &  Co.  are  not  al¬ 
together  deserving  of  this  criti¬ 
cism,  for  they  have  included  but¬ 
ter,  crackers,  oranges,  tea  and 
so  on,  but  the  list  would  have 
been  stronger  if  everything  on  it 
had  been  a  positive  staple  and  a 
strong  point  made  of  that  fact. 

*  *  * 

I  say  again  what  I  have  often 
said  before — it  is  always  better, 
even  in  a  cut-price  advertisement, 
to  say  something  for  your  goods. 
Perhaps  it  is  more  necessary  to 
do  it  in  a  cut-price  advertisement 
than  any  other,  in  order  that 
people  may  not  get  the  idea  that 
the  goods  are  below  grade. 

*  *  * 

Wheeling  W.  Va.,  April  18,  1910. 

Editor  Science  of  Advertising. 

Dear  Sir : — I  have  been  ap¬ 
proached  by  a  printer  and  news¬ 
paper  man  to  advertise  in  a  new 
paper  he  is  about  to  get  up  here, 
which  will  be  issued  by  several  mer¬ 
chants  co-operatively.  It  will  be  a 
small  eight-page  affair,  and  will  con¬ 
tain  reading  matter  and  the  adver¬ 
tisements  of  six  merchants,  each  one 
in  a  different  line.  I  will  be  the 
only  grocer  if  I  decide  to  advertise. 
Each  advertiser  gets  a  certain  num¬ 
ber  of  copies  which  he  distributes. 
Thus  each  man  is  circulating  his 
own  advertisement  and  the  adver¬ 
tisements  of  the  other  advertisers, 
who  are  not  competitors.  The  plan 
looks  good  to  me  except  that  the 
printer  expects  to  use  boiler  plate 
for  the  reading  matter.  Please  let 
me  have  your  opinion.  Leave  my 
name  out.  Respectfully  yours, 

%  *  *  *  * 

*  *  * 

This  is  not  a  new  scheme;  I 
have  seen  it  worked  many  times, 
and  if  my  recollection  serves  me, 
I  even  worked  it  myself  once  or 
twice  several  years  ago.  It  is 
founded  on  logic  and  common 
sense,  and  can  be  made  to  yield 


good  results  if  properly  carried 
out.  It  all  depends  on  the  way 
the  paper  is  gotten  up.  If  it  is 
filled  with  cheap  boiler  plate  read¬ 
ing  matter,  selected  at  random,  or 
with  any  boiler  plate,  for  that 
matter,  and  printed  on  cheap 
paper,  it  will  simply  add  to  the 
other  waste  paper  in  the  streets. 
On  the  contrary,  if  the  paper  is 
made  as  interesting  and  bright  as 
such  a  paper  can  be,  there  is  no 
reason  why  it  shouldn’t  be  a  good 
advertising  medium. 

*  *  * 

This  is  about  all  I  can  do  to 
help  my  Wheeling  friend,  for  the 
answer  to  his  question  depends 
on  the  character  of  the  paper  it 
is  proposed  to  produce. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Most  Radical  Oleo  Bill  Yet. 


Introduced  by  Congressman  From 
Illinois,  Home  of  the  Elgin  Butter  ji 
Board.  Reduces  Oleo  Tax  to  Quarter 
Cent  and  Rigidly  Restricts  Making 
and  Sale  of  Butter. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

April  28,  1910. 

Still  another  oleomargarine  bill 
has  been  introduced,  this  one  I 
being  apparently  aimed  directly 
at  the  butter  interests.  The  | 
father  of  the  latest  measure  is 
Representative  Sabath,  of  Illinois, 
who  introduced  his  idea  of  set¬ 
tling  the  oleo-butter  controversy 
in  the  House  last  Monday.  The 
bill  reduces  the  tax  on  colored 
oleomargarine  from  10  cents  to 
cent  per  pound,  in  which  it 
goes  much  further  than  the  Bur¬ 
leson  bill,  which  made  the  tax  2 
cents.  It  also  throws  restrictions 
around  the  manufacture  and  sale 
of  butter,  particularly  as  to  fixing 
market  prices  through  butter  ex¬ 
changes  such  as  those  in  Elgin, 
New  York,  Philadelphia  and  Chi¬ 
cago.  The  bill  states  that  it  is 
designed  “to  protect  dealers, 
manufacturers  and  consumers  of 
all  kinds  of  butter.”  It  was  re¬ 
ferred  to  the  Committee  on  Agri¬ 
culture.  Holt. 


J  The  High  Cost  of  Living  v 

is  a  difficult  problem,  let  us  help 
you  to  solve  it — don’t  miss  these 
money  savers — Thursday,  Friday 
and  Saturday: 

Gold  Medal  Butter  -  •  35c  lb. 

Uneeda  Biscuit,  3  packages  •  *  10c 

Miller's  Extract  Vanilla,  reg.  25c  size  •  19c 

Winter  Park  Oranges,  sweet  and  juicy,  14  for  25c 
Hawaiian  Sliced  Pineapple,  reg.  25c  can  19c 
Stamford  Eggs,  per  doz.  • 

Fisher  Mill's  Pure  Black  Pepper,  per  can 
Babbitt's  Laundry  Soap,  7  cakes  for 
Gold  Dust,  reg.  10c  size 
Borax,  reg.  10c  size 
Snow  Boy  Washing  Powder,  7  for 
Oolong  Tea,  reg.  50c  grade 
B.  B.  Coffee,  reg.  35c  grade 
Worcestershire  Sauce,  reg.  25c  size 
Santa  Clara  Prunes,  4  lbs.  for 
Best  Quality  HaUowi  Dates,  1  lb.  package 


30c 

7c 

25c 

7c 

7c 

25c 

42c 

28c 

18c 

25c 

5c 


Seed  Potatoes  and  Garden  Seeds  now4»n  sale 


M.  G.  COPINUS  &  CO. 

Phone  1121 

Cor.  Flawthorne  and  Elm  Sts. 
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Grocers;- 


May  2,  1910. 


Retailers,-  make  more  money!  We  have  a  plan  to  in¬ 
crease  retailers’  profits  on  standard  goods.  The  attractive 
part  of  our  plan  from  the  retailer’s  standpoint  is  that  the  ex¬ 
pense  falls  entirely  on  the  manufacturer  instead  of  the  retailer. 

You  write  us  for  particulars  with  the  understanding 
that  you  can't  spend  a  dollar  with  us  even  if  you  want  to.  We 
simply  tell  you  our  plan  if  you  want  to  make  more  money,  and  if 
the  plan  seems  good  to  you,  you  say  so,  and  if  it  doesn't,  you 
eay  so.  Write  us  quick  if  you  are  open  for  new  ideas. 

Very  truly  yours, 


THE  HAMILTON  CORPORATION, 


i 
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the 

simms 

COLUMN 


God  pity  the  salesman  who 
stays  too  long  on  the  road ! 

Nothing  flippant  about  that;  it 
conies  from  deep  down. 

The  proper  end  for  a  fellow 
who  has  spent  most  of  his  life 
on  the  road  is  a  little  store  some¬ 
where.  If  a  fellow  has  the  brains 
to  realize  that  and  to  do  it,  he’ll 
probably  find  himself  happier 
than  he’s  been  at  all.  If  he  don’t ; 
realize  it  and  keeps  on  hitting  the ! 
road  until  he's  too  worn  down  I 
either  for  the  road  or  anything 
else — well,  God  help  him.  He’ll 
be  exactly  like  old  Jim  Mitchell, 
an  old  road  pal  of  mine  who  I 
went  out  to  see  last  week. 

Jim  was  one  of  those  who  didn’t 
realize  it. 

He  spent  a  heap  longer  time  on 
the  road  than  I  have — started 
long  before  I  did.  Hard  worker. 
Kept  going  ahead  year  after  year 
just  as  steady  as  an  old  machine, 
selling  groceries. 

This’ll  give  you  an  idea — Jim 
told  me  on  his  last  trip  about  two 
years  ago  that  over  half  of  the 
storekeepers  he  did  business  with 
when  he  first  started  out  were 
dead,  or  had  sold  out  or  busted 
up.  Over  half  his  first  stores 
were  in  other  hands,  but  Jim  still 
kept  plugging  along. 

Two  years  ago  Jim  was  67 
years  old.  He  had  a  wife  and  two 
married  daughters.  The  daugh¬ 
ters  had  homes  of  their  own;  Jim 
and  his  wife  had  three  rooms  and 
did  their  housekeeping  in  ’em.  It 
was  comfortable  enough;  he  wras 
only  away  a  few  days  at  a  time, 
and  the  old  couple  got  along 
pretty  snug.  Jim  never  made  a 
million  a  year,  but  he  got  enough 
to  make  out. 

Two  years  ago  he  was  still 
covering  his  regular  territory. 
He  had  never  given  a  thought  to 
what  he  would  do  when  he  had 
to  lay  down. 

Jim,  T  remember  saving  to 
him  one  day,  why  don  t  vou  get 


Jim  Mitchell  at  Sixty-nine. 

out  and  get  a  little  store  some¬ 
where?” 

“Oh,”  he  said,  “I’m  all  right,  I 
like  traveling.” 

“But  how  long  will  you  be  able 
to  do  it?”  I  asked  him.  “You’re 
getting  along,  just  as  I  am.  Sup¬ 
pose  you  get  sick  and  have  to  give 
up?” 

“Where  am  I  going  to  get  the 
money  for  any  store?”  he  said. 

Then  he  told  me  something 
about  his  money  affairs.  Outside 
of  a  thousand  dollars’  insurance 
he  didn’t  have  a  dollar  except 
what  he  made  from  month  to 
month.  And  he  sixty-seven !  By 
George,  but  ain’t  that  a  peach  of 
a  sermon? 

“Well,  Jim,  see  here,”  I  went 
on — I  thought  the  thing  was : 
pretty  fierce — “what  in  thunder 
I  are  you  going  to  do  if  you  peter 
lout?” 

“Oh,  I’ve  got  it  all  fixed,”  said 
Jim  cheerily.  “I’m  going  to  die 
before  my  wife  and  she  can  go 
to  one  of  the  girls.  The  insurance 
money  will  bury  me  and  leave  a 
little  for  her.” 

“All  right  if  it  works  out  that 
way,”  I  said,  “but  suppose  it 
don’t?” 

He  made  some  kind  of  an 
answer  and  I  shut  up.  I  saw  I 
couldn’t  move  him,  and  I  wasn’t 
sure  it  wouldn’t  have  been  rough 
to  do  it  anyway,  because  the 
worst  thing  on  earth  is  to  have 
to  worry  night  and  day  over 
what’s  to  become  of  you. 

Gee  whiz,  but  it  must  make  a 
man’s  heart  want  to  stop  to  see ; 
the  picture  of  the  poorhouse,  first 
kind  of  hazy,  then  getting  sharper 
and  closer  every  morning  when 
he  looks  into  his  mind  and  sees  I 
it  there ! 

Not  only  for  him  but  for  his  old 
wife ! 

Well,  it  didn’t  work  out  Jim’s 
way.  He  got  a  dose  of  grippe  and 
went  all  to  pieces.  First  he  laid 
off  for  two  weeks  and  they  put  a 


new  man  on  his  territory.  The 
new  man  sold  more  goods  than 
Jim  had — get  that?  Then  Jim 
went  back  three  times  and  had  to 
lay  off  every  time  because  he 
couldn’t  get  his  strength  back. 
Finally  his  boss  called  him  in 
and  made  it  plain  that  the  terri¬ 
tory  wasn’t  being  looked  after 
right  and  they  would  have  to  do 
something. 

Jim’s  got  a  peppery  temper  and 
he’s  always  been  as  independent 
as  a  hog  on  ice,  so  he  up  and  re¬ 
signed.  Between  you  and  me,  he 
probably  would  have  had  to  any¬ 
way.  So  he  didn’t  lose  anything. 

Now  there  he  was,  with  noth¬ 
ing  saved ;  nothing  in  the  world 
but  a  thousand  dollars’  insurance 
that  he  had  to  die  to  get.  Plus 
two  married  daughters  whose 
husbands  didn’t  put  on  happy 
faces  at  the  idea  of  taking  ’em, 
and  who  really  couldn’t  afford  to 
if  they  had  wanted  to. 

To  make  a  long  story  short, 
they  fixed  up  a  scheme  by  which 
the  old  couple  should  live  half 
the  year  with  one  and  the  other 
half  with  the  other.  Meanwhile 
Jim  should  see  if  he  could  find 
anything  to  do. 

It  was  at  one  of  the  daughters 
that  I  saw  him  last  week.  The 
husband’s  a  draughtsman  who 
gets  $18  a  week — Jim  told  me. 
There  are  three  children,  and  un¬ 
less  my  eyes  are  bad  another  one 
coming. 

The  little  home  looks  as  if  they 
had  to  squeeze  every  cent,  and 
the  way  Jim  and  me  got  booted 
out  to  sit  on  the  steps  while  the 
parlor  got  cleaned  showed  me 
that  Jim  and  his  wife  are  there 
simply  because  “you  can’t  let 
your  own  father  and  mother 
starve  to  death.” 

Jim  and  I  talked  about  old 
times  on  the  road.  He  used  to 
smoke  like  a  chimney  all  the 
time. 

“What’s  the  matter,  Jim,  don’t 


see  you  hitting  the  pipe  like  you 
used  to,”  I  said.  “Ain’t  swore 
off,  have  you?” 

It  was  a  mutton-headed  thing 
to  say,  pretty  fierce  even  for  me. 
The  way  he  hemmed  and  hawed 
about  it,  and  the  way  he  grabbed 
at  the  cigar  I  handed  him  showed 
me — there  wasn’t  any  money  to 
be  smoked  up. 

That’s  only  one  thing,  but  you 
smoke  up  to  69  years  old  and 
then  cut  it  out.  See  if  the  world 
don’t  seem  pretty  bleak. 

Jim  told  me  he  hadn’t  made  but 
$6  since  he  left  his  job.  “Have 
good  prospects,  though.”  Yes,  a 
man  seventy  years  old,  sick  and 
dependent,  does  have  fine  pros¬ 
pects !  His  prospects  are  that  the 
people  he’s  dependent  on  will 
come  to  wish  he  was  dead  more 
every  year ! 

If  he  had  only  had  sense  enough 
to  knock  off  ten  years  ago  and 
fix  up  a  little  store  somewhere, 
I’m  sure  he  could  have  gotten 
somebody  to  back  him.  But  he 
didn’t,  and  I  ain’t  sure  I’ll  have 
sense  enough  to  either.  A  bloom¬ 
ing  lot  of  us  don’t  have. 

I  was  telling  my  wife  about 
Jim  when  I  got  home. 

“You’ll  be  just  like  the  rest,” 
she  said.  “I’ve  been  at  you  for 
years  to  stay  home.” 

“I’ll  do  it  to-morrow,”  I  said, 
“if  you’ll  take  a  job  somewhere. 
And  I'll  make  a  good  housewife, 
too.” 

Ain’t  women  selfish?  She 
didn’t  give  me  her  answer  that 
day,  but  I’m  sure  she  has  no  idea 
of  doing  it. 

Maybe  she’ll  have  to  do  it  some 
time.  The  Stroller. 


Standard  Apple  Bill  Dead. 

The  House  Committee  on  Agri¬ 
culture  last  week  determined  to 
lay  upon  the  table  the  so-called 
Lafean  bill,  providing  for  the 
standardization  of  apples  and  of 
the  packages,  boxes  or  barrels  in 
which  they  are  put  up.  The  bill 
has  been  discussed  quite  thor¬ 
oughly  and  has  been  vigorously 
urged  at  elaborate  hearings  for 
the  committee  as  well  as  by  Rep¬ 
resentative  Lafean  himself.  It 
has  been  feared  by  the  committee, 
however,  that  the  effect  of  push¬ 
ing  it  to  a  passage,  should  that 
prove  possible,  would  be  to  em¬ 
barrass  the  producers.  Inasmuch 
as  there  is  no  misrepresentation 
at  the  present  time,  but  merely  a 
lack  of  uniformity,  it  is  not 
deemed  wise  to  interfere. 
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MR.  GROCER:  We  want  you  to  push 

PEERLESS  BRAND 
EVAPORATED  MILK 

FIRST:  Because  you  are  sure  of  giving  your  buyers  a  pure  article  and  one  tha,t  will 
satisfy  your  most  particular  customers. 

SECOND:  Because  you  make  a  larger  profit  on  PEERLESS  BRAND  EVAPORATED 
MILK  than  on  any  other  well-known  brand. 

BORDEN’S  CONDENSED  MILK  CO.  “Leaders  of  Quality  ”  Established  1857.  NEW  YORK 


Order  Quick  and  Save  25% 

RAISIN  DAY  PRICES 

Malpaco  Fancy  Seeded  .  .  1-lb.  pkg.,  .6 
Gray’s  Fancy  Cleaned  Thompson,  “  .5% 

Gold  Cord  Bleached  Fancy 

Thompson,  seedless  “  .9 

Buy  NOW  for  we’ll  soon  be  Raisin  prices 

REEVES,  PARVIN  &  CO.,  Philadelphia 

RIVER  FRONT  STORES 


Grocery  and  Specialty  Salesmen 

If  you  cover  any  portion  of  the 
States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


HOTEL  ASTOR  COFFEE 

Our  famous  brand  won’t  stay  on  your  shelves,  unless  you  nail  it  down.  Put  in  a 
good  35  cent  Coffee,  in  One  Pound  Tins,  just  for  your  particular  trade. 

CINGALA  CEYLON 

is  a  mighty  good  proposition;  don’t  deny  to  your  customers  the  pleasure  of  using  the 
same  Tea  so  many  fancy  grocers  are  selling,  at  a  profit  worth  while. 

BULK  COFFEES  AND  TEAS 

at  the  same  price  you  usually  pay.  Buy  once  from  “Fischer"  and  you  will  surely 
come  again. 

PACKAGE  RICE 

should  interest  you  now ;  dont  be  the  last  one  to  sell  Rice  that  way,  hurry  up  or  you 
will  be. 


WRITE  THE  RIGHT  HOUSE 


B.  FISCHER  &  CO., 190  Franklin  St.,NewYork 

IMPORTERS  AND  TRADERS 


Booklet  —  “Fifty  Years’  Progress”  —  tells  you  about  us. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  continues  very 
dull.  There  seems  a  general 
apathy  as  to  buying  tea,  and  the 
demand  is  for  immediate  wants 
only.  Very  likely  a  large  percent¬ 
age  of  buyers  are  waiting  for  the 
new  tea  season  to  open.  As  to 
price,  the  situation  is  unchanged 
throughout  the  line.  Everything 
desirable  is  steadily  held. 

Coffee. 

The  coffee  market  is  unchanerec 
and  quiet.  All  grades  of  Santos 
are  steadily  held  and  show  a  gooc 
firm  undertone,  though  the  de¬ 
mand  is  light.  The  consumptive 
demand  for  coffee  is  only  fair. 
Mild  coffees  are  unchanged  and 
about  steady.  The  demand  is 
quiet.  Java  and  Mocha  un¬ 
changed  and  dull. 

Sugar. 

The  raw  sugar  market  shows 
no  important  change  for  the 
week.  Refined  is  also  unchanged 
and  quiet.  The  demand  shows 
some  little  signs  of  awakening, 
but  not  much. 

Syrup  and  Molasses. 

Without  any  apparent  reason 
glucose  advanced  io  points  dur¬ 
ing  the  week,  and  compound 
syrup  went  up  with  it  I  cent  per 
gallon.  Tinned  syrup  advanced 
in  the  same  proportion.  The  de¬ 
mand  for  compound  syrup  is 
quiet.  Sugar  syrup  is  wanted  for 
export,  but  is  quiet  for  home  con¬ 
sumption.  Molasses  quiet,  steady 
and  unchanged. 

Fish. 

Mackerel  is  easier,  and  shows 
but  light  demand.  There  has  been 
some  price-cutting  among  the 
various  holders  during  the  week 
in  an  effort  to  push  sales.  Cod, 
hake  and  haddock  are  unchanged 
and  quiet.  Domestic  sardines 
show  no  change,  and  are  rather 
firmly  held.  Imported  sardines 
are  still  quiet  and  inclined  to  be 
easy.  Salmon  on  spot  is  scarce 
and  high,  though  in  fair  demand 
considering  the  price.  Future 
salmon  has  not  yet  been  opened. 

Canned  Goods. 

Neither  spot  nor  future  toma¬ 
toes  show  any  change  for  the 
week,  and  the  demand  for  both 
is  very  light,  but  better  for  spot 
goods  than  futures.  Spot  corn  is 


in  fair  demand  at  unchanged 
prices.  Future  corn,  particularly 
Western  and  Southern  brands, 
is  firm  and  many  packers  have 
withdrawn  from  the  market. 
Spot  and  future  peas  are  un¬ 
changed  and  quiet.  The  freeze  in 
the  West  has  strengthened  the 
market  for  the  brands  of  apples 
packed  there  to  some  extent,  but 
generally  speaking,  conditions  are 
unchanged.  Eastern  peaches 
show  no  change  and  no  demand. 
California  canned  goods  are  quiet 
at  about  ruling  prices.  Future 
prices  have  not  yet  been  generally 
named.  Small  Maryland  canned 
goods  are  in  fair  demand  at  un¬ 
changed  prices. 

Dried  Fruits. 

Spot  prunes  are  dull  and  par- 
ticulary  in  secondary  markets 
weak.  The  warm  season  when 
prunes  must  be  moved  quickly  or 
pay  cold  storage  charges  is  too 
close  to  keep  the  market  strong. 
Peaches  are  in  fair  demand  at  un¬ 
changed  prices.  Apricotis  quiet 
and  unchanged.  Raisins  are  dull 
and  weak,  the  raisin  day  plan  not 
having  as  yet  the  slightest  effect 
upon  the  market.  Future  prices 
have  been  named  on  the  full  line 
of  dried  fruits  during  the  week. 
On  an  average  they  are  slightly 
below  the  opening  prices  last 
year,  though  not  so  low  as  prices 
finally  went  to  last  year.  Future 
apricots  have  already  dropped 
about  24  cent  from  the  opening. 
Choice  cots  opened  at  8l/>  cents, 
but  are  now  quoted  at  7J4-  Spot 
currants  are  quiet  and  unchanged. 
Other  dried  fruits  dull  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  and  in  light  demand. 
Imported  are  unchanged  on  a 
?asis  about  like  domestic,  and  for 
that  reason  are  considered  too 
high.  The  demand  is  light.  Do¬ 
mestic  marrows  are  unchanged 
and  in  light  request.  California 
limas  unchanged  and  fairly  active. 
Green  and  Scotch  peas  are  lower ; 
yellow  splits  unchanged  ;  demand 
fair. 

Butter. 

The  butter  market  is  firm. 
Fresh  butter  is  still  scarce  and 
the  market  shows  an  advance  of 


i  cent  over  a  week  ago.  The 
make  is  steadily  increasing,  but 
the  situation  is  made  firm  by  rea¬ 
son  of  the  low  supply  of  storage 
butter.  There  is  practically  no 
storage  butter  except  under¬ 
grades,  and  the  trade  are  there¬ 
fore  compelled  to  depend  on  fresh 
receipts,  which  are  not  yet  ade¬ 
quate.  The  market  will  prob¬ 
ably  not  go  much  higher,  as  it  is 
even  now  4  to  5  cents  higher  than 
a  year  ago.  The  quality  of  the 
current  receipts  is  good,  and  some 
of  the  butter  arriving  is  begin¬ 
ning  to  show  grass. 

Eggs. 

No  change  has  occurred  in  the 
egg  market  during  the  past  week. 

1  he  receipts  are  increasing  and 
the  feeling  is  easier  both  in  a 
consumptive  and  speculative  way. 
The  keen  edge  is  off  the  demand 
for  storage,  although  eggs  will  be 
bought  for  storage  for  several 
weeks  yet.  The  egg  market  looks 
steady  and  should  show  no  im¬ 
portant  change  for  the  next  few 
days. 

Cheese. 

The  supply  of  old  cheese  is 
now  about  exhausted,  and  the 
trade  is  compelled  to  depend 
wholly  on  new,  which  are  still  in 
very  light  receipt.  The  cheese 
market  is  stronger  than  it  ought 
to  be  at  this  time,  as  old  cheese 
has  become  exhausted  sooner. 
New  cheese  is  higher  than  last 
year,  and  is  satisfying  the  trade 
fairly  well,  although  the  quality 
is  by  no  means  as  good  as  it  will 
be  later. 

Provisions. 

There  has  been  no  change  in 
smoked  meat  during  the  week. 
As  has  been  reported,  there  has 
been  a  little  easier  tone  in  hams, 
bellies  and  bacon  for  the  last  ten 
days,  but  at  this  writing  a 
stronger  feeling  seems  to  be 
manifesting  itself.  The  outlook 
is  for  a  continued  high  price  of 
hogs  and  a  strong  smoked  meat 
market.  Pure  lard  is  J4'  cent 
higher  than  a  week  ago;  com¬ 
pound  firm  but  unchanged ;  de¬ 
mand  fair.  Barrel  pork  un¬ 
changed  and  in  fair  demand,  as  is 
dried  beef.  Canned  meats  are 
strong  and  look  higher;  demand 
light. 


INDIVIDUAL  MARKET  REPORTS. 

Rice. 

We  beg  to  report  a  very  strong 
rice  market,  particularly  so  on 
Japan  styles,  which  have  ad¬ 
vanced  fully  cent  within  the 
past  week.  Honduras  styles  are 
ruling  steady  and  we  must  say 
that  they  look  cheap  to  us. 

There  is  no  doubt  that  stocks 
throughout  the  country  in  job¬ 
bers’  hands  are  very  light  and  we 
would  not  be  surprised  to  see  a 
further  advance  in  the  near  fu¬ 
ture  owing  to  the  increased  de¬ 
mand  from  all  quarters. 

Our  friends  who  expect  to  buy 
Japans  at  2  to  2>4  cents  will  be 
sadly  disappointed,  for  we  are 
satisfied  that  those  prices  are 
things  of  the  past. 

Jac.  Trautman  &  Co. 
New  Orleans,  La. 

Spices. 

The  market  not  so  active  at 
present.  Changes  have  been  few 
and  the  demand  only  fair.  Fu¬ 
tures  are  all  more  or  less  firmer 
in  foreign  markets. 

Peppers. — Few  changes  to  note 
during  the  week  and  there  has 
been  some  large  trading  in  Lam- 
pong  futures.  After  a  slightly 
lower  market  we  can  report  a 
firmer  market  and  prices  have 
slightly  recovered.  The  report  of 
new  crops  is  problematical,  al¬ 
though  it  is  reported  that  the 
Tellicherry  and  Aleppy  crops  are 
smaller,  and  nothing  definite  can 
be  said  of  Singapores. 

Cloves  firmer  and  in  better  de¬ 
mand.  We  expect  to  see  higher 
prices  rule. 

Pimento  (Allspice)  very  steady 
and  somewhat  firmer.  Demand 
is  on  the  increase. 

Mace. — Prime  stock  is  exceed¬ 
ingly  scarce  and  prices  are  slowly 
but  steadily  advancing. 

Nutmegs. — Shipments  are  re¬ 
ported  small  and  the  market  is 
dull  and  featureless.  Present  low 
prices  are  exceedingly  safe. 

Cassias. — Cables  just  in  report 
higher  prices  for  all  grades,  es¬ 
pecially  Saigon  and  China. 

Gingers. — All  grades  of  root 
are  firm.  Supply  for  this  year  is 
reported  short  and  it  is  predicted 
that  much  higher  prices  will  rule.  , 
Tapioca  in  fair  demand  at  very 
firm  prices.  All  futures  are 
quoted  much  higher  than  spot 
stock. 

Seeds  active  and  in  fair  de¬ 
mand.  Caraway,  Celery,  Poppy 
and  Mustard  unchanged.  Whole 
flaxseed  very  firm,  with  upward 
tendency. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


WHY 

should  you 
recommend 
it? 

Just  read 
this  and 
you’ll  see. 

f  MINUTE  GELATINE 
(PLAIN) 

is  made  of  the  purest  gelatine  that  can 
be  bought.  A  jelly  made  from  it  is  the 
clearest  and  firmest  possible.  You 
don’t  have  to  soak  it  like  other  kinds. 
It  dissolves  in  less  than  a  minute  in 
boiling  water  or  milk.  Each  package 
has  four  envelopes,  each  of  which  holds 
just  enough  to  make  a  pint  of  jelly. 
This  changes  guess  work  to  a  certainty. 

A  regular  package  makes  a  full  half- 
gallon.  No  standard  package  makes 
any  more.  We  refund  the  purchase 
price  to  any  dissatisfied  customer.  You 
sell  it  at  two  packages  for  25^  and 
make  36%  on  the  cost.  Doesn’t  all 
this  answer  your  question? 

If  you  want  to  try  MINUTE  GELA¬ 
TINE  (PLAIN)  yourself,  we’ll  send  you 
a  package  free.  Give  us  your  jobber’s 
name  and  the  package  is  yours. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


The  A 
First  Warm 
Days 


The  firsts  touch  of  Spring 
weather  is  a  warning  to  the 
proprietor  of  the  Grocery  Store 
to  prepare  for  summer 
weather.  The  use  of  Electric 
Fans  and  the  installation  of 
an  Electric  Refrigeration  plant 
solves  the  problem  of  Grocery 
Store  operation  during  the 
long  summer  months. 

This  is  the  time  that  you 
should  make  your  arrange¬ 
ments  for  an  Electric  installa¬ 
tion — do  not  wait  until  the 
hot  weather  finds  you  unpre¬ 
pared.  For  rates  and  estimates 
consult 


The  Philadelphia  Electric 
Company 

10th  and  Chestnut  Streets 
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BURK’S 

MEAT  LOAF 

Sell  the  Good 
!  Things  That 
j  Pay  Best 

Seasonable  Throughout  the  Year 

Composed  entirely  of  fine  selected  meats — con¬ 
tains  no  flour  or  cereals.  Baked  fresh  daily  in 
loaves  of  about  six  pounds. 

Makes  a  quick  and  delicious  breakfast  sliced  and 
fried  in  a  little  butter. 

Cut  in  thin  slices  it  can  also  be  served  cold  for 
luncheon  or  warmed  in  the  oven  in  one  piece  to 
take  the  place  of  a  roast. 

MEAT  LOAF  was  originated  by  us,  now  imitated  | 
by  others,  but  none  equal  to  Burk’s,  which  is  pre¬ 
pared  from  only  the  choicest  materials. 

BURK'S 

PASTRY  LARD 

Undoubtedly  the  best 
all  ’round  Cereal  foods  1 
made  are  the  gluten 
foods  like  our  Gluten  Cereal. 
The  trouble  with  all  but 

1  ours  is  that  they  pay  so 
|  little  profit.  The  best 
known,  in  fact,  pay  no 
profit. 

Our’s  isn’t  so  widely 
]  advertised  or  so  well 
i  known  as  some  wheat 
cereals,  but  since  it  pays 

I  40  per  cent.,  while  the 

I  others  pay  little  or  none, 

0  wouldn’t  it  pay  you  to 
|  help  get  it  known  ? 

1  A.  C.  Godshall  &  Co. 

INCORPORA  TED 

LANSDALEj  PA. 

1 

IN  ONE-POUND  PRINTS 

This  Lard  is  open  kettle  rendered,  absolutely 
pure  and  prepared  in  the  most  careful  manner  from 
the  fat  of  young  corn-fed  pork.  It  contains  no 
stiffening  and  as  none  of  its  original  properties 
have  been  extracted,  it  is  rich  in  oil  and  especially 
adapted  for  fine  pastry. 

Wrapped  in  parchment  paper,  resembling  in  size 
and  shape  a  pound  print  of  butter,  making  a  clean, 
sanitary  and  ever  ready  package. 

Particularly  desirable  at  this  time  as  the  unusu¬ 
ally  high  price  of  lard  causes  many  housekeepers  | 
to  buy  it  in  smaller  quantities  than  the  customary 
three  and  five-pound  can. 

Economical  for  the  dealer,  as  it  saves  all  draughts 
and  possible  overweight  during  a  rush  or  through 
the  indifference  of  clerks,  and  makes  unnecessary 
the  use  of  wooden  trays  and  similar  contrivances. 

Made  additionally  attractive  by  the  use  of  the 

I  blue  and  white  label  which  makes  Burk’s  products 
so  distinctive  wherever  displayed. 

LOUIS  BURK 

Girard  Avenue  and  Third  Street  | 
PHILADELPHIA  1 

VALUE  OF 
flAGAZINE 
Advertising 

^Swct  jP 

Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

1  Therefore  it  will  pay  you  to  dis¬ 

play  Swift’s  Premium  Ham  con- 
1  stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“WE  SELL 

SWIFT’S  PREMIUM  HUMS’’ 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 

1 
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MARKET  NOTES. 

Strawberries  advanced  some¬ 
what  during  the  week.  Last 
Saturday  the  range  was  9  to  10 
cents,  which  subsequently  ad¬ 
vanced  to  14  to  17  cents.  Most 
of  the  berries  on  the  market  are 
from  North  Carolina,  there  being 
a  few  from  Virginia.  The  qual¬ 
ity  of  the  current  receipts  is  fair. 

The  first  Florida  lima  beans  are 
in  market  and  bring  $6  per  crate. 
There  were  only  a  few  packages 
and  the  supply  will  not  become 
regular  for  some  time. 


Beets  are  coming  from  Charles¬ 
ton,  with  a  few  from  North  Caro¬ 
lina.  The  latter  bring  as  high  as 
6  cents  per  bunch,  but  the  former 
range  at  $2.50  to  $3.50.  The  de¬ 
mand  is  good. 

Florida  tomatoes  also  show  a 
decline  to  $1.50  to  $2.25.  The 
supply  is  too  heavy  for  the  de¬ 
mand. 

California  cherries  are  still 
scarce  and  high.  The  range  is  $4 
to  $7  per  box  and  the  demand 
light. 


Most  of  the  salad  now  on  the 
market  is  from  nearby  points  and 
ranges  from  4  to  8  cents  per  head. 
The  demand  is  active. 

Southern  cabbage  averages 
$2.50  per  crate,  which  is  about  the 
average  price.  Northern  cabbage 
is  still  scarce  and  high. 


Is  It  Harmful  to  Shellac 
Chocolates? 

Whether  the  coating  of  candies, 
chocolate  and  other  confectionery 
with  shellac  is  detrimental  to  the 
health  of  those  who  eat  the  con¬ 
fectionery  is  a  problem  which  the 
I  hire  Food  and  Drug  Inspection 
Board  of  the  Department  of  Ag¬ 
riculture  is  endeavoring  to  solve. 
To  that  end  a  hearing  was  held 
during  the  week  at  the  depart¬ 
ment,  at  which  the  testimony  of 
some  of  the  large  candy  and 
chocolate  manufacturers  was 
taken.  The  hearing  was  attended 
by  approximately  twenty  repre¬ 
sentatives  of  the  leading  confec¬ 
tionery  interests  of  the  country, 
i  he  shellac  is  used  on  certain 
grades  of  chocolates  in  order  to 
give  firmness  and  prolong  keep¬ 
ing  qualities. 


W*  would  be  pleaied  to  have  or  publicatioa  In  thl*  column  the  idea*  of  our  readers  upon  trade  topics 
it  being  understood  that  we  do  not  hold  ourselves  responsible  for  any  views  expressed  therein.  All  com¬ 
munications  must  be  accompanied  by  the  writer’s  name  and  address  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  Inquiries  within  our  power  to  answer  will  also  be  noticed  in  this  department. 


In  re  the  Oleo  Fight. 

Wilkes-Barre,  Pa., 

April  28,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir  : — Reading  your  edi¬ 
torial  in  the  “Grocery  World  and 
General  Merchant”  of  April  25th 
as  to  the  oleo  fight  in  Washing¬ 
ton,  I  am  glad  to  find  you  are  on 
the  right  track.  It’s  time  now 
for  all  merchants  to  wake  up  and 
demand  the  repeal  of  this  tax  in 
toto.  It’s  nothing  but  protection 
to  a  gang  of  butter  speculators, 
and  principally  the  creameries,  to 
compel  the  consumers  to  pay  such 
price  as  we  have  had  to  the  past 
two  years.  And  it  looks  worse 
this  year  unless  this  tax  is  taken 
off.  The  farmer  or  milk  producer 
doesn’t  get  the  advance  for  the 
milk.  The  State  law  should  be 
changed  and  the  goods  sold  on 
their  merits  so  that  every  dealer 
can  sell  butterine  and  butter — 
whatever  the  people  want — at  the 
difference  in  market  price.  All 
tariff  between  this  country  and 
Canada  should  also  be  removed 
on  eggs,  wheat,  meats,  lumber, 
etc.  Keep  at  it  and  help  to  bring 
things  to  normal  value. 

Yours  truly, 

Insurgent. 

*  *  * 

Takes  Issue  With  National  Canners’ 
Association. 

New  York,  April  26,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  was  interested  in 
reading  in  your  April  25th  issue 
Mr.  Frank  E.  Gorrell’s  statement 
in  reference  to  so-called  “fake 
ptomaine  poisoning  cases.”  It 
affords  me  pleasure  to  enclose 
copy  of  a  letter  I  have  sent  Mr. 
Thompson  on  this  subject. 

Yours  truly, 

H.  L.  Harris. 

The  copy  of  the  letter  is  as  fol¬ 
lows  : — 

April  26,  1910. 

Mr.  Charles  P.  Thompson, 

Supt.  Associated  Press, 

195  Broadway,  City. 

Dear  Sir : — In  the  “Grocery 
World  and  General  Merchant”  of 
April  25th  there  is  a  letter  which 
Mr.  Frank  E.  Gorrell,  secretary  of 
the  National  Canners  sent  you  in 
reference  to  two  cases  of  ptomaine 
poisoning.  In  his  letter  he  says  in 
part,  “One  story  came  from  Saw- 
telle,  Col.,  reporting  the  death  of  a 


number  of  people  through  eating 
canned  pears.  The  other  came 
from  Los  Angeles  and  reported 
deaths  from  eating  canned  peaches. 
Our  Bureau  of  Publicity  immediate¬ 
ly  took  up  these  cases  and  after  an 
exhaustive  search  finds,  first,  that 
there  is  no  such  place  as  Sawtelle, 
Col.,  and  therefore  the  clipping  en¬ 
closed  marked  No.  1  is  absolutely 
without  truth  or  foundation.  Second, 
The  cause  of  death  in  Los  Angeles 
was  from  eating  preserved  pears 
which  were  put  up  by  a  member  of 
the  family  that  was  poisoned  and  not 
canned  peaches,  as  shown  in  the 
clipping.” 

I  beg  to  say  in  reference  to  the 
above  that  Sawtelle  is  located  in 
Los  Angeles  County,  California.  It 
is  very  easy  for  a  clipping  bureau 
to  make  an  error  and  have  the  clip¬ 
ping  read  “Col.,”  instead  of  “Cal.” 
The  same  can  be  said  in  reference 
to  “pears”  and  “peaches.”  The  in¬ 
closed  clipping  will  convince  you  of 
the  authenticity  of  the  reports 
quoted. 

Ptomaine  poisoning  will  form  in 
most  any  food  product  that  is  not 
preserved.  According  to  statistics 
which  I  have  compiled,  there  has 
been  since  the  Pure  Food  and  Drugs 
Act  was  enacted,  17,930  cases  of 
ptomaine  poisoning,  714  of  which 
were  fatal.  Such  wholesale  poison¬ 
ing  will  continue  as  long  as  the 
law  prohibits  the  use  of  preserva¬ 
tives,  which,  owing  to  their  antisep¬ 
tic  properties,  prevent  toxic  germs 
from  propagating  in  flesh  food.  The 
proper  sterilization  and  exclusion 
of  air  will  prevent  the  formation 
of  toxic  germs  in  canned  goods. 
After  a  can  is  opened,  however, 
there  is  great  danger  of  contami¬ 
nation,  therefore  the  contents  should 
be  consumed  immediately  or  emptied 
from  the  can  into  some  suitable  re¬ 
ceptacle  and  placed  in  the  ice  box. 

The  public  should  be  warned 
against  the  possibility  of  ptomaine 
poisoning.  The  contradiction  of 
such  reports  does  not  alter  the 
facts  and  instead  of  endeavoring  to 
cover  up  such  cases,  the  public 
should  be  notified  through  the  press 
of  the  facts,  and  also  warned 
through  the  press  of  the  necessity  of 
exercising  extra  precautions  with 
food  material  during  the  coming 
summer. 

Yours  very  truly, 

(Signed).  H.  L.  Harris. 

*  * 

Refrigerator  Manufacturers. 

Emaus,  Pa.,  April  22,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  fur¬ 
nish  me  the  names  of  a  few  firms 
who  manufacture  refrigerators 
suitable  for  grocers 

The  McCray  catalogue  I  have, 
but  I  want  information  from  some 
other  firms. 

Yours  truly, 

Milton  Bergstresser. 


Standard  Refrigerator  Co.,  2543 
Germantown  avenue ;  Ridgway 
Refrigerator  Co.,  615  North  Broad 
street,  both  of  Philadelphia. 


There  is  a  large  supply  of  as¬ 
paragus  in  market,  most  of  it 
coming  from  nearby  points. 
Pennsylvania  and 'New  Jersey  as¬ 
paragus  ranges  from  15  to  30 
cents  per  bunch.  A  little  Mary¬ 
land  and  Delaware  asparagus  is 
coming  but  not  much.  The  de¬ 
mand  is  light. 


AMONG  THE  TRADE. 

Mrs.  Samuel  P.  Fleister,  wife  of 
a  member  of  the  wholesale  gro¬ 
cery  firm  of  Heister,  Reiff  &  Co., 
died  during  the  week. 

Mr.  Henry  E.  Kram,  merchan¬ 
dise  broker,  has  removed  his 
offices  from  109  South  Front 
street  to  17  South  Front  street, 
formerly  occupied  by  C.  F.  B011- 
sor  &  Co. 

Advices  were  received  during 
the  week  that  future  French  peas 
were  30  cents  a  case  higher. 


MAGAZINE  NOTES. 


Lippincott’s  for  May. 

So  keen  is  the  call  of  the  out-of-doors 
these  days  that  only  fiction  of  the  most 
engaging  sort  can  command  attention. 
It  is  safe  to  say,  however,  that  the  May 
“Lippincott’s”  will  not  go  unread. 

The  novelette — complete,  of  course — 
is  “The  Glowworm,”  by  Will  Levington 
Comfort,  whose  new  novel,  “Routledge 
Rides  Alone,”  is  keeping  the  booksellers 
busy  supplying  the  demand  for  it.  “The 
Glowworm”  is  also  full  of  adventure 
and  swift  action.  The  heroine  is  a 
young  newspaper  woman,  who  goes  to 
a  small  but  turbulent  island  in  the  Car¬ 
ibbean  in  pursuit  of  %  man  who  has 
been  denounced  as  a  defaulter.  There  is 
a  strong  love  interest,  and  the  charac¬ 
ters  are  all  clearly  drawn  and  very  hu¬ 
man.  “The  Glowworm”  will  enhance  this'' 
author’s  growing  reputation. 

“The  Bed  of  Justice,”  by  Mary  Imlay 
Taylor,  is  a  short  story  of  unusual 
charm.  “Gran’ma,”  by  Luellen  Teters 
Bussenius,  relates  a  Decoration  Day  in¬ 
cident.  “Policeman  Flynn  and  the  Tame 
Bear,”  by  Elliott  Flower,  is  funny.  “The 
Heiress  and  the  Orphan,”  by  Augusta 
Kortrecht,  is  subtle  and  quaintly  humor- 
out.  “The  Balloon  Terra-Contra,”  is 
unique  and  interesting. 


John  Scott  &  Co. 

INCORPORATED 

WHOLESALE  GROCERS 

PHILADELPHIA 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 
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Contributed. 

How  the  California  Retail  Grocer  Won  a 

Profit  on  Flour 


Secretary  of  the  California  State  Association  and  Director  in 
the  National  Describes  the  Way  Golden  State  Retailers 
Forced  Millers  to  Give  Them  More  Than  a  Nickel  a  Sack 
Profit.  Fight  Not  Yet  Over,  But  Grocers  Ahead. 


In  January,  1905,  the  retail 
grocers  of  California  were  dis¬ 
tributing  flour  at  a  profit  of  5 
cents  a  sack.  This  they  were 
forced  to  do  because  competition 
had  named  the  price  and  had  re¬ 
duced  the  profit  down  to  a  ridicu¬ 
lously  low  figure.  As  a  result, 
the  retail  grocers  of  California 
rose  up  in  their  might  and  de¬ 
manded  that  the  millers  assure 
them  a  fair  profit. 

This  every  one  of  the  Califor¬ 
nia  mills,  with  one  exception,  re¬ 
fused  to  do.  The  one  exception 
was  a  new  milling  concern  who 
immediately  saw  the  value  of  ac¬ 
ceding  to  the  wishes  of  the  retail 
grocery  trade  and  placed  the  re¬ 
tail  protected  price  upon  their 
flour. 

By  way  of  explanation,  the 
flour  milling  companies  of  Cali¬ 
fornia  distribute  their  goods  di¬ 
rect  to  the  retail  grocer,  having 
their  own  sales  force  and  equip¬ 
ment  to  do  so.  The  wholesale 
grocers  very  rarely  handle  Cali¬ 
fornia  made  flour,  although  in 
some  cases  they  handle  Eastern 
flours. 

The  new  milling  company, 
which  had  placed  a  protected 
price  on  its  goods  immediately 
sprang  into  popularity  and  its 
products  were  sold  at  every  op¬ 
portunity,  especially  by  the  le¬ 
gitimate  retail  grocer. 

The  older  milling  concerns 
realized  their  folly  in  not  adopt¬ 
ing  this  policy  which  the  retailers 
so  much  desired,  and  smarting 
under  the  loss  of  business  which 
naturally  went  to  the  milling  com¬ 
pany  that  adopted  the  plan,  be¬ 
gan  to  fall  into  line,  and  when 
January,  1906,  arrived,  just  one 
year  after  the  movement  started, 
every  milling  concern  in  Califor¬ 
nia  had  its  three  grades  of  flour 
listed  to  the  retail  grocer  with  a 
uniform  price  to  the  consumer, 
allowing  the  retailer  $1  a  barrel, 
or  25  cents  a  49-pound  sack  for 
his  labor  in  distributing  the  same. 

This  condition  existecf  up  to 


March,  1910,  in  spite  of  the  fact 
that  there  was  no  association  of 
milling  concerns. 

Among  the  six  milling  concerns 
doing  business  in  San  Francisco 
there  were  four  large  concerns 
and  two  smaller  ones.  One  of 
the  two  smaller  concerns,  the  Del 
Monte  Milling  Co.,  which  cut 
very  little  figure  in  the  flour  mar¬ 
ket,  devoting  most  of  its  energies 
to  its  cereals,  was  purchased  by 
the  Albers  Bros.  Milling  Co., 
who  have  mills  in  other  Pacific 
Coast  cities  (Portland,  Tacoma 
and  Seattle). 

Up  to  the  time- the  Alber  Bros, 
purchased  the  Dei  Monte  Milling 
Co.  its  policy  was  absolutely  in 
harmony  with  the  other  Califor¬ 
nia  millers,  and  to  its  credit  it 
must  be  said  it  did  75  per  cent,  of 
the  package  cereal  business  in 
California,  but  its  new  owners 
were  not  content  with  this  con¬ 
dition. 

Although  its  capacity  for  mill¬ 
ing  flour  was  very  small,  its  sales¬ 
men  went  out  among  the  trade 
offering  secret  rebates  and  other 
methods  to  cut  under  the  uniform 
prices  of  the  other  mills  and  the 
uniform  prices  which  Albers 
Bros,  themselves  had  assured  the 
retail  grocers  of  California  they 
would  maintain  when  they  pur¬ 
chased  the  mill.  What  was  the 
result?  The  retail  grocers  of 
California  saw  in  the  action  of 
Albers  Bros,  a  desire  to  disrupt 
conditions  by  a  constant  turmoil, 
and  by  a  ceaseless  war  of  price- 
cutting  put  the  retailer’s  profit  of 
5  cents  a  sack  where  it  was  pre¬ 
viously  in  1905  when  the  move¬ 
ment  started. 

It  took  the  retail  grocers  of 
California  a  year  to  convince  the 
larger  millers  in  California  that 
they  must  assure  a  profit  on  their 
flour  if  the  retailers  were  to  con¬ 
tinue  distributing  it,  and  the  gro¬ 
cers  of  California  naturally  look 
with  alarm  upon  any  action  that 
would  sooner  or  later  eliminate 
its  present  profit. 


When  this  controversy  started 
flour  was  being  sold  to  the  retailer 
at  $6.40  a  barrel  and  must  be  sold 
at  $1.85  a  49-pound  sack,  giving  a 
return  of  $7.40,  or  $1  a  barrel 
profit. 

Albers  started  out  in  the  latter 
part  of  February  (this  year)  to  in¬ 
troduce  his  Peacock  flour  (which, 
although  the  brand  had  been  on 
the  market  some  time,  was  not  a 
popular  seller  among  the  consum¬ 
ing  public  and  almost  unknown 
to  them)  by  offering  it  to  our 
members  at  $6  a  barrel. 

They  were  not  interested  in  it 
and  refused  to  buy,  and  feeling 
that  Albers  was  engaged  in  a 
movement  to  disrupt  conditions, 
they  also  individually  transferred 
their  business  on  meals  and  other 
cereals  to  other  mills. 

Albers.  Bros,  then  endeavored 
to  enlist  the  sympathy  of  the  daily 
press  by  claiming  the  retail  gro¬ 
cers  were  a  trust  and  were  dis¬ 
criminating  against  ibis  goods. 
The  daily  press  mentioned  it  in 
a  small  space  the  first  day  Al¬ 
bers  gave  the  matter  out  and 
after  that  took  no  notice  of  the 
same,  feeling  it  was  started  by 
Albers  with  a  desire  of  getting 
some  free  advertising  for  his 
goods. 

When  the  newspaper  reporters 
came  to  our  association'  office  we 
sat  down  and  figured  out  with 
them  just  what  our  flour  was 
costing  us  and  the  profit  the  mill¬ 
ers  allowed  us.  We  proved  to 
them  that  the  25  cents  a  sack  al¬ 
lowed  us  a  profit  of  13  per  cent., 
and  upon  our  assurance  that  it 
cost  the  average  retail  grocer  17 
per  cent,  to  do  business,  which 
meant  a  loss  of  4  per  cent,  on 
every  sack  of  flour,  they  lost  all 
faith  in  Albers’  claim  that  trust 
prices  were  prevailing. 

Failing  to  enlist  the  newspapers 
into  the  controversy,  Albers  Bros, 
then  paid  for  quarter  page  ads.  in 
most  of  the  daily  papers,  claiming 
the  retail  grocers  were  a  trust, 
vilifying  the  association  and  its 
secretary,  mentioning  his  name  in 
large  boldface  type,  with  the  re¬ 
sult  that  almost  every  retailer  in 
the  State  of  California  became  so 
incensed  at  the  mill  and  its  meth¬ 
ods  that  they  withdrew  their 
patronage  from  the  same. 

Up  to  the  present  writing,  April 
12th,  the  fight  is  still  on,  with  the 
retail  grocers  of  California  a  long 
distance  in  the  lead ;  we  have 
them  on  the  run.  The  entire  re¬ 


tail  grocery  trade  of  the  Pacific 
Coast  are  now  condemning  the 
action  of  the  Albers  Bros.  Milling 
Co.  in  this  matter. 

F.  B.  Connolly, 
Director. 

San  Francisco,  Cal., 

April  24,  1910. 


<If  We  don’ t  care  what  you  are 
now  paying  forpremium  mer¬ 
chandise,  we  believe  we  can 
sell  it  to  you  for  less  money, 
if  No  matter  what  you  want 
we  can  get  it  for  you. 

<]f  If  you  will  send  for  our 
catalogue  it  will  tell  you  a  lot 
of  things  on  this  subject 
which  you  ought  to  know. 

AMERICAN  MERCHANDISING  CO. 

163  W.  29th  Street,  New  York 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that's  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


A  Splendid  Cigar 
Proposition 

We  offer  with  each  1000 
“HAWTHORN”  Cigars 
at  $35.00  per  thousand, 
100  FREE. 

CROCKER  GROCERY  COMPANY 

WILKES-BARRE,  PA. 

We  have  the  most  perfect  HUMIDOR  for  cur¬ 
ing  Cigars  in  the  United  States. 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee’’  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

GITHENS,  REXSAMER  &  CO. 

15  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


No.  ;  Cuspidor 
6H  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tbi  Peters  &  Reed  Pottery  Co. 

ZANESVILLE,  OHIO 
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National  Dairy  Union  Sends  “Grocery 
World  and  General  Merchant”  Its 
Version  of  Oleo  Hearings  to  Date 

Says  All  of  the  Witnesses  for  Burleson  Bill  Helped  Butter 
More  Than  Oleo.  Thinks  Cotton  Seed  Oil  Argument  Was 
Exploded,  as  Well  as  the  Poor  Man  Point. 


Special  correspondence  from  the  National  Dairy 
Union. 


Washington,  D.  C., 

April  2'9,  1910. 

The  first  round  in  the  battle  in 
Congress  between  the  oleomar¬ 
garine  forces  and  those  opposed 
to  fraud  in  the  sale  and  use  of 
butter  substitutes  was  fought  be¬ 
fore  the  House  Agricultural  Com¬ 
mittee  last  Wednesday  and 
Thursday.  The  first  day  was 
given  over  to  the  advocates  of 
the  Burleson  bill,  and  its  chief 
advocate  was  its  author,  Repre¬ 
sentative  A.  S.  Burleson,  of  the 
Tenth  Congressional  District  of 
Texas.  He  put  several  witnesses 
on  the  stand  in  an  attempt  to 
prove  that  oleomargarine  is  as 
wholesome,  as  palatable  and  as 
nutritious  as  buter,  the  chief  one 
being  Dr.  H.  W.  Wiley,  of  pure 
food  fame.  Dr.  Wiley  made  a 
good  witness — for  our  side.  He 
gave  as  his  opinion  that  oleomar¬ 
garine  is  a  wholesome  food  prod¬ 
uct,  when  properly  manufactured, 
but  admitted  on  cross-examina¬ 
tion  that  there  is  a  difference  in 
the  nutritive  value  of  different 
oils  which  might  make  the  two 
products  differ  as  regards  their 
food  value  and  effect  upon  the 
human  system.  He  also  made 
the  significant  statement,  “I  like 
butter,  but  I  don’t  like  oleomar¬ 
garine,”  a  remark  which  ought  to 
quiet  claims  that  have  been  made 
that  the  Doctor  has  been  using 
his  high  office  to  promote  the  in¬ 
terests  of  the  oleomargarine 
manufacturers. 

Other  witnesses  called  by  Mr. 
Burleson  proved  quite  as  disap¬ 
pointing  to  him  and  it  is  a  con¬ 
servative  statement  to  say  that  it 
was  a  poor  day  for  the  enemy. 

Thursday  was  given  over  to 
the  opponents  of  the  bill  and  Hon. 
G.  L.  Flanders,  president  of  the 
National  Dairy  Union,  occupied 
the  whole  forenoon  session,  or 
rather  he  was  occupied  by  the 
other  side  in  their  attempts  to  dis¬ 
credit  the  facts  he  had  laid  before 
the  committee  in  his  opening  ad¬ 
dress. 


In  the  afternoon  the  following 
parties  spoke  against  the  bill :  A. 
J.  Glover,  Fort  Atkinson,  Wis. ; 
W.  F.  Schilling,  Northfield, 
Minn.;  J. A. Walker,  Chicago,  Ill.; 
G.  M.  Tucker,  Albany,  N.  Y. ;  ex- 
Governor  Bachelder  and  W.  D. 
Edson,  of  Philadelphia. 

The  time  was  given  over  chiefly 
to  a  refutation  of  the  claims  and 
alleged  arguments  advanced  the 
previous  day.  As  an  illustration 
of  the  decisive  manner  in  which 
these  claims  were  refuted,  atten¬ 
tion  is  called  to  the  answer  to  the 
claims  of  the  cottonseed  oil  in¬ 
terests  that  this  industry  is  suffer- 
|ing  because  of  the  alleged  in¬ 
justice  of  the  present  oleomarga¬ 
rine  law.  According  to  authentic 
statistics,  the  cotton  growers  of 
the  South  received  in  1908  the 
sum  of  $499,458.42  from  the  sale 
of  cottonseed  oil  used  in  oleomar¬ 
garine  manufactured  that  year,  or 
the  munificent  sum  of  iy2  cents 
per  acre.  The  value  of  dairy 
products  produced  in  the  eleven 
principal  cotton  States  during  the 
year  was  107  times  the  value  of 
the  cottonseed  oil  used  in  the 
manufacture  of  oleomargarine  for 
the  same  year ! 

In  answer  to  the  claims  that 
the  present  law  militates  against 
the  poor  man,  samples  of  oleo¬ 
margarine  were  submitted  show¬ 
ing  that  at  the  same  market  un¬ 
colored  oleomargarine  sold  for  20 
cents  a  pound,  while  the  yellow 
product,  not  artificially  colored, 
but  yellow  because  of  its  selected 
ingredients,  sold  for  27  cents  a 
pound.  This  should  demonstrate 
to  anyone  except  an  oleomarga¬ 
rine  enthusiast  that  the  color  has 
a  greater  influence  upon  the  retail 
price  of  oleomargarine  than  any¬ 
thing  else,  especially  in  view  of 
the  admission  made  by  an  oleo¬ 
margarine  manufacturer  present, 
that  it  is  impossible  to  select  in¬ 
gredients  which  will  give  the 
product  a  yellow  color  and  still 
make  the  best  grade  of  oleomar¬ 
garine. 

The  hearings  will  be  continued 


on  April  29th  and  30th,  and  again 
on  May  nth,  12th,  13th,  14th  and 
16th.  The  oleomargarine  people 
will  continue  their  case  on  April 
29th  and  30th,  and  on  May  nth 
and  the  afternoon  of  May  16th. 
The  rest  of  the  time  will  be  oc¬ 
cupied  by  the  opponents  of  the 
Burleson  bill. 

While  the  present  hearings 
were  granted  for  the  announced 
purpose  of  considering  this 
bill,  it  is  tacitly  understood 
that  they  will  suffice  for 
all  the  oleomargarine  bills  be¬ 
fore  the  committee.  In  addition 
to  the  Burleson  bill,  there  are  the 


From  some  matter  sent  the 
“Grocery  World  and  General 
Merchant”  during  the  week  by 
Food  Commissioner  Barnard,  of 
Indiana,  it  appears  that  Indiana 
is  another  State  to  go  into  the 
retail  grocery  and  meat  stores 
within  its  jurisdiction  with  a  view 
to  compelling  the  keeping  of 
meats  and  other  perishable  goods 
in  much  cleaner  condition  than  it 
is  customary  in  many  stores  to 
keep  them. 

From  the  letter  which  the  In¬ 
diana  Commissioner  sent,  the  ex¬ 
tracts  which  appear  below  are 
taken.  It  appears  that  these  are 
new  regulations  and  that  they 
become  operative  on  May  15th: — 

In  order  that  the  sale  of  meats 
mby  be  conducted  under  sanitary 
conditions  and  in  conformity  with 
the  laws  of  the  State,  butchers  and 
dealers  in  meat  are  hereby  instructed 
that  on  and  after  May  15,  1910,  car¬ 
casses  and  parts  of  carcasses  dressed 
for  sale  for  food,  fresh  meat  prod¬ 
ucts  of  every  description,  such  as 
hamburger  steak,  sausage,  etc.,  poul¬ 
try  and  game,  fish  and  fish  products, 
etc.,  must  at  all  times  be  kept  in 
a  refrigerator,  cold  storage  room, 
or  ice  box,  or  if  displayed  for  sale, 
properly  protected  by  glass,  wood 
or  metal  cases. 

Dealers  shall  be  permitted  to 
keep  on  the  meat  block  such  parts 
of  carcasses  as  may  be  necessary  to 
the  expeditious  conduct  of  their 
business.  This  notice  shall  not  ap¬ 
ply  to  hams  and  bacons  wrapped 
in  paper,  burlap  or  other  impervious 
material,  or  to  the  lard  which  is  kept 
covered  in  containers.  Whole  car¬ 
casses  of  hogs,  sheep  or  veal  and 
quarters  of  beef,  hams,  bacon, 
smoked  shoulders,  and  other 
smoked  meat  products  prepared  in 
skins,  may  be  hung  outside  the  rc- 


Gallagber,  Goebel,  Lever,  Bar- 
tlioldt  and  McHenry  bills  under 
consideration.  All  of  these  are  in 
the  same  class  with  the  Burleson 
bill  except  the  latter,  which  is 
identical  with  the  Penrose  bill  in 
the  Senate  and  which  seeks  to  1 
amend  the  present  law  that  it 
may  be  made  more  effective. 

E.  K.  Slater, 

Secretary  National  Dairy  Union. 


North  Carolina  peas  of  good 
quality  are  coming  forward  and 
range  from  $1.25  to  $1.50  per 
basket.  The  demand  is  good,  as 
the  price  is  low. 


frigerator  or  cold  storage  room  only 
when  protected  from  flies,  dust,  dirt 
and  all  other  foreign  or  injurious 
contamination  by  clean  white  cur¬ 
tains  of  cloth  or  other  suitable  ma¬ 
terial. 

Another  set  of  regulations  has 
been  adopted  for  all  those  who 
sell  bread,  cake  and  pastry,  j 
These  do  not  go  into  effect  until 
July  1st.  The  main  provisions 
are  as  follows  : — 

In  order  that  the  sale  of  bread, 
pastries  and  other  baker’s  goods 
may  be  conducted  under  sanitary 
conditions  and  in  conformity  with 
the  laws  of  the  State,  bakers  are 
hereby  instructed  that  on  and  after 
July  1,  1910,  all  such  goods,  includ¬ 
ing  bread,  buns,  rolls,  biscuits, 
cakes,  crackers,  doughnuts,  pies, 
and  other  baker’s  products,  must  be 
properly  protected  while  in  transit 
or  while  displayed  for  sale. 

It  is  ordered  that  bread  shall  be 
wrapped  in  suitable  paper  wrap¬ 
pers,  or  placed  in  suitable  bags  be¬ 
fore  being  taken  from  the  bake  shop, 
and  that  other  goods  shall  be  car¬ 
ried  in  tight,  dustproof  boxes  or 
cartons. 

Bread,  pastries  and  other  baker’s  j 
goods  which  are  not  delivered  to 
the  consumer  at  the  bake  shop,  but 
which  are  carried  unwrapped  to  the 
grocery  stores  and  other  distributing  J 
stations  in  wagons,  carts  or  similar 
conveyances,  are  not  properly  pro¬ 
tected,  and  the  practice  is  in  viola-  ' 
tion  of  law. 

From  a  note  at  the  foot  of  the 
letter  of  which  the  above  are 
parts,  it  appears  that  the  new 
provisions  are  to  be  enforced  by 
“County,  City  and  Town  Health 
officers,  State  Food  Inspectors- 
and  all  other  officers  whose  duty 
it  is  to  enforce  the  Pure  Food  and 
Sanitary  Food  Laws,”  all  of 
which  arc  political  offices. 


Another  State  Adopts  Political  Espionage 
Over  Grocery  Store 

Indiana  Sends  “  Grocery  World  and  General  Merchant”  Copies 
of  New  Regulations  Regarding  the  Keeping  and  Exposing 
for  Sale  of  Meats,  Bread,  etc.  To  Be  Enforced  by  Political 
Officers. 


A  GOOD 

r  DELIVERY  ^ 
WAGON  HARNESS 
at  Wanam&ker’s  Horse 
Goods  Store  for  $38.00; 
or  you  can  secure  one 
not  so  fine  for  $30.00. 


John  Wanamaker 
Philadelphia  . 
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FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  E0URL 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


Escape  [or  a  Dollar 

If  you  have  your  show 
cards  printed  for  you,  you 
are  paying  too  much  for 
them. 

If  you  buy  them  ready¬ 
made,  you  usually  don’t 
get  what  you  want. 

If  you  don't  use  any 
show  cards  at  all,  you  are 
losing  most  valuable  ad¬ 
vertising  chances. 

Making  your  own  is  the 
all-round  solution.  Any¬ 
body  can  learn  from 

Davids’  Practical  Letterer. 

Teaches  anybody  all  sorts 
of  sign  card  writing  and 
commercial  lettering  with 
brush  or  pen. 

Letterine  Ink  —  Best  for 
show  cards — All  colors. 

PRICE  $1.00 

Thaddeus  Davids  Co. 

New  York 

ESTABLISHED  1825 


Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Reade  Street 

NEW  YORK 
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No.  2  No.  2 

William  B.  Harris,  Coffee  Expert 

United  States  Department  of  Agriculture 

Our  Motto:  “Deliver  always  the 
very  coffees  the  purchasers  believe 
they  should  receive. 

Do  you  realize  what  the  above  means?  That  we  make  our  profits 
fairly  or  we  do  not  ship. 

William  B.  Harris  Company 

Coffees,  Teas.  Spices,  Cocoa  167  Front  St.,  New  York 
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Wheatena  Stays  Where 
It’s  Put 

A  grocer  ought  to  taste  everything  he’s 
asked  to  sell;  at  least  if  he  has  any  idea 
of  handling  it. 

Have  you  ever  tasted  Wheatena?  If 
you  have,  or  will,  you’ll  instantly  see  the 
difference  between  it  and  the  average  cereal. 
You’ll  see  the  difference  in  deliciousness, 
and  the  difference  in  the  substantial  food 
feeling. 

These  are  the  qualities  that  makes 
Wheatena  stay  where  it’s  put. 

The  treated  hearts  of  selected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


More  for  the 
Money  and 
Better  ~ 

Hooton’s  Cocoa 


JTT  We  make  our  ten  cent  can  the  biggest  first 
jJ  quality  can  on  the  market  because  we  know 
THAT  will  cause  your  customers  to  TRY 
HOOTON’S  COCOA  and  we  know  the  QUALITY 
will  make  those  who  TRY  it  BUY  IT  ALWAYS. 

All  you  have  to  do  is  start  your  customers  buying 
it  and  you’ll  not  only  please  them  but  you’ll 
SELL  MORE  of  HOOTON’S  COCOA  than  you 
ever  can  sell  of  all  other  kinds. 

HOOTON  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 
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A  Fruit  Window. 

Without  going  to  much  ex¬ 
pense  a  grocer  might  advantage¬ 
ously  have  a  few  “props”  on  hand 
to  help  him  display  his  goods  at¬ 
tractively.  For  instance,  a  few 
artistic  baskets  will  be  found  very 
useful  in  dressing  fruit  windows. 
A  couple  of  preserved  natural 
plants  such  as  the  chamaerops 
plant  or  areca  plant  will  go  a  long 
way  towards  making  a  window 
look  well  dressed  and  they,  like 
the  baskets,  will  last  until  broken 
and  can  be  used  in  the  store  if 
not  necessary  to  the  trimming  of 
a  window. 

Now,  here  is  an  effective  but 
very  simple  fruit  window  \f  you 
hove  the  “props,”  i.  e.,  the  neces¬ 
sary  accessories. 

Along  the  front  of  your  window 
place  some  cork  bark,  as  in 
sketch.  In  centre  of  window 
place  ornamental  basket  contain¬ 
ing  grapefruit  decorated  with 
laurel  leaves.  Have  some  light 
green  crepe  paper  for  a  ground 
cover. 

To  right  and  left  of  centre  bas¬ 
ket  place  a  twig  basket  with  red 


apples  in  it,  and  behind  it  place 
a  barrel  covered  with  cork  bark. 
On  this  barrel  place  a  basket  of 
red  apples,  as  in  sketch.  To 
right  and  left  of  this  place  a  cork- 
bark  covered  barrel  on  its  side 
and  put  on  top  of  it  a  basket  of 
oranges.  In  the  crepe  paper  on 
the  floor  place  loose  oranges, 
apples  and  laurel  leaves,  and  each 
side  of  the  centre  barrel  place  a 
chamaerops  plant. 

Now  for  the  background. 
Fasten  a  board  horizontally  across 
the  back  of  your  window  and 
drape  it  with  a  light  green  cloth. 
Then  make  a  border  of  uva  leaves, 
as  in  sketch,  and  you  have  a  very 
attractive  window  without  using 
much  fruit.  You  see,  by  having 
a  few  what  theatrical  people  call 
“properties”  (that  is,  anything 
used  on  the  stage  that  is  not 
scenery)  to  use  you  reduce  the 
quantity  of  goods  required  to 
make  a  design  and  you  vary  the 
effect  and  avoid  monotony. 

Having  suggested  accesories  in 
getting  up  your  windows,  it 
might  be  a  good  idea  to  tell  you 
where  you  can  get  them. 


You  can  get  all  these  supplies 
of  H.  Bayersdorfer  &  Co.,  1129 
Arch  street,  Philadelphia. 

A  'Window  of  English  Goods. 

Why  not  have  one  window  of 
imported  goods  and  have  them 
all,  say  English,  then  one  all 
French,  then  one  all  German  and 


and  on  one  side  some  mushroom 
ketchup  and  on  the  other  some 
walnut  ketchup.  From  the  left 
end  of  boxes,  forward  to  the  left 
of  window,  place  another  row  of 
boxes  bearing  pickles,  chow- 
chow,  gherkins  and  mixed 
pickles,  and  balance  them  with  a 
row  of  boxes  on  the  right  bear¬ 
ing  pickled  onions,  picallili  and 
walnut  pickles. 

Behind  this  row  build  another 
of  covered  boxes  and  on  it  place 
Paragon  vinegar,  essence  of  an¬ 
chovies,  calf’s  foot  jelly,  raspberry 
shrub  and  Worcestershire  sauce 
in  the  order  named,  as  in  sketch. 

As  a  background  pile  up  tins 
of  imported  biscuits  until  they 
are  on  a  level  with  the  bottom  of 
the  top  jar  of  calf’s  foot  jelly,  j 
Then,  in  the  centre,  pile  up  jars 
of  jam  and  marmalade  and  top 
them  with  English  plum  pudding. 
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ENGLISH 

PLUMPUDOING 
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one  all  Italian.  I’ll  give  you  an 
all-English  one  this  week. 

Get  some  boards  and  grain 
them  simply  with  black,  as  in 
sketch,  and  then  nail  them  (as  in 
sketch)  around  the  front  of  your 
window. 

Reading  from  left  to  right  place 
along  the  front  of  your  window 
a  dish  of  English  Channel  mack¬ 
erel,  one  of  English  muffins,  one 
of  English  bloaters,  another  of 
muffins  and  one  of  Scotch  kip¬ 
pered  herring.  Back  of  the  muf¬ 
fins  and  bloaters  put  three  cheeses 
— Cheddar,  English  Dairy, Stilton. 

Behind  the  cheese  put  a  row  of 
boxes  covered  with  paper  and 
pile  in  the  centre  some  chutney 


On  each  side  of  the  centre  add 
another  row  of  tins  of  biscuits 
and  top  them  with  plum  pudding, 
making  a  design  as  in  sketch. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers,  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 
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To  bring  the  retailer  and  manufacturer  together  RIGHT  needs  more  than  an  occasional  call  from  a  specialty  man,  and  the 
jobber’s  salesmen  haven’t  time  to  introduce  the  two  properly;  yet  they  are  natural  brothers  and  SHOULD  be  as  well  acquainted. 

Mr.  Manufacturer,  use  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA.  Through  the  publications 
represented,  you  can  get  in  continual  touch  with  over  150,000  merchants  who  are  prospective  distributers  for  you  and  you  can 
talk  to  these  people,  who  are  so  necessary  to  your  success,  TEN  TIMES  AS  OFTEN  through  the  GROCERY  AND  ALLIED 
TRADE  PRESS  OF  AMERICA,  as  you  can  any  other  way  for  the  same  sum  of  money.  These  publications  now  represent  even 
a  more  nearly  ideal  vehicle  to  convey  the  manufacturer’s  message  to  the  retailer  than  the  big  magazines  and  newspapers  do  to 
convey  his  message  to  the  consumer,  because  they  are  organized,  their  circulations  are  guaranteed,  their  rates  are  standardized 
and  they  have  a  co-operative  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED 
STATES,  which  gives  their  subscribers  MORE  than  the  ordinary  reason  for  being  interested. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Giocer,  Chicago 
Interstate  Grocer,  St.  Louis 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Answers  to  Want  Advertisements  Inserted  In  this  department  may  be  addressed  te  the  “  Grocery  World 
and  General  Merchant "  when  desired,  provided  the  advertisement  is  accompanied  by  to  cents  In  postage  to 
pay  for  remalling  the  same.  The  price  of  each  insertion  U  two  cents  per  word. 


FOR  SALE. 


FOR  SALE. — Grocery  and  provision  busi¬ 
ness,  doing  cash  bus  ness  in  thickly  settled 
neighborhood  away  from  cutters.  Moderate 
rent.  5944  Callowhill  St.,  Philadelphia, 
Pa.  19 


FOR  SALE. — Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood 
Will  sell  stock  and  fixtures  for  $675.  Dwell 
ing,  five  rooms  and  bath,  $3,5<~o.  “  Grocery 

World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  21 


FOR  SALE  — Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  #750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 


FOR  SALE. — Grocery  and  delicate  sen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3  500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  j'ears.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  21 


FOR  SALE — Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  sto  e  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375  F.  H.,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  20 


FOR  SALE. — In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B  ,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 


FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law- 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  '  24 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Pi  ice$22.so,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel 
phia.  Pa.  tf 

FOR  SALE  — A  three-story  frame  store 
building,  17  x  80  ft.,  with  fixtures  included, 
centrally  located  in  town  of  Port  Deposit, 
Md.  An  excellent  and  reliable  stand.  Last 
year’s  business  $19,000,  mostly  cash.  Death 
of  owner  reason  for  selling.  Te  ms  quite 
reasonable.  R.  R.  Todd,  Carlisle,  Pa.  19 

FOR  SALE.  —  One  Templeton  cheese 
cutter,  good  condition.  No  reasonable  offer 
refused.  G  Marshall,  625  W.  Clearfield  St., 
Philadelphia,  Pa?  18 


established  for  twenty-four  years  and  is  one 
of  the  best  paying  places  in  Philadelphia  for 
its  size.  Will  stand  strictest  investigation. 
House  contains  ten  rooms.  Reason  for 
selling,  compelled  to  go  to  Europe  to  settle 
estate  S.  G.  2,  “  Grocery  World  and  Gen 
eral  Merchant,”  927  Arch  St.,  Philadelphia 
Pa.  18 


FOR  SALE. — On  account  of  sickness, 
butcher  and  grocery  business,  established 
for  over  twenty-two  years,  as  the  owner 
wishes  to  retire.  Call  or  address,  Louis 
Hildebrand,  247  Burnett  St.,  New  Bruns 
wick,  N.  J.  19 

FOR  SALE  — Business  and  property  of  an 
up-to-date  general  merchandise  business 
place,  located  in  Donaldson  Schuylkill  Co. 
Pa.  (west  end  of  Schuylkill  Co  ).  An  oppor 
tunity  for  somebody  to  get  hold  of  well 
established  general  merchandise  business 
place,  located  in  the  best  part  of  the  town, 
with  a  population  of  1,000  inhabitants  and 
with  good  surrounding  patches  to  draw  from. 
Business  of  $36,000  last  year,  with  chances 
to  improve.  Carry  a  stock  of  from  $7,000 to 
$8,oto.  Property  worth  from  $6,000  to  $7,000. 
All  buildings  in  good  repair,  with  all  modern 
conveniences  (steam  heat,  elect' ic  light, 
phone,  etc  ).  Will  sell  stock  at  inventory. 
Reason  for  selling,  ill  health.  A  fine,  large 
dwelling  attached,  with  large  lawn.  A 
handsome  place,  with  bath  room,  electric 
light,  etc  ,  such  as  makes  home  pleasant. 
Apply  to  R.  A.  Schwalm,  Donaldson 
Si.huy'kill  Co.,  Pa.  2< 


HELP  WANTED. 


WANTED. — Bookkeeper  in  grocery  store. 
One  that  understands  typewriting  preferred. 
O.  E.  Zohe,  Neshanic,  N.J.  ]8 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  aio  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


WANTED.  —  Salesman  acquainted  with 
trade  in  counties  of  Ocean,  Monmouth  and 
Burlington,  New  Jersey,  by  old-established 
wholesale  grocery  house  with  trade  in  those 
counties.  G.,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia.  Pa.  18 


FOR  SALE.  —  Cheap.  Complete  Coffee 
Roasting  Plant,  consisting  of  a  one  bag 
Henneman  gas  roaster, cooling  box,  5  H.  P. 
direct  motor,  piping,  etc.  In  operation  now. 
Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Co.,  Easton,  Pa.  tf 


FOR  SALE. — Outside  oyster  house.  F.sh 

box,  refrigerator  meat  case,  cash  register, 
set  harness.  221  S.  Fifty-second  St.,  Phila¬ 
delphia,  Pa.  ]8 

FOR  SALE— Grocery  store  doing  straight 
cash  business,  no  credits,  of  about  $60,000 
a  year.  Best  location  in  a  cracker-jack 
good  town.  Will  require  $9,000.  Such  a 
place  is  for  sale  only  once  in  a  life  time. 
H.  S.,“  Grocery  World  and  General  Mer- 
chant,”  927  Arch  St.,  Philadelphia  Pa.  18 

FOR  SALE.— Stock  and  fixtures  of  grocery 
and  provision  store  on  North  Twenty-third 
St.,  Philade’phia,  Pa.  Will  sell  fixtures 
separately— they  are  Walker  latest  design. 
Also  latest  scales.  Everything  an  up-to-date 
store  should  have.  Been  doing  from  $  ,50  to 
$435  per  week  business,  eighty  per 
cash  and  balance  first-class  credit. 


cent. 

Store 


WANTED — Grocery  manager  at  York,  Pa. 
Must  be  A  No.  1  salesman,  card  writer, 
capable  of  managing  other  clerks,  having 
executive  ability  and  able  to  adapt  himself 
to  all  classes  of  people.  No  difference 
whether  married  or  single,  just  so  he  meets 
the  requirements.  Applicant  must  give  age, 
number  of  yea  s  of  experience  and  not  less 
than  two  references.  Will  pay  $12  to  $15 
per  week,  according  to  ability,  with  splendid 
chances  to  increase  salary.  A  man  experi¬ 
enced  in  cut  price  stores  preferred.  Chas. 
E.  Hummer,  Beaver  and  Philadelphia  Sts 
York,  Pa. _  jg 


WANTED.  —  Salesman,  experienced  in 
wholesale  grocery  line.  One  acquainted 
with  trade  in  Central  Pennsylvania  between 
Mifflin  and  Tyrone  and  on  the  Huntingdon 
and  Broad-Top,  etc.  W.  S.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St. 
Philadelphia,  Pa.  jg 


WANTED. 


WANTED.— To  buy  a  Monitor  o  coffee 
roaster  with  alternating  no  volt  motor,  also 
a  peanut  roaster.  Address  Grocer,  "Gro¬ 
cery  World  and  General  Merchant,”  917 


Arch  St.,  Philadelphia.  Pa. 
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SITUATION  WANTED. 


A  YOUNG  married 

quainted  with  the 


man,  experienced,  ac- 
_  ,  .  grocery  trade  central 

Pennsylvania,  working  out  of  Harrisburg  is 
open  for  a  proposition  Ten  years  at  pres- 
ent  place.  Want  to  make  a  change.  Phila¬ 
delphia  reference  as  to  character  and  ability 
R.  C.,“  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St  ,  Philadelphia.  Pa.  20 


inside,  $10  weekly  ;  if  outside,  $12.50.  C37, 

“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  19 


PENNSYLVANIA  RETAIL  MANAGER 
wants  position  as  manager  or  second  man. 
Aged  thirty,  married.  Has  had  fourteen 
years  experience  in  grocery  business,  includ¬ 
ing  cut  store  and  fancy  lines.  Knows  win¬ 
dow  dressing.  Good  references.  Will  work 
capably  and  faithfully  in  congenial  position. 
$ 1 5  weekly  wanted  to  start.  C  36, “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  18 

GROCERY  CLERK  NOW  EMPLOYED 
with  large  chain  store  wishes  position  under 
good  manager  where  there  is  plenty  of  busi¬ 
ness  and  chance  to  hustle.  Clerk  or  assist¬ 
ant  bookkeeper.  Good  all  round  man  and 
can  give  good  references,  among  them 
present  employer.  Age  twenty  seven,  single. 
Wants  $12  weekly.  Has  had  experience  as 
manager.  C  18,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  18 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  in  Philadelphia  or  seashore 
store.  Aged  thirty-six  and  married.  Has 
had  four  years  experience  and  can  furnish 
good  references.  Wages  wanted  to  start, 
$12  weekly.  Can  enter  upon  duties  at  once. 
C  29,  “  Grocery  World  and  General  Mer- 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  18 


WANTED. — An  experienced  young  lady 
desires  position  as  demonstrator.  Can  give 
best  of  reference  as  to  ability,  character  and 
success.  Will  take  permanent  location  or 
travel.  Address  Box  295,  Harrisburg,  Pa.  18 


PHILADELPHIA  GROCERY  CLERK 
wants  position  as  clerk  or  manager.  Aged 
twenty-six.  Has  had  eleven  years  experi¬ 
ence,  four  as  manager  of  a  store  doing  $900 
to  $1,000  a  week.  Good  window  dresser. 
Will  make  good,  active  producer  for  good 
store.  C  28,  “  Grocery  World  and  General 
Merchant,”927ArchSt.,  Philadelphia,  Pa.  20 


BUSINESS  OPPORTUNITIES. 


PENNSYLVANIA  CLERK  OF  LONG 
experience,  much  of  it  in  his  own  store, 
wants  position  in  country  grocery  or  general 
store.  Can  run  a  wagon  and  care  for  team 
Aged  forty-two,  married.  Can  give  good 
references  and  am  an  able,  steady,  hard¬ 
working  man.  Wages  wanted  to  start,  if 


OROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro 
eery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  Inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  Inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571. — Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  Investment 


about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3.0:0  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $i,coo  worth 
of  slock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$7oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

In  all  of  these  the  cause  of  selling  1* 

food,  and  the  fullest  Investigation  courted, 
hrs/y  one  paying. 

WARNER  ft  CO, 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  to  days’  free 
trial.  It  will  cost  you  only  $a,  if  satisfac¬ 
tory.  May  we  send  you  full  description?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal  ” — It’s  free.  25 


FOR  RENT. 


FOR  RENT. — Store  and  dwelling  in  fine 
West  Philadelphia  neighborhood  where 
there  is  a  well  established  grocery,  meat 
and  provision  business  of  over  $3,000  a 
month.  Stock,  good  will  and  fixtures  can 
be  bought  on  reasonable  terms.  For  any 
one  desiring  a  business  of  this  kind  no 
better  opening  could  be  found.  The  present 
proprietor  wishes  to  deal  with  a  grocer  who 
could  hold  the  present  trade  and  every 
assistance  would  be  given  the  purchaser 
from  present  owner  and  help.  For  full 
particulars  apply  6100  Lansdowne  Avenue, 
Philadelphia,  Pa.  18 
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Why  Your  Customers  Will  Buy 
Clicquot  Club  Ginger  Ale 


First,  it’s  the  best  advertised;  we  use  tbe  biggest  and  best  magazines. 

Second,  it’s  Purer  and  Better  than  any  other;  surpasses  the  finest  imported 
ginger  ale  Anyone  wbo  tries  CLICQUOT  CLUB  will  always  drink  it — every 
customer  you  start  on  it  will  become  a  steady  buyer  of  it.  If  you’ll  take  advantage 
of  our  big  advertising  and  the  quality  of  CLICQUOT  CLUB  GINGER  ALE  and 
PUSH  it,  you’ll  sell  more  than  you  could  possibly  sell  of  any  other,  and  that  means 
you’ll  increase  your  business. 

Other  CCICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

ci.icqror  CI.I  H  sarsaparilla  CLICQUOT  club  lemon  soda 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


Millis,  Massachusetts 


Troemner’s  No.  151  B,  “AGATE”  Bearing- Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


Standards  of  Excellence 
Used  by  All  Leading  Grocers 


The  ONLY  successful  machine 
of  the  kind  on  the  market.  PUL¬ 
VERIZING  and  GRANULAT¬ 
ING  coffee  as  it  should  be  done. 


FAMOUS  “STAR ’  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  AND  BINS 


Don’t  be  talked  into  something  ‘‘just  as  good;”  there  is  NOTHING  like 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 


INo.  911  ARCH  STREET  -  -  PHILADELPHIA,  PA. 


J.  A.  FLESCH  <&  SON,  1 15  Adams  Street  -  -  CHICAGO,  ILL. 

GENERAL  AQENTS  POR  UNITED  STATES 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  MAY  2, 1910. 


COL. 

COL. 

COL. 

COL. 

COL. 

COL. 

COL- 

..l8 

Ink . 

Mustard . . . 

Insect  Powder . 

Prepared. . 

Provisions . . . as 

Ironing  Wax. . . . 

. 3» 

Marmalade . 

Prunes . 

Eggs . 

16 

Puddine . 

Essence  of  Coffee . 

Putty . 

Jams . . . 

. 26 

Noodles,  Egg . 

...17 

_  « 

Jars  and  Jar  Rubber*. 

.  6 

Rennet. . 

'  zi 

Jellies . 

Rice . 

....28 

.ii 

Junket  Tablets . . 

Cider.. .T. . 

....28 

Farinaceous  Goods . 

Oat  MeaL . - . 

—..17 

Root  Beer . 

Figs. . 

oa* . 

Rosin . 

..  8 

Tacks . 

.18 

TaDioca . . . 

"  t 

Olives . 

Sago . 

.,36 

Self  Rising . 

Lamp  Good* . . 

. 91 

Salad  Dressing . 

Lard' . 

Sal  Soda . 

Tobacco,  Chewing . 

Fly-paper . 

Lemons  and  Oranges . 

Paper . 

Salt . 

Smoking.  . . 

. 36 

Coffee  Infills . 

...18 

Food,  Bird . 

. is 

6 

. it 

Sauce  and  Condiments. 

Batter  Dishes . 

Condensed  Mince  Meat 

Foreign,  Driecf. . 

Live  Poultry . 

Peas,  Dried . 

Sauer  Kraut . 

■fl 

Lye  and  Potash . 

. 18 

Pickled  Meats . 

Scooos.  Grocers’ . 

Vermicelli  . . . . 

_  , 

..ifi 

Macaroni . 

. l8 

Gravel.  Bird . 22 

Mackerel . 

Compound . 

Shoe  Dressing . 

..  6 

Cutters,  Tobacco . 

Maple  Syrup . 

Popping  Corn . 

Shot . 

Washboards . . . 

.  ..18 

Matches . 

Wax,  Fruit  Tar . 

8 

Wooden  ware . 

Mince  Meat . 

. 23 

Poultry  Seasoning . 

Soft  Drinks . 

8 

Pie  Fruit . 

..  8 

Dressed  Meats . 

....25 

Horseradish . 

Molasses . 

. 33 

Live . 

Specialties . 

. 30 

Yeast  Cakas . 

. j* 

SUGAR. 

Barrels.  Halves. 

Cut  Loaf . . .  6-35  6-*S 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7->° 

“  60  2-lb.  pkgs .  8.40 

Cubes . .  5-7°  5-9° 

Lozenge .  5-6°  5- 80 

Powdered . .. .  5-35  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

“  fine,  2  lb.  bags .  5.70 

“  2-lb.  pkgs.,  cases....  5.60 

“  “  5-lb.  bags .  5.63 

“  “  10  10-lb.  bags .  5.55 

“  “  25-lb.  bags .  5.45 

'•  “  100-lb.  bags .  5.40 

“  coarse .  5-5<> 

“  extra  coarse .  5.70 

A  Crystal .  5  -45  100-lb. 

A  Confectioners .  5-  *5  Bags. 

No.  . .  5* T5  S-ls 

No.  3 .  5-05  5-°5 

No.  6 .  4-95  4-95 

No.  8 .  4  85  4-85 

No.  10 .  4-75  4*75 


— 2 — 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . -39 

Fancy . 45 

Imperial — 

Choice . 

Extra  choice . 33 

Fancy . 43 

Young  Hyson — 

Choice . 25 

Extra  choice . 30 

Fancy . 3S 

Gunpowder — 

Choice . 38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . . . : . . . 40 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley's,  No.  1,  lbs.,  l/zs  or  . 60 

“  No.  2,  %  lb . 45 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

“  %  lb . 28 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 85 

Frazer’s,  boxes,  )4  gross . per  gross  9. 40 

Mica,  )4  gross . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins,  %  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

’yi  lb.,  4  doz.  in  case . . 

%  lb.,  a  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis’  O.  K.,  )4-lb.,  4  doz . per  doz. 

Davis’  O.  K.,  3  doz . per  do*. 

Davis' O.  K.,  j-lb.,  a  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland's,  to-c.  size,  4  doz . per  doz. 

Cleveland’s  4  doz . per  dot. 

Leslie’s,  nickel  . . 4  doz.  cases 

Leslie’s,  J4-lb.  cans,  3  doz.  cases . . 

Leslie’s  i-lb.  cans.  1  doz.  cases . . . 

Leslie's,  5  lb.  cans,  6  cans  in  case._ . 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz.... 

Rumford’s  Yeast  Powder : — 

4  oz.  glass,  3  doz . . . . 

6  oz.  glass,  1  doz . . . _...... 

6  oz.  glass,  6  doz . «. . 

6  oz.  .z  gross,  in.bbl . 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz. 

ioc.-can,  2  doz.  in  box . . . per  doz, 

%-lb.  cans,  a  doz  In  case . per  doz. 

i-lb.  cans,  1  doz.  In  case . . . per  doz. 

Royal,  roc.  size,  4  doz . 

X  lb.,  4  doz . . 

H  54  “  2  " 


....... ........I 


•95 
1  -75 
3-4» 

45 

•2° 

1.65 

7.20 

•84 

1.33 

.45 

*.15 

z  .80 
9.00 

•45 

•45 


•  8.54 

1. 07 
1.03 
I.  os 


•  45 
.90 

I.3| 
2. JO 
.86 
i.JO 


::::::::  :% 
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GREEN  COFFEE. 

Per  lb. 

Java,  Private  Estate . 25)4  .27 

Java,  Interior . 21  .23 

Bogatos .  . 14  .17 

Washed,  Caracas . 14  .  i6>£ 

Washed,  Mexican . 14%  .  i5$4 

Bucarmango . 13 

Guatemala . 12  %  .14 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . ia  .1 3 % 

Santos  . ix  .  i2j£ 

Rio . 


ROASTED  COFFEE  IN  BULK. 

Private  Estate .  *  .33 

Fancy  East  India . 28 

Fancy  Blend .  .27 

Logan  Blend . 13}^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs. 

Ariosa .  14.75 

Lion . 

Seven  Day . 13  ^ 


60  lbs. 

14*85 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  doz.,  10  cent  size . 85 

Mason's  No  1,  Y  gross . per  gross  2.70 

“  “  2,  “  .  “  3. CO 

“  ‘‘  3,  “  .  “  3  30 

4»  ‘  .  “  5  40 

“  “  5,  •  “  .  “  13  80 

T.  M.  French . per  doz.  1.10 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DUJer’s  "Kosyr”— 

jo  tine  In  box . . . per  box 

re  In  tins  box . per  carton 

a-lb.  tin* . per  doz. 


4- »5 
1  .co 

5- 75 


AMMONIA. 

Per  doz. 

Victoria,  2  doz . . 90 

Pincus,  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . . . . 45 

Violet,  16  oz.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . 87^ 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  % 

rross  case . per  gross  9.00 

Tibbals  Dri-Monia  (con.  dry),  5c.  size,  yK 

gross  package . . per  gross  4.80 

Free  goods  with  }£  gross  5-  or  10-ceot  sizes. 


SHOE  DRESSING. 

Mason’s —  Doz. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  x  dos . . . . . . . .  i.X9% 

Bixby's  Royal  Polish,  x  dos . . .85 

Blxby  Jet  Oil  Polish . . . .  .85 

Brownes  Shoe  Dressing,  x  dos . 85 

Brown's,  Army  and  Navy,  x  dos . .80 

Boyer’s  French  Dressing . 65 

"  Oil  Polish .  85 

Easy  Bright,  ladies' . 85 

"  waterproof...^ .  x.25 

Admiral  Russet  Combination . . . 70 

Admiral  Shoe  Dressing . .70 


BLUING-Dry. 

Per  gross 

Barlow's,  small,  2  doz . . . . 2 . 75 

"  large,  1  doa. . . . .  *.30 

Sawyer’s,  No.  1,  6  doz. . 1.75 

*'  No.  3,  3  doz . . .  4.00 

Colburn’s,  No.  1,  4  doz... . . —  1.65 

“  No.  9,  3  doz... . _ . . . .  9. 65 

“  A,  No.  6, 12  oz.  boxes,  1  oz.  free...  4.80 

“  Ball  Blue,  No.  1, 3  doz... „.. . ...  2.60 

“  "  No.  2, 3  doz .  4.80 

Reckltt’s.  <e.  and  10c.  asst..  8  lbs . Per  lb.  .  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  “  1  “  6  “  @  39c.  2.34 


—4— 

BUTTER. 

Tub  Butter—  Per  !b. 

Creamery,  extra,  60-lb.  tabs  .... . —  .33 

“  first,  "  ...  .32 

“  second,  *'  —  .31 

“  third,  “  29-.  30 

“  dairy,  extra,  bakers'  use,  30- 

60  lbs . . . 24-. 28 

'*  5  and  10-lb.  rolls,  60  and  1  oo- 

lb.  boxes . 32-.  34 

Print  Butter- 

Star  or  S.  D.  brands,  z  lb.,  20-50-lb.  bxs.  .37 

B.  B.,  E.  D.  brands,  90- 50-lb.  boxes .  .36 

J.  ].,  C.  V.,  GUt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . . _ . .  .35 

Sheaf  (“400”)  Elgin,  20-50*10.  boxes .  .34 

Sheaf. . 52 -.33 

Milben  Farm,  lbs.  and  %  lbs._ . .  .  je 

Gurnse,  lbs.  and  )4  lb* .  •  36 

Belle  Soring . . . .33 

White  Rock . 36 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  Ibe . — . - ...»  -ziX 

“  16's,  30  lbs. . — . .s«)4 

Paraffine,  4’s,  6’g,  8’s  cartons,  j6-!b.  eases, 

per  lb . — . . *854 

Searchlight,  hotel,  i6's,  30  lbs . — ..  .0854 

Pearless,  hotel,  iffs,  30  lbs . — . 09 

Bright  Light,  16’s,  30  lbs . . —...per  bo*  1.73 

Werk’s,8's,  30  lbs. . — .  11X 

“  16's,  30  lbs . . 12)4 

Nevarout,  8’s . . . per  box  1.75 

«  16’s,... . -  "  1 .85 


JARS  AND  JAR  RUBBERS. 

Mason's — 


Half  gallons,  boxes,  r  doz.  each.. 

...per  gross 

6  55 

Quarts,  boxes,  1  doz.  each . 

5-25 

Pints,  1  doz.  each . 

4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 

.30 

Regular,  1  lb.  cartons . 

■  3* 

Lipped,  1  gross,  boxes . 

.80 

Cartons,  i  doz.  packages . 

•45 

Success,  1  lb.  cartons . 

•3° 

Extra  caps . 

1.60 

Jelly  Glasses,  fluted,  bbls.,  21  doz.. 

.  l8 

BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  X  gross . - . 

Army  and  Navy,  No.  8,  3  dos .  5*  I® 

Crystal,  No.  a,  3  doz . . .  3  00 

Troy,  No.  39,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  y  gross  in  barrel .  9.43 

Tibbals  Cream  Indigo,  5c.  size,  V  gross  case.  4.80 
“  **  roc.  size.  %  gross  case.  9.00 

Free  goods  with  y  gross  5-cent  size  and 
yK  gross  10-cent  size. 


CANNED  GOODS. 

Tomatoes—  Per  doz.  I 

Fancy  Jersey . 87 J* 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  5V4  inch.. .  i-2o 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  50 oz .  x*°° 

Fancy  Maryland... . 75 

Luncheon,  fancy  Maryland .  -8o 

Lima  Beans — 

New  Jersey,  No.  2 . 9° 

“  “  10 .  4*50 

String  Beans—  Per  doz 

Fancy  cut  Refugee .  x*°5 

**  Refugee . I*2° 

Small  “  .  1  -35 

Fancy  small  Refugee.... .  x*®° 

Smallest  Refugee .  x*®° 

New  York,  No.  10 .  4*25 
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“The  First  Lesson”  for  Grocers 

<|  Learn  to  sell  Knox  Gelatine  to  every  customer  you  can.  Sell 
Knox  because  we  guarantee  it  will  please  them  and  they’ll  use  it 
constantly  and  because  it  sells  at  15  cents  a  package,  paying  you 
a  good  profit.  Get  your  customers  buying  Knox  Gelatine  and  you 
can  depend  on  constantly  increasing  trade  at  a  good  profit  to 
you  and  no  risk,  because  if  your  customer  is  dissatisfied  for  any 
reason  we’ll  refund  the  money. 


CHARLES  B.  KNOX  CO. 


JOHNSTOWN,  N.  Y. 


he  grocer 
really 
doesn’t  want 
to  sell  bulk 
starch. 

He  realizes  the 

trouble  and  loss  in 

handling  it — scooping 
and  weighing  and  put= 
ting  it  in  a  paper  bag, 

to  say  nothing  of  the  little  broken  pieces  which  settle  at  the  bottom  of  the  bin  and 

which  he  can’t  well  serve  to  his  customers. 

But  what  is  there  to  take  its  place? 

Argo  —  the  perfect  starch  for  all  laundry  uses  —  hot  or  cold  starching  —  in  the  big, 

clean  package  to  be  sold  for  a  nickel.  That’s  the  answer. 

You  don’t  have  to  explain  it  but  once  to  your  customer — if  she  tries  it,  she’ll  order 
it  again.  To  sell  Argo  —  stock  it. 

CORN  PRODUCTS  REFINING  COMPANY 

NEW  YORK 
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Wax  BeaDS — 

Small .  1.35 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  “  3,  plain .  1.45 

44  44  44  2,  sauce .  1.25 

44  “  44  2,  plain .  1.  x5 

44  44  Picnic  sauce . 70 

44  44  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  x.20  -1.25 

14  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy.  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Com — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1 . 00 

44  44  44  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

sifted,  sweet .  1.20 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet .  1.65 

June .  1.05 

sifted  June .  1.20 

extra  sifted  June .  1.35 

fancy  sifted  June .  1.65 

44  No.  xo  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled . 1.00 

Maryland,  sifted  E.  J . 85 

44  June . 80 

Beets — 

New  Jersey  fancy.  No.  3 .  1.10 

44  44  *0 .  325 

Succotash — 

New  York,  fancy,  No.  2 .  x.20 

standard,  No.  2 .  1 .05 

Maryland  Slavery.  No.  a . 95 

Spinach — 

Maryland,  standard.  No.  3 . 95 

New  York,  fancy.  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy,  No.  3 .  1.15 

44  44  44  44  a . 90 

fancy,  No.  3 .  1.00 

New  Jersey,  fancy,  No.  3 . 85 

standard,  No.  3 . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth.  2^s . ,v  3.00 

Large,  2^9 .  9.75 

Oak,  large,  a .  a. 65 

tandard,  a%s .  *.45 

Fancy  tips.  No.  1,  square .  a. 65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots—  Per  doz. 

Ex  tra  quality .  * .  50 

Extra  standard .  a. 60 

Standard .  1  40 

Pears — 

Bartlett,  extra  quality,  aJ4s .  a. 60 

“  extra  standard,  aJ4s .  2.15 

“  standard,  254s .  1  80 

Cherries — 

Extra  quality,  254s .  a. 90 

"  standard,  »54s .  2.35 

Standard,  2  .  1 . 80 

Peaches — 

Extra  quality,  lemon  cling .  2 . 50 

Standard,  lemon  cling .  1.90 

Extra  standard.  No.  8 .  5.60 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1.45 

Green  Gage,  extra  standard .  j  .  45 

Egg,  standard .  , .  ,0 

Gage,  standard .  1  IO 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 . . .  2.85 

Blackberries — 

New  Jersey,  *yrup,  No.  2 .  1  30 

Standard,  No.  2 . .  1.02% 

Blueberries — 

Maine,  Eagle  No.  • .  x.25 

Loggies,  No.  10 .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white.  No.  2 .  2>6S 

Flour  City,  red,  No.  9 . . . 

Peaches — 

Extra  standard,  yellow.  No.  3 .  1.25 

Standard,  white.  No.  3 . 

Standard,  pie,  No.  3 .  *  qc 

Pears-  . 

New  Jersey,  No.  10 .  3  7S 

Delaware,  standard.  No.  3 . .  1.00 

Raspberries — 

New  York,  extra  preserved.  No.  * .  2.45 

Strawberries — 

Anchor,  No.  a,  water . . .  . 

New  Jersey,  standard,  No.  2  1 !  50 


Pineapple — 

Hawaiian,  No.  2^,  sliced .  2 .  so 

tt  il  _  44  J 

2  .  2.20 

2,  grated .  x.75 

44  2.  crushed .  1.80 

44  extra,  grated  in  juice . .  5.75 

44  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

44  4  4  sliced,  44  2 .  2.00 

Singapore,  heavy  syrup,  No.  ij£,  cubes .  1.10 

44  44  44  1  chunks...  1.20 

44  44  44  1^4,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crab* —  Par  doz 

Dovtied,  No.  1,  4  dot.,  McMenamln’s.. .  2.1754 

“  No  t,  t  dot.,  McMenamln’s. .  3.25 

Clams — 

Star,  Na.  1,  4  doa_ . . . 81 

Lobster — 

B  &  M.,  No.  1,  tall,  2  doz .  4  35 

"  “  flat,  4  doz .  4.35 

B.  &  M.,  No.  H,  flat,  4 doz . 

"  No.  54.  flat,  4  doz . . .  1.40 

Star  brand,  No.  J4,  flat,  4  doi .  1.25 

“  No.  54,  flat,  4  doz . t.aj 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackersl — 

Pickett's,  touted.  No.  1,  4  dot . . . 

"  “  No.  1,  t  dot . 

*'  "  No.  3,  t  dot . 

Underwood,  tooted,  No.  1,  30  an . 

"  "  No.  1,4  dot . 

Oyaterz — 

Boyer*!,  No.  1,  t  doz„ . . . 78 

“  No.  t,  t  doz._ . . .  1. 4j 

Stewnrt’t,  No.  t,  t  dot. . .  1.35 

"  No.  1,  t  dot . . . .  ,6j) 4 

Victory,  No.  1,  t  dot.. . . . .  .  .75 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.60 

Bonaccard.  6  doz .  3.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2,05 

“  1,  flat .  2.15 

Horseshoe,  No.  1 .  j  .gj 

Alaska,  red .  .  1  .. 

White  Raven,  red,  J4S . 

Red,  No.  J4,  flat,  4  doz . go 

Pink,  No.  54.  4  doz . So 

Herringlets,  54s,  in  pure  olive  oil,  key,  50  tins..  7.65 
54s,  in  tomato  sauce,  key,  50  tins..  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  .  28.00 

D.  &  G.,  y±s .  26.50 

44  Ispa,  %s . 28.00 

44  Gondolier,  . 100  17.00 

44  Landed,  . 8.50 

I*  Martel,  .  xco  10.50 

**  **  . .  14.00 

4*  Loyal,  ys . 100  9.50 

Argonautes,  . 100  14.00 

Orion,  smoked,  Vs,  key . IOo  8.00 

Tomato  sauce  J£s .  15.00 

Truffled,  $^s,  key . 100  12.50 

Spiced,  %s . 10.00 

Skipper,  %s . 

. 100  11.50 

"  tomato  sauce,  J4S . ioo  11.50 

Royanette.  oval.  54s . 100  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  54s,  oil .  11.50 

54s,  oil .  10.75 

54s,  tomato  sauce .  11.50 

“  .  54s,  tomato  sauce...  .  10.75 

Sea  Queen  Sardines,  54s,  oil .  9  20 

Sea  Pearl  Sardines,  54s,  oil .  8.00 


Domestic. 

American  Oil — 

No.  2,  54s . . 

54s.  key . . 

Irma,  54s . too 

Mustard — 

Irma,  tfs . . 

. 100 

Ks  *v .  50 

Continental,  yA s,  key .  48 

Irma,  fancy,  ys .  c0 

Gold  Label,  V£s .  c0 

54s . 100 

Underwood’t,  %s .  30 


3.00 

3i5 

4.00 

3-85 

3-15 

*71 

3.00 
3.80 
4.50 
7  00 
4*5 


CANNED  MEATS. 
Corned  Beef. 

Fniibank't — 

N».  I,  key,  t  dot . . . 

No.  t,  key,  1  dot . . 

No.  6,  key,  1  dot._ . . . _ . . 

J(£  M,  key,  %  do. . 

No  1,  key,  t  dot _ _ _ _ _ 

No.  t,  key,  1  dot . . . 


Chipped  Beef. 

Libby*  t — 

No.  54,  t  dot . . . . . 

No.  1,  t  dot . . . . 

No.  )4,  glut,  t  dot . 

No.  z,  glam,  1  dot . . . 

Beechnut— 

No.  54,  i lined,  gUss  Jan _ _ 

No.  1.  tllccd,  glatt  Jart — . 


I . 60 

•  75 
11 .00 
24  00 

•  T5 

J. 00 


1.30 

t.ao 

J  35 
•  3*54 

1.70 

t.8o 


Sliced  Bacon. 

Beechnut — 

Medium,  gias9  Jan . . . . 

Large,  . . . . . 


x.8o 
3  co 


Roast  Beef. 


Fairbank’s — 

No.  1,  t  dot . 

No  a,  1  doz . 

Libby's — ■ 

No.  1,  a  doz . „ 

No.  a,  1  doz . . 

Ctogao’s — 

No.  1,  a  dot...._ 
No.  t  1  doz . . 


Lunch  Tongue. 

Fairbank’t,  No.  1,  a  dot. . — _ _ 

tmrtv’a.No.  1  a  dot _ 

Libby's,  No.  yt ,  2  doz . 


9.80 

9.  ve 

x.85 


Whole  Ox  Tongue. 

Fairbanks  No.  a,  i  doz. . . 

Libby  a.  No.  t54,  i  doz... . 


Per  Doz. 
...  8.00 
,0.  9.50 


Potted  or  Deviled  Meats. 

Libby’s  — 

No.  54,  4  doz . . . . . .  15 

No.  54,  z  doz .  1 . 95 


Potted  Chicken  or  Turkey. 

Libby’s — 

No.  54,  4  doz . . 

No. J4,  *  doz . . . 

R.  &  R.,  No.  54,  4  doz .  1  75 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label,”  in  tint — 

Chicken,  No.  54 . . .  3.  'e 

“  No.  i._ .  6  'oo 

Tar,^eT.  No.  54 .  3  30 

Whole  Rolled  Ox  Tongue,  No.  a .  19.50 

Boneless  Whole  Ham,  No.  1% .  8.75 

44  44  No.  2% . . .  ia.  50 

All  of  tho  above  packed  2  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  x  dozen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  5  oz.  No.  xo  ox. 

Ham .  x.  50  i. 80 

Tongue  .. .  z.50  t.8o 

Chicken . . . . .  9.00  3. 30 

Turkey .  2.00  3.30 

No.  5  oz.  packed  4  dozen.  No.  xo  oz.  packed  e 
dozen  In  case. 


i.6j 
a  *75 

*•75 

3.00 

1-57K 

••75 


Soups. 

Campbell's— 

Asparagus . 

Bouaion:::.::::;;;:::::;;:;:;::;;::::;:; . £ 

Chicken . 

Chicken  Gumbo  (Okra) .  QO 

Clam  Bouillon . . 

Clam  Chowder .  „„ 

Julienne.. 


Per  doz. 
.90 
90 
90 


9° 

ilock  Turtie . ’9° 


Potted  Meats. 

Curtice  Brothers,  41  Blue  Label’’  — 

No.  V  Tin.  Ne.  %  Tin. 

J**™ . . . - .  *  45  •  45 

Tongue .  x.45  a.  45 

Chicken. .  1.95  9.95 

Turkey. .  1.93  t  95 

No.  54  packed  4  doz.,  No.  54  packed  1  doz.  in  cate. 


Mulligatawny . . . . 

Mutton  Brotn .  aa 

ox  Tail . ;;;;;; 

. .9° 

Pepper  Pot . . 

Printanier . . 

Tomato .  . .  . 90 

Tomato  Okra . «0 

Vegetable . .  ‘ gQ 

V  ermicelli-T  omato . gQ 

No.  10  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers, 44  Blue  Label" — 

Consomme „ 

Bouillon . 

BeeC . 


Tomato . 


Mock  Turtle . 

Pea  . 

Mutton  Broth . 


Clam  Broth . 

Chicken  Gumbo... 


Chicken  Broth .... 


Terrapin., 


Quarts. 

Pints. 

54  Pints. 

3*5 

*•75 

1.25 

3  «S 

*  75 

*  25 

3  15 

*  75 

*  *J 

3«5 

*•75 

1.25 

3  15 

*•75 

*»S 

3- IS 

*•75 

1.35 

3-«5 

*  75 

1.35 

3«5 

*•75 

*  *5 

3  15 

*•75 

1.95 

3  IS 

*•75 

1.25 

3»S 

*•75 

*■*5 

3»5 

*•75 

*.15 

3*  *5 

*•75 

*•»$ 

3  15 

*■75 

1.23 

315 

*•75 

»  «S 

3I5 

*•75 

1. as 

J'15 

*•75 

*.»3 

6.5O 

3  5° 

9.  OO 

7*5 

3-75 

*  a. 25 

7*5 

3-75 

a  *3 

j  ,  4  dot... 

...  83 

CATSUP. 

_  _  ,  „  Per  doz. 

Beefsteak  Catsup,  medium .  a .  00 

Waldorf,  medium,  xa  ox.,  screw  top,  a  doz . 87U 

Campbell’s — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles . . 

Snider's-  ^ 

Pints,  2  doz. .  a  io 

Half-pints.  3  doz .  j .  30 

Quarts,  1  aoz .  ^.2$ 

Gallons,  6  jugs  in  crate . per  iug  .  80 


KETCHUP. 

Curtice's  44  Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  In  case .  a.75 

Medium,  25  bottles  in  case .  4.95 

Large,  X2  bottles  in  case .  3.*$ 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  per  lb 

Premium,  54s,  12  to  23  lbs. . 30 

Premium,  54s,  12  lbs . . 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  13  lbs . ,ta 

Auto,  sweet,  6  lbs. . 33 

Cocoa,  54 -lb.  cans,  it  lbs.  In  box . 36 

Cocoa,  54-lb.  tins,  6  lbs .  .4 

W.  H.  Baker’s—  3 

Best  Cocoa,  54-lb.  size . per  lb.  .  it 

“  t-lb.  ’*  . * •  j, 

Premium  Chocolate,  54s,  it  lbs .  ,3 

"  54s,  12  lbs . 19 

Best  Sweet  Chocolate,  1-5S,  6  lbs .  1054 

Hershey  -  "  - . ^ 

Milk,  48  5  cent . per  box  1.60 

Epp's— 

Cocoa.  54-lb.  tins,  7  lba . 4i 

Van  Houten's — 

Cocoa,  13-lb.  boxes,  t-lb.  tins . ....per  tin  .72 

“  ra-lb.  boxes,  54-lh.  tint . .  "  .40 

"  6-lb.  boxes,  54'lh.  tins .  “  .10 

"  square  tins.  48  in  box . .j* 

Hooton  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled,  »4» . 33 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  54t .  23 

Premium  Chocolate,  34s .  2g 

Bensdorp’s  Royal  Dutch  Cocoa,  t3  lb.  cases — 

Per  can.  Per  doz. 

54 -lb.  round  can* . .  .  18 

56-lb.  round  cans . 19 

57 


t-lb. 


i54-ot. 


30  cans  In  case  .07 


*•*7 

3  60 
6  84 


Par  lb. 
55 


5-»>-  "  .  75 

Bensdorp's  Chocolates,  6-lb.  boxes,  34  boxes 
In  case — 

Milk,  6  to  lb . . . . 

Queen  4  to  lb. ,  it  to  case . . . . . .  .49 

Sweet  Vanilla,  4  to  lb . . . 38 

44  8  to  lb . .  .38 

Milk  Chocolate,  Towers,  5  lb.  boxes  . . 50 

44  44  H  lb.  boxes,  90  to 

case . . 

Turinos,  j  lb.  boxes^ . . . . . 

Blooker's  Cocoa — 

V-lb.  tins,  2  dor.  in  box . . . per  doz. 

jjdb.  tins,  2  doz.  in  box . .  44 

x-lb.  tins,  x  doz.  in  box . .  44 

5-lb.  tins,  x  doz.  in  case . per  lb. 

xo-lb.  bags,  x  doz.  in  case... .  44 

R  unkel' s — 

Cocoa,  Js,  %  cans,  6  lbs . per  lb.  .33 


.56 

•5® 

1  88 

3  5® 
6.50 

5* 

•5° 
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Develop  the  profitable  side  of  yourself.  You  can’t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weren  t 
satisfied  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  from 
$1,000  to  $10,000  a  year. 

WRITE  FOR  OUR  CATALOGUE 

SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 


Avoid  Unnecessary 
Work 

The  hot  days  are  coming  when  you  will  go  to 
your  bed  at  night  just  about  all  in.  Too  much  work, 
much  of  it  unnecessary.  Some  of  the  unnecessary 
work  is  grubbing  in  the  sugar  barrel,  for  instance, 
when  you  could  sell  Franklin  Carton  Sugar. 

Isn’t  it  inconceivable  that  some  grocers  still  insist 
on  following  the  old  laborious  plan  of  selling  * 
sugar — that  makes  them  no  money — when  there  is  a 
plan  that  cuts  out  all  the  work,  and  makes  them 
twice  the  money  ! 

A  product  that  saves  a  man  work  and  doubles  his 
profits  can  stand  up  before  any  man’s  reasoning. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100- pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 


There  are  two  sides  to 
every  man.  Which  side 
are  YOU  developing? 


CARTONS 


PACKED  ALSO  IN  2-POUND 
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WILBUR’S 
COCOA 

Y  FINEST  FLAVOR 
_  FAIREST  PRICE 

ia ■  t 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

M  lb.  tins,  6-lb.  boxes . . . por  lb.  .33 

54 -lb.  tms,  6-!b.  boxes .  “  .3a 

Premium  Chocolate — 

M  lb.,  12-lb.  boxes . .•....•.e*..... per  lb.  .28 

lb.,  1 2 -lb.  boxes . .  “  .28 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size... per  boat  1.40 
24  cakes,  10  cent  size..  **  1.50 

Lowney's — 

Premium  Chocolate,  6-lb  boxes,  ra  boxes  In 

case,  %4b.  packages . . 39 

Premium  Chocolate,  12-Ib.  boxes,  6  boxes  In 

case,  J£-lb.  packages . 3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  J4-lb.  packages . 97 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  In  case,  j£-lb.  packages . ay 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.50 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  }-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  ^-lb 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  )£-ib. 

tins . .36 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  J4-lb.  jars,  6-  and  ia-lb. 

boxes . 40 

Croft's  Cocoa,  |s,  a  dozen  In  box .  1 . 80 

"  “  ^8, 6  lbs.  “  33 

“  “  5-lb,  6  cans  “  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 
“  Premium,  Ms,  12-lb.  cakes . 31 

“  “  %,  -  -  . U 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MIDK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . . . . .  *6.  if 

Eagle,  a  doz .  *3.15 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4  15 

Dime,  4  doz .  *3.75 

Baby,  1  doz.,  glass .  *2 .00 

Red  Cross .  4,yj 

Peninsular .  4.5J 

Star,  4  doz . 4.75 

Silver,  4  doz .  4.75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  *3 . 00 

Peerless,  tall  size,  4  doz .  *3.60 

Peerless,  5-cent  size,  4  doz .  *1.80 

Columbian,  family  size .  *3.03 

bt.  Charles,  family  size,  4  doz .  3.25 

St.  Charles,  tall,  4  doz .  3- $5 

St.  Charles,  5-cent  size,  4  doz .  1.93 

Silver  Cow,  5-cent  size . 6  doz.  a  . 65 

Silver  Cow,  family  size,  4  doz .  3.00 

Pet,  tall,  4  doz . per  case  3.60 

Pet,  5-cent  size,  6  doz . . . per  case  a.6e 

Van  Camp's,  6  doz.,  small .  a. 75 

Van  Camp's,  4  doz.,  family .  j.15 

Van  Camp's,  4  doz.,  tall . . .  3.80 


HIRES  CONDENSED 
MILK  P„_ 


Sliver... .  4.75 

Hires .  4.5o 

Queen .  4.50 

Premium . .  4.15 

Bine  Ribbon  _  4.15 
Gold  (Baby)..,  3.00 

Gold,  tall _ ...  4.00 

Gold,  family...  3.35 


— 10 — 

CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . oS/ 

Oyster  “  .. . . . o&X 

Wine  Scroll . 10  J4 

Cracker  Dust........ . 08J4 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

Iscount  will  be  made  on  lota  of  5  barrels  and  upwards. 


Bxs. 

.09 

.09 

.11 

■  o&X 


Bbls. 


A 


Bxs. 

•°9 

.10 

.10 

•09 

.10 

.10 

.09 
.  is 
•09 
.10 
.08 

.IS 

.08 

.08 

.09 

.09 

•  IS 


J.  8.  Ivins’ Son —  _ 

Assorted  Jumbles . . . 08  % 

Brown  Edge  Water . 

Cocoanut  Ripple... . . 

Cookie  Mixed. . . 08 X 

Fig  Bars. . ... . 

Frosted  Spiced  Wafer . 

Frail  Cookies . 0834 

*'njit  Gem. . 

.am  Wafer . 

idtna  Cookies . . 08 

[ones  Jumhjes,  XX... 

Iced  Ginger  Tablet.... 

Ieed  Honey  Jumbles. . 

Iced  Penn  Treaty . 07  X 

Iced  Vedette  Wafer . 07  U 

lemon  Bar . .08% 

Lunch  Biscuit .  . . . 08K 

Lunch-on-thlns . 

Man-in- the-Moon . 

Molasses  Cookies . ~]X 

Penny  Mixed . . . o8)4 

Orange  Cookjas . 08 

Oyster,  Dot  or  Square . 07 

Quaker  City  Mixed.... 

Saltings  . . . . eeo 

Soda  Biscuit  XXX . 

Spiced  Wafers. 

Sugar  CookleB, 

Sultana  Fruit.. 

Toast  Biscuit... 

Water  Crackers,  Ivins’ . 07)4 

Package  goods — 

Animals  _ _ 

Cracker  Meal,  large . 90 

“  small. . 50 

Fairy  Oysters . 50 

Gingerettes. . .  1 . 00 

Gold  Medal  Soda  (small) . . . .  .50 

“  **  “  (large) . . . 90 

Graham  Wafers . . . . 

leinettes... . . . .  .50 

icb-on-thlns .  1 . 00 

.  . . .  I  .OO 

SmpS..,M|IW4, . . . .  •  50 

. . .  I  .OO 

i^tSumiHHH  cceceiesssceaee.ini.  «»«»..»■.»»»  .  50 

Freight  palcPoE  3  lioxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware.  Maryland.  District  of  Colum¬ 
bia,  CbsnecticM,  Abode  Island,  Massachusetts, 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  sire,  a  dot.  In  case,  per  dos.  1 .  j« 
with  Horse-radish,  p.dr. 


■  eaeoe*  eeeeeeet  ■ 


.08X 

.07X 

■<*x 

oStf 

•  08« 


.09 

.08 

•»9 

.09 

•07  X 

.09 

.11 

.08 

•°9 
•»9 
•  is 
.09 
.08 

Per  dos. 

jo 


1.  ij 
1  *75 
*75 


Stone  Pots,  large  size,  1  doz.  In  ease,  per  doz. 

“  “  with  Horse-radish,  p.dz. 

Wetn  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .  7J 

"  5  gallon  kegs . per  keg  s.je 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  in  ij  gallon  kegs...  “ 

••  «  in  10  .<  <• 

“  "  in  J  ••  ...  ««  .sj-40 

"  “  in  1  gallon  palls... per  pail  .75 

Prepared  Special,  with  spoon,  s  doz.  in  ease,  *° 

per  doz . 91 

"  Silting  top,  e  dez.  in  ease. ...per  doz.  .4 i 

"  with  Horse-radish,  s  dos.  m  oase, 

POT  dOE,,,.. . .  1  9f 


Imported  and  American  Fancy 
Cheese. 


.it 

•»7 

.at 

•35 

£ 

.26 

3  75 


>•« 


*  75 


Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  "  '*  «  **  loaf 

Sap  Sage,  a  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  is  in  ease  per  lb.,  .32%  “ 
Parmesan,  loaves  about  jo  lbs... loaf,  31.  cut, 

Edam  Cheese,  is  In  ease  ....ease,  9.00,  single, 

“  In  tin . per  lb. 

"  i-lb.  tins . .per  case  „ 

Camembert,  in  wood  boxes.. . per  dor.,  1.75-0.85 

Sap  Sago,  grated,  ready  for  use,  10-es.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dos. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  dos.  .... 

Olmutaer  Hand  Cheese,  ioo  In  box .  2 .15 

Edelweiss,  Romatour  and  Bler-Kase.. per  doz.  4.00 

American  Swiss,  No.  aa . loaf,  .si  cut,  .14 

“  “  Square  loaves.  No.  1,  about 

sj  lbs.  each . per  lb.  .ta 

Llmburger  Cheese,  No.  t . box,  .18; 

X  box,  18  ;  less. . 19 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  ** 

English  Dairy  Cheese .  ** 

Pineapple  (Picnic  size).  <  in  box . per  box 

“  (Gem  siae),  i  in  box.. . .  •« 

Royal  Luncheon  Cheese — 

Dinner  siae,  1  dos,  in  case . per  des. 

Lunch  siae,  s  "  "  .  •• 

Picnic  size,  s  "  “  .  " 

Trial  size .  " 

MacLaren  Imperial  Cheese, Club  siae. per  dos. 

"  “  "  No. 1  " 

“  Roquefort  "  large  '*  " 

"  "  ••  small  "  " 

Frontage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
"  d’lalgny,  “  6  "  “ 

Wm.  Tell  brand,  is  In  box . „  " 

Neufcbatel  (Cow  brand),  sj  in  box.....  * 

Star  Cream,  or  Phila.,  is  “  .....  " 

Miniature  Cream  or  Pblla.,  is  In  box.  “ 

Hand  Cheese,  8  doz... .  “ 

“  4  “  ,  » 

"  4  “  Tburfeg'«'.'J.‘.'.‘.'."l'  « 


*9 

*9 

.si 

3  00 
■•■* 

4  1* 

•■40 
>15 
1 .00 
1. 00 

■95 
>45 
*55 
■■SJ 
I.4« 
1. 00 
■  .00 
1 .00 
».JJ 

:C 
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Farmer  Hand  Cheese,  a  doz.  in  box  ...  "  1.45 

Schutzen  Cheese,  is  in  dox. .  “  i.aj 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-Ib.  packages . . . per  lb.  .18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doa. 

•*  8  “  . . .  “ 

Carlsbad  Speck  (Imported  Bacon) .  " 

Imported  Cervelat  Sausage  (Roln’i)..„per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  size . per  doz. 

American  HolstelaeT... by  bbl.  .15  less,  per  lb. 

11  Landjager,  short. . . .  “ 

"  long. . .  « 

“  Mortadella,  Dry . . .  “ 

'*  Knackwnrst,  a$  in  box,  per  box, 

$4-75 . per  doz. 

“  Cervelat  (K),  50  and  roo-lb.  boxes, 

.  i  1«« . . . . . 

“  Cervelat,  Blue  Ribbon,  Jo  and  100- 

lb.  boxes,  .  22 ;  less . 

“  Cervelat,  Crescent,  50  and  100-ib. 

boxes,  .  19  ;  less . . 

"  Cervelat,  I  ip  Top,  50  and  aoo-lb. 

boxes,  ;  less . . . . . 

“  Cervelat,  E.  Gothmer,  50  and  100-lb. 

boxes,  ,»7;  less . . 

"  Salami  (E),  50  and  soo-Ib.  boxes, 

■  23X  !  1«<» . 

Salami,  Blue  Ribbon,  50 and  ioo4b. 

boxes,  as.  ;  less . . . . 

Salami,  G.  A.  P.,  go  and  100-lb. 

boxes,  .18%;  less _ _ _ 

Tongne  Sausage . per  R>. 

Smoked  Brauns cbwdger  Liver  Sau¬ 
sage . per  lb. 

Lachs  Ham . . .  “ 

”  Petit  Deilcatess  Frankfiuteis,  plain, 

per  doa. 

"  Petit  Delicatesa  Frankfurters,  with 

Sauer  Kraut . per  dot. 

"  Lebanon  Beef  Bologna . ..per  lb. 

“  Paprika  Speck. . . . .  “ 

Mettwurst.  half-round... . .  " 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen.......... . per  lb. 

Smoked  Tburinger  Blurwurst. . .  " 

"  Pfefferwunt. 


and 

.48 

4.75 

■  75 

•  3» 
.48 

4  00 

■6j 

3.00 

.16 

.  2  6 
,s8 
*40 
.*» 

•»3 

.20 

.28 

•  25 

•*3 

.20 

.  «8 

:U 

z.oo 
1. 00 

.16 

.18 


Pickled  Meats. 

Per  dos. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
11  quart  glass  j  an.  5.75 

"  "  ae-os.jars .  a .  50 

Calves' Hoad,  in  round  tins... . per  doa.  s.6j 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  i.oe 

“  "  pints . 

"  "  quarts  •  eeeeeeeeeeeeeeeeeeeeeeeeeee 

Lamb  Tongues,  In  glass . . . . . .  1  .So 


Holland  and  Scotland  Herrings. 

Kegs  er 

Holland —  Pails. 

Mixed,  "Y.  M.,”  M  bbl .  ..50  .65-  75 

Milkers, "Y.  31.,  %  bbL .  6  jo  .J5-.is 

Mixed,  standard,  bbl . . . 

'•  Kkbl .  JJ0-6.J0 

Milkers,  standard,  bbl . . . . . 

“  X  bbl . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  "  X  bbl .  8.oe 

Milkers,  *•  bbl . 

“  “  X  bbl .  I.oe 

Merinirte  Herring,  imported,  about  40  in  pall,  i.sj 

Roll  Herring,  imported,  about  05  in  pail .  1 . 00 

Spiced  Herring,  imported,  about  40  in  pall .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . . . . . per  pall 


Bismarck  herring. 

Per  tin. 

Round  tins,  with  key,  pint  . . ao 

“  quart . .35 

“  *  a  quart . .  .55 

"  “  4  quart . . . .  i.ie 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  a. 10 

"  a  quart  tin . . . 60 

“  quart  tin . 50 

Brat-Haring,  4  quart  tin . . .  1 . 10 

"  s  quart  tin . 60 

"  quart  tin... . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Kell-  and  Brat-Haring,  oral  tins, 

per  dos.  1.50 


Russian  Sardines. 

Imported  fish,  Walikoff  brand . per  keg 

“  5-lb.  palls . per  pail 

"  10-lb.  palls .  « 

Cut  Spiced  Sardines,  10-lb.  pall . .  " 

"  "  3-S«l  keg . —4>er  keg 

Russian  Sardines,  In  ginss  j  art . per  doa. 


Norway  Anchovies. 

Original  paclta^e . . . per  %  bbl. 

. . per  pail 


_  1  package.. 

Repacked  In  j-lb.  pells... 

“  10-lb.  palls . 

"  J-f»L  kegs  .... 
'*  W-rb.  flat  tins  . 

<*  K-lb.  tall  tins  . 

“  i4b.  tall  tins  ... 


. P«t  keg 

.......per  dot. 


•7J 
•  55 
1.05 
•75 
■•75 
■»J 


5:£ 
1. 10 
■•75 
•95 

1.  jo 

a. 00 


— i  a — 

Fancy  kegs,  keg .  8o 

'•  Kkeg .  ^ 

I*  X  keg . . 

H  keg . so 

Salt  Sardellen. 

Original  packages,  1902 . ...per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3 . 75 

"  pint  jars . . . per  doa.  6.00 

"  large  tins . . . .  “  3.60 

“  small  tins . . . .  "  s.40 

Russian  Caviar. 

Per  doa. 

z-lb.  tins . . .  20.  jo 

54-lb.  tins.... . . .  10.  jo 

-lb.  tins . . 5.50 

Xi -lb .  Cna. ... .......  ...... .... ..... ..... .............  3.00 


German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  aooo . per  cask 

50-gal.  bbls.,  about  iaoo  . . . . per  bbl.  9.00 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300  . . . . . .  *•  1.00 

5-gal.  keg,  sbout  150.^ . . .  .** 

10-lb.  pail  about  50 _ _ _ _ _ per  paQ 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . . . . . . per  cask 

48-gal.  bbls . . . . . . . per  bbl.  6. 50 

10- gal.  kegs.... . . . . . per  keg  a. 90 

5-gal.  kegs _ •*  1.30 

10-tt.  pails.. - - - - per  pall  .65 

Imported  Lebkuchen. 

Dampfausse  (PfeSeanusse).... . ...per  lb, 

SpitAugeln- . . . . .  “ 

Lebkuchen  and  Bread. 

Small  Bader  Lebkuchen,  6  In  pkg..per  bundle  .  30 
Baslcr  Lebkuchen, No.  1,  6  “  ...  " 

No.  s,6  "  " 

“  No.  i,  6  "  .„  ** 

Amandines,  9-lb.  tfu. _ _ per  tin 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  9.5s 

“  "  10-gftl.  keg .  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  3.00 

Green  Kern . per  lb.  .  10% 

Potato  Flour .  ••  .08 

German  Dried  Pears .  "  .14 

Dried  Mushrooms . . .  "  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread.. . . . "  .« 

Bay  Leaves  . . . . . . .  "  .06-. 08 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 11% 

Half  barrels,  about  180  lbs . 11% 

Tubs,  about  65  lbs . 11^ 


cheese. 

New  York,  fell  cream,  new,  fency,  4»-lb.  bxs.  .18 

"  “  new,  isPs,  4»-lk.  bxs . 16 

Picnic,  fell  cream,  new,  fency,  eo-Ib.  boxes . . 

Swiss,  domestic,  new,  100  ibe . . . . . 13 


EGGS. 

Per  dea 

Nearby,  candied  and  selected,  30-doa.  crates..  .13 
Western .  ,!2 

Refrigerator . 

Mllben  Farm... . . . . . t7 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . per  lb.  .*8 

Anchovies,  fia  oil,  44  bottles .  4.50 

"  "  K  bottles . . .  j.ej 

Bouillon,  Burnham,  pints,  a  dot .  3.75 

"  “  X  pints,  s  dot. .  •  » 

Capers,  Nonpareil,  )4-gal.  kegs.. . . 

“  quart,  glass  . . per  dea.  S.ej 

M  bottled,  44  size....  *•  0.40 

"  *'  H  size....  "  s.oe 

“  "  31  llu.,.,  "  i.ee 

Canton  Ginger,  large  pots,  6-)ar  eaaes.per  case  4.65 
“  medium,  11-jar  cases.  “  5.00 

“  small,  s4-jar  cases .  "  4.75 

Cherries  In  Maraschino,  glass,  1  doa.  case .  y.oe 

Clam  Chowder,  Burnham,  1  lb.,  4  doa. .....doa.  .90 

“  "  |  lb.,  ados _  "  •  cs 

Currie  Powder,  pints . per  del.  j.je 

“  401. .  "  e.ej 

"  sos. .  "  i.je 
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TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  POR  CATALOGUE 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 


Any  Boy  Can  Drive  This 

An  automobile  delivery  car  can  be  a  never  ending  joy,  or 
it  can  drive  one  to  insanity  and  drink.  These  qualities  never 
combine  in  one  car;  a  car  is  either  of  the  one  kind  or  the  other. 

Our  Model  A  Delivery  Car  is  without  doubt  the  simplest 
motor  car  built.  It  has  none  of  those  gears,  valves,  springs,  etc. , 
that  not  only  go  wrong  but  rattle  and  rasp.  It  has  no  adjust¬ 
ments  worth  mentioning,  and  altogether  is  a  good  deal  simpler 
than  you’d  think  any  piece  of  machinery  could  be. 

Runs  smoothly,  quietly,  easily,  swiftly,  and  a  boy  of  ordin¬ 
ary  intelligence  can  care  for  it.  Very  inexpensive  to  operate. 

A  high  grade,  dependable  car  at  a  very  moderate  price. 
Write  for  figures. 

KEARNS  MOTOR  CAR  CO. 

BEAVERTOWN,  PENNA. 

- -■ I  Hill  llil  mil— II  "M 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


iSS&sfl 
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Franck  Peas,  extra  fins . per  case  16.00 


>4- 
le.oo 
13. SO 
.28 
•3« 
■3« 

1. *S 
.60 


fins 

"  Moyen's .  “ 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb 

“  Dinner  Biscuit . M 

“  Brealcfa  .1  Biscuit . *• 

Packed  7  lbs.  and  s  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doa. 

“  %  pints .  “ 

Salt,  stone  jars,  4  dor .  1 . 73 

Extract  of  Beef,  Monts’,  4  os . per  doi.  6.30 

“  «°« .  “  3  *53 

•*  Anker’s,  130  rials .  4.00 

*•  “  4  ox . per  dot.  4.00 

"  "  Sox .  ”  7.23 

“  “  r6  ox .  “  13.30 

Theodore  Marquet  Mushrooms — 

First  choice .  *4.00 

Choice,  100  tins . per  case  30.00 

Extra,  100  tins .  “  *7.00 

Hotel,  100  tloa.„ .  "  J7.00 

Truffles,  A . per  tin  .15 

::  ::  .1 

Shrimps,  pickled,  small  slxe. .  i.ig 

*•  Dunbar’s,  a  dos... . per  dos.  a. 93 

Figs  In  Cordial,  Dunbar’s,  i  dos .  “ 

“  Bishop’s,  i  dox .  “ 

Crystallized  Ginger,  i-lb.  tins .  ” 

“  }4-lb  tins .  “ 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  “ 

“  Peach  Water .  ** 

Pitted  Olives .  “ 

Armour’s  Solid  Extract  of  Beef — 

Slxe  a  jars,  i  dozen  in  case . . 


J‘75 

6.30 

4.00 

3.35 

3.60 

3.3J 

a. 35 
5*5 
Per  dox. 


i  « 

8.30 


30 

*5  9° 
•9  76 


i  45 
8.20 
16.00 


6.00 

10.00 


If  g  M  g  ao.ee- 

•’  x6  ••  %  " 

Armour’s  Fluid  Beef  Extract — 

Sise  4  bottles,  r  dozen  in  case.- . 

*•  8  "  1 

16  "  % 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

z  dozen  small  boxes,  ra  tablets  each .  3.25 

1  “  medium  “  36  "  . 

I  “  large  "  S3  "  . . . 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case....... . 

"  16  "  1  “  — . — . ..... 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case. . . . ..... 

“  XX  "  I  "  . . 

"  5  ”  . . — . . ...per  bottle 

"  2  fancy  Jugs . . . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles.  1  dozen  in  case . . . 


a  fancy  Jugs.— 


_ _ per  bottle 

- per  Jug 


4.00 

14.00 

3.30 
7.20 

3-5» 

1.30 

*•50 
7» 
3  SB 
>5» 


FLOUR. 


Per  bbl. 

...  6.Q5 
...  6.63 

...  6.50 


King  Midas . . . 

Gold  Medal . 

Melbourne . . . . . 

On  Top . . . 6.70 

Ceresota. . . . 6.60 

PiDsbury^s  Best . 6.53 

Taylor’s  Fancy .  6.95 

Semper  Idem . 5.90 


Pride  of  the  West . - . . 

Sunbeam . . . . . 

Quaker  City . . .  . —ra, 

Purina  Whole  Wheat,  9c-lb.  sacks . . 

“  44  8-i6s . 

Purine  Whole  Wheat  Flour — 

32-6*,  per  barrel . . 

X6-I2S,  44  ....ra. . ..ra 

8-24 s,  44  . . 

4-489,  44  . 

Half  barrels,  %- barrel  price  plus  10  cents. 

Purina  Graham  Flour— 

32-6$,  per  barrel. . . . 

1 6-ias,  44  . 

8-*  4s*  "  . 

.  4-489.  "  . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages .  3.00 


5.90 

5.65 

6.35 

6.32 

7.00 

7.00 

6.75 

6.63 

6-53 


6-9S 

6.83 

6.75 


Self-Raising  Flour. 

,  3°  1 

Hecker's  Superlative,  32  packages . .  5.1a 

Pancake  Flour. 

Aunt  Jemima,  36  packages . . .  j.ee 

Old  Homestead,  Flapjack,  3a  packages .  *.67 


Buckwheat  Flour. 

Hecker's,  36  packages . — .  s .  81 

M  32  packages . . . ....  4.16 

Fancy,  too-lb.  sacks  ..„ . per  ioo  tbs,  3.83 


FARINACEOUS  GOODS. 

Corn  Meal- 

Western,  granulated,  yellow,  ioo  lbs .  1.90 

while,  100  lbs .  2.10 

44  table,  yellow,  100  lbs .  1.75 

"  white,  100  lbs .  i*95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages .  x  .80 

"  yellow,  *4  packages . x.8o 
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Farina— 

Hecker's,  *4  . . . per  case  1 . 56 

Hecker's  ream  (silver  spoon)  36  cartons  ...  4.50 

"Schumacker's  Farina .  x.40 

Beara —  Per  bushel. 

Caiiforn la  Lima,  about  80  lbs . per  lb.  .05)6 

Marrows,  fancy,  N.  Y.  State,  grain  bag* .  3.35 

Michigan  Pea,  bags  160  lbs . .. .  a. 65 

Red  Kidneys~ .  3.20 

Pcaa — 

Green  . . . .  a. 41 

Scotch  . . . .  a. 60 

Split,  yellow . . .  a. 35 

“  gTeen . . . . . . . 

Lendls —  Per  lb. 

OOOOOO,  XXO-lb.  bags. . .03 

Less  quantity . . . . . . . 03% 

Shaker  Corn — 

Fancy,  barrels . . . . . . . 

Less  quantity . . . . . . . . ~~ . 

Hominy — 

Lea's  Breakfast,  xo  packages. . . per  case  x.6o 

“  Pearl,  100  lbs . per  bag  a. 20 

Schumacher’s  Breakfast,  xo  pkgs.  to  case....  x  45 

Western  Pearl,  100-lb.  bags.. .  x  95 

41  Grits,  1  oo-lb.  bags . 1.9s 

Mother’s,  Grits,  36  packages . 8.35 

44  Pearl,  coarse,  36  packages .  a. 35 

Barley— 

OO . . . . 

No.  3,  100  lb.  bags . ra. . .  a. 65 

Noodles —  Per  case. 

Smith’s,  30  10-c.  packages . ra..  a. 00 

44  assorted,  5  ana  xo-c .  9.00 

Golden  Egg,  $  and  xo-c . . .  x .  80 

“  5-c . — . . .  x.  80 

“  SO-Cra. . . . .  I  •  8<> 

Oatmeal — 

B,  200 lbs . ra . . .  per  bbl.  6.25 

B,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  24  packages .  a. 65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages . .  1.47J4 

“  “  ao  packages,  large..  3.90 

Quaker  Oats,  18s .  1 . 45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins . ra....  4.35 

Rolled  Oats — 

Avena,  180  lbs . . . -....per  bbl.  3.95 

44  90  lbs . ra. . . ...per  keg  2.7* 

44  90  lbs . per  sack  a  45 

Standard,  x8o  lb.  bbis . . . .  5.10 

44  90-lb.  bags,  fresh  . . . .. . .  *•65 

Mother’s,  compressed,  18  tins .  *  izj4 

Sago— 

Colburn’s,  36  i-s . o6j^ 

Fine . . . per  lb.  .04 

Tapioca — 

Instantaneous,  30  is . .  .07% 

Colburn’s  Hasty,  36  packages . 06^4 

Minute,  %  gross. . per  box  a .  73 

Flake,  about  is,  lb*— . . . — . per  lb.  ,o«Ji 

Pearl,  ijo  lb. ..... ........... ...... ............  *  .oijj 

-  less  quantity— . . ••  .04^ 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as  . . per  case  4.50 

Egg-O-See.46  packages . . . .  a. 50 

M  Corn  Flaxes,  36  package* .  a. 30 

Mapl  Flake ,  36  packages .  *4.05 

5-case  lots . 3.85 

Postum  Cereal — 

x  dor.  xo-oz.  and  %  do z.  ao-oz.  packages .  2.50 

x  doz.  20-oz.  packages .  2.25 

2  doz.  10-oz.  packages .  2.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages . . . .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size . 2.80 

Shredded  Whole  Wheat,  36  packages. . .  3.60 

Mother’s  Corn  Flakes,  36  packages .  a. 55 

41  Wheat  Hearts,  18  packages . .  x  .90 

Cream  Wheat,  36  package*.... M  . . .  4.50 

Wheatiet,  30  package* . ...ra. . . .  3 . 75 

Wheatena,  36  package*  . . . .  4.50 

Grape  Nuts,  94  packages . . .  a .  70 

TriscoU  30  packages. . . . .  % .  90 

V*tos,  jo  2-lb.  packages . ra. . ra. . .  4.25 

Kellogg’s  Toasted  Corn  Flake* ,  36  packages.,  a. 80 
Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  packages .  x  45 

Banner  Oats,  20  packages .  4.00 

8 uaker  Breakfast  Biscuit,  24s  . .  x.85 

Id  Fashioned  Scotch  Brand  Oat  Meal,  34s  a. 60 

Silver  Brand  Farina,  with  spoon,  94* .  «.  80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  949 .  3.70 

Quaker  Cracked  Wheat,  949.. .  a .  40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  xo* .  x.93 

Quaker  Best  Corn  Meal,  Yellow  or  White, 

No.  a.  94s .  1 .85 

Scotch  Brand  Pearl  Barley,  ats .  x  .40 

Pettijohn’s  Breakfast  Food,  x8s .  x.9 7^ 

Quaker  Puffed  Wheat,  36s .  2.85 

Quaker  Puffed  Rice,  36* . „ .  4.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Crystal. . 1.22 

44  Acidulated.- .  1.12 

Cox’s,  large . 1.6c 

“  *“*11 . .  9754 

Plymouth  Rock,  pink  or  white .  1.25 

Nelson’s. ra . . . .  .ra...  1.50 
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Bromangelon,  assorted,  3  doz . 90 

iell-O,  assorted  flavors.  2  doz . 90 

ell-O  Ice  Cream  Powder,  2  doz .  x  .00 

ell y con,  assorted  flavors.  doz . 87^ 

ChaJmer’s . 95 

Mothers’,  small,  x  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . .95 

Gelatine,  McKinley’s . 85 

Wetm ore’s,  double  refined.  36  xo-c.  packages,  .80 

Puddlne,  assorted,  2  doz .  per  case  1.70 

Minute  Gelatine,  plain . per  gross  X2.75 

Minute  Gelatine,  plain. . . per  doz.  1 .  xo 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Per  lb. 

Long,  25  is . ogl/2 

SJio.t,  25  is . 09^ 

Cubes  or  Elbows,  24  is  . °9/4 

Spaghetti,  25  is  . 09*4 

Vermicelli,  25  is . °9lA 

Alphabet,  25  is . 09  t 

Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is .  -o7K 

Vermicelli,  25  is .  . 07^ 

Woodcock,  long,  24  pkg . 

Choice  Grades. 

Macaroni,  short,  25  is . 07 

44  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  2  doz.  in  case.. . p«r  dox.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  44  .90 

Large  cartons  or  tins,  2  dox.  in  case.  44  a. 00 

Dime  Tumblers,  2  dox.  In  casera .  44  .90 

Bulk,  15  lbs..ra. . rara . ra..per  lb.  .15 


Thredded  Fish. 

Thistle,  24  package* . 65 

Swan&down,  a  dox . . . per  dox. 

Osprey,  a  doz . .  44 


New  Mackerel. 

Count 


(about) 
New.  to  bbl. 

200  lb. 

IOO  lb. 

50  Ib. 

xolb. 

Ex. Norway,  No.  1..  .170-190 

35.00 

j8.  10 

9**5 

2.03 

Ex.Norway,  No.  *...230-260 

95.00 

13.10 

6.6s 

>50 

Ex. Norway,  No.  3. .3*0-360 
Ex.  Norway,  No.  4.4*0-460 

21.00 

XI  .  xo 

5  75 

1.30 

Summer 

Ex. Bloaters,  XX.  ...100-110 

35-00 

18.10 

9  a5 

2.00 

FancyShore,  No.  i..i3o-t5o 
Ex. Shore,  No.  1...  130-150 

a8.oo 

14.60 

7.50 

I.65 

96.00 

13. 10 

6.65 

1.50 

Shore,  No.  x . 130-X50 

B4  .00 

12. 60 

6.  co 

1.40 

Extra  Irish,  No.  s...3eo-3»o 

16.50 

8.83 

4.58 

I  .  TO 

Medium  Irish, No. a.. 350-400 

16.00 

8.60 

4-50 

1.05 

Irish,  No.  4 . 4^0-450 

16  00 

8.60 

4  5® 

I  .O- 

Small  Irish . 475-5*5 

New  Medium  Shore.  1 60-180 

15  .co 

8.10 

♦  •*5 

X  .00 

New  Large  Shore.. ..1x0-130 

Large,  No.  a . *10-920 

Cape  Shore.. . „..no-iao 

Holland . 400-450 

17.00 

9. 10 

4-35 

x.xo 

Herring. 

300  lb.  100  lb 


30  lb.  10  lb.  8  lb. 


L»b.  Split, Lg.  No.  *._ 
Shore,  Round,  Large,. 
Shore,  Round,  Med  ... 
Ocean  Fixh. . . . 


7.00 

4.10 

6 .00 

3.60 

$.00 

3. TO 

XX  .00 

6.xo  3.95 

■  is 

Shad,  No.  s,  Mess _ 

Haddock.  Pickled _ 

Red  Salmon . 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lb* . 

Our  Choice,  40  lb* . . . . 

Gih  Edge,  40  lb* . 

Favorite  Middles,  60  lbs. . 


.07 

.06 

.is 
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Dressed  Fish  Bricks. 

Gilt  Edge,  a- lb.  bricks.  40  lbs . f . 

Snow  white,  i-lb  bricks,  20  lbs . .  .07 

Favorite  Cod,  a-lb.  bricks.  40  lb* . ra . 07 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size ,  x  and  a  doz.  In  case .  x .  50 

44  small  size,  a  dox.  in  case . ra . 90 

Small  Tumbler*,  a  doz.  In  case . 90 

Large  Jars,  sealed,  a  doa.  in  case . rara..  1.50 

Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . .• . ©7J4 

Medium  Bank,.... . . . 06*4 

PollOCk. . ra . ra.  .ra . 

Hake. . . 

In  original  cases,  4 to  ibt.,  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herringra . per  box  .  16 

Boneless  Herring,  fancy  10-lb.  boxes per  lb.  .1  j 

Smoked  Salmon,  whole  fish. ra .  44  .27 

Cromarty  Bloaters,  50s. . per  box  t .  15 

44  44  100  s . ra. ......  44  a.20 


FRESH  FISH. 

Per  lb. 

Halibut .  -  .12 

Salmon,  fresh . 25  -  .30 

Codfish . . .  -  .>8 

Large  Hake  .  -  .06 

Haddock... .  -  .C5 

Spanish  Mackerel .  -  . .  3 

Smelts  . 08  -  .C9 

White  Cat  Fish .  -  .12 

Red  Catfish .  -  .08 

Fresh  Herring .  a  piece  -  .01 

Snappers .  -  o* 

Eels .  -  .09 

Green  Sea  Ba9s .  -  .15 

White  Perch .  -  .14 

Spotted  Trout .  -  .15 

Shad,  Buck . each  .25  -  .35 

Shad  Roe . each  .fo  -  .65 

Rock  Fish . 15  -  .2% 

Black  Bass .  -  .  16 

Cioakers .  -  .06 

Lobsters .  -  .19 

Steak  Fisk  %  cent  per  ib.  additional 


OYSTERS. 

Cove,  Primes . per  M.  -10.00 

Cove,  Culls .  44  -  6.00 

Blue  Points .  44  -  5.00 

Blue  Points . per  bbl.  -  6.50 

Absecon,  Primes . per  M.  -  9.00 

Absecon,  Culls .  44  -  4.50 

Rockaways . per  bbl.  -  5.30 


CLAMS. 


Clams  . 
Neck* . 


.per  M.  8.00 
..  44  6.00 


9.00 


DRIED  FRUITS. 

Raisins—  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  ».*5 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05# 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06# 

5  or  10-box  lots . 06^1  , 

Standard  Brands.  28-lb.  boxes . 06% 
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Stores  That 
Look  Like 
Junk  Shops 


No  matter  how  hard 
you  try  to  avo:d  it,  your 
store  will  look  like  a  junk 
shop  if  its  shelves  are 
overcrowded. 

Of  course  you  can  overcrowd  shelves  supporte  d  by 
Baines’  Brackets,  but  you  won’t  reach  the  crowded 
point  until  you've  got  25  per  cent,  more  goods  on 
the  shelves  than  you  can  put  on  the  old-fashioned 
shelves. 

Baines’  Brackets  hold  up  shelves  without  the 
old-time  uprights  that  eat  up  space.  The  whole,  un¬ 
obstructed  shelf-length  is  available  for  goods.  We’ve 
figured  up  the  gain  many  times — it  amounts  to  a  clear 
increase  in  shelf  room  of  25  per  cent. 


PIQUA  BRACKET  CO.  =  =  Piqua,  Ohio 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

The  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  the  sales  of  all  their  laundry 
soaps,  that  BABBITT’S  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 


B.  T.  BABBITT 

NEW  YORK 


J 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.BSH. 


Star  Egg  Carriers  Make 
Egg  Selling  Profitable 

You’re  throwing  away  a  cent  on  every  dozen  eggs  you 
handle  without  STAR  EGG  CARRIERS  AND  TRAYS— 
losing  it  in  breakage  and  time  wasted.  We’ll  show  you  how 
to  save  the  cent,  we’ll  show  you  how  this  cent  a  dozen  can 
be  piled  up  in  profit — a  neat  saving  on  a  year’s  business. 
Write  for  our  booklet  “No  Broken  Eggs” — it  shows  you  how 
you  can  save  breakage  and  time  by  delivering  eggs  in  STAR 
EGG  CARRIERS  AND  TRAYS. 

Star  Egg  Carrier  and  Tray  Manufacturing  Co. 

ROCHESTER,  IN.  Y. 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 

Fancy,  36  is . 

Blue  Pennant,  36  is . 

Parrot,  36  is . 

Souvenir,  36  is . 

Glen  Rosa,  36  is . 

Blue  Ribbon,  36  is . 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 

Not-A-Seed,  36  is . 

Griffin,  50  is . 

Gray's,  36  is  . . . 

Loose  Muscatels,  3  crown,  50-lb.  boxes 

Sultanas,  50-lb.  boxes . . 

Thompson's,  50-lb.  boxes 
Prunes — 


■07% 


■°7l£ 
■05  K 

.06% 

■ °7 !4 
•°&5t 


25  lb. 


.io 

•°7/4 

•06H 

•  06  J4 

•  0554 

■°456 

•  °5 
50  lb. 


Fancy  Santa  Clara,  20-30 . 

. 14 

.09 

40-50 . 

**  50-60 . 

14  **  60-7O . 

Ruby,  30-40 . 

. 08  >6 

. 06 y. 

•  o8!6 
■°7% 
.06 

. 08K 

Currants — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 

Fancy,  recleaned,  30  lbs.  loose . . . 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . . . . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots . 

Apricots —  . 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  choice  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  Royals,  new,  25  lb.  boxes . 

5  or  10  box  lots . . . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 
Cherries — 

Extra  fancy  California,  pitted,  25  lb.  boxes.. 

Pennsylvania,  pitted,  25  lb.  boxes . 

Nectarines — 

Fancy,  white,  25  lbs . 

5  or  10-box  lots . 

Peaches — 

Fancy  Muir,  25  lbs . *  . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 

Extra  choice  Yellow,  50  lbs . 

Whole,  50  lbs . . . 

Fancy,  pared,  25  lbs . 


•08# 
• 07 Vx 

.08 


•*3& 

.12  VA 
Per  lb. 

.12# 
Per  lb. 

.05 

.06 


•77/4 

•**?6 


.12% 
.  12 

Per  lb. 


•  I5>4 
•1554 

•  14 

•  13K 
•1354 
.12/4 
.1254 
.12% 

Per  lb. 
.21 
.19 

Per  lb. 

.0954 

■°9/4 

Per  lb. 

.0954 

•°9  , 

.0754 

.06 

•°756 

■0554 

.1854 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 


Jamaica  Bananas — 

Selected,  10  hands,  packed  1  in  barrel., 
“  9 


2  in  crate  .. 

1  in  barrel.. 

2  in  crate... 

3  “ 


Per  bunch. 

. .  2. co 

.  1  •  75 

.  1-65 

.  1-25 

.  1  15 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size . 

Jamaica,  extra  fancy,  100  size . 

Florida  Oranges— 

Fancy  Brights,  126-150 .  3 

*•  176-200 .  3. 

**  216-250 .  3 

**  288-300 . 

Golden  Russetts,  126-150 .  3 

“  176-200 . 

44  216-250 . 

“  288-300 . 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . 

**  54  64-80 . 

Russetts,  36-46-96 . 

"  54-64-80 .  4- 

Messina  Lemons — 

Extra  fancy,  300  size .  3. 

“  360  size .  3 

Choice,  300  size . 

**  360  size . 

California  Lemons — 

Extra  fancy,  300  size . 

“  360  size . 

Choice,  300  size . 

“  360  size .  3. 

Pineapples — 

Fancy,  18-24 .  .  3- 

Fancy,  30  size . 

Fancy,  36-42  size . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

Extra  fancy  Navels,  126-150 .  3. 

Extra  fancy  Navels,  176-216 .  3. 

Extra  fancy  Navels,  250,288-324 .  3, 


...  -95 

...  .85 

Per  sack 

...  3-75 

...  325 


-3.75 

-4.00 

-3fo 

-3-25 

-i*5> 

-3-50 
-3- *5 

-3.00 


-4.00 
-4-50 
-3 -5o 
25  "4-50 
Per  box 
52  -3-75 
-4.00 
3-25 
3*5 
Per  box 
3-75 
3-75 
-3-25 
-3-50 


50 


-4.00 

-4.00 

-3-25 


2.50 

-3-75 

“3-75 

-3-*S 


HORSERADISH. 


Tumblers,  to-e.  size,  a  dot . per  dot. 

Tumblers,  j-«.  aim,  a  doz .  ** 

Tomb! ora,  zo-c.,  Lord's  Prayer,,  doz.  - 
Tumblers,  1st.  cut  glass,  10-c. ,  a  dot.  ** 


■«5 

■45 

•»5 

85 


-18- 

INK. 


Arnold’s,  black,  32 . 

Continental,  red,  1  doz . 

**  black,  3  doz . 

Royal,  black,  3  doz . 

Superior,  black,  3  doz.f . 

Stafford,  Commercial,  3a . 


.....per  bottle 


.48 
•  3° 
•*5 
.25 


..per  bottle 


•*3 
.  60 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimneys —  No.  o. 

Macbeth.  Pearl  Top .  4.20 

Acme  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  a. 70 

Crystal,  Crimp  Top .  a.  10 

No.  o,  Tubular  Lantern  Globes . .5  doz.. 

Cold  Blast . 5  doz. 


Jumbo  Chimneys,  plain . per  doz. 

•*  dec.,  107..  “ 

No.o. 

Banner  Burners,. . 45 

No  charge  for  packages. 

Ofl  Cans — 


No.  1. 

No.  a. 

4-5® 

5*® 

4.20 

4.80 

3.30 

3.90 

2. 70 

3.30 

,5  doz. 

*■75 

.5  doz. 

3-75 

No.  x. 

Ko.  2. 

•75 

.85 

.90 

Z.OO 

No.  1. 

No.  a. 

•55 

•75 

Per  doz. 


S-gab. 


Lanterns — 


galvanized,  Pearl . 

“  spigot . 

Climax ,  pump . 

Homo  Rule,  pump . 

. 

Standard . 

Dash . . 

7.00 


No.  o,  ... 
Cold  Blast . 


•  e  eeeeeeee  »ee*eo»  eee •aooeeai 


4.50 

8.50 
8.00 


LIME. 

Chloride,  Acme,  sifting,  35-lb,  boxes,  1  lb .  1.30 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doz .  3.7s 

Babbitt's  Lye,  4 doz .  3.35 

Lewis’ Lye .  3-3$ 

Red  Seal,  a  doz . >.90 

**  4  doz,  •,«,,■••.,.«.*.»••  .,..»«•. ••••*.  400 


MATCHES. 


3.00 

4-25 

3-75 

3-75 

3-50 

•95 

2.35 

4.70 

.85 

2-55 

425 


Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs. ,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs... 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots . 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .... 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots. 

Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots. 

“  “  **  2J4  gr.  cs.,  8  cs.  lots 

”  "  “  5  gr.  cs.,  4  cs.  lots... 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs.. 

*'  **  “  “  3 gr.es., 7  cs.lots 

«  n  n  a  5  4  “ 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands^ 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

“  Dia.  1  size,  2  %  gr.es., 8 cs.lots.  240 

“  **  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  **  “  5  gr.  cs.,  4  cs.lots. 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es., 4  cs.lots 
“  “  Dia. ssize, 144  txs.,4cs. lots 

Chips,  Dia.  a  size,  50/3  bx.  pkgs.,  10  cs.  lots 
“  44  “  100/3  bx.  pkgs.,  5  cs.  lots. 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 

“  rt  44  3  gr.  cs.,  7  cs.  lots . 

«  8*  ti  e  <1  .  ** 

5  4  . 

Doric,  Dia.  1  size,  1  gr.  cases . 

"  “  "  5  “  ; .  .  _ 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 
Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots...  .  ...  3.75 

“  **  6  '*  5  **  4  **  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs... 

<t  <*  “  '*  10  “  a  lt  .. 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots . 

Vulcan,  No.  2,  50  gr.  to  case .  25.00 

44  “  less  than  50  gr . per  gr.  .55 


4-75 

3-5o 

3-75 

1.65 

3- 30 
•93 

2.70 

4.50 

•90 

4- 50 


•25 

•50 

.90 

.80 

•25 


MINCE  MEAT. 


Atm  ore  &  Son — 

Ext ru  Family,  Seedles* —  Per  case. 

No.  3,  6  glass  iars . . . . . . .  4.30 

No.  3,  6  glass  jars . . .  3.10 

No.  18, 17  and  68,  wooden  pads... ..per  lb.  .ij 

Barrels,  halves,  quartan  and  kill...  “ 

Family,  Seedless —  Far  box. 


I6* 

6.I0 


:S8 


No.  S,  8  wooden  pa  Ik . . . 

No.  10,  8  wooden  pails  . . 

Celebrated,  Seedless — 

BbU.,  56s  and  J69~ . per  lb. 

Wooden  palls,  18,  37  and  88  lbs .  " 

Wooden  kits,  Noa.  ao-35 .  “ 

Wooden  kits,  Nos.  ao-35 .  " 

Keystone — 

BbU..  56s  and  56s . ......... 

Wooden  palls,  z8,  37  and  68  lbs.. . 

Condensed  cartons,  3  doz.  to  case. ....groat  xi.oo 
Condensed  cartons,  656  doz.  to  case..gross  11.00 

Barrels,  56a.  Us . per  lb.  .zo 

Wooden  kits.  Nos.  90-35 .  “  .08 

Wooden  kits,  Nos,  *5-40 . .  "  . to 56 


Par  lb. 

: 3B 


—19— 


.07 

Per  lb. 


Schimmel’s — 

Bbls.,  J4  bbls.  and  30-lb.  kits..^ . 07# 

18  and  37-lb.  kanakins . . . 07% 

10-lb.  kanakins,  6  to  crate . per  doz.  xo.30 

3-lb.  “  6  to  crate .  “  5.75 

5-lb.  glass  Jars,  6  to  crato .  41  6. 15 

Campbell’s,  30-I0.  palls . 08 

Mrs.  Wells',  bbls..  %  bbls.  and  30-lb.  kits . 06 

New  Year.  Dbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  U  bbls.  an<f  30-lb.  kits . 04 U 

National,  bbls.,  %  bbls.  and  3<>4b.  kits . 

Swithwark.  bbls  .  VJ  bbls.  end  30-lb.  pails. 

Brick's  Nonpareil  Brand — 

Bbls.  440  lbs.,  Yz  bbls.  250  lbs.  Yx  bbls.  125 

lbs  ,  Ys  bbls.  65  lbs . 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 

Charge  for  packages  as  follows  :  70  lbs. ,60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  doz.  in  crate. . Per  crate 

Brick’s  Old  Homestead — 

Bbls.,  28  lb.  pails,  etc . 07^ 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such— New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  Yx  gr .  2.90 

12  “  “  “  %  “ .  5-75 


.09 

.09 


Per  lb. 


OILS. 


Stove  Gasoline. . 

Headlight,  «jo  test.. 


Per  gal. 

.  -*S54 

.  .zz 


OLIVES. 


Per  doz. 


Extra  Queen — 

Imported,  No.  10,  2  doz . 2.70 

"  “  J9>  1  “  4-50 

“  “  32,  1  “  6.80 

"  44  16,  2  “  2.40 

“  “  8,  3  “  90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz . . .  2.30 

*  44  14,  2  44  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  44  10,  “  2  “  .  1.40 

Olives  in  bulk —  1  gal.  pails.  2 gal.  pails.  5  gal.  kegs 


X . 

2.65 

5-65 

XX . 

.  *-4S 

2.85 

6.15 

XXX . 

.  *-75 

3-35 

7.00 

xxxx . 

3.85 

8.00 

xxxxx... 

4.20 

10.25 

Mammoth.... 

5- 15 

11.60 

Kegs,  large, 

i  gallon . 

PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

44  41  medium,  2  doz.  case .  8.00 

“  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case .  12.00 

“  “  “  glass,  small.  2  doz. case 

**  4#  “  f  “  med.,  “  “ 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson’s  Cooking,  30— No.  2 . Per  case  7.00 

American  Oil. 

P.r  doz. 

Stohrer's,  No.  8,  a  doz . 55 

“  No.  16,  a  doz.. . 90 

No.  31,  1  doz_ .  1.85 

Keystone,  bottles,  a  dez„ . .90 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints- . per  doc. 

**  **  quarts......  14 

••  xo-oz.ja n .  “ 

M  io-lb.  palls . per  pail 

Tripe,  zo-lb.  palls . .  * 

A  5-gal.  kegs . per  ktg 

Pigs’  Feet,  io-lb.  palls.. . per  pall 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doc. 

11  Tripe,  in  glass .  “ 

••  Ox  Heart,  In  glass .  “ 

14  Pigs’  Feet,  In  glees .  44 

Russian  Sardines . L. . per  keg 

per  ^>aU 


5-lb.  palls . 


4-7S 

5*75 

*•50 

*•50 

.90 
s.oo 
x.oo 
*  *5 

I.XO 
1. 10 
s.zo 
s.xo 

•  75 

•  50 
s.oo 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  a$  lb* . — . 

Loose,  bbls. ,  30  lbs . . — 

56 -lb.  packages,  za-lb.  boxes . . 


•  *856 
.18 


PEANUT  BUTTER. 

McLaren’t — 

Small,  a  dot  •  e .*••••*  ea a ••••eaeeeeae 

Medium,  1  doz.„ . . . . 

Large,  1  doz... . . — . . . 

Peanutcne,  No.  a  Ian,  a  doz 
“  No.  4) 

Beardsley’s — 

Small  jan,  a  dot . 

Medium  jan,  a  doz . ... 

Largo  jan,  z  doa - ... 


Jan,  3  doo . — 


Per  doz. 
■9° 
1.5® 

Ml 

•9®K 
Per  dot 
.90 

•■•I 


PICKLES. 


9.aj 


45  gals.,  iaoos . 

45  gals.,  a 500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . 

10  gals.,  450s,  "  . 

10  gals.,  600s,  “  . 

16  gals.,  600s,  "  . . . 

16  gals.,  6oos,  "  dill* . 

45  gals.,  1400s,  “  *'  . 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  “  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  dot . per  dot.  z.oo 


a. .5 
a. 65 
a. 65 
4  5° 
4-5® 
10.35 


pints,  t  doz. 


Chow, 

Gherkins,  sour, 

Mixed,  “ 

Assorted,  "  *•  **  ••  « 

Gherkins,  sweet,  "  "  '*  “ 

White  Onions,  «  "  "  “ 

Sweet  Pickles,  5006  to  600s,  5  gal . per  keg 

i.oooe,  5  gal. . .  " 

e.ooos,  5  gal .  " 

Chow-Chow,  No.  z,  5-gal.  keg* . 

No.  *,  5  gal . 


1.00 
z.oo 
z  .00 

Z  CO 

I. *5 

1.40 

•■75 

3-4® 

*•95 
1. 


Chow  and  Mixed  Pickles,  a  gal... 
Williams  Bros. — 

Per  dos. 

. 85 

No.  8,  Sweet  Gherkins.  ■  doz... 

No.  8,  Sour  Mixed,  a  doz . 

No.  8,  Sour,  assorted,  s  doz.... 

No.  8,  Chow-Chow,  s  doe. . 

No.  8,  Onions,  a  doz . . . 

eeeeeeee >••••••«••  •  8  J 

VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 1556 

“  “  40  “  . *456 

Distilled,  45  grain . 09 

“  40  “  . 0&Y 

Fermented,  45  grain . 095^ 

'*  40  “  .08^ 

Lutz  &  Schramm  pure  cider . 21 

“  distilled  white . 13 

pickling  white . 20 


PROVISIONS. 

Hama,  sklnbaek,  18-so  lbs . . . . . *9 

"  14-16  lhs . . . .  .*7 yx 

”  xo-ia  lbo. .*856 

Picnics,  8-8  lbs . . . . . . . 1356 

Dried  Beef,  seta ,  dty  smoked...... . .  .18 

“  tenders  and  Knack*.. . . . .  .*8 

“  air  drlod,  sets . 

“  “  tenders  and  knock* . 11 

Jersey  Pork,  butt . . . ...per  bbl.  28.50 

“  family . . . .  “  31.0a 

Breakfast  Bacon,  rib  in . . . .  .so 

“  boneless..,..™ . . . .  .2a 

S.  P.  Bellies.  14-15  lbs . 16)6 

Bologna,  as-lb.  boxes . 

Boiled  Boneless  Ham . 39 

Beef  Tongues,  smoked,  5-8  lb* . . .  11.00 

Cooked  Compressed  Ham,  *5-tt>.  boxes . 

Covered  Hams,  56-eent  extra;  Covered  Shoulder*, 
Picnics  and  Bacon  ,56 -cent  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  Iba. . .  .1856 

"  “  *a  lb . . . 1856 

“  "  14  to  18  lb* . .  .1856 

"  "  >8  lb . .i8gj 

11  “  skinned,  1 8-ao  lhs. _  .1956 

“  *'  boOed,  skinned,  fat- 

less  . . .31 

Bacon . . . 35 

“  Dried  Beef,  tnsklea. _ ....  •  si 

"  Beef  Tongues,  short  cut.™  .si 

Winchester  brand  Hams,  skinned,  all  aver..  .1956 
“  "  8  to  10  lbs.  aver...  .1856 

“  “  13  lbs.  aver .  <r856 

"  "  14  to  16  lbs.  aver.. 

“  «  16  to  18  lbo.  aver  . 

"  "  Picnic . 1*56 

bove  average  loose,  if  packed  56  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 


Tierces,  ahout  340  Ibe . . 

Pure, 
per  lb. 

•  *456 

Compound, 
per  lh. 
.11 

Plain  tube,  50  and  80-lb.  eaas . 

io-lb.  tin  pails,  60  lbs . . . . 

•*4K 

.nix 

•  *s56 

.1154 

5-lb.  “  60  lbs . 

•*5  y» 

.*>56 

3-lb.  ”  60  lbs.. . . 

•  *556 

•  **56 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces.. . . 

Jewel,  compound,  tierces. . 

Cotoauet,  ties 


DRESSED  MEATS. 

City  Dressed  Beef — 

Choice,  nstlve. . . 

Common  ............n... .....  I,.—.... ... 

Western  Dressed  Beet — 

Choice,  native  cattle . . . . 

Common  to  fair . ..... 

City  Dressed  Veal- 

Prime  . . . - 

Good  to  choice . . . 

Dressed  Hogs — 

Pigs . — 

Hogs,  heavy . . . 

“  ilo  lbs . 

**  160  lbs . 

"  140  lbs . — . — 


Per 

-.*56- 
•®9  - 


•*»5<- 

.09  -. 


.14 

•  *4 
*8 

•  *4 

•  '4 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


■  *456 
•  **54 
•iiH 


ih. 

.*•56 

•  *e54 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Don’t  Buy  a  Cheap  Wagon 


■ 


mwis  ftcw  'wmmwcwMi,  as  ft  iiWn, 


The  Blending'  and  Roasting  of 
Coffee  is  an  art  that  can  be  acquired 
only  through  years  of  experience. 

We  have  that  experience,  gained 
through  nearly  one  hundred  years  of 
business  life,  and  we  give  to  you  the 
benefit  of  our  knowledge. 

We  send  you  the  exact  Coffee  you 
buy  and  see  that  it  is  properly  blended 
and  roasted  so  as  to  insure  the  best 
results. 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav  ’, 
we’ll  build  it  for  you. 


Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PENNA. 


> 


Are  you  making  &.ny 
"Exton’’  effort? 

Do  you  realize  how  easy  it  is  to  sell  goods  that  are 
best  known  and  known  as  the  best?  Kxton  Crackers 
are  this  kind.  They 
please  in  every  in¬ 
stance,  and  a  satisfied 
customer  is  the  best 
advertisement  yon  can 
have.  Crisp  with  a 
crispness  that  remains. 

The  flavor  unexcelled. 

And  excellence  unapproached.  Ask  your  jobber. 
The  name  EXTON  is  easy  to  remember,  and  your 
profit  will  be  satisfactory. 

A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  "Exton” 
THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co.  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  'In  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 


CROFT  &  ALLEN  CO. 


Philadelphia 

PEN  JV  STL  PANT  A 


Will  jrou  mention  the  “  Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  }4-lb.  jars,  6  and  12-lb, 
boxes 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -»*6H 

“  44  culls  .  .14  -*«5 

Sheep,  choice . .  -.*4 

medium . . . .  —.12 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

0  0 

10  VI 

-  -75 

-  .70 

-  -75 

Sweetbreads,  veal . 

44  beef . . 

Calf  Livers . 

.  per  lb. 

•  40 

.90 

-  .50 
—I .  oc 

-  .*5 

-1.00 

-  .  06 

t«h«  . 

•  5« 

•  03 

-  .65 

-  05 

Tenderloin,  beef,  western ... 

Freeh  Pork,  loins,  city . 

44  44  western 

. 

-•5 

•*5 

-  .17 

-  *7 

DRESSED  POULTRY 

Dry-pick  all  poultry.  Leave  head  and 
entrails  in. 

Turkeys — 

Western,  young  hens,  8  to  10  lbs . 

44  young  toms,  15  to  17  lbs . 

Old  hens  and  toms . 

Common  to  good . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  to  4  lb6. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3^  lbs. 

to  pair,  fancy . 

Western,  4  to  4 %  lbs.  to  pair,  fancy . 

"  3  to  3 %  lbs.  to  pair,  fancy . 

"  fair  to  good . 18 

Fowls — 

Western,  fancy . 80 

Heavy  Roasters,  4  to  5  lbs.« . 20 

Fair  to  good. . *8 

Old  cocks . 1 5 

Squabs —  Per  doz. 

Prime,  large,  fancy .  4-5°~5*5° 

Mixed, .  3.00-4.03 

Dark .  I-75-*  5*> 


feet  on  and 

Per  lb. 

.94 

-.27 

•  «4 

-.97 

.24 

-.27 

.  so 

-.32 

•4* 

-•45 

.42 

-•45 

.  •  2 

“•45 

.33 

-.a4 

.92 

-.35 

.18 

-.30 

.  90 

-.21 

.20 

-.22 

.18 

-.  20 

• 1 5 

-.16 

LIVE  POULTRY. 

Spring  Chickens,  nearby,  iJ4  to  a  lba . 

Large  Springers . . . 

Fowls . . . 

Roosters . — 

Ducks . . 


Per  lb. 
.40  -.4*5 
.75  -.?8 

.21  -.*2 
.14  -.15 

.17  -.l8 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . . . 

Kegs,  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .8^ 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  do*. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  a. 30 

“  44  No.  a,  1  doz .  4.  xo 

“  44  No.  3,  %  doz . «  6.30 

44  “  No.  4,  %  doz .  8.15 

P.  P.  Sauce.  No.  x,  a  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz .  s.io 

No.  i,  cans,  1  doz .  a. 30 

No.  a,  cans,  x  doz . „ .  4.10 

No.  3,  cans,  %  doz.«..... . „ .  3.35 

No.  4,  cans,  %  doz.« . . .  4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies —  Par  doz. 

No.  32,  jara . . . 97# 

No.  4>$,  toy  pall* .  ,.55 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel's,  No.  10,  tumblers. . .83 

National,  No.  10,  tumblers . 72^ 

"  No.  6,  tumblers . 40 

Preserves —  Per  lb. 

Schimmel’s,  pure,  jo-lb.  pads . .  .13% 

National,  30-lb.  pails . .00 

Southwark,  30-lb.  pails . 00 

4&-lb-  toy  palls,  %  doi .  4. 15 

Fruit  Butters —  Per  doz. 

Apple,  No.  aa,  jars . 98 

Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  palls .  a.  70 

*'  30-lb.  pails . per  pail  x.08 

"  20  lb.  crocks . . per  lb.  .07^ 

**  Schimmel’s,  30-lb.  palls .  "  .06 

Prune,  30-lb.  pails .  44  .07# 

Peach,  30  lb.  pails .  ••  .07 

Jams — 

Schimmel’s,  pure,  jars,  a  doz....... .  1.70 

Southwark,  assorted,  jars,  a  doz . . 

Orange  Marmalade — 

Hartley’s,  Imported .  ,  3o 

Schimmel’s,  pure . *  .  x, 

Warrock’z  Guava  Jelly — 

x-lb.  tumblers . .. .  .  ~ 

x-if  “  . ::::::::: 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  xoc.  82. 

Castor  Oil . 45  .83 

Sweet  Oil . .45  -73 

Spirits  Nitre . «  .45  .85 

Spirits  Camphor.. « .  «...  .85 

Spirits  Painters’  Commercial...  .45  .85 

Paregoric . 45  .85 

Glycerine . .45  .85 

Syrup  Sauills . 43  .85 

Synip  Rhubarb . 43  .85 

Syrup  Ipecac  . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture  .« . 43  .85 

Tincture  Arnica .  «...  .85 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  hots . . .43  .85 

Godfrey’s  Cordial,  rd  bott . 45  .85 

Turpentine . 45  .85 

Laudanum,  10c.  size . per  doz. 

4‘  a5c.  size .  44 

5  per  cent,  discount  In  gross  lots  assorted. 

Alum . ....per  lb. 

Borax,  powdered,  bulk. . per  lb. 

Butter  Color,  W.  &  R . per  doz 

Bluestone,  bulk.. . „..per  lb. 

Copperas .  44 

Camphor,  gum,  i-oz.  blocks .  “ 

“  flakes,  25o-lb.  bbls . .  “ 

44  44  less  quantity .  44 

44  Tar  Balls,  350-lb.  bbls  .........  44 

44  44  less  quantity .  44 

Castoria ,  Fletcher’*« . per  do*. 

44  Pitcher’*..«. . .  44 

Carbonate  of  Ammonia . 

Epsom  Salts . .... 

Glauber  Salts.. . . . 

Glue,  ordinary . . . „ 

44  white . «. 

Gum  Arabic... . . 

Haarlem  Oil.. 


*3C.  s*. 

1.25 


. . . per  lb. 


1.95 

i-95 
1  *95 
*•95 
*•95 
*•95 
*•95 
*•95 
*•95 
*•95 

*•95 
*•95 
*•95 
*95 
.88 
*•95 

•03 

:2 
*.00 
.08 
■Olii 
■95 

■03H 
•oaj* 

•°3H 
a.  80 

•75 
.ix 

.09 

.01% 
•°9* 

.90 

•50 

.:5 

•9° 
•3« 
•®3 

•®4 
.11 
1.60 
*•55 
•35 
■  7% 

■**A 

.97 

•04 

Roach  Powder,  Omega,  4-0*.  cans . 80 

44  44  . . . per  gross  9.00 

Roachsault,  xoc.  si*e .  per  do*.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  -o6H 

44  granulated,  about  xoo-lb.  kegs  44  .06^4 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  3.55 

44  100-lb.  bags  . .  a. 35 

44  less  quantity . per  lb.  .03# 

Venetian  Red .  44  .01 

Whiting  . . ....  44  .09 

Goff’s —  Per  doz. 

Cough  Syrup,  95c.  size .  1.75 

Herb  Bitters,  95c.  size .  1.75 

Oil  Liniment,  95c.  size .  x .  75 

Sarsaparilla,  50c.  size .  3. 50 

Worm  Synip,  15c.  size .  1.90 

Horse  and  Cattle  Powder.  15c.  size .  1.90 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . ?. . 75 

McCormick  &  Co.,  Bee  Brafld — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 


. ~ . per  doz. 

Husband’s  Magnesia . . . . .  44 

Jamaica  Ginger,  Hires4,  flasks. .  44 

Licorice,  P.  &  S.,  5c.  stick,  imported,  per  doz. 

44  M.  &  R.,  *-lb.  boxes . per  lb. 

44  44  lozenges,  5-Ib.  boxes  44 

44  4s,  6s,  8s,  1  as,  16s,  54b.  boxes  44 

44  root. . . 44 

Putty,  as4b.  cans . . . per  too  lbs. 

44  50-lb.  cans .  44 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 
44  44  toc.  rise  .«  44 

Paris  Green,  100-195-lb.  kegv« . per  lb. 

44  K'lb-  packages .  44 

4b.  packages . .. .  44 

-lb.  packages .  44 


Rosin  . 


Druggists'  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  95  bricks . per  box 

Sealing  Wax .  44 

Silver  SancL . per  bbl. 

Tar,  pints . per  dos. 

*4  quarts . . .  44 

44  gallons.. . . each 

44  h  bbls . 44 

44  bbls .  44 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  x-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  95c.  size... 

McCord’s  Magic  Medicine,  95c.  siz« . 

50c.  size . 

McCormick’s  Tasteloss  Chill  Tonic,  95c.  size 

50c. size 

McCormick’s  Watermelon  Syrup,  30c.  size.. 
Reliable  Brand  Headache  Powders, 10c.  sise 


4*5 

.60 

.03 

x»5 

•75 

x.oo 

•3° 

l  50 

6.00 


3-75 

9.00 

9.00 

4.00 

9.00 

4.00 

4.00 

•75 


— *3— 


For  Flavoring  Ices'.  Cakes  Ctc. 
Sest  by  test.  At  your  Grocers  IOCS. 2.5  4 

Alipr.ST  SAIT  OF  ANY  RPANO  IM  r  m  .  U  N  i  T  r  (  )  ST  AT?"  V 


Sauer’s  Flavoring  Extracts — 

No.  x,  Lemon  and  Vanilla. . 

No.  a.  Vanilla  and  Rose . . 

No.  9,  Lemon  and  assorted . 

No.  4,  44 

No.  4,  Vanilla  . . 

Assorted  cases,  Nos.  x  and  9.... 

44  Nos.  1,  s  and  4 
Bulk.  pts. 

XXX  Vanilla  . .  1.50 

XX  Vanilla .  x.95 

X  Vanilla . x.oo 

Lemon,  Ginger,  Win¬ 
ter  green,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  x.oo 

Peach,  Rose,  Apricot, 

Violet .  x.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg.  Mace,  Cnerry, 

Strawberry,  Fruit . 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  95 . 

44  No.  2X . 

44  No.  X . 

Extract  Lemon,  No.  95 . 

44  No.  aX . 

44  No.  X.« . 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla . 

44  Lemon . . . 

Select  Vanilla . . . 

44  Lemon  . 

44  assorted . . . . 

44  small  size  . . 


•45 


. —  -55 

.  9.00 

.  *»5 

. xo.8o 

.  xx .80 

qts.  >4  gals.  gals. 

3.00  6.00  19.00 

9.50  5.00  10.00 
9.00  4.00  8.00 


1.60  3.00  6.00 

*. 75  5-50  10.00 


95  3.95  4.00 


7-5° 
7.00 
Per  doz 
9.00 
.80 
•45 
*•75 
.80 

•45 

*•75 

'll 

■85 

•85 

-45 


Liquid  Rennet  and  Tablets. 


Blair's  Liquid  Rennet . . . 

44  Rennet  Tablets,  3  doz.« . . 

Shinn  &  Kirk’s  Liquid  Rennet . 

tlansoa’s  Junket  Tablets,  3  doz . . . 


Per  doz. 
«  i.zo 
«  .75 

-  «-5o 

«  .80 


CIDER. 

Corson's — 

Barrels . per  gal.  .16 

barrels,  a8  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy's  1849  Apple  Juice,  x  doz.  qts.« .  3.50 

44  44  9  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  x  aox.  qts....«  3.75 

14  44  s  doz.  pt8.«...  4.95 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  9  doz.  pts .  4.9s 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

"  boxes,  20  packages . . . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces.. . 35 


RICE. 

Per  fb- 

Extra  Fancy  Head,  XXXX,  100-Ib.  bags . 07X 

Fancy  Head,  100-lb.  bags . 06A 

Extra  choice,  100-lb.  bags . 05 X 

Prime,  too-lb.  bags . 0534 

Japan  style,  fancy,  too-lb.  bags  . 04^ 

“  choice,  too-lb.  bags . . . 03^ 

Java,  fancy,  polished,  1  co-lb.  haga_ . 03 

B.  Fischer  &  Co. — 


Extracts  an..  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  9  rice . 90 

No.  3  rise .  *.00 

No.  4  rise .  9.95 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  9  size  .85 
No.  3  size  x.75 

No.  4  rise  a. 00 

Lemon,  No.  9  rise . 90 

Orange,  No.  •  rise.-. . . . . . 90 


HEAD  PRICES 


THE  FIIDT  LUCE  PRODUCED 

^  Packed  Exctuyvuv 


.  Larfesi  Dbirihntm  of  Poctef  Rkt  la 
lb«  Unrtcd  5t**»  ,  “ 


Fischer's,  choicest  head,  1,2*^  and  3-lb.  bags 
Queen  Quality,  fancy  head,  i,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  x,  3  and  5-lb.  bags 

Coronet,  selected  head,  1  and  3-lb.  bags . 

Cracked,  head,  x-lb.  bags . 04 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags  .06^ 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 05 


• 07 % 

.06  ^ 

.04^ 
•  °5# 


-34- 

East  India,  head,  1  lb.  bags . 07^ 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags... . 0554 

Head  100  lb.  bags . 05 

Fancy  Java,  head,  100-lb.  bags  „ . 05 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  1  o-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03 ^ 

No.  2  screenings,  100-lb.  bags . 02  V* 

Extra  fanciest  Japan,  ico-lb.  bags, . C3K 

Fancy  Japan,  100-lb.  bags . 03 % 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester— 

Bbls.,  contain  a8o  lbs .  a.  y> 

60  5-lb.  bags  .  4.00 

22  14  lb.  bags .  3.75 

44  30  10-lb.  bags .  3.75 

44  1x5  a^-lb.  bags .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Lnsh  Linen,  95o-lb.  bags .  2.50 

44  56-lb.  bags . 65 

14  28-Ib.  bags . 3J 

Mermaid,  quick-dissolving  bathing  salt, 

30  xo-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  980-lb.  bbls .  2.40 

44  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory  dime  size,  36  wooden  boxes  to  case .  a.  20 

New  Ivory,  24  large  cartons  to  case .  x.so 

Less  than  s  bbls.  the  list  net;  5  to  9  bbls.,  5  percent 
discount;  xo  bbls  or  more,  7%  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doa. 

Durkce’s,  large,  x  doz . . .  4.25 

44  small,  a  doz .  9.75 

44  picnic,  a  doz .  9 

Schimmel  small,  a  aoz.. . 90 

My  Wife’a,  large,  x  doz .  a. 30 

44  small,  a  doz .  1.50 

Snider’s.  No.  3,  2  doz .  .  1.40 


SAL  SODA. 

Bbls.,  400  lbs . . . . . per  too 

Kegs,  130  lbs .  per  too 

'kMb.  boxes,  bulk  or  granulated . 


.80 

95 


SAUCES. 

&  Perrins' —  Pei  du*. 

Woreatershlrc,  quarts . . . . .  7.50 

44  pints . «... . . 4.  so 

44  %  pints . . . .  a. 60 

Snider’s — 

Chill,  No.  16,  x  doz . . .  a.3i 

44  No.  8.  a  doz . . . .  1.40 

Oyster  Cocktail,  No.  16,  9  do*„ . .  a. 35 

44  No  8.  a  do* . .  x.40 

Worcester.  Campbell’s,  No.  8,  9  dos . q6 

North  of  England,  No  8,  a  do*  . . .  8s 

Chef,  3  doz . - . 75 


SODA— BNCARB. 

Per  lb. 

Babbitt's  %s,  25  lb . 

Arm  &  Hammer,  1  lb.  pkgs. .  36  lbs . 05 

“  lA  ‘  36  ‘  -°5 A 

"  l£  “  “  36  *• . 06 

“  I  lb,  and  As  PkKs-.  3®  lbs . 05^ 

"  A  "  “  A*  “  36  “ . °sA 

“  1,  A  and  A  lb  ,  36  lbs . 05^ 

Dwights,  I  lb.  pkgs.,  36  lbs . 05 

“  A  “  “  36  "  . °sH 

•*  lt  “  36  44  . 06 

44  i  and  *4  lb.  pkgs.,  36  lbs . 05*^ 

44  \%yK  and  %  lb.  pkgs. .  36  lbs . 05^  < 

Swan,  kegs  no  lbs . 01^% 

Bi  Carb  ,  bulk . .  -02^ 


SOFT  DRINKS. 

Per  doi. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dox .  2.10 

Sarsaparilla,  extra  quality,  pints,  ■  dox„ .  e.ro 

Blood  Orange,  extra  quality,  pints,  2  dox .  a.  10 

Birch  Beer,  extra  quality,  pints.  2  dos .  s.  10 

Lemon  Soda,  extra  quality,  2  dox .  9. 10 

Root  Beer,  extra  quality,  pints,  s  dos .  s.io 

Sheboygan  Ginger  Ale,  10  doz  crates  or  bbls.  9. 00 
Sheboygan  Ginger  Ale,  2  dox.  in  crate,  per 

crate . . .  *-8o 

Root  Beer  Extract.  Hires’,  1  aos .  i.«5 

Hires'  Root  Beer.  Carbonated,  s  dos . 87 A 

Hires’  Ginger  Ale,  Carbonated,  2  dor . 87JI 

Welch's  Grape  Juice,  case  quarts,  t  doi  . .  4.15 

"  “  pints,  ados. .  4.7s 

“  "  "  X-pints,  2  dox .  4-50 

,f  11  11  4-ounce  6  dox .  5.  oo 

"  "  "  t<-gallons,  8  bottles  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz .  4.00 

11  “  pints,  2  doz  .  4*5° 

“  “  half  pints,  3  oz .  4  00 

“  “  4  oz.,  6  doz .  5.00 

|  per  cent,  discount  on  5  case  lots. 
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CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 


Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  ceut.  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  P.  FORBES,  Coshocton,  Ohio 


Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos- 

9 

quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


This  machine  will  do  fhe  work  of  any  flOO  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  IT.  HBACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


Dried  Beef  Bacon  Slicer 
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For  the  Retail  Grocer 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 


^ PEARL  Z2. 
jijftJ  BORAX  SOAP. 


One  of 
the  famous 
Three  Leaders 


CHAS.  W.  YOUNG  &  CO 


Established  1877 


Makers  of  Soaps  of  Merit 


Philadelphia,  Pa. 


Do  You  Know  Both  Ways  of 
Buying  Teas  and  Coffees? 

One  way  is  to  buy  through  salesmen,  whose  salaries  are 
invariably  added  to  the  cost  of  the  goods. 

The  other  is  to  buy  by  mail,  which  means  no  salesmen’s 
salaries  and  therefore  lower  prices  if  the  seller  is  honest. 

We  will  guarantee  to  sell  you  Teas  and  Coffees  cheaper 
than  any  house  which  sells  through  salesmen.  There’s  no 
magic  about  it :  it’s  a  plain  and  simple  business  proposition. 

Send  for  samples,  or  send  your  own  samples  and  let  us 
match. 

n||DVrr  0  DAD  I  If  ICC  Roas,ers  an(' Packers  Teas  and  Coffees 

UUn  I  tt  &  DflnWIoL  89  front  street,  newyork 

ESTABLISHED  1897 


Swift’s 

Pride 

Cleanser 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Klcenatub,  gross- . - .  »-5«> 

Bon  Ami,  10-centslze . 54  gross  a. so 

Electro  Silicon,  i  doz . per  doi.  .7a 

Putz  Liquid,  large,  3  dor . per  gross  16.50 

«  <•  «*  3  doz . per  doz.  1.45 

«  «  small . per  gross  7.00 

<•  «*  “  . per  doz.  .6a 

Putz  Paste,  large . per  doz.  .53 


LAUNDRY  SOAPS. 

,  , ,  ,  t  Description,  Less  than 

Brand  and  Manufacturer.  Bars.  L,bs.  5  boxes. 

Acme,  Lautz  Bros .  100 

Ark,  Fairbank .  100 

America,  C.  F.  Miller .  72 

Best,  B.  T.  Babbitt .  100 

Borax,  Dreydoppel .  4° 

“  Naptha,  Eavenson .  100 


Pearl,  Young  &  Co .  40 

Novelty,  Day  &  Frick .  40 

Red  Seal.  Tomson .  100 


90 

75 

40 

br.l. 

br.l. 

40 

40 


3-'o 

1.86 

2.90 

3.80 
2.70 

3-9° 

4.90 

2.80 
2.85 
4.00 


Circus. 


5  case  lots.. 


Grand  Pa  Wonder,  Beaver  Sp.Co. 


Glycerine  Tar.. 
Ivory,  P.  &  G.. 


Lenox,  “  . 

Lifebuoy,  Lever  Bros  . 


l’ndry  size 


Mayers,  Elkinton.. 


Oleine,  P.  &  G . . . . 

“  Penna.,  Miller . 

“  Phila.,  Lautz  Bros.. 


“  Conway,  Conway . 

“  Kirk’s,  Kirk  &  Co . 

Monarch,  Miller . 

“  C.  &  C.,  Globe  Sp.  Co . 

Ozone,  Fairchild  &  S . 

Polo,  P.  &  G . 


IOO 

... 

3-90 

70 

2.85 

IOO 

3.60 

IOO 

3.80 

IOO 

4.00 

IOO 

75 

4.00 

3-95 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

i-95 

50 

i-95 

IOO 

10  oz. 

7.00 

IOO 

6oz. 

4.00 

IOO 

12  oz. 

3-50 

50 

2.00 

IOO 

5Ct. 

4.00 

IOO 

6.00 

IOO 

4.00 

50 

37% 

3.00 

IOO 

3-35 

27 

1 .00 

60 

60 

3-  x5 

IOO 

75 

3-9° 

84 

60 

3-50 

60 

60 

2 .00 

72 

60 

3-35 

84 

60 

3-50 

60 

60 

3-3° 

60 

50 

2-75 

60 

2.30 

60 

5Ct. 

2.25 

IOO 

75 

3-95 

120 

2.50 

60 

2.65 

IOO 

75 

3-85 

IOO 

II  oz, 

•  3-50 
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Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets...  .  .  5* 20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  is .  4.00 

Pride  Washing  Powder,  100  5s .  .  3-5° 

Pride  Cleanser,  50  cans .  3  00 


SPECIALTIES. 

Anker’s  Boolllon  Capsule* . _ .  3  •°° 

Mustard — Prepared. 

Per  doz. 

Campbell’s,  Jar,  a  doz . 9° 

Campbell's,  with  spoon,  new . 9° 

Gulden’s,  No.  6,  with  spoon,  a  dox .  i  05 

Beer  Mug,  fancy,  large  sixe,  a  dox . ’5 

Milk  Jar,  glass  top,  a  doz . 

Water  Tumblers,  glass,  No.  xo,  4  dor . 45 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . ,c>54 

Allspice . °7 

Cloves . >5 

Mace . s» 

Nutmegs,  large . 20 

“  medium . *7 

Cinnamon  Bark,  Canton . 

“  Java  Thin  Quills,  5-lb.  rolls..  .34 

*'  Saigon . ..  -to 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . ia 

Green  Ginger  Root . 


P.  &  G.  Naptha,  P.  &  G . 

Quaker  City,  Eavenson . 

Sapolio,  E.  Morgan .  36s  Kr0-  9-°° 

*•  “  .  72s  gro.  9.00 

Star.  Pt&G .  100  75  3.50 

Sunlight,  Twin,  Lever  Bros .  ioo  ...  4.00 

Scouring,  Young  &  Co .  48  •••  1-85 

Sunny  Monday .  100  ...  4.00 

Velvet,  P.  &G .  100  iooz.  3  85 

White  Chief. .  100  ...  4.00 

“  *•  .  50  ...  2.10 

Windsor  . .  100  100  4  00 

Swift  &  Co. — 

Pride,  100  12  . .  3-6° 

Borax,  100  12  . .  3-®5 

Naphtha,  100  12  oz .  3  85 

Old  Mill,  100  12  oz . .  2.90 

Wool,  100  6  oz .  4-o° 

Wool,  100  10  oz .  6-75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soaps. 

American  QueenVioiets,  2  cakes  inbox,  dz.bxs  .75 

Rread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  peril) . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .70 
Elder  Flower,  5!4  oz.cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  roo  cakes .  4.00 

Glycerine,  50-5  c.  cakes  per  pail .  2.00 

Hand  Sapolio,  gross,  per  box .  2.25 

Lava,  100  cakes .  3  ^5 

•‘  50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss.  jergens,  too  cakes,  per  box .  3.85 

Haskin's  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

“  100  “  “  .  3.60 

Witch  Hazel,  3  cakes  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 


Soap  Powder. 

Brytme,  48  cans . .  3.25 

Soapine  No.  1,  36  is . Per  box  2.50 

2,  100  7-oz .  “  2  50 

*'  3,  IOO  12-OZ .  “  4-10 

Pearline,  36  10-cent  i-lb.  pkgs .  “  2.85 

“  72  5-cent  8-oz.  pkgs .  “  2.85 

“  100  4-cent  6-oz  .  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4.50 

*•  100  12-oz .  “  4  00 

Babbitt's  1776,  100  6  oz .  "  2.  so 

Young's  Pearl  Borax,  60s .  “  3.60 

Snow  Boy.  60  is .  "  2.40 

“  244s .  “  4.00 

30  No.  2  pkgs.  to  box .  “  2.40 

Kirkoline,  24  4s .  li  3.65 

“  100s .  “  3.30 

Granma,  2  for  5, 100s .  2.00 

Bee,  100  i-lb.  pkgs .  .  3-9° 

Eavcnson’s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

“  Blue,  100  12-oz .  4-9° 

I mperial  Cleanser,  6  doz . Per  doz.  .  45 

Star  Naptha,  100  5s .  3.75 

Miller’s  Powerinc,  100s . Per  case  3.75 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

"  *6 10-cent  "  .  “ 

Duryea's,  40-lb-.  *-lb-  packages.- . 

ao-l'o.,  “  . 

Niagara,  40-lb.,  "  . 

Cream,  48-ib.,  “  . - . 

Kingsford’s,  40-lb.,  "  . 

“  20-lb.,  “  - . - 


1.80 
2.70 
■  o8« 
.08K 

3.63 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  s-cent  packages . 92 

Gilbert's  Laundry  40-lb  boxes . 03% 

“  Patent  Giobs,  crates,  12  6-lb.  wd.  bxs.  .06 

“  Linen  Gloss,  3-lb.  cartons . 05 

Kingsford’s,  Pnre,  3-lb.  cartons . 06M 

“  Pure  Gloss,  40  i-lb.  packages .  06% 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 0854 

Duryea’s,  Superior,  3-lb.  cartons . 06% 

Satin  GIobs,  lb.  packages . 07# 

“  Superior  B,  bulk . "4/5 

“  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs.  .0854 

Niagara,  laundry,  50  lb.  bulk . 03^ 

“  i-lb.  packages,  48  lbs . °5J4 

"  3-lb.  cartons,  48  lbs . 05^ 

"  6-lb.  boxes . °6 

Celluloid,  64  10-cent  packages .  4  •  75 

“  64  5-cent  “  .  *  40 

Elastic,  64  10-cent  packages .  5-2o 

“  64  5-cent  “  .  a.6o 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .  63 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  54 -gross .  4-5° 

“  “  large,  “  .  7.*o 

“  Liquid,  large,  “  .  7- 20 

“  ••  small,  “  .  5-zJ 

Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . 54  gro.  1.15 

tslectric  Paste  W -gross  Lores- . .  4.50 

Magic  Pasto,  y-gross  boxes- . - .  4. 75 

Climax  Enamel,  54 -gross . - . per  gross  10.50 

B!ack  Jack,  ^-gTOSS . .  "  7.50 

Rising  Son . - . .  “  5-75 

Sun  Paste,  s-cent  size . —  "  4-50 

“  10-cent  else . .  “  7.20 

X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  of  -gross .  1.25 

Per  box  of  54-gross .  2.50 

14  dozen  to  gross .  J  •  00 

10-cent  size.  No.  10,  per  box  of  54  -gross .  2.25 

Per  box  of  54-gross . - .  4-50 

Per  grosB .  9- 00 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

0  60  “  .  “  105 

“  75  “  .  “  x-35 

“  90  “  .  *'  1.70 

“  100  **  .  1  75 

Coils  or  Spools . per  lb.  .10% 

Jute—  Per  lb. 

Coils  on  spools . 08 1^ 

Tie  Yarn—  Per  lb. 

5  lb.  bales . . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico- 

Fancy,  A.  &  Co . 

Choice . 25 

Special . . 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . . 

Glucose. 

Best;  for  confectionery .  2.60 


HONEY. 

Sdser's,  lunch  bottles,  s  doz., . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Scbknmel's,  10-oz.  bottles,  2  doz.  in  case .  1.45 

'•  6-oz.  “  “  “  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason's  Quart  Jars —  Per  doz 

4  doz.  In  barrel . 9S54 

1  doz.  In  case . 95 

Lyle’s  Imported,  No.  2  cans,  3  doz .  190 

Globe,  No.  3  tins,  2  doz . 85 

Globe,  No.  *54  tins,  2  doz .  1 .°° 

Globe,  No.  5  tins,  1  doz .  z.95 

Globe,  No.  10  tins,  54  doz .  i-8o 

Banner,  in  jars,  compound . 9254 

White  Clover,  in  jars,  compound.., . 95 

•Karo,  zo-cent  size,  a  doz . per  case  1.9a 

Xaro,  35-cent  size,  1  doz .  “  *-3,5 

Duff’s  Molasses—  doz. 

Gal.  cans,  screw  cap,  54  doz.  to  case .  6.60 

U-gat.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt,  cans,  screw  cap,  a  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  54  doz. 

to  case . ••••••  5- 20 

No.  s  cans,  short  j$-gnl.,  screw  cap,  1  doz. 

to  case . 

Full  qt.  cans,  plain  top,  1  doz.  to  case .  1.40 

No.  e  cans,  2  lb.  size,  plain  top,  3  doz.  to 

case . . . 9754 

Red  River — 

No.  254  cans,  lb.  size,  plain  top,  e  doz. 

to  case .  *-°° 

Stromeyer’s— 

Penn  Mar  Table  Syrup,  is .  4  ■ 20 

Penn  Mar  Table  Syrup,  2s .  3  • 60 


MAPLE  SYRUP. 

Vermont,  gal.  tins . - . per  gal.  1.25 

“  54-8*1.  tins .  7-75 

Hazen’s,  qt.  bottles .  4  °° 

“  pt.  bottles .  2 -40 


WOOD  AND  WILLOW  WARE. 
Brooms. 


SUNDRIES. 

Bird  Food — 

Rosenstein.  40  packs . per  pkge.  .0654 

Weikel’s,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Re  1,  36  packages .  “  .60 

Silver,  36  “  .  "  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .4254 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  54-gross  case, 

assorted,  6,  8,  10s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  ‘  -31 

10-oz .  “  -35 

Matting  Tacks — 

No.  10,  steel. .  . per  doz.  .12 

No.  11,  steel .  “  .17 

No.  12.  steel .  11  . 18 

Fli-Stickon,  Fly  Ribbon . per  gross  4  80 

Fli-Stickon,  14-gross  display  carton .  1  20 

Fly  Paper,  Tanglefoot . per  case  2.70 

“  Sticky,  10  cartons .  2  15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  “  “  10  cartons .  “  2  35 

Wax,  White  and  Yellow . per  lb.  .30 


No. 
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Buckets. 

Per  doz. 

Electric,  3  hoops .  1.75 

Painted,  2  “  flat . . . . .  1.55 

“  3  “  “ .  z-75 

Galvanized,  12  qt .  2.00 

“  14  qt .  2.  25 

Indurated  Fibre .  . .  2.90 

Butter  Dishes. 

No.  M 

1,  Solid  oval...—. . . -■■— . .  1. 10 

2,  “  . — .  1-45 

3,  “  .  i65 

5,  “  .  *■ -1* 

1,  Wire  ends.- .  1.15 

3.  “  . - . - .  z-5« 

Picnic  Plates,  8  in .  2.20 

“  9  in .  2.5s 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . . . 5a 

Tibbals  Clothesline  Hooks . per  doi.  .35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz- 

170,  solid  back .  1.25 

75,  “  “  I-I5 

25,  “  “  9° 

75  X,  Solid  back .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1.00 

3,  Medium . 9° 

4,  Grass  . 88 

5,  Grass . 45 

6,  Grass . . .  1  •  i5 

Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o,  Best  prepared  Mexican  fibre .  1.25 

“  -21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers—  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20 

“  7,  All  pure  bristles  and  full .  1.85 

•*  16  “  “  “  socket  daub,  sol. bk.  2  40 


Wall  Brushes. 


7-in.  Tampico 
No. 


8,  Family . 

8,  Hustler . 

8,  A . 

10,  A . 


Per  doz. 

•45 
•  -95 

.  1. 10  ( 

■  1-75 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  10 c.  size . 95 

8,  Gray,  patent  h Ore .  t-55 

18,  All  horse  hair .  r  9° 

21,  “  “  “  white  tipped .  2.25 


Per  doz. 
4.10 


6,  R.  P.,  fancy . 

”  7.  “  “  . 

“  3,  Hurl . 

“  4,  “  . 

“  5,  “  . 

“  6,  “  . 

Clipper . . . 

Gem . 

Fancy  No.  6  Perfection .  4 

Diam  No.  7  (Royal)  ebony  stained  handle .  4  95 

Lehigh .  4  J5 

Nu  x  6 .  4  0° 

No  brand .  4  25 


Washboards. 

Single  Zinc-  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

“  iot.  Tidal  Wave . . .  2  65 

123,  Seal  Globe .  2.40 

“  786,  Leader .  2-5° 

•'  41,  A .  2  50 

"  940 .  3- 10 

Double  Zinc—  Pel  doz 

No.  56,  Red  Cross  Swing.  Protector .  3.75 

“  80,  Double  Seal  G1  -be,  “  3*3° 

“  85,  Double  Stag,  Wide  Head .  3.00 

“  687,  Double  Leader  Swing,  Protector...  310 


TOBACCOS— PLUG. 


Deer  Skin,  9  and  x6  lb . - . 

jolly  Tar,  5, 10,  15  and  25  lb* . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidsick . . . 

Spear  Head .  44 

Standard  Navy .  37 

Toddy . . . 

Vinco . 3® 

Town  Talk . 3» 


Perth. 

•37 

•39 

•39 

:n 


SMOKING  TOBACCO. 


Duke’s  Mixture... 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

Miner's  Extra . 

Pipe  Smoking . 

Red  Indian . . 


YEAST  CAKES. 


Per  lb. 
39 

n 

39 
*9 

39 
39 

3* 

39 
39 
35 
39 
23 


Compressed  . 

Magic,  r54  doz.  packages . 

Yeast  Foam,  x 54  d°l . 


. per  das. 

. per  box 


.!( 

3* 

3» 
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Trouble  Ahead  for  Colored  Oleo  in 

Pennsylvania 


State  Dairy  and  Food  Department  Has  Henceforth  Permitted 
Its  Sale  Because  the  Color  Came  From  a  Natural  Ingredi¬ 
ent,  and  That  Kind  of  Oleo  Was  Taxed  as  Uncolored  by 
the  United  States  Government.  Is  Now  Persuaded  That 
Pennsylvania  Law  Forbids  Sale  of  Colored  Oleo  No  Matter 
How  Colored,  and  Will  Revoke  Licenses  of  Firms  Selling 
Colored  Article. 


There  is  probably  some  trouble 
ahead  for  the  Philadelphia  con¬ 
cerns,  and  also  for  those  in  Penn¬ 
sylvania,  outside  of  Philadel¬ 
phia,  who  have  been  selling  col¬ 
ored  oleomargarine.  The  leading 
retail  concerns  in  Philadelphia 
who  are  doing  this  are  Gimbel 
Bros,  and  the  Eastern  Provision 
Co.  Up  to  the  present  time  the 
State  Dairy  and  Food  Depart¬ 
ment  has  permitted  the  sale  of 


yellow  oleomargarine  on  the 
ground  that  it  was  colored  with 
a  natural  ingredient  and  was 
therefore  taxed  as  uncolored  oleo 
by  the  Federal  Government. 
There  is  information  now,  how¬ 
ever,  that  the  State  Department 
intends  to  adopt  a  radically  dif¬ 
ferent  course  from  now  on. 

In  Pennsylvania  the  sale  of 
oleomargarine  is  forbidden  in 
toto  if  it  shall  be  colored  in  imi¬ 


tation  of  yellow  butter.  The 
oleo  interests  say  this  means 
artificially  colored,  and  if  the  color 
comes  from  some  natural  ingredi¬ 
ent  the  law  cannot  touch  it. 
In  confirmation  of  this  view,  they 
point  to  the  Internal  Revenue 
Department,  which  in  spite  of 
the  fact  that  the  law  taxes  arti¬ 
ficially  colored  oleo  io  cents,  im¬ 
poses  on  oleo  which  is  colored  by 
some  natural  ingredient,  such  as 
butter,  cotton  oil  or  palm  oil,  a 
tax  of  only  ]/\  cent  per  pound. 

Up  to  this  time  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart¬ 
ment  has  accepted  this  view  of 
the  law  and  has  allowed  Gimbel 
Bros,  and  all  other  concerns  who 
chose  to,  to  sell  oleo  which  at 
times  has  been  even  more 
highly  colored  than  butter.  The 
butter  men  of  the  State  are  now 
making  strenuous  protests  against 
this,  and  Dairy  and  Food  Com¬ 
missioner  Foust  has  informed 
I  the  Philadelphia  butter  men  that 


from  now  on  he  proposed  to  pre¬ 
vent,  if  he  could,  the  sale  of  any 
oleomargarine  which  was  colored 
at  all  in  semblance  of  butter,  no 
matter  where  the  color  came 
from.  To  that  end  he  will  here¬ 
after  issue  revocable  licenses  only. 
In  all  licenses  issued  from  now  on 
will  be  included  a  clause  that  they 
are  to  cover  the  sale  of  uncol¬ 
ored  oleo  alone.  Commissioner 
Foust  takes  the  ground  that  if 
under  such  a  license  the  licensee 
sells  oleomargarine  that  contains 
any  color  whatever,  the  license 
can  be  revoked  and  the  seller  put 
out  of  business.  The  Pennsyl¬ 
vania  Pure  Butter  Protective  As¬ 
sociation  will  aid  the  campaign 
and  will  take  an  active  part  in 
gathering  evidence. 

There  is  no  doubt  that  the 
sales  of  colored  oleomargarine  are 
rapidly  and  continually  increas¬ 
ing.  The  demand  in  Philadelphia 
alone  undoubtedly  affects  the 
butter  market. 


“Grocery  World  and  General  Merchant’s” 
Staff  Correspondent  Tours  Through 
Local  Associations  of  Pennsylvania 

Will  Visit  Various  Retail  Merchants’  Associations  of  the  State  to 
See  What  They  Are  Doing,  and,  if  Possible,  Inspire  Them 
to  Renewed  Endeavor.  Two  District  Conventions  at  Easton 
and  Bangor. 


Staff  Correspondence  of  the  Grocery  World  and 

General  Merchant. 

Easton,  Pa.,  May  5,  1910. 

The  Retail  Grocers’  Protective 
Association  held  its  second  annual 
meeting  and  bancpiet  on  Monday 
evening.  May  2d,  and  elected 
officers.  The  reports  of  the 
officers  showed  the  association  to 
be  in  good  condition  and  that  the 
benefits  derived  from  the  organ¬ 
ization  were  many. 

The  following  officers  were 
elected :  President,  J.  W.  Gilds ; 
first  vice-president,  George  Kline  ; 
second  vice-president,  Ernest  W. 
Sandt ;  third  vice-president,  Jacob 
Stein ;  fourth  vice-president,  M. 
L  Clewell ;  recording  secretary, 
IT.  F.  Arnold ;  financial  secretary 
and  treasurer,  I7.  A.  Oyer ;  board 
of  directors,  Howard  Osterstock, 
W.  S.  Lerch. 

After  the  close  of  the  business 

session  the  members  and  guests 

© 

assembled  in  the  large  banquet 
hall  of  the  Franklin  House,  where 
a  fine  menu  had  been  prepared. 


J.  W.  Gilds,  the  president  of  the 
association,  acted  as  toastmaster, 
and  the  following  gentlemen  were 
called  upon  to  respond  to  toasts : 
Charles  Stauffer,  secretary  of  J. 
A.  Eberts  &  Co.,  of  Bethlehem, 
“Association  Work:  Its  Rights 
and  Good  Fellowship.”  Mr. 
Stauffer  delivered  a  very  instruct¬ 
ive  address  on  the  many  advan¬ 
tages  of  association,  showing  that 
since  the  organization  of  the  vari¬ 
ous  associations  in  the  field  that 
his  house  covered  there  was  less 
destructive  business  rivalry  than 
ever  before,  the  result  being  that 
both  jobbers  and  retailers  were 
the  gainers.  He  also  told  of  the 
wonderful  good  organization  had 
been  to  the  jobbers.  Instead  of 
having  fear  of  one  another, 
which  was  the  case  several  years 
ago,  now  the  three  jobbers  selling 
the  trade  in  that  field  work  hand 
in  hand,  and  through  their  good 
fellowship  are  better  able  to  hold 
the  good  will  of  their  trade. 

Charles  Magee,  of  Magee  Bros., 


“C  0-0  p  e  r  a  t  i  o  n  and  Advance¬ 
ment”  ;  William  A.  Titus,  of  H. 
G.  Tombler  Grocery  Co.,  “Or¬ 
ganization  Work,”  and  Fred.  R. 
Drake,  of  Drake  &  Co.,  whole¬ 
sale  grocers,  “Board  of  Trade  and 
Advancement  of  City.”  Mr. 
Drake  showed  the  right  spirit  of 
working  in  harmony  with  the  re¬ 
tailers  by  inviting  on  behalf  of  the 
wholesalers  any  complaint  that 
any  retailer  of  Easton  had  to 
make  about  unfair  treatment  re¬ 
ceived  at  their  hands.  He  also 
promised  to  stop  selling  direct  to 
the  hotel  and  restaurant  keepers 
if  the  retail  grocers’  association 
requested,  but  pointed  out  that 
these  people  would  buy  outside 
of  Easton  if  the  jobbers  would 
not  sell  them,  and  felt  sure  that 
as  the  merchants  themselves  be¬ 
lieved  in  home  buying,  and  as 
such  a  request  would  mean 
money  spent  out  of  town,  the  at¬ 
titude  the  retailers  had  taken  on 
this  question  was  wrong  and 
would  not  be  for  the  advance¬ 
ment  of  the  city. 

On  the  Wednesday  evening 
before  this  the  regular  quarterly 
convention  of  the  Retail  Mer¬ 
chants’  Associations  of  the  Dela¬ 
ware  and  Lehigh  Valleys  had  oc¬ 
curred  at  Bangor.  A  banquet  was 
served  to  one  hundred  and 
twenty-five  guests  and  several 
fine  addresses  were  made. 

The  meeting  in  the  evening 
was  opened  by  W.  C.  Weber, 


who  gave  way  to  John  Wilhelm* 
president  of  the  Bangor  local  as-  ‘ 
sociation.  C.  C.  Sauerwine,  of 
Pen  Argyl,  was  elected  secretary.’* 
The  minutes  of  the  last  meeting 
at  Slatington  were  read  by  C.  L. 
Harvey. 

The  first  address  was  made  by 
J.  W.  Gilds,  of  Easton,  who  told 
of  the  work  of  the  Easton  Asso¬ 
ciation.  He  stated  his  belief  in 
the  separation  of  the  various 
businesses  in  forming  of  associ¬ 
ations. 

The  first  discussion  was  on  the 
subject  “How  Can  a  Local  Asso-] 
ciation  Support  a  Collector  of  De¬ 
linquent  Accounts?”  George  j 
Kline,  of  Easton,  was  called  on 
to  start  the  discussion,  and  sug¬ 
gested  the  plan  that  a  man  could 
be  employed  in  the  capacity  of 
both  secretary  and  collector,  the  1 
work  of  the  secretary  to  be  done 
on  a  salary  and  the  work  of  col-  ; 
lecting  to  be  paid  for  on  a  com¬ 
mission  basis.  Other  speakers 
were  C.  E.  Sauerwine,  of  Pen 
Argyl ;  J.  O.  Haines,  of  Slating- 
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If  you  don,t  sell  Rennet,  could 

you  sell  it? 

If  you  do  sell  it,  could  you  sell 

more  of  it? 

If  your  answer  to  the  first  question  is  no,  and  your  answer  to 
the  second  is  yes,  or  uncertain,  then  you’ll  be  interested  in  SHINN’S 

LIQUID  RENNET. 

SHINN’S  RENNET  pays  the  retailer  an  even  hundred  per 
cent.,  but  that  alone  isn’t  enough  to  make  you  sell  it.  Before  you 
sell  it  be  sure  for  everybody’s  sake  it’s  the  best  rennet  made. 
Go  as  far  as  you  like  in  that;  the  further  you  go  the  surer  you  are  to 
come  back. 

One  pointabout  SHINN’S  RENNET  is  its  scrupulous  cleanliness. 
Without  doubt  it  is  the  cleanest  rennet  made.  But  even  that  isn’t 
enough  of  itself.  Here’s  the  main  thing — it  makes  junkets,  curds 
and  whey  in  from  two  to  five  minutes — makes  them  rich  and  even — 
and  it  is  guaranteed  against  spoilage. 

There  are  hundreds  of  grocers  who  won’t  let  any  other  rennet 
inside  their  stores. 


Shinn  &  Kirk 

1400  Spruce  Street,  =  Philadelphia 
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ton  ;  J.  W.  Gilds,  of  Easton,  and 
Josiah  Cole,  of  Bangor. 

On  Wednesday  evening  I 
visited  the  Sayre  Business  Men’s 
Association,  which  held  their 
annual  election.  The  following- 
officers  were  elected  for  a  term  of 
one  vear :  President,  D.  Cleary ; 
vice-president,  O.  N.  Nicholson ; 
secretary,  F.  J.  Taylor;  treasurer, 
C.  L.  Burlingham. 

The  retiring  president,  F.  E. 
Sager,  spoke  of  the  poor  help 
given  him  by  the  members  in 
making  the  organization  a  suc¬ 
cess,  and  asking  that  every  mem¬ 
ber  of  the  association  put  his 
shoulder  to  the  wheel  for  the  new 
president.  Mr.  Sager  told  of 
members  who  complained  of  not 
getting  any  good  out  of  the  asso¬ 
ciation,  and  he  cited  cases  where 
old  bills  had  been  collected  for 
them,  and  since  the  rating  system 
had  been  put  in  operation  the  loss 
from  dead  beats  had  been  re¬ 
duced. 

Mr.  D.  Cleary  told  of  the  prog¬ 
ress  made  by  the  association  in 
inducing  the  Lehigh  Valley  Rail¬ 
road  to  assist  in  collecting  bad 
accounts.  The  division  superin¬ 
tendent  promised  to  do  his  best 
to  collect  bills  presented  by  the 
secretary. 

Mr.  O.  N.  Nicholson,  superin¬ 
tendent  of  the  Sayre  Electric 
Light  Co.,  told  of  the  workings 
of  the  Lykens  Valley  Associa¬ 
tion,  stating  that  since  the  form¬ 
ing  of  this  association  the  mer¬ 
chants  had  benefited  in  many 
ways  by  the  bringing  in  of  a 
number  of  new  manufacturing 
plants  and  the  publicity  given  the 
valley  had  attracted  many  new 
residents. 

A  general  discussion  was  held 
by  the  members  as  to  the  best 
way  of  assisting  in  the  passing  of 
the  garnishment  bill.  It  was  de¬ 
cided  to  hold  a  special  meeting  of 
the  associations  of  Sayre  and 
Athens  and  invite  the  representa¬ 
tive  from  that  district  to  be  pres¬ 
ent  and  show  him  the  need  of  the 
bill,  also  to  ask  the  other  associ¬ 
ations  to  do  the  same. 

W.  H.  Naylor,  of  the  “Grocery 
World  and  General  Merchant,” 
spoke  of  the  value  of  the  State 
Association  lo  the  local  organiza¬ 
tion,  and  the  value  of  trade  publi¬ 
cations  to  the  retailer,  sa>»ing  in 
part  that  without  the  State  Asso¬ 
ciation  the  local  would  never  be 
able  to  have  laws  enacted  that 
would  better  the  conditions  of  the 


retail  business.  He  also  urged 
Sayre  'to  send  a'  representative  to 
the  next  State  convention  instead 
of  complaining  about  the  inactiv¬ 
ity  of  the  State  organization.  He 
also  pointed  out  that  unless  the 
retailer  within  the  next  several 
years  was  able  to  conduct  busi¬ 
ness  on  a  smaller  percentage  of 
profit  by  eliminating  a  number  of 
expenses  that  he  was  under  to¬ 
day,  he  as  a  middleman  must  go 
out  of  business,  as  the  live,  up- 
to-date  merchants  who  w.ere  in 
closer  touch  with  the  markets 
would  take  his  place.  The  latter 
type  of  merchant  was  in  a  better 
position  to  conduct  his  business 
at  a  smaller  margin  of  profit.  Mr. 
Naylor  urged  retailers  to  read 
trade  papers,  for  after  all  that  was 
the  only  way  the  merchant  could 
be  informed  of  the  modern  meth¬ 
ods  of  conducting  his  business  at 
a  profit. 

William  H.  Naylor. 


Oleo  Factories  So  Clean  That 
Workmen  Cannot  Grow 
Beards  or  Swear. 


So  Says  an  Ohio  Manufacturer  Before 
the  Congressional  Committee  on  Oleo 
Bills.  Head  of  Capital  City  Dairy  Co. 
Says  Butter  Price  Would  Drop  if  Oleo 
Tax  Were  Reduced. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

May  4,  1910. 

The  hearings  on  the  oleomar¬ 
garine  bills  have  been  resumed, 
but  only  one  witness  has  been 
heard  so  far.  He  is  H.  C. 
Pirrung,  of  the  Capitol  City 
Dairy  Co.,  Columbus,  Ohio. 
When  Mr.  Pirrung  took  the  stand 
he  was  told  by  Chairman  Scott 
that  he  need  spend  no  time  on 
the  question  of  the  cleanliness 
and  wholesomeness  of  oleomarga¬ 
rine,  as  it  was  conceded  that  in 
these  respects  it  was  all  right. 


Propose  to  Popularize  Porto  Rico  Coffee 
in  This  Country  by  Mailing  Two- 
pound  Packages  to  Consumers. 

Unique  and  Apparently  Questionable  Enterprise  Likely  to  Be 
Undertaken  Shortly.  Government  Supposed  to  Be  Behind 
Plan  to  Give  It  Free  Mail  Facilities. 


The  following  interesting  dis¬ 
patch  appeared  in  the  Philadel¬ 
phia  “Public  Ledger”  and  some 
other  Northern  papers  a  few 
days  ago : — 

Coffee  Free  by  Mail. 


Plan  Evolved  to  Help  the  Planters 
of  Porto  Rico. 


(Special  Telegram  to  the  Public 
Ledger.) 

WASHINGTON,  April  27.— War 
Department  officials  who  have  been 
umch  exercised  over  the  distress  in 
Porto  Rico  from  the  failure  of  the 
market  for  the  island’s  chief  crop, 
coffee,  are  about  to  submit  to  Con¬ 
gress  a  plan  aimed  at  reviving  that 
dying  trade. 

It  is  nothing  less  than  that  the 
privilege  of  franking  through  the 
mails  packages  of  Porto  Rican  cof¬ 
fee  weighing  not  more  than  two 
pounds,  to  be  given  to  its  producers 
for  a  period  of  six. months.  It  is 
almost  wholly  a  question  of  tariffs 
that  has  put  Porto  Rican  coffee  out 
of  the  market.  It  is  a  coffee  which 
was  used  very  largely  in  Spain  and 
in  the  principal  restaurants  in 
France. 

In  this  country  it  has  never  had 
much  of  a  market.  But  when  Porto 
Rico  became  United  States  terri¬ 
tory  it  lost  the  advantage  it  had  in 
the  Spanish  market  and  now  has 
lost  its  chance  in  France.  It  has 
been  unable  to  meet  the  competi¬ 


tion  o.f  the  cheaper  Brazilian  cof¬ 
fee  without  some  tariff  advantages. 

Since  this  plan  is  of  consider¬ 
able  importance  to  all  classes  of 
the.  grocery  trade  in  this  country, 
the  “Grocery  World  and  General 
Merchant”  has  made  some  effort 
to  obtain  some  information  about 
it.  The  effort  has  not  had  much 
success,  however.  The  Governor 
of  Porto  Rico,  Hon.  George  R. 
Colton,  is  now  in  New  York  City. 
It  was  learned  during  the  week 
that  a  combination  has  been 
effected  between  two  organiza¬ 
tions  of  Porto  Rico  coffee  grow¬ 
ers  and  merchants,  and  that  con¬ 
siderable  money  will  be  spent  to 
exploit  Porto  Rico  coffee  in  the 
United  States.  The  plan  will  be 
!  operated,  according  to  informa¬ 
tion  received,  through  a  retail 
I  company  of  New  York  City 
called  the  Yilfa  Alba. 

Any  plan  to  establish  Porto 
Rico  coffee  by  large  free  distri¬ 
bution  through  the  Post-Office 
Department  would  probably  call 
forth  some  strenuous  protests 
from  the  trade. 


Another  member  of  the  commit¬ 
tee,  however,  said  he  did  not 
agree  that  oleomargarine  was 
wholesome  and  cleanly,  and 
quoted  from  some  testimony 
given  before  Congress  several 
years  ago  to  sustain  his 
position.  Mr.  Pirrung  said  that 
the  Food  Commissioners  have 
been  so  hot  on  the  trial  of  manu¬ 
facturers  of  oleo  that  it  became 
an  absolute  necessity  for  them  to 
have  their  factories  scrupulously 
clean. 

Mr.  Pirrung  explained  in  detail 
the  method  of  manufacture  of 
oleo  as  carried  on  in  his  factory. 
He  said  that  cleanliness  is  prac¬ 
ticed  to  the  limit,  and  that  every 
two  weeks  there  is  a  fingernail 
inspection  and  if  a  man  is  caught 
with  dirty  nails  three  times  he  is 
discharged.  Moreover  the  work¬ 
men  are  always  clean  shaven  and 
they  are  not  allowed  to  grow  any 
form  of  hair  on  their  faces.  This 
oleo  is  packed  in  clean  new 
wooden  boxes. 

The  workmen,  he  said,  were 
not  allowed  to  use  tobacco  in  any 
form  and  immoral  language  and 
swearing  was  never  permitted  in 
the  factory. 

The  witness  said  that  if  the 
present  restrictions  on  oleo  were 
removed  the  price  of  butter  rvould 
come  down. 

He  added  that  it  is  impossible 
for  the  manufacturer  of  oleo  to 
sell  his  product  fraudulently,  as  he 
is  continually  watched  by  agents 
from  the  Internal  Revenue  Bu¬ 
reau,  the  Department  of  Agricul-| 
ture  and  of  the  State  Food  Com¬ 
missioners.  However,  he  con¬ 
tended  that  oleo  was  colored  uni¬ 
formly  yellow  before  the  butter! 
people  began  coloring  their1 
product  uniformly  butter  color 
and  therefore  the  oleo  people  did 
not  undertake  to1  imitate. 

The  witness  did  not  object  to t 
the  quarter  cent  tax,  but  he  said1 
that  the  10-cent  tax  is  the  one 
objected  to  by  the  trade,  and  itj 
is  under  the  10-cent  tax  provision 
that  most  of  the  frauds  appear. 
He  reminded  the  committee  that 
while  the  2-cent  tax  law  was  in 
force  the  percentage  of  frauds 
were  2  per  cent. 

Holt. 


The  first  nearby  cauliflower  is 
in  market  and  $10  per  barrel  was 
asked  for  it.  As  soon  as  the  sup¬ 
ple  increases  the  price  will  very 
materially  decline. 
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More  Arguments  Against  Net 
Weight  Bill. 


Congressional  Committee  Hears  Repre¬ 
sentatives  of  Kellogg  Toasted  Corn 
Flake  Co.  and  District  of  Columbia 
Wholesale  Grocers’  Association  Tell 
Why  Above  Bill  and  Another  Bill 
Would  Harm  Their  Interests. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

May  6,  1910. 

On  Wednesday  the  Committee 
on  the  District  of  Columbia  heard 
additional  arguments  why  the 
bills  requiring  food  packages  sold 
within  the  District  of  Columbia 
to  bear  their  net  weight  upon  the 
labels,  and  requiring  manufac¬ 
turers  and  jobbers  to  sell  any¬ 
body  with  the  price,  should  not 
pass.  A  representative  of  the 
Kellogg  Manufacturing  Co.  and 
a  lawyer  for  the  Wholesale  Gro¬ 
cers’  Association  of  the  District 
of  Columbia  were  the  only  wit¬ 
nesses. 

Ellis  L.  Howland,  of  Battle 
Creek,  Mich.,  for  the  Kellogg 
people,  said  that  his  company  re¬ 
fused  to  sell  to  retailers  direct, 
but  that  thefir  contracts  are  all 
made  with  wholesalers.  The  con¬ 
tract  made  with  the  wholesaler 
stipulates  the  method  of  sale,  and 
if  a  dealer  is  found  breaking  this 
contract  the  Kellogg  people  will 
refuse  to  supply  him  with  their 
products  in  the  future.  A  form 
of  this  contract  with  the  dealers 
was  made  a  part  of  the  record, 
after  a  little  hesitation  on  the  part 
of  the  witness. 

Discussing  his  power  to  make 
a  contract,  Mr.  Howland  said  that 
certainly  a  manufacturer  is  at 
liberty  to  sell  to  whoever  he 
pleases  and  not  to  sell  to  those  he 
does  not  choose.  He  further  said 
that  it  was  never  the  intention  of 
his  company  to  sell  a  certain 
weight,  but  certain  sizes  and 
boxes  were  filled  regardless  of 
their  weight  or  of  the  varying 
contents.  He  did  not  think  it 
necessary  that  the  contents  should 
be  marked  on  the  outside. 

P.  M.  Brown,  attorney  for  the 
Wholesale  Grocers’  Association 
of  the  District  of  Columbia,  said 
that  his  association  objected  to 
both  the  labeling  and  vending 
bills.  He  explained  that  the  asso¬ 
ciation  had  been  in  existence 
about  thirty  years  ancl  that  its 
object  is  largely  social,  having  no 
by-laws,  constitution  or  set  pro¬ 
cedure. 


Mr.  Brown  contended  that  to 
label  the  contents  on  a  package  is 
a  very  impractical  thing  to  do, 
owing  to  the  large  variation  with 
the  season  and  conditions.  In 
fact  this  could  not  be  done  unless 
a  very  large  range  of  variation 
would  be  permitted  under  the 
law.  On  the  other  hand  he  fore¬ 
saw  that  the  law  would  result  in 
many  prosecutions  which  should 
not  take  place. 

To  force  the  labeling  regula¬ 
tion,  he  claimed,  would  put  all 
the  wholesale  merchants  in  the 
District  out  of  business  and  retail 
merchants  would  send  to  Alex¬ 
andria  and  Baltimore  for  their 
supplies.  Holt. 


Oil  Trust  Can’t  Sell  Oil  in 
Tennessee. 

The  decree  of  the  Supreme 
Court  of  Tennessee  ousting  the 
Standard  Oil  Co.  of  Kentucky 
from  doing  business  in  the  State 
of  Tennessee,  was  last  Monday 
affirmed  by  the  Supreme  Court 
of  the  United  States.  The  pro¬ 
ceedings  were  begun  in  1907  un¬ 
der  the  Tennessee  anti-trust  act. 
The  charges  against  the  Standard 
originated  out  of  a  transaction 
at  Gallatin,  Tenn.  The  Standard 
of  Kentucky  had  oil  stored  in 
tanks  in  Tennessee,  from  which 
it  procured  a  supply  to  serve 
merchants  throughout  various 
sections  of  the  State.  The  Evans¬ 
ville  Oil  Co.,  of  Evansville,  Ind., 
sent  a  salesman  to  Gallatin  to 
sell  oil.  He  obtained  a  number 
of  orders,  whereupon  the  agent 
of  the  Standard  Oil  offered  to 
give  the  merchants  10  gallons  of 
oil  per  barrel  tocountermand their 
purchase  orders  with  the  Evans¬ 
ville  Oil  Co.  Four  of  them  ac¬ 
cepted.  The  Standard  and  two 
of  its  agents  were  indicted  under 
the  State  anti-trust  act.  One  of 
the  agents  was  convicted,  but 
the  Standard  escaped  punishment 
on  the  ground  that  it  could  not 
be  fined  under  the  act,  but  could 
only  be  ousted.  Ouster  proceed¬ 
ings  were  then  begun  against 
it,  the  charges  being  based  on 
the  Gallatin  transaction.  The 
State  courts  issued  an  ousting  de¬ 
cree  from  which  an  appeal  was 
taken  to  the  Supreme  Court  of 
the  United  States. 


Florida  limas  are  beginning  to 
come  forward  and  average  $4  per 
box.  The  quality  is  fair,  but  the 
demand  light. 


Sold  but  forgot  to  charge 

has  been  the  cause  of  many  a 
storekeeper’s  failure. 

Use  the  “KIRKWOOD  SHORT  AC- 
COUNT  SYSTEM”  and  it  is  impos¬ 
sible  to  forget  to  make  the  charge. 

It  will  prevent  losses  through 
mistakes  in  figuring,  and  bring¬ 
ing  forward  wrong  balances. 

It  is  the  only  Credit  system  on 
the  market,  that  enforces  the 
record  of  charge  sales,  and  the 
proper  credit  of  money  received 
on  account. 

Shows  every  detail  of  each 
transaction,  the  date,  customer’s 
name,  the  items  purchased,  the  amount,  as  well  as  the  total 
amount  the  customer  owes  to  date. 

The  accounts  are  always  posted,  no  disputes  with  customers 
over  their  accounts,  the  best  collector  you  ever  had,  will  pay 
for  itself  over  and  over  again,  and  it  cannot  cost  you  over  two 
cents  per  month  to  keep  each  customer’s  account. 

For  catalogue,  prices  and  full  information,  write 


Pat  June  14th  1898, 

Cut  shows  Cabinet  open  ready  for  use. 


E.  C.  FELL  MFC.  CO. 

1112-1114  Sansom  Street,  Philadelphia,  Pa. 

Manufacturers  of  Duplicate  and  Triplicate  Sales  Books  of  all  kinds. 


A  Pennsylvania  Sausage 
That  Stands  Alone 


tfj[  Here’s  a  dry  smoked  sausage  that’s  like  no  other 
jj  made.  We  originated  it  and  we  make  it.  We 
call  it 

LEHIGH  SAUSAGE 


The  special  things  about  it  count  with  sausage- 
eaters.  First,  the  flavor.  The  seasoning  is  different — 
delightful  and  delectable.  Then  it  eats  just  as  well 
hot  or  cold,  which  isn’t  true  of  other  sausage.  And 
it  keeps  good  as  long  as  any  smoked  meats,  which 
also  isn’t  true  of  all  other  sausage. 

We  slaughter  the  meat  for  Lehigh  Sausage*  and 
from  beginning  to  end  it’s  ours  and  we’re  behind  it. 
Wherever  we’ve  sold  it  it  has  had  astonishing  suc¬ 
cess.  Very  likely  it  would  with  you,  too.  Will 
you  write  us  ? 


ARBOGAST  &  BASTIAN  COMPANY 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep  and  Calves 
Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 
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WITH  THE  EDITOR 


The  “Wooden  and  Willow 
Trade  Review”  has  quite  a  tan¬ 
trum  over  the 
Grots  fight  which  the 

Misconception.  California  grocers 
are  waging  for 
a  better  flour  profit.  Mr.  F.  B. 
Connolly  described  this  in  last 
week's  “Grocery  World  and  Gen¬ 
eral  Merchant.”  A  part  of  the 
“Wooden  and  Willow  Trade  Re¬ 
view's”  comment  is  as  follows. — 

One  of  the  most  extraordinary  sit¬ 
uations  that  a  body  of  merchants  has 
ever  gotten  itself  into  is  the  present 
position  of  the  organized  retail  gro¬ 
cers  of  San  Francisco,  which  is  due 
to  one  of  the  baneful  effects  of  the 
fixed  price  plan.  Apparently  the 
fight  in  San  Francisco  is  to  establish 
the  principle  that  the  adoption  of  the 
fixed  price  plan  means  the  forma¬ 
tion  of  an  iron-bound  combination 
between  manufacturers  and  mer¬ 
chants  which  prevent  any  one  firm 
or  individual,  either  producer  or  dis¬ 
tributer,  who  is  a  party  to  the  ar¬ 
rangement  from  altering  his  prices 
without  the  consent  of  the  other 
members  of  the  combination;  in 
other  words,  the  effort  is  to  demon¬ 
strate  that  the  fixed  price  plan  in¬ 
volves  the  creation  of  a  so-called 
“trust,”  such  as  the  Sherman  anti¬ 
trust  law  prohibits. 

If  Mr.  Connolly  knew  the  correct 
policy  of  the  retail  grocers,  he  would 
be  fighting  for  the  Albers  Bros.  Mill¬ 
ing  Co.  and  not  against  it.  He  has 
succeeded  in  placing  the  retailers  on 
the  wrong  side  of  the  most  import¬ 
ant  question  of  the  day,  the  question 
of  the  cost  of  living.  His  associa¬ 
tion  should  have  welcomed  an  oppor¬ 
tunity  to  reduce  the  selling  price  of 
such  a  prime  necessity  as-  flour  when 
a  reduction,  following  a  decline  in 
the  cost  of  the  raw  material,  wheat, 
was  logical.  It  is  no  part  of  the 
duty  of  a  shrewd  trader  to  en¬ 
hance  the  cost,  to  himself  or  his 
customers,  of  any  article  that  he 
handles;  quite  the  contrary,  it  is 
best  for  himself  and  his  customers 
that  the  cost  of  what  he  handles 
should  be  as  moderate  as  possible. 
And  at  this  time  especially  is  the 
merchant  working  directly  against 
his  own  interests  when  he  appears 
to  be  trying  to  keep  up  the  price 
of  goods  by  any  kind  of  a  combina¬ 
tion  with  producers. 

Of  course  the  retail  dealer 
should  always  think  of  others, 
never  of  himself,  and  if  one  of  his 
customers  thinks  a  price  too  high 
he  should  at  once  reduce  it, 
whether  he  takes  the  bread  out  of 
his  own  mouth  or  not ! 

flic  “Wooden  and  Willow 
Trade  Review”  hopelessly  or  wil¬ 
fully  misconceives  this  whole 
California  situation.  The  grocers 
there  arc  not  dictating  the  price 
at  which  flour  manufacturers 
should  sell  their  goods,  except  as 
incidental  to  their  dictation  as  to 


the  profit  flour  should  pay  them. 
If  a  retail  dealer  has  no  right  to 
dictate  his  own  profit,  who  has? 
Before  this  fight  San  Francisco 
grocers  made  5  cents  a  sack  on 
flour.  Was  that  enough?  And  if 
in  order  to  make  it  enough  manu¬ 
facturers  were  compelled  to  estab¬ 
lish  and  protect  a  higher  price, 
can  any  reasonable  person  accuse 
the  grocers  of  having  done  an  ar¬ 
bitrary  or  improper  thing? 


Another  railroad  man  has  gone 
out  of  his  way  to  accuse  mer¬ 
chants  of  being 

chiefly  responsi- 

Piffu.  ,  ,  /  ,  ,  •  , 

ble  for  the  high 

cost  of  living. 

He  is  B.  T.  Yoakum,  chairman  of 

the  Executive  Committee  of  the 

St.  Louis  and  San  Francisco 

Railroad,  who  made  an  address 

last  Tuesday  before  the  Farmers’ 

Educational  and  Co-operative 

Union  in  which  the  following 

occurred : — 

This  organization  is  important, 
not  only  for  the  benefits  which  will 
come  to  the  farmers,  but  on  account 
of  money  which  will  be  saved  by 
the  consumers.  It  is  not  prices  re¬ 
ceived  by  farmers  which  make  liv¬ 
ing  expenses  high,  but  the  profits 
of  the  dealers  handling  the  foods 
between  the  farmer  and  the  con¬ 
sumer.  The  Florida  farmer  re¬ 
ceives  $2.25  for  a  bushel  of  green 
beans,  the  railroad  gets  50  cents  for 
the  800-mile  haul  to  New  York, 
and  the  consumer  pays  $6.40  for 
this  same  bushel  of  beans.  There  is 
35  per  cent,  for  the  grower,  8  per 
cent,  for  the  carrier  and  57  per 
cent,  for  the  dealer.  This  is  not 
a  fair  division. 

Thirty  cents  a  dozen  was  the 
average  price  of  eggs  in  New  York 
last  year,  while  the  farmers  of 
Arkansas  and  Missouri  received  15 
cents.  The  freight  was  2  cents  a 
dozen.  The  men  who  receive  the 
eggs  at  a  freight  station  in  New 
York  and  deliver  them  to  the  con¬ 
sumer  take  13  cents  a  dozen  profit. 

The  rice  farmer  of  Texas,  Louis- 
isiana  and  Arkansas  gets  2J/2  cents 
a  pound  for  the  grain  and  the  con¬ 
sumer  in  New  York  pays  10  cents  a 
pound  for  this  rice.  The  freight  is 
Yi  cent  a  pound.  If  the  rice  farm¬ 
er  were  paid  y/2  cents,  1  cent  more 
than  he  is  now  getting,  and  the  deal¬ 
er  took  1  cent  profit,  which  is  25  per 
cent.,  the  New  York  consumer 
would  get  twenty  pounds  of  rice 
for  a  dollar  istead  of  ten  pounds 
as  now. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  would  like  Mr. 
Yoakum  and  others  of  his  ilk 
who  have  been  attempting  to  di¬ 
vert  attention  from  their  own 
shortcomings  by  accusing  mer¬ 
chants  to  get  around  this: — 


1 —  Under  present  conditions 
or  anything  like  present  condi¬ 
tions  there  must  be  middlemen. 
The  man  who  produces  vege¬ 
tables  or  eggs  cannot  sell  them 
direct  to  consumers ;  at  least  un¬ 
der  the  present  system.  In  the 
large  cities  there  must  be  whole¬ 
sale  distributing  depots  and  in  the 
resident  sections  of  both  the  cities 
and  the  towns  there  must  be  re¬ 
tail  distributing  depots. 

2—  These  necessary  middlemen 
must  make  a  profit  or  they  cannot 
live.  Before  they  can  make  a 
profit  they  must  pay  the  expenses 
of  doing  business,  and  the  ex¬ 
penses  of  doing  business  are 
mainly  what  consumers  make 
them.  A  merchant’s  constant 
effort  is  to  reduce  expenses,  not  in¬ 
flate  them. 

3 —  Generally  speaking,  neither 
the  wholesale  nor  retail  distribu¬ 
ter  of  food  products  is  to-day 
making  one  cent  more  than  he 
should  make  over  and  above  his 
expenses.  On  many  things  he 
makes  less  than  nothing.  This 
can  be  proved  without  the  slight¬ 
est  difficulty. 

If  then,  there  must  be  middle¬ 
men  and  those  middlemen  are 
making  no  more  than  they  must 
make,  what  is  there  but  piffle  to 
Mr.  Yoakum’s  argument? 


In  another  column  some  un¬ 
named  can  manufacturer  sug¬ 
gests  that  chil- 

Te»ching  Children  dren  should  be 
What  Canned  Goods  ,  , 

Are.  taught  the  vir¬ 

tues  of  canned 
goods.  The  National  Canned 
Goods  Association  has  taken  the 
matter  up  and  asks  for  sugges¬ 
tions  how  it  can  be  done.  The 
more  consideration  this  idea  is 
given,  the  stronger  it  appears. 
“As  the  twig  is  bent,  so  the  tree 
inclines.”  “Bring  up  a  child,” 
etc.  All  these  old  saws  are  based 
on  the  fundamental  principle  that 
what  a  child  learns  deeply  he 
never  forgets.  It  is  certain  to  be¬ 
come  a  part  of  his  later  life,  and 
this  is  proven,  if  it  needs  proof, 
by  the  thousands  of  persons  who 
never  touch  canned  goods  in  any 
form.  From  their  youth  they 
have  learned  that  goods  packed  in 
tins  were  unclean.  Practically 


none  of  the  prejudices  against 
canned  goods  were  formed  in  ma¬ 
ture  life ;  they  have  come  up  with 
childhood. 

The  producers  of  canned  goods 
should  therefore  use  in  their  own 
behalf  the  weapon  that  has  proven 
so  potent  against  them.  In  what¬ 
ever  way  it  can  be  done,  the  child 
in  school,  in  home  and  through 
his  books,  should  be  taught  that 
canned  goods  are  clean,  pure  and 
meritorious.  A  child  taught  thus 
is  as  sure  to  be  a  canned  goods 
consumer  as  anything  can  be. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Canners’ Association  Asks  How 
Children  Can  BeTaughtGood 
About  Canned  Goods. 


Large  Can  Manufacturer  Suggests  That 
if  This  Were  Done  the  Effect  Would 
Be  Seen  in  After  Years. 

The  Bureau  of  .Publicity  has 
lately  received  a  letter  written  to 
one  of  the  can  companies  by  a 
school  teacher  of  New  York 
City  asking  for  information  on 
the  subject  of  making  cans.  This 
letter  was  sent  to  us  with  the  fol¬ 
lowing  suggestions : — 

It's  far  more  important  for  chil¬ 
dren  to  be  educated  on  canned  goods 
than  on  cans.  I  confess  I  don’t 
know  how  to  go  about  it  to  get  the 
idea  worked  up  in  the  proper  courses, 
but  one  starting  point  would  be 
through  the  schools  of  domestic  sci¬ 
ence  and  through  the  teachers  of 
domestic  science  in  connection  with 
the  leading  public  school  system  in 
the  country. 

Bearing  in  mind  the  old  saying, 
“As  the  twig  is  bent,  the  tree  is 
inclined,”  it  is  evident  that  if  we 
can  get  the  children  interested  in 
using  canned  goods,  it  may  have  its 
influence  on  the  present  generation, 
and  will  certainly  have  its  influence 
on  the  coming  generation. 

The  National  Canners’  Associ¬ 
ation  would  be  glad  to  receive  any 
practical  suggestions  which 
would  aid  in  distributing  infor¬ 
mation  through  this  agency.  We 
have  always  found  from  experi¬ 
ence  that  the  parent  can  be  most 
surely  reached  through  the  medi¬ 
um  of  the  child.  We  would  like 
our  interested  friends  to  give  us 
all  the  help  they  can. 

Frank  E.  Gorrell, 
Director  of  Publicity,  National 
Canners’  Association. 

Bel  Air,  Md.,  May  5,  1910. 
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If  You  Sell  Patent  Medicines 
Read  This 


There  is  another  word  to  be 
said  to  the  general  storekeeper 
who  sells  patent  medicines.  Evi¬ 
dently  the  United  States  Govern¬ 
ment  realizes  the  need  of  reach¬ 
ing  the  general  store  on  this  ques¬ 
tion,  for  it  takes  particular  pains 
to  send  the  “Grocery  World  and 
General  Merchant”  everything  it 
issues  about  patent  remedies  that 
are  not  what  they  claim. 

Comes  along  this  week  some 
information  regarding  a  list  of 
just  the  sort  of  medicines  one 
can  find  in  general  stores.  In 
every  one  some  fraud  was  found 
lurking,  almost  always  that  low 
fraud  that  gives  a  stone  while 
pretending  to  give  bread. 

I  have  made  a  little  summary 
of  these  medicines,  giving  in  each 
case  the  evil  ingredient  found 
present : — 

“Children's  Comfort.”  Contains 
morphine. 

“Dr.  Fahey’s  Pepsin  Anodyne 
Compound.”  Contains  morphine. 


Dr.  Fahrney’s  Teething  Syrup.” 
Contains  morphine  and  chloroform. 

“Dr.  Fowler’s  Strawberry  and 
Peppermint  Mixture.”  Contains 
morphine. 

“Hoope’s  .Anodyne,  the  Infants’ 
Friend.”  Contains  morphine. 

“Jadway’s  Elixir  for  Infants.” 
Contains  codeine,  a  drug  similar  to 
morphine. 

“Dr.  James’  Soothing  Syrup  Cor¬ 
dial.”  Contains  a  drug  similar  to 
morphine. 

“Kopp's  Baby’s  Friend.”  Contains 
morphine. 

“Dr.  Miller’s  Anodyne  for  Ba¬ 
bies.”  Contains  morphine. 

Dr.  Moffett's  Teethina,  Teething 
Powder.”  Contains  powdered 
opium. 

“Victor  Infant  Relief.”  Contains 
chloroform  and  cannabis  indica. 

“Mrs  Winslow’s  Soothing  Syrup.” 
Contains  morphine. 

Every  one  of  these  frauds  is  for 
children — little  babies  !  No  need 
to  denounce  them — they  char¬ 
acterize  themselves. 

Here  is  another  group  of  com¬ 
mon  remedies  all  of  which  con¬ 
tain  cocaine:  Dr.  Birney’s  ca¬ 
tarrh  powder,  Dr.  Agnew's  ca¬ 
tarrh  powder,  Dr.  Cole’s  catarrh 


cure,  and  Crown  catarrh  powder. 
The  sale  of  catarrh  remedies 
through  general  stores  is  ex¬ 
ceedingly  large.  He  who  know¬ 
ingly  habituates  a  customer  to 
the  use  of  any  cocaine  prepara¬ 
tion  is  doing  that  which  may  ruin 
him  for  life. 

Allied  with  catarrh  remedies 
are  cold  and  cough  cures,  also 
sold  generally  by  general  stores. 
The  following  hints  as  to  some  of 
these  may  help  : — 

“Acker's  English  Remedy.”  Con¬ 
tains  chloroform. 

“Adamson's  Botanic  Cough 
Syrup.”  Contains  heroin  hydro- 
chlorid. 

“Dr.  A.  Boschee's  German 
Syrup.”  Contains  morphine. 

Dr.  Bull’s  Cough  Syrup.”  Did 
contain  morphine,  but  now  contains 
codein,  a  weaker  but  similar  drug. 

“Dr.  Fenner’s  Cough-Cold  Syrup.” 
Contains  morphine. 

“Jackson’s  Magic  Balsam.”  Con¬ 
tains  chloroform  and  morphine. 

"Kohler's  One  Night  Cough 
Cure.”  Contains  morphine,  chloro¬ 
form  and  cannabis  indica. 

“Von  Totta’s  Cough  Pectoral.” 
Contains  morphine  and  chloroform. 

Headache  remedies  are  all 
likely  to  contain  some  powerful 
habit-forming  drug. 

Another  type  of  patent  medi¬ 
cine,  perhaps  not  sold  so  widely 
through  general  stores  as  the 
other  preparations  I  have  men¬ 


tioned,  but  still  sold  more  or  less, 
are  those  to  be  used  by  persons 
who  have  formed  drug  habits. 
The  Government  has  found  that 
nearly  all  of  these  contain  the 
drug  they  are  supposed  to  anti¬ 
dote — an  unspeakable  outrage 
upon  the  man  anxious  to  escape 
from  drug  slavery. 

In  a  communication  sent  me 
from  Washington  the  following 
appears,  the  italics  being  mine : 

There  are  at  present  at  least 
thirty  of  these  treatments  sold 
throughout  the  United  States.  They 
are  sent  indiscriminately  into  any 
home,  although  some  of  them  con¬ 
tain  sufficient  poison  to  kill  a  dozen 
men,  and  in  only  one  instance  has 
the  writer  observed  a  statement  of 
warning  relative  to  their  poisonous 
character.  Some  of  the  promoters 
themselves  have  little  knowledge 
of  the  dangerous  character  of  the 
mixtures  they  are  handling.  For 
example,  it  was  found  that  one  of 
these  treatments,  handled  by  a 
groceryman  who  had  neither  med¬ 
ical  or  pharmaceutical  knowledge, 
was  distributed  to  anyone  asking 
for  it. 

The  Government  accompanies 
this  with  a  statement  that  it  will 
ask  for  the  passage  of  a  law  for¬ 
bidding  the  handling  of  all  such 
things  by  all  merchants'  save 
manufacturers  and  wholesale  and 
retail  druggists.  If  I  were  a  gen¬ 
eral  storekeeper  I  believe  I 


r 


^ i 


r 


People  Want 


1  ost 

To  a  s  t  i  e  s- 

Sweet,  fluffy  bits  of  white  corn,  toasted  to  a  crisp,  appetizing-  brown. 

Heavy,  continuous  advertising  makes  first  sales,  and  the  real  merit 
of  the  food  keeps  Post  Toasties  a  steady  seller. 

There’s  good  profit  to  grocers  in  supplying  the  demand,  and  the  sale 
of  every  package  is  guaranteed. 


Postum  Cereal  Company,  Ltd.,  Battle  Creek,  Mich. 
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United  States  Department  of  Agriculture  Investigating  Cold 
Storage  in  New  York.  Standard  Oil  Convicted  on  New  York 
Appeal.  American  Representative  of  French  Manufacturers 
Forced  to  Account  to  Principals  for  $14,000.  Shepp 
Cocoanut  Company  Settles  Internal  Troubles.  Small  Trade 
Plans  and  Market  Summary. 


should  pray  that  such  a  law  be 
passed.  The  responsibility  of 
selling  patent  medicines  is  a  great 
deal  heavier  than  some  merchants 
realize. 

E.  J.  B. 


New  Co  operative  Grocery  Begins 
Business  in  New  York  State. 

The  Elmhurst  (N.  Y.)  Co¬ 
operative  Co.,  to  handle  groceries, 
began  business  last  Monday.  The 
company  is  capitalized  at  $5,000, 
under  the  laws  of  New  York,  and 
the  shares  are  sold  at  $10  each, 
with  one  share  only  to  a  share¬ 
holder.  At  a  recent  meeting  of 
the  Board  of  Directors  seven 
candidates  for  the  position  of 
manager  of  the  store  were  ex¬ 
amined  and  the  choice  fell  upon 
Charles  Healey,  who  for  a  num¬ 
ber  of  years  has  been  head  sales¬ 
man  in  the  grocery  department 
of  Abraham  &  Straus,  of  Brook¬ 
lyn.  It  is  understood  that  the 
intention  of  the  company  is  to 
open  other  branches  of  trade  as 
the  business  progresses,  and  al¬ 
ready  is  receiving  orders  for 
some  larger  staples.  George  M. 
Wheeler,  of  Ninth  street,  is  presi¬ 
dent  of  the  company;  James  H. 
McCall  is  secretary,  and  George 
H.  Kingsbury  is  treasurer.  A 
long  lease  of  the  store  and  out¬ 
buildings  has  been  taken,  with 
provision  made  for  an  increase  of 
floor  space,  as  it  believed  that  the 
plan  cannot  be  otherwise  than 
successful  here,  as  it  has  been  in 
other  places  for  many  years  past. 
It  is  said  not  to  be  the  plan  of 
the  company  to  undersell  the 
other  merchants  and  thus  create 
rivalry.  The  store  will  not  do 
a  credit  business  with  any  cus¬ 
tomers,  but  will  treat  all  fairly 
with  goods  and  prices,  and  the 
stockholders  will  be  given  regu¬ 
lar  returns  of  a  division  of  the 
profits,  in  which  the  non-share¬ 
holders  of  course  will  not  partici¬ 
pate.  Nor  is  it  the  intention  of 
the  company  to  pile  up  the  profits. 
The  expenses  will  be  figured  on  a 
conservative  and  yet  liberal 
basis,  and  the  profits  on  sales 
will  be  fixed  to  cover  these  ex¬ 
penses  and  allow  a  fair  surplus 
for  depreciation  and  possible 
losses. 


Asparagus  is  abundant  and 
cheap.  The  canners  paid  8-10-12 
cents  during  the  week,  but  any¬ 
thing  choice  to  fancy  brought  25 
to  35  cents.  All  the  asparagus  on 
the  market  is  from  nearby  points. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

New  York,  May  5,  1910. 

Miss  M.  E.  Pennington,  who  is 
connected  with  the  Department 
of  Agriculture  at  Washington, 
was  in  this  city  during  the  week. 
She  visited  the  warehouses  of  the 
city  where  food  products  are 
stored  and  is  to  report  on  their 
condition  to  the  Department. 
Miss  Pennington  has  just  re¬ 
turned  from  a  tour  of  the  West¬ 
ern  egg  producing  sections  and 
left  orders  there  for  deliveries  of 
different  grades  of  eggs  which 
she  is  to  keep  over  the  coming 
summer  to  determine  just  how 
long  eggs  may  be  stored  without 
injuring  the  quality.  These  eggs 
will  be  stored  in  the  various  ways 
in  vogue  in  the  trade.  Others 
will  be  left  unpacked  and  will  be 
subjected  to  different  tempera¬ 
tures.  Miss  Pennington  expects 
to  report  in  the  fall  on  the  prog¬ 
ress  of  deterioration  in  the 
eggs. 

*  *  * 

A  strike  of  the  bakers  is  caus¬ 
ing  hotels,  restaurants  and  other 
large  consumers  some  worry. 
The  original  intention  of  the 
union  was  to  call  for  a  general 
strike.  This  would  have  involved 
10,000  bakers.  Through  the 
efforts  of  several  of  the  Rabbis, 
the  “kosher”  bakers  were  not 
called  out.  There  are  6,000  men 
on  strike,  however,  and  the  large 
buyers  are  delayed  in  having  their 
orders  filled.  The  strikers  de¬ 
mand  a  nine-hour  day  and  an  in¬ 
crease  of  $1  a  week  in  salary. 
The  shops  of  the  Cushman  Bak¬ 
ing  Co.  and  the  Fleischmann  Bak¬ 
ing  Co.  are  the  largest  that  are 
affected. 

*  *  * 

Judge  Noyes,  of  the  United 
States  Supreme  Court  of  Appeals, 
handed  down  a  decision  Tuesday 
in  behalf  of  the  bench,  affirming 
the  conviction  of  the  Standard  Oil 
Co.  of  New  York  on  40  counts  of 
an  indictment,  setting  up  the  ac¬ 
ceptance  of  concessions  from  pub¬ 
lished  tariff  rates  'on  oil  ship- , 


ments  over  the  Pennsylvania,  the 
New  York  Central  and  the  Rut¬ 
land  Railroads.  The  oil  company 
was  fined  $20,000  by  the  Federal 
Court  of  the  Western  district  of 
this  State  and  this  fine,  like  the 
verdict,  was  upheld. 

*  *  * 

Justice  FitzGerald,  of  the  Su¬ 
preme  Court,  this  week  ordered 
Arthur  J.  Koehler,  11  Broadway, 
to  account  to  three  French  mer¬ 
chants,  a  chocolate  manufacturer, 
a  champagne  dealer  and  a  dis¬ 
tiller  for  money  and  goods.  The 
plaintiffs  claim  that  a  man  hold¬ 
ing  the  power  of  attorney  from 
Mr.  Koehler  visited  them  in 
France  and  proposed  that  Mr. 
Koehler  should  represent  them 
in  this  country.  To  pay  ad¬ 
vertising  expenses,  to  be  in¬ 
curred  by  Mr.  Koehler  in  promot¬ 
ing  the  sale  of  their  products, 
considerable  money  was  given  to 
his  alleged  representative,  and 
goods  were  shipped  to  Mr.  Koehl¬ 
er,  the  receipt  of  which,  accord¬ 
ing  to  the  plaintiffs,  he  admitted. 
The  defendant  made  no  defense, 
so  the  court  ordered  him  to  give 
an  account  of  the  money  and 
products,  which  amounted  in  all 
to  $14,000. 

*  *  * 

The  suit  of  Payne  L.  Kretzmer 
and  Herman  Obertubbessing, 
stockholders  and  former  officers 
of  the  L.  Shepp  &  Co.,  cocoa- 
nut  dealers,  against  that  firm  for 
an  injunction  restraining  the 
company  from  doing  any  cor¬ 
porate  business  and  from  electing 
officers  according  to  the  desire  of 
Leopold  Shepp,  founder  of  the 
firm,  has  been  settled. 

The  case  was  called  in  the  Su¬ 
preme  Court  this  week  and  the 
lawyer  for  the  plaintiffs  an¬ 
nounced  that  it  had  been  settled 
out  of  court.  The  plaintiffs 
started  in  the  firm  when  boys, 
became  officers  in  the  company 
and  bought  stock.  Then  they 
were  deposed  and  brought  suit, 
claiming  that  Shepp  had  voted 
stock  held  by  dummies  represent¬ 


ing  him  and  had  also  borrowed 
money  from  the  firm  at  a  nominal 
rate  and  loaned  it  to  bankers  in 
times  of  distress  at  high  rates  of 
interest. 

*  *  * 

Members  of  the  New  York  Re¬ 
tail  Grocers’  Union  visited  the 
factory  of  Francis  H.  Leggett  & 
Co.,  the  well-known  wholesale 
house  this  week.  The  grocers 
were  much  pleased  with  the  fac¬ 
tory  and  watched  the  manufac¬ 
ture  of  the  different  goods  put  up 
by  this  firm,  so  that  they  can 
now  talk  to  customers  about  them 
in  a  more  intelligent  manner. 
After  inspecting  the  factory  the 
visiters  were  guests  at  a  luncheon 
given  by  the  firm.  Speeches  were 
made  by  the  president  of  the 
union,  George  Stadtlander,  also 
by  Mr.  Whitmarsh,  of  the  firm, 
and  other  grocers  and  representa¬ 
tives  of  the  jobbing  house. 

The  Brooklyn  Association  has 
received  an  invitation  to  make  a 
similar  visit  and  have  promised 
to  do  so  in  the  near  future. 

*  *  * 

Resolutions  have  been  adopted 
by  all  the  local  grocers’  associa¬ 
tions  approving  of  the  bill  now 
before  the  Legislature  which 
would  prohibit  the  laying  of  any 
more  wooden  pavements  in  this 
city.  The  resolutions  are  to  be 
sent  to  the  members  of  the  Legis¬ 
lature. 

*  *  * 

Among  the  local  jobbers  the 
sentiment  seems  to  be  somewhat 
against  the  plans  of  the  compan¬ 
ies  that  are  to  offer  coffee  free 
from  caffeine.  Representatives 
of  a  German  company  have  been 
calling  on  the  jobbers  in  the  last 
week  with  reference  to  introduc¬ 
ing  coffee  of  this  kind.  Several 
of  the  jobbers  told  your  corre¬ 
spondent  that,  as  far  as  they 
were  informed,  none  of  the  large 
companies  have  been  willing  to 
put  this  coffee  on  the  market. 
It  seems  that  the  unfavorable  im¬ 
pression  made  by  one  or  two 
brands  of  coffee  supposed  to  be 
free  from  caffeine,  or  nearly  free 
from  it,  in  the  past,  has  made  the 
jobbers  suspicious. 

If  any  contracts  to  handle  the 
new  products  have  been  made 
here  the  facts  have  not  been  di¬ 
vulged. 

*  *  * 

Figures  compiled  by  the  New 
York  Mercantile  Exchange  show 
that  the  receipts  of  eggs  in  this 
city  in  the  month  of  April  were 
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PEOPLE  ALL  OVER  THE  COUNTRY 
WRITING  TO  ASK  US  WHAT  GROCERS  SELL 

Hunt's  Quality  Fruits 

“The  Kind  That  Is  NOT  Lye  Peeled,” 

in  other  words,  our  advertising  in  the  national  magazines  is  creating  a  demand 
which  it  will  pay  you  to  supply.  Your  customers  know  that  HUNT’S  QUALITY 

FRUITS  are  Real  California  Canned  Fruits,  tiee  ripened,  full  flavored,  picked  at 
the  right  moment  and  knife  peeled  !  No  fruit  that  is  peeled  by  the  lye-process  can 
retain  its  full  flavor  and  deliciousness.  Because  of  these  facts  your  customers  will 
not  hesitate  to  pay  a  few  cents  more  for  HUNT’S  QUALITY  FRUITS  because  it 
makes  a  lot  of  difference  what  goes  into  the  can.  Order  a  supply  from  your  nearest  distributer  and  let  people 
know  you  have  HUNT’S  QUALITY  FRUITS!  Write  us  for  the  beautiful  calendars,  cards  and  booklets 
we’ll  gladly  send  you. 

HUNT  BROTHERS  COM  RAN  V 

San  Francisco,  California 

Ivargest  Canners  of  Highest  Grade  California  Fruits 

Distributers  for-  Hunt’s  Quality  Fruits. 

PENNSYLVANIA:— Githens,  Rexsamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
Connellsville;  Jas.  A.  McAteer  &  Son,  Pittsburg;  Love  &  Sunshine  Co.,  Johnstown.  OHIO: — The  Chas.  C.  Higgins  Co.,  Cleveland;  A.  Janszen  &  Co.,  Cincin¬ 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas.  Carson  &  Co.,  Springfield;  W.  W.  Harper  Co. ,  Zanesville; 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo;  W.  L.  Adamson  Co.,  Dayton.  CONNECTICUT:— Stoddard,  Gilbert  &  Co.  New  Haven.  MASSACHU¬ 
SETTS:— Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA:— Jos.  Speidel  Gro.  Co.,  Wheeling; 
Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  York 
City.  KENTUCKY: — Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


A  FEW  SPECIALS  TO  BRING  US 


A  LITTLE  NEARER 

Send  at  once  for  Special  Order  Blanks  and  Special  Return  Envelopes. 


This  Department 
means  what  it  says. 
The  way  to  find  out  is 
to  send  a  trial  order 


Norwegian  Fat  Herring  in  Bouillon, 
small,  fat,  about  14-16  fish  to  tin, 
slightly  salted  and  smoked,  packed 
in  regular  size  oval  tins,  100  tins  to 
case . per  case, $7.60 

Norwegian  Smoked  Sardines,  #s  in 
pure  Olive  Oil,  20-26  fish  to  tin,  100 
tins  to  case . per  case,  6  76 

Genuine  French  Sardines,  good  grade 
with  bones,  full  size  14s  in  pure  Olive 
Oil,  100  tins  to  case  ....  per  case,  8.00 


Le  Marchand  Brand  Boneless  Sar¬ 
dines,  high  X s ,  30  M  .  .  per  case,  $23.60 

California  Standard  Lemon  Cling 
Peaches,  No.  2^,  2  doz.  to  case, 

per  doz.,  1.30 
Good  Fruit  and  Syiup. 

Cranberry  Sauce,  New  York  State 
packing,  nothing  but  fruit  and  pure 
granulated  sugar  in  the  tin,  No.  2 
tins,  2  doz.  to  case . per  doz.,  1.00 

California  Asparagus,  large  green 
spears,  30-33  to  tin,  No.  2%,  2  doz. 
to  case . per  doz.,  2.26 


All  Quotations  F.  O.  B.  New  York. 


FRANCIS  H.LEGGETT&CO.  new  york 


Proprietors  of  Premier  Breakfast  and  Premier  After-Dinner  Coffee.  Send  for  Catalogue  "A” 
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the  largest  for  that  month  in 
several  years.  The  total  receipts 
for  April  of  this  year  were  1,800,- 
ooo  cases,  against  1,350,000  cases 
for  the  corresponding  month  of 
last  year.  These  figures,  how¬ 
ever,  do  not  fully  indicate  how 
great  is  the  increase  in  produc¬ 
tion,  dealers  say,  as  a  large  part 
of  the  output  is  being  stored  in 
Chicago. 

Now,  however,  Chicago  is  said 
to  have  a  surplus  of  eggs,  the  re¬ 
ceipts  having  been  especially 
heavy  in  the  latter  part  of  last 
week.  It  is  estimated  that  there 
are  between  700,000  and  800,000 
cases  of  eggs  accumulated  in  that 
city.  During  the  past  month 
representatives  of  Chicago  meat 
packers  have  been  buying  eggs  at 
the  shipping  points,  packing  them 
themselves  and  sending  them  to 
their  warehouses  for  storage. 
Swift  &  Co.  and  Armour  &  Co. 
are  said  to  have  been  especially 
large  buyers. 

The  meat  packers  now  have  all 
the  eggs  that  they  wish  to  handle, 
it  seems,  and  the  farmers  are  rush¬ 
ing  supplies  to  the  market  points 
to  be  shipped  East.  The  dealers 
here  say  that  now  New  York  is 
receiving  the  greater  part  of  the 
production  and  that  a  sharp  de¬ 
cline  in  the  market  may  be  ex¬ 
pected  by  the  end  of  this  week. 

Although  the  production  has 
been  large,  the  scale  of  prices  for 
the  month  of  April  was  the  high¬ 
est  for  that  month  in  the  history 
of  the  trade.  Brokers’  prices  at 
New  York  have  ranged  from  22 
to  25  cents  all  month.  Last  year 
the  best  eggs  could  be  bought 
during  April  for  24  cents.  First 
could  be  bought  at  20  cents  a 
dozen  without  any  trouble,  but 
this  year  they  cannot  be  obtained 
for  less  than  22  cents. 

*  *  * 

The  controversy  as  to  the  mer¬ 
its  of  imported  peanuts  continues. 
On  one  side  it  is  repeated  that 
imported  peanuts  cannot  be 
stored  throughout  the  summer 
without  injury  to  their  quality. 
The  importers  claim  that  they 
regularly  store  Spanish  peanuts 
which  do  not  become  rancid  nor 
deteriorate  in  quality.  Ilabricht, 
Braun  &  Co.,  in  a  circular  letter 
sent  to  the  trade,  call  attention 
to  the  quantity  of  peanuts  im¬ 
ported  in  the  last  few  years.  If 
the  planters  in  Virginia  would 
produce  enough  peanuts  there 
would  be  no  imports,  it  is  added, 


so  what  is  the  use  of  continuing 
the  useless  controversy?  Imports 
for  ten  months  preceding  Febru¬ 
ary  at  Portsmouth  and  Norfolk 
amounted  to  772,163  pounds.  In 
addition,  say  the  importers,  about 
32,000  bags,  or  about  4,320,000 
pounds  of  peanuts  are  annually 
imported  at  New  York.  It  is 
claimed  that  a  large  part  of  the 
imports  are  repacked  in  American 
bags  by  Virginian  peanut  cleaners 
and  sold  as  Virginia  peanuts. 

The  importers  say  that  no 
question  has  been  raised  as  to  the 
quality  of  the  peanuts  repacked  in 
this  manner,  but  such  a  question 
is  raised  now  because  the  im¬ 
ported  peanuts  are  sold  at  New 
York  without  repacking  in  Vir¬ 
ginia  bags  and  at  prices  a  little 
below  those  that  are  asked  by  the 
holders  of  domestic  supplies. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  continues 
dull.  There  is  a  small  but  steady 
demand  from  distributers  for  sup¬ 
plies  to  meet  current  needs.  Not 
much  interest  is  shown  in  the  cost 
and  freight  market,  buyers  con¬ 
sidering  the  prices  asked  by  ship¬ 
pers  too  high.  Prices  of  Santos 
are  well  maintained  and  hope  is 
expressed  in  some  quarters  that 
the  country  may  be  forced  to  re¬ 
stock  before  the  shipments  from 
Brazil  are  resumed.  There  is  a 
good  inquiry  for  Mexicans  with 
prices  firm.  Maracaibos  are  held 
at  too  high  a  price  to  suit  buyers. 
Bogotas  are  neglected. 

There  is  a  good  demand  for 
most  grades  of  teas,  distributers 
buying  in  fairly  large  lots.  For- 
mosas  are  selling  well,  with 
prices  firm.  Larger  sales  could 
be  made  by  holders  if  they  would 
make  slight  concessions,  but  they 
prefer  to  wait  and  get  the  full 
prices.  Country  greens  are  rather 
scarce  as  a  result  of  the  recent 
heavy  buying.  Japans  and  Ping- 
sueys  are  in  fair  demand,  with 
prices  firm.  Desirable  grades  of 
these  teas  are  scarce.  Congous 
continue  dull,  London  not  taking 
any  interest  in  them. 

Higher  cables  from  Europe  on 
raw  sugar  served  to  stimulate  the 
buying  of  the  refiners.  The 
American  and  Federal  refineries 
have  been  heavy  buyers  all  week. 
Prices  are  firm  and  advices  re¬ 
ceived  here  from  Cuba  indicate 
that  they  may  advance  soon. 


Refined  sugar  advanced  in 
price  a  little  this  week,  but  de¬ 
spite  the  raise  business  is  better 
than  it  has  been  for  some  weeks. 
Dealers  are  beginning  to  antici¬ 
pate  their  spring  needs  and  the 
brokers  have  been  receiving  quite 
a  little  new  business.  It  is 
thought  that  distributers  will  be¬ 
gin  to  make  contracts  for  the  year 
very  soon. 

Although  little  actual  business 
is  being  done  in  the  flour  market, 
dealers  feel  that  the  active  sea¬ 
son  is  not  far  off.  They  point  to 
the  recent  advance  on  wheat  as 
a  warning  to  buyers  to  take  ad¬ 
vantage  of  the  present  prices. 
They  say  that  wheat  and  flour 
have  both  touched  their  dowest 
level  and  that  from  now  on  the 
tendency  will  be  upward. 

Canned  tomatoes  are  in  better 
demand  this  week,  jobbers 
through  the  South  and  West 
being  prety  heavy  buyers.  The 
jobbers  are  now  more  willing  to 
pay  the  holders’  prices  than  they 
were  a  short  time  ago,  so  brokers 
claim  that  the  consumption  must 
have  increased  of  late  and  prices 
have  probably  touched  the  lowest 
point.  Corn  is  in  good  demand 
and  holders  refuse  to  make  con¬ 
cessions.  Some  of  the  choice 
stock,  in  fact,  is  held  above  the 
regular  quotations.  Peas  are  in 
a  fair  demand  with  prices  firm. 

California  canned  fruits  are  not 
selling  well,  but  holders  show  no 
anxiety  and  are  not  trying  to 
make  any  business.  Prices  are 
well  maintained,  although  there 
is  only  a  small  jobbing  demand. 
Southern  peaches  have  a  fair  in¬ 
quiry,  and  the  demand  for  small 
fruits  is  increasing.  The  West  is 
buying  heavily  of  Southern  fruits 
on  account  of  the  expected  fail¬ 
ure  of  crops  in  some  Western 
States,  which  have  been  visited 
by  late  frosts  and  storms. 

Receipts  of  butter  this  week 
have  been  increasing.  Specials 
sell  for  29  to  30  cents.  Extras 
are  about  half  a  cent  lower,  with 
firsts  at  28  cents.  Offerings  were 
freely  made  at  these  prices,  but 
distributers  are  buying  only 
enough  to  fill  their  immediate 
needs,  as  they  expect  a  break  in 
a  few  days.  It  is  now  almost  cer¬ 
tain  that  the  receipts  will  con¬ 
tinue  heavy,  so  brokers  are  doing 
all  they  can  to  move  the  stock 
into  immediate  consumption. 

The  current  receipts  of  eggs 
decreased  a  little  this  week,  but 


supplies  are  still  heavy,  with  only 
a  moderate  movement  into  con¬ 
sumption.  The  best  grades  are 
still  quoted  at  23  to  25  cents,  but 
few  sales  are  made  at  the  top 
price.  Western  eggs  range  from 
22  to  23  cents  and  some  extra 
choice  stock  brings  as  high  as 
23T/d  cents.  Storage-packed  eggs 
sell  at  from  22  to  223/2  cents,  but 
few  buyers  will  pay  over  22.  The 
decrease  in  receipts  is  expected  to 
be  merely  temporary  and  a  de¬ 
cline  in  prices  is  predicted  within 
a  few  days. 

Fred.  A.  McGill. 


Olives’  Advancing  Tendency 
Continues. 


Both  Large  and  Small  Sizes  Seem  to 
Be  Scarce  and  Show  Advances.  Spot 
Stock  Small  and  Firmly  Held,  and 
Coming  Crop  Light. 

The  advancing  tendency  of  the 
olive  market,  which  has  been  re¬ 
ferred  to  in  recent  issues,  is  grow¬ 
ing  more  pronounced,  and  practi¬ 
cally  all  packers  have  now  ad¬ 
vanced  their  prices. 

With  most  packers  it  has  been 
found  necessary  to  advance  the 
smaller  sizes  only,  while  with 
others  the  large  sizes  are  the 
scarcer.  In  some  holders’  hands 
70-80S,  8090s  and  93-ioos  have 
advanced  10  to  15  per  cent.  The 
advance  in  the  smaller  sizes  has 
been  about  10  cents  per  gallon. 
Bottled  olives  have  not  gener¬ 
ally  advanced  as  yet,  but  surely 
will  if  the  above  advances  in  bulk 
olives  are  maintained.  Some  of 
the  smaller  sizes  of  bottled  olives 
have  advanced  10  cents  per  dozen. 

The  outlook  for  olives  is  for 
firm  prices  for  some  time  to  come. 
The  coming  crop  bids  fair  to  be 
small,  and  the  available  spot 
stock  is  also  much  reduced  and 
is  in  strong  hands.  Reports  from 
Spain  received  during  the  week 
stated  that  the  supply  of  large 
queens  would  soon  be  exhausted. 


Gorton-Pew  Co.’s  First  Reunion. 

The  first  annual  reunion  and  banquet 
of  the  employees  of  the  Gorton-Pew 
Fisheries  Co.  was  held  at  Gloucester, 
Mass.,  last  week.  The  employees  of  the 
firm  assembled  at  the  Smith  branch  of 
the  concern,  and  formed  into  line,  300 
strong  and  headed  by  a  platoon  of  police, 
marched  through  Main, Washington,  Mid¬ 
dle,  Pleasant  and  Prospect  streets  to 
the  armory,  the  way  being  lighted  by 
brilliant  red  fire  from  one  end  to  the 
other.  The  toastmaster  at  the  banquet 
was  Eben  C.  Carroll,  chairman  of  the 
Committee  on  Arrangements.  The  Gor- 
ton-Pew  Co.  lias  become  a  power  in  the 
New  England  fish  business  and  proposes 
to  make  a  feature  of  these  reunions 
every  year. 
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When 

Goods 


Are  Sold  From  Your  Shelves 

will  the  sale  be  handled  absolutely  without  loss  to  you  ? 

That’s  the  one  question  that  has  caused  storekeepers  so  much  worry  and  money  in 
answering.  Thousands  of  merchants  say  “Yes,  absolutely  sure,”  because  they  are 
using  National  Cash  Registers. 

A  National  Cash  Register  will  insure  a  permanent  record  of  all  the  goods  sold  from 
your  shelves. 

With  a  National  Cash  Register  you  are  sure  to  get  all  the  money  in  exchange  for 
the  goods  you  sell.  The  National  is  the  only  register  that  will  do  this. 

Don’t  guess  -it  is  costing  you  more  every  year  than  the  pi  ice  of  a  National  Cash 
Register  to  guess  at  this  question. 

With  a  National  Cash  Register  in  your  store,  you  know,  no  matter  where  you  are, 
that  you  have  a  perfect  mechanical  record  in  the  register,  under  lock  and  key,  of 
every  penny’s  worth  of  goods  sold  from  your  shelves,  whether  the  purchase  be 
cash,  charge,  C.  O.  D.,  goods  carried  or  delivered. 

That’s  a  strong  statement.  Think  what  it  means  to  you — all  the  profit  on  all 
the  goods  that  leave  your  store. 

We  can  prove  this.  You  will  be  convinced  when  you  understand  how  it’s  done. 

We  manufacture  250  styles  and  sizes  of  National  Cash  Registers.  There  is  one 
just  suited  to  your  particular  needs.  Prices  as  low  as  $15.  Small  monthly  pay- 


The 

National 
Cash 

Register  Co. 


ments  if  desired. 

Send  for  catalogue  showing  cuts,  prices  and  facts  which  will  help 
N^>  you.  This  will  not  obligate  you  in  any  way. 


Please  send  me  Catalogue 
and  prices  of  National  Cash 
Registers;  also  other  information 
that  may  be  of  interest  to  me. 

I  understand  this  does  not  obligate 
me  to  buy. 


% 


We  guarantee  to  furnish  a  better 
cash  register  for  less  money  than 
any  other  concern  in  the  world 

The 

National  Cash  Register  Co. 

D&yton,  Ohio 

OFFICES  IN  ALL  PRINCIPAL  CITIES 


HO.  225 
Detail  Adder 
Price 
$30.00 


Detail  Adder  with  all  latest  improvements.  20  keys 
registering  from  5c.  to  $1.95,  or  from  lc.  to  $1.99. 


No.  420 
Total  Adder 
Price 
$75.00 


Total  Adder  with  all  latest  improvements.  27  amount 
keys  registering  from  lc.  to  $9.99.  4  special  keys 

No.  1054 
Total  Adder 
Detail  Strip 
Printer 

Drawer 
Operated 

Price 
$100.00 


Total  Adder,  drawer  operated,  with  all  latest  improve¬ 
ments;  prints  each  sale  on  a  strip  of  paper.  32 
amount  keys  registering  from  lc.  to  $59.99. 
or  from  5c.  to  $59.95.  5  special  keys 

No.  416 
Total  Adder 
Detail 
Strip 
Printer 
Price 
$100.00 


Total  Adder  with  all  latest  improvements.  25  amount 
keys  registering  from  lc.  to  $7.99.  No-sale  key. 
Prints  record  of  all  sales  on  detail  strip. 
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XLIX. — How  to  Look  Out  for  One’s  Self  Under  the  Law  of  Agency. 


I  have  had  a  number  of  experi¬ 
ences  in  my  own  practice  recently 
which  strongly  indicate  the  great 
need  of  information  regarding  the 
law  of  agency;  that  legal  princi¬ 
ple,  in  other  words,  which  holds 
a  man  liable  for  the  acts  of  an¬ 
other.  Every  man  in  business 
has  various  agents — his  employ¬ 
ees — and  when  it  is  remembered 
that  within  the  scope  of  their  em¬ 
ployment  they  can  bind  him,  it  is 
obvious  that  a  man  likely  to  find 
himself  in  such  a  position  should 
know  something  about  how  to 
look  out  for  himself.  Naturally 
agency  is  a  large  subject.  It  is,  in 
fact,  one  of  the  widest  and  most 
complicated  subjects  known  to 
the  law  and  I  can  do  no  more,  in 
an  article  of  this  scope,  than 
scratch  the  surface.  I  can  per¬ 
haps  illuminate  some  of  the 
fundamental  principles,  however, 
and  to  that  extent  this  article 
should  be  useful. 

A  business  man  has  two  rela¬ 
tions  in  which  the  principle  of 
agency  may  arise:  I,  his  relations 
to  his  employees,  and  to  any 
others  whom  he  constitutes  his 
agents  for  some  particular  pur¬ 
pose,  in  which  he  is  a  principal ; 
and  2,  his  relation  as  an  agent  of 
somebody  else.  Naturally  the 
principles  governing  these  rela¬ 
tions  are  the  same,  but  their  ap¬ 
plication  is  reversed. 

Any  person  performing  a  duty 
for  another,  with  authority,  is 
that  other’s  agent,  and  can  bind 
his  principal  to  the  extent  of  his 
authority.  By  the  same  token, 
where  the  agent  has  made  a  con¬ 
tract  with  some  third  person,  the 
principal  can  claim  the  benefit  of 
it  and  enforce  it  against  such  third 
person. 

A  salesman,  clerk,  housekeeper, 
or  any  other  employee  whose  em¬ 
ployer  gives  him  authority  is  an 
agent.  So,  as  has  been  explained 
in  another  article,  is  the  member 


of  a  partnership  the  agent  of  the 
other  members,  and  the  officers 
of  a  corporation  its  agents.  All 
these  can  bind  the  persons  they 
are  representing  to  the  full  limit 
of  their  authority. 

There  is  a  class  of  acts  which  a 
man  cannot  delegate  to  an  agent, 
and  if-  he  tries  it  the  agent’s  act 
will  be  wholly  null  and  void.  Fa¬ 
miliar  examples  of  these  are  mak¬ 
ing  a  will  and  getting  married. 
Obviously  one  must  do  such 
things  for  himself  if  at  all,  but 
everything  outside  of  these  purely 
personal  acts  can  be  performed  by 
an  agent  with  the  same  legal 
effect  as  if  one  had  done  it  for 
himself. 

Where  one’s  employee  or  agent 
has  performed  some  act  and  the 
question  arises  whether  the  em¬ 
ployer  or  principal  is  liable,  the 
first  thing  to  examine  is  the 
agent’s  authority.  Was  he  em¬ 
powered  by  his  principal  to  do 
that  particular  thing?  If  he  was, 
the  employer  or  principal  is  lia¬ 
ble,  but  if  he  was  not  the  agent 
must  stand  good  himself. 

The  point  is  not  always  what 
authority  the  principal  actually 
gave  the  agent,  but  what  author¬ 
ity  the  agent  apparently  had,  or 
what  authority  the  principal  has 
allowed  him  to  hold  himself  out 
as  having.  An  agent’s  actual  au¬ 
thority  is  often  secret,  and  a  third 
person  dealing  with  him  cannot 
always  know  it.  If  the  act  un¬ 
der  examination,  therefore,  is  in 
line  with  the  work  which  the 
agent  is  knoii’ii  to  be  authorized 
to  do,  it  binds  his  principal 
whether  he  was  actually  author¬ 
ized  to  do  it  or  not. 

Usually  it  is  incumbent  upon  a 
third  party  who  deals  with  an 
agent  to  learn  something  of  that 
agent’s  authority  before  he  trusts 
him. 

Let  me  give  some  simple  ex¬ 
amples  of  these  principles.  A 


wholesale  dealer  sends  out  a 
salesman  to  sell  goods,  with  au¬ 
thority  to  sell  them  on  credit.  He 
sells  them  to  A  on  credit  for  sev¬ 
eral  months,  A  paying  his  bills, 
when  they  fall  due,  direct  to  the 
house.  One  day  A  pays  a  bill  to 
the  salesman,  who  uses  the 
money.  When  the  wholesaler 
asks  A  to  pay,  A  reports  that  he 
has  paid  the  salesman.  Under 
the  laws  of  all  States  he  must  pay 
again,  because  the  salesman  had 
neither  express  nor  implied  au¬ 
thority  to  collect  bills,  and  the 
collection  of  bills  was  not  a  part 
of  his  work  of  taking  orders. 
But  if  the  wholesaler  had  allowec 
the  salesman  to  collect  from  A 
before,  then  the  payment  to  the 
salesman  this  time  would  hold 
his  employer. 

Using  the  salesman  for  an¬ 
other  illustration,  he  cannot  run 
up  a  hotel  bill  and  bind  his  em¬ 
ployer,  without  express  author¬ 
ity,  there  being  no  implied  author¬ 
ity  to  do  such  a  thing  in  a  sales¬ 
man  sent  out  to  take  orders. 

Not  long  ago  the  following  case 
came  under  my  own  observation : 
A  large  retail  dealer  had  a  depart¬ 
ment  manager  whom  he  author¬ 
ized  to  buy  canned  goods  only. 
The  salesman  who  called  at  the 
store  regularly  knew  that  the 
buyer  bought  only  canned  goods, 
fotf  he  had  been  told  that  and 
furthermore  knew  it  from  his  own 
experience.  One  day  this  same 
salesman  called  at  the  store  in  the 
absence  of  the  proprietor  and  in¬ 
duced  the  buyer  to  contract  for  a 
good-sized  block  of  dried  fruits, 
which  because  of  their  low  price 
the  buyer  bought,  believing  he 
was  doing  his  employer  a  good 
turn.  The  retailer  repudiated  the 
contract  when  he  heard  of  it,  and 
was  sued  by  the  wholesaler  on  the 
ground  that  he  was  bound  by  the 
buyer’s  contract.  The  court  said 
no;  the  buyer  was  a  canned  goods 


buyer,  and  the  salesman  knew  it. 
There  was  no  evidence  of  express 
authority  to  buy  dried  fruits,  and 
no  implied  authority,  for  buying 
dried  fruits  was  not  a  part  of  the 
ordinary  duty  of  a  canned  goods 
buyer. 

Where  an  employer  or  principal 
acts  through  agents,  he  should 
have  his  agents’  authority  clearly 
understood,  and  should,  wherever 
possible,  see  that  the  scope  of  it 
is  known  to  people  who  are  deal¬ 
ing  with  them.  If  this  precaution 
had  been  taken  it  would  have  pre¬ 
vented  literally  thousands  of  law¬ 
suits,  in  all  of  which  one  of  the 
parties — the  employer  who  didn’t 
mean  to  be  bound,  or  the  third 
person  who  thought  he  was  bind¬ 
ing  him — was  compelled  to  bear 
a  wholly  unexpected  and  often 
unjust  loss. 

Where  one’s  agent  makes  a 
contract  or  does  any  act  with  ex¬ 
press  or  implied  authority,  the 
employer  or  principal  is  bound  as 
completely  as  if  the  act  had  been 
his  own.  If  the  agent  doesn’t  re¬ 
veal  the  fact  that  he  is  acting  as 
an  agent,  he  himself  is  bound.  If 
he  does  reveal  the  fact  that  he 
is  acting  as  agent,  but  doesn’t  tell 
for  whom,  the  other  party  to  the 
contract  can  hold  either  him  or 
his  principal  liable.  And  of 
course  the  agent  is  personally  lia¬ 
ble  where  he  acts  without  author¬ 
ity. 

In  many  cases  the  employer  is 
also  liable  for  injuries  which  the 
employee  may  inflict  upon  third 
persons.  For  instance,  the  janitor 
of  a  store  building  forgets  to  shut 
off  a  running  spigot  on  the  top 
floor.  It  overflows  and  damages 
goods  on  the  floors  bel.ow.  The 
janitor’s  employer  must  pay  for 
every  cent. 

Even  where  an  agent  has  acted 
without  the  slightest  authority, 
and  where  the  principal  would 
ordinarily  not  be  liable  at  all,  he 
can  make  himself  liable  in  two 
ways :  By  ratifying  the  agent’s 
act,  which  puts  him  exactly  where 
he  would  have  been  had  he  au¬ 
thorized  it  to  start  with ;  or  by 
taking  the  benefit  of  it.  Even  if 
he  still  persists  that  he  shouldn't 
je  bound  because  the  agent  wasn't 
authorized  to  do  what  he  did,  if 
re  holds  on  to  the  profit  or  the 
benefit  that  flows  from  the  agent’s 
contract,  he  must  pay  for  it.  Of 
course  this  is  simple  justice. 

It  is  a  good  rule  for  a  man  who 
las  employees  to  keep  in  mind 
that  he  should  first  know  quite 
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Here  Is  a  Good  Scheme! 

Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 

ijl 

Bouillon 

Capsules 

Sole  Manufacturers  -r 

*  ROYAL  SPECIALTY  CO. 

92  Reade  St. 

NEW  YORK 

FLEISCHMANN’S 

(MfflESSEI  YEAST 

Has  NO  EQUAL 


Order  Quick  and  Save  25% 

RAISIN  DAY  PRICES 

Malpaco  Fancy  Seeded  .  .  l-lb.  pkg.,  .6 
Gray’s  Fancy  Cleaned  Thompson,  “  '  .5% 

Gold  Cord  Bleached  Fancy 

Thompson,  seedless  “  .9 

Buy  NOW  for  we’ll  soon  be  Raisin  prices 

REEVES,  PARVIN  &  CO.,  Philadelphia 

RIVER  FRONT  STORES 


Grocery  and  Specialty  Salesmen 

If  you  cover  any  portion  of  the 
TU  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


Let  Me  Sell  You  Cheese 

I  am  Philadelphia’s  largest  importer  of  Emmen- 
thaler,  Roquefort,  Camembert  and  other  fancy 
Cheese. 

Owing  to  the  large  quantities  that  I  import  I  am 
able  to  sell  you  the  best  at  the  lowest  market  price. 

I  also  have  a  full  line  of  Delicatessen  and  Fancy 
Groceries  on  which  I  can  save  you  money. 

Write  to  me  now. 

CARL  WILDE,  357  North  Second  Street,  Philadelphia 


Suppose  Vour  Competitor 
Sees  This  First? 

_  If  you’ve  never  bought  tea  or  coffee  by  mail,  you  may 
think  it  would  be  inconvenient.  Try  it  and  see.  If,  as  we 
say,  it’s  much  cheaper,  can  you  afford  to  lose  any  chance 
of  saving. 

How  can  it  fail  to  be  cheaper,  when  we  don’t  have  to 
add  salesmen’s  salaries  to  the  cost  of  our  goods  ?  But  talk 
doesn  t  convince;  let’s  get  down  to  matching  samples. 
Send  us  some  of  your  own  samples  to  match  or  tell  us 
what  samples  to  send. 


DURYEE& BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  ST.,  NEW  YORK 

ESTABLISHED  1897 


^pHE  truth  is  mighty  and  must  prevail.  And  after  the 

flourish  of  Fels=Naptha  soap  imitations,  the  sales  of  the 
.  genuine  are  improved. 

American  women  are  keen  buyers  and  know 
that  Fels-Naptha  soap  really  does  just  all  that 
is  claimed  for  it. 


\8 
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clearly  whom  he  is  clothing  with 
the  right  to  bind  him,  and  next 
how  far  that  right  goes. 

(Copyright,  May,  1910,  by 
Elton  J.  Buckley .) 


Question:  P.  M.,  Los  Angeles, 
Cal. — I  am  handing  you  here¬ 
with  a  draft  of  a  legal  notice 
which  I  will  explain  later.  This 
was  prepared  by  INI r.  B.  Franklin 
McAdll,  a  retail  dealer  of  this 

city. 

His  scheme  is  to  print  this  on 
the  back  of  his  duplicate  order 
slips  where  he  is  selling  for  credit. 
It  has  occurred  to  Mr.  McAdll 
that  in  view  of  the  fact  that  the 
retail  fixed  price  plan  has  been  de¬ 
clared  legal  and  is  based  upon  the 
pasting  of  a  slip  on  a  case  of 
goods,  that  the  same  conditions 
would  apply  here;  that  is,  a  con¬ 
sumer  on  receiving  goods  with 
this  on  the  back  of  his  order  slips 
would  be  bound  by  the  stipula¬ 
tions  in  the  implied  agreement. 

Of  course  I  do  not  know 
whether  this  would  be  legal  at  all, 
but  it  seems  to  me  is  a  very 
unique  idea.  I  am  putting  it  up 
to  you  with  the  request  that  in 
your  Legal  Department  that  you 
comment  upon  the  same.  I  be¬ 
lieve  even  if  it  is  not  legal  that 
where  a  merchant  so  desires  he 
could  put  this  on  the  back  and  it 
would  make  an  excellent  bluff 
and  might  have  the  effect  of 
bringing  some  fraudulent  credit¬ 
ors  to  payment,  even  though  it 
would  have  no  standing  in  court. 

Answer.— The  notice  that  Mr. 
McAdll  puts  on  the  back  of  his 
order  slips  is  as  follows : — 

The  goods  described  on  the  face  of 
this  invoice  are  sold  to  the  purchaser 
whose  name  appears  thereon  under 
the  following  conditions,  which  are 
agreed  to  and  made  a  part  of  the 
consideration  of  the  sale :  that  the 
purchaser  agrees  to  pay  for  said 
goods  within  sixty  days  from  date 
of  delivery,  also  agreeing  that  in 
case  he  fails  to  do  so  and  it  be¬ 
comes  necessary  for  the  creditor  to 
bring  action  to  secure  said  payment 
to  waive  all  rights  of  exemption  which 
he  enjoys  under  the  statutes  and 
constitution  of  this  State  upon  all  of 
his  real  or  personal  property.  The  ac¬ 
ceptance  of  this  invoice  with  the 
goods  is  sufficient  evidence  of  the 
purchaser’s  familiarity  with  these 
conditions  and  that  by  said  accept¬ 
ance  he  waives  the  above  stated 
rights  and  agrees  to  abide  by  our 
requirements. 

Mr.  McAdll’s  intention  is  good, 
and  as  you  say,  his  plan  may 
serve  as  a  bluff,  but  the  greater 
part  of  it  has  no  other  value.  The 
matter  making  it  a  condition  of 
the  sale  that  the  goods  should  be 
paid  for  within  sixty  days  is 
wholly  meaningless  as  well  as 
unnecessary.  The  object  of  a 
condition  is  to  give  a  right  of 
action  to  the  person  injured  when 
the  other  person  breaks  it.  There 
is  no  need  of  any  such  excuse  for 


cause  of  action  here,  for  the  right 
of  action  comes  into  existence 
when  the  customer  buys  the 
goods  and  doesn't  pay  for  them. 
Another  reason  for  introducing 
a  condition  into  a  contract  of  sale 
is  so  that  the  goods  can  be  taken 
back  if  the  condition  is  broken. 
Of  course  that  is  impossible  here. 

Mr.  McAdll  can  do  what  he 
wants  to  with  much  less  trouble 
than  this.  He  should  simply 
write  a  little  form  reciting  that  in 
consideration  of  the  granting  of 
credit  the  customer  agrees  to  pay 
within  sixty  days  and  to  waive 
all  exemption  laws  in  case  it  be¬ 
comes  necessary  to  bring  suit. 
Then  let  the  customer  and  his 
wife  sign  and  he  has  something. 

Question:  “P.  S.,”  Philadel¬ 
phia,  Pa. — In  October,  1907,  my 
father  loaned  a  carpenter  and 
builder  the  sum  of  $100.  My 
father  received  a  promissory  note 
payable  in  three  months  with  in¬ 
terest,  no  rate  of  interest  being 
stated  in  the  note.  Horse,  wagon 
and  harness  were  given  as  secur¬ 
ity. 

We  have  never  been  able  to 
collect  one  penny,  and  have 
threatened  suit.  Now,  we  re¬ 
ceived  a  letter  from  the  builder 
that  the  Cruelty  of  Animal  So¬ 
ciety  had  made  him  get  rid  of  his 
horse. 

Kindly  tell  me  how  we  can  col¬ 
lect. 

Answer. — This  debt  was  due  at 
the  latest  in  January,  1908,  and 
the  fact  that  it  is  still  unpaid  in 
May,  1910,  looks  like  neglect  on 
the  part  of  the  creditor.  The 
creditor  who  waits  to  collect  an 
overdue  debt  until  the  debtor  is 
stripped  of  assets  is  really  re¬ 
sponsible  for  his  own  condition. 

You  say  the  builder’s  horse, 
wagon  and  harness  were  “given 
as  security.”  How?  The  only 
way  personal  property  can  be 
given  as  security  in  Pennsylvania, 
since  we  have  no  chattel  mort¬ 
gage  here,  is  by  giving  the  credit¬ 
or  a  bill  of  sale  for  it.  I  assume 
this  was  not  done.  If  it  was  not 
done,  the  team  afforded  not  the 
slightest  security  for  the  debt, 
and  the  statement  which  the 
builder  probably  made,  “I  give 
my  team  as  security,”  was  mean¬ 
ingless. 

Your  only  recourse  is  against 
the  builder  in  an  ordinary  suit 
for  debt.  If  he  owns  real  estate 
or  personal  property  you  can  eas¬ 
ily  get  your  money. 

Note. — Requests  for  informa¬ 
tion  in  this  Department  should 


tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Sell  Three  or  Four  Cans 
at  Once. 


Canned  Goods  Brokers  Say  That  is 
the  Way  to  Increase  Canned  Goods 
Consumption. 

How  to  increase  the  consump¬ 
tion  of  canned  goods  : — 

Buy  the  right  kind.* 

Offer  one  can  for  10  cents,  or 
three  cans  for  25  cents. 

Or,  one  can  for  8  cents,  and 
four  cans  for  25  cents. 

If  the  housewife  has  a  can  or 
two  on  the  pantry  shelf,  the  con¬ 
sumption  will  be  doubled. 

There  is  nothing  as  cheap  as 
canned'  goods. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md., 

May  5,  1910. 

*Note. — Messrs.  Strasbaugh, 
Silver  &  Co’s,  advice  to  the  re¬ 
tail  grocer  to  “buy  the  right  kind 
of  canned  goods”  might  be  profit¬ 
ably  preceded  by  a  similar  admo¬ 
nition  to  canned  goods  packers  to 
pack  the  right  kind.  If  that  was 
done  there  would  be  only  the 
right  kind  to  buy.  Until  the 
packers  realize  this  and  act  on  it 
their  effort  to  boom  their  prod¬ 
ucts  will  have  only  half  success, 
and  jt  may  not  have  any. — Ed. 


Look  Out  for  Shortweight 
Syrup. 

Large  Quantity  of  Compound  Syrup 
Sold  Much  Below  the  Market  Recently 
Found  to  Be  Several  Gallons  Short 
to  the  Barrel.  Sales  Made  from  Phila¬ 
delphia  to  Trade  Throughout  Penn¬ 
sylvania. 

The  retail  grocers  of  Pennsyl¬ 
vania  and  the  other  nearby  States 
are  warned  to  beware  of  short 
weight  compound  syrup,  a  con¬ 
siderable  quantity  of  which  is 
known  to  have  been  shipped  out 
of  Philadelphia  during  the  past 
few  weeks.  The  shippers  respon¬ 
sible  for  it  are  said  to  have  settled 


a  large  number  of  shortage  claims 
from  retailers. 

For  several  weeks  compound 
syrup  has  been  freely  offered 
through  Pennsylvania  at  a  price 
which  no  other  syrup  manufac¬ 
turer  could  meet  and  even  get 
out  whole.  In  some  cases  a  price 
2  cents  below  competitors’  prices 
was  named.  Attention  was  at¬ 
tracted  to  this,  and  some  of  the 
barrels  sold  at  these  low  prices 
were  examined  and  found  to  run 
several  gallons  short.  The  aver¬ 
age  shortage  was  y/2  gallons,  but 
one  lot  of  ten  barrels  ran  41  gal¬ 
lons  short.  Complaints  began  to 
come  in  to  the  shippers  and  many 
claims  are  reported  to  have  been 
settled. 

The  retail  grocer  almost  never 
gauges  the  syrup  he  buys,  and 
for  this  reason  he  is  an  easy  vic¬ 
tim  for  a  dishonest  shipper.  As  a 
matter  of  fact  the  gauging  of 
syrup  is  a  difficult  thing  for  any¬ 
body,  but  it  can  be  done  with  a 
reasonable  degree  of  accuracy  by 
any  one  who  will  purchase  a 
gauging  rod.  The  examinations 
of  the  syrup  sent  out  as  above 
described  were  made  by  a  Gov¬ 
ernment  gauger  and  there  seems 
no  doubt  that  the  shortages  were 
large  and  definite. 

The  wholesale  grocer  almost 
never  barrels  the  syrup  he  sells; 
he  buys  it  already  barreled  from 
a  syrup  manufacturer  and  sells  it 
in  the  same  packages  he  receives 
it  in.  The  blame  for  shortage  lies 
further  back  than  the  jobber. 


CORRESPONDENCE. 

Who  Knows  “Call  Again”  Washing 
Powder  ? 

Reading,  Pa.,  May  2,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  fur¬ 
nish  me  with  the  name  of  the  firm 
that  manufactures  the  “Call  Again 
Washing  Compound.”  I  think 
the  firm  is  in  Pittsburg. 

Thanking  you  in  advance  for 
any  information  you  give  me. 

Yours  truly, 

Chas.  D.  Boyer. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  communicated 
with  four  large  washing  powder 
manufacturers  about  this,  but  not 
one  ever  heard  of  it.  Can  any 
subscriber  help  out? 


Nearby  salad  ranges  from  4  to 
6  cents  a  head.  Southern  salad 
ranges  from  75  cents  to  $1.25. 


The 

altogether,  different 
kind  of  Harness,  the  kind 
that  attracts  and  wears  well, 
caoi  be  secured  e^t 
WANAMAKER’S  HORSE 
GOODS  STORE, 
for  delivery  purposes.  Have  you 
seen  our  330.00  Harness?  It 
will  pay  you  to  look  it  over. 

JOHN  WANAMAKER 
Philadelphia. 


and  Trade-marks  procured  promptly  and 
properly  in  all  oouatrles. 

Dai  is  &  Davis,  Washington,  D.C. 


MANY  QROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  In 

The  Advertising  World 

Columbus,  Ohio 

Se-mpie  free,  or  foar  Moatb,’  trial  for  t  •  cent. 


Your  Reputation  is  at 
the  Mercy  of  Butter 

The  winter's  nearly  over — how  has  your  butter  trade 
made  out? 

Here's  a  flat  and  positive  statement: — If  you  have 
featured  Gurnse  butter  during  the  winter  you  have 
probably  sold  more  butter  than  you  ever  sold  before — all 
other  things  being  equal,  and  without  a  solitary  complaint. 

If  you  believe  that’s  simply  talk  about  our  own  goods, 
ask  some  grocer  who  has  sold  Gurnse. 

Even  if  you  got  complaints  about  Gurnse,  they  would 
lose  you  nothing:  for  we  authorize  you  to  give  back  the 
money  in  every  case.  But  it's  as  certain  as  anything  can 
be  that  you  won’t  get  them.  Gurnse  is  a  perfect  butter — 
a  gilt-edged  dairy  butter  that  we  make  under  ideal  condi¬ 
tions  in  our  own  dairies. 

Your  reputation  is  at  the  mercy  of  any  butter  you  sell. 
Gurnse,  at  least,  will  never  betray  you. 

Packed  in  20, 30.  and  50-pound  boxes — pounds  and  half  pounds—  35 cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 


39-41-43  South  Front  St. 
=Philadelphia,  Pa. 
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“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2\\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.  Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


YOU  CAN  GET 

fiiltsrs  Puie  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


ADVERTISING 


m 


m 


An  advertisement  of  the  Rog¬ 
ers  chain  of  retail  stores,  Atlanta, 
Ga.,  has  been  sent  in  for  criticism. 
It  seems  that  the  Rogers  concern 
operates  twenty-eight  stores  and 


does  some  rather  extensive  adver¬ 
tising.  The  advertisement  sent 
me  measured  18  inches  across 
four  columns  and  is  here  repro¬ 
duced.  It  is  so  large  that  I  have 


had  to  cut  it  down  pretty  well  in 
the  reproduction,  therefore  I  am 
a  little  uncertain  whether  the 
small  type  in  it  will  show  up 
clearly  or  not.  The  whole  adver¬ 
tisement  is  mostly  small  type. 
*  *  * 

The  whole  theme  of  this  adver¬ 
tisement  is  cut  prices.  Frequent 
references  are  made  to  quality 
here  and  there,  but  the  main  point 
is  low  prices.  I  suppose  there  is 
no  doubt,  under  the  circum¬ 
stances,  that  the  advertisement 
got  results ;  that  is,  that  it  sold 
some  of  the  low-priced  goods. 
W  hether  it  got  the  only  sort  of  re¬ 
sults  that  are  worth  while — per¬ 
manent  customers  or  the  sale  of 
more  profitable  goods — of  course 
I  have  no  idea.  Any  advertise¬ 
ment  as  large  as  this  would  with¬ 
out  doubt  attract  atention. 

*  *  * 

Just  a  word  as  to  big  adver¬ 
tisements.  The  point  is  of  course 
to  make  an  advertisement  large 
enough  to  attract  attention ;  then 
to  dress  it  up  in  such  a  way  as  to 
inspire  the  person  whose  atten¬ 
tion  has  been  attracted  to  read  it. 
Some  advertisers  in  order  to  do 
this  go  further  than  is  necessary. 
That  is,  they  use  too  large  ad¬ 
vertisements.  When  you  are 
using  your  own  advertising  medi¬ 
um  it  is  all  right  to  use  as  much 
space  as  you  like,  but  when  you 
are  advertising  in  a  city  daily, 
space  runs  into  money,  and  if 
equally  good  results  can  be  ob¬ 
tained  with  less  space,  all  that  is 
used  above  the  minimum  is  waste. 
If  the  Rogers  concern  had  used, 
say,  fourteen  inches  across  four 
coin  m  n  s,  their  advertisement 
would  have  been  quite  as  sure  to 
be  seen,  and  I  feel  certain  would 
have  accomplished  just  as  much. 
Fewer  articles  would  have*  had 
to  be  advertised,  but  in  my  judg¬ 
ment  that  would  have  been  even 
a  greater  advantage  than  the 
money  saving.  There  is  such  a 
thing  as  advertising  too  many 


articles  in  one  advertisement,  and 
I  believe  that  the  Rogers  people 
have  done  it  here.  It  scatters  the 
shot  too  widely.  There  are  so 
very  many  articles  that  the  reader 
is  confused.  The  advertisement 
becomes  too  much  like  a  cata¬ 
logue.  Advertising  a  whole  lot 
of  things  is  not  so  bad  when  you 
have  room  enough  to  write  a  lit¬ 
tle  advertisement  about  every 
one,  but  there  hasn’t  been 
room  enough  here.  And  there 
couldn’t  be  room  enough  to 
write  an  advertisement  about 
every  article  named  here  un¬ 
less  the  whole  paper  was  used. 
It  seems  to  me  that  there  can 
scarcely  be  any  doubt  that  had 
the  Rogers  concern  first  cut  down 
the  size  of  its  advertisement,  then 
reduced  the  number  of  articles 
advertised  and  said  more  about 
each,  it  would  have  stood  to  get 
better  results.  Another  thing 
that  occttrs  to  me  in  connection 
with  this  advertisement  is  that 
there  should  have  been  more 
headlines  in  it.  Instead  of  run¬ 
ning  a  whole  lot  of  things  in  to¬ 
gether  as  has'  been  done  here,  it 
would  have  been  better  to  divide 
the  advertisement  into  groups 
with  an  appropriate  head  over 
each.  That  is  always  a  helpful 
way  to  arrange  a  large  mass  of 
matter.  For  instance,  “Ten  Bar¬ 
gains  in  Canned  Goods,”  or 
“These  Dried  Fruits  For  Less 
Than  W e  Paid,  or  “Money  Saved 
on  Housecleaning  Needfuls.” 
Some  of  these  heads  scattered 
through  the  advertisement  would 
not  only  have  greatly  helped  its 
appearance,  but  would  have 
helped  it  to  get  read.  It  is  really 
somewhat  unusual  that  an  ad¬ 
vertisement  of  this  size  should 
not  contain  a  single  descriptive 
head.  Even  the  main  head 
at  the  top  simply  refers  to  one 
article,  as  do  all  the  other  heads 
that  appear  through  the  body. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertise 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Florida  tomatoes  range  from 
$1.75  to  $2.25,  which  is  a  fair  aver¬ 
age  price.  The  demand  is  active. 


Rogers'  Great  Flour  Sale! 


Wwwd?  Cut  Prices  On  La  Rosa  Brand  Flour 


ROGER'S*, 


UWSApI 

rxitCY 

PATENT 


No  other  flour  gives  equal  satisfaction  for  bread,  biscuit,  cake  and  prv. try. 
It's  the  best,  all-around  flour  for  housekeepers.  No  other  high-grade  flour 
cm  be  bought  for  so  low  a  price.  MONDAY  AND  TUESDAY 


/  48‘Lb.  Bag,  $1.64  24*Lb.  Bag,  82c 

Snowhite  Shortening,  Wholesome  Cookiag  Fat  lOLb.  Tin  $1.30 

. 9c 

. @c 

. 12c 


New,  Crisp,  Snap  Beans 
Quart 

New  Irish  Potatoes. 

Quart  . * . 

Fancy  Fresh  Tomatoes 

Quart . . . 

Erie  Brand  Sliced  Breakfast  Bacon,  Pack- 
ed  by  the  Beechnut  Packing  Co  ••  otut  ..  ...  ■■  vC 
Walter  Baker's  Cocoa 
Large  25c  Tin . 


18c 


Pure  Olive  Oil.  highest  grade.  Quart 

hi, tile . 

Fame  Brand  Peas,  tender  melting  Early  June, 


California  State  Brand  Asparagus,  small,  tender 

spears,  can  . 

Maine  Sugar  Corn  or  Succotash,  highest  grade 

obtainable  Regular  15e  can.  This  sale,  can . 

Corn  Starch,  best  quality .  absolutely  pure,  10c 

. 


69c 
I  2c 
I  9c 
I2^c 
8c 


Head  Rice,  whole  grain  of  the  highest  quality, 
lb . 


Virginia  Tomatoes,  red.  whole,  solid  fruit,  can, 
10c  value . 


Georgia  Dessert  Peaches,  sold  elsewhere  at  20c 


Royal  Baking  Powder,  50c  1  lb.  con  ..  . 44c 

Sapolio,  2  cakes  .  .  . .  . 15c 

Best  Gloss  Starch.  6  lbs . .  .  25c 


Durkee's  Salad  Dressing,  .W  tattle, 


Rni<l  *»r»rlrt  Jams,  pure  frul'.s 
ami  sugar.  30c  glass  .  2<V 

Koynl  Srorlel  Preserves,  pure 
frui,--  and  best  granulated  sugar; 
3 Sc  glass  30c 


Fmnro-AmrrTcinr  Polled  Beef.  -can 


Imperial  Chlp_jwd  Beef,  can  I  Or 
Fig  Bars,  pound.  ...  I  Sc 

Imrkee's  Gauntlet  Brand  Pure 
Bla«k  Pepper;  pound,  30c,  can 
20c 

Celluloid  Starch;  5c  pkg  4c 


Blue  Label  Catsup;  25c  bot  23c 
Bex  Salmon  Steak;  20C  value, 

cao  16c 

Red  Rock  Ginger  Ale: 

25c  quart  bottle.  . !3c 

15c  pint  bottlo .  9c 

Duffy's  Apple  Juice,  25c  bot.  13c 
Cream  of  Wheat,  package  14c 
FVal-aton  Breakfast  Food,  pkg  14c 
(•rape  Nuts.  ISc  package  .  12c 
Postum: 

Large  package  . 23c 

Small  package  13c 

Messina  Lemons,  dozen  .  19c 

Heinz  Baked  Hbans: 

Large  20c  can  .  .17c 

Two  15c  cans  . 23c 

20  Lba.  Ice  Cream  Salt  .  .  .  I3c 

double 
80c 

Baker's  Premium  Chocolate-.  26c 
cake.  1 9e;  ISc  cake  .  .  10c 

Vanilla  Wafers,  pound  .  .  12c 
Quart  Bottle  Pur*.  Plne- 
opple  Vinegar . 


10c 


Sunshine  Tea  Flakes;  20c  va!u'\ 

pound .  . 1 5c 

Make  your  hens  lay  and  keep 
your  chicks  growing  by  feeding 

Purina  Feeds. 


8-5c  Cakes  Santa  Clans  Soap.  10c 
Morris’  Honey  Comb  Tripe,  fan¬ 
ciest  wade.  can  lWc 

MurlgoXP  Butterlne;  pure,  fresb 
churned  and  wholesome,  a  q 

pound  .  tCOC 

Horllrk’s  Maltofl  Milk;  new  ship¬ 
ment:  $1  00  bottle  Cflc 

50c  bottle  ..'..34c 

Cando  Silver  Polish.  Jar  ...  23c 


Fish  Roe,  can  . 10c 

Bull  Head  Brand  Spinach;  large 


Royal  Scarlet  Brand  Hawaiian 
Sliced  Pineapple;  large  can  25c 

23c  Large  Pkg.  Gold  Dost  28c 


6c  rolls  or  pkg.  sheets  ...4e 

Mcllhenney’s  Lemon  Extract;  ab¬ 
solutely  pure.  25c  bottle.  ...  14c 


Fairy  Soap,  cake 


Royal  Scarlet  Brand  Sardines; 

fanciest  grade,  packed  In  pure  ol¬ 
ive  oil .  two  Cans  . 25c 

Ivory  Soap,  6  rakes . 23c 

Bloater  Mackerel,  each  . 20c 


ANOTHER  CAR-LOAD  OF  SELF-RISING  MERRY  WIDOW  BRAND  FLOUR 

M'll'd  from  the  fihrsi  winter  wheat  Merry  Widow  ir  mixed  with  the  purest  rising  materials  making. it  ready'  to  be  used  instantly. 
It's  our  great  seller  and  is  growing  daily  in  popularity  with  the  best  housekeepers. 

«  lb.  Bag . $2.00.  24  lb.  Bag . $1.00.  12  lb  Bag . 55c. 


Regal  Brand  Pure-  Pineapple 
Jelly;  glass  .  .  0c 

Finest  Clean  Currants;  pkg  .  .  «e 
London  Layer  Ralalns;  best  Cali¬ 
fornia;  a  1  Sc  value,  pound.  7c 
Cluster  Raisin*:  fancy  fruit,  20c 
package  10c 

Armour's  Extract  of  Beef;  60c 
3Uc 


"St*ero"  Bouillon  Cnt>e*;  a  cup 
from  each  cube  Delicious,  and 
nourishing 

S126  size  can  90c 

35c  size  can . 25c 

Canned  Sweet  Potatoes;  fancy 

quality;  large  Q 

con  oC 

Strlngleas  Beam;  fanciest  Malue 
pack  of  cut  beans  Regular  price, 
10c  can;  this  sale  n 

. oC 


New  York 
State  Irish 
Potatoes 

Ertr*  fancy  selected  stock: 
cook  dry  and  mealy; 

Peck  22c 


ROGERS’  FRESH  ROASTED 
COFFEES 

Are  Indorsed  by  (he  prudent 
housewife  for  their  quality,  pari¬ 
ty,  strength  and  flavor.  They  are 
the  Best  Coffees  and  the  biggest 
values  In  Atlanta: 

Climax  Blend,  pound  ...  ,  .  33c 

Regal  Blend,  pound  ...  .  23c 

Java  Blend,  pound .  .  20r 

Santos  Blend,  pound . 13c 

Campbell's  Condensed 
Soups 


25c 


RECKER’S  CREAM  OATMEAL 
milled  from  northern  grown  while 
oat*,-  fanciest  quality  and  the 
largest  package  on  tbe  market; 
package . loc 

Imported  Pea*;  sweet,  tender 
peas;  a  30c  value;  Rog-  a  « 
ers'  price,  can . ^  U  C 


Peerless 

Brand 

Macaroni 

Large  10c 
package. 


7c 


SOUTH  SIDE 

Vtw  •*  la  K  O— »*l«  AW 
W*  Vttm  St  «?  Sax  r»if  ax 
»«-  r.M  VMM.  o*. 

■  **'**«  AM  srivw  A-k 


ROGERS’ 

28  Pure  Food  Stores 


NORTH  SIDE 


m  MtrtvfU  Si  m»  V. •)->••  si 

IK  K»1  Via*  it.  «1t  Vc'IXtf  SI 

M*  I  wim.  Vi  p  wim.M  si 

l«t  hwtini  Bl.  ill  W  i-miwim.  1 

rv-.ior  c.  m  a« 

t  X«rt|  Bpm«  Si  Ml  JCmM  An 


Manufacturers  now  realize  there  is  no  better  advertising  medium  than 
the  very  grocerymen  to  whom  they  sell  their  products;  consequently,  they 
are  now  giving  to  grocers  a  substantial  part  of  their  advertising  appropria¬ 
tion  by  packing  “HAMILTON  BONDS”  in  each  case  of  their  goods.  I 

With  these  ‘‘HAMILTON  BONDS”  you  can  buy  almost  anything  you  I 
need — fixtures  for  your  store,  or  comforts  for  your  home.  I 

In  reply  to  a  card  from  you  we  will  gladly  send  you  a  clear  explan¬ 
ation  of  the  HAMILTON  PLAN,  which  will  plainly  show  to  you  the 
importance  of  pushing  the  goods  in  which  are  packed  the  valuable 

“HAMILTON  BONDS:’ 


THE  HAMILTON  CORPORATION 

Guaranteed  Resources  $1,000,000 

29-33  W  EST  82D  STR.ESE3T 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


22 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


THE 

STROLLERS 

COLUMN 


Nothing  like  putting  yourself 
in  the  other  fellow’s  place  once  in 
a  while  to  find  out  how  he  feels. 

I  did  a  stunt  as  a  consumer  the 
other  night. 

Of  course  I’m  always  a  con¬ 
sumer.  When  I’m  on  my  feed 
I’m  a  wholesale  consumer,  as  one 
might  say.  And  you  fellows  are 
all  consumers.  But  we’re  in  the 
trade  and  that’s  the  way  we 
mostly  look  at  things. 

About  a  month  or  so  ago  out  in 
a  Lancaster,  Pa.,  hotel  they  put 
some  stuff  in  front  of  me  that 
got  me  going.  My  old  tummy 
rose  up  and  called  me  blessed 
while  I  was  putting  it  away,  and 
that’s  something  it  don’t  always 
do  in  country  hotels,  I’ll  give  you 
that  straight. 

This  was  a  raspberry  jam. 
And  by  gravy,  when  you  tasted 
it  you  could  see  the  sun  on  the 
old  raspberry  bushes. 

Imported,  it  was.  I  ain’t  going 
to  tell  the  name;  I  could  get  mil¬ 
lions  of  plunks  for  putting  the 
names  of  pills  and  things  in  these 
scientific  talks  of  mine,  but  so  far 
I've  been  incorruptible,  chiefly 
because  I’ve  always  refused  to 
divvy  up  with  the  editor. 

I'll  call  this  jam  Hadley’s.  I 
wrote  the  name  down  when  I 
got  up  from  the  table  and  fixed 
with  myself  to  get  some  when  I 
got  home. 

Well,  I  did.  I  told  my  wife 
about  it,  and  she  tried  to  get  it 
at  our  grocer’s.  He  didn’t  have 
it,  but  he  would  get  some  in. 
After  we  had  bought  a  whole  lot 
of  it  down  town  he  did  get  some 
in.  I  guess  maybe  his  stock  con¬ 
sisted  of  as  much  as  three  jars. 
Anyway,  we  soon  ate  it  up,  and 
then  my  wife  said  she  had  to  put 
it  up  to  him  all  over  again  to  get 
some  more.  That  looked  to  me 
like  pretty  punk  storekeeping, 
because  here  we  were  with  our 
mouths  wide  open  waiting  for 
it. 


My  Hunt  for  Raspberry  Jam. 

I  stayed  home  that  week  and 
the  house  was  a  pretty  dull  place 
without  that  jam.  Every  morn¬ 
ing  I’d  ask  for  it  and  each  time 
I’d  get  the  same: — 

“Mr.  Jones  said  their  man 
hasn’t  been  in  since  he  sold  out. 
He’ll  get  it  though.” 

“In  Heaven’s  name,  ain’t  he  got 
a  telephone?”  I  said. 

Well,  on  Saturday  night  I  said 
to  my  wife,  “get  any  of  that  jam 
yet?”  No  she  hadn’t. 

“Then  I’m  going  out  to  see  if 
I  can’t  find  some,”  I  said.  “I 
need  that  stuff  to  keep  Sunday 
with.” 

“All  right,  I’ll  go  along,”  she 
said  and  we  got  our  little  hats 
on  and  went. 

“First  let’s  go  over  to  Jones’,” 
she  said,  “maybe  he'll  have  it  in 
by  this  time.” 

So  we  went  over  there. 

“Did  you  get  any  Hadley's 
raspberry  jam  yet?”  she  asked. 

“No,  ma’am,  I  didn’t,”  he  said. 
“I  don’t  know  what  ails  their 
man ;  he  hasn’t  been  in  yet.” 

“Is  it  a  Philadelphia  house?” 
I  said.  He  said  it  was. 

“Why  don’t  you  telephone  the 
order  in,  then?”  I  asked. 

“Well,  I’ve  been  expecting  him 
to  come  in,”  he  replied. 

“But  you  said  that  a  week  ago,” 
I  said.  “Are  you  really  going  to 
get  it?” 

“Oh,  yes,  I’ll  order  it  right 
away,”  he  replied,  and  we  went 
out. 

Of  course  that  didn’t  put  any 
raspberry  jam  on  my  bread,  and  I 
felt  real  peeved  about  it.  A  thing 
like  that  always  looks  like  rotten 
business  to  me,  and  it  works  me 
up  even  when  I  ain’t  the  victim. 

“Let’s  try  some  other  stores,” 
said  my  wife,  and  she  led  in  a  di¬ 
rection  that  went  past  a  candy 
store.  (Stung!) 

We  went  into  seven  grocery 
stores  that  night  hunting  that 
raspberry  jam. 


The  first  one  thought  he  had 
it,  and  he  went  over  to  a  pile  of 
jars  that  looked  like  it.  He 
thumbed  ’em  over,  and  then  said : 

“This  is  Hadley’s  stuff,  but  it 
doesn’t  seem  to  be  any  particular 
kind.” 

How’s  that  for  sense — a  mar¬ 
malade  “of  no  particular  kind”? 

“Sure  it  is,”  I  said.  “It’s  or¬ 
ange,  don’t  you  see?” 

He  finally  saw  that  it  was.  But 
he  hadn’t  the  raspberry. 

The  next  two  stores  didn’t  have 
it. 

The  fourth  one  hadn’t  it,  “but 
we  have  Radley’s,”  a  domestic 
raspberry  that  couldn’t  hold  a 
candle  to  it,  though  the  name 
sounded  like  it. 

“No,  we  haven’t  Hadley’s,”  said 
the  next  store. 

“Have  you  any  imported  rasp¬ 
berry  jam?” 

“No,  we  have  Curtice’s,  but 
that’s  made  in  Boston.” 

It  wasn’t,  as  I  knew;  it  was 
made  in  Rochester,  N.  Y.,  but  I 
didn’t  tell  him  so. 

The  next  store  hadn’t  Hadley’s 
raspberry  jam,  but  it  had  Dundee 
marmalade.  In  other  words, 
“have  you  any  vanilla  extract?” 
“No,  but  we  have  horse  collars.” 

Well,  we  walked  some  more. 
Funny  what  a  man’s  stomach  will 
make  him  do,  ain’t  it? 

“Do  you  carry  Hadley’s  rasp¬ 
berry  jam?”  I  shouted  in  the  ear 
of  the  next  grocer  I  came  to. 
This,  by  the  way,  was  a  little 
different  store  from  the  others  we 
had  been  in.  It  runs  more  to 
fancy  stuff,  and  I  felt  hopeful. 

“Have  we  any  of  that?”  he  said, 
turning  to  a  small  boy  behind  the 
counter. 

“Think  we  have,”  he  said,  and 
I  almost  dropped  dead. 

That  boy,  by  the  way,  was  the 
livest  little  animal  I  ever  saw  in 
a  grocery  store.  He  went  back 
to  the  shelf  where  the  jams  were 
and  handed  down  a  jar  of  Hadleys 


raspberry  jam]  Think  of  that! 
But  wait.  It  wasn’t  a  very  good- 
looking  jar  and  that  kid  ran  into 
the  back  room,  down  cellar  and 
all  over  the  store  trying  to  find 
another.  Finally  he  said  that  was 
the  only  jar  they  had. 

I  went  over  to  the  proprietor 
with  the  one  jar: — 

“Is  this  all  right?”  I  asked. 
Let  me  tell  you  what  it  looked 
like:  In  the  first  place  it  was  old 
enough  to  have  children.  It  was 
so  old  that  the  label  wasn’t  even 
the  sort  they  use  now.  But  that 
wouldn’t  have  made  any  differ¬ 
ence,  if  the  jam  hadn’t  soaked 
through  the  top.  It  was  the 
kind  of  stuff  you  see  on  piles 
of  rubbish  and  it  never  ought  to 
be  anywhere  else. 

When  I  asked  him  if  it  was  all 
right,  he  said  he’d  find  out  and 
opened  her  up. 

“I  don’t  see  anything  the  mat¬ 
ter  with  it,”  he  said.  It  looked 
pretty  punk  to  me — all  dried  up ; 
not  at  all  like  the  stuff  /  needed  to 
soothe  my  soul. 

“Why,  it  smells  sour,”  said  my 
wife. 

“Seems  all  right  to  me,”  said 
the  grocer  again  in  a  sort  of  mild 
little  huff. 

We  didn’t  take  it. 

“I’ll  go  in  one  more  store,”  I 
said  grumpily,  and  in  that  store 
the  clerk  reached  up  and  got  a 
jar  of  the  fresh  new  stuff.  I  al¬ 
most  took  it  to  bed  with  me. 

Now,  this  is  the  thing  that’s  in 
my  mind :  I’ve  always  been  will¬ 
ing  to  sell  my  wife’s  best  hat  for 
raspberry  jam,  and  I  know  some¬ 
thing  about  the  brands.  Hadley’s 
is  by  a  long  shot  the  best,  yet  here 
is  only  one  fellow  out  of  seven 
that  knows  or  cares  a  hang  about 
it.  Is  that  good  storekeeping  or 
ain’t  it?  The  Stroller. 


Federal  Food  Decisions  Regarding 
Imported  Stearin. 

The  Federal  Food  Board  issued 
Food  Inspection  Decision  No.  74 
during  the  week,  as  follows: — 

In  Food  Inspection  Decision  74, 
it  is  provided  that : — 

Stearin,  for  mixture  with  do¬ 
mestic  oils,  not  animal,  may  be 
admitted  without  certificate  if 
the  importer  executes  a  penal 
bond  conditioned  upon  the  sub¬ 
sequent  export  of  all  stearin  thus 
imported. 

This  provision  is  revoked,  and 
hereafter  stearin  will  not  be  ad¬ 
mitted  into  the,  United  Staes  unless 
accompanied  by  a  certificate,  in  the 
form  prescribed  in  Food  Inspection 
Decision  74,  showing  its  freedom 
from  disease,  as  in  the  case  of  meats 
and  other  meat  food  products  of 
cattle,  sheep,  swine  and  goats. 
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GRAPE  JUICE 


Window 
Trim ,  Hangers , 
and  Booklets  Free 
with  all  orders 
for  one  case 
or  more. 


“It’s  Clear  Because  It’s  Pure ” 


The  Profit  Maker  of  1910 


There’s  a  better  initial  profit  for  you  in  Walker’s  than 
in  any  other  high-class  grape  juice — see  price-list  at  right  and 
note  the  quantity  discounts  on  5  and  10  case  lots. 

But  more  than  that,  there  is  a  bigger  total  profit — because 
Walker’  s  is  a  bigger  seller.  Walker’s  is  a  success — it’s  selling 
at  an  unprecedented  rate  all  over  the  country.  This  is  the 
first  season  of  Walker  s — yet  its  superior  quality  and  thorough 
advertising  have  overcome  the  lead  of  older  brands.  We  are 
already  receiving  repeat  orders  from  retailers  through  their 
jobbers. 

Walker’s  has  the  essential  quality  of  every  lasting  success — 
appeal  to  the  consumer.  People  like  Walker’s — like  it  for  its 
obvious  purity,  its  clearness,  rich  color,  and  smooth  flavor, 
devoid  of  astringency. 

We  are  telling  everybody  about  Walker’s  Grape  Juice— 
our  advertising  appears  in  large  spaces  regularly  in  all  the 
leading  periodicals.  Again  in  May  we  will  have  the  double¬ 
page  spread  in  the  middle  of  The  Saturday  Evening  Post — 
this  paper  his  several  million  readers  and  every  one  will  see 
this  advertisement. 

Our  advertising  will  start  Walker’s  for  you,  its  quality  will 
keep  it  going.  Your  jobber  can  supply  you. 


Price  List 

on  quantities  of 
1  to  4  cases 


“Splits”  (4-oz.) 
Half  Pints 
Full  Pints 
Full  Quarts 
Vr -Gallons 
Gallons 


$5.00  Case 
4.50  Case 
4.75  Case 
4.50  Case 
5.25  Case 
5.00  Case 


5  Case  Discount 
5  and  5% 
from  above  prices 

10  Case  Discount 
10  and  5% 
from  above  prices 


We  Furnish  Store  Ad  Matter 

With  all  orders  for  one  case  or  more 
we  furnish  a  large  ten-piece  Window 
Trim,  cut  out  and  lithographed  in  colors; 
a  set  of  store  signs  and  hangers;  and  a 
supply  of  24-page  Recipe  Books,  showing 
beverages  and  desserts  that  can  be  made 
with  Walker’s  Grape  Juice.  This  adver¬ 
tising  matter,  in  addition  to  its  local  value, 
will  serve  to  link  your  store  with  our 
National  Advertising. 


THE  GRAPH  PRODUCTS 
North  East,  Pa. 


CO. 


The  “Ten*Pin  Bottle” 


EM 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


24 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  shown  some 
demand  during  the  week,  but 
not  enough  to  permit  the  word 
active  to  be  used  with  truth.  The 
consumptive  demand  from  retail 
grocers  continues  fair,  but  from 
first  hands  trading  is  exceedi  ngly 
conservative.  Prices  are  steadily 
maintained  on  full  market  basis. 
The  market  for  new  teas  has  not 
opened  yet,  but  should  very 
shortly. 

Coffee. 

The  coffee  market  remains  un¬ 
changed  and  rather  dull.  Both 
Rio  and  Santos  coffees  are  stead¬ 
ily  maintained,  with  no  indication 
of  any  special  change.  The  de¬ 
mand  is  quiet.  Mild  grades  are 
unchanged  and  quiet,  but  prices 
are  considered  rather  in  buyer’s 
favor.  Holders  of  Bogotas  are 
talking  firm,  but  outside  of  this 
there  seems  no  present  indication 
of  any  advance.  Java  and  Mocha 
are  unchanged  and  in  moderate 
demand. 

Sugar. 

Refined  sugar  advanced  io 
points  last  Thursday,  due  to  the 
firmness  in  raws.  The  European 
market  developed  considerable 
strength  during  the  week  and  the 
Cuban  situation  is  likewise 
stronger  on  account  of  the  clos¬ 
ing  of  the  season.  The  demand 
for  refined  sugar  is  still  rather 
quiet. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week,  as  is  compound  syrup. 
The  demand  for  the  latter  is  fair. 
Sugar  syrup  is  in  good  demand 
for  export,  at  unchanged  prices. 
Molasses  quiet  and  unchanged. 

Fish. 

Mackerel  is  still  quiet  and 
easy.  The  demand  is  quite 
moderate.  Cod,  hake  and  had¬ 
dock  are  selling  in  a  very  small 
way  at  ruling  quotations.  Do¬ 
mestic  sardines  are  about  un¬ 
changed,  the  situation  being  still 
quite  firm  because  of  short  catch. 
The  market  for  the  new  pack  is 
unchanged  and  firm.  Imported 
sardines  are  quiet  at  ruling  quo¬ 
tations. 

Canned  Goods. 

Spot  tomatoes  are  unchanged 
and  quiet.  There  is  absolutely 


no  interest  in  future  tomatoes, 
though  the  packers  would  gladly 
take  orders  at  67^2  cents,  which 
is  about  1  cent  below  what  was 
recently  given  out  as  the  cost  of 
production  in  1910.  Corn,  both 
spot  and  future,  is  unchanged 
and  quiet.  Spot  and  future  peas 
also  very  quiet  at  ruling  quota¬ 
tions.  Eastern  peaches  dull  and 
unchanged.  There  has  been  some 
flurry  on  account  of  the  freeze 
and  crop  damage  in  the  Middle 
West,  but  it  has  not  yet  materi¬ 
ally  affected  the  market.  Apples 
are  unchanged  on  spot,  but  pack¬ 
ers  are  asking  $2.75,  which  is  an 
advance  of  25  cents  to  come  for¬ 
ward.  The  demand  is  fair.  Cali¬ 
fornia  canned  goods  are  un¬ 
changed  and  quiet,  but  dried 
fruits  are  much  excited  on  ac¬ 
count  of  the  damage  to  fruits  in 
other  sections,  and  canned  goods 
may  feel  this  a  little  later.  Small 
Maryland  canned  goods  un¬ 
changed  and  dull. 

Dried  Fruits. 

The  market  for  future  dried 
fruits  has  been  decidedly  affected 
both  by  the  prospects  of  short 
crops  in  California  and  crop  dam¬ 
age  elsewhere.  This  year's  prune 
crop  is  estimated  at  50  to  60  per 
cent.,  and  as  a  rule  futures  have 
opened  about  1  cent  above  spot 
fruit.  The  latter  have  also  ad¬ 
vanced  to  ]/$  to  Et  cent.  The  de¬ 
mand  for  spot  prunes  is  not  very 
heavy.  Future  peaches  have  also 
advanced  to  1  cent  from  the 
same  cause.  Spot  peaches  are  un¬ 
changed  and  in  fair  demand.  Fu¬ 
ture  apricots  show  a  raise  of  J4 
to  24  cent  from  the  opening,  but 
spot  cots  are  quiet  and  un¬ 
changed.  Raisins  are  the  only 
fruit  that  has  derived  no  benefit 
from  the  flurry  as  yet.  The  de¬ 
mand  is  light  and  the  market 
heavy.  Currants  fairly  active  for 
the  season  and  unchanged.  Other 
dried  fruits  dull  at  ruling  quo¬ 
tations.  Orders  for  future  citron 
are  being  taken  at  about  last 
year’s  opening. 

Beans  and  Peas. 

Domestic  pea  beans  have  ad¬ 
vanced  5  cents  in  Michigan,  but 
the  spot  price  remains  unchanged 
and  the  demand  fair.  Imported 
show  no  change.  Domestic  mar¬ 


rows  are  5  cents  higher  and 
active.  California  limas  have 
slightly  advanced  both  on  spot 
and  to  come  forward.  Green  peas 
show  a  further  slump  of  about  15 
cents  per  bushel  during  the  week, 
and  Scotch  are  also  weaker,  but 
not  so  much.  Demand  moderate. 

Butter. 

The  butter  market  is  steady  at 
a  decline  of  1  cent  per  pound, 
both  on  solid  and  prints.  There 
has  been  an  increase  in  the  make 
and  the  market  rests  comfortably 
at  the  decline.  Conditions  all 
over  the  country  indicate  an  early 
supply  of  butter.  The  quality 
now  coming  in  is  showing  well 
and  will  improve  as  the  season 
advances.  The  consumptive  de¬ 
mand  is  very  good  and  there  are 
no  material  changes  in  sight  just 
now. 

Eggs. 

The  egg  market  is  steady  and 
unchanged.  There  has  been  very 
favorable  weather  for  egg  produc¬ 
tion  and  transportation  and  stocks 
arriving  are  in  good  order  and 
show  fine  quality.  The  receipts 
are  normal  for  the  season  and  a 
continued  good  consumptive  de¬ 
mand  may  be  looked  for  at  about 
normal  prices. 

Cheese. 

The  very  few  old  cheese  still 
available  are  commanding  very 
high  prices.  The  receipts  of  new 
cheese  are  gradually  increasing, 
however,  and  the  market  is 
healthy  and  firm  at  ruling  quota¬ 
tions.  The  quality  of  the  cheese 
now  getting  in  is  good  consider¬ 
ing  the  early  season.  An  increase 
in  both  production  and  consump¬ 
tion  may  be  looked  for  from  now 
on,  as  the  quality  will  steadily 
improve. 

Provisions. 

Everything  in  smoked  meats 
has  remained  unchanged  for  the 
week.  The  demand  is  fair,  and  is 
not  likely  to  show  any  increase 
while  prices  remain  as  high.  Pure 
lard  made  a  slight  decline  early 
in  the  week,  but  later  recovered 
it  and  is  now  firm  at  full  quota¬ 
tions.  There  is  a  fair  demand 
for  compound  and  the  market 
rules  steady  and  unchanged. 
Barrel  pork  is  very  slow  at  ruling 
quotations.  Dried  beef  is  quiet 


and  unchanged.  Corned  and  roast 
beef  have  advanced  about  5  per 
cent. 


INDIVIDUAL  MARKET  REPORTS. 


Evaporated  Apples,  Etc. 


The  better  demand  for  evapo¬ 
rated  apples,  which  started  last 
week,  has  continued  and  all  the 
packers  are  enjoying  a  good  busi¬ 
ness  from  the  domestic  markets. 
A  little  better  demand  is  also 
noted  in  Europe,  but  there  are 
resellers  there  at  a  little  under 
what  the  stock  can  be  offered  at 
for  shipment  from  here. 

Considerable  interest  is  now 
being  shown  towards  the  coming 
crop.  Our  blossoms  should  be 
out  during  the  next  ten  days  and 
the  critical  time  will  be  the  next 
three  weeks.  Everything  points 
to  a  good  blossom  and  with 
favorable  weather  we  should  have 
an  average  crop  of  apples. 

Raspberries  continue  in  limited 
demand  at  prices  of  21  to  2ij4 
cents  f.  o.  b.  in  barrels.  New 
goods  for  August-September 
shipment  at  2 1*4  to  22  cents. 

Cores  and  skins  are  also  in 
active  demand  and  are  hard  to 
find. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  7  to  73 4  cents; 
choice,  734  to  8  cents;  fancy,  9 J4 
to  10  cents,  all  f.  o.  b.  in  50-pound 
boxes ;  cartons,  cent  per  pound 
higher;  cores  and  skins,  $1.40  to 
$1.50;  .  chops,  1 24  to  \]/z  cents, 
f.  o.  b.  buyers’  bags. 


Rochester,  N.  Y. 


C.  C.  Hall. 


Spices. 

The  market  is  more  active  this 
week.  There  has  been  a  great 
increase  in  inquiries  and  some 
very  satisfactory  buying. 

Pepper. — Prices  advanced  re¬ 
cently  fully  34  cent  per  pound, 
followed  by  a  slight  reaction  and 
then  a  general  hardening  of  val¬ 
ues.  Shipments  to  America  are 
small  in  comparison  with  last 
year's  imports.  Reports  just  re¬ 
ceived  indicate  a  normal  crop  of 
Lampong  pepper. 

Red  peppers  much  firmer 
abroad.  Prices  well  maintained 
here.  The  demand  will  increase 
from  now  on. 

Cloves  very  firm  at  present 
and  in  good  demand. 

Pimento  (Allspice). — There  is 
very  little  offered  at  the  present. 
Present  values  we  believe  are 
safe. 

Tapioca. — Firm  prices  prevail. 
Spot  values  are  far  less  than  im¬ 
port  cost  and  we  expect  to  see  a 
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A  picture  of  the  package  containing  the 
finest  molasses  ever  made,  pure,  deliciously 
flavored.  There  is  nothing  like 

Duffs 

.Molasses 

Tell  your  customers  to  always  have  it  in 
the  house  for  the  children.  Nothing  is  better 
for  them  than 

Duffs 

Molasses 

A  splendid  profit  for  you  and  a  sure 
repeater. 


PACKED  ALSO  IN  2-POUND  CARTONS 


WHEN  YOU  THINK 
OF  BULK  SUGAR 

Every  grocer  who  reads  somewhere  that 
retail  grocers’  profits  are  responsible  for  the 
high  cost  of  living,  involuntarily  thinks  of 
bulk  sugar,  on  which  he  often  makes  no 
profit  and  never  makes  more  than  the  merest 
shred. 

CJ  Some  of  the  grocers  who  are  making  no 
profit  on  bulk  sugar  don’t  know  that  at  all. 
They  forget  the  overweight  all  bulk  sugar 
carries. 

C|  What  we  have  said  before  we  say  again — 
the  whole  problem  can  be  solved  by  selling 
Franklin  Carton  Sugar.  No  overweight — no 
work — all  the  profit — and  good  profit—  for 
yourself. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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slow  but  steady  advance  in  mar¬ 
ket. 

Mace  very  scarce  at  unchanged 
prices.  Demand  should  improve 
over  the  spring  and  early  summer 
months. 

Nutmegs  only  in  fair  demand; 
prices  remain  low  and  are  a  good 
buy  at  present  value. 

Gingers. — Firm  prices  prevail 
without  much  change.  Stocks 
are  rather  short. 

Seeds. — Mustard  is  now  in  big 
demand  for  pickling  purposes. 
Practically  no  changes  to  report 
during  the  week.  Hemp,  celery, 
poppy,  caraway,  selling  fairly 
well  at  unchanged  prices. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

New  Florida  potatoes  have 
dropped  in  price  to  $3-75  per  bar¬ 
rel.  There  are  a  few  Bermudas 
about  at  around  $6,  but  the  de¬ 
mand  is  light. 

Florida  string  beans  are  scarce 
and  have  advanced.  The  market 
ranges  from  $3  to  $4  and  the  de¬ 
mand  is  active. 

Peas  are  higher.  They  are 
coming  mostly  from  North  Caro¬ 
lina,  with  a  few  from  Virginia. 
The  present  range  is  $1.50  to 
$1.75  per  half  barrel,  against  $1 
to  $1.25  a  few  days  ago.  The 
market  is  not  expected  to  hold 
the  above  price  long,  however. 
The  quality  of  the  present  re¬ 
ceipts  is  good. 

Florida  cucumbers  are  higher 
and  range  to-day  at  $2.25  to  $2.50 
per  box.  The  demand  is  good. 

California  cherries  have  de¬ 
clined  in  price,  as  they  always,  do 
after  the  first  shipments.  The 
present  range  is  $1  to  $3.30  and 
the  demand  is  fair. 

Radishes  have  slumped.  South¬ 
ern  stock  was  unloaded  at  75 
cents  a  barrel  during  the  week, 
which  was  almost  equivalent  to 
throwing  them  away.  Nearby 
radishes  range  from  $1.25  to  $1.50 
per  100. 


Meat  Packers  Now  Indicted  in 
Georgia. 

The  Grand  Jury  of  the  United 
States  Court,  in  session  at  Savan¬ 
nah,  Ga.,  last  week,  returned  in¬ 
dictments  against  the  Cudahy 
Packing  Co.,  Schwarzschild  & 
Sulzberger,  Swift  &  Co.,  the  Ar¬ 
mour  Packing  Co.  and  Nelson 
Morris  Co.,  as  corporations,  and 


against  the  following  individuals  : 
Emmet  B.  Adams,  local  agent 
for  Swift  &  Co.;  William  D. 
Cooper,  agent  for  Armour  Pack¬ 
ing  Co.,  and  Fred.  M.  Hull,  Jr., 
agent  for  Nelson  Morris  Co. 
There  are  two  counts  in  the  in¬ 
dictment,  one  charging  that  the 
corporations  sold  meat  at  less 
than  cost,  for  the  purpose  of  put¬ 
ting  the  South  Atlantic  Packing 
Co.,  of  Savannah,  out  of  business, 
and  the  other  that  the  local 
agents  entered  into  a  combination 
to  arbitrarily  fix  the  price  of  beef, 
eliminating  competition.  The 
agents  indicted  have  not  been  in 
the  employ  of  the  packing  houses 
locally  for  a  year  or  more. 


Intimates  That  Canned  Goods 
Should  Not  Be  Kept  More 
Than  Six  Months. 


Chairman  Moore  Asks  Witness  Before 
Food  Committee  Whether  Canners 
Would  Approve  Such  a  Law.  Witness, 
a  Baltimore  Canner,  Retorts  That 
Canned  Goods  Keep  for  Ten  Years. 
As  to  Labeling  Second  Tomatoes. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

May  5,  1910. 

The  most  impracticable  sugges¬ 
tion  to  be  raised  before  any  of 
the  committees  investigating  the 
food  situation  emanated  during 
the  week  from  Representative 
Moore,  of  Pennsylvania,  who  was 
presiding  at  a  hearing  of  the 
Special  Food  Committee.  F.  A. 
Torsch,  of  the  Torsch  Canning 
Co.  of  Baltimore,  was  testifying 
and  was  asked  by  Mr.  Moore 
whether  canners  would  approve  a 
bill  forbidding  the  keeping  or 
storing  of  canned  goods  for 
longer  than  six  months !  Mr. 
Torsch  retorted  that  properly 
processed  canned  goods  would 
keep  perfectly  for  ten  years,  but 
the  committee  obviously  did  not 
believe  the  statement,  and  sensa¬ 
tional  newspaper  dispatches  have 
gone  out  from  here  over  it  ever 
since. 

Mr.  Torsch  mentioned  the  fact 
that  some  tomato  canners  added 
water.  He  stated  that  this  grade 
of  tomatoes  was  known  as  sec¬ 
onds,  but  admitted  under  exami¬ 
nation  that  they  were  not  labeled 
seconds.  The  committee  seemed 
much  impressed  with  this  answer 
and  it  is  probable  that  some  rec¬ 
ommendation  will  be  made  to 
Congress  concerning  it. 

Holt. 


Irish  Mackerel  Branded 
Norway  ? 

There  is  Said  to  Be  Considerable  Fish 

Misbranded  as  Above  on  the  Market. 

Motive  is  Gain  in  Price. 

It  is  reported  that  there  is  con¬ 
siderable  Irish  mackerel  on  the 
market  branded  Norway.  If  so 
it  is  of  course  in  violation  both  of 
the  Federal  and  State  food  laws. 

The  motive  for  the  fraud  is  the 
higher  price  and  the  greater  de¬ 
mand  commanded  by  the  Nor¬ 
way  fish.  At  to-day’s  market 
Irish  mackerel  are  quoted  around 
$12.50  per  barrel  and  Norways 
around  $16.  On  a  small  tub  the 
difference  between  the  two  va¬ 
rieties  would  be  about  85  cents 
at  retail. 

Peculiarities  about  the  quality 
of  this  year’s  Norway  and  Irish 
mackerel  have  rendered  this  fraud 
easy.  Irish  fish  have  been  par¬ 
ticularly  white  and  fat,  while 
Norways  have  been  getting  rather 
poor.  As  to  actual  difference  in 
value,  it  exists  more  in  imagina¬ 
tion  than  anything  else. 


This  Year’s  Future  Canned 
Goods  Business  Shows 
Permanent  Decline. 


Some  Jobbing  Concerns,  Formerly  Reg¬ 
ular  Buyers,  Have  This  Year  Not 
Bought  a  Case  of  Certain  Lines. 
Seem  Inclined  to  Let  the  Packer  Take 
the  Risk. 

It  is  generally  agreed  among 
the  trade  that  the  sale  of  future 
canned  goods  has  this  year  been 
materially  lighter  than  usual. 
There  has  been  the  regular  de¬ 
mand  for  established  brands,  and 
for  private  brands,  but  the  de¬ 
mand  for  everything  outside  for 
this  has  been  very  light.  Whole¬ 
sale  grocers  seem  to  feel  a  dispo¬ 
sition  to  let  the  packer  take  the 
risk. 

The  conditions  which  have  at¬ 
tended  the  sale  of  future  canned 
goods  this  year  have  been  quite 
notable.  In  spite  of  the  fact  that 
tomatoes  have  been  offered  for 
future  delivery  at  below  the  cost 
of  production,  some  jobbing 
houses  who  are  usually  large  buy¬ 
ers  have  not  this  year  bought  a 
case.  In  spite  of  their  cheapness, 
the  market  is  not  considered  safe, 
and  it  is  believed  that  not  a  single 
jobbing  buyer  has  bought  any 
large  quantity. 

The  demand  for  future  peas  in 
some  sections  has  also  been  very 


much  lighter  than  usual,  on  ac¬ 
count  of  a  considerable  carry 
over. 

That  the  future  canned  goods 
business  is  declining,  and  prob¬ 
ably  permanently  so,  can  hardly 
be  doubted.  Certain  wholesale 
grocers  have  gone  over  their 
books  for  the  past  several  years 
and  have  found  that  only  once  out 
of  about  six  years  lias  it  paid 
them  to  speculate  in  futures.  In 
return  for  practically  nothing 
they  pay  out  huge  sums  of  money 
every  fall,  which  come  back  to 
them  anywhere  from  ten  days  to 
five  months  after. 

All  jobbers  who  bought  future 
canned  goods  have  resold  them  to 
their  own  trade,  at  least  in  part, 
in  advance  of  delivery.  This 
also  meant  that  the  retailer  was 
loaded  up  with  a  lot  of  stuff  that 
kept  him  poor  for  weeks.  Five 
times  out  of  six  both  the  whole¬ 
saler  and  the  jobber  could  have 
made  as  much,  and  often  more 
money  by  buying  as  they  needed. 


AMONG  THE  TRADE. 

The  Pennsylvania  Dairy  and 
Food  Department  has  begun  ac¬ 
tions  against  the  following  Phila¬ 
delphia  concerns:  William  Roor- 
bach,  extract  manufacturer,  of  318 
Race  street.  The  charge  was 
selling  “jellyfoam,”  a  liquid  con¬ 
coction  used  by  bakers  for  mak¬ 
ing  the  icings  on  cake  look  fresh 
and  foamy.  Roorbach  also  sold 
“Dublin  ginger  ale,”  which  Agent 
Cassidy  declared  contained  cap¬ 
sicum,  or  red  pepper,  to  give  it 
a  biting  flavor.  The  extract 
manufacturer  was  held  under 
$300  bail  for  court.  The  other 
defendants  were  L.  Weinfeld,  a 
baker,  charged  with  selling  choco¬ 
late  cakes  colored  with  coal  tar; 
Carl  Mahler  and  I.  Geller,  both 
of  whom  were  charged  with  the 
same  offence  as  Weinfeld. 

The  Philadelphia  Pickling  Co. 
has  called  a  meeting  of  its  credit¬ 
ors  for  May  10,  1910.  It  is  un¬ 
derstood  that  the  liabilities  aggre¬ 
gate  $75,000,  and  that  the  assets 
upon  their  face  are  worth  $132,- 
000. 


Strawberries  are  growing  abun¬ 
dant  and  cheap.  They  are  com¬ 
ing  from  as  far  North  as  the  East¬ 
ern  shore  of  Maryland  and  the 
week's  average  range  has  been  9 
to  15  cents.  The  quality  is  good 
and  the  demand  active. 
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SQUARE  PROPOSITIONS  Should  Interest  You 


We  can  show  you  fine  trades 
in  all  grades  of  SWEET 
DRINKING,  HIGH  GRADE 
GOODS. 

To  increase  your  output  is 
to  build  our  business.  That’s 
why  our  Qualities  and  Roasts 
are  famous  and  our  reputation 
well  known. 


TEAS 

FISCHER'S  TRADES  are 
noted  for  their  DRINKING 
MERITS.  Style  is  not  sac¬ 
rificed  altogether,  but  it’s  the 
cup  qualities  that  please  your 
customers. 

Our  line  of  samples  repre¬ 
sents  the  entire  market,  and 
WE  own  the  goods. 


SPICES 

Our  well  known  brands  are 
STRICTLY  PURE.  Give 
your  store  a  reputation  for  fine 
goods. 

Would  like  to  talk  to  you 
about  a  brand  under  your  own 
name.  It’s  only  a  question  of 
quantity. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  IMCW  York 

IMPORTERS  AND  TRADERS 

Booklet- “  Fifty  'rears’  Prepress ’’—tells  yon  about  ns 


$200.00  for  Grocers’  Ideas 

MR.  GROCER: 

Think  of  some  idea  for  increasing  the  sale  of  Liquid  Veneer  in  GROCERY 
STORES.  Any  little  selling  plan  that  you  can  think  of  may  win  you  a  prize  in  good 
American  gold. 

Your  idea  must  be  submitted  before  July  1,  1910. 

For  the  best  suggestion  we  will  pay . 875.00  in  gold 

For  the  second  best  we  will  pay .  35.00  in  gold 

For  the  third  best  we  will  pay . t  .  .  20.00  in  gold 

For  the  fourth  best  we  will  pay . 15.00  in  gold 

For  the  four  next  best,  810.00  each,  total  ....  40.00  in  gold 
For  the  three  next  best,  85.00  each,  total  ....  15.00  in  gold 

Total  eleven  prizes  amounting  to  .  .  .  .  8200.00  in  gold 

FOR  YOUR  INFORMATION 

This  contest  is  confined  strictly  to  retail  grocers,  because  Liquid  Veneer  should 
be  handled  altogether  by  the  grocery  trade.  It  is  bought  by  women  who  use  it  all 
the  year  around  for  dusting,  cleaning  and  polishing  woodwork,  furniture,  pianos, 
picture  frames,  floors,  etc.  It  is  just  as  much  a  grocer’s  article  as  laundry  soaps, 
scouring  soaps,  soap  powders,  bluing,  ammonia,  etc.  Liquid  Veneer  sells  to  house¬ 
keepers,  and  grocers  are  in  much  closer  touch  with  housekeepers  than  any  other 
class  of  merchants. 

YOUR  CUSTOMERS  USE  LIQUID  VENEER 

Many  of  your  customers  already  use  Liquid  Veneer.  Why  should  they  not  buy 
it  from  you  instead  of  going  elsewhere  for  it  ? 

FACTS  TO  STIMULATE  IDEAS  FOR  SUGGESTIONS 

We  invite  you  to  submit  some  good,  simple,  practical  idea  or  scheme  to  increase 
sales  of  Liquid  Veneer  for  the  grocer;  some  effective  display  method  for  him,  some 


way  to  profitably  distribute  the  splendid  typewritten  advertising  letters,  which  we 
furnish  him,  free  of  charge,  when  he  orders  Liquid  Veneer,  or  any  other  idea  that 
may  occur  to  you. 

OUR  SILENT  SALESMEN 

As  an  illustration  of  what  may  be  done,  we  have  ourselves  lately  devised  a 
means  of  increasing  grocers’  sales  1,000  per  cent.  This  is  a  positive  fact.  We  refer 
to  our  “  Silent  Salesmen,”  meaning  the  unique  Liquid  Veneer  Counter  Case  which 
is  now  given  absolutely  free  to  grocers,  with  every  dozen  of  the  4-ounce  or  12- 
ounce  size. 

The  inside  of  the  cover  of  each  case  bears  a  strong  and  striking  advertisement 
of  Liquid  Veneer.  Different  cases  show  different  advertisements,  and  a  grocer  will 
be  able  to  conduct  a  complete  advertising  campaign  right  on  his  own  counter  and  at 
the  same  time  connect  himself  directly  with  the  national  advertising  campaign 
which  we  are  conducting  in  the  housewives’  publications. 

SOME  FACTS  TO  REMEMBER 

About  five  million  housewives  are  now  using  Liquid  Veneer,  many  of  them  using 
it  every  day  to  do  their  household  dusting. 

NON-COMPETITIVE 

Liquid  Veneer  does  not  compete  with  or  displace  a  single  article  the  grocer 
already  has  in  stock.  How  different  from  the  various  breakfast  foods,  soaps,  teas 
and  canned  goods,  each  competing  with  others  of  the  same  class.  Liquid  Veneer 
yields  the  grocer  a  clear  profit  of  50  percent,  on  his  investment  and  33'/}  percent, 
on  sales. 

SEND  IN  YOUR  IDEAS 

Don’t  hesitate  to  send  in  your  ideas;  you  may  win  a  prize.  Address  Manager 
Prize  Competion,  Buffalo  Specialty  Company,  352  Ellicott  street,  Buffalo,  N.  Y.,  and 
remember  that  the  greatest  proposition  for  grocers,  in  the  line  of  a  widely  adver¬ 
tised  household  article  that  makes  every  housewife  enthusiastic,  is  unquestionably 
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Con  duo 
A  Coffee  Window. 

There  is  no  season  when  coffee 
is  not  acceptable  at  the  end  of  a 
meal  even  if  it  be  eliminated  from 
the  menu  as  a  beverage  during 
the  rest  of  the  repast.  Sometimes 
a  window  looks  very  attractive  on 
account  of  the  color  of  the  goods 
displayed,  no  matter  how  simple 
may  be  the  combination  as  re¬ 
gards  form.  Now,  here  is  a  very 
easy  window  for  coffee  and  it  re¬ 
quires  very  little  as  far  as  the 
actual  goods  are  concerned. 

Get  four  of  the  coarsest  and 
brownest  sacks  you  can  and  tie  a 
red  sash  around  them  somewhat 
above  the  waist  line.  Have  them 
showing  some  coffee  at  the  top 
opening  and  place  them  at  the 
right  and  left  corners  of  your  win¬ 
dow,  as  in  sketch.  Between  them 
put  a  can  of  coffee,  a  bowl  of 


‘  B  D 


F* .  Thompson 


at  the  top  and  bottom  with  black 
paint  or  ink,  leaving  a  white  space 
in  centre  to  look  like  the  high 
light  on  tin,  and  letter  them 
“Coffee.”  Also  whatever  brand 
you  wish  to  advertise. 

Two  of  these  boxes  will  per¬ 
haps  not  be  seen — the  two  the 
rear  two  are  standing  on.  If  not, 
don’t  bother  to  paper  them. 

Place  these  boxes  as  in  sketch 
and  on  them  place  inverted  cans, 
the  centre  one  open  and  spill¬ 
ing  a  little  coffee  on  the  box 
top. 

On  the  top  rear  two  boxes  place 
a  cracker  tin  with  red  paper 
around  it,  and  on  top  of  that  a 
real  tin  or  can  of  coffee.  The 
red,  if  you  pick  out  a  bright  one, 
will  make  the  window  very  at¬ 
tractive,  for  I  have  seen  a  design 
similar  to  this  one  used  already ; 
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coffee,  another  of  same  and  again 
a  can  of  coffee. 

Get  seven  boxes  and  put  red 
paper  around  them  to  match  the 
sashes  on  the  sacks.  Paint  the 
strip  of  wood  that  is  left  visible 


but  the  fake  coffee  canisters  were 
not  boxes  but  something  else — I 
could  not  see  what.  However, 
boxes,  will  do  very  well  if  you 
take  a  little  trouble  over  their 
“make-up.” 


An  Italian  Window. 

In  carrying  out  the  idea  of  a 
series  of  windows  of  imported 
goods  such  as  was  given  last 
week,  when  it  was  an  English 
one,  try  this  for  an  Italian  win¬ 


Spain  that  a  window  could  not  be 
made  of  imported  Spanish  goods. 
Everything  else,  however,  is 
Italian. 

Back  of  the  salami  put  a  pyra¬ 
mid  of  tomatoes.  Back  of  these 
cans  place  a  row  of  boxes  covered 
with  red  paper.  On  these  place 
some  Gorgongola  cheese ;  on 
these  again  place  some  olive  oil. 
Back  of  these  drape  some  yellow 
cheesecloth  decorated  with  red 
ribbons  and  red  crepe  paper  with 
sign,  as  in  sketch. 


Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 


v?  r . 


dow.  There  are  many  natives 
and  descendants  of  natives  of 
sunny  Italy  in  America  and 
among  your  customers,  and  some 
of  the  goods  imported  from  the 
land  of  the  gondola — or  I  should 
have  said  the  water  of  the  gon¬ 
dola — will  in  all  probability  ap¬ 
peal  to  the  sons  and  daughters  of 
Venice,  Naples  and  Rome,  also 
without  doubt  to  some  of  your 
own  natives. 

In  the  centre  of  your  window 
place  a  dish  of  macaroni — cooked 
if  convenient,  and  appetizingly  so. 
Each  side  of  this  put  a  dish  of 
salami.  Back  of  the  macaroni 
put  some  canned  Spanish  pepper. 
This  goes  in  here  because  so  little, 
outside  of  wines,  is  imported  from 


from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 


use 
submitting 
gestions. 


both 


queries  or 


Denver,  Col.,  Wants  Next  National 
Retail  Convention. 

The  Denver  (Col.)  Retail  Gro¬ 
cers’  Association  will  again  ex¬ 
tend  an  invitation  to  the  delegates 
at  the  Springfield  convention  of 
the  National  Retail  Grocers’  As¬ 
sociation  to  hold  their  1911  con¬ 
vention  in  Denver. 
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No  Springs 


70,000 

NOW  IN  USE 


105  Styles  and  Sizes 
for  all  Ainds  of  Stores 
PRICES  $37.50  UP 


AFTER  NINE  YEARS’  TEST  AND  ITS  ADOPTION  BY  THE 
WORLD’S  GREATEST  MERCHANTS 

THE  TOLEDO  SCALE 

IS  NOW  THE  RECOGNIZED  STANDARD 

1.  It  is  Automatic. 

2.  It  contains  No  Springs. 

3.  It  is  always  reliable — not  affected  by  Temperature. 

4.  Guarantees  Honest  Weight. 

5.  Pleases  Customers  and  Brings  Trade. 

6.  Saves  Money,  Time  and  Labor. 

7-  Is  Most  Beautiful  and  Attractive. 

The  Great  Fair  Store,  Chicago,  uses  ICO 
Toledo  Scales,  and  say: 


‘‘The  100  Scales  you  sold  us  are  very  satisfactory.  They  are  certainly 
money-savers  on  overweight. 

We  satisfied  ourselves  the  Toledo  Scale  was  superior  to  all  others.” 

K.  J.  Lehmann,  Vice-President. 

Scales  of  all  makes  taken  in  exchange,  rebuilt  and  for  sale  cheap.  Send  for  Catalogue,  Free. 

TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales,  Toledo,  Ohio 

Offices  in  AH  Large  Cities.  Look  in  Telephone  Directory 


No  Springs 
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As  a  last  resort  a  few  small,  unknown  manufacturers  of  Corn 
Flakes,  who  couldn’t  succeed  with  their  own  brands,  are  packing 
private  brands  for  wholesalers  and  certain  rolled  oats  millers. 


When  these  are  offered  to  you,  find  out  who  makes  them.  Ten 
to  one  you  never  heard  of  the  manufacturer. 

Some  salesmen  claim  that  they  are  packed  by  Kellogg,  and  some 
only  go  so  far  as  to  say  that  they  are  “just  as  good  as  Kellogg’s.” 
Neither  statement  is  true.  Kellogg  packs  in  his  own  packages 
only. 


KELLOGG  TOASTED  CORN  FLAKE  CO.,  Battle  Creek,  Mich. 
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WHY 

should  you 
recommend 
it? 

Just  read 
this  and 
you’ll  see. 

MINUTE  GELATINE 
(PLAIN) 

is  made  of  the  purest  gelatine  that  can 
be  bought.  A  jelly  made  from  it  is  the 
clearest  and  firmest  possible.  You 
don’t  have  to  soak  it  like  other  kinds. 
It  dissolves  in  less  than  a  minute  in 
boiling  water  or  milk.  Each  package 
has  four  envelopes,  each  of  which  holds 
just  enough  to  make  a  pint  of  jelly. 
This  changes  guess  work  to  a  certainty. 

A  regular  package  makes  a  full  half- 
gallon.  No  standard  package  makes 
any  more.  We  refund  the  purchase 
price  to  any  dissatisfied  customer.  You 
sell  it  at  two  packages  for  25?  and 
make  36%  on  the  cost.  Doesn’t  all 
this  answer  your  question? 

If  you  want  to  try  MINUTE  GELA¬ 
TINE  (PLAIN)  yourself,  we’ll  send  you 
a  package  free.  Give  us  your  jobber’s 
name  and  the  package  is  yours. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


Wouldn’t  This 
Brighten  Your  Store? 


A  beautiful,  practical,  low-priced 
Canister  for  tea  or  coffee.  Grocers 
tell  us  it  has  actual  selling  force. 
Made  of  extra  heavy  plate,  and  beau¬ 
tifully  decorated.  Brass  Knobs,  ! 
French  plate  bevel  edge  mirrors.  | 
Only  one  of  the  many  showy  canis¬ 
ters  we  make. 

Write  for  illustrated  catalogue  that 
holds  great  possibilities  of  beautifica¬ 
tion  for  your  store. 

GEORGE  J.  KAISER 

Manufacturer  of  Grocery 
wid  Tea  Store  Appliances 

194  Duane  St.  NEW  YORK 


THE  NEW  FLAVOR 

MAPLEINE 


Better 


Than 


Maple 

y 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


SUTTER  &  HARDING,  Brokers 
5  S.  Front  St.,  Philadelphia,  Pa. 


<Jf  We  don’ t  care  what  you  are 
now  paying  forpremium  mer¬ 
chandise,  we  believe  we  can 
sell  it  to  you  for  less  money. 
<|  No  matter  what  you  want 
we  can  get  it  for  you. 

<If  If  you  will  send  for  our 
catalogue  it  will  tell  you  a  lot 
of  things  on  this  subject 
which  you  ought  to  know. 

AMERICAN  MERCHANDISING  CO. 

163  W.  29th  Street,  New  York 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tbi  Peters  &  Reed  Pottery  Co. 

ZANESVILLE.  OHIO 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee”  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

GITHENS,  REXSAMER  &  CO. 

1  5  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


These  trade- 

ORES 


KIDNEY  IID 

Makes 
0  alike  other 


FARWELL 


very  package 

Diet  for 
Dyspeptics 


no  OBESITY 

^erybody. 

For  book 

TOWfel.  T„  U.  S.  L 


Handling  Berries. — Now’s  the 
time  to  start  strawberry  selling. 
Solicit  standing  orders.  Some 
may  want  two  boxes  a  week, 
some  four  and  some  one  a  day. 
Start  them  off  by  entering  stand¬ 
ing  orders.  Same  applies  to  as¬ 
paragus,  spinach,  lettuce,  etc. 
Women  like  to  know  that  such 
things  are  pre-arranged  and  will 
be  carefully  taken  care  of.  It 
means  a  lot,  too,  to  the  store 
buyer.  When  he  feels  that  so 
many  boxes  of  berries  and  so 
many  pecks  of  spinach,  etc.,  are 
wanted  daily,  outside  of  the  tran¬ 
sient  trade,  he  can  figure  better. 

*  *  * 

“Manager  Wanted.” — Managers 
for  grocery  stores  of  all  degrees 
are  almost  daily  wanted.  Are 
you  doing  anything  to  fit  your¬ 
self  for  that  position?  Imitate 
the  best  man  you  know.  Get  onto 
his  ways.  Fit  yourself  to  answer 
the  questions  he  answers.  Watch 
how  he  handles  help.  See  how  he 
studies  the  layout  of  the  work.  If 
your  head  man  quits,  do  you  feel 
that  the  boss  ought  to  trust  you 
with  his  job?  He  will  if  you’re 
fit.  And  you’ll  be  fit  if  you  have 
ambition  and  use  your  energy  and 
brains  to  get  there.  You're  in 
exactly  the  right  place  for  the 
present.  But  use  it.  Use  it  so 
when  a  “Manager  is  Wanted” 
you’re  ready  to  step  in  and  pro¬ 
claim  yourself. 

*  *  * 

Paper  Bags.— A  man  is  known 
by  the  bag  he  uses.  When  you 
see  a  fellow  put  a  quart  of  toma¬ 
toes  into  a  7-pound  bag  you  know 
right  off  that  he  doesn’t  know  his 
business.  He  has  no  conception 
of  nice  economy  nor  any  idea  of 
the  neatness  of  things.  The  one 
bill  of  all  bills  that  the  grocer 
hates  to  look  at  is  the  bag  bill,  and 
yet  you  men  can  cut  down  the 
horror  of  it  immensely  by  using 
common  judgment.  In  the  first 
place  every  size  bag  should  be  at 
hand  at  every  department.  If  you 
sell  two  quarts  of  beans  and  the 
nearest  size  bag  for  that  order  is 


a  No.  io,  it’s  up  to  you  to  “kick.” 
If  you  have  half  a  system  in  your 
store  you  surely  have  some  one 
responsible  to  fill  up  the  bag  rack. 
If  you  have  the  right  training  you 
positively  can’t  tie  those  two 
quarts  of  beans  in  a  io-pound  bag. 
It  will  upset  you.  Not  only  on 
account  of  the  waste  of  paper,  but 
the  disproportion  of  the  thing 
gets  on  the  nerves  of  a  good  man. 
You  fellows  with  the  paper  bag 
economy  instinct  will  understand 
what  I  mean  by  “disproportion.” 
*  *  * 

Keeping  Still  Habit. — It  isn’t 
good  to  keep  still.  If  things  in 
your  opinion  don’t  go  right — tell 
it  out  good  and  strong.  None  of 
the  fellows  that  get  ahead  keep 
still.  They  can’t.  Every  man 
that  1  have  under  me  is  instructed 
to  kick.  It  shows  you  are  awake. 
It  shows  you  see  things.  It  keeps 
the  boss  posted.  Kicking  isn’t 
grumbling.  It  isn’t  knocking  nor 
tale  bearing.  It’s  a  good  strong 
manly  protest  against  anything 
that  hurts  the  business.  Don’t 
say  “It  isn’t  any  of  my  business 
to  kick.”  It  is  your  business  and 
nobody  else’s. 


John  Scott  €}  Co. 

INCORPORATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


Cfl  We  invite  you  to  book  your 
orders  with  us  now  for  both 
spot  and  future  “Idlewild” 
and  “Winola”  brands  of 
canned  goods. 

•J  These  brands  are  well 
known  for  their  very  high 
quality,  and  are  sure  to 
please  your  trade.  Prices 
named  on  application. 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  Pa. 
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.  ,  ,  T°  ]Jnng  th^  reta'ler  and  manufacturer  together  RIGHT  needs  more  than  an  occasional  call  from  a  specialty  man,  and  the 
jobbers  salesmen  haven  t  time  to  introduce  the  two  properly;  yet  they  are  natural  brothers  and  SHOULD  be  as  well  acquainted 
Mr.  Manufacturer,  use  the  GROCERY  AND  ALLIED'  TRADE  PRESS  OF  AMERICA.  Through  the  publications 
represented,  you  can  get  in  continual  touch  with  over  150,000  merchants  who  are  prospective  distributers  for  you  and  vou  can 

t0  yOUr  SUCCeSS'  TEN  ™ES  AS  OFTEN  throueh  the  GROCERY  AND  ALLIED 
PRESS  OF  AMERICA,  as  you  can  any  other  way  for  the  same  sum  of  money.  These  publications  now  represent  even 
a  more  nearly  ideal  vehicle  to  convey  the  manufacturer’s  message  to  the  retailer  than  the  big  magazines  and  newspapers  do  to 
convey  his  message  to  the  consumer,  because  they  are  organized,  their  circulations  are  guaranteed,  their  rates  are  standardized 
and  they  have  a  co-operative  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED 
STAIES,  which  gives  their  subscribers  MORE  than  the  ordinary  reason  for  being  interested. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  detailed  information  on  this  subject,  address 


The  O.  IV! .  Wessels 


Exclusive 

Advertising  Representatives 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


927  ARCH  STREET 
Philadelphia 


New  York  Office : 
91  Wall  St. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Attsiws  to  Want  Advertisement*  Inserted  la  tUs  department  may  bo  addressed  te  tfee  "  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  it  accompanied  by  is  oent*  In  postage  to 
pay  for  rem ailing  the  same.  The  price  of  each  Insertion  is  two  cents  per  word, 


FOR  SALE. 


FOR  SALE.  —  One  of  the  finest,  best 
equipped,  best  paying  delicatessen  and  gro¬ 
cery  stores  in  Reading,  Pa.  Property  lor 
sale  and  in  very  good  condition.  Hot  water 
plant  and  all  latest  improvements.  Business 
established  six  years  and  is  in  very  flourish¬ 
ing  condition.  Very  good  reason  for  selling. 
Address  W.  Zimmermann,  1026  Buttonwood 
St.,  Reading,  Pa. _ ™ 

FOR  SALE—  Ridgway  refrigerator  12  feet 
square.  Can  be  seen  at  247  South  Eleventh 
St.  For  price  address  K.  W.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St, 
Philadelphia,  Pa. _  _ J9 

FOR  SALE.— General  store  in  good  farm¬ 
ing  and  mining  locality.  Did  a  cash  busi- 
gess  during  1909  of  $14,000.  Some  book 
accounts.  Stock  consists  of  dry  goods, 
notions,  groceries,  hardware,  shoes,  rubber 
goods,  etc.  A  splendid  opportunity  for 
handling  farm  machinery  and  implements. 
Stock  will  inventory  with  team  and  fixtures 
about  $4, coo.  Moderate  rent.  No  old  stock. 
For  further  information  call  on  or  address 
Kerstetter  &  Haupt,  Gowen  City,  Northum- 
berland  Co.,  Pa. _ 19 

FOR  SALE.- An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $12  per  month.  If  sold 
at  once  will  accept  $350.  N.  W.  Cor.  Ran- 
dolph  St.  and  Erie  Ave.  _ 24 

FOR  SALE. — Grocery  and  provision  busi¬ 
ness,  doing  cash  bus'ness  in  thickly  settled 
neighborhood  away  from  cutters.  Moderate 
rent.  5944  Callowhill  St.,  Philadelphia, 
Pa. _ _ 19 

FOR  SALE.— Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood. 
Will  sell  stock  and  fixtures  for  $675.  Dwell¬ 
ing,  five  rooms  and  bath,  $3,500.  “  Grocery 

World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. _ 21 

FOR  SALE. — Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  $750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 

FOR  SALE. — Grocery  and  delicatessen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3,500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  years.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C.. 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  21 

FOR  SALE. — Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  store  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375  F.  H.,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  20 

FOR  SALE. — In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St. ,  Philadelphia,  Pa.  24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equaltonew.  Price$22.so,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

FOR  SALE. — A  three-story  frame  store 
building,  17x80  ft.,  with  fixtures  included, 
centrally  located  in  town  of  Port  Deposit, 
Md.  An  excellent  and  reliable  stand.  Last 


year’s  business  $19,000,  mostly  cash.  Death 
of  owner  reason  for  selling.  Teims  quite 
reasonable.  R.  R.  Todd,  Carlisle,  Pa. _ 19 

FOR  SALE.  —  Cheap.  Complete  Coffee 
Roasting  Plant,  consisting  of  a  one  bag 
Henneman  gas  roaster,  cooling  box,  5  H.  P. 
direct  motor,  piping,  etc.  In  operation  now. 
Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Co.,  Easton,  Pa.  _ tf 

FOR  SALE.— On  account  of  sickness, 
butcher  and  grocery  business,  established 
for  over  twenty-two  years,  as  the  owner 
wishes  to  retire.  Call  or  address,  Louis 
Hildebrand,  247  Burnett  St.,  New  Bruns¬ 
wick,  N.  J.  _ _ 19 

FOR  SALE  — Business  and  property  of  an 
up-to-date  general  merchandise  business 
place,  located  in  Donaldson.  Schuylkill  Co., 
Pa.  (west  end  of  Schuylkill  Co. ).  An  oppor¬ 
tunity  for  somebody  to  get  hold  of  well 
established  general  merchandise  business 
place,  located  in  the  best  part  of  the  town, 
with  a  population  of  1,000  inhabitants  and 
with  good  surrounding  patches  to  draw  from. 
Business  of  $36,000  last  year,  with  chances 
to  improve.  Carry  a  stock  of  from  $7,oooto 
$8,oco.  Property  worth  from  $6,000  to  $7,000. 
All  buildings  in  good  repair,  with  all  modern 
conveniences  (steam  heat,  electric  light, 
phone,  etc.).  Will  sell  stock  at  inventory. 
Reason  for  selling,  ill  health.  A  fine,  large 
dwelling  attached,  with  large  lawn.  A 
handsome  place,  with  bath  room,  electric 
light,  etc.,  such  as  makes  home  pleasant. 
Apply  to  R.  A.  Schwalm,  Donaldson, 
Schuylkill  Co.,  Pa.  20 


HELP  WANTED. 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


WANTED. 


WANTED.  —  McCaskey  register,  140-160 
account.  State  lowest  cash  price.  H.  G. 
Pennington,  Bloomsburg,  Pa.  21 

WANTED. — To  buy  a  Monitor  o  coffee 
roaster  with  alternating  no  volt  motor,  also 
a  peanut  roaster.  Address  Grocer,  “Gro¬ 
cery  World  and  General  Merchant,”  927 
Arch  St.,  Philadelphia,  Pa.  19 


SITUATION  WANTED. 


A  YOUNG  married  man,  experienced,  ac¬ 
quainted  with  the  grocery  trade  central 
Pennsylvania,  working  out  of  Harrisburg,  is 
open  for  a  proposition.  Ten  years  at  pres¬ 
ent  place.  Want  to  make  a  change.  Phila¬ 
delphia  reference  as  to  character  and  ability. 
R.  C.,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

PENNSYLVANIA  CLERK  OF  LONG 
experience,  much  of  it  in  his  own  store, 
wants  position  in  country  grocery  or  general 
store.  Can  run  a  wagon  and  care  for  team 
Aged  forty-two,  married.  Can  give  good 
references  and  am  an  able,  steady,  hard¬ 
working  man.  Wages  wanted  to  start,  if 
inside,  $10  weekly  ;  if  outside,  $12.50.  C37, 

“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  19 

PHILADELPHIA  GROCERY  CLERK 
wants  position  as  clerk  or  manager.  Aged 
twenty-six.  Has  had  eleven  years  experi¬ 
ence,  four  as  manager  of  a  store  doing  $900 
to  $1,000  a  week.  Good  window  dresser. 
Will  make  good,  active  producer  for  good 
store.  C  28,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  20 


BUSINESS  OPPORTUNITIES. 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 


easily  be  increased  to’  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

Nb.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  571.— Candy,  grocery  and  provision 
business,  located  in  Pennsylvania  town 
about  twenty-five  miles  from  Philadelphia, 
doing  a  business  of  $200  weekly,  mostly 
cash.  Population  of  town,  2,000.  This  town 
is  in  the  centre  of  a  rich  farming  district  and 
there  is  a  great  deal  of  outside  trade  and  as 
there  is  only  one  other  candy  store  in  town, 
it  is  an  excellent  opportunity  for  any  one  who 
understands  the  candy  and  grocery  business 
to  double  the  business  now  being  done.  On 
account  of  ill  health  the  owner  will  dispose 
of  business,  which  includes  stock  and  fix¬ 
tures,  for  $500. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $i,8co  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582.— In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  woith 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $r,6oo.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$7oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent. 


net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

In  all  of  these  the  esuae  01  seUtec  la 
good,  and  the  fullest  investigation  conned. 

Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


GENERAL  STORES  BOUGHT  FOR 
cash.  Highest  prices  paid.  F.  Laison  & 
Co.,  1624  S.  Fifth  St  ,  Philadelphia,  Pa.  22 

fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
onr  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
C&storland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — It’s  free.  25 


FOR  RENT. 


FOR  RENT. — A  first-class  meat,  grocery 
and  provision  store,  fitted  up  complete  with 
handsome  quartered  oak,  Italian  marble 
and  glass-plate  fixtures,  ready  for  business 
in  finest  business  section  of  West  Philadel¬ 
phia.  A  great  opportunity  for  a  live  man. 
341  N.  Fifty-second  St.,  Cor.  Parrish  St.  19 


FAN  TIME 
IS  COMING 


<][  The  Grocery  Stores 
that  do  not  use  Electric 
Fans  during  the  warm 
Spring  and  Summer 
months  are  permitting 
their  competitors  who 
use  Electricity,  to  de¬ 
prive  them  of  trade. 

If  you  have  not  made 
an  Electric  Fan  installa¬ 
tion  you  should  make 
your  arrangements  right 
now.  We  carry  a  com¬ 
plete  stock  of  Fans  of 
every  variety,  at  various 
prices.  Let  us  obtain 
estimate  for  a  wiring  and 
Fan  installation.  Write 
or  telephone. 


The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 
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We  Know  You  Can  Sell 


CLICQUOT  CLUB  GINGER  ALE 


first,  because  it  IS  “better  than  the  imported”  and,  second,  because  we  make 
it  easy  to  sell  by  our  extensive  magazine  and  newspaper  advertising.  We 
keep  up  the  QUALITY  of  CLICQUOT  CLUB  and  we  keep  up  the 
ADVERTISING  and  wherever  it’s  introduced  the  SALES  keep  up. 

It  will  sell  better  in  YOUR  STORE  than  any  other  ginger  ale  either 
domestic  or  imported  BECAUSE  it  sells  better  in  other  stores.  Stock  it  and 
get  your  profits  on  the  extra  business  it  is  sure  to  bring  you. 

Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

CUCQUOT  CHIB  SARSAPARILLA  CUCQIOT  CU  B  I.EMON  SODA 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


TRAOC  mark  MfilSTCRtD  *®ii 

EXTRA  DRY  ;l;* 

'i. 

GINGER  ALE 


OuARAMrteo  By  TM£  CLICQUOT  CtUSM 
6f*  HU  feoD  AND  DRUGS  ACT  JUKI  30 

•'  >  u  s  serial  no  IO60I. 

.  MANUFACTURED  BY  1  '  * 

Cliijcquo  t  Club  ft 


Millis,  Massachusetts 


How  To  Increase  Orders 

It’s  easy,  if  you  have  a  Peerless  Counter,  to  show  a  customer  dozens  of  articles  she 
“has  not  thought  of’’  but  will  buy  when  she  sees  how  clean  and  attractive  they  are.  These 
extra  sales  will  pay  for  your  Peerless  Counter  on  the  easy  terms  we  arrange  with  you.  And, 
after  it  has  paid  for  itself  it  keeps  on  earning  extra  profits  for  you.  Write  for  our 
catalogue  showing  different  styles  and  prices. 

PEERLESS  FIXTURES  CO.,  Dept,  e,  Marshall,  Michigan 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  MAY  9, 1910. 


col. 

COI.. 

Meats .  9 

Ammonia . _ .  3 

Soups . ro 

Capers . 16 

Axle  Grease .  3 

Cereal  Specialties . 17 

Bog  and  Twine  Holders. ...x8 
Baking  Powder .  3 

Chocolate  and  Cocoa . n 

Chewing  Gum . 28 

Clams . so 

Beans . *7 

Clothes  Pins . 35 

B  brin  g .  6 

Codfish . . . 19 

Coffee .  5 

Chicory .  5 

Coffee  Mills . r8 

Bong  Borers . 10 

Cooking  Herbs .  6 

Condensed  Mince  Meat . si 

Corn  Meal . 17 

Butter  Color . 26 

Corn  Starch . 31 

Crackers,  Cakes,  stc . 13 

Candies . xo 

Candies . .  i 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Counters . 18 

California  Fruits .  i 

Domestic  Fruits .  8 

Pie  FVuit .  8 

Dressed  Meats . 35 

COL. 

Drugs,  Grocers' . . . 16 

Eggs . 16 

Essence  of  Coffee .  3 

Extracts . 37 

Fancy  Groceries . _..i6 

Farinaceous  Goods . 17 

Figs_ . so 

COL. 

Insect  Powder . .36 

Ironing  Wax. . ...jz 

Jams . . . — . 26 

Jars  and  Jar  Rubbers. .  6 

Jellies . 35 

Junket  Tablets . ay 

Fixtures.™ . 18 

Flour . 17 

Buckwheat . 17 

Fly-paper . 33 

Food,  Bird . 33 

Fruit  Butters . 35 

Fruits,  Domestic.  Dried.. ..so 

Lard . aj 

Lemons  and  Oranges . 

Lentils . »7 

Licorice . s6 

Lime . si 

Fish,  Fresh . so 

Lye  and  Potash . ax 

Herring . 15 

Maple  Syrup . 33 

Matches . ax 

Meat . 34 

Milk,  Evaporated . is 

Honey . 33 

Horseradish . 21 

Mineral  Water . 39 

Molasses . 33 

Mustard . . . 

COL. 

COL. 

COL- 

Prepared . ax 

Marmalade.. . 

Putty . 

Soap  Powders . 

Noodles,  Egg . . 

«.—....I7 

Sugars . 

Nuts . . 

•A 

Rice . 

::::al 

Oat  MeaL . . . 

Oils . 

OQ,  American . 

Olive  Oh . 

Olives . 

Tar . .  4«* 

Oysters . 

.....a8 

. 36 

Salt . 

. 28 

Paper  Bags . . . 33 

?B 

Peanuts . . 

....iB 

Peanut  Butter . 

Sauce  and  Condiments. 

Twine . 

Pickles . 

. x8 

Pickled  Meats . 

. x8 

Polishing  and  Cleaning 

Seeds . 

Popping  Corn . 

. 18 

Potash . 

Live . 

. 95 

Specialties . 

. 30 

Yeast  Cakes . 

— a — 


SUGAR. 


AXLE  GREASE. 


Barrels. 

Halves. 

Cut  Loaf ... 

.  6.35 

6.«s 

Eagle  Tablets . 

6.85 

Crystal  Dominoes,  24  5-lb.  pkgs . 

7*>° 

44 

60  2-lb.  pkgs . 

8.4O 

Cubes . 

•  5-7° 

5.90 

Lozenge  .... 

.  5.60 

5.80 

Powdered  .. 

•  5-55 

5-75 

Granulated, 

fine  or  stand.,  McCahan. 

■  5-4° 

5.60 

a 

“  Franklin.. 

•  5  4° 

5.60 

41 

special  fine . . 

■  5-45 

<  4 

fine,  2  lb.  bags . 

■  5-7° 

•• 

“  2 -lb.  pkgs.,  cases.... 

.  5.60 

*4 

**  5-lb.  bags . . 

.  5-«’ 

44 

tl  10  10-lb.  bags . 

■  5-55 

44 

44  25-lb.  bags . . 

•  5-45 

44  100-lb.  bags . . 

■  5-4’ 

coarse . 

•  5-5» 

*• 

extra  coarse . 

•  5-7° 

A  Crystal  .. 

■  5-45 

100-lb. 

A  Confectioners . 

•  5-25 

Bags. 

.  » 5 

5. 1  < 

•  5-05 

5-°5 

No  6  . 

4-QS 

4.Q5 

No.  8 . 

4.85 

4.85 

No.  10 . . 

■  4-75 

4-75 

TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 43 

Imperial — 

Choice..... . 3* 

Extra  choice . 33 

Fancy . 4® 

Young  Hyson — 

Choice . *5 

Extra  choice . 30 

Fancy . 3$ 

Gunpowder — 

Choice . 38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley’s,  No.  1,  lbs.,  %s  or  . 60 

“  No.  2,  $4  lb . 45 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

"  lb . 28 


AMMONIA. 

Victoria,  2  doz . 

Per  doz. 

Oakdale,  2  doz . 

O.  K.,  3  doz . 

Violet,  16  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime.  2  doz . 

Banner,  dry,  case  2  doz . 

Ti'obals  Dri-Monia  (con.  dry),  xoc.  *ize. 

. 87)4 

X 

grow  case  . .  . per  gross  9 . 00 

Ttbbals  Dri-Monla  (con.  dry),  5c.  size,  y 

gross  package . per  gross  4.80 

Free  goods  with  y  gross  5-  or  io-cent  sizes. 


Fraser’s,  x5  lb.  palls . 85 

Fraser’s,  boxes,  y  gross . per  gross  9. 40 

Mica,  y  gross . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins,  y  gross . per  gross  10.00 


Castor  Oil,  24  3-lb.  pails,  %  gross. ....per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

54  lb.,  4  dor.  In  case . . 

%  lb.,  a  doz.  in  case . 

1  lb.,  1  doz.  In  case . 

Davis'  O.  K.,  )4-lb.,  4  doz . per  doz. 

Davis’  O.  K. ,  )4-lb.,  3  doz . per  doz. 

Davis' O.  K.,  i-lb.,adoz . per  doz. 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  %-lb.,  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  )4-lb.  cans,  a  doz.  cases . . 

Leslie's  i-lb.  cans.  1  doz.  cases  ....„ . 

Leslie’s,  5-lb.  cans,  6  cans  in  case™ . 

Sea  Gull,  6  oz.,  glass,  4  doz . . . 

Parrot  and  Monkey,  4  doz . . 

Romford's  Yeast  Powder ■ 


•M 

1-75 

3-40 

•  45 
.90 

1.65 

7.20 

•84 

I.SJ 

•45 

*.I5 

1.80 

9.00 

•  45 
■45 


4  oz.  glass,  2  doz . — . 

6  oz.  glass,  s  doz . - . 

8  os.  glass,  6  doz . . 

ni 

1  :  : 
s  :  : 

,ta% 

1.07 

z.03 

1.0a 

•  45 

Rumford  Baking  Powder  .•— 

5c. -tins,  4  doz . . 

- . per  dot. 

10c. -can,  2  dot.  In  box . . . 

.90 

)4-lb.  cans,  a  dot  In  cast . 

1.25 

i-lb.  cans,  i  dot.  In  case . . 

. per  doz. 

a  50 

Royal,  10c.  size,  4  doz . 

’•  U  lb.,  4  doz . 

.86 

*30 

•*  jJ  •«  9  ** 

44  1  41  1  44 

. . 

4  65 

BLACKING- 

■Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  doz.,  10  cent  size . 85 

Mason’s  No  1,  5^  gross . per  gross  2.70 

"  “  *,  “  .  “  3-c° 

“  "  3,  "  “  3  30 

“  "  4>  "  “  5  4° 

“  “  5,  “  "  13  80 

T.  M.  French . . . per  doz.  1.10 


SHOE  DRESSING. 


Mason’s — 

Medium  Black  Dressing . 

Doz. 

•85 

•75 

•75 

■75 

•75 

Regular  Black  Dressing . 

Combination  Black . 

Combination  Russet . 

Medium  White  Dressing . 

No.  2,  Tan  Shine . 

No.  3,  Tan  Shine . 

Acme,  1  doz . . . . 

Bixby's  Royal  Polish,  x  doi . . . . 

•45 

•75 

z.«*H 

•85 

Blxby  let  Qll  Polish . . . . 

Brownes  Shoo  Dresxlng,  x  doz . . 

Brown's,  Armv  and  Navy,  i  dos . . 

85 

85 

•  ft> 

Boyer’s  French  Dressing . . . . . 

"  Oil  Polish . 

Easy  Bright,  ladies’ . 

4t  waterproof... i . 

•  «5 

85 

•85 

Admiral  Russet  Combination . . . . 

Admiral  Shoo  Dressing . . 

T» 

■r> 

— 3— 


—4— 


GREEN  COFFEE. 

Java,  Private  Estate . 

Java,  Interior . 

Bogatos . 

Washed,  Caracas . 

Washed,  Mexican . . . 

Bucarmango . 

Guatemala . 

Maracaibo . 

Washed  Santos . 

Mocha  Seed  Santos . 

Santos  . 

Rio . 


For  Rk 


*5)4 

.27 

.21 

•*3 

•  14 

•  17 

•  14 

.16)4 

•14  K 

.1554 

■  *3 

•  13)4 

.12)4 

•14)4 

•  14 

.18 

•  14 

.18 

.  13 

•  13K 

.IX 

.12)4 

.ii)4 

ROASTED  COFFEE  IN  BULK. 


Private  Estate . 

Fancy  East  India . 

Fancy  Blend . 

Logan  Blend . 

Java  and  Mocha  Blend, 

Fancy  Maracaibo . . 

Fancy  Mocha  Santos... 
Choice  Mocha  Santos.. 


•33 

.28 

.27 

•13& 

.26 


.20 

.18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14.85 

Lion . 

Seven  Day . . . 13  J4 


BUTTER. 


Tub  Batter — 

Creamery,  extra,  6o-Ib.  tabs  . . . 

“  first,  “  . . 

"  second,  “  . . 

•*  third,  *«  _ 

“  dairy,  extra,  bakers’  use,  30- 

bo  lbs . . . 

“  5  and  10-lb.  rolls,  60  and  ioo- 

1b.  boxes . „ . 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  so-eo-lb.  bxi. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  ]..  C.  V.,  GUt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes . . . . . . 

Sheaf(‘  ’400”)  Elgin,  20-50^0.  boxes . 

Sheaf. . .-. . 

Milhen  Farm,  lbs.  and  %  lbs._ . . 

Gurnse,  lbs.  and  )4  lbs . 

Honebe . . . . . . 

White  Rock . 


Per  lb. 

•  33 

•32 

•3i 

.50 


.25-. 29 
•S°-*34 

.36 

•35 


•!4 

•33 

•3°-. 32 

.37 

•35 

.32 

•35 


CANDLES. 

Per  lb. 

P.&O.,  8’.,  30  lbs . — ™_ -  .u« 

“  16's,  30  lbs.. . . . ,«3)4 

Paraffine,  4’s,  6’s,  8’s  cartons,  j6-lb.  cases, 

per  lb . . . o8)4 

Searchlight,  hotel,  z6’s,  20  lbs.„ . . . .  .0854 

Pearless,  hotel,  lb’s,  30  lbs . . ..... . 09)4 

Bright  Light,  16’s,  30  lbs . _ . per  box  1 . 75 

Werk’s,8’s,  30  lbs. . .'. . —  .  n)4 

"  z6’s,  30  lbs . _...._ . . . 12)4 

Neverout,  8’s . _ . per  box  1.75 

"  . . ™  “  1.85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  Diner’s  “Kozyr”— 

50  tins  in  box . . . per  box  4.15 

12  In  tins  box . per  carton  i.ee 

a-lb.  tins . . . par  doz.  5. 75 


BLUING— Dry. 

Per  groia 

Barlow's,  small,  a  doz . . 3 . 75 

“  large,  1  doe. . . . .  5.50 

Sawyer's,  No.  1,  6  doz.™™. . ......  1.75 

No.  3,  3  doz . . . . . ™  4. co 

Colburn’s,  No.  1,4  doz . ™.., . .  1. 65 

“  No.  a,  3  doz. . . . . .  a. 63 

”  A,  No.  6,  sa  oz.  boxes,  1  ox.  free...  4.80 

"  Ball  Blue,  No.  1,3  dot....™. . . a  So 

**  *•  No.  a,  3  doz .  4.80 

Reckltt’s  sc.  and  roc.  uit.,  8  lbs .  Per  lb.  ■  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  “  1  "  6  “  @  39c.  “  .  2.34 


BLUING— Liquid. 

Psr  gross 

Boyer's  Bengal,  No.  8,  %  gross . . . . 

Army  and  Navy,  No.  8,  3  do* .  f.  10 


Crystal,  No.  2,  3  doz .  3  00 

Troy,  No.  3s,  bbls.,  6  doz.  barrel .  5.50 


French  Laundry,  large,  J4  gross  In  barrel .  a. 45 

Tibbals  Cream  Indigo,  5c.  size,  V  gross  case.  4.80 
“  "  ioc.  size.  2  gross  casc.  9.00 

Free  goods  with  %  gross  5-cent  size  and 
%  gross  io-cent  size. 


JARS  AND  JAR  RUBBERS. 


Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  j.25 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 30 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS 

Tomatoes — 

Fancy  Jersey . 

New  Jersey,  No.  10,  1  doz . 

“  standard  No.  3 . 

“  5  Vi  inch . 

Maryland,  No.  10,  1  doz . 

Mrs.  Lippincott's,  frying . 

Our  Best,  50 oz . 

Fancy  Maryland . 

Luncheon,  fancy  Maryland . 

Lima  Beans — 

New  Jersey,  No.  2 . 

.  “  '*  10 . 

String  Beans — 

Fancy  cut  Refugee . 

“  Refugee . 

Small  . 

Fancy  small  Refugee . 

Smallest  Refugee . 

New  York,  No.  10 . 


Per  doz. 

.  .87M 

2.20 
.  .80 

x  .20 
1-95 

1. 15 

1 .00 

•75 

.80 


.90 
4.50 
Per  doz 
1.05 
1.20 

*•35 

1.60 

1.80 

4.25 
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R ETAIL  MERCHANTS 

Better  Titan  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 

Manufacturers’  Trademark  Ass’n,  s  253  Broadway,  New  York  City 


Eureka!  Perfection! 

If  there  is  any  one  article  on  the  American  market  which  stands  ABOVE  AEE  COMPARISON 
with  other  devices  for  accomplishing  like  results,  it  is  the  DAYTON-MONEY WEIGHT  SCALE.  It  has 
been  TESTED  by  SCIENTISTS  of  world  renown;  by  FEDERAL  and  MUNICIPAL  OFFICIALS; 
by  MECHANICAL  TESTS  at  our  factory;  by  TIME  and  SERVICE,  and  by  the  great  majority  of 
PROGRESSIVE  MERCHANTS.  Their  unanimous  VERDICT  is  PERFECTION. 

MONEYWEIGHT— MONEY-SAVING 

Our  scales  show  AUTOMATICALLY  and  SIMULTANEOUSLY  the  PRICE  PER  POUND, 
WEIGHT  and  VALUE,  clearly  and  distinctly.  No  other  practical  counter  scale  is  so  QUICK-ACTING, 
SENSITIVE  and  ACCURATE.  This  scale  PROTECTS  YOUR  PROFITS.  Its  ACCURACY  is  a 
SAFEGUARD  over  every  transaction  between  customer  and  merchant.  It  STIMULATES  CON¬ 
FIDENCE  and  is  the  emblem  of  a  SQUARE  DEAL.  They  are  equipped  with  our  patented  swivel  base. 

DAYTON  AUTOMATIC  SCALES 

Onr  NEW  FACTORY  at  DAYTON,  OHIO  (just  completed),  is  a  monument  to  modern  factory-building.  The  facilities  for 
supplying  the  demand  for  the  matchless  DAYTON-MONEYWEIGHT  SCALES  were  never  so  favorable  as  now. 

EASY  PAYMENTS — Each  purchaser  has  the  privilege  of  paying  for  his  scale  by  easy  monthly  payments.  If  he  pays  in  full  in  30  days  a  liberal  cash  discount 
is  granted.  An  old-style  or  unsatisfactory  computing  scale  can  be  traded  in  as  part  payment  on  the  purchase  of  a  new  one.  Ask  for  our  exchange  proposition. 

CATALOGUE  FREE:  A  request  for  information  does  not  say  you  want  to  buy.  It  implies  that  if  there  are  any  unnecessary 
leaks  in  your  method  of  handling  your  goods  you  want  to  know  where  they  are  and  how  they  can  be  remedied.  Our  catalogue  will 
give  you  much  valuable  information. 


‘  MANUrACTtlfiERS 
DAYTON.  OHIO. 


The  Computing  Scale  Co. 

Dayton,  Ohio 

Philadelphia  Office,  49  N.  13th  St. 


Moneyweight  Scale  Co. 

35  STATE  STREET,  CHICAGO,  ILLINOIS 

Please  mention  “Grocery  World  and  General  Merchant”  when  writing  for  Catalogue 


!N  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 


36 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—i— 

Wax  Beans — 

Small .  . 1.35 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  “  3.  Plain .  1  -45 

44  44  44  2,  sauce .  1.25 

4  4  44  44  2,  plain .  1. 15 

4  4  44  Picnic  sauce . 70 

14  44  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -  1.25 

44  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine . ., .  1.25 

44  New  York,  cream  crushed .  1.00 

44  Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1.00 

“  “  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

sifted,  sweet . 1.20 

44  extra  sifted,  sweet .  1.35 

fancy  sifted,  sweet .  1 . 65 

June .  1.05 

sifted  June .  1.20 

extra  sifted  June .  1.35 

44  fancy  sifted  June .  1.65 

No.  10  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1 .05 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  i.xo 

"  “  “  10 .  3*5 

Succotash — 

New  York,  fancy,  No.  2 .  x.20 

standard,  No.  2 .  1 .05 

Maryland  Slavery.  No.  a . 95 

Spinach — 

Maryland,  standard.  No.  3 . 95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard.  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  1.15 

»  a  it  a  _  .. 

a . 90 

fancy,  No.  3 .  x.oo 

New  Jersey,  fancy,  No.  3 . 85 

standard.  No.  3 . 75 

Maryland,  standard,  No.  3 . 65 

Asparagus — 

Mammoth,  aj^s .  3.00 

Large,  2 ^s .  a. 75 

Oak,  large,  .  a. 65 

tandard,  aj£s .  a. 45 

Fancy  tips,  No.  1,  square .  a. 65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned  Frnit. 

Apricots—  Per  doz 

Extra  quality .  *.50 

Extra  standard .  j.6o 

Standard .  1  40 

Pears — 

Bartlett,  extra  quality,  »J4s .  *.60 

“  extra  standard,  *54* .  *.15 

"  standard,  254s .  1.80 

Cherries — 

Extra  quality,  254s .  *.90 

“  standard,  *54s . „ . .  a. 35 

Standard,  2  '/is .  1.80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 .  5.60 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  1.10 

Gage,  standard .  1  ro 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  to .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  1  30 

Standard,  No.  2 .  1.0154 

Blueberries — 

Maine,  Eagle  No.  • . 1.25 

Loggies,  No.  to .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white,  No.  2 .  2.65 

Flour  City,  red.  No.  a . . . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  1.25 

Standard,  white,  No.  3 .  1.05 

Standard,  pie.  No.  3 . 95 

Pears- 

New  Jersey,  No.  10 .  3 .75 

Delaware,  standard.  No.  3 . .00 

Raspberries — 

New  York,  extra  preserved,  No.  s .  a. 45 

Strawberries — 

Anchor,  No.  a,  water . 7. 

New  Jersey,  standard,  No.  a  z^o 


Pineapple— 

Hawaiian,  No.  2 54,  sliced .  2.50 

“  “  2  “  .  2.20 

2,  grated .  1.75 

“  2,  crushed .  1.80 

“  extra,  grated  in  juice .  5.75 

*'  “  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

“  “  sliced,  “  2 .  2.00 

Singapore,  heavy  syrup.  No.  x54,  cubes .  1.10 

“  “  “  “  1 54,  chunks  ...  1.20 

"  "  “  1%,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crab* —  per  dot 

Deviled,  No.  s,  4  doe.,  McMenamia’s.. .  a.i  754 

No.  s,  a  dot.,  McMenamln’s. .  j.ej 


Star,  No.  1,  4  doi_  •  eeeeeeeeoeoe  eeee oooooe •*«*••«*****  j 

Lobe  ter — 

■  &  M.,  No.  r,  tall,  2  doz .  4.35 

"  “  flat,  4  doz .  4.33 

B.  ft  M.,  No.  54,  Sat,  4  doe . . 

No.  54,  flat,  4  dot . . .  1.40 

Star  brand.  No.  )4,  Sat,  4  doe .  1  .«t 

«  No.  K,  flat,  4  doe . ls 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Pickett’s,  sooted.  No.  1,  4  dot . . . 

"  "  No.  s,  s  dot . 

"  "  No.  j,  s  dos . 

Underwood,  soosed,  No.  1,  go  cans . 

“  "  No.  1,  4  dos . 

Oysters— 

Boyer’s,  No.  1,  a  dot™ . . . .  .78 

“  No.  a,  ados.. . . . . . .  1.45 

Stewart’s,  No.  a,  a  dos . . .  1.35 


Sliced  Bacon. 

Beechnut — 

Medium,  giass  jars.. . . . . . 

Large,  glass  jars  . . 


1.80 
3  oe 


Roast  Beef. 


Fetrhank’s— 

No.  t,  a  doz....... 

No.  a,  s  doi.ii.wiMu..., 
Libby’s— 

No.  s,  a  dot,. 

No.  a,  1  doe . . 

Klneea't- 

So.  s,  a  dot.....— 
o.  a  s  doz . — , 


s.«S 

•■75 

••75 

3-oo 

•-57K 

••75 


Soups. 

Campbell’s—  per  doi 

Asparagus . 

Beef. . Jo 

Bouillon .  „  Jo 

Chicken . 

Chicken  Gumbo  (Okra) . 0o 

Clam  Bouillon . 

Clam  Chowder . 00 

Julienne . ..’.'.".I!!”""”  .00 

Mock  Turtle . — 

Mulligatawny . igo 

Mutton  Broth .  . 

Ox  Tail . '9° 

Pea . 

Pepper  Pot . 

Printanier . QO 

Tomato . . 

Tomato  Okra... 

Vegetable 


.90 

.90 

.90 


.90 

90 


x  90 
6.50 


No.  1,  t  dos _ 

Victory,  No.  1,  a  dos_ . . 

Kippered  Herring- 
Mac  '  ‘ 


•‘7* 

•75 


laconache's,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  l.(to 

Salmon — 

Hapgood's,  No.  1,  tall .  2.05 

”  1,  flat.,... . 2.13 

Horseshoe,  No.  1 .  ,.53 

Alaska,  red .  j  .. 

White  Raven,  red,  54s . 

Red,  No.  flat,  4  doz . . 

Pink,  No.  54,  4  doz . 80 

Herringlets,  54s,  in  pure  olive  oil,  key,  50  tins..  7.65 
54s,  in  tomato  sauce,  key,  50  tins..  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  54s .  28.00 

“  D.  &  G.,  54s .  26.50 

Ispa,  54s .  28.00 

”  Gondolier,  54s . 100  17.00 

“  Landed,  54s . 8.50 

“  Martel,  54s .  100  xo.50 

“  “  Ms . .  14.00 

Loyal,  54s . 100  9.50 

Argonautes,  54s . .  14.00 

Orion,  smoked,  54s,  key . IOO  8.00 

Tomato  sauce  14s .  is. 00 

Truffled,  Vs,  key . ..V.'  roo  12^50 

Spiced,  54s . jog  10.00 

Skipper,  54s . .  xi.50 

“  tomato  sauce,  54s . 100  11.50 

Royanette,  oval.  54s . 100  q  50 

Angus  Watson  &  Co.—  95 

Skipper  Sardines,  54s,  oil .  11.50 

54s,  oil .  10. 75 

54s,  tomato  sauce .  ji.50 

“  Ms,  tomato  sauce...  .  10.75 

Sea  Queen  Sardines,  54s,  oil .  9.20 

Sea  Pearl  Sardines,  54s,  oil .  8.00 

Domestic. 

American  Oil — 

No.  2,  k* . .  3.00 

key . ioo  ,.15 

Irma,  . ioo  4 .00 

Mustard — 

Irma,  54s . 100  3.85 

K* . .  3- 15 

. .  50  a. 71 

Continental,  J4s,  key .  48  3.00 

P“«.fa“cy.  Ms .  50  3.80 

Gold  Label,  Vs .  50  4.50 

,.»*•• . .  7  00 

Underwood  •,  J4» .  50  4.25 


CANNED  MEATS. 
Corned  Beef. 

FoNboak’o— 

No.  1,  koy,  •  dot. . . 

Mo.  t,  koy,  1  dot._ . 

V  i,  koy,  x  dot.. . 


lo.  14,  koy,  %  doo .  ,4. 


s  .60 

•-7J 
tx  .00 

•o 


O.  1,  koy,  0  dot . — . . 

No.  o,  koy,  1  dot . . . 


Chipped  Beef. 

■ys;.- _ _ 

P®*  J*  ^  4il.MOOOOO.»HMOO«  OMOIOOOOOOOOOOI 

J®  H,  fUa*,  •  de*..... . . 

Ho.  1,  float,  •  4a t. . . 


IfObW— 

Tfetas. 


I,  (Use  Ian - - - 

,  (Use  Jan _ _ 


ifl 

J.00 


x.ye 

0.00 

JJi 

•  j»M 

*-T» 

o.lo 


Lunch  Tongue. 

Libby's,  No.  2  doz . . 


t  .to 

t.?S 

1. 8S 


Whole  Ox  Tongue. 


Fairbanks  No.  o,  x  i 
Libby’*,  No.  s)4,  x  d 


•  ooNiwtoooa 


Per  Dot 
...  8.** 
...  95* 


No. 

No. 


Potted  or  Deviled  Meats. 

Waldorf,  medium,  xa  0*.,  screw  top,  a  dot..... 
Campbell's — 

Tomato,  xoc.  size,  bottles . 

•  87M 

lobasco,  xoc.  size,  bottles^ . 

*.  4  <•*- . . . . 

•5® 

.90 

Snider’s— 

Pints,  a  doz . . . . 

[ 1  4  ^®Lwie.|H|M,**„a„ . . . Hit,,..,. 

$  •  do*. . 

Half-pints  a  doze. . 

*.15 
*  95 

Quarts,  1  do* . . . 

Gallons,  6  jugs  In  crate . 

3  *5 
.So 

Potted  Chicken  or  Turkey. 

Libby’s— 

{J0  K*  4  dot . .... 

No.  54,  *  dot.. . . . . 

R.  ft  R.,  No.  |f,  4  ties . . . .  1  yg 


Boned  Meats. 

Curtice  Brother*,  "Bln*  Label,"  la  tin*— 

Chicken,  No.  54 . ' .  ,.5o 

Taifcty(N°.  K . ....  3  So 

No.  1 .  6.00 

Whole  Rolled  Ox  Tonga*,  No.  e .  it. go 

Bonelex  Whole  Ham,  No.  1 54 .  8.vg 

'*  "  No.  *2 .  j,  .  50 

All  of  tho  above  pecked  2  dozen  in  ease,  except 
wkol*  rolled  On  Tongue  and  Boneltet  Ham,  wkich 

are  x  detea. 


Deviled  Meats. 

Cuitloe  Beotkare,  “Blue  Label"— 

No.  g  01.  No.  xe  ox. 

Hem . . . .  1.  go  *.80 

Tongue- . . .  x.go  9.80 

Chicken . . .  1.  oo  3 .  go 

Turkey .  2.00  j.30 

No.  g  01.  ptcicod  4  dozen,  No.  xe  01.  packed  e 
doten  in  cat*. 


V  . QQ 

Vermicelli-Tomato . . . .  OD 

No.  10  cans.  Tomato  only . per  doz. 

Curtice  Brothers,  "Blue  Label’’— 

Quarts. 

Consomme . . .  3.15 

Bouillon .  3.15 

Beet. .  j.xg 

Julienne . .  3,xg 

Frintanler . . . .  3 , 15 

Vegetable  . .  3. 15 

Tomato . . .  3.15 

Ox  Tall . 

Mock  Turtle .  3.15 

Pea. .  3,3 

Mutton  Broth .  3.13 

Clam  Chowder. . .  3.13 

Clam  Broth .  3. 15 

Chicken  Gumbo .........  3.13 

Mulligatawny .  3.13 

Chicken. . . . .  3*  15 

Chicken  Broth . .  j.ig 

Green  Turtle  . .  6 .  go 

Green  Turtle,  Clear.....  7.»s 

Terrapin .  7.93 

Snbhnmqt's,  assorted,  x  lb.,  4  dos . . 


Pints. 
••75 
•■75 
1  75 
»-75 

•  75 
1  75 
I  75 
*•75 
i-75 
«-75 

•  75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
3-50 
3-75 
3-75 


54  Pints. 
1.25 

X.25 
I.2J 
1. 25 
i*5 
i*5 
i.ag 
1  *5 
1.  *5 
i.ag 
x.25 
1.35 
1.S5 
1.25 

*  *5 

*.2g 

1*5 
z.  00 

*  ■  *5 
sag 

.85 


CATSUP. 


Per  doz. 


KETCHUP. 

Curtioe’s  "Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  *5  bottles  lx,  case .  2.75 

Medium,  25  bottles  In  case .  4  25 

Large,  12  bottles  in  cat*. .  3.93 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  p^  lb 

Premium,  54s,  12  to  sg  lbs_ . . .  go 

Premium,  549,  12  lbs . . 

Caracas,  sweet,  6  lbe. .  .a 

German,  sweet,  xe  lbe . .  >3i 

Auto,  sweet,  6  lba . 

Cocoa,  V -lb.  cans,  xa  lbs.  In  box . .  ... 

WCH0BJei’b*^11’^lb, . 36 

Best  Cocoa,  54-lb.  else . per  !b.  .  3s 

"  i-lb.  •«  . .  ^ 

Prexnlom  Chocolate,  J4s,  xe  lbs . s8 

**  5^8,  IS  lbs . to 

Best  Sweet  Chocolate,  x-cs,  6  lbs .  Xol4 

Herthey  s —  ^  ^ . 

Epn'. 


Cocoa,  54-lb.  tins,  7  lbs. . . 

Van  Houten’s — 

Cocoa,  n-lb.  boxes,  x-lb.  tins . »...per  tin 

"  xa-lb.  boxes,  54-lb.  tins . .  « 

"  6-lb.  boxes,  54 4b.  tins .  *« 

"  square  tins,  48  in  box . __ 

Hootoc  Cocoa  and  Oiocolate  Co.- 

Cocoa,  labeled,  Ui.„ . 

Cocoa,  labeled,  4s . 

Premium  Chocolate,  2* . .'  ... 

Premium  Chocolate,  34* . 29 

Bensdorp's  Royal  Dutch  Cocoa,  xa  lb.  cases — 

Per  can.  Per  doz. 

•V 

3.60 
6.84 

Per  lb. 
•55 


•T* 

•4« 


31 

•37 

.28 


J4-Ib.  round  cans. . — ,  .  18 

J4-lb.  round  cant . tp 


SO 


•57 

•7 


•  75 


Potted  Meats. 

Curtice  Brothers,  "Bine  LaheT- 

No.  54  Tin,  No.  54  Tin. 

. - .  *45  »4I 

.  *  «  *  45 

.  95  *95 

Turkey^*............. .  1.93  t.95 

No.  pecked  4  dos.,  No.  %  packed  •  dos.  in  case. 


i-lb. 

5-lb. 

Bensdorp's  Chocolates,  6-Ib.  boxes,  14  boxes 

in  case — 

Milk,  6  to  lb . . . .  .4S 

Queen  4  to  lb.,  xa  to  case . .  .4« 

Sweet  Vanilla,  4  to  lb . . . Jg 

8  to  lb .  .28 

Milk  Chocolate,  Towers,  3  lb.  boxes  . . 5* 

“  44  lb.  boxes,  90  to 

case . 

Turinos,  f  lb.  boxes„ . . . . 

Blocker's  Cocoa — 

V-lb.  tins,  2  doz.  in  box . . 

JJ-lb.  ting,  s  doz.  in  bex . . . 

x-lb.  tins,  x  doz.  in  box . . 

5-lb.  tins,  1  doz.|in  case . per  lb. 

xo-lb.  bags,  x  doz.  in  case... .  ** 

Runkel's — 

Cocoa,  Js,  54  cans,  6  lbs . per  lb.  .  33 


.56 

. . 5® 

.per  dot.  x.8t 
*  "  3  5® 

*•5® 
5« 

•5® 
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YOU  GET  BUSINESS 

oy  catering  to  the  wants  of  the  people.  Do 
they  want  embalmed  food  ?  It  is  not  natural 
to  mix  drugs  with  what  we  eat.  Drugs  are 
medicines  to  be  prescribed  by  doctors,  not  by 
food  manufacturers. 

HEINZ 

57  VARI  ETI  ES 


© 


PURE  FOOD  PRODUCTS 

are  always  “Safe  to  Buy.”  They  will  be  as 
safe  next  month  or  next  year  as  they  are  to¬ 
day,  because  they  are  good  and  pure. 

With  only  reliable  brands  of  pure  foods  on 
his  shelves,  no  grocer  need  fear  trouble  or  loss, 
either  legally  or  through  the  dissatisfaction 
of  his  customers. 

There  are  plenty  of  clean,  pure  goods  with¬ 
out  Benzoate  of  Soda.  Why  should  any  mer¬ 
chant  sell  goods  that  contain  it  ? 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


How  to 

Meat  the  Situation 

During  these  troublous  times,  when 
the  price  of  meat  is  soaring  skyward,  tell 
your  customers  to  make  their  “meat” 

Shredded  Wheat 

Of  course,  you  don’t  want  to  hurt  the 
butcher  around  the  corner— he  may  not  be 
to  blame  for  the  high  prices — but  people 
who  have  decided  to  cut  out  meat  for 
awhile  will  thank  you  for  telling  them 
about  such  a  nourishing,  wholesome  sub= 
stitute  as  Shredded  Wheat  Biscuit. 


If  your  customers  like  Shred¬ 
ded  Wheat  Biscuit  for  breakfast 
they  will  like  it  for  any  meal  in 
combination  with  sliced  bana¬ 
nas  ,  baked  apples .  stewed  prunes 
or  other  fresh  or  preserved  fruits . 
Two  Biscuits  with  a  little  fruit 
will  supply  all  the  energy  needed 
for  a  half  day’s  work. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


“My  boy,  I’m  pleased  with  your  work. 
I’ve  just  been  looking  over  the  salesbook 
and  I’m  going  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.” 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 

Go  thou  and  do  likewise. 


IVrite  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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WILBUR’S 
COCOA 

U  FINEST  FLAVOR 

FAIREST  PRICE 

'«*•*  HAUL 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

54-lb.  tins,  6-lb.  boxes . . . per  lb.  .33 

>4-lb.  tins,  6-lb.  boxes .  —  ,33 

Premium  Chocolate — 

V  lb.,  12-lb.  boxes . _ . per  lb.  .28 

5?  lb.,  12-lb.  boxes . “  .a8 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size.. .per  box  1 .40 
24  cakes,  so  cent  size..  —  1.50 

Lownsy’s — 

Premium  Chocolate,  6-lb  boxes,  ia  boxes  In 

case,  54-lb.  packages. . 3a 

Premium  Chocolate,  sa-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 3s 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case^  54-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  54 -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.50 

Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  J-lb. 

tins . 36 

Cocoa,  la-lb.  boxes,  6  boxes  in  case,  $-lb 

tins . 36 

Cocoa,  la-lb.  boxes,  6  boxes  In  case,  J4-)b. 

tins . .36 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  xa-lb. 

boxes . 40 

Croft's  Cocoa,  |s,  a  dozen  In  box .  1 . 80 

"  “  J4s,  6  lbs.  •*  ” 

“  “  5-lb,  6  cans  “  30 

"  Swiss  Milk  Chocolate,  48  5-c.cakes..  1.50 
“  Premium,  Vs,  ia-lb.  cakes . ai 

“  »s,  “  "  30 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MIDK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz . . . . .  *5. 35 

Eagle,  2  doz . , .  *3.15 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4  -55 

Dime,  4  doz .  *3-75 

Baby,  1  doz.,  glass .  *2 .00 

Red  Cross .  4 . 75 

Peninsular .  4.55 

Star,  4  doz .  .  4 . 75 

Silver,  4  doz .  4.75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  *3.00 

Peerless,  tall  size,  4  doz .  *3.60 

Peerless,  5-cent  size,  4  doz .  *1.80 

Columbian,  family  size .  *3.00 

St.  Charles,  family  size,  4  doz .  3.25 

St.  Charles,  tall,  4  doz .  3.65 

St.  Charles,  5-cent  size,  4  doz .  1.90 

Silver  Cow,  5-cent  size . 6  doz.  a. 65 

Silver  Cow,  family  size,  4  doz...„ .  3.00 

Pet,  tall,  4  doz . per  case  3.60 

Pet,  5-oent  size,  6  doz . „ . per  case  s.6o 

Van  Camp's,  6  doz.,  small .  a. 75 

Van  Camp's,  4  doz.,  family . . .  3.15 

Van  Camp's,  4  doz.,  tall . . .  3.80 


HIRES  CONDENSED 
MILK  P_ 


Silver.... .  4.75 

Hires .  4.50 

Queen .  4.50 

Premium .  4,15 

Blue  Ribbon  „  4.15 
Gold  (Baby)...  3.00 

Gold,  tall .  4.00 

Gold,  family. _  3.25 


Bbls. 

Bxs. 

.0854 

.09 

.0854 

.09 

•  zo56 

.11 

.0854 

•  o854 

•  09 


— 10 — 

CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers . o854 

Oyster  “  . 08  54 

Wine  Scroll . 1054 

Cracker  Dust . 08  54 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
Iscount  will  be  made  on  lota  of  3  barrels  and  upwards. 

J .  S.  Ivins' Son —  Bbla.  Bxa. 

Assorted  Jumbles . 0856  .og 

Brown  Edge  Water .  .10 

Cccoanut  Hippie— . .10 

Cookie  Mixed . 0854  .09 

Fig  Bars. . . .  .10 

Frosted  Spiced  Wafer .  .10 

Fruit  Cookies . 0854  .09 

Fruit  Gem..., . - .  .  00 

Graham  Wafer. 

Grandma  Cookies . . 08 

Honey  Jumbles,  XX . . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles. . 

Iced  Fean  Treaty . 07  V 

Iced  Vedette  Wafer . 

Lemon  Bar . 

Lunch  Biscuit . 

Lunch-on-thlns . 

Mandn-the-Moon . 

Molasses  Cookies . 

Penny  Mixed . . . 

Orange  Cookies . . . 085 

Oyster,  Dot  or  Square... 

Quaker  City  Mixed . 

Saltines . . . . . 

Soda  Biscuit  XXX . o?54 

Spiced  Wafers . _ 

Sugar  Cookies. . 

Sultana  Fruit . 

Toast  Biscuit . 0854  .09 

Water  Crackers,  Ivins’ . 0754  .08 

Package  goods —  Per  doi 

Animals  ... . . . . . 50 

Cracker  Meal,  large . 90 

“  small., . ;o 

Fairy  Oysters . 50 

GiDgerettes...... . . .  1 .00 

Gold  Medal  Soda  (small) . ...  .50 

. (large) . 90 

Graham  Wafers . 1.00 

I  vinettes™ . . . ...  .  30 

lAjnch-on-thlns .  1 . 00 

Milk  Lunch., . . .  1. 00 

Our 
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.08  V 

.0854 


•SO 
1. 00 


Sugar  Soaps . ™ . 50 

Sakona  Biscuit.,... .  . „ .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connect! oct,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 .25 
“  “  with  Horse-radish,  p  dz.  1.15 

Stone  Pots,  large  slae,  1  doz.  in  case  per  doz.  1 .73 
“  "  with  Horse-radish,  p.dz.  1 . 75 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

"  S  gallon  kegs . per  keg  z.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  "  In  ij  gallon  kegs...  — 

11  —  In  xo  —  ...  “ 

“  In  s  “  ...  “  .aS-. 40 

"  "  In  a  gallon  palls. ..per  pail  .75 

«  «  in  1  -  ...  « 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . ...  .91 

"  Sifting  top,  a  doz.  in  ease. ...per  doz.  .46 

"  with  Horse-radish,  a  dot.  In  case, 

per  doz . . . . . .  *95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

“  “  “  *'  “  loaf  ..7 

Sap  Sago,  I  to  a  lb . cask,  per  lb. ,  .  18,  less  .  aa 

Roquefort  Cheese,  ia  in  case,  per  lb.,  .3254“  .35 
Parmesan,  loaves  about  30  lbs. ..loaf,  31 .  cut,  .3s 
Edam  Cheese,  i«  In  case  ....case,  9.00,  single,  .80 

“  In  tin . per  lb.  ,a6 

"  i4b.  tins . per  case  3.73 

Camembert,  In  wood  boxes.. . per  doz.,  a. 75-z. 83 

Sap  Sago,  grated,  ready  for  use,  10-ez.  bottles, 

per  doz.  1.43 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.73 

Olmutzer  Hand  Cheese,  100  In  box .  a .  13 

Edelweiss,  Roma  tour  and  Bier-  Kase.  .per  doz.  4.00 

American  Swiss,  No.  t„ . loaf,  ,sr  cut,  .S4 

“  "  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .aa 

Llmburger  Cheese,  No.  1 . box,  .18  : 

54  box,  18  ;  less . . 

Muenster  Cheese . per  lb.  19 

Brick  Cheese,  No.  t .  “  .19 

English  Dairy  Cheese .  11  .ar 

Pineapple  (Picnic  size),  6  In  boa . per  box  3.00 

"  (Gem  size),  6  in  box......™.  -  a. 35 

Royal  Luncheon  Cheese — 

Dinner  site,  1  doz.  In  case . . . per  dot.  4.30 

L-.nch  size,  a  "  -  .  -  a. 40 

Picnic  size,  1  "  “  .  “  1  ,.t 

Trial  siae . "  1.00 

MacLaren  Imperial  Cheese, Club  size. per  dot.  1.00 
"  "  •*  No. 1  "  “  1.40 

“  Roquefort  -  large  “  -  s  .oj 

**  “  •'  small-  «  1.43 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  x  .35 
—  d’lslgny,  "  6  —  ..  —  1.55 

Wm.  Tell  brand,  is  In  box . _  —  1.40 

Nenfcbatel  (Cow  brand),  aj  In  box...,.  '  1.00 

Star  Cream,  or  Phila.,  it  -  .....  "  a. 00 

Miniature  Cream  or  Pula.,  re  In  box.  —  1.00 

Hand  Cheese,  8  doa .  -  1.35 

“  4  "  Tburinger..].'.".."™  «  Ti 


— II — 

Farmer  Hand  Cheese,  a  doz.  In  box  ...  - 

Schutzen  Cheese,  is  In  box. .  “ 

American  Mountain  Cheese  (Aipen  Kase),  so 
i-ib.  packages . . . ....per  lb. 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuretel,  10  In  tin . per  doe. 

“  g  -  . . . .  « 

Carlsbad  Speck  (Imported  Bacon) .  - 

Imported  Cervelat  Sausage  (Rom’s). ...per  lb. 

Imported  Frankfurters . per  doi. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fola  Gras,  small  size . per  doz. 

American  Holstelner...by  bbl.  .15  ;  less,  per  lb. 

“  Landjager,  short . . .  - 

-  '•  long.. . « 

11  Mortadella,  Dry .  - 

H  Knackwnrst,  S3  In  box,  per  box, 

*4-75 . per  dot. 

Cervelat  (E),  30  and  too4b.  boxes, 

•  i  less . . . . 

“  Cervelat,  Blue  Ribbon,  30  and  1  oo- 

lb.  boxes,  .ia ;  leas . 

“  Cervelat,  Crescent,  30  and  1  oo-tb. 

boxes,  .19;  less . . . 

“  Cervelat,  Tin  Top,  50  and  100-lb. 

boxes,  ;  less . . . 

“  Cervelat,  E.  Gothaer,  30  and  soo-4b. 

boxes,  .27;  less. . . . . 

"  Salami  (E),  30  and  zoo-lb.  boxes. 

.2354  1  less . 

Salami,  Blue  Ribbon,  50  and  1  oo-ib. 

boxes,  as.  ;  less . . . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .18)4  ;  less.. . . . 

Tongue  Sausage . .....per  lb. 

Smoked  Brauns chwdger  Liver  Sau¬ 
sage. . per  lb. 

Lacks  Ham _ _ _  - 

"  Petit  Delicatest  Frankfurters,  plain, 

per  doi. 

“  Petit  Dellcatess  Frankfurters,  with 

Saner  Kraut . „ . per  doi. 

“  Lebanon  Beef  Bologna _ per  lb. 

Paprika  Speck . — - 

Mettwurst,  half-round™ . •• 

Liver  Sausage  (Special),  truffle,  goose,  or  tar- 

dell  en . „ . . . „„ . per  lb. 

Smoked  l  huringer 


»-4J 

1. 13 

.18 

and 

.48 

4-75 

•-75 

•3* 

.48 

4.00 

•*5 

j.oo 

.16 

.■6 

.s8 

•■4® 

•** 

•»S 

.20 

•  at 

•  *5 

••I 

.20 

•  ■8 


1. 00 
1. 00 

:\i 

.id 

:3 

.a 


Pickled  Meats. 

Per  des. 

Lamb  Tongues  (Derby  Brand),  pint  glass  Jars.  4.73 
“  quart  glass  jar*.  3.73 

xo-oz. jars .  1.50 

Calves'  Head,  In  round  tins.. . per  dos.  1.63 

Pickled  Meats,  in  glass .  -  I .  om 

(Tripe ,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  1 .00 

"  “  pints . 

“  “  quarts . . . . 

Lamb  Tongues,  In  glass . . . 1.60 


Holland  and  Scotland  Herrings. 


Holland — 


Kegs  or 

Pails. 


Mixed,  "Y.  M./’  54  bbL. . .  *.30  .«5--7S 

Milken,- Y.  M.,"^  bbL .  i.Jo  .js-.l] 


5-IO-6  jo 


8-so 


Mixed,  standard,  bbl. 

'•  54  bbl . 

Milken,  standard,  bbl . . 

“  %  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  "  H  bbl . 

Milkers,  «  bbl . 

"  "  H  bbL .  t.eo 

Marinlrte  Herring,  imported,  about  40  In  pall,  r.sj 

Roll  Herring,  Imported,  about  13  In  pall .  i.oe 

Spiced  Herring,  Imported,  about  40  in  pail .  1  oe 

Norway  Stockfish,  dry . . . per  lb.  .t| 

Matjes  Herring . . . . . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . . 

-  “  qiurt . .  .,j 

"  s  quart . . . .  .33 

4  quart . . . .  1*10 


Smoked  Delicatessen  Fish,  In  Season. 

Roll  Mops,  4  quart  tin .  1.10 

1  quart  tin . 60 

-  quart  tin . 50 

Brat- Haring,  4  quart  tin . . .  1 .  zo 

"  ■  quart  tin. . 60 

-  quart  dn.._ . 40 

English  Sprats,  36  bunches . per  box 

Kroger's  Roll-  and  Brat-Haring,  oval  dns, 

per  dos.  a. 30 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

-  8-lb.  palls . .....per  pall 

"  «o-lb.  pails .  — 

Cut  Spiced  Sardlaes,  10-lb.  pall.,....,,  - 

"  s-gnl.  keg  ........per  keg 

Rusaiaa  Sardines,  in  glass  j  an- . .  per  doi. 


Norway  Anchovies. 


•  75 

•  55 

1.05 

•75 

*•75 

*•*  J 


fcCkage  . . . . . 

In  5-lb.  palls. . . 

..per  54  bbl. 
. per  pail 

■:C 

10-lb.  polls . 

1. 10 

5-f*1  kegs . . 

. P«r  keg 

•  75 

54-lb.  flat  tins. . 

.....per  dos. 

•95 

H-lb.  tall  tins . . 

*1 

1.50 

i4b.  tail  tins . . . 

M 

•  .00 

— 13- 


Fancy  kegs,  keg . . 

keg ...., 

!“« . 

keg .... 


•  to 
•4* 
•1* 


Salt 


Sardellen. 

Original  packages,  190a . per  anker  16.ee 

Repacked,  kegs,  abont  8  lbs . per  keg  «. 73 

pint  jars . . . . . per  dos.  6.00 

large  .  “  3.80 

3.40 


IQ 00331  00003  3131 


Russian  Caviar. 


i4b.  tins..... 
-lb.  tins...., 
4b.  tine . . 


Per  dos. 
so.jo 
10.30 
8-Se 


German  Dill  Pickles — Regular  Size. 

60 -gal.  casks,  about  3000 . . . ...per  cask 

50- gal.  bbls.,  about  1300  . .....per  bbl.  9.00 

13-gal.  keg,  about  300  . . per  roe 

10- gal.  keg,  about  300  . . -  1.00 

3-gal.  keg,  about  130 - " 

10-lb.  pail,  abont  So. . . . per  pall 

Domestic  Sourkrout— Long  Cut. 

60-gal.  casks...... . . . . . per  cask 

48-gal.  bbls . . . per  bbl.  6.50 

10-gal.  kega. . . . . .....per  keg  s.90 

5-gal,  kega . «  s.ie 

io4b.  patia - - - per  pail  .65 

Imported  Lebkuchen. 

fruisse  (Pfzfiemnsse) . . per  lb. 

ugeln _ _ _ " 

Lebkuchen  and  Bread. 

Small  Basier  Lebkucbea,  6  In  pkg... per  bundle  .to 
Bawlfrr  Lehhnchxn.No.  1, 6  -  - 

“  No.  0,6  "  ..  " 

**  No.  3, 6  «  ..  « 

cl  us. . . . per  tin 

da* _ _ _  •* 


Pickles  and  Onions  in  Vinegar. 

Mixed  PicUeo  and  Chow-ekew,  5 -gal.  keg t.  30 

"  "  10-gal.  keg....  4.30 


Sundries. 

German  Egg  Potatoee,  original  bags,  no  lbs., 

per  bag  3.00 

Green  Kern . . . per  lb.  .  ie54 

Potato  Flour.. .  —  .el 

German  Dried  Pears.. .  "  .14 

Dried  Mushrooms . . . -  .6e-1.ee 

Juniper  Berries . “  .el 

St.  John’s  Bread..... 

Bay  Leaves 


,o*-:3 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.ro 

Tierces,  about  350  lbs . 115^ 

Halfbarrels,  about  180  lbs . .ri54 

Tubs,  about  65  lbs . 1154 


CHEESE. 

New  York,  fbll  cream,  new,  fancy,  43-lb.  bxa. 
"  “  new,  isris,  4®4b.  bxs.  .. 

Plcnlo,  fkll  cream,  new,  fancy,  ee-lb.  bexea . 

Swijj,  domestic,  new,  100  lbs . . . . . 


.16 

•  «l 
•»7 

•*3 


EGGS. 

Nearby,  candled  and  selected,  te-dei 
Western . 

Refrigerator . 

Milium  Farm 

- a  w*wa..ete>eieMMeeeMeeieM«it>M>i<i«{ 


Per  des 

.  .34 

•*3 

•  **7 


FANCY  GROCERIES. 

Almond  Staple  Paste,  j-lb.  cans . per  lb. 

Anchovies,  In  oil,  H  bottles™ . 

“  “  5t  bottles™ . . . 

Bouillon,  Burnham,  pints,  e  dos . 

"  “  «  pints,  s  do*. . . 

Capers,  Nonpareil,  )4-gal.  kegs. . 

quart,  glass  . per  dos. 

"  bottled,  H  slse....  - 

“  “  M  slse ....  •• 

*•  "  Uslse...  11 

Canton  Oinger,  large  pots,  6-iar  cases. per  ease 
medium,  13-jar  cases..  - 

-  small,  S4-jar  cases .  - 

Cherries  In  Maraschino,  glass,  1  des.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  des... ..dos. 
“  "  j  lb.,  0  doi™...  " 

Carrie  Powder,  pints . per  dos. 

'•  4  os. .  “ 

"  3  OS. .  « 


sl 

4-je 
5*5 
1  75 

3.00 

s.3* 

I.33 

*•♦» 

s.oe 

1.30 

4- ‘5 

4-71 

7.00 


l-*» 

3.33 

»-50 
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|L  *'(/«„„«»>.»'*  .J&Bm 

v^sHBURN-CBOSBy|^ 


WASHBURN-CROSBY’8 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Reckon  Dp  the  Profit  on  LGWHEY’S  COCOA  *“d  ■ee  If  It  docs  not  pay  you  better 

- - —  than  most  package  good*.  Wide  Ad- 

vert  Islay  keeps  it  moving  off  your  shelves  and  Its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 

The  Walter  M.  Lowney  Company 

BOSTON,  MASS. 


Losing  Yo  ir  Weights  ? 


“GROCERY  WORLD  AND  GENERAL  MERCHANT” 


Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER  SSillUSS: ."""T 

J-  A-  FLESCH  <5c  SON,  115  ADAMS  STREET,  CHICAGO,  ILL.,  GENERAL  AGENTS  FOR  UNITED  STATES 

J 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 
Improvement 
in  Rapid 
Weighing 
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French  Fees,  extra  fins . per  case  16. oe 

“  fins .  **  14.00 

"  Moyen's .  "  is.co 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .  zS 

“  Dinner  Biscuit . ”  .38 

*•  Breakfast  Biscuit . “  .36 

Packed  7  lbs.  and  {  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  dor.  t  35 

’*  *•  .  *'  60 

Salt,  stone  Jars  4  dor .  1 . 75 

Extract  of  Beef,  Morris’,  4  os . per  dot.  6.30 

“  *0* .  “  3-S5 

“  Anker’s,  iso  vials . .  4.00 

”  “  40s . perdoz.  4.00 

“  “  80* .  •'  7.  sg 

“  “  160* .  “  13-50 

Theodore  Marquet  Mushroom*— 

First  choice . S4.C0 

Choice,  too  tins . per  case  ao.oa 

Extra,  100  tins .  *’  *7. 00 

Hotel,  too  tlns^_ .  “  17.00 

Truffles,  A, . per  tin  .s$ 

*<  U  .  "  BQ 

**  ff .  '•  98 

“  % .  *'  1.85 

Shrimps,  pickled,  email  slee .  1.15 

“  Dunbar’s,  s  do* . per  do*,  s.eg 

Figs  In  Cordial,  Dunbar’s,  1  do*. .  “  5.75 

“  Bishop’s,  1  do* .  “  6.30 

Crystallised  Ginger,  i-lb.  tins .  “  4.00 

“  tins .  “  s.s; 

Lime  Juice,  Rose's .  ••  3.60 

Victor  Rose  Water .  “  s.95 

"  Peach  Water. .  “  a.aj 

Pitted  Olives . .  w  5 .  as 

Armour's  Solid  Extract  of  Beef —  Per  doe 

Sise  s  jars,  1  doaen  in  case . . .  4.4s 

*t  .  <1  _  tt  B  Zz 

4  *  eseeeee*  •*  se  eeeeet  eeeeee  9 .  BO 

H  d  H  a  U  ,g  ftn 

V  •  see  eeeeee  •  eeee  •  •*  eeeeeee  >B«W 

tt  “  1/  tt  0r  a. 

>4  •  •»•••*»##••*****#.#*•**  ‘  75 

Armour’s  Fluid  Beef  Extract — 

Sise  4  bottles,  1  dosen  In  CMtiMUMiwinemMii  4  •  45 

“  8  "  1  “  I.eo 

••  16  "  H  "  *6.00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dosen  small  boxes,  is  tablets  each .  0.05 

s  *'  medium "  36  "  .  6.00 

f  “  large  ”  79  "  . .  10.00 

Armour’s  French  Bouillon— 

Sire  4  bottles,  1  dosen  In  case... . .  4.00 

“  16  "  1  "  14.00 

Armour's  Asp&rox — 

Sise  4  bottles,  1  dosen  In  case...... ........  a. 50 

“  is  “  1  "  7.20 

"S'*  . . . .per  bottle  3.5c 

“  a  fancy  jugs . . . . per  jug  s.jo 

Armour  Tomato  Bouillon — 

Sise  4  bottles,  1  dosen  in  case.,... t.30 

*•  is  **  s  •*  y.ao 

“  i  "  - — —— - ...per bottle  3.9 

"  s  fancy  Jug* - - per  Jug  i.ge 


FLOUR. 

Per  bit. 

King  Midas  «  s  eteoegira  •  eeeeee*  eseeeeete.eeeees  *••*«•••«■  •#••  6  .QJ 

Gold  Medal  •*#»#«••#•••  »**«•* s*..**  ee **»«•••*. eeeeee  6.63 

MBIbourne  . .  e  eeeeee  eeeeee  eeeeee  eeeeeee  eeee  eeeeeee  ee»  d  •  4® 

Gn  Top . . . . . .  6.85 

CcTCSOt^. .  xMiMSMMiieiSMi eeeeeee eeeeeeeee  eeee*.  *«•*••*•*  6  •  60 

PQfcbojy's  Bes* . . . .. . ............  6.50 

Tayter's  Fancy  e  eeee* eeeeee eeeeeee *9*00# eeeeee eeeeee eeeeee  6.95 

Semper  Idem . .  5-9° 

Wm  of  the  W  csA.. ....... ............ ..........  5*9® 

Soshem, . ...... ...... ............................  3*65 

QuAko7  Gty. . . . . . ......  6.35 

Purina  Whole  Wheat,  98-lb.  sacks... 6.30 

“  “  8-i6s..„. .  6.75 

Purina  Whole  Wheat  Flour — 

per  barrel. . 7.00 

t6-«es,  ’  ........ ...... ....  6.75 

8-»4*,  "  6.63 

4-4*.  “  6.33 

Half  barrels,  U-barrel  price  plus  10  cents. 

Purina  Graham  Flour— 

je-6s,  per  barrel  •  eee  ea  ee  •  e  eeeeee#  e  eeeeeee*  eeee  fee  eeeeeee  J  •  M 
*^"**®,  **  eeeeeeeee  tee eeeeeeeee eeeeeee  eeeeee  eeeeee  6-03 

^*4*1  **  eeeeee  eeeeee  eeeeeeeee  eeeeeeeeeeeeeeeee*  6.85 

4*4*®/  *'  eeeeeee  eeeeeeeee  ee«*ee  e  . . d.JS 

Mother's  Old-fashioned  Graham  Flour,  ao  5- 
lb.  packages . 3.00 


Self-Raising  Flour. 

FreahUh,  »e  packages...... . . .  3.73 

Hacker’s  Superlative,  39  packages . .  3.  is 


Pancake  Flour. 

Aunt  Jemima,  36  packages........ .  3.00 

Old  Homestead,  Flapjack,  jt  packages .  9,67 


Buckwheat  Flour. 

Becker's,  36  packages  . . . .  9.88 

“  »9  packages . . . .  4.16 

Faaey,  sosJb.  sacks  . . ....per  100  lbs,  3  85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  ioo  lbs .  1.90 

“  white,  100  lbs .  2.10 

“  table,  yellow,  100  lbs . . .  1.75 

“  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother  .4,  white,  04  packages .  1.80 

“  yellow,  S4  packages . .  z.8o 


—14— 

Farina — 

Hecker's,  94  is.. . . . . . per  case  1 . 56 

Hccker's  Cream  (silver  spoon)  36  cartons  ...  4.50 
“  Schumacker’s  Farina .  1.40 

Beans —  Per  bushel. 

California  Lima,  about  80  Ike . per  lb.  .05 % 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.33 

Michigan  Pea,  bags  160  lbs . .  a. 65 

Red  Kidaeys. . }.se 

Peas— 

6reen  . . .  9 . 49 

Scotch  . . . . . .  s .  60 

SpUt,  yellow . . . . 

gl&ea.  •••••M4...e.Mt(s*9see*e*ess«HiM*Mi  .eeeee 

Lentils—  per  lb. 

oaoooo,  110-Ib.  bags... . . . .03 

^  Less  quantity . . . —  .03^ 

Shaker  Com — 

Fancy,  barrels . . . . . . 

Less  quantity. . . . . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages. . . per  case  1.60 

“  Pearl,  100  lbs . per  bag  s.so 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1  43 

Western  Pearl,  100-lb.  bags. .  1.95 

“  Grits,  loo-lb.  bags . . . .  1.93 

Mother’s,  Grim,  36  packages . 9.35 

"  Pearl,  coarse,  36  package* .  8.35 

Barley — 

00 . . 

No.  3,  100  lb.  bags . a.6s 

Noodles—  per  case. 

Bmith’s,  jo  10-e.  packages . .  3 . 00 

"  assorted,  5  and  10* .  z.co 

Golden  Egg,  3  and  10-c .  1 . 80 

‘‘  5-c . . .  1.80 

. . . .  s. 80 


Oatmeal— 

B,  900 lbs... ••••..., .....per  bbl.  8.05 

B,  less  than  bbl . per  lb.  .C4 

Mother’s,  steel  cut,  #4  packages .  s .  65 

Oaten  Goods—  i°er  ease. 

Mother’s  Crushed  Oats,  18  packages. .  1-47)4 

"  “  ao  packages,  large.  3.90 

Quaker  Oats,  185 .  x-4j 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  *  95 

Rolled  Oats — 

Avena,  180  lbs . . . .....per  bbL  5.95 

“  90  lbs....,., . . . .per  keg  9.74 

“  90  lbs . per  sack  9.45 

Standard,  180-lb.  bbls . . . .  s.,0 

"  90-lb.  bags,  fresh ...... _ a.6j 

Mother’!,  compressed,  18  tins .  a  19U 

•TO— 

oiburn’s,  36  i-e . . . 06# 


..pm  lb. 


Fine..  _ 

Tapioca— 

icstatitaneoxs,  30  is . . . .  .07 yt 

Colburn’s  Hasty,  36  packages . 06K 

Minute,  M  gross- . per  box  ..75 

PWke,  about  1*5  lbs. . . . per  lb.  .04H 

pearl,  15c  IBs.... . . .  “  .03W 

■  1«*  quanthy» . .  ••  .04” 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as . . per  case  4.50 

Egg-O-Seejad  plages . . . .  IJ. 

,  „  .  <iro  Flaxes,  36  packages . . 

Mapl  Flake ,  36  packages .  *4.05 

5-case  loU .  ,.gs 

Postum  Cereal — 

1  dor.  xo-oz.  and  %  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages . 2.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  x-lb.  packages .  4.0c 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Wind®  Wheal,  36  packagts*-.—.. _ _  3.60 

Mother’s  Com  Flakes,  36  packages .  2®5S 

4 '  Wheat  Hearts,  18  packages .  1.90 

. . —  4  se 

Wpcnuet,  30  packages  . . . .  J  7S 

WbfiSttna,  3d  packager . 4.50 

Grrtpe  Mots,  24 packages . . . e.70 

Tifecim,  30  uzt&aeet. . . . . . .  *.30 

jp  a-Jp.  . . . . .  4  ®5 

Kellogg's  Toasted  Sm  Flake? ,  38  packages.  9.80 
Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  94s .  3,00 

Avena,  18  packages .  ,  ,4j 

Banner  Oats,  20  packages .  4.00 

8uaker  Breakfast  Biscuit,  94s . 

Id  Fashioned  Scotch  Brand  Oat  Meal,  949 


1.85 

.60 


Silver  Brand  Farina,  with  spoon,  941, .  1.80 

Saxon  Wheat  Food,  . .  3.00 

Parched  Farinose,  249 .  2.70 

Quaker  Cracked  Wheat,  *49 . . .  3  40 

Quaker  Oats,  round,  36s .  4. *5 

Quaker  Whole  Wheat  Flour,  10s .  1.93 

Quaker  Best  Com  Meal,  Yellow  or  White, 

No.  9,  94s .  ,.35 

Scotch  Brand  Pearl  Barley,  *49 .  ,  .40 

Pettijohn’9  Breakfast  Food,  iSs .  1. 0-/54 

Quaker  Puffed  Wheat,  36s . . .  a. 85 

Quaker  Puffed  Rice,  36s .  4,95 


GELATINE  AND  PREPARED 
DESSERTS. 

„  _  .  Per  dor. 

Knox’s  Crystal . ,.H 

"  Acidulated.. .  ,.»2 

Cox’s,  large .  ,.6s 

"  small . 0.tz 

Plymouth  Rock,  pink  er  white . ,.*j 

Nelson's.. . . . . . .  ......  ,.J# 


— If— 

Bromangelon,  assorted,  3  do* . 90 

Jell-O,  assorted  flavors,  ado* . 90 

Jell-O  Ice  Cream  Powder,  a  do* . .  1 .00 

Jellycon,  assorted  flavors.  2  doz . .90 

Chidn»e»’s . . 

Mothers’,  small,  1  dos . 45 

“  large,  1  doz . 90 

Cooper's . .85 

Tryphosa . .95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddlne,  assorted,  9  doz . per  case  1 . 70 

Minute  Gelatine,  plain . per  gross  is.  73 

Minute  Gelatine,  plain . per  doz.  1.10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . perdoz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Per  lb. 

Long,  25  is . 09% 

Short,  25  is . . . . . 09 1/2 

Cubes  or  Elbows,  24  is . 09% 

Spaghetti,  25  is . 09% 

Vermicelli,  25  is .  . 09^ 

Alphabet,  25  is . .  .09  % 


Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . . .  .07 ^ 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  24  pkg . 10 

Choice  Grades. 

Macaroni,  short,  25  is . 07 

44  50  l/2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . .  .07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons.  2  doz.  in  case. . per  do*.  .90 

Tins,  Keyed  (Jewel),,  doz.  in  case.  ”  .90 

Large  cartons  or  tins,  a  do*,  in  case. 

Dime  Tumblers,  1  dos.  is  caso. ...... 

Balk,  15  lbe..„ . . . 


rib. 


Thredded  Fish. 

Thistle,  *4  packages . . . 65 

Swans  down,  1  dos . . . per  dei. 

Osprey,  s  dos . . . . .  “ 


New  Mackerel. 

Count 

New.  £33?  800  lb-  *<*> lb-  So  lb.  10  lb. 

Ex. Norway, No. X...X70-190  %$. ee  xl.io  9.25  3.00 
Ex.Norway,No.  *..^30-260  25.00  xj.xo  6.65  x.50 
Ex. Norway,  No.  3. .3*0-360  ax. 00  xx.19  j.71  x.30 
Ex.  Norway,  No.  4.490-460 
Summer 

Ex. Bloaters,  XX.... io»-xxo  35.00  x8.io  9  05 
FancvShore, No.  1. .130-150  *8.00  X4.60  7.50 
Ex. Shore,  No.  1...  130-150  s6.oo  13.10  6.65 

Shore,  No.  1 . 130-150  04.00  12.60  6.50 

Extra  Irish,  No.  s... 300-350  16.50  8.85  4.58 

Medium  Irish, No. t.. 350-400  16.00  8.60  4.50 

Irish,  No.  4 . 400-450  16.00  8.60  4.50 

Small  Irish . 475-5*5  15. so  8.10  4.25 

New  Medium  Shorn. 160-180 
New  Large  Shore... .110-130 
Large,  No.  a . sxo-mo 

Cape  Short. . .....120-140  17.00  9.10  4.33  i.xo 

Holland . 400-450 


1.00 

x.65 

x.50 

1.40 

z.io 

1.05 

x.05 
x  .00 


Herrlnjf. 

900  lb.  100  lb  j.  lb.  io  lb.  8  lb. 
Lab.  Split,  Lg.  N«.  i._  7.0.  4.1a 

Lab.  Split,  Lg.  No.  *._ 

Shore,  Round,  Large. 

Shore,  Round,  Med  ... 

Ocean  Fifh. . . .  j.oo  3.10 

Shad,  No.  1,  Ms**.....  n.o.  6.10  1.S5  .75 

Shad,  No.  t,  Mesa _ 

Haddock.  Pickled _ 

Red  Salmon . . 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . . . . 

GiU  Edge,  40  lbe . 06 

Favorite  Middies,  60  lbs. . xa 


—l6— 

Dressed  Fish  Bricks. 

Gilt  Edge,  a-lb.  bricks,  40  Iba . o6)f 

Snow  White  i-lb  brides,  so  lbs . . . 07 

Favorite  Cod,  e-lb.  bricke,  40  lba_ . . . 07^ 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size,  1  and  a  dos.  In  case .  1.50 

“  small  size,  a  do*,  la  ease . . . 90 

Small  Tumblers,  a  do*,  fat  ease . . .  .9# 

Large  Jars,  sealed,  1  do*.  Is  cm . . s.je 

Loose  Codfish. 

Extra  Large  Georges  Ce«L . 08 

Large  Bank . . . 

Medium  Bank. . 06% 

Pollock. . . . . . . . 

Hake..... . . . . . . . 

In  original  cases,  450  Iba.,  %  a.  leaa. 

Smoked  Fish. 

New  Extra  Scaled  Herring- . per  box  .  16 

Boneless  Herring,  fancy  io4b.  boxes... ..per  lb.  .*3 

Smoked  Salmon,  whole  flab.  . .  “  .97 

Cromarty  Bloaters,  Jos_ . . . per  box  1 . 15 

“  **  loos -  ••  1.90 


FRESH  FISH. 

Per  lb. 

Halibut . . .  -  .15 

Salmon,  frosh . . . 25  -  .30 

Codfish . . . . . . .  -  «xo 

Large  Hake  .  -  .07 

Haddock . . .  -  .07 

Spanish  Mackerel . 

Smelts . . .  -  .08 

White  Cat  Fish . . .  -  .12 

Red  Catfish . . .  -  .xo 

Fresh  Herring . a  piece  -  .01 

Snappers .  -  .x* 

Eela .  -  .  10 

Green  Sea  Baas .  -  .15 

White  Perch .  -  .15 

Spotted  Trout . . 

Shad,  Buck . each  -  .35 

Shad  Roe . each  -  .70 

Rock  Fish . 15  -  .20 

Black  Bass . 

Croakers . .  -  .07 

Lobsters .  -  .22 

Large  Fresh  Mackerel . each  -  .40 

Gray  Trout .  -  .10 

Steak  Fiah  %  cent  per  lb.  additional 


Cove,  Primes . 

OYSTERS. 

-10.00 

Cove,  Culls . 

*<  % 

-  6.00 

Blue  Points . 

(f 

-  5  00 

Blue  Points . 

-  6.50 

Absecon,  Primes., 

-  0.00 

Absecon,  Culls.... 

it 

-  4  - 50 

Rockaways . 

-  5  I» 

CLAMS. 


. 

Neck* ..... 


. . per  M.  8.00 

.  “  t.oo 


DRIED  FRUITS. 

Raisins—  Per  box 

Extra  Dessert  Clusters,  29-lb.  boxes .  *.95 

Connoisseur  Clusters,  22-lb.  boxes .  a. 05 

California  Clusters,  90  No.  1  pk* .  *.*5 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 65)6 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04)^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06X 

5  or  10-box  lots . 06J? 

Standard  Brands.  28-lb.  boxes . 06  '4 
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Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attrac¬ 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


H*  N  a, 


Kfiep  a  check  on  your  sales 

Fix  responsibility— lessen  labor— reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  500  Penn  Mutual  Building 


Increase  Your  Profits  on  Eggs 
1c.  per  Dozen 

by  using  STAR  EGG  CARRIERS  and  TRAYS.  Count  up 
how  many  dozen  eggs  you  handle  in  a  year,  figure  how  you’d 
like  to  have  AN  EXTRA  CENT  IN  BANK  FOR  EACH 
DOZEN  and  then  write  for  our  booklet,  “No  Broken  Eggs,” 
because  it  shows  you  HOW  TO  GET  THE  CENT.  You 
will  prevent  miscount,  save  time  in  handling,  save  breakage 
and  damage  to  other  goods  and  also  please  your  customers 
by  using  STAR  EGG  CARRIERS  and  TRAYS.  Write 
for  our  booklet. 

STAR  EGG  CARRIER  AND  TRAY  MANUFACTURING  CO. 

ROCHESTER,  IV.  Y. 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 07)4 

Fancy,  36  is . 

Blue  Pennant,  36  is.. . 

Parrot,  36  is . °5% 

Souvenir,  36  is . 06*4 

Glen  Rosa,  36  is . 07% 

Blue  Ribbon,  36  is . 06$ 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . to 

Not-A-Seed,  36  is . 07^ 

Griffin,  50  is .  . 06^ 

Gray's,  36  is  . 06 J4 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05% 

Sultanas,  50-lb.  boxes . 04^ 

Thompson's,  50-lb.  boxes . 05 

Prunes —  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

3°-4° . 09  M  -°9 

44  44  40-50 . 08/2  .08^ 

*4  44  50-60 . 07%  -0754 

*'  •*  60-70 . 06  y2  .06 

Ruby,  30-40 . 09.^ 

*'  4050 . 09  yK 

44  50-60 . 08^4 

Oregon,  40-50 . 07% 

“  5o-6o . 07% 

Silver . 11% 

Currants — 

Fancy,  recleaned,  new,  40  is . 083^ 

Extra  choice,  recleaned,  new,  40  is . 07% 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes . 13^ 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12% 

Orange  Peel —  Per  lb 

Fancy  10  lb.,  hinge  lid  boxes . 12 

Dates —  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 11% 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box  -7734 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  ialbs . per  lb.  .123 £ 

5  or  10  box  lots.. .  "  .12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 1534 

5  or  10  box  lots . 1534 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 1334 

5  box  lots . 1334 

Choice  Royals,  new,  25  lb.  boxes . 12% 

5  or  10  box  lots . 1234 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12  34 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 0934 

5  or  10-box  lots . 0934 

Peaches —  Per  Id. 

Fancy  Muir,  25  lbs . 0934 

Extra  choice  Muir,  25  lbs . '. . 09 

Choice  Muir,  25  lbs . °7/4 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07^ 

Whole,  50  lbs . 0534 

Fancy,  pared,  25  lbs . 1834 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel... 


a  in  crate  ... 

1  in  barrel. 

2  in  crate.... 

3  “ 


Cocoanut: 

Porto  Rico,  extra  fancy,  80  size. 

Jamaica,  extra  fancy,  100  size  ... 

Florida  Oranges — 

Fancy  Brights,  126-150 . 

*•  176-200 .  3 

44  216-250 .  3 

44  288-300 .  3 

Golden  Russetts,  126-150 .  3 

176-200 . . .  3 

216-250 . .  3 

“  288-300 .  3 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . 

“  54-64-80 . 

Russetts,  36-46-96 . 

44  54-64-80 . 

Messina  Lemons — 

Extra  fancy,  300  size .  3.52 

360  size .  3  50 

Choice,  300  size . . 

44  360  size . 

California  Lemons — 

Extra  fancy,  300  size . 

"  360  size . 

Choice,  300  size . 

44  360  size .  3.25 

Pineapples — 

Fancy,  18-24 .  3.25 

Fancy,  30  size . 

Fancy,  36-42  size . . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . . . 

Extra  fancy  Navels,  126-150 . 

Extra  fancy  Navels,  176-216 . 

Extra  fancy  Navels,  250, 288-324 . 


. 

.  2. CO 

...eeeee 

•  i-75 

i.6j 

.  1.25 

. 

.  I. IS 

. 

.  1. 10 

. 

.  .95 

. 

.  .85 

Per  sack 

•  3-75 

•  3  25 

1.03 

-3.23 

3-5° 

-3-75 

3  2J 

-3.50 

3.00 

-3- *5 

3.00 

-3.25 

3-50 

-3-75 

3  a5 

-3  50 

3-*S 

-3-5® 

-4.00 

-4-5® 

-3-50 

4'25 

-4.50 
Per  box 

275 

3-50 


-3-75 
-4.00 
3-25 
3  *5 
Per  box 

3-75 
3-75 
“3  -2S 
“3-50 

-3-50 

“3-50 

-3.25 

2.50 
“3  *5 
-3-75 
“3*  Sc 


HORSERADISH. 


Tumblers,  10-e.  six.,,  doc . . . per  doc.  .It 

Tumblers.  j-e.  .lie,  .  dot .  "  ,4j 

Tonbl«n,  It>-c.,  Lord’.  Prayer,  a  dot.  ~  .$5 

Tk»b*«mt  imt.  cut  fWu,  ,0-0.,  a  do*.  "  .85 
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INK. 

Arnold's,  black  3s . . . . . per  bottle  .  48 

Continental,  red,  1  dor . . .  .30 

"  black,  ]  dor . sj 

Royal,  black,  3  doi . . . sj 

Superior,  black,  3  dot  ( . . . .  .sj 

Stafford,  Commercial,  jo . per  bottle  ,4o 


LAMP  GOODS. 

Per  case  of  6  doe. 


Lamp  Chimneys — 

Macbeth.  Pearl  Top . . 

Acme,  Victor  Top . .... 


Ne.  0. 

No.  1. 

No.  a. 

-  4. a® 

4-5° 

S-i® 

..  3.60 

4.2® 

4.80 

.  a. 70 

S3® 

3.90 

bes . 

a. 70 

3-3® 

j  dor. 

•■75 

5  dor. 
No.  r. 

par  das. 

•75 

*5 

.90 

zoo 

No.e. 

No.  1. 

No.  a. 

.  .45 

•55 

•75 

Banner  Burners.. ... 


Oil  Cans —  Per  1st. 

i-gnl.,gUs# . - . . . .si 

1 -gal.,  galvanised,  PearL. .  1.90 

5-gal.,  Lennox,  spout . _ .  5.50 

S-gaL,  "  spigot. . . . — .  f.jo 

5-gal.,  Columbia. . 7.00 

5-gal.,  Banner... . 8.00 

5-gal.,  Climax,  pump . „ . . .  to. 00 

S-gal.,  Heme  Rule,  pump. . . se.oe 

Lanterns — 

No.  o,  Standard 

seeeeoeoasoooaoooeeoaoaooooeeoaooooe  see  4  ■  50 

No.  o.  Dash  . . .„. . —  <  50 

Cold  Blast ....... 1 1  8.00 


LIME. 

Chloridt,  Acme,  sifting,  sj-lb.  boxes,  s  lb .  1 .  ;o 


LYE  AND  POTASH. 

Per  cuts 

Banner  Lye,  4  do*... . . . . .  3.75 

Babbitt's  Lye,  4  do* .  3 .  #5 

Lewis*  Lye . . . . .  3. *3 

Red  Seal,  •  do* . . . . . . .  1.90 

44  4  do*.  ss s  seeeoe  soo •  seees •  t o soooot  so# oooeos  sss so.  4-00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs... 

S.  Light^  Dia.  5  size,  144  bxs.,  4  cs.  lots . 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .... 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots. 

Bull’s  Eye,  Dia.  1  size,  14 a  bxs.,  20  cs.  lots. 

“  **  44  2J4  gr.  cs.,  8  cs.lots 

“  **  \*  5  gr.  cs.,  4  cs.  lots... 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs.. 

“  “  4  4  44  3g1-.es.  7 cs.lots 

«  *t  H  tt  .  .<  .  II 

3  4  -g- 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands— * 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  2  gr.es. ,8cs. lots.  240 
“  “  “  3  gr.  cs.,  7  cs.lots. 

“  “  “  5  gr.  cs.,  4  cs.lots. 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es.  ,4  cs.lots 
44  44  Dia.5size,i44  txs. ,4c*. lots 

Chips,  Dia.  t  size,  50/3  bx.  pkgs.,  10  cs.  lots 
44  44  “  100/3  bx.  pkgs.,  5  cs.  lots. 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 

44  44  “  3  gr.  cs.,  7  cs.  lots . 

t<  11.  ^  <  1  ^  t* 

Doric,  Dia.  1  size,  1  gr.  cases . 

11  11  **  ^  a 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size.io gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots. 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots . 

“  “  6  5  “  4  ««  . 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs... 

"  “  “  "  10  “  a  44 .. 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots . 

Vulcan,  No.  2,  50  gr.  to  case .  25.00 

“  “  less  than  50  gr . pergr.  .55 


3.00 

4.25 

3-75 

3-75 

3- 5° 
•95 

2.35 

4.70 

•85 
2 -55 

4- 25 


..85 

4-75 

3.50 
3-75 
1.65 

3- 3° 
•93 

2.70 

4.50 
.90 

4- 5° 


4-5° 

3-75 

2.00 

*2.25 

2.50 

1.90 

3.80 

•25 


Par 

•  4 

•  1 

Per 


MINCE  MEAT. 

Atm  ere  &  Sea— 

Extra  Family,  Sudlaaa 

Ne.  j,  6  glass  Ian . . . 

Na.  j.  6  gt&aa  Jam . . . . . . . 

Ne.  it,  17  and  68,  wooden  pefh.....per  lb 
Bnrrela,  naive*,  quartern  and  klm._  44 
Family,  Sardlaae 

No.  5,  6  wooden  palla . — . . . 3 

Ne.  «o,  6  wooden  palla . . .  6 

Celebrated,  Seedlcaa — 

Bbla..  %»  aad  Ua_ . par  lb. 

Wooden  palla,  it,  17  and  Mlba . 

Wooden  klta,  Noa.  eo-35 .  " 

Wooden  kit*,  Noa.  00-35 .  " 

Keystone —  p< 

Bbla..  aad  K* . „ . — 

Wooden  palla,  18, 17  aad  M  lba . . 

Condamed  cartons,  1  doi.  to  eaaa  gr mt  xi 
Condonsad  cartons,  636  doi.  to  caae..groaa  is 

Barrels,  *«,  V . per  lb. 

Wooden  klta,  Noa.  ao-35 . .  <* 

Wooden  klta,  Noa,  *5-40...... . .  « 


5® 

10 

“K 

box. 

*1 

5® 

28 

3 

» lb. 

38 


08 

«®K 
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Schlmmel'a— 

Bbla.,  H  bbla.  and  eo-lb.  kits _ 

18  and  37-lb.  kanakina . 

10-lb.  kanakina,  6  to  crate  . . 

|-lb.  "  6  to  crate . 

8-lb.  glass  Jam,  6  to  crate  . 
mpbelTa, 


Campb 


-lb.  pails... 


. . 

- •• - ®rM 

...per  doi.  10.30 
...  “  5.75 

6:'J 


Mm.  Well*  Jbbls..  %  bbla.  and  30-lb.  klta . a6 

New  Year,  bbla.,  kegs  and  30-lb.  kits . os 

Crescent,  bbla.,  J6  bbla.  and  30-lb.  kirn . os  16 

National,  bbla.,  %  bbla.  and  30-lb.  kits . .  .07 

Southwark,  bbla  .  16  bbla.  and  30-lb.  pafla  -o<3£ 

Brick's  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  Yz  bbls.  350  lbs.  V  bbls.  125 

lbs  ,  ys  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows :  70  lbs. ,60c.; 

35  lbs.,  40c.;  r8  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  Y  doz.  in  crate . Per  crate 

Brick's  Old  Homestead —  Per  lb 

Bbls.,  28  lb.  pails,  etc . 07U 

35,  28  and  r8  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  1/  gr .  2.90 

12  “  “  “  Y  “ .  5.75 


OILS. 


Stove  Gaso&ne,.. 
Headlight,  150  teat.., 


OLIVES. 


Extra  Queen— 


Per  gal, 
■  -is* 
.  .11 


Per  doz 


Imported,  No.  io,  2  doz .  2  70 

“  ••  ,  ••  ' 


'9,  t 
32,  1 
16,  a 
8,3 


4.50 
6.80 
2.40 
90 


2 

i  gal.  pails. 

.  I.40 

2  gal.  pails,  q  gal.  kegs 

••  t-35 

2.65 

5-65 

2.85 

6.15 

••  i-75 

3-35 

7.00 

.  2.00 

3-85 

8.00 

..  2.4O 

4.20 

10.25 

5-15 

11.60 

Cyldr.,  imported.  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a  2o 

<  u  ,,  ,  ((  J 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . go 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  “  10  “  -  “  -  — 

Olives  in  bulk— 

X . 

XX . 

XXX . 

XXXX . 

xxxxx . 

Mammoth .  2 

Kegs,  large,  1  gallon . * . .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

44  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8-J£  gal.  cans,  case .  12.00 

i4  44  44  glass,  small.  2  doz. case 

“  “  med.,  “ 

Table  and  Cooking  Oil —  Per  doz, 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

44  small,  2  doz . 48 

Wesson’s  Cooking,  30— No.  2 . Per  case  7.00 


American  Oil. 

Stohrar'a,  No.  8,  a  dot . . . 

"  No.  16,  a  doa_ . 

"  No.  ja,  i  doa_ . . . 

Keyatooa,  bottiaa,  a  do*„ . . . 


Per  dot, 
..  .55 

::  ,r5 

_  .90 


PICKLED  MEATS  AND  FISH. 

Lomb’a  Toagua,  glxaa  jam,  plnta- . per  doi.  4.75 

"  "  quarts. .  “ 

"  10-01.  Jam  . . . .  •• 

“  10-Ib.  palla . per  pail 

Trlpo,  10-lb.  palla .  “ 

"  keg* . per  xeg 

Pig*’  Feet,  10-lb.  palls. . per  pafl 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  dos. 

"  Tripe,  In  glaaa .  “ 

"  Ox  Heart,  In  glxss .  <• 

"  Plga’  Feet,  In  glaaa .  " 

Russian  Sardines . per  ke| 

“  |-lb.  paffs . ....per 

'•  «o4b.  paUa. -  • 


5-75 

a. 50 
a. 50 
.90 
a. 00 
i.  00 
«  *5 
1.  so 
1.10 
1. 10 
1. 10 
•75 
•5» 
1. on 


POTATO  CHIPS. 

i-lb.  package*,  bbla.,  aj  lba . . . .  .1856 

Loose,  bbla. ,  30  lba _ _ _ _ _  .  18 

K-lb.  packages,  is-lb.  boxes . .  .to 


PEANUT  BUTTER. 

Mclutren'o—  Per  doi. 

Small,  a  doc . . . . . . . 90 

Medium,  e  do«._ . . . . .  1 . 50 

Largo,  1  doi . . . . . .  0.7J 

Peaautemo,  No.  e  Jam,  a  dos . . . . 

“  No.  4  Jam,  3  dos - - - 

Beardslay’s—  Per  doe 

Small  jam,  e  dec . .  .90 

Medium  jam,  1  dos . . .  1.15 

Large  Jam,  1  doe  .  .  a .  e| 


PICKLES. 

45  gals.,  i3ooa .  g.33 

45  Kals.,  2500*,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  *.*5 

10  gals.,  450s,  *•  ,.65 

10  gals.,  600s,  *•  . . 

16  gals,  6001,  “  4.5o 

16  gals.,  6oos,  "  dills .  4.50 

45  gals.,  1400s,  "  '•  .  10.95 

C.  &  B.,  Chow  or  Gherkins,  pints .  3. 50 

_  “  “  half-pints .  1.40 

Celery  Sauce,  Yorkshire,  e  dor . per  do*.  1.00 

Chow,  “  pints,  s  doi.  **  i.eo 

Gherkins,  sour,  "  14  44  44  ,.00 

Mixed,  “  44 1  **  «•  44  IOO 

Assorted,  44  44  44  44  44  ,  co 

Gherkins,  sweet,  44  “  ••  44  I  9, 

White  Onions,  4  4  4  4  44  44  1.40 

Sweet  Pickles,  5003  to  600*.  5  gal . .per  keg  t  .  75 

«.«»»,  5  gal  ...~~. -  “  3.4a 

‘  e,ooos,  5  gal . .  •*  5. *5 

Chow-Chow,  No.  1,  5-gal.  kegs .  i.jj 

“  No.  a  5  gal .  j... 

Chow  and  Mixed  Pickles,  a  gal . per  pail  i.oe 

Williams  Bros. —  Per  dos. 

No.  8,  Sour  Gherkins,  a  d©*_ . t< 

No.  8,  Sweet  Gherkins,  s  doz . 8| 

No.  8,  Sour  Mixed,  a  doz . . . (5 

No.  8,  Sour,  assorted,  e  dos . . . 85 

No.  8,  Chow-Chow,  s  do*.. . 8| 

No.  8,  Onions,  *  doz . . . «...  .87)6 


VINEGAR. 

Pure  ex.  cider,  45  grain . 

“  44  40  “  . 

Distilled,  45  grain . 

„  “  4°  “  . 

Fermented,  45  grain . 

4°  “  . 

Lutz  &  Schramm  pure  cider . 

distilled  white . 

pickling  white . 


PROVISIONS. 

Hams,  sklnback,  ig-ao  lbs . . . 

"  «4-i«  lbs . . 

“  10-13  lbs . 

Picnics,  6-8  lbs . . . . . 

Dried  Beef,  sets  dty  smoked....— . . 

tender*  end  Knocks.. . . 


Per  gal. 

15Y 
i4Y 
09 
0»X 
°9% 
o8% 
21 

T3 
20 


•»9 

•«7M 

.18 

•■fK 

.18 

.1! 


air  dried,  aesa . ao 

“  tandem  and  knucke . 

Jersey  Pork,  butt . . . _..p«r  bbl. 

"  Ikmlly . . . 

Breakfast  Bacon,  rib  In...— . . . 

“  boneless . — . . . 

S.  P.  Bellies.  14-13  lbs . 

Bologna,  aj-lb.  boxes . . . . 

Boiled  Boneless  Ham . . . . 

Beef  Tongues,  smoked,  3-6  lba . . .  n!oo 

Cooked  Compressed  Ham,  aj-lb.  boxes . . 

Covered  Hams,  V-oent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  k-cent  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  to  lba. 

is  !b 


.*1 

28,50 

31.03 

•  S3 

.22 

■  16  A 

*9 


14  to  16  lba . . 

18  B>. . . . . 

skinned,  i8~eo  lbs_ 
boiled,  «kiMu4  fas- 


.18% 
.18  X 
.18H 
,I»X 
•>9% 


•3* 

•  *5 
.si 
.11 

•19K 

•  ««* 


Bacon . . . . . .  . ...... 

“  Dried  Beef,  tnsiden. _ _ 

"  Beef  Tongues,  short  cut. 

Winchester  brand  Hama,  skinned,  all  arm. 

“  “  8  to  10  lba.  arm... 

“  "  it  lba.  aver . 

"  "  14  «o  i«  lba.  aver.. 

“  "  16  to  18  lbe.  aver  . 

"  "  Picnic . . .I,# 

bove  average  loose,  if  packed  X  cent  a  lb.  advanoe. 


LARD  AND  COMPOUNDS. 


Pure,  Compound, 


Tiercel,  about  340  lba . . 

Plain  tubs,  50  and  60-lb.  . 

10-lb.  tin  pails,  60  lbs . . . . 

5-lb.  “  60  lba . . . . 

3-lb.  44  to  lb*.. . . 

Swift  &  Co  — 

Premium  brand,  tierces . . 

Silver  Leaf  brand,  tiercee.. . 

Jewel,  compound,  til 
Cetnanet,  til 


per  lb. 

■U% 

■ttY 

•»5?i 


per  lk. 

.11 

.ri'/t 

•  «s* 

•  «456 
•i*H 

•  riH 


DRESSED  MEATS. 

City  Dreesed  Beef- 

Choice,  native. . . . 

Common  . . — . 

Western  Dressed  Beef — 

Choice,  native  cattle . . . . 

Common  to  fair . . . . . 

City  Dressed  Veal — 

Prim®  .»••••••••  saeeeeeeeeee eenneenoeeee e 

Good  to  choice . . . 

Dressed  Hog* — 

Pig* . - . - . . 

Hogs,  heavy . . . 

"  180  lb* . . . . 

44  160  lbe . 

"  140  lbs . . . J. 


Per  Ik. 

.nK-.i*J< 
•9  --teji 

.r*S-.i3 
.03  -.ti 

-«4 

.11  ~.tt% 

-•»4 

-•14 

-.14 

-•*4 

-.14 
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No  Friends  Among  the  Wheelwrights 


wirfei^riiiyR 


Wheelwrights  don’t  think  much  of  the  “  J.  M.”  delive 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wag< 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter, 
The  most  celebrated  delivery  wagon  made — the  best  wag( 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-ru 
ning ;  finest  steel  tires,  and  wheels  from  second-growth  hickor 


TWENTIETH  and  FILBERT  STS 
PHILADELPHIA,  pa - 


Nothing;  can  compare  with  the 
satisfaction  of  knowing-  that  you  are 
being  treated  fairly;  this  is  particu¬ 
larly  true  when  applied  to  Coffee, 
because  there  are  so  many  grades  and 
varieties. 

We  guarantee  to  give  you  exactly 
what  you  buy,  every  time  you  buy, 
and  back  our  guarantee  up  with  our 
reputation  gained  during  the  past 
hundred  years. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Your  Tr&.de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON’S  CRACKERS 

Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


To  Taste  them  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 

A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  "EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co..  Dis¬ 
tributing  Agents,  li6  South  Delaware  Avenue,  Philadelphia. 


How  to  Make  Other 

r. 

Cocoas  as  Good  as  Ours 


CROFT  &  ALLEN  CO.  philad^iphia 

^  PENNSYLVANIA 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  In  J^-lb.  jars,  6  and  ia-lb. 
boxes 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


44 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


— ii- 

Dressed  S'aeep  and  Lambs— 

Lamb,  western,  good .  -.16)4 

<•  "  cull*  p . ....  .14  -.15 

Sheep,  choice . . . .  -.14 

“  medium  ™ . .  -.12 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongue* . ....each  -  .73 

Cow  Tongues . 50  -  .70 

Calf  Heads,  scalded  . . . jo  -  .7] 

Sweetbread),  real . per  pair  .40  -  .Jo 

beef . . . -..per  dot.  -i.oe 

Calf  Livers . per  lb.  .  *0  -  .sj 

Beef  Kidneys . per  dor.  -1.00 

Beef  livers . . .  -  06 

Ox  Tails . per  dot.  .je  -  .65 

Hearts,  beef. . per  lb.  .03  -  .05 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . ij  -  .17 

“  "  western  ... . ™  .ij  -  .17 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . .  .*4  -.*7 

“  young  toms,  15  to  17  lbs . *4  -.*7 

Old  hens  and  tome . .  .04  -.*7 

Common  to  good . ao  -.as 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 41  -.45 

Philadelphia,  fresh  killed,  3%  to  4  lbs. 

to  pair . 42  -.45 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . . . 42  -.45 

Western,  4  to  4)4  lbs.  to  pair,  fancy . as  -.S4 

“  3  to  3)<  lbs.  to  pair,  fancy . *a  -.sj 

"  fair  to  good . 18  -.so 

Fowls — 

Western,  fancy . to  -.21 

Heavy  Roasters,  4  to  5  lbs™ . 20  -.as 

Fair  to  good. . . . 18  - .  ao 

Old  cocks . 15  — .  16 

Squabs —  Per  dor. 

Prime,  large,  fancy .  4  50-5.50 

Mixed, .  3.00-4.00 

Dark .  1 . 73-*  50 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  1  )4  to  1  lbs . 40  -.45 

Large  Springers . . . 25  ..2g 

Fowls . .19  -.20 

Root  t  ci  s  ........................ .........  .14  —.15 

Ducks . .15  ..,6 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . . . . . 

Kegs,  14  gals . . . .  2.70 

3  lb.  tins,  cases,  2  dor.  each . perdoz.  .85 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  des. 

Individual  sire,  lb . 93 

Round  conical,  with  key,  No.  1,  x  dor .  *.30 

“  No.  a,  1  dor .  4. 10 

“  “  No.  3,  U  dor 6.30 

“  "  No.  4,  %  dor .  8.15 

P.  P.  Sauce,  No.  r,  2  dor .  1.50 

Atmore’s  Genuine  English,  seedless—  Per  case 

Individual,  2  dor .  *.10 

No.  1,  cans,  x  dor .  s.39 

No.  2,  cans,  1  dor . . .  4- 10 

No.  3,  cans,  %  doz™...., . . . .  3.35 

No.  4,  cans,  %  dor . . 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies —  Per  dor. 

No.  32,  jars . .5 . . . . . 97# 

No.  4)4,  toy  pailr .  2.55 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers.. . .  .83 

National,  No.  10,  tumblers . 72)4 

"  No.  6,  tumblers . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . .  .13)4 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . 06 

“  4)4-lb.  toy  pails,  %  dot -  4.15 

Fruit  Butters—  Per  dor. 

Apple,  No.  32,  jars . 98 

"  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  palls .  a.  70 

“  30-lb.  pails . per  pail  1.08 

"  ao  lb.  crocks . per  lb.  .07M 

"  Schimmel’s,  30-lb.  palls .  “  .06 

Prune,  30-lb.  pails .  ••  .07V 

Peach,  30  lb.  pails . *•  .07 

Jams — 

Schimmel’s,  pure,  jars,  a  dor... .  1.70 

Southwark,  assorted,  jars,  2  dot . 93 

Orange  Marmalade — 

Hartley’s,  Imported . . . 1,80 

Schimmers,  pure .  i.jc 

Warrock’s  Guava  Jelly — 

x-lb.  tumblers . . . „ .  4  oa 

x-ib.  “  . 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  ts.  xoc.  tt.  ajo.  sz. 


Spirits  Nitre . 

Spirits  Camphor... . 

Spirits  Painters’  Commercial.. 

Paregoric . . . 

Glycerine . „ 


.>  Saul 

SyTup  Rhubarb . . 

Syrup  Ipecac . . . 

Turlington  Balsam . 


Tincture  Arnica . 

Balsam  de  Malta . 

Bateman  Drops,  rd  bots . 

Godfrey’s  Cordial,  rd  bots . 

Turpentine . „ . 


•  43 

.83 

1. is 

•43 

■P 

•45 

•85 

1.93 

•85 

>■93 

•45 

•83 

>•95 

•45 

•85 

*•95 

•45 

.85 

*•95 

•45 

!5 

*•95 

•45 

■85 

*•95 

.83 

>•93 

45 

.85 

*•95 

•45 

■8j 

*•95 

w... 

•85 

•45 

•8j 

*•95 

•45 

■6J 

*•95 

•45 

■85 

*•95 

•45 

per  doe. 

*:lf 

Alum 

Borax 


*  05c.  sire  . 

S  per  cent,  discount  In  gross  lots  assorted. 

. - . ...per  lb. 

powdered,  bulk. . per  lb. 

lump,  bulk... . 


Butter  Color,  W.  &  R„ . . . per  des.  a, 00 

Bluesttme,  bulk. . ...per  lb.  .08 

Copperas . <*  -01j^ 

Camphor,  gum,  x-os.  blocks .  **  .05 

“  flakes,  ejo-lb.  bbls .  <•  '.£}< 

“  "  less  quantity .  "  .mU 

”  Tar  Balls,  230-lb.  bbls . .  •*  .orjjj 

"  "  lew  quantity .  "  .03U 

Castoria,  Fletcher’s. . per  des.  180 

"  Pitcher's - - -  <• 

Carbonate  of  Ammonia - - - ..per  lb.  .11 

Era  cm  Salt*.,,.......^.,... *'  .os 

Gian  her  Salts. - -  •*  ,<nW 

Glue,  ordinary . ...... — . . .  '•  .00M 

**  - - - «  .2 

Gam  Arabic....™. . - .  ,,,  •*  .go 

Husband’s  Magnesia. . . . •*  a.C 

Ginger,  Hires’,  flasks. . . "  .90 

P.  «  S.,  jc.  stick,  Imported,  per  dot.  .36 

M.  ft  R.,  s-lb.  botes . per  ft).  ,03 

“  “  Eowngw,**.  boxes  «  .ay 

*  a.  «*,  8s,  its,  16s,  5-lb.  boxes  «  .>4 

root. - . -  *•  .tt 

Putty,  ss-lb.  cans . perxoolbs.  1.60 

Pwrota^  Jefty,  OTew  icrp ,  jc.  »L»  ...par  dee.  * 

"  ise.  sits  _  «  .yZ 

Paris  Green,  100-125-lb.  kegs. . per  lb.  .14% 

"  W-Ib.  packages . . .  ”  .,9 

**  «-lb.  packages . .  "  .J 

_  "  1 -lb.  packages . ••  .27 

Rosin .  <•  ,o4 

Roach  Powder,  Omega,  4-ot.  cans . 80 

_  "  ,  “  . - . per  gross  9.00 

Koactxseult,  ioe.  site . . per  dor.  .80 

Saltpetre,  crystal,  about  3J»-lb.  bbls _ per  lb.  .06H 

“  granulated,  about  too-lb.  kegs  “  .0 6)J 

Sulphur,  flour,  i7j-lb.  bbls . per  xoo  lbs.  1.55 

"  xoo-lb.  bags  . .  2.35 

„  "  less  quantity . per  lb.  . 03 % 

Venetian  Red .  •<  0, 

. ’•  !os 

Per  doz, 

Cough  Syrup,  esc.  site .  , .  7, 

Herb  Bitters,  25c.  size .  1.73 

OU  Liniment,  25c.  size .  1,73 

Sarsaparilla,  30c.  size .  3.50 


Worm  Syrup,  15c.  size . 

Horse  and  Cattle  Powder, 


der.  15c.  site .  1.10 

Dyspepsia  Tablets,  10c.  size . . 

Iron  Glue,  McCormick  ft  Co. — 

£°-  * . . 

No.  10 . ,< 

TUb*v . ;;;;;; 

McCormick  dt  Co.,  Bee  Brand- 

Insect  Powder . g. 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine  . . 

Quinine  Capsules . . . . 


.80 

75 


Druggists’  Sundries. 

Acid  Phosphate,  Honford’s . perdoz.  4.15 

Bath  Brick,  box  sj  bricks . per  box  60 

Sealing  Wax . *  •<  .OJ 

Silver  Sand. . per  bbl.  1 . 25 

Tar,  pints . perdoz.  .75 

“  quarts .  “  1.00 

"  gallons... . each  30 

»  kbu:::zrr «  l:Z 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . ...per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  23c.  else...  a. 00 

McCord’s  Magic  Medicine,  ejc.  size .  1.00 

50c.  zlze .  4.00 

McCormick's  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powaen,ioc.  else  .  75 


Extracts  an^  Essences. 

McCormick  ft  Co.,  Bee  Brand—  Perdoz. 

Vanilla,  ken,  Pistachio,  No.  s  size . 90 

No.  3  size . 

No.  4  size . 

Almond,  Apple,  Apricot,  Banana,  Black - 
’,  Peach,  Pear,  Pineapple,  Rasp- 
Strawberry,  Violet,  No.  2  size 
No.  3  size 
No.  4  size 

.  Ne.  e  else . 

Orange,  No.  e  also. . 


2.00 

2.23 


•85 
*  7S 
a. 00 
.90 
-»« 


—33— 


For  Flavoring  Ices,  Cakes  f  t'c. 
Best  sy  test.  At  youp  Grocers  io«&25d 

ftilGTSTSALC  OF  ANY  RRANO  IN  v«.  UNIT  TO  5.TATI 


j.oo 
a. 50 
z.oo 


Sauer's  Flavoring  Extracts— 

No.  1,  Lemon  and  Vanilla... . . 

No.  2,  Vanilla  and  Rose . 

No.  a.  Lemon  and  assorted . 

No.  4,  “  '•  . 

No.  4,  Vanilla  — . 

Assorted  cases,  Net.  1  and  a . 

"  No*.  1,  a  and  4 . 

Bulk.  pts.  qts. 

XXX  Vanilla .  1  30 

XX  Vanilla .  x.aj 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Peach,  Rose,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pis t ache.  Nut¬ 
meg,  Mace  Cherry, 

Strawberry,  Fruit. . 

Tea . . .  ..  ... 

Kitchen  Queen — 

Extract  Vanilla,  No.  eg. . 

No.  sX 

”  Ne.  X . 

Extract  Lemon,  No.  sc . 

“  No.  *X . 

tt  v 

A v  U .  AiHMMiseeiMsts, 

lnger soil's  Flavortzig  Extracts— 

High  Grad*  VamSla.. 


. . 

=  X 

.  a. 00 

.  *5 

. -  10.80 

.  11. 80 

)4guls.  gals. 
6.00  12.00 
5.00  10.00 
4<»  8.00 


1. 00  1.60 
1.50  s.yj 


3.00  6.00 

S- So  xo.oo 


i.ej  ».*J  4.00 


Select  Vanilla . . 

”  Lemon  . 

“  assorted _ 


.  . . . 


TP* 
7.00 
Per  doz, 
•...  a.  00 

. 80 

. 45 

Z  'X 

•eo*  .45 

....  I.7S 

::::  'X 

. 85 

. 8j 

. 45 


Liquid  Rennet  and  Tablets. 


Bfahr’s  Liquid  Rennet . . 

“  Rennet  Tablets,  a  dot™. 
Shinn  ft  Kirk’s  Liquid  Rennet., 
x  Tabki 


«  Junket  Tablets,  3  dor, 


Per  doz 

>.  1 .  to 

>  -75 

.  t-jo 

.  .80 


CIDER. 

Corson’s — 

Barrels . per  gal.  .x6 

)4  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider—  Per  case 

Duffy's  184a  Apple  Juice,  1  doz.  qte™ .  3.  «0 

“  *  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qtt.,.._  3.75 

“  "  s  doz.  pts .  4.S1 

Mett’s  brand  Golden  Russet,  z  doz.  qts .  3.75 

"  "  s  doz.  pts .  4.23 


CHEWING  GUM. 

Adams’,  counter  jars,  xoo  jc.  packages .  *.73 

“  boxes,  20  packages . 55 

Gee  Whizz,  71  packs . .  .» 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1 .  *5 

Spearmint,  so  packs,  ieo  pieces. . jj 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bag* . 07^4 

Fancy  Head,  100-lb.  baga . 06ft 

Extra  choice,  xoo-lb.  baga . ©5^ 

Prime,  100-lb.  bag^s . ©5^ 

Japan  style,  fancy,  xoo-lb.  bags. . 

“  choice,  xoo-lb.  bags . . . ©^1/ 

Java,  fancy,  polished,  100-Ib.  bags. .  e« 

B.  Fischer  &  Co  — 


ONE  POUND 

FULL  WEIGHT 

iSsm, 

CHOICEST  g 

■  HEAD?RICE; 

r-  -  | 

THE  FI1EST  GRADE  PRODUCED^ 

Pack  CD  EACtuxvut  Bt 


c/k&iacffo 

Dufribotm  0 (  Po<Lfi  Rict  in 
Iht  Unitsd  5l8le»  , 


Fischer's,  choicest  head,  1,2  y>  and  3-lb.  bags 
Queen  Quality,  fancy  head,  x,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  x,  3  and  5-lb.  bags 

Coronet,  selected  head,  1  and  3-lb.  bags . 

Cracked,  head,  i-lb.  bags . 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags 
Naja,  strictly  pure  uncoated,  x-lb.  bags . 


.°7tf 

.o6l/> 

•°4*i 

•°sM 

.04 

•06K 

.05 


—24- 

East  India,  head,  i-lb.  bags . 07V 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06I4 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags .  0e}Z 

Head,  100-lb.  bags . . 

Fancy  Java,  head,  100-lb.  bags . [055^ 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03]^ 

No.  2  screenings,  100-lb.  bags . 02J4 

Extra  fanciest  Japan,  100-lb.  bagsf . .  .03^ 

Fancy  Japan,  100-lb.  bags . 03J4 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs . . .  „ 

60  5-lb.  bays . ;;; 

22  14-lb.  bags .  ].« 

“  30  xo-ib.  bags .  : :: 

“  115  2)4-lb.  bags .  4  oq 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  a5o-lb.  bags . . .  a.  so 

56-lb.  bags . IT 

“  28-lb.  bags . jj 

Mermaid,  quick-dissolving  bathing  salt, 

30  xo-ib.  bags,  in  bbls . per  bbl!  2.00 

Pretzel,  280-lb.  bbls .  ,!*<> 

“  180-lb.  sacks . 

Cheese,  280- lb.  bbls .  *t4c 

Packing,  70-lb.  cotton  bags .  [40 

“  140-lb.  cotton  bags . 75 

Ivory  dime  size,  36  wooden  boxes  to  case .  *.20 

New  Ivory,  24  large  cartons  to  case .  1-5© 

Less  than  5  bbls.  the  list  net;  3  to  9  bbls.,  5  per  cent, 
discount;  10  bbls.  or  more,  7%  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

_  .  ,  ,  Per  do*. 

Dutkee’s,  large,  1  doz . . .  4.25 

“  small,  2  doz.™ .  2.75 

“  picnic,  2  doz . 95 

Schhnmel’s,  small,  2  doz . 90 

My  Wife’s,  large,  1  doz. . . . . .  *.30 

"  small,  2  doz . . .  x.j0 

Snider’s,  No.  8,  2  doz .  1.49 


SAL  SODA. 

Bbls.,  40.  Ibs . . . . . per  100 

Kegs,  150  lbs . per  soo 

60-ib.  boxes,  bulk  or  granulated. . . 


.80 

•95 


SAUCES. 

Las  ft  Perrins'—  Per  doz. 

Wctwtershire,  quarts . . . ,,  7.50 

Pints . . . 4.50 

X  pints . . . .  a. 60 

Sai  dor’s— 

Chili,  Ns.  18,  z  doz . . . . . .  2.  sj 

"  No.  8,  a  doz . . . . . .  1.40 

Oyster  Cocktail,  No.  16,  2  doz_ . .  2.35 

“  Ne.  8,  2  doz . . .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 90 

North  of  England,  No.  8,  2  doz™ . . . 85 

Chef,  2  doz . 75 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  \{s,  25  lb . 05^ 

Arm  &  Hammer,  1  lb.  pkgs. ,  36  lbs . 05 

x  ••  *•  36  •  . 05X 

x  “  “  36 " . 06 

1  lb.  and  )£s  pkgs.,  36  lbs . 05 

X  “  “  Xs  '•  36  “ . 05% 

1 ,  y2  and  yx  lb  ,  36  lbs . 05^ 

•05 
♦05M 

.06 

•051/ 
°5Vx 


Dwights,  1  lb.  pkgs.,  36  lbs.. 

“  lA  “  “  36  M . 

Vx  “  "  36  “ . 

“  1  and  y  lb.  pkgs.,  36  lbs . 

1,  y  and  y2  lb.  pkgs..  36  lbs . 

Swan,  kegs  no  lbs . 01 

Bi-Carb  ,  bulk . 02^4 


SOFT  DRINKS. 

Clicquot  Club  Co. — 

Ginger  Ale,  extra  dry,  pints,  a  do*. . 

Sarsaparilla,  extra  quality,  pints,  a  do* . 

Blood  Orange,  extra  quality,  pints,  a  do* . 

Birch  Beer,  extra  quality,  pints,  a  do* . 

Lemon  Soda,  extra  quality,  a  do* . 

Root  Beer,  extra  quality,  pints,  2  do* . 

Sheboygan  Ginger  Ale,  10  doz.  crates  or  bbl*. 
Sheboygan  Ginger  Ale,  a  doz.  in  crate,  per 

crate . 

Root  Beer  Extract.  Hires’,  x  do* . 

Hires'  Root  Beer,  Carbonated,  a  do* . 

Hires'  Ginger  Ale.  Carbonated,  a  do* . 

Welch's  Grape  Juice,  case  quarts,  x  do* . 

**  “  pint*,  a  doz. . 

”  f‘  “  K-Pint*.  3  do* . 

"  11  “  4 -ounce.  6  doz . 

"  “  "  ^-gallons,  8  bottles 

Schuhle’s  Grape  Juice,  quarts,  1  doz . 

“  “  pints,  2  doz.. . 

half  pints,  3  oz . 

“  M  4  oz.,  6  doz . 

5  per  cent,  discount  on  5  case  lots. 


Per  doz. 

Per  case 
a.  xo 
a.xo 
a.  xo 
a.  xo 
a.xo 
a.xo 
9.00 

1.  to 
1  *55 

n 

4- *5 
4- 75 
4  50 
5.00 
5.00 
4.00 
4- 50 
4.00 
500 
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Swifts  Pride 

Ueansef 


U.  S.  A  • 


the  Retail  Grocer 

Swift’s 

Pride 

Cleanser 

In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 

Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

P*  FORBES,  Coshocton,  Ohio 


8 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


Cr 


1 


SOAPS 


Young's  Scouring 
Soap 

Cygnet  Soap 


Jf 


u 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


r 


Want  to  make  your 
Customers  grateful  to  you? 


IOTI IAK 
»>GERM  I0UE& 


A  BURNING  PASTIL 


Uui  Kf-  CO.  3  °*™**A*Z. 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


y 


Can  You  Match  This? 

<|f  From  every  standpoint  Wheatena 
is  ideal  merchandise.  It  stands  alone, 
it  sells  without  schemes  or  artificial 
pushing,  and  it  pays  a  good  profit. 

CJ  One  reason  is  at  the  bottom  of  it 
all — it  does  its  work  with  the  con¬ 
sumer.  It  is  a  perfect,  delightful 
food — the  selected,  sterilized  hearts 
of  selected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


WRITE  YOUR  OWN 
SHOW  CARDS 

No  matter  if  you  have  never  held  a  brush  in  your  hand, 
you— or  your  clerk— can  learn  all  sorts  of  show  card  writing  and 
commercial  lettering  from  Davids’  Practical  Letterer. 

'  Send  a  dollar  for  the  book,  read  and  follow  what  it  tells 
you,  and  your  store  and  its  windows  will  soon  look  as  if  they  had 
a  new  spring  suit.  Letterine— Best  Ink  for  show  cards— All  colors. 

THADDEU5  DAVIDS  CO.,  New  York 

ESTABLISHED  1825 
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— as— 

POLISHING  AND  CLEANING 
COMPOUNDS. 

.  %  gross. . 

Boa  Ami,  10-cent  size . 

Electro  Silicon,  i  do* . 

Puti  Liquid,  larpe,  3  doi . 

"  '*  amall..*...  " 


Pul*  Paste,  Urge . . 


. . .  •SO 

. Krr°«  ».*o 

. per  dot.  .7a 

per  grout  it.  so 


. per  dot. 

. per  grots 

. per  dot. 

— . per  dos. 


*•4* 

7.00 

•55 


LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 

Acme,  Lautz  Bros . 

Ark,  Fairbank . 

America,  C.  F.  Miller . 


Description,  Less  than 
Bars.  Lbs.  5  boxes. 


Red  Seal, 


Big  Master.  Lautz  Bros . 


5  case  lots.. 


Grand  Pa  Wonder,  Beaver  Sp.Co. 


Lenox, 

Lifebuoy, 

Marseilles 


**  “  l’ndrysize 

Miller's,  C.  Miller  &  Co . 

Mayers,  Elkinton . 

Mineral  Scouring,  Wrigley . 


WldgUll,  C/Ulgctll 

Oleine,  P.  &  G.. 


100 

3.-0 

100 

1.86 

72 

90 

2.9O 

100 

75 

3.80 

40 

40 

2.  70 

100 

br.l. 

3-9° 

100 

br.l. 

4-9° 

40 

40 

2.80 

40 

40 

2.85 

100 

4.00 

100 

... 

3-9° 

70 

2.85 

100 

3.60 

100 

3.80 

100 

4  00 

100 

75 

4.00 

36 

3-95 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

*■95 

50 

1.95 

100 

10  oz. 

7.00 

100 

6  oz. 

4.00 

100 

12  oz. 

3-5° 

50 

... 

2.00 

100 

5Ct. 

4.00 

100 

6.00 

100 

4.00 

50 

37/4 

a. 00 

100 

3-3S 

27 

I  .OO 

60 

60 

3-15 

100 

75 

3.90 

84 

60 

3-5° 

60 

60 

2  .OO 

"  Phila.,  Lautz  Bros .  72 

"  Eavenson,  Eavenson .  84 

“  Conway,  Conway .  60 

“  Kirk’s,  Kirk  &  Co .  60 

**  Monarch,  Miller .  60 

“  C.  &  C.,  Globe  Sp.  Co .  60 

Ozone,  Fairchild  &  S .  100 

Polo,  P.  &  G .  120 

Pound  Bleacher,  Day  &  Frick .  60 

P.  &  G.  Naptha,  P.  &  G .  100 

Quaker  City,  Eavenson .  100 

Sapolio,  E.  Morgan .  36s  gro 

.  72s  gro. 

Star,  P.  &  G .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100  ... 

Velvet,  P.  &  G .  100  10  oz 

White  Chief. .  100  ... 


60 

60 

60 

50 

5Ct. 

75 


75 

11  oz. 


50 


3-35 

3-50 

3-30 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 
3-85 
3-50 
9.00 
9.00 
3-50 
4.00 

1.85 

4.00 
3  85 
4.00 


4  00 


Windsor  . . .  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3- 50 

Borax,  100  12  oz .  3.85 

Naphtha,  100  12  oz .  3  85 

Old  Mill,  100  12  oz .  2. go 

Wool,  1006  oz .  4.00 

Wool,  100  10  oz .  6*75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,dz.bxs  .75 

Pread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .70 
Elder  Flower,  5%  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  ^  gross,  per  box .  2.25 

Lava,  100  cakes .  3-85 

‘I  50  “  . .!.  2.00 

Miller's,  per  doz . 75 

Pumiss  Jergens,  100  cakes,  per  box .  3.85 

Haskin's  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1  .qc 

w.  “  100  "  “  .  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 

Soap  Powder. 

Brytine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-0Z .  “  2.50 

3,  100  12-oz .  **  4,10 

Pearline,  36  xo-cent  i-lb.  pkgs .  “  2.85 

“  72  5-cent  8-oz.  pkgs .  “  2.85 

“  100  4-cent  6-oz.  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4.50 

100  12-oz .  g<  4  00 

Babbitt’s  1776,  100  6  oz .  “  2.50 

Young’s  Pearl  Borax,  60s .  “  3.60 

Snow  Boy,  60  is .  “  2.40 

“  244s .  “  4  •  00 

**  30  No.  2  pkgs.  to  box .  “  2.40 

Kirkoline,  24  4s .  “  3.63 

1 00s . **  3.30 

Granma,  2  for  5,  ioos .  2.00 

Bee,  100  1 -lb.  pkgs .  3.50 

Eavenson’s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

'*  **  *'  Blue,  100 12-oz .  4.90 

Imperial  Cleanser,  6  doz . Per  doz.  .  45 

Star  Naptha,  100  5s .  3.73 

Miller’s  Powerine,  ioos . Per  case  3.75 


—26 — 

Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  is .  4.00 

Pride  Washing  Powder,  100  5s .  3. 50 

Pride  Cleanser,  50  cans .  3.00 


SPECIALTIES. 

Anker'i  Bouillon  Capsule* . . . 

Mustard — Prepared. 

Campbell’s,  Jar,  s  doz . . . 

Campbell's,  with  spoon,  new . . 

Uuldon's,  No.  6,  with  spoon,  a  do*. . 

Beer  Mug,  fancy,  large  size,  a  doz. . . 

Milk  Jar,  glass  top,  a  doz . . 

Water  Tumblers,  glass,  No.  10,  4  dos . 45 


..  3«» 

Per  dos. 

-  .90 

■•  .90 

>•  i-°J 
,.  .->5 

.80 


WHOLE  SPICES. 


Per  lb. 
.10% 

•  07 

•  >5 

•  55 


Pepper,  Black . „ . 

Allspice . 

Cloves . 

Mace . 

Nutmegs,  large . . 

“  medium . . . 

Cinnamon  Bark,  Canton . 16 

“  Java  Thin  Quills,  5-lb.  rolls.. 

"  Saigon . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes. . 

Green  Ginger  Root . 


if 


•34 

.(o 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

“  36  10-cent  “  .  11  1.7a 

Duryea’s,  40-lb.,  i-lb.  packages . o8& 

'•  *o-lb.,  “  _ . ...  ,o8H 


Niagara,  40-lb., 
Cream,  48-lb.. 
Klngsford's,  40-lb., 

lb., 


•05H 

3.60 


LAUNDRY  STARCH. 

Argo,  Gloss,  *4  5-cent  packages . 99 

Gilbert’s  Laundry.  40-lb  boxes . 03 54 

”  Patent  Gloss,  crates,  ra  6-lb.  wd.  bxs.  .06 

“  Linen  Gloss,  3-lb.  cartons . 05 

Klngsford’s,  Pure,  3-lb.  cartons . 06V 

Pnre  Gloss,  40  r-lb.  packages .  otQ 

"  Silver  Gloss,  ra  6-lb.  wd.  bxs . 0854 

Duryea’s,  Superior,  3-lb.  cartons . 06)4 

"  Satin  Gloss,  lb.  packages . 07W 

“  Superior  B,  bulk . 04)4 

“  Satin  Gloss,  crates,  ta  6-lb.  wd.  bxs.  .0854 

Niagara,  laundry,  50-lb.  bulk . o3W 

“  i-lb.  packages,  48  lbs . 05# 

"  3-lb.  cartons,  48  lbs . 

•'  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4  74 

“  64  s-cent  “  i.” 

Elastic,  64  10-cent  packages .  e.ao 

“  64  5-cent  “  .  2.60 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .  08 

Starch  Polish,  ao  cakes . per  box  .  6» 


STOVE  POLISH. 

Enameline  Paste,  small,  tf-gross . 

‘  large,  “  . „ .  7<t0 

“  Liquid,  large,  *'  . .  7.20 

“  “  smaU,  “  .  3.aJ 

Mason's  Store  Polish,  large . doz.  .75 

“  “  regular . *  gro.  1.15 

Electric  Paste,  M-gross  boxoa_ . . .  4 ,  <0 

Magic  Paste,  J^iro.,  . „ .  4.7, 

Climax  Enamel,  -gram . . . per  gross  10.50 

Black  Jock,  54 -gross . _ . "  ,.5, 

Rising  Son. . *«  j.7| 

Sun  Paste,  5-cent  alee . "  4.™ 

"  10-oent  slse . ••  ,.n 

X-Ray  Stove  Polish — 

N»- J.  pet  box  of  X-gross .  1.95 

Per  box  of  % -gross . .  2.90 

14  do  ten  to  gross . ...  j  00 

10-cent  slse,  No.  10,  per  box  of  54 -gross.....  915 

Per  box  of  54-gross . . . „ .  4.3* 

Per  gross . ....... .  9.  so 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .06J4 

Weikel’s,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Rei,  36  packages .  “  go 

Silver,  36  “  .  “ 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .  42J4 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  54-gross  case, 

assorted,  6,  8,  10  s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz .  . per  doz.  .25 

8-oz . <•  .3, 

10-oz .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz.  .12 

No.  11,  steel .  “  .,7 

No.  12,  steel .  "  .,8 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon,  54 -gross  display  carton .  1  20 

Fly  Paper,  Tanglefoot . per  case  2.70 

Sticky,  10  cartons .  2  15 

Sticktite  Fly  Paper,  too . per  case  3.00 

“  11  “  10  cartons .  “  2  35 

Wax,  White  and  Yellow . per  lb.  .30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .  ao 

“  6°  “  .  “  1.05 

.  9°  .  1.70 

^  ‘  100  . . .  “  1  75 

Coils  or  Spools . per  lb.  .10% 

J u‘eTT  .  Per  lb. 

Coils  on  spools . 08i£ 

Tie  Yarn—  Per  lb. 

5  lb.  bales . 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 23 

Special . . 

New  Orleans — 

Ex.  fancy,  new  crop . 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . . 

Choice . 29 

Good . . . *27 

Glucose. 

Bast,  for  confectionery .  4.(0 


HONEY. 

Satoer'i,  lunch  bottles,  s  do* . per  dos.  .tj 

SelsePt,  medium  bottles,  a  doz . .  *•  1.35 

Schimmel's,  10-oz.  bottles,  a  do*,  in  case .  *.a< 

"  6-02.  “  “  “  . ll 

New  England  Maple  Syrup  Company. 


AND 


REFINED  MOLASSES 
SYRUPS. 

Jock »y  dub.  Mason's  Quart  Jars—  Par 

4  dos.  in  barrel . 

1  doz.  In  case . . 

Lgle's  Imported,  No.  a  cans,  a  dos .  i. 

Globe,  No.  s  tins,  a  doz . 

(Robe,  No.  *54  fins,  s  doz .  i. 

Globe,  No.  5  tins,  i  doz .  i. 

Globe,  No.  10  tins,  54  doz . . .  i 

Banner  In  jars,  compound . 

White  Clover,  in  jars,  compound . . . 

♦Karo,  ic-cent  slse,  a  doz . per  case  i 

Karo,  as-cent  slse,  i  doz .  “  a 

Duff’s  Molasses—  Per 

Gal.  cans,  screw  cap,  54  doz.  to  case .  6 

54-gal.  cans,  screw  cap,  i  doz.  to  case .  3 

Qt.  cans,  acrew  cap,  s  doz.  to  case .  i 

Palmetto — 

No.  ro  cans,  short  gal.,  screw  cap,  54  dos. 

to  case . .  5, 

No.  5  cans,  short  54-gal.,  screw  cap,  i  doz. 

to  case . „ .  e. 

Full  qt.  cans,  plain  top,  s  doz.  to  case .  i. 

Ne.  e  cans,  s  lb.  size,  plain  top,  3  dos.  to 

case . . . ...._ . 

Red  River — 

No.  *54  cans,  *54  lb.  zise,  plain  top,  s  dos. 

to  case .  i.eo 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2s .  3.60 


MAPLE  SYRUP. 

moot,  gal.  tins - . - - per  gal.  1 .  sj 

„  “  ,  W  . - . . . . 7-75 

Hazen’s,  qt.  bottles . . . . . 4.0a 

**  pt.  bottles . . . _.  s  .40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  ancy .  4.10 

3,  Hurl . 


dos. 

9*54 

95 

90 

»J 

co 

% 

9*54 

95 

9» 

» 

dos. 

60 

5° 

»J 


*0 

4* 

*7 H 


4-35 

3- 75 
4.00 

4- 35 
4.60 


Clipper .  4  70 

Fancy  No.  6  Perfection . 

Diam  No.  7  (Royal)  ebony  stained  handle.. 

Lehigh . 

Nu  x  6 . 

No  brand . 


4  35 
4.70 
4-95 
4  15 
4  60 
4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector, .  3  25 

ioi,  Tidal  Wave .  2  65 

123,  Seal  Globe .  2.40 

786,  Leader .  2.50 

41,  A .  2.50 

940 .  3-1® 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Gl  be,  ft  .  3.30 

“  85,  Double  Stag,  Wide  Head .  3.00 

**  687,  Double  Leader  Swing,  Protector...  3.10 
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Buckets. 


Electric,  3  hoops . 

Painted,  2  “  flat . 

“  3  “  “ . 

Galvanized,  is  qt . 

'*  *4  qt . 4... 

Indurated  Fibre . . 


Butter  Dishes. 

No. 

1,  Solid  oral _ 

t  •• 

Jt  w»m»w«»l  ..MW  H.M9  H!!MW9  ll!»W 

j,  «<  . . . . . . 

i.  Wire  endi,_ . . . . . 

s.  “  . . . . . . 

Picnic  Plates,  8  In . . . 

“  9  In . . . . . 

Crates  contain  150  each. 


Pa*  dos. 

x-75 
••  1. 55 
-  »-75 
..  2.00 
..  a.  25 
..  2.90 


z.io 
*•45 
1.65 
■•** 
*.*S 
1.50 
s.so 
a. 50 


Clothes  Pins. 

Par  boa. 

[Tbbals  Clothesline  Hooks . _per  dos.  .  35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back . 9.2c 

75,  “  “  .  1. 15 

25,  “  “  90 

75  X,  Solid  back .  I-IO 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  i.IO 

2,  Marble .  1,00 

3,  Medium . 90 

4,  Grass  . 88 

5,  Grass . . 

6,  Grass .  j 

Stove  Brushes. 

Wood  Handles —  per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  2o 

“  7,  All  pure  bristles  and  full .  1.85 

“  16,  “  “  “  socket  daub,  sol. bk.  2  40 


Wall  Brushes. 

.  ^  Per  doz. 

7*m.  Tampico . 

No.  8,  Family . . . qc 

u  8,  Hustler .  x.10 

ft  8,  A . . .  1,7c 

“  10,  A .  2.10 


Dusting  Brushes. 

No. 

7  X,  10  c.  size . 

8,  Gray,  patent  fibre . . 

18,  All  horse  hair . 

21,  “  **  %t  white  tipped . 


Per  doz. 

•  *95 

•  I*55 

.  1  90 

.  2.25 


TOBACCOS— PLUG. 

Door  Skin,  f  sad  16  lb . . . . . . 

lolly  Tar,  5,  io,  15  and  *5  lbs.. . 

Newsboy . 

Old  Honesty™ . . . . 

Piper  Heidslck . . . 

Spear  Head . 

Standard  Navy . 

Toddy . . 

Vine# . . . 

Town  Talk . 


Pw  ft. 
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SMOKING  TOBACCO. 

Dnke’s  Mixtaza . . . . . 

Greenback . . . . . . . 

Grwn  Turtle  . . . . . . 

Hone*t . . . . . . . 

Polar  Bear . . . 

Sensation . . . . 

WUd  Rose . 

Omega . . . 

Union  Leader . 

Fashion . . 

Miner’s  Extra . . 

Pipe  Smoking . . 

Red  Indian . 


YEAST  CAKES. 

Compressed  . . . ....per  dos. 

Magic,  154  doi.  packages . per  boa 

Yeast  Foam,  15*  dos . . . .  •• 


Pm  ». 

» 

3 
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•9 
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Written  for  the  "Grocery  World  and  General  Merchant.” 

A  Call  to  Arms  Against  Two  Pending 

Federal  Bills 


Baltimore  Manufacturer  Points  Out  Result  of  Passing  Law  Elim¬ 
inating  the  Jobber.  Thinks  50  Per  Cent,  of  Retailers  Would 
Have  to  Retire  From  Business.  Emphasizes  Injustice  of 
Weights  and  Measures  Bill.  Both  Measures  Forerunners 
of  Similar  Legislation  in  Other  States. 


There  is  great  need  of  co¬ 
operation  in  killing  off  two  ob¬ 
noxious  bills  which  are  now  be¬ 
fore  Congress. 

They  are  House  Bill  No.  23,^ 
010  and  No.  23,011,  introduced  by 
Representative  Moore,  of  Penn¬ 
sylvania,  which  apply  to  the  Dis¬ 
trict  of  Columbia  alone,  but  they 
are  the  forerunners  of  similar  bills 
in  all  the  States. 

Mr.  Moore  stated  that  the  Con¬ 
gressmen  who  had  the  bill  to 
eliminate  the  jobber  in  charge 
were  trying  first,  to  get  a  bill  so 
complete  and  comprehensive  that 
it  would  be  a  model  for  all  States 
to  copy  from.  Second,  he  inti¬ 
mates  there  is  some  understand¬ 
ing  between  manufacturers,  job¬ 
bers  and  retailers  to  keep  prices 
up  and  make  the  consumer  pay 
for  it.  Third,  he  believes  that 
jobbers  are  unnecessary  and  that 
the  public  would  be  benefited  if 
they  were  eliminated.  Fourth, 
the  Superintendent  of  Weights 
and  Measures  of  the  District  of 
Columbia,  Colonel  Haskell,  and 
Health  Officer  Woodward,  who 
is  also  an  attorney  and  doctor, 
stated  that  the  public  was  being 
defrauded  and  deceived  by  short 
weight  packages,  and  it  was  their 
opinion  this  is  largely  responsi¬ 
ble  for  the  high  cg>st  of  living. 

Colonel  Haskell  also  stated  that 
every  barrel  of  flour  sold  in  y% 
and  1-16  was  short  four  pounds 
and  that  he  understood  some 
large  millers  run  their  entire  fac¬ 
tory  on  the  profit  made  by  giv¬ 
ing  short  weight. 

Bill  No.  23,011  provides  that 
every  “person,  partnership,  asso¬ 
ciation  and  corporation  which  in 
the  District  of  Columbia  stores 
for  sale  or  sells  any  food,  bever¬ 
age  or  drug  to  any  limited  class 
of  customers  and  not  to  all  cus¬ 
tomers  alike,  who  tender  the 
regular  price  thereof,  or  who  or 
which  demand  of  a  certain  cus¬ 
tomer  or  customers  a  price  or 
prices  in  excess  of  what  is  de¬ 


manded  of  customers  generally 
for  like  goods  and  services  shall 
pay  annually  to  the  Collector  of 
Taxes  of  the  District  of  Colum¬ 
bia  a  license  fee  of  $500.” 

The  purpose  of  this  bill  is  to 
eliminate  the  jobber  and  bring 
manufacturers,  as  they  believe, 
closer  to  the  consumer. 

We  believe  the  jobber  is  not 
only  the  legitimate,  but  the  neces¬ 
sary  channel  of  distribution. 

In  our  opposition  to  the  bjll 
we  made  the  points  that  if  the 
jobber  was  eliminated  50  per  cent, 
of  the  retailers  would  have  to  go 
out  of  business  and  the  remaining 
50  per  cent,  would  be  forced  to 
do  business  at  such  invcon- 
venience  and  larg^e  investment  of 
capital  that  it  would  be  well-nigh 
impossible  for  them  to  make  a 
living;  that  few  retailers  were  in 
position  to  buy  in  quantities 
which  would  justify  the  manu¬ 
facturer  shipping  direct,  and  that 
even  the  largest  retail  dealers 
used  the  jobber  as  a  depot  of  sup¬ 
ply  for  hundreds  of  items  which 
they  cannot  afford  to  carry  in 
stock.  We  also  dwelt  upon  the 
fact  that  it  is  the  jobber  who 
carries  the  retailer  over  the  hard 
places,  frequently  bridging  him 
over  from  season  to  season. 

At  this  hearing  Mr.  John  A .- 
Green,  secretary  of  the  National 
Retail  Grocers’  Association,  stated 
that  he  represented  100,000  gro¬ 
cers  and  opposed  this  bill  as  well 
as  bill  No.  23,010. 

He  stated  that  the  average  re¬ 
tailer’s  profit  is  between  20  and 
25  per  cent.,  with  expenses  rang¬ 
ing  from  15  to  20  per  cent.,  and 
that  Colonel  Haskell’s  report  that 
t  the  consumer  was  being  system¬ 
atically  robbed  was  incorrect. 

Throughout  the  entire  hearing 
Mr.  Moore’s  attitude  was,  as  was 
that  of  several  of  the  Congress- 
[  men,  that  if  they  could  but  elimi¬ 
nate  the  jobbers  the  consumer 
would  not  have  to  pay  so  much 
for  goods. 


Bill  No.  23,010  is  a  weights 
and  measurement  bill.  It  re¬ 
quires  that  all  package  goods  sold 
in  the  District  of  Columbia  shall 
state  upon  their  containers  the 
net  weight,  measure  or  numerical 
count  of  the  contents  in  letters 
one-half  inch  high  regardless  of 
the  size  of  the  package. 

We  argued  that  in  small  pack¬ 
ages  from  y2  to  4  ounces  there  is 
no  automatic  filling  machine  that 
is  absolutely  correct,  and  if  each 
package  would  have  to  be 
weighed  by  hand  it  would  add  so 
to  its  cost  that  it  would  greatly 
increase  its  price  to  the  con¬ 
sumer,  also  stated  that  it  would 
be  unadvisable  to  weigh  or  meas¬ 
ure  many  things  correctly,  that 
bottles  must  be  filled  whether 
they  contain  an  exact  amount  or 
not,  as  the  consumer  expects  the 
package  to  be  full ;  would  rather 
have  it  full  than  to  know  there 
was  exactly  the  specified  amount 
in  the  package  and  yet  only  three- 
quarters  full. 

We  explained  that  no  small  bot¬ 
tles  run  uniform  and  they  could 
not  be  blown  to  do  so;  that  if 
each  bottle  were  selected  and 
graduated  it  would  cost  twice  as 
much  as  at  present. 

This  would  make  many  5-cent 
articles  advance  to  10  cents,  10- 
cent  articles  to  15  cents,  etc.  In 
other  words,  if  the  manufacturer 
were  put  to  that  extra  cost  he 
would  be  compelled  to  add  it  to 
the  retail  price  of  the  goods. 

To  mark  the  weight  and  meas¬ 
ure  of  goods  on  each  package 
would  not  only  necessitate  a 
change  of  millions  of  cartons, 
labels,  wrappers,  lithograph 
stones,  plates,  etc.,  but  even  then 
the  finished  product  would  be 
subject  to  error  in  weight  or 
measure  owing  to  the  class  of 
labor  which  it  is  necessary  to  em¬ 
ploy  for  such  work. 

Many  goods  which  are  packed 
and  weighed  as  of  specified 
amounts  if  kept  in  certain  alti¬ 
tudes  will  dry  out,  while  if  kept 
in  a  damp  climate  or  kept  in  a 
damp  place  will  absorb  moisture. 

It  has  been  shown  that  corn 
flakes  dry  out  at  times  as  much  as 
15  to  20  per  cent,  of  the  original 
weight. 

The  bill  is  impractical,  funda¬ 
mentally  wrong,  and  in  fact  lays 
the  business  of  the  manufacturer, 
jobber  and  retailer  at  the  mercy 
of  the  idiosyncrasies  of  the  in¬ 
spectors  and  officials  charged  with 
the  execution  of  the  law,  and  this 


would  only  add  to  the  present 
high  cost  of  living,  with  no  benefit 
to  the  consumer. 

If  these  weights  and  measures 
bills  are  passed  they  will  drive 
many  of  the  small  manufacturers 
and  packers  out  of  business,  be¬ 
cause  but  few  of  them  can  afford 
to  install  the  expensive  filling 
and  weighing  machines  costing 
from  $500  to  $5,000,  which  will 
be  necessary. 

W.  M.  M. 

Baltimore,  Md.,  May  12,  1910. 


Government’s  Meat  Book  to  Be  Dis¬ 
tributed  to  Thousands  of 
Consumers. 

“Economical  Uses  of  Meats  in 
the  Home,”  an  abstract  of  which 
was  recently  published  in  the 
“Grocery  World  and  General 
Merchant,”  will  be  turned  out  in 
large  quantities  by  the  Govern¬ 
ment  for  general  distribution  by 
Senators  and  Representatives. 
This  shows  how  to  take  the  fag 
ends  of  meat  and  work  them 
over  into  cheap  and  palatable 
dishes.  The  Senate  last  Mon¬ 
day  adopted  a  joint  resolution 
for  printing  600,000  copies  of  the 
cook  book. 


Pineapple  Cheese  25  Cents 
Case  Higher. 

Manufacturers  Advance  Both  Spot  and 

Future  Stock  Because  of  High  Milk. 

Advices  have  been  sent  out  to 
the  trade  during  the  week  of  an 
advance  in  pineapple  cheese,  both 
spot  and  future.  The  scarcity 
and  high  cost  of  milk  is  given  as 
a  reason. 

The  advance  was  first  made  on 
future  cheese,  which  will  be  ready 
for  shipment  around  August.  It 
amounted  to  25  cents  per  box. 
There  are  six  in  a  box.  The  spot 
stock  is  almost  exhausted  and  has 
advanced  to  the  same  extent. 

All  manufacturers  of  pineapple 
cheese  have  concurred  in  the 
advance. 


ELTON  J.  BUCKLEY 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 

There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

.  >  -  •  1 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 

needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 

The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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National  Retail  Grocers’  Association 
Demands  Cheap  Oleomargarine 


broke  new  ground  in  some  re¬ 
spects.  Mr.  Sullivan  asserted 
that  there  was  a  growing  dispo¬ 
sition  manifest  by  the  larger  in¬ 
terests  to  absorb  the  smaller  in¬ 


Thirteenth  Annual  Convention,  in  Session  at  Springfield,  111., 
Suspends  Rules  and  Adopts  Resolutions  Looking  to  Reduc¬ 
tion  of  Oleo  Tax.  Canners’  Demand  for  Parcels  Post 
Resented.  Harmony  Between  Manufacturer,  Jobber  and 


Retailer  Keynote  of  Several 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.’’ 

Springfield,  Ill.,  May  12,  1910. 
The  thirteenth  annual  conven¬ 
tion  of  the  National  Retail  Gro¬ 
cers’  Association  convened  here 
last  Monday  and  remained  in  ses¬ 
sion  four  days.  The  sessions 
were  held  at  the  State  Capitol. 
There  were  about  two  hundred 
and  fifty  present,  of  which  one  ( 
hundred  and  seventy-six  were! 
properly  accredited  delegates,  ac- ! 
cording  to  the  Credentials  Com- i 
mittee. 

The  delegates  were  for  the  most  j 
part  from  the  Middle  West,  the 
Northwest  and  the  far  West, 
which  sections  have  always  taken  \ 
a  greater  interest  in  the  National 
organization  than  the  East. 
There  was  a  good  delegation  from 
New  England,  however. 

Following  are  some  of  the  best 
known  delegates  who  registered : 

Massachusetts — National  Director 
Charles  R.  Fuller,  of  -Boston ;  A.  L. 
Stark.  H.  A.  Spinney,  J.  R.  Robin¬ 
son,  S.  P.  Finnegan,  John  Connor 
and  A.  F.  Faunce.  P.  J.  Murray, 
of  Providence,  R.  I.,  and  Dennis 
'  Green,  of  Concord,  N.  H.,  came  with 
tlje  Massachusetts  men. 

(Mr.  Green,  of  Concord,  will  be 
the  only  New  Hampshire  man  pres¬ 
ent.  He  is  president  of  the  New 
Hampshire  State  Association. 

George  J.  Schaefer,  E.  K.  Klaus- 
termeyer,  J.  F.  Schneider,  A.  T. 
Holmes,  George  Herbster,  J.  F. 
Schulte,  H.  J.  Peters  and  D.  F.  Beck 
came  in  from  Cleveland  to  repre¬ 
sent  Ohio.  Other  delegates  from 
Ohio  were  W.  H.  Cook,  State  sec¬ 
retary  from  Springfield,  Ohio;  E. 

G,  Ashley  and  J.  A.  Ulmer,  both 
from  Toledo,  and  J.  H.  Spellman, 
Akron.  Mr.  Vienog  represented 
>  West  Virginia. 

!  'President  Sullivan’s  party  from 
;  Chicago  included  John  J.  Ryan,  St. 

<  Paul,  Minn.;  J.  C.  Doncaster,  H. 

1  P.  McBride,  John  Sheehan,  John 
1  Powell,  John  Johnson,  Fred.  Lorentz 
and  T.  W.,  Mahoney,  all  of  Minne¬ 
apolis;  National  Director  Barth,  of 
Colorado;  National  Treasurer 
Henry  Schwab,  of  Milwaukee,  and 
A.  W.  and  W.  A.  Popp,  of  Chicago, 
and  their  wives. 

F.  B.  Connolly,  secretary  of  the 
San  Francisco  (Cal.)  Retail  Grocers’ 
Association,  and  a  National  Direc¬ 
tor,  came  from  California  accom¬ 
panied  by  Joseph  A.  Stulz,  another 
well-known  California  association 
lfian. 

Tn  the  Missouri  delegation  were 
G  K.  Parker,  E.  A.  Stevens  and 
wife.  George  J.  and  Mrs.  Schulte, 

E  E.  Sommerfield,  J.  C.  Harline  and 
Mr,  and  Mrs,  L.  B.  Bolton. 


Addresses. 


W.  F.  Pigford  and  W.  D.  Haw¬ 
kins,  State  President  and  Secretary, 
respectively,  represented  Mississippi. 
From  Oregon :  E.  Gunther,  J.  E. 
Malley,  N.  Garretson,  Mr.  and  Mrs. 

C.  Schoenfeld,  Edw.  Jasper  and  N. 

A.  Perry  and  wife  were  aboard  the 
special'from  St.  Louis. 

Washington,  was  represented  by 
J.  J.  Higgins,'  Mr.  and  Mrs.  A.  W. 
Bowers  and  their  daughter,  Mr.  and 
Mrs.  0.  Holmes  and  L.  M.  Wood. 
There  were  two  delegates  from 
Utah  on  board,  Mr.  and  Mrs.  J.  S. 
Carver  and  F.  W.  Wilson. 

Adolf  Grasso  represented  the  Lone 
Star  State,  while  Arkansas  contrib¬ 
uted  former  President  Charles  J. 
Kramer,  Frank  T.  Longley,  Adam 
Penzel  and  Charles  A.  Penzel. 

Colorado  was  well  represented  by 
F.  J.. Nolan,  Leon  Hattenback,  F.  ,D. 
Thompson,  John  Correa,  Gus  Red¬ 
dish,  Tom  Murry  and  Mrs.  Murry, 

A.  A.  Tremp,  A.  J.  Lerch  and  C. 
Rinn. 

The  St.  Louis,  Mo.,  delegation 
was  as  follows  : — 

President  Godfrey  Wolf,  Secre¬ 
tary  F.  W.  Harris,  M.  Kelly,  Jr.; 

H.  C.  Grenner,  D.  H.  Morjsche, 
Henry  J.  Luft,  C.  J.  Diebel,  Henry 
Kaufman,  William  J.  Burke,  Wil¬ 
liam  Deichmann. 

The  first  session  consisted  al¬ 
most  wholly  of  addresses.  The 
convention  was  called  to  order 
by  E.  B.  McAtee,  president  of 
the  Springfield  Retail  Grocers’ 
Association.  Rev.  A.  P.  Higley 
delivered  the  invocation,  after 
which  Governor  Deneen,  in  behalf 
of  the  State,  welcomed  the  dele¬ 
gates.  To  this  address  George  A. 
Scherer,  ex-president  of  the  Na¬ 
tional  Association,  responded. 

On  the  part  of  Springfield, 
Mayor  Schnepp  welcomed  the 
retail  grocers  to  the  city,  and  ex¬ 
president  Charles  J.  Kramer,  of 
Little  Rock,  responded. 

Other  addresses  and  responses 
were  made  by  Frank  H.  Bode,  of 
Lee,  Taylor  &  Co.,  local  jobbers; 
Fred.  Lorentz,  W.  H.  Lorton,  of 
the  Springfield  Association,  and 
C.  S.  Tuttle.  Finally  Joseph  A. 
Stutz,  of  California,  made  a  gen¬ 
eral  response  to  all  the  welcoming 
addresses  on  behalf  of  the  con¬ 
vention. 

After  the  formal  addresses  were 
out  of  the  way,  Chairman  McAtee 
introduced  National  President  T. 
P.  Sullivan,  who  received  a  rous¬ 
ing  reception.  The  president  de¬ 
livered  his  annual. address,  which 


terests  and  the  only  salvation  of 
the  retailer  laid  along  the  path¬ 
way  of  organization. 

He  cautioned  the  retailers  to 
keep  close  watch  on  their  business 
in  order  to  avoid  leakages  and 
thereby  cut  -down  operating  ex¬ 
penses,  and  that,  owing  to  the 
keenness  of  competition,  the  gro¬ 
cery  business  is  no  longer  one  of 
physical  endurance  and  horse 
strength  and  long  hours,  but  one 
which  required  work  from  the 
neck  up  instead  of  from  the  neck 
down.  The  arrangement  with 
the.C.  M.  Wessels  Advertising 
Agency  whereby  the  National  As¬ 
sociation  secured  a  percentage  of 
the  profits  from  advertising  con¬ 
tracts  closed  by  that  firm  was  re¬ 
ferred  to.  Mr.  Sullivan  believed 
that  through  this  source  the  Na¬ 
tional  Association  would  event¬ 
ually  obtain  a  revenue  of  $10,000 
a  year. 

Mr.  Sullivan  discussed  the  oleo¬ 
margarine  situation  at  Washing¬ 
ton  as  well  as  the  attack  of  Sec¬ 
retary  Wilson,  who  charges  the 
retailers  with  being  responsible 
for  the  high  cost  of  living.  He 
denied  that  the  meat  dealers  were 
making  a  profit  of  60  per  cent., 
maintaining  that  this  statement 
upon  the  part  of  Secretary  Wil¬ 
son  was  absolutely  false. 

He  approved  of  the  American 
Specialty  Manufacturers’  Associ¬ 
ation  and  also  favored  the  system 
of  placing  a  protected  price  on 
proprietary  articles,  maintaining 
that  no  one  body  could  question 
the  justice  and  righteousness  of 
manufacturers  protecting  their 
own  trade-marks. 

Following  the  president’s  ad¬ 
dress  the  following  committees 
were  appointed : — 

Credentials — George  E.  Green, 
Illinois,  chairman;  J.  J.  Higgins, 
Washington;  Edward  Klaustermey- 
er,  Ohio;  L.  F.  Padberg,  St.  Louis; 
Ellwood  Hanson,  New  York. 

Committee  on  Resolutions — E.  G. 
Ashley,  Ohio;  E.  Kilgore,  Califor¬ 
nia  ;  W.  H.  Kingsbury,  Minnesota ; 
W.  H.  Cherrier,  Colorado;  Sol, 
Westerfield,  Illinois. 

Committee  on  Auditing — J.  W. 
Helhvig,  Wisconsin ;  W.  F.  Pigford, 
Mississippi ;  E.  B.  Wood,  Okla¬ 
homa. 

Committee  on  Rules  and  Order — 

C.  C.  Lawson,  Missouri;  J.  J.  Ryan, 
Minnesota ;  F.  T.  Longley,  Arkan¬ 
sas;  A.  W.  Popp,  Illinois;  A.  T. 
Faunce,  Massachusetts, 

National  Secretary  Green  made 
a  detailed  report  for  the  year, 


covering  all  the  work  done.  Prac¬ 
tically  all  this  has  appeared  in 
the  "Grocery  World  and  General 
Merchant”  from  time  to  time. 
Secretary  Green  presented  the 
following  list  of  States  which  had 
paid  their  per  capita  tax,  the 
amounts  being  given :  Arkansas, 
$146.75  ;  California,  $116.75  1  Colo¬ 
rado,  $152.75;  Indiana,  $10;  Iowa, 
$59.50;  Kansas,  $26.25;  Louisi¬ 
ana,  $175;  Michigan,  $125;  Min¬ 
nesota,  $277.75 1  Massachusetts, 
$170.50;  Mississippi,  $49.25;  Mis¬ 
souri,  $156.50;  New  York,  $380.- 
25;  New  Hampshire,  $25;  Ne¬ 
braska,  $42.50;  Oklahoma,  $484; 
Oregon,  $52;  Pennsylvania,  $51.- 
75;  Ohio,  $465;  Texas,  $179.50; 
Utah,  $20;  Tennessee,  $17.50; 
Washington,  $83;  West  Virginia, 
$15;  Washington,  D.  C.,  $75; 
Wisconsin,  $103.25;  Illinois,  $350; 
Rhode  Island,  $41.25. 

An  address  which  made  a  good 
impression  was  delivered  by  D. 
H.  Bethard,  president  of  the  Na¬ 
tional  Wholesale  Grocers’  Associ¬ 
ation.  Mr.  Bethard  declared  in 
favor  of  an  association  of  associa¬ 
tions,  a  sort  of  central  body  com¬ 
posed  of  the  leading  lights  in  the 
ranks  of  organized  retail  and 
wholesale  grocers,  manufacturers, 
brokers  and  agents  for  food 
products  and  of  manufacturers’ 
agents.  He  believed  that  such  an 
organization  would  result  in  more 
uniform  methods  of  distributing 
foodstuffs,  would  do  away  with 
friction  now  existing  between  the 
different  interests  and  result  in 
much  more  general  good  than  if 
each  line  paddled  its  own  canoe. 

"The  interests  of  the  retailers 
and  the  jobbers,”  said  the  whole¬ 
salers’  president,  “are  mutual. 
Both  need  each  other.”  Then  he 
told  of  the  functions  of  the  whole¬ 
sale  distributer,  following  that  up 
by  saying  that  it  is  only  right 
for  the  retailer  to  allow  the  job¬ 
ber  a  fair  margin  of  profit  on 
every  article  of  merchandise  he 
buys.  He  denounced  price  cut¬ 
ting  and  said  the  whole  business 
fabric  would  be  more  staple  if 
there  was  no  cutting.  Before  he 
closed  he  advocated  his  plan  of 
a  central  body  of  all  grocery  and 
allied  trades  for  the  purpose  of 
effecting  closer  and  more  profit¬ 
able  relations. 

At  this  juncture  a  cablegram 
from  the  Federation  of  Retail 
Grocers  of  Great  Britain,  extend¬ 
ing  fraternal  greeting  and  hearty 
wishes  for  a  good  convention  was 
read  bv  Secretary  Green,  the 
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cablegram  being  signed  by  Secre¬ 
tary  Giles.  This  cablegram  pro¬ 
duced  a  hearty  cheer,  and  on  mo¬ 
tion  of  Mr.  Lukenbill,  of  St. 
Louis,  the  secretary  was  in¬ 
structed  to  return  the  wishes  of 
the  National  Association  and 
carried  an  amendment  to  express 
the  condolence  of  the  association 
over  the  bereavement  for  the 
death  of  King  Edward. 

The  rules  as  to  the  time  for 
considering  resolutions  were  dis¬ 
pensed  with  in  order  to  put 
through  a  resolution  calling  for 
the  reduction  of  the  io-cent  tax 
on  colored  oleomargarine  to  2 
cents  a  pound  and  the  license  to 
$6  a  year  instead  of  $48.  It  also 
favored  the  individual  package 
under  revenue  stamp  and  half- 
pound,  pound,  two  and  three- 
pound  packages.  By  unanimous 
action  this  resolution  was  or¬ 
dered  telegraphed  to  Washing¬ 
ton.  This  action  was  taken  in  re¬ 
sponse  to  a  telegram  from  Wash¬ 
ington  urging  immediate  action. 

Another  resolution  presented  to 
the  convention  about  this  time, 
but  which  will  take  the  regular 
course  through  the  Resolutions 
Committee,  disapproved  of  the 
action  of  jobbers  and  manufac¬ 
turers  who  sell  mail-order  houses 
either  under  their  own  or  other 
brands  and  who  seek  a  market 
from  the  retailer.  It  carries  a 
resolve  that  members  of  the  Na¬ 
tional  Retailers’  Association  shall 
give  their  loyal  support  to  those 
jobbers  and  manufacturers  who 
recognize  the  rights  of  the  re¬ 
tailer. 

Secretary  J.  T.  Austin,  of  the 
American  Specialty  Manufactur¬ 
ers’  Association,  also  made  an  ad¬ 
dress,  the  keynote  of  which  was 
that  the  different  factors  in  the 
distribution  of  m  e  r  ch  andise 
should  live  together  in  harmony. 
The  theme  of  the  address  was  as 
follows : — 

It  should  be  our  purpose  to 
strengthen  the  retailer  as  a  distrib¬ 
uter  to  the  consumer,  to  strengthen 
the  jobber  in  his  position  as  the  as¬ 
sembler  of  goods  from  all  over  the 
world  and  the  distributer  to  the  re¬ 
tailer,  and  strengthen  the  manufac¬ 
turer  in  his  position  as  the  producer. 
Any  plan  which  tends  to  weaken  the 
position  of  any  of  these  factors  is 
against  our  mutual  best  interests. 

Chairman  Frank  B.  Connolly, 
of  the  Committee  on  Price  Main¬ 
tenance,  reported  converts  among 
manufacturers  to  this  system  of 
protecting  the  retailers’  profit, 
especially  on  the  Pacific  Coast, 
and  gave  the  further  information 
that  manufacturers  throughout 


the  country  were  watching  its 
operation  closely  with  a  view  to 
falling  in  line.  He  recited  the 
case  of  Grogan  vs.  Chaffee  and 
discussed  the  final  termination 
of  the  suit  in  detail. 

One  of  the  most  animated  dis¬ 
cussions  which  occurred  during 
the  entire  convention  was  over  the 
resolution  adopted  at  the  National 
Canners’  Convention  in  Atlantic 
City  in  February,  favoring  the 
parcels  post.  This  has  been  re¬ 
ferred  to  several  times  in  the 
“Grocery  World  and  General 
Merchant.”  The  action  of  the 
canners  was  heatedly  resented  by 
the  delegates  and  in  the  end  the 
matter  was  referred  to  the  Reso¬ 
lutions  Committee,  which  at  this 
writing  is  expected  to  present 
something  warm  on  the  subject. 

During  the  second  day’s  ses¬ 
sion  an  address  was  delivered  by 
E.  G.  Ashley,  of  Toledo,  Ohio,  on 
“Loyalty  of  Members  to  Their 
Association.”  Mr.  Ashley  said : 
“Grocers,  as  a  general  rule,  will 
give  their  time  and  attention  to 
everything  else  but  the  associa¬ 
tion.  I  believe  that  it  is  the  duty 
of  every  member  to  give  their 
attention  to  the  matters  of  the  as¬ 
sociation.  I  believe  that  every 
man  in  the  country  can  get  more 
benefit  by  attending  the  meetings 
than  by  any  one  thing  that  can 
be  done.  A  grocer,  at  these  meet¬ 
ings,  can  hear  of  things  that  are 
new  and  of  benefit  to  him.” 

Delegate  Higgins,  from  Seattle, 
Wash.,  spoke  upon  the  same 
theme,  his  topic  being  “Kinder¬ 
garten  Work  in  Associations.” 
He  told  how,  when  routine  busi¬ 
ness  had  been  finished  early  in 
the  meetings  of  associations  in  his 
part  of  the  country  he  would  go 
to  a  blackboard  in  the  association 
hall  and  ask  some  member  to  tell 
him  what  his  shrinkage  in  goods 
was.  This,  he  said,  was  what  was 
called  “kindergarten  work,”  be¬ 
cause  after  getting  started  figur¬ 
ing  the  loss  to  the  retailer  from 
shrinkage  he  would  go  into  the 
cost  of  doing  business  and  take 
up  that  and  profit  and  loss,  show¬ 
ing  the  members  how  to  figure 
these  things  out  for  themselves. 

He  said  that  the  average  cost  of 
conducting  a  grocery  business  the 
world  over  had  been  estimated  by 
an  authority  to  be  over  18  per 
cent.,  which,  he  said,  was  the 
salvation  of  the  small,  independ¬ 
ent  grocer  in  England,  where  on 
account  of  this  cost  of  doing  busi- 

(Continued  on  page  27.) 


Picnic  Specialties  for 
Decoration  Day 

BURK'S 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  fresh  daily  in  loaves  of  about 
six  pounds. 

Makes  a  quick  and  delicious  breakfast  sliced  and 

fried  in  a  little  butter. 

Cut  in  thin  slices  it  can  be  served  cold  for  luncheon 
or  warmed  in  the  oven  in  one  piece  to  take  the  place  of  a 
roast. 


BURK'S 

Lunch  Roll 

(Copyrighted) 

SUBSTITUTE  FOR  BOILED  HAM 

Composed  of  lean,  tender  pieces  of  pork,  mildly 
cured,  stuffed  in  linen  container  and  boiled. 

Far  superior  and  more  delicious  than  boneless  boiled 
ham,  being  juicy,  mild  and  sweet;  also  less  expensive 
and  not  near  so  wasteful — in  fact  no  waste  at  all.  Much 
finer  in  texture  and  just  as  easily  sliced,  or  more  so,  as 
this  can  be  done  in  a  slicing  machine. 

The  cover  is  readily  removed  by  cutting  the  seam 
and  then  stripping  off  the  sack  as  the  roll  is  consumed. 
This  prevents  it  becoming  dry  and  is  a  sanitary  feature 
that  appeals  to  the  consumer,  as  it  keeps  the  product 
clean  while  displayed  on  the  counter  and  untouched  by 
hand  while  slicing,  a  vast  improvement  as  compared  with 
handling  the  greasy,  unprotected  boneless  boiled  ham. 

Meat  Loaf  and  Lunch  Roll  were  originated  by  us, 
now  imitated  by  others,  but  none  equal  to  Burk’s,  which 
are  prepared  from  only  the  choicest  materials. 


LOUIS  BURK 

Girard  Avenue  and  Third  Street 

PHILADELPHIA 
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WITH  THE  EDITOR 


The  opinions  of  L.  J.  Callanan, 
the  New  York  grocer,  are  always 
e  n  t  i  1 1  e  d  to  re- 

Isn’t  Mr.  Callanan  Spect,  blit  the 
Unfair?  “Grocery  World 
and  General  Mer¬ 
chant”  scarcely  agrees  with  his 
denunciation  of  “Maine  style” 
corn  in  another  column  of  this 
issue.  Mr.  Callanan  cites  “Maine 
style”  corn  as  a  typical  canned 
goods  fraud,  put  forth  to  make 
people  believe  that  the  corn  is 
Maine  packed  or  as  good  as  Maine 
packed.  The  writer  questions 
the  accuracy  of  this  statement. 
“Maine  style”  corn,  as  understood 
in  the  trade,  is  a  style  of  corn  as 
distinctive  as  whole  grain  or  shoe- 
peg.  Brokers,  jobbers  and  retail¬ 
ers  are  never  under  the  least 
doubt  as  to  this.  They  know  that 
“Maine  style”  corn  is  never- 
packed  in  Maine,  but  means  only 
a  style  packed  in  a  section  where 
the  usual  style  is  something  quite 
different.  And  as  for  consumers 
knowing  it,  they  don’t  need  to, 
for  they  never  buy  corn  according 
to  the  territory  where  packed. 
They  ask  for  corn  by  brand  name, 
price  or  label — practically  never 
as  Maine  corn  or  as  anything  else 
involving  territorial  description. 


Something  occurs  every  day  to 
emphasize 


danger — to 


The  Danger. 


the 

the  middleman 
of  the  movemenl 
which  has  hac 
its  initial  out¬ 
break  in  Washington,  D.  C.,  tc 
compel  the  elimination  of  all  dis¬ 
tinction  between  jobbers,  retail¬ 
ers  and  consumers  as  buyers  ol 
merchandise.  The  bill  which  is 
expected  to  accomplish  this  result 
has  been  reproduced  and  com¬ 
mented  on  in  these  columns.  It 
fines  any  dealer  in  food,  pro¬ 
visions  or  dry  goods  who  refuses 
to  sell  on  equal  terms  all  buyers 
who  come  to  him  with  the  price 
in  their  hands.  As  pointed  out, 
this  would  compel  manufacturers 
to  sell  retailers  who  would  buy 
the  jobbing  quantity.  It  would 
even  compel  manufacturers  to  sell 
consumers  on  those  terms.  By 
the  same  token  and  in  the  same 
way  it  would  compel  jobbers  to 
sell  consumers.  As  a  matter  of 


fact,  the  bill  would  erase  all  lines 
between  the  different  factors  in 
the  trade  and  reduce  them  all  to 
simple  buyers  and  sellers. 

In  discussing  this  bill  recently 
with  the  intelligent  representative 
of  a  food  manufacturer,  he  let  fall 
a  remark  which  shows  that  its 
chief  danger  is  its  consistency. 


“The  trouble  with  it  is,”  said 
the  manufacturer’s  representative, 
“that  it  gives  the  consumer  the 
right  to  buy  direct.”  To  which 
the  reply  was  made  that  a  law 
must  do  that  or  be  class  legisla¬ 
tion.  Much  of  the  attitude  to¬ 
ward  co-operative  buying  in  the 
past  has  been  highly  inconsistent. 


i  “1  Defy  You  to  Cheat  Me” 


In  Philadelphia  last  week  was 
a  California  prune  grower  and 
packer  who  since  he  started  busi¬ 
ness  eight  years  ago  has  never 
had  a  rejection.  Every  pound  of 
goods  he  has  shipped,  no  matter 
what  the  market  was  at  time  of 
delivery,  has  been  accepted  as 
precisely  what  he  said  it  would 
be. 

More  even  that  that,  this  man 
has  sold  thousands  of  dollars  of 
prunes  every  year  without  nam¬ 
ing  a  price.  I  myself  saw  a  con¬ 
tract  which  a  large  buyer  signed 
for  a  specific  quantity  of  fruit, 
price  not  named.  “It  is  under¬ 
stood,”  said  the  contract,  “that 
seller  is  to  make  the  price  as  low 
as  possible.” 

How  refreshing  to  find  an  oc¬ 
casional  green  spot  in  a  desert  of 
mutual  suspicion ! 

The  trade  know  this  man’s 
goods,  and  they  know  him.  They 
have  perfect  confidence  in  both, 
and  know  they  will  get  the 
squarest  deal  he  can  give  them. 

As  a  matter  of  fact,  aren’t  buy¬ 
ers  who  do  that  shrewder  than 
those  who  deal  at  arm’s  length 
with  their  sellers?  More  on  that 
thought  in  a  moment. 

This  is  not  the  only  man  who 
so  fully  enjoys  the  confidence  of 
the  trade.  There  are  a  very  few 
more.  I  saw  another  contract 
during  the  week  between  a  large 
Philadelphia  retailer  and  another 
packer,  this  time  for  apricots, 
that  covered  the  question  of 
price  in  substantially  the  same 
way — “deliver  us  so  many  goods 
and  make  the  price  as  low  as  you 
can.” 


Understand,  these  were  not 
contracts  subject  to  approval  of 
samples.  They  were  uncondition¬ 
al  contracts  in  every  respect. 

Now,  I  asked  a  moment  ago 
whether  the  buyers  who  bought 
that  way  weren’t  shrewder  than 
the  others.  What  I  meant  is  this: 
A  seller  who  would  betray  a  buyer 
who  had  left  the  whole  thing-  to 
him  would  not  only  be  the  black¬ 
est  traitor,  but  he  would  be  the 
biggest  fool.  Many  a  seller  who 
wouldn’t  hesitate  a  minute  to 
play  tricks  when  he  knew  the 
buyer  was  using  all  the  safe¬ 
guards  that  one  uses  in  dealing 
with  dishonest  men,  would  play 
as  square  as  a  die  if  the  buyer 
put  it  entirely  up  to  him. 

Sellers  generally  don’t  take  ad¬ 
vantage  of  buyers  who  place 
themselves  at  their  mercy.  They 
stand  up  straight  as  a  matter  of 
pride  if  not  principle.  But  when 
the  buyer  turns  the  transaction 
into  a  contest  of  wits  the  seller 
often  puts  it  all  over  him  with  a 
clear  conscience.  Also  as  a  mat¬ 
ter  of  pride. 

Let  me  put  it  in  still  another 
way : — 

Nine  times  out  of  ten  where  a 
buyer  has  been  deceived  in  the 
quality  or  character  of  goods  he 
has  bought — grossly  and  wilfully 
deceived,  I  mean — you  will  find 
that  his  attitude  during  the  ne¬ 
gotiations  was:  “I’m  the  sharper 
man ;  I  defy  you  to  cheat  me.” 
Naturally  that  gave  the  seller 
no  excuse  for  fraud;  still  a 
great  many  look  on  it  as  an  ex¬ 
cuse. 

i:  e.  j.  b. 


Jobbers  were  opposed  to  retailers 
combining  and  buying  direct  of 
the  manufacturer  because  that 
tended  to  destroy  the  jobber.  Yet 
they  saw  no  inconsistency  in  be- 
coming  manufacturers  them¬ 
selves  and  thus  helping  to  de¬ 
stroy  the  manufacturer.  Re¬ 
tailers  thought  it  perfectly 
right  that  they  should  pool  their 
buying  and  go  over  the  head 
of  the  jobber,  but  when  consum¬ 
ers  did  the  same  thing  and  went 
over  the  retailer's  head  they  were 
loud  in  their  protestations.  From 
the  standpoint  of  fairness  the 
District  of  Columbia  bill  is  ideal. 
It  gives  the  jobber  the  same 
chance  as  the  manufacturer,  the 
retailer  the  same  chance  as  the 
jobber,  the  consumer  the  same 
chance  as  the  retailer.  And  in 
that  lies  its  danger  to  every  mid¬ 
dleman  who  wishes  to  retain  his 
position.  Under  such  a  law  huge 
co-operative  organizations  of  con¬ 
sumers  could  flourish  like  a  green 
bay  tree. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  repeatedly 
accused  the 

“  The  North  Ameri-  Philadelphia 
can,”  Arch  Faker.  “North—  Ameri- 

c  a  n”  of  the 
cheapest  sort  of  exaggeration  and 
faking  on  pure  food  matters,  and 
has  produced  abundant  proof  of 
this  on  several  occasions.  Here  is 
some  more : — 

One  of  the  “North  American’s” 
regular  features  in  aid  of  a  half 
page  of  small  food  advertising 
which  it  carries  is  a  daily  first 
page  article  on  some  food  topic. 
The  invariable  object  of  this  first 
page  article  is  to  excite  the  read¬ 
er's  mind  and  lead  him  for  protec¬ 
tion  to  the  advertisers  within. 

The  article  that  appeared  one 
day  last  week  was  as  follows  : — 

65  PER  CENT.  OF  FOOD  EASILY 
ADULTERATED. 

Government  Figures  Show  Value  of 
Unfailing  Standard  of  Purity. 

A  bulletin  issued  by  the  Depart¬ 
ment  of  Agriculture  shows  that  meat 
and  poultry  supply  16  per  cent,  of 
the  total  food  material  of  the  coun¬ 
try:  dairy'  products,  18  per  cent., 
and  cereals,  31  per  cent. 

Sixty-five  per  cent,  of  what  the 
people  eat  is  in  these  three  classes 
peculiarly  susceptible  to  adulteration 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


by  worthless  substitutes  or  harmful 
drugs  used  as  preservatives. 

It  is  a  measure  of  the  value  of  an 
unfailing  standard  of  purity  such  as 
is  supplied  by  “The  North  Ameri¬ 
can’s”  Honest  Food  departments. 
By  requiring  that  all  products  ad¬ 
vertised  therein  be  subjected  to  a 
chemical  test  and  proved  to  be  abso¬ 
lutely  pure  before  they  are  admitted 
to  the  columns  of  the  department, 
“The  North  American’  gives  the  peo¬ 
ple  a  genuine  directory  of  pure  foods. 
The  department  will  be  found  on 
page  14. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  published  this 
bulletin  spoken  of  above  and  is 
perfectly  familiar  with  all  that  it 
said.  It  did  not  say  what  the 
“North  American”  says  it  did, 
and  that  sheet  doubtless  knew 
that  perfectly  well.  In  the 
“North  American’s”  version  of  it 
the  Government  is  made  to  say 
that  65  per  cent,  of  the  people’s 
food  was  adulterated ;  in  other 

| 

words,  that  only  35  per  cent,  of 
the  food  on  the  market  was  pure.  ^ 
What  the  Government  clearly 1 
said  was  that  meat,  poultry,  dairy  | 
products  and  cereals  constitute 
65  per  cent,  of  human  food,  and 
that  all  these  products  were  | 
susceptible  of  adulteration,  which  is 
true.  For  this  statement  to  mean  1 
what  the  “North  American” 
fraudulently  seeks  to  make 


mean,  all  of  the  meat,  poultry, 
dairy  products  and  cereals  would 
have  to  be  adulterated. 

Nobody  can  measure  the  harm 
such  statements  do  in  the  mind  of 
the  unreasoning  consumer. 


Butter  Men  Hope  to  Win  Oleo 
Fight,  But  Say  Nothing 
is  Sure. 


Secretary  National  Dairy  Union  Says 
Oleo  Men  Have  Produced  Nothing  to 
Justify  Congress  in  Opening  Door  to 
Colored  Oleo.  Final  Hearing  To-day 
(May  16). 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington  D.  C., 

May  13,  1910. 

The  details  of  the  second  hear¬ 
ing  on  the  bills  to  reduce  the  tax 
on  oleomargarine,  which  occurred 
on  April  29th  and  30th,  were  pub¬ 
lished  in  the  “Grocery  World  and 
General  Merchant”  last  week. 
The  final  hearing  will  be  held  on 
May  16th. 

It  is  difficult  to  determine  just 
what  the  oleomargarine  people 
propose  to  accomplish  at  this  ses¬ 
sion  They  have  introduced  no 
evidence  whatever  that  would 


warrant  Congress 


undoing 


what  was  done  in  1902.  It  may 
be  that  they  have  chosen  this 
particular  time  when  the  country 
is  interested  in  the  cpiestion  of 
food  prices  to  arouse  the  sym¬ 
pathy  of  the  people  in  favor  of 
their  product.  They  have  the 
means  for  giving  publicity  to  their 
side  of  the  controversy  and  the 
public  mind  is  in  just  the  right 
condition  to  greedily  accept  any 
remedy  for  the  existing  order  of 
things.  Of  course  the  truth  about 
the  10-cent  tax  is  not  told.  They 
do  not  call  attention  to  the  fact 
that  less  than  3  per  cent,  of  the 
oleomargarine  that  is  now  being 
produced  is  taxed  at  this  rate  and 
that  over  97  per  cent,  is  taxed 
at  the  rate  of  cent  per 
pound. 

While  it  is  generally  conceded 
by  those  Congressmen  who  are 
our  friends  that  it  will  be  impos¬ 
sible  for  the  oleomargarine  inter¬ 
ests  to  secure  the  repeal  of  the 
present  law  at  this  time,  no  one 
seems  to  feel  sure  just  what  is 
going  to  happen  next.  Congress 
is  in  a  turmoil  such  as  has  not 
prevailed  in  many  years  and  the 
leaders  themselves  don’t  seem  to 


going 


know  what 
velop. 

The  only  safe  way  to  meet  such 
a  condition  of  afifairs  is  to  take 
nothing  for  granted.  I  his  seems 
to  be  the  universal  opinion  of 
those  who  favor  the  McHenry 
bill.  (This  is  identical  with  the 
Penrose  bill  in  the  Senate;  it  sur¬ 
rounds  the  sale  of  oleo  with  even 
greater  restrictions  than  now) 
and  at  the  final  hearing  they  will 
present  a  solid  front.  It  is  ex¬ 
pected  that  the  people  who  at¬ 
tended  the  first  hearing  will  be 
present,  and  many  more  have 
signified  their  intention  to  at¬ 
tend. 

"A  hile  it  is  expected  that  the 
next  hearing  will  be  the  last,  we 
cannot  expect  the  committee  to 
take  action  for  *501116  time,  per- 
laps  not  all,  so  the  present  un¬ 
settled  state  of  affairs  will  prob¬ 
ably  continue  until  such  time  as 
it  becomes  absolutely  impossible 
or  any  legislation  among  this  line 
to  be  pushed  through  before  ad¬ 
journment,  owing  to  lack  of  time. 

I  lie  time  of  adjournment?  No 
one  here  will  even  hazard  a  guess. 

E.  K.  Slater, 
Secretary  National  Dairy  Union. 


HOTEL  ASTOR  COFFEE 
c  . .  T  j  CINGALA  CEYLON 

oilyyesnons !  (  queen  quality  package  teas 

Maybe  we  can  increase  your  trade  in  OUR  lines.  We  have 
for  others;  why  not  for  you? 

BULK  COFFEES  of  the  sweet,  full  bodied  drinking  kind.  Prices 
right  and  quality  to  suit  THE  CONS  UHER- that’s  our  strong  point. 

We  take  orders  from  YOU,  but  cater  to  your  customers. 

HOW  ABOUT  PACKAGE  RICE? 


WRITE  THR  RIGHT  HOUSE 

B.  FISCHERS  CO., 190  Franklin  St.,  New  York 

IMPORTERS  AND  TRADERS 


Booklet  “Plfty  Years’  Progress”  —  tells  you  about  us. 
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The  New  York  Letter 


Jobbers  Interested  in  Springfield  Retailers’  Convention.  New 
Co-operative  Stores.  American  Grocers’  Association  Comes 
Into  the  Open.  Soap  Manufacturers  Put  To  It  for  Cheap 
Raw  Materials.  Various  Trade  Notes  and  Market  Summary. 


Special  Correspondence  of  "Grocery  World  and 

General  Merchant.” 

New  York,  May  12,  1910. 

Wholesalers  as  well  as  retail¬ 
ers  have  their  attention  centered 
this  week  on  the  proceedings  of 
the  national  convention  at  Spring- 
field.  In  groceries,  as  in  other 
lines,  the  manufacturers  and  job¬ 
bers  show  much  more  interest 
than  formerly  in  the  work  of  the 
organized  retailers.  As  one  of  the 
large  wholesalers  of  the  West 
Side  remarked  to-day  to  your  cor¬ 
respondent  nearly  everybody  now 
recognizes  that  the  organized  re¬ 
tailers  are  a  power  that  must  be 
taken  into  account. 

Last  week’s  announcement  of 
a  co-operative  store  in  Elmhurst, 
the  little  town  out  in  Long  Island, 
is  followed  by  another  this  week 
from  Greenpoint,  the  old  name 
still  retained  by  a  section  of 
Brooklyn  lying  close  to  the  East 
River,  and  including  many  fac¬ 
tories  and  a  large  tenement  popu¬ 
lation. 

It  is  said  that  the  Greenpoint 
scheme  is  backed  by  the  Ameri¬ 
can  Wholesale  Co-operative  As¬ 
sociation.  Perhaps  it  would  be 
more  accurate  to  say  that  this  is 
the  name  under  which  the  busi¬ 
ness  is  to  be  conducted.  There 
are  suspicions  that  one  or  more 
large  wholesale  grocery  interests 
are  taking  a  quiet  but  friendly 
part  in  furthering  the  plans.  But 
everything  possible  is  being  done, 
it  appears,  to  make  the  thing  as 
co-operative  as  anything  of  the 
kind  can  be.  No  individual  will 
be  permitted  to  finance  the  enter¬ 
prise. 

Before  the  Greenpoint  store  is 
<5pened  one  hundred  members  are 
to  be  secured.  Membership  will 
be  made  easy,  for  a  share  of 
stock  will  be  sold  for  $5,  and  this 
may  be  paid  in  installments.  The 
idea,  as  explained,  is  to  start  with 
sufficient  members,  all  of  whom 
will  naturally  be  patrons  of  the 
store.  The  plans  are  further  ex¬ 
plained  as  follows: — 

“Groceries  and  other  goods  will 
be  sold  at  the  prevailing  prices. 
Every  six  months  a  dividend  will 
be  declared — not  on  amount  of 


shares,  but  on  amount  of  goods 
purchased.  To  illustrate  :  Smith’s 
family  buys  by  the  end  of  six 
months  $150  worth  of  groceries; 
Smith  will  then  receive,  say,  10 
per  cent,  of  that  amount,  or  $15* 
Or  if  Jones  buys  $75  worth  of 
groceries  at  the  end  of  six  months 
he  will  receive  about  $7.50. 

“The  management  of  this  co¬ 
operative  store  is  in  the  hands  of 
a  Board  of  Directors,  watched 
over  by  a  Board  of  Supervisors. 
The  two  boards  are  elected  at  a 
meeting  of  the  members  for  a 
term  of  six  months.  As  soon  as 
conditions  warrant  it  an  experi¬ 
enced  manager  will  be  engaged.” 

Some  people  think  that  the  co¬ 
operative  idea  is  one  that  will 
spread  until  it  becomes  a  factor 
to  be  reckoned  with  by  the  trade 
in  general. 

*  *  * 

The  American  Grocers’  Asso¬ 
ciation,  to  which  several  refer¬ 
ences  have  been  made  in  prior 
letters,  showed  its  hand  this  week 
by  filing  articles  of  incorporation, 
with  a  capitalization  of  $1,000,000. 
The  nominal  incorporators  are 
John  T.  Martin,  G.  L.  McCracken 
and  William  G.  Phillips. 

W.  E.  Hamblin,  the  manager, 
told  your  correspondent  that  the 
president  will  be  elected  shortly 
and  will  be  a  prominent  member 
of  the  grocery  trade  in  New  York. 

About  100  foodstuffs  and  house¬ 
hold  articles,  Mr.  Hamblin  said, 
will  be  put  up  under  the  “Agra” 
label  and  sold  through  this  asso¬ 
ciation.  About  thirty  manufac¬ 
turers  have  signed  contracts  to 
put  up  these  goods. 

The  plan  is  to  give  shares  of 
stock  to  the  retailers,  in  return 
for  which  they  are  to  push  the 
special  brands.  The  association  is 
to  advertise  these  brands  and  to 
profit  on  rebates  allowed  by  the 
manufacturers.  The  brands  will 
be  sold  in  the  regular  way 
through  jobbers. 

The  regular  retail  grocers’  as¬ 
sociations  several  weeks  ago  dis¬ 
approved  the  scheme  on  the 
ground  that  it  is  not  to  the  best 
interests  of  the  retailers  to  push 
specially  advertised  brands  not 


manufactured  or  actually  dis- j 
tributed  by  the  owners  of  the 
brands.  It  was  said  at  the  meet¬ 
ings  of  the  associations  that  simi¬ 
lar  advertising  schemes  in  the 
past  had  not  proved  to  the  ad¬ 
vantage  of  the  retailers,  who  had 
participated  in  the  movements. 

Mr.  Hamblin  said,  however, 
that  about  500  grocers  in  the  city 
have  already  subscribed. 

*  *  * 

It  is  learned  that  because  of 
the  high  prices  of  vegetable  oils, 
used  in  the  making  of  soaps,  the 
manufacturers  have  been  led  to 
adopt  various  substitutes.  The 
manufacturers  say  that  it  has  not 
been  practicable  for  them  to  put 
up  the  prices  of  soap  so  as  to  even 
up  the  increased  cost  of  the  ma-> 
terials. 

Palm  oil  is  one  of  the  products 
that  is  costing  more  than  it  for¬ 
merly  did  and  at  the  same  time 
its  importation  has  increased 
greatly  in  volume.  Cottonseed 
and  cocoanut  oils  have  also  gone 
up  considerably  in  price. 

Soap  manufacturers  are  now 
experimenting  with  peanut  oil, 
Chinese  wood  oil  and  the  oil  of  the 
Chinese  soya  bean. 

Some  of  the  oils  are  used  for 
edible  purposes  and  this  is  said  to 
account  for  much  of  the  gain  in 
their  consumption. 

Importers  of  the  various  kinds 
of  oil  say  that  there  have  been 
no  corners  and  that  the  higher 
prices  are  purely  the  result  of  the 
greater  consumption  in  recent 
years.  If  it  were  not  for  the  use 
of  acceptable  substitutes,  they 
say,  prices  would  be  much  higher. 

*  *  * 


manufacturers.  Then  the  latter 
invaded  his  fields. 

In  other  quarters  it  is  denied 
that  there  is  any  animosity  be¬ 
tween  the  various  companies. 
The  lower  prices,  according  to 
this  view,  have  come  naturally 
and  will  stimulate  buying  for  a 
time. 

*  *  * 

Under  the  auspices  of  the 
American  Specialty  Manufac¬ 
turers’  Association,  a  meeting 
will  be  held  May  27th  in  Chicago. 
All  the  members  in  the  Central 
West  will  be  urged  to  attend,  and 
manufacturers  who  are  not  mem¬ 
bers  will  also  be  invited.  The 
holding  of  the  meeting  will  be  in 
accordance  with  the  plan  ap¬ 
proved  at  the  last  annual  conven¬ 
tion  for  holding  sessions  in  differ¬ 
ent  parts  of  the  country  so  as  to 
give  the  members  opportunities 
to  get  together  and  talk  over 
conditions. 

*  *  * 

Special  inducements  are  offered 
by  the  Postum  Co.  to  jobbers  to 
push  the  sales  of  Post  Toasties 
this  month.  The  jobber  is  asked 
to  send  notices  to  his  salesmen 
and  to  file  a  copy  of  such  notice 
with  the  cereal  company.  Then 
he  will  be  entitled  to  a  rebate  of 
10  cents  a  case  on  all  of  the  toast¬ 
ies  sold  by  him  in  June  up  to  the 
amount  of  double  the  sales  in 
May. 

The  new  discount  is  in  addition 
to  the  regular  cash  discounts.  A 
special  rebate  of  25  cents  a  case 
has  been  given  to  retailers  of  Con¬ 
necticut  buying  lots  of  the  toast¬ 
ies  between  May  2d  and  14th. 


>1=  *  * 


Table  salt  and  some  other 
grades  of  salt  were  reduced  in 
price  in  the  last  week  by  the  In-  J 
ternational  Salt  Co.  and  the  in¬ 
dependent  companies  have  been 
following  the  example.  The  re-  [ 
ductions  vary  from  75  cents  to 
$1.50  a  ton  in  various  grades. 

Some  observers  think  that  the 
reductions  are  the  beginning  of  a 
price  war  between  the  various 
companies.  A  story  is  going  the 
rounds  to  the  effect  that  Joy  Mor¬ 
ton,  who  recently  acquired  the  ^ 
Western  properties  that  had  been  j 
owned  by  the  International  Salt 
Co., started  the  reduction  in  prices. 
He  is  said  to  have  stored  salt  in 
his  Western  refineries  until  he 
was  ready  to  go  after  business  in 
the  territory  that  had  been  pre¬ 
viously  conceded  to  the  Ohio 


Pietro  and  Eduardo  Petri,  com¬ 
posing  the  firm  of  P.  Petri  & 
Bro.,  Avholesale  grocers,  233  West 
street,  have  filed  a  petition  in 
bankruptcy,  with  liabilities  of 
$31,160  and  assets  of  $10,840. 
The  assets  consist  of  accounts, 
$10,323;  stock,  $475;  note,  $25, 
and  $17  in  cash.  Among  the 
creditors  are  the  Battery  Park 
National  Bank,  $7,000,  secured; 
J.  A.  Hicks,  $4,120;  F.  Bertolli, 
$2,355 »'  V.  Savarese  &  Bro., 
$1,710;  A.  Musica  &  Son,  $1,386; 
G.  Luzzato,  $1,219;  Lauritano 
Bros.,  $1,216;  A.  Berio  &  Co., 
$1,138;  and  Zucca  &  Co.,  $906. 
A  year  ago  the  bankrupt  firm  se¬ 
cured  a  compromise  with  its 
creditors  at  60  cents  on  the  dollar, 
payable  in  notes  a  4,  12,  18  and 
24  months.  The  first  note  was 
paid  and  the  second  is  now  due 
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Let  Us  Send  Your  Name  To  These  People 


Hunt's  Quality  Fruits 

“The  Kind  That  Is  NOT  Lye  Peeled,” 

We  are  receiving  letters  from  all  over  the  country  asking  for  names  of  dealers 
and  we  d  like  to  refer  such  inquiries  to  you.  We’d  ike  to  help  you  in  other  ways 
o  draw  into  your  store  the  sales  we  are  creating  by  our  advertising  in  the  national 
magazines  ;  fr  lnsance.  we’ll  send  you  beautiful  calendars  and  booklets  for  your 
customers  and  sample  advertisements  and  display  cards  for  your  windows.  If  you’ll 
use  these  to  let  people  k  ow  you  are  handling  the  finest  and  most  delicious  Real 

,  ,  ...  .  u  *  tree  rlPentd,  knife  peeled  and  put  up  in  pure  cane  surar  svrun _ von’11  have 

sa  es  at  wi  surprise  you.  Cut  a  few  cans  for  a  demonstration  and  you’ll  sell  every  customer  who  tastes  them. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

largest  Cannery  of ^Highest  Grade  California  Fruits 

l<^tSunshtnetlCoelaj(?hnstov^0  ^stm°re*?.nd  Qro.  C°. ,  Uniontown;  Westmoreland  Gro.  Co., 

,TI?e.  bamuei  Stevens  Co.,  Columbus;  V.  T.  Hills  Co  Delaware”' Rui.iiav  r rn  £~The  Pas ,  C.  Higgins  Co.,  Cleveland;  A.  Janszen  &  Co.,  Cincin- 
^°^|rJ0hnson  C°  Steubenvilie;  Berdan  &  Co.,  Toledo;  W.  L  Adamson  Co  yDavtonCa ’cONN°FrTiri  1 ngfidd;  W.  W.  Harper  Co. ,  Zanesville; 

SETTS.  Haskell,  Adams  &  Co.,  Boston  RHODF  isi  anh*  w  mm  ton  CONNECTICUT. — Stoddard,  Gilbert  &  Co.  New  Haven  MASSACHU- 

Gulland,  Clarke  Co.,  Elkins.  NEW  YORK  •  -See  man  R  n,  ‘  M'dvf°°d’s  Sons  Co.,  Providence.  WEST  VlRGINlA:-Jos.  Speidel  Gro  Co  Wheeline- 

City.  KENTUCKY:— Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro!  Ca^Louisvmt?  Schuster’  New  York  CitY;  Acker>  Merrall  &  Condit  Co.’,  New  York 


"We  Can  the  blavor 
as  well  as  the  Fruit” 

California  Canned  Fruits 


Let  us  show  you  what 
serious  service  by 
trained  men  is. 

There  are  no  boys  in 
this  department.  Its 
meaning  is  business. 

FRANCIS 


REMEMBER  ONE  THING!  NO  CHEAP  “JOBS”  WILL 
EVER  SOIL  THE  REPUTATION  OF  THIS  SERVICE. 
Every  Article  Quoted  is  Crisp,  Fresh  and  Perfect 


5 1.90 


Hawaiian  Sliced  Pineapple,  excellent 
quality,  heavy  syrup,  ripe  fruit,  No. 

2)4  tins,  8  to  9  slices  to  tin,  2  doz. 
to  oase . .  .  .  .  per  doz.,  ( 

Standard  Evap.  Apricots,  in  26  lb. 
boxes  . .  per  lb.,  .10^ 

This  it  a  well  graded  lot  of  fruit  and  in  perfect  condition. 

Peaches,  Fancy  Peeled  Evap.,  in  26 
lb  boxes . '  .  per  lb.,  .13# 

French  Sprats,  ’8  M  small  %b  10-14 
flab,  iOO  tins  to  case  .  .  .  per  case,  0.50 


Jumbo  Muir  Evap.  Peaches,  in  26  lb. 
boxes . per  lb., 

This  is  the  finest  lot  of  fruit  for  the  size  and  con¬ 


dition  that  we  have  seen  this  season. 

Prunes,  coast  packed,  60-70s,  choice 
quality  in  26  lb.  boxes  .  .  per  lb.,  .06  yi 

Highest  Grade  French  Sardines,  in 
tomato  sauce  14-.6  fish  to  tin,  IOO 
tins  to  case  ......  .  per  case,  :0  00 

Quantity  limited  and  not  more  than  two  cases  to 
any  one  purchaser. 


All  Quotations  F  O.  B.  New  York. 


H.LEGGETT&CO.  new  york 

Proprietors  of  Premier  Breakfast  and  Premier  After-Dinner  Coffee. 
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The  business  has  been  under  the 
supervision  of  a  committee  of  the 
creditors  for  the  past  year. 

*  *  * 

At  a  recent  meeting  of  the  Al¬ 
lied  Boards  of  Trade  and  Tax¬ 
payers’  Association  of  Brooklyn 
the  subject  of  the  high  prices  of 
foodstuffs  was  discussed.  The 
members  came  to  the  conclusion 
that  the  tariff  was  the  cause  of  the 
present  high  cost  of  living.  A 
resolution  recommending  the  re¬ 
moval  of  the  tariff  on  cattle, 
swine,  sheep  and  their  products 
was  adopted. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  continues 
quiet,  although  more  inquiry  for 
Santos  is  reported  in  some  circles. 
Holders  are  still  hopeful  and  re¬ 
fuse  to  give  concessions  on  Santos 
so  that  the  jobbers  are  filling  only 
their  immediate  needs.  In  mild 
coffees  a  fair  business  was  done  in 
Maracaibos,  Bogotas  and  Mexi¬ 
cans  with  prices  firm. 

There  is  a  good  demand  for 
teas,  with  prices  firm  at  previous 
levels.  Formosas  are  still  in  de¬ 
mand,  with  prices  inclining  a  lit¬ 
tle  upward.  The  uncertainty  re¬ 
garding  Government  inspection  is 
affecting  importations. 

Rice  is  in  good  demand,  dis¬ 
tributers  buying  in  fairly  large 
quantities.  Dealers  here  are  buy¬ 
ing  from  one  another,  as  the  prices 
here  are  lower  than  at  the  pri¬ 
mary  points.  Supplies,  however, 
are  not  large  so  that  they  will 
have  to  be  replenished  in  a  short 
time,  which  may  mean  an  advance 
in  prices. 

Howells  and  the  American  re¬ 
fineries  are  still  buying  raw  sugar 
in  large  quantities.  Sales  of  io,- 
ooo  bags  to  Howells  and  20,000 
to  30,000  bags  to  the  American 
were  reported  this  week.  Prices 
are  steady. 

The  refined  sugar  market  is 
quiet.  The  country  is  supplied 
for  fully  a  month,  dealers  say, 
but  an  active  period  may  be  ex¬ 
pected  as  soon  as  the  warm 
weather  increases  the  consump¬ 
tion.  There  has  been  a  fair  with¬ 
drawal  on  old  contracts  during 
the  week,  but  new  business  was  at 
a  standstill. 

Molasses  is  in  demand,  espe¬ 
cially  Ponce,  which  is  coming  in 
steadily  and  being  taken  on  con¬ 
tracts.  Grocery  grades  are  in  a 


good  demand  with  prices  firm. 
Blackstrap  is  quiet. 

The  break  in  wheat  drove  the 
buyers  out  of  the  flour  market. 
When  there  is  a  serious  reaction 
in  wheat,  flour  buyers  hold  back 
for  a  time  to  give  the  market  a 
chance  to  settle  itself  before  mak¬ 
ing  purchases.  Most  of  the  bids 
made  this  week  were  far  below 
the  market  prices  and  millers  re¬ 
fused  1o  consider  them,  so  little 
business  is  being  done. 

The  demand  for  tomatoes  is 
limited  and  holders  prefer  to  carry 


It  is  the  cheap  Johns  in  the 
canning  trade  who  have  no  re¬ 
gard  for  their  own  reputation  who 
put  up  goods  at  the  demand  of 
the  ghouls  of  the  trade  that  are  to 
blame  for  the  disrepute  into  which 
canned  fruits  and  vegetables  have 
fallen.  With  the  consuming  pub¬ 
lic  it  is  the  constant  demand  of 
the  jobbers,  the  department  stores 
and  the  cheap  grocers,  as  well  as 
the  consuming  public,'  who  read 
in  flaring  advertisements  every 
Sunday  of  the  great  bargains  they 
are  offering  in  certain  lines  of 
goods,  which,  when  they  are  tried, 
turn  out  the  very  reverse  of  what 
they  are  pictured  to  be. 

Take  Maine  style  corn.  Why 
is  it  called  Maine  style?  Simply 
because  it  is  intended  to  deceive 
the  buyer  into  the  belief  that  it 
is  as  good  as  the  corn  put  up  in 
Maine.  It  is  not.  It  is  doctored 
in  some  way  to  make  it  resemble 
the  corn  which  is  packed  and 
grown  in  Maine,  than  which  there 
is  no  better  or  more  tender  packed 
in  this  or  any  other  country.  It 
is  the  standard  of  excellence  in 
corn. 

It  is  the  opinion  of  consumers 
in  general  that  the  fruit  and  vege¬ 
tables  which  they  purchase  in  the 
stores  and  markets  are  fresher 
and  better  than  what  they  buy  in 
cans.  This  is  a  great  mistake. 
They  cannot  buy  vegetables  or 
fruits  in  any  store  or  market  that 
are  as  fresh  as  what  they  buy  in 


their  goods  over  to  selling  them 
at  concessions.  They  are  much 
encouraged  by  reports  of  reduced 
acreage  for  next  season’s  pack. 
Jobbers  are  buying  in  small  quan¬ 
tities  to  fill  immediate  needs. 
Occasionally  a  holder  will  make  a 
concession  to  put  through  a  large 
sale.  Corn  is  in  fair  demand  with 
prices  firm.  Peas  have  only  a 
moderate  jobbing  demand. 

California  peaches,  pears  and 
cherries  are  in  good  demand  with 
prices  firm.  Other  fruits  are 
quiet. 


cans.  Nearly  all  the  canned  fruits 
and  vegetables  are  packed  in  the 
midst  of  the  farming  districts  in 
which  they  are  grown.  They  are 
brought  to  the  factory  in  the  early 
morning  and  packed  in  hermetic¬ 
ally  sealed  cans  before  night. 
Sometimes  the  packers  are  com¬ 
pelled  to  work  overtime  and  keep 
every  man,  woman  and  child  busy 
until  the  work  is  done  in  order 
that  the  goods  may  be  packed  in 
the  very  best  condition. 

Consumers  read  the  false  and 
fraudulent  advertising  which  is 
spread  before  them  day  after  day 
in  the  papers  offering  them  goods 
at  low  prices,  which  are  generally 
sold  out  when  the  customer  calls, 
unless  they  are  there  when  the 
store  opens ;  if  they  are,  they  are. 
grudgingly  shown  the  goods, 
which  in  most  cases  are  of  very 
inferior  quality.  There  is  a  law 
on  the  statute  books  of  this  State 
which  prohibits  a  false  or  fraudu¬ 
lent  description  of  goods  adver¬ 
tised  for  sale.  This  law  has  never 
been  enforced,  as  no  appropriation 
has  been  made  to  enforce  it.  A 
demand  should  be  made  on  the 
Legislature  to  make  an  appropri¬ 
ation  to  enforce  it.  The  legislator 
who  gives  this  his  attention  can 
be  sure  of  popular  support.  A 
special  message  from  the  Gov¬ 
ernor  calling  atention  to  it  would 
do  it.  L.  J.  Callanan. 

New  York,  N.  Y., 

May  11,  1910. 


Butter  is  still  arriving  here  in 
large  quantities,  but  prices  are 
being  maintained  pretty  well, 
although  the  market  is  rather 
weak  in  spots.  Specials  are  firm 
at  28 J4  to  29  cents.  Other  grades 
of  table  butter  range  from  26  to 
28  cents.  The  quality  of  the  but¬ 
ter  now  arriving  is  much  better 
than  it  has  been  for  the  past  few 
weeks.  Much  of  the  incoming 
stock  is  now  of  fine  or  fancy  quali¬ 
ties.  Advices  received  here  from 
shipping  points  show  that  large 
quantities  are  now  in  transit. 

H  i  g  h-g  r  a  d  e  eggs  continue 
steady  at  22J2  to  25  cents,  but  the 
market  is  rather  weak  for  the 
lower  grades.  Much  of  the  in¬ 
coming  shipments  are  of  this  va¬ 
riety.  V ery  fancy  storage  packed 
eggs  occasionally  reach  22^2 
cents,  but  this  is  getting  to  be  the 
extreme  price.  Western  eggs 
range  from  20  to  22  cents. 

Fred.  A.  McGill. 


Ohio’s  Pending  Net  Weight  Bill. 

The  Ohio  Legislature  is  now 
considering  the  passage  of  a  law 
requiring  the  printing  of  net 
weight  upon  the  label  of  all  pack¬ 
age  goods.  The  bill  is  being 
vigorously  opposed. 


April  Failures  Show  Increase. 

Disasters  Both  in  Grocery  and  General 
Store  Lines  Were  Greater  in  Aprilf 
1910,  Than  in  April,  1909. 


Failures  in  both  grocery  and 
general  store  lines  show  an  in¬ 
crease  for  the  month  of  April  as 
compared  with  the  corresponding 
month  of  1909. 

The  figures  follow  : — 

General  Store  Failures — April, 
1910,  1 19;  liabilities,  $910,364; 
April,  1909,  102 ;  liabilities,  $489,- 
492- 

Grocery  Failures — April,  1910, 
230;  liabilities,  $606,760;  in  April, 
1909,  187;  liabilities,  $771,740. 


<J  We  invite  you  to  book  your 
orders  with  us. now  for  both 
spot  and  future  “Idlewild” 
and  “Winote”  brands  of 
canned  goods. 

<1  These  brands  are  well 
known  for  their  very  high 
quality,  and  are  sure  to 
please  your  trade.  Prices 
named  on  application. 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  Pa. 


Well-known  Grocer  Says  Cheap  John 
Canners  Are  Responsible  for 
Canned  Goods  Plight. 

Says  They  Are  Aided  by  Department  Stores  and  Their  Sensa¬ 
tional  Advertising.  Canned  Fruits  and  Vegetables  Even 
Better  Than  Fresh.  Denounces  “Maine  Style”  Corn. 
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Pennant "  Stands  for  Merit 


Without  one  penny  spent  in  general  advertising  it  has 
become  known  in  every  township  in  the  United  States. 

If  you  don’t  sell  “Pennant”  Sporting  Goods  you  will 
want  to  when  you  know  them. 

And  the  best  way  to  know  them  is  to  have  a  few  num¬ 
bers  in  your  own  store  for  an  “acid  test”  comparison. 

The  Sporting  Goods  season  is  still  young. 

It  is  an  ideal  time  for  trying  out  a  new  line. 

We  would  like  to  send  you  our  May  catalogue  in 
which  are  descriptions  and  prices.  Even  if  you  don’t  buy 
it  will  serve  as  a  guide  in  placing  your  future  orders. 

Ask  for  No.  H  789. 


Exclusive  Wholesalers  of  General  Merchandise 
NEW  YORK  CHICAGO  MINNEAPOLIS  ST.  LOUIS 


Sample  Houses  :  Baltimore,  Cincinnati,  Dallas,  Kansas  City,  Seattle,  San  Francisco,  Omaha 
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L,_ The  Meaning  and  Value  of  Partnership  Insurance. 


In  several  articles  referring  di¬ 
rectly  or  indirectly  to  partnership, 

I  have  emphasized  that  one  of 
the  disadvantages  of  partnerships, 
as  compared  with  other  forms  of 
business  organizations,  was  that 
the  death  of  a  member  dissolved 
a  partnership,  which  had  then  to 
be  wound  up  and  dissolved,  un¬ 
less  the  partnership  agreement 
contained  some  provision  making 
this  unnecessary.  The  object  of 
this  article  is  to  suggest  a  method, 
which  incidentally  is  in  con¬ 
stantly  increasing  use,  by  which 
all  inconvenience  may  be  avoided 
if  the  above  contingency  devel¬ 
ops.  I  refer  to  partnership  in¬ 
surance. 

From  a  considerable  experience 
with  various  forms  of  partner¬ 
ship,  I  say  unhesitatingly  that  a 
large  percentage  of  the  agree¬ 
ments  entered  into  in  such  cases 
do  not  contain  a  provision  which 
will  avoid  the  necessity  of  wind¬ 
ing  up  the  business  if  a  partner 
dies.  This  is  omitted  either 
through  ignorance  or  inadvert¬ 
ence  ;  a-  surprising  number  of 
partnerships,  in  fact,  is  based  on  a 
verbal  agreement  only.  When  a 
member  of  a  partnership  formed 
under  such  an  agreement  dies, 
his  heirs  or  legal  representatives 
have  the  legal  right  to  demand 
that  the  share  of  the  dead  mem¬ 
ber  be  paid  to  them  within  a  rea¬ 
sonable  time  in  cash.  Very  often 
this  is  exceedingly  inconvenient 
— even  impossible.  I  have  wit¬ 
nessed  the  complete  disintegra¬ 
tion  of  several  partnerships  for 
this  reason  alone.  The  heirs  of 
a  dead  member  demanded  his 
share ;  none  of  the  remaining 
members  had  the  cash  at  hand  to 
take  it  over ;  there  was  not  enough 
ready  cash  in  the  business  to  do 
it,  and  just  at  the  time  enough 
could  not  be  raised.  The  result 
was  that  a  prosperous  concern 
was  plunged  into  critical  financial 


embarrassment,  and  finally  went 
to  pieces  simply  for  the  want  of 
a  little  intelligent  forethought. 

And  in  numerous  other  cases, 
where  the  end  was  not  absolute 
disaster,  the  adjustment  involved 
much  sacrifice. 

There  are  two  ways  of  avoid¬ 
ing  this  contingency :  The  first 
and  the  least  desirable,  from  the 
standpoint  of  the  individual  part¬ 
ner  and  his  family,  is  to  provide 
in  the  partnership  agreement  that 
a  deceased  partner’s  share  cannot 
be  at  once  withdrawn.  I  say  this 
is  the  least  desirable  because  a 
member  of  a  partnership  may 
leave  his  affairs  in  such  a  con¬ 
dition  that  his  heirs  will  sorely 
need  this  money.  In  fact,  it  may 
be  needed  to  pay  his  debts.  Fur¬ 
ther  than  that,  the  partnership 
may  not  be  a  paying  one  and  if 
the  money  must  remain  the  heirs 
are  deprived  of  their  proper  in¬ 
vestment  return. 

The  second  and  better  way  is 
for  the  firm  to  carry  partnership 
insurance.  Insurance  men  tell 
me  that  for  this  there  is  a  rapid¬ 
ly  growing  demand.  It  is  easy  to 
see  why  this  should  be  so,  for  its 
protective  value  is  very  great. 
Partnership  insurance  is  insur¬ 
ance  on  the  members’  lives  for  the 
benefit  of  the  firm,  and  it  can  be 
taken  out  in  any  of  three  ways: 

First — By  an  ordinary  life  pol¬ 
icy,  payable  at  death,  on  the  life 
of  each  member,  the  partnership 
being  named  as  beneficiary  in  all. 

Second — By  an  ordinary  life 
policy,  payable  at  death,  jointly 


ance  as  to  all.  When  then  the 
remaining  partners  set  out  to  get 
new  insurance  on  their  own  lives, 
the  health  of  some  or  all  might  not 
permit  it,  and  even  if  it  did,  they 
would  be  charged  a  largely  in¬ 
creased  rate. 

The  third  has  what  to  me  is 
the  decided  disadvantage  that  the 
policy  may  mature  before  any 
member  has  died.  The  proceeds 
are  paid  into  the  firm,  and  al¬ 
though  the  money  may  be  pre¬ 
served  until  a  member  dies  and 
it  is  needed,  the  chance  is  that 
it  will  be  consumed,  especially  if 
the  firm  happens  to  be  hard  up  at 
the  time.  This  would  defeat  the 
sole  object  of  the  plan,  which  is 
to  provide  money  for  paying  the 
estate  of  a  deceased  member 

The  best  plan  is  the  first.  In 
this  and  all  other  methods  the 
premiums  are  paid  by  the  firm,  as 
a  fixed  charge,  exactly  like  fire 
insurance  premiums.  Under  this 
plan  there  are  as  many  individual 
policies  as  there  are  members. 
Usually  the  amount  of  the  policy 
is  just  about  the  share  of  the 
given  member  in  the  partnership 
capital.  Or  it  may  be  more  in 
order  to  cover  not  only  the  loss 
of  the  capital  which  will  be  with 
drawn,  but  the  sometimes  greater 
loss  of  an  active  partner. 

The  main  advantage,  as  I  have 
pointed  out,  is  that  there  is  money 
at  hand  to  pay  off  a  deceased 
partner’s  estate,  without  the 
slightest  impairment  of  capital  or 
the  least  interference  with  busi 
ness.  But  there  are  also  other 


|  ward  in  time  of  need.  It  is  clear, 
however,  that  this  reserve  fund, 

|  created  for  a  special  purpose  only, 
should  not  be  impaired  except 
under  the  keenest  necessity. 

Almost  any  bank,  also,  will 
give  a  larger  line  of  credit  to  a 
concern  that  carries  ample  part¬ 
nership  insurance,  for  it  means 
that  from  one  quarter,  at  least, 

I  disaster  can  never  come  to  it. 

( Copyright ,  May,  1910,  by 
Elton  J.  Buckley.) 

Question:  Union  Supply  Co., 
Hartford,  Conn. — We  have  rented 
our  store  for  one  year  and  nine 
years’  privilege.  Will  you  please 
tell  us  if  we  decide  to  move  after 
the  year  is  over  whether  the 
landlord  can  compel  us  to  pay 
for  the  balance  of  the  nine  years’ 
privilege? 

Answer. — This  depends  on  the 
wording  of  the  lease.  If  it  is  a 
lease  for  one  year,  with  a  pro¬ 
vision  that  if  notice  is  not  given 
by  either  party  at  a  certain  time 
before  termination,  the  lease  shall 
become  operative  for  nine  years 
more,  you  are  liable  for  the  nine 
years’  rent  if  no  notice  was  given 
and  you  held  over  after  the  year 
was  up. 


on  the  lives  of  all  the  partners  for  advantages,  all  of  which  come  to 


the  benefit  of  the  partnership. 

Third — By  an  endowment  pol¬ 
icy  in  either  of  the  above  ways, 
made  to  the  partnership  as  bene¬ 
ficiary. 

The  second  has  the  advantage 
of  greatest  cheapness,  but  the  vital 
disadvantage  that  the  death  of 
one  member  terminates  the  insur- 


this — that  the  firm  is  strengthened 
even  before  the  death. 

Partnership  insurance  is  always 
an  asset,  and  is  carried  on  the 
books  as  such. 

After  the  policies  have  been 
in  force  a  while,  the  loan  values 
on  them  amount  to  something, 
and  may  prove  an  anchor  to  wind- 


Question:  “F.,”  Pa.— A  orders 
some  merchandise  from  B,  who 
represented  C  (a  manufacturing 
concern).  Two  hours  after  A 
signed  the  order  he  receives  a 
communication  which  he  thinks 
will  make  it  necessary  to  give  up 
his  business.  A  went  at  once  to 
B,  told  him  the  circumstances 
and  asked  him  to  cancel  the  order, 
but  did  not  get  the  signed  order 
slip  back.  The  following  day  A 
sent  a  letter  to  C  cancelling  the 
order  if  B  has  sent  it  in  and  men¬ 
tioned  the  same  reason  as  he  told 
to  B.  C  answered  that  the  order 
has  been  shipped  already  and  if  A 
should  not  lift  it  from  the  station 
it  would  go  to  the  storage  house 
and  A  would  have  to  pay  the  bill 
for  the  goods.  A  doesn’t  know  if 
the  goods  had  been  shipped  be¬ 
fore  his  letter  reached  C,  as  the 
goods  have  not  arrived  at  A’s 
railroad  station  yet.  Now,  the 
question  is  if  A  has  to  accept  the 
goods? 

Answer. — It  is  fundamental 
that  one  party  to  a  contract 
cannot  withdraw  from  it  without 
the  other’s  consent.  When  an 
order  for  goods  is  given  to  a  sales¬ 
man  authorized  to  accept  it,  and 
the  salesman  accepts  it  then  and 
there,  a  contract  is  made  which 
j  binds  both  parties.  Occasionally 
a  manufacturer  makes  it  plain 
that  all  orders  must  be  accepted 
by  the  house  before  they  become 
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binding.  If  there  was  anything 
like  that  in  this  case,  A  is  not 
bound  if  he  cancelled  before  the 
order  was  accepted  by  the  house. 
If  there  is  nothing  like  this  in  the 
case  A  is  bound  and  if  he  violates 
his  agreement  C  can  proceed 
against  him. 

It  makes  a  great  difference  as 
to  damages,  however,  whether 
A’s  letter  reached  C  before  or 
after  the  goods  were  shipped. 
If  it  reached  C  before  goods  were 
set  apart  to  fill  the  order,  C  can 
recover  only  the  actual  damage 
he  has  sustained  through  A’s 
refusal  to  take  the  goods,  which 
means  practically  nothing,  be¬ 
cause  he  still  has  the  goods.  Of 
course  if  the  market  has  mean¬ 
while  declined  C  can  recover  the 
difference  as  his  damages. 

If  however,  the  goods  were 
shipped  before  A’s  letter  reached 
C,  C  can  recover  their  full  value 
from  A. 


baking  powder  that  you  hope 
is  legal  and  wholesome,  but 
aren’t  sure  ? 

Yet  somebody,  either  a 
chemist,  a  State  Food  Depart¬ 
ment  or  a  State  Legislature 
has  raised  a  question  about 
almost  every  type  of  baking 
powder  except  phosphates,  of 
which  Rumford’s  Baking 
Powder  and  Rumford’s 
Yeast  Powder  are  the  chief. 

You  can  sell  either  of  these 
powders  in  absolute  security 
and  contentment.  Not  even 
the  most  rabid  competitor  can 
justly  deny  their  perfect  le¬ 
gality,  wholesomeness  and 
efficiency. 

Sell  them  and  get  one  worry 
off  your  mind. 

Rumford 
Chemical  Works 

Providence,  R.  I. 
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If  A  notified  B  that  he  did  not 
want  the  goods,  four  hours  after 
they  were  ordered,  the  chance  is 
that  the  order  had  not  then  been 
sent  in.  If  this  is  true,  B’s  duty 
was  to  notify  C  when  he  sent  in 
the  order,  if  he  sent  it  in,  that  A 
had  cancelled.  This  so  that  C 
could  fulfill  his  fundamental  duty 
of  keeping  the  damage  which 
might  be  assessed  against  A  as 
low  as  possible. 


Question :  James  O’Donnell, 
Manayunk,  Pa. — I  purchased  in 
the  fall  of  1907  goods  to  the 
amount  of  $10.50  from  the  Dillard 
Remedy  Co.,  of  East  Bangor,  Pa., 
on  the  following  conditions :  that 
all  goods  unsold  on  April  1,  1908, 
were  to  be  taken  back  and  what 
I  sold  to  be  paid  for. 

On  April  1st  I  received  a  bill 
for  the  entire  amount,  but  didn’t 
pay  any  attention  to  it,  expecting 
to  have  their  man  call  any  time. 
About  ten  days  later  I  received  a 
letter  saying  that  if  I  did  not 
settle  in  ten  days  they  would 
serve  a  draft.  They  served  a 
draft,  but  I  ignored  it  on  your 
advice,  but  later  on  they  sent  me 
a  lot  of  letters  telling  what  they 
would  do  if  I  didn’t  settle,  but 
when  I  did  not  bother  with  them 
they  stopped  until  the  present 
time.  Now  I  have  received  the 
two  letters  enclosed  from  a  New 
York  lawyer.  Kindly  let  me 
know  what  to  do  in  the  matter, 
as  I  am  willing  to  pay  for  what  I 
sold. 

Answer. — I  do  not  recollect 
being  consulted  about  this  case 
before,  but  it  is  quite  clear  on 
your  statement.  If  the  condition 
of  purchase  was  what  you  say  it 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way  you  don’t  have  to  give  customers’  names 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  \RT atson  *8s  Company 

sole  proprietors  “Skipper”  Sardines. 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angu«  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


STANDS'* 
SEALED  BOXES! 


UST/BBS  &ELDER5, 

Crystal 


^Domino 

Ht.mxrj  .0  Sugar 


2  .BOXES -60  IN  CASE  ( 120  ’5s) 
5  IP  BOXES -24  IN  CASE  ( I20'5S) 


BEST  SUGAR  FOR 
^  TEA  AND  COFFEE  f 


Grocery  and  Specialty  Salesmen 

If  you  cover  any  portion  of  the 
Jj  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


N®-3  No.  3 

Cocoa 

Our  Cocoa  takes  contracts  against  all 
other  samples. 

The  reason :  Cup  quality  first  consid¬ 
eration  with  Cocoa,  as  well  as  Coffees 
and  Teas. 

William  B.  Harris  Company 

Coffees,  Teas,  Spices,  Cocoa  16 7  Front  St.,  New  York 
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was,  and  that  condition  was  made 
by  somebody  having  authority  to 
make  it,  you  cannot  be  compelled 
to  pay  for  more  goods  than  you 
have  sold.  The  only  weakness 
in  your  position  is  that  the  per¬ 
son  who  agreed  not  to  charge  for 
the  goods  until  they  were  sold 
may  not  have  had  authority  to 
do  such  an  unusual  thing.  Such 
a  plan  is  so  very  unusual  that  if 
a  mere  salesman  or  agent  at¬ 
tempted  it,  it  would  be  incumbent 
on  the  buyer  to  write  the  house, 
before  he  relied  on  it,  to  see  if  the 
offer  was  bona  fide.  If  the  ques¬ 
tion  of  authority  is  not  in  the 
case,  it  is  clear  that  you  are  lia¬ 
ble  only  for  what  you  have  sold. 
I  should  write  the  firm’s  lawyer, 
reciting  the  condition  and  tender¬ 
ing  a  check  for  the  amount  you 
admit  to  be  due. 

Question:  J.  O.  Haines,  secre¬ 
tary  Merchants’  Protective  Asso¬ 
ciation,  Slatington,  Pa. — An  arti¬ 
cle  in  our  constitution  reads  like 
this : — 

It  shall  be  the  duty  of  every  mem¬ 
ber  of  this  association  to  report  to 
the  secretary,  as  often  as  in  his  judg¬ 
ment  he  deems  it  necessary,  all  per¬ 
sons  who  have  been  dealing  with 
him,  or  them,  and  ceased  to  do  so, 
leaving  an  unpaid  account.  And  it 
shall  be  the  duty  of  the  secretary  to 
report  such  delinquent  customers  to 
each  member  without  delay,  stating 
such  delinquent  customer’s  name, 
the  person  or  persons  to  whom  he  or 
she  is  indebted,  and  upon  receipt  of 
such  notice  no  member  of  this  as¬ 
sociation  shall  be  permitted  to  give 
such  delinquent  customers  any  goods 
or  merchandise  on  credit  in  any 
form  or  manner  until  such  delinquent 
shall  have  made  satisfactory  ar¬ 
rangements  for  the  cancellation  of 
his  or  her  unpaid  debt  to  the  member 
or  members  who  reported  them  to 
the  association. 

Is  this  legal?  If  not,  how  can 
we  change  it  to  conform  with  the 
laws  of  the  State  iand  have  the 
same  effect? 

Answer. — The  first  half  of  this 
provision  is  legal,  but  the  second 
half  is  decidedly  illegal.  In  other 
words,  it  is  entirely  unobjection¬ 
able  for  a  body  of  merchants  to 
supply  each  other  with  credit  in¬ 
formation,  or  to  supply  it  to  a 
central  bureau  to  which  they  all 
subscribe  or  of  which  they  are 
members.  And  by  the  same 
token  the  central  bureau  may 
supply  such  information  to  the 
various  members.  Up  to  that 
point  no  complaint  can  be  made 
of  the  above  article.  When, 
however,  it  goes  further  and 
makes  every  member  pledge  him¬ 
self  not  to  give  credit  to  any  per¬ 
son  certified  as  a  delinquent,  it 
enters  the  realm  of  conspiracy 
and  serious  trouble  might  ensue. 


No  such  pledge  is  necessary. 
Let  the  article  end  with  the  pro¬ 
vision  as  to  sending  the  informa¬ 
tion  to  each  member,  leaving  the 
member  receiving  it  to  do  as  he 
likes  about  granting  credit  to  the 
delinquent  named.  If  he  is  a  good 
merchant  he  will  refuse  credit 
without  the  pledge,  thus  accom¬ 
plishing  the  same  result  with  per¬ 
fect  legality.  For  it  is  entirely 
within  the  right  of  a  merchant 
or  set  of  merchants,  acting  each 
upon  his  own  volition,  and  not 
by  reason  of  a  preconcerted  ar¬ 
rangement,  to  refuse  credit  or 
grant  it  as  he  or  they  like. 

Question :  G.  E.  B.,  Dimcan- 
non,  Pa. — About  one  year  ago  I 
gave  credit  to  a  man  and  his  wife 
jointly  for  goods  to  the  amount  of 
$12.  During  the  same  month  a 
relative  of  this  family  died,  and 
the  wife  came  to  me  for  money  to 
buy  her  husband  a  suit  of  clothes 
to  attend  the  funeral.  I  gave  an 
order  to  one  of  our  stores  here 
for  $12.  After  doing  this  for 
them  they  turned  me  down  on 
both  the  bill  and  the  loan,  not 
paying  either  bill.  I  had  to  pay 
the  $12  for  the  suit  of  clothes.  I 
have  asked  them  several  times, 
but  they  refuse  to  pay  it.  They 
own  one  horse  and  wagon  and 
other  personal  property.  How 
can  I  collect  it? 

Answer. — If  either  of  these 
parties,  or  both  of  them  together, 
own  personal  property  in  excess 
of  the  exemption,  which  in  Penn¬ 
sylvania  is  $300,  you  can  collect 
by  a  suit  in  debt  before  a  Justice 
of  the  Peace.  If  they  own  less 
than  $300  you  are  helpless  so  far 
as  legal  action  is  concerned,  for 
there  is  nothing  in  what  you  say 
to  indicate  that  they  were  guilty 
of  any  criminal  act. 

Question:  L.  S.,  Trenton, 
N.  J. — I  read  in  your  department 
of  May  9,  1910,  that  Mr.  McAdll, 
a  California  merchant,  used  a 
form  of  a  notice  on  the  back  of 
his  order  slips  in  order  to  protect 
his  credits.  I  would  like  to  un¬ 
derstand  better  your  advice  to 
him — how  to  give  a  shorter  and 
more  easily  understood  notice  to 
the  customer. 

Answer. — A  plan  of  tying  up 
the  credit  customer  that  has  been 
found  to  work  well  everywhere 
is  to  have  both  husband  and  wife 
sign  the  following  form : — 

This  agreement,  made  this . 

day  of . 1909,  between  John 

Jones  (the  merchant),  party  of  the 

first  part,  and . (husband) 

and . (wife),  parties  of  the 

second  part,  witnesseth  : — 

That . (husband  or  wife, 

as  the  case  may  be)  covenants  and 
warrants  that . (he  or  she)  is 


the  sole  owner  of  the  personal  prop¬ 
erty  and  household  goods  now  on 

the  premises,  No . street, 

making  said  statement  of  ownership 
as  a  representation'  for  the  purpose 
of  obtaining  credit  from  the  party 
of  the  first  part. 

That  the  party  of  the  first  part, 
in  consideration  of  these  premises, 
agrees  to  extend  to  the  parties  of 
the  second  part,  credit  to  the  extent 
of  $ . per  week  (or  month). 

That  the  parties  of  the  second 
part,  in  consideration  of  the  said 
extension  of  credit,  which  they  here¬ 
by  accept,  agree  to  pay  all  bills  in¬ 
curred  for  merchandise  at  the  store 
of  the  party  of  the  first  part  not 
later  than . . . 

That  the  said  parties  of  the  sec¬ 
ond  part,  in  further  consideration 
as  above,  also  agree,  in  case  it  be¬ 
comes  necessary  for  the  party  of  the 
first  part  to  bring  any  action  by 
reason  of  any  violation  of  any  of 
the  within  covenants  by  the  parties 
of  the  second  part,  to  waive  all 
rights  of  exemption  which  they  may 
enjoy  under  the  Constitution  or  stat¬ 
utes  of  the  State  of .  and 

the  said  parties  of  the  second  part  do 
hereby  waive  all  exemption  rights 
as  aforesaid. 

In  Witness  Whereof,  the  parties 
have  hereunto  set  their  hands  and 

seals,  this . day  of . 

. [seal.] 

. [seal.] 

. *.  [seal.] 

Witnesses, 


Note. — Requests!  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Case  Against  Southern  Wholesale 
Grocers’  Association  Settled 
Out  of  Court. 

The  famous  C  1  a  b  a  u  g  h-Van 
Hoose  case,  the  action  against 
the  Southern  Wholesale  Grocers’ 
Association  for  conspiracy,  which 
was  tried  during  the  latter  part 
of  1968  in  the  Alabama  court,  has 
been  compromised.  The  litiga¬ 
tion,  which  proved  to  be  most 
sensational  and  interesting,  was 
settled  out  of  court  for  $10,- 
000.  The  Circuit  Court  docket 
for  Judge  A.  O.  Lane’s  di¬ 
vision,  under  date  of  January  21, 
1910,  shows  the  following  entry  in 
the  noted  grocery  suit,  in  which 
Hinton  G.  Clabaugh  was  the 
plaintiff  and  James  A.  Van  Hoose, 
as  president  of  the  Southern 


Wholesale  Grocers’  Association, 
was  the  defendant:  “Judgment 
by  consent  for  the  plaintiff  for 
$10,000.  Damages  remitted.” 


In  Bleached  Flour  Case  Federal 
Food  Law  Upheld. 

In  a  decision  in  a  bleached  flour 
case,  the  United  States  Court  of 
the  Des  Moines,  Iowa,  district 
last  Tuesday  upheld  the  Federal 
fo'od  law  and  the  methods  used  by 
the  Department  of  Agriculture  to 
enforce  it.  It  seems  that  the 
Government  seized  a  consignment 
of  bleached  flour  shipped  into 
Iowa.  Three  milling  concerns 
were  involved — the  Shawnee  Mill¬ 
ing  Co.  of  Kansas ;  the  Updyke 
Milling  Co.  of  Oklahoma,  and  the 
Western  Milling  Co.  These  con¬ 
cerns  asked  for  an  injunction 
against  the  food  officials  on  vari¬ 
ous  grounds,  but  they  were  re¬ 
fused  it  in  the  following  opinion : 

Several  of  the  States  within  the 
last  few  years  have  enacted  pure 
food  statutes.  Congress,  June  30, 
1906,  enacted  the  statute  in  question. 
All  these  statutes  were  enacted  to 
cure  evils  well-nigh  intolerable  that 
had  grown  up  during  this  age  of 
greed,  avarice  and  commercialism 
that  has  made  the  getting  of  money 
the  prime  object  of  life  with  so  many 
that  the  evils  were  such  that  much 
of  the  food  we  eat,  whether  meats 
of  any  kind,  including  fish  and  poul¬ 
try,  or  fruits  in  all  forms,  and 
breadstuffs,  were  so  adulterated  and 
“loaded”  or  “doctored”  as  to  deceive 
the  consumer.  And  the  same  was 
true  of  flavors  and  condiments.  The 
evil  as  to  confectionery  and  flavors 
and  extracts  was  as  great.  Still 
greater  was  the  evil  as  to  drugs  and 
medicines. 

In  fact,  the  evils  were  everywhere 
present  as  to  food  and  medicines 
and  other  things.  And  to  eliminate 
some  of  these  evils  and  to  enable 
the  purchasers  to  receive  what  they 
ordered  and  paid  for,  many  States 
passed  statutes  aimed  at  these 
frauds.  But  it  was  soon  found  that 
the  States,  in  some  instances,  were 
disposed  to  condone  as  to  some  ar¬ 
ticles  of  local  manufacture,  and  in 
many  other  instances  the  States 
were  powerless  to  work  out  a  remedy. 
Thereupon  Congress  acting  upon 
the  theory  that  the  evil  was  of  Na¬ 
tional  concern,  enacted  the  statute 
in  question. 

The  Secretary  of  Agriculture,  Mr. 
Wilson,  performed  his  duty,  both  in 
letter  and  spirit,  when  he  submitted 
the  question  as  to  flour  bleached  by 
nitrogen  peroxide  to  the  Board  of 
Food  and  Drug  Inspection.  And 
that  board,  the  Secretary  concurring, 
after  a  hearing  given  to  all  parties 
in  interest,  found  that  such  flour  is 
in  contravention  of  that  statute. 
Such  finding  is  not  binding  as 
against  the  parties  thus  bleaching 
flour.  But  it  is  conclusive  as  against 
all  criticism  for  making  the  seizures 
and  bringing  the  question  before  the 
courts  for  determination. 

Without  doubt,  if  this  legislation 
is  sustained,  it  is  because  of  that 
provision  of  the  Constitution  which 
provides  that  the  Congress  shall  have 
the  power  to  regulate  commerce 
among  the  several  States.  That  pro¬ 
vision  is  the  life  of  the  nation,  and 
to  adopt  which  was  the  great  con¬ 
cern  of  the  convention  of  1787. 
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“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 


This  Season’s  product  is 
finer  than  ever. 


The  price  remains  the  same. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


WHKI 


Write  for  Our 


Special  Intro¬ 
ductory  Offer 


Here’s  a  Summer 


JTT  We’ll  make  you  a  special  proposition, 
jU  carrying  a  special  profit,  to  get  HOOTON’S 
COCOA  selling  in  your  store.  It  pays  us  to  do 
this  because  once  started  the  quality  and  big 
money’s  worth  will  keep  it  selling  always.  Our 
ten-cent  can  is  the  biggest  First  Quality  can  at 
the  price;  our  half-pound  can  holds  two  and  a 
half  times  as  much  cocoa  but  sells  for  less  than 
two  and  a  half  times  ten  cents.  It  will  pay  you 
to  write  us  for  our  proposition. 


H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


a 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 


Delicatessen 


Specialty  for  You 


.  If  y°u  want  a  sausage  with  a  new  talking 
point  you  want  our  Lehigh  Sausage.  It  is  a  dry 
smoked  sausage,  seasoned  after  a  secret  of 
our  own. 

That’s  one  new  point — the  other  is  that 
the  sausage  is  just  as  good  hot  as  it  is  cold. 
Do  you  know  any  other  dry  smoked  sausaee 
that  that’s  true  of  ? 

We  re  pietty  well  known  in  our  territory 
and  when  we  say  we  slaughter  the  meat  for 
Lehigh  Sausage  it  means  something  to  every¬ 
body  who  knows  us. 

This  sausage  will  make  a  splendid  summer 
delicatessen  specialty. 


Arbogast  &  Bastian  Co. 


Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep 
and  Calves  ::  Pork  Packers  and  Provision  Dealers 


ALLENTOWN,  LEHIGH  COUNTY,  PA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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ever,  that  I  don’t  like  to  see  goods 
advertised  as  ‘‘good  catsup.”  If 
it  was  only  a  couple  more  ad¬ 
jectives,  it  would  pay  to  say 
more  than  that  about  the  article 
one  is  offering  for  sale.  Even 
“absolutely  pure”  would  have 
been  better  than  nothing.  Or 
“good  catsup — nothing  but  toma¬ 
toes  and  spices — 5  cents” ;  any¬ 
thing  to  take  the  thing  out  of  the 
curt  and  laconic.  One  of  the  best 
advertising  trainings  one  can 


Minersville,  Pa.,  April  20,  1910. 
Editor  “'Science  of  Advertising.” 

Dear  Sir  : — Inclosed  please  find 
copy  of  advertisement  that  I  am  run¬ 
ning  in  our  town  paper  every  week, 
changing  it  weekly. 

Please  let  me  know  how  it  meas¬ 
ures  up.  Yours  truly, 

Arthur  Jones. 

The  advertisement  inclosed 
measured  about  eight  inches 
double  column  and  is  here  repro¬ 
duced  about  one-fourth  reduced : 


like  to  see  an  advertisement  run 
in  together  like  this.  Incidentally 
as  I  read  this  over  I  note  some 
typographical  errors  such  as 
“scare”  for  “scarce”  in  the  next 
to  the  last  line. 

*  *  * 

This  is  pretty  good  advertising, 
however.  The  only  thing  I  would 
criticise  with  any  severity  is  the 


A  FEW  SNAPS 


A  FEW  SNAPS 

You  have  been  looking  for  Lima  Beans  at  4  lbs. 
for  25c,  we  have  them. 

Nice  Dried  Peaches,  3  lbs.  25c. 

•» 

Did  you  try  those  Seedless  Raisins,  5  lbs.  25c., 
we  are  selling  lots  of  them. 

Also  those  Prunes,  6c.  lb.  or  5  lbs.  25c. 

Larger  Prunes  3  lbs.  for  25c. 

Not  A  Seed  Raisins  3  pkgs.  25c. 

We  have  a  dandy  Rice  5  lbs.  25c. 


You  have  been  looking  for  Lima  Beans  ac  4  tt>s.  lor  25c, 
we  have  them. 

NiceMried  Peaches,  3  lbs  25e. 

Did  you  try  those  Seedless  Raisins,  5  tbs.  25c.,  wo  are 
selling  lots  of  them. 

Also  those  Prunes,  Cc.  lb  or  5  tbs  25c. 

Larger  Primes  3  “  “ 

Not  A  Seed  Raisins  3  pkgs  25c 

We  have  a  dandy  Rice  5  tbs  26c 

Another  chance  this  week  to  get  those  good  value  Can¬ 
ned  goods  at  3  for  25c.  all  one  kind  or  mixed.  Corn, 
Peas  and  Tomatoes. 

Have  you  tried  Libby’s  Cottage  Beef*  We  sell  it  in  1 
and  2  lb  Tins,  it  is  fine  to  help  out  the  meat  bill,  17c 
and  30c.  Can. 

Green  Peas  10c  qt. 

Ginger  Suaps  —  6c.  tb. 

Reading  Pretzels,  fine  12c  box. 

Good  Catsup,  5c.  bottle 

Better  “  10c  “ 

Sweet  &  Sour  Pickles  10c  “ 

All  the  health  magazines,  say  eat  less  meat,  and  more 
fish,  eggs  and  cereals.  We  have  these. 

Norway  Mackerel  5c.  each  and  no  apology  to  make  for 
the  size  or  the  quality,  same  of  the  larger  ones,  at  16c 
and  20c. 

Sardines,  in  oil  7  cans  25c. 

Salmon,  tine  quality,  flat  13c.  Can. 

Perhaps  you  are  not  through  house- cleaning  yet  if  uot, 
just  look  at  these. 

Washing  Soda  4  lbs.  5c. 

Good  Yellow  Soap  7  pieces  26c. 

Sand  Soap  2  “  5c 

Dutch  Cleanser  10c  pkg. 

Clothes  Pins  4  doz.  5c. 

These  warm  days  make  you  think  of  thin  material  for 
Summer  wear,  we  haye  a  nice  line  of  White  Goods, 
in  Flaxons,  Lawns,  etc  also  a  large  line  ot  laces  ami 
embroideries  to  trim  them;  also  fine  pearl  buttons,  wo 
sold  a  good  many  buttons  since  we  advertised  them. 
Yon  are  chauging  from  hlaukets  to  sheets,  try  us  on 
ready  made  sheets. 

Good  Cheese  is  gettiug  scare,  we  have  some  in  stock. 
Also  good  Butter,  and  that  20c  Coffee. 


Another  chance  this  week  to  get  those  good 
value  Canned  goods  at  3  for  25c.  all  one  kind 
or  mixed.  Corn,  Peas  and  Tomatoes. 


This  opens  the  text  up  and 
gives  it  a  cleaner  look,  to  my 
mind.  Or  the  dash  could  have 
been  a  little  longer  and  could 
have  been  placed  at  the  begin¬ 
ning,  like  this : — 


have  is  a  little  cultivation  in  the 
use  of  adjectives.  Where  one  is 
cramped  for  space,  the  use  of  the 
right  adjective  will  often  tell  the 
whole  story.  For  example,  with¬ 
out  any  special  thought  I  have 


A  FEW  SNAPS 


You  have  been  looking  for  Lima  Beans  at  4  lbs. 
for  25c,  we  have  them. 


Nice  Dried  Peaches,  3  lbs.  25c. 

Did  you  try  those  Seedless  Raisins,  5  lbs.  25c., 
we  are  selling  lots  of  them. 

Also  those  Prunes,  6c.  lb.  or  5  lbs.  25c. 


Larger  Prunes 


3  lbs.  for  25c. 


Not  A  Seed  Raisins 


3  pkgs.  25c. 


Arthur  Jones 


Some  advertising  wiseacres  say 
this  style  of  display  can  always 
be  depended  on  to  be  read  be¬ 
cause  it  is  unusual.  Personally 
I  am  a  little  afraid  of  it ;  I  don’t 


display — I  do  think  that  could 
have  been  improved.  One  way 
to  improve  it  would  have  been  to 
put  a  short  dash  between  the 
paragraphs,  like  this  : — 


Mr.  Jones  has  dished  his  mat¬ 
ter  up  pretty  well.  There  is  some¬ 
thing — well,  let  me  call  it 
friendly,  about  the  text  which 
appeals  to  me.  I  confess,  how- 


taken  three  lines  of  this  adver¬ 
tisement  and  added  to  each  an 
adjective.  In  the  original  they 
said  nothing  but  the  name  of  the 
article  and  the  price : — 


Sand  Soap,  thorough . 2  for  5  cents 

Dutch  Cleanser,  invincible  .  .  10  cents  package 
Clothes  Pins,  dependable  ....  4  dozen  5  cents 


would  you  UKe  to  have  a  scale  like  this,  or  a  good  counter, 
or  a  gold  watch,  or  a  diamond  pin,  ABSOLUTELY  FREE 
You  can  get  either,  or  all  of  them  or  anything  else  you  may  need 
for  your  store  or  your  home,  by  pushing  the  goods  which  bring 
you  “HAMILTON  BONDS.”  We  only  sell  them  to  manufac¬ 
turers  whose  goods  are  known  to  you  and  your  customers,  on 
which  you  make  a  good  profit. 

Write  us  and  we  will  tell  you  how  to  refurnish  your  house 
or  your  store  without  spending  money  to  do  it. 


Guaranteed  Resources  $1,000,000 

WEST  32D  S  O1 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


1ST, 
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I  don’t  know  how  it  strikes  you,  j 
but  to  me  even  this  slight  indi¬ 
cation  of  what  the  seller  claims 
for  the  goods  is  a  strengthening 
element. 

*  *  * 

Nashville,  Tenn.,  May  X,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — Can  a  retail  grocer  on 
the  outskirts  of  a  fair-sized  city  adver¬ 
tise  in  the  local  dailies  and  expect 
to  get  any  business  from  it?  I  have 
been  considering  this  move  for  some 
time,  but  am  a  little  dubious  about 
it,  as  it  is  expensive. 

Yours  truly, 

R.  E.  Trout. 

As  a  rule  he  cannot,  in  my 
opinion.  If  he  has  anything  spe¬ 
cial  to  offer,  he  might,  but  if  he 
advertises  simply  the  same  goods 
that  other  grocers  offer,  at  about 
the  same  prices,  he  will  almost 
certainly  get  no  results  outside 
of  his  own  territory,  if  there.  I 
once  knew  a  retail  grocer  in  the 
extreme  suburbs  of  a  city  much 
larger  than  Nashville  who  built 
up  a  really  large  business  by  ad¬ 
vertising  a  particularly  fine  honey 
in  the  local  dailies.  Of  course 
he  helped  himself  out  by  having 
a  telephone  and  delivering  any¬ 
where  in  the  city.  The  trouble 
with  a  neighborhood  grocer  ad¬ 
vertising  in  a  daily  that  circulates 
not  only  in  every  part  of  the  city 
but  outside,  is  that  he  is  paying 
for  so  much  waste  circulation. 
He  cannot  possibly  induce  the 
larger  percentage  of  the  readers 
of  the  paper  to  trade  with  him, 
unless,  as  I  have  said,  he  has 
something  special  to  offer. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


New  Jersey  Will  Not  Bring  Meat 
Packers  Bast  for  Trial. 

Governor  Fort,  of  New  Jersey, 
last  week  refused  the  request  of 
Prosecutor  Garven,  of  Hudson 
County,  for  a  requisition  upon  the 
Governor  of  Illinois  for  the  extra¬ 
dition  of  J.  Ogden  Armour,  a 
director  of  the  National  Packing 
Co.,  who  is  under  indictment  in 
Hudson  County,  with  other 
officers  and  directors  of  packing 
companies,  on  a  charge  of  con¬ 
spiracy  to  unlawfully  enhance  the 
cost  of  meat  through  the  creation 


of  an  artificial  scarcity.  The 
Governor  points  out  first  of  all 
that  in  order  for  extradition 
papers  to  be  asked  for  it  was 
necessary  that  the  person  whose 
extradition  was  desired  be  a  fugi¬ 
tive  from  justice,  and  further,  that 
it  was  essential  that  the  accused 
person  was  in  fact  in  the  State  of 
New  Jersey  at  the  time  of  the 
commission  of  the  alleged  offense. 
The  Governor  says  that  the  only 
evidence  before  him  of  the  pres¬ 
ence  in  New  Jersey  of  Mr.  Ar¬ 
mour  at  or  about  the  time  of  the 
commission  of  the  alleged  offense 
was  his  presence  in  Hoboken  in 
March,  1908,  to  take  passage  from 
that  city  to  Europe,  and  again  in 
June,  1909,  upon  his  return  from 
Europe.  There  are  other  appli¬ 
cations  pending  before  Governor 
Fort  for  the  extradition  of  other 
men  connected  with  the  meat 
packing  companies  in  the  West. 


More  Brands  Found  Illegal. 

Government  Successfully  Prosecutes 
Several  More  Food  Products  Under 
Federal  Food  Law.  Macaroni,  Flour, 
Extract,  etc.,  Under  the  Ban. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  dur¬ 
ing  the  week  the  details  of  some 
few  additional  cases  just  con¬ 
cluded  under  the  Federal  food 
law.  The  facts  in  each  follow : — 

Judgment  No.  243 — Adulteration 
and  Misbranding  of  Vinegar. 

On  or  about  March  26,  1909,  the 
Keller-Lorenz  Co.,  of  Spokane, 
Wash.,  shipped  from  Spokane, 
Wash.,  to  Sand  Point,  Idaho,  a 
consignment  of  a  food  product  la¬ 
beled  “Apple  Cider  Vinegar.” 
Samples  from  this  shipment  were 
procured  and  analyzed  by  the  Bu¬ 
reau  of  Chemistry,  United  States 
Department  of  Agriculture,  and  as 
the  findings  of  the  analyst  and  re¬ 
port  thereon  indicated  that  the  prod¬ 
uct  was  adulterated  and  misbranded, 
because  an  imitation  cider  vinegar 
composed  in  part  of  dilute  acetic 
acid  and  artificially  colored  in  a 
manner  to  conceal  its  inferiority 
had  been  substituted  in  part  for 
cider  vinegar,  and  misbranded  with¬ 
in  the  meaning  of  the  act,  because 
it  was  labeled  “high-grade  apple 
cider  vinegar.”  The  defendant  plead 
guilty  and  was  fined  $10. 

Judgment  No.  254 — Adulteration 
of  Molasses. 

On  or  about  January  13,  1910,  the 
Philadelphia  Horse  and  Cattle  Mo¬ 
lasses  Co.,  Philadelphia,  Pa.,  shipped 
from  the  State  of  Pennsylvania  into 
the  District  of  Columbia  54  barrels 
of  a  food  product  known  as  mo¬ 
lasses.  Analysis  of  samples  of  this 
product  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  showed  it  to  be 
adulterated,  because  the  said  54 
barrels  and  each  of  them  contained 
a  substance,  water,  which  had  been 
mixed  with  the  contents  of  the  bar¬ 
rel  so  as  to  reduce,  lower  and  in¬ 
juriously  affect  the  quality  and 
strength  of  the  product  and 


praying  seizure,  condemnation  and 
forfeiture.  The  owners  agreed  to 
label  the  goods  legally  and  reclaimed 
them  under  bond. 

Judgment  No.  263 — Adulteration 
and  Misbranding  of  Buck¬ 
wheat  Flour. 

On  or  about  January  16,  1908,  Wil¬ 
liam  H.  Harrison,  doing  business  un¬ 
der  the  name  of  W.  H.  Harrison 
&  Co.,  of  Cincinnati,  Ohio,  shipped 
from  Cincinnati,  Ohio,  to  Bedford, 
Ind.  a  consignment  of  a  food  prod¬ 
uct  labeled  “Harrison’s  Prepared 
Self-Raising  Buckwheat  Flour.  W. 
H.  Harrison  &  Co.,  15-17-19  E.  Sec¬ 
ond  Street,  Cincinnati,  Ohio.”  Sam¬ 
ples  from  this  shipment  were  pro¬ 
cured  and  analyzed  by  the  Bureau 
of  Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  and  as  the  find¬ 
ings  of  the  analyst  and  report  there¬ 
on  indicated  that  the  product  was 
adulterated  and  misbranded  within 
the  meaning  of  the  Food  and  Drugs 
Act  of  June  30,  1906,  in  that  a  sub¬ 
stance,  graham  flour,  was  substituted 
in  part  for  the  genuine  food  product, 
and  further,  in  that  graham  flour 
had  been  mixed  and  packed  with  the 
said  article  so  as  to  reduce  and 
lower  its  quality  and  strength,  and 
was  misbranded,  in  that  it  was  la¬ 
beled  “Prepared  Self-Raising  Buck¬ 
wheat  Flour,”  which  statement 
would  give  the  impression  that  the 
article  was  composed  of  buckwheat 
flour  and  leavening  material,  where¬ 
as,  in  fact,  it  was  composed  of  buck¬ 
wheat  flour  and  other  wheat  prod¬ 
ucts.  On  March  3,  1910,  the  said  de¬ 
fendant  entered  a  plea  of  nolo  con- 
tendre,  and  the  court  imposed  upon 
him  a  fine  of  $5. 

Judgment  No.  262. — Misbranding 
Macaroni. 

On  or  about  December  16,  1909, 
February  10,  1910,  and  January  21, 
1910,  V.  Viviano  &  Bros.,  of  St. 
Louis,  Mo.,  shipped  from  the  State 
of  Missouri  into  the  State  of  Illinois 
consignments  consisting  of  1,850 
boxes,  1,950  boxes  and  1,700  boxes 
of  macaroni,  respectively.  Examina¬ 
tion  of  samples  of  these  shipments 
made  in  the  Bureau  of  Chemistry, 
United  States  Department  of 
Agriculture,  showed  them  to  be 
misbranded,  in  that  each  pack¬ 
age  was  labeled  “La  Regina  V 
B  Artificial  Coloring  Spaghetti  Marca 
di  Frabbrica  Register  Trade  Marke,” 
together  with  pictorial  representa¬ 
tions  and  designs,  which  tended  to 
give  the  impression  that  the  prod¬ 
uct  was  manufactured  and  prepared 
for  shipment  in  a  foreign  country, 
to  wit,  Italy,  whereas,  in  fact,  it 
was  not  a  foreign  product,  but  man¬ 
ufactured  in  St.  Louis,  Mo.,  and 
praying  seizure,  condemnation  and 
forfeiture.  The  court  required  the 
claimants  to  file  a  bond. 

Judgment  No.  259. — Adulteration 
and  Misbranding  of  Lemon 
Extract. 

On  or  about  July  14,  1908,  The  J. 
S.  Campbell  Co.,  of  Ogden,  Utah, 
shipped  from  Ogden,  Utah,  to  Pres¬ 
ton,  Idaho,  a  consignment  of  a  food 
product  labeled:  “Lemon  Flavoring 
Contains  approximately  2  per  cent. 
Oil  of  Lemon  Coloring  Tumeric 
For  Flavoring  Ice  Cream,  Custards 
and  Pastry  Prepared  by  William 
Driver  &  Son  Drug  Co.,  Ogden, 
Utah.”  Samples  from  this  shipment 
were  procured  and  analyzed  in  the 
Bureau  of  Chemistry,  United  States 
Department  of  Agriculture,  and  as 
the  findings  of  the  analyst  and  re¬ 
port  thereon  indicated  that  the  prod¬ 
uct  was  adulterated  and  misbranded, 
because  a  highly  dilute  turpeneless 
lemon  extract,  artificially  colored 
with  coal  tar  dye  in  a  manner  to  con¬ 
ceal  its  inferiority,  had  been  sub¬ 
stituted  in  whole  or  in  part  for  the 
genuine  article ;  and  was  misbranded 


in  that  it  was  labeled  “Lemon  Fla¬ 
voring  Contains  approximately  2 
Per  Cent.  Oil  of  Lemon  Coloring 
tumeric,”  whereas,  in  fact,  it  con¬ 
tained  no  oil  of  lemon  or  tumeric, 
but  a  highly  dilute  terpeneless  lemon 
extract,  artificially  colored  with  a 
coal  tar  dye.  On  February  7,  1910, 
said  defendant  entered  a  plea  of 
guilty  and  the  court  imposed  upon 
it  a  fine  of  $20. 


Under  German  Parcels  Post 
Butter  and  Egg  Farmers  Mail 
Consumers  Direct. 


A  New  View  of  the  Result  of  Parcels 
Post.  In  Germany  Butter,  Eggs, Vege¬ 
tables  and  Flowers  Are  Sent  to  City 
Consumers  by  Mail. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

May  12,  1910. 

Apropos  of  the  bill  now  pend¬ 
ing  in  Congress  to  open  the  mails 
to  parcels  at  a  much  reduced  rate, 
which  bill  is  favored  by  the  mail¬ 
order  houses  and  a  large  class  of 
consumers,  and  opposed  by  all 
organizations  of  merchants,  some 
information  obtained  during  the 
week  regarding  the  workings  of 
parcels  post  in  Germany  may  be 
of  interest. 

It  appears  that  in  Germany  the 
people  of  the  small  towns  and  the 
farming  population  ship  to  the 
cities  their  butter,  eggs,  vege¬ 
tables  and  flowers  to  actual  con¬ 
sumers,  thus  competing  directly 
with  the  retail  provisioning 
establishments  of  every  city. 
Thousands  of  Hamburg  fami¬ 
lies  probably  receive  their  daily 
pat  of  fresh  butter  from  the 
parcels  postman,  whose  exist¬ 
ence  renders  it  possible  for  the 
farmer  in  Mecklenburg  to 
visit  the  city  once  a  year  for 
finding  customers,  returning 
to  his  home  with  the  knowledge 
that  his  trade  will  be  served  just 
as  conscientiously  as  though  he 
were  located  in  the  heart  of  Ham¬ 
burg. 

The  rates  charged  by  the  Ger¬ 
man  Government  for  the  ship¬ 
ment  of  parcels  within  its  own 
territory  and  to  Austria,  which 
have  been  effective  since  1873, 
vary  according  to  the  length  of 
the  haul.  In  France  an  unvary¬ 
ing  rate  is  charged,  whether  the 
parcel  be  transported  one  mile  or 
600  miles.  Within  tbe  limits  of 
Germany  and  Austria  the  rate 
charged  for  transporting  a  parcel 
not  exceeding  11.02  pounds  in 
weight  a  distance  of  46.6  miles, 
which  constitutes  Zone  I,  is 
$0,059.  Holt. 
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FLEISCHMANN’S 

COMPRESSES  YEAST 

HAS  NO  EQUAL 


HIGHEST  IN  HONORS 


Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

Registered^  AMERICA 

V.  3.  Fat.  OIL 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


MANY  aROCERS 

Find  it  pay*  them  to  read  the 
“rood  staff”  in 

The  Advertising  Werid 

Columbus.  Ohio 

«r  tear  mtki'  trial  far  IS  e»ti 


Bouillon  Capsule 

1 1  GO 

© 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 

Beef  Bouillon,  Beef 

Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

PACKED  ALSO  IN  2-POUND  CARTONS 


A  LOT  TO  MOVE 
FOR  THE  MONEY 

djf  Go  look  at  that  bulky  barrel  of  granulated  sugar  in 
your  back  room  and  roughly  calculate  how  much 

you  re  going  to  make  on  it,  after  business  expenses  are 
paid. 

<Jf  A  lot  of  weight  to  move  for  the  money,  isn’t  it? 

dj  If  none  of  the  sugar  in  that  barrel  was  going  to 
be  given  away,  it  wouldn’t  be  so  bad,  but  bulk  sugar 
always  means  part  given  away  in  “good  measure.” 
You  can  t  cut  this  out  on  bulk  sugar  but  you  can  on 
Franklin  Carton  Sug'ar.  In  fact,  we’ve  cut  it  out 
for  you,  you  sell  the  same  weight  that  you  pay  for. 
A  profit  on  Franklin  Carton  Sugar  which  will  pay 
you  well,  would  hardly  be  cost  on  bulk  sugar,  owing 
both  to  the  overweight  and  the  much  greater  cost  of 
handling.  Franklin  Carton  Sugar  costs  next  to 
nothing  to  handle. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25. 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 


WHY  ^JLJi 
should  you 
recommend 
it? 

Just  read 
this  and  y? 
you’ll  see.  * 

MINUTE  GELATINE 

(PLAIN) 

IS  made  of  the  purest  gelatine  that  can 
be  bought.  A  jelly  made  from  it  is  the 
clearest  and  firmest  possible.  You 
don’1  have  to  soak  it  like  other  kinds. 
It  dissolves  in  less  than  a  minute  in 
boiling  water  or  milk.  Each  package 
has  four  envelopes,  each  of  which  holds 
just  enough  to  make  a  pint  of  jelly. 
This  changes  guess  work  to  a  certainty. 

A  regular  package  makes  a  full  half=> 
gallon.  No  standard  package  makes 
any  more.  We  refund  the  purchase 
price  to  any  dissatisfied  customer.  You 
sell  It  at  two  packages  for  25?  and 
make  36%  on  the  cost.  Doesn’t  all 
this  answer  your  question? 

If  y°“  want  to  try  MINUTE  GELA- 
I INE  (PLAIN)  yourself,  we’ll  send  you 
a  package  free.  Give  us  your  jobber’s 
name  and  the  package  is  yours. 

MINUTE  TAPIOCA  CO., 
c02  VV.  Main  St.,  Orange,  Mass. 


There’s  a 
Hamilton 
Bond  in  This 


You  know  the  Hamilton  Bond 
premium  plan  which  is  being  adver¬ 
tised  in  i lie  “Grocery  World  and 
General  Merchant.’’  It  is  the  lat¬ 
est  and  without  doubt  the  best  pre¬ 
mium  plan  extant. 

Hamilton  Bonds  are  packed  witli 
Sunshine  Blue.  This  adds  another 
exclusive  point  to  the  two  that  Sun¬ 
shine  Blue  already  had.  You  will 
remember  that  we  guarantee  it  to 
be  absolutely  soluble — this  makes 
such  a  difference  to  the  washing — 
and  we  have  packed  it  in  a  new 
and  mighty  handy  box. 

We  will  give  you  one  dozen  Sun¬ 
shine  Blue  Iree  if  you  order  within 
thirty  days.  Even  without  the  free 
dozen  Sunshine  Blue  you  can  make 
over  50  per  cent,  profit,  but  with 
the  dozen  you  make  $1.65  on 
an  investment  of  $3.60. 

Write  for  sample  and  have  your 
wife  try  Sunshine  Blue. 


Zonol  Products  Co. 

H6  John  Street 
NEW  YORK  CITY 
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1  THE  GROCERY  MARKETS 

r 


Tea. 

The  tea  market  remains  un¬ 
changed,  steady,  but  very  quiet. 
The  market  for  new  Japans  and 
Formosas  have  opened  on  the 
other  side,  both  about  i  cent  per 
pound  above  last  year’s  opening. 
Short  stocks  on  this  side  and  the 
expectation  of  a  consequent  good 
demand  seems  to  be  the  main  rea¬ 
son.  In  the  case  of  Japans,  the 
early  teas  show  better  quality, 
which  has  something  to  do  with 
the  higher  price.  Spot  teas  show 
no  change  whatever  and  only  a 
limited  demand  for  immediate 
wants. 

Coffee. 

The  coffee  market  has  devel¬ 
oped  sonmwhat  better  feeling 
during  the  week.  Good  roasting 
Santos  coffees  are  a  trifle  stronger, 
though  not  quotably  so.  The  de¬ 
mand  seems  to  be  a  little  more 
active,  though  by  no  means  what 
■  the  trade  would  like  to  see  it. 
Mild  coffees  are  considered  rather 
cheap,  but  the  demand  seems 
•  somewhat  slack.  No  change  has 
occurred  during  the  week.  Java 
and  Mocha  are  unchanged  and 
quiet. 

Sugar. 

Refined  sugar  shows  no  change 
for  the  week,  but  raws  are  firmer. 
The  European  market  is  stronger, 
due  largely  to  speculation.  Re¬ 
fined  sugar  is  not  showing  the 
demand  it  would  show  if  the 
weather  was  seasonably  warm. 

Syrup  and  Molasses. 

Corn  has  advanced  several 
cents  per  bushel  during  the 
week,  but  at  this  writing  there 
has  been  no  corresponding  ad¬ 
vance  in  glucose.  Compound 
syrup  is  in  fair  demand,  due  to 
the  cool  weather,  prices  remain¬ 
ing  unchanged.  Sugar  syrup  is 
in  fair  export  demand,  but  light 
demand  for  home  trade.  Prices 
are  unchanged.  Molasses  quiet 
and  unchanged. 

Fish. 

Mackerel  continues  dull  and 
weak.  The  trade  do  not  seem  in¬ 
terested.  Cod,  hake  and  had¬ 
dock  are  unchanged  and  in  quiet 
demand.  Domestic  sardines  re¬ 
main  unchanged  on  the  basis  of 
the  last  quotation.  The  feeling 
among  the  packers  as  to  future 


sardines  is  strong.  Some  are 
quoting  $2.85  for  quarter  oils 
f.  o.  b.,  although  they  can  be 
bought  from  other  packers  for 
$2.75.  The  demand  at  any  price, 
however,  is  light,  as  buyers  dis¬ 
trust  the  sardine  market.  Im¬ 
ported  sardines  are  quiet  and  un¬ 
changed.  Salmon  is  strong  on 
spot  and  scarce.  The  demand  is 
good  considering  conditions.  No 
prices  on  new  salmon,  have  been 
named  as  yet. 

Canned  Goods. 

The  tomato  market  shows  but 
little  change  for  the  week.  There 
is  a  light  demand  for  spot  goods 
around  62^2  cents  county.  Fu¬ 
tures  also  show  a  light  demand 
without  change  as  to  quotations. 
There  is  a  good  demand  for  corn, 
particularly  cheap  grades,  which 
are  in  low  supply.  Future  corn 
is  quiet  and  unchanged.,  Cheap 
spot  peas  are  also  wanted,  but 
are  scarce.  Future  peas  quiet; 
demand  nearly  over.  New  York 
State  gallon  apples  are  still  being 
held  on  the  basis  quoted  last 
week — $2.75  for  gallons.  It  de¬ 
veloped  during  the  week,  how¬ 
ever,  that  the  news  of  crop  dam¬ 
age  in  the  West,  on  which  the 
New  York  State  market  ad¬ 
vanced,  was  greatly  exaggerated. 
No  prices  have  been  named  on 
new  peaches  as  yet;  spot  peaches 
dull  and  unchanged.  California 
canned  goods  on  spot  are  un¬ 
changed  ;  future  prices  not  yet 
named.  Small  Baltimore  canned 
goods  quiet  at  ruling  quotations. 

Dried  Fruits. 

Spot  prunes,  as  to  some  sizes, 
are  higher.  Medium  sizes  are 
quoted  about  J4  cent  up.  Large 
sizes  show  a  better  demand,  but 
no  higher  price,  and  small  sizes 
are  unchanged  throughout.  They 
are  relatively  scarce.  Future 
prunes  are  still  held  at  the  open¬ 
ing  price  of  3j4-cent  basis  noted 
last  week,  but  there  are  rumors 
of  sales  in  New  York  at  3  cents, 
and  it  seems  to  be  generally  ex¬ 
pected  that  3^2  cents  will  not 
hold.  Apricots  are  unchanged 
and  in  light  demand.  Raisins 
show  some  slight  improvement  as 
to  demand ;  not  at  all  as  to  price. 
Currants  quiet  and  unchanged. 
Citron  is  selling  fairly  well  for 


future  delivery  at  unchanged 
prices. 

Beans  and  Peas. 

Domestic  pea  beans  are  quoted 
higher — $2.33 — the  main  reason 
being  small  spot  stocks.  Never¬ 
theless  occasional  secondary  hold¬ 
ers  will  sell  at  the  old  price  of 
$2.20.  Imported  pea  beans  are 
quoted  up  to  $2.20,  and  show  fair 
demand.  Domestic  marrows  are 
unchanged  and  firm.  California 
limas  are  about  exhausted  on  spot, 
and  all  purchases  made  on  the 
coast,  if  they  come  by  rail,  will 
bring  15  to  20  points  higher  than 
the  recent  spot  sales.  The  de¬ 
mand  is  fair.'  Green  and  Scotch 
peas  are  feeling  a  little  better, 
though  they  show  no  advance. 
Yellow  split  peas  are  unchanged 
and  in  fair  demand. 

Butter. 

The  receipts  of  butter  show 
considerable  increase  in  volume. 
The  quality  also  shows  some 
grass  flavor  and  much  improve¬ 
ment.  The  market  is  steady 
throughout  at  present  quotations. 
There  is  likely,  however,  to  be  a 
further  increase  in  the  make  and 
slightly  lower  prices.  The  con¬ 
sumptive  demand  is  very  good. 

Eggs. 

The  receipts  of  eggs  continue 
liberal,  but  the  market  is  steady 
on  the  present  basis.  The  qual¬ 
ity  of  the  eggs  now  arriving  is  fine 
and  the  demand  both  for  specula¬ 
tion  and  consumption  is  very 
good.  A  continued  good  demand 
is  looked  for  and  a  fairly  liberal 
supply. 

Cheese. 

Receipts  of  new  cheese  are 
gradually  increasing,  as  is  also 
the  consumptive  demand.  The 
current  receipts  of  cheese  show 
good  quality  for  the  season,  and 
the  market  is  firm  at  y2  cent  per 
pound  advance.  The  make  is 
likely  to  still  further  increase  as 
the  season  advances,  and  the  con¬ 
sumptive  demand  will  also  ad¬ 
vance  as  the  weather  warms.  No 
radical  change  in  prices  is  ex¬ 
pected  in  the  near  future. 

Provisions. 

The  consumptive  demand  for 
all  smoked  meats  is  very  dull. 
Prices  are  still  above  normal,  and 
stocks  are  reported  light.  Pure 


and  compound  lard  are  reported 
steady  and  unchanged,  with  a  fair 
consumptive  demand.  Barrel 
pork,  dried  beef  and  canned  meats 
are  dull  and  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  is  fairly  steady, 
with  no  special  features  to  report. 
Foreign  markets  have  fluctuated 
some  little. 

Peppers. — Shipments  from  the 
East  are  again  small.  It  is  ex¬ 
pected  that  the  supply  for  Janu¬ 
ary  1st  will  be  far  short  of  nor¬ 
mal.  Prices  are  generally  un¬ 
changed  ;  market,  however,  clos-' 
ing  firm. 

Red  Peppers. — Market  is  rather 
firm  and  the  demand  appears  to 
be  improving. 

Cloves  in  fairly  good  demand 
at  unchanged  prices. 

Pimento  (Allspice). — The  mar¬ 
ket  is  exceedingly  firm  and  the 
tendency  seems  to  be  upward. 
The  demand  is  on  the  increase. 

Mace  unchanged  during  the 
week.  Good  grades  are  scarce  at 
firm  prices. 

Nutmegs  very  steady  but  un¬ 
changed.  Present  values  are  ex¬ 
ceedingly  low. 

Cassias. — Fligher  prices  quoted 
to  arrive,  which  are  above  spot 
values. 

Gingers  in  fair  demand  at  firm 
prices. 

Tapioca. — Spot  stocks  are  firm. 
Futures  are  quoted  at  very  much 
higher  figures. 

Seeds  very  steady  and  in  good 
demand  without  any  changes  to 
note.  Seeds  for  pickling  purposes 
beginning  to  move  in  a  most  satis¬ 
factory  way. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Strawberries  are  gradually 
working  North,  and  a  few  are  al¬ 
ready  in  market  from  Delaware. 
The  bulk  of  the  receipts,  however, 
are  from  Eastern  Shore,  Maryland 
and  Virginia.  The  market  ranges 
from  9  to  16  cents.  The  heavy 
summer  demand  has  not  yet 
opened,  on  account  of  cool 
weather. 

The  first  receipts  of  Florida 
peaches  are  expected  almost  any 
day. 

The  first  watermelons  are  in 
market,  hailing  from  New  Or¬ 
leans.  They  were  very  poor  and 
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so  few  as  to  be  hardly  quotable. 
Florida  watermelons  should  be 
along  soon. 

» 

Florida  tomatoes  are  doing  bet¬ 
ter,  being  now  quoted  at  $2.50  to 
$2.75.  The  quality  is  fair  and  the 
demand  moderate.  All  the  to¬ 
matoes  in  market  are  from  Flor¬ 
ida. 

Virginia  sends  the  first  white 
oxheart  cherries  North  that  the 
market  has  seen.  They  sold  at 
30  cents.  Pie  cherries  should  be 
in  shortly ;  the  crop  has  been 
damaged  by  the  cold  somewhat. 

Asparagus  shows  an  advance 
during  the  week  of  about  5  cents. 
All  the  receipts  are  from  nearby, 
and  the  range  is  18  to  40  cents. 
The  demand  is  good. 

New  Florida  potatoes  about 
hold  their  own — $3.50  to  $3.75 
per  barrel.  Bermudas  are  about 
done.  The  demand  is  good. 

Charleston  cabbage  is  about 
done.  Supplies  are  now  coming 
from  Virginia  and  average  $1.50 
per  barrel.  Charleston  has  had 
the  poorest  cabbage  crop  in  years. 


Associated  Press  Defends  Poisoned 
Canned  Goods  Report. 

Bel  Air,  Md.,  May  9,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  enclose  here¬ 
with  concluding  correspondence 
between  Mr.  Charles  T.  Thomp¬ 
son,  superintendent  of  the  Asso¬ 
ciated  Press,  and  ourselves. 

Yours  very  truly, 

Frank  E.  Gorrell, 

Secretary. 

It  will  be  remembered  that  the 
National  Canners’  Association 
called  down  the  Associated  Press 
for  dispatching  over  the  country 
an  item  that  several  people  had 
died  from  eating  bad  canned 
goods..  One  of  the  objections  was 
that  there  is  no  such  place  as 
“Sawtelle,  Col.,”  the  supposed 


scene  of  the  tragedy,  and  another 
objection  was  the  use  of  the  word 
“canned”  when  the  Canners’  As¬ 
sociation  said  the  goods  were 
really  preserved.  The  reply  of 
the  Associated  Press  is  as  fol¬ 
lows  : — 

THE  ASSOCIATED  PRESS. 

April  30,  1910. 
Frank  E.  Gorrell,  Esq., 

Secretary  National  Canners’  Asso¬ 
ciation, 

Bel  Air,  Md. 

Dear  Sir : — I  beg  to  acknowledge 
the  receipt  of  yours  of  the  18th  inst., 
with  inclosure.  Both  ,have  been 
carefully  noted  and  the  latter  is 
herewith  returned  in  accordance 
with  your  request. 

We  thank  you  for  the  information 
conveyed,,  as  we  are  always  glad  to 
be  advised  concerning  any  seeming 
inaccuracy  in  our  reports.  We  feel 
obliged  to  call  your  attention,  how¬ 
ever,  to  the  concluding  sentences  of 
your  inclosure,  which  appeared  to  us 


as  unnecessary  and  personally  offen¬ 
sive,  and  not  warranted  by  facts,  in 
stating  that  there  was  “delibertae 
duplicity  and  falsification.”  There 
was  certainly  no  deliberate  action  as 
this.  If  there  was  an  error  in  one 
of  the  details  of  our  item,  it  was 
an  unintentional  one,  and  not  due 
to  any  deliberate  purpose  of  misstat¬ 
ing  the  facts. 

Jnquiry  shows  that  the  item  was 
originally  dated  Sawtelle,  Cal.,  but 
was  inadvertently  changed  to  Saw¬ 
telle,  Col.,  through  a  not  unnatural 
telegraphic  mistaking  of  Col.  for  Cal. 
This  mistake  of  date  line  was  speed¬ 
ily  corrected  by  a  substitute  under  a 
Los  Angeles  date  saying  ‘Substitute 
Sawtelle,  Col.”  Your  impression 
that  we  carried  two  stories  in  this 
event  probably  comes  from  the  fact 
that  some  paper  published  the  orig¬ 
inal  Sawtelle  story  and  did  not  ob¬ 
serve  our  correction  and  substitute. 

Concerning  the  use  of  the  word 
“canned,”  we  would  have  preferred, 
of  course,  that  this  word  had  not 
been  used.  But  we  call  your  attention 
to  the  following:  The  main  import¬ 
ance  of  this  item,  from  a  news 
standpoint,  was  the  death  of  eleven 
persons.  This  was  in  the  nature  of 
a  rather  important  and  extensive 
tragedy,  the  details  of  the  tragedy 
being  of  subordinate  importance. 
The  news  importance  of  such  a  ser¬ 
ious  tragedy  of  course  outweighs 
any  trade  question  concerning  the 
use  of  the  word  “canned”  or  “pre¬ 
served.”  From  this,  I  think,  you 
will  see  that  there  could  have  been 
no  deliberate  purpose  in  using  this 
word  “canned,”  as  the  trade  desig¬ 
nation  of  a  certain  class  of  goods. 
As  a  matter  of  fact,  it  was  not  used 
in  any  such  trade  sense.  It  was  used 
perhaps  hurriedly,  in  a  general 
sense,  to  indicate  that  the  deaths  had 
resulted  from  eating  fruit  put  up 


The  Only  Answer  Here  is  “Yes” 

If  we  can  sell  you  Teas  and  Coffees  by  mail 
cheaper  than  you  are  buying  through  salesmen — 
the  same  grades,  mind — wouldn’t  you  be  foolish 
not  to  save  the  money  ? 

<IT  By  the  same  token,  aren’t  you  foolish  not  to 
look  into  our  claim  that  we  can  sell  you  by  mail 
cheaper  ? 

<If  It  isn’t  a  lengthy  process — finding  out  just 
what  we  can  do.  Send  us  samples  to  match  and 
quote,  or  ask  us  for  samples  and  prices. 

H  H  D  V  £  C  P  DAD Ul I C ET  Roastcrs and Packers Teas and Coffees 
UuniLL  &  DArWIol  89  front  street,  newyork 

ESTABLISHED  1897 


Knighthood  Is  in  Flower 

All  of  our  fanciest  private  brands  are  packed 
under  the  KNIGHTHOOD  brand. 

If  you  are  in  search  of  a  staple  line  of  fancy 
'  food  products,  know  that  we  send  the  KNIGHT¬ 
HOOD  goods  out  backed  with  our  word,  our 
fullest  guarantee,  and  our  entire  commercial 
reputation. 

REEVES,  PARVIN  &  CO.,  Philadephia 

RIVER  FRONT  STORES 
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MR.  GROCER:  We  want  you  to  sell 

PEERLESS  BRAND  EVAPORATED  MILK 

FIRST :  Because  you  are  sure  of  giving  your  buyers  a  pure  article  and  one  th&i  will 
satisfy  your  most  particular  customers. 

SECOND:  Because  you  make  a  larger  profit  on  PEERLESS  BRAND  EVAPORATED 
MILK  than  on  any  other  well-known  brand. 

BORDEN’S  CONDENSED  MILK  CO.  ‘‘Leaders  of  Quality  ”  Established  1857.  NEW  YORK 
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in  receptacles  at  home.  In  referring 
to  preserved  goods,  the  word 
‘'canned”  is  sometimes  used  in  this 
general  sense,  not  meaning  tin  cans, 
but  in  the  sense  synonymous  of  “pre¬ 
served.”  Some  of  the  dictionaries 
appear  to  approve  this  use  of  the 
word,  as  a  standard  dictionary  gives 
the  definite  of  canning  as:  “The 
process  ...  of  preserving  fruits 
.  .  .  and  sealing  in  tin  cans,  glass 
jars,  etc." 

As  further  showing  that  there  was 
no  purpose  whatever  of  referring 
to  the  canning  industry,  we  point  out 
that  our  item  specifically  stated  that 
this  was<  a  homemade  product,  viz. : 
“Was  put  up  several  months  ago  by 
Mrs.  Valdez.”  This  shows  that  it 
was  not  only  homemade  (not  the 
trade  variety  of  canned  goods),  but 
the  words  “put  up”  are  the  usual 
homely  expression  for  products  pre¬ 
pared  at  home.  We  appear  to  have 
been  in  error  in  stating  that  the 
fruit  was  peaches,  whereas  it  was 
pears,  and  we  naturally  regret  that 
this  mistake  in  the  kind  of  fruit 
was  made.  I  do  not  understand, 
however,  that  you  are  specially  con¬ 
cerned  as  to  the  kind  of  fruit  re¬ 
ferred  to,  or  that  this  detail  mater¬ 
ially  alters  the  main  facts  as  to  the 
fatalities. 

We  draw  your  attention  to  the 
fact  that  this  item  was  used  three 
months  ago,  namely  on  January  4th 
last.  Had  the  above  inaccuracies 
of  detail  been  brought  to  our  atten¬ 
tion  at  the  time,  it  might  have  been 
feasible  to  make  some  rectification. 

But  after  more  than  three  months 
the  matter  has  entirely  passed  out  of 
the  public  mind,  and  it  would  prob¬ 
ably  serve  no  useful  purpose  to  re¬ 
vive  attention  to  it  at  this  late  day. 
We  can  only  express  regret,  there¬ 
fore,  that  certain  inaccuracies  of  de¬ 
tail  were  made  under  the  circum¬ 
stances  above  stated,  and  assure  you 
that  every  care  will  be  exercised  to 
avoid  their  recurrence. 

Yours  truly, 

Charles  T.  Thompson, 
Superintendent. 

*  *  * 

Always  Some  Bad  Canned  Goods 
Packers. 

Aberdeen,  Md.,  May  9,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  note  your  sug¬ 
gestions  to  the  packer  to  pack  the 


right  kind  of  canned  goods.  This 
is  a  good  deal  like  advising  the 
people  to  lead  the  right  kind  of 
a  life.  There  will  always  be 
people  who  will  do  wrong  and 
there  will  always  be  packers  who 
will  not  pack  the  best  goods,  but 
why  not  advise  the  buyer  to  buy 
the  right  kind  of  goods  from  the 
packers  who  pack  the  right  kind. 

This  is  their  only  salvation 
and  their  only  means  of  success. 

There  will  be  sloppy  packers, 
sloppy  brokers,  sloppy  merchants 
and  retailers  as  well  as  sloppy 
consumers  as  long  as  the  world 
lasts,  and  even  though  we  get 
the  prospective  labeling  of  sec¬ 
onds  “seconds”  and  pure  tomatoes 
“pure  tomatoes,”  there  will  be 
some  packers  who  will  do  sloppy 
work,  evejn  though  their  goods 
comply  with  the  branding. 

Yours  very  truly, 

H.  P.  Strasbaugh, 
Strasbaugh,  Silver  &  Co. 

*  *  * 

Something  on  Advertising  From  One 
Who  Knows. 

New  York,  May  12,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — There  is  certainly 
good  stuff  in  the  “Grocery  World 
and  General  Merchant” — every 
retailer  who  reads  it  ought  to 
benefit.  You  tell  him  the  things 
he  ought  to  know. 

One  thing  I  notice,  however — 
there  are  many  large  advertisers' 
who  have  space  with  you — yet 
none  of  them  seem  to  tell  the  re¬ 
tailer  a  most  vital  point,  just  what 
consumer  advertising  is  being 
done,  what  sales  leverage  is  being 
put  on  the  general  public  to  war¬ 
rant  the  retailers  stocking  goods. 

It  seems  to  me  every  package 
goods  manufacturer  ought  to  be 
in  your  paper — telling  the  trade 
what  he  is  doing  to  move  the 
goods. 


Advertising  their  advertising, 
in  other  words.  Have  you 
thought  about  that? 

Suppose  we  did  not  advertise 
our  advertising — and  the  manu¬ 
facturer  did  not  know  our  great 
circulation  to  the  women  of  this 
country — (about  80  per  cent,  goes 
out  to  “Mrs.”) — why  should  they 
buy  space? 

If  the  retailer  does  not  know 
what  quantity  and  quality  of  ad¬ 
vertising  is  behind  a  food  product 
why  should  he  enthuse? 

It  seems  to  me  you  can  bring 
home  to  the  retailer  that  thing  of 
greatest  importance  to  the  manu¬ 
facturer — necessity  of  prepared¬ 
ness  to  meet  demand  with  the 
goods  sure  to  be  asked  for. 

Is  this  a  new  slant  to  the  ques¬ 
tion  ? 

Sincerely  yours, 

Robert  Frothingham, 

Advertising  Manager  “Every¬ 
body’s  Magazine.” 

Glad  to  note  your  satisfaction 
with  the  “Bulletin,”  as  shown  in 
your  May  2d  issue. 


All  the  salad  in  market  is  now 
from  nearby  and  averages  $2  per 
barrel.  The  demand  is  excellent. 


A  Retailer’s  Objections  to 
Putting  Net  Weight 
on  Label. 


Well-Known  Grocer  Compiles  List  of 
Objections  to  Bill  Now  Pending  in 
District  of  Columbia,  Which  is  Re¬ 
garded  as  Entering  Wedge  for  Sim¬ 
ilar  Measures  Elsewhere. 

As  readers  of  the  “Grocery 
World  and  General  Merchant 
know,  there  is  pending  before 
Congress  a  bill  requiring  all  pack¬ 
age  foods  sold  within  the  District 
of  Columbia  to  bear  the  mini¬ 


mum  net  weight.  The  bill  is 
being  bitterly  fought  by  all 
branches  of  the  trade  for  several 
reasons,  the  most  important  of 
which  is  that  if  such  a  bill  be¬ 
comes  a  law  in  even  one  State 
it  will  inevitably  be  followed  by 
attempts  to  pass  similar  measures 
elsewhere.  Furthermore,  if 
passed  in  a  State  or  territory 
which  does  not,  as  a  rule,  manu¬ 
facture  its  own  package  products, 
but  has  them  shipped  in  from  out¬ 
side,  like  the  District  of  Colum¬ 
bia,  a  large  number  of  manufac¬ 
turers  must  provide  special  labels, 
which  means  a  revival  of  the 
confusion  which  attended  the 
passage  of  different  State  food 
laws. 

A  well-known  retail  grocer  has 
prepared  the  following  memoran¬ 
dum  of  all  the  objections  which 
occur  to  him  against  the  District 
of  Columbia  bill,  or  to  any  bill 
requiring  the  printing  of  net 
weight  upon  the  label : — 

1.  Food  laws  already  prevent  de¬ 
ception. 

2.  Package  system  is  a  world-wide 
sanitary  advance  and  should  be  en¬ 
couraged. 

3.  Would  require  weighing  of  each 
individual  package. 

4.  Would  result  in  increased  cost 
of  foods. 

5.  Public  demand  is  for  package 
goods  at  definite  price. 

6.  Fractional  currency  system  of 
5  cents  and  10  cents  fixes  size  of 
package. 

7.  Measure  of  value  is  not  pack¬ 
age  weight,  but’ package  price. 

8.  If  package  weight  becomes  test, 
it  may  be  accomplished,  in  many  in¬ 
stances,  by  inferior  ingredients. 

9.  Lightness  of  contents,  in  some 
instances,  mark  of  superiority — bill 
thus  grants  premium  on  inferiority. 

10.  Even  allowance — -“minimum  net 
weight” — for  evaporation,  shrinkage 
and  sifting  would  compel  party  ar- 


208  Ml.  AWARE  AVE. 

AND 

209  N.  WATER  ST. 


Quality  TeJks 

We  recognize  the  fact  that  there  is  a  growing  demand 
for  a  really  good  quality  of  Baked  Beans,  and  have  had 
one  of  the  most  reliable  packers  in  the  country  prepare 
and  pack  for  us  goods  of  a  superior  quality  under  our 
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Quaker  City  Brand  Pork  and  Beans 


No.  3  cans,  2  doz.  in  case,  plain  .  .  . 
No.  3  cans,  2  doz.  in  case,  sauce  .  .  . 

Guaranteed  as  Represented 


$1.00  per  doz. 
1.05  per  doz. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT' 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


IT 


rested  to  produce  evidence  by  work- 
Tnan  as  to  original  weight  of  par¬ 
ticular  package — to  show  the  differ¬ 
ence  did  not  occur  fraudulently — a 
veritable  trap. 

it.  Provision  for  allowance  for 
variation  from  any  cause,  or. “min¬ 
imum  net  weight,”  an  invitation  to 
fraud. 

12.  To  impose  American  system  of 
weights  and  measures  on  packages 
of  foreign  countries  is  to  invite  re¬ 
taliation. 

13.  If  foreign  packages  must  meet 
various  American  systems  of  weights 
and  measures,  American  packages 
would  be  required  to  meet  foreign 
systems  of|  weights  and  measures. 

14.  Uniformity  of  law  for  food 
products  of  overwhelming  import¬ 
ance — thirty-eight  States  hiving  al¬ 
ready  enacted  the  weight  provision 
of  the  National  law. 

15.  The  public  approves  uniform¬ 
ity  of  pure  food  laws,  and  greater 
uniformity  already  exists  in  the 
branding  of  food  packages  than  on 
any  other  subject.  • 

16.  If  the  law  is  now  changed  the 
whole  subject  would  be  thrown  into 
utter  chaos  and  confusion  for  the 
laws  of  thirty-eight  States,  follow¬ 
ing  the  National  law,  simply  re¬ 
quire  if  a  weight  is  stated,  it  must 
be  correctly  stated. 

1 7.  Packages  are  more  reliable 
than  pound  methods  and  variable 
scales.  Partly  filled  packages  are  im¬ 
mediately  detected.  Variable  scales 
are  universal,  notwithstanding  efforts 
of  public  sealers. 

18.  Would  affect  entire  food,  bev¬ 
erage  and  drug  trade — tens  of  thou¬ 
sands  of  different  articles — from  a 
package  of  popcorn  to  a  bale  of  hay. 

19.  “Foods,  beverages  and  drugs.” 
Where  is  dividing  line?  Shall  it  be 
avoirdupois,  troy  or  apothecary 
weight;  liquid  or  dry  measure? 
Pounds  are  not  alike ;  ounces  are 
not  alike;  gallons  are  not  alike. 
Apothecary’s  fluid  measure  differs 
from  liquid  measure.  Bottles  from 
England  vary  in  capacity  from  bot¬ 
tles  from  France,  etc.,  etc. 

20.  Would  benefit  nobody  but  pos¬ 
sibly  manufacturers  of  scales.  Would 
increase  cost  of  foods,  which,  owing 
to  trade  custom  and  fractional  cur¬ 
rency  would,  in  the  end,  result  in 
smaller  packages  at  old  prices. 
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ness  (which  was  impossible  to  re¬ 
duce)  the  large  co-operative 
stores  were  unable  to  put  the 
small  grocer  out  of  business. 

He  said  that  such  methods  as 
he  had  explained  made  business 
better  and  that  it  had  been  found 
that  the  system  was  good  and 
other  associations  in  Canada, 
near  Seattle,  had  taken  it  up. 

Next  spoke  Fred.  Mason,  of  the 
Diamond  Match  Co.,  who  was 
perhaps  personally  known  to 
every  delegate  present.  Mr. 
Mason  is  a  veteran  at  the  work 
of  organizing  and  building  up  as¬ 
sociations  and  his  audience  paid 
close  attention  to  him.  There  are 
no  laws  to  prevent  anyone  from 
entering  into  the  grocery  busi¬ 
ness,  he  said,  but  great  harm  was 
often  done  to  the  grocers  because 


some  one  started  into  the  business 
who  had  no  real  liking  for  it. 
The  result  was  that  they  did  not 
give  it  their  attention  and  it  died, 
but  not  until  after  it  had  demoral¬ 
ized  conditions  in  the  neighbor¬ 
hood  of  it  and  possibly  dragged 
another  grocer  down  with  its 
ruins.  He  summarized  by  say¬ 
ing  that  “any  dead  fish  could 
float  down  stream,  but  that  it 
took  a  live  one  to  swim  up 
stream.” 

At  the  conclusion  of  Mr. 
Mason’s  address  C.  C.  Lawson, 
secretary  of  the  Missouri  Retail 
Merchants’  Association  and  chair¬ 
man  of  the  Committee  on  Rules 
and  Order,  announced  that  he  was 
ready  to  report.  He  was  given 
the  floor  and  said  that  his  com¬ 
mittee  recommended  that  the 
rules  as  printed  in  the  constitu¬ 
tion  and  by-laws,  Section  9,  be 
adopted.  The  motion  was  later 
made  and  carried. 

C.  S.  Tuttle,  president  of  the 
New  York  Retail  Grocers’  Asso¬ 
ciation,  who  was  not  present  at 
the  morning  session,  arrived  in  the 
afternoon  and  spoke  on  “Organi¬ 
zation.”  Tuttle  is  an  enthusi¬ 
ast  on  the  subject  and  he  made 
the  house  of  representatives  ring 
with  his  eloquent  appeal  to  the 
grocers  to  get  closer  together, 
work  more  in  harmony  and  build 
up  a  fighting  machine  that  would 
win  all  the  battles  for  right. 

On  Wednesday  the  piece  de  re¬ 
sistance  was  the  report  of  the 
Committee  on  Resolutions.  A 
resolution  favoring  free  deals 
when  the  goods  were  not  perish¬ 
able  elicited  warm  discussion, 
many  delegates  being  apparently 
against  all  free  deals.  The  latter 
finally  won  and  the  resolution  as 
passed  was  as  follows  ; — 

Resolved,  That  we  oppose  free 

deals  of  all  kinds  and  believe  they 

overload  the  grocers  and  encourage 

price  cutting. 

A  resolution  introduced  by 
John  W,  Pratt,  of  Olean,  N.  Y., 
disapproved  of  the  methods  of 
advertising  the  grocers’  profits, 
for  the  reason  that  these  adver¬ 
tisements  come  to  the  attention 
of  the  consumer.  This  practice 
was  further  objected  to  on  the 
grounds  that  the  gross  profits  are 
misleading  and  deceptive. 

Still  another  resolution  con¬ 
sidered  any  jobber,  broker,  manu¬ 
facturer  or  agent  unfair  who  sold 
a  catalogue  mail-order  house  and 
at  the  same  time  sought  an  out¬ 
let  for  his  foods  through  the  re¬ 


tailer.  According  to  the  resolu¬ 
tion,  the  retailers  are  to  give  their 
loyal  support  to  all  manufacturers, 
jobbers,  etc.,  who  protect  the  re¬ 
tail  merchants  by  refraining  from 
selling  such  institutions. 

The  proposed  action  of  the  rail¬ 
roads  in  filing  new  tariffs  cover¬ 
ing  the  transportation  of  freight 
which  show  heavy  increases  over 
existing  rates  was  declared  un¬ 
warranted  and  against  existing 
prosperity,  and  called  for  the  ap¬ 
pointment  of  a  committee  to  at¬ 
tend  the  meeting  of  the  Illinois 
Manufacturers’  Association  May 
17th  in  Chicago,  which  committee 
is  to  use  all  honorable  means  to 
prevent  a  further  increase  in 
rates. 

The  resolution  on  parcels  post 
contained  the  usual  condemna¬ 
tion  and  severely  censured  the 
National  Canners’  Association 
for  favoring  the  passage  of  this 
measure.  It  further  protested 
against  the  action  of  the  canners, 
declaring  their  attitude  as  being 
unfriendly  and  asked  the  National 
Canners’  Association  to  further 
examine  the  subject  with  a  view 
to  having  that  association  rescind 
its  action. 

Manufacturers  who  solicit  or¬ 
ders  direct  from  consumers,  same 
to  be  filled  by  the  retail  mer¬ 
chant  without  having  secured  the 
consent  of  the  retail  merchants, 
came  in  for  denunciation  as  not 
only  being  aggravating  and  un¬ 
business-like,  but  unfair  and  un¬ 
profitable  to  the  retailer. 

This  resolution  requested 
manufacturers  to  place  their 
goods  in  the  regular  way  or  ob¬ 
tain  the  consent  of  the  dealers  in 
advance  of  the  solicitation. 

The  attitude  which  the  conven¬ 
tion  should  take  on  the  labeling 
of  net  weight  on  package  goods 
was  also  discussed  on  Wednes¬ 
day,  but  was  laid  over  until 
Thursday,  though  nothing  was 
done  about  it  even  then. 

On  Thursday  came  the  election 
of  officers.  T.  P.  Sullivan  was 
elected  president  to  succeed  him¬ 
self,  as  was  also  John  W.  Lux,  of 
Minneapolis,  vice-president;  John 

A.  Green,  Cleveland,  Ohio,  sec¬ 
retary  ;  Henry  W.  Schwab,  of 
Milwaukee,  treasurer,  and  Frank 

B.  Connolly,  of  San  Francisco, 
member  of  the  Board  of  Directors. 

Denver  was  selected  in  the 
contest  for  the  next  convention 
over  the  opposition  of  Oklahoma 
City,  Minneapolis  and  Omaha. 


The  Committee  on  Resolutions 
made  a  further  report.  A  resolu¬ 
tion  was  adopted  suggesting  that 
retailers  buy  and  sell  all  bulk 
goods  by  weight  instead  of  meas¬ 
ure. 

A  resolution  was  also  adopted 
without  opposition  defining  the 
wholesaler  as  one  distributing  to 
the  retail  trade  exclusively,  and 
that  the  term  retailer  shall  apply 
to  all  firms  supplying  consumers 
and  that  a  consumer  was  one  who 
purchases  commodities  for  con¬ 
sumption  on  his  own  premises 
and  placed  in  the  consumers’  class 
hotels,  restaurants,  boarding 
houses,  camps  of  all  kinds,  rail¬ 
roads,  saw  mills  and  steamships. 
This  resolution  recognized  the 
right  of  the  wholesaler  to  receive 
from  the  manufacturer  and  pro¬ 
ducer  a  lower  price  than  is  made 
to  the  retailer,  but  recommended 
that  the  wholesaler  distributing  to 
the  consuming  trade  shall  be 
recognized  as  a  retailer  and 
charged  the  retailer’s  price. 

There  was  some  discussion  rela¬ 
tive  to  the  classing  of  hotels,  res¬ 
taurants,  etc.,  as  consumers,  it 
being  contended  in  some  quarters 
that  local  conditions  should  gov¬ 
ern  the  proposition.  Otten,  of 
New  York,  for  instance,  claiming 
that  it  would  be  folly  to  think 
that  the  large  New  York  hotels 
who  buy  five  times  as  much  as  an 
average  grocer  should  trade  with 
a  retail  grocer. 

The  convention  disapproved  of 
the  numerous  articles  condemning 
the  retailer  and  printed  by  the 
daily  and  magazine  press,  many 
of  which  are  not  borne  out  with 
the  facts.  In  disposing  of  the 
question  it  was  the  opinion  of  the 
delegates  that  they  should  pro¬ 
test  against  these  unwarranted 
and  untrue  statements,  and  on 
motion  the  chair  appointed  a  com¬ 
mittee  of  five,  consisting  of  Ira  L. 
Dailey,  St.  Joseph,  Mo. ;  George 
E.  Green,  Peoria,  Ill. ;  John  A. 
Green,  Cleveland,  Ohio;  C.  H. 
Tuttle,  Hornell,  N.  Y.,  and  J.  A. 
Galbraith,  Denver,  Col.,  whose 
duty  it  will  be  to  set  the  press  of 
the  country  right  on  questions 
affecting  the  retailer.  Premiums 
given  to  consumers  was  con¬ 
demned  as  heretofore. 

The  convention  adjourned  after 
a  continuous  session  at  2.30  this 
afternoon  celebrating  the  affair 
with  a  banquet  this  evening  in  the 
St.  Nicholas  Hotel. 

C.  M.  W. 
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A  German  Window. 

Sour  krout  and  Frankfurters, 
Limburger  and  Schweitzer-kase, 
and  in  fact  any  German  food 
when  mentioned  or  read  about  are 
generally  connected  with  persons 
who  are  fond  of  a  “stein”  with 
their  meal.  Wherefore  a  large 
“fake”  stein  as  a  centrepiece  to 
this  window  would  be  appropriate 
and  conducive  to  increasing  the 
appetite  of  those  who  are  Ger¬ 
man,  of  German  descent,  or  sim¬ 
ply  lovers  of  German  food. 

Take  a  barrel  that  has  a  lid  to 
it  and  fasten  the  lid  on  by  nail¬ 
ing  a  strip  of  cloth  both  to  the 
barrel  and  to  thfe  lid  in  such  a 
way  as  to  make  a  hinge.  Cover 
the  barrel  with  grey  rough  paper, 
leaving  the  top  and  bottom  hoops 
visible.  Around  the  waist  of  the 
barrel  stick  another  piece  of 
paper,  the  same  color  as  the  first, 
but  not  rough  in  texture,  and  on 
it  paint  in  black  the  word 
PROSIT,  meaning  “here’s  luck” 
or  words  to  that  effect.  Next 
fasten  a  barrel  hoop  to  make  a 
handle  to  the  stein  and  cover  it 
with  the  same  paper  as  that  with 
which  you  have  already  covered 


the  body  of  the  barrel.  This  done 
prop  up  your  lid  with  a  stick  or 
anything  at  all  on  the  “off”  side 
of  your  barrel  and  in  the  opening 
put  some  crumpled  white  paper 
covered  in  front  if  possible  with 
cotton  batting  to  look  like  froth. 
You  might  put  a  few  decorative 
marks  on  the  body  of  the  barrel 
in  black  paint  to  give  the  impres¬ 
sion  of  some  design  embossed 
upon  the  stein. 

To  cover  the  weak  spot  at  the 
juncture  of  the  “hinge”  and  the 
top  of  the  “handle”  use  green 
crepe  paper,  as  in  sketch,  and  it 
will  also  give  the  appearance  of 
hops  so  closely  allied  with  steins 
in  lithographs  used  to  advertise 
German  beers.  Now  you  have 
your  centrepiece !  Cover  your 
lid  with  paper  to  match  barrel 
and  outline  the  rim  and  handle 
with  black  paint. 

Have  a  red  floor  cloth  if  you 
can.  Place,  from  left  to  right,  a 
dish  of  cervelat,  sour  krout, 
Wienerwurst  and  Frankfurters, 
and  signs.  On  the  left  of  the 
“stein”  put  a  pyramid  of  “sardel- 
len”  cans  and  a  big  red  Dutch 
cheese.  On  the  right  a  Lim¬ 


burger  and  a  Swiss  cheese.  Back 
of  these  put  a  row  of  boxes  cov¬ 
ered  with  the  floor  cloth  and  on 
them  build,  say,  three  rows  of 
sardellen  cans  and  above  these 
two  or  three  rows  of  Van 
Houten’s  cocoa.  Along  the  top 
of  the  back  row  place  some  more 
green  crepe  paper,  and  also  put 
some  along  the  bottom  of  the 
barrel  and  here  and  there  around 
the  dishes. 

Biscuit  Window. 

In  the  summer  time  biscuits 
are  even  more  in  demand  than  in 
cold  weather  because  there  are 
more  ice  cream  and  iced  drinks 
used  and  the  heat  creates  a  de¬ 
sire  for  something  light  and  cool 
to  eat  or  drink.  Biscuits  “go” 


mid  of  cartons  as  in  sketch.  For 

• 

the  base  of  this  pyramid  use  a 
box  and  place  your  cartons  in 
front,  at  the  sides  and  on  top  of 
it,  and  if  any  of  it  “shows”  cover 
,it  with  light  yellow  paper  to 
match  floor  cloth.  The  centre 
pyramid  of  cartons  can  support 
itself.  On  the  right  of  it  do  the 
same  as  on  the  left,  only  re¬ 
versed. 

Back  of  this,  on  the  left  and 
right,  place  a  table  (an  orna¬ 
mental  one  if  possible,  or,  if  you 
have  none,  use  two  boxes  on  end 
and  cover  with  light  yellow 
paper  or  whatever  matches  the 
floor  cloth)  bearing  a  glass  dish 
with  biscuits  in  it — dark  ones — 
such  as  ginger  snaps.  Between 
the  two  front  left  and  right  hand 
pyramids  and  behind  the  centre 
pyramid  build  first  a  row  of 
fancy  tin  boxes  shoulder  to 
shoulder,  then  on  this  another 
with  gaps  in  it  like  in  sketch. 
Then  another,  then  another,  and 
finally  only  one  fancy  tin  box 
flanked  on  either  side  by  a  round 
one  and  with  another  round  one 
on  top  of  it  as  the  apex  of  your 
design. 

Almost  on  a  level  with  the  top 
tin  string  a  curtain  of  cheese 
cloth — pink  if  possible,  or  light 
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well  with  ices  and  iced  drinks  of 
every  sort.  There  are  so  many 
kinds  of  biscuits  that  you  had 
better  pick  out  for  yourself  the 
color  combination  of  your  design 
as  produced  by  the  cartons  you 
use. 

Use  a  light  yellow  floor  cloth 
and  from  left  to  right  use  in  your 
foreground  a  glass  dish  of  some 
dark  colored  biscuit,  then  a  pyra¬ 


yellow,  and  from  a  bow  in  the 
centre  of  the  front  of  your  win¬ 
dow  hang  twisted  strips  of  paper 
of  a  color  different  from  the 
drapery  and  the  same  as  the 
boxes.  The  sketch  will  illustrate 
what  I  mean. 

I  should  have  mentioned  be¬ 
fore  that  things  like  ginger  snaps 
should  be  strewn  on  the  front 
ground  cloth,  but  only  very 
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lightly  and  in  such  a  manner  that 
they  will  not  obscure  the  view  of 
the  cartons  on  the  floor. 

Note. — -In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


Pennsylvania  Food  Commis¬ 
sioner  Took  8,530 
Samples  in  1909. 

Sends  “Grocery  World  and  General 
Merchant”  Summary  of  Work  for 
1909.  No  Cheese  Found  Adulterated, 
While  30  Per  Cent,  of  Vinegar  Was 
Bad,  and  16  Per  Cent,  of  General 
Food  Sample*. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  from 
the  Pennsylvania  Dairy  and  Food 
Department  a  summary  of  the 
work  done  for  the  year  1909,  and 
some  of  the  figures  showing  food 
prosecutions  and  the  percentage 
of  adulteration  in  the  various 
lines  are  interesting. 

During  the  year  4,082  samples 
of  milk  and  cream  were  pur¬ 
chased  for  analysis  as  compared 
with  about  2,649  taken  in  1908. 
The  samples  were  collected  in 
126  different  communities.  The 
condition  of  affairs  discovered  by 
this  extensive  survey  of  the  trade 
in  milk  and  cream  was  most  ex¬ 
cellent.  There  were  terminated 
fourteen  cases  against  dealers 
who  had  added  formaldehyde  to 
milk  or  cream  and  112  against 
dealers  who  had  watered  or 
skimmed  the  milk  or  sold  as  cream 
an  article  containing  less  than  15 
per  cent,  of  butter  fat  contrary  to 
law. 

The  examinations  of  cheese 
shewed  no  violations  of  the  law. 

The  Commissioner  states  that 
141  samples  of  cider  vinegar  were 
taken  for  analysis.  Forty-five 
prosecutions  were  terminated  for 
violations  of  the  vinegar  act. 
This  shows  an  adulteration  of 
not  less  than  30  per  cent. 

Under  the  lard  law  of  1909  363 
samples  were  analyzed  and  un¬ 
der  the  findings  of  the  chemists 
29  prosecutions  were  terminated 


against  the  makers  and  vendors 
of .  adulterated  lard  who  had  in¬ 
troduced  cottonseed  products  and 
befef  steariire. 

Under  the  rotten  egg  act  74 
samples  were  taken  for  analysis 


Under  the  Counter. — No  place  in 
the  store  calls  for  closer  space 
figuring  than  right  underneath 
the  counter  where  you  work. 
Drawers  are  out-dated.  Open 
sections  are  the  thing.  In  a  ten- 
foot  counter  you  can  have  thirty 
sections,  is,  2s  and  5s  of  sugar; 
Ffs,  y2s  and  is  of  tea;  pounds  of 
coffee ;  pints,  quarts  and  2  quarts 
of  beans;  is  and  2s  of  rice,  bar¬ 
ley,  etc.  Each  section  marked  off. 
Space  counts.  Steps  count. 
Make  your  under-the-counter 
space  pay.  If  it’s  a  conglomer¬ 
ation  now,  rip  everything  out  and 
put  things  in  order.  Doesn’t  need 
a  carpenter  to  do  this.  Nor  you 
don’t  have  to  buy  lumber.  Take 
a  few  tomato  cases  apart.  But 
if  under  the  counter  is  a  “chest 
of  drawers”  tear  them  out.  If 
the  boss  wants  to  know  why 
I’m  willing  to  give  him  a  dozen 
good  reasons. 

*  *  * 

Making  Good.— Make  good.  Do 
you  know  that  that’s  a  splendid 
motto  to  live  up  to?  I  don’t 
know  anything  that  gives  a  fel¬ 
low  more  confidence  or  creates  a 
more  wholesome  feeling  than  to 
know  he  has  made  good.  In  fact, 
there’s  no  earthly  show  for  the 
man  that  doesn’t  make  good. 
What  is  making  good?  In  a  nut¬ 
shell,  it’s  showing  profitable  results. 
It’s  making  your  store  look  bet¬ 
ter  than  it  ever  looked.  It’s  sell¬ 
ing  more  goods  this  year  than  you 
sold  last.  It’s  making  your  de¬ 
partment  attractive.  It’s  getting 
out  of  the  old  lazy,  sloppy,  sleepy 
way  of  doing  things.  It’s  being 
on  the  job  from  start  to  finish. 
Making  good  is  making  a  busi¬ 
ness  man  of  yourself.  And,  gen¬ 
tlemen,  it’s  in  you  and  in  me 
and  in  every  man — “To  Make 
Good.” 


and  a  number  of  very  flagrant  vio¬ 
lations  of  the  law  were  detected 
and  prosecutions  correspondingly 
instituted. 

Under  the  new  act  relating  to 
non-alcoholic  drinks  973  samples 


Concerning  Vinegar. — Do  you 

know  why  you  don’t  sell  more 
vinegar?  It’s  because  you  talk 
gallons  instead  of  bottles.  The 
junk  man  will  sell  you  amber 
fifths  for  20  cents  per  dozen.  The 
labels  will  cost  you  something 
like  50  cents  per  thousand.  Fill 
up  your  bottles  at  10  cents  and 
make  a  counter  display  with  a 
few  dozen  cucumbers  m'ixed  in 
and  you’ll  sell  vinegar  at  a  profit 
of  a  hundred  per  cent,  over  the 
gallon  price.  That’s  doing  some¬ 
thing.  If  you  haven’t  the  author¬ 
ity  to  go  ahead  with  the  thing 
show  this  paragraph  to  the 
boss.  From  now  on  it’s  vinegar 
time. 

*  *  * 

Can  You  Write  Signs? — No  one 

can  teach  you — but  you.  Prac¬ 
tice  does  it.  Commence  on  com¬ 
mon  wrapping  paper  and  if  the 
fiftieth  one  you  make  is  readable 
and  presentable  you’re  doing 
well.  After  the  fiftieth  you  can 
write  a  sign.  Many  an  instance 
I  know  of  a  man  being  turned 
down  for  the  position  of  man¬ 
ager  of  a  store  because  he  never 
practiced  sign  writing.  Of  course 
this  accomplishment  isn’t  de¬ 
manded  by  big  concerns.  But 
you  can’t  always  start  with  the 
big  people.  So  my  advice  is 
practice  this  work.  A  can  of 
paint  and  a  10-cent  brush  will  fit 
you  out. 

*  *  * 

Six  O’clock. — Suppose  it  is  6 
o'clock  and  the  doors  are  closed. 
That  may  not  be  all.  Avoid  the 
rush  act  at  this  hour.  Don’t 
grudge  five  or  ten  minutes  to 
straighten  things  out.  It’ll  all 
come  back  to  you  some  day  with 
compound  interest.  There’s  a 
whole  lot  in  the  way  a  clerk  acts 
at  quitting  time. 


were  taken  from  soda  fountains, 
bars  and  sidewalk  stands.  These 
goods  showed  serious  adulter¬ 
ation,  largely  with  saccharin; 
also  with  injurious  colors  and  ar¬ 
tificial  flavors  and  also  exhibited 
misbranding  to  a  marked  extent. 
Under  this  act  148  prosecutions 
were  terminated  during  the  year. 

Under  the  General  Food  Act 
of  1909,  which  applies  to  all  food 
articles,  including  ingredients 
used  in  the  preparation  of  food, 
except  those  covered  by  special 
acts  relating  to  milk  and  milk 
products,  oleomargarine,  lard, 
vinegar,  fruit  syrups,  non-alco¬ 
holic  drinks  and  eggs,  1,204  sam¬ 
ples  were  taken  for  analysis : 
214  samples  of  bakers’  materials 
and  products ;  329  samples  of 

canned  fruits  and  vegetables;  117 
samples  of  catsups,  sauces,  etc.  ;, 
49  samples  of  fruit  butter,  jellies 
and  preserves;  406  samples  of 
meats  and  fish — both  canned  and 
fresh,  together  with  a  large  num¬ 
ber  of  miscellaneous  food  materi¬ 
als.  About  one-sixth  of  these  ex¬ 
aminations  led  to  prosecutions 
which  were  terminated  during 
the  year,  viz.,  229  under  the  acts, 
of  1907  and  1909.  In  1908  796 
general  food  samples  were  taken 
for  examination  and  101  prosecu¬ 
tions  for  violations  of  the  food 
law  were  terminated.  This  shows 
that  in  1909  nearly  twice  as  many 
general  food  samples  were  ex¬ 
amined  as  in  1908  and  more  than 
twice  as  many  prosecutions  were 
terminated  for  violations  of  the 
general  food  laws. 

The  Commissioner  states  in  his 
report  that  1,418  samples  of  but¬ 
ter,  oleomargarine  and  renovated 
butter  were  purchased  for  exami¬ 
nation  and  that  there  resulted  273 
prosecutions  that  were  terminated 
in  the  year  1909.  All  told,  8,530 
samples  under  all  laws  were  taken 
and  examined  in  1909,  resulting 
in  797  cases. 

Florida  cucumbers  are  ruling 
rather  high — $1.50  to  $1.75  per 
box.  The  demand  is  good. 


John  Scott  &  Co. 

I  NCORPORATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


"  .1 

Straight  Talk  With  Clerks 

BY  A  HAN  WHO  HAS  BEEN  OINK 

Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 
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THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mlg.  Co., 
Seattle,  Wash. 


BUTTER  &  HARDING,  Brokers 
5  0.  Front  St.,  Philadelphia,  Pa. 


CJ  We  don’ t  care  what  you  are 
now  paying  for  premium  mer¬ 
chandise,  we  believe  we  can 
sell  it  to  you  for  less  money. 
<11  No  matter  what  you  want 
we  can  get  it  for  you. 

<]f  If  you  will  send  for  our 
catalogue  it  will  tell  you  a  lot 
of  things  on  this  subject 
which  you  ought  to  know. 

AMERICAN  MERCHANDISING  CO. 

163  W.  29th  Street,  New  York 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


No.  1  Cuspidor 
6Vi  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  ^8.50  plus  the  freight. 

The  Peters  k  Reid  Pottery  Co. 

ZANESVILLB.  OHIO 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee’’  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean"  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

OITHENS.  REXSAMER  &  CO. 

1  5  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


PATENTS 

ss<  Trade-marks  procured  promptly  and 
properly  ta  ail  eeuMif. 

Dills  &  Dull,  WashifijlOR,  0.  C. 
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The  Reliable  Man  and  the  Other  Fellow. 


D’ye  know,  if  I  had  my  time  to 
go  over,  I  believe  I’d  set  out  to 
be — in  everything  I  did — reliable 
rather  than  the  brilliant  world- 
beater  that  I  and  everybody  who 
knows  me  admits  I  am,  especially 
at  the  table. 

I’ve  made  up  my  mind  that  the 
reliable  fellow  gets  the  raisins 
every  time. 

He  may  not  be  in  it  as  to  brains 
with  us  other  fellows — usually  he 
ain’t — but  he’s  the  man  that 
people  depend  on,  and  that’s 
worth  a  whole  heap. 

Something  that  happened  last 
week  started  me  on  this.  I  heard 
one-half  in  one  store  and  the  other 
half  in  another. 

A  big  general  storekeeper  was 
talking  to  me  about  a  department 
manager  he  had.  He  had  raised 
him  from  a  boy  in  his  store,  and 
knew  all  about  him  inside  and 
outside. 

"He’s  one  of  the  smartest  fel¬ 
lows  I  ever  had,”  he  said.  “He 
can  see  a  good  business  move 
through  a  four-foot  wall,  and  he’s 
as  quick  as  lightning  on  the  trig¬ 
ger.  There’s  only  one  trouble 
with  him — he’s  lazy  and  he  don’t 
always  get  things  done.  You 
can’t  always  depend  on  him.  If 
he  does  do  things  they’re  sure  to 
be  done  right,  but  I’m  never  quite 
sure  until  I  see  them  done  that 
they’re  going  to  be.  On  time,  at 
least.” 

I’ve  met  hundreds  of  fellows 
that  that  shoe  would  fit  like  a 
glove.  As  a  matter  of  fact,  I’ve 
almost  come  to  believe  that  the 
more  brains  a  fellow’s  got  the 
less  you  can  depend  on  him  to 
do  things  on  the  minute  or  at  all, 
unless  he’s  nagged  at. 

The  store  where  I  heard 
the  other  half  of  the  proposition 
was  a  wholesale  house.  One  of 
the  firm  was  talking  about  one  of 
the  salesmen — a  man  that  had 
been  with  the  house  twenty  years. 


“He  always  seemed  a  little  slow 
to  me,”  I  said. 

“He  is  slow,”  he  said,  “but  we 
haven’t  a  man  I  would  hate  to 
lose  more.  You  can  depend  on 
him  to  the  absolute  limit.  If  he 
says  he’ll  do  a  thing,  or  if  he’s 
been  told  to  do  it,  you  can  sit 
down  and  know  it’s  being  done, 
that’s  all.  Of  course  I  mean  if  it 
can  be  done.  You  can  know  he’ll 
get  at  it  and  do  it  if  it’s  possible. 
It’s  the  greatest  comfort  in  the 
world  to  have  a  man  like  that 
working  for  you.” 

“That’s  all  right,”  I  said,  “but 
do  you  pay  a  fellow  like  that  as 
much  money  as  you  do  the  man 
who  does  more  business,  but 
ain’t  so  reliable?” 

“I  suppose  not,”  he  said,  “but 
the  slower  man  gets  paid  in  an¬ 
other  way.  He  knows  that  every¬ 
body  about  the  place  has  the  full¬ 
est  confidence  in  him  and  he 
knows  his  job  is  here  for  his 
life.  We  have  some  other  men 
that  do  twice  the  business,  but 
we  can’t  rely  on  them  half  as 
far.  The  firm’s  attitude  toward 
those  fellows  is  entirely  differ¬ 
ent.” 

“That  sounds  mighty  good,”  I 
said,  “and  it  is  good,  but  your 
confidence  in  a  man  don’t  buy 
shoes  for  his  children.” 

“Very  true,”  said  the  jobber, 
“but  it  gives  him  a  great  deal 
more  comfort  in  life,  I  should 
think.” 

And  then  I  asked  him  one  of 
the  questions  that  nobody  can 
answer  but  the  father  of  us  all. 

“Why  can’t  there  be  a  world- 
beater  that  is  reliable,  too?” 

“You’ve  got  me  there,”  he  said, 
“all  I  know  is  that  we’ve  never 
found  one  in  this  business,  and 
we’ve  been  in  it  for  twenty-five 
years.” 

But  you  can’t  tell  me  it  ain’t 
the  world-beater’s  fault.  Sure 
it’s  his  fault !  I’ve  talked  thou¬ 


sands  of  times  with  fellows  that 
promised  me  to  attend  to  some¬ 
thing  on  a  certain  day.  Would 
it  be  done?  No,  not  until  I  got 
at  ’em  several  times  more — after 
the  time  they  had  said  they  would 
do  it. 

And  yet  very  often  those  fel¬ 
lows  were  as  sharp  as  steel  traps 
— way  above  the  ordinary  man. 
It’s  even  a  fact  that  the  further 
above  the  average  they  were  the 
less  sure  I  was  that  the  thing 
they  agreed  to  do  would  be  done. 

Know  why?  Because  I  think 
most  men  with  big  brains  think 
it’s  sort  of  trifling  to  take  a  lot 
of  pains  over  simply  carrying 
things  out.  Especially  little 
things.  They  think  people  will 
excuse  ’em  if  they  don’t — “he  has 
so  much  bigger  things  on  his 
mind.” 

Greatest  mistake  a  man  can 
make,  sure’s  your  born.  Think  a 
fellow  like  that  couldn’t  religious¬ 
ly  do  everything  he  said  he’d  do, 
or  have  a  reason  why?  Sure  he 
could !  He  might  have  to  fill  his 
pockets  with  little  notes  to  him¬ 
self,  or  carry  dirty  strings  around 
his  fingers  for  days,  but  he  could 
do  it.  The  thing  is  he  won’t  take 
that  trouble.  If  he  knew  he’d 
built  up  a  beautiful  reputation 
as  a  man  people  couldn’t  depend 
on,  he’d  take  the  trouble,  though 

I  have  a  scheme  I  can  recom¬ 
mend  to  all  you  fellows  who  are 
married,  if  you  need  something 
of  the  sort: — 

I  tell  my  wife  to  remind  me  to 
do  things.  If  she  forgets  it  I  can 
roast  her  with  a  clear  conscience, 
for  I  didn’t  even  try  to  remember 
it,  while  she  did. 

The  Stroller. 


DO  YOU  WISH  TO  BUY  OR  SELL? 

If  you  want  to  sell  your  Business.  Residence  or 
Farm,  no  matter  where  located,  we  can  find  you  a 
buyer.  .  .  .  . 

If  you  wish  to  buy.  write  us:  we  may  have  just 
what  you  are  looking  for.  Address 

Wm.  J.  Platt  &  Co..  Bridgeport.  Conn. 
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THE  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  reaches  the  best  retailers  in  every  state  in  the  Union  and 
represents  a  more  nearly  ideal  means  of  communication  between  the  manufacturer  and  the  retailer  than  the  magazines  and  newspapers 
do  between  the  manufacturer  and  the  consumer;  because  their  circulations  are  guaranteed,  their  rates  are  standardized,  they  represent 
CLASS  circulation  at  a  very  small  cost — which  means  every  reader  of  every  publication  is  a  prospective  QUANTITY  purchaser  of  your 
goods,  and  in  addition  to  this,  they  have  a  co-operative  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS 
OF  THE  UNITED  STATES,  which  causes  their  subscribers  to  take  more  than  the  ordinary  interest  in  their  columns. 

Every  reason  why  a  manufacturer  SHOULDN’T  use  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  to 
accomplish  the  most  important  thing  in  his  business — reach  retailers — has  been  removed.  Every  reason  why  he  SHOULD  has  been 
strengthened. 

To  talk  to  retailers  for  ONE  TENTH  what  it  is  costing  you  to  do  it  now,  use  the  following  publications: — 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Giocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’ Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  full  information  as  to  how  to  reach  retailers,  address 

The  C.  M.  Wessels  Co. 

Exclusive 

Advertising  Representatives 

Chicago  Office :  927  ARCH  STREET  New  York  Office : 

191  Market  St.  Philadelphia  91  Wall  St. 

E.  C.  BOYLES,  Mgr. 
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WANT  DEPARTMENT 

Amwot  to  Want  Advertteuaents  Inserted  la  this  department  may  he  addressed  to  the  “  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  la  accompanied  by  so  oenta  la  postage  W 
pay  lor  rein  ailing  the  same.  The  price  of  each  Insertion  la  two  oenta  per  word. 


FOR  SALE. 


FOR  SALE.  —  One  of  the  finest,  best 
equipped,  best  paying  delicatessen  and  gro¬ 
cery  stores  in  Reading,  Pa.  Property  for 
sale  and  in  very  good  condition.  Hot  water 
plant  and  all  latest  improvements.  Business 
established  six  years  and  is  in  very  flourish¬ 
ing  condition.  Very  good  reason  for  selling. 
Address  W.  Zimmermann,  1026  Buttonwood 
St.,  Reading,  Pa. _  20 

FOR  SALE.- An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $  12  per  month.  If  sold 
at  once  will  accept  $ 350 .  N.  W.  Cor.  Ran- 
dolph  St.  and  Erie  Ave. _ 24 

FOR  SALE.— Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood. 
Will  sell  stock  and  fixtures  for  $675.  Dwell¬ 
ing,  five  rooms  and  b  th,  $3,500.  “  Grocery 

World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  21 

FOR  SALE. — Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  $750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 

FOR  SALE.— Grocery  and  delicatessen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3,500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  years.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C. 

“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  21 

FOR  SALE. — Grocery  and  provision  store, 
corner  Dearborn  and  Brown  Streets.  Rent 
of  store  and  dwelling  containing  six  rooms 
and  bath  $25  per  month.  To  a  quick  buyer 
will  sell  for  $375  F.  H.,  “Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  20 

FOR  SALE. — In  West  Philadelphia,  gro¬ 
cery  and  provision  store.  Established  over 
ten  years.  Will  sell  for  $950,  if  sold  at  once. 
H.  B.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price  $22.50,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel- 
phia,  Pa. _  tf 

FOR  SALE. — Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $18  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa.  25 

FOR  SALE. — Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  3051  Frankford  Ave.,  Phila.,  Pa.  25 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE. — Good  size  Coles’  counter 
coffee  mill,  $5  00.  App’y  5944  Callowhill 
St.,  Philadelphia,  Pa.  21 

FOR  SALE.— An  Enterprise  rotary  dried 

beef  cutter.  In  perfect  order.  Will  sell  it 
very  reasonable.  W.  M.  Althouse,  2601  E. 
Norris  St.,  Philadelphia,  Pa.  23 

FOR  SALE.  —  Cheap.  Complete  Coffee 
Roasting  Plant,  consisting  of  a  one  bag 
Henneman  gas  roaster,  cooling  box,  5  H.  P. 
direct  motor,  piping,  etc.  In  operation  now. 


Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Co.,  Easton,  Pa.  _ tf 

FOR  SALE  — Business  and  property  of  an 
up-to-date  general  merchandise  business 
place,  located  in  Donaldson.  Schuylkill  Co., 
Pa.  (west  end  of  Schuylkill  Co. ).  An  oppor¬ 
tunity  for  somebody  to  get  hold  of  well 
established  general  merchandise  business 
place,  located  in  the  best  part  of  the  town, 
with  a  population  of  1,000  inhabitants  and 
with  good  surrounding  patches  to  draw  from. 
Business  of  $36,000  last  year,  with  chances 
to  improve.  Carry  a  stock  of  from  $7, 000 to 
$8,oco.  Property  worth  from  $6,000  to  $7,000. 
All  buildings  in  good  repair,  with  all  modern 
conveniences  (steam  heat,  electric  light, 
phone,  etc.).  Will  sell  stock  at  inventory. 
Reason  for  selling,  ill  health.  A  fine,  large 
dwelling  attached,  with  large  lawn.  A 
handsome  place,  with  bath  room,  electric 
light,  etc.,  such  as  makes  home  pleasant. 
Apply  to  R.  A.  Schwalm,  Donaldson, 
Schuylkill  Co.,  Pa.  20 


HELP  WANTED. 


PENNSYLVANIA  GENERAL  STORE- 
keeper  wants  clerk  who  can  do  anything 
and  everything.  Will  pay  $6.00  a  week  and 
board  to  start.  Wants  single  man,  settled 
and  seasoned.  Chance  to  be  placed  in  charge 
of  business  as  soon  as  competency  is  demon¬ 
strated.  Address  E.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  aio  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


BUSINESS  OPPORTUNITIES. 


ON  ACCOUNT  OF  BEING  IN  THE 
general  merchandise  business  I  am  com¬ 
pelled  to  sacrifice  one  of  the  best  grocery, 
meat  and  provision  stores  in  Philadelphia, 
doing  from  $500  00  to  $600.00  per  week. 
The  greater  part  of  it  is  cash,  and  the  rest 
as  good  as  cash.  Store  is  fully  equipped 
with  Walker  fixtures.  This  is  worth  investi¬ 
gating.  Apply  at  my  office,  2238  Diamond 
St  .Philadelphia,  Pa.  20 

0990900001 0000000000006000 

o  0 

0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  0 
o  general  store  businesses  —  nothing  0 
0  else.  We  are  specialists  in  that  and  o 


0  we  know  what  we  are  about.  0 

9  In  the  term  “grocery  stores”  we  0 
e  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
9  anything  else  In  the  same  line.  c 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  0 
0  buy  one,  we  know  where  something  Is  0 
0  that  we’re  sure  will  suit  you.  0 

0  Write,  call  or  telephone.  0 

0  WARNER  &  CO.,  0 

0  9*7  Arch  Street,  Philadelphia,  Pa.  0 

9  Phones,  Bell  Filbert  3500,  0 

0  Keystone,  Race  746.  0 

•  0 


ooooooononaoeoeaooonoaoooo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to’  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 


including  team,  for  $900,  and  stock  of  $1,200 
at  Inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  i9  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  Investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  Is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581.— General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month .  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  woith 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$7oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8,ooo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $(5,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 


In  all  of  these  the  cause  of  selling  le 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 


WARNER  &  CO., 

927  Arch  Street.  Philadelphia.  Pa. 


SITUATION  WANTED. 

A  YOUNG  married  man,  experienced,  ac¬ 
quainted  with  the  grocery  trade  central 
Pennsylvania,  working  out  of  Harrisburg,  is 
open  for  a  proposition.  Ten  years  at  pres¬ 
ent  place.  Want  to  make  a  change.  Phila¬ 
delphia  reference  as  to  character  and  ability. 
R.  C.,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 


PHILADELPHIA  GROCERY  CLERK 
wants  position  as  clerk  or  manager.  Aged 
twenty-six.  Has  had  eleven  years  experi¬ 
ence,  four  as  manager  of  a  store  doing  $900 
to  $1,000  a  week.  Good  window  dresser. 
Will  make  good,  active  producer  for  good 
store.  C  28,  “  Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  20 


WANTED. 

WANTED.  —  A  Kirkwood  short  account 
system.  Small  size.  J.  F.  Day,  Siegfried, 
Pa.  20 

WANTED. — McCaskey  register,  140-160 
account.  State  lowest  cash  price.  H.  G. 
Pennington,  Bloomsburg,  Pa.  21 


_ MISCELLANEOUS. _ 

WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Hightst 
prices  paid.  F.  Laison  &  Co  ,  1624  S.  5th 
St.,  Philadelphia,  Pa.  5 

DOUBLE  YOUR  PRETZEL  PROFITS. 
Genuine  “  Huebener’s  Lititz  Bretzels”  are 
business  builders — aristocrat  of  the  pretzel 
kingdom.  In  packages.  Pure,  clean,  no 
lard.  Delicate  flavor  and  crispness  found 
in  no  other  pretzel  product.  Be  first  to  intro¬ 
duce  them  in  your  locality — our  special  all¬ 
profit  offer  with  exclusive  rights  makes  it 
well  worth  while.  Lititz  Bretzel  Company, 
Drawer  Gi,  Lititz,  Pa. _ 23 

GENERAL  STORES  BOUGHT  FOR 
cash.  Highest  prices  paid.  F.  Laison  & 
Co.,  1624  S.  Fifth  St ,  Philadelphia,  Pa.  22 

fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal”— it’s  free.  25 


FAN  TIME 
IS  COMING 

<]f  The  Grocery  Stores 
that  do  not  use  Electric 
Fans  during  the  warm 
Spring  and  Summer 
months  are  permitting 
their  competitors  who 
use  Electricity,  to  de¬ 
prive  them  of  trade. 

<If  If  you  have  not  made 
an  Electric  Fan  installa¬ 
tion  you  should  make 
your  arrangements  right 
now.  We  carry  a  com¬ 
plete  stock  of  Fans  of 
every  variety,  at  various 
prices.  Let  us  obtain 
estimate  for  a  wiring  and 
Fan  installation.  Write 
or  telephone. 


The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 
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HENRY  TROEMNER'S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IV  o.  192  P  MILL, 


WRITE  FOR  PRICE  LIST 


INo.  192  MILL 


HENRY  TROEMNER 


PHILADELPHIA,  PA 


J.  A.  FLESCH  &  SON,  115  Adams  St.,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 


[No.  19  MILL 


The  Sooner  You  Start  Selling 

CLICQUOT  CLUB  GINGER  ALE 

the  sooner  your  ginger  ale  trade  will  increase  to  what  it  ought  to  be.  You 
can  never  sell  as  much  of  any  other  ginger  ale,  either  domestic  or  imported, 
as  you  can  sell  of  CLICQUOT  CLUB  GINGER  ALE  because  no  other  has 
the  quality  and  publicity  that  make  CLICQUOT  CLUB  sell.  Everywhere 
CLICQUOT  CLUB  is  on  sale  it  proves  our  statement  by  outselling  all 
other  brands.  You  want  “sellers,”  so  you  want  CLICQUOT  CLUB  because 
its  history  is  made  up  of  sale-after-sale  and  never  a  customer  that  is  not 
pleased  with  its  Quality,  Purity  and  Delicious  Flavor. 


JU'JV 


CELEBRATED 


nwfei 

IftABCMAKK  Aisisnnttt 

ft,  EXTRA  DRY  As 
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GINGER  ALE1 

S "...  |  N  H  v 

Ou*»AMTe«0  OY  TMt  CLICQUOT  ClU»M 
lo  00  AND  ORUGS  ACT  JONt  3® 

S'  ^U  $  SERI  AC  NO  10*81.,-, 

,  MANUFACTURED  BY  *  I 

Jje  Cl]ijcqiu;Q)t  Gl  u;bio 


MASS 


Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

CLICQUOT  CLUB  SARSAPARILLA  CLICQUOT  CLUB  I,EMO>  SODA 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


Millis,  Massachusetts 
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Grocery  World  and  General  Merchant  Prices-Current. 


CORRECTED  WEEKLY.  MAY  16, 1910. 


COL. 

Ammonia .  * 

Axle  Grease .  2 

leaking  Powder  .  2 

Blacking— Shoe .  2 

Bluing— Dry. .  3 

Bluing — Liquid  .  3 

Brushes .  28 

Butchers’  Sundries .  21 

Butter .  4 

Crackers  and  Cakes  .  10 

Candles  .  4 

Canned  Goods .  4 

Canned  Meats .  6 

Catsup . .  8 

Cereal  Specialt  es  . 14 

Cheese  .  12 

Chewing  Gum .  23 

Chocolate  and  Cocca .  8 

Cider .  23 

Clams . 

Corn  Starch .  26 

Condensed  Milk .  9 

Cottolene  . 12 

Coffee  Essence  and  Chicory .  3 

Delikatessen  . * .  .  10 

Dried  Fruits .  16 

Dressed  Meats .  20 

Dressed  Poultry  .  21 

Drugs . 22 

Evaporated  Milk . 9 

Eggs  .  12 


COL. 

Fancy  Groceries .  12 

Hour .  13 

Farinaceous  Goods .  13 

Fresh  Fish .  16 

Foreign  and  Domestic  Green  Fiuits .  17 

Green  Coffee .  3 

relatine  and  Prepared  Desserts .  14 

Horseradish .  17 

Honey .  27 

Ink .  18 

J.irs  and  Jar  Rubbers . .  4 

Ketchup .  8 

Limp  Goods... .  18 

Lime .  j8 

Lye  and  Potash .  18 

Lard  and  Compounds .  ?o 

Live  Poultry .  21 

Laundry  Soaps .  25 

Laundry  Starch  .  26 

Macaroni  .  15 

Matches .  18 

Mince  Meat .  18 

Maple  Syrup .  27 

Oysters .  16 

Oils .  19 

Olives  ! .  19 

Package  Coffee . 3 

Pure  Olive  Oil . 19 

Potato  Chips .  19 

Peanut  Butter .  19 

Pickled  Meats  and  Fish .  19 


COL. 

Pickles .  20 

Provisions .  20 

P  um  Puddrng .  21 

Preserves.  Jellies.  Jams  and  Marmalades .  21 

Polishing  and  Cleaning  Compounds .  25 

Roasted  Coffee  in  Bulk .  3 

Rue .  23 

Refined  M«  lasses  and  Syrups .  27 

Rope,  Tie  Yarn,  etc .  27 

Sugar .  1 

Shoe  Dressing.... .  2 

Sar  ines .  6 

Soups .  8 

Smoked  Fi-h,  Codfish  and  Ma-  kerel .  15 

Sauer  Kraut .  21 

Salt . 24 

Salad  Dressing .  24 

Sal  Soda .  24 

Sauces .  24 

Soda — Bi-Carb .  24 

Soft  Drink- .  24 

Soap  Powder . 25 

Specialties .  26 

Stove  Polish .  26 

Sundries .  26 

Syrup  and  Molasse  .  27 

Smoking  Tobacco.. .  28 

Tea .  1 

Toilet  Soaps .  2* 

Tobacco — Plug .  28 

Vinegar .  20 


COL. 

Whole  Spices .  26 

Wood  and  Willow  Ware .  27 

Yeast  Cakes .  28 


ADVANCES. 

Canned  Meats .  6 

Crackers  and  Cakes .  1  > 

Flour . .  13 


DECLINES. 


Butter . 

Live  Poultry. 


ADDITIONS. 

Fresh  Fish .  i5 


SUGAR. 

Barrels.  Halves. 

Cut  Loaf .  6.35  6.-J 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.  o 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5-7°  5-°° 

Lozenge .  5.60  5.80 

Powdered . .  5-55  5-75 

Granulated,  fine  or  stand. ,  McCahan..  5.40  5 . 60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

"  fine,  2  lb.  bags .  5.70 

"  “  2-lb.  pkgs.,  cases....  5.60 

“  “  5-lb.  bags .  5.6' 

"  “  10  10-lb.  bags .  5.55 

“  “  25  lb.  bags .  5  45 

11  “  100-lb.  bags .  5.41 

11  coarse .  5.50 

extra  coarse .  5. 70 

A  Crystal .  5.45 

A  Conlectioners .  5.25 

No.  . .  5-  5 

No.  3 .  5-°5 

No.  6 .  4  95 

No.  8 .  4-85 

No.  10 .  4-75 


- 1 — 

AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 85 

Frazer's,  boxes,  #  gross . per  gross  9.  40 

Mica,  yx  gross . . per  gross  q.eo 

Castor  Oil,  36  i-lb.  tinc,  yx  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


100-lb. 

Bags. 

5-i 

5-05 

4-95 

4.85 

4-75 


TEA. 

Foochow  Oolong- 

Choice . . 

Extra  choice . 

Fancy . 

Formosa  Oolong — 

Choice . 

Extra  choice . 

Fancy . 

Imperial — 

Choice . ! . 

Extra  choice . . 

Fancy . . 

Young  Hyson — 

Choice . 

Extra  choice . 

Fancy  . 

Gunpowder — 

Choice . . 

Fancy  . 

Japan,  pan  fired  or  basket  fired — 

Choice . 

Extra  choice  . 

Fancy  .  . 

English  Breakfast — 

Choice . 

Extra  choice . 

Fancy . 

Ceylon — 

Tetley's,  No.  x,  lbs.,  J^s  or  yxs . 

“  No.  2,  %  lb . 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 

“  ^  lb . 


Per  lb. 

34 
39 

45 

33 

39 

45 

3*> 

33 

4° 

»5 

3^ 

35 

38 

45 

35 

40 

45 

*5 

30 

35 

60 

45 

25 

28 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

K  lb.,  4  doz.  in  caae . . 

%  lb.,  a  doz.  Id  caae . 

z  lb.,  1  doz.  In  case . 

Davis'  O.  K.,  14 -lb.,  4  doi . . . per  do*. 

Davis’  O.  K.,  >4-lb.,  3  do« . per  dos. 

Davis'  O.  K.,  i-lb  ,  2  doz...... . per  dos. 

Davis'  O.  K.,  J-lb„  %  dos . per  do*. 

Cleveland’s,  10-c.  sire,  4  doz . per  doz. 

Cleveland’s  %-lb.,  4  dos . per  dot. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie's,  J4-lb.  cans,  a  doz.  cazez . . . 

Leslie's  i-lb.  can*.  1  doz  case*  ...... . 

Leslie's,  5-lb.  cans,  6  cans  in  case . . 

Sea  Gull,  6  oz. ,  glass,  4  doz . . . 

Parrot  and  Monkey,  4  doz . . . . . 

Romford's  Yeast  Powder : — 

4  oz.  giezz,  a  doz . — . . . 

4  oz.  glass,  s  doz . - . . . 

6  oz.  glass,  (  doz . . . 

*  oz.  ,1  grots,  In.bbl . . . 

Rumford  Baking  Powder  f — 

5c. -tins,  4  doz . . . per  doz. 

ioc.-can,  a  doz.  in  box . . . per  doz 

K-lb.  cans,  t  dos  in  cast . per  doz. 

i-lb.  cans,  1  dot.  in  ease . . . per  dez. 

Royal,  ioc.  also,  4  dos . 

U  lb.,  4  dot . . . . 

44  14  g  44 

44  1  41  1  44 


AMMONIA. 

Per  doz. 

Victoria,  2  doz . 90 

Pincus  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  x .55 

Parsons,  Dime,  a  doz . . 95 

Banner,  dry,  case  2  doz....  . .  .  .87^ 

TIbbals  Dri-Monia  (con.  dry),  ioc.  size, 

Jf™*  caje . per  gross  9.00 

TIbbals  Dri-Monia  (con.  dry),  5c.  size, 

gross  package . per  gross  4.80 

Free  goods  with  #  gross  5-  or  10-cent  sizes. 


BLACKING— Shoe. 

!  Shinola  (premiums) . per  gross  10.00 

;  Blackola,  1  doz.,  10  cent  size . 85 

Mason's  No  1,  yx  gross . per  groks  2.70 

I  ''  3,  “  M  3  30 

‘  ‘  4.  '  5  40 

5>  “  13  80 

T.  M.  French . per  doz.  1  xo 


SHOE  DRESSING. 

Mason’s —  Dos. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  x  dos . . . .  i.i*K 

Bixby's  Royal  Polish,  x  dos . . .....  1 5 

Blxby  Tet  Oil  Polish . .. . .. . ..  85 

Brown’s  Shoe  Dressing,  1  doz . .....  85 

Brown's,  Arxnr  and  Nary,  1  dos . .  8c 

Boyer’s  Frencn  Dressing . 65 

“  Oil  Polish .  8«; 

Easy  Bright,  ladies' . 85 

"  waterproof,..* .  1.25 

Admiral  Russet  Combination . .  fo 

i  Admiral  Shoe  Dressing . .9* 
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GREEN  COFFEE. 


r  lb. 


»5 

*•75 
3  40 
•45 
.90 

1.65 
7.20 

.84 

I. *3 
-45 
*-i5 
1.80 
9  00 
•45 
•45 

•«•* 
I. OT 
*03 
s.ot 

■  45 
.90 
i.Z5 
•  50 

.14 

*.J» 

••f 

4.65 


Java,  Private  Estate . 25J4  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  .16% 

Washed,  Mexican . 14^  .is% 

Bucarmango . 13  . 13 

Guatemala . ia)4  .14^ 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

}  Mocha  Seed  Santos . it  .13% 

Santos  . 11  .  12J4 

Rio .  -u% 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . * . 13^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 22 

Fancy  Mocha  Santos .  *720 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs. 

.  H-75 

. 13K 


Ariosa . 

Lion . 

Seven  Day . 


60  lbs. 
14-85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DIUer'z  “Kozyr”— 

p  tin*  to  box . . . per  box  4.15 

ie  In  tins  box . per  carton  1  .eo 

o-lb.  tint . per  doz.  3.7} 


BLUING-Dry. 

Per  grots 

Barlow's,  email,  2  doz _ _ _ 2.75 

“  large,  idee_ . . . . .  *.50 

Sawyer's,  No.  1,  4  dot . 1.75 

"  No.  3,  3  doz . _...._ . 4.0* 

Colburn'*,  No.  1,  4  doz...._ . 1.(3 

“  No.  *,  3  doe.. . e.4s 

"  A,  N0  6,  11  01.  box**,  1  Oz.  free...  4.8a 

"  Ball  Sue,  No.  1, 3  doz . . . .  *.4e 

“  '*  No.  *,3  doz .  4.80 

RecfclttV  <e.  end  ioc.  east..  8  the .  Per  lb.  .  to 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  “  1  “  6  “  @  39c.  “  .  2.34 


BLUING— Liquid. 

Per  greet 

Beyer's  Bengal,  No.  8,  14  gross . . . . 

Army  end  Navy,  No.  8,  3  dot .  |.  to 

Crystal,  No.  *,  3  dez.  . .  )  to 

Troy,  No.  3*,  bbls. ,  4  doi.  barrel .  3  .J0 

French  Laundry,  large,  %  grosz  In  barrel .  *.45 

Tlbbalt  Cream  Indigo,  5c.  size,  V  gross  case.  4.80 
ioc.  size  14  gross  case.  ,.*e 
Free  goods  with  gross  5-cent  sizo  and 
yt  gross  10-cent  size. 
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BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  6o-lb.  tub*  . •  *. . .  .31 

“  fi«t,  ••  .30 

“  second,  “  .29 

“  third,  ••  28 

“  dairy,  extra,  baker*’  use,  30- 

bo  lbs . . . 23-. 27 

11  s  and  xo-Ib.  rolls,  bo  aad  x oo- 

lb.  boxes . 30-.32 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  so-eo-lb.  bxs.  .  35 

B.  B.,  E.  D.  brands,  so-30-lb.  boxes .  .34 

J.  J  C.  V.,  GUt  Edge,  Gold  Medal,  eo- 

50-lb.  boxes... . . .33 

She«f(“4oo”)  Elglu,  •0-50'fD.  boxes . ,  3s 

Sheaf. . . . 1 9-  31 

Milken  Farm,  lbe.  aad  %  lb*... . .  .  36 

f^irnse.  lbe.  and  %  lbs .  34 

Honebe . . . .. . .  31 

White  Rock . ! .  .34 


CANDLES. 

Per  lb. 

P.  &  O.,  8’z,  30  lbe . . . . .  .iiK 

“  id’s,  30  lb»_ . . . . 

Paraffine,  4't.  4't,  8'*  cartons,  |4-lb.  cases, 

per  lb . ot^i 

Searchlight,  hotel,  «4’e,  30  lbs... . .  .*854 

Pearless,  hotel,  iffe,  30  Ids . . . 

Bright  Light,  i4't,  30  lbs . . . . per  box  1.7J 

Wsrk's,8’s,  30  lba . .ziX 

“  i4's,  30  lbs . . . . . 12  % 

Nersrout,  8's . . . psr  box  1.75 

«  id’s. . .  '•  1.83 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross  6.53 

Quarts,  boxes,  1  doz.  each . per  gross  5.25 

Pints,  t  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 3* 

Regular,  1  lb.  cartons . 3# 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps .  . per  gross  x.6a 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 8754 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  5*4  inch .  1.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying . 1  x.15 

Our  Best,  50  oz .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland .  .80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  44  10 .  4.50 

•  String  Beans —  Per  doj 

Fancy  cut  Refugee .  1.05 

i4  Refugee . 1.20 

Small  "  1.35 

Fancy  small  Refugee .  1.60 

I  Smallest  Refugee .  1.80 

New  York,  No.  10 . 4.25 
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PLEASE  YOUR  CUSTOMERS  AND 
SAVE  MONEY  BY  USING 
STAR  EGG  CARRIERS  AND  TRAYS 

You’ll  please  your  customers  because  you’ll  de¬ 
liver  twelve  perfect  whole  eggs  to  the  dozen  and 
that’s  what  they  want.  You’ll  save  money  by  pre¬ 
venting  breakage  and  also  save  time  in  handling; 
it  only  takes  9  seconds  to  put  a  dozen  eggs  into  a 
Star  Egg  Carrier  and  one  second  to  get  them  out. 
Write  for  ourbooklet  “No  Broken  Eggs,’’  because  it 
shows  you  how  Star  Egg  Carriers  and  Trays  will  save 
you  money.  In  fact,  you’  re  wasting  a  cent  per  dozen 
profit  on  eggs  that  we  can  show  you  how  to  pocket. 

Star  Egg  Carrier  and  Tray  Manufacturing  Company 
102  JAY  STREET,  ROCHESTER,  N.  Y. 


Electric  Coffee  Mills 


Tea  and 
Coffee  Bins 

‘  ‘ Experience  hi  buying  is  as 
necessary  as  experience 
in  making" 

Mr.  Grocer,  you  wouldn’t  try 
to  make  a  Coffee  Mill  because 
your  lack  of  knowledge  on  the 
subject  would  prevent  you  mak¬ 
ing  it  right.  Well,  why  buy  one 
without  knowledge  of  the  subject 
when  you  can  use  our  experi¬ 
ence?  We  have  handled  all 
makes  in  planning  and  equip¬ 
ping  grocery  stores  all  over  this 
country,  and  we’ll  get  you  the 
right  one  at  the  right  price. 
Write  us  for  catalogue. 


Welch's 

Grape  Juice 


Why  Welch’s  is  the  Standard 


^TT  Welch’s  Grape  Juice  is  the  standard,  but  not 
because  we  say  so.  It  is  the  standard  because 
□J  many  consumers  and  many  dealers  have  known 
it  many  years  and  know  it  to  be  the  best. 


<1  Quality  has  made  it  the  standard.  We  have  been 
telling  folks  about  the  quality  of  Welch’s  and  about 
the  value  of  pure,  unfermented  grape  juice.  Our 
product  met  the  claims  of  the  advertising  and  the 
result  is  that  Welch’s  is  a  staple  article  in  the  best 
class  of  stores  everywhere  and  it  is  the  Standard. 

<1  Dealers  more  interested  in  price  than  quality  have 
been  changing  from  one  brand  of  grape  juice  to  an¬ 
other  and  most  such  dealers  have  a  poor  opinion  of 
grape  juice  as  a  product  and  as  a  seller.  But  the 
dealer  handling  Welch’s  has  a  growing  grape  juice 
trade  and  recommends  it  to  his  best  customers  with 
confidence. 


<1  Co-operate  with  our  general  advertising  by  using 
the  attractive  display  material  which  we  furnish  free. 

Order  Welch’s  from  your  jobber. 


The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


What  This  Picture  Means 

Here  is  a  picture  of  the  butter  that  made  us  the 
best  known  butter  house  in  the  East.  Gurnse  butter. 

The  Gurnse  butter  plan  is  to  produce  a  dairy 
butter  that  we  know  is  fancy  and  surround  it  with 
such  restrictions  that  we  can  keep  it  fancy.  Make 
it  regular  and  dependable — the  hardest  thing  to  do 
with  butter,  and  the  most  unusual. 

The  fact  that  we  have  done  this  is  proven  be¬ 
yond  question  by  the  enormous  trade  in  Gurnse 
butter  that  we  have  in  Philadelphia  and  in  a  con¬ 
stantly  widening  territory  centering  in  Philadel¬ 
phia.  Possibly  the  money-back  guarantee  we 
authorize  grocers  to  give  with  Gurnse  has  something 
to  do  with  it. 


J.  A.  FLESCH  &  SON 

SPECIAL  AGENTS  FOR  HENRY  TROEMNER 


Wrapped  in  brine-dipped  parchment. 

Packed  in  20.  30  and  50-pound  boxes— pounds  and  half-pounds— 34  cents. 
Prices  subject  to  market  changes. 


Suite  1945 — 115  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 


P.  F.  BROWN  &  CO. 


39-41-43  South  Front  St. 
=Philadelphia,  Pa. 


- •- 
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Wax  Beans — 

Small . 

Fancy,  small. 
Cut  wax- . 


Baked  Beans — 

Fancy  Maine,  No.  3,  sauce . 

44  “  44  3,  plain . 

tl  44  44  2,  sauce . 

“  44  44  2,  plain . 

44  “  Picnic  sauce . 

li  "  Individual  sauce, 


Maryland,  No.  3,  sauce .  1.20  - 

“  44  3,  plain .  1.20  - 


Good,  No.  3,  plain  or  sauce 
Campbell's,  No.  2,  sauce..., 
Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 

Maryland,  Standard,  No.  2, 


Corn — 

Fancy  Maine . 

“  New  York,  cream  crushed . 

“  **  Country  Gentleman . 

Fancy  Shoe  Peg . 

41  4  4  44  . 85  - 

Maryland,  crushed . 

Peas — 

Fancy  New  York,  sweet . 

4  4  44  sifted,  sweet . 

44  44  extra  sifted,  sweet . 

44  44  fancy  sifted,  sweet . 

44  44  June . 

44  44  sifted  June . 

44  4  4  extra  sifted  June . 

44  44  fancy  sifted  June . 

44  44  No.  10  cans . 

Extra  sifted,  E.  J . 

Sifted,  E.  J . 

Sweet  Dimpled . 

Maryland,  sifted  E.  J . 

4‘  June . 

Beets — 

New  Jersey  fancy,  No.  3 . 

**  “  44  TO . 


Succotash — 

New  York,  fancy,  No.  2 . . 

44  standard,  No.  2 . 

Maryland  Slavery.  No.  2 . 

Spinach — 

Maryland,  standard,  No.  3 . 

New  York,  fancy,  No.  3 . 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 . 

New  Jersey,  standard,  No.  3 . 

Pumpkin — 

New  York,  extra  fancy,  No.  3 . 

«  a  a  2 . 

fancy.  No.  3 . 

New  Jersey,  fancy.  No.  3 . . 

44  standard,  No.  3 . 

Maryland,  standard.  No.  3 . 

Asparagus — 

Mammoth.  2%s . 

Large,  2%s . 

Oak,  large,  . 

tandard,  a%s . . 

Fancy  tips,  No.  1,  square . 

Extra  standard,  No.  1,  square . 


i-35 

1.60 

1.05 

1.60 

1-45 

1.25 

x-*5 


125 

1.25 

•95 

•95 


•95 

.80 


125 

1 .00 
1 -i5 
1 .00 

•95 

.85 

1.05 

1.20 

i-35 

1.65 

1.05 

1.20 

1*35 

1.65 

5.00 

1  25 

1.05 
1 .00 
.85 

.80 

1 . 10 
3- 25 


1.20 

105 

•95 


•95 

1.50 


1-25 

.90 

115 

.90 
1 .00 

.85 

•75 

•65 


3.00 

2-75 

2.65 

2-45 

2.65 

2.45 


California  Canned  Fruit. 


Apricots — 

Extra  quality . 

Extra  standard . 

Standard  . 

Pears — 

Bartlett,  extra  quality,  aj^s . . 

44  extra  standard,  %l/2s . 

44  standard,  2^s . 

Cherries — 

Extra  quality,  2^s . 

44  *  standard,  a}^s . . 

Standard,  a*4s . 

Peaches — 

Extra  quality,  lemon  cling . . 

Standard,  lemon  cling . 

Extra  standard,  No.  8 . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz., 
Plums — 

Egg,  extra  standard . 

Green  Gage,  extra  standard . . 

Egg,  standard . 

Gage,  standard . 


Per  doz. 
a.  50 
2.00 
1  40 


a. 60 
2.15 

1.  80 


2.90 

2-35 

1.80 


2.50 
1 .90 
5.60 
1.05 


i-45 
i-45 
x  .  10 
1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 

Standard,  No.  3,  2  doz . 

New  York  State,  No.  10 . 

Blackberries — 

New  Jersey,  syrup,  No.  2 . 

Standard,  No.  2 . 

Blueberries — 

Maine,  Eagle  No.  • . 

Loggies,  No.  10 . . . 

Cherries — 

Maryland,  No.  2,  white,  extra . 

New  York,  white.  No.  2 . 

Flour  City,  red.  No.  2 . * . 

Peaches — 

Extra  standard,  yellow,  No.  3 . 

Standard,  white.  No.  3 . . . 

Standard,  pie,  No.  3 . * 

Pears- 

New  Jersey,  No.  10 . 

Delaware,  standard,  No.  3 . * 

Raspberries — 

New  York,  extra  preserved,  No.  a . 

Strawberries — 

Anchor,  No.  2,  water . . . . 

New  Jersey,  standard,  No.  2 . 


.90 

.85 

2.85 


1  30 
1.02% 


125 

6.00 


*•35 
2. 65 


1.25 

1.05 

•95 


3  75 
x  .00 

2-45 


•75 

1.50 


Pineapple — 

Hawaiian,  No.  2%,  sliced .  2 .50 

44  44  2  44  2.20 

14  2,  grated .  1.75 

44  44  2,  crushed .  1.80 

44  extra,  grated  in  juice .  5.75 

44  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

44  4  4  sliced,  44  2 .  2.00 

Singapore,  heavy  syrup,  No.  1 A,  cubes .  1.10 

4  4  44  44  44  ilA,  chunks...  1.20 

4‘  44  44  44  1%,  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  dor 

Deviled,  No.  I,  4  dor.,  McMenamln's. .  *-'lX 

“  No.  a,  a  do*.,  McMenamin's. .  3. a) 

Clams — 

Star,  No.  1,  4  dor.. . „ . 85 

Lobster — 

B  &  M.,  No.  1,  tall,  2  dor .  4.35 

“  "  flat,  4  dor .  4.35 

B.  &  M.,  No.  X>  flat,  4 dor . 

“  No.  X>  flat,  4  dor . . .  1.40 

Star  brand,  No.  Xi  fiat,  4  dor .  1.33 

“  No.  X,  flat,  4  dor . . .  a.  23 

Shrimps — 

Dunbar,  No  1,  pickle,  4  dor .  1.30 

Mackerel — 

Pickett’s,  soared,  No.  r,  4  dos . . . 

“  •'  No.  a,  a  dor . 

'•  “  No.  3,  a  doi . 

Underwood,  loosed,  No.  1,  jo  cane . 

'•  “  No.  1,  4  dor . 

Oysters — 

Boyer’s,  No.  1, 1  dor . .  .78 

“  No.  1,  a  dor.. . . „„ . .  1.45 

Stewart's,  No.  a,  a  dor . . .  1.35 

“  No.  1,  a  dor . — . .  .67 % 

Victory,  No.  1, 1  dor.. . . . .  .75 

Kippered  Herring— 

Maconache's,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall..... .  2.05 

“  1,  flat .  2.13 

Horseshoe,  No.  1 .  1.65 

Alaska,  red . . .  1  55 

White  Raven,  red,  '/is . 

Red,  No.  flat,  4  doz . 90 

Pink,  No.  %,  4  doz . 80 

Herringlets,  Xs,  in  pure  olive  oil,  key,  50  tins..  7.65 
'/is,  in  tomato  sauce,  key,  50  tins..  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  %s . 28.00 

44  D.  &  G.,  . T.... .  26.50 

44  Ispa,  y2s .  28.00 

44  Gondolier,  %s . 100  17.00 

44  Landed,  . 100  8.50 

“  Martel,  yxs .  100  10.50 

44  %s . 100  14.00 

44  Loyal,  yxs . 100  9.50 

Argonautes,  . 100  14.00 

Orion,  smoked,  yxs,  key . 100  8.00 

Tomato  sauce.  34s .  15.00 

Truffled,  Vs,  key . 100  12.50 

Spiced,  %s . 100  10.00 

Skipper,  yxs . ; . 100  11.50 

44  tomato  sauce,  . 100  11.50 

Royanette,  oval,  . 100  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  ^s,  oil .  11.50 

oil .  10.75 

ys,  tomato  sauce .  11.50 

44  y2s,  tomato  sauce...  .  10.75 

Sea  Queen  Sardines,  oil .  9  20 

Sea  Pearl  Sardines,  J^s,  oil .  8.00 


Domestic. 


American  Oil — 


No.  2,  Xs . 

3-00 

key . 

3-15 

Irma,  . 

Mustard — 

4.00 

Irma,  Xs . 

3-85 

. 

315 

k* . 

2.7| 

Continental,  %s,  key . 

.  48 

3.00 

Irma,  fancy,  . 

3.80 

Gold  Label,  yxs . 

4-50 

“  Xs . . . 

Underwood’s,  Xs . 

7  00 

4-25 

CANNED  MEATS. 

Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  1,  key,  a  dos. . ....... .  1.73 

No.  a,  key,  x  dos... .  3  00 

No.  8,  key,  1  dor.. . . . . .  ra.eo 

No.  14,  key,  X  dor .  15 .50 

Lobby’*— 

No.  1,  key,  a  dor  .••••MIUIIIIIWMMMt.lHMIlUMM  I  .  9  5 
No.  a,  key,  i  dos .  MaNlHIIM44t4MltMIIMtlMMt  J  -00 

Chipped  Beef. 

Libby**— 

No.  X,  a  dor . . . . . . . .  i.je 

No.  f|  a  dor.... 1. 1, ...... ................  a.ao 

No.  X,  glass,  a  do«...„ . _ .  1.33 

No.  t,  glass,  1  dot . — . . .  a.jaX 

Beechnut— 

No.  H,  rllced,  glass  1at*._ . . . 1.7* 

No.  1,  slioed,  glaasjar* . . . ...  s.Se 


Sliced  Bacon. 


Beechnut — 

Medium,  glass  Jan . 

Large,  glass  jars  ....... 


I. to 
3.00 


Roast  Beef. 

Morris  &  Co's  Supreme  Brand- 

No.  >,  a  doc.. 

No  a,  1  dos.. 

LJbby**— 

No.  s,  •  dor.,... 

No.  a,  1  dos..._. 

Ktagan  t — 

go.  I,  a  doc..... 

*.  a  >  doc . 


*iM*»t»t»wmi 


>•7 1 

••75 

*•75 

).oo 

>•*7)4 

••75 


Lunch  Tongue. 

Morris  &  Co’s  Supreme  brand.  No.  1,  a  doz... 

litay'i,  Ne.  I  a  <Uar......._. _ _ _ 

Libby's,  No.  X,  *  doz . 


3-i5 

s.aa 

r.85 


Whole  Ox  Tongue. 

Par  Doc. 

_ - .  I.oo 

HMHNHIIWIMI  9.50 


Fairbanks,  No.  *,  1  doc..... 
Libby’t,  No.  *Xt  »  Bos _ 


Potted  or  Deviled  Meats. 

Libby — 


I  doi _ 

1  do*_... 


No. 

No. 


|  dot™. . . 

1  doc. . 


■  50 

•  »• 

1. 1| 


Libby’s 


Potted  Chicken  or  Turkey. 


No.  X,  4  doc. . 

No.JJ,  a  doc . . 

1.  ft  £,  No,  JX,  4  doc. . 
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Boned  Meats. 

Curtice  Brothers,  “Blue  Label,"  ia 

Chicken,  No.  X .  3.3* 

’*  No.  1 . I.oo 

Turkey,  No.  X . — •  3  - 5° 

“  No.  1 .  6.00 

Whole  Rolled  Oz  Tongue,  No.  * . 11.3a 

Boneless  Whole  Ham,  No.  iW .  8.73 

“  **  No.  tX . .  ss.50 

All  of  the  above  packed  s  dozen  in  ease,  except 
whole  rolled  Oz  Tongue  and  Bonalaaa  Ham,  which 
are  1  dosen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label"— 

No.  3  os.  No.  1*  ot. 

Ham . . . 1.30  a. 8a 

Tongue . 1.3a  a.  80 

Chicken . „ .  a.  oe  3.30 

Turkey .  2.00  3.30 

No.  3  01.  packed  4  dosen.  No.  so  os.  packed  1 
dozen  in  case. 


Potted  Meats. 

Curtice  Brother*,  "Blue  LabaT’- 

Ne.  X  Tin.  No.  X  Tin. 

HftXn . . . . . .  2 . 45  *  •  49 

Tonffue  .  1.45  t.  4$ 

Chicken.. .  1.95  *.95 

Turkey  . . 1.93  a. 91 

No.  U  packed  4  dot.,  Ne.  %  packed  •  doa.  In  caee. 


Quart*. 

Pints. 

X 

..  3.15 

»-7S 

>  >5 

1  ■  75 

1. *5 

»-7S 

1. *5 

..  3-»S 

1  -75 

1. *5 

-  J>J 

«-75 

1. *3 

••  J-tJ 

«-75 

1. *5 

••  3-«J 

1  75 

1. *5 

1  •  75 

1  *5 

..  3.15 

»  75 

».*s 

»-75 

1. *5 

»  75 

«»J 

..  3-»J 

>•75 

1.  *5 

••  3«J 

«-75 

*•■5 

..  3.15 

1-75 

!•»$ 

••  JtJ 

«75 

1. *5 

••  3  «S 

1-75 

«»S 

••  3-J5 

1-75 

1. *5 

3-50 

t.OO 

3-75 

*•*5 

..  7. S3 

3  75 

*  *5 

lb.,  4  dos.... 

. . . 

..  63 

SOUPS. 

Campbell's —  Per  doz. 

Asparagus . 90 

Beef . 90 

Bouillon . 90 

Celery . 90 

Consomme . .90 

Chicken . 95 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

iulienne . 90 

lock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . 90 

Pea . 90 

Pepper  Pot . 90 

Printanier . 90 

Tomato . 90 

Tomato  Okra . 90 

Vegetable . 90 

V  ermicelli-T  omato . 90 

No.  xo  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers, 44 Blue  Label" — 

Consomme . . 

Bouillon  . . 

BeefL . 

Julienne . . 

rrintmnler... ....... 

Vegetable . 

Tomato . 

Ox  Tall . 

Mock  Turtle . 

Pea  . . 

Mutton  Broth . . 

Clam  Chowder. . . 

Clam  Broth . . 

Chicken  Gumbo ....... 

Mulligatawny . 

Chicken. . . 

Chicken  Broth ... 

Green  Turtle . 

Green  Turtle,  Cli 
Terrapin . . 


CATSUP. 

Per  doz. 

Bee&teak  Catsup, - . . .  a.oo 

Waldori^ medium ,  ia  oz.,  screw  top,  a  dos....  .*7* 

Tomato,  roc.  sire,  bottles . . . 90 

Tobasco,  roc.  size,  hntile.  . . . 00 

Snider's — 

Pines,  s  dos . — . . . . .  s.  xo 

Half-pints  s  dor_ . . . . .  1 . 30 

Quarts,  1  dos . „ . . .  3.33 

Callous,  4  jugs  in  crate . per  jug  .80 


KETCHUP. 

Curtice's  "  Blue  Label  ’’  Tomato  Ketchup—  Per  Casa 

Small,  as  bottles  In  case .  1.75 

Medium,  sj  bottlas  in  caa* . .  4. .3 

Large,  ia  bottles  ia  cue... .  j.13 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Par  lb 

Premium,  Us,  is  to  S3  lbd. . . . 30 

Premium,  54  s,  ia  lbs . .  .  go 

Caracas,  sweet,  6  lbe . 3a 

German,  sweet,  re  lh»_ . .as 

Anto,  tweet,  i  lba. . 33 

Cocoa,  W-lb.  cans,  ia  lbs.  in  boz . . . 36 

Cocoa,  8-lb.  tins,  <  lb* . 38 

W.  H.  Baker* a — 

Best  Cocoa,  )<-lb.  else . . . per  lb.  .3* 

"  J  ib.  “  .  «  .33 

Premiom  Chocolate,  X*>  «*  lb* . *8 

"  i^s,  is  lb* . t. 

Best  Sweat  Chocolate,  1-5*,  6  lb* . .  .  is  % 

"  “  i-3*,  i*  lb*.. . i9g 

Harsh  sys — 

Milk,  48  3  cant.......... . par  boz 

Hocoa.  H-lb.  tins,  7  lb*. . 

Van  Houteo’s — 

Cocoa,  it-lb.  bozas,  i-lb.  tin* . ....per  tin 

**  xe-lb.  bozes,  H-lb.  tins.........  •• 

••  6-lb.  boxes,  tf-Jb.  tins .  *• 

"  square  tins,  48  in  boz .  . 

Hoot 00  Cecoa  and  Chocolate  Co. — 

Cocoa,  labeled.  Us . . . 

Cocoa,  labeled,  4a. . 

Premium  Chocolate,  U* . . . 28 

Premium  Chocolate,  U* . 29 

Bensdorp’s  Royal  Dutch  Cocoa,  ia  lb.  cases — 

Per  can.  Per  dor. 

UJb.  round  can*. . .  .  18 

H-Jb.  round  cans . . . se 

«4b.  u  . .37 

aU-or.  "  30  cans  In  ease  .07 


1.60 


•  so 
■  It 

•31 

•37 


*•*7 

3  6« 

6.84 


S-lb.  "  .  a. 75 

Banadorp’s  Chocolates,  6-lb.  bone*,  *4  bozaa 
in  cast — 

Milk,  6  to  lb . . . . 

Queen  4  te  lb.,  ia  to  1 
Sweet  Vanilla,  4  to  lb. 

"  8  to  lb . 

Milk  Chocolate,  Towers,  3  lb.  boxes  . . 

"  "  X  lit'  boxes,  90  to 

cue . 

Turinos,  3  lb.  boxes. . . . 

Blocker's  Cocoa — 

tf-Ib.  tins,  a  dor.  in  box . . . per  doz. 

Jt-lb.  tins,  a  dor.  in  hex . .  " 

r4b.  tins,  1  dor.  in  boz . .  " 

3-lb.  tins,  1  dor. [in  cue . per  lb. 

ro-lb.  bags,  1  dos.  in  cue.. .  " 

Runkel's — 

Cocoa,  }s,  X  cans,  6  lbs . per  lb. 


Per  lb. 
■  55 


■  43 
•4* 
.38 
,s8 

•S» 

•5« 

•3® 

1.8S 

Is* 

5.5a 

•I» 

•5* 

•33 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


S? 


“If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 


How  often  have  you  had  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 
Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  the 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


SHELDON  SCHOOL 

502  Republic  Building  -  -  Chicago,  III. 


WHITE  FOR  CATALOGUE 


MORGAN  &  CORNELL, 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 


CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


TRQEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 


— IO — 

CRACKERS  AND  CAKES. 

A.  Extou  &  Co.—  Bbls. 

Butter  Crackeri . 08}6 

8CU.;: . :;S 

Cracker  Dial....  . 08)6  .ao7. 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
iscoum  will  be  made  on  lots  of  5  barrels  and  upwards. 

C  Tnln.f  e  ..  a  .  .  - 


Bxs. 
.09 
.09 
.it 
•  08H 


Bbls. 


Bxs. 

10 


ioc.  tins,  12  lb.  boxes . per  lb. 

^  •lb.  tins,  6-lb.  boxes . . — . per  lb. 


.28 

.!< 


1.40 

1-50 


6-lb.  tais,  64b.  boxes.. . . 

Premium  Chocolate— 

K  lb.,  xa-lb,  boxes . . . . . .  per  lb. 

K  lb.,  ta-lb.  boxes . .  '• 

Chocolate- 

Sorest  Clorer,  48  cakes,  ;  cent  sue...per  box 
•4  cakes,  10  eent  slse..  " 

Lowtxey's — 

Premium  Chocolate,  6-lb  boxes,  10  boxes  la 

case,  Jfi-lb.  packages . v 

Premium  Chocolate,  xa-lb.  boxes,  6  boxes  lx 

case,  H-lb.  packages . . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  ^-lb.  packages . se 

Vanilla  Sweet  Chocolate,  6-fi>.  boxes,  is 

boxes  in  case,  J^-lb.  packages . ss 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box. . per  box 

Cocoa,  6-lb.  boxes,  is  boxes  lx  case.  6-lb 

tins . . 

Coooa,  is-lb.  boxes,  6  boxes  in  case,  Lib 

tins  '  • 


Cocoa,  is-lb.  boxes,  6  boxes  in  case,  U-lb. 

tins . '  "" 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  Jars,  6-  aad  ss4b. 

boxes . 

Croft’s  Cocoa,  }s,  s  dosen  In  box . . 

"  "  ws,  6  lbs.  “  . ;;;;;; 

"  **  fis,  6  lbs.  «  . ... 

"  "  }4b,  6  cans  *•  . 

“  Swiss  Milk  Chocolate,  48  j-c. cakes.. 

"  Premium,  U»,  is-lb.  cakes . 

*'  "  "  "  „ . 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MIEK  CO. 

AU  BORDEN’S  Brands 


guaranteed. 


4  ^®i........u......«ut..,M.H .  *6.  s; 

Eagle,  a  doi .  *-  .. 

Challenge,  4  dor. .  4  s 

Magnolia,  4  dos .  *4.60 

Rose,  4  dos .  '  *7 

Dime,  4  dot . . . 

Baby,  1  doi.,  glass . "  *;,.0 

Red  Croat.. 

Peninsular. 

Star,  4  doi 


4-75 
4  15 

475 


Silver,  4  doz . 475 


EVAPORATED  MILK. 

Peerless,  family  size,  4  dos . . . 

Pterlesa,  tall  site,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doi . 

St.  Charles,  tall,  4  doi . 

St,  Charles,  5-cent  sixe,  4  dor... . 

Silver  Cow,  5-eont  site . ....6  doc'. 

Silver  Cow,  family  size,  4  doz. ...... 

Pet,  tall,  4  dot . .  per  caoe 

Pet,  s-eent  size,  6  doc . __ . . . 

Vax  Camp’s,  6  doz.,  small . „ . 

Van  Camp's,  4  doc.,  family . _ . 

V-  Camp’s,  4  dmu;  tall-7. _ 


*3.00 

*j.6o 
*«.lo 
*3.03 
I  »J 
3  «5 
1.9a 
s.65 
300 

3.60 

1 . 6e 

*•75 

J-»S 

3I0 


HIRES  CONDENSED 
MILK 


75 

50 


Par 

SIIv«r..„ .  4 

Hires .  A 

.  4.50 

Premium . .  A  iB 

Mae  Rife tea  _ 

Gold  (Baby)... 

Geld,  tall  ..... 

Oold,  family. _ 


4- >5 
3.00 
4.oo 

3-35 


l.JO 

J« 

3* 

•J« 


•  4® 
1.80 

II 

•3* 

•3® 

l.JO 

■3« 

.30 


J.  S.  Ivins' Son—  _ 

Assorted  Jumbles . « 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Cookie  Mixed . 00% 

fig  Bam,. . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 14 

Fruit  Gem..., . 

Graham  Wafer . 

Grandma  Cookies..., . aaU 

Honey  Jumbles,  XX. . 1,54 

Iced  Ginger  Tablet .  * 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . 07  hi 

Iced  Vedette  Wafer . 07U 

Lemon  Bar . „ . 0„j^ 

Lunch  Biscuit . 

Lunch-on-thlns . 

Man-in-the-Moon . 

Molasses  Cockles . 0756 

Penny  Mixed . 08J4 

Orange  Cookies .  .00% 

Oyster,  Dot  or  Square . 07  U 

Quaker  City  Mixed . 09)6 

^nBia^i;xix::;;;;::;;:;:;;;;;  .07W 

Spiced  Wafers . . . 

Sugar  Cookies . 0o S 

Sultana  Fruit . 

Toast  Biscuit . 08J4 

Water  Crackers,  Ivins’ . 

Package  goods — 

Animals . 

Cracker  Meal,  large . 

small . ; . 

Fairy  Oysters . 

Gingerettes . . . 

Gold  Medal  Soda  (small) . 

“  “  “  (large) . ( 

Graham  Wafers . 

Ivinettes . . 

Lunch-on-thlns . 

Milk  Lunch . . . 

Our  Ginger  Snaps . . 

. . . :::::::  ,.oo 

Sugar  Snaps .  , 

Saltona  Biscuit .  ,  ^ 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia.  Connecticut,  Rhode  Island,  Massachusetts 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  sizo,  t  doz.  In  ease,  per  doz. 

“  “  with  Horse  radish,  p.dz. 

Stone  Pom,  large  size,  i  doz.  in  case,  per  doz. 

“  “  with  Horse-radish,  p.dz. 

Wein  Senf,  In  bbls . per  ~al. 

1  gallon  stone  jars .  per’ iar 

••  5  gallon  keg. . per  keg 

Prepared  Mustard,  In  bbls .  Der  ral 

“  “  In  13  gallon  kegs...  <■  ' 

“  “  in  te  “  .„  « 

“  “  l«  I  “  ...  «•  .  25- .  40 

\\  \\  j*  *  gallon  pails... per  pail  .  75 

Prepared  Special,  with  spoon,  a  dozi'ln  case. 

per  doz . 

44  Sifting  top,  a  do*.  In  case.... 

"  with  Horse-radish,  a  doc, 
p«r  doc . . . 


— II — 

Fanner  Hand  Cheese,  a  doz.  in  boa  ...  " 

Schutzen  Cheese,  xa  in  box. .  ** 

American  Mountain  Cheese  (Aipen’fCase),  30 
i-Ib.  packages . „ . .  n>. 


*•45 

1.95 

.18 


— 13 — 


Fancy  kegs,  keg . . 

;;  %  keg 

Mkeg . 

M  H  keg 


.80 

•  4* 

•3® 

.30 


.09 


.08 
.xa 
.08 
.08 
.xo 
.09 
•  x3 
.09 
.08 
.09 
.1  j 
.08 
.10 

.  19 

.08 


.  19 

.09 

.09 

Per  doz, 
.50 
1 .00 
.50 
•5® 

1 .00 
50 
I  03 
I  .OO 

•50 

I  .OO 
I  OO 
•50 


4« 

475 
•  75 

•3® 

•48 

4  00 

65 

3.00 

16 

•6 


3.40 


•*4 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin .  per  doz 

••  8  **  . 

Carlsbad  Speck  (Imported  Bacon) .  " 

Imported  Cervelat  Sausage  (Rolff’s)....per  lb. 

Imported  Frankfurters . pcr  doz 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fola  Gras,  small  size . per  doz 

American  Holstelner... by  bbl  .15  less.perlb. 

“  Landjager,  short .  “ 

"  “  long. . .  << 

“  Mortadella,  Dry . „ .  " 

“  Knack wuret,  *5  In  box,  per  box, 

„  #4-75 . per  doz. 

Cervelat  (E),  3°  xod  roo-lb,  boxes, 

»5 ,  less . . . 

“  Cervelat,  Blue  Ribbon,  50  and  ioo- 

lb.  boxes,  .  S3 ;  leas . 

“  Cervelat,  Crescent,  50  and  100-lb 

boxes,  ,i9K;  less .  2Q 

Cerveltt,  A  ip  Top,  50  tod  100-ib. 

boxes,  ;  less . . 

**  Cervelat,  £.  Go  timer,  30  and  ipo-lb. 

..  boxes,  .Tjy2  ;  Iras. . 2gu 

Salami  (K),  50  and  100-ib.  boxes, 

24t  less . . 

Salami,  Blue  Ribbon,  50 and  zoo-ib. 

boxes,  .  13  ;  less . . . 

Salami,  G.  A.  P.,  go  aad  soo-lh. 

boxes,  .19;  less . . . . 2o 

Tongue  Sausage . per  lb. 

Smoked  Brauns chweiger  liver  Sau- 

.  ®age . per  lb. 

Lachs  Ham .  “ 

*’  Petit  Delicatess  Frankfurters,  plain, 

„  _  .  _  per  dos.  t.on 

Petit  Delicatess  Frankfurters,  with 

,  Sauer  Kraut . per  dos.  i.oo 

Lebanon  Beef  Bologna . per  lb  .  is 

Paprika  Speck . . . “ 

Menwurst,  half-round... .  ««  ,g 

Liver  Sausage  (Special),  truffle,  goose,  or  sax- 

deUen . per  lb.  .is 

Smoked  1  hurtnger  Blutvrurst . .  «  ,g 

"  Pfelferwum _ _ _ “  'lg 


Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lba . per  keg  3  75 

P‘n‘ Jans . . . per  doz.  6.00 

large  tins . . .  •• 

■mall  tins . . . «« 


3.60 

t.40 


Russian  Caviar. 


i-lb.  tins . 

lb.  tins . 

-lb.  tilts . 

b.  tins . 


German  Dill 


Per  doc. 
.  ao.50 
.  10.50 
••  5- So 

>0  3 .  CO 


.18 


a 


Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

30-gnl.  bbls.,  about  1200 . . . per  bbl.  0 . 00 

i5-gal.  keg,  about  500 . . pet  100 

10-gal.  keg,  about  300  . . . .  “  ,  ^ 

5-gal.  keg,  about  150.™ . . .  <« 

10-Ib.  pail,  about  50 _ _ pm  pat] 


Domestic  Sourkrout— Long  Cut. 

. — . - . .per  cask 

48-ga  .  bbls . . . ^  bbl 

10-gal.  kegs  . . . . . . pm  keg 

5-gal.  kegs 
►4b. 


io4b.  palls.. 


.per  doz. 
m  ease, 


1.25 
1. 15 
>•75 
>75 

•75 

s.50 


M 
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Imported  and  American  Fancy 
Cheese. 

Emmenthalor  SwIm  Chooso,  Selected  tub .  *6 

14  “  "  “  loaf 

Sap  Sa^o,  j  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Chooso,  x 9  in  case,  per  lb.,  .ja}4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,'  31 .  tut, 

Edam  Oieese,  11  In  eaae  ..._caae,  9.00,  single, 

In  tin . per  lb. 

_  "  ,-l^-  tins . ptr  case 

Lamembert,  In  wood  boxes.. . per  dor.,  a. 75-2.85 

Sap  Sage,  grated,  ready  for  use,  10-02.  bottles, 

_  per  doz. 

Parxtesan,  grated,  ready  for  use,  large  bottles, 

per  dos. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmuiaer  Hand  Cheese,  too  In  box . 

Edelweiss,  Romstour  and  Blar-Kase.  per  doz 
American  Swiss,  No.  i_ . loaf,  .  tz  cut ' 

Square  loaves,  No.  1,  about 

sj  lbs.  sack . .  |b 

LImburger  Cheers,  No.  z . box  18  • 

H  box,  il ;  less... . i!.”  ...  ’ 

Muenster  Cheese .  in’ 

Brick  Cheese,  No.  t . *”  •• 

English  Dairy  Chtetc .  *< 

Pineapple  (Picnic  else)  6  in  box . .'.'.'.per  box 

"  (Gem  site),  6  In  box.„....„_.  “ 

Royal  Luncheon  Cheese — 

•  Dinner  size,  1  doz.  in  ease . per  doz. 

Lnnch  zlzo,  s  "  “  .  <• 

Picnic  si ze,  s  "  *•  .  ...  ....."  •• 

Trial  size . •< 

MacLarcn  Imperial  Cheese, Club  size. per  dez 
“  **  N0.1  •*  “ 

“  Roquefort  "  large  **  *• 

"  "  "  small  “  << 

Fromago  de  Brie,  M.  C.  C.,  1  In  box...per  box 
“  d’lslgny,  •*  6  •*  ...  •< 

Wm,  Toll  brand,  za  In  box . .  <* 

Neufchatel  (Cow  brand),  25  In  box .  * 

Star  Croaim  or  Phlla.,  is  ••  « 

Miniature  Cream,  or  Phlla.,  it  In  box'  *• 

Hand  Choose,  I  dos .  >« 

"  4  "  .  •' 

"  4  "  Thurla'gir.'.;.'.'.'.'.'.'"'  « 


Pickled  Meats. 

Per  doc. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  “  quart  glass  jars.  5.75 

n  ,  .  „  .  .  IO-OZ.  jars .  2.50 

t-alves  Head,  In  round  tins. . . per  doz  1  6c 

Pickled  Meats  in  glass .  “  ,  ^ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  ,  n 

“  pints . 

"  "  quarts . . 

Lamb  Tongues,  In  glass . . . .  ,  60 


Holland  and  Scotland  Herringi. 


- - - — per  pall 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse)...„.„ _ per  lb 

Spitxkugdn. - - « 

Lebkuchen  and  Bread. 

Small  Barfer  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  j,  6  “  *« 

"  No.  0,6  «  „  « 

”  No.  g,  6  « 

Amandines,  9-lb.  Bus. . . . 

sllW - „ 


6.  <0 
9.90 

':2s 


.30 


..per  tin 


Picklec  and  Onions  in  Vinegar. 

Mixed'Pickles  and  Chow-chow,  3-gal.  keg .  a. 

"  10- gal  keg 4. 


Sundries. 

German  Egg  Potatoes,  original  bags,  110  lbs., 

per  bag 

. per  lb. 


a — 

d,  "Y.  M.,”  %  bbL . 

zrs,  "Y.  U./%  bbL . 

d,  standard,  bbl . 

••  X/  VVI 


Kegs  or 
Pails. 
•«5-  75 
•75-.  »5 


a7 
.ss 
•35 
•3* 
So 
.26 
3  75 


45 


>•75 

s.23 

4.00 

*4 

.22 

.IJ 

•9 

•»9 

.21 

3  00 

•■•J 

4  J® 
2-4° 
>35 


Holland — 

Mixed, 

Milkers 
Mixed, 

'  H  bbl . 

Milkers,  standard,  bbl . . . 

"  %  bbl 

Scotland—  . - 

Mixed,  large,  fulls,  bbl . 

"  &bb1;. . *  - 

%  bbl . """"  8.00 

Marinlrte  Herring,  imported,  about  40  in  pall  1.25 

Roll  Herring,  imported,  about  25  In  pail .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail.”!,  t  oo 

Matjes  Herring....... . p£pali 


Green  Kern . 

Potato  Flour . 

German  Dried  Pears. 
Dried  Mushrooms . 


Juniper  Berries  . 

St.  John's  Bread..., 
Bay  Leaves - 


3.00 
•io« 
.08 

•  *4 
.60-1.00 
.08 

.^:2 


Milkers, 


>5 


COTTOLENE. 

Cases,  small,  medium  or  large  cans . 

Tierces,  about  350  lbs . ”  ( 

Half  barrels,  about  180  lbs . .  .  . . 

Tubs,  about  65  lbs . 


Bismarck  herring. 


Round  tins,  with  koy,  pint . 

“  u  quart ... 

"a  quart . 
“  4  qmtrt . 


Per  tin. 
.ao 
•35 
•55 
X.19 


9.40 
•  95 
*45 
*55 
*55 

1.40 
1.00 
9.00 
x  00 
*•35 

:C 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  , 

o  quart  tin . . 

"  quart  tin . 

Bismark  Haring,  4  quart  tin . . 

2  quart  tin . 

"  quart  tin . ; . 

English  Sprats,  3b  punches . p«r  boX 

Kruger'S  Roll-  and  Brat-Haring,  oval  tins, 

per  dos. 


.60 

■5® 

1 . 10 

.60 

.50 


CHEESE. 

New  York,  lull  cream,  new,  fctney,  404b.  bxs. 

t,,  V  ..11  “  “W..WO,  4«4b.b«.... 

Plcnte,  hill  cream,  new.  fancy,  se-lb.  boxes.. 
Swiss,  domeetic,  new,  100  lbt . .  . 


8.10 

•!>  y* 


.16 

•»j 

•>7 

•«3 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

"  5-lb  paUi . per  pat* 

10-lb.  palle .  " 

Cut  Spiced  Sardines,  to4b.  pail .  *« 

“  “  5 -gal.  keg . .per  keg 

Russian  Sardines,  In  glass  jars. _ per  doz. 


Norway  Anchovies. 

Original  package . . . per  %  bbl. 

Repacked  in  5-lb.  palls . per  pail 

“  10-lb.  palls . .  •* 

M-lV..  flat  tins . ..per  do  * 

'*  g-lb.  tall  tins . .  ■' 

**  i4b.  tall  tiae . “ 


•  J® 


■75 

•55 

•«S 

•75 

•75 

■*5 


5:L° 

s.te 

*•75 

•95 

1.50 

s.eo 


EGGS. 

Nearby,  candled  and  selected,  to-dos  crates. 
W«eUrn . 

Refrigerator . *’ 

Mlihen  Farm . 


Per  4ox 
•*4 
•®3 


•*7 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  e..» . per  Ib. 

Anchovies,  In  oil,  %  bottles . 

"  “  Q  bottles . . . 

Bouillon,  Burnham,  pints,  ■  dos..  . 

^  „  “  k  pints,  s  doe_ . 

Capon,  Nonpareil,  )4-gal.  kegs.. . 

quart,  glass . per  dos. 

bottled,  4i  sise.,.,  " 

“  “  H  site ....  •• 

„  “  "  Sslte.... 

C**loi  Ginger,  large  pots,  6-iax  c*JM_por  cam 
medium,  zs-jar  cases..  “ 

"  small,  14-Jar  cases .  “ 

Cherries  In  Maraschino,  glass,  z  dos.  case . 

Clam  Clowder,  Burnham,  1  lb.,  4  dot . dos. 

„  "  j  lb.,  0  dos _  " 

Currie  Powder,  pints . per  dos. 

4  ox .  « 

■  os. .  «■ 


.  s8 
4  J® 
3®J 
J-75 
s.eo 
1.30 

*  ss 
••4® 
s.oo 
I.  so 
4.65 
J®® 
4-75 
7«® 

•90 

s.  so 

»  I® 

•  ®J 

1.50 
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Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAHS. 

Swift  &  Company,  U.  S.  A. 


What  Rennet 

* 

Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest¬ 
ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 
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WASHBURN-CROSBY'S 


Gold 

Medal 

Flour 


I 


^SHBURN-CHOSaYj 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Millbourne  Flour 


GOOD  OLD  MILLBOURNE 


Good  for  150  Years 

GOOD  TO=DAY 


Millbourne  Mills,  63d  &  Market  Sts.,  Phila.,  Pa. 


This  Book  $1.2 

Davids’  Practical  Letterer 

will  teach  anybody  to 
make  show  cards  and  to 
do  all  sorts  of  sign  work 
with  brush  and  pen,  no 
matter  how  clumsy  or 
inexperienced. 

A  practical  series  of 
lessons  and  forms.  Worth 
its  weight  in  gold  to  any 
merchant  using  show 
cards. 

Letterine  Ink,  finest  made, 
all  colors. 

Thaddeus  Davids  Co. 

New  York 

ESTABLISHED  1825 


Here’s  One 
Exception 

When  you  go  on  about 
cereals  paying  nothing, 
don’t  forget  that  they’re 
not  all  that  way.  Our 
Gluten  Cereal  pays 
about  40%.  Don’t  jump 
at  the  conclusion  that  it 
must  be  a  pretty  poor 
cereal  to  pay  that  much— 
we  probably  take  more 
care  and  pains  with 
Gluten  Cereal  than  any 
other  manufacturer  in 
the  country. 

A  rich,  satisfactory 
food  that  stays  in 
people’s  affections. 

A.  C.  Godshall  &  Co. 

Incorporated 

UANSDAUE,  PA. 


.  .  SSSS3Z 
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—13— 

French  Peas,  extra  firm . per  case  z6.oo 

"  fins .  "  li.oo 

••  Moyen's .  “  «*•<*> 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13. 50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  .28 

“  Dinner  Biscuit . "  .38 

“  Breakfast  Biscuit . "  .36 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doi.  1 . 25 

"  "  %  pints .  ‘  .6c 

Sait,  stone  lars.  a  dor . .  »•  75 

Extract  of  Beet,  Morels’,  4  ox . per  dos.  6.  JO 

•<  “  aos .  “  g.JS 

*•  Anker’s,  iao  vials .  4.00 

*«  “  40s . per  dos.  4.00 

“  “  8  os .  "  7.  *5 

u  “  16  os .  "  S3. so 

Theodore  Marquet  Mushrooms — 

First  choice .  04.00 

Choice,  100  tins . . . per  case  so. 00 

Extra,  zoo  tins .  “  37.00 

Hotel,  100  tlns.„ .  “  17® 

Truffles,  . - . jwtln  .sj 

"  .  “  •?» 

••  § .  "  »•*$ 

Shrimps,  pickled,  small  size .  s.ij 

"  Dunbar’s,  2  dos. . . per  dos.  s.aj 

Figs  In  Cordial,  Dunbar’s,  1  dos. .  “  S75 

“  Bishop’s,  1  dos  ........  “  0.50 

Crystallised  Ginger,  i-lb.  tins .  “  4'°® 

"  J4-lb.  tins .  “  a.sj 

Lime  Juice,  Rose’s .  "  J-So 

Victor  Rose  Water .  “  a. 3$ 

”  Peach  Water- .  "  s.35 

Pitted  Olives .  "  J.OS 

Armour’s  Solid  Extract  of  Beef —  Per  dos. 

Sire  *  jars,  r  dozen  In  case . . .  445 

“  4  *•  1  "  8.30 

••  8  "  1  "  . . .  IS -9® 

■’  16  "  «  “  »9-7* 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . ....  4 . 45 

••  8  «  1  “  .... .  8.30 

'•  16  ••  %  "  . ....  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  is  tablets  each .  s.aj 

«  •<  medium"  36  "  .  6.00 

t  **  large  "  ya  "  . „...  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  In  case.. . ..........  4  «° 

"  16  "  z  “  - - 1400 

Armour’s  Asparox — 

Size  4  bottles,  t  doses  In  case . . . .  3.50 

"  12  "  1  M  - . .  7  *» 

"  5  "  . . — - - ..per  bottle  3.J0 

"  2  fancy  jugs . . — ..per  jug  l.jo 

Armour  Tomato  Bouillon — 

Sire  4  bottles,  1  dozen  In  case . . . — .  *.50 

*•  re  "  1  “  . .  7® 

“  5  ••  _ _ _ _ ......pea  bottle  j.je 

“  s  fancy  Jujb..„..„. _ _ _ per  jttf  t.54 


FLOUR. 


King  Midas . . . . . . 

Gold  Medal  . . 

Millbourne  . . . . « . 

On  Top . . . - . - . 

Ceresota. . . . . . . . 

Pfllsbury’s  Best . . 

Taylor's  Fancy . . 

Semper  Idem . . 

Pride  of  the  WesL. . .. . 

Sunbeam . . 

Quaker  Qty . . .  . . . 

Purina  Whole  Wheat,  Q°-lb.  sacks.. 

44  “  8-i6s . 

Purina  Whole  Wheat  Flour — 

32-6*,  per  barrel . . . 

l6-I2S,  “  . . . . 

8-24S,  “  . MM . 

llalf  barrels,  J^-barrel  price?  plus  xo  cents. 
Purina  Graham  Flour — 

32-66,  per  barrel. . . . . . . . 

x6-12S,  “  . . . . - . . 

*-*4*.  “  ~ . - 

4-48S,  ••  . ~ . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . . . 


Per  bbl. 

7. 10 
6.63 
6.40 

<•75 

6.60 
6.50 
6.  *5 
6.00 
5.93 
5*5 
••35 
6.  30 
6.75 


::  l 


.00 

75 

5.65 

«sj 


T.2C 

6.05 
6  85 
<■75 

3.00 


Self-Raising  Flour. 

Franklin,  30  packages. .  3.73 

Hecker's  Superlative,  3a  packages .  j.is 


Pancake  Flour. 


Aunt  Jemima,  36  packages . . . 

Old  Homestead,  Flapjack,  3a  packages . 


3  «• 
.67 


Buckwheat  Flour. 

Hecker's,  36  packages  ...« . . .  s.  8i 

14  3a  packages . . «...  4-** 

Fancy,  100-lb.  sacks  . . per  too  lbs.  3.85 


FARINACEOUS  dOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs .  1.90 

44  44  white,  100  lbs .  2.10 

44  table,  yellow,  100  lbs .  x.75 

14  white,  100  lbs .  x.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages .  x  .80 

"  yellow,  24  packages .  x.8o 


—m— 

Farina — 

Hecker's,  34  is . . . per  case  1 . 56 

Hecker’s  (  ream  (silver  spoon)  36  cartons  ...  4.50 

*  Schumacker's  Farina .  i-4° 

Beans —  Per  bushel. 

c3ifornia  Lima,  about  80  lbs . per  lb.  .05)4 

Marrows,  fancy,  N.  V.  State,  grain  bags .  3.35 

Michigan  Pea,  bags  160  lbs . . .  2.65 

Red  Kidneys. . . . . .  3.30 


2.43 

2.60 

«-35 

Per  lb. 

•°3  , 

•°3& 


X.60 
2.20 
*  45 


1.80 
x.8o 
x  .80 

6.25 
•r  4 


4.90 
2.  =  7)4 

2.30 

S-io 
s.  6s 


Green . . 

Scotch . . . 

Split,  yellow . . . 

it  1  u  11  u 

gTCdl . .«*»  . . . 

f  ifntlh  ~ 

000000, 110-Ib.  bags.... . . 

Less  quantity . . . ....... 

Shaker  Corn — 

Fancy,  barrels..... . . . . 

Less  quantity.. . . . . . . . . 

Hominy — 

Lea's  Breakfast,  10  packages... . per  case 

“  Pearl,  100  lbs . per  bag 

gchumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags.. .  1.95 

“  Grits,  100-Ib.  bags . . . .  1.9s 

Mother’s,  Grits,  36  packages .  2.35 

“  Pearl,  coarse,  36  packages .  . . 

Barley — 

OO . . 

No.  3,  100  lb.  bags . _...„ .  s.6j 

Noodles—  Per  case. 

Smith’s,  30  10-c.  package* . .  2.00 

“  assorted,  «  ana  10-0 .  2.00 

Golden  Egg,  5  and  10-c . . 

“  S-c . _ . 

“  ISC. . . . . 

Oatmeal — 

B,  200  lbs . .  per  bhl. 

B,  less  than  bbl . per  lb. 

Mother’s,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother's  Crushed  Oats,  18  packages. .  1 . 47)4 

”  ”  so  packages,  large.  3.90 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4,25 

Rolled  Oats — 

Avena,  180  lbs . . . . .....per  bbl. 

“  90  lbs . per  keg 

“  go  lbs . . . per  sack 

Standard,  180-lb.  bbla . . . . 

“  90-lb.  bags,  fresh . . 

Mother’s,  compressed,  18  tins .  *.12)4 

Sago — 

Colburn’s,  36  i-s . o6)4 

Fine . . per  lb.  .04 

Tapioca — 

Instantaneous,  so  rs . o;% 

Colburn’s  Hasty,  36  packages . o6y. 

Minute,  *4  gross . per  box  2.73 

Flake,  about  123  lbs.. . . . . . per  lb.  .04)4 

Pearl,  190  lbs.... . . . .  “  .03^ 

**  lens  quantify....................  ’  .04'., 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  2s  . . per  case  4.50 

Egg-O-See.36  packages . . . 2.50 

*4  Corn  Flaxes,  36  packages .  2.50 

Mapl  Flake,  36  packages .  *4.05 

5-case  lots .  3.85 

Postum  Cereal — 

1  doz.  xo-oz.  and  34  doz.  ao-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size . . .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages.  ... .  3.60 

Mother’s  Com  Flakes,  36  packages .  2.55 

41  Wheat  Hearts,  18  packages .  x.90 

Cream  Wheat,  36  packages .  . .  4.50 

Wheatlet,  30  packages . . . .  3 . 75 

Wheatena,  36  package*  . . . .  4.50 

Grape  Nats,  24  packages . . .  a. 70 

Trisect,  30  packages. . . .  2.50 

V;tc»,  36  2-lb.  packages . « . . . .  4.25 

Kellogg's  Toasted  Corn  Flakes,  36  packages-  2.80 
Quaker  Oats  Co.,  The —  Per  case. 

Apitezo  Biscuit,  24s .  3.00 

Avena,  18  packages . . .  1  45 

Banner  Oats,  20  packages .  4.00 

Quaker  Breakfast  Biscuit,  24s  .  x.85 

Old  Fashioned  Scotch  Brand  Oat  Meal,  24s  2.60 

Silver  Brand  Farina,  with  spoon,  94s .  a. 80 

Saxon  Wheat  Food,  24s .  3.00 

Parched  Farinose,  24s .  2.70 

Quaker  Cracked  Wheat,  34s .  2  40 

Quaker  Oats,  round,  36s .  4.25 

Quaker  Whole  Wheat  Flour,  10s .  1.95 

Quaker  Best  Cora  Meal,  Yellow  or  White, 

No.  2,  24s .  x  85 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 

Pettijohn’s  Breakfast  Food,  18s .  1.97 34 

Quaker  Puffed  Wheat,  36* .  2.85 

Quaker  Puffed  Rice,  36s .  4-25 

^Schumacher’s  Farina.. .. .  1  40 

4i  Breakfast  Hominy,  10  pkgs  ..  1.45 

Quaker  Oats,  18s .  1.45 

4t  20s,  fam.,  with  china .  4.00 

44  36s,  tins .  4.25 
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Bromangslon,  assorted,  3  doz . 90 

Jcll-O,  assorted  flavors.  2  doz . 90 

lell-O  Ice  Cream  Powaer,  a  doz .  x  .00 

Jeilvcon,  assorted  flavors.  2  doz . 90 

LhaJmer’s . 95 

Mothers’,  small,  x  doz . 45 

44  large,  x  doz . 90 

Cooper's . 85 

Tryphosa . -Q5 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddlne,  assorted,  a  doz . per  case  1 . 70 

Minute  Gelatine,  plain . per  gross  X2.75 

Minute  Gelatine,  plain . per  doz.  1 . 10 

Minute  Gelatine,  flavored . per  gross  xo.8o 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Long,  25  is . 

Short,  25  is . . . 

Cubes  or  Elbows,  24  is  . 

Spaghetii,  25  is  . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


Per  lb. 

•09H 
■og'A 
■og  Vi 
■  og'A 

■o g'A 
■°9rt 


Domestic. 

Fancy,  long.  25  is . 07)^ 

Cubes  or  Elbows,  24  is, . 07 yx 

Spaghetti,  25  is . 07% 

Vermicelli,  25  is . °7^i 

Woodcock,  long,  24  pkg . 10% 


Choice  Grades. 

Macaroni,  short,  25  is . 07 

“  50  ^  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  a  dos.  in  caae„ . per  dos.  .90 

Tins,  Keyed  (Jewel),  s  dos.  in  case.  “  .90 

Large  cartons  or  tans,  a  do s.  in  case.  “ 


Dime  Tumblers,  s  dos.  far  1 

Bulk,  ij  lb».._.. 


—per  lb. 


.90 
•  »5 


Thredded  Fish. 

Thistle,  >4  packages . . . 65 

Swansdown,  a  dos . . . per  dot. 

Osprey,  a  do* . . . .  “ 


New  Mackerel. 

C«txnt 

New.  SwSk  100  lb’  ,<>olb’  50  lb’  ,0lb' 

Ex. Norway,  No.  x... 170-190  35.00  18.10  9.95  2.00 

Ex.Norway,  No.  9. ..230-260  95.00  13.10  6.65  x.50 

Ex. Norway,  No.  3. .320-360  21.00  xi.xo  5.71  x.30 

Ex.  Norway,  No.  4.420-460 
Summer 

Ex. Bloaters,  XX... .100-1x0  35.00  18.10  995  2.00 

FancyShore, No.  1. .130-150  a8.oo  14.60  7.50  x.65 

Ex. Snore,  No.  1...  130-150  96.00  13.10  6.65  x.50 

Shore,  No.  x . 130-150  94.00  xa.6o  6.50  x.40 

Extra  Irish,  No.  9. ..300-350  16.50  8.85  4.58  x.xo 

Medium  Irish, No. 2.. 350-400  16.00  8.60  4.50  x.05 

Irish,  No.  4 . 400-450  16.00  8.60  4  50  x.05 

Small  Irish . 475-5*5  15. co  8.xo  4.25  x.oo 

New  Medium  Shore.  1 60-x 80 
New  Large  Shore... .1x0-130 

Large,  No.  9 . 2x0-220 

Cape  Shore.. . ^...xao-x4o 

Holland . 400-450 


Herring. 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  do*. 

Knox’s  Crystal .  s.ss 

'*  Acidulated... . . .  i .  a* 

Cox’s,  large . . .  1.65 

“  small . . . .  .97)6 

Plymouth  Rock,  pink  or  whita . .  i.sj 

Nelson’s.. . . . .  .....  1.50 


200  lb. 

100  lb 

50  lb. 

M 

0 

5? 

00 

cr 

7.00 

4.19 

5.00 

3.10 

XX. CO 

6.1a 

3»5 

•75 

Lab.  Split,  Lg.  No.  i._ 

Lab.  Split,  Lg.  No. 

Shore,  Round,  Large. 

Shore,  Round,  Med  ... 

Ocean  Fish. .  5.00 

Shad,  No.  1,  Mess 11. co 

Shad,  No.  a,  Mess - 

Haddock.  Fielded _ 

Red  Salmon . 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . . . 

Oik  Edge,  40  lbs.. . 

Favorite  Middies,  60  lbs. . 


•07 

.06 

.is 
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Dressed  Fish  Bricks. 

Gilt  Edge,  s-lb.  bricks,  40  lbs... . 06 y. 

Snow  White,  i-lb  bricks,  20  lbs . . . 07 

Favorite  Cod,  2-lb.  bricks,  40  iba_. . . . .  .03% 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size,  1  and  a  dos.  In  case .  1 . 50 

“  small  size.  2  dos.  In  case . . . 90 

Small  Tumblers,  a  doz.  in  case . . . .  .90 

Large  Jars,  sealed,  a  do*.  In  case . .  1.50 


Loose  Codfish. 


Extra  Large  Georges  Cod. . 

Large  Bank . . . 

Medium  Bank. . . . 

Pollocks . . . . . 

HftltC,,,, . . . . . . 

In  original  cases,  430  lbs.,  0.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring. . per  box 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish.. . . 


Cromarty  Bloaters, ; 


.08 

•07K 

•  o6)4 


.  16 
•*7 


...per  box  1. 15 

U  _  __ 

m  9 . 20 


FRESH  FISH. 

Per  lb 

Halibut .  -  • 

Salmon,  fresh . 28  - 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Smelts . 08  • 

White  Cat  Fish . 

Red  Catfish . 

Fresh  Herring . a  piece 

Snappers . 

Eels . 

Green  Sea  Bass . 

White  Perch . 

Spotted  Trout . 

Shad,  Buck . each  - 

Shad  Roe . each 

Rock  Fish . ia  - 

Black  Bass .  - 

Croakers . - 

Lobsters .  - 

Large  Fresh  Mackerel . each  - 

Weak  Fish . . . 

Medium  Trout .  - 

Medium  Gutted  Trout .  - 

Round  Gutted  Trout . 

Porgies  . 

Butter  Fish . 

Blue  Pike . 

Steak  Y\sh  %  cent  per  lb.  addition*! 


30 

c8 

07 

c6 

15 

1 3 


13 

*5 

15 

35 

70 

.29 

15 

07 

20 

35 
,  10 

©7 

07 


-  .06 


OYSTERS. 

Cove,  Primes . per  M.  -10.00 

Cove,  Culls .  44  -  6.00 

Blue  Points .  “  -  5  00 

Blue  Points . per  bbl.  -  6.50 

Absecon,  Primes . per  M.  -  9.00 

Absecon,  Culls .  **  ”4-5° 

Rockaways . per  bbl.  -  5-5c 


CLAMS. 


Clxms . 

Necks . 


..per  M.  8.00  -  9. 
..  “  6.00  - 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  3.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  *-*5 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05^ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbS . y . 06$£ 

5  or  io-box  lots . 7. . o6fi 

Standard  Brands.  28-lb.  boxes . 06 34 
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Site 

Always 

Went 

Back 


“I  occasionally  try 
some  of  these  much- 
advertised  soaps,”  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any¬ 
thing  that  suited  me 
so  well.” 

Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk- 
no  persuasion — no  ex- 
pVaining  —  no  work. 
Simply  filling  orders 
that  the  soap  itself 
gets. 

-)  And  at  a  profit,  too 
— don’t  forget  that. 


MADE  BY 


B.  T.  BABBITT 


NEW  YORK 


Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attract 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


Everybody 
Knows  Them 


SdtulKbfi  ed  1845. 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 

AND 

T.B.H, 


The 


SMAN 


PRICE  25  CENTS. 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand, 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 

Fancy,  36  is . 

Blue  Pennant,  36  is.. . 

Parrot,  36  is . 

Souvenir,  36  is . 

Glen  Rosa,  36  is . 

Blue  Ribbon,  36  is . 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 

Not-A-Seed,  36  is . 

Griffin,  50  is . 

Gray's,  36  is  . 

Loose  Muscatels,  3  crown,  50-lb.  boxes 

Sultanas,  50-lb.  boxes . 

Thompson's,  50-lb.  boxes 
Prunes — 

Fancy  Santa  Clara,  20-30 


•07H 

•°7* 

■°s3A 

,o6l/2 

■°7* 

.06% 


■  °7  'A 
.06K 

.06  >4 

■  °5* 
•°4* 


3°-4° . 

4°-5° . 

50-60 . 

6O-7O . . 


40  50 . 

**  5°-6° . 

Oregon,  40-50 . 

“  50-60 . 


Currants — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 

Fancy,  recleaned,  30  lbs.  loose . . . 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . . . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70 lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs — 

Fancy,  new,  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  ** 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  choice  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  Royals,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 
Cherries — 

Extra  fancy  California,  pitted,  25  lb.  boxes.. 

Pennsylvania,  pitted,  25  lb.  boxes . 

Nectarines — 

Fancy,  white,  25  lbs . 

5  or  10-box  lots . 

Peaches — 

Fancy  Muir,  25  lbs . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 


25  lb. 

.05 

50  lb. 

.14 

•°9* 

.09 

•  o8J4 

■osy 

•°7* 

•°7* 

■  06  J4 

.06 

•°9* 

■°9* 

•07* 

•07* 

.11* 

Good,  25  lbs. 

Extra  choice  Yellow, 

Whole,  50  lbs . 

Fancy,  pared,  25  lbs . 


50  lbs., 


.08^ 

•07K 

.08 

•  i2*i 
Per  lb. 

■12* 
Per  lb. 
■  »i* 
•05 
.  06 

•  77/4 

.1.* 

■12  * 

.  12 

Per  lb. 

15* 
*5* 

14 

13* 
•3* 
12* 

12K 
12* 
Per  lb. 
21 
19 
Per  lb. 
09% 

°9* 
09 

°7  * 

06 

°7* 
°5* 
18* 


Pei 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  i  in  barrel..., 


a  in  crate  . 

1  in  barrel, 

2  in  crate.... 

3  “ 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size 
Jamaica,  extra  fancy,  100  size  ... 

Florida  Oranges — 

Fancy  Brights,  126-150 . 

*•  176-200 .  3 

“  216-250 .  3 

44  288-300 .  3 

Golden  Russetts,  126-150 .  3 

176-200 .  3 

216-250 .  3 

“  288-300 . 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  . 

“  5464-80 . 

Russetts,  36-46-96 . 

**  54-64-80 . 

Messina  Lemons — 

Extra  fancy,  300  size . 

"  360  size .  3 

Choice,  300  size . . 

“  360  size . . 

California  Lemons — 

Extra  fancy,  300  size . 

360  size . 

Choice,  300  size . 

"  360  size .  3 

Pineapples — 

Fancy,  18-24 . 

Fancy,  30  size . 

Fancy,  36-42  size . . . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

Extra  fancy  Navels,  126-150 .  3 

Extra  fancy  Navels,  176-216 .  3 

Extra  fancy  Navels,  250,288-324 . 


. . 

.  2.0 

.  i-75 

.  1.65 

.  1.25 

. 

.  *  15 

,  1 . 10 

•  -95 

. 

.  .85 

Per  sack 

•  3-75 

■  3  23 

3.00 

-3-25 

3-50 

-3-75 

3  25 

-3.50 

3.00 

“3*25 

3-00 

-s-25 

3- 50 

-3-75 

3  “5 

“3  50 

3-  *5 

-3-5» 

-4.00 

-4.50 

“3*50 

4-25 

-4.50 
Per  box 

3-50 

-3-75 

3  50 

-4.00 

3-25 

3*5 

*5 


Per  box 
S*  75 
?  •  75 

“3-25 

-3-50 

"3- *5 
-3-*5 
-3.02 

2.50 
-3*50 
“3-75 
-3*  50 


HORSERADISH. 

TumV.cn,  te-e  sire,  a  dor . per  dor. 

Turn  Van,  ,-c.  also,  a  dor . 

Tarn  birrs,  io-e.,  Lord’s  Prayer,  a  dec.  - 
TuaUcn,  lau.  cut  glass,  ie-e.,  a  das.  '* 


•*5 

•45 

•»5 

•»5 
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INK. 


..per  bottle 


Arnold’s,  black,  31 . 

Continental,  red,  1  dor . 

“  black,  3  dor . 

Royal,  black,  3  dor . 

Superior,  black,  3  dor  . . . . 

Stafford,  Commercial,  pt . per  bottle 


•4* 

•3° 
>5 
•*5 
•*3 
.  60 


LAMP  GOODS. 

Per  case  of  6  dor. 

Lamp  Chimneys —  No.  o. 

Macbeth  Pearl  Top .  4  20 

Acme  Victor  Top .  |.4e 

Pure  Flint,  Lustre  Top.. .  a. 70 

Crystal,  Crimp  Top .  s.io 

No.  a.  Tubular  Lantern  Oiobes . 

Cold  Blast . 


Jumbo  Chimneys,  plain . per  dos. 

“  dec.,  rey..  “ 

No.o. 

Banner  Burners.. . 43 

No  charge  for  packages. 

Oil  Cans — 

1 -gal.,  glass . 

1 -gal. ,  galvanised,  Pearl. . 

J-gal.,  Lennox,  spout . 

5-gal.,  “  spigot- . 

5-gal,,  Columbia . . . 

3-gal.,  Banner.. . . 

3-gal.,  Climax,  pump  _ . . . 

3-gal,,  Home  Rule,  pump . . . 

Lanterns— 

No.  o,  Standard . . . 

No.  O.  Dttk  . . . 

Cold  Blast . . . — . 


No.  1. 

No.  s. 

4-50 

5.10 

4.20 

4.80 

1  3« 

3.90 

2. 70 

3.30 

3  det. 

•■75 

.5  dos. 

3-75 

No.  1. 

No.  2. 

•75 

•85 

.90 

1 .00 

No.  1.  No.  *. 

51  75 

Per  dor. 

. »5 

.  t-9* 

.  5  50 

.  *  5® 

:::::::::  IZ 

. .  ie.oe 


.  «  *° 

. .  6.30 

.  8.00 


LIME. 

Chloride,  Acme,  sifting,  13-lb.  boxes,  1  lb .  1 .  so 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  dos .  3. 75 

Babbitt's  Lye,  4 dot .  3.23 

Lewis' Lye .  3.23 

Red  Seal ,  s  dos . . .  1.90 

“  4  do  1 . 4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 
S.  Light,  Dia.  5  size,  144  bxs. ,  4  cs.  lots.. ..  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3 . 75 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 
“  “  “  254  gr.  cs.,  8  cs.lots  2.35 

"  lt  t€  5  gr.  cs.,  4  cs.  lots...  4.70 
New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  4t  44  44  3gr.es.  7Cs.lots  2.55 

"  "  "  “  5  "  4  “  425 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands— 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

'  “  Dia.  1  size,  2  gr.es., 8 cs. lots.  2  40 

“  11  “  3  gr.  cs.,  7  cs.lots.  #.85 

“  "  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift& Courtney,  Dia. 8size, 5gr.es. ,4cs. lots  3.50 
“  “  Dia.5size,i44  txs.,  4  cs.lots  3.75 

Chips,  Dia.  a  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
**  44  44  100/3  bx.  pkgs.,  5  cs.  lots.  3*3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

“  44  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  “  “  5  “  4  “  .  4  50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

“  “  y  5.  “  . .  4  50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3-85 

Little  Stars,  Dia.  L  S.  size,io  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots _ ...  3.75 

"  “  6  “  5  44  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

"  “  “  "  IO  “  8  “  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  a. 25 

Vulcan,  No.  2,  50  gr.  to  case . .  25.00 

**  “  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atmeru  &  Son — 

Kxtra  Family,  Seedlean—  Par  cane. 

Ne.  5,  6  glaas  lars . . . . . . .  4.30 

No.  3,  (  glam  Jan . . . . .  3.10 

No.  18,  J7  and  81,  wooden  palls. ....per  lb.  .13 
Barrels  halve*,  quartan  and  him...  "  •»* 

Family,  Seedless —  Per  box. 

No.  1,  6  wooden  palla . . . . .  2.63 

No.  10,  4  wooden  paila  .  6.50 

Calebratad,  Seediest — 

Bbla..  *•  and  Ws_ . par  lb.  .08* 

Wooden  palla,  18,  37  and  48  [fan .  "  .09* 

Wooden  klu,  Noe.  *0-35 .  "  .09 

Wooden  kits,  Noe.  20-35 .  **  .08 

Keystone —  Per  lb. 

Bbls..  *9  and  *t.. . . . . .  .ojU 

Wooden  pails,  18,  37  and  <t  lb*_ . 085^ 

Condensed  cartons,  3  dos.  to  case. ...groat  11.00 
Condensed  cartons,  o*  dos.  to  case.. gross  11.00 

Barrels,  *g,  Us . per  lb.  .10 

Wooden  kits.  Nos.  ao-35 .  “  .08 

Wooden  kits.  Not,  93-40 .  “  to* 


—19— 

Schimmel's — 

Bbls.,  %  bble.  and  30-lb.  klts..„...... . .  .ojtf 

t8  and  37-lb.  kanakins . 07* 

10-lb.  kanakins,  6  to  orate . per  dos.  10.39 

3-lb.  “  6  to  crate .  “  5.75 

5-lb.  glass  Jars,  6  to  crate .  “  8.15 

Campbell’s.  *o-lb.  paila . 08 

Mrs.  Wells  bbls.  %  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  U  bbls.  and  30-lb.  kits . 04 U 

National,  bbls..  *  bbls.  and  jo-lb .  kits . .07 

Southwark,  bbls  V  bbls.  and  30-lb.  palls......  .  e«M 

Brick’s  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  y2  bbls.  250  lbs.  y  bbls.  125 

lbs  ,  '/%  bbls.  65  lbs . '. . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows:  70  lbs. ,60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  *  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07% 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

NoneSuch — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  y  gr .  2.90 

12“  “  "*“ .  5-75 


OILS. 


Stove  Gasoline. _ _ 

Headlight,  190  test.., 


Per  gal. 
•  -»5* 

.  .XI 


OLIVES. 


Extra  Queen — 


Per  doz. 

Imported,  No.  io,  2  doz .  2.70 

“  ’9,  1  “  .  4-50 

“  32,  1  “  . 6.80 

“  16,  a  “  .  2.40 

“  “  8,3-  . ;  .90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

*  **  14,  a  l<  .  2.20 

Special,  No.  14,  2  doz . . .  1.50 

Stuffed — 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  “  10,  **  2  44  .  1.40 

Olives  in  bulk —  igal. pails.  2gal. pails.  5gal.kegs 

xx::::::::::::::: 

XXX . 

XXXX .  2. 

xxxxx . 

Mammoth .  2.70 

Kegs,  large,  1  gallon .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

medium,  2  doz.  case .  8.oo‘ 

“  “  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case 12.00 

“  “  “  glass,  small.  2  doz. case 

“  “  44  med.,  44  “ 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  a . Per  case  7.00 


1  *35 

2.65 

5-65 

1.45 

2.85 

6.15 

1  •  75 

3-35 

7.00 

2.00 

3-85 

8.00 

2.40 

4.20 

10.25 

2 . 70 

5-i5 

11.60 

American  Oil. 

Stohreris,  No.  8,  a  dor . . . 

“  No.  i*,  a  dos . 

“  No.  is,  i  dos . 

Keystone,  bottles,  s  dox_ . 


Per  doc. 
.......  .35 

::::::: 


.per  pall 


PICKLED  MEATS  AND  FISH 

Lamb’a  Tongue,  glass  jars,  pints. . per  dot.  4 . 75 

“  *•  quarts. 

“  so-os.  jars .... 

11  10-lb.  palls .. 

Tripe,  10-lb.  palls . 

4  5-g*J.  k«g» . 

Pigs’  Feet,  10-lb.  pails . 

"  5-gal.  kegs . 

Pickled  Beef  Salad,  in  glass.. 

“  Tripe,  in  glass . 

"  Oa  Heart,  In  glass... 

"  Pigs’  Feet,  In  glass.. 

Russian  Sardines . 

*•  3— lb.  pafls.... 

*•  io4b.  palls.... 


. . per  keg 

. per  pau 

. . per  keg 

. per  dos. 


per  keg 
•porpall 


5-75 
s.jo 
e.50 
■9° 
a.  00 
1.00 

«  *5 
1. 10 
x.xo 

I.  IO 
l.XO 

•71 
•  50 
1.00 


POTATO  CHIPS. 


x-lb.  packages,  bbls.,  05  lbs . . . 

Loose,  bbls. ,  30  lbs . . 

\i- lb.  packages,  xa-lb.  boxes. . 


PEANUT  BUTTER. 

McLaren'*— 

Small,  e  dor . . . . . . . 

Medium,  9  dos... . . . . 

Large,  i  dos . „...._ . . . 

Pcanatene,  No.  e  Jars,  e  dot . . 

“  No.  4  )a 
Beardslsy’e— 

Small  jars,  a  das . 

Medium  jars,  a  des..„ 

Large  Jan,  i  dot....... 


•  ««* 
.18 


jars,  3  doe . 


Per  dor. 
,.  .90 

..  s.50 

:  W 
.  .*•* 
Per  dos 

-  •»» 

-  t.ei 

,.  •  t| 


PICKLES. 

45  fals.,  iaoos .  9.35 

45  gala.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  u  2.35 

10  gals.,  450s,  “  2.65 

10  gals.,  600s,  M  .  a. 65 

16  gals  ,  600s,  “  4.50 

16  gals.,  600s,  **  dills .  4.50 

45  ,  1400*,  M  "  .  10  25 

C.  &  B. ,  Chow  or  Gherkins,  pints .  3.50 

**  44  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  s  doz . per  doz.  1 .90 

Chow,  44  pints,  s  dox.  44  1.00 

Gherkins,  sour,  "  44  44  44  x.oo 

Mixed,  41  44  44  44  44  1. 00 

Assorted,  44  44  “  "  44  1  co 

Gherkins,  sweet,  44  “  *•  “  1.25 

White  Onions,  44  44  44  44  1.40 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  a.  75 

t.oooe,  5  gal . . .  ”  3.40 

"  x.ooos,  3  gal . .  ••  3.05 

Chow-Chow,  No.  >,  5-gal.  kegs .  1.95 

“  No.  e.  3  gal .  1.75 

Chow  and  Mixed  Picklea,  a  gal . per  pall  1 .  oe 

Williams  Bros. —  Per  doa. 

No.  8,  Sour  Gbarklna,  a  dot_ . 85 

No.  8,  Sweet  Gherkin,  ados . 85 

No.  8,  Sour  Mixed,  a  dor . 85 

No.  8,  Sour,  arsortad,  a  doc . . . 85 

No.  8,  Chow-Chow,  a  doa. . 85 

No.  8,  Onions,  a  dec . . . .  .87* 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15^ 

“  “  40  “  . 14^ 

Distilled,  45  grain . 09 

44  40  44  °8^ 

Fermented,  45  grain . 09^ 

“  40  0  08^ 

Lutz  &  Schramm  pure  cider . . 21 

distilled  white . 13 

pickling  white . 20 


PROVISIONS. 

Hama,  sklnback,  i8-*o  lb* . . . . .  •>&* 

"  14-16  Ibc . .  .*7* 

“  10-t*  lba . .  .«» 

Picnics,  6-8  lbs . . . . . . .  .13* 

Dried  Beef,  seta  city  am.ked . . . .  .  18 

11  tenders  and  xnacht— . . . il 

“  air  dried,  seta . so 

"  ”  tenders  and  knucka . si 

Jersey  Pork,  butt . . . _..p«r  bbl.  28.50 

“  famUy . . . .  “  31.00 

Breakffwt  Bacon,  rib  In . — . . . .  .  to 

“  booelesa . . . . . .  .2* 

S.  P.  Bellies.  14-15  lbs . 16 % 

Bologna,  a5-lb.  boxes . 

Boiled  Boneless  Ham . 99 

Beef  Tongues,  smoked,  5-6  lbs . . .  11.  oe 

Cooked  Compressed  Heun,  s5-(b.  boxes . 

'Covered  Hama,  U-cant  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  M-cent  extra. 

Swift  &  Co. — 

Premium  brand  Hamx,  8  to  10  lba. . .  .18* 

"  **  se  lb . — . i8fc 

M  "  14(016  tbs . .  ,i8tf 

“  "  18  lb _ _ _  .90 

“  «  ekioned,  18-eo  lbe_  .a, 

“  •  "  boiled,  skinned,  £suk- 

lecs  _ _  .31 

“  Bacon _ _ _  .15 

M  Dried  Bokf,  lnslden.._ . .  .*1 

"  Reef  Tonguea.  short  cut.. _  .si 

Winchester  brand  Hams,  skinned,  all  aver..  £19 
“  “  8  to  10  lba.  aver...  .18 

•*  "  lalbe.  aver . 18 

"  "  <4  te  16  lbs.  aver— 

"  “  16  to  18  lbs.  aver  _ 

“  *'  Picnic . . . ny 

bove  average  loose,  if  packed  *  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 


Pure, 

Compound, 

per  lb. 

per  lb. 

Tierces,  about  340  lbe . . 

-  .14* 

.11 

Plain  tubs,  30  and  6e-lb,  cana.... 

..  -«4* 

•  it* 

to-lb.  tin  paila,  60  lba . . . 

-  •!** 

.il* 

5-lb.  “  60  lbe . 

...  .15  Ya 

.ti* 

3-lb.  "  6a  lbe— . . 

-  .15* 

■I* 

Swift  &  O.— 

Silver  Leaf  brand,  tlarcaa. _ 

. .  , 

Jewel,  eompouad,  dsreera . 

. —  .... 

-  .!•* 

Cotosnet,  tierce* . . .  .11* 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  IV. 


Choice,  native. . .  .it*- 

Cemmon  . . . . .  .  09  - 

Western  Dreaead  Beef — 

Choice,  native  cattle . — . .  .  is*- 

Csnmm  te  fhlr . — . 09  - 

City  Dressed  Veal — 

Prims . . . . . . 

Good  te  choice . . . it  - 

Dressed  Hog* — 

Plffk.  ............ *MM*. .............. .U*. 

Hogs,  heavy . . . 

"  i8e  lbs . . . 

"  t6e  lbs . 

“  14a  lbe . — . — 


>«* 

to* 


«4 

i>* 

*4 

t4 

*4 

*4 

«4 
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Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


‘MHSflMf  rm  MMIMBATSM)..  *  >»  Ihrt. 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


TWENTIETH  and  FILBERT  STS 
PHILADELPHIA,  PA.  .  - 


Tii is  Mi! 

"NtW  'J. 

M  A  IW.-  MV 

FILTON  Rtf  A  1.6131  CBIIIltX  V 
'  •  Prills 21 5.  . 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  "Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  J4-lb.  jars,  6  and  12-lb. 
boxes 


To  Taste  them  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 

A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pionier  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  "EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


CROFT  &  ALLEN  CO  9  Pennsylvania  .  . 


Your  Tr&.de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON’S  CRACKERS 


Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


In  buying  Coffee  it  is  important  to 
know  that  you  get  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 
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Dressed  She«p  and  Lambs — 

Lamb,  western,  good .  --*<>K 

“  “  culls  . —  >4  --*5 

Sheep,  choice . „ . .  --*4 

“  medium  — . -  -.is 


BUTCHERS’  SUNDRIES, 


Fresh  Steer  Tongues . each 

Cow  Tongues . . 

Calf  Heads,  scalded  . - . . 

Sweetbreads,  veal . per  pair  .  40 

<•  beef . per  aoz. 

Calf  Livers . per  lb.  .ao 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails . per  do*.  .30 

Hearts,  beef. . per  lb.  .03 


Tenderloin,  beef,  western . 


western  — . .  .13 


-  -75 

-  -7° 

-  -73 

-  -5o 
-1. 00 

-  *5 
-1.00 

-  .06 

-  *5 

-  OS 


-  .*7 
*  -*7 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

Turkeys —  P*r 

Western,  young  hens,  8  to  10  lbs .  .*4  -.*7 

44  young  toms,  15  to  17  lbs . *4  -.87 

Old  hens  and  toms . .*4  ~->7 

Common  to  good . ao  -.  ** 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 4*  -.45 

Philadelphia,  fresh  killed,  to  4  lbs. 

to  pair . 42  -.45 

Philadelphia,  fresh  killed,  3  to  3 lbs. 

to  pair,  fancy . -4*  --45 

Western,  4  to  4^  lbs.  to  pair,  fancy . aa  -.84 

44  3  to  3 lbs.  to  pair,  fancy . aa  -.as 

"  fair  to  good . 18  -.ao 

Fowls — 

Western,  fancy . so  -.21 

Heavy  Roasters,  4  to  5  lbs. - . ao  -.as 

Fair  to  good. . 18  -.ao 

Old  cocks . 15  -•«* 

Squabs —  Per  do*. 

Prime,  large,  fctney .  4'5°-5’5° 

Mixed, .  3.00-4.00 

Dark .  1 . 73-a  so 


LIVE  POULTRY. 


Per  lb. 

Spring  Chickens,  nearby,  1%  to  a  lbs . 38  -.42 

Large  Springers . - . 25  -.28 

Fowl* . >8  -.19 

Roosters . 14  -.13 

Docks . .15  -.16 


SAUER  KRAUT. 


Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs,  14  gals .  .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .83 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  dot. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  t,  1  do* .  a. 30 

“  “  No.  a,  1  do* .  4.10 

"  "  No.  3,  %  do* . .  6.30 

"  44  No.  4,  do* .  8.15 

P.  P.  Sauce,  No.  *,  a  do* . — .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz . .  a.  10 

No.  z,  cans,  x  doz .  8.30 

No.  a,  cans,  1  doz . . . .  4.1s 

No.  3,  cans,  lA  doz. . — .  3.33 

No.  4,  cans,  %  doz— . . . — .  4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 


Tellies —  Per  doi. 

go- 3*.  jars . . . - . 97« 

No.  4%,  toy  palls .  *.55 

American,  pure  apple,  tumblen,  assorted 

slices .  88 

Schimmel's,  No.  10,  tumblers. . ..  .83 

National,  No.  10,  tumblers . . 

“  No.  6,  tumblers  . . . . 40 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . .  .13% 

National,  30-lb.  pails . ....  .00 

Southwark,  30-lb.  pails . 06 

„  “  4#-lb.  toy  pails,  #  do*..- .  4«S 

Fruit  Butters —  Per  doz. 

Apple,  No.  23,  jars . „„ . . . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  palls .  s.70 

“  30-lb.  pails . per  pail  1.08 

“  20  lb.  crocks . per  lb,  .07^ 

**  Schimmel’s,  30-lb.  pails .  "  .06 

Prune,  30-lb.  pails .  •• 

Peach,  30  lb.  pails . ••  .07 

To  —  # 


Schimmel’s,  pure,  jars,  s  doz... . 

Southwark,  assorted,  jars,  a  doz . . . 

Orange  Marmalade — 

Hartley’s,  imported . . . 

Schimmel’s,  pure . 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers . . . . 

*-ib.  “  . :::::: 


1.70 

•93 

1.80 

i.6j 

4.00 
•  ®5 


5C.  8S. 

xoc. as. 

25c.  os. 

•  -45 

•«3 

z»5 

•45 

■p 

■  -45 

•65 

*•95 

.  99  .m 

•85 

»  95 

■  -45 

•83 

1  -95 

•  -45 

■85 

z.93 

■  -45 

•«5 

»-9S 

■  -45 

•83 

1.95 

•  -45 

■8S 

*•95 

•  -45 

.85 

1.95 

•  45 

•85 

*•95 

•  -45 

•85 

*•95 

•85 

•45 

•83 

*•95 

•45 

•85 

*•95 

•45 

•85 

*  95 

■  45 

•85 

*93 

. 

per  dos. 

.88 

DRUGS. 

Family  Medicine*. 

Guaranteed  Full  U.  S.  P.  Strength. 

3c.  8* 

Cuter  Oil . .45 

Sweet  OH . 45 

Spirit*  Nitre . . 

Spirits  Camphor.— . . 

Spirit*  Painters’  Commercial— 

Paregoric . - . 43 

Glycerine . — ,  .43 

Syrup  Squills . . . 45 

Syrup  Rhubarb . 

Syrup  Ipecac . - . 

Turlington  Balsam . 43 

Golden  Tincture . 45 

Tincture  Arnica .  .... 

Balsam  de  Malta . 43 

Bateman  Drops,  rd  bots . — .  .43 

Godfrey’s  Cordial,  rd  hots. . 43 

Turpentine . . 

Laudanum,  tec.  slse . . 

“  ase.  slse . . . 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . „ . - . per  lb. 

Borax,  powdered,  bulk. . - . per  lb. 

"  lump,  bull* . _ .  ” 

Butter  Color,  W.  ft  R_ . per  dos. 

Bfnestone,  balk. . - . ...per  lb. 

Copperas .  44 

Camphor,  gum,  i-oz.  blocks .  44 

44  hakes,  250-lb.  bbls . 44 

41  44  less  Quantity  .  44 

44  Tar  Balls,  830-lb.  bbb . -  44 

"  44  less  quantity .  44 

Castoria,  Fletcher’s. . per  dos. 

44  Pitcher’s..- . „ . .  44 

Carbonate  of  Ammonia _ _ ...per  lb. 

Epsom  Salts . _ . — . . . 44 

Glauber  Salts- . 44 

Glue,  ordinary . — _ _ — .  44 

”  white . . “ 

Gum  Arabic - — . . . — .  44 

Haarlem  Oil . - . - . . . per  dos. 

Has  band’s  Magnesia- . — .  44 

Jamaica  Ginger,  Hires’,  flasks- . — .  44 

Licorice,  P.  &  S.,  sc.  stick,  imported,  per  doi. 

44  M.  &  R.,  e-lb.  bases . per  lb. 

44  44  Lozenges,  54b.  boxes  44 

44  4a,  6s,  Be,  las,  16s,  5-lb.  boxes  44 

44  root - — _  44 

Potty,  85-lb.  cans . per  too  lbs. 

44  50- lb.  cans . . .  44 

Petroleum  Jelly,  screw  top,  5c.  size  —per  dos. 

44  44  roc.  size  -  44 

Paris  Green,  roo-tas-lb.  kegs- . per  lb. 


1.95 

•®3 

8.00 
.08 
•o.K 
•95  . 


•03* 

8.80 
•  75 
.11 


& 


Ji-lb.  packages . . 

)4-lb.  packages . 


•3« 

•3 

•*7 

•*4 

.11 

1.60 

*53 

•3S 

:?8 

.37 

04 


z-lb.  packages 

Rosin. . 

Roach  Powder,  Omega,  4-oz.  cans . 80 

**  . .. . per  gross  9.00 

Roachsault,  xoc.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

“  granulated,  about  100-lb.  kegs  11  .06^4 

Sulphur,  flour,  1754b  bbls . per  100  lbs.  2.55 

**  xoo-lb.  ba^s ... .  2.35 

**  less  quantity . per  lb.  .03# 

Venetian  Red .  “  .ox 

Whiting  . '•  ,oa 

GofFs —  Per  doz, 

Cough  Syrup,  25c.  size .  x.75 

Herb  Bitters,  25c.  size .  X.7J 

Oil  Liniment,  25c.  size .  x.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syn«>,  15c.  size  ... .  1 .  ao 

Horse  and  Cattle  Powder.  15c.  size .  1.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co.— 

No.  . 40 

No.  10 . 75 

Tube  V . 7j 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . So 

Talcum  Powder . *5 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horeford’s— . per  doz.  4.13 

Bath  Brick,  box  as  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Band- . per  bbl.  1.83 

Tar,  pints . per  dos.  .73 

“  quarts . - .  44  1.00 

44  gallons.— . each  .30 

44  M  bbls . - .  44  3.30 

44  bbls .  44  i.oo 

McCormick  ft  Co. — 

Jockey  Animal  Food,  j  dos.  i-lb.  packages 

and  premiums . per  case  3.73 

U.  S.  Nerve  and  Bone  Liniment,  15c.  slse...  a. 00 

McCord’s  Magic  Medicine,  130.  site .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  esc.  size  e.oo 

30c. size  4.00 

McCormick’s  Watermelon  Syrup,  30c.  size..  4.00 
Reliable  Brand  Headache  Powders, 10c.  size  .  73 


Extracts  an..  Essences. 

McCormick  ft  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  s  size . 90 

No.  3  size .  s.oa 

No.  4  size .  8.Z3 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  a  lire  .85 
No.  3  size  1.73 

No.  4  size  *.00 

Lemon,  No.  a  size..— . - . 90 

Orange,  No.  ■  size  — . 90 
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SAUER  S 

P  ORE 

EXTRACTS 

For  Ft.  avoring  ices.  Cakcs  Etc. 
Be  ST  BY  TEST.  AT  YOUR  GROCERS  I C  C  A  2  5  <t 

..  Aticrsr  SALLOF  ANY  RBANniN  t  .  UNiTfl)  STATI 


Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla-— . — . 

No.  a,  Vanilla  and  Rose . — 

No.  a,  Lemon  and  assorted . — 

No.  4,  “  “  . 

No.  4,  Vanilla  — . 

Assorted  cases,  No*.  1  and  a . — 

44  Noe.  z,  a  and  4 . 

Bulk.  pts.  qts.  %  gals 

XXX  Vanilla. .  z.30  3.00  6.00 

XX  Vanilla .  1.85  1.30  3.00 

X  Vanilla . -  1.00  a. 00  4.00 

Lemon,  Ginger,  W in¬ 
tergreen,  Cinnamon, 

Peppermint,  Clove*, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet . — .  z.50  a. yj  3.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pletache.  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit. .  z.ej  s.oj  4.00 

Tea . - . — .  -  ...  — 

Kitchen  Queen — 

Extract  Vanilla,  No.  as. . — 

“  No.  *X . 

44  N*.  X . . . 

Extract  Lemoa,  No.  . — 


15 

X 
8.00 
a. *3 

zo.80 
ix. 80 
gait. 
18.00 
10.00 
8.*o 


6.oo 
10. *0 


No 

No.  X._, 

I’s  Flavoring  Extracts — 

Grade  Vanilla . 

44  Lemon..—. . 

Select  Vanilla . — . . . . 


assorted.-, 
amah  size . 


7-5° 
7.00 
Per  doz. 
,  t.oo 
.80 
45 

':Z 

•41 

*■75 

'll 

•  85 

•  8s 

•45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .... . . — . .  1.10 

44  Rennet  Tablets,  3  doz— . .  .73 

Shinn  &  Kirk’s  Liquid  Rennet . . . .  1,30 

Hanson’s  Junket  Tablets,  3  doz . .80 


CIDER. 

Corson’s — 

Barrels . per  gal.  ,x6 

A  barrels,  38  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  oast 

Duffy's  1842  Apple  Juice,  1  doz.  qts— .  3.33 

44  44  s  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts...—  3.73 

"  44  a  doz.  pa .  4.15 

Mott’s  brand  Golden  Russet,  1  dos.  qts .  3.73 

44  44  a  doz.  pu .  4.83 


CHEWING  GUM. 

Adams’,  counter  jais,  100  sc.  packages .  s.73 

44  boxes,  ao  packages . 33 

Gee  Whirz,  7a  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.83 

Spearmint,  20  packs,  100  pieces- . 33 


RICE. 

Extra  Fancy  Head,  XXXX,  100-Ib.  bags.... 

Fancy  Head,  xoo-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Prime,  xoo-lb.  bags . 

Japan  style,  fancy,  xoo-lb.  bags . 

44  choice,  xoo-lb.  bags...... . . . 

Java,  fancy,  polished,  ico-Ib.  bags- . 

B.  Fischer  &  Co. — 


Per  lb. 

•5tf 

•5* 

•3M 

•S 


Fischer’s,  choicest  head,  x,2$£  and  3-lb.  bags 
Queen  Quality  ,  fancy  head,  1,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  1,  3  and  5  lb.  bags 

Coronet,  selected  head,  1  and  3-lb.  bags . 

Cracked,  head,  x-lb.  bags . 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 


.07^ 

.06*4 

•04# 

•°5# 

.04 

.06K 

.05 
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East  India,  head,  i-lb.  bags . 07^ 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags . ©5/4 

Head,  100-lb.  bags . 05 

Fancy  Java,  head,  100-lb.  bags . 05^ 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03^ 

No.  2  screenings,  100-lb.  bags . 02 % 

Extra  fanciest  Japan,  100-lb.  bags’ . °3% 

Fancy  Japan,  100-lb.  bags . 03 

Ordinary  Japan,  100-lb.  bags.. . 03 


SALT. 

Worcester — 

Bbl*.,  contain  a8o  lbs .  a.  fa 

44  60  3-lb.  bags .  4.00 

44  *a  14-lb.  bags .  3.73 

44  30  xo-lb.  bags .  3.73 

“  1x5  *H-N>.  bags  . .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  *3o-lb.  bags . .  2  30 

44  56-lb.  bags . 65 

44  18-lb.  bags . }5 

Mermaid,  quick-dissolving  bathing  salt, 

30  xo-lb.  bags,  in  bbls . per  bbl.  j.oe 

Pretiel,  a8o-lb.  bbls .  8.4* 

44  1 80-lb.  sacks .  1.55 

Cheese,  s8o-lb.  bbls .  9.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  a. so 

New  Ivory,  24  large  cartons  to  case .  1.50 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  10  bbls.  or  mere,  1%  per  cent,  discount  may 
bo  allowed. 


SALAD  DRESSING. 

Per  do*. 

Duriteo's,  large,  1  dos. .  4.25 

44  small,  a  doz.— . . . - .  s.75 

44  picnic,  a  doz . 95 

Schimmel’s,  small,  9  doz . 90 

My  Wife’s,  large,  1  doz- . — . - . -  9.30 

44  small,  2  do* . - .  1.50 

Snider’s,  No.  8,  a  doz . .  1.40 

SAL  SODA. 

Bbls.,  400  Iba . . - . per  zoo  .80 

Kegi,  150  lbs . . . .....per  100  .95 

5o-it>.  boxes,  bulk  or  granulated.— . 


SAUCES. 

Lea  ft  Perrins' — 

Worestershlxe,  quarts _ — . 

pints  . . 

44  %  pints . — .... 

Snider’s— 

Chill,  No.  it,  1  dos . — . — ... 

44  No.  8,  a  doz . . . - 

Oyster  Cocktail,  No.  z6,  a  doz- . 

44  No.  8,  a  doz . 

Worcezter,  Campbell's,  No.  8,  a  do*.. 

North  of  Engiaixd,  No.  8,  a  dos— . 

Chef,  2  dot..- . — . 


Per  doz. 

-  7-50 

-  4*50 

-  a.  to 

-  *85 

-  1.40 

-  »-35 

-  *40 


*5 

•75 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  Va, s,  25  lb . 05^ 

Arm  &  Hammer,  1  lb.  pkgs. ,  36  lbs . 05 

44  Vi  •’  “  36  ‘  . °5^ 

44  yt  “  44  36  44 . 06 

44  1  lb,  and  %s  pkgs.,  36  lbs . 05^ 

“  Vi  “  “  “  36  “ . °5'A 

44  1,  V  and  V  lb  ,  36  lbs . .  .05^ 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  Vi  “  “  56  “  . °S  V 

44  V  "  44  36  “  . °6 

44  1  and  Vi  'b.  pkgs.,  36  lbs . 05# 

44  i,i/i  and  V  lb.  pkgs..  36  lbs . 05^ 

Swan,  kegs  110  lbs . 01% 

Bi-Carb  ,  bulk . o2j£ 


SOFT  DRINKS. 

Per  dos. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  t  do* .  a.zo 

Sarsaparilla,  extra  quality,  pints,  a  dos .  s.xo 

Blood  Orange,  extra  quality,  pints,  a  dos .  s.xo 

Birch  Beer,  extra  quality,  pints,  s  dos .  s.xo 

Lemon  Soda,  extra  quality,  s  dot .  s.xo 

Root  Beer,  extra  quidlty,  piots,  a  dos .  s.xo 

Sheboygan  Ginger  Ale,  xo  dos  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  s  dos.  in  crate,  per 

crate .  1.S0 

Root  Beer  Extract.  Hires',  x  dos .  z.Sf 

Hires'  Root  Beer,  Carbonated,  t  dos . 87 

Hires’  Ginger  Ale,  Carbonated,  s  dos . 87  J4 

Welch's  Grape  Juice,  case  quarts,  x  dos.- .  4.25 

“  ••  pints,  2  dos .  4.75 

“  “  “  H-pints,  *  dos .  4.50 

M  •*  n  4-ounce  6  dos .  5.00 

M  “  10  $4  -gallon  s ,  8  bottles  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz* .  4.00 

**  “  pints,  2  doz .  4.50 

“  **  half  pints,  3  oz .  4.00 

“  4  oz.,  6  doz .  5.00 

<  per  c mf  discount  on  5  case  lots. 

Walker’s  Grape  Juice — 

Quarts,  1  doz .  4  5° 

Pints,  2  doz .  4.75 

\tj  pints,  3  doz .  4-5° 

4  ounce.  6  doz . . .  5  00 

gallons,  8  bottles .  5.25 

Gallons,  4  bottles .  5.00 

5  and  5  per  cent,  discount  on  5  case  lots 
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For  the  Retail  Grocer 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Retails  10  cts. 


A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big-profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


Swift’s 

Pride 

Cleanser 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  percent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

J.  P.  FORBES,  Coshocton,  Ohio 


* 


* 


Sells  Because  It  Satisfies 


CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


Established  1877 


* 


£ 


Want  to  make  your 
Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


155.  // 

J' 


Dried  Beef  Bacon  Slicer 


This  machine  will  do  fhe  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

II.  F.  HEACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


At  the  End  of  the  Year 

You’re  not  looking  for  merchandise  that 
sells  a  hundred  packages  in  four  days  and 
none  after  that.  Every  merchant  wants 
goods  that  sell  regularly  and  steadily  all 
the  year  round. 

If  you  put  Wheatena  in  stock  it  won’t 
jump  into  a  phenomenal  sale  at  once. 
But  it  will  never  lose  what  it  gains,  and  at 
the  end  of  the  year  will  be  doing  all  it  did 
at  the  beginning,  and  probably  more. 

The  tender  kernels  of  selected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Klnenatub,  K  gross- . - .  a.jo 

Boa  Aal,  ro-cnat  slse . 54  gross  a. so 

Electro  Silicon,  i  doi . par  dor.  .7a 

Pula  Llauld,  lorn,  j  doi . per  grot*  16.  jo 

“  *'  ,r  j  del . per  do  1.  1.4s 

“  “  email . per  grou  7.00 

"  "  “  par  doi.  .6* 

Full  Paata,  largo . par  doa.  .55 


LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 


Description,  Less  than 
Bars.  Lbs.  5  boxes. 


Acme,  Lautz  Bros . 

IOO 

3'° 

Ark,  Fairbank . 

IOO 

1.86 

America,  C.  F.  Miller . 

72 

90 

2.qo 

Best,  H.  T.  Babbitt . 

IOO 

75 

3.80 

Borax,  Dreydoppel . 

40 

40 

2.  70 

44  Naptha,  Eavenson . 

IOO 

br.l. 

3-9° 

“  “  44  . 

IOO 

br.l. 

4.90 

4  Pearl,  Young  &  Co . 

40 

40 

2.80 

44  Novelty,  Day  &  Frick . 

40 

40 

2.85 

"  Red  Seal,  Tomson . 

IOO 

4.00 

Bee,  Colgate  &  Co . 

IOO 

3.90 

Big  Master.  Lautz  Bros . 

70 

2.85 

Circus . 

IOO 

3.60 

Crystal,  Brooke . 

100 

3.80 

Coal  Oil  Johnny . 

100 

4  00 

Fels-Naptha,  Fels  &  Co . 

IOO 

75 

4.00 

5  case  lots . 

Flint  Polish,  Day  &  Frick . 

36 

36 

3-95 

1.30 

German  Mottled . 

72 

60 

3-35 

Grand  Pa  Wonder,  Beaver  Sp.Co. 

50 

large 

3-25 

H  tf  <«  *i 

50 

small 

■  95 

Glycerine  Tar . 

50 

i-95 

Ivory,  P.  &  G . . . 

IOO 

10  oz. 

7.00 

IOO 

6  oz. 

4.00 

Lenox,  44  . 

IOO 

12  oz. 

3-50 

Lifebuoy,  Lever  Bros . 

50 

2.00 

Marseilles  White,  Lautz . 

IOO 

Set. 

4.OO 

4  4  4  4  44  l’ndrysize 

IOO 

6.00 

Miller’s,  C.  Miller  &  Co . 

IOO 

4 .00 

Mayers,  Elkinton . 


50  37%  a. 00 


•15 

.90 

•5° 

.OO 

•35 

•50 

3-3° 

2- 75 
2.30 
2.?5 

3- 95 
2.50 
2.65 


Mineral  Scouring,  Wrigley .  100  ...  3.35 

“  “  44  .  27  ...  1. 00 

New  York  City,  Babbitt .  60  60 

Octagon,  Colgate  &  Co .  100  75 

Oleine,  P.  &  G .  84  60 

44  Penna.,  Miller .  60  60 

44  Phfla.,  Lautz  Bros .  72  60 

44  Eavenson,  Eavenson .  84  60 

“  Conway,  Conway .  60  60 

44  Kirk’s,  Kirk  &  Co .  60  50 

44  Monarch,  Miller .  60  ... 

44  C.  &  C.,  Globe  Sp.  Co .  60  set. 

Ozone,  Fairchild  &  S .  100  75 

Polo,  P.  &  G .  120  ... 

Pound  Bleacher,  Day  &  Frick .  60  ... 

P.  &  G.  Naptha,  P.  &  G .  100  75 

Quaker  City,  Eavenson .  100  noz. 

Sapolio,  E.  Morgan .  36s  gro. 

“  44  .  72s  gro. 

Star,  P.  &  G .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100  ... 

Velvet,  P.  &G .  100  10  oz. 

White  Chief. .  100  ... 

“  “  .  50 

Windsor  .  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3. 50 

Borax,  100  12  oz .  3.85 

Naphtha,  100  12  oz .  3  85 

Old  Mill,  100  t 2  oz .  2.90 

Wool,  1006  oz .  4.00 

Wool,  100  10  oz .  6.75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


85 
50 
.00 
.00 
5° 
.00 

1  •  85 

4.00 

3  85 
4.00 
2. 10 

4  00 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,  dz.bxs  .75 

Pread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross../ .  7.00 

Castile  Conti,  White,  per  lb .  .  17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  5*4  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  gross,  per  box .  2.25 

Lava,  100  cakes . 3-85 

“  50  “  2.00 

Miller's,  per  doz . 75 

Pumiss  Jergens,  100  cakes,  per  box .  3.85 

Haskin  s  Pumiss,  36s .  1.40 

Sewing  Basket.  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1.95 

"  100  44  “  .  3.60 

Witch  Hazel,  3  cakes  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 


Soap  Powder. 

Brytine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-oz .  *4  2  50 

3,  100  12-oz .  “  4  10 

Pearline,  36  10-cent  1  -lb.  pkgs .  “  2.85 

44  72  5-cent  8-oz  pkgs .  44  2.85 

"  100  4-cent  6-oz.  pkgs .  “  2.75 

Gold  Dust,  24  4s .  4  4.50 

100  12-oz .  “  4  00 

Babbitt’s  1776,  100  6-oz .  u  2. .so 

Young’s  Pearl  Borax,  60s .  *•  3.60 

Snow  Boy,  60  is .  “  2.40 

“  244s .  “  4  •  00 

**  30  No.  2  pkgs.  to  box .  44  2.40 

Kirkoline,  24  4s .  “  3.65 

1 00s . “  3*30 

Granma,  2  for  5, 100s .  2.00 

Bee,  100  i-lb.  pkgs . 3'9o 

Eavenson’s  Naptha  Borax,  Brown,  100  10-oz  3  90 

,f.  "  “  Blue,  100  12-oz .  4.90 

Imperial  Cleanser,  6  doz . Per  doz.  45 

Star  Naptha,  100  5s . ’  ^  -5 

Miller’s  Powcrine,  100s . Per  case  3. 75 
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Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s . 4.00 

Pride  Washing  Powder,  100  i- .  4.05 

Pride  Washing  Powder,  100  5s .  3. 50 

Pride  Cleanser,  50  cans .  3.00 

SPECIALTIES. 

Anker's  bouillon  Capsules . . .  3.00 

M  ustard — Prepared. 

Per  doz. 

Campbell’s,  jar,  9  dot . 90 

Campbell's,  with  spoon,  new . 90 

Gulden's,  No.  6,  with  spoon.  9  dot .  1 .05 

beer  Mug,  fancy.  Large  site,  9  doz . '5 

Milk  Jar,  glass  top,  a  dot . 80 

Water  Tumblers,  glass.  No.  10,  4  doz . 45 

WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 

Allspice . . . 07 

Cloves . . . 15 

Mace . 5* 

Nutmegs,  large . 20 

**  medium . 17 

Cinnamon  Bark,  Canton.  . 16 

44  Java  Thin  Qullk,  5-lb.  rolls..  .34 

“  Saigon . (o 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  i .So 

"  36  io-ceni  "  .  “  a.  70 

Duryea’s,  40-lb.,  i-lb.  packages . 08 % 

'•  eo-lb.,  “  o854 

Niagara,  40-lb.,  "  . 

Cream  48-lb.,  "  . . .  3.60 

KJngsford’s,  40-lb.,  “  0734 

"  eo-lb.,  “  — . 07)4 


LAUNDRY  STARCH. 

Argo,  Gloss,  94  5-cent  packages . 

Gilbert's  Laundry.  40-lb  boxes . 

“  Patent  Gloss,  crates,  19  6-lb.  wd.  bxs. 

**  Linen  Gloss.  3-lb.  cartons . 

Kiogsford's,  Pure,  3-lb.  cartons . 

“  Pure  GI068,  40  i-lb.  packages . 

“  Silver  Gloss,  19  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

44  Satin  Gloss,  lb  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  19  6-lb.  wd.  bxs. 

Niagara,  laundry,  50-lD.  bulk . 

“  i-lb.  packages,  48  lbs . 

44  3-lb.  cartons,  48  lbs . 

14  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

"  64  5-cent  44  . 

Elastic,  64  10-cent  packages . 

44  64  5-cent  44  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  20  cakes . per  box 


92  , 
•»s 

■06H 

.c&X 

•06  ft 
•°754 
•°4>i 
,°8^ 
•  °3$4 
•05M 
•°5H 
.06 

4-75 

a.  40 

5.20 

2.60 

.08 

.60 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  >4 -grow .  4.50 

"  “  large,  "  .  7.10 

“  Liquid,  largo,  “  .  7.20 

•*  “  small,  •*  .  j.25 

Mason's  Stove  Polish,  large . doi.  .75 

"  “  regular . 34  gro.  I.iJ 

Electric  Paste.  54-gross  Ooxos- . . .  4.J0 

Magic  Paita,  Vf-grore  boxes . . . . .  4. 75 

(JUmaJt  Enamel,  54 -grou . per  gross  10.50 

Black  Jack,  34-gTOss . . .  "  7.50 

Rising  Son . - .  “  5.75 

Sun  Paste,  ]-eent  size . .  "  4.50 

“  10-cent  sire . „..  “  7.20 

X-Ray  Stove  Polish— 

j-cent  size,  No.  5,  per  box  of  34 -gross .  1.33 

Per  box  of  14-gross .  a.  50 

14  dozen  to  gross .  3.00 

ie-cent  size,  No.  10,  per  box  of  34-gross......  a. a] 

Per  box  of  |4-gross .  4.50 

Per  gross . . .  9.00 


SUNDRIES. 


Bird  Food — 

Rosenstein,  40  packs . per  pkge. 

Weikel's,  24  packs . per  box 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz. 

Re 36  packages .  * 4 

Silver,  36  44  .  44 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

44  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Carpet  Tacks,  Wooden  Keg,  %  -gross  case, 

assorted,  6,  8,  10s . per  case 

Carpet  Tacks,  Tinned — 

6  oz . per  doz. 

8-oz . .  4 

io-oz . ? .  44 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  ii,  steel .  44 

No.  12,  steel .  44 

Fli-Stickon,  Fly  Ribbon . per  gross 

Fli-Stickon,  -gross  display  carton . 

Fly  Paper,  'I  anglefoot . per  case 

44  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

4  4  44  4  4  10  cartons .  44 

Wax,  White  and  Yellow . per  lb. 


.06^ 

1.50 


•35 

.60 

.60 


•65 
1. 8S 
.4254 
.85 


1.80 


•25 

•31 

•35 

.  12 

•17 

.18 

4.80 

1  20 
2.70 

2  15 

3.00 
2  35 
•  30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz. 

44  60  44  .  44 


Coils  or  Spools . per  lb. 

Jute — 

Coils  on  spools . 

Tie  Yarn  — 

5  lb.  bales . 

Colored  assortment . 

Cones . 


.  90 
1.05 

*  35 
1.70 


Per  lb. 

•08^ 
Per  lb. 
.26 

•30 

.26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 


Choice . 25 

Special . 22 


New  Orleans — 

Ex.  fancy,  new  crop 

Fancy,  new  crop . 

Choice,  new  crop . 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 

Extra  choice . 

Choice . 

Good . 


.42 


•37 


•36 


•34 

•32 

.29 

.27 


Glucose. 

Best,  for  confectionery . 


•  . 60 


HONEY. 


Selser's,  lunch  bottles,  a  doz . per  doz.  .95 

Setter's,  medium  bottle*,  1  doi .  “  1.35 


Schiiamel’s,  10-ez.  bottles,  1  doz.  in  case .  1.45 

"  6-oz.  “  “  “  . 95 

New  England  Maple  Syrup  Company. 
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Buckets. 

Par  doz. 


Electric,  3  hoops . . .  1.75 

Painted,  2  44  flat .  1.55 

_  ,  “  ,3  “  “  . . . .  1  •  75 

Galvanized,  19  qL . . .  2.00 

“  *4  q» .  »•  25 

Indurated  Fibre .  2.90 


Butter  Dishes. 

Ne. 

i,  Solid  aval...— . . . — - 

.  •«  _ 


S.  "  . - . - . 

r.  Wire  ondz.„ . — . 

s.  14  . . . 

Picnic  PUtez,  8  In . 

"  9  in . 

Crates  contain  ijo  each. 


Fez  M 

i. re 
»-4J 
1.65 
•  ‘J 
z.ij 

1.5* 

z.zo 

•S* 


Clothes  Pins. 


Per  box 

5  gro«* . ... . . . . . 5» 

Tibbaie  Clothesline  Hooka . per  doz.  .35 


BRUSHES. 
Scrub  Brushes, 

No. 

170,  solid  back . . . 

75,  “  “  . 

25,  44  44  . 

75  X,  Solid  back . . 

00,  Hand,  solid  back . 

1,  Extra  fancy  large  grass . 

2,  Marble . 

3,  Medium . 

4,  Grass  . 

5,  Grass . 

6,  Grass . 


Per  doz. 
1.25 
1. 15 
.90 
1. 10 

.  -45 

1 . 10 


.  00 

•45 

1. 15 


REFINED  MOLASSES  AND 
SYRUPS. 

jockey  Club  Meson's  Quart  Jar* —  Per  doz 

4  doz.  In  barrel . 93)4 

1  doz.  In  case . 95 

Lyle's  Imported,  No.  z  cani,  2  doz .  1.90 

Globe,  No.  2  tins,  2  doz . 85 

Globe,  No.  2)4  tin*,  2  doz .  i.eo 

Globe,  No.  5  tins,  1  doz .  1.9; 

Globe,  No.  10  tins,  54  doz .  i.Se 

Baruer  In  jars,  compound . 9234 

White  Clover,  in  jars,  compound . 95 

•Karo,  10-cent  size,  2  doz . per  case  1 .90 

l£aro,  25-cent  size,  1  doz .  “  2.3] 

Duff’s  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  54  doz.  to  case .  6.60 

54-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  2  doz.  to  case .  x.Sj 

Palmetto — 

No.  10  cant,  short  gal.,  screw  cap,  34  doc. 

to  case .  5.20 

No.  5  cans,  short  34-gral.,  screw  cap,  1  doz. 

to  ease .  «.8o 

Full  qt.  cans,  plain  top,  2  doz.  to  case .  1.40 

No.  2  cans,  a  lb.  slse,  plain  top,  3  doz.  to 

case . — . »7>4 

Red  River — 

No.  234  cans,  234  lb.  size,  plain  top,  a  dot. 

to  case .  1 .00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrtip, 2s .  3.60 


Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o,  Best  prepared  Mexican  fibre .  1.25 

44  21,  Half  moon  shaped,  veneered  back.  1.80 

44  103,  Curved  end,  with  dauber .  1 .85 

44  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes. 


With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

44  1,  Prepared  fibre . ; .  1  20 

44  7,  All  pure  bristles  and  full .  1.85 


44  16,  4‘  44  44  socket  daub,  sol. bk.  2  40 

Wall  Brushes. 

Per  doz. 


7-in.  Tampico . 45 

No.  8,  Family . 95 

44  8,  Hustler .  1.10 

44  8,  A .  1.75 

44  10,  A .  2.10 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  ioc.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair .  1  90 

21,  44  44  %t  white  tipped .  2.25 


MAPLE  SYRUP. 

Vermont,  gal.  tins . . . . . per  gal. 

“  34  gal.  tins . . . . 

Hazen’s,  qt.  bottles . 

“  pt.  bottles . ..... 


1.25 
7-75 
4.0* 
a. 40 


WOOD  AND  WILLOW  WARE. 


Brooms. 


No.  6,  R.  P.,  ancy. 

44  3’  Hurl . 

“  4»  “  . 


Clipper . 

Gem . 

Fancy  No.  6  Perfection . 

Diam  No.  7  (Royal)  ebony  stained  handle. 

Lehigh . 

Nu  x  6 . . 

No  brand . . 


Per  doz, 
4. 10 
4-35 

3- 75 
4.00 

4- 35 
4  60 

4  7° 

4  35 
4.70 
4  95 
4  15 
4  60 
4  25 


Washboards. 


Single  Zinc — 

No.  100,  Northern  Queen,  Protector . 

44  101,  Tidal  Wave . 

44  123,  Seal  Globe . 

44  786,  Leader . 

44  41,  A . 

“  940 . 

Double  Zinc — 

No.  56,  Red  Cross  Swing,  Protector . 

44  80,  Double  Seal  Globe,  44  . 

*4  85,  Double  Stag,  Wide  Head . 

44  687,  Double  Leader  Swing,  Protector... 


Per  doz. 


3  25 


2  65 
2.40 
2.50 
2.50 
3.10 


Per  doz. 


3-75 

3-30 

300 

3-i° 


TOBACCOS— PLUG. 


Par  lb. 
37 


D««r  Skin,  9  and  16  lb . . . 

Jolly  Tar,  5,  10,  15  and  25  lbs. . . 

Newsboy . 39 

Old  Honesty . 43 

Piper  Heldsick . (9 

Spear  Head .  44 

Standard  Navy .  je 

Toddy . j6 

Vlnco . 38 

Town  Talk . 30 


SMOKING  TOBACCO. 


Dukt’a  Mixture 

Greenback . . 

Green  Turtle  „.. 

Honest . . 

Polar  Bear . 

Sensation  . . . 

Wild  Roee . 

Omega . 

Union  Leader.... 

Fashion . . 

Miner’s  Extra... 
Pipe  Smoking ... 
Red  Indian . 


Per  lb. 
•39 

:3 

■St 

•9 

■  n 

■  st 
•i> 

•39 

•  39 

•  35 

•  39 
*3 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  134  doz.  packages . par  box  .fl 

Yeazt  Foam,  i34  <loz . .  "  .(I 
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Here  Is  the  Real  Meaning  of  the  Flour 
Bleaching  Process 

Some  Extracts  from  the  Official  Testimony  in  the  Government’s 
Cases  Against  Artificially  Whitened  Flour,  Showing  the 
Noisome  Features  of  the  Process  and  Its  Results. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  from 
the  United  States  Department  of 
Agriculture  the  full  report  of  the 
cases  recently  brought  in  Louisi¬ 
ana  against  artificially  bleached 
Hour  under  the  Federal  Food  and 
Drug  Act.  The  Government's 
campaign  has  been  referred  to 
from  time  to  time  in  this  journal, 
as  it  is  of  great  importance  to  the 
grocery  trade  in  general.  There 
is  no  doubt  that  up  to  the  time 
when  the  Government  began  to 
apply  the  Federal  food  law  to  the 
flour  bleaching  process, practically 
all  the  wheat  flour  on  the  market 
was  bleached.  There  is  still  some 
being  sold,  in  the  hope  that  the 

courts  will  decide  that  the  Gov- 

* 

eminent  has  no  right  to  proceed. 
Every  case  so  far  brought,  how¬ 
ever,  has  been  decided  in  favor  of 
the  Government.  The  campaign 
has  now  reached  such  a  stage  that 
the  trade  should  take  a  hand.  Re¬ 
tail  and  wholesale  grocers  are  the 
sole  distributers  of  flour,  and 
after  they  have  been  put  in  full 
possession  of  all  the  facts  con¬ 
cerning  the  bleaching  process,  it 
is  scarcely  likely  that  any  of  them 
would  be  particularly  anxious  to 
sell  bleached  flour  if  they  could 
sell  the  natural. 

The  report  sent  this  journal  by 
the  Government  cdntains  a  sum¬ 
mary  of  all  the  witnesses’  testi¬ 
mony  in  the  case  brought  in 
Louisiana,  which  is  the  most  im¬ 
portant  one  so  far.  From  this  the 
‘‘Grocery  World  and  General 
Merchant"  has  taken  just  a  few 
kernels,  from  which  the  real  in¬ 
wardness  of  the  Alsop  bleaching 
process,  as  it  is  called,  can  be 
gathered.  The  name  of  each  wit¬ 
ness  appears  over  the  extract 
from  his  testimony: — 

B.  C.  Winslow,  Inspector  of  the 
Department  of  Agriculture: — 

1  have  observed  the  Alsop  process 
in  a  large  number  of  mills  through¬ 
out  the  United  States.  The  process 
consists  of  an  apparatus  for  the 
manipulation  of  an  electrical  current 
which  produces  nitrogen  peroxide 
gas;  and  an  air  pump,  pumping  a 
current  of  air  which  is  mixed  or 
mixes  with  the  gas.  and  a  receptacle 
for  mixing  the  dour  and  gas.  The 
gas  diluted  with  air  passes  from  the 


generator  to  the  agitator,  when  the 
flour  and  gas  are  brought  into  close 
contact.  The  gas  used  had  a  dis¬ 
agreeable  odor,  which  was  very 
marked  at  the  Aetna  Company’s  mill 
and  in  the  car  in  which  the  flour  was 
shipped. 

Andrew  L.  Winton,  Chief  of  the 
Chicago  Laboratory,  United  States 
Department  of  Agriculture: — 

Bleaching  by  the  Alsop  process 
changes  the  chemical  and  physical 
character  of  the  flour.  In  my  opin¬ 
ion,  the  bleaching  of  flour  injures 
the  quality  and  flavor  of  the  flour 
for  baking  purposes.  The  flour  in 
question  was  inferior  to  “patent” 
flour,  although  bleaching  had  served 
to  give  it  the  color  of  the  more  val¬ 
uable  flour. 

Andrew  S.  Mitchell,  Chief  of  the 
St.  Paul  Laboratory,  United  States 
Department  of  Agriculture : — 

Nitrogen  peroxide  is  a  poison¬ 
ous, ’irrespirable  gas  of  a  brownish- 
red  color  and  a  suffocating  odor. 
The  nitrogen  peroxide  gas  combines 
with  the  moisture  of  the  flour  so  as 
to  form  nitrous  acid  and  nitric  acid. 
All  combinations  of  nitrous  acid  are 
poisonous.  Treatment  with  nitrogen 
peroxide  injured  the  quality  and 
strength  of  the  flour  in  the  follow¬ 
ing  particulars:  First,  bleaching 
impaired  its  flavor;  second,  the  fat 
was  chemically  and  physically 
altered  to  its  detriment;  third,  the 
gluten  of  the  flour  was  affected  so 
that  it  did  not  go  through  the  nor¬ 
mal  process  which  is  known  to  the 
miller  and  baker  as  conditioning  or 
improving,  and  was  thereby  stopped 
from  further  improvement. 

A  special  study  was  made  in  the 
St.  Paul  Laboratory  to  ascertain 
whether  or  not  nitrous  acid  or  nitrite 
reacting  material  added  to  the  flour 
by  the  Alsop  bleaching  process  re¬ 
mains  in  the  bread  as  ordinarily 
made  in  bakeries  or  the  kitchens  of 
the  people.  These  investigations 
showed  that  bread  made  from  this 
flour,  at  or  about  the  time  of  its 
shipment  and  seizure,  contained  a 
portion  of  the  nitrites  present  in  the 
flour. 


Gordon  Smith,  a  baker  of  long 
experience,  residing  at  Mobile, 
Alabama ;  a  member  of  the  National 
Association  of  Master  Bakers: — 
Bleaching  flour  tends  to  kill  the 
*  fine  nutty  flavor  of  the  wheat. 
Dough  made  from  bleached  flour 
does  not  expand  so  well  and  you  do 
not  get  as  large  a  leaf  as  from  un¬ 
bleached  flour.  Bread  made  from  un¬ 
bleached  flour  has  a  better  flavor 
and  better  appearance.  Bleaching 
betters  the  appearance  of  the  flour, 
but  does  not  help  the  bread  in  any 
way.  Unbleached  flour  is  yellowish 
before  baking,  but  after  baking  it 
whitens.  Bleaching  a  flour  does  not 
aid  the  baker  in  any  way.  It  tends 
to  deceive  the  eye  and  gives  the  flour 
the  appearance  of  a  better  grade. 
Aging  naturally  improves  flour; 
bleaching  does  not,  nor  will  the 
flour,  after  bleaching,  improve  with 
age,  the  bleached  flour  being  at  its 
best  when  it  comes  from  the  mill. 
The  longer  it  stands  the  worse  it 
gets. 


Fred.  H.  Krite,  miller  of  forty- 
five  years’  experience,  residing  at 
St.  Louis,  Missouri: — 

The  effect  of  the  Alsop  process 
is  to  turn  the  flour  a  deadly  white 
color.  It  makes  “straight”  and 
“clear”  flour  look  like  a  “patent” 
and  thus  enables  millers  to  put  off 
their  flour  as  a  “patent”  flour. 
There  is  a  very  disagreeable  odor 
connected  with  the  use  of  the  Alsop 
process.  The  bleaching  gives  to  a 
new  flour  the  appearance  of  an  aged 
flour  and  makes  flour  from  a  new 
wheat  look  like  flour  manufactured 
from  aged  wheat.  It  does  not,  how¬ 
ever,  improve  the  quality  of  the 
flour.  In  other  words,  it  is  decep¬ 
tive  in  that  it  makes  new  flour  from 
new  wheat  look  like  a  better  and 
whiter  flour.  If  flour  be  heavily 
bleached,  it  is  injured  and  will  make 
a  sticky  dough  but  with  light  bleach¬ 
ing  this  difference  is  not  so  marked. 
Flour  does  not  improve  after  bleach¬ 
ing. 

William  Pollock,  a  miller  and 
millwright  of  fifty  years’  experi¬ 
ence  : — 

A  salesman  of  a  bleached  flour 
can  persuade  the  purchaser  to  be¬ 
lieve  his  flour  to  be  of  a  better 
grade,  when,  as  a  matter  of  fact,  it  is 
not  as  good  as  unbleached  flour  with 
which  it  may  come  into  competition. 
Bleaching  destroys  to  a  great  extent 
the  sweet  flavor  and  rich  aroma, 
which  is  especially  noticeable  in  hot 
bread  when  broken  open  for  use, 
and  gives  to  the  bread  an  unpleasant 
odor. 

FIannah  L.  Wessling,  a  chemist 
and  breadmaker  employed  by  the 
Bureau  of  Chemistry  at  the  Food 
and  Drug  Inspection  Laboratory, 
Chicago,  Ill. : — 

I  am  familiar  with  bread  made 
from  various  kinds  of  flours,  having 
conducted  experiments  on  the  flour 
involved  in  this  case  and  compared 
the  resulting  bread  with  a  number 
of  breads  of  standard  “patent”  flour 
and  in  every  case  found  the  bread 
made  of  bleached  flour  inferior  in 
color,  in  volume  and  in  flavor.  The 
difference  between  the  bread  made 
from  bleached  flour  and  that  made 
from  a  standard  “patent”  flour,  pur¬ 
chased  on  the  market,  was  very 
marked  and  could  be  observed  even 
by  an  unpracticed  eye.  The  bleached 
flour  always  gave  a  very  dull,  life¬ 
less  gray  color  and  the  difference  in 
volume  was  very  marked.  Bread 
made  from  flour  bleached  by  the 
Alsop  process  may  be  a  little  whiter 
in  color  than  bread  made  from  un¬ 
bleached  flour.  Where  the  bleach¬ 
ing  is  slight  there  is  not  much  differ¬ 
ence  in  color.  With  heavy  bleach¬ 
ing  the  bread  deteriorates  in  color, 
that  is,  the  color  is  inferior.  There 
is  usually,  in  the  case  of  breads 
made  from  bleached  flour,  a  lack  of 
flavor  and  very  often  there  is  pres¬ 
ent  an  unpleasant  flavor,  but  in  all 
cases  there  is  a  lack  of  agreeable 
flavor. 

Dr.  Hamilton  P.  Jones,  graduate 
of  medical  department  Tulane  Uni¬ 
versity,  New  Orleans,  La. 

Bleaching  by  the  Alsop  process 
adds  to  the  flour  poisonous  or  dele¬ 
terious  ingredients,  namely,  nitrogen 
peroxide,  nitrous  and  nitric  acids, 
The  injurious  effect  of  these  added 
ingredients  is  in  direct  proportion  to 
the  amount  of  nitrogen  peroxide 
added  to  the  flour  and,  of  course,  to 
the  amount  of  the  flour  consumed. 
The  effect  of  nitrogen  peroxide  is, 
generally  speaking,  to  impair  the 
digestibility  of  the  bread;  to  tend  to 
produce  gastric  irritation  and  for 
the  nitrogen  peroxide  to  form  a 
definite  chemical  combination  with 
the  hemoglobin  of  the  blood  which 
acts  to  bind  the  oxygen  contained 


in  the  blood  so  tightly  to  the  hemo¬ 
globin  that  it  is  no  longer  available 
and,  therefore,  it  circulates  through 
the  system  as  a  foreign  substance. 


Food  Committee  Listens  to  At¬ 
tacks  on  Southern  Wholesale 
Grocers’  Association. 


Witnesses  Say  They  Were  Prevented 
From  Buying  Direct  and  Had  to 
Retire.  Washington  Retailer,  Whose 
Father  Ran  the  Store  Before  Him, 
Finds  Old  Books  Show  Much  Lower 
Prices  Than  Now, 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

May  19,  1910. 

The  week’s  sessions  of  the  Food 
Investigating  Committee  have 
mostly  been  devoted  to  listen¬ 
ing  to  attacks  upon  the  Southern 
Wholesale  Grocers’  Association, 
which  has  been  before,  the  com¬ 
mittee  off  and  on  for  two  or  three 
weeks.  As  reported  in  this  cor¬ 
respondence,  H.  G.  Clabaugh,  of 
Atlanta,  Ga.,  a  former  jobber  who 
sued  the  association  for  heavy 
damages  because  he  said  it  forced 
him  out  of  business,  first  brought 
the  matter  to  the  committee’s  at¬ 
tention  last  week.  Other  wit¬ 
nesses  heard  this  week  made  the 
same  claim. 

One  of  these  witnesses  was 
John  T.  Hammond,  of  New 
Smyrna,  Fla.  Mr.  Hammond 
testified  thathe  started  in  business 
as  a  wholesale  grocer  at  Orlando, 
Fla.,  in  1905,  with  a  capital  of 
$40,000.  He  remained  in  business 
three  months.  The  Southern 
Wholesale  Grocers’  Association 
appealed  to  manufacturers  not  to 
sell  him  direct,  and  conditions 
were  such  that  he  couldn’t  buy 
goods,  and  he  had  to  close. 

Later  Hammond  brought  suit 
in  the  Jacksonville  Circuit  Court 
for  $200,000  damages  and  re¬ 
covered  $33,000.  The  case  was 
appealed  on  a  technicality  and  is 
now  awaiting  retrial. 

Another  witness  who  testified 
along  the  same  line  was  T.  M. 
Denny,  secretary  of  the  Eureka 
Grocery  Co.  of  Washington,  D.  C. 
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They  Won’t  Want  What  They  Can’t  See 

Goods  displayed  in  a  PEERLESS  COUNTER  sell  themselves.  The  PEERLESS  COUNTER  will  give  you  an 
immediate  advantage  over  a  competitor  whose  goods  are  hidden  in  boxes  and  barrels  where  customers  cannot  see 
them.  SHOW  what  you  have,  in  a  PEERLESS,  and  you’ll  SELL  it.  You  can  sell  ALL  of  it,  too,  because  the 
drawers  protect  their  contents  and  the  last  cracker,  or  fig  or  nut  is  as  clean  and  salable  as  the  first.  Write  for  our 
handsomely  illustrated  catalogue  showing  styles  and  prices. 

PEERLESS  FIXTURES  CO.,  Dept,  e,  Marshall,  Michigan 


Be  Alive!  Think!  Leave  the  Rut! 
Push  CLICQUOT  CLUB  Ginger  Ale 


Lots  of  imported  ginger  ale  was  selling  before  we  made  CLICQUOT  CLUB, 
but  we  made  CLICQUOT  CLUB  better  than  the  imported  and  advertised  it 
in  the  big  magazines,  and  the  result  is  more  sales  every  season  for  CLICQUOT 
CLUB  and  fewer  sales  for  imported  ginger  ales.  Recommend  CLICQUOT  CLUB 
GINGER  ALE  to  your  customers,  and  once  they  start  buying  it  they’ll  never 
stop,  because  its  Flavor,  Purity  and  Fine  Quality  will  please  them  and  hold  their 
trade.  The  big  pint  bottle  holds  two  full  eight-ounce  glasses  — quantity  as  well 
as  quality. 

Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

CLICQUOT  CLUB  SARSAPARILLA  CLICQUOT  CLUB  I.KMON  SODA 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGK 

CLICQUOT  CLUB  BIRCH  BEER 


Millis,  Massachusetts 
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Government  Losing  Some  Food  Cases 


Court  Decides  Against  in  Prosecutions  of  Honey  and  Molasses. 
Labels  Attacked  for  Deceit  Court  Finds  Legal.  Wins  Cases 
Against  Other  Products,  However. 


He  said  that  his  concern  had 
also  incurred  the  enmity  of  the 
Wholesale  Grocers’  Association 
of  Washington,  and  as  a  result 
the  Eureka  Grocery  Co.  had 
found  it  difficult  and  in  many  in¬ 
stances  impossible  to  purchase 
goods.  He  presented  to  the  com¬ 
mittee  many  letters  received  from 
large  firms  substantiating  this. 

The  only  witness  who  directly 
discussed  the  real  purpose  of  the 
committee  to  find  the  cause  of  the 
high  cost  of  living  was  G.  A. 
Russell,  a  retail  grocer  of  this 
city.  This  witness  told  the  com¬ 
mittee  that  he  thought  the  in¬ 
crease  in  prices  of  the  necessities 
of  life,  according  to  information 
he  had  gathered  from  the  books 
of  his  father’s  store,  going  back 
as  far  as  1876,  was  due  to  the  fact 
that  the  public  now  demanded 
a  higher  class  of  goods,  a  great 
deal  of  package  goods  and  better 
service.  He  thought  the  great 
amount  of  advertising  done  now 
by  manufacturers,  wholesalers 
and  retailers  of  food  products  had 
something  to  do  with  increased 
cost.  He  was  certain  that  the 
consumer  always  paid  the  adver¬ 
tising  bills. 

O11  Wednesday  some  exceed¬ 
ingly  important  evidence  was 
given  by  Herman  Sielcken,  the 
New  York  coffee  man.  Mr. 
Sielcken  is  one  of  the  best  known 
coffee  operators  in  the  United 
States.  He  is  hand  in  glove  with 
the  Brazilian  Government  in  its 
valorization  plan  of  holding  up 
the  price  of  Santos  coffee,  and 
not  long  ago  he  took  over  the 
Woolson  Spice  Co’s,  business 
from  the  Sugar  Trust. 

Mr.  Sielcken  testified  that  the 
retailer’s  profit  on  coffee  is  ex¬ 
ceedingly  high.  He  said  that  the 
middleman’s  profit  on  coffee  in 
this  country  is  approximately  15 
cents  a  pound,  against  Germany’s 
7-cent  profit.  Germany  imposes 
a  tariff  on  coffee  and  the  United 
States  does  not.  Sielcken,  reply¬ 
ing  to  questions  of  Representative 
Longworth,  said  that  during  a 
period  of  many  years  the  price 
of  coffee  laid  down  at  New  York 
has  averaged  7J4  cents  and  the 
cost  of  roasting  and  preparing  it 
2  to  2/  cents,  the  consumer  pay¬ 
ing  for  this  25  cents  a  pound  and 
upward.  Holt. 


All  the  cucumbers  in  market 
are  from  Florida  and  range  from 
$r-5°  to  $2.  The  demand  is  good. 


The  following  reports  of  cases 
brought  by  the  United  States 
Government  against  various  food 
products  under  the  Federal  food 
law  were  received  during  the 
week  from  Washington.  It  will 
be  noted  that  the  Government  lost 
some  of  the  cases  : — 

Judgment  No.  269. — Misbranding 
of  Honey. 

On  or  about  October  7,  1907, 
Henry  Boeckmann,  of  Brooklyn,  N. 
Y.,  shipped  from  the  State  of  New 
York  into  the  State  of  New  Jersey, 
a  quantity  of  a  food  product  labeled  : 
“Compound  pure  comb  and  strained 
honey  and  corn  syrup,  A.  Boeck¬ 
mann,  Brooklyn,  N.  Y.”  Samples 
from  this  shipment  were  procured 
and  analyzed  by  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  and  as  the  find¬ 
ings  of  the  analyst  and  report  there¬ 
on  indicated  that  the  product  was 
misbranded  in  that  it  was  labeled 
“Compound  pure  comb  and  strained 
honey  and  corn  syrup,”  whereas,  in 
fact,  the  principal  ingredient  was 
glucose  and  starch  sugar.  To  this 
indictment  a  demurrer  was  filed  by 
the  defendant  and  the  court  sus¬ 
tained  it  on  the  ground  that  the  la¬ 
bel  was  not  misleading. 

Judgment  No.  270. — Adulteration 
and  Misbranding  of  Molasses. 

On  various  dates  extending  from 
March  18,  to  August  1,  1908,  C.  E. 
Coe,  of  Memphis,  Tenn.,  shipped 
from  the  State  of  Tennessee  into  the 
State  of  Arkansas  779  cases  of  mo¬ 
lasses.  Analysis  of  samples  of  this 
product  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  indicated  that 
it  was  adulterated  in  that  glucose 
had  been  mixed  and  packed  with  it 
so  as  to  reduce  or  lower  or  injuri¬ 
ously  affect  its  quality  or  strength 
and  had  been  substituted  in  part  for 
the  genuine  article ;  and  was  mis¬ 
branded  in  that  a  part  of  said  779 
cases  were  labeled  in  conspicuous 
type  “Sugar  Glen  Open  Kettle  Sugar 
House  Molasses  absolutely  pure. 
Highest  grade  sugar  house  Mo¬ 
lasses.”  and  inconspicuously  printed 
across  the  face  of  the  label  in  some 
cases  and  across  the  back  in  others, 
“Compound  molasses  and  corn 
syrup,”  and  that  the  remainder  of 
said  779  cases  were  labeled  con¬ 
spicuously  “Burro  Sugar  House  Rib¬ 
bon  Cane  Molasses,”  and  incon¬ 
spicuously  printed  across  the  face  of 
the  label  in  some  cases  and  across 
the  back  in  others,  “Compound  Mo¬ 
lasses  and  Corn  Syrup,”  which  form 
of  labeling  was  false,  misleading, 
and  deceptive,  in  that  it  conveyed 
the  impression  that  the  product  was 
pure  molasses  and  said  impression 
would  not  be  corrected  by  the  words 
“Compound  Molasses  and  Corn 
Syrup”  inconspicuously  printed  across 
the  face  or  back  of  the  label,  and 
praying  seizure,  condemnation  and 
forfeiture.  An  answer  was  filed  by 
C.  E.  Coe,  Memphis,  Tenn.,  setting 
up  a  claim  to  the  said  779  cases  of 
molasses  and  denying  the  adultera¬ 
tion  and  misbranding. 

On  November  7,  1908,  the  case 
came  on  for  trial  on  the  misbranding 
charge,  the  Government  having 


abandoned  the  charge  of  adultera¬ 
tion,  and  after  hearing  the  evidence, 
the  court  instructed  the  jury  to  re¬ 
turn  a  verdict  for  the  claimant,  be¬ 
cause  the  label  used  was  not  mislead¬ 
ing.  Subsequently  the  United  States 
entered  an  appeal  in  this  case  and 
also  filed  a  writ  of  error,  and  the 
case,  in  due  course,  coming  on  for 
hearing  before  the  United  States 
Circuit  Court  of  Appeals  for  the 
Eighth  Court,  the  court  rendered  its 
opinion  sustaining  the  verdict  of  the 
lower  court. 

Judgment  No.  271. — Misbranding 
of  Cane  and  Maple  Syrup. 

On  or  about  October  3,  1907,  John 
A.  Tolman  &  Company,  of  Chicago, 
Ill.,  shipped  from  the  State  of  Illi¬ 
nois  to  the  State  of  Iowa,  a  con¬ 
signment  of  a  food  product  labeled : 
“Topmost  Cane  and  Maple  Syrup. 
This  syrup  is  composed  of  the  fol¬ 
lowing  ingredients  and  none  other. 
Cane  Syrup,  60% ;  Maple  Syrup, 
40%.  John  A.  Tolman  &  Company, 
Chicago.”  Samples  from  this  ship¬ 
ment  were  procured  and  analyzed, 
and  as  the  findings  of  the  analyst 
and  report  thereon  indicated  that 
the  product  was  misbranded  because 
the  product  contained  little,  if  any, 
maple  syrup.  To  this  information 
the  defendant  entered  a  plea  of  not 
guilty  and  on  September  24,  1908, 
the  case  came  on  for  trial  resulting 
in  a  fine  of  $50. 

Judgment  No.  272. — Adulteration 
of  Desiccated  Eggs. 

On  or  about  January  8,  1910,  the 
Monarch  Desiccated  Egg  Company, 
Chicago,  Ill.,  shipped  from  the  State 
of  Illinois  to  the  State  of  New  York 
eight  hundred  pounds  of  desiccated 
egg  product.  Analysis  of  samples 
of  this  product  showed  it  to  be  adul¬ 
terated  because  it  was  in  a  filthy,  de¬ 
composed  and  putrid  condition  and 
unfit,  for  human  consumption,  and 
praying  seizure,  condemnation  and 
forfeiture.  The  court  ordered  the 
stuff  destroyed. 

Judgment  No.  277— Adulteration 
and  Misbranding  of  Lemon 
Flavor. 

On  or  about  January  22,  1909,  the 
Hallock-Denton  Company,  Newark, 
N.  J.,  shipped  from  the  State  of  New 
Jersey  to  the  State  of  Pennsylvania, 
a  consignment  of  a  food  product 
labeled :  “The  Bon  Ton  Concen¬ 
trated  Imitation  Lemon  Flavor  con¬ 
taining  pure  oil  of  lemon  fortified 
with  citral  harmless  vegetable  color, 
Serial  No.  1,825,  Hallock-Denton 
Company,  Newark,’  N.  J.”  Samples 
from  this  shipment  were  procured 
and  analyzed,  the  findings  indicating 
that  the  product  was  adulterated  and 
misbranded  in  that  it  contained  an 
added  poisonous  ingredient,  namely, 
methyl  alcohol,  and  alleging  in  the 
second  count  that  it  was  misbranded 
within  the  meaning  of  the  act,  in  that 
it  was  labeled,  “Concentrated  Imi¬ 
tation  Lemon  Flavor  containing 
pure  oil  of  lemon  fortified  with  citral 
harmless  vegetable  color,”  which 
statements  were  false  and  mislead¬ 
ing,  in  that  the  product  did  not  con¬ 
tain  any  oil  of  lemon,  and  did  not 
contain  a  harmless  vegetable  color, 
but  was  colored  with  a  coal  tar  dye. 

On  November  8,  1909,  the  defend¬ 
ant  entered  a  plea  of  non  vult  to 
the  second  count,  and  the  court  im¬ 
posed  upon  it  a  fine  of  $50. 


Judgment  No.  279. — Adulteration 

and  Misbranding  of  Lemon¬ 
ade  Powder  and  Orange¬ 
ade  Powder. 

On  or  about  September  28,  1909, 
and  August  15,  1909,  respectively, 
Charles  T.  Morrissey,  Chicago,  Ill., 
doing  business  under  the  name  and 
style  of  The  Columbia  Manufactur¬ 
ing  Company,  shipped  from  the 
State  of  Illinois  to  the  State  of 
Pennsylvania,  consignments  of  food 
products  labeled,  respectively : 
“Crescent  Lemonade  Powder,  Col¬ 
ored,  Delicious,  Cooling  and  Harm¬ 
less;”  and  “Crescent  Orangeade 
Powder,  Colored,  Delicious,  Cool-' 
ing  and  Harmless.”  Samples 
from  these  shipments  were  procured 
and  analyzed,  indicating  that  the 
products  were  adulterated  and  mis¬ 
branded  in  that  citric  acid  had  been 
substituted  wholly  or  in  part  for  the 
genuine  article  and  had  been  mixed 
and  packed  with  it  in  a  manner  to 
reduce,  lower,  and  injuriously  affect 
its  quality  and  strength,  and  they 
had  been  artificially  colored  in  a 
manner  to  conceal  inferiority;  and 
were  misbranded,  in  that  they  were 
labeled,  “Crescent  Lemonade  Pow¬ 
der”  and  “Crescent  Orangeade  Pow¬ 
der,”  which  statements  were  false 
and  misleading,  in  that  they  would 
lead  a  purchaser  to  believe  that  the 
products  were  obtained  from  lemons 
and  oranges,  respectively,  whereas, 
in  fact,  the  products  were  imitations, 
consisting  almost  entirely  of  citric 
acid,  and  artificially  colored  and 
flavored. 

On  March  18,  1910,  the  defendant 
entered  a  plea  of  guilty  to  each  in¬ 
formation  and  was  fined  $10  in  each 
case. 


Home-made  Sugar  Progress  in  1009, 

It  is  shown  in  the  annual  re¬ 
port  of  the  American  Beet  Sugar 
Co.,  which  was  sent  out  to  stock¬ 
holders  during  the  week,  that 
the  total  net  income  for  the 
twelve  months  ended  March  31st 
amounted  to  $7,009,644,  a  de¬ 
crease  of  $147,211.  The  net  sur¬ 
plus  is  placed  at  $1,097,253,  equal 
to  7.31  per  cent,  earned  on  the 
$15,000,000  common  stock,  as 
compared  with  6.98  per  cent, 
earned  on  the  same  stock  last 
year.  In  his  report  President 
H.  Rieman  Duval  says :  “The 
average  price  for  sugar  sold  this 
year  was  a  little  less  than  last 
year,  the  advance  in  the  market 
value  of  sugar  not  coming  until 
after  the  bulk  of  the  campaign’s 
product  had  been  sold.  There 
was  an  increase  of  291,962  bags 
of  sugar  this  year.  Of  this  in¬ 
crease.  the  California  factories 
made  230,882  bags,  and  Colorado 
88,(605  bags.  Grand  Island  de¬ 
creased  27,525  bags.  Great  dam¬ 
age  was  done  in  Colorado  and  in 
Nebraska  to  the  beet  crops  by 
summer  and  autumn  floods,  and 
early  severe  winter.” 


Radishes  are  glutted,  and  it 
takes  good  stock  to  bring  $1  per 
100.  All  the  receipts  are  from 
nearby. 
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Written  for  the  “Grocery  World  and  General  Merchant.” 


Battle  Creek  Doctor  Says  De-Caffeinized 
Coffee  Is  an  Imitation  of  Postum 


Confirms  Theory  That  the  Caffeine  in  Coffee  Is  Responsible  for 
Harm  But  Questions  Whether  It  Can  Be  Removed  Without 
Destroying  the  Coffee.  Also  Raises  Question  of  Flavor. 


An  article  on  “De-caffeinized” 
coffee  in  your  May  2(1  issue  was 
called  to  my  attention  recently 
by  one  who  knows  of  my  study  of 
coffee,  tea  and  “Postum”  as 
beverages,  and  of  my  personal  ex¬ 
perience  with  them  all. 

Without  going  into  the  scien¬ 
tific  discussion  of  the  alkaloid 
caffeine,  found  in  both  coffee  and 
tea,  it  is  acknowledged  by  physi¬ 
cians  as  a  rule  to  be  the  cause  of 
many  “obscure”  ailments — espe¬ 
cially  of  the  nervous  and  circu¬ 
latory  systems. 

The  Postum  Co.  has  for  fifteen 
years  supplied  the  people  with  a 
food  beverage  made  of  wheat  and 
molasses,  which  requires  no  elimi¬ 
nation  of  any  of  its  elements,  as 
there  are  none  which  are  harmful. 
The  number  of  those  who  have 
learned  from  the  Postum  Co’s,  ad¬ 
vertising  (mostly  of  an  educa¬ 
tional  kind)  that  coffee  is  harmful 
because  of  its  contained  caffeine 
is  continually  growing. 

I  realize  that  the  grocer  is  in 
the  business  to  sell  goods  at  a 
fair  profit  and  not  to  assume  the 
adventurous  spirit  of  the  mission¬ 
ary  or  the  responsibility  of  the 
reformer.  But  of  two  articles  in 
demand  through  advertising,  and 
of  equal  profit  to  the  dealer,  I  be¬ 
lieve  most  grocers  would  prefer 
to  sell  an  article  which  needs  no 
apology  nor  “de” — anything  to 
make  it  “perfectly  harmless,”  as 
is  the  evident  desire  of  those  who, 
now  acknowledging  that  coffee 
does  contain  a  harmful  element, 
are  attempting  to  “delete”  or 
eliminate  that  element — caffeine. 

It  is  a  question,  not  fully  de¬ 
cided  in  the  minds  of  some  emi¬ 
nent  authorities,  whether  caffeine 
can  be  successfully  removed  from 
coffee  without  destroying  the 
coffee,  or  at  least  rendering  it  an 
undesirable  dietetic  commodity. 
Even  though  it  may  prove  to  be 
possible  and  practicable,  the  ele¬ 
ment  most  coffee  drinkers  look 
for — “the  drug” — would  be  found 
missing  and  with  it  the  drug 
action  they  seek  would  also  be 
missing. 


There  is  another  question  which 
is  of  interest — the  quality  of 
aroma  or  flavor  in  the  de-caffein¬ 
ized  coffee  when  prepared  for  the 
table.  If  the  caffeol,  the  fatty 
acid  element  in  coffee,  is  retained, 
the  aroma  might  reasonably  be 
expected  to  remain  also,  even 
though  the  “stimulating”  drug- 
had  been  removed. 

If,  however,  the  process  of 
eliminating  the  caffeine  is  ac¬ 
complished  by  the  use  of  steam 
(on  which  one  elaborate  process 
was  based,  which  came  to  my 
notice  aboiit  two  years  ago)  it 
would  seem  to  me  that  much  of 
the  volatile  caffeol  must  be 
carried  away  with  the  alkaloid. 

R.  M.  Sterrett,  M.  D. 

Battle  Creek,  Mich., 

May  17,  1910. 


DO  YOU  WISH  TO  BUY  OR  SELL? 

If  you  want  to  sell  your  Business,  Residence  or 
Farm,  no  matter  where  located,  we  can  find  you  a 
buyer. 

If  you  wish  to  buy.  write  us:  we  may  have  just 
what  you  are  looking  for.  Address 

Wm.  J.  Platt  &  Co.,  Bridgeport.  Conn. 


MANY  GROCERS 


Find  it  pays  them  to  read  tht 
“good  stuff”  in 


The  Advertising  World 
Columbus.  Ohio 

3ampia  tree,  or  four  autki'  trial  lor  14  ewti 


These  trade-mark 

SPE 
FOOD  kib 


Unlike  other 

HARWELL  A  RHI 


ry  package 

ETIC 

^cases  of 

TROUBLES 

ER  STRICT  DIET 

For  book 

Watertown.  N?Y.,  U.S.A. 


<J  We  invite  you  to  book  your 
orders  with  us  now  for  both 
spot  and  future  “Idlcwild” 
and  “Winola”  brands  of 
canned  goods. 

These  brands  are  well 
known  for  their  very  high 
quality,  and  are  sure  to 
please  your  trade.  Prices 
named  on  application. 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  Pa. 
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Now  that  the  delegates  to  the 
National  Retail  Grocers’  Associ¬ 
ation  are  all  at 

The  Work  of  the  home  again,  let 

National  Retail  Groc-  . 

ers’ Association,  us  spend  a  min¬ 
ute  impartially 
examining  their  work.  The  trend 
of  a  convention  finds  expression 
in  its  resolutions.  The  resolu¬ 
tions  are  the  conclusions  reached 
after  due  deliberation — the  decla¬ 
ration  of  attitudes,  in  other  words, 
which  the  organization  intends  to 
take  toward  various  public  ques¬ 
tions. 

A  summary  of  the  resolutions 
adopted  by  the  National  Retail 
Grocers’  Association  is  as  fol¬ 
lows:  For  a  reduction  in  the  oleo 
tax  ;  against  all  free  deals  ;  against 
the  advertising  of  grocers’  profits 
by  manufacturers;  against  all  per¬ 
sons  selling  mail-order  houses  if 
they  also  sell  retailers;  against 
higher  freight  rates;  against  par¬ 
cels  post ;  against  soliciting  by 
manufacturers  of  orders  from 
consumers,  to  be  filled  through 
retailers,  unless  the  retailers  have 
first  consented ;  for  the  sale  of 
bulk  goods  by  weight  instead  of 
by  measure;  recognizing  the  job¬ 
ber’s  right  to  buy  of  manufactur¬ 
ers  cheaper  than  the  retailer; 
against  newspaper  articles  exag¬ 
gerating  retailers’  profit. 

The  subjects  touched  by  these 
resolutions  are  all  vital,  and  the 
association’s  attitude  upon  them 
is  in  most  cases  unimpeachable. 
Yet  there  is  one  tiling  which  the 
National  Association  inadequate¬ 
ly  realizes,  and  that  is  that  a  sim¬ 
ple  declaration  of  principles  with¬ 
out  the  taking  of  steps  to  apply 
those  principles,  is  little  better 
than  not  adopting  resolutions 
at  all.  In  the  writer’s  judgment, 
that  is  one  weakness  of  the  Na¬ 
tional  organization :  it  adopts 
wise  resolutions  on  live  subjects, 
and  then  sits  down  with  a  satis¬ 
fied  air  and  talks  about  the 
weather.  From  one  convention 
to  another  there  should  be  strong 
virile  committees  at  work  to  make 
the  association’s  principles  felt. 

1  ake  the  free  deals  resolution,  for 
example.  The  National  Associ¬ 
ation  has  declared  against  free 
deals.  Very  well;  the  way  to 
abolish  free  deals  is  not  to  "et 


retailers  to  refuse  them,  but  to 
get  manufacturers  not  to  offer 
them.  Is  there  a  committee  to 
visit  or  correspond  with  all  manu¬ 
facturers  giving  free  deals?  If 
there  was,  the  “Grocery  World 
and  General  Merchant’s”  corre¬ 
spondent  at  the  convention  failed 
to  mention  it. 

So  with  the  resolution  denounc¬ 
ing  manufacturers  who  sell  both 
mail-order  houses  and  retailers. 
The  manufacturers  who  do  this 
are  many,  but  will  the  most  fla¬ 
grant  offender  care  aught  for  a 
resolution  not  followed  by  action? 

Resolutions  are  useful  only  as 
declarations  of  intention.  Of 
themselves  they  merely  amount 
to  a  fair  grade  of  hot  air. 


A  We»knes» 
in  the  Parceli  Post 
Campaign. 


The  most  unfortunate  feature 
of  the  stand  which  the  organized 
retail  merchants 
are  taking 
against  parcels 
post  is  that  the 
evil  the  parcels  post  is  expected 
to  remedy  is  the  extortions  of  the 
express  companies,  which  are  not 
imaginary,  but  very  real. 

Several  months  ago  the  New 
York  Merchants’  Association  be¬ 
gan  a  campaign  to  compel  the  ex¬ 
press  companies  to  act  a  little 
more  fairly  in  New  York  State, 
at  least.  A  description  of  the 
scope  of  the  investigation  was 
published  at  the  time.  The  asso¬ 


ciation  has  now  finished  the  gath¬ 
ering  of  its  facts,  and  draws  from 
them  the  following  conclusions: — 

1.  That  the  returns  from  capital 
actually  and  necessarily  employed  in 
the  operation  of  express  service  are 
from  43  per  cent,  to  115  per  cent, 
or  more. 

2.  That  the  rates  which  yield 
these  excessive  returns  should  be 
reduced  to  a  basis  which  would  af¬ 
ford  only  a  normal  commercial 
profit  on  the  fair  value  of  the  prop¬ 
erty  employed. 

3.  That  the  present  basis  of  rates, 
besides  being  excessive,  is  false  and 
unjust,  as  it  imposes  widely  varying 
charges  for  nearly  identical  services. 

4.  That  the  entire  system  of  ex¬ 
press  rates  should  be  readjusted  by 
the  Interstate  Commerce  Commis¬ 
sion  on  a  basis  which  shall  provide 
for 

A.  Transportation  charges  based 
on  distance,  and  graduated  in  pro¬ 
portion  to  weight,  size  (and  possi¬ 
bly  value  in  certain  classes). 

B.  Terminal  charges,  based  upon 
wagon  service,  and  applying  uni¬ 
formly  to  all  shipments,  irrespective 
of  the  distance  between  points  of 
shipment  and  delivery. 


C.  Charges  for  care,  based  upon 
cost  of  such  service. 

Parcels  post,  according  to  its 
believers,  means  competition  for 
the  express  companies,  and  cer¬ 
tainly  competition  is  sorely 
needed.  That  means  that  the  re¬ 
tailer  who  opposes  parcels  post  is 
supporting  the  express  companies 
in  a  course  that  has  amounted  to 
almost  criminal  extortion  for 
years.  And  which,  furthermore, 
will  continue  to  be  extortion  un¬ 
til — not  an  impotent  investigation 
occurs — but  until  there  is  bona 
fide  competition. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  publishes  else¬ 
where  some  in- 
AwayVith  Flour  teresting  infor- 
Bitaching.  mation  regarding 
the  formerly 
prevalent  practice  of  bleaching 
flour,  and  bids  Godspeed  to  the 
Government’s  campaign  to  de¬ 
stroy  it.  Flour  bleaching  never 
had  any  justification;  it  is  one  of 
those  typical  food  frauds  which 
seduce  the  eye  and  betray  the 
stomach,  and  the  sooner  it  is  com¬ 
pletely  stamped  out  the  better. 

As  suggested  in  the  article  ap¬ 
pearing  elsewhere,  the  grocery 
trade  should  take  a  hand  in  this 
anti-bleaching  campaign.  The 
flour  millers,  or  more  accurately, 
the  concerns  who  sell  the  millers 
machinery  for  bleaching  flour, 
have  combined  to  fight  the  Gov¬ 
ernment  and  perpetuate  the 
bleaching  practice  in  this  country. 
The  Government  will  probably 
win — the  courts  have  already  de¬ 
cided  in  its  favor  virtually  every 
question  that  can  possibly  arise — 
but  even  if  it  does  not  win  the 
cause  will  win  if  the  distributers 
of  flour  decline  to  sell  anything 
but  flour  in  its  natural  con¬ 
dition. 

Should  they  go  that  far?  With¬ 
out  doubt.  The  practice  of 
bleaching  flour  with  nitrogen  per¬ 
oxide  gas  belongs  to  those  cus¬ 
toms  which  hope  to  induce  the 
eye  to  accept  food  on  appearance 
without  regard  to  fitness  for  the 
stomach.  Where  a  food  product 
is  merely  made  more  sightly, 
without  either  deterioration  in 
quality  or  a  fraudulent  imitation 


of  something  better,  no  reason¬ 
able  objection  can  be  raised.  The 
coloring  of  butter  is  precisely  in 
point.  But  the  practice  of  bleach¬ 
ing  flour  simply  appeals  to  a  false 
taste  in  the  consumer — a  prefer¬ 
ence  for  snow  white  flour  while 
the  natural  color  is  tinted,  and  it 
allows  new  and  inferior  flour  to 
be  sold  for  the  better  and  proper¬ 
ly  aged  product,  and  even  worse 
than  this,  it  makes  the  flour  harm¬ 
ful  and  hampers  its  work.  As 
one  witness  in  the  Louisiana  case 
testified,  “bleaching  tends  to  kill 
the  fine  nutty  flavor  of  the  wheat, 
and  *  *  *  you  do  not  get 

as  large  a  loaf  as  from  unbleached 
flour.” 

In  other  words,  the  eye  was 
pleased  but  the  body  robbed. 
Such  a  condition  is  indefensible 
from  all  standpoints.  Most  food 
questions  are  debatable,  but  flour 
bleaching,  in  the  writer’s  judg¬ 
ment,  is  not.  It  is  one  of  those 
perfectly  clear  cases  in  which  re¬ 
tail  and  wholesale  distributers 
should  act. 


As  stated  elsewhere,  a  contro¬ 
versy  is  budding  between  the 
promoters  of  the 
Th«“Youri  Truly”  “Yours  Truly” 
P1*n-  plan  of  selling 

various  products, 
and  the  four  hundred  jobbers 
who  have  signed  its  contracts  on 
the  one  side,  and  the  other  job¬ 
bers  and  the  regular  specialty 
manufacturers  on  the  other.  The 
most  active  antagonists  up  to 
date  are  the  specialty  manufac¬ 
turers,  who  believe  they  can  see 
the  plan  making  heavy  inroads 
upon  their  business.  They  op¬ 
pose  the  enterprise,  therefore,  be¬ 
cause  it  is  a  dangerous  competi¬ 
tor,  a  motive  which  is  wholly  le¬ 
gitimate  under  existent  methods 
of  doing  business. 

An  effort  has  been  successfully 
made,  however,  to  enlist  specialty 
salesmen  in  the  anti  “Yours 
•Truly”  fight,  and  naturally  they 
have  as  much  right  to  fight  it  as 
anybody  else  with  a  good  reason. 
The  reason  they  have  given  in  the 
resolutions  published  in  another 
column,  however,  are  not  alto¬ 
gether  frank.  They  say  they  op¬ 
pose  the  plan  because  it  “involves 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


11 


the  elimination  of  specialty  sales¬ 
men.”  Admittedy  no  better  rea¬ 
son  can  be  demanded.  To  be 
sure,  it  is  selfish,  but  all  competi¬ 
tion  is  selfish ;  an  effort,  in  other 
words,  to  preserve  our  own  lives 
regardless  of  what  happens  to 
others.  So  far  there  can  be  no 
objection  to  the  specialty  sales¬ 
men’s  declaration  of  attitude. 
They  can  see  that  the  “Yours 
Truly”  scheme,  if  successful,  will 
drive  some  salesmen  out,  and  they 
are  against  anything  that  can  do 
that,  and  they  have  a  perfect  right 
to  be.  The  resolutions  should 
have  stopped  there,  though  it  is 
scarcely  necessary  to  resolve  at 
all  that  “we  will  oppose  that 
which  threatens  our  livelihood.” 
Instead  of  stopping  there,  these 
resolutions  go  further  and  try  to 
modify  the  frank  and  justifiable 
selfishness  of  their  real  and 
avowed  reason,  by  a  strained 
statement  that  the  plan  is  “detri¬ 
mental  to  the  interests  of  jobbers 
and  retailers,”  and  an  interference 
“with  the  co-operation  chid  reci¬ 
procity  between  trade  factors.” 
That  is  quite  weak  and  uncon¬ 
vincing,  in  the  writer’s  judgment. 
Self  interest  is  entirely  praise¬ 


worthy  as  a  motive  for  action, 
and  the  salesmen  ought  not  to  try 
to  hide  a  thing  that  needs  no  hid¬ 
ing. 

"Run  a-Pod"  Pea  People  Go  Into 
Receiver’s  Hands. 

The  United  States  District 
Court  at  Milwaukee,  Wis.,  last 
Thursday,  appointed  William  H. 
Nicholls  and  A.  B.  Cambier  re¬ 
ceivers  for  the  Waukesha  Can¬ 
ning  Co.  The  assets  of  the  con¬ 
cern  are  placed  at  $903,180  and 
liabilities,  $576,862.  This  is  the 
concern  which  has  been  exten¬ 
sively  exploiting  “Run-a-Pod” 
canned  peas  in  the  East. 


Pennsylvania  News  Items. 

The  regular  meeting  of  the 
Freedom  Business  Men’s  Asso¬ 
ciation  was  held  Thursday  even¬ 
ing,  April  28th,  when  the  follow¬ 
ing  officers  were  elected :  Presi¬ 
dent,  Frank  Thompson;  vice- 
president,  Adam  Kuhl ;  secretary, 
R.  D.  Thompson ;  treasurer,  C.  A. 
Jack.  A  lunch  and  smoker  fol¬ 
lowed  the  installation,  at  which 
the  new  president,  Mr.  Thomp¬ 
son,  presided  as  toastmaster  and 


made  his  inaugural  address  out¬ 
lining  “My  Policy.”  Addresses 
were  also  made  by  Secretary 
Thompson  and  Vice-President 
Adam  Kuhl.  They  were  followed 
by  Treasurer  C.  A.  Jack,  George 
Linnenbrink,  E.  J.  Schleiter,  J.  F. 
Howe  and  S.  Morgan. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Canner’s  Supplymen  Want 
Word  for  Advertising 
Canned  Goods. 


Offers  Three  Prizes  Aggregating  $50 
for  Best  Catch  Phrase  to  Use  in  Ex¬ 
ploiting  Canned  Products.  Condi¬ 
tions  of  the  Contest. 


As  president  of  the  Canning 
Machinery  and  Supplies  Associa¬ 
tion,  I  have  been  authorized  to 
announce  the  terms  and  condi¬ 
tions  of  a  prize  contest  for  the 
best  “slogan”  or  “catch  phrase” 
suitable  for  the  advertising  of 
canned  goods.  These  are  as  fol¬ 
lows — 

1.  The  sum  of  $50  will  be  di¬ 
vided  into  three  prizes  of  $25,  $15 
and  $10. 

2.  “Slogan”  or  “catch  phrase” 
must  be  original  and  may  con¬ 


sist  either  of  a  phrase  or  a  sen¬ 
tence. 

3.  It  can  refer  either  to  canned 
goods  in  general,  or  to  any  one 
variety,  but  must  not  advertise 
any  packer’s  brand. 

4.  All  contestants  shall  agree 
to  permit  the  Publicity  Board  of 
the  National  Canners  to  make 
such  use  of  ideas  as  they  see  fit. 

5.  Contest  open  to  all,  whether 
identified  with  canning  business 
or  not. 

6.  All  entries  to  be  sent  to  Mr. 
F.  E.  Gorrell,  Bel  Air,  Md.,  and 
received  by  him  on  or  before  July 
1,  1910. 

7.  Judges  to  consist  of  Mr.  F. 
E.  Gorrell,  secretary  National 
Canners,  and  two  others  whom 
he  may  select. 

8.  Awards  of  prizes  to  be  made 
August  1,  1910. 

I  would  suggest  that  packers, 
brokers  and  supply  men  make 
every  effort  to  see  that  this  test  is 
brought  to  the  attention  of  local 
editors,  and  thus  spread  broad¬ 
cast. 

George  W.  Cobb, 

President  Canning  Machinery 
and  Supplies  Association. 

New  York,  May  16,  1910. 


FIT'  FOR  ANY  KING 

“QUEEN  QUALITY  COFFEE” 

ONE  POUND  TINS - FANCY  LABEL 

Very  Attractive  Shelf  Goods.  Retails  from  25c.  to  30c. 

Always  Gives  Satisfaction  and  Will  Boom  Your  Coffee  Business 

Don’t  forget  to  include  in  your  order  CINGALA  CEYLON — sample 
size  ;  quality  higher  and  price  lower  than  all  others.  And  then  RICE 
in  one  pound  bags ;  don’t  be  the  last  one  to  double  your  Rice  business. 

WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO  190  Franklin  St.,  New  York 

IMPORTERS  AND  TRADERS 

Booklet— “  Fifty  Years’  Prepress  ’’—tells  you  about  us 
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The  New  York  Letter 


Chain  Store  Butter  Concern  Charged  With  Short  Weights.  The 
Company’s  Defence.  General  Short  Weight  Conditions  in 
New  York  City.  Heike  on  Trial  for  Sugar  Weighing  Frauds. 
More  Dried  Eggs  Destroyed.  More  Peanut  Controversy. 
Market  Summary. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  May  19,  1910. 

This  week’s  sensation  in  the 
grocery  trade  is  the  case  brought 
by  the  city’s  Bureau  of  Weights 
and  Measures  against  the  Shef¬ 
field  Farms-Slawson-Decker  Co., 
which  has  butter  stores  in  vari¬ 
ous  parts  of  the  city  and  Brook¬ 
lyn,  and  whose  agents  also  sell 
from  house  to  house. 

The  charge  is  that  the  company 
has  been  selling  butter  in  short- 
weight  packages.  The  statements 
made  by  the  city’s  authorities 
and  the  replies  by  the  company 
indicate  that  the  question  will 
probably  be  one  of  law  rather 
than  fact. 

The  company,  it  seems,  has 
been  selling  what  are  known  as 
2-pound  packages,  but  no  weight 
is  specified  on  the  label  or  else¬ 
where.  The  company  claims  that 
it  has  built  up  its  business  by  ad¬ 
vertising  that  the  butter  is  never 
exposed  after  it  leaves  the  churn 
until  it  gets  to  the  consumer; 
hence  it  can  be  weighed  only  in 
the  paraffine  coated  cardboard 
boxes.  This  explanation  of 
course  will  not  satisfy  those  who 
have  been  advocating  laws  re¬ 
quiring  that  net  weights  be  al¬ 
ways  specified  on  packages. 

The  case  against  the  company 
was  brought  in  the  Adams  street 
Court  in  Brooklyn,  on  an  affidavit 
filed  Monday.  The  affidavit  was 
made  by  Lee  J.  Mills,  a  city 
weigher,  under  the  directions  of 
Francis  M.  McCoy,  acting  chief 
of  the  Bureau  of  Weights  and 
Measures. 

The  affidavit  says  that  2-pound 
packages  of  butter  weighed  by 
the  inspectors  were  short  2%,  3)4, 
2 and  3)4  ounces,  four  pack¬ 
ages  being  short  12^4  ounces,  16 
ounces  constituting  a  pound. 

Loton  Horton,  president  of  the 
company,  said: — 

“Now  please  remember  that  the 
principle  of  our  butter  business  is 
this:  From  the  churn  to  the  table 
the  butter  is  never  for  a  moment 
exposed.  Now,  under  the  cir¬ 


cumstances  how  the  dickens  can 
you  weigh  the  butter  without 
weighing  its  envelope?  Our  but¬ 
ter  is  put  up  in  cartons  of  heavy 
pasteboard,  all  paraffined.  They 
cost  $900  a  carload  and  we  are 
certainly  not  going  to  give  them 
away.  No,  the  packages  are  not 
labeled  two  pounds.  They  are 
merely  known  as  two-pound 
packages.  We  make  no  claim 
that  they  weigh  the  full  two 
pounds.” 

The  Bueau  has  been  warning 
the  grocers  in  the  last  few  days 
that  they  must  discontinue  the 
practice  of  including  the  wooden 
platters,  commonly  used  in  selling 
butter,  when  weighing  the  butter. 
If  a  pound  of  butter  is  asked  for 
the  Bureau  rules  that  the  butter 
itself  must  weigh  a  full  pound. 

*  *  * 

A  report  for  the  first  quarter  of 
the  year  was  presented  Monday 
by  Francis  McCoy,  as  acting  chief 
of  the  Bureau.  He  reported  that 
inaccuracies  had  been  found  as 
follows : — 

Counter  balances,  46;  patent 
balances,  2;  spring  ^scales,  150; 
computing  scales,  15;  platform 
scales,  2  ;  scale  beams,  3  ;  weights, 
102;  dry  measures,  22;  liquid 
measures,  494 ;  packages,  short 
weight,  22 ;  coal  wagons,  short 
weights  and  otherwise,  33 ;  mis¬ 
cellaneous,  2 ;  total,  883. 

Among  the  fraudulent  devices 
seized  by  the  inspectors  were 
false  bottom  measures,  weights 
drilled  out  or  sawed  off  and 
weights  with  holes,  filled  with 
cork  or  wax  and  blackened  over 
to  deceive  the  eyes,  etc. 

Mr.  McCoy  urges  the  appoint¬ 
ment  of  ten  additional  inspectors, 
six  to  be  assigned  to  the  weigh¬ 
ing  of  coal  and  two  to  look  after 
traveling  markets,  peddlers  and 
hucksters. 

Speaking  of  the  frauds  in 
weights  and  measures,  a  man  in 
the  trade  remarked  to  your  cor¬ 
respondent  that  in  the  last  twenty 
years  the  class  of  small  dealers  in 
groceries  and  fruit  has  quite 
changed  in  New  York  and  in 


many  other  cities.  A  large  part 
of  this  business  is  now  in  the 
hands  of  recent  immigrants  from 
Italy  and  other  Southern  coun¬ 
tries  of  Europe,  replacing  to  quite 
an  extent  the  Yankee,  German 
and  Irish  grocers  of  the  last  gen¬ 
eration. 

While  many  of  the  newcomers 
are  thoroughly  honest,  it  was 
suggested,  yet  some  others  need 
something  of  the  strict  super¬ 
vision  that  the  European  Gov¬ 
ernments  exercise.  Because  it  is 
not  exercised  here,  these  dealers 
get  the  idea  that  “anything 
goes”  in  this  country. 

The  man  who  made  this  obser¬ 
vation  has  been  in  the  business 
for  many  years.  For  a  remedy, 
he  suggested  the  establishment  of 
official  scales  at  central  points, 
such  as  the  public  markets,  where 
people  may  take  food  which  they 
have  purchased  and  for  a  small 
fee,  say  one  cent,  have  the  weight 
tested. 

*  *  * 

The  trial  of  Charles  R.  Heike, 
the  secretary  of  the  American 
Sugar  Refining  Co.,  who  was^  in¬ 
dicted  by  the  Federal  Grand  Jury 
for  conspiracy  in  sugar-weighing 
frauds,  with  several  other  em¬ 
ployees  Of  the  corporation,  was 
begun  before  Judge  Martin,  Mon¬ 
day,  in  the  criminal  branch  of 
the  United  States  Circuit  Court. 

The  others  who  were  indicted 
with  the  secretary  are  Ernest 
Gerbracht,  formerly  superintend¬ 
ent  of  the  Havemeyer  &  Elder 
refinery;  James  F.  Bendernagel, 
cashier  of  the  same  refinery,  who 
had  one  trial,  in  which  the  jury 
disagreed  as  to  his  part  in  the  al¬ 
leged  conspiracy;  Charles  Walk¬ 
er,  the  former  assistant  superin¬ 
tendent  of  the  Williamsburg 
dock;  James  F.  Halligan,  Jr.,  and 
Jean  M.  Voelker,  who  were  as¬ 
sistant  weighers. 

*  *  * 

Acting  on  the  information  from 
Chicago  that  the  firm  of  R. 
Smithson  &  Co.,  of  that  city,  had 
sent  a  consignment  of  frozen  egg 
products  to  the  A.  W.  Merrill 
Co.,  Wallabout  Market,  and  that 
the  same  was  “filthy,  putrid  and 
decomposed,”  Inspector  Herman 
Lind,  of  the  Department  of  Agri¬ 
culture,  accompanied  by  Deputy 
United  States  Marshal  Proctor 
and  others,  seized  85  cans  of  the 
product  on  Saturday.  The  proc¬ 
ess  is  returnable  June  1st,  when 
the  Merrill  Co.  will  have  the  privi¬ 
lege  of  submitting  a  claim  for 


the  property,  and,  failing  to  do 
this,  the  products  will  be  de¬ 
stroyed. 

There  are  1,500  more  pounds 
involved  than  in  the  seizure  made 
some  time  ago  in  Manhattan,  as 
reported  by  your  correspondent 
at  that  time.  More  consignments 
are  expected  to  arrive  and  these 
will  be  seized  also. 

The  frozen  eggs  were  shipped 
here  by  way  of  the  Star  Union 
Line,  Pennsylvania  Railroad, 
about  Thursday.  Seventy-five- 
cans  were  stored  in  the  plant  of 
the  Kings  County  Refrigerating 
Co.,  30  Hall  Streep  and  25  at  the 
Merrill  Co’s,  place.  Fifteen  cans 
were  sent  out  to  the  trade  before 
they  could  be  stopped.  Each  can 
weighs  40  pounds,  so  that  the 
total  in  pounds  is  4,000.  Figuring 
six  eggs  to  the  pound,  there  were 
24,000  eggs. 

*  *  * 

Peanuts  continue  the  subject  of 
controversy  among  some  of  the 
dealers.  It  will  be  recalled  that 
one  of  the  firms  dealing  in  Vir¬ 
ginia  peanuts  sent  oyt  a  letter  in 
whicff  it  claimed  that  the  im-  1 
ported  nuts  cannot  be  kept 
throughout  the  summer.  Now 
importers  claim  that  nearly  one- 
half  of  all  the  peanuts  imported 
into  this  country  are  resold  as 
domestic  nuts. 

Habricht  &  Braun,  who  are 
among  the  largest  importers  in 
the  country,  have  been  gathering 
statistics  and,  in  a  letter  sent  a 
few  days  ago  to  the  trade,  say 
that  during  the  eight  months 
ending  February  28th  of  this  year, 
772,163  pounds  of  peanuts  were 
imported  through  Norfolk  and 
Portsmouth,  Va.,  cities  in  the 
heart  of  the  peanut  producing  sec¬ 
tion  of  this  country.  The  im¬ 
porters  say  that  the  peanuts 
entering  Virginia  through  its  own 
ports  are  only  a  small  portion  of  •  j 
the  total  of  foreign  peanuts  that 
arc  shipped  into  the  State.  Large 
quantities  of  the  foreign  peanuts, 
it  is  claimed,  are  imported  at  New 
York  and  Philadelphia  and  then 
shipped  to  Virginia. 

According  to  the  importers 
about  32,000  bags,  or  4,250,000 
pounds  of  foreign  peanuts  were  A 
received  by  Virginia  last  year 
and  all  were  afterwards  sold  as 
domestic  peanuts,  the  buyers  not 
knowing  the  difference.  As  the 
total  quantity  of  peanuts  im¬ 
ported  into  the  United  States  in 
1909  was  8.711,326  pounds,  the 
conclusion  is  reached  that  about 
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EVEN  THE  WOMEN  WHO  HAVE  ALWAYS 
DONE  THEIR  OWN  CANNING  WILL  BUY 

Hunt's  Quality  Fruits 

“The  Kind  That  Is  NOT  Lye  Peeled 

Hunt’s  Quality  Fruits  have  a  deliciousness  and  flavor  even  superior  to  home 
canned.  We  get  the  fruit  at  the  moment  of  its  perfection — tree  ripened  and  full 
flavored,  we  knife-peel  it  and  put  it  up  in  pure  cane  sugar  syrup.  The  result, 
Hunt’s  Quality  Fruits — so  perfectly  delicious  your  customers  will  always  buy  them 
ouce  they  get  a  taste.  This  is  just  the  season  to  demonstrate  Hunt’s  Quality  Fruits 
and  take  orders  for  assorted  cases  for  delivery  in  the  fall.  Order  a  supply  from 
your  nearest  distributer  and  have  a  demonstration.  We’ll  help  you  by  sending  beautiful  calendars,  booklets 
and  display  cards  if  you’ll  write  us.  Our  advertising  in  the  national  magazines  is  bringing  inquiries  for  names 
of  dealers.  Let  us  add  your  name  to  the  list  so  you’ll  get  the  sales  in  your  territory. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Canaers  of  Highest  Ora  do  California  Fruits 

Distributers  for-  Hunt’s  Quality  Krults. 

PENNSYLVANIA:— Githens,  Rexsamer  &  Co.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
Connellsville;  Jas.  A.  McAteer  &  Son,  Pittsburg;  Love  &  Sunshine  Co.,  Johnstown.  OHIO: — The  Chas.  C.  Higgins  Co.,  Cleveland;  A.  Janszen  &  Co.,  Cincin¬ 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas.  Carson  &  Co.,  Springfield;  W.  W.  Harper  Co.  Zanesvile; 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo;  W.  L.  Adamson  Co.,  Dayton.  CONNECTICUT:— Stoddard,  Gilbert  &  Co.  New  Haven.  MASSACHU¬ 
SETTS:— Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA:— Jos.  Speidel  Gro.  Co.,  Wheeling; 
Gulland,  Clarke  Co.,  Elkins.  NEW  YORK:— Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  York 
City.  KENTUCKY: — Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


CURIOSITY  IS  GOOD  ENOUGH  TO  START  WITH 


CONVICTION  WILL  BRING  YOU  BACK  FOR  MORE ! 


Premier  Brezwkf&vst  Coffee 

(for  cream  or  hot  milk)  i 

Premier  After-Dinner 
Coffee 

(to  be  served  black) 

Novelties  that  will  give 
tone  to  any  stock  and 
bring  it  right  up 
to  date 

1  lb.  pkgs.,  27c.  3  lb.  pkgs.,  26c. 


Special  Lot  Fancy  Sookeye  Salmon 
No.  1  tall  tins,  4  doz.  to  case.  Fcr 
immediate  shipment,  we  guarantee 
quality  equal  to  the  best  packed  on 

Puget  Sound . per  doz.,  $1.60 

Extra  Standard  White  Cherries,  in 
good  syrup,  No.  2  tins,  2  doz.  to 

case . per  doz.,  1.40 

Only  a  few  hundred  cases  to  offer  at  this  figure. 
Good  Quality  Preserved  Cranberry 
Sauce,  packed  in  New  York  State 
from  Cape  Cod  Cranberries,  No.  2 
tins,  2  doz.  to  case  .  .  .  .per  doz.,  .90 
Genuine  French  Sprats,  in  peanut 
Oil.  l-16s,  decorated  tins  roll  top 
keys,  100  tins  to  case  .  .  .  per  case,  4.90 


Special  Lot  Pecan  Meats,  unbroken 
pieces  in  6  lb.  cartons  .  .  .  per  lb., 

Genuine  French  Mustard  in  plain 
stone  j'ars,  attractively  labeled,  2 
doz.  to  case . per  case, 

Standard  Royal  Evap.  Apricots  in 
26  lb.  boxes . per  lb., 

Choice  Green  Split  Peas,  in  1  bus. 
bags . 

Good  while  they  last. 

Fancy  Yellow  Farina  in  98  lb.  bags, 
. per  bag, 


.62 


3.20 


• C9'/s 


3.16 


2.70 


All  Quotations  F.  O.  B.  New  York. 


SEND  FOR  SPECIAL  MAIL  ORDER  BLANKS  AND  ENVELOPES 

FRANCIS  H.LEGGETT&CO.  new  york 
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one-half  the  imports  from  Spain 
and  other  countries  are  mixed 
with  domestic  nuts  and  sold  as 
the  products  of  Virginia’s  fields. 

The  importers  argue  that  if  the 
foreign  nuts  were  not  up  to  the 
standard  in  flavor  and  lasting 
qualities,  they  could  not  have 
been  successfully  sold  in  the  past 
in  this  way,  as  inferiority  would 
have  been  noted.  It  is  further 
claimed  that  the  Virginia  clean¬ 
ers  offered  no  criticism  of  the  for¬ 
eign  nuts  until  the  importers  be¬ 
gan  to  sell  them  direct  at  New 
York,  without  the  added  expense 
of  shipment  and  so  at  prices  be¬ 
low  those  of  the  domestic  prod¬ 
uct. 

The  Virginia  peanuts  are  from 
I  to  2  cents  higher  a  pound  than 
they  were  a  year  ago.  The  best 
grades  sell  at  8  cents  while  the 
foreign  peanuts  may  be  bought  at 
6  cents  a  pound  in  wholesale  lots 
in  this  city. 

*  *  * 

The  report  of  the  Associated 
Warehouses  for  May  ist  shows 
that  almost  twice  as  many  eggs 
were  in  storage  in  New  York  as 
there  were  a  year  ago.  The  total 
quantity  of  eggs  in  28  out  of  32 
warehouses  was  1,119,000  cases. 
A  year  ago  the  eggs  in  storage  in 
these  warehouses  amounted  to 
only  615,000  cases. 

Prices  are  still  a  little  higher 
than  they  were  a  year  ago.  The 
best  of  the  storage  eggs  from  the 
West  are  selling  at  from  2il/2  to 
23  cents  a  dozen,  and  eggs  from 
this  and  nearby  States  are  selling 
as  high  as  26  cents. 

The  eggs  which  are  now  in 
storage  will  be  held  over  until 
fall.  The  holders  will  have  to  pay 
5  to  6  cents  a  dozen  for  storage 
expenses,  so  that  the  eggs  must 
be  sold  for  at  least  27  to  29  cents, 
if  the  holders  are  to  make  any 
profit. 

*  *  * 

Much  quiet  talk  has  been  heard 
in  the  last  week  as  to  a  circular 
sent  out  by  a  large  jobbing  house 
to  its  salesmen.  It  has  to  do  with 
the  old  cereal  contest  and  the 
salesmen  are  urged  to  push  one 
company’s  products  just  as  hard 
as  they  know  how.  The  circular 
is  marked  to  show  that  it  is  con¬ 
fidential  for  salesmen,  so  of  course 
must  not  be  published. 

Summarized  Market  Con¬ 
ditions. 

The  coffee  market  is  still  quiet, 
jobbers  buying  only  enough  to  fill 


Pennsylvania  Food  Department  Warns 
Grocers  Against  Contaminations 
by  Flies 

Reminds  Trade  of  Subject  That  Coming  Season  Makes  Perti¬ 
nent.  Summary  of  Department’s  Work  for  Current  Month. 


In  the  current  number  of  the 
bulletin  issued  by  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart- 
fent,  the  department  issues  the 
following  timely  warning  to  re¬ 
tailers  regarding  the  uncleanness 
of  flies 

In  time  past  the  average  grocer 
has  been  too  careless  about  protect¬ 
ing  his  goods  from  the  incursions  of 
the  deadly  fly.  He  did  not  know 
the  fly  was  a  source  of  infection  and 
death.  He  has  been  told  nothing 
concerning  the  matter  and  he 
imitated  the  example  of  his  neigh¬ 
bors  or  walked  in  the  footsteps  of 
his  fathers.  But  the  modern  dealer 
has  no  such  excuse.  Popular  scien¬ 
tific  miscellany  has  a  place  in  the 
newspapers  and  the  magazines. 
The  health  department  of  the 
States  and  the  branches  in  the  cities 
and  towns  have  taken  up  the  tale 
and  have  issued  a  large  quantity  of 
timely  information.  The  fact  is 
broadly  known  that  the  fly  is  a  per¬ 
petual  peril.  There  is  no  longer  the 
slightest  excuse  for  the  grocer  who 
does  not  protect  berries  and  other 
articles  from  the  visits  of  the  fly. 

The  bulletin  presents  the  fol¬ 
lowing  summary  of  the  current 
month’s  work : — 


Report  of  Analysis, 

Butter  Samples,  169. 

Colored  oleomargarine  .  48 

Oleomargarine,  no  license .  11 

Pure  .  109 

Renovated  butter  .  1 


Total  .  169 

Ice  Cream  Samples,  1. 

Below  standard  in  butter  fat  . .  1 


Lard  Samples,  7. 

Adulterated .  1 

Pure  .  6 

Total .  7 

Non-Alcoholic  Drink  Samples,  13 
Pure  .  13 

Oleomargarine  Samples,  23. 

Uncolored  oleomargarine  .  23 

Pure  Food  Samples,  225. 

Adulterated  .  21 

Pure  .  204 


Total  .  225 

Vinegar  Samples,  49. 

Pure  .  49 

Suits  and  Prosecutions. 

Ice  Cream  Cases,  1. 
Terminated . '. .  1 

Lard  Cases,  1. 

Terminated  .  1 

Oleomargarine  Cases,  59. 
Terminated  .  59 

Pure  Food  Cases,  21. 
Terminated .  21 

Renovated  Butter  Cases,  1. 
Terminated .  1 

Licenses  Issued  from  January  i, 
to  April  15,  1910. 
Oleomargarine  Licenses,  664. 

Hotel  .  2 

Restaurant  .  9 

Wholesale  .  12 

Boarding  Hose  .  20 

Retail  .  621 


Total .  664 

Renovated  Butter  Licenses,  3. 

Wholesale  .  1 

Retail  .  2 


Total .  3 

Total  amount  of  money  received 
from  said  licenses  for  1910,  is 
$68,856.90,  and  this  sum  has,  in  ac¬ 
cordance  with  law,  been  deposited 
in  the  State  Treasury. 


quiet  this  week,  but  sellers  are 
not  pressing  sales  on  account  of 
the  decrease  in  the  crop  move¬ 
ment.  Refiners  are  not  showing 
much  interest  in  present  offer¬ 
ings,  as  they  seem  to  think  that 
holders  will  soon  be  willing  to 
give  concessions. 

The  warm  weather  has  not 
stimulated  business  in  refined 
sugar  as  much  as  was  expected. 
Withdrawals  are  rather  light  and 
little  new  business  is  being  con¬ 
tracted.  The  country  is  said  to 
be  supplied  for  about  a  month. 

Jobbers  are  sticking  as  close  as 
possible  to  their  actual  needs  in 
buying  flour.  Depite  the  lack  of 
business,  millers  refuse  to  grant 
any  concessions  and  prices  are,  if 
anything,  a  little  steadier. 

There  is  a  good  demand  for 
canned  tomatoes  from  jobbers  in 
the  interior.  Local  jobbers  are 
not  interested  in  tomatoes,  but 
the  country  needs  them  to  carry 
it  over  until  the  coming  season’s 
pack  will  be  ready  for  delivery. 
Prices  are  a  little  firmer.  Corn  is 
being  cleaned  up  rapidly,  with 
prices  steady.  New  Southern 
peas  are  beginning  to  come  for¬ 
ward.  The  outlook  is  said  to  be 
good  for  those  of  fine  quality. 

The  demand  for  California 
canned  peaches  has  continued  this 
week.  Supplies  are  limited  and 
prices  firm.  Southern  peaches 
are  dull.  Apricots  are  not  in 
much  demand.  Gallon  apples  are 
quiet  but  steady. 

The  prices  on  Eastern  eggs  ad¬ 
vanced  a  little  this  week,  the  best 
grades  now  selling  at  24  to  26 
cents.  The  reports  of  decreased 
collections  from  the  West  give 
the  maket  a  firm  tone,  although 
receipts  here  are  larger  than  are 
needed  for  immediate  consump¬ 
tion.  The  better  grades  of  eggs 
are  in  good  demand,  but  poor 
grades  are  neglected. 

Butter  is  still  fairly  steady,  but 
operators  feel  that  prices  are  too 
high  in  view  of  the  large  produc¬ 
tion.  Much  of  the  current  re¬ 
ceipts  is  put  in  storage,  as  it 
cannot  be  sold  without  a  loss. 
There  is  a  fair  demand  for  spe¬ 
cials  at  29  cents,  and  in  a  few 
cases  a  fraction  more  than  this 
was  obtained,  but  as  a  rule  buy¬ 
ers  are  able  to^  get  supplies  at 
flat  quotations.  Extras  are  mov¬ 
ing  well  at  28 cents.  Firsts  are 
quoted  at  2y]/2  to  28  cents  and 
seconds  at  27  cents. 

Fred.  A.  McGill. 


immediate  needs.  The  expected 
revival  of  interest  in  Brazil  cof¬ 
fees  has  not  yet  appeared  and 
some  of  the  holders  are  beginning 
to  get  discouraged.  Santos  grades 
are  well  maintained,  but  Rios  are 
neglected,  although  concessions 
are  offered  by  many  holders. 
Some  of  the  dealers  say  that 
stocks  of  some  of  the  roasters  are 
about  depleted,  but  as  yet  this 
rumor  has  not  affected  the  mar¬ 
ket.  Maracaibos  are  still  held  too 
high  to  suit  buyers.  MJexlicans 
are  in  steady  demand  with  prices 
firm. 

There  is  a  good  demand  for  all 
grades  of  teas,  the  market  show¬ 
ing  a  marked  improvement  over 
last  week.  Prices  are  steady. 
Cables  received  here  from  Han- 


kau  reported  the  arrival  of  the 
first  shipments  of  the  new  crop. 
The  crop  is  an  average  one  as  to 
quality,  with  prices  slightly 
higher  than  last  year. 

Rice  is  still  attracting  the  at¬ 
tention  of  the  jobbers.  No  large 
sales  are  being  made,  as  the  sup¬ 
ply  here  is  small  and  higher  prices 
will  have  to  be  demanded  on  new 
arrivals.  The  advices  from  the 
South  are  of  a  bullish  character, 
as  the  mills  are  asking  full  prices, 
finding  a  good  inquiry. 

Prices  advanced  a  little  in  the 
spice  market  this  week.  Grind¬ 
ers  are  buying  in  fairly  large 
quantities  and  seem  willing  to 
pay  the  advance.  Reports  from 
abroad  show  an  upward  tendency. 

Raw  sugar  has  been  rather 
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When 

Goods 


Are  Sold  From  Your  Shelves 

will  the  sale  be  handled  absolutely  without  loss  to  you  ? 

That’s  the  one  question  that  has  caused  storekeepers  so  much  worry  and  money  in 
answering.  Thousands  of  merchants  say  “Yes,  absolutely  sure,”  because  they  are 
using  National  Cash  Registers. 

A  National  Cash  Register  will  insure  a  permanent  record  of  all  the  goods  sold  from 
your  shelves. 

With  a  National  Cash  Register  you  are  sure  to  get  all  the  money  in  exchange  for 
the  goods  you  sell.  The  National  is  the  only  register  that  will  do  this. 

Don’t  guess  —it  is  costing  you  more  every  year  than  the  price  of  a  National  Cash 
Register  to  guess  at  this  question. 

With  a  National  Cash  Register  in  your  store,  you  know,  no  matter  where  you  are, 
that  you  have  a  perfect  mechanical  record  in  the  register,  under  lock  and  key,  of 
every  penny’s  worth  of  goods  sold  from  your  shelves,  whether  the  purchase  be 
cash,  charge,  C.  O.  D.,  goods  carried  or  delivered. 

That’s  a  strong  statement.  Think  what  it  means  to  you — all  the  profit  on  all 
the  goods  that  leave  your  store. 

We  can  prove  this.  You  will  be  convinced  when  you  understand  how  it’s  done. 

We  manufacture  250  styles  and  sizes  of  National  Cash  Registers.  There  is  one 
just  suited  to  your  particular  needs.  Prices  as  low  as  $15.  Small  monthly  pay¬ 
ments  if  desired. 

Send  for  catalogue  showing  cuts,  prices  and  facts  which  will  help 
you.  This  will  not  obligate  you  in  any  way. 


The 

National 
Cash 

Register  Co. 


\ 


Please  send  me  Catalogue 
and  prices  of  National  Cash 
Registers  ;  also  other  information 
that  may  be  of  interest  to  me. 

I  understand  this  does  not  obligate 
me  to  buy. 


% 


*0 


Name . 

Street . 

City .  State 

Busineis . No.  of  Clerks 


We  guarantee  to  furnish  a  better 
cash  register  for  less  money  than 
any  other  concern  in  the  world 

The 

National  Cash  Register  Co. 

Dayton,  Ohio 

OFFICES  IN  ALL  PRINCIPAL  CITIES 


Detail  Adder  with  all  latest  improvements.  20  keys 
registering  from  Sc.  to  $1.95.  or  from  lc.  to  $1.99. 


Total  Adder  with  all  latest  improvements.  27  amount 
keys  registering  from  lc.  to  $9.99.  4  special  keys 


No.  1064 
Total  Adder 
Detail  Strip 
Printer 

Drawer 
Operated 

Price 
$80  00 


Total  Adder,  drawer  operated,  with  all  latest  improve¬ 
ments:  prints  each  sale  on  a  strip  of  paper.  32 
amount  keys  registering  from  lc.  to  $59.99. 
or  from  5c.  to  $59.95.  5  special  keys 


No.  416 
Total  Adder 
Detail 
Strip 
Printer 
Price 
$100.00 


Total  Adder  with  all  latest  improvements.  25  amount 
keys  registering  from  lc.  to  $7.99.  No-sale  key. 
Prints  record  of  all  sales  on  detail  strip. 
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No.  LI. — How  a  Business  Man  of  Small  or  Moderate  Interests  Should  Use  a  Lawyer. 


One  or  two  conversations  had 
recently  by  chance  with  clients 
inspire  an  article  on  how  a  small 
business  man — by  which  I  mean 
anything  short  of  a  large  corpo¬ 
ration  or  large  individual  head  of 
a  manufacturing  or  trading  busi¬ 
ness — should  use  a  lawyer.  That 
such  a  business  man  can  employ 
a  lawyer  with  profit  goes,  I  think, 
without  saying.  Always  pro¬ 
vided  he  uses  him  in  the  right 
way,  which  I  may  say  he  very 
seldom  does. 

The  business  man  of  small  or 
moderate  interests  will  almost 
always  find  it  cheaper,  in  dollars 
and  cents,  to  employ  a  lawyer  by 
the  year.  And  invariably  he  will 
find  it  much  more  convenient. 
In  matters  of  this  sort  he  can 
profitably  take  a  leaf  from  the 
book  of  business  men  of  larger 
interests.  There  is  hardly  a  busi¬ 
ness  concern  to-day,  incorporated 
or  unincorporated,  which  does 
not  employ  one  or  more  lawyers 
on  a  yearly  retainer.  In  a  nut¬ 
shell,  their  object  is  to  keep  in 
constant  touch  with  legal  advice. 

The  attitude  of  the  average 
small  or  moderate  business  man  is 
precisely  the  reverse.  He  regards 
lawyers  as  necessary  evils  and 
postpones  consulting  them  as 
long  as  possible — often  until  it  is 
too  late  to  derive  benefit  from  the 
advice.  He  forgets  what  is  the 
cardinal  principle  in  the  employ¬ 
ment  of  a  lawyer — that  legal  ad¬ 
vice  secured  in  time  can  often 
stave  off  a  lawsuit.  In  other 
words,  that  an  ounce  of  legal  pre¬ 
vention  is  always  worth  a  pound 
of  cure. 

This  attitude  is  not  altogether 
inexcusable.  There  are  shysters 
at  the  bar,  without  doubt,  and 
there  is  also  a  constitutional  dis¬ 
like,  in  many  men’s  minds  to  pay¬ 
ing  out  several  dollars  for  a  few 
minutes’  consultation.  Regard¬ 
less  of  the  fact  that  it  took  a  law¬ 


yer  years  of  hard  study  to  be 
able  to  give  that  few  minutes’  ad¬ 
vice,  and  that  the  matter  deter¬ 
mined  in  those  few  minutes  may 
be  weighty  and  vital.  Familiar 
to  many  is  the  story  of  the  famous 
New  York  lawyer  who  charged  a 
fee  of  $10,000  for  answering  “yes” 
to  a  question  asked  him  by  a  cor¬ 
poration  client.  But  millions  of 
dollars  hung  upon  the  answer, 
and  later  developments  proved 
that  “yes”  was  the  right  answer 
and  “no”  would  have  been  dis¬ 
astrous. 

No  matter  how  small  a  busi¬ 
ness  man  may  be,  or  how  ob¬ 
scurely  situated,  he  is  or  can  be 
in  touch  with  a  lawyer.  The  fees 
in  the  country  are  never  large, 
and  in  many  cases  it  is  more  ex¬ 
pensive  to  do  without  the  advice 
than  to  buy  it.  In  the  experience 
of  every  man  in  business,  legal 
questions,  moslly  small,  but 
sometimes  large,  are  certain  to 
arise.  Especially  is  this  true  with 
merchants  subject  to  the  mass  of 
food  and  drug  laws,  and  to  those 
laws  subjecting  certain  businesses 
to  legal  espionage.  Laws  of  this 
class  are  bound  to  increase,  and 
business  men  and  artisans  who 
are  not  capably  advised  upon 
them  are  likely  to  become  in¬ 
volved  in  a  maze  of  legal  difficul¬ 
ties. 

These  are  questions  which  not 
even  the  most  intelligent  layman 
can  safely  answer.  Some  of  them 
cannot  be  answered  except  by  di¬ 
rect  consultation  with  a  lawyer. 
I  have  every  reason  to  believe 
that  this  series  of  articles  has 
been  of  much  practical  benefit  to 
those  who  have  read-  them  care¬ 
fully.  In  the  same  way  a  number 
of  trade  papers  conduct  depart¬ 
ments  in  which  legal  queries  are 
satisfactorily  answered.  But  out¬ 
side  of  these  sources  of  informa¬ 
tion  there  are  other  questions 
which  must  be  answered,  if  an¬ 


swered  at  all,  by  a  lawyer,  in  di¬ 
rect  touch  with  the  client. 

The  usual  plan  is  to  wait  until 
the  problem  actually  presses  for 
solution  and  then  grudgingly  and 
protestingly  consult  a  lawyer 
about  it.  The  reason  is  to  save 
money,  but  on  the  contrary  it  has 
two  grave  disadvantages  : — 

First. — The  fee  will  usually  be 
larger  because  the  trouble  is  more 
pressing  and  complicated,  and  to 
remedy  it  requires  more  work. 

S  e  c  o  n  d. — The  delay  often 
makes  it  impossible  to  do  what 
could  easily  have  been  done  had 
the  thing  been  taken  in  time.  I 
recall  a  case  in  which  a  client  of 
my  own  inadvertently  allowed  ice 
to  accumulate  upon  his  pavement. 
A  passing  woman  fell  and  perma¬ 
nently  injured  her  arm.  The 
husband,  before  consulting  coun¬ 
sel,  offered  to  settle  the  case  if 
the  owner  would  pay  the  doctor’s 
bill,  which  amounted  to  $22.  This 
the  client,  without  consulting 
counsel,  refused  to  do.  Later  the 
husband  retained  an  attorney  and 
my  client  was  sued  for  $5,000. 
His  defence  was  not  sufficient 
and  the  verdict  was  $200  against 
him.  Somewhat  less  than  $5,000, 
it  is  true,  but  also  somewhat  more 
than  the  doctor’s  bill. 

In  this  case  the  client  did  not 
consult  counsel  in  the  beginning 
because  he  wished  to  save  the 
fee.  Any  intelligent  lawyer 
would  have  advised  him  to  settle 
at  once,  as  it  always  pays  to  com¬ 
promise  these  cases  on  such  a 
favorable  basis.  * 

Every  business  man  of  small  or 
moderate  interests  will  find  it  to 
his  advantage  in  every  way  to 
make  an  arrangement  with  some 
lawyer  he  can  trust  to  give  him 
unlimited  consultation  for  a  cer¬ 
tain  sum  per  year.  This  sum 
need  never  be  large;  in  many 
cases  where  the  demand  would 
not  be  heavy,  it  is  often  as  little 


as  $25  per  year.  The  comfort  of 
such  a  plan  is  immeasurable. 

A  legal  friend  of  mine  who 
practices  in  a  small  Pennsylvania 
town  of  about  2,000  people,  in  the 
course  of  a  discussion  with  me 
on  this  very  subject  recently, 
cited  a  case  from  his  own  ex¬ 
perience.  A  retail  hardware 
dealer  of  his  town  who  had  some 
outside  interests  asked  his  rate  for 
a  yearly  retainer,  the  client  to 
have  the  right  to  ask  him  all  the 
questions  he  wished  to  during  the 
year.  The  lawyer  named  the 
very  moderate  fee  of  $25,  but  the 
client  thought  it  too  high  and  re¬ 
fused  to  contract.  From  time  to 
time  subsequently,  however,  he 
consulted  the  lawyer  as  occasion 
arose. 

At  the  end  of  the  year  there  had 
been  seven  consultations  at  the 
uniform  rate  of  $5  each — $35  for 
only  a  small  part  of  what  could 
have  been  obtained  for  $25. 
More  than  that,  one  of  the  ques¬ 
tions  involved  was  left  too  long 
and  necessitated  a  payment  of 
$75,  three-fourths  of  which  could 
have  been  saved  had  it  been  taken 
in  time. 

Not  until  he  examines  his  own 
experience  will  the  average  small 
business  man  believe  what  an  in¬ 
finite  number  of  questions  are 
constantly  arising  upon  which  he 
would  find  legal  advice  useful. 
The  innumerable  schemes  which 
are  offered  to  him,  all  involving 
written  contracts ;  contracts  for 
the  sale  and  purchase  of  merchan¬ 
dise  ;  damage  claims ;  insurance 
matters ;  questions  of  credit,  both 
of  himself  and  his  customers; 
questions  involving  becoming  se¬ 
curity  for  other  persons,  and  very 
many  others,  are  mainly  legal, 
and  no  layman’s  judgment  upon 
them  is  safe.  The  man  who  has  a 
lawyer  he  can  go  to  ad  libitum 
about  such  things  will  never 
again  go  unprotected  if  he  can 
help  it. 

( Copyright ,  May,  1910,  by 
Ellon  J.  Buckley .) 

Question :  “F./’  Philadelphia, 

Pa. — 1  sold  my  business  about 
three  weeks  ago  to  a  party  and. 
he  immediately  resold  it  to  a 
third  party,  who  has  since  in¬ 
creased  the  stock  considerably. 
Now  one  of  my  creditors  informs 
me  unless  I  settle  his  account 
(which  I  am  unable  to  do)  he 
will  proceed  against  the  new 
owner,  as  the  law  gives  him  this 
right. 

Can  he  proceed  against  the  new 
owner?  Could  the  new  owner 
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protect  his  goods,  i.  e.,  the  goods 
purchased  since  the  sale?  In 
case  he  (creditor)  has  right  to 
proceed,  could  I  claim  $300  ex¬ 
emption  law?  Should  he  pro¬ 
ceed,  what  action  would  my  other 
creditors  most  likely  take,  and 
how  would  that  affect  me? 

■  Answer. — If  the  second  sale 
was  bona  fide,  your  creditors 
cannot  proceed  against  the  goods 
in  the  hands  of  the  .third  person. 
I  assume  from  what  you  say  that 
you  did  not  comply  with  the  bulk 
sales  law  in  your  own  sale ;  that 
is,  you  did  not  supply  your 
buyer  with  a  list  of  your  credit¬ 
ors,  and  no  notice  was  given  them 
of  your  intention  to  sell.  If  this 
is  the  case,  your  creditors  could 
have  proceeded  against  the  goods 
in  the  hands  of  your  buyer.  They 
cannot  proceed  against  them 
after  they  have  been  resold  by 
your  buyer  to  some  one  else,  as 
a  bona  fide  purchaser  for  value 
and  without  notice  would  take  a 
good  title  which  your  creditors 
could  not  defeat. 

Even  if  the  creditor  could  pro¬ 
ceed  against  the  goods  in  the 
hands  of  the  third  person,  he 
would  have  no  claim  against  any¬ 
thing  which  such  person  has  since 
bought. 

Question :  A.  Capece  &  Son, 
Freeland,  Pa. — A  customer  of 
mine  owes  us  a  good-sized  bill 
and  we  are  unable  to  collect  it. 
We  sold  goods  to  husband  and 
made  entry  on  our  books  accord¬ 
ingly.  They  own  property  joint¬ 
ly  (husband  and  wife).  How 
shall  we  proceed  to  get  judgment 
against  them? 

Answer. — If  the  husband  was 
the  customer  you  must  sue  him ; 
he  is  naturally  liable  for  neces¬ 
saries  supplied  to  his  family. 

Question:  W.  W.  J.,  Elkland, 
Pa. — We  have  been  handling  a 
small  line  of  some  of  the  more 
efficient  grades  of  proprietary 
medicines.  We  would  like  to  also 
sell  some  of  the  well-known 
drugs.  There  are  already  two 
drug  stores  here  just  a  short 
distance  from  us.  There  is  no  one 
in  the  store  who  is  a  licensed 
pharmacist  and  I  would  thank 
you  very  much  if  you  could  tell 
me  the  class  of  drugs  which  un¬ 
der  the  circumstances  we  could 
handle. 

Answer. — You  could  not  en¬ 
gage  in  the  compounding  of  pre¬ 
scriptions  or  the  general  sale  of 
drugs,  chemicals  or  poisons  with¬ 
out  having  a  certificate  from  the 
State  Board  of  Pharmacy.  As  a 
general  storekeeper,  however, 
you  can  sell  patent  medicines, 


and  what  the  law  calls  the  “com¬ 
monly  used  medicines  and  poi¬ 
sons,”  if  marked  according  to  law 
and — in  the  case  of  poisons — if  the 
name  of  the  purchaser  is  entered 
in  a  book  kept  for  the  purpose. 

I  suggest  writing  the  State 
Pharmaceutical  Board  at  Harris¬ 
burg  for  their  regulations  show¬ 
ing  what  they  consider  the  “com¬ 
monly  used”  medicines,  etc. 

Question :  R.  A.  B.,  Pa. — About 
one  year  ago  three  parties  here 
went  in  together  and  bid  in  a 
property  at  sheriff’s  sale.  No 
agreement  in  writing  was  made 
between  them  and  they  have  di¬ 
vided  the  real  estate  among  them¬ 
selves.  On  this  property  was ‘two 
engines,  a  boiler  and  other  per¬ 
sonal  property.  A  has  taken 
some  things,  such  as  pipe,  whistle, 
etc.,  from  the  property  without 
the  consent  of  B  and  C.  Now  B 
and  C  want  to  sell  the  personal 
property.  A  will  not  sell.  If  B 
and  C  sell  the  property  will  it 
bind  A?  Can  anything  be  done 
with  A  for  taking  the  other 
things? 

Answer. — I  assume  that  the 
Sheriff  sold  both  real  estate  and 
personal  property,  and  that  A,  B, 
C,  acting  together,  bought  every¬ 
thing.  You  do  not  give  any  of 
the  facts  as  to  how  the  three 
joined,  but  it  seems  clear  that  their 
relation  constituted  a  partnership 
for  the  purpose  of  buying,  and 
possibly  for  the  purpose  of  selling 
or  using  what  they  had  bought. 
If  this  theory  is  sound — and  I  be¬ 
lieve  that  it  is — the  ordinary  law 
of  partnership  applies.  If  the 
partnership  was  formed  for  the 
purpose  of  selling  or  working  off 
the  personal  property,  as  well  as 
for  buying  it,  any  partner  can  sell 
it  and  bind  the  firm.  He  cannot 
appropriate  it  to  his  own  use, 
however,  and  if  he  sells  it  must 
account  to  the  firm  for  the  pro¬ 
ceeds. 

If  A  has  removed  certain  per¬ 
sonal  property  from  the  firm 
premises  and  refuses  both  to  re¬ 
store  it  or  to  account  for  its  value, 
the  firm  can  proceed  against  him 
both  civilly  and  criminally. 

It  also  follows  that  either  B  or 
C — certainly  both  together — can 
sell  the  personalty  and  convey  a 
good  title. 

Note. — Requests  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 


“My,  that’s  good  cheese’ 

You  will  hear  that  expression  more  than  once  if 
you  sell  the  Emmenthaler,  Roquefort,  Camembert 
and  other  Fancy  Cheese  that  I  import,  because  being 
the  largest  importer  in  Philadelphia,  I  receive  only 
the  best  grades  that  come  to  this  country. 

Of  Delicatessen  and  Fancy  Groceries  I  always 
have  a  full  line,  and  I  am  prepared  to  sell  you  at  the 
lowest  possible  price. 

Send  me  a  trial  order  to-day. 

Carl  Wilde,  357  N.  Second  St.,  Phila. 


S.Eu>oi  a, 

(CRYSTAL 


SEALED  BOXES! 
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2lbBOXES-60lNCASE  (IZO -*) 

5  -b  BOXES'  24  IN  case  (IZO’i5) 
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Grocery  and  Specialty  Salesmen 

ajj  If  you  cover  any  portion  of  the 
j]  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


m 


A  RING  THAT  HELPS  JARS 

Sell  the  Baltic  Rubber  Ring.  As  you  know 
the  rubber  ring  is  always  the  weakest  part  of  a 
glass  jar  proposition. 

The  Baltic  Ring  is  made  of  high-grade  white 
rubber,  several  times  as  thick  as  the  ordinary  ring. 
This  means  a  perfectly  air-tight  joint,  and  it  also 
means  that  the  frequent  unevenness  in  the  jar 
shoulder  or  the  cap  can’t  let  in  air,  as  it  often 
does  with  the  ordinary  thin,  poor  ring. 

WRITE  FOR  TRICES , 


Importers  and  Wholesalers  of  China,  Crockery,  Lamps  and  Glassware 

221  MARKET  ST.,  PHILADELPHIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 
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Trade  Conflict  Coming  Over  “Yours 

Truly”  Plan? 

Over  Four  Hundred  Jobbers  Said  to  Have  Signed  Contract  for 
Exclusive  Representation.  Regular  Specialty  Manufacturers 
Oppose  Plan  on  Various  Grounds. 


Lincoln,  Neb.;  Hon.  J.  Q.  Emery, 


Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Final  Oleo  Hearings  Held  Last 
Monday. 

Many  Well-known  Dairymen  Present  to 
Advocate  the  McHenry  Bill,  Which 
Puts  Oleo  Under  Tightest  Restrictions 
Yet.  Secretary  Slater’s  Story  of  Last 
Hearing. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

May  17,  1910. 

As  previously  announced  the 
House  Agricultural  Committee 
gave  a  third  hearing  on  the  vari¬ 
ous  oleomargarine  bills  May  11- 
16,  and  a  large  number  of  wit¬ 
nesses  were  present  to  give  their 
views.  It  is  not  my  purpose  to 
attempt  to  call  attention  to  the 
testimony  submitted  at  this  time, 
but  will  in  later  reports  give  a 
digest  of  that  which  is  most  im¬ 
portant. 

There  are  several  bills  before 
the  committee,  but  the  Burleson 
and  McHenry  bills  are  the  only 
ones  which  received  serious  at¬ 
tention.  The  latter  amends  the 
present  law  in  several  particulars, 
the  chief  defects  in  the  present 
law  being  as  follows: — 

The  law  provides  for  the  10-cent 
tax  only  on  “artificially”  colored 
oleomargarine.  The  ingenuity  of 
the  manufacturers  has  enabled 
them  to  select  the  ingredients  of 
their  product  so  that  it  is  held  by 
the  courts  under  evidence  ad¬ 
duced  to  be  yellow,  although  not 
artificially  colored,  except  in  the 
case  of  palm  oil.  This  is  true  to 
such  an  extent  that  less  than  3 
per  cent,  of  the  product  now  pays 
a  10-cent  tax,  although  at  least 
75  per  cent,  of  it  is  in  imitation  of 
yellow  butter. 

The  summary  powers  given  to 
the  Commissioner  of  Internal 
Revenue  in  enforcing  other  reve¬ 
nue  laws  is  not  given  him  for  the 
enforcement  of  the  present  oleo¬ 
margarine  law. 

The  size  of  oleomargarine  pack¬ 
ages  is  not  regulated,  permitting 
the  sale  of  the  product  in  butter 


There  is  almost  certain  to  be  a 
trade  conflict  on  over  the  co¬ 
operative  plan  of  marketing  vari¬ 
ous  food  and  grocery  products 
under  the  brand  of  “Yours 
Truly.”  The  retail  and  jobbing 
trade  may  or  may  not  be  familiar 
with  this  proposition.  In  a  nut¬ 
shell  it  comprehends  granting  to 
one  jobber  in  a  territory  the  right 
to  sell  the  “Yours  truly”  brand  of 
goods.  In  return  he  is  expected 
to  contract  for  a  considerable  sup¬ 
ply  of  the  product,  the  promoters 
agreeing  in  return  to  do  consider¬ 
able  advertising  both  to  the  re¬ 
tailer  and  consumer  in  order  to 
move  the  products.  Up  to  now 
only  baked  beans  have  been 
brought  out  under  the  “Yours 
Truly”  label,  but  later  on  soap 
will  be  and  various  other  articles 
after  that. 

It  is  said  that  four  hundred 
wholesale  grocers  in  various  sec¬ 
tions  of  the  country  have  signed 
contracts  for  the  exclusive 
agency.  The  other  specialty 
manufacturers  are  opposing  the 
plan  very  bitterly,  and  wherever 
possible  are  inspiring  the  pass¬ 
age  of  resolutions  at  trade  con¬ 
ventions  against  it.  At  the  Penn¬ 
sylvania  convention  of  the 
Wholesale  Grocers’  Association 
of  Pennsylvania,  New  Jersey 
and  Delaware,  a  resolution  was 
passed  aimed  at  the  “Yours 
Truly”  proposition,  and  a  similar 
one  went  through  the  National 


tubs  and  thus  making  deception 
easier. 

The  McHenry  bill  seeks  to 
remedy  these  defects  by  changing 
an  ineffective  law  making  it  cap¬ 
able  of  enforcement  and  effective, 
while  the  Burleson  bill  seeks  to 
cure  the  patient  by  knocking  him 
in  the  head. 

The  advocates  of  the  McHenry 
bill  were  very  much  more  in  evi¬ 
dence  at  the  hearing  than  those 
on  the  other  side,  although  noth¬ 
ing  was  left  undone  by  them  to 
put  up  a  strong  case.  Whether 
they  succeeded  depends  a  great 
deal  upon  the  point  of  view. 


Retail  Grocers’  Association.  The 
various  branch  associations  of 
manufacturers’  representatives 
are  now  becoming  active,  the 
most  comprehensive  resolutions 
on  the  subject  having  been  passed 
by  the  St.  Louis  Association. 
Secretary  Austin,  of  the  Ameri¬ 
can1  Specialty  Manufacturers’  As¬ 
sociation,  sends  the  “Grocery 
World  and  General  Merchant”  a 
copy  of  the  resolutions  and  re¬ 
quests  publication.  The  “Yours 
Truly”  brand  is  not  named  but  is 
meant.  The  resolutions  are  pub¬ 
lished  in  order  to  show  the  atti¬ 
tude  of  one  group  of  the  an¬ 
tagonists  of  the  scheme  : — 

Whereas,  We  believe  that  a  bet¬ 
terment  of  conditions  in  the  grocery- 
trade  must  be  brought  about  through 
co-operation  and  the  proper  regula¬ 
tion  of  the  rights  of  each  factor  in 
the  trade,  and 

Whereas,  There  is  an  effort  being 
made  to  promote  a  certain  brand  of 
goods  by  a  plan,  which  involves  the 
elimination  of  specialty  salesman, 
and 

Whereas,  The  persons  promoting 
this  plan  are  endeavoring  to  inspire 
hatred  and  malice  in  the  minds  of 
jobbers'  and  their  salesmen  against 
legitimate  manufacturers  and  their 
salesmen,  and 

Whereas,  The  plan  in  question  in¬ 
volves  certain  limitations,  which,  if 
successful,  will  prove  detrimental  to 
the  interests  of  jobbers  and  retailers, 
therefore  be  it 

Resolved,  That  this  association  is 
opposed  to  this  plan  or  any  plan 
which  tends  to  interfere  with  the 
co-operation  and  reciprocity  between 
trade  factors,  and  be  it  further 

Resolved,  That  this  association 
recommends  to  its  members  that 
they  use  their  influence  in  a  way 
which  will  best  protect  the  interests 
of  the  firms  they  represent. 


Our  forces  were  led  by  Presi¬ 
dent  Flanders  as  before,  and 
others  appearing  before  the  com¬ 
mittee  were :  Prof.  Oscar  Erf, 
Chief  of  Dairy  Department,  Ohio 
State  University,  Columbus,  O. ; 
A.  J.  Glover,  Fort  Atkinson, 
Wis. ;  A.  R.  Eastman,  Water- 
ville,  N.  Y. ;  Hon.  Colon  C.  Lillie, 
Coopersville,  Mich.;  Prof.  G.  L. 
McKay,  Chicago,  Ill.;  John  R. 
Morley,  Owatonna,  Minn.;  W.  F. 
Schilling,  Northfield,  Minn.;  Hon. 
Andrew  French,  St.  Paul,  Minn.; 
Thomas  Sharpless,  West  Chester, 
Pa.;  T.  D.  Frederickson,  Little 
Falls,  N.  Y. ;  Judge  E.  J.  Hainer, 


Madison,  Wis. ;  S.  B.  Shilling, 
Chicago,  Ill. 

Congressmen  Tawney,  of  Min¬ 
nesota,  and  Nelson,  of  Wiscon¬ 
sin,  also  appeared  before  the 
committee  and  gave  able  ad¬ 
dresses  defending  the  present  law 
and  supporting  the  McHenry 
bill.  A  synopsis  of  their  ad¬ 
dresses  will  be  given  later. 

In  addition  to  the  above  named 
gentlemen,  the  following  dairy¬ 
men  were  in  attendance  at  the 
last  hearing:  Hon.  John  B.  New¬ 
man,  Chicago;  J.  J.  Farrell,  Car¬ 
ver,  Minn. ;  F.  N.  Godfrey,  Olean, 
N.  Y. ;  W.  N.  Giles,  Skaneateles, 
N.  Y. ;  B.  S.  Pearsall,  Elgin,  Ill.; 
Gilbert  M.  Tucker,  Albany, 
N.  Y. ;  Dr.  B.  H.  Warren,  West 
Chester,  Pa.;  John  A.  jMcSpar- 
ran,  Furniss,  Pa.;  A.  W.  Detrich, 
Chambersburg,  Pa. ;  W.  W. 
Ware,  Batavia,  N.  Y. ;  Prof.  H. 
H.  Wing,  Ithaca,  N.  Y. ;  Hon. 
James  Foust,  Harrisburg,  Pa. 

E.  K.  Slater, 

Secretary  National  Dairy  Union. 

Extract  Men  to  Meet  in  New  York. 

The  first  annual  convention  of 
the  Flavoring  Extract  Manufac¬ 
turers’  Association  of  the  United 
States  will  be  held  at  the 
Drug  Club,  100  Williams  street, 
New  York  City,  June  8th 
and  9th.  The  meeting  will  be 
held  at  10.30  to  12.30  and  2  to  4 
o’clock  each  day.  Many  matters 
of  vital  importance  will  be  taken 
up.  There  will  be  excellent 
speakers  on  the  following  inter¬ 
esting  subjects:  “Vanilla  Beans,” 
Dr.  Iseman ;  “Terpeneless  Lem¬ 
on,”  Mr.  C.  E.  Foote;  “Essential 
Oils,”  Dr.  F.  P.  Dodge;  “State 
Law  Labeling,”  Mr.  E.  D.  Free¬ 
man  ;  “Preservatives,”  Mr.  S.  H. 
Baer;  “Extract  and  Flavor,”  Mr. - 
C.  Biclstein;  “Bottles,”  Mr. 
Booth;  “Colors,”  Dr.  Lieber; 
“Figuring  Cost,”  Mr.  W.  M.  Mc¬ 
Cormick.  Also  other  subjects 
and  other  prominent  speakers. 

WCUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  cross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

No. :  Cuspidor  Tbi  Peter*  &  Reed  Pottery  Co. 

6V2  Inch  ZANcaviLLI.  Ohio 

PATENTS 

and  Trade-marks  prooored  promptly  and 
properly  In  all  oonntrles. 

Davis  &  Davis,  Washington,  D.C. 
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“Lustre” 
Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RINO  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  ace 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. j 

REMEDY. —  Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top.  * 

R.  E.  TONGUE  6  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


Don't  Order 
Much  ~ 

At  First 

Here’s  the  way  to  handle  a  specialty  like  our 

LEHIGH  SAUSAGE 

You  know  we  claim  a  lot  for  it.  We  claim  it’s 
more  deliciously  seasoned  and  flavored,  that  it’s 
good  hot  or  cold,  that  it’s  clean  and  pure  and 
different  from  any  other  dry  smoked  sausage  made. 

If  this  is  true,  you  could  sell  Lehigh  Sausage, 
couldn’t  you?  Very  well,  here’s  how  to  prove  it 
true — order  a  very  small  quantity  from  us  and  try  it 
out.  Only  a  trifle  at  stake,  with  a  chance  of  more 
business. 

We  make  Lehigh  Sausage  from  beginning  to  end. 

ARBOGAST  &  BASTIAN  COMPANY 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep  and  Calves 
Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


c 

In  Emphasis 

our  advertising  man  wrote: 
“The  different  kind  of  a 
soap:  That,  in  a  nut-shell, 
is  FeIs=Naptha!” 

In  truthful  praise,  innu¬ 
merable  women  go 
further  and  say 
“  Fels=Naptha,  the 
better  kind.” 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Cohoes,  N.  Y.,  April  25,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — We  are  trying  to  get  a 
system  of  sending  a  letter  out  every 
week  speaking  of  our  low  prices, 
quality,  etc.,  that  our  agent  would  call 
if  the  inclosed  postal  card  be  filled 
out  and  mailed  to  us. 

This  is  the  letter  head  and  envel¬ 
ope  that  you  have  at  hand  which  we 
will  use;  when  typewritten  we  think 
will  be  very  attractive. 

We  also  run  advertisements  in 
the  local  papers  every  week. 

If  there  be  any  way  in  which  you 
could  advise  us  in  systematizing 
this  work,  we  would  be  very  thank¬ 
ful. 

Yours  truly, 

Thos.  Hines. 


The  stationery  which  Mr. 
Hines  proposes  to  use  for  this 
plan,  and  which  is  the  same  on 
which  he  writes  to  me,  is  very 
good  looking  and  high  grade.  So 
far  as  stationery  can  do  it,  this 
will  without  doubt  create  a  good 
impression.  My  experience  with 
similar  schemes,  however,  has 
not  been  very  good.  The  letter 
Mr.  Hines  says  he  shall  send  out 
will  speak  of  his  low  prices  and 
the  quality  of  his  goods.  He  will 
inclose  a  postal  and  ask  any  one 
sufficiently  interested  to  ask  that 
the  agent  call.  The  chance  is  that 
he  will  not  get  a  single  answer, 
and  the  chance  that  he  will  not 
will  become  almost  a  certainty  if 
the  letter  is  merely  a  general  one 
with  nothing  in  it  but  claims. 
Even  if  the  letter  quoted  and 
pushed  specific  articles,  I  have 
demonstrated  that  it  is  very 
doubtful  if  people  will  send  for 
the  solicitor.  It  is  well-nigh  im¬ 
possible  to  get  people  to  take  ex¬ 
tra  trouble  like  this,  and  the  ad¬ 
vertiser  who  expects  it  will  be 
disappointed  almost  invariably. 
All  of  us  travel  in  the  line  of 
least  resistance.  There  are  too 
many  merchants  ready  and  will¬ 
ing  to  send  solicitors  to  the  door 
to  expect  a  request  to  send  one 
to  have  much  weight.  No,  I 
do  not  advise  Mr.  Hines  to  spend  I 
much  money  or  much  time  on  his 
postal  plan,  for  unless  he  is  a  1 
shining  exception  to  the  rule — 
this  happens  sometimes — he  will 


waste  all  he  puts  in  it.  Of  course 
advertising  of  this  or  any  other 
respectable  sort  is  seldom  entirely 
wasted.  Usually  it  leaves  a  seed 
or  two  which  may  some  time 


bring  forth  fruit. 


*  *  * 


I  believe  I  can  give  Mr.  Hines 
a  better  plan  than  this  of  reach¬ 
ing  people  not  already  his  cus¬ 
tomers.  I  should  issue  regularly 
what  I  might  call  a  “Phone  Call 
List.”  It  would  be  a  little  assort¬ 
ment  of  specials  that  are  sup¬ 
posed  to  be  ordered  by  telephone 
and  delivered  to  the  house.  I 
should  be  particularly  careful 
about  the  quality  of  the  goods 
selected  for  this  purpose,  be¬ 
cause  there  is  a  general  impres¬ 
sion — always  with  some  truth  in 
it — that  the  average  grocer 
doesn’t  pick  out  the  best  stuff  to 
fill  telephone  orders  with.  I 
should  take  particular  paiins  ito 
admit  this  in  the  advertising  and 
to  play  strongly  on  the  point  that 
in  this  case  they  were  guaranteed 
to  be  satisfactory. 

*  *  * 

I  have  seen  this  plan  tried  once 
in  a  while,  and  when  carefully  and 
intelligently  operated  it  has  had 
remarkable  results.  The  adver¬ 
tising  used,  however,  should  be 
well  done,  high  class  in  every  re¬ 
spect,  and  it  should  go  out  regu¬ 
larly.  The  main  point  should 
be  use  the  telephone — that  every¬ 
thing  on  the  list  is  intended  to 
be  ordered  by  telephone,  though 
of  course  the  recipient  will  be 
welcome  at  the  store.  The  great 
value  of  the  plan  is  that  it  can 
get  business  from  people  who  you 
could  otherwise  hardly  reach  at 
all.  As  a  matter  of  fact,  the  plan 
has  no  territorial  limit,  if  you  are 
willing  to  deliver  anywhere.  In  , 
order  that  the  person  receiving 
these  letters  should  have  an  in¬ 
timation  that  they  were  not  ordi-  ! 
nary  circulars  in  which  they  were  j 
not  interested,  and  which  they  j 
might  throw  away,  I  should  print 


something  on  the  envelope. 
Something  like  “A  chance  to  use 
your  ’Phone.”  Or  “You  are  sup¬ 
posed  to  Telephone  us  when  you 
get  this,”  or  any  other  catch  line 
calculated  to  attract  attention. 


*  *  * 


I  notice  Mr.  Hines  says  he 
also  advertises  in  his  local  papers, 


which  seems  as  if  it  ought  to  be 
a  good  thing  to  do.  Of  course 
I  don’t  know  how  good  his  ad¬ 
vertising  is,  for  he  doesn’t  send 
any  of  it.  For  business  outside 
of  his  own  immediate  territory, 
however,  let  him  try  the  tele¬ 
phone  plan  and  see  if  he  doesn’t 
get  considerable  out  of  it. 


Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Written  for  the  “Grocery  World  and  General  Merchant.” 


If  This  Pennsylvania  Bill  Passes  Nobody 
Can  Sell  Drugs  and  Medicines 
But  Druggists 


“Grocery  World  and  General  Merchant”  Correspondent  Is 
Advised  That  State  Pharmaceutical  Association  Will  Intro¬ 
duce  a  Bill  in  Next  Pennsylvania  Legislature  Forbidding  Sale 
.of  Drugs,  and  Even  Simplest  Medicines.  Correspondent 
Makes  Prophecy  as  to  What  Will  Happen  if  Bill  Passes. 
Movement  Extends  to  Other  States. 


We  have  just  received  anony¬ 
mously  the  following  informa¬ 
tion  : — 


A  law  restricting  the  sale  of  med¬ 
icines  by  grocers  and  peddlers  will 
be  one  of  the  new  measures  which 
it  is  proposed  will  be  introduced  at 
the  next  session  of  the  Pennsylva¬ 
nia  State  Legislature.  It  is  being 
fostered  by  the  Pennsylvania  Phar¬ 
maceutical  Association,  and  a  draft 
of  the  proposeed  law  will  be  sub¬ 
mitted  to  the  coming  meeting  June 
28,  29  and  30,  of  that  organization, 
at  Buena  Vista  Springs. 


We  do  not  know  who  sent  this 
to  us,  but  it  is  good  to  ponder 
over. 

Why  the  retail  druggists  should 
be  the  favored  class  we  fail  to 
understand.  They  are  allowed  to 
sell  candies,  cigars,  clothes 
brushes,  etc.,  and  I  see  in  the  Bos¬ 
ton  papers  that  the  drug  syndi¬ 
cate,  which  has  stores  in  your 
State  and  others,  are  now  going 
to  put  up  a  line  of  package  coffees 
and  teas.  The  coffee  is  to  cost 
them  20  cents  per  pound  and  sell 
for  40  cents,  which  is  something 
the  retail  grocer  has  not  the  au¬ 
dacity  to  do.  There  is  nothing 
we  know  of  on  which  the  retail 


grocer  makes  such  a  profit  as  this. 

Now,  if  they  are  going  to  try 
to  get  these  bills  through,  which 
they  can  do  unless  somebody 
fights  them,  it  behooves  all  the 
retail  grocers  as  well  as  the  job¬ 
bers  to  get  busy  and  to  keep  an 
eye  on  what  is  being  done. 

Thousands  of  people  live  a  long 
distance  from  a  drug  store,  and 
besides  you  can  buy  10  cents’ 
worth  of  camphor  from  a  grocer- 
man,  and  get  twice  as  much  as  a 
rule  as  you  would  from  a  retail 
druggist.  This  is  true  not  only 
of  camphor,  but  of  many  other 
old-fashioned  household  remedies 
and  drugs,  including  saltpetre,  ep- 
som  salts,  bluestone,  copperas,, 
etc.,  which  are  sold  at  about  one- 
fifth  the  price  the  retail  druggist 
will  want  for  them. 

In  one  State  they  tried  to  get 
through  a  law  prohibiting  the  re¬ 
tail  grocer  from  handling  all  these 
goods  and  no  one  was  allowed  to 
buy  them  without  a  prescription. 
It  is  not  hard  to  see  who  is  back 
of  all  of  this.  W. 

- ,  May  17,  1910. 
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In  every  case  of  many  different  products — the  best  on  the 
market — you  will  find  “Hamilton  Bonds.’9  You  can  exchange 
these  bonds  for  a  gold  watch,  a  counter  scale,  a  diamond  ring,  or 
almost  anything  you  may  need  for  your  store  or  your  home. 
The  money  invested  in  “Hamilton  Bonds”  is  not  added  to 
the  cost  of  the  goods ,  but  represents  a  new  way  for  manufacturers 
to  spend  part  of  their  advertising  appropriations.  They  have 
decided  that  you  should  have  some  of  it. 


THE  HAMILTON  CORPORATION 

GUARANTEED  RESOURCES,  $1,000,000 


29=35  West  32d  Street 
NEW  YORK  CITV,  N.  V. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


the 

STROLLER’S 

COLUMN 


There’s  a  certain  kind  of  mer¬ 
chant  who  ought  never  to  have 
any  clerks  at  all.  They  don’t  de¬ 
serve  to  have  anything  more  than 
wooden  Indians  as  clerks,  for 
they  don’t  know  how  to  treat 
’em. 

It  ain’t  their  fault — the  mer¬ 
chants,  I  mean — for  God  made 
’em  that  way. 

You’ll  know  what  I  mean  better 
after  I  tell  about  something  I  was 
mixed  up  in  a  month  or  two  ago. 

Once  in  a  while  I  drop  in  to  see 
a  fellow  that  has  a  good-sized 
store  in  a  lively  part  of  Philadel¬ 
phia.  He’s  a  good  Presbyterian 
and  a  good  man — none  better,  in 
lots  of  ways — but  harder  than 
nails.  For  quite  a  while  he’s  been 
at  me  to  find  him  a  man  to  sort 
of  manage  his  business.  He’s 
getting  along  in  years,  and  he 
wanted  somebody  he  could  un¬ 
load  some  of  the  work  on  so  he 
could  get  away  once  in  a  while. 
He  knew  I  got  around  a  good  bit, 
and  he  thought  I  might  be  able 
to  find  the  fellow  he  wanted. 

Well,  I  did  find  one.  If  you 
ask  me,  I  think  I  got  the  very  man 
who  was  cut  out  to  ,fill  that  place, 
if  any  man  was.  I  had  met  him 
on  the  road.  He  was  a  young 
fellow  about  28,  and  had  only 
been  out  for  a  year.  Good,  keen, 
active  fellow,  as  systematic  as  a 
sewing  machine  and  with  a  good 
level  head.  He  had  had  about 
three  years’  experience  in  a  retail 
store,  too. 

Don’t  that  combination  look 
good  to  you? 

Well,  I  got  ’em  together.  Each 
one  seemed  to  think  the  other  was 
all  right  and  they  decided  they’d 
hit  it  up.  The  young  fellow 
threw  up  his  road  job  and  went 
with  the  Philadelphia  man  the 
first  of  the  year. 

One  of  the  first  things  the  new 
man  was  told  to  do  was  to  cut 
down  expenses.  His  boss  told 
him  the  business  was  costing  too 


The  Old  Man  Couldn’t  Give  Up. 


I  much  to  run,  but  he  couldn’t  seem 
to  put  his  finger  on  the  leak. 

“Before  you  do  anything  about 
getting  more  business  or  any- 
,  thing  like  that,”  he  said,  “I  want 
you  to  look  about  and  see  where 
we  can  save  money.” 

The  young  fellow  had  some 
sharp  ideas  about  running  a 
business  close — we  had  often 
talked  ’em  over — and  he  was  right 
]  on  the  job  when  it  came  to  any¬ 
thing  like  that.  So  he  started  in 
to  get  next.  In  thirty  seconds  he 
had  struck  a  snag,  and  it’s  that 
snag  that’s  at  the  bottom  of  this 
sermon. 

“I  went  to  the  old  man,”  he 
|  told  me  afterward,  “to  get  some 
figures.  First  I  asked  to  see  the 
books.  I  wanted  to  see  what  the 
business  was  doing  and  what  it 
was  costing  to  do  it.  First  he 
said  they  weren’t  quite  all 
posted  and  he  would  see  that  it 
was  done,  for  he  wanted  the  rec¬ 
ord  to  be  up  to  date  when  I  saw  it. 
I  waited  a  week  and  then  went 
at  him  again.  This  time  he  put 
me  off  with  some  other  excuse, 
and  I  waited  a  couple  of  days 
more.  Then  when  I  asked  him 
again  he  said  he  thought  I  ought 
to  get  along  without  the  books. 
That  looked  queer,  but  I  said  I 
thought  I  could,  if  he  would  give 
me  the  figures.  He  told  me  to 
make  up  a  list  of  the  items  I 
wanted.  I  did.  It  was  the 
amount  of  business  done  every 
week  for  the  last  six  months,  the 
amount  of  rent,  heat,  gas  and  so 
on,  wages  of  all  the  men,  gross 
profits,  amount  of  money  in¬ 
vested,  how  much  he  had  drawn, 
and  some  more  information  like 
that. 

“He  took  the  list  and  said  he’d 
look  it  over.  He  took  several 
days  to  look  it  over.  Still  noth¬ 
ing  doing.  Meanwhile  I  wasn’t 
doing  much  but  helping  around 
the  store  like  a  clerk,  writing  ad- 
I  vertising  and  so  on.  Finally  one 


day  I  asked  him  if  he’d  had  time 
to  fix  up  the  figures  for  me.  I 
knew  he  had,  but  he  said  he 
hadn’t.  By  this  time  he  was  get¬ 
ting  on  my  feet  a  little  and  when 
I  asked  him  again  in  a  day  or  two 
and  he  still  said  he  hadn’t  done 
anything,  I  thought  it  was  up  to 
me  to  say  something. 

“You  don’t  seem  to  be  in  much 
hurry  for  me  to  do  anything,”  I 
said.  “I  can’t  take  hold  of  this  ex¬ 
pense  business  until  I  get  the 
facts  to  work  on.  If  you’d  let  me 
see  the  books  I  could  get  the  fig¬ 
ures  for  myself.” 

“I  don’t  know  as  I  want  to  give 
all  the  details  of  my  private  busi¬ 
ness  to  you,”  he  said  in  a  surly 
sort  of  a  way,  and  then  I  saw 
what  ailed  him.  He  simply 
hadn’t  been  able  to  bring  himself 
to  open  up  to  a  stranger. 

“Of  course,  that’s  up  to  you,” 
I  said.  “You  told  me  you  wanted 
me  to  see  if  expenses  couldn’t  be 
reduced.  How  can  I  possibly  do 
that  if  I  don’t  know  what  they 
are?” 

“Well,  that  seemed  to  make 
some  impression  on  him,  but  he 
only  said  he’d  think  it  over.  I 
waited  but  nothing  happened, 
and  I  went  to  him  at  last  and 
asked  him  what  he’d  decided  to 
do. 

“I  came  here  as  manager,”  I 
said,  “and  you’re  paying  me  as 
manager.  If  I’m  only  to  be  a 
sort  of  head  clerk  you’re  paying 
me  too  much  money  and  the  job 
isn’t  congenial.  So  I  think  we 
ought  to  have  an  understanding 
right  now.” 

“You’ve  been  here  five  weeks,” 
he  said.  “You  ought  to  know 
something  about  the  business  by 
this  time.  Go  ahead  with  what 
you’ve  got  and  see  what  you  can 
do.” 

“But  I’ve  got  nothing!”  I  told 
him.  “I  haven’t  got  a  single  one 
of  the  facts  that  I  must  know  if 
I’m  to  find  out  whether  your  busi¬ 


ness  is  being  run  on  an  economi¬ 
cal  basis.  I  don’t  this  minute 
know  what  a  single  one  of  your 
clerks  is  getting.  I  don’t  under¬ 
stand  you,  Mr.  Jones.  You  can’t 
expect  me  to  make  bricks  without 
straw !” 

“Well,  that’s  all  I  have  to  say,” 
he  said,  and  I  resigned  on  the 
spot.  I  thought  you  had  a  right 
to  know  about  it,  since  you  had 
got  me  in  there.” 

“My  boy,”  I  said,  “you  were 
right  from  start  to  finish,  and  the 
old  man  hadn’t  a  leg  to  stand  on. 
I’ll  tell  him  so,  too,  the  next  time 
I  get  in  there.” 

But  I  know  the  old  fellow’s 
mind  like  a  book  now,  though  I 
didn’t  before.  I’ve  seen  so  many 
other  minds  just  like  it.  He’s 
built  up  his  own  business  and 
nobody  else  has  ever  seen  the  in¬ 
side  of  it  since  the  day  he  started 
it.  The  man  he  hired  as  a  man¬ 
ager  wanted  to  turn  it  clean  in¬ 
side  out,  and  he  simply  couldn’t 
let  him — he  was  too  old  a  dog  to 
learn  new  tricks.  And  he’ll  never 
learn  ’em.  His  plan  to  get  a  man 
in  his  place  and  ease  up  a  little 
is  knocked  in  the  head  for  all 
time  to  come,  for  he’ll  never  be 
any  different  as  long  as  he  lives. 

Of  course  he’s  wrong,  but  it’s 
darned  near  as  foolish  to  criticise 
him  for  that,  as  it  is  to  criticise 
the  shape  of  his  feet.  He  can’t 
help  it ;  he  was  made  that  way. 
If  I  was  that  kind  of  a  merchant, 
though,  I’d  never  hire  a  man  to 
do  anything  for  me  but  routine 
work,  because  nobody’ll  ever  be 
able  to  make  good  in  anything 
more.  The  Stroller. 


An  Important  Error. 

In  the  last  issue  the  advertise¬ 
ment  of  the  Zonol  Products  Co., 
on  page  23,  read  as  follows:  “We 
will  give  you  one  dozen  Sunshine 
Blue  free  if  you  order  within 
thirty  days.  Even  without  the 
free  dozen  Sunshine  Blue  you  can 
make  over  50  per  cent,  profit,  but 
with  the  dozen  you  make  $1.65 
on  an  investment  of  $3.60.” 

This  should  have  read  as  fol¬ 
lows  :  “ W e  will  give  you  one 

dozen  Sunshine  Blue  free  zvith  five 
if  you  order  within  thirty  days. 
Even  without  the  free  dozen  Sun¬ 
shine  Blue  will  make  you  50  per 
cent,  profit,  but  with  the  dozen 
you  can  make  $1.65  on  an  in¬ 
vestment  of  $1.95.” 
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When  buying  Grape  Juice  there  are  several 
things  to  be  taken  into  consideration  besides 
discounts  and  special  offers. 


PRICE  is  of  interest;  quality  is  vital.  What  you  buy  must  be 
what  your  customers  want  or  it  is  practically  worthless.  The 
price  of  Welch’s  is  fair  and  is  uniform.  If  you  pay  less  you 
may  be  sure  that  the  quality  is  in  proportion,  and  extra  effort 
will  be  required  to  sell  the  goods. 

It's  worth  while  to  measure  the  capacity  of  grape  juice  bottles. 
Under  present  State  and  National  laws  this  item  is  not  as  unimportant 
as  it  once  appeared  and  especially  interests  every  dispenser.  Welch 
bottles  are  full  measure. 

It  is  an  asset  to  you  to  handle  an  advertised  brand  of  grape  juice — 
one  that  is  recommended  by  physicians  and  others  who  use  it.  More 
money  is  being  spent  in  1910  in  advertising  Welch’s  than  ever  before — 
more  money  than  is  being  spent  on  any  other  brand.  The  Welch 
advertising  is  dependable  and  attractive.  It  pulls  because  we  have 
been  reiterating  the  merits  of  Welch’s  for  many  years,  and  people  who 
used  it  last  year  want  more  this. 

Welch's 

Grape  Juice 

is  pure  grape  juice,  it  is  a  product  of  Nature.  Unnatural  color  or  clear¬ 
ness,  which  can  only  be  obtained  at  the  expense  of  food  value  and 
flavor,  is  not  wanted.  Advertising  and  large  claims  will  not  sell  a 
poor  grape  juice,  at  least  not  to  the  same  people  twice. 

Grape  juice  containing  corn  syrup  (glucose)  should  be  avoided. 
This  is  used  to  make  it  palatable  and  give  it  body.  Its  use  means 
inferior  grapes.  The  slight  deposit  sometimes  found  in  pure  grape  juice 
is  not  particles  of  seeds,  pulp,  etc.,  nor  is  it  tannin  or  loaded  with  tannin. 
It  refines  over  80  per  cent  pure  cream  of  tartar.  Tannin  is  found  in 
small  quantities  in  all  grapes  and  grape  juice  and  cannot  be  eliminated 
by  clarifying  or  filtering. 

The  real  worth — the  real  test — lies  in  the  grape  j  nice  itself.  Welch’s 
has  “body  ”  secured  without  concentration  or  addition.  It  has  the  true 
Concord  aroma.  It  has  a  deep  red  color — not  a  purple  which  comes 
from  contact  of  the  juice  with  metal.  It  has  a  delicious  rich  flavor 
which  makes  you  say,  “It  tastes  just  like  fresh  Concord  Grapes.” 
All  of  the  food  properties  of  the  grape  are  retained  in  Welch’s.  These 
points — all  essential — tell  you  why  no  other  brand  compares  with 
Welch’s.  Make  the  comparison  yourself. 


Welch’s  makes  the  “come  again”  kind  of  customers,  that’s  why 
its  popularity  is  increasing  so  rapidly.  Sold  by  the  leading  jobbers. 
We  furnish  adyertising  matter  to  interested  dealers. 

THE  WELCH  GRAPE  JUICE  COMPANY,  WESTFIELD,  N.  Y. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  shows  occa¬ 
sional  spurts  of  activity,  here 
and  there,  but  generally  speaking 
the  situation  is  quiet.  Prices  on 
spot  teas  have  not  changed  dur¬ 
ing  the  week.  Desirable  grades 
are  firmly  held,  though  on  a  low 
level  of  prices.  The  market  for 
new  Congou  teas  has  opened  in 
the  East  on  a  basis  about  io  per 
cent,  above  last  year.  All  the 
new  teas  which  have  opened  so 
fa-r  are  above  last  year's  prices, 
but  this  does  not  necessarily  mean 
that  the  entire  season’s  supply 
will  be,  because  the  new  teas 
opening  now  are  fine  teas,  and 
there  is  practically  nothing  to 
match  them  on  spot.  When  the 
lower  and  medium  grades  are 
prices,  it  may  be  on  a  lower  basis. 

Coffee. 

The  coffee  market  shows  a 
somewhat  better  feeling.  There 
has  been  more  buying  during  the 
week  and  prices  are  feeling- 
firmer.  Good  roasting  grades  of 
Santos  are  steadily  held  and  the 
only  thing  that  is  considered 
cheap  is  low  grade  Victorias. 
Rios  are  quiet,  only  the  large 
roasters  being  interested.  Milds 
are  in  moderate  request  at  prices 
that  are  considered  rather  at¬ 
tractive.  Java  and  Mocha  are  in 
fair  demand  at  unchanged  prices. 
The  supply  of  Java  is  not  large. 

Sugar. 

Raw  sugar  has  remained  about 
unchanged  during  the  week,  the 
European  market  showing  some 
advancing  tendency  toward  the 
close.  Refined  sugar  remains 
unchanged  and  in  fair  demand, 
all  refiners  being  about  on  the 
same  level. 

Syrup  and  Molasses. 

Glucose  is  unchanged.  Com¬ 
pound  syrup  is  in  fair  demand 
for  the  season  at  ruling  prices. 
Sugar  syrup  is  active  for  export 
and  manufacturing  purposes,  but 
for  straight  consumption  is  very 
quiet.  Molasses  is  quiet  at  un¬ 
changed  prices. 

Fish. 

1  he  market  for  salt  and  canned 
fish  continues  dull  and  in  some 
lines  easy.  Mackerel  seem  not  to 
be  wanted  to  a  very  great  extent, 


and  prices  are  inclined  to  be  easy. 
Cod,  hake  and  haddock  are  un¬ 
changed  and  quiet.  Salmon  con¬ 
tinues  strong  and  in  fair  demand. 
No  prices  on  new  salmon  have  as 
yet  been  named.  Domestic  sar¬ 
dines  of  the  new  pack  are  now 
ready  for  shipment,  and  are  held 
by  all  packers  at  $2.85  f.  o.  b.  for 
quarter  oils.  Old  sardines  are 
scarce.  Imported  sardines  are 
quiet  and  moderate  in  price. 

Canned  Goods. 

Tomatoes,  both  spot  and  fu¬ 
ture,  are  unchanged  in  price, 
though  there  is  a  little  more  dis¬ 
position  to  buy.  If  the  price 
should  keep  low  for  the  next  few 
weeks,  a  reduced  pack  is  regarded 
as  reasonably  certain.  Spot  corn 
is  firm,  but  not  in  very  large  de¬ 
mand  ;  future  corn  quiet.  Cheap 
peas  are  wanted  at  about  un¬ 
changed  prices.  Other  grades 
and  futures  are  dull.  Apples  are 
maintained  at  the  advance  recent¬ 
ly  noted  and  the  demand  is  light. 
Eastern  peaches  continue  dull. 
No  prices  for  the  1910  pack  have 
yet  been  named.  California 
canned  goods  on  spot  are  quiet, 
except  here  and  there  where  a 
price  moves  a  block  of  goods. 
No  prices  have  been  named  on 
new  goods  as  yet,  although  there 
is  an  understanding  that  cherries, 
on  account  of  scarcity,  will  be  25 
to  35  cents  higher  than  last  year. 
Small  Baltimore  canned  goods 
are  unchanged  and  quiet. 

Butter. 

The  butter  market  is  firm  and 
unchanged,  both  as  to  solids  and 
prints.  The  receipts  are  about 
normal  for  the  season,  and  the 
market  is  about  3  cents  per  pound 
higher  than  a  year  ago.  The 
quality  of  the  receipts  is  improv¬ 
ing  as  the  season  advances.  A 
continued  good  consumptive  de¬ 
mand  is  looked  for,  accompanied 
with  steady  prices. 

Dried  Fruits. 

Future  prunes  arc  unchanged 
and  very  dull.  The  trade  are  not 
willing  to  buy  at  the  price  named. 
Spot  prunes  show  a  fair  de¬ 
mand  under  existing  conditions. 
Teaches  are  in  good  demand  at 
unchanged  prices.  Apricots  on 
spot  are  dull  at  ruling  prices.  Fu¬ 


tures  are  firmer,  on  account  of 
large  speculative  purchases  in 
California.  Some  packers  want 
cent  more  for  choice.  Raisins 
show  no  improvement  in  price, 
but  some  little  increase  in  local 
demand,  due  to  the  advertising 
campaign.  Currants  in  moder¬ 
ate  demand  at  unchanged  prices. 
Other  dried  fruits  dull  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  are  higher, 
and  to  come  forward  at  this  writ¬ 
ing,  in  a  large  way,  the  quota¬ 
tion  is  between  $2.40  and  $2.45. 
On  spot  the  quotation  is 
$2.35.  Imported  are  in  better 
demand  around  $2.20.  Do¬ 
mestic  marrows  can  be  bought  on 
spot  in  a  large  way  at  $2.90,  but 
primary  points  are  quoting  $3. 
The  demand  is  fairly  active. 
California  limas  are  unchanged, 
the  quotation  being  about  5  cents 
both  on  spot  and  to  come  for¬ 
ward.  Scotch  peas  are  slightly 
firmer  than  last  week,  but  green 
peas  and  yellow  splits  are  un¬ 
changed. 

Eggs. 

The  receipts  of  eggs  continue 
liberal,  but  the  market  remains 
firm  and  unchanged,  partly  be¬ 
cause  the  demand  for  storage 
still  continues.  The  consumptive 
trade  is  also  very  good.  The 
quality  of  the  current  receipts  is 
excellent  and  the  market  is  thor¬ 
oughly  healthy  and  may  show  a 
slight  advance. 

Cheese. 

An  active  consumptive  demand 
for  cheese  is  reported.  Arrivals 
are  showing  better  quality  each 
week.  The  weather  has  been 
quite  favorable  for  cheese  mak¬ 
ing  and  the  quality  will  get  even 
better  as  the  season  goes  along. 
The  receipts  clean  up  each  week 
and  the  market  is  firm  at  about 
14  cent  advance,  which  is  gen¬ 
eral  throughout  all  producing  sec¬ 
tions. 

Provisions. 

The  market  on  everything  in 
smoked  meats  is  firm  and  un¬ 
changed.  The  demand  is  only 
moderate.  Pure  lard  is  steady 
and  unchanged,  the  consumptive 
demand  being  fair.  Compound 
lard  is  dull  at  unchanged  prices. 


Dried  beef  and  barrel  pork  show 
moderate  movement  at  about  un¬ 
changed  prices.  Canned  meats 
are  steady  and  quiet. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

The  canned  goods  market  this 
week  bore  rather  a  cheerful  as¬ 
pect  for  the  first  time  perhaps 
since  last  fall,  and  the  packers  are 
now  making  preparation  to  enter 
into  the  new  canning  season  with 
vim  and  courage.  Some  few  new 
Early  June  peas  were  packed  last 
week,  and  within  a  week  or  ten 
days  all  of  the  packers  of  that 
article  here  will  be  at  work  on 
them.  They  will  be  followed 
closely  by  the  crop  of  straw¬ 
berries,  or  rather  the  strawberry 
crop  will  be  ripe  and  ready  for 
canning  at  the  same  time  with 
the  peas.  Inquiries  for  the  new 
pack  of  those  articles  already  re¬ 
ceived  indicate  that  there  is  going 
to  be  a  good,  fair  demand  for 
them. 

The  increasing  demand  for  spot 
tomatoes  noted  during  the  pre-  . 
vious  two  weeks  continued  this 
week  and  caused  a  firmer  under¬ 
tone  to  the  market.  Again  the 
buying  orders  for  them  came  from 
all  sections  of  the  country  for  im¬ 
mediate  shipment,  showing  that 
the  goods  are  needed  for  immedi¬ 
ate  requirements  and  the  hold¬ 
ers  take  much  encouragement 
from  that  fact.  The  growers  and 
the  canners  have  about  reached  a 
basis  of  cost  for  the  coming  crop, 
and  the  general  opinion  is  that 
the  acreage  in  tomatoes  this  year 
will  be  materially  reduced  as  com¬ 
pared  with  the  last  two  years. 
There  was  a  small  increase  in 
the  buying  of  future  tomatoes  this  , 
week,  but  the  trading  in  them  is 
very  much  less  than  the  usual  vol¬ 
ume  for  the  month  of  May. 

Nothing  of  interest  occurred  in 
the  market  here  for  future  corn, 
but  there  was  a  better  demand  for 
the  low-priced  Maine  style  corn 
for  prompt  shipment  and  several 
good-sized  lots  were  closed  out. 
Spinach  is  the  strongest  article 
just  now  in  the  line  of  vegetables 
and  scored  an  advance  in  price 
this  week,  with  indications  of  a 
further  advance  based  on  light 
stocks  and  increased  demand. 
The  Baltimore  pack  of  spinach 
has  become  popular  with  the 
trade.  Both  spot  and  future 
sweet  potatoes  are  in  fair  demand 
and  the  prices  are  reasonable. 
Baked  beans,  string  beans  and 
some  special  lines  of  peas  are 
moving  out.  The  small  orders  for 
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the  different  line  of  vegetables 
_\vere  more  numerous  this  week. 

In  the  line  of  canned  fruits, 
pears  is  the  strongest  article  and 
the  reduced  stocks  are  likely  to 
cause  higher  prices  for  them. 
Apples  are  firmer,  especially  the 
No.  io  size  tins,  and  they  are  ex¬ 
pected  to  advance.  It  looks  ad¬ 
visable  to  buy  pears  and  apples 
now.  Pie  peaches  and  seconds 
peaches  were  bought  in  small  lots 
this  week,  but  berries  and  cher¬ 
ries  were  inactive. 

Cove  oysters  are  stronger,  with 
a  good  demand,  and  the  next 
canning  season  for  them  is  a  long 
way  off.  Herring  roe  packed  here 
this  spring  was  sold  out  during 
this  week. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Coffee. 

Although  the  price  on  the  coffee 
exchange  declined  since  the  be¬ 
ginning  of  March  about  $i  per 
bag,  no  decline  at  all  took  place 
in  actual  Santos  coffee  and  in 
mild  sorts,  whilst  Rios,  especially 
high  grades  which  form  the  basis 
of  exchange  deliveries,  declined 
in  sympathy  with  the  option  mar¬ 
ket. 

The  Bankers  Committee  acting 
for  the  Sao  Paulo  Government 
sold  two  weeks  ago  in  this  coun¬ 
try  75,000  bags  Santos  coffee  at 
g ]/2  cents,  basis  4s,  half  differ¬ 
ences,  bringing  the  same  price  as 


in  February,  when  options  were 
about  50  points  higher.  This  sale 
had  no  effect  on  the  market. 

Trade  lacks  activity.  Specula¬ 
tion  lacks  incentive.  There  arc 
at  present  no  indications  for  the 
better  in  either. 

The  slackness  of  trade  is  re¬ 
flected  by  the  falling  off  in  the 
withdrawals  from  port  stocks. 
The  withdrawals  in  the  United 
States  from  January  to  April  in¬ 
clusive  were  this  year  not  quite 
2,500,000  bags,  as  compared  with 
3,000,000  bags  during  the  same 
four  months  last  year.  Covering 
the  last  ten  months,  however,  the 
falling  off  in  the  withdrawals  is 
only  300,000  bags  as  compared 
with  last  year,  whilst  the  total 
world’s  deliveries  for  the  ten 
months  are  600,000  bags  smaller 
than  a  year  ago.  This  proves  to 
our  mind  conclusively  that  either 
the  withdrawals  from  port  stocks 
during  the  previous  year  were  in 
excess  of  requirements  for  con¬ 
sumption,  or  that  consumption 
has  fallen  off  this  year  in  com¬ 
parison  with  last  year. 

The  world’s  visible  supply  is 
still  enormous,  i.  e.,  14,570,000 
bags,  of  which  the  Government 
holdings  amount  to  6,370,000 
bags,  leaving  as  much  as  8,200,- 
000  bags  in  other  hands. 

A  reduction  in  the  visible  sup¬ 
ply  of  about  one-half  to  three- 
quarter  million  bags  is  likely  to 
take  place  during  the  balance  of 


the  crop  year.  We  therefore  ex¬ 
pect  the  fiscal  year  to  wind  up 
with  a  visible  supply  of  13 Y\  to 
14  million  bags,  as  compared  with 
12,841,000  bags  at  its  beginning. 

The  stock  at  Santos  is  steadily 
increasing,  same  reached  1,641,- 
000  bags  on  the  1st  inst.,  and  will 
most  likely  exceed  2,000,000  bags 
by  July  1st — a  condition  which 
we  pointed  out  as  probable  when 
the  crop  year  began. 

The  Santos  crop  now  harvest¬ 
ing  is  generally  estimated  at  8J/2 
million  bags,  although  there  are 
higher  and  lower  estimates  circu¬ 
lating.  The  extreme  high  esti¬ 
mate  is  10,000,000  bags,  and  the 
extreme  low  estimate  7,500,000 
bags. 

With  2,000,000  bags  carried  for¬ 
ward  at  Santos,  exports  of  10,000,- 
000  bags,  which  is  the  full  limit 
allowed  by  law,  are  assured.  It 
matters  very  little  to  consuming 
markets  whether  the  Santos  crop 
is  8,  9  or  10  million  bags,  as  long 
as  the  full  limit  of  exports  is  at 
their  disposal ;  in  addition,  some 
Government  coffees  are  to  be 
liquidated  each  year,  which  as¬ 
sures  the  trade  for  at  least  some 
years  to  come  of  all  the  coffee 
needed  for  legitimate  require¬ 
ments. 

Recent  reports  received  by  us 
picture  the  plantations  as  looking 
splendid,  promising  a  good  crop 
next  year,  provided  average 
weather  conditions  are  encoun¬ 


tered  shortly  before  and  during 
the  flowering  period. 

A  good  average  crop  of  Santos 
means  nowadays  a  crop  of  about 
1 2  to  13  million  bags.  A  bumper 
crop,  such  as  was  harvested  four 
years  ago,  is  not  expected  to  oc¬ 
cur  again. 

The  sum  and  substance  of  the 
position  is,  that  consumption  has 
not  increased  as  rapidly  as  pro¬ 
duction,  that  excessive  produc¬ 
tion  has  caused  the  world’s  sup¬ 
ply  to  increase  to  such  unwieldy 
figures  which  made  it  necessary 
for  the  Government  of  Sao  Paulo 
to  step  in  a  few  years  ago  and 
carry  a  good  part  of  the  supplies 
to  prevent  a  total  collapse  of  val¬ 
ues.  These  Government  holdings 
are  to  some  extent  a  safeguard 
against  wild  fluctuations  in  price. 
At  the  same  time  they  are  a  de¬ 
terrent  to  speculation.  This  is 
one  of  the  reasons  why  coffee  has 
not  shared  the  price  advance  of 
nearly  all  other  commodities. 

Henry  Nordlinc.er  &  Co. 

New  York,  N.  Y. 

Imported  Fish  Specialties. 

Norwegian  smoked  sardines 
are  in  good  demand  and  prices 
remain,  unchanged. 

French  Sardines. — Somewhat 
better  demand  for  the  past  week 
than  what  we  had  for  some  time. 

Portuguese  Sardines. — Stocks 
here  are  not  very  heavy.  Fishing 
in  Portugal  is  supposed  to  begin 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EOUSL 


Almost  every  grocer,  if  he’s  particular,  has  said  to  himself  exasperatedly  :  “I  wish 
I  was  in  position  to  make  my  own  butter  ;  maybe  I  could  get  it  to  suit  me  then.” 

Gurnse  butter  is  the  sort  the  most  fastidious  grocer  would  make  for  his  own  trade 
if  he  could.  It  isn’t  possible  to  make  any  better  butter,  and  neither  is  it  possible  to 
make  butter  run  more  regularly  than  Gurnse  runs.  It  is  a  brand  you  can  depend  on, 
no  matter  how  much  is  at  stake,  and  you  can  send  it  out  week  after  week  to  the  most 
particular  customer,  in  full  confidence  that  it  will  never  disappoint. 

A  fancy  dairy  butter  that  we  make,  know  all  about,  and  stand  behind  to  the  limit. 


How  Often  Have  You  Said  This? 


Packed  in  20,  30  and  50-pound  boxes— pounds  and  half  pounds — 34  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.,  39-4M3  South  Front  St.,  Philadelphia,  Pa. 
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this  month,  but  up  to  the  present 
we  have  had  no  advices.  Stocks 
of  peeled  and  boneless  Portu¬ 
guese  sardines  are  sold  and  we 
look  for  a  quick  clearance  of  the 
boneless  Portuguese  sardines. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  is  more  active;  the 
demand  has  no  doubt  increased. 
This,  however,  is  expected  on  ac¬ 
count  of  the  approaching  pickling 
season. 

Peppers. — Higher  prices  ruling 
in  Europe.  All  quotations  seem 
above  our  market.  Our  market 
at  present  is  the  cheapest  source 
of  supply.  Futures  are  much 
firmer  and  higher  than  during  last 
week.  Shipments  to  our  country 
are  far  less  than  during  last  year. 

Red  peppers  are  very  much 
firmer  and  in  better  demand. 

Cloves. — Higher  prices  now 
ruling,  both  here  and  abroad. 
The  tendency  is  certainly  up¬ 
ward. 

Pimento  (Allspice)  firmer,  due 
no  doubt  to  the  small  supply  at 
present.  The  demand  is  very 
good.  All  indications  point  to  a 
higher  market  later  on. 

Mace  in  good  demand;  prices 
firm  with  upward  tendency. 
There  is  a  scarcity  of  prime 
bright  stock. 

Nutmegs  selling  fairly  well  at 
unchanged  prices. 

Cassias  in  very  active  demand 
and  prices  are  steady  and  tending 
upward. 

Gingers  firmer  and  the  demand 
is  exceptionally  good.  Crop  of 
African  is  small  and  there  is  lit¬ 
tle  more  to  arrive  during  the 
year. 

Tapioca  very  steady  at  un¬ 
changed  prices.  Spot  prices  re¬ 
main  under  import  cost. 

Seeds  quite  steady  and  in  good 
demand  ;  few  changes  to  note  dur¬ 
ing  the  week. 

Green  Ginger  Root. — The  first 
importation  is  in.  '  The  stock  is 
strictly  prime.  It  is  likely  that 
higher  prices  will  rule  during  the 
year,  inasmuch  as  there  appears 
to  be  a  scarcity  on  account 
of  the  high  cost  of  labor  in  Ja¬ 
maica. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

A  few  Florida  watermelons  are 
coming  North,  but  they  are  so 
small  as  to  be  practically  worth¬ 
less.  Fifty  cents  each  is  asked  for 
them,  but  there  is  almost  no  de¬ 
mand. 

The  first  Jersey  berries  reached 
the  markets  during  the  week  and 
brought  io  cents.  The  bulk  of 
the  receipts  is  from  Delaware  and 
Maryland,  and  the  price  ranges 


from  7  to  15  cents.  There  are  lots 
of  poor  berries  on  the  market. 

Virginia  cherries,  mostly  white 
varieties,  are  bringing  about  50 
cents  per  basket.  The  demand  is 
light.  California  cherries  are  still 


hour  outside  the  store  should 
count  for  something.  Something 
healthy.  Something  wholesome. 
Something  mentally  refreshing. 
Just  “passing  the  time”  is  dis¬ 
tasteful.  It  has  a  pool  room  and 
cigarette  flavor.  It  isn’t  neces¬ 
sary  to  be  a  Sunday  school  boy 
to  have  every  hour  count.  What 
lesson  do  you  learn,  for  instance, 
from  any  good  vaudeville  stunt  ? 
Take  the  trick  bicycle  fellow. 
Back  of  all  that  marvelous  per¬ 
formance — it’s  work.  Absolute 
concentration.  Isn’t  that  a  les¬ 
son?  You  can  be  an  artist.  You 
can  know  more  about  the  grocery 
and  general  pure  food  business 
than  any  other  fellow  “your 
weight  or  age.”  But  you  can’t 
by  “passing  time.”  The  trick 
bicycle  boy  didn’t  “pass  time.” 
He  collared  time. 

Your  audience  is  bigger  than 
his.  Your  prospects  are  many 
times  better  than  his.  ^ 

*  *  *  ? 

Service.— Business  is  service. 
Don’t  care  from  which  end  you 
00k.  The  man  that  issues  orders 
has  just  as  hard  a  time  of  it  as 
you.  Good  service  counts.  In¬ 
different  service  counts.  Bad 
service  counts.  You  get  what 
you  give.  Did  you  slide  out  of  a 
half  hour’s  work  to-day?  Pity 
yourself.  Did  you  dig  in  and  take 
the  heavy  end  this  morning  when 
you  could  have  shoved  it  off 
with  a  little  scheming?  Thank 
God  that  you  had  the  manliness 
and  the  pluck  to  do  it.  Everlast¬ 
ing  service  wins  out.  Idealism  is 
good.  Ambition  is  good.  Top- 
of-the-ladder  aim  is  the  thing. 
But,  gentlemen,  service  and  service 
only  will  get  you  there. 


high — $1.50  to  $3 — but  will  come 
down  shortly. 

New  potatoes  from  Charleston 
command  $3  to  $3.25,  while  Flor- 
idas  are  quoted  at  $3.50.  The  lat¬ 
ter  are  preferred  because  the 


sales  are  lost  every  day  because 
store  fronts  aren’t  inviting. 
Thousands  of  sales  are  made 
every  day  because  store  fronts 
are  inviting.  A  dozen  well 
marked  cards  22  x  28  in  a  cheap 
frame  should  be  hung  up  outside 
every  morning.  Shouldn’t  con¬ 
tain  over  half  a  dozen  words  with 
the  price.  Maybe  three  words ; 
maybe  one  word.  Make  the  front 
of  your  store  lively  looking.  Fix 
it  up  so  that  it  says  right  out, 
“We’re  here  for  business.”  Along 
with  a  nice  show  of  vegetables  dis¬ 
play  some  canned  goods  one  day, 
flour  the  next  day,  cereals  and  so 
on.  Take  the  thing  in  your  own 
hands  and  never  mind  the  work 
that’s  attached  to  it.  Work  is 
recreation.  So  is  play.  But 
whatever  you  do  don’t  let  the 
store  front  go  dead. 

*  *  * 

Good  Morning. — I’m  a  great  be¬ 
liever  in  the  “good  morning” 
habit.  Makes  no  difference  who 
the  customer  is.  All  the  better 
if  it’s  a  boy  or  a  girl  you  greet. 
All  the  better,  too,  if  you  say  it. 
although  you  aren’t  waiting  on 
the  customer.  People  like  to  be 
noticed ;  there’s  no  getting  away 
from  it.  When  you  go  into  a 
store  to  buy  a  necktie  and  two  or 
three  of  the  fellows  sing  out 
“good  morning”  or  “good  after¬ 
noon”  you  feel  just  a  little  more 
comfortable — just  a  little  more  at 
ease  on  account  of  this  simple 
salutation.  Yes,  and  the  proba¬ 
bility  is  that  you’d  swing  in  there 
again  when  you  want  something 
else.  Why  shouldn’t  that  woman 
or  man,  boy  or  girl  thus  ad¬ 
dressed  feel  the  same?  They  do 
feel  the  same. 


measure  is  larger.  The  demand 
is  good. 

Lima  beans  are  coming  North 
from  Florida,  but  they  are  not 
very  many  and  not  very  good. 
The  price  averages  $2.25  and  the 
demand  is  light. 

Florida  tomatoes  show  good 
quality  and  the  price  ranges  from 
$2  to  $2.50,  and  are  wanted. 
Florida  is  the  only  State  shipping 
so  far. 


Peas  are  coming  mostly  from 
Maryland  and  Delaware  and 
range  from  $1.59  to  $1.75.  The 
quality  is  good  and  the  demand 
excellent. 


Charleston  string  beans  of  good 
quality  are  coming  in  regularly 
and  bring  $2.75  to  $3.  Floridas 
are  also  in  market  and  average  $2. 
The  demand  is  good. 


Asparagus  remains  high  and 
scarce — 20  to  40  cents.  The  cool 
weather  has  reduced  the  produc¬ 
tion  and  the  demand  is  good. 


Nearby  salad  ranges  from  $1.75 
to  $2  per  barrel  and  is  wanted. 


New  Patents  and  Trade- marks  la  the 

Greoery  Idas. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  D.  C.,  April  19,  1910. 

95S607-  Doughnut  fryer.  Benjamin 
W.  Forgue,  Chicago,  Ill. 

955.51+  Baker’s  oven.  Chas.  H.  R. 
Joern,  St.  Louis,  Mo. 

955. 5X9-  Measuring  device.  John  Laz¬ 
arus,  Wilkes-Barre,  Pa. 

955.525-  Shipping  package.  Henry  N. 
Mann,  Chicago,  Ill. 

955.563.  Fastener  for  display  box  fronts. 
Albert  F.  Urban,  Highland,  Ill. 

955.589.  Display  rack  or  stand.  John 
D.  Tassio,  Philadelphia,  Pa. 

955,616.  Coffee  roaster.  Albano  E. 
Tava,  New  York,  N.  Y. 

955. 77i.  Candy  cooler.  George  F. 
Dickson,  Chicago,  Ill. 

955.835.  Preserving  eggs.  Herbert  J. 
Keith  and  Simeon  C.  Keith,  Jr.,  Somer¬ 
ville,  Mass. 

955.88.3.  Paper  bag  holder.  Preston 
Joiner,  Gregory,  Texas. 

955.9I7.  Portable  baker’s  oven.  Clar¬ 
ence  E.  Sears,  Chicago,  Ill. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  42,000.  "Amber”  for  roasted 
coffee.  J.  A.  Folger  &  Co.,  San  Fran¬ 
cisco,  Cal. 

Ser.  No.  45,226.  “Meltis”  for  choco¬ 
late,  etc.  Peek,  Frcan  &  Co..  Ltd.,  Lon¬ 
don,  England. 

Ser.  No.  45,975.  “Big  Horn  Brand” 
for  tea,  pickles,  etc.  The  Inter-State 
Grocer  Co.,  Joplin,  Mo. 

Ser.  No.  47,095.  “Golden  Vase”  for 
macaroni,  tea,  etc.  Wallace  &  Thomson, 
New  York,  N.  Y. 

Ser.  No.  45.729.  “June  Blossom”  for 
tea.  The  Geo.  F.  Wiemann  Co.,  New 
York,  N.  Y. 

Ser.  No.  47,643.  “Royal”  for  coffee. 
Wm.  S.  Scull  Co.,  Camden,  N.  J. 


Straight  Talk  With  Clerks 

BY  A  KAN  WHO  HAS  BEEP*  ONE 

Conducted  by  W.  E.  Swkenky,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


“Passing  Time.”— I  believe  every-  Inviting  Fronts.— Thousands  of 
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70,000 

NOW  IN  USE 

1 05  Styles  and  Sizes 
for  all  kinds  of  Stores 
PRICES  $37.50  UP 


1.  It  is  Automatic. 

2.  It  contains  No  Springs. 

3.  It  is  always  reliable — not  affected  by  Temperature. 

4.  Guarantees  Honest  Weight. 

5.  Pleases  Customers  and  Brings  Trade. 

6.  Saves  Money,  Time  and  Labor. 

7.  Is  Most  Beautiful  and  Attractive. 

J.  C.  McGrorey  &  Co.  use  100  Toledo  Scales  in 
their  various  5c.  and  10c.  stores,  and  say: 


“The  Toledo  Computing  Candy  Scales  in  use  in  our  various  stores  have  proven  to  date 
eminently  satisfactory.” 

“The  figures  given  by  our  Mr.  Shaw  in  his  statement  of  November  5th  would  indicate  that 
the  scales  in  use  in  our  Washington  Store  are  saving  us  about  75  cents  per  day  per  scale  and  are 
giving  to  our  trade  correct  weight  on  every  draft.  J.  G.  McGROREY  &  CO. 
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THE  TOLEDO  SCALE 

IS  NOW  THE  RECOGNIZED  STANDARD 


Scales  of  all  makes  taken  in  exchange,  rebuilt  and  for  sale  cheap.  Send  for  Catalogue,  Free. 


Have  It  On  Hand: 


They  Want  It 

*1  It  pays  to  keep  Dunham's  Original 
Shred  Cocoanut  well  stocked  at  all 
times  because  its  superior  flavor  and 
fine  quality  have  won  for  it  a  steady  sale — it  is  always  in 
demand.  Put  it  where  it  can  be  seen ;  it  will  sell  itself  to 
those  who  know  it.  Recommend  “Dunham’s  Original 
Shred  Cocoanut”  to  all  your  customers  because,  once  started  they’ll  always 
buy  it. 

•I  Write  for  particulars  of  our  Premium  Plan,  it  makes  every  clerk  a  salesman. 


DUNHAM  MANUFACTURING  CO.,  Brooklyn,  New  York 


No  Springs 


AFTER  NINE  YEARS’  TEST  AND  ITS  ADOPTION  BY  THE 
WORLD’S  GREATEST  MERCHANTS 


TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales,  Toledo,  Ohio 

Offices  in  All  Large  Cities.'  Look  in  Telephone  Directory 


No  Springs 
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goods  mentioned  here,  but  at  that 
the  design  can  always  be  adapted 
to  the  goods  a  grocer  has  in  stock. 
Where  cans  are  suggested,  the 
grocer  may  use  any  cans  he 
wishes  to  or  has  in  stock.  Some¬ 
times  the  writer  may  have  some 
particular  goods  in  mind  on  ac¬ 
count  of  their  color  or  shape  or 
both,  but  they  are  not  speci¬ 
fied.  It  is  up  to  the  grocer 
to  get  as  near  the  design  with 
what  he  has  on  hand  as  he 
cares  to  take  the  trouble  to  do 
so.  As  has  been  said  before, 
if  a  grocer  would  like  a  design  for 
a  special  line  of  goods,  let  him 
drop  us  a  line  to  that  effect  and 
we’ll  do  what  we  can  for  him. 


A  “Washing”  Window. 

In  getting  up  designs  for  win¬ 
dow  dressing  two  things  have 
been  borne  in  mind  in  these  arti¬ 
cles,  i.  e.,  the  season  and  the  stock 
the  average  grocer  is  likely  to 
have  on  hand.  Of  course,  how¬ 
ever,  it  is  impossible  to  please 
everybody  at  once,  and  if  grocers 
would  like  to  have  a  suggestion 
for  an  elaborate  window  a.  request 
to  that  effect  from  any  one  of 
them  would  receive  attention. 

As  the  weather  grows  warmer 
more  washing  will  be  done.  I 
think  a  window  such  as  suggested 
in  the  sketch  would  prove  at¬ 
tractive  and  call  to  the  mind  'of 
the  possible  customer  the  fact 
that  he  or  she — especially  she — 
probably  needs  many  things  dis¬ 
played  therein. 

First  place  a  ground  cloth  of 
green  cheese  cloth.  In  centre  of 
the  front  of  the  window  place  a 
basket  of  clothes  pins.  Behind 
this  put  a  bench  bearing  a  wash- 
tub,  a  carton  of  washing  powder, 
a  bottle  of  bluing  and  a  piece  of 
soap.  In  the  washtub  place  a 
washboard  and  a  piece  of  soap. 
On  the  floor  to  left  and  right  of 


bench  place  some  starch  and 
clothes  lines,  as  in  sketch. 

In  your  back  window  build  a 
semi-circle  of  cartons  of  washing 
powder  (nailed  to  thin  boards 
nailed  together),  as  in  sketch. 
Across  the  space  between  the 
two  extremities  of  this  semi¬ 
circle  build  a  row  of  soap  boxes; — 
two  rows — and  then  two  rows  of 
bars  of  soap  on  end. 

Fix  a  clothes  line,  as  in  sketch, 
and  pin  a  few  little  children’s 
garments  on  it  to  appeal  to 
“mother”  as  she  passes  the  win¬ 
dow. 

Now,  to  give  the  impression 
that  you  can  see  the  sky  back  of 
the  clothes  line,  drape  a  light  blue 
piece  of  cheese  cloth,  filling  up  the 
space  from  the  top  of  the 
“laundry  soap”  sign  to  the  arc  of 
the  washing  powders  above. 

A  French  Goods  Window. 

This  window  is  the  last  of  a 
series  suggested  here  for  im¬ 
ported  goods  window.  There 
have  been  English,  Italian,  Ger¬ 
man  and  now  this  one — a  French 
one.  Of  course  it  is  not  sup¬ 
posed  that  all  grocers  have  the 


In  regard  to  this  French  win¬ 
dow,  have  signs  for  everything. 
Then  if  you  have  anything  rather 
better  than  your  competitor — 
they  who  run  may  read. 

Put  the  Bar-le-duc  preserves  in 
their  dainty  glasses  in  front  of 
the  window,  in  the  centre.  On 
their  left  place  a  row  of  brandied 
chestnuts  and  a  pyramid  of 
“Petits  Pois.”  On  the  right  place 
a  row  of  jars  of  chestnuts  in 
vanilla  syrup  and  a  pyramid  of 
Pate  de  Foie  Gras. 


from  things  contained  in  an  aver- 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


Inclosed  find  check  for  $3.  I 
think  it  is  $3  very  well  spent. — C. 
J.  Donahue,  Peekskill,  N.  Y. 


Back  of  the  preserves  place  a 
dish  of  Saucisson  de  Lyons  gar¬ 
nished  with  parsley  and  on  each 
side  of  it  build  a  pyramid  of  sar¬ 
dines  a  L’Huile.  Back  of  the 
Lyons  sausages  place  a  Roque¬ 
fort  cheese  and  on  the  left  a 
pyramid  of  Camembert  cheeses 
in  their  round  boxes.  Do  the 
same  on  the*  right  with  boxes  of 
Fromage  de  Brie.  Back  of  the 
Roquefort  cheese  build  a  pyramid 
of  canned  soups.  On  the  left  of 
the  soups  build  a  pyramid  of  bot¬ 
tled  anchovies  and  one  of  olive 
oil ;  to  the  right  a  pyramid  of 
mushrooms  in  glasses  and  one  of 
vinegar. 

Decorate  with  laurel  leaves  on 
the  green  floor  cloth.  Put  the 
signs  up  on  the  back  drapery  and 
have  that  red  in  color  if  you  can. 

The  drapery  can  be  fixed  to 
two  invisible  wires  if  convenient; 
the  top  one  to  fasten  the  top 
knots  of  drapery  upon  and  the 
lower  one  to  fasten  the  lower 
knots  of  drapery  upon. 


Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
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Sell  the  Good 
Things  That 
Pay  Best 


Undoubtedly  the  best 
all  ’round  Cereal  foods  I 
made  are  tbe  gluten 
foods  like  our  Gluten  Cereal. 
The  trouble  with  all  but 
ours  is  that  they  pay  so 
little  profit.  The  best 
known,  in  fact,  pay  no 
profit. 

Our’s  isn’t  so  widely 
advertised  or  so  well 
known  as  some  wheat 
cereals,  but  since  it  pays 
40  per  cent.,  while  the 
others  pay  little  or  none, 
wouldn’t  it  pay  you  to 
help  get  it  known  ? 


A.C.  GodsM  &  Co. 


INCORPORA  TED 


L,ANSDALE»  PA. 


Be  an  Expert 
on  Hams 

You  will  be  surprised  to  see 
how  many  hams  you  can  sell 
by  being  able  to  guarantee 
every  one.  Each  and  every 

one  of  SWIFT  S  PREM¬ 
IUM  HAMS  will  back  up 
the  strongest  guarantee  you 
can  give  it. 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFT’S  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  &  Company,  U.S.  A. 


CARRIERS 


Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia.  Office,  No.  929  Chestnut  Street 


ERVl 


Blame  the  Bag,  Not  the  Boy 

41T  If  you  try  to  deliver  eggs  in  paper  bags 
m  or  pasteboard  boxes  you’ll  have  breakage: 
if  you  deliver  them  in  Star  Egg  Carriers  and 
Trays  you  won’t  have  any  breakage.  That’s  our 

proposition  in  a  nutshell,  and  our  booklet, 

“No  Broken  Eggs,”  will  prove  it  to  you. 
Seud  for  it.  You’ll  not  only  save  breakage 
by  using  Star  Egg  Carriers  and  Trays,  but  you’ll 
save  time  in  handling  aud  please  your  cus¬ 
tomers  better.  You’re  losing  a  cent  per  dozen 
on  all  the  eggs  you  handle  now — figure  what 
that  amounts  to  in  a  year  and  you’ll  write  for 
our  booklet. 

Star  Cqq  Carrier  and  Tray  Manufacturing  Co. 

102  Jay  Street,  Rochester,  N.  Y. 


WHY 
should  you 
recommend 
it? 

Just  read 
this  and 
you’ll  see. 

MINUTE  GELATINE 
(PLAIN) 

is  made  of  the  purest  gelatine  that  can 
be  bought.  A  jelly  made  from  it  is  the 
clearest  and  firmest  possible.  You 
don’t  have  to  soak  it  like  other  kinds. 
It  dissolves  in  less  than  a  minute  in 
boiling  water  or  milk.  Bach  package 
has  four  envelopes,  each  of  which  holds 
just  enough  to  make  a  pint  of  jelly. 
This  changes  guess  work  to  a  certainty. 

A  regular  package  makes  a  full  half- 
gallon.  No  standard  package  makes 
any  more.  We  refund  the  purchase 
price  to  any  dissatisfied  customer.  You 
sell  it  at  two  packages  for  250  and 
make  36%  on  the  cost.  Doesn’t  all 
this  answer  your  question? 

If  you  want  to  try  MINUTE  GELA¬ 
TINE  (PLAIN)  yourself,  we’ll  send  you 
a  package  free.  Give  us  your  jobber’s 
name  and  the  package  is  yours. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


There’s  a 
Hamilton 
Bond  in  This 


You  know  the  Hamilton  Bond 
premium  plan  which  is  being  adver¬ 
tised  in  the  “Grocery  World  and 
General  Merchant.’’  It  is  the  lat¬ 
est  and  without  doubt  the  best  pre¬ 
mium  plan  extant. 

Hamilton  Bonds  are  packed  with 
Sunshine  Blue.  This  adds  another 
exclusive  point  to  the  two  that  Sun¬ 
shine  Blue  already  had.  You  will 
remember  that  we  guarantee  it  to 
be  absolutely  soluble — this  makes 
such  a  difference  to  the  washing — 
and  we  have  packed  it  in  a  new 
and  mighty  handy  box. 

We  will  give  you  one  dozen  Sun¬ 
shine  Blue  free  with  five  if  you  order 
within  thirty  days.  Even  without 
the  free  dozen  Sunshine  Blue  you 
can  make  over  50  per  cent,  profit, 
but  with  the  dozen  you  make  $1.65 
on  an  investment  of  $1.95. 

Write  for  sample  and  have  your 
wife  try  Sunshine  Blue. 


Zonol  Products  Co. 

H6  John  Street 
NEW  YORK  CITY 
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W«  «n11  b*  p l«Hd  I*  h»r«  •»  public*  ti**  la  tbit  column  tb«  ld*u  of  our  randan  open  trad*  topic* 
it  b«lnf  under* toed  that  «•  do  not  hold  outmIto*  r**pom*ible  for  nay  triow*  oxproood  thorala.  All  coa- 
■uaicntioao  aunt  bo  accompanied  by  tho  writer'*  name  and  addraaa  a*  *a  evidence  of  food  faith,  bat  not 
Boceteerily  for  pabllcatloa.  All  In^ulrie*  within  oar  power  to  naiwor  will  aloe  bo  noticed  In  thi*  department . 


“Call  Again”  Washing  Powder 
Found. 

Parsons,  Pa.,  May  17,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Inclosed  find  circu¬ 
lar  in  regards  to  “Call  Again” 
washing  compound,  as  per  request 
of  Mr.  Charles  D.  Boyer  in  last 
week's  issue  of  your  paper.  Have 
sent  same  to  Mr.  Boyer. 

Yours  truly, 

Mainwaring,  Jenkins  &  Co. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  and  undoubtedly 
Mr.  Boyer,  appreciate  the  cour¬ 
tesy  of  this  correspondent  in  sup¬ 
plying  this  information.  It  seems 
that  “Call  Again”  washing  pow¬ 
der  is  made  by  the  “C.  A.  W. 
Compound  Co.,”  1216  Federal 

street,  Allegheny,  Pa. 

*  *  * 

Wants  to  Ship  Butter. 

Williamsport,  Pa., 

May  14,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir  : — Being  a  subscriber 
to  the  “Grocery  World  and  Gen¬ 
eral  Merchant,”  I  take  the  liberty 
to  kindly  ask  you  to  give  me  the 
name  of  some  reliable  butter  and 
egg  commission  merchant,  or 
some  individual  grocer  or  mer¬ 
chant  or  company  who  could 
handle  about  500  to  1,000  pounds 
of  butter  per  week.  Thanking 
you  in  advance  for  the  informa¬ 
tion,  I  am, 

Yours  truly, 

Ciias.  A.  Meyer. 

John  Jamison,  Water  and  Mar¬ 
ket  streets,  will  take  this. 

*  *  * 

How  Many  Specialty  Salesmen  in 
the  United  States? 

New  York,  May  16,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — During  a  discus¬ 
sion  the  other  day  the  question 
arose  "How  many  grocery  spe¬ 
cialty  salesmen  are  there  em¬ 
ployed  in  the  United  States  by 
manufacturers?” 

You  were  referred  to  as  a 
source  that  could  probably  supply 
this  information. 

I  would  appreciate  it  very  much 
if  you  could  answer  the  question, 


or  at  least  give  an  approxima¬ 
tion. 

Yours  very  truly, 

Street  Railways  Advertising 
Company, 

P.  K.  Fraser,  Eastern  Advertis¬ 
ing  Manager. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  regrets  that  it 
cannot  even  guess  at  this  with 
any  likelihood  of  accuracy.  The 
writer  has  never  heard  of  any 
estimate  on  the  subject,  and  no 
attempt  has  ever  been  made,  so 
far  as  is  known,  to  collate  the 
names  or  make  a  directory. 

*  *  * 

Address  of  a  Batter  Company. 

New  Cumberland,  Pa., 

May  13,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly 
give  me  the  address  of  the  Fox 
River  Butter  Co.,  and  oblige, 
Yours  truly, 

S.  F.  Prowell. 

The  address  is  Aurora,  Ill. 

*  *  * 

To  Get  a  Patent  Dy*. 

Vermontville,  N.  Y., 

May  9,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  tell  me 
through  the  columns  of  your 
paper  where  “Diola”  is  made? 
It  is  a  10-cent  package  of  dye  for 
dying  cotton  or  wool.  This  in¬ 
formation  would  be  appreciated 
by 

Yours  truly, 

N.  H.  Breckenridge. 

Diola  is  made  by  the  Diola  Dye 
Co.,  of  Burlington,  Vt. 

*  *  * 

AVants  the  Book  “Tea  Culture.” 

Duluth,  Minn.,  May  16,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Are  you  in  pos¬ 
session,  or  do  you  know  the  firm 
who  handles  a  book  called  “Tea 
Culture”?  Would  like  to  secure 
a  copy  of  same  and  would  be 
pleased  if  you  would  send  me  the 
name  of  the  firm  who  sells  the 
book. 

In  case  you  have  the  book  in 
!  stock,  let  me  know  the  price  and 


I  will  forward  same  by  postal 
note. 

Yours  truly, 

F.  W.  Armstrong. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  no  such  book 
for  sale  and  has  never  heard  of 
a  tea  book  with  precisely  this 
name,  though  there  are  several 
books  on  the  various  phases  of 
the  tea  business. 

The  best  one  is  published  by 
John  H.  Blake,  of  Denver,  Col. 

*  *  * 

To  Get  Aluminum  Coins. 

Freeland,  Pa.,  May  11,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  let  us  know 
where  we  can  purchase  aluminum 
coins  of  various  denominations. 

Yours  truly, 

A.  Capece  &  Son. 

S.  H.  Quint’s  Sons  Co.,  15 
South  Fourth  street,  Philadel¬ 
phia,  Pa. 

*  *  * 

How  to  Introduce  a  Specialty. 

Elkton,  Md.,  May  19,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — The  J.  William  Per¬ 
kins  Mfg.  Co.  of  this  town  manu¬ 
facture  an  article  of  merit  called 
“Mak-Monia”  (reg.  patent)  and 
are  desirous  of  getting  it  in  the 
hands  of  the  wholesale  grocers. 
How  shall  they  successfully  and 
systematically  do  it?  They  have 
succeeded  in  placing  it  with  very 
pleasing  results  with  all  the  local 
trade  and  nearby  towns  they 
have  sampled  liberally.  My  own 
observation  of  the  article  is  that 
it  is  a  good  thing  and  will  sell. 
It  does  duplicate  its  sales  with 
us  and  so  it  must  be  good.  In 
other  words,  people  come  back 
for  it. 

I  suggested  that  they  place  an 
advertisement  in  the  “Grocery 
World  and  General  Merchant.” 

Thanking  you  in  advance  for 
what  you  can  suggest,  I  remain, 
Yours  truly, 

Harry  D.  Lee. 

Advertising  in  good  trade 
papers,  especially  those  which 
cover  the  manufacturer’s  own 
territory,  would  without  doubt  be 
of  vital  aid,  but  something  should 
precede  the  advertising.  The 
manufacturer  ought  to  go  to  the 
large  markets  where  he  wishes  to 
sell  his  product,  and  arrange  with 
some  live  broker  to  represent 
him  with  the  wholesale  trade. 
The  broker  will  call  on  the  job¬ 
bers,  and  if  the  goods  are  good 
and  the  broker  understands  his 
business,  he  will  make  some  sales. 
Once  the  broker  is  secured,  there 
should  be  intelligent  advertising 


to  the  retail  trade,  the  object 
being  to  let  them  know  what  the 
goods  are,  and  that  they  can  be 
bought  through  jobbers.  The 
advertising  will  help  in  two  ways: 
It  will  help  the  jobber  who  has 
already  bought  to  sell ;  and  the 
fact  that  it  is  being  done  may  in¬ 
cline  other  jobbers  to  buy  who 
might  not  otherwise  do  so. 

Naturally  if  an  article  is  as 
good  as  this  correspondent  says, 
it  will  itself  gradually  widen  its 
field,  but  this  process  is  usually 
very  slow. 


THE  NEW  FLAVOR 

MAPLEINE 

Better  ’ 
Than 
Maple 

j 

V  The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SUTTER  &  HARDING.  PHILADELPHIA,  PA. 


We  don’ t  care  what  you  are 
now  paying  for  premium  mer¬ 
chandise,  we  believe  we  can 
sell  it  to  you  for  less  money. 
<]f  No  matter  what  you  want 
we  can  get  it  for  you. 

<jf  If  you  will  send  for  our 
catalogue  it  will  tell  you  a  lot 
of  things  on  this  subject 
which  you  ought  to  know. 

AMERICAN  MERCHANDISING  CO. 

163  W.  29th  Street,  New  York 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
theirunmatchablequality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee”  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

GITHENS,  REXSAMER  &  CO. 

15  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 
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The  logical  connecting  link  between  the  manufacturer  and  the  retailer  is  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF 

AMERICA.  Every  manufacturer  whose  goods  are  sold  by  retailers  has  a  message  for  retailers,  so  his  first  step  is  to  find  out  the  best 

vehicle  to  deliver  this  message  for  the  least  money. 

Through  the  publications  named  below  a  manufacturer  can  talk  to  over  i5o,cco  retailers  fer  about  cne-tenth  what  it  will  cost  him 

to  do  it  any  other  way. 

The  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  is  a  better  connecting  link  between  (he  manufacturer  and 
retailer  than  the  magazines  and  newspapers  are  between  the  manufacturer  and  consumer — because  they  are  organized,  because  their 
circulation  statements  are  guaranteed,  because  their  rates  are  standardized  and  because  they  have  a  working  co-operative  arrangement 

with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED  STATES,  which  makes  their  columns  more 

interesting  to  their  constituents. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American- Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  En. land  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Giocer,  Chicago 
Interstate  Grocer,  St.  Lou’s 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants^  Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Reg’ster,  Seattle. 

P  ice  Current,  Wichita,  Kan. 

The  Retad  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


Any  manufacturer  who  believes  that  it  is  possible  for  him  to  get  some  information  about  reaching  retailers,  which  he  doesn’t 

have,  will  be  very  glad  he  did,  if  he  writes  to 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


The  C.  M.  Wessels 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 
Philadelphia 


New  York  Office: 
91  Wall  St. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT' 


32 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 


Anavm  to  Want  Advertisement*  Inserted  In  this  department  may  be  addressed  to  the  "  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  is  accompanied  by  to  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  Is  two  cents  per  word. 


FOR  SALE. 


FOR  SALE.— An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $12  per  month.  If  sold 
at  once  will  accept  $350.  N.  W.  Cor.  Ran¬ 
dolph  St.  and  Erie  Ave.  24 

FOR  SALE.— Grocery  and  provision  store. 
Northwest  section.  Growing  neighborhood. 
Will  sell  stock  and  fixtures  for  $675.  Dwell¬ 
ing,  five  rooms  and  b^th,  $3,500.  “  Grocery 

World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  21 

FOR  SALE.— Grocery,  provision  and  meat 
store  established  six  years.  If  sold  at  once 
will  take  $750.  Will  sell  house,  containing 
eight  rooms  and  bath,  also  stable,  for  $3,000. 
Apply  Front  and  Fern  Sts.,  Darby,  Pa.  21 

FOR  SALE.— Grocery  and  delicatessen 
store,  with  restaurant  and  furnished  rooms 
attached,  situated  on  main  street  of  a  city 
with  70,000  population.  A  good  chance  for 
man  and  wife.  Total  investment  $3,500. 
Fine  up-to-date  fixtures,  large  stock.  Doing 
cash  business.  Small  expenses,  profits 
large.  Owner  in  poor  health,  which  is  only 
reason  for  disposing,  as  it  has  been  a  very 
profitable  stand  for  years.  Open  to  the 
fullest  investigation.  Will  be  pleased  to 
furnish  full  details  on  request.  C.  C.  C. 

“  Grocery  World  and  General  Merchant,” 
q27  Arch  St.,  Philadelphia,  Pa.  21 

FOR  SALE.— Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  2410  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22.so,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

FOR  SALE. — Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $18  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa.  25 

FOR  SALE.— Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  3051  Frankford  Ave.,  Phila.,  Pa.  25 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE.  —  Good  size  Coles’  counter 
coffee  mill,  $5  00.  Apply  5944  Callowhill 
St.,  Philadelphia,  Pa.  21 

FOR  SALE. — An  Enterprise  rotary  dried 
beef  cutter.  In  perfect  order.  Will  sell  it 
very  reasonable.  W.  M.  Althouse,  2601  E. 
Norris  St.,  Philadelphia,  Pa.  23 

FOR  SALE.  —  Cheap.  Complete  Coffee 
Roasting  Plant,  consisting  of  a  one  bag 
Henneman  gas  roaster, cooling  box,  5  H.  P. 
direct  motor,  piping,  etc.  In  operation  now. 
Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Co.,  Easton,  Pa.  tf 

HELP  WANTED. 

WANTED. — Salesman  who  can  sell  fancy 
groceries,  canned  goods,  macaroni,  tea, 
coffee,  imported  sardines,  etc.  A  man  who 
can  make  money  for  himself  and  house. 
With  an  established  trade.  No  beginners. 
Territory  in  Lancaster,  Bucks  and  Montgom¬ 
ery  Counties,  Pennsylvania;  Camden,  Bur¬ 
lington  and  Ocean  Counties,  New  Jersey. 
Commission  basis.  Address  S.  F.  J  , 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia  Pa.  21 

of  business  as  soon  as  competency  is  demon¬ 
strated.  Address  E.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. 


WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


BUSINESS  OPPORTUNITIES. 


DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  In  that  and 
we  know  what  we  are  about. 

In  the  term  ‘‘grocery  stores”  we 
Include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  tne  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  yon  want  to 
buy  one,  we  know  where  something  Is 
that  we’re  sure  will  suit  yon. 

Write,  call  or  telephone. 

WARNER  &  CO., 
pay  Arch  Street,  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


PENNSYLVANIA  GENERAL  STORE- 
keeper  wants  clerk  who  can  do  anything 
and  everything.  Will  pay  §6  00  a  week  and 
board  to  start.  Wants  single  man,  settled 
and  seasoned.  Chance  to  be  placed  in  charge 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwesf  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 


will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fix.ures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581.— General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $i,8co  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,0:0  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  sto.  k  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Lo;ated  in  fine 
part  of  northwest  section  and  does  $6oo-$yoo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

In  all  of  these  the  caoae  o t  selling  Is 
good,  and  the  fullest  investigation  conned. 
Every  cne  paying. 

WARNER  4  CO., 

Arch  Street,  Philadelphia,  Pa. 


DOUBLE  YOUR  PRETZEL  PROFITS 
Genuine  “  Huebener’s  Lititz  Bretzels”  are 
business  builders — aristocrat  of  the  pretzel 
kingdom.  In  packages.  Pure,  clean,  no 
lard.  Delicate  flavor  and  crispness  found 
in  no  other  pretzsl  product.  Be  first  to  intro¬ 
duce  them  in  your  locality — our  special  all¬ 
profit  offer  with  exclusive  rights  makes  it 
well  worth  while.  Lititz  Bretzel  Company, 
Drawer  Gi,  Lititz,  Pa.  23 


GENERAL  STORES  BOUGHT  FOR 
cash.  Highest  prices  paid.  F.  Laison  & 
Co.,  1624  S.  Fifth  St  /Philadelphia,  Pa.  22 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
‘‘The  Creditor’s  Journal  ” — it’s  free.  25 
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John  Scott  &  Co. 


I  INCORPORATED 


PHILADELPHIA 


WHOLESALE  GROCERS 


and  Direct  Importers  of 


Ceylon  and  Assam  Teas 


These  Teas  are  becoming 
more  popular  every  day. 


“Our  prices  are  always  correct” 


SITUATION  WANTED. 


YOUNG  MAN,  27,  STEADY,  ACTIVE, 
good  education,  knowledge  bookkeeping, 
wants  position  as  grocery  clerk  or  driving 
salesman  butter  and  egg  business.  Seashore 
preferred.  G.  W.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  21 


A  YOUNG  married  man,  experienced,  ac¬ 
quainted  with  the  grocery  trade  central 
Pennsylvania,  working  out  of  Harrisburg,  is 
open  for  a  proposition.  Ten  years  at  pres¬ 
ent  place.  Want  to  make  a  change.  Phila¬ 
delphia  reference  as  to  character  and  ability. 
R.  C.,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  20 


PHILADELPHIA  GROCERY  CLERK 
wants  position  as  clerk  or  manager.  Aged 
twenty-six.  Has  had  eleven  years  experi¬ 
ence,  four  as  manager  of  a  store  doing  $900 
to  $1,000  a  week.  Good  window  dresser. 
Will  make  good,  active  producer  for  good 
store.  C  28,  “  Grocery-World  and  General 
Merchant,”927ArchSt.,  Philadelphia,  Pa.  20 


FAN  TIME 
IS  COMING 


Summer 

permitting 


WANTED. 


WANTED.  —  McCaskey  register, 
account.  State  lowest  cash  price 
Pennington,  Bloomsburg,  Pa. 


140-160 
H.  G. 


WANT  TO  BUY  A  COUNTER  MEAT 
case,  about  5  or  6  feet  long.  Must  be  in  Ai 
condition  and  cheap.  H.  Menke  &  Son, 
4134  Germantown  Ave.,  Philadelphia,  Pa.  21 


WANTED.— A  customer  in  Philadelphia  or 
near  who  can  use  25  or  50  pounds  of  butter 
a  week.  J.  G.  Plank,  Roaring  Branch,  Pa.  23 


MISCELLANEOUS. 


WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co  ,  1624  S.  5th 
St.,  Philadelphia,  Pa.  5 


The  Grocery  Stores 
that  do  not  use  Electric 
Fans  during  the  warm 
Spring  and 
months  are 
their  competitors  who 
use  Electricity,  to  de¬ 
prive  them  of  trade. 

<If  If  you  have  not  made 
an  Electric  Fan  installa¬ 
tion  you  should  make 
your  arrangements  right 
now.  We  carry  a  com¬ 
plete  stock  of  Fans  of 
every  variety,  at  various 
prices.  Let  us  obtain 
estimate  for  a  wiring  and 
Fan  installation.  Write 
or  telephone. 


The  Philadelphia 
Electric  Company 


TENTH  AND  CHESTNUT  STS. 


IN  WRITING  TO  ADVERTISERS  KINDLY,  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT*' 


GROCERY  WORLD  aND  GENERAL  MERCHANT 


“Sell  Her  a  Dozen  Cans,  Mr.  Grocer” 

Offer  every  customer  who  uses  Van  Camp’s  Pork  and  Beans  a  dozen  cans  at  a  time — giving  her  a  little  discount.  It  s 
easy  to  sell  them  this  way  because  any  one  who  eats  Van  Camp’s  Pork  and  Beans  once  will  always  do  so.  It  pays  to  sell 
them  this  way  instead  of  one  can  at  a  time  because  it  means  you  sell  eleven  cans  some  of  your  competitors  might  sell  her. 

“  SELL  HER  A  DOZEN  CANS  ” 

VAN  CAMP  PACKING  COMPANY,  Indianapolis,  Ind. 


LOOK  OUT 


Unknown  and 
nadvertised 

rivate  Brand 


lost 
CUSTOMERS 


//IMITATION 

CORN 

FAKES 

iii  11111/  miimi  ii 


.  'ym 
sP'*4  yy^M  lost 


REPU7*r,ov 


OEMORAUZED 

markets 


CUT  PRICES  V  - 


As  a  last  resort  a  few  small,  unknown  manufacturers  of  Corn 
Flakes,  who  couldn’t  succeed  with  their  own  brands,  are  packing 
private  brands  for  wholesalers  and  certain  rolled  oats  millers. 

When  these  are  offered  to  you,  find  out  who  makes  them.  Ten 
to  one  you  never  heard  of  the  manufacturer. 

Some  salesmen  claim  that  they  are  packed  by  Kellogg,  and  some 
only  go  so  far  as  to  say  that  they  are  “just  as  good  as  Kellogg’s.” 
Neither  statement  is  true.  Kellogg  packs  in  his  own  packages 
only. 

KELLOGG  TOASTED  CORN  FLAKE  CO.,  Battle  Creek,  Mich. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  MAY  23, 1910. 


COL. 

Ammonia .  1 

Axle  Grease . »•••• .  2 

Baking  Powder .  2 

Blacking — Shoe .  2 

Bluing— Dry .  3 

Bluing — Liquid  .  3 

Brushes . 28 

Butchers'  Sundries .  21 

Butter .  4 

Crackers  and  Cakes  .  10 

Candles  .  4 

Canned  Goods . 4 

Canned  Meats .  6 

Catsup .  8 

Cereal  Specialt.es  . 14 

Cheese  .  12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider . 23 

Clams .  I_* 

Corn  Starch .  26 

Condensed  Milk .  9 

Cottolene . 12 

Coffee  Essence  and  Chicory  .  3 

Delikatessen  .  10 

Dried  Fruits . *••• 

Dressed  Meats .  20 

Dressed  Poultry  .  21 

Drugs .  22 

Evaporated  Milk .  9 

Eggs  .  12 


Fancy  Groceries . 

Flour . 

Farinaceous  Goods . 

Fresh  Fish . 

Foreign  and  Domestic  Green  Fruits. 

Green  Coffee . 

Gelatine  and  Prepared  Desserts . . 

Horseradish . 

Honey . 

Ink . 

Jars  and  Jar  Rubbers . . 

Ketchup . 

Lamp  Goods. .. . 

Lime . 

Lye  and  Potash . 

Lard  and  Compounds . 

Live  Poultry . 

Laundry  Soaps . 

Laundry  Starch  . 

Macaroni  . 

Matches . 

Mince  Meat . 

Maple  Syrup . 

Oysters  . 

Oils . 

Olives . . . 

Package  Coffee . 

Pure  O.ive  Oil . . . 

Potato  Chips . 

Peanut  Butter . 

Pickled  Meats  and  Fish . 


COL. 
12 
•  13 


17 

3 

17 

27 

18 

4 
8 

18 
j  8 
18 

50 

21 

25 

26 

*5 

l8 

18 

27 

l6 

19 
19 

3 

19 

19 

19 

J9 


Pickles . 

Provisions . . 

P.um  Pudding . 

Preserves.  Jellies,  Jams  and  Marmalades 

Polishing  and  Cleaning  Compounds . 

Roasted  Coffee  in  Bulk . 

Rice .  . 

Refined  M<  lapses  and  Syrups . 

Rope,  Tie  Yarn,  etc . 

Sugar . 

Shoe  Dressing . . . 

Sarcines . 

Soups . 

Smoked  Fish,  Codfish  and  Mackerel . 

Sauer  Kraut . 

Salt.... . 

Salad  Dressing . 

Sal  Soda .  . 

Sauces . 

Soda — Bi-Carb . 

Soft  Drink- . 

Soap  Powder . 

Specialties . . . 

Stove  Polish . . 

Sundries . . 

Syrup  and  Molasses . . 

Smoking  Tobacco . 

Tea . : . 

Toilet  Soaps . 

Tobacco — Plug . 

Vinegar . . . 


COL. 

.  20 
.  20 
.  21 
.  21 

•  25 

•  3 

•  23 

•  27 

•  27 

.  I 
.  2 
.  6 
.  8 

•  15 

.  21 
.  24 
.  24 

•  24 
.  24 

•  24 

•  24 

•  25 
.  26 
.  26 
.  26 
.  27 
„  28 


25 

28 

20 


Whole  Spices . 

Wood  and  Willow  Ware, 
Yeast  Cakes . 


ADVANCES 

Lard . 

Live  Poultry . 


DECLINES. 

Flour . 

Bananas  . 

Dressed  Meats . 


ADDITIONS 


COL. 

.  26 
.  27 
.  28 


20 

21 


13 

17 

20 


SUGAR. 

Barrels.  Halves. 

Cut  Loaf .  6.35  6. « 5 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7-,° 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5-7°  5-9° 

Lozenge .  5-  60  5-  80 

Powdered .  5-55  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  Franklin...  5  40  5.60 

special  fine .  5-45 

fine,  2  lb.  bags .  5.70 

“  2-lb.  pkgs.,  cases....  5.60 

"  5-lb.  bags .  5.6> 

“  10  10-lb.  bags .  5.55 

“  25-lb.  bags .  5.45 

“  100-lb.  bags .  5.40 

coarse .  5*5® 

extra  coarse .  5.70 

A  Crystal .  5  45  ioo-lb. 

A  Confectioners .  5  *5  Bags. 

No.  . .  5-’5  5-is 

No.  . .  5-os  5-os 

No.  6 .  4-95  4-95 

No.  8 .  4-85  4-85 

No.  . .  4*75  4-75 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . y . 45 

Imperial — 

Choice . 3° 

Extra  choice . 33 

Fancy . . 

Young  Hyson — 

Choice  . 25 

Extra  choice . * . 33 

Fancy . 35 

Gunpowder — 

Choice . 38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley's,  No.  1,  lbs.,  J^s  or  lAs . 6° 

“  No.  2,  %  lb*. . . . 45 

“  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

"  %  lb . 28 


AMMONIA. 

Per  doz. 

V  ictoria,  2  doz . 90 

Pincus,  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . . 90 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . . 87 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  % 

gross  case . per  gross  9.00 

Tibbals  Dri-Monla  (con.  dry),  5c.  size, 

gross  package . per  gross  4.80 

Free  goods  with  y  gross  5-  or  xo-cent  sizes. 


— 3 — 

AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 8; 

Frazer’s,  bozes,  $4  gross . per  gross  9.  40 

Mica,  gross . per  gross  g.co 

Castor  Oil,  36  i-lb.  tin«,  14  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

yA  lb.,  4  doz.  in  case . ... 

lb.,  z  doz.  in  case . 

1  lb.,  1  doz.  In  case . 

Davis’  O.  K.,  K-lb.,  4  doz . per  doz. 

Davis’  O.  K.,  34-lb.,  3  doz . per  doz. 

Davis’ O.  K.,  i-lb.,  2  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland’s,  xo-c.  size,  4  doz . per  doz. 

Cleveland's  %-lb.,  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  Ji-lb.  cans,  a  doz.  cases... _ _ _ 

Leslie’s  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5- lb.  cans,  6  cans  in  case . . 

Sea  GuU,  6  oz.,  glass,  4  doz . . . 

Parrot  and  Monkey,  4  doz . . . . 

Rumiord’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . . . 

6  oz.  glass,  s  doz . _ . . . 

6  oz.  glass,  6  doz . . . _ . 

6  oz.  .1  gross,  in.bbl . 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . — . per  doz. 

roc. -can,  2  doz.  In  box . . . per  doz 

34-lb.  cans,  a  doz  In  case . per  doz. 

x-lb.  cans,  1  doz.  In  case . per  doz. 

Royal,  xoc.  size,  4  doz . 

“  M  lb..  4  doz . . . . 

“  K  "  a  "  . . 


•95 
>•75 
3-40 
•45 
.90 
z.65 
7.  ao 

•84 
»*3 
•45 
1. IS 
1.80 
9.00 
•45 
•45 

•  8.M 
1.07 
1.03 
1.0a 

•45 

•  9» 
z.aj 
a. 50 

.86 
1. jo 


BLACKING— Shoe. 

Shinola  (premiums) . . . per  gross  10.00 

Blackola,  i  doz.,  io  cent  size . 85 

Mason's  No  1,  y  gross . per  gross  2.70 

“  2,  “  “  3. CO 

“  “  3,  “  “  3  30 

“  “  4.  .  S  40 

"  “  5.  “  “  13  80 

T.  M.  French . per  doz.  1.10 


SHOE  DRESSING. 


Mason’s — 


Do*. 


—3— 

GREEN  COFFEE. 


Medium  Black  Dressing . 85 

Regular  Black  Dressing . . . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . 75 

Acme,  x  do* . - . . . . 

Bixby's  Royal  Polish,  1  doz . . .  .85 

BLxby  let  Oil  Polish . . . .........  .85 

Brown’s  Shoe  Dressing,  x  dot . 85 

Brown's,  Armv  and  Navy,  1  dot... . .  .80 

Boyer’s  Frencn  Dressing . ♦. .  „  63 

"  Oil  Polish .  85 

Easy  Bright,  ladies' . 85 

l<  waterproof...* .  1.25 

Admiral  Russet  Combination... . . 70 

Admiral  Shoe  Dressing . . . -  .70 


rib. 


Java,  Private  Estate . 25^  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  .  i6)£ 

Washed,  Mexican . 141^  .1554 

Bucarmango . 13  .13J4 

Guatemala . 1254  -14 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . ia  .13^ 

Santos  . 11  .12*4 

Rio . 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . *3% 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 82 

Fancy  Mocha  Santos . .20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14. 75  14*85 

Lion . 

Seven  Day . 13^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  D lifer's  ’’Kosyr”— 

jo  tins  in  box . . . per  box  4.15 

za  In  tins  box . per  carton  i.co 

•-lb.  tins . per  doz.  j.  75 


BLUING— Dry. 

Barlow's,  small,  a  doz., 

“  large, 1  doz_ 

Sawyer's,  No.  1,  6  doz 
*'  No.  3,  3  doz, 

Colburn’s,  No.  1,  4  doz 
“  No.  a,  3  doz 
“  A,  No.  6,  la  oz.  boxes,  1  oz.  free... 
*'  Ball  Blue,  No.  1,3  doz..., 


Per  gross 
*•75 

5  5° 
•75 

4  GO 
1.65 
a.tj 
4.80 
a  .60 

No.a,3doz .  4.80 


do*.. . . 

6  doz...MMM. . 

3  doz . . . . 

. . 

3  doz— . . 

— 4— 

BUTTER. 

Tub  Batter —  Per  ft. 

Creamery,  extra,  60-lb.  tabs . ..._.  .31 

first,  “  . . . —  .30 

"  second,  “  . .  .29 

"  third,  »  _ _  .28 

“  dairy,  extra,  bakcri’  use,  30- 

60  lbs  . . . . 13-. 37 

"  5  and  10-lb.  rolls,  60  aad  I oo- 

lb.  boxes . 30-.32 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  ao-eo4b.  bxs.  .35 

B.  B.,  £.  D.  brands,  ao-jo-lb.  boxes .  .34 

J.  J.  C.  V.,  GUt  Edge,  Gold  Medal,  ao- 

30-lb.  boxes . - . .33 

SheafC‘400”)  Elgin,  ao-jodb.  boxes .  .ja 

Sheaf. . r 9-  31 

Milben  Farm,  lbs.  and  %  lbs— . .  56 

Gurnee,  lbe.  and  %  lbs . . .  .34 

Honebe . — . .  .31 

White  Rock .  ,34 


CANDLES. 


P.  &  O.,  8’a,  30  lbs . 

16's,  30  lbs—, 


Paraffine,  4's,  6's,  8's  cartons,  36-lb. 

per  lb . — — . . 

Searchlight,  hotel,  16’s,  30  lbs— . . . . 

Pearless,  hotel,  16’s,  30  lbs . . . 

Bright  Light,  16’s,  30  lbs . . —..per  box 

Werk’s,  8’s,  30  lbs. . . . . 

“  16's,  30  lbs . . 

Neverout,  8's . . . per  box 

«  16’s,... . ..  « 


Par  ft. 
.11K 

•  *«K 

••*« 

•  °8« 
°9« 

I-7S 

•  ««K 

•  »X 

1-75 

*.8j 


Rockltt's.  «e.  and  xoc.  asst..  8  lbs .  Per  lb. 


Sunshine  Blue,  i  case,  3  doz.  @  39c.  doz .  1.17 


@  39c- 


•34 


BLUING-LIquM. 

Per  gross 

Boyer's  Bengal,  No.  8,  V  gross . . . .... 

Army  and  Navy,  No.  8,  3  dos . . .  J.  10 

Crystal,  No.  e,  3  dor . .  3.00 

Troy,  No.  3a,  bbls. ,  6  doz.  barrel .  3  50 

French  Lanndry,  large,  %  gross  In  barrel .  a. 45 

Tibbals  Cream  Indigo,  5c.  size,  5/  gross  case.  4.80 
“  "  ioc.  size.  gross  case,  g.oo 

Free  goods  with  gross  5-cent  size  and 
gross  10-cent  size.  . 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  5.25 

Pints,  t  doz.  each . per  gross  4  75 

Jar  Rub  bers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 30 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

'  Tomatoes —  Per  doz. 

Fancy  Jersey . 87^ 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  scinch .  1.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  50 oz . x.oo 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  “  10 .  4-50 

String  Beans —  Per  doz 

Fancy  cut  Refugee .  1.05 

**  Refugee .  1.20 

Small  "  1.35 

Fancy  small  Refugee .  1.60 

Smallest  Refugee .  1.80 

New  York,  No.  10 . * .  4-25 
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A  REPUTATION 

q  FOR  QUALITY,  VALUE  AND 
SERVICE,  is  worth  more  than  extra 
profits  on  “cheap  brands.” 

q  One  policy  gets  and  keeps  customers ; 
the  other  drives  business  away. 

HEINZ  57  VARIETIES 
PURE  FOOD  PRODUCTS 

are  business  builders  because  they  return  a 
good  profit  to  the  merchant  and  are  guaran¬ 
teed  to  please  the  consumer,  or  money  back. 

q  Heinz  Products  are  made  in  model  kitch¬ 
ens,  which  are  open  to  the  public  every 
working  day,  and  the  public  knows  it — we 
had  more  than  35,000  visitors  last  year. 

q  No  Benzoate  of  Soda  or  other  drugs  are 
used  in  the  Heinz  establishment,  and  the 
people  have  confidence  in  any  food  that 
bears  the  name  of  HEINZ. 

H.  J.  HEINZ  COMPANY 

Members  of  American  Association  for  the 
Promotion  of  Purity  in  Food  Products. 


How  to 

Meat  the  Situation 

During  these  troublous  times,  when 
the  price  of  meat  is  soaring  skyward,  tell 
your  customers  to  make  their  “meat” 

Shredded  Wheat 

Of  course,  you  don’t  want  to  hurt  the 
butcher  around  the  corner — he  may  not  be 
to  blame  for  the  high  prices — but  people 
who  have  decided  to  cut  out  meat  for 
awhile  will  thank  you  for  telling  them 
about  such  a  nourishing,  wholesome  sub= 
stitute  as  Shredded  Wheat  Biscuit. 


If  your  customers  like  Shred¬ 
ded  Wheat  Biscuit  for  breakfast 
they  will  like  it  for  any  meal  in 
combination  with  sliced  bana¬ 
nas  ,  baked  apples ,  stewed  prunes 
or  other  fresh  or  preserved  fruits. 
Two  Biscuits  with  a  little  fruit 
will  supply  all  the  energy  needed 
for  a  half  day’s  work. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


Every  Drop  Costs 


Money! 


I 


and  address  and  ask  us  for 


CE  BILLS  are  an  outright  loss.  Keep  that  loss  as  small  as 
possible  by  using  a  McCray  Refrigerator.  The  McCray 
Refrigerator  uses  less  ice  than  others  and  at  the  same  time 
gives  efficient  refrigeration  because  it  has  BETTER  INSULA  TION 
(keeps  warm  air  out  and  cold  air  in)  than  other  refrigerators. 
Think  this  over !  INSULATION  is  the  secret  and  you  can  only 
get  McCray  Insulation  in  a  McCray  Refrigerator.  We  printed 
our  “Catalog  No.  66”  especially  to  tell  you  how  McCray 
Grocers’  Refrigerators  work  and  why  they  save  ice.  It 
makes  every  point  of  the  refrigeration  question  so  plain  you 
cannot  fail  to  understand  it.  Send  us  a  postal  with  your  name 
Catalog  No.  66.”  We’ll  send  it  FREE. 


McCray  Refrigerator  Company 

120  Lake  Street,  Kendallville,  Indiana 
206  South  11th  Street,  Philadelphia 
Please  address  all  correspondence  to  the  factory,  Kendallville,  Indiana 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


S6 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—i— 

Wax  Beans — 

Small .  I,35 

Fancy,  small .  160 

Cut  wax- .  x*°5 

Baked  Beans —  , 

Fancy  Maine,  No.  3,  sauce . 

<•  "  “  3,  plain .  1  •  45 

44  44  44  2,  sauce .  x*25 

*•  44  44  2,  plain .  x*x5 

44  Picnic  sauce . 7° 

44  Individual  sauce . 5° 

Maryland.  No.  3,  sauce .  120  -1.25 

“  “  3,  plain .  i  -2°  *  1<25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine . . .  I,25 

“  New  York,  cream  crushed .  100 

*•  •*  Country  Gentleman .  I*15 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  x*°5 

**  “  sifted,  sweet .  1.20 

*•  44  extra  sifted,  sweet .  1.35 

44  44  fancy  sifted,  sweet .  1.65 

••  “  June .  I*°5 

11  14  sifted  June .  120 

•*  44  extra  sifted  June .  1.35 

44  “  fancy  sifted  June .  1.65 

14  41  No.  10  cans .  5-°° 

Extra  sifted,  E.  J .  I-25 

Sifted,  E.  J .  I-°5 

Sweet  Dimpled . ✓. .  I,°° 

Maryland,  sifted  E.  J . °5 

“  June . 80 

Beets — 

New  Jersey  fancy,  No.  3 .  x-xo 

44  “  “  10 .  3-25 

Succotash — 

New  York,  fancy,  No.  2 . 120 

standard,  No.  2 .  1  -°5 

Maryland  Slavery.  No.  . . 95 

Spinach — 

Maryland,  standard.  No.  3 . 95 

New  York,  fancy,  No.  3 .  1*5° 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  x*25 

New  Jersey,  standard,  No.  3 . 9° 

Pumpkin — 

New  York,  extra  fancy,  No.  3 .  x*x5 

**  •*  «  44  9° 

41  fancy,  No.  3 .  I*°° 

New  Jersey,  fancy,  No.  3 . -85 

44  standard,  No.  3 . 75 

Maryland,  standard,  No.  3 . 65 

Asparagus — 

Mammoth.  2%s .  3 • 00 

Large,  . . .  2-75 

Oak,  large,  i^s .  2-65 

tandard,  aJ4s .  2 -45 

Fancy  tips,  No.  1,  square .  2.65 

Extra  standard,  No.  1,  square .  2.45 


Pineapple — 

Hawaiian,  No.  2^,  sliced .  2.50 

«  44  2  “  2.20 

44  2,  grated . . .  x-75 

44  44  2,  crushed .  1.80 

4t  extra,  grated  in  juice .  5-75 

44  44  crushed  in  juice .  5-75 

Baltimore,  extra,  grated,  No.  2  .  x-8o 

“  44  sliced,  “  2 .  2.00 

Singapore,  heavy  syrup,  No.  i}4>  cubes .  1.10 

4  4  44  44  44  1 54,  chunks ...  1.20 

“  44  44  44  ifa,  sliced .  13° 


Canned  Crabs,  Clams,  _  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Pe*  do* 

Deviled,  Mo.  i,  4  do*.,  McMenamln's. .  a  •  •  7 X 

“  No.  a,  «  dot.,  McMenamln’s. .  3- *5 

Clams — 

Star,  No.  I,  4  do*. . . . 85 

Lobster — 

B  &  M.,  No.  1,  tall,  *  doz .  4-35 

“  “  flat,  4  do* .  4-35 

B.  &  M.,  No.  X,  flat,  4 do* . 

"  No.  X.  Aot,  4  do* . . .  140 

Star  braad.  No.  X.  4  do* .  *-35 

“  No.  X.  flat.  4  do* . - .  *•  *5 

Shrimp* — 

Dunbar,  No  1,  pickle,  4  do* .  i-3° 

Mackerel — 

Pickett's,  soused,  No.  1,  4  do* . . . 

“  “  No.  a,  a  do* . 

“  "  No.  3,  a  do* . 

Underwood,  soused,  No.  1,  50  cans . 

“  "  No.  1,  4  do* . 

Oysters — 

Boyer’s,  No.  1,  a  do* . 

“  No.  *,  a  dot...... 

Stewart’s,  No.  a,  a  dot . . 

“  No.  1,  a  do* . 

Victory,  No.  1,  e  do*.. . . 

Kippered  Herring — 

Maconache’s,  2  do*.,  plain. 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2  05 

“  1,  flat .  2.15 

Horseshoe,  No.  1 .  r.65 

Alaska,  red .  r  55 

White  Raven,  red,  Xs . 

Red,  No.  X,  flat,  4  doz . 90 

Pink,  No.  X>  4  doz . . . 8° 

Herringlets,  Xs.  >n  Pure  °'*ve  °‘*.  key,  50  tins..  7.65 
“  Xs,  in  tomato  sauce,  key,  50  tins..  7.65 


.78 
1  *45 
*  -35 
■«7>4 
•75 

r.6o 


California  Canned  Fralt. 


Apricofs — 

Extra  quality.... 
Extra  standard . 
Standard  . 


Per  doz. 
2-50 

, .  2.60 

..  1  40 


Pears — 

Bartlett,  extra  quality,  aj4s . 

44  extra  standard,  2  }4S . 

44  standard,  2%s . 

Cherries — 

Extra  quality,  2j4s . 

44  standard,  a}£s . 

Standard,  254s . , . 

Peaches — 

Extra  quality,  lemon  cling . 

Standard,  lemon  cling . 

Extra  standard,  No.  8 . . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz.. 

Plums — 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


a.  60 

2.15 

1.  80 

*  .90 
2-35 
1.80 

2.50 

1.90 

5.60 

1.05 

1  *45 
i-45 
x .  10 
1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 

Standard,  No.  3,  2  doz . 

New  York  State,  No.  10 . 

Blackberries — 

New  Jersey,  synip,  No.  2 . 

Standard,  No.  . . 

Blueberries — 

Maine,  Eagle  No.  fl . 

Loggies,  No.  10 . 

Cherries — 

Maryland,  No.  2,  white,  extra . 

New  York,  white,  No.  2 . 

Flour  City,  red,  No.  2 . - . 

Peaches — 

Extra  standard,  yellow,  No.  3 . 

Standard,  white,  No.  3 . 

Standard,  pie.  No.  3 . 

Pears — 

New  Jersey,  No.  10 . 

Delaware,  standard,  No.  3 . 

Raspberries — 

New  York,  extra  preserved.  No.  2 . 

Strawberries — 

Anchor,  No.  a,  water . 

New  Jersey,  standard.  No.  2 . 


.90 

.85 

2.85 

1  30 
1.02% 

1.25 

6.00 


1  *35 
2.65 


1 -25 

1.05 

•95 

3  75 
x  .00 


2-45 


•75 

1.50 


Sliced  Bacon. 


deechant — 

Medium,  glass  jura . . 

Large,  glass  jars  .......... 


1.80 

3  co 


Roast  Beef. 

Morris  &  Co's  Supreme  Brand- 

Mo.  1,  »  do*.. 

Mo  *,  1  do*. ....... 

Libby'*— 

Mo.  1,  *  do*...—— ......... 

Mo.  a,  1  do* _ ........ _ 


g°'  *.  • 

No.  9  I 


do*. ....... .. 


*•75 

••75 

*•75 

3.00 

*•1754 

*•75 


SOUPS. 

Campbell's — 

Asparagus . 

Beef. . . 1 . 

Bouillon . 

Celery . 

Consomme . 

Chicken . 

Chicken  Gumbo  (Okra) . 

Clam  Bouillon . . . . 

Clam  Chowder . 

Julienne . 

Mock  Turtle . 

Mulligatawny . . 

Mutton  Broth . 

Ox  Tail . 

Pea. 


Per  do*. 
..  .90 

..  .90 

..  .90 

..  .90 

..  .90 

..  95 

..  .90 

..  .90 

..  .90 

...  .90 

..  .90 

..  .90 

.90 
.90 
.90 


Lunch  Tongue. 

Morris  &  Co's  Supreme  brand.  No.  i,  *  do*.. 

Ufohy’a,  No.  1  a  doz.. 


Libby’s,  No.  X.  *  d°z . 


3*5 

a.n 

1.85 


Whole  Ox  Tongue. 


Fairbank’t,  No.  *,  i  < 
Libby’*,  No.  *Xi  *  A 


■ettoooeoe  ********  ««****— 


Per  Do*. 
8.00 
9V> 


Potted  or  Deviled  Meats. 


Libby’s 
No.  V 

[  ,  4  dOZ,,».*e*so##*#oe#w*o##eo#o«oo#o##ooewo##o#ss< 

.  .50 

No.J 

i,  4  d«*- . . . . . 

.  .90 

R.  &R 

No.  k 

L,  4  dOZ—»*e#onooo»ooooooo#o#oooe»oo#oooooo##o#*o*i 

.  1. 15 

No.  5 

L  s  do*. . . . 

.  *-95 

Pepper  Pot . 9° 

Printanier . 9° 

Tomato . 9° 

Tomato  Okra . 9° 

Vegetable . 9° 

Vermicelli-T  omato . . . 9° 

No.  xo  cans.  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  “Blue  Label" — 


Bouillon . 

Beef. . 

Julienne . 

Frintanier. ....... 


Tomato . 

Ox  Tail . 


Pea  . . 


Mulligatawny . 


Chicken  Broth ... 
Green  Turtle 


Quarts. 

Pints. 

X  Pints. 

..  3.15 

•■75 

*»S 

..  3  15 

••75 

t«S 

..  J.I5 

•  75 

1.15 

..  J.*5 

•■75 

i*S 

..  J.15 

•  75 

i.»* 

••75 

••■5 

..  J.iS 

•  75 

1. 15 

..  3  «S 

•  75 

1. *5 

..  3  »S 

••75 

I.  *5 

..  J.iS 

••75 

I»S 

•■75 

I.2J 

••75 

i.*5 

••75 

1. 15 

1-75 

1  *5 

•  ■75 

•  «5 

•  •75 

•  *5 

..  J«5 

•  75 

1. 15 

3  5° 

2.  OO 

...  7  >5 

3-75 

s.25 

J  75 

»*S 

lb.,  4  dos... 

. . 

—  •«* 

SARDINES — Imported. 

Boneless  and  peeled,  J4s .  28.00 

“  D.  &G.,^s .  26.50 

44  Ispa,  y2s .  28.00 

44  Gondolier,  l/2s . 100  17.00 

“  Landed,  ^s . 100  8.50 

“  Martel,  i^s .  10010.50 

44  44  y2s . 100  14.00 

#t  Loyal,  ys . 100  9.50 

Argonautes,  ys . . . 100  14.00 

Orion,  smoked,  ys,  key . 100  8.00 

Tomato  sauce.  ys .  15.00 

Truffled,  ys,  key . 100  12.50 

Spiced,  ys . 100  10.00 

Skipper,  ys . 100  11.50 

“  tomato  sauce,  ys . 100  11.50 

Royanette,  oval,  ys . xoo  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  ys,  oil .  11.5° 

44  J4s,  oil .  io-75 

44  ys,  tomato  sauce .  11.50 

“  y2s,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  ys,  oil .  9.20 

Sea  Pearl  Sardines,  ys,  oil .  8.00 


Domestic. 

American  Oil — 

No.  a,  Xs . 100  3.°° 

Vs,  key . roo  3.15 

Irma,  Xs . 100  4°° 

Mustard — 

Irma,  Xs"— . 100  3-®5 

Xs . 100  3- *5 

Xs . .'. .  5°  *  7* 

Continental,  Xs>  key .  48  3  °° 

Irma,  fancy,  Xs . 50  3.80 

Gold  Label,  Xs .  50  4.50 

“  Xs . 100  7  00 

Underwood'*,  Xs .  5°  4  *5 


CANNED  MEATS. 

Corned  Beef. 

Morris  &  Co’s  Supreme  Brand- 

No.  1,  key,  «  do*. . . .  *-75 

Mo.  >,  key,  1  do* . . . .  3  00 

Mo.  6,  key,  1  do*  . . . .  11.00 

iJjio.  *4.  key,  X  do* .  *5  50 

No.  I,  key,  *  do* . .... . — . . . .  1  f| 

No.  a,  key,  1  do* . . . — . - .  3.00 


Chipped  Beef. 

Libby* » — 

Mo.  X>  *  4o« . _ . . . . «...  t  30 

Mo.  I,  *  do* . . . « .  a .  ao 

Mo.  X,  gla**,  •  do* . ... .  *-35 

No.  1,  glass,  *  do*. . — .  o-3*X 

Beechnut — 

Mo.  X,  *Ueed,  jflaaa  Ian.. .  *>7® 
Mo.  1,  diced,  gta**)an_ . — . . —  *.8e 


Potted  Chicken  or  Turkey. 


Libby’* 


No.  X.  4  <••*. . 

No.  X.  *  do*^..... 

1.  &  R.,  Mo.  U,  *  • 


■oooooooooooooe  *0000*000000*0000* 


*  7* 


Boned  Meats. 

Currie*  Brother*,  “Blue  Label,"  In  tin*— 

Chicken,  No.  H . .  J.  5« 

"  No.  . — 6.oo 

Turkey,  No.  X . .  3-50 

“  Mo.  . .  «  00 

Whole  Rolled  Ox  Tongue,  No.  * . . .  i*.j* 

Bonelet*  Whole  Ham,  No.  *X .  8.7s 

*•  •'  No.  *X .  ‘*-50 

All  of  tho  above  packed  a  aoten  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 

are  1  doaoa. 


Deviled  Meats. 

Carrico  Brother*,  "Blue  Label" — 

No.  5  01.  No.  io  ox. 

Ham . . .  *.Jo  *80 

Tongue . . .  *-5»  •  *0 

Chicken . . .  *■  00  3  •  3° 

Turkey .  2.00  j.30 

No.  j  o*.  packed  4  dona,  No.  10  01.  packed  a 
down  In  case. 


CATSUP. 

Per  dot. 

Beefsteak  Catsup,  medium  . .  2  00 

Waldorf,  medium,  xa  ox.,  screw  top,  a  doz...M  .87K 

Campbell's — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles- . 9° 

Snider's — 

PintS,  2  doZ . . . . . .  f  .  XO 

Half-pints,  a  doz- . . .  *  •  3° 

Quarts,  1  aoz., . . . - . . .  3-25 

Gallons,  6  jugs  In  crate . per  jug  .  8e 


KETCHUP. 

Curtice’*  “  Blue  Label"  Tomato  Ketchup—  Per  Car* 

Small,  15  bottles  In  case .  *  75 

Medium,  *5  bottle*  in  caae . . .  4  *5 

Large,  la  bottles  In  case.. .  3  *5 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's—  P«*  Ik 

Premium,  Xs.  **  t0  *5  lb»- . . . 3° 

Premium,  X*,  **  lbs . — •  •  5° 

Caracas,  sweet,  6  lbs . . . 3* 

German,  sweet,  »  lbs . — 

Auto,  sweet,  6  lbs. . 35 

Cocoa,  X-lb.  cans,  is  lbs.  In  box........ . J* 

Cocoa,  X-lb.  tins,  6  lbs . 38 

W.  H.  Baker’s— 

Best  Cocoa,  X'^.  also . per  lb. 

«  J-lb.  •'  .  " 

Premium  Chocolate,  X*>  **  lbs . 

"  X*. 13  lbs . 

Best  Sweet  Chocolate,  i-js,  *  lbs . 

“  "  i-js.  *»  lb*— . 

Herabey’s — 

Milk,  48  5  cent....... . per  box 

Bocoa,  X-lb-  tins,  7  lbs. . 

Van  Houten's — 

Cocoa,  12-lb.  boxes,  i-lb.  tins . -...per  tin 

11  19-lb.  boxes,  ){-lb.  tins......-*.  " 

“  6-lb.  boxes,  -lb.  tins .  “ 

14  square  tins,  48  In  box . . 

H 00 toe  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled, 

Cocoa,  labeled, 

Premium  Chocol 
Premium  Chocolate, 

Bensdorp’s  Royal  Dutch  Cocoa,  i»  lb.  cases — 

Per  can.  Per  do* 

S-oz.  oval  cans . a* 

JJ-lb.  round  cans . . . . . . 

i-lb.  *  . .  *7 


Potted  Meat*. 

Curtice  Brothers,  "Bine  Label”  — 

No.  X  Tin.  No.  X  Tin. 

Ham. . . . .  1.45  *  45 

Tongue  . .  1.45  9-45 

Chicken. .  *95  *95 

Turkey  . . . .  1.95  *95 

No.  X  peeked  4  dos.,  No.  X  packed  *  dos.  in  case. 


•  J* 

ii 

3S 


in  a 

A.  54* . 

A,  f*. . 

>colate,  Xs.. 


.60 


.so 

.is 

-31 

•37 

*3 

.29 


s.to 
3  «» 

«  I4 
Per  lb. 
•JS 


5-lb.  *'  .  •  75 

Benedorp’i  Chocolates,  6-lb.  box—,  14  box- 

in  case — 

MUk,6  to  lb . . . . 

Queen,  4  to  lb . — . . — 

Sweet  Vanilla,  4  to  lb . — ... 

"  8  to  lb . *8 

Milk  Chocolate,  Towers,  5  lb.  boxes. . 5# 

“  ••  X  lb.  boxes,  90  to 

case . 

"  "  6  to  lb . 

Turinos,  s  lb.  boxes. . . . 

Blooker's  Cocoa — 

X-lb.  tint,  a  do*.  In  box . 

X-lb.  tins,  a  do*.  In  box...„ 

x-lb.  tins,  1  do*.  In  box . 

5-lb.  tins,  1  doz/in  case  .... 

10-lb  bags,  1  do*,  in  case.., 

R  unkel's — 

Cocoa,  is,  X  can*.  ®  lbs . .  Ik 


45 

•  4* 

•  si 


•56 

41 

•5» 


. . per  dos.  i.ll 

|5« 
t.50 
•  3* 
•J* 


. per  lb. 


S3 
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Eureka!  Perfection! 

If  there  is  any  one  article  on  the  American  market  which  stands  ABOVE  ALE  COMPARISON 
with  other  devices  for  accomplishing  like  results,  it  is  the  DAYTON=MONEY WEIGHT  SCALE.  It  has 
been  TESTED  by  SCIENTISTS  of  world  renown;  by  FEDERAL  and  MUNICIPAL  OFFICIALS; 
by  MECHANICAL  TESTS  afour  factory;  by  TIME  and  SERVICE,  and  by  the  great  majority  of 
PROGRESSIVE  MERCHANTS.  Their  unanimous  VERDICT  is  PERFECTION. 

MONEYWEIGHT— MONEY-SAVING 

Our  scales  show  AUTOMATICALLY  and  SIMULTANEOUSLY  the  PRICE  PER  POUND, 
WEIGHT  and  VALUE,  clearly  and  distinctly.  No  other  practical  counter  scale  is  so  QUICK- ACTING, 
SENSITIVE  and  ACCURATE.  This  scale  PROTECTS  YOUR  PROFITS.  Its  ACCURACY  is  a 
SAFEGUARD  over  every  transaction  between  customer  and  merchant.  It  STIMULATES  CON¬ 
FIDENCE  and  is  the  emblem  of  a  SQUARE  DEAL.  They  are  equipped  with  our  patented  swivel  base. 


DAYTON  AUTOMATIC  SCALES 


The  facilities  for 


Our  NEW  FACTORY  at  DAYTON,  OHIO  (just  completed),  is  a  monument  to  modern  factory-building, 
supplying  the  demand  for  the  matchless  D A YTON-MONEY WEIGHT  SCALES  were  never  so  favorable  as  now. 

EASY  PAYMENTS— Each  purchaser  has  the  privilege  of  paying  for  his  scale  by  easy  monthly  payments.  If  hepaysinfullin3odays  a  liberal  cash  discount 
is  granted.  An  old-style  or  unsatisfactory  computing  scale  can  be  traded  in  as  part  payment  on  the  purchase  of  a  new  one.  Ask  for  our  exchange  proposition. 

CATALOGUE  FREE:  A  request  for  information  does  not  say  you  want  to  buy.  It  implies  that  if  there  are  any  unnecessary 
leaks  in  your  method  of  handling  your  goods  you  want  to  know  where  they  are  and  how  they  can  be  remedied.  Our  catalogue  will 
give  you  much  valuable  information. 


i&lngtale 

I'-OnV"  Company 

'  KAXUFXC.TURESS 

1  PAVTON- 


The  Computing  Scale  Co. 

Dayton,  Ohio 

Philadelphia  Office,  49  N.  13th  St. 


Moneyweight  Scale  Co. 

35  STATE  STREET,  CHICAGO,  ILLINOIS 


Please  mention  “Grocery  World  and  General  Merchant”  when  writing  for  Catalogue 


RETAIL  MERCHANTS 

Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


D 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 


! 


Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 
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WILBUR’S 
COCOA 

—  Y  FINEST  FLAVOR 

FAIREST  PRICE 

IRAK  fclAC M— 

IOC.  tins,  12  lb.  boxes . per  lb.  .35 

V  lb.  tins,  6-lb.  boxes . . . per  lb.  .33 

)5-lb.  tms,  6-lb.  boxes .  "  .3s 

Premium  Chocolate — 

V  lb.,  12-lb.  boxes...... . — .  per  lb.  .28 

5?  lb.,  1 2-lb.  boxes . “  .2* 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  site. ..per  box  1 .40 
24  cakes,  10  cent  site..  “  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  ia  boxes  In 

case,  544b.  packages . 3s 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54'tt>-  packages . 3s 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  J4-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case,  34- lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 .50 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  j-lb 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  J4-lb. 

tins . .36 

Croft's  Cocoa  and  Chocolate — 

Swis  3  Milk  Cocoa,  34-lb.  jars,  6-  and  12-lb. 

boxes . 40 

Crofi's  Cocoa,  §s,  2  dozen  in  box .  j .  80 

“  “  tfs.filbs.  “  ,3 

"  "  34s,  6  lbs.  «  32 

"  "  5-lb,  6  cans  "  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

“  Premium,  Vs,  ia-lb.  cakes . 31 

"  “  J4s,  "  «•  J„ 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


-2 


Eagle,  4  doz . . . *6.9$ 

Eagle,  2  doz .  *3.15 

Challenge,  4  doz .  4.15 

Magnolia,  4  doz .  *4.60 

Rose,  4  doz .  *4  55 

Dime,  4  doz .  *3-75 

Baby,  1  doz.,  glass .  *2.00 

Red  Cross .  4 . 75 

Peninsular .  4-55 

Star,  4  doz .  4.75 

Silver,  4  doz .  4.75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . /... .  *3.00 

Peerless,  tall  size,  4  doz .  *3.60 

Peerless,  5-cent  size,  4  doz .  *1.80 

Columbian,  family  size .  *3.02 

St.  Charles,  family  size,  4  doz .  3- *5 

St.  Charles,  tall,  4  doz .  3.65 

St.  Charles,  5-cent  size,  4  doz .  1.90 

Silver  Cow,  5-cent  size . 6  doz.  a. 65 

Silver  Cow,  family  size,  4  doz...w .  3.00 

Pet,  tall,  4  doz . per  case  3.60 

Pet,  5-cent  size,  6  doz . . . per  case  s.6o 

Van  Camp's,  6  doz.,  small .  a. 75 

Van  Camp's,  4  doz.,  family . . .  3.15 

Van  Camp's,  4  doz.,  tall .  3.80 


HIRES  CONDENSED 
MILK 


Par  case 

■  4-75 
..  4.50 


Silver.. ..... 

Hires . . 

Queen .  4.50 

Premium . .  4.15 

Blue  Rtbban  _  4.15 

Gold  (Baby)...  3.00 

Gold,  tall  . _ 4.00 

Oold,  family..  3.25 


— 10 — 

CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers . 08  34 

Oyster  “  . 08  34 

Wine  Scroll . 10% 

Cracker  Dust . 08  34 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
isconnt  will  be  made  on  lota  of  5  barrels  and  upwards. 

Bxs. 


Bbls. 

Bxs. 

.08K 

.09 

.08  % 

.09 

.1034 

.11 

.0834 

.0834 

.  S.  Ivins'  Son — 

Assorted  Jumbles . 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Bbls. 

Cookie  Mixed* . 

fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 

Hoqey  Jumbles,  XX . 

.0934 

. **34 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . 

Iced  Vedette  Wafer . 

Lemon  Bar . 

Lunch  Biscuit . 

. 08U 

Lunch-on-thins . 

•  °73 

.08} 


•»9 

.12 


.08 

.12 

.08 

.08 

.10 

.09 

•*3 

.09 

.08 

.09 

.ii 

.08 

.10 

.12 

.08 

.10 


Man-ia-the-Moon . 

Molasses  Cookies . 

Penny  Mixed . . . rm 

Orange  Cookies . 0954 

Oyster,  Dot  or  Square . 0754 

Quaker  City  Mixed . 09)6 

Sal  tines . . 

Soda  Biscuit  XXX . 0734 

Spiced  Wafers . 09  34 

Sugar  Cookies . 09 %  1  j 

Sultana  Fruit .  .12 

Toast  Biscuit . 0834  .09 

Water  Crackers,  Ivins' . 0834  .09 

Package  goods—  Per  dor. 

Animals  . . JO 

Cracker  Meal,  large .  1 .00 

“  6mall . 50 

Fairy  Oysters . 50 

Glneereites .  j .  00 

Gold  Medal  Soda  (small) . — .  .  50 

'•  “  »  (large) .  10, 

Graham  Wafers .  1.00 

Ivinettes. . .50 

Winch -on-thlns .  1 . 00 

MUk  Lunch,, .  1.00 

Our  Ginger  Snaps. . 50 

Pinjt  Tea. .  1.00 

Sugar  Snaps . . . J0 

Saltona  Biscuit...., . i.eo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size.  2  dor.  In  case,  per  doz.  r  .25 
“  “  with  Horse-radish,  p.dz.  i.ij 

Stone  Pots,  large  sire,  1  dor.  in  case  per  dor.  1 .75 
“  with  Horse-radish,  p.dz.  1.71 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  j  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  ij  gallon  kegs...  “ 

“  “  In  10  «  ...  “ 

“  “  In  J  »  ...  '•  .93-. 40 

"  “  in  a  gallon  palls. ..per  pail  .71 

«  "  In  1  “  ...  " 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 93 

“  Sifting  top,  9  doz.  In  case. ...per  doz,  .46 

”  with  Horse-radish,  a  dor.  m  ease, 

per  dor . . . . . —.......  .93 


Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  “  “  “  «  loaf 

Sap  Sage,  2  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  is  in  case,  perlb.,  .3234  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 
Edam  Cheese,  zs  In  case  .....case,  9.00,  single, 

“  In  tin . per  lb. 

“  1 -lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  dor.,  2. 75- 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  dot. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  dor. 

Olmutzer  Hand  Cheese,  100  In  box . 

Edelweiss,  Roma  tour  and  Bier- Kase..  per  doz. 

American  Swiss,  No.  r_ . loaf,  .21  cut, 

“  “  Square  loaves,  No.  1,  about 

25  lbs.  each . .  lb. 

Llmburger  Cheese,  No.  1 . box,  .18  : 

34  box,  18  ;  less . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  •' 

English  Dairy  Cheese .  *• 

Pineapple  (Picnic  sire)  6  in  box . per  box 

“  (Gem  sire),  6  In  box... .  *• 

Royal  Luncheon  Cheese — 

Dinner  sire,  1  dor.  In  case . per  dot. 

Lnnch  sire,  2  "  “  .  “ 

Picnic  size,  s  '•  '*  . .  *• 

Trial  sire .  ** 

MacLaren  Imperial  Cheese, Club  sire. per  dor. 

“  *'  '•  No. 1  ** 

“  Roquefort  “  large  **  “ 

“  '*  11  small  H  11 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d'lslgny,  "  6  "  “ 

Wm.  Tell  brand,  is  In  box . .  " 

Neufcbatel  (Cow  brand),  95  in  box .  ' 

Star  Cream  or  Phlla.,  19  "  •* 

Miniature  Cream  or  Phlla.,  19  In  box_  “ 
Hand  Cheese,  8  aor .  •• 

"  4  "  Tburinger.J.’.“.".‘™  •* 


.  26 

•«7 

.22 

•35 

z 

.96 
J  75 
s.85 

••45 


*•75 
1  95 
4  00 
•*4 

.22 

•  *9 
*9 

•  *9 

.21 

S.oo 

••I 

4  J® 
2.40 
*•35 
s  00 


9.40 
*  95 
*45 
*55 
*55 

1.40 
l.eo 
2.00 
I  .OO 
*•1* 


— II — 

Farmer  Hand  Cheese,  a  dor.  In  box  ...  "  1.45 

Schutzen  Cheese,  12  In  box. . .  *«  i.2j 

American  Mountain  Cheese  (Alpen  Kase),  50 
x-lb,  packages . perlb.  .>8 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  dor. 

'*  8  “  . .  “ 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Roiflt ’s)....pex  lb. 

Imported  Frankfurters . per  dor. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fols  Gras,  small  sire . per  doz. 

American  Holsteiner... by bbl.  .15  less, perlb. 

"  Landjager,  short. . . .  “ 

"  long- . .  •' 

“  Mortadella,  Dry .  ** 

“  Knackwnrst,  15  In  box,  per  box, 

#4-75 . per  dor. 

“  Cervelat  (K),  50  and  too-lb.  boxes, 

.25  less . . . . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .23;  leas . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .1934;  less . 

“  Cervelat,  '1  ip  Top,  50  and  100-lb. 

boxes,  ;  less . 

“  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2734  ;  less . . 

"  Salami  (E),  50  and  100-lb.  boxes, 

.24 ;  less . 

'  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .23;  less . — . 

Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .19;  less..... . . 

Tongue  Sausage . „....per  lb. 

Smoked  Braunscbwdger  Liver  Sau¬ 
sage. . . , . per  lb. 

Lachs  Ham .  “ 

”  Petit  Delicatess  Frankfurters,  plain, 

per  dor. 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  dor. 

“  Lebanon  Beef  Bologna . per  lb. 

'*  Paprika  Speck . . . .  " 

Mettwurst,  half-round— . . . « 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thurtnger  Blutwurvt..... 

“  Pfeffenrurst. . — . 


and 

.48 
4-75 
•■75 
•3® 
.48 
4  00 
•6S 
3.00 
.16 
.26 

.28 

»•  4® 

.56 

•»4 

.20 


■  a%% 

•  *5 

•  »4 

.20 

.18 


•*5 

.18 


1. 00 
i.eo 

:\l 

.16 

.18 


Pickled  Meats. 

Per  dos. 

Lamb  Tongues  (Derby  Brand),  pint  glass  )ars.  4.73 
“  ‘‘  quart  ^lass  jars,  j.75 

xo-oz.  jara .  a.  50 

Calvea'  Head,  in  round  tins.M . per  doz.  1.65 

Pickled  Meats,  In  glass .  “  i.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  i.oe 

“  “  pints . . . 

"  “  quarts . . . 

Lamb  Tongues,  In  glass . . . .  1.60 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails 

Mixed,  "Y.  M.,”  %  bbl. .  .*3-75' 

Milken,  "Y.M.,'/kbbL . yi-.ij 

Mixed,  standard,  bbf. . 

“  %  bbl . 

Milken,  standard,  bbl . . .  . 

"  hi  bbl 

. . ..MM 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  %  bbl .  S.ee 

Milkers,  «  bbl . 

“  "  54  bbL .  8  oo 

Marlnirte  Herring,  imported,  about  40  In  pall.  1.S5 

Roll  Herring,  imported,  about  95  In  pail .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  15 

Matjes  Herring - — . . . per  pall 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . . 

«  “  quart.. . — —  -35 

■  quart . . . . .  .55 

“  4  quart . . . . —  1.1. 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

“  s  quart  tin . 60 

“  quart  tin . 50 

Bismark  Haring,  4  quart  tin .  1 . 10 

2  quart  tin . 60 

“  quart  tin . 50 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oral  tins, 

per  dot.  a.  fo 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

“  5-lb.  palls . per  pail 

“  10-lb.  palls .  " 

Cut  Spiced  Sardines,  i»-lb.  pall . .  " 

"  "  J-gul-  keg . —.per  keg 

Russian  Sardines,  In  glass  Jars _ per  dor. 


•75 
•  55 
1.05 
•75 
*•75 
9.95 


Norway  Anchovies. 


Original  package . 

Repacked  In  5-lb.  palls. . 

“  10-lb.  palls . . 

“  5-ffxl-  kegs . 

'•  U  R),  flat  tins  .... 

“  34-lb.  tall  tins  .... 

«  i4b.  tall  tins . 


...per  34  bbl. 
. . per  pall 

II 

. P«*  keg 

. per  dos. 


•:C 

I. so 
*•75 
•95 

*.50 

s.eo 
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8 . 

keg . 

keg . 

keg . 

. . . 

Salt  Sardelien. 

Original  packages,  190a . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  q .75 

6.00 


pint  jars . . . 

large  tins., 

.mall  tins., 


. per  dor. 


3.60 

■  .40 


Russian  Caviar. 


i4b.  tins....... 

S-lb.  tins.—.., 

-lb.  tins . - 

34-ib.  tins.— 


Per  dor. 
,.  20.50 
,.  10.50 
..  5.50 
300 


German  Dill  Pickles — Regular  Size. 

60 -gal.  casks,  about  2000 . ...per  cask 

50-gal.  bbls.,  about  1200  . . . . per  bbl.  9.00 

15-gal.  keg,  about  500 . . per  100 

10-gal.  keg,  about  300 — ...  *•  s.oo 

5-gal.  keg,  about  ijo— - — _ " 

io4b.  pall,  about  jo _ _ _ per  pall 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . . . . . per  cask 

48-gal.  bbls . . . per  bbl.  6. 50 

10-gal.  kegs . . . — . per  keg  2.90 

5-gal.  kegs - - — . .  **  s.ro- 

10-Ib.  palls... - - - - - per  pall  .(5 

Imported  Lebkuchen. 

Dampfnusse  ( Pfeffemusse)..— . —...per  lb. 

Spittbugdn- . . ,,,  “ 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  In  p kg. ..per  bundle 
Basler  Lebkuchen, No.  1,  6  “  —  “ 

“  No.  a,  (  •*  -  “ 

**  No.  j,  6  ••  -  « 

Amandines,  9-lb.  tins. . — .  . . per  Un 

dnr - - — — “ 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  |-gal.  keg .  9.50 

**  “  10- gal.  keg 4.5a 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 
....per  lb. 


•*»34 

.08 

*4 


Green  Kern . 

Potato  Flour .  " 

German  Dried  Pears— . 

Dried  Mushrooms . . . —  “  .60-1.00 

Juniper  Berries . . .  “  .08 

St.  John’s  Bread— . . . — .  '•  .oj 

Bay  Leaves . . , ......... ............  ”  .e6—  .08 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 11}^ 

Half  barrels,  about  180  lbs . 11% 

Tubs,  about  65  lbs . 11% 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 
“  "  new,  ist*s,  eo4b.  bxs.... 

Picnic.  44x11  cream,  new.  fancy,  co-ib.  boxes _ 

Swiss,  domestic,  new,  100  lbs . . . . . 


.16 

•*5 

•»7 

•»3 


EGGS. 

Per  d*t 

Nearby,  candled  and  selected,  jo-doi.  crates..  .34 
Western .  ,aj 

Refrigerator . 

Milhen  Farm._ . . . . . . . #7 


FANCY  GROCERIES. 

. per  lb. 


Almond  Staple  Paste,  5-lb.  1 

Anchovies,  la  oil,  %  bottles— . 

“  “  Q  bottles- . . . 

Bouillon,  Burnham,  pints,  ■  dos . 

“  “  k  plots,  ■  dos. . — 

Capers,  Nonpareil,  34-gal.  kegs— . 

“  quart,  glass  — . per  dos. 

"  bottled,  H  else....  " 

“  **  34  sire., ..  *• 

"  **  34  lire ....  ” 

Canton  Ginger,  large  pots,  6-jar  cases.per  case 
medium,  it-jar  cases..  “ 

"  small,  s4-jar  cases .  ** 

Cherries  In  Maraschino,  glass,  1  des.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  des— ...des. 
“  "  j  lb.,  a  des—...  '• 

Carrie  Powder,  pints . per  dos. 

“  4  01. .  *' 

•*  c  o*. . .  " 


.•8 

4-jo 

1*1 

3- 75 

s.eo 

8.25 
••4» 
2.00 
I.se 
4  «l 
|.ee 

4- 71 
7  ®° 


IP 
•••» 
•  H 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


-  ‘'UuwwwW'*'* 

P^shburn-crosbY: 


Vfa  Walter  M.  Lowney  Company 

BOSTON,  MASS. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Troemner’s  No.  151  B,  “AGATE”  Bearing1  Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 

OVERWEIGHT. 


Standards  of  Excellence 
Used  by  All  Leading  Grocers 

Tioemners 

Hew  Eieciiic 

Coffee  Ills 

The  ONLY  successful  machine 
of  the  kind  on  the  market.  PUL¬ 
VERIZING  and  GRANULAT¬ 
ING  coffee  as  it  should  be  done. 


Mod  Op  tin  Profit  on  LOWHET’5  COCOA 

vertlslng  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  lOWNET’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


WASHBURN-CROSBY’S 

Gold 
Medal 

Flour 

■ . — — —  ■  ■lbw" 

Now  Sold  by  Philadelphia  Jobbers 

IN 

POUND 
SACKS 

I  Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


Troemner’s  No.  44,  “BALL”  SCALE 


FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  AND  BINS 


Don’t  be  talked  into  something  “just  as  good;”  there  is  NOTHING  like 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 


INo.  OH  ARCH  STREET  -  =  PHILADELPHIA,  PA. 


J.  A.  FLESCH  6  SON,  1 15  Adams  Street  -  CHICAGO,  ILL. 

GENERAL,  AQENTS  FOR  UNITED  STATES 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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French  Peas,  extra  fins . par  case  16.00 

<*  fins .  “  »4-°° 

«  Moyen’s .  "  »*  °° 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13.50 
Huntley  &  Palmer’s  Petit  Eeurre  Bis  colt.. ..lb  .28 

•*  Dinner  Biscuit . "  .38 

“  Breakra-t  Biscuit . "  .36 

Packed  7  lbs.  and  j  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.25 

••  •*  K  pints .  "  -So 

Salt,  stone  jars,  a  dor . ••••••  J  ■  75 

Extract  of  Beef,  Morris’,  4  oz . per  dos.  6.  jo 

••  “  a  os .  “  3  SS 

**  Anker’s,  120  vials .  4  ■ 00 

•<  “  401 . per  dos.  4.00 

“  ••  80s .  "  7.25 

«  “  16  os .  "  13-50 

Theodore  Marquet  Mushrooms — 

First  choice .  94.00 

Choice,  100  tins . per  case  ao.oo 

Extra,  too  tins .  "  »7°o 

Hotel,  too  tlns.„ . ...  17  00 

Truffles,  A . PO-*1®  *S 

"  54 .  •*> 

'*  W . "  -95 

“  % .  “  l.*S 

Shrimps,  pickled,  small  slse. .  1.15 

**  Dunbar's,  a  doz. « . ..per  dos.  a. 95 

Figs  In  Cordial,  Dunbar’s,  1  dos .  “  4.75 

“  Bishop’s,  1  dos .  “  0.50 

Crystallised  Ginger,  i-lb.  tins .  “  4.00 

“  )6-lb.  tins .  “  ».9g 

Lime  Juice,  Rose’s .  "  3-®° 

Victor  Rose  Water .  "  9.95 

"  Poach  Water. .  "  9.93 

Pitted  Olives .  **  5»5 

Armour's  Solid  Extract  of  Beef —  Per  dos. 

Site  s  jars,  s  dosen  In  case .  4-45 

“  4  “  I  “  8.20 

“  8  •*  s  “  . .~. .  13-90 

"  16  •'  %  "  *9-71 

Armour’s  Fluid  Beef  Extract— 

Sise  4  bottles,  1  dosen  In  case.—...— . .  4. 45 

“  8  "  1  "  . . — .  8.90 

••  16  "  H  "  . ....  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dosen  small  boxes,  19  tablets  each .  9.9} 

1  “  medium  ”  36  ”  . .  6.00 

1  "  large  “  79  “  . .  ao.oo 

Armour’s  French  Bouillon— 

Slse  4  bottles,  1  dosen  In  case— . . .  4  00 

”  10  ”  a  ”  ....................  94.00 

Armour’s  Asparox — 

Sise  4  bottles,  1  dosen  In  case— ....— .  9.50 

**  at  “  1  “  — . —  7-90 

j  "  . — - .per  bottle  3.30 

"  2  fancy  jugs . — - per  jug  1.50 

Armour  Tomato  Bouillon — 

Site  4  bottles,  1  dosen  In  case— . — . —  9.  je 

“  is  “  1  "  — . —  7  »o 

*'  j  "  . .  . . per  bottle  3.30 

“  s  fancy  Jugs _ _ _ per  jug  1.50 


FLOUR. 

King  Midas . 

Gold  Medal . . . . 

Melbourne . 

On  Top . . . . . 

Ceresota. . ~ 

Pillsbury’s  Best . 

Taylor’s  Fancy . 

Semper  Idem . - . . . 

Pride  of  the  West . ~ . . . «... . . 

Sunbeam . . 

Quaker  City . . . 

Purina  Whole  Wheat,  g°-lb.  sacks . . . — - 

“  “  8-i6s . 

Purina  Whole  Wheat  Flour — 

32-63,  per  barrel . . . . 

I6-I33,  “  . . - . . . . 

8-3  4s,  "  ......  . . 

4-488,  -  . . 

Half  barrels,  ^-barrel  price  plus  xo  cents. 
Purina  Graham  Flour — 

32-6S,  per  barrel . 

X  6-123,  “  . . . 

8-*  4s#  " 

4-4»8,  ••  . 

Mother’s  Old-fashioned  Graham  Flour,  20  5- 
lb.  packages . 


Self-Raising  Flour. 

Franklin,  30  packages.. ...... . 

Hecker’s  Superlative,  39  packages . . 


Per  bbl. 
6.95 

6.65 

6.40 

6.75 

6.50 

6.50 

6.95 

6.00 

5.92 

5.65 

6-35 
6.  30 

6.75 

7.00 

6-75 

6.65 
6.55 


7.20 
6.95 
6  83 
6-75 

3.00 


3-75 

J« 


Pancake  Flour. 

Aunt  Jemima,  36  packages . . .  3.00 

Old  Homestead,  Flapjack,  32  packages .  9.67 

Buckwheat  Flour. 

Hecker’s,  36  packages . . .  9.88 

“  32  packages . ., . . .  4.16 

Fancy,  100-lb.  sacks  . . per  too  lbs.  3.85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  ioo  lbs .  1.90 

M  white,  100  lbs .  2.10 

**  table,  yellow,  100  lbs .  x.75 

“  white,  100  lbs .  i-95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages .  x  .80 

“  yellow,  24  packages .  1.80 

Farina — 

Hecker's,  24  is . per  case  1.56 

Hecker's  < 'rerun  (silver  spoon)  36  cartons  ...  4.50 
Schumacker’s  Farina . .  1.40 


>•»•••••»••••*•»*< 


2.40 

2.60 

a*  35 

Per  lb. 

.03 

■  °3% 


45 
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Begs —  Per  bushel. 

California  Lima,  about  Bo  lbs . per  lb.  .05)6 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  Pea,  bags  160  lbs . .  9.65 

Red  Kidneys- .  3-20 

Peas — 

Green  — . 

Scotch . 

Split,  yellow . 

“  green . . 

Lentils — 

000000, 110-lb.  bags . . . — . . 

Less  quantity . ..... 

Shaker  Corn — 

Fancy,  barrels . . . - . . . — 

Less  quantity . - . — . — . 

Hominy — 

Lea's  Breakfast,  10  packages.— . per  case 

“  Pearl,  100  lbs . per  bag 

8chumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags .  1  95 

“  Grits,  100- lb.  bags . .  1.95 

Mother’s,  Grits,  36  packages .  2.35 

"  Pearl,  coarse,  36  packages .  2.35 

Barley — 

OO . - . ...... 

No.  3,  100  lb.  bags . . .  2.65 

Noodles —  Per  case. 

Smith’s,  30  10-c .  packages- . — .  2 . 00 

“  assorted,  3  ana  10-c .  2 .  co 

Golden  Egg,  5  and  10-c .  1.80 

“  5-c . — .  1.80 

“  10-c.. . — .  t.  80 

Oatmeal — 

B,  200  lbs . . . - . per  bbl. 

B,  less  than  bbl  . per  lb. 

Mother’s,  steel  cut,  94  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother's  Crushed  Oats,  18  packages- .  1 . 47)6 

"  "  90  packages,  large-  3.90 

Quaker  Oats,  185 . . .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.25 

Rolled  Oats — 

Avena,  180  lbs . —..per  bbl. 

“  90  lbs . - . . . per  keg 

“  90  lbs . per  sack 

Standard,  180-lb.  bbls . — 

“  go-lb  bags,  fresh— . -  2.65 

Mother’s,  compressed,  18  tins . 1.12)6 

Sago — 

Colburn’s,  36  i-s . 06)6 

Fine . — . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . 07% 

Colburn’s  Hasty,  36  packages . 06)4 

Minute,  )6  gross. . per  box  2.75 

Flake,  about  125  lbs. . - . per  lb.  .o«J6 

Pearl,  150  ibi . . .  '*  -03)4 

M  less  quantity— _ _ _  “  .04)6 


6.15 

•C4 


4.90 

*•‘7)4 
2  30 
5-io 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  2s  . . per  case  4.50 

Eg:g-0-See ,36  packages . .. .  2.50 

“  Corn  Flaxes,  36  packages .  2.50 

Mapl  Flake,  36  packages .  *4.05 

5-case  lots .  3.85 

Postum  Cereal — 

1  doz.  io-oz.  and  %  doz.  so-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages . . .  2.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages . . .  2.70 

3  doz.  i-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size . . .  2.80 

Shredded  Whole  Wheat,  36  packages.  M .  3.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

* ‘  Wheat  Hearts,  18  packages .  x  .90 

Cream  Wheat,  36  packages . 4.50 

Wheatlet,  30  Dackages . . . 3 . 75 

Wheatena,  30  package*-  . 4.50 

Grape  Nuts,  24  packages . . . .  2 . 70 

Triscirit,  30  packages .  2 . 50 

VHos,  36  2-lb.  packages .  4.25 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 
Quaker  Oats  Co.,  The —  Per  case. 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

44  round,  36s .  4 .25 

**  family,  reg.  asst.,  2ds .  4.00 

“  “  no  china,  20s .  3.30 

“  tins,  36s .  4.25 

44  family,  tins,  no  china,  15s...  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s .  1.  45 

Quaker  Oatmeal,  24s .  2.75 

Victor  Toy  Oats,  18s .  1  40 

Banner  and  Saxon  Oats,  reg.  asst.,  20s .  4.03 

44  44  bowls  20s .  3 «95 

Old  Fash  Scotch  brand  Oat  Meal,  24s  ....  2  60 

Corn  Goods — 

Quaker  CorniT.eal,  yellow  or  white,  24s....  1.85 

tf  family,  yellow,  10s .  1.95 

“  .  0  “  20s .  3.80 

Schumacher  Hominy,  pearl  or  gran. ,  24s..  1 ,45 

“  “  10s..  1.45 

Wheat  Goods — 

Quaker  Cracked  Wheat,  24s .  a  50 

Pettijohn’s  Breakfast  Food,  18s .  1.97*^ 

Quaker  F.  S.  Farina,  24s .  1  40 

Silver  Farina,  spoon  in  package,  24; .  2.80 

Parched  Farinose,  24* .  2.70 

Saxon  Wheat  Food,  24s .  3.00 

Flaked  and  Puffed  Goods — 

Quaker  Corn  Flakes,  3cs . .  2  75 

“  “  family,  reg  asst.,  20s  3.10 

“  “  **  no  china,  20s  2.40 

Puffed  Rice,  36s .  4.25 

Puffed  Wheat,  36s . .  2 .85 

Sundries — 

Quaker  Break 'ast  Biscuit,  24s .  1.85 

Apetizo.  24s .  3.00 

Quaker  Whole  Wheat  Flour,  10s .  1.95 

Schumacher  XXX  Graham,  10  is-20  5s...  2.7; 

Scotch  Brand  Pearl  Barley,  24s .  x  40 


—is— 

GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Crystal .  x.22 

44  Acidulated. . .  x.22 

Cox’s,  large .  1.65 

44  small . 97% 

Plymouth  Rock,  pink  or  white . 1.25 

Nelson’s. . . 1.50 

Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors.  2  doz . 90 

Jell-O  Ice  Cream  Powder,  2  doz .  x  .00 

Jellycon,  assorted  flavors.  2  doz . .90 

Chaimer’s . 95 

Mothers’,  small,  x  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 05 

Tryphosa . >95 

Gelatine,  McKinley’s . 05 

Wetmore’s,  double  refined,  36  xo-c.  packages,  .80 

Puddlne,  assorted,  2  doz . per  case  x .  70 

Minute  Gelatine,  plain . per  gross  X2.75 

Minute  Gelatine,  plain . . . per  doz.  1. 10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Per  lb. 

Long,  25  is . 0954 

Shoit,  25  is . 09^4 

Cubes  or  Elbows,  24  is  . 09^ 

Spaghetti,  25  is . 09 *4 

Vermicelli,  25  is . °9l/i 

Alphabet,  25  is . „ . 09  ft 


Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07 X 

Vermicelli,  25  is . °7K 

Woodcock,  long,  74  pkg . 10}$ 


Choice  Grades. 

Macaroni,  short,  25  is . 07 

"  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  In  case- . per  dos.  .90 

Tins,  Keyed  (Jewel),  s  dot.  in  case.  “  .90 

Large  cartons  or  tins,  s  dos.  in  case,  11 


Dime  Tumblers,  s  dos.  la  case- . 

Bulk,  i$  lba.._— 


..per  lb. 


.90 

•«S 


Thredded  Fish. 

Thistle,  94  packages . - . 65 

Swansdown,  9  dot . — . . per  do«. 

Osprey,  9  doz . “ 


New  Mackerel. 

Count 

New. 


Summer 


Ex. Shore,  No.  1... 


New  Large  Shore. .-110-130 

Large,  No.  9 . 910-990 

Cape  Shore. . —.190-140 

Holland . 400-450 


(about) 
to  bbl. 

200  lb. 

100  lb.  50  lb. 

10  lb. 

..x  70- 190 

15.00 

18. 10 

9**5 

2.03 

..230-260 

25.00 

13.10 

6.65 

»  5° 

.390-360 

. 490-460 

21.00 

XX. xo 

5-75 

1.30 

.100-1X0 

3500 

18.10 

9  *5 

2.00 

.130-150 

28.00 

14. 60 

7-50 

1.65 

x  30-1 50 

26.00 

13. 10 

6.65 

1.50 

.130-150 

24.OO 

12. 60 

6.50 

1.40 

.3C0.350 

16.50 

8.85 

4.58 

x.xo 

..350-400 

16.00 

8.60 

450 

1.05 

.400-450 

l6  OO 

8.60 

4  5° 

1.05 

-475-5*5 
M  60-180 

15  .CO 

8. 10 

4*25 

1. 00 

Lab. Split,  I45.  No.  1., 
Lab.  Split,  Lg.  No.  9.- 
Shore,  Round,  Large- 
Shore,  Round,  Med  ... 

Ocean  Fish. . - . 

Shad,  No.  i.  Mess . 

Shad,  No.  t,  Mess _ 

Haddock.  Pickled _ 

Red  Salmon . 


Herring. 

200  lb.  100  lb  50  lb.  xo  lb.  8  lb. 


7.00 

4.10 

5.00 

3.10 

11.00 

6.10  3.95 

•75 

— 16 — 

Dressed  Boneless  Fish. 

Favorite.  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . . . . . 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs. . 12 

Dressed  Fish  Bricks. 

Gilt  Edge,  9-lb.  bricks.  40  lbs— . 06)6 

Snow  White  i-lb  bricks,  90  lbs . - . 07 

Favorite  Cod,  9-lb.  bricks,  40  lbs- . . . o^% 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size,  1  and  9  dos.  In  case .  1.50 

“  small  size,  9  doz.  in  case . . . .  .90 

Small  Tumblers,  9  doz.  in  case . . . 90 

Large  Jars,  sealed,  s  dm.  in  can . .  1.5# 


Loose  Codfish. 


Extra  Large  Georges  Cod. . 

Large  Bank . 

Medium  Bank. . . . 

PollOCk.. . . . . 

Xb  original  cases,  450  lbs.,  %  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Hening- . per  box 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish— .  “ 

Cromarty  Bloaters,  jo*_ . per  box 

“  “  zoos . . .  “ 


.08 

•07  % 

•  06)6 


.  16 

.9? 


FRESH  FISH. 

Per 

Halibut . 

Salmon,  fresh . 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Smelts. . 

White  Cat  Fish . 

Red  Catfish . 

Fresh  Herring . a  piece  - 

Snappers . 

Eels . . . . 

Green  Sea  Bass . . . 

White  Perch . 

Spotted  Trout . 

Shad,  Buck . each 

Shad  Roe . each 

Rock  Fish . 1 2  - 

Black  Bass . 

Ctoakers . — 

Lobsters . 

Large  Fresh  Mackerel . each 

Weak  Fish .  - 

Medium  Trout . 

Medium  Gutted  Trout .  - 

Round  Gutted  Trout . 

Porgies  . 

Butter  Fish . 

Blue  Pike .  - 

Steak  Fisk  %  cent  per  lb.  additional 


lb. 

.12 

•3° 
1  x 
.  c6 
.07 
.’5 
.09 

•  *3 
.  10 
.02 
.xi 
.  X  I 

•07 

.15 

.35 

•75 
.2  t 
•*5 
.06 

•35 
.  10 
•C'7 
•c  7 
•05 

.06 

.06 


Cove,  Primes . 

OYSTERS. 

-10.00 

Cove,  Culls . . 

-  6.00 

Blue  Points . 

« 

-  5  00 

Blue  Points . 

-  6.50 

Absecon,  Primes., 

. per  M. 

-  9.00 

Absecon,  Culls . 

t* 

-  4  - 50 

Rockawayi . 

-  5-50 

CLAMS. 

Clams . per  M.  8.00 

Necks..... .  “  6.00 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  x  pks .  *.*5 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05^ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . t . 06# 

5  or  xo-box  lots . o 

Standard  Brands.  28-lb.  boxes . 06 % 
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Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  'Brand  Canned 
Meats  are  1910  pack.  Attract 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


Hia 


“Hello,  George”! 

“Why— blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  gold 
mine  or  robbed  a  bank.  What  in  the 
world  are  you  doing  anyhow? 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker — $25  a 
week  and  expenses.  Just  had  a  three 
months’  trip  and  dropped  into  town  to 
see  the  folks  and— say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


Write  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 

Fancy,  36  is . 

Blue  Pennant,  36  is . 

Parrot,  36  is . . 

Souvenir,  36  is . 

Glen  Rosa,  36  is . 

Blue  Ribbon,  36  is . 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 

Not-A-Seed,  36  is . 


•°7# 

.0754 
•°5# 
■06  # 

■°7# 

■ 06 % 


• 07 # 


L»rnhn,  50  is . 

•00  n 

.06# 

•05# 

Loose  Muscatels,  3  crown, 

50-lb.  boxes . 

Sultanas,  50-lb.  boxes . 

•°4# 

Thompson’s,  50-lb.  boxes. 

. 

•05 

Prunes — 

25  lb. 

50  lb. 

Fancy  Santa  Clara,  20-30.. 

. 14 

30-40- 

. 09# 

.09 

"  -  40-50.. 

. 08# 

•08# 

**  **  50-60.. 

•07# 

•*  “  60-70.. 

. 06# 

.06 

Ruby,  30-40 . 

“  40  50 . 

. 0  9# 

. 09# 

**  50-60 . 

. 08# 

Oregon,  40-50 . 

. 07# 

“  50-60 . 

Silver . 

Currants — 

Fancy,  recleaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 

Fancy,  recleaned,  30  lbs.  loose . 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  la  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  13  lbs . per  lb. 

5  or  10  box  lots.. .  ** 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  choice  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  Royals,  new,  35  lb.  boxes . 

5  or  10  box  lots . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 
Cherries — 

Extra  fancy  California,  pitted,  25  lb.  boxes.. 

Pennsylvania,  pitted,  35  lb.  boxes . 

Nectarines — 

Fancy,  white,  25  lbs . 

5  or  10-box  lots . 

Peaches — 

Fancy  Muir,  25  lbs .  . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 

Extra  choice  Yellow,  50  lbs . 

Whole,  50  lbs . 

Fancy,  pared,  25  lbs . 


.081/ 

•°7# 

.08 

•  >3# 

.12% 
Per  lb. 
.12# 
Per  lb. 
.11% 
■05 

.O6 

•77  # 

.«•# 

-12# 
.  12 

Per  lb. 

•  15# 
•»5# 

•  H 
•13# 
•13# 
.12# 
.12# 
.12# 

Per  lb. 
.21 
•»9 

Per  lb. 
.09# 

•°9# 
Per  lb. 

•°9# 

.09 

.07# 

.06 

•°7# 

•05# 

.18# 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel... 

“  9 


a  in  crate  . 

1  in  crate . 

2  in  crate . 

3  “  . 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size 
Jamaica,  extra  fancy,  100  size  ... 

Florida  Oranges — 

Fancy  Brights,  126-150 .  3 

'*  176-200 .  3 

“  216-250 . . 

**  288-300 . ! .  3 

Golden  Russetts,  126-150 .  3 

“  176-200 .  3 

"  216-250 .  3 

“  288-300 . .  3 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . 

“  54-64-80  . 

Russetts,  36-46-96 . 

”  54-64-80 . 

Messina  Lemons — 

Extra  fancy,  300  size .  3 

**  360  size .  3 

Choice,  300  size . 

**  360  size . 

California  Lemons — 

Extra  fancy,  300  size . 

u  360  size . 

Choice,  300  size . 

**  360  size .  3 

Pineapples — 

Fancy,  18-24 . . 

Fancy,  30  size . 

Fancy,  36-42  size  . 

California  Oranges — 

Extra  fancy  Navels,  96-112 . . 

Extra  fancy  Navels,  126-150 .  3.00 

Extra  fancy  Navels,  176-216 .  3.50 

Extra  fancy  Navels,  250,288-324 . 


2.00 
1.65 
i-4> 
1.25 
1 .  so 
1 . 20 
.90 
•5°. 


Per  sack 

•  3-75 

•  3  25 

3.00 

-3.23 

3.50 

-3-75 

3  23 

“3-50 

3.00 

-3.25 

3-00 

-i-25 

3.50 

-3-75 

3  25 

-3  SO 

3-*S 

-3 -50 

-4.00 

-4-50 

-3-50 

4.25 

-4- 5° 

Per  box 

25 


-3*75 
-4.00 
3-25 
3- *5 
Per  box 

3- 75 
3-75 
-325 
“3-50 

~3*  *5 
-3-25 
-3.02 

2.50 

-3*50 

“3-75 

-3-5° 


HORSERADISH. 

Tumblers,  10-*.  sirs.  a  doc . . . per  dec. 

Tombleee,  j-c,  tic.  .  doc .  •* 

za-a.,  Lord',  Prayer,  .  dec.  - 
Tumblers,  tat  eat  ghat,  io-e.,  •  dec  *• 


■»S 

•45 

•»5 

*5 
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INK. 

Arnold’s,  black,  32 . . . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  do z . 25 

Royal,  black,  3doz . . . 25 

Superior,  black,  3  dozy . . . 23 

Stafford,  Commercial,  3a . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  dot. 

Lamp  Chimneys—  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  4.20  4.50  5.10 

Acme,  Victor  Top . j.6o  4.20  4.80 

Pure  Flint,  Lustre  Top .  a. 70  3-30  3.90 

Crystal,  Crimp  Top .  a.xo  a.  70  3.30 

No.  o.  Tubular  Lantern  Globes . doz.  a. 75 

Cold  Blast . 5  doz.  3.75 

No.  x.  No.  a. 

Jumbo  Chimneys,  plain . per  dos.  .75  •»* 

dec.,  107..  “  .90  1. 00 

No.  o.  No.  1.  No.  a. 

Banner  Burners- . 45  .35  .71 

No  charge  for  packages. 

Oil  Cans —  Per  doz. 

i-gal.,  glass .  s.sj 

1 -gal. ,  galvanized,  PearL .  1 . 90 

S-gal.,  Lennox,  spout . . .  5 . 50 

S-gal.,  “  spigot. .  6.50 

5-gal.,  Colombia . 7.00 

5-gal.,  Banner. . .  8.00 

5-gal.,  Climax,  pump .  so. 00 

5-gal.,  Home  Rule,  pump . .  is. 00 

Lanterns — 

No.  o,  Standard . «...  4.50 

No.  o  Dash . . . . .  6 . 50 

Cold  8lut . .  8.00 


LIME. 

Chloride,  Acme,  sifting,  aj-lb.  boxes,  t  lb .  i .  50 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doz .  3.75 

Babbitt's  Lye,  4  doz .  3.95 

Lewis' Lye .  3.95 

Red  Seal,  s  doz . . . „ .  1.90 

4  doz . . . ... . . . . .  4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3 . 75 

Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 
“  “  “  2^  gr.  cs.,  8  cs.lots  2.35 

u  *\  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  "  "  “  3  gr.es., 7  cs.lots  2.55 

"  “  “  “  5  ’*  4  “  425 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots 2.50 

Parlor  Brands— 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  2  %  gr.es., 8 cs.lots.  2.40 
“  “  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  tl  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia.8si/.§,5  gr.es., 4  cs.lots  3.50 
**  “  Dia.5size,i44txs., 4  cs.lots  3.75 

Chips,  Dia.  a  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
“  “  “  100/3  bx.  pkgs.,  5  cs.  lots.  3.30 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

“  **  “  3  gr.  cs.,  7  cs.  lots .  2.70 

„  .  Tv  .5  4  .  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

“  5  “  450 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size,io  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

v  6  ••  5  “  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

“  “  “  "  10  “  a“..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case .  25.00 

**  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atmer*  &  Son — 

Extra  Family,  Seedleta—  Per  case. 

No.  5,  i  jlHjU  4*5^ 

No.  3,  6  glass  lan . . . - .  3.10 

No.  18,  37  and  68,  wooden  pafla..... per  lb.  ,ij 
Barrels,  halve*,  quartern  and  kJta...  "  .  itVi 

Family,  Seedless—  Per  bo*. 

No.  5,  6  wooden  palls . . „ .  «.6j 

No.  to,  6  wooden  palls . . .  i.5e 

Celebrated,  Seedless — 

Bbls.,  #s  and  Ws_ . per  lb.  .08# 

Wooden  palls,  18,  37  and  68  Iba .  “  ,eoU 

Wooden  kltl,  No*.  10-35 .  "  00 

Wooden  kits.  Not.  10-35 .  "  08 

Keystone—  Per  lb. 

Bble..  #s  and  #t . ..........  .07# 

Wooden  palla,  «8,  37  and  88  lbs_ . 08}^ 

Condensed  cartons,  3  dot.  to  case....^ro*s  11. so 
Condensed  cartons,  6#  dos.  to  case. .grots  11.00 

Barrels,  #8,  Us . per  lb.  .10 

Wooden  kits.  Not.  *0-35 .  “  .08 

Wooden  kits,  Noe,  *5-40 .  "  .10# 


—19— 

Schlmmel’s — 

Bble.,  %  bble.  and  30-lb.  klls. . 07# 

18  and  37-lb.  kanakins . . . 07# 

to-lb.  kanaklne,  6  to  crate . per  dos.  10. 30 

S-lb.  "  6  to  crate .  5.75 

S-lb.  glass  Jars,  6  to  crate .  "  6.15 

ill’s,  30-lD 


Campbei 


.... ..y.^.11  o ,  w-i.,  pails .  ,O0 

Mrs.  Wells1,  bbls..  #  bbls.  and  30-lb.  kits . 06 

New  Year,  obis.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  #  bbls.  and  30-lb.  kits . 04# 

National,  bbls.,  #  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls..  14  bbls.  and  30-lb.  pails . os# 

Brick’s  Nonpareil  Brand —  Per  lb 

Bbls.  440  lbs.,  #  bbls.  250  lbs.  #  bbls.  125 

lbs  ,  J4  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  asfollows  :  70  lbs. ,60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  #  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07# 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  U  gr .  2.90 

12  “  “  “  #  “ .  5-75 


.08 


OILS. 


Stove  Gasoline. . 

Headlight,  150  teat......... 


Per  gal, 
•  -IS# 
.  .xx 


Per  doz. 


35 

2.65 

5-65 

i-45 

285 

6.15 

i-75 

3-35 

7.00 

8.00 

3-85 

8.00 

2.40 

4.20 

10.25 

2.70 

5-i5 

11.60 

OLIVES. 

Extra  Queen —  _ _ 

Imported,  No.  to,  2  doz . . 2.yo 

”  “  ]9,  1  "  .  4-5° 

'  32,  t  "  .  6.80 

”  16,  2  “  .  2.40 

It  t€  Q  _  e<  1 

o ,  3  90 

Cyldr.,  imported.  No.  10,  2  doz . .  1.45 

Fancy,  No.  16,  1  doz .  2.30 

“  14,  2  "  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . ; . go 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  10,  “  2  “  .  1.40 

Olives  in  bulk —  igal.  pails.  2gal.  pails.  5  gal .  kt:gs 

xx  ::::::::::::::::: 

XXX .  1.75 

XXXX . 

XXXXX . 

Mammoth .  2., 

Kegs,  large,  1  gallon . . 7....T, .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8-34  gal.  cans,  case .  12.00 

“  “  **  glass,  small.  2  doz. case 

"  «  med.,  « 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson’s  Cooking, 30 — No.  2 . Per  case  7.00 

American  Oil. 

Per  doz. 

Stohrer’i,  No.  8,  i  doz . ss 

“  No.  16,  *  doz . go 

“  No.  32,  z  doz. .  j. 85 

Keystone,  bottles,  0  doe . . go 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jan,  pints. . per  doz.  4.75 

"  “  quarts .  “  5.75 

“  zo-oz.  jars .  “  2.50 

"  10-lb.  palls . per  pail  2.50 

Tripe,  zo-lb.  palls .  "  .90 

“  5-gal,  kegs . per  keg  2.00 

Pigs’  Feet,  zo-lb.  palls . per  pall  1.00 

“  5-gal.  kegs . per  keg  125 

Pickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  In  glass .  “  z.10 

"  Oz  Heart,  In  glass .  11  1.10 

"  Pigs’ Feet,  In  glass .  "  i.zo 

Russian  Sardines . per  keg  .75 

5-lb.  palls . per  paU  .50 

“  *o-lb .  palls . .  1. 00 


POTATO  CHIPS. 

r-lb.  packages,  bbls.,  25  lbs . . . 18# 

Loose,  bbls. ,  30  lbs . . . . .  ,s8 

#-lb.  packages,  is-lb.  boxes . 20 


PEANUT  BUTTER. 

McLaren’* — 

Small,  e  dot . . . 

Medium,  *  doz.. . . . . 

Lazge.  >  <h»« . - . - . . . 

Peanutene,  No.  e  jars,  s  dos . . . 

“  No.  4  Jars,  3  do*. . . . 

Beardsley’s— 

Small  Jars,  0  dot . . . . 

Medium  Jan,  e  dot . . 

Large  Jazo,  1  doe - - - ... 


Per  dot. 

..  .90 

..  1.50 

•• 

..  z.8j 

..  .02# 

Per  doz. 

.  -»o 

»  «»5 

,.  o.aj 
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PICKLES. 

45  guls.,  120OS .  g ,  25 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  2.15 

10  gals.,  450s,  '•  2.65 

10  gals.,  600s,  “  2,65 

16  gals  ,  600s,  '*  4.50 

16  gals.,  600s,  "  dills .  4.50 

45  gals.,  1 400s,  "  “  .  10.25 

C.  &  B.,  Chow  or  Gherkins,  pints .  3. 50 

“  “  half-pints .  s.40 

Celery  Sauce,  Yorkshire,  a  aoz . per  dot.  1.00 

Chow,  “  pints,  2  doz.  “  1.00 

Gherkins,  sour,  "  “  ••  ••  ,.00 

Mixed,  "  “  <*  «*  <<  IOO 

Assorted,  “  “  "  “  ••  x  co 

Gherkins,  sweet,  “  “  "  “  j.25 

White  Onions,  "  "  “  "  j,^0 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  2.75 

z.°oo»,  5  gal..... . . .  “  3.40 

"  2,000s,  5  gal .  *'  3 . 95 

Chow-Chow,  No.  1,  5-gal.  kegs .  i.jj 

“  No.  2,  5  gal .  t.75 

Chow  and  Mixed  Pickles,  9  gal . per  pall  z.oo 

Williams  Bros. —  p*r  dot. 

No.  8,  Sour  Gherkins,  a  dot. . 8< 

No.  8,  Sweet  Gherkins,  2  dot . 85 

No.  8,  Sour  Mixed,  a  doz . 85 

No.  8,  Sour,  assorted,  2  doz . . . 85 

No.  8,  Chow-Chow,  a  dot. . 8j 

No.  8,  Onions,  a  doz . 87# 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15U 

“  “  40  “  . 14# 

Distilled,  45  grain . 09 

“  4°  “  . 08# 

Fermented,  45  grain . . 09# 

“  4°  “  08# 

Lutz  &  Schramm  pure  cider .  ’  .21 

distilled  white . 13 

pickling  white . 20 


PROVISIONS. 

Hams,  sldnback,  18-20  lbs . . . 18# 

"  14-16  lbs . .  .  x  7  44 

“  10-12  lbs . .  .18 

Picnics,  6-8  lbs . . . 13# 

Dried  Beef,  sets  dty  smoked . . . .  .  j8 

“  tenders  and  xnnckx.H . . . .  ,18 

“  air  dried,  sets . 10 

"  “  tenders  and  knocks . tt 

Jersey  Pork,  butt . . . „.,pez  bbl.  28.5* 

"  family . 31.  io 

Breakfast  Bacon,  rib  In . . . . , * 

_ _ “  boneless.. . . .  .22 

S.  P.  Bellies,  14-15  lbs . . . t6# 

Bologna,  95-lb.  boxes . 

Boiled  Boneless  Ham . . 

Beef  Tongues,  smoked,  5-6  lbs . . . . 

Cooked  Compressed  Ham,  25-lb.  boxes . . 

Covered  Hams,  #-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  #-cent  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  tba.. . 

"  "  1a  lb . . . 

'*  "  Z4  to  I«  lbs . . 

"  "  18  lb . . . 

11  “  skinned,  t8-ao  lbs.. 

“  "  boiled,  skinned,  (ht. 

lCSS 

Bacon . . . . . . 

“  Dried  Beef,  lnsidea. . . 

"  Beef  Tongue#,  short  cut. .. 

Winchester  brand  Hams,  skinned,  all  aver.. 

8  to  10  lbz.  aver... 

“  “  12  lbs.  aver . 

14  to  16  lbs.  aver.. 

"  “  16  to  18  lbe.  aver  _ 

"  "  Picnic . z3# 

Above  average  loose,  if  packed  #  cent  a  lb.  advance,. 


•  «9 

11. 00 


.18# 

.18# 

.18# 

.20 

.21 

•  *5 

.91 

■  as 
£'9 
.18 
.18 


LARD  AND  COMPOUNDS. 


Pura, 
per  lb. 

Tierces,  about  340  lbs . .  .14# 

Plain  tuba,  50  and  60-lb.  cans . 14# 

to-lb.  tin  pails,  60  Iba . . . .15# 

5-lb.  “  60  Iba . . . 15# 

3-lb.  •'  60  lbs.„ . .15# 

Swift  &  Co.— 

Premium  brand,  tlercea . . 

Silver  Leaf  brand,  tlercea.. . . 

jewel,  compound,  tlerceau . . . 

Cotosuet,  tierces . . . . 


Compound, 
per  lb. 

.11 

.11# 

■  It# 

.11# 

-  .«;# 

.....  .14# 

.****.  *ro# 

.  •«# 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native. . . . 

Common  . . 

Western  Dressed  Beel — 

Choice,  native  cattle . . 

Common  to  fair . . 

City  Dressed  Veal — 

Prime . . 

Good  to  choice . 

Dressed  Hogs — 

Plga . . . 

Hogs,  heavy . 

"  180  lbs . 

“  z6o  lbs . 

"  (4 o  lbs . 


Perth. 

•II  -.!« 

.09  -.II 

•  It#-. 13 

.09  -.11 

■  T3#-*  *4 
.10  -.zx 

•*3  -»4 
.13  '•»4 
-•»« 
-.»4 
-•*« 
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is  as  good  as  the  “J.  M.,”  though 


No  delivery  wagon  built 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS 
PHILADELPHIA,  PA.l  = 


. . N 

Nr.W  ,  ” 

riL-rnN  ^  w  a  r,KE«coMf?vvY  jm 
I*n. SJ2J5- 

- - - 

V  •* 

i 

Coffee  appearances  are  deceptive, 
some  that  look  good  may  not  taste 
good  in  the  cup  and  vice  versa. 

We  guarantee  to  give  you  the 
exact  goods  you  buy,  not  only  once 
but  all  the  time,  and  assure  you  when 
quality  is  considered  our  price  will  be 
the  lowest. 

Our  reputation  has  been  acquired 
through  nearly  one  hundred  years  of 
fair  business  dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Your  Tra.de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON’S  CRACKERS 

Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


To  Taste  the  m  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 


A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  "EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.,  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  Croft’s 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 
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Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  "  culls  . 

Sheep,  chaise . 

“  medium ... . . . . . 


Fresh  Steer  Tongues . ....each 

Cow  Tongues . . . 

Calf  Heads,  scalded  . - . 

Sweetbreads,  veal . per  pair 

“  beef . „ . per  aos. 

Calf  Livers .  per  lb. 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails . per  dos. 

Hearts,  beef . per  lb. 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

“  «  western  ... . . 


Dry-pick  all  poultry.  Leave  head  and 
entrails  In. 

Turkeys — 

Western,  young  hens,  8  to  to  lbe... . . 

"  young  toms,  ij  to  tylbs . 

Old  hens  and  toms . 

Common  to  good . 

Broilers — 

Philadelphia,  fresh  killed,  j  lbs.  and 

under  to  pair,  fancy . 

Philadelphia,  fresh  lulled,  3%  to  4  lbs. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 


Western,  4  to  4%  lbs.  to  pair,  fancy . 

“  j  to  3}4  lbs.  to  pair,  fancy . 

“  fair  to  good . 

Fowls— 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs.. . 

Fair  to  good. . 

Old  cocks . 

Squabs — 

Prime,  large,  fancy . 

Mined, . 

"•*  “  s  teases . eases  eeeeeoeeeseeeeeeeeeeeseeees 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  134  to  1  lbs . 38 

Large  Springers . . . 5 

Fowls . 19 

Roosters . .14 

Ducks . . . — .  .15 


•  •  13 

-•*5 

1  .is 

-•*3 

.  .11 

-.13 

.  .10 

-.11 

IES„ 

.50 

1  1 

30 

-  -75 

•  40 

-  -50 

.20 

-i .  oc 

-  •  *5 

•  5» 

M 

1  1  1 

•°3 

-  ‘J 

•*5 

-  .x6 

•  *5 

-  .!< 

Y. 

feat  on  aad 

Per  lb. 

•M 

-•*7 

•34 

-»7 

.24 

-.37 

.30 

-.32 

•  4* 

-•45 

•  42 

-•45 

.42 

-•45 

.33 

-.34 

.39 

-•  *5 

.18 

-.90 

— .  2X 

.20 

-.29 

-.30 

.15 

-.l6 

Per  doz. 

4- 50-5 -50 

3.00 

-4.OO 

*-73-»  5» 

.42 

.  s8 
.20 


•IS 
.  16 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.7s 

Half  barrels . 

Kegs,  14  gals .  2. 70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .83 


PLUM  PUDDING. 

Richardson  &  Robine—  Per  doz. 

Individual  size,  *  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  *.30 

“  No.  a,  x  doz .  4.  xo 

"  M  No.  3,  U  doz . .  6.30 

^  "  No.  4,  %  doz..„...  8.15 

P.  P.  Sauce,  No.  x,  a  doz . .. . .  x.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  ».io 

No.  x,  cans,  x  doz .  9.30 

No.  a,  cans,  1  doz . . .  4.10 

No.  3,  cans,  «  doz . . . . . .  3. 33 

No.  4,  cans,  %  doz - .'. — . 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Fellies —  Per  doz. 

No.  32,  jars . „ . . . 9754 

No.  434,  toy  pails .  *.55 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s  No.  to,  tumblers. . .83 

National,  No.  10,  tumblers . .7254 

"  No.  6,  tumblers. . . . 40 

Preserves —  Perlb. 

Schimmel’s,  pure,  jo-lb.  palls . . . .1334 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . .06 

„  .  4j4-lb.  toy  pails,  34  dos - ....  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  33,  jars . 98 

‘  Southwark,  No.  3,  tine .  100 

"  No.  5,  toy  pails .  s.70 

30-lb.  pails . per  pail  1.08 

“  so  lb.  crocks . perlb.  .0754 

"  Schimmel's,  30-lb.  palls . .  "  .06 

Prune,  30-lb.  pails . •*  .oiU 

Peach,  30  lb.  pails . **  ,0j 

Jams — 

Schimmel’s,  pure,  jars,  3  doz... .  i.j* 

Southwark,  assorted,  jars,  3  dos . 93 

Orange  Marmalade — 

Hartley's  Imported. . ,.80 

Schimmel  s,  pure .  j.fl* 

Warrock’s  Guava  Jelly— 

t-lb.  tumbUr, . 4» 

X'lb-  e.sj 


DRUOS. 

Family  Medicine*. 

Guaranteed  Full  U.  S.  P.  Strength. 


Castor  Oil . . . . 

Sweet  OU . . . . 

Spirits  Nitre . . 

Spirits  Camphor... . 

Spirits  Painters’  Commercial. 

Paregoric . . . . 

Glycerine . . 

Syrup  Sqoille . . 

Syrup  Ipecac . . 

Turlington  Balsam . 

Golden  Tincture . 

Tincture  Arnica . 


Bateman  Drops,  rd  bots.. 
Godfrey’s  Cordial,  rd  boh 
Turpentine . . 


5c.  ss.  xoc.  as. 

950.  8S. 

•45 

•83 

*.25 

•45 

•73 

•45 

.85 

*•95 

.... 

85 

*•95 

•45 

•85 

*•95 

•45 

.85 

*•95 

•45 

■85 

*  95 

•45 

•85 

*•95 

•45 

•85 

*■95 

■45 

•85 

*•95 

•45 

•85 

*•95 

•45 

•85 

1.95 

«... 

•85 

•45 

•85 

*•95 

•45 

•83 

*  95 

-45 

•85 

*■95 

•45 

•85 

*•95 

per  doz. 

.88 

“  *3«.  size 

3  per  cent,  discount  in  gross  lots  assorted. 

Alum  . . ••■....per  lb. 

Borax,  powdered,  bulk. . per  lb. 

“  Tump,  bulk . . .  •* 

Butter  Color,  W.  ft  R. . . . per  dos.  1 

Binestone,  bulk. . ...per  lb. 

Copperas .  «* 

Camphor,  gum,  i-oz.  blocks .  " 

“  flakes,  sjo-lb.  bbls . .  *• 

“  "  less  quantity .  " 

"  Tar  Balls,  350-lb.  Mils . .  ** 

**  “  lens  quantity .  " 

Castorla,  Fletcher’s . . per  dos.  1 

“  Pitcher’s . . . „..  " 

Carbonate  of  Ammonia... . . per  lb. 

Epsom  Salts. . . . _ . . . 

Glauber  Salts. . . . “ 

Glue,  ordinary . . . " 

"  white . . . - 

Gam  Arable . . . « 

Haarlem  OIL . . . per  des. 

Husband’s  Magnesia.... 


*•95 


Jamaica  Ginger,  Hires’, . . . 

Licorice,  P.  ft  S.,  gc.  stick,  imported,  per  doz. 


M.ftR., 


..per  lb. 


,  «-lb.  boxes 
loeenges,  5-fb.  boxes 
4>.  fa,  8s,  1  vs,  ids,  s-B>-  boxes  " 

*SOh...n.  I ......... .......  .........  ” 

Putty,  sj-ib.  cans . per  too  lbs. 

“  jo- lb.  cans .  ** 

Petroleum  Jelly,  screw  top,  jc.  sins  ...per  dos. 

"  **  toe,  size  _  “ 

Park  Green,  too- 135-lb.  kegs. . per  lb. 

M-lb.  packages . . .  “ 

J4-lb.  packages . . .  ** 

i-lb.  packages . .  “ 

Rosin . « 

Roach  Powder,  Omega,  4-0*.  cans . So 

9.00 
.80 
.0634 


■90 
■36 
•a  3 
•*7 
•*4 
.11 
1.60 
*•55 
•S3 
•75 
•  2454 

:3 

.37 

04 


•o eyA 

55 


. . . per  gross 

Roachs  atilt,  xoc.  size . per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls. «... per  lb. 

“  granulated,  about  xoo-lb.  kegs  “ 

Sulphur,  flour,  175-16.  bbls . per  100  lbs. 

41  ioo-lb.  bajp ... .  2.35 

„  ,  less  quantity . perlb.  .o334 

Venetian  Red .  •<  ,OI 

Wkillng- . *  .03 

Goff's —  Per  doz, 

Cough  Syrnp,  35c.  size .  1 . 7j 

Herb  Bitten,  35c.  lire .  j.yj 

Oil  Liniment,  35c.  size .  1 . 75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size . i.*. 

Hone  and  Cattle  Powder.  15c.  size .  1.30 

Dyspepsia  Tablets,  10c.  size . . 

Iron  Glue,  McCormick  ft  Co. — 

No.  j. . 40 

No.  10 . 7c 

Tube  V . 7j 

McCormick  ft  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . go 

Talcum  Powder . 75 

Triangular  Quinine. . 80 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s.. . per  doz. 

Bath  Brick,  box  35  bricks . ...per  box 

Sealing  Wax .  •< 

Silver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

’*  quarts . . .  “ 

“  gallons... . each 

"  J4  bbls . . . " 

**  bbls .  •« 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dos.  z-Ib.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  35c.  else... 

McCord's  Magic  Medicine,  35c.  sise  . . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  35c.  size 

joc.  size  4.00 
McCormick's  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, xoc.  siae  .  75 


4*5 

.60 

.03 

*.35 

•75 

1.00 

•3° 

J  50 

6.00 


3-75 


4.00 


Extracts  anJ  Essences. 

McCormick  &  Co.,  Be*  Bread—  Per  dot. 

Vanilla,  Rose,  Pistachio,  No.  e  size . 9e 

No.  3  size .  a. 00 

No.  4  size .  3.35 

Almond,  Apple,  Apricot,  Banana,  Black- 
berry,  Peach,  Pear,  Pineapple,  Rasp- 

Scrawberry,  Violet,  No.  a  size  .85 
No.  3  size  1.75 
No.  4  size  0.00 

— .  No.  a  line. — . . . . 

Dmngs,  No.  s  sloe. ,30 
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SAUER  S 

PURE 

EXTRACT  S 

For  Flavoring  Ices.  CAkcs  Etc. 
Best  by  test.  At  your  Grocers  IOC&25C 

At»cr s r  sal c  or  any  nPANn  in  ▼».«  unit rn  statc «. 


*.50 


Setter’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla _ 

No.  a,  Vanilla  and  Rose . 

No.  3,  Lemon  and  assorted . 

No.  4,  “  “  . 

No.  4,  Vanilla . . 

Assorted  cases,  Nos.  1  and  a.... 

“  Nos.  1,  a  and  4 
Bulk.  pts. 

XXX  Vanin* .  t.5o 

XX  Vanilla .  1.35 

X  Vanilla . z.oo 

Lemon,  Ginger,  W in¬ 
tergreen  ,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. . 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  sg . 

“  No.  aX . 

*•  No.  X . 

Extract  Lemon,  No.  35 . 

"  No.  aX . 

«  No.  X . 

Ingercoll’s  Flavoring  Extracts — 

High  Grade  Vanfila . 

“  Lemon . 

Select  Vanilla . ™ . 

“  Lemon  . 

“  assorted . . . . 

size™ . . 


■45 


. »5 

.  3.00 

.  *  »5 

.  10.80 

.  II.80 

qts.  J4  gals.  gals. 
3.00  6.00  12.00 
3.50  5.00  10.00 
a.oo  4.00  8.00 


1.60  3.00  6.eo 
*■75  5-5o  10.00 


1. as  a. 35  4.00 


7.50 
7.00 
Per  doz. 
1.00 
.80 
•45 

•45 

*■75 

ll\ 

M 
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Liquid  Rennet  and  Tablets. 


Blair’s  Liquid  Rennet . ..„ . . 

"  Rennet  Tablets,  3  doz . 

Shinn  ft  Kirk’s  Liquid  Rennet . 

Hanson’s  Junket  Tablets,  3  doz . 


Per  doz. 
1. 10 
-  -75 

..  z.jo 
„  .  80 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

}4  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy’s  1843  Apple  Juice,  1  doz.  qts.„ .  3. 50 

“  “  a  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  t  doz.  qts _  3.7; 

“  “  s  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  1.75 

•*  “  a  doz.  pts .  ;.is 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  9.75 

“  boxes,  20  packages . 55 

Gee  Whin,  73  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.95 

Spearmint,  30  packs,  100  pieces*. . 55 


RICE. 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bags. 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Prime,  ioo-lb.  bags . 

Japan  style,  fancy,  ioo-lb.  bags . 

"  choice,  100-lb.  bags . . . 

iava,  fancy,  polished,  ioo-ib.  bags. . 

I.  Fischer  ft  Co. — 


Per  lb. 

.38 

05* 

05H 

•3* 

03 


Fischer’s,  choicest  head,  1 , 2  *4  and  3-lb.  bags 
Queen  Quality  ,  fancy  head,  1,  3  and  5-lb. bags 
rial,  fanciest  J 


Imperial. 


Japan,  1,  3  and  5-lb.  bags 


•07* 

.06^ 

•04* 


Coronet,  selected  head,  1  and  3-lb.  bags . 05^ 

Cracked,  head,  i-lb.  bags . 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags 
Naja,  strictly  pure  uncoatcd,  i-lb.  bags . 


.04 

•06* 

.05 
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East  India,  head,  i-lb.  bags . 07% 

XXXX,  fanciest  head,  ioo-lb.  bags . .  .07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  ioo-lb.  bags . 06 

Choice  head,  ioo-lb.  bags . 05^ 

Head,  100  lb.  bags . 05 

Fancy  Java,  head,  ioo-lb.  bags . . 05# 

Extra  fanciest  Patna,  ioo-lb.  bags . 07 

Siam,  Patna  style,  i«_o-lb.  bags . 06 

Choice  screenings,  ioo-lb.  bags . 03^ 

No.  2  screenings,  ioo-lb.  bags . 01% 

Extra  fanciest  Japan,  ioo-lb.  bags-1 . °3* 

Fancy  Japan,  ioo-lb.  bags . 03^ 

Ordinary  Japan,  ioo-lb.  bags . 03 


SALT. 

Worcester— 

Bblz.,  contain  280  lbs . 

“  60  5-lb.  bags .  4.00 

“  33  14-lb.  bags .  3 . 73 

“  30  10-lb.  bags .  3. 73 

.15254-lb.  bags. . 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list. .  3.00 

Irish  Linen,  350-lb.  bags .  s.«o 

“  28-lb.  bags . 3! 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.0* 

Pretiel,  280-lb.  bbls .  3.4s 

“  180-lb.  sacks . 1.53 

Cheese,  280-lb.  bbls .  B.40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  ease .  3.30 

New  Ivory,  24  large  cartons  to  case .  1.50 

Less  than  s  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount  10  bbls  or  mare,  754  per  cent,  discount  mav 
be  allowed. 


SALAD  DRESSING. 


Durkee’s,  large,  z  doz . . . 

“  small,  a  doz.. . . . 

“  Dicnic.  2  doz . 

Per  dot. 

.  4-*5 

. .  »-75 

Schimmel’s.  email,  a  doz . .  .on 

My  Wife’s,  large,  z  doz. . . 

“  email,  a  doz . . 

Snider’s,  No.  8,  a  doz.—, . 

.  . .  9. JO 

. . .  X.JO 

. - .  1  *4® 

SAL  SODA. 


1  4°oI 


Kegs,  .30  lbs . . . 

60-fl).  boxes,  balk  or  gram  la  ted... 


per  1 
..per  1 


SAUCES. 

Lea  ft  Perrins’— 

W (westers hire,  quarts. . . 

pints . . . . 

54  pints . . . 

Solder's— 

Chill,  No.  s<,  1  dos . . . 

”  No.  8,  a  dos . . . . 

Oyster  Cocktail,  No.  16,  •  doz. . . 

•*  No.  8,s  doz . 

Worcester.  Campbell's,  No.  8,  a  dos... 

North  of  England,  No.  I,  s  dos.. . . 

Chef,  ados... . . 


.80 

•95 


Per  dos. 

-  7.50 

-  4-  4° 

..  2.60 

••  s.31 
.  1.40 
••  »-35 
..  1.40 

:  X 

..  .75 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  J{s,  25  lb . 05J4 

Arm  &  Hammer,  1  lb.  pkgs.,  36  lbs . 05 

54  ”  ?  36  ‘  . 0554 

“  54  "  “  36  "  . 06 

“  x  lb,  and  pkgs.,  36  lbs . 0554 

“  Vi  "  "  54s  <•  36  “ . 0554 

“  1,  54  and  54  t  36  lbs . 0554 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  TH  “  “  36  " . oS}4 

“  54  “  “  36  “ . 06 

“  1  and  }4  lb.  pkgs.,  36  lbs . 0554 

“  1,  54  and  }4  lb.  pkgs..  36  lbs . 0554 

Swan,  kegs  no  lbs . 01% 

Bi-Carb  ,  bulk . 0254 


SOFT  DRINKS. 

Per  dos. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  e  dos. .  9.10 

Sarsaparilla,  extra  quality,  pints,  s  dot .  9.10 

Blood  Orange,  extra  quality,  pints,  s  dot.....  a.  xo 

Birch  beer,  extra  quality,  pints,  9  doi .  9.10 

Lemon  Soda,  extra  quality,  9  dos .  9.10 

Root  Beer,  extra  quality,  pints,  s  dot . .  9.10 

Sheboygan  Ginger  Ale,  xo  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  dos.  In  crate,  por 

crate .  1.80 

Root  Beer  Extract,  Hires',  x  dot .  x.55 

Hires’  Root  Beer,  Carbonated,  e  doz . 87* 

Hires'  Ginger  Ale,  Carbonated,  9  doz . 87)4 

Welch's  Grape  Juice,  case  quarts,  x  dox... .  4.95 

**  •*  pints,  9  dos. .  4.75 

“  '*  11  * -pints,  *  doz .  4.50 

"  “  **  4-ounce.  6  doz .  5.00 

"  *'  **  ^-gallons,  8  bottles  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz .  4.00 

pints,  2  doz .  4.50 

“  “  naif  pints,  3  oz .  4.00 

**  “  4  oz.,  6  doz .  5.00 

«  per  cent  discount  on  5  case  lots. 

Walker’s  Grape  Juice — 

Quarts,  1  doz .  4  50 

Pints,  2  doz .  4.75 

V)  pints,  3  doz .  4.50 

4  ounce.  6  doz .  5  .00 

gallons,  8  bottles .  5.25 

Gallons,  4  bottles .  5.00 

5  and  5  per  cent,  discount  on  5  case  lots 
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>ift's  Pri^ 

Cleansef 

cle?ms.  Scowls 

Scrubs,  polish 

o  Manufactured  6^rty 

v  &  COfllPafl 

U.  S.A-  _ 


Retails  10  cts. 

A  handsome  shelf 
package. 

The  top  notch  of  clean¬ 
ser  quality. 

A  big -profit  staple — it  re¬ 
peats  permanently. 
Advertised  nationally. 


Order  from  your  wholesaler  or  from  any 

Swift  &  Company 

Branch  House 


For  the  Retail  Grocer 


In  large  sifting-top  cans. 
50  cans  to  the  case. 
Always  $3.00  per 
case  your  cost. 


Swift’s 

Pride 

Cleanser 


<V' 


Customers  grateful  to  you? 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass 


ISS .JJ 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  percent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  the  whole  5000 
satisfied  dealers  who  use  it. 

FORBES,  Coshocton,  Ohio 


* 


* 


Imitated  But  Not  Equaled 


Jf 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


0= 


t 


SOAPS 


D 


Young's  Scouring 
Soap 

Cygnet  Soap 


if 


=0 


CHAS.  W.  YOUNG  &  CO. 


Established  1877 


Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


* 


What  Are  Other  Cereals 
to  Them  ? 

Thousands  of  people  know  about 
Wheatena  who  know  nothing  of  other 
cereals  except  what  they  see  in  adver¬ 
tisements.  They  aren’t  interested. 
Wheatena  fills  every  cereal  need ; 
they  eat  it  and  their  children  after 
them,  and  so  it  goes  year  after  year. 

Isn’t  that  the  sort  of  merchandise 
you  want  to  sell  ? 

Wheatena  is  as  delicious  as  it  is 
salable.  The  prepared  hearts  of  se¬ 
lected  wheat. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


If  You  Are  Not  an  Expert 

Unless  you  are  yourself  a  tea  and  coffee  expert  you  are 
practically  at  the  mercy  of  the  house  you  buy  from.  Still,  there 
are  ways  of  protecting  yourself. 

When  you  buy  Teas  and  Coffees  from  us  by  mail  we 
want  you  to  use  all  those  ways  you  can  possibly  find.  Doubt 
our  plan  of  selling  Teas  and  Coffees  until  you  are  convinced 
beyond  all  question  that  it  is  what  we  say  it  is. 

We  say  it  is  this— the  sale  of  Teas  and  Coffees  by  mail 
at  a  price  that  doesn’t  include  salesmen’s  salaries. 

Now  try  it  out. 


DURYEE& BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  ST.,  NEW  YORK 


ESTABLISHED  189V 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kiceoatub,  X  gross.. . ™ .  a.  50 

San  Ami,  so-caut  (lie . ^  groaa  a.  50 

Klactro  Silicon,  1  doi . per  dos.  .71 

Put*  Ltauld,  large,  3  dot . per  gross  16.50 

“  *'  “  3  doz . per  doz.  1.45 

"  “  small . per  gross  7.00 

“  11  “  per  doz.  ,6a 

Puts  Pasta,  largo . per  doz.  .55 


LAUNDRY  SOAPS. 

Brand  and  Manufacturer.  Description,  Less  than 

Acme,  Lautz  Bros . 

Ark,  Fairbank . 

America,  C.  F.  Miller . 

Best,  B.  T.  Babbitt . 

Borax,  Dreydoppel . 

“  Naptha,  Eavenson . 


*  Pearl,  Young  &  Co . 

“  Novelty,  Day  &  Frick . 

"  Red  Seal,  Tomson . 

Bee,  Colgate  &  Co . 

Big  Master.  Lautz  Bros . 

Circus . . 

Crystal,  Brooke . 

Coal  Oil  Johnny . 

Fels-Naptha,  Fels  &  Co . 

5  case  lots . 

Flint  Polish,  Day  &  Frick . 

German  Mottled . 

Grand  Pa  Wonder,  Beaver  Sp.Co. 


Glycerine  Tar.. 
Ivory,  P.  &  G.. 


Lenox,  “  . 

Lifebuoy,  Lever  Bros 
Marseilles  White,  Lautz, 


Miller’s,  C.  Miller  &  Co.. 
Mayers,  Elkinton . 


i’ndry  size 


Mineral  Scouring,  Wrigley . 


New  York  City,  Babbitt . 

Octagon,  Colgate  &  Co . 

Oleine,  P.  &  G . 

44  Penna.,  Miller . 

44  Phila.,  Lautz  Bros . . 

44  Eavenson,  Eavenson . 

44  Conway,  Conway . 

"  Kirk’s,  Kirk  &  Co . . 

•*  Monarch,  Miller . 

41  C.  &  C.,  Globe  Sp.  Co.. 

Ozone,  Fairchild  &  S . 

Polo,  P.  &  G . 

Pound  Bleacher,  Day  &  Frick... 

P.  &  G.  Naptha,  P.  &  G . 

Quaker  City,  Eavenson . 

Sapolio,  E.  Morgan . 


Bars. 

Lbs.  1 

5  boxes. 

100 

3-r° 

ioo 

1.86 

72 

90 

2.90 

ioo 

75 

3.80 

40 

40 

2.70 

100 

br.l. 

3-9° 

100 

br.l. 

4.90 

40 

40 

2 . 80 

40 

40 

2.85 

100 

4.00 

100 

3-9° 

70 

2.85 

100 

3.60 

100 

3.80 

ioo 

4.00 

IOO 

75 

4.00 

36 

3-95 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

1.95 

50 

... 

1  -95 

IOO 

10  OZ. 

7.00 

IOO 

60Z. 

4.00 

IOO 

12  OZ. 

3-50 

50 

2.00 

IOO 

5Ct. 

4.00 

IOO 

... 

6.00 

IOO 

4 .00 

50 

37  Vi 

2.00 

IOO 

3-35 

27 

1 .00 

60 

60 

3-15 

IOO 

75 

3.90 

84 

60 

3-50 

60 

60 

2 .00 

Star,  P.  &  G . 

Sunlight,  Twin,  Lever  Bros.. 

Scouring,  Young  &  Co . 

Sunny  Monday . 

Velvet,  P.  &  G . 

White  Chief. . 


Windsor  . 

Swift  &  Co. — 

Pride,  100  12  oz . . . 

Borax, 100  .2  oz . 

Naphtha,  100  12  oz . 

Old  Mill,  100  12  oz . 

Wool,  100  6  oz . 

Wool,  ioo  10  oz . 

Five  box  lots  and  over  delivered 
buyer’s  station,  with  the  exception 


72  60 

84  60 
60  60 

60  50 
60 

60  5  ct. 
roo  75 
120  ... 

60  ... 

100  75 

100  II  oz. 

36s  gro. 
72s  gro. 
100  75 

100  ... 

48  ... 

100  ... 

100  10  oz. 
100  ... 

50  ... 

100  IOO 


3-35 
3-5o 
3-30 
2.75 
2.30 
2.25 

3-95 
2.50 
2.65 
3-85 
3-50 
9.00 
9.00 

3-5° 
4.00 
1.85 
4.00 
3-85 
4.00 
2. 10 
4  00 

.  3-50 

.  3.85 

.  3  85 

.  2.90 

.  4.00 

. .  £-75 

freight  prepaid  at 
of  Ark. 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  in  box ,  dz.bxs  .  75 

Pread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .70 
Elder  Flower,  5%  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes . [ . .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  '/x  gross,  per  box .  2.25 

Lava,  100  cakes .  3*85 

“  5°  “  2.00 

Miller's,  per  doz . 75 

Pumiss.  Jergens,  100  cakes,  per  box .  3.85 

HaskiiVs  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 83 

Sweetheart,  50  cakes  per  box .  1 .95 

44  100  44  44  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 

Soap  Powder. 

Brytine,  48  cans . 3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-0Z .  “  2.50 

3,  100  12-oz .  “  4.10 

Pearline,  36  10-cent  i-lb.  pkgs .  “  2.85 

44  72  5-cent  8-oz.  pkgs .  **  2.85 

44  100  4-cent  6-oz.  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4.50 

100  12-oz .  "  4  00 

Babbitt’s  1776,  100  6  oz .  **  2.50 

Young’s  Pearl  Borax,  60s .  **  3.60 

Snow  Boy,  60  is .  “  2.40 

“  24  4s .  44  4.00 

44  30  No.  2  pkgs.  to  box .  “  2.40 

Kirkolinc,  24  4s .  «  3.65 

100s .  "  3 , 30 

Granma,  2  for  5, 100s .  2.00 

Bee,  ioo  i-lb.  pkgs . 3!9o 

Eavenson’s  Naptha  Borax,  Brown,  100  10-oz  3  90 

"  “  Blue,  100  12-oz .  4-9° 

Imperial  Cleanser,  6  doz . Per  doz.  .45 

Star  Naptha,  100  . . [ 

Miller’s  Powerinc,  100s . Ter  case  3^75 
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Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets .  .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  is .  4.00 

Pride  Washing  Powder,  100  5s . .  3.50 

Pride  Cleanser,  50  cans .  3.00 

SPECIALTIES. 

Anker’s  Bouillon  Capsules . _ .  g  oo 

Mustard — Prepared. 

Per  dot. 

Campbell’s,  Jar,  a  dot  •  teeo.oeeoee.e  ......  oooeeeeeeeeoeoe  •  go 

Campbell’s,  with  spoon,  new . 90 

gulden’s.  No.  6,  with  spoon,  a  dos„ .  1.05 

Beer  Mug,  fancy,  large  size,  ■  dos . i] 

Milk  Jar,  glass  top,  a  doi . .  .80 

Water  Tumblers,  glass,  No.  10,  4  doz . 45 

WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . .1054 

Allspice . 07 

Cloves . 15 

Mace . 58 

Nutmegs,  large . 20 

“  medium . 17 

Cinnamon  Bark,  Canton . 16 

“  Java  Thin  Quills,  j-lb.  rolls..  .34 

“  Saigon . 60 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 

CORNSTARCH. 

Davis,  48  j-cent  packages . per  oue  1.80 

“  36  10-cent  “  .  "  a.  70 

Duryea’s,  40-lb.,  i-lb.  packages . 08 

u  au-lb.,  “  ... . „..  .08  H 

Niagara,  40-lb.,  "  . 05^ 

Cream,  48-lb.,  “  . „ .  3.60 

Klngsford’s,  40-lb.,  “  . . . 07  U 

“  078 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 92 

Gilbert’s  Laundry  40-lb  boxes . 03# 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .06 

“  Linen  Gloss.  3-lb.  cartons . 05 

Klngsford’s,  Pare,  3-lb.  cartons . 06H 

“  Pnre  Gloss,  40  r-lb.  packages .  06 H 

"  Silver  Gloss,  ia  6-lb.  wd.  bxs . o8}J 

Duryea’s,  Superior,  3-lb.  cartons . o6J£ 

“  Satin  Gloss,  lb.  packages . 07^ 

"  Superior  B,  bulk . 04  J6 

“  Satin  Gloss,  crates,  ia  6-lb.  wd.  bxs.  .08# 

Niagara,  laundry,  50-lb.  bulk . 03^ 

“  r-lb.  packages,  48  lbs . 05H 

“  3-lb.  cartons,  48  lbs . 05  W 

“  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.73 

“  64  5-cent  “  . . .  a. 40 

Elastic,  64  10-cent  packages .  5.30 

“  64  5-cent  “  .  a.  60 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  ,6a 


STOVE  POLISH. 

Per  gre. 

Enameline  Paste,  small,  -gross .  4.50 

"  "  large,  “  .  7.10 

"  Liquid,  large,  “  .  7.20 

’’  “  small,  "  .  5.25 

Mason's  Stove  Polish,  large . doi.  .75 

“  “  regular . %  gro.  z.15 

Electric  Paste,  M-gross  boxes™ . „....™..  4- So 

Magic  Paste,  M  -gross  boxes . ™ . „ .  4.75 

Climax  Enamel,  J^-gTOsz . per  gross  10.50 

Black  Jack,  ^-gross . . . .  "  7.50 

Rising  Son . . . _ .  **  j.75 

Sun  Paste,  5-cent  size . ....  •’  4.50 

“  10-cent  size . „..  **  7.00 

X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  of  # -gross .  1.05 

Per  box  of  X -gross .  a. 50 

14  dosen  to  gross . .  5.00 

10-cent  slse.  No.  10,  per  box  of  H -gross...™  a.a| 

Per  box  of  34-gross .  4.50 

Per  gross . . .  g  oo 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .06% 

Weikel's,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

ReH,  36  packages .  44  .60 

Silver,  36  44  .  44  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

44  Perfection,  2  doz . per  doz.  .42 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  %  -gross  case, 

assorted,  6,  8,  10s... . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz..... . per  doz.  .25 

8-oz .  “  .31 

10-oz .  “  .35 

Matting  Tacks — 

No.  10,  steel . per  doz.  .12 

No.  ii,  steel .  “  .17 

No.  12,  steel . 44  .18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon,  ^-gross  display  carton .  1  20 

Fly  Paper,  Tanglefoot . per  case  2.70 

44  Sticky,  10  cartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

44  “  44  10  cartons .  .  "  2  35 

Wax,  White  and  Yellow . per  lb.  .30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .00 

44  60  “  .  44  1.05 

“  75  "  .  “  1.35 

90  “  .  “  1.70 

“  100  “  .  ‘‘  1  75 

Coils  or  Spools . per  lb.  .1034 

Jute—  Per  lb. 

Coils  on  spools . o8}£ 

Tie  Yam—  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good..... . 27 

Qlucose. 

Best,  far  confectionery .  a.6o 


HONEY. 

Seteer'fl,  lunch  bottles,  a  doz . per  doz.  .95 

SeteePs,  medium  bottles,  a  doz .  44  1.35 

SchJmmel's,  10-oz.  bottles,  a  doz.  in  case .  1.45 

44  6-oz.  “  "  “  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Qub.  Mason's  Quart  Jars —  Per  dos. 

4  doz.  In  barrel . 92 34 

1  doz.  In  case . „  .95 

Erie’s  Imported,  No.  a  cans,  a  doz .  1.90 

Globe,  No.  a  tins,  a  doz . 15 

Globe,  No.  334  tins,  a  doz .  z.eo 

Globe,  No.  5  tins,  1  doz .  1.93 

Globe,  No.  10  tins,  34  doz . 1.80 

Banner  In  jan,  compound . 9034 

White  Clover,  in  jan,  compound . . . 95 

•Karo,  10-cent  size,  a  doz . per  case  1.90 

Karo,  as-cent  size,  1  doz .  “  3.35 

Duff's  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  34  doz.  to  case .  6.60 

34-gal.  cans,  screw  cap,  1  doz.  to  case .  3.50 

Of.  cans,  screw  cap,  a  doi.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  34  doz. 

to  case .  5.30 

No.  5  cans,  short  34 -gal.,  screw  cap,  1  doz. 

to  case .  a. 80 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  1.40 

No.  a  cans,  a  lb.  size,  plain  top,  3  doz.  to 

case . ~ . 9734 

Red  River — 

No.  2%  cans,  t}4  lb.  >ize,  plain  top,  a  doz. 
to  case .  1.00 

Stromeyer's — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup,  2s .  3 . 6a 


MAPLE  SYRUP. 

Varment,  gal.  tins . . . . per  gal.  1.35 

"  34-gal- tins™ . _ .  7.75 

Haseu’a,  qt.  bottles .  4.00 

“  pt.  bottles .  a. 40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  ancy .  4.10 

“  7.  “  “  4-35 

44  3.  Hurl .  3.75 

4‘  4,  44  4.00 

“  5,  “  .  4-35 

44  6,  44  4.60 

Clipper .  4  70 

Gem .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  15 

Nu  x  6 . . .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

*'  iot.  Tidal  Wave .  2  65 

44  123,  Seal  Globe .  2.40 

“  786,  Leader . 2.50 

44  41,  A . 2.50 

**  940 . . .  3* 10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Globe,  “  3*3° 

“  85,  Double  Stag,  Wide  Head .  3.00 

“  687,  Double  Leader  Swing,  Protector...  310 
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Buckets. 

P«  doi. 

Electric,  3  hoops .  x.74 

Painted,  2  “  flat .  1  5c 

3  .  1 . 75 

Galvanized,  ia  qt . . .  2.00 

“  14  qt .  a.  25 

Indurated  Fibre . 2.90 

Butter  Dishes. 

No.  Por  M 

z.  Solid  oval...™™ _ _ _ _  1 .10 

3,  “  .ij 

1,  Wire  ends . 1.15 

*•  “  X.59 

Picnic  Plates,  8  in .  t.ao 

“  9  . . 

Crates  contain  350  each. 


Clothes  Pins. 

.  Per  box. 

. 5a 

ibbals  Clothesline  Hooks . -per  dos.  .35 


5  gross. 
Ti  ' 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  “  “  .  1. 15 

25,  “  “  90 

75  X,  Solid  back .  i.JO 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1.00 

3,  Medium . 90 

4,  Grass  . 88 

5,  Grass . . . 45 

6,  Grass .  1 . 15 


Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

14  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o.  All  Mexican  fibre . 95 

44  1,  Prepared  fibre .  1  20 

44  7,  All  pure  bristles  and  full .  1.85 

44  16,  4‘  4  4  44  socket  daub,  sol. bk.  2  40 


Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45 

No.  8,  Family . 95 

44  8,  Hustler .  1.10 

44  8,  A .  i.  75 

44  10,  A .  2.10 

Dusting  Brushes. 

No.  Per  doz. 

7  X,  10  c.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair .  1  90 

21,  44  44  44  white  tipped .  2.25 


TOBACCOS— PLUG. 

Deer  Skin,  9  and  z6  lb.. 

’  >lly  Tar,  5,  10,  15  and  05  lb«.. 

ewsboy . 

Old  Honesty . 

Piper  Heidslck.. 

Spear  Head .  44 

Standard  Navy .  37 

Toddy . 36 

Vlnco . .38 

Town  Talk . 30 


SMOKING  TOBACCO. 

Pm  lb. 

Duke’s  Mixture . 39 

Greenback . 30 

Green  Turtle . . . 08 

Honest . - . .  .39 

Polar  Bear . 99 

Sensation . 39 

Wild  Rose . 39 

Omega . 31 

Union  Leader . 39 

Fashion . 39 

Miner's  Extra . 35 

Pipe  Smoking . 39 

Red  Indian . 23 


YEAST  CAKES. 

Ccmprewed  . per  4oi.  .  li 

Magic,  1  dor.  packages . per  hex  .  j8 

Yeast  Foam,  1J6  doz . . . .  “  .|t 
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Herman  Sielcken  Liar  or  Ignoramus  in  His 
Testimony  as  to  Retailers’ 

Coffee  Profit 


Testified  Before  Senate  Committee  That  Coffee  Cost  Roasted 
10  Cents,  But  Was  Retailed  at  25.  Fact  Is  That  10-cent 
Coffee  Is  Never  Retailed  at  25  for  Several  Reasons.  The 
Truth  in  Small  Compass. 


Nothing  has  aroused  more  com¬ 
ment  among  the  trade  for  some 
time  than  the  statements  made 
by  Herman  Sielcken,  the  New 
York  coffee  man,  before  the  Sen¬ 
ate  Food  Committee  last  week, 
regarding  retail  grocers’  profits 
on  coffee.  These  statements  were 
published  in  the  “Grocery  World 
and  General  Merchant’s”  Wash¬ 
ington  correspondence  last  week. 
Mr.  Sielcken’s  apparent  aim  was 
to  put  on  the  retailer  the  blame 
for  the  high  cost  of  living,  so  far 
as  coffee  is  concerned,  and  he 
is  quoted  in  subtance  as  follows : 
“The  middleman’s  profit  on  coffee 
in  this  country  is  approximately 
15  cents  a  pound,  against  Ger¬ 
many’s  7-cent  profit.  During  a 
period  of  many  years  the  price 
of  coffee  laid  down  in,  New  York 
has  averaged  7^  cents  (green) 
and  the  cost  of  roasting  and  pre¬ 
paring  it  2  to  2.y2  cents,  the  con¬ 
sumer  paying  for  this  25  cents  a 
pound  and  upward.” 

Naturally  this  direct  evidence 
of  what  is  made  to  appear  as  a 
clear  extortion  has  been  taken  up 
by  newspapers  all  over  the  coun¬ 
try,  just  as  such  statements  al¬ 
ways  are.  A  typical  comment 
upon  it  comes  from  no  less  a 
paper  than  the  Philadelphia 
“Evening  Bulletirf,”  one  of  the 
most  respectable  and  influential 
papers  in  this  section.  The 
climax  of  the  “Bulletin’s”  article 
is  as  follows : — 

If  its  cost  (coffee’s)  to  the  im¬ 
porters  is  10  cents  and  it  is  sold  at 
retail  for  25  cents— to  say  nothing 
of  the  finer  brands  that  command 
much  more — there  is  obviously  a 
huge  and  disproportionate  profit,  or 
succession  of  profits,  for  somebody 
in  the  process.  It  is  clearly  estab¬ 
lished  that  the  tariff  is  not  to  blame 
for  this.  How,  then,  by  what  sys¬ 
tem  of  combinations  or  “under¬ 
standings”  is  it  brought  about? 

I  hat  would  seem  to  be  a  subject 
which  ought  to  be  inquired  into 
pretty  sharply. 

Another  subscriber  sends  in  a 
copy  of  his  home  paper,  the 
Johnstown  (Pa.)  “Tribune,”  with 
a  similar  editorial  marked,  and 
the  following  marginal  note: 


“The  ‘Grocery  World  and  Gen¬ 
eral  Merchant’  should  be  able  to 
answer  this  party.”  The  “Tri¬ 
bune”  quotes  M.  Sielcken’s  state¬ 
ments  almost  verbatim,  and  com¬ 
ments  as  follows : — 

It  is  doubtful  whether  a  greater 
tribute  than  this  has  been  exacted 
by  the  middlemen  on  any  article  of 
universal  use.  And  a  very  large 
proportion  of  it  comes  from  the 
working  people  of  the  country.  The 
wealthy  class  have  their  teas  and 
chocolates,  not  to  say  other  drinks, 
but  the  stay  of  the  poor  man’s  table, 
so  far  as  a  beverage  is  concerned 
is  coffee.  There  is  brought  into  the 
United  States  annually  some  half 
a  million  tons,  and  the  yearly  con¬ 
sumption  for  each  individual  is  in 
the  neighborhood  of  nine  pounds. 

These  are  fair  samples  of  thou¬ 
sands  of  newspaper  articles  which 
have  appeared  throughout  the 
country  on  the  same  text.  Mr. 
Sielcken’s  importance  in  the  cof¬ 
fee  field  has  clothed  what  he  said 
with  authority  and  his  statements 
have  been  instantly  accepted  as 
truth.  Result — the  retail  grocery 
trade  is  again  pilloried  before  the 
people,  with  even  less  foundation 
than  heretofore,  as  gentry  who 
rob  consumers  through  exorbi¬ 
tant  pofits. 

A  larg-e  percentage  of  the  read¬ 
ers  hereof  know  the  facts  as  to 
what  Mr.  Sielcken  testified,  but 
many  do  not  know  them  at  all, 
or  only  imperfectly.  They  are 
here  presented,  in  the  hope  that  in 
some  way  the  trade  may  be  able 
to  get  them  in  some  way  before 
their  customers,  either  though 
the  medium  of  their  local  news¬ 
papers  or  otherwise. 

It  comes  to  this:  either  Mr. 
Sielcken  was  grossly  misquoted — 
although  he  has  made  no  such 
claim — or  he  is  woefully  ignorant, 
in  spite  of  his  standing,  of  the 
existent  methods  of  distributing 
coffee;  or  he  wilfully  lied  for 
some  ulterior  purpose  of  his  own. 
The  real  facts  in  he  case  are  few, 
clear,  and  will  require  but  little 
space  to  present  them  : — 

1 — The  only  coffee  that  it  has 
ever  been  possible  to  deliver  in 
this  country  for  7J^  cents  green 


rs  low-grade  Rio  or  Santos.  The 
average  cost  of  No.  7  Rio,  a  poor 
coffee,  for  the  last  ten  years,  is  a 
shade  under  7  cents.  To-day  it 
is  over  8.  These  prices  are  in 
shipload  lots,  a  way  in  which  the 
retailer  never  buys.  As  to  San¬ 
tos,  it  is  practically  never  pos¬ 
sible  to  deliver  a  good  drinkable 
Santos  in  this  country  at  Jx/2  cents. 

2 —  Coffees  such  as  the  low 
grade  Rio  and  Santos  mentioned 
above  are  never  sold  straight  in 
the  average  store  at  any  price. 
Occasionally  in  the  South  they 
may  be,  or  even  in  an  occasional 
slum  store  of  the  North.  But  the 
average  store  never  sells  Rio  or 
Santos  of  that  grade  straight  be¬ 
cause  nobody  wants  it. 

3 —  Even  if  such  coffees  were 
sold  straight,  “25  cents  and  up¬ 
wards”  could  never  be  gotten  at 
retail  for  them,  for  two  reasons: 
1 — The  class  of  people  who  would 
buy  them  would  never  pay  that 
much  ;  and  2 — The  grocer  can  get 
a  coffee  to  sell  at  a  quarter  that 
will  give  much  better  satisfaction 
and  suit  far  more  people.  Coffees 
such  as  Mr.  Sielcken  mentions 
would  never  be  sold  for  more  than 
17  or  18  cents  at  the  outside  and 
very  often  would  be  sold  at  ’15. 
If  Mr.  Sielcken  or  anybody  else 
doesn’t  believe  this,  he  or  they  is 
challenged  to  prove  the  contrary. 

4 —  Even  if  the  coffees  men¬ 
tioned  were  fit  to  sell  straight  and 
were  sold  straight,  even  though 
they  did  cost  y]/2  cents  to  import 
and  2 cents  to  roast,  it  is  not 
true  that  the  difference  between 
10  and  25  represents  the  retailer’s 
profit.  The  retailer  never  buys  in 
lots  sufficiently  large  to  get 
the  73/2-cent  price.  In  99  per 
cent,  of  cases  he  will  buy  of  the 
coffee  jobber  or  the  wholesale 
grocer,  who  may  or  may  not  be 
the  importer  who  got  the  7j^-cent 
price.  If  he  was  the  importer, 
there  is  at  least  to  be  added 
to  the  j)/2  cents  one  profit. 
If  the  jobber  was  not  an 
importer,  two  profits  are  to  be 
added  to  the  yx/2 — the  importer’s 
profit  and  the  jobber’s  profit. 
Under  these  circumstances  such 
coffees  when  they  reached  the 
retailer  would  command  13  or  14 
cents  roasted,  which  leaves  a  far 
different  profit,  on  a  selling  price 
of  25,  than  the  price  of  10  cents 
which  Mr.  Sielcken  falsely  repre¬ 
sented  the  retailer  paid. 

5 —  The  only  truth  in  Mr. 
Sielcken’s  testimony  was  this: 
that  there  is  coffee  that  costs  7J4 


cents  to  import,  and  there  is  cof¬ 
fee  that  retails  at  25  cents.  But 
they  arc  never  the  same  coffees,  and 
Mr.  Sielcken  lies  when  he  says  so. 

A  copy  of  this  article  has  been 
sent  to  Mr.  Sielcken  at  New  York 
with  an  offer  to  publish  anything 
he  might  care  to  say  by  way  of 
reply. 

Touching  the  editorial  in 
“Evening  Bulletin,”  which 
ferred  to  above,  the  following 
communication  has  been  sent  to 
that  paper  by  Daniel  Ki.ssam 
Young,  head  of  the  coffee  de¬ 
partment  of  Thomas  Roberts  & 
Co.,  of  Philadelphia,  and  a  recog¬ 
nized  authority  on  all  phases  of 
the  coffee  subject.  Mr.  Young 
kindly  supplies  this  journal  with 
a  copy  of  his  letter: — 

Philadelphia,  May  25,  1910. 

To  the  Editor  of  “The  Evening 

Bulletin,”  Philadelphia,  Pa. 

Dear  Sir: — My  attention  has 
been  called  to  your  editorial  of  last 
Friday  in  regard  to  Mr.  Herman 
Sielcken’s  statement  before  the 
Food  Investigation  Committee  last 
week  that  coffee  costs  green  7)4 
cents  per  pound  to  import  and  to 
that  is  added  2  cents  to  2)4  cents 
per  pound  to  roast  and  handle,  and 
that  this  same  coffee  is  sold  to  the 
consumer  at  25  cents  per  pound  at 
retail. 

If  Mr.  Sielcken  has  any  good 
Santos  coffee  to  sell  at  7)4  cents, 
which  he  states  is  the  cost  of  im¬ 
portation,  or  even  at  8  cents,  which 
would  show  him  J4  cent  per  pound 
jobbing  profit,  he  can  find  a  buyer 
for  5,000  to  10,000  bags,  and  perhaps 
a  good  deal  more  by  telegraphing 
me  to  that  effect.  The  jobbers  of 
of  New  York  and  Philadelphia  must 
have  been  a  pack  of  fools  to  pay 
Mr.  Sielcken  9)4  cents  for  75,000 
bags  of  valorization  Santos  coffee 
grading  Exchange  standard  No.  4 
when  they  could  have  imported 
coffee  (according  to  Mr.  Sielcken) 
at  7)4  cents. 

And  Mr.  Sielcken  must  be  the 
star  salesman  of  the  world  to  have 
sold  the  jobbers  at  2  cents  per  pound 
above  the  price  at  which  the  coffee 
could  have  been  duplicated,  espec¬ 
ially  as  the  coffee  jobbers  have  the 
reputation  of  being  a  pretty  hard 
headed,  not  to  say  hard  hearted, 
lot  of  business  men  when  looking 
out  for  their  own  interests. 

Mr.  Sielcken  ought  not  to  grumble 
at  tbe  measly  profit  of  the  retailers 
and  jobbers  when  he  can  (according 
to  him)  make  such  an  amazing 
profit  for  himself.  Far  be  it  from 
me  to  suggest  that  Mr.  Sielcken  has 
never  given  up  the  hope  of  foisting 
a  duty  on  coffee  on  the  people  of  the 
United  States,  with  the  ob:"''f  ~r 
selling  the  Valorization  cof 
longing  to  his  friends,  the  bo _ 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 


There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 


The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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National  Wholesale  Grocers’  Association 
Meets  in  Louisville,  Ky. 

Reports  Show  777  Members.  Live  Talk  on  Vital  Trade  Sub¬ 
jects.  The  Jobbers’  Place  Defended.  Concessions  Wrung 
From  Bean  Growers.  Cause  of  Reasonable  Bill  of  Lading 
Advanced.  Free  Deals  Condemned.  Running  Summary  of 
Proceedings. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


trs  (and  incidentally  himself)  at  a 
large  advance  over  present  prices. 
When  he  charges  us  g'A  for  Santos 
4s,  that  means  o  1/4  cents  Philadelphia 
delivery  and  the  expense  of  roasting 
brings  it  to  at  least  12  cents  per 
pound  roasted.  If  we  sell,  as  I  do, 
a  fine  old  crop  roasted  Santos  at  13 
cents,  it  shows  only  one-half  the 
profit  which  Mr.  Sielcken  (according 
to  him)  eJiarges  us.  On  the  other 
hand  our  customers,  the  grocers, 
complain  that  they  cannot  obtain 
over  18  cents  to  20  cents  for  the 
same  coffee  and  some  of  them  in  or¬ 
der  to  make  a  drive  sell  it  as  low  as 
15  cents  per  pound.  Instead  of  our 
cusomers  selling  a  coffee  at  25  cents, 
which  costs  7'/  cents  green,  we  are 
putting  them  in  a  position  where 
they  can  sell  blends  made  of  fancy 
old  washed  Bogotas,  Caracas  and 
Maracaibos,  at  25  cents  retail  and 
still  make  a  fair  profit.  These  are 
the  grades  usually  sold  by  retailers 
at  35  cents  per  pound  and  which  cost 
nearer  twice  7C  cents  per  pound  to 
import. 

So  we  see  that  Mr.  Sielcken  is 
only  2  cents  per  pound  too  low  in 
his  wholesale  buying  price  and  10 
cents  per  pound  too  high  in  his  retail 
selling  price,  but  what  is  a  little  mat¬ 
ter  like  12  cents  per  pound  on  cof¬ 
fee  to  Mr.  Sielcken,  when  he  is 
"talking  through  his  hat’’  to  Mr.  J. 
Pierrepont  Morgan’s  legislative 
solons  for  the  purpose  of  further  in¬ 
creasing  the  cost  of  living  (already 
at  the  breaking  point)  of  the  people 
of  the  United  States,  by  tacking  a 
three-cent  or  a  five-cent  duty  on  cof¬ 
fee  and  putting  that  amount  into  the 
bottomless  pits  of  the  two  before 
mentioned  gentlemen,  Mr.  Herman 
Sielcken  and  Mr.  J.  Pierrepont 
Morgan,  the  holders  and  negotiators 
of  the  Valorization  bonds  which  tie 
up  about  7,000,000  bags  of  coffee 
and  hold  them  out  of  the  markets  of 
the  world  in  order  to  hold  up  the 
price  and  hold  up  the  people  of  the 
United  States.  Such  generous, 
whole-souled  disinterestedness  for 
the  poor  abused  people  who  pay  too 
much  for  their  coffee  is  so  touching 
that  I  must  pause  to  weep.  Hence 
these  tears. 

Yours  very  truly, 

Daniel  Kissam  Young. 


New  Jersey  May  Move  to  Dissolve 
National  Packing  Company. 

Application  to  the  courts  of 
New  Jersey  for  the  dissolution  of 
the  National  Packing  Co.  will  be 
the  next  move  by  Prosecutor  Gar- 
ven,  of  Pludson  Cbunty,  N.  J.,  in 
his  war  on  the  so-called  Meat 
Trust.  The  concern  was  indicted 
in  Hudson  County  last  February. 
Prosecutor  Garven  has  announced 
that  he  will  apply  for  its  disso¬ 
lution  June  7th.  The  New  Jer¬ 
sey  Governor  recently  refused  to 
extradite  Ogden  Armour  under 
the  indictment. 


AMONQ  THE  TRADE. 

The  Philadelphia  Pickling  Co., 
whose  business  difficulties  were 
announced  in  a  recent  issue,  has 
offered  its  creditors  a  50  per  cent, 
settlement,  25  per  cent,  payable  in 
cash  and  25  per  cent,  in  six 
months.  The  matter  is  now  under 
consideration. 


Louisville,  Ky.,  May  27,  1910. 
The  fourth  annual  convention  of 
the  National  Wholesale  Grocers’ 
Association  has  been  in  session 
here  during  the  past  week.  The 
sessions,  as  always,  have  been 
lively  and  full  of  interest.  Alto¬ 
gether  about  450  persons  were 
present,  though  all  these  were  not 
delegates.  The  accredited  dele¬ 
gates  amounted  to  about  188. 

The  regular  sessions  began  on 
Tuesday  morning  at  11.30  A.  M., 
and  the  first  several  hours  were  oc¬ 
cupied  by  the  reports  of  officers 
and  committees.  President  Beth- 
ard  called  the  meeting  to  order,  af¬ 
ter  which  the  usual  invocation  was 
delivered  by  Rev.  E.  L.  Powell, 
of  Louisville,  Ky.  Mayor  W.  O. 
Head  addressed  the  convention  in 
welcome,  and  William  Judson, 
past  president,  delivered  the  re¬ 
sponse. 

The  following  committees  were 
then  appointed : — 

Resolutions,  George  E.  Lichty, 
Iowa;  George  B.  Wason,  Boston; 
Fred.  R.  Drake,  Easton,  Pa. ;  Wil¬ 
liam  Judson,  Grand  Rapids;  Victor 
H.  Tuttle,  Los  Angeles. 

Credentials,  John  S.  Brady, 
Omaha;  Joseph  Seeman,  New  York; 

H.  B.  Hazen,  Tennessee. 

Auditing,  A.  J.  Wellington,  New 
York;  J.  W.  Howell,  Des  Moines; 
Henry  A.  Power,  Paris,  Ky. 

Press,  William  Judson,  Dana  T. 
Ackerley,  New  York. 

President  Bethard  here  made  his 
annual  address. 

The  balance  of  the  session  was 
devoted  to  the  reading  of  reports, 
the  most  important  of  which  was 
by  Secretary  Alfred  H.  Beckmann. 
This  was  too  long  to  reproduce  in 
full,  but  the  following  was  the  gist: 

Our  membership  comprises  whole¬ 
sale  grocers  in  forty-four  States,  as 
follows : — 

Alabama,  Arizona,  Arkansas,  Cali¬ 
fornia,  Colorado,  Connecticut,  Dela¬ 
ware,  District  of  Columbia,  Florida, 
Georgia,  Illinois,  Indiana  Iowa, 
Kansas,  Kentucky,  Louisiana,  Maine, 
Maryland,  Massachusetts,  Michigan, 
Minnesota,  Mississippi,  Missouri, 
Montana,  Nebraska,  New  Hamp¬ 
shire,  New  Jersey,  New  Mexico, 
New  York,  North  Carolina,  North 
Dakota,  Ohio,  Oklahoma,  Oregon, 
Pennsylvania,  Rhode  Island,  South 
Carolina,  South  Dakota,  Tennessee, 
Vermont,  Virginia,  Washington, 


West  Virginia,  Wisconsin,  having 
added  the  States  of  Alabama  and 
Montana  this  year. 

Last  year  we  reported  a  member¬ 
ship  of  631 ;  165  new  members  have 
been  added,  making  a  total  of  796. 
This  number,  with  the  branch 
houses  covered  by  some  of  our  mem¬ 
bers,  would  show  an  actual  member¬ 
ship  of  about  1,000. 

Details  will  be  given  by  the  chair¬ 
man  of  the  Membership  Committee, 
Mr.  Robert  G.  Bursk. 

The  financial  report  of  the  secre¬ 
tary’s  office  from  June  1,  1909,  to 
June  1,  1910,  is  as  follows: — 

Receipts . $38,240  69 

Disbursements  .  38,085  70 

Circular  letters  pointing  out  any 
and  all  obectionable  features  in  food 
bills  were  issued  from  our  office, 
leaving  no  possible  excuse  for  the 
wholesale  grocer  not  being  posted  as 
to  his  best  interests,  no  matter  where 
located  or  whether  he  was  a  member 
of  the  association  or  not,  our  efforts 
being  in  the  interest  of  the  trade  as  a 
whole. 

We  are,  and  have  been  since  the 
formation  of  this  association,  in 
favor  of  pure  food  legislation  every¬ 
where  in  the  United  States,  taking 
the  National  law  for  our  model,  and 
in  the  interest  of  uniformity. 

This  expose  of  our  pure  food  work 
by  the  secretary  will  be  pardoned, 
but  I  desire  only  to  briefly  emphasize 
the  stupendous  work  which  has  been 
done  and  is  still  going  on  in  your 
interest  and  especially  in  the  interest 
of  the  wholesale  grocer  who  does 
an  interstate  business.  That  the 
average  wholesale  grocer  has  no 
conception  of  what  this  association 
has  done  for  him  and  the  consuming 
public  as  well,  in  pure  food  legisla¬ 
tion,  will  be  made  known  by  our 
counsel  and  the  Pure  Food  and  Leg¬ 
islative  Committee. 

The  Uniform  Bill  of,  Lading, 
which  this  association  has  advocated, 
and  is  known  as  Bill  of  Lading 
Measure  H.  R.  25,335,  formerly  H. 
R.  17,267,  was  favorably  reported  on 
May  3,  1910,  by  the  House  Commit¬ 
tee  on  Interstate  and  Foreign  Com¬ 
merce,  and  is  now  on  the  House  cal¬ 
endar  for  consideration  and  will 
likely  be  brought  up  for  final  action 
within  a  month. 

No  one  is  more  interested  in  the 
Bill  of  Lading  Measure  than  the 
wholesale  grocer,  and  this  associa¬ 
tion  is  advocating  its  passage,  but 
the  individual  member  must  do  his 
part  to  accomplish  it. 

The  most  offensive  abuses  in  the 
trade  are  so-called  “free  deals,”  as 
inaugurated  by  some  manufacturers 
and  the  subsidizing  of  jobbers’  sales¬ 
men. 

Some  objectionable  “deals”  of 
manufacturers  have  been  withdrawn 
during  this  year,  while  others  are 
still  in  vogue  and  will  continue  to  be 
introduced  unless  opposed  by  the 
wholesale  grocer. 

The  subsidizing  of  jobbers’  sales¬ 
men  by  manufacturers  is  a  most  ne¬ 
farious  practice  and  should  not  be 
countenanced  by  any  wholesale  gro¬ 
cer,  in  fact,  is  illegal  in  some  States. 

Vice-President  Wm.  T.  Wad- 

leigh  also  offered  a  report  with 


much  force  in  it.  He  touched  on  the 
present  plans  of  distributing  food 
products  as  follows  : — 

The  manufacturer  is  not  equipped 
to  distribute  his  products.  In  order 
to  do  so,  he  must  add  to  his  cost  of 
doing  business  the  expense  of  distri¬ 
bution.  This  expense  in  turn  must 
be  added  to  the  price  of  his  product 
so  that  neither  the  retailer  nor 
the  consumer  would  be  benefited 
thereby.  Naturally  the  purpose  of 
this  organization  is  to  promote  t' 
interests  of  its  members,  but  I  thii 
its  action  thus  far,  has  demonstrateu 
that  it  is  not  the  intent  of  the  asso¬ 
ciation  to  promote  private  interests, 
inconsistent  with  the  rights  of  the 
community  in  which  we  do  our  busi¬ 
ness. 

Vice-President  Fred.  R.  Drake, 
of  Easton,  Pa.,  also  reported,  nam¬ 
ing  the  conventions  he  had  attended 
in  the  interest  of  the  National 
Wholesale  Grocers’  Association,  or 
the  jobbers’  cause  in  general. 

The  report  of  Wm.  C.  Breed, 
counsel,  was  also  delivered  at  this 
session,  but  contained  little  of  spe¬ 
cific  interest. 

Treasurer  Frank  A.  Potter  read 
his  report,  showing  receipts  of 
$38,240.69  and  expenditures  of 
$38,115.29. 

On  Wednesday  reports  of  com¬ 
mittees  and  the  discussions  which 
they  elicited  also  occupied  much 
time.  One  of  the  features  was  an 
address  by  Secretary  John  A. 
Green,  of  the  National  Retail  Gro¬ 
cers’  Association,  on  the  relative 
functions  of  the  jobber  and  retailer. 

On  Wednesday  Mr.  Robert  G. 
Bursk,  of  Philadelphia,  reported 
for  the  Membership  Committee 
that  the  membership  last  year  was 
631.  One  hundred  and  sixty-five 
new  ones  had  been  added  this  year 
and  19  dropped,  making  the  net 
777.  Forty-four  States,  he  said, 
were  represented  in  the  member¬ 
ship.  Several  applications  had 
been  received  at  the  meeting. 

For  the  Purchase  Discount  Com¬ 
mittee,  Fred.  R.  Drake,  of  Easton, 
Pa.,  reported  on  the  results  ob¬ 
tained  during  the  year.  He  said 
that  they  had  been  more  or  less 
successful  in  getting  the  most 
prominent  and  influential  grow^rc 
and  handlers  of  beans  on  t 
cific  to  change  the  terms  on  which 
they  sold  their  goods  from  a  net 
arrival  basis  to  a  discount  basis. 
An  extract  from  his  report  fol¬ 
lows  : — 

In  September  we  began  our  cam¬ 
paign  by  endeavoring  to  have  the 
bean  growers  and  handlers  of  the 
Pacific  Coast  change  the  terms  on 
which  they  sold  their  goods  from  a 
net  arrival  basis  to  a  discount  basis 
and  in  this  effort  we  have  been  more 
or  less  successful  by  having  the  most 
prominent  and  influential  growers 
and  handlers  of  beans  on  the  Pacific 
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Coast  accede  to  our  request.  Of  the 
progress  made,  our  members  have 
been  constantly  advised  from  time  to 
time ;  and  following  up  the  success 
of  the  Pacific  Coast,  we  approached 
the  Michigan  Bean  Jobbers’  Asso¬ 
ciation  in  January  with  the  idea  of 
having  them  change  their  terms 
from  a  net  arrival  basis  to  a  dis¬ 
count  basis. 

Mr.  N.  Landon  Hoyt  and  myself 
met  a  committee  of  the  Michigan  Bean 
Jobbers’  Association  in  conference  at 
Ann  Arbor,  Mich.,  January  18,  the 
—lit  of  which  conference  was  that 
committee  was  granted  a  hear- 
Tlutrsday,  January  27,  in  De¬ 
troit,  where  we  appeared  before  the 
annual  convention  of  the  Michigan 
Bean  Jobbers’  Association,  and  while 
the  result  of  the  vote  taken  in  execu¬ 
tive  session  Friday  morning,  January 
28,  was  unfavorable  to  our  request, 
we  are  advised  that  the  argument 
and  reasoning  presented  by  our  com¬ 
mittee  and  the  information  sent  to 
each  member  of  the  Michigan  Bean 
Jobbers’  Association  has  made  a  last¬ 
ing  impression  upon  its  members 
and  are  in  earnest  hope  that  at  their 
next  annual  meeting  we  may  meet 
with  more  favorbale  consideration 
than  was  the  case  this  past  year. 

Following  our  disappointment 
with  the  Michigan  Bean  Jobers’  As¬ 
sociation,  we  took  this  matter  up 
with  the  representative  bean  dealers 
in  New  York  State  without  any  bet¬ 
ter  success,  but  feel  that  the  founda¬ 
tions  are  laid  which  will  eventually 
result  in  the  growers  and  handlers 
of  beans  of  Michigan  and  New  York 
State  modernizing  their  methods  of 
doing  business  to  more  nearly  cor¬ 
respond  with  the  terms  of  the  whole¬ 
sale  grocery  trade  of  the  United 
States. 

Your  committee  visited  Milwau¬ 
kee,  Wis.,  in  an  effort  to  have  the 
largest  and  most  representative 
handlers  of  dried  peas  conform  their 
product,  which  is  now  sold  upon  a 
net  arrival  basis,  to  a  discount  basis ; 
and  had  hopes  of  success  which  were 
afterwards  doomed  to  failure,  but 
which  we  believe  by  persistent  effort 
can  be  brought  to  a  successful  con¬ 
clusion  on  this  article. 

When  one  considers  that  the  out¬ 
put  of  beans  from  California  is  ap¬ 
proximately  $12,000,000;  from  Mich¬ 
igan  approximately  $12,000,000;  from 
New  York  State  approximately  $10- 
000,000  and  of  Wisconsin  dried  peas 
approximately  $2,000,000,  the  desira¬ 
bility  of  continuing  our  efforts  on 
these  lines  will  be  easily  recognized. 

In  order  to  preserve  discounts 
once  enjoyed  by  our  members  your 
committee  visited  Rochester,  N.  Y., 
in  the  interest  of  the  restoration  of  2 
per  cent,  cash  discounts  on  shoe  pol¬ 
ishes  now  denied  to  them. 

We  have  had  conferences  in  New 
York  with  various  representatives  of 
the  growers  and  handlers  of  Califor¬ 
nia  beans ;  have  had  interviews  with 
representatives  of  specialty  manu¬ 
facturers  in  an  endeavor  to  have 
them  harmonize  the  cash  discount 
on  their  products  with  others,  which 
are  sold  on  a  2  per  cent,  cash  dis¬ 
count  basis;  have  had  voluminous 
corespondence  and  personal  inter¬ 
views  with  manufacturers  in  an  ef¬ 
fort  to  get  them  to  change  their  dis¬ 
count  to  conform  to  that  of  other 
manufacturers ;  have  had  personal 
interviews  in  an  effort  to  have  re¬ 
stored  the  discount  now  denied  the 
wholesale  grocery  trade  on  the 
amount  of  merchandise  purchased  of 
them  as  represented  by  the  freight 
allowed  on  the  shipments  of  various 
manufactured  articles. 

During  the  year  we  have  ad¬ 
dressed  communications  to  the  larg¬ 
est  packers  of  canned  meats  with  the 
idea  of  having  them  have  their  terms 
conform  to  the  terms  of  the  whole¬ 
sale  grocery  trade  of  the  United 
States,  and  while  we  have  not  been 


successful  during  this  present  year, 
we  advise  that  agitation  be  con¬ 
tinued. 

We  hope  also  to  report  to  you  . 
success  in  having  obtained  a  cash 
discount  on  cheese,  but  have  been 
disappointed  both  by  the  difficulty 
in  reaching  any  large  organizations 
of  cheese  manufacturers  and  also  by 
the  great  pressure  of  other  matters 
affecting  the  members  of  our  com¬ 
mittee. 

The  possibility  of  advantage  to 
our  members  in  the  bringing  about 
of  a  greater  uniformity  of  discounts 
in  the  articles  handled  by  our  mem¬ 
bers  on  which  a  discount  greater 
than  that  received  is  given,  offers 
great  opportunities  for  the  work  of 
the  purchase  discount  committee  of 
the  next  year  and  surely  this  com¬ 
mittee  is  one  of  the  most  important 
and  inspiring  in  our  association. 

Chairman  W.  B.  Timms,  of  the 
Food  Guaranty  Committee,  re¬ 
ported  to  the  wholesale  grocers’ 
convention  that  the  questions  in¬ 
volved  in  the  subject  were  so  close- 
y  connected  with  many  legal  com¬ 
plications  that  they  could  not  ad¬ 
vise  members  as  to  a  definite 
course,  safe  to  follow  in  all  cases. 

The  Committee  on  Uniform  Bill 
of  Lading  had  a  report  which 
elicited  much  discussion.  In  part, 
it  was  as  follows : — 

Since  the  last  report  of  your  Com¬ 
mittee  on  Bills  of  Lading  the  fol¬ 
lowing  important  results  have  been 
brought  about : — 

First — The  Commissioners  on 
Uniform  State  Laws,  after  four  and 
a  half  years  of  careful  considera¬ 
tion,  have  completed  their  draft  of 
the  Uniform  Bill  of  Lading  Act  for 
State  adoption,  and  have  recom¬ 
mended  same  for  enactment  into 
law  by  the  legislatures  of  the  various 
States. 

Second — The  Canadian  railways 
have  all  adopted  the  uniform  bill  of 
lading  recommended  by  our  Inter¬ 
state  Commerce  Commission,  in¬ 
cluding  forms  of  colors  and  with  but 
slight  and  unimportant  changes  in  its 
provisions. 

Third — Washington,  Wyoming, 
Minnesota  and  Michigan  have 
enacted  into  law  the  bill  of  lading 
measure  drafted  by  counsel  for  the 
American  Bankers’  Association,  and 
it  passed  one  house  in  Iowa,  North 
Carolina  and  Oklahoma.  However, 
now  that  the  Commissioners  on  Uni¬ 
form  State  Laws  have  agreed  on  a 
uniform  bill  of  lading  to  recommend 
for  State  adoption,  the  measure  as 
drafted  by  the  Bankers’  Association 
will  be  abandoned  and  the  bill  of  the 
Commissioners  on  Uniform  Laws 
pushed  in  its  stead. 

Last  January,  at  the  request  of  the 
chairman  of  the  Bill  of  Lading  Com¬ 
mittee,  Mr.  Breed,  our  counsel,  with 
several  of  the  officers  of  our  associa¬ 
tion  attended  the  National  Civic  Fed¬ 
eration  conference  at  Washington. 
Mr.  Breed  made  an  able  address  be¬ 
fore  that  body  in  favor  of  uniform 
State  legislation  in  bill  of  lading  and 
other  subjects  of  interest  to  mer¬ 
chants  and  jobbers.  At  that  meet¬ 
ing  the  federation  recommended  to 
the  Governors  of  the  several  States 
the  enactment  into  law  of  the  meas¬ 
ure  drafted  by  the  Commissioners  on 
Uniform  State  Laws. 

In  addition  important  progress  has 
been  made  to  secure  Congressional 
legislation  on  bills  of  lading  which 
will  cover  interstate  shipments. 
There  has  lately  been  introduced  in¬ 
to  the  House  of  Representatives  by 
Mr.  Stevens  a  bill,  No.  25,335,  re- 
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For  Profit  and 
Safety 


In  our  June  catalogue  we  make  a  sug¬ 
gestion  that  will  interest  merchants  who 
never  handle  Fireworks  as  much  as  it  does 
those  who  always  handle  them. 

If  you  have  a  retail  store  you  need  the 
advertising  there  is  in  goods  for  the  “glor¬ 
ious  Fourth.” 

For  a  certain  number  of  days  just 
before  July  4,  celebration  goods  are  the  one 
line  of  instant  need  in  the  mind  of  every¬ 
one  in  your  town. 

Not  to  sell  the  goods  all  your  people 
are  thinking  about  is  to  miss  an  opportu¬ 
nity  that  comes  only  a  few  times  in  the 
year. 

And  Fourth  of  July  goods  lend  them¬ 
selves  to  advertising — the  store  that 
handles  them  gets  the  crowds  that  buy 
goods  in  all  lines. 

Be  your  store  big  or  little,  in  your  own 
interest — read  the  suggestion  in  our  June 
book  (No.  H  797)  entitled 


The  Insurance  Bugaboo 


Butler  Brothers:  New  York, 
Chicago,  St.  Louis, 
Minneapolis 


Sample  Houses:  Baltimore,  Cincinnati,  Dallas,  Kansas 
City,  Milwaukee,  Seattle,  San  Francisco,  Omaha 
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From  the  “Grocers’  Assistant,”- 
a  monthly  magazine  published  in 
England  for  the 

The  English  Way  of  benefit  of  clerks, 
Looking  After  .  r 

Clerks.  the  following  in¬ 

teresting  extract 
is  taken.  It  is  a  part  of  an  article 
on  “How  Grocers’  Assistants 
Live,”  and  supplies  the  means  of  a 
sharp  contrast  between  American 
and  English  methods  of  caring  for 
one’s  clerks: — 

Our  first  visit  was  to  a  fine  shop, 
which  evidently  catered,  was  then 
and  there  catering,  for  the  best  class 
of  trade.  We  came  in  contact  with 
a  member  of  the  staff,  who  was 
ready  to  answer  our  reasonable  in¬ 
quiries.  Yes,  they  had  a  fairly  large 
number  of  assistants,  some  of  whom 
were  young  ladies.  We  noted  that 
the  general  appearance  of  those  we 
saw  busily  engaged  in  serving  cus¬ 
tomers  was  everything  it  should  be. 
They  were  neatly  dressed,  of  pleas¬ 
ant  manner,  and 

THE  GLOW  OF  HEALTH 
was  on  their  cheeks.  We  learnt  that 
living-in  (clerks  living  with  their 
employer, — Ed.)  was  the  rule  of 
this  establishment,  yet  living-in  un¬ 
der  quite  tolerable  and  even  pleas¬ 
ant  conditions.  Many  of  the  elder 
men  had  separate  bedrooms,  and 
hence  actually  possessed  a  vote. 
Ihere  was  a  good  big  dining  room, 
which  served  also  as  a  sitting  room 
when  needed.  The  food  is  all  that 
can  be  desired,  the  whole  menage  be¬ 
ing  looked  after  by  a  housekeeper, 
who  had  no  temptation  to  make  “a 
bit  for  herself”  out  of  the  money  al¬ 
lowed  for  feeding  the  staff.  We 
,  learnt  that  the  men  fraternize  very 
well  after  business  hours,  playing 
various  games,  as  whist,  chess  and 
ping  pong,  and  that  social  evenings 
with  music  are  occasionally  held  in 
winter  time.  A  cautious  question  as 
to  what  was  the  feeling  about  living- 
in  as  a  system  elicited  the  opinion 
that  under  such  conditions  as  were 
the  fact  at  that  establishment,  for 
young  assistants  and  for  females,  there 
could  be  no  objection  to  it,  especially 
if  the  firm  recognized,  as  it  did,  that 
to  an  older  man  who  was  married 
or  wished  to  marry,  freedom  to  live 
out  should  be  permitted.  Wages 
paid  at  this  establishment  are  rather 
above  the  average.  The  pay  of  a 
fully  experienced  counterman  being 
l8s.  ($4.50  per  week  (with,  of 
course,  board  and  lodging  found; 
and  in  one  case  20s.  ($5).  Others 
?r,e  VI  rccseiPt  of  15s.  ($375),  12s. 

6d.  ($3.12),  so  on  down  to  8s. 
($2),  the  wages  of  an  improver, 
according  to  responsibility  of  posi¬ 
tion  and  experience.  We  are  not 
surprised  to  hear  that  the  average 
number  of  years’  service  put  in  by  the 
staff  was  a  high  one.  The  hours, 
too,  are  not  unreasonable,  from  8.30 
A.  M.  to  8  P.  M.  being  the  rule  for 
every  day  _  except  Saturday,  when 
the  shop  is  open  an  hour  and  a 
half  longer.  There  is  no  early  clos¬ 
ing  day,  but  each  assistant  is  allowed 
an  evening  off  from  tea  time  on  one 
day  of  the  week. 

T11  England  the  grocery  busi¬ 
ness  has  reached  a  higher  point 
of  commercial  development  than 


in  any  other  country  of  the  world. 
In  the  United  States  the  business 
often  sinks  below  a  trade  and  be¬ 
comes  a  mere  makeshift;  in  Eng¬ 
land  it  frequently  rises  above  a 
trade  and  approaches  a  profes¬ 
sion.  So  that  anything  that  the 
English  grocers  have  tried  and 
found  good  is  worth  serious  con¬ 
sideration,  the  practice  of  look¬ 
ing  after  clerks  in  particular. 
In  this  country  the  merchant  has 
no  concern  about  his  clerks  after 
hours ;  only  very  rarely  does  a 
clerk  live  with  his  employer,  and 
even  then  he  is  not  in  the  least 
accountable  to  him  after  business 
hours.  In  England  they  seek  the 
other  extreme: — the  clerks  in 
many'  cases  are  practical  inmates 
of  their  employers’  families,  and 
have  at  least  a  measure  of  the 
accountability  which  follows  such 
a  relation.  The  ideal  way  prob¬ 
ably  lies  somewhere  between. 
That  the  employer,  whose  store 
is  surely  to  a  certain  extent 
affected  by  the  reputation  which 
his  clerks  make  in  the  commun¬ 
ity,  should  take  some  interest  in 
them  during  the  hours  when  they 
are  making  theirreputation,  seems 
fundamental.  Too  often — in  fact, 
almost  always — they  are  allowed 
to  go  their  own  way  unregarded 
and  unprotected,  and  in  conse¬ 
quence  fall  into  errors  that  not 
only  mar  their  own  lives  but 
greatly  injure  their  usefulness  to 
their  employers. 


A  Bad  Resolution. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  was  considerably 
surprised  to  see 
the  National  Re- 

1 

tail  Grocers’  As¬ 
sociation  go  on 
record  as  opposing  bulk  sales 
laws.  The  resolution  emanated 
from  L.  J.  Padberg,  of  St.  Louis, 
who  occasionally  runs  amuck. 
Nevertheless,  it  slipped  through, 
but  in  spite  of  that  the  “Grocery 
World  and  General  Merchant” 
has  no  belief  that  its  passage  rep¬ 
resents  the  sincere  thought  of  the 
National  Association.  In  the 
“Grocery  World  and  General 
Merchant’s”  view,  bulk  sales  laws 
mean  a  long  step  toward  the 
goal  of  commercial  honesty. 


They  make  it  impossible  for  a 
dishonest  merchant,  up  to  his  ears 
in  debt,  to  defraud  his  creditors 
by  pretending  to  sell  his  business 
— or  actually  selling  it,  for  that 
matter — to  his  sister  or  his 
mother.  The  laws  require  notice 
to  be  given  the  seller’s  creditors 
in  advance  of  every  sale  of  the 
business  outright. 

What  possible  objection  can 
the  National  Retail  Grocers’  As¬ 
sociation  raise  to  this?  What  ob¬ 
jection  can  any  honest  merchant 
raise  to  it?  The  law  pinches 
only  the  merchant  who  through 
ignorance  or  design  is  seeking  to 
do  that  which  will  cheat  those 
who  trusted  him.  The  merchant 
who  pays  his  creditors  before 
offering  his  business  for  sale,  or 
who  honestly  offers  it  for  sale  in 
order  to  raise  the  money  to  pay 
them,  need  have  no  fear. 


In  another  column  appear  some 
additional  facts  regarding  the 
forthcoming  plan 

The  Scheme  of  the  Qf  associated 

Pennsylvania 

Druegists.  druggists  of 
Pennsylvania  to 
curtail  the  right  of  the  grocer  and 
general  storekeeper  to  sell  patent 
medicines  and  commonly  used 
drugs.  As  explained  last  week, 
the  proposed  method  is  to  have 
the  Pennsylvania  Legislature  pass 
a  law  to  this  effect.  The  plan  is 
sure  to  stir  up  lively  opposition 
from  a  number  of  very  influential 
interests. 

The  most  potent  factor  in  this 
movement  is  that  it  is  being 
backed  by  the  State  Board  of 
Pharmacy,  which  is  a  department 
of  the  Commonwealth  supposed 
to  be  animated  only  by  the  public 
interest.  The  Board  is  composed 
mostly  of  retail  druggists,  how¬ 
ever,  who  have  at  all  times  a 
lively  interest  in  their  own  wel¬ 
fare.  Their  plan  as  it  will  be 
presented,  will  appear  simply 
as  one  to  prevent  the  reckless 
and  ignorant  sale  of  medicinal 
preparations  that  may  do  harm. 
As  far  as  that  is  the  truth,  the 
“Grocery  World  and  General 
Merchant”  heartily  subscribes  to 
the  whole  movement.  Drugs, 
chemicals  or  medicines  which 


contain  habit-forming  ingredients, 
or  poisons,  should  be  sold  only  by 
the  most  carefully  qualified  per¬ 
sons.  But  to  limit  the  sale  of 
preparations  like  that  is  by  no 
means  all  that  the  State  Board  is 
after.  They  want  also  to  keep 
grocers  and  general  storekeepers 
from  selling  such  innocent  prep¬ 
arations  as  borax  and  cough  cures. 
Is  it  possible  that  such  a  scheme 
could  succeed?  The  “Grocery 
World  and  General  Merchant” 
doubts  it,  though  the  Pennsyl¬ 
vania  Legislature  occasionally 
does  peculiar  things.  The  aver¬ 
age  retail  druggist  has  become 
almost  a  general  storekeeper  him¬ 
self.  He  sells  stationery,  maga¬ 
zines,  cigars,  novelties,  candy — 
and  drugs.  Each  one  of  the  five 
lines  first  named  is  a  theft  from 
another  line  of  merchandising. 
Before  he  seizes  for  himself  the 
exclusive  right  to  sell  goods 
which  general  storekeepers  have 
sold  for  years,  he  should  clean  his 
own  skirts  of  undue  infringement 
upon  other  merchants’  exclusive 
rights. 

Such  a  law  as  this  would  be 
an  outrage  upon  thousands  of 
consumers  who  live  miles  from 
the  nearest  drug  store,  and  whose 
only  chance  of  buying  simple 
drugs  and  medicines  is  at  the 
nearby  general  store.  Upon  this 
fact  more  than  any  other  the 
“Grocery  World  and  General 
Merchant”  bases  a  fair  degree  of 
confidence  that  such  a  bill  could 
never  pass. 


Again  is  the  retail  grocer 
stabbed  in  the  back,  this  time  in 
what  should  be 
sunken  the  the  house  of  his 

Offender.  friends.  Herman 

Sielcken,  who  is 
in  the  coffee  business,  has  accused 
him  before  the  Senate  Investigat¬ 
ing  Committee  of  buying  coffee 
at  10  cents  and  selling  at  25. 
Of  course  all  grocers  know  that 
the  charge  is  false.  For  many 
reasons  they  could  never  do  such 
a  thing,  even  if  they  would.  But 
the  trouble  is  that  the  accusation 
has  been  published  from  one  end 
of  the  country  to  the  other.  Pub¬ 
lished  as  the  solemn  statement  of 
a  man  supposed  to  be  so  domi- 
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nant  in  the  coffee  business  that 
lie  has  been  called  the  “Coffee 
King.”  Published  to  consumers, 
who  know  nothing  to  the  contrary 
of  what  was  said,  and  who  always 
lend  a  willing  ear  to  even  less 
authoritative  suggestions  that 
they  are  being  overcharged  for 
something. 

The  amount  of  harm  that  this 
has  done  to  retail  grocers,  col¬ 
lectively  and  individually,  is  in¬ 
calculable.  It  is  absurd  to  say 
‘‘oh,  consumers  don’t  pay  any  at¬ 
tention  to  it,” — they  do  pay  at¬ 
tention  to  it !  And  by  it  they  are 
inevitably  taught  the  easy  lesson 
of  suspecting  the  honesty  and 
fairness  of  the  retail  grocer. 

Is  there  any  way  in  which  such 
things  can  be  avoied?  Apparent¬ 
ly  no  way  in  which  they  can  be 
avoided  in  advance,  and  after  they 
have  occurred  the  harm  is  done. 
The  “Grocery  World  and  General 
Merchant”  has  sent  a  copy  of  its 
article  to  Mr.  Sielcken  with  a 
request  for  a  statement.  It  may 
be  that  he  will  say  something 
which  can  be  given  to  the  Asso¬ 
ciated  Press  and  sent  over  the 
same  road  that  the  original  report 
traveled.  The  chance  is,  how¬ 


ever,  that  he  will  say  nothing, 
because  there  is  really  nothing  to 
say  except  to  retract  or  confess 
ignorance  and  it  takes  a  broad 
man  to  do  that. 


Another  Blow  for  Honestly 
Labeled  Tomatoes. 


Well-known  Broker  Contends  That 

“Standards”  Should  Be  Labeled 

“Standards”  and  Seconds  “Seconds.” 

Defines  Standards  as  a  Can  Filled 

With  Ripe  Tomatoes. 

If  the  consumer  wants  a  can  of 
tomatoes,  why  not  give  him  what 
he  wants? 

If  the  packer  packs  tomatoes, 
why  is  he  fearful  of  putting  "to¬ 
matoes”  on  the  label?  If  the  can 
contains  tomatoes,  he  need  fear 
no  Pure  Food  Department  this 
side  of  Mars. 

If  the  packer  thinks  the  con¬ 
sumer  wants  tomatoes  and  water, 
let  him  say  on  his  label  how  much 
tomatoes  and  how  much  water  is 
added,  so  many  ounces  of  each. 
No  matter  if  the  tomato  is  85  to 
90  per  cent,  water,  men  do  not 
j  drink  this  kind  of  water  when 
■  they  are  thirsty;  they  drink  pure 
j  water,  not  tomato  juice.  Tomato 


juice  helps  make  the  tomato,  as 
also  pulp  and  seed,  color  and 
flavor.  Disintegrate  these  parts 
and  you  no  longer  have  the  toma¬ 
to,  and  yet  collectively  they  com¬ 
pose  the  delicious  and  not  to  be 
despised  love  apple,  pumpkin  or 
sherbet. 

Seconds  should  be  labeled  “sec¬ 
onds”  and  standards  should  be 
labeled  “standards.”  A  standard 
tomato  is  a  can  filled  with  ripe 
tomatoes.  Simply  this  and  noth¬ 
ing  more.  A  can  filled  with  other 
than  tomato  is  not  a  standard  to¬ 
mato.  Why  all  this  tearing  of 
the  hair  and  raving  of  speech? 
This  is  as  simple  as  the  alphabet. 
If  the  buyer  wants  32  ounces  of 
tomatoes,  why  not  give  it  to  him 
in  a  No.  3  can  and  state  net 
weight  of  contents  32  ounces  on 
the  label.  If  the  packer  puts  it 
in  and  seals  the  can,  it  will  stay 
there  until  the  can  is  opened  and 
the  buyer  should  know  how  many 
ounces  of  tomato  he  is  buying, 
just  the  same  as  if  he  wants  32 
ounces  of  sugar.  Now  and  then 
a  sugar  bag  may  burst  and  the 
weight  thereby  be  scant  as  also  an 
accidental  slack  filled  can  of  to¬ 
matoes.  This  cannot  be  avoided 


because  no  one  is  perfect,  but  the 
intention  is  evident,  and  if  the  in¬ 
tention  is  right  there  is  little  fear 
of  criticism,  fines  or  prosecution. 
Harry  P.  Strasbaugh, 
Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md.,  May  25,  1910. 


MAGAZINE  NOTES. 

Variety  is  quite  as  much  the  spice  of 
magazines  as  it  is  of  life,  and  the  editor 
who  fails  to  realize  this  fact  soon  finds 
himself  with  a  diminishing  subscription 
list.  One  publication  which  always 
shows  commendable  discretion  in  the  se¬ 
lection  of  its  contents  is  “Lippincott's.” 
Its  May  issue  contained  a  stirring  ad¬ 
venture  novel  by  Will  Levington  Com¬ 
fort — he  of  “Routledge  Rides  Alone” 
fame.  The  complete  novel  for  June  is 
as  dissimilar  to  it  as  it  well  could  be, 
yet  it  is  just  as  good  a  story- — just  as 
well  written,  just  as  interesting.  The 
title  of  it  is  “Francine,”  and  the  author 
is  Marie  Louise  Goetchius,  who  has  the 
book  “Anne  of  Treboul”  and  many  ex¬ 
cellent  short  stories  to  her  credit.  Fran¬ 
cine,  of  course,  is  the  name  of  the  little 
French  heroine,  who  leaves  her  home  in 
the  Paris  Latin  Quartier  and  comes  to 
New  York  to  join  her  lover,  Jacques.  Pie 
has  been  in  America  a  whole  year  and  has 
become  quite  Americanized,  but  Francine 
proves  less  adaptable,  and  constantly 
falls  afoul  of  Mrs.  Grundy  and  the  con¬ 
ventions,  to  Jacques’  great  distress.  The 
tale  portrays  the  French  life  and  char¬ 
acter  with  a  fidelity  little  short  of  mar¬ 
velous.  There  is  much  humor  in  it,  and 
a  little  sadness,  and  in  the  end  the  reader 
is  glad  to  find  that  the  mercurial  Jacques 
and  the  dainty  Francine  are  on  the  high 
road  to  happiness. 


LSI 


BIG  Butter  Color  Profits 


Wideawake  grocers  all  over  the  country  are  getting  big,  steady  profits  from  Dandelion  Brand 
Butter  Color.  For  the  majority  of  the  buttermakers  in  the  country  won’t  use  any  other  color. 

Your  buttermaking  customers,  too,  want  Dandelion  Brand.  They  know  it’s  the  best — the  only  safe, 
reliable,  purely  vegetable  butter  color  that  gives  the  rich,  golden  June  shade. 

And  Dandelion  Brand  sells  just  as  steadily,  just  as  regularly  as  any  staple  you  handle — sugar, 
coffee,  flour,  etc. 

All  you  have  to  do  is  to  let  your  customers  know  you’re  selling  Dandelion  Brand. 

Send  in  a  trial  order  now.  It  means  big  dependable  profits. 


Dandelion  Brand  Butter  Color  is  endorsed 

by  all  authorities 

Dandelion  Brand 

PUREL V 


Dandelion  Brand  is  the  safe  and  sure 
Vegetable  Butter  Color 

Butter  Color 

VEGETABLE 


We  guarantee  that  Dandelion  Brand  Butter  Color  is  purely  vegetable  and  that  the  use  of  same  for 
coloring  butter  Is  permitted  under  all  food  laws — State  and  National. 


Wells  &  Richardson  Company,  ::  Burlington,  Vermont 

Manufacturers  of  DANDELION  BRAND  BUTTER  COLOR 
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Aftermath  of  National  Retailers’ 
Convention. 


Secretary  Green,  of  National  Retail 
Grocers’  Association,  Thinks  Meeting 
Made  History.  Offers  Suggestions 
for  Future  Work.  National  Bankruptcy 
Act  Not  Amended  as  Grocers  Asked. 

Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio, 

May  25,  1910. 

The  thirtieth  annual  convention 
■of  the  National  Retail  Grocers’ 
Association  has  gone  into  his_tory. 
The  personnel  of  the  delegates 
was  all  that  could  have  been  de¬ 
sired.  The  representative  men  in 
the  business  were  there  and  at¬ 
tended  every  meeting.  At  no 
other  convention  was  there  more 
general  discussion. 

o 

The  •  sentiment  was  progress  ; 
the  desire  to  accomplish  some¬ 
thing  for  the  good  of  the  trade 
was  the  prevailing  thought ;  \to 
meet  with  the  other  factors  of 
the  trade  and  take  into  consider¬ 
ation  conditions  existing  was  the 
one  great  desire. 

The  delegates  agreed  that  to 
advance  or  improve  conditions  for 
themselves  it  was  necessary  to 
improve  conditions  existing  all 
along  the  line.  The  first  para¬ 
graph  in  the  first  resolution 
adopted  reads  as  follows:  “We 
believe  that  a  betterment  of  gro¬ 
cery  trade  conditions  demands  the 
proper  recognition  of  the  rights 
of  each  factor  in  the  trade.” 

The  Pacific  Coast  plan  was  en¬ 
thusiastically  endorsed,  viz:  “The 
right  of  the  manufacturer  to  name 
the  minimum  selling  price.” 

The  parcels  post  came  in  for  a 
share  of  the  attention  of  the  dele¬ 
gates,  and  the  proposition  to  ex¬ 
tend  the  system  was  vigorously 
condemned. 

The  resolution  to  recommend 
the  selling  of  bulk  commodities 
by  weight  instead  of  by  measure 
met  with  unanimous  approval. 

The  national  secretary  was  in¬ 
structed  to  take  up  with  the  meat 
packers  the  charge  for  heavy 
wrapping  paper  and  use  all 
means  at  his  command  to  have 
this  practice  discontinued. 

The  discussion  of  these  topics 
brought  out  many  new  ideas, 
many  of  which  will  be  taken  ad¬ 
vantage  of  by  the  delegates  on 
their  return  to  business. 

The  experience  of  many  who 
had  not  used  a  measure  in  their 
store  for  months  or  years  was  lis¬ 
tened  to  with  attention.  The  giv¬ 


ing  of  trading  stamps  was  con¬ 
demned. 

The  delegates  without  excep¬ 
tion  went  away  feeling  well  paid 
for  the  time  taken  in  attending. 

All  who  attended  (realize  the 
necessity  and  importance  of  the 
National  Association  as  never  be¬ 
fore.  We  are  a  power  in  the 
world  of  trade,  second  to  none, 
and  all  we  have  to  do  to  extend 
that  power  and  increase  our  in¬ 
fluence  is  to  be  ever  watchful  for 
ourselves  and  careful  of  the  wel¬ 
fare  of  others  in  the  great  trade 


of  which  we  are  so  prominent  a 
part. 

Have  you  a  suggestion  to  offer? 
Send  it  to  the  national  secretary. 
Have  you  a  complaint  to  make? 
Do  so  at  once;  doin’t  wait.  The 
national  officers  will  do  all  they 
can,  but  they  must  have  your  help 
and  confidence. 

The  work  is  growing  every  day 
and  the  responsibilities  are  greater 
than  ever.  Any  letter  from  you 
will  be  answered  the  day  it  is  re¬ 
ceived.  Let  each  do  his  part  and 
there  will  be  abundant  results. 


Druggists’  Bill  to  Keep  Grocers  and  Gen¬ 
eral  Merchants  From  Selling  Drugs 
and  Patent  Medicines  Will  Be 
Actively  Fought 


Patent  Medicine  Manufacturers,  Wholesale  Druggists,  State  Re¬ 
tail  and  State  Wholesale  Organizations  Will  Also  Be  Against 
It.  Move  Entirely  Selfish  on  Druggists’  Part. 


An  investigation  made  of  the 
proposal  of  the  Pennsylvania 
State  Pharmaceutical  Association 
to  pass  a  law  next  winter  greatly 
restricting  the  retail  grocer  and 
general  storekeeper  in  their  sale 
of  household  drugs  and  patent 
medicines,  develops  the  probabil¬ 
ity  that  if  the  State  Board  per¬ 
sists  in  this  they  will  stir  up  a 
lively  fight  from  various  impor¬ 
tant  factors  whose  toes  would  be 
sharply  trodden  on  by  such  a 
law. 

As  described  by  a  correspond¬ 
ent  in  last  week’s  issue,  the  bill 
proposes  to  deny  to  the  retail 
grocer  and  general  storekeeper,  at 
least  in  part,  the  right  to  sell  the 
commonly  used  drugs  and  patent 
medicines  which  he  can  now  sell 
without  interference. 

In  the  first  place  the  National 
Proprietary  Medicine  Manufac¬ 
turers’  Association  of  America 
will  be  against  this  bill,  and  will 
fight  it  as  hard  as  they  can.  Rea¬ 
son,  they  now  have  a  wide  distri¬ 
bution  of  their  products  through 
retail  grocers  and  general  store¬ 
keepers,  especially  in  territories 
where  there  are  few  if  any  drug 
'stores.  The  medicine  manufac¬ 
turers  cannot  see  the  propriety  of 
confining  the  sale  of  their  prod¬ 
ucts  to  druggists  who  cannot  ade¬ 
quately  care  for  the  demand  and 
whose  prices  are  apt  to  be  much 


higher  than  the  grocer’s  or  gen¬ 
eral  storekeeper’s. 

It  is  also  practically  certain  that 
the  Pennsylvania  Retail  Mer¬ 
chants’  Association  will  also  op¬ 
pose  it.  In  a  letter  to  the  writer 
during  the  week  Secretary  A.  M. 
Howes  says  that  the  matter  will 
at  once  be  taken  up  by  the  Ex¬ 
ecutive  Committee.  The  mem¬ 
bership  of  the  State  organization 
includes  merchants  of  all  classes, 
and  among  these  are  a  few  drug¬ 
gists.  By  far  the  great  majority, 
however,  are  grocers  and  general 
storekeepers,  and  their  interests 
will  be  adversely  affected  if  such 
a  bill  passes. 

The  Wholesale  Grocers’  Asso¬ 
ciation  of  Pennsylvania,  New 
Jersey  and  Delaware  will  also  in 
all  probability  be  against  the 
plan,  for  wholesale  grocers  are 
large  distributers  of  simple  patent 
medicines  and  common  drugs. 
Secretary  A.  M.  Graves,  of  the 
jobbers’  organization,  stated  to 
the  writer  that  in  his  judgment 
the  members  will  be  much  op¬ 
posed  to  any  such  legislation.  It 
will  be  taken  up  by  the  organiza¬ 
tion  early  this  week. 

The  wholesale  drug  trade  will 
also  be  against  it  to  a  man.  The 
writer  has  letters  from  a  number 
of  them,  all  of  the  same  tenor — 
“we  will  unqualifiedly  oppose  this 
!  bill  if  it  is  introduced.” 


Advices  just  received  from 
Washington  would  indicate  that 
the -bill  to  amend  the  bankruptcy 
act  has  been  reported  from  the 
committee  without  the  desired 
amendment,  which  the  retailers 
sought  to  have  inserted.  It  is 
therefore  necessary  that  everyone 
be  notified  at  once  to  write  their 
Senators  and  ask  that  Section 
Clause  A,  in.  H.  R.  20,575,  CaRi. 
dar  No.  651,  be  amended  to  read 
“Any  person  owing  debts  to  the 
amount  of  $500,  except  municipal, 
railroad,  insurance  or  banking 
corporation,  shall  be  entitled  to 
the  benefits  of  this  act  as  a  volun¬ 
tary  bankrupt.” 

Write  your  letter  immediately. 
If  we  cannot  have  this  amend¬ 
ment  inserted  in  this  bill,  we  must 
contend  that  the  law  has  outlived 
its  usefulness  and  should  be  re¬ 
pealed. 

John  A.  Green, 
Secretary  National  Retail  Gro¬ 
cers’  Association. 


Grocers  Issuing  Price  Lists. 

San  Francisco,  Cal., 

May  21,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  should  greatly 
appreciate  it  if  you  would  give 
us  the  names  of  ten  wholesale 
grocers  and  ten  retail  grocers  who 
publish  catalogues  or  price-lists. 
We  have  in  mind  wholesale  gro¬ 
cers  and  retail  grocers  in  your 
more  immediate  neighborhood, 
say  within  a  hundred  or  two  hun¬ 
dred  miles  of  you.  If  you  can’t 
send  us  the  ten  names,  give  us  as 
many  as  you  can,  please. 

Very  truly  yours, 

A.  Schilling  &  Co. 

Wholesalers — Barber  &  Per¬ 
kins,  B.  S.  Janney  &  Co.,  Hal- 
pen.  Green  &  Co.,  all  Philadel¬ 
phia,  Pa.  Francis  H.  Leggett  & 
Co.,  Austin,  Nichols  &  Co.,  R.  C. 
Williams  &  Co.,  New  York. 

Retailers — Finley  Acker  &  Co., 
Thomas  Martindale  &  Co.,  Gim- 
bel  Bros.,  and  Mitchell,  Fletcher 
&  Co.,  all  Philadelphia,  and  L.  T. 
Callanan,  Acker,  Merrill  &  Co 
dit,  and  Park  &  Tilford,  New 
York  City. 


Jersey  strawberries  are  coming 
along  regularly  and  range  from 
6  to  12  cents  per  quart.  The 
quality  is  fair,  but  the  heavy 
rains  have  brought  lots  of  watery 
berries  in.  Delaware  is  also  ship¬ 
ping  berries  North,  ranging  from 
7  cents.  The  demand  is 
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OUR  NATIONAL  ADVERTISING  OF 

Hunt's  Quality 

“The  Kind  That  Is  NOT  Lye  Peeled,” 

brings  us  lots  of  such  letters  as  this,  received  May  n — 

“Your  advertising  is  all  right  and  no  doubt  your  fruit  is,  but  why 
advertise  in  Kansas  City  if  one  cannot  obtain  your  goods  here? 
Repeated  effort  on  my  part  has  resulted  in  loss  of  time  without  being 
able  to  buy  the  fruit.  There  is  plenty  of  the  ‘just  as  good’  kind.” 

We  want  to  send  your  name  to  people  in  your  neighborhood  who  write  us  as 
above.  We’ll  do  it  as  soon  as  you  write  us  and  let  us  know  you  have  Hunt’s  Quality 
Fruits  in  stock.  Write  us  for  complete  list  of  distributers  and  order  from  the  one 
nearest  to  you.  We’ll  send  you  beautiful  booklets,  calenders  and  display  cards  to  help  you  draw  people  into  your 
store  and  sell  them  Hunt’s  Quality  Fruits.  Your  customers  will  always  buy  Hunt’s  Quality  Fruits  once  you 
start  them  because  they  are  so  superior  to  ordinary  canned  fruits. 

HUNT  BROTHERS  COMPANY 

San  Francisco,  California 

Largest  Canners  of  Highest  Grade  California  Fruits 

Distributersi  for  Hunt’s  Quality  Fruits. 

PENNSYLVANIA: — Githens,  Rexsamer  &  Co*.,  Philadelphia;  Westmoreland  Gro.  Co.,  Greensburg;  Westmoreland  Gro.  Co.,  Uniontown;  Westmoreland  Gro.  Co., 
Connellsville;  Jas.  A.  McAteer&  Son,  Pittsburg;  Love  &  Sunshine  Co.,  Johnstown.  OHIO:— The  Chas.  C.  Higgins  Co.,  Cleveland;  A.  Janszen  &  Co.,  Cincin¬ 
nati;  The  Samuel  Stevens  Co.,  Columbus;  V.  T.  Hills  Co.,  Delaware;  Bindley  Gro.  Co.,  Marion;  Jas.  Carson  &  Co.,  Springfield;  W.  W.  Harper  Co. ,  Zanesville; 
Mosel-Johnson  Co.,  Steubenville;  Berdan  &  Co.,  Toledo;  W.  L.  Adamson  Co.,  Dayton.  CONNECTICUT:— Stoddard,  Gilbert  &  Co.  New  Haven.  MASSACHU¬ 
SETTS:— Haskell,  Adams  &  Co.,  Boston.  RHODE  ISLAND:— H.  Midwood’s  Sons  Co.,  Providence.  WEST  VIRGINIA:— Jos.  Speidel  Gro.  Co.,  Wheeling; 
Gulland,  Clarke  Co.,  Elkins.  NEW  YORK: — Seeman  Brothers,  New  York  City;  Koenig  &  Schuster,  New  York  City;  Acker,  Merrall  &  Condit  Co.,  New  York 
City.  KENTUCKY:— Curry,  Tunis  &  Norwood,  Lexington;  Louisville  Gro.  Co.,  Louisville. 


In  One  Sense  Just  as  Good  as  a  Round- 
trip  Ticket  for  New  York.  Let  Us  Prove  It 


Premier  Bre&.kf  Ast  Coffee 

(for  cream  or  hot  milk) 

Premier  After-Dinner 
Coffee 

(to  be  served  black) 

At  their  greatest  popularity  they 
will  never  hurt  your  “bulk”  coffee 
business.  They  are  “quality”  goods 
that  help  to  make  a  “quality”  store! 


Extra  Yellow  California  Peaches, 

2^a,  2  doz.  to  case  .  .  .  per  doz.,  $1.65 

Extra  Lemon  Cling  Peaches,  3s,  2 
doz.  to  case . per  doz.,  2.00 

H&llowee  Dates,  60-lb.  boxes, 

. per  lb.,  .04# 

Fancy  Evaporated  Peeled  Peaches, 
in  26-lb.  boxes . per  lb.,  .1  3 

California  Prunes,  Coast  packed, 

80-90s,  60-lb.  boxes  .  .  .  per  lb.,  .04# 


A  Lot  of  Extra  Quality  French 
Mushrooms,  Bordeaux  packing, 
small  buttons,  about  100  to  tin, 
uniform  in  size,  without  stems, 

100  tins  to  case— lot  189,  per  case,  $26.00 
Le  Marchand  Brand  Boneless  Sar¬ 
dines,  }4b,  lOO  tins  to  case.  Price 
has  been  $30.00  per  case, 

now . per  case,  28.60 

Stag  Brand  High-grade  Catsup, 
full  pint  bottle,  2  dozen  to 
case . per  doz.,  1.40 


1  lb.  pkgs.,  27c.  3  lb.  pkgs.,  26c.  All  Quotations  F.  O.  B.  New  York. 

SEND  EOR  SPECIAL  MAIL  ORDER  BLANKS  AND  ENVELOPES. 

FRANCIS  H.LEGGETT&CO.  new  York 
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The  New  York  Letter 

Progress  of  Full  Weight  Campaign.  Brooklyn  Secretary  Inves¬ 
tigates  Grocery  Weights  As  Inspector.  A  Startling  Story 
of  Weight  Frauds.  Various  Trade  News  and  Market 

Summary. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  May  26,  1910. 

This  week  has  been  a  busy  period 
in  the  crusade  against  short 
weights  and  measures.  The  local 
associations  of  retail  grocers  have 
adopted  resolutions  backing  up  the 
city’s  Bureau  of  Weights  and 
Measures  in  its  work.  Elwood 
Hanson,  an  inspector  of  the  Bu¬ 
reau.  who  is  also  secretary  of  the 
Brooklyn  Retail  Grocers’  ’Associa¬ 
tion,  made  a  tour  of  Brooklyn  and 
found  deplorable  conditions  in  that 
borough.  The  chief  of  the  Bureau, 
Francis  McCoy,  made  a  trip 
through  New  York  stores  with  the 
Rainy  Day  Club,  and  found  evi¬ 
dence  of  widespread  fraud  among 
the  small  dealers  in  the  tenement 
sections. 

Mr.  Hanson  got  down  to  details 
on  his  trip.  He  told  your  corre¬ 
spondent  that  he  had  found  short¬ 
age  in  weights  chiefly  in  the  sale 
of  butter,  hams  and  smoked 
shoulders,  but  there  were  a  few 
other  articles  also  sold  short  of 
weight.  Chain  stores  seemed  to  be 
the  greatest  offenders  among  those 
he  visited.  Names  are  withheld  for 
the  present. 

Mr.  Hanson  visited  nine  stores 
of  different  types  located  in  widely 
separated  sections  of  Brooklyn  and 
seventeen  separate  purchases  were 
made  of  such  articles  as  butter,  su¬ 
gar,  flour,  bacon  and  rice.  When 
the  seventeen  purchases  were 
weighed,  twelve  were  found  to  be 
short  weight,  the  shortage  ranging 
from  2  to  7  per  cent. 

A  pound  of  butter  was  purchased 
in  each  of  the  nine  places  visited. 
In  only  two  cases  was  the  butter 
of  full  weight.  In  all  the  other 
places  there  was  a  shortage  rang¬ 
ing  from  five  sixteenths  of  an 
ounce  to  one  and  one-eighth 
ounces. 

Out  of  the  twenty-three  packages 
containing  different  kinds  of  gro¬ 
ceries  which  were  weighed  in  one 
store,  five  showed  honest  weight 
and  the  other  eighteen  were  short. 

As  a  result  of  the  investigation 
complaints  have  been  filed  against 
six  of  the  nine  stores  visited  and 


prosecutions  against  them  will  be 
instituted  by  the  Bureau. 

A  manager  of  a  branch  store  de¬ 
clared  he  was  acting  under  orders 
from  headquarters  in  giving  short 
weights  on  butter  and  bacon,  by 
weighing  the  paper  or  wooden 
plate.  In  two  cases-  the  manager 
asserted  that  the  short  weight  was 
due  to  the  carelessness  of  the  clerks 
who  made  the  sales.  One  of  the 
managers  of  a  chain  store  said  that 
he  had  nearly  lost  his  job  because 
on  an  occasion  his  stock  on  hand 
ran  only  70  cents  over  the  amount 
called  for  by  his  inventory,  and  he 
didn’t  intend  to  let  it  run  that 
close  again. 

Three  scales  were  found  which 
did  not  balance.  The  surface  of 
the  scoop  on  one  of  die  scales  was 
covered  with  sugar,  which  weighed 
three-eighths  of  an  ounce,  and  con¬ 
sequently  every  sale  from  that 
scoop  was  three-eighths  of  an 
ounce  short. 

Another  scale  showed  a  peculiar 
condition  of  affairs.  It  was  one  of 
those  scale  that  indicates  the 
weight  on  the  side  facing  the  cus¬ 
tomer,  as  well  as  on  the  side  fac¬ 
ing  the  clerk.  The  side  facing  the 
clerk  indicated  the  weight  correctly, 
whereas  the  pointer  toward  the 
customer  always  ran  three-eighths 
of  an  ounce  ahead  of  the  actual 
weight. 

The  inspector  told  of  having 
found  a  store  where  the  butter 
dishes  were  soaked  in  water  in 
order  to  increase  their  weight. 

The  excuse  offered  at  some 
stores  selling  the  print  butter  was 
that  the  wholesaler  who  put  it  up 
was  to  blame,  but  the  inspector 
explained  that  the  law  requires  the 
seller  to  see  that  his  customers  get 
full  weight. 

At  a  chain  store  in  Columbia 
street  a  pound  of  rice  was  one- 
fourth  of  an  ounce  short ;  a  pound 
of  sugar  that  was  bought,  one-half 
an  ounce  short.  Out  of  nine  bags 
supposed  to  contain  each  three  and 
one-half  pounds  of  sugar,  that 
were  placed  on  the  scales,  five  were 
short  in  weight. 

This  concern  sells  a  brand  of 
flour  put  up  in  bags  of  seven 


pounds  and  three  and  one-half 
pounds.  The  seven-pound  bags 
which  were  weighed  were  each  one 
ounce  short ;  the  smaller  bags,  one- 
half  an  ounce  short.  Four  one- 
pound  bags  of  powdered  sugar,  al¬ 
ready  put  up,  were  all  short;  three 
were  short  each  one-fourth  of  an 
ounce,  and  one  was  short  one-half 
an  ounce.  Several  packages  of 
oatmeal,  put  up  in  the  store,  were 
then  weighed.  All  were  short,  the 
shortage  running  as  high  as  10  per 
cent.  Two  of  the  three  pound 
packages  of  rice,  when  placed  on 
the  scales,  were  each  found  to  be 
one  ounce  short. 

In  one  of  the  stores,  the  manager 
put  one  of  the  butter  dishes  on  the 
side  of  the  weights,  so  that  a  full 
pound  of  butter  was  given.  And 
this  was  one  of  a  chain  of  stores. 
The  manager  claimed  that  in  all  of 
this  chain  of  stores  the  same  prac¬ 
tice  is  followed,  according,  to  the 
proprietor’s  orders. 

Mr.  McCoy,  on  his  trip,  showed 
the  ladies  of  the  Rainy  Day  Club 
how  housewives  of  the  city  are 
sometimes  defrauded  by  unscrupu¬ 
lous  dealers. 

The  ladies  collected  undersized 
boxes  and  baskets  and  shortweight 
cans  and  bottles  which  will  be  added 
to  the  collection  at  the  Bureau. 
Some  of  the  dealers  will  be  pros¬ 
ecuted. 

The  club  decided  to  write 
to  settlement  workers,  asking  them 
to  instruct  East  Side  housewives 
to  be  constantly  watching  for  short 
weights.  Mr.  McCoy  told  the 
club’s  members  that  when  they  find 
a  dealer  giving  short  weight  they 
should  first  speak  to  the  storekeep¬ 
er,  and  then  if  he  fails  to  do  the 
right  thing,  they  should  write  to 
the  Bureau  and  it  will  see  that  he 
is  prosecuted. 

The  organized  grocers,  through 
their  associations,  passed  resolu¬ 
tions  commending  Mr.  McCoy  for 
his  work.  He  sent  them  communi¬ 
cations  asking  that  they  use  their 
influence  to  have  all  grocers  give 
full  sixteen  ounces  for  a  pound  of 
butter,  instead  of  weighing  the 
wooden  dish,  which  often  weighs 
an  ounce,  leaving  only  fifteen 
ounces  of  butter. 

The  associations  passed  resolu¬ 
tions  calling  upon  all  grocers,  mem¬ 
bers  and  others,  to  discontinue  the 
practice  of  weighing  butter  dishes 
and  to  give  full  net  weight.  Many 
of  the  grocers  express  satisfaction 
that  Mr.  McCoy  is  trying  to  apply 
the  State  and  municipal  laws  in 


such  a  way  as  to  require  net 
weights. 

*  *  * 

A  special  meeting  of  the  Ameri¬ 
can  Specialty  Manufacturers’  As¬ 
sociation  has  been  called  for  Friday 
in  the  La  Salle  Hotel,  Chicago.  It 
is  expected  that  a  number  of  the 
manufacturers  who  have  been  pres¬ 
ent  at  the  convention  of  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion  in  Louisville  will,  on  the  re¬ 
turn  trip,  stop  over  in  Chicago  for 
the  specialists’  meeting. 

*  *  * 

The  sugar  cases  provided  some 
new  sensations  this  week,  espec¬ 
ially  the  Spitzer  confession.  As 
the  trials  are  still  in  progress  at 
this  writing,  nobody  can  say  what 
will  come  next. 

*  *  * 

Health  Commissioner  Lederle 
had  his  men  out  this  week  exam¬ 
ining  whisky  in  the  saloons  of  the 
East  Side.  Dr.  E.  L.  Meierhof, 
1140  Madison  avenue,  who  is  one 
of  the  physicians  at  the  Eye  and 
Ear  Hospital,  wrote  to  the.  commis¬ 
sioner  telling  him  that  of  late  he 
had  treated  several  patients  who 
were  in  danger  of  losing  their  eye¬ 
sight  through  drinking  wood  alco¬ 
hol.  The  inspectors,  after  touring 
the  East  Side,  returned  with  sam¬ 
ples,  which  were  analyzed.  It  was 
found  that  20  per  cent,  of  the 
whisky  contained  wood  alcohol. 

Several  arrests  were  made,  but 
only  one  case  was  brought  to  trial, 
as  it  is  expected  that  the  United 
States  Government  will  take  some 
action  against  the  wholesalers  who 
sold  the  poison  to  the  retailers. 
The  one  case  which  was  brought 
to  trial  was  that  of  Samuel  Syrop 
and  his  son,  Louis,  237  Rivington 
street.  Inspector  Edward  Weiss 
purchased  small  flasks  of  “weiss 
schnapps,”  a  drink  popular  on  the 
East  Side,  in  Syrop’s  store,  and  on 
analyzing  them  found  a  consider¬ 
able  quantity  of  wood  alcohol.  The 
father  was  fined  $150  and  the  son 
$100. 

*  *  £ 

The  largest  cargo  of  bananas 
ever  brought  to  New  York  was 
landed  here  this  week  on  the 
steamer  “Zazapa,”  owned  by  the 
United  Fruit  Co.  The  cargo  con¬ 
sisted  of  60,000  bunches  of 
bananas,  weighing  about  5,000 
tons.  The  fruit  came  from  Santa 
Marta,  Colombia,  a  section  which 
has  recently  developed  into  the 
largest  banana  producing  district 
in  the  world.  It  took  an  entire 
day  to  unload  the  cargo.  Bananas 
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are  still  unloaded  here  by  hand. 
A  mechanical  conveyor  was  tried 
out  some  time  ago,  but  it  was 
found  that  it  injured  the  fruit,  so 
it  was  given  up. 

*  *  * 

Another  seizure  of  frozen  eggs, 
alleged  to  have  been  shipped  here 
fro—  ''Ticago  by  R.  Smithson  was 
is  week.  The  inspector 
found  eighty-four  cans  of  the  eggs 
in  the  warehouses  of  the  King’s 
County  Refrigerating  Co.,  30  Hall 
street,  Brooklyn.  The  eggs  are 
said  to  be  unfit  for  consumption. 


Summarized  Market  Con¬ 
ditions. 

There  has  been  in  increased  job¬ 
bing  demand  for  coffees  during  the 
week.  Santos  is  in  good  demand, 
but  many  holders  are  making  con¬ 
cessions  to  the  jobbers  to  push 
business.  Rios  are  quiet,  but  prices 
are  steady.  Maracaibos  attract 
considerable  attention,  with  prices 
well  maintained.  Mexicans  are 
are  still  in  demand,  with  prices 
firm.  There  is  a  fair  inquiry  for 
Javas.  Bogotas  are  quiet.  Con¬ 
siderable  comment  is  heard  on  the 
advance  in  coffee  freight  rates  to 
trans-Mississippi  points,  such  as 
Kansas  City  and  St.  Paul.  This 
practically  leaves  New  Orleans  in 
possession  of  that  field.  New  York 
dealers  hope,  however,  to  obtain 
concessions  in  the  Middle  West, 
where  New  Orleans  is  also  a  com¬ 
petitor. 

All  lines  of  teas  are  in  good  de¬ 
mand,  with  prices  steady.  Japan 
new  crop  leaf  is  reported  as  strong 
and  higher  than  last  year  as  a  re¬ 
sult  of  competition  among  the  buy¬ 
ers.  There  have  been  some  inqui¬ 
ries  from  London  for  Congous,  but 
as  a  rule  the  prices  offered  were 
too  low  to  suit  holders. 

The  raw  sugar  market  is  firmer 
than  last  week  and  refiners  are 
showing  more  interest  in  offerings. 
Several  large  sales  of  Cubas  for 
J~i:”ery  here  were  noted  during 
past  week  at  the  prevailing 
quotations. 

There  is  a  steady  withdrawal  of 
refined  sugar  on  old  contracts,  but 
little  new  business  is  being  done. 
Refiners  are  not  anxious  to  make 
business  until  the  old  orders  are 
worked  off.  Prices  are  firmly  held. 
The  present  warm  weather,  it  is 
claimed,  should  stimulate  busi¬ 
ness. 

There  is  little  business  being 
done  in  flour,  as  the  unsettled  state 


of  the  wheat  market  makes  it  diffi¬ 
cult  to  name  any  accurate  quota¬ 
tions.  Millers’  representatives  sug¬ 
gest  that  buyers  submit  their  bids, 
but  the  bids  submitted  are,  as  a 
rule,  too  low  to  suit  the  millers. 
Buyers  seem  content  to  buy  in 
single  car  lot  orders  that  have  pre¬ 
vailed  for  many  weeks. 

There  is  a  good  jobbing  demand 
for  California  canned  fruits.  The 
supplies  on  hand  are  small  and 
prices  are  steady.  The  opening 
prices  for  the  1910  pack  were  an¬ 
nounced  this  week.  Representa¬ 
tives  of  some  of  the  packers  say 
that  about  60  per  cent,  of  their 
fruit-  has  already  been  sold.  As 
usual,  stories  are  afloat  of  conces¬ 
sions  to  large  buyers,  but  little 

credence  is  given  these  reports,  as 
the  position  of  the  fruit  this  year 
is  much  stronger  than  last  year. 
There  is  practically  no  carry-over 
this  year,  while  last  season  about 

1,000,000  cases  of  the  previous 

year’s  pack  was  still  to  be  sold. 
Southern  fruits  are  rather  quiet. 

The  pack  of  strawberries  in  Bal¬ 
timore  is  small  and  prices  are  high¬ 
er  than  packers  can  afford  to  pay. 
Gallon  apples  are  still  quiet,  but 
prices  are  well  maintained. 

Canned  tomatoes  are  attracting 
considerable  attention  and  prices 
are  firm.  Holders,  in  fact,  are  be¬ 
coming  more  firm  in  their  views 
and  turn  down  offers  which  they 
would  readily  have  accepted  a  few 
weeks  ago.  Corn  has  a  fair  in¬ 
quiry,  with  prices  well  maintained. 
Peas  are  in  fair  demand  and  sup¬ 
plies  are  scarce.  The  packing  of 
the  new  peas  is  restricted  because 
of  the  small  receipts  and  high 
prices. 

Receipts  of  eggs  continue  heavy 
and  the  market  is  overstocked,  es¬ 
pecially  with  medium  and  lower 
grade  eggs.  Prices  are  unchanged, 
but  the  general  tone  of  the  market 
is  weak.  The  demand  is  not  large, 
but  holders  prefer  to  put  their  eggs 
in  storage  rather  than  to  sell  at 
lower  prices. 

Butter  continues  high  and  firm. 
Specials  are  still  at  29  cents,  with 
extras  at  28 J4  and  firsts  at  28 
cents.  Some  particularly  choice 
stock  is  held  at  a  premium.  The 
demand  is  confined  to  immediate 
jobbing  needs,  as  outside  interests 
are  afraid  to  store  butter  at  the 
prevailing  high  prices.  The  quality 
of  the  new  arrivals  is  good,  much 
better  than  it  has  been  before  in  a 
long  time. 

Fred.  A.  McGill. 


PACKED  ALSO  IN  2-POUND  CARTONS 


THE  POINT  ABOUT 

SHELF  GOODS 

<|  You  often  beard  the  phrase,  “good  shelf 
goods.”  It  means  goods  that  look  well  on 
the  shelf  and  so  help  to  sell  themselves. 

<]f  A  shelfful  of  good  clean  goods  is  a  splen¬ 
did  salesman,  but  one  whose  services  are 
often  neglected. 

<|  Sugar  kept  in  barrels  under  the  counter 
has  no  selling  force,  of  course.  Good  thing, 
too,  for  the  more  bulk  sugar  the  average 
grocer  sells  the  less  he  makes.  But  F ranklin 
Carton  Sugar  is  vastly  different.  There  are 
two  reasons  for  putting  that  on  the  shelf : 

One  is  because  it’s  more  convenient  there 
than  under  the  counter,  and  the  other  is  that 
it  can  get  in  some  selling  work  there. 

<]f  There’s  every  reason  why  Franklin 
Carton  Sugar  should  get  in  selling  work, 
for  every  pound  sold  pays  a  good  profit. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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Every  State  in  the  Union  has 
exemption  laws,  as  they  are 
called,  and  yet  there  is  but  the 
vaguest  idea  of  their  meaning  and 
effect  among  business  men.  The 
State  exemption  law  has  a  vital 
importance  to  every  business  man 
in  two  ways:  First,  in  its  effect 
upon  his  customers — the  persons 
with  whom  he  is  constantly  deal¬ 
ing  as  buyer  and  seller;  or  as 
employer  and  employed ;  and  sec¬ 
ond,  in  its  effect  upon  himself,  in 
the  event  that  he  should  find  him¬ 
self  in  a  position  where  he  would 
need  to  invoke  its  protection. 

An  exemption  law,  in  a  nut¬ 
shell,  is  a  law  that  saves  to  a 
debtor  against  whom  execution 
has  been  issued  under  a  judgment, 
a  certain  portion  of  his  real  estate 
and  personal  property.  The  ob¬ 
ject  is  to  leave  him  enough  so  he 
will  not  be  absolutely  stripped. 
The  protection  of  his  family  is 
also  a  consideration.  This  plan  of 
exempting  a  part  of  a  debtor’s 
property  was  not  known  to  the 
common  law,  which  allowed  the 
creditor  to  go  after  everything  the 
debtor  had,  and  even  allowed  the 
seizing  of  his  body  if  the  debt  re¬ 
mained  unpaid.  This  proved  so 
oppressive  that  every  State  in  the 
Union  has  modified  it  by  statute. 
The  State  statutes  widely  differ, 
however,  as  to  the  amount  of 
property  exempted.  In  funda¬ 
mental  principles  they  are  practi¬ 
cally  the  same. 

'['here  are  two  classes  of  exemp¬ 
tion  laws — homestead  laws,  which 
exempt  only  real  estate,  and  or¬ 
dinary  exemption  laws,  which  ex¬ 
empt  only  personal  property. 
Most,  though  not  all  States,  have 
a  homestead  law.  Under  it  the 
house  which  is  owned  by  the 
head  of  a  family,  and  occupied  by 
the  family  as  a  home,  cannot  be 
seized  for  the  owner's  debts,  even 
under  execution.  These  laws  sup¬ 
ply  a  very  salutary  protection  to 


the  debtor  anti  his  family,  but 
without  doubt  they  work  injustice 
to  many  a  creditor,  for  all  that 
some  debtors  ever  accumulate  is 
the  family  dwelling,  therefore 
they  become  immune  from  exe¬ 
cution,  although  they  may  own 
thousands  of  dollars’  worth  of 
real  estate. 

The  exemption  law  most  widely 
invoked  is  that  which  exempts 
personal  property.  As  stated,  the 
amount  given  to  the  debtor  in  this 
way  varies  with  the  different 
States.  All  States  agree  that  the 
wearing  apparel  of  the  debtor  and 
his  family  cannot  be  attached, 
and  many  laws  also  include  leased 
pianos,  organs,  sewing  machines, 
etc.  Practically  all  provide  that 
the  debtor’s  tools  and  implements 
of  trade  can  also  not  be  seized 
under  execution.  In  addition  to 
this  exempted  property,  the  laws 
of  many  States  give  debtors  a  spe¬ 
cific  amount  of  personal  property, 
which  they  can  take  either  in  cash 
or  the  equivalent.  The  debtor 
can  sell  anything  he  likes  to  the 
amount  of  the  exemption,  even 
real  estate.  The  amount  of  ex¬ 
emption  varies  widely.  In  Penn¬ 
sylvania  it  is  $300,  in  New  Jersey 
$200,  in  Florida  $1,000,  and  so 
op. 

In  fixing  upon  the  amount  of 
exemption,  some  States  handle 
the  matter  in  a  much  more  com¬ 
plicated  fashion  than  others.  For 
instance,  Kentucky  provides  that 
the  creditors  of  a  debtor  cannot 
touch  “sufficient  provisions,  in¬ 
cluding  breadstuffs  and  animal 
food,  to  sustain  the  debtor’s  fam¬ 
ily  for  one  year;  if  that  much 
food  is  not  011  hand,  then  other 
personal  property,  wages,  money 
or  growing  crops  not  to  exceed 
$40  in  value  for  each  member  of 
the  family ;  provender  suitable  for 
live  stock,  if  there  be  any  such 
stock,  not  to  exceed  $70  in  value; 
and  if  such  provender  be  not  on 


hand,  such  other  property  as  shall 
not  exceed  such  sum  in  value.” 

It  can  easily  be  seen  how  a 
debtor  with  a  large  family  and 
plenty  of  live  stock  can  defeat  his 
creditors  forever  under  such  a  law 
as  this. 

In  addition  even  to  what  is 
enumerated  or  described  above, 
some  States  exempt  horses,  oxen 
and  cows  actually  constituting 
part  of  the  stock  of  a  farm  and 
also  the  stock  in  trade  of  mer¬ 
chants,  raw  materials  and  so  on. 
Many  States  also  have  laws  for¬ 
bidding  the  attaching  of  wages, 
and  in  no  State  can  a  pension  of 
any  kind  be  attached. 

One  very  important  feature  of 
exemption  is  that  it  is  usually  al¬ 
lowed  only  to  residents  of  the 
State,  and  never  allowed  against 
judgments  for  anything  but  ordi¬ 
nary  contract  debt. 

To  make  the  first  of  these  con¬ 
ditions  plain,  a  debtor  living  in 
New  Jersey,  but  doing  business 
in  Pennsylvania,  could  not  claim 
any  exemption  at  all  on  a  Penn¬ 
sylvania  debt. 

As  to  the  second  condition,  if 
A  sues  B  on  a  promissory  note, 
or  on  any  other  ordinary  or  ex¬ 
traordinary  contract,  and  gets 
judgment,  B  can  claim  whatever 
exemption  in  real  estate  or  per¬ 
sonal  property  the  law  of  his 
State  gives  him.  But  if  A  sues  B 
for  damages  sustained  by  falling 
down  an  open  hatchway  in  B’s 
store,  and  gets  judgment,  B  can 
claim  no  exemption  whatever,  be¬ 
cause  the  case  was  not  one  of  con¬ 
tract. 

The  usual  and  only  effective 
way  for  the  creditor  to  protect 
himself  in  transactions  in  which 
the  claiming  of  exemption  by  the 
debtor  may  leave  him  without 
remedy,  is  to  induce  the  debtor  to 
waive  the  right  of  exemption. 
The  States  are  not  at  all  together 
as  to  how  this  can  be  done  or 


whether  it  can  be  done  at  all. 
Most  States  allow  the  exemption 
to  be  waived,  but  some  say  it 
cannot  be  done  until  a  levy.  In 
other  words,  a  debtor  cannot 
agree  in  advance,  as  in  a  judg¬ 
ment  note,  that  he  will  not  claim 
exemption.  Under  these  laws  he 
can  waive  exemption  when  the 
sheriff  is  actually  on  him  but  not 
before. 

A  few  States  refuse  to  allow  a 
debtor  to  waive  exemption  unless 
his  family  joins,  holding  exemp¬ 
tion  to  be  more  for  the  family’s 
benefit  than  for  his.  Other  States 
allow  waiver,  but  require  it  to  be 
done  in  a  certain  way  provided  by 
the  statute.  If  it  isn’t  done  exact¬ 
ly  in  that  way  it  is  bad  and  the 
debtor  can  claim  exemption  after 
all. 

In  most  States,  however,  ex¬ 
emption  can  be  waived  in  some 
way  or  another,  and  at  some  time 
or  another,  and  speaking  in  the 
interest  of  the  creditor,  the  debtor 
should  be  asked  to  waive  it 
wherever  possible.  Practically  all 
leases  contain  a  waiver  of  exemp¬ 
tion,  where  the  law  of  the  State 
allows  it,  and  so  do  judgment 
notes. 

The  effect  of  waiver  is  to  give 
up  the  debtor’s  entire  property  to 
execution. 

Where  exemption  is  not  waived 
no  inflexible  method  of  claiming 
it  is  necessary,  as  a  rule.  In  case 
a  levy  has  been  made  on  either 
real  or  personal  property,  a  sim¬ 
ple  statement  that  exemption  is 
claimed  on  such  and  such  prop¬ 
erty  should  be  written  and 
handed  to  the  officer.  If  the  prop¬ 
erty  claimed  is  of  uncertain  value, 
it  is  then  set  aside  and  appraised. 
As  a  rule,  a  claim  of  exemption, 
where  the  only  property  owned  is 
household  goods,  defeats  the 
creditor  entirely,  because  it  takes 
pretty  high  grade  used  furniture 
to  bring  much  at  forced  sale.  So 
with  the  stock  of  small  stores  or 
artisans’  shops. 

( Copyright ,  May,  1910,  by 
Elton  J.  Buckley.) 

Question :  W.  P.  L. — Broker 
has  account  of  manufacturer. 
Receives  samples.  Sells  thirty  or 
forty  retailers  from  said  samples. 
.One  retailer  bought  six  barrels  in 
November,  sold  two  barrels  and 
then  returned  four  to  manufac¬ 
turer  in  March.  Orders  all  signed 
by  retailers  and  no  other  agree¬ 
ment. 

In  the  meantime  said  manufac¬ 
turer  sells  three  or  four  cars  to 
jobbers  in  same  territory  and  they 
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get  out  looking  for  business  and 
find  said  broker  has  placed  goods 
with  their  trade. 

Now  said  manufacturer  holds 
up  brokerage  on  said  sale  and  de¬ 
ducts  $18  or  $20  from  broker’s 
commission  for  freight.  The  re¬ 
tailer  claims  goods  were  not  up 
to  sample,  but  other  retailers  find 
goods  as  represented. 

Can  manufacturer  do  this? 
Also  hold  up  commission  from 
November  to  this  date,  stating  all 
accounts  are  not  settled  and  they 
will  render  final  statement  when 
they  hear  from  middleman  whom 
they  used  for  their  own  conveni¬ 
ence?  Can  said  broker  collect  his 
brokerage  as  soon  as  goods  are 
received  by  the  trade,  and  does  he 
have  to  wait  for  accounts  to  be 
paid,  or  has  he  any  concern 
whether  the  goods  come  up  to 
sample  or  not? 

Answer. — If  the  broker  was 
authorized  by  his  principal,  the 
manufacturer,  to  solicit  orders 
anywhere  in  a  given  territory,  he 
can  collect  brokerage  on  any 
orders  he  gets  in  that  territory, 
regardless  of  the  manufacturer’s 
relations  with  jobbers  whom  he 
later  sells  direct.  Of  course  if 
the  broker  violated  his  instruc¬ 
tions,  and  sold  anybody  it  was 
clearly  understood  he  was  not  to 
sell,  his  position  is  not  so  good 

The  law  of  brokerage  is  that  the 
broker  has  earned  his  commis 
sions  as  soon  as  the  parties  are 
together  and  the  contract  made 
without  regard  to  when  the  ac 
counts  are  paid  or  whether  the 
goods  are  up  to  sample.  Par 
ticularly  can  the  broker  not  be 
deprived  of  his  brokerage  on 
goods  that  were  not  up  to  sam¬ 
ple,  unless  the  broker  himsel 
made  the  misrepresentations.  It 
would  be  highly  unfair  to  make 
the  innocent  broker  pay  for  the 
fraud  of  his  principal  in  which  he 
had  taken  no  part,  and  the  law 
takes  no  such  position. 

In  some  lines  it  is  the  custom 
of  brokers  to  wait  for  their  com¬ 
missions  until  the  goods  are  de¬ 
livered  and  even  paid  for.  Evi¬ 
dence  of  such  custom  would  have 
to  be  very  clear,  however,  to  de¬ 
feat  the  broker’s  right  to  claim 
brokerage  as  soon  as  the  contract 
is  made. 

Question :  “I.,”  Hockendoqua, 
Pa. — A  Pittsburg  concern  is  sell¬ 
ing  collecting  letters  through  here 
in  pads  of  twenty-five.  The 
agency  is  the  Merchants’  Mercan¬ 
tile  Agency,  of  Pittsburg,  Pa., 
and  the  scheme  is  this :  They  di¬ 
vide  a  merchant’s  customers  into 
five  classes.  If  a  customer  owes 
more  than  one  retailer  he  is  put 


in  the  third  class.  If  he  owes 
several  he  goes  in  the  fourth  class 
and  so  on.  There  is  a  form  col¬ 
lection  letter  for  each  class.  You 
pay  $4  down  and  $12  when  the 
pads  of  letters  are  delivered.  The 
contract  is  renewable  every  two 
years.  What  is  your  opinion? 

Answer. — I  cannot  possibly  dis¬ 
cuss  this  proposition  because  the 
data  is  too  meagre.  I  am  fa¬ 
miliar  with  other  schemes  of  the 
sort  in  which  the  merchant  him¬ 
self  sends  out  the  letters,  which 
bear  the  name  of  a  fake  collec¬ 
tion  agency.  I  am  not  told 
whether  that  is  the  method  fol¬ 
lowed  here  or  not.  Neither  am  I 
shown  the  letters,  nor  supplied 
with  any  other  information  re¬ 
garding  the  inside  workings  of 
the  plan.  To  express  any  opinion 
under  such  conditions  would  be 
to  make  a  mere  guess  at  some¬ 
thing  on  which  I  am  not  at  all 
posted,  and  I  hesitate  to  do  that. 

Note. — Requests  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


“BALTIC”  Fruit  Jar  Rings 

- FOR - 

MASON  FRXJIT  JARS 

WHITE  RUBBER  EXTRA  THICK  SUPERIOR  QUALITY 


The  “BALTIC”  Jar  Rings  are  made  of  a  high-grade  quality  of  white  rubber,  and 
being  several  times  the  thickness  of  the  ordinary  Jar  Ring,  will  ensure  a  perfectly  air¬ 
tight  joint  where  other  rings  will  not. 

The  extra  thickness  and  superior  quality  of  these  Rings  provide  against  any  uneven¬ 
ness  of  the  surface  of  the  cap,  or  of  the  shoulder  of  the  jar,  which  is  often  the  cause  of 
fruit  spoiling. 

Do  not  take  chances  of  losing  your  fruit  by  using  cheap,  unsuitable  rubbers. 


Written  for  the 
Merchant.” 


‘Grocery  World  and  General 


Mr.  Callanan  Defends  His  As 
persions  on  “  Maine 
Style”  Corn. 


Repoats  the  Charge  That  It  Is  a  Fraud 
Says  the  Only  Reason  It  Is  Called 
“Maine  Style”  Is  As  an  Imitation  of 
Maine  Corn.  Some  Views  on  Groc¬ 
ers’  Weaknesses. 


I  am  sorry  the  “Grocery  Work 
and  General  Merchant”  does  not 
agree  with  me  in  my  definition  o 
labeling  corn  of  Maine  style.  I 
it  is  not  intended  to  cover  a  fraud 
what  is  it  used  for?  If  t'he  corn 
is  put  up  in  its  natural  state,  in  a 
district  in  which  good  corn  is 
grown,  it  ought  to  stand  on  its 
own  bottom. 

Are  not  whole  grain  and  shoe 
peg  put  up  under  their  own 
names?  Brokers  and  jobbers 
know  all  about  the  Maine  style 


THE  "BALTIC”  RUBBER  RINGS 
are  the  best  and  most  reliable 


FISHER,  BRUCE  6  CO. 

221  MARKET  STREET  PHILADELPHIA 


THEY  MUST 
PREFER  OURS 

So  far  as  we  know,  no  user  of  Rumford’s 
Baking  Powder  or  Rumford’s  Yeast  Powder 

has  ever  returned  to  the  other  types  of  powders. 
When  you  consider  it,  it 
is  almost  impossible  that 
they  should,  for  the  Rum- 
ford  powders  excel  all 
others  in  baking  efficiency 
and  wholesomeness — they 
are  foods  and  not  chem¬ 
icals. 


^  <■  ** 


That  is  the  strong  point 
of  our  selling  proposition 
— we — and  you,  too,  if  you 
will  use  it — have  an  invinc¬ 
ible  argument.  Who,  un¬ 
less  she  wanted  a  very  cheap 
powder,  would  deliberately 
buy  a  chemical  powder  in 
preference  to  one  consisting  only  of  phosphates, 
corn  starch  and  soda,  especially  when  the  phos¬ 
phate  pozvder  would  do  the  best  work  ? 

Rumford  Chemical  Works 

PROVIDENCE,  R.  I. 
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Another  Assortment  of  Products  Found 
Wanting  Under  Federal  Food  Laws 

Government  Loses  Case  Against  Maple  Syrup,  However,  But 
Convicts  Sardines  of  Containing  Tin,  Salt  of  Fraudulent 
Labeling,  and  Lemon  Extract  of  Being  Innocent  of  Lemon. 
Other  Judgments  in  Detail. 


they  know  that  it  is  a  corn  put 
up  with  some  other  material  than 
corn  added  to  it  to  imitate  the 
corn  packed  in  Maine.  The  re¬ 
tailers,  the  great  majority  of 
them  know  it  also,  you  say.  As 
for  the  consumers  knowing  it 
they  don't  need  to,  for  they  never 
buy  corn  according  to  the  terri¬ 
tory  where  packed. 

Any  man  who  knows  his  busi¬ 
ness  will  enlighten  them  on  that 
point.  It  is  to  his  interest  to  do 
so.  If  he  gets  his  customers  to  try 
his  best  corn,  and  he  keeps  a  stock 
of  the  best  Maine  goods  on  hand, 
they  will  never  buy  any  other. 
That  is  where  the  majority  of  the 
retail  grocers  are  weak.  They  do 
not  study  their  business.  If  they 
did  they  would  explain  to  their 
customers  the  difference  in  the 
quality  of  the  goods,  attending  to 
and  studying  their  business,  keep¬ 
ing  their  stores  clean  and  in  good 
order,  their  goods  well  displayed, 
giving  full  weight,  making  no 
false  representations.  The  grocer 
who  follows  these  rules'  need  fear 
no  competition  from  mail  orders, 
department  stores  or  cheap  Johns, 
who  in  nearly  all  cases  rely  upon 
misrepresentation  to  get  their 
trade.  Maine  style  corn  is  put  up 
to  cover  a  fraud. 

L.  J.  Callanan. 

New  York,  N.  Y„ 

May  24,  1910. 


Long-time  President  of  Borden 
Company  Resigns. 

Mr.  William  J.  Rogers  has  re¬ 
signed  as  president  of  the  Borden 
Condensed  Milk  Co.  after  nearly 
forty-five  years  of  service.  In 
view  of  the  vacancy  created  by 
reason  of  the  acceptance  of  Mr. 
Rogers’  resignation,  the  Board  of 
Directors  made  ,the  following 
changes,  taking  effect  May  1st: 
President,  S.  Frederic  Taylor; 
vice-president,  Walter  M.  Glad¬ 
ding;  secretary,  S.  J.  Pearson;  as¬ 
sistant  secretary,  Robert  L. 
Cleary.  Mr.  F.  D.  Shove  con¬ 
tinues  as  treasurer,  and  Mr.  A.  W. 
Milburn  as  assistant  treasurer. 


This  House  Sees  Halley’s  Comet 
Twice.. 

When  Halley’s  Comet  was  here  before 
( li^35)  die  cocoa  and  chocolate  house  of 
Walter  Baker  &  Co.  was  doing  a  pretty 
substantial  business  for  that  day,  but  it  is 
doing  more  than  one  hundred,  times  as 
much  business  to-day.  In  the  130  years 
since  it  was  founded  the  bouse  has  never 
failed,  has  never  had  a  strike,  has  built 
up  a  reputation  throughout  the  world  for 
lair  dealings  with  those  from  whom  it 
buys  and  those  to  whom  it  sells— and  it 
confidently  expects  to  welcome  the 
Comet  on  its  return,  in  1985  with  as  good 
a  record. 


Additional  cases  brought  by  the 
United  States  Government  under 
the  Federal  Food  and  Drug  law 
have  been  certified  to  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  by  the  Department  of  Ag¬ 
riculture  during  the  week  as  fol¬ 
lows  ; — 

Judgment  No.  273. — Adulteration 
and  Misbranding  of  Pow¬ 
dered  Milk. 

On  or  about  July  9,  1909,  the 
Ekenberg  Milk  Products  Company, 
Cortland,  N.  Y.,  shipped  from  the 
State  of  New  York  to  the  State  of 
Missouri,  ten  barrels  of  powdered 
njilk.  Analysis  of  samples  of  this 
product,  made  in  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  showed  it  to  be 
adulterated  and  misbranded  because 
the  product  was  not  powdered  milk 
but  a  product  made  from  skimmed 
milk  from  which  more  than  75  per 
cent,  of  the  butter  fat  had  been  ab¬ 
stracted;  and  was  misbranded  in 
that  the  product  was  labeled  “Crem- 
flor  Powdered  Milk,  manufactured 
by  Ekenberg  Milk  Products  Com¬ 
pany,  Cortland,  N.  Y.,”  and,  in 
smaller  and  inconspicuous  type, 
“Made  of  Pure  Cow’s  Milk,  from 
which  part  of  the  butter  fats  have 
been  removed,”  which  label  was 
false  and  misleading  and  tended  to 
deceive  and  mislead  the  purchaser  in¬ 
to  the  belief  that  he  was  procuring 
a  product  made  from  pure  milk, 
whereas,  in  fact,  it  was  not  made 
from  pure  milk,  hut  from  skimmed 
milk  from  which  more  than  75  per 
cent,  of  the  butter  fat  had  been  ab¬ 
stracted,  and,  further,-  in  that  the 
product  was  offered  for  sale  under 
the  distinctive  name  of  another  arti¬ 
cle.  The  court  required  the  claim¬ 
ant  to  file  a  bond. 

Judgment  No.  274.— Misbranding 
of  Vinegar. 

O11  or  about  October  26,  1909,  The 
Harbauer-Marleau  Company,  To¬ 
ledo.  Ohio,  shipped  from  the  State 
of  Ohio  to  the  State  of  Missouri, 
forty-two  barrels  labeled :  “Sweet 
Home  Brand  Fermented  Apple 
Cider  Vinegar,  made  for  Goddard 
Crocery  Company  of  St.  Louis,  Mo.” 
Analysis  of  samples  of  this  product 
showed  it  to  he  misbranded  in  that 
they  were  labeled,  “Sweet  Home 
Brand  Fermented  Apple  Cider  Vine¬ 
gar,”  which  label  was  false,  mislead¬ 
ing,  and  deceptive,  in  that  the  prod¬ 
uct  was  not  pure  cider  vinegar  but  a 
substance  consisting  of  cider  vine-, 
gar  to  which  had  been  added  a  for¬ 
eign  material  high  in  reducing  sugars 
and  artificially  colored  in  imitation  of 
genuine  apple  cider  vinegar;  and 
further,  in  that  the  product  was  of¬ 
fered  for  sale  under  the  distinctive 
name  of  another  article.  The  court 
compelled  the  claimant  to  file  a 
bond. 

Judgment  No.  278. — Adulteration 

and  Misbranding  of  Vinegar. 

On  or  about  February  20,  190S, 
and  December  19.  1908,  R.  M. 

Hughes  &  Co.,  of  Louisville,  Ky., 
shipped  from  the  State  of  Kentucky 


to  the  States  of  Alabama  and  North 
Carolina,  respectively,  consignments 
of  a  food  product  labeled :  “Mono¬ 
gram  Blend  Vinegar,  R.  M.  Hughes 
&  Co.,  Louisville,  Ky.”  Samples 
from  these  shipments  were  procured 
and  analyzed,  the  findings  indicating 
that  the  product  was  adulterated 
and  misbranded  in  that  the  product 
was  not  a  blend,  but  consisted  in 
whole  or  in  part  of  a  mixture  of  dis¬ 
tilled  vinegar  with  unfermented  ap¬ 
ple  juice  or  some  foreign  material 
high  in  reducing  sugars  and  was 
artificially  colored;  and  further  al¬ 
leging  that  it  was  adulterated,  in  that 
there  had  been  mixed  and  packed 
with  it,  so  as  to  reduce  or  lower  or 
injuriously  affect  its  quality  or 
strength,  water  and  unfermented  ap¬ 
ple  juice  or  a  foreign  material  high 
in  reducing  sugars  and  distilled 
vinegar  or  dilute  acetic  acid,  and 
that  it  was  artificially  colored  in  a 
manner  to  conceal  its  inferiority ; 
and  further  alleging  that  the  prod¬ 
uct  contained  in  the  second  shipment 
was  misbranded,  in  that  it  was 
labeled  “Monogram  Vinegar,”  which 
statement  was  false,  misleading,  and 
deceptive,  in  that  the  product  was 
not  a  blend  but  was  a  mixture  of  di¬ 
lute  acetic  acid  and  vinegar  and 
artificially  colored  in  a  manner  to 
conceal  its  inferiority,  and  was 
adulterated,  in  that  there  had  been 
mixed  and  packed  with  it,  so  as  to 
reduce  or  lower  or  injuriously  affect 
its  quality  or  strength,  acetic  acid 
and  it  had  been  artificially  colored  in 
a  manner  to  conceal  its  inferiority. 

On  March  10,  1910,  the  defendant 
entered  a  plea  of  guilty  to  the  first 
count  of  the  information,  and  the 
court  imposed  a  fine  of  $23. 

Judgment  No.  280 — Misbranding  of 
Salt. 

In  or  about  January  27,  1910,  and 
February  8,  1910,  the  Inland  Crystal 
Salt  Co.,  Salt  Lake  City.  Utah, 
shipped  from  the  State  of  Utah  to 
the  State  of  Washington,  1,550  sacks 
of  salt.  Analyses  of  samples  of  this 
product,  made  by  the  Bureau  of 
Chemistry,  United  States  Depart¬ 
ment  of  Agriculture,  showed  it  to  he 
misbranded  in  that  they  were  labeled 
“Granulated  Liverpool  Dairy  Salt. 
Factory  filled.  Manufactured  by  In¬ 
land  Crystal  Salt  Co.,  Salt  Lake 
City,”  with  a  stamo  or  branded  pic¬ 
ture  of  a  crown  above  said  label, 
with  the  words  “Liverpool  Dairy 
Salt”  printed  in  large  and  more 
prominent  letters  than  the  other 
words  in  the  brand,  which  label  was 
false,  misleading  and  deceptive  in 
that  it  tended  to  mislead  the  pur¬ 
chaser  into  the  belief  that  the  prod¬ 
uct  was  a  foreign  product,  from  Liv¬ 
erpool,  England,  whereas,  in  fact, 
it  was  not  salt  from  Liverpool,  Eng¬ 
land,  but  salt  manufactured  and  pro¬ 
duced  at  Salt  Lake  City,  Utah.  The 
Court  found  the  charge  well  founded 
and  ordered  the  salt  company  to  file 
a  bond. 

Judgment  No.  281 — Adulteration 
and  Misbranding  of  Lemon 
Flavor. 

On  or  about  September  29,  1908, 
William  H.  Harrison,  doing  business 
under  the  name  of  W.  H.  Harrison 
&  Co.,  Cincinnati,  Ohio,  shipped 
from  the  State  of  Ohio  to  the  State 


of  Kentucky  a  consignment  of  food 
product  known  as  “Harrison’s  Lem¬ 
on  Flavor.”  A  sample  of  the  above 
shipment  was  procured  and  analyzed, 
finding  that  the  product  was  mis¬ 
branded  in  that  it  was  labeled  on 
front  of  bottle:  “Use  Harrison’s 
Lemon  Flavor,  W.  H.  Harrison’s 
Co.,  Cincinnati,”  and  on  back  there¬ 
of,  “This  lemon  flavoring  is  made 
of  double  proof  spirits,  distilled 
water,  and  the  best  oil  of  lemon, 
with  a  trace  of  harmless  coloring,” 
whereas,  in  fact,  the  product  was 
a  terpeneless  extract  of  lemon  r 
tificiallv  colored  and  contained  no 
oil  of  lemon,  and  was  therefore  not 
a  true  lemon  flavor  or  extract.  O11 
March  3,  1910,  the  defendant  en¬ 
tered  a  plea  of  nolo  contendere,  and 
the  Court  imposed  upon  him  a  fine 
of  $5. 

Judgment  No.  282 — Adulteration 
of  Sardines.  • 

On  or  about  December  30,  1909, 
B.  O.  Bowers  Co.,  Lubec,  Me., 
shipped  from  the  State  of  Maine  to 
the  State  of  Maryland  250  cases  of 
sardines.  Analysis  of  samples 
showed  them  to  he  adulterated  in 
that  they  contained  tin.  No  claim¬ 
ant  having  appeared  on  February  24, 
1910,  the  case  came  on  for  final  hear¬ 
ing  and  the  Court  rendered  a  decree 
of  condemnation  and  forfeiture. 

Judgment  No.  283 — Misbranding  of 
Maple  Syrup. 

On  or  about  December  3,  1908, 
the  Western  Reserve  Syrup  Co., 
Cleveland,  Ohio,  shipped  from  the 
State  of  Ohio  to  the  State  of  Illinois 
68  cases  of  syrup  labeled:  (On 
cases)  “Western  Reserve  Ohio 
Blended  Maple  Syrup.  Guaranteed 
Absolutely  Pure,  Shipped  by  West¬ 
ern  Reserve  Syrup  Co.,  Cleveland, 
Ohio.”  (In  bottles)  “Western  Re¬ 
serve  Ohio  Blended  Syrup,  West¬ 
ern  Reserve  Co.,  Cleveland,  Ohio, 
Blenders  of  Fancy  Maple  Syrup  and 
Maple  Sugar.”  Analysis  of  sam¬ 
ples  showed  it  to  be  adulterated  in 
that  the  labeling  of  the  cases  as 
“Western  Reserve  Ohio  Blended 
Maple  Syrup.  Guaranteed  Abso¬ 
lutely  Pure,  Shipped  by  Western 
Reserve  Syrup  Co.,  Gleveland, 
Ohio,”  and  the  labeling  of  the  bot¬ 
tles  as  “Western  Reserve  Ohio 
Blended  Syrup,  Western  Reserve 
Co.,  Cleveland,  Ohio,  Blenders  of 
Fancy  Maple  Syrup  and  Maple 
Sugar,”  was  false  and  misleading 
and  tended  to  deceive  and  mislead 
the  purchaser,  because  the  bottles 
did  not  contain  maple  syrup  nor 
a  blend  of  maple  syrup,  as  they  pur¬ 
ported  to  contain,  but  did  contain  a 
mixture  or  compound  composed 
largely  of  refined  cane  sugar  flavored 
with  extract  of  maple  wood.  To 
this  libel  the  defendant  demurred, 
and  on  October  1,  1908,  the  case 
came  on  for  a  hearing  on  the  de¬ 
murrer,  and  the  Court  entered  a 
decree  finding  that  the  label  was 
legal. 


Pennsylvania  News  Items. 


The  York  Chamber  of  ' 
merce  lias  taken  for  its  slogan 
“Five  hundred  members  for 
1910.”  The  association  has 
graded  dues.  Class  A,  ,$25;  B, 
$18;  C,  $12;  D,  $6,  per  year.  At 
its  last  meeting  a  communication 
was  read  from  the  York  Street 
Railway  Company  stating  they 
had  upon  request  of  the  associa- 
improved  the  street  car  service  in 
the  vicinity  of  one  of  York’s 
manufactories. 
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“Lustre” 
Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH— Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 

MACHINE  MADE— Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.— Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


YOU  CAN  GET 

BiHei’sPuieTialo  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


Of  Course,  You  Can 
— ")|Sell  Lehigh  Sausage 


Is  Your  Print  Butter  As 
Good  As  Gurnse  ? 

How  do  you  know  ?  Have  you  thoroughly  examined 
Gurnse  ?  It  may  be  you  believe  the  butter  you  are  selling 
to  be  as  good  as  anything  possible  to  get,  but  are  you  sure? 
As  a  conscientious  merchant  should  you  let  the  matter  rest 
without  absolutely  knowing  ? 

It  is  nearly  certain  that  the  butter  you  are  now  selling 
is  not  as  good  as  Gurnse,  for  very  little  butter  is  as  good. 
Gurnse  butter  is  a  fancy  dairy  butter  made  of  finest  milk 
in  the  most  scrupulously  careful  way.  It  runs  regularly 
from  one  year’s  end  to  another. 

Packed  in  brine-dipped  parchment. 

Packed  in  20.  30  and  50-pound  boxes— pounds  and  half-pounds— 34  cents. 

Prices  subject  to  market  changes. 


b 
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P.  F.  BROWN  &  CO. 


South  front  St. 
Philadelphia,  Pa. 


“When  you’re  in  Rome,  do  as  the  Romans 
do.’’  When  you’re  in  summer,  push  the  goods 
people  want  to  eat  in  summer. 

Dry  smoked  sausage  is  a  splendid  summer 
specialty.  Many  people  don’t  like  ordinary  sau¬ 
sage,  but  our  experience  with  our  Lehigh  Sausage 
is  that  the  large  majority  of  people  take  to  it  at 
once. 

Lehigh  Sausage  is  quite  different  from  any¬ 
thing  they  ever  tasted  before.  It’s  made  of  clean 
meat  that  we  kill,  and  it’s  flavored  and  seasoned 
differently  from  other  smoked  sausage. 

Lehigh  Sausage  is  handier  than  other  sausage 
to  have  in  the  house,  too,  for  it  can  be  served  cold 
just  as  well  as  hot. 


Arbogast  &  Bastian  Co. 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep 
and  Calves  ::  Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 
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ADVERTISING 


Paterson,  N.  J.,  May  7,  1910. 
Editor  Science  of  Advertising. 

Dear  Sir : — Enclosed  please  find 
advertisements  for  criticism.  Thank¬ 
ing  you  for  the  same,  I  am 
Your  truly, 

Gustave  F.  Gruters, 

Per  M.  G.  B. 

INIr.  Gruters  sends  three  double 
column  advertisements,  each  six 
inches  long.  Several  months  ago 
I  discussed  some  other  newspaper 
advertisements  of  Mr.  Gruters;' 
in  which  he  had  used  an  exceed- 
ingly  poor  cut  of  a  truck  wagon 
which,  if  I  remember  rightly,  he 
used  before  he  established  him¬ 
self  in  a  store.  I  don’t  know 
whether  it  is  the  result  of  my 
criticism  or  not,  but  I  see  that 

the  cut  no  longer  appears. 

*  *  * 

About  one  of  these  advertise¬ 
ments  I  want  to  say  a  word.  I 
reproduce  it  somewhat  reduced : 


pare  his  store  with  other  stores  in 
the  neighborhood,  he  is  on  dan¬ 
gerous  ground.  As  a  matter  of 
fact,  one  such  store  very  seldom 
has  any  material  advantage  over 
another.  It  is  there  in  the  same 
neighborhood,  catering  to  the 
same  people,  is  compelled  to  sell 
substantially  the  same  class  of 
goods,  and  in  the  main  is  apt  to 
be  about  on  a  par  with  it.  Of 
course  it  may  be  cleaner,  01- 
lighter,  or  it  may  have  better 
service  and  be  different  in  other 
ways,  but  the  greatest  care  should 
be  taken  to  select  the  points  on 
which  the  store  really  has  su¬ 
periority.  Of  course  I  am  not 
well  posted  on  the  grocery  con¬ 
ditions  in  Paterson,  but  I  ques¬ 
tion  whether  Mr.  Gruters  has 
picked  out  the  points  on  which  he 
is  stronger  than  his  competitors. 


may  be  exclusive  in  that  all  stores 
may  not  have  both  telephones, 
but  it  is  not  particularly  impor¬ 
tant.  Claim  7  any  store  would 
make.  Claim  8  any  store  could 
make,  or  could  match  with  some¬ 
thing  else  of  the  same  kind. 
Claim  9  doesn’t  amount  to  much. 
*  *  * 

Now,  Mr.  Gruters’  object  is  of 
course  to  get  this  advertisement 
read,  but  if  I  am  right,  getting 
people  to  read  it  who  are  not  his 
customers  and  who  are  dealing 
with  some  other  good  store,  will 
be  his  own  undoing,  for  they  will 
almost  surely  recognize  that  there 
is  no  advantage  in  dealing  with 
the  Gruters  store.  At  least  none 
that  the  proprietor  has  been  able 
to  give.  I  should  keep  away  from 
this  altogether  unless  you  really 
have  some  point  that  is  big 
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There  Are  Many  Advantages 

in  Buying  From  IJs. 


1.  _ •'(ye  always  buy  the  very  best  goods,  thereby  insuring 

you  first  quality  at  all  times. 

2.  _ We  always  aim  to  have  tho  largest  assortment  in  Pat¬ 

erson.  thereby  Insuring  vou  a  variety*  of  eatables,  among 
which  there  are  sure  to  be  something  to  tempt  your  palate. 

3.  — we  are  very  particular  In  sending  out  your  order  on 
time,  and  that  you  receive  it  in  the  best  possible  condition. 

4 — We  buy  in  large  quant' tle9.  therefore  we  can  ofttimes 
sell  at  retail  what  other  dealers  ray  at  wholesale. 

6.  — We  do  no  credit  business;  lr.Plead,  we  send  all  orders 
C.  O.  D..  or  when  arrangements  are  made,  we  send  out  blll6 
for  collection  on  lyionday  and  Tuesday.  This  benefits  our 
patrons  In  three  ways  (a>  We  do  not  have  to  charge-  our 
customers  for  the  loss  In  doing  a  credit  bjsiness;  (b)  Getting 
the  cash  every  week,  we  rre  able  to  buy  cheaper  than  if  we 
bought  on  time,  therefore  wo  enn  sell  cheaper;  (c)  If  any 
dealer  or  farmer  has  somethirg  he  Is  anxious  to  sell,  if  we 
have  the  cash  we  can  buy  at>  our  own  price  and  again  give 
our  customers  the  benefit. 

6 — We  have,  both  ’p  honor,  and  if  you  telephone  your  or¬ 
der.  we  will  give  you  J  ust  as  good  service  as  if  you  came  to 
the  store. 

7.  — When  you  deal  with  us,  you  car.  rest  assured  that 
everything  we  sell  Is  free  from  dirt,  and  kept  In.  a  sanitary 
condition. 

8.  — Every  Tuesday  and  Wednesday  we  have  a  Special  Sale 
on  four  different  articles  which  will  save  you  money. 

9.  — Wc  make  a  special  effort  during  the  berry  season  to 
'sell  the  choicest  berries  at  a  small  profit  as  a  store  leader. 

Just  consider  these  advantages,  and  pay  us  a  visit  to  the 
store. 


Gustave  F  Gruters, 

SQUARE  DEAL  MERCHANT,  316  PARK  AVER ’JE. 

B«U  TeL.  ttO*.  8ub.  Tel..  187- V. 
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Strawberries 

You  know  what  a  pleasure  It  is  to  go  out  In  the  fields  and 
pick  strawberries,  especially  when  they  are  a  good  alee,  free 
from  sand,  r.pc  and  juicy,  cf  good  flavor  and  with  nice  green 
stems  Oh.  my'  Don’t  they  tnste  fine.  We  have  that  kind 
but  in  good  BIG  QUART  boxes  instead  of  on  the  vine,  and 
to  think  only  10c  a  quart  box. 

We  Do  Not  Like 


\ 

t 

t 


to  Disappoint  You 

find  wt  try  our  best  to  prevent  It.  but  our  fish  trade  la  Jn- 
creesirg  at  such  a  rat<  tha*  even  though  we  always  buy  an 
e:ura  supply  "fieri  Friday  noon  comes  our  stock  is  practi¬ 
cally  ab  sold  .Now  won  t  you  please  sax  e  us  the  embarrass¬ 
ment  of  telling  you  that  «t  are  all  out.  by  ordering  early  on 
Friday,  or  betur  yet.  ord'r  Thursday,  and  we  will  see  that 
you  get  your  older  In  ample  ilpie  for  dinner  We  have-  or¬ 
dered  an  extra  supply  for  this  week  und  If  you  would  like  us 
to  .keep  some  over  lor  beturday  we  will  ice  It  up  and  take 
good  care  of  it. 


Halibut,  per  pound  18c 

Codfish,  per  pound  1 5c 
Blueflsh.  per  pound  15c 
Spanish  Mac  kerel,  per  lb  18c 
Eels,  per  pound.  .  ...18c 


Fresh  Hc-rring.  2  lbi>  for  25c 
Buck  Shad,  each  .50c 

Hoe  Shad.  each.  . 95c 

Flounders,  per  pound  12c 
Fine  Large  Live  Lobsters, 
per  pound  . 28c 


Gustave  F.  Gruters, 

SQUARE  DEAL  MERCHANT,  316  PARK  AVENUE. 

B«u  T«L.  Bob.  T®L  151-T 

^ 


I 

l 

I 
J 

II 


What  I  want  to  say  is  this : 
When  a  retail  grocer  in  the  aver¬ 
age  town  or  city  where  there  are 
several  others,  starts  in  to  cotn- 


The  chance  is  that  any  cash  store 
can  make  the  first  five  claims,  and 
that  any  store,  cash  or  credit,  can 
make  the  first  four.  Claim  6 


enough  to  be  instantly  recognized 
by  everybody  as  superiority.  For 
instance,  suppose  all  the  other 
stores  but  yours  got  their  truck 


from  New  York  jobbers,  while 
you  got  yours  fresh  from  farmers 
every  morning.  If  such  a  condi¬ 
tion  as  that  could  exist  I  should 
harp  on  it  every  day. 

*  *  * 

I  want  to  reproduce  another  of 
these  advertisements  which  in 
my  judgment  is  much  better. 

*  *  * 

This  is  good  advertising  in  my 
opinion,  but  it  would  get  a  better 
chance  if  the  text  of  both  para¬ 
graphs  could  have  been  set  in 
larger  type.  That  could  have 
been  done  in  either  of  two  ways. 
The  size  of  type  used  for  the 
headings  could  have  been  cut 
down  a  little,  or — better  still — the 
heading  <?We  Do  Not  Like  to 
Disappoint  You”  could  have  been 
put  into  one  line  instead  of  two. 
Contracting  “do  not”  to  “don’t” 
and  using  a  little  thinner  type 
would  have  helped,  or  if  necessary 
the  word  “you”  could  have  been 
omitted.  If  Mr.  Gruters  will 
work  things  so  his  body  type  is 
somewhat  larger  than  that  he  has 
used,  he  will  be  astonished  to  see 
how  much  more  boldly  and  read¬ 
ably  his  advertisement  stands  out 
in  the  paper. 

*  *  * 

Generally  speaking,  Mr.  Grut¬ 
ers  is  doing  good  advertising  and 
is  probably  getting  good  results 
from  it.  I  should  appreciate  a 
line  from  him  as  to  just  what  re¬ 
turns  his  advertising  brings  him. 
*  *  * 

I  am  ready  for  more  matter  for 
criticism. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Michigan  Bulk  Sales  Law  Upheld. 

The  Michigan  bulk  sales  act 
was  upheld  by  the  United  States 
Supreme  Court  during  the  week. 
The  court  holds  that  the  Michi- 
gan  statute  is  on  all  fours  with 
the  Connecticut  law  which  the 
court  had  held  to  be  consti¬ 
tutional.  This  is  a  decided  vic¬ 
tory  for  the  credit  men  of  the  en¬ 
tire  country,  the  fight  having  been 
made  by  the  National  Credit 
Men’s  Association. 
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Manufacturers  now  realize  there  is  no  better  advertising  medium  than 
the  very  grocerymen  to  whom  they  sell  their  products;  consequently,  they 
are  now  giving  to  grocers  a  substantial  part  of  their  advertising  appropria¬ 
tion  by  packing  “HAMILTON  BONDS”  in  each  case  of  their  goods. 

With  these  “HAMILTON  BONDS”  you  can  buy  almost  anything  you 
need — fixtures  for  your  store,  or  comforts  for  your  home. 

In  reply  to  a  card  from  you  we  will  gladly  send  you  a  clear  explan¬ 
ation  of  the  “HAMILTON  PLAN,’’  which  will  plainly  show  to  you  the 
importance  of  pushing  the  goods  in  which  are  packed  the  valuable 

“HAMILTON  B0NDS.M 

THE  HAMILTON  CORPORATION 

Guaranteed  Resources  $1,000,000 

29-33  WEST  32D  STREET 

ktew  york:  city,  n.  y. 
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STROLLER’S 

COLUMN 


There's  one  up-to-date  scheme 
for  getting  business  that  us  fel¬ 
lows  in  the  grocery  business  are 
way  behind  on. 

I  mean  the  new  stunt  for  mak¬ 
ing  window  displays.  Our  win¬ 
dow  displays  are  all  right  as  far 
as  they  go,  but  they  go  a  foot 
wrhere  they  could  go  a  mile. 

Here's  what  I  mean : — 

I  walked  up  a  street  in  Pitts¬ 
burg  the  other  day  with  nothing 
much  to  do.  The  first  sight  I  got 
up  against  was  a  crowd  around 
a  gent’s  furnishing  store  window. 
When  I  got  close  I  saw  there  was 
a  young  fellow  in  the  window 
booming  some  new  collar.  Of 
course  it  didn’t  interest  me  much, 
for  I’ve  wore  the  same  collar  for 
twenty  years.  Don’t  get  funny 
now;  I  mean  the  same  brand  of 
collar. 

Still  I  stopped  with  the  rest  of 
the  bunch  and  looked  on.  The 
young  fellow  was  real  clever. 
The  collar  he  was  working  for 
had  some  new  kind  of  button  hole 
that  didn’t  have  to  be  buttoned. 
He  flourished  around  there,  show¬ 
ing  how  easy  it  was  to  work  it 
and  how  hard  it  was  to  work  the 
ordinary  collar. 

Well,  I  waited'  a  minute  and 
then  went  on.  In  five  minutes  I 
had  struck  another  window  where 
the  same  thing  was  doing.  This 
was  a  drug  store  and  the  show 
was  about  a  razor  strop.  Crowd 
around  that,  too.  I  sized  it  up 
for  a  minute  and  left. 

In  ten  minutes  I’ll  be  dinged  if 
there  wasn’t  another  one — a  fur¬ 
niture  store  window  with  a  little 
yellow  peach  in  it  working  a 
vacuum  cleaner.  Crowd?  You 
bet  your  life  there  was  a  crowd  !  j 

I  had  passed  a  lot  of  crack-a- 
iack  grocery  windows  in  the 
meantime,  but  there  wasn’t  a  soul 
in  front  of  any  of  ’em.  Why? 
Not  because  they  weren’t  good 
looking  windows,  for  thev  were. 

I  noticed  'em  especially.  It  was 


simply  because  they  had  nothin 
to  make  people  look  in  ’em. 

Later  in  the  day  I  talked  about 
this  to  a  big  grocer  who  hires  a 
fellow  to  do  nothing  but  trim  his 
windows  and  fix  up  his  store. 

“Why  can’t  you  fellows  make 
displays  with  some  life  and  gin¬ 
ger  in  ’em?”  I  asked  him.  “None 
of  your  displays  ever  get  a 
crowd.” 

“How  could  we  do  anything 
like  that?”  he  asked.  “We’ve  got 
nothing  we  could  work  that  way.” 

While  I  was  talking  with  him 
I  thought  he  was  right,  but  when 
I  got  to  thinking  it  over  I  changed 
my  mind.  There  are  lots  of 
stunts  like  that  a  grocer  could 
work.  All  he  needs  is  a  little 
gumption,  like  what  I’ve  got.  Of 
course  I  can’t  give  you  fellows 
my  brains,  but  I  may  be  able  to 
lend  ’em  to  you. 

There’s  a  lot  of  what  you’d  call 
poetic  license  in  the  stunts  I  have 
in  my  mind.  I  mean  by  that  they 
wouldn’t  be  all  true;  it  would 
just  be  advertising  stuff,  but  I’m 
sure  it  would  take. 

What’s  the  matter  with  this 
one  ? 

Say  you  get  five  pounds  of 
mincemeat  and  fix  it  up  in  private 
for  the  show.  Clear  all  the  other 
stuff  out  of  the  window  and  put 
the  pot  of  mincemeat  on  a  table 
in  the  middle  with  a  chair  along¬ 
side.  In  front  could  be  a  sign 
like  this : — 

OH,  SEE  WHAT’S  HERE! 

This  crock  of  mincemeat  was 
bought  at  a  certain  store  in  this 
town  last  night  by  one  of  our  clerks. 
We  have  made  a  casual  inspection 
of  it,  and  want  you  to  see  what  we 
found.  Maybe  you  can  identify  some 
of  the  articles. 

Let  a  clever  young  clerk  sit  in 
the  window  and  get  ready.  You’ll 
have  a  crowd  in  five  minutes. 
Then  let  him  pull  things  out  of 
the  mincemeat.  You  could  have 
a  couple  of  old  teeth  come  out, 
and  a  fine  tooth  comb  and  a  sus¬ 
pender  button,  and  so  on.  As 


fast  as  he  pulls  ’enj  out  he  lays 
’em  down  where  everybody  can 
see  ’em.  After  he’s  got  every¬ 
thing  out  he  can  show  another 
sign  reading 

We  will  pay  one  million  dollars 
to  any  person  finding  anything  in 
our  weILknown  MEATLESS 
MINCEMEAT  that  oughtn’t  to 
be  there. 

Anything  the  matter  with  that? 
Why,  you’d  have  the  mincemeat 
trade  of  the  State  in  a  week! 

No  charge,  glad  to  help  the 
good  work  along. 

No.  2 -  .  \‘j 

Put  an  empty  soup  plate  that 
has  had  tomato  soup  in  it  on  the 
table  and  let  a  little  fat  boy  sit 
in  the  chair  in  front  of  it  fast 
asleep  with  a  spoon  in  his  hand. 

Dreaming  of  the  other  plate 
he’ll  have  to=morrow, 

could  be  the  sign.  The  only 
trouble  about  this  stunt  is  mak¬ 
ing  the  little  fat  boy  go  to  sleep 
at  the  right  time.  You  could 
work  that — after  you’ve  caught 
the  fat  boy — by  sticking  pins  in 
him  all  the  night  before  so’s  he 
couldn’t  go  to  sleep.  When  he 
gets  in  the  window  full  of  hot 
soup  he’ll  drop  off  like  a  lamb. 
Who’s  got  any  knock  for  that? 
No.  3 — 

Put  a  woman  in  the  window 
making  those  rats  women  wear  to 
make  their  heads  look  as  if  they 
had  some  sense  in.  Give  her  a 
bunch  of  real  hair  to  work  with — 
she  can  just  fool  over  it;  she 
needn’t  really  make  the  rat. 

Down  at  her  feet  can  be  a  big 
bowl  of  prunes  and  this  sign  in 
front  I; — 

GIVEN  AWAY  WITH  PRUNES. 

The  hair  this  real  lady  is  weaving 
into  beautiful  rats  was  extracted 
from  five  pounds  of  the  bargain 
primes  bought  by  one  of  our  clerks 
from  a  certain  local  grocery  store 
yesterday.  Step  inside  and  get  a  rat 
as  a  souvenir  of  this  campaign  for 
pure  food. 

When  the  cop  is  just  about  to 
push  the  crowd  along  you  can 
have  the  woman  flash  this  sign: 


Window  Displays  As  Is  Window  Displays. 

or 


We  do  not  give  hair  away  with 
our  prunes.  Nuf  sed. 

I  don’t  know  what  “nuf  sed” 

means,  but  I  notice  all  the  bang- 

up  ads.  have  it  in.  i 

These  little  gems  will  give  you 

an  idea  what  you  can  do  if  you’ll 

only  wake  up.  Here’s  another 

thing  that  occurs  to  me.  Put 

a  fellow  in  the  window  dre  ~A 

like  an  actor.  Smear  him  all 

with  eggs  and  egg  shells  and  let 

him  sit  on  a  chair  with  his  face 

in  his  hands.  Here’s  the  sign 

that  goes  with  this : — 

As  a  tribute  to  my  genius  as  an 
actor  the  enthusiastic  audience 
has  occasionally  tossed  eggs 
playfully  in  my  direction.  If 
they’d  get  their  eggs  here  I 
wouldn’t  mind  it,  but  they 
always  get  them  at  - ’s. 

You’ll  notice  a  place  left  blank 
for  a  name.  If  you’re  got  a  par¬ 
ticularly  mean  competitor  hand 
him  one  in  this  sign.  Put  his 
name  in  it — he’ll  take  it  as  a  good 
joke  and  come  down  and  laugh 
with  the  rest.  It  might  be  bet¬ 
ter  to  pick  out  a  competitor  you 
can  lick. 

Now  d’ye  see  the  idea?  All 
right,  then  go  ahead  and  do  your 
best  and  don’t  let  me  have  to 
speak  of  it  again. 

The  Stroller. 


The  Art  of  lettering. 

One  of  the  most  important  features 
of  your  business  is  the  proper  use  of 
show  cards.  Nothing  sells  goods  more 
quickly  than  their  proper  display,  with 
nice,  attractive  cards.  The  writing  of 
the  cards  is  rendered  easy  by  the  use  of 
Davids’  Practical  Letterer,  a  book  giving 
advice  and  instruction,  easy  to  follow, 
that  enables  anyone  to  write  show  cards 
and  all  kinds  of  commercial  lettering. 

It  is  sold  for  $i  by  Thaddeus  Davids 
Co.,  of  New  York  City,  who  also  are 
manufacturers  of  Letterine,  an  ink 
specially  prepared  for  writing  show 
cards;  it  is  made  in  all  colors  and  is  for 
sale  by  all  dealers  in  Philadelphia. 


PATENTS 

•id  Trade-marks  procured  pramptly  and 
properly  la  all  eeua tries. 

Davis  &  Davis,  Washlngtoo, 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee”  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

CITHENS,  REXSAMER  &  CO. 

1  5  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


ira  WRITING  TO  ADVERTl<«yis.  ^<al0LY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


23 


MR.  GROCER: 


We  want  you  to  sell 


PEERLESS  BRAND  EVAPORATED  MILK 

FIRST :  Because  you  are  sure  of  giving  your  buyers  a  pure  article  and  one  tha^t  will 
satisfy  your  most  particular  customers. 

SECOND:  Because  you  make  a  larger  profit  on  PEERLESS  BRAND  EVAPORATED 
MILK  than  on  any  other  well-known  brand. 

BORDEN’S  CONDENSED  MILK  CO.  “Leaders  of  Quality  ”  Established  1857.  NEW  YORK 


Quantity  and 
Quality — 

Hooton’s 

Cocoa 


tfTT  It  may  not  seem  possible  that  the  biggest 
jU  first  quality  can  of  cocoa  retailing  for  ten 
cents  should  also  be  the  best ,  but  HOOTON’S 
COCOA  is  both.  This  means  a  good  deal  to 
your  customers— it  means,  start  them  buying 
HOOTON’S  COCOA  and  they’ll  always  buy  it, 
and  that’s  what  you  want  because  it  pays  ! 

H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


tt 


REMEMBER  HOOTOITS,  NEWARK,  N.  J.” 


Welch’s 


Grape  Juice 


“THE  GRAPE  JUICE  THAT 
NEEDS  NO  PUSHING” 

THERE  is  only  one  of  that  kind.  It’s  Welch’s  of 
course.  This  statement  was  made  by  a  dealer 
in  writing  us  for  display  material.  He  wanted 
to  push  a  good  thing  along.  You  like  to  push  an  easy 
selling,  profitable  line. 

No  need  of  explaining  about  Welch’s  to  your  cus¬ 
tomers.  They  have  seen  it  widely  and  persistently  for 
many  years  and  the  chances  are  they  are  using  Welch’s 
if  they  use  Grape  Juice. 

You  can  buy  cheaper  grape  juice  but  you  will  waste 
much  time  trying  to  induce  your  customers  to  give  it  a 
trial,  will  have  dissatisfied  customers  and  part  of  the 
stock  will  be  on  your  shelves  at  the  end  of  the  active 
grape  juice  season. 

Make  no  mistake  this  year.  Get  Welch’s.  Order 
from  your  jobber.  Write  us  for  display  matter. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


Coffee  With  the  Right  Cup  Quality^ 

You’re  judged  by  your  coffee  after  it  gets  to  your  customer  s  table.  To 
be  sure  of  pleasing  all  your  customers  all  the  time  sell  them  our  Real  Java 
and  Mocha  Coffee.  We  import,  blend,  roast  it  ourselves,  we  guarantee  that 
the  Java  actually  comes  from  the  island  of  Java  and  the  Mocha  from  Arabia, 
the  two  finest  coffees  in  the  world.  Our  facilities  enable  you  to  sell  this  un- 
matchable  blend  at  35c.  per  lb.  in  sealed  cartons.  We  also  supply  other 
grades  (at  RIGHT  prices)  to  suit  any  class  of  trade. 

^L.  H.^PARKE^&CO.,  232=234  Market  Street,  Philadelphia,  Pa 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  shown  no 
special  change  during  the  week. 
The  demand  is  light,  being  for 
actual  wants  only.  Prices  show 
no  change,  though  the  opening 
of  the  new  markets  on  an  ad¬ 
vanced  basis  has  had  somewhat 
of  a  strengthening  effect. 

Coffee. 

The  coffee  market  has  ruled 
steady  and  quiet  during  the  week. 
There  is  an  every-day  demand  for 
good  roasting  grades  of  Santos  at 
unchanged  prices.  Mild  coffees 
are  wanted  to  a  moderate  degree 
at  prices  which  show  no  change 
from  last  week.  Java  and  Mocha 
fairly  active  and  unchanged. 

Sugar. 

Raw  sugar  has  shown  some  lit¬ 
tle  increased  firmness  during  the 
week,  though  the  change  is  not 
important.  Refined  is  unchanged 
on  last  week’s  basis,  and  the  de¬ 
mand  shows  some  little  improve¬ 
ment,  but  not  much. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  un¬ 
changed  and  in  light  demand. 
Sugar  syrup  is  wanted  as  fast  as 
made,  but  much  of  the  present 
production  is  poor.  Prices  are 
steady.  Molasses  is  unchanged 
and  dull. 

Fish. 

Mackerel  is  still  dull  and  in¬ 
clined  to  be  weak.  Cod,  hake  and 
haddock  are  quiet  and  unchanged. 
Domestic  sardines  of  1910  pack¬ 
ing  are  now  ready  for  shipment, 
at  a  uniform  price  of  $2.75  for 
quarter  oils  f.  o.  b.  The  situation 
is  rather  strong  at  present.  Im¬ 
ported  sardines  quiet  and  un¬ 
changed.  Spot  salmon  continues 
scarce  and  firm ;  demand  under 
the  circumstances  fair.  No  price 
on  future  salmon  has  been  named 
as  yet. 

Canned  Goods. 

There  is  a  fair  demand  for  spot 
tomatoes,  but  the  market  is  more 
or  less  demoralized.  Some  sales 
have  been  made  recently  as  low 
a>  60  cents  delivered,  although 
most  packers  refuse  to  meet  that 
figure.  Some  little  interest  is 
manifested  in  future  tomatoes, 
pai  tly  because  of  the  statement 
that  the  unsatisfactory  spot  situ¬ 


ation  has  reduced  the  1910  acre¬ 
age  about  40  per  cent.  A  sharp 
reduction  in  this  year’s  pack  of 
tomatoes  would  be  a  godsend  to 
the  packing  industry  without 
doubt.  Spot  corn  is  in  fair  de¬ 
mand  at  slightly  advanced  prices. 
Future  corn  quiet  and  strong, 
only  a  little  being  offered.  Spot 
and  future  peas  have  both  been 
in  fair  demand  only  at  unchanged 
prices.  Eastern  peaches  are  dull 
and  unchanged ;  no  future  prices 
named  asi  y eft.  Apples  are  un¬ 
changed  on  last  week’s  quota¬ 
tions;  demand  small.  Prices  on 
new  California  canned  goods 
have  been  named  during  the 
week,  and  appear  in  another  col¬ 
umn.  They  show  advances  over 
last  year.  In  California  the  situ¬ 
ation  seems  rather  stronger  than 
usual,  and  it  is  believed  that  there 
is  small  likelihood  of  a  reduction 
in  the  opening  prices.  Spot  Cali¬ 
fornia  canned  goods  are  quiet. 
Small  Baltimore  canned  goods  are 
in  fair  demand  at  unchanged 
prices.  New  peas  are  being 
packed  but  are  not  ready  for  ship¬ 
ment.  New  strawberries  are  al¬ 
ready  on  the  market,  offered  in 
heavy  syrup  at  $1.35,  but  that 
price  could  pobably  be  shaded. 
The  figure  named  is  somewhat  be¬ 
low  the  spot  price. 

Beans  and  Peas. 

The  market  for  domestic  pea 
beans  has  receded  somewhat,  the 
quotation  now  being  $2.35  in  a 
large  way.  This  is  a  decline  of 
about  7  cents.  Imported  are  un¬ 
changed.  The  demand  for  beans 
is  fair.  Domestic  marrows  are 
still  strong  around  $3 ;  imported 
have  appeared  and  are  being 
offered  at  $2.80.  California  limas 
are  being  sold  on  a  basis  of  5.10 
to  5.15  delivered  in  the  East,  and 
demand  is  fair.  Green  and  Scotch 
peas  are  doing  a  little  better, 
yellow  split  peas  being  unchanged 
and  quiet. 

Dried  Fruits. 

New  prunes  are  higher.  There 
is  news  from  the  coast  of  prices 
being  paid  the  growers  so  high 
as  to  amount  to  about  43/2-cent 
basis  for  prunes.  Of  course  this 
price  has  not  been  paid  by  any 
buyers  as  yet.  Spot  prunes  are 
also  a  fraction  higher,  probably 


cent.  The  demand  is  fair. 
Peaches  are  in  fair  demand,  both 
spot  and  future  being  unchanged. 
Apricots  are  dull  and  unchanged 
on  spot.  Future  apricots  are  ex¬ 
cited  and  show  an  advance  of  at 
least  J4  cent.  Raisins  are  con¬ 
siderably  more  active  than  they 
have  been,  the  advertising  cam¬ 
paign  being  largely  responsible. 
Prices  show  no  advance,  however. 
Currants  are  fairly  active  for  the 
season  at  unchanged  prices. 
There  is  still  some  demand  for 
future  citron  at  unchanged  prices. 
Other  dried  fruits  dull  and  un¬ 
changed. 

Butter. 

The  butter  market  is  ruling  2 
cents  per  pound  higher  than  a 
year  ago.  The  quality  of  the  but¬ 
ter  arriving  is  getting  better  each 
week  and  all  over  the  country 
there  is  an  active  demand  for 
fancy  butter  both  for  consump¬ 
tion  and  storage  purposes.  The 
make  is  fully  up  to  normal  for 
the  season  and  conditions  will 
probably  continue  about  as  now 
for  some  little  time. 

Eggs. 

The  receipts1  of  fresh  eggs  con¬ 
tinue  very  liberal,  and  the  qual¬ 
ity  is  very  good.  The  market  is 
steady  at  a  decline  of  about 
cent  from  a  week  ago.  There 
will  likely  be  a  continued  active 
demand  at  prices  that  will  prob¬ 
ably  not  fluctuate  much  if  any. 

Cheese. 

The  make  of  cheese  is  showing 
some  increase.  The  quality  is 
also  showing  improvement,  and 
all  the  cheese  now  coming  for¬ 
ward  meets  with  ready  sale  at  34 
cent  per  pound  advance  over  a 
week  ago.  The  advance  is  due  to 
the  good  consumptive  demand  as 
well  as  to  the  higher  cost  in  the 
country.  A  continued  firm  mar¬ 
ket  is  expected. 

Provisions. 

Everything  in  smoked  meats, 
including  all  cuts  of  hams,  bellies 
and  bacon,  is  firm  and  unchanged. 
There  is  a  fairly  good  consump¬ 
tive  demand  considering  the  high 
prices,  and  stocks  are  still  short, 
though  there  is  some  increase. 
There  will  probably  be  some  im¬ 
provement  in  the  demand  and  no 
radical  declines  are  expected. 


Both  pure  and  compound  lard  are 
firm  and  unchanged.  Barrel  pork 
is  steady  at  a  decline  of  5°  cents 
per  barrel.  Dried  beef 
canned  meats  are  firm  ana  un¬ 
changed. 

INDIVIDUAL  MARKET  REPORTS. 

'  Baltimore  Canned  Goods. 

No.  1. 

Developments  in  the  tomato 
market  have  been  more  favorable 
to  the  holders  of  that  article. 
There  was  steady  buying  of  them 
in  lots  ranging  from  one  to  three 
or  four  carloads  for  prompt  ship¬ 
ment  at  4734  cents  for  No.  2 
standards,  at  6234  cents  for  No.  3 
standards,  and  the  No.  10  size  at 
$1.80  was  also  in  better  demand. 
The  buying  orders  again  came 
from  nearly  all  sections  of  the 
country,  extending  further  west 
than  at  any  time  since  the  first  of 
the  year,  or  perhaps  since  last 
fall.  Everything  sold  was  for 
prompt  shipment,  and  good-sized 
orders  at  to-day’s  prices  for  ship¬ 
ment  and  invoicing  in  June  and 
July  were  declined,  some  of 
which  were  afterwards  booked 
for  shipment  this  month.  Speak¬ 
ing  generally,  the  canners  are  not 
anxious  for  an  advance  in  the 
market  prices  for  the  canned  arti¬ 
cle  at  this  time,  for  the  reason 
that  it  might  have  the  effect  of 
causing  some  of  the  growers  to 
change  their  minds  about  reduc¬ 
ing  their  acreage  for  the  coming 
season.  The  setting  out  of  the 
plants  is  usually  finished  up  by 
the  last  half  of  June,  and  after 
that  it  is  too  late  to  do  any  fur¬ 
ther  planting.  By  that  time  a 
fairly  reliable  estimate  can  be 
made  as  to  the  size  of  the  acreage 
as  compared  with  previous  sea¬ 
sons  and  purchases  could  be 
based  upon  it.  Meantime  con¬ 
servative  buying  would  keep  the 
market  steady,  and  the  ultimate 
results  would,  it  is  thought,  be 
beneficial  to  all  concerned, 
grower,  canner  and  jobber  alike. 
The  jobbers  are  showing  more  in¬ 
terest  in  future  tomatoes,  a*1'1 
there  was  a  small  increase  in 
orders  for  them  at  to-day’s  prices 
for  well-known  reliable  brands. 
The  canners  continue  to  be  in¬ 
different  apparently  about  urging 
sales,  and  offers  at  a  shade  under 
the  quoted  prices  receive  scant 
attention  from  them. 

The  continued  cool  weather  is 
not  favorable  to  the  canners  of 
new  peas  and  strawberries  for  the 
reason  that  it  enables  the  shippers 
of  those  articles  to  reach  distant 
markets  for  the  fresh  goods 
which  are  ordinarily  too  far  away 
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to  make  shipments  when  the 
weather  is  warm.  There  wqs 
frost  again  this  week  in  Mary¬ 
land  and  Delaware,  probably 
beating  all  previous  records.  The 
shippers  of  early  vegetables  and 
fruits  buy  more  than  the  canners 
when  the  weather  is  favorable  for 
their  business,  and  they  can  affort 
to  pay  more  money  for  what 
they  want.  Consequently  the 
impetition  between  them  is 
mietimes  quite  keen.  The  qual¬ 
ity  of  the  new  crop  of  peas  is  very 
good,  and  for  fancy  quality  of  the 
canned  article  the  Baltimore  can¬ 
ners  excel,  especially  in  the  small 
sizes,  of  which  enough  is  seldom 
made  to.  supply  the  demand. 
The  Maryland  strawberries  are 
now  being  canned  and  the  orders 
for  them  are  expected  to  be  as 
liberal  as  heretofore.  The  de¬ 
mand  for  fancy  quality  Baltimore 
strawberries  has  increased  very 
much  in  recent  years. 

In  the  line  of  vegetables  there 
is  an  increasing  demand  for 
Maine  style  corn  for  prompt 
shipment.  Several  good-sized 
lots  have  been  sold  out  recently 
and  the  demand  has  not  slacked 
up.  For  future  delivery  the  or¬ 
ders  for  corn  this  week  were 
more  frequent  than  at  any  time 
this  month,  and  the  market  is 
firmer,  but  not  higher  as  yet. 
Spinach  is  strong  and  active 
again.  The  improved  quality  has 
made  it  popular.  Spot  and  fu¬ 
ture  sweet  potatoes  are  again  in 
fair  demand,  though  not  as  active 
as  early  in  the  month.  Spot 
string  beans  is  the  one  weak  arti¬ 
cle  in  vegetables,  and  the  price 
has  declined  because  the  new 
pack  is  offered  at  a  very  low  price 
for  shipment  when  packed  in  June 
and  July.  The  daily  orders  for 
small  lots  of  vegetables  are  in¬ 
creasing. 

Pears  are  strong,  fairly  active, 
and  the  stocks  held  here  are  small, 
very  small.  Gallon  apples  are 
firmer  because  of  increased  de¬ 
mand  and  light  stocks.  Some  pie 
peaches  and  seconds  peaches  were 
bought  this  week  at  the  current 
quotations,  but  berries  and  cher¬ 
ries  were  dull.  The  new  crop  of 
pineapples  from  the  Bahamas  has 
not  yet  begun  to  arrive,  and  the 
inquiries  for  the  new  pack  are  not 
plentiful.  They  will  have  their 
innings. 

^ove  oysters  are  stronger, 
High  not  higher,  and  the  de¬ 
mand  is  good,  with  an  upward 
tendency. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

No.  2. 

During  the  past  week  the  de¬ 
mand  for  spot  tomatoes  has  con¬ 
tinued.  The  general  exodus  of 
seconds  and  off-grades  at  prices 
made  to  suit  in  order  to  get  rid 
of  them  before  the  edict  is  an¬ 
nounced  that  he  who  packs  must 
pack  well  or  state  on  the  label 


that  lie  finds  it  unnecessary  to 
pack  well.  Seconds  have  been 
selling  and  they  are  pretty  well 
sold  up.  Standards  have  been 
selling,  and  good  standards  at 
62 y2  to  65  cents  is  the  range,  with 
nothing  in  sight  or  obtainable 
under  this,  that  is,  that  will  pass 
muster  as  standards,  and  the  buy¬ 
ers  want  more.  They  are  buying 
more,  and  those  who  have  not 
been  able  to  purchase  all  the  sec¬ 
onds  that  they  wanted  are  still 
asking  for  seconds,  but  they 
cannot  be  found,  and  what  is 
stranger  yet,  there  are  few  pack¬ 
ers  who  care  to  sell  seconds  for 
future  delivery. 

Canned  tomatoes  are  within 
the  range  of  the  limelight.  It  is 
needless  to  say  but  few  packers 
and  few  jobbers  object  to  this 
limelight.  It  is  useless  for  the 
rock  of  destruction  to  demur,  for 
the  limelight  has  been  thrown  on 
and  the  tomato  vessel  is  being 
steered  clear  of  this  rock.  The 
compass  is  pointing  in  another  di¬ 
rection,  and  though  the  wreckers 
who  have  been  dwelling  within 
the  shadows  are  disappointed  and 
dismayed,  there  is  a  strong  prob¬ 
ability  that  they  will  be  as  equally 
successful  after  future  conditions 
prevail  and  that  there  will  be  as 
much  profit  and  more  to  them  in 
distributing  first-class  products  as 
were  ever  experienced  in  the  dis¬ 
tribution  of  the  other  sort.  Twos 
continue  scarce  and  in  light  sup¬ 
ply,  with  holders  firm  in  their 
ideas  and  buying  at  full  prices. 
Tens  are  still  being  offered  at 
$1.75  to  $1.80,  packer’s  label.  The 
packer  is  the  exception  indeed 
who  expects  to  carry  over  any 
quantity  worth  mentioning  of  old- 
packed  goods. 

Telegrams  are  being  received 
from  the  West  inquiring  for  to¬ 
mato  plants  in  large  quantities  for 
immediate  shipment  which  would 
indicate  that  the  reports  of  frost, 
ice  and  snow  in  the  West  have 
some  foundation.  The  packers  in 
the  East  report  that  their  surplus 
of  tomato  plants  is  small,  and  al¬ 
though  now  and  then  it  is  pos¬ 
sible  to  pick  up  a  few  plants  for 
Western  shipment,  this  is  indeed 
the  exception  and  not  the  rule. 
With  the  elimination  of  water  the 
coming  season,  with  the  possible 
enormous  increased  demand  for 
raw  tomatoes  for  ketchup  pur¬ 
poses,  there  is  a  strong  likelihood 
of  a  shorter  pack  for  the  season 
of  1910,  and  these  prospects  do 
not  include  the  possibilities  of 
crop  failure,  drouth  or  too  much 
rain,  which  is  liable  to  spend  its 
force  in  the  way  of  arguments  be¬ 
fore  the  packing  season  is  over. 

In  line  with  previous  advices, 
but  few  lots  of  spot  corn  remain 
unsold,  and  these  are  being 
rapidly  absorbed.  To  find  a  block 
of  corn  of  any  consequence  is  be¬ 
yond  the  ability  of  anyone  within 
our  communication.  Full  prices 
continue  to  govern  and  although 
corn  did  not  reach  the  dollar 


Be  Known  by 

the  “KNIGHTHOOD”  BRAND 

The  fanciest  line  of  food  products  ever  packed 
bear  the  name  “Knighthood.”  Every  customer 
who  buys  them  once  will  keep  buying  them. 

You  can  get  them  only  from 

REEVES,  PARVIN  &  CO.,  Philadephia 

RIVER  FRONT  STORES 


WHY 
should  you 
recommend 
it? 

Just  read 
this  and 
you’ll  see. 

MINUTE  GELATINE 
(PLAIN) 

is  made  of  the  purest  gelatine  that  can 
be  bought.  A  jelly  made  from  it  is  the 
clearest  and  firmest  possible.  You 
don’t  have  to  soak  it  like  other  kinds. 
It  dissolves  in  less  than  a  minute  in 
boiling  water  or  milk.  Each  package 
has  four  envelopes,  each  of  which  holds 
just  enough  to  make  a  pint  of  jelly. 
This  changes  guess  work  to  a  certainty. 

A  regular  package  makes  a  full  half= 
gallon.  No  standard  package  makes 
any  more.  We  refund  the  purchase 
price  to  any  dissatisfied  customer.  You 
sell  it  at  two  packages  for  25f*  and 
make  36%  on  the  cost.  Doesn’t  all 
this  answer  your  question? 

If  you  want  to  try  MINUTE  GELA= 
TINE  ( PLAIN)  yourself,  we’ll  send  you 
a  package  free.  Give  us  your  jobber’s 
name  and  the  package  is  yours. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


I fMe 


Write  Us  To-day  for  Tea  and 
Coffee  Samples 

The  longer  you  postpone  it  the  more  money  you  may  waste. 

The  way  to  make  money  in  the  grocery  business  is  to  save  it — 
stop  the  leaks.  If  you  are  buying  Teas  and  Coffees  through 
salesmen  the  chance  is  there  is  a  leak  there,  because  all  goods  sold 
that  way  have  the  salesmen’s  salaries  charged  against  them,  and 
you  pay  them. 

We  sell  by  mail.  No  salesmen’s  salaries,  therefore!  inevitably 
lower  prices.  Test  the  plan  as  suspiciously  as  you  like. 


DURYEE  & BARWISE 


Message  to  the 
Grocery  Store 
From  the  Board 
of  Health 

The  Department  of  Public  health  has  just 
issued  a  bulletin  which  states  as  follows : 

Don’t  tolerate  flies. 

Don’t  allow  them  in  your  house. 
Don’t  allow  them  on  your  prem¬ 
ises. 

Don’t  allow  garbage,  rubbish  or 
manure  to  accumulate  on  your  lot 
or  near  it. 

Don’t  allow  dirt  in  your  house. 
Look  in  the  corners,  behind  the 
doors  and  furniture,  under  stairs 
and  beds.  Remove  the  cuspidors. 

In  brief,  keep  the  house  clean. 

Don’t  allow  flies  near  food, 
especially  milk. 

Don’t  buy  foodstuffs  where  flies 
are  allowed. 

Don’t  buy  milk  where  flies  are 
on  the  cans  or  bottles. 

Don’t  eat  where  flies  are  found. 
Don’t  forget — No  dirt— No  flies. 

Electric  Fans  are  the 
Most  Efficient  Fly 
Chasers  Known. 

Is  your  store  Electrically 
equipped  ? 

The  Philadelphia  Electric 
i  Company 

^I0th  and  Chestnut  Streets  // 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  STREET,  NEW  YORK 
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mark  as  was  expected  and  is  not 
likely  from  present  indications 
to  verify  predictions  of  this  kind, 
at  the  same  time  there  is  every 
reason  to  believe  that  spot  corn 
will  be  cleaned  up  long  before  the 
packing  season  of  1910. 

So  far  as  future  corn  is  con¬ 
cerned,  packers  declined  to  take 
further  business  of  any  conse¬ 
quence  and  indications  from 
growing  sections  do  not  warrant 
quantity  business  from  anyone; 
on  the  other  hand,  the  demand  at 
the  buyer’s  end  continues  good, 
and  whenever  there  is  any  corn  to 
offer  it  is  quickly  absorbed. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Rice. 

Movement  for  the  week  has 
been  only  fair,  with  local  buyers 
doing  quite  a  deal  of  shopping, 
which  indicates  some  difficulty  in 
matching  previous  purchases.  A 
more  active  inquiry  is  noted  from 
out  of  town,  and  as  receipts  are 
light,  with  but  little  going  into 
store,  prices  are  steady  to  firm  on 
both  Honduras  and  Japan. 

Irrespective  of  the  enhanced 
values,  the  market  is  in  better 
shape.  Holders  are  beginning  to 
realize  values  of  the  product,  and 
buyers  are  exercising  great  care 
in  the  selection  of  stock.  The  de¬ 
mand  covers  a  wider  assortment, 
and  lower  grades,  which  have 
been  in  a  measure  neglected,  are 
being  sought  for,  as  in  times  past 
they  proved  worth  while,  on  ac¬ 
count  of  reasonable  price,  really 
attractive  quality  and  intrinsic 
value.  1 

Advices  from  the  South  note 
improved  inquiry  on  the  Atlantic 
Coast,  the  low  prices  attracting 
more  attention.  At  New  Orleans 
the  distributive  demand  continues 
light.  Price  on  Japans  are  firm, 
sales  made  at  the  highest  prices 
since  recent  advance  ;  supplies  not 
over-plentiful. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  market  is 
strong  on  both  Honduras  and 
Japans.  Considerable  sale  of 
rough  rice  have  been  made  at 
prices  which  will  exact  higher 
figures  on  the  cleaned  product. 
Advices  received  during  the  past 
week  from  forty  correspondents 
in  Louisiana  and  Texas  report 
conditions  of  the  growing  crop 
exceedingly  adverse.  In  brief: 
Proposed  acreage  15  to  35  per 
cent,  less  than  last  year.  Of  this 
reduced  amount  50  to  80  per  cent, 
is  planted,  awaiting  rain  to  plant 
remainder;  ground  too  hard  to  re¬ 
plant  where  necessary.  Generally 
poor  “stand.”  Some  rice  planted 
weeks  ago  not  yet  sprouted. 
Rivers  lower  than  for  many 
years.  Copious  rains  are  needed, 
and  even  if  they  quickly  follow 
the  protracted  drought,  crop  will 
be  late,  and  the  yield,  from  past 
experience  likely  to  be  light 
weight.  Telegram  just  received 
reports  refreshing  rains. 


Cables  and  correspondence 
from  abroad  note  cargoes  idle; 
spot  cleaned  steady. 

Dan  Talmage's  Sons  Co. 

New  York  and  New  Orleans. 

Spices. 

The  market  is  quite  active,  the 
general  trend  of  values  being  up¬ 
ward.  Spot  supplies  are  reported 
small.  All  indications  at  this 
writing  point  to  higher  prices  on 
many  articles. 

Red  peppers  are  very  much 
firmer  and  in  better  demand. 

Pimento  (Allspice)  steady  and 
rather  scarce.  There  has  been  a 
good  trade  demand. 

Peppers. — There  has  been  con¬ 
siderable  trading  in  peppers  dur¬ 
ing  the  week.  A  good  many  lots 
have  been  sold  and  spot  stocks 


are  low.  Futures  are  all  higher. 
There  are  no  special  crop  features 
to  report.  Our  market  is  still  be¬ 
low  foreign  quotation. 

Clove  s. — Foreign  quotations 
have  fluctuated,  although  prices 
at  the  close  of  the  week  were 
practically  the  same  as  in  effect 
the  previous  week. 

Mace  very  scarce  and  quiet; 
prices,  however,  are  firm. 

Nutmegs  firmer  in  price  and  in 
better  demand. 

Cassias  in  good  demand  at 
steady  prices. 

Seeds  fairly  active  and  in  good 
demand  for  pickling  needs.  Lit¬ 
tle  or  no  change  in  price. 

Gingers  in  good  demand.  The 
supply  is  reported  the  smallest 
ever  recoded.  All  indications 
point  to  higher  prices  on  account 


of  short  crops  and  increased  de¬ 
mand. 

Tapioca  firmer.  Prices  are  ex¬ 
pected  to  go  much  higher. 

Green  Ginger. — First  importa¬ 
tion  has  arrived  and  stock  is  ex¬ 
ceptionally  fine  and  bold.  The 
market  usually  advances  when 
the  demand  is  on. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

The  first  huckleberries  are  in 
from  North  Carolina  and  bring 
18  to  20  cents  per  quart.  The 
quality  is  fair  and  the  demand 
moderate. 

There  are  very  few  good  toma¬ 
toes  on  the  market,  and  the  mar¬ 
ket  ranges  from  $1.25  to  $2  per 
crate.  All  the  receipts  are  from 
Florida. 

Florida  corn  has  started  in  and 
brings  $2.50  a  celery  crate,  which 
is  supposed  to  hold  100  ears.  The 
demand  is  slow. 

Florida  is  shipping  lima  beans 
North  in  fair  quantities,  ranging 
from  $1  to  $2.50.  Most  of  them 
are  too  old. 

Charleston  string  beans  range 
from  75  cents  to  $1.25,  and  North 
Carolinas  $1.50  per  one-third  bar¬ 
rel.  The  demand  is  fair. 

Jersey  peas  are  in  and  bring  80 
cents  to  $1  per  basket.  Mary¬ 
land  is  also  shipping  some  at  $1.25 
per  half  barrel.  The  demand  is 
light. 

Asparagus  has  declined  5  to  10 
cents  during  the  week,  and  now 
ranges  at  30  to  35  cents  for  the 
very  fanciest  grade;  from  that 
down  to  12  cents.  The  demand  is 
good. 

Cucumbers  from  Charleston 
range  from  $1  to  $2  per  crate. 
Floridas  $1  to  $1.25.  Demand 
excellent. 

Peaches  are  coming  from  Flor¬ 
ida  and  a  few  from  Georgia.  The 
quality  is  fair,  but  small,  and  the 
price  $3  to  $5.  Demand  light. 

New  potatoes  from  North 
Carolina  and  Charleston  are 
cheap — $2.50  to  $2.75.  Floridas 
in  larger  packages  bring  $3  to 
$3-25- 

There  are  no  nearby  pie  cherries 
in  market,  though  some  early  ox- 


California  Canned  Goods  Much  Higher 

Than  Last  Year 


Expectation  of  Increased  Demand  for  Fresh  California  Fruit  in 
Middle  West  Will  Make  Canners  Pay  More.  California 
Cherries  for  Maraschino. 


The  California  Fruit  Canners’ 
Association  named  prices  on  the 
1910  pack  of  canned  goods  during 
the  week,  the  list  showing  sev- 


Apricots . 

Apricots  (Peeled)  .  .1 
Apricots  (Sliced)... 
Cherries  (Royal  A) 
Cherries  (White)..  . 
Peaches  (Yellow  F) 
Peaches  (Lemon  C). 
Peaches  (L.  C.  Sli.). 
Peaches  (W.  Heath) 
Peaches  (W.  H.  Sli.) 
Pears  (Bartlett)  .... 

( Green  Gage) 
Plums  (Egg, Dams’n) 
(Gold  Drop) . 


Apricots  . . 

Apricots  (Pfeeled)  . 

Cherries  (Royal  Anne) . 

Peaches  (Lemon  Cling  Sliced) . 

With  these  exceptions  the  3- 
pound  extras  grade  are  the  same 
as  last  year.  The  exceptions  are 
Royal  Anne  cherries,  which  were 
25  cents  cheaper  last  year,  yel¬ 
low  freestone  peaches,  which  were 
15  cents  cheaper,  and  Bartlett 
pears,  which  were  20  cents 
cheaper. 

The  other  grades,  however, 
even  of  the  fruits  where  the  3- 
pound  extras  remain  unchanged, 
show  decided  advances  all  along 
the  line.  The  i-pound  tall  extra 
grades  are  all  higher  than  last 
year  by  5  to  10  Cents  per  dozen. 

The  cause  of  the  advances  seem 
to  be  the  expected  shortage  in 
the  fruit  crops  of  the  ’Middle  West 


No.  3 

No.  2% 

No.  ^y^ 

Extras 

Special 

Extras 

2.15 

i-75 

1.50 

2.65 

2.00 

i-75 

2.651 

2100 

i-75 

2.50 

2.25 

2.00 

2.00 

2.30 

2.00 

1.60 

2.30 

2.00 

1.60 

2.30 

2.00 

1.60 

2.30 

2.00 

1.60 

2.30 

2.00 

1.60 

2.50 

2.2S 

1.85 

2.00 

I.60 

1.30 

eral  radical  advances  over  last 
year. 

The  complete  list  of  new  prices 
is  as  follows : — 

No.  2 No.  2*4  No.  2 y2 
Second  Water  Pie 

.90  .80 


1.20  1. 15 

1.20  1. 15 

1. 00  .85 

1. 00  .90 

1. 00 
1.00 
1. 00 

1. 15  1.00 

•75  -70 

No.  1  Tall  No.  1  Tall  14-oz. 

Extra  Stnds.  Stnds.  Picnic 

■85  -75  .70 

•95  -85  .80 

1. 10  1.00 

.85  .80  70 

and  the  intention  of  the  Califor¬ 
nia  fruit  growers  to  go  after  that 
trade  with  fresh  fruit.  This,  if 
carried  out,  will  take  out  of  Cali¬ 
fornia  much  fruit  that  the  pack¬ 
ers  there  would  otherwise  get, 
and  there  is  a  chance  that  their 
raw  material  will  cost  them 
more. 

Another  factor  which  has 
helped  to  make  cherries  higher  is 
the  partial  failure  of  cherries  in 
France  which  are  used  for  Mara¬ 
schinos.  These  cherries  are 
brought  to  this  country  in  brine 
and  colored  and  packed  here. 
This  year  the  supply  will  be  much 
reduced  and  California  cherries 
will  have  to  be  used  instead. 


•95 

1.05 

1.20 

1.00 


No  2% 

Extra  No.  2 54 
Stnds  Stnds 

1.20  1. 10  .05 

1.50  1.25 

1.50 

1.60  1.3s  1. 25 

1.60  1.3s  1.25 

I.30  1.20  I. OS 

1.30  1.20  I. OS 

1.30  1.20  1.05 

1.30  1.20  1.05 

1.30  1.20  1.05 

1.70  I.45  1.25 

1.05  .90  .80 

No.  1  Tall 
Extras 
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hearts  from  nearby  points  are  in. 
They  average  io  cents  a  quart 
and  are  poor. 

The  first  Florida  cantaloupes 
are  in,  but  very  poor.  They 
bring  $3.50  to  $5  per  crate,  and 
are  not  wanted. 


No  More  Shellac-coated 
Chocolate. 

Federal  Food  and  Drug  Board  Order 
Discontinuance  of  Practice.  Says 
Chocolate  Can  Be  Made  Without  and 
Coating  Conceals  Inferiority. 

The  Federal  Board  of  Food  and 
Drug  Inspection  has  decided  that 
chocolate  manufacturers  may  no 
longer  coat  the  outside  of  their 
product  with  shellac.  Readers 
hereof  will  remember  that  a 
hearing  was  not  long  ago  held  be¬ 
fore  the  Board  to  discuss  this 
question.  This  led  to  the  follow¬ 
ing  decision,  rendered  during  the 
week : — 

FOOD  INSPECTION  DECISION  II9. 

Use  of  Shellac  and  Other  Gums  for 
Coating  Chocolates  and  Other 
Confections. 


The  Board  of  Food  and  Drug  In¬ 
spection  has  carefully  considered 
the  evidence  which  has  been  pre¬ 
sented  at  various  times  respecting 
the  practice  of  coating  chocolates 
and  other  confections  with  shellac 
and  other  gums. 

The  Board  is  of  the  opinion  that 
it  is  not  quite  a  proper  proceeding 
under  the  provisions  of  the  Food  and 
Drugs  act.  It  is  evident  that  such 
coating  will  not  only  conceal  infer¬ 
iority,  but  it  appears  further  that 
as  a  rule  the  gums  are  dissolved 
in  alcohol.  One  man  in  giving  evi¬ 
dence  before  the  Board  stated  that 
in  his  opinion  there  was  no  objec¬ 
tion  to  wood  alcohol  as  a  solvent. 
In  dipping  confections  into  an  alco¬ 


holic  solution  of  a  gum  a  certain 
quantity  of  the  alcohol  must  neces¬ 
sarily  permeate  the  product.  Evi¬ 
dence  is  adduced  showing  that  the 
product  is  not  submitted  to  any  sub¬ 
sequent  process  of  heating  whereby 
the  traces  of  alcohol  could  be  re¬ 
moved.  Although  only  mere  traces 
of  alcohol  may  remain,  the  addition 
of  these  substances,  and  especially  of 
wood  alcohol,  to  a  confection  is  spe¬ 
cifically  prohibited  by  the  act.  Evi¬ 
dence  is  also  in  the  possession  of 
the  Board  to  show  that  a  large 
number  of  the  manufacturers  either 
never  have  employed  this  method  or 
have  dicontinued  it,  and  that  goods 
can  be,  and  are,  made  aiid  sold  in 
all  quantities  with  no  difficulty  with¬ 
out  the  use  of  shellac  or  other  gums. 
Evidence  further  shows  that  one  of 
the  reason  for  adding  the  coating  is 
that  the  goods  may  be  held  for  a 
longer  time.  The  exposure  of  con¬ 
fections  for  a  long  while  before  use 
is  not  advisable  nor  desirable. 


Western  Sugar  and  Coffee  Freight 
Rates  Increase. 

The  Western  Trunk  lines  have 
advanced  freight  rates  on  sugar 
and  coffee  from  cities  on  the  At¬ 
lantic  Coast  to  Duluth,  St.  Paul, 
Minneapolis,  Kansas  City,  Omaha 
andi  points  taking  the  same  rates, 
and  beginning  June  30th  the  rates 
will  be  increased  from  16  to  39  per 
cent.,  the  fifth  class  rates  apply¬ 
ing. 

The  new  rates  as  filed  with  the 
Interstate  Commerce  Commission 
are  as  follows  : — 

From  New  York,  present  .rate  to 
Duluth:  Sugar,  36  cents;  coffee,  31 
cents;  class  rate,  sugar,  42  cents; 
coffee,  42  cents;  increase,  sugar  6 
cents — 17  per  cent.;  coffee,  11 
cents — 36  per  cent. 

From  Boston,  present  rate  to  Du¬ 
luth ;  Sugar,  38  cents;  coffee,  35 
cents ;  class  rate,  sugar,  44  cents ; 
coffee,  44  cents;  increase  sugar,  6 
cents — 16  per  cent.. ;  coffee,  9  cents 
25  per  cent. 

From  New  York,  present  rate  to 
St.  Paul,  Minneapolis,  etc.,  sugar,  36 
cents;  coffee,  33  cents;  class  rate, 


sugar,  42  cents ;  coffee,  42  cents ;  in¬ 
crease,  sugar,  6  cents — 17  per  cent. ; 
coffee,  9  cents — 27  per  cent. 

Boston,  present  rate  to  St.  Paul, 
Minneapolis,  etc.,  sugar  to  38  cents; 
coffee,  35.  rents;  class  rate,  sugar, 
44  cents;  coffee,  44  cents;  increase, 
sugar,  6  cents — 16  per  cent.;  coffee, 
9  cents — 25  per  cent. 

From  New  York,  present  rate  to 
Kansas  City,  Omaha,  etc.,  sugar,  41 
cents;  coffee,  39  cents;  class  rate, 
sugar,  53  cents;  coffee,  53  cents;  in¬ 
crease,  12  cents — 30  per  cent.;  cof¬ 
fee,  14  cents — 39  per  cent. 

Baltimore,  present  rate  to  Kan¬ 
sas  City,  Omaha,  etc.,  sugar,  38 
cents;  coffee,  38  cents;  class  rate, 
Sugar,  52  cents;  coffee,  52  cents; 
increase,  14  cents — 39  per  cent.;  cof¬ 
fee  14  cents — 39  per  cent. 

Philadelphia,  present  rate  to  Kan¬ 
sas  City,  Omaha,  etc.,  sugar,  39 
cents;  coffee  39  cents;  class  rate, 
sugar,  S3  cents;  coffee,  53  cents;  in¬ 
crease,  sugar,  14  cents— 39  per  cent, 
coffee,  14  cents — 39  per  cent. 

Boston,  present  rate  to  Kansas 
City,  Omaha,  etc.,  sugar,  43  cents; 
coffee,  41  cents ;  class  rate,  sugar,  55 
cents;  coffee,  55  cents;  increase,  su¬ 
gar,  12  cents — 30  per  cent. ;  coffee, 
12  cents — 30  per  cent. 


N»w  Patent*  and  Trade-mark*  la  tke 
Greoery  Line. 

Messrs.  Dams  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  D.  C.,  April  26,  1910. 
9S5>983.  Measuring  faucet.  Harry  A. 
Nelon,  St.  Louis,  Mo. 

956,055.  Bag  fastener.  Howard  D. 
Earl,  Dee,  Okla. 

956,099.  Roll  making  machine.  Her¬ 
man  F.  W.  Hu  eg,  Long  Island  City, 
N.  Y.  ' 

956.115.  Tea  and  coffee  strainer.  Al¬ 
fred  L.  Lindroth,  Rumford,  R.  I. 

956,252.  Display  folder.  Michael  H. 
Wilson,  Pittsburg,  Pa. 

956,332.  Coffee  percolator.  Charles 
Fuller,  Montreal,  Quebec,  Canada. 

956.481.  Valved  pe'rcolator  pot.  James 
W.  Chapman,  Meriden,  Conn. 

Washington,  D.  C.,  May  3,  1910. 
956,640.  Twine  dispensing  device. 
Lewis  H.  Houston,  Parral,  W.  Va. 

956,678.  Egg  separator.  Martin 
Burrmeister,  Worcester,  Mass. 

956,683.  Pie  crust  forming  machine. 
Oliver  Colborne,  Chicago,  Ill. 


956,684.  Pie  filling  machine.  Oliver 
Colborne,  Chicago,  Ill. 

956,759'  Barrel  head  fastener.  Joseph 
N.  Clouse,  St.  Louis,  Mo. 

956,994-  Bread  wrapping  machine. 
Ira  F.  Peck,  Providence,  R.  I. 

957,053-  Cheese  cover.  Eugene  D. 
Hall  Iuka,  Miss. 

957,o6i.  Method  of  desiccating  egg 
batter.  John  M.  Hussey,  Wichita,  Kan. 

957T30.  Coffee  cleaning  apparatus. 
Wm.  D.  Balcom,  Greeley,  Col. 

957,466.  Process  of  washing  vege¬ 
tables  and  partially  cooking  the  same. 
Edward  J.  Judge,  San  Francisco,  Cal. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  46,793-  “Bungalow”  for  cof¬ 
fee,  spices,  etc.  The  R.  T.  French  Co., 
Rochester,  N.  Y. 

Ser.  No.  47,950.  “Magnet”  for 
blended  coffee.  The  Midland  Coffee  Co., 
Columbus,  Ohio. 

Ser.  No.  48,405.  “Alno”  for  coffee  par¬ 
tially  freed  from  caffeine.  Merck  &  Co., 
New  York,  N.  Y. 

Ser.  No.  44,746.  “Morado”  for  coffee, 
tea,  etc.  The  C.  S.  Morey  Mercantile 
Co.,  Denver,  Col. 

Ser.  No.  48,488.  “Martha  Washing¬ 
ton”  for  coffee.  Jas.  H.  Forbes  Tea  and 
Coffee  Co.,  St.  Louis,  Mo. 

Ser.  No.  48,489.  “Jubilee”  for  coffee. 
Jas.  H.  Forbes  Tea  and  Coffee  Co.,  St. 
Louis,  Mo. 

Ser.  No.  48,490.  “Bon  Ton”  for  cof¬ 
fee.  Jas.  H.  Forbes  Tea  and  Coffee  Co., 
St.  Louis,  Mo. 

Ser.  No.  45,674.  “Renown”  for 
canned  fruits,  vegetables,  etc.  Boren- 
Stewart  Co.,  Dallas,  Tex. 


Want  Baking  Powder  Under  Own 
Brand. 

Olean,  N.  Y.,  May  16,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
give  me  the  name  and  address  of 
a  good  reliable  baking  powder 
manufacturer  where  I  can  get  the 
goods  packed  under  my  own  label, 
and  oblige, 

Yours  truly, 

A.  M.  Garrison. 

Correspond  with  the  A  Col¬ 
burn  Co.,  no  North  Second  street, 
Philadelphia,  Pa. 


^ScjRs. 

208  DELAWARE  AVE. 

AND 

2 09  N.  WATER  ST. 


A  Square  Deal  for  You 

We  believe  the  winning  cards  call  for  full  value,  full  count, 
full  weight  and  full  measure.  We  stand  on  this  platform. 


^^GROCERS. 

208  NMAWARE  AVE. 

"AND-  " 

209  N.  WATER  S.T. 


nM<.CclltlnUF  t0flhai,Ve  ^ good  tra de  on  our  line  of  Syrups,  now  made  heavy  summer  body  suitable  for  warm  weather  Our  leading  brands 

A  full  line  of  fancy  and  staple  groceries  and  prices  right. 
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HOWUJNG 
waCHte  CANDLE 
BVIRN? 

APRIZE 

.Witt BE  GWEHTO 

THE  owe 


WYtfifO 


imxm 


Conducted  by  Ivan  F*.  Thompson 


An  Attractive  Eye  Catcher. 

The  window  I  am  going  to  de¬ 
scribe  has  two  advantages :  It 
does  not  require  much  stock,  and 
once  “dressed”  it  does  not  need  to 
be  undressed  and  dressed  again 
for  a  very  long  time  and  still  re¬ 
tain  its  attractiveness.  The  only 
trouble  to  be  taken  is  the  making 
of  a  candle.  This  can  be  made 
any  size  required.  I  know  of  one 
that  was  five  feet  tall  and  five 
inches  in  diameter.  I  believe  it 
lasted  about  three  months. 

The  idea  is  this :  Place  your 
candle  in  a  washtub  in  the  win¬ 
dow  and  announce  that  it  will  be 
lighted  upon  such  a  date  at  such  a 
time.  Borrow  a  nice  clock  from 
some  jeweler  whose  address  you 
will  place  on  a  sign  on  an  easel 
back  of  it,  and  thus  repay  for  the 
loan.  Put  these  on  the  right  hand 
side  of  your  candle.  On  the  left 
place  a  large  placard  bearing  the 
words  “How  long  will  this  candle 
burn?”  En  passant  you  might 
head  your  placard  with  “The 
Burning  question”  and  then  pro¬ 
ceed  as  already  suggested.  Then 


add  “A  prize  will  be  given  to  the 
one  whose  guess  is  the  most  cor¬ 
rect  in  days,  hours  and  minutes. 
This  placard,  being  very  large, 
may  be  placed  on  an  easel,  too. 
On  the  tub  place  a  sign  “This 
candle  was  lighted  such  a 
date.” 

Beside  the  tub  place  an  open 
box  of  candles.  Pile  more  boxes 
of  candles  left  and  right  in  the 
background.  Back  of  these  again 
pile  a  row  of  cases  of  candles  sur¬ 
mounted  by  a  row  of  boxes  on 
end,  and  on  the  left  and  right 
ends  of  this  wall  build  a  pyramid 
of  boxes  of  candles.  This  is  not 
elaborate  or  ingenious,  but  the  at¬ 
tention  will  be  fixed  upon  the 
centre  piece,  very  much  to  the  ex¬ 
clusion  of  the  background,  and  it 
is  not  worth  while  doing  very 
much  with  it. 

Above  the  candle  suspend  by  a 
wire  an  inverted  dish  to  catch  the 
smoke  from  the  flame.  At  night 
turn  out  the  lights  in  the  window 
and  the  effect  will  attract  a  crowd. 
In  fact,  the  window  will  be  at  its 
best  after  dark,  as  then  the  flame 


of  the  candle  will  have  a  chance 
it  cannot  get  in  day  time. 

The  only  expense  and  trouble 
you  will  be  put  to  will  be  the 
price  of  the  tallow  and  the  mak¬ 
ing  of  the  candle;  that  is,  unless 
you  know  where  you  can  get  one 
made  for  you. 

Take  some  strong  cardboard 
and  make  a  strong  cylinder  to 
act  as  a  mould.  Melt  the  tallow 
or  paraffine.  Get  some  one  to 
hold  a  wick  the  size  of  that  of  an 


umn.  Sometimes  the  tallow  will 
drop  into  the  tub,  and  that  hav¬ 
ing  to  be  consumed  by  the  flame 
will  add  to  the  longevity  of  the 
candle  and  make  the  guessing 
more  difficult. 

As  to  the  prize  or  prizes  offered 
that  had  better  be  left  to  you, 
Mr.  Grocer,  as  you  might  prefer 
to  offer  groceries,  and  then  again 
you  might  select  something  oth 
than  your  stock  contains  with 
which  to  reward  the  lucky 
guesser.  In  any  case  let  your 
prize  be  offered  to  the  public  and 
do  not  confine  it  to  customers. 
In  this  way  you  may  be  sure  of 
the  legality  of  the  proceeding. 

A  Shredded  Cocoarmt  Window. 

In  the  middle  of  the  fron 
the  window  put  a  box  cov 
with  crepe  paper.  On  it  place 
some  packages  of  shredded  cocoa- 
nut  flat,  then  on  these  some  on 
end.  Against  this  lean  at  an 
acute  angle  a  card  bearing  the  in¬ 
scription  “To  be  depended  on — 


Our  shredded  cocoanut.”  To 
right  and  left  of  this  make  a  pyra¬ 
mid  of  cocoanuts  to  look 
cannon  balls.  Place  anothei 
ther  back  on  the  left.  Put  a  can¬ 
non  in  the  centre  extending  back 
and  to  the  right.  Back  of  this 
build  a  fort  or  parapet  consisting 
of  first  a  row  of  boxes,  or  pails, 
or  barrels,  whichever  you  have  in 
stock.  Then  build  on  these  a 
parapet  of  packages,  leaving  inter¬ 
vals  supposedly  for  the  gun  to  be 
pointed  through.  Then  plant  a 
flag  on  the  parapet  in  the  centre. 
Fasten  a  wire — as  thin  as  possible 


ordinary  candle  and  drop  one  end 
to  the  bottom  of  the  cylinder,  hold¬ 
ing  it  that  way  until  the  tallow 
has  been  poured  into  the  mould. 
Cut  off  the  wick  about  half  an 
inch  from  the  tallow  and  let  your 
candle  harden.  When  it  is  solid 
take  away  the  cardboard  mould, 
saturate  the  protruding  end  of  the 
wick  with  a  little  kerosene,  and 
light  it  when  ready. 

Of  course  this  candle  will  gut¬ 
ter  considerably,  but  that  adds  to 
its  appearance,  the  tallow  form- 
ing  grotesque  shapes  that  seem  to 
be  embossed  upon  the  main  col- 
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to  avoid  detection — from  the 
ceiling  of  the  window  to  the 
parapet,  or  the  floor  behind  it,  and 
fasten  the  flag  to  it;  that  is,  the 
end  not  attached  to  the  staff,  to 
keep  it  deployed  as  much  as  pos¬ 
sible. 

Use  a  ground  cloth  of  brown 
cheese  cloth,  and  if  possible 
'  *  a  light  blue  cloth  back  of 
rapet  to  make  a  “sky.” 

Make  the  gun  of  cardboard  bent 
carefully  into  the  form  of  a  cyl¬ 
inder.  Make  your  wheels  of  bar¬ 
rel  hoops  and  two  pieces  of  wood 
crossed  to  represent  spokes.  The 
hub  you  can  make  of  an  empty 
pork  and  bean  can.  You  can  use 
any  can  on  the  end  of  a  broom¬ 
stick  that  will  support  the  gun. 
The  gun  carriage  you  can  make 
of  packages,  as  in  sketch.  The 
breech  of  the  gun  can  be  sup¬ 
ported  by  a  piece  of  wood  resting 
upon  the  tops  of  the  packages 
that  form  the  middle  tier  of  the 
hind  part  of  the  gun  carriage  and 
should  be  painted  black,  as  also 
should  the  rest  of  the  gun,  wheels 
and  all. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the,  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


Oil  Trust  Can't  Discriminate  Against 
Oil  Bayers  in  Minnesota. 

The  Minnesota  State  Supreme 
Court  last  week  declared  valid  the 
State  law  forbidding  discrimina¬ 
tion  in  charges  for  commodities 
sold  throughout  the  State.  The 
decision  came  on  an  appeal  by  the 
e  from  the  decision  of  the 
—.iisey  County  Court  in  sustain¬ 
ing  a  demurrer  of  the  Standard 
Oil  Co.  This  demurrer  was  to  the 
complaint  of  the  State  of  Minne¬ 
sota,  which  charged  that  the 
Standard  Oil  Co.  made  discrimi¬ 
natory  prices  for  its  product  in 
places  where  it  had  no  competi¬ 
tion.  The  State  began  an  action 
to  forfeit  the  charter  of  the  com¬ 
pany  to  do  business  in  Minnesota, 
basing  its  action  on  alleged  acts  of 
discrimination. 


Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEN  ONE 

Conducted  by  W.  E.  Sweenky,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


“Initiative.” 

What  Is  It? — Well,  it’s  doing 
something  distinctive.  It’s  a 
quality  in  other  words  that’s  re¬ 
quired  from  big  men  when  they 
assume  an  important  position. 
But  you  can  have  “initiative.” 
Make  a  “Spinach  Day”  or  a  “Rhu¬ 
barb  Day”  or  a  “Green  Onion 
Day.”  But  make  it  a  “Spinach 
Day.”  At  this  writing,  May  iyth, 
spinach  in  Jersey  is  bringing  75 
cents  a  barrel.  Can’t  you  stir 
things  up  to  the  tune  of  25  cents 
a  peck?  Can’t  you  liven  your 
front  by  dumping  out  half  a  dozen 
barrels  and  plastering  a  half 
dozen  signs  around  in  big  red 
letters?  Gentlemen,  that’s  “in¬ 
itiative.”  Pure  and  simple.  If 
you  do  that  you’re  demonstrating 
the  principle.  Or,  in  fact,  if  you 
do  any  old  .thing  that  the  other 
fellow  doesn’t  think  of  doing 
you're  demonstrating  the  princi¬ 
ple — so  long  as  it  makes  talk  and 
brings  trade. 

*  *  * 

“What’s  the  Difference?” — Get 

out  of  that.  The  very  asking  of 
that  question  has  sent  thousands 
of  young  fellows  to  the  wall. 
Good  heavens,  boy,  there’s  every 
difference.  You  can’t  afford  to 
say  “What’s  the  difference.”  As 
soon  as  you  do'  you  show  your 
colors.  What  business  is  it  of 
yours  about  the  difference?  The 
boss  settles  that.  His  eyes  are 
open.  Don't  allow  the  expression 
to  escape  your  lips.  Peg  away. 
The  difference  will  be  taken  care 
of. 

♦  *  * 

Out  of  the  Store.— To-day  most 
of  you  quit  at  six.  Wonderful 
progress.  Nine  used  to  be  early. 
Ten  was  “regular.”  But  six  is 
right,  Six  is  what  it  should  be 
and  what  we  hope  will  be  uni¬ 
versally.  Don’t  dress  up  to  walk 
around  after  supper.  There’s 
nothing  in  that.  To  be  sure,  the 
air  is  good  and  the  fellows  you 
meet  are  pleasant  and  all  the  girls 
are  out.  But  you’ve  missed  an 
hour  or  two’s  good  reading.  Can 


you  explain  why  Halley’s  Comet 
was  so  vivid  on  the  eve  of  the 
18th?  Can  you  enter  into  conver¬ 
sation  about  the  recent  oleomar 
garine  discussion  at  Washington? 
These  things  are  very  interesting, 
and  apart  from  the  fact  that 
they’re  brain  enlargers,  they’re  a 
means  of  making  your  company 
more  acceptable.  Oh !  what  a 
privilege  to  be  out  of  the  store  at 
six. 

*  *  * 

About  “Loving”  Your  Work. — Cer 

tainly  you  sometimes  do  things 
that  are  irksome.  But  certain 
hateful  work  can  be  made  enjoy¬ 
able  work.  I  believe  that  the  easi 
est  way  out  of  a  disagreeable  job 
is  to  smile  through  it.  It  takes 
courage.  It  takes  faith  and  pluck 
to  do  it.  But  when  a  fellow 
throws  good  nature  into  his 
duties  and  says  to  himself,  “this 
thing  won’t  last,  but  I’m  going  to 
make  the  best  of  it” — he’s  on  the 
right  track.  To  “love”  your  work 
is  to  go  ahead.  Mind  that. 

*  *  * 

Fly  Time.— Screen  things  up 
Over  whatever  goods  are  exposed 
in  your  department  put  a  screen 
of  netting.  You  needn’t  fear  dirt, 
but  you  may  hate  it.  The  world 
to-day  has  a  bad  word  for  the  fly. 
The  papers  have  pictured  him  as  a 
fearful  destroyer  of  health.  Bet 
ter  meet  the  popular  demand. 
Netting  is  cheap  and  it’s  whole 
some  looking.  Buy  it  by  the  piece 
of  eight  yards.  Keep  the  fly  off 
your  exposed  crackers.  It  pays. 
Use  the  white  material.  Change 
it  often.  It  shows  you're  thought¬ 
ful.  It  shows  you’re  wise  to  the 
little  things. 


Florida  watermelons  are  show¬ 
ing  better  quality.  They  average 
60  cents  each  and  sell  slowly. 


No.  1  Cuspidor 
6Vi  Inch 


THIS  CUSPIOOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Read  Pottery  Co. 

ZANESVILLE,  OHIO 


HIGHEST  IN  HONORS 

Baker’s  Cocoa 

&  CHOCOLATE 

55  cj  2 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

Registered,  AMERICA 

U.  S.  Eat.  Ot 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
^Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SUTTER  &  HARDING.  PHILADELPHIA,  PA. 


THEY  SAY  CLOTHES 
DON'T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

1 30-32  S.  Front  St.,  Philadelphia 
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NATIONAL  WHOLESALE 
GROCERS’  ASSOCIATION 
MEETS  IN  LOUISVILLE, 
KY. 

(Continued  from  page  9  ) 

lating  to  bills  of  lading.  It  fixes  the 
responsibility  with  the  carrier  for  all 
hills  of  lading  issued  in  a  manner  that 
will  go  a  long  way  towards  guaran¬ 
teeing  protection  to  the  bankers  and 
merchants  throughout  the  land. 
The  bill  has  been  favorably  reported 
bjr  the  committee  of  the  House. 
Should  this  bill  become  a  law  most 
of  our  troubles  will  have  been  elimi¬ 
nated.  There  then  remains  the 
forged  bill  of  lading  feature.  While 
the  proposed  legislation  now  before 
the  House  contains  no  reference  to 
this  subject,  still  we  may  be  thank¬ 
ful  for  what  it  does  contain  and  wait 
for  a  subsequent  day  to  bring  for¬ 
ward  the  subject  of  forged  bills. 

The  chairman  of  the  Publicity 
Committee  was  William  Judson,  of 
Detroit,  who  spoke  in  part  as  fol¬ 
lows  : — 

Your  committee  is  unanimous  in 
the  belief  that  our  report  should  be 
of  a  recommendatory  nature  only. 
We  wish  to  very  flatly  and  as  force¬ 
fully  as  possible  tell  the  wholesale 
grocers  in  this,  their  annual  conven¬ 
tion,  that  in  many  directions  we  are 
being  grossly  misrepresented.  It 
comes  to  us  that  many  of  our  legis¬ 
lators  actually  entertain  the  false  im¬ 
pression  that  the  wholesale  grocer  is 
an  absolutely  unnecessary  factor  in 
the  chain  of  distribution. 

We  feel  that  we  are  justified  in  be¬ 
lieving  that  a  large  section  of  the 
public  holds  the  unfortunate  opinion 
that  an  association  of  merchants 
must,  necessarily,  be  a  price  main¬ 
tenance  organization  and  that  the 
activities  of  such  bodies  are  always 
inimical  to  tbe  general  welfare.  The 
National  Wholesale  Grocers’  Asso¬ 
ciation  is  probably  now  the  most  im¬ 
portant  of  all  of  these  trade  organi¬ 
zations,  and  we  believe  that  we  can 
do  no  better  than  to  take  up  for  pri¬ 
ons  discussion  ways  and  means  to 
dispel  these  prevailing  fallacies  from 
the  public  mind. 

Mr.  W.  F.  Bode,  of  Chicago,  re¬ 
ported  to  the  convention  on  Wed¬ 
nesday  that  he  had  just  had  word 
from  the  Louisiana  and  Texas  Rice 
Millers’  Association  that  beginning 
with  August  1st,  of  this  year,  the 
members  would  pack  and  bill  their 
product  100  potmds  net.  The  Car¬ 
olina  Association  likewise  has 
agreed  to  the  same.  Mr.  Bode 
then  called  for  reports  from  differ¬ 
ent  parts  of  the  country,  telling 
what  the  jobbers  had  done  on  the 
matter  following  the  action  last 
year  at  Detroit.  Many  responded 
and  concurred  that  the  present 
practice  was  a  fraud  on  the  re¬ 
tailers. 

There  was  much  talk  against 
free  deals,  but  it  did  not  culminate 
in  anything.  Samuel  Mahon,  of 
Iowa,  discussing  the  subject,  said 
that  “the  best  good  of  all  con¬ 
cerned,  from  the  manufacturer  to 
the  household,  requires  the  discon¬ 
tinuance  by  each  individual  manu¬ 
facturer  of  an  unsound 
that  leads  inevitably 


ing,  to  consequent  deterioration  of 
product  in  many  cases  and  inevit¬ 
able  injury  to  the  retailer.  Your 
committee  most  earnestly  recom¬ 
mends  you  to  stand  by  your  con¬ 
stitution  in  this  matter  and  to  con¬ 
tinue  an  important  National  work. 
That  must  succeed  because  it  is 
right.  Manufacturers  will  aban¬ 
don  the  practice  when  they  come 
to  a  full  understanding  of  its  evil 
to  all  concerned.” 

An  important  address  on  the  sub¬ 
ject  of  uniform  trade  contracts  was 
delivered  by  John  C.  Mahlan,  of 
New  York.  Fie  declared  that  the 
California  dried  fruit  contract  has 
been  used  almost  universally 
throughout  the  United  States,  and 
transactions  amounting  to  millions 
of  dollars  have  been  conducted  un¬ 
der  it,  any  serious  abuses  before 
existing  in  the  dried  fruit  business 
having  been  eliminated.  Fie  asked 


Here’s  a  new  idea  for  a  coffee 
package.  It  has  two  points  that 
will  appeal  strongly  to  the  con¬ 
sumer  or  housekeeper : — 

1.  The  possibility  of  making 
uniformly  good  coffee  every  day. 

2.  The  economy  of  it.  No 
waste.  Plus  the  knowledge  that 
she  can  know  just  how  much  to 
use  for  the  number  of  cups 
wanted. 

The  idea  is  simply  this:  To 
pack  the  coffee — ground — in  a 
paraffined  carton  on  the  order  of 
that  used  by  the  National  Bis¬ 
cuit  Co.,  with  outer  wrapper  for 
label,  trade-mark,  design,  etc. 
To  make  each  package  contain 
one  pound,  net,  of  coffee. 

And  to  pack  it  in  separate  con¬ 
tainers  of  parchment  each  con¬ 
taining  just  enough  ground  cof¬ 
fee  to  make  two  cups  of  coffee. 
In  other  words,  about  thirty 
packets  to  the  pound. 

On  each  packet  would 
printed  directions  for  making 
two  cups  of  excellent  coffee,  viz : 

“Add  the  contents  of  this 
packet  to  so  much  boiling  water. 
Let  simmer  for  so  many  minutes 
and  settle  with  a  dash  of  cold 


that  the  members  be  authorized  to 
extend  the  scope  of  the  contract  to 
California  walnuts  and  almonds 
and  to  Oregon  and  Washington 
dried  fruits. 

The  final  day's  session  (Thurs¬ 
day)  was  mainly  devoted  to  con¬ 
sidering  resolutions.  New  officers 
were  elected,  however,  and  In¬ 
dianapolis,  Ind.,  chosen  as  the 
place  for  the  1911  convention 

The  officers  elected  were : 
President,  Fred.  R.  Drake;  vice- 
presidents,  W.  N.  Todd,  J.  F. 
Kelley,  W.  C.  McConaughey,  Geo, 
W.  Wason,  P.  C.  Drescher; 
treasurer,  A.  J.  Wellington,  New 
York ;  secretary,  A.  H.  Beckmann. 
The  Executive  Committee  ap¬ 
pointed  by  President  Drake  fol¬ 
lows:  William  Judson,  D.  H. 
Bethard,  F.  W.  Hannahs,  Theo. 
F.  Whitmarsh,  Robert  G.  Bursk, 
A.  M.  Wilson,  Samuel  Mahon, 


Or  such  directions  as  can  be 
readily  followed.  In  this  way  the 
cook  can  be  sure  of  uniform  cof¬ 
fee  every  morning  by  simply 
keeping  an  eye  on  the  clock  while 
the  coffee  is  making. 

The  additional  expense  of  such 
a  package  would  not  be  so  great 
as  to  put  it  out  of  the  reach  of 
the  average  housekeeper.  Prob¬ 
ably  it  would  cost  a  cent  or  two 
more  a  pound  to  pack.  But  say 
the  cost  above  that  of  packing  in 
tins  was  5  cents  a  pound  and  that 
the  average  retail  price  of  can 
coffee  is  30  cents,  isn’t  it  a  fact 
that  the  average  housekeeper 
could  make  better  coffee  with  a 
25-cent  grade  plus  an  exact 
knowledge  of  how  to  make,  than 
she  could  with  haphazard  meth¬ 
ods  and  a  30  or  35-cent  coffee? 

So  that  a  coffee  roaster  with  a 
good  25-cent  blend  and  such  a 
package  could  readily  make  the 
retail  price  30  cents  and  satisfy 
the  housekeepers  more  thorough¬ 
ly  than  can  ordinarily  be  done 
with  the  average  30-cent  can 
coffee. 

Russell  Gray. 

Philadelphia,  Pa., 

May  23,  1910. 


practice 

to  overstock- j  water. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Here’s  a  New  Coffee  Idea  That 
Seems  Good 


Philadelphia  Advertising  Man  Suggests,  for  the  Benefit  of 
Whom  it  May  Concern,  an  Idea  for  a  Coffee  Package 
Which  Would  Insure  Regularly  Good  Coffee. 


be 


W.  L.  Chandler,  George  Gen- 
nerich. 

Forty-nine  directors  from  34 
States  were  elected. 

During  the  morning  the  dele¬ 
gates  discussed  the  settlement  of 
canned  goods  controversies  by  ar¬ 
bitration.  The  convention,  after 
much  dicussion,  decided  to  use 
the  zone  system  of  settling  differ¬ 
ences  between  canned  goods  buy¬ 
ers  and  sellers.  This  system  has 
been  approved  by  the  largest 
canned  goods  and  dried  fruit  or¬ 
ganizations. 

The  unprofitable  conditions 
under  which  jobbers  sell  sugar 
were  also  brought  up  by  Robert 
G.  Bursk,  of  Philadelphia.  He 
stated  that  the  jobbers  handled 
about  75  per  cent,  of  the  refined 
sugar  distributed,  amounting  to 
$273,000,000.  He  said  the  average 
return  was  only  3  per  cent.,  while 
the  jobbers’  cost  of  doing  business 
was  6  to  7  per  cent.,  and  sugar 
was  20  to  25  per  cent,  of  the  job¬ 
bers’  business.  He  therefore  sug¬ 
gested  a  separate  committee  on 
sugar  in  the  association. 

Toward  the  close  of  Thursday’s 
session  Mr.  A.  M.  Graves,  secre¬ 
tary  of  the  Wholesale  Grocers’ 
Association  of  Pennsylvania,  New 
Jersey  and  Delaware,  read  a  paper 
on  the  value  of  salesmen’s  asso¬ 
ciations  to  the  general  cause  of 
trade  development.  Mr.  Graves 
took  the  position  that  the  State 
and  National  Associations  would 
never  progress  properly  until 
they  obtained  the  co-operation  of 
the  salesmen. 

The  most  important  resolution 
called  for  a  reduction  in  the  oleo 
tax  to  2  cents  per  pound,  and  for 
$6  as  the  seller’s  license  fee.  A 
summary  of  the  other  resolutions 
is  as  follows :  Opposing  proposed 
freight  rate  increase ;  favoring  bulk 
sales  laws;  supporting  National 
Retail  Grocers’  Association’s  views 
on  amendments  of  National  bank¬ 
ruptcy  act ;  favoring  general  adop¬ 
tion  of  uniform  negotiable  instru¬ 
ments  act,  uniform  warehousing 
act;  uniform  bill  of  lading,  uniform 
sales  act ;  favoring  standard 
weights  and  measuring  and  recom¬ 
mending  heavy  punishment  for  vio¬ 
lation  ;  also  requiring  the  delivery 
of  full  net  weight  in  every  case;  - 
opposing  all  bills  requiring  label¬ 
ing  of  weight  or  measure;  urging 
criminal  prosecution  of  all  mer¬ 
chants  or  manufacturers  who  give 
short  weight  or  measure. 

R.  C.  V.  Bell. 
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of  Jimerici 


hall 

filled 

with 

grocers 


Mr.  Manufacturer, 

the  subject  of  your  discourse  was  to  be 
necessary  preparing  your  speech  ? 

The  Grocery  and  Allied  Trade  Press  of  America  r 
they  have  over  150,000  retailers  (you  couldn’t  get  that 
what  you  have  to  tell  them. 

Don’t  decline  to  address  them.  You’ve  got  to  spe 
other  way,  and  if  you  don’t  talk  to  retailers  your  sellins 

If  you  DO  decide  to  talk  to  these  150,000  mere! 
distributers,  DON’T  WHISPER  in  a  two-inrh  ^  _ 


suppose  you  were  invited  to  address  a  hall  filled  with 

YOUR  GOODS,”  wouldn’t  you  sn 


talk  OUT  LOUD  in  a  half 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  Journal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate,  New  York 

New  England  Grocer  and  Tradesman,  Boston 

Merchants  Journal  and  Commerce,  Lynchburg, 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  g^ty^ Commercial  Bulletin,  Minneapolis  and 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’ Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel 
pnia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’  Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


IH°r  particulars  as  to  circulation,  rates,  etc.,  address 
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Chicago  Office : 
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New  York  Office 
91  Wall  St. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT 


32 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Answen  «o  Wan*  Advertisement*  Inserted  In  this  department  may  be  addressed  to  the  "  Grocery  World 
and  General  Merchant"  whan  desired,  provided  the  advertisement  is  accompanied  by  io  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word, 


FOR  SALE. 


FOR  SALE.— Corner  grocery,  meat  and 
provision  store.  Established  six  years. 
Doing  a  large  business.  If  sold  at  once  will 
take  $1,800.  West  on  Market  St.,  West 
Philadelphia.  Address  L.  C.  C.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 

Philadelphia,  Pa. _ ^ 

FOR  SALE.— In  West  Philadelphia,  corner 
grocery  and  provision  store,  doing  a  good 
business.  If  sold  at  once  will  take  $800. 
Address  L.  G.  S.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
ph ia,  Pa. _ _ ?Z 


FOR  SALE.— Old-established  meat  and 
provision  store.  Fine  fixtures  and  refriger¬ 
ator.  Location,  West  Philadelphia.  Stable 
in  rear.  Will  sell  for  $1,100  to  a  quick  buyer. 
Address  V.  W.  E.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 

phia,  Pa. _ 27 

FOR  SALE— An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $12  per  month.  If  sold 
at  once  will  accept  $3 50.  N.  W.  Cor.  Ran- 
dolph  St.  and  Erie  Ave. _ 24 

FOR  SALE.— Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  ^ _ 24 

FOR  SALE.— Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa. _ _ £4 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22.so,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa^  tf 


FOR  SALE.— Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $t8  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa. _ _ _ £5 


SITUATION  WANTED. 


POSITION  WANTED  BY  MAN,  MIDDLE 
age,  as  manager  of  grocery  business  or  of  a 
general  merchandise  business.  Years  of 
experience.  Best  references  and  bond  if 
required.  Address  X  Y  Z,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  25 


FOR  SALE.— Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  5051  Frankford  Ave.,  Phila,,  Pa.  25 

FOR  SALE  — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  _ tf 

FOR  SALE  — An  Enterprise  rotary  dried 
beef  cutter.  In  perfect  order.  Will  sell  it 
very  reasonable.  W.  M.  Althouse,  2601  E. 
Norris  St.,  Philadelphia,  Pa.  23 

FOR  SALE.  —  Cheap.  'Complete  Coffee 
Roasting  Plant,  consisting  of  a  one  bag 
Hgnneman  gas  roaster,  cooling  box,  5  H.  P. 
direct  motor,  piping,  etc.  In  operation  now. 
Installing  larger  plant.  The  H.  G.  Tombler 
Grocery  Co.,  Easton,  Pa.  tf 


PENNSYLVANIA  GROCERY  CLERK 
wants  position  as  manager  or  buyer.  Will 
go  anywhere.  Age  30,  married,  one  son. 
Has  had  about  nine  years’  comprehensive 
experience,  and  can  make  good.  Wants 
$1,400  yearly  to  start,  and  can  p-ove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 


ENGLISH  CLERK  AND  MANAGER,  AT 
present  employed  in  Philadelphia,  wants 
position  as  manager  of  up-to-date  grocery 
store  in  fair-sized  town.  Age,  26;  unmar¬ 
ried  ;  will  go  anywhere.  Has  had  six  years’ 
experience  as  manager,  and  good  all-round 
man.  Now  has  good  position  as  manager 
but  would  prefer  town  to  city.  Salary  to 
start,  $17  per  week.  Unquestioned  refer¬ 
ences.  Address  C  41,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 


BUSINESS  OPPORTUNITIES. 


0000000090  0900000000000000 


DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
Include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  tne  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

9*7  Arch  Street,  Philadelphia,  ?a. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


EASTERN  PENNSYLVANIA  YOUNG 
man  of  22,  wants  position  as  head  clerk 
or  manager  of  grocery  department.  Mar¬ 
ried,  no  children  ;  will  go  anywhere.  Has 
had  excellent  experience  in  general  grocer¬ 
ies  and  also  with  teas  and  coffees.  Knows 
something  of  chain  store  methods.  Can  give 
strong  references.  Wanted  to  start,  $15 
weekly,  and  can  soon  show  right  to  that 
much.  Address  C  40,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessen  business,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  Is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 


No.  574.— In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month .  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  stock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$7°° 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $t,2oo.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Ia  all  of  these  the  cause  of  selling  is 
good,  and  the  'attest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

027  Arch  Street  Philadelphia.  Pa 


well  worth  while.  Lititz  Bretzel  Company, 
Drawer  Gi,  Lititz,  Pa.  23 


HELP  WANTED. 


WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co  ,  1624  S.  5th 
St.,  Philadelphia,  Pa. _ 5 

GROCERS’  PRINTING  MATTER— LET- 
ter  heads,  bill  heads,  postal  cards,  pure  food 
stickers,  counter  pads,  folders,  all  kinds  of 
snappy,  up-to-date  printing  for  grocers  and 
general  merchants  a  specialty.  H.  F. 
Granzow,  Ashland,  Pa.  26 


WANTED.  —  A  first-class  salesman  by  a 
concern  manufacturing  all  kinds  of  milk 
powder,  to  sell  the  goods  to  bakers,  supply 
houses  and  grocers  in  the  eastern  and  west 
ern  states.  Address  H.  M.  P.,  “Grocery 
World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia,  Pa.  23 


MISCELLANEOUS. 


GENERAL  STORES  BOUGHT  FOR 
cash.  Highest  prices  paid.  F.  Laison  0 
Co.,  1624  S.  Fifth  St  ,  Philadelphia,  Pr 

MR.  GRO-SIR  WHY  _ 

make  your  own  collections  with 
our  wonderfully  effecti  ve,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
frkk.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of* 
“The  Creditor’s  Journal ” — it’B  free.  25 


WANTED. 


WANTED. — A  customer  in  Philadelphia  or 
near  who  can  use  25  or  50  pounds  of  butter 
a  week.  J.  G.  Plank,  Roaring  Branch,  Pa.  23 


John  Scott  &  Co. 

INCORPORATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


4J  We  invite  you  to  book  your 
orders  with  us  now  for  both 
spot  and  future  “Idlewild” 
and  “Winola”  brands  of 
canned  goods. 

CJ  These  brands  are  well 
known  for  their  very  high 
quality,  and  are  sure  to 
please  your  trade.  Prices 
named  on  application. 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  Pa. 


DOUBLE  YOUR  PRETZEL  PROFITS. 
Genuine  “  Huebener’s  Lititz  Bretzels”  are 
business  builders — aristocrat  of  the  pretzel 
kingdom.  In  packages.  Pure,  clean,  no 
lard.  Delicate  flavor  and  crispness  found 
in  no  other  pretzel  product.  Be  first  to  intro¬ 
duce  them  in  your  locality — our  special  all¬ 
profit  offer  with  exclusive  rights  makes  it 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

5M9 1*  traa.  or  low  month  •'  trUI  lor  10  e*»U 


jfnAezli. 

Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER'S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  I  eu 
capsules  in  a  box— drop  one  in  hot  water. 
Good  goods  and  r  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


READE  STREET 
NEW  YORK 
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Why  Your  Customers  Will 
Clicquot  Club  Ginger,-  Ale 


GINGER  ALE 


>U-5  SERIAL  NO  10681.  ,  »  I 
WANOFACTyREO  BY  '  '  ™ 

Jjje  Cliicq  u  o.t 


First,  it’s  the  best  advertised;  we  use  the  biggest  and  best  magazines. 

Second,  it’s  Purer  and  Better  than  any  other;  surpasses  the  finest  imported 
ginger  ale.  Anyone  who  tries  CLICQUOT  CLUB  will  always  drink  it— every 
customer  you  start  on  it  will  become  a  steady  buyer  of  it.  If  you’ll  take  advantage 
of  our  big  advertising  and  the  quality  of  CLICQUOT  CLUB  GINGER  ALE  and 
PUSH  it,  you’ll  sell  more  than  you  could  possibly  sell  of  any  other,  and  that  means 
you’ll  increase  your  business. 


Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 


CLICQUOT  CLUB  SARSAPARILLA  CLICQUOT  CLUB  LEMON  SODA 

CLICQUOT  CLUB  ROOT  BEER.  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


az 


Millis,  Massachusetts 


White  Rock  Butter’s  quick  trip  from  our  dairy  to  your  customers 


You  can  supply  WHITE  ROCK  BLITTER  to  your  customers  “dairy  fresh”  because  it’s  only  a  few 
hours  from  the  time  it  leaves  our  creamery  until  it  reaches  you.  It  does  not  stop  in  a  storage  house  on  the 
way.  People  want  pure,  sweet,  fresh  butter  to-day  more  than  ever  and  it  will  pay  you  to  push  WHITE 
ROCK  BUTTER  because  it  will  not  only  please  your  customers  and  give  you  a  reputation  that  will  bring 
new  customers  to  your  store,  but  you  can  depend  on  its  uniformity  to  hold  this  trade  and — above  all — 
the  price  is  right.  While  you’re  thinking  about  it,  write  us  for  particulars. 


McCANNA  &  FRASER  CO.,  44-46  S.  Water  St.,  Philadelphia 
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Grocery  World  and  General  Merchant  Prices-Current 

CORRECTED  WEEKLY.  MAY  30, 1910. 


COL. 

Ammonia .  1 

Axle  Grease .  2 

Baking  Powder .  2 

Blacking — Shoe .  2 

Bluing— Dry  . .  3 

Bluing — Liquid  .  3 

Brushes .  2^ 

Butchers’  Sundries .  21 

Butter .  4 

Crackers  and  Cakes  .  10 

Candles  . 4 

Canned  Goods . . .  4 

Canned  Meats .  6 

Catsup .  8 

Cereal  Specialties  . 14 

Cheese  .  12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider .  23 

Clams . x^ 

Corn  Starch .  26 

Condensed  Milk .  9 

Cottolene  .  12 

Coffee  Essence  and  Chicory .  3 

Delikatessen  .  10 

Dried  Fruits . 

Dressed  Meats .  20 

Dressed  Poultry .  2X 

Drugs .  22 

Evaporated  Milk . 9 

Eggs  .  X2 


COL. 

Fancy  Groceries .  12 

Flour .  13 

Farinaceous  Goods .  13 

Fresh  Fish .  16 

Foreign  and  Domestic  Green  Fruits .  17 

Green  Coffee .  3 

Gelatine  and  Prepared  Desserts .  14 

Horseradish .  17 

Honey . 27 

Ink .  18 

Jars  and  Jar  Rubbers .  4 

Ketchup .  8 

Lamp  Goods. . .  18 

Lime .  18 

Lye  and  Potash .  18 

Lard  and  Compounds .  so 

Live  Poultry .  21 

Laundry  Soaps .  25 

Laundry  Starch  .  26 

Macaroni  .  15 

Matches .  18 

Mince  Meat .  18 

Maple  Syrup .  27 

Oysters .  16 

Oils . 19 

Olives . 19 

Package  Coffee .  3 

Pure  Olive  Oil .  19 

Potato  Chips .  19 

Peanut  Butter .  19 

Pickled  Meats  and  Fish .  19 


COL. 

Pickles .  20 

Provisions .  20 

Plum  Pudding .  21 

Preserves,  Jellies,  Jams  and  Marmalades .  21 

Polishing  and  Cleaning  Compounds .  25 

Roasted  Coffee  in  Bulk .  3 

Rice . 23 

Refined  Molasses  and  Syrups .  27 

Rope,  Tie  Yarn,  etc .  27 

Sugar .  1 

Shoe  Dressing .  2 

Sardines .  6 

Soups .  8 

Smoked  Fish,  Codfish  and  Mackerel .  15 

Sauer  Kraut .  21 

Salt . 24 

Salad  Dressing . 24 

Sal  Soda .  24 

Sauces .  24 

Soda — Bi-Carb .  24 

Soft  Drinks .  24 

Soap  Powder .  25 

Specialties .  26 

Stove  Polish . 26 

Sundries .  26 

Syrup  and  Molasses .  27 

Smoking  Tobacco . 28 

Tea .  1 

Toilet  Soaps .  25 

Tobacco — Plug .  28 

Vinegar .  20 


COL. 

Whole  Spices .  26 

Wood  and  Willow  Ware. .  27 

Yeast  Cakes . 28 


ADVANCES. 

Sliced  Bacon .  7 

Ham . . 20 

Dried  Beef .  2o 

DECLINES. 

Flour .  I3 

Mess  Shad .  15 

Bananas  .  17 

Pineapples .  17 

Dressed  Meats . 20 

Poultry .  21 


ADDITIONS. 


— 1 — 

SUGAR. 

Barrels.  Halves. 

Cut  Loaf .  6.35  6. ‘3 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.30 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5- 70  5-9° 

Lozenge . 5-bo  5.80 

Powdered . 5-55  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

“  fine,  2  lb.  bags .  5.70 

“  2-lb.  pkgs.,  cases. ...  5.60 

“  "  5-lb.  bags .  5.60 

“  "  10  10-lb.  bags .  5.55 

“  “  25  lb.  bags .  5.45 

"  “  100-lb.  bags .  5.40 

“  coarse .  5-5* 

“  extra  coarse .  5-7° 

A  Crystal .  5-45 

A  Confectioners .  5 -25 

No.  2 . . .  5- '5 

No.  3 .  5-05 

No.  6 .  4-95 

No.  8 .  4-85 

No.  . .  4-75 


— 3 — 

AXLE  GREASE. 

Fraser’s,  15  lb.  palls . 85 

Fraser's,  boxes,  J4  gross . per  gross  9. 40 

Mica,  gross . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins,  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


— 3— 

GREEN  COFFEE. 


Per  lb. 


100-lb. 
Bags. 
5- 1  s 
5-°5 
4-95 
4.85 

4-75 


TEA. 

Foochow  Oolong — 

Choice . 

Extra  choice . 

Fancy . 

Formosa  Oolong — 

Choice . . . 

Extra  choice . 

Fancy . 

Imperial — 

Choice..... . 

Extra  choice . 

Fancy  . 

Young  Hyson — 

Choice . 

Extra  choice . 

Fancy  . 

Gunpowder — 

Choice . . 

Fancy  . 

Japan,  pan  fired  or  basket  fired — 

Choice . 

Extra  choice . 

Fancy  . 

English  Breakfast — 

Choice . 

Extra  choice . 

Fancy  . 

Ceylon — 

Tetley’s,  No.  x,  lbs.,  l/2s  or  %s.. 

“  No.  2,  %  lb . . . 

"  Troubadour,  i  lb.  tins. 

Bungaloe,  i  lb.  . 

“  Vz  lb . 


Per  lb. 

34 
39 

45 

33 

39 

45 

3° 

33 

4® 

*5 

30 

35 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

lb.,  4  doz.  In  case . 

J4  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  }4-lb.,  4  doz . per  dot. 

Davis’  O.  K.,  J4-lb.,  3  do* . per  doa. 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz. 

Davis’  O.  K.,  5-lb„  %  doz . per  doz. 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

Cleveland's  M-lb.,  4  doz . per  doz. 

Leslie’s,  nickel  . 4  doz.  cases 

Leslie’s,  J4-lb.  cans,  a  doz.  cases . ............ 

Leslie’s  i-lb.  cans,  z  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  in  case._ . 

!  Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz  ••••••••••••••**•••••••#•  see 

Rumford’t  Y eazt  Powder : — 

4  oz.  glass,  2  doz . . . . . 

6  oz.  glass,  s  doz . . . . 

6  oz.  glut,  i  doz . . . . . 

$  oz.  ,1  gross,  tn.bbl . 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz. 

loc. -can,  2  doz.  In  box . . . per  doz 

34-lb.  cans,  a  doz  In  case . per  doz. 

i-lb.  cans,  1  doz.  In  case . . . per  doz, 

Royal,  ioc.  size,  4  dos . 

’’  &  lb.,  4  doz . . 

«  34  ”  a  “  . . 

tt  1  (•  1  it 


BLACKING— Shoe. 


3* 

■45 

Shinola  (premiums) . 

10.00 

•85 

2.70 

3.00 

•35 

Mason’s  No  I,  ^  gross . 

tt 

.40 

tt  n  ^  " 

i< 

45 

•'  “  4,'  “  . 

it 

“  “  5'  “  . 

tt 

•*5 

T.  M.  French . 

I  10 

AMMONIA. 

Per  doz. 

Victoria,  2  doz . . . 90 

P incus,  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  oz.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz .  . 95 

Banner,  dry,  case  2  doz . . 87J4 

Tlbbals  Dri-Monia  (con.  dry),  xoc.  size, 

KTOts  case . per  gross  9 . 00 

Tiobals  Dri-Monia  (con.  dry),  5c.  size, 

gross  package . per  gross  4.80 

Free  goods  with  */A  gross  5-  or  iocent  sizes. 


•95 
1  •  75 
3  40 
•  45 
.90 
x.65 
7.20 
•«4 

•45 
1  •  x5 

1.80 

9.00 

•45 

•45 

•»«H 

z.ey 

z.oj 

1.02 

•45 

•9» 

«•»* 

•SO 

.84 

••SO 

•■4° 

4.6g 


Java,  Private  Estate . 2534  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

[,  Washed,  Caracas . 14  -i6J4 

I  Washed,  Mexican .  . 1414  .1534 

Bucarmango . 13  . 1 3  34 

Guatemala . 1234  -MJ4 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . 19  . 1334 

Santos . . . 1  i  .1254 

Rio . . .  .1134 


SHOE  DRESSING. 

Mason’s —  Doi. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . . . 45 

No.  3,  Tan  Shine . 75 

Acme,  x  doz . - . . .  s.is% 

Bixby'a  Royal  Polish,  x  doz . . . .85 

Bixby  Tet  Oil  Polish . „  .85 

BrownTs  Shoe  Dressing,  x  doz...., . .85 

Brown’s,  Army  and  Navy,  1  dos . .80 

Boyer’s  Frencn  Dressing...  . . 65 

“  Oil  Polish .  8$ 

Easy  Bright,  ladies* . 85 

“  waterproof... > .  x.25 

Admiral  Russet  Combination . . . 90 

Admiral  Shoe  Dressing . . . „  .70 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 13]^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . «2 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14.85 

Lion . 

Seven  Day . 13^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  D lifer’s  “Koiyr”— 

jo  tins  in  box . . . per  box  4.15 

12  In  tins  box . per  carton  i.co 

a-lb.  tins . per  doz.  5.75 


BLUING— Dry. 

Per  grotz 

Barlow's,  small,  2  doz . . . „ . ....  2 . 73 

"  large,  1  doz. .  5.50 

Sawyer’s,  No.  1,  6  doz.......... . 1.75 

"  No.  3,  3  doz . . .  4.00 

Colburn’s,  No.  1,  4  doz.....™. . .  1. 65 

“  No.  2,  3  doz . . . .  9.65 

“  A,  No.  6, 12  oz.  boxes,  1  oz.  free...  4.80 

"  Ball  Blue,  No.  1,3 doz . .  2.60 

“  “  No.9,3doz .  4.80 

Rockltt’s.  re.  and  10c.  asst.,  8  lbs . Per  lb.  .  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  "  1  “  6  “  @  39c.  “  .  2.34 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  #  gross . . . 

Army  and  Navy,  No.  8,  3  dos .  5. 10 

Crystal,  No.  2,  3  doz.  .  3.00 

Troy,  No.  3a,  bbls.,  6  doz.  barrel .  5.50 

French  Laundry,  large,  )£  gross  in  barrel .  s.45 

Tibbals  Cream  Indigo,  5c.  size,  U  gross  case.  4.80 
“  "  10c.  size.  %  gross  case.  9.00 

Free  goods  with  %  gross  5-cent  size  and 
yA  gross  10-cent  size. 


4 

BUTTER. 

Tnb  Bntter—  Per  lb. 

Creamery,  extra,  6o-tt>.  tabs  . . —  .31 

“  first,  “  .30 

"  second,  “  ,29 

•*  third,  *•  .28 

"  dairy,  extra,  bakers'  use,  30- 

60  lbs . 23-. 27 

“  g  and  10-lb.  rolls,  60  and  zoo- 

lb. boxes . 30-.32 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-go-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  oo-go-lb.  boxes .  .54 

J.  J..  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

go-lb.  boxes . .33 

ShezfC’goo”)  Elgin,  20-goriD.  boxes .  .32 

Sheaf. . 19-  31 

Milhen  Farm,  lbs.  and  %  lbs... .  .  56 

Gurnee,  lbs.  and  J4  lbs .  .34 

Honebe .  31 

White  Rock .  .34 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . . . .  .zi$4 

"  z6’s,  30  lbs . .12*4 

Paraffine,  4's,  6’s,  8's  cartons,  36-lb.  cases, 

per  lb . 08^4 

Searchlight,  hotel,  z6’s,  30  lbs . . . c 8 L 

Pearless,  hotel,  16’s,  30  lbs . 0944 

Bright  Light,  16’s,  30  lbs . . . ....pet  box  1.7s 

Werk's,8’s,  30  lbs . 11% 

“  i$’s,  30  lbs . 12)4 

Neverout,  8’s . per  box  1.75 

«  i6’s .  “  z.8g 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6  .gg 

Quarts,  boxes,  1  doz.  each . per  gross  g.25 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers— 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 30 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  t  lb.  cartons . 30 

Extra  caps . pergross  i.ta 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 87# 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  5*4  inch .  x.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott’s,  frying .  1.15 

Our  Best,  50  oz .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  “  10 .  4-5° 

String  Beans —  Per  doi 

Fancy  cut  Refugee .  1.05 

“  Refugee .  1.20 

Small  “  x-35 

Fancy  small  Refugee .  1.60 

Smallest  Refugee .  1.80 

New  York,  No.  10 .  4.25 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


THE  HIGHEST  because  of  their  PURITY-QUALITY-FLAVOR 


On  these  points 

Bee  Brand  Flavoring 

Extracts 

received  the  highest  award — 

GOLD  MEDAL 

1  he  strongest  endorsement  since  the  Pure  Food  Law 
went  into  effect. 


HIGHER 

by  40%  than  national  laws  require.  Increasing  sales 
indicate  that  the  consumer  desires  a  HIGH-CLASS 
Mavoring  Extract  regardless  of  price. 


McCORMICK  &  CO.  TZ*  BALTIMORE,  MO. 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


I  WRITE  POR  CATALOGUE 

MORGAN  &  CORNELL 


211  DUAINE  ST. 

NEW  YORK! 


TEA,  COFFEE  and  SPICE 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


CANISTERS,  BINS  and  CABINETS 
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-s- 

Wax  Beans — 

Small .  1.3S 

Fancy,  small .  1.60 

Cut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  "  3,  plain .  1.45 

“  44  "  2,  sauce .  1.25 

“  2,  plain .  1. 15 

44  14  Picnic  sauce . 70 

44  44  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  x.20  -1.25 

44  3,  plain .  1.20  -1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean — 

New  York,  fancy.  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

44  Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1.00 

“  “  “  . 85  -  -95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

44  sifted,  sweet .  1.20 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet .  1 . 65 

"  "  June .  1.05 

44  sifted  June .  1.20 

extra  sifted  June .  1.35 

fancy  sifted  June .  1 . 65 

No.  10  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled . .  1.00 

Maryland,  sifted  E.  J . 85 

June . 80 

Beets — 

New  Jersey  fancy,  No.  3 . i.xo 

“  44  10 .  3. 25 

Succotash — 

New  York,  fancy,  No.  2 . 1.20 

standard,  No.  2 .  1 .05 

Maryland  Slavery.  No.  a . 95 

Spinach — 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy.  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  1.15 

“  44  44  a . 90 

fancy.  No.  3 .  1.00 

New  Jersey,  fancy,  No.  3 . 85 

standard,  No.  3 . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth.  2j^s .  3.00 

Large,  254s .  a. 75 

Oak,  large,  a .  a. 65 

tandard,  a^s .  a. 45 

Fancy  tips,  No.  1,  square .  a. 65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned!  Fruit. 

Apricots—  Per  doz. 

Extra  quality .  a.  50 

Extra  standard .  a .  60 

Standard .  1  40 

Pears — 

Bartlett,  extra  quality,  aJ4s .  a. 60 

44  extra  standard,  a .  2.15 

44  standard,  2%s .  1.  80 

Cherries — 

Extra  quality,  2^s .  a. 90 

44  standard,  . 2.35 

Standard,  a^s .  x.8o 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard.  No.  8 .  5.60 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1 . 45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  i.xo 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  lersev,  syrup,  No.  2 .  1  30 

Standard,  No.  2 .  x.oaJ£ 

Blueberries — 

Maine,  Eagle  No.  • .  x.25 

Loggies,  No.  10 . 6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  x-35 

New  York,  white.  No.  2 .  2.65 

Flour  City,  red.  No.  2 . „ . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  x .  2«r 

Standard,  white,  No.  3 .  "* 

Standard,  pie,  jio.  3  .. .  os 

Pears — 

New  Jersey,  No.  io .  ,  7- 

Delaware,  standard,  No.  3 . ’”***  J  ^ 

Raspberries — 

New  York,  extra  preserved,  No.  t .  a 

Strawberries — 

Anchor,  No.  2,  water . 

New  Jersey,  standard,  N0.  2  | |  x ] 50 


Pineapple — 

Hawaiian,  No.  2 V,  sliced .  2 .50 

4  4  44  2  44  .  2.20 

2,  grated .  x.75 

44  2,  crushed .  1.80 

“  extra,  grated  in  juice .  5.75 

41  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated.  No.  2  .  1.80 

44  44  sliced,  44  2 .  2.00 

Singapore,  heavy  syrup,  No.  1%,  cubes .  1.10 

4  4  44  44  44  1 chunks ...  1.20 

“  0  “  “  1  ^.sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crab* —  p«r  do. 

Deviled,  No.  1,  4  do*.,  MeMenamln's. .  a.  17)4 

“  No.  a,  «  do*.  1  Me  Menem  la‘». .  3.*} 

Clams— 

Star,  Na.  1,  4  do*_ . „ . .  .Ij 

Lobster — 

B  &  M.,  No.  1,  tall ,  *  dor .  4,35 

“  flat,  4  doz .  4.3c 

B.  &  M.,  No,  H,  flat,  4 do* . _ . 

“  No.  Ji,  flat,  4 do* . . . .  1.40 

Star  brand.  No.  U,  flat,  4  do* .  1.13 

“  No.  X,  flat,  4  do* . „ .  o.*j 

Shrimp* — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Plcksrt’s,  sensed,  No.  1,  4  do* . . 

"  "  No.  *,  a  do* . . . ... 

*•  "  No.  »,  .  do* . 

Underwood,  tonoed.  No.  1,  50  cam . 

“  “  No.  1,  4  do* . 

Oysters — 

Boyer*  a,  No.  1, 1  doz.. . .. . .......  ,7I 

“  No.  0,  a  do*._ . . . .  1 ,45 

Stewart’*,  No.  »,  a  do* . . . .  * .31 

No.  z,  a  (ka . .  ,dy3i 

victory.  No.  i;  •  doi.M<,.„ M****n*t<,*at*M**M**a  *75 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz . 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

44  1,  flat .  2.15 

Horseshoe,  No.  1 .  j.6«> 

Alaska,  red .  j  ce 

White  Raven,  red,  . 

Red,  No.  flat,  4  doz . 90 

Pink,  No.  J4,  4  doz . $0 

Herringlets,  in  pure  olive  oil,  key,  50  tins..  7.65 
Vi s,  iu  tomato  sauce,  key,  50  tins.,  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  %s .  28.00 

D.  &  G.,  26.50 

Ispa,  y2s .  28.00 

Gondolier,  . 100  17.00 

0  .  Landed,  yK% . IOO  8.50 

!«  KS .  IOO  10.50 

**  “  . * . IOO  14.00 

*  Loyal,  . 100  9.50 

Argonautes,  Vs . 100  14.00 

Orion,  smoked.  Vs,  key . 100  8.00 

Tomato  sauce  %s . 15.00 

Truffled,  Vs,  key . 100  12.50 

Spiced,  54s . 10.00 

Skipper,  yxs . 11.50 

44  tomato  sauce,  ^3 . 100  11.50 

Royanette,  oval.  Vs . 100  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  Vs,  oil .  11.50 

“  l/2S,  Oil .  io-7S 

yxs,  tomato  sauce .  11.50 

“  J4s,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  i^s,  oil .  9.20 

Sea  Pearl  Sardines,  i^s,  oil .  8.00 

Domestic. 

American  Oil — 

No.  a,  )4t . 3.00 

n  *.  key . j.,j 

Irma,  5^s . ioo  4.00 

Mustard — 

Irma,  . 3.I5 

. 100  3.1J 

.  50  *.71 

Continental,  ys,  key .  48  3.00 

Irma,  fancy,  yts .  5o  3.80 

Gold  Label,  y.  s .  50  4.50 

..  “  ns . too  7  00 

Underwood’*,  Xs .  jo  4.J5 

4 


CANNED  MEATS. 
Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  1,  key,  altos . . . 

•J®1  ®»  *  ^®I.mMaa»atiMa*H*m. . . 

o.  6,  key,  *  do*.. . . 

•-  >4,  Boy.  K  4m . 


«o  1,  kajr,  *  do* . ..... 

So.  a,  kay,  1  do* . . 


Chipped  Beef. 

_ 

Na.  1,  a  da* . .  . . . 

N*.  K,  fleas,  a  do*.... . 

No.  *,  gisse,  *  do*. . . . 


N*.  H,  «Uo*d,  gUa*  Jar* - 

Ho  1.  sliced,  gisnsjaas _ 


>•78 
3.** 
lt.ee 
•5  Jo 

I  ft 

J.00 


a. a* 

>  JJ 
•  i>K 

i.ya 
a. la 


Sliced  Bacon. 

Beechnut — 

Medium,  glass  )ni* . . . 

Large,  glass  ja **  - . . . . . 


1.90 

3  2» 


>*.******»•• 


«-7S 

•■78 


Roast  Beef. 

Morris  &  Co’s  Supreme  Brand- 

No.  *,  a  do* - - 

No  a,  1  do* . . . . 

Libby’*— 

J8a.  1,  a  dox....... ......... - . — ... .  — —  .  1.7S 

Na.  tj  ■  do* _ _ _ .......... _ _ _  j.oo 

>•17* 
»-75 


8: 


'0.  i,  a  doc. . 

»  ■  doc... 


Lunch  Tongue. 

Morris  &  Co’s  Supreme  brand.  No.  1,  *  doz...  3.15 

Unbp’a,  No.  I  a  <toa . . . .  1 .  V* 

Libby’s,  No.  %,  2  doz .  1.85 


Whole  Ox  Tongue. 

Palrhaak’s,  No.  t,  1  d*a_ . . 

Libby’*,  No.  0 )t,  >  doa. 


Per  Da*. 
......  S.  00 


Potted  or  Deviled  Meats. 

Libby's  - 
No  - 
No 

R.  a 

No 
No 


I  do* — 


& 

'*  ni  4  .  i.  *| 

•  Mi  *  do*... . . .  *  ,j 


Libby’i 


Potted  Chicken  or  Turkey. 


No.  U,  4  doc. . 

No.  8,  a  d**_....„ . 

R.  a  IL,  No.  U,  4  doa . . 


I  *  0*0  000*0*0  0  MMIMM 


«  n 


Boned  Meats. 

Cuitte*  Brother*,  "Bine  Label,”  la  tinn¬ 
er*-.  N°.  M . J.J* 

,  .  NO.  I . a# . . . .  6.00 

T«*«r.  £a.  H . 3.3* 

*.  **«•  « .  6.00 

Whole  Railed  Ox  Torngna,  No.  0 . . .  **.|* 

Bonaiota  Wholo  Ham,  No.  iU . . .  t.73 

“  v"  No.  .2 . .  ,..50 

All  of  tho  above  peeked  *  cotan  in  ease,  except 
whole  rolled  Oa  Tongua  and  Bonalaaa  Ham,  wkich 

era  1  daaen. 


Deviled  Meats. 

Cartiaa  Baadun,  "Biwa  Label”— 

N*.  j  a*.  N*.  1*  a*. 

IlMI,,,,, . .  I.  JO  l.lo 

TnflfUl  ******* *  aaaaaaaa*  * ***********  .*#.**  I  .  JO  ■  .  So 

. 2.00  |  30 

Turkey... .  i.ee  j.30 

N*.  |  oa.  packed  4  damn,  N*.  1*  o*.  packed  a 
doaan  la  ana*. 


Potted  Meats. 

Crude*  Brother*,  "Bla*  LaW’— 

Na.  V  Tin.  N*.  %  Tin. 

. . . - .  1  -45  *.4J 

. . . .  *  »>  •  91 

l«rt«y^a.,.M . . .  S  .  f  J  t.O| 

No.  8  packed  4  do*.,  No.  8  packed  •  do*,  in  cate. 


SOUPS. 

Campbell’*—  per  doz. 

Asparagus . . 

Beef. . . 

Bouillon .  00 

Celery . !;o 

Consomme .  QO 

Chicken . . 

Chicken  Gumbo  (Okra) . ,0 

Clam  Bouillon . . 

Clam  Chowder . „o 

iulienne . . 

lock  Turtle . . 

Mulligatawny . . 

Ox  Tail . . 

P« . no 

Pepper  Pot . . 

Printanier . . 

Tomato . .,0 

Tomato  Okra . . 

Vegetable .  ‘g0 

V  ermicelli-T  omato . go 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brother*,  “Blue  Label” — 

Quart*.  Pint*.  %  Pint*. 

. .  J»S  1  *7J  «.»S 

Bouillon .  j.r$  1.73  j.aj 

.  J-’S  1 -75  »ej 

. - . — •  J.«J  1.7s  1. *3 

Printanier.,... . ,.,j  1.73  i.aj 

Vegetable .  3.,,  I.„  ,.*, 

O*  JaU  . .  J  iJ  1  73  1  »S 

Mock  Turtle .  3.13  x.73  *.*3 

Pea...  .  j.is  ,.75  i.aj 

Mutton  Broih .  3.15  i-75  1.95 

Clam  Chowder. . .  3.15  ,.75  ,.*« 

Clam  Broth . .  3.15  ,.75  ,.*3 

Chicken  Gumbo .  3.15  1.75  ,.15 

Mulligatawny .  3.15  ,.73  ,.,5 

S£!c£en*;r*:,»: .  3  ,s  1  75  *  *5 

Chickon  Broth . .  3.15  1.75  i.*j 

Green  Turtle . . .  0.50  3.50  e.oo 

Green  Turtle,  Clear.....  7.15  3.73  *.*3 

Terrapin .  7. *5  3.73  e.13 

Sokmunol's,  uaarted,  1  lb.,  4  da* . .  .S3 


CATSUP. 

Pa*  do*. 

Baedteak  Catsup,  —At—"  . .  ».oo 

Waldorf  medium,  ta  a*.,  screw  tap,  a  do* . 87M 

Campbell’ t — 

Tomato,  toe.  sl*e,  bottle* . go 

Tobasco,  toe.  siie,  bottles. . 00 

Snider'* — 

•••••*•**  eaaasaoaa  >  *************************  a  a.  10 

Half-pints  a  doe. . . .  1 .  JO 

Quarts,  1  dos . . .  3.  *3 

Gedlons,  4  jugs  in  crate . per  jug  .ta 


KETCHUP. 

Carttce's  ”  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  *5  bottles  In  cas* .  *.75 

Medium,  aj  bottlaa  in  case .  4 , 13 

Large,  te  bottles  in  caa*_ .  3 .a) 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co'*—  pu  |h 

Premium,  Us,  is  to  sj  lk*. . . . JO 

Premium,  U»,  ,e  lb* . ,jo 

Caracas,  sweet,  6  lb*. . jt 

German,  sweet,  it  lb*. . ta 

Amo,  sweet,  6  lba . . 

Cocoa,  U-lb.  cans,  is  lbs.  In  bax . ...!!'.!!!  .36 

W.  H.  Baksr’s —  3 

Bast  Cocoa,  X->b.  *1»* . . . par  lb.  .3a 

Premium  Chocolate,  fts,  11  lbs . at 

3^s,  islbs . ay 

Best  Sweet  Chocolate,  1-3S,  t  lbs . 

“  "  i-js,  is  lb*.. . 

Herehey's— 

Milk,  48  3  cant..... . per  baz  1 ,6a 

Epp’s— 

Cocoa,  X-'k.  tins,  7  lba. . 4a 

Houten'* 


:38 


Cocoa,  isJb.  boxes,  i-lb.  tins . ....per  tin  .7s 

"  is-lb.  boxes,  J<-lb.  tins....™,  "  ,40 

'*  6-lb.  boxes,  % 4b.  tins .  •*  .so 

*'  square  tins,  48  In  box . .  .is 

Hootoa  Cocoa  end  Chocolate  Co. — 

Cocoa,  labeled.  Us.. . >> 

Cocoa,  labeled,  is . 37 

Premium  Chocolate,  j^a . a8 

Premium  Chocolate,  . 29 

Bensdorp’s  Royal  Dutch  Cocoa,  ta  lb.  cases— 


J-os.  oval  cans . 

S-lb.  round  cans . . 

1 -lb.  •»  . 


Per  can. 

•  *9 

■17 


Per  doz. 

s.ao 

34* 

6  84 
Per  lb. 
•JS 


*-«»  "  .  7S 

Benedorp's  Chocolates,  6-Ib.  boxes,  S4  boast 
In  case— 

Milk,  6  to  lb . . . . 

Quits  4  to  lb . . 

Sweet  Vanilla,  4  to  lb . . 

"  8  to  lb . 

Milk  Chocolate,  Towers,  3  lb.  boxes. . 5* 

“  "  H  lb.  boxes,  90  to 

case . 

"  *'  6  to  lb . 

Turinos,  |  lb.  boxes . . . 

B looker's  Cocoa — 

U-lb.  tins,  a  dot.  In  box....„_ . per  dos. 

J4-lb.  tins,  a  dot.  In  box . .  " 

«-lb.  tins,  1  doz.  In  box . .  ** 

3-lb.  tins,  1  doz.|in  case . per  lb. 

1 e-lb.  bags,  1  dot.  In  case.. .  "  .3* 

Runkel't — 

Ceeoa,  Js,  %  cans,  6  lbs . par  lb.  .33 


■48 

•4* 

•  si 

•  8 


.56 

■41 

•5° 


1  88 

3  5» 
4.3# 
M 
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S’? 


Escape  lor  a  Dollar 

If  you  have  your  show 
cards  printed  for  you,  you 
are  paying  too  much  for 
them. 

If  you  buy  them  ready¬ 
made,  you  usually  don’t 
get  what  you  want. 

If  you  don’t  use  any 
show  cards  at  all,  you  are 
losing  most  valuable  ad¬ 
vertising  chances. 

Making  your  own  is  the 
all-round  solution.  Any¬ 
body  can  learn  from 

Davids’  Practical  Letterer. 

Teaches  anybody  all  sorts 
of  sign  card  writing  and 
commercial  lettering  with 
brush  or  pen. 

Letterine  Ink  —  Best  for 
show  cards — All  colors. 

PRICE  $1.00 

Thaddeus  Davids  Co. 

New  York 

ESTABLISHED  1825 


What 
Would  You  Do? 


Aren’t  you  interested 
enough  to  get  a  sample 
of  our  Gluten  Cereal 

and  test  it — try  it  on 
your  own  table,  beside 
others  of  its  class  ? 

Suppose  you  should 
find  it  was  richer  and 
better,  and  at  the  same 
time  paid  you  40  percent, 
profit,  where  the  others 
paid  you  little  or  none, 
wouldn’t  you  consider  it 
good  business  to  take 
it  up  ? 

That’s  exactly  what 
you’ll  find  if  you  will 
test  it. 


A.  C.  Godshall  &  Co. 

Incorporated 

LANSDALC,  F>A. 


On 

Your 

Shelves 

For 

Years 

CfiOld  goods  are  like  old 
friends  —  you  have  a 
warmer  feeling  for  them 
than  you  have  for  stran¬ 
gers. 

CTake  Babbitt’s  Best 

Soap.  For  years  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


For  years,  probably,  it 
has  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  your  scales. 
CfiDon’t  be  tempted  to 
displace  it  by  any  get- 
rich-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  jmur  good  will? 

Made  by 

B.  T.  Babbitt 

New  York 


Star  Egg  Carriers  Make 
Egg  Selling  Profitable 

I 

You’re  throwing  away  a  cent  on  every  dozen  eggs  you 
handle  without  STAR  EGG  CARRIERS  AND  TRAYS— 
losing  it  in  breakage  and  time  wasted.  We’ll  show  you  how 
to  save  the  cent,  we’ll  show  you  how  this  cent  a  dozen  can 
be  piled  up  in  profit — a  neat  saving  on  a  year’s  business. 
Write  for  our  booklet  No  Broken  Eggs” — it  shows  you  how 
you  can  save  breakage  and  time  by  delivering  eggs  in  STAR 
EGG  CARRIERS  AND  TRAYS. 

Star  Egg  Carrier  and  Tray  Manufacturing  Co. 

102  Jay  Street,  Rochester,  N.  Y. 


$3.00 

FROM 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  u  n  u  - 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.0°. 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  bam  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vertised  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 
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WILBUR’S 
COCOA 

UW|1|  a  FINEST  FLAVOR 

FAIREST  FRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

V  lb.  tins,  6-lb.  boxes . per  lb.  .33 

}5-lb.  tins,  6-lb.  boxes . . .  “  .3* 

Premium  Chocolate — 

y>  lb.,  12-lb.  boxes . . ...  per  lb.  .28 

%  lb.,  19-lb.  boxes . . . .  “  .  jg 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  site.. .per  box  1.40 
24  cakes,  10  cent  sise..  "  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  13  boxes  In 

case,  >$-lb.  packages . 3a 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes  in 

case,  5i-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  )4-lb.  packages . a 7 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  ^-lb.  packages . aj 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box . per  box  1.50 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  J-lb 

tins . . 

Cocoa,  1 s-lb.  boxes,  6  boxes  in  case  i-lb 

tins . .....  ,6 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  )4-lb. 

_  ‘i°» . .36 

Croft'*  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  J*-lb.  jars,  6-  and  12-lb. 

boxes . . 

Croft's  Cocoa,  Js,  s  dozen  In  box .  1  go 

"  "  6  lbs.  ••  . ” 

"  "  5-lb,  6  cans  '•  . ] 

”  Swiss  Milk  Chocolate,  48  5-c. cakes.,  z.te 
“  Premium,  Vs,  13-lb.  cakes .  ,. 

"  "  S>, "  «  .  ;£ 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . . . . .  eg. 

Eagle,  e  doz .  *J.i5 

Challenge,  4  doz .  4.',5 

Magnolia,  4  doz .  *4  g» 

Rose,  4  doz . ."  *4',5 

Dime,  4  doz .  *, 

Baby  I  doz.,  glass . !""" 

Red  Cross.., 

Peninsular.. 

Star,  4  doz.. 


S!', 


*r,  4  doz .  4 


73 

S3 

75 

75 


EVAPORATED  MILK. 

Peerless,  family  »ize,  4  doz . 

Peerless,  tall  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

hi.  Charles,  family  size,  4  doz.... 

St.  Charlez,  tall,  4  doz . 

St.  Charles,  5-cent  size,  4  doz... 

Silver  Cow,  5-cent  size . 

Silver  Cow  family  size,  4  doz... 

Pet,  tall,  4  doz . 

Pet,  5-oent  size,  6  doc . . 

Yen  Camp's,  6  doz.,  small...... 

Yaa  Camp's,  4  doz.,  family ... 

Yaa  Camp's,  4  d**.,  tall . 


....6  doz. 

.per  ease 
.per  ease 

•MMMMMH 


*3.60 
*1.8# 
*3.00 
I  a5 
5*5 

I. 99 
•  65 
3  00 

J. 60 
t.6o 
••75 
IIS 
J.lo 


HIRES  CONDENSED 
MILK 


7.1 


Silver.. 


4-75 


U,res .  4-50 

.  4.50 

Premium 4.15 

Blue  RN>bea  _  4.15 

Gold  (Baby)...  3.00 
Gold,  tall .  4,00 

Oeld,  family..  3.a5 


— 10 — 

CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers . oS)4 

Oyster  “  osiz 

Wine  Scroll . ;,02 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
Isconnt  will  be  made  on  lota  of  5  barrels  and  upwards 
J.  8.  Ivins' Son—  Bbls 

Assorted  Jumbles . Ooi4 

Brown  Eqge  Water . 

Cccoanut  Ripple . 

Cookie  Mixed . 

fig  Bam . . 

Frosted  Spiced  Wafer 

Frnlt  Cookies . . 

Fruit  Gem,... . 

Graham  Wafer . 

Grandma  Cookies . 

Hones  Jumbles,  XX.., 

Iced  GjDKe>  Tablet...., 

'oner  Jumbles... 

Tr< 


■ofH 

■  ooH 
•«»H 


Bxs. 
.09 
.09 
.11 
•  °8)4 


Bxs. 
.19 
.  12 
.10 
.  10 
.12 
.10 
.  IO 

■09 

.19 

.10 

.12 

.08 


- II - 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  " 

Schutzen  Cheese,  12  in  box. . .  ** 

American  Mountain  Cheese  (Alpen’kase)  50 
i-!b.  packages . . . per  lb. 


45 
•  •5 


.18 


treaty 


•07M 


Iced  Vedette  Wafer . 07*4 

Lemon  Bar .  ooiz 


Lunch  Biscuit . 0p^ 

Lunch-on-thins . 

Man-in-the-Moon . 

Molasses  Cookies . 07)4 

Penny  Mixed . „ . 08)4 

Orange  Cookies . 09*4 

Oyster,  Dot  or  Square . 07 14 

Quaker  City  Mixed . 

Saltines . . ""  9* 

Soda  Biscuit  XXX . 0756 

If^Wafer, . 4* 

Suftana  Fruit . ” 

Toast  Biscuit . '  ,o8J4 

Water  Crackers,  Ivins’.. . . . 08J4 

Package  goods— 

Animals .. . 

Cracker  Meal,  large . 

“  small . 

Fahry  Oysters . 

Gingerettes . . . 

•*  "  W) . 

Graham  Wafers . 

Ivtneues . 

Lunch-on-thlns . 

Mflk  Lunch,. . 

Qiit  Ginger  Snaps. . . . 

Fink  Tea. . . . 


Freteht  paid  on  3  boxes 

Newfersey,  Delaware,  M— UUUIU  UI  w 
ba.  Connect] ent,  Rhode  Island,  Massachusetts. 


.08 
.08 
.  10 
°9 
•>3 
.09 
.08 
.09 

.  1  9 

.ot 

.10 

.  IS 

.08 

.  re 


.is 

.09 

.09 

Per  doz. 

•50 

I  .09 

SO 
•30 
i.oe 
.50 
z  .09 
1. 00 
■So 
1. 00 
z  .00 

•  50 
z  .00 

•  50 

1. 00 


4* 
4-75 
••75 
•3® 
.48 
4  00 
•«S 

3<» 

.16 

,s6 

.28 

t.40 

•  s6 


Itona  Blsguli 

aid  on  3  boxes  to  Pennsylvania,  New  York, 
t,  Maryland,  District  of  Colum- 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb, 

Wiener  Wurstel,  16  in  tin . per  doz 

“  8  “  .  « 

Carlsbad  Speck  (Imported  Bacon) .  •' 

Imported  Cervelat  Sausage  (Rolff's)....per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner...by  bbl.  .15  ;  less,  per  lb. 

"  Landjager,  short. .  “ 

'*  “  long.. . .  *« 

“  Mortadella,  Dry . . ...."  « 

H  Knackwurst,  ag  in  box,  per  box, 

„  #4.75...... . per  doz. 

Oervelat  (£),  50  and  roo-lb.  boxes, 

.*5;  less . 

“  Cervelat,  Blue  Ribbon,  go  and  zoo¬ 
lb.  boxes,  .23;  less . . 

“  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .19)4;  less . . 

“  Cervelat,  lip  Top,  50  and  100-lb. 

boxes,  1  less . 

11  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  ,ay)4  ;  less. . ... 

”  Salami  (E),  30  and  100-Ib.  boxes, 

.24;  less . 

Salami,  Blue  Ribbon,  50  and  toolb, 
boxes,  .aj;  less . _ . 

Salami,  G.  A.  P.,  50  and  loolibl 
boxes,  .19;  less . . . 

Longue  Sausage . .per  B>. 

Smoked  Brauns chwtiger  Liver  Sau- 

ucTHai::::::::™r.:::r.::^lb- 

Pedt  Dei icatess  FrankJhuters,  plain, 

..  _  per  dos. 

Petit  DeUcatess  Frankfurters,  with 
Sauer  Kraut . . . per  dos. 

Lebanon  Beef  Bologna.. .....per  lb. 

"  Paprika  Speck .  " 

Mettwurst,  half-round. . . . . _. 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . . . _ . . . per  lb. 

Smoked  Thurlnger  Biutwunt. . " 

"  PfoFerwum . . . •' 


— 13 — 

Fancy  kegs,  keg . * . . 

"  ^kef . . 

.«  . . . 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  kee  3  7« 

*'  pint  jars . p„doz 

largo  tins . . . .  ■<  3.60 

small  tins . . . "  i-40 


Russian  Caviar. 


i-lb.  tins..., 
.  tins..., 
tins.,., 
tin*..., 


Per  doz. 
20.50 
.  10.50 
5-5° 

1.  3.00 


•  •8)4 

••5 


.  18 


11 


I. OO 
.11 


:s 


11 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 

Stone  Poti,  small  size.  2  doz.  in  case,  per  doz. 

“  w|th  Horse-radish,  p.dz. 

Stone  Pou,  large  size,  1  doz.  in  case,  per  doz. 

“  *'  with  Horse-radish,  p.dz.  1 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg  a 

Prepared  Mustard,  in  bbls . per  val 

“  *'  in  ij  gallon  kegs...  “  ‘ 

M  in  10  “  •• 

M  “  In  5  ••  Z  “  . * j— 

;;  ;;  •  gallon  paiu...peri?ali 

Prepared  Special,  with  spoon,  s  doz.  In  ease, 

per  doz . 

“  ilning  top,  1  doz.  in  ease...  per  doz. 
with  Horse-radish,  s  dos.  m 
per  doz . . . . . 


i.t] 

i.ij 
1  *75 
>75 

•75 

*50 


75 


M 


Pickled  Meats. 

Lamb  Tengues  (Derby  Brand), pint glsae  Jars.  4.7 *’ 

“  quart  glassjars.  5.73 

„  ,  .  zo-oz. jars .  a. 50 

Laivts  Head,  In  round  tins.M..... . per  do*.  i.6< 

Pickled  Meat*,  in  glass .  **  i  oo 

(Trips,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  j  M 

“  “  pints . 

"  "  quarts . 

Lamb  Tongues,  In  glass . .  ,  ,fc 


Holland  and  Scotland  Herrings. 


German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls. ,  about  1200 . per  bbl.  o .  00 

15-gal.  keg,  about  500  . per  100 

10-gal .  keg,  about  300  . . . .  «•  , .  „ 

S"fit  '  k3*>  *bou!  *S»  - . . .  “ 

i»Ib.  pall,  abont  50 _ _ _ _ _ per  paB 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . . . . — . per  bbl.  6. 50 

•o-ga  .  kegs.„ . . . per  keg  2.90 

•  palls - per  pail  .65 

Imported  Lebkuchen. 

ifausse  (Pfeffemusse)..— . per  lb. 


■3° 


Lebkuchen  and  Bread. 

Small  Basier  Lebkuchen,  6  in  pkg...per  bundle 
Busier  Lebkuchen, No.  z,  6  ...  “ 


No.  a,  6 
No.  3, 6 
Amandines,  9-lb.  tins. . . 

"  dns . . 


.  - - per  tin 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheoss,  Selected  tub . 

«  <«  «<  «  ..  ^ 

Sap  Sago,  1  to  a  lb . cask,  per  lb.,  . z8,  less 

Roquefort  Cheese,  ie  in  case  perlb.  ,jt)4  " 
Parmesan,  loavna  about  30  lbs... loaf,  31.  cut, 
Edam  Cheese,  is  In  ease  ..._oas«,  9.00,  single, 

. ...p«rlb. 

„  >-B»-  tins . per  case  3 

Camembert,  in  wood  boxes. . . per  doz.,  2.75-e 

Sap  Sago,  grated,  ready  for  uao,  ie-01.  bottles, 

_  per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

_  per  dos. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  dos. 

Olmutxer  Hand  Chesse,  100  In  box . 

Edelweiss,  Romatour  and  Blor-Kaze.  per  doz 

Amerisan  Swiss,  No.  >_ . loaf,  .si  *ut 

"  "  Square  loaves,  No.  1,  about 

aj  lbs.  each . .  lb 

Llmburger  Choest,  No.  z . box  .18  • 

)4  box,  16  ;  leu . [ 

Muenster  Cheese . 

Brick  Cheese,  No.  1 . .  •• 

English  Dairy  Cheue .  * 1 

Pineapple  (Picnic  size).  <  In  box...,.”.',per  box 
**  (Gem  size),  6  In  box.„..,,„^,  •  * 

Royal  Luncheon  Cheese — 

Dinner  size,  1  dos.  in  easo . per  doz. 

Lunch  size,  a  "  "  .  “ 

Picnic  size,  a  "  ”  . .  •• 

Trial  size . <■ 

MacLaren  Imperial  Cbeese.Clab  siie.per  dos 
"  "  “  N0.1  "  •• 

14  Roquefort  "  large  "  “ 


Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box 
"  d’lsigny,  **  6  «  ,.  << 

Wm.  Tell  brard,  is  In  box . .  « 

Nenfchatel  (Cow  brand),  25  In  box.„.„  * 

Star  Cream,  or  Phlla.,  is  "  " 

Miniature  Cream,  or  Phlla.,  is  la  box..  " 
Hand  Chaau,  8  dos .  «* 

"  4  “  « 

"  4  "  Tiiurii[g4r._...’.'.’.’!l'  « 


.26 

••7 

.32 

•15 

.at 

75 

8( 

<•41 


>•75 
»  *5 
4.00 

•*4 

.S3 

•  >9 
>9 

•  «» 

.21 

3  00 
••I 

4  3* 
*•40 
>35 


Holland — 

Mixed,  “Y.  M., 
Milkers,  **Y.  M.,1 
Mixed,  standard,  bbl 

41 


’  M  bbL„.. 
”14  bbL.. 
bl.. 


Keg*  or 

Pails 
■«5-7S 
75*. *5 


I  bbl.... 


Milker*, 


8.oa 


%  bb 

Milkers,  standard,  bbl. 

“  H  bbl... 

Scotland — 

Mixed,  largo,  fulls,  bbl . . 

"  " 

%  bbi . « M 

Marini rte  Herring,  imported,  about  40  in  p&U  1.  s< 

Roll  Herring,  Imported,  about  15  in  pall .  z.oa 

Spiced  Herring,  Imported,  about  40  In  pail .  1  00 

S°Tr*Ji2St??‘“h’  *** . fporlb.  it 

Majju  Herring . . . . per  pail 


Bismarck  herring. 


Round  tins,  with  key,  pint . 

"  “  V**-... 

1  quart. 

"  "  4  quart. 


eeoeoeoeaeeeoeeeoee 


Per  tin. 

.30 

•35 
•55 
1. 10 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  ,  ,, 

s  quart  tin . . 

"  quart  tin . . . 

Bismark  Haring,  4  quart  tin . 

2  quart  tin . 

“  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger's  Rail-  and  Brat- Haring,  oval  tins, 

per  dos. 


1 . 10 
.60 

.50 


Pickles  and  Onions  in  Vinegar. 

Mixed"Pickles  and  Chew-chow,  j-gal.  keg 3.50 

10-gal.  keg 4.  jo 


Sundries. 

Gorman  Egg  Potatoes,  original  bags,  no  lbs., 

„  „  per  bag  3.00 

German  Dried  Pears . « 

Dried  Mushrooms . . . „™  “  .60-1!  00 

Juniper  Berries .  «  q* 

St.  John’s  Broad.. . »<  0- 

Bay  Leaves . . . «  .o6-!o« 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . .  .  .  .  . . *  rwht 

Tubs,  about  65  lbs . t‘ . ^  'up 


CHEESE. 

New  York,  ftall  cream,  new,  fancy,  40-lb.  bxs. 

V  “  Mw,«st’s,eoJb.bxs.... 

Plailo  Ml  cream,  new,  fancy,  so-lb.  boxea. . ,7 

Swiss,  domestic,  new,  iso  lbs . . . ,3 


.16 

*5 

>7 


EGGS. 

Nearby,  candied  and  selected,  jo-dez  orates. 
Western . 

Refrigerator . . 

Mllhen  Farm... . 


Per  dos 

.24 

•3 


•*7 


s. 40 
•93 
>•45 
>■51 
*•51 
>•40 

t. eo 
e.co 
1 .00 
>•31 

:C 


Russian  Sardines. 

Imported  f  «h,  Walikoff  brand . per  kee 

“  S-Jb.  paUs . per  pall 

"  10-lb.  pails .  " 

Cut  Spiced  Sardines,  zo-lb.  pall .  ** 

“  “  J-gal.  teg . ...per  keg 

Ruseiaa  Sardines,  Is  (iaea  Jar»„ . ,.^>er  dot. 


Norway  Anchovies. 

Original  package . per  )4  bbl. 

Repacked  In  J-Ib.  palls. . . . per  pail 

«  10-lb.  palls . . . .  •“ 

j-eal.  keg* . per  keg 

<•  U-m.  flat  tins . H*do«. 

“  8-lk.  U01  tins . .  ■' 

44  z-lb.  tall  tins . .  “ 


•5* 


•73 

•55 

1.05 

•75 

*•75 

•»5 


*£ 

Z.IO 

•*  75 
•95 

>50 

0.00 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles . 

“  *•  u  . - . 

Bouillon,  Burnham,  pints,  a  doi . 

"  “  )4  pinu,  s  don . 

Capers,  Nonpareil,  )4-gal.  kegs.. . 

“  gl»*» . per  doz. 

”  bottled,  H  slra....  “ 

M  ••  M  slzo ....  '■ 

„  “  “  Hslso....  14 

Canton  Ginger,  large  pots,  6-jar  cases. per  oase 
medium,  is -jar  cases.,  14 

44  small,  14 -jar  cases .  #< 

Cherries  in  Maraschino,  glass,  1  dos.  case . 

Clam  Chowder,  Burnham,  s  lb  4  dos...  doi 
^  "  3  »>.,  *  do*.....  <• 

Ctorio  Powder,  plnU . p,r  dos. 

44  4  ®* .  *' 

**  0  os. .  « 
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We  Have 

—Kept  Close  to— 
the  Retailer 

In  selling  Egg-O-See  and  E-C  Corn  we  believe 
in  keeping  close  to  the  retail  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Egg-O-See  and  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 

UNITED  CEREAL  MILLS,  Ltd. 

QUINCY  CHICAGO  BUFFALO 


Now  Sold  by  Philadelphia  Jobbers 


Samuel  Bell  4k  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


WASHBURN 

Gold 


C  R  O  8  B  Y  ’  8 


Medal 


Flour 


COFFEE  AND  TEA  BINS 


mi  PROVE  IKEIR  “HIM 


them. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  Fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


No.  911  ARCH  STREET  -  .  -  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL.,  General  Agents  for  United  States 
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Franck  Peas,  extra  fins . per  case  16. 00 


fins .  "  14 

Moyen's .  "  is. 

HUl’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13, 
Huntley  ft  Palmer’s  Petit  Beurre  Biscuit.... lb 

“  Dinner  Biscuit . " 

••  Breakfast  Biscuit . “ 

Packed  7  lbs.  and  3  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  dos.  1. 

**  "  %  pints .  " 

Salt,  stone  jars.  4  dos .  1. 

Extract  of  Beef,  Morris’,  4  os . per  dos.  (. 

“  “  sot .  **  g. 

•*  Anker’s,  iso  vials. . .  4. 

"  “  4  os . per  dos.  4. 

“  •*  80s .  "  7. 

*  “  16  OS .  **  SJ. 

Theodore  Marqnet  Mushrooms — 

First  choice .  04. 

Choice,  100  tins . . . per  case  so. 

Extra,  100  tins .  "  *7. 

Hotel,  100  tins— . — .  “  17. 

Truffles,  A . per  tin  . 


Pi 


Shrimps,  pickled,  small  else .  s 

“  Dunbar's,  a  dos._ . per  dos.  a 

Figs  In  Cordial,  Dunbar’s,  1  dos. .  " 

"  Bishop’s,  1  dos .  “ 

Crystallised  Ginger,  i-lb.  tins . .  “ 

**  K-lb.  tins .  " 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water . .  " 

*•  Peach  Water., .  “ 

Pitted  Olives .  ** 

Armour’s  Solid  Extract  of  Beef- 

Site  a  jars,  1  do  sen  In  case ......  4 

"  4  *'  S  “  8 

“  8  **  t  ^  — — .  i| 

••  16  •'  %  "  Sg 

Armour’s  Fluid  Beef  Extract — 

Sue  4  bottles,  1  dosen  In  case, . . .  4 

“  8  "  1  "  . . ......  i 

••  16  "  H  '•  . .  i« 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dosen  small  boxes,  sa  tablets  each .  a 

1  "  medium  "  36  “  .  6 

I  **  large  "  vs  ”  SO 

Arm  oar’s  French  Bouillon — 

Site  4  bottles,  1  dosen  la  case.... 4 

16  «  s  **  . . .  S4 

Armour’s  Asparox — 

Sire  4  bottles,  1  dosen  In  case— a 

“  ta  "  t  “  — . —  f 

"  5  "  . — ._.p*i  horde  g 

"  a  fancy  jugs . . . . per  jug  a 

Armour  Tomato  Bouillon — 

Sire  4  bottles,  1  dosen  In  cnan  — 0 
**  ta  "  1  ”  — . ...  g 


00 

50 

28 

38 

3< 

•3 

60 

ri 

JO 

58 


•d 

•5 

■8 

£*. 

48 

as 

90 

88 
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•8 


athncy  joss.. 


\  x 


FLOUR. 


Ring  Midas ... 

Gold  Medal . . 

Mlllbourne  . — .. 

On  Top . . . 

Cemsota. . „ . 

nusDOTy  •  oen . 

Taylor’s  Fancy . 

Sampar  Idem . 

Pride  of  the  West... 


>ee  eeeeee  eeereo  eeeee 


ittstllMeseeeetteeeeeeei  eeeendoeee— 


_ _ 6. 

.  6. 

Qatar  City _ 


“  “  8-i6s. 

Purina  Whole  Wheat  Fleur — 

gi-de,  per  barrel. . . 

l6-IM  44 

L.  ,  a  M 

—  -  V—  I  M...............W.I  .................. 

8-tfis,  "  . . — . 

Half  barrele,  j^-barrel  pries  plus  le  cents. 

Mother's  Old-fsshloned  Graham  Flour,  so  5- 
lb.  package! . 


Ferbhl 

6. 90 

•.40 

6.75 

6.5a 

6.40 

fi.aj 
6.00 
j.gs 
8  *5 


6.75 

6-88 

«-7S 

<•75 


3.00 


Self-Raisins;  Flour. 

Franhlfit,  2opaekag*a-...„_ . . .  j.yg 

Seeker’s  Superlative,  je  packages . . .  |.  ta 


Pancake  Flour. 

Anat  Jemima,  »•  packages. . . .  3  0s 

Old  Hemaatead,  Flapjack,  ja  packages .  a. <7 

Buckwheat  Flour. 

Heeker's,  36  packages  ................. .  a. 81 

“  ja  packages . . . . ....  4.16 

Famay,  aomlb.  tacks _ ........ _ per  too  tbs.  3  lj 


FARINACEOUS  GOODS. 

Com  Meal — 

Western,  granulated,  yellow,  1 00  lbs .  1.90 

white,  100  lbs .  2.10 

"  table,  yellow,  too  lbs .  1.75 

"  “  white,  100  lbs . j’qc 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages . ,'g0 

yellow,  #4  packages .  ,.g0 

**  . .  case  i.j* 

Hecker  s  <  ream  (silver  spoon)  36  cartons  ...  4.50 

Schutnacker’s  Farina .  , 
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Per  bushel. 

tarsia  Lima,  about  80  lbs . per  lb.  .03% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  Pea,  bags  160  lbs . „ .  a. 65 

Red  Kidneys. . —  3.20 


Bear)*— . 

CiTifor 


Green.. . . .  a. 49 

Scotch . . .  2 . 60 

Split,  yellow . . .  a. 35 

JJIt!>4Ul...ee»eeoee*eeeeeoeooooneaoono«noleeeee:  senses 

Lentils—  Per  lb. 

000000, 1 10- lb.  bags.  eeaeeeaeeaeoeeoeee#  senna  ooonnnoo  00  •03 

Less  quantity . . . . . . — .  .03^ 

Shaker  Corn — 

Fancy,  barrels . . . . . ... 

Less  quantity. . . . . . . 

Hominy — 

Lea’s  BreakJhst,  to  packages... . per  case  1.60 

“  Pearl,  too  Iba . per  bag  a. to 

Schumacher’s  Breakfast,  to  pkga.  to  case....  1  43 

Western  Pearl,  100-lb.  bags. .  1 .93 

“  Grits,  100-Ib.  bags . . . .  1.99 

Mother’s,  Grim,  jfi  packages . .  a. 35 

"  Pearl,  coarse,  36  packages .  a. 35 

Barley — 

OO  . . . . . 

No.  3,  100  lb.  bags . .  a. 63 

Noodles—  Per  case. 

Smith’s,  go  to-c.  packages.. . .  a. 00 

"  assorted,  3  and  to-e . . .  a. 00 

Golden  Egg,  9  and  10-e . .  1 . 80 

5-e . — . . .  1.89 

so-a» . . . .  1.80 


_ _ lbe . — . . ...per  bbl.  « 

B,  less  than  bbl . per  lb. 

Mother's,  steel  cut,  S4  packages .  a 

Oaten  Goods —  Per 

Mother's  Crushed  Oats,  18  packages. .  1 

“  “  so  packages,  large.  3 

Quaker  Oats,  18s .  1 

Quaker  Oats,  20s  Family  (with  China) .  4 

Quaker  Oats,  36s  Tins .  4 

Rolled  Oats — 

Avene,  180  Iba . . .per  bbl,  4 

“  90  lbe . . . . . per  keg  a 

“  90  Iba . per  sack  a 

Standard,  180-lb.  bbla . 3 

“  90-lb.  bags,  fresh ..............  a. 

Mother's,  compressed,  18  tins . a 

^5oiburn’a,  j4  i-e . . . 

fine . . . per  ib. 

Tapioca — 

Instantaneous,  30  is . . . . . 

Colburn’s  Hasty,  36  packages . 

Minute,  gross. . per  box  a 

Flake,  abo  ut  125  lbs.. . . . . . per  lb. 

Pearl,  tjo  IBs. — . . —  “ 

"  las  quantify. - -  « 


•5 

•04 

fij 

case. 

■47* 

90 

45 

00 

•5 

90 

3° 

to 

«J 

n}i 

06X 

»4 

°77/t 

ofi^ 

o*H 

•3* 

o*lA 


CEREAL  SPECIALTIES. 

Breakfast  Food.  36  as  . . per  cue  4.50 

Rgg-O-See  ^6  packages . . .  3.50 

•  Con  Flftfcea,  36  packages .  t.ts 

Ifapl  Flake,  96  padU^....fZ_7. .  VoS 

5-case  lots . ^ . .  ,.8* 

Postum  Cereal — 

z  doz.  zo-oz.  and  %  dor.  to-oz.  packages .  a. 50 

1  doc.  ao-oz.  packages .  2.25 

a  doz.  io-oz.  packages .  3.70 

3  doz.  ao-oz.  packages .  6.75 

Grape  Nuts — 

a  doz.  i-lb.  packages .  2.70 

3  doz.  x-lb.  packages .  4.05 

Post  Toasties — 

a  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages,  ^.. _ _  3.60 

Mother’s  Com  Flakes,  36  packsLges .  a. 55 

“  Wheat  Hearts,  18  packages . . .  1 .90 

Wfce*,  *0  packages. - - -  4.50 

Whssttet,  30 packages  .....  — - — . —  3  75 

Whenmnn,  fS package* . . . 4.50 

Grape  Nuts,  34  packages . . . .  s .  70 

TriscoH,  3^  packages. ....... ....... ...  2.30 

V^tos,  36  »-Id.  packages - - - - -  4.13 

ReHoigg’s  Toasted  Com  Fhha,  36  pifhgrt  s.8d 
Quaker  Oats  Co.,  The —  Per  case. 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

“  round,  36s .  4. *5 

“  family,  reg.  asst.,  20s .  4.00 

“  **  no  china,  20s .  3.30 

"  tins,  36s .  4.25 

*'  family,  tins,  no  china,  15s...  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s .  1.  45 

Quaker  Oatmeal,  24s .  2.75 

Victor  Toy  Oats,  18s .  1  40 

Banner  and  Saxon  Oats,  reg.  asst.,  20s!....  4  00 

“  “  bowls.  20s .  3.95 

Old  Fash.  Scotch  brand  Oat  Meal,  24s  ....  2  60 
Corn  Goods — 

Quaker  Cornmeal,  yellow  or  white,  24s....  1.85 

“  family,  yellow,  10s .  1.95 

3-8° 
i-45 
i-45 


Schumacher  Hominy,  pearl  or  gran.,  24s.. 

"  **  10s.. 

Wheat  Goods — 

Quaker  Cracked  Wheat,  94a .  a .  50 

Pettijohn’s  Breakfast  Food,  z8s .  *-97/4 

Quaker  F.  S.  Farina,  24s .  1.40 

Silver  Farina,  spoon  in  package,  24s .  2.80 

Parched  Farinose,  24s .  2.70 

Saxon  Wheat  Food,  34s .  3.00 

Flaked  and  Puffed  Goods — 

Quaker  Com  Flakes,  3^s .  2  75 

“  “  family,  reg.  asst.,  20s  3.10 

“  **  “  no  china,  20s  2.40 

Puffed  Rice,  36s .  4.25 

Puffed  Wheat,  36s .  2  .85 

Sundries — 

Quaker  Breakfast  Biscuit,  24s .  1.85 

Apetizo,  24s . .  3.00 

Quaker  Whole  Wheat  Flour,  zoe .  1.95 

Schumacher  XXX  Graham,  10  ios-20  5s..  2.75 

Scotch  Brand  Pearl  Barley,  24s .  1  40 


—is— 

GELATINE  AND  PREPARED 
DESSERTS. 

Per  do*. 

Kuox’a  Crystal . 1.92 

"  Acidulated.. .  1.22 

Cox’s,  large .  1.65 

“  amall . 97J4 

Plymouth  Rock,  pink  or  white .  1.93 

Nelson's.. . . . .  ....  1.30 

Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors,  9  doz . 90 

Jell-O  Ice  Cream  Powder,  s  doz .  1 .00 

Jellycon,  assorted  flavors.  2  doz.. . .90 

Chabner’s . 9; 

Mothers',  amall,  1  doz . 43 

“  large,  1  doz . 90 

Cooper's . 83 

Tryphosa . .03 

Gelatine,  McKinley's . 83 

Wetmore's,  doubts  refined,  36  to-c.  packages,  .80 

Puddine,  assorted,  s  doz . per  ease  1.70 

Minute  Gelatine,  plain . per  gross  12.73 

Minute  Gelatine,  plain . per  doz.  1.10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .9* 

Seven  flavor*,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Long,  25  is . 

Short,  25  is . 

Cubes  or  Elbows,  24  is . 

Spaghetti,  25  is . 

Vermicelli,  25  is . . 

Alphabet,  25  is . 


Per  fr. 

.09^ 

•° 9lA 

.og% 

.09% 

•°9/4 
•°9> 4 


Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . . . 07% 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  24  pkg . 10 % 

Choice  Grades. 

Macaroni,  short,  25  is . 07 

41  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons.  *  dos.  In  case. . per  dos.  .9* 

Tins,  Keyed  (Jewel),  s  doz.  In  case.  “  .90 

Large  cartons  or  tins,  t  dos.  In  case.  “ 

Dime  Tumblers,  s  dos.  b  case......  ” 

Bulk,  13  lb* . . . . . per  Ib. 


00 

90 

>5 


Thredded  Fish. 

Thistle,  *4  package* . . . 

Swans  down,  •  dos . . . per  dos. 

Osprey,  9  dos . . “ 


■ts 


New  Mackerel. 

Count 

New.  £SSl  •~lb-  50  lb.  to  lb. 

Ex. Norway, No.  z. 9.170-190  15.00  it. 10  9. *5  a. 00 

Ex.Norwmy,  No.  s..J3ohi6o  S5.00  ij.io  6.65  i.jo 

Ex. Norway,  No.  3..3»o-36o  si.oo  ii.io  5.71  1.30 

Ex.  Norway,  No.  4.410-460 
Summer 

Ex. Bloaters,  XX.. ..100-1 10  35.00  18.10  9  05  9.00 

FancvShore.  No.  1. .130-150  98.00  14.60  7.50  1.65 

Ex. Shore,  No.  1...  130-150  96.00  13.10  6.65  1.50 

Shore,  No.  1 . 130-150  94.00  is. 60  6  50  1.40 

Extra  Irish,  No.  «. ..300-350  16.50  8.85  4.58  1.10 

Medium  Irish, No. a. 350-400  16.00  8.60  4.50  1.05 

Irish,  No.  4. . . 400-450  x6. 00  8.60  4  50  1.05 

Small  Irish . 475*5*5  15. *o  8.10  4.25  1.00 

New  Medium  Shore. 160-180 
New  Large  Shore.  ..  110- 13c 

Large,  No.  a . szo-eeo 

Cape  Shore. . . 190-140 

Holland . * . 400-450 


Herring. 

aoo  lb.  100  Ib  30  lb.  zs  Ib.  8  lb. 
Lab.  Spilt, Lg.  No.  z.»  7.0*  4.10 

Lab.  Split,  Lg.  No.  •— 

Shors,  Round,  Larga_ 

Shore,  Round,  Med  ... 

Ocean  Fish. . . . 

Shad,  No.  z,  Mess .  xe.o* 

Shad,  No.  1,  Meaa _ 

Haddock.  Pickled _ 

k  ed  Salmon . 


5  6j  3.00 
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Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . *7 

Our  Choice,  40  lbs . 06U 

Gilt  Edge,  so  lbe . 06 

Favorite  Middles,  60  Iba. . is 

Dressed  Fish  Bricks. 

OUt  Edge,  s-lb.  bricks,  40  lbs . 06% 

Snow  White,  i4b  bricks,  so  lbs . . . 07 

Favorite  Cod,  s-lb.  brick*,  40  lbs.., . . . 07X 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  size,  1  and  s  dot.  In  ease .  z.30 

”  smaU  size,  2  doz.  in  case . . . 90 

Small  Tumblers,  s  doz.  to  case . . . .  .90 

Large  Jan.  sealed,  •  doz.  la  case . 1.3a 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 08 

Large  Bank . 07% 

Medium  Bank . . 06% 

Pollock.. . . . . . . . . 

Hake. . . . . 

In  original  cases,  450  lbs.,  c.  leu. 

Smoked  Fish. 

New  Extra  Scaled  Herrings . per  box  .  it 

Boneless  Herring,  fancy  10-lb.  boxes... ..per  lb.  .13 

Smoked  Salmon,  whole  fisb... . .  "  .27 

Cromarty  Bloaters,  30*. . . . per  box 

“  ”  zoos _  “  s.se 


FRESH  FISH. 

Per 

Halibut . 

Salmon,  fresh . 

Codfish . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel . 

Smelts . 

White  Cat  Fish . . . 

Red  Catfish .  - 

Fresh  Herring . a  piece  - 

Snappers .  - 

Eels . . . 

Green  Sea  Bats . - 

White  Perch . 

Spotted  Trout . 

Shad,  Buck . each 

Shad  Roe . each  - 

Rock  Fish . 19  - 

Black  Bass .  - 

Croakers .  - 

Lobsters .  - 

Large  Fresh  Mackerel . each  - 

Weak  Fish .  - 

Medium  Trout . 

Medium  Gutted  Troat .  - 

Round  Gutted  Trout . 

Porgies  . . 

Butter  Fish . 

Blue  Pike . 

Steak  Fish  %  ceat  per  lb.  additional 


lb. 

.11 

•3° 

•e9 

•  «5 
.06 
.*1 

.09 
.13 
.  10 
.02 
.13 
.11 
.e6 
.15 

.15 

.30 

.65 

.20 

.15 

.06 
.  to 
•33 

.09 

.c6 

.06 

.04 

.07 

.06 


Cove,  Primes . 

OYSTERS. 

. per  M. 

-10.00 

Cove,  Culls . 

1 1 

-  6.00 

Blue  Points . 

*4 

-  5  00 

Blue  Points . 

-  6.50 

Absecon,  Primes., 

. per  M. 

-  9.00 

Absecon,  Culls . 

-  4  - 50 

Rockawsyt . 

-  5  JO 

CLAMS. 


Necks _ 


,.per  M.  8.00  -  f . 
..  “  t.*o  - 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes . .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  a. 05 

California  Clusters,  to  No.  1  pks .  9.95 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . o$% 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06  % 

5  or  io-box  lots . 06ft 

Standard  Brands.  28-lb.  boxes . * . 06# 
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. . . . . .  ==% 

Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attrac* 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


RETAI  LERS 


Should  Sell  the 


Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 


Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  to  %  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


There  are  two  sides  to 
every  man.  Which  side 

are  YOU  developing? 

/ — 


Develop  the  profitable  side  of  yourself.  You  can’t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weren’t 
satisfied  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  from 
$1,000  to  $10,000  a  year. 

WRITE  FOR  OUR  CATALOGUE 

SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 07 % 

Fancy,  36  is . 

Blue  Pennant,  36  is . °7% 

Parrot,  36  is . 05^ 

Souvenir,  36  is . o6}4 

Glen  Rosa,  36  is . 07% 

Blue  Ribbon,  36  is . 06% 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 10 

Not-A-Seed,  36  is . 07% 

Griffin,  50  is . °6% 

Gray’s,  36  is  . o6J4 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05 % 

Sultanas,  50-lb.  boxes . 04^ 

Thompson's,  50-lb.  boxes . 05 

Prunes —  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

3°-4° . °9Vx  *°9 

4O-5O . OSly'2 

50-60 . 07x/2  .07% 

**  14  60-70 . 06%  .06 

Ruby,  30-40 . 09^ 

“  40-5° . °9  K 

44  50-60 . o&K 

Oregon,  40-50 . 07^ 

“  50-60 . 07% 

Silver . 11 % 

Currants — 

Fancy,  recleaned,  new,  40  is . 08 

Extra  choice,  recleaned,  new,  40  is . °7% 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

xo-lb.  hinge  lid  boxes  . 13% 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12^ 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12# 

Dates —  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs .  •  .  1  xJ4 

Hallowe'en,  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box  .77^ 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb.  .12^ 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .  12 

5  or  10  box  lots .  '*  . 12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 13% 

5  or  10  box  lots . 15# 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13^ 

5  box  lots . 13^ 

Choice  Royals,  new,  25  lb.  boxes . 12 % 

5  or  10  box  lots . 12# 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12 % 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 09^ 

5  or  10-box  lots . 09^ 

Peaches —  Per  lb. 

Fancy  Muir,  25  lbs . 09^ 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 07^4 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07^ 

Whole,  50  lbs . 05 % 

Fancy,  pared,  25  lbs . 1854 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel .  2.00 

“  9  “  1  (t  .  1.60 

“  9  "  2  in  crate .  1.43 

**  8  “  x  in  crate .  1.25 

8  **  2  in  crate .  1 .10 

"  8  3  “  .  1. 10 

“  7  2  “  80 

"  7  3  “  . 

Cocoanuts —  Per  sack 

Porto  Rico,  extra  fancy,  80  size .  3.75 

Jamaica,  extra  fancy,  100  size .  3.25 

Florida  Oranges — 

Fancy  Brights,  126-150 .  j.oo  -3.25 

'*  176-200 .  3.50  -3.75 

216-250 .  3  2J  -3.5O 

288-3OO .  3.OO  -3.25 

Golden  Russetts,  126-150 .  3.00  -3.25 

1 76-200 .  3.50  -3.75 

216-250 .  3.25  -3.50 

.  288-300 .  3.25  -3.50 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  -4.00 

"  54-64-80 .  -4.50 

Russetts,  36-46-96 .  “3-5o 

“  54-64-80 .  4.25  -4.50 

Messina  Lemons —  Per  box 

Extra  fancy,  300  size .  3.52  -3.75 

360  size .  3  50  -4.00 

Choice,  300  size .  3.25 

“  360  size .  3.25 

California  Lemons —  Per  box 

Extra  fancy,  300  size .  3 . 73 

“  360  size .  173 

Choice,  300  size .  -3.25 

"  360  size .  3- *5  -3-5° 

Pineapples — 

Fancy,  18-24 .  2.52  -*.75 

Fancy,  30  size .  -a.  75 

Fancy,  36-42  size . -2.50 

California  Oranges — 

Extra  fancy  Navels,  96-1 12 .  2.25  -2.75 

Extra  fancy  Navels,  126-150 .  3.00  -3.50 

Extra  fancy  Navels,  176-216 .  “3-75 

Extra  fancy  Navels,  250, 288-324 .  -3.5c 


HORSERADISH. 


Tumbler*,  io-e.  size,  a  dor . per  del.  .(5 

Tumbler*,  j-e.  size,  e  do*. .  "  .45 

•*5 

»5 


Tumbler*,  10-c.,  Lord's  Prayer,  s  do*. 
T emblem,  Iml.  cut  glees,  10-e. ,  ■  de*. 


-18- 

INK. 

Arnold’s,  black,  3a . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . sg 

Royal,  black,  3  doz . 15 

Superior,  black,  3  do*  f . «j 

Stafford,  Commercial,  ju . per  kettle  ,ie 


LAMP  GOODS. 

Per  case  of  4  do*. 

Lamp  Chimneys —  No.o.  No.z.  No.*. 

Macbeth,  Pearl  Top .  4.00  4.30  5.10 

Acme  Victor  Top .  3.60  4.00  4.80 

Pure  Flint,  Lustre  Top .  a. ye  3.30  3.90 

Crystal,  Crimp  Top .  a. 10  s .  70  3.30 

No.  o.  Tubular  Lantern  Globes . ..5  doz.  s. 73 

Cold  Blast . 3  doz.  3 . 73 

No.  1.  No.  s. 

Jumbo  Chimneys,  plain . per  doz.  .73  .85 

“  dea.,  *07..  “ 

No.o. 

Banner  Burner*.. . . . 43 

No  charge  for  package*. 

Oil  Cans— 

i-gal.,  glass .  a. eg 

1 -gal. ,  galvanized,  PearL .  1 . 90 

g-gal.,  Lennox,  spout .  3 .  go 

i-gal„  “  spigot .  t.f» 

3-gal.,  Columbia . 7.00 

5-gal.,  Banner... .  8.00 

5-gal.,  Climax,  pump .  ie.ee 

g-gal.,  Homo  Rule,  pump  •  e* *  * eeoee* •* ******* • • •• m  i*.ee 
Lantern* — 

No.  o,  Standard . . . i.|* 

No.  o.  Dash.™ . (.50 

Cold  Blast . . . I.oo 


•75 
.90  1 . *0 

No.  1.  No.  e. 

•SI  -71 


Per  dez. 


LIME. 

Chloride,  Acme,  sifting,  sg-lb.  boxes,  1  lb .  1 . 3* 


LYE  AND  POTASH. 

Per  ease. 

Banner  Lya,  4  do* . . .  3. 75 

Babbitt's  Lye,  4 doz .  3.15 

Lewis' Lye .  3. *5 

Red  Seal,  a  dec . . .  1 .90 

4  do* . . . . .  4. oe 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3.75 

Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 

“  0  “  2^  gr.  cs.,  8  cs.  lots  2.35 

41  44  44  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

“  44  44  44  3gr.es., 7  cs.lots  2.55 

ft  II  ti  It  ,  .1  II 

5  4  4 • 25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands—* 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  2 %  gr.es., 8 cs. lots.  2.40 
44  44  41  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  44  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es., 4  cs.lots  3.50 
14  Dia. ssize, 144  txs.,4cs. lots  3.75 

Chips,  Dia.  s  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
44  44  44  100/3  bx.  pkgs.,  5  cs.  lots.  3.30 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

“  44  44  3  gr.  cs.,  7  cs.  lots .  2.70 

“  *'  “  5  “  4  "  .  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

"  “  “  5  "  .  4  50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 
Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  “  6  "  5  “  4  “  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.00 

“  “  “  "  10  44  •  44  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case . . .  25.00 

“  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Aimer*  It  Son— 

Extra  Family.  See  Alee* —  Per  caa*. 

No.  I,  6  glees  Ian . - . . . . .  4.30 

No.  j.  6  glass  jar* . . . . .  310 

No.  ifi,  17  and  68,  wooden  pall*. ....per  lb.  .13 
Barrel*,  halves,  quarter*  and  klta...  “  .  i*W 

Family,  geedlun-  Per  box! 

No.  g,  6  woodeo  palto . „™ . .  j.«g 

No.  10,  6  wooden  palls  .™...._ . 6. go 

Celebrated,  Seedless— 

Bbl*..  H*  and  «*_ . per  lb.  .08W 

Wooden  palls,  18 ,  37  and  68  the .  "  .0954 

Wooden  kit*,  No*.  *0-33 .  "  .09 

Wooden  kit*.  No*.  *0-35 .  **  .08 

Keystone —  Per  lb. 

Wooden  pails,  18,  37  and  M  the..... . o iQ 

Condensed  cartons,  1  do*,  to  ca*e.„^ros*  xx.eo 
Condensed  carton*,  6 H  dot.  to  cue  . gross  n  ,e* 

Barrels,  hia,  Us . per  lb.  .10 

Wooden  kltt,  Not.  to-35 . ...  “  .08 

Wooden  klu,  Noe,  *3-40 . .  "  ,ioH 


—19— 


Schlmmel's — 

Bbl*.,  %  bbl*.  and  30-lb.  kit*..™ . *754 

18  and  37-lb.  kanaklns . 07% 

10-lb.  kanakina,  6  to  crate . per  do*.  10.30 

5-lb.  “  6  to  crate .  “  5.73 

g-lb.  glass  Jan,  6  to  crate .  •'  6.15 

Campbell’s.  50-lb.  pall* . 08 

Mn.  Well*’  bbl*.,  J4  bbl*.  and  30-lb.  kit* . od 

New  Year,  bbl*.,  kegs  and  30-lb.  kits . eg 

Crescent,  bbl*.,  hi  bbls.  ana  30-lb.  kits . 04U 

National,  bbls.,  bbl*.  and  30-lb.  kits . „„  .07 

Southwark,  bbls  .  hi  bbl*.  and  30-lb.  pafl« . oeij 

Brick's  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  %  bbls.  350  lbs.  14  bbls.  125 

lbs  ,  J4  bbls.  65  lbs.. . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 

Charge  for  packages  as  follows :  7o  lbs. ,60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  J4  doz.  in  crate . Per  crate 


.09 


Per  lb. 

•°7  K 
.08 


Brick’s  Old  Homestead — 

Bbls.,  28  lb.  pails,  etc . 

35,  28  and  18  lb.  tubs . 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  V  gr . . .  2.90 

12  “  “  “  n  " .  5  -75 


OILS. 


Stove  Oasefine _ .... 

Hea (flight,  15a  tut.... 


Htetlt*N**teiltNM4«lttUN*l 


Per  gal. 
•  >5tf 
.11 


OLIVES. 


Extra  Queen—  Per  doz. 

Imported,  No.  10,  2  doz . 2.70 

<1  It  T  It 

T  .  4-5° 


>9, 


32,  1 
16,  3 
8,3 


6.80 

2.40 

90 


Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  *.30 

“  r4»  *  “  . .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . 9o 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  **  vn  «  -  <<  _ 


Olives  in  bulk — 

X . 

XX . 

XXX . 

xxxx . 

xxxxx . 


2 

i  gal.  pails. 

2  gal.  pails. 

...  1.40 

5  gal.  kegs 

2.65 

5-65 

••  1  •  45 

2.85 

6.15 

..  1.75 

3-35 

7.00 

2.00 

3-85 

8.00 

4.20 

10.25 

5-15 

11.60 

Kegs,  large,  1  gallon .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

small,  2  doz.  case .  5.00 

Trois  Croix,  French,  8-^  gal.  cans,  case .  12.00 

44  glass,  small.  2  doz. case 
“  4'  “  44  med.,  44 

Table  and  Cooking  Oil—  Per  doz. 

Cottonseed,  large,  1  doz . 1.90 

“  medium,  2  doz . 95 

41  small,  2  doz . . . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 


American  Oil. 


Stohrer'a,  No.  8,  •  dot . „..., . 

“  No.  >8,  *  dot . 

“  No.  3«,  i  d**„ . 

Keyttoae,  betti**,  *  d*i_ . 


Per  dot. 

. . 55 

. ?° 

. .  1.85 

-  .90 


PICKLED  MEATS  AND  FISH 

Lamk’t  Tongue,  glut  Jar*,  plnle. . per  do*.  4 

“  “  quart* .  “  5 

“  «o-o*.  Jar* .  “  t 

"  10-lb.  pall* . per  pail  a 

Tripe,  10-lb.  pall* .  •’ 

“  5-ar*«J.  keg* . per  h«g  * 

Pigs’  Feet,  10-lb.  pails.. . per  pa!)  1 

“  5-gal.  keg* . per  keg  a 

Pickled  Beef  Salad,  In  glass . per  do*.  1 

“  Tripe,  In  glass .  “  * 

*'  Ox  Heart,  Inglau .  “  1 

“  Pigs’  Feet,  In  glau .  "  1 

Russian  Sardine* . per  keg 

“  g-lb.  pails . .  .per  paD 

u*tl« ..  . . .  < '  , 


00 
»S 
.10 
■  to 
.10 
.10 
•71 
•to 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  *5  lb* . . . «... 

Loo**,  bble.,  30  lbs . — — ™— _... 

hi  -lb.  peckagea,  re-lb.  I 


.*•« 

.18 


PEANUT  BUTTER. 

MoLaren’o— 

Small,  *  dot . . . 

Medium,  ■  des™ . . . . 

Large,  2  do* . . . . . 

Peeautene,  No.  e  Jars,  *  do*...™ 

“  No.  4  Jt 
Beardaley’s- 

Smalljan,  e  de* . . 

Medium  Jan,  e  des..., 

Large  Jan,  1  do* _ 


Jar*,  j  doe. . 


Par  dee. 
.90 
..  t.go 

: :« 

•„xs 


I.Sf 

<1 


PICKLES. 

45  sal*-,  raoos .  9 . * 5 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  . . 

10  gals,,  450*,  "  .  *.65 

Tugals.,  600s,  **  . . 

16  gal*.,  8003,  "  .  .e0 

16  gala.,  6003,  "  dill* .  4.50 

45  gait.,  14003,  "  “  .  10. *5 

C.  &  B.,  Chow  or  Gherklnt,  pint* .  3.  co 

_  "  “  half-pinu .  *.40 

Celery  Sauce,  Yorkshire,  *  do* . per  dot.  i.oo 

Chow,  “  pints,  *  dot.  “  i.oo 

Gherkins,  aour,  "  *•  "  «•  I  -eo 

Mixed,  "  “  ••  "  <•  i‘O0 

Assorted,  "  “  ••  ••  “  ,  co 

Gherkin*,  tweet,  "  “  "  ••  r.as 

Whit*  Onions,  "  "  ••  «•  j.^q 

Sweet  Pickles,  500s  to  6oo*.  j  gal . per  keg  a .  75 

»,oooo,  5  gal.....™. . .  “  3 •  40 

'  *,«»>,  5  gal . .  •*  3. *5 

Chow-Chow,  No.  >,  g-gal.  kegn .  *.93 

Chow  and  Mixod  pIcLSis,  e  nil . per  paii  1 .  oe 

William*  Bros  —  p*r  do*. 

No.  8,  Sour  Gherkins,  a  dee. . . . |< 

No.  8,  Sweet  Gherkins,  ado* . || 

No.  8,  Sour  Mixed,  a  do* . |j 

No.  8,  Sour,  assorted,  *  doc . . . (3 

No.  8,  Chow-Chow,  *  do*. . . . 8| 

No.  8,  Onions,  a  doc . . . 87)4 


VINEGAR. 

Per  gal . 

Pure  ex.  cider,  45  grain . 15U 

“  “  40  "  . 14^ 

Distilled,  45  grain . 09 

"  4°  “  08  \i 

Fermented,  45  grain . ogV, 

"  4°  "  08^ 

Lutz  &  Schramm  pure  cider . .21 

distilled  white . 13 

pickling  white . 20 


PROVISIONS. 

Ham*,  akin  back,  tS-ao  Iba . . 


•«*K 


14-16  lbs . .  .1734 


to-ti  lba 


.18 


Picnic*,  6-8  lb* . . . . . 13)4 


.18 

*8 


Dried  Beef,  set*  city  smoked . . . 

“  Unears  and  Knacks... . . 

“  air  dried,  set* . so 

"  “  tendon  and  knitoka . as 

Jeney  Pork,  butt . . . „..p*r  bbl.  28.5* 

“  family . . .  “  31.00 

Breakfast  Bacon,  rib  in . . . .  .  *e 

boneless . . . . 22 

S.  P.  Belli**.  14-13  lbs . r6J4 

Bologna,  sg-lb.  boxes . . . 

Boiled  Boneless  Ham . *9 

Beef  Tongues,  smoked,  5-6  lbs . . .  11. oe 

Cooked  Compressed  Ham,  ej-Ib.  boxes . . 

Covered  Ham*,  V-cent  extra ;  Covered  Shouldon, 
Picnics  and  Bacon,  >4-cent  extra. 

Swift  &  Co.— 

Premium  brand  Hams,  8  to  10  tbs.....™,,™™ 

"  "  io  lb . . . 

M  "  14  to  16  lba . . 

“  *'  18  lb . . . . 

**  “  skinned,  18-00  lba™ 

“  “  boiled,  akioned,  fat- 

leu  - - 

Bacon . - . . . ... 

'*  Dried  Beef,  Insides. _ 

“  Beef  Tongue*,  short  cot.™ 

Winchester  brand  Hama,  skinned,  all  aver.. 

“  “  t  to  10  lba.  aver... 

"  "  it  1U.  aver . 

"  "  »4  te  16  lb*,  aver... 

"  "  16  to  18  lb*,  aver  „ 

'*  "  Picnic . . . 1 3hi 

Above  average  loose,  if  packed  hi  cent  *  lb.  advance. 


.18  X 
■  1*X 
•t8  x 

.  *0 

.  2  J 


•32 
•*5 
•  12 
■  SI 

£19 

.18 

.28 


LARD  AND  COMPOUNDS. 


Tierce*,  abont  34a  lbs. 

Plain  tuba,  50  and  6e-lb.  1 

10-lb.  tin  paila,  60  lba . . . . 

5-lb.  60  lba . 

j-lb.  "  to  lb*™ . . 

Swift  ft  Co  — 

Premium  brand,  tlarcu . 

Sllvar  Leaf  brand,  tierces.. . 

iewal,  compound,  tterwa*. . 

otosuet,  tfareu . — _ ... 


Purs,  Compound, 
per  lb.  per  Ik. 


■U% 

•  *5ji 


.21 

.21*4 

.21% 

.2254 


DRESSED  MEATS. 

City  Dressed  Beef— 

Choice,  native. . 

Common  . .  ■  ■ 

Western  Dressed  Beet — 

Choice,  native  cattle . . . . 

Common  to  fair . . . . 

City  Dreued  Yenl — 

Prim* . 

Good  to  ekeiee..,. 

Dressed  Hog* — 

Pig*.  *  * . ....... ...... ...... .a.. 

■a"’ Sr  X:::— 

"  «6e  lbs . 

“  |4*  Ik* . . 


e9  -.11 


OJ  -.11 


1*  eesooeeeeeoooo*  ****** 


>3«-«4 

XO  -.!• 


. -  -«sK 

. . —  -liVt 

. . —  '"H 

-— — ••• —  •  2  2 


Perth. 

XX  -.XS 


13  --*4 

13  “«*4 


•  14 


-.*4 
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Don’t  Buy  a  Cheap  Wagon 


•™ir|fnr  jjaiwiti|iii 

^roHaWAimca^ 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav?, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 


Your  Tr^de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON’S  CRACKERS 

Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


To  Taste  them  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pionter  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  “EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  ail  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


The  Blending-  and  Roasting-  of 
Coffee  is  an  art  that  can  be  acquired 
only  throug-h  years  of  experience. 

We  have  that  experience,  gained 
through  nearly  one  hundred  years  of 
business  life,  and  we  give  to  you  the 
benefit  of  our  knowledge. 

We  send  you  the  exact  Coffee  you 
buy  and  see  that  it  is  properly  blended 
and  roasted  so  as  to  insure  the  best 
results. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft's  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  "you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

AO  cents  a  pound 

Packed  in  J^-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 

J— — I — — — BBB38— g— — mwgjjit.—.  u  Ui. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— ii — 

Dresi.d  Sheep  ud  Lambs — 

Lamb,  western,  good . 

“  colls  . 

Sheep,  choice . .. . 

“  medium . - . 


•i*  -IS 
-•>3 

.10  -.13 

-.eg 


BUTCHERS’  SUNDRIES, 


Cow  Tongue 
Calf  Heads,  i 


beef. 


•5® 

1  1 

*22 

■5® 

-  .75 

.per  pair 

•40 

-  .50 

.per  do*. 

.90 

-1 . 00 

-  »5 

.per  doz. 

.per  dos. 

■S® 

-x  .oc 

-  .06 

-  .65 

•03 

-  .05 

. 

•«5 

-  .16 

. . HI. 

•«5 

-  .x6 

Beef  livers. 


Rolls,  beef. . . 

Tenderloin,  beef,  western 

Fresh  Pork,  loins,  city . 

«  "  western . 


DRESSED  POULTRY. 

Dry-nick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  **•> 

Western,  young  hens,  8  to  to  lbs . 04  -.a; 

*'  young  toms,  15  to  17  lbs . 04  -.97 

Old  hens  and  toms . —  -24  -.»7 

Common  to  good . 20  “•2I 

Broilers — 

Philadelphia,  fresh  killed,  j  lbs.  and 

under  to  pair,  fancy . 4>  --45 

Philadelphia,  fresh  killed,  3H  to  4  'bs. 

to  pair . - . 42  ”-45 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 42  "-45 

Western,  4  to  4)4  lbs.  to  pair,  fancy . aa  -.34 

"  3  to  3)4  lbs.  to  pair,  fancy . aa  -.as 

“  fair  to  good . 18  -.ao 

Fowls— 

Western,  fancy . 19  -.20 

Heavy  Roasters,  4  to  $  lbs— . ao  -.aa 

Fair  to  good- . >8  “• 20 

Old  cocks . >5  --id 

Squab*—  Pet  dot. 

Prime,  large,  fancy .  4-5°-5-5° 

Mixed, . 3.00-4.00 

Dark .  1-75-*  5« 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  i)4  to  a  lbs . 36  -.38 

Large  Springers . - . 25  --28 

Fowls . .  --2° 

Roosters . .  .14  —  .15 

Ducks . — . — ■  .15  -.16 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs,  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .  S3 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  x,  1  doz .  *.30 

“  **  No.  s,  x  doz .  4. 10 

**  ”  No.  3,  *4  doz . ..  6.30 

"  “  No.  4,  *4  doz .  8.15 

P.  P.  Sauce,  No.  x,  a  doz . . . .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz .  a.  10 

No.  x,  cans,  1  doz .  t.30 

No.  s,  cans,  x  doz . . . .  4.10 

No.  3,  cans,  %  doz. ...... . ~ .  3.35 

No.  4,  cans,  *4  doz _ _ _ _ _ 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

lelliao—  Per  doz. 

No.  3a,  jara . . . . . 97)4 

No.  4)4,  toy  pail* .  a. 55 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s  No.  io,  tumblers- . ..  .83 

National,  No.  10,  tumblers . . . 72^ 

“  No.  6,  tumblers  . . .. . 40 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  jo-lb.  palls . ...  •13)4 

National,  30-lb.  pails . ....  .00 

Southwark,  30-lb.  pails . 00 

“  454-lb.  toy  pails,  %  d©*.~ .  4  x5 

Fruit  Butters—  Per  doz. 

Apple,  No.  aa,  jars . . . 98 

Southwark,  No.  3,  tins .  z.oo 

“  No.  5,  toy  palls .  s.70 

**  30-lb.  pails . per  pail  1.08 

**  ao  lb.  crocks . per  lb.  .0754 

**  Schimmel's,  30-lb.  palls .  **  .00 

Prune,  30-lb.  pails .  ••  m0j V 

Peach,  30  lb.  pails . . .  ••  .07 

Jams — 

Schimmel’s,  pure,  Jars,  a  doz.., .  1 . 70 

Southwark,  assorted,  jars,  %  do* . ! . 01 

Orange  Marmalade — 

Hartley's,  Imported .  ,  80 

Schimmel's,  pure . . .  *  ’**  .  5. 

Warrock’s  Guava  Jelly — 

x-lo.  tumblers . . .  .  M 

*"•  . . . . .  a.  95 


DRUQS. 

Family  Medicinea. 

Guaranteed  Full  U.  S.  P.  Strength. 


Spirits  Camphor... . 

Spirits  Painters'  Commercial... 

Paregoric . . 

Glycerine . 

Syrup  Squills . 

Syrup  Rhubarb . 

Syrup  Ipecac . _ . . 

Turlington  Balsam . . 


Tincture  Arnica . . 

Balsam  de  Malta . . 

Bateman  Drops,  rd  boa.... 


5C.  sz. 

XOC.  91, 

95C.  §£. 

•  -45 

•83 

1.95 

•  -45 

■P 

•  -45 

•&5 

1  *95 

.  .... 

.85 

»-»5 

•  -45 

•85 

>•95 

•  -45 

•85 

>•95 

•  -45 

l1 

>95 

•  -45 

.83 

>•95 

•  -45 

•85 

>•95 

•  -45 

•85 

>•95 

•  -45 

•85 

>•95 

■  -45 

85 

>•95 

•85 

•  -45 

•85 

>■95 

•  -45 

■85 

>•95 

•  45 

•85 

>95 

•  -45 

•85 

>•95 

. 

per  doz. 

.86 

. . . . per  das. 


Turpentine . . 

Laudanum,  ioc.  size . 

“  aje.  size .  ■■  i 

3  per  cent,  discount  in  gross  lots  assorted. 

Alum  . . per  lb. 

Borax,  powdered,  bulk. . per  lb. 

“  lump,  bulk . . . •* 

Butter  Color,  W.  ft  R» . per  doz.  e 

Binestone,  bulk. . . . ...per  lb. 

Copperas . “ 

Camphor,  gum,  i-oz.  blocks .  ** 

“  flakes,  230-Ib  bbls .  “ 

“  “  less  quantity .  " 

“  Tar  Balls,  igo-lb.  bbls  " 

"  “  leas  quantity .  “ 

Castoria,  Fletcher’s. . per  doe.  a 

**  Pitcher’* _ " 

Carbonate  of  Ammonia....— . per  lb. 

Epsom  Salts . . . — . . .  *• 

Glauber  Salts. . . “ 

Glue,  ordinary . . . ** 

"  white . — . .  “ 

Gum  Arabic. . . . " 

Haarlem  Oil . . 

Husband’s  Magnesia... 

Jamaica  Ginger,  Hires’, 

Licorice,  P.  Bt  S.,  jc.  atick,  imported,  per  dot.  .36 

“  M.  &  R.,  j-lb.  boxes . per  tb.  .03 

“  “  Loeenges,  j-lb.  boxes  “  .97 

"  4*.  8s,  8s,  tas,  ifts,  boxes  "  .04 

“  toot - ... - -  "  .11 

Putty,  aj-lb.  caxs . par  too  Ibe.  1 . 60 

“  50- lb.  cans . . .  "  1.  {j 

Petroleum  Jetty,  screw  top,  yc.  size  ...per  do*.  .33 
“  "  ioc.  size ..  "  .73 

Paris  Green,  loo-isj-lb.  keg*. . per  lb.  .*4)4 

“  W-lb.  package* . .  "  .ao 

**  )4-lb.  packages _ _  "  al 

"  i-lb.  packages . “  .*7 

Rosin .  "  .04 

Roach  Powder,  Omega,  4-os.  can* . 80 

“  “  . . . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  80 

Saltpetre,  crystal,  about  330-lb.  bbls. ....per  lb.  .06H 
“  granulated,  about  teo-lb.  keg*  "  .06)4 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  a. 55 

“  100-lb.  bags  . .  a. 35 

"  less  quantity . per  lb.  .03)4 

Venetian  Red . “  .or 

Whiting.. . "  .09 

Goff’s —  Per  doz. 

Cough  Syrup,  95c.  slse .  1 . 75 

Herb  Bitters,  S5C.  size .  1.75 

Oil  Liniment,  35c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size . .  i.*o 

Horse  and  Cattle  Powder,  15c.  size .  1.90 

Dyspepsia  Tablets,  ioc.  sire.. 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 

No.  10 . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . 85 

Root  Beer . to 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s... . per  doz.  4.15 

Bath  Brick,  box  95  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  SancL . per  bbl.  x .  95 

Tar,  pints . per  doz.  .  75 

“  quarts . . .  “  x.oo 

“  gallons.. . each  .30 

“  >4  bbls . .. .  “  3.30 

“  bblz .  "  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  95c.  size...  9.00 

McCord’s  Magic  Medicine,  95c.  size .  9.00 

50c.  size .  4.00 

McCormick’s  Taste  leas  Chill  Tonic,  95c.  size  9 . 00 

50c.  size  4.oe 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, xoc.  size  .  75 


Extracts  an~  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  a  size . 90 

No.  3  size a. 00 

No.  4  size a. 35 

Almond,  Apple,  Apricot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry,  Violet,  No.  aalze  .85 
No.  3  size  1.75 

No.  4  size  a. 00 

Lemon,  No.  a  slse . . . 90 

Orange,  No.  a  slae — ........ . . 90 


•75 

•4® 

•75 

•75 
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SAUERS 

PURE 

EXTRACTS 

ForFlavorinc  Ices.  Cakels  Etc. 
-Best  by  test.  At  youp  Grocers  IOC&25C. 

AUr.TST  SAL  C  Or  ANY  flPANO  IN  y  m  »  UNIT  TO  STATI  *. 


Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla. . 

No.  a,  Vanilla  and  Rose . 

No.  a.  Lemon  and  assorted . 

No.  4,  “  «  . 

No.  4,  Vanilla  . . 

Assorted  cases,  Nos.  1  and  a.... 

“  Nos.  1,  a  and  4 
Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.35 

X  Vanilla . 1.00 

Lemon,  Ginger,  W in¬ 
tergreen  ,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  z.oo 

Peach,  Rose,  Apricot, 

Violet . . .  z .  50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit. . 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  ej . 

“  No.  tX . 

«  Ne.  X . 

Extract  Lemon,  No.  at . 

•'  No.  *X . 

No.  X.. . 

Extracts — 


qts. 

3-oo 

a. 50 
9.00 


. 45 

X 

.  2.00 

. 

. X0.80 

.  zx .80 

)4  gala.  gals. 
6.00  xa. 00 
5.00  10.00 

4.00  8.00 


1.60 

*•75 


3.00  6.00 

3.50  10.00 


1. *5  *.*S  4® 


IngenoU’a  Fla 
High  Gi 


tgh  Grade 

II 

Select  Vanilla 


roring  I 
,  Vanflla 


75® 
7.00 
Per  do*, 
a.eo 
.80 
•45 

1  ‘ii 

•45 

*•75 

>•7 


small  size . 


•osooseoessosoM 


MS 

•  8$ 

■85 

•45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet . — ..  1 .  ic 

“  Rennet  Tablete,  3  dot— . .73 

Shinn  &  Kirk's  Liquid  Rennet . . . .  1.  jo 

lot  Table 


i’»  J« 


tablets,  s  doc—.— 


.8# 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

)4  barrels,  a8  gals . per  bbl.  5 .00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy's  184a  Apple  Juloe,  1  doz.  qts.- .  3.90 

“  ’’  a  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  aoi.  qts. .....  3.75 

“  "  s  dot.  pts .  4. ss 

Mott's  brand  Golden  Russet,  1  dcz.  qts .  3.75 

“  “  a  doz.  pts .  4.35 


CHEWING  GUM. 

Adams’,  counter  jara,  100  5c.  packages- .  a.  75 

“  boxes,  ao  packages . 55 

Gee  Whizz,  7s  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk . . .  1 .  a 3 

Spearmint,  ao  packs,  100  pieces. . 53 


RICE. 

Per  lb 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  too-lb.  bags . 05)4 

Prime,  100-lb.  bags . 05)4 

Japan  style,  fancy,  100-lb.  bags . 045^ 

“  choice,  100-lb.  bags . . . 03^ 

Jsvs.  fcney.  polished,  100-lb.  bags. . . 

B.  Fischer  i  Co. — 


;  HEAD* 


THE  nitsr  6RAD£  PfiODUC£0%^ 

P««o  EiciusMit  Bt  ^ 


l  IXtfrihotrrs  of  Pxkrt  Rite  la 

Fischer’s,  choicest  head,  x,  2^4  and  3-lb.  bags  .07^ 
Queen  Quality,  fancy  head,  1,  3. and  5-lb. bags  .0654 
Imperial,  fanciest  Japan,  1,  3  and  5-lb.  bags  .04# 
Coronet,  selected  head,  1  and  3-lb.  bags . osH 

.04 

.06  yA 
•05 


Cracked,  head,  x-lb.  bags 
Strictly  pure  uncoated,  head,  1  and 


a  3 

Naja,  strictly  pure  uncoated,  x-lb.  bags 


lb. bags 


— 34- 

East  India,  head,  i-lb.  bags . 07^ 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100-lb.  bags . o6J£ 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags . 05^4 

Head,  100-lb.  bags . 05 

Fancy  Java,  head,  100-lb.  bags . 05^ 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags .  .06 

Choice  screenings,  100-lb.  bags . 03K 

No.  2  screenings,  100-lb.  bags . . . o?% 

Extra  fanciest  Japan,  100-lb.  bagsf . 03% 

Fancy  Japan,  100-lb.  bags . 03)4 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester— 

Bbls.,  contain  s8o  lbs . 3.30 

“  60  5-lb.  bag* .  4.00 

“  sa  14-lb.  bags . 3.73 

"  30  10-lb.  bags .  3.75 

“  115  a)4-lb.  bogs  . .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  150-lb.  bags . .  ■.*» 

"  5  8-lb-  hags . 05 

"  s8-lb.  hags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  980-lb.  bbls . t.40 

“  180-lb.  sacks .  1.55 

Cheese,  180- lb.  bbls .  1.40 

Packing,  70-lb.  cotton  bags . 40 

**  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  a. 90 

New  Ivory,  34  large  cartons  to  case .  1 . 30 

Less  than  5  bbls.  the  list  net;  3  to  9  bbls.,  5  percent, 
discount;  10  bbls.  or  mors,  7)4  per  cent,  discount  maw 
be  allowed. 


SALAD  DRESSING. 


Durkee's,  large,  1  dot . . . 

“  small,  s  dor.... . . . 

*’  picnic,  s  doz . 

Schimmel's,  small,  s  dot . 

My  Wife’s,  large.  1  doe.. . — .... 

“  small,  s  dos . ...... 

Snider’s,  No.  8,  s  doz. . . 


Per  do  1. 

..  4.95 

..  a.  »s 

..  .95 

..  .90 

„  a. 30 
..  z.*o 
..  1.4* 


SAL  SODA. 

Bbls.,  400  lbs . . . ........ 

Re**,  250  lbs . . . . 

Mb.  bases,  balk  or  grace hrted - 


.per  boo 
per  100 


.80 

•93 


SAUCES. 

Lea  ft  Forte'-  Per  dos. 

Wuteotiusklze,  quart* . _ 7.50 

"  pints . . . 4.50 

"  )4  pints . a.6o 

Solder’s— 

Chill,  Ns.  18,  1  dos . . . . — ... _ ......  *.33 

"  No.  8,  a  dos . .  1.40 

Oyster  Cocktail,  No.  16,  s  do*_ . - . — .  *.31 

“  No.  8,  ados . . .  1.40 

Worcester.  Campbell’s,  No.  8,  a  dos . . . 90 

North  of  England,  No.  8,  a  dox_ . . . .  .83 

Chef,  a  do*..- . 75 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  ^s,  25  lb . °5 % 

Arm  &  Hammer,  1  lb.  pkgs. ,  36  lbs . 05 

“  %  '•  *’  36  ‘  . °5% 

•'  14  "  “  36  .  .06 

“  I  lb,  and  )4s  pkgs.,  36  lbs . 05)4 

«  «  <•  54s  ”  36  ” . 05)4 

“  1,  )4  and  )4  lb  .  38  lbs . 05)4 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  )4  “  “  36“ . <>5)4 

«  )4  “  “  36  •• . 06 

“  I  and  )4  lb.  pkgs.,  36  lbs . 05)4 

"  1,  ){  and  14  lb.  pkgs..  36  lbs . 05)4 

Swan,  kegs  110  lbs . oiJ4 

Bi-Carb  ,  bulk . 02)4 


SOFT  DRINKS. 

Per  doa. 

Clicquot  Club  Co  —  Per  case 

Ginger  Ale,  extra  dry,  plats,  s  dot. .  s.  10 

Sarsaparilla,  extra  quality,  pints,  s  dos_ .  s.is 

Blood  Orange,  extra  quality,  pints,  s  dos .  s.  is 

Birch  Eeer.  extra  quality,  pints,  t  dos .  s.to 

Lemon  Soda,  extra  quality,  a  dos .  s.to 

Root  Beer,  extra  quality,  pints,  a  dos .  a.  10 

Sheboygan  Ginger  Ale,  10  dos.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  dot.  In  crate,  per 

crate .  *•*• 

Root  Beer  Extract,  Hires’,  1  doa .  MS 

Hires'  Root  Beer,  Carbonated,  a  doa . — . 87)4 

Hires'  Ginger  Ale,  Carbonated,  s  doa . 87 >4 

Welch's  Grape  Juice,  case  quarts,  1  do*._ .  4.93 

“  “  pint*,  a  dot .  4.75 

••  "  "  )4-plnt*,  3  dos .  4.50 

••  "  "  4-ounce. 6  doz .  j.oo 

••  "  "  )4-gxllcns,  8  bottle*  5.00 

Schuhle’s  Grape  Juice,  quarts,  1  doz .  4.00 

“  “  pints,  2  doz .  4-5° 

“  "  half  pints,  3  oz .  4.00 

•*  “  4  oz.,  6  doz . 5.00 

<  per  cent  discount  on  3  case  lots. 

Walker's  Grape  Juice — 

?uarls,  1  doz .  4  5° 

ints,  2  doz .  4-75 

14  pints,  3  doz .  4  5° 

4  ounce.  6  doz .  5  00 

)4  gallons.  8  boltles .  5-25 

Gallons,  4  bottles .  5-°° 

5  and  5  per  cent,  discount  on  5  case  lots 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  'WORLD  AND  GENERAL  MEECHAW 


it 


50  cans  to  the  case 

Your  cost  $3.00 
per  case 

Retails 
1 0c  per  can 

Advertised  nationally  and 
sold  from  coast  to  coast, 
North  and  South. 

Quality  and  efficiency 
make  it  repeat  permanently. 

Satisfaction  and  a  good 
profit  every  can  you  sell. 

Order  from  your 
jobber 


No.  4 


No.  4 


William  B.  Harris 

Coffee  Expert  for  Uncle  Sam, 
will  be  Coffee  Expert  for  You 

Dealers  from  Maine  to  California  are  writing  for 
information  and  samples.  This  spells  progress. 

William  B.  Harris  Company 

Coffees,  Teas,  Spices,  Cocoa  167  Front  St.,  New  York 


Want  to  make  your 
Customers  grateful  to  you? 


Swift’s 

Pride 

Cleanser 


CASH  is  the  Thing 

In  your  business.  The  merchants  who  use 


roroes  indexed  loupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

A.k  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


FORBES,  Coshocton,  Ohio 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


This  machine  will  do  the  work  of  any  $1 00  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  IT.  HEACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 


PEARL 


boraxsoap. 


jjjl}  — — - - - — r 


One  of 
the  famous 
Three  Leaders 


CHAS.  W.  YOUNG  &  CO 


Established  1877 


Makers  of  Soaps  of  Merit 


Philadelphia,  Pa. 


Dried  Beef  and  Bacon  Slicer 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeoatub,  M  gross. . - . . .  •  5® 

Bee  Ami.  zo-centsise . K  grata  ■•*» 

Electro  Silicon,  I  dot . per  dot.  .ys 

PaW  Liquid,  large,  3  do« . per  gross  16.  jo 

'«  ••  ,r  3  do* . per  dox.  1.45 

•*  ••  amall . per  gross  y.oo 

«  <*  “  . per  dot.  .6a 

Pula  Paste,  large . *® . per  dos.  *55 


LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 
Acme,  Lautz  Bros . 


Description,  Less  than 
Bars.  Lbs.  5  boxes. 


Borax,  Dreydoppel . 


Novelty,  Day  &  Frick . 


Circus . 

Crystal,  Brooke.. 


5  case  lots.. 


Grand  Pa  Wonder,  Beaver  Sp.Co. 

it  it  n  ** 

Glycerine  Tar . 


Lenox, 


i’ndry  size 


Mayers,  Elkinton . 


Octagon,  Colgate  &  Co., 
Oleine,  P.  &  G . 


“  Phila.,  Lautz  Bros . 

“  Eavenson,  Eavenson . 

”  Con  wav,  Conway . 

“  Kirk’s,  Kirk  &  Co . 

“  Monarch,  Miller . 

“  C.  &  C.,  Globe  Sp.  Co . 

Ozone,  Fairchild  &  S . 

Polo,  P.  &  G . . . 

Pound  Bleacher,  Day  &  Frick . 

P.  &  G.  Naptha,  P.  &  G . 

Quaker  City,  Eavenson . 

Sapolio,  E.  Morgan . 


Star,  P.  &  G . 

Sunlight,  Twin,  Lever  Bros... 

Scouring,  Young  &  Co . 

Sunny  Monday . 

V elvet,  P.  &  G . 

White  Chief. . 


IOO 

3-fo 

IOO 

1.86 

72 

90 

2.90 

IOO 

75 

3.80 

40 

40 

2.70 

IOO 

br.l. 

3-9° 

IOO 

br.l. 

4.90 

40 

40 

2.80 

40 

40 

2.85 

IOO 

4.00 

IOO 

... 

3*9° 

70 

2.85 

IOO 

3.60 

IOO 

3.80 

IOO 

4.00 

IOO 

75 

4.00 

3-95 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

i-95 

50 

... 

i-95 

IOO 

iooz. 

7.00 

IOO 

6oz. 

4.00 

IOO 

12  oz. 

3-50 

50 

... 

2.00 

IOO 

5Ct. 

4.00 

IOO 

... 

6.00 

IOO 

... 

4.00 

50 

37  Va 

2.00 

IOO 

3-35 

27 

1 .00 

60 

60 

3-^5 

IOO 

75 

3-9° 

84 

60 

3-50 

60 

60 

2  .00 

72 

60 

3-35 

84 

60 

3-50 

60 

60 

3-3° 

60 

50 

2-75 

60 

2.30 

60 

5Ct. 

2.25 

IOO 

75 

3-95 

120 

2.50 

60 

2.65 

IOO 

75 

3-85 

IOO 

II  oz 

•  3-50 

36s 

•  gro. 

9.00 

72s 

•  gro. 

9.00 

IOO 

75 

3-50 

IOO 

4.00 

48 

1.85 

IOO 

4.00 

IOO 

10  oz 

•  3-85 

IOO 

4.00 

50 

2. 10 

IOO 

IOO 

4  00 

Swift  &  Co. — 

Pride,  100  12  .  3*5° 

Borax,  100  12  . . . .  3-®5 

Naphtha,  100  12  . .  385 

Old  Mill,  100  12  . .  2-9° 

Wool,  1006  . .  4-°° 

Wool,  100  10  oz . 6.75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 

Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,  dz. bxs  .75 

Bread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  554  ox-  cake,  1  doz.  box,  per  doz.  4. 75 

Fairy,  100  cakes .  4'°° 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  gross,  per  box .  2.25 

Lava,  100  cakes .  3-®5 

50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss.  Jergens,  ioo  cakes,  per  box .  3.85 

Haskims  Pumiss,  36s .  i-4° 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

"  100  “  “  .  3-60 

Witch  Hazel,  3  cakes,  per  gross .  3- 60 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case  4.75 

Soap  Powder. 

Bry tine,  48  cans .  3-25 

Soaplne  No.  1,  36  is . Per  box  2.50 

“  2,  100  7-oz .  “  2 .50 

'*  3,  100  12-oz .  **  4- 10 

Pearline,  36  10-cent  i-lb.  pkgs .  "  2.85 

“  72  5-cent  8-oz.  pkgs .  “  2.85 

“  100  4-cent  6-oz.  pkgs .  “  2.75 

Gold  Dust,  24  4s .  *  4-5° 

*•  100  i2*oz .  “  4  .00 

Babbitt’s  1776,  100  6-oz .  “  2.50 

Young’s  Pearl  Borax,  60s . “  3.60 

Snow  Boy,  60  is .  "  2.40 

“  244s .  "  4-°° 

30  No.  2  pkgs.  to  box .  **  2.40 

Kirkoline,  24  4s .  “  3.65 

100s . 1 .  **  3.30 

Granina,  2  for  5, 100s . . .  2.00 

Bee,  100  i-lb.  pkes .  3.90 

Eavenson’s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

**  <r  **  Blue,  100 12-oz .  4.90 

I  mperial  Cleanser,  6  doz . Per  doz.  .  45 

Star  Naptha,  100  5s .  3.75 

Miller’s  Powerine,  100s . Per  case  3.75 
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Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets . 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4- 00 

Pride  Washing  Powder,  100  is .  4-oo 

Pride  Washing  Powder,  100  5s .  3*5° 

Tride  Cleanser,  50  cans .  3-°° 

SPECIALTIES. 

Aaksr’s  BoufUea  Capsule* . _ . .  1" 

Mustard— Prepared. 

Per  dor. 

Campbell’!,  Jar,  a  dai . . . - . . 

Campbell’!  with  spoon,  new . 9° 

Uolden’i,  No.  6,  with  syoon,  a  dai .  t -°S 

Beer  Mug,  fancy,  large  slse,  e  dai . 75 

Milk  Jar,  glaii  top,  a  . . 80 

Water  Tumblers,  glasa.  No.  so,  4  dai . 4S 

WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . . . ,0X 

Allspice . . 

Cloves.. . *5 

Mace . 5* 

Nutmegs,  large . 20 

“  medium . .  ■ 1 7 

Cinnamon  Bark,  Canton.. . 

“  Java  Thin  Qullli,  I-lb.  roll!..  .34 

“  Saigon . .  «o 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . ta 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  j-eent  packages . per  ease  >  •  8a 

"  «6  10-cent  "  .  "  «-7® 

Duryea’s,  40-lb.,  i-lb.  packages... . 01)4 

'  lO-lb.,  ”  .M*. ............  MM  .08)4 

Niagara,  40-lb.,  “  . . . °S>4 

Cream,  48-lb..  "  . - .  I-*® 

Klngsford’s,  40-lb  if  •eeeeeseeeoeseeeeeeee  •»7  A 

“  so- lb.,  "  . . .  .e7>t 


LAUNDRY  STARCH. 

Argo,  Gloss,  14  j-eent  packages . 9a 

Gilbert’s  Laundry.  40-lb  boxes . 03)4 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs.  .06 

“  Linen  Gloss,  i-lb.  cartons . oj 

Kingsford’s,  Pnre,  3-lb.  cartons . ®6M 

"  Pnrs  Gloss,  40  i-lb.  packages .  06  H 

"  Silver  Gloss,  is  6-lb.  wd.  bxs . o8)4 

Duryea’s,  Superior,  3-lb.  cartons . 06% 

'•  Satin  Gloss,  lb.  packages . . . 07# 

"  Superior  B,  bulk . 04)4 

“  Satin  Gloss  crates,  is  6-lb.  wd.  bxs.  -o8){ 

Niagara,  laundry,  50-lb.  bulk . oj)4 

“  i-lb.  packages,  48  lbs . . . osji 

“  t-lb.  cartons,  48  lbs . ®5H 

“  6-lb.  boxes . 06 

Csllulold,  64  10- cent  packages .  4  •  75 

“  64  5-cent  “  . - .  0-40 

Elastic,  64  10-cent  packages .  5  •  a® 

“  64  5-cent  “  .  s.6o 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages.  . par  packags  .06 

Starch  Polish,  so  cakts . per  box  .6a 


STOVE  POLISH. 


Per 

1  4- 


Enameline  Paste,  small,  )4 -gross . 

“  "  large,  “  . .  7 

“  Liquid,  large,  "  . .  7. 

“  «<  small,  "  . -  S 

Mason's  Stove  Polish,  large . dos. 

“  “  regular . )4  sro.  2 

Electric  Paste,  W -gross  boxes- . 4 

Magic  Paste,  M -gross  boxes . . . — .  4 

Climax  Enamel,  5d -gross . . . per  pose  re 

Black  Jack,  54-gross . .  "  9 

Rising  Snn.  eeeeeeseseseeeososeeeoooooeeoeoooooo  | 1 

Sua  Paste,  5-cent  slse . ~~  4 

“  10-cent  slse . mm  ”  1 

X-Ray  Stove  Polish— 

5-eent  slse.  No.  j,  per  bon  of  54-gfOOS .  1 

Per  box  of  X- gross . a 

14  dosen  to  gross . mm  3 

10-cent  slse.  No.  10,  per  box  of  54 -gross .  a 

Per  box  of  X'gr®88 .  < 

Per  gross . 9 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

“  60  “  “  r. 05 

“  75  “  “  »-3S 

“  90  “  .  1.70 

“  100  “  “  1.7S 

Coils  or  Spools . per  lb.  .io)4 

Jute—  Ber  lb. 

Coils  on  spools . o8)4 

Tie  Yarn—  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . . 

Choice . 

Special . 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . .36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . . . 29 

Good . . 


25 


Glucose. 

6sr  ssafsotlonary . 


s.6o 


HONEY. 

.rcrer  touch  bottles,  a  dos . per  doz.  .95 

Seiser’s,  medium  bottles,  1  doz .  “  1.35 

Scbknmel's,  to-oz.  bottles,  s  doz.  in  case .  1.45 

6-oz.  “  "  “  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars —  Per  dos. 

4  dos.  In  barrel . 9?)4 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  a  cans,  a  doz .  z.90 

Globe,  No.  a  tins,  a  doz . 8j 

Globe,  No.  e)4  tins,  a  doz .  z.oo 

Globe,  No.  5  tins,  1  doz .  z-93 

Globe,  No.  so  tins,  J4  doz . z.8o 

Banner  In  jars,  compound . 9® % 

White  Clover,  in  jars,  compound . 95 

*Karo,  10-cent  size,  a  doz . per  case  1.90 

Karo,  st-cenl  size,  1  doz . . . .  “  a. 35 

Duff's  Molasses—  Pet  doz. 

Gal.  cans,  screw  cap,  )4  doz.  to  ease .  6.60 

U-gal.  cans,  screw  cap,  1  doz.  to  case .  j.50 

Qt,  cans,  screw  cap,  s  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  )4  dos. 

to  ease . ••••••  I  *0 

Ne.  3  cans,  short  %-gal.,  screw  cap,  1  doz. 

to  ease .  •»° 

Full  qt.  cans,  plain  top,  a  doz.  to  case .  z  .4# 

No.  a  cans,  a  lb.  alzo,  plain  top,  3  doz.  to 
com . . . . 97)4 

No.  a)4  cans,  a 54  lb.  »Ize,  plain  top,  a  doz. 
to  case .  t  o® 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4 •  2° 

Penn  Mar  Table  Syrup,  2s .  3  •  6» 


MAPLE  SYRUP. 

Vermont,  gal.  this - - - - - per  gal.  1.35 

”  )4-gal.  tins.. . . .  7-75 

Hazeu’s,  qt.  bottles . . .  4  °° 

“  pt.  bottles .  a .  40 


WOOD  AND  WILLOW  WARE. 
Broomf. 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .06)4 

Weikel’s,  24  packs . per  box  1 . 50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Red,  36  packages .  “  .60 

Silver,  36  “  .  “  -6° 

Bath  Brick,  25  bricks . per  box  .  65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .42)4 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  )4-gross  case, 

assorted,  6,  8,  10s... . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  “  -3' 

10-oz .  “  -35 

Matting  Tacks — 

No.  10,  steel . per  doz.  .12 

No.  11,  steel . .s .  .17 

No.  12.  steel .  “  ■  18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon  -gross  display  carton .  1.20 

Fly  Paper,  Tanglefoot . per  case  2.70 

“  Sticky,  10  cartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

"  “  “  10  cartons .  ’*  2.35 

Wax,  White  and  Yellow . per  lb.  .30 


Per  doz. 
4.10 
4-35 

3- 75 
4.00 

4- 35 
4.60 

4  7° 

4  35 
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Buckets. 

Far  do«. 

Electric,  3  hoops .  1 . 75 

Painted,  2  “  flat .  1.55 

“  3  “  “ .  *-75 

Galvanized,  ia  qt . . .  2.00 

“  14  qt .  a.  25 

Indurated  Fibre .  2 . 90 


Butter  Dishes. 

Far  M 

. . . .  I.4S 

. . . . . MM .  1.65 

. - . - .  *15 

1,  Wire  ends . . .  1.15 

a.  “  . . .  1.  so 

Picnic  Plates,  8  In .  a. 20 

9  in .  2.59 

Crates  contain  250  each. 


No. 

1,  Solid  oval.... 


Clothes  Pins. 

Per  box. 

. . 

ibbals  Clothesline  Hooks . per  doz.  .  35 


5  gross. 
Ti 


No.  6,  R.  P.,  ancy . 

(I  It  .  . . 

3,  Hurl . 

4,  “  . 

5,  . . . 

6,  “  . 

Clipper . 

Gem . 

Fancy  No.  6  Perfection .  4-7° 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh . . .  4  *5 

Nu  x  6 .  4  6° 

No  brand .  4  25 


Washboards. 

Single  Zinc-  P«r  doz. 

No  100,  Northern  Queen,  Protector .  3  25 

*•  101,  Tidal  Wave . . .  2  65 

11  123,  Seal  Globe . »  2.40 

“  786,  Leader .  2.50 

41,  A .  2 -5° 

“  940 .  3.10 

Double  Zinc—  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Globe,  "  .  3.30 

**  85,  Double  Stag,  Wide  Head .  3- 00 

“  6S7,  Double  Leader  Swing,  Protector...  3.10 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  “  “  x-x5 

25,  “  “  9° 

75  X,  Solid  back . . .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1 . 00 

3,  Medium . 9° 

4,  Grass . 88 

5,  Grass . 45 

6,  Grass .  *.*5 

Stove  Brushes* 

Wood  Handles —  Per  doz. 

No.  o,  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 

Shoe  Brushes. 

With  Handles  and  Daubers—  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20 

“  7,  All  pure  bristles  and  full .  1.85 

“  16,  “  “  “  socket  daub,  sol. bk.  2  40 

Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45 

No.  8,  Family . 95 

“  8,  Hustler .  r.io 

“  8,  A .  1-75 

“  io,  A .  2-io 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  ioc.  size . 95 

8,  Gray,  patent  fibre .  r-55 

18,  All  horse  hair . .  .  i  90 

21,  “  “  “  white  tipped .  2.25 


TOBACCOS— PLUG. 

Deer  Skin,  9  and  16  lb., 
lolly  Tar,  5, 10,  15  and  15  lbe.. 

Newsboy . 

Old  Honesty. 

Piper  Heldslck... 

Spear  Head . - .  44 

Standard  Navy .  37 

Toddy . id 

Vlnco . 3* 

Town  Talk . 3° 


SMOKING  TOBACCO. 


Duke's  Mixture . 

Greenback . . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Rose . 

Omega . 

Union  Leader . 

Fashion . 

Miner’s  Extra . 

Pipe  Smoking . 

Red  Indian . 


Per  A. 

■39 

:S 


•39 

19 

•3» 

•39 

•39 

■35 

•39 

•23 


YEAST  CAKES. 

Compressed  . psr  dos. 

Magic,  1 J4  doz.  packages . per  box 

Yeast  Foam,  i)4  doz . -  “ 


.18 
38 
•  5* 
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Sielcken  Not  Man  Enough  to  Retract  or 
Explain  His  Slander  on  Grocers 

New  York  Coffee  Importer  Also  Controls  “Lion”  Package 
Coffee,  and  Grocers’  Resentment  Likely  to  Take  Practical 
Turn.  Refutation  of  His  Charges  in  His  Own  Lion  Coffee. 
Sielcken  Flayed  by  Various  Informed  Coffee  Men. 


As  stated  in  the  article  pub¬ 
lished  last  week  on  “Herman 
Sielcken  Liar  or  Ignoramus  in 
His  Testimony  as  to  Retailers’ 
Coffee  Profits,”  proofs  of  the 
article  in  question  were  mailed  to 
Mr.  Sielcken  about  simultaneous 
with  publication,  with  an  offer  to 
publish  any  answer  that  he  might 
care  to  make.  No  answer  came, 
however,  and  practically  nobody 
expected  that  any  would  come. 
Mr.  Sielcken  is  in  an  uncom¬ 
fortable  position  before  the  trade 
of  the  United  States.  He  has 
made  a  charge  against  retail  gro¬ 
cers  which  he  cannot  possibly 
substantiate,  and  his  only  possible 
excuse  is  that  he  didn’t  know 
what  he  was  talking  about.  This 
is  a  humiliating  confession,  and 
one  that  it  takes  a  broad  man  to 
make — a  broader  man,  apparent¬ 
ly,  than  Mr.  Sielcken. 

Considering  Mr.  Sielcken’s  con¬ 
nection  with  the  Woolson  Spice 
Co.,  whose  “Lion”  package  coffee 
he  expects  grocers  to  distribute, 
one  would  think  he  would  hesi¬ 
tate  before  making  any  statements 
reflecting  on  grocers,  especially 
statementsfalse  from  beginning  to 
end.  The  financing  that  attended 
the  passing  of  the  Woolson  Spice 
Co.  from  the  control  of  the  Sugar 
Trust  a  few  months  ago  was  a 
little  obscure,  but  it  was  an¬ 
nounced  at  the  time,  and  not  de¬ 
nied,  that  Mr.  Sielcken  had 
bought  it.  He  has  therefore  put 
himself  in  the  position  of  de¬ 
nouncing  retail  grocers  for  get¬ 
ting  a  quarter  for  coffee  that  costs 
71/  cents  to  import — which  is  an 
easily  exposed  falsehood — and  in 
the  same  breath  asking  the  vic¬ 
tims  of  his  slander  to  sell  his 
Lion  coffee.  Whether  they  grant 
his  request  depends  on  how  much 
backbone  they  have. 

for  refutation  of  his  statements 
as  to  retailers’  coffee  profits,  Mr. 
Sielcken  needed  to  look  no  fur¬ 
ther  than  his  own  “Lion”  coffee. 

Lion  coffee  is  one  of  the  cheap¬ 
est  package  coffees  on  the  mar¬ 
ket.  It  is  mostly  composed  of  the 
No.  7  Rio  which  Mr. 


Sielcken  must  have  had  in  mind 
when  he  talked  to  the  Senate 
Committee  about  coffee  that  cost 
7J/2  cents  to  import.  The  whole¬ 
sale  price  of  “Lion”  is  i4l/>  cents 
per  pound  in  ioo-pound  boxes, 
and  the  retailer  sells  it  around  18 
to  19  cents.  If  grocers  could 
buy  roasted  coffee  at  10  cents  and 
sell  it  for  25  cents,  as  Mr.  Sielcken 
says  they  do,  would  any  of  them 
have  anything  to  do  with  “Lion,” 
which  costs  14 ]/z  cents  and  brings 
19?  As  a  matter  of  fact,  any  re¬ 
tailer  can,  and  most  of  them  do, 
sell  a  grade  of  bulk  coffee  much 
better  than  “Lion”  at  the  same 
price  or  less.  Possibly  that  is 
what  inspired  Mr.  Sielcken  to  slur 
them  as  he  did. 

Meanwhile  men  who  know  the 
truth  about  coffee  and  who  are 
not  afraid  to  tell  it,  are  multiply¬ 
ing  evidences  of  the  very  serious 
mistake  which  Mr.  Sielcken  made 
in  making  such  charges  against 
the  retail  trade.  The  Finley 
Acker  Co.,  of  Philadelphia,  who 
are  specialists  in  coffee,  thus 
treated  the  matter  in  an  adver¬ 
tisement  inserted  in  Philadelphia 
newspapers  last  week: — 

The  Latest  Joke 

is  that  of  a  New  York  coffee  im¬ 
porter  who  is  accredited  with  testi¬ 
fying  that  the  American  consumer 
is  forced  to  pay  25  cents  a  pound  for 
coffee  which  costs  the  importer  only 
10  cents  a  pound  roasted ! 

One  humorous  feature  of  this  is 
that  everybody  who  reads  the  adver¬ 
tising  columns  of  the  "Evening  Bul¬ 
letin"  knows  that  for  years  we  have 
been  retailing  the  Brazilian  coffee 
which  he  quoted,  not  at  25  cents,  but 
at  10  cents  a  pound,  roasted. 

Another  humorous 

feature  is  that  we  advanced  the 
price  of  this  coffee  from  10  cents  to 
13  cents  solely  because  the  market 
price  of  the  coffee  had  been  arbi¬ 
trarily  forced  up  by  a  powerful  syn¬ 
dicate  which  was  mainly  controlled 
by  this  same  importer  who  made 
the  above  humorous  statement ! 

Another  Joke — 

is  that  the  same  importer  took  such 
a  keen  interest  in  the  welfare  of  the 
consumer  that  he  strongly  urged  the 
Government  to  impose  a  duty  upon 
all  coffees — the  direct  effect  of 
which  would  have  been  the  taxation 
of  coffee  drinkers  to  the  extent  of 
many  millions  of  dollars — a  large 
portion  of  which  would  logically 
have  flowed  into  his  own  treasury 
as  “unearned  increment !" 


Another  Joke — 

which  this  coffee  humorist  played 
was  in  creating  the  impression  that 
-  “coffee  was  coffee’  regardless  of 
whether  it  was  carefully  cultivated 
in  the  East  India  Islands  and  in 
Arabia  with  its  resulting  exquisite¬ 
ness,  or  grown  in  Rio  where  rank¬ 
ness  is  its  distinguishing  character¬ 
istic.  Therefore,  if  he  quoted  an 
average  price  for  Brazilian  coffee  the 
public  would  infer  that  that  repre¬ 
sented  the  price  of  the  choicest  cof¬ 
fees  ! 

He  probably  reasoned  that  be¬ 
cause  some  d®  not  know  the  differ¬ 
ence  in  value  between  diamonds 
and  rhinestones  that  others  would 
fail  to  distinguish  the  difference  in 
value  between  Rio  and  Java  and 
other  rare  and  exquisite  coffees ! 

Nothing  has  been  more  gener¬ 
ally  talked  about  among  the  gro¬ 
cery  and  coffee  trade  than  Mr. 
Sielcken’s  statements  and  no¬ 
where  has  there  appeared  a  single 
defender.  Everywhere  it  seems 
to  be  agreed  that  he  made  a  bad 
and  wholly  inexcusable  break 
which  he  should  be  man  enough 
to  explain,  defend  or  retract. 


Nationally  Sold  Brands  Michi¬ 
gan  Law  Found  Wanting. 

Michigan  Dairy  and  Food  Department 
Finds  Various  Nationally  Sold  Foods 
in  Violation  of  State  Food  Law. 

The  Michigan  Dairy  and  Food 
Department  sends  the  “Grocery 
World  and  General  Merchant” 
a  list  of  the  food  products  which 
it  has  found  in  violation  of  the 
Michigan  laws.  Most  of  the 
articles  listed  are  sold  only  in 
Michigan,  but  the  following  are 
nationally  sold : — 

No-  15.535.  W-404. — Sample  of 
"Maple  and  Cane  Syrup.”  Manu- 


The  advance  in  freight  rates 
which  several  railroads  were  to 
put  into  effect  last  Wednesday, 
June  1st,  and  which  both  the 
National  Retail  Grocers’  Associ¬ 
ation  and  the  National  Wholesale 
Grocers’  Association  protested 
against  at  their  recent  conven¬ 
tions,  was  stopped  by  injunction 
last  Tuesday,  at  the  suit  of  the 
LTnited  States  Government. 

The  scene  of  the  action  was 
Hannibal,  M°-,  and  twenty-five 


facturer,  New  England  Maple 
Syrup  Co.,  Boston,  Mass.  Sample 
is  a  mixed  syrup ;  label  does  not 
state  percentage  of  ingredients  other 
than  maple. 

No.  15,592,  N-709.— Sample  of 
"Golden  Tree  Syrup.”  Manufac¬ 
turer,  New  England  Maple  Syrup 
Co.,  Boston,  Mass.  Label  does  not 
disclose  percentage  of  '  ingredients 
other  than  maple. 

No.  15,428,  W-395.— Sample  of 

“Pure  Louisiana  Cane  Syrup.” 
Jobber,  S.  W.  Capple,  Evergreen, 
La.  Manufacturer’s  name  not  on 
label. 

No.  14,776,  W-381. — Sample  of 

"Jam”  (Fort  Henry  Brand).  Man¬ 
ufacturer,  McMechen  Preserving 
Co.,  Wheeling,  W.  Va.  Imitation 
jam  artificially  colored. 

No.  15,031,  I-744.— Sample  of 

“High  Grade  Compound  Jam — 
Pineapple”  (Cedar  Valley  Brand). 
Manufacturer,  New  Wooster  Pre¬ 
serving  Co.,  Wooster,  Ohio.  A) 
imitation  fruit  jam,  not  properly  la 
beled. 

No.  15.326,  S-605. — Sample  of 

“Parker  House  Jam.”  Manufac¬ 
turer,  McMechen  Preserving  Co., 
Wheeling,  W.  Va.  Imitation  fruit 
jam,  artificially  colored. 

No.  15,427,  W-394.— Sample  of 
“Jelly”  (Fort  Henry  Brand),  Manu¬ 
facturer,  McMechen  Preserving  Co., 
Wheeling,  W.  Va.  An  imitation 
jelly,  artificially  colored. 

No.  13,661,  I-509- — Sample  of 

“Pure  Extract  Lemon”  (H.  Brand). 
Manufacturer,  Horton-Cato  Mfg. 
Co.;  Detroit.  Not  up  to  standard. 

No.  13,711,  M-3.— Sample  of  “Ex¬ 
tract  Lemon”  (Eclipse  Brand). 
Manufacturer,  Eclipse  Extract  Co., 
Cleveland,  Ohio.  Not  up  to  stand¬ 
ard. 

No.  15.055,  1*749- — Sample  of 

“Extract  of  anillin  and  Coumarin” 
(P-  &  S.  Brand).  Manufacturer, 
Frank  Tea  and  Spice  Co.,  Cincin¬ 
nati,  Ohio.  Not  properly  labeled, 
besides  artificially  colored. 

No.  15,467,  W-296. — Sample  of 
“Compound  Vanilla”  (Artificial). 
Manufacturer,  The  Black  Drug  and 
Chemical  Co.,  Akron,  Ohio.  Not 
properly  labeled;  artificially  colored. 

No.  15,501,  I-801.— Sample  of 

“Maple  Flavor  Crystal  Mapo.” 
Manufacturer,  Western  Maple 
Syrup  Co.,  Los  Angeles,  Cal. 
Should  be  labeled  as  an  “Imitation 
Maple  Flavor.” 


railroads  were  made  the  subjects 
of  the  injunction — all  roads,  in 
fact,  which  carry  freight  through¬ 
out  the  West.  A  list  of  these 
roads  is  as  follows: — 

The  Missiuri  Pacific,  Chicago  & 
Northwestern.  Chicago,  Rock  Island 
&  Pacific,  Chicago.  Burlington  & 
Quincy,  Wabash,  Chicago,  Milwau¬ 
kee  &  St.  Paul,  Illinois  Central,  Chi¬ 
cago  &  Alton.  Atchison,  Topeka  & 
Santa  Fe,  Chicago  Great  Western, 
Missouri,  Kansas  &  Texas.  St. 
Louis  &  San  Francisco,  Quincy, 
Omaha  &-  Kansas  City,  St.  Paul  & 
Dcs  Moines,  Minneapolis  &  St. 
Paul,  Iowa  Central,  Fort  Dodge, 


Government  Gets  Injunction  Against 
Freight  Rate  Increase 

Advance  in  Rates  Which  Both  Retail  and  Wholesale  National 
Conventions  Attacked  Is  Stopped  at  Suit  of  United  States 
Government.  Twenty-five  Roads  Accused  of  Conspiracy 
to  Destroy  Competition. 
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If  you  don’t  sell  Rennet,  could 

you  sell  it? 

If  you  do  sell  it,  could  you  sell 

more  of  it? 

If  your  answer  to  the  first  question  is  no,  and  your  answer  to 
the  second  is  yes,  or  uncertain,  then  you’ll  be  interested  in  SHINN’S 
LIQUID  RENNET. 

SHINN’S  RENNET  pays  the  retailer  an  even  hundred  per 
cent.,  but  that  alone  isn’t  enough  to  make  you  sell  it.  Before  you 
sell  it  be  sure  for  everybody’s  sake  it’s  the  best  rennet  made. 
Go  as  far  as  you  like  in  that;  the  further  you  go  the  surer  you  are  to 
come  back. 

One  pointabout  SHINN’S  RENNET  is  its  scrupulous  cleanliness. 
Without  doubt  it  is  the  cleanest  rennet  made.  But  even  that  isn’t 
enough  of  itself.  Here’s  the  main  thing — it  makes  junkets,  curds 
and  whey  in  from  two  to  five  minutes — makes  them  rich  and  even — 
and  it  is  guaranteed  against  spoilage. 

There  are  hundreds  of  grocers  who  won’t  let  any  other  rennet 
inside  their  stores. 


Shinn  <&  Kirk 

1400  Spruce  Street,  =  Philadelphia 
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Des  Moines  &  Southern,  Chicago, 
St.  Paul,  Minneapolis  &  Omaha, 
Elgin,  Joliet  &  Eastern,  Peoria  & 
St.  Louis,  Chicago,  Milwaukee  & 
Gary,  Minneapolis,  St.  Paul  &  Sault 
Ste.  Marie,  Kansas  City  Southern, 
Chicago,  Indiana  &  Southern  Rail¬ 
road  Company,  The  Western  Trunk 
Line  Committee. 

The  Government’s  petition 
charges  unlawful  combination 
and  conspiracy  to  raise  freight 
rates  without  due  cause,  which 
is  interference  with  competition 
and  in  violation  of  the  anti-trust 
laws.  The  gist  of  the  offence  is 
thus  described :  “To  suppress  all 
competition  between  them  in  re¬ 
spect  to  fares  and  charges,  and 
unjustly  and  oppressively  to  in¬ 
crease  rates  and  charges,  and  to 
establish  and  maintain  unreason¬ 
able  and  arbitrary  rates,  which 
wrere  to  be  greatly  in  excess  of 
the  rates  and  charges  which 


Readers  of  the  “Grocery  World 
and  General  Merchant”  are  gen¬ 
erally  familiar  with  the  itinerant 
jewelry  scheme  which  has  been 
repeatedly  warned  against  in 
these  columns.  There  are  several 
concerns  working  this  scheme  in 
various  parts  of  the  country, 
some  of  them  rated  very  high 
financially.  They  all  use  about 
the  same  methods,  however. 
Their  solicitors  will  ask  permis¬ 
sion  of  grocers  and  general  store¬ 
keepers  to  place  a  case  of  as¬ 
sorted  jewelry  in  the  store.  At 
the  end  of  a  given  time,  usually 
a  year,  if  any  has  been  sold,  the 
merchant  will  be  expected  to  pay 
for  it.  If  none  has  been  sold 
there  is  no  obligation  to  pay  any¬ 
thing.  Practically  never  is  this 
agreement  honestly  carried  out. 
d  he  jewelry,  when  it  arrives,  is 
always  cheap,  poor  stuff  that  no¬ 
body  with  any  self  respect  can 
sell.  Furthermore  the  merchant 
is  always  asked  to  sign  what  are 
spoken  of  as  “acceptances,”  but 
which  are  really  promissory 
notes.  As  soon  as  it  has  the  notes 
in  its  hand  the  jewelry  concern 
turns  its  back  on  its  agreement 


would  have  prevailed  but  for  the 
unlawful  combination  and  con¬ 
spiracy  of  the  defendants.” 

It  is  understood  that  the  Gov¬ 
ernment  will  make  a  similar  at¬ 
tack  upon  the  recently  announcec 
advance  in  sugar  and  coffee 
freight  rates  from  Eastern  points 
to  the  West. 

In  spite  of  the  injunction,  how¬ 
ever,  all  the  railroads  doing  a 
freight  business  in  the  East  anc 
Middle  West  advanced  their 
freight  rates  on  Thursday.  These 
roads  were  not  included  in  the 
injunction  proceedings.  The  ad¬ 
vances  in  the  Middle  West  range 
from  6  to  31  per  cent.,  and  in  the 
East  from  3  to  20  per  cent.  The 
new  rates  become  operative  in 
the  Middle  West  on  July  1st  and 
in  the  East  July  5th. 


and  transfers  the  “acceptances” 
to  somebody  else,  often  a  bank. 
The  bank  goes  after  the  mer¬ 
chant  when  the  notes  fall  due 
and  can  collect  because  the  notes 
are  held  by  a  third  party,  and  the 
defence  which  the  merchant 
might  have  against  the  jewelry 
schemer  could  not  be  used. 

Naturally,  if  in  some  way  the 
jewelry  concerns  could  be  pre¬ 
vented  from  transferring  the 
notes,  the  teeth  of  the  whole 
swindle  would  be  pulled,  for  they 
would  not  dare  sue  the  defrauded 
merchant  themselves,  since  very 
often  he  would  have  a  perfect  de¬ 
fence  against  them.  Only  by 
using  the  technical  rule  of  law 
above  described  can  they  get 
their  money. 

During  the  week  the  “Grocery 
World  and  General  Merchant” 
has  received  from  a  correspond¬ 
ent  who  is  thoroughly  conversant 
with  these  jewelry  schemes,  some 
information  which'  shows  that 
the  banks  that  have  been  used  as 
cat’s-paw  for  the  jewelry  con¬ 
cerns  are  likely  to  refuse  to  accept 
any  more  of  the  notes  thus 
transferred.  The  letter  comes 


from  Iowa  City,  Ia.„  which  is  a 
hotbed  of  jewelry  swindles.  In 
part  it  is  as  follows : — 

You  have  no  idea  of  the  stir  up 
there  is  in  Iowa  City  on  account  of 
so  much  trade  paper  being  turned 
into  the  banks  here,  •  which  was 
taken  by  certain  houses  which  have 
a  great  deal  of  trouble  with  the  re¬ 
tailers  throughout  the  country. 
The  banks  and  capitalists  have 
awakened  to  the  fact  that  it  is  not 
popular  to  take  such  paper. 

The  skin-game  jewelry  houses  of 
this  country  are  having  pretty  hard 
sledding  of  late.  Most  of  them 
would  be  compelled  to  go  out  of 
business  if  they  could  not  sell,  dis¬ 
count  or  borrow  on  their  trade 
paper  which  they  get  from  retailers. 
As  soon  as  the  banks  and  capital¬ 
ists  refuse  to  take  this  paper,  they 
will  be  up  against  it  financially;  a 
position  which  is  hard  to  overcome. 
Banks  and  financial  men  are  just  be¬ 
ginning  to  discover  that  the  paper 
they  have  been  taking  is  not  what 
they  had  an  idea  it  was. 

Without  doubt  if  anything 
happens  to  compel  the  jewelry 
concerns  to  hold  the  notes  they 
fraudulently  obtain  from  retail 
merchants  until  maturity,  the  en¬ 
tire  scheme  will  be  as  dead  as  a 
door  nail. 

Another  case  based  on  a 
jewelry  scheme  was  decided  by 
the  Pennsylvania  Superior  Court 
last  week.  It  was  brought  by  the 
Rhode  Island  Manufacturing  Co., 
of  Chicago,  a  jewelry  concern, 
against  one  Herman  Haupt,  a 
Philadelphia  retailer.  The  jury 
in  the  lower  court  awarded  the 
jewelry  concern  $363.20,  but  the 
higher  court  reversed.  The 
Rhode  Island  Manufacturing  Co., 
incidentally,  also  has  headquar¬ 
ters  at  Iowa  City. 

In  this  case  Mr.  Haupt  dis¬ 
covered  soon  after  he  signed  the 
contract  that  he  had  been  done 
and  shipped  the  jewelry  back. 
The  court  held  that  he  had  a  right 
to  do  this.  In  this  case  the 
jewelry  concern  had  to  bring 
suit  itself  for  there  was  no  prom¬ 
issory  note  signed. 


Pennsylvania  Jobbers  Testify 
Before  Senate  Food 
Committee. 

Officers  of  the  Wholesale  Grocers’  As¬ 
sociation  of  Pennsylvania,  New  Jersey 
and  Delaware  Combat  Statements 
Made  in  Previous  Evidence  That  Mid¬ 
dlemen  Are  Responsible  for  High 
Cost  of  Living. 

Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

June  3,  1910. 

Several  representatives  of  the 
Wholesale  Grocers’  Association 
of  Pennsylvania,  New  Jersey  and 
Delaware  appeared  before  the 


Food  Investigating  Committee 
here  yesterday  to  present  testi¬ 
mony  regarding  the  high  cost  of 
living.  The  real  object  of  the 
hearing  was  to  answer  some  of 
the  reflections  made  before  the 
committee  as  to  the  profits  of  the 
middleman. 

Those  who  appeared  were  Rob¬ 
ert  G.  Bursk,  of  Philadelphia, 
president ;  R.  M.  Graves,  of  Phila¬ 
delphia,  secretary;  Horace  G. 
Kurtz,  of  Reading,  Pa.,  vice- 
president;  Francis  B.  Reeves,  Jr., 
of  Philadelphia,  treasurer;  J.  H. 
Blackwell,  of  Trenton,  N.  J.,  and 
W.  H.  Luden,  a  manufacturing 
confectioner  of  Reading.  The 
consensus  of  the  testimony  was 
that  the  jobber  had  nothing  to  do 
with  the  high  cost  of  living, 
which,  according  to  Mr.  Reeves, 
was  largely  due  to  the  demand  on 
the  part  of  consumers  for  more 
and  better  service.  Mr.  Bursk 
also  emphasized  the  fact  that  his 
association  was  opposed  to  all 
combinations  in  restraint  of  trade. 
Samuel  H.  Clement,  of  Philadel¬ 
phia,  counsel  for  the  association, 
also  spoke,  contending  that  the 
jobber’s  net  profit  did  not  exceed 
2  per  cent,  on  many  articles. 

Holt. 


Investigating  Elgin  Butter  Board. 

Federal  Grand  Jury  investiga¬ 
tion  of  the  fixing  of  butter  and 
egg  prices  in  Elgin  and  Chicago 
was  begun  in  Chicago  last 
Wednesday.  A  number  of  com¬ 
mission  merchants  have  been  sub¬ 
poenaed  to  testify.  The  Grand 
Jury  inquiry  is  the  result  of  an 
investigation  made  recently  by 
Attorney-General  Wickersham. 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee’’  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean’’  Coffee  be¬ 
cause  of  the  trouble  and  expense 
J!  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

OITHENS,  REXSAMER  &  CO. 

15  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant" 

Attorney  and  Counselor  at  Law 

(43-648  Laid  Title  Bldg.,  Philadelphia,  Pa. 

T.  J  Bell.  Spruce  2606-2609 

Telephones  j  Race  746 

Corporation  Practice,  Cases  Under  Food  Laws 
Trade- Hark  Registration 
General  Practice 


Teeth  of  Itinerant  Jewelry  Scheme  Likely 

To  Be  Drawn 

Correspondent  in  Heart  of  Scheme’s  Section  Says  Banks  Are 
Souring  on  the  Promissory  Notes  Which  Jewelry  Concerns 
Have  Fraudulently  Obtained  From  Retailers  and  Transferred 
to  Banks.  If  Jewelry  Concerns  Cannot  Transfer  These 
Notes  Their  Scheme  Is  Dead. 
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THIS  IS  THE  TIME 

to  tell  your  customers  about 

Shredded  Wheat 

and  Strawberries 

a  delicious,  wholesome,  nourishing  corn- 
bination  for  the  Summer  days  when  the 
palate  is  tired  of  heavy  meats  and  soggy 
pastries. 

You  have  the  Biscuit  and  the  berries. 
Educate  your  customers.  They  will  thank 
you  for  reminding  them  of  such  a  health^ 
ful,  nourishing,  appetizing  Summer  dish. 

Heat  a  Shredded  Wheat  Biscuit  in  the  oven 
to  restore  crispness,  then  pour  the  berries 
over  it ;  serve  with  milk  or  cream  and  sweeten 
to  suit  the  taste. 

If  your  customers  like  Shredded  Wheat  and 
strawberries  they  will  like  Shredded  Wheat 
with  raspberries,  blackberries,  peaches,  sliced 
bananas  or  any  other  fresh  fruits. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


More  Than  This  Car 

Possibly  you  hesitate  to  buy  our  Model  A  Delivery  Car 
because  you  think  it  liable  to  get  out  of  order.  How  often  is 
your  horse  out  of  order?  Oftener  by  far  than  our  car,  because 
the  Model  A  is  the  simplest  auto  delivery  car  made.  A  boy  can 
run  it,  a  boy  can  keep  it  running. 

This  all  comes  from  the  fact  that  it  has  so  few  parts — no 
parts  at  all,  in  fact,  that  require  much  attention.  And  it  runs 
like  a  bird  flies — smooth  and  quiet ;  that  too  comes  from  the 
absence  of  the  gears,  valves  and  springs  that  make  a  car  both 
noisy  and  delicate. 

This  car  is  sold  at  a  price  so  moderate  that  you  can't  afford 
to  be  without  it  if  you  deliver  goods  at  all.  Write  for  catalogue. 


KEARNS  MOTOR  CAR  CO.,  Bcavcrtown,  Pa. 


BURK’S 

MEAT  LOAF 

Seasonable  Tfaronghont  (he  Year 


Composed  entirely  of  fine  selected  meats — con¬ 
tains  no  flour  or  cereals.  Baked  fresh  daily  in 
loaves  of  about  six  pounds. 

Makes  a  quick  and  delicious  breakfast  sliced  and 
fried  in  a  little  butter. 

Cut  in  thin  slices  it  can  also  be  served  cold  for 
luncheon  or  warmed  in  the  oven  in  one  piece  to 
take  the  place  of  a  roast. 

MEAT  LOAF  was  originated  by  us,  now  imitated 
by  others,  but  none  equal  to  Burk’s,  which  is  pre¬ 
pared  from  only  the  choicest  materials. 


BURK'S 

PASTRY  LARD 


IN  ONE-POUND  PRINTS 

This  Lard  is  open  kettle  rendered,  absolutely 
pure  and  prepared  in  the  most  careful  manner  from 
the  fat  of  young-  corn-fed  pork.  It  contains  no 
stiffening  and  as  none  of  its  original  properties 
have  been  extracted,  it  is  rich  in  oil  and  especially 
adapted  for  fine  pastry. 

Wrapped  in  parchment  paper,  resembling  in  size 
and  shape  a  pound  print  of  butter,  making  a  clean, 
sanitary  and  ever  ready  package. 

Particularly  desirable  at  this  time  as  the  unusu¬ 
ally  high  price  of  lard  causes  many  housekeepers 
to  buy  it  in  smaller  quantities  than  the  customary 
three  and  five-pound  can. 

Economical  for  the  dealer,  as  it  saves  all  draughts 
and  possible  overweight  during  a  rush  or  through 
the  indifference  of  clerks,  and  makes  unnecessary 
the  use  of  wooden  trays  and  similar  contrivances. 

Made  additionally  attractive  by  the  use  of  the 
blue  and  white  label  which  makes  Burk’s  products 
so  distinctive  wherever  displayed. 

LOUIS  BURK 

Girard  Avenue  and  Third  Street 
PHILADELPHIA 
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The  National  Wholesale  Gro¬ 
cers'  Association  realizes  that 
the  subject  of 

A  Prestine  weights  and 
Question.  measures  will 

have  .to  be  set¬ 
tled  or  adjusted  in  the  very  near 
future.  From  many  standpoints 
it  is  a  mooted  question.  Bitter 
competition  is  the  cause  of  in¬ 
numerable  short  weight  frauds, 
and  will  be  the  cause  of  more  if 
in  some  way  it  is  not  moderated 
Manufacturers  of  package  goods 
are  renouncing  all  standards  of 
weight  and  measure  and  packing 
their  goods  in  “packages”  which 
can  mean  anything.  Recently  the 
laws  of  the  United  States  Gov¬ 
ernment  and  of  various  States 
have  shown  a  tendency  to  insist 
that  the  net  weight  or  measure  of 
package  goods  be  placed  upon  the 
label,  and  so  the  subject  is  com¬ 
ing  up  in  various  ways. 

The  National  Wholesale  Gro¬ 
cers’  Association  adopted  a  num¬ 
ber  of  resolutions  on  the  subject 
of  weights  and  measures  which 
bear  the  earmarks  of  careful  and 
intelligent  preparation.  Sum¬ 
marized,  these  resolutions  were  as 
follows : — 

First.— Comprehensive  statute  es¬ 
tablishing  the  most  complete  and 
right  standard  for  weights  and 
measures  of  all  kinds  and  denomina¬ 
tions  and  covering  all  known  classes 
of  commodities. 

Second. — A  statute  providing  for 
a  State  sealer  and  superintendents 
of  weights  and  measures,  with  suf¬ 
ficient  assistants,  local  deputies  anti 
inspectors  to  cover  the  entire  State, 
district  or  territory,  and  to  enforce 
with  perfect  thoroughness  the 
weights  and  measures  laws  of  the 
particular  jurisdiction. 

Third. — A  rigid  law  providing 
severe  punishment  for  the  use  of 
false  weights  or  measures  and  false 
or  incorrect  scales  with  strict  pro¬ 
visions  for  sealing. 

Fourth. — A  comprehensive  statute 
to  punish  the  sale  of  or  delivery  of  a 
short  weight  or  measure  of  any 
product. 

Fifth. — A  statute  making  it  a 
crime  fraudulently  to  sell  or  to  de¬ 
liver  a  less  quantity  of  any  food  or 
commodity  whatever  than  the  pur¬ 
chaser  is  charged  for. 

Sixth. — A  statute  forbidding  the 
delivery  or  sale  of  gross  weight  or 
measure  branding  provisions  differ- 
stood  by  the  buyer  and  absolutely 
requiring  delivery  of  the  full  weight 
or  measure  of  the  commodity  itself 
ordered  by  the  purchaser,  without 
under  any  circumstances  whatever, 
including  the  wrappings  or  container 
as  a  part  of  the  weight  or  measure 
of  the  product,  unless  so  understood 
by  the  buyer. 

Seventh. — A  statute  requiring  that 
if  the  weight  or  measure  be  branded 


upon  any  product  it  must  be  true, 
correct  and  net. 

Eighth. — Opposition  to  all  statutes 
containing  compulsory  weight  or 
measure  branding  provisions  differ¬ 
ent  from  the  weight  or  measure 
branding  provision  of  the  National 
Food  and  Drug  Act,  June  30,  1908, 
upon  the  ground  that  the  weight  and 
measures  of  States  hereinbefore  rec¬ 
ommended  will,  if  properly  en¬ 
forced,  meet  the  evils  of  which  the 
advocates  of  compulsory  weight 
branding  bills  will  complain,  and 
for  the  reason  that  a  compulsory 
weight  branding  bill  is  impracti¬ 
cable,  in  operation  works  the  great¬ 
est  injustice  to  the  manufacturer 
and  merchant,  and  does  not  protect 
the  consumer  from  the  evils  in  ques¬ 
tion,  and  raises  the  cost  to  the  con¬ 
sumer. 

Ninth. — Urging  the  prosecution 
under  the  common  law  and  the  crim¬ 
inal  statutes  of  our  various  States  of 
any  manufacturer,  wholesaler  or 
merchant  who  sells  short  weight  or 
measure  goods,  goods  in  false  bot¬ 
tom  packages  or  containers  or  frau¬ 
dulently  packed  food  products  of 
any  kind. 

There  is  here  outlined  an  ideal 
system,  and  either  this  or  some 
other  equally  adequate  plan  must 
be  adopted,  in  the  writer's  judg¬ 
ment,  very  shortly.  That  a  pur¬ 
chaser  is  entitled  to  get  all  that 
he  buys  is  a  self-evident  proposi¬ 
tion.  He  is  also  entitled  to  get  all 
that  he  is  led  to  think  that  he 
buys.  That  he  thinks,  with  some 
reason,  when  he  buys  certain 
package  goods  that  he  is  buying 
more  than  he  actually  is,  is  also 
true.  The  present  exceedingly 
loose  system  of  controlling 
weights  and  measures  does  not 
completely  satisfy  any  of  these 
propositions  and  it  is  high  time 
that  one  is  found  that  will. 


Here  is  a  news- 

Fiftarms  As  a  Dtbt  paper  f  I  agllieilt 
Collector.  from  the  week’s 

news  which  is 
worthy  of  passing  thought : — 

SHOOTS  NEIGHBOR 

FOR  GROCERY  BILL 
Lima,  Ohio,  May  28. — Because  his 
neighbor,  whom  he  had  known  for 
fifty  years,  refused  to  pay  a  grocery 
bill  of  $35,  Sam  Ferguson,  66  years 
old,  a  Civil  War  veteran,  shot  him 
dead  on  his  doorstep  to-day. 

Richard  McGriff,  the  dead  man, 
was  63  years  old  and  a  lifelong 
friend  of  Ferguson.  The  latter  ex¬ 
plained  his  act  to  the  police  by  stat¬ 
ing  that  he  was  drunk  at  the  time. 

Possibly  it  goes  without  saying 
that  if  the  pistol  could  be  intro¬ 
duced  as  a  method  of  collection, 
the  percentage  of  bad  debts 
would  fall  to  zero.  And  without 


in  the  least  justifying  the  use  of 
the  weapon  in  this  case,  it  is  easy 
to  understand  the  overmastering 
exasperation  which  reddens  the 
mind  of  a  man  who  has  supplied 
the  very  necessaries  of  life  to 
some  careless  dead  beat  who, 
having  eaten  them,  laughs  in  his 
face  when  asked  for  the  price. 
The  thought  that  the  law  sanc¬ 
tions  such  outrages  is  calculated 
to  inspire — or  at  least  create  the 
desire  to  commit — some  act  which 
shall  take  the  law  into  one’s  own 
hands. 


Woodea-htaded. 


A  well-known 
canned  goods 
packer  sends  the 
“Grocery  World 
and  General  Merchant”  a  letter 


in  which  occurs  the  following: — 

The  writer  passing  through  Gim- 
bel  Brothers’  grocery  department 
this  week  noticed  they  had  several 
counters  filled  with  different  kinds 
of  canned  goods,  such  as  corn,  peas, 
and  tomatoes ;  offering  them  at  very 
reasonable  prices  from  5  cents  to  6 
cents  per  can.  He  happened  to 
meet  their  canned  goods  stock  clerk 
and  inquired  if  the  low  prices  were 
moving  the  goods  very  fast.  He 
said  they  were  to  some  extent,  but 
not  as  much  as  they  should.  I  in¬ 
quired  the  reason.  He  answered, 
you  would  be  surprised  at  the  num¬ 
ber  of  people  who  condemn  canned 
goods,  saying  they  are  not  clean 
and  are  packed  with  preservatives. 
Others  say,  tomatoes  cause  cancer, 
so  from  the  above  you  can  see  the 
necessity  of  disabusing  their  minds 
on  these  different  objections. 

Only  a  few  days  ago  the 
writer  hereof  has  encountered 


another  illustration  of  the  delu¬ 
sion  regarding  the  purity  of 
canned  goods  which  exists  in  high 
places.  Recently  a  lady  who  has 
long  been  compelled  to  rigidly 
diet  visited  the  writer  at  his 


home.  When  she  refused  some 
particularly  delicious  canned  peas 
and  was  asked  why,  she  replied 
that  “Dr.  Shoemaker  had  told  her 
not  to  eat  them,  as  canned  peas 
contained  preservatives.'”  The  Dr. 
Shoemaker  mentioned  is  Dr.  John 
V.  Shoemaker,  president  of  the 
Medico-Chirurgical  College  of 
Philadelphia,  a  celebrated  writer 
on  medical  subjects  and  a  special¬ 
ist  on  stomach  disorders.  The 


truth  of  his  statement  is  not  de¬ 
batable — it  was  a  flat  falsehood, 
innocently  told,  of  course,  but 
still  fatal  in  its  efifects  upon  who¬ 
ever  heard  it.  The  fact  is  that 


not  for  at  least  five  years,  if  ever, 
have  canned  peas  contained  pre¬ 
servatives,  yet  the  same  old  lie 
is  to-day  being  uttered  by  how 
many  medical  ignoramuses ! 

The  National  Canned  Goods 
Association  has  been  almost  in¬ 
credibly  stupid  in  their  method 
of  exploiting  canned  products. 
They  have  sought  to  win  over 
consumers  who  are  prejudiced 
against  canned  goods,  many  of 
them  having  been  prejudiced  by 
their  own  doctors.  No  matter 
where  they  got  it,  the  prejudice 
against  canned  goods  is  wrong 
and  can  easily  be  exploded. 
Wouldn’t  it  be  logical  to  seek  out 
the  source  of  the  prejudice  and 
work  to  remove  it  if  possible? 
The  canners  haven’t  seemed  to 
think  so.  In  full  knowledge  that 
doctors  all  over  the  country  are 
advising  their  patients  exactly  as 
Dr.  Shoemaker  advised  his,  they 
have  not  even  approached  the 
doctors,  but  have  stupidly  kept 
after  the  consumer  in  a  wooden¬ 
headed — and  self-interested —  en¬ 
deavor  to  offset  disinterested,  if 
ignorant,  medical  advice ! 


In  spite  of  the  unquestionable 
fact  that  the  food  laws  have 
stamped  out  the 

A  Remarkable  111  O  S  t  grieVOUS 

c»»e.  frauds  of  the'  food 
adulterator,  there 
occasionally  crops  out  a  case 
which  indicates  that  the  business 
still  holds  a  few  men  who  are 
either  fools  or  knaves.  Closely 
in  point  is  the  case  brought  by 
the  United  States  Government 
against  Bennett,  Sloan  &  Co., 
very  well  known  spice  manufac¬ 
turers  of  New  York  City.  The 
matter  is  reported  in  another  col¬ 
umn  as  “Judgment  No.  297.” 
Bennett,  Sloan  &  Co.  shipped  into 
Pennsylvania  a  consignment  of 
goods  labeled  “Crown  Brand  Pure 
Pepper.”  The  Government  in 
some  way  became  suspicious  of 
it  and  found,  upon  analysis,  that 
it  was  not  pure  as  claimed.  They 
accordingly  brought  criminal  ac¬ 
tion  against  Bennett,  Sloan  &  Co. 
on  the  charge  that  their  pepper 
was  a  “mixture  of  pepper,  sand 
and  ash.”  The  New  York  con¬ 
cern  wasted  not  a  minute  in 
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pleading  guilty  and  the  court  im¬ 
posed  a  fine. 

It  seems  almost  inconceivable 
that  after  several  years  of  food 
laws  there  could  be  found  even  a 
small  rogue  with  sufficient  hardi¬ 
hood  to  adulterate  pepper  with 
sand.  That  such  a  concern  as 
Bennett,  Sloan  &  .Co.  would  plead 
guilty  to  doing  it  is  remarkable 
and  deplorable. 


Pennsylvania  Alum  Baking  Pow- 
dowder  Decision  Reversed. 


Clearfield  County  Court  That  Recently 
Found  Alum  Baking  Powder  Illegal 
Now  Sets  Verdict  Aside.  Decides 
Alum  in  Baking  Powder  Not  Sort  of 
Alum  Law  Meant.  Decision  Not  Im¬ 
portant,  as  All  Manufacturers  Have 
Substituted  Phosphate  for  Alum. 


The  Clearfield  County  (Pa.) 
Court,  on  Thursday  last,  re¬ 
versed  its  judgment  in  the  recent 
case  brought  by  the  Food  De¬ 
partment  to  prevent  the  sale  of 
alum  baking  powder  in  Pennsyl¬ 
vania.  *At  a  trial  of  the  case  sev¬ 
eral  months  ago  the  jury  found 
the  defendant,  Meyer  Gross,  a 
Harrisburg  grocer,  guilty.  This 
was  equivalent  to  a  decision  that 


alum  baking  powders  were  il¬ 
legal  under  the  food  act  of 
1909. 

The  defendant  applied  to  the 
same  court  that  tried  him  for 
arrest  of  judgment  and  new  trial, 
and  the  court  has  now  decided  in 
his  favor.  The  decision  was 
mainly  on  the  ground  that  the 
alum  used  in  baking  powder  was 
not  the  alum  meant  by  the  food 
law. 

The  decision  has  no  bearing 
upon  the  cases  pending  against 
pickles  containing  alum.  These 
are  to  be  brought  up  for  trial  on 
June  14th.  And  as  a  matter  of 
fact,  it  is  not  important  even  as 
to  baking  powder,  because  all 
manufacturers  have  long  ago  sub-  j 
stituted  phosphate  for  alum  and 
probably  will  not  go  back  no  mat¬ 
ter  what  the  law  does. 


Florida  tomatoes  show  an  ad¬ 
vance.  Mississippi  fruit,  which 
should  be  coming  along  by  now, 
are  late  on  account  of  bad  weather 
down  there,  and  Florida  tomatoes 
of  good  quality  are  now  quoted 
at  $2.25.  The  supply  of  Floridas 
is  also  curtailed  by  the  dry 
weather.  The  demand  is  good. 


Increase  Your  Trade 
Fourfold 

Oakmont,  Pa.,  May  23,  1910. 

American  Slicing  Machine  Co., 

Gentlemen: — We  simply  could  not  get  along  without  the  American 
Slicing  Machine.  It  has  increased  our  bacon  sales  fourfold,  and  has 
doubled  our  boiled  ham  sales.  Our  sales  on  dried  beef  amounted  to  almost 
nothing,  but  now  we  sell  from  twenty  to  twenty-five  pounds  per  week,  and 

our  sales  in  all  these  meats  are 
steadily  increasing.  People 
who  did  not  trade  with  us  pre¬ 
viously,  come  here  now  for 
their  sliced  meats  because  we 
can  slice  it  just  to  suit  them. 

(Signed)  Jas.  G.  Foster 

The  above  results 
may  be  obtained  by 
you  when  you  use  the 
American  Slicing  Machine — increased  business,  in¬ 
creased  profits,  satisfied  customers. 

Will  you  investigate?  Send  for  free  catalogue. 

American  Slicing  Machine  Company 

1351  Republic  Building,  Chicago 


Counts  always.  Adds  to  your  Trade.  Multiplies  your  Profits  and  Divides 
your  Troubles  in  half.  Try  these  Specialties  on  your  Counter: 

Hotel  Astor  Coffee  Gingala  Ceylon 
Queen  Quality  Package  Teas 
piseher’s  Spices  Package  Rice 

Not  Shelf  Ornaments,  but  Moving  ALL  the  Time. 


WRITE  THE  RIGHT  HOUSE 

B.  FISCHER  &  CO.,  190  Franklin  st.,  New  York 

IMPORTERS  AND  TRADERS 

Booklet- “  Fifty  Years’  Prejcre**  tell*  you  about  us 
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The  New  York  Letter 


Chocolate  Decision  Will  Cause  Trouble,  Say  Manufacturers. 
Progress  of  Short  Weight  Campaign.  Fairbank  Company 
Goes  Back  to  Old  Plan.  Summarized  Market  Conditions. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  June  2,  1910. 

Chocolate  manufacturers  and 
confectioners  agree  that  the 
recent  decision  of  the  Pure  Food 
Commission  in  prohibiting  the 
use  of  shellac  or  other  gums  on 
chocolate  is  going  to  cause  a  lot 
of  trouble  in  the  trade  if  it  is 
enforced  to  the  letter.  When 
visited  by  your  correspondent, 
several  of  the  manufacturers  had 
not  heard  of  the  new  ruling  and 
those  who  had  heard  of  it  were 
doubtful  as  to  its  meaning. 

The  manufacturers  say  that  it 
is  necessary  to  coat  chocolates 
with  some  hard  substance  or 
they  would  stick  to  the  package 
and  people  could  not  conveniently 
handle  them. 

When  the  notice  of  a  hearing 
was  sent  the  larger  manufactur¬ 
ers  who  used  gum  benzoin  con¬ 
sidered  themselves  safe,  as  it  was 
thought  that  the  Government 
was  interested  only  in  the  use  of 
shellac  on  chocolates,  so  that  the 
decision  forbidding  the  use  of  all 
gums  comes  as  a  complete  sur¬ 
prise  to  the  trade.  - 

One  of  the  largest  manufac¬ 
turers  told  your  correspondent 
that  he  saw  no  harm  in  the  use 
of  gum  benzoin.  The  Govern¬ 
ment  objected  not  to  the  use  of 
the  gum,  but  to  the  method  of 
preparing  it  in  alcohol.  It  is 
claimed  that  a  percentage  of  the 
alcohol  must  cling  to  the  gum  and 
so  be  put  on  the  chocolate  and 
that  this  is  against  the  spirit  of 
the  pure  food  law.  The  manu¬ 
facturers  say  that  the  percentage 
of  alcohol  remaining  in  the  gum 
when  it  is  coated  on  the  choco¬ 
late  is  so  small  that  it  cannot  be 
harmful. 

I  he  practice  of  varnishing  pure 
chocolates  and  chocolate  coated 
candies  with  shellac  and  gum 
benzoin  began  years  ago  when 
the  Pennsylvania  pure  food  law 
was  passed.  This  bill  prohibited 
the  use  of  flour  which,  up  to  that 
tune,  had  been  used  for  keeping 
the  chocolate  hard  so  that  it  could 
be  handled  without  soiling  the 
hands  nor  clinging  to  its  wrap¬ 
pings. 


Just  what  substitute  the  manu¬ 
facturers  will  use,  if  any,  is  not 
yet  known,  but  as  soon  as  the 
trade  has  been  officially  notified  it 
is  probable  that  the  manufac¬ 
turers  will  try  to  find  a  new 
process  with  which  to  overcome 
the  present  difficulty. 

*  *  * 

This  week  the  crusade  against 
short  weights  and  measures, 
mentioned  in  prior  letters,  has 
led  to  the  appointment  by  the 
Mayor  of  a  new  chief  of  the 
Bureau  of  Weights  and  Meas¬ 
ures.  The  retail  grocers’  associ¬ 
ations  had  a  candidate  in  Ellwooc 
Hanson,  the  Brooklyn  deputy  of 
the  Bureau,  who  has  been  for 
several  years  the  secretary  of  the 
United  Retail  Grocers’  Associa¬ 
tion  of  Brooklyn.  Other  civic 
bodies  also  endorsed  Mr.  Han¬ 
son. 

The  Mayor  intrusted  the  posi¬ 
tion,  however,  to  a  popular  news¬ 
paper  man  and  lawyer,  Clement 
J.  Driscoll,  who  is  expected  to 
bring  the  Bureau  up  to  a  high 
degree  of  efficiency. 

The  evidence  obtained  by  Act¬ 
ing  Chief  McCoy  and  Deputy 
Hanson  against  numerous  retail¬ 
ers  accused  of  defrauding  cus¬ 
tomers  by  short  weights  and 
measures,  mentioned  in  the  letter 
of  a  week  ago,  has  been  used  as 
the  basis  for  a  large  number  of 
legal  proceedings.  As  is  custom¬ 
ary,  criminal  cases  are  brought 
when  the  ofifense  seems  flagrant, 
and  in  the  other  instances  civil 
proceedings  are  begun  for  the 
recovery  of  a  penalty. 

Complaints  have  accordingly 
been  filed  in  94  civil  cases  which 
are  to  be  tried  June  13th  in  the 
first  municipal  court  of  Brook¬ 
lyn.  In  more  than  100  other 
cases  referred  by  the  Bureau  to 
the  Corporation  Counsel,  there 
will  be  no  prosecution  because 
the  evidence  is  not  sufficient. 
All  these  cases  are  in  Brooklyn 
and  this  led  officials  to  say  that 
30  per  cent,  of  Brooklyn’s  retail¬ 
ers  have  been  cheating  their  cus¬ 
tomers,  but  this  is  regarded  by 
some  as  an  exaggeration. 

Among  the  dealers  who  have 
been  summoned  are  proprietors 


of  chain  stores,  large  and  small 
grocers,  butchers,  peddlers,  fish, 
coal  and  fruit  dealers. 

Nearly  a  hundred  cases  against 
milk  dealers  for  giving  short 
measures  were  dropped  during 
the  week  by  the  Corporation 
Counsel,  as  he  did  not  think  that 
the  city  could  win  in  the  courts. 

The  members  of  the  Brooklyn 
Grocers’  Association  talked  about 
the  agitation  over  short  weights 
at  their  last  meeting.  Several  ex¬ 
pressed  the  opinion  that  the 
newspapers,  in  recent  references 
to  the  subject,  exaggerated  the 
evils. 

Secretary  Hanson  said  that  in 
his  opinion  70  per  cent,  of  the 
Brooklyn  grocers  are  thoroughly 
honest,  but  those  who  are  not 
should  be  exposed.  President 
Lohman  said  that  the  finest  wed¬ 
ding  present  is  a  reliable  pair  of 
scales  which  would  enable  the 
young  housewife  to  test  her  gro¬ 
cer’s  honesty.  He  said  that  the 
short  weight  problem  would 
soon  be  solved  if  a  first-class  pair 
of  scales  were  given  to  every 
housewife. 

Victor  Brandes  argued  that 
the  wholesalers  should  be 
watched  as  well  as  the  retailers. 
“We  consider  ourselves  lucky 
when  the  wholesale  sugar  dealer 
gives  us  100  pounds  of  sugar  in 
the  sack,”  he  said.  “When  we 
weigh  a  bag  of  sugar  we  gener¬ 
ally  find  that  we  are  two  pounds 
short.  I  have  yet  to  buy  a  tub  of 
butter  that  is  one  pound  'over, 
but  many  are  under  weight.  A 
bag  of  oats  is  supposed  to  weigh 
80  pounds,  and  while  I  have  never 
yet  found  a  bag  that  weighed  81 
pounds,  I  have  found  many  that 
weighed  only  79.  A  box  of 
prunes  is  usually  short  of  weight 
when  it  gets  to  the  retailer.” 

H.  Bischofif,  former  president, 
said  that  people  are  getting  the 
false  idea  that  retail  grocers  make 
exorbitant  profits.  He  said: — 

“Over  50  per  cent,  of  the  men 
who  are  in  the  grocery  business  in 
this  city  to-day  would  be  glad  to 
make  $18  by  working  for  some¬ 
body  else.  Why  should  retail 
grocers  be  treated  as  rascals  and 
thieves  while  the  plumbers  and 
the  department  stores  make  more 
money  than  we  do  and  escape 
criticism.  They  don’t  do  busi¬ 
ness  on  a  5  or  10  per  cent.,  basis. 

“Much  has  been  said  about  the 
grocers  selling  butter  on  wooden 
plates;  if  we  do  not  weigh  them, 
we  must  give  them  away.” 


The  N.  K.  Fairbank  Co.  yes¬ 
terday  sent  a  notice  to  the  job¬ 
bers  in  this  State  and  New  Jersey 
withdrawing  the  quarterly  cash 
rebates,  thus  returning  to  the 
policy  pursued  prior  to  July  last. 
The  jobbers  are  also  notified 
that  they  must  maintain  the  sell¬ 
ing  price  to  retailers  and  any  vio¬ 
lation  of  terms  is  to  subject  the 
offender  to  a  penalty  of  $50.  For 
a  second  violation  $100  is  to  be 
collected. 

*  *  * 

A  party  of  retail  grocers  from 
the  Pacific,  who  after  attending 
the  convention  at  Springfield  are 
now  touring  the  Eastern  Statec 
visited  this  city  last  week.  T’ 
party  was  entertained  by  the 
Fleischmann  Co.  on  Wednesday 
night  at  a  dinner  at  the  Broad¬ 
way  Central  Hotel  and  a  theatre 
party  at  the  Broadway  Theatre. 

Frank  B.  Connolly,  one  of  the 
party,  in  speaking  of  conditions 
on  the  Pacific  Coast,  said  that  the 
reckless  competition  in  that  sec¬ 
tion  has  taken  the  profit  out  of 
the  grocery  business.  “Many 
articles,”  he  said,  “we  have  to 
sell  at  a  loss  in  order  to  keep 
our  trade.  On  butter,  sugar, 
eggs,  flour  and  packing  house 
products,  we  never  make  more 
than  10  or  12  per  cent,  and  it 
costs  us  17  per  cent,  to  handle 
them.  With  bottles  and  canned 
groceries  it  is  the  same  way. 

“The  remedy  cannot  come 
through  a  combination  of  grocers, 
as  that  would  be  in  violation  of 
the  Sherman  law.  But  what  we 
want  is  for  the  manufacturer  to 
put  a  retail  price  upon  his  prod¬ 
ucts,  a  price  that  will  allow  a 
small,  but  fair  profit  to  the  re¬ 
tailer.” 

*  *  * 

A  remarkably  big  sign  adver¬ 
tising  the  “Yours  Truly”  brands 
has  been  installed  on  the  top  of 
a  building  close  to  the  terminal 
of  the  Brooklyn  Bridge,  a  most 
conspicuous  position.  The  adver¬ 
tising  campaign  for  this  brand 
seems  to  be  more  energetic  as  yet 
in  Brooklyn  than  in  New  York. 
The  soaps  to  be  put  up  under  this 
label  have  not  yet  reached  the  re¬ 
tailers. 

Several  specialty  manufactur¬ 
ers  met  in  a  little  group  to-day 
and  talked  over  the  report  that 
the  United  States  Steel  Corpora¬ 
tion  is  to  eliminate  the  jobbers  in 
the  steel  trade.  It  was  suggested 
that  if  the  steel  corporation  suc¬ 
ceeds,  the  food  manufacturers 
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AFTER  NINE  YEARS’  TEST  AND  ITS  ADOPTION  BY  THE 
WORLD’S  GREATEST  MERCHANTS 

THE  TOLEDO  SCALE 

IS  NOW  THE  RECOGNIZED  STANDARD 

1.  It  is  Automatic. 

2.  It  contains  No  Springs. 

3.  It  is  always  reliable — not  affected  by  Temperature. 

4.  Guarantees  Honest  Weight. 

5.  Pleases  Customers  and  Brings  Trade. 

6.  Saves  Money,  Time  and  Labor. 

7.  Is  Most  Beautiful  and  Attractive. 

J.  G.  McCrorey  &  Co.  use  100  Toledo  Scales  In 
their  various  5c.  and  10c.  stores,  and  say: 

“The  Toledo  Computing  Candy  Scales  in  use  in  our  various  stores  have  proven  to  date 
eminently  satisfactory.” 

“The  figures  given  by  our  Mr.  Shaw  in  his  statement  of  November  5th  would  indicate  that 
the  scales  in  use  in  our  Washington  Store  are  saving  us  about  75  cents  per  day  per  scale  and  are 
giving  to  our  trade  correct  wtight  on  every  draft.  J.  G.  McCROREY  &  CO. 

Scales  of  all  makes  taken  in  exchange,  rebuilt  and  for  sale  cheap.  Send  for  Catalogue,  Free. 

TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales, Toledo,  Ohio 

Offices  in  All  Large  Cities.  Look  in  Telephone  Directory 


No  Springs 


No  Springs 


70,000 

NOW  IN  USE 


105  Stales  and  Sizes 
for  all  kinds  of  Stores 
PRICES  $37.50  UP 


Good  Things,  Like  These,  Are  Keeping 
the  Mails  in  Our  Direction  B  -  U  -  S  -Y  ! 


IV e  don't  give  yon  the 
Service  of  Boys. 

An  experienced  Grocer 
takes  care  of  your 
wants,  and  he  does  it 

Right! 


New  California  Asparagus.  Un¬ 
graded.  No.  2%  tins,  2  doz.  to 
case . per  doz.,$  .85 

Standard  Early  June  Peas.  Extra 
Maryland  pack,  No.  2  tins,  2  doz. 
to  case .  per  doz.  .67% 

Green  Split  Peas  in  1  bushel  bags  .  .  3.06 

California  Prunes,  Coast  packed, 
83-9Cs,  25-lb.  boxes  .  .  .  per  lb.  .C4X 

Extra  Choice  Muir  Peaches  in  25 

lb.  boxes . per  lb.  .07 tf 


A  limited  quantity  of  No.  4  tins  (X 
kilo  gross)  Penns  Grove  Brand 
Caviar,  6  doz.  to  case  .  .  per  doz.  4.76 

We  bought  this  entire  lot  of  the  Russian  Caviar  Com¬ 
pany.  and  when  it  is  sold  there  will  be  no  more  obtain¬ 
able  at  such  a  low  figure. 

Norwegian  Fat  Herring  m  Bouillon 
in  oval  tins,  14  16  fish  to  tin,  lightly 
smoked,  roll  top  key  opener,  each 
tin  wrapped,  IOO  tins  to  case. 

per  case 

High-grade  Portugal  Sard  ines,  small 
Dingley  Xs- 18  m-m,  8-12  fish  to  tin, 
packed  in  Pure  Olive  Oil,  decorated 
tin  with  roll  top  key  opener,  IOO 
tins  to  case . per  case 


7.5  2 


7.60 


All  Quotations  F.  O.  B.  New  York. 


SEND  FOR  SFECIAL  MAIL  ORDER  BLANKS  AND  ENVELOFES. 

FRANCIS  H.LEGGETT&CO.  new  York 


PROPRIETORS  OF  PREMIER  BREAKFAST  COFFEE  AND  PREMIER  AFTER  DINNER  COFFEE 
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will  be  encouraged  to  do  likewise. 

But  the  elimination  of  the  gro¬ 
cery  jobbers  has  been  suggested 
before  and  they  are  not  worried. 


Summarized  Market  Con¬ 
ditions. 

There  is  a  good  jobbing  de¬ 
mand  for  Brazilian  coffees,  but 
Rios  are  still  rather  heavy.  San¬ 
tos  is  firm  and  holders  refuse  to 
make  concessions,  as  they  say 
that  as  there  are  still  four  weeks 
before  the  renewal  of  shipments 
from  Brazil,,  the  demand  from 
the  country  will  increase  soon. 
Mild  grades  are  quiet,  no  sales 
of  importance  being  noted.  Ship¬ 
pers  hold  out  for  higher  prices  on 
Maracaibos  than  dealers  are  will¬ 
ing  to  pay.  Bogotas  are  dull. 
Mexicans  are  in  fair  demand 
with  prices  firm  on  account  of  the 
short  crop. 

Reports  from  the  primary 
points  give  the  prices  on  the  new 
crop  of  teas  as  exceptionally  firm 
and  a  little  higher  than  last  year. 
Some  dealers  say  that  this  indi¬ 
cates  a  small  crop,  but  others 
think  that  the  istfiong  competi¬ 
tion  for  supplies  is  the  real  cause. 
The  supplies  of  teas  here  are  not 
large  so  that  prices  are  firm,  al¬ 
though  there  is  only  a  routine 
jobbing  demand  for  all  lines. 

The  refiners  are  not  buying- 
much  raw  sugar,  distressed  lots 
being  the  only  things  that  seem 
to  interest  them.  Prices  are  firm, 
however,  at  previous  level. 

Business  in  the  refined  sugar 
market  was  a  disappointment  to 
dealers  this  week.  It  was  ex¬ 
pected  that  with  the  warmer 
weather  and  the  holidays  the  de¬ 
mand  would  increase  on  account 
of  the  increased  sale  of  ice  creams 
and  soft  drinks.  Not  much  busi¬ 
ness  is  being  done,  but  the  re¬ 
finers  are  not  pushing  sales,  as  a 
quiet  refined  market  helps  them 
to  buy  cheap  raw  sugar. 

There  was  a  sharp  drop  in  the 
flour  market  early  this  week  in 
accord  with  the  heavy  decline  in 
wheat.  Millers  are  willing  to  ac¬ 
cept  almost  any  fair  bid  and  even 
a  very  low  one  will  be  considered, 
hew  sales  are  being  made,  how¬ 
ever,  as  buyers  think  that  still 
lower  prices  will  prevail  and  so 
are  trying  to  tide  over  with  their 
present  supplies. 

t  aimed  tomatoes  are  in  good 
demand  with  prices  firm.  Pack¬ 
ers  are  throwing  down  bids 
which  a  month  ago  they  would 


have  jumped  at.  Jobbers  are 

buying  in  fair  quantities  and  have 
abandoned  to  some  extent  the 
practice  of  buying  from  hand  to 
mouth,  which  has  been  prevailing 
so  long.  Corn  is  firm  and  in 
far  demand.  There  is  not  much 
of  a  demand  for  peas,  but  prices 
are  well  maintained. 

The  demand  for  California 
canned  peaches  continues.  Little 
interest,  however,  is  shown  in  the 
1910  pack,  although  advices  from 
the  coast  are  firm.  Southern 
peaches  are  in  good  demand  and 
the  supply  is  barely  large  enough 
to  fill  orders. 

Butter  continues  firm  at  29 
cents  for  the  best  grade.  Jobbers 
are  buying  in  pretty  large  quan- 


The  National  Canned  Goods 
Association  is  watching  like  a 
hawk  for  any  falsehoods  or  mis¬ 
representations  about  canned 
goods,  no  matter  from  how  high 
an  authority  they  may  come. 
The  facts  as  to  some  of  these  have 
been  published  in  the  “Grocery 
World  and  General  Merchant” 
and  there  will  doubtless  be  others 
from  time  to  time.  The  latest 
call-down  administered  by  the  as¬ 
sociation  was  to  no  less  a  person¬ 
age  than  Marion  Harland,  one  of 
the  best  known  writers  on  house¬ 
hold  subjects  in  the  United 
States.  Secretary  Frank  E.  Gor- 
rell,  of  the  National  Association, 
sends  the  “Grocery  World  and 
General  Merchant”  a  copy  of  the 
letter  sent  to  Mrs.  Harland,  from 
which  the  following  extracts  are 
taken : — 

The  attention  of  the  Bureau  of 
Publicity  of  the  National  Canners’ 
Association  has  been  called  to  an 
article  of  yours  which  appears  in  a 
recent  issue  of  the  “Chicago  Record- 
Herald.” 

The  article  in  question  indicates 
that  you  have  an  incorrect  idea 
about  the  preservation  of  fruits  and 
vegetables  in  tins. 

Unfortunately,  as  your  corre¬ 
spondent  indicates,  a  prejudice  has 
been  allowed  to  grow  in  the  last  few 
years  against  the  use  of  canned 
food,  because  of  there  being  a  pos¬ 
sibility  of  preservatives.  It  is  still 
more  unfortunate  to  chronicle  that 
many  persons  are  willing  to  assume 
that  this  is  true — yourself,  for  in¬ 
stance — without  endeavoring  to  con¬ 
firm  such  information. 


titles,  but  a  great  deal  of  the  ar¬ 
rivals  is  going  into  storage  on 
receivers’  accounts,  as  it  cannot 
now  be  sold  at  a  profit.  The 
usual  speculative  demand  is  ab¬ 
sent  this  year,  the  prices  being 
too  high  to  suit  the  New  York 
dealers.  Firsts  are  in  good  de¬ 
mand  at  28  cents  and  of  late  sec¬ 
ond  have  been  receiving  more  at¬ 
tention.  These  can  be  bought  at 
27^  cents. 

There  is  no  change  in  the  egg 
market.  The  best  grades  are 
selling  at  24  to  26  cents,  but  the 
market  is  rather  weak.  The  re¬ 
ceipts  continue  heavy  and  the  de¬ 
mand  is  not  very  large.  Western 
eggs  are  quoted  at  21  to  23  cents. 

Fred.  A.  McGill. 


You  can  readily  understand  that 
an  article  like  yours  is  calculated  to 
do  great  harm  to  our  industry. 
Yet  we  are  perfectly  sure  that  this 
is  unintentional  on  your  part.  We 
would  like  to  put  before  you  a  few 
truths  about  canned  fruits  and  veg¬ 
etables. 

In  the  first  place,  no  preserva¬ 
tives  are  used  in  the  preparation  of 
canned  foods.  If  you  desire  any  in¬ 
formation  on  this  point,  all  that  we 
ask  is  that  you  address  a  letter  to 
Secretary  James  Wilson,  Depart¬ 
ment  of  Agriculture,  Washington, 
D.  C.,  or  Dr.  H.  W.  Wiley,  Chief 
of  the  Bureau  of  Chemistry  of  that 
department. 

Even  if  for  no  other  reason  than 
economy  the  use  of  preservatives 
would  be  absurd  because  they  are 
unnecessary.  All  the  fruits  and 
vegetables  need  is  the  necessary 
sterilization  by  intense  heat  only  to 
keep  them  in  tins  indefinitely.  In 
canning  the  different  fruits  and  veg¬ 
etables  the  methods  are  necessarily 
different  with  one  exception,  and 
that  is  sterilization.  Some  vege¬ 
tables — corn,  for  instance — requires 
a  longer  application  of  the  intense 
heat  than  peaches,  apples,  or  toma¬ 
toes,  but  the  principle  is  exactly 
the  same. 

When  fruits  and  vegetables  are 
canned  they  are  always  selected  in 
the  height  of  the  season,  and,  there¬ 
fore,  the  product  is  obtained  in  its 
most  perfect  condition.  At  the 
present  time  the  market  of  the 
South  is  supplying  “fresh”  tomatoes, 
which  have  been  picked  green  from 
the  vines  ten  days  or  two  weeks  be¬ 
fore  they  go  into  consumption.  It 
cannot  be  argued  that  this  food  is  as 
wholesome  and  nutritious  as  that 
gathered  when  it  is  ripened  on  the 
vine  by  nature  and  placed  in  cans 
and  hermetically  sealed  a  few  hours 
afterwards. 

Again  taking  the  handling  of  the 
different  fruits  and  yegetables. 
think  of  the  possibilities  of  germs 
of  diseases  that  can  be  picked  up 
from  the  tree,  or  vine,  to  the  con¬ 
sumer.  You  may  say  that  this  is 


equally  true  of  canned  foods,  but 
medical  science  tells  us  that  there 
is  no  disease  germ  that  can  live 
through  the  intense  heat  to  which 
canned  foods  are  subjected. 

And  again — in  canning  there  is 
only  one  handling,  while  in  the  or¬ 
dinary  market  shipment  there  may 
be  a  dozen. 

Your  article  indicates  that  canning 
changes  the  taste  of  fruits  and  vege¬ 
tables.  This  is  true  only  so  far  as 
the  cooking  is  concerned,  and  there 
is  no  way  to  overcome  this,  unless 
the  manufacturer  would  resort  to 
the  preservatives  which  they  have 
been  accused  of  using.  Instead  of 
this  taste  being  a  disadvantage,  it 
should  be  recognized  as  another  fa¬ 
vorable  argument  for  the  use  of 
canned  foods,  as  it  is  an  added  guar¬ 
antee  of  their  purity. 

We  will  be  glad  to  give  you  addi¬ 
tional  facts  should  you  be  interest¬ 
ed,  and  hope  that  in  the  future,  ;I 
when  your  facile  pen  again  turns  to 
the  subject  of  “canned  fruits  and 
vegetables,”  you  will,  at  least,  allow 
11s  to  lay  before  you  some  prelimi¬ 
nary  truths  which  will  make  your 
very  intelligent  articles  of  greater 
real  service  to  your  readers. 

Mrs.  Harland’s  reply  was  in 
part  as  follows: — 

I  have  made  use  of  part  of  your 
letter  in  "The  Housemothers’  Ex¬ 
change,  ’  copy  for  which  went  to  the 
head  of  the  Syndicate  a  week  ago. 

It  must  be  turned  in  several  weeks 
before  publication  for  illustrating 
purposes. 

You  will  see  that  I  have  founded 
upon  your  interesting  letter  a  talk 
upon  canned  foods.  "Of  course,  I 
cannot  give  names  and  addresses. 

I  thank  you  for  the  intelligence  re¬ 
specting  the  alleged  adulteration  of 
canned  foods. 


Norwegian  Sardine  Packers 
Now  Going  After  French. 

Start  to  Pack  Unsmoked  Sardines  for 
First  Time  in  History.  Previously 
All  Norwegian  Sardines  Have  Been 
Smoked.  Price  Much  Below  French. 


The  Norwegian  packers  of  sar¬ 
dines  have  begun  to  go  after  the 
French  packers  in  a  way  which 
in  this  country  at  least  is  already 
bearing  fruit.  For  the  first  time 
in  their  history  some  of  them  are 
now  packing  unsmoked  sardines 
in  the  exact  French  style.  Up 
to  this  time  all  Norwegian  sar¬ 
dines  have  been  smoked,  which 
means  that  to  a  certain  extent 
only  have  they  been  a  competi¬ 
tor  of  French  sardines. 

The  Norwegian  brands  of  un¬ 
smoked  sardines  are  packed  in 
olive  oil  exactly  like  the  French, 
and  present  just  as  good  an  ap¬ 
pearance  in  every  way.  The  fish 
are  not  quite  the  equal  of  those 
which  the  French  packers  use. 
The  Norwegian  price,  however,  is 
much  lower.  Their  brands  cost  ■ 
in  this  country  $6,  $8  and  $11  per 
case  of  100  tins,  according  to  size. 
French  sardines  of  the  same  size 
tins  would  cost  $11,  $13  and  $18 
to  $20. 


Canned  Goods  Men  Call  Down  Marion 

Harland 

Well-known  Writer  on  Household  Topics  Accused  of  Misrepre¬ 
senting  Canned  Goods  Purity.  Disproves  Claim  That 
Canned  Goods  Contain  Preservatives. 
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A  NATIONAL 
CASH  REGISTER 


prevents  failing 
to  eharge  goods 


National  Cash  Registers  are  low  in  price. 

Every  merchant  wants  a  National  Cash  Register. 

Many  have  not  bought  because  they  had  the  mistaken  idea  that  the 
price  was  high. 

We  can  offer  you  bigger  values  in  National  Cash  Registers 
to-day  than  ever  before. 

Fully  improved  and  guaranteed. 


Detail  Adding  Registers,  as  low  as  $20 
Total  Adding  Registers,  as  low  as  ^05 


Total  Adding  Detail-Strip  Printing 
Registers,  as  low  as  -  -  -  -  - 


$50 


You  cannot  afford  to  be  without  one  of  these  late  improved  National 
Cash  Registers.  It  pays  for  itself  in  the  losses  it  prevents. 

Over  800,000  National  Cash  Registers  in  use. 

Prices  as  low  as  $15. 

Easy  monthly  payments,  or  a  liberal  discount  for  cash. 

Write  to-day  for  Catalogue  showing  later  improved  and  lower 
priced  registers  than  you  have  ever  seen  before. 

No.  2X6.  Detail  Adder 

Shows  the  amount  of  each  sale  to  everyone. 

Counts  the  money  as  it  is  received. 

Enables  you  to  balance  your  cash  and  to  know 
whether  or  not  a  mistake  has  been  made. 

Tells  the  number  of  customers  waited  on. 
Assists  in  making  change. 

DETAIL  ADDER,  with  all  latest  improvements. 
11  Keys  Registering  from  5c.  to  $1.95, 
or  from  ic.  to  99c. 

The  National  Cash  Register  Co. 

DAYTON,  OHIO 


■ 


A.P.  Crosby 


Detail  Adder  with  all  latest  improvements.  20  keys 
registering  from  5c.  to  $1.95.  or  from  lc.  to  $1.99. 


Dollars  Cents 


Total  Adder  with  all  latest  improvements.  27  amount 
keys  registering  from  lc.  to  $9.99.  4  special  keys 


No.  1054 
Total  Adder 
Ddbil.Strip 
Pr  nter 

Drawer 
Operated 

Price 
$80  00 


Total  Adder,  drawer  operated,  with  all  latest  improve¬ 
ments;  prints  each  sale  on  a  strip  of  paper.  32 
amount  keys  registering  from  lc.  to  $59.99. 
or  from  5c.  to  $59.95.  5  special  keys 


Total  Adder  with  all  latest  improvements.  25  amount 
keys  registering  from  lc.  to  $7.99.  No-sale  key. 
Prints  record  ot  all  sales  on  detail  strip. 
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LI  1 1-  Other  Ways  of  Settling  an  Embarrassed  Business  Besides  Bankruptcy. 


The  high  cost  of  bankruptcy 
proceedings  is  leading  an  increas¬ 
ing  number  of  business  men  who 
find  themselves  in  difficulties  to 
seek  other  methods  of  settling- 
their  affairs.  The  same  motive  is 
animating  their  creditors,  who 
agree  because  bankruptcy  pro¬ 
ceedings,  by  reason  of  their  heavy 
cost,  yield  a  smaller  dividend,  as 
a  rule,  than  any  other  method  of 


settling  an  embarrassed  business 
estate. 

I  refer  to  two  methods  in  par¬ 
ticular — assignment  for  the  bene¬ 
fit  of  one’s  creditors,  and  compo¬ 
sition  with  creditors.  All  busi¬ 
ness  men  have  some  knowledge 
of  both  proceedings,  yet  very  few 
have  anything  like  an  exact 
knowledge. 

An  assignment  for  the  benefit 
of  creditors  is  the  transferring  to 
a  trustee  of  all  or  a  part — usually 
all — of  one’s  real  estate  or  per¬ 
sonal  property,  with  authority  to 
gather  together  it  and  anything 
else  coming  to  the  debtor  and  dis¬ 
tribute  it  among  the  creditors, 
usually,  though  not  always,  share 
and  share  alike. 

Assignments  for  the  benefit  of 
creditors  can  be  made  in  all 
States.  They  can  be  made  under 
the  common  law  without  a  stat¬ 
ute.  Some  States,  however,  have 
passed  very  comprehensive  laws 
on  assignments  of  this  class,  and 
where  this  is  the  case  they  must 
be  followed  strictly. 

Now  that  we  have  a  National 
bankruptcy  law,  any  creditor  can 
upset  an  assignment  for  the  bene¬ 
fit  of  creditors  by  simply  begin¬ 
ning  involuntary  bankruptcy  pro¬ 
ceedings  against  the  debtor. 
Making  such  an  assignment  is  in 
fact  regarded  as  an  act  of  bank¬ 
ruptcy.  It  is  therefore  quite  im¬ 
portant  to  obtain  the  consent  of 
all  or  most  of  the  creditors  before 
assigning. 

”1  here  aie  also  two  other  ways 


in  which  creditors  can  manifest 
objection  to  the  making  of  an  as¬ 
signment.  They  can  apply  for  a 
receiver,  on  the  ground  that  the 
estate  has  confessed  insolvency 
and  the  assignee  is  not  properly 
caring  for  the  assets.  And  in 
some  States  they  can  at  once  en¬ 
ter  suit  on  their  claims,  attaching- 
the  goods  in  the  hands  of  the  as¬ 
signee.  Other  States,  however, 
regard  property  so  assigned  as  in 
the  custody  of  the  court,  and  will 
not  allow  suits  against  it. 

No  creditor  who  accepts  a  divi¬ 
dend  from  the  assignee,  however, 
no  matter  how  small  or  unsatis¬ 
factory  it  may  be,  can  attack  the 
assignment  except  on  the  ground 
of  fraud. 

In  all  States  an  assignment  for 
the  benefit  of  creditors  must  be 
in  writing,  and  the  method  pre¬ 
scribed  by  the  State  law,  if  there 
is  such  a  law,  must  be  carefully 
followed.  The  best  way  of  mak 
ing  the  assignment  is  by  a  deed 
conveying  everything,  with  a 
proviso  that  the  person  to  whom 
the  property  is  assigned  holds  it 
in  trust  for  the  creditors.  The  as¬ 
signee  then  gives  a  bond  and  in 
some  States  must  take  an  oath  to 
properly  perform  his  duties.  As 
soon  as  possible  he  files  a  sworn 
inventory  of  all  the  property  as¬ 
signed  to  him,  and  with  all  speed 
gathers  everything  together  and 
distributes  it. 

A  peculiar  feature  about  assign¬ 
ments  for  the  benefit  of  creditors 
is  that  the  laws  which  govern 
them  do  not  as  a  rule  forbid 
preferences;  that  is,  giving  one 
creditor  more  than  another. 
Naturally,  such  a  plan  of  distribu¬ 
tion  is  not  favored  by  creditors, 
and  preferences  are  therefore 
unusual,  particularly  since  they 
can  be  defeated,  as  stated,  by 
forcing  the  debtor  into  bank¬ 
ruptcy,  which  allows  no  prefer¬ 
ences. 


disagreement 


There  is  some 
among  the  decisions  of  the  vari 
ous  States  as  to  the  way  in  which 
a  partnership  should  assign  for 
the  benefit  of  creditors.  It  is 
agreed  that  one  member  of  an  or¬ 
dinary  partnership  cannot  make 
an  assignment  which  will  bind  the 
firm.  This  is  important,  because 
it  is  frequently  attempted.  In  a 
special  partnership,  however, 
where  there  is  one  general  part 
ner  who  has  sole  control  over  the 
business,  and  one  special  partner 
who  does  nothing,  the  former  can 
assign  for  the  benefit  of  creditors 
The  laws  widely  differ  as  to 
whether,  in  case  a  partnership 
wishes  to  assign,  the  members 
should  make  individual  assign 
ments  or  should  simply  execute  a 
joint  assignment  in  which  they 
include  their  individual  property. 
It  is  also  agreed,  however,  that  in 
assigning  real  estate  for  the  bene¬ 
fit  of  creditors,  all  members  must 
join. 

It  is  of  course  far  less  expensive 
to  wind  up  one’s  affairs  by  an 
assignment  than  by  bankruptcy 
proceedings.  In  an  assignment 
there  may  be  but  one  fee — that  of 
the  assignee — while  in  bank¬ 
ruptcy  there  are  all  sorts  of  fees 
and  costs.  An  assignment  need 
not  get  into  the  courts  at  all, 
while  bankruptcy  is  a  court  pro¬ 
ceeding  from  beginning  to  end. 

The  other  plan — composition 
with  one’s  creditors — is  simply  a 
plan  of  settling  with  all  the  credit 
ors  by  paying  them  a  share  of 
their  claims  in  exchange  for  a  re¬ 
ceipt  in  full.  It  looks  very  sim 
pie,  but  must  meet  certain  re¬ 
quirements  or  may  not  be  valid. 

In  another  article  I  pointed  out 
that  an  agreement  between  one 
creditor  and  one  debtor  to  accept 
a  part  of  the  claim  in  full  settle¬ 
ment  is  void  for  want  of  con¬ 
sideration  and  cannot  be  enforced 
if  the  creditor  wishes  to  repudiate 


it.  For  instance,  A  owes  B  $ioo. 
He  cannot  pay  in  full,  but  offers 
B  $50  in  full  settlement.  B  ac¬ 
cepts  and  gives  receipt  in  full. 
Immediately  afterward  A  comes 
into  money  and  could  easily  pay 
the  balance.  B  can  repudiate 
the  whole  transaction  and  if 
he  sues  for  the  remaining  $50  he 
will  win,  for  the  agreement 
to  accept  the  $50  in  full  had  no 
consideration.  A  was  bound  to 
pay  the  $50  anyway,  and  it  is  not 
consideration  to  do  what  one  is 
bound  to  do. 

But  while  a  composition  be¬ 
tween  the  debtor  and  one  creditor 
would  be  void,  a  composition 
with  more  than  one  creditor  in¬ 
troduces  an  entirely  different 
proposition  and  is  perfectly  good 
and  enforceable.  Here  not  only 
do  the  debtor  and  his  creditors 
agree  with  each  other,  but  the 
creditors  also  agree  with  one  an¬ 
other.  The  consideration  is  there¬ 
fore  the  mutual  promises  of  the 
creditors. 

No  form  is  necessary  for  a  com¬ 
position  with  creditors — it  can  be 
done  verbally;  and  most  inform¬ 
ally.  It  should  be  done  in  writ¬ 
ing,  however,  and  there  should  be 
a  distinct  provision  that  the  per¬ 
centage  of  the  claim  which  the 
different  creditors  agree  to  take  is 
accepted  in  full  and  discharges 
the  debtor.  This  is  important,  for 
without  this  provision  the  debtor 
is  liable  for  the  rest  of  the  debt. 

One  point  about  .compositions 
with  one’s  creditors  is  generally 
misunderstood — it  is  not  neces¬ 
sary  that  all  the  creditors  should 
join,  unless  there  is  a  condition  to 
that  effect.  For  instance,  A  has 
fifty  creditors  and  arranges  to 
effect  a  composition  with  them. 
If  even  two  sign  the  composition 
agreement — provided  it  contains 
no  stipulation  that  all  must  join 
or  none  are  bound — those  two  are 
bound  to  settle  for  the  percentage 
agreed  upon,  even  though  the 
other  forty-eight  afterward  sue 
and  collect  their  entire  claims. 
Not  even  a  majority  is  necessary 
to  bind  those  who  did  sign,  and 
if  the  debtor  likes  he  can  pay  any 
number  of  the  creditors  in  full 
without  affecting  the  agreement 
of  those  who  agreed  to  settle  for 
a  part. 

I  he  effect  of  a  composition  is 
to  wipe  out  the  debt,  and  no 
creditor  who  agreed  to  accept  and 
has  accepted  the  percentage 
stipulated  can  sue  for  the  bal¬ 
ance. 
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In  compositions,  let  it  be  said, 
where  a  partnership  is  a  creditor, 
any  member  can  sign  a  composi¬ 
tion  agreement  and  bind  his  firm. 

A  composition  arrangement 
can  be  instantly  overturned  if  the 
debtor  has  been  guilty  of  fraud — 
for  instance,  if  he  misstates  the 
amount  of  his  indebtedness,  or  the 
amount  of  his  property,  or  the 
number  of  creditors  who  have 
signed.  Also  any  advantage 
given  to  one  creditor,  over  the 
others  and  not  known  to  the 
others,  is  ground  for  upsetting  the 
whole  matter. 

{Copyright,  June,  iqio,  by 
Elton  J.  Buckley.) 

Question:  “Justice,”  Pa.— My 
wife’s  sister,  a  widow,  died,  after 
burying  all  her  children  after 
they  had  passed  the  age  of 
twenty-one.  The  husband  died 
intestate  about  nineteen  years 
ago.  Neither  the  widow  nor  her 
children  left  a  will.  Previous  to 
her  death  the  widow  had  her 
husband’s  brothers  and  sisters 
sign  a  paper  allowing  her  to  sell 
the  property  which  was  in  her 
husband’s  name.  All  signed  but 
one,  therefore  the  property  could 
not  be  sold.  Now  that  the  widow 
is  dead,  who  is  entitled  by  law  to 
the  real  and  personal  property? 

A  n  s  w  e  r. — Whatever  your 
wife’s  sister  owned  when  she 
died,  her  husband  and  children 
being  dead,  would  descend  to  her 
mother  and  father,  if  living,  who 
would  take  the  personal  property 
absolutely  and  the  real  estate  for 
life.  After  the  death  of  the  father 
and  mother,  the  real  estate  would 
go  to  the  brothers  and  sisters. 
If  the  father  and  mother  died  be¬ 
fore  your  wife’s  sister,  and  if  her 
nearest  living  relatives  when  she 
died  were  her  brothers  and 
sisters,  her  real  estate  would  be 
divided  among  them,  as  would 
her  personal  property. 

I  am  of  course  unable  to  even 
guess  at  the  status  of  the  real 
estate  which  her  husband  owned 
when  he  died,  as  your  statement 
of  that  phase  of  the  case  is  not 
clear. 

Question:  P.  F.  Hufnagel,  1115 
Empire  Building,  Pittsburg,  Pa. — 
I  desire  to  ask  the  following 
from  your  Legal  Department : 
Railroad  lines  running  from  and 
into  Pittsburg  having  for  years 
heretofore  “iced”  their  milk  cars, 
have  arbitrarily  discontinued  so 
doing,  claiming  no  necessity  for 
so  doing.  Their  discontinuance 
is  now  and  will  to  a  much  greater 
degree  as  the  weather  grows 
warmer  result  in  the  spoilation  of 
“incoming  milk  from  farmer  ship¬ 


pers,”  injuring  the  shipper  and 
receiver  and  in  the  hands  of  un¬ 
scrupulous  distributers  injure  the 
public. 

Having  established  the  prece¬ 
dent  of  icing  their  cars  for  years, 
can  they  not  now  be  restrained 
from  discontinuing  the  icing? 

Would  the  Federal  Pure  Food 
Commission  or  the  Interstate 
Commerce  Commission  take  up 
this  matter? 

Answer. — This  depends  largely 
upon  whether  milk  can  be  shipped 
to  market  from  the  points  to 
which  this  ruling  applies  without 
icing.  Obviously  if  it  can,  icing 
is  unnecessary  and  the  railroads 
cannot  be  criticised  for  stopping 
it.  If  it  cannot,  then  I  am  clear 
that  the  Interstate  Commerce 
Commission  would  exercise  juris¬ 
diction  over  the  matter,  and  my 
advice  is  to  appeal  to  them  at 
once. 

The  move  you  describe  seems 
to  be  singularly  stupid  on  the  part 
of  the  railroads.  The  less  ice 
they  use,  the  more  perishable  be¬ 
comes  the  milk  they  ship,  and  the 
more  likely  are  they  to  be  sued 
for  damages  because  the  shipment 
arrives  in  poor  condition. 

Question  :  “G.,”  Pa. — I  would 
appreciate  it  very  much  if  you 
would  give  me  legal  advice  on 
the  following  questions  : — 

First. — Is  there  a  law  in  Penn¬ 
sylvania  which  compels  indi¬ 
viduals,  corporations  and  so  forth 
to  pay  their  employees  their 
wages  twice  a  month?  If  there 
is,  when  was  the  law  passed  and 
how  does  that  law  read,  and  what 
steps  could  an  individual  or  an 
association  take  to  enforce  it? 

While  I  am  writing  to  you  as 
an  individual,  your  advisement 
and  decision  in  this  matter  will 
be  read  by  a  good  many  people 
belonging  to  this  association. 
This  subject  has  been  discussed 
at  a  meeting  of  an  association 
and  I  was  advised  to  write  to 
you. 

Second. — The  Merchants’  Mer¬ 
cantile  Agency  of  Pittsburg  has 
established  a  branch  here  under 
the  name  of  the  -  Asso¬ 

ciation,  with  a  membership  of 
about  500  or  over,  the  purpose  of 
which  is  to  issue  a  “credit  ex¬ 
perience  guide”  every  two  years 
containing  the  majority  of  people 
seeking  credit  in  this  city  to  each 
and  every  member,  and  in  return 
each  member  is  required  to  pay  a 
fee  of  $16  to  the  Merchants’  Mer¬ 
cantile  Agency  of  Pittsburg  for 
the  guide.  We  are  also  paying 
yearly  dues  for  the  maintenance 
of  our  local  branch.  The  credit 
guide  classes  the  people  as  fol¬ 
lows  :  In  seven  different  classes 
from  “prompt,”  to  people  who 
would  be  required  to  pay  cash  for 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ? 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way — you  don’t  have  to  give  customers’  names. 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  Isn’t 
that  worth  investigating  ? 

Angus  Watson  &  Company 

sole  proprietors  u Skipper”  Sordines, 

1011  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angu«  Watson  &  Co.,  Newcastle-upon-Tyne,  England 


This  Man  Was  Surprised 

When  we  told  somebody  the  other  day  how  large  a  per¬ 
centage  of  orders  we  received  from  the  Tea  and  Coffee 
samples  we  sent  out,  he  said  he  could  hardly  believe  it 
could  be  so  large. 

We  have  never  been  surprised  at  it — why  shouldn't  a 
man  buy  of  you  when  you  offer  him  the  very  goods  he  is 
buying,  for  less  money  ? 

That  is  exactly  our  selling  plan — Teas  and  Coffees 
with  salesmen’s  salaries  out. 


DURYEE&BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  ST.,  NEW  YORK 


ESTABLISHED  1897 


“BALTIC”  Fruit  Jar  Rings 

- FOR - 

MASON  FRTJIT  JARS 

WHITE  RUBBER  EXTRA  THICK  SUPERIOR  QUALITY 


The  “BALTIC”  Jar  Rings  are  made  of  a  high-grade  quality  of  white  rubber,  and 
being  several  times  the  thickness  of  the  ordinary  Jar  Ring,  will  ensure  a  perfectly  air¬ 
tight  joint  where  other  rings  will  not. 

The  extra  thickness  and  superior  quality  of  these  Rings  provide  against  any  uneven¬ 
ness  of  the  surface  of  the  cap,  or  of  the  shoulder  of  the  jar,  which  is  often  the  cause  of 
fruit  spoiling. 

Please  your  customers  and  save  their  fruit  by  calling  their  attention  to  the  fact  that 

THE  “BALTIC”  RUBBER  RINGS 

are  the  best  and  most  reliable 


FISHER,  BRUCE  &  CO. 

221  MARKET  STREET  PHILADELPHIA 
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their  merchandise.  In  the 
“credit  experience  guide”  of  this 
city  amongst  a  good  many  names 
we  find  that  Mrs.  “Jones”  is 
classed  among  the  class  of  “deac 
beats”  or  the  class  which  woulc 
require  cash.  Mrs.  “Jones”  is 
threatening  to  bring  suit  against 

the - Association 

(branch  of  the  Merchants’  Mer¬ 
cantile  Agency,  as  ruining  her 
credit) — claiming  and  challenging 

the  -  Association  to 

prove  that  she  owes  anybody  a 
debt  which  she  did  not  pay,  anc 
therefore  she  should  not  be 
classed  among  the  “dead  beats.” 
We,  the  branch  of  the  Merchants’ 
Mercantile  Agency,  are  not  in¬ 
corporated  and  we  would  like  to 
know  to  what  extent  we  woulc 
be  responsible  for  the  error  made 
by  the  Merchants’  Mercantile 
Agency  of  Pittsburg  in  giving  a 
wrong  rating.  I  brought  this 
matter  up  at  the  last  meeting  of 

the  -  Association,  anc 

at  that  time  there  was  a  repre¬ 
sentative  from  the  Merchants’ 
Mercantile  Agency  of  Pittstburg, 
and  his  answer  was  as  follows : 
“That  the  credit  experience  guide 
was  issued  by  the  Merchants’ 
Mercantile  Agency  of  Pittsburg, 
and  if  there  are  any  lawsuits 
brought  for  damages  it  has  to  be 
brought  against  them,  and  we  as 
a  local  branch  are  not  responsi¬ 
ble  for  anything.”  Is  this  right? 

Answer. — First — The  act  of 
May  20,  1891,  P.  L.  96,  provides 
that  any  individual,  firm,  associa¬ 
tion  or  corporation  employing 
wage  workers,  skilled  or  ordinary 
laborers,  engaged  at  manual  or 
clerical  work,  in  the  business  of 
mining  or  manufacturing,  or  any 
other  employer,  shall  pay  the 
Wages  of  such  employees  twice  a 
month,  once  between  the  1st  and 
the  15th  of  the  month  and 
again  between  the  15th  and  the 
20th.  Any  person,  firm  or  corpo¬ 
ration  failing  to  do  this  is  guilty 
of  a  misdemeanor  and  can  be 
fined  not  exceeding  $200. 

The  way  to  get  this  law  en¬ 
forced  is  to  bring  the  matter  to 
the  attention  of  the  district  at¬ 
torney  of  your  county.  If  some 
concern  within  his  jurisdiction  is 
evading  it,  it’s  the  district  attor¬ 
ney's  business  to  go  after  it  and 
indict  it. 

Second. — If  the  Pittsburg  con¬ 
cern  is  not  incorporated,  every 
member  of  your  organization  is 
liable  for  all  mistakes  of  this  sort 
which  the  Pittsburg  concern 
makes.  'I  hat  on  the  principle 
that  every  member  of  an  unin¬ 
corporated  body  organized  for 
commercial  purposes  is  indi¬ 
vidually  liable  for  its  acts.  I 
should  never  advise  taking  mem¬ 


bership  in  any  unincorporated  or¬ 
ganization  about  which  I  knew 
nothing  and  whose  acts  I  could 
not,  at  least,  in  a  measure  con¬ 
trol. 


In  this  case,  however,  the 
blame  would  not  seem  to  rest 
upon  the  Pittsburg  agency  at  all. 
I  assume  that  it  knew  nothing 
about  Mrs.  Jones  except  what 


Straight  Talk  With  Clerks 

BY  A  MAX  WHO  BIAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Pulling  Together.— The  fellows 

that  pull  together  get  the  best  re¬ 
sults.  No  good  comes  from  pig¬ 
headedness.  Get  on  the  right 
side.  That  side  is  easily  decided. 
It’s  the  side  that  shows  the 
store’s  interest.  All  arguments 
should  be  settled  on  that  basis. 
The  bigger  and  broader  and  bet¬ 
ter  natured  the  man  the  quicker 
he  is  to  see  that  point.  There  is 
a  certain  grocery  store  in  Asbury 
Park  where  the  pull  together 
spirit  is  beautifully  and  profitably 
exemplified.  The  fellows  act  like 
brothers.  There’s  no  quarelling; 
no  jealousy.  Same  conditions 
may  exist  in  your  store. 

Suppose  you  paste  this  para¬ 
graph  on  a  piece  of  cardboard 
and  tack  it  up  somewhere  in  the 
rear — away  from  the  general 
public  eye. 

* *  *  * 

Time  For  Salads.— Make  a  sug¬ 
gestive  display.  Doesn't  take 
much  counter  space.  Vinegar, 
oil,  salad  dressing,  canned 
chicken,  shrimp,  lobster,  salmon, 
etc.  Lay  a  few  heads  of  lettuce 
among  the  things.  In  fact,  a 
store  should  be  one  round  of  sim¬ 
ple  seasonable  suggestions.  Even 
sacks  of  ice  cream  salt  should  be 
in  evidence  just  now.  Not  a  big 
inartistic  bulky  looking  show  ,but 
one-half  dozen  or  so  neatly  piled 
up,  with  the  price  of  course. 
Part  of  every  article  in  stock 
ought  to  be  in  evidence.  Not  all 
on  display  but  in  sight. 

*  *  * 

Counter  Neatness.— Dirt  and  dis¬ 
order  get  some  clerks  completely 
upset — until  both  are  chased. 
That’s  right.  Be  a  dirt  fighter. 
Counter  neatness  to  me  is  a  joy 
orever.  Keep  your  brush  handy, 
veep  your  rag  at  hand.  Let  the 
scales  reflect  (literally  if  possi¬ 


ble),  figuratively  the  man  back  of 
the  counter.  A  shining  scale 
should  be  the  pride  of  your  eyes. 
Have  you  ever  seen  a  man  pul 
out  a  couple  of  bags  from  the 
under  counter  rack,  leave  one  on 
the  counter  and  go  off  with  the 
other  ,J  Such  an  act  is  wicked. 
Such  a  man  is  devoid  of  the  first 
principle  of  order.  If  you  have 
such  a  one  working  beside  you 
take  him  in  hand.  If  he  isn’t  a 
lunkhead  he’ll  thank  you  after¬ 
wards.  Likely  he’s  a  good  fellow 
that  needs  your  kindly  criti¬ 
cism. 

*  *  * 

The  New  Clerk.— Remember  the 
first  day  you  tackled  the  job  you 
have  now?  Did  any  one  of  the 
fellows  come  up  and  shake  you  by 
the  hand  and  say,  “Old  man,  I’m 
glad  you  came — I’ll  try  and  make 
it  pleasant  for  you.”  No?  Well, 
you  do  it  with  the  first  newcomer. 
You'll  be  a  better  man  for  it  be¬ 
cause  you’ll  have  put  courage  and 
hope  and  a  kindly  feeling  into  the 
heart  of  a  clerk  who  is  starting  an 
untried  and  maybe  a  bewildering 
field  of  labor. 

*  *  * 

What  About  Your  Investment? — 

You  know  that  you've  thrown  a 
big  amount  of  capital  into  the 
business.  Your  whole  intellect  is 
at  stake.  You’re  master  of  the 
situation.  Are  you  making  it 
pay?  Are  you  bringing  out  in 
your  daily  work  all  that  that  capi¬ 
tal  is  capable  of  earning?  There’s 
something  to  think  about.  One 
of  the  biggest  things  any  young 
man  may  do  is  to  make  the  most 
of  his  talents.  Doing  a  thing  bet¬ 
ter  to-day  than  you  did  that  thing 
yesterday  is  “getting  along.”  If 
that  is  your  aim  and  action  no 
power  on  earth  can  hold  you 
back. 


your  members — the  merchants  of 
her  community — told  it.  If  any 
mistake  was  made  as  to  her  credit 
standing,  it  would  seem  to  have 
been  made  in  your  own  town. 

Note. — Requests  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


CORRESPONDENCE. 

The  Puffed  Rice  Quotation  Was  a 
Mistake. 

Chicago,  Ill.,  May  28,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Owing  to  a  typo¬ 
graphical  error,  after  copy  had 
been  corrected  and  O.  K’d  in  this 
office,  hence  for  which  we  were 
in  no  way  at  fault,  our  advertise¬ 
ments  in  the  June  issues  of  the 
“Ladies’  Home  Journal”  and 
McCall’s  publications  were  made 
to  quote  puffed  rice  at  10  cents 
per  package,  the  same  as  puffed 
wheat. 

This  mistake  was  made  only  in 
those  two  publications,  and  the 
thirty-two  other  magazines  used 
in  the  advertising  quoted  the 
price  on  puffed  rice  correctly, 
viz.,  15  cents  per  package. 

We  regret  this  error  more  than 
we  can  express  in  words,  and  are 
doing  everything  in  our  power  to 
correct  the  same.  To  this  end 
we  have  sent  a  letter  to  every 
jobber  in  the  United  States  (copy 
enclosed)  and  a  postal  card  to  the 
retail  grocers  and  general  mer¬ 
chants  of  the  United  States  (copy 
enclosed). 

We  are  sending  this  letter  to 
you  so  that  you  too  may  be 
posted,  and  where  necessary  can 
advise  that  the  quotation  was  a 
mistake,  for  which  we  wqre  in  no 
way  to  blame. 

Any  courtesy  you  may  extend 
us  in  explaining  this  error  to  the 
retail  trade  will  be  greatly  ap¬ 
preciated. 

No  one  can  understand  better 
than  yourselves  how  typograph¬ 
ical  errors  can  occur.  We  regret 
it  greatly. 

Sincerely  yours, 

The  Quaker  Oats  Co., 

C.  W.  Hess,  Advertising  Mgr. 
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“Lustre” 
Wide  Mouth 
Fruit  Jar 

WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  —  Most 
simple  and  easy  to  seal  and  to  open,  and 
sure  to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 


without  Benzoate  of  Soda 
or  other  preservative 


The  “LUSTRE”  RED  JAR  RINO  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  All  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION. — Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  put  the  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SANICAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


This  Season’s  product  is 
finer  than  ever. 


Make  your  customers  your  friends  by  telling 
them  about  the 


It  is  the  one  cap  which  even  acid  won’t  corrode. 
It  has  no  rough  edges.  It  is  easy  to  seal  and  open 
and  the  threads  will  not  slip.  If  you  want  to  know 
what  a  boon  the 


is  to  your  customers,  tell  them  to  break  the  porcelain 
lining  of  one  of  the  old-fashioned  caps,  which  were  put 
away  from  last  year — the  odor  will  cause  every  one  to 
buy  the  Sanicap.  We  are  advertising  them  widely. 

If  you  can’t  get  them  from  your  jobber,  write 

AMERICAN  CAN  COMPANY 

NEW  YORK  CITY 


Swift’s 

Pride 

Cleanser 


Advertised  nationally  and 
sold  from  coast  to  coast, 
North  and  South. 

Quality  and  efficiency 
make  it  repeat  permanently. 

Satisfaction  and  a  good 
profit  every  can  you  sell. 

Order  from  your 
jobber 


50  cans  to  the  case 

Your  cost  $3.00 
per  case 

Retails 
10c  per  can 
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I  take  oft  the  file  this  week  a 
rather  unusually  good  looking 
card  which  is  evidently  intended 
to  be  handed  from  door  to  door, 
since  it  is  printed  on  both  sides 
and  has  no  place  for  an  address. 
It  is  issued  by  “The  Rittenhouse 
Store,”  West  Philadelphia,  and 
creates  an  excellent  impression. 
The  color  is  grey  and  the  print¬ 
ing  black.  If  the  grocers  who  use 
cheap  dodgers  or  mailing  cards 
printed  on  cheap  stock  could  be 
made  to  realize  what  an  enormous 
improvement  they  could  make  to 
their  advertising  by  using  a  good 
card  and  employing  a  printer  who 
had  something  to  recommend  him 
besides  cheapness,  they  would 
drop  the  cheap  stuff  like  a  hot  po¬ 
tato  and  never  go  back  to  it.  The 
reputation  which  the  character  of 
advertising  gives  to  the  store 
using  it  is  also  to  be  considered. 

I  remonstrated  once  with  a  gro¬ 
cer  who  really  had  a  very  good 
store  but  who  economized  to.  the 
last  penny  in  the  quality  of  his  ad¬ 
vertising.  His  answer  was  that  if 
the  advertisement  offered  bar¬ 
gains,  the  people  would  buy  from 
the  advertisement  if  it  was  printed’ 
on  the  flimsiest  toilet  paper.  Prob¬ 
ably  that  is  true,  but  they  would  do 
it  then  in  spite  of  the  unattract¬ 
iveness  of  the  advertising,  and 
solely  on  account  of  the  price.  But 
in  my  judgment  that  is  quite  the 
wrong  way  to  look  at  advertising. 

I  lie  sort  of  advertising  to  issue  is 
the  sort  that  has  something  to 
recommend  it  beside  the  low 
prices  it  may  offer.  Advertising 
that  is  dignified,  substantial  and 
high  grade,  that  looks  as  if  it  had 
a  good  store  behind  it.  Suppose 
you  had  a  great  bargain  in  some¬ 
thing  that  you  wanted  to  send  out 
a  solicitor  on.  Assume  it  was 
such  a  bargain  that  the  mere  men¬ 
tion  of  it  would  reveal  its  value. 

A  ould  you  send  out  an  unshaven 
tramp,  unkempt  and  filthy,  to 
present  it?  Certainly  not,  and 
why?  Because  he  would  create 


a  bad  impression.  For  the  same 
reason  advertising — even  of  ob¬ 
vious  bargains — should  not  be  un¬ 
kempt. 

*  *  * 

The  Rittenhouse  card,  in  the 
original,  measured  7x11  inches. 
Here  is  the  best  side  photo¬ 
graphed  and  somewhat  reduced: 


have  been  said  about  the  goods — 
I  suppose  the  trading  stamps 
were  relied  on  to  make  up  for  the 
lack  of  talk  about  the  goods — but 
what  is  said  is  said  with  fair 
force. 

I  always  believe,  however, 
that  specific  claims  are  better  than 
general  ones  when  advertising  a 


The  other  side  of  this  card  is 
devoted  to  several  little  blocks  ad¬ 
vertising  fruits  and  vegetables — 
new  beets,  cucumbers,  asparagus, 
strawberries,  etc.  This  is  a  good 
idea.  The  advertising  possibili¬ 
ties  of  new  spring  vegetables  are 
very  great.  People  are  hungry 
for  them  and  they  are  going  to 
buy  them  somewhere — often  of 
hucksters.  If  I  were  a  grocer 
with  a  good  live  vegetable  de¬ 
partment  I  should  push  it  hard 
by  special  advertising  all  through 
the  spring  season.  The  Ritten¬ 
house  method  of  advertising  these 
things  is  short,  snappy  and  per¬ 
suasive.  For  instance,  here  is  the 
paragraph  advertising  tomatoes: 


All  Sound 

Tomatoes 

4  in  box  10-12c 

These  are  good  and  hard.  Just 
the  kind  for  slicing. 


Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


Decisions  in  Important  Wisconsin 
Glucose  Cases. 

The  Supreme  Court  of  Wiscon¬ 
sin  has  decided  two  important 
cases  brought  by  the  State  Dairy 
and  Food  Department  to  deter¬ 
mine  whether  glucose  could  be 
called  “corn  syrup.”  The  court 
decides  the  question  in  the  nega¬ 
tive.  The  cases  were  brought  by 
the  Dairy  and  Food  Commisioner 
for  the  sale  as  “corn  syrup”  of  a 
mixture  composed  of  more  than 
75  Per  cent,  glucose  and  less  than 
25  per  cent,  of  cane  syrup  in  one 
case  and  of  refiners’  syrup  in  the 
other  case,  in  violation  of  Chapter 
557  of  the  laws  of  1907,  which  re¬ 
quires  such  a  mixture  to  be 
abeled  and  sold  as  “glucose 
flavored  with  cane  syrup”  or 
“glucose  flavored  with  refiners’ 
syrup"  as  the  case  may  be. 

Blackberries  are  coming  North 
:  rom  North  Carolina  and  range 
from  10  to  12  cents.  The  quality 
is  fair  and  the  demand  good. 


The  Rittenhouse  Store  Harerhrd  Ave.  6  53d  St.  The  Rittenhouse  Store 

THE  BEST 

Trading  Stamp  Offer  Yet! 

BE  SURE  AND  READ  THEM 

And  it’s  not  only  the  Stamp  Offer,  but  look  at  the  prices  as  well ; 
and,  as  to  the  quality,  the  name  RITTENHOUSE  stands  behind  every 
pound  that  goes  out  of  this  store. 

35  EXTRA  STAMPS 

With  Every 

Leg  Yearling 

at  20c 

And  thev  1)  eai.equallv  as  good  as  the  Lamb  ex 
cept  that  they're  a  trifle  heavier 

30  EXTRA  STAMPS 

With  Every 

Shoulder  Yearling 

at  16c 

If  it  wasn’t  for  the  sue  n  would  take  a  judge  to 
tell  the  difference  between  our  Yearling  Lamb 

35  EXTRA  STAMPS 

With.  Every 

Leg  of  Lamb 

at  22c 

3  No  nee-l  to  say  much  a>>  ul  the  quality  except  that 
there  is  none  better  at  am  price 

25  EXTRA  STAMPS 

With  Every 

Shoulder  of  Lamb 

at  18c 

Hardly  believable  but  it  s  true  Delays  wjl)  be  j 
dangerous  Only  about  150  in  all 

25  EXTRA  STAMPS 

With  Every 

Leg  Mutton 

at  18c 

Anil  hetier  qualitv  sou  never  l-ougln  Alxvut  ISO 
tn  the  lot  ami  thev  H  erace  Irom  *  to  ft  lbs  each 

20  EXTRA  STAMPS 

W.th  Every 

Shoulder  Mutton 

at  14c 

Cut  from  that  same  good  quality  ol  Mutton  that 
our  stores  are  noted  tor 

15  EXTRA  STAMPS 

With  Everv 

Chuck  Roast 

4  lbs.  or  over 

at  15c 

A-l  qualit) ,  ol  course,  o*  they  wonldn  t  be  here 

1  and  there  will  be  no  need  for  disappointment 

15  EXTRA  STAMPS 

V^jlh  Every  Pound  of 

Table  Butter 

at  38c 

No  need  to  sav  much  about  the  quality  except 
that  Iluller  its  equal  i»  hard  to  find 

TRUCK  BARGAINS  ON  OTHER  SIDE 

I  do  hate  to  see  a  retail  store 
putting  trading  stamps  ahead  of 
its  goods.  It  looks  as  if  the  goods 
offered  had  no  special  merit  in 
themselves,  and  could  only  be 
sold  by  bribing  the  people  to  buy 
them.  It  is  all  right  to  use  stamps 
if  you  believe  they  will  do  you 
good,  but  for  pity’s  sake  use  them 
as  a  side  issue  and  not  as  the  main 
reason  for  dealing  with  you. 

*  *  * 

This  is  good  advertising,  in  my 
judgment.  A  little  more  might 


specific  article.  About  almos 
everything  advertised  here  th 
Rittenhouse  store  has  made  sonn 
general  claim  like  “No  bette 
quality  can  be  found,”  or  “A- 
Quality.”  Why  not  say  some 
thing  definite?  If  the  meat  i: 
home-killed,  say  that.  Or  if  it  i; 
particularly  fat  or  particularh 
lean,  or  whatever  notable  qualit} 
it  may  have  about  it — tell  it 
Such  things  always  have  mor< 
weight  than  a  simple  claim  oi 
good  quality. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Would  you  like  to  have  a  scale  like  this,  or  a  good  counter, 
or  a  gold  watch,  or  a  diamond  pin,  ABSOLUTELY  FREE  ? 
You  can  get  either,  or  all  of  them  or  anything  else  you  may  need 
for  your  store  or  your  home,  by  pushing  the  goods  which  bring 
you  “HAMILTON  BONDS.”  We  only  sell  them  to  manufac¬ 
turers  whose  goods  are  known  to  you  and  your  customers,  on 
which  you  make  a  good  profit. 

Write  us  and  we  will  tell  you  how  to  refurnish  your  house 
or  your  store  without  spending  money  to  do  it. 


THE  HAMILTON  CORPORATION 

Guaranteed  Resources  $1,000,000 
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the 

SIMMS 

COLUMN 


Gee  whiz,  don’t  some  of  these 
letters  in  the  correspondence  col¬ 
umns  of  the  papers  get  you 
going?  They  sure  do  me.  I  al¬ 
ways  read  ’em — there’s  a  lot  of 
human  nature  in  ’em,  but  a  bigger 
lot  of  durned  foolishness.  You 
may  not  believe  it,  but  I  saw  one 
in  the  Philadelphia  “Evening 
Bulletin”  the  other  night  that 
went  like  this,  for  a  fact :  “I  have 
been  going  out  with  a  young  man 
several  times  to  moving  picture 
shows  and  other  stylish  places.  I 
am  deeply  in  love  with  him  and 
wish  to  marry  him.  He  has  said 
nothing  about  loving  me  yet,  but 
the  other  evening  while  looking 
at  a  love  scene  in  a  moving  pic¬ 
ture  show,  his  insides  made  three 
funny  noises.  Is,  that  a  sign  that 
he  loves  me?” 

Wouldn’t  that  muss  your  hair? 

The  paper  answered  it  all  right. 
It  said  that  three  movements  of 
the  insides  weren’t  usually  a  sign 
of  love ;  if  there  had  been  four 
of  ’em  then  she  might  take 
hope ! 

Between  you  and  me,  I  could 
run  a  correspondence  column  in 
the  “Grocery  World  and  General 
Merchant”  if  the  editor  would  let 
me.  You  have  no  idea  howT  many 
letters  I  get.  I  seem  to  be  con¬ 
sidered  a  pretty  wise  guy,  and 
it  must  be  so,  for  I  admit  it.  The 
editor  won’t  let  me  print  ’em  all, 
because  he’s  afraid  my  column 
would  be  the  only  part  of  the 
paper  anybody  would  read. 

He  says,  though,  that  I  can 
print  a  few  of  my  letters  this 
week,  because  as  it  happened  a 
lot  of  ’em  have  just  come  in  on 
things  that  hit  ell  you  fellows 
pretty  much  alike.  I’ve  gone  over 
my  mail  real  careful  and  only 
picked  out  the  ones  that  I  con¬ 
sider  important.  It  takes  a  lot  of 
brain  power  to  think  out  the 
answers  to  these.  And  it’s  a 
pretty  heavy  thought  to  think 
that  some  fellow’s  happiness  is 


Some  Letters  Answered. 

hanging  on  your  words.  Still,  I 
do  the  best  I  can : — 

Conshohocken,  Pa.,  May  17,  1910. 

Dear  “Stroller.” — Please  let  me 
have  your  advice.  I  have  been  sell¬ 
ing  goods  to  a  woman  who  keeps 
a  boarding  house  here.  She  has  run 
up  quite  a  big  bill,  and  I  have  not 
been  able  to  collect  anything  on  it. 
She  is  a  rather  sporty  sort  of  woman, 
and  does  not  seem  to  care  whether 
she  pays  her  bills  or  not.  The  other 
day  I  called  at  her  house,  but  no 
one  would  come  to  the  door,  though 
I  knew  that  she  was  at  home. 
After  waiting  about  twenty  minutes 
on  the  step,  ringing  the  bell  re- 
repeatedly,  I  was  just  going  when 
she  came  to  the  parlor  window,  put 
her  thumb  to  her  nose  and  wiggled 
it  about  twenty-three  times.  She 
then  disappeared.  What  did  she 
mean  ? 

Yours  truly, 

E.  Z.  Mutt. 

You  do  well  to  come  to  me  in 
your  trouble,  easy.  Only  a 
well-educated  man  could  read 
signs  like  the  one  she  used.  That 
was  a  Russian  sign  meaning — I 
do  not  translate  it  literally — “  I 
will  positively  pay  you  when 
chickens  lay  chocolate  eggs.” 
Now  that  you  have  a  positive 
promise  from  her  there  should  be 
no  trouble  in  getting  your  money. 

Richmond,  Va.,  May  20,  1910. 

Dear  “Stroller”  : — Have  read  your 
weekly  lectures  for  years  and  recog¬ 
nize  you  as  a  man  of  high  culture 
and  splendid  disposition.  I  need 
advice — please  help  me.  I  have  a 
very  valuable  clerk  who  has  been 
with  me  for  about  eleven  years  and 
is  the  best  salesman  I  have  ever 
known.  He  has  a  great  many  per¬ 
sonal  customers  and  himself  sells 
more  goods  than  all  the  rest  of  my 
clerks  put  together.  He  is  very  in¬ 
dependent  and  the  other  day,  when 
I  Said  something  to  him  which  he  did 

not  like,  he  said,  “Go  to  - - !” 

I  was  greatly  shocked  and  grieved, 
and  do  not  know  exactly  how  to 
treat  the  incident.  I  do  not  wish 
to  lose  the  young  man.  What 
should  I  do? 

Respectfully  yours, 

Rub  Itin. 

Well,  I’ll  tell  you,  Rub.  If  this 
fellow  is  a  good  clerk,  and  you 
want  to  hold  him,  I  think  I  would 
go  where  he  said.  For  a  little 
while  anyway.  That  is,  if  he 
seems  to  have  his  heart  set  on  it. 
And  by  the  way,  if  you  go,  I  wish 
you  would  hunt  up  the  man  who 


invented  trading  stamps — he’s 
there  all  right — and  see  what 
they’re  doing  to  him.  I’ll  feel  a 
little  more  comfortable  if  I  know 
he’s  being  fed  up  with  what  he 
ought  to  get. 

Cincinnati,  Ohio,  May  19,  1910. 

To  “The  Stroller.” 

Dear  Sir: — Please  bring  your 
mighty  mind  down  to  a  small  worry 
that  is  bothering  me.  But  while  it 
may  seem  small  to  you,  it  is  big  to 
me,  because  it  is  sapping  at  the 
foundations  of  my  very  life  and  hap¬ 
piness.  I  married  late  in  life  a 
woman  somewhat  younger  than 
myself.  She  is  a  good  woman,  but 
somewhat  set  in  her  ways  and  has 
an  enthusiastic  temper.  My  wife 
is  exceedingly  jealous  of  me,  as  I 
am  considered  a  very  handsome  man. 

I  am  5  feet  3  inches  in  height,  have 
a  clean  bald  head  of  beautifully 
gymmetrical  shape,  bust  measure  28 
and  stomach  measure  54.  My  wife 
will  not  allow  me  to  wait  on  lady 
customers  without  interference,  and 
continually  comes  in  the  store  to 
watch  me.  She  has  even  said  things 
to  lady  customers  when  I  have  talked 
with  them  longer  than  she  thought 
I  ought  to  have  done.  I  have  had 
several  embarrassing  scenes  through 
it  and  have  lost  some  customers.  I 
have  remonstrated  with  my  wife  re¬ 
peatedly,  but  she  protests  that  she 
is  afraid  my — as  she  calls  it — re- 
remarkable  beauty  will  affect  other 
women.  What  can  I  do  ? 

Hopefully  yours, 

Henry  Peck. 

My  dear  Henry,  I  understand 
you  case  as  well  as  if  I  had  gone 
through  it  myself.  In  fact,  I  have 
gone  through  it.  All  handsome 
husbands  of  homely  wives  have 
gone  through  it.  To  this  day,  my 
wife,  though  we  have  been  mar¬ 
ried  eighteen  years,  objects  to  my 
kissing  other  women  while  she  is 
around,  and  would  object  still 
more  if  she  knew  how  often  I  did 
it  when  she  wasn’t  around. 

The  only  thing  for  men  like  you 
and  me  to  do,  Henry,  is  to  spoil 
our  beauty  so  that  women  can't 
possibly  get  stuck  on  us.  That’s 
my  advice  to  you.  It’s  a  fearful 
thing  to  do,  but  better  that  than 
scraps  all  the  time,  eh?  In  your 
case  you  seem  to  pride  yourself 
on  the  fact  that  your  head  is  clean 
and  symmetrical.  You  might  get 
it  dented  in  on  one  side.  That 


would  fix  the  shape  and  you  can 
easy  cure  the  cleanness  of  it. 
You  don't  say  whether  you  have 
whiskers  or  not,  but  I  judge  you 
have,  because  they  usually  go 
with  a  shape  like  yours.  Whisk¬ 
ers  will  help  a  lot,  if  you  have 
’em.  If  you  will  never  wipe  ’em 
after  meals,  and  start  to  chew  cut 
plug,  you  will  soon  find  that  the 
love  in  your  lady  customer’s  eyes 
will  die  out.  I  have  been  told 
that  this  last  recipe  is  infallible. 

Ain’t  it  a  great  thing  to  be  able 
to  soothe  other  men’s  sorrows  like 
this?  By  gravy,  I’d  rather  have 
men  come  to  me  and  sob  out  the 
sad  secrets  of  their  lives  on  my 
boosum  than  be  worth  a  million 
dollars ! 

The  Stroller. 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SUTTER  &  HARDING.  PHILADELPHIA,  PA. 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
theirunmatchablequality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


These  trade-mark 

Cresc 
Crystal 

fOOCUEJ  OF 


Unlike  other 

FARWELL  4  RUIN 


package 


AND  DESSERT 
FOODS 
line  Trouble* 

mple,  write 
i,  n7  v,  u.  a.  a. 


Our  Picture  Blotters 

will  please  your  customers 
and  make  them  remember 
you.  We  reproduce  them  in 
full  color  from  original  oil 
paintings.  The  quality  and 
prices  will  please  you.  Send 
us  ten  cents  for  beautiful 
samples  by  mail. 

J.  Whitaker  &  Bro. 

1432  S.  Penn  Square,  Philadelphia 
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IS 


THE  LAST  PACKAGE 
WHERE  THE  NET  PROFIT 


IS 


{IT  Did  you  ever  stop  to  figure  out  just  where 
and  when  you  get  the  clear  and  clean  profit 
on  a  case  of  goods  ? 

{IT  Deducting  the  usual  business  operating 
expenses,  isn’t  it  always  mainly  in  the  last 
can  or  bottle  ? 

{IT  Hence,  if  the  last  package  or  two  “goes 
bad”  or  “fails  to  move,”  your  profit  is  gone — 
possibly  a  loss  is  made. 

HEINZ  “57  VARIETIES” 

are  profitable  stock,  because  guaranteed  pure, 
guaranteed  to  please,  and  advertised. 

{IT  You  don’t  have  to  talk  an  hour  to  sell  a 
can  of  Heinz  Baked  Beans,  or  a  bottle  of 
Heinz  Pickles. 

{IT  .Why  not  insure  your  profits  by  selling  the 
kind  of  goods  “backed  to  the  finish”  by 
their  makers? 


H.  J.  HEINZ  COMPANY 

Members  of  American  Association  for  the 
Promotion  of  Purity  in  Food  Products. 


Nickel 

or  Br&ss  Trimmed 
Delivery  Harness 


John  Wan&maker 

Horse  Goods  Store  . 

fekw  Philadelphia 


PATENTS 

sad  Trade-mark*  procured  promptly  and 
properly  In  all  countries. 

Davis  &  Danis,  Washington,  D.C. 


No,  1  Cuspidor 
6V2  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8,50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

The  Peters  &  Reed  Pottery  Co. 

ZANESVILLC,  OHIO 


PACKED  ALSO  IN  2-POUND  CARTONS 


WHEN  YOU  THINK 
OF  BULK  SUGAR 

0 

Every  grocer  who  reads  somewhere  that 
retail  grocers’  profits  are  responsible  for  the 
high  cost  of  living,  involuntarily  thinks  of 
bulk  sugar,  on  which  he  often  makes  no 
profit  and  never  makes  more  than  the  merest 
shred. 

AJ  Some  of  the  grocers  who  are  making  no 
profit  on  bulk  sugar  don’t  know  that  at  all. 
They  forget  the  overweight  all  bulk  sugar 
carries. 

q  What  we  have  said  before  we  say  again — 
the  whole  problem  can  be  solved  by  selling' 

Franklin  Carton  Sugar.  No  overweight — no 
work — all  the  profit — and  good  profit— for 
yourself. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sngar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  shows  no  special 
change  and  no  activity.  There  is 
a  moderate  every-day  demand  at 
unchanged  prices,  which  still 
maintain  a  low  level.  Samples  of 
new  Japans  have  been  received 
in  this  country  and  show  good 
quality.  The  new  tea  will  be 
here  in  two  weeks.  No  change 
has  occurred  in  the  market  for 
future  tea.  They  are  asking  io 
cents  for  the  lowest  grade  of  new 
Congous  on  the  other  side,  which 
is  probably  1J/2  cents  above  what 
the  same  grade  of  old  tea  is  sell¬ 
ing  for  in  this  country. 

C«ffee. 

The  coffee  market  is  quite  dull 
and  shows  no  developments  for 
the  week.  Rio  and  Santos  show 
no  change  as  to  price,  Santos 
being  as  usual  in  the  better  de¬ 
mand.  Mild  coffees  are  wantec 
to  some  extent  at  prices  that 
show  no  material  change  for  the 
week.  Java  and  Mocha  quiet  anc 
unchanged. 

Sugar. 

Raw  sugar  is  unchanged  for 
the  week.  The  European  market 
is  still  exceptionally  high.  Re¬ 
fined  sugar  declined  io  points  on 
Thursday  and  is  in  somewhat  bet¬ 
ter  demand. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
dull  at  ruling  prices.  Sugar  syrup 
is  active  at  full  prices,  strictly 
fancy  grades  being  scarce.  Mo¬ 
lasses  quiet  and  unchanged. 

Fish. 

Mackerel  is  quiet  and  about 
unchanged  in  price.  Cod,  hake 
and  haddock  dull  at  ruling  prices. 
Domestic  sardines  are  nominally 
unchanged  at  $2.75  for  quarter 
oils  f.  o.  b.,  but  some  sales  are 
reported  to  have  been  made  at 
$2.50.  This  refers  to  the  new 
pack.  Imported  sardines  are  un¬ 
changed  and  in  light  demand. 
Spot  salmon  is  scarce,  high  and 
in  fair  request.  No  price  yet 
on  new  salmon. 

Canned  Goods. 

rl  omatoes  are  considerably 
more  active  and  the  price  is  a 
little  higher.  The  negotiations 
of  the  week  have  developed  the 


fact  that  the  spot  supply  is  not 
large  and  holders  are  feeling 
stronger.  In  view  of  the  reduced 
acreage  of  new  tomatoes,  buyers 
also  seem  a  little  more  inclined 
to  take  hold.  Future  tomatoes 
are  in  fair  demand  at  unchanged 
prices.  Spot  corn  is  in  fair  de¬ 
mand  at  unchanged  prices.  Fu¬ 
ture  corn  firm  and  not  very 
active,  many  packers  having 
withdrawn.  Spot  and  future 
peas  are  unchanged  and  only 
fairly  active.  A  few  new  Balti¬ 
more  peas  are  offered  at  quite  rea¬ 
sonable  prices — 70  cents  for 
standard  early  Junes.  The  de¬ 
mand  has  not  been  keen,  how¬ 
ever.  Apples  show  no  change 
and  light  demand.  Eastern 
peaches  dull  at  ruling  prices;  no 
prices  on  new  fruit  named  as  yet. 
Spot  California  canned  goods  are 
in  light  demand  at  unchanged 
prices ;  futures  have  sold  very 
fairly  at  the  opening  prices. 
Small  Maryland  canned  goods 
show  no  change  and  light  de¬ 
mand. 

Dried  Fruits. 

Spot  prunes  are  higher  and  the 
market  averages  about  on  a  3- 
cent  basis,  which  is  an  advance  all 
told  of  about  cent.  The  de¬ 
mand  is  fair  for  the  season.  Fu¬ 
ture  prunes  are  very  high  and 
nobody  is  taking  any  interest  at 
the  price,  which  is  at  least  a  4- 
cent  basis.  Some  packers  whose 
opinions  are  worth  consideration 
believe  prices  will  be  lower. 
Peaches,  both  spot  and  future, 
are  unchanged  and  in  light  de¬ 
mand.  Spot  apricots  are  quiet 
and  unchanged ;  futures  continue 
high  and  show  an  advancing 
tendency.  Raisins  are  in  better 
demand  locally,  but  apparently 
nowhere  else.  Prices  are  not  im¬ 
proved.  Currants  quiet  at  ruling 
prices.  Other  dried  fruits  dull 
and  unchanged  in  price. 

Beans  and  Peas. 

Some  domestic  pea  beans  can 
still  be  bought  at  $2.35  on  spot, 
but  to  come  forward  the  market 
has  gone  back  to  $2.42.  Im¬ 
ported  unchanged.  The  demand 
is  very  fair.  Domestic  marrows 
are  higher— $3.05  to  $3.15;  de¬ 
mand  active.  Imported  are  un¬ 
changed  on  a  basis  of  $2.85.  Cali¬ 


fornia  limas  show  no  change  and 
a  fair  demand.  Green  peas  have 
advanced  10  cents  per  bushel, 
and  Scotch  15  cents  during  the 
week.  The  only  explanation 
seems  to  be  that  they  were  too 
low.  Yellow  split  peas  are  un¬ 
changed  and  in  fair  demand. 

Butter. 

The  butter  market  is  firm  and 
unchanged  in  price.  There  is  a 
very  good  demand  both  for  stor¬ 
ing  and  consumption.  The  make 
is  about  normal  for  the  season, 
but  is  larger  than  the  consump¬ 
tive  demand  alone  would  take. 
The  surplus  is  going  into  storage. 
The  quality  of  the  current  re¬ 
ceipts  is  fine  and  the  outlook  is 
for  good  demand  and  steady 
market. 

Eggs. 

The  egg  market  is  steady  and 
unchanged.  The  quality  of  the 
receipts  is  showing  well,  anc 
some  eggs  are  still  getting  in 
good  enough  for  storage.  There 
is  an  excellent  consumptive  de¬ 
mand  and  a  healthy  outlook.  As 
soon  as  the  weather  becomes  so 
warm  that  the  loss  on  egg s  be¬ 
comes  heavy,  however,  prices  on 
fancy  stock  will  probably  show  a 
slight  advance. 

Cheese. 

1  he  receipts  of  cheese  are 
about  normal  for  the  season,  and 
the  quality  arriving  is  very  good. 
Some  lots  are  showing  full  grass 
and  the  market  is  quite  high  for 
the  season.  No  change  in  price 
seems  in  sight.  Under-grades  are 
also  meeting  with  ready  sale  ami 
the  market  throughout  is  in  good 
condition. 

Provisions. 

Everything  in  smoked  meats  is 
steady  and  unchanged.  The  sup¬ 
ply  of  hams  is  still  short,  and 
owing  to  the  persistent  high  cost 
of  hogs  there  seems  no  bright 
chance  of  lower  prices  at  this 
time.  The  consumptive  demand 
is  fair  for  the  season.  Pure  lard 
is  steady  and  unchanged.  Com¬ 
pound  lard  is  very  dull,  but  owing 
to  high  cost  of  cotton  oil  the  mar¬ 
ket  holds  up  as  to  price.  The 
outlook  is  steady  and  unchanged. 
Barrel  pork,  dried  beef  and 
canned  meats  are  unchanged. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

For  more  than  a  month  past 
the  undertone  to  the  tomato  mar¬ 
ket  has  been  gathering  strength, 
based  on  the  increase  in  the  de¬ 
mand  for  the  goods  and  the  wide 
extent  of  the  territory  from  which 
the  buying  orders  came.  That 
the  buying  was  solely  to  cover 
actual  requirements,  an 
sense  speculative,  is  pr 
the  fact  that  the  orders  for  spot 
tomatoes  ranged  from  one  car  to 
four  or  five  carloads,  seldom 
more,  and  every  one  of  them  was 
for  prompt  shipment.  Nor  was 
the  demand  confined  to  any  one 
section  of  the  country.  The  most 
gratifying  feature  during  the  last 
two  weeks,  from  the  canners’ 
point  of  view,  was  the  liberal 
buying  by  Western  jobbers  who 
usually  draw  their  supply  of  that 
article  from  the  canners  located 
nearer  to  them.  News  travels  so 
fast  these  days  that  the  West¬ 
ern  canners  quickly  learned  of 
the  rapid  advance  in  this  market, 
and  with  their  customary  alert¬ 
ness  they  immediately  put  their 
selling  prices  on  a  parity  with 
the  Baltimore  market.  It  must 
be  kept  in  mind  that  the  steps 
now  being  taken  by  the  Govern¬ 
ment  authorities  in  Washington 
to  improve  the  quality  of  canned 
goods  mean  two  extremely  im¬ 
portant  results,  if  they  are  suc¬ 
cessful,  namely,  the  canners  will 
be  obliged  to  pack  the  cans  full 
of  tomatoes  without  the  addition 
of  water,  and  next,  the  elimina¬ 
tion  of  the  sloppy,  low-priced 
seconds  tomatoes  altogether.  A 
No.  3  can  packed  chock  full  of 
ripe  tomatoes,  without  any  water, 
would  mean  an  added  cost  of 
about  10  cents  per  dozen  over 
the  present  method  of  canning. 
The  consumer  would  stand  for  it 
all  right,  and  the  consumption 
would  be  increased  25  per  cent, 
the  first  year.  The  buying  of 
tomatoes  for  future  delivery  was 
quite  large  during  this  week, 
arger  by  far  than  in  any  week 
since  the  first  of  the  year,  and 
the  prices  advanced  when  the 
cheaper  sellers  were  loaded  up 
with  orders  and  withdrew  their 
offerings.  Further  activity  in 
them  is  anticipated,  and  the  feel¬ 
ing  here  is  that  it  is  reasonably 
safe  to  buy  futures. 

The  weather  conditions  still 
avor  the  shippers  of  vegetables 
and  fruits,  and  they  have  almost 
monopolized  the  handling  of  the 
new  crop  of  peas  up  to  this  date, 
to  the  great  disappointment  of 
the  canners.  Next  week  the  re- 
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“A  Dozen  Chances  to  Sell  the  Dozen  Cans” 

#TT  Every  customer  who  buys  VAN  CAMP’S  PORK  AND  BEANS  one  can  at  a 
JJ  time  should  be  offered  a  little  discount  to  buy  a  dozen.  It  will  pay  you  to  do  this 
because  it  may  prevent  her  going  to  some  other  store  eleven  times.  And  any  customer 
who  buys  VAN  CAMP’S  PORK  AND  BEANS  ONCE  will  be  so  pleased  she’ll  want 
to  have  them  always,  so  it’s  easy  to 

'SELL  HER  A  DOZEN  CANS  ” 


VAN  CAMP  PACKING  COMPANY  -  Indianapolis,  Indiana 


Pushing  Dunham’s  Original  Shred  Cocoanut 

We  know  that  if  you  once  start  pushing  Dunham’s  Original  Shred  Cocoanut  you  will  always  do  so,  because  every  customer 
you  persuade  to  try  it  will  become  a  steady  user,  its  quality,  freshness  and  wholesomeness  will  please  them.  To  get  this  volume  of 
sales  started  in  your  store  we  will  give  you  a  useful  all-steel  hammer  and  nail  lift,  a  four  blade  stag  handle  Congress  knife,  a  hard 
rubber  fountain  pen  or  a  jewelry  set  consisting  of  matched  scarf  pin  and  cuff  links.  You  can  either  keep  these  or  offer  them  to  your 
clerks  for  selling  Dunham’s  Cocoanut.  We  send  you  the  premium  with  your  order.  Write  for  particulars  of  our  plan. 

Lots  of  your  customers  are  collecting  “LIBRARY  SLIPS”  to  get  their  favorite  magazines  FREE. 

Don’t  forget  to  tell  them  that  “LIBRARY  SLIPS”  are  packed  in  DUNHAM’S  COCOANUT.  ::  :: 

DUNHAM  MANUFACTURING  CO.,  -  BROOKLYN,  NEW  YORK 
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ceipts  of  fresh  peas  will  be  much 
larger  and  then  the  canner  will 
have  his  innings.  The  quality  of 
the  new  crop  is  fine,  and  for  the 
fancy  grades  the  Baltimore  can- 
ners  excel.  The  string  bean  crop 
closely  follows  peas  and  often 
comes  along  at  the  same  time. 
The  pack  of  that  article  in  this 
market  is  always  very  large  when 
there  is  a  good-sized  crop,  and 
the  spring  pack  has  the  prefer¬ 
ence.  The  demand  for  new 
string  beans  is  very  good.  Both 
spot  and  future  sweet  potatoes 
are  fairly  active  again.  The 
spring  pack  of  spinach  is  stronger 
and  getting  scarce.  More  de¬ 
mand  this  week  for  spot  corn  for 
prompt  shipment,  and  future 
corn  is  wanted  at  the  old  quota¬ 
tions.  The  small  assorted  orders 
for  other  vegetables  appear  to 
be  increasing  in  number  if  not 
in  size. 

The  first  of  the  new  crop  of 
pineapples  for  canning  purposes 
is  expected  to  arrive  almost  any 
day.  Orders  for  grated  pineapple 
have  been  accumulating  here  on 
account  of  the  scarcity  every¬ 
where  of  last  season’s  pack,  but 
the  canners  will  probably  require 
the  buyers  to  take  some  sliced 
pineapple  along  with  the  grated, 
unless  at  a  higher  price  for  the 
latter  when  sold  alone.  New 
strawberries  are  now  ready  for 
prompt  shipment,  the  cheapest 
grade  as  well  as  the  fancy  pre¬ 
served  berries  in  very  heavy 
syrup.  The  stock  of  pears  held 
here  is  getting  down  to  small 
proportions  and  may  be  entirely 
sold  out  long  before  the  fall  crop 
is  ready  for  canning.  Gallon 
apples  are  stronger  and  also  get¬ 
ting  scarcer.  The  jobbers  have 
commenced  to  buy  new  berries 
and  cherries  for  shipment  when 
wanted.  Cove  oysters  are  active 
and  strong. 

Thos.  J.  Meehan  &  Co 
Baltimore,  Md. 


transported  in  a  freight  car  which 
is  by  no  means  free  from  the  odor 
of  the  previous  contents,  which 
may  have  been  commercial  fer¬ 
tilizer  or  otherwise,  it  is  trucked 
to  the  market  where  it  lays  open 
to  contamination  of  all  the  germs 
that  may  be  swept  by  the  wind 
over  the  market  stall,  drayed  to 
the  home,  and  yea,  even  pre¬ 
pared  in  the  kitchen  by  a  care¬ 
less  cook  whose  methods  are  far 
from  sanitary.  The  advantages 
of  canned  goods  properly  packed 
cannot  be  too  highly  extolled,  and 
is  there  any  wonder  that  the  con¬ 
sumer  can  eat  canned  goods  with¬ 
out  fear  of  illness  and  without 


No.  2. 

When  canned  tomatoes  are 
properly  packed,  and  in  the  ma¬ 
jority  of  cases  where  the  canner 
is  located  within  sight  of  the 
growing  tomato,  there  is  little 
danger  of  contamination  of  the 
raw  product  before  it  reaches  the 
factory.  After  being  scalded, 
steamed  and  quickly  rushed  into 
the  can  where  it  is  again  ex¬ 
hausted  by  steam,  hermetically 
sealed  and  sterilized  by  intense 
heat,  without  the  use  of  any 
adulterant  whatever,  the  canned 
product  must  necessarily  be 
healthful  and  advantageous  as  a 
food.  What  other  product  can 
present  as  clean  a  bill  of  health 
as  carefully  packed  canned  goods, 
necessarily  sterilized  or  they 
would  not  keep?  The  average 
product  which  is  sold  in  the  aver¬ 
age  city  market  is  picked  from 
the  vine  or  tree,  kept  until  a  suf¬ 
ficient  quantity  i,s  obtained  to 
warrant  shipment,  probably 


the  slightest  degree  of  dread 
when  comparing  the  canned  prod¬ 
uct  with  the  customary  cold 
storage  chicken  or  other  product 
which  has  been  probably  soused 
in  chemicals  in  addition  to  the 
effect  of  time  which  has  trans 
pired  from  the  time  of  the  killing 
to  the  period  of  serving.  If  job 
bers  and  retailers  would  con 
sider  the  advantages  of  canned 
goods  there  is  little  reason  for  all 
the  discussion  as  to  the  impurity 
of  canned  goods  and  the  reign  of 
silence  in  regard  to  other  *  food 
products  which  are  by  no  means 
as  pure  or  as  healthful. 

Another  active  week,  with 
quick  orders  and  inquiries  from 
all  sections  of  the  country  has 
diminished  warehouse  stocks  and 
reduced  the  supply  at  the  factory 
to  an  extent  which  is  giving  the 
market  a  very  much  steadier 
undertone.  It  is  impossible  to 
buy  full  standard  3s  tomatoes 
under  65  cents  f.  o.  b.  factory. 
Some  well  known  brands  that 
were  known  as  full  standard, 
heretofore  having  been  wintered 
at  the  factory,  evidence  the  ill 
effects  of  freezing  and  show  the 
effect  of  more  or  less  rust  on  al¬ 
most  every  can.  Standards  (?) 
of  this  description  are  still  being 
offered  at  62^  cents  f.  o.  b.  fac¬ 
tory,  but  the  fastidious  buyer  is 
discriminating  against  lots  of  this 
kind  to  a  greater  or  less  extent 
and  numerous  sales  have  been  re¬ 
ported  during  the  past  week  at 
the  outside  price.  It  is  a  difficult 
matter  to  winter  canned  goods  in 
country  warehouse  properly  and 
from  the  fact  that  well  known 
brands  have  been  offered  at  62l/2 
cents  during  the  past  week  has  a 
tendency  to  deceive  the  buyer, 
for  few  of  them  realize  that  the 
other  fellow  is  only  getting  a 
standard  which  was  a  standard 
prior  to  the  winter,  but  is  no 
_er  in  first  class  condition. 
Twos  tomatoes  continue  in  good 
request.  But  few  holders  are  in 
position  to  accept  orders.  Nearly 
all  packers  of  2s  are  sold  out,  and 
although  a  few  spot  2s  still  re¬ 
main  unsold  they  are  held  at  full 
prices  on  the  basis  of  50  to  55 
cents,  depending  upon  brand  and 
reputation  of  same.  Tens  have 
been  advanced  during  the  past 
week  from  $1.75  ^$1.85,  and 


those  buyers  who  were  not  in¬ 
clined  to  come  in  at  the  price 
named  a  week  ago  are  anxious  to 
obtain  at  the  former  price,  but  it 
is  too  late,  for  the  holdings  of  10s 
are  within  narrow  bounds  and  it 
is  possible  for  the  price  to  ad 
vance  still  further  in  the  near 
future. 

Future  tomatoes  are  selling 
very  much  better  and  orders  are 
coming  in  from  buyers  from  all 
sections.  The  possibilities  of  a 
scarcity  in  tomatoes  and  a  re¬ 
duced  total  pack  for  the  season 
of  1910  is  being  realized  by  a 
number  of  jobbers  who  feel  that 
it  is  at  least  worth  their  while  to 
place  orders  for  a  portion  of  their 
wants.  Prices  remain  unchanged; 
the  undertone  is  strong  and  there 
is  a  possibility  of  an  advance  in 
the  future  price  of  tomatoes  in 
the  near  future.  To  those  who 
have  not  covered,  we  would  ad¬ 
vise  immediate  attention,  other¬ 
wise  it  may  be  too  late  to  secure 
at  the  old  price,  which  is  and  has 
been  named  at  about  cost. 

Spot  corn  continues  to  sell 
slowly.  There  is  little  inclination 
on  the  part  of  packers  who  still 
hold  a  car  or  two  at  the  factory 
to  obtain  further  business  and 
the  few  remaining  scattering  lots 
are  being  absorbed  rapidly. 

Future  corn  continues  in  good 
request.  Those  who  bought 
early  bought  heavily.  There  is  a 
willingness,  however,  among 
buyers  to  increase  their  early 
purchases,  but  there  seems  to  be 
a  general  disinclination  among 
packers  to  accept  further  busi¬ 
ness. 

The  Government  report  on 
field  corn  can  also  be  made  to 
apply  to  can  corn,  and  as  this 
Government  report,  which  is  not 
a  canner’s  report  or  a  broker’s 
report,  states  that  the  prospects 
of  field  corn  for  1910  are  con¬ 
siderably  diminished  owing  to  the 
continuous  wet  and  cold  weather 
with  frost  and  ice  in  many  of  the 
Western  States  which  produce 
great  quantities  of  field  corn. 
From  present  outlook  there  is 
little  possibility  of  lower  prices 
for  canned  corn  during  the  sea¬ 
son  of  1910  and  indications  are 
that,  as  we  approach  the  packing 
season,  the  prices  which  were 
early  named  will  continue  to 
strengthen  and  advance  until  corn 
reaches  the  same  position,  espe¬ 
cially  in  event  of  continued  ad¬ 
verse  crop  conditions,  which  is 
being  named  for  spot  corn  at  the 
present  time. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 


the  general  trade  at  prices  which 
compare  favorably  with  those  of 
producing  centres.  It  is  five 
months  to  (the  Japan)  harvest, 
and  prices  being  reasonable,  quite 
an  active  speculative  movement 
has  developed  on  the  part  of  deal¬ 
ers.  Honduras  grades  are  steady, 
offerings  quite  liberal,  except 
fancy  styles,  which  are  in  some¬ 
what  scanty  supply. 

Advices  from  the  South  note 
increased  sales  on  the  Atlantic 
Coast.  As  the  distributing  de¬ 
mand  is  light,  the  enlarged 
movement  suggests  the  antici¬ 
pation  of  better  business  in  the 
future.  At  New  Orleans  the  mar¬ 
ket  generally  is  dull,  with  some 
speculative  interest  in  Japan 
sorts.  W elcome  rains  have  re¬ 
vived  the  river  (Mississippi) 
crop. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  a  good  de¬ 
mand  prevails,  more  especially 
for  Japan  sorts,  the  pacific^Coast 
buying  freely.  The  prolonged 
drought  has  been  broken  and  the 
rice  crop  situation  decidedly  im¬ 
proved. 

Cables  and  correspondence 
from  abroad  note  improved  de¬ 
mand  for  cargoes  and  both  “spot” 
and  “forward”  cleaned  are  active 
and  higher. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 


Rice. 


While  the  market  continues 
strong,  the  demand  for  distribu¬ 
tion  does  not  exhibit  any  large 
increase.  Receipts  are  light,  ad¬ 
ding  but  little  to  spot  stock,  but 
keeping  assortments  in  good  run¬ 
ning  shape.  There  has  been  a 
good  inquiry  for  Japan  sorts  from 


Spices. 

The  market  is  fairly  active, 
with  a  very  fair  consuming  de¬ 
mand.  We  note  considerable  in¬ 
quiries  for  goods  to  arrive  during 
June  and  July. 

Peppers. — There  has  been  some 
large  trading  in  Singapore  and 
Lampong.  Prices  are  firm  and  a 
shade  higher.  European  markets 
are  quoting  prices  above  our 
level.  White  peppers  are  some¬ 
what  higher. 

Red  peppers  very  much  firmer 
on  account  of  some  stiff  buying. 
All  spot  stock  is  now  firmly  held. 

Cloves. — Market  very  steady  at 
unchanged  prices.  The  demand 
is  on  the  increase. 

Mace. — All  prime  stock  is  firm 
in  price  and  exceedingly  scarce. 

1  he  general  tendency  is  toward 
higher  prices. 

Nutmegs  are  firmer;  good  de¬ 
mand  for  grinding  grades,  nos 
are  practically  unchanged,  but 
there  is  little  to  be  bought  at  rul¬ 
ing  market  prices. 

Cassias  all  steady,  with  no 
special  features  to  report.  The 
demand,  however,  will  increase 
from  now  on. 

Gingers  much  firmer  in  price. 
The  general  tendency  is  upward. 
Higher  prices  are  now  ruling 
abroad.  It  is  evident  that  pres¬ 
ent  values  are  going  to  continue 
over  the  year. 

Tapioca  steady  and  somewhat 
firmer  for  spot  goods. 

Green  Ginger  Root.  Goods 
that  have  arrived  seem  to  be  of 
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very  fair  quality.  The  demand  is 
good  and  will  improve. 

Seeds  very  steady  and  in  good 
demand,  especially  stock  for  pick¬ 
ling  needs. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Evaporated  Apples,  Etc. 

Trading  in  evaporated  apples 
has  been  very  satisfactory  the 
past  week.  There  has  been  some 
carload  business*  together  with  a 
very  good  jobbing  trade,  and  the 
market  has  held  steady.  Stocks 
on  hand  are  being  gradually  re¬ 
duced  to  a  point  where  there 
seems  to  be  no  question  but  what 
they  will  be  entirely  cleaned  up 
before  new  crop  is  on  hand. 

The  future  market  has  held 
steady  with  a  demand  at  6y  to 
6y2  cents  f.  o.  b.  for  prime  qual¬ 
ity  in  50-pound  boxes,  but  sell¬ 
ers’  ideas  are  about  *4  cent 
higher  than  this.  Crop  conditions 
are  favorable  and  are  estimated 
at  about  60  per  cent,  of  a  crop. 

Raspberries  are  about  cleaned 
up,  although  there  are  a  few  lots 
to  be  had  at  2\]/2  to  22  cents 
f.  o.  b.  in  barrels.  New  goods 
are  quotable  at  the  same  prices. 

Cores  and  skins  and  chopped 
apples  are  very  scarce  and  have 
sold  at  \]/2  to  iy  cents  f.  o.  b.  in 
bags  for  desirable  quality. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows:  Prime,  7  to  7^4  cents; 


choice,  j]/2  to  8  cents ;  fancy,  9 y2 
to  10  cents,  all  f.  o.  b.  in  50-pound 
boxes ;  cartons,  y2  cent  per  pound 
higher;  cores  and  skins,  $1.40  to 
$r-5°j  chops,  iy  to  1  y  cents 
f.  o.  b.  buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 


MARKET  NOTES. 


Huckleberries  are  coming  too 
fast  for  the  demand,  and  the  mar¬ 
ket  shows  a  surplus.  Twelve 
cents  a  quart  is  top,  and  the  de¬ 
mand  is  light.  All  the  receipts 
are  from  North  Carolina. 

Peaches  are  coming  mostly 
from  Florida,  with  a  few  from 
Georgia.  The  quality  is  poor 
and  the  price  $1.75  to  $3  per  crate. 

Watermelons  are  coming  from 
Florida  and-  range  from  40  to  75 
cents  each.  The  quality  is  fair 
but  the  demand  light. 

Most  of  the  cucumbers  now  in 
market  are  from  Virginia  and 
average  $1  per  basket.  The  de¬ 
mand  is  good. 

New  potatoes  are  cheap.  They 
are  coming  from  North  Carolina 


and  Virginia  and  range  from  $2 
to  $2.50  per  barrel.  The  demand 
is  good. 

Strawberries  have  a  wide  range 
— 4  to  10  cents.  Practically  all 
the  receipts  are  now  from  nearby 
points.  The  quality  is  good  and 
the  selling  fair. 

Lots  of  the  lima  beans  now 
coming  forward  are  poor.  The 
price  ranges  from  $1.50  to  $3. 
Florida  is  the  only  State  ship 
Ping,  though  North  Carolina 
should  start  soon 

Pie  cherries  from  Delaware  and 
Maryland  are  in  now  and  bring 
$1.50  per  basket  of  20  to  25 
pounds.  Sweet  nearby  cherries 
range  from  8  to  10  cents;  and  Vir¬ 
ginias  15  cents  per  quart. 


Jersey  peas  range  from  50  to 
60  cents  and  are  coming  freely. 
The  quality  is  not  very  good  as 
yet,  but  the  demand  is  active. 

String  beans  have  advanced  to 
$1.50  to  $2  per  half  barrel.  Re¬ 
ceipts  are  coming  from  Norfolk 
and  North  Carolina,  and  the  de¬ 
mand  is  good. 


P»*«nu  and  Trade- mark*  in  tkc 
Grooery  Lin*. 

Messrs  Daws  &  Davis,  Washington 
1  a  tent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  D.  C.,  May  to,  1910. 

957.390.  Dough  molding  machine. 
Frank  Streich,  St.  Louis,  Mo. 

957,438.  Automatic  flour  sifter.  Geo 
McEachron,  Oklahoma,  Okla. 

957,479.  Baker’s  oven.  Isaac  Slapo, 
New  York,  N.  Y. 

957,507.  Bag  and  twine  holder. 
Lhas.  E.  Hedge,  Beaverton,  Ore. 

957,568.  Twine  holder.  Clifford  E 
Layman,  Keene,  Ohio. 

957,663.  Alarm  device  for  culinary 
utensils.  Paula  C.  Emslie,  Boston,  Mass. 

Washington,  D.  C.,  May  17,  1910. 

958,082.  Adjustable  display  card  hold¬ 
er.  Louis  Bland,  Chicago,  Ill. 

958,338.  Machine  for  scouring  and 
cleaning  candies.  Walter  F.  Walker 
Springfield,  Mass. 

958,475.  Display  apparatus.  Edward 
F.  Cannon,  Portland,  Ore. 

958,616.  Coffee  condenser.  Daniel  B 
Fleming,  Hartford,  Ark. 


TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  46,963.  “Summer  Girl 
Brand  for  coffee,  etc.  The  H.  D  Lee 
Mercantile  Co.,  Salina,  Kan. 

Ser.  No.  47,312.  “Wellco  Brand”  for 
tea,  etc.  The  Wellington  Wholesale 
Grocery  Co.,  Wellington,  Kan. 

Ser.  No.  49,100.  “Peacock”  for  flavor- 
extracts.  Bristol  Drug  Manufacturing 
Co.,  Bristol,  Va. 

Ser.  No.  46,537.  “Nomad  Brand”  for 
coffee.  Reynolds,  Davis  &  Co.,  Fort 
Smith,  Ark. 

Ser.  No.  48,428.  “Briardale”  for  cof¬ 
fee.  Woolson  Spice  Co.,  Toledo,  Ohio. 

Ser.  No.  48,210.  “Climax”  for  egg 
noodles,  etc.  The  Pfaffman  Egg  Noodle 
Co.,  Cleveland,  Ohio. 


Get  the  Profit  Habit  and  Push 

Knox  Gelatine 

Instruct  your  clerks  to  sell  KNOX  GELATINE  whenever  possible,  because  it  sells  at  t5  cents  a  package 
and  Pays  you  a  good  Profit.  Push  KNOX  GELATINE  because  we  guarantee  it  to  please  your  customers. 

pr°  an  n°  nsk  for  y0U’  because  lf  y°ur  customer  is  dissatisfied  any  reason,  we’ll  refund  the 
money.  Tell  your  customers  about  the  Knox  Acidulated  package,  which  contains  an  extra  envelope  of 
centrated  lemon  ju.ce  and  saves  them  the  trouble  and  expense  of  preparing  the  fruit.  It’s  a  seller. 

CHARLES  B.  KNOX  CO.,  Johnstown,  N.  Y. 


con- 
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Conducted 


A  Vegetable  Window. 

Vegetables  being  much  in  de¬ 
mand  these  days  a  vegetable  win¬ 
dow  will  not  come  amiss.  First 
pile  a  couple  of  soap  boxes  within 
a  foot  or  so  of  the  right  front  of 
your  window,  and  behind  them, 
only  rather  more  towards  the 
centre,  build  another  pile  of  soap 
boxes  three  high  and  extending  to 
the  right  side  of  the  window.  On 
the  left  put  one  soap  box  hear  the 
pane,  two  piled  one  on  top  of  the 
other  behind  it,  and  behind  these 
three  boxes  piled  on  top  of  each 
other,  but  reinforced  by  three 
more  to  make  the  whole  protrude 
towards  the  centre.  Then  lay 
your  ground  cloth  of  light  brown 
cheese  cloth  over  the  floor — boxes 
and  all — and  stamp  it  down  to  the 
ground  where  it  does  not  cover 
the  boxes.  In  this  way  you  get  a 
hilly  ground.  Down  the  centre  of 
your  window,  going  back  a  little 
distance  and  curving  away  to  the 
right  behind  the  tallest  “mound” 
of  covered  boxes  place — broadest 
side  to  window — a  row  of  tin 
roasting  dishes.  Get  a  strip  of 
thick  brown  paper  the  width  of 
the  dishes  and  long  enough  to 
cover  their  insides  when  patted 
down  into  the  dishes.  This  will 
hide  the  sides  where  the  dishes 
join  each  other.  Now,  fill  this 
trough  with  water  and  in  the 
front  dishes  you  can  place  a  io- 
cent  living  gold  fish.  If  you  do 
not  mind  cutting  up  your  cheese 
cloth  use  a  strip  of  that  instead  of 
the  brown  paper,  as  the  latter 
may  break  away  where  it  is 
strained  by  the  weight  of  the 
water  where  it  presses  against  the 
edges  of  the  dishes. 

Now  get  some  watercress  and 
cover  the  edges  of  the  dishes  with 
it.  You  will  then  have  produced 
the  effect  of  a  little  brook,  and  as 
this  particular  brook  will  not  bab¬ 
ble,  the  way  you  have  done  it  will 
not  be  in  evidence.  Also  line  with 
the  same  vegetable  the  lower  edge 


I  V  A  N 

of  the  front  of  your  window.  On 
top  of  the  lowest  “mound”  on  the 
left  place  some  scullions  with  the 
bulbs  uppermost  and  the  tails 
hanging  down  like  a  fringe. 
Along  the  top  of  the  rest  of  the 
mound  place  bundles  of  asparagus 
and  at  the  end  of  it  that  is  farthest 
from  the  front  place  a  basket  of 
potatoes.  At  the  base  of  these 
mounds  place  cabbages  and  cauli¬ 
flowers  close  up  to  the  watercress 
that  lines  the  brook  and  stretch- 


Thompson 

some  turnips  and  carrots,  and 
further  back  some  celery. 

On  the  immediate  right  of  the 
brook  place  a  basket  of  tomatoes. 
Back  of  this  throw  some  string 
beans  on  the  ground  at  the  base 
of  the  mound  and  mix  with  the 
watercress  some  lettuce  and 
radishes. 

Back  of  all  this  place  a  row  of 
soap  boxes  to  support  a  row  of 
upstanding  rhubarb  and  to  the  left 
place  a  tree  and  to  the  right  a 


ing  backward  to  the  end  of  the 
“mounds.” 

In  the  centre,  where  the 
“brook”  turns  to  the  right,  place 
a  scarecrow.  I’ll  tell  you  how  to 
make  him  later  on.  In  the  right 
hand  front  corner  at  the  foot  of 
the  mounds  on  that  side  place 
some  eggplants,  then  further 
along  towards  the  left  some  cu¬ 
cumbers  and  behind  these  some 
big  onions.  On  the  mounds  place 
first,  that  is  nearest  the  front, 


smaller  one,  and  on  the  left  arm  of 
the  scarecrow  place  a  bird. 

Now,  how  to  make  your  scare¬ 
crow,  bird  and  trees.  Stick  a  pole 
(broomstick  if  you  have  a  broom 
that  has  outlived  its  usefulness) 
in  a  square  piece  of  wood  and 
screw  it  down  to  the  floor.  Fas¬ 
ten  a  cross  piece  within  a  foot  of 
the  top  of  this  broomstick.  At 
the  waist  line  (?)  fasten  loosely 
a  piece  of  wood  sticking  out  to  the 
left  and  one  to  the  right.  Pull  on 


the  scarecrow’s  pants,  put  on  his 
shoes  and  then  his  coat  and  neck¬ 
tie,  and  let  his  right  sleeve  hang 
partly  down  at  the  wrist  and  his 
left  sleeve  be  pulled  short  to  allow 
of  the  stick  protruding  on  which 
you  will  perch  your  bird.  Put 
Mr.  Scarecrow’s  hat  on  and  the 
world  is  his.  Make  your  trees  of 
pieces  of  wood  nailed  together  to 
make  branch-like  extensions  and 
cover  them  with  brown  cheese 
cloth.  At  the  ends  of  the 
branches  and  here  and  there  on 
the  trunk  fasten  bunches  of  green 
crepe  paper  for  foliage. 

Try  to  get  a  toy  bird,  but  if  you 
do  not  care  to  go  to  that  expense 
cut  a  piece  of  brown  cheese  cloth 
in  the  shape  of  two  figures  88  ex¬ 
actly  the  same  size  and  sew  them 
together  as  if  you  were  making  a 
bag,  leaving,  however,  the  top 
and  bottom  of  the  bag  open,  be¬ 
cause  you  cannot  fill  a  bag  the 
shape  of  a  figure  8  on  account  of 
the  waist  line.  Stuff  the  bag 
from  both  ends  with  crumpled 
paper  or  excelsior  and  sew  up  the 
ends.  On  each  side  of  the  head 
or  smaller  end  of  the  8  sew  a  shoe 
button  for  eyes.  Thrust  two 
pieces  of  wood  into  the  end  of  the 
head  for  a  beak.  Stick  a  feather 
taken  from  anything  with  feath- 
ers — a  duster  or  a  real  bird — into 
the  end  of  the  larger  endvof  the  8 
and  into  the  part  that  will  have 
to  represent  the  “tummy”  of  the 
bird  insert  two  sticks  for  legs, 
and  there  it  is. 

A  Fruit  Window. 

About  two  feet  or  so  from  the 
front  of  the  window  build  a  seg¬ 
ment  of  a  circle  of  soap  boxes,  as 
in  sketch.  Cover  this  with  light 
green  cheese  cloth  and  on  it  place 
a  row  of  boxes  of  cherries  raised 
at  an  obtuse  angle  by  means  of 
a  small  box  upon  which  the  bot¬ 
tom  of  the  top  end  of  the  box 
rests.  Parallel  with  the  window 
and  joining  the  ends  of  the  seg¬ 
ment  to  the  left  and  right  place 
one  or  two  soap  boxes  end  to  end 
and  covered  with  light  green 
cheese  cloth.  On  these  place  a 
pyramid  of  boxes  of  strawberries. 
At  the  left  and  right  hand  front 
corners  build  a  pyramid  of  grape¬ 
fruit,  and  around  the  base  of  the 
pile  of  soap  boxes  place  a  row  of 
oranges  with  five  rows  radiating 
therefrom  towards  the  front  and 
another  row  at  each  end  laid  out 
in  a  similar  manner,  as  in  sketch.^ 
On  top  of  the  first  row  of  oranges 
place  another  along  the  boxes  and 
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THIS  TEA  IS  A  TRADE  WINNER 


Gold  Camel  India  Ceylon  Packet  Tea  is  so  much 
superior  to  other  teas  retailing  at  6oc.  that  it  will  not 
only  please  your  customers  but  it  will  also  bring  their 
friends  to  your  store.  We  blend  it  from  choice  selec¬ 
tions  from  the  finest  gardens  and  pack  it  in  the  beauti¬ 
ful  red,  blue  and  gold  foil  packet  to  preserve  its 
strength — also  for  your  convenience  in  handling.  The 
cartons  make  a  telling  display  and,  once  started,  this 
tea  never  stops  selling. 


L.  H.  PARKE  &  COMPANY,  232-234  Market  St,  PHILA,  PA. 


Is  the  Fad  Over? 


How  long  since  you  have  heard  of 
a  new  advertised  cereal  ?  The  fad  is 
over,  now  for  the  standard  breakfast 
foods  like  Whcatcna.  The  faddy  cer¬ 
eals  haven’t  hurt  Wheatcna  at  all  ;  it 
has  gone  steadily  on,  finding  new 
foothold  everywhere  and  always 
keeping  what  it  gained. 

Undoubtedly  it  will  gain  even  more  in 
the  future,  however,  for  Wheatena  is  above 
all  a  family  cereal — a  breakfast  food  that 
suits  all  the  family  all  the  time. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


Use  Duplicating 
Salesbooks 

and  avoid  mistakes,  errors  and  disputes 
with  customers. 

Two  bills  at  one  writing,  they  must 
correspond.  The  customer  gets  one,  you 
keep  the  other. 

Our  prices  are  so  low  that  you  cannot 
afford  to  be  without  them. 

For  sample  sheets,  prices  and  description,  write 

E.  C.  Fell  Manufacturing  Company 

Duplicate  and  Triplicate  Salesbooks 
1112-1114  SANSOM  STREET  ::  ::  PHILADELPHIA 


Be  Known  by 

the  “KNIGHTHOOD”  BRAND 

The  fanciest  line  of  food  products  ever  packed 
bear  the  name  “Knighthood.”  Every  customer 
who  buys  them  once  will  keep  buying  them. 

You  can  get  them  only  from 

REEVES,  PARVIN  &  CO,  Philadephia 

RIVER  front  stores 


There  Is  No  Difference  of  Opinion 

<ir  All  who  buy  Cheese  from  me  agree  that  I  sell  them 
the  best  they  ever  tasted. 

<1  The  reason  is  simple  enough,  being  Philadelphia’s 
largest  importer  I  receive  the  best  that  is  made  in 
Emmenthaler,  Roquefort,  Camembert  and  all  kinds  of 
fancy  Cheese. 

<If  With  Delicatessen  and  Fancy  Groceries  I  am  will¬ 
ing  to  compete  with  anybody. 

<]f  Get  my  prices  before  buying. 

Carl  Wilde,  357  IT.  Second  St.,  Phila. 


Fels-  Naptha  really  makes  clothes  cleaner, 
and  whiter  than  other  soaps. 

But  the  great  advantage  is  that  it  does  so 
with  less  labor.  And  without  any  hot  water. 


sweeter 
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Your 

Customers 

ask  your  advice  on 
matters  of  food  pro¬ 
ducts.  You  want  to 
be  posted,  don’t  you  ? 

Then  study  the  fol¬ 
lowing.  It’s  in¬ 
structive. 

Minute  Gelatine  (Flavored^ 

is  made  from  the  highest  quality  of 
gelatine-other  kinds  may  use  a  cheap¬ 
er  gelatine  as  colors  and  flavors  can 
conceal  its  inferiority.  In  it  the  most 
expensive  vegetable  colors  are  used- 
others  may  be  colored  with  cheap 
vegetable  or  coal-tar  colors.  True 
fruit  flavors  are  used.  They  cost  more 
but  they  are  better.  -Artificial,  ether¬ 
eal  flavors  are  found  in  others.  They 
are  cheaper  and  easier  to  get.  riinute 
Gelatine  (Flavored)  is  made  to  sell  on 
quality  —not  by  advertising  or  low 
prices  only.  Don’t  take  it  that  all 
other  flavored  gelatines  have  all  the 
bad  points  mentioned.  Most  of  them 
have  some.  None  of  them  have  all 
the  good  points  of  Minute  Gelatine 
(Flavored).  Decide  for  yourself.  I.et 
us  send  you  a  package  free  and  try  it 
beside  any  other  flavored  gelatine 
you  may  select.  That’s  fair  isn’t  it? 
When  writing-  for  the  package  please 
give  us  your  jobber’s  name. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 
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Message  to  the 
Grocery  Store 
From  the  Board 
of  Health 

The  Department  of  Public  Health  has  just 
issued  a  bulletin  which  states  as  Follows : 

Don’t  tolerate  flies. 

Don’t  allow  them  in  your  house. 
Don’t  allow  them  on  your  prem¬ 
ises. 

Don’t  allow  garbage,  rubbish  or 
manure  to  accumulate  on  your  lot 
or  near  it. 

Don’t  allow  dirt  in  your  house. 
Look  in  the  corners,  behind  the 
doors  and  furniture,  under  stairs 
and  beds.  Remove  the  cuspidors. 

In  brief,  keep  the  house  clean. 

Don’t  allow  flies  near  food, 
especially  milk. 

Don’t  buy  foodstuffs  where  flies 
are  allowed. 

Don’t  buy  milk  where  flies  are 
on  the  cans  or  bottles. 

Don’t  eat  where  flies  are  found. 
Don’t  forget — No  dirt— No  flies. 

Electric  Fans  are  the 
Most  Efficient  Fly 
Chasers  Known. 

Is  your  store  Electrically 
equipped  ? 

The  Philadelphia  Electric 
Company  u 

10th  and  Chestnut  Streets  // 


here’s  One 
Exception 

When  you  go  on  about 
cereals  paying  nothing, 
don’t  forget  that  they’re 
not  all  that  way.  Our 
Gluten  Cereal  pays 
about  40%.  Don’t  jump 
at  the  conclusion  that  it 
must  be  a  pretty  poor 
cereal  to  pay  that  much — 
we  probably  take  more 
care  and  pains  with 
Gluten  Cereal  than  any 
other  manufacturer  in 
the  country. 

A  rich,  satisfactory 
food  that  stays  in 
people’s  affections. 

A.  C.  Godshall  &  Co. 

Incorporated 

LANSDALE,  PA. 


FLEISCHMANN’ 

COMPRESSED  fESST 

HAS  NO  EQUAL 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  ef 

6  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


not  anywhere  else.  Back  of  the 
segment  place  a  table  or  more 
soap  boxes  covered  with  a  white 
cloth.  On  this  place  at  each  front 
end  a  plate  of  strawberries  and 
cream.  Back  of  these  place  a 
sugar  bowl  and  cream  pitcher.  In 
the  centre  place  a  large  bunch  of 
grapes,  behind  which  stand  a 
glass  dish  with  a  long  stem  and 
containing  strawberries  upon 
which  has  alighted  a  large  butter¬ 
fly.  (How  to  make  said  butterfly 
will  be  told  below.) 

On  each  side  of  the  rear  ends  of 
this  place  a  pot  of  palms  or  what¬ 
ever  you  find  will  conveniently 
take  its  place.  From  the  ceiling 
of  the  window  on  the  left,  right 
and  in  the  centre  hang  a  large 
bunch  of  bananas,  the  centre  one 
being  red  if  possible  and  the 


grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


AMONG  THE  TRADE. 

The  Philadelphia  Retail  Gro¬ 
cers’  Association  and  the  Girard 
Grocery  Co.  removed  during  the 
week  from  202  South  Ninth 
street,  where  they  have  been  for 
several  years,  to  the  Philadel¬ 
phia  Bourse,  on  Fourth  and  Fifth 
streets.  They  occupy  Rooms 


others  yellow.  Between  these 
hang  by  an  invisible  thread  two 
butterflies.  Then  drape  twisted 
colored  paper  strips  (as  in  sketch) 
back  of  the  bananas  and  butter¬ 
flies. 

To  make  a  butterfly  fold  a  piece 
of  colored  paper  in  two.  Then 
cut  out  the  wings  and  open  them. 
They  will  be  alike.  Where  these 
wings  join  stick  a  piece  of 
tigthly  rolled  crepe  paper  tied 
around  the  neck  with  a  piece  of 
thread.  Stick  a  couple  of  pins 
with  colored  glass  heads  in  the 
butterfly’s  head  for  antenna  and 
there  you  are. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 


272  to  286,  which  will  be  a  great 
advance  over  the  quarters  va¬ 
cated.  The  new  offices  will  oc¬ 
cupy  the  space  formerly  occupied 
by  the  old  reading  room,  and  sev¬ 
eral  adjacent  rooms  will  be  used 
for  committee  quarters,  etc.  The 
association  will  hold  its  regular 
weekly  meetings  in  the  Assembly 
Room.  A  new  feature  will  be  in¬ 
troduced  as  soon  as  the  organiza¬ 
tion  is  settled — a  permanent  ex¬ 
hibit  of  store  appliances,  fixtures, 
etc. 


Florida  cantaloupes  are  scarce 
and  very  poor.  The  range  is  $3 
to  $3.50  per  crate.  The  first  Cali¬ 
fornia  cantaloupes  have  reached 
the  East  and  bring  $5  to  $6.50 
per  crate.  The  quality  is  fair. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


.  ,  .  T°  ';ring  th"  retai'er  and  manufacturer  together  RIGHT  needs  more  than  an  occasional  call  from  a  specialty  man  and  the 
jobber  s  salesmen  haven  t  time  to  introduce  the  two  properly;  yet  they  are  natural  brothers  and  SHOULD  be  as  ivell  acquainted 
Mr.  Manufacturer,  use  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA.  Through  the  publications 

mr,oe2  y°“  r  T  C°  t0“Ch  With  OVer  150'°°0  merChantS  who  are  ProsPec(ive  distributers  for  you  and  you  can 

T^RA^DE^I^RESS^OF'^AMIfRTrA^6353^  t0  y°Ur  suacess>  TEN  TIMES  AS  OFTEN  through  the  GROCERY  AND  ALLIED 
'  1  sf  .  £  ’  as  y°u  can  any  other  way  for  the  same  sum  of  money.  These  publications  now  represent  even 

a  more  nearly  .deal  vehicle  to  convey  the  manufacturer’s  message  to  the  retailer  than  the  big  magazines  and  newspapers  do  to 

convey  his  message  to  the  consumer,  because  they  are  organized,  their  circulations  are  guaranteed,  their  rates  are  standardized 
aad  haye  a  e°-°P"at.1Te  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED 
S  ATES,  which  gives  their  subscribers  MORE  than  the  ordinary  reason  for  being  interested. 


MEMBERS 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  Journal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate,  New  York 

New  England  Grocer  and  Tradesman,  Boston 

Merchants’  Journal  and  Commerce,  Lynchburg, 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal 
National  Provisioner,  New  York 
Merchants’  Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  detailed  information  on  this  subject,  address 


C.  M.  Wessels 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 


Amvwi  to  Wut  AdTtoitef  «ato  imontd  ia  tMa  deportment  may  b*  tddwmd  to  the  "  Grocery  World 
and  0  on  oral  Moreknnt"  whom  doolrod,  provided  the  advertisement  Is  aceompeaied  by  to  scats  in  postage  to 
pay  for  romslUng  tha  same.  The  price  of  each  insertion  is  two  cents  per  word, 


FOR  SALE. 


FOR  SALE. — Corner  grocery,  meat  and 
provision  store.  Established  six  years. 
Doing  a  large  business.  If  sold  at  once  will 
take  $1,800.  West  on  Market  St.,  West 
Philadelphia.  Address  L.  C.  C.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  1 

FOR  SALE.— In  West  Philadelphia,  corner 
grocery  and  provision  store,  doing  a  good 
business.  If  sold  at  once  will  take  $800. 
Address  L.  G.  S. ,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  27 

FOR  SALE. —  Old-established  meat  and 
provision  store.  Fine  fixtures  and  refriger¬ 
ator.  Location,  West  Philadelphia.  Stable 
in  rear.  Will  sell  for  $r,ioo  to  a  quick  buyer. 
Address  V.  W.  E.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  27 

FOR  SALE. — An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $12  per  month.  If  sold 
at  once  will  accept  $350.  N.  W.  Cor.  Ran¬ 
dolph  St.  and  Erie  Ave.  24 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law¬ 
rence  St.,  Philadelphia,  Pa.  24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St , 
Philadelphia,  Pa.  24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22.5o,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

FOR  SALE. — Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $18  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa.  25 

FOR  SALE. — Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  1051  Frankford  Ave.,  Phila.,  Pa.  25 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE  — An  Enterprise  rotary  dried 
beef  cutter.  In  perfect  order.  Will  sell  it 
very  reasonable.  W.  M.  Althouse,  2601  E. 
Norris  St.,  Philadelphia,  Pa.  23 

FOR  SALE. — Fruitand  confectionery  store, 
cigars  and  canned  goods.  Doing  a  fine  busi¬ 
ness.  Illness  reason  for  selling.  Best  loca¬ 
tion  in  the  city.  Corner  store.  Established 
20  years.  Address  G.  F.,  84  Remsen  St., 
Cohoes,  N.  Y.  23 

FOR  SALE. — Small  corner  grocery  store 
Must  sell  on  account  of  sickness.  Will  sac¬ 
rifice  for  $400  if  sold  at  once.  Address  B. 
C.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — A  small  grocery  store,  estab¬ 
lished  eight  years.  Doing  a  fair  business. 
Will  sell  for  $400  if  sold  at  once.  Address 
40S5  Wallace  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — In  West  Philadelphia,  4411 
Aspen  St.,  grocery  and  provision  store, 
$i,ooo ;  4413  Aspen  St.,  cafe,  $sco.  Will 
sell  the  two  properties  to  a  quick  buyer  at 
the  low  figure  of  $10,000.  Apply  at  the 
above  address.  2 

A  FIRST-CLASS  COUNTRY  STORE 
property  and  stock  ;  i'/i  acres  ;  nine-room 
dwelling  and  large  store  and  furniture  ware- 
rooms  ;  barn ;  wagon  house.  Also  a  fine 


country  store  property,  with  28  acres 
ground  ;  fine  house  and  store,  and  all  co: 
veniences  and  all  necessary  outbuilding 
Also  a  fine  residence  and  store  property 
Norristown  ;  best  section  ;  fine  trade  A 
of  them  bargains.  Must  be  sold  on  accoui 
of  health  of  owners.  Call  at  once,  I. 
Gotwals,  Norristown,  Ta. 


SITUATION  WANTED. 


ENGLISH  CLERK  AND  MANAGER,  AT 
present  employed  in  Philadelphia,  wants 
position  as  manager  of  up-to-date  grocery 
stc-e  in  fair-sized  town.  Age,  26;  unmar¬ 
ried  ;  will  go  anywhere.  Has  had  six  years’ 
experience  as  manager,  and  good  all-round 
man.  Now  has  good  position  as  manager 
but  would  prefer  town  to  city.  Salary  to 
start,  $17  per  week.  Unquestioned  refer¬ 
ences.  Address  C  41,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

EASTERN  PENNSYLVANIA  YOUNG 
man  of  22,  wants  position  as  head  clerk 
or  manager  of  grocery  department.  Mar¬ 
ried,  no  children ;  will  go  anywhere.  Has 
had  excellent  experience  in  general  grocer¬ 
ies  and  also  with  teas  and  coffees.  Knows 
something  of  chain  store  methods.  Can  give 
strong  references.  Wanted  to  start,  $15 
weekly,  and  can  soon  show  right  to  that 
much.  Address  C  40,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

POSITION  WANTED  BY  MAN,  MIDDLE 
age,  as  manager  of  grocery  business  or  of  a 
general  merchandise  business.  Years  of 
experience.  Best  references  and  bond  if 
required.  Address  X  Y  Z,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St,  Phila¬ 
delphia,  Pa.  25 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  as  manager  or  buyer.  Will 
go  anywhere.  Age  30,  married,  one  son. 
Has  had  about  nine  years’  comprehensive 
experience,  and  can  make  good.  Wants 
$r,4oo  yearly  to  start,  and  can  prove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 


BUSINESS  OPPORTUNITIES. 


oeoooooeoeooflooooeooooeooo 
o  0 

0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  o 
9  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  0 


0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  cofifee  stores,  rreen  groceries  and  o 
0  anything  else  in  tne  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  0 
0  that  we’re  sure  will  suit  you.  e 

9  Write,  call  or  telephone.  0 

0  WARNER  fit  CO.,  0 

0  987  Arch  Street,  Philadelphia,  Pa.  e 

0  Phones,  Bell  Filbert  2500,  0 

o  Keystone,  Race  746.  0 

0  0 


OOOOOOOOOOOOOOOOOOOOOOOOOO 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553-— In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  J350  or  I400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  (700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  In  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562.— Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 


and  delicatessenbusiness,  doing  $200  to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month  ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3, oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three-quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  slock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $600- $700 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8,000  oysters  weekly. 
Stock  about  $t,2oo.  Clears  10-15  Per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Ia  all  of  these  the  cause  of  a  ell  lag  la 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  k  CO. 

027  Arch  Street  Philadelphia.  Pa. 


HELP  WANTED. 


WANTED  —  A  first-class  salesman  by  a 
concern  manufacturing  all  kinds  of  milk 
powder,  to  sell  the  goods  to  bakers,  supply 
houses  and  grocers  in  the  eastern  and  west¬ 
ern  states.  Address  H.  M.  P.,  “Grocery 
World  and  General  Merchant,”  927  Arch 
St.,  Philadelphia,  Pa.  23 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “  Grocery  World  and  General 
Merchant.”  tf 


MISCELLANEOUS. 


HERE’S  YOUR  CHANCE  TO  RETIRE 
from  business.  Nineteen  hundred  and  nine 
five-passenger  touring  car,  40-horse  power, 
top  and  everything,  extra  tire,  first-class 
condition.  Only  run  a  few  months.  Will 
exchange  for  well-assorted  stock  of  groceries. 
Address  quick,  Chas  Shupp,  Plymouth, 
Luzerne  Co.,  Pa.  23 

DOUBLE  YOUR  PRETZEL  PROFITS. 
Genuine  “Huebener’s  Lititz  Bretzels”  are 
business  builders — aristocrat  of  the  pretzel 
kingdom.  In  packages.  Pure,  clean,  no 
lard.  Delicate  flavor  and  crispness  found 
in  no  other  pretzel  product.  Be  first  to  intro¬ 
duce  them  in  your  locality — our  special  all- 
profit  offer  with  exclusive  rights  makes  it 
well  worth  while.  Lititz  Bretzel  Company, 
Drawer  Gi,  Lititz,  Pa.  23 


WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co  ,  1624  S.  5th 
St.,  Philadelphia,  Pa.  3 

GROCERS’  PRINTING  MATTER— LET- 
ter  heads,  bill  heads,  postal  cards,  pure  fcod 
stickers,  counter  pads,  folders,  all  k:-J'' 
snappy,  up  to-date  printing  for  groce 
general  merchants  a  specialty.  ...  .  . 
Granzow,  Ashland,  Pa.  26 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  aimple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  In 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  cn  30  days’  free 
trial.  It  will  cost  you  only  $a,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
"  The  Creditor’s  Journal  ” — It’s  free.  25 


WANTED. 


WANTED.— A  customer  in  Philadelphia  or 
near  who  can  use  25  or  50  pounds  of  butter 
a  week.  J.  G.  Plank,  Roaring  Branch,  Pa.  23 


John  Scott  €)  Co. 

INCORPORATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


We  invite  you  to  book  your 
orders  with  us  now  for  both 
spot  and  future  “Idlewild” 
and  “Winola”  brands  of 
canned  goods. 

<1  These  brands  are  well 
known  for  their  very  high 
quality,  and  are  sure  to 
please  your  trade.  Prices 
named  on  application. 

Crocker  Grocery  Co.,  Wholesale 

Wilkes>Barr«,  Pa. 


MANY  GROCERS 

Find  It  pay*  them  to  read  the 
“good  stuff"  In 

The  Advertising  World 
Columbus,  Ohio 


Saapl*  Nt,  or  toar  ■N*a<  trial  tor  II  casta 
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We  Know  You  Can  Sell 

CLICQUOT  CLUB  GINGER 


ALE 


(&, EXTRA  DRY;' 


first,  because  it  IS  “better  than  the  imported’’  and,  second,  because  we  make 
it  easy  to  sell  by  our  extensive  magazine  and  newspaper  advertising.  We 
keep  up  the  QUALITY  of  CLICQUOT  CLUB  and  we  keep  up  the 
ADVERTISING  and  wherever  it’s  introduced  the  SALES  keep  up. 

It  will  sell  better  in  YOUR  STORE  than  any  other  ginger  ale  either 
domestic  or  imported  BECAUSE  it  sells  better  in  other  stoves.  Stock  it  and 
get  your  profits  on  the  extra  business  it  is  sure  to  bring  you. 

Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

cucquot  club  sarsaparilla  clicquot  club  i.kmon  soda 

CLICQUOT  ULIU  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


They  Won’t  Want  What  They  Can’t  See 


Goods  displayed  in  a  PEERLESS  COUNTER  sell  themselves.  The  PEERLESS  COUNTER  will  give  you  an 
immediate  advantage  over  a  competitor  whose  goods  are  hidden  in  boxes  and  barrels  where  customers  cannot  see 
them.  SHOW  what  you  have,  in  a  PEERLESS,  and  you’ll  SELL  it.  You  can  sell  ALL  of  it,  too,  because  the 
drawers  protect  their  contents  and  the  last  cracker,  or  fig  or  nut  is  as  clean  and  salable  as  the  first.  Write  for  our 
handsomely  illustrated  catalogue  showing  styles  and  prices. 

PEERLESS  FIXTURES  CO.,  Dept. e,  Marshall,  Michigan 
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Grocery  World  and  General  Merchant  Prices-Cnrrent 

CORRECTED  WEEKLY.  JUNE  6, 1910. 


COL. 

Ammonia . 1 

Axle  Grease .  2 

Baking  Powder .  2 

Blacking — Shoe .  2 

Bluing— Dry .  3 

Bluing — Liquid  .  3 

COL. 

Fancy  Groceries .  12 

,  ,  COL. 

Pickles .  20 

Whole  Spices . 

Farinaceous  Goods .  13 

P i O V IS tOTTS  . . . . . .  20 

Pium  Puddine: . 

Wood  and  Willow  Ware .  27 

Yeast  Cakes .  .  7g 

Foreign  and  Domestic  Green  Fruits .  17 

Green  Coffee .  3 

Preserves,  Jellies.  Jains  and  Marmalades .  2i 

Polishing  and  Cleaning  Compounds .  95 

ADVANCES. 

Brushes .  28 

Butchers'  Sundries .  21 

Gelatine  and  Prepared  Desserts .  14 

Horseradish . .  17 

Rice .  53 

Butter .  4 

Crackers  and  Cakes  .  10 

Honey .  2i 

Ink .  ,8 

Rope,  Tie  Yarn,  etc .  97 

Candles  . 4 

Canned  Goods . 4 

Canned  Meats .  6 

Jars  and  Jar  Rubbers . .  4 

Shoe  Dressing .  0 

Ketchup .  8 

Lamp  Goods. . .  18 

Smoked  Fish,  Codfish  and  Mackerel .  15 

Sauer  Kraut .  7t 

Salad  Dressing .  ?4 

DECLINES. 

Flour .  T-j 

Cereal  Specialties  .  14 

Cheese  .  12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider .  23 

Lve  and  Potash . 18 

Lard  and  Compounds .  70 

Live  Poultry .  2i 

Laundry  Soaps .  25 

Laundry  Starch  .  26 

Clams .  16 

Corn  Starch .  26 

Macaroni  .  15 

Pineapples .  ^ 

Matches .  x8 

Dressed  Meats . 

Condensed  Milk .  9 

Cottolene  .  12 

Coffee  Essence  and  Chicory .  3 

Delikatessen  .  10 

Mince  Meat . 18 

Maple  Syrup .  27 

Oysters .  16 

Soap  Powder .  95 

Specialties . . .  of, 

ADDITIONS. 

Dried  Fruits .  16 

Olives .  19 

Dressed  Meats .  20 

Dressed  Poultry .  21 

Drugs .  22 

Evaporated  Milk .  9 

Eggs  .  12 

Package  Coffee .  3 

Pure  Olive  Oil .  ig 

Smoking  Tobacco .  <>8 

Potato  Chips .  ig 

Peanut  Butter .  19 

Pickled  Meats  and  Fish .  iq 

Toilet  Soaps . 

Tobacco — Plug .  o9. 

SUGAR. 

Barrels.  Halves. 

Cut  Loaf . 6.35  6.53 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.90 

“  60  2-lb.  pkgs .  8.40 

Cubes .  .  5.70  5.90 

Lozenge .  5.60  5.80 

Powdered .  5.55  5.75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

“  fine,  2  lb.  bags .  5-7° 

’*  “  2-lb.  pkgs.,  cases...,  5.60 

“  “  5-lb.  bags .  5.6a 

“  **  10  10-lb.  bags .  5-55 

“  25-lb.  bags .  5.45 

“  “  100-lb.  bags .  5.40 

“  coarse .  5. 50 

“  extra  coarse .  5.70 

A  Crystal .  5-45  100-lb. 

A  Confectioners .  5.25  Bags. 

No.  2 .  5.  f 5  5.15 

No.  3 .  5  05  5.05 

No.  6 .  4.95  4.95 

No.  8 .  4.85  4.85 

No.  10 .  4-75  4- 75 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . 39 

Fancy . 45 

Imperial — 

Choice . 30 

Extra  choice . 33 

Fancy . 40 

Young  Hyson — 

Choice . 25 

Extra  choice . .30 

Fancy . 35 

Gunpowder — 

Choice .  38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy . . .  45 

English  Breakfast — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Ceylon — 

Tetley's,  No.  1,  lbs.,  J£s  or  */s . 60 

“  No.  2,  %  lb . 45 

u  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

“  Vi  lb . 28 


— 2 — 


AMMONIA. 

Victoria,  2  doz . 

Pincus,  3  doz . 

Oakdale,  2  doz . 

O.  K.,  3  doz . * 

Violet,  16  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime,  2  doz . 

Banner,  dry,  case  2  doz . 

Tibbals  Drt-Monia  (con.  dry),  ioc.  size  ’ 

D^Mo^-iconid^jV-sc-.^rS 

gTOM  package....... . per  gross 

* ree  goods  with  %  gross  5.  or  10-cent  site*. 


Per 


doz. 

.90 

.90 

•75 

•45 

.90 

•55 

•87M 

.00 

Bo 


AXLE  GREASE. 

Fraser’s,  15  lb.  palls . 8; 

Fraser’s,  boxes,  gross . per  gross  9. 40 

Mica,  %  gross . per  gross  9.00 

Castor  Oil,  36  i-lb.  tins,  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

M  lb.,  4  do*.  In  case . .95 

J4  lb.,  a  do*,  in  case .  1.7J 

1  lb.,  1  do*,  in  case .  3.40 

Davis’ O.  K.,  -lb.,  4  doz . per  do*.  .45 

Davis’  O.  K.,  3  do* . per  do*.  .90 

Davis’  O.  K.,  x-lb.,  s  doz . per  doz.  1.65 

Davis’  O.  K.,  j-lb„  %  do* . per  do*.  7.20 

Cleveland's,  10-c.  size,  4  do* . per  do*.  .84 

Cleveland's,  Ji-lb.,  4  doz . per  do*.  1 . S3 

Leslie’s,  nickel  . 4  doz.  cases  .45 

Leslie's,  Ji-lb.  cans,  a  do*,  cases. . . . 1.15 

Leslie’s  i-lb.  cans.  1  doz.  cases . 1.80 

Leslie's,  5-lb.  cans,  6  cans  in  caae._ .  g . 00 

Sea  Gull,  6  o*.,  glass,  4  do* . ...... . 43 

Parrot  and  Monkey,  4  do* . . . — ...  .45 

Rumford'i  Yeast  Powder: — 

4  o*.  giass,  1  do* . _. . . 82  K 

6  0*.  glass,  t  dot . - . . .  1.07 

8  ns.  glass,  6  do*. . . .  4 .03 

«  o*.  ,1  gross, In.bbl .  *.0a 

Rumford  Baking  Powder  r— 

5c. -tins,  4  dos...  •  MMIIIHMHMIMtMMHII.  per  doz.  .45 

roc. -can,  2  dot.  In  box . . . ......per  dos,  .90 

X-lb.  cans,  a  dos  In  case . per  do*.  1 . 25 

i-lb.  cans,  1  dos.  In  case . . . per  do*,  a .  90 

Royal,  ioc.  alie,  4doa . 86 

“  X  lb-,  4do« . - . .  1.30 

"  %  "  »  "  . .  a. 40 

"  *  *’  I  “  . .  4  65 


BLACKING-Shoe. 

Shinola  (premiums) . . . per  gross  10.00 

Blackola,  1  doz.,  10  cent  size . 85 

Mason’s  No  1,  X  gross . per  gross  2.70 

“  “  2>  “  .  “  3.00 

..  „  ,3’  ..  .  „  3  3° 

((  ((  «  .  64  ** 

5,  .  13  80 

T.  M.  French . per  doz.  i  .io 


SHOE  DRESSING. 

Mason’s—  Do*. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 73 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . . 

No.  2,  Tan  Shine . . . 45 

No.  3,  Tan  Shine . . 

Acme,  x  do* . . . . .  i.ia^ 

BIxby's  Royal  Polish,  z  do* . . . .85 

Blxby  let  Oil  Polish . .85 

Brown’s  Shoe  Dressing,  x  do* . 83 

Brown's,  Army  and  Navy,  1  do*...... . .go 

Boyer’s  French  Dressing . 65 

“  OU  Polish .  85 

Easy  Bright,  ladies’ . 85 

waterproof...  i .  x.25 

Admiral  Russet  Combi  nation . 70 

Admiral  Shoe  Dressing . ,70 


—3— 

GREEN  COFFEE. 

Per 

Java,  Private  Estate . 25^ 

Java,  Interior . 21 

Bogatos . 14 

Washed,  Caracas . 14 

Washed,  Mexican .  . 141^ 

Bucarmango . 13 

Guatemala . i2i£ 

Maracaibo . 14 

Washed  Santos . 14 

Mocha  Seed  Santos . . 

Santos . . 

Rio . 


lb. 

.27 

•23 

•17 

.16H 

•I5« 

•  13  M 

•  14  54 
.18 
.18 
•t3  Ya 
•12K 
.11% 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 131^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . . 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14.85 

Lion . 

Seven  Day . 13^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “KOByr"— 

50  tins  in  box . . . per  box  4.15 

za  in  tins  box . per  carton  x  co 

e-lb.  this . . . . . per  do*.  5.  75 


BLUING— Dry. 

Per  grots 

Bartow' a,  small,  a  doz... ...... — — . 2.73 

“  large,  1  do*- . . . - . .  5.50 

Sawyer's,  No.  1,  6  dor...—. . 1.75 

“  No.  3,  3  doz . . . 4.00 

Colburn’s,  No.  x,  4  doz.,...—. . 1.65 

“  No.  2,  3  doi... . . .  a. 65 

"  A,  No.  6, 12  oz.  boxes,  1  o*.  free...  4.80 

"  Ball  Blue,  No.  1 , 3 do* . .... . .  a. 60 

“  “  No.a,3doz .  4.8a 

Reckltt’s.  «e.  and  roc.  asst..  8  lbs .  Per  lb.  .  30 

Sunshtne  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  1  “  6  “  @  39c.  “  .  2.34 


BLUING — Liquid. 

Per  gross 

Boyer’s  Bengal,  No.  8,  K  gross . .„ . 

Army  and  Navy,  No.  8,  3  do* .  3. 10 

Crystal,  No.  2,  3  do* .  3.00 

Troy,  No.  32,  bbls. ,  6  dor.  barrel .  3.30 

French  Laundry,  large,  }i  gross  In  barrel .  *.43 

Tibbals  Cream  Indigo,  5c.  size,  M  gross  case.  4.60 
“  "  ioc.  size.  2  gross  case.  9.00 

Free  goods  with  $4  gross  5-cent  size  and 
yt  grots  10-cent  site. 


— A— 

BUTTER. 

Tub  Butter—  per  lb. 

Creamery,  extra,  60-lb.  tubs . _  .  ■>! 

’’  first,  '•  .30 

"  second,  '•  .29 

"  third,  <•  ,2g 

“  dairy,  extra,  bakers'  use,  30- 

64  ibs . . . 23-. 27 

"  g  and  10-lb.  rolls,  60  and  100- 

Ib.  boxes . . . to -.32 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .3; 

B.  B.,  E.  D.  brands,  ao-so-lb.  boxes .  .74 

J.  J..  C.  V.,  Gilt  Edge,  Gold  Medal,  m- 

50-lb.  boxes...™ . .33 

Sheaf (“400")  Elgin,  uo-sodb.  boxes .  ,js 

Sheaf. . to-  31 

Milben  Farm,  lbs.  and  %  lbs— . ,  36 

Gumae,  lbs.  surd  %  lbs .  .34 

Honebe . .*i 

White  Rock .  .34 


CANDLES. 

P.  &  O.,  8’s,  30  Ibs - - — . . 

“  i6’s,  30  lbs . . . ...... — 

Paraffine,  4's,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . . . — „ . 

Searchlight,  hotel,  i6’s,  30  lbs._ . . . . 

Pearless,  hotel,  iffs,  30  lbs . . . 

Bright  Light,  16’s,  30  lbs . —.—...per  box 

Wsrk’s,8’s,  30  lbs. . 

“  id’s,  30  lbs . —....— . — . 

Neverout,  8's . . . per  box 

“  i6’s,.„ . —  •• 


For  lb. 

•  >r« 
.»»£ 

•  o8« 

•  o8tf 
09  H 

1  75 

•  »»K 

•  «2J4 

*•75 

1.83 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6.53 

Quarts,  boxes,  1  doz.  each . per  gross  3.25 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  ib.  cartons . 30 

Lipped,  1  gross,  boxes . 8a 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Ex  tra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  2t  doz . 18 


CANNED  GOODS. 

Tomatoes—  Per  doz. 

Fancy  Jersey . 87^ 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

5*4  inch .  x.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  500Z .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 


String  Beans — 

Fancy  cut  Refugee . 

“  Refugee . . 

Small  “  . 

Fancy  small  Refugee . 

Smallest  Refugee . 

New  York,  No.  10 . 


,.  .90 

•  4-5° 
Per  doz 

.  1. os 
.  1.20 

•  »-3S 

.  1.60 

.  1.80 

.  4*25 
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RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


Eureka!  Perfection! 

If  there  is  any  one  article  on  the  American  market  which  stands  ABOVE  ALL  COMPARISON 
with  other  devices  for  accomplishing  like  results,  it  is  the  DAYTON-MONEY  WEIGHT  SCALE.  It  has 
been  TESTED  by  SCIENTISTS  of  world  renown;  by  FEDERAL  and  MUNICIPAL  OFFICIALS; 
by  MECHANICAL  TESTS  at  our  factory;  by  TIME  and  SERVICE,  and  by  the  great  majority  of 
PROGRESSIVE  MERCHANTS.  Their  unanimous  VERDICT  is  PERFECTION. 

MONEYWEIGHT— MONEY-SAVING 

Our  scales  show  AUTOMATICALLY  and  SIMULTANEOUSLY  the  PRICE  PER  POUND, 
WEIGHT  and  VALUE,  clearly  and  distinctly.  No  other  practical  counter  scale  is  so  QUICK-ACTING, 
SENSITIVE  and  ACCURATE.  This  scale  PROTECTS  YOUR  PROFITS.  Its  ACCURACY  is  a 
SAFEGUARD  over  every  transaction  between  customer  and  merchant.  It  STIMULATES  CON¬ 
FIDENCE  and  is  the  emblem  of  a  SQUARE  DEAL.  They  are  equipped  with  our  patented  swivel  base. 

DAYTON  AUTOMATIC  SCALES 

Our  NEW  FACTORY  at  DAYTON,  OHIO  (just  completed),  is  a  monument  to  modern  factory-building.  The  facilities  for 
supplying  the  demand  for  the  matchless  DAYTON-MONEYWEIGHT  SCALES  were  never  so  favorable  as  now. 

EASY  PAYMENTS  Each  purchaser  has  the  privilege  of  paying  for  his  scale  by  easy  monthly  payments.  If  he  pays  in  full  in  30  days  a  liberal  cash  discount 
is  granted.  An  old-style  or  unsatisfactory  computing  scale  can  be  traded  in  as  part  payment  on  the  purchase  of  a  new  one.  Ask  for  our  exchange  proposition . 

^^■^kOGUE  FREE:  A  request  for  information  does  not  say  you  want  to  buy.  It  implies  that  if  there  are  any  unnecessary 
leaks  in  your  method  of  handling  your  goods  you  want  to  know  where  they  are  and  how  they  can  be  remedied.  Our  catalogue  will 
give  you  much  valuable  information. 


«SMS22Sl 

I  MANUrACTlWEftS 

l  PAYTON.  OHIO. 


The  Computing  Scale  Co. 

Dayton,  Ohio 

Philadelphia  Office,  49  N.  13th  St. 


Moneyweight  Scale  Co. 

35  STATE  STREET,  CHICAGO,  ILLINOIS 

Please  mention  “Grocery  World  and  General  Merchant”  when  writing  for  Catalogue 
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— s— 

Wax  Beans — 

Small .  1.35 

Fancy,  small .  1.60 

fut  wax- .  1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

"  3>  plain .  1.45 

**  “  “  2,  sauce .  1.25 

ft  **  “  2,  plain .  1. 15 

“  “  Picnic  sauce . 70 

“  “  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -1.25 

“  “  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell’s,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1.00 

"  “  “  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet . 1.05 

sifted,  sweet .  1.20 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet .  1.65 

June .  1.05 

sifted  June. . .  1.20 

extra  sifted  June .  1.35 

fancy  sifted  June .  1 . 65 

“  No.  10  cans  .; .  5.00 

Extra  sifted,  E.  J .  1.2s 

Sifted,  E.  J .  1. os 

Sweet  Dimpled .  1.00 

Maryland,  sifted  E.  J . 85 

June . 80 

Beets — 

New  Jersey  fancy.  No.  3 .  1.10 

“  “  10 .  3-*5 

Succotash — 

New  York,  fancy.  No.  2 .  1,20 

standard.  No.  2 .  1 .05 

Maryland  Slavery.  No.  2 . 95 

Spinach — 

Maryland,  standard,  No.  3 . 95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard.  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  1 .15 

ta  “  “  “  a . 90 

fancy,  No.  3 .  1.00 

New  Jersey,  fancy.  No.  3 . 85 

"  standard,  No.  3 . 75 

Maryland,  standard,  No.  3 . 65 

Asparagus — 

Mammoth.  2^4s .  3.00 

Large,  254s . '  a.75 

Oak,  large,  *%s .  2.65 

tandard,  *%s .  *.45 

Fancy  tips,  No.  1,  square .  *.65 

Extra  standard.  No.  1,  square .  2.45 


California  Canned  Fralt. 

Apricots—  Per  dot. 

Extra  quality .  15o 

Extra  standard .  3  60 

Standard .  i  40 

Pears — 

Bartlett,  extra  quality,  »54s .  1.60 

“  extra  standard,  ij^s .  2.15 

"  standard,  1  %s .  1.80 

Cherries — 

Extra  quality,  2>4s .  ».9o 

"  standard,  »J4s .  2.35 

Standard,  a Vis .  r.8o 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  i.oo 

Extra  standard,  No.  8 . . . .  5.60 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  i.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  , .  IO 

Gage,  standard .  ,  1Q 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . . 

Standard,  No.  3,  2  doz . .85 

New  York  State,  No.  10 . 2^85 

Blackberries — 

New  Jersey  syrup,  No.  2 .  1  30 

Standard,  No.  2 .  i.ozj^ 

Blueberries — 

Maine,  Eagle  No.  • .  1.25 

Loggies,  No.  10 . 6^00 

Cherries — 

Maryland,  No.  2,  white,  extra .  x.3S 

New  York,  white.  No.  2 .  2.6s 

Flour  City,  red,  No.  a . . . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  1.25 

Standard,  white,  No.  3 .  i,0c 

Standard,  pie.  No.  3 . 

Pears — 

New  Jersey,  No.  10 .  ,  „ 

Delaware,  standard.  No.  3 . 1.00 

Raspberries — 

New  York,  extra  preserved,  No.  * .  2.45 

Strawberries — 

Anchor,  No.  a,  water .  .. 

New  Jersey,  standard,  No.  2 . . i!co 


Pineapple — 

Hawaiian,  No.  2 54,  sliced .  2 .50 

'  "  2  “  .  2.20 

2,  grated .  1.75 

‘‘  2.  crushed .  1.80 

"  extra,  grated  in  juice .  5.75 

“  “  crushed  in  juice .  5.75 

Baltimore,  extra,  grated.  No.  2  1.80 

“  sliced,  “  2 .  2.00 

Singapore,  heavy  syrup,  No.  1 }4,  cubes .  1.10 

“  “  “  1%,  chunks...  1.20 

“  iK.  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crebs—  Per  doi 

Deviled,  Ne.  x,  4  doz.,  McMeaamlD’9 .  a.17^ 

**  No.  a,  a  doz.,  McMenjuuin's .  3. as 

Clams — 

Star,  No.  1,  4  doz. . . . 8< 

Lobater— - 

B  &  M.,  No.  1  tall,  a  doz .  4 

“  “  flat,  4  doz . 

B.  &  M.,  No.  flat,  4  doz .  J 

“  No.  5^,  flat,  4  do* .  x.40 

Star  brand.  No.  flat,  4  doz .  1.3c 

,  **  No.  $£,  flat,  4  doz . „ .  a.t5 

Shrimps — 

Dunbar,  No  x,  pickle,  4  doz .  1  o0 

Mackerel — 

Pickert’s,  soosed,  No.  x,  4  do* . .  .  . 

“  “  No.  a,  a  do* . 

“  “  No.  3,  a  doz . 

Underwood,  sooaod,  No.  x,  50  catv? . 

“  “  No.  1,4  doz . 

Oysters — 

Boyer’s,  No.  1,  a  dot.. . . . .  ,78 

u  No.  a,  a  doz. . .  1 

Stewart’s  No.  a,  a  doz . . . .  t  ?e 

“  No.  1,  a  doz . . . . . .  ,67u 

Victory.  No.  x,  a  do*.. _ _ _ ZZZ  M 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  j.go 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

1,  flat......... . 2.15 

Horseshoe,  No.  1 .  j’g- 

Alaska,  red . . 1  cc 

White  Raven,  red,  y2s . . 

Red,  No.  y,  flat,  4  doz .  QO 

Pink,  No.  4  doz . ’  go 

Herringlets,  J^s,  in  pure  olive  oil,  key,  50  tins..  7.65 
%s,  in  tomato  sauce,  key,  50  tins.. 


Sliced  Bacon. 


deechnut — 

Medium,  glass  jars . 

Large,  glass  jars 


x.90 

3  2® 


Roast  Beef. 

Morris  &  Co’s  Supreme  Brand- 

No.  x,  a  dot - - 

No  2,  1  do 2. . — . . . 

Libby  * — 

No.  x,  2  dor . * . . . . 

No.  a  z  do* - - - 

Kingaas — 

No.  1,  2  do*........ _ _ 

No.  2  I  dal . . ......... . 


*•75 

••75 

*•75 

).oe 

*•57)4 

••75 


Lunch  Tongue. 

Morris  &  Co’s  Supreme  brand.  No.  i,  2  doz... 

No.  1  a  do*... _ _ _ 

Libby’s,  No.  )4,  2  doz . 


3i5 

»•»* 

*•85 


7.65 


SARDINES — Imported. 

Boneless  and  peeled,  .  28.00 

P‘  &  26.50 

'  Lspa’,^9 . 28.00 

Gondolier,  . roo  17.00 

Landell,  Vs . .  8 .50 

11  Martel,  .  100  10.50 

T  “  ,  54s . 14.00 

Loyal,  Vs . 0.50 

Argonautes,  Vs . j'.qo 

Orton,  smoked,  */s,  key . 8.00 

Truffled,  Vs,  key . J2.50 

54* . 10.00 

Skipper,  ^s . 10o  II-so 

tomato  sauce,  . 100  11.50 

Royanette,  oval.  %s . .  9 .  so 


Whole  Ox  Tongue. 


Fairbanks,  Ne.  a,  .  ...»  , 
Libby’*,  No.  a >4,  i  do*.„..„ 


Per  Do*. 
8.00 

. . .  9.5O 


Potted  or  Deviled  Meats. 


SOUPS. 

Campbell’s-  Per  doz 

Asparagus . 

Beef. . .  J 

. :*o 

chicken . . 

Chicken  Gumbo  (Okra) . . . 

Clam  Bouillon . [00 

Clam  Chowder .  „„ 

juhenne . zi:::::::™  T0 

Mock  Turtle . ® 

Mulligatawny . ioo 

ox  Tail . ::::::::::::::::::::  T0 

. . 

Pepper  Pot . ’Q 

Printamer . 

Tomato . .00 

Tomato  Okra .  OQ 

Vegetable . '.go 

Vermicelli-Tomato . go 

No.  10  cans.  Tomato  only . per  doz!  6.5. 

Curtice  Brothers,  “Blue  Label” — 

Quart*. 

Consomme . .  3.15 

Bouillon .  1  k 

Beet . 

Julienne . .  j.ij 

Printanler.,.„ . j.jt 

Vegetable .  3 .  t. 

Mock  Turtle .  J.,, 

Pea  . . . . .  3. 15 

Mutton  Broth .  3.13 

Clam  Chowder.™,.......  3.13 

Clam  Broth .  j.jj 

Chicken  Gumba .  j.ij 

Mulligatawny .  a.n 

Chicken. .  j.,J 

Chicken  Broth . .  3.15 

Grean  Turtle  . .  6.J0 

Green  Turtle,  Clear.....  j. aj 

Terrapin . . .  y.25 

Scbtminsj's,  assarted,  1  lb.,  4 dor.... 


Pints. 
*•75 
*■75 
1  75 
*•75 

*  75 

*  75 

*  75 

*  75 

*  75 
*•75 
*•75 

*  75 
*•75 
*■75 
*•75 

*  75 

*  75 
J  50 
3-75 
3-75 


%  Plats. 
1.25 
1.25 
1. aj 
i.aj 
1. *5 
1. a5 

*  «5 
I. as 
*••5 

*  *a5 
1. 25 
1. 25 
1. •$ 
*.aj 
*•■  5 

*  *5 
i.aj 
a.  ee 
••5 
•»5 

.  .85 


Libby’s - 

No.  V,  4  do*. . 

No.  54,  4  do*_ . 

R.  &  R  - 
No.  V,  4  do* - 

>•  S,  •  i 


*•  e  s*MW«  eeeeieeeee,, 


Ne. 


1  dor... 


•  5* 


*.  ij 
*  »S 


rwyaiituc,  uvsll,  %  S . . 

Angus  Watson  &  Co. — 

Skipper  Sardines,  J^s,  oil .  n.50 

,[  54s,  oil .  10.75 

V  s,  tomato  sauce .  j  1 . 50 

„  '  54s,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  54s,  oil .  g  ,2o 

Sea  Pearl  Sardines,  J^s,  oil .  8.00 


Domestic. 


American  Oil — 

No.  2,  3/s . 

54*.key . 

Irma,  54* . 

315 

Mustard — 

Irma,  Vs . 

54* . 

. IOO 

3  «5 

54s . 

Continental,  54s,  key . 

Irma,  fancy,  Vs . 

*•71 

300 

Gold  Label,  Vs . 

yA  s . 

4- 50 

Underwood's.  V* . 

4-*5 

CANNED  MEATS. 

Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  I,  key,  e  do* . . . 

No.  s,  key,  1  dot . . 

No.  6,  key,  1  des._ . . . .  „ 

key,  %  do* .  .5  $o 

No  1,  key,  «  do* . . . . . . 

No.  *,  key,  1  doc . . 


*•75 

3.00 

12.00 


Libby’ 


Potted  Chicken  or  Turkey. 


No.  V,  4  do*,.... 
N0.J4,  a  doz,„.. 
1.  &  No.  */,  4 


dot.. 


*  71 


Boned  Meats. 

Curtice  Brother*,  "Blue  Label.”  In  tin#— 

Chkken,  No.  U .  '  , 

Turkey,  No.  54 .  , 

R^d  Toague,  No.  * . ie.$e 

Boneless  Whole  Ham,  No.  iU .  8  »« 

11  ii  xj-  .47  '* 

no.  t».„, . .  19.50 

All  of  tha  above  packed  a  doten  in  case,  except 
whole  rolled  Ox  Teague  aed  Bouelcee  Ham,  which 
are  1  doaen. 


*  IB 

3  eo 


Deviled  Meats. 

CurtM*  B*e there,  "Blue  Label”— 

Ne.  j  ex.  Ne.  so  ex. 

. — .  1.50  1.80 

IW* . . .  *-5»  e.le 

Torkey .  a.oo  3.30 

No.  j  o*.  packed  4  dotea,  No.  so  o*.  packed  ■ 
dozen  In  cam. 


Chipped  Beef. 

Ubby’s— 

No.  H,  e  do* . . . . . . . 

Ne.  t,  •  do* . . . . 

No.  54,  slew,  e  do* . 

No.  t,  glees,  *  do* . . . 


No.  1.  ellced,  gUee]a»a_. .„.!!!".!!!!. 


*30 

e.  ea 

•  35 

•  J2X 

*•7* 

•  So 


Potted  Meats. 

Curdce  Brother*,  "Blue  Label”— 

„  m  Ne.  V  Tia.  No.  %  Tin. 

r™” . . .  1  *-45 

. .  95  *95 

I  ttrity  .  I.QI  |  gf 

No.  J4  packed  4  do.,,  Ne.  54  packed  e  do*,  la  ca»e. 


CATSUP. 

Beefrteak  Catsup,  . . . ^T.oo* 

Waldorf,  medium,  is  e*.,  screw  top,  *  de*...„ 
Campbell's — 

Tomato,  10c.  sire,  bottles..... . . 

Tobasco,  ioc.  sire,  bottles. . . . . 

Snider's — 

Pints,*  do*.  — . . . . .  s.ie 

Half-pints.  *  do*. . . . .  ,  ,0 

Quarts,  1  do*., . . . . 

Gallons,  (  jugs  la  crate . per  jug  ,8c 


KETCHUP. 

Curtice  *  "Blue  Label”  Teaato  Ketchup—  Per  Case 

Small,  95  bottles  in  cam .  a 

Medium,  *5  bottles  in  case .  4.25 

Large,  12  bottles  in  caee. .  3.,j 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co'*—  PeI 

Premium,  Vs,  13  te  35  lbe. . . . |0 

Caracas,  sweet,  6  lbe. . . 

German,  sweet  it  lbs. . . . . 

Auto,  sweet,  6  lbs. . . . . 

Cocoa,  g-lb.  cans^ia  lbs.  In  bo* . !JJ 


Cocoa,  54-lb.  tins,  *  lb* . .....!!..!!  ,  «g 

Best  Cocoa,  J4-lb.  rise . per  lb.  .j* 

"  i-lb.  “  . . 

PresoLium  ChocoUte,  )4».  **  lb* . *8 

_  "  K»,  i»  lb* . t* 

Best  Sweet  Chocolate,  1-5*.  6  lbs . ijv 

Hemhiy’*-  “  I*“lhfc- . *•* 

Milk,  48  j  cant..... . per  box  i.6e 

KPP  *— 

Cocoa,  54-lb.  tins,  j  lbs. . . 

Vaa  Houten's —  ^ 

Cocoa,  rs-lb.  boxes,  i-lb.  do* . ....per  tin  .n 

"  ra-lb.  boxes,  )4-lb.  dns. .......  "  .40 

“  6-lb.  boxes,  24b.  dns . 

"  square  tins,  48  In  box . 

Hoot 00  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled.  Vs.. . 

Cocoa,  labeled,  is . •! 

Premium  Chocolate,  54s . 

Premium  Chocolate,  2* . 

Bensdorp’s  Royal  Dutch  Cocoa,  ra  lb.  cases — 

Per  can.  Per  doz. 

S-01.  oval  cans . . 

JJ4b.  round  cans . . 

-11.  iz  ' 


.90 
.  X9 

31 

a’.’ 

.29 


i-lb. 


•17 


S-lb.  "  .  *.75 

Bensdorp's  Chocolates,  6-Ib,  boxes,  *4  boxes 
In  esse — 

Milk,  6  to  lb . . . . . . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . . 

"  8  to  lb . 

Milk  Chocolate,  Towers,  g  lb.  boxes. . 

"  M  lb  -  boxes,  90  to 

esse . 

_  "  6  to  lb . 

Turinot,  g  lb.  boxes. . . . . . 

Blooker's  Cocoa — 

V-lb.  tins,  a  do*.  In  box . . . per  dot. 

54-lb.  tins,  a  do*,  in  bex . . .  “ 

x-lb.  tins,  1  do*,  in  box . .  “ 

5-lb.  tins,  1  do*  Jin  cate . per  lb. 

10-lb.  bags,  1  do*,  la  case.. .  “ 

Rank  el's — 

Cocoa,  4s,  54  cans,  6  lbs . per  lb. 


s.fo 

3  48 

6.I4 
Per  lb. 


•35 


-45 

•4* 

.*8 

.18 

■  5« 

.56 

•  41 
•5« 

1.88 

3  5« 

6.je 

•  5* 

•J» 

•33 
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CostTo  DeliverlMDozen  Eggs 

IN  PAPER  HAGS  -S  11.84  IN  PASTEBOARD  B0XES-$15.79 

! N^TAR.  £G,G  IN^TAH  FG,G 

*rn\  Carriers  Carriers  and 

\V\ANDl  RAYS  -$3.63  TRAYS  -  $  3.63  JJP’ 
Y.  amount  amount  — T.. 

-SAVED =  8.2 1  SAVED  =$12.16  fQQSa' 


Increase  Your  Profits  on  Eggs 
1c.  per  Dozen 

by  using  STAR  EGG  CARRIERS  and  TRAYS.  Count  up 
how  many  dozen  eggs  you  handle  in  a  year,  figure  how  you’d 
like  to  have  AN  EXTRA  CENT  IN  BANK  FOR  EACH 
DOZEN  and  then  write  for  our  booklet,  “No  Broken  Eggs,” 
because  it  shows  you  HOW  TO  GET  THE  CENT.  You 
will  prevent  miscount,  save  time  in  handling,  save  breakage 
and  damage  to  other  goods  and  also  please  your  customers 
by  using  STAR  EGG  CARRIERS  and  TRAYS.  Write 
for  our  booklet. 

STAR  EGG  CARRIER  AND  TRAY  MANUFACTURING  CO. 

102  Jay  Street,  Rochester,  N.  Y. 


'T'he  grocer 
'really 
doesn’t  want 
to  sell  bulk 
starch. 


He  realizes  the 

trouble  and  loss  in 

handling  it  —  scooping 
and  weighing  and  put¬ 
ting  it  in  a  paper  bag, 

to  say  nothing  of  the  little  broken  pieces  which  settle  at  the  bottom  of  the  bin  and 
which  he  can’t  well  serve  to  his  customers. 

But  what  is  there  to  take  its  place? 

Argo  — the  perfect  starch  for  all  laundry  uses  — hot  or  cold  starching  — in  the  big, 

clean  package  to  be  sold  for  a  nickel.  That’s  the  answer. 

You  don’t  have  to  explain  it  but  once  to  your  customer— if  she  tries  it,  she’ll  order 
it  again.  To  sell  Argo  —  stock  it. 

CORN  PRODUCTS  REFINING  COMPANY 

NEW  YORK 


A  Pennsylvania  Sausage 
That  Stands  Alone 


tfjT  Here’s  a  dry  smoked  sausage  that’s  like  no  other 
jJ  made.  We  originated  it  and  we  make  it.  We 
call  it 

LEHIGH  SAUSAGE 

The  special  things  about  it  count  with  sausage- 
eaters.  First,  the  flavor.  The  seasoning  is  different — 
delightful  and  delectable.  Then  it  eats  just  as  well 
hot  or  cold,  which  isn’t  true  of  other  sausage.  And 
it  keeps  good  as  long  as  any  smoked  meats,  which 
also  isn’t  true  cf  all  other  sausage. 

We  slaughter  the  meat  for  Lehigh  Sausage-  and 
from  beginning  to  end  it’s  ours  and  we’re  behind  it. 
Wherever  we’ve  sold  it  it  has  had  astonishing  suc¬ 
cess.  Very  likely  it  would  with  you,  too.  Will 
you  write  us  ? 


ARBOGAST  &  BASTIAN  COMPANY 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep  and  Calves 
Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 
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WILBUR’S 
COCOA 

FINEST  FLAVOR 

FAIREST  PRICE 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers . 0854 

§Xs*«r  "  . o8^ 

Wine  Scroll . 10)4 

Cracker  Dust . . . 0S}£ 

Packages  free.  To  wholesale  dealers  and  jobbers  a  I  Imported 
k’Count  will  bo  made  on  lota  of  5  barrels  and  upwards. 


Bxs. 
.09 
.09 
.  11 
.08)6 


— II— 


e,  a  c 

Schutzen  Cheese,  is  In  box. .  •• 

American  Mountain  Cheese  (Alpen  Ka.se)  50 
i-lb.  packages . . . per'  lb. 


*•45 

1.25 

.18 


•35 

•33 

•  3* 

.28 

.28 

I.40 

1.50 


ioc.  tins,  12  lb.  boxes . per  lb. 

}f  -lb.  tins,  6-lb.  boxes . . . per  lb. 

54-lb.  this,  6-lb.  boxes . .  " 

Premium  Chocolate — 

54  lb.,  12-lb.  boxes . . . ......  per  lb. 

54  lb.,  13-lb.  boxes . .  “ 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  9Ue...per  box 
24  cakes,  10  cent  size..  “ 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  za  boxes  In 

case,  54 -lb.  packages . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  In 

case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  34 -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  1-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  in  case,  i-lb 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  54-lb. 

tins . 

Croft' 9  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  la-lb. 

boxes . 

Croft's  Cocoa,  is,  2  dozen  in  box . 

"  ;;  ^,6  ibs.  "  . . 

"  “  5-lb,  6  cans  •«  . !" 

Swiss  Milk  Chocolate,  48  5-c.caki 

“  Premium,  Ms,  ra-lb.  cakes . 31 

"  "  8*.  “  "  . . In 


Bbls. 

•0954 

•o«54 

•0954 


50 

3« 

36 

3« 


■40 
1.80 
•33 
•3® 
•3« 
1. jo 


EAGLE 


PEERLESS 

BRAND 

Evaporated  Milk 


BRAND 

Condensed  Milk 

SEE  PRICE  LIST 

Challenge,  4  dor. . """  '  * 

Magnolia,  4  dot .  6o 

Rose,  4  doz . •  *’• 

Dime,  4  doz . 

Baby,  1  doz.,  glass .  *»  .00 

RedCro“- .  475 

.  4  IS 

.  4  75 

.  4-75 


Peninsular...... 

Star,  4  doz . 

Silver,  4  doz.... 


EVAPORATED  MILK. 


Peerless,  family  size,  4  doz 

Peerless,  tall  size,  4  doz . 

Peerless,  j-cent  size,  4  doz, 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz." 

St.  Charles,  tall,  4  dor . 

St,  Charles,  5-cent  size,  4  doz.. 

Silver  Cow,  5-cent  size . 

Silver  Cow,  family  size,  4  doz.. 

Pet,  tall,  4  doz . . . 

Pet,  5-cent  size,  6  doz . Jl. 

Van  Camp's,  6  doz.,  small . 

▼an  Camp's,  4  doz.,  family . 

Van  Camp's,  4  do*.,  tall . . 


. 6  doz. 

•per  case 
.per  case 


3 '6® 

*3.60 

*1.80 

*3.03 

3.25 

365 
1 .99 
2.65 
3  00 

3.60 

2.60 
*•75 
3-15 
3.80 


HIRES  CONDENSED 
MILK 


J.  6.  Ivins’  Son — 

Assorted  Jumbles . 

Brown  Edge  Water . 

Cocoanut  Ripple... . 

Cookie  Mixed . 

Fig  Bara, .  . . 

Frosted  Spiced  Wafer, 

Fruit^Cooklos.. . 

Grandma  Cookies..’"."."!.'.'.’.".'”""  ,oo54 

Honey  Jumbles,  XX_ . 1,54 

Iced  Honey  Jumbles . . 

Iced  Penn  Treaty . 0754 

Iced  Vedette  Wafer . .0754 

Umon  Bar.  . 0954 

Lunch  Biscuit . 0gi/ 

Lunoh-on-thlns . “ 

Man-in-the-Moon  . . 

Molasses  Cookies . '.!!.  .0754 

Penny  Mixed . . . 0%u 

Orange  Cookies . 0954 

Oyster,  Dot  or  Square . 07*4 

Quaker  City  Mixed . . . 0954 

Sftag!  . . 

Soda  Bwcult  XXX . 0754 

Spiced  Wafers .  onU 

Sftgar  Cookies. . ~  ZQ 

Suftana  Fruit . ~ 

Toast  Biscuit . ..!"  .0854 

Water  Crackers,  Ivins’ . .  .0854 

Package  goods — 

Anlraals . . _ . 

Cracker  Meal,  large . 

“  small 

Fairy  Oysters . 

Golf  Medal  Soda  (small)... 

"  "  "  (large)..., 

Graham  Wafers . . 

Imnettes.. . . . . 

Lunch -on-thlns . 

Mitt  Loach. . . . . 

Ckoger  Snaps . . . 


Bxs. 
.  19 
.12 
.10 
.19 
.12 
.10 
.  10 
.09 
.12 
.19 
.12 
.08 
.12 
.08 
.08 
.  ro 
■°9 
•»3 
.09 


■4» 
4-75 
*•75 
.3* 
.48 
4  00 

3  00 

.16 

.26 

.28 


*  *7 


•®5 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

Manufacturer  of  the  Celebrated 


•••••••• eeeeeee •  1 


Jo.  **  . ••••wee. 

Sugar  Snaps . . 

Saltona  Elscult....,., 

aid  on  3  bt_  _ _ 

.  Delaware,  Maryland/Dlstrict  of  Coluin- 
Rhode  Island,  Massachuacti  a. 


and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  10  In  tin . per  doz’ 

"  g  “  .  << 

Carlsbad  Speck  (Imported  Bacon)'....!  “ 

Imported  Cervelat  Sausage  (Rolff ’*)... .per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner... by bbl,  .15  less.perlb. 

Landjager,  short. . . .  «* 

“  long.. . •• 

Mortadella,  Dry  . . .... .  « 

Knackwnrst,  *5  la  box,  per  box, 

„f4-75 . per  doz. 

Cervelat  (E),  50  and  roo-lb,  boxes, 

•t  6.  less . . . 

Cervelat,  Blue  Ribbon,  50  and  100! 

lb.  boxes^ .  24 ;  less.. . 

Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  1954  ;  less . 

Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  ;  less . . . 

Cervelat,  E.  Gothaer,  50  and  100-lb*. 

boxes,  .28;  less . . . 

Salami  (E),  50  and  100-Ib.  boxes, 

.24 ;  less . 

Salami,  Blue  Ribbon,  50  and  zoo-lb. 

boxes,  .  23 ;  less . . . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .21;  less... . . . 

Tongue  Sausage . per  lb. 

Smoked  Brauns  chwelger  Liver  Sau- 

Petit  Delicatess  Frankfurters,  plain, 

_  ,  per  doz. 

Petit  Delicatess  Frankfurters,  with 

Saner  Kraut . per  doz. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck .  •• 

Mettwurst,  half-round......... . . . .  •* 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

deUen . . . . . . . per  lb 

Smoked  Thurlnger  Blutwurst _ _  " 

PfeSerwum.. . . •' 


— 13 — 


Fancy  kegs,  keg .  g 

::  %  teg . . . ^ 

w  8*5 . - . S 


-  .99 


•*5 


.24 


Salt  Sardellen. 

Original  packages,  1902  ....; . per  anker  r6.oo 

Kepackeo,  kegs,  about  8  lbs . per  keg  3  v« 

“  Pint  jars . . . per  doz  l  oo 

large  tins...... . . .  «  , 

. •••••••  41  a.  40 


wn^JI  tins.. 


Russian  Caviar. 


r-lb.  tins. . . 

-lb.  tins . . ! 

-lb.  tins . . 

lb.  tin*..... 


Per  doz. 
..  20.50 
,.  10.50 
••  5-5° 
joe 


.18 

.!« 

.28 

1.00 

1. 00 
.18 

.18 

.16 

M 

.kS 


DELIKATESSEN. 

Wein  Sent,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  in  case,  per  doz. 

“  "  with  Horse-radlin,  p.dz. 

Stone  Pot*,  large  »lze,  1  doz.  In  case,  per  doz. 

*'  “  with  Horse-radish,  p.dz. 

Weln  Senf,  In  bbls . per  £a|_ 

1  gallon  stone  jars . ...per  jar 

“  J  gallon  kegs . per  keg 

;;  ;;  i»  „  gallon  keg.../**^' 

In  ro  **  ..  ** 

44  “  In  j  n 

«  "  £  » gallon  palls. ..per^all 

Prepared  Special,  with  spoon,  2  doz'!'ln  case, 

K*  H . 

lop,  2  doz.  In  case. ...per  doc! 
orse-radlsh,  a  doz .  In  case 
per  doz . . 


Z.2J 

I.  IS 

1  *73 
1  71 

•75 

*.je 


•l-'4° 
73 


Pickled  Meats. 

,  ,  _  Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
!!  "  quart  glass  jars.  5.75 

„  ,  .  .  ro-oz.jars .  2.50 

Lalves  Head,  In  round  tins... . per  doz  1  6< 

Pickled  Meats,  In  glass . <• 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad  In  glass .  , 

“  "  pints . 

,  ,  _  quart* . . . 

Lamb  Tongues,  in  glass . . . . . .  ,.60 


German  Dill  Pickles — Regular 

60-gal.  casks,  about  2000 . ...per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . . pef  10O 

10-gal.  keg,  about  300  . . *• 

5-gal.  keg,  about  iso._ . . . .  <• 

rodb.  pall,  a  beet  50 - - per  p»Q 


Domestic  Sourkrout — Long  Cut. 

^eal.  pasks . . . per  cask 

48-gal.  bbls . . . per  bbl. 

10-gal.  kegs  . . — . . . per  keg 

5-gal.  kegs 
10-lb.  palla  ltxJ. 


Size. 


— per  pall 


Imported  Lebkuchen. 


6.50 

2.90 

m; 


Pampfrms8e  (Pfetferaosic)...^ . . 


...per  Ih. 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Baslcr  Lehkuchen.No.  1, 6  “  ...  «* 


•3° 


No.  e,  £ 
“  No.  3,  6 

Amandine*,  p-lb.  tha. _ _ 

"  »mnJ  dn*-.. . 


. per  tin 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal .  keg  . 

♦  <  It  s  l  ” 

xo-gal.  keg.. 


a.  50 
45® 


UtMiM.tMH 


.2  « 

•*7 

.12 

•35 

X 

.  26 
3  73 
83 


>•45 


400 
•  *4 


Per  ease 

Silver .  4.7S 

Hires . 

Q«een .  4.so 


Premium _ 

Blue  Rlbboa 

Gold  (Baby)., 
Gold,  tall  ..... 
Gold,  family. 


4.15 

4-i5 

3.00 

4.oo 

3-25 


Imported  and  American  Fancy 
Cheese. 

Emmcnthaler  Swiss  Cheese,  Selected  tab.. 

“  "  "  "  «  loaf 

Sap  Sage,  *  to  a  lb . oask,  per  lb.,  .18,  less 

Roquefort  Cheese,  is  in  case  perlb^,  .32)4  “ 
Parmesan,  loaves  about  30  lb*. ..loaf,  jr.  cut, 

Edam  Cheese,  1*  In  oase  ...«eaae,  9.00,  aingle, 

i-lb.  tins . per  case 

Camera  be  rt,  In  wood  bones.. . per  doz.,  2.75-2 

Sap  Sago,  grated,  ready  for  use,  10-ez.  bottles, 

„  ,  per  doz. 

Parmesan,  grated,  ready  far  use,  large  bottles, 

Parmesan,  grattd,  ready  for  use,  small^bottles, 

p^f  d.QZ  I 

Olmutser  Hand  Cheese,  100  In  box . !  I  ll 

Edelweiss,  Romstour  and  Bler-Kase.  per  dos  * 

American  Swiss,  No.  z_ . loaf,  eut‘ 

“  "  Square  loaves.  No.  1,  about 

*5  lbs.  each .  per  )b 

Llmburger  Cheese,  No.  1 . '..  box  18  • 

54  box,  .8  ;  less. . ; 

Muenster  Cheese .  ...  iv 

Brick  Cheese,  No.  1 . « 

English  Dairy  Cheese .  «• 

Pineapple  fPlenlc  slie)  6  In  ban'!...!!"p.r  box 

“  (Gem  slie),  6  In  box -  •< 

Royal  Luncheon  Cheese — 

Dinner  size,  i  doz.  In  case . . . per  dos 

Lunch  slse,  s  **  “  .  « 

Picnic  size,  *  **  "  ,  11 

Trial  size.... . .!!!!!!.""!.  •• 

MacLaren  Imperial  Choose, Club  iizo.per  des 
**  «  No.i  “  '• 

4  Roquefort  44  large  “  " 

*  44  "  small  •'  " 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  bo* 

d’lslgny,  “  g  '•  a 

Wm.  Tell  brard,  is  In  box... . !  n 

Neufchatel  (Cow  brand),  a 5  In  box .  4 

Star  Cream,  or  Phlla.,  is  "  _  '< 

Miniature  Cream  or  Phlla 

Hand  Cheese,  8  des . 

11  4  44  . . . . 

*  4  ”  Thuringer _ 


Holland  and  Scotland  Herrings. 

Holland — 

Mixed,  "V.  M.,”  54  bbL.„ 

Milkers,  “Y.  M.,”54  bbL . " 

Mixed,  standard,  bbl . . . 

,  *bbl . 

Milkers,  standard,  bbl . . . . 

54  bhL . . . . . . 

|  Scotland — 

Mixed,  large,  fulls,  bbl . 

“  ■  ^=— 

54  bbl . 

[  Marlnlrte  Herring,  Imported,  about  40  in  paU.  .. 

Roll  Herring,  imported,  about  25  In  pall .  z.oo 

Spiced  Herring,  Imported,  about  40  In  pail . 

ii0Ta7*rStf5kfish’  ^ . per  lb. 

Ma^es  Herring . . . . . pc  paj] 


Milkers, 


Kegs  or 
Pails 
•«5--75 
•73-. *3 


8.00 

8.00 
1. *3 


>5 


Bismarck  herring. 


Round  tins,  with  key,  pint . . 

D  “  «!“»*. . 

“  "  ■  quart .... 

4  quart .... 


Per  tin. 
.20 
•35 
•S3 
1. 10 


,  is  In  box_ 


.22 

.19 
>9 
•  t» 

.21 

J.OO 

•«3 

4  S« 
s.40 
>■33 
t  .00 
1. 00 
•■4« 
•■93 
*•43 
>•55 
>•33 
>•40 
•95 
1.90 
93 
>•35 

:C 


Smoked  Delicatecsen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . 

2  quart  tin . 

quart  tin . 

Bismark  Haring,  4  quart  tin . 

2  quart  tin . 

“  quart  tin . 

English  Swats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat- Haring,  oval  dns, 

per  dos. 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 
_  „  per  bag 

Green  Kern . .  lb 

Potato  Flour .  *• 

German  Dried  Pears . “ 

Dried  Mushrooms . . . •*  ^ 

Juniper  Berries .  ** 

St.  John's  Bread... . . . mm’  « 

Bay  Leaves - - - — - - ..........  " 


.io54 

.08 

•«4 

■x.oo 

.08 


-:3 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 


Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs. 
Tubs,  about  65  lbs . 


CHEESE. 

New  York,  Hill  cream,  new,  fancy,  40Tb.  bxs. 
di  7  ..11  “  new,  ist1*,  40-lb.  bxs.... 

Picnic,  hill  cream,  new.  fumy,  eo-lb.  boxes . 

Swiss,  domestic,  new,  too  lbs . . . . . 


.1154 

.1.54 

.ii)4 


.16 

•«3  lA 

•*7 

•»3 


X.  10 

.60 

.50 

I.XO 

.60 

.50 


Russian  Sardines. 

Imported  fish,  Walikoff  brand . per  keg 

“  5-lb.  palls . per  pall 

xo-lb.  pails .  ** 

I  Cut  Splcod  Sardines,  xo-lb.  pft(l  _ _  <« 

_  **  3-g*L  . M.^>er  keg 

Russian  Bardinas,  la  glass  jura _ _ .per  dns. 


Norway  Anchovies 

I  Original  package . . per  54  bbl. 

Repacked  In  j-Tb.  palla. . . 

“  10-lb.  palls . 

"  3-gal  .kegs . 

"  «  n>.  Bsttln*. . 

“  8-lb.  tall  tins . . 

•*  t -lb.  ull  tins . . 


.per  pail 

..per  ksg 
.per  des. 


•  -J® 


•  73 
•35 
>*°5 
•75 
»-7$ 
s.*5 


1. 10 
••75 
•95 

>•30 

s.eo 


EGGS. 

Nearby,  candled  and  selected,  jo-doi  crates 
Western . 

Refrigerator .  . . . 

Milhen  F arm . . . . . 


FANCY  GROCERIES. 

Almond  Staple  Paste,  j-lb.  cans . par  lb. 


Per  dns 


Almond  Staple  Paste.  5-lb.  cans  .. 

Anchovies,  in  oil  %  bottles . 

°  44  Q  bottles . . . 

Bouillon,  Burnham,  pints,  a  dos . 

Capers,  Nonpareil,  8g»J 

»  &rjr.i«!!!.^.dof- 

M  "  Jt  slse ....  •• 

“  "Si  Slse....  *• 

Canton^  Ohager,  large  pots,  6-1  ar  cases  ..per  ew 
medium,  ia-jar  cases..  14 

44  small,  a4-jar  cases .  •* 

Cherries  In  Maraschino,  glass,  x  dos.  case . 

Clam  Chovder,  Burnham,  x  lb.,  4  des . dot 

m  “  3  lb.,  a  do*.M...  •• 

Carrie  Powder,  pints . per  des. 

4  o*. .  “ 

s  os.. .  •• 
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^SH0UHH-CRO9BY 


WASHBURN-CROSBY'S 


Gold 

Medal 

"  1  "l-  . . 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  4k  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER 


No.  911  ARCH  STREET 
PHILADELPHIA,  PA«  jt 

J-  A-  PLESCH  <5c  SON,  115  ADAIVIS  STREET,  CHICAGO,  ILL.,  GENERAL  AGENTS  FOR  UNITED  STATES 


What’s  Your  Shelf  Room  Worth? 

This  photograph  isn’t  big  enough  to  show  you  the 
real  advantage  this  store  has  gained  by  using  Baines’ 
Brackets.  You  can  see  the  neat,  compact  effect,  but 
you  can’t  see  the  saving  in  shelf  room,  which  is  the 
main  point. 

This  store,  whose  picture  appears  above,  actually 
and  literally  has  one-fourth  more  goods  on  its  shelves 
than  it  had  before.  Why?  Because  Baines’  Brackets 
support  the  shelves  without  uprights.  The  shelves 
are  clear  for  goods  from  end  to  end. 

The  Brackets  are  much  cheaper  than  25  per  cent, 
of  your  shelf  room. 

PIQUA  BRACKET  COMPANY 

-  PIQUA,  OHIO 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Losin 
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French  Peas,  extra  8ns . per  case  16.00 

"  fins .  “  14.00 

"  Moyen’s .  "  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13. so 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb  . 28 

“  Dinner  Biscuit . "  .38 

“  Breakfast  Biscuit . “  .36 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  dot.  1 .  sj 

“  "  pints...., .  "  .60 

Salt,  stone  jars,  4  doz .  t .  73 

Extract  of  Beef,  Morris’,  4  ®z . per  doz.  8.  jo 

"  “  aot .  “  3.33 

"  Anker’s,  iao  rials . .  4.00 

"  “  402 . per  doz.  4.00 

**  “  8oz .  "  7. *3 

“  “  16  os .  “  13.50 

Theodore  Marquet  Mushrooms— 

First  choice . .  34.00 

Choice,  100  tins . per  case  30.00 

Extra,  100  tins .  "  07.00 

Hotel,  100  tins— .  "  27.00 

Truffles,  A . per  tin  .23 

"  U . ••  .go 

"  a . - .  "  95 

“  % .  "  185 

Shrimps,  pickled,  small  size .  1.13 

"  Dunbar’s,  2  dos.„ . per  doz.  a.  eg 

Figs  in  Cordial,  Dunbar’s,  1  do* .  "  5.75 

"  Bishop’s,  1  doz .  11  o.go 

Crystallised  Ginger,  i-lb.  tins .  "  4.00 

"  J^-lb.  tins .  "  a. 23 

Lime  Juice,  Rose’s .  "  3.60 

Victor  Rose  Water .  “  2.25 

“  Peach  Water.. . . .  "  2.23 

Pitted  Olives .  "  5.29 

Armour's  Solid  Extract  of  Beef—  Per  doc. 

Sise  s  jars,  1  dozen  in  case  •  eeeeo  seoeee  aeoees  eesese  4*42 

*•  A  *•  •  <•  fi  „Z 

f  *  seeseaesseseeeesse  eeseee  9  •  SO 

it  fl  it  -  6$  TB  .. 

V  m  es  t  c  •»»•»  1  ss  ss  ee » e  seeets  *9.00 

M  .8  M  U  *•  an  mm 

7*  •tSMISSStHMSlMSISeH  "9*75 

Armour's  Fluid  Beef  Extract — 

Sise  4  bottles,  1  dozen  in  . .  4*42 

tt  a  it  -  a  3 

•  *  •IWtISSSIIMItSIMIt  0-»W 

**  «*  "  H  "  .. .  s«  .00 

Armour’s  Beef  Extract  and  Vegetable  Tablets— 

1  desen  small  boxes,  ra  tablets  each .  e.eg 

s  ••  medium"  36  "  .  6.00 

t  "  large  "  72  "  . ...  ze.oo 

Armour's  French  Bouillon — 

Size  A  bottles,  1  dosen  in  case.. . .  4.00 

tO  I  ”  .,n.MM.t..n,u(l  S4.nO 

Armour's  Asparaa — 

Size  4  bottles,  z  dexen  in  case . .  2  ft 

"  ss  "  z  "  — . 7. to 

"  5  "  . . .per  bottle  3.50 

"  s  fancy  Jugs . . „„ . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dosen  is  ease., • .  «e 

“  ss  *•  s  ••  . . ...  7. as 

**  3  "  - — . ™...per  bottfc  3. 

0  s  Ikney  jnge - - - - per  Jag  s.ga 


FLOUR. 

Per  bbi. 

King  Midas  e  s  0  Ss  Isatee  e  at  tee  e  e  e  eeoseee  •  e  e  e  eeeee  eeseeeeeese*  6  • 

Gold  Medal . . . . -  6.45 

M  LI  1  bourne  . . ....  6.40 

OS  Top . . . . . .  6. 60 

GcJOeta. . . . . . . . .  6.  50 

PHkboryJ8  Best . . . .  d.40 

Taylor's  Fancy . .. . .  5 . 60 

Semper  Idea  e  ■e.eieiiiet«tete<«eeeeetH»eeeeee  iieee.eeeeee  6  •  QQ 

P'kk  of  the  WeStiM.IMM., . .  5*4® 

Sunbeam . 3.33 

Quaker  City . . 6.35 

Purina  Whole  Wheat,  98  -lb.  sacks..  6.es 

“  “  8-i6s .  6.75 

Purina  Whole  Wheat  Flour — 

33-60,  per  barrel . .... — . . — 6. 75 

l6-12»,  ”  . . . . — 6*75 

8-24*,  ••  — . .  6.75 

*-t6e,  “  . - . .  6.73 

Half  barrels,  ^-barrel  price  plus  10  orate. 

Graham  Flour,  in  wood .  .  s  -  °sS  I 

Self-Raisins  Flour. 

Franklin,  30  packages.. . . 3.75 

Hecktt’t  Superlative,  39  packages . . .  |  12 

Pancake  Flour. 

Ant  Jemima,  36  packages. . . . .  3.00 

Old  Homestead,  Flapjack,  3a  packages .  1.(7 


Buckwheat  Flour. 

Meeker's,  36  packages  . . . . 

“  «e  peerage* . . . 

Fanny,  xoolb. 


. . «...  »  18 

M.nm.MIIHHM  4*tl 
. per  too  lbs.  3.83 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  too  lbs .  1.90 

white  too  lbs .  2.10 

"  table,  yellow,  100  lbs .  1.75 

“  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages .  1.80 

*'  yellow,  24  packages .  x.8o 

Fatten— 

Hecker't,  24  rs.„ . . . . . per  case  1.36 

Hecker’s  Cream  (silver  spoon)  36  cartons  ...  4.50 
Schumacker’s  Farina . 1.40 


—14— 

Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  -og% 

Marrows,  fancy,  N.  Y.  State,  grain  bags.....  3.3s 

Michigan  fee,  bags  160  lbs . . .  3.65 

Red  Kidneys . 3.2s 

Peas — 

Green  . . _ .  2.49 

Scotch .  2 . 60 

Split,  yellow..., . . .  a. 35 

green.. . . ....... ......... .............  ...... 

Lendls—  Per  lb. 

000000,  izo-lb.  bags...... . . . — . .03 

If*  quantity . .  .03% 

Shaker  Com — 

Fancy,  barrels . .. . . . ..... . „„ 

Less  quantity . . . . . 

Hominy — 

Lea’s  Breakfest,  10  packages.  . . per  case  z .  60 

"  Pearl,  100  lbe . per  bag  2.20 

Schumacher’s  Breakfast,  so  pkgs.  to  case....  1  43 

Western  Pearl,  100-lb.  bags- .  s  .95 

“  Grits,  100-ib.  bags . . . .  z.95 

Mother’s,  Grits,  36  packages . . .  s.35 

“  Pearl,  coarse,  36  packages .  3.35 

Barley — 

OO . . . . 

No.  3,  100  lb.  bags . . . . . .  2.63 

Noodles —  Per  case. 

Smith’s,  30  im.  packages . .  2.00 

“  assorted,  3  ana  10-c .  2 . 00 

Golden  Egg,  3  and  10-c . .  1 . 80 

“  S-c . .„ .  1.80 

„  zo-e- . .  z.8o 

Oatmeal — 

B,  soolbs . . . . . „..per  bbl.  6.35 

B,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  package3_ .  1.4754 

*‘  “  so  packages,  large.  3.92 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  3.9c 

Rolled  Oats — 

A  vena,  x6o  lbs . . . .....per  bbl.  4.90 

“  90  lbe...., . . . . . per  keg  2.17)4 

“  »o  lbs . per  sack  2.30 

Standard,  1 80-lb.  bbls . . .  5.10 

“  9o4b.  bags,  ftesh . . . . 

Mother’s,  compressed,  18  tins .  2.12)4 

Saxo— 

Colburn’s,  36  1 -4 . 

Fine . . 

Tapioca — 

Instantaneous,  jo  is . ,ejft 

Colbnm’s  Hasty,  36  packages . o6Ji 

Minute,  U  grosa . per  box  a. 75 

Flake,  about  125  lbs.. . . . . . per  lb.  .04K 

Pearl ,  ”  .03H 

"  last  quantity . . — - ...  "  .04^ 


. per  lb. 


CEREAL  SPECIALTIES. 

Breakfast  Food.  r6  sts  . . per  case  a.  to 

Kgg  O-See^6  packages . . . . 

H  Com  Flakes,  36  packages .  a.  to 

Mapl  Flake,  3«  packages .  *4,OJ 

5-case  lots . . .  ^ 

Postum  Cereal — 

1  dor.  io-oz.  and  %  doz.  *o-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  ao-oz.  packages .  6  7? 

Grape  Nuts—  '7b 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4  ©e 

Post  Toasties — 

2  doz.  family  size .  2.8« 

3  doz.  popular  size .  2.8o 

Shredded  Whole  Wheat,  36  packsg®,  IM....„.  3.60 

Mother’s  Com  Flakes,  36  packages.  . .  a.55 

,r  Wheat  Hearts,  x8  packages .  1 .90 

Cream  Wheat,  3b  packages. - - 4.5* 

vVheatiet,  30  package  . . 3.75 

Wheasena,  30  package* . . . . .  4.  jo 

Grape  Nate,  24  packages . — . . .  a. 70 

Tifeorit,  30  packages. . . . —  3.30 

Y’tos.  id  2-45.  oaefca^es  . . .  * 

Kellogg's  Toasted  Corn  Fiaies,  3<  packi^..  s.  8c 
Quaker  Oats  Co.,  The—  Per  case. 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

round,  36s .  4,23 

family,  reg.  asst.,  20s .  4.00 

**  no  china,  20s .  3.30 

tins,  36s.. .  4.25 

family,  tins,  no  china,  15s...  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s .  I#  45 

Quaker  Oatmeal,  24s .  2.75 

Victor  Toy  Oats,  18s . .  1  40 

Banner  and  Saxon  Oats,  reg.  asst.,  20s .  4.00 

“  **  bowls,  20s . 

Old  Fash.  Scotch  brand  Oat  Meal,  24s  .... 

Corn  Goods — 

Quaker  Cornraeal,  yellow  or  white,  24s.... 

family,  yellow,  10s . 

“  “  “  20s . 

Schumacher  Hominy,  pearl  or  gran.,  24s.. 

41  1  os..  1 

Wheat  Goods — 

Quaker  Cracked  Wheat,  14s .  3 . 50 

Pettijohn’s  Breakfast  Food,  i8s .  i-97% 

Quaker  F.  S.  Farioa,  24s .  1.40 

Silver  Farina,  spoon  in  package,  24s .  2.80 

Parched  Farinose,  24s .  2.70 

Saxon  Wheat  Food,  24s . . .  3.^© 

Flaked  and  Puffed  Goods — 

Quaker  Corn  Flakes,  36s .  2  75 

“  family,  reg.  asst., 20s  3.10 
**  **  no  china,  20s  2.40 

Puffed  Rice,  36s .  4  2e 

Puffed  Wheat,  36s .  2.85 

Sundries — 

Quaker  Breakfast  Biscuit,  24s .  1.85 

Apetizo,  24s .  3.00 

Quaker  Whole  Wheat  Flour,  xoe .  1.95 

Schumacher  XXX  Graham,  10  ios-20  5s..  2.75 

Scotch  Brand  Pearl  Barley,  24s .  1 .40 


3*95 
2  60 

1.85 
i*95 
3*  80 

1  *45 
1  *45 


-II— 

GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Oy.tal . 1J2 

“  Acidulated... .  x.a2 

Cox’s,  large .  ,.t5 

small . .07  % 

Plymouth  Rock,  pink  or  white . x.«5 

Nek<m’» . . .  1. jo 

Bromangelon,  assorted,  3  doz . 90 

Tell-O,  assorted  flavors.  2  doz . 90 

Jell-O  Ice  Cream  Powder,  a  doz .  1 .00 

Jellycon,  assorted  flavors.  2  doz . .90 

Chaim  er’ 9 . .95 

Mothers’,  small,  x  doz.. 1 . 45 

“  Urg:«,  x  dot . 90 

Cooper’s . §3 

Tryphosa . «r 

Gelatine,  McKinley’s . .85 

Wetmore’s,  double  refined,  36  so-o.  packages,  .8© 

Puddlne,  assorted,  a  doz . per  case  1.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1 .  xo 

Minute  Gelatine,  flavored . per  gross  xo.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 


Long,  25  is . 

Short,  25  is . 

Cubes  or  Elbows,  24  is . 

Spaghetti,  25  is . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


Per  ft. 

■°9  h 
•  °9'/2 
.09% 
.0954 

■°9'A 

■°9% 


Domestic. 


Fancy,  long,  25  is . 07J4 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07^ 

Vermicelli,  25  is . 07)^ 

Woodcock,  long,  34  pkg . 10  ft 


Choice  Grades. 

Macaroni,  short,  25  is . 07 

„  .“  50)4  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  9  doz.  in  case. . per  dos.  .ya 

Tins,  Keyed  (Jewel),  2  doz.  ia  ease.  “  .92 

Large  cartons  or  tins,  2  doz.  in  case.  "  3.00 

Dime  Tumblers,  9  doz.  la  case.......  “  .90 

Bulk,  15  lbs... - .... — perib.  .13 


Thredded  Fish. 

Thistle,  24  packages . . . . . 65 

3 wan* down,  9  doz . . . . per  doz. 

Osprey,  z  doz . . . .  “ 


New  Mackerel. 


Cent 

(nboat) 

New.  ts  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex.Norway,  No.  t.. .230-0*0 

Ex. Norway,  No.  3. .320-360 
Ex.  Norway,  No. 4.420-4*0 
Summer 

Ex. Bloaters,  XX... .100-110 
FancvShore,  No.  1. .130-150 
Ex. Shore,  No.  1...  x 30-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  9. ..300-350 
Medium  Irish,No.t..j5o-4oo 

Irish,  No.  4 . 400-450 

Small  Irish . 450-500 

New  Medium  Shore.  160-180 
New  Large  Shore.. _x  10-130 

Large,  No.  e .  ... .axo-oee 

Capo  Short. . . 100-140 

Holland . 4c  0-450 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

SI.00 

18.  XO 

»*S 

9 .  oa 

25.00 

13.10 

6.65 

I.fO 

01.00 

XI .  10 

»y» 

x.30 

35.00 

il.XO 

9  »s 

a. 00 

s8.oo 

14.60 

7-5« 

«.«5 

36.00 

13. xo 

«  «J 

1.50 

94.00 

12.60 

*  S« 

140 

i«.  So 

8.85 

4.58 

x.ie 

16.00 

8.60 

4*0 

1.05 

16.50 

8.8j 

III 

1 . 10 

X6.00 

8  60 

4-5« 

x.05 

Lab.  Split, Lg.  No.  x._ 
Lab.  Split,  Lg.  No.  e._ 
Shore,  Round ,  Large. 
Shore,  Round,  Med  ... 

Ocean  Fish. . . . 

Shad,  Ne.  1,  Meat . 

Shad,  Ne.  1,  Meet _ 

Haddock.  Pickled.. _ 
Red  Salmon . 


Herring. 

300  ft.  100  ft  50  ft.  10  lb.  t  lb. 
»  4. 10 


5  6 i  3.00  .;o 


—l6 — 

Dressed  Boneless  Fish. 

Favorite.  Cod,  40  lbs . . 07 

Our  Choice,  40  lbs .  06td 

Gik  Edge,  40  lbs . . . u 

Favorite  Middle*,  60  lbs. . is 

Dressed  Fish  Bricks. 

Gilt  Edge  *-lb.  bricks,  40  lb».„ . 06U 

Snow  White,  1  -lb  bricks,  20  lbs . . . „ 

Favorite  Cod,  s-lb.  brinks,  40  lbi_ . . . .  .0734 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Thu,  large  sine,  x  ud  9  dos.  la  cane .  1.30 

“  small  size,  2  doz.  in  caao  . . . .  .no 

Small  T ambler* ,  9  das.  la  case . . . .  .90 

Large  Jars,  scaled,  s  do*,  la  ana . . . 1.3a 

Loose  Codfish. 

Extra  Large  Georges  Cod. . . . 08 

Large  Bank . 07x4 

-  ’  — . <*% 


Medium  Bank..... 

Pollock. . . . 

Hake.. . . . 

Is  original 


•»  4*a  lbs.,  U  e.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herrings . per  box  .1 

Boneless  Herring,  fancy  xo4b.  boxes... ..per  lb.  .  13 

Smoked  S&lxa os,  whole  fish. . . .  11  .#7 

Cromarty  Bloaters,  pao - - - per  box 

“  “  tt  .  a. 

•eeeeweueeee.ee  S  .  90 


FRESH  FISH. 

Per 

Halibut . . . 

Salmon,  fresh . . . 

Codfish . . . . . 

Large  Hake  . . . . 

Haddock . . . 

Spanish  MackereL . 

Smelts . 

White  Cat  Fish . . . 

Red  Catfish . 

Fresh  Herring . a  piece 

Snappers . 

. .  eeeeeeoeeeeeeeeooe.ee  eeeee.eooeao  “ 

Green  Sea  Baas . j..... 

White  Perch . 

Spotted  Trout . 

Shad,  Buck . each 

Shad  Roe . each 

Rock  Fish . 

Black  Bass . 

Croakers . . . 

Lobsters . 

Large  Fresh  Mackerel . each 

Weak  Fish,  large . 

Weak  Fish,  small . 

Medium  Trout . 

Medium  Gutted  Trout . 

Round  Gutted  Trout . 

Porgies  . 

Butter  Fish . 

Blue  Pike . 

Steak  Flak  %  eont  por  lb.  additional 


lb. 

-  .xi 

-  .95 

-  c9 

-  .06 

-  *°7 

-  .18 

-  .13 

-  .  ia 

-  .ol* 

-  .12 

-  .  IO 

-  .c6 


-  .30 

-  .70 

-  .18 

-  .06 

-  .  *2 

-  *3° 

-  .10 

-  07 

-  .c6 

-  .c  8 

-  .o5 

-  .08 

-  .06 

-  .08 


Cove,  Primes . 

OYSTERS. 

-10.00 

Cove,  Culls . 

if 

Blue  Points . 

tt 

-  5.00 

Blue  Points . 

-  6.50 

Absecon,  Primes., 

-  9.00 

Absecon,  Culls.... 

-  4.50 

Rock»way» . 

-  S  JO 

CLAMS. 


Nodm  ........ 


..per  M.  8.ao  -  a. 

«  ,  .  _ 

•o  •  •  •• 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  29-lb.  boxes .  9.95 

Connoisseur  Clusters,  22-lb.  boxes .  a. 05 

California  Clusters,  90  No.  1  pk» .  a. 95 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05# 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . o eyi 

5  or  xo-box  lots . 06M 

Standard  Brands,  28-lb.  boxes . 06% 
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*Ihe  Walter  M.  Lowney  Company 


BOSTON,  MASS. 


Reckon  Dp  the  Profit  on  LOWKEY’S  COCOA  “nd  see  lf.u  d°eB  not  p*y  yo"  be,U 

_ _ _ than  most  package  goods.  Wide  Ad¬ 
vertising  keeps  it  moving  off  your  shelves  and  its  delicious  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  LOWNEY’S  COOKING  CHOCOLATE  is  of  the  same  high  grade  as  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


RETAILERS 


Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 


Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 
They  weigh  At  to  7/8  of  a  pound. 


TWO  OF  THE  BEST  BRANDS  ARE 


The 


or 


SMAN 


AND 

T.B.H. 


“My  boy,  I’m  pleased  with  your  work. 
I’ve  just  been  looking  over  the  salesbcck 
and  I’m  going  to  give  you  that  raise.  I 
wish  every  man  in  the  place  could  learn 
to  sell  goods  like  you  do.” 

“Well,  they  can  learn  the  same  as  I 
did,  I  guess.  You  see,  I’ve  been  taking  the 
SHELDON  COURSE  of  Scientific 
Salesmanship,  and, — ” 

“Oh,  you  have,  eh!  Well,  you’ve  got 
the  right  idea,  Frank.  Keep  it  up  !  ” 

Go  thou  and  do  likewise. 


Write  for  our  catalogue. 

Sheldon  School 

505  Republic  Building 

Chicago 
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Seeded  Raisins—' 

Owl,  extra  fancy,  36  is . °7)4 

Fancy,  36  is.. 

Blue  Pennant,  36  is . 07/4 

Parrot,  36  is . 05^ 

Souvenir,  36  is . 06% 

Glen  Rosa,  36  is . 07^ 

Blue  Ribbon,  6  is  . . o6^J 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . to 

Not-A-Seed,  36  is . 07^ 

Griffin,  50  is . 06^ 

Gray's,  36  is  . o6*4 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05)4 

Sultanas,  50-lb.  boxes . °4/4 


Thompson's,  50  lb.  boxes . 

•OS 

Prunes — 

25  lb. 

50  lb. 

Fancy  Santa  Clara,  20-30 . 

30-40 . 

.09 

40-50 . 

. osy2 

•°8tf 

“  “  50-60 . 

■°7% 

60-70 . 

. 06  x 

.06 

Ruby,  30-40 . 

. °9% 

' '  40  50 . 

. 09^ 

"  50-60 . 

. 08  % 

Oregon,  40-50 . 

■*  50-60 . 

. 07K 

Sliver . 

Currants — 

Fancy,  reclcaned,  new,  40  is . 

Extra  choice,  recleaned,  new,  40  is . 

Fancy,  recleaned,  30  lbs.  loose . 

Citron— Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel — 

Fancy  10  lb.,  hinge  lid  boxes . 

Dates — 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70  lb. 

Orient,  new,  pitted,  30  packs . per  pack 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . . . per  lb. 

5  or  10  box  lots.. .  " 

Apricots — 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  Doxes . 

5  or  10  box  lots . 

Fancy  Royals,  new,  25  lb.  boxes . 

Extra  ch  nee  Royals,  new,  25  lb.  boxes . 

5  box  lots . 

Choice  RoyaL,  new,  25  lb.  boxes . 

5  or  10  box  lots . 

Moorpark  Slabs,  fancy,  very  bright,  50  lb.... 
Cherries — 

Extra  fancy  California,  pitted,  25  lb.  boxes.. 

Pennsylvania,  pitted,  25  lb.  boxes . 

Nectarines — 

Fancy,  white,  25  lbs . 

5  or  io-box  lots . 

Peaches — 

Fancy  Muir,  25  lbs . 

Extra  choice  Muir,  25  lbs . 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 

Extra  choice  Yellow,  50  lbs . 

Whole,  50  lbs . 

Fancy,  pared,  25  lbs . 


.08^ 

•07K 

.08 

•'3  y* 
.12)$ 
Per  lb 

Per  lb. 

•05 
.  06 

■77% 

.  12 

Per  lb. 

•  15* 

•  •sX 
.14 

■  11% 

•  uX 
.12  % 
.12)$ 

■  22% 
Per  lb. 

.21 

•19 

Per  lb. 
•°9% 

£ 
■09% 
.09 

•07  'A 

.06 

•°7X 

•°5X 

■  «8  x 


.09 

Per  1 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Per  bunch. 


Selected,  10  hands,  packed  1  in  barrel 
“  9  “  1  ** 

. . 

.  1.60 

"  9  “  s  in  crate . 

. 

..  X.42 

'*  8  *'  x  in  crate. 

. . 

1.25 

“  8  **  2  in  crate., 

.  X.IO 

«  8  ..  .. 

.  1. 10 

“  7  2  •< 

.  .8* 

“  7  3 

.  .to 

Cocoanuts — 

Per  sack 

Porto  Rico,  extra  fancy,  80  size . . 

•  3*75 

Jamaica,  extra  fancy,  100  size 

Florida  Grape  Fruit — 

■  3-2} 

Fancy  Brights,  36-46-96 . 

-4.00 

54  64-80  . 

-4*50 

Russetts,  36-46-96 . 

-3*50 

"  54-64-80 . 

4-25 

“4  *  50 

Messina  Lemons — 

Per  box 

Extra  fancy,  300  size . 

3  5» 

“3-75 

360  size . 

3  5° 

-4.00 

Choice,  300  size . 

3*25 

“  360  size . 

3*5 

California  Lemons — 

Per  box 

Extra  fancy,  300  size . 

3-75 

*5 


360  size 

Choice,  300  size . 

**  360  size .  3 

Pineapples — 

Fancy,  18-24 .  1. 75 

Fancy,  30  size . 

Fancy,  36-42  size .  1. 

California  Oranges — 

Extra  fancy  Navels,  96-112..  . .  2. 

Extra  fancy  Navels,  126-150 .  3. 

Extra  fancy  Navels,  176-216 .  3. 

Extra  fancy  Navels,  250, 288-324 .  3. 


3-75 

-3.25 

-3-5° 


-1.25 
-2.25 
50  -2.0# 


So  -2.75 
’5  -3-5° 
5°  -3-75 
*5  -3-5° 


HORSERADISH. 

tb®.  *  8oe.., . . per  4ei, 

,Ue>  *  *** . 

T'wkltt*,  !•-«.,  Lord  s  Prayer,  c  < 

Twaolaee,  Int.  out  jWj.  ie-e. ,  .  , 


«S 

V 

•»5 


-18- 

INK. 

Arnold’s,  black,  32 . .. . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  j  doz . 25 

Royal,  black,  3  doz . 2$ 

Superior,  black,  3  do«  , . *3 

Stafford,  Commercial,  3a . ......per  bottle  .60 


LAMP  GOODS. 


Lamp  Chimneys — 

Macbeth.  Pearl  Top .  4.20 

Acme  Victor  Top .  3.60 

Pure  rlint,  Lustre  Top . .  a. 70 

Crystal.  Crimp  Top . .  a.  10 


Per  case  of  6  doz. 
No.  o.  No.  x.  No.  2. 
4.50  5.10 

4.20 
3-30 

>^o/c7^a,  vtuuf)  A  ...........  1,10  2. 70 

No.  o,  Tubular  Lantern  Globes . .5  doz. 

Cold  Blast . 5  doz. 

No.  z. 

Jumbo  Chimneys,  plain . per  doz. 

No.  o. 

Banner  Burners.. . . . 43 

No  charge  for  packages. 

on  — 


4.80 
3.90 
3-3° 

3 -73 

No7V 

•75  -8j 

.90  z. 00 
No.  1.  No.  1. 
•55  -75 


Per  doz 

z-gal.,  giasz . . . . .  2 . 25 

r-gal, ,  galvanized,  PearL. .  1.90 

5-gal.,  Lennox,  spout . . .  5 . 50 

5-gal.,  **  spigot. .  6.50 

5-gal  ,  Colnmbln . 7.00 

s-gal.,  Banner.., . 8.eo 

3-gal.,  Climax,  pump . 10.00 

5-gal.,  Heme  Rule,  pump . . .  it. 00 

Lanterns — 

No.  o,  Standard . . . . . . .  4.5° 

No.  o  Dash  .  . . .  0  . 

Cold  Blast . 


.50 


eeeeeeeee  e  eeoeee  ee  oneee 


LIME. 

Chloride,  Acme,  sifting,  23-lb.  boxes,  1  lb .  1 . 50 


LYE  AND  POTASH. 


Banner  Ly 


Per  case. 


Lye,  4  dor . 3.75 

Babbitt’s  Lye,  4  doz .  3.25 

Lewis' Lye . 3.25 

Bed  Seal,  9  dot. 1.90 
4  4*00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney,  Dia. 5  size, 144  bxs. ,4  cs.lots  3 . 75 

Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 
“  **  “  2l/2  gr.  cs.,  8  cs.lots  2.35 

“  “  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

::  ::  ::  ::  ier?s- .7«j«*.  *.ss 

5  4  4.25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands — 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.23 

“  n;,  ,  — ,,  i—  2  4o 

2.85 
4-75 
3.50 

3- 75 
1.65 
3.30 

•93 
2.70 

4- 5° 
.90 

4-5° 


Dia.  1  size, za  gr.es. ,8cs.lots. 

“  “  3  gr.  cs.,  7  cs.lots. 

“  “  “  5  gr.  cs.,  4  cs.lots. 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es.  ,4  cs.lots 
11  11  Dia.  5size,i44txs.,4cs.  lots 

Chips,  Dia.  t  size,  50/3  bx.  pkgs.,  10  cs.  lots 
“  “  “  100/3  bx.  pkgs.,  5  cs.  lots. 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 

“  “  “  3  gr-  os.,  7  cs.  lots . 

**  •«  «  -  <•  ,  it 

.  5  4  . 

Doric,  Dia.  1  size,  1  gr.  cases . 

it  it  it  j  it 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size,  10  gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safely  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots. 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots . 

“  “  6  “  5  “  4  “  . 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots . 

Aluminum,  Dia.  A.  L.  size.  5  gr.  cs.,  4  cs... 

H  il  it  ti  __  it  „  << 

IO  9 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots . 

Vulcan,  No.  2,  50  gr.  to  case . . .  25. 

“  “  less  than  50  gr . per  gr.  .55 


4*5o 

3*75 

2.00 

2.25 

2.50 

1.90 

3*8o 

25 


MINCE  MEAT. 

Atmore  &  Son — 

Extra  Family,  Seediest —  Pm  case 

No.  j,  6  glaz*  Jars . . . . .  j.,0 

No.  18,  17  and  63,  wooden  pails... ..per  lb.  ,ij 
Barrels,  halves,  quartern  and  kits..  “  .isW 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails . . . .  ,.6j 

No.  zo,  6  wooden  pails  . . ....  j.  «0 

Celebrated,  Seedless — 

Bbls..  Xs  and  «s_ . per  lb.  .08V 


dou.,  70s  aaa  X>- . . 

Wooden  palls,  18,  37  and  68  lbs..., 

Wooden  kits,  Nos.  *0-35 . 

Wooden  kits.  Not.  20-35 . 

Keystone — 

Bbls  X*  and  Vs- . . . 

Wooden  palls,  18,  37  and  68  lbs!.. 

Condensed  cartons,  3  doz.  to  cast _ ^ _ _ _ 

Condensed  cartons,  6X  dot,  to  case,  gross  ix.eo 

Barrels,  Xs,  V* . per  lb.  .10 

Wooden  kits,  Nos.  so- 35.. . „.  «  .08 

Wooden  kits.  Nos,  sj-40 . .  «  ,i0X 


•o«X 

*"  :3 

Par  lb. 

„ _ .:™  :3g 

Condensed  cartons,  3  doz.  to  cate. ...grosz  zi.oo 


—19— 

Schimmel’s — 

BbU.,  X  bbls  and  30-lb  kits... . . . 07X 

18  and  37-lb.  kanakins . . . a.y 

10-Ib.  kanakins,  6  to  crate. . per  dot.  10^30 

5-lb.  "  6  to  crate .  •*  5  75 

3-lb.  glass  Jars,  6  to  crate .  «'  ft. 

Campbell’s.  30-lb.  palls .  og 

Mrs.  Wells'  bbls..  X  bbls.  and  30-lb.  klu. . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  X  bbls.  and  30-Ib.  kits . 04 V 

National,  bbls.,  X  bbls.  and  30-lb  kits . 

SoiMbwark,  bbls  V  bbls  and  30-lb.  palls . 

Brick’s  Nonpareil  Brand — 

Bbls.  440  lbs.,  X  bbls.  250  lbs.  V  bbls.  12s 

lbs.,  X  bbls.  65  lbs . . 

Tubs,  70  lbs.,  3s  lbs.,  18  lbs . ..."  ,og 

Charge  for  packages  as  follows  :  70  lbs. ,60c.  ; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  X  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  11 

Bbls.,  28  lb.  pails,  etc . D7ii 

35,  28  and  18  lb.  tubs . 0g 

Packages  not  returnable. 

NoneSuch — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  X  gr .  2.qo 

12  “  "  “  *  “  .  S-75 


.07 

■  o«X 

Per  lb 


OILS. 


Stove  Gasoline . . 

Headlight,  150  teat . 


Per  gal, 

■  -zsX 


OLIVES. 

Extra  Queen—  per  doz. 

Imported,  No.  io.  2  doz . .  2  70 

'<  “  in  t  •* 

4.50 


32»  1 
16,  2 
8,3 


6.80 

2.40 

.90 


Cyldr.,  imported,  No.  io,  2  doz . .  1.45 

Fancy,  No.  t6,  1  doz .  a.j0 

1  <4  T  <  Q  “  _ _ 


14.  3 


Special,  No.  14,  2  doz .  2.30 

Stuffed — 

Ring,  3  doz . 9Q 

Fancy,  No.  14,  panel  bottle,  2  doz .  2  24 


Olives  in  bulk — 

X . 

XX . 

XXX . 

xxxx . 


2 

i  gal.  pails. 

2  gal.  pails 

5  gal.  kegs 

2.65 

5-65 

2.85 

6.15 

■■  t-75 

3-35 

7.00 

.  9.00 

3-85 

8.00 

4.20 

10.25 

5-15 

11.60 

PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

“  “  small,  2  doz.  case..., .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case .  12.00 

“  glass,  small.  2  doz. case 

“  “  “  “  med.,  “ 

Table  and  Cooking  Oil —  Per  doz 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz..... . 95 

**  small,  2  doz . 48 

Wesson’s  Cooking, 30— No.  2 . Per  case  7.00 


American  Oil. 

Stohrar'z,  No.  $,  a  doz . . 

"  No.  zS,  a  doz_ . 

"  No.  3a,  1  doz.. . . . 

Keyatono,  bottles,  a  doz_„ . . . 


Per  doz 
..  .35 

..  .90 

..  1.85 
-  -J® 


PICKLED  MEATS  AND  FISH. 

Lamb’z  Tongue,  glass  jars,  plzits_ . per  doz.  4.75 

“  quarts .  «•  5.75 

zo-oz.  jars . . .  “  9.50 

10-Ib.  palls . per  pail  s.50 

Tripe,  10-lb.  palls .  “  .90 

5-gal.  xegs . per  keg  s.oo 

Pigs’  Feet,  xo-lb.  pallsM . per  pan  s.oo 

“  5-gal.  kegs . per  keg  s  25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  In  glass .  11  1.10 

"  Ox  Heart,  in  glass .  ••  i.zo 

"  Pigs’  Feet,  In  glaas .  "  1.10 

Russian  Sardines . per  keg  .75 

5-lb.  pahs . „..per  pail  .50 

“  zo4b.  pahs _ _  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  as  lbs . . . . . .  .18X 

Loose,  bbls. ,  30  lbs - -  .18 

X-lb.  packages,  is-lb.  boxes . .  .20 


PEANUT  BUTTER. 

Mclmren’s —  Per  daz. 

Small,  1  det . . . . . . . .  .90 

Medium,  a  doz.H . . . . .  1.50 

Large,  1  det . . a.  75 

PeanuUne,  No.  a  lars,  a  det . . . . -  i.8| 

„  “  ,  No.  4]ara,  3  doa. -  .paX 

Beardsley’a —  Per  det 

Small  Jan,  a  daz . „  ,  .90 

Medium  Jan,  a  dot _ _ _ _ _ _ l.ag 

Largs  Jan,  1  doa. - - - -  a  s; 


PICKLES. 

45  gals  ,  1*009 .  9-2J 

45  8als.,  *5°os,  Williams  Bros.,  fancy . 

10  gals.,  300s,  11  . 

10  gals.,  450s,  “  . . 

10  gals.,  600s,  “  . . 

16  gals.,  600s,  “  . 

16  gals.,  6009,  "  dllU . . 

45  gals.,  1400s,  "  ••  . 

C.  &  B.,  Chow  or  Gherkins,  pints .  2  30 

“  “  half-pints .  s.40 

Celery  Sauce,  Yorkshire,  s  dos . per  dor.  s.oo 

Chow,  “  pints,  s  dos. 

Gherkins,  sour,  "  '*  " 

Mixed,  “  11  ••  «< 

Assorted,  "  "  11  11 

Gherkins,  sweet,  "  “  ** 

White  Onions,  “  "  “ 

Sweet  Plckies,  5003  to  600s.  5  gal . per  keg 

“  i.oooe,  5  gal . .  - 

s , 000s ,  5  gal . . 

Chow-Chow,  No.  1,  5-gal.  kegs .  z.«« 

“  No.  a,  «  gal....„. . 

Chow  and  Mixed  Pickles,  s  gal . per  pall  1 .00 

Williams  Bros.—  per  d01. 

No.  8,  Sour  Gherkins,  2  dos_ . 85 

No.  8,  Sweet  Gherkins,  a  dos .  !  g  , 

No.  8,  Sour  Mixed,  2  doz .  !$j 

No.  8,  Sour,  assorted,  2  doz . . . g. 

No.  8,  Chow-Chow,  a  doz. . 8j 

No.  8,  Onions,  a  doz . . . . 


a. 25 
a. 65 
a. 65 
4-50 
4-5° 
10.25 


1 .00 
x  .00 
1 .00 
1  ro 
1.25 
1.40 
*•75 
J  40 
5  *5 


VINEGAR. 


Pure  ex.  cider,  45  grain . 

'*  “  40  “  . 

Distilled,  45  grain . 

_  40  “  . 

Fermented,  45  grain . . 

_  40  “  . . 

Lutz  &  Schramm  pure  cider . 

distilled  white., 
pickling  white.. 


Per  gal. 
•  •15% 

•14% 

09  , 

08K 

°9Y\ 

08  yA 

21 
*3 


PROVISIONS. 

Hams,  sklnfcack,  18-ao  lbs . . . . . 18X 

“  10-12  lba . . . .  .is7* 

Picnics,  6-8  lbs . . . . . . . 13^ 

Dried  Beef,  sets  dty  smoked . . . .  .18 

tenders  and  Knocks... . . . .  .18 

11  air  dried,  sets . . . 90 

“  tenders  and  knocks . as 

Jersey  Pork,  butt . . . —per  bbl.  28.50 

••  fitmlly . . “  3,. 02 

Breakfast  Bacon,  rib  In . . . . . — .  .  <s 

„  „  „  '*  boneless . . . . . 

S.  P.  Bellies  14-15  lbs . . . ,6U 

Bologna,  25-lb.  boxes . . . . 

Boiled  Boneless  Ham . . 

Beef  Tongues,  smoked,  5-6  lb9 . . .  zi]oo 

Cooked  Compressed  Ham,  254b.  boxes . . 

Covered  Hams,  V-cent  extra ;  Covered  Shoulders, 
Picnics  and  Bacon,  X-oont  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  to  ftm.. 


.18X 
•  z8X 
.18X 
.20 
.21 


ia  lb . .  _ 

M  "  14  to  16  lba. . — 

“  **  18  D) _ _ 

“  skinned,  18-ao  lbs... 

11  '*  boiled,  skinned,  laa- 

11  Bacon . .  . 

“  Dried  Beef,  Insides  "3 

“  Beef  Tongues,  short  eat. .. 

Winchester  brand  Hams,  skinned  all  aver 
“  *'  8  to  10  lbs.  aver..’.’ 

"  “  is  lbs.  aver . 

"  "  14  to  16  lbs.  aver.. 

"  “  z6  to  18  lbs.  avar  . 

*'  '*  Picnic . 13X 

Above  average  loose,  if  packed  X  c«ot  a  lb.  advance. 


•  J2 
•»5 

.92 
■  SI 

rx9 

.18 

.it 


LARD  AND  COMPOUNDS. 

Compeuad, 
per  lb. 

•  iz 


Pure, 
per  lb. 

•»4^ 

•  «sX 

.*?  y» 

•ISK 


Tierces,  about  340  lba. ., 

Plain  tubs,  se  and  60-lb. 

10-lb.  tin  pails,  60  lba . . . — 

5-lb.  "  60  lba . . . 

3-‘b.  •'  60  lbs.. . — 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leafbrand,  tierces.. . 

Jewel,  compound,  tlerca 
Cotosuet,  tierces . . 


DRESSED  MEATS. 

CMty  Dressed  Beef- 

Choice,  native. . . 

Common  . .  . 

Western  Dressed  Beet — 

Choice,  native  cattle . — . . 

Common  to  fair . . . . . . 

City  Dressed  Veal— 

Frlme 

Good  to  choice . — . 

Dressed  Hogs — 

Pig* . . . — . — . 

Hogs,  heavy . . . . 

'*  180  lbs . . . . . . 

"  160  lba . . . 

X40  lba . . . ............ 


•  iiJ4 
.11^ 

•  »»X 

•  «;K 
•u% 

.11H 


Par  IK 

.si  -.it 

.09  -.11 

.11  -.is 
.09  -.11 

•I3X-.,4 

. te  -.ss 

.13  -.«4 
•«3  --*4 

-•«4 

-■«4 

-•»4 
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No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “  J.  M.”  delivery- 
wagon  ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO  •  PHILADELPHIA,  PA. 


TWENTIETH  and  FILBERT  STS. 


Nothing-  can  compare  with  the 
satisfaction  of  knowing  that  you  are 
being  treated  fairly;  this  is  particu¬ 
larly  true  when  applied  to  Coffee, 
because  there  are  so  many  grades  and 
varieties. 

We  guarantee  to  give  you  exactly 
what  you  buy,  every  time  you  buy, 
and  back  our  guarantee  up  with  our 
reputation  gained  during  the  past 
hundred  years. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Your  Tr»,de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON'S  CRACKERS 

Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


To  Taste  them  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 

A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenfon-made  Oyster  and  Butter  Crackers  stamped  "EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


l 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,"  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 

PENNSTI  VANIA 
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Dressed  Sheop  ajad  Lambs— 

La job,  weetcrn,  good . 

41  ,s  culls  . „ . « 

Sheep,  choice . . . — . 

“  medium . . . . 


BUTCHERS’ 

SUNDRIES- 

Fresh  Steer  Tongues. ..  ...... 

-  -75 

Cow  Tongues . . . 

■5° 

-  -7« 

Calf  Head*,  scalded  . 

•So 

-  -75 

Sweetbreads,  veal . 

. per  pair 

•  4° 

-  .50 

“  beef . 

-I  .  oc 

Calf  Livers . 

.90 

-  -»5 

Beef  Kidneys . 

. per  doz. 

-X  .oc 

Beef  Livers . 

-  ,e6 

Ox  Telle . 

5« 

-  «5 

Hearts,  beef . 

. per  lb. 

•°3 

-  05 

Rolls,  beef. . 

Tenderloin,  beef,  western ... 
Freah  Pork,  loins,  city . 

■  15 

-  .  16 

'*  44  western . 

. . . 

15 

-  .  16 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

Turkey*— •  Per  lb. 

Western,  young  hens,  8  to  10  Ibo . 04  -.97 

“  young  tome,  15  to  17  lbs . 24  -.*7 

Old  hens  and  toms . 24  -.07 

Common  to  good . 20  -.22 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 45  -.48 

Philadelphia,  fresh  killed,  %%  to  4  lbe. 

to  pair . . . 42  -.43 

Philadelphia,  fresh  killed,  3  to  334  lbs. 

to  pair,  fancy . 42  -.4-, 

Western,  4  to  4*4  lbs.  to  pair,  fancy . 22  -.24 

"  3  to  334  lbs.  to  pair,  fancy . 22  -.25 

“  fair  to  good . 18  -.ao 

Fowls — 

Western,  fancy . 19  -.20 

Heavy  Roasters,  4  to  5  ih>s . ao  -.23 

Fair  to  good. . 18  -.20 

Old  cocks . 15  -.16 

Squabs —  Per  dot. 

Prime,  large,  fancy . . .  4. 50-5 . 50 

Mixed, .  3.00-4.02 

Daris .  x . 75-«  s* 


LIVE  POULTRY. 


Spring  Chickens,  nearby,  1%  to  a  lbs . 

Large  Springers . 

Fowls . 

Per  lb. 
•3*  -.3* 

.  .95  -.28 

.20  —.21 

Dncks . . . . . 

.15  -.16 

SAUER  KRAUT. 

Ihurcls,  45  gals  .Oakdale .  6.75 

Half  barrels . 

Kegs.  M  gals.. .  2.70 

3  lb.  tins,  cases.  2  uoz.  each . perdoz.  .1$ 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  do*. 

Individual  si  ze,  34  lb . 95 

Round  conical,  with  key,  No.  1,  1  dor .  *.3© 

"  “  No.  a,  1  dor .  4.  ie 

“  "  No.  3,  U  doz . ..  6.30 

14  No.  4,  y2  doz .  8.15 

P.  P.  Sauce,  No.  i,  a  dor . .. .  i-SO 

Atmore's  Genuine  English,  seedless —  Per  eaae 

individual,  2  doz .  *.10 

No.  1,  cans,  1  doz . . . .  *.30 

No.  2,  cans,  1  doz . .  4-io 

No.  3,  cans,  x4  doz. .  3-35 

No.  4,  cans,  %  dcz. ........ . 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

T  oili~* —  Perd 

No.  37,  jars . . . , 

No  ,3V  toy  pails .  3,j 

American,  pure  apple,  tumblers,  assorted 

9 1  i  res .  { 

Schinimel’s,  No.  10.  tumblers . 8 

National,  No  10,  tumblers .  .n 

N  0.  6,  tumblers  . . 


Per  doz. 
■97% 
*  55 


'"ime;  s;  pure,  70-lb.  pads . 

p.'lls . ‘ . 

'•  1  a :  k  ,  o-.h  pails . 

/  toy  pads,  34  doz.. 


uoz .  4.15 

Per  doz. 

. 98 

.  1 . 00 

.  3  70 

. per  p?  d  1.08 

. per  lb.  .07 yA 


DRUOS. 

Family  Medicine*. 

Oaarenteed  Full  U.  S.  P.  Strength. 

Sc.  sa.  toe.  as.  25c.  a*. 
. 45  .*3  «..* 

Spirits  Nitre . 45  i'.'j'j 

Spirits  Camphor... .  ....  .83  1.9J 

Spirits  Painters’  Commercial...  .45  .83  j  5, 

Syrup  Saullla . 45  .85  1.95 

Synip  Rhubarb . 45  .83  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  I  ?J 

Golden  Tincture . 4S  ,g.  i.0* 

Tincture  Arnica .  .  .  g j 

Balsam  de  Malta . 45  .  8S  1.95 

Bateman  Drops,  rd  hots . 45  ,8j  1.95 

Godfrey’s  Cordial,  rd  hots . 45  .85  1.95 

Turpentine . 4J  .85  1.95 

Laudanum,  ree.  sice . per  dor,  .88 

“  ejc.  site .  "  '  i. 95 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . per  lb.  .03 

Borax,  powdered,  bulk. . per  !b.  .07 

“  lump,  bulk .  ••  .06 

Butler  Color,  W.  ft  R . perdoz,  e.eo 

Bfosstone,  bulk. . . . ...per  lb.  .08 

Copperas . .  •• 

Camphor,  gum,  r-«j.  blocks .  "  ,0« 

”  takes,  sjw-lb.  bbl* .  ’• 

“  "  lest  quantity .  "  ,«sO 

“  Tar  Balls,  sgo-lb.  bhls .  “  . caX 

"  “  kits  quantity .  "  .03V 

Castoria,  Fletcher’s. . per  do*.  2 . 80 

"  Pitcher’s . . . .  „ 

Carbonate  *f  Ammonia....™..™ . ..per  lb.  .si 

Epoom  Salts . „....™ . . .  "  ,  M 

Glauber  Salts. . . . . . . '  “  .01X 

Glue,  ordinary . . . . . . .  «  09A 

"  white . . . . .  ■»  ,3o 

Gum  Arabic....™ . . .  “  lSO 

Haarlem  Oil . . . . . per  do*.  .30 

Husband’s  Magnate- . . .  “  2  8j 

Jamaica  Ginger,  Hires’,  flasks. . .  "  .90 

Licorice,  P.  s  S.,  pc.  stick,  imported,  per  doe.  .  36 

”  M.  &  R.,  e-lb.  boxes . per  lb.  .eg 

"  ’*  Lozenges,  ;-Ib.  bases  “  .37 

“  4®,  6a,  8s,  rxs,  i6s,  3-Ib.  boxes  “  .as 

"  root - - - - - - -  "  .  is 

Potty,  as-lb.  on . per  ieo  lbs.  1.60 

"  50-lb.  cans .  "  ,  55 

Powoimun  JeBy,  screw  lop,  5c.  size  ...per  doz.  .35 
"  “  roe.  size  “  .75 

Park  Green,  ieo-is$-Ib.  kegs. . per  lb.  .  i'aM  \ 

"  V-Jb.  packages . . .  "  .30  ; 

J4-B>.  packages . . .  "  .38 

“  s-lb.  packages .  "  .37 

Rosin .  f(  04 

Roach  Powder,  Omega,  4-oz.  cans . 80 


. - . per  gross  9.00 

Reachsault,  roc.  site .  per  doz.  .80 

Saltpetre,  crystal,  about  35o-lb.  bbls . per  lb,  06J 

“  granulated,  about  roo-lb.  kegs  “  „o 6% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.5? 

“  roo-lb.  bays  . .  2,35 

"  less  quantity . per  lb.  .01V 

Venetian  Red .  “  ,OI 

Whiting  .  -•  oj 

Goff’s —  Per  doz. 

Cough  Syrup,  15c.  sise .  , ,  7J 

Herb  Bitters,  15c.  size .  , .  75 

Oil  Liniment,  35c.  sire .  1  75 

Sarsaparilla,  50c.  size . 3.50 

Worm  Synip,  15c.  sise .  ,  j, 

Horse  and  Cattle  Powder.  15c.  size .  1 . 20 

Dyspepsia  Tablets,  10c.  size . 7. 

Iron  Glue,  McCormick  &  Co. — 

No-  5- . . 

No.  10 .  7. 

Tubev . ;;;;;;;;;; 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine. . go 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsferd’s . per  doz. 

Bath  Brick,  box  15  bricks . per  box 

Sealing  Wax .  •' 

Silver  Sand. . per  bbl. 

Tar,  pints . per  doz. 

“  quarts .  " 

“  gallons... . each 

"  :: 
McCormick  &  Co. — 

Jockey  Animal  Food,  3  do*,  x-lb.  packages 

and  premium* . per  case 

U.  S.  Nerve  and  Bone  Liniment,  35c.  size... 

McCord's  Magic  Medicine,  25c.  size . 

50c.  size  . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Synip,  50c.  size.. 
Reliable  Brand  Headache  Pow  icrs.ioc.  size 


Extracts  an.  Essences. 

McCormick  &  Co_,  Bcc  Brand—  Per  doz 

Vanilla,  Rose.  Pistachio,  No.  ■  sire . 90 

No.  3  size .  2  00 

No.  4  size .  2.  25 

Almond,  Apple,  jJjirlcot,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rxip- 
berry,  Strawberry.  Violet,  No.  a  size  .85 
No.  3  size  1  7S 

No.  4  size  2  00 

Lemon,  No.  9  sl»e . g0 

Orange,  No.  •  . . . .  ->c 


—33— 


SAUER'S 

PURE 

EXTRACTS 

.  pOR  Ft.  avoiding  Ititrs.  Cakes  Etc. 
Bgst  by-  test.  At  youp  Grocers  i 0 <t a 2SC 

-AUCrST.  SAU-f-  OF  ANY  nOANO  IN  V  UNiirt)  state 


Sauar’s  Flavoring  Extracts — 

No.  i,  Lemon  and  Vanilla. . . .  >« 

No.  3,  Vanilla  and  Rose . 

No.  a.  Lemon  and  assorted . ' 

Ne  4,  “  <•  . ,:2 

No.  4,  Vanilla . . 

Assorted  cases.  Nos.  z  and  * . .  xe.lo 

“  Noe.  s,  a  and  4 .  n  *• 

v  ®UJ>-  ._  Pt».  qts.  %  gals.  gnl,. 

.  X-S°  3  00  6-oe  is.eo 

5»VaSlUa .  >-»S  »SO  500  ro.oo 

X  Vanilla .  i.oo  9.00  4.00  8.ee 

Lemon,  Ginger,  Win- 
tergTeen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  i.eo  z.6e  j.m  $,m 

Peach,  Rose,  Apricot, 

Violet...™ .  i-5°  x.y*  5. so  so.oa 

Orange,  Banana,  Plne- 
apple,  Almond,  Rasp¬ 
berry,  Pistachi.  Nut¬ 
meg,  Mace,  Cnerry, 

T Strawberry,  Fruit. .  s.ef  x.sj  4.00  y.jo 

Kitchen  Queen  Per  doz 

Extract  Vanilla,  No.  ex .  .  M 

“  No.  .X .  fa 

’’  No.  X . 4. 

Extract  Lemon,  No.  ««. . .  , ... 

'*  No.  tX . . .  So 

”  No.  X._ . .4. 

IngersoU's  Flarortng  Extracts — 

High  Grade  Vanfila .  ,.,5 

”  Lemon .  i.t* 

Select  Vanilla . . . . . 

"  Lassos  . . . 

“  assorted.  . . .’|s 

“  small  size . . . . 


Liquid  Rennet  and  Tablet*. 


Sink's  Liquid  Rennet . . . 

“  Rennet  Tablets,  «  dez„... 
Shinn  t  Kirk's  Liquid  Rennet. ... 
Hanson’s  Jacket  Tahtea,  j  doz... 


Fades. 
..  1 .  re 
-  7* 

»  >.*0 

.  .le 


CHEWING  GUM. 

Adams’,  counter  jars,  ioo  jc.  packagasM .  9.75 

41  boxes,  90  nackages . 55 

Gee  Whizz,  79  packs . a» 

Fleer’s  Chiclets,  3  lbs.,  bulk .  i.aj 

Spearmint,  20  packs,  100  pi  oca*. . .  .55 


RICE. 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags.. 
Fancy  Heaa,  100-lb.  bags . 


Fancy  Head,  100-lb.  bags . . 

Extra  choico,  xoo-lb.  bags . 

Prime,  100-lb.  bags . 

Japan  style,  fancy,  zoo-fb.  bags . 

14  cnoice,  100-lb.  bags . 

Java,  fancy,  polished,  tco4h.  bags.,. 
B.  Fischer  &  Co.-— 


;  i  ONE  POUND 

^.  V>  FULL  WEIGHT 


0  CHOICEST  j| 

Immti 

^  Irl£  Filer  ERASE  PflUDl'CEO 

P'L-rc  E*(t jbi.t.T  3t  ^ j 

4'  C/yi’u'i&rfo  '% 

<  _  JHl.’rlNjtrrt  nf  fW.ff  LO 

Z'*  _  LniwJ 


-  lit  'i'  (  -'l  Iw.'i'  1,  I .  -  1 aI,d  vlh. 

<  hR  I'll  (J11.L  i:y  ,  f.i  1.’  ad  ,  i ,  ;  and 
Inipfri.  !,  Ian,  i-.-.t  Japan,  i  .  and  5-H1. 
Gort. net,  M’lcft«.-d  lir.ni.  1  and  3. Id.  !.a- 

Cracked  .  In  1  ..h  1 . 

Slri.-tly  j.j :  1  r •  -  nth  ..at<-d,  Inaid.  l  ..lid  ;d! 
Nam  .  -  Ira  t'y  ;a:i  u:>l  .  M’n  d  ,  1  -il>.  L.il: 
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East  India,  head,  i-lb.  bags . 0794 

XXXX,  fanciest  head,  100-lb.  bags . .  ,07 

Extra  fancy  head,  ioo  lb.  bags . .  .06IE 

Fancy  head,  100-lb.  bags . 0$ 

Choice  head,  100-lb.  bags .  os3<* 

Head,  100-lb.  bags . .05 

Fancy  Java,  head,  roo-lb.  bags . .05 \i 

Extra  fanciest  Patna,  roo-lb.  bags .  .07 

Siam,  Patna  style,  ico-lb.  bags . .06 

Choice  screenings,  roo-lb.  bags . 03^ 

No.  2  screenings,  100-lb.  bags . 02% 

Extra  fanciest  Japan,  roo-lb.  bags'. . !  -03?^ 

Fancy  Japan,  100-lb.  hags . 03^ 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester — 

Bbls.,  contain  1I0  lb* .  ,  . 

"  «<»  s-ib.  bo*. . ;;;;;;;;  4; 

“  ••  *4-Ib.  bag* .  : 

"  JO  10-Ib.  bag* .  : 

“  i«5*X-lb.  bag*. .  J  j 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3,c 

Irish  Linen,  «5o-lb.  bags . . 

"  56-lb.  hags .  T 

"  *8-lb.  lugs .  \ 

Mermaid,  quick-diasolving  balking  salt, 

JO  10-lb.  bags,  In  bbls . par  bbl.  *.4 

Pretzel,  180-lb.  bbls . . .  .  . 

“  1 80-lb.  sacks . . . 

Cheese,  180-lb.  bbls . . 

Packing,  7»-lb.  cotton  bags . 

“  140-lb.  cotton  bags . . 

Ifory,  dime  size,  36  wooden  boxa  to  sase .  s.s 

New  Ivory,  X4  large  cartons  to  case .  1.. 

Lms  than  t  bbls.  ths  list  net;  5  to  9  bbls.,  5  pa  m 
discount;  so  bbls.  or  men,  7%  pa  ceut.  discount  ■ 
be  allowed. 


SALAD  DRESSING. 

Durfcee’s,  large,  1  dos . . . 25 * 

’’  small,  ados.. . . ,.95 

“  picnic,  t  doz . 9. 

Srblmmel’s,  email,  a  doz . so 

My  Wife’s,  large,  1  dos* . . . . . 

“  amaU,  e  dos . . . . .  ,.Jo 

Saida's,  No.  8,  1  dos...™ .  r.4* 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

%  barrels,  28  gals . per  bbl.  5.00 

Kegs,  r4  gals .  3.00 

Bottled  Cider —  per 

Duffy’s  184a  Apple  Juice,  1  doz.  q»s.„ .  j.  jo 

“  *'  s  d®2.  pts .  4-oe 

Anchor  brand  Golden  Russet,  1  dos.  qt».„. _  3.7; 
"  ”  s  dos.  pta.„..t  4. *5 

Mott’s  brand  Golden  Russet,  1  do*,  qts .  j.7j 

“  "  e  doz.  pts .  4,s| 


Bbls.,  400  lbs. 
Kegs,  1  jo  lbs. 
fle-flb.  beset,  t 


SAL  SODA. 


boxes,  balk  or  granulated . 


SAUCES. 

Can  ft  Peiitug' — 

WoMStenMra,  quarts . . . 

"  pints . . 

”  H  pints . . 

Chill,  Me.  i«,  1  doe _ _ _ _ 

"  Ko.  8.  a  dos . . . . . . 

Oyster  Cocktail,  No.  it,  e  dos_ . 

"  No.  8,  a  dot . . 

Womaeta,  Campbell’s,  No.  I,  s  dos . 

North  of  England,  No.  8,  s  dos.. . . 

Chef,  s  dos... . . 


t**  dos. 

-  7J0 

- Jo 

...~  a. Jo 

-  *.»| 

- 1.4c 

.™.  a.  j| 
.  ,*4® 

::::  i; 

- . TS 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  ijs,  25  lb . 05^ 

Arm  &  Hammer,  1  lb.  pkgs..  36  lbs . 05 

:<  -  '■  36  ■  . o5y2 

'•  A  "  "  36  " . 06 

"  1  lb.  and  J^s  pkgs.,  36  lbs . 05^ 

lA  “  “  ‘‘  36  “ . 05A 

“  1,  A  and  A  lb  ,  36  lbs . 05'^ 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  '•  36" . o  SA 

"  A  "  ”  3®  “  . 06 

“  r  and  lb.  pkgs.,  36  lbs . 051^ 

”  1 ,  A  nnd  A  IB.  pkgs..  36  lbs . 05^ 

Swan,  kegs  no  lbs .  . 01  y% 

Bi-Carb  ,  bulk . 02*4 


SOFT  DRINKS. 

P«  dei. 

Clicquot  Club  Co.—  ptf  cut 

Gfr»g«r  Ale,  extra  dry,  pfat»,  •  dos* .  9.19 

fienaparilla,  extra  quality,  pint*,e  do*m .  9.1* 

Blood  Orange,  extra  quality,  pint*,  9  do*.....  ■.  10 

Birch  Beer,  extra  quality,  pinto,  9  dos .  9.  zo 

Lemon  Seda,  extra  quality,  9  dos . 

Root  Beer,  extra  quality,  pints,  9  dot .  9.10 

Sheboygan  Ginger  Ale,  so  do*,  crate*  or  bbl*.  f  .00 
Sheboygan  Ginger  Ale,  a  dos.  In  crate,  per 

crate .  z.te 

Roat  Beer  Extract,  Hire*’,  z  dot .  i.jj 

Hires’  Root  Beer,  Carbonated,  9  dot . I7U 

Hires’  Ginger  Ale,  Carbonated,  9  dos . gyjJ 

Welch'*  Grape  Juice,  case  qnarta,  1  doc.ee......  4. eg 

"  “  plntt,  e  dos .  4.7c 

"  “  *'  M-piot*.  Sdoi .  4.50 

"  "  0  4-ounee. 6  dot .  5,10 

44  41  **  H-gallone, 8 bottle*  5.00 

Sduililc's  Grape  Juice,  quarts,  1  doz .  4.00 

“  “  pints,  2  doz .  4*50 

"  “  half  pints,  3  oz .  4.00 

“  “  4  07.,  6  doz .  5.00 

*  0«r  cent  discount  on  $  cate  lot*. 

Walker’s  C.rnpe  Juice — 

Quai  ts,  1  doz .  4  50 

Pints,  2  doz .  4'75 

44  pints.  ^  do/ .  4.50 

4  ounce .  C  do/ . .  5 .00 

\A  gallons,  S  hollies .  5-25 

Gallons.  4  bottles .  5.00 

5  and  5  per  rent,  discount  on  5  case  lots 
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iaoLMrs  CO. 


Customers  grateful  to  you. 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


EGYPTIAN  BE0S08IZAR 

-GERM  KlllE?. 

AHURNSN6  PASTiL 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Ask  any  on©  of  th©  whole  5000 
satisfied  dealers  who  use  it. 

J.  P.  !  FORBES,  Coshocton,  Ohio 

T  ■_  A  ^ ,  A  .at .  E  \ 


© 


© 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


1 


SOAPS 


Young’s  Scouring 
Soap 

Cygnet  Soap 


If 


=D 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


© 


* 


GASH 

CARRIERS 


Kjaep  a  check  on  your  sales 


You  Ought  to 
See  SOME  Butter 


A  retail  grocer  isn’t  supposed  to  be  very  squeamish,  but  if 
he  could  see  some  butter  made  and  printed  up  he  would  go  out 
of  the  business  before  he  would  offer  it  to  his  customers. 

If  we  could  take  everybody  through  our  Gurnse  dairies, 
our  business  in  Gurnse  butter  would  quadruple  in  a  week.  It’s 
a  pet  butter,  made  by  pet  methods — from  thoroughbred  milk, 
under  the  most  fastidiously  clean  conditions.  Such  a  butter  as 
the  most  particular  grocer  can  offer  to  his  trade  with  absolute 
certainty  that  it  is  incomparable  in  quality. 

Why  risk  your  butter  reputation  on  ordinary  print  butter 
when  you  can  insure  it  with  Gurnse? 


Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 


Packed  in  20,30.  and  50-pound  boxes— pounds  and  half  pounds— 34 cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.  . . ^Philadelphia,  Pa. 


Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia,  Office,  No.  929  Chestnut  Street 


•SERV 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kl*ea*tub,  K  gross. . . .  a.  50 

Bod  Ami,  lowest  size . U  grosz  a.  so 

Electro  Silicon,  i  doz . 

Puts  Liquid,  l&rge,  a  doz . 

"  *■  3  doz . 

"  .  "  small . 


Puts  Paste,  large.. 


. per  doz.  .  ja 

. per  gross  16.  jo 

. per  doz.  1.43 

..... per  gross  7.00 

. per  doz.  ,6a 

. per  doz.  .55 


Old  Dutch  Cleanser,  48  cans . 

L  I  X  R  Washing  Tablets..* . 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s . 

.  4.00 

Pride  Washing  Powder,  100  is... 

.  4.00 

Pride  Washing  Powder,  ioo  is... 

.  3  -50 

Pride  Cleanser,  50  cans . 

.  3.00 

LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 

Acme.  Lautz  Bros . 

Ark,  Fairbank . 

America,  C.  F.  Miller . 

Best,  B.  T.  Babbitt . 

Borax,  Dreydoppel . 

44  Naptha,  Eavenson... 


Description,  Less  than 
Bars.  Lbs.  5  boxes. 


*  Pearl,  Young  &  Co . 

44  Novelty,  Day  &  Frick . 

44  Red  Seal,  Tomson . 

Bee,  Colgate  &  Co . 

Big  Master.  Lautz  Bros . 

Circus . 

Crystal,  Brooke . 

Coal  Oil  Johnny . 

Fels-Naptha,  Fels  &  Co . 

5  case  lots . 

Flint  Polish,  Day  &  Frick . 

German  Mottled . 

Grand  Pa  Wonder,  Beaver  Sp.Co. 


Glycerine  Tar.. 
Ivory,  P.  &  G.. 


Lenox,  44  . 

Lifebuoy,  Lever  Bros . 

Marseilles  White,  Lautz . 

44  i’ndrysize 

Miller’s,  C.  Miller  &  Co . 

Mayers,  Elkinton . 


Mineral  Scouring,  Wrigley . 


New  York  City,  Babbitt . 

Octagon  Colgate  &  Co . . 

Oleine,  P.  &  G . 

44  Penna.,  Miller . 

44  Phila.,  Lautz  Bros . 

44  Eavenson,  Eavenson . 

44  Conway,  Conway . 

“  Kirk’s,  Kirk  &  Co . 

“  Monarch,  Miller . 

“  C.  &  C.,  Globe  Sp.  Co.. 

Ozone,  Fairchild  &  S . 

Polo,  P.  &  G . 

Pound  Bleacher,  Day  &  Frick... 

P.  &  G.  Naptha,  P.  &  G . 

Quaker  City,  Eavenson . 

Sapolio,  E.  Morgan . 


100 

3-r° 

100 

1.86 

72 

90 

2.90 

IOO 

75 

3.80 

40 

40 

2. 70 

IOO 

br.l. 

3-9° 

IOO 

br.l. 

4.90 

40 

40 

2.80 

40 

40 

2.85 

IOO 

4.00 

IOO 

3-9° 

70 

z.»S 

IOO 

3.60 

IOO 

3.80 

IOO 

4.00 

IOO 

75 

4.00 

36 

3-95 

36 

1.30 

7* 

60 

3-35 

50 

large 

3- *5 

50 

small 

1.95 

50 

t-95 

IOO 

10  oz. 

7.00 

IOO 

60Z. 

4.00 

IOO 

12  OZ. 

3-50 

50 

2.00 

IOO 

5  ct. 

4.00 

IOO 

6.00 

IOO 

4.00 

50 

37  'A 

9.00 

IOO 

3-35 

27 

I  .OO 

60 

60 

3-15 

IOO 

75 

3.90 

84 

60 

3-50 

60 

60 

2  .00 

Star,  P.  &  G . 

Sunlight,  Twin,  Lever  Bros . 

Scouring,  Young  &  Co . 

Sunny  Monday . 

Velvet,  P.  &  G . 

White  Chief. . 


Windsor  . . . 

Swift  &  Co. — 

Pride,  100  12  oz . 

Borax,  100  12  oz . 

Naphtha,  100  12  oz . 

Old  Mill,  100  12  oz . 

Wool,  100  6  oz . 

Wool,  100  10  oz . 

Five  box  lots  and  over  delivered 
buyer’s  station,  with  the  exception 


72  60 
84  60 
60  60 
60  50 
60  ... 

60  5  ct. 
100  75 

120  ... 

60  ... 

100  75 

100  II  oz. 
36s  gro. 
72s  gro. 
100  75 

100  ... 

48  ... 

100  ... 

100  10  oz. 
100  ... 

50  ... 

100  100 


3-35 

3-50 

3-30 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 

3.85 
3-50 
9.00 
9.00 
3-50 
4.00 

1.85 

4.00 

3  85 
4.00 
2. 10 

4  00 


.  3-50 

.  385 

.  3-85 

.  2.90 

. .  4.00 

.  6.75 

freight  prepaid  at 
of  Ark. 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,dz.bxs 

Bread  Box  Assortment,  85  cakes . 

Buttermilk  Cosmo,  per  gross . 

Castile  Conti,  White,  per  lb . 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz. 
Elder  Flower,  5%  oz.  cake,  1  doz.  box,  per  doz. 

Fairy,  100  cakes . 

Glycerine,  50-5  c.  cakes,  per  pail . 

Hand  Sapolio,  )£  gross,  per  box . 

Lava,  100  cakes .  . 

"  50  . 

Miller’s,  per  doz . 

Pumiss  Jergens,  100  cakes,  per  box . 

Haskin's  Pumiss,  36s . 

Sewing  Basket,  24-5  c.  cakes . 

Sweetheart,  50  cakes  per  box . 

“  100  “  “  . 

Witch  Hazel,  3  cakes,  per  gross . . . 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case 


Soap  Powder. 

Brytine,  48  cans . 

Soaplne  No.  1,  36  is . Per  box 

2,  100  7-0Z .  “ 

3,  100  12-oz .  “ 

Peariine,  36  10-cent  i-lb.  pkgs .  “ 

44  72  5-cent  8-oz.  pkgs .  ** 

“  100  4-cent  6-oz.  pkgs .  ** 

Gold  Dust,  24  4s .  * 

100  12-oz .  “ 

Babbitt’s  1776,  100  6-oz . 

Young’s  Pearl  Borax,  60s . .  “ 

Snow  Boy,  60  is .  « 

“  24  4s . 44 

“  30  No.  2  pkgs.  to  box .  ** 

Kirkoline,  24  4s .  ** 

“  1 00s .  n 

Granma,  2  for  5, 100s . 

Bee,  100  1  -lb .  pkgs . **** 

Eaveiyton  s  Naptha  Borax,  Brown,  100  10-oz.. 

.  .  ,  Blue,  100 12-oz . 

Imperial  Cleanser,  6  doz .  pCr  doz 

Star  Naptha,  100  5s . 

Miller’s  Powerine,  iocs . .........Per  case 


•75 

3.00 

7.00 

•17 

.70 

4-75 

4.00 

2.00 

2.25 

3- 85 
2.00 

•75 

3.85 

1.40 

.88 

1  *95 
3.60 
3.60 

4- 75 


3- 25 
2.50 
2 .50 
4.10 
2.85 
2.85 

2- 75 

4-  50 
4  00 
2.  50 
3.60 
2.40 
4.00 
2.  40 

3- 65 
3-3° 
2.00 
3-90 
3-9° 
4.90 

•45 

3-75 

3-75 


SPECIALTIES. 

Anker's  Bouillon  Capsules .  3.00 

Mustard — Prepared. 

Pet  doz. 

Campbell’s,  Jar,  a  doz . . . . . 90 

Campbell’s  with  spoon,  new . 90 

Gulden’s,  No.  6,  with  spoon,  •  dos. .  1  05 

Bear  Mug,  fancy,  large  size,  a  doz . -5 

MUk  Jar,  glass  top,  a  doz . ...  .  80 

Water  Tumblers,  glass,  No.  so,  4  dot . 45 

WHOLE  SPICES. 


. 


Per  lb 

•  SttMIMMMSSSSfllStMSSIMSI 

. 07 

Cloves.. . re 

Mace . 53 

Nutmegs,  large . 20 

medium . 17 

Cinnamon  Bark,  Canton . 16 

Java  Thin  Quills,  3-lb.  rolls..  .  34 

Saigon . 60 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  cue  1.80 

"  36  10-cent  ”  .  “  1.70 

Duryea’s,  40-lb.,  i-lb.  packages. . . o8Jd 

’’  *o-lb.,  *•  .08X 

Niagara,  40-lb.,  “  oj^ 

♦8-lb.,  «  . . .  3.60 

. . °7« 


Cream,  ^..w,. 
KJngsford's,  40- Id., 
ao-lb,, 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

"  Linen  Gloss  3-lb.  cartons . 

KJngsford's,  Pure,  3-lb.  cartons . 

"  Pure  Gloss,  40  i-lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

Satin  Gloss  lb.  packages . 

"  Superior  B,  bulk . 

"  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs. 

Niagara,  laundry,  jo-lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

"  3-lb.  cartons,  48  lbs . . 

•’  6-lb.  boxes . 

Celluloid,  64  10-cent  packages.. . 

"  64  5-cent  “  . . . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

larch  Polish,  20  cakes . per  box 


•°7> 


•98 

•°3K 

.06 

•05 

o6» 

06H 

•  c8i2 

.06% 

■07U 

•°8« 

•°3« 

•°sR 

•°5% 

.06 

4  75 
2.40 
5.20 
8.60 

.08 

.60 


STOVE  POLISH. 


Snameline  Paste,  small,  V-gross . 

“  *’  large,  “  . 

"  Liquid,  large,  “  . „ . „. 

“  «  small,  “  . 

Muon's  Stove  Polish,  large . dor. 

“  “  regular . &  gro. 

Electric  Paste,  W-gr oss  boxcs_ . . 

Magic  Paste,  M -gross  boxes . . . . 

Climax  Enamel,  -gross . _ . . 

Black  Jack,  Jd -gross . . . . 

RIsIm  Sun. . . . . . _.  " 

Sun  Paste,  5-cent  size . .  ” 

“  10-cent  also . .  " 

X-Ray  Store  Polish — 

5-cent  size.  No.  5,  per  box  of  ^ -gross .  1.25 

Per  box  of  Kgro«* .  a.y> 

14  dozen  to  gTOsa . .  5 . 00 

10-cent  size.  No.  10,  per  box  of  Jf-gross.....  2.25 

Pzr  box  of  J4-gross .  4.50 

Per  gross . _ .  9.00 


Per  gro. 
4.50 
7.20 
7.20 
5-83 
■75 
*•*5 

. .  4*  5® 

. .  475 

per  gross  10.50 

1,  750 

4.50 

7- BO 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge. 

Weikel’s,  24  packs . per  box 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz. 

Red,  36  packages .  “ 

Silver,  36  44  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

44  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Carpet  Tacks,  Wooden  Keg,  )£ -gross  case, 

assorted,  6,  8,  10  s... . per  case 

Carpet  Tacks,  Tinned — 

6-oz .  per  doz. 

8-oz .  “ 

xo-oz .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  steel .  “ 

No.  12.  steel .  44 

Fli-Stickon,  Fly  Ribbon . per  gross 

Fli-Stickon,  -gross  display  carton . 

Fly  Paper,  Tanglefoot . per  case 

“  Sticky,  xo  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

**  “  “  10  cartons .  “ 

Wax,  White  and  Yellow . per  lb. 


•o6J4 

1.50 

•35 

.60 

.60 

.65 

1.85 

.42K 

.85 

1.80 


•25 

•3i 

•35 

.  12 

•17 

.18 

4.80 

1  20 
2.70 

2.15 

3.00 

2  35 

•  30 


.  90 
1.05 

*•35 

x.70 

*•75 

.10)4 

Per  lb. 
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ROPE.  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz. 

60  “  .  “ 

“  75  “  44 

44  90  44  “ 

“  100  44  “ 

Coils  or  Spools . per  lb. 

Jute —  _ _ 

Coils  on  spools . 08^’ 

Tie  Yarn—  per  lb. 

5  lb.  bales . . . 26 

Colored  assortment . 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  )£  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . . 

Choice . . 

Good. *27 

Glucose. 

Best,  for  confectionery .  2.60 


HONEY. 

Sdser’s,  lunch  bottles.  2  doz . per  doz. 

Seker’s,  medium  bottles,  2  doz . „  “ 

Schimmei’s,  xo-oz.  bottles,  a  doz.  in  case . 

"  6-oz.  “  "  “ 

New  England  Maple  Syrup  Company. 


■95 

*•35 

*•45 

•95 


REFINED  MOLASSES  AND 
SYRUPS, 

/ockey  dub.  Mason’s  Quart  Jars—  Per  do* 

4  doz.  In  barrel . . . 92% 

1  doz.  in  case . .  .95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  x.90 

Globe,  No.  2  tins,  2  doz . .85 

Globe,  No.  2)4  tins,  2  doz .  x.oo 

Globe,  No.  5  tins,  1  doz .  1.95 

Globe,  No.  10  tins,  )4  doz . 1.80 

Banner  in  jars,  compound . 92^4 

White  Clover,  in  jars,  compound. . . . 95 

♦Karo,  10-cent  size,  2  doz . . . per  case  z.90 

Karo.  25-cent  size,  1  doz .  44  a. 35 

Duff  s  Molasses —  Per  doz. 

Gal.  cans,  screw  cap,  %  doz.  to  caso .  6.60 

)4-gal.  cans,  screw  cap,  x  doz.  to  case .  3.50 

Qt.  cans,  screw  cap,  2  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  doz. 

to  case . 5.90 

No.  5  cans,  short  )£-gal.,  screw  cap,  x  doz. 

to  case . . .  1.80 

Full  qt.  cans,  plain  top,  a  doz.  to  case.. .  1.40 

No.  2  cans,  2  lb.  size,  plain  top,  3  doz.  to 

„  “»• . . . 91% 

Red  River — 

No.  2)4  cans,  2)4  lb.  size,  plain  top,  a  doz. 
to  case .  i.oo 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4.20 

Penn  Mar  Table  Syrup, 2S .  3.60 


V 

Ha 


MAPLE  SYRUP. 

at,  gal.  tins.. 


rmoat,  gal.  tins . . . . per  gal.  1.25 

"  H  gel-  tins.. . . . .  7.75 

isen’s,  qt.  bottles . . . . .  4.0s 

'*  pt.  bottles . . .  2.40 


4-35 

3- 75 
4.00 

4- 35 
4.60 

4  7° 
4  35 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  ancy .  4.10 

«  ‘i  << 

li  3,  Hurl . 

“  4,  “  . 

“  5,  "  . 

44  6,  44  . 

Clipper . 

Gem . 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  15 

Nu  x  6 .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc—  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

xoi,  Tidal  Wave .  2  65 

123,  Seal  Globe .  2.40 

786,  Leader .  2.50 

4*»  A .  2.50 

940 .  3- 10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

44  80,  Double  Seal  Gl<*be,  44  .  3.30 

44  85,  Double  Stag,  Wide  Head .  3.00 

44  687,  Double  Leader  Swing,  Protector...  3  x0 


Buckets. 


Electric,  3  hoops . 

Painted,  2  41  flat . 

<<  3  44  44 

Galvanised,  la  qt . 

"  *4  qt . . . 

Indurated  Fibre . 


Par  dot. 

••  *-75 
••  *-55 
••  *-75 
..  2.00 
..  2. 25 
..  2.90 


Butter  Dishes. 

Nn.  Per  M 

1,  Solid  aval . . . . .  , .  IO 

a,  “  - - - — — - -  **45 

3*  <f  . . — . . . . .  1.65 

5*  _  . . . . . .  a.x5 

I,  Wira  ends.. . . . . .  ,  ,, 

.  It  3 

•  •••••••••••••••••aaaaaaaaaaaaaaa  eee.eeeeaaeaeee  I  .  tO 

Picnic  Plates,  8  In .  ,.ao 

9j “ . - .  2.50 

Crates  contain  *50  each. 


Clothes  Pins. 

Far  box 

58TOea . . . Ja 

Tibbals  Clothesline  Hooks . _per  dos.  .35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  !.2c 

..  tt  a  *’*  •* 

75>  1*15 

25>  ”  “  90 

75  X,  Solid  back .  x.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  ItOQ 

3,  Medium . . 

4,  Grass  . 88 

5,  Grass . . 

6,  Grass .  x>15 


Stove  Brushes. 

Wood  Handles —  per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

“  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o.  All  Mexican  fibre . 95 

44  1,  Prepared  fibre .  1  2o 

44  7,  All  pure  bristles  and  full .  1.85 

“  16,  41  44  44  socket  daub,  sol. bk.  2  40 


Wall  Brushes. 

Per  doz. 

7-in.  Tampico . . 

No.  8,  Family .  Qt- 

44  8,  Hustler .  x.£ 

8,  A .  1.7c 

*°>  A . 2.10 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  ioc.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair . . .  1  90 

“  14  *4  white  tipped .  2.25 


TOBACCOS— PLUG. 


Per  lb. 
37 


Deer  Skin,  9  2nd  16  lb . . . . . . 

,  oily  Tar,  5,  10,  15  end  25  lbt. . . 

♦ewsboy . m 

Old  Honesty . .4. 

Piper  Heldslck . i, 

Spear  Head .  a. 

Standard  Navy . 

Toddy. . 56 

Vlnco . ,g 


Town  Talk 


SMOKING  TOBACCO. 

Duke'a  Mixture . . . . 

Greenback . . . . 

Green  Turtle  . . . . . . 

Honest . . . . 

Polar  Bear . 

Sensation . . . . . 

Wild  Rose . 

Omega . . . 

Union  Leader . . . 

Fashion . 

Miner's  Extra . 

Pipe  Smoking . . . 

Red  Indian . 


YEAST  CAKES. 

Compressed  . ...per  dos. 

Magic,  1  dos.  packages . per  box 

Yeast  Foam,  rjd  doz . . . .  *• 


.30 


Per  lb. 
•38 

:3 

■3$ 

•9 

■39 

39 
•  3* 

•39 

39 

•35 

•39 

•*3 
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Contributed. 

“If  Yez  Don’t  Haul  Me  Up  I’ll  Cut  th’ 

Rope” 


Advertising  Manager  “Everybody’s  Magazine”  Likens  Grocer 
Who  Cuts  Advertised  Goods  to  the  Irishman  Who  Said 
Above.  Says  Grocer  Can’t  Be  Forced  and  Manufacturers 
Should  Work  With  Him. 


The  retail  grocer  has  always 
been  a  human  being.  Some  sales¬ 
men  frequently  overlook  this  fact. 
The  last  few  years  have  also 
demonstrated  that  a  large  propor¬ 
tion  of  retail  grocers  have  good 
sound  merchandising  ideas. 

Manufacturers’  salesmen  who 
call  upon  the  retail  grocer  may  be  : 
roughly  divided  into  two  great 
classes — one  class  selling  adver¬ 
tised  goods,  the  other  selling  un¬ 
advertised  goods. 

The  salesman  for  unadvertised 
goods  calls  upon  a  retail  grocer 
and  explains  their  merits,  states 
that  there  is  30  per  cent,  profit  in 
their  sale,  warrants  the  goods  to 
be  of  excellent  quality  and  offers 
to  back  up  any  complaints  with 
return  of  the  money.  A  sales- 
manager  who  controls  thirty-five 
salesmen  under  these  circum¬ 
stances  states  that  the  average 
answer  made  to  his  salesmen 
was : — 

"What  you  say  is  doubtless  quite 
right — your  goods  may  be  fine,  but 

I  have  six  other  brands  on  my 
shelves.  There  is  no  demand  for 
your  goods,  and  if  you  wish  me 
4o  stock  them,  my  customers  have 
got  to  be  asking  for  them.  Go  create 
the  demand  and  then  I  will  talk  to 
you.  but  I  can’t  afford  to  waste  my 
time  trying  to  sell  your  goods  for 
you. 

“As  far  as  your  extra  profit  is 
concerned,  it  doesn't  amount  to  a 
rap,  because  every  retailer  who 
found  that  the  goods  dragged  on 
his  hands-would  cut  the  price,  and 
finally  1  might  have  to  give  them 
away  to  get  rid  of  them.  Go  create 
the  demand  and  then  come  and  see 
me  again.” 

On  the  other  hand,  the  sales¬ 
man  for  advertised  goods,  having 
overcome  the  objection  against 
non-advertised  goods,  sometimes 
hears: — 

"Sure,  I  sell  a  lot  of  your  goods, 
but,  instead  of  giving  me  20  per 
cent,  profit,  why  don’t  you  cut  out 
advertising  and  give  me  30  per  cent.? 

I  hen  1  could  show  you  what  could 
be  done  in  pushing  your  goods.” 

You  can't  eat  your  cake  and 
have  it.  too.  Without  the  adver¬ 
tising  investment  there  would 
have  been  no  sale  for  the  goods. 

The  manufacturer  of  advertised 
goods — for  which  enormous  de¬ 
mand  has  been  created — some¬ 


times  hears  the  complaint  that  he 
is  trying  to  force  the  dealer  into 
handling  them.  This  is  in  a  way 
a  great  compliment  to  the  power 
of  the  press,  but  it  is  absolutely 
erroneous. 

The  retailer  cannot  be  forced  to 
do  anything  he  does  not  want  to 
do.  We  all  admit  that  no  one  is 
in  business  for  his  health.  He 
makes  money  by  the  increased 
sales  coming  over  his  counter. 

Noonecan  force  a  man  to  accept 
this  increased  business.  He  can 
refuse  it  either  courteously  or  dis¬ 
courteously,  as  the  case  may  be. 
I11  some  instances  he  can  per¬ 
suade  the  consumer  to  try  an¬ 
other  line  of  goods. 

This  takes  his  time,  and  he 
probably  makes  no  more  profit, 
but  it  is  a  demonstration  that  he 
cannot  be  forced  to  do  anything 
he  does  not  want  to  do. 

The  retailer  is  entitled  to  a  fair 
profit  on  every  article  he  sells.  If 
he  does  not  get  a  fair  profit 
(being  a  human  being)  he  will 
naturally  do  his  best  to  sell  some 
article  in  its  place  on  which  he 
will  make  a  profit. 

This  does  not  mean  that  he  is 
so  unreasonable  as  to  expect  to 
make  as  much  per  package  on  a 
breakfast  food  of  which  he  may 
sell  thousands  each  week  as  he 
would  expect  to  make  on  an  un¬ 
advertised  food  of  which  he  might 
sell  three  or  four  packages  a 
week. 

A  retail  grocer  is  not  unreason¬ 
able.  He  is  merely  human.  He 
wants  to  make  a  living  and  have 
something  over. 

The  manufacturer  should  make 
a  friend  of  him  instead  of  antago¬ 
nizing  him ;  he  should  make  clear 
to  him  that  the  advertising  is  to 
create  a  volume  of  business  on 
which  he  will  make  his  fair  profit. 
Keep  him  posted’  as  to  just  what 
quantity  and  quality  of  advertis¬ 
ing  is  being  done  and  in  what 
magazines.  “Show  him,"  in  other 
words.  Do  not  take  it  out  in 
platitudes,  but  produce  the  facts. 


Advertise  your  advertising  to 
him,  keep  him  posted,  make  him 
your  friend,  get  him  into  the  cur¬ 
rent  and  swing  of  big  things. 

Do  not  make  him  feel  that  the 
money  you  are  spending  in  adver¬ 
tising  represents  profits  taken 
from  him,  but — as  it  is — an  in¬ 
vestment  on  your  part  just  the 
same  as  the  building  of  a  new  fac¬ 
tory,  the  employment  of  expert 
operators,  or  the  purchase  of 
some  new  machinery. 

Enter  the  field  with  a  mind 
open  and  free  from  prejudice. 
The  retail  grocer  is  a  man  to  be 
catered  to  and  helped.  The  day 
of  bulk  goods  is  past.  The  whole 
sub-distributing  plan  of  the  coun¬ 
try  is  reorganizing  itself  along 
lines  which  recognize  this  fact. 

The  price-cutter  on  advertised 
goods  always  reminds  me  of  the 
man  cleaning  out  a  well  who,  be¬ 
coming  impatient  at  delay,  called 
up  the  shaft,  “If  yez  don't  haul  me 
up  I’ll  cut  th’  rope.” 

Every  factor  in  the  distribution 
of  food  products  from  manufac¬ 
turer  to  consumer  has  learned  or 
is  learning  the  advantage  of  the 
Trade-mark. 

They  are  learning  that  only 
good  goods  are  worth  advertising. 
That  the  only  chance  for  poor 
goods  is  to  remain  unidentified, 
depending  upon  cut-price,  substi¬ 
tution  and  credulous  consumers 
to  make  their  market. 

It  rests  with  the  manufacturer 
to  inform  the  retail  grocer  what 
his  claims  are,  how  much  of  a 
guarantee  there  is  behind  his 
goods,  and  what  he  can  and  will 
do  in  the  way  of  co-operation. 

Here  is  an  instance  of  a  manu¬ 
facturer  who  sent  out  a  complete 


display  of  his  advertising  cam¬ 
paign  (two  months  before  it 
started)  to  90,000  retailers,  ex¬ 
plaining  to  them  in  detail  the 
profits  back  of  it  and  what  maga¬ 
zines  his  advertising  was  to  ap¬ 
pear  in,  together  with  full-size  re¬ 
productions  of  this  advertising. 

Inside  of  ten  days  orders  for 
over  four-and-a-half  carloads  of 
his  goods  had  been  received. 

This  was  followed  up  by  con¬ 
tinuing  the  campaign  of  informa¬ 
tion  to  the  retailers  through  their 
trade  papers.  From  being  a  prac¬ 
tically  unknown  quantii 
concern — in  two  months— 
lished  itself  on  a  friendly  basis 
with  practically  the  entire  trade. 

The  magazines  then  did  their 
full  share  in  creating  an  enormous 
consumer  demand  (together  with 
other  media),  and  within  five 
months  another  great  national 
business  success  was  an  accom¬ 
plished  fact — running  neck  and 
neck  with  the  former  leader  in 
its  class. 


Don’t  get  the  idea  into  your 


own  head,  Mr.  Manufacturer,  and 
don’t  let  the  retail  grocer  get  it 
into  his  that  the  object  of  national 


advertising  is  to  force  his  hand. 


Make  him  understand  and  ap¬ 
preciate  that  your  advertising  has 
for  its  object  the  prompt  removal 
of  your  goods  from  his  counters 
into  the  hands  of  the  consumer. 
It’s  a  clear  case  of  team  work  be¬ 
tween  you  and  him,  and  for  his 
share  of  the  help  he  certainly  is 
entitled  to  his  share  of  the 
profits. 

Robert  Frothingham, 
Advertising  Manager  “Every¬ 
body’s  Magazine.” 

New  York,  N.  Y.,  June  9,  19K 


Back  Comes  Schemer  Eaton  With  Another 

Food  Scheme 


Now  Offering  “  Eighteen  Hour  Eggs”  in  Cartons.  Question  of 
Misbranding  Under  Food  Laws  Directly  Applies.  Some 
Past  History  as  to  Seymour  Eaton. 


And  now  comes  Seymour 
Eaton  into  the  arena  again,  this 
time,  as  before,  with  another  food 
product  much  superior  to  that 
which  ordinary  grocers  usually 
sell.  It  consists  of  eggs  packed 
in  cartons  and  sold  by  him  as 
"Eighteen-Hour  Eggs.” 

Seymour  Eaton  may  or  may 
not  be  remembered  by  the  readers 
of  this  journal.  Some  of  them 


will  recall  him  without  a  doubt 
He  is  a  born  schemer,  and  som< 
of  his  schemas  have  reached  im¬ 
portant  proportions.  None  of 
the  large  ones,  however,  ha\ 
proven  permanent.  He  caiflj 
first  into  the  public  eye  about  ten 
vears  aeo  with  his  Booklovers 
Library  and  Tabard  Inn  schemes. 
These  were  library  propositions 
involving  the  supplying  of  so 
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Mr.  Retailer, 

Do  You  Want  a  Clerk? 

There  are  clerks,  managers  and  bookkeepers  advertising 
through  the  Grocery  World  and  General  Merchant  Free 
Employment  Bureau  to-day  whose  registration  certificates 
indicate  that  to  the  right  employer  they  will  be  of  inestimable 
value. 

Some  of  them  got  their  training  in  the  old  country — 
trainers  of  the  best  grocery  clerks  in  the  world. 

It  will  pay  every  employing  grocer  who  takes  this  paper  to 
regularly  read  the  “Situations  Wanted.”  There  is  gold  in 
them — comfort  for  the  man  who  has  sought  long  and  earnestly 
for  the  sort  of  clerk  who  puts  the  same  heart  in  your  business 
that  he  puts  in  his  own. 

Meanwhile,  Mr.  Retailer,  register  your  name  and  your 
needs  with  the  Employment  Bureau.  Free  at  every  point, 
even  the  specifications  of  promising  clerks  that  we  mail  you  as 
fast  as  they  come  in. 

No  need  to  tell  the  clerks  and  managers  to  register  for 
better  positions;  they’re  doing  it  already. 

The  Grocery  World  and  General 
Merchant  Employment  Bureau 

927  Arch  Street,  Philadelphia,  Pa. 
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many  books  a  month  for  a  certain 
yearly  fee.  This  waxed  and  grew 
fat,  but  reached  its  zenith  and  be¬ 
gan  to  wane.  To-day  neither  of 
these  enterprises  amounts  to  any¬ 
thing. 

Then  he  published  a  magazine 
in  connection  with  his  libraries. 
This  at  no  time  got  very  far  and 
was  afterward  sold  to  Appleton’s 
Magazine. 

Seymour  Eaton  made  his  great¬ 
est  splurge,  however,  as  a  pur¬ 
veyor  of  food  products.  He 
started  on  the  proposition,  which 
he  expressed  in  sensational  but 
very  persuasive  advertising,  that 
the  average  grocer  was  a  fraud 
or  an  ignoramus  and  sold  noth¬ 
ing  good  anyway.  He  proposed 
to  come  to  the  public  rescue  by 
marketing  a  number  of  products 
of  the  most  exquisite  type.  So 
he  had  various  packers  put  up  tea, 
coffee,  olives,  maple  syrup,  tooth 
powder,  soap,  etc.,  for  him,  under 
the  most  ornate  labels  and  in 
costly  packages.  Outrageous 
prices  were  asked  for  everything, 
and  at  the  time  the  “Grocery 
World  and  General  Merchant” 
examined  the  goods  and  proved 
conclusively  that  the  prices  asked 
were  so  exorbitant  as  to  be  abso¬ 
lutely  without  justification. 

The  scheme  was  the  most  no¬ 
torious  failure  the  American  an¬ 
nals  of  grocerydom  have  ever 
known.  Grocers  became  incensed 
at  the  lying  reflections  made  upon 
them  by  Eaton  in  his  advertising, 
and  refused  to  stock  the  goods. 
The  few  that  did  stock  them 
couldn't  sell  them  at  the  price, 
and  by-and-by  the  price  on  every¬ 
thing  slumped.  After  a  few  short 
weeks  of  life,  the  food  business 
became  defunct,  after  sinking 
many  thousands  of  dollars. 

Had  it  succeeded — though  it 
could  not  possibly  succeed  by  the 
methods  Eaton  used — he  had 
even  larger  schemes  which  would 
have  revolutionized  the  world. 
Eaton’s  motto  was  that  all  sorts 
of  merchandise  could  be  sold  by 
better  methods  and  on  a  higher 
basis  than  they  had  ever  been  sold 
before,  and  he  proposed  to  do  it. 
This  dream  even  included  the 
building  of  battleships ! 

And  now  returns  Eaton  with 
another  scheme — “Eighteen-Hour 
Eggs’  packed  in  cartons  and 
fresh  from  the  hen.  He  is  en¬ 
deavoring  to  establish  agencies 
in  various  cities,  always  picking 
out  a  dealer  of  high  standing  and 
reputation.  The  readers  hereof, 


however,  are  advised  to  consider 
quite  carefully  their  position 
under  the  food  law  if  they  sell  as 
“Eighteen-Hour  Eggs,”  eggs  that 
are  not  eighteen-hour  eggs. 
"Eighteen-Hour  Eggs”  mean 
only  one  thing — eggs  that  are 
only  eighteen  hours  old  when 
they  reach  the  consumer.  It  is 
very  doubtful  whether  such  eggs 
can  be  gotten  together  and  sold; 
certainly  not  except  within  an 
extremely  contracted  territory. 
The  further  afield  Eaton  goes, 
the  surer  his  representation  as 
to  “Eighteen  Hours”  is  to  be 
untrue. 


Practically  all  food  laws  now  in 
force,  both  State  and  Federal, 
provide  that  a  product  shall  be 
considered  misbranded  if  the 
package  or  label  bear  any  state¬ 
ment  concerning  the  contents 
which  shall  be  false  or  misleading- 
in  any  respect.  The  vital  feature 
of  eggs  is  their  freshness,  and  a 
statement  on  the  label  that  an  egg 
was  only  eighteen  hours  old  when 
it  was  twice  that,  as  it  would 
surely  be  if  it  were  shipped  any 
distance,  would  without  doubt 
constitute  a  misbranding  and 
render  the  seller  liable  to  arrest 
and  fine  or  imprisonment. 


Green  Says  Sugar-selling  Methods  Are 

Wrong 

Uses  Statements  Made  at  Jobbers’  Convention  as  Text. 
Tennessee’s  Stringent  Trading  Stamp  Law.  Net  Weight 
System  Wanted. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Cleveland,  Ohio,  June  9,  1910. 

At  the  convention  of  the  Na¬ 
tional  Wholesale  Grocers’  Associ¬ 
ation  in  Louisville,  Ky.,  last 
week,  a  very  valuable  paper  was 
read  by  a  gentleman  from  New 
York,  who  made  this  astounding 
statement  :“That  two  hundred  and 
seventy-five  million  dollars’  worth 
of  sugar  had  been  sold  by  the 
wholesale  grocers  of  the  United 
States  last  year  and  that  it  had 
been  done  at  a  loss  of  ten  million 
dollars.” 

F.  W.  Hannahs,  of  New  Jersey, 
in  speaking  on  this  question,  said 
that  it  was  a  blot  on  the  system 
of  merchandising;  that  it  was  not 
expected  that  in  any  line  of  busi¬ 
ness  the  merchant  would  do  busi¬ 
ness  without  profit.  That  the  fact 
that  the  loss  was  so  enormous 
and  that  the  consumer  had  re¬ 
ceived  the  benefit  was  not  ap¬ 
preciated  by  the  consumer.  That 
they  had  gotten  away  from  Web¬ 
ster’s  definition  of  a  wholesale 
grocer,  which  definition  is  that 
the  wholesalers  are  men  who  sell 
goods  to  retailers  at  profit.  Mr. 
Hannahs’  remarks  were  wrell  re¬ 
ceived,  but  there  is  no  doubt  that 
both  wholesaler  and  retailer  are 
to-day  selling  sugar  in  the  same 
way  and  will  record  at  the  end  of 
another  year  an  increased  loss 
over  that  of  last  year. 

*  ★  * 

Mr.  F.  JRees.Woolford,  Chatta¬ 
nooga,  Term.,- sends  me  tbc--f©L 


lowing  copy  of  the  stringent  trad¬ 
ing  stamp  law  now  in  force  in 
Tennessee : — 

Each  trading  stamp  company  or 
agency  doing  business  by  the  sale 
or  giving  away  of  trading  stamps  or 
like  devices  in  any  county  of  this 
State  shall  pay,  per  annum,  in  each 
county  in  which  such  company  or 
agency  does  business,  a  privilege  tax 
of  $500. 

All  persons,  firms,  corporations, 
agents  or  merchants  engaged  in  busi¬ 
ness  of  dealing  in  merchandise 
through  the  method  known  as  trad¬ 
ing  stamps  or  like  device  shall  pay, 
per  annum,  a  privilege  tax  of  $250. 

Provided,  that  this  tax  shall  not 
apply  to  any  merchant  or  manufac¬ 
turer  who  shall  issue  and  place  his 
own  tickets,  coupons  or  other  vouch¬ 
ers,  in  or  with  packages  of  goods 
sold  or  manufactured  by  him,  such 
tickets  or  coupons  to  be  redeemed 
by  such  merchant  or  manufacturer; 
nor  to  any  merchant  who  shall  sell 
or  give  out  with  such  packages, 
tickets,  coupons  or  vouchers  issued 
and  redeemable  only  by  the  manu¬ 
facturer  of  the  sold  goods. 

*  *  * 

The  discussion  brought  out  at 
the  jobbers’  convention  by  the 
paper  of  W.  F.  Bode,  of  Chicago, 
on  “Uniform  Tares,”  will  be  long 
remembered  by  any  retailers  in 
attendance.  It  was  freely  admit¬ 
ted  that  the  cutsom  of  sending 
cheese  to  the  retailer  at  the 
weight  marked  on  the  box  had 
long  prevailed,  bags  containing 
supposedly  one  hundred  pounds 
of  rice  only  contained  100  pounds 
gross,  and  in  fact  nearly  all  bulk 
goods  were  shipped  to  the  retailer 
in  gross  and  not  net  weight  pack¬ 
ages.  One  of  the  delegates  said 
that  possibly  they  were  to  blame 
lor  so  many  failures  in  the  retail 
trade-,  because  the  retailer  based 


his  selling  price  on  his  buying 
price,  but  that  from  henceforth  he 
would  use  his  influence  in  buying 
and  selling  bulk  goods  net. 

The  retailer  should  heed  the 
warning  of  his  trade  papers, 
which  advise  him  to  weigh,  gauge 
and  count  everything  he  buys, 
and  in  making  his  purchase  in  the 
future  he  should  specify  net 
weights. 

1  he  following  is  a  synopsis  of 
the  paper  read  by  Mr.  Bode; — 

There  can  be  no  question  but  what 
we  should  have  a  stable  standard 
basis  to  work  from,  viz.,  that  of  a 
recognized  system  of  weights  and 
measures  that  would  at  least  cover 
all  substances  that  are  dealt  in  by 
weight  or  measure.  The  retail  deal¬ 
er  in  selling  bulk  goods  to  his  cus¬ 
tomers  by  the  ounce,  pound  or  vol¬ 
ume,  is  bound  to  deliver  on  a  net 
weight  basis  or  suffer  penalty  of  law 
for  cheating,  and  if  the  retail  dealer 
purchases  goods  at  a  price  per  pound 
and  sells  them  on  that  basis,  fixing 
his  cost  accordingly,  he  is  put  in  a 
false  position  where  a  delivery  is 
made  to  him  on  gross  weight  basis, 
for  he  does  not  get  what  he  pays 
for.  It  is  equally  important  that  the 
jobber  be  enabled  to  purchase  his 
goods  on  a  net  weight  basis  from 
those  engaged  in  manufacuring  or 
assembling  goods.  The  practice  of 
selling  gross  for  net  leaves  a  mar¬ 
gin  for  fraud  and  deception  and  is 
illogical,  unscientific  and  unsound. 

The  only  defense  known  that  has 
been  put  forward  by  advocates  of 
gross  for  net  system  is  that  it  com¬ 
pensates  the  seller  of  the  package 
containing  the  goods  for  the  cost 
of  the  package  in  which  the  goods 
are  packed.  All  must  recognize  that 
such  an  argument  is  a  fallacy  pure 
and  simple. 

Much  has  been  said  about  the 
wholesaler’s  position  and  that 
sooner  or  later  he  would  be  elimi-  I 
nated.  This  is  a  false  position  to  ! 
assume.  -Had  there  been  a  possi-  | 
bility  of  the  wholesaler  losing  his  1 
position  in  the  commercial  world 
he  would  not  be  in  existence  to-  1 
day.  So  that  it  is  fair  to.  assume! 
tht  he  is  here  to  stay.  His  neces-J 
sity  is  greater  to-day  than  ever® 
before  in  the  history  of  the  trade,  w 
Had  there  been  any  cheaper  way 
of  marketing  goods,  American  in- J 
genuity  would  have  brought  it  to 
the  front  years  ago.  So  that  it 
is  just  as  fair  to;  assume  that  the 
retailer  will  be  wiped  out  of  ex¬ 
istence  because  some  firm  or  I 
firms  have  succeeded  in  building 
up  a  business  with  the  consumer 
direct. 

Both  wholesaler  and  retailer- 
are  going  to  exist.  It  is  only  a 
question  as  to  whether  by  work¬ 
ing  in  harmony  each  business  will 
be  successful  and  lucrative  or 
whether  by  working  in  estrange¬ 
ment  each  shall  share  in  disaster. 

John  A.  Green, 
Secretary  National  Retail  Gro¬ 
cers’  Association. 
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National  Secretary  Green  on  Sielcken’s 
Coffee  Profit  Testimony 

John  J.  Green  Speaks  From  Twenty-five  Years’  Experience  in 
Refutation  of  False  Charge  That  Retailers  Charge  25  Cents) 
for  Coffee  Costing  1V2  Cents  to  Import. 


Some  very  important  testimony 
was  given  to  the  Food  Committee 
in  Washington  on  Wednesday, 
1  of  May,  by  Mr.  Herman 

_ one  of  the  largest  coffee 

operators  in  the  United  States 
whose  office  is  situated  in  New 
York.  Mr.  Sielcken  testified  to 
the  committee  that  the  retailers 
of  the  United  States  are  responsi 
ble  for  the  high  cost  of  living  as 
far  as  the  price  of  coffee  was  con¬ 
cerned,  and  that  the  profit  real¬ 
ized  by  the  middleman  was  ex¬ 
ceedingly  high  and  was  approxi¬ 
mately  15  cents  a  pound. 

This  same  Sielcken,  it  was  re 
ported  not  long  since,  was  the 
person  who,  with  the  Brazilian 
Government,  was  holding  up  the 
price  of  Santos  coffee  through  a 
valorization  plan. 

Should  the  retailer  of  the 
United  States  read  that  testimony 
and  not  resent  it  they  would  be 
held  up,  and  rightly,  to  condem¬ 
nation  by  the  consuming  public. 

We  will  concede  to  Mr.  Sielck¬ 
en  his  ability  to  make  money  and 
manipulate  his  business  affairs  so 
as  to  control  in  a  large  measure 
all  coffee  reaching  the  United 
States  from  Brazil,  as  well  as  con¬ 
trolling  the  Woolson  Spice  Co., 
the  packers  and  distributers  of 
Lion  package  coffee,  but  we  do 
not  only  question  his  veracity, 
but  denounce  his  attitude  as  un¬ 
justifiable  when  he  says  the  re¬ 
tailers  of  the  United  States  get  15 
cents  per  pound  profit  against 
Germany’s  7  cents  per  pound. 

The  writer’s  practical  experi¬ 
ence  for  twenty-five  years  in  the 
retail  grocery  business  tells  him 
that  package  or  bulk  coffee,  espe¬ 
cially  Lion  brand,  has  not  given 
to  the  retailer  more  than  from  1 
to  3  cents  per  pound  profit,  and 
in  many  instances  has  been  made 
a  leader  and  sold  for  cost  and  less 
than  cost,  .and  I  do  not  hesitate  to 
say  that  the  statement  made  is 
absolutely  false,  and  that  no 
straight,  legitimate  grocer  is  to¬ 
day,  or  has  ever,  made  approxi¬ 
mately  15  cents  per  pound  profit 
on  his  coffee,  and  no  one  better 


than  Mr.  Sielcken  should  know 
that  to  be  a  fact. 

I  can  hardly  understand  why  I 
the  disposition  is  so  strong  among 
the  men  of  larger  interests  to  | 
throw  the  responsibility  on  the 
shoulders  of  a  lot  of  men  who,  1 1 
consider,  are  the  poorest  paid 
men  engaged  in  any  business  en¬ 
terprise. 

Through  the  efforts  of  a  num- 1 
her  of  us,  public  sentiment  is 
slowly  sympathizing  with  the  re¬ 
tailer,  but  it  is  only  by  keeping  on 
the  defensive  and  boldly  recog¬ 
nizing  the  attacks  of  such  men  as 
Sielcken.  His  position  is  false, 
and  I  do  not  hesitate  to  say  that 
he  knows  it  is  false.  His  attack- 
011  the  retailer  is  a  cloak  to  cover  | 
his  own  methods. 

It  is  a  well-known  fact  that  I 
“Lion”  coffee  is  sold  in  a  great) 
many  instances  at  less  than  cost. 
In  fact,  I  know  of  no  instance 
where  the  profit  on  “Lion”  coffee 
is  enough  to  pay  the  cost  of  doing 
business,  and  you  may  depend 
upon  it,  I  shall  lose  no  opportun¬ 
ity  to  call  to  the  attention  of  the 
retail  grocers  the  fact  that  this 
Sielcken  is  at  the  head  of  the  firm 
which  is  parceling  out  to  the  re¬ 
tailers  this  same  “Lion”  brand  of  | 
coffee. 

Let  every  retailer  who  reads  | 
this  article  take  time  enough  to 
write  Mr.  Herman  Sielcken,  cof¬ 
fee  importer,  New  York,  a  letter) 
stating  whether  or  not  they  are 
making  the  amount  of  profit 
charged  to  them  by  this  gentle¬ 
man  in  his  testimony  before  the 
Food  Committee  in  Washington.) 

John  A.  Green, 

Secretary  National  Retail  Gro¬ 
cers’  Association. 

Cleveland,  Ohio,  June  7,  1910. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  tad  General  Merchant" 

Attorney  and  Counselor  at  Law  | 

•41*441  Lind  Tlllt  BI4J.,  PklUdtlpkli.  Pa. 

Teleehonaa  1  BeU'  8«,n,c5 
Telephone!  J  Kayi,onei  m 

Corporation  Prattle*.  Caata  Voder  Pood  Lama 
Trade-Mark  Seglslratloa 
General  Practice 


25 c.  Goods 


The  best  advertising  within  reach  of 
any  retailer  just  now  is  to  get  in  on  the  25 
cent  “wave”  which  is  spreading  over  the 
country. 

It  is  in  your  power  to  make  25  cents 
just  as  popular  a  price  in  your  store  as  5 
and  10  cents  are  to-day. 

All  you  need  to  do  is  to  apply  5  and 
10  cent  methods. 

Gather  25  cent  goods  together — make 
them  stand  out  —  use  them  as  window 
advertisers — and  the  business  will  come. 

We  are  specialists  in  25  cent  goods. 
For  instance,  our  June  catalogue  contains 
the  following: 

Over  3,500  items  to  retail  at  25c. 

Over  1,500  items  to  retail  at  “2  for  25c.” 

And  an  endless  variety  of  25c.  “combin¬ 
ations.” 

If  you  haven’t  a  copy,  ask  for  cata¬ 
logue  No.  H  797. 


Butler  Brothers 

Exclusive  Wholesalers  of  General  Merchandise 

New  York,  Chicago, 

St.  Louis,  Minneapolis 

Sample  Houses :  Baltimore,  Cincinnati,  Dallas,  Kansas 
City,  Milwaukee,  Seattle,  San  Francisco,  Omaha 
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WITH  THE  EDITOR 


In  the  first  reference  made  in 
this  journal  to  the  testimony  of 

Herman  Sielcken 

How  itnorance  1)  c  f  or c  the  Senate 
Hurts  the  Grocer.  Food  Committee, 

to  the  effect  that 
retail  grocers  charged  a  quarter 
for  cofifee  that  cost  7J4  cents  to 
import,  a  part  of  an  article  pub¬ 
lished  in  the  Johnstown  (Pa.) 
“Tribune”  was  reproduced  to 
show  the  biased  way  in  which 
newspapers  were  using  Mr. 
Sielcken's  testimony  against  the 
retail  grocer.  The  “Tribune” 
makes  the  following  rejoinder  to 
the  “Grocery  World  and  General 
Merchant’s”  article: — 

THE  PRICE  OF  COFFEE. 

'Tribune”  readers  will  recall  that 
a  few  days  ago  we  commented 
pointedly  on  the  testimony  given  be¬ 
fore  a  Senate  committee  in  Wash¬ 
ington  as  to  the  price  of  coffee.  The 
testimony  was  that  of  Herman 
Sielcken,  a  coffee  expert  of  New  York 
City,  and  was  to  the  effect  that  the 
average  cost  of  coffee  laid  down  in 
New  York  for  a  number  of  years 
past  has  been  7G  cents  a  pound; 
that  the  cost  of  roasting  and  pre¬ 
paring  for  market  in  the  same  per¬ 
iod  has  not  averaged  over  2j4  cents 
a  pound,  making  a  total  cost  of  10 
cents,  and  that  the  average  retail 
selling  price  of  coffee  during  the 
period  in  question  has  been  25  cents. 
The  “Tribune’s”  comment  was  to 
the  effect  that  this  was  too  much  of 
a  tribute  to  be  levied  on  the  work¬ 
ingman's  table  between  producer  and 
consumer,  and  further,  that  the 
tariff  could  not  possibly  be  to  blame, 
because  coffee  comes  into  the  country 
duty  free  and  has  for  many  years. 

A  copy  of  the  “Tribune”  has  reached 
the  “Grocery  World  and  General 
Merchant,”  published  in  Philadel¬ 
phia,  and  it  undertakes  to  counteract 
the  effect  of  Mr.  Sielcken’s  testi¬ 
mony  and  answer  our  comment.  We 
cannot  see  that  it  has  succeeded,  or 
that  it  helps  the  case.  It  starts  out 
by  calling  the  New  York  expert  “a 
liar  or  ignoramus,”  which  certainly 
is  no  argument.  It  then  proceeds  to 
say  that  the  only  coffees  which  it 
is  possible  to  buy  laid  down  in  New 
York  for  as  low  as  7*4  cents  are 
certain  low  grades,  which  are  never 
sold  straight,  but  mixed  with  better 
coffees.  These,  it  admits,  may  be 
bought  even  below  7  cents.  It  care¬ 
fully  avoids  giving  the  price  of  the 
higher  grades  which  are  mixed  with 
them,  and  there  is  nothing  in  the 
articles  to  show  that  a  mixture  of 
these  could  not  be  made  at  the 
price  quoted  by  the  New  York  ex¬ 
pert.  It  says,  moreover,  that  plenty 
of  coffee  of  the  lower  grades  is  sold 
for  less  than  25  cents — and  again  it 
fails  to  detract  from  Mr.  Sielcken’s 
testimony.  He  probably  is  aware 
that  coffee  is  sold  for  less  than  a 
quarter  a  pound.  He  also  knows 
that  coffee  is  sold  for  more  than 
that,  and  he  asserts  that  the  average 
is  25  cents,  which  the  “Grocery 
World  and  General  Merchant”  does 
not  undertake  to  deny. 

Another  phase  of  ’  the  “Grocery 
\\  orld  and  General  Merchant’s”  at¬ 


tack  on  the  New  Yorker's  testi¬ 
mony  is  that  the  difference  between 
the  cost  of  coffee  in  New  York  and 
the  price  paid  by  the  customer  fre¬ 
quently  represents  more  than  one 
profit.  Well,  what  if  it  does?  Pos¬ 
sibly  that’s  where  the  main  fault  is. 

It  certainly  represents  too  much 
profit,  whether  it  all  goes  into  one 
pocketbook  or  into  two  or  three. 
Let  some  of  the  middlemen  be  cut 
out,  if  there  are  too  many.  They 
are  the  ones  who  toil  not,  neither 
do  they  spin,  yet  they  grow  rich 
off  the  producer  and  consumer.  If 
the  latter  two  were  nearer  together, 
both  would  be  better  off.  The  pro-* 
ducer  might  get  more,  and  the 
consumer  buy  for  less. 

As  a  whole,  the  attack  of  the 
“Grocery  World  and  General  Mer¬ 
chant”  on  Mr.  Sielcken  is  a  very 
lame  affair,  and  the  defense  of  the 
coffee  profits  is  still  lamer.  The 
discerning  reader  will  see  in  them 
more  of  a  confession  than  anything 
else.  The  “Grocery  World  and  Gen¬ 
eral  Merchant”  would  be  doing  a 
greater  public  service  if  it  were  to 
suggest  some  means  by  which  the 
retail  grocer,  in  whose  interest  it 
purports  to  be  published  were  to  be 
brought  in  closer  touch  with  his 
source  of  supply,  to  the  end  that 
the  consumer  might  not  be  made 
to  pay  two  and  one-half  times  the 
producing  cost  of  what  he  buys. 

In  a  nutshell,  this  is  a  distor¬ 
tion  of  the  “Grocery  World  and 
General  Merchant’s”  utterances 
so  gross  that  it  becomes  dishon¬ 
est.  The  “Grocery  World  and 
General  Merchant”  did  not  say 
most  of  what  the  “Tribune”  says 
it  said,  and  when  that  is  known 
the  false  conclusions  drawn  from 
it  fall  to  the  ground.  Everybody 
who  knows  anything  about  the 
subject  knows  where  the  truth 
lies,  and  all  that  the  “Tribune” 
and  other  papers  say  will  there- 


I  fore  be  regarded — by  such  in¬ 
formed  persons — as  foolish  vapor¬ 
izings  on  a  subject  not  under¬ 
stood.  The  trouble  is  that  con¬ 
sumers  don’t  know  how  ignorant 
these  papers  are;  they  are  certain 
to  take  their  statements  as  truth, 
particularly  when  they  feed  their 
own  idea  that  they  should  buy 
everything  cheaper  than  they  do. 

Can’t  the  retail  grocers  of 
Johnstown  get  after  this  sheet? 


"Don’t  Go  With  Me.’ 


Some  reference  has  been  made 
in  recent  issues  to  the  growing 
tendency  of  the 
law  to  exercise 
close  and  very 
drastic  super¬ 
vision  over  the  way  retail  grocers 
conduct  their  stores.  The  opinion 
has  been  expressed  that  no  fair- 
minded  retail  grocer  would  object 
for  a  minute  to  being  required  to 
maintain  a  store  as  clean  and  san¬ 
itary  as  the  nature  of  his  business 
will  allow.  He  can  and  does  rightly 
object,  however,  to  being  com¬ 
mitted  to  the  unintelligent  mercy 
of  the  cheap  political  appointees 
usually  provided  to  enforce  sani¬ 
tary  laws. 

In  the  city  of  Minneapolis, 
Minn.,  an  ordinance  has  just  been 
passed  which  belongs  to  this  cate¬ 
gory  of  sanitary  inspection  ordi¬ 
nances.  Under  it  all  meat  dealers 
must  pay  $5  for  a  license  to  sel 
meats.  This 


goes 


against  the 


The  Limit  of  a  Clerk’s  Salary 


PENNSYLVANIA  GROCERY  CLERK 
wants  position  at  manager  or  buyer.  Will 
go  anywhere  Age  30,  marriedr-oae  SOn. 
Has  had  about  nine  years'  eompreheri^iva 
experience;  and  can  make  good.  Wants 
J>, 400  yearly  to  start,  and  can  p'ove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant," 
927  A»ch  St.,  Philadelphia,  Pa 
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Ashland,  Pa., 


-  7  o~ 

<**££-*  '  j  CrUp'f~  *7  * 

/k. 

a?-*— -  f 

-r-j-  Q  rC /£A  < 

^  f  ^  *  /  norteTfKAY  TOURS. 


1 *-/ 


p  GRANZOW 


This  correspondent  seems  surprised  that  a  grocery  clerk  should 
aspire  to  £1,400  yearly  salary,  and  suggests  that  if  he  is  worth  that 
much  he  should  have  had  his  own  store  after  nine  years’  experience. 
Not  necessarily.  There  is  no  limit  to  a  clerk’s  value  except  his  own 
ability.  He  may  be  such  a  salesman — such  a  magnet  for  business — 
that  he  could  earn  £1,400,  or  even  more,  and  at  the  same  iim§;  at  the 
head  of  his  own  business  he  might  not  be  worth  two  cents. 


grain,  but  is  possibly  not  seriously 
objectionable;  if  the  tax  didn’t 
come  in  one  way  it  would  in  an¬ 
other.  The  worst  feature  of  the 
act  is  a  provision  giving  the  city 
meat  inspector  and  his  deputies 
authority  to  visit  all  meat  stores 
periodically  and  give  them  a  pub¬ 
lic  rating  based  on  appearance, 
general  cleanliness,  sanitary 
equipment  and  quality  of  meats. 
The  perfect  rating  is  100  per  cent., 
and  if  a  meat  dealer  sinks  below 
75  per  cent,  he  loses  his  license. 

So  far  as  this  ordinance  seeks 
to  improve  the  quality,  cleanliness 
and  order  of  meat  stores,  it  is 
legislation  to  which  no  careful  man 
can  reasonably  object.  How  out¬ 
rageous,  however,  to  put  a  mer¬ 
chant’s  reputation  at  the  mercy  of 
the  political  appointees  who,  if 
Minneapolis  is  run  like  other  cit¬ 
ies,  will  surely  enforce  this  law. 
To  allow  such  men  to  ruin  mer¬ 
chants  on  their  inexpert  opinionsas 
to  sanitary  adequacy,  and  technical 
quality  of  meats !  Not  only  is 
this  a  gross  imposition  upon  the 
merchant,  but  it  is  farcical  as  re¬ 
gards  the  interest  of  the  public, 
for  the  average  politician  ap¬ 
pointed  to  small  office  doesn’t 
know  cleanliness  when  he  sees  it. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  presents  below  an 
extract  from  a  verbatim  conversa¬ 
tion  which  transpired  between  a 
Minneapolis  meat  dealer  and  one 
of  the  deputy  inspectors.  This 
to  show  the  power  which  the  or¬ 
dinance  lodges  with  the  inspector, 
and  how  that  power,  in  the  hands 
of  the  wrong  man,  could  be 
abused  : — 

“Glad  to  see  you  have  hardwood 
floors,  because  I  couldn’t  stand  for 
pine,”  said  the  inspector.  “Floors 
must  either  be  hardwood,  cement  or 

tile.” 

“Walls  and  ceilings  look  good,”  he 
continued.  “What  about  your  base¬ 
ment  ?” 

“That’s  all  right,”  replied  the 

dealer. 

“Well,  I’ll  see  for  myself,  any¬ 
way,”  and  the  inspector  climbed 
down  through  a  trap  door.  “Cement 
floor,  all  right,”  continued  the  in¬ 
spector.  “good  sewerage  and  your 
basement  is  adapted  to  cleanliness. 
But  you  must  clean  out  that  pile  of 
wood  and  shavings  in  the  corner. 
Also  you  must  never  keep  chickens 
in  the  basement.  Keep  that  sink 
scoured,  too,  because  if  you  don’t 
I’ll  have  to  mark  you  down.  Your 
basement  is  in  first-class  shape,  ex¬ 
cept  for  that  pile  of  wood.  Get  that 
out.” 
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Make  a  Barrel  Mean  Something  j 


And  he  went  to  the  meat  box. 
‘'Box  in  good  shape,”  said  he.  “The 
top  doesn’t  leak  and  you  seem  to 
have  tried  to  keep  everything  as 
clean  as  possible.” 

The  inspector  picked  up  a  hunk  of 
sausage  meat  and  smelled  it.  “Can't 
stand  for  poor  sausage  now,”  said  he. 
“Your  sausage  is  good.  Keep  it  up.” 

Going  into  the  front  part  of  the 
market  the  inspector  quickly  ex¬ 
amined  cleavers,  knives  and  other 
utensils,  blocks  and  showcases. 

"You  are  all  right  except  for  one 
thing,”  said  the  inspector. 

“What’s  that?’’  exclaimed  the  deal¬ 
er,  who  imagined  he  was  perfect. 

“You  and  your  man  don’t  wear 
white  suits.” 

“We’ve  got  them.” 

“That  doesn’t  make  any  differ¬ 
ence.  You  haven't  got  them  on,  and 
I'll  have  to  mark  you  down  for  it.” 

In  another  store  the  inspector 
said  to  the  dealer,  “Your  back 
room  and  basement  are  disgrace¬ 
ful.  You  must  clean  them  up  and 
in  a  hurry.  This  finery  in  front 
and  filth  behind  won't  go  with 
me."  And  this  store  may  have 
been  filthy,  for  all  the  writer 
knows.  The  statement  is  simply 
reproduced  to  show  the  harm 
that  could  be  worked  if  the  in¬ 
spector  had  an  elastic  idea  of 
what  was  filth.  Also  to  show  the 
familiar  bombastic  expression 
“don’t  go  with  me,”  as  revealing 
the  spirit  that  always  moves 
pusillanimous  politicians  given  a 
little  brief  authority. 


Readers  of  the  “Grocery  World 
and  General  Merchant”  have  been 
interested  in  the  correspondence 
and  comment  over  the  plan  to  put 
upon  the  label  the  net  weight  of 
all  package  goods  sold  in  the  Dis¬ 
trict  of  Columbia.  Standing 
alone,  the  District  of  Columbia 
doesn’t  amount  to  so  much,  but 
as  the  port  of  entry  through 
which  the  net  weight  movement 
would  pass  over  the  entire  coun¬ 
try  it  amounts  to  a  great  deal. 

If  all  the  evidence  that  could  be 
produced  has  been  submitted  to 
the  committee,  and  the  members 
thereof  have  listened  to  it,  they 
should  be  convinced  that  to  label 
package  goods  with  net  weight  is 
in  many  cases  impracticable. 

There  are  several  reasons  why : 
Modern  methods  require  the  fill¬ 
ing  of  cans,  bottles  and  cartons 
by  machines;  these  machines  are 
not  and  cannot  be  perfectly  ac¬ 
curate.  More,  many  substances 
packed  in  packages  shrink,  and 


the  net  weight  at  the  date  of 
packing  is  not  the  net  weight 
even  one  month  after. 

Yet  the  motive  behind  the  net 
weight  idea  is  a  good  one,  and  it 
ought  to  lead  to  something.  The 
motive  is  to  inform  consumers  ex¬ 
actly  what  they  are  buying  and 
to  prevent  the  deception,  or  per¬ 
haps  I  should  say  the  misconcep¬ 
tion,  which  now  very  often  exists. 

This  motive  can  lead  to  some¬ 
thing,  as  I  shall  show.  It  can 
lead  to  something  much  more 
logical  and  satisfactory  to  every¬ 
body  than  any  plan  of  printing 
net  weights  on  labels. 

Why  is  the  consumer  under  de¬ 
ception  or  misconception  as  to 
what  he  buys?  Because  there 
is  absolutely  no  fixed  standard  for 
packages.  Competition  has  led 
packers  to  go  their  competitors 
one  better  by  cutting  the  package 
just  a  trifle.  The  competitor,  not 
being  asleep  as  it  was  hoped  he 
would  be,  at  once  detected  the 


ruse  and  countered  in  the  same 
way.  In  some  cases  this  has  re¬ 
sulted  in  the  complete  disappear¬ 
ance  of  the  original  package. 

In  the  Philadelphia  produce 
markets  there  are  just  now  being 
sold  new  potatoes  from  two  sec¬ 
tions — Florida  and  North  Caro¬ 
lina.  The  Floridas  bring  $2.75 
per  barrel,  the  others  about  $2. 
Quite  a  variance,  at  first  glance, 
though  really  none  at  all.  In  the 
Florida  barrel  there  are  five  truck- 
baskets,  in  the  North  Carolina 
four. 

Yet  both  are  permitted  to  be 
sold  as  “barrels.”  And  both  arc 
barrels,  though  they  shouldn’t  be 
under  the  law.  “Barrel”  should 
mean  so  much  contents,  invari¬ 
ably. 

I  needn't  touch  on  the  four  or 
five  different  sizes  of  No.  3  toma¬ 
toes.  In  the  old  days  all  were 
sold  as  3  pounds,  and  to-day  are 
sold  with  the  same  lack  of  dis¬ 
tinction  as  No.  3s.  The  differ¬ 
ence  between  the  largest  and  the 
smallest  “No.  3”  is  remarkable. 

There  are  “full  quarts”  and 
“short  quarts” — an  indefensible 
absurdity.  A  quart  means  one 
thing,  or  should  mean  one  thing. 
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Sells  Quick 

Tastes  Good 


Serial  no.  woj.  Cu/oote* 


ACT. 
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and  Hoiks  Want  More 

Post 
Toasties 


This  means  steady  profits  to  the  grocer.  Persistent,  heavy  advertising, 
and  the  distinctive,  delicious  flavour  of  Post  Toasties  keeps  them  moving. 
The  sale  of  every  package  is  guaranteed. 

We  will  send  prepaid,  a  splendid  Window  Display  to  any  retail  grocer,  upon  request. 


's 


Postum  Cereal  Company,  Ltd.,  Battle  Creek,  Mich. 
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As  a  matter  of  fact,  under  pres¬ 
ent  laws  it  means  anything. 

It  isn’t  necessary  to  multiply 
instances.  In  probably  a  score  of 
cases  the  package  has  been  con¬ 
tracted — never  expanded  ! — from 
its  original  standard.  Of  course 
this  confuses  the  consumer  and 
more  than  anything  else  it  is  in¬ 
spiring  the  demand  for  laws  that 
will  make  package  goods  show 
their  weight  on  their  face. 

My  remedy  is  not  to  print  net 


weights,  but  to  standardize  pack¬ 
ages. 

Make  “barrel”  mean  so  much 
net  contents ;  quart  so  much  net 
contents ;  No.  3  tomato  can  so 
much  net  contents,  and  every 
other  package  so  much  contents 
And  if  it  is  legal  to  do  so,  let  no 
package  be  sold  at  all  that  is  not 
a  pound,  a  number  of  pounds,  or 
an  aliquot  part  of  a  pound. 

Do  that,  and  the  short  weight 
scare  is  about  over.  E.  J.  B. 


The  New  York  Letter 


Gossip  Over  New  Tea  Standards.  Meat  Packers  Must  Look 
Sharp  on  Weights.  More  Short  Weight  Cases.  Various 
Trade  News  and  Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York, 

June  10,  1910. 

The  new  tea  standards  are  now 
causing  considerable  discussion, 
as  the  new  crop  of  Foo  Chow  will 
soon  be  on  the  market.  I11  some 
circles  it  has  been  claimed,  of  late, 
that  the  Tea  Board  in  establish¬ 
ing  the  standards  for  this  year 
favored  the  Foo  Chow  trade  at 
the  expense  of  the  Formosa  deal¬ 
ers,  while  in  other  circles  it  is  said 
that  the  changes  will  cause  no 
trouble  for  importers  of  Formosas 
and  that  the  story  of  unfair  treat¬ 
ment  is  the  result  of  jealousy. 

One  of  the  dealers  said  that 
while  the  standards  for  1910  on 
Formosas  are  a  little  higher  than 
those  of  last  year,  he  did  not  think 
that  there  would  be  any  difficulty 
in  bringing  in  the  usual  lines  of 
low  grade  Formosa  teas,  out  of 
the  second  and  third  crops,  as  no 
distinctly  inferior  qualities  are 
obtained  from  these  crops.  It 
will  be  necessary,  however,  he 
said  for  firms  shipping  teas  from 
the  third  and  fourth  crops  to  be 
a  little  more  careful  than  last  year 
to  insure  their  being  fully  up  to 
the  standard.  The  regulations, 
however,  arc  not  affecting  prices. 
One  dealer  said  that  the  prices 
of  low  grade  Formosa  teas  are 
much  lower  this  year  than  they 
were  last  year. 

I  he  demand  for  Formosa  teas 
is  much  greater  than  that  for  Foo 
Chow,  which,  it  is  said,  has  bene¬ 
fited  by  the  new  regulations. 
From  July  j,  1969,  to  April  30, 
a  total  of  15,817,814  pounds 
of  Formosa  tea  was  admitted  to 


this  country,  according  to  figures 
of  the  Tea  Exchange,  while  only 
3>3I9>3^2  pounds  of  Foo  Chow 
were  imported  between  June  30, 
1909,  and  May  1,  1910. 

*  *  * 

Clement  J.  Driscoll,  the  new 
Chief  of  the  Bureau  of  Weights 
and  Measures,  surprised  the  large 
meat  packing  houses  this  week 
by  summoning  their  representa¬ 
tives  before  him  and  giving  them 
notice  that  he  proposes  to  enforce 
the  law  to  the  letter  and  that,  to 
begin  with,  they  will  have  to  stop 
weighing  the  wooden  spreaders 
they  stick  into  carcasses  of  sheep, 
lamb  and  veal,  charging  them  in 
as  meat  to  the  retailer,  who  in 
turn  charges  the  consumer  for  the 
wood.  Chief  Driscoll  has  figured 
that  these  wooden  spreaders,  used 
to  keep  the  sides  of  carcasses 
apart,  have  cost  the  consumers  in 
the  last  year  about  $117,000. 

The  packers  summoned  by  Mr. 
Driscoll  were  Swift  &  Co., 
Sclnvarzschild  &  Sulzberger, 
Adams  Bros.  &  Co,  and  Nelson, 
Morris  &  Co.  The  figures  gath¬ 
ered  by  Chief  Driscoll  show  that 
1,567,000  carcasses  of  sheep  and 
lamb  and  399,480  head  of  veal 
were  brought  into  this  city  last 
year,  each  having  a  pair  of  wood¬ 
en  spreaders  weighing  about  six 
ounces. 

Chief  Driscoll  received  a  letter 
from  Mayor  Gaynor  during  the 
week  congratulating  him  on  the 
splendid  work  he  has  already 
done.  So  many  dealers  are  buy¬ 
ing  new  scales,  writes  the  Mayor, 
that  the  manufacturers  are  having 

o 

a  hard  job  in  filling  all  orders. 
He  urges  the  Chief  to  re-examine 


all  scales  so  that  dealers  will  ljot 
again  become  careless. 

An  application  was  sent  to  the 
Board  of  Estimate  during  the 
week  by  Chief  Driscoll  asking  for 
the  appointment  of  fourteen  new 
inspectors,  two  of  which  are  to  be 
women.  The  Mayor,  it  is  said 
is  in  favor  of  appointing  the  new 
inspectors,  as  he  thinks  that  it  is 
impossible  to  properly  inspect  the 
scales  throughout  the  city  with 
the  present  limited  force. 

It  was  also  announced  during 
the  week  that  after  this  offenders 
will  be  prosecuted  criminally  in 
stead  of  by  a  civil  action;  as  has 
been  the  practice  in  the  past. 

*  *  * 

Among  those  who  fell  into  the 
toils  of  the  inspectors  this  week 
was  Jerry  Cippolario,  a  pushcart 
peddler,  who  is  said  to  be  worth 
$70,000.  The  peddler  was  ar 
rested  in  front  of  a  tenement 
house  at  2171  First  avenue.  He 
is  said  to  own  the  building.  The 
inspector  who  made  the  arrest 
claims  that  the  peddler’s  scales 
were  I  Y\  ounces  short.  Cippo 
lario  was  arraigned  in  the  Harlem 
police  court  and  held  in  $100  for 
Special  Sessions. 

*  *  * 

Lorton  Horton,  president  of  the 
Sheffield  Farm ;  Slawson-Decker 
Co.  and  Benjamin  S.  Halsey,  vice 
president  of  the  company,  were 
summoned  to  court  Wednesday 
on  warrants  issued  by  Magistrate 
Tighe  charging  them  with  selling 
short  weight  butter.  A  sum¬ 
mons  was  issued  for  the  corpora¬ 
tion  on  the  same  charge.  Horton 
and  Halsey  did  not  appear  in 
court,  but  were  represented  by 
counsel,  who  entered  a  plea  of  not 
guilty  and  asked  that  the  hearing 
pe  put  over  until  June  22d,  which 
was  done. 

The  officers  of  the  butter  com¬ 
pany  claim  that  they  have  not 
violated  the  law.  They  say  that 
the  cartons  in  which  their  butter 
was  packed  cost  more  money  than 
cutter  and  so  they  could  not 
afford  to  give  them  away. 

The  District  Attorney  claims 
that  the  butter  contained  in,  their 
packages  did  not  weigh  a  pound 
and  that  the  question  whether  or 
not  the  cartons  cost  more  than 
gutter  does  not  enter  into  the 
case,  as  the  public  did  not  want 
to  buy  paper  nor  cardboard  when 
they  asked  for  butter. 

*  *  * 

The  city’s  Board  of  Health  has 
pcen  sending  notices  of  an  ordi¬ 


nance  which  went  into  effect  on 
June  1st  to  egg  dealers  and  manu¬ 
facturers  of  desiccated  and  frozen 
eggs.  The  new  ordinance  for¬ 
bids  the  manufacture  of  dried  or 
frozen  eggs  in  this  city  without 
a  permit  from  the  Board  and  then 
the  processes  used  must  be  sanc¬ 
tioned.  No  dealer  is  allowed  to 
receive,  hold,  sell  or  offer  for  sale 
any  eggs  out  of  the  shell  unless 
records  of  such  eggs  are  kept  for 
the  inspection  of  the  Board. 
“Spot”  eggs  must  be  labeled  as 
such  in  letters  at  least  two  incl  y 
high.  These  are  eggs  which  u._  _ 
cracked  or  partially  hatched  and 
are  used,  as  a  rule,  for  tanning 
purposes. 

The  recent  seizures  of  frozen 
and  desiccated  eggs  from  Chicago 
have  led  the  Board  to  take  strenu¬ 
ous  measures  to  prevent  bad  eggs 
from  being  sent  here  to  be  used 
by  bakers,  manufacturers  of  food 
products  and  hotelkeepers. 

*  *  * 

The  reports  received  this  week 
from  the  Associated  Warehouses 
show  that  there  are  now  1,795,000 
cases  of  eggs  in  storage  in  this  city. 
A  year  ago  there  were  only  1,352,- 
000  cases.  Although  the  receipts 
here  are  large,  the  prices  are 
higher  than  they  have  been  for 
many  years.  The  best  Eastern 
eggs  are  now  selling  at  24  to  26 
cents  a  dozen,  which  is  about  2J/2 
cents  higher  than  last  year’s  prices. 

The  reports  received  here  from 
Chicago  say  that  the  warehouses 
there  are  full  and  estimate  that 
there  are  about  2,000,000  cases  of 
eggs  in  storage  in  that  city.  It 
is  said  that  the  production  is  almost 
25  per  cent,  larger  than  last  year. 

The  cause  for  the  high  prices  is 
said  to  be  the  speculating  in  the 
West  and  the  high  prices  paid  to 
the  farmers.  Representatives  of 
Chicago  meat  packing  houses,  it  is 
explained,  went  to  the  points  of 
production  early  in  the  year  and 
offered  high  prices  so  as  to  get 
control  of  the  market  and  keep 
prices  up,  expecting  to  get  top- 
notch  prices  for  the  goods  this  win¬ 
ter  and  also  to  stop  the  consumers 
Torn  using  eggs  as  a  cheap  sub- 
titute  for  meat.  Now,  the  farmers 
Pave  an  exaggerated  idea  as  to  the 
value  of  their  eggs,  it  is  said,  and 
are  refusing  to  part  with  them  un- 
ess  they  get  the  prices  that  pre¬ 
vailed  early  in  the  season. 

When  the  eggs  are  brought  to 
this  city  many  of  them  must  either 
pe  sold  at  a  loss  or  put  in  storage 
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What  Next? 

And  now  there  has  been  another  Court 
decision,  this  time  that  alum  baking  powder 
is  not  illegal .  What  will  the  next  Court  decide? 

Honestly,  which  would  you  rather  do,  sell 
a  baking  powder  that 
is  mixed  up  with  law  and 
criminal  prosecutions  all 
the  time,  or  Rumford 
Baking  Powder  or  Yeast 
Powder,  whose  purity, 
wholesomeness  and  legality 
have  never  and  could  never 
be  questioned  ? 

The  finest  baking  pow¬ 
der  made,  both  from  yours 
and  your  customer’s  stand¬ 
point,  is  Rumford  Pow¬ 
der.  Compare  the  profit 
it  pays  with  the  profit  paid  by  other  high- 
grade  powders. 


Rumford  Chemical  Works 

PROVIDENCE,  R.  I. 
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Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attrac* 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


Do  It  Now !  Your  Brother  Grocers  Do  It  1 
Investigate  With  a  Mail  Order  To-Day! 


You  will  get  service  I 

Yon  will  get  satisfaction  I 

Yon  will  NOT  get  Auction  goods 
or  old  stock  taken  over  for  bad 
debts. 

“YALUES”  not  “BARGAINS”  is 
onr  Slogan  I 


Bartlett  Pears.  Standard  New  York 
State  packing,  No.  2  tins,  2  do*. 

to  case  . . per  doz.,  $  1.12# 

Sauer  Kraut,  Standard  Balto.  pack¬ 
ing,  No.  3  tins,  2  doz  to  case, 

. per  doz.,  .7 2# 

Glucose  Jelly  in  Mason  Jars,  2  doz. 

to  case . .  per  doz.,  .82# 

Y ellow  Farina,  in  98  lb.  bags  per  bag.,  2.57# 
Chipped  Beef,  large  glass  jars,  2 
doz.  to  case . per  doz.,  1.87# 


Choioe  California  Prunes,  Coast 
packed,  70-8  s,  in  25  lb.  boxes, 

. per  lb.,  .04# 

Smyrna  Layer  Figs,  2  inch  in  12  lb. 

boxes . per  lb.,  .08# 

Standard  Domestic  Sardines,  in 
Mustard  Sauce,  #s,  48  tins  to 

case . per  case,  2.25 

Imported  Sootch  Kippered  Herring, 

M.  W.  Brand,  high  grade,  regular 
full  size  tins,  6  do*  to  case  per  doz.,  1.37# 


All  Quotations  F.  O.  B.  New  York. 

SEND  FOR  SPECIAL  MAIL  ORDER  BLANKS  AND  ENVELOPES. 

FRANCIS  H.LEGGETT&CO.  new  york 


PROPRIETORS  OF  PREMIER  BREAKFAST  COFFEE  AND  PREMIER  AFTER  DINNER  COFFEE 
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for  a  while,  at  least,  and  most  of 
the  receivers  prefer  to  store  the 
goods. 

*  *  * 

Charles  "Werner,  fifty  years  old, 
at  one  time  a  packer  of  cannec 
goods,  committed  suicide  Wednes¬ 
day  by  cutting  his  throat  with  a 
razor  while  accompanied  by  a  de¬ 
tective,  who  Avas  arresting  him  for 
forgery.  A  year  ago  Werner  was 
indicted  for  swindling  on  the  com¬ 
plaint  of  Henry  Zucker,  who 
charged  that  Werner  and  a  part¬ 
ner  sold  him  a  canning  fac¬ 
tory  which  proved  to  be  worth¬ 
less.  The  trial  of  this  case  is  still 
pending.  The  later  indictment  was 
for  forgery  in  connection  with  two 
small  notes. 

*  *  * 

Several  large  jobbers,  it  is  re¬ 
ported  on  Hudson  street,  have 
been  fined  recently  by  manufactur¬ 
ers  for  violating  their  selling  rules. 
The  soap  companies  which  imposed 
the  fines  discontinued  the  cash  re¬ 
bates  and  insist  that  jobbers  must 
live  strictly  up  to  contracts.  Some 
jobbers  say,  however,  that  the  soap 
business  is  getting  more  satisfac¬ 
tory  for  them  than  it  was  formerly. 

*  *  * 

Mr.  Fred.  R.  Drake,  of  Easton, 
Pa.,  president-elect  of  the  National 
Wholesale  Grocers’  Association, 
has  sent  out  his  inaugural  address 
to  the  members.  It  is  an  incite¬ 
ment  to  taking  keen  interest  in  the 
work  of  the  organization,  on  the 
following  grounds  : — 

Our  association  is  in  no  sense  dic- 
tatory,  but  educational,  advisory, 
recommendatory.  “It  does  not 
preach  to  you;  it  does  not  attempt 
to  regulate  your  specific  actions;  it 
does  not  assail  you  with  the  hyster¬ 
ical  scream  of  the  reformer;  it  does 
not  vex  and  carp  and  meddle,”  but 
suggests  to  you  the  better  things 
to  be  gained  by  following  the  pre¬ 
cepts  of  our  Constitution  and  in¬ 
spires  you  with  ideals  of  business 
morals,  business  ethics,  business 
practice  that  make  business  life  the 
better  worth  the  living,  business 
thoughts  the  better  worth  the  think¬ 
ing,  business  methods  better  worth 
the  doing. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  continues 
quiet,  but  prices  are  well  main¬ 
tained.  Some  improvement  is 
noted  in  Rios,  which  have  been 
neglected  of  late.  Santos  is  steady, 
with  a  fair  jobbing  demand. 
More  interest  is  shown  in  Mara- 
eaibos  and  brokers  are  hopeful  of 
a  good  business  in  this  grade  de¬ 
veloping  in  a  few  days.  The  coun¬ 
try  shows  considerable  interest  in 


Bogotas,  which  have  been  rather 
dull.  Mexicans  have  a  fair  job¬ 
bing  demand,  with  prices  firm  at 
previous  level. 

The  country  is  buying  in  fairly 
large  quantities  all  lines  of  teas 
and  although  local  jobbers  are  not 
taking  much  interest  in  the  market, 
dealers  have  had  more  business  in 
the  last  few  days  than  they  had 
before  ip  months.  Japans  are 
scarce  and  in  good  demand.  The 
first  carload  of  new  teas  from 
Japan  arrived  this  week. 

The  sugar  market  is  steady,  al¬ 
though  refiners  are  indifferent  on 
account  of  the  high  price  asked  by 
holders.  They  are  willing  to  buy 
if  anyone  offers  concessions,  but 
refuse  to  give  full  prices. 

Distributers  are  withdrawing 
large  quantities  of  sugar  on  old 
contracts  this  week,  but  little  new 
business  is  being  booked.  Refiners 
are  looking  for  good  hot  weather 
to  stimulate  the  consumption  of 
sugar  throughout  the  country. 

There  is  good  demand  for  rice, 
with  prices  steady.  Japan  grades 
attract  the  most  attention,  al¬ 
though  Honduras  grades  are  sell¬ 
ing  well.  Mills  are  firm  in  their 
views  and  have  turned  down  many 
local  bids,  as  they  say  they  can 
make  sales  at  higher  figures.  Re¬ 
ports  from  the  South  indicate  a 
good  crop. 

Flour  is  still  dull,  buyers  seem¬ 
ing  to  expect  another  drop  in 
prices.  The'  quotations  are  now 
the  same  as  they  were  at  the  open¬ 
ing  of  the  season  and  are  also  as 


An  incident  Avhich  has  tran¬ 
spired  in  connection  with  the 
recent  campaign  to  introduce 
“Run-a-Pod”  peas  in  the  East 
justifies  the  suggestion  that  retail 
grocers  before  stocking  up  with  a 
new  and  high-priced  article 
should  get  some  sort  of  a  guaran¬ 
tee  from  the  manufacturer  that 
he  will  not  fail,  throw  his  surplus 
stock  on  the  market  and  break  the 
price. 


low  as  they  have  been  at  any  time 
in  the  last  two  years.  Flour  inter¬ 
ests  say  that  at  the  present  low 
prices  it  is  a  safe  proposition  for 
buyers  to  put  in  supplies,  but  buy¬ 
ers  do  not  agree  with  them  and  are 
holding  off. 

Canned  tomatoes  are  in  good  de¬ 
mand,  with  prices  firm.  Corn  is 
not  in  much  demand,  but  prices  are 
firm,  as  the  supply  is  almost  cleanec 
up.  There  is  little  demand  for 
peas. 

California  fruits  are  still  in  de¬ 
mand,  with  prices  firm.  Southern 
fruits  are  quiet.  Gallon  apples  are 
steady,  but  there  is  not  much  of  a 
demand  for  them. 

There  was  a  slight  fall  in  butter 
prices  this  week,  specials  now  sell¬ 
ing  at  28^/4  cents,  extras  at  28JJ 
and  firsts  at  27%  to  28  cents.  The 
receipts  continue  heavy,  and  al¬ 
though  local  jobbers  are  buying  to 
the  full  extent  of  their  require¬ 
ments,  the  demand  is  not  large 
enough  to  absorb  the  receipts,  so 
considerable  butter  is  going  into 
storage.  There  is  little  specula¬ 
tion,  as  the  abnormally  high  prices 
make  it  a  rather  dangerous  prop¬ 
osition. 

The  arrivals  of  eggs  continue 
liberal,  but  .prices  on  Eastern  goods 
of  choice  quality  went  up  to  26 
cents  this  week.  Western  eggs  are 
steady  at  23  cents.  The  large  stor¬ 
age  holdings  of  the  receivers  keep 
away  the  speculative  element. 
There  is  a  pretty  good  demand  for 
choice  qualities. 


The  brand  of  peas  known  as 
“Run-a-Pod”  is,  or  was  packed  by 
the  Waukesha  Canning  Co.,  of 
Waukesha,  Wis.  This  concern 
was  one  of  the  largest  canning 
establishments  in  the  West,  but 
has  been  on  the  ragged  financial 
edge  for  a  considerable  period. 
Various  schemes  were  attempted 
to  rehabilitate  it,  the  latest  of 
which  was  to  market  a  special 
brand  of  peas  at  a  high  price. 


This  was  “Run-a-Pod,”  and  the 
concern  hoped  by  extensive  ad¬ 
vertising  to  sell  enough  to  help 
pull  up  its  finances.  “Run-a-Pod” 
peas  were  ordinary  Western  peas, 
their  only  unusual  point  being 
that  they  were  not  sifted  or  sepa¬ 
rated  into  sizes.  The  wholesale 
price  was  $1.75  per  dozen,  which 
was  far  too  much,  and  the  retail 
price  20  cents,  which  was  likewise 
excessive.  The  wholesale  price 
should  not  have  been  over  $1.10 
to  $1.20  and  the  retail  price  not 
over  15  cents  at  the  outside. 

The  advertising  was  placed  in 
the  hands  of  N.  W.  Ayer  &  Son,  of 
Philadelphia,  who  did  some  con¬ 
spicuous  work  in  Philadelphia, 
Baltimore  and  Washington.  The 
peas  sold  fairly  well  in  Baltimore 
and  Washington,  but  not  very 
well  in  Philadelphia.  Everywhere 
the  sales  were  curtailed  by  the  ex¬ 
cessive  price,  and  the  packers  at 
last  saw  this,  for  this  year  they 
started  out  to  sell  for  future  de¬ 
livery  at  a  considerable  reduction. 

Two  or  three  weeks  ago  the 
“Grocery  World  and  General 
Merchant"  announced  the  failure 
of  the  Waukesha  Canning  Co. 
Had  they  put  a  reasonable  price 
on  the  “Run-a-Pod”  brand  it 
might  have  developed  sufficient 
strength  to  have  staved  off  the 
failure,  but  as  it  was,  it  had  no 
effect  AvhateA^er. 

The  climax  came  last  Sunday, 
when  Gimbel  Bros.,  the  Philadel¬ 
phia  department  store  grocery, 
conspicuously  advertised  “Run-a- 
Pod”  peas  at  10  cents  a  can,  55 
cents  a  dozen  less  than  they  had 
sold  at  zvholesale  for  a  few  weeks 
ago !  Of  course  this  was  cheering 
news  for  the  trade  that  had  any 
on  hand  at  the  regular  price. 

An  effort  has  been  made  to 
learn  where  Gimbel  Bros,  got 
“Run-a-Pod”  peas  to  sell  at  this 
price,  and  Avhile  there  is  no  direct 
information  on  the  subject,  there 
is  reason  to  believe  '  that  their 
supply  came  from  the  receivers  of 
the  Waukesha  Co.,  who  are  work¬ 
ing  out  the. old  stock  as  fast  as 
they  can,  regardless  of  the  inter¬ 
ests  of  retailers  who  might  have 
stock  on  hand.  An  effort  has 
been  made  by  the  Philadelphia 
representati\-es  of  the  canning 
company  to  have  the  receivers 
unload  the  goods  in  markets 
where  retailers  are  not  stocked, 
nit  they  seem  not  to  be  im¬ 
pressed  with  the  necessity  of 
doing  that. 


Fred.  A.  McGill. 


The  Anti-Climax  of  the  “Run-a-Pod” 

Pea  Campaign 

Gimbel  Brothers  Offer  at  Ten  Cents  a  Can  Much  Advertised 
Brand  of  Wisconsin  Peas  That  Retailers  Have  Been  Buying 
and  Selling  at  Greatly  Extortionate  Price.  Concern  Fails 
and  Receivers  Dump  Its  Stock  on  Market  Without  Regard 
to  Harm  Done  Retailers  With  Stock. 
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Judge  a  Tree  By  the  Fruit 

It  Bears 


VVIlSON  *OB0GA$T  •■esiot*.* 


MOBPl$  c  BASTliN 


fP"?* lOy/siOJM  DSA1ERS. 

'  -5 

yA  LLE  NTOWN  ,  Pa  ,  l‘&y  24th.  1910 

Ur.  David  Ezekiel 

grocery  World, 

Philadelphia,  Pa. 

Dear  Sir:- 

Relative  to  our  ad  vertiseinen  t  in  the  Grocery 
World,  you  stated  that  you  weld  have  electrotypes  made 
and  suggested  sending  these  to  us  for  Post  cards,  etc. 

If  you  ;mve  any  of  these  "lectros  and  are  finished  with  them 
kindly  send  them  along  te  intend  sending  our  copies  of  the 
adve i  ti  sement  with  our  letters,  invoices,  etc 

'7e  are  receiving  several  inquiries  a  day. 

With  our  best  wishes,  we  remain. 

Tours  truly, 

AP BOG  AST  Sc  B. 


ik.  4  Mu*-  & 

^  ^  *•  ^ 

-it&T  U-  lU 

tZ W<4>  V- 
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LIV. — Putting  One’s  Property  in  Another’s  Name. 


The  practice  of  putting  one’s 
property — both  real  estate  and 
personal  property — in  the  name 
of  some  one  else  is  more  or  less 
common,  though  nowhere  near  as 
much  so  as  before  the  bankruptcy 
act  was  passed,  with  its  facilities 
for  .searching  such  a  practice  to 
the  bottom.  Nevertheless,  it  is 
still  done  quite  often,  and  it  will 
therefore  not  be  amiss  to  explain 
something  of  the  law  governing 
such  transactios.  It  may  be  laid 
down  as  a  general  proposition 
that  any  man  owning  real  estate 
or  personal  property,  and  owing 
no  more  than  he  can  pay  at  the 
time,  has  the  legal  right  to  give 
it  to  whoever  he  pleases,  or  to 
put  it  in  the  name  of  such  other 
person  as  he  may  choose.  But 
it  is  also  fundamental  that  he  may 
not  seem  to  transfer  it  by  putting 
it  in  some  other  person’s  name, 
for  the  purpose  of  putting  it  be¬ 
yond  his  creditor’s  reach. 

Real  estate  is  often  put  in  the 
name  of  another — of  one’s  own 
wife,  for  instance — for  various 
reasons  which  are  perfectly  le¬ 
gitimate.  Creating  another  per¬ 
son  trustee  for  one’s  self,  and  al¬ 
lowing  such  trustee  to  hold  real 
estate  which  actually  belongs  to 
one’s  self,  is  a  familiar  illustra¬ 
tion.  The  law  does  not  cpiarrel 
with  a  thing  like  that,  because 
both  the  object  and  result  are 
righteous. 

It  is  well  to  observe  in  passing, 
however,  that  even  where  real 
estate  is  placed  in  another’s  name 
under  such  circumstances  as 
these,  care  should  be  taken  to  ac¬ 
company  the  deed  with  a  trust 
agreement,  or  by  something  in 
writing  to  show  that  the  convey¬ 
ance  was  not  absolute.  In  hun¬ 
dreds  of  cases  where  this  precau¬ 
tion  was  omitted,  the  trustee  has 
proven  unfaithful  and  has  claimed 
Ihe  property  as  his  own.  The 
contrary  is  often  extremely  dif¬ 


ficult  to  prove,  especially  where 
tlie  real  owner  has  meanwhile 
died. 

And  there  are  many  other  rea¬ 
sons  why  real  estate  is  put  in  the 
name  of  another.  Men  buy  prop¬ 
erty  and  put  it  in  their  wife’s 
name  with  various  motives — to 
safeguard  the  home  to  her  if  any¬ 
thing  should  befall  them  ;  to  avoid 
the  chance  of  being  called  on  to 
go  bail,  or  on  the  bond  of  a  friend, 
and  for  other  similar  reasons,  all 
of  which  are  perfectly  legitimate 
and  cannot  be  questioned.  A  sol¬ 
vent  buyer  of  real  estate  has  the 
unimpeachable  right  to  select  the 
person  who  shall  hold  it,  and  the 
fact  that  if  he  should  subsequent¬ 
ly  become  involved,  the  property 
would  then  be  beyond  his  credit¬ 
ors’  reach,  has  nothing  to  do  with 
it. 

Sometimes — and  perhaps  this  is 
the  reason  in  more  cases  than  all 
the  others  combined — the  real 
reason  is  to  keep  the  property  out 
of  creditors’  reach,  so  that  the 
real  owner  may  have  all  the  ad¬ 
vantages  of  its  ownership  with 
none  of  the  liabilities.  This  trick 
may  be  worked  on  any  reader 
hereof,  or  the  temptation  to  work 
it  for  one’s  own  benefit  may 
sometimes  occur.  Let  us  exam¬ 
ine  the  law  on  the  subject  for  the 
benefit  of  whoever  may  be  con¬ 
cerned. 

Sometimes  it  is  legal  to  do  this 
and  sometimes  it  is  not.  Take 
the  case  of  a  man  heavily  in¬ 
volved  in  del^t,  but  who  at  the 
moment  is  fully  able  to  pay  every¬ 
thing  if  all  his  assets  were  turned 
into  cash.  He  buys  a  piece  of 
real  estate  in  his  wife's  name  with 
full  knowledge  that  disaster  may 
and  probably  will  overtake  him  in 
the  near  future  and  that  if  it  does 
the  real  estate  will  be  safe  any¬ 
way. 

Subsequently  he  fails.  If  his 
creditors  go  after  that  piece  of 


real  estate  they  will  be  defeated, 
because  it  was  placed  in  the  wife’s 
name  legally.  Otherwise,  how¬ 
ever,  by  the  laws  of  all  States,  if 
the  man  was  not  solvent  when  he 
took  money  from  his  estate  anc 
bought  the  property. 

Take  another  case.  A  owes 
many  debts  which  he  declines  to 
pay,  on  the  ground  of  owning 
nothing,  though  there  is  much 
property  in  his  wife’s  name  which 
it  is  suspected  is  really  his.  There 
are  judgments  of  record  against 
him,  which  of  course  are  worth 
nothing  because  there  is  nothing 
they  can  attach.  In  some  way 
he  raises  money  and  buys  real 
estate  which  he  puts  in  his  wife’s 
name.  All  of  the  charges  on  it, 
taxes,  water  rent,  interest,  he 
pays,  and  all  the  rents  he  collects 
and  apparently  uses. 

A  suit  to  charge  that  real  estate 
iwith  A’s  debts  would  almost  sure¬ 
ly  be  successful,  on  the  ground 
that  it  was  really  his  property, 
and  putting  it  in  his  wife’s  name 
was  a  mere  subterfuge.  Many  a 
man  who  schemed  to  evade  his 
creditors  by  such  ruses  has  over¬ 
reached  himself  by  forgetting 
that  to  merely  have  some  one  else 
hold  the  real  estate  was  not 
enough ;  in  order  to  be  immune 
from  his  debts  it  must  really  be 
that  other  person’s. 

The  law  always  allows  the 
fullest  investigation  into  condi¬ 
tions  of  this  sort  when  a  man  gets 
into  business  difficulties,  and 
where  his  assets,  by  any  of  the 
various  methods,  come  under 
the  scrutiny  of  his  creditors. 

The  putting  of  personal  prop¬ 
erty  in  another’s  name  is  much 
more  frequent,  even  to-day,  than 
taking  a  similar  course  with  real 
estate.  Probably  more  often  than 
not,  in  the  case  of  personal  prop¬ 
erty,  the  motive  is  to  defraud 
creditors,  but  by  far  the  great 
majority  of  these  schemers  are 


defeated,  at  least  if  the  creditors 
get  after  them,  by  reason  of  a 
fundamental  rule  that  the  trans¬ 
fer  of  personal  property  is  not 
good  as  against  creditors,  if  not 
accompanied  by  a  corresponding 
transfer  in  possession. 

For  instance,  A  is  a  business 
man  with  a  stock  of  valuable 
goods  and  fixtures.  He  gets 
badly  in  debt  and  one  day  “sells” 
out  to  his  wife,  whose  name  is 
substituted  on  the  sign  for  his,  or 
the  word  “agent”  is  added  to  his 
own  name.  In  some  States  the 
creditors  would  have  two  reme¬ 
dies  ;  in  all  States  they  have  one 
remedy.  The  extra  remedy  ex¬ 
isting  in  some  States  is  the  bulk 
sales  law,  which  compels  every 
man  to  give  his  creditors  notice 
before  selling  out  his  business. 
The  universal  remedy,  however, 
would  be  to  invoke  the  rule  above 
stated.  Any  creditor  could  get 
judgment  against  A  and  attach 
the  goods  he  claimed  to  have 
sold  to  his  wife,  on  the  ground 
that  since  they  were  not  trans¬ 
ferred  to  another  place,  but  re¬ 
main  exactly  where  they  were  be¬ 
fore,  and  in  the  same  custody, 
the  sale,  even  if  it  actually  oc¬ 
curred,  is  not  good  as  against 
A’s  creditors. 

The  same  trick  is  often  worked 
in  a  little  different  way.  A  is 
conducting  a  business  under  his 
own  name,  and  there  is  nothing  to 
show  that  the  stock  and  fixtures 
are  not  his  property.  He  con¬ 
tracts  certain  debts,  and  obtains 
credit  through  the  belief  of  his 
creditors  that  since  the  stock  and 
fixtures  are  substantial,  he  is  am¬ 
ply  good  for  all  he  buys.  He 
fails  to  pay  and  some  creditor 
sues  and  gets  judgment.  When 
he  issues  execution,  A's  wife  or 
somebody  else,  files  a  claim  that 
the  goods  are  her’s  or  his.  This, 
too,  will  be  defeated  on  either  or 
both  of  two  grounds:  First,  that 
since  the  person  claiming  to. own 
the  goods  allowed  A  to  represent 
them,  by  implication  if  not  ex¬ 
pressly,  as  his  own  in  order  to 
obtain  credit,  which  credit  was 
thus  obtained,  he  or  she  will  be 
prevented  from  claiming  them 
now  and  thus  defeating  the  plan 
to  which  he  or  she  was  a  silent 
)arty.  Second,  if  the  goods  really 
belonged  to  the  wife  or  other  per¬ 
son,  it  follows  that  the  business 
did  also,  and  A  is  then  in  the  po¬ 
sition  of  the  claimant’s  agent,  and 
the  principal — and  his  goods — 
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become  responsible  on  that 
ground. 

Secretly  putting  one’s  personal 
property  in  another’s  name  is  a 
dangerous  thing  under  the  pres¬ 
ent  system  of  laws.  If  it  is  to 
be  done  it  is  safer  to  do  it  from 
the  beginning,  though  of  course 
that  would  defeat  the  usual  ob¬ 
ject  of  doing  it.  Or  if  this  is  not 
done,- then  one’s  creditors  should 
be  first  advised.  This,  too, 
might  defeat  the  main  object,  but 
that  object  won’t  hold  water  very 
well  in  these  days. 

( Copyright ,  June,  1910,  by 
Elton  J.  Buckley.) 

Question :  L.  C.  S.,  Pottsville, 
Pa. — Mrs.  Jones  is  the  owner  of 
real  estate  and  obtains  credit  at 
my  store  to  the  amount  of  we  will 
say  $50.  Not  having  any  ready 
money  to  pay  same  or  any  im¬ 
mediate  prospect  of  getting  any 
money  to  pay  for  what  she  has 
already  gotten  and  which  she  in¬ 
tends  to  get,  she  gives  me  a  judg¬ 
ment  exemption  note  for,  say, 
$100,  intending  to  take  the  bal¬ 
ance  out  in  groceries  as  she  needs 
them.  If  she  refuses  to  take  the 
balance  out  in  goods  as  intended 
for  either  real  or  fancied  neglect 
on  my  part  to  promptly  fill  her 
orders,  what  standing  would  she 
have  in  a  case  at  law  on  the  note? 

At  the  expiration  of  the  time 
when  the  note  comes  due  what  is 
my  standing  and  what  steps  must 
I  take  to  realize  money  on  the 
note  and  how  much  time  have  I 
to  do  it  in? 

Must  the  note  be  pushed  for 
settlement  at  once,  or  is  it  good 
for  any  time  after,  and  if  so,  for 
how  long? 

I  have  had  the  note  properly 
recorded  in  the  court  house. 

Answer. — If  you  have  already 
had  the  note  recorded  it  is  a  lien 
against  the  real  estate  of  the 
debtor.  Apparently,  however,  it 
is  for  twice  the  amount  of  the 
debt,  or  at  least  for  more  than  the 
debt.  Of  course  you  cannot  col¬ 
lect  any  part  of  the  note  which 
has  had  no  consideration ;  in 
other  words,  if  you  have  delivered 
$50  worth  of  goods  you  can  only 
collect  that  much.  So  that  before 
any  attempt  is  made  to  collect 
you  should  go  to  the  Prothono 
tary’s  office  and  enter  satisfaction 
on  the  record  for  everything 
above  what  you  can  actually 
claim.  For  instance,  if  you  have 
delivered  $60  worth  of  goods  en¬ 
ter  satisfaction  as  to  $40.  The 
execution  will  then  be  for  the  $60 
only.  Execution  cannot  be  issued 
until  the  note  is  due.  When  it  is 
due  order  the  sheriff  to  make  a 
levy  on  Mrs,  Jones’  personal  or 


real  property,  as  necessity  may 
require. 

Note. — Requests  for  informa¬ 
tion  in  this  -  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on.  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  o 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad 
dress  all  communications  to  Lega. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


Now  After  Meat  Packers  in  Missouri 

Attorney-General  Elliott  W 
Major,  of  Missouri,  said  during 
the  week  that  he  will  file  a  quo 
warranto  suitagainst  certain  meat 
packers  as  soon  as  he  can  prepare 
the  petition,  charging  them  with 
violation  of  the  anti-trust  laws  o 
Missouri.  The  evidence  on  which 
the  suit  will  be  based  has  already 
been  taken.  In  January  the  At¬ 
torney-General  applied  to  the  Su¬ 
preme  Court  for  the  appointment 
of  a  special  examiner  to  conduct 
an  inquiry  into  the  methods  em¬ 
ployed  by  the  packers  in  Mis¬ 
souri.  The  evidence  developed 
that  the  National  Packing  Co., 
incorporated  under  the  laws  of 
New  Jersey  and  controlled  by  the 
large  packers,  own  and  control 
the  entire  stock  of  that  corpora¬ 
tion,  which  in  turn  controls 
twenty-six  so-called  independent 
packing  companies,  including  the 
St.  Louis  Dressed  Beef  and  Pro 
vision  Co. 


Important  Legal  Decision. 


The  Liebig’s  Extract  of  Meat  Com¬ 
pany  of  London,  makers  of  the  cele¬ 
brated  Liebig’s  Extract  of  Meat,  has 
gained  an  important  victory  in  its  suit 
against  the  Liebig  Extract  Company  of 
Hudson  and  Thomas  streets.  New  York 
City,  by  the  decision  recently  handed 
down  of  the  United  States  Circuit  Court 
of  Appeals  for  the  Second  Circuit. 

The  principal  issue  was  as  to  the 
right  of  the  Liebig  Company  of  Lon¬ 
don  to  exclusive  ownership  in  the  name 
“LIEBIG,”  and  the  Appellate  Court  has 
how  given  a  decision,  with  heavy  costs 
against  the  Liebig  Extract  Company  of 
New  York,  and  enjoins  that  company 
from  using  the  word  “LIEBIG”  in 
connection  with  the  sale  of  extract  of 
meat.  Since  this  decision  is  final  and 
not  subject  to  further  appeal,  it  should 
mark  the  end  of  infringements  on  the 
original  and  genuine  Liebig’s  Extract  of 
Meat  made  by  Liebig’s  Extract  of  Meat 
Company  of  London,  under  rights  as- 
quired  from  the  eminent  Baron  Justus 
von  Liebig,  whose  facsimile  signature, 
“J.  v.  Liebig,”  in  blue,  is  a  prominent 
feature  of  the  package. 


Be  Known  by 

the  “KNIGHTHOOD”  BRAND 

The  fanciest  line  of  food  products  ever  packed 
bear  the  name  “Knighthood.”  Every  customer 
who  buys  them  once  will  keep  buying  them. 

You  can  get  them  only  from 

REEVES,  PARVIN  &  CO.,  Philadephia 

RIVER  FRONT  STORES 


Dried  Beef  Bacon  Slicer 


This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES.  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

II.  IT.  HEACOCK 

51  Norlh  Second  Street 

PHILADELPHIA,  PA. 


“BALTIC”  Fruit  Jar  Rings 

- FOR - 

MASON  FRUIT  JARS 

WHITE  RUBBER  EXTRA  THICK  SUPERIOR  QUALITY 

The  “BALTIC”  Jar  Rings  are  made  of  a  high-grade  quality  of  white  rubber,  and 
being  several  times  the  thickness  of  the  ordinary  Jar  Ring,  will  ensure  a  perfectly  air¬ 
tight  joint  where  other  rings  will  not. 

.  The  extra  thickness  and  superior  quality  of  these  Rings  provide  against  any  uneven¬ 
ness  of  the  surface  of  the  cap,  or  of  the  shoulder  of  the  jar,  which  is  often  the  cause  of 
fruit  spoiling. 

Please  your  customers  and  save  their  fruit  by  calling  their  attention  to  the  fact  that 

THE  “BALTIC”  RUBBER  RINGS 

are  the  best  and  most  reliable 

FISHER,  BRUCE  G  CO. 

221  MARKET  STREET  PHILADELPHIA 
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More  Food  Products  Bite  Dust  Under 
Government’s  Attack 

Large  Number  of  Successful  Prosecutions  For  Various  Frauds 
and  Shortcomings.  California  Raisins  Unfit  For  Food 
Still  Some  Short  Weights  About. 


The  following  large  batch  of 
additional  cases  brought  under 
the  Federal  food  law  by  the 
United  States  Government  has 
been  certified  to  the  "Grocery 
World  and  General  Merchant” 
during  the  week.  In  every  case 
simply  the  kernel  of  the  matter  is 
given. — 

Judgment  No.  286. — Adulteration 
and  Misbranding  of  Vinegar. 

On  or  about  December  29,  1908, 
the  O.  L.  Gregory  Vinegar  Com¬ 
pany,  Paducah,  Ky.,  shipped  from 
the  State  of  Kentucky  to  the  State 
of  Tennessee  a  consignment*  of  a 
food  product  labeled  “Wine  Sap 
Brand  Pure  Apple  Cider  Vinegar, 

O.  L.  Gregory  Company,  Paducah, 
Ky.”  Samples  from  this  shipment 
were  procured  and  analyzed,  find¬ 
ing  that  the  product  was  adulterated 
and  misbranded  in  that  dilute  acetic 
acid  and  some  other  substance  con¬ 
taining  reducing  sugars,  had  been 
mixed  and  packed  with  it  so  as  to 
injuriously  affect  its  quality,  and 
had  been  substituted  in  part  for  the 
genuine  food  product ;  and  was  mis¬ 
branded,  in  that  it  was  labeled 
“Pure  Apple  Cider  Vinegar,”  which 
statement  was  false  and  misleading, 
as  it  was  not  pure  apple  cider  vine¬ 
gar  but  contained  a  dilute  solution 
of  acetic  acid,  and  some  foreign  ma¬ 
terial  containing  reducing  sugars. 
The  defendant  plead  guilty  and 
was  fined  $25. 

Judgment  No.  288. — Adulteration 
and  Misbranding  of  Black 
Pepper. 

On  or  about  March  4,  1907,  and 
May  17,  1907,  respectively,  the  Calu¬ 
met  Tea  and  Coffee  Company,  Chi¬ 
cago,  Ill.,  shipped  from  the  State  of 
Illinois  to  the  State  of  Montana, 
consignments  of  a  food  product 
known  as  “Black  Pepper.”  Sam¬ 
ples  from  these  shipments  were 
procured  and  analyzed,  finding  that 
the  product  was  adulterated  and 
misbranded  in  that  there  had  been 
mixed  and  packed  with  it,  in  a  man¬ 
ner  to  reduce,  lower,  and  injuriously 
affect  its  quality  and  strength,  a 
wheat  product,  capsicum,  and  fruit 
shells,  and  said  substances  had  been 
substituted  in  part  for  the  genuine 
food  product;  and  was  misbranded, 
in  that  it  was  labeled,  “Spices,  Pep¬ 
per,  Calumet  Tea  and  Coffee  Com¬ 
pany,  Chicago,”  which  statement 
was  false  and  misleading,  in  that  the 
product  was  not  pepper,  but  was,  in 
fact,  a  mixture  of  ground  black  pep¬ 
per  and  wheat,  capsicum  and  fruit 
shells. 

To  this  information  the  defend¬ 
ant  entered  a  plea  of  guilty  and  the 
court  imposed  upon  it  a  fine  of  $50. 

Judgment  No.  289. — Adulteration 
and  Misbranding  of  Vinegar. 

On  or  about  October  3,  1908,  and 
November  13,  1908.  Barrett  &  Bar¬ 
rett.  of  Chicago,  Ill.  shipped  from 
the  State  of  Illinois  to  the  State  of 
Indiana  and  the  State  of  Wisconsin, 
respectively,  consignments  of  a  food 
product  known  as  “Vinegar.”  Sam¬ 
ple  from  these  shipments  were  pro¬ 
cured  and  analyzed,  finding  that  the 


product  was  adulterated  and  mis¬ 
branded  in  that  in  each  shipment 
there  had  been  mixed  and  packed 
with  it,  in  a  manner  to  reduce, 
lower,  and  injuriously  affect  its 
quality  and  strength,  dilute  acetic 
acid  and  a  foreign  material  high  in 
reducing  sugars,  and  that  it  had 
been  artificially  colored  in  a  manner 
to  conceal  its  inferiority,  and  was 
further  adulterated,  in  that  said  sub¬ 
stances  had  been  substituted  wholly 
or  in  part  for  the  genuine  food 
product;  and  was  misbranded,  in 
that  the  product  contained  in  the 
first  shipment  was  labeled  “Allegan 
Co.,  Mich.,  Cider  Vinegar,  48  gal¬ 
lons,  40  Gr.,”  and  that  contained  in 
the  second  shipment  was  labeled 
“A.  Kichbusch  Grocery  Co.,  48  gal¬ 
lons  Apple  Vinegar,  4  per  cent,  acetic 
acid,  2  per  cent  apple  solids,  Wau¬ 
sau,  Wis.,”  which  statements  were 
false,  misleading  and  deceptive  and 
would  tend  to  deceive  and  mislead 
the  purchasers  into  the  belief  that 
they  were  procuring,  in  one  case,  a 
cider  vinegar,  and,  in  the  other 
case,  a  cider  vinegar  containing  2 
per  cent,  apple  solids,  whereas,  in 
fact,  the  product  was  not  a  cider 
vinegar  in  either  case,  but  a  mixture 
of  a  foreign  material  high  in  reduc¬ 
ing  sugars,  a  dilute  acetic  acid  and 
cider  vinegar,  and  was  artificially 
colored  in  a  manner  to  conceal  its 
inferiority;  also  the  product  in  the 
second  shipment  did  not  contain  2 
per  cent  of  apple  solids. 

On  December  31,  1909,  the  de¬ 
fendant  entered  a  plea  of  guilty  to 
each  information  and  on  January  3, 
1910,  the  court  imposed  a  fine  of  $25 
for  each  offense. 

Judgment  No.  290. — Adulteration 
and  Misbranding  of  Maple 
Syrup. 

On  or  about  January  29,  1907,  the 
D.  B.  Scully  Syrup  Company,  Chi¬ 
cago,  Ill.,  shipped  from  the  State 
of  Illinois  to  the  State  of  Washing¬ 
ton,  a  consignment  of  a  food  prod¬ 
uct  labeled  “Westmoreland  New 
Hampshire  Maple  Syrup.”  Sam¬ 
ples  from  this  shipment  were  pro¬ 
cured  and  analyzed,  finding  that  the 
product  was  adulterated  and  mis¬ 
branded  in  that  there  had  been 
mixed  and  packed  with  it,  in  a  man¬ 
ner  to  reduce,  lower  and  injuriously 
affect  its  quality  and  strength,  cane 
syrup,  and,  further  in  that  cane 
syrup  had  been  substituted  in  part 
for  the  genuine  food  product;  and 
was  misbranded,  in  that  it  was  la¬ 
beled  “Maple  Syrup,”  which  state¬ 
ment  was  false,  misleading  and  de¬ 
ceptive,  and  would  tend  to  deceive 
and  mislead  the  purchaser  into  the 
belief  that  he  was  getting  pure 
maple  syrup,  whereas,  in  fact,  the 
product  was  a  mixture  of  maple 
syrup  and  cane  syrup. 

On  December  1,  1909,  the  de¬ 

fendant  entered  a  plea  of  guilty  and 
the  court  imposed  upon  it  a  fine  of 
$10. 

Judgment  No.  291. — Adulteration 
and  Misbranding  of  Neuf- 
chatel  Cheese. 

On  or  about  April  3,  and  May  25, 
1909,  J.  L.  Kraft  &  Bros.,  Chicago, 
111.,  shipped  from  the  State  of  Illi¬ 
nois  to  the  State  of  New  York,  and 
the  State  of  Missouri,  respectively, 
consignments  of  a  food  product  la¬ 


beled:  “Blue  Ribbon  Brand  Neuf- 
chatel  Style  Cheese,  J.  L.  Kraft  & 
Bros.,  Chicago,  Ill.”  Samples  from 
these  shipments  'were  procured  and 
analyzed,  finding  the  product  was 
adulterated  and  misbranded  in  that 
the  said  cheeses  were  made  out  of 
skimmed  milk,  whereas  they  should 
have  been  made  from  whole  milk, 
and  that  the  fatty  substances  of 
whole  milk  had  been  abstracted; 
and  was  misbranded,  in  that  it  was 
labeled:  Blue  Ribbon  Brand  Neuf- 
chatel  Style  Cheese,”  which  state¬ 
ment  was  false,  misleading  and  de¬ 
ceptive  and  calculated  to  deceive 
and  mislead  the  purchaser  into  the 
belief  that  the  said  product  was  of 
the  kind  and  quality  of  genuine 
Neufchatel  cheese,  which  should  be 
made  of  whole  milk,  when,  in  fact, 
the  said  product  was  made  of 
skimmed  milk  from  which  the  fatty 
substances  had  been  abstracted;  and 
was  further  misbranded,  in  that  the 
label  bore  the  words:  “Neufchatel 
Cheese,”  in  large  type  and  the  word 
“style”  in  small,  inconspicuous  type, 
whereby  the  said  product  was  so 
labeled  and  branded  as  to  purport 
it  to  be  and  to  deceive  and  mislead 
the  purchaser  into  believing  it  to  be 
a  foreign  product  of  well-known 
superior  quality,  when,  in  fact, 
said  article  was  wholly  a  domestic 
product,  and  a  product  greatly  in¬ 
ferior  to  genuine  Neufchatel  chesee. 

On  January  25,  1910,  the  defend¬ 
ants  entered  a  plea  of  guilty  to  each 
of  these  informations,  and  the  court 
imposed  upon  them  a  fine  of  $10  on 
each  information. 

Judgment  No.  293. — Adulteration 

and  Misbranding  of  Essence 
of  Wintergreen. 

On  or  about  April  17,  1909,  Dalle- 
mand  &  Company,  Chicago,  Ill., 
shipped  from  the  State  of  Illinois 
to  the  State  of  Michigan,  a  consign¬ 
ment  of  product  labeled :  “Essence 
of  Wintergreen,  Guaranteed  under 
the  Food  and  Drugs  Act,  June  30, 
1906.”  Samples  from  this  ship¬ 
ment  were  procured  and  analyzed, 
finding  that  the  product  was  adul¬ 
terated  and  misbranded  in  that  a  di¬ 
lute  preparation  of  wintergreen  con¬ 
taining  less  than  one-half  the  nec¬ 
essary  amount  of  wintergreen  had 
been  substituted  for  essence  of  win¬ 
tergreen  of  full  strength,  and  was 
artificially  colored  in  a  manner  to 
conceal  its  inferiority;  and  was  mis¬ 
branded,  in  that  it  was  labeled  “Es¬ 
sence  of  Wintergreen,”  which  state¬ 
ment  was  false  and  misleading,  in 
that  it  gave  the  impression  that  the 
product  was  a  pure  essence  of  win¬ 
tergreen  of  full  strength,  whereas, 
it  was,  in  fact,  a  dilute  preparation 
of  wintergreen  containing  less  than 
one-half  the  necessary  amount  of 
wintergreen,  and  was  artificially 
colored  in  imitation  of  essence  of 
wintergreen  of  full  strength. 

On  December  31,  1909,  the  de¬ 
fendant  entered  a  plea  of  guilty  and 
the  court  imposed  upon  it  a  fine  of 
$10. 

Judgment  No.  295. — Adulteration 
and  Misbranding  of  Eggs. 

On  or  about  December  28,  1909, 
the  Buffalo  Cold  Storage  Company, 
Buffalo,  N.  Y.,  shipped  .  from  the 
State  of  New  York  into  the  State 
of  Pennsylvania,  70  cases  of  eggs, 
each  case  marked  “AN0933.” 
Analysis  of  samples  showed  it  to  be 
adultwated  and  misbranded  in  that 
it  was  in  whole  or  in  part  filthy,  de¬ 
composed,  and  in  a  moldy  condition 
and  unfit  for  food.  The  court  or¬ 
dered  the  whole  shipment  destroyed. 

Judgment  No.  297. — Adulteration 
and  Misbranding  of  Pepper. 

On  or  about  September  22,  1908, 
Bennett,  Sloan  &  Co.,  New  York, 
N.  Y„  shipped  from  the  State  of 
New  York  to  the  State  of  North 
Carolina,  a  consignment  of  a  food 


product  labeled:  “Six  Pounds 
Crown  Brand  Pure  Pepper,  Packed 
Expressly  for  Wilson  Produce 
Company,  Wilson,  N.  C.”  Samples 
from  this  shipment  were  procured 
and  analyzed,  finding  that  the  prod¬ 
uct  was  adulterated  and  misbranded 
in  that  ash  and  sand  had  been 
mixed  and  packed  with  it  so  as  to 
reduce,  lower,  and  injuriously  affect 
its  quality  and  strength,  and  that  it 
was  misbranded,  in  that  it  was  la¬ 
beled  “Pure  Pepper,”  which  state¬ 
ment  was  false  and  misleading,  in 
that  said  package  did  not  contain 
pure  pepper  but  a  mixture  of  pepper 
and  sand  and  ash. 

On  December  8,  1909,  the  defend¬ 
ant  entered  a  plea  of  guilty  and  the 
court  imposed  a  fine  of  $10. 

Judgment  No.  301.— Adulterai^ 

and  Misbranding  of  Vanilla 
Flavor. 

On  or  about  October  26,  1907,  the 
St.  Louis  Coffee  and  Spice  Mills, 

St.  Louis,  Mo.,  shipped  from  the 
State  of  Missouri  to  the  State  of 
Kansas,  a  consignment  of  a  prod¬ 
uct  labeled:  “Nectar  Choice  Flavor 
of  Vanilla,  Sugar  Colored;  for 
Flavoring  Ice  Creams,  Cakes  and 
Pastry,  etc.  St.  Louis  Coffee  and 
Spice  Mills,  Manufacturers,  St. 
Louis,  Mo.”  Samples  from  this 
shipment  were  procured  and  ana¬ 
lyzed,  finding  that  the  product  was 
adulterated  and  misbranded  in  that 
it  consisted  of  a  liquid  which  did 
not  contain  any  extract  of  vanilla, 
as  described  by  Circular  19,  Depart¬ 
ment  of  Agriculture,  and  by  usages 
of  trade  and  commerce,  and  was 
sold  as  and  for  vanilla  flavor  or  va¬ 
nilla  extract,  as  these  terms  are  un¬ 
derstood  in  trade  and  commerce, 
but  was  in  fact  an  imitation  thereof 
and  a  substitute  therefor,  and  was 
artificially  colored  to  make  it  re¬ 
semble  vanilla  extract  of  the  stand¬ 
ard  established  by  the  Secretary  of 
Agriculture  and  the  usages  of  trade 
and  commerce  and  the  science  of 
food  chemistry  whereby  its  infer¬ 
iority  was  concealed ;  and  was  mis¬ 
branded,  in  that  it  was  labeled : 
“Nectar  Flavor  of  Vanilla,”  which 
statement  tended  to  deceive  and 
mislead  the  purchaser,  inasmuch  as 
the  said  liquid  contained  no  extract 
of  vanilla,  as  defined  by  Circular  19 
of  the  Department  of  Agriculture, 
and  by  the  usages  of  trade  and  com¬ 
merce,  and  was  sold  as  and  for  va¬ 
nilla  flavor  or  vanilla  extract  as 
these  terms  are  understood  in  trade 
and  commerce,  but  was  in  fact  an 
imitation  thereof  and  a  substitute  ■  1 
therefor  and  had  been  artificially 
colored  to  make  it  resemble  vanilla 
extract  of  the  standard  established 
by  the  Secretary  of  Agriculture  and 
the  usages  of"  trade  and  commerce 
and  the  science  of  food  chemistry 
whereby  its  inferiority  was  con¬ 
cealed. 

On  May  20,  1909.  the  defendant 
entered  a  plea  of  not  guilty  and  de¬ 
manded  a  jury  trial,  and,  on  May 
21,  1909,  after  testimony  had  been 
submitted  by  both  sides,  the  de¬ 
fendant  filed  a  demurrer  to  the  tes-  I 
timony,  which  was  decided  in  favor 
of  the  extract  company  on  the 
ground  that  the  label  was  not  decep- 

Judgment  No.  302. — Misbranding 
of  Syrup. 

On  or  about  December  27,  1908, 
Farrell  &  Company,  Omaha,  Neb., 
shipped  from  the  State  of  Nebraska 
to  the  Territory  of  New  Mexico, 
forty-six  cases  of  syrup,  each  case 
being  labeled  :  “16U  Gallons  Queen 
Bee  Brand  Syrup,”  and  fifty-eight 
cases,  each  case  being  labeled  “10  ■ 

Gallons  Queen  Bee  Brand  Syrup.” 
Examination  of  samples  showed  it 
to  be  misbranded  in  that  each  of  the 
forty-six  cases  were  labeled:  “t f>'A 

(Continued  on  p.vge  28.) 


"i 


grocery  world  and  general  merchant 


“Lustre” 
Wide  Mouth 
Fruit  Jar 


WIDE  MOUTH — Inside  diameter  2V\ 
inches.  The  demand  is  now  for  wide 
mouth  jars. 


■>> 


i 


ft 


MACHINE  MADE — Insuring  uniform 
thickness  and  smooth  edges. 


LIGHTNING  TRIMMINGS  -  Most 
e  and  easy  to  seal  and  to  open,  and 
to  preserve  contents. 


Made  in  Pints,  Quarts  and  Half  Gallons. 

The  “LUSTRE”  RED  JAR  RING  made  from  the  finest  rubber, 
extra  thick  and  sure  to  seal.  Ail  our  “LUSTRE”  Jars  are 
equipped  with  the  “LUSTRE”  Ring. 

CAUTION.  Don’t  be  deceived  by  looks  and  cheapness  as  it  is  very 
easy  for  a  manufacturer  to  cheapen  them  so  that  the  buying  public  can¬ 
not  discern  it.  They  can  only  find  it  out  after  they  have  spent  their  money, 
time  and  patience  and  putthe  jars  away  filled  with  fruit  to  find  in  a  short 
time  that  the  cheap  jar  has  been  a  deception  and  a  very  costly  jar,  as  it 
does  not  keep  the  fruit. 

REMEDY.— Buy  nothing  but  the  “LUSTRE”  trade  mark  Jar  and 
your  customers  will  be  satisfied. 

Write  for  prices  on  the  “LUSTRE”  Jar,  and  the  thick  red 
“LUSTRE”  Jar  Ring.  Also  Boyd’s  Porcelain  Lined  Jar  Caps  and 
the  “SAN1CAP”  Jar  Top. 

R.  E.  TONGUE  &  BROS. 

Allegheny  Avenue  and  Amber  Streets,  Philadelphia,  Penna. 


The  One  Sanitary  Jar  Cap 


You^wouldn’t  allow  your  wife  to  put  up  fruit  or  vege¬ 
tables  in  zinc  or  iron  cans,  so  don’t  let  your  customers 
use  the  old-fashioned  Mason  Jar  Cap. 

<If  We  are  advertising  the 


everywhere;  tell  your  trade  you  have  it.  The 


<§q/mcaji/ 


is  the  one  cap  made  for  Mason  Jars  which  will  not  cor¬ 
rode,  neither  is  it  affected  by  acids;  the  threads  will  not 
slip;  it  has  no  sharp  edges  and  is  very  easy  to  seal  or  open. 

Retailed  at  15c  per  dozen;  you  get  a  splendid  profit. 

If  you  can’t  get  the  Sanicap  from  your  jobber,  write 

THE  AMERICAN  CAN  COMPANY 


NEW  YORK 


::  CHICAGO  ::  SAN  FRANCISCO 

:  LOCAL  OFFICES  IN  ALL  LARGE  CITIES  — : — - - 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


P.  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


Sw^'"‘factured 
V  Sc  cornPan> 


Swift’s 

Pride 

Cleanser 


50  cans  to  the  case 

Your  cost  $3.00 
per  case 

Retails 
1 0c  per  can 

Advertised  nationally  and 
sold  from  coast  to  coast, 
North  and  South. 

Quality  and  efficiency 
make  it  repeat  permanently. 

Satisfaction  and  a  good 
profit  every  can  you  sell. 

Order  from  your 
jobber 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


I  take  off  the  file  this  week  a 
newspaper  advertisement  that  so 
completely  carries  out  my  ideas 
for  the  advertising  of  food  prod¬ 
ucts  that  have  many  widely  dif¬ 
ferent  grades,  that  I  shall  use  it  as 
a  text  for  a  little  talk  on  this 
phase  of  advertising.  This  adver¬ 
tisement  is  sent  in  for  criticism  by 
a  Trenton,  N.  J.,  grocer  and  in  the 
original  measured  eight  inches 
double  column.  Here  is  'the  re¬ 
duced  reproduction : — 


are  offering  at  30  cents  is  a 
strong,  full-bodied  coffee,  he  un¬ 
derstands  what  you  mean.  If 
you  tell  him  it  is  a  Mexican  coffee 
he  has  no  idea,  and  no  matter  how 
you  boast  about  its  delicious  and 
soul-satisfying  qualities  it  will  be 
necessary  for  him  to  buy  the  cof¬ 
fee  before  he  can  know  whether 
it  is  mild,  if  he  likes  mild,  or 
strong,  if  he  likes  strong. 

*  *  * 

I  have  always  maintained  that 


No  One  Can  Say  Thai  Lehman 
Hasn’t  His  or  Her  Kind  or 
COFFEE 


The  whole  thing  in  ooft'ee  is  Flavor  People  /ire  pnr'.i 
to  a  certain  flavor  in  apple*,  in  crapes,  in  .  unh  The  suh 
stance  ot'  these  thing#  may  be  the  samp,  hnt  the  Taste?  of  the 
thing  counts 

So  it  is  with  Coffee  One  man  may  *ny  ”1  »ton ’»  1;!'#*  that 
State  House  of  Lehman’s.  It  isn't  strong  enough  "  P*il  the 
person  next  to  him  at  fh*. table  is  simply  brimming  over  with 
enthusiasm  with,  the  delicacy  of  State  Houis. 

The  Three  Grand  Divisions  of  Coffee  Tastes 
Represent  Mild,  Medium  and  Strang 

Some  oDe  of  these  three  will  suit  YOU  And  to  settle 
this  you  ought  to  decide  on  your  favorite  and  STICK  t  0  it 


8TATE  HOUSE— State  House  Coffee  is  doeid  *dlv  in  th^ 
mild  division  It  possesses  that  peculiar  delicacv,  Hint  smooffi. 
ireaa  aud  that  satisfying  effect  that  it  appeals  to  the  majority 

26c.  a  pound  and  20  Free  S  &  H.  Stamps. 


^fEW  CONGRESS — Reine  of  a  medium  strergth  it  i*  gain- 
Lng  rabidly  It  ;s  a  class  of  Offee  that  nwry  Tieotonians 
wanted  for  years  but  could  not  find  and  we  were  not  thought- 
fol  enough  to  place  on  the  market.  It  is  very  select  If  hns 
what  is  known  among  the  trade  as  a  '*wmey”  flavor.  Tt  is 
exactly  the  Coffee  suited  to  those  who  enjoy  neither  a  mild  nor 
strong  drink. 

Price  30o.  a  pound  and  30  S.  &  H.  Stamps. 


MABA-MEXICAN— Herel  i*  voue  Strong  Coffee.  T.,  this 
Mara -Mexican  you  get  the  complete  j-tmuilatme  effect  of  thiif 
wonderful  berrv  Tt’s  a  brace-up  Coffee  ft ’s  a  mental  clari¬ 
fier — it  's  the  Coffee  of  the  man  who  works  and  the  man  who 
thinks.  There  is  no  other  Coffee  like  it  sold  Most  eio- 

eerely  do  we  recommend  it  to  you  who  like  strength  and  purity 
and  perfect  qimlity 

Price  26c.  a  pound  and  20  S.  &  H.  Stamps. 


IX8SATI8FACTION— Should  you  at  am  tlrre  buy  Coffee  at  nnv  of 
Ihe  Lthman  Store*  and  find  it  unsuitable  on  account  of  fhe  very'  fc~‘ 
ture*  or  lack  of  features  that  »o  bav?  Just  spiken  of  wdn'fjrob  return 
ii  It  won't  do  to  condemn  It  because  that  vouldn'i  be  fair.  Return 
it  and  tell  ua  where  the  dlasstisf.icilon  lies.  That  very  a c*  *•* 

both  right 


coffee  that  may  not  suit  him.  I 
often  wonder  how  many  mer- 1 
chants  realize  what  poor  adver¬ 
tising  it  is  to  tempt  people  to  buy 
what  doesn't  suit  them.  Not 
many  weeks  ago  I  was  asked  to 
criticise  an  advertisement  that  had 
been  written  by  a  retail  grocer 
really  far  above  the  average  busi¬ 
ness  man  in  intelligence  and  at¬ 
tainments.  “This  statement  about 
the  tea  is  in  my  judgment  far  too 
general,”  I  said.  “What  is  it, 
heavy  and  full-flavored,  or  mild? 
Why  don't  you  tell?  This  tea 
can't  possibly  suit  everybody ; 
why  don’t  you  describe  it  so  the 
people  that  won’t  like  it  will 
avoid  buying  it?”  “Why  should 
I  do  that?”  he  asked.  “I  want  to 
sell  tea  to  as  many  people  as  will 
buy  it.  If  they  find  they  don’t 
like  it  they  don’t  have  to  buy  any 
more.  I’m  here  for  business.” 
“Not  for  that  sort  of  business,”  I 
said.  “It’s  a  mistake  to  deliber¬ 
ately  sell  an  article  to  a  person 
whom  you  think  may  not  like  it. 
If  you  have  fully  described  a  tea 
as  strong,  and  somebody  Avho 
likes  mild  tea  buys  it  and  doesn't 
like  it,  of  course  you  can’t  be 
blamed.  You  have  done  all  you 
can.  But  when  you  advertise  tea 
in  general  terms,  and  some  con¬ 


sumer,  not  knowing  what  kind  it 
really  it,  buys  it  and  is  dissatis¬ 
fied,  you  have  given  yourself  a 
black  mark.  You  have  sold  a  cus¬ 
tomer  something  that  he  is  dis¬ 
satisfied  with,  and  that  is  not  a 
good  thing  to  do  even  if  you 
weren’t  to  blame.  Then  the  cus¬ 
tomer  has  the  rest  of  a  package  of 
unsatisfactory  goods  on  hand, 
and  that  isn’t  good  either.” 

*  *  * 

I  consider  it  fundamentally 
good  merchandising  and  good  ad¬ 
vertising  to  sell  customers  only 
what  you  have  reason  to  think — 
and  have  done  everything  in  your 
power  to  assure — will  "  suit  him. 
Speaking  of  the  usual  advertising 
of  tea,  it  is  lacking  in  proper  de¬ 
tail  even  more,  if  anything,  the 
coffee.  The  usual  way  to  adver¬ 
tise  tea  is  to  call  it  “our  50-cent 
blend”  or  “our  60-cent  black,”  or 
green,  leaving  new  customers 
who  might  buy  it  to  pick  it  out 
for  themselves.  I  regard  this  as 
exceedingly  bad  policy.  The 
merchant  who  deals  with  the  ut¬ 
most  frankness  with  his  trade  is 
the  one  who  always  wins,  other 
things  being  equal.  A  statement 
like  “this  tea  won’t  suit  the  tea 
drinker  who  likes  heavy  bodied 
tea”  does  more  to  inspire  con¬ 
fidence  than  anything  else  that 
can  be  written. 


Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


A  Plan  to  Use  Alfalfa  for  Human  Food 


This  is  far  ahead  of  the  usual 
way  of  advertising  coffee.  The 
average  grocer  advertises  coffee 
as  “coffee.”  He  may  state  the 
grade,  as  “Maracaibo”  or  “Mocha 
and  Java,”  but  the  names  of 
grades  mean  comparatively  little 
to  consumers.  The  only  thing 
that  means  much  to  an  ordinary 
coffee  drinker  is  strength  and 
body.  If  you  tell  him  in  an  ad¬ 
vertisement  that  the  coffee  you 


the  only  way  to  advertise  coffee 
or  anything  else  that  shows  many 
grades,  is  exactly  the  way  this 
Trenton  advertisement  has  done 
it.  That  is,  by  giving  consumers 
the  information  necessary  to  a 
choice.  The  advertisement  I  re¬ 
produce  is  in  my  judgment  an  ex¬ 
ceptionally  good  advertisement. 
It  is  suggestive.  It  is  persuasive. 
And  particularly  it  enables  the 
consumer  to  avoid  purchasing  a 


Western  Milling  Company  Has  Some  Cookies  Made  of  It  to 
Show  That  It  Can  Be  Used  in  Lieu  of  Wheat  Flour  to 
Reduce  Cost  of  Living.  Subject  Exceedingly  Important,  as 
Alfalfa  is  Cheaper  Than  Any  Similar  Product  and  Grows 
Three  Crops  a  Year. 


An  interesting  field  for  specula¬ 
tion  was  opened  during  the  week 
when  it  became  known  that  a 
large  Western  milling  concern  is 
feeling  out  the  market  in  order  to 
see  whether  alfalfa  meal  can  be 
used  for  human  food.  If  it  finds 
that  it  can — and  there  is  much 


evidence  that  it  can — the  prospect 
becomes  of  enormous  importance. 

Alfalfa  is  a  grain  now  used  ex¬ 
clusively  for  cattle  feed.  Those 
familiar  with  it  have  always  had 
an  idea  that  its  possibilities  were 
large,  partly  because  of  its  rela¬ 
tive  cheapness  as  compared  with 
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In  every  case  of  many  different  products — the  best  on 
market — you  will  find  “Hamilton  Bonds.”  You  can  exch 
these  bonds  for  a  gold  watch,  a  counter  scale,  a  diamond  rin 
almost  anything  you  may  need  for  your  store  or  your  h< 
The  money  invested  in  “Hamilton  Bonds”  is  not  addec 
the  cost  of  the  goods ,  but  represents  a  new  way  for  manufacti 
to  spend  part  of  their  advertising  appropriations.  They  1 
decided  that  you  should  have  some  of  it. 


I  Kb&OURCES,  $1,000,000 

29=35  West  32d  Street 

NEW  YORK  CITV,  N.  V 
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other  similar  products,  and  also 
because  three  crops  of  it  a  year 
can  be  grown.  Up  to  recently, 
however,  no  use  has  been  made  of 
alfalfa  except  as  a  feed  for  cattle. 
Only  a  few  days  ago  some  con¬ 
cern  started  to  advertise  a  medi¬ 
cine  made  of  it,  and  now  that  an 
investigation  has  been  under¬ 
taken  as  to  its  fitness  for  human 
food,  some  interesting  develop¬ 
ments  may  be  expected. 

The  milling  concern  referred  to 
is  the  M.  C.  Peters  Mill  Co.,  of 
Omaha,  Neb.,  who  are  large  pro¬ 
ducers  of  alfalfa  meal.  They 
have  sent  to  various  persons 
whose  opinions  were  considered 
desirable  a  small  package  of  cakes 
and  the  following  accompanying 
circular : — 

A  SUGGESTION. 

The  inclosed  cakes  are  made  of 
meal  from  the  alfalfa  plant,  mixed 
with  wheat  flour,  and  are  both  pal¬ 
atable  and  healthful. 

We  do  not  make  these  cakes  to 
sell,  but  to  illustrate  it  is  possible 
that  substitutes  may  be  found  for 
the  high-priced  foods. 

We  make  animal  foods  from  al¬ 
falfa  ground  into  a  meal  and  mixed 
with  molasses  and  grain,  and  our 
success  has  been  so  marked,  we  are 
seriously  considering  the  manufac¬ 
ture  of  alfalfa  into  human  foods. 
Before  entering  this  field,  we  are 
sending  out  a  few  samples  to  gather 
the  consensus  of  public  opinion. 

Yours  truly, 

M.  C.  Peters  Mill  Co., 
Omaha,  Neb. 

The  writer  had  the  interesting 
experience  of  sampling  one  of 
these  cakes,  and  has  no  hesitancy 
in  pronouncing  them,  so  far  as 
flavor  is  concerned,  the  equal  of 
any  cakes  made  from  ordinary 
materials.  They  smelt  whole¬ 
somely  good  and  had  precisely 
the  same  pleasant  flavor  that  simi¬ 
lar  little  cookies  made  from  wheat 
flour  would  have.  The  color, 
however,  was  a  bright  green, 
which  would  probably  constitute 
more  or  less  of  an  objection.  If 
it  proved  to  be  an  insuperable  ob¬ 
jection,  the  usefulness  of  alfalfa 
would  be  ended  before  it  was  be¬ 
gun,  because  the  color  of  alfalfa 
meal  is  green  and  anything  made 
from  it  would  be  green  also,  un¬ 
less  it  was  very  largely  mixed 
with  wheat  flour. 

The  present  market  price  of 
alfalfa  meal  is  $24  per  ton,  which 
is  cheap.  It  follows  that  it  could 
be  sold  in  the  shape  of  flour  much 
cheaper  than  flour  of  any  sort  is 
sold  at  present. 


Blackberries  seem  to  be  wanted 
at  9  to  12  cents  per  quart.  North 
Carolina  is  supplying  most  of  the 
fruit  so  far. 


the 

STROLLER’S 

COLUMN 


Here’s  My  Say  About  Bulk  Sales  Laws. 


So  the  National  Retail  Grocers’ 
Association  think  bulk  sales  laws 
are  on  the  bum,  do  they?  Well, 
they  don’t  know  what  they’re 
talking  about.  I’ll  bet  I  know 
more  about  bulk  sales  laws  in  a 
minute  than  they  do  in  a  year. 

No,  I  ain’t  ever  tried  to  sell  my 
business  without  telling  my 
creditors  first;  I  didn’t  find  out 
about  ’em  that  way.  As  a  matter 
of  fact  I  never  had  any  to  sell  out. 

The  editor  talked  real  sensible 
when  he  said  there  was  nothing 
in  a  bulk  sales  law  to  pinch  any¬ 
body  but  a  fellow  getting  ready  to 
go  crooked.  Honest,  I  believe  the 
editor’s  getting  better ;  if  he  could 
only  go  around  with  me  more  I’d 
make  his  mammy  proud  of  him 
before  I  got  through. 

But  howsomever,  I  was  saying  j 
that  bulk  sales  laws  were  all 
right.  They  may  not  be  all  right 
for  the  fellow  that  wants  his 
creditors  to  get  the  dinky-dink, 
but  have  we  got  to  work  nights 
to  please  him?  I  say  a  merchant 
who  has  a  business  worth  say  a 
couple  of  thousands  and  who 
owes  twenty-five  hundred,  ain’t 
got  any  more  right  to  sell  out  un¬ 
beknown  to  his  creditors  than  I 
have  to  pinch  a  chair  off  my 
neighbor’s  porch.  What  he’s  got, 
and  all  he’s  got,  belongs  to  his 
creditors.  But  before  the  bulk 
sales  laws  were  passed  he  could 
sell  it  or  give  it  away,  and  the 
fellows  that  had  trusted  him 
could  go  hang. 

Think  that  was  right,  Mr.  Na¬ 
tional  Association? 

I  remember  once  about  five 
years  ago  I  sold  a  big  bill  of 
goods  to  a  couple  of  fellows  down 
in  Richmond,  Va.  It  may  have 
been  more  than  five  years  ago ; 
anyway  it  was  before  they  had  a 
bulk  sales  law  down  there.  I  had 
sold  ’em  before  and  they  always 
took  their  discounts.  I  never  felt 
exactly  like  I’d  leave  my  diamond 


was,  but  I  couldn’t  lay  my  finger 
on  a  thing.  They  bought  like 
they  knew  their  business  and  the 
check  was  always  there  in  ten 
days. 

I  had  been  selling  ’em  about 
nine  months,  when  I  went  in 
there  one  day  and  got  a  peach  of 
an  order.  I  sent  it  on,  and  the 
goods  came  through.  But  the 
check  didn’t,  the  house  wrote  me. 
I  waited  a  few  days  more  and 
then  the  house  wired  me  to  jump 
back  there  and  see  what  was 
doing. 

When  I  got  there  I  found  they 
had  sold  out  and  gone  away.  We 
weren’t  the  only  people  they  had 
stung — they  got  in  on  a  lot  of  us 
about  $3,000.  Sold  the  store,  with 
our  goods  in  it,  and  skipped. 

Nobody  could  do  a  blamed 
thing.  You  couldn’t  go  after  the 
fellow  who  had  bought,  because 
there  wasn’t  any  bulk  sales  law 
then  to  let  you.  If  we  could  have 
proved  the  deal  was  crooked  it 
would  have  been  different,  but 
how  are  you  going  to  prove  some¬ 
thing  that  nobody  sees  but  the 
crooks  that  do  it? 

And  maybe  it  wasn’t  crooked 
at  all,  so  far  as  the  fellow  who 
bought  the  store  was  concerned. 
But  it  was  crooked  of  the  fellows 
that  sold  our  goods  and  stole  our 
money. 

If  they  worked  a  scheme  like 
that  to-day  you  could  go  after  the 
fellow  that  bought.  Where’s  any 
kick  coming  against  that? 

Another  time  the  same  thing 
happened  to  me  in  Pittsburg.  I 
guess  that  was  ten  years  ago.  A 
fellow  got  all  loaded  up  with 
debts  and  then  sold  his  store  to 
his  wife.  I  was  in  that  about 
$200.  My  people  did  try  to  raise 
a  time  in  that  case,  but  they 
proved  the  wife  had  actually  paid 
him  the  money  for  the  place. 
When  we  asked  him  why  he 
hadn’t  paid  his  debts  out  of  that 


stud  around  where  either  of  ’em  I  he  said  he  had  to  spend  it  for 


something  else.  Cl 
gave  it  to  her  to  pay. 

Meanwhile  the  store  went  along 
in  the  wife’s  name  and  he  ran  it. 
Simply  a  cold  steal. 

Couldn’t  do  that  now  because 
they’ve  got  a  bulk  sales  law  in  the 
State,  and  you  can’t  go  behind  the 
door  and  sell  your  business. 
You’ve  got  to  let  your  creditors 
know  first. 

How  anybody  can  think  that 
ain’t  a  good  thing — except  a 
crook— is  too  deep  for  me. 

There’s  a  whole  lot  of  fellows 
that  think  the  man  who  sells  ’em 
goods  on  credit  is  simply  good 
game.  They’ll  pay  him  if  they 
have  to,  but  if  they  can  sneak  out 
of  it,  all  right.  That  ain’t  dishon¬ 
esty — it’s  only  being  a  little 
sharper  than  the  other  fellow.  In 
my  time  I’ve  seen  people  like  this 
work  all  sorts  of  raw  deals  to  put 
their  stores  where  the  creditors 
couldn’t  touch  ’em.  They’d  sell 
to  some  faker  who  was  in  the  deal 
with  ’em,  or  have  themselves  sold 
out  by  the  sheriff  on  some 
fake  judgment  and  buy  the 
stuff  in  or  work  some  dodge 
that  meant  that  when  the  credit¬ 
ors  got  wise  and  flew  down  pre¬ 
pared  to  get  busy,  they’d  find 
nothing  but  a  few  picked  bones. 
If  they  got  hot  in  the  collar  and 
started  to  sputter,  they’d  be 
shown  a  bill  of  sale  and  it  was 
all  off. 

You  could  still  be  handed 
those,  mind  you,  if  it  wasn’t  for 
the  bulk  sales  law  that  the  Na¬ 
tional  Association  wants  to  knock 
out. 

I  wonder  what’s  eatin’  ’em 


now. 


The  Stroller. 


No.  I  Cuspidor 
6H  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
(or  $8.50  plus  the  freight. 

Till  Peters  &  Reed  Pottery  Ce. 

ZANCIVILLK.  OHIO 
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Your 

Customers 

ask  your  advice  ou 
matters  of  food  pro¬ 
ducts.  You  want  to 
be  posted,  don’t  you  ? 

Then  study  the  fol¬ 
lowing.  It’s  in¬ 
structive. 

Minute  Gelatine  (Flavored)' 

is  made  from  the  highest  quality  of 
gelatine-other  kinds  may  use  a  cheap¬ 
er  gelatine  as  colors  and  flavors  can 
conceal  its  inferiority.  In  it  the  most 
expensive  vegetable  colors  are  used- 
others  may  be  colored  with  cheap 
vegetable  or  coal-tar  colors.  True 
fruit  flavors  are  used.  They  cost  more 
but  they  are  better.  -  A  rti  ficial,  ether¬ 
eal  flavors  are  found  in  others.  They 
are  cheaper  and  easier  to  get.  flinute 
Gelatine t  Flavored)  is  made  to  sell  on 
quality  —not  by  advertising  or  low 
prices  only.  Don’t  lake  it  that  all 
other  flavored  gelatines  have  all  the 
bad  points  mentioned.  Most  of  them 
have  some.  None  of  them  have  all 
the  good  points  of  Minute  Gelatine 
(Flavored).  Decide  for  yourself.  I.et 
us  send  you  a  package  free  and  try  it 
beside  any  other  flavored  gelatine 
you  may  select.  That’s  fair  isn’t  it? 
When  writing  for  the  package  please 
give  us  your  jobber’s  name. 

MINUTE  TAPIOCA  CO., 

202  W.  Main  St.,  Orange,  Mass. 


How  to  Make  a  Postal 
Pay  Dividends 

A  postal  card  sent  by  you  to  us  may  save  you  a 
considerable  sum  of  money  during  the  year.  Just 
turn  that  over  in  your  mind  for  a  minute. 

<|f  Send  the  postal  to  us  with  a  request  for  samples  of 
Teas  and  Coffees,  specifying  particularly  what  you 
want.  If  those  samples  come  to  you  with  prices 
cents  below  what  you  have  been  paying,  wouldn’t  the 
little  postal  have  been  worth  while  ? 

nUDVCr  9  DAD \JLf  ICC  Roas,ers  anc*  Pikers  Teas  and  Coffees 
UUnlCt  &  DAnW  lot  89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1897 
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Of  Course  They’re  Different 

We’ve  heard  groceis  say:  “Oh,  all  wheat 
breakfast  foods  are  about  the  same;  if  you 
sell  one  you  don’t  need  to  sell  others.’’ 
They  were  wrong.  There  is  the  greatest 
imaginable  difference  between  Wheatena 
and  other  wheat  breakfast  foods,  and  it 
conies  from  two  things — difference  in  the 
grade  and  the  part  of  the  wheat  used,  and 
difference  in  the  process. 

If  Wheatena  wasn’t  different,  why  do 
people  throw  out  other  wheat  foods  every 
day  and  choose  it  instead  ?  We  have  posi¬ 
tive  knowledge  that  they  are  doing  this 
every  day. 

THE  WHEATENA  CO.,  Rahway,  N.  J. 


Summer 

Comfort 


<If  The  recent  cold 
weather  will  serve,  by 
comparison,  to  make  the 
heated  term  seem  even 
more  oppressive  than  is 
usually  the  case.  During 
the  summer  months  Port¬ 
able  Electric  Fans  will 
make  your  place  of  busi¬ 
ness  or  home  livable — 
at  your  residence  they 
make  the  eating  of  one’s 
meals  a  pleasure  and 
sleep  refreshing. 

<If  Make  your  installa¬ 
tion  now. 


The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 


MR.  GROCER: 


We  want  you  to  sell 


PEERLESS  BRAND  EVAPORATED  MILK 

FIRST :  Because  you  are  sure  of  giving  your  buyers  a  pure  article  and  one  tha^t  will 
satisfy  your  most  particular  customers. 

SECOND:  Because  you  make  a  larger  profit  on  PEERLESS  BRAND  EVAPORATED 
MILK  than  on  any  other  well-known  brand. 

BORDEN’S  CONDENSED  MILK  CO.  “Leaders  of  Quality  ”  Established  1857.  NEW  YORK 


A 


PARKE'S!  l'-  Pure,  Powerful,  Popular,  Profitable 


r\ 


DRV  ROAST  j 


Our  spices  are  absolutely  clean  and  ftitre;  being  also  scientifically 
ground,  they  have  the  greatest  flavoring  power.  They  will  please  your 
customers  best  and  pay  you  best  to  sell  because  they  always  give 
satisfaction.  We  guarantee  them  as  fully  as  the  teas  and  coffees  that 
have  made  the  name  of  “Parke”  the  hall  mark  of  “Quality.” 

^.^JPARKE  &  CO.,  232=234  Market  Street,  Philadelphia,  P 
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THE  GROCERY  MARKETS 


Tea. 

I  he  demand  for  spot  tea  is  fair, 
but  not  active.  Prices  show  no 
change  anywhere.  The  undertone, 
however,  is  strong  in  certain  lines- 
because  of  actual  scarcity.  Japans 
on  spot,  for  example,  are  exceed¬ 
ingly  short,  speaking  of  good 
grades.  English  Breakfasts  of 
grades  from  15  cents  up  are  low 
and  the  cheapest  desirable  Ceylon 
is  quoted  around  15  cents  in  a 
large  way,  whereas  there  should 
be  Ceylon  tea  as  low  as  10  cents. 
No  change  has  occurred  in  new 
teas,  which  have  been  bought 
with  fair  freedom  at  the  opening 
quotation. 

Coffee. 

The  spot  coffee  market  has 
shown  very  little  activity.  There 
has  been  some  demand  for  San¬ 
tos,  but  not  an  active  one,  and 
prices  show  no  change.  Mild 
coffees  are  about  steady  and  show 
an  every-day  demand.  There  is  a 
rumor  of  some  slight  weakening 
in  some  quarters  on  Maracaibo. 
Java  and  Mocha  unchanged 
quiet. 

Sugar. 

The  sugar  market  has  shown 
some  flurry  during  the  last  ten 
days.  As  reported  last  week,  al 
refiners  declined  to  5.15  cents  for 
granulated,  and  some  later  sold 
several  points  below  that.  The 
raw  market  has  strengthened  dur¬ 
ing  the  week,  however,  and  the 
cut-priced  sugar  has  largely  dis¬ 
appeared.  The  minimum  quota¬ 
tion  is  now  5.15  cents.  Refined 
sugar  is  in  fair  demand  only. 

Syrup  and  Molasses. 

Glucose  is  steady  at  the  recent 
10-point  advance,  and  compound 
syrup  at  its  own  1  cent  advance. 
The  demand  for  the  latter  prod¬ 
uct  is  seasonably  fair.  Sugar 
syrup  is  active  and  steady,  not, 
however,  for  straight  consump¬ 
tion.  Molasses  is  quiet  and  un¬ 
changed. 

Fish. 

Mackerel  remains  quite  dull 
and  prices  inclined  to  be  easy. 
Cod,  hake  and  haddock  are  dull 
and  unchanged  in  price.  Spot 
salmon  is  scarce  and  high,  with 
as  much  movement  as  could  be 
expected.  Some,  packers  have 
named  prices  of  $1.75  for  tails  and 
Si. 90  for  flats  of  new  Columbia 


River  salmon,  but  nothing  has 
been  announced  by  the  associa¬ 
tion  as  yet.  Domestic  sardines 
are  still  nominally  quoted  on  the 
basis  of  $2.75  f.  o.  b.  for  quarter 
oils,  but  some  of  the  packers  are 
selling  at  $2.50.  So  far  as  the  sar¬ 
dine  business  is  concerned,  there 
is  nothing  unusual  in  this.  Im¬ 
ported  sardines  quiet  at  .un¬ 
changed  prices. 

Canned  Goods. 

Tomatoes  are  doing  somewhat 
better.  Prices  show  no  actual  ad¬ 
vance,  but  are  harder,  and  the 
under-priced  offerings  have  most¬ 
ly  disappeared.  Spot  stocks  in 
packers’  hands  are  small  and  the 
outlook  is  a  little  stronger.  Fu¬ 
ture  tomatoes  are  selling  to  some 
extent  at  steady  to  firm  prices. 
Spot  corn  is  strong  and  in  fair  de¬ 
mand.  Future  corn  steady  to  firm 
and  offerings  not  large.  Spot 
peas  are  wanted  to  some  extent. 
New  pack  are  being  offered 
around  70  cents  for  Maryland 
standard  early  Junes,  but  the 
trade  seem  disinclined  to  pay 
more  than  65  cents.  The  future 
pea  situation  doesn’t  look  strong 
at  this  writing.  The  seed  in  most 
sections  has  been  poor,  and  some 
packers  claim  to  have  less  than  half 
a  pack.  Eastern  peaches  are  dull 
and  unchanged,  no  new  prices 
having  been  named  as  yet. 
Apples  unchanged  and  very  dull. 
California  canned  goods  for  fu¬ 
ture  delivery  have  sold  well,  but 
already  some  cutting  from  the 
opening  is  being  done  by  the  lar¬ 
gest  packers.  These  cuts  have 
averaged  around  5  per  cent,  from 
the  list  price.  Spot  canned  goods 
are  quiet.  Small  Maryland 
canned  goods  show  no  change 
and  but  small  activity.  New 
string  beans  are  offered,  around 
present  spot  prices,  but  above  the 
prices  ruling  a  few  months  ago. 

Dried  Fruits. 

Spot  prunes  are  firm  and  some 
sizes  are  in  fair  demand.  On  the 
coast,  however,  the  situation  is 
dull.  Future  prunes  are  still  rul¬ 
ing  on  a  very  high  basis,  and 
practically  no  sales  have  been 
made.  Peaches  are  dull  both  spot 
and  future,  and  prices  show  no 
change.  Apricots  dull  on  spot 
and  for  future  delivery.  Prices  of 


futures  show  no  change.  Raisins 
are  dull  at  unchanged  prices.  Sul¬ 
tanas,  however,  are  a  little 
stronger.  Currants  quiet  and  un¬ 
changed.  Other  dried  fruits  are 
quiet  and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  are  a  little 
stronger  on  spot,  but  unchanged 
to  come  forward.  The  spot  quo¬ 
tation  averages  $2.40  in  a  large 
way.  Imported  unchanged.  Do¬ 
mestic  marrows  are  unchanged  on 
about  a  $3  basis,  imported  quite 
poor  and  quoted  at  $2.80.  Cali¬ 
fornia  limas  are  unchanged  and  in 
fair  demand.  Dried  peas  of  al 
grades  are  in  moderate  demand  at 
unchanged  prices. 

Butter. 

The  receipts  of  butter  are  about 
normal  for  the  season.  A  large 
percentage  of  the  receipts  are 
going  into  storage.  The  con¬ 
sumptive  demand  is  about  nor¬ 
mal,  and  prices  are  ruling  about 
10  per  cent,  above  a  year  ago. 
The  market  is  barely  steady  at 
present  quotations,  and  may  or 
may  not  change  within  the  next 
few  days.  The  quality  arriving  is 
very  good. 

Eggs. 

The  egg  market  is  steady 
unchanged.  The  consumptive 
demand  is  very  good,  and  the 
supply  continues  large.  A  con¬ 
siderable  quantity  of  eggs  is 
going  into  storage,  as  the  quality 
is  running  fine  owing  to  the 
favorable  weather.  There  will 
probably  be  a  falling  off  in  the 
production  of  eggs  in  the  near 
future,  but  possibly  no  important 
change  in  price  at  once. 

Cheese. 

The  cheese  market  is  fairly 
steady  at  cent  decline.  The 
make  is  increasing  and  prices  are 
therefore  softening,  though  quo¬ 
tations  are  still  10  per  cent,  above 
a  year  ago.  The  consumptive  de¬ 
mand  is  not  as  good  as  usual 
owing  to  the  cool  weather;  it  will 
improve  as  the  season  advances. 

1  he  quality  of  the  present  re¬ 
ceipts  of  cheese  is  running  very 
fancy. 

Provisions. 

Everything  in  the  smoked  line 
remains  firm  at  unchanged  prices. 
The  demand  is  not  as  good  as 


usual  for  the  season,  partly  due 
to  the  weather  and  partly  to  high 
prices.  Pure  lard  is  barely  steady 
at  present  prices,  but  will  improve 
in  demand  as  soon  as  the  weather 
becomes  warmer.  Compound  lard 
is  about  in  the  same  condition  as 
pure.  Stocks  are  firmly  held,  1 
the  consumptive  demand  is  si 
Owing  to  the  high  cost  of  raw 
materials,  there  will  probably  be 
no  lower  prices  for  compound 
lard.  Barrel  pork,  canned  meats 
and  dried  beef  are  in  moderate  de¬ 
mand  at  unchanged  prices. 


INDIVIDUAL  MARKET  REPORTS. 

Rice. 

At  no  time  during  the  season  of 
1909-10  has  the  rice  conditions 
shown  as  much  strength  as  the 
present  market  has  developed. 
Stocks  are  materially  reduced 
throughout  the  belt  and  instead  of 
a  large  surplus  which  has  been 
looked  for  by  the  rice  interests, 
we  will  enter  the  new  crop  with 
barely  300,000  bags,  most  of 
which  will  comprise  inferior 
grades  of  Honduras  and  only  a 
very  limited  supply  of  Japans. 

A  glance  of  the  movements  in 
the  past  ninety  days  has  demon¬ 
strated  the  fact  that  the  low 
prices  which  have  prevailed  this 
season  has  increased  the  con¬ 
sumption  beyond  our  expecta¬ 
tions.  The  shipments  out  of  New 
Orleans  alone  have  exceeded  any¬ 
thing  compared  to  previous  years. 

We  urged  you  in  our  last  cir¬ 
cular  to  get  your  trade  to  buy 
freely.  To-day  the  position  is 
more  favorable  for  a  continued 
advance  and  a  large  active  trade, 
as  you  must  bear  in  mind  the 
stocks  among  jobbers  throughout 
the  United  States  is  exceedingly 
light,  therefore  we  predict  3^4 
cents  a  cheap  price  for  fancy 
Japans  and  in  all  probability  you 
may  have  to  pay  4  cents  before 
August. 

Benedict  Commission  Co.,  Ltd. 

New  Orleans,  La. 

Rice. 

Increased  activity  prevails  in 
rice  circles.  The  principal  call 
las  been  for  Japan  sorts,  which 
are  quotably  higher.  Honduras 
styles  are  in  larger  request;  prices 
thereon  steady  with  hardening 
tendency.  Buyers  are  beginning 
to  realize  the  firmer  conditions, 
being  forcibly  impressed  by  the 
'act  that  when  they  let  opportuni¬ 
ties  pass,  succeeding  parcels  are 
priced  an  item  higher.  Holders 
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are  influenced  by  the  taut  condi¬ 
tions  in  primary  markets,  and  also 
by  the  fact  that  the  higher  prices 
of  to-day  are  still  reasonable 
(lower  compared  with  previous 
seasons)  and  less  than  intrinsic 
value. 

Advices  from  the  South  note 
improved  inquiry  on  the  Atlantic 
Coast.  At  New  Orleans  a  fair 
movement  is  in  progress ;  offer¬ 
ings  are  not  large  and  prices  on 
Japan  sorts  are  held  firmly.  Some 
speculation  is  reported,  and  the 
market  has  been  successfully 
“pegged  up”  to  present  range, 
holders  predicting  still  higher 
s  in  the  near  future.  Hon- 
s  is  steady,  the  better  styles 
nui  plentiful,  and  lower  grades  in 
more  request,  as  the  sharp  ad¬ 
vance  in  Japans  brings  them  into 
play.  The  recent  plenteous  show¬ 
ers  have  revived  the  drooping 
crops  on  the  river. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  the  move¬ 
ment  has  been  active  with  a  grad¬ 
ual  hardening  tone.  Morning 
telegrams  note  orders  based  on 
list  prices  turned  down  on  large 
lines;  goods  sold  and  further  offer¬ 
ings  similar  quality  priced  yA  cent 
higher.  Careful  estimates  of  sup¬ 
ply  ahead,  June  ist,  shows  re¬ 
duced  amount  on  hand.  This 
confirms  opinion  expressed  in  our 
circular  letter,  17th  ult.  The 
growing  crop  has  been  much 
benefited  by  the  abundant  rain 
fall,  and  planters  are  greatly  en 
couraged  thereby. 

Cables  and  correspondence 
from  abroad  note  markets  ad 
vance  on  all  deliveries. 

Dan  Talmage's  Sons  Co. 
New  York  and  New  Orleans. 


Baltimore  Canned  Gooda. 

No.  1. 

Continued  cold  weather  in  this 
section  is  causing  uneasiness  in 
the  canning  trade.  The  fields 
where  the  fruit  and  vegetable 
crops  are  grown  for  canning  pur¬ 
pose  show  evidence  of  the  harm 
that  has  been  done  by  the  cool 
nights  and  the  wintry  winds  that 
have  been  blowing  from  the 
Northwest  for  a  week  or  ten  days. 
The  warm  weather  in  March  and 
an  almost  total  absence  of  the 
high  winds  that  usually  mark  that 
month  encouraged  the  truckers  to 
plant  early.  Consequently  many 
crops  were  well  above  ground 
when  this  cold  spell  set  in  and 
stunted  them  more  or  less.  The 
temperature  has  been  below  the 
frost  line  in  some  sections  nearly 
every  night,  with  a  few  small 
snow  storms  in  the  Western  part 
of  the  State.  The  setting  out  of 
the  tomato  plants  has  been  very 
much  interfered  with  and  unless 
we  have  warm  weather  very  soon 
and  plenty  of  sunshine  the  tomato 
growers  may  be  seriously  handi¬ 
capped  by  tbe  prevailing  condi¬ 
tions.  1  he  Western  farmers  are 
having  trouble  with  their  tomato 
plants,  and  they  are  buying  plants 


in  this  section  to  help  them  out. 
Several  large  orders  for  them  this 
week  have  not  been  entirely  filled 
at  an  advanced  price.  These  facts 
added  to  the  increased  demand 
from  nearly  all  sections  for  the 
canned  article  during  the  last  two 
weeks  for  both  spot  and  future 
deliveries  form  the  basis  of  the 
stronger  undertone  to  the  tomato 
market.  Altogether  the  outlook 
for  a  further  improvement  in  the 
prices  of  tomatoes  is  encouraging 
to  the  holders  of  that  article  and 
conservative  purchases  of  spot 
goods  at  this  time  seems  advis¬ 
able.  The  buying  of  tomatoes  for 
future  delivery  was  again  active 
this  week,  and  the  orders  for  them 
came  from  all  sections,  not  for 
any  very  large  single  lots,  but  for 
quantities  ranging  from  one  to 
four  or  five  carloads,  the  sig¬ 
nificant  feature  being  purchases 
made  by  jobbers  located  in  those 
markets  that  usually  draw  their 
supplies  from  the  Western  can- 
ners.  It  looks  like  we  have  seen 
the  lowest  prices  for  the  year  1910 
on  canned  tomatoes 

The  shippers  of  fresh  vege 
tables  and  fruits  have  been  highly 
favored  this  season  by  the  cool 
weather,  which  has  enabled  them 
to  reach  markets  usually  beyond 
their  reach  when  the  weather  is 
warm.  They  can  afford  to  pay 
prices  which  the  canner  could  not 
think  of,  and  they  have  been  a 
veritable  thorn  in  the  side.  Up  to 
this  date  they  have  handled  two- 
thirds  or  more  of  the  pea  crop  and 
the  canning  season  for  that  article 
is  about  half  over.  The  quality 
of  the  peas  packed  in  Baltimore 
this  season,  however,  will'in  some 
measure  be  a  recompense  for  the 
large  shortage  in  the  output.  The 
buying  of  the  new  pack  of  string 
beans  for  shipment  when  ready 
was  large  this  week  at  the  at¬ 
tractive  prices  made  for  them  and 
they  are  worth  attention.  Sweet 
potatoes  and  spinach  are  stronger 
and  fairly  active  on  account  of 
light  stocks.  Spot  corn  is  again 
wanted  and  for  future  delivery  is 
a  bit  firmer.  It  is  a  long  time  yet 
before  the  next  canning  season 
for  those  last  three  articles  rolls 
around,  with  heavy  consumptive 
months  in  between.  The  small 
every-day  assorted  orders  for 
other  vegetables  are  increasing 
and  gradually  wearing  away  the 
stocks  here. 

The  first  new  .pineapples  of  the 
season  were  packed  this  week 
and  shipments  can  be  made 
promptly,  both  grated  and  sliced, 
of  all  grades  and  sizes.  New 
strawberries  have  found  friends 
and  a  good  business  in  them  is 
expected,  the  cheapest  as  well  as 
the  extras  in  heavy  syrup.  Spot 
pears  are  active  and  getting 
scarce  and  apples  are  firmer.  The 
next  canning  season  for  those  two 
articles  is  several  months  off. 
For  the  first  time  in  several  sea¬ 
sons  we  are  canning  very  fine 
quality  white  cherries,  worth  |  ip- 


Something  Different 
in  Ammonia 

Tibbals  Dri-Monia 

Costs  you  $  9.00  Per  Gross 
Brings  you  $14.40  Per  Gross 
Your  Profit  $  5.40  Per  Gross 


,  DRY 
CONCENTRATED^ 


EQUALS 

8  PINTS  LIQUID] 
f  ammonia  . 

for  Washing  and  Cleansingj 
Generally 
and  for  the  Toilet. 

fUTIBBALS  CHEM.MFG.CO.J 
Philadelphia 


This  is  a  Concentrated  Dry  Ammo¬ 
nia  in  powdered  form,  packed  in  cans 
with  perforated  tops  to  sell  for  10  cents. 

Each  package  equal  to  one  gallon  of 
High’gracle  Ammonia. 

Why  buy  water? 

H.  J.  Tibbals  Chemical  Mfg.  Co. 

Philadelphia 


Spend  $  1 .95  and 
Make  $1.65  = 


You  can’t  always  make 
quite  this  much  on  Sun¬ 
shine  Blue,  but  you  can  on 
your  first  order,  so  as  to 
get  acquainted. 

*1  Sunshine  Blue  is  the  blue 
guaranteed  soluble— that 
dissolves  in  water  quickly 
and  evenly.  Ask  any 
housewife  what  this  means 
to  her.  It  is  packed  in  an 
unusual  and  very  handy 
box,  too,  and  contains  a 
Hamilton  Bond.  This  last 
is  going  to  be  the  most 
important  thing  in  the 
country  in  a  little  while. 

<1  With  your  first  order 
for  Sunshine  Blue  one 
dozen  comes  free.  You 
pay  $1.95  for  what  you 
can  at  once  resell  for  $3  60. 
Is  that  tempting?  Send 
for  sample. 


Zonol  Products  Co. 


116  JOHN  STREET: 


NEW  YORK  CITY 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell 

1.  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


VALUE  OF 
flAQAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“WE  SELL 

SWIFT’S  PREMIUM  HAMS” 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 
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having,  especially  in  heavy  syrup. 
All  kinds  of  other  fruits,  berries, 
cherries,  etc.,  will  be  ready  for 
shipment  this  month,  and  the  job¬ 
bers  have  commenced  to  buy 
them.  The  stocks  of  cove  oysters 
here  are  light  and  the  market  for 
them  may  be  higher  this  summer 
because  of  it. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


No.  2. 

For  the  last  two  weeks  down  in 
the  packers’  section  it  has  been 
impossible  to  buy  full  standard  3s 
tomatoes  in  good  condition  and 
bright  tins  at  60  cents,  and  but 
few  at  623/2  cents,  and  during  the 
past  week  62)4  cents  has  been  al¬ 
most  impossible  for  this  grade. 
Notwithstanding  all  this,  one  of 
the  New  York  trade  dailies  under 
date  of  June  1st  advised  spot  to¬ 
matoes  firmer  and  then  they  con¬ 
tinue  to  say  that  many  orders  for 
3s  standard  tomatoes  at  60  cents 
have  been  turned  down,  that  the 
West  and  Southwest  who  seem 
to  be  short  on  spot  stocks  were 
reported  to  be  buying  freely  at 
6234  cents.  Under  date  of  June 
2d,  the  same  authority  advises 
that  “the  demand  for  spot  toma¬ 
toes  continues  slow  and  on  the 
hand-to-mouth  order,  but  holders 
are  stiff  in  their  views  and  decline 
to  entertain  bids  of  less  than  62)4 
cents  f.  o.  b.  for  full  standard  No. 
3  Marylands,  and  that  for  pack¬ 
er’s  label  only.”  Another  trade 
daily  of  New  York  under  the 
same  date,  June  2d,  advises  that 
spot  tomatoes  are  higher ;  buyers 
are  now  paying  the  advance  for 
full  standard  grade;  that  several 
cars  of  Southern  packed  3s  full 
standard  tomatoes  were  sold  on 
the  New  York  market  yesterday 
on  the  basis  of  65  cents,  regular, 
f.  o.  b.  factory. 

Is  there  any  wonder,  under 
these  conditions  and  reports  that 
the  buyer  in  the  distant  city  who 
subscribes  for  the  New  York 
daily  and  also  receives  advices 
from  the  various  brokers  and 
commission  houses  of  Maryland 
is  mystified  and  wonders  why  he 
cannot  buy  goods  in  line  with  the 
lowest  quotation?  Since  it  seems 
to  be  impossible  to  have  a  public 
record  of  sales  of  canned  goods 
and  statistics  of  the  amount  daily 
sold,  it  is  indeed  unfortunate  to 
have  such  conflicting  reports.  Is 
it  not  a  fact  that  no  reports  at  all 
would  be  better  than  incorrect  re¬ 
ports,  for  if  the  bearish  report  is 
correct,  the  buyer  who  buys  at 
the  full  price  suffers.  If  the  bull¬ 
ish  report  is  correct,  the  packer 
who  sells  at  the  lowest  price  suf¬ 
fers.  In  this  enlightened  age, 
why  should  we  not  have  absolute 
reports  truly  representing  the 
facts  and  conditions  which  gov¬ 
ern? 

The  continued  orders  received 
uaily  which  have  been  coming  in 
Tor  the  last  few  weeks  for  spot 


tomatoes  have  gradually  worn 
away  the  “supply  on  hand”  anc. 
many  packers  have  withdrawn 
from  the  market  entirely  or  ad¬ 
vanced  their  price  23/2  to  5  cents 
per  dozen,  having  only  a  few  left 
and  anticipating  a  very  much  bet¬ 
ter  market  for  tomatoes  in  the 
next  thirty  days.  Brands  known 
last  packing  season  as  full  stand¬ 
ard,  but  stored  in  warehouse 
where  they  were  subject  to  winter 
conditions  and  severe  cold,  are 
now  being  offered  at  623/2  cents, 
subject  to  the  effect  of  having 
been  frozen  and  the  cans  are  not 
quite  as  bright  as  when  they  came 
from  the  process  kettle.  These 
are  the  only  kind  of  standards 
that  could  be  purchased  during  the 
past  week  at  6234  cents  f.  o.  b. 
As  a  result  many  sales  that  have 
been  made  without  this  explana¬ 
tion  have  been  the  means  of  com¬ 
pelling  rejections  and  complaints 
and  dissatisfactio.n  at  the  buyer’s 
end  of  the  line.  Full  standard  3s 
tomatoes  are  firmly  held  by  the 
packers  throughout  this  territory 
(which  usually  has  a  prominent 
voice  in  prevailing  prices  and  con¬ 
ditions)  at  65  cents,  with  some 
brands  at  6734  cents.  These 
goods  have  been  properly  win¬ 
tered  and  are  being  thoroughly 
overhauled  before  shipment  is 
made  so  as  to  avoid  trouble  at 
the  other  end  of  the  line,  and  it 
is  only  possible  to  obtain  a  limi¬ 
ted  quantity  on  this  basis,  not¬ 
withstanding  reports,  bids,  coun¬ 
ter  bids  to  the  contrary.  Twos 
remain  very  scarce  and  difficult  to 
obtain  under  50  to  5234  cents 
f.  o.  b.  factory,  with  55  cents 
being  named  for  brands  of  the 
better  sort.  One  lot  of  10s  has 
been  offered  in  the  last  few  days 
on  the  basis  of  $1.75  f.  o.  b.  -fac¬ 
tory — they  will  not  likely  last 
long — and  also  a  small  lot  of  10s, 
lacquered  cans,  at  $1.65  f.  o.  b. 
factory. 

On  the  morning  of  June  1st  the 
thermometer  in  Aberdeen  regis¬ 
tered  45.  Aberdeen, Md., not  Aber¬ 
deen,  S.  D.  It  is  needless  to  say 
packers  are  considerably  alarmed 
owing  to  adverse  weather  con¬ 
ditions,  which  although  not  as 
serious  in  the  East  as  they  have 
been  in  the  West,  when  taken  as 
a  whole,  really  mean  considerable 
and  should  be  given  very  much 
more  consideration  than  has  been 
accorded  up  to  the  present  time. 
There  is  also  an  extreme  scarcity 
of  tomato  plants.  The  cold 
weather  is  productive  of  cut 
worms  and  fleas  and  various  other 
enemies  to  the  growing  tomato. 
It  should  also  be  realized  that  the 
acreage  for  tomatoes  is  consider¬ 
ably  reduced  and  it.  is  getting  at 
a  season  of  the  year  when  this 
condition  can  be  safely  announced 
without  danger  of  packers  and 
growers  increasing  their  acreage, 
as  90  per  cent,  of  the  setting  out 
of  tomatoes  is  done  before  June 
10th  and  arrangements  have  been 
made  so  that  it  is  almost  too  late 


for  an  increase  at  the  present 
writing. 

Government  inspection  of  can¬ 
ning  factories  has  also  been  an¬ 
nounced  and  the  possibilities  o: 
labeling  tomatoes  packed  with 
water  as  they  should  be  describee 
so  as  not  to  deceive  the  consumer. 
This,  in  addition  .to  the  demanc 
for  raw  tomatoes  for  ketchup  pur¬ 
poses  instead  of  pulp  as  of  yore, 
will  in  all  probability  decrease  the 
1910  packing  of  tomatoes  severa 
million  cases.  Packers  cognizant 
of  these  conditions  are  loath  to 
book  any  great  volume  of  future 
business  at  present  prices,  anc 
had  it  not  been  for  the  lack  of  in¬ 
terest  displayed  by  the  jobber, 
the  future  tomato  market  would 
have  been  in  a  much  more  ad¬ 
vanced  condition  prior  to  this 
writing.  Threes  standard  toma¬ 
toes,  1910  packing,  are  obtainable 
in  a  small  way  on  the  basis  of 
6734  cents  f.  o.  b.  factory,  but  gen¬ 
erally  for  brands  that  could  not 
be  recommended  and. are  not  con¬ 
demned,  but  just  the  kind  of 
brands  that  do  not  hold  the  buyer 
from  year  to  year  on  account  of 
the  irregularity  of  delivery  or  the 
unbusinesslike  method  of  dealing 
prevalent  among  packers  wanting 
business  on  this  basis.  Most 
brands  of  reputation  are  held  on 
the  basis  of  70  to  75  cents,  with 
a  number  of  packers  refraining 
from  future  business  altogether 
rather  than  book  orders  on  so 
close  a  margin.  Some  well- 
known  brands  of  2s  are  obtainable 
on  the  basis  of  50  to  5234  cents 
f.  o.  b.,  better  than  the  average 
standard  so  far  as  quality  is  con¬ 
cerned.  Buyers  are  availing  them¬ 
selves  of  the  opportunity  of  secur¬ 
ing  on  this  basis,  and  while  these 
prices  last  there  is  little  possibil¬ 
ity  of  a  buyer  making  a  mistake. 
Tens  are  firmly  held,  1910  pack¬ 
ing,  on  the  basis  of  $2  f.  o.  b.  fac¬ 
tory,  with  little  inclination  among 
packers  to  shade  this  price. 

Spot  corn  seems  to  be  almost 
entirely  cleaned  up.  Southern 
Maine  style  is  in  demand,  but  at 
present  writing  there  is  not  a 
single  carload  offering  in  sight  in 
packer’s  warehouse.  A  few  lots 
are  still  being  offered  on  the  basis 
of  prevailing  price,  in  store  New 
York,  which  are  being  rapidly  ab¬ 
sorbed. 

Packers  throughout  Maryland 
and  Delaware  sections  are  very 
much  agitated  „  over  the  cold 
nights  and  adverse  weather  con¬ 
ditions.  They  report  that  three 
plantings  of  corn  will  probably 
ripen  at  the  same  time  and  that 
there  will  be  a  dearth  of  corn 
early  in  the  packing  season,  a 
rush  and  a  considerable  loss  be¬ 
cause  they  cannot  take  care  of  it 
in  the  midst  of  packing  season, 
with  the  possibilities  of  late  corn 
yet  to  be  considered,  depending 
upon  the  weather,  which  may  be 
favorable  from  now  on.  Under 
these  conditions  packers  are  not 
inclined  to  take  on  any  future 


business  of  any  consequence,  and 
while  it  is  possible  now  and  then 
to  obtain  a  carload  on  the  basis 
of  prices  which  have  prevailed, 
there  is  little  reason  to  anticipate 
any  volume  of  offerings  of  any 
consequence,  at  least  until  the 
packing  season  is  well  in  hand. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Spices. 

The  market  is  fairly  active. 
We  have  noted  considerable  trad¬ 
ing  in  futures.  Prices  are  ratber 
firm,  but  there  has  been  practi¬ 
cally  few  changes  during  the 
week.  Spot  supplies  are  small 
and  we  look  for  a  very  big  de¬ 
mand  during  the  next  thirty  to 
sixty  days. 

Pepper. — The  market  is  very 
active  at  present.  The  supply 
here  is  reported  small  and  prices 
are  likely  to  go  higher.  Singa¬ 
pore  is  reported  exceedingly 
scarce.  White  pepper  is  firm  but 
unchanged. 

Red  Peppers. — Demand  good 
at  very  steady  prices. 

Cloves  fairly  active ;  prices  un¬ 
settled.  It  is  reported  that  prices 
are  somewhat  firmer  in  Europe. 

Pimento  (Allspice)  fairly  act¬ 
ive  at  present.  Futures,  however, 
are  neglected. 

Mace  very  scarce;  little  prime 
quality  to  be  obtained.  All  con¬ 
ditions  point  to  higher  prices. 

Nutmegs  in  better  demand  for 
all  sizes.  Prices  are  slowly  but 
steadily  advancing. 

Cassias. — We  can  report  good 
demand  at  steady  prices,  espe¬ 
cially  for  Saigon  and  China. 

Gingers. — Prices  are,  no  doubt, 
advancing,  and  further  demand  is 
likely  to  increase  values.  We  can 
only  report  what  we  have  said 
heretofore,  that  the  market  price 
of  ginger  will  be  high  throughout 
the  year. 

Tapioca  fairly  steady  and  in 
good  demand.  Ruling  market 
price  is  really  under  import  cost. 

Seeds  for  pickling  needs  in 
good  demand.  Prices  are  un¬ 
changed. 

Green  ginger  root  rather  scarce 
this  week  with  fair  demand. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

Imported  Fish  Specialties. 

Norwegian  Smoked  Sardines. — 
The  demand  continues  good ;  no 
report  of  fishing  at  present,  al¬ 
though  it  is  expected  to  start 
within  the  next  few  days.  We 
are  informed  by  the  Hon.  Chr. 
Ravn,  Consul-General  of  Norway 
at  New  York,  that  the  Western  •) 
Sardine  Packers’  Association  of 
Norway  at  a  recent  meeting  have 
agreed  that  they  will  use  nothing 
but  absolutely  pure  olive  oil  in 
packing  smoked  sardines,  instead 
of  packing  some  in  cottonseed  oil 
as  was  agitated  some  time  ago. 

Matjes  Herring. — There  have 
been  a  few  arrivals  of  the  new 
Scotch  Castle  Bay  Matjes  her- 
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ring,  which  have  found  a  ready 
sale.  The  quality  has  been  fairly 
good  considering  the  earliness  of 
the  arrivals.  Naturally  later  ar¬ 
rivals  will  be  of  finer  quality. 
The  arrivals  have  found  ready 
sale. 

Portuguese  Sardines. — We  re¬ 
gret  that  the  reports  from  Portu¬ 
gal  do  not  show  any  improvement. 
There  are  only  large  fish  being 
caught  and  very  few  of  them. 
The  market  is  practically  cleared 
of  boneless  /2s  sardines  and  y2s 
with  bones.  There  are  a  few 
small  lots  in  transit  which  will  be 
sold  before  the  goods  arrive,  as 
the  market  is  very  good.  For  the 
dingley  34  tins  with  bones  there 
is  a  much  better  demand,  and  as 
stocks  are  not  very  heavy,  and 
considering  that  the  packers  do 
not  expect  to  be  in  a  position  to 
pack  this  size  before  next  Oc¬ 
tober,  we  look  for  a  scarcity  be¬ 
fore  that  time. 

French  Sprats. — The  demand  is 
very  quiet,  although  the  prices  are 
very  low  and  very  much  in  buy¬ 
er’s  favor. 

Japanese  Crab  Meat.— Demand 
continues  good ;  prices  are  un¬ 
changed.  The  first  shipments  of 
the  new  Japanese  crab  meat  are 
now  in  transit,  but  as  it  takes 
such  a  long  time  for  the  goods  to 
arrive,  we  look  for  a  scarcity  be¬ 
fore  they  do  arrive. 

StROII MEYER'  &  ArPE  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Huckleberries  are  not  very 
abundant  as  yet,  and  range  from 
io  to  12  cents.  The  demand  is 
good. 

Cantaloupes  still  come  from 
Florida  and  California.  The 
former  range  from  $2  to  $2.75  and 


the  latter  average  $4.50.  The 
Californias  are  much  better  than 
the  Floridas;  demand  fair. 

Florida  peaches  are  poor  and 
very  dull.  The  range  is  $1.75  to 
$2-25  Pcr  crate.  Georgia  peaches 
average  $2.50. 

Florida  tomatoes  about  hold 
their  own  and  range  from  $1.50 
to  $2.  The  demand  is  good. 

Cucumbers  are  coming  from 
Charleston  and  Virginia,  and 
average  $1.25  per  crate.  The  de¬ 
mand  is  active. 

Jersey  peas  range  from  50  to  60 
cents  per  basket.  The  demand  is 
good. 

Florida  corn  is  scarce  as  yet 
and  averages  $2.50  per  box.  The 
quality  is  fair,  but  the  demand 
light. 

New  potatoes  are  cheap — $1.80 
to  $2.15  per  barrel  for  Virginia 
and  North  Carolina,  and  $2.75  for 
Floridas  in  large  barrels. 

Lima  beans  are  so  scarce  as  to 
be  hardly  worth  quoting.  North 
Carolina  and  Charleston  should 
be  gin  to  ship  very  shortly. 

String  beans  from  Virginia  and 
North  Carolina  average  $1.75  per 
half  barrel.  The  demand  is  good. 

Florida  eggplants  range  from 
$2  to  $2.50  and  are  in  fair  de¬ 
mand. 


Pennsylvania  News  Items. 

Dairy  and  Food  Commissioner 
James  Foust  anounced  on 
Wednesday  that  after  a  confer¬ 
ence  with  J.  W.  Woodward,  of 
Clearfield,  counsel  for  the  divi¬ 
sion,  he  would  appeal  from  the 
decision  of  Judge  A.  O.  Smith,  of 
Clearfield,  in  the  alum  baking 
powder  test  case.  The  Judge  re¬ 
versed  a  verdict  of  guilty,  holding 
that  alum  used  in  a  sample  of 
baking  powder  was  not  commer¬ 
cial  alum  within  the  meaning,  of 
the  act  of  1909.  The  Commis¬ 
sioner  also  announced  that  the 
trial  of  the  cases  of  several  gro¬ 
cers  accused  of  selling  pickles 
preserved  with  alum  would  be 
postponed  until  fall. 


Oysters  Can  Be  Fattened  Up. 

Federal  Food  and  Drug  Board  So  De¬ 
cides,  But  Rules  That  They  Must  Be 
Labeled  “Floated  Oysters”  if  Fattened 
in  Water  Less  Salt  Than  They  Grew  In. 


The  Federal  Board  of  Food  and 
Drug  Inspection,  after  hearing 
copious  testimony  and  pondering 
deeply  over  the  subject  for  sev¬ 
eral  weeks,  has  decided  that 
oysters  can  be  fattened  by  put¬ 
ting  them  in  water  before  sale. 
Such  oysters  must  be  labeled 
“Floated  Oysters,”  however,  if 
put  into  water  less  salt  than  that 
in  which  they  grew. 

Since  this  is  important  to  all 
dealers  who  sell  oysters  in 
original  packages,  the  substance 
of  the  decision  just  handed  down 
is  here  reproduced  : — 


The  Board  is  of  the  opinion  that  it 
is  not  improper  to  drink  oysters  in 
water  of  a  saline  content  equal  to 
that  in  which  oysters  will  grow  to 
maturity.  If,  however,  oysters  are 
floated  in  water  of  a  less  saline  con¬ 
tent  than  that  in  which  oysters  will 
properly  mature,  the  packages  con¬ 
taining  such  oysters  must  be  very 
clearly  and  legibly  labeled  “Floated 
Oysters,”  otherwise  they  will  be 
considered  adulterated  under  Section 
7  of  the  law. 

Particular  attention  should  be 
paid  by  the  growers  and  handlers 
of  oysters  to  the  character  of  the 
water  in  which  the  oysters  are 
brought  to  maturity  or  floated. 
Where  such  waters  are  polluted  it 
will  invariably  follow  that  the 
oysters  will  also  partake  of  this  pol¬ 
lution  and  subsequent  washing  of 
the  oysters,  or  even  floating  in  water 
which  is  not  polluted  is  likely  not 
to  cleanse  them  of  this  pollution. 

Oysters  found  in  interstate  com¬ 
merce  in  a  polluted  condition  be¬ 
cause  of  the  character  of  the  water 
in  which  they  are  grown  or  floated 
are  adulterated  under  the  Food  and 
Drugs  Act. 

“W ater  of  a  less  saline  content” 
means  water  less  salt. 


PtMoU  ud  Tradt-aarki  la  tk< 
Grocery  Line. 

Messrs.  Davis  &  Davis,  Washing  ton 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 

Washington,  D.  C.,  May  24,  1910. 

958, 7r7-  Candy  cutting  machine. 
Joseph  H.  Bennett,  New  York,  N.  Y. 

958,780.  Cherry  seeder.  Sidney  R. 
Smith,  Littleton,  Col. 

958,809.  Noodle  cutter.  Frederick  L. 
Hawkins,  Meshawaka,  Ind. 

958,960.  Process  of  indelibly  marking 
meats.  Julius  Hauser,  Los  Angeles, 
Cal. 

959,101.  Bread  mixer.  Wm.  A.  Bab¬ 
bitt,  Lockport,  N.  Y. 

959,110.  Percolator.  Clarence  U.  Buck, 
Coudersport,  Pa. 

959,137-  Apple  parer.  George  H. 
Hinchcliffe,  Boston,  Mass. 

959,189.  Corer.  Joseph  E.  Wyant, 
Omaha,  Neb. 

Washington,  D.  C.,  May  31,  1910. 

959,448.  Apparatus  for  cooking  corn 
and  other  food  products.  Hartley  C. 
Baxter,  Brunswick,  Me. 
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208  NEEL  AWARE  AVE. 


'  209  N.  WATER  ST. 


Each  month  creates  a  demand  for  a  different  line  of  goods. 
Of  course,  the  staples,  like  the  poor,  are  always  with  us. 


208  N.DEEAWARE  AVE. 
•*  and- 

209  N.  WATER  S.T. 


— An  unusual  demand  for  this  time  of  year;  however,  prices 
are  low  and  any  change  should  be  for  higher  prices.  All  goods  heavy  body 
and  suitable  for  the  warm  weather.  Our  popular  brands,  Royal  Table  Syrup 
hx.  Amber  Drips,  Quaker  City  Syrup,  King  B.  Drips,  White  Clover  Drips’. 
Specials,  “1200,”  “1300”  and  “1400.”  It  will  pay  you  to  send  us  your  Syrup 
orders. 

AND  I»E2LS—  Something  new;  packed  in  Wisconsin, 
Eureka  Brand,  No.  2  cans,  per  dozen,  90c.  Recommended  as  a  dainty  and 
nourishing  dish  for  luncheons  and  supper,  to  be  served  hot  or  cold.  Try  a 


case. 


JARS — We  call  attention  to  the  Economy  Jars,  with  smooth 
mouth,  crystal  flint  glass,  airtight,  no  rubber  ring,  easy  to  seal,  easy  to  open. 
It  surely  is  the  best  yet.  A  trial  order  will  convince  you  of  their  superior¬ 
ity  over  the  old  style.  Pints,  per  gross  $8.85;  quarts,  per  gross,  $10.30;  half¬ 
gallons,  per  gross,  $13.20.  We  quote  old  style  Mason’s  Fruit  Jars:  Pints 
at  $4.65  per  gross;  quarts,  at  $4.90  per  gross  and  half-gallons  at  $7.30  per 
gross.  Jar  Tops  at  $1.50  per  gross. 

AljE  -Warm  weather  and  the  holiday  season  will  create 
a  demand  for  cooling  drinks.  Clicquot  Club  Ginger  Ale  is  of  high-grade 
quality, equal  to  the  imported,  is  extensively  advertised.  Stock  it  and  get  the 
extra  business  it  is  sure  to  bring.  2  dozen  in  case,  $2. to. 


KIRK,  FOSTER  &  CO. 
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959450-  Cherry  pitter.  Catherine  W. 
Bridgeman,  Chicago,  Ill. 

959-536.  Egg  beater.  John  W.  Horner 
and  George  L.  Patterson,  Revere,  Mass. 

959-58i.  Strainer.  Emma  M.  Newton, 
New  York,  N.  Y. 

959,664.  Candy  moulding  machine. 
John  Werner,  Rochester,  N.  Y.  (two 
patents). 

959-767.  Bread  labeling  device,  John 
Limer,  St.  Louis,  Mo. 

959,933.  Apparaus  for  dehydrating 
food  products.  Gordon  D.  Harris,  Bay 
Shore,  N.  Y. 

959.955-  Percolator.  David  P.  Moore, 
Washington,  D.  C. 

959,963.  Machine  for  mixing  and 
kneading  dough  and  like  plastic  sub¬ 
stances.  J.  E.  and  C.  E.  Pointon,  Peter¬ 
borough,  England. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  47,307.  “Tech”  for  blended 
coffee.  Green  &  Mars,  Pittsburg,  Pa. 

Ser.  No.  48,874.  “New  Wrinkle”  for 
candied  popcorn.  Rueckheim  Bros.  & 
Eckstein,  Chicago,  Ill. 

Ser.  No.  49,141.  “Yours  Truly”  for 
salt,  baking  powder,  etc.  The  Gibson 
Canning  Co.,  Gibson,  Ill. 

Ser.  No.  48,971.  “Pilot"for  blended 
coffee.  The  J.  M.  Bour  Co.,  Toledo,. 
Ohio. 

Ser.  No.  49,034.  “Curacoa”  for  cof¬ 
fee.  E.  B.  Millar  &  Co.,  Chicago,  Ill. 

Ser.  No.  49,035.  “Charm”  for  coffee. 
E.  B.  Millar  &  Co.,  Chicago,  Ill. 


CORRESPONDENCE. 


Fruit  and  Vegetable  Jobbers. 

Lebanon,  Pa.,  June  7,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  give  me  the 
name  and  address  of  good  reliable 
commission  dealers  in  the  vege¬ 
table  and  fruit  line  in  your  city, 
as  well  as  New  York  City  and 
Baltimore?  I  am, 

Yours  truly, 

Robt.  L.  Eby. 

Philadelphia — Fruit — C.  Wil¬ 
kinson  Sons,  134  Dock  street. 
Produce — Walter  Wheatley  Co., 
202  Dock  street. 

New  York — Both  fruit  and 
produce — W.  H.  Brown  &  Co., 
i6t -Maiden  Lane. 

Baltimore,  Md. — Both  fruit  and 
produce — Clifton  &  Woodland 
Co.,  217  South  Charles  street. 
*  *  * 

To  Buy  Cot  Beds. 

Birdsboro,  Pa.,  June  6,  1910. 
Editor  “Grocery  World' and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Can  you  refer  me  to 
several  manufacturers  or  jobbers 
of  cot  beds?  I  inclose  a  stamped 
envelope  for  reply.  Thanking 
you  in  advance,  I  am, 

Yours  truly, 

R.  A.  Huyett. 

Bernstein  Mfg.  Co.,  Third  street 
and  Allegheny  avenue;  Philadel¬ 
phia  Metallic  Bed  Co.,  Northeast 
corner  American  and  Jefferson 
Streets;  Keystone  Metallic  Bed 
Co.,  255  South  Second  street,  all 
Philadelphia. 


MORE  FOOD  PRODUCTS 
BITE  DUST  UNDER  GOV¬ 
ERNMENT’S  ATTACK. 

(Continued  from  page  1 8 .) 

Gallons  Queen  Bee  Brand  Syrup,” 
whereas,  in  fact,  they  did  not  con¬ 
tain  i6)4-gallon  cans,  but  each  of 
the  cans  purporting  to  contain  half¬ 
gallon  of  syrup  in  fact  contained  30 
per  cent,  less  than  half-gallon.,  and 
in  that  each  of  the  fifty-eight  cases 
were  labeled :  “10  Gallons  Queen 
Bee  Brand  Syrup,”  whereas,  in  fact, 
the  said  cases  did  not  contain  ten 
one-gallon  cans  of  syrup,  as  they 
purported  to  contain,  but  each  of  the 
said  cans  contained  28  per  cent,  less 
than  one  gallon  of  syrup.  The 
goods  were  seized  and  released  un¬ 
der  bond. 

Judgment  No.  304. — Adulteration 

and  Misbranding  of  Vinegar. 

On  or  about  January  6,  1910, 
Prussing  Bros.,  Chicago,  Ill.,  shipped 
from  the  State  of  Illinois  into  the 
State  of  Indiana,  seventy  barrels  of 
a  product  labeled :  “Prussing  Bros.’ 
Pure  Cider  Vinegar,  40  Grain,  Chi- 
coga.  Ill.,  Mill  Montague,  Mich.” 
Analysis  of  samples  showed  it  to  be 
adulterated  and  misbranded  in  that 
there  had  been  substituted  in  part 
for  it  water  and  a  foreign  material, 
high  in  reducing  sugars,  and  a  for¬ 
eign  ash  material,  and  that  the  prod¬ 
uct  was  not  of  the  standard  acid 
strength,  and  misbranding  in  that 
it  was  labeled:  “Pure  Cider  Vine¬ 
gar,”  which  statement  was  false  and 
and  misleading,  because  the  product 
was  not  pure  cider  vinegar  but  was 
below  the  standard  acid  strength, 
and  contained  added  water,  a  for¬ 
eign  material  high  in  reducing 
sugars,  and  a  foreign  ash  material. 
The  goods  were  seized  but  released 
on  bond. 

Judgment  No.  305. — Adulteration 
of  Desiccated  Eggs. 

On  or  about  July  31,  and  August 
7,  1909,  the  Columbia  Desiccated 
Egg  Company,  of  Chicago,  Ill., 
shipped  from  the  State  of  Illinois 
into  the  State  of  Maryland,  two  con¬ 
signments  of  a  desiccated  egg  prod¬ 
uct.  Analysis  of  samples  showed 
the  product  to  be  adulterated  be¬ 
cause  it  consisted  of  filthy,  decom¬ 
posed  and  putrid  substance.  The 
court  ordered  the  lot  destroyed. 

Judgment  No.  306. — Misbranding 
of  Fish. 

On  or  about  February  1,  1910,  the 
W.  J.  Orr  Fish  Company,  of  Bay- 
port  Mich.,  shipped  from  the  State 
of  Michigan  into  the  State  of  Ohio, 

595  packages  of  fish,  in  three  con¬ 
signments.  Analysis  of  samples 
showed  it  to  be  misbranded  in  that 
it  was  labeled :  “W.  J.  Orr  Fish 
Company,  Orr’s  Choice  Family 
White  Fish,  Bayport,  Mich.,”  which 
form  of  label  was  false,  misleading  . 
and  deceptive  in  that  they  reported 
the  product  to  be  “white  -  fish,” 
whereas,  in  truth,  it  was  not  “white 
fish,”  but  a  certain  other  fish  known, 
as  “Lake  Herring.”  The  goods 
were  seized  but  released  under 
bond. 

Judgment  No.  311. — Misbranding 
of  Vinegar. 

On  or  about  May  15,  1909,  and 
June  23,  1909,  Board,  Armstrong  & 
Co.,  of  Alexandria,  Va.,  shipped 
from  the  State  of  Virginia  to  the 
State  of  Georgia  consignments  of 
vinegar  consisting  of  28  packages 
and  26  packages,  respectively. 
Analysis  of  samples  showed  the 
product  to  be  misbranded  in  that  the 
contents  are  stated  in  terms  of 
measure  on  the  end  of  each  package 
in  figures  indicating  the  number  of 
gallons  which  they  purport  to  con¬ 
tain  and  said  packages  do  not  con¬ 
tain  the  number  of  gallons  of  vine¬ 
gar  which  they  purport  to  contain, 


as  stated  by  the  figures  thereon. 
The  court  ordered  the  goods  re¬ 
leased  on  filing  of  a  bond. 

Judgment  No.  313. — Adulteration 

and  Misbranding  of  Lemon 
Extract. 

On  or  about  June  6,  1907,  the 
Atwood  &  Steele  Company,  Chi¬ 
cago,  111.,  shipped  from  the  State  of 
Illinois  into  the  State  of  Idaho,  a 
consignment  of  a  food  product  la¬ 
beled :  “Tropical  Extract  Lemon. 
One  per  cent.  Atwood  &  Steele 
Company,  Chicago.”  Samples  were 
procured  and  analyzed,  finding  that 
the  product  was  adulterated  and 
misbranded  because  a  solution  con¬ 
taining  little  or  no  lemon  oil  had 
been  substituted  in  part  for  the  gen¬ 
uine  food  article,  and  was  mis¬ 
branded  in  that  it  was  labeled: 
“Tropical  Extract  Lemon,”  which 
statement  was  false  and  misleading 
and  tended  to  deceive  and  mislead 
the  purchaser  into  the  belief  that 
the  product  was  a  lemon  extract  of 
standard  strength  and  quality, 
whereas,  in  fact,  it  was  a  solution 
containing  little  or  no  lemon  oil. 

On  December  31,  1909,  the  de¬ 
fendant  entered  a  plea  of  nolo  con¬ 
tendere  and  the  court  imposed  upon 
it  a  fine  of  $11.30. 

Judgment  No.  316. — Misbranding 
of  Raisins. 

On  or  about  March  18,  1909,  R.  J. 
Paden,  of  Sanger,  CaJ.,  shipped 
from  the  State  of  California  to  the 
State  of  Texas,  700  cases  of  raisins. 
Analysis  of  samples  showed  it  to  be 
misbranded  in  that  they  were 
labeled:  “Choice  California  Raisins, 
Smith  Packing  Company,”  which 
statements  were  false,  misleading 
and  deceptive,  inasmuch  as  the  said 
raisins  were  not  choice  California 
raisins,  but  the  same  were  in  fact 
composed  in  part  of  a  filthy  and  de¬ 
composed  vegetable  substance.  The 
court  ordered  the  goods  destroyed. 

Judgment  No.  317. — Adulteration 

and  Misbranding  of  Buck¬ 
wheat  Flour. 

On  or  about  March  11,  1908,  the 
King  Cereal  and  Manufacturing  Co., 
of  Chicago,  Ill.,  shipped  from  the 
State  of  Illinois  to  the  State  of  Ohio 
a  consignment  of  a  food  product 
labeled  “King’s  Quick-Rising  Buck¬ 
wheat  Flour.”  Samples  were  pro¬ 
cured  and  analyzed  finding  that  the 
product  was  adulterated  and  mis¬ 
branded,  in  that  there  had  been 
mixed  and  packed  with  it,  in  a  man¬ 
ner  to  reduce,  lower  and  injuriously 
affect  its  quality  and  strength,  a 
wheat  product,  and  that  said  wheat 
product  had  been  substituted  in  part 
for  the  genuine  food  article,  and 
was  misbranded  in  that  it  was 
labeled  “Quick-Rising  Buckwheat 
Flour,”  which  statement  was  false 
and  misleading  in  that  it  was  not 
a  quick  rising  buckwheat  flour,  but 
a  compound  of  buckwheat  flour  and 
a  wheat  flour.  On  December  31, 
1909,  defendant  entered  a  plea  of 
guilty  and  the  court  imposed  a  fine 
of  $10. 

Judgment  No.  318. — Adulteration 

and  Misbranding  of  Cider 
Vinegar. 

Between  January  1,  1908,  and 
August  24,  1908,  Barrett  &  Barrett, 
a  corporation,  of  Chicago,  Ill.,  sold 
and  delivered  to  Franklin  McVeagh 
&  Co.,  another  corporation  of  Chi¬ 
cago,  Ill.,  a  quantity  of  a  product 
labeled  “Charm  Brand  40  Grain 
Cider  Vinegar,  Distributed  by 
Franklin  McVeagh  &  Co.,  Chicago, 
Ill.,”  and  at  the  time  of  making  said 
sale  furnished  said  Franklin  Mc¬ 
Veagh  &  Co.  a  written  guaranty, 
signed  by  Barrett  &  Barrett,  through 
its  secretary,  W.  J.  Windsor,  to  the 
effect  that  the  said  vinegar  was  not 
misbranded.  On  August  24,  1908, 


the  said  Franklin  McVeagh  &  Co. 
shipped  the  said  vinegar  from  the 
State  of  Illinois  to  the  State  of  Ok¬ 
lahoma.  A  sample  was  procured 
and  analyzed  finding  that  the  prod¬ 
uct  was  misbranded  in  that  there 
had  been  mixed  and  packed  with  it, 
so  as  to  reduce,  lower  and  injurious¬ 
ly  affect  its  quality  or  strength,  a 
foreign  material  high  in  reducing 
sugars  and  dilute  acetic  acid,  and 
that  the  product  had  been  artificially 
colored  in  a  manner  to  conceal  its 
inferiority,  and  was  misbranded  in 
that  it  was  labeled  “Charm  Brand 
40  Grain  Cider  Vinegar,”  which 
statement  was  false,  misleading  and 
deceptive,  and  tended  to  deceive  and 
mislead  the  purchasers  into  believ¬ 
ing  that  the  product  was  a  cider 
vinegar,  whereas  in  fact  it  was  not  a 
cider  vinegar,  but  a  mixture  o 
foreign  material  high  in  reduc 
sugars,  dilute  acetic  acid  and  cider 
vinegar,  and  was  artificially  colored 
in  imitation  of  cider  vinegar.  On  De¬ 
cember  31,  1909,  the  defendant  en¬ 
tered  a  plea  of  guilty,  and  on  Jan¬ 
uary  31,  1910,  the  court  imposed  a 
fine  of  $25. 

Judgment  No.  320. — Adulteration 

and  Misbranding  of  Vanilla 
Extract. 

On  or  about  March  20,  1909,  the 
Puhl  Manufacturing  Co.,  of  Chicago, 
Ill.,  shipped  from  the  State  of  Illi¬ 
nois  to  the  State  of  Wisconsin  a 
consignment  of  a  food  product 
labeled  “Puhl’s  Pure  Mexican  Va¬ 
nilla  Extract  for  Flavoring  Cus¬ 
tards,  Ices,  Ice  Cream,  Cakes,  etc. 
Puhl  Mfg.  Co.,  Chicago,  Ill.”  Sam¬ 
ples  were  procured  and  analyzed 
finding  that  the  product  was  adulter¬ 
ated  and  misbranded,  in  that  there 
had  been  substituted  in  whole  or  in 
part  for  the  genuine  food  article  a 
dilute  vanilla  extract,  and  that  it  had 
been  artificially  colored  in  a  manner 
to  conceal  its  inferiority ;  and  was 
misbranded,  in  that  it  was  labeled 
“Pure  Mexican  Vanilla  Extract,” 
which  statement  was  false,  mislead¬ 
ing  and  deceptive,  in  that  it  indicated 
that  the  product  was  a  pure  extract 
of  the  vanilla  bean,  whereas,  in  fact, 
it  was  not  a  pure  extract  of  vanilla, 
but  a  dilute  extract,  artificially  col¬ 
ored  in.  a  manner  to  conceal  its  in¬ 
feriority. 

On  December  31,  1909,  the  de¬ 
fendant  entered  a  plea  of  guilty  and 
the  court  imposed  upon  it  a  fine  of 
$10. 

Judgment  No.  321. — Misbranding 
of  Canned  Peas. 

On  or  about  July  31,  1907,  the  P. 
Hohenadel,  Jr.,  Co.,  of  Rochelle,  Ill., 
shipped  from  the  State  of  Illinois  to 
the  State  of  Indiana  a  consignment 
of  a  food  product,  each  case  being 
labeled  “Two  Dozen  two-pound  cans 
Choice  Standard  Peas,  Packed  by 
the  P.  Hohenadel,  Jr.,  Co.,  Rochelle,. 
Illinois.”  Samples  were  procured 
and  analyzed  finding  that  the  prod¬ 
uct  was  misbranded,  in  that  the 
cases  were  labeled  “Two  Dozen  two- 
pound  cans  Choice  Standard  Peas,” 
which  statement  was  false  and  mis¬ 
leading,  in  that  each  of  the  said  cans 
of  peas  contained  in  the  cases  com¬ 
posing  the  shipment  did  not  in  fact 
weigh  two  pounds,  but  did  in  fact  , 
weigh  less  than  two  pounds. 

On  November  9,  1909,  the  defend¬ 
ant  entered  a  plea  of  guilty  and  the 
court  imposed  upon  it  a  fine  of  one 
cent. 


Nearby  strawberries  are  now  in 
market,  and  range  from  4  to  7 
cents  per  quart.  The  quality  is 
good,  though  the  rains  have  done 
some  damage.  The  demand  is 
active. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Straight  Talk  With  Clerks 

BY  A  MAM  WHO  HAH  BEEN  ONE 


Conducted  by  W.  E.  Sweenit,  Manager  for  L.  Lehman  &  Co.’s 
Department  Food  Stores,  Trenton,  N.  J. 


Monday  Morning. — Every  man 
that  works  back  of  the  counter 


should  be  in  tip-top  shape  Mon- 
— orning.  Whether  the  in- 
1  comes  from  the  Sunday 
sta  viv.,  the  Sunday  air  or  the 
Sunday  rest  makes  little  differ¬ 
ence  if  the  mental  condition  is  im¬ 
proved.  Sunday  should  be  a 
preparation  for  Monday.  It’s  a 
bad  thing  to  come  on  deck  Mon¬ 
day  morning  with  a  tired  feeling 
and  a  disturbed  brain.  It  speaks 
'disaster.  It’s  the  morning  to 
have  alertness.  It’s  the  morning 
to  get  busy.  It’s  the  beginning 
of  six  days  of  thinking  and  act¬ 
ing  and  a  good  beginning  is  a 
good  ending. 

*  *  * 

Ready  To  Go  Up? — “What  makes 
a  man  ready  to  go  up?”  Master¬ 
ing  the  present  work.  Don’t 
care  if  that  work  is  lugging  cases 
or  selling  goods  to  the  finest 
trade.  When  you’re  master  of  it 
in  every  true  sense  “you’re  ready 
to  go  up.”  And  you  ought  to 
look  to  “go  up” — expect  to  “go 
up.”  But  it  may  not  come  this 
month  nor  this  year — that  isn’t  of 
so  much  importance  as  the  fact 
that  you’re  ready — and  the  double 
importance  of  keeping  ready. 

*  *  * 

Is  the  Boss  Away?— That’s  the 
time  to  dig  in.  That’s  the  time  to 
show  what  you’re  made  of. 
When  you  get  him  away  stick  to 
the  ship  tooth  and  nail  and  he’ll 
go  again.  Lots  of  employers  need 
trying  out.  They  imagine  things 
will  go  to  smash  when  they’re  not 
on  the  job.  Fool  the  boss.  It 
will  do  him  good.  Never  give 
him  a  chance  to  get  back.  He’ll 
look  for  it.  Bosses  are  egotisti¬ 
cal.  They’ve  a  right  to  be.  They 
start  things.  They  swing  them 
all  right.  There  are  others.  Be 
one. 

*  *  * 

Are  You  a  Tea  Man?— Qualify 
for  one.  When  you  talk  to  a  cus¬ 
tomer  about  the  peculiar  strength 
and  heavy  body  of  English  Break¬ 
fast  and  the  delicacy  and  splendid 


character  of  Ceylon,  she  con¬ 
cludes  that  you  are  something  of 
a  tea  man.  It’s  a  good  habit  to 
get  into.  Good  habits  grow  as 
well  as  bad  ones.  Parrot  talk 
about  tea  falls  flat.  Saying  that 
you  have  a  “good  demand  for  our 
famous  50-cent  mixed”  isn’t 
enough.  It  isn’t  convincing.  But 
saying  you  are  glad  to  sell  a 
quarter  of  this  tea  as  a  sam¬ 
ple  order  and  asking  the  customer 
to  notice  the  deep  clear  amber 
color  and  to  be  sure  to  sniff  the 
aroma  and  get  the  true  flavor  of 
the  leaves  before  adding  the 
sugar  and  cream  and  see  that  the 
water  is  boiling  and  the  infusion 
doesn’t  exceed  seven  minutes, 
adds  strength  to  your  selling  talk. 
She  assumes  that  you  are  in  earn¬ 
est  and  that  you  know  what  you 
are  talking  about. 

*  *  * 

Be  True  to  the  Firm.— Stand  pat 
for  the  firm.  The  fellow  that 
knocks  the  man  that  pays  him  his 
salary  is  a  poor  apology  for  a 
clerk.  He  isn’t  fit  to  associate 
with  decent  people.  Shun  him. 
Praise  your  store.  Stick  up  for 
it  or  get  off  the  pay  roll.  Gener¬ 
ally  speaking,  the  knocker  is  a 
bad  proposition,  but  when  he 
knocks  his  store  he  comes  pretty 
nearly  being  a  hopeless  case. 

*  *  * 

Boiled  Dinner.— Connecticut  is 

great  on  boiled  dinners.  Every 
now  and  then  you’ll  see  a  boiled 
dinner  ad.,  splendidly  written  up 
by  a  grocery  concern  out  there. 
Good  thing  to  remember.  Good 
thing  to  have  boiled  dinner  spe¬ 
cials  in  your  store  once  a  week. 
Any  summer  month  is  the  month. 
You  must  ring  in  corned  beef, 
though,  and  it  must  be  the  best. 
The  rest  is  “all”  the  vegetables. 
Get  up  a  good  big  list  and  have 
it  well  printed  and  put  it  out  in 
front  so  that  “Boiled  Dinner”  will 
stick  out  in  big  red  letters.  Tell 
the  boss  that  you’re  going  to  have 
things  different.  Doesn’t  “boiled 
dinner  specials”  sound  good  to 
you  ? 


“1DLEWILD"  Canned  Goods 
“IDLEWILD”  Spices 
“WINOLA”  Canned  Goods 
“HAWTHORN”  Cigars 

Sold  and  guaranteed  by 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  F»a. 

"Distributers  of  "Purina”  Scratch  and 
Chick  Feeds.” 


John  Scott  £>  Co. 

INCORPORATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importers  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct”  j 


HIGHEST  IN  HONORS] 

Baker’s  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 

IN 

EUROPE 
AND 

Registered  AMERICA 

U.  S.  Pat.  Oft 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MISS. 


THE  NEW  FLAVOR 


IWAPLEINE  FLEISCHMANN’S 


Better 

Than 

Maple 

The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SUTTER  &  HARDING.  PHILADELPHIA,  PA. 


COMPRESSED 
HIS  NO  EQU 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
theirunmatchablequality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

130-32  S.  Front  St.,  Philadelphia 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee”  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  to  10  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

GITHENS,  REXSAMER  &  CO. 

1  5  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


3WVWM  TO  ADVERTISERS  KINDLY 


and  Trade-marks  procured  promptly  and 
properly  in  all  countries. 

Baris  &  Davis,  Washington,  D.C. 


MENTION 


‘GROCERY  WORLD  AND  GENERAL  MERCHANT® 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


at 


ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money- 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of,  the  department  by 
submitting  both  queries  or  sug¬ 
gestions.  •  -  ' '  '  ' 


Probably  No  Oleo  Legislation  This 
Season. 


Another  Guessing  Contest  Window. 

This  dressing  is  very  effective 
itl  the  window— much  more  so 
than  can  be  shown  in  the  sketch 
on  account  of  there  being  so  much 
white.  Build  a  sort  of  arctic 
scene  by  means  of  boxes  covered 
with  white  cheese  cloth.  In  the 
centre  of  the  window  place  a 
large  tin  dish  about  two  inches 
deep  and  with  a  drainage  tube 
conducting  the  water  out  of  the 
dish  and  disposing  of  it  in  the 
most  convenient  manner  to  the 
grocer  using  this  idea — say,  for 
instance,  let  the  water  run  into 
buckets,  emptied  at  certain  inter¬ 
vals  and  hidden  by  some  boxes  or 
a  plant,  or  let  the  water  go  into 
the  basement;  in  fact,  that  part  of 
it  must  necessarily  be  left  to  the 
grocer’s  judgment  and  the  facili¬ 
ties  of  his  store. 

In  the  dish  put  some  white 
cheese  cloth,  but  do  not  let  it 
hang  over  the  sides  or  it  will 
dribble  and  wet  the  floor.  It  is 
only  to  hide  the  dish.  Put  starch 


and  other  white  things  about  on 
the  floor  to  make  it  look  like 
snow  and  frozen  snow.  Back  of 
the  white  things  put  some  bluing 
to  bring  them  out  and  lend  color 
to  the  scene.  Back  of  this 
scenery  hang  a  blue  cloth  and  on 
it  a  semi-circle  of  white  paper 
bearing  the  inscription  “Guess 
how  long  it  will  take  this  250- 
pound  cake  of  ice  to  melt.”  You 
might  offer  a  prize  for  the  one 
coming  nearest  to  the  correct 
answer  within  a  certain  time. 
Have  pieces  of  twisted  colored 
paper  radiating  to  the  sides  of  the 
back  of  the  window  to  give  an 
aurora  borealis  effect. 

A  Novelty  Window. 

Make  the  box  in  the  window  of 
colored  cardboard  or  stiff  paper, 
and  make  it  big,  so  that  you  can 
make  dummy  dice  of  fairly  large 
boxes  covered  with  white  paper 
and  dotted  to  make  them  look  like 
dice.  Put  red  cheese  cloth  on  the 
floor  and  place  the  dice  box  al¬ 


most — not  quite — 1  in  the  middle 
of  the  window.  Then  place  your 
dice  around  the  base  of  the  box 
and  put  a  sign  on  an  easel  beside 
it.  Behind  this  pile  open  boxes 


Oleomargarine  legislation  dur¬ 
ing  the  present  session  «of  Con¬ 
gress  is  improbable.  The  bill  of 
Representative  Burleson,  of  Tex¬ 
as,  which  proposed  to  reduce  the 


of  eggs  to  about  the  level  with 
the  top  of  the  can. 

Once  you  have  your  accessories 
you  will  not  require  much  stock, 
and  the  dice  box  can  be  covered 
with  different  colored  paper  and 
made  to  represent  a  can  of  soup 
or  fruit  some  other  time,  with  the 
real  cans  grouped  around  it,  and 
in  this  way  you  have  the  centre¬ 
piece  ready  for  another  window. 

The  sign  on  the  easel  might  be : 
“You  may  equal  this,  but  you 
cannot  beat  it — or  anything  else 
in  our  store — not  even  our  eggs.” 


Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard- 


tax  on  oleomargarine  from  10 
cents  per  pound  to  2  cents,  is  still 
in  the  House  Committee  on  Agri¬ 
culture,  and  likely  to  be  there 
when  adjournment  comes. 

Hearings  lasting  several  weeks 
were  had  on  the  bill  by  the  com¬ 
mittee.  No  vote  on  the  measure, 
however,  was  taken  and  now  that 
the  end  of  the  session  is  approach¬ 
ing  Mr.  Burleson  said  he  expected 
the  bill  to  die  in  committee. 


Watermelons  are  now  coming 
from  Florida  by  the  car,  and 
range  from  35  to  75  cents  each. 
The  quality  is  good  and  the  de¬ 
mand  active. 
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THE  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  reaches  the  best  retailers  in  every  state  in  the  Union  and 
represents  a  more'nearly  ideal  means  of  communication  between  the  manufacturer  and  the  retailer  than  the  magazines  and  newspapers 
do  between  the  manufacturer  and  the  consumer;  because  their  circulations  are  guaranteed,  their  rates  are  standardized,  they  represent 
CLASS  circulation  at  a  very  small  cost— which  means  every  reader  of  every  publication  is  a  prospective  QUANTITY  purchaser  of  your 
goods,  and  in  addition  to  this,  they  have  a  co-operative  arrangement  with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS 
OF  THE  UNITED  STATES,  which  causes  their  subscribers  to  take  more  than  the  ordinary  interest  in  their  columns. 

Every  reason  why  a  manufacturer  SHOULDN’T  use  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF  AMERICA  to 
accomplish  the  most  important  thing  in  his  business — reach  retailers — has  been  removed.  Every  reason  why  he  SHOULD  has  been 
strengthened. 

To  talk  to  retailers  for  ONE-TENTH  what  it  is  costing  you  to  do  it  now,  use  the  following  publications:— 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American  Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Giocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’ Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants’  Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Angeles, 
•  Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


For  full  information  as  to  how  to  reach  retailers,  address 


The  C.  M.  Wessels  Co. 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr 


Exclusive 

Advertising  Representatives 

92 7  ARCH  STREET 
Philadelphia 


New  York  Office 
91  Wall  St. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


82 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 


“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  25 


Amwmt  ts  Want  Advertfoemaots  Inserted  Is  this  department  asp  ke  addressed  to  the  "  Grocery  World 
sad  flu  ir1  Merchant "  when  desired,  provided  the  advertisement  is  aceoapanled  by  re  cents  in  postage  to 
pay  far  ra nulling  the  asms.  The  price  of.  each  Insertion  is  two  cents  per  word. 


_ FOR  SALE. _ 

FOR  SALE. — Corner  grocery,  meat  and 
provision  store.  Established  six  years. 
Doing  a  large  business.  If  sold  at  once  will 
take  $1,800.  West  on  Market  St.,  West 
Philadelphia.  Address  L.  C.  C.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. _ 1 

FOR  SALE.— In  West  Philadelphia,  corner 
grocery  and  provision  store,  doing  a  good 
business.  If  sold  at  once  will  take  $800. 
Address  L.  G.  S.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa.  27 

FOR  SALE. —  Old-established  meat  and 
provision  store.  Fine  fixtures  and  refriger¬ 
ator.  Location,  West  Philadelphia.  Stable 
in  rear.  Will  sell  for  $x,  100  to  a  quick  buyer. 
Address  V.  W.  E.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  27 

FOR  SALE. — An  old-established  grocery 
and  provision  store.  Would  do  good  with 
fresh  meats.  Rent,  $12  per  month.  If  sold 
at  once  will  accept  $350.  N.  W.  Cor.  Ran- 
dolph  St.  and  Erie  Ave. _ 24 

FOR  SALE. — Grocery  and  provision  store. 
Rent  $17  per  month.  Six  rooms  and  bath. 
Will  sell  for  the  low  figure  of  $325.  24 10  Law- 
rence  St.,  Philadelphia,  Pa. _ 24 

FOR  SALE. — Grocery,  meat  and  provision 
store,  established  seventeen  years.  Corner 
Camac  and  York  Sts.  If  sold  at  once  will 
take  $5,500  for  store  and  dwelling  and  $1,000 
for  stock  and  fixtures.  T.  G.,  “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  _ 24 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$22.5o,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  _ tf 

FOR  SALE.— Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $18  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa.  25 

FOR  SALE. — Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  5051  Frankford  Ave.,  Phila.,  Pa.  25 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE. — Small  corner  grocery  store. 
Must  sell  on  account  of  sickness.  Will  sac¬ 
rifice  for  $400  if  sold  at  once.  Address  B. 
C.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — A  small  grocery  store,  estab¬ 
lished  eight  years.  Doing  a  fair  business. 
Will  sell  for  $400  if  sold  at  once.  Address 
4055  Wallace  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — In  West  Philadelphia,  4411 
Aspen  St.,  grocery  and  provision  store, 
$1,000;  44x3  Aspen  St.,  cafe,  $sco.  Will 
sell  the  two  properties  to  a  quick  buyer  at 
the  low  figure  of  $10,000.  Apply  at  the 
above  address.  2 


A  FIRST-CLASS  COUNTRY  STORE 
property  and  stock;  154  acres;  nine-room 
dwelling  and  large  store  and  furniture  ware- 
rooms  ;  barn ;  wagon  house.  Also  a  fine 
country  store  property,  with  28  acres  of 
ground ;  fine  house  and  store,  and  all  con¬ 
veniences  and  all  necessary  outbuildings. 
Also  a  fine  residence  and  store  property  in 
Norristown  ;  best  section  ;  fine  trade.  All 
of  them  bargains.  Must  be  sold  on  account 
of  health  of  owners.  Call  at  once,  I.  J. 
Gotwals,  Norristown,  Pa.  24 

FOR  SALE. — Large  corner  grocery  and 
meat  market.  Best  suburban  location  In 
Yonkers,  N.  Y.  Over  $2,500  business  in 
May  ;  can  be  doubled.  Easy  terms  to  right 
party.  Address  Tel.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa. _ _  24 

FOR  SALE. — A  good  corner  grocery,  meat 
and  provision  store.  Good  reason  for  sell¬ 


ing.  If  sold  at  once  will  take  $1,100.  Rent 
of  store  and  ten-room  dwelling,  $34  per 
month.  Address  S  J.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa. _ 3 

FOR  SALE. — A  McCaskey  register  for  100 
accounts,  cost  $60,  will  sell  for  $25  cash. 
Have  also  a  Century  cash  register  and  anew 
cheese  case ;  can  be  had  at  a  bargain. 
Address  Geo.  G.  Schneller,  34  N.  New  St., 
Bethlehem,  Pa.  24 

FOR  SALE  — Grocery,  meat  and  provision 
store,  N.  W.  Cor.  Huntingdon  and  Douglass 
Sts.  Seven  rooms ;  $  ,8  per  month.  Will 
sell  for  $900  if  sold  at  once.  Address  J.  B. 
Neff,  3251  HuntingdonSt., Philadelphia, Pa.  3 

FOR  SALE.  —  Grocery  store  located  in 
northwestern  Pennsylvania.  Population  of 
city,  8,000  ;  healthy  location  ;  good  business. 
Rent  and  fuel  cheap.  Three  railroads.  Good 
reasons  for  selling.  Address  B.  D., “Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  25 

FOR  SALE. — Two  No.  91  National  cash 
registers;  cost  $300.  One  Commercial  reg¬ 
ister,  136  accouuts  ;  cost  $75.  Good  as  new. 
Will  sell  cheap  to  quick  buyer.  Address 
P.  M.  J.,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  26 


SITUATION  WANTED. 


POSITION  WANTED  AS  WHOLESALE 
grocery  or  specialty  salesman.  Manager 
of  grocery  store  between  three  and  four 
years.  Want  to  change  for  benefit  of  health. 
Can  furnish  reference  andjbond.  Address 
C  G  Auer,  12  Spruce  St.,  Bethlehem, Pa.  25 

ENGLISH  CLERK  AND  MANAGER,  AT 
present  employed  in  Philadelphia,  wants 
position  as  manager  of  up-to-date  grocery 
store  in  fair-sized  town.  Age,  26;  unmar¬ 
ried  ;  will  go  anywhere.  Has  had  six  years’ 
experience  as  manager,  and  good  all-round 
man.  Now  has  good  position  as  manager 
but  would  prefer  town  to  city.  Salary  to 
start,  $17  per  week.  Unquestioned  refer- 
ences.  Address  C  41,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

EASTERN  PENNSYLVANIA  YOUNG 
man  of  22,  wants  position  as  head  clerk 
or  manager  of  grocery  department.  Mar¬ 
ried,  no  children ;  will  go  anywhere.  Has 
had  excellent  experience  in  general  grocer¬ 
ies  and  also  with  teas  and  coffees.  Knows 
something  of  chain  store  methods.  Can  give 
strong  references.  Wanted  to  start,  $15 
weekly,  and  can  soon  show  right  to  that 
much.  Address  C  40,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

POSITION  WANTED  BY  MAN,  MIDDLE 
age,  as  manager  of  grocery  business  or  of  a 
general  merchandise  business.  Years  of 
experience.  Best  references  and  bond  if 
required.  Address  X  Y  Z,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  25 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  as  manager  or  buyer.  Will 
go  anywhere.  Age  30,  married,  one  son. 
Has  had  about  nine  years’  comprehensive 
experience,  and  can  make  good.  Wants 
$1,400  yearly  to  start,  and  can  prove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 


WANTED. 


WANTED. — A  customer  in  Philadelphia  or 
near  who  can  use  25  or  50  pounds  of  butter 
a  week.  J.  G.’Plank,  Roaring  Branch,  Pa.  23 


BUSINESS  OPPORTUNITIES. 


OLD  -  ESTABLISHED  MEAT,  PROVI- 
sion  and  grocery  store  in  the  southeastern 
part  of  Philadelphia,  doing  average  yearly 
business  of  $15,000,  with  a  good  class  of 
trade,  can  be  bought  very  reasonably.  Good 
reason  for  selling.  Can  be  bought  with 
or  without  the  property.  Address  B.  F., 


eeoeoooooooooooooooooooooo 


o  0 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  0 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  In  that  and  0 
0  we  know  what  we  are  about.  0 

0  In  the  term  “grocery  stores”  we  0 
e  Include  butter  and  egg  stores,  tea  0 
o  and  coffee  stores,  green  groceries  and  0 
0  anything  else  in  the  same  line.  0 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  0 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  0 

0  9*7  Arch  Street,  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  o 

0  Keystone,  Race  746.  0 

0  0 
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(1R0CERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessenbusiness,  doing'$2c>o[to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $300  and 
which  will  be  sold  at  Inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,000  worth  of  stock. 


Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three  quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  slot  k  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo  $-oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terras. 
Price  inventory. 

No.  585.  —  Grocery,  provisions 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Is  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  ft  CO. 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


WANTED. — An  all-round  man,  capable  of 
taking  charge  as  manager  of  a  meat  and 
grocery  store.  Must  have  ability  to  hustle. 
Reference  preferred.  Apply  516  S.  Fift>- 
second  St.,  Philadelphia,  Pa.  26 


NEW  JERSEY  GENERAL  STORE, 
keeper  wants  good  man  for  position  which 
may  or  may  not  be  permanent,  or  he  mav 
close  his  business.  Man  needed  to  do  a  1 
all-round  work,  mostly  indoor.  Will  pay 
whatever  he  is  worth.  Man  who  is  careful, 
willing,  honest,  sober  and  ab’e  will  find 
this  worth  considering.  Address  E  19, 
‘“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia  Pa.  1 


MISCELLANEOUS. 


WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co  ,  1624  S.  5th 
St.,  Philadelphia,  Pa.  5 

GROCERS’  PRINTING  MATTER— LET- 
ter  heads,  bill  heads,  postal  cards,  pure  food 
stickers,  counter  pads,  folders,  all  kinds  of 
snappy,  up-to-date  printing  for  grocers  and 
general  merchants  a  specialty.  H.  F. 
Granzow,  Ashland,  Pa.  26 

mr!  GRO-SIR  WHY  NOT 

make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  jo  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  25 


MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus.  Ohio 

l»11i  free,  er  leer  meat**’  trial  ter  !•  e eats 
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The  Sooner  You  Start  Selling 

CLICQUOT  CLUB  GINGER  ALE 

the  sooner  your  ginger  ale  trade  will  increase  to  what  it  ought  to  be.  You 
can  never  sell  as  much  of  any  other  ginger  ale,  either  domestic  or  imported, 
as  you  can  sell  of  CLICQUOT  CLUB  GINGER  ALE  because  no  other  has 
the  quality  and  publicity  that  make  CLICQUOT  CLUB  sell.  Everywhere 
CLICQUOl  CLUB  is  on  sale  it  proves  our  statement  by  outselling  all 
other  brands.  You  want  “sellers,”  so  you  want  CLICQUOT  CLUB  because 
its  history  is  made  up  of  sale-after-sale  and  never  a  customer  that  is  not 
pleased  with  its  Quality,  Purity  and  Delicious  Flavor. 


j  —Jl  t»Aoc  ma*k 

EXTRA  DRY.fts 

[(/'  r~~- -  “U'j 

ginger  ale) 


l®UAflAxHCO  BY  THE  CLICQUOT  CIU8  M 
[  **  'too  AMO  ORUGS  ACT  June  30 

I.  V  u  s  serial  nO  10681. 

L  MANUFACTURED  BY 


Cljijcqjuiojt  G(ut}L 


Other  CLICQUOT  PRODUCIS  with  the  Clicquot  Purity  and  Flavor: 

CI.ICQTTOT  CI^ITB  SARSAPARILLA  CLICQUOT  CLUB  LEMON  SODA 

CLICQUOT  Ct,TJB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CLICQUOT  CLUB  BIRCH  BEER 


^  i  ■  i=3C==  ,  iur  1 1  .  - 


Millis,  Massachusetts 


THE  HIGHEST  because  of  their  PURITY-QUALITY-FLAVOR 


Beebraho 


Highest  Quality 

EXTRACT 

VANILLA 


42%  ALCOHOL 

DIRECTIONS 
ON  BOTTLE 

GUARANTY  No.  1417 


M?CORMICK*C? 

manufacturing  chemists 
BALTIMORE, ll.SJt. 


/ 

i 


r~iillhr 


per  *J 


On  these  points 

Bee  Brand  Flavoring 

Extracts 

received  the  highest  award— 

GOLD  MEDAL 

The  strongest  endorsement  since  the  Pure  Food  Law 
went  into  effect. 

HIGHER 

by  40%  than  national  laws  require.  Increasing  sales 
indicate  that  the  consumer  desires  a  HIGH-CLASS 
Flavoring  Extract  regardless  of  price. 


McGORMICK  &  CO. 


MANUFACTURING 

CHEMISTS 


BALTIMORE.  MD. 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  JUNE  13, 1910. 


COL. 

Ammonia .  i 

Axle  Grease .  2 

Baking  Powder  .  2 

Blacking — Shoe .  2 

Bluing— Dry. .  3 

Bluing — Liquid .  3 

Brushes . 28 

Butchers’  Sundries .  21 

Butter .  4 

Crackers  and  Cakes  .  10 

Candles  .  4 

Canned  Goods . 4 

Canned  Meats .  6 

Catsup . 8 

Cereal  Specialt  es  .  14 

Cheese  . 12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider .  23 

Clams .  n 

Corn  Starch .  26 

Condensed  Milk .  9 

Cottolene  . 12 

Coffee  Essence  and  Chicory  .  3 

Delikatessen  .  10 

Dried  Fruits .  16 

Dressed  Meats .  20 

Dressed  Poultry .  21 

Drugs .  22 

Evaporated  Milk .  9 

Eggs  .  12 


COL. 

Fancy  Groceries .  12 

COL. 

Hour .  13 

Farinaceous  Goods .  13 

Fresh  Fish .  16 

Foreign  and  Domestic  Green  Fruits .  17 

Green  Coffee .  3 

Gelatine  and  Prepared  Desserts .  14 

Horseradish .  17 

Honey .  27 

P  um  Pudding .  2i 

Preserves,  Jellies.  Jams  and  Marmalades .  21 

Polishing  and  Cleaning  Compounds .  25 

Roasted  Coffee  in  Bulk . 

Rice .  23 

Refined  M<  lasses  and  Syrups .  27 

Rope,  Tie  Yarn,  etc .  27 

Jars  and  Jar  Rubbers .  4 

Ketchup .  8 

Shoe  Dressing .  2 

Lamp  Goods. . .  18 

Lime . ; .  j8 

Lve  and  Pota>h .  18 

Lard  and  Compounds .  50 

Soups .  8 

Smoked  Fi-h,  Codfish  and  Ma*  kerel .  15 

Sauer  Kraut .  21 

Live  Poultry .  21 

Laundry  Soaps .  25 

Laundry  Starch  .  26 

Macaroni  .  15 

Matches.  .  j8 

Mince  Meat .  18 

Maple  Syrup .  27 

Oysters  .  16 

Oils .  ig 

Olives .  ig 

Package  Coffee .  3 

Salad  Dressing .  24 

Sal  Soda .  24 

Sauces .  24 

Soda — Bi-Carb .  24 

Soft  Drink- .  24 

Soap  Powder .  25 

Specialties . .  26 

Stove  Polish  .  26 

Sundries .  26 

Syrup  and  Molasses .  27 

Pure  Olive  Oil .  19 

Potato  Chips .  19 

Peanut  Butter .  19 

Pickled  Meats  and  Fish .  19 

Toilet  Soaps .  25 

Tobacco — Plug . . .  28 

Vinegar .  2o 

COL. 

Whole  Spices . 2g 

Wood  and  Willow  Ware .  27 

Yeast  Cakes . 2g 


ADVANCES. 

Dressed  Meats . 2Q 

Provisions .  2Q 

Fowls .  21 

Butchers'  Sundries .  2i 


DECLINES. 


Flour.. 
Lard  .. 


13 


ADDITIONS. 


SUGAR. 

Barrels.  Halves. 

Cut  Loaf .  6.35  6. *3 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.,o 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5-7°  5-QQ 

Lozenge .  5.60  5.80 

Powdered . 5-55  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.40  5.60 

“  “  Franklin...  5  40  5.60 

“  special  fine .  5.45 

lt  fine,  2  lb.  bags .  5-7° 

•*  “  2-lb.  pkgs.,  cases....  5.60 

**  **  5-lb.  bags .  5.6a 

“  “  10  10-lb.  bags .  5-55 

“  “  25-lb.  bags .  5  .45 

"  "  100-lb.  bags .  5. 40 

■*  coarse .  5.50 

"  extra  coarse .  5. 70 

A  Crystal .  5.45  100-lb. 

A  Confectioners .  5.25  Bags. 

No.  2 .  5.15  5-i« 

No.  3 .  5  05  5.05 

No.  6 .  4-95  4-95 

No.  8 .  4.85  4.85 

No.  to .  4-75  4-75 


TEA. 

Foochow  Oolong — 

Choice . . . 

Extra  choice . 

Fancy . . 

Formosa  Oolong — 

Choice . . 

Extra  choice . 

Fancy . . . 

Imperial — 

Choice . 

Extra  choice . 

Fancy  . 

Young  Hyson — 

Choice . 

Extra  choice... . 

Fancy  . 

Gunpowder — 

Choice . 

Fancy  . 

Japan,  pan  fired  or  basket  fired — 

Choice . . . 

Extra  choice . 

Fancy  . 

English  Breakfast — 

Choice . . 

Extra  choice . . . 

Fancy . . . 

Ceylon — 

Tetley's,  No.  i,  lbs.,  J^s  or  . 60 

'*  No.  2,  Yi  lb . 45 

“  Troubadour,  x  lb.  tins . 

Bungaloe,  i  lb . 25 

“  l/t  lb . 28 


AMMONIA. 

Per  doz. 

Victoria,  2  doz . go 

Pincus,  3  doz . go 

Oakdale,  2  doz .  7e 

o.  k.,  3  doz . . .*'5 

Violet,  16  oz.,  Victoria,  2  doz . go 

Parsons,  2  doz.  pints .  x*55 

Fursons,  Dime,  2  doz . g5 

Banner,  dry,  case  2  doz . .87^ 

Tib  bait  Dri-Monia  (con.  dry),  10c.  size, 

grots  case . per  gross  o .  oo 

Tlnbals  Dri-Monfa  (con.  dry).  5c.  sire,  % 

grots  package . per  grott  4.80 

Free  goods  with  grott  5-  or  10-cent  tire*. 


Per  lb. 

34 
39 

45 

33 

39 

45 

3® 

33 

4» 

25 

3° 

35 

38 

45 

35 

4° 

45 

•*5 

.30 

•35 
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AXLE  GREASE. 

Frazer’z,  15  lb.  palls . 85 

Frazer's,  boxes,  %  gross . per  gross  9. 40 

Mica,  g roes . . . per  gross  9.00 

Castor  Oil,  36  i-lb.  tin1;,  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  ib.,  4  doz.  in  case . . 

5?  lb.,  2  doz.  in  case . 

I  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  J^-lb.,  4  doz. . per  doz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  do*. 

Davis'  O.  K.,  i-lb.,  2  doz . per  do*. 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  3^-lb.,  4  do* . per  doz. 

Leslie's,  nickel  . 4  doz.  cases 

Leslie's,  J4-lb.  cans,  2  doz.  cases . . ....... 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  In  case.«». . 

Sea  Gull,  6  o*.,  glass,  4  doz . . . 

Parrot  and  Monkey,  4  doz . . 

Romford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . . . 

6  oz.  glass,  s  doc . - . . 

6  oz.  glass,  6  doz . . . . . 

6  oz.  ,1  gross.  In.bbl . . . 

Rumford  Baking  Powder 

5c. -tins,  4  doz . . . per  doz. 

ioc. -can,  2  doz.  In  box . . . M....per  doz. 

%-\b.  cans,  2  doz  In  case . per  doz. 

i-lb.  cans,  1  doz.  In  case . . . per  doz. 

Royal,  xoc.  size,  4  doz . 

U  K  lb-,  4  do* . - . . 

M  U  •«  ,  « 

II  |  I!  x  H 


n 

1-75 

3-4« 

■45 

9° 

I.6j 

7.20 

■84 

*«3 

•45 

*•15 

1.80 

9.00 

•45 

•45 

I  07 
1.03 
i.o* 

•45 

.90 

»•»* 

*5° 

.86 

1.30 


:::  \% 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  1  doz.,  10  cent  size . 85 

Mason's  No  1,  yx  gross . per  gross  2.70 

“  “  “  .  “  3. co 

“  “  3.  “  .  “  3  30 

<t  fi.n  a 

4.  .  S  4° 

«  II  -  II  II  ■  o 

5»  .  13  80 

T.  M.  French . per  doz.  1 . 10 


SHOE  DRESSING. 

Mason’s —  Do*. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black . 75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 7S 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . . 

Acme,  1  dos . . . . . ...  1.1*^ 

Blxby's  Royal  Polish,  x  doz . . . .85 

Blxby  let  Oil  Polioh . .. . .  85 

Brown’s  Shoe  Dressing,  x  doz . 85 

Brown's,  Army  and  Nary,  x  dec . .80 

Boyer’s  French  Dressing . fa 

“  Oil  Polish .  g? 

Easy  Bright,  ladies' . 85 

waterproof...  . .  x.25 

Admiral  Russet  Combination . yo 

Admiral  Shoe  Droestxig. . . .70 
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GREEN  COFFEE. 

Per  lb. 

Java,  Private  Estate . 25^  .27 

Java,  Interior . 21  .23 

Bogatos . 14  .17 

Washed,  Caracas .  . 14  -i  654 

Washed,  Mexican . 14^  .15^ 

Bucarmango... . 13  .13% 

Guatemala . 12J4  .14^2 

Maracaibo . 14  .18 

Washed  Santos . 14  .18 

Mocha  Seed  Santos . 12  .  1 3J4 

Santos  . IX  .n'/i 

Rio .  .ii% 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . 13^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . . . 92 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


PACKAGE  COFFEE. 

100  lbs.  60  lbs. 

Ariosa .  14.75  14*85 

Lion . 

Seven  Day . 13^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  D flier' c  ‘•Kotyr"— 

50  tins  in  box . . . per  box  4. 15 

12  In  tins  box . per  carton  x  .co 

e-lb.  tins . per  doz.  5.  75 


BLUING— Dry. 

Per  grott 

. . .  » -75 

. .  5-5° 

. .  »  75 

No.  3,  3  doz . . . . .  4.00 

Colburn's,  No.  i,  4  doz . . . .  1.65 

“  No.  s,  3  doz., . .  9.65 

"  A,  No.  6,  19  oz.  boxes,  1  oz.  free...  4.80 

“  Ball  Blue,  No.  1, 3 doz . . . .  9.60 

“  "  No.  9, 3  doz .  4.80 

Reckltt’s.  te.  and  ioc.  asst..  8  lbs .  Per  lb.  .30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1. 17 

“  “  1  “  6  f  @  39c.  “  .  2.34 


Barlow's,  small,  9  doz..., 
“  large,  1  doz.... 
Sawyer’s,  No.  1,  6  doz. 

.  gin. 


BLUING — Liquid. 

Per  grezs 

Boyer's  Bengal,  No.  8,  gross . 

Army  and  Navy,  No.  8,  3  do* .  5. 10 

Crystal,  No.  9,  3  doz .  3.00 

Troy,  No.  39,  bbls.,  6  doz.  barrel .  3.50 

French  Laundry,  large,  %  gross  in  barrel .  9.45 

Tibbals  Cream  Indigo,  5c.  size,  5^  gross  case.  4.80 
“  "  ioc.  size.  M.  gTO&s  case.  9.00 

Free  goods  with  %  gross  5-cent  size  and 
%  gross  xo-cent  size. 
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BUTTER. 

Tub  Butter—  Per  Ib. 

Creamery,  extra,  6o-K>.  tubs . .31 

“  first,  “  . ...  .30 

“  second,  “  .  .29 

“  third,  “  _ _  28 

dairy,  extra,  baker*’  use,  30- 

60  lbs . . . 93-. 97 

“  s  and  10-Ib.  rolls,  60  and  109- 

lb. boxes . 50-.32 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  so-so-lb.  bxs.  3; 

B.  B.,  E.  D.  brands,  so-so-fb.  boxes .  .54 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . . .  .33 

Sheaf(“4oo”)  Elgin,  so-jodb.  boxes .  .3s 

Sheaf. . . . 19-  31 

Milhen  Farm,  lbs.  and  %  lbt._ . .  ,j6 

Gurnse,  lbs.  and  %  lbs .  .34 

Honebe . 31 

White  Rock .  ,34 


CANDLES. 


P.  tO„  8’s,  30  lbs _ _ _ _ 

“  16's,  30  lbs . — . . 

Paraffine,  4’s,  6's,  8’s  caxtons,  36-lb.  cases, 

per  )b . . 

Searchlight,  hotel,  i6’s,  30  lbs... . . 

Pearless,  hotel,  i6’s,  30  Ids . . . 

Bright  Light,  16’s,  30  lbs . ......per  box 

Werk's,8’s,  30  lbs . — . 

“  ifi's,  30  lbs . — . . . 

Neverout,  8's . . . per  box 

"  i6’s,.„ . .  « 


Per  Ib. 

.11V 

•  »K 

•  •*« 

•  o8« 
■09  H 
1  75  , 
.n« 
■«« 
*•75 
1.85 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross  6.55 

Quarts,  boxes,  1  doz.  each . per  gross  5.95 

Pints,  1  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 30 

Regular,  1  lb.  cartons . 30 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1.60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 87^ 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

“  5^  inch . x.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  50  oz .  1.00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 90 

“  "  10 . 4.50 

String  Beans —  Per  doz 

Fancy  cut  Refugee .  1.05 

**  Refugee .  1.20 

Small  “  1.35 

Fancy  small  Refugee .  1.60 

Smallest  Refugee .  1.80 

New  York,  No.  xo . . . 4>3S 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


3§ 

If  I  Only  Had  the  Training 
I  Could  Take  That  Position” 


Ho  w  ofcen  have  you  liad  that  very 
thought  upon  seeing  an  advertisement 
for  a  traveling  salesman — a  chance  to 
make  a  good  salary  and  see  the  world. 
Such  positions  are  always  open  to  the 
trained  man  and  you  can  get  the 
training!  The  Sheldon  Course  in 
Scientific  Salesmanship  has  given 
many  a  $io-a-week  grocery  clerk  his 
real  start  in  life. 


SHELDON  SCHOOL 

502  Republic  Building  -  -  Chicago,  III. 


TEA,  COFFEE  and  SPICE 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
T  ea-store  Decoration 


TROEMNER’S  SCALES  and  the 
"Star”  Coffee  Mills,  Electric  Coffee  Mills 


CANISTERS,  BINS  and  CABINETS 


WRITE  FOR  CATALOGUE 

MORGAN  <&  CORNELL 


211  DUANE  ST. 

NBW  YORK 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


—i— 

Wax  Beans— 

Small .  1.3S 

Fancy,  small .  1.60 

Cut  wax. . 1.05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

*'  44  “  3,  plain .  1.45 

41  **  44  2,  sauce .  1.25 

44  44  44  2,  plain .  1. 15 

tl  44  Picnic  sauce . 70 

44  “  Individual  sauc« . 50 

Maryland,  No.  3,  sauce . . .  x.20  -  1.25 

“  44  3,  plain .  1.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean- 

New  York,  fancy.  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Com — 

Fancy  Maine .  1.25 

“  New  York,  cream  crushed .  1.00 

44  44  Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1 .00 

"  "  . 85  -  .95 

Maryland,  crushed . 85 

Peas — 

Fancy  New  York,  sweet .  1.05 

44  44  sifted,  sweet .  1.20 

44  44  extra  sifted,  sweet .  1.35 

44  44  fancy  sifted,  sweet .  1.65 

44  44  June . 1.05 

44  44  sifted  June .  1.20 

44  4  4  extra  sifted  June .  1.35 

44  44  fancy  sifted  June .  1.65 

44  44  No.  xo  cans .  5.00 

Extra  sifted,  E.  J .  1.25 

Sifted,  E.  J .  1.05 

Sweet  Dimpled . . . .. .  1.00 

Maryland,  sifted  E.  J . 85 

44  June . 80 

Beets — 

New  Jersey  fancy,  No.  3 . i.xo 

44  14  41  xo .  3.25 

Succotash — 

New  York,  fancy,  No.  2 .  x.20 

44  standard.  No.  a .  1.05 

Maryland  Slavery.  No.  • . 95 

Spinach — 

Maryland,  standard.  No.  3 . 95 

New  York,  fancy.  No.  3 .  1.50 

Sweet  Potatoes- 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  1.15 

"  "  44  44  1 . 90 

44  fancy.  No.  3 .  1.00 

New  Jersey,  fancy,  No.  3 . 85 

standard.  No.  3 . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth,  aj^s .  3.00 

L arge,  2}£s .  1.75 

Oak,  large,  .  a. 65 

tandara,  *%s .  f.45 

Fancy  tips,  No.  1,  square .  *.65 

Extra  standard,  No.  1,  square .  2.45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality . .  a.  50 

Extra  standard .  a. 60 

Standard .  x  40 

Pears — 

Bartlett,  extra  quality,  .  a. 60 

44  extra  standard,  a . . .  2.15 

44  standard,  2  J^s . . .  1.80 

Cherries — 

Extra  quality,  2^s .  a. 90 

“  standard,  aj^s . . .  2.35 

Standard,  a  .  1.80 

Peaches — 

Extra  quality,  lemon  cling .  2.50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 . 5.60 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  1.45 

Green  Gage,  extra  standard .  1 . 45 

Egg,  standard .  x.io 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  »  dor . 90 

Standard,  No.  3,  a  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  a .  1  30 

Standard,  No.  a .  1.02J4 

Blueberries — 

Maine,  Eagle  No.  • .  1.25 

Loggies,  No.  10 .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white.  No.  a .  2.6s 

Flour  City,  red,  No.  • . . . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  r.aS 

Standard,  white,  No.  3 .  1.05 

Standard,  pie.  No.  3 . 

Pears- 

New  Jersey,  No.  to .  3  7S 

Delaware,  standard.  No.  3 .  1.00 

Raspben  let— 

New  York,  extra  preserved,  No.  1 .  a. 45 

Strawberries — 

Anchor,  No.  »,  water .  „ 

New  Jersey,  standard,  No.  a  "‘."’.Ill’ll I " 1.50 


Pineapple — 

Hawaiian,  No.  aX,  sliced .  2.50 

“  2  “  2.20 

2,  grated .  1.75 

“  2,  crushed .  1.80 

44  extra,  grated  in  juice .  5.73 

44  “  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  3  1.80 

“  sliced,  "  2 .  2.00 

Singapore,  heavy  syrup,  No.  ij£,  cubes .  1.10 

"  “  “  “  1%,  chunks...  1.20 

“  44  "  "  1  sliced .  1.30 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doc 

Deviled,  No.  1,  4  doc.,  McMenamln'a. .  2.17)4 

44  No.  s,  •  doc.,  McMenamln’s. .  3.15 

Clams — 

Star,  No.  1,  4  doc. . . . »5 

Lobster — 

I  &  M.,  No.  1,  tall,  a  doz .  4.35 

“  "  flat,  4  doz .  4.35 

B.  ft  M,  No.  X.  flat,  4 doc . . . 

“  No.  )4,  flat,  4 dot . _ .  1,4s 

Star  brand.  No.  V,  flat,  4  doc . . 

OUJ  "  No.  X,  flat,  4  doc . . . . 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

Pickett's,  soused,  No.  1,  4  doc . .... . 

"  "  No.  c,  *  doc . . . 

'*  *'  No.  3,  a  doc . 

Underwood,  coaled,  No.  1,  go  caj 
“  No.  1,  4  dor 


.78 
«-45 
1. jg 
■«7H 
•75 


loyeric.  No.  1,  a  doc. . . . . . 

“  No.  a,  a  doz.—,..—. . . 

Stewart’s,  No.  a,  a  doc . — .... . 

**  No.  1,  a  doa . . . 

Victory,  No.  1,  a  doz_ . . . . . . 

Kippered  Herring— 

Maconache's,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

“  1,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red .  1  55 

White  Raven,  red,  Xs . 

Red,  No.  X,  flat,  4  doz . 90 

Pink,  No.  Xt  4  doz . 80 

Herringlets,  Xs,  in  pure  olive  oil,  key,  50  tins.  7 . 65 
in  tomato  sauce,  key,  50  tins.,  7.65 


SARDINES — Imported. 

Boneless  and  peeled,  %s .  28.00 

“  D.  &  G.,  Xs .  26.50 

44  Ispa,  X» .  28.00 

44  Gondolier,  Xs . 100  17.00 

“  Landed,  X 1 . 100  8.50 

“  Martel.  Vs .  100  10.50 

4  4  "  Xs . 100  14.00 

14  Loyal,  Vs . 100  9.50 

Argonautes,  V s . 100  14.00 

Orion,  smoked.  Vs,  key . too  8.00 

Tomato  sauce  Vs .  15.00 

Truffled,  Xs.  Key . 12.50 

Spiced,  Xs . 10.00 

Skipper,  Xs . 100  11.50 

44  tomato  sauce,  X* . 100  11.50 

Royanette,  oval.  Vs . too  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  Vs,  oil .  11.50 

44  J4s,  oil . .  10.75 

Vs,  tomato  sauce .  11.50 

44  Xs,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  Vs,  oil .  9  20 

Sea  Pearl  Sardines,  Vs,  oil .  8.00 

Domestic. 

American  Oil — 

No.  2,  X* . too  3.00 

V*.l*ey . 3.15 

Irma,  Vs . 100  4.00 

Mustard — 

Irma,  V* . 3.85 

V* . too  3.1J 

Vs .  50  a  .  71 

Continental,  Vs,  key .  48  3.00 

Irma,  fancy,  Vs .  50  3.80 

Gold  Label,  Vs  . .  50  4.50 

44  Vs . 100  7  00 

Underwood’*,  V* .  50  4.25 


CANNED  MEATS. 
Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  1,  key,  •  dos— . . . 

No.  c,  key,  1  doc— . — . 

Jo.  6,  key,  1  doc._ . — .— . 

. . 


No  1,  key,  t  doc.... _ 

No.  a,  key,  t  doc . . . . 


Mceoooooeei 


Chipped  Beef. 

Jit  ®  ImMMtHtMtlMMttMimctWMO 

No.  t,  a  dec. ... ...... ....... ... 

No.  X.  giaaa,  •  do*.— . . 

No.  t,  glam,  1  doc. . . . 


BO.  Xi  tBoed,  glam  I 
o.  1,  sliced ,  gicmji 


1  *75 
3  00 
la.oe 
*5  Jo 

>»l 

3.00 


1  J* 

c.co 

j  35 

•  j»X 

t.ye 

1.8s 


Sliced  Bacon. 


deerhnut — 

Medium,  glass  Jam . _ 

Large,  glass  jars  ....— 


1.90 

3 


Roa»t  Beef. 

Morris  &  Co’s  Supreme  Brand- 

No.  s,  a  doc.. _ 

No  «,  1  doc....—.. 

Libby's — 

No.  1,  a  doz.....—. 

No.  a.  1  doc— 

KJegaa's— 

No.  1,  c  doc... 

No.  a  1  doc.... 


•75 

•75 


*•75 

3.00 


Lunch  Tongue. 

Morris  &  Co’s  Supreme  brand,  No.  i,  2  doz.. 

Ufckhy*6,  No.  I  0  ridftg - T - 1T-, 

Libby's,  No.  J4,  2  doz . . 


3-i5 

».TC 

I.85 


Whole  Ox  Tongue. 


Fairbanks,  No.  a,  i  do*. 
Libby’s,  No.  *X,  1  do*.. 


ItltMI.SItOONMMtl 


Per  Do«. 
...  8.00 
-  9*> 


Potted  or  Deviled  Meata. 

Libby's  — 

No 
No 
R.  & 

No.  V.  4  do  1^. i,  15 

®  IOf,IIIMtHIUSItlOltlMMSIIItt . .  X  >95 


i:li4 


Libby 

No 

No 

R.  ft 


Potted- Chicken  or  Turkey. 


doc, . 

doc—..., 

No.  I L4< 


. —  i.fl 


Boned  Meat*. 

Curtice  Brothers,  "Blue  Label,”  la  tins— 

Chicken,  No.  )4 .  3.50 

44  No.  1 . — .  6.oe 

T®*»T.  No.  X .  3-5* 

41  No.  1 .  e.oo 

Whole  Relied  Ox  Teague,  No.  a . . .  ic.jo 

Bonelesc  Whole  Ham,  No.  iX .  8.75 

44  44  No.  a« .  12.50 

All  of  the  above  pecked  a  dozen  In  ease,  except 
wkole  rolled  Ox  Toague  aad  Boneless  Ham,  which 

are  1  doxea. 


Deviled  Meata. 

Curtice  Brothers,  "Blue  Label"— 

No.  5  ox.  No.  10  ox. 

Ham . . .  1.50  *.80 

Toarue. . . .  1.5s  a. 80 

Chicken .  a.  00  3.30 

Turkey .  2.00  3.30 

No.  j  oa.  packed  4  dozen,  No.  10  ox.  packed  a 
dozen  la  case. 


Potted  Meata. 

Curtice  Brothers,  “Blue  LabeJ"- 

No.  X  Tin.  No.  X  Tta. 

Ham . . . . . . . .  x.43  a.  45 

Tongue  . .  1.4*  *4S 

Chicken. .  1. 9«  a. 95 

Turkey— . 

No.  X  packed  4  do*..  No.  X  packed  a  dot.  la  case. 


SOUPS. 

Campbell’s—  per  d0I 

Asparagus . go 

Beef. . . .  ‘£0 

Celery .  ]gQ 

Chicken . [g. 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . gQ 

Clam  Chowder . g0 

Julienne . gQ 

Mock  Turtle . go 

Mulligatawny . go 

Mutton  Broth . . 

Ox  Tail . . 

L®a . 90 

Pepper  Pot . . 

Printanier . go 

Tomato . . 

Tomato  Okra . . 

Vegetable . . 

Vermicelli-T  omato . go 

No.  10  cans,  Tomato  only . per  doz.  6.50 

Curtice  Brothers,  "Blue  Label" — 

Quarts. 


3*5 
3  15 
3>S 
3-*5 
3  *5 


Consomme 

Bouillon . 

Beet . 

Julienne . 

Printanier..— . . 

Vegetable .  3.  ij 

Tomato .  3.15 

Ox  Tail. . .  3.13 

Mock  Turtle .  3.15 

P«t~ .  3. 5 

Mutton  Broth .  3.15 

Clam  Chowder— . .  3.15 

Clam  Broth . .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken. .  3.15 

Chicken  Broth . .  3.15 

Green  Turtle .  e. 50 

Green  Turtle,  Clear.....  7. *5 

Terrapin .  7.85 

Sohinnad's,  assorted,  1  lb.,  4  doz.. 


Pints. 
•7J 
•73 
•73 
•75 
75 
75 
73 
•75 
•75 
•75 
•75 
*•75 
*•75 
*•75 
*•75 
*•73 
*  73 
3.50 
3-75 
3  71 


X  Pints, 

*.aj 
*  *J 
*.aj 
*•>3 
*•»! 
*.aj 
*»S 
*»J 
*.»J 
*»3 
i.aj 

*•*5 
*.•5 
1*5 
*•■5 
»»5 
1. as 
a.  00 
a. 15 
a. as 
.flf 


CATSUP. 

Per  dox. 

Beefeteak  Catsup,  nuaUnn . . .  2 . 00 

Waldorf,  medium,  is  o*.,  screw  top,  1  doc.—  .87X 

Campbell’s— 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles. . 00 

Snider's — 

Pints,  a  doz . . . — . — .  a.  10 

Half-pints,  a  doz.—.— .  1.30 

Quarts,  s  doz . 3.15 

Gallons,  6  jugs  In  crate . per  jug  .8e 


KETCHUP. 

Curtice's  "  Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  15  bottles  in  case .  a. 75 

Medium,  35  bottles  In  case .  4.15 

Large,  13  bottles  in  case.. .  3 .35 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb 


Premium, 

Premium 


,  13  to  35  lbs... 
ta  lbs.. 


-as 

•35 


•3» 

ll 


•is 


Caracas,  sweet,  6  lbc . 31 

German,  sweet,  ta  lbs. . . 

Auto,  sweet,  6  lbs. . . 

Cocoa,  V-lb.  cans,  ta  lbs.  la  box. . . . . 

Cocoa,  X-lb.  tins,  6  lba . a* 

W.  H.  Baker’s— 

Best  Cocoa,  X~R>.  clan . . . per  lb, 

44  J-lb.  M  .  “ 

Premium  Chocolate,  X*.  **  lb* . 

Xs,  za  lba . as 

Beat  Sweet  Chocolate,  1-5S,  6  lb* . 

44  44  1-5*,  ra  lb* . 

Herehey’s— 

Milk,  48  5  cent....... . .  per  box  1.60 

Epp’a — 

Cocoa,  X-lb.  das,  7  lb*. . 4* 

Van  Houten's — 

Cocoa,  ta-lb.  boxes,  x-lb.  tins . ...per  tin  .7a 

44  ia-lb.  boxes,  X-R>.  tin*...,.—  "  .40 

"  6-lb.  boxes,  X-lb.  tins .  "  .so 

"  square  tins,  48  in  box . .  ,,,  .is 

Hooton  Cocoa  and  Chocolate  Co.- 

Cocoa,  labeled,  Xs.. . . . 33 

Cocoa,  labeled,  Is. . 37 

Premium  Chocolate,  X* . 28 

Premium  Chocolate,  Xs . 29 

Bensdorp's  Royal  Dutch  Cocoa,  ta  lb.  cases — 

Per  can.  Per  doz. 

S-oz.  oval  cans . . T 

X-lb.  round  cans . . . *9 


1 -lb. 


•57 


a.  so 

3  «8 

6  84 
Per  lb. 
•55 


J-lb  44  .  *  75 

Bensdorp's  Chocolate*,  6-lb.  boxes,  34  boxea 

In  case — 

MUk,  6  to  lb . . . . 

Queen,  4  to  lb . . . . 

Sweet  Vanilla,  4  to  lb . . . 

44  8  to  lb . .  _ 

Milk  Chocolate,  Towers,  3  lb.  boxes. . 5* 

44  "  X  lb.  boxes,  90  to 

case . 

6  to  lb . 

Turinos,  5  lb.  boxes. . . . 

Blooker’s  Cocoa — 

X-lb.  tins,  2  doz.  In  box . ——..per  dox. 

X-lb.  tins,  a  doc.  In  bex... . .  " 

x-lb .  tins,  1  doz.  In  box . .  " 

3-lb.  tins,  1  dor/in  case . . . per  lb. 

10-lb.  bags,  1  doz.  In  case.. . . .  " 

R  tinker  t— 

Cocoa,  Js,  X  cans,  6  lbs . per  lb.  .31 


•  45 
•4« 
.28 
.18 


1  88 
3  5« 
i-3* 
•5* 
•3* 
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Here’s  a  Summer 
Delicatessen 
Specialty  for  You 


(If  you  want  a  sausage  with  a  new  talking 
point  you  want  our  Lehigh  Sausage.  It  is  a  dry 
smoked  sausage,  seasoned  after  a  secret  of 
our  own. 

That’s  one  new  point — the  other  is  that 
the  sausage  is  just  as  good  hot  as  it  is  cold. 
Do  you  know  any  other  dry  smoked  sausage 
that  that’s  true  of  ? 

We’re  pretty  well  known  in  our  territory 
and.  when  we  say  we  slaughter  the  meat  for 
Lehigh  Sausage  it  means  something  to  every¬ 
body  who  knows  us. 

This  sausage  will  make  a  splendid  summer 
delicatessen  specialty. 


Arbogast  &  Bastian  Co. 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep 
and  Calves  ::  Pork  Packers  and  Provision  Dealers 


uhu.  vuiucj  ..  rurK  t'ucKers  ana  f  revision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA.  I 


Our  Half  Pound  Can 
Holds  Two  and  a  Half 
Times  as  Much  Cocoa 
as  Our  Ten  Cent  Can 


but  you  can  sell  it  for  22  cents  and  still  make  a  good 
profit.  It’s  even  a  better  moneysworth  for  your  cus¬ 
tomers  than  the  ten-cent  can — yet  the  ten-cent  can  is 
the  biggest  First  Quality  can  at  the  price.  Starting 
your  customers  on  the  ten-cent  can  and  then  selling 
them  the  half-pound  can  is  not  only  easy  but  will 
pay  you,  because  HOOTON’S  COCOA  will  please 
them.  We’ll  make  it  pay  you  still  more  under 
our  special  introductory  plan.  Be  the  first  to  write 
us  for  particulars. 

H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER’S 


ESTABLISHED  1840 


Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


No.  192  F»  MILL 


HENRY  TROEMNER 


No.  911  ARCH  STREET 


PHILADELPHIA,  PA 


No.  192  MILL 


J.  A.  FLE5CH  &  SON,  115  Adams  St.,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 


No.  19  IY11L.L, 


TROEMNER’S  IS  UNEQUALED 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 


m  wsmwe  to  advertisers  kindly  mention  '*<@rocery  world  and  general  merchant* 


38 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WILBUR’S 
COCOA 

lUgj  ir  FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes  . per  lb.  .35 

J(  -lb.  tins,  6-lb.  boxes . — . ..v. . per  lb.  .33 

34 -lb.  tms,  6-lb.  boxes . .. .  “  .3a 

Premium  Chocolate — 

V  lb.,  xa-lb.  boxes . . .  per  lb.  .28 

>4  lb.,  12-lb.  boxes... . . . .  “  .28 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  size. ..per  box  1.40 
24  cakes,  10  cent  size..  **  1.50 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  1a  boxes  In 

case,  3^-lb.  packages . . 3a 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  3^-lb.  packages . 3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case,  % -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case,  5^ -lb.  packages . ay 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.30 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  $-lb. 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  |-lb 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  jf-lb.  * 

tins . 36 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  J£-lb.  jars,  6-  and  ia-lb, 

boxes . 40 

Croft's  Cocoa,  §s,  a  dozen  In  box .  1.80 

"  "  3<s,61b8.  “  33 

u  "  5-lb,  6  cans  **  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

“  Premium,  Vs,  ia-lb.  cakes . 31 

"  “  8s,  “  ••  . 30 

CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

Manufacturer  of  the  Celebrated 


^^PC*^COND£:  NSfO^ 1  *  C^i 


EAGLE 

BRAND 

Condensed  Milk 


^ewporated^ 

PEERLESS 

BRAND 

Evaporated  Milk 


SEE  PRICE  LIST 

Eag|e,  4  dor . . . . . „ .  *6.  .5 

Eagle,  2  dor .  *3.15 

Challenge,  4  dor . ’ .  4’,. 

Magnolia,  4  dor .  *4.60 

Dime,  4  dor . .  *3]  75 

Baby  1  dor.,  glass . *3.00 

Red  Cross. 


Peninsular . 

Star,  4  dor.. 

Silver 


.  4  dor .  4 


4-75 
4  53 

4  75 
75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . . . 

Peerless,  tall  size,  4  doz . .....!!!!!! 

Peerless,  5-cent  size,  4  doz . ...17..!".!., 

Columbian,  family  size . 

bt.  Charles,  family  size,  4  doz . 7!! 

St.  Charles,  tall,  4  doz . 7!! 

St,  Charles,  5-cent  size,  4  doz . 777 

Silver  Cow,  5-cent  size . 6  doz. 

Silver  Cow,  family  size,  4  doz..... . 

tall,  4  doz . .... . . .......... .per  case 

Pet,  5-cent  size,  6  doc . . . pCr  case 

Van  Camp's,  6  doz.,  small . . . 

v«a  Camp's,  4  dor.,  family . 

Tan  Camp  s,  4  dor.,  tall . . . . 


*3.00 
♦3.60 
*1.60 
•3.03 
3  *a5 
3«5 
1.93 
•  65 
3.00 
3.60 
*.60 
*■75 
3  15 
3.  to 


HIRES  CONDENSED 
MILK 


Par  cue 


Silver.... . 

Hires . 

Queen . 

Premium . 

Blue  Ribbon  _ 

Gold  (Baby)... 

Gold,  tell .  4.00 

Gold,  family..  3.35 


4-75 

4-50 

4-50 

4-15 

4<5 

3.00 


Bxs. 

.09 

•°9 

.  11 
■  oS% 


.12 

.10 

.10 

09 


.08 

.12 

.08 

.08 

710 

■°9 
•*3 
.09 
.08 
.09 
.1  > 
.08 


.08 

.10 
1 ) 

.it 

.09 

.09 


CRACKERS  AND  CAKES. 

V  Exton  &  Co. —  BbU. 

Butter  Crackers . 08  54 

Oyster  “  . 08  54 

Wine  Scroll . 10% 

Cracker  Dust . 085-2 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J .  S.  Ivins’  Son—  Bbls.  Bxs. 

Assorted  Jumbles . 09)4  10 

Brown  Edge  Water .  .12 

Cocoanut  Ripple.. .  .  10 

Cookie  Mixed . .  54  .10 

Pig  Bars .  ^ 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 00  54 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 0954 

Honey  Jumbles,  XX. . 11U 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles. . 

Iced  Penn  Treaty . 07 14 

Iced  Vedette  Wafer . 07)4 

Lemon  Bar . 0954 

Lunch  Biscuit . 08J4 

Lunch-on-thins . . . 

Man-in-the-Moon  . 

Molasses  Cookies . 07U 

Penny  Mixed . 08  54 

Orange  Cookies . 0954 

Oyster,  Dot  or  Square . 0754 

Quaker  City  Mixed . 00  54 

Sal  tines . . . 9* 

Soda  Biscuit  XXX . 0754 

Spiced  Wafers . 09)4 

o  war  Cookies . 09  54 

Sultana  Fruit . 

Toast  Biscuit . 0854 

Water  Crackers,  Ivins’ . 0854 

Package  goods—  Per  dot. 

Animals . . J0 

Cracker  Meal,  large .  1 ,00 

“  small . 50 

Fairy  Oysters . so 

Gingerettes .  , .  00 

Gold  Medal  Soda  (smzdl) .  e0 

’•  “  “  (large) .  too 

Graham  Wafers .  , . 

I  vine  ttes . . 

Lunch-on-thlns .  , .  00 

Milk  Lunch, . . .  , .  oo 

Pink  Tea. . . .  ,.£ 

Sugar  Snaps . . 

Saltona  Biscuit . . I-eo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  z  .24 
“  with  Horse-radish,  p.dz.  1.  ij 
Stone  Pots,  large  »ize,  1  doz.  in  case,  per  doz.  1 .74 
“  with  Horse-radish,  p.dz.  1.74 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  74 

"  4  gallon  kegs . per  keg  1.40 

Prepared  Mustard,  in  bbls . per  gal. 

"  “  In  15  gallon  kegs...  “ 

“  "  in  10  “  44 

"  "  In  j  '•  -  ••  .94-. 40 

“  “  in  2  gallon  palls. ..per  pail  .74 

Prepared  Special,  with  spoon,  1  doz.  in  case, 

per  doz . . 

“  Sifting  top,  a  doz.  In  ease. ...per  doz.  .4 1 

**  with  Horse-radish,  a  dos.  bo  case, 

pm  tb*,.,,, . . . .  *98 


.  26 

■7 

.is 

•15 

E 

•6 
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Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

«  ••  »  11  a  [oal- 

Sap  Sago,  a  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  is  In  case  per  lb.,  .3.54  “ 
Parmesan,  loaves  about  30  lbs.. .loaf,  31.  cut, 

Edam  Cheese,  is  in  oase  ..._casc,  9.00,  single, 

in  tin . per  lb, 

"  t-lb.  tins . .per  case 

Camembert,  In  wood  boxes— . per  aoz.,  a  75-* .  I| 

Sap  Sago,  grated,  ready  for  use,  io-oz.  bottles, 

per  dot.  1. 41 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

„  per  doz.  1.74 

Olmutzer  Hand  Cheese,  100  In  box .  0.04 

Edelweiss,  Roma  tour  and  Bier- Kase..  per  doz.  4.00 

American  Swiss,  No.  i_ . loaf,  ,»3  cut,  .*« 

“  Square  loaves,  No,  1,  about 

24  lbs.  each . per  lb.  .sa 

Umburger  Cheese,  No.  1 . box.  .16: 

54  box,  1654  ;  less . . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  z .  «• 

English  Dairy  Cheese .  41 

Pineapple  (Picnic  site),  6  In  box . per  box 

"  (Gem  slie),  6  in  box . .  ** 

Royal  Luncheon  Cheese — 

Dinner  sixe,  1  dos.  in  case . per  das. 

Lunch  slsa,  a  "  “  .  “ 

Picnic  size,  t  "  44  . .  •• 

Trial  size .  *• 

MacLaren  Imperial  Cheeso, Club  size. per  dos. 

“  "  No.i  "  *' 

"  Roquefort  "  large  "  •• 

"  "  "  small  44  <■ 

From  age  de  Brie,  M,  C.  C.,  z  In  box. ..per  box 
"  d’lslgny,  "  6  ■'  '• 

Wm.  Toll  braid,  tt  In  box . .  ” 

Ncofchatol  (Cow  brand),  24  in  box—...  * 

Star  Cream  or  Philx.,  ia  "  — ...  “ 

Miniature  Cream,  or  Phlla.,  10  In  box-  " 

Hand  Cheese,  I  Joz . ’ .  •* 

11  ^  **  . . e.eoeoooee  o  11 

"  4  “  Tburinger.-..".'.'.'— " 


.18 

18 

.18 

.  ai 
3.00 
•■•I 

4  J* 
a. 40 

'•IS 
z  .0* 
1. 00 
t.40 

*  95 

*  45 

*  S3 

*  55 
1.40 

•95 

1.90 

95 

*15 


— 11 — 

Farmer  Hand  Cheese,  a  doz.  In  box  ...  44 

Schutzen  Cheese,  12  In  box. .  *• 

American  Mountain  Cheeso  (Alpen  Ease),  40 
t-tt.  packages . . . per  lb. 


*•45 

1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

"  8  “  . . .  44  *-75 

Carlsbad  Speck  (Imported  Bacon) .  “  ,.a 

Imported  Cervelat  Sausage  (Rolff ’»)... .per  lb.  .  48 

Imported  Frankfurters . per  doz.  4  00 

Goose  Breast,  Imported,  masked  weight,  per  ib. 

Pate  de  fols  Gras,  small  size . per  doz.  3.00 

American  Holstelner... by  bbl.  .25  less,  per  lb.  .16 

“  Laadjager,  short. .  “  .,6 

"  ,r  long- .  44 

“  Mortadella,  Dry .  “  ,.g 

M  Knackwurst,  04  In  box,  per  box, 

„l4-75 . per  doz.  1.40 

Cervelat  (K),  40  and  roo-lb.  boxes, 

*6  ><*» . 7 

Cervelat,  Blue  Ribbon,  50  and  I oo- 

lb.  boxes,  .  24 ;  lees— . (5 

“  Cervelat,  Crescent,  jo  and  100-lb. 

boxes,  .1954  ;  loss . . . 20 

"  Cervelat,  '1  ip  Top,  50  and  100-lb. 

boxes,  ;  less . 

“  Cervelat,  K.  Gothaer,  50  and  roo-lb. 

boxes, .  »8 ;  less . .29 

"  Salami  (E),  50  and  zoo-lb.  boxes, 

.24  ;  less . 2j 

Salami,  Blue  Ribbon,  joxnd  100-lb. 

boxes,  .aj;  less . — . .  ,»4 

Salami,  G.  A.  P.,  jo  and  100-lb. 

boxes,  .21;  less . 22 

Tongue  Sausage . per  lb.  .  18 

Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb.  .  1  * 

Lachs  Ham . 44  38 

"  Petit  Delkatesz  Frankfurters, plain, 

„  _  per  doz.  1.00 

Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . per  dos.  i.w 

11  Lebanon  Beef  Bologna . per  lb.  .18 

"  Paprika  Speck . . .  44  .,8 

Mettwurst,  half-round._ . 44  16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

deilen.— . . . — . per  lb.  .14 

Smoked  Thuringer  Blutwunt . .  “  .  z8 

•*  Pfofferwurst. . — . . 44  ,t8 


Pickled  Meats. 

Per  dot. 

Lamb  Tongues  (Derby  Broad),  pint  glass  j  art.  4.75 
)'  !'  quart  glass  jars.  4.74 

10-01.  jars .  s.so 

Calves’ Head,  In  round  tins— . per  dos.  1.64 

Plcklad  Meats,  In  glass .  “  1 . 00 

(Tripe,  Ox-Mean,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  i.oo 

“  *'  pints . 

"  "  quarts . . . 

Lamb  Tongues,  In  glass . .  1.60 


Holland  and  Scotland  Herrings. 


Kegs  or 

Pails. 
•«5--75 
•75-. »5 


8.00 
8 .00 


Holland — 

Mixed,  “Y.  M  '■  K  bbl. . . 

Milkers,  “Y.  M„”  54  bbL . 

Mixed,  standard,  bbl . . 

“  54  bbl . . 

Milkers,  standard,  bbl . . . 

“  54  bbl . . 

Scotland — 

Mixed,  largo,  fulls,  bbl . 

'*  "  54  bbl . 

Milken,  •'  bbl . 

"  **  54  bbl . 

Marinlrte  Herring,  imported,  about  40  In  pall.  1. 14 

Roll  Herring,  imported,  about  15  In  pall .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .14 

Matjes  Herring . — . piece  ,0354 


Bismarck  herring. 

Per  tin. 

Round  tin*,  with  key,  pint .  ao 

"  :  . -  35 

a  quart . .  ,c« 

H  N  ‘  J 

4  quart . — . — .  1 . 10 


Smoked  Delicatessen  Fish,  In  Season. 

Roll  Mops,  4  quart  tin .  x<xo 

t  quart  tin . 60 

“  quart  tin . . 

Bismark  Haring,  4  quart  tin .  1 .  xo 

2  quart  tin . 60 


quart  tin.. 


English  Sprats,  36  bunches . per  bo* 

Kruger' •  Roll-  and  Brat- Haring,  oval  tins, 

per  dos. 

Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

"  4-lb.  palls . per  pail 

"  re-lb.  palls .  “ 

Cut  Spiced  Sardlaee,  10-lb.  pall . .  44 

"  "  4-fal.  xeg . — 4»r  keg 

RusHaa  Sardlaee,  la  glam  Jan - .per  doz. 


Norway  Anchovies. 

Original  package . per  54  bbl. 

Repacked  In  4-lb.  palla. . . . per  pail 

...per  keg 
..per  doe. 


.  palla. . - 

10-lb.  palls . 

4-ral.  kegs . . 

J4-n>.  flat  tins . 

54-lb.  tall  tins . . 

1 4b.  tall  tins . . 


■  5° 


s.jo 


•75 

•55 

.05 

•75 

•75 

•*S 


S:E 

I.  IS 

*•75 

•95 

1.40 


— ia — 

Fancy  kegs,  keg . . 

“  «keg . .  X. 

7d  IkOg  ssssmsm mssss steesesee tssts s  .  20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.74 

“  pint  jars . per  doz.  6.00 

"  large  tins....— .  3.60 

“  small  tins . . . — .  44  a.40 


Russian  Caviar. 


Per  doz. 
ao.  jo 


■  tint.. 


50 


German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl.  9.00 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 . . .  *•  1.00 

5-pl.  keg,  about  150— . . . .  “ 

ro4b  pail,  about  50 — — . . per  pall 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks...... . . . per  cask 

48-gal.  bbls . . . per  bbl.  6.50 

10-gal.  kegs— . — . - . per  keg  2.90 

5 -gal.  kegs - - - - -  — .  "  1.50 

ro4b.  palls— . - - - per  pail  .65 


Imported  Lebkuchen. 

Dampfhusse  (Pfefferaussc) . per  lb. 

Spitskugeln.. _ _ _ 44 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen, No.  i,  6  "  ...  “ 

"  No.  a,  6  "  ...  « 

44  No.  3, 6  *'  —  ** 

Asian dJ net,  9-lb.  boa.. . . . per  tin 


.30 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chew-chow,  J-gal.  keg .  2. 50 

10-gal.  keg .  4.  jo 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb.  .1054 

Potato  Flour .  44  .  ag 

German  Dried  Pears .  **  .14 

Dried  Mushrooms . . .  44  .60-1.00 

Juniper  Berries . 44  og 

St.  John’s  Bread— . . . “ 

Bay  Leaves - - - - -  •*  .06-. o§ 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . Xi^ 

Half  barrels ,  about  180  lbs .  •  1 1 54 

Tubs,  about  65  lbs . IX^ 


CHEESE. 

New  York,  full  cream,  new,  fancy,  4e-lb.  bxs.  .16 
"  “  mew.  isris,  4o4b.  bxs . sj54 

New  York,  part  cream,  40-lb.  bxs  ,  ist’s,  new  .14 

Swiss,  domestic,  new,  too  lbs . - . . . S3 


EGGS. 

Nearby,  candled  and  selected,  30-doi.  crates.. 
Western . . . 

Refrigerator . 

Milhen  Farm..., . . . 


Per  dci 

•«4 
.23 

••7 


FANCY  GROCERIES. 

Almond  Staple  Paste  j-lb.  mu . per  lb. 

Anchovies,  In  oil,  94  bottles . 

"  "  U  bottles . . . 

Bouillon,  Burnham,  pints,  s  dot . 

“  “  «  pints,  s  dos. . . 

Capers,  NonparoU,  )4-gal.  kegs- . 

quart,  glass  — . per  dec. 

"  bottled,  H  size ....  " 

"  **  Q  size ....  •* 

“  "  5,  size.. ••  11 

Canton  Ginger,  large  pots,  6-)ar  cases  ..per  case 
medium,  is-jar  oases..  11 

“  small,  S4-jar  cases .  44 

Cherries  In  Maraschino,  glass,  i  dos.  case . 

Clam  Chowder,  Burnham,  i  lb.,  4  dos— ...dos. 

“  "  j  lb.,  ados .  - 

Currie  Powder,  pints.... . per  dos. 

"  4  o*. .  " 

"  a  os. .  ** 


.  s8 
4P 
3*5 
3  75 
a. 00 
1.  jo 
8.) 
*•4* 
a.  00 
i.oo 

4*3 

|.oo 

475 

7.00 


IP 

••I 

*•5* 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


This  Book  $1.2 

Davids’  Practical  Lctterer 

will  teach  anybody  to 
make  show  cards  and  to 
do  all  sorts  of  sign  work 
with  brush  and  pen,  no 
matter  how  clumsy  or 
inexperienced. 

A  practical  series  of 
lessons  and  forms.  Worth 
its  weight  in  gold  to  any 
merchant  using  show 
cards. 

Letterine  Ink,  finest  made, 
all  colors. 

Thaddeus  Davids  Co. 

New  York 

ESTABLISHED  1825 


Sell  the  Good 
Things  That 
Pay  Best 


Undoubtedly  the  best 
all  ’round  Cereal  foods 
made  are  the  gluten 
foods  like  our  Gluten  Cereal. 

.  The  trouble  with  all  but 
I  ours  is  that  they  pay  so 
“  little  profit.  The  best 
known,  in  fact,  pay  no 
profit. 

Our’s  isn’t  so  widely 
advertised  or  so  well 
known  as  some  wheat 
cereals,  but  since  it  pays 
40  per  cent.,  while  the 
others  pay  little  or  none, 
wouldn’t  it  pay  you  to 
help  get  it  known  ? 


A.C.  Godshall  &  Co. 

INCORPORA  TED 

LANSDALE,  RA.  j 


I 

•1 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


fg 


^'.vfSHBURNCROSBy 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  Sc  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


PLEASE  YOUR  CUSTOMERS  AND 
SAVE  MONEY  BY  USING 
STAR  EGG  CARRIERS  AND  TRAYS 

You'll  please  your  customers  because  you'll  de¬ 
liver  twelve  perfect  whole  eggs  to  the  dozen  and 
that  s  what  they  want.  You’ll  save  money  by  pre¬ 
venting  breakage  and  also  save  time  in  handling; 
it  only  takes  9  seconds  to  put  a  dozen  eggs  into  a 
Star  Egg  Carrier  and  one  second  to  get  them  out. 
Write  foi  our  booklet  “No  Broken  Eggs,  ’  ’  because  it 
shows  you  how  Star  Egg  Carriers  and  Trays  will  save 
you  money.  In  fact,  you’re  wasting  a  cent  per  dozen 
profit  on  eggs  that  we  can  show  you  how  to  pocket. 

Star  Egg  Carrier  and  Tray  Manufacturing  Company 
102  JAY  STREET,  ROCHESTER,  N.  Y. 


This  Tells 
the  Tale 


^  ■  rM'  ■  ’ 

Situfj  (blied  1845. 


t*  "T* 


: '  iSS!  W  Tv- 


tW  Gehuime  mnaur  ms  Signature 


PRICE  25  CENTS. 

- — - i-..  Sfc.  _ _ 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


—I3~ 

French  Peas,  extra  fins . per  case  18.00 

**  fins .  "  14.00 

“  Moyen's .  "  ix.oo 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case.,.  13.50 
Huntley  fit  Palmer’s  Petit  Beurre  Biscuit.  ...lb  .28 

•*  Dinner  Biscuit . "  .38 

"  Breakfast  Biscuit . "  .38 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  dot.  1.25 

"  “  )4  pints . ....  "  .60 

Salt,  stone  jars,  4  dor .  1 . 7J 

Extract  of  Beet,  Morris’,  4  or . per  dot.  8.5a 

“  ”  2  or .  “  3.55 

“  Anker’s,  120  rials .  4.00 

**  “  40s . per  dor.  4.00 

“  “  8  or .  "  7.25 

"  “  16  or .  “  13  80 

Theodore  Marquet  Mushrooms — 

First  choice .  24.00 

Choice,  100  tins . . . . . per  case  20.00 

Extra,  100  tins .  "  27.00 

Hotel,  100  tin*—. . **  17.00 

Truffles,  A . per  tin  .25 

“  H .  "  •  *> 

"  V . . .  "  95 

H . . .  "  *•«* 

Shrimps,  pickled,  small  sire .  1 .  if 

“  Dunbar’s,  r  dor— . per  dos.  2.25 

Figs  In  Cordial,  Dunbar’s,  1  dor. .  “  5  75 

"  Bishop’s,  1  dor .  “  8.90 

Crystalllred  Ginger,  r-lb.  tins .  ”  4.00 

"  tins .  ••  s.sj 

Lime  Juice,  Rose's . -...  "  3.60 

Victor  Rose  Water .  "  2.25 

“  Peach  Water . “  2.25 

Pitted  Olives .  **  J  •  *S 

Armour’s  Solid  Extract  of  Beef—  Per  dor. 

Sire  e  jars,  1  doxen  In  case . . 4.43 

”  4  *’  1  "  . .  8 .20 

•*  8  "  t  "  15.90 

*'  18  •'  %  •’  29.7* 

Armour’s  Fluid  Beef  Extract — 

Slse  4  bottles,  1  dozen  In  case... . . . 4.45 

*•  8  "  1  '*  8.1* 

“  16  *•  %  "  . . .  «8  00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  re  tablets  each .  2.25 

s  '*  medium  ”  36  ”  ••...•••••••  6.00 

1  “  large  "  72  “  . . .  so. 00 

Arm  oar’s  French  Bouillon— 

Sire  4  bottles,  1  dozen  in  case.. . .  4.0a 

“  16  ■*  1  "  . . — .  14.00 

Armour’s  Asparox — 

Sire  4  bottles,  z  dozen  In  caso, ........ .........  s.go 

"  it  "  1  "  . . —  7. so 

“  5  ’*  . . . . .per  bottle  j.js 

"  t  fancy  Jogs . . . per  jug  1 .  ye 

Armour  Tomato  Bouillon — 

Site  4  bottles,  1  dozen  In  case.,., a.jp 

••  is  "  t  “  _ . .  7® 

“  5  ’’  - - - .....  per  bottle  9.8b 

”  1  fancy  jugs......... . - per  jug  t.JB 


FLOUR. 

Per  bbl. 

Kioof  Mlda« . . . . .  6 -8° 

Gold  Medal  ...... . - .  6.3; 

Melbourne., . 6.33 

On  Top . . . - . 

Ceresota. . . . - . . . .  6.50 

Pfllsbury's  Best . ......  6.40 

Taylors  Fancy .  S*6o 

Semper  Idem . 6.00 

Pride  of  the  West.. . — . . .  5  - 4^ 

Sunbeam . 5.35 

Quaker  City . . . 6.35 

Purina  Whole  Wheat,  9^-lb.  sacks . .  6.C5 

“  44  8-i6s .  6.75 

Purina  Whole  Wheat  Flour — 

33-69,  per  barrel. . . . ....  6.75 

I  6-1  a?H,  “  6-75 

&-04S,  "  6.75 

8-tfe,  44  . ... . . .  6.75 

Half  barrels,  ^-barml  price  pins  io  cents. 

Rye,  Graham  ,  in  wood... .  5-°5 

Rye,  Graham,  in  sack .  .  4  ®S 

Self-Raising  Flour. 

Franklin,  30  packages.... . .  3-78 

Becker’s  Superlative,  32  packages .  s-i* 


Pancake  Flour. 

Annt  Jemima,  38  packages. . . .  3.00 

Old  Homestead,  Flapjack,  32  packages .  2.67 


Buckwheat  Flour. 

Becker’s,  36  packages . . — . 


32  packages . 
Fancy,  soo-lb.  sacks 


2.88 
4.1S 

. per  too  lbs.  3.85 


FARINACEOUS  GOODS. 

Com  Meal — 

Western,  granulated,  yellow,  100  lbs .  z.90 

white,  100  lbs .  2.10 

”  table,  yellow,  too  lbs .  z.75 

“  white,  100  lbs .  x.95 

Unbolted,  white.  Old  Virginia,  t25  lbs .  2.25 

Mother’s,  white,  24  packages .  x.80 

**  yellow,  24  packages .  1.80 

Faftaa— 

Hacker's,  34  is. _ . . .  per  case  1.58 

Hecker’s  (  ream  (silver  spoon)  36  cartons  ...  4.50 
Schumacker's  Farina . r.40 
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Beam. —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  -osM 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  bags  160  lbs . . .  s.65 

Red  Kidneys. .  3.2a 

Peas— 

Green.. . 2.42 

Scotch . 2.60 

Split,  yellow . . . s.35 


Per  lb. 


’•  green . . 

1  -entils — 

000000,  no-lb.  bags..... . . . .  .03 

Less  quantity . . . 03  % 

Shaker  Corn — 

Fancy,  barrels . . . . — 

Less  quantity. . . . . . . . 

Hominy — 

Lea’s  Breakfast,  ro  packages... . per  case  1.80 

“  Pearl,  100  lbs . per  bag  2. so 

Schumacher’s  Breakfast,  so  pkgs.  to  case....  1  4s 

Western  Pearl,  100-lb.  bags. .  1  95 

“  Grits,  100-lb.  hags . 1.95 

Mother’s,  Grits,  38  packages . .  s.35 

“  Pearl,  coarse,  36  packages .  2.35 

Barley— 

OO . . . . . _.... 

No.  3,  too  lb.  hags . . . .  2.65 

Noodles—  Per  case. 

Smith’s,  jo  10-c.  packages . .  2.0 o 

“  assorted,  5  ana  10-c .  2.00 

Golden  Egg,  5  and  io-« . .  1.80 

S-c  ......  z .  8a 

“  zo-c.. . . . . t  .80 

Oatmeal — 

B,  200 Iks . . . ...........per  bbl  8.25 

B,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  24  packages .  2.65 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages. .  1.47)4 

“  "  so  packages,  large.  3.90 

Quaker  Oats,  t8s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4-25 

Rolled  Oats — 

A  vena,  180  lbs . . . per  bbi.  4.90 

“  90  lbs . . . per  keg  2.57)4 

“  90  lbs . per  sack  1.30 

Standard,  180-lb.  bbls . . .  5.10 

“  90-ib.  bags,  fresh . . .  s.  65 

Mother’s,  compressed,  18  tins .  a.ia)4 

Sago— 

Colburn's,  36  i-s . . .  . 

Fine . . . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . .07% 

Colburn's  Hasty,  36  packages . 06% 

Minute,  H  gross.. . per  box  s.75 

Flake,  about  125  lbs... . . . . . per  lb.  .04)4 

Pearl,  igo  lbs — . .  *•  .03)4 

”  less  quantity. . . .  **  .04  )J 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  362s... . per  case  4.52 

Egg-O-See ,36  packages . .  1.50 

“  Com  Flaxes,  36  packages  . .  a.  50 

Mapl  Flake ,  36  packages .  *4.05 

5-case  lots .  .  3  85 

Postum  Cereal — 

1  doz.  io-oz.  and  *4  doz.  ao-oz.  packages .  2.50 

x  doz.  20-oz.  packages . 2.25 

2  doz  xo-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  packages .  4.0*; 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages, . .  3.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

“  Wheat  Hearts,  18  packages .  z.90 

Cream  Wheat,  36  packages . . .  4.50 

Wheatlet,  30  packages . . . . . ™  3 . 75 

Wheatena,  36  package f . . . .  WM,  4 . 30 

Grape  Nuts,  24  packages . ........  a .  70 

TrisctMt.  30  packages . .. . .  2.50 

V‘tos,  36  a-lb.  packages . . .  4.25 

Kellogg's  Toasted  Corn  Flakes,  36  packages..  2.80 
Quaker  Oats  Co.,  The —  Per  case. 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

44  round,  36s .  4.25 

“  family,  reg.  asst.,  20s .  4.00 

44  **  no  china,  20s . .  3.30 

44  tins,  36s .  4.25 

44  family,  tins,  no  china,  15s...  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s .  1.45 

Quaker  Oatmeal,  24s . ..  2.75 

Victor  Toy  Oats,  18s .  1  40 

Banner  and  Saxon  Oats,  reg.  asst.,  20s .  4  00 


"  “  bowls  20s . 

Old  Fash  Scotch  brand  Oat  Meal,  24s  .... 
Corn  Goods — 

Quaker  Cornroeal,  yellow  or  white,  24s.... 

family,  yellow,  xos . 


Schumacher  Hominy,  pearl  or  gran. 


24s.. 

xos.. 


3-95 
2  60 

x.85 
1  *95 
3*  80 
i.45 
*•45 


Wheat  Goods — 

Quaker  Cracked  Wheat,  24s .  2  50 

Pettijohn’s  Breakfast  Food,  x8s .  *-97/4 

Quaker  F.  S.  Farina,  24s .  1  40 

Silver  Farina,  spoon  in  package,  24* .  2.80 

Parched  Farinose,  24s .  2.70 

Saxon  Wheat  Food,  24s .  3.00 

Flaked  and  Puffed  Goods — 

Quaker  Corn  Flakes,  3*s .  2 

44  44  family,  reg.  asst.,  20s  3 

“  “  “  no  china,  20s  2 

Puffed  Rice,  36s .  4.25 

Puffed  Wheat,  36s .  2 .85 

Sundries — 

Quaker  Break fast  Biscuit,  24s .  1.85 

Apetizo,  24s .  3.00 

Quaker  Whole  Wheat  Flour,  xos .  1.95 

Schumacher  XXX  Graham,  10  ios-20  5s..  2.75 

Scotch  Brand  Pearl  Barley,  149 .  x  .40 


75 


.40 
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GELATINE  AND  PREPARED 
DESSERTS. 

Par  doz. 

Knox’s  Crystal . .  1 . 22 

“  Acidulated... .  1 .  S2 

Cox's,  large .  1.65 

“  —  -97X 

Plymouth  Rock,  pink  or  white . ..  1 . 23 

Nelson’s... . ......  1.50 

Bromangelon,  assorted,  3  doz . 90 

Jell-0,  assorted  flavors.  2  doz . 90 

Tell-O  Ice  Cream  Powaer,  a  doz .  x  .00 

jelly  con,  assorted  flavors.  2  doz... . .90 

Ch  aimer’s . .95 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . .85 

Tryphosa . -  .05 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages,  .80 

Puddine,  assorted,  s  doz . per  caso  1.70 

Minute  Gelatine,  plain . per  gross  xa.73 

Minute  Gelatine,  plain . per  doz.  1.10 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavor*,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 


Long,  25  is . 

Short,  25  is . 

Cubes  or  Elbows,  24  is  . 

Spaghetti,  25  is . 

Vermicelli,  25  is .  . . 

Alphabet,  25  is . 


Perth. 

■° 9'A 
•°9'A 

.09% 
■°9lA 
•°9  K 
•°9>4 


Domestic. 


Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07% 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  24  pkg . 10% 


Choice  Grades. 


Macaroni,  short,  25  is . 

“  50  lb.  pkgs  . 

Cubes  or  Elbows,  24  is.... 

Spaghetti,  25  is . 

Vermicelli,  25  is . 


.07 

.04 

.07 

.07 

.07 


SMOKED  FISH.  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Bonrdrlcy — 

Dime  cartons,  a  dor.  in  case. . per  dos.  .90 

Tins,  Keyed  (Jewel),  s  doz.  in  case.  “  .90 

Large  cartons  or  tins,  ■  dor.  In  case,  ”  s.eo 

Dime  Tumblers,  s  dor.  la  ease. _ _  ”  .90 

Balk,  1;  lbs.._ _ ........ _ per  lb.  .15 


Thredded  Fish. 

Thistle,  *4  packages . . 

Swansdown.  s  dor . . 

Osprey,  s  dor . . . 


per  dor. 


«S 


New  Mackerel. 

Count 

New.  tobbL  *oolb-  ,OBlb-  S°lb-  ,olb 

Ex.Norway,  No.  Z...170-190  35.00  18.x©  9. *3  a. 00 

Ex. Norway,  No.  a.. a 30-2 60  95.00  13. 10  6.65  1.50 

Ex. Norway,  No.  3.. 3*0-360  si. 00  ix.xo  3.75  1.30 

Ex.  Norway,  No. 4.420-460 
Summer 

Ex. Bloaters,  XX... .100-1x0  35.00  18.10  9  95  9.00 

FancyShore,  No.  1. .130-150  98.00  14.60  7.50  1.65 

Ex. Shore,  No.  iM.  130-150  96.00  13.10  6.65  x.50 

Shore,  No.  z . 130-150  94.00  is. 60  6.50  1.40 

Extra  Irish,  No.  s... 300-350  X6.50  8.85  4.58  x.io 

Medium  Irish, No. a.. 350-400  16.00  8.60  4.50  z.05 

Irish,  No.  4 . 400  450  16.50  8.85  4.58  z.io 

Small  Irish . 450-5-0  16.  oo  8.60  4.50  x.05 

New  Medium  Shore. 160-180 
New  Large  Shore.. „x  10-130 

Large,  No.  9 . sxo-ceo 

Cape  Shore. . .  1*0-140 

Holland . ....400-450 


Herring. 

too  lb 

Lab.  Split,  Lg.  No.  i._  7.00 
Lab.  Split,  Lg.  No.  i.. 

Shore,  Round,  Large_ 

Shore,  Round,  Med ... 

Ocean  Fish.. . . . 

Shad,  No.  1,  Moaa_...  10.00 

Shad.  No.  s,  Mesa _ 

Haddock.  PickML._ 

Red  Salmon . 


zoo  lb  50  lb.  to  lb.  8  lb. 

4.10 


J  6>  j.oo 
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Dressed  Boneless  Fish. 

Favorite.  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . 06U 

Glk  Edge,  40  lbs . 06 

Favorite  Middies,  60  Iba^ . zs 


Dressed  Fish  Bricks. 

GUt  Edge,  a-lb.  bricks.  40  lbs . . 

Snow  White,  i-ib  bricks,  so  lbs . . . 07 

Favorite  Cod,  o-lb.  brides,  40  tbs_ . . . .  -o7X 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  siee,  1  and  s  dor.  In  case .  i.jo 

“  imall  size,  1  dor.  In  cam  .90 

Small  Tumblers  0  dor.  ha  case . . . 90 

Largo  Jars,  soated,  s  dos.  la  cam . .  1.50 


Loose  Codfish. 

Extra  Large  Georges  Cad. . 08 

Large  Bank . . . . . 07)4 

Medium  Bank. . . . . 

Pollock. . . . . - . _.... . 


In  fwlgliinl  1 


s,  450  lbs.,  K  c.  Ion. 


Smoked  Fish. 


New  Extra  Scaled  Herring-... 
Boneless  Herring,  fancy  10-lb. 
Smoked  Salmon,  whole  fish.-. 
Cromarty  Bloaters,  jna . . — 

sons 


per  box 
...per  lb. 


..per  box 


.  r6 
•»3 
•*7 

s.  so 


FRESH  FISH. 

Per 

Halibut....". . — . 

Salmon,  fresh . 

Codfish . . . 

Large  Hake  . . . 

Haddock . . . 

Spanish  Mackerel. . 

Smelts . 

White  Cat  Flab . . . 

Red  Catfish . 

Fresh  Herring . a  piece 

Snappers . 

Eels . . . . . . . 

Green  Sea  Bass . 

Spotted  Trout . . 

Rock  Fish . 12  - 

Ci  bakers . 

Lobsters .  - 

Large  Fresh  Mackerel . each  - 

Weak  Fish,  Lrge . 

Weak  Fish,  small . 

Medium  Trout . 

Medium  Gutted  Trout .  - 

Round  Gutted  Trout . 

Porgies  . 

Butter  Fish . 

Steak  Fish  %  cent  per  lb.  additional 


lb. 

•  1 2 

•  *5 
.  10 
.‘7 
.©7 

•  c9 

.19 

.  10 
.02 
.11 
.11 
•<7 

•  25 
.07 
•*3 
•45 
.09 

07 

.07 

•c7 

•05 

.07 

.07 


OYSTERS. 


Cove,  Primes . 

-10.00 

Cove,  Culls . 

(I 

-  6.00 

Blue  Points . . 

II 

-  5.00 

-  6.50 

Absecon,  Primes . 

-  9.00 

Absecon,  Culls . 

ti 

-  4.50 

Rockawxyr . 

-  5  !• 

CLAMS. 

Clams . . . per  M.  8.00  -9.90 

Necks . . . .  44  6.00  - 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  a. 05 

California  Clusters,  20  No.  1  pks .  *.*5 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05^ 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06* 

5  or  10-box  lots . o 6${ 

Standard  Brands,  a8-lb.  boxes . 06% 
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PACKED  ALSO  IN  2-POUND  CARTONS 


A  LOT  TO  MOVE 
FOR  THE  MONEY 


“THE  GRAPE  JUICE  THAT 
NEEDS  NO  PUSHING” 


THERE  is  only  one  of  that  kind.  It’s  Welch’s  of 
course.  This  statement  was  made  by  a  dealer 
in  writing  us  for  display  material.  He  wanted 
to  push  a  good  thing  along.  You  like  to  push  an  easy 
selling,  profitable  line. 


No  need  of  explaining  about  Welch’s  to  your  cus¬ 
tomers.  1  hey  have  seen  it  widely  and  persistently  for 
many  years  and  the  chances  are  they  are  using  Welch's 
if  they  use  Grape  Juice. 

You  can  buy  cheaper  grape  juice  but  you  will  waste 
much  time  trying  to  induce  your  customers  to  give  it  a 
trial,  will  have  dissatisfied  customers  and  part  of  the 
stock  will  be  on  your  shelves  at  the  end  of  the  active 
grape  juice  season. 


Make  no  mistake  this  year.  Get  Welch’s.  Order 
from  your  jobber.  Write  us  for  display  matter. 


The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


Go  look  at  that  bulky  barrel  of  granulated  sugar  in 
your  back  room  and  roughly  calculate  how  much 

you  re  going  to  make  on  it,  after  business  expenses  are 

paid. 

CJf  A  lot  of  weight  to  move  for  the  money,  isn’t  it? 

<fl  If  none  of  the  sugar  in  that  barrel  was  going  to 
be  given  away,  it  wouldn’t  be  so  bad,  but  bulk  sugar 
always  means  part  given  away  in  “good  measure.” 
You  can  t  cut  this  out  on  bulk  sugar  but  you  can  on 
Franklin  Carton  Sug'ar.  In  fact,  we’ve  cut  it  out 
for  you,  you  sell  the  same  weight  that  you  pay  for. 
A  profit  on  Franklin  Carton  Sug'ar  which  will  pay 
you  we  1,  wou’d  hardly  be  cost  on  bulk  sugar,  owing 
both  to  the  overweight  and  the  much  greater  cost  of 

handling.  Franklin  Carton  Sugar  costs  next  to 
nothing  to  handle. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5-pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 


Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  3/4  to  %  of  a  pound. 


TWO  OF  THE  BEST  BRANDS  ARE 


AND 

T.B.H. 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 07# 

Fancy,  36  is . 

Blue  Pennant,  36  is . 07^ 

Parrot,  36  is . 05% 

Souvenir,  36  is . . 06% 

Glen  Rosa,  36  is . 07% 

Blue  Ribbon,  is . 06^ 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . 10 

Not-A-Seed,  36  is . 0754 

Griffin,  50  is . 

Gray's,  36  is  . 06% 

Loose  Muscatels,  3  crown,  50-lb.  boxes . °S% 

Sultanas,  50-lb.  boxes . 04^ 

Thompson's,  50-lb.  boxes . 05 

Prunes —  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

“  “  3°' 4° . °9Vx  -°9 

“  “  40-50 . 08  y2  .08}^ 

50-60 . 07  fa  .07^ 

60-70 . 06%  *06 

Ruby,  30-40 . . . 09^ 

“  40  50 . v . °9  Vx 

44  50-60 . 08% 

Oregon,  40-50 . 07^ 

“  5°-6o . . . 07^ 

Sliver . . . 11% 

Currants — 

Fancy,  recleaned,  new,  40  is . 08% 

Extra  choice,  recleaned,  new,  40  is . °7lA 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron  — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes . 13K 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12^ 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 11% 

Hallowe’en  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new.  Cal.,  10-is . per  box  .  77^ 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb.  .xa}£ 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .X2j£ 

5  or  10  box  lots .  **  -i2 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 15^ 

5  or  10  box  lots . 15^ 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  ch  ice  Royals,  new,  25  lb.  boxes . 13K 

5  box  lots . 13^ 

Choice  Royal-,  new,  25  lb.  boxes . .* . 12^ 

5  or  10  box  lots . X2$£ 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 1254 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvan  a,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 09% 

5  or  10-box  lots . 09  V 

Peaches —  Per  lb. 

Fancy  Muir,  25  lbs . 09% 

Extra  choice  Muir,  25  lbs . . . 09 

Choice  Muir,  25  lbs . ! . °7% 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07^ 

Whole,  50  lbs . 05% 

Fancy,  pared,  25  lbs . 18^ 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel .  2.00 


s  in  crate  . 

1  in  crate . 

2  in  crate . 

3  “ 


Cocoanuts — 


...  1.60 

...  1  •  4  > 

...  1.25 

...  MO 
...  I.  IO 

...  .8a 

...  .fo 
Per  sack 


Porto  Rico,  extra  fancy,  80  size . 

•  3-75 

Jamaica,  extra  fancy,  100  size . 

.  3-*5 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . . 

-4.00 

54  64-80  . 

-5-5° 

Russetts,  36-46-96 . 

-4.05 

“  54-64-89 . 

~5- 00 

Messina  Lemons — 

Per  box 

Extra  fancy,  300  size . 

44  360  size . 

-3  25 

-3.50 

Choice,  300  size . 

3.00 

44  360  size . . 

3*5 

California  Lemons — 

Per  box 

Extra  fancy,  300  size . . 

5-75 

360  size . 

3  -  75 

Choice,  300  size . 

-3.25 

“  360  size . . 

••  3-»5 

-3-5° 

Pineapples — 

Fancy,  18-24 . 

-2.50 

Fancy,  30  size . 

..  2.2S 

-2  5O 

Fancy,  36-42  size . . . . 

-2.25 

California  Oranges — 

Extra  fancy  Navels,  96-112 . 

-*•75 

Extra  fancy  Navels,  126-150 . . 

..  3.35 

“3-75 

Extra  fancy  Navels,  176-216 . 

-3-75 

Extra  fancy  Navels,  250,288-324.... 

••  3»5 

“3-5c 

HORSERADISH. 

Tkmblera,  io-C.  rite,  .  doe . . . per  dot.  .65 

Tumblers,  |-e.  size,  a  dor .  "  .45 

Tumblers,  im.,  Lord’s  Prayer,  t  dot.  “  . I; 

Tumblers,  Imt.  out  glass,  10-c, ,  .  dot.  “  .Is 


No.  0. 

No.  1. 

No.  a. 

4. so 

4- 50 

5.10 

j.6o 

4.ao 

4.80 

a. 70 

3.30 

3.90 

a. so 

3.70 

3- 3« 

IS . 

.5  doz. 

»-7S 

3-75 

No.  1. 

No.  a. 
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INK. 

Arnold's,  black,  32 . . . per  bottle  .48 

Continental,  red,  1  doz . 30 

44  black,  3  doz . 95 

Royal,  black,  3  doz . 25 

Superior,  black,  3  dot . . .. . 23 

Stafford,  Commercial,  3a . per  bottle  .60 


LAMP  GOODS. 

Per  cose  of  6  do*. 

Lamp  Chimneys — 

Macbeth  Pearl  Top .  4.00 

Acme  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  a.; 

Crystal,  Crimp  Top .  s 

No.  o  Tubular  Lantern  Globes . 


Jumbo  Chimneys,  plaia . per  dot.  .75  .8$ 

"  dec.,  io7_  “  .90  i.oe 

No.  o.  No.  1.  No.  a. 

Banner  Burners^ . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans —  Per  dor. 

1 -gal.,  glass .  a. >5 

1 -gal. ,  galvanized,  PearL, .  1.90 

5-gal.,  Lennox,  spout .  5 . 50 

j-gal.,  "  spigot .  6.50 

5-gal.,  Columbia . 7.00 

5-gal.,  Banner. . .  8.00 

5-gal.,  Climax  pump . ie.ee 

5-gal.,  Home  Rule,  pump . . . ia.ee 

Lanterns — 

No.  o.  Standard . . . 4.5a 

No.  o,  Daah . . _ . .  6.50 

Cold  Blast . I.oe 


LIME. 

Chloride,  Acme,  sifting,  >5-lb.  boxes,  1  lb .  1.50 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doz .  3.75 

Babbitt’s  Lye,  4  doc .  3 . 25 

Lewis*  Lye .  3.25 

Red  Seal,  c  doc . „ .  1.90 

“  4  doc. . 4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots _  4. 25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3.75 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  .  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull's  Eye,  Dia.  1  size,  14a  bxs.,  20  cs.  lots.  .95 

“  *'  “  2%  gr.  cs.,  8  cs.  lots  2.35 

“  lt  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

44  44  4  4  44  3gr.es.  7Cs.lots  2.55 

“  "  “  “  5  4  “  4  25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands^ 

Search  Light,  Dia.  5  size,  4  cs.  lots .  4.25 

Dia.  1  size,  2  gr.es., 8cs. lots.  2  40 
44  44  “  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es.  ,4  cs.lots  3.50 
“  44  Dia. 5size,i44txs.,4C». lots  3.75 

Chips,  Dia.  2  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
4  4  4  4  44  100/3  bx.  pkgs.,  5  cs.  lots.  3-30 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  44  “  3  gr.  cs.,  7  cs.  lots .  2.70 

‘‘  5  “  4  “  .  4  50 

Doric,  Dia.  1  size,  1  gr.  cases . . . 90 

“  “  “  5  “  * .  4-50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 
Vulcan,  Dia.  5  size,  144  bxs .  4.20 

Safety  Matches — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 
Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots...  .  ...  3.75 

“  44  6  “  5  44  4  “  ' .  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

44  4  1  44  44  IO  “  2  “  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Vulcan,  No.  2,  50  gr.  to  case . . .  25.00 

4  4  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atmnrn  ft  Sox — 

Extra  Family,  Seedleaa—  Par  can*. 

No.  5,  6  glass  lor* . _. . . . .  4.50 

No.  3,  6  glass  Jars . . . . .  3.1c 

No.  18,  37  and  68,  wooden  pads..... per  lb.  .13 

Barrels,  halves,  quarters  and  kilo...  "  ,iaH 
Family,  Seedless —  Per  box. 

No.  5,  6  wooden  polio . „„ . .  1.65 

No.  10,  6  wooden  palls  . . . . ....  6.5a 

Celebrated,  Seedless — 

Bbls..  Hi  and  Us. . per  lb.  ,o8« 

Wooden  palls,  18,  37  and  68  lb* .  “  .09H 

Wooden  kits,  Nos.  10-35 .  “  .09 

Wooden  kits.  Not.  so-35 .  "  .08 

Keystone —  Per  lb. 

Bbls..  Hs  and  H»- . . . . .  .07W 

Wooden  palls,  18,  37  and  68  lba. . 08H 

Condensed  cartons,  3  dos.  to  esse.... .gross  11.00 
Condensed  cartons,  <H  dos.  to  case. .(TOSS  11.ee 

Barrels,  H* . per  lb.  .10 

Wooden  kits.  Nos.  00-33 . .  “  .08 

Wooden  kits,  Nos,  *5-40 . .  "  .10H 
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Schimmel’s — 

BbU.,  H  this,  and  30-lb.  klt».._ . . . 07H 

s8  and  37-lb.  kanaklns . „ . o-jyt 

10-lb.  kanakins,  6  to  crate . per  doz.  10.30 

3-lb.  "  6  to  crate .  "  5.75 

3-lb.  glass  Jars,  6  to  crate .  “  6.15 

Campbell’s,  30-lb.  palls . 08 

Mrs.  Wells’  bbls..  H  bbls.  and  30-lb.  kite . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 03 

Crescent,  bbls.,  M  bbls.  and  30-lb.  kits . 04H 

National,  bbls.,  %  bbls.  and  304b.  kits . .  .07 

Southwark,  bbls  U.  HbU.  and  30-lb.  polls  .ocH 

Brick’s  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  y2  bbls.  250  lbs.  r/  bbls.  125 

lbs  ,  J4  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs., 60c.; 

35  lbs.,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  H  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead—  Per  lb. 

Bbls.,  28  lb.  pails,  etc . . . 07H 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

NoneSuch — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  %  gr .  2.90 

12  “  “  “  “ .  5-75 


OILS. 


Store  Gasoline. . 

Headlight,  130  teat . 


Per  gal. 
•  -I5« 

.  .11 


OLIVES. 

Extra  Queen —  Per  doz. 

Imported,  No.  10,  2  doz . 2.70 

"  “  >9,  1  “  .  4-5° 

“  “  32,  t  “  .  6.80 

“  16,2  "  2.40 

it  It  Q  -  H 

3  90 

Cyldr.,  imported,  No.  io,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

*  44  14,  2  44  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

“  “  10,  “  2  “  .  1.40 

Olives  in  bulk —  igal. pails.  2gal. pails.  5gal.kegs 

xx:::;::::::::::::: 

XXX .  1.75 

XXXX .  2.00 

xxxxx . 

Mammoth .  2.70 

Kegs,  large,  1  gallon . 7... .7 .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

medium,  2  doz.  case .  8.00 

small,  2  doz.  case... . .  5.00 

Trois  Croix,  French,  8-%  gal.  cans,  case .  12.00 

4  4  44  44  glass,  small.  2  doz. case 

“  “  "  “  med.,  “ 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

“  small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 


1  •  35 

2.65 

5-65 

*•45 

2.85 

6.15 

*•75 

3-35 

7.00 

2.00 

3-85 

8.00 

2.40 

4.20 

10.25 

2 . 70 

5-15 

11.60 

American  Oil. 

Stohror’s,  No.  8,  a  dot . . . 

“  No.  16,  a  doi„.. . 

No.  la,  x  dot.. . . . 

Kaystoce,  bottfes,  a  doa_ . . . 


Per  doz. 

..  .55 

::  .:H 

_  .90 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jan,  pints- . per  dos.  4.73 

“  ‘‘  quarts .  “  3.7J 

“  10-01.  jars . . .  11  a. 50 

“  10-lb.  palls . per  pall  t.50 

Tripe,  10-lb.  palls .  "  .90 

5-gal.  kegs . per  keg  a. 00 

Pigi’  Feet,  10-lb.  palls . per  pall  >.00 

“  5-gal.  kegs . per  keg  a  as 

Pickled  Beef  Salad,  In  glass . per  doz.  1.10 

“  Tripe,  In  glass .  ”  i.ie 

“  Ox  Heart,  In  glajss .  “  1.10 

"  Pigs’ Feet,  In  glass .  “  z.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  palls . per  pad  .50 

“  10-lb.  palls . . .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  as  lbs . . . . . 18H 

Loose,  bbls.,  30  lbs . . . . 18 

H-lb.  packages,  ra-lb.  boxes . .  »* 


PEANUT  BUTTER. 

McLmren’s —  Per  doe. 

Small,  a  dor . . . . . 90 

Medium,  a  dos . . . . .  i.jo 

Large,  1  dos . . . . . . .  e.13 

Peaantene,  No.  a  Ian,  a  dos . . . .  s-8| 

"  No.  4  Jars,  3  das . . . paH 

Beardsley’s —  Par  dos 

Small  Jan,  a  daz . .  .90 

Medium  jars,  a  dos . .  i.a| 

Large  jan,  1  doc - - — _ _ _  a.a| 


PICKLES. 

45  eai5-,  noos .  9.25 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  a.aj 

10  gals.,  450s,  "  1.65 

10  gals.,  600s,  “  .  a. 65 

16  gals  ,  6ooa,  “  *  4.50 

16  gals.,  600s,  “  dills .  4.50 

45  gals.,  1400s,  “  “  .  10.25 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

"  "  naif-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  dos . per  doz.  1.00 

Chow,  “  pints,  a  doz.  “  1.00 

Gherkins,  sour,  11  11  "  #l  1.00 

Mixed,  “  “  "  "  11  1. 00 

Assorted,  “  "  “  "  "  j  to 

Gherkins,  sweet,  “  11  “  ••  j.25 

White  Onions,  “  ”  “  “  1.40 

Sweet  Pickles,  500s  to  600s.  3  gal . per  keg  a. 75 

i.oooe,  5  gal....„ . .  “  3.40 

“  a, 000s,  5  gal . .  “  5.25 

Chow-Chow,  No.  1,  5-gal.  kega .  1.95 

“  No.  a,  3  gal .  1.75 

Chow  and  Mixed  Pickles,  a  gal . per  pail  i.oe 

Williams  Bros. —  Per  dot. 

No.  8,  Sour  Gherkins,  3  doz_ . 85 

No.  8,  Sweet  Gherkins,  a  doz . 85 

No.  8,  Sour  Mixed,  a  doz . 85 

No.  8,  Sour,  assorted,  a  doz . . . 85 

No.  8,  Chow-Chow,  a  doz. . 85 

No.  8,  Onions,  a  doz . . . .  .I7H 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15^ 

“  **  4°  “  . 

Distilled,  45  grain . 09 

“  40  “  . 

Fermented,  45  grain . 09^ 

'*  40  “  08^ 

Lutz  &  Schramm  pure  cider . . 21 

distilled  white . 13 

pickling  white . 20 


PROVISIONS. 


Hams,  aklnbxck,  18-20  Iba.. 


•>9M 


14-16  lbs . *7H 


..bH 

•*s  % 


.19 

.31 

.21 


10-12  lbs.. 

Picnics,  6-8  lbs . . . . . . . 

Dried  Beef,  sets,  dty  smoked . . . 19 

*’  tenders  and  knacks.. . . . 

“  air  dried,  sets . . 

“  “  tenders  and  knucks. 

Jaasey  Pork,  butt . ...per  bbl.  27.50 

family . .  “  30.0a 

Breakfast  Bacon,  rib  (n.....„ . .21 

“  boneless . . 23 

S.  P.  Bellies.  14-13  lbs . 16H 

Bologna,  95-lb.  boxes . 

Boiled  Boneless  Ham . 39 

Beef  Tongues,  smoked,  5-6  lbs .  11.00 

Cooked  Compressed  Ham,  aj-ib.  boxes . 

Covered  Hams,  U-cent  extra;  Covered  Shoulders, 


Picnics  and  Bacon,  ^-cent  extra. 

Swift  &  Co  — 

Premium  brand  Hams,  8  to  10  lbs. . 

.18  H 

66 

"  is  lb . . . 

.18  y. 

M 

“  14  to  i4  lba . 

.18H 

it 

"  iB  lb . . . . 

.20 

t  f 

“  skinned,  i8-ao  lbs... 

.2  1 

K 

"  boiled,  skinned.  Cat- 

leas  — 

•  32 

It 

•  26 

tt 

Dried  Beef,  lnsldeo... . . 

•  S  2 

•  t 

Be«f  Tonsmos.  short  cot. ... 

.ax 

Winchester  brand  Hama,  skinned,  all  arer.. 

:-*9 

<6 

8  to  xo  lbs.  aver... 

.18 

•  6 

xa  lbs.  aver . 

.18 

It 

44  14  to  x6  lbs.  aver... 

It 

"  16  to  18  lbe.  aver  „ 

It 

"  Picnic . 

.13* 

Above  average  loose,  if  packed  H  CCDt  *  lb.  advance. 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 


Tierces,  ahont  340  lbs.  . 

Plain  tubs,  50  and  60-lb.  1 

10-lb.  tin  pails,  60  lbs . . . 

5-lb.  "  60  lb«.„ . 

3-lb.  "  60  lba. . . 

Swift  ft  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces - 

Jewel,  compound,  tie 
Coton. ©t,  tfei 


per  lb. 

per  lb. 

•  14* 

.11 

•«4  X 

.ii'/e 

•  i‘H 

•  iiji 

•  J.‘^ 

.11H 

.15K 

•«4  'A 

•>o  y» 

•  i.H 


DRESSED  MEATS. 

City  Dressed  Beef— 

Choice,  native. . . . 

Common  . . . 

Western  Dressed  Beef — 

Choice,  native  cattle . . . . 

Common  to  fair . 

City  Dressed  Veal — 

Prime  . 

Good  to  eholce . 

Dressed  Hogs — 

Pigs . . . . 

Hogs,  heavy . . . 

"  180  lba . 

"  160  lb* . 

"  140  lbs . 


Perth. 

.10  -.II 

.10  -.»I 


■»3 


-•>5 

-•>4 

-»3S 

-»4 

-«4 

-«4 

-«4 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


4S 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Strong, 

Easy- 

Runnlng, 

Finest 

Steel  Tires 

Wheels 

Second - 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


TWENTIETH  and  FILBERT  STS 
PHILADELPHIA,  F>A.=== 


In  buying  Coffee  it  is  important  to 
know  that  you  get  what  you  buy. 

We  give  you  a  positive  guarantee 
that  each  and  every  order  must  be 
exactly  like  the  sample  shown. 

Our  guarantee  is  backed  by  our 
reputation  secured  through  nearly 
one  hundred  years  of  honest  business 
dealings. 

Samuel  Wilde’s  Sons  Co.,  Eleven 
Dutch  Street,  New  York. 

Importers,  Coffee,  Tea  and  Spices. 


Your  Tr&.de  in  Crackers 

May  not  be  as  important  as  your  trade  in  Coffee;  but  it 
can  be  largely  and  profitably  increased  if  you  will  make 
a  little  more  effort  in  favor  of 

EXTON’S  CRACKERS 

Hand  them  out  in  a  judicious  manner  to  the  extent  of  a  pound  or  so  occasionally 


To  Taste  them  is  to  Buy 

Always  the  same  EXTON  flavor  and  a  satisfactory  profit  for  the  dealer. 


A.  EXTON  &  CO.,  =  Trenton,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  "EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co..  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  a  jar  of  Croft’s  Swiss 
Milk  Cocoa,  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World  ”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


Pennsylvanit 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— ai— 

Dress *4  Sheep  ud  Lambs— 

Lamb,  western,  good . 

“  "  culls  . 

Sheep,  choice . . . 

“  medium . . 


. 15  -.18 

.  >4  -->5 

-  -  14 

. -  •>*  -  »4 


BUTCHERS’  SUNDRIES, 

Fresh  Steer  Tongues . ....each 

Cow  Tongues . 

Calf  Heads,  scalded  . - . So 

Sweetbreads,  real . per  pair  .  75 

"  beef . pei  lb.  .25 

Calf  Livers . per  lb.  ,aj 

Beef  Kidneys . per  dot. 

Beef  Livers . . 

Ox  Tails . perdos. 

Hearts,  beef . P«r  lb. 

Kolia,  beef. . 

Tenderloin,  beef,  western . 

Freeh  Pork,  loins,  city . 

*•  "  western  . . 


•  .jo 

■  ,6s 

■  .71 

•  .80 

■  .30 

■  -30 
I.2J 

■  .07 

1.20 

■ 


•*7 

•»5 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

Turkeys— 

Western,  young  hens,  I  *0  10  lbe._ . S4  -.*7 

"  young  toms,  ij  to  17  lbs . 14  -.17 

Old  hens  and  toms . —  -*4  *.»7 

Common  to  good . so  -.si 

Broilers — 

Philadelphia,  fresh  killed,  )  lbs.  and 

under  to  pair,  fancy . 45  *  •  4* 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 

to  pair . 42  -.45 

Philadelphia,  fresh  killed,  j  to  3 >4  lbs. 

to  pair,  fancy . 4*  ~-45 

Western,  4  to  4W  lbs.  to  pair,  fancy . ss  -.*4 

"  J  to  3 H  lbs.  to  pair,  fancy . ss  -.15 

"  fair  to  good . 18  -.so 

Fowls — 

Western,  fancy . . . 20  -.21 

Heavy  Roasters,  4  to  5  lbs— . to  -.ss 

Fair  to  good. . t8  -.20 

Old  cocks . 15  -•»* 

Squab# —  Per  dot. 

Prime,  Urge,  fancy .  4.50-5.50 

Mined . - .  3.00-4.00 

Dark .  t-7J-«  5« 


LIVE  POULTRY. 


Spring  Chickens,  nearby,  i  A  *o  ■  lbs . 

Large  Springers . - . 

Per  lb. 
.36  -.3* 
.25  -.28 

.14  -.15 
.15 

Ducks . . . . 

SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs,  14  gals .  .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .83 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doc. 

Individual  sice,  lb . 93 

Round  conical,  with  key,  No.  1,  x  doc .  1.30 

44  44  No.  a,  x  doc .  4.  xo 

44  44  No.  3,  U  doc . .  6.30 

“  "  No.  4,  k  doz . -  8.15 

P.  P.  Sauce,  No.  1,  a  doc . . . .  1.50 

Atmore's  Genuine  English,  seedless—  Per  ease 

Individual,  a  doz .  s.xo 

No.  x,  cans,  1  doz .  t.30 

No.  s,  cans,  1  doz . . .  4.10 

No.  3,  cans,  U  doc  . . .  3.35 

No.  4,  cans,  %  do* - 4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies —  Per  dos. 

No.  3a,  jars . . . . . 97# 

No.  4^4,  toy  palls .  1.35 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s  No.  10,  tumblers^ . ..  .83 

National,  No.  10,  tumblers . .  >7*% 

41  No.  6,  tumblers.. . .. . ...  .40 

Preserves —  Per  lb. 

Schlmmel's,  pure,  50-lb.  palls . .  .  13)4 

National,  30-lb.  pails . ..  .00 

Southwark,  30-lb.  pails . .00 

4#-lb.  toy  palls,  %  dos .  4.15 

Fruit  Butters —  Per  doc. 

“  No.  5,  toy  palls .  a.  70 

14  30-lb.  palls . per  pall  1.08 

**  ao  lb.  crocks . per  lb.  .07^ 

44  Schimmel’s,  30-lb.  palls .  44  .06 

Prune,  30-lb.  pails .  “  .oi\i 

Peach,  30  lb.  pails . .. .  44  .07 

Jams — 

Schimmel's,  pure, Jars,  a  dos..„. . 

Southwark,  assorted,  jars,  a  dos .  .0* 

Orange  Marmalade — 

Hartley’s^  imported .  j.8o 

Schimme)  ft,  pare . . .  #  1.64 

Warrock's  Guava  Jelly — 

x-lb.  tumblers.... . _ .  A  M 

41  . i.9i 


DRU  as. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


Castor  Oil.. 
Sweet  Oil .. 


Spirits  Camphor... . 

Spirits  Painters’  Commercial.. 

Paregoric . _ . 

Glycerine . . 


sqoi 

Syrup  Rhubarb . . 

Syrup  Ipecac . . . 

Turlington  Balsam . 

Golden  Tincture  .- . 

Tincture  Arnica . „ 


JC.  ss. 

IOC. ss. 

S5C.  »te 

•  -45 

•83 

1.25 

■45 

V 

•  -45 

•85 

*•95 

.  ee  Me 

-83 

*  93 

•45 

•85 

>•95 

•45 

.85 

>•95 

•  -45 

■Is 

>•95 

•45 

•85 

>•95 

•  -45 

•83 

>•95 

•45 

•8s 

>•95 

•45 

•  83 

>•95 

•45 

•8s 

>•95 

•8s 

•45 

•8s 

>•95 

•45 

•83 

>95 

•45 

.85 

>■95 

,  .43 

•85 

>•95 

. . 

per  dos. 

.88 

. 

1-95 

■oss  lots  assorted. 

Bateman  Drops,  rd  hots.. 
Godfrey’s  Cordial,  rd  botj 

Turpentine . 

Laudanum,  lac.  size . 

“  95c.  sire . . 


Alum . per  lb. 

Borax,  powdered,  bulk- . - . per  lb. 

"  lump,  bulk . . .  ” 

Butter  Color,  W.  &  R- . per  dos. 

Bluest  one,  bulk- . -..per  lb. 

Copperas . - .  “ 

Camphor,  gum,  i-os.  blocks .  “ 

’’  lakes,  a  50-lb.  bbls . .  » 

'*  "  less  quantity .  ” 

“  Tar  Balia,  150-lb.  bbls . — .  " 

"  "  less  quantity .  “ 

Castoria,  Fletcher’s- . per  dox. 

Pitcher's _ . .  “ 

.„ . per  lb. 


.03 

a. co 
.08 
•  o.fc 
•95  „ 

•°3* 

$ 

a. 80 

•75 

.11 


Carbonate  of  Ammonia.. 

Epsom  Salts.... 

Glauber  Salts- . . . . -  “  .01 

Glue,  ordinary . — . — . “  .op; 

“  white . "  .an 

Gum  Arabic . . . „„ . . .  "  .50 

Haarlem  Oil . . . perdos.  .30 

Husband’s  Magnesia . .  “  J .  85 

Jamaica  Ginger,  Hires’  flasks- . .  "  .90 

Licorice,  P.  s  S. ,  5c.  stick,  imported,  per  dos.  .  36 

"  M.  &  R.,  5-lb.  boxes . per  ft).  .23 

“  “  manges,  5-lb.  boxes  “  .27 

“  48,  6a,  8s,  is,  16s,  5-lb.  boxes  "  .24 

StVOti.  1  ...... ,.  •  ss 

Putty,  25-H).  caaa . per  too  lbs.  z  .60 

“  50-lb.  cans . . . .  "  1.55 

Petsoksun  Jefty,  screw  top,  5c.  size  ...per  dos.  .35 
“  "  toe.  si  a  —  “  .75 

Paris  Greta,  100-125-lb.  kegs_ . per  lb.  .24)4 

“  W-lb.  packages . - .  "  .20 

”  J?-lb.  packages . . .  “  .28 

”  1 -lb.  packages . “  .27 

Rosin .  ”  .04 

Roach  Powder,  Omega,  4-os.  cans . 80 

“  “  . . . per  gross  9.00 

Roachsoult,  roc.  slse .  per  doz.  .  80 

Saltpetre,  crystal,  about  330-Ib.  bbls . per  lb.  .06 

"  granulated,  about  100-lb.  kegs  “  .o6Ji 

Sulphur,  Sour,  173-lb  bbls . per  100  lbs.  2.55 

too-lb.  bags . . . .  z. 35 

”  less  quantity . per  lb.  .03)4 

Venetian  Red . . .  **  .01 

Whiting . . ”  .  02 

Goff's —  Per  doz, 

Cough  Syrup,  25c.  size .  z.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size  .  1.20 

Horse  and  Cattle  Powder.  15c.  size .  1.20 

Dyspepsia  Tablets,  roc.  slse . 75 

Iron  Glue,  McCormick  &  Co. — 

Ho.  }. . 40 

No.  to . - . 73 

Tube  V . 7j 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beor . — . 80 

Talcum  Powder . 75 

Triangular  Quinine  - . So 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horaford’s.- . perdos.  4.r5 

Bath  Brick,  box  *5  bricks . per  box  .60 

Sealing  Wax .  ’’  .03 

Silver  Sand- . per  bbl.  1 . 15 

Tar,  pints . per  dos.  .  75 

“  quarts . - .  “  1.00 

allous..- . each  .30 

bbls . . .  “  3.50 

Is . -  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  r-Ib.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  slse...  2.00 

McCord’s  Magic  Medicine,  95c.  size .  a 

50c.  size .  4 

McCormlck’a  Tasteless  Chill  Tonic,  15c.  size  s 

50c.  size  4 

McCormick’s  Watermelon  Syrup,  50c.  size. .  4.00 
Rede  bio  Brand  Headache  Powders, 10c.  size  .  75 


Extracts  anJ  Essences. 

McCormick  ft  Co. ,  Bee  Brand —  Per  dos. 

Vanilla,  Rose,  Pistachio,  No.  s  size . 90 

No.  3  size .  e.oo 

No.  4  size .  2.25 

Almond,  Apple,  Apricot  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry.  Violet,  No.  a  size  .85 
No.  3  size  1.75 

No.  4  size  s.oo 

Lemon,  No.  a  sine— . . . 90 

Orange,  No.  1  sine . . 90 


—33— 


SAUERS 

I*  UHE 

EXTRACTS 

For  Flavoring  Ices.  Cakes  Etc.  , 
Best  bv  test.  At  your  Grocers  I06& 25 6 

.  AOCCST  S'ALC  OF  ANY  GRAND  1*4  tha  ONlTr  iJ  STATI-r, 


Sauer’s  Flavoring  Extracts — 

No.  «,  Lemon  and  Vanilla-.- . . . 45 

No.  a,  Vanilla  and  Rose . — .  .00 

No.  a,  Lemon  and  assorted . .  .85 

No.  4,  “  «  .  2.00 

No.  4,  Vanilla  . .  2.25 

Assorted  cases.  Nos.  1  and  2 . .  10.80 

“  Nos.  z,  2  and  4 .  11.80 

Bulk.  pts.  qts.  y,  gals.  gals. 

XXX  Vanilla- .  z.50  3.00  6.00  12.00 

XX  Vanilla .  1.25  s.50  5.00  10.00 

X  Vanilla . 1.00  2.00  4.00  8.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Clovee, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet  . .  1.50  s.73  5.50  ro. 00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea . . .  ......  7.00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 . 2.00 

"  No.  2X . 80 

“  Ne.  X . — . 43 

Extract  Lemon,  No.  25 .  1.75 

’’  No.  2X . 80 

”  No.  X._ . 4j 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

"  Lemon .  1.75 

Select  Vanilla . 85 

“  Lemon  . 85 

’’  assorted . — . — . 85 

"  small  size  — — . 45 


Liquid  Rennet  and  Tablets. 


Biair's  Liquid  Rennet . . . . . . 

“  Rennet  Tablets,  2  doz— . . 

Shinn  ft  Kirk’s  Liquid  Rennet . - 

Hanson’s  Junket  Tablets,  3  doz . . . - 


Per  dez. 
..  1 . 10 
-  -75 

‘To 


CIDER. 

Corson's — 

Barrels . . . per  gal.  .16 

U  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  case 

Duffy's  184a  Apple  Juice,  1  doz.  qts .  3.50 

“  *•  a  doz  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts......  3.75 

“  41  2  doc.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

"  a  doz.  pts .  4.35 


CHEWING  GUM. 

Adamz’,  counter  jars,  too  5c.  packages- .  1.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces- . 55 


RICE. 

Extra  Fancy  Head,  XXXX,  100-Ib.  bags. 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan  style,  fancy,  100-Ib.  bags . 

Java,  fancy,  polished,  zoo-lb.  bags. . 

B.  Fischer  &  Co. — 


Per  lb. 

ug 

°sA 

05  fc 

•3K 

•J 


IHEADlRICEl 

y"  _ _  _-■■■  f- ... 

^  THE  FIBE5T  GRADE  PRODUCED'  ^ 

Ip1'  P*ii*EO  E*Ciu3«vii.v  Bv  - 


a 

\  LarSvV  DWritafvrs  •(  foclkrt  Kkt  til 

tb«  I'nrtod  Siam  .  ss  z 

Fischer’s,  choicest  head,  1,2*^  and  3-lb.  bags 
Queen  Quality, fancy  head,  1,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  1,  3  and  5-lb.  bags 


•07^ 

.06*4 

.04# 


Coronet,  selected  head,  1  and  3-lb.  bags . 05H 

Cracked,  head,  x-lb.  bags . 04 

Strictly  pure  uncoatcd,  head,  1  and  3-lb.  bags  .06% 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 05 
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East  India,  head,  i-lb.  bags . °7% 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags . 05^ 

Head  100  lb.  bags . 05 

Fancy  Java,  head,  100-lb.  bags . 05% 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03& 

No.  2  screenings,  100-lb.  bags . o2$4 

Extra  fanciest  Japan,  100-lb.  bags, . 03^ 

Fancy  Japan,  100-lb.  bags . °3^ 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester — 

Bbls.,  contain  a8o  lbs .  ».  90 

60  3-lb.  bags .  4.00 

44  aa  14-lb.  bags .  3.73 

"  30  10-lb.  bags .  3.75 

44  X15  aJ4-lb.  bags .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Dinen,  a 50-lb.  bags .  a.m 

44  56-lb.  bags . 65 

14  a8-lb.  bags . 33 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

“  1 80-lb.  sacks .  1.55 

Cheese,  280-ib.  bbls . 0.40 

Packing,  70-lb.  cotton  bags . 40 

4i  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  a. 20 

New  Ivory,  34  large  cartons  to  case .  1 . 30 

Less  than  ^  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  xo  bbls  or  more,  j%  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  das. 

Durkee’s,  large,  i  doz . - .  4.25 

“  small,  2  doz.. - .  a. 75 

“  picnic,  a  doz . 95 

Schlmmel  s,  small,  2  doz . 90 

My  Wife's,  large,  1  doz„ . - .  a.jo 

”  small,  2  doz . . .  z.jo 

Snider’s,  No.  8,  2  doz.  . .  1.40 

SAL  SODA. 

Bbls.,  400  Ibz...... . . . per  >00  .80 

Kegs,  150  lbs, . . . per  zoo  .95 

60-lb.  boxes,  balk  or  granulated . . 

SAUCES. 

uea  ft  Perrins' —  Per  doz. 

Woreaterahhu,  quartz..— . _  7.50 

pintz  . . 4.50 

“  Yi  pints . . . .  a. 60 

Snider’s — 

Chill,  No.  z6,  z  doz . . . . . „....  a. 35 

**  No.  8.  2  doz . . . . . .  1.40 

Oyster  Cocktail,  No.  16,  a  dez- . .  a.  35 

“  No.  8,  a  doz . - .  1.40 

Worcester,  Campbell’s,  No.  8,  a  dos . „....  .90 

North  of  England,  No.  8,  2  doz.- . .  *5 

Chef,  a  doz.  .- . - . - . 75 


SODA— BI-CARB. 


Babbitt’s  }£s,  25  lb . 

Arm  &  Hammer,  1  lb.  pkgs. .  36  lbs . 

lA  “  ”  36  ‘  . 

“  Vk  “  “  36  “ . 

“  1  lb,  and  %s  pkgs.,  36  lbs . 

“  A  “  “  A*  “  36  “  . 

“  1,  A  an<^  A  lb  ,  36  lbs . 

Dwights,  I  lb.  pkgs.,  36  lbs . 

“  “  36“  . 

“  A  “  “  36  “ . 

“  1  aodj^  lb.  pkgs.,  36  lbs . 

“  1 ,  A  ar>d  A  lb.  pkgs. .  36  lbs . 

Swan,  kegs  110  lbs . 

Bi-Carb  ,  bulk . . 


Per  lb. 
•°5  A 
•05 

■°sA 

.06 

•05  A 
■°sA 
■05  A 
•°5 

■  °554 

.06 

■°sA 
■°  5  A 
.01  ft 

■  oaA 


SOFT  DRINKS. 

Per  dec. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  ■  dos# .  e.xe 

Sarsaparilla,  extra  quality,  pint!,  a  do*.. .  a.xo 

Blood  Orange,  extra  quality,  pinta,  a  do* .  a.xo 

Birch  Beer,  extra  quality, pinta,  a  dos.. .  a.xo 

Lon  on  Soda,  extra  quality,  a  dos .  a.xo 

Root  Beer,  extra  quality,  pints,  a  dos .  a.xo 

Sheboygan  Ginger  Ale,  io  do*,  crates  or  bbl*.  f  .00 
Sheboygan  Ginger  Ale,  a  dos.  in  crate,  per 

crate . . .  x.8« 

Root  Beer  Extract,  Hires’,  z  dos .  1.53 

Hires'  Root  Beer,  Carbonated,  a  dos . 87 % 

Hires'  Ginger  Ale,  Carbonated,  a  dos . I7H 

Welch's  Grape  Juice,  case  quarts,  x  do*... .  4- *5 

"  “  pints,  •  do*. .  4.75 

“  41  44  K-plnts,  3  dos .  4.50 

44  44  44  4-ounce  6  do* .  5.00 

44  44  44  ^-gallons, 8  bottles  5.00 

Schuhlc’s  Grape  Juice,  quarts,  1  doz„ . .  4.00 

44  44  pints,  2  doz .  4.50 

44  44  naif  pints,  3  oz .  4.00 

44  44  4  oz.,  6  doz .  5.00 

e  per  eent  discount  on  3  case  lots. 

Walker’s  Grape  Juice — 

Quarts,  \  doz .  4  5° 

Pints,  2  doz .  4*75 

V,  pints,  ^  doz .  4  5° 

4  ounce,  6  doz . . .  5  00 

gallons,  8  bottles . * .  5.25 

Gallons,  4  bottles .  5-oo 

5  and  5  per  cent,  discount  on  5  case  lots 
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Want  to  make  your 
Customers  grateful  to  you? 


EGYPTIAN  DEODORIZER 
mCERM  KIUER 

A  BURNING  PASTIt 


,v 

' 

<iroM  HASSJ 


MS  a.  CO.  0«s,f' 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  mig-ht  just  as  well 
have  as  the  druggist. 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

Aik  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 

P.  !  FORBES,  Coshocton,  Ohio 


JQM 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 


■rr.  pearl  .™ 

pyggKjm, 

.cry 


One  of 
the  famous 
Three  Leaders 


CHAS.  W.  YOUNG  &  CO 


Established  1877 


Makers  of  Soaps  of  Merit 


Philadelphia,  Pa. 


What  This  Picture  Means 

Here  is  a  picture  of  the  butter  that  made  us  the 
best  known  butter  house  in  the  East.  Gurnse  butter. 

The  Gurnse  butter  plan  is  to  produce  a  dairy 
butter  that  we  know  is  fancy  and  surround  it  with 
such  restrictions  that  we  can  keep  it  fancy.  Make 
it  regular  and  dependable — the  hardest  thing  to  do 
with  butter,  and  the  most  unusual. 

The  fact  that  we  have  done  this  is  proven  be¬ 
yond  question  by  the  enormous  trade  in  Gurnse 
butter  that  we  have  in  Philadelphia  and  in  a  con¬ 
stantly  widening  territory  centering  in  Philadel¬ 
phia.  Porsibly  the  money-back  guarantee  we 
authorize  grocers  to  give  with  Gurnse  has  something 
to  do  with  it. 

Wrapped  in  brine-dipped  parchment. 

Packed  in  20.  30  and  SO-pound  boxes— pounds  and  half-pounds — 31  cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 


39-41-43  South  Front  St. 
=Philadelphia,  Pa. 


a.  Pa.  % 


HOUSEWIVES 
OF  TWO 
GENERATIONS 


Soaps  may  come  and  soaps  may  go,  but  Babbitt’S 
Best  will  go  on  forever. 

At  least  it  seems  so.  It’s  one  of  the  oldest  laun¬ 
dry  soaps  on  the  market,  and  every  year  has  seen 
more  sold  than  the  year  before. 

Why  ?  Because  Babbitt’S  Best  soap  is  unequalled 
as  a  cleaner  and  housewives  of  two  generations 
know  that. 

There  is  no  safer  soap  to  sell  and  no  good  soap 
more  profitable. 


MADE  BY 


B.  T.  BABBITT 

NEW  YORK 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeoatub,  \i  gross . . 

Bod  Ami,  10-cent  size . 


3  doz . 


Puts  Paste,  largo . 


. . . 

a. 50 

a. 50 

■70 

16.50 

. per  doz. 

>•♦5 

7.00 

.6a 

. per  dox. 

■53 

LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 


Less  than 
5  boxes. 


Description, 

Bars.  Lbs. 

Acme,  Lautz  Bros .  ioo 

Ark,  Fairbank .  ioo 

America,  C.  F.  Miller . 

Best,  B.  T.  Babbitt . 

Borax,  Dreydoppel .  40 

44  Naptha,  Eavenson .  100 

“  “  “  .  100 

*  Pearl,  Young  &  Co .  40 

44  Novelty,  Day  &  Frick .  40 

44  Red  heal,  Tomson .  100 

Bee,  Colgate  &  Co .  100 

Big  Master.  Lautz  Bros .  70 

Circus .  100 

Crystal,  Brooke .  100 

Coal  Oil  Johnny . .  100 

Fels-Naptha,  Fels  &  Co .  100 

5  case  lots . 

Flint  Polish,  Day  &  Frick .  36 

German  Mottled .  72 

Grand  Pa  Wonder,  Beaver  Sp.Co. 

Glycerine  Tar .  50 

Ivory,  P.  &  G . .* .  100 

Lenox,  44  . 

Lifebuoy,  Lever  Bros .  50 

Marseilles  White,  Lautz .  100 

“  44  44  1’ndrysize  100 

Miller's,  C.  Miller  &  Co . 

Mayers,  Elkinton . 

Mineral  Scouring,  Wrigley .  100 

“  “  .  27 

New  York  City,  Babbitt .  60 

Octagon,  Colgate  &  Co .  100 

Oleine,  P.  &  G . 

44  Penna.,  Miller .  60 

"  Phila.,  Lautz  Bros .  72  60 

44  Eavenson,  Eavenson .  84  60 

44  Conway,  Conway .  60  60 

44  Kirk’s,  Kirk  &  Co .  60  50 

“  Monarch,  Miller .  60  ... 

44  C.  &  C.,  Globe  Sp.  Co .  60  set. 

Ozone,  Fairchild  &  S .  100  75 

Polo,  P.  &  G .  120  ... 

Pound  Bleacher,  Day  &  Frick .  60  ... 

P.  &  G.  Naptha,  P.  A  G .  100  75 

Quaker  City,  Eavenson .  100  noz. 

Sapolio,  E.  Morgan .  36s  gro. 

44  72s  gro. 

Star,  P.  &  G .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100  ... 

Velvet,  P.  &  G .  100  10 

White  Chief. .  100  ... 

“  “  .  5o  ... 

Windsor  . 100  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3. 50 

Borax,  100  .2  oz .  3*85 

Naphtha,  100  12  oz .  3  85 

Old  Mill,  100  12  oz .  2.90 

Wool,  100  6  oz .  4.00 

Wool,  100  10  oz„ .  6.75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


IOO 

3'° 

IOO 

1.86 

72 

90 

2.90 

100 

75 

3.80 

40 

40 

2.70 

100 

br.l. 

3-9° 

IOO 

br.l. 

4-9° 

40 

40 

2.80 

40 

40 

2.85 

IOO 

4.00 

IOO 

3-9° 

70 

2.85 

IOO 

3.60 

IOO 

3.80 

IOO 

4.00 

IOO 

75 

4.00 

3-95 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

1.95 

50 

1.95 

IOO 

IOOZ. 

7.00 

IOO 

6  oz. 

4.00 

IOO 

12  oz. 

3-5° 

50 

2 .00 

IOO 

5  ct. 

4.00 

IOO 

... 

6.00 

IOO 

4 .00 

50 

37'A 

3.00 

IOO 

3-35 

27 

1 .00 

60 

60 

3»5 

IOO 

75 

3.90 

84 

60 

3 -50. 

60 

60 

2 .00 

3-35 

3-So 

3-3° 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 


.85 

50 
00 
.00 
.50 
.00 

.85 

4.00 

3  85 
4.00 
2. 10 

4  00 


Toilet  Soaps. 

American  QueenViolets,  2  cakes  inbox,  dz.bxs 

Bread  Box  Assortment,  85  cakes . 

Buttermilk  Cosmo,  per  gross . 

Castile  Conti,  White,  per  lb . 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz. 
Elder  Flower,  5*4  oz.  cake,  1  doz.  box,  per  doz. 

Fairy,  100  cakes . 

Glycerine,  50-5  c.  cakes,  per  pail . 

Hand  Sapolio,  ^  gross,  per  box . 

Lava,  100  cakes . 

50  “  . 

Miller’s,  per  doz . 

Pumiss,  Jergens,  100  cakes,  per  box . 

Haskin’s  Pumiss,  36s . 

Sewing  Basket,  24-5  c.  cakes . 

Sweetheart,  50  cakes  per  box . 

"  100  44  44  . 

Witch  Hazel,  3  cakes  per  gross . 

Morrison  Soap  &  Talcum,  2  doz.  bxs.,  per  case 


Soap  Powder. 

Brytine,  48  cans . 

Soaplne  No.  1,  36  is . Per  box 

2,  100  7-oz .  *4 

*4  3,  100  12-oz .  44 

Pearline,  36  10-cent  1  -lb.  pkgs .  44 

44  72  5-cent  8-oz.  pkgs .  44 

“  100  4-cent  6-oz.  pkgs .  “ 

Gold  Dust,  24  4s .  * 

*■  IOO  12-OZ .  “ 

Babbitt's  1776,  100  6  oz .  44 

Young’s  Pearl  Borax,  60s .  44 

Snow  Boy,  60  is .  11 

“  244s .  44 

11  30  No.  2  pkgs.  to  box .  " 

Kirkoline,  24  4s .  « 

44  100s .  *• 

Granma,  2  for  5, 100s . 

Bee,  100  i-lb  pkgs . *. 

Eavenson  s  Naptha  Borax,  Brown,  tooK>oz.. 

*  **  *'  Blue,  ioo  T2-oz . 

Imperial  Cleanser,  6  doz . Per  doz. 

Star  Naptha,  100  55 . 

Miller’s  Powerine,  100s . Per  case 


•75 
3.00 
7.00 
•  *7 

.70 

4-75 

4.00 

2.00 

2.25 

3*85 

2.00 

•75 

3- 85 
1 .40 

.88 

i-95 

3.60 

3.60 

4- 75 


3- 25 
2.50 
2  50 
4.10 
2.85 
2.85 
2.75 

4- 50 
4  00 
2.50 
3.60 
2.40 
4.00 
2.  40 
3-65 
3-3° 
2.00 

3-9° 

3-9° 

4.90 

•45 

3-75 

3-75 
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Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  is .  4.00 

Pride  Washing  Powder,  100  5s .  3. 50 

Pride  Cleanser,  50  cans .  3.00 


SPECIALTIES. 

Ankar's  Bouillon  Capsules . - .  3.00 

Mustard — Prepared. 

Per  doz. 

Campbell's,  jar,  *  dos . 90 

Campbell's,  with  spoon,  new . 90 

Gulden's,  No.  6,  with  spoon,  a  dos„ .  1  .05 

Boer  Mug,  fancy,  large  size,  s  doz . 15 

Milk  Jar,  glass  top,  2  doz . .  .  80 

Water  Tumblers,  glass.  No.  io,  4  dos . 43 

WHOLE  SPICES. 

Per  lb 

Pepper,  Black. . .  ,zo)4 

Allspice . 07 

Cloves . r  5 

Mace . 58 

Nutmegs,  large . 20 

“  medium . 17 

Cinnamon  Bark,  Canton . 16 

"  Java  Thin  Quills,  5-lb.  rolls..  .34 

“  Saigon . bo 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  z.8o 

“  36  10-cent  "  .  *'  1.70 

Duryoa’s,  40-lb.,  i-lb.  packages.. . o8Jd 

so-lb.,  “  . ...  o8H 

Niagara,  4»-lb.,  “  . 05  ^ 

Cream,  48-lb.,  "  . . .  3.60 

Kingsford's,  40-lb.,  "  . 07V 

"  «o-lb„  “  - . ~  .078 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 93 

Gilbert's  Laundry.  40-lb  boxes . 03# 

44  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .06 

44  Linen  Gloss.  3-lb.  cartons . 05 

Kingsford's,  Pure,  3-lb.  cartons . 06& 

44  Pure  Gloss,  40  i-lb.  packages .  06% 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . ©8}£ 

Duryea's,  Superior,  3-lb.  cartons . 06^ 

44  Saun  Gloss,  lb.  packages . 07# 

44  Superior  B,  bulk . 04)4 

44  Satin  Gloss,  crates,  12  6-lb.  wd.  bxs.  .08# 

Niagara,  laundry,  <o-1d.  bulk . 035J 

44  i-lb.  packages,  48  lbs . 05^4 

44  3-lb.  cartons,  48  lbs . 05J6 

44  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.75 

44  64  5-cent  44  . . .  3.40 

Elastic,  64  10-cent  packages .  5.20 

44  64  5-cent  44  .  2.60 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starcn  Polish,  20  cakes . per  box  .60 


STOVE  POLISH. 

Per  gro. 

Enamdine  Paste,  small,  % -gross .  4.50 

“  “  large,  “  .  7.20 

"  Liquid,  large,  “  . .  7.20 

**  "  small,  “  .  5 . 25 

Mason’s  Stove  Polish,  large . doz.  .75 

“  "  regular . gro.  i.ij 

Electric  Paste,  W -grosz  boxes.. . .  4.50 

Magic  Paste,  (/-gross  boxes.. . . .  4.73 

Climax  Enamel,  -gross . . . per  gross  10.50 

Black  Jack,  -gross . "  7.50 

Rising  San . "  5.75 

Sun  Paste,  5-cent  else . “  4.50 

11  10-cent  else . . ...  “  7.20 

X-Ray  Stove  Polish— 

j-ceot  size.  No.  5,  per  box  of  -gross .  i.aj 

Per  box  of  j^-groas . .  a. 90 

14  dozen  to  gross . j.oo 

10-cent  size.  No.  zo,  per  box  of  # -gross... „  2.35 

Per  box  of  j^-gross .  4.50 

Per  gross . 9.00 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge. 

Weikel’s,  24  packs . per  box 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz. 

Re 'l,  36  packages .  ‘4 

Silver,  36  44  .  44 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

44  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . . . per  doz. 

Carpet  Tacks,  Wooden  Keg,  %  -gross  case, 

assorted,  6,  8,  10 s...  . per  case 

Carpet  Tacks,  Tinned — 

6  oz . per  doz. 

8-oz .  *' 

10-oz ...» .  44 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  steel .  “ 

No.  12.  steel .  44 

Fli-Stickon,  Fly  Ribbon . per  gross 

Fli-Stickon,  -gross  display  carton . 

Fly  Paper,  1  anglefoot . per  case 

44  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

44  4  4  4  4  10  cartons .  44 

Wax,  White  and  Yellow . per  lb. 


.o6}4 

1.50 

•35 

.60 

.60 

.65 

1.85 

.42 

.85 

1.80 


.25 

•31 

•35 

.12 

•17 

.18 

4.80 

1  20 
2.70 

2.15 

3.00 

2  35 
•30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

44  60  44  44  1.05 

;;  75  ;; .  ;;  135 

9°  1.70 

“  100  44  44  1  75 

Coils  or  Spools . per  lb.  .10 % 

Jute —  Per  lb. 

Coils  on  spools . 08 

Tie  Yarn—  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  J4  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice .  .32 

Choice . 29 

Good . . .  ,  27 

•* 

Glucose. 

Best,  for  confectionery .  *.60 


HONEY. 

Sefeer’s,  lunch  bottles,  a  doz . per  dos.  .95 

Seism's,  medium  bottles,  a  doz .  “  1.35 

Schimmel's,  10-oz.  bottles,  a  doz.  in  cue .  1.45 

'•  6-oz.  "  “  “  . 9] 

New  England  Maple  Syrnp  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Chib.  Mason's  Quart  Jars —  Per 

4  dos.  In  barrel . 

z  doz.  In  case . 

Isle’s  Imported,  No.  2  cans,  2  doz .  1. 

Globe,  No.  a  tins,  a  doz . 

Globe,  No.  a  %  tins,  a  doz . 1. 

Globe,  No.  5  tins,  1  doz .  1. 

Globe,  No.  10  tins,  doz .  1. 

Bonner  In  jars,  compound . 

White  Clover,  in  jars,  compound . „ . 

•Karo,  10-cent  size,  s  doz . per  case  1 . 

§aro ,  95-cent  else,  1  doz .  “  a. 

tiff's  Molasses —  Per 

Gal.  cans,  screw  cap,  54  doz.  to  case .  (. 

W -gal.  cans,  screw  cap,  1  doz.  to  cue .  3. 

Qt.  cans,  screw  cap,  a  doz.  to  case .  1. 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  %  dos. 

to  case .  5. 

No.  j  cans,  short  ji-gal.,  screw  cap,  z  doz. 

to  case .  e. 

Full  qt.  cans,  plain  top,  s  doz.  to  case .  1 . 

No.  2  cans,  s  lb.  size,  plain  top,  3  doz.  to 

case . . 

Red  River — 

No.  a}4  cans,  lb.  size,  plain  top,  a  dot. 
to  case .  1. 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4. 

Penn  Mar  Table  Syrup,  2S .  3. 


doz 

9*K 

95 

90 

«5 

00 

§0 

9»H 

95 

90 

35 

doz 

60 

s 


80 

4* 

9754 


MAPLE  SYRUP. 

Vermont,  gal.  tins _ _ _ per  gal.  z.s; 

"  X-gal.  tins™ . . .  7.7s 

Hazen’s,  qt.  bottles . . .  4.00 

“  pt.  bottles . ...  3.40 


WOOD  AND  WILLOW  WARE. 
Broome. 

Per  doz. 

No.  6,  R.  P.,  ancy .  4.10 

“  7.  “  “  4-35 

44  3,  Hurl .  3.75 

44  4,  44  4.00 

“  5,  14  .  4-35 

44  6,  44  .  4.60 

Clipper .  4  70 

Gem . . .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  15 

Nu  x  6 .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

44  iot,  Tidal  Wave . . .  2  65 

44  123,  Seal  Globe .  2.40 

44  786,  Leader .  2.50 

44  41,  A .  2.50 

44  940 .  3.10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

44  80,  Double  Seal  Globe,  44  3.30 

44  85,  Double  Stag,  Wide  Head .  3.00 

44  687,  Double  Leader  Swing,  Protector...  3.10 


Buckets. 

Per  doz. 

Electric,  3  hoops . . . . .  i*75 

Painted,  2  44  flat .  1  «c 

«<  _  «  tt 

3  .  1 .75 

Galvanized,  ia  qt . . . .  2.00 

"  14  qt .  a.  25 

Indurated  Fibre .  2.90 

Butter  Dishes. 

Mo.  Per  M 

1,  Solid  aval..._ _ __.™_ _ _....  Z.IO 

3,’  «  "l‘~ ’.«s 

5,  44  . . .  *.15 

1,  Wire  end* . . . . . .  i.i« 

*.  “  . - .  1.50 

Picnic  Plates,  8  in .  *.ao 

9  ^ .  a.$o 

Crates  contain  350  each. 


Clothes  Pins. 


HES 


bbaie  Clothesline  Hooks . ..per  dos. 


Per  box 
5* 
35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  “  “  . ; .  1. 15 

25,  “  “  . 90 

75  X,  Solid  back .  . .  I.  IO 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1.00 

3,  Medium . 90 

4,  Grass . 88 

5,  Grass . 45 

6,  Grass . » .  1.15 


Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

44  21,  Half  moon  shaped,  veneered  back.  1.80 

44  103,  Curved  end,  with  dauber .  1.85 

14  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o.  All  Mexican  fibre . . . 95 

44  1,  Prepared  fibre .  1  20 

44  7,  All  pure  bristles  and  full .  1.85 

44  16,  4‘  44  44  socket  daub,  sol. bk.  2  40 


Wall  Brushes. 

Per  doz. 

. 45 

.  . 95 

8,  Hustler . 1.10 

8,  A .  1.75 

10,  A .  2.10 


7-in.  Tampico 
No.  8,  Family 


Dusting  Brushes. 

No.  Per  doz. 

7  X,  10 c.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair .  .  1  90 

21,  44  44  *4  white  tipped .  2.25 


TOBACCOS— PLUG. 


Par  lb. 
17 

» 


Doer  Skin,  9  and  z6  lb . . . . 

Jolly  Tar,  5,  10,  15  and  15  lba . 

Newzboy . . . 

Old  Honesty . . . . 

Piper  Heidslck . . . . . 

Spear  Head . 44 

Standard  Navy .  37 

Toddy . 36 

Vlnco . 3I 

Town  Talk . 30 


SMOKING  TOBACCO. 

Duke's  Mixture . — . . . 

Greenback . . . . . — . . 

Green  Turtle  . . . . 

Honest . . . . 

Polar  Bear . . . . 

Sensation  . . . . . . 

WUd  Rose . 

Omega . . . . . . 

Union  Leader . 

Fashion . 

Miner's  Extra . . . 

Pipe  Smoking . 

Red  Indian . 


Per  Ik. 


YEAST  CAKES. 


Compressed  . ...per  das. 

Magic,  1  %  doz.  packagea . par  box 

Yeast  Foam, doz . . . .  “ 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


United  States  Government  Begins  Prose¬ 
cution  Against  Southern  Wholesale 
Grocers’  Association 

Charges  That  It  Is  a  Conspiracy  to  Restrain  Trade  and  Compe¬ 
tition.  Complains  of  Its  Plan  to  Freeze  Out  Firms  Not 
Members,  and  Its  Limited  Price  Plans.  Organization  Has 
Been  in  Trouble  Before. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

June  17,  1910. 

A  move  not  altogether  unex¬ 
pected  was  made  by  the  United 
States  Government  last  Wednes¬ 
day  when  it  instructed  the  United 
States  Attorney  for  the  Northern 
District  of  Alabama  to  begin  a 
prosecution  against  the  Southern 
Wholesale  Grocers’  Association, 
its  officers  and  members,  on  the 
ground  that  its  methods  make  it 
a  conspiracy  and  combination  in 
restraint  of  trade  under  the  anti- 
Sherman  law.  It  was  known  that  1 
the  Government  has  for  some 
time  been  investigating  the 
Southern  Association,  and  that  it 
had  carefully  preserved  the  evi¬ 
dence  given  before  the  Senate 
Food  Investigating  Committee  as 
to  the  way  the  organization  re¬ 
ferred  to  has  worked.  The  Gov¬ 
ernment  claims  to  be  able  to 
prove  that  the  Southern  associa¬ 
tion  has  maintained  a  high  scale 
of  profit  through  various  methods 
of  eliminating  competition,  and 
that  this  has  had  the  direct  effect 
of  increasing  the  cost  of  living. 

The  main  charges  made  by  the 
Government  against  the  associ 
ation  are  as  follows : — 

The  combination  was  organized 
for  the  purpose  of  and  has  resulted 
in  coercing  and  preventing  manufac¬ 
turers  from  selling  the  actual  neces¬ 
saries  of  life  direct  to  the  retail 
dealer  or  consumer  or  to  any  whole¬ 
sale  grocer  in  the  Southern  States 
unless  said  grocer  is  listed  in  a  so- 
called  "Green  Book,”  published  and 
distributed  by  the  association. 

Manufacturers  are  persuaded, 
urged,  coerced  by  the  association  to 
fix  limited  selling  prices  at  which 
staple  articles  of  food  are  to  be  sold 
and  to  refuse  to  sell  such  commod¬ 
ities  to  any  wholesale  grocer  who 
does  not  maintain  the  prices  so  fixed 
and  listed. 

In  certain  lines  manufacturers  and 
producers  have  been  induced  to  bill 
their  goods  at  an  enhanced  price 
and  to  turn  over  a  percentage  to 
the  president  of  the  association,  who 
rebated  the  same  to  the  jobbers 
maintaining  such  limited  selling 
price. 

No  firm  could  become  a  member 
,  “E  association  or  be  listed  in 
'  r  J‘rcen  Book  unless  a  majority 
the  other  firms  in  the  locality 
c  their  approval ;  and  that  unless 


such  firm  was  duly  listed,  it  was 
unable  to  secure  direct  buying  priv¬ 
ileges  from  those  manufacturers 
who  observed  certain  “rules  of 
practice”  adopted  by  the  association. 

There  are  also  other  conten¬ 
tions,  all  bearing  on  the  main  ac¬ 
cusation  that  the  association  used 
every  effort  to  keep  competition 
down  as  low  as  possible.  The 
Government  claims  to  have  re¬ 
ceived  many  complaints  from 
residents  of  the  South  against  the 
association.  It  contends  that  the 
cost  of  coffee,  sugar,  cereals,  soap 
and  other  staples  was  particularly 
affected  by  the  organization’s 
methods. 

The  members  of  the  Southern 
Grocers'  Association  are  scattered 
through  Alabama,  Arkansas,  Flor¬ 
ida,  Georgia,  Indian  Territory, 
Louisiana,  Maryland,  Mississippi, 
North  Carolina,  Oklahoma,  South 
Carolina,  Tennessee,  Texas,  Vir¬ 
ginia  and  the  District  of  Colum¬ 
bia.  It  has  had  considerable 
trouble  with  the  law  before,  hav¬ 
ing  been  sued  by  several  whole¬ 
sale  grocers  who  claimed  that  the 
association  froze  them  out,  pre¬ 
vented  them  from  buying  from 
manufacturers  and  finally  com¬ 
pelled  them  to  retire  from  busi¬ 
ness.  The  most  notable  of  these 
was  Hinton  G.  Clabaugh,  who 
several  months  ago  recovered  a 
very  large  verdict  against  the  as¬ 
sociation  on  the  above  ground, 
and  who,  it  is  said,  settled  the 
case  recently  for  $io,ooo.  Cla¬ 
baugh  has  been  fighting  the  asso¬ 
ciation  ever  since,  and  repeated 
his  charges  against  it  before  the 
Senate  Food  Investigating  Com¬ 
mittee. 

It  is  understood  that  the  asso¬ 
ciation  recently  had  itself  incor¬ 
porated  in  such  a  way  that  it 
might  continue  as  it  had  gone 
and  still  comply  with  the  law. 

Holt. 


Southern  Fruit  Shippers  Against  Ex¬ 
cessive  Freight  Arrangements. 

Complaint  was  made  during  the 
week  to  the  Interstate  Commerce 
Commission  by  the  Georgia  Fruit 


Exchange,  of  Atlanta,  represent¬ 
ing  about  10,000  fruit  growers  in 
that  State,  against  the  Southern 
Railway  and  other  carriers  oper¬ 
ating  to  the  North  and  East  of 
what  is  alleged  to  be  unreason¬ 
able  and  discriminatory  minimum 
carload  weights  on  fruit.  The 
roads  now  require  that  a  carload 
of  fruit  shall  weigh  22,500  pounds 
as  a  minimum.  This  weight,  the 
shippers  allege,  is  excessive,  and 


should  be  not  to  exceed  19,000 
pounds  on  account  of  the  dif¬ 
ficulty  of  proper  handling  and  re¬ 
frigeration.  The  complainants 
also  urge  the  Commission  to  re¬ 
quire  the  railroads  to  furnish  cars 
sufficient  to  carry  and  properly 
refrigerate  the  fruit  shipped, 
claiming  that  a  considerable  part 
of  it  is  lost  by  decay  in  transit 
through  inadequate  refrigeration 
and  too  dense  packing  in  the  cars.  5 


Grocers  of  One  Town  Co-operatively 
Deliver  12,000  Orders  a  Month  at 
the  Cost  of  Four  Cents  Each 

In  Grinnell,  Iowa,  Co-operative  Delivery  Has  Done  Away  With 
Five  Teams  and  Several  Men,  Besides  Doubling  Number 
of  Deliveries  a  Day. 


It  is  astonishing  how  much 
more  progressive  the  retail  mer¬ 
chants  of  the  West  are  than  those 
of  the  East,  in  the  matter  of 
adopting  co-operative  delivery. 
Several  weeks  ago  the  facts  were 
presented  regarding  the  workings 
of  co-operative  delivery  in  two 
Western  towns,  and  there  is  now 
some  information  at  hand  as  to  a 
similar  enterprise  in  another 
Western  town — Grinnell,  Iowa. 

From  a  statement  made  by 
Grant  Ramsey,  secretary  of  the 
Grinnell  Retail  Grocers’  Associa¬ 
tion,  and  himself  a  grocer,  it  ap¬ 
pears  that  there  are  seven  grocers 
in  Grinnell.  Before  they  adopted 
co-operative  delivery  the  seven 
grocers  were  using  ten  teams  and 
wagons  all  the  time.  Now  the 
same  groceries  are  delivered'  with 
five  teams  and  five  men,  except  on 
Saturday,  when  they  put  on  an 
extra  wagon.  The  grocers,  to 
start  with,  turned  in  all  their 
horses  and  wagons  for  one  month 
to  see  if  the  system  could  be 
worked  out  all  right.  At  the  end 
of  the  month  every  man  was  de¬ 
lighted  with  the  system  and  they 
then  had  the  horses  and  wagons 
appraised  to  get  the  proper  ad¬ 
justment  of  the  capital  stock  of 
the  company. 

A  manager  was  hired  at  $75  per 
month,  whose  sole  duty  it  is  to 
manage  the  system.  The  five  de¬ 
liverymen  are  paid  $10.50  per 
week.  A  large  barn  is  rented 
near  the  stores,  where  all  the 
horses  and  wagons  are  kept. 

1  he  price  that  each  should  pay 
for  having  his  delivering  done 


was  arrived  at  in  this  way :  Cards  j 
were  printed  and  every  three  1 
months — four  times  a  year — each  j 
grocer  fills  out  these  cards  for  a  j 
month,  handing  them  in  to  the 
manager  every  night.  At  the  end  ] 
of  the  month  it  is  very  easy  for  , 
the  manager  to  figure  out  the  ; 
percentage  of  cost  to  each  man, 
as  he  knows  just  exactly  how 
many  orders  were  delivered  for 
each  grocer.  Before  the  system 
started  hand  bills  were  printed  J 
and  put  in  all  orders  going  out  for  ■ 
two  weeks  and  also  printed  in  the  I 
papers,  so  that  the  people  were  1 
thoroughly  familiar  with  the  time  ] 
the  loads  would  start,  etc. 

Under  co-operative  delivery  | 
four  deliveries  are  made  a  day  1 
where  only  two  were  made  be- 1 
fore.  The  Grinnell  grocers  de-  1 
livered  12,000  orders  last  month  I 
at  a  cost  of  4  cents  per  order.  1 
This  month  they  expect  to  cut  I 
down  this  cost  a  little. 

J  he  four  deliveries  are  made  at  1 
8,  9.30  A.  M.  and  2  and  4  P.  M. 


Huckleberries  are  scarce  and 
have  advanced  to  13  to  16  cents 
per  quart.  Heavy  rains  in  the 
South  are  the  cause.  The  de¬ 
mand  is  good. 
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If  you  don’t  sell  Rennet,  could 

you  sell  it? 

If  you  do  sell  it,  could  you  sell 

more  of  it? 


If  your  answer  to  the  first  question  is  no,  and  your  answer  to 
the  second  is  yes,  or  uncertain,  then  you’ll  be  interested  in  SHINN’S 

LIQUID  RENNET. 

SHINN’S  RENNET  pays  the  retailer  an  even  hundred  per 
cent.,  but  that  alone  isn’t  enough  to  make  you  sell  it.  Before  you 
sell  it  be  sure  for  everybody’s  sake  it’s  the  best  rennet  made. 
Go  as  far  as  you  like  in  that;  the  further  you  go  the  surer  you  are  to 
come  back. 

One  pointabout  SHINN’S  RENNET  is  its  scrupulous  cleanliness. 
Without  doubt  it  is  the  cleanest  rennet  made.  But  even  that  isn’t 
enough  of  itself.  H  ere  s  the  main  thing — it  makes  junkets,  curds 
and  whey  in  from  two  to  five  minutes — makes  them  rich  and  even — 
and  it  is  guaranteed  against  spoilage. 

There  are  hundreds  of  grocers  who  won’t  let  any  other  rennet 
inside  their  stores. 


Shinn  &  Kirk: 

1400  Spruce  Street,  =  Philadelphia 
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Philadelphia  Retailers  Try  Catting  Meat 
So  As  to  Show  Profit 


Philadelphia  Association  Holds  Meat  Cutting  Test  on  Beef  and 
Lamb.  Results  of  Various  Cutters.  Small  Gross  Profits  in 
Every  Case.  One  of  Judges  Analyzes  Results  and  Contends 
They  Show  Retailer  Is  Making  No  Meat  Profit. 


A  most  interesting  demonstra¬ 
tion  of  the  proper  method  of  cut¬ 
ting  meat,  so  as  to  minimize 
waste  and  get  as  much  profit  out 
of  the  transaction  as  possible,  was 
held  at  the  rooms  of  the  Philadel¬ 
phia  Retail  Grocers’  Association 
last  week,  the  occasion  being  the 
regular  weekly  meeting.  A  com¬ 
mittee  consisting  of  W.  B. 
Thompson,  W.  L.  Jackson,  C.  K. 
Dewees  and  O.  A.  Patterson  had 
been  appointed,  and  had  provided 
for  the  test  two  complete  rounds 
and  rump  of  beef  with  legs  on 
weighing  140  pounds  each  and 
costing  13  cents  per  pound. 
There  was  also  a  whole  lamb 
weighing  forty  pounds  and  cost¬ 
ing  18  cents  per  pound. 

Three  members  of  the  organiza¬ 
tion  tried  their  hands  at  cutting 
the  carcasses — W.  Mattis  and  D. 
J.  Woods  each  cut  up  a  round  of 
beef  and  W.  R.  Rapp  the  lamb. 
Judges  appointed  to  analyze  the 
results  were  C.  Y.  Scully,  M.  N. 
Pennepacker,  A.  L.  Fretz,  A. 
Plumer  and  F.  J.  McCaffrey. 
The  results  were  as  follows : — 


By  W.  Mattis. 

Rump  and  Round. 

140  lbs.,  13c.  $18  20 

2  12-16  lbs.  back  of  skirt,  at 

12c . . . $0  33 

3  6-16  lbs.  top  of  sirloin,  at 

1 6c .  54 

2  8-16  lbs.,  at  ioc .  25 

2  9-16  lbs.  suet,  at  6c .  17 

13  6-16  lbs.  shin,  at  8c .  1  07 

1  12-16  suet,  at  6c . .  n 

9  14-16  lbs.  pin  bone,  at  20c..  1  98 

25  lbs.  rump  steak,  at  25c. . .  6  26 

4  8-16  lbs.  round  bone,  at 

4yic . . .  18 

7  4-16  lbs.  middle  of  round, 
at  1 8c .  I  30 

6  4-16  lbs.  back  of  round,  at 

14c .  88 

2  6-16  lbs.  suet,  at  6c .  16 

5  6-16  lbs.  bone,  at  2l/2c .  12 

21  lbs.  round  steak,  at  23c.  . .  4.86 

7  8-16  lbs.  suet,  at  7c .  54 

5  6-16  lbs.  skirt  steak,  at  14c.  76 

5  2-16  lbs.  back  of  round,  at 

16c . 93 

9  6-16  lbs.  middle  of  rump,  at 
20c . 1.96 


T3S  15-16  lbs.  22  40 

Profit  if  so?d  at  the  prices 
scheduled . $4  20 


By  D.  J.  Woods. 

Rump  and  Round. 

140  1 1  - 1 6  lbs.,  13c.  $18  20 

3  5-16  lbs.  skirt  steak,  at  l5c.$o  53 

2  11-16  lbs.  back  of  skirt,  at 

. .  33 

3  lbs.  top  of  sirloin,  at  14a  42 


7  6-16  lbs.  pin  bone,  at  20c.  .  1  47 
28  lbs.  rump  steak,  at  25c.  . .  7  00 
23  2-16  lbs.  top  of  round, 

at  24c .  5  55 

9  4_i6  lbs.  bottom  of  round, 

20c . 1  85 

12  3-16  lbs.  shins,  at  8c .  98 

11  14-16  lbs.  back  of  round, 

at  16c . 1  91 

5  4-16  lbs.  middle  rump  roast, 

20c . 1  05 

6  9-16  lbs.  back  rump  roast, 

at  20c .  92 

12  lbs.  suet,  at  6c .  72 

7  lbs.  fat,  at  2J/2C .  18 

4  lbs.  round  bone .  10 

5  lbs.  bones  .  04 


140  lbs.  10  oz.  23  05 

Profit  if  sold  at  the  prices 
scheduled . . $4  85 

By  W.  R.  Rapp. 

One  Side  of  Lamb. 

40  lbs.  lamb,  at  18c . $7  20 

$3  60 

Shoulder,  at  20c .  76 

Breast,  at  ioc .  12 

Rib  chops,  at  32c .  77 

Neck  and  rack,  at  22c .  58 

Yz  kidney .  02 

G  liver .  09 y2 

Vz  heart  .  .  01  y2 

Loin  chops,  at  32c .  97 

Leg,  at  24c .  1  25 


4  58 

Profit  for  half  lamb  .  98 


There  was  considerable  differ¬ 
ence  of  opinion  among  the  mem¬ 
bers  present  as  to  whether  the 
proper  prices  had  been  assigned 
to  the  various  cuts.  Some  mem¬ 
bers  contended,  in  the  case  of  the 
meat  cut  up  by  Mr.  Mattis,  that 
had  he  sold  the  cuts  over  the 
counter  in  the  ordinary  way,  he 
would  have  received  only  $19.71, 
or  a  profit  of  $1.51. 

Mr.  M.  N.  Pennepacker,  who 
was  one  of  the  judges,  does  not 
agree  that  the  meat  if  cut  up  in 
the  store  and  sold  would  have 
yielded  anything  like  the  profit 
shown  in  the  above  table.  He 
makes  the  following  analysis, 
which  will  be  extremely  interes- 
ing  to  all  dealers  handling  meats: 

The  rump  and  round  cut  up  by 
Mr.  Wood,  one  of  which  we  speak 
from  personal  observation,  weighed 
140  pounds,  and  cost  13  cents  per 
pound,  or  $18.20. 

Out  of  this  Mr.  Wood  cut  $23.05, 
showing  a  profit  of  $4.85. 

It  is  our  firm  belief  that  if  actual 
selling  conditions  had  obtained,  the 
showing  would  have  instead  been 
a  loss,  or  nearly  so. 

To  particularize:  The  flank  or 
skirt  steak  was  credited  on  the  test 
as  weighing  three  pounds  five 
ounces.  If  the  steak  had  been 
trimmed,  as  we  have  always  seen 
such  steaks  trimmed,  it  would  not 


have  weighed  over  two  and  one-half 
pounds.  As  the  steak  was  marked 
up  at  16  cents  per  pound,  that  would 
have  made  13  cents  difference  in  one 
item  of  53  cents. 

Then  there  was  the  rough  meat 
on  the  back  of  the  flank,  usually 
trimmed  off  when  fresh  and  used 
for  making  cheap  Hamburg  steak. 
Two  pounds  eleven  ounces,  at  12 
cents  per  pound,  33  cents,  was  cred¬ 
ited  to  this  item.  As  the  only  way 
it  would  have  brought  12  cents  per 
pound  would  have  been  by  mixing 
it  with  leaner  meat,  this  item 
seems  excessive.  Ground  by  itself  it 
would  have  appeared  nearly  all  fat. 

Twenty-eight  pounds  of  rump 
steak,  at  25  cents  per  pound,  amount¬ 
ing  to  $7,  is  another  record  we  do 
not  think  can  be  reached  under 
practical  conditions,  the  whole  rump 
proper  only  weighing  about  sixty 
pounds. 

The  average  meat  cutter  cuts  his 
rump  and  round  apart  and  offers 
his  steaks  in  desirable  sizes. 

Mr.  Wood  in  getting  off  the  rump 
steaks  left  the  round  and  rump 
together  until  the  last  rump  steak 
was  cut,  and  the  last  big  steak  graz¬ 
ing  the  side  of  the  round  bone. 
Some  of  the  steaks  were  such  as 
customers  would  readily  buy.  Others 
were  not.  As  one  of  the  members 
said  of  one  steak,  “It  looked  big 
enough  for  a  horse  blanket.”  Then 
the  short  steaks,  near  the  back  of 
the  rump,  were  weighed  in  with  the 
others  at  25  cents  per  pound. 

1  he  middle  cut  of  the  rump,  us¬ 
ually  sold  as  a  roast,  and  weighed 
up  with  the  bone  in  at  20  cents  per 
pound. 

The  back  end  of  rump,  with  all 
the  bone  in  and  with  very  little  fat 
trimmed  off,  was  credited  with  six 
pounds  nine  ounces,  at  14  cents  per 
pound,  92  cents.  A  pretty  dear  bite, 
when  there  could  not  have  been 
three  pounds  of  clear  meat  on  it. 

Then  there  was  23%  pounds  of 
top  of  the  round,  priced  at  24  cents 
per  pound,  cut  nearly  to  the  back 
of  the  round,  with  a  generous  hunk 
of  the  bottom  included.  This  is 
shown  by  the  fact  that  while  there 
was  2314  pounds  of  top,  there  was 
but  qY  pounds  of  bottom  for  it  to 
rest  on. 

The  piece  sometimes  left  along 
the  side  of  the  round  was  cut  in 
with  the  rump  steaks  at  25  cents  per 
pound,  every  ounce  of  it. 

This,  as  before  stated,  was  made 
possible  by  leaving  the  rump  and 
round  in  one  piece  until  rump  was 
entirely  cut  up. 

Am  not  attaching  any  blame  to 
Mr.  Wood  for  the  way  he  did  it. 
He  has  argued  all  along  that  a 
profit  could  be  made  on  good  rumps 
and  rounds  costing  13  cents  per 
pound.  He  merely  took  his  way  of 
demonstrating  that  he  was  right. 

In  addition  to  the  foregoing  there 
is  the  additional  fact  to  be  taken 
into  consideration  that  meat  is  very 
rarely  sold  and  priced  all  at  one 
time,  as  at  the  demonstration.  Not 
in  grocers’  stores,  anvhow.  Many 
pieces  are  sometimes  held  for  sev¬ 
eral  days,  and  have  to  be  trimmed 
or  sold  at  a  reduction  on  account  of 
poor  appearance. 

I  believe  that  in  spite  of  the  ap¬ 
parent  profit  shown  the  test  con¬ 
vinced  many  of  those  present  be¬ 
sides  the  writer  that  at  present 
wholesale  and  retail  prices  the  dealer 
who  retails  high-grade  meat  is  either 
working  for  the  profit  of  the  whole¬ 
sale  dealer  or  for  the  lpve  of  his 
customers.  What  he  gets  for  his 
trouble  would  not  pay  his  ice  bill. 

It  would  be  well  for  members  to 
see  for  themselves  just  what  they 
can  cut  out  of  the  meat  they  are 
selling.  To  be  certain  they  are  right, 
weights  as  well  as  prices  should  be 
recorded,  so  as  any  mistake  could  be 


detected.  The  fat  and  bones  could 
be  kept  in  a  separate  box  until  the 
whole  piece  was  disposed  of. 

It  means  a  little  trouble  to  know 
exactly  what  you  are  making  or 
losing  on  your  meats,  but  it  will 
save  you  many  dollars. 

Ignorance  is  about  as  expensive 
an  encumbrance  as  a  business  can 
stagger  under. 

In  the  following  list  will  be  found 
the  results  of  the  demonstration  we 
have  been  discussing,  tabulated  so  as 
to  show  what  each  part  contributed 
to  the  total  result. 

The  rump  and  round  as  charged 
on  the  bill  weighs  one  pound  more 
than  the  committee  allowed,  so  there 
may  be  13  cents  difference  between  our 
calculation  and  others  that  may  be 
presented.  Otherwise  it  would  be 
found  correct:— 

RUMP. 

lbs.  ozs. 

7  6  Pin  bone,  at  20c .  $1  47 

28  Runjp  steak  at  25c.  . .  7  00 

5  4  Middle  rump,  at  20c..  1  05 

6  9  Back  rump,  at  14c.  .  92 


47  3  $10.44 

ROUND. 

lbs.  OZS. 

23  2  Top,  at  24c . $5  55 

9  4  Bottom  at  20c.  ......  1  85 

11  14  Back,  at  16c .  1  91 

4  Round  bone  .  10 


48  4  $9  41 

FLANK. 

lbs.  ozs. 


3  5  Skirt  steak,  at  16c....  $0  53 

2  11  Back  of  skirt,  at  12c..  33 

3  Top  Sirloin .  42 


9  $1  28 

lbs.  ozs. 

12  3  Shin,  at  8c . $0  98 

FAT  AND  BONES. 


lbs. 

12  Suet,  at  6c .  $0  72 

7  Fat,  at  2l/2c .  18 

5  Small  bones  .  04 


$0  94 

TOTALS. 

lbs.  OZS. 

47  3  Rump . $10  44 

48  4  Round .  9  41 

9  Flank .  1  28 

12  3  Shin .  98 

24  Fat  and  bones .  94 


140%  lbs.  $23  05 

Cost,  140  lbs.,  at  13c .  18  20 


Profit .  $4  85 


Contributed. 

Wants  Seconds  Tomatoes 
Forced  Out  Entirely. 

Maryland  Canned  Goods  Firm  Says 
They  Bring  a  Price  Too  High  for 
Their  Quality  and  No.  2  Standard 
Tomatoes  Would  Do  Just  As  Well. 
— 

In  this  age  of  reform,  honesty 
and  chasing  sinners,  why  not  4 
chase  the  second  tomato  out  of  J 

existence  ? 

The  No.  3  second  tomato  I 
usually  sells  for  about  5  cents  per  1 
dozen  less  than  the  standard  price  1 
for  the  same  size. 

The  No.  2  standard  tomato  | 
usually  sells  for  20  cents  per  * 
dozen  less  than  the  standard  No.  I 

The  contents  of  the  No.  2  can 
at  20  cents  per  dozen  less  is  > 
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usually  far  more  superior,  nutri¬ 
tive,  tasty  and  attractive  than  the 
contents  of  the  second  tomato  at 
15  cents  per  dozen  more.  If  there 
is  a  class  of  trade  that  demands  a 
can  of  tomatoes  below  the  stand¬ 
ard  price,  why  not  give  them  a 
No.  2  standard  at  a  much  lower 
price?  Of  course,  it  may  be  ar¬ 
gued  that  all  tomatoes  packed 
cannot  grade  a  standard  or  better. 
If  such  is  the  case,  why  not  sell 
these  goods  as  off-standard,  but  at 
a  price  in  proportion  to  No.  2 


standard,  considering  nutritive 
value,  etc.  If  the  jobbing  fratern¬ 
ity  would  offer  their  customers 
who  demand  second  3s  at  a  lower 
price  a  good  can  of  No.  2  at  15 
cents  per  dozen  less,  this  would 
soon  put  an  end  to  the  “intention¬ 
al”  packing  of  second  3s,  and  as  a 
result  the  annual  consumption  of 
tomatoes  would  be  mightily  in¬ 
creased. 

H.  P.  Strasbaugii, 
Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md.,  June  15,  1910. 


Government  Begins  Attack  on  Butter  and 

Egg  Boards 


Asks  for  Injunction  Destroying  the  Chicago  Body,  Which  Fol¬ 
lows  Practically  the  Same  Methods  of  the  New  York  and 
Philadelphia  Boards.  Issues  Quotations  Which  Are  Below 
the  Market,  Compelling  Producers  to  Take  Less  Than 
Market  Values. 


A  legal  action  begun  by  the 
Government  in  Chicago,  Ill.,  on 
Monday  last  is  of  interest  and 
importance  to  the  trade  of  all  sec¬ 
tions  where  butter  and  egg 
boards  are  located.  That  practi¬ 
cally  means  the  entire  East,  for 
such  boards  are  located  both  in 
New  Y<5rk  and  Philadelphia,  and 
their  methods  are  precisely  the 
methods  which  the  Government 
is  now  attacking  in  Chicago. 

The  action  referred  to  is  di¬ 
rected  against  the  Chicago  Butter 
and  Egg  Board,  and  takes  the 
form  of  a  petition  in  the  United 
States  Court  asking  for  an  in¬ 
junction  to  keep  the  Board  from 
issuing  quotations,  and  also  ask¬ 
ing  that  the  Board  be  dissolved. 

The  Chicago  Butter  and  Egg 
Board  has  made  the  quotations 
both  on  butter  and  eggs,  which 
fixed  the  Western  markets  on 
both  products.  The  gist  of  the 
charge  against  the  Board  is  that 
its  quotation  committees  send 
broadcast  quotations  which  dur¬ 
ing  the  last  three  years  have 
varied  from  one-half  cent  to  a 
cent  and  a  half  under  the  actual 
price  in  the  open  market.  In  this 
way,  it  is  charged,  “insiders”  on 
the  Board,  particularly  those  who 
are  members  of  the  Quotations 
Committee,  buy  from  the  original 
producers  at  a  lower  price  than 
dealers  who  go  into  the  open 
market. 

The  Government  petition  re¬ 
cites  that  the  Board  meets  daily. 


Members  post  the  amount  of 
produce  they  have  to  sell  and 
other  members  bid  for  what  they 
want.  Actual  trading  over,  it  is 
alleged,  the  quotation  committees 
meet  and  “fix”  the  official  quota¬ 
tions  for  the  day.  These,  it  is  al¬ 
leged,  are  usually  placed  under 
the  actual  market  price,  and,  it  is 
alleged,  are  intended  merely  to 
mislead  farmers  and  other  pro¬ 
ducers.  Members  of  the  quota¬ 
tion  committees,  who  serve  for 
three  months,  it  is  charged,  also 
have  an  undue  advantage  over 
other  members  of  the  Board,  in 
that  they  may  make  contracts 
long  in  advance,  and  on  the  day 
of  delivery  make  a  quotation,  re¬ 
gardless  of  actual  values,  to  suit 
their  own  needs  on  the  day  of  de¬ 
livery. 

The  New  York  and  Philadel¬ 
phia  Butter  and  Egg  Boards  fol¬ 
low  precisely  this  plan  of 
adopting,  as  official  quotations, 
prices  that  are  below  the  actual 
market  values.  Whatever  be  the 
motive,  the  result  of  this  practice 
is  to  compel  producers  of  eggs 
and  butter  to  take  less  for  their 
products  than  the  market  war¬ 
rants.  If  the  Chicago  Board  is 
open  to  attack  on  that  ground,  so 
are  the  Boards  of  New  York  and 
Philadelphia. 

Practically  all  wholesale  sales 
of  butter  are  based  on  the  quo¬ 
tations  of  some  Butter  and  Egg 
Board,  hence  the  importance  of 
the  matter. 


Picnic  Specialties  for 
Independence  Day 

No  Lunch  Basket  Complete  Without  Them 

BURK’S 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  fresh  daily  in  loaves  of  about 
six  pounds. 

Makes  a  quick  and  delicious  breakfast  sliced  and 
fried  in  a  little  butter. 

Cut  in  thin  slices  it  can  be  served  cold  for  luncheon 
or  warmed  in  the  oven  in  one  piece  it  takes  the  place  of  a 
roast. 


BURK'S 

Lunch  Roll 

(Copyrighted) 

SUBSTITUTE  FOR  BOILED  HAM 

Composed  of  lean,  tender  pieces  of  pork,  mildly 
cured,  stuffed  in  linen  container  and  boiled.  Weigh 
about  lbs.  each. 

Far  superior  and  more  delicious  than  boneless  boiled 
ham,  being  juicy,  mild  and  sweet;  also  less  expensive 
and  not  near  so  wasteful — in  fact  no  waste  at  all.  Much 
finer  in  texture  and  just  as  easily  sliced,  or  more  so,  as 
this  can  be  done  in  a  slicing  machine. 

The  cover  is  readily  removed  by  cutting  the  seam 
and  then  stripping  off  the  sack  as  the  roll  is  consumed. 
This  prevents  it  becoming  dry  and  is  a  sanitary  feature 
that  appeals  to  the  consumer,  as  it  keeps  the  product 
clean  while  displayed  on  the  counter  and  untouched  by 
hand  while  slicing,  a  vast  improvement  as  compared  with 
handling  the  greasy,  unprotected  boneless  boiled  ham. 

Meat  Loaf  and  Lunch  Roll  were  originated  by  us, 
now  imitated  by  others,  but  none  equal  to  Burk’s,  which 
are  prepared  from  only  the  choicest  materials. 


LOUIS  BURK 

Girard  Avenue  and  Third  Street 

PHILADELPHIA 
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WITH  THE  EDITOR 


‘  Live  Bait.” 


Students  of  the  modern  depart¬ 
ment  store  system  of  merchandis¬ 
ing  have  been 
wondering  when 
the  limit  would 
be  reached.  It 
would  seem  as  if  no  more  incon¬ 
gruous  elements  could  possibly 
he  packed  together  in  a  depart¬ 
ment  store  than  are  already  there, 
but  Gimbel  Bros.,  the  Philadel¬ 
phia  department  store  people, 
have  just  gone  the  rest  of  the 
world  one  better,  in  the  following 
offer,  cut  from  one  of  their  last 
week’s  advertisements : — 


Live  Bait 


Minnows,  at  25c  a  dozen. 

Worms,  at  50c  per  100. 

—Sporting  Goods  Store.  Fourth  floor. 


As  time  goes  on  other  odd  and 
peculiar  lines  may  be  added  to  the 
department  store  stock,  but  never 
while  the  world  lasts  will  any- 


statement  appears  elsewhere,  who 
contended  that  sold  over  the 
counter  the  various  beef  cuts 
would  not  have  brought  the  prices 
appraised  on  them.  One  mem¬ 
ber  .said  that  so  sold  the  gross 
profit  would  have  been  only  $1.51, 
or  about  8  j/3  per  cent. — not 
enough  by  nearly  9  per  cent,  to 
pay  the  cost  of  doing  business ! 

The  lamb  yielded  98  cents 
gross  on  a  cost  of  $4.58— about 
21J/5  per  cent.,  or  4^  per  cent, 
net. 

What  a  bitter  injustice  to  hold 
men  making  no  more  profit  than 
this  up  before  the  country  as  the 
chief  factors  in  the  high  cost  of 
meats ! 


thing  be  added  which  is  more  in¬ 


herently  incongruous  to  the  dry 
goods  line  from  which  all  depart¬ 
ment  stores  have  sprung. 


The  meat-cutting  demonstra¬ 
tion  at  the  meeting  of  the  Phila¬ 
delphia  Retail 

Meat  Profits  A«  They  Grocers  AsSOClr 
Really  Art.  ation  last  week 

was  more  than 
an  interesting  function  to  attract 
members — it  was  a  complete  refu¬ 
tation  of  the  charge  that  retailers 
are  making  exorbitant  profits  on 
meat. 

1  he  results  of  the  test  appear 
in  another  column.  One  of  the 
two  grocers  who  cut  up  a  round 
of  beef  showed  a  gross  profit  of 
$4.20  on  the  investment  of  $18.20, 
and  the  other  showed  $4.85.  This 
is  respectively  23^  and  about 
26%  per  cent.  From  which,  be  it 
remembered,  must  be  deducted 
the  cost  of  doing  business  before 
the  net  profit  is  found.  If  the  cost 
of  doing  business  averages  17  per 
cent,  as  most  authorities  claim, 
the  dealer  has  made  6  1-13  to  9^3 
per  cent,  net  on  his  investment. 

And  some  members  even  denv 
that  he  made  that  much,  for  at 
B'e  lest  there  were  members,  in¬ 
cluding  one  of  the  judges,  whose 


The  success  of  some  “schemes” 
for  the  introduction  of  a  new  food 
product  is  the 
TheWtak  Li.kin  subject  of  an 
article  in  the  cur¬ 
rent  number  of 


the  Chain. 


Printers’  Ink,”  on  “Putting  a 


New  Soap  on  Dealers’  Shelves.” 
It  devotes  most  of  its  space  to  the 
case  of  the  B.  J.  Johnson  Soap 
Co.,  of  Milwaukee,  Wis.,  who 
have  been  endeavoring  through 

o  O 

enormously  heavy  advertising  to 
float  a  soap  known  as  “Palm¬ 
olive.” 

The  main  advertising  done  by 
the  Johnson  concern  was  a  full 
page  advertisement  both  in  the 
“Ladies’  Home  Journal”  and  the 
“Saturday  Evening  Post”  offer¬ 
ing  a  cake  free  to  the  holder  of  the 
printed  coupon.  The  soap  com¬ 
pany  authorizes  the  statement 
that  the  “Post”  brought  orders  for 
200,000  cakes  of  soap  and  the 
“Journal”  for  1,275,000  cakes! 
In  other  words,  the  combined  ad¬ 
vertisements  produced  substan¬ 
tially  a  million  and  a  half  of 
people  who  were  apparently  will¬ 
ing  to  try  “Palmolive”  soap.  Ob¬ 
viously  the  scheme  was  enor¬ 
mously  expensive  and  would  need 
to  perform  almost  a  miracle  if  it 
brought  back  a  fraction  of  its  cost 
in  any  reasonable  time. 

I11  the  “Grocery  World  and 
General  Merchant’s”  judgment, 
schemes  like  this,  unless  they 
work  with  the  retailer,  are  as  cer¬ 
tain  to  waste  the  largest  percent-! 
age  of  their  ammunition  as  a  fisher- ! 


man  would  who  scattered  his  bait 
upon  the  sea  with  neither  hook 
nor  line  to  capture  the  fish  at¬ 
tracted  by  it.  Of  course  an  offer 
to  give  away  a  cake  of  soap  will 
attract  enormous  returns.  But 
whether  it  will  inspire  repeat 
orders,  and  whether  those  repeat 
orders  will  find  the  goods  waiting 
for  them  at  the  grocery  store  are 
vastly  different  questions.  An 
enormous  percentage  of  the  re¬ 
quests  for  free  samples  comes 
from  grafters  pure  and  simple — 
people  who  are  well  satisfied  with 
their  own  soap,  and  couldn’t  pos¬ 
sibly  be  induced  to  change,  but  to 
whom  a  free  sample  of  anything 
looks  irresistibly  good. 

1  hese  scheme  companies  are 
coming  to  realize  this.  The 
author  of  the  “Printers’  Ink”  arti¬ 
cle  says:  “C.  S.  Pearce,  the  sales 
manager,  frankly  says  that  the 
house-to-house  fashion  of  giving 
goods  away  has  a  decided  weak¬ 
ness  because  of  a  lack  of  definite 
selling  scheme  in  connection  with 
the  retailer.” 

The  retailer  is  not  a  fool.  If 
he  can  be  shown,  in  connection 
with  a  given  product,  first  that  the 
manufacturers  are  going  about 
creating  a  demand  for  it,  and  sec¬ 
ond  that  it  pays  him  a  profit  suf¬ 
ficiently  good  to  warrant  him  in 
handling  it,  he  will  in  a  majority 
of  cases  take  the  article  on.  The 
trouble  is  that  many  manufactur¬ 
ers,  even  this  very  Johnson  con¬ 
cern,  don’t  think  it  necessary  to 
consider  the  dealer  at  all.  They 
reason  that  if  they  inspire  con¬ 
sumers  to  ask  him  for  their  goods 
he  will  be  forced  to  put  them  in. 
Of  course  this  was  never  true  in 
any  profitable  degree,  and  is  less 
true  to-day  than  ever  before. 


trading  stamps?”  are  asked  a 
thousand  times  every  day,  and  in 
some  consumers’  minds  the  real 
merit  of  the  goods  they  are  pay¬ 
ing  their  money  for  is  the  least 
important  phase  of  the  transac¬ 
tion. 

One  phase  of  competition  is  tire 
extent  to  which  manufacturers 
are  being  compelled  to  rack  their 
brains  to  offer  the  consumer 
something  besides  merit  in  the 
goods.  A  poster  which  lies  before 
the  writer  is  issued  by  one  of  the 
largest  soap  manufacturers  in  the 
country.  It  is  intended  to  be 
posted  in  retail  stores  and  bears 
some  photographic  suggestions  as 
to  how  a  woman  can  make  over 
his  large  soap  box  into  a  bric-a- 
brac  cabinet  or  a  book  case  !  This 
manufacturer  feels  the  trend  of 
the  times.  His  product  is  far  be¬ 
yond  every  other  of  its  class,  yet 
he  dare  not  depend  even  upon 
obvious  superiority.  He  knows 
there  must  be  a  bonus  somewhere 
to  ease  the  itching  palm  of  the 
greedy  consumer.  Some  day,  if 
not  now,  the  climax  of  this  ab¬ 
surdity  will  be  reached,  but  no 
man  can  tell  what  will  happen 
when  it  is.  ' 


There  is  no  doubt  that  the 
Southern  Wholesale  Grocers’  As¬ 
sociation,  the 


The  Government  Suit 

Arainst  the  Southern  latest  defendant 
Wheiesau Grocers’  jn  a  Government 

Association. 

anti-Trust  prose- 


The  "Grocery  World  and  Gen¬ 
eral  Merchant”  has  from  time  to 
time  discussed 
“What  Goes  With  the  varied  effects 
14  ?”  of  competition, 

both  on  the  qual¬ 
ity  of  the  merchandise  sold  and 
the  morals  and  prosperity  of  the 
seller.  In  many  lines  the  time 
seems  to  have  passed  when  an 
article  will  sell  absolutely  on  its 
merits.  “What  premium  do  you 
give  with  it?”_  or  “How  many 


cution,  has  gone  much  further  in 
its  efforts  to  keep  competition 
low  and  prices  high  than  any 
other  wholesalers’  association  in 
the  United  States.  Already  a 
huge  verdict  stands  against  it  in 
a  case  involving  its  efforts  to  de¬ 
stroy  a  concern  not  affiliated  with 
it,  by  constraining  manufacturers 
to  refuse  to  sell  it.  That  such  a 
practice  is  illegal  is  hardly  open 
to  debate,  particularly  since  one 
court  has  said  so  after  hearing  all 
the  evidence. 

And  the  courts  will  probably 
say  so  again  now  at  the  instance 
of  the  Government.  That  a 
powerful  aggregation  of  mer¬ 
chants.  being  practically  all  those 
operating  in  their  section,  has  no 
right  to  compel  manufacturers 
who  are  dependent  on  them  for 
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distribution,  to  refuse  to  sell  a 
house  that  declines  to  join  the 
combination,  is  too  plain  to  neec 
demonstration.  The  time  has 
passed  when  the  right  to  live  can 
he  settled  by  the  right  of  might. 

So  that  so  far  as  this  part  o 
the  association’s  work  is  con 
cerned,  the  “Grocery  World  ant 
General  Merchant”  believes  anc 
always  has  believed  it  was  illega 
and  wrong.  But  there  are  other 
counts  in  the  indictment  about 
which  the  “Grocery  World  and 
General  Merchant”  does  not  feel 
so  sure.  One  of  them  accuses  the 
association  of  inducing  manufac¬ 
turers  to  fix  limited  selling  prices 
and  to  refuse  to  sell  to  those  who 
cut  below.  That  is  being  done 
every  day  by  every  wholesale  gro¬ 
cers’  association  in  the  land  and 
has  never  before  been  directly 
questioned.  That  a  manufacturer 
may  fix  a  price  and  refuse  to  sell 
those  who  will  not  keep  it,  has 
long  since  been  established,  but 
whether  he  can  allow  himself  to 
be  persuaded  to  do  so  by  others 
is  the  question  here.  The  “Gro¬ 
cery  World  and  General  Mer¬ 
chant’  believes  it  should  be  held 
that  he  can,  always  provided  that 


the  methods  used  to  persuade  him 
stop  short  of  conspiracy.  This 
case  should  be  of  much  service  in 
opening  the  ‘question  and  gettin 
it  decided. 

Another  practice  which  the 
Government  complains  of  is 
being  done  by  every  other  whole¬ 
salers  association — the  practice 
of  billing  goods  at  a  long  price 
subject — if  limited  prices  are 
maintained — to  the  payment  of  a 
rebate  through  the  association, 
rhis  is  simply  a  method  of  com 
pelling  the  maintenance  of  limited 
prices  by  denying  a  rebate  to  the 
man  who  cuts.  It  is  probably 
legal  if  limiting  prices  at  all  is 
legal. 

Of  course  all  these  questions 
are  simply  phases  of  the  one  large 
question :  Is  it  legal  to  meddle  in 
any  way  whatever  with  the  prices 
of  merchandise?  Is  there  any¬ 
thing  a  seller  of  merchandise  can 
egally  do  to  keep  the  price  of  his 
wares  from  being  forced  lower 
and  lower  until  it  is  below  the 
cost  of  production  or  the  cost  of 
with  the  result  that 
makers  and  dealers  are  de¬ 
stroyed  :  If  the  court’s  answer  to 
this  is  no,  then  God  help  us  all. 


Parcels  Post  Bill  Likely  to  Be 
Recommended. 


Understood  House  Committee  Will  Ask 
Congress  to  Pass  a  Measure  Trying 
Cheap  Rates  for  Packages  on  Rural 
Routes. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

June  17,  1910. 

It  is  understood  now  that  the 
House  Committee  on  Post  Offices 
and  Post  Roads  will  recommend 
the  passage  within  the  next  few 
days  of  a  parcels  post  bill.  It  will 
be  confined  to  rural  routes,  and  to 
take  advantage  of  it,  parcels  must 
originate  on  the  route,  that  is, 
they  must  be  shipped  from  some 
point  on  the  route.  This  shuts 
out  the  mail-order  houses. 

Holt. 


Lima  beans  are  late  and  scarce. 
The  few  about  are  held  around  $3 
3er  basket. 


A88OCIATION  NEW8. 


Easton,  Pa. 

The  Easton  association, 


at  a 


vacancy  of  Mr.  P.  F.  Miller,  who 
officiated  in  said  position  for  the 
past  two  years.  Mr.  Arnold  is 
a  hustler  and  has  made  quite  an 
addition  to  the  membership  al¬ 
ready  with  some  twenty  odd 
Philipsburg,  N.  J.,  grocers.  They 
became  members  at  the  last  meet¬ 
ing. 

Oklahoma  Retailers’  Association. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  acknowledges  the 
receipt  of  an  invitation  to  attend 
the  fifth  annual  convention  of  the 
above  organization,  which  will  be 
held  at  Oklahoma  City  on  June 
21st,  22d  and  23d.  Among  the 
subjects  for  discussion  are:  “Dis¬ 
playing  Window  Trimming,  Card 
Writing,  Advertising”;  “Necessi¬ 
ties  of  Organization,”  by  John  A. 
Green;  “Laws,  Just  and  Unjust,” 
by  C.  C.  Lawson,  Sedalia,  Mo.; 
“Reciprocity,  a  Cure  for  Unfair 
Trading,”  by  Ellis  L.  Howland, 
of  Battle  Creek;  “Who  Is  the 
Consumer,”  by  I.  L.  Doley,  St. 
Joseph,  Mo. 


recent  meeting,  elected  Mr.  H.  E. 
Arnold  as  its  secretary  to  fill  the 


Florida  is  shipping  all  the 
watermelons  and  the  price  ranges 
from  25  to  60  cents.  The  demand 
and  the  quality  are  good. 


The  United  States  Circuit  Court  ,',r°' 

ISSUED  AN  INJUNCTION  against  the  MONEVWEIGHT  SCALE  CO. 

and  all  its  Agents  and  Salesmen,  ordering  them  to  stop 
selling  Dayton  Fan  Shaped  Scales,  which  the  Court  declared 
to  infringe  our  patent.  This  is  our  Scale  which 
they  imitated  and  infringed. 

We  also  own  the  foundation  patent  on 
Platform  Cylinder  Scales  like  this. 

We  claim  this  patent  is  also  infringed  by 
the  Moneyweight  Scale  Company  by  its 
sale  of  Dayton  Barrel-Shaped  Platform 
Scales,  and  having  now  established  our 
exclusive  right  to  the  fan-shaped  scale,  we 
shall  now  proceed  with  suit  against  the 
Dayton  barrel -shaped  scale. 

WARNING 

All  users  of  such  scales  are  hereby 
.  .  notified  that  our  attorneys  will  bring  such  M 

nrotect  11s  tcW  .^°Urts  a£ainst  the  Makers,  Sellers  or  Users  of  such  scales  as  may  be  necessary  to 

protect  us  agamst  the  mfnngement  of  said  patent.  Do  not  involve  your, elf  in  costly  litigation.  ' 

TOLEDO  COMPUTING  SCALE  CO.,  Makers  of  Honest  Scales,  TOLEDO,  OHIO 
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The  New  York  Letter 


Health  Board  Gets  After  Georgia  Peaches.  Short  Weight 
Rumpus  Still  Boiling.  Jobbers  Urged  to  Work  for  Uniform 
Bill  of  Lading.  Various  Trade  Items  and  Market  Summary. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  June  16,  1910. 

The  New  York  City  Board  of 
Health  has  been  busy  this  week 
seizing  shipments  of  peaches  from 
Georgia.  The  inspectors  from  the 
Board  of  Health  who  made  the 
seizures  say  that  the  majority  of 
the  peaches  now  arriving  from 
Georgia  are  of  an  inferior  qual¬ 
ity  and  come  here  too  green  for 
consumption.  They  are  sold,  it 
is  claimed,  to  the  peddlers  on  the 
East  Side  where  they  are  a  seri¬ 
ous  menace  to  the  health  of  the 
consumers. 

A  conference  was  held  between 
the  receivers  and  representatives 
of  the  Board  after  the  first  seiz¬ 
ure  was  made.  The  Board 
offered  to  allow  the  receivers  to 
accept  the  goods  subject  to  an 
inspection.  Some  of  the  receivers 
are  unwilling  to  do  this  because 
they  fear  such  a  large  proportion 
of  the  fruit  will  be  condemned, 
that  they  will  not  be  able  to  real¬ 
ize  enough  on  the  good  fruit  to 
pay  the  freight  charges,  to  say 
nothing  of  the  original  cost  of  the 
peaches.  Large  quantities  of  the 
fruit  are  falling  into  the  hands 
of  the  railroad  in  this  way.  This 
fruit  will  be  inspected  and  all  that 
passes  inspection  will  be  auc¬ 
tioned  off  by  the  railroad  for 
salvage. 

About  500  crates  of  peaches 
have  already  been  seized  and 
many  more  of  the  same  kind  are 
on  their  way  here.  The  peaches 
are  known  in  the  trade  as 
“Greensboro”  and  are  the  earliest 
to  ripen.  Letters  of  protest 
against  the  action  of  the  Board 
have  been  received  by  Mayor  j 
Gaynor  from  the  Governor  of 
Georgia,  the  Mayor  of  Atlanta, 
Congressmen  of  that  State  and 
other  influential  citizens. 

B.  C.  Fuller,  chief  of  the  fruit 
division  of  the  Board  of  Health, 
says  that  while  he  does  not  wish 
to  act  unfairly  towards  the  deal-  j 
ers,  he  must  enforce  the  law  and  I 
will  allow  no  fruit  to  be  sold  here  1 
unless  it  is  ripe  and  fit  for  con¬ 
sumption. 

*  *  * 

Upon  manufacturers  and  whole¬ 
salers,  including  manufacturers  I 


of  patent  scales,  the  burden  of  re¬ 
sponsibility  for  short  weights  was 
placed  in  statements  made  this 
week.  This  turn  in  the  discussion 
came  unexpectedly  to  some 
people. 

Brooklyn  grocers  have  a  habit 
of  speaking  right  out  in  meeting 
or  elsewhere  and  they  have  quite 
naturally  taken  up  some  phases 
of  the  question  that  had  not  be¬ 
fore  received  much  attention.  At 
Monday  night’s  regular  meeting 
of  the  United  Retail  Grocers’  As¬ 
sociation  of  Brooklyn  the  topic  of 
short  weights  and  the  recent  ex¬ 
posures  of  dishonest  practices 
was  brought  up  for  discussion. 
President  Henry  Lohmann  was  in 
the  chair  and  called  on  the  mem¬ 
bers  to  tell  just  what  they 
thought. 

The  general  sentiment  seemed 
to  be  that  while  the  public  has  been 
getting  short  weights  and  meas¬ 
ures  from  some  stores,  the  grocers 
themselves  have  been  swindled  at 
the  hands  of  the  manufacturers 
and  wholesalers.  After  taking  up 
the  question  of  selling  goods, 
some  of  the  members  were  in 
favor  of  passing  to  the  question 
of  buying. 

One  of  the  members  became  so 
earnest  in  his  plea  for  honest 
dealings  that  he  called  the  atten¬ 
tion  of  those  present  to  the 
ancient  custom  of  nailing  up 
tricky  dealers  by  the  ears  as  a 
punishment  for  cheating. 

Some  of  the  members  suggested 
that  a  committee  investigate  the 
jobbers  and  manufacturers  and 
find  out  how  short  are  the  weights 
and  measures  used  in  selling  to 
the  retailers,  but  others  thought 
that  this  was  the  business  of  the 
Bureau  of  Weights  and  Measures. 
This  phase  of  the  subject  may 
be  brought  up  for  further  discus¬ 
sion  at  another  meeting. 

A  resolution  was  adopted  set¬ 
ting  forth  the  desire  of  the  retail¬ 
ers  to  deal  honestly  with  custom¬ 
ers  and  the  work  of  the  city’s 
Bureau  of  Weights  and  Measures 
was  indorsed.  The  maxim  “hon¬ 
esty  in  business  dealings,  purity 
of  goods  and  fulb  measure  to 
every  one”  was  incorporated  in 
the  resolution. 


The  attention  of  the  meeting 
was  called  to  the  alleged  fact  that 
short  measures  of  berries  are 
coming  into  the  market  and  mem¬ 
bers  were  warned  to  buy  by  the 
quart  and  not  by  the  basket. 
One  of  the  members  said  that 
some  of  the  baskets  received 
lately  were  round  cornered,  in¬ 
stead  of  square,  and  were  short 
in  measure. 

*  *  * 

Letters  have  been  sent  to  the 
members  of  the  National  Whole¬ 
sale  Grocers’  Association  by  Sec¬ 
retary  Beckmann  urging  them  to 
work  for  the  passage  by  the  Sen¬ 
ate  of  Congressman  Steven’s  new 
uniform  bill  of  lading.  The  let¬ 
ter  says  “This -is  a  matter  of  vital 
interest  to  all  shippers  and  should 
have  the  active  support  of  all 
members  of  the  National  Whole¬ 
sale  Grocers’  Association.  Your 
Bill  of  Lading  Committee  has 
supported  the  measure  and 
worked  earnestly  to  secure  uni¬ 
formity  in  bill  of  lading  laws  and 
practices.” 

*  *  * 

Secretary  J.  T.  Austin,  of  the 
American  Specialty  Manufactur¬ 
ers’  Association,  returned  this 
week  from  his  trip  through  the 
South  and  Middle  West.  He  said 
that  the  membership  of  the  or¬ 
ganization  had  been  increased 
considerably  as  a  result  of  his 
trip.  The  Southern  Wholesale 
Grocers’  Association,  he  said,  are 
co-operating  with  the  specialty 
association  in  improving  condi¬ 
tions  in  the  South. 

“I11  Chicago,”  Mr.  Austin  said, 
“all  the  jobbers,  with  one  excep¬ 
tion,  are  doing  all  they  can  to 
eliminate  trade  abuses.  Some  re¬ 
tailers,  however,  are  still  ordering 
goods  promiscuously  and  at  times 
refuse  to  accept  deliveries.” 

This  condition,  Mr.  Austin  said, 
had  been  discussed  at  a  recent 
meeting  in  Chicago  and  it  was 
decided  to  engage  a  local  secre¬ 
tary  in  that  city  to  look  after  all 
complaints  and  see  that  jobber, 
manufacturer  and  retailer  do  each 
his  part. 

*  *  * 

Governor  Hughes  signed  the 
full-sized  bottle  bill  this  week. 
The  law  will  go  into  effect  Janu¬ 
ary  1st.  It  requires  that  all  bot¬ 
tles  or  jars  used  for  milk  or  cream 
be  of  full  measure  and  that  the 
manufacturer  have  blown  in  each 
bottle  the  number  of  his  trade¬ 
mark,  so  that  the  Attorney-Gen¬ 
eral  may  know  against  whom  to 
proceed  if  the  law  is  violated. 


Any  dealer  who  uses  a  bottle  not 
so  marked  shall  be  adjudged 
guilty  of  giving  false  or  insuf¬ 
ficient  measure.  A  penalty  of 
$500  is  provided  for  violations. 

*  *  * 

Long  Island  lobster  fishermen 
are  urging  the  State  to  establish  a 
salt  water  hatchery  near  Orient 
Point.  The  fishermen  claim  that 
unless  such  a  move  is  made  the 
lobster  fishing  off  Long  Island 
will  soon  be  a  thing  of  the  past. 
There  are  at  present  two  hatcher¬ 
ies  on  the  island,  one  at  Cold 
Spring  Harbor,  and  the  other  at 
Fort  Pond  Bay.  It  is  claimed, 
however,  that  these  two  hatcher¬ 
ies  are  not  sufficient  and  that  their 
situation  is  not  so  favorable '  as 
one  at  Orient  Point  would  be. 

*  *  * 

Importers  of  Smyrna  figs  are 
now  worrying  over  the  course 
that  the  Government  will  take 
with  respect  to  their  products. 
This  is  the  time  when  contracts 
are  usually  made  with  the  pro¬ 
ducers,  but  dealers  here  feel  that 
it  is  rather  risky  to  invest  money 
in  figs,  not  knowing  whether  or 
not  they  will  be  admitted.  The 
importers  agree  that  the  Depart¬ 
ment  of  Agriculture  is  perfectly 
right  in  protecting  consumers 
from  unclean  and  unwholesome 
figs,  but  they  feel  that  a  definite 
ruling  should  be  made  as  to  just 
what  sort  of  figs  will  be  admitted. 
At  present  the  only  assurance 
they  have  from  the  department  is 
that  it  will  be  reasonable  with 
them.  It  is  thought  by  some 
that  if  the  Government  continues 
its  course  the  Turkish  Govern¬ 
ment  may  believe  that  this  coun¬ 
try  is  laying  an  embargo  on  her 
products  and  may  retaliate  by  re¬ 
fusing  admission  to  some  of  our 
products. 

*  *  * 

Several  retailers  in  Brooklyn 
have  been  swindled  in  the  past 
couple  of  weeks  by  a  woman,  who 
seems  to  make  a  specialty  of  rob¬ 
bing  grocers.  She  enters  the  store 
and  after  talking  with  the  clerk 
or  proprietor  for  a  few  minutes, 
she  orders  a  few  articles.  Then 
she  finds  that  she  has  no  change 
with  her  and  asks  the  grocer  to 
send  with  her  a  boy  with  the  goods 
and  change  for  a  $5  bill.  This  is 
gladly  done  generally.  The  woman 
leads  the  boy  or  clerk  to  an  apart¬ 
ment  house  which  she  is  familiar 
with,  takes  the  bundles  and  change 


at  the  door  and 


After 


waiting  a  few  moments,  the  clerk 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  Cannot  Get 
Along  Without  It 

Oakmont,  Pa.,  May  23,  1910. 

American  Slicing  Machine  Co., 

Gentlemen:— We  simply  could  not  get  along  without  the  American 
Slicing  Machine.  It  has  increased  our  bacon  sales  fourfold,  has  doubled 
our  boiled  ham  sales,  and  increased  our  dried  beef  sales  from  almost  nothing 
to  20  and  25  pounds  a  week.  People  who  did  not  trade  with  us  come  here 

now  for  their  sliced  meats.  I 
am  certainly  glad  that  your 
salesman  succeeded  in  selling 
me  this  machine. 

(Signed)  James  G.  Foster 

Get  all  the  trade  in 
your  locality  in  this 
line  by  slicing  your 
meats  just  as  wanted. 
Save  labor,  save  waste, 
and  save  the  packers’  profits  on  jarred  meats.  Fifteen 
thousand  dealers  say  it  is  the  best  investment;  they 
have  ever  made.  Send  for  free  catalogue. 

American  Slicing  Machine  Company 

1351  Republic  Building,  Chicago 


Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


Jill  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attract 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


SOMETHING  GOOD  GO¬ 

ING  ON  ALL  THE  TIME! 


Service!  Satisfaction! 

No  Auction  Goods ! 

No  Old  Stock  Taken 
Over  for  Bad  Debts! 

No  “  Bargains  ”  ! 

EveryArticle  Genuine ! 

Make  the  Test  and  See! 


Fancy  California  Prunes,  36-45  to 
lb.,  Ooast  packed  and  strictly 
fancy  quality,  in  26-lb.  boxes, 

Per  lb . . 

Choice  Domestic  Marrow  Beans, 
per  bushel . 3.00 

Ruby  Prunes,  60-60s,  per  lb . 07# 

Ruby  Prunes,  0O-7Os,  per  lb . 06# 

In  boxes  of  26  lbs.  each 

A  few  more  cases  left  of  Genuine 
Imported  English  Malt  Vinegar 
in  20-oz.  bottles;  while  they  last, 
packed  2  doz.  to  case,  perdoz.  .  .  1.00 


New  Cape  Shore  Large  Mackerel 
have  been  expected  for  the  past 
few  weeks,  but  vessels  have  not 
yet  arrived,  but  reports  are  they 
have  but  very  few  fish,  and  price, 
when  made,  will  no  doubt  be 
extremely  high.  We,  therefore, 
recommend  good  email  Irish 
Mackerel,  count  400-426  fish, 
per  bbl . 814.60 

Smoked  Norwegian  Sardines,  #s, 
decorated  roll  top,  key-opening 
tins,  60-60  fish,  IOO  tins  to  case, 
per  case .  13  60 


All  Quotations  F.  O.  B.  New  Yoyk. 


SEND  BOR  SPECIAL  MAIL  ORDER  BLANKS  AND  ENVELOPES. 

FRANCIS  H.LEGGETT&CO.  new  york 

proprietors  of  premier  breakfast  coffee  and  premier  after  dinner  coffee 
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necessarily  for  publication.  All  Inquiries  within  our  pewer  to  answer  will  also  be  noticed  in  this  department. 


investigates  and  finds  that  his  new 
customer  has  escaped  by  a  rear 
door.  The  police  are  looking  for 
the  woman,  who  is  known  as  the 
“woman  in  blue,”  as  sbe  is  always 
dresed  in  that  color. 


Summarized  Market  Con¬ 
ditions. 

The  coffee  market  is  rather 
quiet,  but  prices  in  all  grades  are 
well  maintained.  Buying  is  most¬ 
ly  to  fill  in  depleted  stocks  and  or¬ 
ders  in  small  lots.  Rios  are  steady, 
but  not  as  active  as  they  were  last 
week.  Santos  are  in  fair  demand 
and  prices  are  firm,  as  supplies  are 
not  large.  Maracaibos  are  firm, 
but  are  not  attracting  much  atten¬ 
tion.  Bogotas  and  Mexicans  are 
steady. 

Higher  prices  are  predicted  in 
some  quarters  for  Ceylon  teas,  as 
it  is  claimed  that  this  year’s  crop 
is  considerably  smaller  than  that 
of  last  year.  Figures  received  here 
show  that  nearly  9,000,000  pounds 
more  of  these  teas  had  been 
shipped  from  Colombo  to  the 
United  Kingdom  up  to  June  1st 
last  year  than  were  received  up  to 
the  same  time  this  year.  It  is 
expected  that  the  June  crop  will 
also  be  less  than  last  year’s.  There 
is  a  good  demand  for  all  lines  of 
teas,  with  prices  steady. 

Refiners  are  again  taking  an  in¬ 
terest  in  raw  sugars.  Several 
large  sales  were  noted  during  the 
week,  the  American  Refinery  being 
especially  active.  Prices  are 
steady. 

There  is  better  business  in  the 
refined  sugar  market  this  week. 
While  little  new  business  has  been 
booked,  the  withdrawals  are  heavy 
and  the  refiners  are  so  busy  ship¬ 
ping  out  orders  that  for  the  time 
they  do  not  mind  the  lack  of  new 
business.  Withdrawals  on  old  or¬ 
ders  will  soon  be  over,  and  unless 
business  is  stimulated,  cutting  in 
prices  is  anticipated. 

Flour  prices  advanced  a  little  this 
week,  but  quotations  are  still  very 
low.  Buyers  are  looking  for  small 
lots  at  low  prices  and  refuse  lots 
that  do  not  show  first-class  qual¬ 
ity.  Last  year  at  this  time,  con¬ 
siderable  new  flour  was  sold  ahead, 
but  the  millers  this  year  have  dis¬ 
couraged  these  transactions,  as  it 
is  thought  that  they  do  the  trade 
no  good. 

Several  large  Baltimore  packers 
announced  this  week  the  prices  on 
the  new  season's  pack  of  peas. 
1  hese  quotations  are  somewhat 


higher  than  those  of  the  Southern 
packers,  which  were  announced 
some  time  ago,  but  this  is  war¬ 
ranted,  it  is  claimed,  by  the  super¬ 
ior  quality  and  the  higher  cost  of 
production.  Local  jobbers  are 
taking  their  time  in  thinking  over 
the  new  prices,  so  little  business  has 
been  done  as  yet  in  the  new  pack. 
Spot  supplies  are  small  and  as  there 
has  been  a  good  demand  on  account 
of  the  uncertainty  of  the  new  crop, 
prices  are  firm.  The  local  demand 
for  tomatoes  has  been  checked  by 
the  advances  in  price,  but  a  good 
business  is  being  done  with  the 
country.  Corn  is  firm  and  scarce. 

The  demand  for  California 
canned  fruits  is  slackening,  most 
buyers  having  completed  their  pur¬ 
chasing.  Southern  fruits  are 
quiet.  Gallon  apples  are  in  good 
demand  and  prices  show  an  up¬ 
ward  tendency. 

Butter  dropped  about  a  cent  this 
week,  dealers  trying  to  bring  out 
a  little  more  business.  Receipts 
continue  excessive  and  the  demand 
is  not  up  to  what  dealers  think  it 
should  be.  The  best  creamery  can 
be  got  at  28  cents  and  some  sales 
were  made  at  34  °f  a  cent  under 
this  quotation.  There  is  more  dis¬ 
position  to  store  butter  at  this 
lower  price. 

Prices  on  Western  eggs  dropped 
a  cent  this  week,  the  best  eggs 
from  this  section  now  selling  at  22 
cents.  Many  of  the  fine  grade  eggs 
have  been  withdrawn  from  sale  as 
a  result  of  this  decline.  The  mar¬ 
ket  is  firmer  this  week  and  there 
is  more  demand  for  eggs  for  stor¬ 
age  purposes.  Fresh  gathered  ex¬ 
tras  are  still  at  24  to  26  cents. 

Fred.  A  McGill. 


Failures  Fall  Off  in  May,  1910. 

Fewer  Grocery  and  General  Store  Dis¬ 
asters  Than  in  May,  1909,  with  Smaller 
Liabilities. 

Fewer  grocers  and  general 
storekeepers  failed  in  May,  1910, 
than  in  1909,  and  the  liabilities 
were  relatively  less.  The  figures 
are  as  follows  : — 

Grocers — May,  1910,  182;  lia¬ 
bilities,  $509,387;  May,  1909,  188; 
liabilities,  $658,672. 

General  Storekeepers — May, 
1910,  71;  liabilities,  $537-398 1 

May,  1909,  125;  liabilities,  $696,- 
128. 


Cucumbers  are  mainly  from 
Norfolk  and  range  from  $1.25  to 
$1.75.  The  demand  is  good. 


To  Buy  Coffee  Boasting  Machines. 

Jersey  City,  N.  J.,  June  9,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly 
give  me  the  names  of  manufac¬ 
turers  of  coffee  roasting  ma¬ 
chines. 

With  thanks  for  your  kindness, 

I  am, 

Yours  truly, 

L.  Gilino. 

A.  J.  Deer  &  Co.,  Hornell, 
N.  Y.,  and  Reuter-Jones  Mfg.  Co., 
St.  Louis,  Mo. 

*  *  * 

Thinks  With  the  Stroller. 

Memphis,  Tenn.,  June  8,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  am  now  fully  con¬ 
vinced  that  the  old  adage  about 
great  minds  running  in  the  same 
channel  must  be  true.  As  an  evi¬ 
dence  of  this  fact  I  have  only  to 
refer  you  to  “The  Stroller’s” 
article  in  your  issue  of  May  30th 
and  my  article  in  the  current  issue 
of  our  “Grocery  Magnet,”  a 
marked  copy  of  which  is  being 
mailed  to  you  under  separate 
cover. 

Both  articles  on  identically  the 
same  subject  appeared  simul¬ 
taneously,  and  in  the  language  of 
“The  Stroller,”  “ain’t  this  con¬ 
clusive  proof  that  great  minds  do 
run  in  the  same  channel?” 

Yours  truly, 

E.  A.  Moore, 

Secretary  and  treasurer  Currie- 
McCaw  Co.,  wholesale  gro¬ 
cers. 

The  copy  of  the  “Grocery  Mag¬ 
net”  is  at  hand,  and  the  article 
referred  to  is  here  republished  for 
the  general  good  : — 

THE  RETAIL  GROCER — HIS  POSSIBILITIES 
AND  LIMITATIONS. 

The  idea  prevails  among  many 
retail  merchants  that  owing  to  re¬ 
stricted  fields  of  operation  and  sup¬ 
posed  limitations  of  the  retail  busi¬ 
ness.  it  is  possible  to  go  so  far  and 
no  farther.  Year  in  and  year  out 
these  merchants  are  satisfied  with 
their  usual  average  of  sales,  believ¬ 
ing  as  they  do,  that  nothing  can  be  J 
done  to  increase  the  volume. 

When  a  merchant  once  decides 
that  his  limit  has  been  reached,  or 
that  he  is  getting  “his  share”  of  the 
business  and  ought  to  be  satisfied, 
right  then  and  there  he  starts  back¬ 
wards.  There  is  no  such  thing  as 
standing  still  in  business,  it  is  either 
progress  or  retrogression.  No  one 


can  expect,  or  even  hope  to  get  all 
the  business  where  competition  ex¬ 
ists,  but,  by  proper  efforts  it  is  an 
easy  matter  for  every  one  to  get 
more  business. 

How  many  recognize  the  value  of 
being  a  little  different  from  the 
other  fellow  and  of  having  a  store 
which  rises  above  the  common  level 
because  it  is  distinctive?  Anything 
out  of  the  ordinary,  if  consistent 
with  good  business  and  right  prin¬ 
ciples,  will  attract  attention  and  big¬ 
ger  sales  will  result.  The  consum¬ 
ing  public  is  forever  looking  for 
something  new  and  the  retailer  who 
conducts  his  business  in  such  a  way 
as  to  excite  the  interest  of  his  cus¬ 
tomers  either  in  his  goods  or  his 
methods  is  apt  to  be  the  leading 
merchant  of  his  town. 

Several  years  ago  a  young  man 
who  received  his  business  training 
in  a  large  city,  lost  his  health,  and 
was  forced  to  seek  restoration  in  the 
country.  He  stopped  by  chance,  as 
it  were,  in  a  small  town  of  three  or 
four  stores  and  became  interested 
by  observing  the  easy  going,  non¬ 
progressive  ways  of  merchandising 
as  practiced  in  the  town.  The  young 
man,  being  experienced  in  the  hard¬ 
ware  business,  conceived  the  idea 
of  opening  a  hardware  store  and 
devoting  his  special  attention  to 
show  window  displays.  It  didn’t 
take  long  for  his  store,  with  its 
immense  (for  that  town)  plate  glass 
windows,  full  of  artistically  ar¬ 
ranged  goods  to  become  the  centre 
of  attraction,  and  likewise  the  cen¬ 
tre  of  trade  in  his  line.  The  old- 
time  merchants  predicted  an  early 
failure,  because,  as  they  said,  the 
town  was  too  small  for  such  “tom¬ 
foolery,”  but  the  young  man  knew 
that  human  nature  is  the  same  the 
world  over,  and,  by  adding  other 
lines,  soon  became  the  merchant 
prince  of  his  town,  and  to-day  his 
store  is  known  as  the  show  window 
store. 

The  advertising  possibilities  for 
the  retailer  of  a  small  town  are 
simply  great,  and  so  often  we  hear 
of  some  one  who  made  a  wonder¬ 
ful  success  selling  goods  in  a  small 
town,  while  his  competitors  were 
discussing  his  newfangled  ways  of 
doing  business.  It  all  depends  on 
whether  or  not  one  is  willing  to 
take  advantage  of  the  various  means 
at  hand  for  developing  and  pushing 
sales.  Don’t  imagine  that  because 
your  territory  is  restricted,  your 
opportunities  are  necessarily  limited. 

We  will  be  very  glad  to  hear  from 
any  retail  merchant  who  may  have 
some  ideas  to  advance  on  this  sub¬ 
ject,  or  some  personal  experience  to 
relate  which  would  be  of  common 
interest. 


Nearby  pie  cherries  range  from 

6  to  7  cents  per  pound  and  are 
fairly* * plenty.  White  cherries  are 

7  to  8  cents.  California  cherries 
are  not  coming  very  good  and 
range  from  90  cents  to  $1.65. 
The  demand  for  cherries  is  good. 
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A.  P.  Crosby 


THE  BIGGEST  THING  IN  ANY  BUSINESS 

IS  A 

National 
Cash  Register 


Detail  Adder  with  all  latest  improvements.  20  ke 
registering  from  Sc.  to  $1.95,  or  from  lc.  to  $1.99. 


The  object' of  business  is  profit— not  a  bare  living,  but  a  legitimate 
profit  on  the  business  done. 

No  merchant  should  be  satisfied  with  less  than  the  whole  profit. 

The  National  Cash  Register  guards  the  profits  and  stops  losses. 

It  enforces  the  correct  record  of  all  money  coming  in  and  going  out. 

This  accounts  for  it  all  and  furnishes  an  immediate  cash  balance. 

A  National  enforces  a  record  of  every  transaction  in  the  store _ 

Cash  Sales,  Charge  Sales,  C.  O.  D.  and  Approval  Sales,  monies  n 
Collected  and  Paid  Out.  PrDter 

-our-  Drawer 

By  enforcing  a  record  ”  we  mean  that  each  transaction  must  be  Operated 


Total  Adder  with  all  latest  improvements, 
keys  registering  from  lc.  to  $9.99.  4  spi 


Total  Adder,  drawer  operated,  with  all  latest  im 
ments:  prints  each  sale  on  a  strip  of  paper, 
amount  keys  registering  from  lc.  to  $59.99, 
or  from  5c.  to  $59.95.  5  special  keys 


No.  331 
Total  Adder 


Shows  amount  of  each  sale  to  everyone. 
Adds  all  cash  received  into  one  total. 

Shows  total  number  of  customers  waited  on 
Enables  you  to  balance  your  cash  quickly. 
Assists  in  making  change. 


Total  Adder  with  all  latest  improvements,  22  k. 
registering  from  lc.  to  $3.99.  or  from  5c.  to  $1.95. 


The  National  Cash  Register  Co 
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LV. — The  Fellow  Servant  Rule  in  Suits  Against  Employers. 


Every  business  man  who  em¬ 
ploys  clerks  or  employees  is  liable 
to  have  actions  brought  against 
him  at  any  time  for  damages 
based  on  a  charge  of  negligence. 
In  all  courts  where  civil  cases  are 
tried,  damage  suits  against  em¬ 
ployers  constitute  a  large  percent¬ 
age  of  the  court  business.  In 
many  of  these  cases  what  is 
known  as  the  fellow-servant  rule 
arises  and  frequently  decides  the 
whole  matter.  Some  practical  ex¬ 
planation  in  this  article  therefore, 
as  to  what  this  rule  is,  and  how 
it  would  be  applied. 

The  fellow-servant  rule,  of 
which  every  reader  hereof  has 
doubtless  heard,  is  that  an  em¬ 
ployer  is  not  liable  to  his  em¬ 
ployee  for  damage  caused  by  the 
negligence  of  another  employee 
whose  work  is  about  on  the  same 
plane  as  that  of  the  employee  who 
received  the  damage. 

For  instance,  I  was  interested 
in  a  case  only  recently  in  which  a 
clerk  of  a  retail  hat  store  was 
badly  damaged  by  tripping  over 
an  open  cellar  door  in  the  back 
part  of  the  salesroom.  He  sued 
his  employer  for  damages.  The 
employer  proved  at  the  trial  that 
the  door  was  left  open  by  another 
clerk,  and  the  judge  threw  the 
case  out  on  the  ground  that  the 
damage  was  caused  by  the  act  of 
the  fellow-employee,  or  “fellow- 
servant,”  as  the  court  always  ex¬ 
presses  it,  and  the  employer  was 
not  responsible. 

Of  course  in  such  a  case  the  in¬ 
jured  clerk  would  have  an  action 
against  the  clerk  whose  negli¬ 
gence  injured  him,  but  it  would 
probably  do  him  but  little  good. 

This  is  an  ancient  rule,  dating 
back  to  1837,  hut  it  is  being  grad¬ 
ually  relaxed.  Congress  has 
recently  passed  a  law  modifying 
the  fellow-servant  rule  very  de¬ 
cidedly,  and  so  have  a  few  of  the 
States.  Without  doubt  it  is  a 


great  protection  to  the  employer, 
but  in  equal  degree  a  hardship 
upon  the  employee.  The  rule 
really  rests  on  two  legal  princi¬ 
ples:  First,  that  after  an  em¬ 
ployer  has  used  due  care  in  select¬ 
ing  his  employees,  he  has  done  all 
he  could.  In  other  words,  he 
cannot  be  asked  to  guarantee  to 
one  employee  that  another  one 
will  not  be  negligent.  Second, 
every  employee,  when  he  takes  a 
position,  assumes  the  ordinary 
risks  of  the  business,  one  of  which 
is  that  he  may  suffer  through  the 
negligence  of  a  fellow-employee. 

If  it  can  be  shown,  however, 
that  an  employer  has  been  care¬ 
less  in  selecting  his  employees, 
and  has  knowingly  employed  one 
whose  negligence  injured  a  fel¬ 
low-employee,  the  fellow-servant 
rule  does  not  apply. 

An  illustration  from  an  actual 
case  comes  to  mind.  A  wholesale 
dealer  employed  a  packer  whom 
he  knew  to  be  an  habitual  drunk¬ 
ard.  In  spite  of  his  intemperancy, 
the  employee  was  a  rapid  and 
careful  workman.  One  day  while 
drunk  he  upset  a  heavy  packing 
box  on  a  fellow  packer  and 
crushed  one  of  the  latter’s  hands 
so  that  the  use  of  it  was  never  re¬ 
covered.  The  victim  sued  the  em¬ 
ployer,  who  plead  that  he  was  not 
liable  because  the  damage  came 
from  the  act  of  a  “fellow-servant.” 
But  the  court  said  “no;  the  fault 
was  yours.  You  knowingly  hired 
an  incapable  man ;  the  negligence 
of  that  incapable  man  caused  the 
damage,  and  you  must  pay.”  The 
jury  gave  a  verdict  for  $3,750, 
which  was  sustained  by  the  Su¬ 
preme  Court. 

Another  type  of  case  in  which 
the  fellow-servant  rule  is  modi¬ 
fied  obtains  in  Arkansas,  Georgia, 
Idaho,  Kansas,  Ohio,  Illinois, 
Kentucky,  Missouri,  North  Caro¬ 
lina,  Texas,  Tennessee  and  Utah, 
to  a  greater  or  less  degree.  It  is 


known  as  the  “superior  servant 
rule.”  Perhaps  I  should  first  ex¬ 
plain  that  “fellow-servants”  are 
employees  who  have  a  common 
work — that  is,  whose  work  is  of 
same  or  similar  character — and 
who  have  the  same  employer. 
Two  retail  clerks  in  a  given  store, 
for  instance,  are  fellow-servants 
in  the  eyes  of  the  law. 

The  “superior-servant”  rule  is 
invoked  where  one  employee  is 
damaged  by  the  negligence  of  an¬ 
other  employee  a  little  higher 
than  himself  in  station.  In  such  a 
case  the  States  I  have  named  hold 
that  the  employer  is  responsible. 

For  instance,  I  recall  a  case  in 
which  the  head  bookkeeper  of  a 
department  store  negligently 
overturned  a  quart  bottle  of  ink 
upon  an  overcoat  belonging  to  a 
minor  bookkeeper.  The  garment 
was  ruined,  and  some  hard  feel¬ 
ing  developed,  resulting  in  suit 
being  brought  against  the  com¬ 
mon  employer.  He  defended 
under  the  fellow-servant  rule,  but 
the  court  said  the  superior  serv¬ 
ant  rule  was  the  true  one ;  that 
inasmuch  as  the  negligence  which 
caused  the  damage  was  that  of  an 
employee  superior  to  the  one 
damaged,  the  employer  must  pay. 

The  superior-servant  rule  is  re¬ 
garded  by  the  other  States,  how¬ 
ever,  as  bad  law.  They  refuse  to 
recognize  any  distinction  between 
employees  of  different  grade,  and 
in  cases  like  the  bookkeeper  case, 
they  hold  that  the  fellow-servant 
applies  and  the  employer  is  not 
liable. 

There  is  another  group  of  cases 
in  which  all  States  agree  that  the 
fellow-servant  rule  does  not  ap¬ 
ply,  and  that  is  where  the  damage 
is  caused  by  an  employe^  whom 
the  law  calls  a  “vice  principal,” 
that  is,  one  who  stands  in  his  em¬ 
ployer’s  shoes. 

A  vice  principal  is  an  employee 
who  performs  such  duties  as  the 


law  makes  it  obligatory  on  the 
employer  to  do — duties  which  the 
law  refuses  to  let  the  employer 
delegate  to  somebody  else.  Of 
course  he  can  as  a  matter  of  fact 
delegate  them,  but  he  js  liable  if 
he  does  and  injury  follows. 

For  instance,  the  law  says  a 
duty  devolves  on  every  employer 
to  provide  a  safe  place  for  his  em¬ 
ployees  to  work.  Nothing  will  re¬ 
lieve  him  from  that  duty  except 
actual  performance  of  it.  He 
cannot  tell  his  foreman  to  do  it, 
and  blame  it  on  the  foreman  if  it 
isn’t  done.  If  it  isn’t  done,  and 
some  employee  is  damaged  be¬ 
cause  of  that  fact,  the  blame  is 
the  employer’s  and  not  the  fore¬ 
man’s,  and  the  fellow-servant  rule 
doesn’t  apply.  The  injured  party 
can  sue  the  employer  and  recover. 

In  the  case  I  have  outlined  the 
foreman  would  be  a  vice  principal, 
because  he  would  be  in  charge  of 
work  which  the  law  says  the  em¬ 
ployer  shall  be  personally  respon¬ 
sible  for.  But  the  law  draws  a 
very  delicate  distinction  just  here. 
An  employee  may  be  both  a  vice 
principal  and  a  fellow-servant. 
Take  the  foreman.  So  far  as  he 
is  in  charge  of  keeping  the  prem¬ 
ises  safe  to  the  employees,  he  is 
a  vice  principal,  but  if  he  should 
also  perform  the  duties  of  a  clerk, 
he  is  a  fellow-servant,  as  to  those 
duties,  to  the  other  clerks.  If  the 
negligence  which  caused  damage 
was  in  connection  with  his  duties 
as  a  safekeeper  of  the  premises, 
the  employer  can  be  successfully 
sued.  But  if  the  negligence  com¬ 
plained  of  occurred  while  he  was 
working  as  a  clerk,  the  fellow- 
servant  rule  applies,  and  the  em¬ 
ployer  cannot  be  sued. 

There  is  still  another  interest¬ 
ing  phase  of  the  fellow-servant 
rule,  and  that  is  the  “different  de¬ 
partment”  principle.  This  is 
recognized  in  Illinois,  Georgia, 
Kentucky  and  Tennessee,  and  to 
a  lesser  degree  in  Arizona,  Ne¬ 
braska,  Missouri,  Utah,  West 
Virginia  and  Ohio.  It  does  not 
obtain  in  other  States.  This  rule 
holds  that  where  an  employee  in 
one  department  of  a  business  is 
guilty  of  negligence  which  dam¬ 
ages  an  employee  in  another  de¬ 
partment,  the  latter  is  not  barred 
by  the  fellow-servant  rule,  but 
can  sue  the  employer  and  get 
damages.  This  is  on  the  principle 
that  when  the  employee  assumed 
the  risks  of  his  business,  he  only 
assumed  the  risk  of  negligence 
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from  fellow-employees  who  were 
working-  along  with  him  and  with 
whom  he  came  into  regular  and 
immediate  contact. 

{Copyright,  June,  igro,  by 
Elton  J.  Buckley.) 


Question  :  Pa.— If  a  debtor 

wishes  to  pay  a  judgment  that  is 
outlawed,  but  wishes  to  pay  only 
the  original  sum  without  interest, 
if  he  gets  a  receipt  in  full  from 
the  creditor  will  that  satisfy  the 
judgment,  or  would  such  a  pay¬ 
ment  bring  the  judgment  to  life 
again?  That  is,  would  it  make 
the  debtor  liable  for  the  full 
amount  ? 

Answer. — A  receipt  in  full 
would  not  be  enough,  as  the 
courts  will  always  allow  it  to  be 
shown  that  a  receipt  does  not 
mean  what  it  seems  to,  if  that  is 
the  case.  The  way  to  protect 
yourself  here  is  to  get  a  general 
release  from  the  creditor,  reciting- 
all  the  facts,  and  accepting  the 
sum  you  desire  to  pay  in  full  set¬ 
tlement  both  for  principal  and  in¬ 
terest. 


Question :  W.  H.  Clotfelter, 
Richfield,  Pa. — Some  time  in 
April  I  ordered  some  500  herring 
and  a  few  roe  shad ;  can’t  recall 
the  exact  amount  of  shad,  but  I 
think  it  was  nine  shad.  I  went 
to  the  station  on  the  day  that  the 
fish  were  to  arrive,  which  was  a 
distance  of  twelve  miles  from  my 
home.  When  my  team  arrived 
there  were  no  fish  there  and  in  a 
day  or  two  I  got  word  from  the 
fish  people  in  Baltimore  that, 
owing  to  weather  conditions  they 
were  unable  to  ship  the  fish  on 
the  day  specified.  Not  knowing 
what  day  the  fish  would  arrive,  I 
waited  until  I  should  get  word 
from  the  freight  agent  that  they 
were  there.  On  Friday  the  fish 
arrived,  but  it  was  impossible  to 
get  word  to  me  before  Saturday 
at  2  o’clock,  when  our  mail 
brought  the  word  that  the  fish 
were  there.  So  I  again  sent  my 
team  the  twelve  miles  distance 
especially  for  the  fish.  When 
the  team  arrived  the  freight 
agent  had  in  the  meantime  tele¬ 
graphed  to  the  fish  men  at  Balti¬ 
more  (not  taking  into  consider¬ 
ation  that  I  had  no  word  yet 
that  they  had  really  arrived)  ask¬ 
ing  what  he  should  do  with  the 
fish.  Now  here  I  want  to  say  that 
instead  of  sending  me  500  herring 
and  a  few  shad  they  sent  me  ail 
shad  and  not  one  herring,  and  I 
had  the  herring  sold.  The  fish 
men  in  answer  to  the  telegram 
ordered  the  freight  agent  to  dis¬ 
pose  of  the  fish  to  the  best  ad¬ 
vantage,  which  he  did,  but  they 
failed  to  bring  within  $2.47  of 
what  the  fish  were  billed  to  m»  at. 
Now  the  firm  is  making  strenu¬ 
ous  efforts  to  collect  this  unjust 


bill  from  me.  I  had  never  refused 
the  fish,  but  would  have  had 
great  reason  to  do  so  on  account 
of  the  firm  not  shipping  at  all 
what  I  had  ordered.  Please  ad¬ 
vise  if  there  is  a  law  that  woul 
compel  me  to  pay  this  unjust 
claim.  In  my  estimation  I  woulc 
be  entitled  to  damage  for  beiiy 
disappointed  twice  when  I  can 
prove  that  I  called  for  the  fish 
immediately  after  I  got  word  o 
their  arrival  at  the  station. 

Answer. — In  my  judgment  no 
liability  whatever  rests  upon  you 
The  Baltimore  fish  house  sent 
what  you  did  not  order.  Even  i 
the  goods  had  come  in  time  anc 
been  delivered  to  you,  you  coult 
have  refused  to  accept  them  on 
that  ground.  But  even  if  they 
had  been  exactly  what  you  or¬ 
dered,  you  are  not  responsible  for 
the  loss.  The  Baltimore  house 
apparently  defaulted  on  its  agree 
ment  to  ship  on  a  certain  day 
Being  without  notice  of  that  fact 
you  say  you  drove  twelve  miles 
to  get  them.  For  this  loss  of 
time,  etc.,  you  can  collect  as  dam 
ages  for  breach  of  contract. 
When  the  goods  were  finally 
shipped,  you  should  have  had 
notice  from  the  shipper.  They 
apparently  gave  you  no  notice 
whatever.  This  means  that  they 
contributed  to  their  own  loss.  As 
soon  as  the  goods  came  the  agent 
gave  you  notice,  and  you  went 
after  them  within  a  reasonable 
time  afterward.  Without  waiting 
to  see  whether  you  were  coming- 
after  the  goods  or  not,  the  agent 
apparently  wires  Baltimore  and 
gets  instructions  to  sell  the  fish 
to  the  best  advantage.  When 
you  reach  the  station  they  are 
sold.  The  loss  is  due  to  the  com¬ 
bined  negligence  and  asininity  of 
the  freight  agent  and  the  Balti¬ 
more  fish  house.  On  your  state¬ 
ment  of  facts  you  are  no  more  lia 
ble  than  I  am.  Further  than  that 
you  can  collect  any  damages  you 
can  prove  of  the  Baltimore  house 
for  breach  of  contract. 


We  Will  Guarantee  to  Sell  These 
Goods  for  You 

Would  you  trade  a  postal  for  a  100  per  cent,  increase  in  your 
Sardine  trade  ?  7 

We  have  a  coupon  plan  of  building  up  a  retailer’s  business  in 
Sardines.  It  is  dignified,  high-grade  and  doesn’t  compromise 
you  in  any  way  you  don’t  have  to  give  customers’  names 

We  guarantee  this  plan  to  sell  Skipper  Sardines.  '  Isn’t 
that  worth  investigating  ? 

Angus  Watson  «Ss  Company 

SOL*  proprietors  " Skipper “  Sardines. 

IOII  Chestnut  Street,  Philadelphia,  Pa. 

Branch  of  Angu,  Watson  &  Co.,  Newcastle-upon-Tyne.  England 
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S  5  'J* 

SEALED  BOXES! 

—  •  - 

2'.bBoxES-60iNasE  ( 120 '£*) 

5  boxes-  24 IN  case  C  120'S*) 

BEST  SUGAR  FOR 
TEA  AND  COFFEE  f 


^ryst!^1 

*Domino 

Sugar) 

ThtAmericanS 


Note. — Requests  for  informa¬ 
tion  in  this  Department  should 
tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framed 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  of 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 


Use  Duplicating 
Salesbooks 

and  avoid  mistakes,  errors  and  disputes 
with  customers. 

Two  bills  at  one  writing,  they  must 
correspond.  The  customer  gets  one,  you 
keep  the  other. 

Our  prices  are  so  low  that  you  cannot 
afford  to  be  without  them. 

For  sample  sheets,  prices  and  description,  write 

E.  C.  Fell  Manufacturing  Company 

Duplicate  and  Triplicate  Salesbooks 
1112-1114  SANSOM  STREET  ::  ::  PHILADELPHIA 
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BALTIC”  Fruit  Jar  Rings 


-FOR 


MASON  FRUIT  *JARS 

WHITE  RUBBER  EXTRA  THICK  SUPERIOR  QUALITY 

The  “BALTIC”  Jar  Rings  are  made  of  a  high-grade  quality  of  white  rubber  and 
being  several  times  the  thickness  of  the  ordinary  Jar  Ring,  will  ensure  a  perfectly  air¬ 
tight  joint  where  other  rings  will  not.  p  cl  y  alr 

„„  T1].e  extra  thickness  and  superior  quality  of  these  Rings  provide  against  any  uneven- 
fruk  spoking  *  Cap’  °r  0f  th*  shouIder  of  the  jar,  which  is  often  the  cause  of 

Please  your  customers  and  save  their  fruit  by  calling  their  attention  to  the  fact  that 

THE  “BALTIC”  RUBBER  RINGS 

are  the  best  and  most  reliable 


FISHER,  BRUCE 

221  MARKET  STREET 


&  CO. 

PHILADELPHIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


.8 


answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


All  Coffee  Companies  Can  Pack 
Premiums  If  They  Like. 

A  curious  case  was  brought  to 
the  attention  of  the  Interstate 
Commerce  Commission  by  a  com¬ 
pany  in  Louisville  engaged  in  the 
.shipment  of  roasted  coffee.  The 
company  inclosed  in  each  package 
a  light  article  of  small  value  as  a 
prize  to  advertise  the  brand  of 
coffee  and  to  stimulate  its  sale. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  presents  this 
week  the  facts  of  another  batch 
of  cases  brought  by  the  Federal 
Government  under  the  Federal 
Food  and  Drug  law  : — 

Judgment  No.  324 — Adulteration 
and  Misbranding  of  Syrup. 

On  or  about  April  22,  1908,  D. 

R.  Wilder  Manufacturing  Co.,  At¬ 
lanta.  Ga.,  shipped  from  the  State 
of  Georgia  to  the  State  of  Missis¬ 
sippi  forty-four  cases  of  syrup. 
Analysis  of  samples  of  this  product 
made  in  the  Bureau  of  Chemistry, 
United  States  Department  of  Agri¬ 
culture,  showed  it  to  be  adulterated 
and  misbranded,  in  that  a  substance, 
namely,  glucose,  had  been  mixed 
and  packed  with  it  in  a  manner  to 
reduce,  lower  and  injuriously  affect 
its  quality  and  strength,  and  was 
substituted  in  part  for  the  genuine 
article  and  was  misbranded,  in  that 
it  was  labeled  “Georgia  Cane,  Wil¬ 
der’s  Uniform  Brand  Syrup”  in 
prominent  type  “Best  in  the  world. 
The  syrup  that  made  Georgia  fa¬ 
mous.  *  *  *  This  package  con¬ 
tains  85  per  cent,  pure  Georgia 
Cane  and  15  per  cent,  pure  corn 
syrup,  which  is  added  to  pre¬ 
vent  granulation,”  which  form  of 
labeling  was  false,  misleading  and 
deceptive  and  tended  to  deceive  and 
mislead  the  purchaser.  The  goods 
were  seized  and  the  claimant  com¬ 
pelled  to  file  a  bond. 

Judgment  No.  325 — Misbranding 
of  Syrup. 

On  or  about  April  2,  1909,  Rigney 
&  Co.,  of  Brooklyn,  N.  Y.,  shipped 
from  the  State  of  New  York  to 
the  State  of  Missouri  thirteen  cases 
of  a  syrup  labeled  “Aunt  Jemima’s 
Sugar  Cream,  a  Blend  of  Rock 
Candy  and  Maple  Syrup  Cream, 
Rigney  &  Co.,  Brooklyn,  N.  Y.”  An 
analysis  of  this  product,  made  in  the 
Bureau  of  Chemistry  of  the  United 
States  Department  of  Agriculture, 
showed  it  to  be  adulterated  and  mis¬ 
branded  in  that  glucose  products 
had  been  mixed  and  packed  with  it 
so  as  to  reduce,  lower  and  injur¬ 
iously  affect  its  quality  and  strength, 
and  in  that  said  glucose  products 
had  been  substituted  in  part  for  the 


To  this  the  railroads  objected.  It 
was  shown  at  the  hearing  of  the 
case  that  the  roads  granted  the 
same  or  a  similar  privilege  to 
other  shippers.  This  is  held  by 
the  Commission  to  be  a  discrimi¬ 
natory  practice  against  the  com¬ 
plainant  company  and  the  defend¬ 
ant  lines,  the  Southern  Railway, 
the  Chesapeake  and  Ohio  and  the 
Louisville  and  Nashville,  are  or¬ 
dered  to  grant  to  the  complaining 
company  the  same  privileges  they 
accord  to  other  shippers  begin¬ 
ning  August  15  th. 


genuine  article,  and  was  misbranded 
in  that  it  was  labeled  “Aunt 
Jemima’s  Sugar  Cream,  a  Blend  of 
Ro.ck  Candy  and  Maple  Syrup 
Cream,”  which  statements  were 
false,  misleading  and  deceptive  be¬ 
cause  the  product  was  not  a  blend 
of  rock  candy  and  maple  syrup 
cream,  but  contained  a  liquid,  of 
which  12.9  per  cent,  was  glucose 
products,  and  further  in  that  the 
said  product  was  offered  for  sale 
under  the  distinctive  name  of 
another  article.  In  this  case  the 
Government  lost  and  the  goods  were 
ordered  released. 

Judgment  No.  328 — Adulteration 
and  Misbranding  of  Fruit 
Syrups. 

On  or  about  August  28,  1909,  Vic¬ 
tor  E.  Shields  and  William  H. 
Shields,  trading  under  the  firm  name 
of  the  National  Sales  Co.  of  Cin¬ 
cinnati,  Ohio,  shipped  from  the  State 
of  Ohio  into  the  State  of  Indiana, 
consignments  of  food  products  la¬ 
beled  respectively,  “Cherry  Syrup,” 
“Peppermint  Syrup,”  “Pineapple 
Syrup”  and  “Orange  Syrup.”  Sam¬ 
ples  of  these  products  were  pro¬ 
cured  and  analyzed,  finding  that  the 
products  were  adulterated  and  mis¬ 
branded  in  that  another  substance, 
namely,  an  imitation  cherry  flavor 
and  syrup,  was  substituted  wholly  or 
in  part  for  the  genuine  food  prod¬ 
uct  and  was  artificially  colored  in  a 
manner  whereby  to  conceal  its  in¬ 
feriority,  and  was  misbranded  in 
that  it  was  offered  for  sale  under  the 
distinctive  name  of  another  article; 
the  peppermint  syrup  was  adulter¬ 
ated  in  that  another  substance, 
namely,  a  dilute  extract  of  pepper¬ 
mint,  was  substituted,  wholly  or  in 
part,  for  the  genuine  food  product 
and  that  said  dilute  extract  of  pep¬ 
permint  was  mixed  and  packed  with 
the  product  so  as  to  reduce,  lower 
apd  injuriously  affect  its  quality  and 
strength,  and  was  artificially  colored 
in  a  manner  to  conceal  its  inferior¬ 
ity,  and  was  misbranded  in  that  it 
was  sold  under  the  distinctive  name 
of  another  article;  and  the  pineapple 
syrup  and  the  orange  syrup  were 
adulterated  in  that  there  had  been 
substituted,  wholly  or  in  part,  for 
the  genuine  food  products,  an  imi¬ 
tation  pineapple  flavor  and  syrup, 
and  an  imitation  orange  flavor 
syrup,  and  that  said  products  were 


each  artificially  colored  in  a  man¬ 
ner  to  conceal  their  inferiority,  and 
each  was  misbranded  in  that  they 
were  each  sold  under  the  distinctive 
name  of  another  article. 

On  April  4,  1910,  the  defendants 
entered  a  plea  of  guilty  and  were 
fined  $25  on  each  of  four  counts. 

Judgment  No.  330 — Misbranding  of 
Canned  Apricots. 

On  or  about  October  14,  1908,  G. 
H.  Waters,  Pomona,  Cal.,  shipped 
from  the  State  of  California  to  the 
State  of  Indiana  200  cases  of  canned 
apricots.  Examinations  of  samples 
of  this  product  made  by  the  Bureau 
of  Chemistry  showed  it  to  be  mis¬ 
branded  in  that  each  case  was  la¬ 
beled  in  substance  in  a  manner  to 
indicate  that  each  of  the  cans  con¬ 
tained  therein  weighed  two  and  one- 
half  pounds,  whereas  in  fact  the  gross 
weight  of  each  of  the  cans  con¬ 
tained  therein  averaged  from  two 
pounds  three  ounces  to  two  pounds 
five  ounces,  and  praying  seizure, 
condemnation  and  forfeiture.  On 
June  25,  1909,  I.  R.  Howard  entered 
an  appearance,  filed  his  claim  to  the 
goods  and  also  filed  an  answer  to 
the  libel,  and  on  the  same  date  the 
court  entered  its  decree  of  condem¬ 
nation  and  forfeiture  and  directed 
that  the  goods  be  released  to  the 
claimant  upon  the  payment  of  costs 
and  the  filing  of  a  bond  conditioned 
that  the  said  goods  should  not  be 
disposed  of  contrary  to  the  laws 
of  the  United  States. 

Judgment  No.  332 — Misbranding  of 
Butter. 

On  or  about  August  17,  1909,  G. 
Herman,  of  Pierceville,  Ind.,  shipped 
from  the  State  of  Indiana  to  the 
State  of  Ohio  160  boxes  of  butter 
labeled  “Extra  Quality  Red  Ribbon 
Brand  Elgin  Creamery  Butter.  The 
Andrew  Rohan  Co.,  Exclusive  Dis¬ 
tributers.  Cincinnati,  Ohio.”  Exam¬ 
ination  of  samples  of  this  product 
showed  it  to  be  misbranded  in  that 
they  were  labeled  “Elgin  Creamery 
Butter,”  which  statement  was  false, 
misleading  and  deceptive,  and  tended 
to  deceive  and  mislead  the  purchaser 
into  the  belief  that  the  product  was 
what  is  known  as  “Elgin  Creamery 
Butter”  made  at  the  Elgin  Cream¬ 
eries  at  or  near  Elgin,  Ill.,  whereas, 
in  truth  and  in  fact,  it  was  not 
made  at  the  Elgin  Creameries,  but 
was  made  by  G.  Herman,  at  his 
creamery  at  Pierceville,  Ind.,  and 
praying  seizure,  condemnation  and 
forfeiture. 

On  August  19,  1909,  the  claim¬ 
ants  filed  an  answer  admitting 
the  facts  alleged  in  the  libel 
and  on  August  24,  1909,  the  case 
came  on  for  hearing  and  the  court 
entered  a  decree  of  condemnation 
and  forfeiture,  and  directed  that  the 
goods  be  released  on  the  payment 
of  costs  and  the  filing  of  a  bond  to 
be  approved  by  the  court,  condi¬ 
tioned  that  the  said  goods  shall  not 
be  disposed  of  contrary  to  the  laws 
of  the  United  States  or  of  any  State, 
Territory  or  insular  possession 
thereof. 

Judgment  No.  334 — Misbranding  of 
OatSu 

On  or  about  May  19,  1909,  L.  F. 
Miller  &  Sons,  Philadelphia,  Pa., 
shipped  from  the  State  of  Pennsyl¬ 
vania  to  the  State  of  Florida  1,500 
sacks  of  oats  labeled :  “100  lbs.  Mil¬ 
ler’s  Fancy  Clipped  White  Oats.” 
Examination  of  samples  of  this 
product  showed  it  to  be  misbranded 
in  that  each  sack  was  labeled  “White 
Oats,”  which  form  of  labeling  was 
false,  misleading  and  deceptive,  in¬ 
asmuch  as  they  did  not  contain 
white  oats  as  they  purported  to 
contain,  but  contained  a  mixture  of 
white  oats,  barley  and  other  grains, 
and  praying  seizure,  condemnation 
and  forfeiture. 


— - —  ---  -  .  .  "y 

On  June  11,  1909,  the  case  came 
on  for  hearing  and  the  court  ren¬ 
dered  its  decree  of  condemnation 
and  forfeiture,  and  directed  that  the 
goods  be  released  to  the  owner  upon 
the  payment  of  costs  and  filing  of  a 
bond  to  be  approved  by  the  court 
conditioned  that  the  said  goods  be 
not  disposed  of  contrary  to  the  laws 
of  the  United '  States  or  of  any 
State,  Territory  or  insular  posses¬ 
sion  of  the  United  States. 

Judgment  No.  337 — Adulteration 
and  Misbranding  of  Turpentine. 

On  or  about  February  27,  1009, 
Jacob  Frank,  Charles  Frank  d 
Emil  Frank,  trading  under  Uk 
name  of  the  Frank  Tea  ancf  Sp. 
Co.,  of  Cincinnati,  Ohio,  shipped 
from  the  State  of  Ohio  to  the  Ter¬ 
ritory  of  Arizona  a  consignment  of 
a  drug  product  labeled  “Strictly 
Pure  Turpentine,  Packed  by  the 
Frank  Tea  and  Spice  Co.,  Cincinnati, 
Ohio,  Dove  Brand  Turpentine, 
Frank  Tea  and  Spice  Co.,  Cincin¬ 
nati.”  Samples  were  procured  and 
analyzed,  finding  that  the  product 
was  adulterated  and  misbranded  in 
that  it  was  sold  under  a  name  rec¬ 
ognized  in  the  United  States  Phar¬ 
macopoeia  and  the  National  For¬ 
mulary  and  differed  from  the  stand¬ 
ard  of  strength,  quality  and  purity 
as  determined  by  the  test  laid  down 
therein  official  at  the  time  of  inves¬ 
tigation,  in  that  it  contained  4.8  per 
cent,  of  mineral  oil,  which  is  not 
a  constituent  of  turpentine  as  de¬ 
termined  by  the  said  test,  and  did 
not  state  its  own  standard  of 
strength,  quality  or  purity  on  the 
label ;  and  was  misbranded,  in  that 
it  was  labeled  “Strictly  Pure  Tur¬ 
pentine,”  which  statement  was  false, 
misleading  and  deceptive,  and  tended 
to  deceive  and  mislead  the  pur¬ 
chaser  into  the  belief  that  he  was 
procuring  an  article  of  the  recog¬ 
nized  standard  strength,  whereas,  in 
fact,  the  product  was  not  of  the  rec¬ 
ognized  standard  strength  as  deter¬ 
mined  by  the  test  laid  down  in  the 
United  States  Pharmacopoeia  and 
National  Formulary. 

On  February  26,  1910,  the  defend¬ 
ant  entered  a  plea  of  guilty  and  the 
court  imposed  a  fine  of  $10. 

Judgment  No.  339 — Adulteration 

and  Misbranding  of  Flavoring 
Extracts. 

On  or  about  August  16  and  Sep¬ 
tember  7,  1907,  the  Forbes  Bros. 
Tea  and  Spice  Co.,  of  St.  I.ouis, 
Mo.,  shipped  from  the  State  of  Mis¬ 
souri  to  the  State  of  Mississippi  and 
the  State  of  Texas  consignments 
of  products  labeled,  respectively: 
“Forbes  Elegant  Flavoring  Extract, 
Highly  Concentrated  Lemon  Flavor 
for  flavoring  Sauces,  Custards,  Jel¬ 
lies.  Ice  Cream,  etc.  Prepared  by 
Forbes  Bros.,  St.  Louis,  Mo. ;” 
“Forbes  Elegant  Flavoring  Extracts, 
Highly  Concentrated  Strawberry, 
for  flavoring  Sauces,  Custards,  Jel¬ 
lies,  Ice  Cream,  etc.  Prepared  by 
Forbes  Bros.  &  Co.,  St.  Louis,  Mo. ;” 
and  “Pure  Concentrated  Extract  of 
Lemon  Flavor,  Imperial  Extract 
Co.,  of  St.  Louis,  Mo.” 

Samples  of  these  shipments  were 
procured  and  analyzed,  finding  that 
the  said  shipments  were  adulterated 
and  misbranded,  criminal  informa¬ 
tions  were  filed  against  the  Forbes 
Bros.  Tea  and  Spice  Co.  in  the 
District  Court  of  the  United  States 
for  the  Eastern  District  of  Missouri, 
charging  the  above  shipments  and 
alleging  that  the  product  labeled 
“Forbes  Elegant  Flavoring  Extract, 
Highly  Concentrated  Lemon  Fla¬ 
vor,"  was  adulterated,  in  that  a 
highly  dilute  alcohol  solution  of 
citral  had  been  substituted  in  whole 
or  in  part  for  the  genuine  food 
product,  and  had  been  mixed  and 
packed  with  it  so  as  to  reduce, 

(Continued  on  p;vge  28.) 


Food  Products  Found  Short  Weight  and 
Otherwise  Deficient 


Government  Loses  One  Case  Under  Food  and  Drug  Law  and 
Wins  Twelve.  Several  Syrup  Cases.  Two  Brands  of 
Cheese  Found  to  Be  Frauds. 
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One  Barrel  of  Exton 

Crackers 

is  no  better  than 
another  barrel.  Every 
single  cracker  will 
stand  the  test — any 
test — that  may  be  made.  Crispness,  Delicacy, 
Flavor,  Keeping  Quality — all  are  found  in  the 
EXTON.  Our  reputation  of  sixty  years  is  be¬ 
hind  every  pound  of  Crackers  and  the  retailer  is 
safe  in  guaranteeing  the  product.  Unsurpassed 
for  lunch  or  for  picnics.  Order  from  your  jobber. 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  “EXTON” 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co.,  Dis¬ 
tributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


YOU  CAN  GET 

Kefs  Poie  Tomato  Catsup 

without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

\ 

The  price  remains  the  same. 

P*  J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


WILDE’S 

COFFEE 

DRAWS 

TRADE 


TUG 


COP 

QUALITY 

PRICE 

BLENDING 

ROASTING 


All  guaranteed— backed  by 
one  hundred  years  of  fair 
business  dealings. 


Samuel  Wilde’s  Sons  Co. 

Importers  COFFEE,  TEA  and  SPICES 

ii  Dutch  Street,  New  York 


Much  Praise 

has  been  given 
Fels-Naptha —  and  every 
word  deserved.  Always 
that  Fels=Naptha  “did 
everything  claimed  for  it.” 
Of  these,  most  important, 
the  saving  of  work, 
time,  and  boiling 
or  scalding  water. 
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Mt.  Sterling,  Ky.,  May  30,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — I  am  sending  you  sam¬ 
ples  of  small  ads.  which  are  being 
run  in  weekly  local  papers  by  the 
firm  in  which  I  am  interested.  If 
you  have  space  in  your  columns,  I 
would  be  pleased  to  have  you  criti¬ 
cise  those  inclosed. 

Yours  truly, 

J.  W.  Vanarsdell. 

The  advertisements  inclosed  all 
measured  4  inches  single  column 
and  are  here  reproduced : — 


pression,  or  to  leave  something  to 
be  done  by  the  reader  before  he 
can  get  all  the  information  he 
needs  about  the  goods.  That 
being  applied  means  that  most 
persons  reading  an  advertisement 
of  early  vegetables  will  conclude 
“Well,  I’d  like  to  have  some,  but 
the  price  is  likely  to  be  too  high.” 
Even  though  such  person  is  deal¬ 
ing  with  this  very  store,  and 


get  results  in  my  judgment,  than 
it  was  in  the  original.  Isn’t  it 
plain  that  this  must  be  so.?  If 
the  reader  of  this  advertisement 
saw  from  it  that  she  could  get 
a  cucumber  for  5  cents,  she  would 
be  much  more  likely  to  buy — if 
she  liked  cucumbers — than  if 
she  was  left  to  speculate  on 
and  discover  the  price  for  her¬ 
self. 


ing  to  a  keener  science  than  al¬ 
most  everybody  else,  particularly 
the  sort  of  advertising  that  aims 
for  direct  results.  No  department 
store  that  I  know  of  ever  offers 
a  single  article  without  naming 
the  price.  Why  do  they  spend 
money  to  quote  prices  if  they 
haven’t  found  that  it  pays? 

*  *  * 

The  advertisement  beginning 
“Telephone  No.  10”  is  the  poorest 
of  all,  in  my  judgment.  It  is 
simply  an  announcement  that  this 
store  sells  a  list  of  things  that 
every  meat  store  sells,  without, 
the  slightest  intimation  that  they 
are  any  better  here  than  the  gen¬ 
eral  run.  Change  the  name  and 
the  telephone  number  of  this  ad¬ 
vertisement  and  you  can  probably 
fit  it  to  any  store  in  Mt.  Sterling 
— or  in  any  other  place — that 
sells  meats.  This  test  alone 
makes  it  bad  advertising.  If  an 


NEW 

Vegetables 


We  can  deliver  today 
Lettuce, 

Onions, 

Radishes. 

String  Beans, 
Tomatoes, 
Cucumbers, 
Squash, 
Rhubarb, 

Everything  in  Season. 


9  West  Main  Phone  10 


Telephone  No.  10 


for 

Tenderloin  Steaks. 
^Sirloin  Steaks, 
Porterhouse  Steaks, 
Beef  Roasts. 
Mutton  Roasts, 
Pork  Roasts, 
Veal  Roasts, 
Minton  Chops, 
Pork  Chops, 

Veal  Chops. 
Home-made  Sausage. 

Bologne  Sausage, 
Frankfurter  Sausage, 
Country  Hams, 
Breakfast  Bacon, 
or  anything  you  want 
in  the 


Meat  and  Croeerv  Eine. 


“Country 

Delicacies'” 


That  will  suit  your  taste. 

Country  Sausage 

Made  Fresh  Every  Day.\ 

Country  Ham 

By  the  Ham  or  Sliced. 

Country  Lye  Hominy 

The  Old-Fashioned  Kind. 

Country  Sorghum 

Pule  and  Very  Fine. 

Country  Dried  Apples 


Fine,  Stewed  or  in  Pies. 


Frankly,  I  don’t  consider  this 
very  good  advertising.  It  is  not 
in  my  judgment  hopelessly  bad, 
but  could  be  greatly  improved. 
There  is  some  merit  in  the  adver¬ 
tisement  beaded  “New  Vege¬ 
tables,”  because  it  lias  news  in 
it,  and  will  probably  be  read  on 
that  account.  V ery  probably  it 
will  bring  some  results,  because 
the  fact  that  Vanarsdell  &  Co. 
have  these  new  things  for  sale 
will  attract  some  business  from 
people  who  have  been  waiting 
for  them.  Prices,  however,  should 
have  been  given.  It  is  never  good 
policy  for  an  advertisement  to 
leave  the  reader  under  a  false  im- 


forms  an  impulse  to  inquire  the 
price  of  something  that  attracts 
her,  a  dozen  things  may  defeat 
the  impulse,  and  at  the  sanie  time 
defeat  the  advertisement.  Fur¬ 
ther  than  that,  you  have  no  idea 
how  many  people  are  so  super¬ 
sensitive  that  they  will  not  in¬ 
quire  for  prices  when  they  can 
avoid  it,  for  fear  that  they  will 
be  too  high.  All  these  little 
points  help  to  form  the  psychol¬ 
ogy  of  advertising,  and  it  there¬ 
fore  becomes  important  to  con¬ 
sider  them.  Had  the  price  of 
everything  quoted  in  this  adver¬ 
tisement  been  given,  it  would 
have  been  much  more  likely  to 


The  advertisement  “Country 
Delicacies”  is  open  to  the  same 
objection.  It  is  a  better  adver¬ 
tisement  than  the  other,  because 
it  has  more  to  say  about  the 
things  advertised,  but  it  is  weak 
because  it  lacks  prices.  Possibly 
omitting  prices  didn’t  do  the 
harm  that  it  did  in  the  vegetable 
advertisement,  because  consum¬ 
ers  have  an  idea  about  how  much 
everything  named  here  costs. 
Still,  the  price  should  have  been 
given.  Wherever  it  can  be  it 
should  always  be  given.  Take  a 
leaf  out  of  the  book  of  the  depart¬ 
ment  stores  in  this  respect — they 
have  probably  brought  advertis- 


advertisement  has  no  distinctive¬ 
ness  and  no  individuality,  it  is  as 
certain  not  to  get  results  as  any 
advertisement  can  be. 

*  *  * 

More  matter,  please. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WE  ARE 

giving 

YOU  OUR 


A  D  VERTISING  APPROPRIATION 


Manufacturers  now  realize  there  is  no  better  advertising  medium  than 
the  very  grocerymen  to  whom  they  sell  their  products;  consequently,  they 
are  now  giving  to  grocers  a  substantial  part  of  their  advertising  appropria¬ 
tion  by  packing  “HAMILTON  BONDS”  in  each  case  of  their  goods. 

With  these  “HAMILTON  BONDS”  you  can  buy  almost  anything  you 
need  fixtures  for  your  store,  or  comforts  for  your  home. 

In  reply  to  a  card  from  you  we  will  gladly  send  you  a  clear  explan¬ 
ation  of  the  HAMILTON  PLAN,  which  will  plainly  show  to  you  the 
importance  of  pushing  the  goods  in  which  are  packed  the  valuable 

“HAMILTON  BONDS.” 


THE  HAMILTON  CORPORATION 

Guaranteed  Resources  $1,000,000 

29-33  WEST  8  2  ID  STREET 
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E 

STROLLERS 

COLUMN 


A  Collection  Department  By  Request. 


Troy,  N.  Y.,  June  8,  1910. 

Dear  ‘‘Stroller’’: — Your  corre¬ 
spondence  department  in  the  last  is¬ 
sue  of  the  “Grocery  World  and 
General  Merchant”  was  a  great 
success.  My  wife  and  I  read  it 
with  much  hilarity.  My  wife  sug¬ 
gested  that  I  ask  you  to  try  your 
hand  at  composing  some  collection 
letters  I  could  send  to  a  choice  col¬ 
lection  of  old  mossbacks  who  have 
owed  us  various  sized  grocery  bills 
for  a  long  time.  I  have  done  every¬ 
thing  I  could  to  induce  them  to  come 
across  with  some  coin,  but  they  have 
all  been  proof  against  me.  I  have 
a  considerable  list  who  own  no  prop¬ 
erty  and  therefore  it  would  be  no 
use  to  sue  them.  Possibly  you 
could  write  some  letters  that  would 
do  some  good.  My  wife  says  sup¬ 
pose  you  try.  I  don’t  ask  you  to 
exercise  that  mighty  intellect  of 
'yours  for  nothing.  I  will  be  glad  to 
give  you  99  per  cent,  commission  on 
all  collections  your  letters  make. 

Yours  in  the  cause, 

R.  H.  MacMillan. 

Well  Mac,  I  thank' you  for  this 
modest  expression  of  apprecia¬ 
tion.  I  knew  somebody  would  size 
me  up  at  my  true  worth. 

There's  only  one  thing  in 
your  letter  I  don’t  like — why 
leave  out  that  lonely  1  per  cent.? 
Let  it  come  with  the  rest,  Mac, 
and  show  you’re  a  real  sport. 

This  business  of  collecting  bad 
grocery  bills  hits  me  where  I 
live.  If  there’s  anything  that 
gets  my  goat,  it’s  the  mean  skunk 
who  can  pay  for  his  food  and 
don't.  Skunk?  He’s  more  than  a 
skunk — he’s  a  low-down  pick¬ 
pocket  !  I  could  never  be  a  col¬ 
lection  agency,  for  I’d  want  to 
use  a  gun  all  the  time.  Did  you 
see  that  in  the  “Grocery  World 
and  General  Merchant”  about  a 
grocer  that  shot  a  customer  who 
wouldn’t  pay  his  bill?  Well,  I 
ain't  anarchist  enough  to  say 
that  was  all  right,  but  there’s  this 
much  about  it — if  the  fellow  who 
was  shot  gets  welly  I'll  bet  he 
either  pays  cash  for  his  groceries 
after  this,  or  is  the  promptest 
little  man  on  the  street  about 
paying. 

No.  I  couldn’t  be  a  collector, 
except  with  fellows  smaller  than 
T  am,  that  I  could  threaten  to 
lick  with  some  effect.  And 


I  ain’t  sure  I  can  write  letters 
that  will  do  the  trick,  either. 
Still,  I  know  that  not  only  you, 
Mac,  but  the  whole  world  is  wait¬ 
ing  for  me  to  help  out  on  this 
thing,  so  I’ll  make  a  stab  at 
it. 

But  there's  one  condition  about ; 
it — if  any  of  you  fellows  use  my 
letters,  and  anybody  who  gets 
’em  comes  to  the  store  to  lick  you, 
you  don’t  tell  ’em  I  did  it.  That 
would  be  too  rude  for  any  use. 

Besides,  I  have  troubles  of  my 
own. 

Now,  here’s  a  letter  you  might 
write  to  a  fellow  who’s  owed  you 
a  bill  for  quite  a  while,  but  has 
never  been  stirred  up  about  it. 
It’s  my  idea  of  a  mild  and  lady¬ 
like  note : — 

Troy,  N.  Y.,  June  1,  1910. 

Mr.  N.  G.  Johnson 
Dear  Sir  : — I  want  to  bring  to  your 
attention  that  matter  of  my  little  bill. 
You  have  owed  me  $24.68  since 
March  of  1908.  and  have  not  seen 
fit  to  pay  it,  though  the  food  it  was 
to  pay  for  has  kept  you  alive  for  a 
considerable  time.  You  will  re¬ 
member  that  you  have  several  times 
said  you  would  pay  it,  but  have 
never  kept  your  word.  Webster  de¬ 
fines  a  man  who  runs  up  a  grocery 
bill  that  he  won’t  pay,  though  he 
repeatedly  says  he  will,  as  a  dead 
beat  and  a  liar.  Webster  does  not, 
as  yet,  however,  mention  your  name 
when  he  says  that,  but  he  may  be 
intending  to  use  you  as  an  illus¬ 
tration,  for  all  l  know. 

If  as  soon  as  you  receive  this  letter 
you  send  me  this  money,  I  will 
change  the  opinion  of  you  that  I 
now  hold. 

Yours  in  expectation, 

R.  H.  MacMillan. 

The  chance  is  this  letter  will 
bring  N.  G.  to  the  store. 

Maybe  he  will  have  the  $24.68 
in  his  hand  and  maybe  he  won’t. 
At  any  rate,  he  will  likely  come, 
and  you  can  have  the  rheumatism 
in  your  leg  that  day  and  be  up 
stairs  in  bed.  Let  your  wife  talk 


But  if  N.  G.  Johnson  pays  no 
attention  to  the  letter,  I  should 
fire  another  one  at  him.  This 
time  I  should  make  him  see  right 
off  the  bat  that  I  wanted  the 
money.  He  may  not  have  seen 
through  the  first  letter,  being 
written  in  such  lady-like  words. 
Here  is  the  second  one: — 

Mr.  N.  G.  Johnson. 

Dear  Sir : — About  that  $24.68 
again.  You  have  not  answered  my 
letter  of  June  1st  about  it,  though 
it  was  as  polite  a  letter  as  you  have 
ever  received  from  a  person  to 
whom  you  owed  money.  I  am  com¬ 
ing  to  believe  that  the  parent  who 
gave  you  the  first  two  initials 
of  your  name  was  a  good  deal  of  a 
prophet.  Let  me  congratulate  you 
on  living  up  to  those  initials  so  well. 

And  now  about  the  bill.  You  have 
bought  $24.68  worth  of  food  from 
me  which  you  used  to  keep  yourself 
alive.  In  doing  that  you  have  not 
only  ripped  it  into  me,  but  you  have 
insulted  society  as  well,  for  so  far 
as  I  can  see,  there  is  no  reason  at 
all  why  you  should  continue  to 
clutter  up  the  earth,  particularly  at 
other  people’s  expense.  If  the  court 
should  make  you  show  reason  why 
you  should  not  be  knocked  in  the 
head  and  cut  up  into  pork  chops 
and  lard,  where  would  you  be? 

I  now  demand  the  $24.68  at  once. 

Respectfully  yours. 

R.  H.  MacMillan. 

If  N.  G.  smiles  this  away,  he’s 
a  holy  wonder.  When  I  get  a 
letter  like  this — what  am  I  talking 
about?  I  mean  if  I  should  get 
one — I’d  come  across  if  I  had  to 
sell  my  straw  hat.  There  are 
things  in  this  letter  that  no  white 
man  can  set  to  happy  music. 

There  ain’t  one  chance  in  a 
hundred  that  N.  G.  won’t  drop 
in  to  see  you  after  he  gets  that. 
In  preparation  for  his  little  visit 
I  should  load  up  a  squirt  gun 
with  kerosene  and  mackerel  brine 
mixed.  The  kerosene  is  good  for 
the  hair  and  the  brine  sets  the 
smell.  Don’t  use  the  gun,  though, 
unless  N.  G.  wants  more  reasons 


to  him,  for  “it  is  a  traitor  to  his  why  he  should  pay  the  bill, 
country  who  would  lay  a  hand  on  In  order  to  make  sure  beyond 
an  American  woman.”  all  question,  I’ll  give  you  one  more 


I  heard  that  at  a  great  show  the  1  letter.  If  this  don’t  bring  him 
other  night  entitled  “Allentown,  lie’s  a  dead  dog  and  you  might  as 
Pa.,  After  Dark,  or  the  Girl  With  !  well  receipt  the  bill  and  send  it 
the  Piano  Legs.”  ^  to  him  : — 


Mr.  N.  G.  Johnson. 

Dear  Sir:— You  have  not  replied 
to  my  two  polite  notes  intimating 
that  I  would  like  a  settlement  of 
my  bill.  The  way  I  figure  out 
your  case  is  this :  The  goods  that  I 
supplied  you  and  your  family  with 
were  the  necessaries  of  life.  You 
could  not  have  lived  without  them 
and  they  did  cause  you  and  your 
family  to  live  for  a  certain  meas- 
ureable  time.  You  have  not  paid  for 
that  food,  therefore  you  are  in  the 
position  of  having  been  kept  alive 
by  food  furnished  by  me  without 
payment.  I  figure,  for  this  reason, 
that  your  life  belongs  to  me  for  the 
same  length  of  time  that  my  food 
kept  you  alive.  I  demand,  therefore, 
that  you  present  yourself  at  my  store 
to-morrow  with  your  whole  family, 
including  grandpa  and  mother-in- 
law,  and  work  this  bill  out.  My 
cellar  needs  cleaning  and  I  have 
three  barrels  of  mackerel  that  grand¬ 
pa  can  curry,  this  being  light  work. 
Yourself  I  shall  put  to  work  polish¬ 
ing  the  six  store  spittoons  inside 
and  out.  They  have  not  taken  stock 
since  I  bought  them  nine  months 
ago,  and  are  fully  ripe. 

Permit  me  to  say  that  any  man 
owing  $24.68  for  groceries  and  fail¬ 
ing  to  take  notice  of  this  letter, 
would  starve  his  blind  mother  to 
death. 

Respectfully  yours, 

R.  H.  MacMillan. 

The  man  who  could  ignore  a 
pleading  letter  like  this  is  would 
be  a  mighty  hard-hearted  cuss. 

The  Stroller. 


Flavoring  Extract  Men  Want  Uni¬ 
form  Food  Laws. 

The  flavoring  extract  manufac¬ 
turers,  at  last  week’s  session  of 
their  convention  in  New  York 
City,  adopted  several  resolutions, 
one  of  them  against  the  net 
weight  bill  now  before  Congress; 
another  in  favor  of  uniformity  in 
State  food  rulings  in  conformity 
with  the  Federal  law,  and  another 
approving  the  National  Pure 
Food  and  Drugs  Act  These 
resolutions  read  as  follows: — 

Resolved,  That  the  Flavoring  Ex¬ 
tract  Manufacurers’  Association  of 
the  United  States  is  opposed  to  any 
further  legislation  that  shall  have 
the  effect  of  increasing  the  cost  to 
the  consumer,  as  instanced  by  the 
proposed  weights  and  measures  bill 
now  pending  before  Congress. 

Resolved,  That  the  association  use 
its  influence  to  have  a  bill  drawn 
and  presented  to  Congress  which 
shall  secure  to  the  flavoring  extract  . 
manufacturers  the  same  right  of 
drawback  on  domestic  alcohol  when 
exported  as  is  now  secured  by  the 
manufacturers  of  medicinal  and 
toilet  preparations. 

Resolved,  That  the  association  re¬ 
iterates  its  belief  that  all  interests 
will  be  best  served  if  all  the  State 
food  law  rulings  be  brought  into 
conformity  with  the  National  Food 
and  Drugs  act. 

Resolved.  That  the  association  in¬ 
dorses  the  National  Pure  Food  and 
Drugs  act.  and  pledges  itself  to  ob¬ 
serve  the  same  and  assist  its  mem¬ 
bers  in  carrying  it  out. 

Blackberries  are  plenty  and 
poor.  The  range  is  5  to  9  cents 
per  quart  and  the  demand  is 
!  quiet. 
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Your 

Customers 

ask  your  advice  on 
matters  of  food  pro¬ 
ducts.  You  ■want  to 
be  posted,  don’t  you  ? 

Then  study  the  fol¬ 
lowing-.  It’s  in¬ 
structive. 

Minute  Gelatine  (Flavored)' 

is  made  from  the  highest  quality  of 
gelatine-other  kinds  may  use  a  cheap¬ 
er  gelatine  as  colors  and  flavors  can 
conceal  its  inferiority.  In  it  the  most 
expensive  vegetable  colors  are  used- 
others  may  be  colored  with  cheap 
vegetable  or  coal-tar  colors.  True 
fruit  flavors  are  used.  They  cost  more 
but  they  are  better.  -  A  l  tificial,  ether¬ 
eal  flavors  are  found  in  others.  They 
are  cheaper  and  easier  to  get.  ilinute 
Gelatine  ( Flavored)' is  made  to  sell  on 
quality  —not  by  advertising  or  low 
prices  only.  Don’t  take  it  that  all 
other  flavored  gelatines  have  all  the 
bad  points  mentioned.  Most  of  them 
have  some.  None  of  them  have  all 
the  good  points  of  Minute  Gelatine 
(Flavored).  Decide  for  yourself.  Let 
us  send  you  a  package  free  and  try  it 
beside  any  other  flavored  gelatine 
you  may  select.  That’s  fair  isn’t  it? 
When  writing  for  the  package  please 
give  us  your  jobber's  name. 

MINUTE  TAPIOCA  CO., 

ZQ2  W ,  Main  St.,  Orange,  Mass. 


A  FOOD  LUXURY 

IS  BOUGHT  FOR  ITS  QUALITY 

f|  Flour,  meat,  sugar  and  salt  are  staple  neces¬ 
sities,  but  pickles,  condiments  and  sauces 
are  luxuries. 

{jj  No  one  buys  these  luxuries  except  to  make 
food  taste  better  and  add  zest  to  appetite. 
Hence,  if  the  quality  does  not  please,  there  will 
be  no  repeat  orders. 

HEINZ  57  VARIETIES 
PURE  FOOD  PRODUCTS 

have  been  approved  by  the  public  for  forty 
years  and  their  popularity  is  growing.  Superior 
quality  is  the  reason. 

Heinz  Products  are  free  from  Benzoate  of 
Soda  and  all  other  drugs.  They  are  safe  to 
sell  and  guaranteed  to  please  your  customers, 
or  money  back. 

H.  J.  HEINZ  COMPANY 

Members  of  American  Association  for  the 
Promotion  of  Purity  in  Food  Products. 


Summer 

Comfort 


<Jf  The  recent  cold 
weather  will  serve,  by 
comparison,  to  make  the 
heated  term  seem  even 
more  oppressive  than  is 
usually  the  case.  During 
the  summer  months  Port¬ 
able  Electric  Fans  will 
make  your  place  of  busi¬ 
ness  or  home  livable — 
at  your  residence  they 
make  the  eating  of  one’s 
meals  a  pleasure  and 
sleep  refreshing. 

Make  your  installa¬ 
tion  now. 


The  Philadelphia 
Electric  Company 

TENTH  AND  CHESTNUT  STS. 


How  Often  Have  You  Said  This  ? 

Almost  every  grocer,  if  he’s  particular,  has  said  to  himself  exasperatedly  :  “I  wish 
I  was  in  position  to  make  my  own  butter  ;  maybe  I  could  get  it  to  suit  me  then.” 

Gurnse  butter  is  the  sort  the  most  fastidious  grocer  would  make  for  his  own  trade 
if  he  could.  It  isn’t  possible  to  make  any  better  butter,  and  neither  is  it  possible  to 
make  butter  run  more  regularly  than  Gurnse  runs.  It  is  a  brand  you  can  depend  on, 
no  matter  how  much  is  at  stake,  and  you  can  send  it  out  week  after  week  to  the  most 
particular  customer,  in  full  confidence  that  it  will  never  disappoint. 

A  fancy  dairy  butter  that  we  make,  know  all  about,  and  stand  behind  to  the  limit. 

Packed  in  20,  30  and  50- pound  boxes — pounds  and  half  pounds — 33  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO.,  39*41*43  South  Front  St.,  Philadelphia,  Pa. 


A 


PARKE’S 


\ 


DRY  ROAST  1 


Mere’s  What  You  Need  in  a  Coffee 

Our  real  JAVA  ami  MOCHA  COFFEE  has  the  QUALFrY  to 
PLEASE  your  customers  and  the  UNIFORMITY  to  HOLD  them 
which  means  it  is  the  coffee  for  you  to  PUSH.  We  import  and  roast  it 
ourselves  and  know  it  can  have  no  superior  because  IT  IS  REAL  Java 
and  Mocha.  In  cartons  to  retail  at  35c.  per  lb.  We  also  supply  the  trade 
with  other  grades  in  bulk  at  prices  you  ought  to  know  about. 

^L.  H.  PARKE  &  CO.,  232=234  Market  Street,  Philadelphia,  Pa.^ 


Pm 
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_ _ _ _ _ _ _  _ 

THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  still  quiet, 
though  the  undertone  is  by  no 
means  weak.  Spot  teas  show  no 
change  for  the  week  and  no  de¬ 
velopments  of  any  character. 
The  markets  on  this  side  are 
given  somewhat  added  firmness 
by  the  fact,  as  reported,  that  the 
markets  for  new  teas  on  the  other 
side  have  opened  higher. 

C«ffee. 

The  cofifee  market  has  still  been 
quiet  during  the  week,  though 
some  little  strength  has  devel¬ 
oped.  Good  roasting  grades  of 
Santos  are  in  some  demand  at 
prices  that  feel  a  little  firmer, 
though  without  any  actual  ad¬ 
vance  as  yet.  Probably  there  will 
be  no  material  advance.  Rios 
are  unchanged  and  quiet.  Mild 
coffees  are  considered  rather 
cheap,  but  still  are  quiet.  Java 
and  Mocha  are  quiet  and  un¬ 
changed. 

Sugar. 

The  raw  sugar  market  has 
weakened  somewhat  during  the 
week,  partly  due  to  lack  of  de¬ 
mand.  The  weakness  has  not 
affected  refined  sugar  as  yet,  and 
may  not.  All  refiners  are  now 
about  on  the  same  basis,  and  the 
demand  is  good. 

Syrup  and  Molasses. 

Glucose  has  shown  no  change 
for  the  week,  and  neither  has 
compound  syrup.  The  latter  is  in 
fair  demand  for  the  season. 
Sugar  syrup  is  unchanged  and 
wanted.  __  Molasses  quiet  and  un¬ 
changed. 

Fish. 

Mackerel  has  shown  some  addi¬ 
tional  weakness  during  the  week, 
due  to  increased  supplies  and  the 
prospect  of  still  further  increases. 
New  mackerel  will  be  along  from 
Norway  in  a  few  weeks,  and  new 
fisb  are  already  coming  from  Ire¬ 
land  and  our  own  shores.  The 
demand  for  mackerel  is  only  fair. 
Cod,  hake  and  haddock  have  been 
in  rather  unusually  good  demand 
and  the  price  is  firmer.  Domestic 
sardines  show  no  change  what¬ 
ever  and  a  light  demand.  Im¬ 
ported  sardines  quiet  and  easy, 
future  Columbia  River  salmon 
has  sold  fairly  well  on  the  open¬ 
ing  basis  announced  last  week, 


which  is  considerably  above  last 
year.  Spot  salmon  is  scarce  and 
firm. 

Canned  Goods. 

Tomatoes  on  spot  are  firm,  but 
not  very  active.  Practically  the 
bottom  is  673/2  cents  county, 
which  is  equivalent  to  about  70 
cents  delivered  to  Eastern  points. 
The  small  spot  stocks  and  some 
prospect  of  a  reduced  pack  are  re¬ 
sponsible.  The  present  quotation 
marks  an  advance  of  10  cents 
from  the  lowest  point.  Future 
tomatoes  are  likewise  firmer,  and 
about  the  best  that  can  be  done 
is  70  cents  county.  The  demand 
is  fair.  Spot  corn  is  firm  and  hard 
to  get,  and  future  corn  is  about 
in  the  same  position.  Spot  peas 
show  no  particular  change.  New 
pack  peas  are  on  the  market, 
ranging  from  70  cents  per  dozen 
up  to  85  cents,  all  for  standard 
early  Junes.  The  packers  are 
trying  to  get  more  for  their  this 
year’s  pack  011  the  ground  that 
they  are  paying  more  for  raw 
material.  Old  spot  peas  are  un¬ 
changed  and  quiet.  Most  of  the 
cheap  lots  that  have  been  kicking 
about  for  weeks  are  gone.  Apples 
are  unchanged,  the  quotation  to 
come  forward  being  considerably 
below  the  price  on  spot.  Peaches 
show  no  change  and  light  de¬ 
mand.  Spot  California  canned 
goods  are  only  wanted  in  a  very 
small  way,  prices  being  un¬ 
changed.  Futures  have  sold  but 
fairly,  no  change  in  list  prices 
having  occurred  since  the  open¬ 
ing.  Small  Maryland  canned 
goods  are  unchanged  and  quiet. 

Dried  Fruits. 

Spot  prunes  show  no  change 
from  last  week  and  but  light  de¬ 
mand.  Future  prunes  still  main¬ 
tain  their  high  basis — :around  a  4- 
cent  basis  coast — but  the  demand 
is  small,  as  the  trade  believe 
prices  should  and  will  be  lower. 
Peaches  are  unchanged  and  quiet, 
both  spot  and  future.  Apricots 
show  no  change  and  but  very 
light  demand.  Raisins  dull  at 
ruling  prices.  Currants  are  quiet 
and  steadyf  Other  dried  fruits 
dull. 

Beans  and  Peas. 

Domestic  and  imported  pea 
beans  show  no  change  whatever 


and  but  a  fair  demand.  Both  do¬ 
mestic  and  imported  marrows  are 
on  precisely  the  same  basis  as  last 
week,  and  so  are  California  limas. 
The  demand  for  all  is  fair.  Green 
and  Scotch  peas  are  somewhat 
firmer,  but  yellow  splits  are.  un¬ 
changed.  Demand  fair. 

Butter. 

The  butter  market  is  compara¬ 
tively  dull  at  a  decline  of  1  cent 
per  pound.  The  dullness  is  due 
to  the  large  supply  and  the  lack  of 
demand  due  to  the  unseasonable 
weather.  The  quality  of  the  butter 
now  arriving  is  the  finest  of  the 
year,  but  no  relief  from  the  pres¬ 
ent  heavy  situation  can  be  expected 
until  some  demand  develops  for 
speculation. 

Eggs. 

The  receipts  of  eggs  continue 
liberal,  and  the  quality  is  good 
considering  the  season.  The  mar¬ 
ket  is  steady  at  1  cent  decline 
from  a  week  ago,  the  consumptive 
demand  being  about  normal  for 
the  season.  Speculation  is  also 
taking  a  fair  quantity  at  prevail¬ 
ing  prices.  The  market  seems 
unlikely  to  change  radically  in  the 
near  future. 

Cheese. 

The  consumptive  demand  for 
cheese  is  very  light  and  the  mar¬ 
ket  rules  steady  and  unchanged. 
The  make  is  a  little  larger  than  a 
year  ago  and  prices  are  ruling  10 
per  cent,  higher.  The  quality  of 
the  present  receipts  is  very  fine, 
as  is  usual  for  the  season. 

Provisions. 

Picnic,  regular  and  skinback 
hams  and  bellies  and  bacon  are  all 
steady  and  unchanged,  with  a 
continued  light  demand.  Stocks 
are  still  small  and  the  situation 
firm.  Both  pure  and  compound 
lard  are  steady  and  unchanged, 
with  only  a  fair  demand.  Stocks 
of  pure  lard  are  light,  but  com¬ 
pound  is  more  abundant.  Barrel 
pork,  dried  beef  and  canned  meats 
are  steady  and  unchanged,  with 
only  a  fair  trade. 


INDIVIDUAL  MARKET  REPORT*. 

Evaporated  Apples,  Etc. 

The  evaporated  apple  market 
has  held  steady  here  the  past 
week,  with  very  satisfactory  trad¬ 
ing.  Some  business  continues  to' 


come  in  for  straight  carloads  and 
the  shippers  are  enjoying  an  un¬ 
usually  good  demand  for  small 
lots  considering  the  season  of  the 
year. 

The  future  market  is  also  firm 
and  has  been  gradually  advanc¬ 
ing.  Prices  have  worked 
about  to  j4  cent  from  the 
a  week  ago  and  stock  is 
salable  at  to  cents  f.  o.  b. 
in  50-pound  boxes  for  November 
shipment  and  34  cent  per  pound 
cheaper  for  December.  The  crop 
conditions  are  favorable  for  an 
exceptionally  fine  quality  this 
year. 

Raspberries  are  moving  along 
slowly,  spot  goods  selling  at  2\l/2 
to  22  cents  f.  o.  b.  in  barrels,  and 
new  goods  are  quotable  at  about 
the  same  figures. 

Cores  and  skins  and  chopped 
apples  have  advanced  sharply, 
owing  to  a  decidedly  better  de¬ 
mand  and  scarcity,  desirable 
qualities  having  sold  up  to  2  cents 
per  pound  f.  o.  b.  Apples  for 
shipment  in  small  quantities  are 
quotable  as  follows:  Prime,  7  to 
734  cents;  choice,  8  to  Sl/2  cents; 
fancy,  10  to  11  cents,  all  f.  o.  b. 
in  50-pound  boxes;  cartons,  34 
cent  per  pound  higher;  cores  and 
skins,  $1.75  to  $2;  chops,  $1.75  to 
$2,  f.  o.  b.  buyers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 


Rice. 

The  unseasonable  weather  for 
the  past  few  days  has  not  had  a 
quickening  effect  on  the  market. 
Buyers,  however,  are  taking  what 
they  need,  paying  the  price  with¬ 
out  much  demur. 

Receipts  are  light,  barely  suf¬ 
ficient  to  keep  assortments  full. 
Prices  are  steady  on  Honduras 
styles,  some  very  handsome  par¬ 
cels  being  offered.  Japans  con¬ 
tinue  firm  at  recent  advance. 
This  in  sympathy  with  primary 
markets. 

Advices  from  the  South  note 
improved  demand  on  the  Atlantic 
Coast,  a  result  of  the  compara¬ 
tively  low  prices  ruling. 

At  New  Orleans  the  market  is 
quiet,  although  the  distributive 
inquiry  shows  some  little  im¬ 
provement.  Prices  continue  firm 
on  both  Japan  and  Honduras,  the 
latter  receiving  more  attention 
from  the  trade  on  account  of  the 
reasonable  prices  and  attractive; 
qualities  of  the  lower  medium 
grades. 

I11  the  interior,  Southwest 
Louisiana  and  Texas,  stocks  of 
cleaned  Japan  are  being  gradually 
absorbed  ;  prices  continue  strong 
on  remainder  crop,  as  only  a  few 
mills  are  running  and  several  of 
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them  will  shortly  close  for  the 
season.  Offerings  of  Honduras 
are  fairly  liberal. 

Cables  and  correspondence 
from  abroad  note  generally  steady 
markets,  with  higher  prices  asked 
on  Siam  styles. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 


Dried  Fruits. 

But  little  in  the  way  of  dried 
fruit  futures  has  resulted  so  far, 
and  yet  practically  all  initial  quo¬ 
tations  have  been  advanced. 
Apricots  are  held  very  high — too 
high,  we  think,  while  on  the  other 
hand  peaches  are  cheap  and,  with 
reasonable  conditions,  should  sell 
readily.  Raisins  have  been  neg¬ 
lected  for  some  time,  buyers  very 
generally  having  withheld  orders 
for  shipment ;  as  a  consequence 
stocks  on  this  coast  are  very 
much  lighter  than  usual  at  this 
season  of  the  year.  A  large  busi¬ 
ness  is  being  done  for  August- 
September  shipment,  freshly 
seeded  from  1909  crop,  and  some 
seeders  say  their  capacity  is 
nearly  booked  up.  We  are  still 
in  shape  to  offer,  but  are  afraid 
that  prices  may  be  withdrawn  at 
any  time.  For  new  crop  raisins 
there  has  been  no  business  of 
consequence  as  yet,  buyers  and 
sellers  alike  awaiting  the  result 
of  negotiations  now  pending  for 
the  establishment  of  the  business 
in  the  primary  market  upon  a 
stable  basis,  “a  consummation  de¬ 
voutly  to  be  wished,”  and  for 
which  the  prospects  appear  to  be 
more  or  less  favorable. 

Corby  Commission  Co. 

New  York,  N.  Y. 

Coffee. 

After  the  lapse  of.  fully  five 
months  of  extreme  dullness  in 
trade,  which  sometimes  bordered 
on  stagnation,  a  change  for  the 
better  has  finally  set  in.  The  im¬ 
provement,  although  moderate, 
is  of  considerable  encouragement 
to  holders,  some  of  whom  had 
shown  signs  of  impatience  and 
were  desirous  of  reducing  their 
commitments. 

Prices  are  now  well  maintained. 
If  the  improvement  in  the  de¬ 
mand  continues  we  will  probably 
witness  some  advance  in  values, 
especially  for  desirable  qualities 
Santos  and  washed  Central 
Americans.  Rios  are  neglected. 

The  world’s  visible  supply  is 
enormous  for  this  time  of  the 
year.  It  amounted  to  14,228,000 
bags  on  the  1st  instant. 

New  crop  Brazil  coffee  in  con- 
unction  with  the  larger  part  of 
the  Santos  stock  of  old  crop,  will 
soon  be  shipped  out  from  Brazil, 
and  will  remove  whatever  strin¬ 
gency  there  may  exist  in  consum¬ 
ing  markets. 

1  he  new  crop  movement  may 
and  probably  will  cause  exporters 
in  Brazil  to  moderate  their  pre¬ 
tensions  to  some  extent,  but  it  is 


"1DLEW1LD”  Canned  Goods 
“IDLEWILD”  Spices 
“W1N0LA”  Canned  Goods 
"HAWTHORN”  Cigars 

Sold  and  guaranteed  by 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  Pa . 

"Distributers  of  "Purina"  Scratch  and 
Chick  Feeds." 


John  Scott  &  Co. 

I NCO  RPO  RATED 

PHILADELPHIA 

WHOLESALE  GROCERS 

And  Direct  Importeri  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

j 

(The  Crescent  Mfg.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SMITH,  MARQUISS  &  COMPANY,  Ltd. 
105  South  Front  St.  PHILADELPHIA 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 
reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

1 30-32  S.  Front  St.,  Philadelphia 


COFFEE  FOR  THE  400 

“Four  hundred  Coffee’’  is  the 
name  of  a  Blend  that  will  bring  cus¬ 
tomers  to  you  and  keep  them  com¬ 
ing.  No  one  can  drink  it  without 
praising  it.  It  is  known  to  many 
people  as  “The  Clean”  Coffee  be¬ 
cause  of  the  trouble  and  expense 
we  go  to  to  get  out  every  particle 
of  dust  and  dirt  before  we  put  it  in 
air  tight  cans,  to  keep  it  out. 

GITHENS,  REXSAMER  &  CO. 

15  and  1  7  S.  Front  St.,  Coffee  Plant 
40  and  42  S.  Front  St.,  Office,  Phila. 


Something  Different 
in  Ammonia 

Tibbals  Dri-Monia 

Costs  you  $  9.00  Per  Gross 
Brings  you  $14.40  Per  Gross 
Your  Profit  $  5.40  Per  Gross 


DRV 

'CONCENTRATED' 
EQUALS 

8  PINTS  LIQUID! 
AMMONIA  . 

forWoshing  and  CleansingJ 
Generally 
and  for  fhe  Toilet. 

fJ.TIBBALS  CHEM.MfG.CQj 

iV  PHIMDEU’HIA 


This  is  a  Concentrated  Dry  Ammo¬ 
nia  in  powdered  form,  packed  in  cans 
with  perforated  tops  to  sell  for  10  cents. 

Each  package  equal  to  one  gallon  of 
High-grade  Ammonia. 

Why  buy  water? 

H.  J.  Tibbals  Chemical  Mfg.  Co. 

Philadelphia 


Canisters  For  Sale 


If  The  Tea  and  Coffee  Canisters 
you  use  will  help  to  give  a  good  or 
bad  character  to  your  store.  For 
years  I  have  made  a  specialty  of  the 
sort  of  canisters  that  make  a  store  a 
bright,  sparkling,  distinctive  place 
of  beauty.  You  will  see  some  rather 
uuusual  chances  along  this  line  in 
our  catalogue. 

^  Take  the  canister  shown  above — 
one  of  the  classiest  things  of  the 
sort  you  ever  saw.  Made  of  extra 
heavy  tih  plate,  has  brass  knobs  and 
French  plate  mirror.  This  is  only 
one  of  many.  The  catalogue  is  what 
you  want. 

GEORGE  J.  KAISER 

Manufacturer  of  Grocery 

and  Tea  Store  Appliances 

194  Duane  St.,  New  York 


FLEISCHMANN’S 

DtMPHESSEB  YEAST 

HAS  NO  EQUAL 


7— - — 

SHOW  THESE  ONCE! 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  io in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


How  to  be 
Sure  of 
Good  Ham 

Just  see  that  it  is  SWIFT'S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don't  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 


Bouillon 

Capsules 
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well  to  bear  in  mind  that  the  Bra¬ 
zil  crop  now  harvesting  is  a  small 
one  and  for  this  reason  not  apt  to 
cause  a  material  decline  in  prices. 

A  good  trading  basis  must  be 
reached,  however,  in  order  to 
move  the  crop  readily  to  consum 
ing  centres.  The  desire  of  the 
planters  to  so  market  their  crop 
will  depend  on  the  prospects  for 
the  1911  to  1912  crop,  which  pros¬ 
pects  will  be  formed  by  the  Sep- 
tember-October  flowering. 

The  plantations  are  reported  to 
be  in  splendid  condition,  and  it  is 
expected  that  the  crop  following 
the  one  now  harvesting  will  be  a 
good  one.  If  these  expectations 
are  fortified  by  a  good  flowering 
the  planters  will  naturally  desire 
to  market  their  crop  more  quickly 
than  if  the  prospects  were  less 
favorable. 

A  very  important  feature  which 
will  enter  into  the  calculations  o 
the  size  of  future  Brazil  crop  is 
the  production  of  coffee  in  a  State 
which  heretofore  has  not  figurec 
as  a  coffee  producer.  Some  years 
ago  a  law  was  passed  in  the  State 
of  Sao  Paulo  which  put  a  ver> 
high,  in  fact  a  prohibitive  tax  on 
the  planting  of  new  trees.  This 
caused  some  large  coffee  planta¬ 
tions  to  be  set  out  in  the  adjoin 
ing  State  of  Parana.  These 
plantations  are  now  beginning  to 
bear  fruit,  not  in  a  very  large  way 
as  yet,  but  inasmuch  as  planting 
in  that  State  is  still  going  on,  it 
will  become  a  more  important  fac 
tor  in  a  few  years  from  now. 

The  claim  heretofore  made,  and 
justly  so,  that  the  trees  in  the 
State  of  Sao  Paulo  when  once 
past  their  prime  will  be  less  pro 
ductive  loses  its  force  through  the 
addition  of  Parana  as  a  coffee 
producer. 

At  the  same  period  as  we  are 
entering  a  new  crop  in  Brazil,  we 
are  witnessing  the  close  of  the 
mild  coffee  crop  movement  from 
producing  to  consuming  markets. 
The  mild  coffee  crops  were  600,- 
000  to  700,000  bags  smaller  than  a 
year  ago  and  fall  short  of  the  re¬ 
quirements  of  consumption. 

In  accordance  with  our  advices 
most  of  the  Central  American 
countries  have  shipped  out  their 
entire  crop,  and  there  will  be  no 
shipments  of  any  extent  until 
next  December-January. 

Existing  stocks  of  milds  will 
gradually  be  reduced  from  now 
on,  and  we  do  not  hesitate  to  ex¬ 
press  our  opinion  that  with  such 
reduction  in  supplies  a  hardening 
of  values  will  be  experienced. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 


Imported  Fish  Specialties. 

Portuguese  Sardines. — No  im¬ 
provement  in  the  fishing.  A  few 
shipments  have  been  made  of  the 
Yi  size  tins  of  both  boneless  sar¬ 
dines  and  skinless  and  boneless, 
and  also  with  bones.  These  first 
shipments  arc  expected  to  arrive 
here  within  the  coming  week  or 


ten  days,  and  as  the  market  is 
practically  bare,  they  will  go  into 
immediate  consumption. 

Herring. — The  last  arrivals  of 
Matjes  herring  have  been  quite 
heavy,  which  has  naturally  de¬ 
pressed  the  market.  The  quality 
of  this  week’s  arrivals  is  far  su¬ 
perior  to  that  of  any  of  the  former 
arrivals.  There  is  a  fairly  gooc 
demand  for  them  at  reasonable 


prices. 

The  first  shipment  of  Scotch 
new  large  fulls  will  arrive  here 
probably  next  week.  There  is 
only  a  very  small  lot  of  them 
coming,  which  will  undoubtedly 
go  into  immediate  consumption. 

Reports  frpm  Holland  state 
that  the  fishing  has  commenced, 
but  it  is  very  poor  and  the  qual¬ 
ity  of  the  fish  is  very  poor. 

Norwegian  Smoked  Sardines. 
No  reports  as  to  the  fishing,  al¬ 
though  we  expect  that  there  are 
some  fish  being  caught  now.  De¬ 
mand  continues  good,  with  every 
indication  of  a  good  heavy  de¬ 
mand  in  the  very  near  future ; 
that  is,  as  soon  as  prices  for  the 
new  pack  have  been  made. 

French  Sardines. — Fishing  in 
France  shows  no  improvement. 
The  local  demand  is  fairly  good. 
Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


Baltimore  Canned  Goods. 

No.  1. 

The  bulk  of  the  business  in 
canned  goods  in  this  market  have 
centred  in  tomatoes,  and  the  trad¬ 
ing  in  that  article  was.  on  a  large 
scale.  From  a  weak  and  de¬ 
pressed  state  less  than  a  month 
ago  the  market  conditions  have 
been  exactly  reversed,  and  to-day 
the  feeling  throughout  the  trade 
is  that  of  buoyancy  and  anticipa¬ 
tion.  Cheerfulness  has  replaced 
the  blues,  confidence  has  taken 
the  place  of  doubt.  And  this  was 
not  accomplished  by  or  through 
any  effort  on  the  part  of  the  can- 
ners.  It  came  about  through  the 
natural  reaction  that  always  fol- 
ows,  sooner  or  later,  when  a 
staple  article  of  merchandise  of 
any  kind  has  been  selling  for  a 
protracted  period  below  the  ac¬ 
tual  cost  of  production  under  the 
most  favorable  conditions  of 
manufacture.  As  usual  under 
such  conditions  as  have  prevailed 
in  the  tomato  market  during  the 
ast  two  years,  the  buying  of  that 
article  has  been  of  the  hand-to- 
mouth  order,  and  the  jobbers 
everywhere  had  allowed  their 
loldings  to  run  down  almost  to 
zero.  Meantime  the  continuous 
buying  of  lots  of  one  or  two  car- 
oads  had  gradually  taken  the 
goods  out  of  first  hands  and 
placed  them  in  line  for  consump¬ 
tion.  That  canned  tomatoes  have 
not  gone  out  of  fashion  as  an  arti¬ 
cle  of  steady  diet,  that  the  goods 
lave  lost  nothing  as  a  popular 
vegetable  with  the  masses,  is  am¬ 
ply  proven  by  the  present  demand 
or  them  from  nearly  every  State 


in  the  Union  east  of  the  Rockies, 
for  both  spot  and  future  deliver 
ies. 

The  weather  conditions  con 
tinue  to  favor  the  shippers  of 
fresh  vegetables  and  fruits,  who 
are  surely  reaping  a  harvest  of 
shekels  to  the  discomfiture  of  the 
canners.  The  average  tempera¬ 
ture  during  this  week  was  more 
like  chilly  March  than  the  sum 
mer  month  of  June.  The  cost  of 
canning  the  new  crop  of  peas  is 
rather  higher  than  was  antici¬ 
pated,  but  the  fine  quality  justifies 
the  cost.  The  demand  for  the 
new  pack  of  string  beans,  for  July 
shipment,  when  ready,  is  increas¬ 
ing  at  the  present  attractive 
price.  Sweet  potatoes  for  spot 
and  future  shipment  are  active 
and  stronger  because  of  the  un¬ 
favorable  weather  conditions. 
Spinach  is  likely  to  advance  on 
account  of  light  stocks.  Every¬ 
thing  is  blamed  on  the  weather 
these  days,  and  the  firmness  in 
both  spot  and  future  corn  is  at 
tributed  to  it.  Baked  beans  are 
quiet  but  firm,  and  kraut  is  mov¬ 
ing  slowly.  The  small  assorted 
orders  for  the  other  lines  of  vege 
tables  have  not  increased  this 
week. 

I  here  never  was  probably  a 
larger  crop  of  strawberries  grown 
in  Maryland  and  Delaware  than 
this  season,  but  the  shippers  took 
them  in  such  large  quantities,  and 
at  such  high  prices,  that  the  can¬ 
ners  were  forced  to  follow  the 
pace  set  for  them  or  go  without 
the  berries.  The  crop  of  cherries, 
both  red  and  white,  was  larger 
than  usual,  of  excellent  quality, 
and  they  are  offered  at  attractive 
prices.  The  first  cargoes  of  the 
new  crop  of  pineapples  from  the 
Bahamas  arrived  this  week,  and 
the  new  goods  are  ready  for  ship 
ment  when  wanted.  Spot  gallon 
apples  have  advanced  a  total  of 
50  cents  a  dozen  since  May  1st 
on  account  of  exceedingly  small 
stocks  held  here,  and  No.  3  apples 
are  stiffening  up.  Spot  pears  are 
strong  and  fairly  active  because 
of  very  small  stocks  here.  New 
blackberries  and  gooseberries  are 
selling  freely,  but  raspberries  and 
blue  berries  are  dull.  Cove  oys 
ters  are  firm  because  of  light 
stocks  held  in  this  market. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


sold  freely  at  62  Y  cents  f.  o.  b. 
factory  during  the  past  week,  and 
almost  every  country  packer  with 
lots  on  hand  is  talking  65  to  70 
cents  for  the  remainder  of  his 
holdings.  The  city  packers  who 
unloaded  at  65  cents  a  week  or 
ten  days  ago  now  regret  that  they 
have  not  a  few  more  lots  to  run  in 
at  70  cents.  Twos  have  not  at¬ 
tracted  so  much  attention  during 
the  past  week.  Strictly  stand¬ 
ards  in  first-class  condition  are 
firmly  held  at  50  to  5$  cents,  the 
latter  for  extra  quality  and  sani¬ 
tary  tins.  Gallons  are  still  offered 
in  a  small  way  at  $1.75,  subject  to 
previous  sale  and  confirmation. 
The  undertone  is  firm,  with  prices 
tending  upward  and  everything 
offered  subject  to  previous  sale, 
seller’s  confirmation  and  market 
change. 

The  old  cry,  “There  ain’t  goin’ 
to  be  no  tomatoes,”  is  being  heard 
and  packers  are  reporting  as 
usual,  their  annual  accustomed 
fight  with  cut  worms,  the  flea 
and  the  various  other  pests  that 
render  life  not  worth  the  living 
at  the  packer’s  end  at  this  season 
of  the  year.  Cold  nights  have 
been  more  than  over-productive 
of  the  aforesaid  enemies  of  the 
tomato  plants,  and  there  is  suf¬ 
ficient  fact  behind  the  customary 
Macedonian  cry  to  warrant  seri¬ 
ous  consideration  of  the  situation. 
These  reports,  having  been  al¬ 
ready  spread  broadcast  among  the 
buyers,  has  been  productive  of 
quite  a  volume  of  recent  business 
for  future  tomatoes,  which  has 
been  pretty  generally  accepted, 
and  to_a  degree  that  packers  are 
unwilling  to  book  further  busi¬ 
ness  except  at  an  advance  of  2]/2 
cents  per  dozen,  feeling  that  the 
present  situation  does  not  war¬ 
rant  great  volume  of  acceptance 
on  the  basis  of  the  advance. 


No.  2. 

1  he  continued  liberal  demand 
or  spot  tomatoes  has  depleted 
country  factories  and  city  ware- 
louses  to  a  degree  that  “every¬ 
body”  is  beginning  to  realize  that 
it  is  possible  for  the  tomato  mar- 
et  to  get  a  hump  on  itself.  The 
result  is  that  everything  that  has 
the  semblance  of  being  a  full 
standard  No.  3,  in  good  condi¬ 
tion,  is  wanted  at  65  cents,  and 
grades  of  the  better  sort  are 
bringing  6y]/2  and  70  cents.  Off- 
standards  and  out-of-condition 
ots  are  well  cleaned  up  and  have  | 


The  prophet  who  so  closely  fol¬ 
lowed  the  effect  of  Halley’s 
Comet  in  1835,  which  is  alleged  to 
have  been  the  cause  of  frost  and 
ice  every  month  during  that  year, 
and  who  predicts  a  similar  oc¬ 
currence  as  a  result  of  the  visit  of 
this  luminary  this  year,  has  had 
his  usual  effect  upon  the  same 
citizens  who  expected  to  be  wiped 
off  the  face  of  the  earth  when 
they  come  within  14,000,000  miles 
of  this  same  comet’s  tail.  As 
weather  conditions  and  prophesies 
cut  considerable  figure  in  the 
canner’s  prognostication,  all  such 
reports  necessarily  cause  com¬ 
ment,  discussion  oft-times,  fol¬ 
lowed  by  non-action  until  there 
are  absolute  assurances  to  the 
contrary.  Unfavorable  reports  of 
crop  conditions  continue  to  come 
in  from  the  West,  with  orders 
backing  up  the  faith  of  buyers  in 
that  section  which  are  absorbing 
all  the  offerings  of  future  3s 
standard  tomatoes  on  the  basis  of 
67^  and  70  cents,  f.  o.  b.  Report 
has  just  donated  the  intimation 
that  a  Western  order  has  just 
been  received  for  10,000  cases  of 
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1910  packing  3s  standard  toma¬ 
toes  at  70  cents  f.  o.  b.  factory, 
and  while  it  is  impossible  under 
present  order  of  confirming  re¬ 
ports  of  this  kind,  it  is  needless  to 
say  advices  of  this  kind  have 
caused  Eastern  packers  to  sit  up 
and  take  notice,  and  wonder 
whether  it  will  not  be  better  to 
await  further  developments  be¬ 
fore  taking  on  further  orders  of 
magnitude,  lest  a  still  greater  de¬ 
mand  may  follow  after  the  East 
has  fully  realized  the  true  situ¬ 
ation  in  the  Western  packing 
States. 

A  few  lots  of  whole  grain  shoe- 
peg  spot  corn  remain  in  packers’ 
warehouses  at  full  prices,  with  a 
weekly  report  of  business  of  fair 
volume  justifying  no  change  of 
position  on  the  part  of  owner. 
Southern  Evergreen  Maine  style 
seems  to  be  about  entirely  cleaned 
up,  with  the  exception  of  one  lot 
of  a  couple  thousand  cases,  which 
is  still  being  offered  on  the  basis 
of  75  cents,  New  York  delivery. 

These  lots  seem  to  comprise  the 
offerings  and  holdings  of  corn 
packers  in  this  section  and  vicin¬ 
ity. 

The  demand  for  future  corn 
continues.  The  adverse  weather 
conditions  and  cold  nights  have 
not  favored  the  growing  of  corn, 
which  is  at  one  of  its  critical 
stages,  just  peeping  out  of  the 
ground,  or  two  or  three  inches 
tall.  Many  growers  report  grow¬ 
ing  corn  as  being  the  wrong  color 
and  unhealthy  looking,  and  the 
kind  that  does  not  make  the  farm¬ 
er’s  heart  feel  glad.  It  recpiires 
warm  nights,  sunshine  and  just 
the  right  proportion  of  rain  in 
order  to  make  corn  talk,  and  con¬ 
sidering  advices  and  actual  ob¬ 
servances  from  almost  every 
quarter  up  to  the  present  writing, 
corn  seems  to  be  not  only  dumb, 
but  deaf  to  the  farmer’s  careful 
caressing. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Spices. 

The  market  is  fairly  active, 
with  large  trading  in  shipping 
positions  of  black  and  white  pep¬ 
per.  The  general  tendency  is  firm 
and  prices  will  no  doubt  move 
upward. 

Pepper. — The  spot  demand  is 
brisk.  We  note  that  stocks  are 
exceedingly  low  and  there  is  lit¬ 
tle  to  arrive  before  August. 
Cables  are  unchanged  during  the 
week.  The  general  tendency  is 
toward  higher  values. 

Red  Peppers. — Supply  is  small 
and  prices  well  maintained. 

Cloves. — Foreign  markets  are 
higher  and  prices  are  firmer  here. 
There  is  only  a  limited  stock 
offered  at  present  market  price. 

Pimento  (Allspice). — It  is  re¬ 
ported  that  the  coming  crop  will 
be  short.  The  market  remains 
steady ;  prices  unchanged. 

Mace  very  scarce  at  present ; 
demand  good.  There  has  been 


some  large  trading  during  the 
week. 

Nutmeg  s. — The  demand  is 
fairly  good  and  larger  size  nuts 
are  being  offered  at  less  than  cost 
of  importation. 

Cassias  all  steady,  but  practi¬ 
cally  unchanged.  The  consuming 
season  is  near  at  hand. 

Gingers. — Very  little  to  arrive 
over  the  balance  of  the  year. 
Stocks  are  moderate,  demand 
good,  and  the  tendency  is  ex¬ 
ceedingly  higher. 

Tapioca. — Import  prices  rule 
high  and  steady;  in  fact,  higher 
than  selling  price  here. 

Seeds  all  in  fair  demand,  espe¬ 
cially  for  pickling  needs.  Prices 
steady  but  unchanged. 

Green  ginger  root  rather  scarce 
at  present.  Demand  will  increase 
if  the  weather  gets  warmer. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

All  the  strawberries  on  the 
market  are  from  nearby  Northern 
points.  The  price  ranges  from  4 
to  12  cents  and  a  large  part  of  the 
receipts  are  poor.  The  demand 
for  good  berries  is  good. 

California  cantaloupes  are  good 
and  the  range  is  $2.25  to  $2.75. 
Floridas  are  not  so  good  and 
range  from  $1.50  to  $1.75. 

Florida  tomatoes  average  $2. 
The  first  few  Mississippi  toma¬ 
toes  are  in  market  and  bring  $1 
per  carrier.  The  quality  is  fairly 
good  and  the  demand  fair. 

Corn  has  dropped  somewhat, 
and  is  now  worth  $2  to  $2.25. 
The  quality  of  the  receipts  is  not 
very  good.  All  is  coming  from 
Florida. 

For  the  small  nearby  peas  can- 
ners  are  paying  30  to  40  cents  per 
basket.  Sugar  peas  are  60  to  70 
cents.  The  demand  is  excellent. 

■  String  beans  are  now  coming  in 
from  nearby  Northern  points  and 
bring  75  cents  per  basket.  South¬ 
ern  beans  are  worth  $1.25  per 
half-barrel  basket. 

New  potatoes  are  now  in  from 
nearby  Northern  points  and  aver¬ 
age  50  cents  per  basket.  Norfolk 
potatoes  range  from  $1.80  to  $2 
per  barrel. 

New  onions  are  also  in  from 
Northern  points  and  have  opened 
at  a  particularly  high  price — 90 
cents.  The  high  price  of  old 
onions  is  the  reason. 


Grocery  and  Specialty  Salesmen 

ml  If  you  cover  any  portion  of  the 
□J  States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 

The  Grocery  World,  927  Arch  St.,  Philadelphia 


Always  the  Same 

I  am  so  careful  in  my  selections  of  Cheese  that  I 
can  safely  say  of  my  Emmenthaler,  Camembert, 
Roquefort  and  other  Fancy  Cheese,  that  they  are 
always  the  same. 

Don’t  you  see  how  important  that  is  to  you  ? 

Being  Philadelphia’s  largest  importer  I  can  satisfy 
you  as  to  price. 

I  always  have  a  complete  and  satisfactory  line  of 
Delicatessen  and  Fancy  Groceries. 

Why  not  give  me  a  trial  ? 

CarlWilde,  357  IT.  Second  St.,  Phila. 


It’s  a  Member  of 
the  Family 

Are  you  interested  in  a  cereal  that  after 
it  gets  in  a  home,  settles  comfortably 
down  and  becomes  a  member  of  the 
family  ? 

Then  sell  Wheatena,  for  that  is  exactly 
what  hundreds  of  grocers  tell  us  it  does. 

A  family  breakfast  food  that  in  the 
average  case,  proves  to  be  everything  that 
the  eater  requires  in  a  breakfast  food, 
and  so  stays  on  indefinitely. 

Good  goods,  quick,  easy  sale,  and  a 
satisfactory  profit.  The  hearts  of  selected 
wheat. 


^  ^ 


THE  WHEATENA  CO.,  Rahway,  N.  J. 


Buy  Goods  Which  You  Can  Return 
If  You  Don’t  Sell  Them 


DfT  You  must  sell  some  Self-Rising  Buckwheat  Flour.  If 
^J|  you  sell  “Morning  Glory”  you  are  absolutely  safe. 

It  can’t  be  duplicated  in  quality  and  we  are  so  certain 
it  will  repeat  with  your  customers  we  guarantee  its  sale. 
We  will  take  what  you  have  left  at  the  end  of  the  season 
and  return  your  money. 


REEVES,  PARVIN  &  CO.,  Philadephia 

RIVER  FRONT  STORES 
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FOOD  PRODUCTS  FOUND 
SHORT  WEIGHT  AND 
OTHERWISE  DEFICIENT. 

(Continued  from  page  it.) 

lower  and  injuriously  affect  its 
quality  and  strength,  and  was  mis¬ 
branded,  in  that  the  form  of  label 
was  false,  misleading  and  deceptive, 
because  it  represented  the  product  to 
be  a  highly  concentrated  lemon  ex¬ 
tract,  whereas,  in  truth,  it  was  not 
a  lemon  extract,  contained  no  lemon 
flavor,  and  was  not  highly  concen¬ 
trated,  but  consisted  of  a  highly  di¬ 
lute  alcohol  solution  of  citral ;  the 
product  labeled  “Forbes  Elegant  Fla¬ 
voring  Extracts,  Highly  Concentrated 
Strawberry,”  was  adulterated,  in 
that  an  artificial  compound,  made 
out  of  alcohol  and  other  chemicals 
to  imitate  the  flavor  of  strawberry, 
had  been  substituted  wholly  for  the 
genuine  article,  and  was  artificially 
colored  in  a  manner  to  conceal  its 
inferiority,  and  was  misbranded,  in 
that  the  form  of  label  was  false, 
misleading  and  deceptive,  because 
the  product  was  not  highly  concen¬ 
trated  extract  of  strawberry,  but  an 
imitation  extract  of  strawberry,  pre¬ 
pared  from  alcohol  and  other  chem¬ 
icals,  artificially  colored  to  conceal 
its  inferiority,  and  artificially  fla¬ 
vored  ;  and  the  product  labeled 
“Pure  Concentrated  Extract  of 
Lemon  Flavor”  was  adulterated,  in 
that  an  artificial  compound  contain¬ 
ing  no  oil  of  lemon,  and  artificially 
colored  in  a  manner  to  conceal  its 
inferiority,  had  been  substituted  in 
whole  or  in  part  for  the  genuine 
food  product,  and,  further,  in  that 
the  product  contained  a  poisonous 
and  deleterious  ingredient,  to  wit, 
methyl  alcohol  (wood  alcohol),  and 
was  misbranded,  in  that  the  label 
represented  it  to  be  an  extract  of 
lemon,  which  form  of  labeling  was 
false,  misleading  and  deceptive,  as 
it  was  not  an  extract  of  lemon,  but 
a  liquid  artificially  compounded  and 
containing  no  oil  of  lemon,  and  ar¬ 
tificially  colored  in  a  manner  to  con¬ 
ceal  its  inferiority,  and,  further,  in 
that  said  article  was  an  imitation  of 
and  offered  for  sale  under  the  dis¬ 
tinctive  name  of  another  article. 

These  informations  were  consoli¬ 
dated  and  tried  as  one  case,  and,  a 
jury  having  been  demanded  by  the 
defendants,  on  November  15,  1909, 
the  jury,  after  hearing  the  testi¬ 
mony  and  argument  of  counsel,  ren¬ 
dered  a  verdict  of  guilty,  and  the 
court  imposed  upon  the  defendant 
a  fine  of  $400. 

Judgment  No.  340 — Adulteration 
and  Misbranding  of  Olive 
Oil. 

On  or  about  May  22,  1909.  Anna 
Gross,  trading  under  the  firm  name 
and  style  of  Ignatius  Gross,  shipped 
from  the  State  of  New  York  to  the 
State  of  Connecticut  a  consignment 
of  a  food  product  labeled  “Prodotti 
Di  Olii,  OLIO  SOPRAFFINO,  La 
Favorita  Brand.”  Samples  of  this 
shipment  were  procured  and  ana¬ 
lyzed,  finding  that  the  product  was 
adulterated  and  misbranded,  in  that 
cottonseed  oil  had  been  substituted 
in  part  for  the  genuine  food  prod¬ 
uct,  and  was  misbranded,  in  that 
it  was  labeled  “Prodotti  Di  Olii, 
OLIO  SOPRAFFINO,  La  Favorita 
Brand,”  and  contained  a  picture  of 
the  branches  of  the  olive  tree,  which 
said  words,  together  with  the  picture 
aforesaid,  indicated  that  the  prod¬ 
uct  was  olive  oil,  whereas,  in  truth 
and  in  fact,  the  product  was  not 
olive  oil,  but,  for  the  most  part, 
cottonseed  oil. 

On  March  29,  1910,  the  defendant 
entered  a  plea  of  guilty,  and  the 
court  imposed  a  fine  of  $50. 

Judgment  No.  341 — Misbranding  of 
Roquefort  Cheese. 

On  or  about  January  2,  1909,  The 
McLaren  Imperial  Cheese  Co.,  of 


Detroit,  Mich.,  shipped  from  the 
State  of  Michigan  to  the  State  of 
Illinois,  twenty-five  cases,  each  case 
being  labeled  “Two  Dozen  Small 
Jars  McLaren’s  Roquefort  Cheese,” 
each  jar  labeled  “McLaren’s  Roque¬ 
fort,”  and  containing  the  picture  of 
a  goat  between  the  words,  and  below 
the  word  “Roquefort,”  in  exceedingly 
small  type,  “Manufactured  and 
Blended  in  the  United  States.” 
Analyses  of  samples  of  this  ship¬ 
ment  showed  that  the  product  was 
misbranded,  in  that  the  said  cases 
and  jars  of  cheese  contained  there¬ 
in  bore  a  label  which  would  lead 
the  purchaser  to  believe  that  the 
product  consisted  of  a  pure  Roque¬ 
fort  cheese,  imported  from  Roque¬ 
fort,  France,  and  made  wholly  from 
goats’  milk,  whereas,  in  truth  and 
in  fact,  an  analysis  of  the  sample 
showed  that  the  product  did  not 
consist  of  pure  imported  Roquefort 
cheese,  that  it  was  not  made  in 
France,  and  that  it  did  not  have  the 
character  or  properties  of  Roque¬ 
fort  cheese.  The  court  condemned 
the  goods  and  compelled  the  owner 
to  file  a  bond. 

Judgment  No.  342 — Misbranding  of 
Canned  Corn. 

On  or  about  November  2,  1907, 
the  Morral  Canning  Co.,  of  Mor- 
ral,  Ohio,  shipped  from  the  State 
of  Ohio  to  the  State  of  Indiana 
600  cases  of  canned  corn.  Examina¬ 
tions  of  samples  showed  that  the 
product  was  misbranded,  in  that  a 
portion  of  the  said  600  cases  were 
labeled  “Two  Doz.  Two  Pound 
Morral  Brand  Sugar  Corn,  Packed 
by  Morral  Canning  Co.,  Morral, 
Ohio,”  and  the  remainder  of  said 
600  cases  were  labeled  “Two  Doz. 
Two  Pound  Emazetta  Brand  Su¬ 
gar  Corn,  Packed  by  the  Morral 
Canning  Co.,  Morral,  Ohio,”  which 
statements  were  false,  misleading 
and  deceptive,  and  tended  to  deceive 
and  mislead  the  purchaser  into  the 
belief  that  each  can  contained  in 
said  cases  weighed  two  pounds, 
whereas  in  fact,  each  of  said  cans 
did  not  weigh  two  pounds,  but 
averaged  from  twenty-six  to  twen¬ 
ty-eight  ounces.  The  goods  were 
condemned,  but  released  under  bond. 

Judgment  No.  343 — Misbranding  of 

a  Food — “Concreta  Butterol." 

On  or  about  October  23,  1909,  G. 
H.  Lowell,  doing  business  under  the 
firm  name  and  style  of  G.  H. 
Lowell  &  Co.,  New  York,  N.  Y., 
shipped  from  the  State  of  New 
York  to  the  State  of  Pennsylvania 
a  consignment  of  a  product  labeled 
“Concreta  Butterol,  G.  H.  Lowell  & 
Co.,  321  Greenwich  St.,  New  York.” 
Samples  were  procured  and  ana¬ 
lyzed,  finding  that  the  product  was 
misbranded,  in  that  it  was  labeled 
“Solid  Gold  Brand  Highly  Concen¬ 
trated  Concreta  Butterol,  G.  H. 
Lowell  &  Co.,  321  Greenwich  St., 
New  York,”  and  said  label  also  con¬ 
tained,  among  others,  the  following 
statements : — 

1.  “This  product  has  the 
characteristics  of  rich  creamery 
butter,  both  in  taste  and  odor.” 

2.  “Imparts  the  true  butter 
flavor  to  your  goods.” 

3.  “It  is  absolutely  pure  and 
palatable  *  *  *” 

9.  “Concreta  Butterol  tones  up 
the  quality  of  butter  that  has 
lost  its  refinement  of  taste, 
making  it  sweet  and  whole¬ 
some,” 

which  said  label  was  false,  mislead¬ 
ing  and  deceptive,  and  calculated  to 
deceive  and  mislead  the  purchaser, 
because  it  would  indicate  that  the 
contents  of  said  can  had  the  char¬ 
acteristics  of  rich  creamery  butter, 
both  as  to  taste  and  odor,  and  would 
impart  a  true  butter  flavor  to  goods, 
whereas,  in  fact,  the  product  had 
not  the  characteristics  of  rich  cream¬ 


ery  butter,  either  in  taste  or  odor, 
nor  would  it  impart  a  true  butter 
flavor  to  goods. 

To  this  information  the  defendant 
entered  a  plea  of  guilty,  and  the 
court  imposed  upon  him  a  fine  of 
$1. 

Judgment  No.  344 — Adulteration 

and  Misbranding  of  Neufchatel 
Cream  Cheese. 

On  or  about  January  6,  1909,  the 
Michigan  Produce  Co.,  of  Detroit, 
Mich.,  shipped  from  the  State  of 
Michigan  to  the  State  of  Illinois 
a  consignment  of  a  product  labeled 
“Neufchatel  Style  Jersey  Cream 
Cheese,  Made  in  Detroit,  Mich.” 
Samples  of  this  product  were  ana¬ 
lyzed,  finding  that  the  product  was 
adulterated,  in  that  there  had  been 
mixed  and  packed  with  it  in  a 
manner  to  reduce,  lower  and  in¬ 
juriously  affect  its  quality  and 
strength,  a  substance,  viz.,  starch, 
and  that  said  starch  had  been  sub¬ 
stituted  in  part  for  the  genuine  food 
product,  and  was  misbranded,  in 
that  it  was  labeled  “Neufchatel 
Style  Jersey  Cream  Cheese,”  which 
statements  were  false,  misleading 
and  deceptive,  and  tended  to  deceive 
and  mislead  the  purchaser  into  the 
belief  that  it  was  a  cream  cheese, 
whereas,  in  fact,  the  product  was 
not  a  cream  cheese;  as  shown  by 
the  analysis,  the  product  was  made 
from  skimmed  milk  and  contained  a 
large  quantity  of  starch. 

On  September  14,  1909,  the  de¬ 
fendant  entered  a  plea  of  nolo 
contendere,  and  the  court  imposed 
a  fine  of  $10. 

Judgment  No.  348 — Misbranding  of 
Olive  Oil. 

On  or  about  August  7,  1908,  the 
Lange  Bros.,  a  corporation,  of  New 
York,  N.  Y.,  shipped  from  the  State 
of  New  York  to  the  State  of  Mas¬ 
sachusetts  a  consignment  of  a  prod¬ 
uct  labeled  “Prodotti  Italiani  Olio 
de  Oliva  Sopraffino.  F.  Ferrucci 
Lucca  Tocana,  Italy.  Lange  Bros., 
New  York,  Soli  Agenti  per  Gli 
Stati  Uniti  di  America.”  Samples 
were  procured  and  analyzed,  finding 
that  the  product  was  misbranded, 
in  that  the  statement  on  the  label 
“Olio  D’Oliva”  was  false  and  mis¬ 
leading  because  it  would  indicate 
that  the  product  was  pure  olive  oil, 
whereas  in  truth  and  in  fact  the 
product  contained  a  considerable 
quantity  of  cottonseed  oil. 

On  April  13  1910,  the  defendant 

entered  a  plea  of  guilty  and  the 
court  imposed  a  fine  of  $50. 

Judgment  No.  351— -Misbranding  of 
Butter. 

On  or  about  December  14,  1908, 
the  Beatrice  Creamery  Co.,  of  Chi¬ 
cago,  Ill.,  shipped  from  the  State 
of  Illinois  to  the  State  of  Louis¬ 
iana  twenty  cases  of  butter  labeled 
“Original  Dundee  Creamery,  Made 
expressly  for  Louis  Pfister,  New 
Orleans,  La.,”  on  the  shipping  cases, 
and  on  the  retail  packages,  “Louis 
Pfister,  The  only  Genuine  (his  trade 
mark,  Original  Dundee  Creamery) 
New  Orleans,  La.,  P.  O.  Box  100.” 
“Original  Dundee  Creamery  is 
churned  from  pure  sweet  Pasteurized 
cream  by  the  most  approved  meth¬ 
ods,  in  the  world’s  cleanest  dairy. 

*  *  *  .”  Examination  of  sam¬ 

ples  showed  that  it  was  misbranded, 
that  the  product  was  labeled  and 
branded  in  a  manner  to  indicate  that 
the  product  was  manufactured  at 
the  original  Dundee  creamery  by 
Louis  Pfister,  Post  Office  Box  100, 
whereas  in  fact  the  product  was 
manufactured  by  the  Beatrice 
Creamery  Co.,  at  Chicago,  111.  In 
due  course  the  case  came  on  for 
trial  and  the  court  rendered  a  de¬ 
cree  of  condemnation  and  forfeit¬ 
ure  and  ordered  that  the  goods  be 
released  upon  the  payment  of  costs, 


and  the  filing  of  a  bond  to  be  ap¬ 
proved  by  the  court,  conditioned 
that  the  said  goods  should  not  be 
disposed  of  contrary  to  the  laws  of 
the  United  States. 

Judgment  No.  352 — Misbranding  of 
Honey. 

On  or  about  October  7,  1908,  E. 
R.  Pahl  &  Co.,  Milwaukee,  Wis., 
shipped  from  the  State  of  Wiscon¬ 
sin  to  the  State  of  Tennessee  twen¬ 
ty  cases  of  honey.  An  examination 
of  samples  showed  that  the  product 
was  misbranded,  in  that  ten  of  said 
cases  were  branded  on  the  outside 
of  each  case  “One  Dozen  Pints,” 
and  the  other  ten  cases  were 
branded  on  the  outside  of  each  case 
“Two  Dozen  One  Pint  Bottles,” 
which  statements  were  false,  mis¬ 
leading  and  deceptive,  in  that  each 
of  the  said  bottles  in  the  cases  con¬ 
tained  considerably  less  than  one 
pint.  Thereupon  E.  R.  Pahl  &  Co. 
entered  an  appearance,  set  up  a 
claim  to  the  goods,  and  filed  an  an¬ 
swer,  and  on  February  5,  1909,  the 
case  came  on  for  hearing,  and  the 
court  entered  its  decree  of  condem¬ 
nation  and  forfeiture,  and  ordered 
that  the  goods  be  released  upon  the 
payment  of  costs  and  the  filing  of 
a  bond  conditioned  that  the  said 
goods  should  not  be  disposed  of 
contrary  to  the  laws  of  the  United 
States  or  of  any  State,  Territory 
or  District  or  insular  possession  of 
the  United  States. 

Judgment  No.  354 — Adulteration 
of  Rye  Flour. 

On  or  about  November  9,  1908, 
the  Northern  Milling  Co.,  Wausau, 
Wjs.,  shipped  from  the  State  of 
Wisconsin  to  the  State  of  Illinois 
280  sacks  of  rye  flour.  Analysis  of 
samples  showed  it  to  be  adulterated 
within  the  meaning  of  the  Food  and 
Drugs  Act  of  June  30,  1906.  As  it 
appeared  from  the  findings  of  the 
analyst  and  report  made  that  the 
said  shipment  was  liable  to  Seizure 
under  Section  10  of  the  act,  the  Sec¬ 
retary  of  Agriculture  reported  the 
facts  to  the  United  States  Attorney 
for  the  Northern  District  of  Illinois. 

In  due  course  a  libel  was  filed 
against  the  said  280  sacks  of  rye 
flour,  charging  adulteration,  in  that 
a  substance,  wheat  flour,  had  been 
substituted  in  part  for  the  genuine 
food  product.  Thereupon  the 
Northern  Milling  Company  entered 
an  appearance  and  set  up  claim  to 
the  goods,  and  on  December  22, 
1908,  the  case  came  on  for  hearing 
and  the  court  rendered  a  decree  of 
condemnation  and  forfeiture  and  or¬ 
dered  that  the  goods  be  released 
upon  the  filing  of  a  bond  condi¬ 
tioned  that  the  goods  be  not  dis¬ 
posed  of  contrary  to  the  laws  of  the 
United  States. 


New  Patent*  and  Trade  marks  In  Uu 

Sreoery  Line. 

Messrs.  Davis  &  Davis,  Washington 
Patent  Attorneys,  report  the  grant,  this 
week,  of  the  following  patents: — 
Washington,  D.  C.,  June  7,  1910. 

960.353.  Coffee  or  tea  pot.  Wm.  C. 
Leimbach,  Jr.,  and  Frederick  H.  Grim- 
berg,  Hammond,  Indi 

960.419.  Percolator.  Otto  Selg,  New 
York,  N.  Y. 

960.483.  Swinging  corner  bracket  for 
show  cases.  Louis  A.  Becker,  Chicago, 
III. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

Ser.  No.  47,668.  “Alibi”  for  chocolate 
coated  coffee  beans.  James  W.  Patter¬ 
son.  New  York,  N.  Y. 

Ser.  No.  49,197.  “Country  Club”  for 
condensed  milk.  Scio  Condensed  Milk 
Co.,  Scio,  Ore. 

Ser.  No.  49,257.  “Marigold”  for  con¬ 
densed  milk.  Western  Condensed  Milk 
Co.,  Newberg,  Ore. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


CONDOOTED 
A  Picnic  Window. 

Although  the  weather  reminds 
us  more  of  March  than  June,  so 
far,  picnics  will  soon  be  in  order. 

With  this  in  mind  the  following 
idea  is  suggested :  First  make 
your  scenery  by  means  of  soap 
boxes  piled  about  the  floor  of 
your  window  so  that  when  they 
are  covered  with  the  floor  cloth 
it  will  give  the  uneven  effect  of 
the  “country.”  Build  a  tree  half 
way  back  inside  the  window  and 
against,  say,  the  right  sfde.  Make 
it  of  four  boards  at  about  a  right 
angle  to  each  other,  forming  a 
sort  of  hollow  square.  Cover 
this  loosely  with  thick  dark- 
brown  paper,  and  if  you  care  to 
take  the  trouble,  have  a  try  at 
“graining”  it.  Fasten  the  boards 
at  the  top  to  the  window  ceiling 
and  at  the  base  to  the  floor  firmly. 

Make  your  branches  of  light 
pieces  of  wood  treated  as  the 
trunk  was.  Add  bunches  of  green 
crepe  paper  where  they  will  look 
best  and  there’s  your  tree. 

Now  get  a  green  floor  cloth 
and  cover  the  floor  and  boxes 
with  it — some  of  the  boxes  mak- 
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ing  a  little  hill  in  the  far  back¬ 
ground — and  drape  it  around  the 
foot  of  the  tree.  Here  and  there 
on  the  ground  place  bunches  of 
green  crepe  paper  to  look  like 
vegetation  other  than  the  sup¬ 
posed  grass  of  the  green  cloth. 
From  the  bough  of  the  tree,  ex¬ 
tending  across  the  middle  dis¬ 
tance  of  the  window  as  in  sketch 
— suspend  a  swing — a  board  and 
two  ropes  will  do — and  in  it  fix 
a  doll.  To  the  right  of  her  place 
a  placard,  as  in  sketch,  against 
a  small  tree  or  held  up  by  a  green 
covered  soap  box. 

Now  to  work  back  from  the 
extreme  front  to  the  swinging 
dolly,  spread  a  table  cloth  on  the 
ground  in  the  position  indicated 
by  sketch.  In  the  picture  are 
several  things  good  to  take  to  a 
picnic — lobster  (canned),  pears, 
apples,  sandwiches,  salmon, 
bread,  strawberries,  sardines,  but¬ 
ter,  crackers,  cucumbers,  rad¬ 
ishes,  Dutch  cheese,  lettuce  (for 
salad),  pineapples,  tomatoes, 
mayonnaise,  pies,  glasses,  knives, 
forks,  spoons,  cups,  milk,  salt, 
pepper  and  packages,  the  con- 
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tents  of  which  is  left  to  the  im¬ 
agination,  etc. 

Back  of  the  lobster,  salmon, 
bread  and  butter  place  an  open 
hamper.  Back  and  somewhat  to 
the  right,  and  off  the  table  cloth, 
place  a  fallen  tree  trunk  made 
of  covered  soap  boxes  (for 
strength)  and  treated  as  the  up¬ 
right  tree  was,  and  across  it  place 
a  board  in  such  a  way  that  it  ex- 


to  the  best  advantage,  especially 
the  lighter  colored  ones.  Then 
along  the  front  bottom  of  the 
window  place  a  row  of  brushes. 
Back  of  this  place  a  row  of  polish 
boxes.  Back  of  this  place  a  range 
or  stove.  You  can  either  borrow 
one  and  advertise  the  dealer  by 
a  sign,  or  fake  one  by  covering 
as  many  soap  boxes  as  will  make 
a  good-sized  range  front  with 
black  paper  and  drawing  the  oven 
door,  etc.,  with  white  paint.  You 
can  make  the  chimney  of  the 
same  paper  curved  into  the  form 
of  a  cylinder,  and  put  three  pieces 
thus  made  together,  as  in  the 
sketch.  Resting  on  the  front  row 
of  polish  boxes  and  against  the 
range  place  a  sign  such  as  in 
sketch.  From  the  ceiling,  by  an 
invisible  wire,  hang  a  huge 
diamond.  Make  this  as  you 
would  make  a  kite.  The  sketch 
is  practically  a  diagram.  We 
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tends  further  on  the  right  side  of 
the  log  and  therefore  stays  down. 
On  the  down  end  place  a  doll 
which,  if  the  see-saw  is  placed 
with  the  up  end  somewhat  fur¬ 
ther  back  than  the  down  end, 
will  have  her  back  partly  turned 
to  the  public  gaze.  On  the  up 
end  place  another  doll  which  then 
will  almost  face  her  audience. 
The  dolls  you  can  borrow  in  ex¬ 
change  for  the  advertising. 

Stove  Polish  Window. 

First  place  your  floor  cloth  and 
let  it  be  of  some  color  that  will 
show  off  the  stove  polish  boxes 


will  say  the  straight  lines  in  the 
diagram  are  wooden,  say  laths,  or 
whatever  you  find  convenient  and 
light.  Cover  this  with  white 
paper.  Then  paint  in  with  black 
paint  the  lines  as  in  sketch.  Then 
you  can,  if  you  like,  cut  out  some 
red,  blue,  yellow  and  green  tri¬ 
angles  of  paper  fitting  where  you 
intend  to  place  them,  and  stick 
them  on  the  four  triangles,  edging 
the  lower  part  of  the  centre 
square,  and  on  the  four  triangles, 
filling  the  upper  half  of  the  centre 
square,  leaving  the  lower  half  of 
the  centre  square  white  and  the 
upper  edges  white.  On  the  top  of 
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the  range  you  might  put  a  soap 
box  with  the  open  side  facing  the 
centre  of  the  diamond.  Cover 
this  with  something  black  so  that 
it  is  not  noticeable  from  the 
street,  but  not  of  course  covering 
the  opening,  and  in  it  place  a 
lighted  lamp  if  possible  with  a 
powerful  reflector,  and  in  the 
evening  do  not  turn  the  window 
lights  up  too  high  so  that  the 
light  in  the  soap  box  may  illumi¬ 
nate  the  diamond  as  in  a  trans¬ 
parency.  To  the  right  and  left  of 
the  sign  arrange  the  brightest 
boxes  of  polish  on  the  floor  in 
the  shape  of  a  diamond.  Back 
of  this  and  of  the  range  and  at 
the  base  of  a  wall  of  soap  boxes 
covered  with  the  same  material  as 
the  floor  cloth  place  two  rows  of 
boxes  of  stove  polish.  On  the 
side  of  the  wall  above  mentioned 
arrange  more  polish  boxes,  on 
£gnd,  in  the  shape  of  a  diamond — 
one  on  the  right  and  one  on  the 
left  of  the  range.  For  the  bottom 
support  of  each  of  these  diamonds 
use  pieces  of  wood  meeting  like 
a  Y  and  nailed  to  the  boxes  after 
covering  them  with  crepe  paper 
more  or  less  like  the  floor  cloth. 
On  top  of  this  wall  arrange  in 
pyramid  form  several  rows  of 
boxes  of  stove  polish  on  end.  If 
you  can,  drop  some  dark  drapery 
back  of  this  wall  in  order  to  in¬ 
tensify  the  diamond  effect  as 
much  as  possible. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 
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Straight  Talk  With  Clerks 


BT  A  VAN  WHO  HAS  BEEN  ONE 


Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’a 
Department  Food  Store*,  Trenton,  N.  J. 


Sore  Spots. — We  all  have  them. 


They’re  hard  to  bury.  When 
they’re  touched  we  rebel.  But 
the  toucher  is  to  be  pitied.  The 
man  to  be  admired  is  the  man 
that  lives  down  and  lives  out  the 
sore  spot — lives  it  out  so  com¬ 
pletely  that  not  a  trace  of  the  scar 
is  discernible.  That  counts  more 
than  making  a  million  dollars.  It 
takes  courage  to  do  that.  It  takes 
the  full,  big  rounded  out  man  to 
boast  of  a  successful  battle  with 
himself. 

*  *  * 

About  Selling.— What  do  you 
want  to  sell  to-day  anyway? 
Flour?  All  right.  Get  the  facts. 
You  have  an  unbleached  article. 
It’s  a  blended  flour.  It  has 
“spring”  to  it.  It’s  easily  worked. 
It  is  a  great  absorber  of  liquid. 
It  has  strength.  It  has  sweetness 
and  nuttiness  and  bakes  light. 
That’s  your  foundation  argument. 
That  you  believe  to  the  letter  be¬ 
cause  it’s  true.  A  firm  grasp  of 
that  “foundation”  along  with  a 
firm  belief  that  it  will  bring  re¬ 
sults — will  bring  results.  Exactly 
the  same  argument  applies  to  any 
other  article  of  equal  merit.  The 
trouble  with  the  average  clerk  is 
he  doesn’t  dig  down  deep  enough 
for  his  selling  thunder.  Give  a 

reason,  gentlemen ;  give  a  reason 
2  *  • 

and  believe  with  all  your  heart 
and  soul  in  that  reason. 

*  *  * 

“This  Is  My  Store.”— You  can’t 
beat  that  for  a  motto.  The  prin¬ 
ciple  of  working  as  though  the 
store  and  all  its  interests  were 
your  store  and  its  success  your 
success  is  positively  the  surest 
way  to  “get  up.”  There’ll  be 
snarls  and  drawbacks  and  dis¬ 
couragements  of  course.  But  if 
you’re  a  fighter  and  a  believer  in 
“you”  you’ll  make  the  snarls  and 
drawbacks  and  apparent  discour¬ 
agements  stepping  stones.  Near¬ 
ly  all  the  big  fellows  did  that. 

This-is-my-store  principle  acted 
up  to  won’t  allow  bags  to  be 
walked  over.  Won't  allow  cus¬ 
tomers  to  be  neglected.  Won't 


let  unnecessary  lights  burn  dur¬ 
ing  the  day.  Won’t  give  either 
17  ounces  or  15  ounces  to  the 
pound.  Many  a  young  fellow  has 
held  this  mental  ownership  so 
persistently  and  so  intensely  that 
the  upshot  was  a  reality.  Don’t 
expect  to  “get  up”  if  you  are  in¬ 
different. 

*  *  * 

Dummies. — Now’s  the  time  to  fix 
up  your  store  with  empty  car¬ 
tons,  sometimes  called  dummies. 
Fine  thing  for  decorating  the  iron 
posts.  Splendid  to  fill  up  out-of- 
the-way  corners  that  are  in  view. 
And  in  the  hot  weather  they 
make  neat,  clean,  wholesome- 
looking  show  window  material. 

Speaking  of  show  windows,  I’ll 
tell  you  an  experience  we  had 
with  olives,  which  goes  to  show 
that  it  isn’t  always  nicety  of  ar¬ 
rangement  that  counts  nor  always 
a  fine  variety  of  the  same  line  that 
attracts. 

It’s  the  knack  of  setting  up  a 
thing  in  your  window  in  such  a 
shape  that  it  proves  an  instan¬ 
taneous  mental  photograph.  For 
instance,  the  writer  has  tested  re¬ 
sults  in  the  display  of  two  olive 
windows  four  weeks  apart.  One 
showed  six  sizes  well  arranged 
and  well  labeled,  built  on  glass 
shelves.  The  other  showed  six 
cases  with  covers  removed  and 
where  the  packing  (sawdust)  was 
allowed  to  fall  indiscriminately 
from  the  boxes ;  a  few  bottles 
taken  from  each  case  and  care¬ 
lessly  laid  on  the  sawdust.  Nearly 
50  per  cent,  more  sales  was  the 
result  of  this  show  compared  with 
the  pretty  one,  yet  it  took  little 
time  and  little  labor  to  complete 
it,  and,  of  course,  called  for  less 
open  stock.  I  merely  mention 
this  incidentally. 


No  Federal  Interference  With  Ohio 
and  Missouri  Wines. 

The  Federal  Food  and  Drug 
Board  has  decided  that  Ohio  and 
Missouri  wines  can  be  sold 
labeled  as  heretofore  “Ohio”  and 
“Missouri”  wines.  The  ruling  on 


the  subject  is  “Food  Inspection 
Decision  No.  120,”  and  in  sub¬ 
stance  is  as  follows: — 

The  question  has  arisen  whether 
fermented  beverages  made  in  the 
States  of  Ohio  and  Missouri  by  the 
addition  of  a  solution  of  sugar  and 
water  to  the  natural  juice  of  grapes 
before  fermentation  may  be  labeled, 
under  the  Food  and  Drugs  Act. 
as  “Ohio  Wine,”  or  “Missouri 
Wine,”  respectively,  without  fur¬ 
ther  qualification.  In  Food  In¬ 
spection  Decision  109  it  was  an¬ 
nounced  that  the  term  “wine”  with¬ 
out  qualification  is  properly  applied 
only  to  the  product  made  from 
normal  alcoholic  fermentatior 
the  juice  of  sound,  ripe  grapes  w.. 
out  addition  or  abstraction,  except 
such  as  may  occur  in  the  usual 
cellar  treatment  for  clarifying  and 
aging. 

It  has  been  found  impracticable, 
on  account  of  natural  conditions  of 
soil  and  climate,  to  produce  a  mer¬ 
chantable  wine  in  the  States  of  Ohio 
and  Missouri  without  the  addition 
of  a  sugar  solution  to  the  grape 
must  before  fermentation.  Having 
regard  to  the  fact  that  fermented 
beverages  have  been  produced  in 
the  States  of  Ohio  and  Missouri 
by  the  addition  of  a  sugar  solution 
to  grape  must  before  fermentation 
and  sold  and  labeled  as  “Ohio  Wine” 
and  “Missouri  Wine,”  respectively, 
for  a  period  of  over  sixty  years, 
it  is  held  a  compliance  with  the 
terms  of  Food  Inspection  Decision 
109  if  the  product  made  from  Ohio 
and  Missouri  grapes  by  complete 
fermentation  of  the  must  under 
proper  cellar  treatment,  and  cor¬ 
rected  by  the  addition  of  a  sugar 
solution  to  the  must  before  fermen7 
tation  so  that  the  resultant  product 
does  not  contain  less  than  five  parts 
per  1,000  acid  and  not  more  than 
13  per  cent,  of  alcohol  after  com¬ 
plete  fermentation,  are  labeled  as 
“Ohio  Wine”  or  “Missouri  Wine” 
as  the  case  may  be,  qualified  by  the 
name  of  the  particular  kind  or  type 
to  which  it  belongs. 

An  Ohio  or  Missouri  dry  still 
wine  made  as  above  stated  and 
sweetened  with  a  sugar  solution 
which  does  not  increase  the  volume 
of  the  wine  more  than  10  per  cent., 
and  fortified  with  tax-paid  spirits, 
may  be  labeled  as  “Ohio  Sweet 
Wine”  or  “Missouri  Sweet  Wine” 
as  the  Ccie  may  be,  qualified  by  the 
name  of  the  particular  kind  or  type 
to  which  it  belongs. 

The  product  made  in  Ohio  and 
Missouri  by  the  addition  of  water 
and  sugar  to  the  jjomace  of  grapes 
from  which  the  juice  has  been  par¬ 
tially  expressed,  and  by  fermenting 
the  mixture  until  a  fermented  bev¬ 
erage  is  produced,  may  be  labeled  as 
“Ohio  Pomace  Wine”  or  “Missouri 
Pomace  Wine”  as  the  case  may  be. 

If  a  sugar  solution  be  added  to 
such  products  for  the  purpose  of 
sweetening  after  fermentation  they 
should  be  characterized  as  “Sweet 
Pomace  Wines.”  The  addition  to 
such  products  of  any  artificial  col¬ 
oring  matter  or  sweetening  or  pres¬ 
ervative  other  than  sugar  must  be 
declared  plainly  on  the  label  to  ren¬ 
der  such  products  free  from  excep¬ 
tion  under  the  Food  and  Drugs 
Act. 


Peaches  are  coming  from  Texas 
and  Georgia.  The  former  bring 
$1.75  to  $2.25  per  bushel  and  are 
the  best.  The  Georgias  bring 
$1.25  to  $1.75.  The  demand  for 
peaches  is  only  fair,  as  they  are 
all  clingstones  and  not  very 
good. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


The  logical  connecting  link  between  the  manufacturer  and  the  retailer  is  the  GROCERY  AND  ALLIED  TRADE  PRESS  OF 

AMERICA.  Every  manufacturer  whose  goods  are  sold  by  retailers  has  a  message  for  retailers,  so  his  first  step  is  to  find  out  the  best 

vehicle  to  deliver  this  message  for  the  least  money. 

Through  the  publications  named  below  a  manufacturer  can  talk  to  over  150,000  retailers  for  about  one-tenth  what  it  will  cost  him 

to  do  it  any  other  way. 

The  GROCERY  AND  ALLIED  TRACjE  PRESS  OF  AMERICA  is  a  better  connecting  link  between  the  manufacturer  and 
retailer  than  the  magazines  and  newspapers  are  between  the  manufacturer  and  consumer— because  they  are  organized,  because  their 
circulation  statements  are  guaianteed,  because  their  rates  are  standardized  and  because  they  have  a  working  co-operative  arrangement 

with  the  NATIONAL  ASSOCIATION  OF  RETAIL  GROCERS  OF  THE  UNITED  STATES,  which  makes  their  columns  more 
interesting  to  their  constituents. 


MEMBERS 


Inland  Grocer,  Cleveland,  Ohio 
American-Grocer,  New  York 
Tea  &  Coffee  Trade  Journal  of  New  York 
Grocers’  Magazine,  Boston 
Retail  Grocers’  Advocate,  New  York 
New  England  Grocer  and  Tradesman,  Boston 
Merchants’  Journal  and  Commerce,  Lynchburg, 
Va. 

Southern  Merchant,  Atlanta,  Ga. 

Trade,  Detroit,  Mich. 

Twin  City  Commercial  Bulletin,  Minneapolis  and 
St.  Paul 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Louis 
Retail  Merchants’  Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


Grocery  World  and  General  Merchant,  Philadel¬ 
phia,  Pa. 

Retail  Grocers’  Advocate,  San  Francisco,  Cal. 
National  Provisioner,  New  York 
Merchants' Journal,  Topeka 
Interstate  Trade  Bulletin,  Denver 
Southwestern  Commercial  Bulletin,  Los  Aneeles 
Cal. 

Grocer  &  Country  Merchant  and  Tobacconist,  San 
Francisco 

Merchants’  Index,  Denver,  Col. 

Trade  Register,  Seattle. 

Price  Current,  Wichita,  Kan. 

The  Retail  Merchant,  Dallas,  Tex. 

The  Merchant  and  Manufacturer,  Nashville,  Tenn. 
Hutchinson  Wholesaler,  Hutchinson,  Kan. 


Any  manufacturer  who  believes  that  it  is  possible  for  him  to  get  some  information  about  reaching  retailers,  which  he  doesn’t 
have,  will  be  very  glad  he  did,  if  he  writes  to 


The  C.  M.  Wessels 


Chicago  Office : 
191  Market  St. 

E.  C.  BOYLES,  Mgr. 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 
Philadelphia 
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WANT  DEPARTMENT 

Atmn  k  Want  AdvortfeenaaM  looartad  In  this  department  any  he  addressed  to  the  “  Grocery  World 
and  Central  Merchant”  when  desired,  provided  the  advertisement  is  accompanied  by  io  cents  In  pootafO  te 
pay  for  mulling  the  same.  The  pries  of  each  insertion  te  two  cents  per  word. 


FOR  SALE. 


FOR  SALE. — Corner  store,  grocery,  milk 
and  ice.  Will  sell  for  $375  if  sold  at  ojice. 
Store  and  seven-room  dwelling ;  rents  for 
$20  per  month.  Call  S.  W.  Corner  Oakford 
and  Bonsall  Sts.,  between  23d  and  24th  Sts. 
Federal  and  Wharton  Sts.  1 

FOR  SALE. — Cash  grocery.  Only  one  in 
splendid  small  city  ;  doing  nearly  $60,000  a 
year.  Best  location  in  city,  and  a  money 
maker.  Dissolving  is  reason  for  selling. 
Once  in  lifetime  such  an  opportunity.  Don’t 
reply  unless  you  mean  business.  Address 
A.  B.  C.,  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  2 

FOR  SALE. — Corner  grocery,  meat  and 
provision  store.  Established  six  years. 
Doing  a  large  business.  If  sold  at  once  will 
take  $i,8oo.  West  on  Market  St.,  West 
Philadelphia.  Address  L.  C.  C.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa.  1 

FOR  SALE. — In  West  Philadelphia,  corner 
grocery  and  provision  store,  doing  a  good 
business.  If  sold  at  once  will  take  $800. 
Address  L.  G.  S.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  27 

FOR  SALE. —  Old-established  meat  and 
provision  store.  Fine  fixtures  and  refriger¬ 
ator.  Location,  West  Philadelphia.  Stable 
in  rear.  Will  sell  for  $i, 100  to  a  quick  buyer. 
Address  V.  W.  E.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  27 

FOR  SALE. — No.  18  Star  Coffee  Mill  for 
floor.  Equal  to  new.  Price$32.5o,  worth  $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-clas9  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa.  tf 

FOR  SALE. — Grocery,  provision  and  notion 
store,  Cor.  Miller  and  Madison  Sts.  Will  sell 
at  a  very  low  price  if  sold  at  once.  House 
contains  eight  rooms.  Rent,  $18  per  month. 
J.  Wilson,  Miller  and  Madison  Sts.,  Phila¬ 
delphia,  Pa.  25 

FOR  SALE. — Meat  and  provision  store. 
Established  five  years.  Doing  a  fine  busi¬ 
ness.  Will  sell  for  $550  if  sold  at  once. 
Dwelling  contains  nine  rooms.  Eugene 
Lux,  3051  Frankford  Ave.,  Phila.,  Pa.  25 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE. — Small  corner  grocery  store. 
Must  sell  on  account  of  sickness.  Will  sac¬ 
rifice  for  $400  if  sold  at  once.  Address  B. 
C.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — A  small  grocery  store,  estab¬ 
lished  eight  years.  Doing  a  fair  business. 
Will  sell  for  $400  if  sold  at  once.  Address 
4035  Wallace  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — In  West  Philadelphia,  4411 
Aspen  St.,  grocery  and  provision  store, 
$1,000;  4413  Aspen  St.,  cafe,  $500.  Will 
sell  the  two  properties  to  a  quick  buyer  at 
the  low  figure  of  $10,000.  Apply  at  the 
above  address.  2 


FOR  SALE. — A  good  corner  grocery,  meat 
and  provision  store.  Good  reason  for  sell¬ 
ing.  If  sold  at  once  will  take  $1,100.  Rent 
of  store  and  ten-room  dwelling,  $34  per 
month.  Address  S  J.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  ^ 

FOR  SALE. — Grocery,  meat  and  provision 
store,  N.  W.  Cor.  Huntingdon  and  Douglass 
Sts.  Seven  rooms;  $^8  per  month.  Will 
sell  for  $900  if  sold  at  once.  Address  J.  B. 
Neff,  3251  Huntingdon  St.,  Philadelphia,  Pa.  3 

FOR  SALE.  —  Grocery  store  located  in 
northwestern  Pennsylvania.  Population  of 
city,  8,000  ;  healthy  location  ;  good  business. 
Rent  and  fuel  cheap.  Three  railroads.  Good 
reasons  for  selling.  Address  B.  D., “Grocery 
Wodd  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. 

FOR  SALE. — Two  No.  91  National  cash 
registers;  cost  $300.  One  Commercial  reg- 
u  fn’  '36  accounts  ;  cost  $75.  Good  as  new. 
Will  sell  cheap  to  quick  buyer.  Address 


P.  M.  J.,  “Grocery  World  and  General 
Merchant, ”927  Arch  St.,  Philadelphia,  Pa.  26 


SITUATION  WANTED. 


POSITION  WANTED  AS  WHOLESALE 
grocery  or  specialty  salesman.  Manager 
of  grocery  store  between  three  and  four 
years.  Want  to  change  for  benefit  of  health. 
Can  furnish  reference  andjbond.  Address 
C  G.  Auer,  12  Spruce  St.,  Bethlehem, Pa.  25 

ENGLISH  CLERK  AND  MANAGER,  AT 
present  employed  in  Philadelphia,  wants 
position  as  manager  of  up-to-date  grocery 
sto^e  in  fair-sized  town.  Age,  26;  unmar¬ 
ried  ;  will  go  anywhere.  Has  had  six  years’ 
experience  as  manager,  and  good  all-round 
man.  Now  has  good  position  as  manager 
but  would  prefer  town  to  city.  Salary  to 
start,  $17  per  week.  Unquestioned  re'er- 
ences.  Address  C  41,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 


EASTERN  PENNSYLVANIA  YOUNG 
man  of  22,  wants  position  as  head  clerk 
or  manager  of  grocery  department.  Mar¬ 
ried,  no  children ;  will  go  anywhere.  Has 
had  excellent  experience  in  general  grocer¬ 
ies  and  also  with  teas  and  coffees.  Knows 
something  of  chain  store  methods.  Can  give 
strong  references.  Wanted  to  start,  $15 
weekly,  and  can  soon  show  right  to  that 
much.  Address  C  40,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

POSITION  WANTED  BY  MAnTmIDDLE 
age,  as  manager  of  grocery  business  or  of  a 
general  merchandise  business.  Years  of 
experience.  Best  references  and  bond  if 
required.  Address  X  Y  Z,  “  Grocery  World 
and  General  Merchant,”  927  Arch  St.,  Phila¬ 
delphia,  Pa.  25 

PENNSYLVANIA'  GROCERY  CLERK 
wants  position  as  manager  or  buyer.  Will 
go  anywhere.  Age  30,  married,  one  son. 
Has  had  about  nine  years’  comprehensive 
experience,  and  can  make  good.  Wants 
$1,400  yearly  to  start,  and  can  prove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 


HELP  WANTED. 


HELP  WANTED — Young  man  wanted  to 
work  in  store  and  take  orders  and  general 
store  work.  One  from  the  country  preferred. 
Salary,  $10  per  week.  Address  D.  F., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 

WANTED.— Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  210  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


WANTED.— An  all-round  man,  capable  of 
taking  charge  as  manager  of  a  meat  and 
grocery  store.  Must  have  ability  to  hustle. 
Reference  preferred.  Apply  516  S.  Fifty- 
second  St.,  Philadelphia,  Pa.  26 

NEW  JERSEY  GENERAL  STORE- 
keeper  wants  good  man  for  position  which 
may  or  may  not  be  permanent,  or  he  may 
close  his  business.  Man  needed  to  do  all 
all-round  work,  mostly  indoor.  Will  pay 
whatever  he  is  worth.  Man  who  is  careful, 
willing,  honest,  sober  and  able  will  find 
this  worth  considering.  Address  E.  19, 
"Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  1 


BUSINESS  OPPORTUNITIES. 


OLD  -  ESTABLISHED  MEAT,  PROVI- 
sion  and  grocery  store  in  the  southeastern 
part  of  Philadelphia,  doing  average  year'y 
business  of  $15,000,  with  a  good  class  of 
trade,  can  be  bought  very  reasonably.  Good 
reason  for  selling.  Can  be  bought  with 
or  without  the  property.  Address  B.  F., 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  25 


eeooQuooeeeoooeooeeoooeoeo 

o  O 

o  DO  YOU  WANT  TO  SSLL  o 

0  YOUR  BUSINESS?  o 


0  We  find  buyers  for  grocery  and  0 
•  general  store  businesses  —  nothing  0 
0  else.  We  are  specialists  in  that  and  o 


a  we  know  what  we  are  abont.  0 

o  In  the  term  “grocery  stores”  we  0 
o  Include  butter  and  egg  stores,  tea  • 
o  and  coffee  stores,  green  groceries  and  e 
0  anything  else  in  the  same  line.  o 

0  If  you  want  te  sell  your  buslnoas,  0 
0  we  have  a  customer.  If  you  want  to  e 
o  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  s 

e  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  o 

0  9*7  Arch  Street,  Philadelphia,  Pa.  e 

e  Phones,  Bell  Filbert  *soe,  0 

e  Keystone,  Race  746.  0 

•  o 


ooaoooooosooooooooooooooeo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 
easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  number  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well’  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessenbusiness,  doing'$2oo[to  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572. — In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  Is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 


No.  582.— In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three  quarters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $r,ooo  worth 
of  si  oc  k  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$?oo 
weekly,  nearly  all  cash.  Sells  oysters  and 
fish  and  disposes  of  8,000  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Ia  all  of  these  the  cense  o t  selling  1« 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  ft  CO, 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED. 


WANT  TO  BUY  A  GROCERY  STORE 
in  a  town  of  about  10,000  population. 
Give  price  of  fixtures  and  amount  of  stock, 
rent  of  store.  Address  W.  M.,  123  Park 
Ave.,  Paterson,  N,  J.  x 


MISCELLANEOUS. 


HIGH-GRADE  SALESMAN,  FAMILIAR 
with  the  grocery  trade,  wants  to  connect 
with  good  specialty.  Address  S  A.  E, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  25 

WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co.,  1624  S.  5th 
St.,  Philadelphia,  Pa.  5 


GROCERS’  PRINTING  MATTER— LET- 
ter  heads,  bill  heads,  postal  cards,  pure  food 
stickers,  counter  pads,  folders,  all  kinds  of 
snappy,  up  to-date  printing  for  grocers  and 
general  merchants  a  specialty.  H.  F. 
Granzow,  Ashland,  Pa.  26 


fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
ef  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  jo  days’  free 
trial.  It  will  cost  yen  only  $*,  If  satisfac¬ 
tory.  May  we  send  yon  fill  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  ef 
“The  Creditor’s  Journal” — It’s  free.  25 


MANY  QROCERS 

Find  it  pay*  them  to  read  the 

“food  3tuff“  in 

The  Advertising  World 
Columbua,  Ohio 

Small  fra*,  er  fens  ■oaths’  trial  for  It  costa 


No.  1  Cuspidor 
6V2  Inch 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge; 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tbo  Peters  A  Reed  Pottery  Co. 

ZANCOVILLI,  OHIO 
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Have  It  On  Hand: 
They  Want  It 

mt  pays  to  keep  Dunham’s  Original 
Shred  Cocoanut  well  stocked  at  all 
times  because  its  superior  flavor  and 


fine  quality  have  won  for  it  a  steady  sale — it  is  always  in 
demand.  Put  it  where  it  can  be  seen ;  it  will  sell  itself  to 
those  who  know  it.  Recommend  “  Dunham’s  Original 

Shred  Cocoanut”  to  all  your  customers  because,  once  started  they’ll  always 

buy  it. 

•I  Write  for  oarticulars  of  our  Premium  Plan,  it  makes  every  clerk  a  salesman. 

DUNHAM  MANUFACTURING  CO.,  Brooklyn,  New  York 


Millis,  Massachusetts 


Be  Alive !  Think !  Leave  the  Rut ! 
Push  CLICQUOT  CLUB  Ginger  Ale 

Ivots  of  imported  ginger  ale  was  selling  before  we  made  CLICQUOT  CLUB 
but  we  made  CLICQUOT  CLUB  better  than  the  imported  and  advertised  it 
in  the  big  magazines,  and  the  result  is  more  sales  every  season  for  CLICQUOT 
CLUB  and  fewer  sales  for  imported  ginger  ales.  Recommend  CLICQUOT  CLUB 
GINGER  ALE  to  your  customers,  and  once  they  start  buying  it  they’ll  never 
stop,  because  its  Flavor,  Purity  and  Fine  Quality  will  please  them  and  hold  their 

trade.  The  big  pint  bottle  holds  two  full  eight-ounce  glasses— quantity  as  well 
as  quality. 

Other  CLICQUOT  PRODUCTS  with  the  Clicquot  Purity  and  Flavor  : 

CLICQUOT  CU  B  SARSAPARILLA  CLICQUOT  CLUB  I.EMON  SODA 

CLICQUOT  CLUB  ROOT  BEER  CLICQUOT  CLUB  BLOOD  ORANGE 

CUCQUOT  CLUB  BIRCH  BEER 


IIJUiJl 


GINGER  ALE 


ruiU.*?AHTtf0  ®V  THt  CUCQUOT  CIUBM 

*"  Ini  Id 00  AND  DRUGS  ACT  JUNt  30 

aU  5  -SERIAL  nO  IO60I. 

MANUFACTURED  BY  ■  '  I 


£)e  QijcqjUiO.t 
It  Millis.  mass.  § 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  JUNE  20, 1910. 


COL. 

Ammonia .  i 

Axle  Grease .  2 

Baking  Powder . 2 

Blacking — Shoe .  2 

Bluing — Dry  . .  3 

Bluing — Liquid  .  3 

Brushes .  28 

Butchers'  Sundries .  21 

Butter .  4 

Crackers  and  Cakes .  10 

Candles  . 4 

Canned  Goods .  4 

Canned  Meats .  6 

Catsup .  8 

Cereal  Specialties  .  14 

Cheese  . 12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider .  23 

Clams .  16 

Corn  Starch .  26 

Condensed  Milk .  9 

Cottolene  .  12 

Coffee  Essence  and  Chicory  . .  3 

Delikatessen  .  10 

Dried  Fruits .  16 

Dressed  Meats .  20 

Dressed  Poultry .  21 

Drugs .  22 

Evaporated  Milk .  9 

Eggs  .  12 


COL. 

Fancy  Groceries .  i2 

Flour .  13 

Farinaceous  Goods .  13 

Fresh  Fish .  16 

Foreign  and  Domestic  Green  Fruits .  17 

Green  Coffee .  3 

Gelatine  and  Prepared  Desserts .  14 

Horseradish .  17 

Honey .  27 

Ink .  18 

Jars  and  Jar  Rubbers .  4 

Ketchup .  8 

Lamp  Goods. . .  18 

Lime .  j8 

Lye  and  Potash .  18 

Lard  and  Compounds .  20 

Live  Poultry . . .  21 

Laundry  Soaps .  25 

Laundry  Starch  .  26 

Macaroni  .  15 

Matches .  j8 

Mince  Meat .  18 

Maple  Syrup .  27 

Oysters .  16 

Oils . 19 

Olives .  19 

Package  Coffee .  3 

Pure  Olive  Oil .  19 

Potato  Chips .  19 

Peanut  Butter .  19 

Pickled  Meats  and  Fish .  19 


COL. 

Pickles .  20 

Provisions .  2o 

Plum  Pudding .  2i 

Preserves,  Jellies,  Jams  and  Marmalades .  21 

Polishing  and  Cleaning  Compounds .  25 

Roasted  Coffee  in  Bulk .  3 

Rice . 23 

Refined  Molasses  and  Syrups .  27 

Rope,  Tie  Yarn,  etc .  27 

Sugar . . .  j 

Shoe  Dressing .  2 

Sardines .  5 

Soups .  8 

Smoked  Fish,  Codfish  and  Mackerel .  15 

Sauer  Kraut . 2i 

Salt .  24 

Salad  Dressing .  24 

Sal  Soda .  24 

Sauces .  24 

Soda — Bi-Carb .  24 

Soft  Drink* .  24 

Soap  Powder .  25 

Specialties .  26 

Stove  Polish .  26 

Sundries .  26 

Syrup  and  Molasses . .  27 

Smoking  Tobacco .  28 

Tea .  j 

Toilet  Soaps .  25 

Tobacco — Plug .  28 

Vinegar . 20 


Whole  Spices . 

Wood  and  Willow  Ware . 

Yeast  Cakes . 


COL. 

..  26 

..  27 

..  28 


ADVANCES. 

California  Oranges . 

Provisions . 2Q 

DECLINES. 

Butter .  ^ 

Cheese .  I2 

Eggs . 12 

Lard  and  Compound .  2Q 

Dressed  Meats . ’  2i 

Poultry . **.**.’  21 


ADDITIONS. 


SUGAR. 

Barrels.  Halves. 

Cut  Loaf . 6.35  6.53 

Eagle  Tablets .  6.85 

Crystal  Dominoes,  24  5-lb.  pkgs .  7.90 

“  60  2-lb.  pkgs .  8.40 

Cubes .  5.70  3.90 

Lozenge .  5.60  5.80 

Powdered . 5-55  5-75 

Granulated,  fine  or  stand.,  McCahan..  5.30  5.50 

“  **  Franklin...  5. 30  5 .50 

*'  special  fine .  5.35 

“  fine,  2  lb.  bags .  5.60 

**  “  2-lb.  pkgs.,  cases....  5.50 

“  “  5-lb.  bags .  5.50 

“  “  10  10-lb.  bags .  5.45 

“  “  25-lb.  bags .  5.35 

“  “  100-lb.  bags .  5  S* 

44  coarse .  5.50 

**  extra  coarse .  5 .70 

A  Crystal .  5.45  100-lb. 

A  Confectioners .  5.25  Bags. 

No.  2 .  5.15  5. i* 

No.  3 .  5  05  5.05 

No.  6 .  4-95  4-95 

No.  8 . . .  4.85  4.85 

No.  10 .  4  75  4-75 


TEA. 

Foochow  Oolong —  Per  lb. 

Choice . , . 34 

Extra  choice . 39 

Fancy . 45 

Formosa  Oolong — 

Choice . 33 

Extra  choice . . . 39 

Fancy . 4S 

Imperial — 

Choice . 30 

Extra  choice . 33 

Fancy . 40 

Young  Hyson — 

Choice . *5 

Extra  choice . 30 

Fancy . 35 

Gunpowder — 

Choice . 38 

Fancy . 45 

Japan,  pan  fired  or  basket  fired — 

Choice . 35 

Extra  choice . 40 

Fancy .  45 

English  Breakfast — 

Choice . . . . «5 

Extra  choice . 30 

Fancy . ..... . 35 

Ceylon — 

Tetley's,  No.  1,  lbs.,  J£s  or  . ...  .60 

“  No.  2,  %  lb . 45 

44  Troubadour,  1  lb.  tins . 

Bungaloe,  1  lb . 25 

“  l/2  lb . 28 


AMMONIA. 

Per  doz. 

Victoria,  2  doz . 90 

Pincus,  3  doz . 90 

Oakdale,  2  doz . 75 

O.  K.,  3  doz . 45 

Violet,  16  or.,  Victoria,  2  doz . 90 

Parsons,  2  doz.  pints .  1.55 

Parsons,  Dime,  2  doz . 95 

Banner,  dry,  case  2  doz . 87 % 

Tibbals  Dri-Monia  (con.  dry),  ioc.  size,  ^ 

F™**  . . per  gross  9 . 00 

Tibbals  Dri-Monla  (con.  dry),  5c.  size,  5^ 

gross  package . per  gross  4.8* 

Free  goods  with  yK  gross  5-  or  10-cent  sixes. 


AXLE  GREASE. 

friKr'i,  15  lb.  pails . Jj 

Frazer’.,  boree,  34  (tom . per  gross  9. 40 

Mica,  )4  gross . per  gross  g.co 

Castor  Oil,  36  i-lb.  tins,  )4  gross . per  gross  10.00 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

H  lb.,  4  dor.  In  case . .95 

J4  lb.,  2  do*,  in  case .  1.7} 

1  lb.,  1  dor.  In  case .  3.40 

Davis’  O.  K.,  )4-lb.,  4  do* . per  do*.  .45 

Davis’  O.  K.,  ji-lb.,  3  do* . per  do*.  .90 

Davis’  O.  K.,  r-lb.,*doz . .....per  do*,  i.ij 

Davis’  O.  K.,  5-lb,,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  dor . per  do*.  .84 

Cleveland’*.  V-lb.,  4  do* . per  doz.  1.13 

Leslie’s,  nickel  . 4  doz.  cases  .43 

Leslie's,  )4-lb.  cans,  a  do*,  cases . .  1.15 

Leslie's  I-lb.  cans.  1  doz.  cases . . .  i.So 

Leslie's,  s  ib.  cam,  t  earns  in  case. . .  g  00 

Sea  Gull,  6  o*.,  glass,  4  doz . . . 4, 

Parrot  and  Monkey,  4  doz . . . . .45 

Rumford's  Yeaet  Powder : — 


4  ox.  glass,  2  dox . . . . 

§  ox.  glass,  a  dox . . . 

8  os.  glass,  6  dox . . . 

6  ox.  ,x  gross,  in.bbl . 

MMWHIIUMMI 

IMMMIMMM8*. 

,8»)4 

Z.07 

*03 

Rumford  Baking  Powder  : — 

je.-tinz,  4  doz . . . . 

ioc. -can,  a  doz.  In  box . . . 

X-lb.  can*,  *  doz  In  caza . 

i-lb.  cans,  1  dox.  la  easo.. . . 

Royal,  ioc.  also,  4  dox . 

. per  dea. 

. per  doz, 

....per  do*. 

•45 

.90 

I.ZJ 

8.50 

.86 

**  1 4**2  41 

••  1  ••  1  « . 

BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  i  doz.,  10  cent  size . 85 

Mason's  No  1,  y  gross . per  gross  2.70 

“  °  2,  “  “  300 

"  ::  3,  ;;  "  330 

4.  .  5  40 

“  “  5,  “  13  80 

T.  M.  French . per  doz.  i.io 


SHOE  DRESSING. 

Mason’s—  Do«. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black .  75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

No.  3,  Tan  Shine . .75 

Acme,  x  dox . « . ..........e ......  x.isj* 

Blxby's  Royal  Polish,  x  dox . . . .85 

Blxby  let  Oil  Polish... . .. . .  .85 

BrownTs  Shos  Dressing,  1  dot . .g$ 

Brown's,  Armv  and  Navy,  x  dot . .  .80 

Boyer’s  French  Dressing...  . . 

"  Oil  Polish .  15 

Easy  Bright,  ladies' . 85 

waterproof...  i . *-25 

Admiral  Russet  Combination . . . m 

Admiral  Shoe  D retting . ,y$ 


—3— 

GREEN  COFFEE. 

Pw  lb. 

Java,  Private  Estate . 2554  .27 

Java,  Interior . .  .23 

Bogatos . 14  .17 

Washed,  Caracas . 14  .  16J4 

Washed,  Mexican . 1414  .15)4 

Bucarmango . 13  .1354 

Guatemala . 1254  .14)4 

Maracaibo . . 14  .18 

Washed  Santos . 14  ,xg 

Mocha  Seed  Santos . i»  .13)4 

Santos . .  .1254 

Rio .  .ii>4 


ROASTED  COFFEE  IN  BULK. 

Private  Estate . 33 

Fancy  East  India . 28 

Fancy  Blend . 2y 

Logan  Blend . 13^ 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . *2 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


Ariosa . 

Lion . 

Seven  Day.. 


PACKAGE  COFFEE. 

100  lbs. 

.  14  75 


60  lbs. 

14-85 


•13M 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diner’s  “Kosyr”— 

fo  tins  in  box . . per  box 

12  in  tins  box . . . per  carton 

s-lb.  tins . per  doz. 


4. >5 

I  .8* 

*•75 


BLUING— Dry. 

Per  gross 

Barlow’s,  small,  2  doz . „. . . .........  a .  7* 

“  large,  1  doe.. . —  $.50 

Sawyer’s,  No.  1,  6  doz . . . .  1.7J 

No.  3,  3  doz . . . ....  4.00 

Colburn’*,  No.  1,  4  doe. . — . .  z.  63 

“  No.  a,  3  doz . . . .  a.6j 

”  A,  No.  6,  za  oz.  boxes,  1  oz.  free...  4.80 

**  Ball  Blue,  No.  1 , 3  doz . . . .  s .  60 

"  "  No.  a,  3  doz .  4.80 

Reckltt’s.  te.  and  roc.  asst.,  8  lbs . Per  lb.  .  30 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1.17 

“  “  1  “  6  *•  @  39c.  "  . .  2.34 


BLUINO — Liquid. 

Par  grass 

Boyer's  Bengal,  No.  8,  V  groat . . . . 

Army  and  Navy,  No.  8,  3  dox .  f.  10 

Crystal,  No.  2,  3  dox.  .  3.00 

Troy,  No.  3a,  bbls.,  6  dox.  barrel .  5.50 

French  Laundry,  large,  %  gross  in  barrel .  s.45 

TibbaAs  Cream  Indigo,  5c.  sire,  y  gross  case.  4.80 
“  xoc.  size  gross  cate.  9.00 

Free  goods  with  %  gross  5-cent  sixe  and 
yA  gross  10-cent  sixe. 


— 4— 

BUTTER. 

Tab  Batter—  Par  tb. 

Creamery,  extra,  6o-D).  tubs  . . .30 

“  fast,  “  .  - . _  .29 

"  second,  *•  . . .  .28 

"  third,  *•  _  .,7 

"  dairy,  extra,  bakers’  use,  jo- 

60  lbs . . . 2S— .  26 

"  g  and  10-Ib.  rolls,  60  and  100- 

lb.  boxss . . . 29-.  31 

Print  Butter — 

Star  or  S.  D.  brands,  z  lb.,  ao-10-lb.  bxa.  .34 

B.  B.,  E.  D.  brands,  ae- 30-lb.  boxes .  .33 

J.  J  ,  C.  V.,  Gilt  Sags,  Gold  Msdal,  80- 

50-lb  boxes . . .  .j. 

Sheaf ("400”)  Elgin,  ao-joJb.  boxes .  .31 

Sheaf. . 18-.30 

Milheo  Farm,  lbs.  and  %  lbs . ,j5 

Gurnse,  lbs.  and  >4  lbs .  .33 

Honebe . .0 

White  Rock .  .34 


CANDLES. 

For  lb. 

P.  &  O.,  8’s,  go  lbs _ _  .  1  t 

“  i*’s,  30  lbs_ . — . .  ,sa)4 

Paraffine,  4's.  <’s,  8's  cartons,  gi-lb.  eases, 

per  lb . . . 08  % 

Searchlight,  hotel,  16’s,  30  lbs . ............  .08# 

Pearless,  hotel,  i6’s,  30  lbs . . . 09)4 

Bright  Light,  i6’s,  30  lbs . .per  boa  1 . 75 

Work’s, 8’s,  30  lbs . ,n54 

"  16’s,  30  lbs . . . 12)4 

Neverout,  8's . . . per  box  z.75 

“  »«’s,.„ . .  »  .  ,8j 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  i  doz.  each . per  gross  6.jj 

Quarts,  boxes,  i  doz.  each . per  gross  5.25 

Pints,  t  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 3# 

Regular,  1  lb.  cartons . 3# 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 30 

Extra  caps . per  gross  1 . 60 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Fancy  Jersey . 87*4 

New  Jersey,  No.  10,  1  doz .  2.20 

“  standard  No.  3 . 80 

0  5*4  inch . . .  1.20 

Maryland,  No.  10,  1  doz .  1.95 

Mrs.  Lippincott's,  frying .  1.15 

Our  Best,  50 oz .  1. 00 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  2 . 


String  Beans — 

Fancy  cut  Refugee . 

“  Refugee . . . 

Small  “  . 

Fancy  small  Refugee . 

Smallest  Refugee . 

New  York,  No.  10 . 


,.  .90 

•  4-50 

Per  doz 
.  1.05 

.  1.20 

.  i-3S 
.  1.60 

.  x.8o 

.  425 
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CARRIERS 


Keep  a  check  on  your  sales 

Fix  responsibility — lessen  labor — reduce 
selling  expenses — give  quick  service — 
please  your  customers. 

Bulletin  E  explains  all. 


Lamson  Consolidated  Store  Service  Company 

BOSTON 

Philadelphia  Office,  No.  929  Chestnut  Street 


THIS  IS  THE  TIME 

to  tell  your  customers  about 

Shredded  Wheat 

and  Strawberries 

a  delicious,  wholesome,  nourishing  com= 
bination  for  the  Summer  days  when  the 
palate  is  tired  of  heavy  meats  and  soggy 
pastries. 

You  have  the  Biscuit  and  the  berries. 
Educate  your  customers.  They  will  thank 
you  for  reminding  them  of  such  a  health= 
ful,  nourishing,  appetizing  Summer  dish. 

Heat  a  Shredded  Wheat  Biscuit  in  the  oven 
to  restore  crispness,  then  pour  the  berries 
over  it ;  serve  with  milk  or  cream  and  sweeten 
to  suit  the  taste. 

If  your  customers  like  Shredded  Wheat  and 
strawberries  they  will  like  Shredded  Wheat 
with  raspberries,  blackberries,  peaches,  sliced 
bananas  or  any  other  fresh  fruits. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


Every  Week  We  Get  Two  Carloads  of 

White  Rock  Butter 


from  our  dairy  to  supply  the  trade  in  Philadelphia.  We  have  been  shipping 
WHITE  ROCK  BUTTER  at  this  rate  EVERY  WEEK  FOR  OVER 
FIFTEEN  YEARS.  The  same  grocers  have  handled  it  all  these  years  because 
it  pleased  their  customers  by  its  uniformly  high  quality  and  perfect  condition  and 
because  our  price  is  right.  You  should  handle  WHITE  ROCK  BUTTER  for 
the  same  reasons.  Write  us  for  quotations  and  particulars. 


McCanna  &  Fraser  Company 

44=46  South  Water  St.,  Philadelphia 
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Wax  Beans — 

Small . .  1.35 

Fancy,  small. . .  1.60 

Cut  wax- .  I-05 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce .  1.60 

“  "  “  3,  Plain .  1.45 

2,  sauce .  1.25 

“  "  "  2,  plain .  1. 15 

"  "  Picnic  sauce . 70 

“  "  Individual  sauce . 50 

Maryland,  No.  3,  sauce .  1.20  -  1.25 

“  “  3,  plain .  X.20  -  1.25 

Good,  No.  3,  plain  or  sauce . 95 

Campbell's,  No.  2,  sauce . 95 

Red  Kidney  Bean — 

New  York,  fancy,  No  2 . 95 

Maryland,  Standard,  No.  2 . 80 

Corn — 

Fancy  Maine .  1.25 

u  New  York,  cream  crushed .  1.00 

**  “  Country  Gentleman .  1.15 

Fancy  Shoe  Peg .  1 . 00 

“  "  11  . 85  -  .95 

Maryland,  crushed . 8s 

Peas — 

Fancy  New  York,  sweet .  1.05 

sifted,  sweet .  1.20 

extra  sifted,  sweet .  1 . 35 

fancy  sifted,  sweet .  1 . 6s 

"  "  June .  1.05 

11  sifted  June .  1.20 

extra  sifted  J une .  1.35 

fancy  sifted  June .  1 . 6s 

"  “  No.  xo  cans .  5.00 

Extra  sifted,  E.  J .  x  2s 

Sifted,  E.J .  x.o5 

Sweet  Dimpled . . .  1.00 

Maryland,  sifted  E.  J . 85 

Beets — 

New  Jersey  fancy,  No.  3 .  1 . 10 

“  "  10 .  3. 25 

Succotash — 

New  York,  fancy,  No.  2 .  i.2o 

“  standard.  No.  2 .  1 .05 

Maryland  Slavery.  No.  • . 95 

Spinach — 

Maryland,  standard  No.  3 .  .'95 

New  York,  fancy,  No.  3 .  1.50 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 .  1.25 

New  Jersey,  standard,  No.  3 . 90 

Pumpkin — 

New  York,  extra  fancy.  No.  3 .  i.ie 

a . 90 

“  fancy.  No.  3 .  I.oo 

New  Jersey,  fancy.  No.  3 . 85 

“  standard.  No.  3 . 75 

Maryland,  standard.  No.  3 . 65 

Asparagus — 

Mammoth,  .  3,00 

Large,  2%s . *!75 

Oak,  large,  «^s .  3.65 

tandard,  *)£s .  s.45 

Fancy  tips,  No.  x,  square .  *.65 

Extra  standard,  No.  1,  square .  2.45 


Per  doz. 


California  Canned  Fruit. 

Apricots — 

Extra  quality . .  ,  50 

Extra  standard .  a’6o 

Standard .  !  40 

Pears — 

Bartlett,  extra  quality,  .  ,.60 

“  extra  standard,  s X» .  2.15 

“  standard,  2  Xs .  1.80 

Cherries — 

Extra  quality,  2^s .  ,.00 

“  standard,  *Xs . . .  2.35 

.  1 . 80 


Standard,  1  [is 
Peaches — 

Extra  quality,  lemon  cling . 

Standard,  lemon  cling . 

Extra  standard,  No.  8 . 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz.. 

Plums —  • 

Egg,  extra  standard .  x 

Green  Gage,  extra  standard . 1  Ts 

Egg,  standard .  , , 

Gage,  standard .  z  IO 


2.50 

1.90 

5.60 

1.05 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard.  No.  3,  1  doz . . . 

Standard,  No.  3,  2  doz . 8s 

New  York  State,  No.  10 . 2^85 

Blackberries — 


90 


New  Jersey  syrup,  No.  2 . 

Standard,  No.  2 . 


•  3° 

1.02% 

Blueberries — 

Maine,  Eagle  No.  • . . .  , 

Loggies,  No.  10 . 

Cherries — 

Maryland,  No.  2,  white,  extra .  1 

New  York,  white.  No.  2 .  2  6s 

Flour  City,  red.  No.  a . . .  ’  5 

Peaches 


Pineapple — 

Hawaiian,  No.  2%,  sliced .  2  so 

“  9  «<  'D 
it  z  .  2.20 

„  2'gTatfdV .  1  ■  75 

2,  crushed .  1.80 

“  extra,  grated  in  juice .  5.75 

_  ,  .*  “  crushed  in  juice .  5.7c 

Baltimore,  extra,  grated.  No.  2  .  1.80 

—  “  sliced,  “  2 . 2.00 

Singapore,  heavy  syrup,  No.  1%,  cubes .  1.10 

'*  “  “  “  tK.  chunks ...  1.20 

“  iK.  sliced .  1.30 


Sliced  Bacon. 

deeehout — 

Medium,  glass  Java . .  , . 

Large,  glass  jus  . . —  ,  . 


1.90 

3  29 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 


Crabs — 


Per 


Extra  standard,  yellow,  No.  3 .  ,  ,, 

Standard,  pie,  No.  3 . 0? 

Pears—  95 

New  Jersey,  No  10 .  , 

Delaware,  standard,  No.  3 . ” 

Raspberries — 

New  York,  extra  preserved,  No.  s .  a 

Strawberries —  . . 

Anchor,  No.  a,  water. 

New  Jersey,  standard,  No.  a  7S 


No.  1,  4  do*.,  McM«namin’s_ .  S.17X 

_  No.  »,  s  dot.,  McMonawin’a. .  a. as 

Clams — 

Star,  No.  1,  4  do*. . _ . g. 

Lobster — 

B  &  M.,  No.  1  tall,  2  doz....  .  .. 

“  “  flat,  4  doz . 

B.  &  M.,  No.  X,  flat,  4  do* . . . 

"  No.  X,  flat,  4  dot . . .  j.,. 

Star  brand.  No.  X.  flat,  4  doa .  t.*i 

Shrimp-  N»«.fl.t,4flaz . » 

Dunbar,  No  1,  pickle,  4  doz .  r .  ,0 

Mackerel— 


Roast  Beef. 

Morris  &  Co’s  Supreme  Brand— 

J-fo  a^.do* . . . .  a  75 

No.  «,  a  doz... _ _ _ _ ,  7, 

^a^d- - -  3-°° 

'•  *  - - 


SOUPS. 

Campbell's — 

Asparagus . 

Beef. . . . IZZZZ”™ 

Bouillon . 

Celery . 

Consomme . 

Chicken . 

Chicken  Gumbo  (Okra) . 

Clam  Bouillon . . .  . 

Clam  Chowder .  . 

Julienne .  £ 

Mock  Tunic . ...*!!!! *  ".* .* !  *oo 

Mulligatawny .  . 9 

Mutton  Broth .  . 9 

Ox  Tail .  ?! 

Pea 


Per  doz. 
.  .90 

.90 
.  .90 

.90 
.90 
•95 
.90 


Pepper  Pot . ?! 


Pickett's,  tossed,  No.  1,  4  doz . 

"  No.  a,  «  doz . 


•7* 

•45 

35 

•«7« 

•75 


5° 


No.  3,  a  doz . . 

Underwood,  soused,  No.  1.  so  cans 

ov^:  “  . 

Boyer’s,  No.  1,  a  dot. . . . 

“  No.  a,  2  doz._ . . . ... _ 

Stewart’s,  No.  »,  a  doz . __ . 

"  No.  1,  a  das . . 

Victory,  No.  i,  a  dos_ . . . . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  t  60 

Bonaccard,  6  doz . .  .  1 '.  60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

“  1,  flat .  2  k 

Horseshoe,  No.  1 .  -X? 

Alaska,  red . .  ' 

White  Raven,  red,  Xs . — 55 

pink,  No.  x,4doz . 

Herringlets,  Xs,  in  pure  olive  oil,  key,  50  tins..  7.65 
Xs,  in  tomato  sauce,  key,  50  tins.. 


Lunch  Tongue. 


Morris  &  Co’s  Supreme  brand,  No.  1,  2  doz... 

i-Wuy't,  No.  1 


Libby’s,  No.  X,  2  doz.. 


3-i5 

i.8S 


Printanier . . 


90 


Tomato .  . 


Tomato  Okra. 


90 


Vegetable., . '?! 


No.  10  cans,  Toi 

Curtice  Brothers,  * 


Crasomme, 

Bouillon . 

BeeC . „ 


7-65 


SARDINES — Imported. 

Boneless  and  peeled,  Xs .  28 

"  &g.,xs . 16 


Fairbank’a  Na.  a,  1  daz. 

Libby’s,  Na.  ajt,  1  daa._ 


Whole  Ox  Tongue. 

ter  Dot. 
I.oo 

- -  9.  So 


Prin  taaier. . .  * 

V*g« table  . . 

Tomato 

Ox  TalL . . . 

Mock  Tttrde .  3. 

Mutton  Broth..... _ 

Clam  Chowder. 

Clam  Broth . 


Mulligatawny  .... 

Chicken. . . . 

Chicken  Broth  ... 


only . 

.9° 

©.50 

■  Label” — 
Quarts. 

Pints.  X  Pints. 

..  3.15 

>•75 

>.SJ 

>•75 

>•*5 

>•75 

»•»* 

••  J-«5 

>75 

1.35 

-  3>J 

>75 

1.*S 

••  3-  >5 

>75 

».*5 

••  3*  >5 

>•75 

»  *5 

..  31J 

>■75 

>•  *5 

••  3>5 

>75 

>.*s 

..  J.IJ 

>•75 

»  ®5 

..  3.15 

>•75 

>•*5 

••  3>5 

>•75 

>*a5 

..  3.  tj 

>•75 

».*5 

..  3.15 

>75 

>.25 

■  3>S 

>■75 

«  *5 

•  3  >5 

>75 

>  *5 

•  3- >5 

>•75 

>.SJ 

.  *5® 

3  5® 

a.  *o 

•  7  »5 

3-75 

••»* 

•  7*5 

J  75 

■  *1 

lb-,  4  dot..... 

. 0.....^ 

u 

Potted  or  Deviled  Meats. 

Libby’s  — 

No-  X,  4  dea_... 

RN4i^" 


isaaaaaaaaaaaaaaaaa 


•  50 

•9* 


5° 


Ispa,  Yzs . 28] 

Gondolier,  Xs . .  17.00 

Landed,  . .  8.50 

Martel,  Xs .  100  10.50 

T  “  ,  Hs .  . IOO  IA.OO 

Loyal,  . 9.50 

Argonautes,  i/s  . . 

Onon,  smoked,  ^/s,  key . .  g 

l  omato  sauce,  . 

Truffled,  Vs,  Ley . .‘.V.V.V.V.V.*. 

Spiced,  %s . 

skipper,  yA  s . .111!!!!!!!!!!!!!!!!” 

“  tomato  sauce,  . . 

Royanette,  oval.  Us . 

Angus  Watson  &  Co.— 

Skipper  Sardines,  #s,  oil .  T1r0 

tl  XM>  oil .  IO-75 

ys,  tomato  sauce .  11.50 

0  “  /4s,  tomato  sauce...  . .  10.75 

Sea  Queen  Sardines,  ys,  oil .  9 .20 

Sea  Pearl  Sardines,  tfs,  oil .  8.00 


.00 
00 

.  15.00 

100  12.50 
100  10.00 
100  11.50 
100  11.50 
100  9 . 50 


Domestic. 


American  Oil — 

No.  2,  . 

Xs,  key . 

300 

Irma,  X» . 

Mustard — 

Irma,  . 

Xs . 

3-®5 

Sis . 

3-  x5 

Continental,  Xs,  key . 

Irma,  fancy,  Xs . 

•*7I 

3.00 

Gold  Label,  yA s . 

x> . : 

Underwood’s.  X> . 

4-25 

CANNED  MEATS 
Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

Na.  1,  key,  a  4oi . . . 

He.  a,  key,  i  doz . . . . . . 

go.  *,  key,  1  dot. . . 

i  Jvali'  “  ' 

Ko  1,  key,  a  dot . . 

No.  a.  key,  i  dot . . 


— .  x  *75 

-  3  00 

k*r,  x  *<» . H 


«  n 

J.eo 


Chipped  Beef. 

Ubby’a- 

rffl*  Ml  0  ^44 . . 

No.  I,  ■  dot . . . . . . 

M.RU-.adM...- . 

No.  t,  gUao,  0  dot. . . . . 


«•»» 

o.se 

3 -35 
•i*K 


I.fo 

a.te 


NoX.aUMfl.^aaJan - - 

No.  1,  sliced,  gtaoajaao - 
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Ne.  X,  a  do«..,.. 


•asaeoeasseooaoteoaoseaoei 


1. 1| 
>95 


Potted  Chicken  or  Turkey. 

Libby’s— 

No.  X,  4  d«* . . . 

No-J*,  *  dot— . . . 

*•*£,**¥;  4  do*...- 
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Boned  Meats. 

Cuitic*  Brothers,  “Bltm  Label."  In 
CUcken,  No.  Jd .  , 

^  n*:  ^ . 3-5* 

Whole  Rolled  Ox  Tongne,  No.  a . L. il  jl 

Boneless  Whole  Ham,  No.  iX .  8  »« 

“  •<  j40  .  ■'* 

AP  P««kod  s  doton  in  east,  except 

whole  rolled  Ox  Tongue  awl  Bonaleao  Ham,  which 

are  i  desea. 


Deviled  Meats. 

Cwtiaa  bothers,  "Blna  Label’’— 

No.  j  oa. 

oooosooeeaoeooooooeeoo  1#  5° 

. . . .  I  .  50 

. a. .  a.  00 

2.00 


Ham . «... 

Tongue.. . . 

Chicken . 

Turkey. 

No.  5  oa. 

In  case 


Ne.  10  01. 
a.  80 
a. So 

3-30 
3-3® 


Poglcod  4  desen.  No.  ie  os.  packed  a 


CATSUP. 


BeeAteak  Catsup,  1 


Far  dee. 


Waldorf  medium,  is  oa.,  screw  top, "o  doit"'" 
Campbell's — 


•»7X 


Tomato,  10c.  site,  bottlea . 

Tobasco,  ioc.  site,  bottles... . .....  “. 

Snider’r 


•9® 

.90 


Pints,  *  do* . . 

Half-pints,  a  don. _ 

Quart*,  1  dot . . 

Gallons,  *  jugs  la  oral 


rjng 


a.ia 

1.30 

3*5 


KETCHUP. 


CVt*c?,  *  “  Blu*  Label '•  Tomato  Ketchup—  Par  Case 

Small,  aj  bottles  In  ease .  , 

Medium,  «5  bottlea  In  ease. . eiat 

Large,  is  bottlea  la  cae««. . jiaj 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's—  p—  iu 

Premium,  X*,  xa  to  15  lbn_ . . . . 

Caracas,  sweet,  i  lba. . 

German,  sweet,  is  lbs_ . .  ,a 

Auto,  sweet,  6  lba . ~ 

Cocoa,  X-lb.  cans,  is  lbs.  In  box . [ij 

Cocoa,  g-lb.  tins,  <  lba .  ft 

W.  H.  Baker’s —  . 3 


..per  lb. 


•3« 

a 


19X 

1 .6e 


Best  Cocoa,  X-lb.  also . 

“  J-lb.  "  . 

Premium  ChocoUto,  X*.  za  lba . . 

_  X*.  •*  lbs . te 

Beat  Sweet  Choeolato,  i-ja,  6  lbs . 

Hcnhty'a—  **.'•!*- . 

„  Milk,  48  5  cent....„....„ . .  per  box 

Epp  « — 

Cocoa,  X-R>.  Una,  j  lba. . . . 

Van  Hou ten’s — 

Cocoa,  is-lb,  boxes,  i-Ib.  Una . ....per  tin 

“  »»-lb.  boxes,  X-lb-  tins . .  « 

*'  6-lb.  boxes,  X-lb.  tins .  •« 

"  square  tint,  4?  in  box . . 

Hootoo  Cocoa  and  Chocolate  Co _ 

Cocoa,  labeled,  X*— . *< 

Cocoa,  labeled,  isL . . 

Premium  Chocolate,  X* . . . al 

Premium  Chocolate,  X* . 29 

Bensdorp's  Royal  Dutch  Cocoa,  19  lb.  cases — 

Per  can.  Per  doz. 

5-oi.  oval  cana . . 

X-lb.  round  cana . . . 

i-lb. 


.so 
•  za 


•9 

•If 


Potted  Meati. 

Curtice  Brothers,  "Bine  Label"  — 

No.  X  Tin.  No.  X  Tin. 
-  *  45  a. 45 

•••  >45  9.45 

•••  >95  a.9J 

95  .  a.pj 


Turkey„ . . . . 

No.  X  pocked  4  dot.,  No.  X  packed’s  dot.  In  caw. 


45 
■4* 
•  si 
.  sS 


s_lfc-  “  . - .  • -75 

Bensdorp’s  Chocolates,  6-Ib.  boats,  94  boats 
in  case — 

Milk,  6  to  lb . . . . . . 

§|ueec  4  to  lb . . !Z." 

weet  VaaUla,  4  to  lb . . . 

“  8  te  lb . .  ... 

MUk  Chocolate,  Towers,  j  lb.  boxes  . . . 

"  X  lb.  boxes,  90  to 

,,  case . 

„  '  .  “  6  to  lb . 

Turinoe,  a  lb.  boxea.. . . 

Blocker's  Cocoa — 

X-lb.  tins,  3  dor.  In  box....™ 

X-lb.  tins,  s  dor.  In  box... . . 

i-lb.  tins,  1  dor.  In  box . 

3-lb.  tins,  1  dor. jin  case . . 

10-lb.  bags,  1  dor.  la  case.. . 

Runkel's — 

Cocoa,  }s,  X  cans,  6  lbs . . 


.56 

45 

5® 


_ per  dor. 


81 


..per  lb. 


3  5® 

*.5# 


5* 

•5* 


.per  lb. 


•>J 
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Millbourne  Flour 

GOOD  OLD  MILLBOURNE  | 

0l/VV/i/C^Ap^> 

i 

| 

Is  the  Only  Mason  Jar  Cap 

• 

from  which  all  the  unsatisfactory  fea¬ 
tures  have  been  eliminated.  It  is  always 

Good  for  150  Years 

clean.  It  can’t  corrode  (acids  have  no 
effect  on  it);  the  threads  don’t  slip;  it 

GOOD  TO=DAY 

has  no  sharp  edges. 

Millbourne  Mills,  63d  &  Market  Sts.,  Phila.,  Pa. 

We  are  advertising  it  widely  and,  sold 
at  15c.  perdoz.,  it  shows  you  a  splendid 
profit. 

Order  from  your  jobber  or  write 

THE  AMERICAN  CAN  COMPANY 

NEW  YORK  ::  CHICAGO  ::  SAN  FRANCISCO 

LOCAL  OFFICES  IN  ALL  LARGE  CITIES 

==^^=  A  Business  Getting  Plan  for  all - - 

RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 

A  NT  D 

Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  In  all  lines  and  of  good  credit  standing  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  Bity 
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WILBUR’S 
COCOA 

k  .  FINEST  FLAVOR 
_ ^  FAIREST  PRICE 

>(«K  M 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

V-lb.  tins,  6-lb.  boxes per  lb.  .33 

*-lb.  tins,  64b.  boxes . .  “  ,32 

Premium  Chocolate — 

M  lb.,  12-lb.  boxes . . ^.«.per  lb.  .28 

*  lb.,  ij-lb.  boxes. . “  .28 

Chocolate — 

Sweet  Clover,  48  cakes,  3  cent  sire. ..per  box  1.40 
<4  cakes,  10  cent  sire..  "  1.5s 

Lowney’g — 

Premium  Chooolate,  6-lb  boxes,  ir  boxes  in 

care,  W-Ib.  packages . . 3r 

Premium  Chocolate,  13-Ib.  boxes,  6  boxes  in 

case,  *-Ib.  packages . 3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case  *-lb.  packages . 37 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  cate,  *-lb.  packages . 37 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box. . per  box  x  .  30 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 36 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case,  $-lb 

tins . 36 

Cocoa,  19-lb.  boxes,  6  boxes  in  case,  *-!b. 

tins . .36 

Croft” s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  *-lb.  jars,  t-  and  12-lb. 

boxes . 40 

Croft’s  Cocoa,  }s,  2  dozen  in  box .  1 . 80 

“  “  6  lbs.  “  33 

"  "  *s,  6  lbs.  “  32 

"  **  3-lb,  6  cans  '<  30 

"  Swiss  Milk  Chocolate,  48  5-c. cakes.,  x.50 

"  Premium,  Vs,  12-lb.  cakes . si 

"  “  gs.  “  “  . Jo 

CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

Manufacturer  of  the  Celebrated 


EAGLE 

BRAND 

Condensed  Milk 

SEE  PRICE 

Eagle,  4  doz . . . 

Eagle,  1  doz . 

Challenge,  4  dor. . 

Magnolia,  4  dor . 

Rote,  4  doz . 

Dime,  4  doz . 

Baby,  r  doz.,  glass . 

Red  Cross. . . 

Peninsular . 

Star,  4  doz . 

Silver,  4  doz . 


PEERLESS 

BRAND 

Evaporated  Milk 


LIST 


,  *4.  S5 
*3  15 
4*5 
*4.60 
*4-55 
*3-73 
*2.00 

4-75 
4  33 
4  75 
4-75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . . . 

Peerless,  tall  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  tall,  4  doz . 

St,  Charles,  5-cent  size,  4  doz._ . 

Silver  Cow,  5-cent  sire . .6  doz. 

Silver  Cow,  family  size,  4  doz _ _ 

Pet,  tall.  4  doz . .V.'.'pi'e^i 

Pet,  5-cent  sue,  6  dor . . . per  ^ 

Van  Camp's,  6  dor.,  small . . . 

3“  4  dor.,  family . 

Van  Camp  a,  4  doe.,  tall . _ 


*j.oe 

*3.62 
*1.60 
*3.03 
I  “5 
3  65 
1.90 
•  .65 
3.00 
3.60 
3.60 
*•75 
1  >S 
3.80 


HIRES  CONDENSED 
MILK 


Silver.. 

Hires . 


Para 

.  4. 

4. 


Queen  .  4 

Premium . .  4 

line  Rlfeboo  M  4 

Gold  (Baby)...  3.00 

Gold,  tall .  4.oo 

Gold,  family..  3.35 


75 

50 

50 

>5 

>5 


Bxi. 

•°9 

■°9 

.11 

.08* 


•cyM 


CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers .  .  08  * 

Oyster  "  . 08  K 

Wine  Scroll . 10J4 

Cracker  Dust . 08  * 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
isconnt  will  be  made  on  lots  of  5  barrels  and  upwards. 

J .  8.  Ivins'  Son—  Bbls.  " 

Assorted  Jumbles . oa* 

Brown  Edge  Water . 

Cocoanut  Ripple . 

Cookie  Mixed . 

FIr  Bars, . 

Frosted  Spiced  Wafer . . 

Fruit  Cookies . 00  M 

Fruit  Gem...  . 

Graham  Wafer . 

Grandma  Cookies, . 00 14 

Honey  Jumbles,  Rx. . i,u 

Iced  Ginger  Tablet . . 

Iced  Honey  Jumbles . 

teed  Penn  Treaty . . . 07  M 

Iced  Vedette  Wafer . 07* 

Lemon  Bar . 0954 

Lunch  Biscuit . 

Luncb-on-thlns . 

Man-in-the-Moon . 

Molasses  Cookies . 07  * 

Penny  Mixed . . . 08* 

Orange  Cookjes . 09* 

Oyster,  Dot  or  Square . 07  K 

Quaker  City  Mixed . 

Saltlnes . 

Soda  Biscuit 


■09X 


_  .  .  -  a  — -  -  - ......  ............  .0  7 

Spiced  Wafers . . . 09  * 

. —  *°9* 


Bxs. 

.19 

.12 

-to 

.10 

.12 

•  SO 
.  10 
•0» 
.  12 

•  ie 
.12 
.08 
.12 
.08 
.08 
■  IO 

.09 

■*3 

.09 

.08 

.09 

.19 

.08 

•  SO 
.  12 
.08 


.19 

.  12 
.09 

.09 

Per  dot. 


.30 
1. 00 
r.oo 
■So 
r.oo 
•So 


tear  Cookies. _ 

Sultana  Fruit . . . 

Toast  Biscuit . 08* 

Water  Crackers,  Ivins’ . 08* 

Package  goods —  _ 

Animals... . . . 

Cracker  Meal,  large .  1 .00 

“  small . jo 

Fairy  Oysters . . 

togereftes.  a.  .  r.oo 

©old  Medal  Soda  (small) . . . JO 

'  “  |l"ge) .  r.oo 

Graham  Wafers .  ..00 

Ivinettes.... . . 

Lunch-on-thlns . 

Milk  Lunch.. . . 

Our  Ginger  Snaps . . 

Kitk  Tea- . . . 

Sugar  Snaps . . . . 

Saltona  Biscuit..... .  . . . ”™  x!oo 

Freight  paid  on  a  boxes  to  Pennsylvania,  New  York, 
K«Ji»^,  Delaware,  Maryland,  District  of  Colum- 
da,  Cbjnwctiar^  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  In  case,  per  doz. 

“  “  with  Horse  radish,  p.dz. 

Stone  Pots,  large  size,  1  doz.  In  ease,  per  doz. 

“  with  Horse-radish,  p.dz. 

WelD  Senf,  in  bbls . per  gal. 

"  r  gallon  stone  jars . per  jar 

"  3  gallon  kegs . per  keg  , 

Prepared  Mustard,  In  bbls . per  gal. 

"  “  In  15  gallon  kegs...  “ 

“  "  in  10  ■*  « 

"  "  In  5  *•  ...  *•  .„s. 

3  “  in  3  gallon  palls. ..per  pall 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . g 

“  Sifting  top,  2  dor.  In  case... .per  doz, 

"  with  Horse-tadish,  a  doz.  to  case, 
per  doz . „ . . . 


— II — 


Farmer  Hand  Cheese,  7  doz.  in  box  ...  ** 

Schutzen  Cheese,  12  In  box .  «* 

American  Mountain  Cheese  (Alpcn  Rase),  50 
i4b.  packages . . . „...per  lk. 


•■41 
1. 23 

.z8 


z.23 
1.  tj 
*■ 75 
*75 

•75 

3.50 


4° 

75 

4° 

M 


9  M 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wuretel,  16  in  tin . per  doz  4 . 7s 

II  Q  II  it  T 

_  *  .  1.73 

Carlsbad  Speck  (Imported  Bacon) .  “  .39 

Imported  Cervelat  Sausage  (Ro iff ’$).... per  lb.  .  48 

Imported  Frankfurters . per  doz.  4  00 

Goose  Breast,  imported,  marked  weight,  per  ib. 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holste(cer...by  bbl.  .17  ;  less,perlb.  .18 

“  Landjager,  short....™ .  “  96 

"  long... . ...  •' 

**  Mortadella,  Dry .  “  .98 

u  Knackwurst,  25  in  box,  per  box, 

f4-75 . per  doz.  9.40 

Cervelat  (E),  30  and  zoo-lb.  boxes, 

•  z6,  less . ,,7 

“  Cervelat,  Blue  Ribbon,  50  and  I oo- 

lb.  boxes,  .94;  lesj . ,s 

"  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .21;  less . ; . 21 

“  Cervelat,  Tip  Top,  30  and  100- lb. 

boxes,  j  less . „ . 

M  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .28;  less . .99 

”  Salami  (E),  50  and  zoo-lb.  boxes, 

.25;  less . 25 

Salami,  Blue  Ribbon,  go  and  zoo-lb. 

boxes,  .  33 ;  less . . . ,94 

Salami,  G.  A.  P.,  30  and  zoo-lb. 

boxes,  .21;  less . 22 

T ongue  Sausage . per  lb.  .18 

Smoked  Braunschweiger  Liver  Sau¬ 
sage . . . per  lb.  .16 

Lachs  Ham . . .  "  ,38 

“  Petit  Deltcalesa  Frankfurters, plain, 

_  .  _  per  dos.  1.00 

Petit  DeUcatess  Frankfurters,  with 

Sauer  Kraut . . ....per  doz.  r.oo 

"  Lebanon  Beef  Bologna . per  lb.  .18 

"  Paprika  Spedr . . .  “  .18 

Mettwurst,  half-round.. . .  «  .  ,4 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen........... .  . . . . . per  lb.  .rg 

Smoked  Thurlnger  Blutwunt. _ .  n  .  s8 

"  Pfeffennirst . . *'  .*8 


Pickled  Meats. 

r  .  -u*  F«rd#«. 

Lamh  Tongues  (Derby  Brand),  pint  glass  jar*.  4.75 
"  “  quart  glass  jars.  3.75 

xo-oz.jars .  a.  50 

Calves*  Head,  In  round  tins... . per  doz.  i.6j 

Pickled  Meats,  in  glass .  4t  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  i.©© 

“  “  pints . 

u  14  quarts . . . . 

Lftmk  Tongues,  in  glass . . . i.fio 


Holland  and  Scotland  Herrings. 


Holland — 

Mixed,  “V.  M. 
Milkers,  "Y.  M. 


Mixed,  standard, 

it 


Kegs  or 
Pails. 
•‘5-75 
•7S-.*5 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

"  "  “  “  «  loaf 

Sap  Sage,  a  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  is  In  case  perlb^,  .32 %  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  jr.  cut, 

Edam  Cheeso,  is  In  case  ..._case,  9.00,  single, 

in  tin . per  lb. 

t-lb.  tins . .per  case  3 . ,, 

Cam em ben,  tn  wood  boxes . per  aoz.,  0.75-2,85 

Sap  Sago,  grated,  ready  for  use,  io-«z.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

_  per  doz.  1.73 

Olmutzer  Hand  Cheeia,  100  In  box .  9.25 

Edelweiss,  Romatoar  and  Bier- Rase.. per  doz. 

American  Swiss,  No.  z„ . loaf,  .33  cut, 

"  Square  loaves,  No.  1,  about 

03  lbs.  each . .  n,_ 

Llmburger  Cheese,  No.  t . box  16  • 

%  box,  i6J4  ;  less . ’ . \ 

Muenster  Cheese . ce)'ik‘ 

Brick  Cheese,  No.  1 . F  " 

English  Dairy  Cheese .  ** 

Pineapple  (Picnic  size).  6  in  bo*...,...'.’. per  box 

“  (Gem  size),  0  in  box . .  *< 

Royal  Luncheon  Cheese — 

Dinner  zlze,  1  doz.  in  ease . per  dot. 

Lunch  size,  9  "  “  .  <■ 

Picnic  9ize,  2  "  ”  .  <* 

Trial  sir# .  •• 

Mac  Laron  Imperial  Cheese, Club  size. per  doz 
"  "  "  No.t  •' 

“  Roquefort  **  large  “  ** 

"  "  "  .—.11  ••  11 

From  age  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
"  d’lsigny,  "  6  "  ._  «* 

Wm.  Tell  brard,  za  In  box . .  " 

Neufchatel  (Cow  brand),  95  in  box .  ' 

Star  Cream,  or  Phila.,  ra  "  ......  « 

Miniature  Croam  or  Phila.,  19  In  box_  " 

Hand  Cheos#,  8  001.  . . .  •« 

**  4  **  . . . .  •« 

"  4  "  Thuringer— .  " 


•»5^ 

.12 

•35 

■z 

.96 

3  75 


t-45 


4.00 

*4 


.18 

18 

.z8 

.21 

300 

••I 

4  I® 
a. 40 

»  35 
1 .00 


l.oo 

8.0* 


9.40 
•93 
*■45 
*•31 
*35 

1.40 
•9S 

1.93 
95 
1. 33 

rt 


’  X  bbl.... . 

■’  X  bbL . 

bbl . . . 

X  bbl . 

Milkers,  standard,  bbl . . . 

c  ,  "  X  bbl . . . . . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  X  bbl . 

Milkers,  “  bbl . 

“  **  x  bbl . 

Marlnlrte  Herring,  imported,  about  40  In  pall.  z.  15 

Roll  Herring,  imported,  about  05  In  pall .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  13 

Matjes  Herring . . . . . pieCe  .03^ 


Bismarck  Herring. 

_  .  .  Per  tin. 

Round  tins,  with  key,  pint  . .  20 

“  “  <P“*- . -  35 

2  »iuswt . . . .  .55 

4  quart . ......... ..h..  s.xo 


1. 10 
.60 
■So 

1 . 10 
.60 
.50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . 

"  2  quart  tin . 

"  quart  tin . 

Bismark  Haring,  4  quart  tin.... 

2  quart  tin.... 

“  quart  tin . 

English  Sprats,  36  bunches . . . 

Kruger’s  RoU-  and  Brat-Haring,  oval  tins, 

per  dos 


...per  box 


2.30 


— i  a — 

Fancy  kegs,  keg . . 

X  beg . . . i, 

11  1/  tev  v 

74  •••••••••••••  ••  oooooooeeoeee 000 000000  .  Jfl 

H  kftg  . .  .30 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.75 

pint  jars . . . per  doz.  6.00 

*  large  tins . — . . .  “  3.60 

small  tins . — — -  "  2.40 


Russian  Caviar. 


1 -lb.  tins- . 

-lb.  tins . . . 

-lb.  tics . . 

tins . . 


Per  doz. 
,.  20.30 
.  zo.50 
..  3-50 
1.00 


German  Dili  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

30-gal.  bbls.,  about  1200 . . . per  bbl.  j.co 

15-gal.  keg,  about  500  . . per  too 

ro-gal.  keg,  about  300  - . — . .  *•  a. so 

3-gal.  keg,  about  rso._ . . .  " 

10-tb.  pail,  a'ooat  go—.., _ per  pafi 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . . per  cask 

48-gal.  bbls - - - - - per  bbl.  «.  30 

10-gal.  kegs . . . . — . . per  keg  9.90 

5-gal.  kegs  _ _ _ _  “  1 . 50 

10*.  pails - - — - per  pall  .  65 

Imported  Lebkuchen. 

Dampfeusse  (Pfeffemusse) . . per  lb. 


Lebkuchen  and  Bread. 

Smafi  Baslcr  Lebkuchen,  6  tn  pkg . . ,  per  bundle 
Busier  Lebkuchen, No.  r,  6  “  „,  “ 

"  No.  9,6  «  « 

“  No.  3, 6  "  " 

famtlnn,  p-ib.  Bias...,,™.™  per  tin 

“  amnl  drat _ _ .........  " 


Pickles  and  Onions  in  Vinegar. 


Mixed  Pickier  and  Chow-chow,  3-gal.  keg... 
"  “  10- gal,  keg., 


9.30 


•  to* 
.08 

•  *4 


Sundries. 

Gorman  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . p0r  lb. 

Potato  Flour .  “ 

German  Dried  Pears .  " 

Dried  Mushrooms . . .  “  .60-1.00 

Juniper  Berries . . . .  *<  ,  *g 

St.  John’s  Bread.. . "  ,o« 

Bay  Leaves . .  "  ,e6-.o8 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . uj£ 

Tubs,  about  65  lbs . nV 


Russian  Sardines. 

Imported  fish,  Wallkcff  brand . per  keg 

"  3-lb.  polls . per  pail 

“  xo-lb.  pails .  ■' 

Cut  Spiced  Sardines,  ro4b.  pail . .  " 

"  "  5-g*l.  xeg . ..-per  keg 

Russian  Sardines,  In  glass  jara . g>er  dot. 


•75 

•55 

•03 

•75 

•75 

•»5 


Norway  Anchovies. 

Original  package . . . per  *  bbl. 

Repacked  In  5-lb.  palls. . . . per  pall 

**  xo-lb.  palls . -r 

**  3-gmi.  kegs . 

"  M-Ib.  flat  tins . 

•*  g-lb.  tall  tint . 

“  t-lb.  tall  tins 


...per  keg 
..per  dos. 


*:E 

t.IO 

••73 

•95 

r.50 

9.00 


CHEESE. 

New  York,  Kill  cream,  new,  fancy,  40-lb.  bas. 
“  “  new.  ist’«,  4odb.  bxs.... 

New  York,  part  cream,  40-lb.  bxs  ,  ist’s,  new 
Swiss,  domestic,  new,  100  lbs . . . . . 


••3* 

•13* 

••3 


EGOS. 

Nearby,  candled  and  selected,  go-dec.  crates.. 
Western . 

Refrigerator . 

Milben  Farm 

*  . . . . . . 


Per  dos 
•3 
.93 


••7 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans . pet  lb. 

Anchovies,  in  oil,  %  bottles . 

“  **  X  bottles . . . 

Bouillon,  Burnham,  pints,  a  dot . 

_  "  "  X  pints,  s  doz. . 

Capers,  Nonpareil,  *-gal.  kegs... . 

quart,  glass  . per  dos. 

"  bottled,  %  sire....  " 

"  "  X  also ....  " 

“  **  *  sisa .... 

Canton  Ginger,  large  pots,  6-jar  cases.. per  case 
medium,  ia-Jar  cases..  “ 

"  small,  94-jar  cases .  " 

Cherries  to  Maraschino,  glass,  1  dor.  case . 

Clam  Chowder,  Burnham,  r  lb.,  4  dor . dos. 

**  "  jib.,  a  dor .  *• 

Canto  Powder,  pints . per  dei. 

4  01 .  “ 

"  9  BE. .  « 


.98 

4-5* 

1*5 

3-75 

9.09 

t.39 

8.95 

»-4» 
9.00 
1 . 99 

4  ‘5 
f.ao 

475 

7.09 


5-5» 
••5 
•  IB 
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Blame  the  Bag,  Not  the  Boy 

tf]T  If  you  try  to  deliver  eggs  in  paper  bags 
Til  or  pasteboard  boxes  j'ou’ll  have  breakage: 
if  you  deliver  them  in  Star  Egg  Carriers  and 
Trays  you  won’t  have  any  breakage.  That’s  our 

proposition  in  a  nutshell,  and  our  booklet, 

“No  Broken  Eggs,”  will  prove  it  to  you. 

Send  for  it.  You’ll  not  only  save  breakage 
by  using  Star  Egg  Carriers  and  Trays,  but  you’ll 
save  time  in  handling  and  please  your  cus¬ 
tomers  better.  You’re  losing  a  cent  per  dozen 
on  all  the  eggs  you  handle  now — figure  what 
that  amounts  to  in  a  year  and  you’ll  write  for 
our  booklet. 

Star  Ego  Carrier  and  Tray  Manufacturing  Co. 

102  Jay  Street,  Rochester,  N.  Y. 


WASHBURN-CROSBY’S 


Gold 

Medal 

Flour 


.(MiAiwi/in/).  '  ■^eSr 

Ki 

S*' 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

DISTRIBUTING  AGENTS 

Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


PACKED  ALSO  IN  TWO-POUND  CARTONS 


>S.- 


How  Much  Would  You 
Make  a  Year? 

CI  Suppose  you  sold  $50,000  worth  of  bulk  sugar  a 
year,  how  much  would  you  make  on  it,  if  you  had  to 
dig  it  all  out  of  the  barrel  and  gave  the  usual  over¬ 
weight  with  every  order. 

You  know  best  whether  you  could  live  on  the  profit 
you  could  make. 

t|  Now  suppose  it  was  $50,000  worth  of  Franklin 
Carton  Sugar,  with  all  the  work  and  all  the  over¬ 
weight  cut  out?  Figure  it  up — see  if  there  is  any 
doubt  you  could  live  on  that  profit. 

<1  There’s  the  Franklin  Carton  Sugar  proposition 
in  as  small  a  nutshell  as  we  can  put  it. 


Clean,  sanitary  cartons  that  preserve  strength  and  freshness.  2  and 
5-pound  cartons  and  2,  5,  10,  25,  50  and  1 00- pound  cotton  bags. 


The  Franklin  Sugar  Refining  Co. 

Philadelphia,  Penna. 
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French  Peas,  extra  fins . per  case  16.00 

"  fin* .  “  14.00 

“  Moyen's .  "  ie.00 

Hill’*  Irish  Oatmeal,  14-lb,  tins,  ie  per  ease...  13.50 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.  ...lb  .18 

“  Dinner  Biscuit . ”  ,j* 

“  Breakfast  Biscuit . "  .36 

Packed  7  lbs.  and  j  Iks.  In  a  can. 

Red  Pepper,  ring,  pints . per  des.  i.ss 

"  "  %  pints . .  *<  .60 

Salt,  stone  Jars,  4  dor .  1 . 75 

Extract  of  Beef,  Morris’,  4  es . per  do s.  4.  jo 

“  “  *0* .  “  3.35 

"  Anker’s,  1*0  vials .  4.0* 

“  “  40s . per  do*.  4  0* 

“  “  80s .  “  7.  *3 

**  *'  i4os .  **  13.50 

Theodore  Marquet  Mushrooms — 

First  choice .  s4.ee 

Choice,  ioe  tins . . . per  case  20.ee 

Extra,  100  tins .  "  s7.ec 

Hotel,  100  tins— . “  17.0s 

Truffles,  A . - . per  tin  .sj 

«  U . .  «•  ,, 

“  8 . .  "  s.i» 

Shrimps,  pickled,  small  tlx* .  1.15 

”  Dunbar’s,  2  des— . per  do*.  *.s| 

Figs  In  Cordial,  Dunbar’*,  1  do*. .  “  3.73 

"  Bishop’s,  1  do* .  11  o.go 

Crystallised  Ginger,  i-lb.  tins . .  “  4.0s 

"  H-lbtin* .  ”  S.S| 

Lime  Juice,  Rose’s . "  j.6s 

Victor  Rose  Water .  "  s.ex 

“  Peach  Water. .  "  s.si 

Pitted  Olives .  "  j.*| 

Armour's  Solid  Extract  of  Be*5 —  Per  dioa 

Sixe  s  Jars,  1  down  In  case . .  4.43 

*4  a  44  *  41  A  an 

9  •  e*s*eo***s**se*ess  ******  •  •  W 

M  •  M  I  "  e*e  eeeeee . .  I|.p© 

II  ,4  44  17  49  mm 

10  V  eeeeee esseeeeeeeesessse*  lf>7| 

Armour's  Fluid  Bt«f  Krtrtcl — 

8i*«  a  bottles,  1  do  sen  la  CSSOs  eases  eeeeeee*  eeeeeee  A.  44 

4  I  •N..M»„M,„Nm«  8.SS 

•w  n  . . .  ■e.eo 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  desea  small  boxes,  re  tablets  each .  s .  sg 

s  "  medium "  y4  "  .  4.0* 

s  "  large  "  es  M  _.™.  so. 00 

Armour’*  French  Bouillon— 

Six*  a  bottles,  1  doses  In  case....... 4.0s 

r®  ”  X  ”  Sg.** 

Armour's  Aanaxon— 

Sire  4  bottles,  1  desea  In  case....„^_.,.._  a.  me 

"  ts  "  I  “  . . .  7. so 

8  ............. , ...  1  49*1  bottle  5 .  92 

"  s  fcney  Jugs . . per  )ug  s.yi 

Armour  Tomato  Bouffloo— 

Me*  4  bottles,  1  doses  Is  ms*  .  s.m 

”  1*  ”  1  ••  __ . . . .  r  *B 

:  :*^Mirzr==i%SB  St 


FLOUR. 


King  Midas 
Gold  Medal 

Mill  bourse  . . 

Os  Top. 


itestiiie*te*eti«e*es*tH 


Taylor's  Fancy . 

Samper  Idem . 

Pride  of  the  West... 

Ben  beam . . 

Qsehni  CHp.,  _  _ 

Purl  a*  Whole  Wheat,  48-lb.  sacks..  . 

”  "  8-i«s . 

Purina  Whole  Wheat  Flour — 

16  12s,  per  barrel . 

8  24s, 

8  16s, 


Per  bhl. 

.  4.lo 
.  *-3J 
.  4.3e 
.  6.4* 

.  4.5* 

4. 40 
.  J.«e 
6.oe 
.  5-4« 
S»J 
i.oo 
6. co 
6.75 

6-75 
6-75 
6-75 


Half  barrels  half-barrel  price  plus  io  cents 

Scratch,  ioo-lb.  sacks .  2.10 

Chick,  100  lb.  sacks .  2.25 

Graham  Flour,  in  wood .  5.05 


Self-Raising  Flour. 

Franklll,  to  package!......., 


,10  packs  __ 

■eeker'i  SaperUli  ve,  j»  packages . 

Pancake  Flour. 

Ant  Jemima,  i4  packages. _ _ _ .... 

Old  Homestead,  Flapjack,  J*  packages . 

Buckwheat  Flour. 

■ether's,  36  paobages - - 

“  »•  peckegw - 

F,  soe4k.  *ache _ _ _ 


tn 

f.te 


j.ee 


t.ll 
4. >4 

s  *s 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs . 

white,  100  lbs . 

**  table,  yellow,  100  lbs . 

**  “  white,  100  lbs . 

Unbolted,  wh*te.  Old  Virginia,  125  lbs . 

Mothtr’s,  white,  04  package* . 

.  ^  t4  package . .1 

Fofta a— 

MoefcOr^t,  §4  . . . per  CM# 

Hecker's  Cream  (silver  spoon)  36  cartons  ... 
Schumacker’s  Farina . 


1.90 

2. 10 
*•75 
1.95 
2.25 
x  .80 

1.10 

IS® 

4.50 

1.40 
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Per 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  f«a,  bags  160  lbs . . .  a. 65 

Red  Kidney** .  . . . .  3.2* 


*•4® 

2.60 

*■35 
Per  lb. 


Green . . . 

Scotch 

Split,  yeilotr . . 

"  green . . . . . 

I  rittlln  — 

oooooo,  rro-lb.  bag*... _ ....... _ _  .03 

. . . .  ">* 

fancy,  barrels . . . . . . . 

.  Leas  quantity . . . . . . . . 

Hominy — 

Lea's  Breakfast,  to  packages. . per  case  r .  60 

“  Pearl,  rao  lbs . per  bag  a.ee 

Schumacher’s  Breakfast,  to  pkgs.  to  case....  t  45 

Western  Pearl,  roe-lb.  bags. .  *.95 

*•  Grits,  roo-Ib.  bogs . . . —  r.93 

Mothor’s,  Grits,  36  packages .  1.35 

"  Pearl,  coeise,  36  packages .  *.35 

Barley- 

00  . . 

3.  100  lb.  bags . a. 63 

Noodles —  per  ease. 

Smith’s,  yt  ro-c.  packages . . 2 .  oe 

"  asserted,  3  and  to-c .  i.ce 

Geldee  Egg,  |  and  re-c .  t.8o 

f-«  »Miimn*inst***n.*»*e*»***«M.«»n  I  .  80 

t^t**!*****  ********* *»*■*»**« ************  X.80 

O&taMftl— 

r»  WO  1^# . . . N*M«*MM*M>P#r  bW.  I.#5 

B,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  14  packages .  §.65 

Onten  Goods—  Per  case 

Mother’s  Crushed  Oats,  x8  packages^ .  1.47^ 

’’  "  *0  package*,  large.  3.90 

Quaker  Oats,  r8» .  ,.45 

Quaker  Oats,  aos  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  .  ec 

Rolled  Oaxs- 

Avmra,  1 8c  lbs per  bbl.  4*90 

“  polka...., . — . . . per  keg  t.aj% 

“  90  lb* . p*r  sack  a. 30 

Standard,  i8o-lb.  bbl* . . . .  j.io 

“  po-lb.  hags,  hush ....................  a.  63 

Mother’*,  compressed,  rl  tins .  s.rsjl 

**<?olbum’»,  36  i-o . ed;l 

fhre . . . per  ib.  .*4 

■•TVi 
■OSH 
•■75 
■•4* 
•°3* 


„  ,  JO  *• . . . - 

n’t  Hasty,  36  packages . 

W  grain. . per  box 

,  ahem  r»j  lbs— . _ . — . per  lb. 

hwrl,  xpo  Ifh... . . 

A  Le* - »»- 


CEREAL  SPECIALTIES. 

Rala^a  Breakfast  Food.  *6  a* - per  case  4.50 

Sgg-g-ecejflptgqgm... — . . .  1.5* 

w  «*n  Ftefces,  |6  pnrlmges  . .  *  5* 

M»pl  Flak*,  j6  packages . . . .  *4.05 

5-cftje  lots . . . .  |.|r 

Postum  Cereal — 

x  dor.  xo-oz.  and  %  doz.  so-oz.  packages .  2.50 

1  dor.  20-or.  packages .  2.25 

9  dor.  xo-oz.  packages .  2.7# 

3  dor.  90-ox.  packages .  6.75 

Grape  Nuts — 

2  dor.  i-lb.  packages .  2.70 

3  dor.  x-lb.  packages .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2  80 

Shrwidnd  Whole  Wteu,  36  pAMkagws* _  ,  6# 

Mother’s  Com  Flakes,  36  packages .  t.55 

"  Wheat  Hearts,  x 8  packages . .  1.90 

CXenm  Whc**,  36  pagxagvx. - -  4  5* 

Wwawt,  30  oaefeagM  ...h.  . . . .  3.75 

^iea*«a,  package- . — -  4 . 30 

98C  Kafai,  24  package* . . . .  ■ .  70 

TmwH,  30  packages. . . . .  t.j# 

^Ipi,  56  *-Jd.  packages . . . .  4.95 

dlog^s  Toasted  Com  Fkdaes,  3d  packages.  9.80 
Quaker  Oats  Co.,  The —  Per  case. 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

“  round,  36s .  4.25 

family,  reg.  asst.,  20s .  4.00 

"  no  china,  20s .  3.30 

“  tins,  36s .  4.25 

family,  tins,  no  china,  15s..,  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s .  1.  45 

Quaker  Oatmeal,  24s .  2.75 

Victor  Toy  Oats,  18s .  1  40 

Banner  and  Saxon  Oats,  reg.  asst.,  20s .  4.00 

“  **  bowls,  20s .  3.95 

Old  Fash.  Scotch  brand  Oat  Meal,  24s  ....  2  60 
Corn  Goods — 

Quaker  Commeal,  yellow  or  white,  24s....  1.85 

“  family,  yellow,  10s .  1.95 

“  “  "  20s .  3.80 

Schumacher  Hominy,  pearl  or  gran.,  24s..  1 .45 

“  “  ios..  1.4s 

Wheat  Goods — 

Quaker  Cracked  Wheat,  S4S .  a .  50 

Pettijohn’s  Breakfast  Food,  x8s .  x.97 

Quaker  F.  S.  Farina,  24s .  1.40 

Silver  Farina,  spoon  in  package,  24s .  2.80 

Parched  Farinose,  24s .  2.70 

Saxon  Wheat  Food,  94s . . .  3.^0 

Flaked  and  Puffed  Goods — 

Quaker  Com  Flakes,  36s .  2  75 

**  family,  reg.  asst., 20s  3.10 
**  **  **  no  china,  209  2.40 

Puffed  Rice,  36s .  4.25 

Puffed  Wheat,  36s .  2  .85 

Sundries — 

Quaker  Breakfast  Biscuit,  24s .  1.85 

Apetizo,  24s .  3.00 

Quaker  WhoU  Wheat  Flour,  xoa.... .  z.95 

Schumacher  XXX  Graham,  10  ios-20  5s..  2.75 

Scotch  Brand  Pearl  Barley,  94a .  x  .40 
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GELATINE  AND  PREPARED 
DESSERTS. 

Per  lei. 

Knox’s  Oystal . . 

"  Adduleted.. .  x.as 

Cox’*,  large . 1.65 

“  small . .  .97U 

Plymouth  Rack,  pink  or  whiu . x.ej 

N«k*n’«.. . . . .  1. 1* 

Bromangelon,  assorted,  3  doz . .90 

Jell-O,  aseorted  flavors,  a  dor . 90 

Jell-O  lee  Cream  Powder,  1  dot .  1  .oe 

Jellycon,  escorted  flavors.  2  doz... . .  .9# 

Mothers’,  sxiall,  1  dos . zz 

"  large,  s  doz . 00 

Cooper’* . 83 

Tryphoxa . .93 

Gelatine,  McKlnley’x . 85 

Wetmore’a,  double  refined,  36  10-e.  package*,  .8* 

Puddine,  assorted,  *  doz . per  case  1.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doi.  i.i* 

Minute  Gelatine,  flavored . per  gross  10.80 

Minute  Galatine,  flavored.... . per  doz.  .9* 

Seven  flavor*,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 


Long,  25  IS . 

Short,  25  is . 

Cubes  or  Elbows,  24  is . 

Spaghetti,  25  is . 

Vermicelli,  25  is . 

Alphabet,  25  is . 


F*r  Kb. 

■°9  'A 

■  °9'A 
■°9  Va 

■  09A 
•°9* 


Domeatic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07^ 

Vermicelli,  25  is . 07^ 

Woodcock,  long,  94  pkg . 10% 

Choice  Grsdei. 

Macaroni,  short,  25  is . 07 

4‘  50  y2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . 07 

Spaghetti,  25  is . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  a  dos.  In  case.. . per  dos.  .9* 

Tins,  Keyed  (Jewel),*  dos.  1*  ease.  “  .9* 

Large  cartons  or  tin*,  *  des.  In  ease.  “ 

Dim*  Tumblers,  *  das.  ks  **** _ _  « 

Bulk,  if  lk*.._ - - per  Ib. 


Thredded  Fish. 


Thietle,  sc  packages . 

Swauedown,  1  des . 

Osprey,  s  dos. . . 


..per  d*s. 


•«S 


New  Mackerel. 


MO 

lb. 

see  lb. 

50  lb. 

iolb. 

II 

1I.1* 

»SJ 

9.00 

•5 

.## 

13.10 

«  *4 

I.fO 

91  . 

M 

11. i» 

171 

1.30 

35 

OO 

18.  IO 

9  *5 

9.00 

90. 

OO 

14. 6* 

7-50 

1  *5 

96. 

OO 

13.1a 

6.63 

x.50 

M 

.OO 

is.  60 

«■$• 

140 

x6. 

5* 

8.85 

4.58 

X.  xo 

x6. 

00 

8.6* 

4-5° 

1.05 

x6. 

10 

8  85 

III 

X.IO 

16. 

OO 

8.6* 

4  ■  5* 

x. os 

Coast 
(ebowl) 
New.  to  bbl. 

Ex. Norway,  No.  1. .170-190 
Es.  N  orway ,  Ne.  s .  ..230-960 
Ex.Norway,  No.  3..jao-36o 
Ex.  Norway,  No.  4.420-46* 
Summer 

Ex. Bloaters,  XX... .100-110 
FancvShore,  No.  x..i30-iso 
Ex. Shore,  No.  1.,  130-150 

Shore,  No.  1 . 130-150 

Extra  Irish,  No.  *...300-350 
Medium  Irish, N*.*.. 350-400 

Irish,  No.  4 . 400  45* 

Small  Irish . 450-50* 

New  Medium  Shore. i£*-iSo 
New  Large  3her«.._ii*-i3o 

Large,  N*.  e . eio-ae* 

Cape  Shore. . . 100-14* 

Holland . 400-450 


Herring. 

so*  lb.  roe  lb  I*  Ib.  1*  Ib.  8  Ib. 

Lab.  Split,  L4.  Na.  i.M  7.00  4.10 

Lab.  Split,  Lr.  No.  o.M 
Shore,  Round,  Largn^ 

Shore,  Round,  Med  ... 

Ocean  Fiah. . . . 

Shad,  No.i,M«mm...  xa 

Shad,  Ne.  a.  Meaa _ 

Haddock.  PlcWedL.^. 

Red  Salmon . 


S  63  J.OO  mJO 


Dressed  Boneless  Fish. 

Favorite  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . 06U 

Oik  Edge,  40  lbs . *6 

Favorite  Middies,  60  lba_ . n 


Dressed  Fish  Bricks. 

GUt  Edge,  *-lb.  bricks,  40  lbs . . 

Snow  White,  i4b  bricks,  to  lbs . . . 

Favorite  Cod,  *Jb.  bricks,  40  ib* _ 

Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  sise,  1  and  a  des.  la  case . 

“  small  tize,  a  d*s.  in  case  . . . 

Small  Tumblers,  1  das.  In  ease . . 

Large  Jars,  sealed,  1  do*.  Io  ease . . 


■  *6K 

•»73< 


1.3* 

■90 


Loose  Codfish. 

Extra  Large  Georges  Cod. . . . . 

Large  Bank . . . 

Medium  F 
Pollock-... 


,  440  lb*.,  U  c.  lea*. 


Smoked  Fish. 

New  Extra  Scaled  Herring- . per  baa 

Boneless  Herring,  fancy  10-Ib.  boxau-.. .per  lb. 

Smoked  Salmon,  whole  Ssh._ . . “ 

Cromarty  Bloaters,  too _ ..—...per  box 

•'  "  moi _  “ 


<S» 


.*8 


.16 

•7 


FRESH  FISH. 

P«r 

HalibUt . . . 

Salmon,  {rash . 

Codfish . a* . oaaoateaa . a.... 

Lnrrc  Hake  . . . 

Haddock . . . 

Spanish  MackereL . 

Smelts . *7  • 

White  Cat  Fiah . . . 

Red  Catfish . 

Snappers .  - 

Ed* . . . a* . a* 

Green  Sea  B&m . .*.... 

Spotted  Trout . 

Rock  Fish . 15  - 

Croakers . . . 

Lobsters .  - 

Large  Fresh  Mackerel . each  - 

Weak  Fish,  large .  - 

Weak  Fish,  small .  - 

Medium  Trout .  - 

Medium  Gutted  Trout .  - 

Round  Gutted  Trout . 

Porgies . 

Butter  Fish . 

Steak  Fink  %  coat  par  Ib.  additional 


lb. 

•IS 

.*5 
.  1 » 
*«6 
.•7 

.19 

.13 
•  f3 
.10 
.10 
*zd 

.2# 

.06 

.98 

.40 

.12 

°7 

•7 

•7 

.07 

.08 


Cove,  Primet . 

OYSTERS. 

-10.00 

Cove,  Culls . 

41 

-  6.00 

Blue  Points . 

44 

-  5  00 

Blue  Points . . 

. per  bbl. 

-  6.50 

Absecon,  Primes., 

-  0.00 

Ab«econ,  Cull* . 

44 

-  4.50 

Rockawsy* . 

-  3  »» 

CLAMS. 


. per  M.  8.**  -  9. 

M  6.**  • 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes . -  t.93 

Connoisseur  Clusters,  22-lb.  boxes .  *.05 

California  Clusters,  to  No.  1  pks .  *.25 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . osJ< 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04^ 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layer* 

28  lbs . 06X 

5  or  10-box  lots . 06JF 

Standard  Brands,  st-lb.  boxes . .06% 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


“Hello,  George”! 

“Why— blamed  if  it  ain’t  Charlie! 
Say,  you  look  as  if  you’d  struck  a  gold 
mine  or  robbed  a  bank.  What  in  the 
world  are  you  doing  anyhow? 

“Well,  you  see  George,  I  learned  to  sell 
goods  by  taking  the  Sheldon  Course  in 
Scientific  Salesmanship  and  got  a  peach 
of  a  job  with  Smith  &  Walker— $25  a 
week  and  expenses.  Just  had  a  three 
months  trip  and  dropped  into  town  to 
see  the  folks  and — say,  come  over  to¬ 
night  and  I’ll  put  you  next.  There’s  no 
use  of  a  bright  fellow  like  you  being  a 
delivery  wagon.” 


IV rite  for  explanation  and  terms. 

Sheldon  School 

503  Republic  Building 

Chicago 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  \  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 


The 


»»» r. . 


Electric  Coffee  Mills 


Tea  and 
Coffee  Bins 

Experience  in  buying  is  us 
necessary  as  experie?ice 
in  making  ” 

Mr.  Grocer,  you  wouldn’t  try 
to  make  a  Coffee  Mill  because 
your  lack  of  knowledge  on  the 
subject  would  prevent  you  mak¬ 
ing  it  right.  Well,  why  buy  one 
without  knowledge  of  the  subject 
when  you  can  use  our  experi¬ 
ence  ?  We  have  handled  all 
makes  in  planning  and  equip¬ 
ping  grocery  stores  all  over  this 
country,  and  we'll  get  you  the 
right  one  at  the  right  price. 

Write  us  for  catalogue. 


J-  A.  FLESCH  <Sc  SON 

SPECIAL  AGENTS  FOR  HENRY  TROEMNER 

Suite  1945— IIS  Adams  Street,  CHICAGO 

Designers  of  Modern  Fixtures  for  Grocery  Stores 
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Seeded  Raisins — 

Owl,  extra  fancy,  36  is . 07 

Fancy,  36  is . 

•  Blue  Pennant,  36  is.. . °7% 

Parrot,  36  is . 05^ 

Souvenir,  36  is . 06% 

Glen  Rosa,  36  is . 07 % 

Blue  Ribbon,  36  is . o6}£ 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . io 

Not-A-Seed,  36  is . 07% 

Griffin,  50  is . 

Gray's,  36  is  . 06% 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05^ 

Sultanas,  50-lb.  boxes . 04^ 

Thompson's,  50-lb.  boxes . 05 

Prunes —  25  lb.  50  lb. 

Fancy  Santa  Clara,  20-30 . 14 

“  “  3°-4° . °9Vx  -°9 

**  44  40-50 . .  .08 y2 

“  “  50-60 . 07  .07^ 

"  “  60-70 . 06  x/z  .06 

Ruby,  30-40 . 09 K 

*'  4050 . 09*/ 

44  50-60 . 08)4 

Oregon,  40-50 . 07^ 

“  50-60 . 07]^ 

Silver . . 11 % 

Currants — 

Fancy,  recleaned,  new,  40  is . 08^ 

Extra  choice,  recleaned,  new,  40  is . 07^ 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron — Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13^ 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12^ 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12# 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 

Hallowe'en  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new,  Cal.,  10-is . per  box  -77/4 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs .  per  lb.  .12^ 

Fancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb.  .12}^ 

5  or  10  box  lots .  "  .12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 15% 

5  or  10  box  lots . 15# 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  choice  Royals,  new,  25  lb.  boxes . 13^ 

5  box  lots . 13K 

Choice  Royals,  new,  25  lb.  boxes . 1254 

5  or  10  box  lots . 12# 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12% 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes.,  .21 

Pennsylvania,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 09^ 

5  or  io-box  lots . 09  VA 

Peaches —  Per  Id. 

Fancy  Muir,  25  lbs . °9% 

Extra  choice  Muir,  25  lbs . 09 

Choice  Muir,  25  lbs . 07^ 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 

Whole,  50  lbs . 05% 

Fancy,  pared,  25  lbs . 18# 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas — 

Selected,  10  hands,  packed  1  in  barrel..., 

9 


9  in  crate  . 

1  in  crate.. 

2  in  crate.. 

3  " 


Per  bunch. 

. .  2.00 

.  1 . 60 

.  1  4> 

• .  1*25 

. .  x.xo 

. .  I  ■  10 

. 8a 

. . eo 

Per  sack 
.  3-75 

.  3  23 


Cocoanuts — 

Porto  Rico,  extra  fancy,  80  size. 

Jamaica,  extra  fancy,  100  size  ... 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 .  -4.00 

“  54-64-80 .  5.00  -5.5° 

Russetts,  36-46-96 .  -4.0a 

“  54-64-80 .  -5.00 

Messina  Lemons —  Per  box 

Extra  fancy,  300  size .  2.75  -3.25 

360  size .  3. co  -3.50 

Choice,  300  size .  3.00 

44  360  size .  3. *5 

California  Lemons —  Per  box 

Extra  fancy,  300  size .  3 . 75 

**  360  size .  3*75 

Choice,  300  size .  -3  25 

“  360  size .  3.25  -3.50 

Pineapples — 

Fancy,  18-24 .  2.0a  -2.50 

Fancy,  30  size . 2.25  -2.50 

Fancy,  36-42  size . 2.00  -2.25 

California  Oranges — 

Extra  fancy  Navels,  96-112..  . .  *-75  -3. 15 

Extra  fancy  Navels,  126-150 .  3.75  -4.C0 

Extra  fancy  Navels,  176-216 .  3-75  “4-25 

Extra  fancy  Navels,  250,  288-324 .  -3*75 


HORSERADISH. 

Tumblers,  io-«  rife,  t  dec . per  doi. 

Tara  bier.,  site,  .  dot .  " 

'Tnblen,  Lord-.  Prayer,  a  do..  ~ 
TaraMen,  last.  cut  glass,  ro-e.,  a  dos.  <* 


«5 

•  45 

*5 

*5 
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INK. 

Arnold’s,  black,  3a . . . per  bottle  .4! 

Continental,  red,  1  doz . jo 

“  black,  j  doz . bj 

Royal,  black,  3  doz . aj 

Superior,  black,  3  dot  ? . . . .  ,*j 

Stafford,  Commercial,  jo . per  bottle  .fie 


LAMP  GOODS. 

Per  case  of  fi  dot. 

Lamp  Chimneys —  No.o.  No.  1.  No.  a. 

Macbeth.  Pearl  Top .  4.00 

Acme  Victor  Top . 

Pure  Flint,  Lustre  Top . 

Crystal,  Crimp  Top .  a.  to 

No.  o  Tubular  Lantern  Globes  , 

Cold  Blast . 


4.00 

4-5° 

5.10 

J.60 

4*o 

4.80 

•.70 

J3« 

3.90 

•  .to 

a.  70 

J  -  3° 

1 . 

.-5  doz. 

*•75 

leeeeaea  c 

...5  doz. 

3-75 

No.  >. 

No.  a. 

•75 

.90 

No.  1. 

55 


85 
1. 00 
No.  a. 
•71 

Per  dot. 


Jumbo  Chimneys,  plain . per  dot. 

“  dee.,  my-  " 

No.o. 

Banner  Burners- . 43 

No  charge  far  packages. 

Oil  Cans — 

1 -gal.,  glass .  ...5 

i-gal. ,  galranlted,  Pearl,...- .  1.90 

5-gal- ,  Lennox,  spout . - .  J . 50 

5-gal.,  "  spigot .  fi.jo 

5-gal-,  Colombia . - . - .  y.ee 

S-gal.,  Banner..- .  8.00 

3-gal.,  Climax,  pump . - .  ze.oe 

5-gal.,  Home  Role,  pump . — . .  11.ee 

Lanterns — 

No.  o.  Standard . . . . . -...  4.50 

No.  o  Dash  •  eoooeoooooooooooooooeeeeooeoooooooooeooooooo  w .  50 
Cold  Blast  I  m* e eeeee. eee nmtu .eeeeee.eeeeee. MMMtrst  8  •  89 


LIME. 

Chloride,  Aoae,  sifting,  sj-Ib.  boxes,  1  lb .  1 . 50 


LYE  AND  POTASH. 

Per  ease. 

Banner  Lye,  4  dot . 3.75 

Babbitt's  Lye,  4  dot .  3. .5 

Lewis’ Lye .  3.15 

Red  Seal,  •  dot . - . . . - .  1.90 

*'  4  do  1.  •  eeoooeoeeeeeeoooeeeeeoooos  eoeeeoooe  eeeee e  4  *  OO 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird’s  Eye,  Dia.  5  size,  100  bxs.,  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs. ,  4  cs.  lots _  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs. ,4  cs.lots  3 . 75 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  ...  3.75 
Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 
“  44  '*  2%  gr.  cs.,  8  cs.  lots  2.35 

44  i(  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

44  44  “  lt  3gr.es.  7 cs.lots  2.55 

tt  a  tt  tt  5  •«  4  •*  4.25 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands^ 

Search  Light,  Dia.  5  size,  4  cs  lots .  4.25 

Dia.  1  size, 2v  gr.es., 8 cs.lots.  2  40 
44  44  “  3  gr.  cs.,  7  cs.lots.  *.85 

“  “  “  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size.5gr.es., 4 cs.lots  3.50 
“  “  Dia.  5size,i44txs.,4cs.  lots  3.75 

Chips,  Dia.  ■  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 

44  14  44  100/3  bx.  pkgs.,  5  cs.  lots.  3-30 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  44  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  *'  5  “  4  “  .  450 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

"  “  “  5.  “  ; .  450 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3*85 

Little  Stars,  Dia.  L  S.  size, 10 gr.es. ,2  cs.lots  3.80 

Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  “  6  “  5  “  4  “  .  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

"  “  “  '*  10  “  a  “  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots  ......  9.25 

Vulcan,  No.  2,  50  gr.  to  case .  .  25.00 

“  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atmere  &  Sen- 

Extra  Family,  Seodlsso  Pm  cane. 

No.  y,  6  glass  jar* . . . . .  4.30 

No.  3,  6  glass  jars . - . . .  3.10 

No.  18,  37  and  fi8,  wooden  poOs.-per  lb.  .13 
Barrels, halves,  quarter*  and  kite.-  "  .z>M 

Family,  Seedless —  Par  box. 

No.  5,  6  wooden  pells . ...— . .  |*l 

No.  to,  fi  wooden  palls  - . .  8  5s 

Celebrated,  Seedless — 

Bbla..  54*  end  V(*~ . per  lb.  ,o8W 

Wooden  palls,  *8,  37  and  SB  lbs .  "  .098 

Wooden  kits,  Nos.  so-35 .  "  .09 

Wooden  kits.  Nos.  so-35 .  "  .08 

Keystone —  Pet  lb. 

Bbls.  Xs  and  Vs . — . — — ...  .  ,stK 

Wooden  palls,  18,  37  and  tt  lba.— . 08^ 

Condensed  cartons,  3  dot.  to  case-gross  xi.oo 
Condensed  cartons,  6%  dot.  to  cat*. .gross  ii.eo 

Barrels,  J4l,  Us . per  lb.  .10 

Wooden  kits,  Nos.  ao-35 . .  “  .08 

Wooden  kits,  Noe,  S5-40 . .  "  .  10  J4 


Scbimmel’s — 

Bbls.,  %  bbls.  and  30-lb.  kits..-. . - . .  .0754 

18  and  37-lb.  kanakins . - . 07)4 

10-lb.  kanakins,  6  to  crate . . per  dos.  10.30 

J-lb.  “  6  to  crato .  •'  3.95 

5-lb.  glzus  Jars,  6  to  crate .  "  fi.  13 

Campbell’s,  30-lD.  pails . . . 08 

Mrs.  Wells'  bbls.,  %  bbls.  and  so-lb.  kits . 06 

New  Year  bbls..  kegs  and  30-lb.  kits . 03 

Crescent,  bbls.,  %  bbls.  and  30-lb.  kits . 04 U 

National,  bbls.,  54  bbla.  and  30-lb.  kits . —  .07 

Southwark,  bbls  .  V!  bbU.  and  go-lb.  pails . oeif 

Brick’s  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  *4  bbls.  250  lbs.  lA  bbls.  125 

lbs  ,  J4  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  as  follows  :  70  lbs. ,60c.; 

35  lbs  ,  40c.;  18  lbs.,  25c.  Returnable  if 
in  good  order. 

Tins,  5  lb.,  54  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  lb. 

Bbls..  28  lb.  pails,  etc . 07*4 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  U  gr . .• .  2.90 

12  “  “  “  54  “ .  5  75 


OILS. 


Store  Gasoline... . 
Headlight,  190  tea 


Per  gal. 

•  -*554 

.  .si 


OLIVES. 

Extra  Queen —  Per  doz. 

Imported,  No.  10,  2  doz .  2.70 

*'  “  *9,  1  “  .  4-5° 

“  “  32.  1  6.80 

”  “  16,  a  “  .  2.40 

"  “  8,  3  •*  . 90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  *.30 

‘  “  14,  »  “  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed- 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle  2  doz .  2.25 

"  “  10,  “  2  “  .  1.40 

Olives  in  bulk —  1  gal. pails.  2gal. pails,  sgal.kegs 

xx'::::::::::::::::;: 


i-35 

2.65 

5-65 

1  *45 

2.85 

6.15 

i-75 

3-35 

7.00 

*  .00 

3.85 

8.00 

2.40 

4.20 

10.25 

2.70 

5-i5 

11.60 

xxxxx . 

Mammoth . 

Kegs,  large,  1  gallon . . . .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  i  doz.  case .  7.00 

“  41  medium,  2  doz.  case 8.00 

small,  2  doz.  case .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case .  12.00 

44  44  44  glass,  small.  2  doz. case 

“  “  "  “  med., 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

44  small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  a . Per  case  7.00 


American  Oil. 

Stohnr's,  No.  8,  s  dot . 

“  No.  ifi,  •  dot_ . 

"  No.  st,  i  dot- . 

Ksyatono,  bottles,  t  dos-... . . . 


Per  dos. 
.••••—•«  *55 

::::::::  .:n 

-  -9° 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jots,  pinto- . per  dot.  4.75 

"  “  quarts. .  “  5.7J 

“  so-ot.Jara . - .  “  e.50 

"  10-Ib.  palls . pet  pall  e.50 

Tripe,  10-lb.  pails . .  *'  .90 

'*  5-gal.  kegs . per  beg  e.oo 

Pigs’  Feet,  10-lb.  palls- . per  pall  1.00 

"  5-gal.  kegs . per  keg  1  15 

Pickled  Beef  Salad,  In  giase . per  dos.  1.10 

“  Tripe,  In  glass .  “  1.10 

"  Ox  Heart,  In  glass .  "  t.io 

"  Pigs’ Feet,  In  glass .  "  1.10 

Russian  Sardines . per  keg  .73 

“  5-lb.  paQs . —..per  paQ  .jo 

*•  so-lb.  pails. -  s.oo 


POTATO  CHIPS. 

z-lb.  packages,  bbls.,  e(  lbs . — . -....— 

Loose,  bbls. ,  30  lbs . . — — — —  - . — 

3l-lb.  packages,  se-lb. 


PEANUT  BUTTER. 

McLaraa’e— 

Small,  e  dot . — . . . — . . 

Medium,  e  dot.- . . . — . 

Large,  1  dot . - . - . — . 

Peaantene,  No.  e  Ian,  t  dot . — . 

“  No.  4  Jan,  ]  doo . 

Beardsley’s— 

Small  Jars,  a  dee . . 

Medium  Jan,  s  dot - -.... 

Lsige  Jan,  1  doe _ _ _ _ 


.18 


Pet 

,.  1. 

e. 

..  i. 

Per 

.  1. 

s. 


dot. 

90 

5» 

l\ 

tt 

9» 

•* 


PICKLES. 

45  gal»-,  i»oos .  9.23 

45  gals.,  2500s,  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  2.25 

10  gals.,  450s,  “  2.65 

10  gals.,  600s,  "  2.65 

16  gals  ,  600s,  “  4.50 

16  gals.,  600s,  "  dills .  4.50 

45  gals  ,  1 400s,  “  “  .  10.25 

C.  &  B.,  Chow  or  Gherkins,  pints .  3. 50 

"  “  half-pints .  a.  40 

Celery  Sauce,  Yorkshire,  a  dos . per  dot.  1.00 

Chow,  “  pints,  s  doz.  “  1.00 

Gherkins,  sour,  "  “  "  **  1.00 

Mixed,  “  ”  ’’  '•  •*  j.oo 

Assorted,  “  "  "  "  '*  j  Co 

Gherkins,  sweet,  “  “  ”  "  1.25 

White  Onions,  “  "  "  "  1.40 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  2.75 

1,000s,  5  gal....— “  3.40 

"  S.ooos,  5gal .  •'  3.25 

Chow-Chow,  No.  1,  j-gal.  kegs .  1.95 

"  No.  s(  5  gal .  1.73 

Chow  and  Mixed  Pickles,  1  gal . per  pail  1.00 

Williams  Bros. —  Per  dos. 

No.  8,  Sour  Gherkins,  2  dos„ . 8s 

No.  8,  Sweet  Gherkins,  a  doz . 85 

No.  8,  Sour  Mixed,  a  dot . 85 

No.  8,  Sour,  assorted,  a  dot . . . 85 

No.  8,  Chow-Chow,  a  dot. . 8j 

No.  8,  Onions,  a  doz . - . 87^ 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15U 

“  40  “  . i4/4 

Distilled,  45  grain . . . 09 

“  '  40  “  . 08  yA 

Fermented,  45  grain . 091J 

“  40  “  . 08^ 

Lutz  &  Schramm  pure  cider . . . 21 

“  distilled  white . 13 

pickling  white . . . 20 


PROVISIONS. 

Hama,  skinbaek,  18-20  lba — .... 


.19 


*4-t«lbs . .  -llH 

"  ro-ia  lba . .  -i8K 

Plenles,  6-8  lba . - . ....„ . 13 

Dried  Beef,  sets  city  smoked . .  .  19 

"  tenders  and  xnncfcs— . - . 19 

"  air  dried,  sets . 21 

“  “  tenders  and  knucks . .  .at 

Jersey  Pork,  butt . per  bbi.  27.50 

family . . . — .  "  30.00 

Breakfast  Bacon,  rib  In . . . — .  .  ai 

“  boneless . — . . . 23 

S.  P.  Bellies.  14-15  lbs . i6J< 

Bologna,  35-lb.  boxes . . . 

Boiled  Boneless  Ham . 29 

Beef  Tongues,  smoked,  5-6  lbs . . .  ti.oo 

Cooked  Compressed  Ham,  aj-lb.  boxes . 

Covered  Hams,  U-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  -cent  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs. . ....—  .19  54 

"  "  is  lb . - . j9j4 

“  "  14  to  :fi  ibs . 19 

'*  "  18  lb . - . 20 

”  "  skinned,  18-20  lbs. -  .21 

“  "  boded,  skinned,  fat- 

less . . . —  .32 

"  Bacon . — — . —  .27 

"  Dried  Beef,  Instdea. . »2 

Beef  Tongues,  short  eut.  —  .si 
Winchester  brand  Hams,  skinned,  all  aver..  19 
“  "  8  to  10  lbs.  aver...  .i8}4 

•*  "  is  lbs.  aver . 1854 

"  "  14  to  16  lbs  aver... 

"  ”  16  to  18  lbs.  aver  - 

"  '*  Picnic . 1354 

Above  average  loose,  if  packed  54  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 


Tierces,  about  340  lbs.  .. 
Plain  tuba,  30  and  60-lb. 

10-lb.  tin  pails,  60  lbs . -..., 

j-lb.  ”  60  lbs... . 

j-lb.  "  to  lbs._ . . 

Swift  ft  Co.- 
Premium  brand,  tierces  . . .. 
Silver  Leaf  brand,  tierces.. 
Jewel,  compound,  tlerees- 

C< 


Pure, 

Compound, 

per  lb. 

per  lb. 

.14* 

.XX 

•*454 

.**54 

•  *5 

.1154 

•  «;  J4 

•  **54 

•  *554 

•  **54 

•  *554 

•  1454 

•*«k 

•  iiH 


DRESSED  MEATS. 

CMty  Dressed  Beef — 

Choice,  native- . . 

Common  . .  . - . - 

Western  Dressed  Beef — 

Choice,  native  cattle . — . 

Common  to  fair . — . 

City  Dressed  Veal — 

Prime. . — . 

Goad  to  choice . . 

Dressed  Hogs — 

Plg» . - . — . 

Hogt,  heavy . 

“  180  lbs . - . 

"  ifio  Ibs . - . 

*'  Ifio  lb* . . 


Per  lb. 

.ii;4--*«54 

.13  -.IZ 

.n}4-.iz54 

■TO  -.II 


-  -»4 


•  *3 


-*S 

-•*4 

-»3>4 

-•*4 

-*4 

-•»4 

-•*4 
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WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


Don't  Order 
—  Much  ~ 

At  First 

Here’s  the  way  to  handle  a  specialty  like  our 

LEHIGH  SAUSAGE 

You  know  we  claim  a  lot  for  it.  We  claim  it’s 
more  deliciously  seasoned  and  flavored,  that  it’s 
good  hot  or  cold,  that  it’s  clean  and  pure  and 
different  from  any  other  dry  smoked  sausage  made. 

If  this  is  true,  you  could  sell  Lehigh  Sausage, 
couldn’t  you?  Very  well,  here’s  how  to  prove  it 
true — order  a  very  small  quantity  from  us  and  try  it 
out.  Only  a  trifle  at  stake,  with  a  chance  of  more 
business. 

We  make  Lehigh  Sausage  from  beginning  to  end. 

ARBOGAST  &  BASTIAN  COMPANY 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep  and  Calves 
Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 


Swift’s 

Pride 

Cleanser 


50  cans  to  the  case 

Your  cost  $3.00 
per  case 

Retails 
10c  per  can 


Advertised  nationally  and 
sold  from  coast  to  coast, 
North  and  South. 

Quality  and  efficiency 
make  it  repeat  permanently. 

Satisfaction  and  a  good 
profit  every  can  you  sell. 

Order  from  your 
jobber 


I 

i 


&  ^PweiriL 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.— 
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—31 — 

Droos»d  Sbooy  ud  Uabi- 
Lamb,  woraoru,  |Md . . 

"  '*  cull*  . 

Sheep,  chaise . . . 


•*4  -.'5 
.•I  -.«3 
•i*  -  ij 

.10  -.12 


BUTCHERS’  SUNDRIES, 


Froth  Steor  Tonguos... 

. 

_ ssch 

-  .70 

Calf  HeacEk  scalded  ... 

.50 

-  .7J 

.per  pair 

•  75 

-  .  8e 

•*  beef . 

•25 

...per  lb. 

.per  dos. 

-  •  3* 

-  .07 

-1.20 

-  ®5 

-  -»5 

-  »5 

Ox  Tan* . 

. 

.per  dos. 

Ralls,  bssf. . 

Tenderloin,  beef,  western . 

Froth  Pork,  loins,  city . 

••  ■*  veatera 

.14 

.14 

DRESSED  POULTRY. 


Turkey* — 

Per  lb. 

Western,  young  hens,  8  to  io  lbs... . 

-.tc 

"  young  touu,  15  to  17  lbs . 

-.*0 

Old  heus  and  toms . . 

-.00 

Common  to  good . 

■rollsr* — 

-.18 

Philadelphia,  fresh  killed,  3  lbs.  and 

undsr  te  pair,  fancy . 

Philadelphia,  fresh  killed,  3  j4  to  4  lbs. 

•32  --35 

te  pair . . . 

Philadelphia,  fresh  killed,  3  to  3 y  lbs. 

• 33  *•  35 

.04  —  .  Sr  6 

Western,  4  te  4U  Tbs.  to  pair,  fancy . 

"  }  to  lbs.  to  pair,  fancy . 

•4  -••* 

"  fair  to  good . 

-»4 

Fowls — 

Wee  term,  fancy . . . 

•  i*M-.  '9A 

Heavy  Roast  era,  4  to  j  lbe— . 

.x8  -.19 

Pair  la  good. . 

Old  seek* . 

.16  -.18 

Squabs— 

Prims,  large,  frutcy . 

Per  dos. 

3 . 00-3 . 50 

j^M4,sii«ia.....iiti.....iit<ii.i.MII . .  •••••« 

2*5 

f . 50-t . 5a 

LIVE  POULTRY. 


Spclag  OUkaai,  uerby,  i%  te  s  lb«.. 

Uip  Springers  . . . . 

Pawl* . . . 

Rom  tors . . . ...„ . . 

IHmIUmkmiismmi 


Per  Ik. 

•*J  --25 

.•5  -.*6 

.19  -.19% 
•14  -.15 

.l8  -.23 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.7s 

Half  barrels . 

Kegs.  14  gals .  2.70 

3  lb.  tins,  cases,  a  doz.  each . per  doz.  .  85 


PLUM  PUDDING. 

Richardson  &  Robins—  Per  dec. 

Individual  sin,  A  lb . _ . 95 

Round  conical,  with  key,  No.  1,  1  dot .  s.30 

“  No.  s,  «  dor .  4. 10 

"  “  No.  3,  A  dor . .  0 . 30 

**  "  No.  4,  A  dot .  8.15 

P.  P.  Sauce,  No.  1,  s  dot . . . .  1 . 5a 

Atmore’s  Genuine  English,  seedless —  Per  ease 

Individual,  1  dor .  s.io 

No.  1,  cans,  1  dor . . .  s.30 

No.  s,  cans,  1  dor . . . .  4.1a 

No.  3,  cans,  A  do  1 . . . .  j.  jj 

No.  4,  cans,  .  4-00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Tellies-  Pardos. 

No.  je,  jars . . . . . . . 97^ 

No.  4J4,  toy  palls .  «  3J 

American,  pure  apple,  tumblers,  aseortad 

„  *licM . 88 

Schimmel’s,  No.  10,  turn  blsr»_ . .  .83 

National,  No.  10,  tumblers . . . .  .  72 1/ 

“  No.  6,  tumblers  . . 49 

Preserves—  Perlb. 

Schimmel’s,  pure,  30-lb.  pads . . .  ,jU 

Southwark,  30-Ib.  pails . .  .06 

w  ,  4>4-lb.  toy  palls,  X  do* -  415 

Fruit  Butters—  Per  dor. 

Apple,  No.  «,  jars  . . 98 

Southwark,  No.  3,  tins .  s.oo 

"  No.  5,  tov  palls . . .  s.70 

‘  30-lb.  pails . . . per  pail  1.08 

eo  lb.  crocks . perlb.  .07  3d 

1  Schimmel’s,  30-lb.  palls .  “  ,0$ 

Prune,  30-lb.  pails .  "  .0,i / 

Peacb,  30  lb.  pails . „ .  •«  — 

Jams —  '  ' 

Schimmel’s,  pure,  jars,  s  dot... . . . 

Southwark,  assorted,  jars,  s  dos .  «, 

Orange  Marmalade —  "  ' 51 

Hartley's  Imported . . .  ,  ^ 

Schimmel's,  pure . . . * . . 

Wanock’e  Guava  Jelly —  .  * 

i-lb.  tumblers .  ,  „ 

U-lt,.  ••  . . .  *  00 

^  .  a.  sj 


DRUOS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


Sweet  OU  . 


Spirits  Camphor... . 

Spirits  Painters’  Commercial... 

Paregoric . „ . 

Glycerine . . 

Syrup  Sauille . 

Syrup  Rhubarb . 

Syrup  Ipecac . . . . 

Turlington  Balsam . 

Golden  Tincture  . . 

Tincture  Arnica . 


Bateman  Drop*,  rd  bets.. 


Turpentine . . 

Laudanum,  sec.  siao . 

“  *5«-  . 

J  per  cant,  discount  in  gross  lots  assorted. 


5c.  ss.  IOC  as. 

a  SC.  ss. 

•45 

.83 

I.SJ 

•45 

. 

•45 

.85 

*•95 

.85 

*•95 

•45 

!* 

*■95 

•45 

.85 

*•95 

■45 

*•95 

•45 

8j 

*•95 

•45 

85 

*•95 

•45 

•83 

*•95 

•45 

.65 

*•95 

•45 

•85 

<•95 

.... 

»» 

•»5 

*•95 

•45 

•85 

*•95 

•45 

•85 

*•95 

•45 

83 

*•95 

. 

per  des. 

.  88 

*■95 


Alum  . 

Borax,  powdered,  bulk., 
lui 


- . ...per  lb. 

w.=w,  . . per  lb. 

urap,  bulk .  •• 

Butter  Color,  W.  &  R. . . . per  dos. 

Rlnestone,  bulk. . ...per  lb. 

Copperas . <* 

Camphor,  rum,  1-01.  blocks .  " 

“  flakes,  syo-Ib.  bbls .  *• 

“  11  less  quantity .  ” 

"  Tar  Balia,  ejo-lb.  bbls . _  « 

*  “  leas  quantity .  " 

Castoria,  Fletcher’s. . per  don. 

“  Pitcher’s _ _ _ - 

Carbonate  of  Ammonia...™..™ . ..per  lb. 

te  Salts - - “ 

r  Saks. . . «* 

Glue,  ordinary _ _ " 

'•  white . <• 

Gum  A/wMc . . .  .  .  •« 

Haariem  Oil . . . . . . . ne*  ifcg 

Husband’s  Magnesia., 


Jamaica  Ginger,  Hires’  _ 

Lieoriee,  P.  ft  S.,  js.  stick,  imported,  per  dos. 


M.  ft  R., 


per  lb. 


"  4»,  At,  8s,  in,  s&,  J-2)  bones  «  .04 

soot -  *•  .„ 

Putty,  tj-lb.  cans . per  ieo ibe.  i.to 

_  **  jo-lb.  cans . . .  *•  i.jj 

Petroleum  Jolly,  screw  top,  jc.  skae  ...par  doc.  .36 
**  100.  Mao  _  “  .73 

Paris  Green,  roo-isj-Ib.  keg*_ . perlb.  .94U 

"  K"11*  _ _  "  A 

“  8-lb  packages . . .  •*  .3 

i-lb.  packages . "  .97 

Roatn .  ••  94 

Roach  Powder,  Omega,  4-os.  caws . 80 

_  .  “  . - . per  groes  9.00 

Roach  sank,  10c.  also .  per  dos.  .80 

Saltpetre,  crystal,  about  330-lb.  bbls. ....per  lb.  .o6« 
“  granulated,  about  100-lb.  kegs  “  06H 

Sulphur,  flour,  175-lb  bbls . per  100  lbe.  *.53 

"  100-lb.  bags  . .  1.35 

"  less  quantity . perlb.  .0354 

Venetian  Red .  ••  os 

WW**®*- . "  0* 

GofTt—  per  dol 

Cough  Syrup,  05c.  slse .  t .  7J 

Herb  Bitters,  15c.  site .  1.73 

Oil  Liniment,  s$c.  site  . 


Sarsaparilla,  50c.  size .  3.50 


Worm  Syrup,  15c.  size 

Horse  and  Cattle  Powder,  15c.  sise . 

Dyspepsia  Tablets,  10c.  size . 

Iron  Glue,  McCormick  ft  Co. — 

2°’  5~ . . 

Tube  V .  7 

McCormick  ft  Co.,  Bee  Brand — 

Insect  Powder . . . 

Root  Beer . 

Talcum  Powder . 

T r {angular  Quinine  . . 

Quinine  Capsules . 


1.90 

•75 


71 

■85 

.80 

:E 

.80 


Druggists’  Sundries. 

Add  Phosphate,  Horaferd’s.. . per  dos. 

Bath  Brick,  box  15  bricks . per  box 

Sealing  W ax .  " 

Silver  Band. . per  bbl. 

Tar,  pints . per  dos. 

”  quarts .  11 

“  gallons... . each 

"  A  bbls . . . •• 

"  bbls .  " 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  do*,  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  15c.  slse... 

McCord's  Magic  Medicine,  sjc.  size . 

30c.  sise . 

McCormick's  Tasteless  Chill  Tonic,  S5C.  size 

50c. size 

McCormick's  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, 10c.  site 


4*5 

4o 

•03 

1. *3 

•75 
1 .00 
.30 

1  50 
8.00 


75 


75 


Extracts  an..  Essences. 

McCormick  ft  Co. ,  Bee  Brand —  Per  do*. 

Vanilla,  Rose,  Pistachio,  No.  e  slse . 90 

No.  3  size .  a.oo 

No.  4  size .  9.»5 

Almond,  Apple,  Apr!  cat,  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry.  Violet,  No.  9  site  .85 
No.  3  sise  s.75 

No.  4  size  s.oo 

Lemon,  No.  9  slae . . . 

Orange,  No.  9  size. . . 99 


-JJ- 


sAuer's 

PURE 

EXTRACTS 

Tor  Flavoring  Ices.  Carls  Etc. 
Btsr  BY  TEST.  ATYouR&nocrnslOe&25it. 

^.UUirSaLCOI  ANY  HRANtJ  in  ....  unit  r  n  STATr 


Sauer’s  Flavoring  Extracts — 

No.  s,  Lemon  and  Vanilla . . . . . 

No.  a.  Vanilla  and  Rosa . .  — 

No.  0,  Lomon  and  assorted. . .  .  Jj 

No  4,  "  "  . 

No.  4,  Vanilla  . .  ..,s 

Assorted  cases,  No*.  1  and  a . .  10.80 

“  Not.  1,  a  and  4 .  si.io 

Bulk. 

XXX  Vanilla . 


X  Vanilla . . 

Lemon,  Ginger,  Win- 
ter  green,  Cinnamon, 
Peppermint,  Doves, 

Peach,  Rosa,  Apricot, 

Vtolot . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit. . 

Tea . .. . 

Kitchen  Queen 


Extract  Lemon,  No. 


Iageraoil 
High  < 


s  Flavoring  K 
Grade  Vanflla.. 


pts. 

qts.  Hs*As-  gals. 

1.30 

3.00 

4.eo 

10.00 

*.*s 

*.50 

j.oo 

10.00 

x  .00 

0.00 

4.00 

8.m 

I. OO 

x .  80 

J.OO 

S.oo 

*•9® 

•-7S 

5. so 

10.00 

I.Sg 

»  »S 

4-n» 

7-50 

••  ... 

7.00 
Per  doz 

. . 

. . 

. . 

a.oe 

. 

. 

. 

.80 

. . 

. . 

•45 

. 

. 

ISIIIIISW 

1  a 

. 

. . 

«•«.». 

cts — 

too. 000*0 

■48 

*■75 

Select  Vanilla., 


'H 

•  85 
*5 
•48 


Liquid  Rennet  and  Tablets. 


I  liquid  Ran  net .... 

*'  Rennet  Tahtete,  1 

Shinn  ft  Kirk’s  Ltoukl  Rennet _ _ 

JunketTabiets,  j  doc - - 


dor_ . . 


Per  des. 

.  s.io 

-  78 

»  »•»» 

.  .8* 


CIDER. 

Corson’s — 

Barrels . per  gal.  .16 

J4  barrels,  98  gals . ; . per  bbl.  3 .00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  p«r  eat* 

Duffy’s  1849  Apple  Juice,  1  dos.  qn._ .  3.90 

"  **  *  des.  pta .  4.00 

Anchor  brand  Ooldan  Russet,  s  das.  qts _  1.7c 

“  “  .  doz.  pt..™  J.ij 

Mott’s  brand  Golden  Russet,  t  dos.  qts .  3.73 

“  "  s  dos.  pts .  4  .  as 


CHEWING  GUM. 

Adams’,  counter  jars,  iso  jc.  packages.. .  9. 75 

"  boxes,  so  packages . . . 35 

Gee  Whin,  7a  packs . . . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk . . .  i.sj 

Spearmint,  eo  packs,  too  pieces.. . 33 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 97 U 

Fancy  Head,  100-lb.  bag* . 06)4 

Extra  choice,  roo-lb.  bags . *5^ 

Prims,  too-lb.  bag* . J4 

Japan  style,  fancy,  100-ib.  bags . •.ir 

•**  cholca,  100-lb.  bags . .31/ 

Java  fancy,  polished,  100-lb.  bags_ . . 

B.  Fischer  ft  Co. — 


>  Larjo/  OWribottn  of  IWkft  Rift  la 
tb«  Unrtol  3l«dc» 

Fischer’s,  choicest  head,  1/2%  and  3-lb.  bags 
Queen  Quality,  fancy  head,  a  .3  and  5-lb. bags 
Imperial,  fanciest  Japan,  1,  3  a-’d  5-lb.  bags 

Coronet,  selected  head,  1  and  3-lL.  bags . 

Cracked,  head,  i-lb.  bags  . 

Strictly  pure  uncoated,  head,  1  and  3-ib.  bags 
Naja,  strictly  pure  uncoated,  i-lb.  bag:  . 


•07% 

.06^ 

•04% 

.05^ 

.04 

•o 6% 

.05 


— 34- 

East  India,  head,  i-lb.  bags . 07^ 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head.  100-lb.  bags . c6 

Choice  head,  100-lb.  bags . 

Head,  100-lb.  bags . 

Fancy  Java,  head,  100-lb.  bags . .  .055^ 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  ico-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03^ 

No.  2  screenings,  100-lb.  bags . 02% 

Extra  fanciest  Japan,  100-lb.  bags,' ’ . 03^ 

Fancy  Japan,  100-lb.  bags  . . 03^ 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester— 

Bblt,,  contain  s8o  lb* .  a 

60  3-ib.  bag, . ;  4; 

st  14-Ib.  bags . 

"  30to-lb.  bags . 

..5  *X-Ib.  bags  .  J. 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 
barrel,  10  cent  size  bags  list .  7 

i.k  t _  _ IL  I .  . 
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Irish  Linen,  a  50-lb.  b an 

**  56-lb.  bags . 

"  *8-lb.  bags . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb.  bags,  in  bbls . per  bbl!  s. 

Pretsel,  s8o-lb.  bbls . . .  *, 

“  x 80-lb.  sacks . - . . .  1. 

Cheese,  080-lb.  bbls . . . . 

Packing,  70-lb.  cotton  bags . 

T  ‘4®-lb  cotton  bags . .  . 

Ivo*7<  dime  sis*,  36  wooden  boxco  to  ease .  *. 

New  Ivory,  t4  large  cartons  to  case .  t. 

Lass  than  5  bblt.  ths  list  net;  3  to  9  bbls.,  3  peri 
discount;  so  bbls.  or  more,  7 %  por  coat,  discount 
be  ells  wed. 


SALAD  DRESSING. 

_  .  .  ,  Por  doa. 

Durkee’s,  largo,  1  dot . . .  4.93 

tmaU,  *dos..„ . . . . .  ,.ys 

“  picnic,  s  doz . 

ScUmmol’s,  small,  s  das . . 

My  Wilt’s,  large,  1  dos_ . . . . . .  9.3a 

"  email,  a  des . . . . .  s.JO 

Snider’s,  No.  8,  s  do*. . . . .  *.40 


SAL  SODA. 


.,  40*  lbs....™., 

Keg*,  150  lbs . . 

fle-ft.  boxes,  bulk  or 


.80 

•95 


SAUCES. 

Loo  ft  Pterins’—  Por  dos. 

Woreutenhlre,  quarts... _ _ _ 7.30 

pints . 4.50 

K  pints . —  — . . s.to 

Snider's — 

Chill,  No.  j4,  1  dot . . . : _  t.U 

"  No.  8,  s  dot . . . . . . .  1.40 

Oyster  Cocktail,  No.  16,  t  dos_ . .  1.33 

"  No. I,  ados . . .  1.40 

Worcester.  Campbell's,  No.  8,  s  dos . . . 90 

North  of  EaglaiMl,  No.  8,  0  doz.- . .  .85 

Chef,  a  dos.  . . 73 


SODA— BI-CARB. 


Per  lb. 
•°SK 
•°5 
■°S'A 
.06 
•05^ 

•05j5 


Babbitt’s  25  lb . 

Arm  &  Hammer,  1  lb.  pkgs.,  36  lbs . 

“  X  •*  36  ‘  . 

yK  “  “  36 " . 

“  1  lb,  and  pkgs.,  36  lbs.. 

“  X  “  41  X*  ,  36  “  .. 

1,  X2  and  K  lb  »  36  lbs . 05# 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  X  11  “  36  “  . osX 

“  y  **  “  36  •* . 06 

“  1  and  ]/2  lb.  pkgs.,  36  lbs . 05*^ 

“  1,  and  y  lb.  pkgs..  36  lbs . 05 y 

Swan,  kegs  no  lbs . 01% 

Bi-Carb  ,  bulk . 02*6 


SOFT  DRINKS. 


Clicquot  Club  Co. — 

Ginger  Ale,  extra  dry,  pints,  e  dor. .  g 

Sarsaparilla,  extra  quality,  pints,  a  dos. .  0 

Blood  Orange,  extra  quality,  pints,  a  dos.....  a 

Birch  Beer,  extra  quality,  pints,  e  dos .  a 

Lemon  Soda,  extra  quality,  ■  dos .  ■ 

Root  Beer,  extra  quality,  pints,  a  dos .  a, 

Sheboygan  Ginger  Ale,  10  dos.  crates  or  bbls.  f , 
Sheboygan  Ginger  Ale,  •  dos.  In  crate,  per 

crate . . . . .  1 

Root  Beer  Extract,  Hires’,  1  dos . .  1, 

Hires’  Root  Beer,  Carbooated,  e  dos . 

Hires’  Ginger  Ale,  Carbonated,  a  dos . 

Welch's  Grape  Juice,  case  quarts,  z  dos.M .  4. 

11  "  pints,  t  do l .  4. 

"  “  M  )4-plnta,  3  dos .  4. 

M  11  u  4-ounce. 6  dos .  j. 

M  ^  "  W-*nUons,  8  bottles  j. 

Schuhle's  Grape  Juice,  quarts,  1  doz* .  4. 

pints,  2  doz .  4 

"  “  half  pints,  3  oz .  4 

“  “  4  oz.,  6  doz .  5 

%  per  cent  discount  on  5  case  lots. 
Walker’s  Grape  Juice — 

Quarts,  1  doz . . .  4 

Pints,  2  doz .  4 

pints,  3  doz .  4 

4  ounce.  6  doz .  5 

y  gallons,  8  bottles .  5. 

Gallons,  4  bottles .  5. 

5  and  5  per  cent,  discount  on  5  case  lots 


er  dos. 


xo 

xo 

le 

xo 

00 

80 

51 

*7% 

•5 

75 

5® 


•50 


5° 

75 

5° 

00 

*5 

00 
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4ft 


Want  to  make  your 
Customers  grateful  to  you? 


gg> 

EGYPTIAN  DEODORIZER1 

*  GERM  HUES  dgj|< 
PAaTiL 

Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 
A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 


CASH  is  the  Thing 

in  your  business.  The  merchants  who  use 

Forbes*  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  Per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 


Aak  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


p*  FORBES,  Coshocton,  Ohio 


PAUL  MFG.  CO.,  -  Boston,  Mass. 


5/ 


* 


Imitated  But  Not  Equaled 


Pearl  Borax  Soap 
Pearl  Borax 
Soap  Powder 


Cr 


SOAPS 


£> 


Young’s  Scouring 
Soap 

Cygnet  Soap 


f 


CHAS.  W.  YOUNG  &  CO. 

Established  1877  Makers  of  Soaps  of  Merit  Philadelphia,  Pa. 


9 


9 


DoYou  Use  Show  Cards? 


Surely  you  do,  or  could,  or  should.  You 
or  your  clerk  can  quickly  learn  to  make 
them  from 

DAVIDS’  PRACTICAL  LETTERED  AT  $1.0# 

POSTAGE  PAID 

A  dozen  bright  cards  will  do  to  your  store 
what  pictures  do  to  your  living  room — 
brighten  it  up,  give  it  life. 

This  book  makes  it  exceedingly  plain 
how  to  make  all  sorts  of  show  cards  and 
signs  with  brush  or  pen. 


LETTERINE— SHOW  CARD  INK-ALL  COLORS. 

THADDEUS  DAVIDS  CO.,  NEW  YORK 


ESTABLISHED  1825 


Know  or  Don’t  Know? 


Reckon  Dp  the  Profit  on  LOWNEY’S  COCOA  *nd,ee,f  “d°~  not  Pay  you  better 

- -  moat  package  gooda.  Wide  Ad- 


„  ,  .  ..  :  “ - -  F*c«ge  gooaa.  wide  Ad- 

vertliisg  keep,  it  moving  off  your  .helves  and  it.  dellciou.  quality  brings  the  customer 
back  again  and  again  for  it. 

DON’T  FORGET  THAT  lOWNEY’S  COOKING  CHOCOLATE  I.  of  the  same  high  grade  at  the 
Cocoa.  Both  of  these  superfine  goods  satisfy  the  customer  and  pay  you. 


fl  Do  you  know  Tea  and  Coffee  when  you  see  and  test 
it  ?  If  yes,  then  you  can  easily  size  up  our  plan  of 
selling  them  by  inspecting  the  samples  we  will  send  you 
if  you  ask  for  them  ? 

<If  If  no,  how  do  you  know  you  are  getting  what  you 
buy  ?  In  this  case,  get  our  samples  anyway,  and  have 
them  examined  by  the  sharpest  man  you  know. 

<Jf  We  sell  Teas  and  Coffees  by  mail,  with  the  sales¬ 
man’s  salaries  cut  out.  If  you  buy  through  a  salesman 
every  cent  of  the  salesman’s  salary  is  paid  by  you.  Ask 
us  for  samples  of  what  you  want. 


BOSTON,  MASS.  ^  ^  II!  DDRYEE& BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  ST.,  NEW  YORK 


ESTABLISHED  1897 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


-—*3 — 

POLISHING  AND  CLEANING 
COMPOUNDS. 

.  jrf  grot*. . - .  a. 5© 

la*  Ami,  ie-cent  else... . %  groea  a.jo 

Electro  Silicon,  i  doz . per  doz.  .  70 

Pals  Liquid,  Urge,  j  doi . per  gross  it.  jo 

“  “  J  dor . per  des.  1.45 

“  “  small . per  gross  7.00 

"  "  "  . . . per  dos.  .6a 

Pals  Paste,  Urge  ■  •eeeeess  •  •  ••  •  e  eee  per  dos.  . 55 


LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 

Acme.  Lautz  Bros . 

Ark,  Fairbank . . . 

America,  C.  F.  Miller . 

Best,  B.  T.  Babbitt . 


Description,  Less  than 
Bars.  Lbs.  5  boxes. 


Naptha, 


Red  Seal, 


i  case  lots.. 


Grand  Pa  Wonder,  Beaver  Sp.Co. 


Lenox, 


“  “  44  I’ndrysize 

Miller's,  C.  Miller  &  Co . 

Mayers,  Elkinton . 

*t  *  1 

Mineral  Scouring,  Wrigley . 


uctagon,  v^oigan 
Oleine,  P.  &  G.. 


100 

3-'o 

100 

1.86 

72 

90 

2.90 

100 

75 

3.80 

40 

40 

2. 70 

100 

br.l. 

3-9° 

100 

br.l. 

4.90 

40 

40 

2.80 

40 

40 

2.85 

100 

4.00 

100 

3-90 

70 

2.85 

100 

3.60 

100 

3.80 

TOO 

4.00 

IOO 

75 

4.00 

3-95 

36 

36 

1.30 

72 

60 

3-35 

50 

large 

3-25 

50 

small 

1  -95 

50 

i. 95 

IOO 

10  oz. 

7.00 

IOO 

6oz. 

4.00 

IOO 

12  oz. 

3-50 

50 

2.00 

IOO 

5Ct. 

4.00 

IOO 

6.00 

IOO 

4 .00 

50 

37/4 

1.00 

IOO 

3-35 

27 

1 .00 

60 

60 

3-  x5 

IOO 

75 

3-9° 

84 

60 

3-5o 

60 

60 

2 .00 

5Ct. 

75 


75 

11  oz. 


3-35 

3-5o 

3-3° 

2- 75 
2.30 
2.25 

3- 95 
2.50 
2.65 
3-85 
3-50 
9.00 
9.00 
3-50 
4.00 
1.85 
4.00 

3  85 
4.00 
2. 10 

4  00 


44  Phila.,  Lautz  Bros .  72  60 

**  Eavenson,  Eavenson .  84  60 

44  Conway,  Conway .  60  60 

44  Kirk’s,  Kirk  &  Co .  60  50 

41  Monarch,  Miller .  60  ... 

44  C.  &  C.,  Globe  Sp.  Co .  60 

Ozone,  Fairchild  &  S .  100 

Polo,  P.  &  G .  120 

Pound  Bleacher,  Day  &  Frick .  60 

P.  &  G.  Naptha,  P.  &  G .  100 

Quaker  City,  Eavenson .  100 

Sapolio,  E.  Morgan .  36s  gro.' 

44  44  .  72s  gro. 

Star,  P.  &  G .  100  75 

Sunlight,  Twin,  Lever  Bros .  100  ... 

Scouring,  Young  &  Co .  48  ... 

Sunny  Monday .  100  ... 

Velvet,  P.  &  G .  100  iooz. 

White  Chief. .  100  ... 

“  “  .  50  ... 

Windsor  . . .  100  100 

Swift  &  Co. — 

Pride,  100  12  oz .  3.50 

Borax,  100  12  oz .  3.85 

Naphtha,  100  12  oz .  3*85 

Old  Mill,  100  12  oz .  2.90 

Wool,  1006  oz .  4.00 

Wool,  100  10  oz .  6.75 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soap>. 

American  QueenViolets,  2  cakes  in  box,  dz.bxs  .  75 

Bread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . . . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes . . .  4-  00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  gross,  per  box .  2.25 

Lava,  100  cakes . 3.85 

44  50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss.  Jergens,  100  cakes,  per  box .  3.85 

Haskin’s  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

44  100  44  44  .  3.60 

Witch  Hazel,  3  cakes  per  gross . . .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs. ,  per  case  4 . 75 


Soap  Powder. 

Bry tine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

2,  100  7-oz .  “  2.50 

3,  100  12-oz .  44  4.10 

Pearline,  36  10-cent  i-lb.  pkgs .  “  2.85 

44  72  5-cent  8-oz.  pkgs .  “  2.85 

44  100  4-cent  6-oz.  pkgs .  “  2-75 

Gold  Dust,  24  4s .  4  4.50 

100  12-oz . 44  4  00 

Babbitt's  1776,  100  6-oz .  44  2.50 

Young’s  Pearl  Borax,  60s . 44  3.60 

Snow  Boy,  60  is .  44  2.40 

44  24  4s .  44  4.00 

44  30  No.  2  pkgs.  to  box .  “  2.40 

Kirkoline,  24  4s .  44  3.65 

44  loos . 1 .  44  3.30 

Granma,  2  for  5,  ioos .  2.00 

Bee,  100  i-lb.  pkgs .  3-9° 

Eavcnson’s  Naptha  Borax,  Brown,  100  10-oz..  3.90 

"  Blue,  100  12-oz .  4-9° 

Imperial  Cleanser,  6  doz . Per  doz.  .45 

Star  Naptha,  100  5s .  3-75 

Miller's  rowerine,  ioos . Per  case  3.75 


Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets . .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  is .  4.00 

Pride  Washing  Powder,  100  5s .  3.50 

Pride  Cleanser,  50  cans .  3.00 

SPECIALTIES. 

Anker's  Bouillon  Capsules . . .  J.oo 

Mustard — Prepared. 

Per  doz. 

Campbell's,  jar,  *  dot . . . . . ..  .90 

Campbell's  with  spoon,  new . 90 

Gulden’s,  No.  6,  with  spoon,  a  dos.. .  1 .05 

Beer  Mug,  fancy,  large  site,  s  des . *5 

Milk  Jar,  glass  top,  a  dos . .  ■  80 

Water  Tumblers,  glass,  No.  10,  4  des . 44 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black. . *3K 

Allspice . 07 

Cloves . >5 

Mace . 5* 

Nutmegs,  large . 20 

“  mealum . 17 

Cinnamon  Bark,  Canton . id 

“  Java  Thin  Quills,  5-lb.  rolls..  .54 

“  Saigon . . . .  .to 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . la 

Green  Ginger  Root. . 


Durye 


CORN  STARCH. 

Davis,  48  5-cent  packages . pel 

16  10-cent  “  . 

•ea’s,  40-tb.,  i-lb.  packages.... . 

10-lb., 

Niagara,  40-lb.,  "  . . 

Cream.  48-lb.,  "  . . 

Kings  ford's,  40-lb.,  "  . 

so- lb.,  "  . . 


LAUNDRY  STARCH. 


Argo,  Gloss,  14  s-cent  packages . 

Gilbert's  Lanndry,  40-lb  boxes . 

Patent  Gloss,  crates,  is  6-lb.  wd.  bxs. 

Linen  Gloss.  3-lb.  cartons . 

Klngsford's,  Pore,  3-lb.  cartons . 

Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  is  6-lb.  wd.  bxs . 


Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wd.  bxs. 
Niagara,  laundry,  50-lD.  bulk, 

"  i-lb.  packages,  48  11 


libs.. 


*-lb.  cartons,  48  lbe... 
6-lb.  boxes.. 


Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  "  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

larch  Polish,  so  cakes . per  box 


1.80 

s.70 

•  eSK 

.08H 

•  »sH 

j.6o 


•°8/i 

■»4X 

•°»« 

.03W 

•»sH 

•05H 

.06 

4*75 

s.40 

5. so 
s.6o 

.08 

.6s 


STOVE  POLISH. 

Per  gro. 

K  nameline  Paste,  small,  -gross .  4.50 

“  "  large,  “  . . .  7. so 

Liquid,  large,  “  . . . .  7.20 

“  "  small,  “  .  5-sJ 

Mason’s  Stove  Polish,  large . doz.  .75 

“  “  regular . gro.  I.IJ 

Electric  Paste.  U-gross  ooxea.. . .  4  i° 

Magic  Paste,  R-gross  boxes. . - . — .  4-fl 

Climax  Enamel,  # -gross . — . per  gross  is .  50 

Black  Jack,  & -gross . . . .  "  f.30 

Rising  Sun . ~ . —  "  1-75 

Sun  Paste,  5-cent  slso . —  "  4.5* 

“  10-cent  else . —  "  7. so 

X-Ray  Stove  Polish— 

5-eent  slae,  No.  5,  per  box  of  .  . . .a) 

Per  bex  of  % -gross . «...  a. to 

14  doten  to  gross . .  5  ■ 00 

10-cent  slse,  No.  10,  per  box  of  y -grots -  s.33 

Per  box  of  Ji-gross . .. .  4-»o 

Per  gross . . .  f.oo 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs . per  pkge.  .06% 

Weikel's,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Rei,  36  packages .  “  .60 

Silver,  36  44  .  **  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .42^ 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  % -gross  case, 

assorted,  6,  8,  10s . per  case  1.80 

Carpet  Tacks,  Tinned — 

6-oz .  per  doz.  .25 

8-oz .  “  »3X 

10-oz .  “  *35 

Matting  Tacks — 

No.  10,  steel . per  doz.  .12 

No.  11,  steel . i .  44  .17 

No.  12.  steel .  44  .18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

FI i-Stickon,  -gross  display  carton .  1  20 

Fly  Paper,  langlefooL . per  case  2.70 

44  Sticky,  ioxartons .  2.15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

44  41  44  10  cartons . .  44  2  35 

Wax,  White  and  Yellow . per  lb.  .30 


ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 


“  ■  go  “ . 

it 

1.05 

Painted,  2  44  flat. 

"  75  " . 

it 

1  *35 

“  3  “  “ 

“  90  “ . 

l  i 

1.70 

Galvanized,  is  qt.... 

“  IOO  “  . 

1  -75 

"  14  qt- 

Coils  or  Spools . 

•  IO* 

Indurated  Fibre . 

Jute —  Per  lb. 

Coils  on  spools . 08^ 

Tie  Yarn —  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . 27 


Glucose. 

Bmt,  far  confectionery . 


*.60 


HONEY. 


SMcor**,  hack  bettiae.  •  doz . f 

‘  ,  medium  bottles,  a  doz . 


r  doz. 


•»5 

*•35 

ScUmmal’a,  le-ez.  bottles,  a  doz.  in  ease .  1.43 

6-oz.  "  *'  *•  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  dub.  Mason's  Quart  Jaro—  Par 

4  dos.  In  barrel . 

1  doz.  in  cose . — 

le'e  Imported,  No.  s  cans,  e  doz . .  1. 

©be,  No.  a  tins,  a  doz . 

Globe,  No.  a%  tins,  *  doz . . .  «. 

Globe,  No.  5  tins,  1  doz .  1. 

Globe,  No.  10  tins,  %  doz . . .  1. 

Banner  In  jaro,  compound . 

White  Clover,  in  jaro,  compound. . . . 

•Raro,  10-cent  size,  a  doz . par  case  1 . 

a  j-ccnt  size,  1  doz . 


<£ 


Per 

cans,  screw  oap,  %  doz.  to  case .  6. 

cans,  scraw  cap,  1  doz.  to  case .  3. 

screw  cap,  a  doz.  to  case .  1. 


Duff's  Molassi 
Gad.  can 
U-gal.  c 
Qt.  cans 
Palmetto— 

No.  io  cans,  short  gal.,  scraw  cap,  %  dos. 

ta  case .  J- 

Ne.  5  cans,  ahort  >  acrew  cap,  1  dot. 

locate .  *• 

Pull  qt.  cans,  plain  top,  s  doz.  to  case .  1 . 

No.  a  cans,  t  lb.  size,  plain  top,  3  doz.  to 

Red  Rhrar — 

No.  ztf  cans,  lb.  ■!*•.  pl*l®  »«P.  «  do‘- 
to  case .  1  ■ 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4- 

Penn  Mar  Table  Syrup,  2s .  3 


doz 

9®H 

95 

90 

83 

00 

So 

9»K 

95 

90 

V 

doz. 

60 

s 


80 

4® 

97* 


MAPLE  SYRUP. 

Vermont,  gal.  tins - - P«r  g»l.  i.n* 

"  X-pLti** - - - - -  7-75 

Hasan's,  qt.  bottles . . . . . — ...  4  °° 

“  pt  bottles . - . —  a. 40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

No.  6,  R.  P.,  ancy .  4-10 

"  7,  “  “  .  4-35 

“  3,  Hurl .  3-75 

“  4,  ■"  .  4  °o 

“  5,  “  4-35 

“  6,  “  .  4-6o 

Clipper .  4  7° 

Gem . . . .  4  35 

Fancy  No.  6  Perfection .  4  70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  15 

Nu  x  6 .  4 

No  brand .  4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

44  101,  Tidal  Wave .  2  65 

44  123,  Seal  Globe .  2.40 

44  786,  Leader .  2.50 

“  41,  A .  2.50 

44  940 .  3* 10 

Double  Zinc—  Per  doz. 

No.  56,  Red  Cross  Swing,  Protector .  3.75 

“  80,  Double  Seal  Globe,  “  3.30 

“  85,  Double  Stag,  Wide  Head .  3  00 

"  687,  Double  Leader  Swing,  Protector...  3.10 


—38 — 

Buckets. 


Butter  Dishes. 

No. 

1,  Solid  aval...—. . . . — 

a,  "  . — . — . . — 

,  ..  . . . . . 

5.’  "  . - . . . 

1,  Wire  ends.- . . . 

Picnic  Plates,  8  lii . 

“  9  In . . . . . 

Crates  contain  *50  each. 


Per  dos. 

••  1-75 
..  7-55 
..  1-75 
..  2.00 

..  a.  25 
..  2.90 


Per  M 

1. 10 
*■45 
1.65 

S.IJ 

1. 15 
*•5° 

2. 90 

■•So 


Clothes  Pins. 


Clothesline  Hooks . . 


Per  box 

. 5* 

...per  doz.  .35 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

170,  solid  back .  1.25 

75,  “  “  X,I5 

25,  9° 

75  X,  Solid  back .  1.10 

00,  Hand,  solid  back . 45 

1,  Extra  fancy  large  grass .  1.10 

2,  Marble .  1.00 

3,  Medium . 90 

4,  Grass . 88 

5,  Grass . 45 

6,  Grass .  1.15 

Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o,  Best  prepared  Mexican  fibre .  .1.25 

44  21,  Half  moon  shaped,  veneered  back.  1.80 

“  103,  Curved  end,  with  dauber .  1.85 

44  33,  Fibre,  strap  handles .  1.10 


Shoe  Brushes. 

With  Handles  and  Daubers —  Per  doz. 

No.  o,  All  Mexican  fibre . 95 

44  1,  Prepared  fibre .  1  20 

44  7,  All  pure  bristles  and  full .  1.85 

44  16,  “  44  44  socket  daub,  sol. bk.  2  40  * 


Wall  Brushes. 

Per  doz. 

7-in.  Tampico . 45 

No.  8,  Family . 95 

“  8,  Hustler .  1.10 

“  8,  A .  1.75 

“  10,  A .  2.10 

Dusting  Brushes. 

No.  Per  doz. 

7  X,  ioc.  size . . . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair . . .  1  90 

21,  44  44  “  white  tipped .  2.25 


TOBACCOS— PLUQ. 


Pm  ft. 
•IT 


Dem  Skin,  g  and  16  lb . . . . 

lolly  Tar,  5,  10,  15  and  zj  lb*. . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidslck.. . . . 

Spear  Head . 

Standard  Nary . 

Toddy . 

Vince . - . 38 

Town  Talk . . . 


» 

n 

44 

57 

.36 


.30 


SMOKING  TOBACCO. 


Duke’a  Mixture.. 

Greenback . 

Green  Turtle . 

Honest . 

Polar  Bear . 

Sensation . 

Wild  Roze . . 

Omega . 

Union  Leader . 

Fashion . 

Miner's  Extra.... 
Pipe  Smoking .... 
Red  Indian . 


Per  ft. 

•» 

•39 
•9 
M 
19 
!> 

39 
39 
35 
39 
23 


YEAST  CAKES. 

Compressed  . .  per  doz.  -*8 

Magic,  I X  doz.  packagea . per  bex  .58 

Yeast  Foam,  iji  doc . . . —  "  -I1 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


What  Memphis  (Tenn.)  Chain  Store  Grocer 
Told  Senate  Committee  About  Manufac¬ 
turers  Who  Wouldn’t  Sell  Him  Goods 


Stenographic  Notes  of  Testimony  of  Duke  C.  Bowers  Before 
Senate  Investigating  Committee.  Claims  to  Be  Victim  of 
Several  Limited  Price  Plans.  Said  When  He  Refused  to 
Hold  the  Price,  He  Couldn’t  Get  Goods.  Charges  National 
Retail  Grocers’  Association  With  Being  Chief  Factor  in 
Persuading  Manufacturers  to  Limit  Prices. 


One  of  the  most  important 
statements  made  before  the 
United  States  Senate  Committee 
which  investigated  general  food 
conditions  with  regard  to  several 
bills  pending  before  Congress 
was  made  by  Duke  C.  Bowers, 
who  operates  a  chain  of  thirty-six 
retail  grocery  stores  in  the  city 
of  Memphis,  Tenn.  Mr.  Bowers 
has  had  a  large  number  of  con¬ 
flicts  with  manufacturers  and 
jobbers  over  the  question  of  lim¬ 
ited  and  cut  prices,  and  the  his¬ 
tory  of  his  controversies  lie  re¬ 
lated  to  the  committee  in  great 
detail,  giving  the  names  of  manu¬ 
facturers  who  had  refused  to  sell 
him  because  he  wouldn’t  main¬ 
tain  the  price,  and  placing  several 
letters  on  the  record.  It  is  re¬ 
garded  as  exceedingly  likely  that 
the  United  States  Government 
will  base  some  sort  of  campaign 
or  investigation  upon  Mr.  Bow¬ 
ers’  testimony. 

Regarding  the  matter  of  con¬ 
siderable  importance,  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  presents  herewith  some 
stenographic  extracts  from  Mr. 
Bowers’  testimony.  It  will  be 
noted  that  he  makes  charges 
against  not  only  the  Wholesale 
Grocers’  Association,  but  against 
the  National  Retail  Grocers’  As- 
ciation,  as  being  the  chief  factor 
in  inducing  a  large  number  of 
manufacturers  to  adopt  a  plan  of 
limited  prices: — 

The  Chairman. — Let  us  take  up 
some  of  the  food  supplies  that  en¬ 
tered  into  your  daily  sales,  as,  for 
instance,  cereals.  Those  goods 
come  in  packages.  I  would  like 
to  know  where  you  get  them? 

Mr.  Bowers. — I  buy  them  through 
the  jobbers  in  Memphis.  I  had  one 
experience  with  a  firm  that  puts  up 
cereals,  Mr.  Post,  of  the  Postum 
Cereal  Co.,  in  which,  along  about 
1906,  an  agent  came  to  see  me  and 
told  me  that  he  wanted  me  to  raise 
my  prices.  I  told  him  that  I  did 
business  on  a  certain  percentage  of 
profit  and  that  would  cause  me  to 
deviate  from  that,  and  I  could  not 
do  it.  lie  told  me  that  if  I  did  not 
he  would  notify  the  jobbers  not 


to  let  me  have  any  more.  I  con¬ 
tinued  to  buy  Postum  and  Grape 
Nuts  from  other  cities,  and  I  ad¬ 
vertised  them  at  my  prices  and  sold 
them  as  heretofore.  We  kept  that 
fight  up  for  about  two  years  and  we 
finally  compromised  by  him  permit¬ 
ting  the  jobbers  there  to  let  me  have 
the  goods,  provided  that  I  would 
not  advertise  the  price  in  the  papers. 

The  Chairman. — They  had  solic¬ 
ited  your  trade  originally? 

Mr.  Bowers. — They  had  through 
the  jobbers.  They  do  not  solicit 
from  the  retailer,  but  the  jobber. 

The  Chairman. — The  jobber  had 
solicited  your  trade? 

Mr.  Bowers. — Yes,  sir. 

The  Chairman. — He  had  come  to 
you  or  did  you  seek  him? 

Mr.  Bowers. — They  generally 
sought  me  to  sell  me  all  the  goods 
they  could. 

The  Chairman. — They  sold  you 
until  they  found  that  you  were  cut¬ 
ting  the  price? 

Mr.  Bowers. — Until  they  notified 
them,  not  to  sell  me. 

The  Chairman. — They  were  told 
not  to  sell  you  and  so  notified  you? 
Mr.  Bowers. — Yes,  sir. 

The  Chairman. — And  then  they 
did  withdraw  their  sales  to  you? 
Mr.  Bowers. — Yes,  sir. 

The  Chairman. — And  you  were  cut 
off  from  supplies  in  that  way? 

Mr.  Bowers. — Yes,  sir.  I  would 
like  to  read  a  little  correspond¬ 
ence  I  had  with  Mr.  Post.  Mr. 
Post  got  out  an  article  about 
the  Labor  Trust  a  few  years 
ago,  under  the  title  “Pull  Off  the 
Cover,”  in  which  he  said 

A  modern  trust,  either  of 
capital  or  labor,  is  a  combina¬ 
tion  of  men  to  control  the  pro¬ 
duction  and  sale  of  a  thing  and 
to  force  extra  money  from  the 
common  people  to  fatten  the 
trust  members. 

When  I  read  that  I  thought  that 
I  was  having  the  trouble  because 
Mr.  Post  did  not  know  anything 
about  it,  and  so  I  wrote  Mr.  Post. 
I  said : — 

Dear  Sir  :-^In  your  article 
“Pull  Off  the  Cover,”  your  defi¬ 
nition  of  “a  modern  trust”  and 
your  condemnation  of  same 
gave  me  hope  that  you  would 
intercede  with  the  management 
of  your  company  in  my  behalf. 
By  my  system  I  have  decreased 
the  cost  of  selling  goods  and  am 
willing  that  the  people  receive 
part  of  the  benefit.  Your  agents 
deny  me  this  right  with  your 
products. 

I  beg  of  you  to  please  give 
this  matter  your  careful  con¬ 
sideration. 

I  received  a  letter  from  him. 

The  Chairman. — What  was  the 
date  of  that  letter? 

Mr.  Bowers. — February  20,  1907. 
The  Chairman. — Give  us  the  head¬ 
quarters  of  this  concern. 

Mr.  Bowers. — Battle  Creek,  Mich. 
It  said: — 


Answering  your  favor  of  15th 
to  our  Mr.  C.  W.  Post,  we  un¬ 
derstand  that  you  are  not  hav¬ 
ing  any  difficulty  in  securing 
Postum  and  Grape  Nuts — 

That  is,  I  was  buying  them  at 
these  other  cities — 

We  seem  to  vary  a  little  with 
you  in  regard  to  the  selling 
price,  and  under  the  circum¬ 
stances  do  not  believe  we  care 
to  make  a  change  from  our 
present  method  of  handling  it. 
That  is  what  I  got  from  him  be¬ 
fore  we  effected  this  compromise. 

The  Chairman. — They  would  not 
sell  direct  to  you? 

Mr.  Bowers. — I  never  asked  them 
to  do  that,  but  they  stopped  the 
jobbers. 

The  Chairman. — Have  you  had 
any  experience  with  other  manufac¬ 
turers  ? 

Mr.  Bowers. — Yes,  sir;  several  of 
them. 

The  Chairman. — I  would  like  to 
get  an  instance  where  you  were 
sought  to  buy  direct  from  the  manu¬ 
facturer. 

Mr.  Bowers. — Here  is  one  factory 
that  I  was  buying  direct  from  that 
quit  selling  me — the  Pratt  Food  Co., 
of  Philadelphia.  I  was  selling  their 
goods  at  15  and  30  cents. 

The  Chairman. — What  do  they 
make  ? 

Mr.  Bowers. — Pratt’s  Poultry 
Regulator  and  Pratt’s  Stock  Regula¬ 
tor,  put  up  in  25  and  50-cent  pack¬ 
ages.  In  accordance  with  my  mar¬ 
gin  of  profit  I  sold  this  stuff  at  15 
and  30  cents  a  package.  I  received 
a  letter  from  them  wanting  me  to 
raise  the  price  to  25  and  50  cents 
a  package.  I  wrote  to  them  and 
said : — • 

Answering  yours  of  February 
18th,  will  ask  the  following  fa¬ 
vor  of  you :  Let  me  continue 
selling  your  product  at  the  price 
I  have  been  selling  it  for  and 
in  advertising  it  I  will  elimi¬ 
nate  the  word  “Pratt’s”  and 
merely  say  “poultry  food” ;  or 
else  let  me  advertise  it  as 
“Pratt’s”  and  instead  of  naming 
the  price  in  the  advertisement, 
merely  state  “ask  price.” 
This  is  the  same  agreement  I  had 
with  the  other  man. 

Other  manufacturers  have 
seen  fit  to  grant  me  this  right, 
and  I  hope  you  will,  too. 

I  handle  everything  on  prac¬ 
tically  the  same  margin  of 
profit.  I’m  making  no  excep¬ 
tion  on  your  product,  and  as 
I’m  not  singling  out  your  prod- 
to  use  as  a  bait,  then  I  hope  you 
will  see  your  way  clear  to  grant 
my  request. 

He  came  back  at  me  and  told 
me  that  he  could  not  sell  me  on  ac¬ 
count  of  the  trade,  and  I  went 
back  at  him  again,  but  we  finally 
wound  up  by  my  having  to  get 
along  without  his  goods. 

The  Chairman. — You  have  spok¬ 
en  several  times  of  your  margin 
of  profit. 

Mr.  Bowers. — Yes,  sir. 

The  Chairman. — What  is  your 
idea  of  a  fair  profit  in  the  retail 
business? 

Mr.  Bowers. — So  far  as  I  am 
concerned  myself,  what  might  be 
fair  to  me  might  not  be  fair  to  the 
other  man.  You  see,  I  eliminate  the 
credit  loss  and  the  delivery  sys¬ 
tem;  that  is,  figuring  that  it  cost 
me  10  per  cent,  to  do  business,  I 
figure  on  making  from  12^/2  to  15 
per  cent,  as  near  as  I  can. 

The  Chairman. — If  you  took  into 
account  the  credit  loss  and  the  de¬ 
livery  business,  would  you  think  25 
per  cent,  was  a  fair  profit  for  the 
retailer? 

Mr.  Bowers. — That  depends  upon 
how  close  a  collector  the  retailer 
is.  Some  retailers  might  make  50 
per  cent,  and  still  go  broke,  and 


others  might  sell  at  25  per  cent,  and 
make  a  good  profit. 

*  *  * 

The  Chairman. — I  want  to  draw 
your  attention  to  the  Southern 
Wholesale  Grocers’  Association.  Are 
you  familiar  with  it? 

Mr.  Bowers. — Only  just  what  I 
have  read  in  the  papers. 

The  Chairman. — You  never  ap¬ 
plied  for  membership  in  the  asso¬ 
ciation? 

Mr.  Bowers. — No,  sir. 

The  Chairman. — Is  there  a  gro¬ 
cers’  association  in  your  State? 

Mr.  Bowers. — A  retail  grocers’ 
association  ? 

The  Chairman. — A  wholesale  gro¬ 
cers’  association? 

Mr.  Bowers. — In  Memphis ;  I  do 
not  know  anything  about  the  State. 

The  Chairman. — Do  you  have  any 
dealings  with  it? 

Mr.  Bowers.— With  the  mem¬ 
bers. 

The  Chairman. — But  you  are  not 
a  member. 

Mr.  Bowers. — No,  sir.  There  was 
one  member  who  was  fined  by  the 
association  for  selling  me  goods  for 
less  than  the  association  had  agreed 
upon. 

The  Chairman. — Please  describe 
that  transaction  and  how  it  came 
about. 

Mr.  Bowers. — It  seems  that  the 
Wholesale  Grocers’  Association 
there  would  meet  and  fix  the  price 
at  which  they  were  to  sell  meal, 
sugar  and  the  different  items. 

The  Chairman. — Have  you  the 
correct  name  of  the  association? 

Mr.  Bowers. — No,  sir.  For  in¬ 
stance,  in  meal,  they  had  a  one- 
barrel  price  at  so  much  and  a  ten- 
barrel  price  at  so  much,  5  cents  a 
barrel  less,  I  think;  I  have  for¬ 
gotten  the  price;  but  if  a  jobber 
sold  a  carload  he  could  make  his 
own  price.  They  did  not  have  any 
set  price.  They  had  a  set  price  on 
hominy,  I  think,  in  one-case  lots 
and  in  ten-case  lots,  but  they  did 
not  say  anything  about  the  carload 
proposition,  and  so  this  man  just 
took  it  for  granted  that  if  he  could 
sell  a  carload  of  meal  at  any  price 
he  could  sell  a  carload  of  hominy  in 
in  the  same  way.  That  is,  put  up 
in  cans.  The  reason  the  association 
did  not  specify  about  carloads  of 
hominy  was  that  they  had  no  idea 
of  anybody  buying  a  carload.  He 
sold  me  hominy  at  less  than  the 
ten-case  price  and  the  association 
fined  him,  I  think,  either  $25  or 
$50;  $50  is  my  recollection.  He 
told  me  that  he  was  not  going  to 
pay  it. 

The  Chairman. — Did  he  stop  sell¬ 
ing  to  you? 

Mr.  Bowers. — No,  sir. 

The  Chairman. — Have  you  reason 
to  believe  that  any  combination  of 
jobbers  has  interfered  with  your 
business? 

Mr.  Bowers.— I  have  reason  to 
believe  that  they  had  tried  to  interfere 
with  my  business.  I  have  gen¬ 
erally  won  out,  anyway. 

The  Chairman. — Will  you  tell  us 
why  you  feel  they  have  tried  to  in¬ 
terfere  with  your  business? 

Mr.  Bowers. — I  cannot  say  that 
an  association  did  this.  It  was  just 
the  individual  jobbers.  As  I  un- 
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derstand  it.  the  retailers  met  to¬ 
gether  in  Memphis  and  waited  on 
the  jobbers  and  tried  to  get  them 
to  quit  selling  me  goods,  and  of  the 
number  of  jobbers  there,  two  or 
three  stuck  to  me  and  sold  me 
whatever  I  wanted.  Then,  one  man 
who  was  a  jobber  at  that  time — 
he  is  a  retailer  now — said  some¬ 
thing  to  a  traveling  man.  He  told 
him  that  his  firm  should  not  sell 
to  jobbers  who  sold  to  me,  and  it 
seems  that  the  other  jobbers,  or 
some  one,  I  cannot  say  who  it  was, 
went  to  the  manufacturers  and  tried 
to  get  them  to  cut  out  the  jobbers 
who  were  selling  me  my  supplies. 

*  *  * 

The  Chairman. — It  has  been 
charged  here  that  the  manufacturer 
fixes  the  price,  and  again  it  has 
been  charged  that  the  wholesaler 
fixes  the  price,  and  again  it  has  been 
charged  that  the  farmer  fixes  the 
price,  and  the  retailer,  too,  comes 
in  for  a  good  bit  of  criticism.  We 
have  been  trying  to  find  out  from 
those  who  have  knowledge  of  the 
facts  who  it  is  that  fixes  the  price. 

Mr.  Bowers.— According  to  my 
idea,  the  manufacturer,  so  far  as  he 
is  personally  concerned,  does  not 
care  anything  about  fixing  the  price, 
with  this  exception — that  he  likes 
to  fix  the  price  so  that  the  retailer 
or  jobber  make  a  good  profit  on 
his  stuff,  so  that  he  will  push  it. 
For  instance,  here  is  a  letter  that 
Mr.  Post  sent  out  the  other  day, 
the  Postum  Cereal  Co.,  It  seems 
that  there  were  some  jobbers  in 
Philadelphia  that  the  Postum  Ce¬ 
real  Co.  wanted  to  try  to  force  to 
push  their  stuff.  I  presume  that 
is  the  intent  of  their  letter,  and 
they  had  to  sell  a  certain  per  cent, 
of  Postum.  This  was  sent  to  the 
firm  in  Memphis.  With  this  letter 
the  Postum  Cereal  Co.  sent  a  let¬ 
ter  around  to  the  jobber,  and  he 
is  telling  the  jobber  there  why  he 
should  stick  to  him.  He  said :  “Our 
organization” — 

The  Chairman.— Whom  does  he 
mean  by  “our  organization”  ? 

Mr.  Bowers. — The  Postum  Cereal 
Co.  You  see,  that  is  the  object  of 
this  fixed  price  plan,  that  the  manu¬ 
facturer  takes  and  sees  that  the 
profits  are  large  enough.  That  is 
the  case  with  some  of  them.  Some 
of  them  are  not  that  way;  they 
fix  it  large  enough'  to  give  the  job¬ 
ber  an  incentive  to  push  the  goods. 
Don’t  you  see.  He  makes  such  a 
profit.  Other  manufacturers  are 
pretty  smart  when  they  make  the 
price  a  little  lower  and  do  not 
give  the  jobber  so  much,  but  they 
realize  that  the  closer  their  stuff 
is  sold,  the  more  the  consumer  will 
use  it,  so  that  they  want  the  job¬ 
ber  to  sell  close,  which  is  all  right 
in  one  respect  and  not  all  right  in 
another,  because  I  think  the  job¬ 
ber  should  sell  his  stuff  at  the 
price  he  pleases.  Then  he  has  got 
down  here :  “The  seventh.  The 
management  of  our  business.”  In 
other  words-,  he  wants  to  tell  the 
jobber  how  much  he  is  to  make 
and  then  he  himself  runs  his  own 
business.  He  said: — 

The  above  policy  was  orig¬ 
inally  adopted  with  the  purpose 
of  deserving  the  preferred  sell¬ 
ing  attention  of  jobbers. 

That  gets  the  preferred  attention 
of  the  jobber  to  push  his  goods. 

It  has  been  a  winning  com¬ 
bination  from  both  the  stand¬ 
point  of  the  jobber  and  the 
manufacturer,  and  no  doubt  it 
will  be  continued. 

'Hie  Chairman. — That  is  to  say, 
fixing  a  minimum  rate? 

Mr.  Bowers. — Yes,  fixing  the 
price. 

The  Chairman. — Is  it  not  a  cus¬ 
tom  throughout  the  grocery  trade 


to  have  a  minimum  rate  on  certain 
food  specialties? 

Mr.  Bowers. — Yes. 

*  *  * 

The  Chairman. — What  is  your  ob¬ 
jection  to  a  manufacturer  or  an 
association  of  manufacturers  fixing 
a  minimum  price  for  a  food  spec¬ 
ialty? 

Mr.  Bowers. — It  eliminates  com¬ 
petition. 

The  Chairman. — You  mean  that 
you  as  a  retailer  cannot  buy  for 
any  less  price  than  any  other  retailer 
can  buy  for,  if  such  a  condition  pre¬ 
vails? 

Mr.  Bowers. — Oh,  I  mean  that  I 
cannot  sell  for  less  than  another 
retailer  if  I  want  to. 

The  Chairman. — Why  can  you  not 
sell  for  less  if  you  are  willing  to 
take  a  less  profit  than  other  retail¬ 
ers? 

Mr.  Bowers. — Because  they  will 
not  allow  me.  The  manufacturers 
will  not. 

The  Chairman. — You  mean  they 
will  not  sell  you  goods  if  you  sell 
cheaper  by  retail  than  other  retail¬ 
ers  do? 

Mr.  Bowers. — Yes,  sir. 

*  *  * 

The  Chairman. — Have  you  any 
further  observations  in  regard  to 
your  own  difficulties  in  obtaining 
supplies  ? 

Mr.  Bowers. — I  did  not  finish 
with  the  Pratt  business  a  while  ago. 
After  the  Pratt  people  turned  me 
down  and  I  could  not  get  their 
goods,  I  wrote  to  the  Magic  Food 
Co.  of  Chattanooga. 

The  Chairman. — What  do  they 
deal  in? 

Mr.  Bowers. — Practically  the  same 
kind  of  stuff.  I  wrote  this  to 
them : — 

A  few  days  ago  I  received 
your  wholesale  price  list. 

About  this  time  the  Pratt 
Food  Co.  wrote  me  that  I 
would  have  to  raise  the  price 
of  their  product  or  else  they 
would  quit  selling  me. 

Now,  what  I  want  to  know  is, 
are  you  willing  to  sell  me  your 
products  and  let  me  sell  them 
at  whatever  price  I  choose,  so 
long  as  I  continue  paying  for 
your  goods? 

I  notice  that  your  prices  are 
higher  than  are  Pratt’s.  Are  the 
prices  quoted  in  your  price  list 
the  closest  prices  you  make 
regardless  of  quantity? 

Awaiting  your  reply,  I  am 
Yours  truly. 

The  Chairman. — What  was  the 
date  of  that  letter? 

Mr.  Bowers. — March  14,  1910. 

This  is  from  the  Magic  Food  Co. : 
Chattanooga,  Tenn., 

March  16,  1910. 
Mr.  Duke  C.  Bowers, 

407  Vance  Ave., 

Memphis,  Tenn. 

Dear  Sir: — Your  letter  under 
date  of  March  14th  has  been 
received. 

When  we  wrote  to  you  solic- 
*  iting  your  business,  we  did  not 
know  that  you  were  what  is 
known  as  a  “price  cutter.”  It 
has  always  been  our  endeavor 
to  keep  the  price  of  our  prep¬ 
arations  to  their  normal  amount, 
and  we  discourage  wherever 
possible  the  practice  of  price 
cutting  on  any  of  our  prepara¬ 
tions. 

By  way  of  parenthesis  I  want 
to  say  that  I  do  not  deem  myself 
a  price  cutter  in  the  fact  that  I 
make  my  own  prices  according  to 
my  profits  and  not  according  to 
what  the  other  fellow  Is  selling  his 
goods  for.  That  is  what  I  mean  by 
a  “price  cutter.”  Then  the  letter 
goes  on : — 


We  have  recently  been  solic¬ 
iting  trade  in  Memphis,  and  our 
salesman  reported  to  us  that  you 
were  selling  Pratt’s  Food  at 
reduced  prices,  and  he  had  great 
difficulty  in  selling  our  goods  on 
that  account. 

We  thank  you  for  giving  us 
an  opportunity  to  quote  you 
prices,  and  regret  we  cannot 
accept  same,  unless  you  would 
agree  to  maintain  our  scale  of 
retail  prices.  If  you  would  do 
that  we  would  name  you  very 
attractive  quantity  prices. 

You  are  entirely  mistaken 
about  our  prices  being  higher 
than  Pratt’s.  In  fact,  our  prices 
are  somewhat  lower,  especially 
in  quantities. 

We  would  be  glad  to  have 
you  handle  Magic  Food,  if  you 
would  do  so  under  the  above 
arrangement. 

The  next  is  from  the  Interna¬ 
tion  Stock  Food  Co.,  dated  Min¬ 
neapolis,  Minn.,  March  28th,  1910: 
Mr.  Duke  C.  Bowers, 

407  Vance  Ave., 

Memphis,  Tenn. 

Dear  Sir : — Replying  to  yours 
of  the  17th  instant,  in  refer¬ 
ence  to  handling  our  goods,  will 
say  that  we  do  not  believe  that 
it  is  good  policy  to  sell  our 
goods  at  less  than  our  regular 
retail  prices ;  hence  we  would 
not  be  willing  to  have  you  han¬ 
dle  same  unless  you  would  agree 
to  maintain  our  regular  retail 
prices. 

The  main  thing  that  I  was  want¬ 
ing  to  get  before  your  body  before 
Congress  is  that  the  National  Re¬ 
tail  Grocers’  Association,  through 
this  price  fixing  plan  out  there,  are 
getting  the  manufacturers  to  fix 
the  prices,  and  these  manufactur¬ 
ers  have  agreed  to  fix  these  prices 
in  the  East  and  all  around  in  this 
country  here,  supposedly  as  soon  as 
the  thing  has  been  successfully 
tried  out  there. 

The  Chairman. — Just  read  the 
names  of  those  manufacturers  to 
whom  you  refer,  or  mark  them  so 
that  they  can  go  in  with  your 
statement  and  hand  them  to  the 
stenographer. 

Mr.  Bowers. — Here  it  is  right 
here ;  a  list  of  manufacturers  who 
are  maintaining  prices  in  the  West; 
a  partial  list,  at  least : — 


Bishop  &  Co.,  and  a  number 
of  local  manufacturers  have 
adopted  it.  Many  of  these 
manufacturers  are  giving  this 
plan  a  fair  trial  on  the  Pacific 
coast,  and  will  put  it  into  op¬ 
eration  in  other  sections  of  the 
United  States  as  soon  as  con¬ 
ditions  make  it  worth  while. 
Here  is  a  contract  or  agreement 
which  was  submitted  by  the  manu¬ 
facturer  of  Bon  Ami  to  a  retailer, 
showing  the  understanding  that 
would  be  entered  into  in  regard  to 
the  purchase  of  goods : — 

(This  agreement  must  be 
signed  and  returned  when  bill 
is  paid.) 

This  discount  agreement  when 
properly  signed  will  be  accepted 
as  in  payment  of  $....  on  ac¬ 
companying-  bill  of  ....,  1910. 

We  hereby  agree  not  to  quote 
or  bill  the  Bon  Ami  specified 
in  the  accompanying  invoice  to 
anyone  whatsoever,  lower  than 
the  rate  of  $10  per  gross  (which 
equals  $0.06945  per  cake  for 
broken  cases,  in  less  than  five- 
gross  quantities;  or  $9.50  per 
gross  (which  equals  $0.06597 
per  cake  for  broken  cases),  in 
five-gross  quantities  or  more, 
all  to  be  delivered  to  one  party 
at  one  time. 

It  is  understood  that  we  may 
extend  to  a  customer  the  priv¬ 
ilege  of  deducting  2  per  cent, 
(or  less)  for  cash  from  the 
above-named  prices  if  his  re¬ 
mittance  is  received  by  us  with¬ 
in  our  cash  discount  period,  but 
a  bill  shall  not  be  rendered  or 
a  quotation  or  bid  made  by  us 
for  an  amount  less  than  the 
prices  stipulated  in  the  first 
paragraph.  In  no  instance  shall 
the  2  per  cent,  (or  less)  dis¬ 
count  be  deducted  by  us  on 
the  assumption  that  the  custom¬ 
er  will  pav  cash. 

(Signed)  . 

Here  are  still  more  turn  downs. 
This  is  from  the  Fox  River  Butter 
Co.,  Memphis  Branch,  October  24, 
1906 : — 

Mr.  D.  C.  Bowers, 

Memphis,  Tenn. 

Dear  Sir: — Due  to  the  unfa- 
forable  comment  occasioned  by 
the  Retail  Grocery  Association, 
we  deem  it  advisable  from  a 
business  standpoint  to  discon¬ 
tinue  accepting  any  butter  or¬ 
ders  from  you  in  the  future. 

While  I  must  admire  you  per¬ 
sonally  and  compliment  you  on 
your  success  and  the  position 
vou  have  attained  as  a  most  suc¬ 
cessful  merchant,  it  is  simply 
a  business  position  that  com¬ 
pels  us  to  assume  the  position 
we  have  taken. 

Thanking  you  for  your  many 
favors  of  the  past  and  regret¬ 
ting  sincerely  that  our  present 
business  relations  (not  social) 
must  be  severed,  we  remain, 
Yours  respectfully. 

The  Chairman. — What  is  your 
next  letter? 

Mr.  Bowers. — It  is  from  the 
“Shredded  Wheat  Biscuit”  people.- 
it  is  on  the  same  subject.  They  are 
trying  to  get  me  to  agree  to  sell 
at  12  cents,  and  they  say  I  am 
morally  and  legally  doing  them  a 
wrong  in  not  doing  it. 

The  Chairman. — You  are  obtain¬ 
ing  it  from  the  jobbers  and  selling 
it  at  your  own  price? 

Mr.  Bowers. — Yes;  and  they  are 
trving  to  get  me  to  raise  my  price. 

The  Chairman. — You  have  a  good 
deal  of  correspondence  there? 

Mr.  Bowers. — Yes,  sir. 

The  Chairman. — Tell  us  the  story, 
of  the  substance  of  it,  of  your 
transactions  with  them,  without  put- 
ing  this  all  in  print. 


PROTECTING  SELLING  PRICES. 

On  the  Pacific  Coast  a  large 
number  of  manufacturers  are 
protecting  a  retail  selling  price 
on  their  products,  the  most  con¬ 
sistent  of.  whom  are : — 

Enoch  Morgan  Sons’  Co. 

N.  K.  Fairbanks  Co. 

The  Shredded  Wheat  Co. 

The  Kellogg  Toasted  Corn 
Flake  Co. 

The  Egg-o- See  Co. 

The  St.  Charles  Condensing 
Co. 

The  National  Condensed  Milk 
Co.,  of  Wisconsin. 

The  Kerr  Glass  Co. 

Tetley  &  Co. 

Thomas  Lipton  Co. 

Ridgway  &  Co. 

The  California  Fruit  Can- 
ners’  Association. 

Peet  Bros.,  of  Kansas  City. 

The  Crescent  Mfg.  Co.,  of 
Seattle. 

The  Pillsbury  Flour  Mills  Co. 
(by  San  Francisco  agency). 

Charles  P.  Grogan  (on  olive 
oil). 

D.  Ghirardelli  Co.,  choco¬ 
lates. 

Price’s  Wheat  Flakes  Co. 

All  the  flour  mills  in  Califor¬ 
nia.  as  well  as  many  of  those 
in  Colorado,  Oregon  and  Wash¬ 
ington. 

The  A.  Schilling  Co. 
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Mr.  Bovvers. — The  Natural  Food 
Co.,  manufacturers  of  shredded 
whole  wheat  products,  located  at 
Niagara  Falls,  N.  Y.,  are  trying  to 
get  me  to  do  that. 

The  Chairman. — Are  you  dealing 
with  them  now? 

Mr.  Bowers. — With  a  jobber. 
The  Chairman. — And  you  are  ob¬ 
taining  it  at  your  price? 

Mr.  Bowers. — Yes. 

The  Chairman. — And  this  corre¬ 
spondence  indicates  that  they  desire 
you  not  to  sell  at  your  price  ? 

Mr.  Bowers. — Yes. 

The  Chairman. — What  price  do 
they  wish  you  to  sell  at? 

Mr.  Bowers. — Twelve  cents. 

The  Chairman. — Can  you  give  us 
a  paragraph  of  the  letter  indicat¬ 
ing  that  fact? 

Mr.  Bowers.— It  is  right  in  this 
first  paragraph  here,  in  this  letter 
dated  April  15,  1910: — 

Upon  different  occasions  we 
have  been  informed  that  you 
persistently  sell  Shredded  Whole 
Wheat  Biscuit  at  less  than  the 
minimum  price  established  by 
us,  viz.,  12  cents  a  carton.  We 
know  that  our  representative, 
Mr.  Foster,  has  asked  you  on 
different  occasions  not  to  con¬ 
tinue  cutting  on  our  goods,  but 
although  you  have  ceased  to  ad¬ 
vertise  them,  you  are  contin¬ 
uing  to  sell  them  at  the  price 
mentioned. 

The  Chairman.— That  extract  is 
from  a  letter  received  by  you  from 
the  Natural  Food  Co.,  of  Niagara 
Palls  ? 

Mr.  Bowers. — That  is  right. 

The  Chairman— Notwithstanding 
that  letter,  you  are  still  receiving- 
shredded  wheat  biscuit  and  are 
selling  them  at  your  price? 

Mr.  Bowers.— Yes,  sir.  Here  is 
a  flour  that  I  was  buying  from  the 
Oliver  Finney  Grocery  Co.,  of 
Memphis,  but  this  flour  company 
notified  them  to  quit  selling  me 
flour.  Some  time  after  that  they 
sent  out  circular  letters  to  the  trade, 
and  I  got  one,  and  thev  still  re¬ 
fused  to  let  me  have  the  goods. 

Now,  here  is  a  letter  from  the 
Ballard  &  Ballard  Co.,  dated  Louis¬ 
ville,  Ky.,  October  6,  1906,  from 
which  I  will  read : — 

However,  if  we  can  induce 
you  to  handle  our  flour  regu¬ 
larly,  putting  it  on  the  regulation 
price,  it  would  give  us  pleasure 
to  sell  you. 

The  Chairman. — Have  you  been 
buying  any  flour  from  the  Ballard 
&  Ballard  Co.  since  the  date  of  that 
letter  ? 

Mr.  Bowers. — No,  sir. 

The  Chairman. — Then  you  did  not 
agree  to  their  terms  and  they  have 
refused  to  sell  to  you  from  that 
time  ? 

Mr.  Bowers. — I  was  selling  at  a 
price  below  what  they  said.  The 
jobber  called  me  up  and  he  told 
me  he  had  been  notified  not  to 
let  me  have  any  more  flour.  I  did 
not  know  until  this  letter  came  to 
me. 

The  Chairman. — That  letter  came 
to  you  from  the  Ballard  &  Ballard 
Co.  with  whom  you  are  not  now 
on  business  terms? 

Mr.  Bowers. — I  have  never  been 
with  them  direct. 

The  Chairman. — Have  you  any 
other  letters  to  which  you  care  to 
refer? 

Mr.  Bowers.— Not  so  far  as  prices 
are  concerned.  I  simply  wanted  to 
show  you  something  about  these  as¬ 
sociations,  if  you  care  to  see  them. 

The  Chairman.— Yes,  that  is  what 
we  want  to  get. 

.  Mr.  Bowers.— In  the  “Commer¬ 
cial  Appeal”  there  was  an  article 
appeared  in  which  John  A.  Green, 
who  was  secretary  of  the  National 
Association  of  Retail  Grocers,  sums 
up  the  work  done  at  the  National 


convention  and  mentions  the  prob¬ 
lems  confronting  the  association. 
It  appears  he  appeared  before  this 
committee,  and  this  article  goes  on 
to  state — 

The  Chairman. — He  did  appear 
before  the  committee. 

Mr.  Bowers. — He  denied  that  the 
association  at  any  of  its  meetings 
discussed  prices.  That  is  his  state¬ 
ment  there.  Now,  last  July,  in  a 
paper  it  seems  that  is  gotten  out  by 
the  Trade  Press  Bulletin — I  do  not 
know  who  gets  it  out — he  gave  a 
summary  of  the  work  done  at  the 
National  convention.  At  this  Na¬ 
tional  convention  there  was  a  Price 
Committee  appointed. 

The  Chairman. — You  are  giving 
us  this  now  only  from  newspaper 
reports,  Mr.  Bowers? 

Mr.  Bowers. — Yes,  just  from  the 
trade  journals. 

The  Chairman. — I  think  perhaps 
the  statement  would  be  stronger  if 
you  would  deal  with  those  things 
on  which  you  have  had  personal  in¬ 
formation  or  correspondence. 

Mr.  Bowers. — Well,  I  had  these 
clippings  just  to  show  that  the  Na¬ 
tional  Retail  Grocers’  Association 
has  a  committee  on  prices.  For  in¬ 
stance,  take  here;  here  is  a  fight 
they  have  been  having  with  a  flour 
concern  in  San  Francisco.  It  seems 
a  flour  mill  out  there  reduced  the 
price  of  flour  40  cents  a  barrel  in 
the  retail  trade  without  conferring 
with  this  man,  acording  to  this  ar¬ 
ticle,  and  he  jumped  on  him  and  it 
seemed  the  people  claimed  the  right 
to  put  the  price  of  flour  down. 

*  *  * 

The  Chairman. — You  object,  as  I 
understand,  to  the  system  of  fixing 
a  minimum  price  from  the  factory 
or  in  the  jobbing  trade? 

Mr.  Bowers. — I  object  to  fixing 
any  price  at  all. 

The  Chairman. — Do  you  contend 
that  a  man  who  engages  in  the 
retail  business  should  have  a  right 
to  go  directly  to  the  manufacturer 
or  producer  without  the  intervention 
of  a  jobber,  wholesaler  or  other 
middleman? 

Mr.  Bowers. — I  think  that  any 
man  should  have  that  privilege. 


To  Get  Powdered  Celery  Seed. 

Moundsville,  W.  Va., 

June  16,  1910. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — For  the  purpose  of 
making  some  experiments  I  need 
some  ground  (pulverized)  celery 
seed.  I  have  been  unable  to  find 
such  a  thing  in  local  markets  and 
write  to  ask  if  the  article  can  be 
ound  among  any  of  the  spice 
dealers  or  wholesale  grocers  of 
Philadelphia. 

As  I  simply  wish  to  make  some 
experiments,  the  quantity  wanted 
at  present  would  be  small,  but 
oossibly  later  on  I  would  be  in 
the  market  for  considerable  quan¬ 
tities. 

If  you  will  kindly  hand  this  in¬ 
quiry  to  some  dealer  of  your  city 
with  the  request  that  he  white 
me  you  will  confer  a  most  valu¬ 
able  favor  on  me. 

Yours  truly, 

E.  M  Lewis. 

The  A.  Colburn  Co.,  no  North 
Second  street,  Philadelphia,  will 
sell  powdered  celery  seed  at  23 
cents  a  pound. 


Picnic  Specialties  for 

Independence  Day 

No  Lunch  Basket  Complete  Without  Them 

BURK’S 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  fresh  daily  in  loaves  of  about 
six  pounds. 

Makes  a  quick  and  delicious  breakfast  sliced  and 
fried  in  a  little  butter. 

Cut  in  thin  slices  it  can  be  served  cold  for  luncheon 
or  warmed  in  the  oven  in  one  piece  it  takes  the  place  of  a 
roast. 


BURK’S 

Lunch  Roll 

(Copyrighted) 

SUBSTITUTE  FOR  BOILED  HAM 

Composed  of  lean,  tender  pieces  of  pork,  mildly 
cured,  stuffed  in  linen  container  and  boiled.  Weigh 
about  7^  lbs.  each. 

Far  superior  and  more  delicious  than  boneless  boiled 
ham,  being  juicy,  mild  and  sweet;  also  less  expensive 
and  not  near  so  wasteful — in  fact  no  waste  at  all.  Much 
finer  in  texture  and  just  as  easily  sliced,  or  more  so,  as 
this  can  be  done  in  a  slicing  machine. 

The  cover  is  readily  removed  by  cutting1  the  seam 
and  then  stripping  off  the  sack  as  the  roll  is  consumed. 
This  prevents  it  becoming  dry  and  is  a  sanitary  feature 
that  appeals  to  the  consumer,  as  it  keeps  the  product 
clean  while  displayed  on  the  counter  and  untouched  by 
hand  while  slicing,  a  vast  improvement  as  compared  with 
handling  the  greasy,  unprotected  boneless  boiled  ham. 

Meat  Loaf  and  Lunch  Roll  were  originated  by  us, 
now  imitated  by  others,  but  none  equal  to  Burk’s,  which 
are  prepared  from  only  the  choicest  materials. 

LOUIS  BURK 

Girard  Avenue  and  Third  Street 
PHILADELPHIA 
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WITH  THE  EDITOR 


Comment  on  the  testimony  of 
Herman  Sielcken  before  the  Sen¬ 
ate  Investigating 
The  Sielcken  Incident  Committee,  O  11 
Again.  the  exorbitant 
coffee  profit 
which  he  said  the  retail  grocer 
charged,  continues  to  appear  in 
various  publications.  In  every 
case  so  far  noted  the  attitude  has 
been  either  openly  denunciatory 
of  retailers  or  suspicious,  show¬ 
ing  the  harm  which  Sielcken’s 
falsehoods  have  done  the  reputa¬ 
tion  of  the  retail  grocery  trade. 

One  of  the  “suspicious”  com¬ 
ments  on  the  subject  appeared  in 
the  last  issue  of  the  “National 
Tribune,”  of  Washington,  D.  C. 
It  is  much  fairer  than  many 
newspaper  articles  that  have  ap¬ 
peared  on  the  subject,  but  appar¬ 
ently  marks  the  limit  of  fairness 
to  which  the  average  newspaper 
can  go.  The  limit  seems  to  be 
this — “This  man  Sielcken  is  a 
high  coffee  authority ;  he  ought 
to  know.  It  is  all  very  well  for 
you  to  say  he  has  maligned  you 
and  has  not  told  the  truth,  but 
where  there  is  smoke  there  is 
usually  fire.  The  matter  looks 
suspicious  at  least  and  ought  to 
be  investigated.”  Here  is  the 
“Tribune’s”  article: — 

THE  COST  OF  COFFEE. 

Herman  Sielcken,  a  leading  New 
York  coffee  man,  raised  a  storm 
throughout  the  country  by  his  tes¬ 
timony  before  the  Senate  Food 
Committee,  in  which  he  said : — 

The  middleman’s  profit  on 
coffee  in  this  country  is  approx¬ 
imately  15  cents  a  pound, 
against  Germany’s  7-cent  profit. 
During  a  period  of  many  years 
the  price  of  coffee  laid  down  in 
New  York  has  averaged  7^ 
cents  (green)  and  the  cost  of 
roasting  and  preparing  is  2  to 
2 Yz  cents,  the  consumer  paying 
for  this  25  cents  a  pound  and 
upward. 

As  this  statement  went  all  over 
the  country  it  directed  a  fierce  fire 
on  the  retailers,  and  they  are  moved 
to  stand  up  and  explain.  The  ex¬ 
planation  as  made  by  the  “Grocery 
World  and  General  Merchant”  is, 
that  while  the  average  price  for 
low  grades  of  coffee  may  be  in  the 
neighborhood  of  7  cents,  this  only 
refers  to  shipload  lots  and  before 
the  coffee  reaches  the  retailer  it  has 
to  pay  several  profits.  No  coffee 
such  as  is  used  on  the  tables  of 
those  who  live  fairly  well  can  be 
bought  even  in  shipload  lots  at  75/2 
cents.  The  cheapest  coffee  is  now 
selling  at  8  cents  in  shipload  lots. 

'i  hese  coffees  are  never  sold  except 
in  the  poorest  districts,  where  they 
bring  from  15  to  18  cents  a  pound, 
r.ie  low-grade  Rio  and  Santos  cof¬ 
fees  are  nearly  always  mixed  with 


higher  grades  and  coffees  which  re¬ 
tail  for  25  cents  probably  cost  the 
retailer  in  excess  of  15  cents. 

The  discussion  will  at  least  do 
a  great  deal  of  good  in  calling  at¬ 
tention  to  the  profits  exacted  upon 
this  essential  article  on  every 
American  table.  We  are  the  great¬ 
est  coffee  drinkers  in  the  world,  and 
next  to  sugar,  the  most  of  our 
money  goes  out  of,  the  country  for 
coffee.  While  the  price  of  coffee 
in  Brazil  and  elsewhere  has  fallen 
below  the  cost  of  production,  and 
is  now  at  such  a  point  that  for 
years  the  Brazilian  Government  has 
wasted  millions  of  dollars  in  trying 
to  help  the  coffee  growers  out, 
the  coffee  firms  in  the  United  States 
have  made  inordinate  profits  upon 
their  investment  and  grown  enor¬ 
mously  rich.  Evidently  there  is 
room  for  careful  investigation  and 
radical  reform  in  a  matter  which 
concerns  every  man  and  woman  in 
the  country. 

Herman  Sielcken  is  a  reputed 
millionaire  and  is  supposed  to 
have  made  the  bulk  of  his  wealth 
by  manipulations  of  the  coffee 
market.  His  is  one  of  the  “coffee 
firms  in  the  United  States,”  as  the 
“Tribune”  says,  “which  have 
made  inordinate  profits  on  their 
investments  and  grown  enor¬ 
mously  rich.”  How  unspeakably 
contemptible  to  seek  to  divert  at¬ 
tention  from  his  own  questionable 
acts  by  making  false  charges 
against  a  set  of  men  much  less 
qualified  to  defend  themselves. 


There  ■  seems  to  be  a  greedy 

tendency  on  the  part  of  the 

farmer — the  pro- 

The  Ignorance  »f  the  ducer  Qf  butter, 
United  State!  Secre- 

tary  of  Agriculture.  etc.  tO  be¬ 

grudge  to  the  re¬ 
tail  grocer  his  profit ;  in  other 
words,  to  contend  that  a  much 
larger  percentage  of  the  selling 
price  should  go  to  the  farmer  and 
a  smaller  percentage  to  the  gro¬ 
cer. 

Secretary  of  Agriculture  Wil¬ 
son  is  a  farmer,  therefore  his 
criticism  that  5  cents  per  dozen 
on  eggs  and  5  cents  per  pound 
on  butter  are  excessive  retail 
profits  when  both  products  are 
selling  at  winter  prices  may  be 
somewhat  discounted. 

The  letter  to  the  Senate  in 
which  the  Secretary’s  criticism 
appears  -is  published  in  another 
column.  Let  us  see  from  the  fig¬ 
ures  it  contains  whether  the  criti¬ 
cism  is  well  founded.  According 
to  the  Secretary,  the  retailer,  at 
the  time  he  was  making  5  cents  a 


dozen  on  eggs,  was  paying  32 
cents  for  them.  In  other  words, 
he  made  a  gross  profit  of  15^  per 
cent.,  which  is  1  1-4  per  cent,  less 
than  it  cost  him  to  sell  them,  the 
average  cost  of  doing  business 
being  17  per  cent. ! 

Still  quoting  from  Mr.  Wilson’s 
letter,  when  the  retailer  was  mak¬ 
ing  5  cents  a  pound  on  butter,  he 
was  paying  36J2  cents  for  it;  a 
gross  profit  of  about  13^  per 
cent.,  or  3  2-5  per  cent,  less  than  the 
actual  cost  of  selling.  On  neither 
product  did  the  retailer  make 
anything  whatever;  in  fact,  he 
lost  on  both. 

How  can  the  retailer  expect  or¬ 
dinary  people  to  do  him  justice 
when  this  high  official  of  the 
United  States  Government  makes 
him  the  victim  of  his  colossal 
ignorance? 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  desires  to  again 
direct  attention 
to  the  injustices 

Absurd.  1  •  • 

and  absurdities 
which  constantly 
arise  from  the  fact  that  the  Fed¬ 
eral  Food  and  Drug  law  allows 
the  court  to  impose  fines  from 
nothing  up  to  $500.  The  reports 
of  two  cases  are  before  the  writer, 
both  summarized  in  another  col¬ 
umn.  One  is  Judgment  360 
against  a  New  York  concern  for 
selling  as  pure  olive  oil  a  product 
which  “contained  a  considerable 
quantity  of  cottonseed  oil.”  The 
fine  was  $100,  in  spite  of  the  fact 
that  the  label  described  the  con¬ 
tents  as  “olive  oil  and  salad  oil.” 
The  other  case  is  Judgment  371, 
against  a  foreigner  named  Gost 
Leva.  He  sold  “Mustapha  Turk¬ 
ish  Coffee”  as  “genuine  Mocha.” 
He  confessed  when  the  Govern¬ 
ment  got  after  him  that  his  coffee 
was  merely  cheap  Santos,  and  the 
court  fined  him  $1 ! 

Can  these  judgments,  under  the 
same  law,  be  reconciled  by  any 
possible  reasoning?  Neither  of¬ 
fence  comprehended  the  addition 
of  injurious  ingredients.  The  cot¬ 
tonseed  oil  used  in  the  one  case 
was  perfectly  wholesome,  and  the 
Santos  coffee  used  in  the  other 
was  as  much  coffee  as  Mocha. 
Both  were  simple  cases  of  substi¬ 


tution,  therefore  let  us  examine 
them  comparatively.  In  the  oil 
case  the  defendant  did  employ  a 
percentage  of  pure  olive  oil,  but 
in  the  coffee  case  the  fraud  was 
100  per  cent.;  in  other  words, 
there  was  no  Mocha  present  at 
all.  Yet  the  man  who  was  only 
partly  guilty  was  punished  one 
hundred  times  as  hard  as  the  one 
who  was  wholly  guilty ! 

The  action  brought  by  the 
State  of  Missouri  against  the 
large  meat  pack- 

Not  interesting  as  ers,  reported  else- 
Y<t-  where,  will  not 

arouse  much  in¬ 
terest  as  yet.  The  packers  have 
been  accused  and  attacked  so 
often,  and  have  been  able  to  es¬ 
cape  from  such  a  large  percent- 
ag  of  these  attacks  and  accusa¬ 
tions,  that  the  trade  and  the  gen¬ 
eral  public  have  alike  grown  cal¬ 
lous  and  indifferent. 

Certain  it  is  that  the  large  meat 
packing  interests  are  either  the 
greatest  living  criminals,  or  the  vic¬ 
tims  of  unprecedented  injustice. 
Also  certain  is  this — that  what 
they/  do  1  in  Missouri  to  control 
the  markets  they  do  in  every 
other  State.  Whether  it  is  illegal 
remains  to  be  proven,  but  that  the 
large  packers  wield  a  potential  in¬ 
fluence  in  forming  market  condi¬ 
tions  is  quite  undeniable. 

The  first  action  brought  by  the 
United  States  Government 
against  canned 

One  Reason  Why 

Canned  Goods  Con-  tOlTlS.tOCS,  bclSCCl 

sumption  Doesn’t  on  anything  blit 
Increase.  .  , 

short  weight,  is 
reported  in  another  column  as 
“Judgment  No.  369.”  It  is  re¬ 
spectfully  referred  to  the  Na¬ 
tional  Canners’  Association  in 
proof  of  the  “Grocery  World  and 
General  Merchant’s”  contention 
that  canners  who  pack  poor 
goods  are  the  greatest  obstacles 
in  their  campaign  to  increase  the 
consumption  of  canned  products. 

The  defendant  in  the  case  re¬ 
ferred  to  was  the  John  Boyle  Co., 
of  Baltimore,  Md.,  a  large  and  re¬ 
spectable  packing  company  that 
should  certainly  have  been  among 
the  leaders  in  any  movement  for 
the  furtherance  of  canned  goods 
interests.  The  Boyle  concern 


Ihats  Mat  Dandelion  Brand  Bnt.er  Color  means  to  you-snre,  steady  profits  the  year  ’round 
Dandelion  Brand  is  just  as  dependable  a' seller  as  sugar,  coffee,  or  flour. 

Almost  all  the  butter  made  in  the  country  is  colored  with  Dandelion  Brand  Butter  Color.  Over  90% 
buttermakers  won  t  have  any  other  kind. 

And  your  bu.termaking  customers  will  buy,  as  soon  as  they  know  you  are  selling  Dandelion  Brand 
they  know  that  it  ,s  easily  the  best  butter  color-proved  by  years  of  test. 

Somebody  in  your  vicinity  is  selling  them  Dandelion  Brand  Butter  Color- 
ave.  Send  in  a  trial  order  to-day.  Begin  to  get  these  Dandel 


away 


Dandelion  Brand  Butter  Color  is  endorsed 

by  all  authorities 


Dandelion  Brand  is  the  safe  and  sure 
Vegetable  Butter  Color 


Dandelion  Brand 

PUREL Y 


ardson  Company, 

Manufacturers  of  DANDELION  BRAND 


Burlington,  Vermont 

BUTTER  COLOR 
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shipped  940  cases  of  tomatoes 
labeled  “Stanley  Brand  Solic 
Meat  Tomatoes,  First  Quality 
Packed  by  Thomas  L.  Stanley 
Elkton,  Md.’’  The  Government 
found  the  contents  and  the  labe 
far  apart.  “Each  can  contained  a 
large  amount  of  free  liquor  and  die 
not  contain  solid  meat  tomatoes’’ 
also  each  can  did  not  contain 
first  quality  solid  meat  tomatoes.’ 

Most  significant  was  the  ac¬ 
tion  of  the  defendant  when  the 
goods  were  seized.  He  was  silent, 
which  in  such  a  case  is  a  confes 
sion. 

Such  is  the  unconscious  war¬ 
fare  which  is  proceeding  between 
the  National  Canners’  Associa 


tion,  working  and  spending  to 


make  people  eat  more  canned 
goods,  and  individual  packers 
whose  cheap  little  frauds  are 
constantly  setting  people  against 
canned  goods.  Remarkable  it  is, 
too,  that  very  often  the  very  pack¬ 
ers  guilty  of  these  practices  are 
devout  members  of  the  associa¬ 
tion  ! 


Raspberries  are  in  market  from 
New  Jersey  and  bring  5  to  8  cents 
a  pint.  The  demand  is  good. 


The  New  York  Letter 


Lemon  Dealers  Anxiously  Awaiting  Report  of  the  Treasury 
Department.  Cocoa  Importations  Increasing.  Short  Weight 
Still  a  Leading  Topic.  Various  Trade  News  and  Market 
Summary. 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 


New  York,  June  23,  1910. 

Lemon  dealers  are  anxiously 
waiting  for  the  report  of  the  three 
special  officers  of  the  Treasury 
Department  who  visited  New 
York  this  week  to  look  into  the 
examination  of  lemons  by  the  cus¬ 
toms  inspectors.  The  officers 
visited  several  docks  in  Brooklyn 
and  Manhattan  where  lemons 
were  being  unloaded  from  vessels 
and  watched  the  methods  used  by 
the  inspectors  in  finding  out  what 
percentage  of  the  fruit  was  really 
unfit  for  food. 

The  Government  refunds  all 
duties  paid  on  decayed  fruits  which 
cannot  be  used,  and  as  the  rebates 
lad  been  increasing  of  late,  the 
"Yeasury  Department  decided  to 
00k  into  the  matter  and  see  that 
the  importers  did  not  receive 
more  than  was  due  them. 


In  examining  the  fruit  the  in¬ 
spectors  are  supposed  to  sample  5 
per  cent,  of  the  cargo,  at  least, 
and  base  their  estimate  of  decayed 
fruit  on  these  samples. 

Until  a  few  weeks  ago  handlers 
employed  by-  the  importers  were 
allowed  to  start  their  work  on  the 
docks  soon  after  daybreak.  This 
has  now  been  stopped,  it  is  said, 
because  the  Treasury  Department 
feared  that  the  handler's  some¬ 
times  stacked  the  cases  so  that 
the  inspectors  usually  saw  only 
the  poorest.  Now  the  handlers 
are  not  allowed  to  start  work  un¬ 
til  7  0  clock,  so  that  the  inspectors 
have  a  better  opportunity  to 
make  fair  examinations. 

The  importers  say  that  the 
lemons  they  have  been  receiving 
of  late  have  been  of  very  poor 
quality.  The  weather  conditions 
in  Sicily  and  the  new  rule  of  the 
Italian  steamship  companies  re¬ 


quiring  all  hatches  on  ships  carry¬ 
ing  passengers  to  be  closed,  so 
that  the  fruit  is  ventilated  only 
by  a  couple  of  small  pipes,  are 
blamed  for  the  bad  condition  of 
much  of  the  fruit  arriving  here. 

The  Government  has  been 
granting  rebates  of  25  to  30  per 
cent,  for  decayed  fruit  in  recent 
shipments  of  lemons  and  it  now 
proposes,  to  find  out  whether  or 
not  such  percentages  of  the  lem¬ 
ons  ai  e  actually  unfit  for  con¬ 
sumption  and  are  destroyed. 


I  his  year  promises  well  for 
cocoa,  according  to  importers, 
who  predict  that  the  importations 
will  surpass  those  of  any  previous 
year.  The  imports  for  the  five 
months  ending  May  31st  amount¬ 
ed  to  324,954  bags.  This  is  the 
second  largest  total  on  record  for 
the  corresponding  months,  being 
almost  100,000  bags  larger  than 
the  imports  for  the  same  time  in 
1908.  The  highest  record  was 
made  during  the  first  five  months 
of  last  year  when  it  was  supposed 
that  cocoa  would  be  taken  from 
the  free  list  in  the  tariff  law. 

Speculators  then  bought  heav- 
ily,  expecting  to  get  fancy  prices 
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as  soon  as  a  duty  was  placed  on 
the  product.  As  cocoa  was  left 
on  the  free  list,  money  was  lost  by 
the  speculators.  The  regular 
dealers  were  well  stocked  up  so 
that  a  surplus  of  100,000  bags 
above  the  regular  supply  was  on 
the  market.  This  sent  prices 
down  and  they  have  not  got  back 
to  the  high  level  of  1908. 

Most  of  the  dealers  say  that 
prices  are  now  likely  to  go  up. 
One  of  the  largest  importers  in 
the  city,  however,  took  a  some¬ 
what  different  view  in  talking  to 
your  correspondent.  While  the 
demand  for  cocoa  has  increased 
wonderfully,  he  said,  being  prob¬ 
ably  25  per  cent,  more  than  last 
year,  the  production  is  also  larger 
and  offsets  to  some  extent  the  in¬ 
creased  consumption. 

The  broadening  consumption, 
say  wholesalers,  has  been  en¬ 
couraged  by  .the  low  prices  that 
have  been  prevailing.  Cocoa, 
they  say,  is  a  healthful  and  nour¬ 
ishing  food,  both  in  candies  and 
as  a  beverage,  and  when  prices 
are  attractive  to  the  people  gen¬ 
erally  they  use  it  in  place  of  other 
products  which  have  less  food 
value. 

*  *  * 

Packers  and  meat  dealers  have 
been  invited  by  Chief  Driscoll,  of 
the  Bureau  of  Weights  and  Meas¬ 
ures,  to  meet  him  on  Monday  and 
talk  over  the  selling  methods. 
The  markets  of  the  city  have 
been  visited  in  the  past  week  by 
inspectors,  who  found  that  hams, 
bacons  and  pork  loins  were  being 
sold,  wrapped  in  heavy  paper 
covers.  Some  of  these  wrappers 
weighed  over  a  pound  and  were 
weighed  with  the  meat  in  making 
sales. 

Chief  Driscoll  warned  the  deal¬ 
ers  that  they  must  not  sell  papers 
as  meat.  It  was  suggested  that 
they  sell  the  meat  as  a  piece  of 
no  specific  weight,  but  Mr.  Dris¬ 
coll  showed  them  a  city  ordinance 
which  makes  it  necessary  to 
weigh  all  meats  except  poultry. 

A  conference  was  held  this 
week  by  Mr.  Driscoll  and  the 
managers  of  twenty  department 
stores.  Managers  of  grocery  de¬ 
partments  were  warned  that  if  the 
law  was  violated  their  firms 
would  have  to  suffer. 

A  mob  of  angry  peddlers  at¬ 
tacked  Mr.  Driscoll  Saturday 
night  on  Rivington  street,  where 
the  East  Siders  do  much  of  their 
shopping.  He  had  been  touring 
other  parts  of  the  city  during  the 


evening  and  about  11  o’clock  he 
reached  Rivington  street.  There 
he  directed  his  men  to  inspect  all 
the  scales.  Inspectors  Lutz  and 
Morgan,  after  inspecting  several 
scales,  reached  the  stand  of  Moses 
Harber,  who  put  his  scales  in  his 
pocket,  it  is  said,  and  refused  to 
produce  them  for  an  examination. 
The  inspectors  threatened  and 
called  their  chief.  Max  Meyers, 
who  claims  to  be  president  of  the 
Peddlers’  Association,  then  came 
into  the  limelight  and  ordered  the 
inspectors  to  leave  Harber  alone. 

Driscoll  then  tried  to  argue,  but 
was  ordered  “to  get  out.”  He 
telephoned  for  the  police,  and  it 
is  charged  that  while  he  was 
telephoning  he  was  assaulted  by 
Meyers.  Policemen  hurried  to 
the  scene.  Meyers  was  put  under 
arrest  on  the  charge  of  assault. 

*  *  * 

Coffee  dealers  here  are  not  in¬ 
clined  to  enthuse  over  the  re¬ 
ported  restoration  of  the  43-cent 
freight  rate  from  New  York  to 
the  Missouri  River.  It  is  pointed 
out  that  New  Orleans  is  the  logi¬ 
cal  shipping  point  for  the  Middle 
West  and  that  warehouse  and 
wharfage  charges  there  are  much 
less  than  in  this  city.  Shipments 
may  be  made  from  New  Orleans 
to  points  on  the  Mississippi  and 
Missouri  Rivers  by  boat,  while 
from  New  York  they  must  go  by 
train,  and  the  water  route  is  al¬ 
ways  cheapest. 

*  *  * 
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Delegates  from  Philadelphia, 
Boston,  Northeastern  Pennsyl¬ 
vania  and  New  York  attended  a 
conference  of  the  Manufacturers’ 
Representatives  Association  at 
the  office  of  the  American  Spe¬ 
cialty  Manufacturers’  Association, 
105  Hudson  street,  last  week. 
The  conference  consisted  of  two 
meetings,  one  on  Thursday  and 
the  other  on  Friday.  General 
trade  questions  were  discussed.  A 
resolution  was  adopted  com¬ 
mending  the  work  of  the  Ameri¬ 
can  Specialty  Manufacturers’ 
Association  in  bringing  about  a 
closer  c  0-0  p  e  r  a  t  i  o  n  between 
manufacturers,  wholesalers  and 
retailers.  The  delegates  also 
recommended  that  similar  meet¬ 
ings  be  called  once  or  twice  a 
year,  in  June  and  December. 

*  *  * 

Representatives  of  the  New 
York  Dried  Fruit  Association 
left  this  week  for  Washington  to 
hold  a  conference  with  the  State 
Department  on  the  regulations 


covering  imports  of  Smyrna  figs. 
Just  why  the  negotiations  should 
now  be  conducted  through  the 
State  Department,  instead  of  with 
the  Department  of  Agriculture, 
which  has  been  working  on  the 
problem  for  months,  the  members 
of  the  association  will  not  say.  It 
is  generally  understood,  however, 
that  the  Turkish  shippers  feel 
that  an  injustice  is  being  done 
them  as  well  as  the  New  York 
importers  in  leaving  the  question 
unsettled  for  so  many  months, 
and  that  they  appealed  to  their 
government,  which  through  its 
A  m  b  a  ssador  at  Washington 
brought  the  matter  to  the  atten¬ 
tion  of  the  State  Department. 


Summarized  Market  Con¬ 
ditions. 

Jobbers  are  being  forced  to  re¬ 
new  their  supply  of  Santos  cof¬ 
fees,  so  the  market  is  steadier 
than  it  had  been  in  some  time. 
For  good  grades  holders  secure 
full  prices  and  all  grades  are  firm, 
as  the  supply  now  on  hand  is  not 
large.  Rios  are  quiet  but  steady. 
Maracaibos  are  in  demand,  with 
prices  steady.  There  is  consider¬ 
able  inquiry  for  Bogotas,  but 
sales  are  mostly  in  small  lots. 
Mexicans  are  quiet  but  firm. 

New  Japans  attracted  a  lot  of 
attention  this  week  in  the  tea 
market.  Although  the  shipments 
have  not  yet  been  received,  many 
sales  are  being  made  on  the  sam¬ 
ples.  The  prices  are  firm  for  de¬ 
sirable  grades.  The  talk  of  a 
short  crop  continues  to  some  ex¬ 
tent,  but  dealers  point  to  the  fact 
that  the  firm  prices  will  bring  out 
supplies  from  the  natives.  The 
samples  of  Congous  are  due  here 
soon  and  business  in  this  grade 
is  expected  to  pick  up.  More  in¬ 
terest  is  shown  in  country  greens 
this  week  by  the  jobbers,  some 
pretty  good-sized  sales  being 
made.  Prices  are  firm. 

Refiners  are  in  the  market 
again,  all  of  them  buying  large 
quantities  of  raw  sugar.  Prices 
are  a  little  higher,  as  reports  from 
Cuba  are  bullish.  The  sharp  re¬ 
covery  in  European  beets  is  also 
a  factor  in  the  higher  prices. 

As  yet,  not  much  improvement 
is  noted  in  refined  sugar,  but  deal¬ 
ers  expect  distributers  to  start 
buying  soon,  especially  as  the 
present  warm  weather  is  stimu¬ 
lating  the  consumption  of  ice 
cream  and  soft  drinks.  Stocks  in 
the  country  cannot  last  much 


longer  and  as  not  many  old  con¬ 
tracts  are  left  unfilled  new  busi¬ 
ness  is  predicted. 

Millers  advanced  their  prices 
on  flour  from  10  to  20  cents  a  bar¬ 
rel  this  week  as  a  result  of  the 
raise  in  wheat.  Some  buyers  ad¬ 
mitted  that  they  wished  they  had 
taken  advantage  of  the  low  val¬ 
ues  of  the  past  few  weeks,  but 
most  of  them  are  still  unwilling 
to  buy  in  larger  than  single  car 
lots.  They  believe  that  although 
the  advance  in  wheat  was  sharp, 
it  gave  no  evidence  of  being  sus¬ 
tained. 

There  is  a  good  demand  for 
canned  tomatoes,  but  buyers  gen¬ 
erally  insist  on  getting  a  conces¬ 
sion.  Corn  is  very  firm  on  ac¬ 
count  of  the  close  clean-up  of 
stocks  and  the  unfavorable  re¬ 
ports  as  to  the  growing  crop.  In¬ 
terest  in  peas  is  not  as  great  as 
it  was  a  week  ago,  but  prices  are 
well  maintained. 

California  fruits  are  in  demand. 
Cherries  of  the  new  pack  are  said 
to  be  well  cleaned  up  already. 
Peaches  are  scarce.  Pears  are 
firmer  as  a  result  of  the  unfavor¬ 
able  reports  on  the  coming  crop. 
Southern  fruits  are  firmer  and 
scarce. 

The  butter  market  is  firmer  this 
week  owing  to  the  large  buying 
for  storage.  Receipts  continue 
large.  Specials  are  quoted  at 
28  cents  and  premiums  are 
being  paid  for  choice  quality. 
Extras  bring  2 7^4  cents. 

Eggs  advanced  a  little  in  price 
this  week,  the  best  grades  of 
Eastern  supplies  bringing  as  high 
as  28  cents.  The  supply  of  really 
fine  grades  is  much  smaller  than 
it  has  been  in  some  time  because 
of  the  hot  weather.  The  West¬ 
ern  eggs  are  not  now  coming  to 
the  market  in  such  large  quanti¬ 
ties  as  they  had  been  in  the  past 
few  weeks.  The  best  grades  of 
these  eggs  bring  22  to  23  cents. 

Fred.  A.  McGill. 


John  Scott  &  Co. 

I NCORPORATID 

PHILADELPHIA 

WHOLESALE  GROCERS 

and  Direct  Importer*  of 

Ceylon  and  Assam  Teas 

These  Teas  are  becoming 
more  popular  every  day. 

“Our  prices  are  always  correct” 
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We  Cannot  Get 
Along  Without  It 

Oakmont,  Pa.,  May  23,  1910. 

American  Slicing  Machine  Co., 

GcnUemen:— We  simply  could  not  get  along  without  the  American 
Slicing  Machine.  It  has  increased  our  bacon  sales  fourfold,  has  doubled 
our  boded  ham  sales,  and  increased  our  dried  beef  sales  from  almost  nothing 

to  20  and  25  pounds  a  week.  People  who  did  not  trade  with  us  come  here 

now  for  their  sliced  meats.  I 
am  certainly  glad  that  your 
salesman  succeeded  in  selling 
me  this  machine. 

(Signed)  James  G.  Foster 

Get  all  the  trade  in 
your  locality  in  this 
line  by  slicing  your 
meats  just  as  wanted. 
Save  labor,  save  waste, 
and  save  the  packers’  profits  on  jarred  meats.  Fifteen 
thousand  dealers  say  it  is  the  best  investment  they 
have  ever  made.  Send  for  free  catalogue. 

American  Slicing  Machine  Company 

1351  Republic  Building,  Chicago 


■w 


Ask  Your  Jobber  For 

Supreme  Brand 
Corned  Beef 

(formerly  Fairbanks  Lion  Brand) 


All  Supreme  Brand  Canned 
Meats  are  1910  pack.  Attract 
tive  labels.  Choicest  quality. 


W.  A.  MILLAR  &  CO.,  Agents 

427-31  North  Second  Street,  Philadelphia 


White  Cherries,  Standard  Baltimore 
packing,  No.  2  tins,  2  doz.  to  oaee, 

„  p®5doz  •  • . $i.ia# 

.  ,  Cherr‘e?  a,re  short  all  over  the  country 
and  particularly  in  New  York  State.  y 

j-r  |  .  ,  }.n  California  and  Oregon,  while  the  crop  is 

lL  Let  US  emphasize  f*11' ‘he  fruit  is  largely  taken  by  the  Maraschino 

,  ,  .  Packers,  forcing  canners  to  pay  much  hieher 

once  more  that  this  Pnces  than  usual  for  their  raw  supply. 

department  does  not  c£oice  Yellow  Split  Peas,  mi  bushel 

handle  “jobs”  or  old  Gh ***' %**.!?** . . 190 

stock  taken  over  for  26-lb.  boxes,  per  lb.  . 

Coast  packed  and  in  perfect  condition. 


Another  Chapter  of  Values 
for  Immediate  Action 


bad  debts. 

G.  It  is  clean  ! 


Hawaiian  Sliced  Pineapple,  No.  2 
Tins,  2  doz.  to  case,  excellent 
value,  per  doz . $1.40 

Gpod  Medium  Lump  Laundry  Starch 

m  boxes  of  60  lbs.,  per  lb . 02  )<( 

Red  Puget  Sound  Salmon,  )6-lb.  tins, 

4  doz.  to  case,  per  doz . .  go 

Crab  Meat,  imported,  very  fancy 
No.  1  round  can,  4  doz.  to  case’ 

Per  doz .  2.90 

Choice  Muir  Peaches,  coast  packed, 
in  26-lb.  boxes,  per  lb . .’  .00)6 

Now  in  transit,  due  in  New  York  about 
July  i,  1910. 


All  Quotations  F.  O.  B.  New  York. 


SEND  FOR  "SPECIAL"  MAIL  ORDER  BLANKS  AND  ENVELOPES. 

FRANCIS  H.LEGGETT&CO.  new  York 

proprietors  of  premier  breakfast  coffee  and  premier  after  d.nner  coffee 
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False  Alarm  About  Formaldehyde  on 
Oranges,  Grape  Fruit  and  Bananas 


Vinegar  Samples,  i. 
Adulterated . . 


SUITS  AND  PROSECUTIONS. 

Egg  Cases,  4. 

Terminated . 


Pennsylvania  Dairy  and  Food  Department  Runs  Down  Com 


Ice  Cream  Cases,  4. 
Terminated . 


1 


4 

4 


LICENSES  ISSUED  FROM  JANNUARY  I 
TO  MAY  15,  I9IO. 
Oleomargarine  Licenses,  677. 


Hotel .  2 

Restaurant .  9 

Wholesale .  12 

Boarding  houses  .  22 

Retail  . 632 


Total .  677 


This  Effect  and  Finds  It  Untrue.  Another  Shot 
Summary  of  Current  Month’s  Work. 


plaint  to 
Against  Flies. 


The  Pennsylvania  Dairy  and 
Food  Commissioner  received 
some  days  ago  a  sensational  com¬ 
plaint  from  Sharon,  Pa.,  the 
writer  claiming  he  had  detected 
by  its  odor  the  presence  of  for¬ 
maldehyde  applied  externally  to 
oranges,  grapefruit  and  bananas. 
Samples  of  the  suspected  fruits 
were  promptly  purchased  by  the 
agents  of  the  Bureau  and  submit- 
ted  to  the  chemist  for  analysis. 
By  the  application  of  the  most 
delicate  methods  of  analysis  the 
latter  was,  however,  unable  to 
find  any  trace  of  the  embalming 
fluid  suspected  to  be  present. 

A  similar  complaint  concerning 
hothouse  grapes,  which  retail  at 
$2'  per  pound,  was  received  from 
Philadelphia.  Special  Agent  Cas¬ 
sidy  was  instructed  to  secure 
samples  of  such  grapes  and  these 
samples  are  now  under  examina¬ 
tion  by  Professor  Charles  H.  La 
Wall,  chemist  of  the  Bureau. 

Formaldehyde  is  a  preservative 
used  to  keep  in  fine  condition  ex¬ 
hibits  of  fruits  and  vegetables. 
It  would,  doubtless,  tend  to  keep 
in  fine  appearance  fruits  that  were 
impregnated  with  it,  and,  since  it 
tends  to  unite  with  the  sugars  of 
the  fruit,  its  presence  would  not 
be  readily  detected  by  the  taste 
or  smell.  The  chemist,  however, 
by  distilling  the  crushed  fruit 
with  an  acid  is  able  to  break  these 
compounds  of  formaldehyde  and 
recover  the  latter  in  the  distillate, 
and  is  thus  able  to  detect  the 
presence  of  very  small  quantities 
of  this  preservative. 

*  *  * 

As  previously  reported,  the 
Pennsylvania  Dairy  and  Food 
Department  is  carrying  on  quite 
a  campaign  against  flies,  both  in 
the  retail  food  store  and  the 
home.  In  the  current  monthly 
bulletin,  which  is  just  at  hand, 
is  reproduced  a  “fly  poster’’ 
which  has  been  issued  by  the 
Harrisburg  (Pa.)  Board  of  Health 
and  which  the  Dairy  and  Fooc 
Department  suggests  should  be 
read  and  posted  everywhere.  A 
part  of  this  poster  the  “Grocery 


World  and  General  Merchant” 
reproduces : — 

From  flies  and  filth  to  food  and 
fever. 

Clean  up  your  houses  and  yards. 

Rules  for  dealing  with  the  fly 
pest. 

Do  not  allow  decaying  matter  of 
any  sort  to  accumulate  on  or  near 
your  premises. 

All  refuse  which  tends  in  any 
way  to  fermentation,  such  as  bed¬ 
ding  straw,  paper  waste  and  veg¬ 
etable  matter,  should  be  disposed  of 
or  covered  with  lime  or  kerosene 
oil. 

Screen  your  food. 

Keep  all  receptacles  for  garbage 
carefully  covered  and  the  cans 
cleaned  or  sprinkled  with  oil  or 
lime. 

Keep  all  stable  manure  in  vault 
or  pit,  screened  or  sprinkled  with 
lime,  oil  or  other  cheap  prepara¬ 
tion. 

See  that  your  sewage  system  is  in 
good  order;  that  it  does  not  leak; 
is  up  to  date  and  not  exposed  to 
flies. 

Pour  kerosene  into  the  drains. 

Cover  food  after  a  meal;  burn 
or  bury  all  table  refuse. 

Screen  all)  food  exposed  for  sale. 

Screen  all  windows  and  doors, 
especially  the  kitchen  and  dining 
room. 

Burn  pyrethrum  powder  in  the 
house  to  kill  the  flies. 

Don’t  forget,  if  you  see  flies,  that 
their  breeding  places  is  nearby  filth. 

It  may  be  behind  the  door,  under 
the  table,  or  in  the  cuspidor. 

If  there  is  no  dirt  and  filth  there 
will  be  no  flies. 

If  there  is  a  nuisance  in  the 
neighborhood  write  at  once  to  the 
Health  Department. 

The  summary  of  the  month’s 

work  is  as  follows : — 

REPORT  OF  ANALYSIS. 

Butter  Samples,  249. 

Colored  oleomargarine .  43 

Oleomargarine,  no  license  ....  9 

Pure .  195 

Renovated  butter  .  2 


Total  . 249 

Egg  Samples,  5. 

Fresh .  1 

Unfit  for  food . 4 


Total . . .  5 

Ice  Cream  Samples,  18. 

Below  standard  in  butter  fat. . . .  4 

Pure .  14 


Total .  18 

Lard  Samples,  1. 

Pure  .  1 

Oleomargarine  Samples,  9. 

Colored . .  6 

Uncolored  oleomargarine .  2 

Oleomargarine,  no  license .  1 


Total .  9 

Pure  Food  Samples,  144. 

Adulterated .  9 

Pure .  135 


Total .  144 


Oleomargarine  Cases,  59. 


Terminated .  59 

Pure  Food  Cases,  9. 
Terminated .  9 

Renovated  Butter  Cases,  2. 
Terminated  .  2 

Vinegar  Cases,  1. 
Terminated .  1 


Washington,  D.  C., 

June  23,  1910. 

It  is  known  that  an  increasing 
number  of  grocers  are  keeping 
bees  and  selling  the  honey 
through  their  own  stores.  Partly 
in  recognition  of  this  fact  the 
Government  has  issued  a  work  on 
bee  keeping,  in  which  it  considers 
the  practical  question  of  selling 
honey  at  retail. 

There  is  money  in  bee  keeping 
if  it  is  managed  properly.  Bee 
keeping  is  being  carried  on  with 
both  profit  and  pleasure  by  many 
thousands  of  people  in  all  parts 
of  the  United  States,  and  while, 
as  a  rule,  it  is  not  the  sole  occu¬ 
pation  of  those  who  pursue  it, 
there  are  many  places  where  an 
experienced  bee  keeper  can  make 
a  good  living  by  devoting  his  en¬ 
tire  time  and  attention  to  this  line 
of  work. 

The  average  annual  honey  yield 
per  colony  for  the  entire  country 
should  be  from  25  to  30  pounds  of 
comb  honey  or  40  to  50  pounds  of 
extracted  honey.  The  money  re¬ 
turn  to  be  obtained  from  this  crop 
depends  entirely  on  the  market 
and  the  methods  of  selling  the 
honey.  If  sold  direct  to  the  con¬ 
sumer  extracted  honey  brings 
from  10  to  20  cents  per  pound, 
and  comb  honey  from  15  to  25 
cents  per  section.  If  sold  to  deal¬ 
ers  the  price  varies  from  6  to  10 
cents  for  extracted  honey  and 
from  10  to  15  cents  for  comb 
honey.  All  of  these  estimates  de¬ 
pend  largely  on  the  quality  and 
neatness  of  the  product.  From 


Renovated  Butter  Licenses,  3. 


Wholesale  .  1 

Retail  .  2 

Total .  3 


Total  amount  of  money  received 
from  said  licenses  for  1910  is  $69,- 
770.25,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in 
the  State  Treasury. 


the  gross  return  must  be  de- 
ducted  from  50  cents  to  $1  per 
colony  for  the  expenses  other 
than  labor,  including  foundation, 
sections,  occasional  new  frames 
and  hives,  and  other  incidentals, 
not,  however,  providing  for  in¬ 
crease. 

The  Government  emphasizes 
the  fact  that  the  only  way  to 
make  bee  keeping  a  profitable 
business  is  to  produce  only  a  first- 
class  article.  We  cannot  control 
what  the  bees  bring  to  the  hive  to 
any  great  extent,  but  by  proper 
manipulation  we  can  get  them  to 
produce  fancy  comb  honey,  or  if 
extracted  honey  is  produced  it 
can  be  carefully  cared  for  and 
neatly  packed  to  appeal  to  the 
fancy  trade.  Too  many  bee  keep¬ 
ers,  in  fact  the  majority,  pay  too 
little  attention  to  making  their 
goods  attractive.  The  Govern¬ 
ment  says  they  should  recognize 
the  fact  that  of  two  jars  of  honey, 
one  in  an  ordinary  fruit  jar  or  tin 
can  with  a  poorly  printed  label, 
and  the  other  in  a  neat  glass  jar 
of  artistic  design  with  a  pleasing, 
attractive  label,  the  latter  will 
bring  double  or  more  the  extra 
cost  of  the  better  package.  It  is 
perhaps  unfortunate,  but  never¬ 
theless  a  fact,  that  honey  sells 
largely  on  appearance,  and  a  pro¬ 
gressive  bee  keeper  will  appeal  as 
strongly  as  possible  to  the  eye  of 
his  customer. 

The  book  referred  to  is  “Farm¬ 
ers’  Bulletin  No.  397,”  entitled 
“Bees.”  Any  reader  hereof  who 
wants  a  copy  can  easily  get  it  by 
writing  the  Department  of  Agri¬ 
culture.  Holt. 


Department  of  Agriculture  Tells  How  to 
Sell  Honey  at  Retail 

Contends  That  Appearance  of  the  Package  Has  Great  Selling 
Value.  Keeping  Bees  for  Profit. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 
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The  United  States  Circuit  Court 

On  May  16, 1910,  at  Chicago,  Ill.,  issued 

AN  INJUNCTION  against  the 
MONEYWEIGHT  SCALE  COMPANY 

And  All  its  Agen  s  and  Salesmen 

Ordering  them  to  stop  selling  Dayton  Fan¬ 
shaped  Seales,  which  the  Court  declared  to 
infringe  our  patent. 


THIS  IS  OUR  SCALE 

WHICH  THEY  IMITATED  AND  INFRINGED 


'"C : 


V  .  1 


■-y.K 


u- 


'®fr  We  also  own  the  Foundation  Patent 
on  Platform  Cylinder  Scales  like  this 

We  claim  this  patent  is  also  infringed  by  the  Moneyweight 
Scale  Company  -by  its  sale  of  Dayton  Barrel-shaped  Plat¬ 
form  S  ales,  and  having  now  established  our  exclusive 
right  to  the  Fan-shaped  Seale,  we  have  filed  suit  in  the 
United  States  Circuit  Court,  at  Chicago,  Ill.,  against  the 
Moneyweight  Seale  Company  for  infringement  of  our 
Cylinder  Seale  patent,  by  their  sale  of  Dayton  Barrel¬ 
shaped  Platform  Scales. 


WARNING 

in  tfe  nnZi%ZCh  T11  ,  are  hereby  notified  that  our  attorneys  will  briny  such  suits 
m  the  United  States  Courts  against  the  Mahers ,  Sellers  or  Users  of  such  scales  as  may 
be  necessary  to  protect  us  against  the  infringement  of  said  patent. 

DO  NOT  INVOLVE  YOUESELF  IN  COSTLY  LITIGATION 

TOLEDO  COMPUTING  SCALE  COMPANY 


Makers  of  Honest  Scales. 


Toledo,  Ohio,  U.  S.  A. 
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Springfield,  Ill.,  June  15,  1910. 

Elton  J.  Buckley,  Esq., 

Philadelphia,  Pa. 

Dear  Sir: — There  is  one  subject  I 
hoped  would  be  touched  upon  in 
your  articles  on  the  “Legal  Phases 
of  the  Retail  Business,”  and  that 
is  the  law  which  governs  mercan¬ 
tile  agencies  that  give  information 
to  subscribers  regarding  the  finan¬ 
cial  standing  of  merchants  and  the 
extent  to  which  they  are  deserving 
of  credit.  It  seems  quite  important 
and  some  information  upon  it  would 
prove  enlightening  and  valuable. 

Respectfully  yours, 

Elwood  R.  Jocelyn. 

I  had  made  a  note  of  this  sub¬ 
ject  to  be  taken  up  in  connection 
with  this  series  of  articles,  and 
doubtless  would  have  gotten 
around  to  it  sometime.  The  re¬ 
ceipt  of  this  letter  gives  the  sub¬ 
ject  present  timeliness,  so  that  I 
will  endeavor  to  illuminate  it  to 
some  extent  in  this  article. 

There  are  two  large  mercantile 
agencies  and  several  small  ones, 
all  of  which  operate  along  sub¬ 
stantially  the  same  lines.  They 
publish  a  reference  book  or  issue 
special  reports — sometimes  both 
— giving  the  financial  standing  of 
any  merchant  inquired  about. 
This  includes  an  estimate  of  his 
right  to  credit.  These  agencies 
have  come  to  have  an  exceed¬ 
ingly  important  place  in  the  com¬ 
mercial  world,  for  hundreds  of 
merchants,  chiefly  wholesale,  de¬ 
pend  on  them  absolutely.  .  The 
merchant  who  is  set  forth  by 
these  institutions  as  possessing 
small  capital,  and  having  second 
or  third  rate  credit,  will  have  a 
very  hard  time  indeed  to  obtain 
credit  from  any  well-posted  job- 1 
ber  or  manufacturer. 

Occasionally  mercantile  agen- 1 
cies  make  mistakes.  Either  they! 
are  careless  or  somebody  mis¬ 
leads  them,  with  the  result  that 
John  Tones,  retail  merchant,  is 
given  an  incorrect  rating.  Oc¬ 
casionally  his  rating  and  credit 
are  exaggerated,  but  more  often 
the  mercantile  agency’s  mistake  1 


takes  the  form  of  giving  him  less 
than  he  ought  to  have. 

Frequently  the  result  of  this  is 
serious  impairment  of  John  Jones’ 
credit  among  the  jobbers  and 
manufacturers  who  constitute  his 
sources  of  supply,  and  the  ques¬ 
tion  then  arises :  “Is  the  agency 
legally  responsible?  Can  dam¬ 
ages  be  collected  from  it  or  must 
John  Jones,  the  victim,  suffer  his 
injury  without  recompense?’’ 

To  begin  with  the  laAv  regards 
the  mercantile  agency  as  of  great 
value  in  the  world  of  trade,  and 
pursues  a  policy  of  shielding  it 
from  everything  except  actual 
and  unmistakable  negligence.  A 
false  report  by  a  mercantile 
agency  has  the  chance  of  dam¬ 
aging  two  persons :  If  John 
Jones,  retail  merchant,  has  been 
published  as  of  limited  capital  and 
poor  credit  when  he  is  not,  he  is 
inevitably  damaged  very  severe¬ 
ly.  On  the  contrary,  if  John 
Jones  is  really  of  small  capital 
and  poor  credit,  but  the  agency 
has  been  imposed  on,  and  pub¬ 
lishes  him  as  being  worth  much 
more  credit  than  he  actually  is; 
and  as  a  result  of  this  false  in¬ 
formation  some  jobber  trusts  him 
with  a  large  line  and  is  defrauded, 
the  jobber  is  a  direct  sufferer, 
and  the  question  of  his  power  to 
collect  damages  at  once  arises. 

In  cases  where  the  jobber  is 
the  sufferer,  the  general  proposi¬ 
tion  of  law  is  laid  down  in  a 
Pennsylvania  case  which  is  prac¬ 
tically  followed  everywhere  :  “A  : 
mercantile  agency  is  liable  to  its 
subscribers  for  negligently  pub¬ 
lishing  in  a  book  misstatements 
regarding  the  credit  of  another 
which  misleads  him  (i.  e.,  the 
subscriber)  to  his  injury.” 

Tn  other  words,  the' jobber  can 
compel  the  agency  to  make  good 
his  losses,  if  he  can  prove  that  it 
supplied  the  false  information 
about  John  Jones  negligently. 


As  to  the  cases  where  John 
Jones  is  the  victim  through  in¬ 
jury  to  his  credit,  the  law  is  that 
the  agency  is  responsible  where 
“through  culpable  negligence,  im¬ 
prudence  or  want  of  skill,  false 
information  is  supplied  concern¬ 
ing  his  standing.”  And  this  is  so 
even  though  some  subscriber  had 
a  legitimate  reason  for  asking  the 
agency  for  the  information,  and 
did  ask  for  it,  and  even  though  it 
was  supplied  confidentially  to 
that  one  person  by  the  agency. 

But  negligence  must  be  proved 
here  as  in  the  other  case. 

A  false  credit  report  by  a  mer¬ 
cantile  agency  is  considered  a 
species  of  libel  where  it  is  false, 
defamatory  or  injurious.  And  as 
libel  the  agency  can  be  sued  upon 
it.  But  if  made  in  good  faith  and 
without  negligence  to  some  indi¬ 
vidual  subscriber,  it  is  considered 
a  privileged  communication  and 
no  action  will  lie  upon  it  unless 
something  like  malice  can  be 
shown.  If  the  incorrect  informa¬ 
tion  is  circulated  generally  among 
subscribers,  however,  instead  of 
being  simply  supplied  to  one  sub¬ 
scriber,  it  is  not  privileged,  and 
an  action  can  much  more  easily 
be  brought  upon  it. 

What  would  be  negligence  in  a 
mercantile  agency?  A  recent 
case  which  occurs  to  me  supplies 
an  answer.  Negligence  is  want 
of  care  under  the  circumstances. 
If  a  mercantile  agency  has  used 
any  but  the  best  and  most  care¬ 
ful  methods  of  obtaining  its  in¬ 
formation  regarding  the  credit 
standing  of  merchants,  it  will  be 
held  responsible  if  the  informa¬ 
tion,  so  carelessly  obtained, 
proves  false  and  damages  some 
one. 

For  instance,  a  certain  mer¬ 
cantile  agency  in  the  case  re¬ 
ferred  to  sent  one  of  its  sub¬ 
agents  to  a  large  country  town  to 
obtain  a  report  as  to  the  cred’t 


and  financial  standing  of  a  cer¬ 
tain  merchant.  The  sub-agent 
was  new  at  the  business  and  in 
an  effort  to  secure  information 
interviewed  two  other  local  mer¬ 
chants,  making  no  effort  to  obtain 
a  statement  from  the  man  him¬ 
self.  The  report  which  he  took 
back,  and  which  the  agency  pub¬ 
lished,  was  grossly  incorrect,  and 
the  victim’s  credit  was  damaged 
so  severely  by  it  that  he  almost 
went  into  bankruptcy.  He 
promptly  brought  suit  and  won  a 
substantial  verdict,  the  court 
holding  that  the  sub-agent  was 
grievously  negligent  in  obtaining 
his  information ;  that  he  should 
have  gone  to  outsiders  for  it  only 
after  endeavoring  to  obtain  the 
report  from  the  man  himself. 

If  the  agency  does  everything 
it  can  to  get  correct  information, 
particularly  if  the  merchant 
whose  condition  is  under  inquiry 
has  himself  refused  the  facts,  it 
will  be  protected  as  far  as  the 
law  can  do  it. 

Quite  frequently  mercantile 
agencies  will  induce  their  sub¬ 
scribers  to  sign  contracts  agree¬ 
ing  not  to  hold  them  responsible 
in  case  they  have  relied  on  false 
information  and  lost  out.  One 
agency  I  know  of  puts  in  its  con¬ 
tract  a  provision  that  inasmuch 
as  it  is  compelled  to  rely  for  its 
information  upon  sub-agents, 
“the  actual  verity  or  correctness 
of  the  said  information  is  in  no 
manner  guaranteed.”  The  law 
has  practically  always  upheld 
these  contracts,  even  in  cases 
where  the  agency  has  been  negli¬ 
gent.  Of  course  they  do  not  pre¬ 
vent  suits  for  damages  by  mer¬ 
chants  who  are  not  subscribers 
and  who  have-  no  contract  rela¬ 
tions  with  the  agency. 

A  very  few  States  have  passed 
laws  making  it  a  criminal  offence 
for  a  merchant  to  give  false  in¬ 
formation  to  a  mercantile  agency 
with  the  purpose  of  influencing 
his  credit  report.  This  is  a 
growing  movement  and  in  my 
judgment  will  in  time  become 
general. 

In  my  judgment  the  best  way 
to  prevent  false  statements  being- 
made  by  a  mercantile  agency 
concerning  one’s  credit  is  to  sup¬ 
ply  truthful  information  to  the 
agency  one’s  self  whenever  asked 
for. 

(Copyright,  June,  JQio,  hy 
F.lton  J.  Buckley.) 

Question :  Alfred  Shrempen, 
Allentown,  Pa. — I  wish  to  assign 


t 
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all  my  business  to  Mrs.  Agata 
Campagna. 

Enclosed  I  send  you  a  copy  of 
an  assignment  made  since  June 
ist ;  please  see  if  it  is  all  right.  In 
case  it  is  not  send  me  a  sample 
as  it  must  be  done. 


1  and  your  assignment,  informal  as 
it  is,  makes  it  perfectly  clear  that 


Answer. — The  copy  sent  with 
the  above  was  as  follows: — 


a  sale  was  intended.  For  that 
j  reason  it  would  without  doubt  be 
binding  and  valid.  There  should 
be  some  sort  of  an  inventory  o 
what  is  transferred,  however, 


Allentown,  Pa.,  June  i,  1910. 

In  this  day  of  our  Lord  first  June, 
1910,  in  the  presence  of  witness,  I 
assign  all  my  business  to  Airs. 
Agata  Campagna. 

Know  all  men  by  these  present 
that  I  have  granted,  assigned  and 
set  over,  and  by  these  present  do 
grant,  assign  andi  set  over  unto  the 
said  Agata  Campagna. 

In  witness  whereof  I  have  here¬ 
unto  set  my  hand  and  seal  this  first 
day  of  June,  in  the  year  one  thou¬ 
sand  nine  hundred  and  ten. 

Alfred  Shrempen. 

Witness 

Witness 


Of  course  this  is  not  as  a  lawyer 
would  do.  it.  Personal  property 
is  transferred  by  bill  of  sale. 
However,  the  intention  of  the 
parties  is  the  controlling  element, 


i  Note. — Requests  for  informa¬ 
tion  in  this  Department  shoulc 
1  tersely  set  out  in  full  all  the  facts 
bearing  on  the  case,  and  all  ques¬ 
tions  should  be  carefully  framec 
to  avoid  misconstruction.  Write 
on  one  side  of  the  sheet  only. 
Letters  should  be  received  at  this 
office  not  later  than  Tuesday  o. 
each  week  to  ensure  an  answer 
in  the  Monday’s  issue  following. 
The  signature  and  address  of  the 
writer  must  accompany  all  in¬ 
quiries,  and  will  be  published  un¬ 
less  there  is  a  request  not  to  do 
so.  All  inquiries  received  will  be 
answered  without  charge.  Ad¬ 
dress  all  communications  to  Legal 
Editor  “Grocery eWorld  and  Gen¬ 
eral  Merchant.” 


More  Food  Products  Go  By  Board  Under 
Government’s  Investigation 


Long  List  of  Additional  Judgments  Obtained  by  Government 
on  Various  Grounds  and  Certified  to  “  Grocery  World  and 
General  Merchant.”  The  Worst  Coffee  Fake  Yet. 


Below  appear  the  facts  of  sev¬ 
eral  other  cases  reported  to  the 
“Grocery  World  and  General 
Merchant”  by  the  United  States 
Government  under  the  Federal 
food  law : — 


Judgment  No.  355 — Misbranding  of 
Coffee. 

On  or  about  September  24.  1908, 
the  Dayton  Spice  Mills,  Dayton’ 
Ohio,  shipped  from  the  State  of 
Ohio  to  the  State  of  Pennsylvania 
309  cases  of  coffee.  Analysis  of 
samples  showed  it  to  be  misbranded, 
in  that  they  were  labeled  “Dutch 
Java  Blended  Fancy  Roasted  Cof¬ 
fee,  The  Dayton  Spice  Mills  Co., 
Dayton,  Ohio,”  which  statement  was 
false,  misleading  and  deceptive,  in¬ 
asmuch  as  the  product  contained 
little  or  no  Dutch  Java  coffee, 
but  was  chiefly  composed  of  an  in¬ 
ferior  grade  of  coffee.  Thereupon 
the  Dayton  Spice  Mills  Co.  entered 
an  appearance  and  set  up  a  claim 
to  the  goods,  and  on  October  15, 
1908,  the  case  came  on  for  hear¬ 
ing  and  the  court  rendered  its  de¬ 
cree  of  condemnation  and  forfeit¬ 
ure,  and  ordered  that  the  goods  be 
released  upon  the  filing  of  a  bond 
to  be  approved  by  the  court  con¬ 
ditioned  that  the  goods  should  not 
be  disposed  of  contrary  to  the  laws 
of  the  United  States. 


each  carton  labeled  “Morning  Glory 
Brand  Choice  Greek  Currants” 
An  examination  of  samples  showed 
that  it.  was  misbranded,  in  that  the 
shipping  cases  were  branded  “48 
12-ounce  cartons,”  which  statement 
was  false,  misleading  and  deceptive, 
in  that  the  average  net  weight  per 
carton  was  .  materially  less  than 
twelve  ounces,  and  praying  seizure 
condemnation  and  forfeiture.  There¬ 
upon  the  Greek  Currant  Co.  entered 
its  appearance,  set  up  a  claim  to 
the  goods,  and  filed  an  answer,  and 
in  due  course  the  case  coming  on 
for  hearing,  the  court  rendered  its 
decree  of  condemnation  and  forfeit¬ 
ure  and  ordered  that  the  goods  be 
released  upon  the  filing  of  a  bond 
to  be  approved  by  the  court  condi¬ 
tioned  that  the  goods  be  not  dis¬ 
posed  of  contrary  to  the  laws  of  the 
United  States. 


Judgment  No.  356 — Misbranding  of 
Currants. 


On  or  about  October  3,  1908,  the 
Greek  Currant  Co.,  of  New  York, 
N.  Y.,  shipped  from  the  State  of 
New  York  to  the  State  of  Louis¬ 
iana  600  cases  of  currants,  each  case 
marked  “48  12-ounce  cartons,”  and 


Judgment  No.  359 — Adulteration 
of  Desiccated  Egg  Product. 

On  or  about  September  20,  1909, 
the  Columbia  Desiccated  Egg  Co.,  of 
Chicago,  III.,  shipped  from  the  State 
of  Illinois  to  the  State  of  New  York 
1,200  pounds  of  desiccated  egg 
product.  Analysis  of  samples 
showed  it  to  be  adulterated,  in  that 
it  was  in  whole  or  in  part  filthy, 
putrid  and  decomposed,  and  praying 
seizure,  condemnation  and  forfeit¬ 
ure. 

An  April  7,  1910,  the  case  came 
on  for  hearing  and  the  court  ren¬ 
dered  a  decree  of  condemnation  and 
forfeiture  and  ordered  that  the 
goods  be  destroyed. 


Grocery  and  Specialty  Salesmen 


^Mj  If  you  cover  any  portion  of  the 
States  of  Pennsylvania,  New  Jersey 
or  New  York,  you  can  carry  a  well-paying 
side  line  that  will  not  interfere  in  any 
way  with  your  present  work. 

Write  for  particulars. 


The  Grocery  World,  927  Arch  St.,  Philadelphia 


The  Only  Answer  Here  Is  “Yes” 


<j[  If  we  can  sell  you  Teas  and  Coffees  by  mail 
cheaper  than  you  are  buying  through  salesmen — 
the  same  grades  mind— wouldn’ t  you  be  foolish 
not  to  save  the  money  ? 

<jf  By  the  same  token,  aren’t  you  foolish  not  to 
look  into  our  claim  that  we  can  sell  you  by  mail 
cheaper  ? 

<Jf  It  isn’t  a  lengthy  process— finding  out  just 
what  we  can  do.  Send  us  samples  to  match  and 
quote,  or  ask  us  for  samples  and  prices. 


OURYEE&BARWISE 


Roasters  and  Packers  Teas  and  Coffees 

89  FRONT  STREET,  NEW  YORK 

ESTABLISHED  1897 
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BALTIC”  Fruit  Jar  Rings 


-FOR- 


MASON  FRUIT  JARS 

WHITE  RUBBER  EXTRA  THICK  SUPERIOR  QUALITY 


Judgment  No.  360 — Misbranding  of 
Olive  Oil. 

On  or  about  February  26,  1909, 
George  Lekas  and  George  Drivas, 
doing  business  under  the  firm  name 


The  ‘  BALTIC”  Jar  Rings  are  made  of  a  high-grade  quality  of  white  rubber  and 

t i ghyj ofnTwd!  er<T  other6 L ngs* wi  iTn  ot . ^  wi”  e"SUre  a  Perfect,y  air 

n»=cThre,nXtra  tJick"es®  and  suPerior  quality  of  these  Rings  provide  against  any  uneven- 
fruit  spoiHng  CC  °  116  CaP’  °r  °f  thC  Sh°Ulder  °f  the  jar>  'vhich  is  often  the  « use'Sf 
Please  your  customers  and  save  their  fruit  by  calling  their  attention  to  the  fact  that 


THE  “BALTIC”  RUBBER  RINGS 


are  the  best  and  most  reliable 


FISHER,  BRUCE  6  CO. 

221  MARKET  STREET  PHILADELPHIA 


IN  WRITINQ  TO 


ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


of  Lekas  &  Drivas,  of  New  York, 
N.  Y.,  shipped  from  the  State  of 
New  York  to  the  State  of  Massa¬ 
chusetts  a  consignment  of  a  food 
product  labeled :  “Prodotti  di  Olii 
Olio  Soprafino  O.  S.  Brand  Olive 
Oil  and  Salad  Oil.”  Samples  were 
procured  and  analyzed,  finding  that 
the  product  was  misbranded,  in  that 
the  aforesaid  label  on  the  can  was 
false  and  misleading  because  the 
statement  “Prodotti  di  Olii,”  to¬ 
gether  with  picture  of  an  olive 
branch  on  the  can,  would  indicate 
that  the  product  was  pure  olive  oil, 
whereas  in  truth  and  in  fact  the 
product  contained  a  considerable 
quantity  of  cottonseed  oil. 

On  April  5,  1910,  there  appeared 
Mr.  George  Drivas,  of  the  firm  of 
Lekas  &  Drivas,  and  entered  a  plea 
of  guilty  and  the  court  imposed  a 
fine  of  $100. 

Judgment  No.  362— Adulteration 

of  Desiccated  Egg  Product. 

On  or  about  March  11,  1910,  L.  V. 
Cloud,  of  Chicago,  Ill.,  shipped 
from  the  State  of  Illinois  to  the 
State  of  New  York  one  barrel  con¬ 
taining  200  pounds  of  a  desiccated 
egg  product.  Analysis  of  samples 
showed  it  to  be  adulterated,  be¬ 
cause  it  was  in  whole  or  in  part 
composed  of  a  filthy,  putrid  and  de¬ 
composed  animal  substance,  and 
praying  seizure,  codemnation  and 
forfeiture.  On  April  S,  1910,  there 
being  no  claimant  of  record,  the 
case  came  on  for  hearing,  and  the 
court  rendered  its  decree  of  con¬ 
demnation  and  forfeiture  and  or¬ 
dered  that  the  goods  be  destroyed. 

Judgment  No.  363 — Misbranding  of 
Baking  Powder. 

On  or  about  June  2,  1908,  the 
Southern  Manufacturing  Co.,  of 
Richmond,  Va.,  shipped  from  the 
State  of  Virginia  to  the  State  of 
Louisiana  501  cases  of  baking  pow¬ 
der.  Examination  of  samples 
showed  it  to  be  misbranded.  Two 
hundred  cases  were  labeled  “One 
hundred  Cans  six-ounce  Good  Luck 
One  Spoon  Baking  Powder,  South¬ 
ern  Mfg.  Co  ..Richmond,  Va.,”  and 
301  cases  were  labeled  “Fifty  Cans 
sixteen-ounce  Good  Luck  One 
Spoon  Baking  Powder,  Southern 
Mfg.  Co.,  Richmond,  Va.,”  which 
form  of  labeling  is  false,  mislead¬ 
ing  and  deceptive,  in  that  it  indi¬ 
cates  that  the  cans  contained  six 
ounces  and  sixteen  ounces,  respec¬ 
tively,  whereas  in  fact  the  average 
in  weight  of  the  unit  packages  is 
considerably  less  than  claimed  in 
each  case.  The  court  compelled  a 
bond  to  be  filed. 

Judgment  No  364 — Misbranding  of 
Baking  Powder. 

On  or  about  May  3,  I9°9.  A.  Col¬ 
burn  &  Co.,  of  Philadelphia,  Pa., 
shipped  from  the  State  of  Pennsyl¬ 
vania  to  the  State  of  New  York  400 
cases  of  baking  powder.  An  exam¬ 
ination  of  samples  showed  it  to  be 
misbranded,  in  that  each  case  was 
labeled  “Two  Doz.  one-pound  tins,” 
which  statement  was  false  and  mis¬ 
leading,  in  that  each  of  the  tin  cans 
contained  in  the  aforesaid  cases  did 
not  contain  one  pound  of  baking 
powder,  but  contained  in  fact  only 
thirteen  ounces  each  of  baking  pow¬ 
der.  In  due  course  the  case  came 
on  for  hearing,  and  the  court  ren¬ 
dered  its  decree  of  condemnation 
and  forfeiture  and  ordered  that 
the  goods  be  destroyed. 

Judgment  No.  365 — Misbranding  of 
Canned  Fish. 

On  or  about  June  3,  1909,  the 
Monterey  Packing  Co.,  of  Monterey, 
Cal.,  shipped  from  the  State  of  Cal¬ 
ifornia  to  the  State  of  New  York 
63  cases  of  canned  fish  labeled 
“Broiled  California  Mackerel — Pil¬ 
chard  or  Sardinia  Caeruleus,  packed 


at  Monterey,  Cal.”  Examination  of 
samples  of  this  product  showed  it 
to  be  misbranded,  in  that  the  prod¬ 
uct  contained  in  each  of  said  cans 
was  not  broiled  California  mack¬ 
erel,  but  was  California  sardine,  and 
also  the  words  “Pilchard  or  Sardinia 
Caeruleus,”  were  printed  on  said 
cans  in  very  small  insignificant  let¬ 
ters  noticeable  only  upon  close  in¬ 
spection,  and  were  further  mis¬ 
branded,  in  that  the  product  was  of¬ 
fered  for  sale  under  the  distinctive 
name  of  another  article,  and  pray¬ 
ing  seizure,  condemnation  and  for¬ 
feiture. 

On  September  14,  1909,  the  case 
came  on  for  hearing  and  the  court 
rendered  its  decree  of  condemna¬ 
tion  and  forfeiture,  and  directed 
that  the  goods  be  released  to  the 
owners  upon  payment  of  costs  and 
the  filing  of  a  bond  conditioned 
that  the  said  goods  should  not  be 
disposed  of  contrary  to  the  laws  of 
the  United  States  or  of  any  State, 
Territory  or  insular  possession 
thereof. 

Judgment  No.  367 — Adulteration 
of  Raisins  and  Evaporated 
Apples. 

On  or  about  September  20,  1909, 
M.  J.  Doebereiner,  of  Washington, 
D.  C.,  offered  for  sale  in  the  Dis¬ 
trict  of  Columbia  seven  cases  of 
raisins  and  two  cases  of  evaporated 
apples.  Analyses  of  samples  showed 
them  to  be  adulterated,  in  that  the 
said  raisins  and  apples  were  infested 
with  worms  and  other  animal  mat¬ 
ter  and  in  a  filthy  and  putrid  con¬ 
dition  and  unfit  for  human  con¬ 
sumption,  and  praying  seizure,  con¬ 
demnation  and  forfeiture. 

On  October  22,  1909.  the  case 
came  on  for  hearing  and  the  court 
entered  a  decree  of  condemnation 
and  forfeiture. 

Judgment  No.  368 — Adulteration 
of  Peanuts. 

On  or  about  September  16,  1909, 
W.  Alfred  Farr,  of  Washington, 
D.  C.,  offered  for  sale  in  the  Dis¬ 
trict  of  Columbia  certain  confections 
manufactured  in  part  from  a  quan¬ 
tity  of  shelled  peanuts  held  on  his 
premises.  Analysis  of  samples  of 
these  sheled  peanuts  showed  them  to 
be  adulterated,  in  that  they  were 
in  a  filthy  condition  and  infested 
with  worms  and  other  animal  mat¬ 
ter  and  so  contaminated  with  the 
presence  of  said  worms  and  other 
animal  matter  as  to  be  absolutely 
unfit  for  human  consumption,  and 
praying  seizure,  condemnation  and 
forfeiture. 

On  October  11,  1909,  the  case 
came  on  for  hearing  and  the  court 
rendered  a  decree  of  condemnation 
and  forfeiture  and  directed  that  the 
goods  be  destroyed. 

Judgment  No.  369 — Misbranding  of 
Canned  Tomatoes. 

On  or  about  September  xi,  1909, 
the  John  Boyle  Co.,  Baltimore,  Md., 
shipped  from  the  State  of  Mary¬ 
land  to  the  District  of  Columbia  940 
cases  of  canned  tomatoes.  An  ex¬ 
amination  of  samples  showed  it  to 
be  misbranded,  in  that  each  can  was 
labeled  “Stanley  Brand  Solid  Meat 
Tomatoes,  First  Quality,  Packed  by 
Thomas  L.  Stanley,  Elkton,  Md.,” 
which  form  of  labeling  was  false, 
misleading  and  deceptive,  in  that 
each  can  contained  a  large  amount 
of  free  liquor  and  did  not  contain 
solid  meat  tomatoes,  and  further,  in 
that  each  can  did  not  contain  first 
quality  solid  meat  tomatoes,  and 
praying  seizure,  condemnation  and 
forfeiture. 

On  September  28,  1909,  the  case 
came  on  for  hearing  and  the  court 
rendered  a  decree  of  condemnation 
and  forfeiture,  and  directed  that  the 
goods  be  released  to  the  owner  upon 
the  payment  of  costs  and  filing  of  a 


bond  to  be  approved  by  the  court, 
conditioned  that  the  said  goods 
should  not  be  disposed  of  contrary 
to  the  laws  of  the  United  States. 

Judgment  No.  371 — Misbranding  of 
Coffee. 

On  or  about  September  16,  1909, 
Gost  Leva,  doing  business  under  the 
firm  name  of  Leva  Bros.,  of  New 
York,  N.  Y.,  shipped  from  the  State 
of  New  York  to  the  State  of  Massa¬ 
chusetts,  a  consignment  of  prod¬ 
ucts,  labeled  in  Greek,  translations 
of  which  read  as  follows,  respec¬ 
tively:  “Leva  Bros.  Leva  Bros.’s 
Mustapha  Turkish  Coffee.  Genuine 
Mocha  Coffee  is  ground  by  a  special 
machine.  Each  box  contains  one 
pound  of  coffee,  and  the  box  is 
firmly  tied,  so  that  no  air  can  get 
in  to  spoil  the  flavor  of  the  coffee. 
Prepared  by  Leva  Bros.,  36P2  Oliver 
street,  New  York”;  and  “Leva 
Bros.’s  Genuine  Turkish  Coffee  is 
ground  by  a  special  machine. 
Every*  box  contains  one  pound  of 
coffee,  and  the  box  is  firmly  tied 
that  no  air  can  get  in  to  spoil  the 
flavor  cf  the  coffee.  Prepared  by 
Leva  Bros.,  361-2  Oliver  street,  New 
York,  N.  Y.”  Samples  from  this 
shipment  were  procured  and  analyzed 
by  the  Bureau  of  Chemistry,  finding 
that  the  products  were  misbranded, 
in  that  the  forms  of  labeling  were 
false,  misleading  and  deceptive,  and 
tended  to  deceive  and  mislead  the 
purchaser  into  the  belief  that  the 
products  were  a  genuine  Mocha  cof¬ 
fee  and  Turkish,  respectively,  and 
also  that  each  can  contained  one 
pound  of  coffee,  whereas  in  fact  they 
were  not  either  Mocha  Coffee  or 
Turkish  Coffee,  but  a  low-grade 
Santos  Coffee,  and  the  coffee  con¬ 
tained  in  each  can  was  less  than  one 
pound.  To  this  information  the  de¬ 
fendant  entered  a  plea  of  guilty, 
and  the  court  imposed  a  fine  of  $1. 

Judgment  No.  372 — Misbranding  of 
Cherry  Syrup. 

On  or  about  March  20,  1909,  the 
Lima  Fruit  Juice  Co.,  of  Lima, 
Ohio,  shipped  from  the  State  of 
Ohio  to  the  State  of  Missouri  50 
one-gallon  jugs  labeled  “Drink  Al¬ 
len’s  Red  Tame  Cherry — Artificially 
Colored,  Refreshing,  Delicious, 
Cooling.”  Analysis  of  samples 
showed  it  to  be  misbranded,  in  that 
the  statement  on  the  label  “Allen’s 
Red  Tame  Cherry”  was  false,  mis¬ 
leading  and  deceptive,  and  tended 
to  deceive  and  mislead  the  purchaser 
into  the  belief  that  the  product  was 
prepared  from  cherries,  whereas  in 
fact  the  product  was  not  cherry 
juice,  but  a  syrup  largely  artificial, 
containing  but  a  trace  of  the  fruit, 
and  colored  with  a  coal-tar  dye. 
Thereupon  the  Lima  Fruit  Juice  Co. 
entered  its  appearance  and  set  up 
claim  to  the  goods,  and  on  June  7, 
1909,  the  case  came  on  for  hear¬ 
ing  and  the  court  rendered  its  de¬ 
cree  of  condemnation  and  forfeit¬ 
ure  and  directed  that  the  goods  be 
released  to  the  claimant  on  pay¬ 
ment  of  costs  and  filing  of  a  bond 
to  be  approved  by  the  court,  con¬ 
ditioned  that  the  said  goods  should 
not  be  disposed  of  contrary  to  the 
laws  of  the  United  States. 

Judgment  No.  373 — Misbranding  of 
Vinegar. 

On  or  about  October  22,  1908, 
Knadler  &  Lucas,  of  Louisville,  Ky., 
shipped  from  the  State  of  Kentucky 
to  the  State  of  Arkansas  26  half- 
barrels  of  vinegar.  Analysis  of 
samples  showed  it  to  be  misbranded, 
in  that  20  of  the  said  half-barrels 
were  labeled  “Knadler  Pickling, 
Cider  and  Vinegar  Co.,  Self-made 
Belle  of  the  South  Vinegar,  Louis¬ 
ville,  Ky.,”  and  the  remaining  6 
half-barrels  were  labeled  “Knadler 
&  Lucas  K.  &  L.  Registered  Vin¬ 
egar,  Louisville,  Ky.,”  which  forms 


of  labeling  were  false,  misleading 
and  deceptive,  and  tended  to  de¬ 
ceive  and  mislead  the  purchaser  into 
the  belief  that  the  product  was  cider 
vinegar,  whereas,  in  fact,  the  first 
lot  of  20  half-barrels  contained  a 
mixture  of  acetic  acid  and  unfer¬ 
mented  apple  juice,  and  the  sec¬ 
ond  lot  of  6  half-barrels  contained 
a  mixture  of  acetic  acid  and  unfer¬ 
mented  apple  juice,  artificially  col¬ 
ored  in  imitation  of  vinegar.  The 
court  ordered  the  filing  of  a  bond. 

Judgment  No.  374 — Misbranding  of 
Flour. 

On  or  about  February  2,  1909,  E. 
S.  Woodworth  &  Co.,  a  corporation 
of  Minneapolis,  Minn.,  shipped  from 
the  State  of  Minnesota  to  the  State 
of  Virginia,  a  consignment  of  a 
product  labeled :  “100  lbs.  XXX 
Comet,  Composed  of  Red  Dog 
Wheat  Flour,  Minimum  Crude  Pro¬ 
tein  18.25  per  cent.,  Minimum  Crude 
Fat  5,25  per  cent.  Maximum  Crude 
Fiber  2.50  per  cent.,  Pure  Wheat 
Product,  Northwestern  Consolidated 
Milling  Co.,  Minneapolis,  Minn.” 
Samples  of  this  product  were  pro¬ 
cured  and  analyzed,  finding  that  the 
product  was  misbranded,  in  that 
it  stated  on  the  label  that  it  con¬ 
tained  18.25  per  cent,  minimum 
crude  protein,  and  5.25  per  cent, 
minimum  crude  fat,  whereas  in 
fact  the  product  contained  much 
less  than  18.25  per  cent,  of  pro¬ 
tein  and  much  less  than  5.25  per 
cent,  af  fat. 

On  April  6,  1910,  the  defendant 
entered  a  plea  of  guilty  and  the 
court  imposed  upon  him  a  fine  of 
$5- 

Judgment  No.  376 — Misbranding  of 
Blended  Maple  Syrup. 

On  or  about  December  19,  1907, 
the  Western  Reserve  Syrup  Co., 
Cleveland,  Ohio  shipped  from  the 
State  of  Ohio  to  the  State  of  Mich¬ 
igan  20  dozen  quarts,  24  gallons,  72 
quarts  and  10  cases  of  half-pints 
labeled  “Western  Reserve  Ohio 
Blended  Maple  Syrup.”  Analyses  of 
samples  showed  that  it  was  mis¬ 
branded,  in  that  it  was  not  blended 
maple  syrup,  but  was  composed  of 
refined  cane  sugar  and  flavored  with 
an  extract  of  maple  wood. 

On  March  2,  1909,  the  case  came 
on  for  hearing,  and  the  court  ren¬ 
dered  a  decree  of  condemnation  and 
forfeiture  and  directed  that  the 
product  be  released  upon  payment  of 
costs  and  filing  of  a  bond,  to  be 
approved  by  the  court,  conditioned 
that  the  goods  be  not  disposed  of 
contrary  to  the  laws  of  the  United 
States.  • 

Judgment  No.  380 — Misbranding  of 
Strawberry  Extract. 

On  or  about  December  10,  1908, 
the  Newton  Tea  and  Spice  Co.,  of 
Cincinnati,  Ohio,  shipped  from  the 
State  of  Ohio  to  the  State  of  Ken¬ 
tucky  a  consignment  of  a  product 
labeled  “Newton’s  Very  Best  Ex¬ 
tract  Strawberry.”  Samples  were 
procured  and  analyzed,  finding  that 
the  product  was  misbranded,  in  that 
it  was  labeled  “Newton’s  very  best 
Extract  Strawberry,”  which  state¬ 
ment  was  false  and  misleading,  in 
that  it  tended  to  lead  a  purchaser  to 
believe  that  the  product  was  an  ex¬ 
tract  of  strawberry,  whereas  in  fact 
it  was  an  imitation  or  artificial  ex¬ 
tract. 

On  November  18,  1909,  the  de¬ 
fendant  withdrew  a  motion  to 
quash  the  information  previously 
filed  and  pleaded  guilty  thereto, 
whereupon  the  court  imposed  upon 
it  a  fine  of  $10. 


Cucumbers  are  coming  from 
Virginia  and  range  from  50  cents 
to  $1.  The  demand  is  excellent. 
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One  Barrel  of  Exton 

Crackers 

is  no  better  than 
another  barrel.  Every 
single  cracker  will 
stand  the  test — any 
test — that  may  be  made.  Crispness,  Delicacy, 
Flavor,  Keeping  Quality — all  are  found  in  the 
EXTON.  Our  reputation  of  sixty  years  is  be¬ 
hind  every  pound  of  Crackers  and  the  retailer  is 
safe  in  guaranteeing  the  product.  Unsurpassed 
for  lunch  or  for  picnics.  Order  from  your  jobber. 


A.  EXTON  &  CO., 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton-made  Oyster  and  Butter  Crackers  stamped  "EXTON" 

THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves.  Parvin  &  Co.,  Dis¬ 
tributing  Agents,  116  South  Delaware  Avenue.  Philadelphia. 


YOU  CAN  GET 


without  Benzoate  of  Soda 
or  other  preservative 


This  Season’s  product  is 
finer  than  ever. 

The  price  remains  the  same. 


J.  Ritter  Conserve  Co. 

Philadelphia,  Pa. 


Why  Not  Have  a 


SOUPS 

Window  Display? 

We’ll  send  you  all  the  materials,  except 
the  stock —  FREE-  with  full  directions.  This 
window  display  will  draw  into  your  store 
the  sales  we  are  creating  by  our  big,  strong 
advertising,  which  appears  in  the  leading 
national  magazines  and  reaches  the  best¬ 
living,  biggest-buying  families  in  your  lo¬ 
cality.  We’ll  gladly  mail  our  Menu  Book 
to  customers  whose  names  you  send  us. 
Campbell’s  Soups  will  please  your  customers 
so  well  and  pay  such  a  splendid  profit  that 
it  would  be  worth  a  good  deal  to  you  to 
become  known  as  a  leading  dealer  in  them. 
Let  us  help  you  to  accomplish  this. 


Joseph  Campbell  Company,  Camden,  N.  J. 

“2!  Kinds— Look  for  the  Red-and-  White  Label  ” 
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West  Union,  W.  Va.,  June  8,  1910. 
Editor  “Science  of  Advertising.” 

Dear  Sir  .—Have  been  reading 
your  articles  on  “Science  of  Adver¬ 
tising”  and  find  them  very  useful, 
as  well  as  instructive.  The  manager 
told  me  to  get  up  a  neat,  catchy 
letter  and  write  to  all  of  our  cus¬ 
tomers,  advertising  our  special 
brand  of  “Premium  Flour,”  which 
is  a  high-grade  spring  wheat,  and 
we  are  going  to  put  a  pure  German 
silver  spoon  in  each  sack  of  flour 
as  a  premium.  Will  it  be  asking  too 
much  of  you  to  give  me  a  few  sug¬ 
gestions  in  getting  up  this  letter, 
as  my  supply  of  adjectives  seems  to 
be  inadequate  to  comply  with  this 
request. 

Yours  truly, 

West  Union  Grocery  Co. 

By  H.  V.  A. 

There  is  hardly  enough  data 
given  here  to  write  much  of  a  let¬ 
ter.  Any  advertising  writer  can 
construct  a  letter  from  this  data, 
or  even  from  less,  for  that  matter, 
but  it  will  rise  no  higher  than  its 
source.  In  other  words,  it  will  be 
mostly  written  from  wind,  and 
will  therefore  consist  of  little  else. 
Such  letters  are  never  persuasive, 
and  never  get  the  results  that  they 
ought  to  get. 


*  *  * 

While  I  am  on  this  theme,  and 
before  I  try  my  hand  on  this  let¬ 
ter,  let  me  say  a  word  about  the 
best  way  of  digging  up  material 
when  writing  advertisements.  It 
is  very  simple  and  easy  to  train 
one’s  mind  to  know  what  points 
to  pick  out ;  in  fact  with  a  little 
practice  the  proper  points  will 
naturally  arise  in  the  mind.  And 
since  they  constitute  the  whole 
kernel  of  advertising — nearly  all 
there  is  to  it,  in  fact — it  goes 
without  saying  that  .the  subject  is 
important  enough  to  consider. 

*  *  * 

Here  is  a  case  in  point:  The 
West  Union  Grocery  people  de¬ 
cided  to  boom  their  Premium 
flour  by  special  advertising.  They 
apparently  search  the  situation 
for  the  strongest  facts  they  can 
find  as  reasons  why  people  should 
buy  “Premium  Flour’’  and  what 
do  they  find?  I  can  only  judge 


by  what  they  send  me — they  find 
that  “Premium  Flour”  is  a  high- 
grade  spring  wheat  flour,  and 
that  they  are  going  to  put  a  Ger¬ 
man  silver  spoon  in  each  sack  as 
a  premium.  Only  this  and  noth¬ 
ing  more.  That  doesn't  amount 
to  a  row  of  pins.  There  are  many 
other  “high-grade  spring  wheat” 
flours,  and  besides  that,  to  call  a 
flour  “spring  wheat  flour”  means 
nothing  to  the  consumer.  I  my¬ 
self,  in  constant  touch  with  the 
preparation  of  advertising,  have 
no  clear  idea  at  the  present  min¬ 
ute  what  the  distinctive  points 
are  about  a  spring  wheat  flour. 
So  that  the  information  the  West 
Union  people  have  supplied  me, 
and  the  information  they  would 
have  incorporated  in  their  adver¬ 
tising  had  they  written  it  them¬ 
selves — that  is,  information  that 
means  anything  to  the  consumer 
— amounts  to  no  more  than  the 
offer  of  the  spoon.  Right  here ; 
we  have  the  reason  so  much  ad- ' 
vertising  is  pure  rubbish,  why  so 
much  advertising  money  is ! 
wasted,  and  why  so  many  men 
“don’t  believe  in  advertisiner.” 
Their  proposition  is  a  thing  of 
shreds  and  patches,  simply  be¬ 
cause  they  haven’t  pieced  it  out 
with  facts,  ,nnd  then  they  wonder 
why  such  a  proposition  doesn’t 
seem  to  capture  the  people. 

*  *  * 

Now  let  me  illustrate  by  an  at¬ 
tempt  to  write  a  letter  for  the  I 
flour  plan  how  light  a  brick  is 
when  made  without  straw  in  this 
way.  I  am  in  a  much  worse  posi¬ 
tion  than  the  West  Union  people 
themselves,  because  they  could 
get  more  facts  about  the  subject 
simply  by  searching  their  own 
minds,  while  I  am  bound  by  the 
facts  they  give  me  : — 

West  Union,  W.  Va.,  June  15,  1910. 
Dear  Mrs. - 

Have  you  ever  heard  of  our  pet 
brand  of  flour — “Premium”  flour? 

As  you  may  know,  a  grocer  is 
offered  a  very  large  number  of 
brands  of  flour,  some  under  an  ad¬ 


vertised  name  and  some  that  he 
can  have  packed  under  his  own 
name.  All  flours  of  the  same  high 
grade  cost  approximately  the  same 
price,  so  that  the  only  object  we 
can  have  is  to  select  the  best  flour. 

“Premium”  flour  is  the  best  flour 
we  have  been  able  to  find,  and  we 
have  searched  diligently  and  long. 

It  goes  further,  it  makes  the  whitest, 
sweetest,  lightest  pastry  and  bread, 
it  is  more  reliable — in  short,  it  is 
an  ideal,  perfect  flour,  so  far  in  ad¬ 
vance  of  the  average  flour  that 
sometimes  a  mere  comparison  of 
sight  and  smell  is  enough. 

If  “Premium  Flour”  is  as  good  as 
this,  wouldn’t  you  like  to  use  it? 
You  can  test  it  out  by  buying  one 
■ - cent  sack.  Will  you  do  that? 

Until  we  get  acquainted,  we  shall 
pack  a  solid  German  silver  spoon 
in  every  sack— useful  in  a  hundred 
ways.  This  is  just  a  little  new  in¬ 
centive  to  get  acquainted ;  the  flour 
is  perfectly  able  to  stand  alone. 

“Premium”  flour  is  a  spring  wheat 
flour  of  the  highest  grade.  May 
we  deliver  a  sack  to  you? 

Respectfully  yours, 

West  Union  Grocery  Co. 

This  letter  may  sound  well 
enough,  but  the  weak  point  about 
it  is  that  it  would  fit  any  other 
flour  quite  as  well  as  “Premium.” 
There  is  probably  something  about 
“Premium”  flour  that  distin¬ 
guishes  it  from  the  common  run, 
otherwise  this  correspondent 
wouldn’t  have  chosen  it  as  his 
private  brand. 

*  *  * 

The  facts  that  ought  to  be  pre¬ 
sented  to  a  possible  purchaser, 
through  the  medium  of  an  adver¬ 
tisement,  and  which  every  adver¬ 
tiser,  big  or  little,  should  search 
for  before  he  puts  pen  to  paper 
are  the  points  about  the  particular 
goods  which  will  enter  the  pur¬ 
chaser’s  mind  when  he  or  she 
considers  buying.  That  seems  so 
obvious  as  toTiardly  need  stating, 
yet  my  experience  is  that  a  great 
mass  of  small  advertisers  often  do 
not  consider  it  at  all.  If  the  arti¬ 
cle  to  be  advertised  is  flour,  then 
the  color,  the  quality,  the  number 
of  loaves  it  will  bake  to  the  bar¬ 
rel,  the  quality  of  the  bread,  are 
the  points  to  be  considered  of 
course.  These  are  the  points  the 
housewife  would  inevitably  con¬ 
sider  if  asked  to  buy  flour,  and 
they  ought  to  be  frankly  brought 


up  and  discussed  in  an  advertise¬ 
ment  of  flour. 

Note. — This  Department  is  de¬ 
voted  to  the  criticism  of  advertis¬ 
ing  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for 
special  occasions,  upon  request, 
and  to  the  suggesting  of  original 
advertisements  when  data  is  sup¬ 
plied.  All  communications  sent 
in  for  this  Department  should  be 
addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be 
filed  in  their  order  and  taken  up 
in  strict  rotation. 


American  Wines  Can  Be  Labeled 

California  “Port”  or  California 
“  Sherry.” 

A  hearing  was  held  on  March 
21,  1910,  before  the  Secretary  of 
Agriculture  and  the  Board  of 
Food  and  Drug  Inspection  on  the 
labeling  of  wines  produced  in 
California,  which  for  many  years 
have  been  known  as  “California 
Port”  and  “California  Sherry,” 
respectively.  The  department 
has  handed  down  a  ruling  during 
the  week  that  the  terms  “Port” 
and  “Sherry”  without  qualifica¬ 
tion  are  properly  applied  only  to 
the  products  from  Portugal  and 
Spain,  respectively,  but  it  is  held 
that  domestic  ports  and  sherries 
are  not  misbranded  if  the  terms 
“Port”  or  “Sherry,”  as  the  case 
may  be,  are  qualified  by  the  name 
of  the  State  where  the  wine  is 
produced. 


Watermelons  are  abundant, 
most  of  the  supplies  being  re¬ 
ceived  from  Florida.  The  range 
is  20  to  40  cents. 


HIGHEST  IN  HONORS 

Baker's  Cocoa 

&  CHOCOLATE 

52 

HIGHEST 
AWARDS 
IN 

EUROPE 
AND 

AMERICA 

A  perfect  food,  preserves 
health,  prolongs  life 

Walter  Baker  &  Co.  Ltd. 

Established  1780  DORCHESTER,  MASS. 


Registered. 
0.  8.  Rat.  Off. 
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Would  you  like  to  have  a  scale  like  this,  or  a  good  counter, 
or  a  gold  watch,  or  a  diamond  pin,  ABSOLUTELY  FREE  ? 
You  can  get  either,  or  all  of  them  or  anything  else  you  may  need 
for  your  store  or  your  home,  by  pushing  the  goods  which  bring 
you  “HAMILTON  BONDS.”  We  only  sell  them  to  manufac¬ 
turers  whose  goods  are  known  to  you  and  your  customers,  on 
which  you  make  a  good  profit. 

Write  us  and  we  will  tell  you  how  to  refurnish  your  house 
or  your  store  without  spending  money  to  do  it. 


THE  HAMILTON  CORPORATION 

Guaranteed  Resources  $1,000,000 


ISTES'W 


CITY,  M. 
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STROLLERS 

COLUMN 


Ha!  Ha!— say- 
you  see  that  in 


A  Vi 

Ha!  Ha!— did 
the  “Grocery 
World  and  General  Merchant" 
last  week  about  Gimbels  selling 
worms?  I  thought  it  was  a  fake 
at  first,  but  when  I  looked  it  up  I 
found  out  that  these  people  were 
selling  minnies  for  25  cents  a 
dozen  and  worms  at  50  c^nts  a 
hundred  !  For  a  fact!  What  d'ye 
know  about  that,  anyway?  In 
the  name  of  your  grandmother's 
rat,  what  will  the  department 
stores  sell  next? 

The  day  after  I  heard  about  the 
worms  my  wife  and  I  were  down¬ 
town  together. 

“I’m  going  into  Gimbels  to  see 
about  these  worms,"  I  said. 

“You  won’t  go  with  me,"  she 
said,  "I  know  you’re  up  to  some 
foolishness,  and  I've  had  enough.” 

“Oh,  come  along,”  I  said,  “I 
just  want  to  see  how  they  do  it. 
When  a  department  store  goes 
into  the  worm  business,  it’s  im¬ 
portant  and  you  ought  to  take  an 
interest." 

“Very  well,  I'll  go,”  she  said, 
“but  if  you  get  foolish  I'll  turn 
straight  around  and  come  out.” 

We  went  into  the  store  from 
the  Chestnut  street  end,  right 
through  the  grocery  department. 
It  had  said  in  the  ad.  where  the 
worms  were,  but  I  had  forgotten, 
so  I  thought  I’d  ask.  There  was 
a  girl  behind  the  candy  counter 
and  I  asked  her. 

“Where  is  the  worm  depaut- 
mcnt?"  I  asked  her.  I  heard  my 
wife  gasp,  but  what  was  there 
wrong  about  that? 

The  girl  didn’t  know  there  was 
a  worm  department,  and  she 
looked  around  to  see  who  she 
could  call  to  for  help.  Finally  I 
said : — 

“Didn’t  you  know  the  store  ad¬ 
vertised  ’em  for  live  bait?" 

No,  she  didn’t  know  and  didn't 
believe  it.  So  I  went  on.  The 
next  person  I  asked  was  an  ele¬ 
vator  man. 


sit  to  Gimbel’s  Worm  Department. 


“Where’s  worms?”  I  said. 

“Fourth  floor,”  he  said  and  we 
went  up.  They  were  in  the  sport- 
ing  goods  department — g  r  e  a  t 
sports,  worms,  eh  ? 

There  they  were  all  right. 
They  had  put  a  real  old  fellow  in 
charge  of  both  the  minnies  and 
the  worms,  and  he  didn’t  look  a 
little  bit  as  if  he  felt  honored  at 
being  picked  out  to  sell  ’em.  Just 
think  of  being  picked  out  of  two 
thousand  clerks  as  the  best  worm 
salesman ! 

“Have  you  worms?”  I  asked 
him. 

He  hadn’t  got  used  to  the  new 
goods  yet  and  for  a  minute  he 
didn’t  know  what  I  meant. 

“Mercy  me,  I  hope  I  ain’t!”  he 
said,  but  then  he  came  to  himself 
and  laughed. 

“Yes,  sir,”  we  have,  “he  said, 
“all  alive  and  kicking.” 

“All  right,”  I  said,  “gimme  a 
worm.” 

“Oh,  we  don’t  break  the  set,” 
he  said. 

“Set,”  I  said,  “how  many’s  a  set 
of  worms?” 

“Fifty,”  he  said. 

“Are  they  plain  or  with  tomat 
sauce?”  I  asked. 

He  evidently  thought  I  was 
getting  fresh,  and  just  then  I  got 
a  jab  from  my  wife,  too. 

“Shall  I  wrap  you  up  fifty?”  he 
asked,  a  little  crisp. 

“I  don’t  know  yet,”  I  said,  “are 
they  all  housebroken?  Have 
they  got  good  disposeetions?” 

“I  don’t  know  about  that ; 


to  the  old  man.  “Fifty’s  too 
many — I  can’t  use  fifty.  Let’s 
see,  you  advertise  to  deliver  in 
New  York  free,  don't  you?” 

“Yes,  sir,”  he  said. 

“Well,  I  would  like  two  of  the 
largest  and  youngest  worms,  one 
male,  the  other  ferhale,  sent  to  a 
friend  of  mine  in  New  York  City, 
if  you  please.” 

“We  can’t  sell  two,  I  told  you 
that,”  he  said. 

“All  right,  then  I’ll  take  fifty," 
I  said,  willing  to  oblige,  “but  they 
must  all  be  females.  Female 
worms  are  a  heap  sight  more 
affectionate  than  the  males,  and 
the  person  I’m  buying  these  for 
would  be  hurt  if  they  didn’t  love 
him.”. 

“How  in  Tophet  d’ye  think  I'm 
going  to  pick  out  the  females?" 
demanded  the  old  man,  crossly. 

“I  cannot  help  you  there,  my 
dear  sir,”  I  said  with  splendid  dig¬ 
nity,  “you  are  in  charge  of  the 
worm  department,  and  you  should 
be  posted  on  your  goods.  Will 
you  take  the  order,  please?" 

“No,  sir,  I  ain’t  a-going  to  do 
it !”  he  said.  What  is  this — a 
joke?” 

“Certainly  not !’’  I  said  sternly, 
“  I  wish  to  buy  your  goods.  Do 
I  understand  you  refuse  to  sell 
them?  If  so,  perhaps  I  had  better 
see  a  floorwalker.” 

The  old  fellow  looked  at  me 
hard  a  minute  and  then  began  to 
laugh. 

“Go  on,”  he  said,  “I’m  busy. 
I’m  sick  of  the  pesky  things !" 


mind  up?”  I  said.  “Are  yon 
sure,”  I  said,  turning  to  my  wife, 
"that  your  mother  would  rather 
have  these  as  a  birthday  present 
than  anything  else?  It  seems  a 
funny  sort  of  wish,  somehow.” 

She  glared  at  me  a  minute,  then 
choked  and  walked  away. 

“I’ll  tell  you,  my  friend,"  I  said 


they’re  the  best  there  is,”  he  said.  “Well,  the  minnies  are  all  right 
“Have  fifty?”  anyway,”  I  said.  They  kept  ’em 

“I'll  tell  you  when  I  make  my  swimming  around  in  a  little  horse 

trough.  “If  I  had  a  little  salt  I’d 
buy  one.” 

The  old  man  said  he  had  no 
salt,  so  we  came  out.  On  the  way 
down  T  said  to  my  wife: — 

“Wait  a  minute,  I’m  going  to 
have  a  few  words  with  the  worm 
buyer.” 

“Oh,  drop  it !"  she  said,  “we’ve 


got  to  get  that  gas  stove  and  it’s 
getting  late !’’ 

“No,  ma’am,”  I  said,  “I  feel  I’m 
on  the  eve  of  a  good  thing. 
Here’s  a  store  started  in  to  sell 
worms.  A  demand  is  being  cre¬ 
ated,  and  I  think  I  know  a  way  to 
supply  it  and  make  some  money. 
Think  of  all  the  little  boys  whose 
mothers  just  know  they  have 
worms.  And  worms  they’ll  be 
glad  to  give  away,  too ;  they  don’t 
want  money  for  ’em.  Why,  you 
said  yourself  last  week  you 
thought  little  Charlie  must  have 
'em.  Here’s  a  chance  to  turn  a 
by-product  into  good  coin  and  I’m 
going  to  see  the  buyer.” 

“Will  you  please  come  away?” 
she  said,  and  being  a  hen-peck  I 
went. 

But  ain’t  it  a  gorgeous  thing  to 
be  able  to  sell  everything  like  this? 
You  fellows  who  only  sell  one 
line  must  get  all-fired  tired  of 
yourselves.  Here’s  the  Gimbels 
selling  worms  and  what  cures  ’em 
on  the  same  floor!  Just  think  of 
it! 

The  Stroller. 


PATENTS 

and  Trade-marks  procured  promptly  and 
properly  In  all  countries. 

Davis  &  Danis,  Washington,  D.  C, 


THE  NEW  FLAVOR 

MAPLEINE 

Better 
Than 
Maple 

The  Crescent  Mf$.  Co., 
Seattle,  Wash. 


ORDER  FROM  YOUR  JOBBER  OR 
SMITH,  MARQUISS  &  COMPANY,  Ltd. 

105  South  Front  St.  PHILADELPHIA 


THEY  SAY  CLOTHES 
DON’T  MAKE  THE  MAN 

But  you  know  they  help  a 
lot  with  the  ladies,  that’s  the 

reason  we  put  the  handsomest 
labels  you  ever  saw  on  Victoria 
Canned  Goods.  It  induces  the 
ladies  to  try  them  once,  and 
their  unmatchable  quality  keeps 
them  buying  them.  You  try 
them  and  see. 

HOWELL  &  BURSK 

1  30-32  S.  Front  St„  Philadelphia 
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We  Make 
It  Easy 
For  You 


to  sell  HOOTON’S  COCOA,  first,  last  and  all 
the  time.  Just  show  a  woman  what  a  fine  large 
can  it  is  (the  biggest  first  quality  can  on  the 
market  for  ten  cents)  and  she’  11  try  it.  The  quality, 
the  rich  smoothness,  the  high  food  value  will  cause 
her  to  buy  it  always  and — HOOTON’S  COCOA 
pays  you  a  good  profit. 

H00T0N  COCOA  AND  CHOCOLATE  CO. 

NEWARK,  N.  J. 


it 


REMEMBER  HOOTON’S,  NEWARK,  N.  J.’ 


We  Are  Going  to  Give  You 
Mighty  Strong  Reasons  for 
Selling  This  Product 

m  “P  PaPCTP«'k»g«,  "Morning  Clor," 
is  packed  in  a  handsome  carton. 

3'.The  Profiton  "Morning  Glory”  is  greater  than  on  any  other  of  like 
qualny  and  as  you  can  sell  twice  as  much  of  it  as  any  other,  you  will 
make  twice  as  much  on  buckwheat  as  you  ever  did  before. 

h"Erj  rtor  vrho  buys  “Morning  g,° ^ is  *«*  »««  * 

be  satisfied,  but  pleased. 

5  s°  sure  are  we  of  its  sale,  should  you  have  any  left  at  the  end 

season  (which  we  very  much  doubt)  we  will  take  it  back  and 
pay  cash  for  it. 

Order  the  supply  you  need  now. 

Reeves,  Parvin  &  Company 
116  South  Delaware  Ave. 
Philadelphia,  Pa. 


MR.  GROCER:  We  want  you  to  se,l 

PEERLESS  BRAND  EVAPORATED  MILK 

™S  yZ,m  r, <,f  silin*  ^  b0)'er•  *  "»  «<“•  *"d  — 

sausiy  your  most  particular  customers. 

you  m?ue  a  lar*er  profit  on  peerless  brand  evaporated 

MILK  than  on  any  other  well-known  brand. 


BORDEN  S  CONDENSED  MILK  CO.  "Leaden  ol  Qua,!*."  Established 


NEW  YORK 


A  Point  That  Never  Dulls 


t 


Powder^that ‘neveM  nP°intfwi)h  Rumford'!  Baking  Powder  and  Romford’s  Yeast 
except^  Z  *£££££*•  tha‘  “  ^  ^  «*  ^  -rtbing 

injurionsilrediente-rt  Rumforf  powders  are  not  harsh  chemicals-foreign  and 

to  life  and  health  than  ',?*  v7  f  P°WdCrS'  but  food-  Nothing  is  more  valuable 
m  f  b  , h  than  the  higt-grade  phosphates  of  which  Rumford  Powders  are 

f  P  ” 'jW  1Cn  y°,U  add  t0  this  the  incomParable  leavening  power  of  the  Rum- 
ford  s  Powders  you  have  a  powder  that  it  would  really  seen,  alLst  like  a  du*  seT, . 

Rumford  Chemical  Works,  Providence,  R.  I. 

K<*“*£<**(*)*w***f****,**:^^ 
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THE  GROCERY  MARKETS 

f _ _ _ 


Tea. 

The  tea  market  has  shown  no 
special  change  during  the  week. 
The  demand  is  light,  but  every¬ 
thing  desirable  is  steadily  held. 
The  foreign  markets  for  new  teas 
have  not  receded  from  the  open¬ 
ing;  in  fact  for  some  grades  of 
new  Japans  as  much  as  3  cents 
per  pound  more  were  asked  for 
them  than  was  asked  last  year. 

Coffee. 

The  coffee  market  shows  no 
change  for  the  week.  There  is  a 
fair  demand  for  good  roasting 
Santos  at  steady  prices.  Rio  cof¬ 
fees  are  dull  and  unchanged. 
Mild  grades  are  quiet  and  steady, 
Bogotas  being'  in  occasional  de¬ 
mand.  Java  and  Mocha  quiet  and 
steady. 

Sugar. 

Early  in  the  week  the  raw 
sugar  market  developed  some 
weakness,  but  later  it  recovered 
and  sales  have  been  made  at  a 
slight  advance.  Refined  sugar  is 
unchanged  for  the  week,  but  in 
very  good  demand.  The  fruit 
season  promises  to  be  large  and 
the  demand  for  sugar  will  likely 
be  heavy  from  now  on. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
also  unchanged  and  in  light  de¬ 
mand  on  account  of  the  weather. 
Sugar  syrup  is  unchanged  and 
active.  Molasses  dull  and  un¬ 
changed. 

Fish. 

Mackerel  has  developed  some 
slight  demand  during  the  week, 
prices  being  about  unchanged. 
Cod,  hake  and  haddock  are  quiet 
at  ruling  prices.  Spot  salmon  is 
exceedingly  scarce  and  firm,  red 
Alaska  being  much  above  normal 
on  account  of  scarcity.  Sales  of 
future  Columbia  River  have  been 
large.  Domestic  sardines  are 
steady  and  unchanged.  Packers 
are  still  talking  short  pack  and 
advances,  but  buyers  remember 
that  July  and  August  are  always 
good  packing  months.  Imported 
sardines  quiet  and  unchanged. 

Canned  Goods. 

Spot  tomatoes  are  nominally 
unchanged  and  in  fair  demand. 
The  advancing  tendency,  how¬ 
ever,  has  done  precisely  what  it 


always  does  in  the  tomato  mar¬ 
ket — it  has  smoked  out  a  number 
of  weak  holders  who  are  willing 
to  take  profits  and  sell.  There 
have  therefore  been  offers  during 
the  week  at  about  2jd  cents  below 
the  market.  Future  tomatoes  are 
steady  at  unchangd  prices,  and 
with  very  little  demand.  Spot 
corn  is  scarce  and  firm ;  future 
offerings  also  scarce  and  prices 
strongly  held.  Spot  peas  of  the 
new  pack  have  been  in  fair  de¬ 
mand  at  unchanged  prices.  Fu¬ 
ture  peas  quiet  and  unchanged. 
Apples  show  no  change  whatever 
and  light  demand.  Eastern 
peaches  unchanged  and  dull ;  no 
future  prices  as  yet,  but  prospects 
for  a  good  pack.  The  indications 
are  that  prices  will  be  no  higher 
than  last  year.  California  canned 
goods  on  spot  are  moving  quietly 
at  unchanged  prices.  Futures 
have  been  in  good  demand  and 
prices  of  some  varieties  have  ad¬ 
vanced  10  to  15  cents  per  dozen; 
notably  apricots,  Bartlett  pears 
and  yellow  free  peaches.  Small 
Baltimore  canned  goods  are  in  the 
main  unchanged  and  in  light  de¬ 
mand.  New  packing  goods  are 
coining  on  the  market  at  prices 
that  show  no  special  change  with 
the  exception  of  strawberries, 
which  have  advanced  10  to  15 
cents  per  dozen  on  account  of 
short  pack. 

Dried  Fruits. 

Spot  prunes  are  unchanged  and 
in  fair  demand  for  the  season. 
Future  prices  are  still  maintained 
on  the  very  high  basis  previously 
reported,  and  very  few  sales 
have  occurred.  Peaches  are  dull 
at  ruling  prices.  Apricots  are 
quiet  at  prices  that  show  no 
change;  certainly  no  recession  as 
to  futures.  Seedless  and  loose 
muscatel  show  a  small  fractional 
advance,  owing  to  destruction  of 
stocks  in  California  by  fire  and  an 
increased  demand  among  the 
packers.  The  consumptive  de¬ 
mand  shows  no  improvement. 
Currants  are  J4  cent  higher  on 
account  of  unfavorable  crop  news 
from  abroad.  Other  dried  fruits 
are  dull  and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  have  ad¬ 
vanced  another  notch  and  are 


now  quoted  at  $2.45  to  $2.50  in 
a  large  way.  Scarcity  is  the 
cause,  and  some  operators  proph¬ 
esy  it  will  go  25  cents  higher  be¬ 
fore  new  beans  are  available.  Im¬ 
ported  pea  beans  are  unchanged 
and  in  fair  demand.  Domestic 
marrows  are  unchanged  and  in 
moderate  demand.  California 
limas  are  unchanged  in  price  and 
in  fair  demand.  The  outlook  is 
strong,  as  there  is  some  belief  that 
the  stock  may  not  hold  out. 
Green  and  Scotch  peas  are  firm 
and  show  an  advancing  tendency  ; 
yellow  split  peas  unchanged. 

Butter. 

The  receipts  of  butter  are  about 
normal  for  the  season ;  the  qual¬ 
ity  arriving  is  very  good.  The 
market  is  very  firm  on  both  solid 
pack  and  print  at  1  cent  advance 
over  a  week  ago.  There  is  a  very 
good  consumptive  as  well  as 
speculative  demand  for  all  grades 
and  the  market  is  in  a  very 
healthy  condition  on  the  present 
basis.  Future  prices  depend  en¬ 
tirely  upon  weather  conditions. 
Should  the  weather  remain  ex¬ 
tremely  warm  we  are  likely  to 
have  a  shorter  make  and  firmer 
prices. 

Eggs. 

The  receipts  of  fresh  eggs  con¬ 
tinue  liberal,  but  the  quality  ar¬ 
riving  shows  some  heat  defects. 
The  market  on  fancy  eggs  is  firm 
at  unchanged  quotations,  while 
under  grades  have  to  be  sold  at 
concessions,  according  to  quality, 
of  from  2  to  3  cents  per  dozen. 
The  present  weather  conditions 
are  likely  to  curtail  the  receipts 
and  we  are  likely  to  have  a  further 
advance.  The  stocks  in  storage 
are  fairly  large  and  the  demand 
for  speculation  is  exceptional  on 
account  of  the  quality. 

Cheese. 

The  market  on  cheese  is  firm  at 
J4  cent  per  pound  advance  over  a 
week  ago.  The  make  of  cheese 
is  about  the  same  as  it  was 
last  year,  which  is  about  30 
per  cent,  below  normal.  The 
quality  arriving  is  very  fine 
and  the  bulk  of  the  receipts  have 
been  meeting  with  ready  sale  at 
the  recent  advance.  There  is  con¬ 
siderable  cheese  being  bought  by 
speculators  and  the  consumptive 


demand  is  very  good  considering 
the  price,  and  the  trade  look  for 
a  continued  good  demand  with  a 
possible  advance  in  the  market. 
Under  grades  are  cleaning  up  at 
proportionately  lower  prices. 

Provisions. 

Everything  in  the  smoked  meat 
line  is  firm  at  unchanged  prices. 
The  stocks  are  reported  a  little 
lighter  than  usual  for  the  season 
and  the  demand  is  fair  consider¬ 
ing  the  high  prices.  Barreled 
pork  is  very  steady  at  unchanged 
prices.  The  make  of  pure  lard  is 
small  and  there  is  a  ready  market 
for  both  pure  and  comnound  at 
unchanged  prices.  Canned  meats 
and  dried  beef  are  barely  steady 
and  the  demand  only  moderate. 


INDIVIDUAL  MARKET  REPORT*. 

Imported  Fish  Specialties. 

Norwegian  Smoked  Sardines. — • 
We  are  momentarily  expecting  a 
cable  advice  that  the  new  pack  is 
ready  for  shipment.  Contracts 
for  the  new  pack  have  been  made 
at  practically  the  same  price  as 
paid  last  year,  so  we  look  for  no 
decrease  in  the  price. 

Scotch  Herring. — The  first 
shipments  of  new  Scotch  large 
full  herrings  have  arrived  and  the 
quality  is  very  fine.  On  account 
of  the  weather  being  so  very 
warm  at  present,  the  real  demand 
has  not  set  in  as  yet,  although 
we  look  for  a  good  demand  within 
the  next  week  or  two. 

Holland  Herring. — Reports 
from  Holland  show  that  the  qual¬ 
ity  of  the  fish  caught  so  far  has 
been  very  poor. 

French  Sardines. — Demand 
fairly  good. 

French  Sprats. — Normal  de¬ 
mand.  No  further  reports  about 
the  fishing  in  France. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Continued  activity  in  tomatoes 
for  both  spot  and  future  deliver¬ 
ies  caused  a  still  stronger  market 
for  them  this  week,  and  the  can- 
ners  show  little  disposition  to 
take  on  further  large  orders  even 
at  the  advanced  prices.  The 
steady  demand  for  lots  of  one  or 
two  carloads  at  a  time  all  through 
the  winter  and  spring  months 
didn’t  make  a  ripple  in  the  market 
so  far  as  the  prices  were  con¬ 
cerned,  but  it  gradually  wore 
away  the  stocks  in  the  hands  of 
the  canners  to  a  greater  extent 
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than  was  imagined  until  the 
larger  demand  for  them  came 
with  the  opening  up  of  the  usual 
spring  trade,  when  the  fact  be¬ 
came  apparent  that  a  very  large 
dent  had  been  put  in  the  stocks 
on  hand  without  attracting  any 
attention.  Supposedly  heavy 
holders  were  found  to  have  parted 
with  the  bulk  of  their  goods  and 
were  not  in  position  to  accept  or¬ 
ders  for  large  quantities  of  one 
straight  brand.  The  efforts  to 
place  those  large  orders  developed 
these  facts,  and  it  was  found 
necessary  to  split  them  up 
amongst  a  number  of  sellers, 
d  hat  is  the  basis  of  the  advance 
in  the  prices  of  spot  tomatoes. 
For  future  delivery  tomatoes  are 
stronger  for  one  special  reason, 
namely,  the  uncertainty  regarding 
the  size  of  the  acreage  to  be 
planted  this  season  as  compared 
with  last  year.  On  that  point  it 
is  fair  to  state  that  the  experts 
differ.  The  setting  out  of  the 
plants  has  not  yet  been  fully  com¬ 
pleted  because  of  the  unfavorable 
weather,  and  the  plants  set  out 
earlier  have  been  stunted  by  the 
cold  rains  and  lack  of  warm  sun¬ 
shine.  Another  reason  is  that  the 
opening  prices  were  started  too 
low,  and  the  chances  of  making 
a  profit  were  too  small  for  the 
canner.  Again,  there  seems  to 
be  a  well-grounded  impression 
that  the  Western  tomato  canners 
are  up  against  unusual  conditions 
in  their  territory  and  that  is  evi¬ 
denced  by  the  liberal  buying  in 
this  market  recently  by  them  as 
well  as  by  the  Western  jobbers. 
The  entire  tomato  situation  is 
unique  and  is  worth  close  atten¬ 
tion. 

The  growers  of  corn  for  can- 
ning  purposes  are  complaining 
because  of  the  excess  of  rain  dur¬ 
ing  the  last  two  months,  and  the 
canners  are  now  offering  futures 
in  limited  quantities  at  higher 
prices,  while  for  spot  delivery  it 
it  getting  scarcer  and  higher. 
The  season  for  canning  peas  will 
close  in  about  ten  davs  with  a 
much  smaller  output 'and  at  a 
higher  cost  than  was  confidently 
expected.  The  new  crop  of  string 
beans  will  commence  arriving 
next  week  and  they  look  attract¬ 
ive  enough  at  to-day’s  price  to 
buy  freely.  Spot  sweet  potatoes 
have  advanced  this  week  because 
of  light  stocks,  and  the  buying 
of  them  for  future  delivery,  is 
larger.  Spinach  for  prompt  ship¬ 
ment  is  also  a  scarce  and  strong 
article. .  No  price  is  made  on  fu¬ 
ture  spinach.  The  other  lines  of 
vegetables  were  quiet  this  week, 
excepting  new  peas,  which  are 
fairly  active  for  the  different 
grades. 

Strawberries  are  stronger  and 
more  active  because  the  size  of 
the  new  pack  is  smaller  than  had 
been  expected.  The  new  crop  of 
gooseberries  and  raspberries  is 
now  arriving.  Blackberries  and 
blueberries  qome  later  on.  Red 


cherries  are  not  plentiful,  but  we 
have  had  in  Baltimore  the  largest 
pack  of  splendid  quality  white 
cherries  than  in  several  years  and 
they  are  selling  fast  at  to-day’s 
prices.  New  pineapples  are  now 
ready  for  shipment  and  prices  are 
firm.  Spot  pears  and  apples  are 
stiffening  up  and  the  stocks  here 
are  small.  Cove  oysters  have  ad¬ 
vanced  this  week  because  of  small 
stocks  and  increased  demand. 
Generally  speaking,  the  outlook 
for  canned  goods  during  the  next 
six  months  is  excellent. 

Holders  of  tomatoes  can  read¬ 
ily  turn  their  goods  into  cash 
these  days,  but  they  seem  less  in¬ 
clined  to  make  the  swap  for  the 
principal  reason  that  the  weather 
conditions  up  to  date  are  against 
the  canners,  and  the  season  for 
that  article  is  only  six  weeks  off. 
They  claim  that  they  cannot  re¬ 
place  the  goods  for  the  same 
money  and  therefore  they  are 
good  property  to  own  and  carry 
into  the  next  season.  Meantime 
the  demand  is  increasing  and  the 
character  of  the  buying  is  of  the 
best.  During  this  week  spot 
tomatoes  were  shipped  to  almost 
every  State  in  the  country,  and 
the  outlook  is  favorable  for  fur- 1 
ther  sales  for  prompt  shipment. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


tins,  in  good  condition,  at  67^ 
cents,  f.  o.  b.  factory,  with  extra 
quality  firmly  held  at  70  to  72^ 
cents;  2s,  52^  to  55  cents,  for  all 
brands  of  reputation  and  in  good 
condition.  Cheap  gallons  have 
been  well  absorbed,  with  brands 
firmly  held  at  $1.90  that  were 
named  on  the  basis  of  $1.75  a  few 
days  ago. 

The  withdrawal  of  future  offer¬ 
ings  for  account  of  Western  pack¬ 
ers  has  encouraged  Eastern  busi¬ 
ness  so  far  as  the  Western  jobber 
is  concerned;  as  a  result,  orders 
for  round  lots  of  futures  at  6714 
and  /O  cents  have  been  received 
some  accepted,  some  declined' 
with  little  possibility  of  any  vol¬ 
ume  of  business  on  the  basis  of 
these  figures.  Eastern  buyers 
claim  to  have  bought  largely  of 
futures  in  the  last  few  days  on  the 
basis  of  6y]/2  cents,  f.  o.  b.  These 


The  “400”  Coffee 
For  The  4,000,0001 


No.  2. 

For  the  past  week  every  day 
the  spot  tomato  market  has 
strengthened ;  the  canners’  ideas 
are  firmer  each  day  so  far  as  spot 
stock  is  concerned,  and  the  packer 
looks  forward  to  higher  prices. 
It  takes  hot  sunshine  to  kill  the 
flea,  bug,  cutworm  and  other  to 
mato  pests.  We  have  not  had  it. 
As  a  result,  some  growers  report 
the  necessity  of  resetting  their  to¬ 
mato  plants  after  first  planting 
four  consecutive  times,  some  of 
them  becoming  discouraged  and 
threatening  to  plant  field  corn 
Packers  are  not  sure  of  their  acre 
age  and  much  less  are  they  cer¬ 
tain  of  the  yield  per  acre  on  what 
has  been  planted.  As  a  result, 
this  state  of  uncertainty  is  en¬ 
couraging  packers  to  advance 
their  price  on  spot  tomatoes  as 
well  as  futures  and  the  buyers  are 
following  the  market  with  liberal 
orders  indicating  short  supply  on 
hand,  bare  warehouses  at  their 
end  of  the  line.  The  majority  of 
orders  have  been  for  carload  lots 
and  as  it  was  for  many  moons 
when,  no  matter  the  price  of  the 
first  order,  each  successive  order 
was  booked  at  a  lower  figure.  It 
is  quite  probable  that  the  tide  has 
turned  and  from  now  on  each 
successive  order  will  be  booked  at 
a  higher  figure  than  preceding. 

Tf  the  buyers  would  buy  all  the 
spot  tomatoes  they  wanted  and 
there  was  a  general  stocking  up 
there  would  be  nothing  left  at  the 
packer  s  factory.  At  the  present 
moment  it  is  difficult  to  fill  orders 
for  3s  standard  tomatoes  in  bright 


Blended,  cleaned  and  packed  by  Githens, 
Kexsamer  &  Co.,  is  without  exception  the 
best  value  sold.  Always  the  samel 
strength,  body  and  flavor.  A  trial  order 
will  convince  you.  1 


Customers 


ask  your  advice  oa 

matters  of  food  pro¬ 
ducts.  You  want  to 
be  posted,  don’t  you  > 
Then  study  the  fol-' 
lowing'.  it's  in. 

structive. 


FLAVORED 


Gelatine  (FIavored)\ 

.uTA^ahi?I,est  <5uali.<y  of 


Minute 

<4 H tine  "  '"V  ''"guest  quality  o 
er  4  aff„PthaC!  k,r,Kls  may  use  a  cheap¬ 
er  gelatine  as  colors  and  flavors  can 
conceal  its  inferiority.  In  it  he  most 
expensive  vegetable  colors  are  used 
others  may  be  colored  with  chean 
vegetable  or  coal-tar  colors.  True 
fernt  flavors  are  used.  They  cost  more 

eal  flaey  are  be,tter-  -Artificial ethe  * 
eal  flavors  are  found  in  others.  They 
ai  e  cheaper  and  easier  to  get.  Hinute 

QMHtv®  ni?V?red)JS  made  t0  scll  on 

quality  -  not  by  advertising-  or  low 
£n1^Vuly*JDoil,t  take  it  that  an 
hVW  f|ayored  gelatines  have  all  the 
bad  points  mentioned.  Most  of  them 
have  some.  None  of  them  have  all 
the  good  points  of  Minute  Gelatine 
(Flavored).  Decide  for  yourself.  I.ct 
us  send  you  a  package  free  and  try  it 
beside  any  other  flavored  gelatine 
you  may  select.  That's  fair  fsn't  it? 
When  writing  for  the  package  please 
give  us  your  jobber’s  name.  1 

minute  tapioca  CO., 

^L__jVlain  St.,  Orange,  Mass. 


GITHENS,  REXSAMER  &  CO.  | 


Office  40-42  S.  Front  Street 
Coffee  Department:— 15  and  17  S.  Front  St. 

Warehouse:  39  Letitia  St. 
PHILADELPHIA.  PENNA. 


Something  Different 
in  Ammonia 

Tibbals  Dri-Monia 


Costs  you  $  9.00  Per  Gross 
Brings  you  $14.40  Per  Gross 
Your  Profit  $  5.40  Per  Gross 


<IT  The  recent  cold 
weather  will  serve,  by 
comparison,  to  make  the 
heated  term  seem  even 
more  oppressive  than  is 
usually  the  case.  During 
the  summer  months  Port¬ 
able  Electric  Fans  will 
make  your  place  of  busi¬ 
ness  or  home  livable- 
at  y,pur  residence  they 
make  the  eating  of  one’s 
meals  a  pleasure  and 
sleep  refreshing. 

<JT  Make  your  installa¬ 
tion  now. 


dry  i 

C O N t  E NTRATED 


.  f?Ql/AZS  - 

8  PI  NTS  LIQUID 
AMMONIA'  L 

[for Washing  and  Cleansing| 
Generally 
and  for  (he  Toilet. 

ifU.TlBBALS  CHEM.MFG.rai 

PHILADELPHIA 


The  Philadelphia 
Electric  Company 


This  is  a  Concentrated  Dry  Ammo¬ 
nia  in  powdered  form,  packed  in  cans 
with  perforated  tops  to  sell  for  10  cents. 

Each  package  equal  to  one  gallon  of 
High-grade  Ammonia. 

Why  buy  water? 


TENTH  AND  CHESTNUT  STS. 


H.  J.  Tibbals  Chemical  Mf£.  Co. 

Philadelphia 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  AND  GENERAL  MERCHANT' 
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reports,  however,  do  not  seem  to 
be  verified  by  the  packers  of  Mary¬ 
land  and  Delaware.  Of  course  it 
may  be  possible  that  these  pur¬ 
chases  covered  products  of  other 
States,  but  from  the  packer’s 
standpoint  in  this  section  there 
has  not  been  found  a  ripple  of  this 
wave  within  their  bailiwick.  A 
few  cars  have  been  accepted  here 
and  there  after  a  day-to-day 
fashion,  but  sales  of  quantity  and 
volume  have  been  indeed  excep¬ 
tional,  for  the  packer  in  his  pres¬ 
ent  position  hesitates  when  lie  is 
offered  a  volume  of  business  of 
any  consequence,  with  weather 
conditions  prevailing  as  at  pres¬ 
ent.  The  demand  for  extra 
standard  tomatoes  in  sanitary  tins 
continues  at  full  prices,  with  a 
dearth  of  offerings  for  buyer’s 
label,  which  indicates  a  prefer¬ 
ence  among  packers  of  good 
goods  the  privilege  of  having 
their  name  and  brand  benefited 
by  the  results  of  their  best  efforts. 
Packers  well  know  that  the  buyer 
is  more  exacting  so  far  as  buyer’s 
label  purchases  are  concerned, 
and  the  cost  of  stripping  on  ac¬ 
count  of  technicalities  in  the  past 
has  encouraged  him  to  avoid 
similar  propositions  of  this  kind 
in  the  future,  providing  his  goods 
are  the  results  of  his  best  efforts. 

Spot  corn  is  now  almost  a 
vapor,  and  continues  to  strength¬ 
en  under  increasing  demand.  It 
is  still  possible  that  a  packer  here 
and  there  may  have  a  carload  or 
two  unsold,  but  he  is  indeed  a 
rare  bird  who  has  more  than  this 
quantity.  All  efforts  expended  in 
this  direction  are  almost  as  fruit¬ 
less  as  have  been  the  attempts  of 
the  majority  of  the  discoverers  of 
the  North  Pole. 

Continuous  rains  and  cloudy 
weather  have  deluged  corn  fields 
throughout  the  entire  Eastern 
States ;  rolling  ground  has  been 
seriously  washed  and  low  lands 
have  laid  for  days  under  water. 
This  has  seriously  affected  and 
practically  put  a  stop  to  all  culti¬ 
vation  of  growing  corn,  has  com¬ 
pelled  the  farmer  to  defer  further 
arrangements  and  preparation  of 
later  plantings  and  has  caused  an 
abundance  of  grass  and  weeds  to 
grow  in  the  corn,  which  has  al¬ 
ready  made  its  appearance 
through  the  ground  in  irregular 
fashion  superinduced  by  these  ad¬ 
verse  weather  conditions.  Sur- 
routxled  with  conditions  of  this 
kind,  the  farmer  and  canner  are 
in  doubt  as  to  whether  it  will  be 
possible  for  them  to  take  care  of 
the  future  orders  already  booked, 
much  less  than  to  contract  for 
more  orders  while  such  conditions 
prevail  and  there  is  no  indication 
whatsoever  of  a  let  up  at  the  pres¬ 
ent  time. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Evaporated  Apples,  Etc. 

'1  he  evaporated  apple  market  is 
steady  here  and  all  of  the  dealers 


who  have  stock  on  hand  report  a 
very  satisfactory  business.  De¬ 
sirable  qualities  are  scarce  and 
firmly  held. 

The  future  market  holds 
steady,  with  some  business  being 
taken  on  a  basis  of  6)4  to 
cents,  f.  o.  b.  in  50-pound  boxes 
for  November  shipment.  There 
continues  to  be  an  aversion,  how¬ 
ever,  towards  taking  future  busi¬ 
ness  until  more  is  known  about 
the  coming  crop.  The  fruit  is 
growing  nicely  and  is  in  excep¬ 
tionally  fine  condition,  but  it  is 
feared  that  the  demand  for  green 
apples  will  cause  reasonably  high 
prices  for  dried  stock. 

There  is  some  inquiry  every 
day  for  raspberries,  spot  goods 
selling  at  zi  y2  to  22  cents,  f.  o.  b. 
in  barrels.  New  goods  are  quot¬ 
able  at  the  same  prices. 


Cores  and  skins  and  chops  have 
been  in  active  demand  also,  stock 
having  sold  up  to  2)4  cents  per 
pound  f.  o.  b. 

Apples  for  shipment  in  small 
quantities  are  quotable  as  fol¬ 
lows  :  Prime,  7  to  734  cents ; 
choice,  8  to  8J2  cents ;  fancy,  10 
to  1 1  cents,  all  f.  o.  b.  in  50-pound 
boxes ;  cartons,  cent  per  pound 
higher;  cores  and  skins,  $1.75  to 
$2 ;  chops,  $1.75  to  $2,  f.  o.  b.  buy¬ 
ers’  bags. 

C.  C.  Hall. 

Rochester,  N.  Y. 

Rice. 

The  market  during  the  week 
has  been  dull,  with  a  notable  ab¬ 
sence  of  "snap.”  Buyers  take 
freely  as  needs  develop,  but  do 
not  exhibit  any  overwhelming  de¬ 
sire  to  make  large  provision 


Secretary  Wilson  Criticises  Retailers’ 
Batter  and  Egg  Profit 


Tells  Senate  of  Retail  and  Wholesale  Prices  of  Butter,  Eggs, 
etc.,  in  Various  Parts  of  the  United  States,  and  Thinks 
Five  Cents  a  Dozen  on  Eggs  and  Five  Cents  a  Pound  on 
Butter  Too  Much  Profit  for  a  Retailer  to  Make. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

June  24,  1910. 

I  have  obtained  during  the 
week  a  copy  of  a  letter  sent  by 
Secretary  of  Agriculture  Wilson 
to  the  Senate  a  few  days  ago,  ac¬ 
companying  a  record  of  the  re¬ 
sults  of  certain  investigations 
made  by  the  department  into  the 
prices  paid  for  eggs,  butter,  milk 
and  chickens,  both  by  the  retailer 
and  the  consumer.  The  letter 
summarizes  the  record  and  is  an¬ 
other  complete  answer  to  the  ac¬ 
cusation  that  the  retailer  inflates 
prices  of  the  necessaries  of  life, 
although  the  Secretary  seems  to 
think  the  retailer’s  profit  too  high. 
I  reproduce  portions  of  the  letter 
as  follows : — 

Mr.  Secretary. 

We  beg  to  submit  the  results  of 
the  inquiry  into  the  prices  paid  by 
consumers  and  the  prices  paid  by 
retail  dealers  to  wholesale  dealers 
or  producers  for  eggs,  butter,  milk 
and  chickens  in  the  last  week  of 
January,  1910,  in  representative  cit¬ 
ies  of  the  United  States.  At  the 
time  the  inquiry  was  being  made  un¬ 
usual  price  changes  occurred,  which 
made  it  difficult  to  obtain  compara¬ 
ble  average  figures.  The  price  of 
butter  declined  materially,  and  many 
retail  quotations  given  for  fresh 
eggs  were  such  as  to  indicate  that 
cold  storage  eggs  were  quoted  as 
fresh  eggs. 

The  returns  of  the  inquiry  as  re¬ 
ceived  (from  about  five  cities)  in¬ 
dicate  that  the  average  prices  paid 
by  consumers,  paid  by  retail  dealers, 
and  received  by  nearby  farmers  for 


products  specified  in  the  last  week 
of  January,  1910,  were  as  fol¬ 
lows  : — 

The  report  shows  that  the  price 
of  eggs  paid  by  consumers  that 
week  was  38.1  cents  and  paid  by  the 
retailers  32  cents,  for  which  the  pro¬ 
ducer  received  30.4  cents. 

The  consumers  paid  for  creamery 
butter  in  tubs  36.5  cents,  the  retailer 
paid  31.8  cents,  and  the  amount  the 
producer  received  was  not  given  in 
the  report,  but  it  was  about  28  cents. 

The  consumer  paid  on  an  average 
of  about  8.5  cents  per  quart  for 
milk,  while  the  retailer  paid  4.7  cents 
per  quart  and  the  producer  received 
about  4.5  cents. 

The  average  for  cities  of  the  dif¬ 
ferent  sections  of  the  United  States 
are  as  follows :  For  creamery  but¬ 
ter  in  tubs  in  the  North  Atlantic 
States  the  consumer  paid  an  average 
of  36.7  cents  and  the  dealer  33  cents ; 
in  the  South  Atlantic  States  the  con¬ 
sumer  paid  38  cents  and  the  dealer 
33.3  cents ;  in  the  North  Central 
States  (and  this  is  the  big  butter 
producing  section)  the  consumer 
paid  35.8  cents  and  the  dealer  30.8 
cents ;  in  the  South  Central  States 
the  consumer  paid  37.5  cents  and  the 
dealers  32.7  cents;  in  the  Western 
States  the  consumer  paid  37.9  cents 
and  the  dealer  32.9  cents. 

It  will  be  noted  in  all  of  these 
statements  that  the  retailer  gets 
about  S  cents  per  pound  for  hand¬ 
ling  the  product,  which  might  justly 
be  considered  an  exorbitant  price. 
The  jobber,  or  dealer,  has  to  be  con¬ 
tent  with  a  mighty  small  margin  of 
profit  and  the  producer  has  to  take 
what  the  jobber  can  afford  to  pay 
him. 

About  the  same  ratio  exists  in  the 
sale  of  eggs.  There  is  fully  5  cents 
per  dozen  that  goes  as  the  profits  of 
the  retailer. 

The  average  prices  for  71  cities 
in  the  different  States  from  Maine 
to  California  shows  that  the  con¬ 
sumer  paid  36.5  cents,  while  the 
dealer  paid  31.8  cents  per  dozen. 

Holt. 


against  future  requirements.  Re¬ 
ceipts  are  light,  spot  stocks  only 
fair  as  to  assortment,  and  prices 
continue  steady  on  both  Hon¬ 
duras  and  Japan.  Inquiry  for  dis¬ 
tribution  has  been  comparatively 
small,  but  with  return  of  normal 
summer  weather  conditions 
greatly  increased  activity  may  be 
expected. 

Advices  from  the  South  note 
improved  demand  on  the  Atlantic 
Coast.  In  New  Orleans  there  is 
more  doing  in  the  way  of  distri¬ 
bution,  but  supplies  are  somewhat 
in  excess  of  demand.  The  gen¬ 
eral  movement  is  rather  disap¬ 
pointing,  and  yet  in  spite  of  this 
fact  the  sales  the  past  week  are 
very  much  larger  than  for  equal 
period  last  year,  and  with  one  ex¬ 
ception  past  five  years. 

In  the  interior,  Southwest 
Louisiana  and  Texas,  holders  are 
firm  on  Japan  sorts  and  offerings 
of  such  are  not  plentiful.  Hon¬ 
duras  styles  are  steady,  although 
some  concessions  have  been  made 
by  holders  who  desire  to  sell  out 
remainder  stocks  and  close  down 
for  the  season. 

Cables  and  correspondence 
from  abroad  note  generally  quiet 
markets,  but  Siam  styles  are 
quoted  higher. 

Dan  Talmage’s  Sons  Co. 

New  York  and  New  Orleans. 

Spices. 

The  market  is  steady  and 
fairly  active.  In  most  cases 
spot  values  are  lower  than  goods 
are  offered  for  arrival.  There  are, 
however,  few  changes  to  note 
during  the  week. 

Pepper  s. — Singapore  is  re¬ 
ported  scarce  and  all  Lampong 
arrivals  are  quickly  taken  up. 
Spot  stocks  are  unreasonably 
small.  Prices  are  steady  and 
firm. 

Red  peppers  exceedingly  scarce 
and  tending  upward.  Higher 
prices  are  anticipated  over  the 
balance  of  the  year. 

Clove  s. — Market  unchanged  ; 
demand  fair. 

Pimento  (Allspice). — Good 
quality  is  exceedingly  scarce. 
Prices  are  unchanged.  There  are 
no  further  crop  news  to  report. 

Mace  exceedingly  scarce  and 
prices  are  slowly  but  steadily 
hardening.  It  is  quite  evident 

that  further  advances  will  take 
place. 

Nutmegs  are  steady  at  un¬ 

changed  prices.  Present  values 
are  certainly  safe. 

Cassias. — The  demand  is  in¬ 
creasing.  Spot  stocks  are  re¬ 

ported  small.  All  predictions 
point  to  higher  values. 

Gingers  very  scarce  and  in 

good  demand.  The  tendency  is 
certainly  upward,  especially  for 
Cochins  and  Africans. 

Tapioca  now  somewhat  higher, 
and  will  no  doubt  advance  during 
late  summer. 

Green  Ginger  Root. — Some  lit¬ 
tle  arriving.  Prices  are  un- 
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changed.  The  quality  is  first- 
class. 

Seeds  fairly  active,  especially 
those  for  pickling  needs.  Cara¬ 
way,  poppy,  celery  and  mustard 
unchanged. 

McCormick  &  Co.,  Inc 
Baltimore,  Md. 


MARKET  NOTES. 

Mississippi  tomatoes  are  com¬ 
ing  forward  in  fair  quantities  and 
average  $i  per  carrier.  Floridas 
are  coming  poor  and  show  a  wide 
range  of  price — 50  cents  up.  The 
first  few  Jersey  tomatoes  are  in 
market  at  $2  per  basket,  but  the 
quality  was  only  fair. 

Corn  is  coming  from  Florida 
and  North  Carolina,  and  the  aver¬ 
age  price  is  $2  per  100  to  125  ears. 
The  quality  is  fair  and  the  de¬ 
mand  fair. 

Lima  beans  are  still  out  of  the 
Philadelphia  market,  though  they 
are  still  going  to  New  York  at  $3 
t°  $3-5°-  J  he  demand  would  take 
a  few  if  they  could  be  sent  here. 

The  strawberry  season  is  near¬ 
ing  the  end.  Pennsylvania  ber¬ 
ries  are  bringing  12  to  18  cents. 
Jerseys  are  worth  only  4  to  8 
cents.  The  demand  is  good. 


Jersey  huckleberries  are  in 
market  and  are  worth  12  to  13 
cents.  Southern  are  12  to  15 
cents.  The  supply  is  not  large, 
hence  the  high  prices. 

Jersey  blackberries  are  com¬ 
mencing  to  come  and  average  12 


Southern  peaches  are  somewhat 
higher.  Texas  fruit  is  worth 
$2.50  per  bushel  and  Georgia  $2 
to  $2.25.  J  he  demand  is  active. 

California  cantaloupes  range 
from  $2.25  to  $2.75  and  Georgias 
$1.25  to  $2.  The  Californias  are 
well  worth  the  difference. 

New  potatoes  are  very  low — 
$1.25  to  $1.50  per  barrel.  The 
bulk  of  the  receipts  are  from 
Eastern  Shore  and  Virginia. 
Jerseys  are  also  in  market  at  40 
to  45  cents  per  basket.  The  sup¬ 
ply  exceeds  the  demand. 

Jersey  peas  range  from  35  to 
50  cents  per  basket.  Long 
Islands,  which  are  better,  average 
50  cents  for  the  best.  The  demand 


is  s:ood 


California  cherries  are  coming 
mainly  in  bad  order  and  the  price 
range  is  wide — 60  cents  to  $1.75. 
Nearby  cherries  range  from  5J/I 
to  8  cents. 


City ;  mineral  deposits,  Jones¬ 
town,  Md.;  factories,  Baltimore, 
Md. 

I  have  been  rather  unfortunate 
m  my  investments  and  your  Mr. 
Granzow  suggested  to  me  that  I 
write  you  when  desiring  to  make 
an  investment,  that  it  is  a  privi¬ 
lege  you  extend  your  subscribers. 

Yours  truly, 

“D.” 

The  “Grocery  World  and  Gen- 
cial  Merchant  would  much 
rather  recommend  the  Spar  Prod¬ 
ucts  proposition  than  the  Fund¬ 
ing  Co.  The  forirrer  concern  has 
a  preparation  of  rotten  rock 
which  is  believed  to  have  some 
value.  Of  course  the  question 
whether  the  company’s  stock 
would  prove  a  good  investment  is 
quite  different.  The  writer  would 
rather  take  a  chance  on  it,  how- 
ever  and  all  investments  of  this 
sort  are  a  chance — than  on  the 
stock  of  the  Funding  Company. 


thority  from  manufacturers  to 
represent  them  in  a  given  market, 
and  then  selling  the  goods  to  as 
many  customers  as  possible. 

*  *  * 

No  Steamship  Lines  Run  to  Russia. 

Coaldale,  Pa.,  June  21,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— Please  let  me  have 
all  the  names  of  the  steamships 
that  go  across  the  water  to  Rus¬ 
sia  and  some  other  countries. 

I  would  like  to  get  the  agency 
for  the  sale  of  their  tickets. 

Yours  truly, 

A.  Mikalofskv. 

As  far  as  we  know,  none  of 
the  steamship  lines  run  direct  to 
Russia. 

Hamburg-American  Line,  Cun- 
ard  Line  and  White  Star  Line  run 
to  other  ports. 


*  *  * 


CORRESPONDENCE. 


Investments. 

Shenandoah  Pa.,  June  16,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Can  you  tell  me 
anything  concerning  the  following 
firms  from  an  investment  stand¬ 
point:  Funding  Company  of 
America,  New  York  City;  Spar 
Products  Co.,  executive  offices, 
47  West  34th  street,  New  York 


Information  As  To  the  Merchandise 
Brokerage  Business. 

Steelton,  Pa.,  June  21,  1910. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

.  Dear  Sir:— Will  you  kindly  ad¬ 
vise  me  where  I  may  obtain  some 
data  and  information  relative  to 
the  merchandise  brokerage  busi¬ 
ness.  Thanking  you  in  advance 
for  the  information,  I  am, 

Yours  truly, 

John  M.  Madra. 

Nothing  authoritative  has  ever 
been  written,  so  far  as  the  writer 
knows,  which  would  instruct  you 
how  to  conduct  a  merchandise 
brokerage  business.  The  busi- 


and  Trade-marks  la  the 
Grocery  Line. 

Messre  Davis  &  Davis,  Washington 
l  atent  Attorneys  report  the  grant,  this 
week,  of  the  follozuuig  patents: — 

Washington,  D.  C.,  June  14,  1910. 
961,090.  Machine  for  decorating  pas¬ 
try  John  Anderson,  Philadelphia.  Pa. 

■961;^6;,.  Coffee  pot.  Henry  E.  Big¬ 
gins,  Wallingford,  Conn. 

961,272.  Egg  beater.  James  N.  Ward, 
Havelock,  Neb. 

961,377.  Noodle  cutter.  George  B 
Bretz,  Dayton,  Ohio. 

961,429.  Mold  and  disher.  Samuel  J. 
Clark,  Cornwell-on-the-Hudson,  N.  Y. 

TRADE-MARKS  PUBLISHED  FOR 
OPPOSITION. 

pJer>NT°'  “Salada”  for  tea. 

1  eter  C.  Larkin,  I  oronto,  Canada. 

1  1  1 '  ,  43,847-  “Broadway"  for 

blended  coffee.  Austin,  Nichols  &  Co 
New  \ork,  N.  Y. 

Ser  No.  46.511.  “Emblem"  for  tea, 
blended  coffee,  etc.  Judson  Grocer  Co., 
Grand  Rapids,  Mich. 

Ser.  No.  46,512.  “Peerless"  for  tea 
corn  starch  etc.  Judson  Grocer  Co., 
Grand  Rapids,  Mich. 


ROSIER 

^groC^Rs 

208  RDtl  AWARE  AVE . 

AND 

209  N.  WATER  ST. 


His  is  fun  me  Shoulder 


^SMSjgS' 

208  N.DEL AWARE  AVE. 


We  might  add  figuratively  speaking 
we  call  to  your  attention  this  week  is 
SYRUPS— Our  Syrup  trade  is  immense  and  while  we  push  the  general  line 

assy 

business.  3  4  Xt  wl11  P*y  you  to  send  us  your  syrup 


209  N.  WATER  S.T. 


KIRK,  FOSTER  &  CO. 


•  We  would  convey  the  idea  that  what 
worth  your  while— let’s  hear  from  you. 

'TfP  S,AFfcTY  «ATCHES-E,e,y  storekeeper  bas  a  call  for  .  safety 
match,  and  none  more  popular  than  the  Vulcan.  Our  price  on  these  ssc 

a  groSS)  and  wlth  eyery  5  grosg  order  we  w.u  giye  ^  grosf.  free  or  r  gross  ^ 

wi  9  gross  order.  This  only  good  for  a  limited  time  (to  July  9th).  Order 
now,  before  the  deal  goes  off. 

L<*ff 1 ER,  AND  SHRIMP-Bo.h  good  for  ..lads,  and  i„  demand  at  tbis 
season  of  the  year.  lobster  Rising  Snn  Brand.  '/,  lb.  tins,  large  pieces 
parchmen  l.n.d  cans,  a  dot.  in  can.  per  dor..,  *.*.  Sfn/cp.  A.  round 
cans,  finest  grade  packed,  cans  2  doz.,  per  doz.,  at  5i.i5. 


WHOLESALE 
GROCERS 


20Q  north  water  street 

PHILADELPHIA  -  PENNSYLVANIA 
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State  of  Missouri  Prosecutes  Big  Meat 
Companies  on  Charge  of  Conspiring 
to  Fix  Wholesale  and  Retail 
Meat  and  Produce  Prices 


of  all  others,  the  business  of  buying, 
selling  and  dealing  in  of  commodi¬ 
ties,  products  of  packing  houses. 

The  National  Packing  Co.  was 
not  organized  in  good  faith  for  the 
purpose  of  engaging  in  the  business 
authorized  by  its  charter,  but  as  a 
corporate  scheme  to  effect  an  unlaw¬ 
ful  trust  among  the  Hammond  and 
St.  Louis  Dressed  Beef  and  Pro¬ 
vision  Companies,  and  numerous 


other  corporations,  individuals  and 
partnerships  engaged  in  the  same 
business  in  Missouri  and  through 
out  the  United  States. 

That  the  power  and  purpose  to 
purchase  and  hold  shares  of  any 
other  corporation,  and  to  exercise 
the  rights  and  privileges  of  owners 
of  such  stock,  was  not  inserted  in 
the  charter  of  the  National  Packing 
Co.  in  good  faith. 


Seeks  to  Oust  All  But  Two  of  the  Large  Companies  From 
Doing  Business  Within  the  State  on  Ground  That  They 
Monopolized  and  Controlled  Production  and  Prices. 


The  first  action  brought  by  the 
United  States  Government  against 
the  large  meat  packers  which 
seems  to  have  any  chance  to  get 
anywhere  lias  been  brought  by 
the  State  of  AJissouri  during  the 
week  against  the  Armour  Pack¬ 
ing  Co.,  Morris  &  Co.,  Swift  & 
Co.,  the  Hammond  Packing  Co. 
and  the  St.  Louis  Dressed  Beef 
and  Provision  Co.  The  action 
takes  the  form  of  ouster  proceed¬ 
ings,  the  result  of  which  will  be, 
if  successful,  to  debar  the  com¬ 
panies  from  doing  business  within 
the  State. 

The  suits  were  filed  as  a  result 
of  the  examination  conducted 
recently  in  Missouri,  the  results 
of  which  were  published  at  the 
time.  The  Hammond  Packing 
Co.  and  the  St.  Louis  Dressed 
Beef  and  Provision  Co.  were  j 
shown  to  be  controlled  in  every 
matter  and  detail,  both  in  the  pur¬ 
chase  of  live  stock  and  in  the  sale 
of  dressed  and  finished  products, 
by  the  National  Packing  Co.  of 
New  Jersey.  The  National  Pack¬ 
ing  Co.,  the  hearing  developed,  is 
owned  by  three  big  packers. 
While  the  National  owns  these 
supposedly  independent  corpora¬ 
tions,  it  has  been  holding  them 
out  to  the  public  as  separate  en¬ 
tities  and  independent  corpora¬ 
tions  and  competitors  in  business. 
In  this  way  these  corporations 
have  been  and  are  used,  the  State 
of  Missouri  charges,  as  the  device 
in  controlling  the  purchase  and 
selling  prices.  In  thus  monopo¬ 
lizing  the  field  and  in  controlling 
the  packing  industry  the  entrance 
of  new  corporations  into  the  busi¬ 
ness  is  practically  prohibited. 

1  he  petition  filed  in  this  case 
makes  radical  charges  against  the 
big  meat  companies.  The  Ar¬ 
mour,  Swift  and  Morris  Compan¬ 
ies  are  charged  with  violating  the 
anti-trust  law  and  conspiracy, 
and  the  Hammond  and  St.  Louis 
Dressed  Beef  and  Provision  Com¬ 
panies,  as  subsidiary  companies 


of  the  National  Packing  Co.,  with 
conspiracy  to  control  the  business 
in  Missouri,  thus  being  guilty  of 
abuse  and  privileges  not  granted 
to  them  by  Missouri. 

The  five  companies  are  named 
in  two  petitions  which  ask  that 
the  corporations  be  excluded  from 
all  corporate  rights,  that  their 
licenses  be  forfeited  and  that  all 
or  such  portion  of  their  property 
as  the  court  may  deem  proper  be 
confiscated  or,  in  lieu  thereof,  a 
fine  be  imposed. 

Armour,  Swift  and  Morris  are 
charged  with  having  entered  into 
a  conspiracy  in  1909  to  control 
the  prices  to  be  paid  by  dealers 
in  live  stock,  poultry,  butter, 
eggs,  dairy  and  agricultural  prod¬ 
ucts,  to  control  the  prices  to  be 
paid  by  retail  and  wholesale  deal¬ 
ers  for  dressed  meats  and  to  con¬ 
trol  the  prices  to  be  paid  by  all 
retail  and  wholesale  dealers  for 
butter,  eggs,  poultry,  game,  dairy 
and  agricultural  products  and  by¬ 
products  from  the  business  of 
slaughtering  live  stock. 

Following  are  some  extracts 
from  the  petition  : — 

These  companies  entered  into  a 
trust  to  unlawfully  regulate,  fix 
and  control  the  prices  at  which 
dealers  should  sell  and  offer  to 
sell  to  the  consumer  and  others  all 
dressed  meats  and  eggs,  poultry  and 
other  products  and  to  control  the 
prices  to  be  paid  for  such  articles, 
when  so  regulated,  and  to  unlaw¬ 
fully  limit  the  trade  in  all  products 
with  a  view  to  lessen,  restrict,  lim¬ 
it  and  destroy  trade  and  full  com¬ 
petition  in  the  purchase  and  sale  of 
meat  products,  poultry,  butter  and 
eggs. 

That,  in  pursuance  of  an  unlaw¬ 
ful  trust,  the  corporations  have  met 
and  agreed  upon  and  fixed  from 
week  to  week  and  day  to  day  an 
agreed-upon  and  fixed  price  paid 
and  to  be  paid  by  all  persons  for 
live  stock  and  products  which  should 
be  purchased,  sold  or  offered  for 
sale  in  Missouri ;  that  the  prices  at 
which  the  products  were  to  be  sold 
were  unlawfully  fixed  by  means  of 
which  competition  in  the  purchase 
and  sale  of  meat  products  has  been 
lessened,  restricted  and  destroyed. 

Through  these  agreements  trade, 
commerce  and  competition  in  the 
purchase  and  sale  of  packing  house 
products  have  been  restrained  and 
the  companies  have  obtained  control 
of  and  monopolized,  to  the  exclusion 


Woman  Tells  Why  More  Housewives 
Don’t  Boy  Bread,  Cake  and  Pies 
of  Grocers 


Says  Bakers’  Products  Are  Not  Equal  to  the  Housewives’  Own, 
Therefore  They  Are  Not  Bought  By  Particular  People. 
Names  Specific  Objections  to  Ready-made  Bread,  Cakes 
and  Pies. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  repeatedly 
suggested  that  the  way  for  gro¬ 
cers  to  sell  more  of  the  ready¬ 
made  food  products  such  as  are 
usually  prepared  at  home,  mean¬ 
ing  especially  cakes,  pies,  bread, 
etc.,  is  to  sell  a  better  article,  or 
at  least  as  good,  as  the  average 
housewife  can  produce.  This  is 
a  labor-saving  age,  and  the  dealer 
who  can  sell,  ready-made,  just  as 
good  a  product  as  his  customer 
could  laboriously  make  is  certain 
to  have  an  active  and  constantly 
increasing  trade.  The  difficulty 
is  that  much  of  the  pastry  and 
the  cakes  that  grocers  sell  are 
typical  “bakers’  products”  and 
do  not  satisfy  particular  people. 

Confirmation  of  this  oft-re¬ 
peated  argument  is  found  in  a 
copy  of  an  address  which  some¬ 
body  sends  the  “Grocery  World 
and  General  Merchant”  on  “The 
Relation  of  the  Housewife  to  the 
Baker.”  It  was  delivered  by  one 
Mrs.  W.  A.  Wheatley,  a  con¬ 
sumer,  before  a  recent  convention 
of  the  Master  Bakers’  Association 
of  Missouri,  and  is  just  as  vital 
to  those  who  sell  the  baker’s 
products  as  to  the  baker  himself. 
From  this  address  the  following 
extracts  are  taken  : — 

I  believe  there  has  never  been  a 
time  in  the  history  of  the  Ameri¬ 
can  home  when  the  help  problem 
was  so  acute,  and  competent  cooks 
so  scarce  and  hard  to  secure,  in  the 
average  home,  as  they  are  to-day. 

So  let  me  give  you  a  tip  just  here. 
Our  extremity  is  your  opportunity, 
and  if  you  will  furnish  us  with 
equally  as  good  bread,  pies  and 
cakes  as  Mother  makes,  you  have 
that  part  of  our  patronage  won,  and 
have  solved  that  part  of  our  culinary 
problem. 

We,  as  housewives,  with  our  ever- 
increasing  social  obligations,  our 
busy  club  life  and  our  manifold 


duties  in  weaving  into  life’s  pat¬ 
tern  the  warp  and  woof  of  our 
tactfulness,  cheer  and  gentleness, 
will,  I  doubt  not,  be  truly  grateful 
to  you  if  you  will  study  to  lighten 
our  burdens  in  this  manner,  and 
will,  in  turn,  I  am  sure,  be  ready 
to  accept  the  favor  by  supplying  our 
tables  with  the  wholesome  products 
which  this  effort  will  evolve. 

But  perchance  some  one  will  ask, 
‘'What  is  the  objection  to  baker’s 
bread?”  I  will  give  you  a  number 
of  objections  as  I  have  heard  them 
voiced.  One  lady  says  it  is  too  dry 
and  chippy,  another  says  it  lacks 
nutriment,  it  is  unwholesome, 
another,  it  is  too  light  and  lacks  the 
ingredients  to  make  .it  nourishing, 
one  says  it  has  alum  in  it,  and  is 
thus  rendered  indigestible — be  that 
as  it  may,  perhaps  these  objections 
are  enough,  Mr.  Conscientious 
Baker,  to  make  you  stop  and  think 
how  you  may  meet  them  and  over¬ 
come  them.  For  they  must  be  met 
and  must  be  overcome,  if  you  would 
put  it  into  every  home  in  our  broad 
land. 

But  you  will  say,  “What  of  our 
pies  and  cakes,  are  they  not  good 
enough?”  Now,  Mr.  Baker,  I  would 
not  presume  to  dictate  the  material 
you  should  use,  to  make  a  pie  or 
cakq  fit  for  my  table,  but  I  do  feel 
at  liberty  to  tell  you  what  I  use 
when  I  want  to  tickle  the  palate  of 
my  husband  and  children.  If,  for 
instance,  I  make  a  cherry  pie,  for 
the  crust  I  use  nothing  but  the 
purest  lard  I  can  secure — the  best 
flour  the  market  affords,  a  pinch 
of  salt  with  water  to  mix — the 
cherries  must  be  ripe,  pitted  and 
well  sweetened  with  good  granu¬ 
lated  sugar,  and  when  baked  to  an 
even  light  brown,  and  served  in 
ample  quantity,  I  am  sure  of  words 
of  approval.  So  with  any  other  pie 
— none  but  the  best  material 

Now,  for  bakers’  cakes.  Well,  the 
usual  product  as  described  by  many 
housewives  is  so  stereotyped  that  it 
would  be  recognizable  in  Egypt.  It 
is  dry,  tastes  of  cottolene,  butter- 
ine  or  oleomargarine — is  not  light 
and  flaky — is  coarse  and  grained, 
as  though  the  eggs  were  not  beaten 
enough,  or  were  not  fresh  as  they 
should  be,  and,  well  I  cannot  tell 
you  what  to  use,  but  I  can  assure 
you  that  if  you  will  put  a  cake  on 
the  market  that  tastes  like  the  aver¬ 
age  homemade  cake,  and  will  make 
it  at  a  reasonable  profit — and  not 
a  get-rich-quick  profit — you  will  find 
sale  for  all  you  can  make,  and  the 
really  ambitious  home  loving  house¬ 
wife  will  ever  be  your  friend. 
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Conducted 


An  Air  Ship  Window. 

The  interest  taken  in  aviation 
to-day  is  so  great  that  anything 
connected  with  it  attracts  atten¬ 
tion,  and  I  thought  that  a  window 
display  containing  a  Curtiss  Bi¬ 
plane  (home  made)  would  not 
come  amiss. 

Although  I  don’t  know  how  to 
make  an  aeroplane  myself,  I’ll  tell 
you  how  to  make  one. 

I  lie  proportions  must  be  left  to 
you  on  account  of  the  size  of  your 
window,  which  is  unknown  to 


Thom: 


'SON 


side  and  let  it  extend  downwards  |  top  frame, 
about  a  foot.  Place  another  one 
on  the  same  side,  not,  however, 
extending  beyond  the  frame — be¬ 
tween  the  protruding  one  and  the 
corner  one.  Do  the  same  on  the 
right  side.  Get  three  little  barrel 
hoops  and  cover  them  with  paper 
brown  paper — and  fasten  one  to 
the  lower  extremity  of  the  rod 
that  extends  beyond  the  frame  on 
the  left  side,  and  do  the  same  with 
another  wheel  or  barrel  hoop  on 
the  left  side.  You  can  add  two 


another  and 


* 
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larger  cylinder  and  fasten  it  to 
the  bottom  of  the  first  one  at  one 
end  and  by  a  rod  or  rope  or  wire 
to  the  roof  at  the  other  end. 
Here,  too,  you  will  have  to  have 
a  cross  piece.  Desig'n  the  cylin¬ 
ders  so  that  the  cross  piece  that 
supports  the  rear  end  also  holds 
together  the  side  supports  that  ex¬ 
tend  and  hold  the  wheels.  To 
these  side  supports  fasten  two 
rods — one  at  the  top  frame  work 
and  the  other  at  the  junction  of 
the  i od  with  the  bottom  frame, 
and  bringing  them  to  a  point  fas¬ 
ten  them  in  tlie  middle  of  a  cross 
piece  in  the  centre  of  the  wing,  as 
in  sketch.  This  is  on  the  deft  side. 
Do  the  same  on  the  right  side. 
Fasten  the  front  wheel  onto  the 
machine  by  means  of  two  rods  ex¬ 
tending  from  the  centre  of  the  top 
frame  and  meeting— one  each  side 
of  the  wheel— like  the  front  wheel 
of  a  bicycle.  Then  do  the  same 
with  two  shorter  rods  fastened  to 
the  lower  frame.  Make  another 


and  smaller  wheel  and  fasten  it  to 
a  short  rod  at  an  angle  and  in 
centre  of  the  front  cross  piece  of 
the  lower  frame.  This  is  the 
guidingwheel  (?).  Now  suspend 
the  biplane  by  invisible  wires 
fiom  the  roof  of  your  window, 
and  your  flying  machine  is  ready. 
If  you  can  get  a  large  doll  put 
him  in  the  machine;  if  not,  never 
mind.' 

Now  spread  a  green  cheese 
cloth  ground  cloth  and  place  a  lot 
of  fruits  and  vegetables  along  the 
front  floor  of  the  window.  A  lit¬ 
tle  fin  ther  back  place  a  large  sign 
with  wooden  supports  and  re¬ 
sembling  as  much  as  possible  the 
Joard  signs  one  sees  with  such 
artistic  delight  along  the  side  of  a 
railroad  track.  To  the  left  and  a 
ittle  back  of  this  sign  build  a 
two-storied  and  slanting  roofed 
house  of  cartons,  such  as  corn 
flakes  and  breakfast  foods  gener¬ 
ally.  To  the  right  build  some¬ 
thing  of  cans.  Along  the  back  of 
the  window  build  of  cartons  and 
cans,  houses  and  factories  with 
tall  chimneys  and  anything  you 
can  that  will  give  the  appearance 
of  the  outskirts  of  a  town.  On 
the  floor  put  vegetables — cab¬ 
bages,  cauliflower,  etc. — and  back 
of  the  rear  row  of  “buildings”  put 
tiees  of  celery  and,  if  necessary, 
raise  them  on  covered  soap  boxes 
to  make  them  show. 


A  Cozy  Corner  Window. 

d  his  seems  to  be  commence¬ 
ment  time  and  many  stores  have 
“college”  windows.  Why  should 


me,  but  you  will  be  guided  easily 
by  the  sketch,  for  an  aeroplane  is 
really  quite  simple,  at  least  this 
one  is.  Make  two  large  oblong 
frames  for  the  top  and  bottom  of 
the  machine  and  two  small  ones 
for  the  wings.  Cover  these  with 
cheese  cloth  or  paper — red,  I 
think,  would  be  a  good  color. 
Hold  apart  the  top  and  bottom 
frames  by  means  of  rods  of  wood, 
such  as  broomsticks  or  the  like 
at  each  corner.  Place  another 
support  in  the  centre  of  the  left 


crosspieces  of  wood  and  fasten 
them  in  the  centre  where  they 
meet  and  use  them  as  spokes  for 
the  wheels,  and  where  they  cross 
can  be  the  hub  and  the  place  at 
which  they  can  be  attached  to  the 
extending  rod.  You  can  also  add 
a  small  extra  support  fastened  to 
hub  and  frame  as  in  sketch.  Get 
a  piece  of  cardboard  and  roll  it 
into  a  cylinder  and  fasten  one  end 
to  the  roof  of  the  machine.  You 
had  better  have  an  additional 
cross  piece  to  support  it  on  the 
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the  grocer  be  out  of  it.  Here  is 
a  suggestion  for  a  parody  on  a 
college  window : — 

Put  a  red  cloth  on  the  floor. 
Put  a  nice  looking  table  in  centre 
of  the  front  part  of  window.  On 
the  right  pile  soap  boxes  two  high 
and  at  least  two  broad.  Cover 
with  a  striped  cover  or  plain 
cheese  cloth.  Parallel  to  the  front 
edge  of  the  soap  boxes  and  ex- 
fending  from  the  rear  of  the  win¬ 
dow  to  the  front  fasten  a  clothes 
line  securely.  Over  this  hang 
some  drapery,  the  front  hanging 
down  over  the  line  for  about  a 
foot  or  more  and  the  rest  being 
carried  back  to  hang  down  and 
form  a  backing  for  the  soap 
boxes.  It  should  also  hang  down 
at  the  top  corners,  where  two  big 
red  bows  can  be  placed.  From 
the  middle  of  the  back  of  the  cozy 
corner  and  half  way  up  let  a 
broom  be  placed,  as  ifi  it  were  an 
ornamental  spear,  with  the  busi¬ 
ness  end  uppermost.  Fasten  it 
with  another  big  red  bow.  Hang 
from  it,  where  the  stick  joins  the 
brush,  a'  red  ribbon  tied  to  an 
eggplant  in  lieu  of  ornamental 
lantern.  Half  way  up  on  each 
side  of  the  broom  handle  end 
place  a  college  picture  and  a 
couple  of  flags.  On  the  seat  of 
the  cozy  corner  place  sacks  of 
flour  and  coffee  for  cushions  or 
pillows.  On  one  of  these  lay  a 
carpet  beater  (tennis  racket)  and 
a  cook  book.  You  can  make  this 
yourself  by  getting  a  child’s  copy 
book  and  lettering  the  pages 
which  show.  Leaning  against  the 
seat  place  a  sauce  pan  (mandolin) 
and  another  cushion — I  mean  cof¬ 
fee  sack.  You  can  add  anything 
your  fancy  dictates  to  this  win¬ 
dow  and  that  you  have  in  stock. 
In  the  sketch,  to  the  left  of  the 
table,  are  a  sugar  barrel,  a  carpet 
cleaner  and  pan  of  peas  and  a  can 
of  lard.  To  the  right  some  car¬ 
rots,  canned  goods  and  ketchup. 
On  the  table  are  asparagus,  a 
gelatine  jelly  in  a  glass  dish,  a 
dozen  eggs,  some  grapefruit  and 
a  vase  of  celery.  To  the  left,  in 
the  middle  distance,  the  picture 
has  a  rocking  chair  with  two 
cushions  (?) — one  a  bag  of  flour 
and  one  a  bag  of  coffee.  In  the 
background,  almost  at  right 
angles  to  the  seat,  are  covered 
soap  boxes  bearing  canned  goods, 
goods  in  cartons,  sardines,  etc. 
On  the  wall — and  if  you  have  none 
you  will  have  to  build  one  of 
planks  covered  with  cheese  cloth 


or  paper.  To  the  left  place  a 
hanging  banner  bearing  an  in¬ 
scription.  Beneath  it  build  a  shelf 
and  on  it  place  plates  and  dishes. 
Between  these  and  the  rear  end  of 


Vacation.— Likely  you’ll  be  get¬ 
ting  a  week  off.  Make  every 
minute  of  it  count.  “There’s 
good  in  everything.”  Get  to  the 
country  and  stay  there  if  you  can. 
It’s  a  beautiful  rest.  If  it’s  going 
to  be  a  “city  trip”  watch  what 
they’re  doing  and  how  they  do  it. 
Sometimes  you  can  learn  things 
at  big  city  stores.  Take  them  in. 
This  may  not  sound  like  recre¬ 
ation,  but  it  is.  Generally  speak¬ 
ing,  our  ways  aren’t  their  ways. 
But  it’s  inspiring  to  see  business 
done  out  of  the  rut. 

Those  of  you  that  purpose 
traveling  a  little  and  have  a  de¬ 
sire  to  know  how  the  modern 
grocery  business  is  conducted  I 
will  be  glad  to  furnish  the  names 
of  the  typical  firms  in  the  East¬ 
ern  States. 

*  *  * 

Learn  Things. — You  know  how 
objectionable  the  fellow  is  that 
knows  it  all.  No  one  tells  him 
anything.  Cultivate  the  learning 
habit.  Ask  questions.  Stuff 
yourself  full  of  information  about 
the  business.  The  porter  and  the 
errand  boy,  the  driver  and  the 
drummer  are  all  anxious  to  give 
pointers  and  it  doesn’t  cost  you 
one  cent.  Listen.  That’s  all. 
Just  listen — and  ask  for  more. 
But  you  must  have  a  purpose  in 
“listening.”  It  won’t  do  to  get 
this  wisdom  in  one  ear  and  out 
the  other.  Learn  things.  Ever 
hear  a  drummer  talking  futures  to 
the  boss  while  you  were  filling  up 
stock?  Ever  hear  him  try  to  land 
a  few  sacks  of  coffee  or  a  half 
dozen  half  chests  of  tea  while  you 
were  bagging  sugar  for  the 
Saturday  trade?  He  isn’t  a  “slick 
guy.”  He’s  a  trained  business  man  ; 
knows  exactly  what  lie’s  talking 
about — has  got  the  goods  and 
gets  the  order.  You,  if  you  “learn 


the  cozy  corner  place  a  poster 
with  the  corners  turning  over. 
These  will  be  nailed  so  that  they 
will  not  come  down,  but  the 
turned  over  part  will  hide  this. 


things,”  can  offer  just  as  good  an 

argument  on  a  lesser  scale. 

*  *  * 

Shipping  Orders.— None  of  your 
customers  should  be  allowed  to 
slip  away  without  giving  you 
their  order  unless  they're  going 
boarding.  Find  out.  The  sea¬ 
side  grocer  may  be  a  good  accom¬ 
modating  fellow.  You  can’t  help 
that.  You  need  her  business. 
It’s  up  to  you  to  start  her  right. 
A  well-packed  box  goods  freight 
prepaid  will  bring  later  mail 
orders.  So  will  a  postal  from  the 
office  quoting  cherries  and 
peaches,  cantaloupes  and  cauli¬ 
flower  and  such  things.  I  make 
these  suggestions  to  you  as  a  clerk 
who  may  have  ambition  to  rise 
and  who  in  time  will  be  given  the 
management  of  your  store.  It’s 
by  doing  these  things  that  a  fel¬ 
low  is  given  responsibility.  You 
must  assume.  You  must  take 
things  in  your  own  hands.  A 
proprietor  doesn’t  hand  out  re¬ 
sponsibility  as  a  general  thing 
until  the  party  has  taken  a  step  to 
warrant  it.  Believing  that  you 
are  the  next  in  line  and  simply 
laying  down  on  that  belief  won't 
get  you  there  with  a  bright  man. 
But  shaking  the  traces  will.  Do 
the  work  that  the  boss  ought  to 

do.  He’ll  soon  give  you  his  job. 

*  *  * 

Spare  Time.— There  isn’t  any. 
You  never  knew  a  well  trained 
clerk  that  admitted  he  had  any 
spare  time.  Under  the  counter 
needs  cleaning  out.  The  shelves 
need  finishing  touches.  The 
counter  goods  need  re-arranging 
and  dusting  off.  The  scales  need 
adjusting.  The  spice  drawers 
need  overhauling.  Every  minute 
that  you  aren’t  selling,  goods, 
something,  to  the  active  man, 
needs  to  be  done.  There  is  no 
“spare  time.” 


Straight  Talk  With  Clerks 

BY  A  MAN  WHO  HAS  BEEP*  ONE 

Conducted  by  W.  E.  Sweeney,  Manager  for  L.  Lehman  &  Co.’a 
Department  Food  Stores,  Trenton,  N.  J. 

Beneath  the  poster  place  a  fry¬ 
ing  pan  and  a  rolling  pin  crossed 
(foils)  and  tied  in  the  middle  with 
a  bow  of  red  ribbon. 

Note. — In  this  Department 
from  now  on  will  appear  each 
week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail 
grocer’s  window,  an  effort  being 
made  to  make  the  displays  only 
from  things  contained  in  an  aver¬ 
age  grocery  stock.  An  endeavor 
will  be  made  to  deal  with  the  sub¬ 
ject  practically,  in  other  words, 
to  show  grocers  how  they  can 
turn  their  windows  into  a  money¬ 
making  feature  of  their  business. 
Subscribers  are  invited  to  make 
free  use  of  the  department  by 
submitting  both  queries  or  sug¬ 
gestions. 


AMONG  THE  TRADE. 

There  is  some  information  that 
the  Shackamaxon  street  sugar 
refinery,  which  has  been  the  bone 
of  contention  over  which  lawsuits 
involving  millions  of  dollars  have 
been  settled,  will  begin  operations 
within  a  few  weeks.  The  effect 
it  will  have  upon  local  market 
conditions,  and  the  attitude  it  will 
assume  toward  other  local  refin¬ 
ers,  is  an  interesting  topic  for 
speculation. 

The  Grocers’  and  Importers’ 
Exchange  gave  its  annual  excur¬ 
sion  on  Thursday,  Friday  and 
Saturday  last,  the  objective  point 
being  the  Hotel  Kaaterskill,  in 
the  Catskill  Mountains. 


FLEISCHMANN’S 

COMPRESSES  YEAST 

HAS  NO  EQUAL 


“IDLEWILD"  Canned  Goods 
“IDLEWILD”  Spices 
“W1N0LA”  Canned  Goods 
“HAWTHORN"  Cigars 

Sold  and  guaranteed  by 

Crocker  Grocery  Co.,  Wholesale 

Wilkes-Barre,  P<>- 

"Distributers  of  "Purina”  Scratch  and 
Chick  Feeds.” 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MEkCHANT 


of  America. 


Mr.  Manufacturer,  suppose  you  were  in 
the  subject  of  your  discourse  was  to  be  “Y< 
necessary  preparing-  your  speech  ? 

The  Grocery  and  Allied  Trade  Press  of 
they  have  over  150,000  retailers  (you  couldn 
what  you  have  to  tell  them. 

Don’t  decline  to  address  them.  You’ve 
other  way,  and  if  you  don’t  talk  to  retailers  i 

If  you  DO  decide  to  talk  to  these  150 
distributers,  DON’T  WHISPER  in  a  two 


Inland  Grocer,  Cleveland,  Ohio 

American  Grocer,  New  York 

Tea  &  Coffee  Trade  Journal  of  New  York 

Grocers’  Magazine,  Boston 

Retail  Grocers’  Advocate.  New  York 

New  England  Grocer  and  Tradesman,  Boston 

-J°urnal  and  Commerce,  Lynchburg, 

Southern  Merchant,  Atlanta,  Ga 
Trade,  Detroit,  Mich. 

Twin  City, Commercial  Bulletin,  Minneapolis  and 

Modern  Grocer,  Chicago 
Interstate  Grocer,  St.  Lou’s 
Retail  Merchants’ Journal,  Peoria,  Illinois 
Omaha  Trade  Exhibit,  Omaha,  Neb. 


or  particulars  as  to  circulation,  rates,  etc.,  address 


Exclusive 

Advertising  Representatives 

927  ARCH  STREET 
Philadelphia 


Chicago  Office: 
191  Market  St. 

E.  C.  BOYLES,  Mgr 


New  York  Office 
91  Wall  St. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Answers  to  Want  Advertisements  Inserted  In  this  department  may  be  addressed  to  the  "  Grocery  World 
and  General  Merchant"  when  desired,  provided  the  advertisement  U  accompanied  by  10  cents  in  postage  to 
pay  for  remailing  the  same.  The  price  of  each  insertion  is  two  cents  per  word. 


POR  SALB. 


FOR  SALE. — Corner  store,  grocery,  milk 
and  ice.  Will  sell  for  $325  if  sold  at  once. 
Store  and  seven-room  dwelling;  rents  for 
$20  per  month.  Call  S.  W.  Corner  Oakford 
and  Bonsall  Sts.,  between  23d  and  24th  St*. 
Federal  and  Wharton  Sts.  _ 1 

FOR  SALE. — Cash  grocery.  Only  one  in 
splendid  small  city  ;  doing  nearly  $60,000  a 
year.  Best  location  in  city,  and  a  money 
maker.  Dissolving  is  reason  for  selling. 
Once  in  lifetime  such  an  opportunity.  Don’t 
reply  unless  you  mean  business.  Address 
A.  B.  C.,  “  Grocery  World  and  General  Mer- 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  2 

FOR  SALE. — Corner  grocery,  meat  and 
provision  store.  Established  six  years. 
Doing  a  large  business.  If  sold  at  once  will 
take  $1,800.  West  on  Market  St.,  West 
Philadelphia.  Address  L.  C.  C.,  “  Grocery 
World  and  General  Merchant,”  927  Arch  St., 
Philadelphia,  Pa. _ 1 

FOR  SALE.— In  West  Philadelphia,  corner 
grocery  and  provision  store,  doing  a  good 
business.  If  sold  at  once  will  take  $800. 
Address  L.  G.  S.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel- 
phia,  Pa.  _ £7 

FOR  SALE. —  Old-established  meat  and 
provision  store.  Fine  fixtures  and  refriger¬ 
ator.  Location,  West  Philadelphia.  Stable 
in  rear.  Will  sell  for  $1,100  to  a  quick  buyer. 
Address  V.  W.  E.,  “Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. _ 27 

FOR  SALE.— No.  18  Star  Coffee  Mill  for 
floor.  Equaltonew.  Price$22-5o, worth $33. 
Also  No.  16  Coles  Mill,  $20,  worth  $30.  Both 
mills  are  first-class  condition  guaranteed. 
H.  F.  Heacock,  51  N.  Second  St.,  Philadel¬ 
phia,  Pa. _ tf 

FOR  SALE. — Country  store  and  dwelling. 
Good  location.  Call  or  write  E.  J.  Rauch, 
Rauchtown,  Clinton  Co.,  Pa.  tf 

FOR  SALE. — Small  corner  grocery  store. 
Must  sell  on  account  of  sickness.  Will  sac¬ 
rifice  for  $400  if  sold  at  once.  Address  B. 
C.,  “Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  26 

FOR  SALE. — A  small  grocery  store,  estab¬ 
lished  eight  years.  Doing  a  fair  business. 
Will  sell  for  $400  if  sold  at  once.  Address 
40S5  Wallace  St.,  Philadelphia,  Pa.  26 

FOR  SALE.— In  West  Philadelphia,  4411 
Aspen  St.,  grocery  and  provision  store, 
$1,000;  4413  Aspen  St.,  cafe,  $500.  Will 
sell  the  two  properties  to  a  quick  buyer  at 
the  low  figure  of  $10,000.  Apply  at  the 
above  address.  2 


FOR  SALE. — A  good  corner  grocery,  meat 
and  provision  store.  Good  reason  for  sell¬ 
ing.  If  sold  at  once  will  take  $1,100.  Rent 
of  store  and  ten-room  dwelling,  $34  per 
month.  Address  S  J.,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa. _ 3 

FOR  SALE. — Grocery,  meat  and  provision 
store,  N.  W.  Cor.  Huntingdon  and  Douglass 
Sts.  Seven  rooms;  f,8  per  month.  Will 
sell  for  $900  if  sold  at  once.  Address  J.  B. 
Neff,  3251  Huntingdon  St.,  Philadelphia,  Pa.  3 

FOR  SALE. — Two  No.  91  National  cash 
registers;  cost  $300.  One  Commercial  reg¬ 
ister,  136  accounts  ;  cost  $75.  Good  as  new. 
Will  sell  cheap  to  quick  buyer.  Address 
P.  M.  J.,  “Grocery  World  and  General 
Merchant, ”927  Arch  St  ,  Philadelphia.  Pa.  26 

FOR  SALE.  —  One  four-drawer  National 
cash  register;  original  cost,  $570 ;  will  ac¬ 
cept  $250  for  the  same  if  sold  within  the  next 
thirty  days.  Complete  change  of  system 
the  only  reason  for  selling.  Address  A.  W. 
Rossiter,  Gay  St.,  Phoenixville,  Pa.  3 


SITUATION  WANTED. 

ENGLISH  CLERK  AND  MANAGER,  AT 
present  employed  in  Philadelphia,  wants 
position  as  manager  of  up-to-date  grocery 
store  in  fair-sized  town.  Age,  26;  unmar¬ 
ried  ;  will  go  anywhere.  Has  had  six  years’ 
experience  as  manager,  and  good  all-round 
man.  Now  has  good  position  as  manager 


but  would  prefer  town  to  city.  Salary  to 
start,  $17  per  week.  Unquestioned  refer¬ 
ences.  Address  C  41,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

EASTERN  PENNSYLVANIA  YOUNG 
man  of  22,  wants  position  as  head  clerk 
or  manager  of  grocery  department.  Mar¬ 
ried,  no  children ;  will  go  anj'where.  Has 
had  excellent  experience  in  general  grocer¬ 
ies  and  also  with  teas  and  coffees.  Knows 
something  of  chain  store  methods.  Can  give 
strong  references.  Wanted  to  start,  $15 
weekly,  and  can  soon  show  right  to  that 
much.  Address  C  40,  “  Grocery  World  and 
General  Merchant,”  927  Arch  St.,  Philadel¬ 
phia,  Pa.  26 

PENNSYLVANIA  GROCERY  CLERK 
wants  position  as  manager  or  buyer.  Will 
go  anywhere.  Age  30,  married,  one  son. 
Has  had  about  nine  years’  comprehensive 
experience,  and  can  make  good.  Wants 
$1,400  yearly  to  start,  and  can  prove  ability 
to  earn  that  and  more.  Address  C  39, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  26 


HELP  WANTED. 


HELP  WANTED — Young  man  wanted  to 
work  in  store  and  take  orders  and  general 
store  work.  One  from  the  country  preferred. 
Salary,  $10  per  week.  Address  D.  F., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 26 

WANTED. — Live  men  to  organize  retail 
merchants  in  Pennsylvania.  References 
necessary.  Address  A.  M.  Howes,  Secre¬ 
tary,  aio  Lincoln  Building,  Erie,  Pa.  Men¬ 
tion  the  “Grocery  World  and  General 
Merchant.”  tf 


WANTED. — An  all-round  man,  capable  of 
taking  charge  as  manager  of  a  meat  and 
grocery  store.  Must  have  ability  to  hustle. 
Reference  preferred.  Apply  516  S.  Fifty- 
second  St.,  Philadelphia,  Pa.  26 

NEW  JERSEY  GENERAL  STORE- 
keeper  wants  good  man  for  position  which 
may  or  may  not  be  permanent,  or  he  may 
close  his  business.  Man  needed  to  do  all 
all-round  work,  mostly  indoor.  Will  pay 
whatever  he  is  worth.  Man  who  is  careful, 
willing,  honest,  sober  and  ab'e  will  find 
this  worth  considering.  Address  E.  19, 
“  Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  1 

WANTED. — Young  man,  thoroughly  exper¬ 
ienced  grocery  clerk,  must  be  quick  in  put¬ 
ting  up  and  taking  orders.  State  experience, 
reference  and  salary.  Will  board  with 
employer.  Address  Oswin  H.  Henry  Co., 
Ocean  City,  N.  J.  26 


BUSINESS  OPPORTUNITIES. 


oeoeoooooeoooooeoooooooooo 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  o 
e  general  store  businesses  —  nothing  0 
o  else.  We  are  specialists  In  that  and  0 


0  we  know  what  we  are  about.  0 

0  In  the  term  “grocery  stores”  we  c 
0  Include  butter  and  egg  stores,  tea  c 
0  and  coffee  stores,  green  groceries  and  -c 
a  anything  else  In  the  same  line.  0 

0  If  yon  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  Is  0 
0  that  we’re  sure  will  suit  yon.  0 

o  Write,  call  or  telephone.  0 

o  WARNER  fit  CO.,  0 

o  997  Arch  Street,  Philadelphia,  Pa.  0 
0  Phones,  Bell  Filbert  9500,  0 

0  Keystone,  Race  746.  o 

0  0 


oooooooeocjoooeaooooooocoeo 


GROCERY,  MEAT  AND  PROVISION 
STORES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  553. — In  northwest  Philadelphia,  gro¬ 
cery,  meat  and  provision  business,  doing  a 
cash  business  of  $250  weekly,  which  can 


easily  be  increased  to  $350  or  $400  by  a 
hustler.  Carries  about  $300  worth  of  stock, 
which  owner  will  sell  at  inventory,  and  has 
a  very  valuable  set  of  fixtures,  which  will  be 
sold  for  about  $500,  making  a  total  invest¬ 
ment  of  between  $700  and  $800.  The  rent 
is  very  low  and  on  account  of  a  pumber  of 
small  streets  in  the  neighborhood  it  is  an 
extremely  good  stand. 

No.  562. — Grocery,  meat  and  provision 
business  in  West  Philadelphia  doing  $700 
weekly,  mostly  cash.  This  is  one  of  the 
finest  grocery  stores  in  West  Philadelphia 
and  the  only  reason  owner  desires  to  sell  is 
on  account  of  ill  health.  Will  sell  fixtures, 
including  team,  for  $900,  and  stock  of  $1,200 
at  inventory.  Anyone  desiring  a  large  gro¬ 
cery  business  would  do  well  to  investigate 
this. 

No.  570.  —  In  prosperous  Pennsylvania 
town  about  one  hour’s  ride  from  Philadel¬ 
phia,  established  grocery,  meat,  provision 
and  delicatessenbusiness,  doing  $200^0  $300 
weekly,  all  cash.  Carries  a  large  stock, 
which  can  be  reduced  to  about  $500  and 
which  will  be  sold  at  inventory.  Fixtures 
will  inventory  a  like  sum,  making  a  total 
investment  of  about  $1,500.  The  rent  is 
only  $17  per  month ;  other  expenses  low. 
Owner  is  not  satisfied  with  the  kind  of  busi¬ 
ness  he  is  engaged  in  and  will  therefore 
sacrifice  it. 

No.  572.— In  a  New  Jersey  town  of  about 
5,000,  about  six  miles  from  Camden,  grocery 
and  meat  business  which  has  averaged 
$33,000  yearly  for  the  past  five  years,  two- 
thirds  of  which  was  cash  and  the  balance 
good  weekly  credit.  Carries  about  $1,500 
worth  of  stock,  which  will  be  sold  at  inven¬ 
tory.  Horse,  wagon  and  fixtures  are  valued 
at  about  $1,000,  making  the  total  investment 
about  $2,500.  Rent,  $28  per  month,  includ¬ 
ing  separate  dwelling ;  other  expenses  ex¬ 
tremely  low.  The  owner  is  now  engaged  in 
another  line  of  business  and  is  very  anxious 
to  devote  his  entire  time  to  it.  Will  sell  to 
anyone  who  understands  business  thor¬ 
oughly,  and  will  not  let  the  matter  of  a  few 
hundred  dollars  stand  in  the  way  of  making 
a  sale. 

No.  574. — In  Camden,  New  Jersey,  gro¬ 
cery,  meat  and  house  furnishing  business, 
$450  weekly,  all  cash.  Carries  about  $1,500 
worth  of  stock,  which  can  be  reduced.  Has 
one  horse  and  two  wagons.  Will  sell  entire 
business  at  an  inventory  price.  Real 
estate  can  be  rented  for  $45  per  month,  or 
will  be  sold  for  $6,000,  subject  to  a  large 
mortgage.  Owner  is  in  poor  health,  which 
is  his  only  reason  for  disposing  of  the  busi¬ 
ness,  as  it  has  been  a  profitable  stand  for 
for  years.  Open  to  the  fullest  investigation. 

No.  580. — Meat  and  provision  business 
located  in  exceptionally  fine  business  section 
of  West  Philadelphia,  doing  $350  weekly, 
all  cash.  Carries  about  $300  worth  of  stock 
and  has  exceptionally  fine  fixtures,  all 
necessary  for  conduction  of  business.  Rent 
only  $33  per  month.  Other  expenses  low. 
Will  take  about  $1,000  to  buy. 

No.  581. — General  store,  location  Dauphin 
County,  doing  a  guaranteed  business  of 
between  $1,500  and  $1,800  per  month,  and  if 
taken  hold  of  by  the  proper  business  man 
can  easily  be  doubled  on  account  of  the  fine 
location,  being  located  in  the  very  centre  of 
town.  Carries  about  $3,oco  worth  of  stock. 
Rent  $30  per  month  and  clerk  hire  $55  per 
month.  Business  has  been  established  forty- 
five  years.  Will  be  pleased  to  furnish  full 
details  on  request. 

No.  582. — In  Northwest  Philadelphia,  well 
established  grocery,  meat  and  provision 
store,  doing  $500  to  $650  weekly,  of  which 
three  quatters  is  cash,  the  balance  good 
weekly  credit.  Carries  about  $1,000  worth 
of  slock  and  business  can  be  bought,  includ¬ 
ing  fixtures,  for  about  $1,600.  Rent  reason¬ 
able.  Can  be  bought  on  very  easy  terms. 
For  anyone  desiring  a  good  business,  well 
located  and  paying  a  handsome  profit,  in¬ 
vestigate  this. 

No.  584. — We  offer  one  of  the  finest  gro¬ 
cery  stores  in  Philadelphia.  Located  in  fine 
part  of  northwest  section  and  does  $6oo-$7oo 
weekly,  nearly  all  cash.  Sells  oysters  and 


fish  and  disposes  of  8, coo  oysters  weekly. 
Stock  about  $1,200.  Clears  10-15  per  cent, 
net  profits  above  everything.  Owner  a 
woman,  who  can’t  stand  the  responsibility. 
She  will  sell  on  very  favorable  terms. 
Price  inventory. 

No.  585.  —  Grocery,  provisions,  green 
goods  and  wholesale  salt  business,  doing 
about  $15,000  yearly.  On  account  of  class 
of  trade  there  is  an  exceptionally  large 
profit.  Store  and  dwelling  and  stable  rent 
for  $20  per  month ;  other  expenses  low. 
Business  has  been  established  twenty-two 
years  and  will  sell  at  an  inventory  price. 

Is  all  &f  thesft  the  cause  of  aeding  (a 
good,  sod  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  ft  CO. 

937  Arch  Street,  Philadelphia,  Pa. 


WANTED. 


WANT  TO  BUY  A  GROCERY  STORE 
in  a  town  of  about  10,000  population. 
Give  price  of  fixtures  and  amount  of  stock, 
rent  of  store.  Address  W-  M.,  123  Park 
Ave.,  Paterson,  N.  J.  1 


MISCELLANEOUS. 


HIGH-GRADE  SALESMAN,  FAMILIAR 
with  the  grocery  trade,  wants  to  connect 
with  good  specialty.  Address  S  A.  E, 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa.  tf 

WE  BUY  ENTIRE  OR  PORTION  OF 
stocks  of  general  stores  for  cash.  Highest 
prices  paid.  F.  Laison  &  Co.,  1624  S.  5th 
St.,  Philadelphia,  Pa.  5 


GROCERS’  PRINTING  MATTER— LET- 
ter  heads,  bill  heads,  postal  cards,  pure  food 
stickers,  counter  pads,  folders,  all  kinds  of 
snappy,  up-to-date  printing  for  grocers  and 
general  merchants  a  specialty.  H.  F. 
Granzow,  Ashland,  Pa.  26 


MANY  GROCERS 

Find  it  pays  them  to  read  the 

“good  stuff-”  in 

The  Advertising  World 
Columbus.  Ohio 

ftampla  frat,  or  lour  naitki'  trial  (or  10  cent* 


THIS  CUSPIDOR 

in  hand-painted  colors  at 
$8.50  per  gross,  no  drayage 
charge,  no  package  charge: 
the  entire  gross  is  yours 
for  $8.50  plus  the  freight. 

Tha  Peters  &  Reed  Pottery  Co. 

Z  AN  C  S  V  I  LLE,  OHIO 


Genuine  Hungarian 
Rosen  Paprika 

Guaranteed  pure.  Send  for  samples. 
Imported  by 

The  Cohocksink  Importing  Co. 

2109  GERMANTOWN  AVE.,  PHILA. 


SEE  THEM  MELT! 

Put  a  package  of  these  ou  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 
Good  goods  and  r  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Bouillon 

Capsules 


Reade  Street 

NEW  YORK 


No.  1  Cuspidor 
6 Yi  Inch 
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Handsome  Presents  for  Grocery  Clerks  Who 

Dunham’s  Cocoanut 


in  DUNHAM’S  COCOANUT 

contain  them  ::  ::  ::  ..  . 


BROOKLYN,  NEW  YORK 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  FOR  CATALOGUE 


MORGAN  <Sr  CORNELL 


211  DUANE  ST. 

NEW  YORK 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY.  JUNE  27, 1910. 


COL. 

Ammonia .  * 

Axle  Grease . 

Baking  Powder . 

Blacking— Shoe .  2 

Bluing— Dry .  3 

Bluing— Liquid .  3 

Brushes . 20 

Butchers'  Sundries .  2> 

Crai  kers  and  Cakes  .  IO 

Candles  .  4 

Canned  Goods . 4 

Canned  Meats .  - 

Catsup.. . . . . 

Cereal  Specialt  es  .  4 

Cheese  . . ; .  12 

Chewing  Gum .  23 

Chocolate  and  Cocoa .  8 

Cider .  23 

Clams .  1 . 

Corn  Starch . 20 

Condensed  Milk .  9 

Cottolene  . 12 

Coffee  Essence  and  Chicory .  3 

Delikatessen  . .  J° 

Dried  Fruits .  10 

Dressed  Meats .  20 

Dressed  Poultry .  21 

Drugs .  22 

Evaporated  Milk .  9 

T-*  ..12 

Eggs  . 


COL. 

Fancy  Groceries .  12 

Flour .  *3 

Farinaceous  Goods .  *3 

Fresh  Fish .  *6 

Foreign  and  Domestic  Green  Fruits .  17 

Green  Coffee .  .  3 

Gelatine  and  Prepared  Desserts .  14 

Horseradish . J7 

Honey .  27 

Ink .  1  8 

Jars  and  Jar  Rubbers . .  4 

Ketchup .  | 

Lamp  Goods... .  x° 

Lime .  1 8 

Lye  and  Potash .  18 

Lard  and  Compounds .  so 

Live  Poultry .  21 

Laundry  Soaps .  25 

Laundry  Starch  .  2° 

Macaroni  .  *5 

Matches . 

Mince  Meat .  18 

Maple  Syrup .  27 

Oysters .  . 

Oils . 

Olives .  J9 

Package  Coffee .  3 

Pure  Olive  Oil .  x9 

Potato  Chips . 

Peanut  Butter . . .  *9 

Pickled  Meats  and  Fish .  19 


5*25 
5- '5 
5-05 
4-95 


— I — 

SUGAR. 

Barrels. 

Cut  Loaf .  .  6-35 

Eagle  Tablets . . . 

Crystal  Dominoes,  24  5-lb.  pkgs . 

“  60  2-lb.  pkgs . 

Cubes .  5-7° 

Lozenge .  5- 60 

Powdered . ••"•;•••••••••"  **  5'55 

Granulated,  fine  or  stand.,  McCahan..  5.30 

“  Franklin...  5  30 

special  fine .  5-35 

fine,  2  lb.  bags .  5-6° 

“  2-lb.  pkgs.,  cases....  5*5° 

“  5-lb.  bags .  5-5° 

il  10  10-lb.  bags .  5.45 

“  25  lb.  bags .  5  -35 

“  100-lb.  bags .  5-3° 

coarse .  5-5° 

extra  coarse .  5-7° 

A  Crystal .  5-45 

A  Contectioners . 

No.  2 . 

No.  3 . 

No.  10 . 4-75 


TEA. 

Foochow  Oolong — 

Choice . 

Extra  choice . 

Fancy . 

Formosa  Oolong — 

Choice . 

Extra  choice . 

Fancy .  . 

Imperial — 

Choice — . 

Extra  choice . 

Fancy  . 

Young  Hyson — 

Choice . 

Extra  choice . 

Fancy  . 

Gunpowder — 

Choice . 

Fancy  . 

Japan,  pan  fired  or  basket  fired— 

Choice . 

Extra  choice . 

Fancy  . 

English  Breakfast — 

Choice...... . 

Extra  choice . 

Fancy . . . 

Ceylon — 

Tetley's,  No.  1,  lbs.,  '/2s  or  % s.., 

“  No.  2,  y2  lb . . . 

“  Troubadour,  1  lb.  tins.. 
Bungaloe,  1  lb . 

“  lb . 


Halves. 

6-  f  5 
6.85 

7-  *° 
8.40 
5.90 
5.80 
5-75 
5.50 
5-50 


— 3 — 

AXLE  GREASE. 

Franr’i,  15  lb.  p»lli . *3 

Fr»i«r'i,  box*.,  groat . P®*  gross  9. 40 

Mica,  gross . per  gross  9  •»» 

Castor  Oil,  36  i-lb.  tins,  #  gross . per  gross  ro.oo 

Castor  Oil,  24  3-lb.  pails,  %  gross . per  gross  26.00 


BAKING  POWDER. 


100-lb. 

Bags. 

5*4 

5-°5 

4-95 

4.85 

4-75 


Per  lb. 
•34 
•39 
•45 

•33 

•39 

•  43 

•3® 

•33 

•  40 

*5 

■3® 

•35 

I* 

•45 

•35 

•40 

45 

•*5 

•30 

•3S 

.60 

■43 

•25 

,  .28 


Sea  Foam  Baking  Powder — 

K  lb.,  4  doc.  in  case . 

%  lb.,  a  doi.  in  case . 

1  lb.,  1  doi.  In  case . 

Davis'  O.  K.,  K-lb.,  4  dos . 

Davis’  O.  K.,  X-lb.,  3  do« . 

Davis’ O.  K.,  i-lb.,  1  dor . . 

Davis’  O.  K.,  5-lb.,  %  do* . 

Cleveland's,  xo-c.  sis.,  4  do* . 

Cleveland’*  M-lb.,  4  do* . 

Leslie’s,  nickel  . 4 

Leslie’*,  X-lb.  cans,  a  do*,  cases. 
Leslie's  i-lb.  cans.  1  do*,  cases  .... 
Leslie’s,  5-lb.  cans,  6  cans  in  case — 

Sea  Gull,  6  o*.,  glass,  4  do* . 

Parrot  and  Monkey,  4  do* . 

Rumford’i  Yeaat  Powder  :— 

4  oz.  glass,  1  dot . — . 

6  oc.  glass,  s  do* . . . 

t  ox.  glass,  6  dot . . . — ... 

i  o*.  ,1  gross,  In.bbl . 

Rumford  Baking  Powder  : — 

jc.-tin*,  4  do* . . 

10c. -can,  *  do*,  in  box . 

X-lb.  cans,  s  doi  in  case... 
i-lb.  cans,  1  doi.  in  eas~ 

Royal,  ioc.  alse,  4dos...., 

'•  U  lb.,  4  dot . 

It  Du,  1.  . 

«  I  <•  *  “ . 


..per  dos. 
..per  dos. 
..per  dos. 
..per  dos. 
..per  dex. 
...per  dos. 
doz.  cases 


....per  dos. 
,...per  dos. 
....per  dos. 

...per  dos. 


•  « 
*•73 
3  40 
•  43 

*.r5 

7. so 
»4 

•43 

*.IS 

1.80 

y.oo 

•43 

•43 

•«®X 

i.ot 

1.03 

1.0s 

■  43 

•*« 

1. *3 

•  go 
.86 
*»o 


:::  \  X 


AMMONIA. 

Victoria,  2  doz . 

Pincus,  3  doz . 

Oakdale,  2  doz . 

O.  K.,  3  doz . 

Violet,  16  oz.,  Victoria,  2  doz . 

Parsons,  2  doz.  pints . 

Parsons,  Dime,  3  doz . 

Banner,  dry,  case  2  doz . 

Tibbals  Dri-Monia  (con.  dry),  10c.  size,  y 

gross  case . per  gross 

Tlbbais  Dri-Monia  (con.  dry),  5c.  size,  y 

gross  package . per  gross 

Free  goods  with  yt  gross  5-  or  ro-cent  sizes. 


Per  doz. 
.90 
.90 
•75 
■45 
.9# 
r-55 

I7M 

9.00 

4* 


COL. 

Pickles .  20 

Provisions .  20 

Pium  Pudding .  21 

Preserves,  Jellies,  Jams  and  Marmalades .  21 

Polishing  and  Cleaning  Compounds .  25 

Roasted  Coffee  in  Bulk .  3 

Rice .  23 

Refined  M«  lasses  and  Syrups .  27 

Rope,  Tie  Yarn,  etc .  27 

Sugar .  1 

Shoe  Dressing .  2 

Sardines .  6 

Soups .  8 

Smoked  FLh,  Codfish  and  Mackerel .  15 

Sauer  Kraut .  21 

Salt .  24 

Salad  Dressing .  24 

Sal  Soda .  24 

Sauces .  24 

Soda — Bi-Carb .  24 

Soft  Drink- .  24 

Soap  Powder . 25 

Specialties . .  26 

Stove  Polish .  26 

Sundries .  2& 

Syrup  and  Molasses .  27 

Smoking  Tobacco .  28 

Tea .  1 

Toilet  Soaps .  25 

Tobacco — Plug .  28 

Vinegar .  20 


Whole  Spices . 

Wood  and  Willow  Ware., 
Yeast  Cakes . 


COL. 
..  26 

••  27 
..  28 


ADVANCES. 


Butter . 

Cheese . 

Eggs . 

Flour . 

Poultry . 


12 

*3 


DECLINES. 


ADDITIONS. 


— 3— 

GREEN  COFFEE. 

Per  lb. 

Java,  Private  Estate . 25 %  .27 

Java,  Interior . 2X  .23 

Bogatos . 14  *7 

Washed,  Caracas . .  •  *6% 

Washed,  Mexican . 14^ 

Bucarmango . 13  't-V/i 

Guatemala . 1254  •  M 

Maracaibo . 14  18 

Washed  Santos . .  ®l8 

Mocha  Seed  Santos . **3^ 

Santos . 11  *1254 

Rio . 


ROASTED  COFFEE  IN  BULK. 

Private  Estate... . 33 

Fancy  East  India . 28 

Fancy  Blend . 27 

Logan  Blend . . Vi 

Java  and  Mocha  Blend . 26 

Fancy  Maracaibo . 82 

Fancy  Mocha  Santos . 20 

Choice  Mocha  Santos . 18 


Ariosa . 

Lion . 

Seven  Day. 


PACKAGE  COFFEE. 

100  lbs. 

.  1475 

. I3K 


60  lbs. 

14-85 


BLACKING— Shoe. 

Shinola  (premiums) . per  gross  10.00 

Blackola,  i  doz.,  10  cent  size . 85 

Mason’s  No  1,  yt  gross . per  gross  2.70 

“  «  2,  “  .  **  3.00 

“  "  3,  "  .  ‘‘  3  30 

*•  “  4,  "  .  5  4° 

“  "  5^  “  .  “  13  80 

T.  M.  French . per  doz.  1 .10 


SHOE  DRESSING. 

Mason’s —  Dos. 

Medium  Black  Dressing . 85 

Regular  Black  Dressing . 75 

Combination  Black .  75 

Combination  Russet . 75 

Medium  White  Dressing . 75 

No.  2,  Black  Shine . 45 

No.  3,  Black  Shine . 75 

No.  2,  Tan  Shine . 45 

-  -  •  »-7S 

i.**X 

•  85 
.85 
83 
.ts 

•  «3 
83 
.85 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  Diner’s  ’’Koiyr”— 

30  tins  tn  box . — . per  box 

I.  tn  tins  box . per  carton 

s-lb.  tips . . . per  doz. 


4-  *5 

I  .6. 

5- 75 


BLUING— Dry. 


Barlow’s,  small,  a  dot . . 

"  large,  1  dos.. . - . — 

Sawyer's,  No.  1,  <  doz...— . — — 

*’  No.  3,  3  do* . . . . . 

Colburn’s,  No.  1,  4  do*.....— . — 

“  No.  s,  3  doi . . . 

“  A,  No.  6,  is  o*.  boxes,  1  ox.  free... 

"  Ball  Blue,  No.  1, 3  dor... . . — 

"  '*  No.  9, 3  doz . 

Reckltt's.  «e.  and  ioc.  asst..  8  >H« . Per  lb. 

Sunshine  Blue,  1  case,  3  doz.  @  39c.  doz .  1-17 

“  “  1  “  6  “  @  39c.  “  .  2.34 


Per  gross 

-  »-7* 

..  I -5° 

..  *-7S 
..  4-°° 

-  I.  *5 
..  a.  «3 
..  4  »® 

..  a  .do 

..  4  »® 

•  S° 


— 4— 

BUTTER. 

Tab  Batter—  Per  ft. 

Creamery,  extra,  60-lb.  tubs  . . —  *3* 

"  first,  “  — .  -3° 

“  second,  “  .  .29 

”  third,  "  . — .  28 

“  dairy,  extra,  bakers’  use,  30- 

60  lbs . 2S-.27 

"  3  and  10-Ib.  rolls,  60  aod  100- 

lb. boxes . 29-.  32 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-yo-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  ao-jo-lb.  boxes .  .14 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

30-lb.  boxes . _ . _ .  -S3 

SheafC‘400”)  Elgin,  20-soriD.  boxes .  3s 

Sheaf. . '9  .3' 

Milhen  Farm,  lbs.  and  %  lbs— .  .  56 

Gurnse.  lbs.  and  %  lbs .  .34 

Honebe . .3* 

White  Rock .  .34 


CANDLES. 

Per  lb. 

P.  ft  O.,  8’s,  30  lbs - - - -  .11W 

"  id's,  30  lbs . - . .  .**» 

Paraffine,  4’s,  6's,  8’s  cartons,  |6-lb.  cases, 

per  lb . — . e*M 

Searchlight,  hotel,  16’ s,  30  lbs . .  .08^ 

Pearless,  hotel,  16's,  30  lbs . 09% 

Bright  Light,  16's,  30  lbs - - per  box  1.7 3 

Work’s, 8’s,  30  lbs . *>H 

••  id’s,  10  lbs . . . *2  % 

Nererout,  8's . . . per  box  1.75 

"  16’s . —  "  *  83 


JARS  AND  JAR  RUBBERS. 

Mason’s — 

Half  gallons,  boxes,  1  doz.  each . per  gross  6.35 

Quarts,  boxes,  1  doz.  each . per  gross  5.25 

Pints,  t  doz.  each . per  gross  4  75 

Jar  Rubbers — 

Wide,  1  lb.  cartons . 3® 

Regular,  1  lb.  cartons . 3® 

Lipped,  1  gross,  boxes . 80 

Cartons,  1  doz.  packages . 45 

Success,  1  lb.  cartons . 3° 

Extra  caps . per  gross  i.fe 

Jelly  Glasses,  fluted,  bbls.,  21  doz . 18 


CANNED  GOODS. 

Tomatoes —  ^*er 

New  Jersey,  No.  io,  i  doz . 2.20 

“  standard  No.  3 . 80 

“  5*4  inch .  1  -20 

Maryland,  No.  10,  1  doz .  1.95 

Mk  T.innincott's.  frvinc .  *®*S 

.  1.00 


No.  3,  Tan  Shine.. 

Acme,  1  do* . . . . 

Blxby'*  Royal  Poli»h,  x  do* . . . . 

Blxby  Tet  Oil  Poll*h . . . . 

BrownT*  Shoe  Dre*»lng,  x  do* . . 

Brown's,  Army  and  Nary,  x  do* . . 

Boyer’s  French  Dressing . . . . . . 

Oil  Polish . 

Easy  Bright,  ladies' . 

**  waterproof...* .  1.25 

Admiral  Russet  Combination . .  90 

Admiral  Shoe  Dreaebtc . - . — 


BLUING — Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  %  grosa . . . . 

Army  and  Navy,  No.  8,  3  do* . 

Crystal,  No.  a,  3  dor . 

Troy,  No.  3a,  bbls.,  6  do*,  barrel . 

French  Laundry,  large,  %  gross  In  barrel . 

Tibbals  Cream  Indigo,  5c.  size,  %  gross  case. 

11  “  xoc.  size.  %  gross  case. 

Free  goods  with  8Toss  5*ccn*  *'xe  an<^ 

54  gross  10-cent  sire. 


j.io 
3  00 
5  So 
•  45 
4.80 
9.00 


Mrs.  Lippincott's,  frying 

Our  Best,  50  oz . 

Fancy  Maryland . 75 

Luncheon,  fancy  Maryland . 80 

Lima  Beans — 

New  Jersey,  No.  . . 9° 

“  “  . .  4- 50 

String  Beans —  ^cr  ^oz 

Fancy  cut  Refugee . 

“  Refugee . 

Small  "  . 

Fancy  small  Refugee . 

Smallest  Refugee . 

New  York,  No.  10 . 


x.05 

1.20 

1  •  35 
1.60 
1.80 
4-25 
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If  you  have  your  show 
cards  printed  for  you,  you 
are  paying  too  much  for 
them. 

If  you  buy  them  ready¬ 
made,  you  usually  don’t 
get  what  you  want. 

If  you  don't  use  any 
show  cards  at  all,  you  are 
losing  most  valuable  ad¬ 
vertising  chances. 

Making  your  own  is  the 
all-round  solution.  Any¬ 
body  can  learn  from 

Davids’  Practical  Letterer. 

Teaches  anybody  all  sorts 
of  sign  card  writing  and 
commercial  lettering  with 
brush  or  pen. 

Letterine  Ink  —  Best  for 
show  cards — All  colors. 

PRICE  $1.00 

Thaddeus  Davids  Co. 

New  York 

ESTABLISHED  1825 


Ham  without  a  name  is  “just 
“ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
pi'operly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  SWIFT’S 
PREMIUM  HAITS. 

Swift  &  Company,  U.  S.  A. 


'SBArtofPuri, 

Si^SlKUN 
BEFiK, 


THE  ONE  WAY 
TO  BEAT 
BABBITT'S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best— it  is  your  best,  too. 

The  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  tliey  average  the  sales  of  all  their  laundry 
soaps,  that  BABBIT  T  S  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this— if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 


B.  T.  BABBITT 


NEW  YORK 


mm  co 


PACKED  ALSO  IN  2-POUND  CARTONS 


THE  POINT  ABOUT 

SHELF  GOODS 


<fl  You  often  heard  the  phrase,  “good  shelf 
goods.”  It  means  goods  that  look  well  on 
the  shelf  and  so  help  to  sell  themselves. 

<]f  A  shelfful  of  good  clean  goods  is  a  splen¬ 
did  salesman,  but  one  whose  services  are 
often  neglected. 

<|  Sugar  kept  in  barrels  under  the  counter 
has  no  selling  force,  of  course.  Good  thing, 
too,  for  the  more  bulk  sugar  the  average 
grocer  sells  the  less  he  makes.  But  Franklin 
Carton  Sugar  is  vastly  different.  There  are 
two  reasons  for  putting  that  on  the  shelf: 

One  is  because  it’s  more  convenient  there 
than  under  the  counter,  and  the  other  is  that 
it  can  get  in  some  selling  work  there. 

<]f  There’s  every  reason  why  Franklin 
Carton  Sugar  should  get  in  selling  work, 
for  every  pound  sold  pays  a  good  profit. 

Clean,  sanitary  cartons  that  preserve  strength  and 
freshness.  2  and  5- pound  cartons  and  2,  5,  10,  25, 

50  and  100-pound  cotton  bags 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA,  PENNA. 
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—i— 


Wax  Beans — 

Small . 

Fancy,  small . 

Cut  wax- . 

Baked  Beans — 

Fancy  Maine,  No.  3,  sauce . 

"  "  '*  3,  plain . 

44  “  2,  sauce . . 

44  44  2,  plain . . 

44  Picnic  sauce . 

"  Individual  sauce . 

Maryland,  No.  3,  sauce .  1 .20 

44  “  3,  plain .  1.20 

Good,  No.  3,  plain  or  sauce . 

Campbell's,  No.  2,  sauce . 

Red  Kidney  Bean- 

New  York,  fancy,  No  2 . 

Maryland,  Standard,  No.  2 . 

Corn — 

Fancy  Maine . 

“  New  York,  cream  crushed . 

44  44  Country  Gentleman . 

Fancy  Shoe  Peg . 

“  •  •  “  . 85 

Maryland,  crushed . 

Peas — 

Fancy  New  York,  sweet . 

“  sifted,  sweet . 

"  extra  sifted,  sweet . 

**  fancy  sifted,  sweet . 

June . 

“  sifted  June . 

*  *  extra  sifted  J une . 

“  fancy  sifted  June . 

"  No.  10  cans . 


Extra  sifted,  E.  J . 

Sifted,  E.  J . 

Sweet  Dimpled . 

Maryland,  sifted  E.  J . 

June . 

Beets — 

New  Jersey  fancy,  No.  3.. 


Succotash — 

New  York,  fancy,  No.  2 . 

"  standard,  No.  2 . 

Maryland  Slavery.  No.  s . 

Spinach — 

Maryland,  standard.  No.  3 . 

New  York,  fancy,  No.  3 . 

Sweet  Potatoes — 

New  York,  fancy,  No.  3 . 

New  Jersey,  standard,  No.  3... 
Pumpkin — 

New  York,  extra  fancy,  No.  3.. 


44  fancy,  No.  3 . 

New  Jersey,  fancy,  No.  3 . 

"  standard,  No.  3  ... 

Maryland,  standard,  No.  3 . 

Asparagus — 

Mammoth.  2%s . 

Large,  2^s . 

Oak,  large,  %l/2s . 

tandard,  2% s . 

Fancy  tips,  No.  1,  square . 

Extra  standard,  No.  1,  square.. 


1  *35 
1.60 
1.05 


1.60 
i-45 
1.25 
1. 15 

.70 

•50 

1.25 

1.25 

•95 

•95 


•95 

.80 


1.25 
1 .00 

1. 15 

1 .00 
•95 

.85 

1.05 
1 . 20 
i-35 
1.65 
1.05 
1.20 
1-35 
1.65 
5.00 

1-25 
1.05 
1 .00 

.85 

.80 


1. 10 
3-25 

1.20 
1 .05 
•95 

•95 

1.50 

125 

.90 

1. 15 

.90 
1 .00 

.85 

•75 

•65 

3.00' 
2-75 
*.65 
*•45 
a- 65 
2-45 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  *  •  5° 

Extra  standard .  2  60 

Standard .  1  4° 

Pears — 

Bartlett,  extra  quality,  *J4s .  *.60 

44  extra  standard,  2 J4s .  2.15 

u  standard,  2  J4s . .  1.80 

Cherries — 

Extra  quality,  2j^s .  *  -9° 

“  standard,  a x/2s . .  .  2.35 

Standard,  2  l/2s .  1  •  80 

Peaches — 

Extra  quality,  lemon  cling .  2 . 50 

Standard,  lemon  cling .  1.90 

Extra  standard,  No.  8 . .  5.60 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.05 

Plums — 

Egg,  extra  standard .  i-45 

Green  Gage,  extra  standard .  1  45 

Egg,  standard . .  x  •  10 

Gage,  standard .  1  10 


Domestic  Canned  Fruit. 

Apples — 

Extra  standard,  No.  3,  2  doz . 90 

Standard,  No.  3,  2  doz . 85 

New  York  State,  No.  10 .  2.85 

Blackberries — 

New  Jersey,  syrup,  No.  2 .  1  30 

Standard,  No.  2 . . .  1.02% 

Blueberries —  * 

Maine,  Eagle  No.  9 .  1.25 

Loggies,  No.  xo .  6.00 

Cherries — 

Maryland,  No.  2,  white,  extra .  1.35 

New  York,  white,  No.  2 .  2.65 

Flour  City,  red.  No.  2 . . . 

Peaches — 

Extra  standard,  yellow,  No.  3 .  1.25 

Standard,  white.  No.  3 .  1.05 

Standard,  pie,  No.  3 . 95 

Pears — 

New  Jersey,  No.  10 .  3  75 

Delaware,  standard,  No.  3 . 

Raspbenies — 

New  York,  extra  preserved,  h 
Strawberries — 

Anchor,  No.  2,  water . 

New  Jersey  , st  andjcrd,  No.  2  . 


Pineapple — 

Hawaiian,  No.  2%,  sliced .  2.50 

“  "  2  “  2.20 

“  2,  grated . 1-75 

44  *4  2,  crushed .  1.80 

"  extra,  grated  in  juice .  5*75 

"  44  crushed  in  juice .  5.75 

Baltimore,  extra,  grated,  No.  2  .  1.80 

44  44  sliced,  “  2 .  2.00 

Singapore,  heavy  syrup,  No.  1 54,  cubes .  1.10 

“  "  "  44  1 J4,  chunks ...  1.20 

*•  “  44  44  x^,  sliced .  130 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herrins  and  Oysters. 

Crabs—  Per  dor 

Deviled,  No.  z,  4  do*.,  McMenamln’s. .  a.i jH 

“  No.  a,  a  do*.,  McMenamin’a. .  3..$ 

Clams — 

Star,  No.  x,  4  doz.. . . . 85 

Lobster — 

B  &  M.,  No.  1,  tall,  2  doz .  4.35 

“  **  flat,  4  doz .  4.35 

B.  &  M.,  No.  %,  flat,  4 dot . . . 

“  No.  y,  flat,  4  doz . .  1.40 

Star  brand,  No.  y,  flat,  4  doz .  1.3s 

“  No.  %,  flat,  4  doz . 9.25 

Shrimps — 

Dunbar,  No  1,  pickle,  4  doz .  1.30 

Mackerel — 

PlckerPs,  soused,  No.  x,  4  doz . ~ . 

41  44  No.  9,  2  doz . 

“  **  No.  3,  2  doz . 

Underwood,  soused,  No.  x,  50  cans . 

“  **  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  x,adoz.« . . . 78 

“  No.  2,  a  doz... . . . .  x  .45 

Stewart’s,  No.  a,  2  doz . . .  1.35 

44  No.  1,  a  do* . . . .  .67% 

Victory,  No.  x,  2  doz.„ . . . .  .75 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.60 

Bonaccard,  6  doz . .  1.60 

Salmon — 

Hapgood’s,  No.  1,  tall .  2.05 

“  1,  flat .  2.15 

Horseshoe,  No.  1 .  1.65 

Alaska,  red .  1  55 

White  Raven,  red,  ys . 

Red,  No.  y,  flat,  4  doz . 90 

Pink,  No.  4  doz . 80 

Herringlets,  %s,  in  pure  olive  oil,  key,  50  tins..  7.65 
44  y2s,  in  tomato  sauce,  key,  50  tins..  7.65 


SARDINES— Imported. 

Boneless  and  peeled,  l/2s .  28.00 

"  D.  &  G.,  %s .  26.50 

44  Ispa,  %s .  28.00 

44  Gondolier,  x/2 s . 100  17.00 

44  Landed,  ys . 100  8.50 

“  Martel,  ys .  100  10.50 

44  y2  s . 100  14.00 

*'  Loyal,  ys . 100  9.50 

Argonautes,  ys . 100  14.00 

Orion,  smoked,  l/s,  key . 100  8.00 

Tomato  sauce  %s .  15.00 

Truffled,  Ms,  key . 100  12.50 

Spiced,  ys . 100  10.00 

Skipper,  ys . 100  11.50 

44  tomato  sauce,  . 100  11.50 

Royanette.  oval,  ys . 100  9.50 

Angus  Watson  &  Co. — 

Skipper  Sardines,  ys,  oil .  11.5° 

“  Hs,  oil .  10.75 

44  ys,  tomato  sauce .  11.50 

44  y2s,  tomato  sauce .  10.75 

Sea  Queen  Sardines,  ys,  oil .  9  20 

Sea  Pearl  Sardines,  ys,  oil .  8.00 


Domestic. 

American  Oil — 

No.  2,  Hs . 100  3.00 

H s,  key . 100  3.15 

Irma,  Hs . too  4.00 

Mustard — 

Irma,  Hs . 100  3.85 

H> . loo  3. IS 

Hs .  5°  «  75 

Continental,  H s,  key .  48  3.00 

Irma,  fancy,  Hs .  50  3.80 

Gold  Label,  Hs . ,50  4.50 

"  Hs . 100  7  00 

Underwood’.,  H> . ; .  5°  4-35 


CANNED  MEATS. 

Corned  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  1,  key,  a  doz — . . . .  1.75 

No.  key,  1  doz.. .  3.00 

No.  6,  key,  1  dot.. . — .  12.00 

No.  14,  key,  54  doz .  .5-5° 

Ltbby's — 

No  1,  key,  9  doz . . . — . . . .  >  95 

No.  key,  z  doc . . . . . . .  3.00 


Chipped  Beef. 

Libby's— 

No.  Hi  9  dot . . 


Sliced  Bacon. 


Beechnut — 

Medium,  glass  Jan.. . . 

Large,  glass  jars 


1.90 

3  22 


2 . 

No.  x,  2  doz . - . . . 

No.  Hi  glass,  2  do. . — . 

Beechnut — 

No.  Hi  sliced,  glass  jars — . . . — . 

.  >  50 

No.  x,  sliced,  gtas*Jai».. . . . 

I.3® 

9.90 

>•35 

x  .70 
2.80 


Roast  Beef. 

Morris  &  Co’s  Supreme  Brand — 

No.  1,  .  doE,„.,..u......w.i...... 

No  2,  1  doz . . . . . 

Libby '  s — ■ 

No.  1,  .  dot. ............... ............ 

No.  2,  >  doz. ........ ..„ .............. 

Ringan’s — 

So.  1,  a  do*.. ...... ...... .......... 

o.  9  I  do* . — .................. 


>•75 

••75 

>•75 

3.00 

»-57H 

*•75 


Lunch  Tongue. 

Morris  &  Co’s  Supreme  brand,  No.  i,  2  doz...  3.15 

Litany's,  No.  1  2  *-7* 

Libby's,  No.  y,  2  doz .  1.85 


Whole  Ox  Tongue. 


Fairbanks,  No.  a,  i  do. _ 

Libby’.,  No.  a)4i  >  do*- 


■  *••*  •••••••••  #**»••••*• 


Per  Doz. 
....  8. 00 
9- jo 


Potted  or  Deviled  Meats. 

Libby’s  — 

No.  Hi  4  do  z... ........... ... ................  .59 

No.  K.  4  do*- . — . . . 9* 

R.  &  R  — 

No.  Hi  4  4fiZHi.HMIM..HmWMMM.IIMIMIIM...  >*>5 

No.  Hi  3  doz . . .  I  95 


Potted  Chicken  or  Turkey. 


4  dot . 

2  doz.. . 

No.  Hi  4  do*.. 


>75 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label,"  in  tins — 

Chicken,  No.  .  3*5° 

'*  No.  . ....  600 

Turkey,  No.  % . — .  3  5° 

41  No.  x . . .  6.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  X2.50 

Boneless  Whole  Ham,  No.  1% .  8.75 

44  44  No.  2% .  12.50 

All  of  the  above  packed  2  dozen  in  case,  except 
whole  rolled  Ox  Tongue  and  Boneless  Ham,  which 
are  1  dozen. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label’’ — 

No.  5  oz.  No.  10  oz. 

Ham .  1.50  9.80 

Tongue .  >-5®  *.8o 

Chicken .  *.  oo  3  •  30 

Turkey . .  2.00  3.30 

No.  5  oz.  packed 
dozen  In  cate. 


SOUPS. 

Campbell's —  Per  doz. 

Asparagus . 90 

Beef . . 90 

Bouillon . 90 

Celery . 90 

Consomme . 90 

Chicken . 95 

Chicken  Gumbo  (Okra) . 90 

Clam  Bouillon . 90 

Clam  Chowder . 90 

Julienne . 90 

Mock  Turtle . 90 

Mulligatawny . 90 

Mutton  Broth . 90 

Ox  Tail . 90 

Pea . 90 

Pepper  Pot . 90 

Printanier . 90 


4  dozen,  No.  10  oz.  packed  * 


Potted  Meats. 

Curtice  Brother*,  ‘‘Bine  Label”  — 

No.  H  Tin.  No.  H  Tin 

Ham . . . - .  1.45  3  45 

Tongue .  1.45  3-45 

Chicken. .  1.95  *-95 

Turkey .  1.93  3 -93 

No.  H  packed  4  do...  No.  H  packed  a  doz.  in  case. 


Tomato  Okra . 

...  .90 

Vegetable . 

...  .90 

Vermicelli-Tomato.... 

No.  10  cans,  Tomato  only . 

Curtice  Brothers,  "Blue  Label" — 
Quarts. 

Pints. 

H  Pints 

Consomme . — . 

•  3>5 

>•75 

1.95 

Bouillon . 

.  3  >5 

>•75 

1.25 

Beet . 

.  3>5 

>•75 

1.25 

Julienne . 

Printanier., . . 

..  3-*5 

>•75 

1.95 

..  3  >5 

>•75 

X.25 

Vegetable . 

•  3- >5 

>■75 

1. *5 

Tomato . . . 

•  3- >5 

>75 

X.25 

Ox  Tail . 

>■75 

1.25 

Mock  Turtle . 

..  3>5 

>•75 

>.25 

Pea  . . 

•  3-^5 

>•75 

X.35 

Mutton  Broth . 

.  315 

>•75 

I.2J 

Clam  Chowder. . . 

>•75 

I.»S 

Clam  Broth . . 

>•75 

1.95 

Chicken  Gumbo . 

>•75 

>.25 

Mulligatawny . 

>•75 

X.25 

Chicken. . 

••  3  >5 

i-75 

>  25 

Chicken  Broth . . 

..  3- >5 

>■75 

1.25 

Green  Turtle . . 

3-50 

a.  00 

Green  Turtle,  Clear... 

3-75 

.  •  *5 

Terrapin . 

3-75 

2.25 

SchimmeTfej  assorted,  i 

lb.,  4dox... 

•  85 

CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

Waldorf,  medium,  12  oz.,  screw  top,  a  doz.....  .87^ 

Campbell’s — 

Tomato,  10c.  size,  bottles . 90 

Tobasco,  ioc.  size,  bottles . 90 

Snider's — 

Pints,  2  doz . . . . . .  *•  10 

Half-pints.  2  doz. .  x.30 

Quarts,  x  aoz . . . .  3. *5 

Gallons,  6  jugs  in  crate . per  jug  .80 


KETCHUP. 

Curtice's  44  Blue  Label "  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  a. 75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3.25 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb 

Premium,  Hs>  12  to  2$  lbs . . . 30 

Premium,  H3>  13  lbs . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  19  lbs.. . — 

Anto,  sweet,  6  lbs. . 

Cocoa,  H-lb-  cans,  12  lbs.  In  box . 

Cocoa,  H-lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  H-'b-  slze . P*r  lb. 

"  |-lb.  “  .  “ 

Premium  Chocolate,  Hsi  13  lbs . *8 

“  H3.  >»lb* . • 9 

Best  Sweet  Chocolate,  i-js,  6  lbs.. 

“  “  1-5S,  19  lbs. 

Herehey’s — 

Milk,  48  5  cent . . . per  box  1 .60 

Epp’s— 

Cocoa.  H-lb-  tins,  7  lbs . 4* 

Van  Houten's — 

Cocoa,  11-lb.  boxes,  i-lb.  tins . ....per  tin  .7* 

“  i*-lb.  boxes,  H-lb-  tin3 . —  "  -4° 

"  6-lb.  boxes,  H"lb- tbls .  "  ,3° 

"  square  tins.  48  In  box . .  .19 

Hooton  Cocoa  and  Chocolate  Co. — 

Cocoa,  labeled, 

Cocoa,  labeled, 

Premium  Chocolate, 

Premium  Chocolate,  H s 
Bensdorp’s  Royal  Dutch  Cocoa,  12  lb.  cases — 

Per  can  ’ 

S-oz.  oval  cans . . 

H-lb-  round  cans . *9 

1 -lb.  «  . 57 


•  -o 

•  33 
.99 

•35 

.36 

.36 

3* 

33 


V  . 

:38 


Per  doz. 
2.90 
3*8 
6  84 
Per  lb. 
•55 


5-lb.  "  .  75 

Bensdorp’s  Chocolates,  6-Ib.  boxes,  94  boxes 

in  case — 

Milk,  6  to  lb . . . .  45 

Queen,  4  to  lb . .4* 

Sweet  Vanilla,  4  to  lb . 28 

"  8  to  lb . *8 

Milk  Chocolate,  Towers,  5  lb.  boxes  . . 59 

“  "  H  'b.  boxes,  90  to 

case . 56 

"  "  6  to  lb . 

Turinos,  5  lb.  boxes. . . . 50 

Blooker’s  Cocoa — 

H-lb.  tins,  2  doz.  In  box . . . per  doz.  1.88 

H-lb.  tins,  2  doz.  In  box . *'  3-5» 

1 -lb.  tins,  z  doz.  in  box . M  6.50 

5-lb.  tins,  x  doz.  in  case . per  lb.  .59 

10-lb.  bags,  1  doz.  in  case.. .  “  .5° 

Runkel's — 

Cocoa,  Js,  H  can*.  8  lbs . pe*  lb.  -33 


AM  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


MB 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


THIS  CAP  IS  BEING  WIDELY  ADVER¬ 
TISED,  GET  SOME  IN  STOCK  QUICK 
FOR  THE  F  -  LLO WING  REASONS 

The  Sanicap  can’t  be  made  to  corrode,  even  with 
acids. 

2.  The  Sanicap  has  no  rough  edges  and  is  easy  to 

seal  and  open. 

3.  The  Sanicap  is  always  sweet  and  clean  and 

keeps  fruit  and  vegetables  perfectly. 

4.  The  Sanicap  sells  at  15c.  per  doz.  and  shows 

you  a  good  profit. 

5.  The  Sanicap  will  be  so  much  appreciated  by 

those  to  whom  you  recommend  it  that  you  must 
have  a  splendid  sale  on  it. 

If  your  jobber  can't  supply  you  write 

AMERICAN  CAN  COMPANY 

NEW  YORK  ::  CHICAGO  ::  SAN  FRANCISCO 

LOCAL  OFFICES  IN  ALL  LARGE  CITIES 


The  Standard  for  100  Years 

Wilde’s  Coffee 

«I  For  100  years  the  name  of  Wilde  has 
been  associated  with  Coffee. 

<1  During  all  this  time  we  have  been 
recognized  as  the  Pioneer  Coffee 
house. 

<1  Our  position  was  first  established 
and  since  maintained  by  always 
giving  the  best  values  for  the  least 
money. 

<1  By  sending  us  samples  to  match, 
you  will  quickly  learn  how  much 
we  save  you. 

<1  Why  not  make  us  prove  it  ? 

SAMUEL  WILDE’S  SONS  CO. 

Importers  COFFEE,  TEA  and  SPICES 
II  Dutch  Street,  New  York 


COFFEE  AND  EEA  BINS 

THAT  PROVE  THEIR  “MEIA1" 

Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
|j  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 


get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  Fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


No.  911  ARCH  STREET  .  .  .  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON,  115  Adams  St.,  CHICAGO,  ILL,  General  Agents  for  United  States 
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WILBUR’S 
COCOA 

„Wll|  v  FINEST  FLAVOR 

FAIREST  PRICE 

ioc.  tins,  12  lb.  boxes . per  lb.  .35 

8  lb.  tins,  6-lb.  boxes . .......... . per  lb.  .33 

^-lb.  tins,  6-lb.  boxes . . .  "  .3s 

Premium  Chocolate — 

V  lb.,  la-lb.  boxes . . per  lb.  .28 

8  lb.,  ia-lb.  boxes . . . .  “  . 2 8 

Chocolate — 

Sweet  Clover,  48  cakes,  5  cent  sue. ..per  box  1 .40 
24  cakes,  10  cent  sire..  “  1.50 

Lowuey's — 

Premium  Chocolate,  6-lb  boxes,  13  boxes  In 

case,  8-R>-  packages . 3a 

Premium  Chocolate,  12-Ib.  boxes,  6  boxes  In 

case,  packages . 3a 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  8-lb.  packages . 17 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  In  case,  8 -lb.  packages . *7 

Vanilla  Sweet  Chocolate,  so  5-cent  pack¬ 
ages  in  box. . per  box  1.50 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  j-lb 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  8 -lb. 

tins . .  .  j6 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  8-lb-  jars,  6-  and  ia-lb. 

boxes . 40 

Croft's  Cocoa,  Js,  2  dozen  in  box .  -1.80 

“  “  Ks'61bs-  "  . u 

"  "  8s.  6  lbs.  «  32 

“  “  5-lb,  6  cans  '*  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

“  Premium,  Vs,  12-lb.  cakes . 31 

“  “  8s,  “  “  . je 

CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

Manufacturer  of  the  Celebrated 


PEERLESS 

BRAND 

Evaporated  Milk 


Condensed  Milk 

SEE  PRICE  LIST 

Eagle,  4  doz . . .  ty  ,, 

Eagle,  2  doz .  *3.15 

Challenge,  4  doz. .  + , ,  5 

Magnolia,  4  do* . *480 

Rose,  4  doz . .  *4  S5 

Dime,  4  doz . *3.75 

Baby  I  doz.,  glass . »2  .oo 

Red  Cross .  .  .. 

Peninsular . . . •••••■•••  , 

Star,  4  doz . Z'.™!™’  , 

Silver,  4  doz . "  4,5 


EVAPORATED  MILK. 

Peerless,  family  size,  4  dox . 

Peerless,  tall  size,  4  doz . *"* 

Peerless,  5-cent  size,  4  doz . 

Columbian,  family  size . 

bi.  Charles,  family  size,  4  doz . 

St.  Charles,  tall,  4  doz . 

St.  Charles,  5-cent  size,  4  doz . 

Silver  Cow,  5-cent  size . ...6  dot. 

Silver  Cow,  family  size,  4  doz . 

Pet,  tall,  4  doz . . . . . per  case 

5 -cent  size,  6  doz . . per  case 

Van  Camp's,  6  doz.,  small . 

Tan  Camp's,  4  doz.,  family . 

Van  Camp's,  4  do*.,  tall . 


00 

60 

80 

03 

*5 

85 

93 

65 

00 
60 
60 
75 
3  15 
3.80 


HIRES  CONDENSED 
MILK 


Par  cue 

■  4-75 

4-50 


Stiver.... . 

Mires . 

Oueen .  4.50 

Premium .  4.15 

Blue  Ribbon  _  4.15 
Gold  (Baby)...  3.00 

(fold,  tall .  4.00 

Gold,  family,.  3.25 


Bbls. 

Bxs. 

.088 

.09 

.08)4 

.09 

.108 

.11 

•  088. 

.088 

— 10 — 

CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Cracker* . 088 

Oyster  “  08  8 

Wine  bcroll . 10J4 

Cracker  Dust . 088 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
iscount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J .  S.  Ivins’ Son —  Bbls.  Bxs. 

Assorted  Jumbles . 098  12 

Brown  Edge  Water .  .12 

Cocoanut  Ripple .  .  10 

Cookie  Mixed . 00%  .10 

Fig  Bars .  .12 

Frosted  Spiced  Wafer .  .10 

Fruit  Cookies . 09  %  .10 

Fruit  Gem .  .09 

Graham  Wafer .  .12 

Grandma  Cookies . . 098  .10 

Honey  Jumbles,  XX . .12 

1ce4  Ginger  Tablet .  .08 

ced  Honey  Jumbles .  .12 

ced  Penn  Treaty . 07  8  . 08 

Iced  Vedette  Wafer . 078  .08 

Lemon  Bar . 098  .10 

Lunch  Biscuit . 088  .09 

Lunch-on-thins .  .13 

Man-in-the-Moon .  .09 

Molasses  Cookies . 078  08 

Penny  Mixed . 088  .09 

Orange  Cooklos . 09  8  . 1  > 

Oyster,  Dot  or  Square . 07  8  .08 

Quaker  City  Mixed . 09%  .10 

Saltines . . .  .It 

Soda  Biscuit  XXX . 078  .08 

Spiced  Wafers . 098  .10 

Sugar  Cookies. . .098  u 

Sultana  Fruit .  .ja 

Toast  Biscuit . 088  .09 

Water  Crackers,  Ivins’ . 088  .09 

Package  goods—  Per  dor. 

Animals . . . 

Cracker  Meal,  large .  1 .00 

“  small . 50 

F airy  Oysters . 50 

Gingerettes . : .  1.00 

Gold  Medal  Soda  (small) . 50 

“  '*  (large) .  i.oj 

Graham  Wafers .  1.00 

Ivinettes.. 


Lunch-on-thlns .  1.00 

Milk  Lunch .  ,.00 

Pink  Tea. . Z? .  ,.le 

Sugar  Snaps . . 

Saltona  Biscuit . 1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.25 
“  with  Horse-radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .73 
“  with  Horse-radish,  p.dz.  z.75 

Wein  Senf,  in  bbls . per  gal. 

z  gallon  stone  jars . per  jar  .75 

“  3  gallon  kegs . per  keg  2.30 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  in  15  gallon  kegs...  “ 

“  •*  in  10  “  *« 

“  “  In  5  “  "  “  .25-40 

“  in  2  gallon  palls. ..per  pail  .75 

Prepared  Special,  with  spoon,  2  doz.  In  case, 

per  doz . 9j 

“  Sifting  top,  2  doz.  In  case. ...per  doz.  .46 
"  with  Horse-radish,  a  doz.  In  case, 

per  doz . . . . . .  .93 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  **  "  '•  «  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32)4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  ie  In  case  .....case,  9.00,  single, 

“  In  tin . per  lb. 

11  i-lb.  tins . per  case 

Camembert,  In  wood  boxes. . . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz.  1.4J 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.7J 

Olmutzer  Hand  Cheese,  100  In  box .  2.25 

Edelweiss,  Romatour  and  Bler-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .23  cut,  .24 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .22 

Limburger  Cheese,  No.  z . box  .16  • 

8  box,  16J4  ;  less . ' . \  .jg 


.*58 
•  »6)4 
.22 
•35 

z 

.26 

75 


Muenster  Cheese . .  ijj 

Brick  Cheese,  No.  1 .  ' ‘ 

English  Dairy  Cheese . •• 

Pineapple  (Picnic  size),  6  In  box . per  box 

“  (Gem  size),  6  In  box.„....„„  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  do*. 

L&nch  size,  a  '*  “  .  *• 

Picnic  size,  a  “  '•  ,  .  «< 

Trial  size .  •• 

MacLaren  Imperial  Cheese, Club  size. per  dos 
“  “  **  No. 1  “  •• 

“  Roquefort  “  large  “  “ 

11  “  "  small  "  ** 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
”  d'lslgny,  *’  6  ”  '« 

Wm.  Tell  brard,  12  In  box . .  « 

Neofchatel  (Cow  brand),  25  in  box .  • 

Star  Cream  or  Phila.,  11  '*  •* 

Miniature  Cream  or  Pbila.,  12  In  box_  ** 
Hand  Cheese,  8  doz .  •• 

••  4  «<  _ .  <• 

4  **  Thuringer . .  ** 


18 

.18 

.21 

3  00 
2.23 

4  5® 
2.40 

x  -35 
1 .00 
z.oe 

2.40 
*•95 

*  -45 

*  55 
>55 

1.40 
•95 

1.92 

95 

*35 
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Farmer  Hand  Cheese,  4  doz.  In  box  ...  **  **45 

Schutzen  Cheese,  19  In  box. .  *•  1.25 

American  Mountain  Cheese  (Aipen  Kase),  50 
i-lb.  packages . per  lb.  .18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuretel,  16  in  tin . per  doz. 

<•  g  <<  .  « 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff ’*)... .per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported  marked  weight,  per  lb. 

Pate  de  fols  Gras  small  size . per  doz. 

American  Holstelner...by  bbl.  .17  .  less,  per  lb. 

“  Landjager,  short .  “ 

“  “  long... . .  «* 

“  Mortadella,  Dry .  11 

"  Knackwurst,  *5  in  box,  per  box, 

#4  -75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

,a6  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes, .  24 ;  less . 

"  Cervelat,  Crescent,  jo  and  zoo-lb. 

boxes,  .  2  ’ ;  less  . 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  ;  less . 

“  Cervelat,  E.  Gotbaer,  50  and  100-lb. 

boxes, .  28 ;  less . 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.25  ;  less . 

Salami,  Blue  Ribbon,  50  and  io»-lb. 

boxes,  .23  ;  less . . . 

Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .21;  less . . . 

Tongue  Sausage . per  lb. 

Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

Lachs  Ham .  “ 

Petit  Dellcatess  Frankfurters, plain, 
per  doz. 

“  Petit  Dellcatess  Frankfurters,  with 

Sauer  Kraut . per  do*. 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck . . .  “ 

Mettwurst,  half-round... .  *' 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 
dellen..... . . . per  lb. 

Smoked  Thuringer  Blutwunt . . ** 

“  PfeSerwurst . „.. . “ 


•48 

4-75 

*•75 

.32 

.48 

4  00 

3.00 

.18 

.26 

.28 

2.40 

•  *7 
■»S 


.29 

.25 


.18 

.18 

.38 

z. 00 

Z.OO 
.  >8 

.18 

.16 


•*5 
.18 
■  *8 


Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  "  quart  glass  jars.  5.7$ 

IO-OZ.  jar* .  a.  50 

Calves’ Head,  In  round  tins . per  do*.  i.6j 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1 .00 

“  “  pints  . 

“  “  quarts . 

Lamb  Tongues,  In  glass . 1.60 


Holland  and  Scotland  Herring*. 


Kegs  or 
Pails. 
•<5--75 
■75". 85 


8 .00 
8.00 


Holland — 

Mixed,  “Y.  M.,’’  )4  bbL . 

Milkers,  "Y.  M.,”  %  bbL . 

Mixed,  standard,  bbl . 

“  8  bbl . 

Milkers,  standard,  bbl . . . 

“  8  bbl . . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  8  bbl . 

Milkers,  ••  fcbl . 

“  “  8  bbl . 

Marlnirte  Henring,  imported,  about  40  In  pall.  1.  sj 

Roll  Herring,  imported,  about  *5  In  pall .  z.oo 

Spiced  Herring,  imported,  about  40  In  pail .  1 .09 

Norway  Stockfish,  dry . per  lb.  .1$ 

Matjes  Herring— . . . . piece  .038 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  . -  JS 

“  "  e  quart . . . .  .jj 

4  Quart . . . . .  i.xo 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mopst  4  quart  tin .  x.io 

a  quart  tin . 60 

quart  tin . 50 

Bismark  Haring,  4  quart  tin .  i.zo 

2  quart  tin . 60 

**  quart  tin . 50 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat- Haring,  oval  tins, 

per  dos. 


Russian  Sardines. 

Imported  fish,  Wallkcff  brand . per  keg 

“  5-lb.  pails . per  pail 

“  xo-lb.  pails .  '* 

Cut  Spiced  Sardines,  xo-lb.  pail . .  “ 

**  “  5-gal.  keg . *...per  keg 

Russian  Sardines,  in  glass  jars . per  dox. 


Norway  Anchovies. 

Original  package . per  8  bbl. 

Repacked  in  5-lb.  palls. . . . per  pail 


xo-lb.  pail*.. 

5-gal.  kegs . 

)4-ib.  flat  tins .... 
8-lb.  tall  tins  ... 
z-lb.  tall  tins . 


...  per  keg 
....per  dos. 


a. 50 


•75 

•55 

Z.05 

•75 

*•75 

2.25 


5-5<> 
.  6o 
i.io 
*■75 
•95 
1.50 
2.00 
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Fancy  kegs,  keg . . 

“  8  teg . . . 

;;  *  teg . . . £ 

8  ^4 . . .  .20 


Salt  Sardelien. 


Original  packages,  1902 . . 

Repacked,  kegs,  abont  8  lbs 

“  pint  jars . 

"  large  tins . . 

. . per  doz.  6.00 

. - .  “  3.60 

“  small  tins . . 

. . .  *1  *.40 

Russian 

Caviar. 

z-lb.  tins . . 

Per  doz. 

.  20.50 

8-lb.  tins . 

8-lb.  tins . . . . 

54-lb  dn* . . . 

. — .  5-5» 

. — . . .  3.  CO 

g.OO 


German  Dili  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-ged.  keg,  about  500 . . per  100 

10-gal.  keg,  about  300  . . .  •*  1.00 

5-gal.  keg,  about  iso._ . . .  •• 

to-ib.  pall,  about  50 . . . per  pall 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbl* . - . . . . per  bbl.  6.50 

10-gal.  kegs  . . . . . . per  keg  a. 90 

5-gal.  kegs. — - — .... . .  “  1.50 

10-lb,  palls. per  pall  .65 

Imported  Lebkuchen. 

Dampfnusse  (PCeffarnusse)...M . ......per  lb, 

Spltzkugeln _ , _ ,T. “ 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen.  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  “  ...  “ 

“  No.  9, 6  «  „  " 

“  No.  3, 6  «  ...  *' 

Amandines,  9-lb.  tine, . . . per  tin 

“  imi:  dui_ . . . .  “ 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5 -gal.  keg 9.50 

“  “  xo-gal.  keg .  4  ^ 


Sundries. 

German  Egg  Potatoes,  original  bags,  iio  lbs., 

per  bag 

Green  Kern  . . . . per  lb.  .108 

Potato  Flour .  “  .08 

German  Dried  Pears .  “  .  14 

Dried  Mushrooms . . .  “  .60-1.00 

Juniper  Berries . .  “  .08 

Bay  Leaves... . . . . ...„. . .  '*  .06-. o§ 


COTTOLENE. 

Cases,  small,  medium  or  large  cans .  8.10 

Tierces,  about  350  lbs . 

Half  barrels,  about  180  lbs . 11% 

Tubs,  about  65  lbs . 11^ 


CHEESE. 

New  York,  ftill  cream,  new,  fancy,  40-lb.  bxs.  .:6 

**  “  new.  tst**.  4^-lb.  bxs . 15 

New  York,  part  cream,  40-lb.  bxs  ,  ist’s,  new  .  1  4 

Swiss,  domestic,  new,  xoo  lbs . . . . . 93 


EGGS. 

Per  do* 

Nearby,  candled  and  selected,  30-dot.  crates..  .24 

Western. . . . 

Refrigerator . 

Milhen  Karrn..^ . . . . . 97 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  4<  bottles .  4.50 

"  “  8  bottles . . .  j.15 

Bouillon,  Burnham,  pints,  s  do* .  3.75 

“  8  pints,  a  do*.. .  *.00 

Capers,  Nonpareil,  8-8*1-  kegs.„ .  1.50 

quart,  glass . per  dot.  8.25 

“  bottled,  8  *l*e....  “  2.40 

M  *  “  8  s1**—  "  *°° 

“  "  8*i**--»  " 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case  4.65 
medium,  19-jar  case*.  "  5.00 

“  small,  *4 -jar  cases .  “  4.75 

Cherries  In  Maraschino,  glass,  1  do*,  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  do* . do*.  .90 

“  '*  3  lb.,  ado* .  “  see 

Currie  Powder,  pints . per  do*.  3.30 

“  4  o*. .  "  e.sj 

"  *  o*. . . .  "  1.30 
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Is  Your  Print  Butter  As 
Good  As  Gumse  ? 

How  do  you  know  ?  Have  you  thoroughly  examined 
Gurnse  ?  It  may  be  you  believe  the  butter  you  are  selling 
to  be  as  good  as  anything  possible  to  get,  but  are  you  sure? 

As  a  conscientious  merchant  should  you  let  the  matter  rest 
without  absolutely  knowing  ? 

It  is  nearly  certain  that  the  butter  you  are  now  selling 
is  not  as  good  as  Gurnse,  for  very  little  butter  is  as  good. 
Gurnse  butter  is  a  fancy  dairy  butter  made  of  finest  milk 
in  the  most  scrupulously  careful  way.  It  runs  regularly 
from  one  year’s  end  to  another. 

Packed  in  brine-dipped  parchment. 

Packed  in  20.  30  and  50-pound  boxes— pounds  and  half-pounds— 34  cents. 

Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO 

•  :  Philadelphia,  Pa.  % 

- ■ - -s) 


Star  Egg  Carriers  Make 
Egg  Selling  Profitable 

You  re  throwing  away  a  cent  on  every  dozen  eggs  you 
handle  without  STAR  EGG  CARRIERS  AND  TRAYS— 
losing  it  in  breakage  and  time  wasted.  We’ll  show  you  how 
to  save  the  cent,  we’ll  show  you  how  this  cent  a  dozen  can 
be  piled  up  in  profit— a  neat  saving  on  a  year’s  business. 
Write  for  our  booklet  “No  Broken  Eggs”— it  shows  you  how 
you  can  save  breakage  and  time  by  delivering  eggs  in  STAR 
EGG  CARRIERS  AND  TRAYS. 

Star  Egg  Carrier  and  Tray  Manufacturing  Co. 

102  Jay  Street,  Rochester,  N.  Y. 


WASHBURN-CROSBY’S 


Gold 


Flour 


a?  ...  rar 

-v^SHBURN-CROSBYI 


Now  Sold  by  Philadelphia  Jobbers 


IN 


Samuel  Bell  &  Sons 

distributing  agents 
Third  Floor,  Central  Trust  Building 
FOURTH  AND  MARKET  STS.,  PHILADELPHIA,  PA. 


We  Have 
Kept  Close  to 
the  Retailer 


In  selling  Egg-O-See  and  E-C  Corn  we  believe 
in  keeping  close  to  the  retail  dealer.  Not  as  a  grand¬ 
stand  play,  but  for  straight  business.  We  have  proved 
that  a  retailer  who  is  favorably  disposed  toward  a 
product  can  do  wonders  for  it. 

So  we  have  succeeded  in  showing  retailers  that 
we  are  working  with  them  to  create  a  demand  for 
Lgg-O-See  a»d  E-C  Corn,  and  to  enable  the  retailer 
to  supply  that  demand  at  a  profit  to  himself. 

Every  plan  we  have  ever  operated  with  Egg-O-See 
and  E-C  Corn  has  been  along  two  lines  :  First,  to 
make  as  good  products  as  human  hands  can  produce, 
and  second,  to  help  the  retailer  create  a  demand 
for  them. 

Our  constantly  increasing  sales  sheets  show  how 
well  we  have  succeeded. 


UNITED  CEREAL  MILLS,  Ltd. 

QUINCY  CHICAGO  BUFFALO 
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French  Peas,  extra  fins . per  case  16.00 

fins .  “  14.00 

“  Moyen’s .  “  ia.00 

HIU’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  13.50 

Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb  .28 

“  Dinner  Biscuit . “  .38 

“  Breakfast  Biscuit . "  .36 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  dox.  1 . 25 

“  “  %  pints .  “  .60 

Salt,  stone  Jars,  4  dox .  1 . 73 

Extract  of  Beef,  Morris’,  4  or . per  dox.  6.30 

“  2  ox .  “  3.35 

'•  Anker’s,  120  vials .  4.00 

**  "  4  ox . per  dox.  4.00 

«  “  801 .  “  7.25 

"  “  16  ox .  "  13-30 

Theodore  Marquet  Mushroom* — 

First  choice . _ .  24.00 

Choice,  100  tins . per  case  20.00 

Extra,  100  tins .  "  27.00 

Hotel,  100  tins.., .  “  17.00 

Truffles,  A . per  tin  .25 

*'  >1 .  “  S° 

"  a . - .  **  -9s 

"  % .  •'  1.85 

Shrimps,  pickled,  small  size .  1 . 13 

“  Dunbar’s,  2  doz... . per  dox.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  do* .  “ 

“  Bishop’s,  1  doz .  11 

Crystallized  Ginger,  i-lb.  tins .  “ 

*'  ‘l“* .  " 

Lime  Juice,  Rose’s . " 

Victor  Rose  Water . . .  " 

“  Peach  Water .  “ 

Pitted  Olives .  ** 

ArmouPs  Solid  Extract  of  Beef — 

Size  2  jars,  1  doxen  In  case . 

a  .  1 1  j  a 

"  8  **  1  M 

<«  26  "  %  " 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  case. 

“  8  *'  1 

'•  16  "  %  *' 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  a.  15 

1  “  medium 41  36  "  . .  6.00 

t  "  large  "  72  "  . . .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  s  doxen  In  case.- . ..... 

•*  16  “  1 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In 

"  12  “  1  ”  . . . 

"  5  "  . . .per  bottle 

**  2  fancy  jugs . — . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  In  case.-...— . — 

22  "  I  “  — . ... 

•*  s  “  _ . . . .....per  bottle 

“  a  fancy  Jug*. .  - per  Jug 


••••eoteseeeeeeesa 


5  75 
6.30 

4- w 

2.2J 

3.60 

2.25 

2.25 

5- »5 
Per  dot. 

8.20 

13.90 

a9-75 

}’45 

8.20 

z6.oe 


«*e>  •#•*»•  •••••••» 


4.00 

14.0s 

*  50 
7.20 

J.JO 

«-5* 

2. jo 
y.ao 
3S0 
*S» 


FLOUR. 

Per  bbl. 

King  Midas . . .  6-95 

Gold  Medal . . . -  6-45 

Melbourne  - . - . -  6.33 

On  Top . — .  6. bo 

Ceresota. . . . ~ . —  6.50 

Pillsbury’s  Best . - . .  6. 60 

Taylor’s  Fancy .  5-^5 

Semper  Idem . 6.00 

Pride  of  the  West . .« . 5.4a 

Sunbeam . 3-25 

Quaker  City . 6.00 

Purina  Whole  Wheat,  98 -lb.  sacks . — 6.co 

“  “  8-i6s .  6.75 

Purina  Whole  Wheat  Flour — 

16  12s,  per  barrel .  6*75 

824s,  “  6.75 

816s,  “  6.75 

Half  barrels  half-barrel  price  plus  10  cents 

Scratch,  100-lb.  sacks .  2.10 

Chick,  100  lb.  sacks .  2.25 

Graham  Flour,  in  wood .  5.05 


Self-Raising  Flour. 

Franklfh ,  30  packages.. .  3 . 73 

Hecker’s  Superlative,  32  packages .  J .  ts 


Pancake  Flour. 

Aunt  Jemima,  36  packages . . 

ad,  “ 


.  j.oo 

Old  Homestead,  Flapjack,  32  packages .  1.67 

Buckwheat  Flour. 

Hecker’s,  36  packages . — .  2.88 

“  3a  packages . .  4.16 

Fancy,  ioo-lb.  Backs  . .....per  too  lbs,  3.85 


FARINACEOUS  GOODS. 

Corn  Meal — 

Western,  granulated,  yellow,  100  lbs .  1.90 

“  “  white,  100  lbs .  2.10 

“  table,  yellow,  100  lbs .  x.75 

“  “  white,  100  lbs .  1.95 

Unbolted,  white.  Old  Virginia,  125  lbs .  2.25 

Mother’s,  white,  24  packages .  x  .80 

“  yellow,  94  packages..,. .  1.80 

Farina — 

Hecker*s,  24  xs . . . .  per  case  1.56 

Hecker's  (  ream  (silver  spoon)  36  cartons  ...  4.50 

Schumacher’s  Farina .  1.40 
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Beaps —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .0554 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  3.35 

Michigan  Pea,  bags  160  lbs . .  2.65 

Red  Kidneys- .  3.20 

Peas — 

Green— . .......  2.49 

Scotch .  2 . 60 

Split,  yellow . - .  a.  35 

"  green . - . - . — . 

Lentils —  Per  lb. 

000000, 110-lb.  bags. . . . . .  .03 

Less  quantity . . .  .03^ 

Shaker  Com — 

Fancy,  barrels . - . — . . .— 

Less  quantity— . — . . . . . 

Hominy — 

lea's  Breakfast,  10  packages.  — . per  case  1 . 60 

“  Pearl,  too  lbs . per  bag  2.20 

Schumacher’s  Breakfast,  10  pkgs.  to  case.—  s  43 

Western  Pearl,  100-lb.  bags-.. .  1 .95 

“  Grits,  ioo-lb.  bags . - . .  1.95 

Mother’s,  Grits,  36  packages .  2.35 

"  Pearl,  coarie,  36  packages .  1.35 

Barley — 

OO . - - - 

No.  j,  too  lb.  bags . - . .  2.63 

Noodles —  Per  case. 

Smith’s,  30  10-c.  packages . . . —  a. 00 

"  assorted,  3  and  10-e .  2 . 00 

Golden  Egg,  j  and  10-c .  1.80 

“  J-c . — .  1.80 

“  JO-C— . . . -  1.80 

Oatmeal — 

B,  200  lbs . - . —..—....pet  bbl.  6 . 23 

B ,  less  than  bbl . per  lb.  .04 

Mother's,  steel  cut,  24  packages .  2.63 

Oaten  Goods —  Per  case. 

Mother’s  Crushed  Oats,  18  packages- .  1.4754 

"  “  20  packages,  large-  3.90 

Quaker  Oats,  18s .  1.45 

Quaker  Oats,  20s  Family  (with  China) .  4.00 

Quaker  Oats,  36s  Tins .  4.15 

Roiled  Oats — 

Avena,  180  lbs . — . -....per  bbl.  4.90 

“  90  lbs . — . per  keg  s.t7)i 

“  90  lbs . per  sack  2.30 

Standard,  180-lb.  bbls . . .  j.io 

“  9o4b.  bags,  fresh . . . . —  a.  6j 

Mother’s,  compressed,  18  tins .  2.12J6 


diburn’s,  36  x-» . . . o6j£ 

Fine . —.— . per  lb.  .04 

Tapioca — 

Instantaneous,  50  is . - . —  .07% 

Colburn’s  Hasty,  36  packages . 06H 

Minute,  V  gross.. . per  box  2 . 75 

Flake,  about  123  lbs— — . — . per  lb.  .04 % 

Pearl,  150  lbs..— . . . .  “  .03X 

"  less  quantity- . .  “  .04  £ 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  as  . . .per  case  4.50 

Egg-O-See  ,36  packages . . .  2 . 50 

M  Corn  Flaxes,  36  packages .  9.50 

Mapl  Flake,  36  packages .  *4-®S 

5-case  lots .  3.85 

Postum  Cereal — 

1  doz.  xo-oz.  and  34  doz.  *o-oz.  packages .  2.50 

1  doz.  20-oz.  packages .  2.25 

2  doz.  io-oz.  packages .  2.70 

3  doz.  20-oz.  packages .  6.75 

Grape  Nuts — 

2  doz.  i-lb.  packages .  2.70 

3  doz.  i-lb.  package* .  4.05 

Post  Toasties — 

2  doz.  family  size .  2.80 

3  doz.  popular  size .  2.80 

Shredded  Whole  Wheat,  36  packages. . .  3.60 

Mother’s  Corn  Flakes,  36  packages .  2.55 

Wheat  Hearts,  18  packages .  x  .90 

4-5° 
3-75 
4.50 


Cream  Wheat,  3b  packages . . . 

Wheatl et,  30  oacks^es  ......  .... 

Wheasena,  56  package* . 

Grape  Nuts,  24 packages . . . ..  *.70 

*.50 
4-25 
*.80 

Per  case. 


Flakes,  316  packages,. 


Triscu't,  30  packages. 

V*tos,  36  2-lb.  packag 
Kelloggs  Toasted  <5 
Quaker  Oats  Co.,  Th 

Oaten  Goods — 

Quaker  Oats,  regular,  18s .  1.45 

round,  36s .  4. 25 

family,  reg.  asst.,  20s .  4.00 

“  “  no  china,  20s .  3.30 

“  tins,  36s .  4.25 

family,  tins,  no  china,  15s...  4.60 

Quaker  Scotch,  regular,  18s .  1.45 

Rolled  Avena,  18s . 1.45 

Quaker  Oatmeal,  24s .  2.75 

Victor  Toy  Oats,  18s .  1.40 

Banner  and  Saxon  Oats,  r eg.  asst.,  20s .  4.00 

“  “  bowls.  20s .  3.95 

Old  Fash.  Scotch  brand  Oat  Meal,  24s  ....  2  60 
Corn  Goods — 

Quaker  Cornrceal,  yellow  or  white,  24s....  1.85 

family,  yellow,  10s .  1.95 

3.80 
i.45 
i-45 


Schumacher  Hominy,  pearl  or  gran.,  24s.. 

“  *'  ios.. 

Wheat  Goods — 

Quaker  Cracked  Wheat,  14s .  a  50 

Pettijohn’s  Breakfast  Food,  x&a .  1.9734 

Quaker  F.  S.  Farina,  24s .  1.40 

Silver  Farina,  spoon  in  package,  24s .  2.80 

Parched  Farinose,  24s .  2.70 

Saxon  Wheat  Food,  24s .  3.00 

Flaked  and  Puffed  Goods — 

Quaker  Corn  Flakes,  3^s .  2  75 

“  “  family,  reg.  asst.,  20s  3.10 

**  **  "  no  china,  20s  2.40 

Puffed  Rice,  36s . . .  4.25 

Puffed  Wheat,  36s .  2  .85 

Sundries — 

Quaker  Break rast  Biscuit,  24s .  1.85 

Apetizo.  24s .  3.00 

Quaker  Whole  Wheat  Flour,  xos .  1.95 

Schumacher  XXX  Graham,  10  ios-20  5s..  2.75 

Scotch  Brand  Pearl  Barley,  94s .  x  .40 
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GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox's  Crystal . 1.92 

**  Acidulated .  1.92 

Cox’s,  large .  1.65 

“  small . .  .97# 

Plymouth  Rock,  pink  or  white . 1.95 

Nelson’s... . . . .  ......  1.5# 

Bromangelon,  assorted,  3  doz . 90 

Jell-O,  assorted  flavors,  a  doz . 90 

Jell-O  Ice  Cream  Powder,  2  doz . . .  1 .00 

Jellycon,  assorted  flavors.  2  doz . ..  .90 

ChaJmer’8 . 95 

Mothers’,  small,  1  doz . 45 

"  large,  x  doz . 90 

Cooper’s . 85 

Tryphosa . .05 

Gelatine,  McKinley’s . §5 

Wetmore’s,  double  refined,  36  xo-e.  packages,  .80 

Puddine,  assorted,  9  doz . per  case  1.70 

Minute  Gelatine,  plain . per  gross  12.75 

Minute  Gelatine,  plain . per  doz.  1.10 

Minute  Gelatine,  flavored . per  gross  xo.8o 

Minute  Gelatine,  flavored . per  doz.  .90 

Seven  flavors,  packed  solid  or  assorted. 


MACARONI. 

Imported  Best  Bordeaux. 

Perl*. 

Long,  25  is . o 934 

Short,  25  is . 09  ]/2 

Cubes  or  Elbows,  24  is . 09*4 

Spaghetti,  25  is . 09*4 

Vermicelli,  25  is . 0934 

Alphabet,  25  is . 09)% 

Domestic. 

Fancy,  long,  25  is . 07^ 

Cubes  or  Elbows,  24  is . 07^ 

Spaghetti,  25  is . 07% 

Vermicelli,  25  xs . 07^ 

Woodcock,  long,  94  pkg . 10% 

Choice  Grades. 

Macaroni,  short,  25  is . 07 

“  50  l/2  lb.  pkgs . 04 

Cubes  or  Elbows,  24  is . . 07 

Spaghetti,  25  is . . . 07 

Vermicelli,  25  is . 07 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons  a  doz.  in  case- . per  dox.  .90 

Tin*,  Keyed  (Jewel),  1  do*.  In  case.  “  .90 

Large  cartons  or  tins,  e  dox.  in  case.  “  a. 00 

Dim*  Tumblers,  a  dox.  In  case- .  “  .90 

Bulk,  15  lbs..— ........... _ — - . .—.per  lb.  .  15 


Thredded  Fish. 

Thistle,  24  package* . - . — . 65 

Swans  down ,  3  doz . . . . per  dee. 

Osprey,  a  dos- . . . . —  “ 


New  Mackerel. 


Coast 

New. 

(about) 
to  bbl. 

so*  lb. 

100  lb. 

50  lb. 

xolb. 

Ex. Norway,  No.  1. 

..170-190 

55-00 

x8.  ie 

9*5 

a.oo 

Ex.Norway,No.  a. 

..230-260 

25.00 

13.10 

6.65 

1  jo 

Ex. Norway,  No.  3 

.. 3*0-360 

ai  .00 

11. 10 

5-75 

1.30 

Ex.  Norway,  No.  4.420-460 

Summer 

Ex. Bloater*,  XX... 

.100-1X0 

3J.00 

18.  xo 

9  *5 

a.oo 

FancvShore,  No.  i. 
Ex. Snore,  No.  1... 

.130-150 

28.00 

14.60 

7-5° 

1.65 

130-150 

>6.00 

13. xo 

6.6j 

x.5° 

.x 30-1 50 

84  .OO 

X6.5O 

12.60 

6.50 

1.40 

Extra  Irish,  No.  a.. 

.300-350 

8.85 

4-5? 

x.xo 

Medium  Irish, No. 2..350-400 

16.00 

8.60 

4-50 

J.OJ 

Irish,  No.  4 . 

.400  450 

t6.  jo 

8  85 

4-5» 

X  .  10 

Small  Irish . 

•450-5-0 

x6.oo 

8.60 

4  5® 

J.OJ 

New  Medium  Shore.  160- 180 

New  Large  Shore.. 

..1x0-130 

Large,  No.  a . 

Cape  Shore- . . 

.X20-X40 

Holland . 

400-450 

Herrins. 

aoo  lb.  100  lb  50  lb,  10  lb.  8  lb. 
Lab.  Split,  Lg.  No.  1—  7.00  4.10 

Lab.  Split,  Lg.  No.*— 

Shore,  Round,  Large- 
Shore,  Round,  Med  — 

Ocean  Fish. . . . 

Shad,  No.  1,  Mesa—  je.oe  5  6>  j.oo  .70 
Shad,  No.  a  Mess-  — 

Haddock.  Pickled— 

Red  Salmon . 
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Dressed  Boneless  Fish. 

Favorite  Cod,  40  lbs . 07 

Our  Choice,  40  lbs . 06U 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs. . xa 

Dressed  Fish  Bricks. 

GUt  Edge,  a-lb.  bricks,  40  lbe— . 06 % 

Snow  White  i-lb  bricks,  so  lbs . 07 

Favorite  Cod,  a-ib.  bricks,  40  lbs- . - . 07 % 


Star  Brand  Bon  ess  Herring. 

Beardsley — 

Tins,  large  ei»e,  1  and  a  dos.  In  case .  1.50 

“  small  sire,  a  dos.  in  case . . . .  .90 

Small  Tumblers,  a  do*.  In  case . .  .90 

Large  Jars,  sealed,  a  dox.  Its  case . — ...  1 .  je 


Loose  Codfish. 

Extra  Large  Georges  Cod. . 

Large  Bank . 

Medium  Bank. . . . 

Pollock . . . - . 

Hako. . . . . . 

In  original  cases,  450  lbs.,  &  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring- . per  box 

Boneless  Herring,  fancy  io4b.  boxes . per  lb. 

Smoked  Salmon,  whole  fish.— . .  “ 

Cromarty  Bloaters,  JOS- . . . per  box 

“  “  zoos _  « 


.08 

•°7  M 
■06% 


.  16 
•*3 

s.ao 


FRESH  FISH. 

Per 

Halibut . - . 

Salmon,  Iresh . 

Codfish . . . 

Large  Hake  . 

Haddock . 

Spanish  Mackerel. .  - 

Smelts . c7  • 

White  Cat  Fish . 

Red  Catfish . - 

Snappers .  - 

Eels . 

Green  Sea  Bass . 

Spotted  Trout . 

Rock  Fish . . 15  - 

Croakers .  - 

Lobsters . 

Large  Fresh  Mackerel . each  - 

Weak  Fish,  Urge .  - 

Weak  Fish,  small .  - 

Medium  Trout . 

Medium  Gutted  Trout .  - 

Round  Gutted  Trout . . 

Porgies  . . . 

Butter  Fish . 

Steak  Fish  34  ccai  per  lb.  additional 


lb. 
.15 
•a5 
.  1 1 
.c6 
.06 

•  s5 

.19 

.13 

.11 

.IO 

.IO 

•  <7 

.20 
.06 
.93 
.40 
.c  8 
°7 
•°7 
.07 

•c7 

.oi 


OYSTERS. 

Cove,  Primes . per  M. 

Cove,  Culls .  ** 

Blue  Points .  “ 

Blue  Points . per  bbl. 

Absecon,  Primes . per  M. 

Absecon,  Culls .  “ 

Rockaways . per  bbl. 


-10.00 

-  6.00 

-  5.00 

-  6.50 

-  9.00 

-  4  50 

-  5  J« 


CLAMS. 


Clams  ... 
Nedrn  ... 


.per  M. 


8.00 

6.00 


9.00 


DRIED  FRUITS. 

Raisins —  Per  box 

Extra  Dessert  Clusters,  22-lb.  boxes .  2.95 

Connoisseur  Clusters,  22-lb.  boxes .  2.05 

California  Clusters,  20  No.  1  pks .  9.25 

Per  lb. 

Muscatel,  Fey  Cal.  4  cr.  loose,  50-lb.  boxes 

Fey  Cal.  3  cr.  loose,  50  lbs . 05# 

Fancy  Cal.  2  cr,  loose,  50  lb.  boxes . 04# 

Valencia,  Rogers  Fey,  4  cr.  Ondara  layers 

28  lbs . 06H 

5  or  10-box  lots . . . o 6y% 

Standard  Brands,  28-lb.  boxes . 0634 
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Welch's 

Grape  Juice 


THERE  is  no  secret  process  in  making  Welch’s 
Grape  Juice.  It  is  just  the  pure  juice  of  the  best 
fresh-picked  Concord  grapes  transferred  from  the 
'  ine  to  new,  clean,  full-measure  bottles.  Welch’s  is  just 
the  kind  of  grape  juice  that  any  experienced  grape  juice 
manufacturer  could  make  if  he  had  the  mammoth,  clean, 
sanitary  equipment  of  the  Welch  plant— and  would  pay 
the  price  of  quality  for  grapes. 

Welch’s  is  the  national  drink.  It  is  delicious  and 
healthful  for  everyone  who  drinks  it— profitable  and 
healthful  for  the  business  of  every  dealer  who  handles  it. 
Grape  Juice  containing  corn  syrup  (glucose) 
should  be  avoided.  This  is  used  to  make  it 
palatable  and  give  it  body.  Its  use  means  in¬ 
ferior  grapes. 

Welch’s  contains  no  clarifying  adulterant,  preserva¬ 
tive  or  fillers.  It’s  just  the  pure  juice  of  the  best  Con¬ 
cord  grapes  that  s  why  everyone  who  has  once  tasted 
\\  elch  s  has  forgotten  there  is  any  other  grape  juice 
made.  Order  Welch’s  from  your  jobber  to-day. 

We  supply  display  matter. 

The  Welch  Grape  Juice  Company 

Westfield,  N.  Y. 


There  are  two  sides  to 
every  man.  Which  side 
are  YOU  developing? 


RETAILERS 

Should  Sell  the 

Genuine  No.  2  Norway 

Mackerel 

Count  220  to  250  to  the  barrel. 

Fat  and  Appetizing 

Can  be  sold  at  15  to  18  Cents  Each. 

They  weigh  %  to  \  of  a  pound. 

TWO  OF  THE  BEST  BRANDS  ARE 

"S«»N  nt 


WRITE  FOR  OUR  CATALOGUE 


SHELDON  SCHOOL 

504  Republic  Building  -  -  Chicago 


Develop  the  profitable  side  of  yourself.  You  can’t  make 
money  doing  work  that  doesn't  pay  a  good  salary.  Get 
trained  for  the  work  that  does  pay.  Learn  to  be  a  sales¬ 
man.  Many  of  them  who  used  to  be  clerks  but  weren’t 
satisfied,  to  grub  all  their  lives  have  taken  the  Sheldon 
Course  in  Scientific  Salesmanship  and  are  making  from 
$1,000  to  $10,000  a  year. 
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Seeded  Raisins  — 

Owl,  extra  fancy,  36  is .  .07J4 

Fancy,  36  is . 

Blue  Pennant,  36  is . 07^ 

Parrot,  36  is . 05^ 

Souvenir,  36  is . o6J4 

Glen  Rosa,  36  is . °lV\ 

Blue  Ribbon,  .,6  is  . . . o6j^ 

California  Seedless  Raisins — 

Gold  Cord,  bleached,  36  is . . . *o 

Not-A-Seed,  36  is . 07% 

Griffin,  50  is . 

Gray's.  36  is  . o6}4 

Loose  Muscatels,  3  crown,  50-lb.  boxes . 05^ 

Sultanas,  50-lb.  boxes . . 04K 


Thompson’s,  50  lb.  boxes . 

•05 

Prunes — 

25  lb. 

50  lb. 

Fancy  Santa  Clara,  20-30 . 

. 14 

“  *'  3°' 4° . 

.09 

“  "  40-50 . 

. 0854 

•08  X 

“  “  50-60 . 

•07K 

44  60-70 . 

. 06  -4 

.06 

Ru^y,  30-40 . 

“  40  5° . 

. •-•  -°9K 

“  5°'6° . . . 

. 08K 

Oregon,  40-50 . 

'*  50-60 . . . 

Silver . 

Currants — 

Fancy,  recleaned,  new,  40  is . 08% 

Extra  choice,  recleaned,  new,  40  is . 07^ 

Fancy,  recleaned,  30  lbs.  loose . 08 

Citron —Extra,  fancy,  new  (all  whole  pieces), 

10-lb.  hinge  lid  boxes  . 13K 

Lemon  Peel,  fancy,  10-lb.  hinge  lid  boxes . 12% 

Orange  Peel —  Per  lb. 

Fancy  10  lb.,  hinge  lid  boxes . 12*^ 

Dates—  Per  lb. 

Fard,  fancy,  new,  boxes  about  14  lbs . 11% 

Hal’owe'en  very  fey,  new  (Gldn)  abt.  70 lb.  .05 

Orient,  new,  pitted,  30  packs . per  pack  .06 

Figs— 

Fancy,  new,  Cal.,  io-is . per  box  -77/4 

Extra  fancy  new  Smyrna  layers,  5  crown, 

boxes  about  12  lbs . per  lb. 

f  ancy  new  Smyrna  layers,  5  crown,  boxes 

about  12  lbs . per  lb. 

5  or  10  box  lots .  “  • 12 

Apricots —  Per  lb. 

Blenheim,  extra  fancy  large,  very  bright 

Santa  Claras,  25  lb.  boxes . 15)6 

5  or  10  box  lots . 15/4 

Fancy  Royals,  new,  25  lb.  boxes . 14 

Extra  ch  ice  Royals,  new,  25  lb.  boxes . i}/4 

5  box  lots . 13^4 

Choice  Royal*,  new,  25  lb.  boxes . 12 % 

5  or  10  box  lots . *2# 

Moorpark  Slabs,  fancy,  very  bright,  50  lb . 12 % 

Cherries —  Per  lb. 

Extra  fancy  California,  pitted,  25  lb.  boxes..  .21 

Pennsylvan  a,  pitted,  25  lb.  boxes . 19 

Nectarines —  Per  lb. 

Fancy,  white,  25  lbs . 09^ 

5  or  10-box  lots . 09^ 

Peaches —  Per  lb. 

Fancy  Muir,  25  lbs . 09^ 

Extra  choice  Muir,  25  lbs . : . 09 

Choice  Muir,  25  lbs . 

Good,  25  lbs . 06 

Extra  choice  Yellow,  50  lbs . 07^ 

Whole,  50  lbs . 05J4 

Fancy,  pared,  25  lbs . 18# 


FOREIGN  AND  DOMESTIC  GREEN 
FRUITS. 

Jamaica  Bananas —  Per  bunch. 

Selected,  10  hands,  packed  1  in  barrel.... 

“  9 


9  in  crate  . 

1  in  crate . 

2  in  crate . 

3  " 


Cocoanuts — 


...  2.00 
...  1.60 

...  1.45 

...  1.25 

...  MO 
...  I  lO 
...  .8a 

...  .£0 

Per  sack 


Porto  Rico,  extra  fancy,  80  size . 

•  3-75 

Jamaica,  extra  fancy  100  size . 

■  3- 25 

Florida  Grape  Fruit — 

Fancy  Brights,  36-46-96 . 

-4.00 

54-64-80 . 

-5.50 

Russetts,  36-46-96 . 

-4.02 

“  54-64-80 . 

, 

~5-oo 

Messina  Lemons — 

Per  box 

Extra  fancy,  300  size . 

■  2-75 

-3  25 

“  360  size . 

.  3.00 

-3-50 

Choice,  300  size . 

3.00 

44  360  size . 

3*5 

California  Lemons — 

Per  box 

Extra  fancy,  300  size . 

3  75 

360  size . 

?  •  75 

Choice,  300  size . 

-3  *5 

44  360  size . 

-3-50 

Pineapples — 

Fancy,  18-24 . 

-2.50 

Fancy,  30  size . 

.  3.25 

-2. 50 

Fancy,  36-42  size  . 

-2.25 

California  Oranges — 

Extra  fancy  Navels,  96-112 _ _ 

*-75 

~  *5 

Extra  fancy  Navels,  126-150 _ 

•  3-75 

-4.<o 

Extra  fancy  Navels,  176-216 . 

3-75 

-4  *5 

Extra  fancy  Navels,  250,  288-324 . 

-3-75 

HORSERADISH. 

Tumbler*,  10-c  ilze,  »  doz . . . per  do*.  .65 

Tumbler*.  5-c.  size,  *  doz .  **  .45 

Tumbler*,  to-c.,  Lord’s  Prayer,  a  do*.  "  .85 

Tumblers,  imt.  cut  glass,  10-c.,  a  doz.  "  .85 
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INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

41  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  ,  . .. . 23 

Stafford,  Commercial,  3a . per  bottle  .60 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.o.  No.  x.  No.  a. 

Macbeth  Pearl  Top .  4.20  4.50  5.10 

Acme  Victor  Top .  3.60  4.20 

Pure  Flint,  Lustre  Top .  a. 70  3.30 

Crystal  Crimp  Top .  a.  10  2.70 

No.  o  Tubular  Lantern  Globes . ..5  doz. 


Cold  fa 


ast . 


,.5  doz. 
No.  1. 
•75 
.90 

No.  1. 

•55 


4.80 
3.90 
3- 30 
*  75 
3-75 
No.  a. 

•*5 
1. os 
No.  a. 

•75 


Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107..  “ 

No.  o. 

Banner  Burners. . .  .  45 

No  charge  for  packages. 

OU  Cans —  Per  doz. 

i-gal.,  glass .  a.aj 

1  -gal. ,  galvanized,  PearL .  1.90 

5-gal.,  Lennox,  spout .  5.50 

5-gal.,  •*  spigot .  4.50 

5-gal.,  Columbia . 7.00 

5  gal..  Banner .  8.00 

5-gal.,  Climax,  pump .  10. oo 

5-gal.,  Home  Rule,  pump... . ia.00 

Lanterns — 

No.  o,  Standard . . . 4.50 

No.o  Dash  . .  6 . 50 

Cold  Blast . . . . . . . .  t  ■  eo 


LIME. 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb .  1 . 50 


LYE  AND  POTASH. 

Per  case. 

Banner  Lye,  4  doc .  3.75 

Babbitt's  Lye,  4  doz .  3.35 

Lewis' Lye .  3.25 

Red  Seal,  9  doz . 1.90 

“  4  doz . . . — . . .  4.00 


MATCHES. 

Double  Dip  Brands —  Per  case 

Bird's  Eye,  Dia.  5  size,  100  bxs..  4  cs.  lots..  3.35 
Black  Diamond,  Dia.  5  size,  100  bxs.,  4  cs...  3.00 

S.  Light,  Dia.  5  size,  144  bxs.,  4  cs.  lots .  4.25 

Swift  &  Courtney, Dia. 5  size, 144  bxs.,4Cs.)ots  3.75 
Crescent,  Dia.  5  size,  144  bxs.,  4  cs.  lots  ....  3.75 

Black  Swan,  Dia.  5  size,  144  bxs.,  4  cs.  lots.  3.50 
Bull’s  Eye,  Dia.  1  size,  144  bxs.,  20  cs.  lots.  .95 

“  *•  44  2^4  gr.  cs.,  8  cs.lots  2.35 

"  44  “  5  gr.  cs.,  4  cs.  lots...  4.70 

New  Fast  Mail,  Dia.  1  size,  144  bxs.,  10  cs..  .85 

44  lt  4  4  44  3gr.es.  7Cs.lots  2.55 

“  “  14  44  5  **  4  “  425 

Domino,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Parlor  Brands— 

Search  Light,  Dia.  5  size,  4  cs  lots .  4.25 

44  Dia.  1  size, 2 54  gr.es. ,8cs. lots.  2  40 
44  44  44  3  gr.  cs.,  7  cs.lots.  2.85 

“  “  44  5  gr.  cs.,  4  cs.lots.  4.75 

Swift  &  Courtney,  Dia. 8  size, 5  gr.es. ,4  cs.lots  3.50 
44  i4  Dia.  5size,i44txs.,4C».  lots  3.75 

Chips,  Dia.  •  size,  50/3  bx.  pkgs.,  10  cs.  lots  1.65 
“  44  44  100/3  bx.  pkgs.,  5  cs.  lots.  3-3° 

Globe,  Dia.  1  size,  144  bxs.,  20  cs.  lots . 93 

44  44  “  3  gr.  cs.,  7  cs.  lots .  2.70 

“  “  5  “  4  “  .  4-50 

Doric,  Dia.  1  size,  1  gr.  cases . 90 

“  “  “  5.  “  . .  4  50 

Big  Buffalo,  Dia.  B  size,  144  bxs .  3.85 

Little  Stars,  Dia.  L  S.  size,io gr.es. ,2  cs.lots  3.80 
Vulcan,  Dia.  5  size,  144  bxs., .  4.20 

Safety  Matches  — 

Three  Noes,  Dia.  1  size.  5  gr.  cs.,  4  cs,  lots.  4.50 

Home,  Dia.  8  size,  5  gr.  cs.,  4  cs.  lots .  3.75 

“  "  6  “  5  “  4  “  .  2.00 

Orient,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.25 

Red  Top,  Dia.  6  size,  5  gr.  cs.,  4  cs.  lots .  2.50 

Aluminum,  Dia.  A.  L.  size,  5  gr.  cs.,  4  cs...  1.90 

“  “  “  "  10  “  s  44  ..  3.80 

Blazers,  Dia.  B  size,  5  gr.  cs.,  4  cs.  lots  . .  2.25 

Vulcan,  No.  2,  50  gr.  to  case . .  25.00 

4  4  44  less  than  50  gr . per  gr.  .55 


MINCE  MEAT. 

Atm  ore  &  Son — 

Extra  Family,  Seedless—  Per  case. 

No.  J,  6  glass  jars . . . . . .  4.50 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  paQ#..,...per  lb.  .13 
Barrels,  nalves,  quarters  and  klta...  44 
Family,  Seedless —  Per  bo*. 

No.  5,  6  wooden  palls . . . . .  9.65 

No.  10,  6  wooden  pails  . . .  6.50 

Celebrated,  Seedless — 

Bbls..  and  #*.. . per  lb.  .08^ 

Wooden  palls,  x8,  37  and  68  lbs .  44  .09# 

Wooden  kits,  Nos.  *0-35 .  **  .09 

Wooden  kits.  Nos.  ao-35 .  44  .08 

Keystone —  Per  lb. 

Bbls.,  Hs  and  tfs . . . — ..  .07^ 

Wooden  pails.  18.  37  and  68  lb*.. . 08^ 

Condensed  cartons,  3  doz.  to  case . gross  u.oo 

Condensed  cartons,  6^4  doz.  to  case. .gross  si. 00 

Barrels,  Vs . per  lb.  .10 

Wooden  kits,  Nos.  to-35 .  “  .08 

Wooden  kits.  Nos,  *5-40 .  44  .10# 
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Schimmel’s — 

Bbls.,  J4  bbl8.  and  30-lb.  klts..M . 07^ 

z8  and  37-lb.  kanakins . 07% 

10-lb.  kanakins,  6  to  crate . per  do*,  xo.30 

5-lb.  44  6  to  crate .  “  5.75 

5-lb.  glass  jars,  6  to  crate .  “  6.  ij 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  %  bbls.  and  30-lb.  Idta . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  Dbls.,  %  bbls.  and  30-lb.  kits . 04 

National,  bbls.,  bbls.  and  30-lb.  kits . .  .07 

Southwark,  bhk  U  bhl*  and  30-lb.  pails . 

Brick's  Nonpareil  Brand —  Per  lb. 

Bbls.  440  lbs.,  Yi  bbls.  250  lbs.  yK  bbls.  125 

lbs  ,  Ys  bbls.  65  lbs . 09 

Tubs,  70  lbs.,  35  lbs.,  18  lbs . 09 

Charge  for  packages  asfollows:  70  lbs. ,60c.; 

35  lbs.,  40c.;  x8  lbs.,  25c.  Returnable  if 
in  good  or^er. 

Tins,  5  lb.,  y2  doz.  in  crate . Per  crate 

Brick’s  Old  Homestead —  Per  lb. 

Bbls.,  28  lb.  pails,  etc . 07 % 

35,  28  and  18  lb.  tubs . 08 

Packages  not  returnable. 

None  Such — New  Eng.  Cond.  Per  case 

12  oz.  pkge.,  per  1/  gr .  2.90 

12  “  "  "  V*  “ .  5-75 


OILS. 


Stove  Gasoline . . . 

Headlight,  150  test . . 


Per  gal. 
•  -i5tf 
.  .11 


OLIVES. 

Extra  Queen —  Per  doz. 

Imported,  No.  io,  2  doz . . .  2.70 

“  *9,  1  “  .  4-50 

“  “  32/  1  “  6.80 

“  44  16,  2  44  2.40 

“  "  8,  3  -  90 

Cyldr.,  imported,  No.  10,  2  doz .  1.45 

Fancy,  No.  16,  1  doz .  a. 30 

*  14  14,  *  “  .  2.20 

Special,  No.  14,  2  doz .  1.50 

Stuffed — 

Ring,  3  doz . 90 

Fancy,  No.  14,  panel  bottle,  2  doz .  2.25 

2  44  .  1.40 

x  gal.  pails.  2  gal.  pails.  5  gal.  kegs 


Olives  in  bulk — 

X . 

XX . 


i-35 

2.65 

5.65 

i-45 

2.85 

6.15 

1  •  75 

3*35 

7.00 

2.00 

3-85 

8.00 

2.40 

4.20 

10.25 

2 . 70 

5*  XS 

11.60 

xxxxx. . 

Mammoth . 

Kegs,  large,  1  gallon . . . 7....T .  1.60 


PURE  OLIVE  OIL. 

Special  importation,  large,  1  doz.  case .  7.00 

“  44  medium,  2  doz.  case .  8.00 

44  44  small,  2  doz.  case .  5.00 

Trois  Croix,  French,  S-%  gal.  cans,  case .  12.00 

4  4  44  44  glass,  small.  2  doz. case 

“  “  “  "  med.,  “ 

Table  and  Cooking  Oil —  Per  doz. 

Cottonseed,  large,  1  doz .  1.90 

“  medium,  2  doz . 95 

small,  2  doz . 48 

Wesson’s  Cooking,  30 — No.  2 . Per  case  7.00 

American  Oil. 

Por  do*. 

Stohrer's,  No.  S,  a  do* . . . .  .55 

“  No.  i<,  a  do*.. . 90 

No.  3a,  1  do*- . . .  1.85 

Ktystono,  books,  a  do*_.. . .90 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints.. . per  do*.  4.75 

“  “  quarts .  “  5.7J 

“  ro-or.  jars .  “  a. 50 

“  10-Ib.  palls . per  pail  a.jo 

Tripe,  10-lb.  pall* .  “  .90 

'*  5-gal.  keg* . par  *eg  a. 00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

"  5-gal.  kegs . per  keg  1*5 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  *.10 

"  Ox  Heart,  lu  glass .  11  1.10 

"  Pigs’ Feet,  In  glass .  "  i.ro 

Russian  Sardines . per  keg  .75 

“  5-lb.  palls . per  pall  .50 

“  to-Jb.  palls . .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  S5  lbs . . . . 

Loose,  bbls. ,  30  lbs . . . . . 

-lb.  packages,  ra-lb.  boxes . . 


.18X 

.18 


PEANUT  BUTTER. 

McLaren’*—  Per  dec. 

Small,  9  doz . . . . . - . . . . 90 

Medium,  9  doz . . . - .  x  -5° 

Large,  x  doz . . . . . . .  9.75 

Peanatene,  No.  9  iars,  a  do* . . . .  x.85 

14  No.  4  jars,  3  do* . _ . 

Beardsley’#—  Per  dot 

Small  jars,  2  doz . . . .  .90 

Medium  jars,  9  doz . . . . . .  x.95 

Large  jars,  1  doz _ _ _ _ _ _  9.95 


PICKLES. 

45  gals.,  1200s .  9.2j 

45  gals.,  2500s.  Williams  Bros.,  fancy . 

10  gals.,  300s,  “  j.aj 

10  gals.,  450s,  *'  .  a. 65 

10  gals.,  600s,  "  1.65 

16  gals  ,  600s,  “  4.50 

16  gals.,  600s,  “  dills .  4.50 

45  gals.,  1400s,  "  *'  .  10.25 

C.  &  B.,  Chow  or  Gherkins,  pints .  3.50 

“  ”  half-pints .  a. 40- 

Celery  Sauce,  Yorkshire,  2  do* . per  do*,  r  .00 

Chow,  “  pinu,  2  do*.  “  1. co 

Gherkins,  sour,  “  “  "  11  j.0o 

Mixed,  “  *•  “  “  **  1.00 

Assorted,  "  “  “  “  "  j  Co 

Gherkins,  sweet,  “  “  “  “  1.25 

White  Onions,  "  "  “  “  1.40 

Sweet  Plckies,  500s  to  600s  5  gal . per  keg  2.75 

1,000s,  5  gal . .  “  3.40 

“  2,000s,  j  gal .  “  5.S5 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1. 75 

Chow  and  Mixed  Pickles,  2  gal . per  pall  1 .00 

Williams  Bros. —  Per  do*. 

No.  8,  Sour  Gherkins,  2  doz_ . 85 

No.  8,  Sweet  Gherkins  2  do* . 85 

No.  8,  Sour  Mixed,  2  doz .  . 85 

No.  8,  Sour,  assorted,  a  do* . 85 

No.  8,  Chow-Chow,  a  doz . 85 

No.  8,  Onions,  a  doz . Sy}( 


VINEGAR. 

Per  gal. 

Pure  ex.  cider,  45  grain . 15^ 

“  “  40  “  . *4% 

Distilled,  45  grain . 09 

“  4°  “  : . 08^ 

Fermented,  45  grain . 09% 

tm  40  “  08^ 

Lutz  &  Schramm  pure  cider . .  .21 

distilled  white . .-  .13 

44  picklmg  white . 20 


*9 

*3% 

*9 


.91 

27.50 
30.03 
.  21 
•23 


PROVISIONS. 

Haxnj,  skin  back,  18-20  lbs . . . 

44  14-16  lbs . 

11  10-12  lbs . . 

Picnics,  6-8  lbs . . . . . 

Dried  Beef,  sets  dty  smoked . .  . 

“  tenders  and  *nucks.M . 19 

“  air  dried,  seu . 21 

44  14  tenders  and  knuefes . 

jersey  Pork,  butt . per  bbl 

“  family . . . .  “ 

Breakfast  Bacon,  rib  In . . 

“  boneless . . . . 

S.  P.  Bellies,  14-15  lbs . i6>$ 

Bologna,  35-lb.  boxes . 

Boiled  Boneless  Ham . 29 

Beef  Tongues,  smoked,  5-6  lbs .  11.00 

Cooked  Compressed  Ham,  35-Ib.  boxes . 

Covered  Hams,  5^ -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra. 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  xo  lb*. . . 

"  44  19  lb . 

M  "  14  to  x6  lbs . . 

"  M  x8  lb . . 

41  44  skinned,  18-20  lli... 

“  “  boiled,  skinned,  fat¬ 
less  . .  . . . 

“  Bacon . . . 

41  Dried  Beef,  Insidea. . 

”  Tonan^.  short  cut. 

Winchester  brand  Hams,  skinned,  all  aver.. 

44  44  8  to  xo  lbs.  aver.., 

41  44  12  lbs.  aver . x8J£ 

44  44  14  to  16  lb*,  aver... 

“  "  16  to  18  lbs.  aver  .. 

44  44  Picnic . 13% 

Above  average  loose,  if  packed  #  cent  a  lb.  advance. 


LARD  AND  COMPOUNDS. 


.19H 

.19 


•  27 

.52 

.ax 
19  , 


Pure, 

Compound, 

per  lb. 

per  lb. 

Tierces,  about  340  lb* . 

-I4« 

.11 

Plain  tubs,  50  and  60-lb.  can*.. 

.11^8 

10-lb.  tin  pail*,  60  lbs . . . 

5-lb.  “  60  lbe . 

.  jih 

. *•  v% 

■  i'1/* 

3-lb.  "  60  lbs . 

Swift  &  Co. — 

—  -I5!4 

Premium  brand,  tierce* . 

Silver  Leaf  brand,  tierce*. .... 

. . . 

jewel,  compound,  tierce*.... 

---  -to  ya 

Cotosuet,  tierces - - - - 

.............. 

. 

DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native,. . . 

Common  . . .cf  -.10 

Western  Dressed  Beet — 

Choice,  native  cattle . . . .  .xij^-.xaj^ 

Common  to  fair . 09  -.jo 

City  Dressed  Veal — 

Prime . .14  -.>5 

Good  to  choice . xs  -.14 

Dressed  Hogs — 

Pigs . . 

Hogs,  heavy . 13  -.14 

“  180  lbs .  -.14 

“  160  lbs .  -.X4 

44  140  lbs . -.14 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft's  Swiss 
Milk  Cocoa,  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  uou  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  J£-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Philadelphia 

■W'V*  PENXSYhrANIA 


Of  Course,  You  Can 
Sell  Lehigh  Sausage 


f  “When  you’re  in  Rome,  do  as  the  Romans 
do.”  When  you’re  in  summer,  push  the  goods 
people  want  to  eat  in  summer. 

Dry  smoked  sausage  is  a  splendid  summer 
specialty.  Many  people  don’t  like  ordinary  sau- 
sage,  but  our  experience  with  our  Lehigh  Sausage 
is  that  the  large  majority  of  people  take  to  it  at 
once.  < 

Lehigh  Sausage  is  quite  different  from  any¬ 
thing  they  ever  tasted  before.  It’s  made  of  clean 
meat  that  we  kill,  and  it’s  flavored  and  seasoned 
differently  from  other  smoked  sausage. 

Lehigh  Sausage  is  handier  than  other  sausage 
to  have  in  the  house,  too,  for  it  can  be  served  cold 
just  as  well  as  hot. 


Arbogast  &  Bastian  Co. 

Wholesale  Slaughterers  of  Cattle,  Hogs,  Sheep 
and  Calves  ::  Pork  Packers  and  Provision  Dealers 

ALLENTOWN,  LEHIGH  COUNTY,  PA. 


Swifts 

Pride 

Cleanser 

50  cans  to  the  case 

Your  cost  $3.00 
per  case 

Retails 
10c  per  can 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagor 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too 
If  we  haven  t  what  you  want,  though  we  probably  ha*  * 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 


Advertised  nationally  and 
sold  from  coast  to  coast, 
North  and  South. 

Quality  and'  efficiency 
make  it  repeat  permanently. 

Satisfaction  and  a  good 
profit  every  can  you  sell. 

Order  from  your 
jobber 


Don’t  Buy  a  Cheap  Wagon 


44 
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— 21 — 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . . . 12  .14 

“  **  culls  . .  .10  .II 

Sheep,  choice . . . .  .10  .11 

“  medium  .„ . . . „  .08  .10 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . „..each 

Cow  Tongues . 

Calf  Heads,  scalded  . . . 50 

Sweetbreads,  veal . per  pair  .  75 

“  beef . pei  lb.  .25 

Calf  livers . per  lb.  .25 

Beef  Kidneys . per  dor. 

Beef  Livers . 

Ox  Tails . per  dos. 

Hearts,  beef . per  lb. 

Roils,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 14 

“  "  western  ... . ...  .  1 4 


•  7° 
.63 
.75 
,8s 
•3® 
•3® 
1.25 
.07 
1.20 
•«S 


•  »5 

•15 


DRESSED  POULTRY. 

Turkeys —  Per 

Western,  young  hens,  8  to  le  lbs. . . fl2  -.23 

**  young  toms,  15  to  17 lbs . 22  -.aj 

Old  hens  and  toms . .  .2 2  -.*3 

Common  to  good .  -.18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 36  -.40 

Philadelphia,  fresh  killed,  3J4  to  4  lbs. 

to  pair . 36  -.40 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 36  -.4° 

Western,  4  to  4^4  lbs.  to  pair,  fancy . s6  -.28 

14  t  to  3]^  lbs.  to  pair,  fancy . 26  -.28 

**  fair  to  good .  -.24 

Fowls — 

Western,  fancy . 18^-.  19% 

Heavy  Roasters,  4  to  5  lbs. « . 20  -.2 2 

Fair  to  good. . .x8  -.20 

Old  cocks... . 14  -.15 

Squabs —  Per  do*. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, . . .  a.  25 

Dark .  r .  50-2 . 50 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  rj<  to  •  lbs . 24  -.26 

Large  Springers . . . 25  -.26 

Fowls . 18  -.19 

Roosters . 14  >.15 

Ducks . .18  -.23 


SAUER  KRAUT. 

Barrels,  45  gals.,  Oakdale .  6.75 

Half  barrels . 

Kegs.  14  gals .  2.70 

3  lb.  tins,  cases,  2  doz.  each . per  doz.  .  85 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  J4  lb . 95 

Round  conical,  with  key,  No.  1,  x  doz .  s.30 

"  “  No.  2,  x  doz .  4.  xo 

"  “  No.  3,  U  doz . .  6.30 

“  "  No.  4,  %  doz .  8.15 

P.  P.  Sauce,  No.  x,  a  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  a  doz .  a.xo 

No.  x,  cans,  1  doz .  a. 30 

No.  a,  cant,  x  doz . . . .  4.10 

No.  3,  cans,  U  doz . „ . .  3.35 

No.  4,  cans,  %  doz . . . . . .  4.00 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

fellies—  Per  doz. 

No.  32,  jars . . . 97  }4 

No.  4 H,  toy  pails .  2.55 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  xo,  tumblers^ . .  .83 

National,  No.  10,  tumblers . 7254 

“  No.  6,  tumblers  . . . . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . .1354 

Southwark,  30-lb.  pails . 00 

„  “  4#-lb.  toy  pails,  J4  do* .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  23,  jars . 98 

**  Southwark,  No.  3,  tins .  1.00 

"  No.  5,  toy  palls .  a.  70 

“  30-lb.  pails . per  pail  1.08 

"  20  lb.  crocks . per  lb.  .07^ 

*'  Schimmel’s,  30-lb.  palls .  “  .06 

Prune,  30-lb.  pails .  11  .07^ 

Peach,  30  lb.  pails .  **  .07 

Jams — 

Schimmel’s,  pure,  jars,  a  doz..„ .  x.70 

Southwark,  assorted,  jars,  a  dos . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure . . .  1.65 

WarTOck’s  Guava  Jelly — 

X-lb.  .  i  „ 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


Spirits  Camphor..—. 


Glycerine... 


Syr 

Tur 


Tincture  Arnica . 


BatemaD  Drops,  rd  bets., 
Godfrey’s  Cordial,  rd  bot! 
Turpentine . . 


5C.  6X 

IOC. 8Z. 

25c.  8X. 

•83 

I-«S 

•73 

...  .45 

■  fe5 

1  -  95 

•85 

z. 95 

—  -45 

•85 

>■95 

•85 

>-9S 

—  -45 

•85 

>•95 

■85 

>-95 

■85 

>•95 

•85 

>•95 

..  -45 

•  ss 

>•95 

■85 

>•95 

•85 

■85 

>•95 

-  .45 

•85 

>•95 

..  -45 

•83 

*■95 

~  -45 

■85 

>•95 

. 

per  doz. 

.88 

“  23c.  size .  ••  1.93 

3  per  cent,  discount  is  gross  lots  assorted. 

Alum . . . per  lb.  .03 

Borax,  powdered,  bulk- . . . per  lb.  .07 

“  lump,  bulk . . .  “  .06 

Butter  Color,  W.  &  R„ . per  dot.  a. 00 

Bluestone,  bulk. . - . —per  lb.  .08 

Copperas . . .  "  .oi}6 

Camphor,  gum,  i-oz.  blocks . .  “  .93 

“  Bakes,  250-lb.  bbls . .  “  .03% 

“  “  less  quantity . .  "  .03V 

“  Tar  Balls,  350-lb.  bbls . .  "  .a aS 

“  "  less  quantity .  “  .03}$ 

Castoria.  Fletcher’s-... . per  dos.  2.80 

"  Pitcher’s . .... . .  “  .75 

Carbonate  Of  Ammonia . . . per  lb.  .11 

Epsom  Salts. . . . . . “  .00 

Glauber  Salts. . - . . . — ....  "  .01 U 

Glue,  ordinary . - . . . . .  **  .09% 

"  white . „ . — . . . "  .20 

Gum  Arabic...— . .  "  ,jo 

Haarlem  Oil . . . . . per  dos.  .to 

Husband’s  Magnesia . . . —  “  a.&s 

Jamalea  Ginger,  Hires’,  Basks- . —  “  .90 

Licorice,  P.  &  S.,  jc.  stick,  imported,  per  doz.  .36 

“  M.  &  R.,  s-lb.  boxes . per  lb.  .33 

“  “  tozenges,  s-R).  boxes  “  .97 

“  4*,  6®.  8e,  12s,  16s,  5-lb.  boxes  "  .*4 

"  root - - - "  .11 

Putty,  25-lb.  cans . per  too  lbs.  1.60 

“  50-tb.  cans .  "  z.jj 

Petroleum  Jelly,  screw  top,  jc.  size  —per  doz.  .35 
“  "  roc.  size  _  "  .ys 

Paris  Grees,  100-125-lb.  kegs . per  lb.  .*4% 

V-lb.  packages . — .  “  .29 

J?-Ib.  packages . . .  "  .28 

"  1 -lb.  packages . .  "  .27 

Rosin .  “  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  “  . . . per  gross  9.00 

Roachsault,  10c.  size .  .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls. -...per  lb.  -o6H 
“  granulated,  about  too-lb.  kegs  “  -06% 

Sulphur,  flour,  175-lb  bbls . per  too  lbs.  2.53 

“  100-lb.  bags . .  2.35 

"  less  quantity . per  lb.  .03J4 

Venetian  Red .  "  .01 

Whiting— . . . .  “  .02 

Goff’s —  Per  doz. 

Cough  Syrup,  25c.  site .  z.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  x.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1 . 30 

Horse  and  Cattle  Powder  15c.  size .  1.20 

Dyspepsia  Tablets,  10c.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  . . . 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 85 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine  . . 80 

Quinine  Capsules . 80 


Druggists’  Sundries. 

Acid  Phosphate,  Horsiord’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .©j 

Silver  8ancL . per  bbl.  1 .  as 

Tar,  pints . per  doz.  .  75 

“  quarts .  **  1.00 

“  gallons.... . each  .30 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  do*,  x-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  95c.  size...  2.00 

McCord’s  Magic  Medicine,  35c.  size .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2 . 00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, xoc.  size  .75 


Extracts  an„  Essences. 

McCormick  &  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  a  size . 90 

No.  3  size .  a. 00 

No.  4  size .  a. 35 

Almond,  Apple,  Apricot  Banana,  Black¬ 
berry,  Peach,  Pear,  Pineapple,  Rasp¬ 
berry,  Strawberry.  Violet,  No.  2  size  .85 
No.  3  size  x.75 

No.  4  size  a. 00 

Lemon,  No.  a  size . 90 

Orange,  No.  a  size . . 90 


—*3— 


3.00  6.00 
a. 50  5.0c 
2.00  4.00 


12.00 

xo.oo 

8.00 


1.00  x.6o  3.00  6.00 

*•50  *-T3  5-5®  >0.00 


Saner' s  Flavoring  Extracts — 

No.  x,  Lemon  and  V&wlla..... . .. . 45 

No.  2,  Vanilla  and  Rose . .  .90 

No.  a,  Lemon  and  assorted . .  .83 

No.  4,  44  ,4  .  9.00 

No.  4,  Vanilla  . .  3.^5 

Assorted  cases,  Nos.  x  and  a . .  10.80 

“  Nea.  1,  a  and  4 .  xi.8o 

P“.  qf®.  Msal*-  sal»- 

XXX  VaniUa.. .  M.50 

XX  Vanilla .  1.95 

X  Vanilla .  x.oo 

Lemon,  Ginger,  Win¬ 
ter  green,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistacho.  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit .  2. as 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  a$. . 2.00 

“  No.  zX . 80 

•*  No.  X . 

Extract  Lemon,  No.  25 . 

•*  No.  2X . 

“  No.  X. . 

Innnoll'i  Flavoring  Extract* — 

High  Grade  Vanilla . 1.75 

“  Lemon . - .  1.73 

Select  Vanilla . . . k5 

"  Lemon  . — . . 85 

“  assorted.... . . 85 

“  email  size  . . 45 


»•«!  4.00 


7-50 
7.00 
Per  doz. 


•45 

•45 


Liquid  Rennet  and  Tablets. 


Blair's  Liquid  Rennet  . . . 

“  Rennet  Tablets,  3  dot— . ...... 

Shi  an  &  Kirk's  liquid  Rennet . . . . 

Hanson’s  Junket  Tablets,  3  doz... 


Per  doz. 

-  1. 10 

-  -75 

-  1.50 

-  .80 


CIDER. 

Corson’s — 

Barrels . per  gai.  .  16 

%  barrels,  28  gals . per  bbl.  5.00 

Kegs,  14  gals .  3.00 

Bottled  Cider —  Per  ease 

Duffy's  184s  Apple  Juice,  1  doz.  qts— .  3.50 

“  "  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts...—  3.75 

“  "  2  doz.  pts .  4 . 25 

Mott's  brand  Golden  Rueaet,  1  dos.  qts .  3.75 

"  “  1  doz.  pts .  4.2J 


CHEWING  GUM. 

Adams’,  counter  jars,  100  3c.  packages*. .  a.  75 

“  boxes,  ao  packages . 55 

Gee  Whizz,  7a  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  ao  packs,  100  pieces^ . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  too-lb.  bags . 07 H 

Fancy  Head,  100-lb.  bags . 06 % 

Extra  choice,  roe-lb.  bags . 05 1- 

Prime,  100-lb.  bags . #544 

Japan  style,  fancy,  roo-lb.  bags . 04^ 

“  choice,  100-lb.  bags . . . *3^ 

Java,  fancy,  polished,  reo-Ib.  bags- . . . ej 

B.  Fischer  &  Co. — 


t  THE  FIIESf  tflUE  PEOOUCEB  ^’ 

P*CKEO  ElCUOfVU*  Bt  -  * 


C/y&iacrfo 


Lsrsof  Disfribufcn  of  Ptxkfl  Rice  to 

Ibc  Inrted  5uftt  ~ 


•07^ 
•o  614 
.04^ 


Fischer’s,  choicest  head,  1,2^  and  3-lb.  bags 
Queen  Quality  ,  fancy  head,  1,  3  and  5-lb. bags 
Imperial,  fanciest  Japan,  1,  3  and  5-lb.  bags 

Coronet,  selected  head,  1  and  3-lb.  bags . 05^ 

Cracked, head,  x*lb.  bags . 04 

Strictly  pure  uncoated,  head,  1  and  3-lb.  bags 
Naja,  strictly  pure  uncoated,  i-lb.  bags . 


.06  K 
.05 
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East  India,  head,  i-lb.  bags . 07% 

XXXX,  fanciest  head,  100-lb.  bags . 07 

Extra  fancy  head,  100  lb.  bags . 06% 

Fancy  head,  100-lb.  bags . 06 

Choice  head,  100-lb.  bags . 05% 

Head,  100-lb.  bags . 05 

Fancy  Java,  head,  100-lb.  bags . 05^ 

Extra  fanciest  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  1.0-lb.  bags . 06 

Choice  screenings,  100-lb.  bags . 03& 

No.  2  screenings,  100-lb.  bags . 02^ 

Extra  fanciest  Japan,  100-lb.  bags, . 03^ 

Fancy  Japan,  100-lb.  bags . 03^ 

Ordinary  Japan,  100-lb.  bags . 03 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  3.  «0 

60  5-lb.  bags .  4.00 

“  29  14-lb.  bags .  3.75 

30  xo-lb.  bags .  j.75 

11  1 15  2 ^-lb.  bags .  4.00 

Quick  Freezing  Ice  Cream  Salt,  50  6s  to  the 

barrel,  10  cent  size  bags  list .  3.00 

Irish  Linen,  250-lb.  bags .  2.50 

11  56-lb.  bags . Fs 

**  98-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  xo-lb.  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls . 2.40 

“  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  *.40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  *.20 

New  Ivory,  24  large  cartons  to  case .  x.50 

Less  than  >;  bbls.  the  list  net;  5  to  9  bbls. ,  5  per  cent, 
discount;  xo  bbls  or  more,  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  dex. 

Durtee’s,  larg«,  r  doz . . .  4.25 

“  small,  2  doz . j.75 

"  picnic,  2  doz . 95 

Schimmel’s,  small,  2  doz . 90 

My  Wife’s,  large,  1  doz- . . . 2.30 

"  small,  2  doz . i.jo 

Snider’s,  No.  8,  2  doz .  x.40 

SAL  SODA. 

Bbls.,  40®  Ibz . — . per  zoo  .80 

Kegs,  1 50  lbs . ...  per  100  .95 

60-lb.  boxes,  bulk  or  granulated.... . - . 


SAUCES. 

Lmzt  &  Perries' —  Per  doz. 

Worescershlre,  quartz . . . ....... _  7.50 

"  pints . . . .  4.30 

"  J4  pints . . . . 2.60 

Snider's — 

Chili,  No.  16,  z  doz . — . . . .  z.35 

"  No.  8,  2  doz . — . .  z.40 

Oyster  Cocktail,  No.  16,  2  doz- . — 2.35 

“  No.  8,  2  doz . . .  1.40 

Worcester,  CampbeU’8,  No.  8,  2  dos . 90 

North  of  England,  No.  8,  2  dot- . .  .85 

Chef,  2  doz . a . — . . . 75 


SODA— BI-CARB. 

Per  lb. 

Babbitt’s  25  lb . 05% 

Arm  &  Hammer,  x  lb.  pkgs. ,  36  lbs . 05 

“  K  “  “  36  ‘  . °5^ 

“  Vi,  “  "  36  " . 06 

“  1  lb.  and  %s  pkgs.,  36  lbs . 05^ 

"  V  “  “  Vs  “  36  " . °V?2 

“  I,  Vi  and  V  lb  ,  36  lbs . 05^ 

Dwights,  1  lb.  pkgs.,  36  lbs . 05 

“  K"  “  36  "  . °S  'A 

“  Vi  “  “  36  *'  . °6 

“  1  and  lb.  pkgs.,  36  lbs . 05^ 

“  1,  V  and  Vi  lb.  pkgs.,  36  lbs . 05'/ 

Swan,  kegs  110  lbs . 

Bi-Carb  ,  bulk . 02  l/z 


SOFT  DRINKS. 

P«r  doz. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  3  dez .  g.xo 

Sarsaparilla,  extra  quality,  pints,  a  do* .  *.  io 

Blood  Orange,  extra  quality,  pints,  s  doz .  s.xo 

Birch  Beer,  extra  quality, pints,  s  doz .  a.xo 

Lemon  Soda,  extra  quality,  9  doz .  s.xo 

Root  Beer,  extra  quality,  pints,  s  doz .  s.xo 

Sheboygan  Ginger  Ale,  xo  doz.  crates  or  bbls.  9.00 
Sheboygan  Ginger  Ale,  a  doz.  in  crato,  per 

crate . - . . .  x.80 

Root  Beer  Extract,  Hires’,  x  doz .  x.55 

Hires’  Root  Beer,  Carbonated,  a  doz . 8754 

Hires’  Ginger  Ale.  Carbonated,  *  doz . 8754 

Welch's  Grape  Juice,  case  quarts,  1  dos .  4.15 

••  “  pints,  s  doz. .  4.75 

0  11  “  54-pints,  3 do* .  4.50 

“  “  u  4-ounce.  6  doz .  j.oo 

**  “  M  54 -gal  Ions,  8  bottles  5.00 

Schuhle's  Grape  Juice,  quarts,  1  doz„ .  4.00 

“  “  pints,  2  doz .  4-50 

“  “  half  pints,  3  oz.... .  4.00 

lt  **  4  oz.,  6  doz .  5.00 

<  per  discount  on  5  case  lots. 

Walker's  Grape  Juice — 

Quarts,  1  doz .  4  50 

Pints,  2  doz .  4-75 

14  pints,  3  doz .  4  50 

4  ounce.  6  doz .  5  00 

J4  gallons,  8  bottles .  5.25 

Gallons,  4  bottles .  5.00 

5  and  5  per  cent,  discount  on  5  case  lots 
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GROCERY  WORLD  AND 


Want  to  make  your 
Customers  grateful  to  you? 


*** 


’^|W‘ 


A*0!' 


iv 


I 


lOTflAM  beowhhzsr 


•Mk\ 


H  burning  pastil 


/  '•“■Sc-».  W 

>A»#i.«ro.co.  «<>»tOW  HASS. 


CASH  is  the  Thing 

in  your  business  ,I'1 -  ’ 


The  merchants  who  use 

Forbes’  Indexed  Coupon  Books 

are  the  ones  who  do  the  cash  business 
because  the  system  makes  your  cus¬ 
tomers  want  to  pay  cash. 

AND  FOR  CREDITS 

this  system  is  the  best  because  it  saves 
95  per  cent,  of  book-keeping  expense. 
Ask  me  how  to  save  money  on  ac¬ 
counts  and  increase  your  cash  trade. 

A*k  any  one  of  the  whole  5000 
satisfied  dealers  who  use  it. 


-  ueaierg  who  use  it. 

p*  FORBES,  Coshocton,  Ohio 


Most  of  them  will  be  bothered  with  mos¬ 
quitoes  and  most  of  them  don’t  know  how  to 
drive  them  away.  Tell  them  Egyptian  Deodorizer 
will  not  only  do  that  but  it  will  drive  away  all 
kinds  of  insects  and  at  the  same  time  purify 
the  atmosphere,  perfuming-  it  delightfully. 

Put  a  case  on  your  counter,  tell  your  cus¬ 
tomers  about  it  and  you  will  soon  want  more. 

A  splendid  profit  which  you  might  just  as  well 
have  as  the  druggist. 

PAUL  MFG.  CO.,  -  Boston,  Mass. 


y 


No.  6 


No.  6 


Cup  Quality 
First  Consideration 

If  you  buy  coffee  because  it  is  cheap  or  because 
the  bean  looks  well,  you  can  expect  trouble. 

Cup  Quality  should  be  first  every  time. 

William  B.  Harris  Company 

Coffees.  Teas,  Spices,  Cocoa  I67  Front  St.,  New  York 

William  B.  Harris,  U.  S.  Coffee  Expert 


Please  Yourself  and  Your 
Customer  Too 

No  other  wheat  cereal  so  completely 
pleases  both  the  consumer  and  the  dealer  as 
Wheatena.  It  surely  pleases  the  consumer, 
because  there  are  very  many  cases  where  it 
stays  in  a  family  for  generation  after  generation. 

It  pleases  the  dealer  because  it  pleases  the 
consumer,  and  also  because  it  pays  a  living  pro¬ 
fit.  Wouldn't  you  think  every  grocer  in  busi¬ 
ness  wauld  sell  so  good  a  thing? 

Th#  tender  hearts  of  selected  wheat. 


=  THE  WHEATENA  CO.,  Rahway,  N.  J. 


* 


m 


Sells  Because  It  Satisfies 


Many  times 
imitated  but 
never  equaled 

j 

jjVAT  PEARL  .USL 

:!  !(]n _ BORAX  SOAP. 

. - — 

One  of 
the  famous 
Three  Leaders 

CHAS.  W.  YOUNG  &  CO 

Makers  of  Soaps  of  Merit  Philadelphia,  pa. 


Established  1877 


Dried  Beef  and  Bacon  Slicer 

This  machine  will  do  the  work  of  any  $100  machine 
SCALES,  MILLS,  CADDIES,  STORE  FIXTURES 

WRITE  FOR  CATALOGUE 

H.  F.  HEACOCK 

51  North  Second  Street 

PHILADELPHIA,  PA. 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  iu  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  1 .  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  A  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 
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POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatub,  #  gross.. . 

Son  Ami,  io-c©at  size . yA  gross  a. 50 

?l«ctro  silicon,  1  doz . per  doc.  .7a 

Putt  Litiuid,  large,  3  doz . per  gross  16.50 

<r  3  doz . per  doz.  1.45 

44  44  small . per  gross  7.00 

"  . . . per  doz.  .6a 

Pat 2  Paste,  largo . . . per  doz.  .55 


LAUNDRY  SOAPS. 


Brand  and  Manufacturer. 


Description,  Less  than 
Bars.  Lbs. 


Acme,  Lautz  Bros . 

100 

3'o 

Ark,  Fairbank . 

100 

1.86 

America,  C.  F  Miller . 

72 

90  2.90 

Best,  B.  T.  Babbitt . 

IOO 

75  3- 80 

Borax,  Dreydoppel . 

40 

40  2.70 

41  Naptha,  Eavenson . 

ft  <1  «< 

IOO 

br.l.  3.90 

IOO 

br.l.  4.90 

4  Pearl,  Young  &  Co . 

40 

40  2.80 

44  Novelty,  Day  &  Frick . 

40 

40  2.85 

44  Red  heal,  lomson . 

IOO 

4.00 

Bee,  Colgate  &  Co . 

IOO 

3-9° 

Big  Master.  Lautz  Bros . 

70 

2.85 

Circus . 

IOO 

3 -bo 

Crystal,  Brooke . 

IOO 

3.80 

Coal  Oil  Johnny . 

IOO 

4  00 

Fels-Naptha,  Fels  &  Co . 

IOO 

75  4- 00 

5  case  lots . 

3-95 

Flint  Polish,  Day  &  Frick . 

36 

36  1.30 

German  Mottled . 

72 

60  3.35 

Grand  Pa  Wonder,  Beaver  Sp.Co. 

50 

large  3.25 

tt  H  <4  It 

50 

small  1 .95 

Glycerine  Tar . 

50 

1.95 

Ivory,  P.  &  G . 

IOO 

iooz.  7.00 

IOO 

60Z.  4.00 

Lenox,  44  . 

Lifebuoy,  Lever  Bros . 

IOO 

12  OZ.  •?.  SO 

50 

...  2.00 

Marseilles  White,  Lautz . 

IOO 

5  ct.  4.00 

4  4  1  4  44  l’ndrysize 

IOO 

...  6.00 

Miller’s,  C.  Miller  &  Co . 

IOO 

4.00 

Mayers,  Elkinton . 

44  44  . 

50 

37 Vi  »  °° 

Mineral  Scouring,  Wrigley . 

IOO 

3-35 

27 

...  1. 00 

New  York  City,  Babbitt . 

60 

60  3.15 

Octagon,  Colgate  &  Co . 

Oleine,  P.  &  G . 

IOO 

75  3-9° 

84 

60  3.50 

“  Penna.,  Miller . 

60 

60  2 -OO 

44  Phila.,  Lautz  Bros . 

72 

6°  3-35 

44  Eavenson,  Eavenson . 

84 

60  3.50 

44  Conway,  Conway . 

60 

60  3.30 

44  Kirk’s,  Kirk  &  Co . 

60 

50  2.75 

44  Monarch,  Miller . 

60 

2.30 

“  C.  &  C.,  Globe  Sp.  Co . 

60 

5Ct.  2.25 

Ozone,  Fairchild  &  S . 

IOO 

75  3-95 

Polo,  P.  &  G . 

120 

...  2.50 

Pound  Bleacher,  Day  &  Frick . 

60 

2.65 

P.  &  G.  Naptha,  P.  &  G . 

IOO 

75  385 

Quaker  City,  Eavenson . 

IOO 

II  OZ.  SO 

Sapolio,  E.  Morgan . 

36s  gro.  9.00 

72s 

gro.  q.oo 

Star,  P.  &  G . 

IOO 

75  3 • 5o 

Sunlight,  Twin,  Lever  Bros . 

IOO 

4.00 

Scouring,  Young  &  Co . 

48 

...  1.85 

Sunny  Monday . 

IOO 

4.00 

Velvet,  P.  &  G . 

IOO 

IOOZ.  3.85 

White  Chief. . 

IOO 

...  4.00 

50 

...  2.10 

Windsor  . 

Swift  &  Co. — 

Pride.  100  12  oz . 

IOO 

100  4  00 

Borax,  100  12  oz .  3 

Naphtha,  100  12  oz .  3 

Old  Mill,  100  12  oz .  2 

Wool,  100  6  oz .  4 

Wool,  100  10  oz .  6 

Five  box  lots  and  over  delivered  freight  prepaid  at 
buyer’s  station,  with  the  exception  of  Ark. 


Toilet  Soapt. 

American  QueenViolets,  2  cakes  inbox,  dz.bxs  .75 

Bread  Box  Assortment,  85  cakes .  3.00 

Buttermilk  Cosmo,  per  gross .  7.00 

Castile  Conti,  White,  per  lb . 17 

Add  one  cent  per  lb.  for  Castile  cut  in  cakes. 
Cutaneous  Medicated,  3  cakes  in  box,  per  doz.  .  70 
Elder  Flower,  5%  oz.  cake,  1  doz.  box,  per  doz.  4.75 

Fairy,  100  cakes .  4.00 

Glycerine,  50-5  c.  cakes,  per  pail .  2.00 

Hand  Sapolio,  y  gross,  per  box .  2.25 

Lava,  100  cakes . 3-85 

“  50  “  2.00 

Miller’s,  per  doz . 75 

Pumiss  Jergens,  100  cakes,  per  box .  3.85 

Haskins  Pumiss,  36s .  1.40 

Sewing  Basket,  24-5  c.  cakes . 88 

Sweetheart,  50  cakes  per  box .  1 .95 

**  100  “  “  3.60 

Witch  Hazel,  3  cakes,  per  gross .  3.60 

Morrison  Soap  &  Talcum,  2  doz.  bxs. ,  per  case  4 . 75 


Soap  Powder. 

Bry tine,  48  cans .  3.25 

Soaplne  No.  1,  36  is . Per  box  2.50 

"  2,  100  7-oz .  “  2.50 

3,  100  12-oz .  44  4.10 

Pcarline,  36  10-cent  i-lb.  pkgs .  “  2.85 

“  72  5-cent  8-oz.  pkgs .  44  2.85 

“  100  4-cent  6-oz.  pkgs .  44  2.75 

Gold  Dust,  24  4s .  *  4-50 

100  12-oz .  44  4  00 

Babbitt’s  1776,  100  6-oz .  44  2.50 

Young’s  Pearl  Borax,  60s .  44  3.60 

Snow  Boy,  60  is .  **  2.40 

“  244s .  44  4.00 

44  30  No.  2  pkgs.  to  box .  44  2.40 

Kirkoline,  24  4s .  44  3.65 

44  100s .  “  3.30 

Granma,  2  for  5,  ioos .  2.00 

Bee,  xoo  1  -lb.  pkgs .  3-9° 

Eavenson's  Naptha  Borax,  Brown,  100  10-oz..  3.90 

*'  Blue,  100  12-oz .  4.90 

Imperial  Cleanser,  6  doz . Per  doz.  .45 

Star  Naptha,  100  5s .  3-75 

Miller’s  rowerine,  ioos . Per  case  3.75 


Old  Dutch  Cleanser,  48  cans . Per  case  3.40 

L  I  X  R  Washing  Tablets . . .  5.20 

Swift  &  Co. — 

Pride  Washing  Powder,  24  4s .  4.00 

Pride  Washing  Powder,  100  1* .  4.00 

Pride  Washing  Powder,  100  5s .  3.50 

Pride  C<eanser,  50  cans .  3.00 

SPECIALTIES. 

Anker's  Bouillon  Capsules . .. .  3.00 

Mustard — Prepared. 

Per  dor. 

CnmpbclJ’s,  jar,  ■  doz . 90 

Campbell’s,  with  spoon,  new . 90 

Golden’*,  No.  6,  with  spoon,  1  do* .  1  .oj 

beer  Mug,  fancy,  large  sue,  a  doz . *5 

Milk  jar,  glass  top,  a  do* . 8s 

W»ier  Tumblers,  glass.  No.  10,  4  do* . 45 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . .  . 

Allspice . 07 

Cloves. . . 15 

Mace . 58 

Nutmegs,  large . 20 

41  medium . 17 

Cinnamon  Bark,  Canton . x6 

44  Java  Thin  QullLs,  5-lb.  rolls.,  .34 

“  Saigon . 60 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 12 

Green  Ginger  Root . 


CORN  STARCH. 

Dari*,  48  5-cent  package* . per  case  1.80 

“  36  10-cent  “  .  "  *.70 

Duryea’s,  40-lb.,  i-lb.  packages... . o8Jf 

f’  20-lb.,  “  .08X 

Niagara,  40-lb.,  “  05^ 

Cream,  48-lb.,  “  . . .  3.60 

Klngsford’s,  40-lb.,  “  . . . 07 V 

“  ao-lb„  “  ~ . .  .078 


LAUNDRY  STARCH. 

Argo,  Gloss,  34  5-cent  packages . pe 

Gilbert’s  Laundry.  40-lb  boxes . 03K 

44  Patent  doss,  crates,  za  6-lb.  wd.  bxs.  .06 

44  Linen  Gloss.  3-lb.  cartons . 05 

Kingsford's,  Pure,  3-lb.  cartons . 06 X 

44  Pure  Gloss,  40  x-lb.  packages .  06% 

44  Silver  Gloss,  xa  6-lb.  wd.  bxs . 08^ 

Durvca's,  Superior,  3-lb.  cartons . 06^ 

“  Satin  Gloss,  lb.  packages . ©7# 

44  Superior  B,  bulk . 04  % 

44  Satin  Gloss,  crates,  xa  6-lb.  wd.  bxs.  .08^ 

Niagara,  Laundry,  50  lb.  bulk . 03# 

44  x-lb.  packages,  48  lbs . 05^ 

44  3-lb.  cartons,  48  lbs . 05^ 

"  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.75 

44  64  5-cent  14  . .. .  a. 40 

Elastic,  64  10-cent  packages .  5. a© 

“  64  5-cent  44  .  a. 6© 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .69 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  ^ -gross .  4.50 

7.20 
7.20 
5>J 
•75 
1. 15 
4-50 
4TS 


large, 

**  Liquid,  Large,  “  . . . . 

•*  a  small,  “  . 

Muon’s  Store  Polish,  large . doi. 

“  “  regular . X  gro. 

Electric  Paste,  )< -gross  Doxes._ - - - r 

Magic  Paste,  M  -gross  boxes. . . . . . 

Climax  Enamel,  ^-gToea . . . per  gross  10.50 

Black  Jack,  ^-gross . “  7.50 

Rising  Sun . "  5.75 

Sun  Paste,  5 -cent  else . “  4. 50 

"  10-cent  size . •*  7.20 

X-Ray  Stove  Polish— 

5-cent  slse,  No.  5,  per  box  of  -gross . .  i.aj 

Per  box  of  % -gross . .  2.50 

14  doien  to  gross . . . 5.00 

10-cent  size.  No.  10,  per  box  of  5^ -gross......  2.25 

P*r  box  of  jj-grots .  4.50 

Per  gross . . . . .  9.00 


SUNDRIES. 

Bird  Food — 

Rosenstein,  40  packs... . per  pkge.  .06% 

Weikel's,  24  packs . per  box  1.50 

Bird  Gravel — 

Red  or  White,  small,  packages . per  doz.  .35 

Rei,  36  packages .  “  .60 

Silver,  36  44  .  44  .60 

Bath  Brick,  25  bricks . per  box  .65 

Toothpicks,  Eureka,  100  boxes . case  1.85 

44  Perfection,  2  doz . per  doz.  .42^ 

Royal  Glue,  1  doz . per  doz.  .85 

Carpet  Tacks,  Wooden  Keg,  J^-gross  case, 

assorted,  6,  8,  10  s... . per  case  1.80 

Carpet  Tacks,  Tinned — 

6  oz . per  doz.  .25 

8-oz .  “  .31 

10-oz .  “  .35 

Matting  Tacks — 

No.  10,  steel . «...per  doz.  .12 

No.  11,  steel .  “  .17 

No.  12.  steel .  44  . 18 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Fli-Stickon,  J{-gross  display  carton .  1  20 

Fly  Paper,  T  anglefoot . per  case  2.70 

Sticky,  xo  cartons .  2  15 

Sticktite  Fly  Paper,  100 . per  case  3.00 

44  “  “  10  cartons .  44  2  35 

Wax,  White  and  Yellow . per  lb.  .30 
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ROPE,  TIE  YARN,  ETC. 

Clothes  Lines — 

Cotton,  50  feet . per  doz.  .90 

“  60  44  .  44  1.05 

“  75  “  .  “  1.35 

9°  “  1-70 

u  xoo  44  .  44  1  75 

Coils  or  Spools . per  lb.  .10% 

Jute —  Per  lb. 

Coils  on  spools . o8}/£ 

Tie  Yam —  Per  lb. 

5  lb.  bales . 26 

Colored  assortment . 30 

Cones . 26 


SYRUP  AND  MOLASSES. 

All  Molasses  in  %  bbls.,  3c.  per  gal.  additional. 
Porto  Rico — 

Fancy,  A.  &  Co . 

Choice . 25 

Special . 22 

New  Orleans — 

Ex.  fancy,  new  crop . 42 

Fancy,  new  crop . 37 

Choice,  new  crop . 36 

Mixed  New  Orleans — 

Fancy  Gold  Mine . 34 

Extra  choice . 32 

Choice . 29 

Good . 27 

Glucose. 

Best,  for  confectionery .  s .  60 


HONEY. 

Sdeer's,  lunch  bottles,  2  doz . per  do*.  .95 

3ekcr’»,  medium  bottles,  *  doz .  “  1.35 

Sckknmel’s,  10-01.  bottles,  s  doz.  in  cue .  1.45 

"  6-oz.  “  "  "  . 95 

New  England  Maple  Syrup  Company. 


REFINED  MOLASSES  AND 
SYRUPS. 

jockey  dub.  Mason's  Quart  Jan —  Per  doz 

4  doz.  In  barrel . 92 % 

1  doz.  In  case . .  .95 

Lple's  Imported,  No.  s  can*,  s  doz .  1.90 

Globe,  No.  s  tins,  2  doz . 85 

Globe,  No.  2)4  tins,  s  do* .  z.oo 

Globe,  No.  5  tins,  1  doz .  1.95 

Globe,  No.  to  tin*,  doz . 1.80 

Banner  In  jan ,  compound . 92)4 

White  Clover,  in  jars,  compound . . . 95 

•Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  as-cent  size,  1  doz .  “  2.35 

Duff's  Molasses —  Per  do*. 

Gal.  cans,  screw  cap,  %  doz.  to  case .  6.60 

34-gal.  can*,  screw  cap,  1  doz.  to  caze .  3.50 

Qt.  cans,  screw  cap,  s  doz.  to  case .  1.85 

Palmetto — 

No.  10  cans,  short  gal.,  screw  cap,  34  dos. 

to  case . .  5  ■ » 

No.  3  cans,  short  3 4-gal.,  screw  cap,  1  doz. 

to  case .  s. 80 

Full  qt.  cant,  plain  top,  1  doz.  to  case .  1.4# 

No.  2  cans,  a  lb.  slzo,  plain  top,  3  doz.  to 

case . . . 97  X 

Red  River — 

No.  *34  cana,  *34  lb.  ilie,  plain  top,  *  doz. 
to  case .  1. 00 

Stromeyer’s — 

Penn  Mar  Table  Syrup,  is .  4. so 

Penn  Mar  Table  Syrup,  as .  3.60 


MAPLE  SYRUP. 

Vermont,  gal.  tint - - - per  gal. 

'*  34-g»J-  tins— . . . . 

Hazen’s,  qt.  bottle* . . . . . ...... 

“  pt.  bottles . ..... 


I.2J 

7-75 

4.00 

*40 


WOOD  AND  WILLOW  WARE. 
Brooma. 

Per  doz. 

No.  6,  R.  P.,  ancy .  410 

“  7.  “  “  4-35 

“  3,  Hurl .  3-75 

“  4,  “  .  4°o 

“  5,  “  4-35 

“  6,  “  .  460 

Clipper .  4  7° 

Gem .  4  35 

Fancy  No.  6  Perfection .  4.70 

Diam  No.  7  (Royal)  ebony  stained  handle .  4.95 

Lehigh .  4  >5 

Nu  x  6 . .  4  60 

No  brand .  4  25 


Washboards. 

Single  Zinc —  Per  doz. 

No.  100,  Northern  Queen,  Protector .  3  25 

44  101,  Tidal  Wave .  2  65 

“  123,  Seal  Globe .  2.40 

“  786,  Leader .  2.50 

“  41,  A .  2.50 

“  940 .  3  10 

Double  Zinc —  Per  doz. 

No.  56,  Red  Cross  Swing.  Protector .  3.75 

44  8o,  Double  Seal  Globe,  “  3*3° 

44  85.  Double  Stag,  Wide  Head .  3.00 

“  687,  Double  Leader  Swing,  Protector...  3  10 
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Buckets. 


Per  doz. 


Painted,  2  44  fiat . 

<4  ^  tf  “ 

.  “  14  qt . 

Indurated  Fibre . 

Butter  Dishes. 

No. 

x,  Solid  oval . . . . . 

•  •*  _ 


x,  Wire  ends . 

a,  44  . . . . . 

Picnic  Plates,  8  In . 

"  9  in . 

Crates  contain  250  each. 


For  M 

x.xo 

x  •  4^ 

x.65 

*•*5 

x.15 

1.50 
2.20 

3.50 


Clothes  Pins. 


Per  box 

5  gross . 52 

Tibbals  Clothesline  Hooks . per  do*.  .35 


BRUSHES. 
Scrub  Brushes. 

No. 

170,  solid  back . 

75,  “  “  . 

25,  “  “  . 

75  X,  Solid  back . 

00,  Hand,  solid  back . 

1,  Extra  fancy  large  grass . 

2,  Marble . 

3,  Medium . 

4,  Grass . . 

5,  Grass . 

6,  Grass . 


Stove  Brushes. 

Wood  Handles —  Per  doz. 

No.  o.  Best  prepared  Mexican  fibre .  1.25 

“  21,  Half  moon  shaped,  veneered  back.  x.8o 

“  103,  Curved  end,  with  dauber .  1.85 

44  33,  Fibre,  strap  handles .  i.xo 


Per  doz. 
.  1.25 

.  1. 15 

.  .90 

.  x.10 

..  -45 

,.  1. 10 

.  1. 00 

-  -90 

.  .88 
•  .45 

.  1.15 


Shoe  Brushes. 


With  Handles  and  Daubers —  Per  doz. 

No.  o.  All  Mexican  fibre . 95 

“  1,  Prepared  fibre .  1  20 

44  7,  All  pure  bristles  and  full .  1.85 

44  t6  “  44  l*  snr.ket  daub  sol  hk  o  ao 


Wall  Brushes. 

Per  doz. 


7-in.  Tampico . 45 

No.  8,  Family . 95 

44  8,  Hustler .  1.10 

“  8,  A .  1.75 

44  10,  A .  2.10 


Dusting  Brushes. 


No.  Per  doz. 

7  X,  10  c.  size . 95 

8,  Gray,  patent  fibre .  1.55 

18,  All  horse  hair .  1  90 

21,  44  44  44  white  tipped .  2.25 


TOBACCOS— PLUG. 


Dear  Sirin,  9  and  16  lb . . . 

lolly  Tar,  5,  10,  15  and  *5  lbs . 

Newsboy . 

Per  lb. 

. 39 

Standard  Navy . 

Toddy . 

Vlcco . . . 

Town  Talk . 

. 

. 38 

SMOKING  TOBACCO. 

Duke’s  Mixture . . . 

Greenback . . . 

Green  Turtle  . . . . 

Honest . . . . 

Polar  Bear . 

Sensation . - . 

Wild  Rose . 

Omega . 

Union  Leader . . . 

Fashion . 

Miner’s  Extra . 

Pipe  Smoking . 

Red  Indian . 


YEAST  CAKES. 


Compressed  . per  doa.  .18 

Magic,  1  Yi  doz.  packages . per  bez  .58 

Yeast  Foam,  doz . .  “  .58 


Per  lb. 
39 

:3 

■59 

•*9 

•39 

•39 

•Ji 

•39 

•39 

■35 

•39 

*3 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT** 
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